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Passing Parade Opens 
New Era in Publishing 
'Outsiders' 
Offer $ $, 
Little Else 

By MIKE GROSS 

NEW YORK -The death of 
Max Dreyfus, head of Chappell, 
several weeks ago has spot- 
lighted anew the problems fac- 
ing many of the old -line pub- 
lishing firms. Mostly one -man 
operations, many of the pub - 
lishing empires are being left 
without a continuity pattern for 
a takeover. Too, many of the 
old -line firms are outside of the 
music industry. 

The value of the copyright in 
these vast catalogs has caught 
the interest of Wall Street firms, 
syndicates, corporations looking 
for diversification outlets, and 
giant users. They've been look - 

(Conlbmed on page 6) 
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ROSA PARLEY 
ON JUNE 27 -28 

MIAMI BEACH -The Rec- 
ord One -Stop Association will 
hold a two -day general mem- 
bership meeting June 27 -28 at 
the Eden Roc Hotel here. Stan- 
ley Stone, newly elected ROSA 
president, said the meeting was 
called during the annual con- 
vention of the American Rec- 
ord Merchants and Distributors 
Association because of the many 
ROSA members attending the 
ARMADA show. 
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SEEBURG PLANS 
EUROPE MOVE 

CHICAGO - The Seeburg 
Corporation, a leading manufac- 
turer of automatic phonographs. 
is embarked on a publisher ac- 
quisition program for its back- 
ground music division. 

Seeburg has two U. S. firms, 
Beatrice (ASCAP) and Fremont 
(BMI) and one in Zurich provid- 
ing material for the background 
music operation. 

Tom Herrick, Seeburg vice - 
president, said the firm's four 
basic background music libraries 
contain from 6,000 to 8,000 
selections, mostly ASCAP. 

He pointed out that publisher 
royalty payments disbursed 
through the licensing societies 
amounts to a sizable portion 
of the background music divi- 
sion's operating budget. 

Herrick said that the publish- 
ing expansion will be in Europe. 
He pointed out that with See - 
burg firms holding the copy- 
rights on some of the material, 
the royalty costs could be pared 
considerably. 
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Potential 
Is Lined 
With Gold 

By PAUL ACKERMAN 

NEW YORK - Coincident 
with the passing or imminent 
passing of giant publishers from 
the music scene (see companion 
story) is the growing realization 
that a new publishing era has 
begun. It's an era marked by 
much new thinking regarding 
the potential of publishing, and 
a realization that the publish- 
ing segment of the music busi- 
ness looms larger in importance 
than for many a year. 

Here are some facets of the 
"new thinking ": 

(1) Publishers seem to be re- 
capturing some of the "control" 
they had lost to the mechanical 
men during the heyday of rock 
'n' roll: (2) the cliche that the 
indie publisher can no longer 
function has been dissipated - 
some examples being George 

(Continued on page 6) 

Reilly to Speak at 
ARMADA Parley 

By MILDRED HALL 

WASHINGTON - Federal 
Trade Commissioner John Reilly, 
who presided over the trade 
practice rules hearing and is 
the commissioner in charge of 
the record rules proceedings, 
will address the ARMADA con- 
vention on Saturday, June 27. 
Billboard had learned he will 
speak whether or not the FTC 
has affirmed the final version of 
the record industry rules by that 
date. Reilly will talk on "Indus- 
try and the Federal Trade Com- 
mission Responsibilities Under 
the Trade Practice Rules." 

The commissioner's talk will 
emphasize the strong role that 
industry responsibility, and co- 
operation with the Commission, 
will play in making the rules a 
success. It win be up to the in- 
dustry to "generate self- compli- 
ance," and the Commission will 
stand ready to help that effort. 

The luncheon address will be 
Reilly's first public talk since 
taking office last November as 

one of the FTC's youngest (36) 
members. 

The commissioner said he 
would be highly pleased if the 
guide rules were approved by 
the full Commission before June 
30, but he is more concerned 
with getting a sound, meaning- 
ful and practical set of rules, 
even if this takes more time. 

Meanwhile, ARMADA is go- 
ing ahead with a strong pro- 
gram on legal problems. 
ARMADA counsel Earl Kint- 
ner, formerly chairman of the 
FTC, will devote two sessions to 
covering the full range of legal 
problems in the industry-pos- 
sibly running to two hours each. 
Kintner expects to get right 
right down to "nuts and bolts" 
on every legal aspect involved 
in the trade rules. 

WASHINGTON - As time 
draws near for the ARMADA 
convention in Miami, conjecture 
grows stronger that the Federal 

(Continued on page 10) 

RIAA Sets September 
As Nat'l Record Month 

NEW YORK -The record in- 
dustry is going to have a 

"Month" of its own. Under the 
sponsorship of the Record In- 
dustry Association of America 
(RIAA), a National Record 
Month celebration has been set 
for September under the theme 
of "The Wonderful World of 
Records." 

As part of the campaign, a 
special logo has been designed 
which all participating com- 
panies will use in their advertis- 
ing and point -of -sale material. 
In addition, the RIAA has de- 
signed a special window display 

Columbia Goes All -Out 
To Project New Blood 

By MIKE GROSS 

NEW YORK - Columbia 
Records is kicking off a big 
campaign on new artists. It fol- 

GEORGE R. MAREK (left), vice -president -general manager of the 
RCA Victor Record Division, and David Merrick, producer of the 
Broadway musical "Hello, Dolly!," give a lift to the gold record 
award signifying $1,000,000 in sales for the Victor original cast 
album of the show. Sales figures for the album were audited 
and approved by the Record Industry Association of America 
(RIAA). 

lows the pattern that brought 
such names as Barbra Streisand, 
Robert Goulet, the Rip Chords 
and the New Christy Minstrels 
to the label's forefront as hot 
sellers. 

Under the aegis of Ken 
Glancy, recently appointed over- 
all vice -president of Columbia's 
artists & repertoire activities, the 
company is centering its pro- 
motional guns on Joe Mooney, 
pianist Danny Zeldin, pop sing- 
ers Kenny Rankin, Linda Lloyd 
and Bruce & Terry, Broadway - 
TV star Robert Horton and folk 
singers Judy Roderick and Orriel 
Smith, both of whom are already 
scoring with newly released al- 
bums. 

Despite the fact that Mooney 
is a legendary figure in the 
music industry, Columbia puts 
him in the "new artists" category 
because it's his first time out on 
the label. The Columbia pitch is 

centered on "new blood," which, 
according to its longtime philos- 
ophy, is the lifeline of the 
industry. 

Mooney Debut 
Mooney, who is currently ap- 

pearing at the Penthouse Club 

in New York, debuted on the 
Columbia label last week with 
the album, "The Greatness of 
Joe Mooney." Zeitlin, a jazz 
pianist who is also a psychiatry 
student at John Hopkins Univer- 
sity, will be launched with the 
jazz LP, "Cathexis." Rankin is 
being introduced via the single, 
"U. S. Mail." An unusual aspect 
of his promotion campaign being 
fashioned by the company is that 
Rankin appeared at Columbia's 
convention of international af- 
filiates in Spain last month to 
preview foreign language ver- 
sions of the single -in German, 
Spanish, Italian and French - 
which are being simultaneously 
released in Europe. Rankin will 
return to Europe this month to 
promote the foreign disks in the 
key European record markets. 
Miss Lloyd is also being primed 
for the singles market with 
"Heartbreak High School. 
U.S.A." She recently completed 
a cross -country tour in which 
she was introduced to disk jock- 
eys and distributors. Bruce & 
Terry, singing team from the 
West Coast are also being de- 
buted in the singles field with 
"Summer Means Fun," coupled 
with "Yeah!" 

(Continued on page 10) 

calling attention to National 
Record Month. 

The RIAA is now trying to 
get a presidential, congres- 
sional or gubernatorial procla- 
mation for National Record 
Month. City proclamations will 
be worked out by local partici- 
pants in the campaign. 

The RIAA also is enlisting 
participation from such indus- 
try organizations as ARMADA, 
NARM, NARD, NAMM, NAB 
and NARDA. 

During the campaign each 
manufacturer will be free to 
tie in with any product he is 

merchandising at the time. Also, 
the RIAA is preparing a pres- 
entation kit to bring the indus- 
try message to consumer press. 
The campaign, according to 
Henry Brief, RIAA's executive 
secretary, is designed to call at- 
tention to the record industry's 
vast repertoire. 
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DELAY RULING 
ON DISK CLUB 

WASHINGTON -The ex- 
pected June 10 date for an 
initial decision in the Federal 
Trade Commission's case against 
Columbia Record Club for al- 
leged monopoly and false pricing 
practices has been put off un- 
til June 30. Examiner Donald 
H. Moore, who presided over 
the year -long and extremely 
complicated testimony, has asked 
for the extension of time before 
writing his initial decision in 

the case. 
If the initial decision goes 

to the full commission on the 
June 30 date, FTC staff says 
it will probably not be publicly 
available until after the first 
week in July. Just when the 
full commission will act on the 
examiner's recommendation is 

conjectural. 
Final arguments and findings 

of fact were presented on the 
case here in Washington in 
April. (See Billboard, May 9, 
1964.) 
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What are the top SALES IMPACT STATIONS in Dallas -Fort Worth? 
See Radio Response Chart in Radio -TV Section 
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2,654 CONCERTS IN STUDY 

Survey by BMI Lists 
Most -Played Composers 

NEW YORK -The five most - 
performed living American -horn 
composers during the past sea- 
son, according to a Broadcast 
Music, Inc. (BMI) survey, were 
Samuel Barber, Leonard Bern- 
stein. Aaron Copland, Alan Hoy - 
hanes and William Schuman. 
Beethoven led the field in the 
pre -1900 composers most per- 
formed and was followed by 
Mozart, Brahms, Tchaikovsky 
and Wagner. 

BMI, in co- operation with the 
American Symphony Orchestra 

Selecta Plans 

World -Wide 

Disk Imports 
LONDON - British Decca's 

distributing subsidiary, Selecta, 
following its success with im- 
ported Italian product in Eng- 
land, will nosy import disks front 
all over the world. 

RCA's Italian general man- 
ager Guiseppe Ornato was due 
in London last week to discuss 
arrangements for the import of 
Italian singles following high 
sales achieved by the LP's Se- 
lecta brought in as an experi- 
ment last month. Already 14 
kCA Italiana singles are on the 
market as a result of Selecta 
general manager Arthur Green's 
enthusiasm for the initial results 

his 
100 per cent Italian products, 
are being sold in colored pictori- 
al bags at 51.10-about 16 cents 
more than the normal British 
price of a single. 

Next month Green visits 
Paris and Madrid to try to ar- 
range import of selected materi- 
al front French and Spanish 
catalogs. 

League (ASOL), surveyed the 
programs of a wide cross- section 
of U. S. and Canadian orches- 
tras for the report. which has 
been prepared for the fifth con- 
secutive year. A total of 2,654 
concerts given by 263 orches- 
tras. involving 10.141 perform- 
ances of 1.934 individual titles 
during the past season, was sur- 
veyed under the direction of 
Ulysses Kay, American com- 
poser and BMI consultant on 
contemporary music. 

Works of 625 

The works of 625 composers 
were performed last year. Of 
them. 167 were standard com- 
posers (working before 1900); 
458 were 20th century com- 
posers (working from 1900 to 
present). The category "since 
1936" tabulated performances 
written since 1936, thus was in 
the first period of copyright 
protection. Here 352 composers 
had 1.099 performances of 435 
works; of them 246 were Amer- 
icans. 

The BMI survey. largest of 
its kind regularly undertaken, 
involved analysis of the official 
season programs of 28 major or- 
chestras and 38 colleges, train- 
ing and youth orchestras. They 
presented 2.654 concerts, in- 
cluding 2,155 subscription con- 
certs. 192 tour concerts. 207 
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GAC Expanding; Creative 
Music Division Formed 

NEW YORK -General Art- 
ists Corporation is expanding its 
activities in the recording indus- 
try area. Heretofore, the talent 
agency was primarily concerned 
with talent alone. but now it is 
targeting in on independent rec- 
personnel and sundry other fa'c- 

Deccatheques' 
Fun Spreading 

NEW YORK -Decca's "Dis- 
cotheque" disk stepped out as a 

big city buy hut it's now spread- 
ing into the rural areas. Accord- 
ing to Decca's sales execs, the 
initial sales reaction came from 
such key markets as New York. 
Los Angeles, Chicago and To- 
ronto, where the Discotheques 
have become part of the night 
life; but now the hinterlands 
are beginning to pick it up be- 
cause of national magazine and 
TV exposure. in addition, a na- 
tional chain store has made ar- 
rangements with Decca, and at 
no discount, to handle the rec- 
ord through its branches around 
the country. 

The album, which has been 
on the market for only three 
weeks, has already gone through 
four production pressings. 

ets of the disk industry in 
which the agency can partici- 
pate. 

Along this line, GAC has de- 
veloped a Creative Music Divi- 
sion under the direction of Jerry 
Raker. The division, as an- 
nounced by Buddy Howe, GAC 
vice -president, will he responsi- 
ble for all recording and music 
activities. 

In the past, GAC has cen- 
tered its efforts on recording 
artists, but now it feels that the 
ever -growing importance of rec- 
ords in the careers of talent 
necessitates an involvement with 
all the creative aspects that 
come into the production of rec- 
ords. 

works in All Divisions 
Raker will work with talent 

in all divisions of the agency 
to create musical packages. This 
will include clients in the va- 
riety, theatrical, motion picture, 
TV and literary fields. Raker 
says he will treat them all as 

artists (this includes disk pro- 
ducers, arrangers, conductors, 
etc.). Raker's aim will be to unite 
all the elements involved in pro- 
ducing the packages and de- 
veloping product for the record 
industry in much the same way 
TV packagers operate for the 
video industry. 

According to Howe, this is a 

"service" activity that has never 
been fully developed in the 

4 Singing Contests in Italy; 
Disk Business Gets Boost 

By SAM'L STEINMAN 

ROME -Four singing compe- 
titions running from mid -June to 
mid -July are expected to give 
impetus to Italy's disk business 
which is fighting a nationwide 
recession. 

JOEY HEATHERTON, film and TV starlet, signs an exclusive 
long -term pact with Coral Records as label's artists 8 repertoire 
director Dick Jacobs looks or. Joey is the daughter of TV per- 
sonality Ray ( "The Merry Mailman ") Heatherton. 

June 20, 1964 BILLBOARD 

AFI (Italian Phonograph As- 
sociation) and RAI (Italian Ra- 
dio -TV( are joint sponsors of "A 
Song for the Summer." This 
was promoted for two months 
via radio programs and had its 
climax at St. Vincent where the 
14 ss inners were selected by 
public voting. Proclaiming the 
ultimate winner, however, has 
been reserved until the end of 
September when full sales re- 
ports will have been received. 
Early leaders are Style's John 
Foster, RCA's Nico Fidenco. 
Carisch's Peppino Di Capri and 
Durium's Los Marcellos Ferial. 

Cantagiro (Singing Tour) gets 
under way for its I 6-day run 
from June 2h w Juts I I in I S 
cities, with the final two nights 
at the Roman spa of Fiuggi. 
This event, in its third year, will 
have the most impressive pop 
singing cast ever assembled for 
one Italian event. The two pre- 
vious winners, Adriano Celan- 
tano and Peppino De Capri, will 
he guests along with Domenico 
Modugno. Two groups of sing- 
ers - 20 recording names and 
20 newcomers - will compete 
against each other in a round - 
robin series, in the name group 
and in the newcomers group. 
with those scoring highest 
points competing during final 
eliminations at Fiuggi. Top -sell- 
ing RCA names of Michele and 
Donatella Morelli have emerged 
from the newcomers' group in 
past. 

('unipete July 16, 17 

Singers of the year. selected 
by disk critics, will compete in 
the Canlastampa (Press Song- 
fest) at Taormina July 16 and 
17 with special music and lyrics 
written by newspapermen. Last 
year's show, which took place 
at Rimini, initiated this event 
and brought considerable pub- 

licity because it is regarded as 
the one closest to the press. 
Winners a year ago were Celen- 
tano and Rita Pavone. 

Pesaro's Sixth International 
Song Tournament is set for June 
20 -21. At this time many disk - 
cries release some .of their sum- 
mer hits for the first time. Fran - 
coise Hardy, who was one of 
those who pulled out of San 
Remo when French diskeries de- 
cided not to support the festi- 
val, has given her assurance 
that she will take part at Pesaro. 

UA to Bow Album 
From '7th Dawn' 

NEW YORK -United Artists 
Records will release the original 
soundtrack album front the mo- 
tion picture "The 71h Dawn." 
Music is composed and con- 
ducted for the picture by Riz 
Ortolani, writer of "More" front 
"Mondo Cane," The album 
will he released in the summer. 
coincidental with the distribu- 
tion of the film. According to 
Murray Deutch, vice -president 
of United Artists music corn - 
puny, a number of companies 
will issue single records, includ- 
ing Columbia with Robert Gou- 
let, Jubilee with Enzo Stuanti, 
World Artists with Joe Sherman 
and Contempo with Richard 
Hayes. Instrumental versions of 
"The 7th Dawn" have been re- 
corded by Ferrante and Teichen 
on United Artists, and Henry Je- 
rome on Decca. Deutch also re- 
ports versions have been re- 
corded by Jimmy Haskell on 
Capitol and Shirley Scott on 
Impulse. 

agency field. "The ultimate 
goal," he said, "will he to direct 
a constant flow of ideas for mu- 
sical packages to current re- 
cording artists as well as talent 
that has never before made 
records." 
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DECCA TO PAY 
30c DIVIDEND 

NEW YORK -The directors 
of Decca Records have declared 
a regular quarterly dividend of 
30 cents per share of the com- 
pany's capital stock, payable 
June 30 to stockholders of rec- 
ord June 16. 
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New Business: 
Peter, Gordon 
Due in N. Y. 

NEW YORK - Capitol Rec- 
ords, the U. S. disk company 
that spearheaded the British 
performer invasion with the 
Beatles early this year, is fol- 
lowing up with Peter and Gor- 
don, who arrive here from Lon- 
don June 15 to begin an ex- 
tended concert tour. 

The duo's first American con- 
certs will he staged at the N. Y. 
World's Fair (June 19 -21), with 
subsequent bookings planned 
for Boston, Philadelphia, Balti- 
more, Washington, Cleveland. 
Detroit, Chicago, Atlanta, New 
Orleans, Houston, Dallas, Los 
Angeles, Las Vegas and San 
Francisco. According to present 
schedules. the tour will con- 
clude with concerts in Honolulu 
on July 3, 4 and 5. National 
TV appearances are now being 
negotiated. 

The duo broke into the U. S. 

hest -seller charts with "A World 
Without Love" and Capitol this 
week is releasing their second 
single record here. "Nobody I 

Know" backed with "You Don't 
Have to Tell Me." 

The first step in the U. S. 

promotion of Peter and Gordon 
will be a luncheon Tuesday (16) 
for the music -trade press. hosted 
by Capitol at Tower Suite of 
the Tinte-Life Building here. 
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PARLEY IN PORTLAND Ringo Has Scare; Gets 

AFM Report on Union Gains A Substitute on Snare 

PORTLAND, Ore.--Substan- 
tial wage and hour gains for 
musicians in the fields of pho- 
nograph recording. network ra- 

dio and TV broadcasting and 
theatrical and TV motion pic- 

ture films are reflected in the 
annual published report of 
American Federation of Mu- 
sicians' President Herman Kcnin 
to some 1,000 delegates assem- 
bling at the opening session 

(June 15) of the 67th annual 
convention at the Portland Hit- 
ton Hotel. 

An accompanying report by 

Treasurer George V. Clancy 
showed that the AFM operated 
"in the black" during the cur- 
rent fiscal year, despite a drop 
of some 7,500 members. A total 
of S9,200.000 in the compara- 
tively new pension fund (estab- 
lished in 1959) was reported, 
with initial benefits being paid 
this year from cumulative funds. 

Kenin outlined the new five - 
year phonograph agreement con- 
cluded in December 1963. which 

Mercury's 

Sales Plan 
CHICAGO - Mercury Rec- 

ords Corporation's summer sales 
plan, "We're Having a Hit 
Wave," features 15 new albums 
and a special c &w promotion. 

A cash discount is offered on 
all new product and catalog 
product. with a special summer 
sales plan on the c &w album 
collection. The new program of- 
fers a repeat of Mercury's 
"frame" displays. introduced by 
the label last month. 

"Country Fair" is the theme 
for the special c &w promotion. 
which includes 31 best -selling 
albums by such artists as Flatt 
and Scruggs. George Jones. Le- 
roy Van Dykc, Faron Young. 
Rex Allen and Roy Drusky. 

Non pop albums are by 
Johnny Mathis. Ronnie Gilbert 
(former lead singer of the Weav- 
ers). Brook Benton, Big Bill 
Broonzy, Dave Van Ronk, Eddy 
Howard. Harry Simeone Cho- 
rale, Leroy Van Dyke, Sil Aus- 
tin and David Carroll. 

Classical albums are by 
Joseph Szigeti and the London 
Symphony, Gina Bachaucr with 
the London Symphony, the 
Eastman Rochester Orchestra. 
Marcello and the Chamber Or- 
chestra of Wurtenberg. 

recognizes for the first time 
the right of the individual per- 

Sapphires, Lewis 
Signed by Label 

NEW YORK - ABC -Para- 
mount Records has signed the 
Sapphires (Carol Jackson, Joe 

Livingston and George Garner) 
and Bobby Lewis to recording 
contracts. 

First ABC -Paramount release 
by the Sapphires is "Hearts Are 
Made to Be Broken," hacked 
with "Let's Break Up for 
Awhile." 

Lewis' first ABC- Paramount 
release is "Fanny Tucker," 
hacked with "That's Right." 

forming musician to receive pay- 
ments directly from the sale of 
phonograph records. 

In the radio -TV field, Kcnin 
noted that a hard -won two -year 
agreement not only averted a 

possible strike but resulted in 
the retention of some 75 per cent 
of network stuff employment, a 

10 per cent wage scale increase 
and substantial severance pay- 
ments for staff members relieved 
front term employment. 

AFM Secretary Stanley L. 
Ballard reported a membership 
of 275,254 compared to last 
year's roster of 281.946, with 
6,014 members in the U. S. and 
Canadian Armed Forces. 

The convention will run 
through June 18. 

LONDON -Beatles' fans had 
the .biggest scare of their lives 
recently when Ringo Starr was 
rushed into a London hospital 
after collapsing at a photo- 
graphic session the day before 
the group left for their Scandi- 
navian tour. There was talk of 
canceling the three -day visit to 
Holland and Denmark. 

But instead 24 - year - old 
Jimmy Nichol, drummer with 
Georgic Fame's r &h group, the 
Blue Flames, was pulled into 
rehearsal and filled in. He also 
flew to Hong Kong with the 
Beatles for their concerts there 
last week. It was determined 
that Ringo suffered from tonsil- 
litis and laryngitis. He is now 
out of the hospital and has re- 
joined the group. 

Canadian Disk Sales Dip 
In '63; Up in '64 Quarter 

NEW YORK -Canadian Rec- 
ord sales during 1963 were 
slightly down as compared with 
1962; but the first quarter of 
1964 shows a substantial gain 
over the comparable quarter of 
1963, according to Fraser C. 
Jamieson. managing director of 
London Records of Canada, 
1-td. Jamieson, guest speaker at 

a recent luncheon of the Inter- 
national Record Men's Club 
held at the Taft Hotel, said the 
1963 figures were 1.7 per cent 
below 1962. He termed this es- 

timate a BB figure (before the 
Beatles) and added: "We find 
quite a different story for the 
first quarter of 1964, where the 
quarter at 56.000,100 compares 
to the same quarter of 1963 at 

S4,800.000 Dollar -wise our 
company is doing better than 
last year, therefore, it is safe to 
say that the entire gain is not 
due to the Beatles." 

The figures quoted by Jamie- 
son represented combined dol- 
lar volume of Canadian record 
manufacturers at the wholesale 
level, as compiled by the 
Dominion Bureau of Statistics. 

65 Per Cent of Market 
Jamieson, recently elected 

president of the Canadian Rec- 
ords Manufacturers' Association, 
said the Canadian market to- 
taled 20,000,000 as compared 
with nearly 200,000,000 in the 
States. In dollar volume, Can- 
ada is about 6 per cent of the 
American market because "there 

JULE STYNE (seated) goes over his score for "Fade Out -Fade In" 
for Carol Burnett, Betty Comden and Adolph Green (left to 

right) at the ABC -Paramount recording session. The original 
Broadway cast album will be shipped into the market this 
week. 
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.ire fewer disposable dollars 
available per capita than in the 
States." He pointed out, how- 
ever, that Canada has the sec- 

ond highest per capita buying 
of records --the first being the 

U. S. 

"The problem of a limited 
market is farther compounded 
not only by fairly strong minor 
ethnic groups but by the fact 
that 25 per cent of our market 
is French, and French speaking. 

In the Province of Quebec 
it is estimated that at least 3 

per cent of the product sold 
is strictly French; that is, con- 
tains French vocals, or, if in- 
strumental, is actually produced 
in Quebec Province by French - 
Canadian artists. This means 

that about K per cent of our 
entire national market is French 
product. Sonic of the companies 
have been slow... to recognize 
this market situation but . . 

now they all realize this market 
must be catered to...." 

Jamieson said the cost of do- 
ing business in Canada is a 

"chronic problem." London's 
Canadian operation, he said, is 
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SKA STARTS 
TO JUMP 

NEW YORK -Excitement is 

building argent the Ska, the 

Jamaican dance. Atlantic Rec- 
ords, which has released three 
Ska disks, is now blanketing the 

nation with dance instruction 
charts. Bulk quantities have been 

sent to record distributors, deal- 

ers and jockeys. Additionally, 
Byron Lee, who is credited with 
playing a key role in starting the 

Ska in Jamaica and the West 
Indies, has been signed to an 

Atlantic recording contract. Sev- 

eral sides by Lee will he in- 
cluded in a Ska album to be 

released shortly by Atlantic. 
Tying in with this is a Ska 

campaign by the Arthur Mur- 
ray dance studios. The studio 
management has sent Atlantic 
Ska records, with dance in- 
structions, to some 400 units 
coast to coast. 

Meanwhile, a group of Ska 

dancers have been in the U. S. 

the past four weeks and have 
appeared in the Ness York area 

on TV shows, the World's Fair. 
at Trudy i'leller's in the Village, 
and elsewhere. The group is 

sponsored by the Jamaican 
government. 
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bilingual: French correspond- 
ence is answered in French: 
this leads to the unhappy situa- 
tion of running up our costs." 

Hit Sales Down 

As in the States, hit singles 
have dropped in sales. Jamieson 
noted. A few years ago a hit 
single could sell 100,000: today 
it does well if it achieves 50,000. 
"But inasmuch as the total dol- 
lar volume is fairly consistent, 
it is obvious that LP product is 

taking more and more of the 

market," Jamieson said. 

The executive noted that 
stereo has not taken hold in 

Canada as well as it has in the 

States. He added: "It would he 

wonderful to be free of double 
inventory." 

With regard to merchandis- 
ing, Jamieson said that no one 

type of selling organization has 

been able to dominate the in- 
dustry. 

He also noted that the Cana- 
dian manufacturer and distribu- 
tor must be selective as to prod- 
uct, because the market is in- 
capable of absorbing the mass 

of product produced in the 

States and Europe. He also em- 

phasized the substantial Cana- 

dian artists. This type produc- 
tion is increasing - and such 

product has an advantage inas- 

much as the artists are available 
for promotional appearances on 

radio and TV. Therefore, Jamie- 

son indicated, U. S. product has 

to fight for a position in the 

Canadian market, "and the bat- 

tle will get tougher." 
Jamieson stated that record 

production facilities were im- 

proving rapidly, and that use of 

branches was mandatory if a 

company hoped to make money. 
Only two cities, Montreal and 

Toronto, approach 2,000,000 in 

population, and the third larg- 

est, Vancouver, has about 500.- 

000 
The Canadian record business. 

like that in the States, "is 

cursed with credit problems." 
Jamieson continued. 

Despite these difficulties, the 

Canadian market at the present 

time seems "buoyant," he con- 

cluded. 

Kapp Enters C &W 
NEW YORK -Kapp Records 

has entered the country field. 

First release, cul in Nashville 
and produced by Paul Cohen, 

features Billy Edd Wheeler. 

The night before Ringo 's col- 
lapse the Beatles waxed a new 
single for simultaneous transat- 
lantic release about July 10. 

Meanwhile, an EP featuring 
Paul McCartney's version of 
"Long Tall Sally" and Ringo 's 

version of the Carl Perkins 
number, "Matchbox," with two 
others, was rushed out here this 
weekend to counteract sales of 
Polydor's single, "Ain't She 
Sweet." The last -named was re- 
corded in Hamburg two years 
ago and is currently on the 
British charts. 

Beatles' manager Brian Ep- 
stein announced plans for the 
Beatles to star in another Christ- 
mas Show - at the -Hammer- 
smith Odeon in London for 
three and a half weeks starting 
December 24. 

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIImIIII111111111IlIlllBlllllllll11111111 

Billboard 
Published Weekly by 

The Billboard Publishing Company 
2160 Patterson St.. Cincinnati, O. 45214 

Tel.: 31-6450 1 -6450 

Publisher 
Hal B. Cook New York Office 

Editorial Office 
165 W. 46th St., New York. N. Y. 10036 

Area Code 212. PL 7 -2800 
Cable: BILLBOARD NEWYORK 

Editor -in -Chief Lee Zhito 
Editors Paul Ackerman, 

Aaron Stemfield 

Department Editors, New York 
Music Editor Paul Ackerman 

Msociele Editor Mike Gtas 
Chief Copy Editor Robert Sobel 

Merchandising It E4uipment Editor . 

David Lachwëruch 
Radio -TV Programming Gil F.çgen 
Coin Machines Aaron Stemfleld 
Editorial Assistant John Hers 

U. S. Editorial Offices 
Cincinnati, Exec. News Edator..Wrn. J. Sachs 

Chicago, Midwnt Editor ....Nicboles Biro 
Washinççloe Bureau Chief .. Mildred ate1 

Nashvllie Manager Marie -Clark Bata 
Hollywood, W. Coast News ....Eliot Tiegel 

Research Department, New York 

Director Thomas E. Noonan 

Pop Charts Mgr. Andrew Tomko 

Special Projects Development Dept. 

General Manager Acdrrw Calda 

Production Department, New York 
Art Director Lee Lebowitz 

General Advertising Office, N. Y. 

Director of Sala Peter Reine 

Promotion Director Frank Lappino 

Midwest Music Sala Richard Wilson 

West Coast Gen. Mgr. Bill Wardlow 

Coin Machine Adv., Chicago 
Coin Machine Ad. Mgr. ....Richard Wilson 

Circulation Sales, New York 
Circulation Manager Milton Gorbuiew 

Subscription Fulfillment 
Send Form 3579 to 

2160 Patterson St.. Cincinnati. O. 45214 

Fullllment Manager Joseph Pace 

U. S. Branch Offices 
Chicago, III. 60601. 188 W. Randolph 

Area Code 312, CE 6 -9818 

Hollywood. Calif. 90028, 1520 N. Gower 
Area Code 213, HO 9 -5831 

Nashville, Tenn. 37203 726 16th, So. 

Area Code 615, 244 -1836 

Washin8toc. D. C. 20205. 
393 

1426 G, N.W. 
Area Co de 202, -2580 

International Offices 
European Ortler .Andre de Vekey, Dir. 

15 Hanover Square, London W.i 
HYde Park 3659 

Cable: Billboard London 
Brazilian Office . Mauricio Qoadrlo, Dlr. 

Rua Visconda de Caves 125 
Rio de Janeiro 

Argentine Office . Machado, Dlr. 

Lavalle 1783. Buenos Aires 

Subscription rates payable lis advance. 
One year, íl5 ln U. S. A. teacc t V; 
NawW and Puerto Rlcol aid Can da. or 
lits by alrmsll. Aatca In oNcr farelan 
reunWea S r heo 

requeatln[ 
on noeues' 

chante of address haWd 
pue eta U 

as new ad dle . 

Published week. 
ey, eond-,al 
pata te paid ,t 

alnrinnatl 
and 

try o(nee_ Copy - 
right Igue DYTbe 
611IDo and Pub. 

fishing Company. The company also 

pubwhea vend the aeml- mooiO on 2 

Inc of aulematlr rendlra: one 7ear.f7 N 

mnea 

ena. 

t 
[ 
eth e 

me 
aCo i me 

r, 

m , e 

!,', la 
eari 

e 7; American Artist. one rear. 
modern Pbotogr , d 

stas 
Carnegie Hall Prvgiouu. 

216Óa Pattenororm 
7579 to DatbutA. 

Cincinnati. O. 45214. 441P. 19 

Vol. 76 
No. 15 

BILLBOARD, June 20, 1964 

ABC 

www.americanradiohistory.com

www.americanradiohistory.com


RIPE 
FOR 
PROFIT! 

ON 
COLUMBIA 

RECORDS 

SHAHESPEARE'S GREATEST HITS 
BM BY EARL WRIGFHTSON 

CL 2174/CS 8974 CL 2180/CS 8980 CL 2190/CS 8990 CL 2178/CS 8978 

THAT 

JÁW 
T 

ZZ . 
jj'' J 

s; r . 
L_-. 

CL 2179/CS 8979 
r.á -.3m.-. 

[] 

THE DUKES Dr DIXIELAND 

a1HE 
'%. ..; , S w - 

;ly ,° ,r ",_ 

JAZZ ODYSSEY VOLUME 
II THE SOUND F CHICAGO 

(1923.1940_) 

- 
f 

,, 

- 
THEPHHADEEPHUIOACHESTHA EUGENEUAMANUY 
RESP1091SflOMANTAIIOGYFORTHEFlRSiTIMEONONEIP T, , 
PINES FOUNTAINS 
or Row OF Row 

O 11,, 
z:' 
Favorites 

_ __-a 
The 
Greatness , ? 
f 

Joe . 
A Y 7- ; Mooney 

4 

..., °r '- 
., ; 1 

' 

. 

ROMAN 

FESTIVALS ` á 

t 

" , 

° f 
f., .:: :n_. 

E. - 
CL 2194/CS 8994 C3L 32 3 Record Set ML 5987/MS 6587 ML 6004/MS 6604 CL 2186/CS 8986 

STOCK ALL THE HIT ALBUMS FOR EASY PICKIN' BY YOUR CUSTOMERS! 

www.americanradiohistory.com

www.americanradiohistory.com


Hard Customers, Soft Dollar 
I.OS ANGELES -When busi- 

ness is "soft" the specialty shops 
have an easier time making a 
dollar than regular retail mulcts 
offering the breadth of hest 
selling merchandise. 

This, in the opinion of George 
Hocutt, president of Quality 
Record Sales, which operates 
Sam's Jazz stores, is the reason 
his business has held up during 
a generally "soft" period here- 
abouts. 

"My customers are not af- 
fected by hot merchandise, or 
the lack of it," he explained. 
"They're in there buying cata- 
log, which is the advantages of 
a specialty store." 

Hocutt and Jack l.ewerkc 

have owned the two stores seven 
months. During the recent 
Memorial Day weekend, both 
stores remained open and did 
substantial business in such new 
packages as "Getz 'Gilberto"; 
"Carpetbaggers," by Jack Mc- 
Duff; "Joe Williams at New- 
port," "New Prospectives" by 
Donald Byrd, and "Black 
Orchid" by the Three Sounds, 
plus the regular catalog items. 

Hocutt says operating a 
specialty shop has its uncanny 
moments. Several weeks ago he 
got touted on a Chicago LP 
"Boss Tres Bien" by the Quar- 
tet Tres Bien. The Chicago 
label, Norman Records, had sold 
the master to Decca which had 

Potential 
Continued from pace 1 

Is Lined With Gold 

Pincus. Lott Levy. Tony Va- 
lando, E. H. Morris and the 
Howie Richmond -Al Brackman 
combine; (3) publishing income 
rises continuously, and the pic- 
ture for the future is better 
than ever in view of several de- 
velopments and likely develop- 
ments. 

Stems From Disks 
With regard to the last - 

named point, it may be noted 
that the increased income po- 
tential stems currently from the 
growth of the record business, 
both domestically and interna- 
tionally- particularly the latter. 
Some publishers now state that 
overseas income equals or al- 
most equals domestic income. 
In conjunction with this it is to 
he noted that mechanicals 
abroad run as high as 8 per 
cent of a disk's selling price. 

Too, upcoming revisions of 
the Copyright Act 
increase the potential of copy- 
rights. Music attorneys close to 
the scene expect the mechani- 
cal rate to be hiked -and while 
the rate will still be negotiable, 
the hase will he higher. The 
period of copyright extension is 

expected to be lengthened, thus 
bringing the Act more in line 
with general European practice 
(50 years after the death of the 
writer) -and again increasing a 
copyright's long-term value. 

Broadcasting Top Earner 
Another important factor 

commented upon by astute ob- 
servers is the likelihood of in- 
creased income not only from 
an increased mechanical rate 
and from new mechanical music 
uses but also from performing 
rights. Broadcasting, of course, 
continues to he the chief per- 
formance money- earner - with 
some S50,000,000 collected an- 
nually in the U. S. - but in- 
creased use of closed -circuit TV. 
and an increased drive to li- 
cense performance in hotels and 
other non -broadcast locations, is 
expected to pick up the total 
performance earnings consider- 
ably. 

In fact, more and more record 
men view with a jaundiced eye 
the difficulties of the record 
business while at the same time 
becoming more enamored of the 
publishing business. One stated, 
w h i l e paraphrasing Dinah 
Washington's hit of years ago' 
"Publishing is the thing today'" 

Outsiders Offer $$, Little Else 
Continued from pace I 

ing over the books of many 
firms with an outright purchase 
in mind. It's known that Colum- 
bia Broadcasting System as 
well as a large magazine and 
record club operator have been 
investigating the Chappell set- 
up. Mills Music has been up 
for sale at least five times and 
it's been reported that a utility 
firm is now dickering for a buy. 
Up until late last week Music 
Corporation of America was ne- 
gotiating for the purchase of 
E. B. Marks Music. It now ap- 
pears that only the firms 
owned by film companies (Mu- 
sic Publishers Holding Corpora- 
tion, by Warner Bros., the Big 
Three, by MGM and 20th Cen- 
tury -Fox, and Famous, by Para- 
mount) are safe from the out- 
side investors. 

Cause of Concern 
The possibility of music firms 

being run by non -music men, 
who in all probability will be 
sitting on the ASCAP board due 
to their ownership, has caused 
concern among many top writ- 
ers. They feel that the Wall 
Streeters will not be represent- 
ing their best interests and mu- 
sic is likely to become just an- 
other commodity -like canned 
goods. It has been mentioned 
in some quarters that if this 
comes to pass some of the vet- 
eran writers will pull away from 
the Society. 

A purchase of a large music 
firm is an intricate procedure. 
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The investigation aspect has 
also become an expensive mat- 
ter. It's been heard that one cor- 
porate interest spent close to 
$98,000 investigating the books 
of one large firm before negotia- 
tions fell through. In the case 
of Chappell, a purchase won't 
come easy because of the firm's 
interlocking ties with writers. 
(Chappell has firms with Rich- 
ard Rodgers. Cole Porter, Har- 
old Rome, Jule Styne, etc.) It's 
also a moot point whether the 
separate writers will want to go 
along with the outside bidders 
now that Dreyfus, their long- 
time mentor, is no longer 
involved. 

The passing of Dreyfus. as 
well as Louis Bernstein (head 
of Shapiro- Bernstein) a few 
years ago and prior to that, 
Ralph Peer, has also caused in- 
dustry men to wonder where 
the "music men" will be coming 
front. Young people, for the 
most part, are not being trained 
as professional music men as 
they were when men like Drey- 
fus, Bernstein and Peer had an 
eye for talent and an ear for 
song. In many oases they subsi- 
dized and nurtured their writeM 
until they developed into pay-off 
properties. 

Today many tradesters feel 
that the "romance" of the music 
business is becoming a thing of 
the past and the IBM machine 
is taking over. Their big ques- 
tion is, "Can a machine pick a 

song or a writer ?" 

not released it when Los An- 
geles DJI Tollie Strode of 
KBCA heard the album and he- 
gan programming it. 

Since Sam's customers listen 
to the station, they began calling 
for the LP. Hocutt managed to 
get 77 copies front Norman but 
as the supply diminished he was 
unable to get any more copies. 
"We were selling two copies an 
hour," Hocutt said with a grin. 
"1 wish I could get 500 more." 

Another product proved suc- 
cessful is the Atlantic LP "Cat- 
bird Suite" by the Mitchell -Ruff 
Duo released several years ago. 
Hocutt bought 500 copies and 
advertised them along with the 
"Tres Bien" package. "The 
image we strive for," he said. "is 
that Sam's will go out of its 
way to get difficult material 
for its customers." 

Columbia Signs 
Orchestra U.S.A. 

NEW YORK - Orchestra 
U.S.A. has signed in with Co- 
lumbia Records. The group, 
which is managed by George 
Avakian. is made up of 30 
instrumentalists and frequently 
features celebrated soloists and 
guest conductors. The orchestra 
performs contemporary jazz and 
non -jazz compositions as well as 
classical and baroque music. 

The first LP under the Co- 
lumbia banner will be released 
this fail. Avakian will co-pro- 
duce the recording with Teo 
Macero, pop artists and reper- 
toire producer for Columbia. 
Among the ensemble's upcom- 
ing appearances will be New 
York recitals at Town Hall in 
October and Carnegie Hall later 
in the season. The orchestra will 
also take part in the Monterey 
Jazz Festival (California), Sept. 
17 -20, and their first European 
tour has been scheduled for 
May and June of 1965. 

Instrumental in signing the 
orchestra with Columbia was 
Joseph Taubman, of Caber, 
Kirshenbatum & Taubman, at- 
torneys. 
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WARING FETE 
DRAWS 250 

SHA\\ , EE. Pa. -A two -day 
outing here last week (June 
8 -9) brought an assemblage from 
the music industry' to Fred War - 
ing's Shawnee -on- Delaware Inn. 
Waring's music outing, added to 
the Professional Music Men's 
annual outing, turned out a 

total of nnore than 250. 
Among: the golf tourney win- 

ners were Artie Mogull, Joe 
Linhart. Mickey Glass. Mickey 
Scherer, Duke Niles, Lucky 
Carle, Pawl Barry, Ed Barsky, 
Joe Cosnleyer and Dan Collins. 
Leo Diston and Stanley Silver 
won boxes of old golf balls for 
their scores of 133 and 134. 
Among the guests were Peter 
Lind Hayes. also a tourney prize 
winner; Jackie Gleason, Robert 
Morse. Nick Kenny, Frank 
Parker and Martin Block. Andy 
Wiswell won Billboard's Hot 
trophy for hitting a score of 
100. Billboard's Tom Noonan 
made the presentation of the 
trophy. 

Festivities included entertain- 
ment by Waring and his Penn- 
sylvanians, Peter Lind Hayes, 
and a special attraction, "Doc" 
Marcus, whose hilarious magic 
act included assists from Mur- 
ray Luth. Dan Collins and Frank 
Luppino. Hy Ross and Jerry 
Lewin co- ordinated the affair. 
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CLYDE WALLICHS, president of the Music City chain, presents vo- 
calist Johnny Mathis with the first "Diamond Stylus" award as 
the chain opened its fifth outlet in Canoga Park. The singer's 
LP, "Johnny's Greatest Hits," released in 1958, is the best sell- 
ing LP in the chain's history. Over 11,000 persons attended the 
ceremonies in the Tooanga Plaza Center as a host of disk artists 
performed. KFWB deejay Bill Ballante was emcee. Despite the 
flu, Mathis joined the entertainment and sang two numbers. 

Prestige Makes Changes 
NEW YORK -In a build -up 

of its sales and artists and reper- 
toire divisions, Prestige Records 
has named Ron Eyre vice- presi- 
dent -director of sales, Bob Kir - 
stein as sales manager of the 
Western Division, and Cal Lam - 
pley as artists and repertoire 
producer. 

As director of sales, Eyre will 
have control over all phases of 
the sales department, which in- 
clude the creation and adminis- 
tion of all sales programs. the 
promotion and merchandising of 
all Prestige disks and head of 
promotion, order service, ware- 
house and shipping departments 
and divisional sales managers. 

Jerry Field will take over the 
position vacated by Eyre as sales 
manager of the Eastern Division, 
and George Badonsky will be 
sales manager of the Midwest- 
ern division. Kirstein, Badonsky 
and Field will report directly to 

Atlantic, Atco 

Parleys Set 
NEW YORK -Atlantic and 

Atco will hold their annual 

distributor meetings at the Eden 

Roc Hotel. Miami Beach, on 

June 26 during this year's 

ARMADA convention. 

At the meetings, 20 new pop. 

jazz and folk albums will be 

shown to distributors along with 

a distributor -dealer incentive 
plan and extensive merchandis- 
ing, advertising and promotional 
programs. 

The company has developed 

some unique merchandising 
ideas which, according to Len 

Sachs, will increase distributor 
sales volumes considerably. He 

is Atlantic and Ateo's director 

of album sales and merchan- 

dising. 

Eyre and. in turn. Eyre will 
report to Vic Chirumbolo, ex- 
ecutive vice -president of the 
firm. 

Lampley, who has been with 
RCA Victor. Columbia and 
Warner Bros. Records as well 
as having produced records for 
Erroll Garner, joins Ozzie Ca- 
dena (jazz) and Sam Charters 
(folk) in Prestige's a &r set -up. 

Concerts Studied 
Continued from page 3 

young people's concerts and 100 
special concerts. 

The five works written for the 
concert hall since 1936 which 
were most performed last year 
were "Colas Breugnon Over- 
ture" by Dmitri Kabalevsky. 
Samuel Barber's "Adagio for 
Strings," Sergei Prokofies s 

"Symphony No. 5," the late 
Hindemuth's "Symphonic Meta- 
morphosis on Theme of Carl 
Maria von Weber" and Barber's 
"Symphony No. I." 

Most Performed 
Maurice Ravel's "Daphnis 

and Chloe Suite No. 2" was the 

most perforated 20th century 
work, followed in order by "La 
Mer," by Claude Debussy. Rich- 
ard Strauss' " Rosenkavalier 
Suite;' "Petrouchka," by Igor 
Stravinsky and the Ravel or- 

chestration of Mussorgsky's "Pic- 
ture at an Exhibition." 

The five pre -1900 works 
most performed were Beetho- 
ven's "Symphony No. 7" and 

"Symphony No. 5," Brahms' 
"Symphony No. 4." Wagner's 
The . Meistersinger Overture' 

and \Veber's "Oberon Overture.' 

The BMI survey tallied a to- 

tal of 1.934 titles performed 
during the past season. Of then, 
929 were pre -1900. with 6.454 

performances, and 993, written 
since 1900. with 3.502 per- 

formances. In the "since 1936" 

category. 676 titles were pro- 

grammed for a total of 1.866 

performances. 
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PETER ANDGORDON 
NOBODY I KNOW 
YOU DON'T NAVE TO TELL ME 

5211 

THEY'VE COME TO AMERICA! 
Peter & Gordon are here! Their first American concert tour be- 
gins June 19 at the New York World's Fair. To celebrate, Capitol is 
rush- releasing their brand -new English hit, NOBODY I KNOW, 
written by Beatles John Lennon & Paul McCart- 
ney. It's sure to rival Peter & Gordon's current in- world 

ternational chart -topper, A WORLD WITHOUT 
E. without 

peter 
LOVE. Don't miss out: order today! Also, watch and 

for Peter & Gordon in person in your market! 

Management: Noel Gay Organization, 24 Denmark St., London. Harold D. Cohen Agency, Ltd., 580 Fifth Ave., New York (Clrcle 6- 5050). 
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1Fit ' -Arli,FCCO U T SINGLES 
* NATIONAL BREAKOUTS 

RAG DOLL 
4 Seasons. Philips 40211 

FARMER JOHN 
Premiers. Warner Bros. 5443 

* REGIONAL BREAKOUTS 

Theta new records, not yet on Billboard's Hot 100, here been 

reported getting strong sales action by dealers In major 

wrestle) listed In parentheses. 

LONG LONELY NIGHTS . . . 

4 Seasons, Vee Jay 597 (ArcG & H, BMI1 

(Philadelphia, Milw wkee) 

SHE'S THE ONE . . . 
Chortbusters, Mutuni 50? Eanlwick.Chartbuster, BMI) 
(Detroit) 

PRECIOUS WORDS . . . 

Wallote Brothers, Sims 174 (EnglishTuneglow, 8MI) 
iNew York) 

BEACHCOMBER . 
- Johnny Gibson Trio, Laurie 3256 (T. M., BMI) (Detroit) 

HAUNTED HOUSE , . , 

Gene Simmons, Hi 2076 (VenicnB. Flot, BMI) 
(Memphis -Nashville) 

LOVE IS A MANY SPLENDORED 
THING , , , 

Steve Alaimo, ABC Porenraum 10553 (Miller, ASCAP) 
(Miami) 

(You Don't Know) HOW GLAD 
I AM , , . 

Noncy Wilson, Capitol 5198 dtoosovelt, BMI (Oetroitl 

I UNDERSTAND THEM . . . IT'S ALL OVER NOW . . - 

PattyCakes. Tuff 378 (Wintyn, BMI) (Chicago) Valentines, So, 152 (Kegs. 8MI1 (Atlanta) 

Ruling on Tape Recorder 
Killed; Fee Concept Upheld 

KARLSRUHE - West Ger- 
many's Supreme Court has 
thrown out a lower court rul- 
ing requiring tape recorder pur- 
chasers to show their identifi- 
cation document at the time of 
purchase. 

GEMA. West Germany's per- 
forming rights society, is de- 
manding that retailers be re- 
quired to list purchasers of tape 
records so ASCAP's German 
twin can dun them for per- 
forming rights royalty. 

long and intricate 
campaign to collect tape re- 
corder royalties has involved two 
principal points: the legal prin- 
ciple that private music taping 
is unlawful unless copyright 
royalty is paid: and the en- 
forced co- operation of recorder 
manufacturers in collecting the 
fees. 

GEMA's protagonist is Grun- 
dig, Europe's largest tape re- 
corder manufacturer. Grundig 
has battled GEMA down the 
line. 

In 1962. GEMA won court 

decisions in West Berlin estab- 
lishing its right to collect 52.50 
a year from every tape re- 
corder owner as a music- taping 
royalty; and requiring tape re- 
corder manufacturers to state in 
their advertising that music tap- 
ing is unlawful without royalty 
payment and to provide GEMA 
(through retailers) with names 
of all tape recorder buyers. 

The West Berlin court spe- 
cifically ruled that mere owner- 
ship of a tape recorder implied 
"intent to tape music." and that 
it was not necessary for GEMA 
to prove actual music taping 
as the basis for collecting the 
52.50 annual taping fee. 

GEMA Move 
Armed with the basic court 

ruling. GEMA then moved to 
force the record companies to 
help it corral recorder buyers. 

Now, the German high court 
has killed the Berlin court ruling 
requiring tape recorder buyers 
to identify themselves, but the 
Karlsruhe court upheld. in 
principle. the right of GEMA 
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to collect music taping fees. 
Finally, the court upheld a 

Berlin court ruling that tape 
recorder manufacturers must in- 
sert music -taping warning in 
their advertising. Grundig, de- 
spite the Berlin court's ruling, 
has refused in some instances 
to insert the warning. 

GEMA sued Grundig for 
5250.000 damages. The high 
court. however, reduced the 
amount of damages to $1.250. 

The Karlsruhe court ruled 
that the identity demand "Goes 
far beyond the bounds of the 
permissible. It would unbearably 
burden relations between the 
buyer and seller and would dis- 
turb justice." 

BOOK IS OUT 
ON COPYRIGHT 

NEW YORK - The Copy- 
right Society of the U. S. has 
come up with a two- volume 
edition covering virtually every 
aspect of copyright law. The 
set, titled, "Studies On Copy- 
right," an Arthur Fisher Memo- 
rial Edition, is published jointly 
by the Bobbs- Merrill Company 
and Fred B. Rothman & Com- 
pany. It's priced at S35 per set 
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'Yogi Bear' Gets 
Big Disk Push 

1 E.W YORK - Colpix Rec- 
ords has instituted a hefty mer- 
chandising and promotional 
campaign for its soundtrack al- 

hum of "Hey There. It's Yogi 
Bear." A, special prepack unit. 
holding IO albums, will be dis- 
played in theater lobbies, 
where the LP will he sold. The 
prepacks will also be a part 
of promotional displays in con- 
sumer stores. Another tie -in with 
the film will he the use of actors 
in Yogi (Bear costumee to make 
appearances in cities where the 
movie is being shown. 

In addition to the soundtrack 
LP, Colpix will release singles 
of songs from the score. Special 
voice tracks. plugging the film, 
have been sent to 500 disk 
jockeys. Voice tracks will also 
be played in theaters during 
intermissions. 

NARM OFFERS 
PHONO DATA 

NEW YORK - National As- 
sociation of Record Merchan- 
disers (NARM) is making avail- 
able, through the office of its 
executive director, Jules Mala- 
mud, publications and educa- 
tional material relating to the 
phonograph industry, statistical 
data, pending legislation, and 
the Federal Trade Commission's 
Trade Practice Conference. 
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Dorchester Is 
Taken Over 
By Delfont 

LONDON - EMI, Capitol 
Records and American produc- 
ers Feuer and Martin have sold 
their entire share of Dorchester 
Productions to London impresa- 
rio. Bernard Delfont. The latter 
will run the company with Brit- 
ish producer Tom Arnold and 
American Arthur Lewis. 

Delfont, Lewis and Arnold. 
through Dorchester Productions. 
will be responsible for running 
London's Shaftesbury Theater 
and staging its shows. The cur- 
rent production there, "How to 
Succeed in Business Without 
Really Trying," ends June 27 
after a 15 -month run. 

Millicent Martin and Kenneth 
More will star in a musical ver- 
sion of "The Admirable Crich- 
ton," believed to be the next 
major show planned for the 
Shaftesbury. 

1,000 Attend 
Davis Tribute 

NEW YORK -Nearly 1,000 
persons paid from $50 to 5100 
a head to attend the Leukemia 
Society's tribute to Sammy 
Davis at Carnegie Hall Tues- 
day night (91. with a dozen re- 
cording artists performing for 
the benefit. 

Sidney Poitier presented 
Davis with a silver loving cup 
in honor of his work for the 
Philanthropy. Davis and Diahan 
Carroll headlined the hill. 

Also performing were Brook 
Benton, Eydie Gorme, Lou 
Monte, Terri Stevens, Johnnie 
Ray and Julie Wilson. 

Comics Jack Carter. Red But- 
tons and Godfrey Cambridge 
performed. Emcee was William 
B. Williams, WNEW disk 
jockey. 

Opening the show was a 
chorus line selected from Play- 
boy Club Bunnies. 

Kapralik Adds 
A Real McCoy 

NEW YORK -David Kapra- 
lik, general manager of the 

April - Blackwood music com- 
anies, publishing wing of Col- 
umbia Records, has bolstered 
his staff with the appointment 
of Van MCoy as staff writer. 
McCoy will report to Jerry 
Teifer, who was recently named 
professional manager of the 
firms. 

McCoy's duties will include 
writing music and lyrics for all 
major and independent labels. 
In addition. he'll be responsible 
for maintaining liaison with art- 
itst and repertoire producers and 
artists. Prior to this appoint- 
ment. McCoy was a staff writer 
for Trio Music. 

We desire to reprint, with 
full credit, -information from 
Billboard. Would you have 
any objection to our listing 
in our Sunday and /or daily 
entertainment pages: Top 20 
singles: Top 20 albums. Top 
10 country albums and sin- 
gles and Top 10 pop- stand- 
ards? 

?Mort Persky 
The Detroit Free Press 

Detroit, Michigan 

Permission has been giv- 
en. Since Billboard is copy- 
righted, it is necessary for 
permission to reprint to be 
granted. 

We understand you recently 
published a supplement to 
your regular issue of March 
28 titled "Music on Cam- 
pus." We would appreciate 
receiving a copy as we feel 
that it will be of much inter- 
est to us. 

A. M. Katavich 
Auckland University 
Students' Association 

Auckland, New Zealand 

Ed: Copy sent. As an in- 

dustry service, Billboard dis- 

tributed 4,800 copies gratis 
to college educators, news- 
paper editors, radio stations 
and student union and inter - 
fraternity council presidents, 
all having interest and in. 
vole'ements with college con- 
cert presentations. Letter 
belote is indicative of re- 
sponse. 

Just a note to espress our 
appreciation for receiving 
your special edition of 

Billboard entitled "Music on 

Campus." This information 
is of particular value to us 

inasmuch as we are in the 
process of moving into a new 

S6,000,000 union building. I 

would appreciate your per. 
sonal recommendations as to 

the most reliable booking 
companies that we can work 
with for supplying future 
name attractions. If possible 
I would like to have three 
extra copies of this special 

edition. 
C. LaVar Rockwood, 

Coordinator of 
Student Activities 

Brigham Young University 
Provo, Utah 

Ed: Copies sent. Leading 
booking offices were repre- 
tented in this edition with 

advertising messages and 
this was pointed out. 
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Mercury Gets 
'Gogo' Caster 

NEW YORK -Mercury Rec- 
ords has picked up the original 
cast album rights to the up- 
coming off -Broadway musical 
"Gogo Loves You" The musical 

was written hs Anita Loos 
(hook). Gladys Shelley (lyrics) 
and Claude Leveillcc (music). 

The show. an adaptation of a 
French comedy. " L'Ecole des 
Cocottes." is scheduled to open 
in the fall. Fred Weintraub. 
owner of Greenwich Village's 
the Bitter End. is producer - 
director. 

CMA Being Polled 
NASHVILLE - Members of 

the Country Music Association 
Hall of Fame Selections Com- 
mittee are currently being polled 
to elect the person to receive 
the association's award. All bal- 
lots must IX in by July I. 

The winner will be announced 
at annual association festivities 
here this fall. 

John Reilly to Talk 
Continued from page I 

Trade Commission's trade rules 
for the record industry may be 
finalized in time for presenta- 
tion at the gathering of inde- 
pendent distributors and dealers. 
FTC attorney John Benton has 
completed his part of the task. 
and it is fairly well known that 
the final version of the rules 
arc now at Commission level. 
and under consideration. 

FTC Commissioner J o h n 
Reilly. who presided over the 
record rules hearing, admits the 
possibility that the rules will be 
given Commission approval by 
the time the ARMADA con- 
vention meets -but he says it is 
only a possibility and far from 
a certainty. However, the Com- 
mission is at least "aware of 
the situation," and knows that 
the Association of Record Mer- 
chants and Distributors is cliff- 
hanging on FTC decision. 

Also. the Commission is 
undoubtedly aware that the 
ARMADA convention would 
present an ideal forum for pre- 
senting and explaining the final 
rules by ARMADA counsel Earl 
Kintner, who will be one of the 
principal speakers, and who has 
guided the association through- 
out the procedure. 

Other principal speakers are 
Rep. James Roosevelt (D.. 
Calif.), chairman of the Distribu- 
tion Subcommittee of the House 
Small Business Committee. and 
William E. Gallagher. Colum- 
bia Records vice -president in 
charge of marketing. Trade 
sources have indicated that a 
spokesman for the Federal Trade 
Commission might also he on 
hand. (Billboard, June 13, 
1964.) Ideally. this would be the 

commissioner closest to the pro- 
ceding. Commissioner John 
Reilly. ARMADA would prob- 
ably have a welcome mat also 
for the FTC attorney who 
worked on the rules with the 
industry, John Benton 

New Col. Blood 
Continued from page J 

Bruce (Johnson) and Terry 
(Melcher) are staffers in Colum- 
bia's a&r department on the 
Coast and produced the Rip 
Chords' hit albums and singles. 
Robert Horton, of TV "Wagon 
Train," is currently on Broad- 
way in "I10 in the Shade" 
Columbia is planning a Robert 
Goulet -type buildup for Horton 
whose first LP is due this sum- 
mer. 

Mersey Named 
With the takeover of the a &r 

activities by Glancy. the pop and 
Masterworks departments were 
put under one head. Unit) then. 
both departments reported sep- 
arately to Goddard Lieberson. 
Columbia president. Glancy re- 
organized the department. ap- 
pointing Mersey as head of the 
entire pop operation. which had 
formerly been spilt into New 
York -Hollywood -Nashville seg- 
ments and with the Chicago 
studios also falling under the 
New York aegis. Glancy also 
appointed John McClure to Bi- 
sect Masterworks when the 
former classical chief. Leonard 
Burkat, took over Columbia's 
creative services division. 

With the a&r reorganization 
wound up. Glancy then eave the 
go-ahead for the pitch on "new 
blood.- 
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"HUMPTY- DUMPTY" sat on a wall 
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All the King's horses and all 

the King's men 

Couldn't put "RINGO" together again. 
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"HUMPTY- DUMPTY" 

10 

Mar -Mar 0313 

Distributed by 

NATIONAL RECORD DISTRIBUTORS 
2120 South Michigan, Chicago, Illinois 

Phone: CA 5 -2770 

BILLBOARD, June 20, 1964 

www.americanradiohistory.com

www.americanradiohistory.com


DESPITE 
EVERYTHING 
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FARMER JOHN The Monster Four VJ -600 

STEAL AWAY Jimmy Hughes FAME -6401 

HELP YOURSELF/ HEADING FOR A FALL Jimmy Reed VJ -593 
I CAN'T HEAR YOU / CAN I GET TO KNOW YOU Betty Everett VJ -599 
I STAND ACCUSED /I DON'T WANT TO HEAR ANYMORE Jerry Butler 
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TALENT 

Cambridge's Philosophy 
Is 'Getting to Know You' 

NEW YORK - Although 
Godfrey Cambridge is basically 
a humorist, he's quite serious 
about the record business. And, 
even though his first record al- 
bum, "Here's Godfrey Cam- 
bridge, Ready or Not," was re- 
leased by Epic Records only 
three weeks ago, Cambridge has 
already established a philosophy 
for operating on the disk level. 

That philosophy, according to 
Cambridge, is based on a strong 
belief in the responsibility of 
the artist to the record company. 
Cambridge doesn't think that 
the performer's job should be 
considered finished after the re- 
cording session is completed. 
'That's when the leg -work 
should begin," said Cambridge. 
By "leg- work" he means visits 
to disk jockeys, distributors. in- 
terviews with the press and 
sundry other activities that go 
along with the album's over -all 
promotion. 

"It's important to the artist. 
as well as the record company 
that the public gets to know a 

performer as a human being in- 
stead of just an entertainer." 
Cambridge said. 'Through dee- 
jay interviews that are con- 
ducted in a relaxed and informal 
manner, the public gets to know 
the 'total man' and becomes 
more interested in his work as a 

performer whether it be on rec- 
ords, in night clubs or on the 
stage." 

Really Legging It 
In this respect. Cambridge is 

virtually knocking himself out 
promoting his first album. As 
a sample of his activities. he 
mentioned that in Chicago re- 
cently he made the decjay in- 
terview rounds in a round-the- 
clock hop that began 6:30 
one morning and ended 5:30 
a.m. the next day. 

Such activity is now limited. 
Cambridge has a new assignment 
in the upcoming Broadway 
musical "Golden Boy," but he's 
not giving up the promotional 
pitch. In between rehearsals he 
wrote and recorded 10 spot an- 
nouncements for the album that 
Epic is placing on radio. and 
when the show begins its 16- 
week tour, he's arranged to 
make the deejay rounds in such 
tryout cities as Philadelphia. 
Boston and Detroit. He also ex- 
pects to make quick plane hops 
to nearby cities on the Sundays 
during the tryout tour when the 
show has a das off In between. 
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GODFREY CAMBRIDGE (right), recently in Chicago to promote 
his debut Epic album, "Here's Godfrey Cambridge Ready 
Or Not," gives the pitch to Daddy-0 Dciylie, disk jockey on 
WAAF. 

he'll Jo deejay interviews via 
"beep telephone." 

With all this, Cambridge 
doesn't discount the importance 
of a record company's responsi- 
bility to an artist. In addition to 
concentrated activities in the 
promotional areas, Cambridge 
feels that the company should 
continually work to stimulate 
interest in the artist, to develop 
him as an entity and to come up 
with new ideas and material for 
future projects. 

'There arc too many enter- 
tainment diversifications these 
days," said Cambridge, and 
people are no longer waiting for 
your next album. You've got to 
get out there and get them to 
know you on a personal level 
and, if you're lucky. have them 
end up saying 'There's a guy 
I can dig.' " 

CYO Jazz Gala 
On June 19, 20 

PITTSBURGH - The city's 
first jazz festival will be staged 
at the Civic Arena on June 19 
and 20 with topflight stars on 
both nights under the auspices 
of the Catholic Youth Organi- 
zation. Producers of the show 
are George Wein and Pitts- 
burgh -horn pianist Mary Lou 
Williams. 

Among the stars will he Art 
Blakey, Ruby Braff. the Dave 
Bruheck Quartet, Bud Freeman. 
Al Grey, Bobby Hackett, Dakota 
Staton, Sarah Vaughan, Jackie 
(Moms) Mablcy. Harold Betters. 
Thelonious Monk. Jimmy Rush- 
ing, Pee Wee Russell, Percy 
Bryce, the Jimmy Smith Trio, 
Ben Tucker, Ben Webster, Joe 
Williams, Mary Lou Williams 
and the Alvin Alley Dancers. 

Trini Lopez 
Steals Show 
At Basin St. 

Two top -selling record acts 
made their New York City 
nightclub debuts at Basin Street 
East Monday (8). On the double 
hill are Mercury Records' 
Smothers Brothers, -and Reprise 
Records' Trini Lopez. 

The talented comedy and vo- 
cal duo currently have three 
albums on the best selling 
chart "It Must Have Been Some- 
thing I Said!" is among the top 
40 best- 5.elling albums in the 
country. 

Brother Tom, who plays gui- 
tar, also carries the comedy. 
with brother Dick feeding him 
the lines and playing the bass. 
Tom's comedy forte is his 
schoolboy recitation replete with 
inane ramblings. His dialog may 
he comp.ued to a folk -oriented 
Al Kelly. 

The material is clever, funny 
and well- delivered. However, 
the boys do little vocalizing or 
music making -which they can 
do extremely well. Many in the 
jam -packed room hoped for a 

little less repartee and a great 
deal more repertoire. 

The show that night was 
stolen by Trini Lopez. Guitar in 
hand he bounced through num- 
ber after number in his buoyant 
Latin style. The audience. com- 
prised mainly of adults clapped 
and sang along with the infec- 
tious rhyr,hms and power heat. 

There were no lulls or low 
points in his up -tempo perform- 
ance and no one sleeps when 
Trini is an. 

Backed by the Basin Street 
East brass, David Scriver on 
guitar and his brother Jesse 

PEOPLE AND PLACES 
By MIKE GROSS 

Lloyd Leipzip, head of creative services at United Artists 
Records, has his leg in a cast after a fall at Fire Island last weekend. 

Mary Lou Ryhal, featured in Mitch Miller's group, is the new 
Wrigley commercial girl.... Nina Simone returns to Art D'Lugoffs 
Village Gate in Greenwich Village June 16. On the same bill will he 
folk singer satirist Ron Elffron and Argentine guitarist Jorge Morel. 
. . . Comedian Rip Taylor, who appeared with singer Jerry Vale 
at a recent Carnegie Hall concert, will work with Vale on other 
concert stints coming in the fall.... Singer Bernadette Castro will 
entertain at El Patio Beach Club, Lido Beach, L. L. July I I. Then 
she will he honored on her 20th birthday with a celebrity party. 

Murray Deutch, vice -president of United Artists Records, is in 
London to participate in the Beatles' recording session of the original 
soundtrack album of their first film, "A Hard Day's Night." The 
LP will be released on the United Artists label.. . Gene Krupa 
and his quartet play for two weeks at Jazzland in the World's Fair 
beginning June 21.... King Curtis and his combo begin a week's 
engagement at the Riptide in Wildwood, N. J., on July 3. . 

Comedian Ronnie Martin is on a national tour with Nat King Cole 
that will run six weeks.... The billards start a two -week engagement 
at the Troubador, Los Angeles. on June 16, and will also do a 
personal appearance concert with Jimmy Dean at Long Beach. Calif., 
on June 30.... The West Winds. Kapp Records artists, are on a 
tour of 17 one -nighters along the West Coast. . Erroll Garner 
will make a guest appearance on "The Bell Telephone Hour" on 
June 16 over NBC -TV. 

Alex North will write the musical score for MGM's "The 
Outrage." . James Johnson, president of Zorro Records. has 
assigned his disking of "Don't Give In." by Larry Johnson, to Larry 
Utta1's Bell Records for world -wide distribution.. . Danny Crystal 
will now emcee the shows at Freedomland.. . The Brothers Four, 
the Serendipity Singers, the Dalton Boys, the Brandywine Singers, 
Anita Sheer and Bob Carey will be among the guests on "Hoote- 
nanny" TV show emanating from the U. S. Military' Academy on 
July 4 over ABC -TV... . The Art Directors Club of New York 
presented its annual awards for "Distinctive Merit" to Columbia 
Records' art directors this year. Receiving awards were Robert Cato, 
creative director of art and design. and John Berg, art director for 
packaging and design for the Columbia Masterworks album, "The , 

Cuckoo and the Nightingale." 
Social Notes: Bob Miller, former head of the Professional Music 

Men's Association. celebrates his 50th wedding anniversary on June 
16.... Jules Rifkind, national promotion manager MGM 
Records, became the father of a son. Robert Adam, on June 6. 

Film Medium 
Perfect for 
'Molly Brown' 

HOLLYWOOD -The motion 
picture is the perfect medium 
for "The Unsinkable Molly 
Brown," which was a robust 
Broadway musical and is 1000 
per cent more explosive and 
elastic on the wide screen. 

Meredith Willson s joyous 
score is given a first class read- 
ing by veteran actress- dancer- 
comedienne Debbie Reynolds 
with unparalleled support from 
Harve Presnell. whose rich pow- 
erful voice will undoubtedly 

CHILD LABOR: Marvin Deane, 
eastern promotion chief for 
Warner Bros. and Reprise Rec- 

ords, enlists the aid of his six - 
month -old son, Andrew 
David, to plug the original 
cast album of the Frank Sina- 
tra film, "Robin and the 7 

Hoods." 

Lopez on hongos and tam- 
bourine. Lopez kept up a driv- 
ing pace. GIL FAGGEN 

place him among the top roman- 
tic balladeers. 

Since "Molly Brown" was 
both a successful Broadway 
production and an original cast 
LP, the film interpretation has 
to provide a little more in order 
to fully merit its expensive 
price tag. Presnell. who played 
Johnny Brown in the New York 
stage production, marvelously 
re- creates this role. with very 
excellent sound reproduction 
carrying his full -throated voice 
to all corners of the theater. 

The entire production boasts 
outstanding sound quality, which 
should be heard and felt on the 
MGM soundtrack LP. The 
ability to present this Cinderella 
story of a back hills girl who 
strikes it rich and advances up 
the social ladder with the free- 
dom of movement allowed by 
film. insures audiences of typi- 
cally expensive sets and the 
scenic grandeur of the Rocky 
Mountains, where many of the 
scenes were shot. In fact, it be- 
comes extremely difficult to tell 
where the papier mache moun- 
tains end and the real ones 
begin. 

An added plus in the film is 

Peter Gcnnaro's inventive dance 
routines as Miss Reynolds dances 
her way around the world. 

Of Willson 's compositions. 
the urgent "I Ain't Down Yet" 
and the rambunctious "Belly Up 
to the Bar Boys," both sung 
by Miss Reynolds. leave the 

strongest impression. Presnell's 
forte is his singing and with time 
his acting will bear further con- 
viction. 

In total, "Molly Brown," as 

directed by Charles Walters, 
is wholesome family entertain- 
ment and a pleasure to the ears 

as well as the eves. 
ELIOT TIEGEL 
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THE BATTLE OF THE YEAR!. 
CLAUDINE * * * * * * * * * * ** 

V r., 

DIANE*************** 

RE 
WHO'LL BE #1 FIRST 

CLAUDINE CLARK 1 DIANE RENAY 
the 'party lights' girl with another chart - 

with a rockin' new hit! climber like "Navy Blue" 

Standin' on tip toe Growin'up too fast 
hi% Foxy tcf18. biwWaitin' For Joey 

a bob crewe production (FOX 514) 

ÉNruRYFOX= The ultimate in entertainment aecoRDS_ 
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PAMS: Custom Jingle Maker 
By GIL FAGGEN 

DALLAS - Disk Jockey: 
"What'll we do to break up the 
triple spots?" 

Program Director: "What do 
you think we have jingles for!" 

At one time the above quote 
was the rule at many radio sta- 
tions where "jingles." "musical 
production aids" and other 
similar gimmicks were used to 
excess to break up back -to -back 
announcements. 

The "jingle" today is recog- 
nized by most broadcasters as 

a far more important tool of 
the trade than as a pad between 
commercials. At one time the 

"jingle" was associated only 
with "top 40" contemporary 
music- formatcd stations. They 
wcrc frequently shrill station 
idcnts that browbeat the audi- 
ence into identifying with a 

station's call letters. 
Accepted by large and small 

stations as a necessity. musical 
signatures are now being used 
right down the line, from ultra- 
conservative stations to the 
swingingest of the swingingest 
stations. 

Modern radio today involves 
4.000 or more radio stations 
with some markets such as Den- 
ver served by 19 different sig- 
nals. In the struggle for a dis- 

AN IDEA strikes home at the PAMS recording control room. In 

on the brainstorming session are (I.dr. PAMS producer Jodie 
Lyons; Johnny Borders, program director, KLIF, Dallas; Bill 
Meeks, PAMS president; fuel Box, music director; Jim West, 
sales manager, and sound engineer Dick McGrew. 

tinctivc sound, stations have 
turned to musical signatures to 
help set them apart from the 
competition. 

Few, if any radio stations can 
claim that a "jingle package" 
was responsible for putting them 
in first place. However. few can 
deny that an effective package 
of signatures and production 
aids can do much to help a sta- 
tion attain individuality within 
a market --even when the com- 
petition is programming primar- 
ily the same musical fare. 

Recognizing the vital need of 
programmers for news intros. 
weather music. musical beds. 
distinctive call letters, et al., 
many firms rushed package after 
package into production. Few 
knew or cared about program- 
ming or radio station operation. 
Many firms worked on guts and 
speculation. Many stations were 
badly burned by shoe- string op- 
erations and fly -by -night wheel- 
er- dealers. 

Happily. a greater majority 
of these marginal operators are 
no longer on the scene. Emerg- 
ing from the "jingle mills" of the 
fifties were a handful of highly 
creative production outfits 
(many staffers were culled from 
broadcasting's ranks) who were 
interested in station problems 
and were prepared to offer their 
clients constructive aid. 

PAMS a Leader 
Frequently called the Neiman - 

Marcus of the custom jingle and 
commercial producers is PAMS 
of Dallas. The firm specializes 
in custom-made radio station 
signatures and production aids. 
On contract with many of the 
nation's top broadcasting groups. 
PAMS packages compare to the 
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WLIB: Rebel With a 
Cause -Education 

NEW YORK -"Musical in- 
tegration may be an established 
fact, but social, economic and 
political integration still has a 
way to go. The new rising Negro 
audience wants air time for 
both allotted as pan of its radio 
fare." This is the opinion of 
Harry Novik, general manager 
of WLIB. New York City. "And 
the way a Negro-oriented sta- 
tion handles the latter problems," 
said Novik. "is the measure of 
its responsibility to the corn- 
munity it serves." 

The statement points up a 
Philosophy that has been chang- 
ing the concept of Negro pro- 
gramming in many sections of 
the country over the past few 
years. One of its resultant facets 
has been the advertising agency's 
re- evaluation of what was for- 
merly known as "the Negro 
market." The umbrella concept 
can no longer be applied. 
Within this very specialized 
market, there are two flourish- 
ing points of view and an audi- 
ence for each. With an audience 
of over 20,000,000 there should 
be room for both for a long 
time to come. 

Outspoken for the "give 'cm 
entertainment" concept is Con- 
tinental Broadcasting's (Rollins 
group) Graem Zimmer, its na- 
tional sales chief, who believes 
that Negro radio should con- 
cern itself principally with en- 
tertainment and should not in- 
volve itself too seriously with 
political problems or contro- 
versy. 

Equally outspoken. but for an 
entirely different philosophy. is 

14 

the public -affairs- minded Harry 
Novik. Says Novik: "The grant- 
ing of the license itself implies 
that responsibility." In defense 
of its entertainment value Novik 
is of the opinion that "if you 
treat an important subject well 
you've got drama of the very 
highest order." 

WLIB devotes at least five 
hours a week to public service 
programming impressive 

(Continued on page 16) 

WCAU Takes to 
The Seawaves 

I i-IILADELPHIA - WCAU 
radio. CBS's clear channel 
power house in the City of 
Brotherly Love last week hosted 
local and New York City ad- 
vertising agency media buyers 
on a "Mystery Boat Ride" up 
the Delaware River. 

Agency personnel and the 
press had an opportunity to 
meet WCAU air personalities on 
the paddle wheeler and on an 
island magically transformed in- 
to a South Pacific paradise. 

Grass- skirted hula dancers 
greeted the boat as it docked 
at the torch -lit pier. Included 
was a polynesian buffet and a 

show emceed by WCAU's Ed 
Harvey. Dan Curtis, Bob Mene- 
fee and spotlighting comics 
Fisher and Marks and vocalist 
Lydia O'Connor. 

The competitive picture be- 
ing what it is these days in 
radio. WCAU's friendly corn- 

KFMG Goes on 

Regular Set -Up 

I)tiS millNES -KFMG, an 
FM station whose format in- 
cludes conservative music and 
public service programming. 
went on the air with regularly 
scheduled programs at I p.m. 
Sunday. May 31. The new 
5,000 -watt outlet will operate 
from 7 a.m. to midnight, six 
days a week, and until I a.m. 
on Sundays. 

The station is being operated 
by the Iowa Fine Music Broad- 
casting Company. Officers are 
Herbert Burton of Lincoln. 
Neb., pr sident, and William 
Plymat of Des Moines, secre- 
tary- treasurer. The station man- 
ager is John Graham. formerly 
of Lincoln. 

KFMG sign -on ceremonies 
included addresses by Gov. 
Frank Morrison of Nebraska. 
and Gov. Harold Hughes of 
Iowa. 

KFMG becomes the fourth 
FM station in the Des Moines 
area. 

Bing, Frank Guests 
HOLLYWOOD-Bing Crosby 

and Frank Sinatra, whose Re- 
prise album (with Fred Waring 
and the Pennsylvanians). "Amer- 
ica, I Hear You Singing," has 

recently been released, guested 
with KFWB's Bill Ballante last 
night 9:30 -10:30. The boys 

discussed the meaning of the 
word 'patriotism.' 

petitor WIP buzzed the 'CAU 
battleship with a white biplane 
towing a half -block banner of 
six foot high letters reading. 
"Have Fun -But You're Never 
at Sea with WIP- 610." 

PROGRAMMING 
READYTOGO PPOORAMMINO VOX l0X 

PROGRAMMING NEWSLITTIR 

KHOW Stands for 
Know -How Station 

DENVER - Summer is just 
about here and KHOW's "The 
16th and Broadway Boys" are 
out to greet it in grand style. 
The air group embarked on 
a personal appearance tour 
throughout the Denver area re- 
cently, visiting shopping centers 
and grand openings and passing 
out souvenirs and food samples 
as an added attraction. 

"The 16th and Broadway 
Boys" logo came to be back in 
September 1963 when KNOW 
changed ownership and call let- 
ters (used to be KVOD). The 
station has been developing its 
air personalities and pop- stand- 
ard music format with great 
gusto ever since. 

KHOW's personality line -up 
includes: Evan Slack (5 -6:30 
a.m.), "Henry" (6:30 -IO a.m.). 
Roy Gunderson (10-1 p.m.). 
Bill King (I -3 and 6 -9 p.m.). 
Vince Paul (3 -6 p.m.) and new- 
comer Joe Scherer (9 p.m.- 
2 a.m.). The station has re- 
cently extended its hours of 
operation to 2 a.m., with a 

sign -off at 5 a.m. 
"The 16th and Broadway 

Boys" are bursting with pride 
at their most recent personality 
public service accomplishment 

a little 
Chinese refugee girl, It -year- 
old Li Ching Tai. The boys 
are contributing to her health 
and welfare through Foster 
Parent's Plan. 

Backing KHOW's personality 
emphasis is a bright and modern 
music policy that features the 
latest pop singles and current 
albums of a non -frenetic nature. 

Comedy is also a mainstay 
of the station's record program- 
ming, with excerpts from the 
latest comedy LP's played on 
"Comedy Corner" twice daily. 

In the special program cate- 
gory, KNOW presents the "Kay 
Howe" show for women daily 
11 a.m. to noon. The station 
also has a full -time farm di- 
rector. public affairs director. 
Roy W. Gunderson: as well as 

woman's director. Kay Howe. 
KHOW handles its public 

service spots by inviting each 
community service group to 

come to the studios to record 
announcements which arc then 
broadcast during a seven -day 
period to coincide with the re- 
lated drive. 

Jack Fitzpatrick, a Denver 
newsman for 31 years, heads 
up the news operation. Station 
uses World Wide Radio Serv- 
ice and broadcasts news on the 
hour with 10- minute newscasts 
five times daily. 

Heading the vibrant KNOW 
operation are H. J. (Hal) Davis, 
president and general manager, 
and program director Gil Henry, 
who also is known as one of 
Denver's most popular air per- 
sonalities. 

Big Bands on WSPD 
TOLEDO -The sounds of the 

big bands will be heard on 
WSPD in Toledo beginning 
with July 4 and continuing 
throughout the summer season 
until September 5. 

Saturdays from 10:35 to 11 

p.m. the Storer station will 
carry direct from resort area 
Cedar Point at Sandusky, Ohio, 
the music of Buddy Morrow. 
Glenn Miller, Count Basic, 
Ralph Marterie. Skitch Hender- 
son, Jimmy Dorsey, plus the 
Four Freshmen. 

WWDC Offers Cow 
WASHINGTON, D. C. - 

WWDC is saluting the Ameri- 
can Dairy Association during 
Dairy Month by giving away a 

COW to some "lucky listener" 
who writes to the station in 25 
words or less, "Why I Would 
Like to Have a Cow in My 
Home." It's all part of the 
"Wonderful Things Happen to 
People Who Listen to WWDC" 
campaign. 

DRUMHELLER, Alberta - 
CJDV inaugurated a full -day 
country & western music format 
on June I. The station switched 
from a variety music format 
pursued the past six years. Bill 
Dowson is the program director 
of "The Big Country" station. 

+_- 
"THE 16TH AND BROADWAY BOYS" (and gal) face Denver 

arm in arm. (I. -r.) Vince Paul, Bill King, Roy Gunderson, Kay 

Howe, Jack Fitzpatrick (news director) and just plain "Henry." 
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There's a big hit on the horizon! 

ROBERT GOULET 
"The Seventh Dawn" 

4.43063 

FROM THE UNITED ARTISTS MOTION PICTURE 

A NEW SINGLE RELEASE 
FROM COLUMBIA RECORDS 

AI 
ROSEMONT .atl(l;' ENTERPRISES INC. 

axone. (Owe. nee mane lot u 
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VOX JOX 
By GI1. FAG(.b\ 

WIND (Chicago) decjay Lee 
Rodgers tries to show his vaca- 
tion replacement "The Great 
Gildersleeve," Willard Water- 
man, a few things about disk 
jockeying. Waterman. however, 
seems more interested in pick- 
ing records. 

Waterman is one of the five 
guest star deejays who will re- 
place the WIND regulars this 
summer. He'll sit in for Lee 
Rodgers for two weeks, begin- 
ning June 28. Bill Bendix will 
be heard for two weeks. starting 
June 14. replacing Bob Larsen. 
When Dick Williamson goes on 
vacation Aug. 10, zany come- 
dian Louis Nye takes over the 
WIND mike. Last summer the 
Group W station guest starred 
Eddie Arnold. Phyllis Diller. 
Mort Suhl and others. 

Looked like a New York City 
convention Monday (li) at the 
Trini Lopez, Smothers Brothers 
opening at Basin St. East. In 
attendance were Mr. and Mrs. 
Jack Spector (WMCA). Mr. and 
Mrs. Ted Brown (WNEW). 
Norm Rollin (WJRZ. Newark). 
Sian Z. Burns (WINS). Mr. and 
Mrs. Iran Daniels (WMCA). 
Fred Robbins (WNEW). Varner 
Paulsen (WNEW), Johnny Dark 
(WMCA I. John Krance (WPATI, 
Joe Brooks (Metromedia). Nat 
Ash (WNEW). 

"SIGN ME UP. TOO," urges 
WMCA '-Good Guy" Jack Spec- 
tor (right) as Playboy Bunny 
Holly checks the roster of par- 
ticipants in the second annual 
WMCA "Good Guy" Playboy 
Club Bunnies baseball game. 
The Central Park contest will 

take place Junc 24 at noon. 
Joe O'Brien will captain this 
year's "Good Guy" team. He is 
pictured here between Playboy 
Bunnies Holly and Shcralee. 

Representing the music busi- 
ness were Joe Smith, national 
promotion chief: WB- Reprise 
Records and Gotham promotion 
man, Marvin Deane; Mr. and 
Mrs. Carl Deane, Mercury Rec- 
ords: Mr. and Mrs. Andy Tom - 
ko, Billboard's chart director: 
WB- Reprise lop execs, Mike 
Maitland and George Lee and 
Mercury artists Lesley Gore and 
Mr. and Mrs. Leo Gore. 

Cleveland's favorite nut, Gou- 
lardi, featured Ringo, John. Paul 
and George (Beatles) on WJW- 
TV's (Cleveland) "Nite Movie" 
Friday. ,Goulardi got the film 
through CKLW (Detroit -Wind- 
sor) deejay Tom Clay. who re- 
cently visited the Beatles on their 
homeground. 

Al (Flat Top) Daly writes me 
from Jackson, Mich.. that 
Marian 1G». president of Go- 
Go Music, 1722 South Crescent 
Height Boulevard, Los Angeles, 
stricken several months ago with 
leukemia, has returned home. 

WLIB: Rebel With a Cause 
Confirmed /rr.rn pute 14 

amount for a daytimer. Most of 
its feature shows are created in- 
ternally and taped at the sta- 
tion's studios at Lenox Avenue 
and 125th St. Many of the 
shows have been rebroadcast 
by other Negro stations around 
the country. A recent one - 
"Kennedy and the Negro" - 
was not only aired by Negro 
stations but some 50 general 
and FM stations as well. 

Thc station is presently pro- 
ducing 55 shows covering every 
phase of Negro Community in- 
terest in greater New York. 
They are running across -the- 
hoard on a Monday through 
Friday basis. Last spring and 
summer, its "Negroes of New 
Jersey" programs (outlining the 
contributions made by New 
Jersey's Negroes over the past 
300 years) was cited in the 

Correction 
NEW YORK -In the June 6 

issue of Billboard the caption 
under a photograph of a Vogue 
Records' meeting overseas in- 
correctly identified Leon Cabat 
as president of Vogue. His cor- 
rect title is president of Vogue, 
Paris. 

Marian would much like to hear 

from her many friends in the 

business and would like to send 

a copy of her latest effort 
"Carol's Bridal Show" by Fran- 
cine Scott on Chattahoochee, to 

anyone who writes and asks for 
a copy at the above address. 

Congressional Record by Sen. 
Harrison A. Williams Jr. as "an 
outstanding example of what a 
radio station can do." 

It is Novik's contention that 
a great portion of the Negro 
audience has materially changed 
in the past few years and that 
this change is bolstering a de- 
mand for more information on 
the Negro's problems, more 
status supporting activities and 
even a better type of musical 
fare. This audience is increas- 
ing daily all over the nation. 
according to Novik-- especially 
in New York, where two factors 
enter. 

One is the basic freedom 
of speech enjoyed by radio 
stations in the market who are 
seldom hurt economically by 
taking a stand. The second, and 
equally important factor, is the 
high level of education in the 
market. The schooling of the 
average Negro in greater New 
York is one year more than the 
national average. 

From an advertiser's stand- 
point, this dichotomy of con- 
cepts is becoming increasingly - 

important, The educated Negro 
represents a greater buying 
power, and in another sense, 
his leadership influences the 
buying of others. 

"Madison Ave. is well aware 
of this," concluded Novik. "In 
our own bailiwick. WLIB bas 
consistently had more national 
advertisers on the air than any 
other Negro -programmed sta- 
tion in the market since 1955." 

More Radio News 

on Pages 36 and 37 

IT'S NO DREAM-IT'S A SMASH! 

THE PARuS SISTERS 

1)REAM 1.0 
M nnuords Is a division of Metro -Goldwyn- Mayer, Ina j 

K-13236 
RECORDS 

16 BILLBOARD, !vne 20, 1964 
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FREDDIE AND 
THE DREAMERS 

would like to thank .. . 

ALL DJs WHO HAVE PLAYED OUR RECORD 

ALL DJs WHO ARE GOING TO PLAY OUR RECORD 

ALL DJs WHO ARE GOING TO KEEP ON PLAYING OUR RECORD 

SPANKA MUSIC CORPORATION FOR SUCH WONDERFUL CO- OPERATION 

MERCURY RECORDS FOR BEING ON THE BALL 

BILLBOARD FOR MAKING OUR RECORD A PROGRAMME "SPECIAL" 

TO EVERYONE OUR SINCERE THANKS 

I LOVE YOU BABY 
cizv 

DON'T MAKE ME CRY 

Exclusive Representation: 
KENNEDY STREET 
ENTERPRISES LTD. 

Kennedy Houx 14. Piccadilly. 
Manchester. Tel.: CEntral 5423 

dfewwfti 
±coal! 

British Public Relations Office: 

ANDREW OLDHAM 
ORGANIZATION LTD. 

147, Ivre Court. 
Gloucester Place, 
London N.W.I. 

Tel.: PAD 4445/6/7 
Personal Manager: 

IA MES O'FARRELL 
Kennedy House 14. Piccadily, 
Manchester. Tel.: CEntral 5588 

Public Relations Representation 
(U.S.A. and Canada) (U.S.A. and Canada) 

CONNIE DE NAVE ASSOCIATED BOOKING 
200, W. 57th St.. CORP. 

New York. Tel.: JUdson 6 -1330 50, W. 57th St.. 
New York. JUdson 2 -7700 
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51 MONDCI CANE 49 
swoeow2. 1..w .tata Du 41M WI, w TIN m 

71 WE SHALL OVERCOME 28 
P., Iwo.. «4.3.4 CI 5101 Y It 0101 1, 

52 LIVING A LIE 20 
Al Y0.... (2.41 1 1020 11. Il 7 0 '11 

69 NEW YORK WONDERLAND 5 

67 THE ITALIAN VOICE OF 
AL MAIRTINO .. 10 

cw.ror 1.7 M IT 11061 
60 CHARADE 26 

Mrs Mw... l 4 e.4 T. yr . 1,105 1776 
90. 61 

76 THERE! I'VE SAID IT AGAIN.. .., 21 
aNl vww es. ü mot M, so Ball CSI 

80 GREAT VOICES OF THE CENTURY.. 9 
Yr+4 M., 14410. 11 INN 144 KwwM 

88 I WISH YOU LOVE .. 
0.1,1 140.1. 11 s1 

.. , 3 
1 1101 7 FYI. 511111.IT7a a 

79 FROM RUSSIA WITH LOVE .. . 8 
s......... D...........1, .11. 11 TIM .1.'61 

86 MARY WELLS GREATEST HITS .... 4 
Y«... to Y, ,r llrwl 

74 SINATRA'S SINATRA 38 t, 144. T.O,.. 1 1012 Y 4 MCI 1 

66 THE SINGING NUN 33 
11.111 r(( BN M K(0. 

65 TRINI LOPEZ ON THE MOVE 1 

1 4117 a 41.117. 

43 DAWN Go Away) AND 11 OTHER 
GREAT SONGS 13 

br Pr. 7.111 'Y MI 200114 61 

® 81 DEAD MAN'S CURVE /THE NEW 
GIRL IN SCHOOL 5 

r. a Ow.. two, l4I 33, M LIT sus 

® 85 

O 83 

® 89 

® 82 

® 92 

® 84 

B1 49 

4 114 

SUSPICION! 6 
rw. 1.M. (.4144. CO III M CO 1001 I. 

OLIVER 86 
0.14.1 Ca'a. NA V.., WO W. M MD 72. 

MY FAIR LADY .398 
11.0.1 C.1. CO... DI 3400 M N Tell m 

JOHNNY'S GREATEST 320 
11217 MwI \Y. 41.05 [l 

,1;1311,T;$ 

THE NEW CHRISTY MINSTRELS 82 
(.,..r. Cl IArI Y Cs .77 1, 

ROY OIIBISON'S GREATEST HITS. 95 
...m1 MO INN ,YI, Ir 11/41 

JOAN BAEZ IN CONCERT, PART 2.. 29 
10.4.4 m V11110.1..0 TM d/ 

PETE FOUNTAIN'S NEW 
ORLEANS AT MIDNIGHT 2 

Coo or woo PA /. CAL MAO 61 

THE DAVE CLARK FIVE RETURNS!. I 

4. la 14I0. IM1 W 7104 61 

Q 120 HIGH SPIRITS 6 
0.14:.0 [.0. uorrw....1 .041.1 MI, aaaou I 

91 SS MOVING 75 - 

r..1 a M. ww.. Ta.. 11 
wS 

1005 
/1,1 

51111: 

Or 113 DIMEN31ON'3' 4 
tar. 111« 1 tow 1,,w }1 11.114411 200.0. 4.061.7.M. 41 

0 96 THE WONDERFUL WORLD OF 
ANDY WILLIAMS 0000 22 

2414.114 « 1117 C] NN 413 

® 100 SPEAK TO ME OF LOVE 0 _ 4 

4s (MN 1144., CII4.M4 Cl 1101 MI, ü MD fil 

lair 107 TODAY'S ROMANTIC HITS /FOR 
LOVERS ONLY. VOL. 2 3 

LJM p.m. 4,41 w 7054 (1111 SW 2056 61 

Q 111 HIPPY HIPPY SHAKE 4 
s.1, +4111 111.1...., I.4 .I 1r 2741 IM1, v 1741 61 

91 97 FOREVER .... 8 
Ma D.N.. 1.0. 1141 MO 1051 151 0057 131 

98 93 PAINTED. TAINTED ROSE .. 37 
ll 14111.. C..1 7 1M lath ST 17/.61 

O 95 MEET THE TEMPTATIONS 
4, 

7 
h tit Pei IM Pew! 

100 
104 STAY 

1.4..1. 
3 

r 14T r1 101 W)I v1í 1141 m 

Indullty Fssx14110n DI Am[rlu 
crrtillcatl0n . mlll{on dollar LP's. 

160 
O.wn 

101 
75 MOMS MABLEY OUT ON A LIMB.. 17 

MG 300.11 05)1 I /II 111 

PT 

fl 

102 THE MOTORTOWN REVUE, VOL. 2. 4 
.,, M..w.+ 411 054 W YI4N1 

115 CHUCK BERRY'S GREATEST HITS.. 3 
«w. Iw WII Y. D2m1 

125 COME DANCE TO THE HITS 4 
1...y 1.,. a x» Orb Dw,a N OCT IYI, 01 1W11í1 

99 RAMBLIN' ROSE . _ . 92 62 
No 11.1 C.4, C..1 1 17. MI, TT IN/ 131 

94 PACKAGE OF 16 HITS .... I 1 

Y 

M Mats.* M 11114 .w.. CI -Y Mw1 

109 BOOTSRANDOLPH'S YAKETY SAX 15 
Mw...441 Ylr 2007 Y fv .0 1 

JOHNNY RIVERS AT THE 
WHISKEY A GO GO 1 

...Is/ lr . IF 17. 1 

THE SWINGLE SINGERS GOING 
BAROQUE 

4 r0,D4 PAM 100.111. W!, 'PO 0.017 Ill 

IOI ROMANTICALLY 
1.11.4 .. 1 C.rw ü MM W ü MM CO 26 

103 PAIN IN MY HEART 8 
1,.1114. 1111. 1/1 OE/ 14 Ow./ 

112 MORE THEMES FOR YOUNG LOVERS 4 
w, .n .I. an CO... CI 110 613; ü MO 111 

127 I LOVE YOU BECAUSE 54 
Al weirs, 20.1141 1 .11 ,MI; 11 1.1 61 

118 THE JAMES BROWN SHOW 52 
7.I sts 11í1m 

116 LILIES OF THE FIELD 4 
144447,«2 Iw:t lW 74014 TM. W 214. ID 

117 AMERICA. I HEAR YOU SINGING 4 
',.. 5.111. 3,4 CrNI r0. w0. 

2414. I N7e rW, n toll I 

91 ALWAYS IN MY HEART 6 
4. 1141 fb.r *CA 1f4.w W 1011 IYI: lfI 0147 ll 

87 WHAT MAKES SAMMY RUN? 12 
21.3: KOS .040 M, c0. NM CO 

128 A LETTERMEN KIND OF LOVE 20 
4....1 r 7017 M SI feu ;t1 

123 MARVIN GAYE GREATEST HITS 4 
T..4 117 Y r M.nll 

138 MOONLIGHT AND ROSES 2 
lawn 1111 1V Y.tr 734 .Y. W 20. 111 

130 WHITE ON WHITE 2 
Dww 1111., waw .m. MAC Sass . all was n1, 

148 LETS HAVE A PARTY 2 
3í.M.,. Y 31 HQ 01,: 1,r Panel 

BEWITCHED 1 

w lrr, lqt SI 1111 W1. IS /0.3 61 

129 HER JOY. HER SONGS 11 
3ww 50..:41, M4 14.. Ir, Pb.l. 

K!K M % 
149 BY REQUEST 2 

2.Ma 1,w. D «u K 4501 'W, K 74101 61 

135 JOAN BAEZ. VOL. I .. .. 121 
V...1 MI MOT IYI, VN 777 171 

136 CURB YOUR TONGUE, KNAVE! 28 
1..411. Tod., Yew. YD WW1 MC, M NIAS 61 

122 THE VOICE OF AFRICA 4 
Mr.. WI. Cl rw,r 1,w 114.1 IYI: W 160 7 

131 WHEN LIGHTS ARE LOW 5 

«4.2M «111n 1: a N// 6r 

137 COMMAND PERFORMANCES 2 
we. ow. a... ow. C.r....41M w. NM sa 

144 REFLECTING 16 
40. ..411 Triw Yaw..! MG WW1 W), 11 Mari 6) 

90 TILL THE END OF TIME 18 
p.4..1.411w « ]I1. CY, a NM 411 

106 ANY NUMBER CAN WIN 33 
l,rs Onn. on. r 1351 6311 .4022 1r 

110 TIME TO THINK 21 
[í4N4. 1.11, C.M1 T 711 OA ST 711 III 

140 SOUL SERENADE 2 
541 Cwt1r. 44110 T INS 105: N 1015 61 

133 PERCY FAITH 8 HIS ORK PLAY 
GREAT FOLK THEMES 12 

4..44CI JIM MI a NIm 
THE BEATLES' SONG BOOK ..... . 1 

..nwlww. %row,. two., r 510. ,W, ST SI. nI 

108 THE SMOTHERS BROTHERS AT 
THE PURPLE ONION 00 50 

Ian MG 50111 IY): 7 NW 411 

A RITA PAVONE 
ü:7 K. vltt. LIM loe 105; 331 5200 11 

139 THE TIMES THEY ARE A- CNANGIN 16 
2.0. Dbl.. Co1.1 . Cl ]103 '111: a NM II 

147 50 GUITARS GO ITALIANO.... 2 
So C.,.. al TN.4 Grw., IMaNT 1.0.115 

. 

0 1 

10 98 CALL ME IRRESPONSIBLE AND THE 
JACK IONES HITS 12 

[ wr al 1111. [S 517 131 

FOREVER 1 

rat, v.4.4. DM Du IAN W): DV 7.71110 

146 HOW THE WEST WAS WO N 
0., 

62 
Ifü n1, 

PRESENTING: THE BACHELORS 1 

1111. 11 UM W), PS 513 Ill 

150 FALL OF THE ROMAN EMPIRE 2 
31.13»13,(41..20. o3 MN M., 05MO61 

HEAR! 
141413141, ww MD IN 1. IW. 7 MIN 61 

LITTLE CHILDREN 
MIN 1 N.. mob Ur, DOM. 1.4.{.1 1P 7.7 WI: 

411 1,P 110.7 

THE LETTERMEN LOOK AT LOVE 
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ALIBETM REVIEWS (continued) 

SLIZEAIKO%TT 1usnnsers 
* NATIONAL BREAKOUTS 

THE DAVE CLARK FIVE RETURN! 
Epic LN 24104 (M); BN 26104 (S) 

JOHNNY RIVERS AT THE WHISKEY A 
GO GO 
Imperial LP 9264 (M); LP 12264 (S) 

BEWITCHED 
Jack Jones, Kapp KL 1364 (M); KS 3365 (S) 

* NEW ACTION LP's 

These new albums, not yet on Billboard's Top LP's Chart, 
have been reported getting strong sales action by dealers 
in major markets. 

MANY SIDES OF THE SERENDIPITY 
SINGERS . . . 

Philips PHM 200-134 (M); PHS 600 -134 (S) 

I LOVE YOU MORE AND MORE/ 
TEARS AND ROSES . . . 

Al Martino, Capitol T 2107 (M); ST 2107 (S) 

ROGER AND OUT . . . 

Roger Miller, Smash MGS 27049 (M); SRS 670d9 (,SI 

TALL COOL ONE . . . 

Wailers, Imperial LP 9262 (M); LP 12262 (S) 

BACH TO THE BLUES . . . 

Ramsey Lewis Trio, Argo LP 732 (M); S 732 (5) 

READY OR NOT . . .HERE'S 
GODFREY CAMBRIDGE . . . 

Epic FLN 13101 (M); (No Stereo) 

WISH SOMEONE WOULD CARE . . 

Irma Thomas, Imperial LP 9266 (M); LP 12266 (S) 

ENCHANTED WORLD OF FERRANTE & 
TEICHER . . . 

United Artists UAL 3375 (M); UAS 6375 (5) 

THE NEW SOUND FROM 
ENGLAND . . 

Bobby Vee, Liberty LRP 3352 (M); LST 7352 (S) 

THE DUSTY SPRINGFIELD ALBUM . . 

Philips PHM 200.133 (M); PHS 600.133 (S) 

DISCOVERY!! . . . 

Vikki Carr, Liberty LRP 3354 (M); IST 7354 (S) 

YSPECIA1' 

12MERIT SPECIAL MERIT PICKS 
Special Merit PI[ks are new releases of outstanding merit which deserve exposure and which 
could have commercial success within their respective categories of music. 

Iv? = POP SPECIAL MERIT 

ACES HI 

Ace Cannon. Hi HL 12016 (M); SEL 
32016 (S) 

Ace Cannons distinctive alto saxophone is 
well known to the American record buyer 
through a string of many hits. The mood 
of the album is one of easygoin' rock 'n' 
roll, with the emphasis on roll. In fine 
tuneful fashion Ace rolls through such 
songs as "Cotton Fields,' "Willow Weep for 
Me," "Because of You," "Swanee River" 
and "Heart Break Hotel." 

POP SPECIAL MERIT 

BILL BLACK'S COMBO PLAYS TUNES BY 
CHUCK BERRY 

Hi HL 12017 (M); SHL 32017 (S) 

Black's combo is a chart- maker -he has 
two bubbling under right now. Berry's "No 
Particular Place to Go" is a rising 43 this 
week. The combination here is of Black 
playing songs Berry wrote such as "School 
Days," "Roll Over Beethoven' "Brown 
Eyed Handsome Man" and "Memphis, Ten 
'lessee." 

POP SPECIAL MERIT 

THE NEGRO SPIRITUAL 

Roger Wagner Chorale and Solfi Terri. 
Capitol P 8600 (M); SP 8600 (S) 

A fine album of fine music. The Chorale 
beautifully performs 12 well -known Negro 
spirituals with penetrating warmth and 
feeling. Miss Terrï s vocalizing 's impiring. 
Seluct)ont Include "Enter David Play or 
Your Harp;' "Deep River," "Swing Low, 
Sweet Chariot;' and "Oh Derr, Golden Slip- 

JCLASSICAL SPECIAL MERIT 

SAINT- SAENS: SYMPHONY NO. 3 IN 
C MINOR 

Parts Conservatoire Orchestra (Pratte) 
Angel S 35924 (5) 

Saint -Saens composed that symphonies, only 
the last of which has been recorded. It 
Is a rich and varied work, majestic and 
tender, dramatic and subtle. Georges Pre- 
to: conducting the Paris Conservatoire Or. 
chestra and Maurice Durufle at the organ 
realize the values of the musk perfectly. 
There are nine other recordings of the 
symphony currently available, five in stereo. 

June 20, 1964 BILLBOARD 

tCLASSICAL SPECIAL MERIT 

SCHUMANN: PIANO CONCERTO; 
GREIG: PIANO CONCERTO 

Claudio Arrau. Philips PHM 500.047 
(M); PHS 900047 (5) 

Two of the more favored works for the 
piano, each concerto is available in 21 
other recordings. Claudio Arrau has him. 
self previously recorded both pieces with 
a different orchestra but with the same 
coupling. This is the first time in stereo. 

(;l CLASSICAL SPECIAL MERIT 

PROKOFIEV: ROMEO AND JULIET 
BALLET MUSIC 

Philharmonic Orchestra (Kurtz). Angel 
S 36174 (S) 

This is the sixth recording of excerpts taken 
from the complete ballet music. Of the 
three orchestral suites which Prokofiev 
pulled (tram the score, the second suite is 

here represented in its entirety in addition 

to lap pieces from the first suite. Other 
combinations exist. Efrem Kurtz, fellow 
countryman and school mate of the com- 
poser, brings warmth and understanding 
to these selections 

CLASSICAL SPECIAL MERIT 

MASTERS OF THE GUITAR, VOLUME 2 

Various Artists. RCA Victor LM 2717 
(M); LSC 2717 (5) 

Four heirs to the tradition and repertoire 
of the classical guitar are introduced in 

this follow -up album. More than minis- 
mg, these youn5 guitarists -the duo Pom 
paad no 

Md a 

aoap, 

ez 

anRam- 
pts, ovAiri 

Deadz 

that they are masters of the instrument. 

cCLASSICAL SPECIAL MERIT 

HANDEL: WATER MUSIC (Complete) 

Bath Festival Orchestra (Menuhin). 
Angel S 36173 (5) 

The "Water Music" is a great record..?y 
favorite. This is the ninth complete record- 
ing, the fifth in stereo in addition to a 

dozen excerpted recordings. included in 

this very good performance conducted by 
Yehudi Menuhin is a Gigue in the second 
Suite, recorded here for the first time. 

CLASSICAL SPECIAL MERIT 

MOZART: CONCERTO IN C FOR FLUTE 
AND HARP /TELEMANN: SUITE IN A 
MINOR FOR FLUTE AND STRINGS 

Philharmonic Orchestra (Menuhin). 
Angel S 36189 (5) 

Sensitive and distinguished performances 
by Elaine Shaffer (flute) and Marilyn Cos- 
tens (harp) of the often recorded Mozart 
Concerto, and by Miss the 
mann Suite. The Philharmonic Orchestra 
under the fine direction of Yehudi Menuhin 
continues ta be one of the best orchestras 
on record. 

C&W SPECIAL MERIT 

BY REQUEST 

Ferlin Husky. Capitol T 2101 (M); ST 
2101 (S) 

Ferlin says all the songs in this album have 
been audience tested; he's recorded several 
of than before. About half of than are 
weepers, but also included arc some mulcts 
and a couple up -tempo swingers. Most rep- 
resentative are "As Close as We'll Ever 
8e," "Stand Up," "Who's Next" and "Tim. 
ber, I'm Falling." 

01t JAll SPECIAL MERIT 

BLUES WITH A TOUCH OF ELEGANCE 

Oozy Matthews. Capitol T 2099 (M); 
ST 2099 (S) 

Listenable, fathomable big band jazz per. 
formed (as the cover says) "with a touch 
of elegance." Of course, the approach is 
blues, bur there is a freshness about it 
that deserves special attention. Try "I 
Should Care" and discover the brilliant so- 
Vane sax work of Curtis Amy, or "Satin 
Doll," where he again makes excitns music. 
All of the soloists are toppers and so's the 
Matthews band) 

SPOKEN WORD SPECIAL 

MERIT 

JEAN GENET 

Goodman TC 1134 (M); TC 11345 (S) 

For collectors of recorded drama and fol. 
lowers of the avant-garde, Mesa admirably 
Performed scenes and readings from the 

arks of Jean Genet should prove popular. Among the selections are scenes from "The 
Blacks,' "The Maids" and "The Balcony," 
and readings from "Our Lady of the 
Flowers. 

SEE ALBUM REVIEWS 

ON BACK COVER 

1"rtrit-tr 
FOUR -STAR ALBUMS 

The lour -star rating Is awarded new 
albums with sullicient commercial po- 
tential In their respective categories to 

Brit being stocked by most dealers, 
ane.stops and rack jobbers handling 
Met category. 

POPULAR 

BEST OF THE NEW FAVORITES 
Freddy Marlin & His Ork. Capitol 
T 2098 (MI; ST 2098 ISI 

PIPE ORGAN FAVORITES 
Eddie Dunstedler. Capllal T 2068 (SI); 
ST 2068 (S1 

GARY BUCK SINGS FOR 
EVERYBODY 

Petal 4000 

LIVERPOOL SOUND FOR STRENGS 
Leon Young String Chorale. Atco 
33 -163 (MI 

BOSS DRAG AT THE BEACH 
The T- Bones. Liberty LRP 3363 (MI; 
LST '7363 (S) 

BIG DRAG BOATS USA 
The Hornel, Liberty LRP 3364 (M); 
LST 7364 (5) 

THE NEW MUSTANG 
The Road Runners. London LL 3381 
(MI; PS 381 (51 

ANITA SHEER 
MGM E 4225 (MI; SE 4225 IS) 

CLASSICAL 

RICHARD STRAUSS SONGS 
Lisa Della Casa. RCA Victor LOI 
2749 (M); LSC 2749 IS/ 

COUNTRY 

MERLE TRAVIS AND JOE MAPHIS 
Capitol T 2102 (M); ST 2102 (S) 

JAll 

BOLA SETE'S TOUR DE FORCE 
Fantasy 3358 (1111; 8358 IS) 

THE LATIN SIDE OF VINCE 
GUARALDI 

Fantasy 3360 ()111; 8360 (5) 

GOOD GRACIOUS 
Lou Donaldson. Blue Note 4125 

NO ROOM FOR SQUARES 
Hank Mobley A Various ArlLsls. Blue 
Note 4149 

INTERNATIONAL 

THE GERMAN RHINE 
Various Artists. Capitol T 10359 (M) 

SANDEFJORD JENTEKOR AND 
THE MELODITERSETTEN 

Capitol T 10374 (M) 

MARIMBAS SOUTH OF THE BOR- 
DER 

Marimba Chiapas. Capitol T 1035h 
(SII; ST 10358 ISI 

-tnt* 
THREE -STAR ALBUMS 

The three -star rating indicates moder- 
ate sales potential within each record's 
music category. 

POPULAR 

FLORIDA MELODIES 
Johnny I- efshton Ork. VG ST -A -1 (S) 

LSUIVRFING ERPOL, DRAGSTERS, CYCLES 8. O 

The Eliminators. Liberty' LRP 3365 (M1; LST 7365 (SI 

SOUNDS OF THE BIG IRONS 
Various. LJberfy- LRP 3362 sMt: 1ST 
7362 (SI 

CAPTAIN FROM CASTILE 
PIHI 

Farnon & Ills Ork. Te- PHTI 200 -098 Lan; PHS 600-098 <S) 

SWIM WITH THE 00-GO'S RCA Victor TVA 29301.1n: [SP 2930 r51 

THE BV0.KE FAMILY SINGERS Sgulrc SO 33003 ISn: SSO 33003 (S) 

JAll 

KILIMANJARO lir4fte 77 ` Bsen. llccca 4548 tAn: 
DI, 74sae (s) 

(HILDREN'S 

SONOS FO0. GROWING VPS nfxle AMC Barnet. Protone MIL 130 LI,P33 

This is an ad. 

This is an ad 

for Chess 

Records. The 

ad sez that 
Chuck Berry's 

No Particular 

Place to Go" 

(Chess -LL 1898) 

is a hit. It sez 

that 'TJse What 

You Got" 

by Sugar Pie 

De Santo 

(Checker #1082) 

is a hit. 

It also sez that 

Tony Clarke's 

"Ain't Love 

Good, Ain't Love 

Proud" 

(Chess #1894) 

is a hit. And 

every single 

word in this 

ad is true. 

CHESS 
Producing 

Company 

2120 Michigan Ave, 

Chicago 16, III. 
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Gospel Music 

To Get Hypo 

From New Org 
NASH\II LE -The world of 

gospel music could be in for 
a real shot in the arm when 
the proposed Gospel Music As- 
sociation gets off the ground 
and is able to accomplish some 
of the objectives as set forth at 
the association's initial meeting 
last week. 

More than 50 people repre- 
senting a healthy portion of the 
gospel music industry front all 
parts of the country were in 
attendance for the meeting. 

Cecil Scaife. of Songs of 
Faith Records. a leader in the 
move to get the new trade as- 
sociation rolling, outlined some 
of the objectives of the associa- 
tion as he envisions it. and 
numerous representatives joined 
in a rather lively debate con- 
cerning structural procedures 
for the group. 

It was generally felt that the 
GMA should be patterned close- 
ly after the Country Music As- 
sociation with several of the 
spokesmen for this view taking 
note of the success of the CMA. 

Significantly. the bulk of the 
major gospel groups were repre- 
sented at the meeting. Among 
those either in attendance or 
represented were the Statesmen, 
the Blackwoods, Sing Music, 
John T. Benson. the Florida 
Boys. the Rangers. Ronnie Page, 
Sego Brothers and Naomi, the 
Dixie Echos, SESAC, Wally 
Fowler. Jake Hess and the Im- 
perials, Songs of Faith: Bob 
Poole of WFBC -TV, Greenville, 
S C.: the Foggy River Boys, 
the Speer Family, A. O. Stinson, 
Windy Bagwell. the Le Fevres, 
and Larry Scott of Bakersfield. 
Calif. 

A temporary steering corn - 
mittee and temporary officers 
were elected by the group and 
haut' been charged with the re- 
sponsibility of writing a pro- 
posed constitution and bylaws 
for submission to a general 
meeting and for laying plans for 

SHAPE 
NOTES 
By DON LIGHT 

The Plainsmen signed an ex- 
clusive recording contract with 
Heartwarming Records, and re- 
corded a new album last month 
in Nashville under the direction 
of Bob Benson. Heartwarming 
a &r man. 

Gordon Stoker, tenor singer 
and manager of the lordanaires, 
bought the John Daniel Music 
Company, a SESAC firm which 
will be known as Stoker Music 
Company. The catalog contains 
248 gospel songs and includes 
such favorites as "Crossing Over 
Jordan." 

Ronnie Page. a former mem- 
ber of the Oak Ridge Boys, has 
re- formed the Rangers. The trio 
will consist of Page, Darrell 
Johnson, who sang with the Dea- 
cons quartet, and David Reece. 
who will act as lead singer and 
piano player for the group. 

Brock Speer, Skylight Rec- 
ord's Nashville a &r head, pro- 
duced a new album by the 
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RELIGIOUS MUSIC )0 

BEST SELLING 

GOSPEL LP's 

A. O. STINSON, left, president of Programing, Inc., signs Jake 
Hess, right, and the Imperials to a syndicated television contract. 
The Imperials, standing, from left, are Sherrill Neilson, Armond 
Morales, Garry McSpadden and Henry Slaughter. 

an intensive membership drive. 
The committee is scheduled to 

meet again June 23 at the Capi- 
tol Park Inn, Nashville. 

Among some of the goals 
listed for the association were 
broader coverage in consumer 
and trade publications: acquisi- 
tion of more broadcast and tele- 
cast time for the gospel product: 
a general education program 
designed to acquaint a greater 
number of people with gospel 
music, and an effort directed 
toward demonstrating the sell- 
ing power of gospel music to 
the major time buyers in the 
advertising field. 

A sampling of those in attend- 
ance at the initial meeting and 
subsequent interviews with gos- 
pel industry leaders reveals that 
a large portion of those inter- 
viewed feel the association can 
meet a long -standing need. 
However. there were a few who. 
for the moment, indicated they 
will take a "wait and see" posi- 
tion in the effort. 

Stinson Firm 
To Program 
Gospel for TV 

ATLANTA -A. O. Stinson, 
formerly associated with Sing 
Recording Company. Atlanta, 
has announced the formation of 
Programming, Inc.. with offices 
here. 

The new firm has just com- 
pleted syndication of the Gospel 
Singing Caravan. a one -hour 
gospel television show. and is 

presently in the process of 
scheduling other gospel shows 
for television markets through- 
out the country. 

In making the announcement, 
Stinson also said he has signed 
Jake Hest and the Imperials to 
a syndication contract and in- 
dicated that he is in the process 
of acquiring new talent for his 
television productions. 

RELIGIOUS MUSIC -A Definition of Terms 

NASHVILLE -With this is- 
sue Billboard begins a reg- 
ular monthly coverage of the 
religious music field. with this 
first issue placing emphasis on 
gospel music. 

Rebels Quartet last week at the 
local RCA studio. 

.1. G. Whitfield, promoter of 
the Bonifay, Fla., July 4 

"Sundown to Sunup Sing," 
which drew over 15.000 last 
year, announced that this year 
he has 16 top groups. featuring 
the Florida Boys, the LeFevres. 
the Prophets, the Plainsmen, the 
Blue Ridge Quartet and Wally 
Fowler. 

The Oak Ridge Boys will re- 
cord a new album June 20 at 
the Foster Studio. 

James Blackwood h a s an- 
nounced the addition of Whitey 
Gleason, a well -known composer 
and arranger of gospel songs. as 
pianist for the Blackwood Broth- 
ers Quartet, 

Hovic Lister and the States- 
men quartet leave this week for 
a three -week tour of California 
and Texas. 

The Foggy River Boys, Hal 
Tomlinson, C' ha r les Wilson, 
Sherrell Steweart and Jay Bow- 
man are in the process of mov- 

(Continued on page 28) 

For the sake of understand- 
ing what we mean when discuss- 
ing the various types of music 
which fall' under the religious 
category, the following "defini- 
tion of terms" is offered. 

GOSPE'.L -This is meant to 
mean that music which is gen- 
erally sung by groups accom- 
panied by piano. An example 
of this type music is that sung 
by the Statesmen Quartet. 

SACRED -The emphasis on 
this type music is usually placed 
on inspiration rather than enter- 
tainment. The music of George 
Beverly Shea and the Mormon 
Tabernacle Choir is typical of 
this area. 

SPOKEN WORD -While this 
is not music. a large number 
of spoken word record albums 
are sold in large quantity each 
year through church -related 
book stores. Billy Graham. Paul 
Harvey and Charlton Heston 
are typical of some of the better - 
selling "artists" in this field. 

COUNTRY GOSPEL - This 
is religious music sung by coun- 
try artists accompanied by string 
instruments. A large number of 
artists fall under this category, 
including Wilma Lee and Stoney 
Cooper, Red Foley and the 
Lewis Family. 

SPIRITUAL This type reli- 
gious music is most always sung 
by a Negro artist. Mahalia Jack- 
son is one of the foremost 
spiritual artists. 

BY LABEL 

These listings ore the best selling Gospel IP's os reported to the Billboard by the 
leading manu /accusers In this field. 

COLUMBIA RECORDS 
1. HE WALKS WITH ME, Chuck Wagon Gong, CL 2080 (MI; CS 8880 (S). 
2. GOD'S GENTLE PEOPLE, Chuck Wegort Gang. CL 1899 (M); CS 8699 (S). 
3. CHUCK WAGON GANG SING SONGS OF MOSIE LISTER, CL 1592 (M); CS 

8392 
4. PRAYERS IN SONG, Chuck Wagon Gong, CL 1396 IM); CS 8191 (S). 
5 ALI. PRAISE THE LORD, Chuck Wogon Gong, CL 1330 (M); CS 8137 (S). 

HEART WARMING RECORDS 
I SWEETHEARTS OF SACRED SONGS, Corot A Jimmy Snow, LPHF 1743. 
2. SWINGIN' SPIRITUALS, Rosie Roseli, LPHF 1747. 
3 TV FAVORITES OF ELMER 8, JUNE, Elmer 6 June Childress, LPHF 1727. 
4. I'LL SING HALLELUJAH, Connie 6 Lowell Landstrom, LPHF 1769. 
5 SONGS FROM THE HEART, Smitty Gatlin, LPHF 1779. 

RCA VICTOR RECORDS 
BLACKWOOD BROTHERS FEATURING JAMES BLACKWOOD, LPM 2838. 

2 THE BLACKWOOD BROTHERS ON TOUR, LPM 2300 (M); LSP 2300 (S). 
I MOVIE LISTER SINGS, LPM 2790 (M); LSP 2790 (S). 

SIMS RECORDS 
1 I'M TOO NEAR HOME, Happy Goodman Family, Sims SLP 113. 
2. MARTHA CARSON, SLP 109. 
3. SWEET JESUS, Frost Brotherr, SIP 120. 
4 TOUCH THE HAND OF THE LORD, Plainsmen Quartet, SLP 106. 

SING RECORDS 
1. THE GOSPEL SINGING CARAVAN, Various Artists MFLP 555. 
2. THE GOSPEL SINGING CARAVAN, Various A , MFLP 575. 
3. LORD ITS ME AGAIN, Le feres Quartet, MFLP 3211. 
4. PASSING THRU, Blue Ridge Quartet, MFLP 457. 
5. NO DISAPPOINTMENT IN HEAVEN, Rebels Quartet, MFLP 8005. 
6. THE SEGO BROTHERS a NAOMI, MFLP 9091. 

SKYLITE RECORDS 
I. WHAT A DAY THAT WILL BE. New Stomp °varlet, SRLP 60t2. 
2. THE GARDEN OF MELODY, Spier Family, SRLP 6013. 

SONGS OF FAITH RECORDS 
, SING THE GOSPEL, Sego Brothers A Naomi, SOF 110. 

SATISFIED WITH ME, Sego Brothers 6 Naomi, SOF 103. 

3. ON THE WINGS Of A DOVE, Florida Boys Quartet, SOF 106. 
4 MY GOD SO REAL, Wally Fowler A the Ook Ridge Quartet, SOF 100. 
5 THE FLORIDA BOYS AT CARNEGIE HALL, SOF 112. 

STARDAY RECORDS 
1. BEYOND THE SUNSET. Cowboy Copas, SLP 212. 
2 GOLDEN GOSPEL MILLION SELLERS, Sunshine Boys. SIP 156. 

3- WALLY FOWLER'S ALL NIGHT SINGING CONCERT, SLP 112. 

4. MIGHTY CLOSE TO HEAVEN, Carl Story, SLP 219. 

5. SINGING CONVENTION, Lewis Family, SLP 252. 

WARNER BROS. RECORDS 
I. THE OAK RIDGE BOYS, W 1497 (M); W5 1497 (5). 
2. NOTHING BUT -THE GOSPEL TRUTH, Cumins,- W 1514 (M); WS 1514 (S). 

3. FOLK -MINDED SPIRITUALS FOR SPIRITUAL- MINDED FOLK, Oak Ridge Boy,, 
W 1521 (MI; WS 1521 (S). 

4. THE GOSPEL ECHOES, w. 1499 (MI; W5 1499 (S). 

5 INTRODUCING STAN A DAN. W 1498 (M); WS 1498 (S). 

PROFILE 

The Speer Family 
The Speer Family was formed 

as a singing unit in the early 
1920's when G. T. Speer, his 
wife, their oldest daughter Rosa 
Nell and a son. Brock. united as 

the original Singing Speer Fam 
ily. 

Another daughter, Mary Tom. 
and another son, Ben, were 

(Continued on page 28) 

THE GOSPEL MUSIC -Singing Speer Family is probably the oldest 

organized gospel quartet in the business having its beginning 

in 1925. From left, back row, members of the group today in- 

clude Brock Speer, "Dad" Speer, Ben Speer and Jerry Redd. The 

front row from left are Faye Speer, "Mom" Speer and Ann 

Sanders. 
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SESAC, the second oldest performing rights organization in the United States, has 

proudly spearheaded the drive of furthering and perpetuating the soul, spirit and 

popularity of gospel music for more than a quarter -of -a- century. This concerted 

effort on the part of SESAC has played the key role in securing a just recognition 

and remuneration for all those involved in the creation of gospel music. 

The SESAC Repertory represents the most renowned songs, publishers and writers 
in the gospel singing world, and has long served as a prime source of original 
material for leading artists on phonograph records, a I I -n i te s in g s, radio and 

television and in- person engagements both in the Americas and overseas. 

Many SESAC! RECORDINGS and "repertory recordings" have also been 

instrumental in showcasing gospel music to the broadcasting industry. 

At the heart of this wealth of gospel music are some of the oldest and most 

respected sacred music affiliates. Together they have sustained the growth of 
gospel music and helped develop it into today's vital trend in American music. 

And, together they will continue to promote the happy, inspirational, basic 

heartfelt beat of gospel music. 

Here are some of the publishers and writers who are closely associated 
with SESAC's repertory in the Gospel music field. 

Abernathy Publishing Company 

Broadman Press 

Albert E. Brumley E. Sons 

Roy D. Carter Music Compony 

Convention Music Co., Inc. 

W. Oliver Cooper 

Percy B. Crawford 

M. Homer Cummings 

John Daniel Quartet Song Pub. 

The Morion Davis Company 

"Vep" Ellis Songs 

Faith Music, Inc. 

Firm Foundation Publishing House 

William J. Gaither 

Gospel Publishing House 

Gospel Quartet Music, Inc. 

Gospel Songs, Inc. 

Hall House of Harmony 

The Hartford Music Company 

PUBLISHERS 

R. E. Winsett Music Company 

WRITERS 

Harvest Time Publishers 

J. M. Henson Music Company 

Hymnlimo Publishers 

Inspiration Publishers 

Jeffress Music Company 

The Le Fevre Trio 

Mosie Lister Publications 

Mat -Co Publishing Co. 

Notional Music Company 

Nazarene Publishing House 

Poole Publishing Co., Inc. 

Revival Music Company 

Singspirotion, Inc. 

skylite Music Company 

Ben Speer Music 

Stamps Quartet Music Company. Inc. 

Sword and Shield Music Co. 

Tennessee Music H. Printing Company 

James D. Vaughan Music Publisher 

Buford Abner Brantley C. George Alfred B. Smith 

LeeRoy Abernathy F. M. Lehman Ben Speer 

E. M. Bartlett Mosie Lister Frank Stamps 
Albert E. Brumley Robert C. Loveless Ira Stanphill 
Norman J. Clayton Wendell Loveless J. D. Sumner 
Percy B. Crawford B. B. McKinney Wallace B. Varner 
Merrill Dunlop Doy W. Ott James D. Vaughan 
V. B. (Vep) Ellis Oren Paris James 5. Wethcrington 
J. H. Fillmore John W. Peterson Robert E. Winselt 

Henry slaughter 

SESAC INC./ 
NEW YORK: 10 COLUMBUS CIRCLE NEW YORK, NEW YORK 10019 212 JU 6 -3450 
NASHVILLE: 806 16TH AVENUE, SOUTH NASHVILLE, TENNESSEE 615 -252 -5703 
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CMA Accepts 
New Members 

NASHVILLE -Country 
Music Association has accepted 
22 new members. From the 
radio field are Cousin Carl, 
WFRB, Frostburg, Md.: John 
P. Gillis, KUIK, Hillsboro, 
Ore.; Dusty Miller, WCSS, Ams- 
terdam, N. Y.; Frank Page, 
KWKH, Shreveport. La.; Don 
Passerby, CFOX, Montreal; 
Banner Shelton, WMYN, Madi- 
son, N. C.; Clyde Price, WACT. 
Tusaloosa, Ala.; Roy Stingley, 
WHOK, Lancaster, Ohio; Har- 
old Sproule, Evangeline Net- 
work, Nova Scotia; Bobby Woot- 
ton, KAYO, Seattle, and Johnny 
Gunn, KVEG, Las Vegas. Nev. 

According to association sec- 
retary Jo Walker, also named 
are artists Edna Lee Desvhre, 
Morton, Tex.; Mike Ami, Baby - 
Ion, L. I.; Spud Goodall, San 
Antonio; Carol Lee. Babylon, 
L. I.; Robert Smith. Honolulu. 
and Pete Drake, Nashville. 

In the group are E. J. Floyd, 
Des Moines. in the manager - 
booker category; Zeke Clements, 

MERLE HAGGARD, Tally recording 
hitting the Charts big with 

both sides of his latest release, 
"Sam Hill" b/w "You Don't Have 
For to Go." Merle sends a big 
Thank You to oll the D.J.'s for this. 
Personal manager, Fussy Owen, 
Bakersfield, Calif. 

(Advernsemenl) 

publisher, Nashville, and Joseph 
Rene, record manager, New 
York. New unaffiliated members 
are Boh Shelton. New York, and 
Anthony Pagano. Great Yar- 
mouth, England. 

WITH THE COUNTRY JOCKEYS 
By BILL 

WMMH, Marshall, N. C., has 
just switched to full -time coun- 
try and gospel format, only sta- 
lion in the area with such a pol- 
icy. Jerry Plemmons. director of 
programming, is sending up a 
flare for promotional records. ... Another fellow in the same 
spot is Lowell Thomas, of 
WFTM in Maysville, Ky. . 

Rounding out its first year on 
the air, WBER in Moncks Cor- 
ner, S. C., indicates through 
Pleasant Ray that some rustling 
deejays have held up the record 

SACHS 

library' and they need country 
records for their coverage of 
metropolitan Charleston and the 
low country. . Buddy Dean, 
KHER, Santa Maria, Calif., pens 
the station is now using Bill- 
board charts exclusively for its 
programming. Station switched 
to full -time country music in 
January this year and Buddy re- 
ports the change has garnered an 
increasing share of listeners. He 
wants to pass the word along to 
other DJ's that remotes really 
pay off not only in spectators 

HOT 

Thle Last 
Weak Week 

Billboard SPECIAL SURVEY 

FOR WEEK ENDING 6/20/64 
TITLE, Artist, label e No 

1 2 MORE HANK SNOW SOUVENIRS 9 
RCA Victor LPM 2812 (MI; LSP 2812 IS) 

2 1 GUITAR COUNTRY 20 
Chet Atkins, RCA Victor LPM 2783 IM); LSP 2783 (SI 

3 3 RING OF FIRE -THE BEST OF JOHNNY CASH 24 
Culumbi CL 2053 (MI; CS 8853 Si I 

4 7 ON THE BANDSTAND 24 
Buck Owens, Capitol T 1879 (M); ST 1879 IS) 

5 4 SAGINAW MICHIGAN 
Lefty Friuell, Columbia CL 2169 (MI, CS 8969 IS) 

6 6 BUCK OWENS SINGS TOMMY COLLINS 24 
Capitol T 1989 (MI, ST 1989 IS) 

7 8 STORY SONGS FOR COUNTRY FOLKS 19 
Eaton Young, Mercury MG 20896 (M); SR 60896 III 

8 11 NIGHT LIFE 24 
Roy Price, Columbia Cl 1971 (MD CS 8771 (S) 

9 16 MOONLIGHT AND ROSES 3 
Ian Reeves, RCA V,clar LPM 2854 IM); LSP 2854 (S) 

10 5 LORETTA LYNN SINGS 23 
Dacca DL 4457 (JA); Dl 74457 IS1 

11 10 THE BEST OF GEORGE JONES 24 
United A,lIe, VAL 3291 (MI; UA5 6291 IS) 

12 12 BLUEGRASS HOOTENANNY 8 
George Jones 6 Melba Montgomery, United Art,sts 

UAL 3352 (MI; UAS 6352 IS) 

13 9 FOLK SONG BOOK 15 
Eddy Arnold, RCA VIM, LPM 2811 (M); LSP 2811 (SI 

14 14 LOVING ARMS .. 13 
Carl Buller 6 Pearl, Columbia CL 2125 (M); CS 8925 IS) 

15 13 I LOVE A SONG 24 
Stonewall Jackson, Columbia CL 2059 IM); CS 11859 151 

16 15 FLATT Ce SCRUGGS RECORDED LIVE AT 
VANDERBILT UNIVERSITY 12 
Laster Flatt B Earl Scruggs, Columbia Cl 2134 (MI, 

CS 8934 IS) 

17 18 RAILROAD MAN 
Nank Snow, RCA Victor LPM 2705 (MI; LSP 2705 IS) 

18 - PORTER WAGONER -IN PERSON 
RCA Victor LPM 2840 (M). LSP 2840 (S) 

19 - KITTY WELLS STORY 12 
Decca D %B 174 (M), DOW 7174 (S) 

20 - THERE STANDS THE GLASS 
Curl Smith, Columba CL 2173 (M); CS 8973 (SI 

Weeks an 
ONO 

23 
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but also in selling merchandise. 
Dean also hills himself as "The 
World's Worst Newscaster," 
and he has gotten great listener 
reaction and has all kinds of 
medals, certificates, etc., from 
them to show they go along 
with his stunt. Dean says "Either 
you are very good or very had, 
and I feel that I'm very had. 
So to counteract this ability to 
be a good newsman, I've tried 
to 'laugh it off' with the audi- 
ence and it works." ... Dunny 
Sims, WSBT, South Bend, Ind., 
sends in his list of c &w records 
played on the station and also 

points out that the station is fea- 
turing folk music. 

George Crump's WCMS. Nor- 
folk, Va., is celebrating its 10th 
anniversary and is holding a 

"Country & Western Spectacu- 
lar" in the municipal auditorium 
June 21 at 2 and 8 p.m. Emcee 
chores will he handled by 
WCMS' Four Horsemen, Joe 
Hoppe!, Jesse Travers, Charlie 
Wings and Sheriff (Tex) Davis. 

Randy Hawkins, formerly 
at WBZY in Torrington, Conn.. 
has taken over the country spin- 
ning at WKFD, North Kingston, 

Rhode Island. He needs records. 
Jim Nesbitt, WJOT, Lake 

City, S. C., has recorded "Look- 
ing for More in '64." . . . 

George C. Biggar recently spoke 
to the South Dakota Broadcast- 
ers Association in Huron. He's 
president and manager of 
WLBK in De Kalb, III., and just 
celebrated his 10th year of op- 
erating the station. He's been in 
radio since 1924 and is writing 
of the early days of country 
music and radio. Billboard hopes 
he'll he ready in time for its 
second annual World of Country 
Music edition. 

STEP BY STEP 

UP THE CHARTS 

1 

NOE. 
Elea 

OMM 

DUNCAN 

RECORDS 
1270 Sixth Avenue 

New York 20, N. Y. 

(2121 JU 2.1010 
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FRENCH (WALLOON) 
BELGIUM 

(courtes Juke Hus Mal rinc. 
Denotes local origin 

Two 
Thb Weeks 
week Aso 

1 5 QUAND LES ROSES - 
Adamo (Paths) -Ardmore 
d Beachwood 

2 1 NON HO L'ETA PER 
AMARTI-Glgllola 
Crnquetu (Show,Italmus,. 

3 2 PRES DE MA RIVIERE- 
Robert Cogol (Phllipl- 
World 

4 4 A PRESENT TU PEUX 
T'EN ALLER -Richard 
Anthony (Columbia)- 
C hanpell 

5 - CANT BUY ME LOVE - 
Beatles 1Psrlophons) 

6 3 VOUS PERMETTEZ, 
MONSIEUR]- Adamo 
(P4the)-Ardmore & 
Beachwood 

7 7 MARIA ELENA -Los Indws 
Tabalaras (RCM-World 

R - LA PLUS BELLE POUR 
ALLER DANSER -Sylvle 
Varan (FICA)-French 
Music & Ch. Aznavnut 
Musk 

A TOI DE CHOISIR - 
Richard Anthony (Columbia; 

DES QUE LE PRINTEMPS 
REVIENT -Hugues Aurray 
(Barclay) 

9 - 
10 10 

BRITAIN 
'Courtesy New Musical Esp.* , I ondop, 

Denotes local orles 
Thb Lut 
week Week 

1 1 YOU'RE MY WORLD -C,u, 
BIDE (Partophone, 
Aberbach 

2 3 ITS OVER -Roy Orbbon 
(London,AcuffRae 

3 2 JULIET -Four Pennies 
(PhiIMO- Flamingo Musk 

NO PARTICULAR PLACE 
TO GO- -Chuck Berry (Pre 
Ins.) -Jewel Musk 

5 6 CONSTANTLY -Cuff 
Richard (Columbu,World 
Wide-Diem 

6 R THE RISE AND FALL OF 
FLINGEL BUNT- Shadow 

(Columbu)-Shadows- 
Belinda 

7 4 MY BOY LOLLIPOP -Milks 
Small (Fortuna!- Chappell 

I I2 MY GUY-Slaty Wells 
(Suteslde,Belinda MusD 

9 11 HERE I GO AGAIN - 
Honks (Partophone, 

Belinda Musk 
10 14 SOMEONE -Brun Poole and 

the 'Denseloes ( Decca, 
Burlington Music 

II .5 A LITTLE LOVING - 
Fourmost IParlophonel- 
Jaep Musk 

12 22 CAN'T YOU SEE THAT 
SHE'S MINE -Dare Clart 
Five (Columbia)-Ardmore 
and Beachwood 

17 16 SHOUT -Lulu and the Curers 
(Deccas- George Wiener 

14 IO WALK ON BY -Dionne 
Warrick (Pre Int.)-17 
Sauk Row 

15 18 NON HO L'ETA PER 
AMARTI- Gigllola 
Conques. iTJeca)-Chappcll 

16 13 1 BELIEVE- Bacbelon 
'Dec. I- Cinephodc 

17 21 I LOVE YOU BECAUSE- 
Jun Reeves (RCA)-Bourne 

18 20 1 WILL- Billy Fury (Decca, 
-Bens Musk 

I9 9 DONT THROW YOUR 
LOVE AWAY -Searchers 
(Pye,Welbeck Music 

20 - RAMONA -Bachelors 
(Dscca,Francb Day & 
Hunter 

20 - HELLO DOLLY -Louis 
Armstrong (London, 
Chappell 

22 17 I LOVE YOU BABY - 
Freddk and the Dreamers 

(Columbia)--Sherwin Music 
23 14 YOU'RE THE ONE - 

Kathy Kirby (D.., 
Latin American Music 

24 26 DONT LET THE RAIN 
COME DOWN- Ronnie 
Hilton (HMV,Ardmore 
and Beachwood 

25 19 DON'T LET THE SUN 
CATCH YOU CRYING- 
'Gerry and the Pacemakers 
-Pacermusic 

26 - AINT SHE SWEET -.Beatles 
(Polydor,Lawrencs Wright 

27 - YOU'RE NO GOOD - 
Swinging Blue Jeans (HMV, 
-E. H. Morris 

26 - HELLO DOLLY- Franklc 
Vaughan (Ph(I(pl -- Chappell 

29 26 I WISH YOU WOUID- 
Yardbirds (Columbia, 
Burlington Music 

30 - NOBODY I KNOW -Pmer 
and Gordon (Columbia, 
Northern Songs. Ltd. 

4 7 
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EIRE 

(Courtesy Evening Pros, Dublin) 
fhb Last 
week Week 

1 LIVERPOOL LOU- Dominic 
Belson (Piceadllly)- Active 

7 IT'S OVER -Roy Orbison 
(London)- Acuff-Rose 

3 FALLEN STAR -Cadets 
(Columblal -Thames Music. 
Ltd. 

9 MY BOY LOLLIPOP-Millie 
(Fontana) -Chappell 

R YOU'RE MY WORLD- 
Cilia Black (Partophone, 
Aberbadt 

JULIET -Four Pennies 
lPhlllp, Flamingo 

BLESS YOU -Royal 
Showband (HMV)-Noel 
Gay Music, Ltd. 

N 2 I'M YOURS -Miami 
Showband (Piccadilly) -17 
Savlle Row 

s 5 NON HO L'ETA PER 
AMARTI-Glgllola 
CInquettl (Decca)-ChopPsII 

I'M COUNTING ON YOU - 
Diaklanden IParlophone, 
Aberbach 

6 - 
7 - 

t0 4 

HOLLAND 
(Courtesy Platennleuws. Holland, 

Thb Last 
Week Week 

1 1 VOUS PERMETTEZ. 
MONSIEUR -A demo 
(Patbe)-Anagon Music 

2 2 LA MAMMA -Conk Brokken 
(Phillips Aliens 

3 DE WINTER WAS LANG - 
WIlleke Alberti (Philip, 
Baue LC 

I 4 CANT BUY ME LOVE - 
Beatles (Parlophone,Baaatt 
L.C. 

S NON HO L'ETA- Gldlok 
Cinquettl (Show,sA'orld 
Musk 

6 'N MOEDERHART. 'N 
GOUDEN HART -Gen 
Timmerman (Telefunken, 
Basalt LC. 

7 OH MY DARLING. 
CAROLINE -Ronny 
(Telefunken)-Holland Musk 

8 R GIB MIR DEIN WORT - 
Freddy (Polydur) 

9 9 I LOVE YOU BECAUSE- 
Jim Reeves (RCA) 

In JAILER BRING ME WATER 
-Tool Lopez (Reprisal 

10 

HONG KONG 
This Last 
Week Week 

I 2 MOVE OVER DARLING - 
Doris Day (CBS) 

I VIVA LAS VEGAS -Hob 
Presky (RCA Victor) 

s 3 I SAW HER STANDING 
THERE -Beatles 
(Partophone) 

WRONG FOR EACH OTHER 
-Andy William (CBS) 

s 5 WAIT AND SEE -The 
Fabulous Echoes IDlomond) 

6 6 TRUE TRUE LOVIN' -Cliff 
Richard (Columbia) 

7 4 CANT BUY ME LOVE - 
Beatles (Parlophonel 

N - ROSEMARIE -Pat Boone 
(Dot) 

9 CHEER UP -Paul Anka RCA 
Victor) 

to - KISSING COUSINS -Elvis 
Presley (RCA Victor) 

JAPAN 
Courtesy Utamatic. Tokyo, 

Denotes local origin 
fhb Last 
Week Week 

I 1 TOKYO BLUES- NLshlda 
Sachiko (Polydor,JASRAC 

KIM1 DARE O- Salgo 
Teruhiko )Crown,)ASRAC 

3 3 SASURAI- Katsuml Shigeru 
(Toshlba,JASRAC 

4 6 1 WANT TO HOLD YOUR 
HAND -Beales (Odeon, 
Toshiba 

SUGATA SANSHIRO- 
Murata Hideo (Columbia)- 
JASRAC 

SHORT ON LOVE --Gus 
Backus (Polydor,Folster 

SAVE THE LAST DANCE 
FOR ME- Koshlll Fubukl 
(Toshiba); Drifters 
(Atlantic,Aberbach 

N - VIVA LAS VEGAS -Elvis 
Presley (Victoo- Aberbach 

9 8 LO NOVIA -Peggy Hayama 
(King). Tony Dallas (Seven 
Seas,Sulseisha 

10 9 WHERE HAVE ALL THE 
FLOWERS GONE - 
Kingston Trio (Capitol,: 
Lennon Sisters (Dot); Peter. 
Paul & Mary (Warner Bros.) 
-Toshiba 

t 4 

,. 5 

7 7 

MEXICO 
(Courtesy Audlomutica, 
Denotes local origin 

This Last 
Week Seek 

1 1 TIJUANA -The Persuaders 
(Gamma, Drive -I n -Music 

3 ENTREGA TOTAL -Javier 
Solis (CBSI -Mundo Muskat 

3 7 HERMOSISIMO LUCERO- 
Alearss de Teton (CBS, 
Emml 

6 1 WANT TO HOLD YOUR 
HAND -Beatles (Mount- 
Pending 

5 4 PIENSALO- Sonora 
Sanlancra (CBS) -Emme 

6 2 LAS CEREZAS- Hnca. 
Carrion (CBS} -Pending 

7 - PERDONAME ME VIDA - 
Albetto Vazquez (Mutant - 
Pham 

s 5 GUARDA COME DONDOLO 
-Edoardo Vlanello (RCA( - 
Pham 

9 o IF I HAD A HAMMER - 
Trinl Lopez (Reprise, 
Ludlow 

10 10 ATRAS DE LA RAYA 
(Loddy Lo,Apson Boys 
Pcerkssi -K:dm, 63 

NEW ZEALAND 
*Denotes local Orlen 

This 
Week 

1 CANT BUY ME LOVE -Beatles 
(Parlophone,Leeeda 

2 LITTLE CHILDREN -Billy J. 

Kromer (Parlophnne,Alberts 
3 BITS AND PIECES -Dave Clark 

Five tColumbsel- -Caatk 
4 DIANE- Bachclon (Dec.)- 

Alberts 
5 I WANT TO CUT YOUR HAIR - 

Howard Morrison Quartet (La 
Gloria) 

6 DAWN -The Four Seasons (Phipps, 
-Castle 

7 CANDY MAN -Brian Poole & the 
Tremeloes (Dec.) 

I ROLL OVER BEETHOVEN - 
Beatks (Parloptione,Leeds 

9 NEEDLES A PINS--Searchers (Pyei 
-Alberts 

IO VIVA LES VEGAS -Elvis Presley 
(RCA) 

NORWAY 
COurtc,, scrden, Canal 
Denolr, local Oren 

This Last 
Week Week 

I I 1 LOVE YOU BECAUSE - 
1(m Reeves (RCA Victor, 
Moerk 

2 2 MY BOY LOLLIPOP -Millie 
(Fontaru,Moerk 

3 3 NON HO L'ETA-Giigibla 
Cinquettl (Trish, 
Stocklsolms Musikptoduktinn 

4 4 LA MEG VAERE UNG- 
Wertche Myhre (Triola, 
Arne Bendksen 

5 5 CANT BUY ME LOVE - 
Beatles IPar)ophone, 
Edition Lyche 

6 7 CONSTANTLY -Cliff Richard 
(Columbia,No publisher 

7 6 ALL MY LOVING -Beatles 
IParlophone,Edition Lyche 

8 10 SKONA MITT HIARTA- 
Siw Malmkvist (Metronome) 
-Imudko 

SUSPICION -Elvis Presley 
(RCA Viaor)-Belinda 

DO YOU LOVE ME ANY 
MORE -Helga Nilsen & 
Stringers (Philips)--Sweden 
Music 

10 - SUSPICION -Terry Stafford 
ILondon,Bcllnda 

9 

10 9 

PHILIPPINES 
Thb Last 
week week 

I I I WISH YOU LOVE - 
Robert Goulot (Columbia, 
Marco, Inc. 

3 WHATD I SAY -Elvis 
Presley (RCA )-Filipinas 
Record Corp. 

3 2 THERE'S ALWAYS ME- 
Elvis Presley (RCA, 
Filipinas Record Corp. 

4 7 FROM RUSSIA WITH LOVE 
-AI Cabala & His Ork 
(United Artists )-Mareco, 
Inc. 

S 4 BOYS -Ronnie Villar & the 
Flredons (Mabuhoy)- 
Marcos, Inc. 

6 5 HAVA NAGEELA -Ronnie 
Villar & the Firedons 
t Mobuhay,Marcco. Inc. 

7 6 LOSING YOU -Doris Day 
(Col umbio,Mo rem. Inc. 

8 9 CRY FOR A SHADOW - 
Beatles IMGM,Mareco. 
Inc. 

9 8 ROLL OVER BEETHOVEN- 
Beatles IParlophone)-Mico, 
Inc. 

10 10 MALAGUENA SALEROSA- 
Geola Gill (Columbia, 
Mareco, Inc. 

SOUTH AFRICA 
(Courtesy Commercial Radio Corp.) 

This 
week 

I CANT BUY ME LOVE -Beatles 
(Partophone) 

2 I'M LEAVING IT UP TO YOU - 
Dale and Grace (London, 

t AS USUAL -Brenda Lee (Decca, 
4 SOMEBODY LOVES YOU - 

Skeeter Dalla (RCA) 
5 VIVA LAS VEGAS -Elvis Presley 

(RCA) 
6 JAVA -AI Hirt (RCA) 
7 NON HO L'ETA-- GIo)iola Cmque(ti 

(Meteor) 
a ANYONE WHO HAD A HEART - 

D. Warwick (Fontana) 

URUGUAY 
( Courtesy Discometro Mundtal of la 

Menem. Montevideo) 
Week Week 
mis Isst 

1 2 QUE SUERTE -Violeta 
Rivas (Vi); Panchito No)e 
(Gold Laut): Los 3 Sod 
americanos (CBSI-Korn 

3 COMO TE EXTRANO MI 
AMOR -Leo Dan (CBS, 
Mundo Musical 

I AMARRADITOS -Lots 
Ordoncz (CBS); Raul Lavk 
(Vikl: Fetiche (Philips) - 
Korn 

4 4 DOMINIQUE -Daisy Somom 
(Orlen); Soeur Sourire 
(Philip); Raquel Cassano 
(DiscomodgClave); Hna. 
Alegría (CBS); Stirling 
Brandy (Tonodisc}- 
Fermata 

5 7 NON HO L'ETA-G(gliola 
C(ngoettl (CGD- Clave): Los 
7 Sudamericanos (CBS) - 
Korn 

6 6 SABOR A NADA -Polito 
Ortega (VIk)- -Korn 

7 5 TE GUARDARE EN MI 
CORAZON (Mondo Cane, 
(Moacyr Franco 
(Copacabana -Amar(: Ritz 
Ortolan! (Fermata); Enrique 
Guzman (CBS): Tony Renis 
(Odeon)- Fermata 

8 tt LA MAMMA -Charles 
Aznavour IBarclay-C7ave1: 
Antonio Prieto (RCA); 
Rosamel Araya (Dise -Jocks). 
Anur,Kom 

9 10 CANTA EL CORAZON- 
FANNY -Leo Dan (C85)- 
Moods Musical 

10 12 OH MI SENOR- Edoardo 
Vlanello (RCA); luan 
Ramob (Disc Jockey- Antar. 
-Fermata 

STATIONS BY FORMAT 
I ontinued Ir0nl Pace IS 

Texas State Network affiliate. Music format: Pop Standard. Highly 
identifiable air personalities. Dallas Rangers' baseball, Chicago White 
Sox baseball carried. Special programs: "Hawaii Calls," package 
show. 8:30 -9 p.m.. Sun.: "Family Theater" drama, 9 -9:30 p.m.. Sun.; 
"Library of Laffs," excerpts from comedy LP's aired 45 min. to each 
hour; guest interviews with show business people, plus music on 
"Bob Kelly & Bob Jett Show." 2:30 -3:30 pm. 10 -Min. news at noon. 
"World in Review " - week's news wrap -up, 5 -5 :30 p.m. 2 Mobile 
radio -equipped newts units operated by Dave Hultsman. Gen'I Mgr.. 
Durward J. Tucker. Program Director, Jim Lowe (also does daily 
air Show). 

KFJZ: (Fort Worth): 5.000 watts. Independent. Texas Triangle 
affiliate. Music format: Contemporary. Highly identifiable air per- 
sonalities. Heavy on and off the air promotion. Station editorializes. 
Southwest Conference football. Texas High School championship 
games and other special sports events carried. 4 15-min. newscasts 
daily, 6:30, 7:30 a.m., noon, 6 p.m. 7 -man news department -all 
have 2 -way radio -equipped cars. News director, Gene Craft. Special 
programs: "Enis Coffee Club," phone chats with listeners interspersed 
with records 9 -noon, M -F. "Focus," 15 -min. news program aired 
6 p.m. regularly, 8 p.m. during baseball season -newsmakers dis- 
cuss current issues. During school season "You Speak to You." -aired 
at 9 p.m.. M -F with teen -age panel and host Bill Enis. VP & Gen') 
Mgr., Stan Wilson. Program Director. Bill Enis. 

KJIM (Fort Worth): 250 watts day. Independent. Music format: 
Standard -Pop. Editorials aired 4 times daily featuring guest editorials 
by listeners. "Comedy Time'- excerpts from comedy LP's aired 4 

times daily. Gen.! Mgr., Clyde Haden. Program director. Chester 
Grubbs. Music director, Ron Ebben (also does daily air show). 

KXOL (Fort Worth): 5,000 watts day, 1,000 watts night. Inde- 
pendent. Music format: Contemporary. Member of Eastman Sports 
Network. Heavy on and off the air promotion. Award -winning 5 -man 
news department under direction of Roy Eaton. Two 2 -way radio 
equipped newts units. Special programs: "On the Road," 30 -min. 
program Sundays in which new auto is given appraisal. "Ask City 
Hall," question & answer session with city manager. VP & Gen'I 
Mgr.. Earle Fletcher. Program Director. Don Day (also does daily 
air show). 

WBAP (Fort Worth): 50,000 watts. ABC -NBC affiliate. Station 
shares 820 & 570 frequencies with WFAA in Dallas. Stations switch 
hack and forth throughout the day. Maximum time any one station 

occupies one frequency is 3 hrs. Music format: Standard -Pop. 

Southwest Conference football. basketball and other sports specials 

carried. 8 sports reports daily. 10 -min. network & local newscasts 

every hr. Headlines each hour. 15 -min. newscasts 6:15 a.m. Combo 
news operation under direction of James Byron. Farm show aired 

M -S, 6:30 -6;45 a.m. Station Mgr., Roy I. Bacus. Dir of Radio Sales 

& Programs, Herman K. Clark. Program Mgr.. Harvey Boyd. 

Hoot Killed; 
Add Country 

HOLLYWOOD -The much - 

discussed and maligned "Hoote- 
nanny" TV show, which helped 

bring folk music to national 

audiences, had its hoot axed 

last week by ABC -TV. The pro- 
gram had been seen Saturdays 

from 7:30 -8:30 p.m. emanating 
each week from a different col- 

lege campus. The lime slot will 

be filled with "The Outer 
Limits," science fiction series. 

During "Hootenanny's" first 
year its was praised by de- 
votees of the broad commercial 
forms of folk music and damned 
by purists and persons objecting 
to its policy of having all per- 
formers sign a loyalty oath. 

Among the shows bought for 
the new season is "Shindig." a 

half -hour c &w musical which 
will be aired Wednesdays at 

8:30 p.m. against "The Beverly 
Hillbillies" "Shindig" had one 

outing here on KABC -TV. the 

local network outlet. 
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DEALERS ... ONE -STOPS ... RACK JOBBERS 
in the following territories: 

North and South Carolina. 

Order Your Supply of 

Record 
Preview 

BILLBOARD'S GREAT NEW CION- 
SUMER LP MAGAZINE CATALOG 

FROM: 

ARNOLD DISTRIBUTING CO. 
Wholesale Phonograph Records 

2704 FREEDOM DRIVE 
P. O. BOX 1126 EXpress 9 -9741 

CHARLOTTE 1, N. C. 
Elated, you will and the iabc4 which 

c prnaentJy dlstsibute: 
.tTec cracker- Parkway 

mount 
)aek Prestige 

Ateo nt p lona Scepter 
Sue 

Canadian- D°°to Symbol 
American GNPCM Valiant 

Challenge scendo Volt 
Chanttllor rig Hand 
charra- Imnutsc warner 

hooche Lehi, Brothers 
IT'S A CAN'T -MISS SALES AND 
PROFIT MAKER! Check your regular 
Associated salesman for special 
prices . Or write to Vs. 

CALLING ALL LABELS! 
SALES PROBLEM? 

Rush samples -all cate- 
gories to 

LIDO RECORD DISTRIBUTORS 

Box 460 
Valdese, North Carolina 

Phone: 704 -879 -6374 

Heavy Promotion 
Dealer Exposure 

Regional and National 

RECORD MFG. SERVICES, 

SUPPLIES & EQUIPMENT 

Billboard Buyers & Seller 

A- INlMYF11i0rinorket place for the best sources of quipment supplies, services and 
personnel serving more than 20,000 buyers, sellers, and users of music, recorda, topes, 
home entertainment quipment, coin machines and many other related products throughout 
the entire world. 

EMPLOYMENT SECTION 

SITUATIONS WANTED 

AVAILABLE TO RECORDING CO.. PUB - 

Us dnR co. or artists. Independent song. 
writer. Conto. Ted Pryse, 2269 W ash - 

Ington Ave.. Norwood, Ohio 45212. 
Telephone: 531-4919. 

AVAILABLE FOR SUMMER BOOKINGS: 
Tho. Emotions. pop R &R votallsts, 20th 
Century -Fox Recorde: the young Voy- 

Reco42220 e Exterminators. voál miro 
ta11xG, Chmcellor Records. N. Baye. 

640 Stanley Avr.. N. Y. 7. 1e2î 

GIRL SINGER WANTS GIRL MUST - 

clans to form rock de roll band. Lead. 
basa rul.rs, sax and drums. Must sing 
some. If unable to audition personalty, 
send tape Experience unnecessary. 
Carol Suer, Narita. Rana. 1e27 

RADIO ANNOUNCER: EXPERIENCED 
morning personality: bright. cheerful 
sound: good sense of humor, 3rd class 
llcenae, plgY -by -play expetlentt, parrot 
side Ior comedy routines. W'lile 
Warren Wynn, Westboro. VF/ITS 

ANNOUNCING 
a new low rate for 

SITUATIONS 
WANTED ADS 

to help people In the allied fields of 

MUSIC, RECORD, COIN, PROMOTION, 

ENTERTAINMENT 
to make the right, best paring eon. 
nectlons. THIS IS THE PERFECT 
MEDIA FOR SELLING YOURSELF 
TO PROSPECTIVE EMPLOYERS. 

$2.00 will do the trick for a 1/2" 
ad in one issue . m e . imum 35 
words, plus name and address. 

MAIL COPY AND PAYMENT TO: 

STEVE CHAZEN 
Billboard ClassUied Mart 

165 W. i6th!` . 
New York. N. Y 1003G 

HELP WANTED 

A & R MAN 
Wanted by independent 
record company. Must have 
broad technical and mu- 
sical background in all 
phases of children, popular 
and related fields. 

Send qualifications to: 
BOX 109 

c/o Billboard 
165 W. 46th St. 

New York, N. Y. 10036 

AL MANAGER- =25.0x0 RANGE. To head record division of Important cari. Rtsntr -NYC.) Oniy rorp. xec. mulon o ery u industry p. 1ndlcatlnR mplelevprorlt r'''''ndbLLty for mul0- 
BOn programs c Resu- Ny I,' confidence. Client Pays our 

h crt:V Jame* Forci &Assoc., Iî0 roadway, N Y. City 38. 

DISTRIBUTING SERVICES 

RECORD DISTRIBUTORS 

HAYDN SOCIETY 

RECORDS 

ARE NOW AVAILABLE 
TO QUALITY DEALERS 

FROM COAST -TO -COAST 

Send for current catalog 

ESOTERIC, INCORPORATED 

P. O. BOX 1799 

HARTFORD, CONN. 

National Distributors for 
HAYDN SOCIETY RECORDS 

June 20, 1964 BILLBOARD 

PRESSING & PLATING 

PRESSING 
lin ton loo small 

CONSULTATION 
All questions answered . . . Union 
regulations and charges ... Record. 
Inc costs . Record pricing. Start- 
ing )our own publishing firm. etc. 

RECORD PROMOTION 
b PUBLICITY 

Nallonal disc locker coserage . . 

Trade paner publicity . . etc. 
DISTRIBUTION ARRANGED 

MONTY WAX 

PROMOTIONS 

1733 Broadway 
New York. N. Y. 

CI 7.2159 

RECORDING FACILITIES 
& SUPPLIES 

PROFESSIONAL DEMO 
RECORDS 

Flnesl quality -Low Prlcca- 
Top Noleh Talent. 

8 Singen (m;,%'e male), 
10 Instruments -Vocal Groups. 

Best. Modern Tape 4d Dlse F.qulp. 
(Ampex, Alle. RCA( 

Large Sound Studios -Top Teebnl- 
elana. Plano or rg Oan & VaCal -i 
78/. add. C altar, Bass. Drums Sax, 
C larineL Steel Gul'ar. V"' vor 
SG.00 each per song. 

WRITE FOR FREE BROCHURE. 

DEMONSTRATION RECORD 
COMPANY 

IOU. loth Year, 
Box NM, Sea. C Lincoln, Nebraska 

when answering ads . . 

Say You Saw It in 
Billboard 

SONGWRITERS: ARE YOU LOOKING 
froar r Am y . d 

at 
B Mp Nxn N 

You 
h 
te intt 

D d 
RTeall' 

a Iu 
r 

Moderest B., 
r 

15 Hollywood 
oBlvdoe.n 

s 

Holywood 2a, Calif. nD-1Y18 

USED COIN MACH. EQUIP., 

PARTS & SUPPLIES 

FOR SALE 

USED FOOSBALL MACHINES 

We can't use them. Maybe 
you c a n! Coin -operated 
amusement game, 7 months 
old. Original price, $400 
per machine; excellent con- 
dition. Call or write for 
price. F.O.B. Cincinnati. 

Write or wire 
FOOSBALL OPERATORS 

Suite .10, Rookwood Bldg. 
Cincinnati, Ohio 45202 

ROUTES WANTED 

N'D-L BUY BULK VENDING ROUTES 
In Southern and Southeastern States. 
Send complete ln. Lon to flux -IOB, 
Billboard 165 W'. 16th St.. New fork. 
New York 10036. 

MISCELLANEOUS 

30,000 PROFESSIONAL COMEDY LINFBt 
afonthly toplenl RaiR ervlee loaf Frce 
Casen. Bobcri O ben, 3538 Daniel 
Crescent, Baldwin Harbor, N. Y. ehnp 
MIMEOGRAPHING, RECORDING, BIT, 
de services. TackTI for elem pro 
F}nterprfats, Bas. 158. rao:tleello, G:'"' 
JUKE BOX OPERATORS - WE SPE- .dlxe N ew i5 rclrases aimed at Your adult customers. The best atandarda on 

.Ran, harmoNCa, polka d Iorclan 
IanausRC. Send for ur Llest Bxting 
and free sample. Hutfax Productforta, 
4175 Armitage. Chicago, llL 80639. p -Ir4 

RECORD DEALERS -FREE DELIVERY 
plan anywhere In U. S. on accessories. 
needles. phono eases and roe. and for - 
t-Ce . 

IP 
W it1e 

1a 
l 
Mgt and .tNe 

tag.. Chicago 79. 7 -37 22. np.Jya 

PUBLICATIONS b SERVICES 

WANTED 
Any record company with active sin- 
gles to be aware of a unique market- 
ing service that is available to 
acturatcly reflect over- the -counter 
solos of your records in 24 lop mar- 
kets each week. Report on sales ac- 
tivity delivered on each Thursday 
Morning reflecting retail sales r 

previous Saturday. Cost: Only S20 erer 
record per week. Contact 

Record Market Research 

Agency 
A Division of Billboard 
165 West 46th Street 
New York City 10036 

ATTENTION 
ALL RADIO STATIONS: 

IMPORTANT MESSAGE 

If you need help in securing exactly 
the right records and albums for 
your music programming - YOU 
CAN GET IT FROM RSI. 

Over 2,200 satisfied station users. 
Let RSI help you. Call or write for 
catalog today. No obligation, of 
course. 

RSI 
Record Source International 

165 West 46th Street 
New York, N. Y. 10036 -PL 7.2800 

A Few Extra Copies Available 

WHO'S WHO 
In the World of Music 
Partiel list of contents: 

Top Records of 1963 
Top Talent for 1963 
Top Singles Artists 
Top LP Artists 
Top Intarnotionol Artist 
International Directory of Re- 
cording Talent, Booking 
Agents, Talent Managers, Im- 
presarios and critics. 

Award Winners of '63 includ 
ing NARAS, NARM, Motion 
Picture Academy and Country 
Music ... M,IlionSelhng Singles Records ... Half- million Selling Albums ... Top Artists 1948 -1963 

.. Disco .noisy )948 -1963 
Send S1 for your copy now to 
JOE PACE. THE BILLBOARD 

2160 Patterson Street 
Cincinnati, Ohio 45214 

Include your name and address and 
"1963 -64 Who's Who" 

CLASSIFIED RATES 
Per Insertion 

th" I" I 2" Each Additions' Inch 
Manufacturer 
Advertisers $9 $IS I 525 

Distributor .Regiansl, 
d Employment SS 
Advertisers 

19 SIS 

Distributers 
59 $'S I 225 (Natianali 

Situations 
Wanted for 52 59 I SIS Individuals 

59 

55 

S9 

55 

All sit< sold n LAC approximately 35 words; I" 70 words. 
rates ar for EACH insertion. PAYMENT MUST BE IN ADVANCE( 

Advertisement 2" or larger are set in boxed tyle. 
1I Box Numb r Is used, follow 10 words for number and adores;. 
Box number ervice charge Is 50c per insertion. 

USE THIS HANDY ORDER FORM 

Please insert the following ad for consecutive issues. 

Heading: Slew 
Set regular classified style. Sel boxed classified style. 

Amount enclosed 

Copy 

Company Name Aulhoried by 

Address 

City State d Z p Code 
PLEASE ENCLOSE YOUR PAYMENT. WE DO NOT BILL FOR CLASSIFIED ADS. 

FOR ADDITIONAL INFORMATION AND /OR ASSISTANCE CONTACT: Steve Chace :, Classified Advertising Manager, Billboard, 165 Weft 46th St., New York City 10036. 

ADVERTISING RATES INTERNATIONAL EXCHANGE 
Classified: Per line SI, Minimum 4 lines Per Insertion. 
DISPLAY: Per inch SI, Minimum I inch. 

Above Ericas ere for one insertion in one Issue. Cash or check with order. 
Lower rates for 12, 26. 52 insertions in a oneyear period. 

FOR FURTN ER INFORMATION CONTACT: Peter Neinei, International Advertising Director. 
Cilibvard, 165 W<nl 46th Str<et, New York 
City 10076 or 
Andre da Europan Director, IS Hanover 
sau..., w. t, ngl.na. 

INTERNATIONAL 

EXCHANGE 

BELGIUM 

Everyone in the music 
business and every teen agar 

in Belgium reads 

JUKE BOX 
BELGIUM'S BIGGEST MUSIC 

MAGAZINE 

A one page ad costs you only $220 
A one year subscription is only $3 

Send your bank draft to 

JUKE BOX 
MECHELEN, BELGIUM 

Write for Sample Copy. 

ENGLAND 

IN ENGLAND 

Advertise in the 

NEW MUSICAL 
EXPRESS 

no reach your best 
record buyers 

For information write 

NEW MUSICAL EXPRESS 
23 Denmark Street 

London. W.C. 2, Englund 

GERMANY 

PAUL SIEGEL IBERL.IN -NEW YORK). 
producer 
Recorecords. 

Disc Jockey: DRadio lTBerUn ds. 
Puh114her: HI -FI Zi."0.-er- lae GMBH. Cable: Symphnrrrx. BerLLn. 

Telephone: B<rlln Nî029. Adarcsa: Tauenlden are. 18, Berllrt W30, Germany. 

GREECE 

WE SEEK ONE ADDITIONAL 

RECORD LINE FOR 

GREECE, EGYPT & LEBANON 
With over 30 years' experience in 

handling records in this port of the 
world, we know you get a fair 
treatment only from the firm that 
concentrates on your label, not ten 

or twenty or thirty others. 
If you want experience and honest 
consideration, why not write now to 

MIDDLE EAST RECORDINGS 
Evons Plomaritis. President 
4 Sportis, Athens, Greece 

ITALY 

IN ITALY, YOU GET 

RESULTS WHEN 

YOU ADVERTISE IN 

1 

Musica e Dischi 
t 

Sample copy and rotes on request. 

Write 

Mr. Mario de Luigi, Publisher 

Via Carducci 6, Milan, Italy 

MEXICO 

AUDIOMUSICA 
THE LEADING MUSIC 

MAGAZINE OF LATIN AMERICA 

Popular and Classical Music 
Record Reviews Monthly Best 

Seller Charts Audio Show 
Business Industrial Coverage. 

For information and advertising 
roles write to 

Olio Mayer -Serra, Editor Audiomusica 

Apartado 8688 Mexico I, D. F. 
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"BEATLE" TYPE 

GROUPS 

A.odoble lot Summer and Autumn 

Tours. All Groups have appeared 

at Uverpuol's ramous Cavern Club. 

Some are Recording Groups. Most 

hove appeared wish the Geodes. 

Genuine Liverpool" Sound Outfits. 
Write 

((¡¡ f7rll l i telf(I11IIrI B!! ts 
79, Northbrook Rood, 

WALLASEY, CHESHIRE. ENGLAND 

T.lephon Wallasey 1421 & 7484 

'JOHNNY 

LOVES ME' 
by FLORRAINE DARLIN 

BILLBOARD SPOTLIGHT PICK 

s tos 

(ASH BOX BEST BET 

'TOM KELLY' 
by ALEX ZANETIS s loe 

A DRAMATIC READING 
OF AN L!Nll'.LJAL SONG 

CALL YOUR EEC RIMER. NOW 

Its Another Hit! 

"IT'S SUMMER 

TIME U.S.A." 

Pixies Three 

A New Summer Smash $ 

0 With a Latin Sound 0 

BE'S THAT WAY 
g WILLIE BOBO 0 

/ OA R<ord, / T -433 

TI(0 RECORDS 
It 1631 B'way, N. Y., N. Y, 

0 

THE DRIFTERS 

Under the 

Boardwalk 
ATLANTIC 

2237 

CUSTOM RECORD PRESSING 
Mattering -Processing- Lobel, 

POIYMAX rACTOEY CLFIRATIL 

SIDNEY J. WAKEFIELD 
o Ease 6037. Phnit S. Ar t 

Direct DII 601 -251 -5644 

PROGRAMMING NEWSLETTER 

Pitchmen Try to Catch Station 
By BILI. GAVIN 

Contributing Editor 

EVERY WEEK record manufacturers produce 
a vast number of new singles. Hundreds. and 
sometimes thousands, of pressings arc offered to 
radio stations. No station can 
possibly program then( all; very 
few stations even bother to au- 
dition them all. Record promot- 
ers constantly fight the battle 
of over -pproduction. striving to 
attract favorable attention to 
their product. They do so by 
personal contacts with radio 
people, telephone calls. special 
mailings of records with marked sides, personal 
notes and mimeographed mailers. 

Marked copies of station charts and playlists 
are frequently sent out in an effort to attract 
national attention to regional or local sales action. 
Promoters have two objectives: persuade the ra- 
dio arbiters to listen or to listen again: convince 
these radio people that certain of their records 
arc especially suitable for programming. Various 
techniques arc employed. It may he of interest to 
esamine some of them. 

THE IN- PERSON PITCH: "These just came 
in. and I wanted to rush 'em right over to you." 
Then follows a recitation of the stations and disk 
jockeys around the country who arc "wailing" on 
one or more of the records, until the impression 
is inevitably created either that this particular 
distributor is one of the last in the nation to 
receive his DJ samples, or that they have been 

lying around on the promoter's desk for a couple 
of weeks and that the current promotion effort 
is the end result of the manufacturers' screams 
for action. In any case, it's the promo man's job to 
see that the music director listens to his records 
and to report hack to his boss which. if any, arc 
going on the station's playlist. 

THE ARTIST VISITATION: Having a record- 
ing artist descend upon the Dl supposedly im- 
parts added glamour to the artist's current offer- 
ing. Why this should be. I have no idea. hut it 
often works. Inevitably the question is asked: 
"How Jo you like my record ?" The D1 is trapped. 
For some reason it is easier to say no to a promo- 
tion man than to a performer. be he ever so hum - 
ble. obscure and untalented. If the artist is an es- 

tablished name. with several hit credits, it is the 

rare DJ who can look him in the eye and say. 

"No. Joe, I think you've missed the boat this 
time." 

771E FREEBIE BIT: "Confidentially," mur- 
murs the promo man, "We're getting a one -for- 
one deal on this front the manufacturer, and 
we're going all out to bring it in for him. If you 
pick it, we'll give the stores such a good deal 

that you can count on sales reports the first 
week. It's hound to make your chart fast, and 
once you list it, you know its gonna sell." Such 
are the sophistries of promotion. 

THE LONG- DISTANCE PHONE CALL: Thc 
national promotion man in New York or Holly- 
wood gives his secretary a long list of names and 
phone numbers, which are often turned over to 
the switchboard operator. Such delegation of 
function sometimes leads to a surprising lack of 
communication. When the calls are placed in 
wholesale lots, it isn't easy to keep track of which 
ones are coming in when. Sometimes the promo 
chief is talking on one call when another one 
comes in on another line. Sometimes names and 
call letters get confused. And, for some un- 
fathomable reason the long- distance operators 
act like part of a vast conspiracy to conceal the 
identin' ,f the caller from the callee. 

Occasionally the promotion chief is calling 
around the country in an effort to obtain an 
honest reaction to his new record releases. to 
guide him and his company in the direction and 
estent of their promotion efforts. More often. 
however, he is impervious to any and all negative 
comments, and he counterattacks with a recital 
of all the stations that have picked it and all the 
distributors who have ordered a half deal. Of all 
the promotion cliches most commonly reiterated 
via long distance, the most frequently heard are 
"We're very excited about it," and "It looks very 

" 

THE ADVANCE EXCLUSIVE MAILING: 
Many record companies use a "hot list" of radio 
people to whom they mail advance test pressings 
or dubs of important new releases. Not infre- 
quently such lists favor one station in a city, to 
the exclusion of its competitors. As a result, a new 
record may hit the air before the local distributor 
has received a single copy. This puts the local 
promotion man in a had light with the other 
stations. for it appears that he has connived to 
give one station an unfair advantage over its 

competitor. Record companies with such special 
mailing lists should scan them to make sure that 
they do not make the local promotion job more 
difficult through unjust favoritism. 

It is a revealing insight into the pyschology 
of radio that so many of its programmers are 
exclusive- prone. The record that arrives via air- 
mail special delivery, with its plain white label 
inscribed by hand, exercises an almost compelling 
fascination. It is a matter of extreme prestige to 
some to he able to say of a hit record, "We played 
it first." This unfortunately, is no substitute for 
quality, and the advance exclusive often is just 
as big a bomb as the regular pressing that 
arrives a week later via fourth class mail. 

Next week's "Newsletter" will consider various 
types of station policies in dealing with record 
promotion. 

ARTISTS' BIOGRAPHIES 
r,, Your programmlnp us: here u. pwllneM lots about hot dak tautet.. II Dllpp& Lid 
patted on 3 W S cud. ihrs: DlegrDhin will help YW build a convanknt tilt of such date. 

BILLY J. KRAMER 
(Imperial) 

PM: Brian Epstein 

Through an early and per- 
sistent interest in music. Billy 
T. Kramer. at 20. has become 
one of England's top musical 
entertainers and is fast attain- 
ing the same heights in the 

U. S. Billy was horn in 
Bootle, England. near Liver- 
pool, the youngest of seven 
children. He was a leading 
singer in school music fes- 

tivals. When he was 12, his 
mother's contribution to his 

,,wing, enabled him to purchase a guitar. Forming a group 

from among his schoolmates, he tried his hand at rock 'n roll. 

After completing his schooling, Billy took a job with 

British Railways, playing rhythm guitar in the evenings with 

his own combo, the Phantoms. Two years ago, at the suggestion 

of a popular decjay, he gave up the guitar in favor of singing. 

Backed by a new group, the Coasters, Billy began playing more 

important clubs while doubling with the railroad. 
In 1963. Brian Epstein. manager of the Beatles and other 

top singing groups. signed Billy to an exclusive management 

contract. Several hit recordings followed. 
Billy is represented by two hits on Billboard's Hot 100 this 

week -"Bad to Mc" is No. 26, in its fourth week on the 

charts. and "Little Children" is No. 11. 

q 

LOIS LYNN HILL 

ADVERTISING IN 

GP 
BUSIN ESS PAPERS 

f MEANS BUSINESS 

P O L Y M A X 
PRESSINGS ADD A NEW SOUND DIMENSION 

You can actually feel this exciting new clarity and 

CREATED ar nRESEARCH 
mystery material Anti-Static 

ORATION 
1011 NO. FULLER AVENUE LOS ANGELES 46. CALIF. 

SAY YOU SAW IT IN BILLBOARD 

36 

Newscaster 

Is Woman 
MILWAUKEE - WRIT re- 

cently became one of the few 
local radio stations to hire a 

female newscaster. Mrs. Lois 
Hill, known professionally as 

Lois Lynn, handles news broad- 
casts Sundays from 9:55 a.m. 
to 4:44 p.m. 

Her first job as a regular 
newswoman. Miss Lynn has an 
opportunity to spend much of 
her time on duty with husband 
Bill Hill, a WRIT newsman 
weekdays, who captains his own 
record show on the Air Trails 
station Sundays from 11 to 
4 p.m. 

A former big band vocalist, 
the attractive blonde appeared 
on live music shows on WW1 
since she came to the Beer City 
two years ago. She was assigned 
to the Armed Forces radio sta- 
tion in Newfoundland when in 
the WAF from 1948 -1951 where 
she wrote, produced and per- 
formed in a one -hour late night 
show called "Dream Hour" 

While there, she toured with 
Charlie Barnet's band to add to 
her former credits as a vocalist 

(Continued on pace 371 

WVON TAKES 
RAP AT BIAS 

CHICAGO - WVON, the 
city's top -rated r &b outlet, re- 
cently created quite a stir with 
an outspoken but to-the -point 
editorial on bigotry. The editori- 
al was presented eight times 
daily, Monday through Satur- 
day, and was written and de- 
livered by Roy Wood, WVON 
news director. 

The editorial is brief. "As i, 

bigot, I dislike all people who 
do not have the same color of 
skin as mine, because they are 
not as intelligent as I am 
I think . . . I haven't tried to 

find out. I don't know if the( 
can do my work as well or 
better than I can. and I won't 
give them a chance to prove it. 

Suppose I did give them the 
chance and they succeeded .. 
what would happen to my job 

what would happen to my 
prejudice and old ideas about 
them? 

"No sir . . . nobdy's going 
to take my prejudiced ideas 

away from me ... or will they? 
Another reason why. as a bigot, 
1 continue to hate people who 
are different from me is be- 
cause if everybody liked every- 
one else, wouldn't it be harder 
to raise taxes . . . go to war 
against other nations . .. hate 

others? 
"I feel that brotherhood 

would take my freedom away 
from me. I want the freedom 
of hating anybody. anytime, 
without any interference from 
the government . like the 

civil rights bill they're trying to 

pass.... If we bigots keep on 

losing our freedom to hate, we 

will soon become extinct. . . 

You wouldn't want this to hap- 

pen would you? 
"Then. let's get together and 

stop all this talk about brother- 
hood, peace. love, understand- 
ing. self -mpect and equal em- 

ployment opportunities. Help 

build a successful America by 

stamping out brotherhood. To- 

day it is not safe to love your 
blood brother, and 1 know I'm 

not going to claim someone as 

a brother whose skin is a dif- 
ferent color than mine! As a 

bigot. I believe that we can have 

the fatherhood of God, without 
the brotherhood of man!" 

ormionummommonamummummoismini 
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PAMS: Custom Jingle Maker 
Continued from pace 14 

Cadillac on display in the Gen- 
eral Motor's Pavilion at the 
World's Fair, it is the only one 
of its kind. Then the PAMS 
production and the Caddy part. 
PAMS packages may be pur- 
chased, the car is not for sale. 

Operating from specially built 
headquarters at 4141 Office 
Parkway, Central Park Plaza. 
the organization creates and 
builds musical ideas and con- 
cepts in its own studios. Their 
customizing is so distinctive 
that it is one of the fete corn- 
ponies that has station clients 
in the sane city. (WRCV's con- 
servative- subdued signatures vs. 
W1BG's vibrant swinging signa- 
tures in Philadelphia.) 

Although the staff is com- 
prised of first -rate musicians, 
composers and arrangers, rarely 
is a package produced without 
the station's program director or 
general manager being personal- 
ly on hand to supervise the 
sound. 

WABC's (New York) current 
signatures were conceived by 
program director Rick Sklar 
and vice- president and general 
manager Wally Schwartz. The 
concept was then brought in 
person to Dallas by Schwartz 
and Sklar and further developed 
by the PAMS staff under the 
watchful eyes and ears of the 
WABC executives. The results 

BOBBY BLAND 
NOW BREAKING ON ALL 

CHARTS 

Now Breaking on All Charts 

"SHARE YOUR 

LOVE WITH ME" 
Duke 377 

Duke & Peacock Records 
2809 Erastus Houston, Texas 

BARBARA LYNN 

Headed for the Top! 

"OH! BABY 
(We Gol a Good Thing Goin'(" 

JAMIE 1277 

lamle /Gulden 0111. Corp. 

Phda 21, Pa 

Old Song .. . New Style, 

"OH BABY 
MINE" 

C 326 

THE DREAM LOVERS 

AMERIEHEW "1/ 
LET'S GO 

TOGETHER 
THE RAINDROPS 

JUBILEE 5475 

Notionally distributed ,h,u 
JAY -GEE RECORD CO., INC. 
318 W. 48 st., N.Y. 36, N.Y. 

VERSATILITY IS the keynote at 
PAMS. Sales Manager Jim 
West works out a sound con- 
cept on the base with music 
director Euel Box. 

can readily be attested to by 
anyone who has been within 
earshot of WABC's signature. 

"Stations purchasing our 
packages are investing in a per- 
petuating sound," said Bill 
Meeks, PAMS president. "Each 
new package is based on a 
previous one-so there is no 
built -in obsolescence. Our clients, 
on this basis, can build a "jingle 
or sound signature library." 

PAMS offers 13 basic pack- 
ages, all different in theme and 
sound. Their latest, Series 27, 
is entitled the "Jet Set" and 
features the theme, "Where the 
action Is." Included in the series 
(currently in use at WABC) are 
sound effects, musically conjur- 
ing up the sensation of get-up - 
and-go. Also featured in the 
package is the distinctive vocal- 
izing of Bright -Eyes Longknife, 
a lovely Indian gal who hits 
high notes with ease. 

Meeks says about this series: 
"Less to listen to, but more to 
hear." Meeks also emphasizes 
that the RAMS material is built 
to "inspire the deejay, not to re- 
place him." 

Recently WNOR, in Norfolk, 
gave PAMS an assignment to 
customize their "Music -Go- 
Round" logo. The boys cooked 
up a variation on "Merry -Go- 
Round Broke Down" with a real 
calliope loaned from the Texas 
State Fair. 

For WYSL, in Buffalo, cante 
the "Whistle While You Work" 
theme. For WGR, in the same 
city, PAMS constructed a con- 
temporary take -off on the 
standard, "Shuffle Off to Buf- 
falo." 

Three gals and three fellas 
comprised PAMS permanent 
vocal group. Bob Biegler, Jody 
Lyons and Bob Farrar arc pro- 
ducers. Biegler and Farrar also 
perform as instrumentalist and 
vocalist respectively on many 
sessions. 

Farrar produces most of 
the custom -made commercials 
for Pams Advertising Agency. 
Clients include: Humble. Dr 
Pepper, Durkee, Tonka Toys. 
Nationwide Insurance, Shick 
Razors and numerous other local 
and national accounts. Darrel 
Grundy is vice -president of the 
agency. Meeks heads up both 
the agency and production firm. 

PAMS peripatetic sales man- 
ager, Jim West, a first -rate bass 
player, may be found participat- 
ing actively in many recording 
sessions with music director Euel 
Box. Whiel Jim and I were sit- 
ting in Dallas' posh Cabana 
Motel night club, he unhesitat- 
ingly sat in for the club's bass 
player. Many of Dallas' profes- 
sional musicians work regularly 
at PAMS recording sessions. 

The company's sales force is 
small but highly effective. The 
Eastern States come under the 
aegis of Doug China, former 

POP- STANDARD SINGLES 
Nol too far out ,n ether d,rechon, the toPow,ng singles, selected from the current Hot WO, 
are the most popular middle.road records of the week. Rank order here is based on relative 
standing in the Hot 100. 

This Last 
Week Week 

1 1 LOVE ME WITH ALL YOUR HEART, Ray Charles Singers. Command 4046 
2 3 PEOPLE, Barbra Streisand, Columbia 42965 
3 4 DIANE, Bachelors, London 9639 
4 5 TELL ME WHY, Bobby Vinton. Epic 9687 
5 2 HELLO, DOLLY, Louis Armstrong. Kapp 573 
6 6 TODAY, New Christy Minstrels, Columbia 430M 
7 8 TEARS AND ROSES, AI Martino, Capitol 5183 
8 1I I'LL TOUCH A STAR, Terry Stafford, Crusader 105 
9 9 BE ANYTHING (But Be Mine), Connie Francis, MGM 13237 

10 12 BEANS IN MY EARS, Serendipity Singers, Philips 40198 
11 10 I DON'T WANT TO BE HURT ANYMORE, Nat King Cote, Capitol 5155 
12 13 I DON'T WANNA BE A LOSER, Lesley Gore, Mercury 72270 
13 7 COTTON CANDY, Al Hirt, RCA Victor 8346 
14 15 TOO LATE TO TURN BACK NOW, Brook Benton, Mercury 72266 
15 16 ANOTHER CUP OF COFFEE, Brook Benton, Mercury 72266 
16 19 THE FRENCH SONG, Lucille Starr, Almo 204 
17 20 THE WORLD OF LONELY PEOPLE, Anita Bryant, Columbia 43037 
18 - EVERYBODY KNOWS, Steve Lawrence, Columbia 43047 
19 - ALONE WITH YOU, Brenda Lee, Decca 31628 
20 - THE WORLD I USED TO KNOW, Jimmie Rodgers. Dot 16595 

From thtt week's Not 100 Weeks en 
TITLE, ARTIST, LABEL Net 100 

11 
12 
10 
5 

19 
ll 

6 

5 

7 

5 

9 

5 

11 
7 

6 
6 

6 

4 

2 
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YESTERYEAR'S HITS 
Change -of -pace programming from your librarian's shelves, featuring th disks 
that were the hottest in the land five years ago and ten years ago this week. 
Here's how they ranked in Billboard's chart of that time: 

POP -5 Years Ago 
June 22, 1959 

1. The Battle of New Orleans, 
1. Horton, Columbia 

2. Personality, L. Price, 

ABC- Paramount 

3. Dream Lover, B. Darin, Atco 

4. Lonely Boy, P. Anita, 
ABC -Paramount 

5. Kansas City, W. Harrison, Fury 

6. Quiet Village, M. Denny, Liberty 
7. Tallahassee Lassie, F. Cannon, Swan 

8. A Teenager in Love, Dion 8 the 

Belmonts, Laurie 
9. Along Came Jones, Coasters, Atco 

10. Lipstick on Your Collar, C. Francis, 
MGM 

POP -10 Years Ago 
June 19, 1954 

1. Little Things Mean a Lot, K. Callen, 
Decca 

2. Three Coins in the Fountain, 
Four Aces, Decca 

3. Hernando's Hideaway, A. Bleyer, 
Cadence 

4. Happy Wanderer, F. Weir, London 
5. Wanted, P. Como, RCA Victor 
6. If You Love Me (Really Love Me), 

K. Starr, Capitol 
7. Young at Heart, F. Sinatra, Capitol 
8. Man Upstairs, K. Starr, Capitol 
9. Three Coins in the Fountain, 

F. Sinatra, Capitol 
10. Oh, Baby Mine, Four Knights, 

Capitol 

RHYTHM & BLUES -Five Years Ago -June 22, 1959 
Kansas City, W. Harrison, Fury 
Personality, L. Price, ABC- Paramount 
So Fine, Fiestas, Old Town 

Dream Lover, Bobby Darin, Atco 
The Battle of New Orleans, 1. Horton, 

Columbia 

June 20, 1964 BILLBOARD 

There Goes My Baby, Drifters, Atlantic 
I'm Ready, F. Domino, Imperial 
I Only Have Eyes tor You, Flamingos, 

End 
So Close, B. Benton, Mercury 
I Waited Too Long, L. Baker, Atlantic 

MC Corp. Adds 
Documentaries 

NEW YORK -Mark Century 
Corporation, producer of pro- 
gramming aids for radio sta- 
tions, will now include docu- 
mentaries as a part of their 
packages. 

"The reaction of our nearly 
200 station subscribers to our 
recent documentary, "D -Day- 
Four Men and Four Million." 

program director and deejay at 
WKBW, Buffao, and WPOP, 
Hartford. As a special service 
to clients, Doug works with sta- 
tions in guiding them on how to 
utilize their newly acquired pro- 
duction aids. 

The West is covered by Toby 
Arnold, a former radio time 
salesman who is hip to the gen- 
eral manager's and sales man- 
ager's budget problems, as well 
as modern radio, in general. 

Meeks does quite a bit of ac- 
count servicing himself. He 
gives his personal attention to 
most of the major clients and is 
in on most of the planning ses- 
sions for all of the firm's cus- 
tomers. 

Organized in 1951 as an ad- 
vertising agency. PAMS has ex- 
panded its production services 
for some of the top group and 
indie station operations in the 
country. Among the clients are: 
ABC -owned stations: Store Sta- 
tions, Storer Broadcasting, Mc- 
Lendon Group, Crowell- Collier, 
WCAO, Baltimore; WMEX, 
Boston; KRBC, Abilene, Tex.; 
WTOB, Winston -Salem, N. C.: 
CHUM, CKEY, CKLG, CKPR, 
all in Canada; WFLA, Tampa. 
and KJR, Seattle. 

Woman Newscaster 
C'cuNintrerJ Jrum pave 

with the Carmen Cavallaro and 
Art Mooney orchestras. 

Miss Lynn is not troubled by 
the bugaboo that a woman's 
voice does not carry the same 
authority as a man's when it 
comes to newscasts. 

"If a woman is sincere she 
can get an equally good re- 
action," she said. "But she must 
deliver the facts, without gim- 
micks, in her own style." 

Miss Lynn strives for feminine 
reaction to the news without 
doing the newscasts purely from 
the woman's angle. 

"Most women will listen to a 
woman announcer if they can 
tolerate her," she said. "And 
some who can't stand her, will 
tune in just to criticize." 

Pauline Frederick, NBC's UN 
correspondent, is an ideal fem- 
inine newscaster, Miss Lynn 
believes. 

Miss Lynn writes and edits 
her own news, handles beep 
telephone interviews and moni- 
tors police and fire calls in 
addition to her own on -air work. 

Before going on the air Miss 
Lynn had a three -week train- 
ing course. And, of course. 
husband Bill is readily avail- 
able to give advice and guidance. 

Going Up! 

Danny Williams 
A LITTLE 

TOY BALLOON 
UA 729 

on ehe one to watch 

has been so positive that we 
have cte-iled to make it a reg- 
Ida, part of the service," said 
Milton Herson, Mark Century 
president. 

The production firm has re- 
cently completed a custom sta- 
tion identification package for 
KYW, Westinghouse Broadcast- 
ing Company's 50,000 -watt 
Cleveland station. 

HOT NEW RELEASES 

FROM EXCELLO RECORDS 

"I TRIED SO HARD" 
b 

"(RYIN' BLUES" 

by 

WHISPERING SMITH 
Eicello 2250 

"DARK CLOUDS 

ROLLIN"' 
b w 

"I'M IN LOVE 

WITH YOU BABY" 
by 

SILAS HOGAN 
Eicello 2251 

Char, Breaking Single 

THE ROLLING STONES 

"NOT FADE 

AWAY" 
LONDON 9657 

c,6NDON 
eecoea 

' 
BEEBOM 

New Hit by 

SAMMY DAVIS JR, 
Reorise 

WHEN LIGHTS ARE LOW 
TONY BENNETT 

Cn,umb,J 
8 

Album CL 2175. 
Cs 9751 

SWEET LORRAINE 
FRANK !FIELD 

Lao, toll 

MILLS MUSIC, INC. 
NEW YORK. N. Y., mio 

FROM THE MIT BROADWAY 
AUSICAL FADE OUT -FADE IA j "YOU MUS'NT BE 

' DISCOURAGED" 
CAROL BURNETT 

and 
TIGER HAYNES 

"GO HOME TRAIN' 
ABC 10568 ;ß ,,. 

FUIT COLOR FIDELITY ' 
FAN MAIL GLOSSY 

PHOTOS 
All sires - quantities - color or muck 
una while. Port cards, mounted blow - 

ops, It will pus \all to Yee oar free 
samples and complete peke 11x1 before 
ordering anfwhere. Write lodes for new 
low prices- simples, etc. 

MULSON STUDIO 
Bon 1941 Bridgeport, Conn. 
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BEST SELLING 

PHONOGRAPHS, RADIOS & TAPE RECORDERS 

There ore the nation's best sellers by munufccturars bored on results of o month 
long study using personal interviews with o representative national cross.ction 
of record selling outlets (only) that also sell phonographs, radios and /or tape 
recorders A different price group is published in the space each week. Each 

category appears approximately very 14 weeks. 

Th percentage figure shown for each brand is its shores of the total number 

of weighted points derived from all dealer responses. Point tabulations are 
based on the rank order of manufacturers' soles at each dealer, and weighted 
by sic of outlet. Only m nufocturerr earning 3 per cent or more of the 1a1p1 

dealer points ore listed Endow. 

PHONOS LISTING BETWEEN $201 and $400 

POSITION 

POINTS 
mi. 
Issu 

3/14/64 
Issu 

12/7/63 
Issu BRAND .: OF TOTAL 

1 1 1 Magnavox 47.0 
2 7 2 RCA Victor 14.5 

3 3 5 Fisher 7.6 
4 - 8 Motorola 6.4 
5 4 9 Curtis -Mathes 6.1 

6 2 2 Zenith 4.8 
Others 13.6 

Since this chart is based on the previous month's soles. It is conceivable that 
certain brands will appear el one time and not at another because of many 

influencing factors. Thus it does not indicates that the abet. ranking applies for 
any period other than the previous month. Those brands that appeared M 

pe.ious Iswar for this category and do not happen to merit o listing above 
are shown below with their rank order in the issue indicated in parenthesis 

3/14/64 Issue: General Electric (5); Pilot (6). 

12/7/63 Issue: Packard -Bell (4); Voice of Music (V -M) (6); 
Pilot 16); Electrohome (10). 

DISK DEALS FOR DEALERS 
A summary of promotional opportunities for dealers by manufacturers ana 

d buron currently offering records at special terms. Shown wham avail. 
able ore starting and expiration dates for each deal as well os the dote of 
issue and page number of the original news story and'or advertisement 
providing data Is of sock promotion. Please consult these for full information 

COIDU- Expires June 26, 1964. Started April 16, 1964. 
Chad Mtdell Trio ICP 411. SCP 411, -buy three, let one free Rest of car 
lob -bey 100. get 20 free 

PHUDS -- Expires June 30. 1964. Started May 15, 1964. 
One free 10th Anniversary Album by 1. Music, with the purchase of any 10 
Ph,llps clasvcc Dealer receives normal markup on the retell sPeclal of $1 

oft classical catalog. 

AUDIO LAB-- -Expires July 31. 1964, Started May 1, 1964. 
Buy six recalls and get one tree c enure Country and Western catalne 
mono and stereo 

111116-- Expires July 31. 1964. Started May 1, 1964, 
Buy in. ..cords and get one free on entire Country and Weston, catalJI: 
mono and stereo 

DOOTO- ExpiratIon indefinite. Started May 23. 1964. 
Buy five. get one tree on all Comedy Records 

6AIEWAY- Expiration indefinite. Started March 13, 1964. 
Two free records for every 10 purchased in series 1100, 1200. 1400, 1600. 
One tree recaro for every IO purchased In series 2000, 7000. 8000. 9000 
with the exception of 9001 and 9003: low IO get two free. 

Tape Recorder Trade -Back 
Offer Pays Off for Dealer 

BOULDER, Colo. - John 
Triebs, general manager of the 
Village Music Center here, takes 
the positive side on the contro- 
versy as to whether the dealer 
hurts his good will, and alien- 
ates customers by selling mini- 
mum - priced, battery - operated 
ponable tape recorders. 

Triebs feels that this sort of 
transaction is worthwhile, if the 
dealer disarms all objections by 
offering the customer a full pur- 
chase -price trade -hack on a sub- 
sequent larger recorder pur- 
chase. With this sort of guaran- 
tee. plus the fact that the minia- 
ture recorders are not likely to 
stand up under heavy usage are 
generally regarded as "toys." 

Village Music Center, which 

98 

is operated by Aber's of Boulder. 
pioneer tape recorder merchan- 
disers of the area, gave the sub- 
ject plenty of thought before 
the first miniature recorders. 
selling at 520 and below, were 
added to the inventory. When 
it was found that too many cus- 
tomers were expecting "mira- 
cles" from low- priced minia- 
tures, it was immediately real- 
ized that something would have 
to be done to preserve good 
will. 

That "something" was merely 
informing every tape recorder 
purchaser that he could not ex- 
pect too much from the 
machine, but that the Village 
Music Center was so interested 

fCorlflrlill'i! On page 39) 

EQUIPMENT NEWSLETTER 

How to Woo Consumer in 1964 
By DAVD LACHENBRUCII 

Contributing Editor 

NINETEEN SIXTY -FOUR seems to be shap- 
ing up as an important year of transition in the 
phonograph industry. So far, it's a year in which 

unit sales do not appear to be 
headed for a new record. Every 
month for which statistics have 
been issued so far, packaged 
phono sales have lagged 1963's 
comparable month by a substan- 
tial margin. In a year like this, 
the normal reaction has often 
been to cut quality. cut prices. 

get down into the bargain basement to urge the 
consumer to change his mind and start buying. 
But, strangely, the trend seems to he in a different 
direction in 1964. 

Early last year, when signs of consumer 
resistance began to show up, most of the industry 
reacted in the usual way. At the manufacturing 
end, new low -priced products were rushed. One 
manufacturer did fairly well with a low- priced 
stereo coffee table, and pretty soon there were 
almost as many coffee tables (at about 599.951 
on the market as there were coffee beans in the 
Brazilian crop. 

THERE WERE more deals to he had than at 
the blackjack tables in Las Vegas. Under this 
forced draft of lower priced merchandise and 
proliferating special deals, the phonograph in- 
dustry did set a record in unit sales, and probably 
also in dealer loading. 

When the year was out, and the all -time high 
record sales total were tallied, one quite amazing 
fact stood out. Despite the price -cutting, despite 
the increased number of low -end models, despite 
the market's choked condition, the public hadn't 
considered price the No. 1 requisite in music 
equipment purchasing. Only the industry had. 
Sales of medium to high -end instruments were 
up by a more substantial percentage than were 
low-end sales. Consoles sales increased more than 
portable sales. 

It sounds sort of corny to say this, but the 
public seemed to know what it was doing. Cer- 
tainly. consumers buy at the best price they can 
get. So do dealers and distributors and manufac- 
turers. But the primary consideration of a sur- 
prisingly large number of consumer were quality 
of musical reproduction and quality of furniture 
styling. 

THIS PHENOMENON occurred in the por- 
table market as well as the console market. A 
portable must necessarily be a compromise be- 
tween compactness and musical quality, but it 
needn't he a piece of junk. As a matter of fact, 
there's nothing quite so ridiculous as a low -fi 
stereo portable. Without high fidelity. stereo just 
doesn't make sense. 

When transistorization made possible a true 
high fidelity portable stereo phonograph. one 

component manufacturer took a chance that 
there might be a market for such an item. KLH's 
component -type portable was priced at a vir- 
tually unheard -of $199.95 with no special deals 
(so far as we can determine), while the veterans 
of the portable phonograph industry shook their 
heads in disbelief or pity. At first it appeared 
that this small, high -priced unit had a limited 
market (audiophiles on vacation), but it actually 
established a new standard for the portable 
phonograph. 

IT ESTABLISHED a new price level, too. So 
this year the packaged phonograph industry is 
hocking the normal trend to cut prices when the 
market contracts. Most new portable lines have 
all- transistor "component-type" units in price 
brackets where few portables existed before - 
from $179.95 to more than $200. 

There's been a similar change in the console 
market. Except for close -outs and liquidations, 
the coffee tables are gone. The bric -a -brac is 
gone. In many major lines, the lowest priced 
consoles have been discontinued, and prices start 
at new, higher levels. Almost universally, there 
are more high -end models. There is a trend to 
lower, wider consoles for better stereo separation 
and finer furniture design. More attention is 
being paid to sound reproduction than ever be- 
fore. The major weakness of the package system 
is being met head -on by a few manufacturers 
who are installing a feature which the consumer 
can't even see -the enclosed speaker system. 

We won't even try to pretend that everything 
is being done for the sake of quality alone. The 
reckless race to solid -state circuits (look- ma -no- 
tubes) has helped to dictate higher prices. There's 
another race going on, too -the power race - 
and this also contributes to the new price level. 
But even these trends indicate an awareness by 
the industry that the public is more interested 
in what's in the instrument than the price tag 
it carries. 

LAST YEAR, Sylvania (which never had been 
an important factor in packaged phonographs) 
engaged in a complete redesign and upgrading 
of its stereo line, aiming at "component quality." 
The program apparently was successful, for this 
year it has been extended. Sylvania now has its 
longest -and highest priced -line in history, with 
19 consoles. Its prices now range from about 
S260 to 51,150. compared with $130 to 5795 
last year. Robert J. Theis, president of Sylvania 
Home and Commercial Electronics Corporation. 
told the company's recent convention that Syl- 
vania sold two consoles last year to every 
portable. 

Yes, there is evidence that this year may mark 
a turning point. The problem of sagging sales is 

being met with improved quality and increased 
variety instead of price cuts. The consumer has 
shown that he's knowledgable and selective, and 
the packaged phono industry seems ready to 
meet him at least halfway. 

Zenith Unveils 1965 Line 
CHICAGO -Zenith this week 

bowed its 1965 line of 32 pho- 
nographs and 13 radios, includ- 
ing a completely transistorized 
alarm clock -radio and an AM 
table radio. 

The stereo phonograph line 
features three solid state ampli- 
fiers with a completely transis- 
torized system of audio amplifi- 
cation; greater bass response in 
some models and extended bass 
in others, with a control that 
allows the listener to increase 
bass power four to 10 times; 
pushbutton control panels. and 
provision for adding a tape in- 
put adapter for most consoles. 

Eight of the new console 
models combine two 12 -inch 
woofer speakers, four cone -type 
lwceters and two exponential 
horn trebel speakers with cross- 
over networks. 

Four of the eight above -men- 
tioned consoles -the Romberg, 
Rigoletto, Polonaise and Chan- 
cellor - also feature the ex- 
tended bass control and the 
solid state 240W amplifier 
which provides 240 watts peak 
music power or 120 watts EIA 
undistorted power output. 

The other four - the Offen- 
bach, Franck, Barcelona and 

Caruso - have the new solid 
state 80W amplifier with 80 
watts peak music power and 40 
watts EIA undistorted power 
output. 

The three other consoles -the 
Dvorak. La Boheme and Strand - 
quist -have the solid state 40W 
amplifier with 40 watts peak 
music power output or 20 watts 
EIA. 

Cabinets are available in a 

wide range of traditional and 
contemporary designs and 
woods. 

The stereo FM radio line of 
14 models features the new 
transistor Biplex Detector cir- 
cuit which provides greater 
stereo separation in the high 
frequency ranges from 10,000 to 
15,000 cycles. 

All hut two of the stereo pho- 
graph models have either the 

Stereo Professional or Stereo 
Precision four -speed automatic 
record changer. A fixed or au- 

tomatic popup cleaning brush 
is standard equipment with all 

consoles and combinations. 
The console and console com- 

binations have provisions for 
adding a Zenith Radial- Exten- 
sion speaker system. 

The new alarm -clock radio. 

the Fashionaire, and the AM 
table radio, the Majorette. are 
line -operated transistor sets with 
no tubes. The Fashionaire lists 
for $39.95. No suggested list has 
been set for the Majorette. 

Other new all -transistor radios 
include the Royal 80-G, 517.95; 
the Royal 180 -G, $19.95; the 
Royal 710M, $39.95; the Royal 
755M, 549.95: the Enchant- 
ment. 564.95; the Dreamland. 
519.95. the Tango, 514.95: the 
Songster, $16.95: the Celeste, 
519.95. and Gay Note, 529.95. 

TV -Music Show 
For Show Mart 

MONTREAL -A consumer 
Television -Music Show will be 

held at the Show Mart Oct. 1-6. 

Industrial and Trade Shows of 
Canada are the organizers and 

anticipate attendance of 75,000. 

U. S. exhibitors, who may 

bring in product and displays 
duty -free under an exhibition 
bond. are reminded of the bi- 
lingual aspects of exhibiting 
here. Promotional material car- 

ries equal French pilling as the 

Festival TV- Musique. 
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European PX's Are Not 
Buying American: Frey 

MANCHESTER, N. H. -The 
European Post Exchanges are 
purchasing European phono- 
graph records for the PX's 
abroad, instead of spending 
money for disks manufactured 
in the U. S., it has been charged 
by Sidney Frey, president of 
Auto Fidelity. Inc.. independent 

New Shell for 
Academy 

PHILADELPHIA - Maestro 
Eugene Ormandy has indicated 
that the sound of the Philadel- 
phia Orchestra he conducts at 
the Academy of Music isn't 
what it used to be, and he's 
doing something about it. A new 
band shell, costing about $75,- 
000, is being installed in the 
Academy to remedy the situa- 
tion, Ormandy disclosed. The 
Philadelphia Orchestra Associa- 
tion is footing the bill. 

The spattered, brown ply- 
wood shell it will replace has 
lost much of its original resili- 
ence, Ormandy said. A familiar 
Academy "prop," it was installed 
in the early 1930's by Leopold 
Stokowski, then the orchestra's 
conductor. The shell is used to 
project the sound of the orches- 
tra from the stage. It is neces- 
sary because the Academy was 
originally designed and used as 
an opera house, and the orches- 
tra played in a pit in front of 
the stage. 

Ormandy said that the aging 
of the Academy itself, especial- 
ly the drying of its wood, has 
also decreased the sound effect 
necessary to project the maxi- 
mum richness of the orchestra's 
sound. 

Repertoire Digs 
The Unusual 

HOLLYWOOD - Repertoire 
out of "left field" is where 
A &M Records looks to snare 
its chart action products. Two 
new singles from the Jerry Moss - 
Herb Alpert label fall into this 
category: "The French Song" 
by Lucille Starr on the Almo 
subsidiary and "Mexican Shuf- 
fle" by the Tijuana Brass on 
A &M. 

"Most of our hits have come 
from left field," explained Moss. 
"We search for the strange 
sound and we seem to have an 
ear for this kind of tune. Yost 
can drop dead with it or sell 
four million copies." 

Still searching for unusual 
products, Moss and Alpert have 
just recorded 10- year -old Young 
Bill Beau on the single "Kids." 
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SPAIN SALUTES 
RADIO NOV. 14 

BARCELONA -A salute to 
radio in Spain takes place on 
Nov. 14 when "Dia De La 
Radio" (Radio Day) is cele- 
brated. To be singled out for 
special attention is Radio Bar- 
celona, which is celebrating its 
40th anniversary. The station 
began operations in 1924, was 
the first station to operate in 
Spain and the third in Europe. 
Pedro Guinan Ferret is general 
secretary of the day, which also 
involves an exhibition devoted 
to radio communications and 
the "Seventh World Exhibition 
of the Radio Press." 
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phonograph record manufactur- 
ing firm in New York City. 

In a recent letter to the editor 
of the Manchester Union Lead- 
er referring to a recent business 
trip in Europe, he reported: 

"After a period of receiving 
virtually no business whatso- 
ever from the European Post 
Exchanges, to our shock and 
consternation, we were aston- 
ished and amazed to find that 
the European PX's have engaged 
in everything possible to cir- 
cumvent our government's 'flow 
of gold' policies and particularly 
the Defense Department's 'Buy 
American' directive. 

"Apparently, the PX's are 
purchasing equivalent phono- 
oraph re ords and other equiv- 
alent required merchandise, i.e., 
appliances, etc., from European 
sources. The extent of these ac- 
tivities has resulted in virtually 
no business to this company for 
the past year or so from these 
PX's. 

"It is our understanding that 
these foreign purchases run to 
millions of dollars and obvi- 
ously substantially increase the 
'gold flow' from the U. S. 

"The foregoing activities have 
not only affected our business, 
but we are positive it has af- 
fected other companies in other 
areas as well, some of which 
might be either fearful of com- 
ing forward in protest or are 
ignorant of the current situa- 
tion." 
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PHILIPS' REPS 

HEAR DUSTY 
LONDON - Philips' record- 

ing manager Johnny Franz ac- 
companied the label's best -selling 
lark, Dusty Springfield, to the 
company's headquarters in Am- 
sterdam where tapes from her 
recent sessions in London were 
played to Philips' representatives 
from France, Italy. Germany 
and Belgium. 

The reps selected songs they 
wanted Dusty to wax in their 
languages and suggested local 
titles. 

This week Dusty completes 
recording the decided titles un- 
der Franz' supervision at Philips' 
London studios. 
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Linda Lee Label 
Names Festival 

SYDNEY, Australia - F. C. 
Marks, executive director of 
Festival Records, announced 
that his company has gained 
exclusive distribution rights for 
the Linda Lee label in all States 
of the Commonwealth. Linda 
Lee Records will be pressed in 
Festival's Pyrmont plant. Linda 
Lee has a national smash by the 
Australian group, the Aztecs, 
titled "Poison Ivy," plus another 
big hit by the same group titled 
"Blue Day." Two Australian 
compositions performed by 
Laurie Wades cavaliers, "The 
Phantom Guitarist" and "Cloud- 
burst," are also big. 

Carol Burnett to 
Sign Autographs 

NEW YORK -Carol Burnett, 
ABC -Paramount recording art- 
ist, will sign autographs at E. J. 
Korvette's Fifth Avenue outlet 
Thursday (181 to plug the label's 
original cast album of "Fade 
Out -Fade In." The store will 
carry a full window display of 
the album that day. 

I11UUHI11111UUIIIUUUHIUIIIIIIIIIUIHIIIUIIHIIIUIIIIIIIIIIIIIIHIIUIUIIIH 

SEASONS SHOW 
Distrib, Indie Mfr. Seen 

DISKS IMPACT Entering Era of Good Will 
NEW YORK -The impact of 

hit records on the box -office 
was spotlighted anew in some 
recent dates played by the Four 
Seasons, who record on the 
Philips label. 

On May 29, the group per- 
formed in the Memorial Coli- 
seum, Winston Salem, N. C., 
and drew a capacity crowd of 
5,500. The following day, in the 
Clearwater Auditorium in Clear- 
water, Fla., they played to 
4,500. On May 31, they played 
two shows at the Houston Coli- 
seum, Houston, Tex., which has 
a capacity of 11,000. For the 
afternoon show there were 
8.000 people. The night show 
drew 14,000, including 3,000 
standees. 
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FOLK LINE 

'63 Newport 
Folk Festival 
On Vanguard 

The 1963 Newport Folk Fes- 
tival's recordings are now avail- 
able on Vanguard and they are 
as mixed a hag as any folksier 
might want. 

"Newport Broadside" is a col- 
lection of contemporary folk 
singing. It includes much pro- 
test, and comment: Bob Dylan 
and Pete Seeger criticize "Ye 
Playboys and Playgirls," Dyan 
and Joan Baez show cynicism, 
Phil Ochs sings the "Ballad of 
Medgar Evers," and the Free- 
dom Singers sing out on free- 
dom. 

"Blues at Newport" features 
Brownie McGhee and Sonny 
Terry, John Hurt, John Ham- 
mond Jr., Rev. Gary Davis, John 
Lee Hooker and Dave Van 
Ronk in a session that will ap- 
peal only to a limited group. 
Hammond and Van Ronk are 
the special modern stars here. 

"Country Music and Bluegrass 
at Newport" features Jim and 
Jesse and the Virginia Boys, the 
Morris Brothers, the New Lost 
City Ramblers and Tex Logan. 
Again the program is excellent. 

"Old Time Music at Newport" 
is fine too. Doc Watson, Clar- 
ence Ashley, Jones Cottrell, 
Maybelle Carter, Dorsey Dixon 
and Dick Boggs, would not have 
been heard until a few years ago 
outside their own milieu. 

The last two in this series are 
recordings of the evening con- 
certs. Volume I is the stronger 
of the two in name quality, with 
the Rooftop Singers, Ian and 
Sylvia, Bob Dylan and Joan 
Baez. In addition it has the 
Freedom Singers, the delightful 
Sam Hinton, John Hunt and 
Jack Elliott. 

Volume II has Pete Seeger, 
Theo Bikel, Judy Collins and 
Dave Van Ronk, with variety 
provided by Canadian violinist 
Jean Carrigan, Jackie Washing- 
ton, the Scottish singer Jean 
Redpath and England's Bob 
Davenport. 

"Newport Broadside," Vari- 
ous Artists (Vanguard VSD 
79144); "Blues at Newport," 
Various Artists (Vanguard VSD 
79145); "Country Music and 
Bluegrass at Newport," Var- 
ious Artists (Vanguard VSD 
79146); "Old Time Music at 
Newport," Various Artists (Van- 
guard VSD 79147): "Evening 
Concerts at Newport, Vol. 1," 
Various Artists (Vanguard VSD 
79148); "Evening Concerts at 
Newport, Vol. 2," Various Art- 
ists (Vanguard VSD 79149). 

NEW YORK - In the past 
the relationship between the in- 
dependent disk manufacturer 
and the distributor has often 
been tenuous and uncertain, 
with some distributors delaying 
their payments to the independ- 
ent operators even when the lat- 
ter had hits going for them. Be- 
cause of these alleged financial 
blocks, many independents 
sought financial security by turn- 
ing to larger companies like 
United Artists Records, London, 
Laurie, etc., to handle their dis- 
tribution and collections. 

In the past six months, how- 
ever, the distributor attitude to- 
ward the small record company 
shows some improvement and 
payments are coming in on time 
without any unnecessary persua- 
sion or harassment. Such record 
companies as Chattahoochee. 
with "Popsicles and Icicles "; 
Golden World, with "Romeo and 
Juliet," and World Artist, with 
"Yesterday Is Gone," have been 
able to operate without finding a 

need to fall into the fold of a 

larger company. According to 
Jerry Simon. who heads RSVP 
Promotions and who represented 

Jack Tracy Cuts 
Woody, Kirk Disks 

HOLLYWOOD -Jack Tracy. 
Mercury's West Coast director 
has recorded jazz singles by 
two of the label's top musicians 
prior to their departure for 
overseas tours. In the can are 
sides by the Woody Herman 
Band and Roland Kirk with 
studio hacking. The Herman 
session was conducted in New 
York; Tracy records Herman 
wherever he happens to be. 

The two disks are being 
groomed for AM airplay and 
one rule in cutting a jazz single 
is to keep the time down to two 
and a half minutes, Tracy says. 
Forget about the long blowing 
sessions common on album 
dates, he emphasizes. 

In a third project recently 
completed, Tracy cut Jerry Wal- 
lace singing "It's a Cotton Candy 
World" from the film "New Ad- 
ventures of Flipper." He is also 
set to record Clebanoffs third 
LP here. 

Trade -Back Offer 
Continued front page 38 

in getting him started in using 
a recorder for amusement, busi- 
ness, etc., that it would take the 
rock- bottom -price machine back 
in trade, whenever the customer 
decided to buy a better one. 
This suggestion was followed by 
an immediate demonstration of 
each type of better recorder 
carried in stock. 

Surprisingly, in "planting the 
seed" toward eventual good - 
recorder ownership in this way, 
very few of the tiny flashlight 
battery - operated models have 
come back in such condition 
that they had to be junked. In- 
stead, a recorder owner. who 
has the option of trading it back 
at the full price will usually 
use the machine long enough to 
realize its usefulness, its limita- 
tions where music is concerned. 
and then elect to bring it in 
before anything does go wrong 
with it. In this way, promotion 
on miniature tape recorders, 
down to the price levels of corn- 
ing discount department 
stores, has been more than ade- 
quate to sell an extra 30 or 
more recorders in the $200 -$300 
price bracket. 

and collected for the aforemen- 
tioned companies, the distribu- 
tors came through with pay- 
ments in full and on time. 

Advance Costs 
Not only are the distributors 

now better able and more will- 
ing to pay for the hit disks corn- 
ing from independent manufac- 
turers but several have been 
known to advance pressing costs 
to some small companies to help 
launch them in the market. 

It's expected that this new era 
of "good will" between distrib- 
utor and the independent label 
will have several noticeable re- 
sults on the workings of the in- 
dustry. Among them will be a 
flood of new companies enter- 
ing the record race on their own 
and a move away from the larger 
company by the smaller one to 
go it alone in distribution and 
collection matters. In the latter 
respect, Monument has already 
broken its ties with the London 
Group and Arthur Godfrey's 
Contempo label has moved out 
of the United Artists orbit. 

Traditional 

Music Opens 

Folk Festival 
NEW YORK -The Newport 

Folk Foundation's board of di- 
rectors has announced its pro- 
grams for this year's evening 
concerts. One feature of the an- 
nual folk festival, running from 
July 23 -26, will be the opening 
night concert devoted entirely to 
traditional music. It will include 
fiddling and Gaelic songs from 
Nova Scotia. French music from 
Canada and Louisiana, Southern 
Appalachian and Ozark songs 
and a panorama of early Negro 
music. 

Friday evening will feature 
Joan Baez, Johnny Cash and the 
Chad Mitchell Trio. Other per- 
formers include Kaupena Wong 
and Noelani Mahoe, Phil Ochs, 
Koerner, Ray and Glover, the 
Greenbriar Boys, the Watson 
Family, the Morning Star Hall 
Singers and Fred McDowell. 

The Blue Ridge Mountain 
Dancers will open the Saturday 
concert. Other performers will 
be Peter, Paul and Mary; Judy 
Collins, Theo Bikel, the Os- 
borne Brothers, the Staple Sing- 
ers, Dave Van Ronk with Sam 
Charters, and Jesse Fuller. 

Sunday's performances in- 
clude Odetta, Bob Dylan, Judy 
Roderick, the Clancy Brothers 
and Tommy Makem, John Hurt. 
a group of southern Freedom 
singers, the Kentucky Colonels, 
a group of Sacred Harp singers 
and Pete Seeger. 
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ASCAP ARTIST 
FOR VT. EVENT 

NEW YORK -The American 
Society of Composers, Authors 
and Publishers (ASCAP) will 
again be represented at the 
Bennington Composers' Summer 
Conference to be held at Ben- 
nington, Vt., from August 16- 
30. The avant -garde composer, 
Edgar Varese, will serve the 
conference in the capacity of 
composer -in- residence and will 
he the official representative of 
ASCAP. The society this year 
has increased its number of 
student scholarships at the con- 
ference from three to five. 
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BULK VENDING news 
NEW ORIGINAI UNIQUE 

CAPSULE INSERTS 
SAMPLES -$1.00 

MOM, TO sT ORO<R 

lRANlMJlJ AYI /IArI! 

BETCO PRODUCTS 
230 taunt, Ave. Butler. Penne, U.S.A. 
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MERCHANDISE d SUPPLIES 

Pistachio Nuts. Jumbo Queen, 

Pistachio Nuts, Lama Tulip 767 
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Pntechio Nuts, 51e1k. 
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. 43 , Ruth 
Peanuts, Jumbo .45 
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Rain -3 
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.71 

RRMBIO Ball Grnn. 
700 1 preoaid air oll 

Re1nBlo Ball um. 
Adams Gum, all Havers, 160 ct. .13 

rì01<Y's GUM. All Ilevorl. 100 <I. .15 
Oeecn -Nu 
Hersnoy's 
Minimum 

r 100 

. 100 cl. 1.70 
Boxes. asiutletl. 

Com Plate hase of Parlf. Su PPhef. 
Everything 

e Globes Bracken, rn. rthin0 1pr the operator. 
Cha u 

One.lhlyd Deposit. Balance C.Q.D. 

IMMEDIATE DELIVERY 

THERE ARE BIG PROFITS IN 

GUM 
GET YOUR SHARE WITH 

Anthivggem 

PACKAGE 

GUM VENDOR 

Tris emoting 
vendor Ise sure 
bet for big gum 
profits. A rotat- 
ing merchandise 
drum with five 
columns vends a 

total of 95 
standard nickel 

packs. 
"Visidpme" dis 
ploy top at 
tracts sales. 

Stamp Folders, Lowest Prices, Write 

MEMBER MAENINEL DI ENDIUTOns, Inc. 

NORTHWESTERN 
SALES AND SERVICE CO. 

MOE MANDELL 
446 W. 36th Sr., New York le, N. Y. 

LOngocre 4-6467 

Say You Saw It in Billboard 

DICK VANDENBERG, right, Crest Vending Service, Bellflower, 
Calif., and Robert Threodgill, vice -president and secretary of 
Vendor Manufacturers, Inc., Nashville, seal o elect for Crest to 
represent Vendor In Coliforn:a. 

Location Owners Sample 
New Bulk Vending Items 

HERMOSA BEACH. Calif. 
-It's a mistake not to sample 
every new item as it is intro- 
duced in bulk vending machines. 
says Henry Thorsscn, who op- 
erates a 300 -machine route here. 

Thorssen feels that he has 
orne 200 active partners in hulk 

Withivelteui 

SUPER 60 
NO BREAKING 
NO CRUSHING 
NO MISSING 

Try one Learn why other 
operators find the SUPER 60 their 
favorite capsule vender. 
Getting the Northwesterner? It's a 

newsy magazine. Ask to get on 
our mailing list It's freer 

WIRE, WRITE OR PHONE 

tletthwateuR 
CORPORATION 

26.13 E Arm;lrone St I.to rra;- III 

Phone. WH,tney :.1300 

FIFTEEN DIFFERENT 100 CAPSULE MIXES 

FREE DISPLAY FRONT 
All mixes are packed 250 per bag hand 

counted . . . biggest value for the best 
quality in 10c Capsule vending. 

FREE illustrated 
n'aVr're 

n ell 

nes end aeulk 
mrmf. 

i 

The 

PENNY KING 
Company 

2534 Minion S1., Pittsburgh 3, Po. 

World's Largct Selection of Miniature Charma 
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vending operations, inasmuch as 
at least this number can be 
counted upon to suggest fill to 
their own customers, and in- 
cidentally. to pop in a few pen- 
nies themselves. 

When a new taste sensation 
comes along such as cinnamon - 
flavored gum, grape, lime, etc., 
Thorssen packages several dozen 
up in small plastic bags. and as 
he makes his service calls. plac- 
ing the new till in the machines. 
he hands one to the location 
owner, asking for his opinion. 

Usually the location owner. 
even if he is not particularly 
tond of candy, will munch on 
the proffered sample and give 
an opinion. Thorssen immediate- 
ly suggests that if he liked it so 
will his juvenile and even his 
adult customers, suggesting that 
he mention the change in the 
fill whenever the opportunity 
comes along. 

Many of them do, even busy 
druggists. beach concession op- 
erators, restaurant owners, who 
have little spare time. but ap- 
preciate the spirit in which 
Thorsscn asks for such co- 
operation. 

Volume is extremely good all 
along the California operator's 
entire route, simply because he 
gets such co- operation. In bulk 
vending for 15 years. Thorssen 
lives in Hermosa Beach, and 
knows most of its merchants by 
their first names. which is al- 
ways a help. 

Miss. Boosts 
Cigaret Tax 

JACKSON, Miss.-The Mis- 
sissippi Legislature last week 
assessed an additional I-cent tax 
on cigarets, making the total tax 
9 cents per pack, one of the 
highest in the nation. 

Cigaret operators in the State 
will be hit hard by the increase. 
They agree they will have to 
absorb the tax because vending 
machine price on cigarets now is 
35 cents and they do not feel 
they can go higher. 

Operators pay $2.53 per car- 
ton for regular sized cigarets 
and $2.57 for king size. In addi- 
tion to the State cigaret tax. 
they pay a 3 per cent state sales 
tax on cigarets sold. 

And some counties, tinder an 
option law, have a I-cent sales 
tax: others have a / -cent sales 
tax, making the total range front 
3 to 4 per cent, depending on 
what county his route is in. 

Bulk Banter 
Pacific Patter 

Arnold J. Provisor, general 
counsel for Oak Manufacturing 
Company has returned to Los 
Angeles front an extended busi- 
ness trip to Miami, where he 
represented the firm on company 
business.... Clarence and Ber- 
nice Kettles were down front 
Port Hueneme for shopping at 
Acme Vending. Mrs. Kettles 
looked trim and slim after her 
dieting.... John Adams, Santa 
Barbara. was another shopper at 
Acme. . . George Morris, Bell 
Gardens operator. brought his 
rwo daughters. Joyce Lyn and 
Linda Lee, with him to shop at 
Acme. 

Mel Sheftel is out after a bout 
with the mumps. His daughter 
started the cycle with his son 
l..tllowing two weeks later. They 
recuperated rapidly. Sheftel was 
confined to his home about three 
weeks during which his wife, 
Gloria, took over the route, , . . 

Doh Feldman, Acme, reports 
that the Beetle buttons are the 
hottest thing to come along. The 
company has a good supply at 
this time. . , . Max Jones, Los 
Angeles, stopped off at Acme. 
... Ted Werner picked up a new 
service truck. He just returned 
from an extended trip out of 
town to service machines, 

`tä 

BUILT FOR 
BUSINESS! 

Attractive, compact MARK -BEAVER 

Bulk Vending Machines sell themselves 

Available in many modes. 
nclud,ng combination unity. 

SEND FOR ILLUSTRATED 
CATALOG, TODAY! 

VENDOR MFRS., INC, 

1719 LEWIS ST. NASHVILLE. TENN. 
PHONE: 615-256-4148 

'Distributor areas available 
throughout the world, 

[-KG KRAZY 
i 

TROLLS 
HOTTEST 10c CAPSULE 

ITEM EVER!! 

This Is the Original! 
This Is the Best! 

Packed 250 to a bag with 

S 
FREE DISPLAY 

$3ßó0 PER THOUSAND 

AT YOUR NEAREST KG WAREHOUSE 
OR DIRECT FROM ... 

ARL DUDDENBEIMi 
11f ol a nr, are r 0 n<'10 

MNNK41N1144161.4146 

HEADQUARTERS FOR 

llotthwestaq 

SUPER 60 
Capsule 

Vendor 

No Breaking 

No Gushing 

No Mining 

The ultimale i 

s qualify Capsule 
Merchandising. 

Vends any item 
which can b, 
placed í 

capsule. 

5<, IOc and 25c. 

Call "HUTCH" Today for further 
information No matter what 
Your bulk vending requirements 
might be-we can help your 

A complete stock of machines, 
merchandise, parts and supphrs 

as always available. 

Write for complete list of prices. 

H. B. HUTCHINSON, JR. 
Southeast Warehouse for 

Leaf Brand Gums 
1784 N. Decatur Rd., N.E. 

Atlanta 7, Ca. 
DR 7 -4300 

Say You Saw It in Billboard 

Vending -Headquarters for VICTOR 

The Most Complete and Finest Line of Bulk Vendors 

NEW SELECTORAMA ''' 
BEAUTIFUL STORE WINDOW DISPLAY 

Available n l e . 5e. 1 0 0 250 or 50r c 

s 
mechanisms. 

Unit can vend 100 count gum. V, V -1 and V -2 capsules 
Use as single unit or can be mounted on 1,11i1Ple stands 
New, attractive and durable Space -saver stand evadable for 
'x or eight units. 

Double or triple your sales ilh this great vendor. Write 
for further Vetares, color circular and paces. 

Large Stock of Versdorn -Parts and Merchandise. 
Write /Or Prices. 

GRAFF VENDING SUPPLY CO., INC. 
2317 W. DAVIS ST. DALLAS, TEXAS 

ACORN- The World's Most 
Profitable Vendors! 

We have the largest variety of all types of Acorn vendors in stock. 

Hotter than the Bugst 

NEW MOLDED TROLLS 
LLCkc un all . facr. 

310.00 Per ]50. 3]8.00 a r M. 

MAGIC CAPSULES 
In different Ilehclrttlt crow 20 Limes 

310.00 Per 730. 376.00 per M. 
Nasce 111,13e Cards with each order. 

RAKE COIN MACHINE EXCHANGE 
1211 W. Girard Ave. Philadelphia, Pa. 

CEnler 64.3 
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INTRODUCING! 

the ultimate in 

SANITARY 
VENDORS 

MM 
PM-DUO 

RECESSED ACE LOCK 

BAKED ENAMELED CABINET 

CHROME MECHANISMS 

CAPACITY: 

Duo -300 Flat Packs 

Trio -450 Flat Packs 

PM-TRIO 

Compact Rugged Construction. Any 
Combination of 25c and 50e Coin 
Mechanisms. Clutch Handles. Adjustable 
Hoppers. Write for Prices. 

PEN -MAR 
DISTRIBUTING 

Authorised Oak Distributors 
Box 1142, Hagerstown, Maryland 

Phone 739 -0880 

when answering ads . . 

Say You Saw It in 

Billboard 

WAREHOUSE CLEARANCE 

BALL BUBBLE GUM 
120 count -2so count 

Affortld Colon 
21c per pound 

Tl rmf: C.O.D. F.O.O. Los Angola, 
BO% A-]ae 

The Blllboab Pu bllshlnp Co. 
1529 North Gower St. 

Hollywootl, Calico mla 90918 

Direct Low Factory Prices 
Bubble Ball Gum, 110, 170 B 

210 0. & giant sire. -.3014 Ib. 
Chide Boll Gum, 130 cí 34 Ib. 
Clot -o-Vend Ball Gum 431/2 Ib. 
Clot- o-Vend Chicks, 320 c1 4388 Ib. 
Chicle Chicks, 320 . 520 cf. N. 
Rubble Chicks, 320 

520 at. 314t M. 
Tab (shat stick), 100 cr 40e Ma 
5-stick Gum, 100 pecks ..82.00 

AMERICAN CHEWING PRODUCTS 

Announcing 
the first and newest 

NORTHWESTERN 
Now ready for 

immediate deliv. 
ery. Holds 1,000 

individually 
wrapped 
ELEER'S 

DUBBLE BUBBLE 
TAB GUM, 

the most popular 
in bubble gum. 

Wrappers include 
comics, fortunes 
and premium 

redemption. Bulk loading. Other 
products soon available. Write for 
special prices. 

CLEVELAND COIN 
INTERNATIONAL 

2029 Prospect Cleveland 15, Ohio 
TO 1 -6715 

MEN WHO READ 
BUSINESSPAPERS 
MEAN BUSINESS 

NEW - ORIGINAL - UNIQUE 

CAPSULE INSERTS 
SAMPLES -$1.00 

MONEY CREDITED TO FIRST ORDER 
FRANCHISES AVAILABLE 

BETCO PRODUCTS 
230 Munta Ave. Butler, Penna., U.S.A. 

VICTOR L C. TOPPER 
with Chrome -top lid $_ 

Hold 1175 be- 

All Toppers c 

vending 100. 
new service 

Write I 

V 
5711 W ra. Mollie 

ü1ó01 

Vending 'úá 
The Most Comp,yO 

NEW Se 

BUSINESS CARD AIDS IN 
GETTING NEW LOCATIONS 

PHOENIX -One bulk operator who has found that anonymity 
definitely doesn't pay is Walter Gray, of Best West Specialties. 

Wherever Gray has an impressive spread of bulk vending 
machines in supermarkets, discount department stores, or other 
major traffic spots, he invariably displays his business card in one 
globe on each stand. 

Included on the card is a list of manufacturers' brands handled, 
equipment names, plus, of course, Gray's telephone number and 
address. 

Thus personalizing each location, and dignifying his services 
with a business card, Gray has become a much respected bulk 
operator. Not only has the business card led to better relations with 
individual location owners, but it has likewise been responsible for 
creating many additional locations. For example, proponents of 
discount merchandising look over sites already in operation and are 
impressed with typical Gray oversize multiple vending spots. 
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COINMEN IN THE NEWS 
Detroit Doings 

Art Hebert, manager of Mill- 
er- Newmark Distributing Com- 
pany, reports that "pool tables 
are still the biggest sellers we 
have." The company has just 
taken over distribution in Mich- 
igan for the AMF Pool Tables. 
The tables will be handled 
through the Grand Rapids of- 
fice for the western part of the 
State, as well as in Detroit. .. . 

Carl J. Van Gruenigen, one of 
Detroit's veteran operators, who 
started in the business in 1938, 
is moving into semi -retirement. 
He has disposed of all his coin - 
operated games, but still has a 

small jukebox route. .. Ron 
Rogers of the record department 
at Angott Sales one -stop reports 
a definite trend toward "the 
nicer, soft music" and away 
from the long- prevailing rock 
'n' roll in location programming 
demands. 

James Julien, who has oper- 
ated a jukebox route for many 
years as Julien Music Com- 
pany, died last week. His sons 
will continue the business, un- 
der the management of James 
Julien Jr., who was in the busi- 
ness with his father the past 
few years.... Mrs. Joseph Kan - 
terman died recently. Her hus- 
band heads Kay's Amusement 
Company and is a partner in the 
K &S Company. Both are game 
operation routes. 

HAVILAND REVES 

Milwaukee Mentions 
Carl Betz, ,former S. L. 

London Music Company serv- 
ice manager, has been pro- 
moted to a new responsibility. 
He was recently named man- 
ager of the London Distrib- 
uting Company branch in Jack- 
sonville, Fla. Betz's family is 
expected to follow him to Florida 
as soon as the school term ends 

W: ter, G. & 
Ie 

BEAUTIFUL e 

Available in I C. SC 
Unit can vend 100 
Use as single umt o 
New- attractive and 
slx or eight units. 
Double or triple you, 
for further details, c 

Large Stock cf 

Sugerman with 
Left to right 

}lnr., Bodkin 

-Tun 

ON THE 0A15 wore 
Mrs. William Cahn. 

BITT 
M!mblr N,tional alll E. 1]Ta ST. 

June 20, 964 BiLLBOARD 

MAIN SPEAKER was New York Secretary 
of Stete John Lomento, center. To the left 

re Mrs. William Cahn: William Cohn, Nas- 
sau County district attorney. Mrs. Irving 
Holsman and Mrs. Mollie Sugerman are on 
the right. 

equipment in its locations. About 
a year ago they began to di- 
versify by moving into the cig- 
aret field. Music takes, mean- 
while, says Cisler, have shown 
improvement due to a policy 
of insisting on flat rentals and 
a culling out of non -productive 
locations.... Stu Glassman, 
Radio Doctors chairman of the 
Music Industry Golf Outing, 
set for Monday, July 13, at the 
new Parcwood Country Club, 
reports keen interest in the 
event. "We've sold over 70 
tickets so far," says Glassman. 
Working with him as co- chair- 
man, is BM Broege, Morley - 
Murphy Company.... The Mil- 
waukee Phonograph Operators' 
Association will not hold any 
meetings this summer, accord- 
ing to Sam Hastings, president. 
Activities will resume in the 
fall, "unless some emergencies 
arise," says Hastings.... Coin- 

(Continued on page 46) 

You count 
more 

with OAK! 

soak 
MANUFACTURING COMPANY, INC. 

141 I Weiser.... erlr cu., craw. 

AMCO 

SANITARY 

VENDOR 
[he Finest Ion 

Vending Flat Pack 

Products 

10c, 25t and 

SO( Operation 

Vend, Ilec m. o ka 
A duvp a nco 

coin detector with eut 
matic eoin return when 
machine is empty. SlDa rate coin box. 

For Details eM Mats 
Write, Wire, Phone 1Nay. 

MEMBER 
NATIONAL VENDING 
MAMIINE DISTRINIRORS, Inc. 

J. SCHOENBACH 

S' nd, 
Ottev+a, or 804 8an Gum 

on Mnch.,nde Po, Globes 
S,amp Vrndors Fotdrrt CRa,rtte and 
Candy Machines 53n14ey venda, end 
San,rary Mer,nandh:, tvtRytHlnG 1HE 
OPERATOR RLOUIfrLS 

715 Lincoln Place. BROOKLYN 16, N. Y.S 
PResldenl t 2900 

CANDIMAT 
MANUFACTURED of GUARANTEED 

FOR SATISFACTORY OPERATION BY 

Westinghouse Electric Corporation 
Priced So Economically You Can Now Oper- 
ate 2 CANDIMATS for the Average Cost of ONE UNIT. 

VENDS 
@ 5c and 10e 

with 
NICKELS 

OR DIME 

SMART 

- ÿ- .u:-oarr,r..rt7. 
widespread western coin ma- 
chine distributor, is shown 
after a successful fishing trip 
in Palmilla, Mex., with two of 
his branch managers, Tommy 
Thompson, left, manager of 
the Salt Lake City branch, and 
Chuck Klein, manager at Los 
Angeles. Credit for the two 
marlin hanging behind the 
trio goes to the two managers, 
but Jones claims to have 
caught some tuna. 

Columns for 100 Parks of 

BUY! M ETA 14'""8 
or Minty. Total 

VENDING ALUMINUM IDEA 
1. LIFETIME INrr7tt<re. Price.. ere. 

WHY! 

2 TROUBLE FRI 

3. ONLY 15'x1700 
W. Lake Street 

hicago, Ill. 60612 
hone : KE 3.3302 
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COIN MACHINE/news 
Seeburg Unveils New 
Phono: LP Console 480 

NEW SEEBURG LP CONSOLE 480 

CHICAGO - Sccburg dis- 
tributors across the country have 
unveiled the company's new 
phonograph, the LP Console 
480. The change in design is 
immediately noticeable, and new 
engineering ideas are high- 
lighted by the "spotlighted al- 
bum award." 

A row of little LP album 
covers stretches across the top 
of the machine with a travers- 
ing light behind them. When 
a patron makes a selection, the 
light pauses and holds behind 
one of the albums, while a 

chime and flashing light call 
the customer's attention to it. 

A second chime signals that 
the light will remain behind the 
particular album selection for 
about 40 seconds, during which 
time the patron may play the 
50 -cent selection for 25 cents. 

'Impulsion' 
Seeburg used the word "im- 

pulsion" as a theme for the 
debut of the new phonograph. 
believing the spotlighted album 
award will appeal to the im- 
pulsive nature of the coin - 
phonograph patron. The new 
feature is also expected to draw 
many persons who seldom use 
coin phonographs. 

Improvement in sound is em- 

design. Six high -fidelity speakers 
are now built into the phono- 

Talk Set on Future 
Of LP's on Jukebox 

CHICAGO -A record com- 
pany representative will discuss 
the future of Little LP's on juke- 
boxes at the next meeting of 
the Illinois Coin Machine Oper- 
ators' Association to be held at 
Chicago Morrison Hotel, June 
27 -28. 

Also slated is a discussion of 
copyright legislation by Lou 
Casola, Music Operators of 
America president and a charter 

graph, including two tweeters 
at the top of the console, two 
six -by- nine -inch speakers of new 
design in the middle range and 
two 12 -inch bass speakers. Dia- 
mond styli are said to reduce 
record wear. 

Seeburg spokesmen say their 
engineers built the new audio 
system to match the growing 
public awareness of quality in 
sound attested to by the in- 
creasing sales of stereo com- 
ponents. 

Another design change is an 
illuminated panel to give the 
name of the location in lights. 
Thc selection- now -playing light 
is designed to make it easy for 
patrons to find out what music 
they are hearing. A panel of 
colored letters on burnished alu- 
minum, placed at the focal 
point of the machine between 
two "albums of the week" on 

(Continued on puce 46) 

member of the Illinois group. 
The Illinois association is go- 

ing into its first full year of 
existence with close to 100 
members on its roles. Les Mon - 
tooth, president, noted that the 
association's initial growth is 
"very encouraging." 

Montooth asked, however, 
that operators continue con- 
tributing to this growth by 
maintaining a vigorous member- 
ship drive. He asked all mem- 
bers to try to bring at least one 
new member to the next meet- 
ing. 

The Illinois group will hold 
the business portion of its meet- 
ing on Sunday afternoon. Sat- 
urday (27) will be devoted to 
an open -house and informal 
meetings with the officers of the 
association. 
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NEMEROFF WITH 
IRVING KAYE 

BROOKLYN -Clayton Nem- 
eroff, a 33 -year veteran of the 
coin machine industry has 
joined the sales force of the 
Irving Kaye Company, pool 
table manufacturer. Nemeroff 
most recently had been with the 
Keeney Manufacturing Com- 
pany. 

®BIIIIWGNYIIR 

EUROPEAN NEWS BRIEFS Celler Hearing Bill , 
Swedish Drive 

STOCKHOLM - Sweden's 
trade,organization, Svenska Spel- 
bord, is pressing a campaign to 
regulate relations between op- 
erators and location owners. 

The trade group complains 
that competition among opera- 
tors threatens trade stability. At 
present the competition has 
boosted location share of col- 
lections to 50 per cent at the 
peak. 

Svenska Spelbord seeks to re- 
duce the location share and, in 
compensation. provide better 
servicing and music program- 
ming for locations. 

French Kiddie Rides 
PARIS -Ten million French- 

men can't be wrong -especialy 
when they are children. 

With this reasoning, French 
operators are sharply increasing 
inventories of kiddie rides and 
moppet games, S.N.A.P., the 
French operators association, 
says the potential market for 
small fry equipment is tremen- 
dous. because of the French pas- 
sion for indulging their children. 

The S.N.A.P. is attempting to 
get tariff cuts on kiddie rides, 
which are protected out of all 

(Continued on puce 46) 

By MILDRED HALL 

WASHINGTON - Running 
true to form, the juke box anti - 
exemption bill struck another 
snag last week, when hearing 
time ran out for the Rules 
Committee. Another hearing will 
have to be scheduled to com- 
plete taking of congressional 
testimony on the Celler Bill to 
end performance royalty ex- 
emption for juke box music, in 
existence since 1909. 

Last week's hearing had time 
for testimony by proponents Cel- 
ler (D.. N. Y.) and Willis (D., 
La.). Rep. John V. Lindsay (R. 

Game Distrib 

Closes; Hold 

Public Sale 
CHICAGO -First Coin Ma- 

chine Exchange. Inc., long -time 
jukebox and game distributing 
company here headed by Joe 
Kline and Sam Kolber, closed 
its doors last week. 

First was the exclusive distrib- 
utor for the area and the jobber 

KING of numerous game lines. 
litter has not yet announced a 

successor. pony 
Assets and property of the 

10- year -old distributorship were Sr Pittsburgh 3, Po. 

-rfered at a public sale last Fri- 
'12) by Standard Associates, td s.tdten of ettnt°tur. ehorm. 

-' ured agents. 

I 2643 E Armstrong 
lllr 

St. Morris. III t 

Phone: Wner 2 -rt00 J 

io4 CAPSULE MIXES 

FRONT - 
per bag hand 

for the best 
ling. 

t 

'he 
10c 

ATIAS MASTER 

(aptul Vender 

%Agaret Tax 
JACKSON. Miss. -The Mis- 

sissippi Legislature last week 
assessed an additional I-cent tax 
on cigarets, making the total tax 
9 cents per pack, one of the 
highest in the nation. 

Cigaret operators in the State 
will be hit hard by the increase. 
They agree they will have to 
absorb the tax because vending 
machine price on cigarets now is 

35 cents and they do not feel 
they can go higher. 

Operators pay $2.53 per car- 
ton for regular sized cigarets 
and $2.57 for king size. In addi- 
tion to the State cigaret tax, 
they pay a 3 per cent state sales 
tax on cigarets sold. 

And some counties, under an 

option law, have a I -cent sales 
tax; others have a 11 -cent sales 
tax, making the total range from 
3 to 4 per cent, depending on 
what county his route is in. 

N. Y.), member of the House 
Judiciary Committee. was on 
hand to testify for the bill, and 
issued a statement that he would 
lead the fight for the bill on 
the Republican side of the 
House (assuming, of course, that 
the Rules Committee grants a 

rule and sets time for House 
debate). 

Rep. William McCulloch, 
ranking minority member of the 

Judiciary Committee, spoke 
briefly to urge the Rules Com- 
mittee to put the bill out for 
debate. "This legislation is im- 
portant-if controversial." When 
Rules Chairman Howard Smith 

ID.. Va.) asked if he was testi- 
fying for the bill, McCulloch 
would go no further than to 
say: "The laborer is worthy of 
his hire," and the songwriter is 

the laborer in this instance. 

Second Hearing 
Another hearing is expected to 

be called for this week, when 
the Rules Committee will hear 
some blockbusting argument 
against the bill by Representa- 
tives Libonati (D., Ill.) and 

Roger (D.. Colo.), who dissented 
from majority passage of the 

Celler bill by the House Judici- 
ary Committee. Rep. George P. 

Miller (D., Calif.) may also be 

heard. They are expected to h C 7V .0,- argue against release of the bill 
BEAUTIFUL for floor debate by the Rules 

S) Available In Ir. 5e Committee. 
Use ai in¢'o, Ur' s'cl 1° At the end of hearings, the 

New, ettract,ve and ,Rules Committee will decide 
i. or eight umn_ ;hether to admit the bill to 
Double or Ingle your s 
toe further details, color mse floor for debate and vote, 

Large Siwi, ur ver. kill it in committee. Pro - 
Wfife nts of the bill would then 

GRAFF VENDING to go through the whole 
2817 W. DAVIS ST. se of introducing a new 

p, hill next session, holding hear - 

JI y¡ tugs, and again bringing it up 

'1 VV before Rules -if it got out of N- ao.un, Judiciary Committee a second 

We have the largest variety et a"Ilnaup time. 
The tenor of the Rules Com- 

ACOR 
goat 

Hon°r .,ne r mince hearing last week. with 

NEW Mt_[ all 15 members present, seemed 

bode no good for the bill 
sto.00 eer 2sa whether it dies in Rules, or 

tawl 
gets 

out to the floor. Opponent 

w d"'"" bents comment was louder and longer 
their from members than any endors- 

sro.00 .er uo. 
Frey n: >vmr card ing remarks. Opponents could 

RAKE COIN MA( 
decide to let the bill go to the 

1=14 w. Girard Are. floor, in the conviction that it 

center - (Continued on page 45) 
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N.Y. Coinmen Fete Harry Siskind 
NEW YORK -Saturday night (6) be- 

longed to Harry Siskind, as a record 672 
members of the coin machine community 
turned out at the Terrace Room of the Statler- 
Hilton here to pay tribute to the veteran 
Brooklyn operator. 

Members of the United Jewish Appeal of 
Greater New York's Coin Machine Division 
raised $35,067 before they sat down to the 
victory dinner. 

Siskind was presented plaques by the 
United Jewish Appeal and by the Music Op- 
erators of New York, with Iry Holzman mak- 
ing the former presentation and Al Denver 
making the latter presentation. 

New York Secretary of State Lomenzo was 
guest speaker, and Mons. John Patrick Carroll - 
Abbing, director of Boys Town of Italy, de- 
livered the invocation. Rabbi Meyer Ostrinsky, 
Temple B'nai Israel, Brooklyn, delivered the 
benediction. 

Tribute to Shugy 
A somber note was struck when the guests 

observed a moment of silence for the late Bar- 
ney Sugerman. Mrs. Mollie Sugerman, escorted 
by her two sons, Myron and Nate, was pre- 
sented a UJA plaque by Al (Senator) Bodkin. 

Recording artists performing included Tony 
Bennett, Columbia; Toni Arden, Decca; La- 

Verne Baker, Atlantic, and Skip Cunningham, 
Coral. 

Other acts were the Mambo Aces, Sonny 
Allen and the Rockettes and Tannu and the 
Polynesians. Alan King was the comic, and 
Wally King, WNEW disk jockey, was emcee. 

Dias Guests 
Dias guests were Wally King and William 

B. Williams, both of WNEW; Rabbi and Mrs. 
Meyer Ostrinsky; Monseignor John Patrick 
Carroll -Abbing; Mr. and Mrs. Al (Senator) 
Bodkin; Mr. and Mrs. Meyer Parkoff; Mrs. 
Harry Siskind; Mr. and Mrs. Irving Holzman; 
New York Secretary of State John Lomenzo; 
William Cahn, Nassau County district attorney, 
and Mrs. Cahn; Commissioner Mario Biaggi; 
Commissioner Joseph Di Carlo and Mrs. Di 
Carlo; Judge Di Falco; Senator Edward S. Len- 
toi and Commissioner Joseph Corso. 

The following manufacturers donated ma- 
chines which were sold, proceeds given to UJA: 
AMI, Bally, Chicago Coin, Fischer, Irving 
Kaye, Keeney, Midway, Rock -Ola, Seeburg, 
United, Williams and Wurlitzer. 

After the Terrace Room entertainment was 
over at 2 a.m., Harry Siskind held open house 
in his suite until nearly dawn, with several of 
the acts dropipng in to entertain about 100 of 
the banquet guests. 

CHAIRMAN IRV HOLZMAN presents Harry Siskind with 
the WA plaque. 

AL DENVER, MONT PRESIDENT, presents the guest of honor 
with the MONT award. 

MRS. IRVING HOLZMAN, left, 
presents Mrs. Siskind with o 
bouquet. In the right back- 
ground is Meyer Parkoff. 

TONY BENNETT gives his bass 
to she guest of honor and 
Mrs. Siskind. 

Al (SENATOR) BODKIN presents Mrs. Mollie Sugarman with 
o plaque honoring the late Barney Sugarman. left to right 
are Nate Sugerman, Mrs. Sugerman, Iry Holzman, Al Bodkin 
and Myron Sugarman. 

ON THE DAIS were Toni Arden, left; Iry Holzman and 
Mrs. William Cahn. 
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MAIN SPEAKER was New York Secretory 
of State John Lemonzo, center. To the left 
ore Mrs. William Cahn; William Cohn, Nas- 
sau County district attorney. Mrs. Irving 
Holzman and Mrs. Mollie Sugerman ore on 
the right. 

Wurlitzer Distribs View 
Cashrak Coin -Counter 

NEW YORK - East Coast 
Wurlitzer distributors met at 
the Summit Hotel here Thurs- 
day (11) to view the firm's new 
Cashrak coin counter and to 
discuss sales and programming 
plans for the year. 

Conducting the meeting was 
Bob Bear, sales manaë_r, as- 
sisted by A. D. Palmer, adver- 
tising and promotion manager; 
Hank Petcet, field service en- 
gineer, and Al Dietrich, assist- 
ant sales manager. 

The Cashrak electronically 
registers nickels, dimes, quar- 
ters and half dollars, and tallies 
each on a mechanical counter. 

The non - resetable meter 
offers a verified check of the 
phonograph's earnings. Each 
unit has an Acc lock. 

As the coin is inserted in the 
phonograph, the mechanical 
counter is actuated by an elec- 
tro- magnet which releases a 

rachet wheel. The wheel then 
accumulates mechanically the 
value of the coin on the counter. 

The Cashrak unit is installed 
on the right front side of the 
chassis mounting plate inside the 
dome. 

Peteet announced that a 

week -long Wurlitzer service 
school will begin June 21 at 
the LaSalle Hotel, Chicago. 

Palmer explained that 10 
type faces and a wide variety 
of artwork are available for lo- 
cation personalization and op- 
erator identification on juke 
boxes. 

Artwork includes symbols 
representing bowling alleys, 
palm trees. cocktail glasses. 
etc. 

Distributors attending in- 
cluded Sam Weisman, Balti- 
more; Harold Kaufman, New 
York; Marvin Roth, Wilkes - 
Barre, Pa.; Jim Ginsberg, Phil- 
adelphia; C. B. Brady, Charlotte, 
N. C.; Ken Brake, Nashville; 
Spec Cruze, Charleston, W. 

R. F. JONES, center, head of 
the R. F. Jones Company, 
widespread western coin ma- 
chine distributor, is shown 
after a successful fishing trip 
in Palmilla, Mex., with two of 
his branch managers, Tommy 
Thompson, left, manager of 
the Salt Lake City branch, and 
Chuck Klein, manager at Los 
Angeles. Credit for the two 
marlin hanging behind the 
trio goes to the two managers, 
but Jones claims to have 
caught some tuna. 

Va.; Dyke Dawes and Jim Falk, 
Columbia, S. C.; Al Hawkins, 
Macon, Ga.; John Bilotta, New- 
ark, N. Y.; Jim Donnelly and 
Chris Christensen, Norfolk, Va.; 
Charles Broderick, Buffalo; 
Mickey Anderson, Erie, Pa and 
Si Redd, Boston. ' 

TOP EARNINGS 
IN 

EVERY TYPE OF LOCATION 

EVERYWHERE 

Dinner time? 

711 

time for 
ROWE AMI 

music 

Rodeo Pony Lìfelikc ac 
lion. Kick sid 
to gallop. Pull 
reins to slow 
down. 
Manufacturer 
of: 
Darby Peny Jr. Oak). 

C QTwin Oc arter 

Clown 
(Seesaw) 

wlt rtdas carry oe.rear w antY. 
Some alatrfbutor teMtories 

avflable. 
PAUL W, 

a 

HAWKINS 
719 E.7MSt. 

Phone: a]7e507 tf0]), Tunon, Ariz. 

ALL MACHINES READY FOR 

LOCATION 
Wortleser 1650 S 65 
Wurlitzer 1700 95 
Wurlitzer 1900 195 
WmHttser 2100 235 
Wurltener 2404R10 495 
Wuraltnm 2500 645 
Wurlitser 25041110 595 
Seebars AQ160 595 
Seeburg C 145 
Seebors R 265 
SrnÌur 

120 
200. 

175 
Rock -Ola 1454 225 
Bally Tournament 85 
Bally ABC Champion. 6S 
CC 4 -Came Shuffle 150 
CC King Bowlddt er 145 

CC SteamS 1 125 
Shovel 75 

CC Pro Shuffle ..... 245 
CC Bull's -Eye Baseball 65 
CC Players' Choice 145 
United Advance Bowler, 16' 195 
United Jumbo 95 
United League ... 145 
United Teammate 185 

tali. write er cable, 
Cable: L[WJO 

Distr. for Smokes.. A Oottlleb. 

Lew JQ1/eS Distributing (o. 

Esclusive Wurlilser Distributor 

1311 N. Capitol Ave. 
Indianapolis, Ind. 

Tel.: MElrose 5 -1593 

when answering ads . . . 

Say You Saw It in 
Billboard 

BUY! METAL TYPERS 
VENDING ALUMINUM IDENTIFICATION DISC 

I. LIFE -TIME INCO 

WHY ! 2. TROUBLE FREE OPERATION 
3. ONLY 18'x18" 

StAe4OARO AavAuo 
METAL TYPE R ,r,c 

1378 N. WESTERN AVE. 

CHICAGO 22. ILL. 

EV 43120 
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Seattle Policy Approves 
Cash Payout Operations 

SEATTLE - Mayor J. D. 
Braman has reinstated Seattle's 
old gambling tolerance policy 
with only one change. The direc- 
tor of licenses and not the chief 
of police will enforce the policy. 

He said that for the good of 
the city," he was directing the 
director of licenses to administer 
existing city ordinances on 
amusement machines in a man- 
ner similar to that which existed 
for many years prior to former 
Mayor Gordon Clinton's crack- 
down on gambling. 

Odds on the machines have 

OPERATE 

UNITED 
Bowling Alleys 
Shuffle Alleys 
Shuffle Pool Games 
Novelty Games 
Targette Games 
Guns 

Atw.n Went. et Tr.*, Time 

See Tow Distributor 

UNITED MANUFACTURING CO. 

CM oe , al 606111 

ENJOY POPULAR PRICES 

at our newly remodeled 
jot. 1500 -room, 

world- 
acclaimed 
SHERMAN 

="- HOUSE 

Yes, everything has been newly 
decorated just for you and yours. 
And our popular prices extend 
even to our fabulous gourmet 
restaurants ... 

COLLEGE INN- PORTERHOUSE 
Portrhou Lounge; Grill 
Wolf -Of- Tho -Soc, Cltlo C \lo 

Everything exciting is within walk- 
ing distance. Free radio and TV. 
Drive -in garage parking, 

No charge for children under 12. 

American Express 
Credit Cards honored 8H E RMAN HotrsE 

Clark i Randolph/Chicago/FR 2.2100 

heen set at fairly low figures. 
The machines will be allowed to 

register up to 160 free games, 
it's reported.) 

Payoffs Allowed 
Cash 'payoffs will he allowed, 

with the understanding that the 
payoffs will be replayed in an- 
other machine. 

Punchboards will return to 
tavern and cigar store counters, 
but they will he for "merchan- 
dise only." No money hoards 
will be allowed. 

"We are not going to have 
banks of machines . they will 
be limited to two or three in 
any one location," Braman 
said. "They must he an adjunct 
to an existing and self- supporting 
business and not the primary 
source of income." 

The return is a trial and "if 
it gets out of hand, we will close 
it down again," he asserted. 

Under the mayor's instruc- 
tions. the automatics do not pay 
off ... they pay out. And even 
the payout is limited. A winner 
must he paid out in nickels .. . 

up to 5R worth Dollar bills must 
not be used. 

Business Stimulant 
Don Turnbull, director of li- 

censes under the city comptrol- 
ler, reportedly regards the low 
tolerance policy as a business 
stimulant but he does not think 
anybody, except the various tax- 
ing agencies, are going to "get 
fat." The federal goverment 
takes 5250 annually per auto- 
matic machine; the State. 20 per 
cent: the city of Seattle, 5 per 
cent. 

The operators who own the 
automatic machines are strictly 
policed and heavily taxed, too. 
Turnbull pointed out. City 
ordinance allows one operator's 
license to ever 15.000 people 
in the city. There arc 43 opera- 
tors now and there's no "bump- 
ing" allowed. 

When punchhoard and pinball 
operations were operating, the 
city's take from them totaled 
5434,424 in 1962. 

Clinton ordered the tolerance 
policy ended Jan. I, 1963. when 
he found it at odds with State 
law. The Legislature last year 
passed an act which would pro- 
vide local option but a referen- 
dum blocked that act and will 
he on the ballot in November. 

Petitions for the referendum 
were stolen from the office of 
Secretary of State Victor A. 
Meyers before they could he 

Omaha Confab 

Attracts 100 

From Midwest 
OMAHA -Some 100 opera- 

tors from South Dakota. Iowa, 
Kansas and Nebraska attended 
the Saturday and Sunday (6 -7) 
meeting and trade show of the 
Coin Operated Industries of 
Nebraska. 

New officers, elected were 
Dick Taylor. Lincoln, president, 
and Randall Thies. Norfolk, 
vice -president. Howard Ellis, 
Omaha, was re-elected secretary- 
treasurer. Two directors, Ralph 
Reeves, Norfolk, and Hugo 
Prell, District 4 (Bremen, Kan.). 
were also re-elected. 

Some 21 manufacturers and 
distributors exhibited. 

Lou C,a-sola, MOA president, 
and Fred Granger, MOA 
managing director. spoke at the 
Sunday banquet. Casola dis- 
cussed the current status of the 
copyright legislation (Celler 
Bill), and Granger gave a prog- 
ress report on the October 
MOA convention at the Sher- 
man House, Chicago. 

COIN will hold its next 
fleeting in conjunction with the 
MOA conclave at Chicago. 

Franz Shows 
New Seeburg 

HOUSTON -H. A. Franz & 
Company held a showing of 
the new Seeburg on Sunday 
(7) at the Knights of Columbus 
hall, with about 300 persons 
attending, 

H. A. Franz emceed the 
formal showing. Ed Blanken- 
beckler, Sceburg vice- president, 
traced the history of the Sec - 

burg Corporation. Edward F. 
Coffey, Seeburg sales executive, 
demonstrated in detail all com- 
ponent parts of the new equip- 
ment. 

Members of H. A. Franz & 
Company who participated in 
the showing included Hazel 
Poole. Earl Hoot and Dorothy 
Barnes. 

canvassed, but Meyers directed 
the measure to be placed on the 
ballot. 

The State Supreme Court up- 
held Meyer's decision and May 
27 refused to reconsider its 
ruling. 

Mr. Coin Man 

Get tomorrow's 
news today. 
Get it fast. 
Get it often. Get Billboard. 
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You're in business to make money. 

Billboard is in business to help you. 

Weekly dollars and sense information in every area 

of your fast -paced industry . profit ideas - 
current trends and forecasts -legislation affecting 
your operation -new machines -new products -new 
services -new money- making ideas. 

Subscribe Today 
BILLBOARD. 2160 Pattnon Street, Cincinnati, Ohio, 43214 

Plea. enter my subscription to BILLBOARD for 

1 YEAR $IS 3 YEARS $35 New Renew 

p Payment .noosed 2 EXTRA issues for cash Bill me later 

Above subscription rot., am for Contin.ntol U. S. and 
Canada only. 

o,rseo, rotes on ,.quai. 
963 

Company 

Nome 
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City- zone_ Slate 

Type of Business Title 

A ROUND OF pool at the American Shuffleboard Company 
booth involves (I. to r.) Jay Hasenpflug, Coin -A- Matic, Omaha; 
Les Montooth, Peoria, Ill.; Sol Lipkin, sales manager of Ameri- 
can Shuffleboard Company, Union City, N. J., and Howard 
Ellis, Coin -A- Matie. 

J) 

AT THE HEAD TABLE in Omaha are (I. to r.) MOA directors 
Lou Ptacek, Howard Ellis; MOA President Lou Cosola, MOA 
Managing Director Fred Granger; Harry Trustin, acting mayor 
of Omaha; Dick Taylor, new president of Coin Operated Indus- 
tries of Nebraska; MOA directors Ted Nichols and Haden Win - 
grave; Ronde!! Thies, new vice -president of COIN, and Les 

Montooth, Peoria, Ill. 

MOA OFFICIALS pictured at the Omaha meeting are (standing, 
I. to r.) directors Harlem Wingrave and Lou Ptacek, Managing 
Director Fred Granger and Director Ted Nichols. Seated are 
Howard Ellis, MOA President Lou Casola and Les Montooth. 

COIN CONVENTION CLOSING at Omaha featured a Sunday 

banquet. The scene is shown from behind the head table. 
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Summer Stops 
By BENN OLLMAN 

MILWAUKEE -Beer City operators no longer 
look to the nearby lake resort locations as a 
source of additional summer revenue. 

Until recent years most music and games firms 
here found it profitable to service summer stops. 

Today, however, with the high cost of equip- 
ment, labor and transportation,. it doesn't pay to 
service summer locations. Unless you are head- 
quartered in the vicinity of these lakes, the over- 
head is more than the money you take in," 
according to Sam Musings. Hastings Distributing 
Company. 

Year -Round Stops 
The population sprawl has also changed the 

nature of the coin industry's coverage of resort 
areas flanking Milwaukee. Lakes by the dozens 
within a 40 -mile radius of Milwaukee are now 
ringed by year-round homes. Taverns on these 
lakes that used to be strictly summer enterprises 
are now open throughout the year. Operators 

Don't Pay Off 
service them on the same basis as they do their 
regular stops. 

The story is different. however. with coin 
machine distributors here. All of them report a 
stepped up demand this year from Northern 
Wisconsin operators for used music and games 
equipment. The call is for later model units for 
use in resort spots. 

Officials estimates by the Wisconsin tourist 
bureau officials point to a nice boost in vacation 
traffic this summer. The optimism has spread to 
the coin machine operators and they are buying 
heavy. Good, used pool tables, for example. are 
in short supply as a result of the demand sparked 
by resort area operators. 

According to Woody Johnson, United. Inc.. 
The upstate operators have almost cleaned us 

out of used juke boxes. We are also turning over 
quite a few late model games to out of town 
operators who want them for their summer 
locations." 

40 Ops Attend 
Empire School 

DETROIT -Some 40 music 
machine operators and their 
servicemen attended a special 
service school held at the Em- 
pire Coin Machine Exchange 
Thursday (4). Attendance was 
evenly divided between service- 
men and operators, as well as 
between local and upstate op- 
erators, mostly from Eastern 
Michigan. 

Demonstration was given of 
the current Rock -Ola mecha- 
nism, essentially unchanged for 
the past four years. Comments 
on the ease and infrequency of 
required service were made by 
the students. A question and 
answer period followed. 

Bob Wiley, Empire branch 
manager, was in charge of ar- 
rangements. He was assisted as 
host by salesman Mickey Alter- 
man. Frank Schultz, Rock -Ola 
service organization. conducted 
the sessions. 

Among operators and person- 
nel registered from upstate 
Michigan were: Fred Zemke and 
Carl Rosasco, Zemke Coin -Op- 
erated Machines, Ann Arbor; 
Jim Davis, Albion Vending. 
Albion; Roy Clason, Jump 
Music, Utica; Everett Wortham, 
Bill Stillwell and Roy Chisnell, 
Wolverine Entertainers, Pontiac; 
Harold Paige, Capital Music, 
Flint; Vic Muscat, Novi Vend- 
ing, Novi; Julian Niece, John 
Swinden and Jim Wilson, AA 
Radio, Flint; Reggie Niedzinski, 
Tom Cherry and Pat French, 
Harry's Amusement, Bay City, 
and Harold Johnson and Ed 
Schmidt, Walker Music, Bay 
City. 

Detroit operators were Frank 
Alluvot, Clare Spooner, Eddie 
Shell and Jack Gunn, Frank's 
Music; Herman Stallings, North 
End Music; Sam Sirianni, D & S 
Music; Nick Christy, Christy 
Vending; Ken Stephan. K &W 
Service; Tom Duncan and John 
Wagner, Wagner Music: Bill 
Van Koughnet, Lee Moore, 
Frank Klemczak, Dave Fanelli. 
Mary Jacobs and Dominic 
Mazaro, Union City; George 
Ballas, Chuck Jenssen, George's 
Amusement. and Clarence Cod- 
ling, Codling Music. 

WW Showing Set 
CHICAGO - World Wide 

Distributing Company will show 
the new Seeburg line Tuesday 
and Wednesday (16 -17) at its 
showroom here. All operators, 
servicemen and their guests are 
invited. Refreshments will be 
served. 

Smokeshop School 
NEWARK. N. Y. -Some 24 

local operators attended the 
Smokeshop service school con- 
ducted at the Bilotta Distribut- 
ing Company here Wednesday 
night (10). 
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To Be 
Celler 

Continued - 
Hearing Bill 

Continued from page 42 

would never get a passing vote. 
Proponents are anxious to get 
it to the floor, hoping for a 
second victory -the first was 
passage by the Judiciary Com- 
mittee, the first time this legis- 
lation has ever cleared that 
committee. 

Brown, O'Neil Opposed 
House Judiciary Committee 

chairman and author of the 
bill. Emanuel Celler, and Copy- 
right Subcommittee chairman 
Edwin Willis (D., La.), made 
lengthy and eloquent pleas for 
the bill (H.R. 7194) to give 
songwriters performance royalty 
on juke box music. But only one 
solitary member of the 15 -mem- 
ber House Rules Committee en- 
dorsed their stand: Rep. James 
J. Delaney (D.. N. Y.). Most 
violently opposed were Rules 
members Clarence Brown (R., 
Ohio). ranking minority member. 
and Thomas P. O'Neill Jr. (D.. 
Mass.). 

Celler and Willis cited the 
need for fairness to the song- 
writer. endorsement by Regis- 
ters of Copyright, vast changes 
in the juke box industry "from 
pigmy in 1909 when exemption 
was put into the Copyright 
Act to giant today, doing a 

$520.000,000 a year business." 
They urged the need to equal- 
ize international copyright treat- 
ment - American songs get 
royalty on European juke box 
play, but their nationals get 
none on ours. Russia is the only 
one to "thumb her nose" at 
American songwriter royalty. 
said Celler, -'and so do we. It 
is not a pleasant companion. 
ship." 

The two proponents of the 
legislation cited chapter and 
verse of an impartial Library of 
Congress study on the juke box 
industry and urged Rules Com- 
mittee members to heed the 
figures- rather than listen to 
the views of those with self - 
interest. (But it seemed from 
member comment that juke box 
operators, and more especially 
the location owners had already 
made strong pleas to their con- 
gressmen in person and by mail). 

Celler and Willis presented 
a picture of four major man- 
ufacturers, with more than 200 
distributors, 9,000 or 10,000 
operators, with average opera- 
tor owning 56 machines and 
splitting the take on six or seven 
billion plays per year, in 
500.000 locations. Also. average 
juke box operator was said to 
make about $1 1,000 net from 
the music, plus income from 
amusement machines, cigaret 
vending, etc. More than 93 per 
cent of operators diversify. ac- 

cording to the Library of Con- 
gress study. 

Willis' Statement 
Out of the income, "$260 

million goes to the operators, 
$260 to the location owners. 
and nothing to composers of 
music," said Willis: At this point 
Representative Delaney defended 
the need to give songwriters 
performance royalty on juke 
box music played for profit, as 
other users have to pay. It was 
the only endorsement by a Rules 
committee member. 

Rules member Rep. B. F. 
Sisk (D., Calif.) remarked that 
there was no limit to royalty 
collection under this bill, and 
his mail was heavily against 
it. "All of my colleagues have 
been getting a lot of mail 
against the bill." 

There was much confusion 
over the difference between the 
2 cents per tune mechanical 
royalty included in the price of 
each record, and the perform- 
ance royalty. Rep. Katherine 
St. George (R.. N. Y.) said 
that the mechanical royalty 
meant that juke box music did 
pay something to the songwriter. 
at least. At one point, she said 
she was "impressed" by Repre- 
sentative Celler's testimony. but 
she "had to listen to her con- 
stituents." Hotel and motel 
owners in the Catskills had told 
her they would be hurt by this 
bill. 

In Denver, except. mat ne peso 
plenty of instrumentals on for 
the dancing which is common- 
place in mountain resorts, al- 
most out of the picture in cities 
like Denver. 

Location Owner 
Held Liable for 
Gaming Stamp 

KANSAS CITY, Kan. -Fed- 
eral officers Friday (5) seized a 
pinball machine at Irene's Place 
here, because a $250 gaming 
device stamp hadn't been pur- 
chased. 

The Internal Revenue Service 
said the location owner is sub- 
ject to the tax, not the owner of 
the machine. Irene Shefts was 
identified as owner. No arrest 
was made, but Bert Morgan, 
group supervisor, said there is 
possibility of prosecution by the 
U. S. district attorney after facts 
in the case are studied. 

The Kansas City Kansan pub- 
lished a photo showing federal 
agents counting money from the 
confiscated machine. 

The machine reportedly was 
seized as part of nationwide 
crackdown on gambling. 

Tool Co. Offers 
Choice on Line 

CINCINNATI- United Tool 
& Engineering Company here is 
offering a choice of 10 -cent, S- 
cent, penny or combination 
dime and token coin boxes on 
its complete line of kiddie rides. 

The line includes Sandy the 
Pony (pictured), Porky the Pig 
and Rudy the Deer, all fabri- 
cated of cast aluminum, finished 
in baked enamel colors and 
equipped with leather saddle. 
bridle and martingale. 

A kiddie board ride made of 
colorful fiberglass is also avail- 
able. 

The rides can be used indoors 
or out, are guaranteed for one 
year and are approved by Un- 
derwriters Laboratories. Sandy 
measures 20 inches wide by 56 
inches long by 41 inches high. 

pletely confused on just what 
a performance royalty collect- 
ing group does. O'Neill said 
he'd heard there was "complete 
control" of music by ASCAP's 
kind of organization. He had 
a story about a tyro who al- 
legedly couldn't make it into 
ASCAP membership. sold his 
music to an ASCAP member 
and got only $27 in royalties. 
while the ASCAP member got 
rich. 

Brown went this story one 
better: he'd heard "you couldn't 
get on th stage or on TV or 
write music" or do anything 
along entertainment lines unless 
you were a member of ASCAP. 
Representative Celler's attempt 
to set him straight on the dif- 
ference between music licens- 
ing and talent unions got no- 
where. 

"Well," said Brown. "they've 
got as tight control as any 
labor organization. Then, there 
was a barbershop in Brown's 
home town where. the barber 
plays the juke box with his own 
money for his customers. The 
barber "squawked about this 
hill," said Brown. 

Rep. William McCulloch, 
House Judiciary Committee's 
ranking minority member, tried 
to gentle things down. He urged 
floor debate because the legisla- 
tion had been under considera- 
tion for many years, and had 
taken up 29 full days of hear- 
ings by Senate and House com- 
mittees. 

Representative Celler asked 
for a rule for two hours of 
debate, but at that point, the 
hearing came to an end. Repre- 
sentatives Lihonati and Rogers 
were promised a chance to be 
heard. No date was set for the 
next Rules hearing, but it could 
very well he scheduled for 
some time this week. 

SPECIALS! 
AMI "STEREO" 

CONTINENTAL 1.200 

331/3 and 45 R.P.M.....$575 

BALLY 

FUN PHONES $69.50 
Write for Complete List: 

Phonographs. vending, Cames 

, 

Galaxy Moves 
OCEANSIDE, N. Y. -Gal- 

axy Record Distributors, Inc.. 
has moved to new quarters at 
32 -36 Lawson Blvd. Galaxy is 
headed by Stanley Stone, newly 
elected president of the Record 
One -Stop Association. 

FOR QUICK ACTION 
Ea. 

4 SEEBURE AY -160 
with stepper, like new...$795.00 

1 SEEBURE 201 495.00 

10 ROCKOLA RHAPSODY 
160 sel., like new 775.00 

1 ROCKOLA PRINCESS 

100 sel., like new 645.00 

CHROME WALL BOXES 

Ea. 
100 SEE1UR6 3W1 

100 selection $15.00 
100 SEEBURG 3YWA 

200 selection 35.00 

NUMBERED POOL BALLS 

One to Fifteen -Site 2% 
plot 2e/1 Cue Ball 

CUE BALL, 2s /e ONLY 

These are the best quality Belgium 
Balls. Write for lowest price. Slate 
quantity. 

SEACOAST 
DISTRIBUTORS 

1200 Korth Are., Elizabeth, N. I. 07201 
Bigelow 8.3524.5 

SLUGGER.... 
Counter Game 
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Ploy. Slu: »^. 12',a. WelaM, 
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weed "hint,. Pol- 
ished chrome Cl?. 
rnoe. 

$54,50 
f,o.b Chicegc 

SCOREBOARDS 
Coin .p ed for shuffleboards. 
13, 21 end /er an pints. (Norse- 
cellar) Oeedl "d doublefecsd 
model on chrome stands corn. 
Ode with "in be.. 

$169,50 r oh Chicago 
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MARVEL Manufacturing Co. 

LIS W. Fullerton Ave. 
Chicago 17, M. 

Phone: Dickens 2.7121 

We're Celebrating 

Our 30th Year 

Thanks fo Our Many 

Friends and Customers 

Established 1930 

table: 
ATMUSIC- Chicago 

tata 2122 N. WESTERN AVE., CHICAGO 47, ILL. ARmitage 6-5005 g 
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FOR SALE 
PHONOS 

Weihtet 2300 Slrren 
1 Wurldtt. 2410 

Weill/ter 2500 Sterro 
1 P.M. MIO Slerss 

wvrlther 2700 Slues 
I AMt CMtI I 11 fttteo 

loud, 200 selection 

GAMES 
Chieue Coln Citation Bowlet 
WillIvnt V.nera.. Gun 
Willis Ins Refutes Gun 
wlluamt so.<e Glider 
leeenee Two Gun Fyn 
Midway Skee run 
Falk Ulm" 
Minim, Auto T. 
Capitol D...le 
4 Player Pro -601. Tech 

Ind model 
Gottlieb $I0k Chick 
Willi.. Highways 
WII14. Darre 
Wlllulnt 111. JaeIt 
wtlllams Coquette. 2 Out, 
wilGam Jungft 

5375 00 
423 00 
343 00 
645 00 
645 00 

495 00 

5400 00 
145 00 
165 00 
273 00 
123 00 
12300 

50 00 
14500 
230 00 

775 00 

765 00 
10500 
1000 

11000 
13300 
93.00 

Coll or Wrf1. 

UNITED DISTRIBUTORS, INC. 

902 west Second St. 

W íehl/a, Kanus 67203 
AM 4- 6111 -AM 4 -3501 

/NG- 

ALE SAVE 

ON ALL 

USED 

Vending Equipment 
2 11010 Defnk 

22 A17 Coffee 
3 lag.. All Pvt.. 
1 lobratti. Tasty 10 

hid 0Mat 
3 beer .111 Chary. 
2 Onm Sr.H 
2 20,00 Fluent Cigarette Rw. 
1 20;700 Maawl Cigarette Ride 
2 11000 Drl.k 

RV 730 Coffee 
2 Our Vud.n 
7 111 Coffee 
4 cale 'Fireltan ' coffee 
7 I1 Col Raw. Arnhs.ader Cig.Meert. 

1 11 Col Rhee Cwwandee [k<rrk 
Cie 

22 11 Cal lure Ci..... te 

2 9 CO, R.w Cie. 
I R (al Rowe 111. 0 Curette 
7 R Col Raw. Cigarette 

13 30 Col. Cut. '-30 Ci$.rene 
14 22 Col Eastern Fleshy, Ch.M. 

3 R Cal. fader, Llntrk Ourme 
S 15 Cor Cog.. 
2 ,9 CoI Netwul Cigarette 
2 E Col National CIgratt te 

4 9 Cal. Du Gun. tantt. 
3 t Cel Dr Gm.. Cigural 
1 R Cal Dr Grew. (and? 

ALL EQUIPMENT LIKE NEW 

Gtr d Clean and Checked 

WIRE PHONE WRITE TODAY 

E.closne Rowe AMI D,SI, buto, 
Eo Po S. Jener Del Md D 

D AVIDRfOSEN INC 
355 N. Brood S1.. Phila.. P.. 19123 

Phone: 2151 Cl.?., 2.2900 

when answering ads . . 

Say You Saw It in 

Billboard 

Tourist Business Proves Boom 
For South Alabama Operators 

MONTGOMERY, A I a. - 
Both new and older games and 
phonographs have their place 
In summer operations, report 
local operators. 

Most south Alabama opera- 
tors count heavily on summer 
tourist and vacation traffic in 
fishing resorts. beaches and 
north Florida Gulf Coast areas. 
The average operator uses older 
phonographs and amusement 
machines moved from low - 
return locations to the resort 
spots for the most part, but will 
install new stereo phonographs. 
brand -new games in clubs. pop- 
ular bars, beach pavilions and 
similar locations which attract 
heavy concentrations of tourists. 

Best spots are outdoor danc- 
ing areas along the Gulf Coast, 
which arc built with roofs, but 

no walls. The strong possibility 
of damage from sea breezes and 
salt air has led to the use of 
older machines in most of these 
spots. 

Enclosure Cabinets 
Some operators have built en- 

closure cabinets around phono- 
graphs which arc closed up and 
lucked when the phonographs 
arc not in use. This makes use 
of new machines possible, but 
requires that a dependable at- 
tendant be on duty. Only about 
one location out of 10 warrants 
a new phonograph. 

In most beach locations, pro- 
gramming concentrates on Top 
40 records, emphasizing teen- 
age appeal. Where older vaca- 
tionists are concerned. operators 
report programming as much as 
50 per cent of the menu in old 

SUPERVISING THE LOADING of a shipment of Rock -Ola Grand 
Prix phonographs for the firm's Montreal distributor, Loniel 
Amusement Company, is Dr. David R. Rotkola, George Hincker, 
advertising manager, and David P. Howie, vice -president in 
charge of sales. 

Beer Industry Dispute 
Flattens L. A. Collections 

LOS ANGELES - The beer 
industry dispute which has idled 
breweries throughout California 
since May 9 has hurt the music 
machine business. 

Merle Holmes, Valley Ven- 
dors, Glendale, said that gross 
revenue from games and music 
machines was off about 25 per 
cent last week. He added that 
the inability to obtain beer had 
forced some taverns to close. 

Frank Davis, Associated Coin 
Amusement Company, Inc.. 
salts manager. said that the 
strike had curtailed coin ma- 
chine grosses. He explained that 
some bars, unable to gel keg 
beer, were selling bottled and 
canned brew, which is obtain 
able. No taverns have gone ou 
of business because of the strike 
however. Some open only in am 
evening. with the shortencs 

PHONOGRAPH SPECIALS 
AMI -L200 $599.50 
Wurlitzer 23005 395.00 
Wurlitzer 2200 285.00 
Seeburg M100C 225.00 
Seeburg 3W1 Wall Box (100 Selection) 18.50 
Wurlitzer 5210 Wall Box (200 Selection) 22.50 

REFINISHED -RECONDITIONED 

SHAFFER MUSIC COMPANY 
849 N. High St. Columbus, Ohio 43215 

Phone: (6141 294 -4614 
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hours cutting into the coin ma- 
chine revenue. 

Keg beer was available in a 

number of places until two 
weeks ago. 

Europeans Watch 
nctd- Meyer's decision and May 
27 refused to reconsider its 

ruling. 

rt lrla 
o make money. 

ness to help you. 

sense information in every area 

industry . . . profit ideas - 
forecasts- legislation affecting 
machines -new products-new 

ymaking ideas. 

bscribe Today 
son Strot, Cincinnati, Ohio, 45214 

prion to BILLBOARD for 

1 YEARS 335 ID N..' D R.n... 
2 EXTRA laws for cash Bill m lot., 

oh*, or. for Continntol U. S. and 

Canada only. 
Coes vetos on rqust. 

Zone_ Stotor 
. 

. 

Tide 

favorites. Seaside restaurants arc 
typical of the latter. 

Most desirable and profitable 
amusement machines are partici- 
pation types which allow for 
several players at once. such as 
shuffleboard, baseball variation, 
hockey and basketball. Pin 
games stay very popular, aver- 
aging six or more for every 
phonograph in the Gulf beaches. 

Year -Round Locations 
Very few south Alabama op- 

erators leave vacation spot 
phonographs or games on loca- 
tion during the winter. Only 
exceptions are year -round fish- 
ing centers. where restaurants 
and cocktail bars stay open 
through colder weather. 

Even though competition for 
summer locations has been 
strong the past few years, no op- 
erators report any s p e c i a l 

arrangements on commissions. 
Usually there is a straight 50 -50 
split, the only exceptions being 
new stereo boxes with high earn- 
ing capacity, where operators 
insist on 60 per cent. A problem 
which faces all operators is the 
recent trend toward location 
ownership of phonographs. 

At least five Montgomery op- 
crators have extended summer 
routes as far as 200 miles south. 
along the north Florida coast. 
to make up for the drop in col- 
lections in their own areas dur- 
ing the hot summer months. 

EUROPEAN 
NEWS BRIEF 

Confirmed from pace 42 

coin 
ated equipment. Virtually all 
kiddie ride equipment operated 
in France is of U S. origin. 

Reaction Test 
HAMBURG - The driving 

game reaction test, Kilometer - 
fressen, is being redesigned in 

a plastic housing for more ef- 
fective promotion on the export 
market. 

The plastic housing has a de- 
tachable sheet metal rear panel 
for easy servicing. Kilometer - 
fresser has scored heavy sales 

success on the German market 
and is now being successfully 
exported. 

It is especially designed for 
siting at service stations and 
highway restaurants. The game 
is manufactured by Max Tiarks 
of Herford, and the Skriver 
Brothers of Hamburg. 

COINMEN 
IN THE NEWS e 

:rinued from pace 41 

men this week at the downtown 
Radio Doctors disk headquarter. 
reports Gordy Mutt, included 
Elmer Schmitz, Hilbert; M and 
Dick Janisch, Beaver Dam, and 
Ernie Feight, Rhinelander.... 
Bill Manthei is the new road 
sales representative for Pioneer 
Sales and Service, according to 
Sam Cooper, Manthei was 
formerly field engineer for Rowe 
Manufacturing Company. 

BENN OLLMAN 

Alberta Policy 
On Social Room 
Aids Operators 

EDMONTON. Atta. -The 
Alberta Liquor Control Board is 
encouraging a "social type of 
beverage room where a man and 
woman can be entertained for 
an evening," A. D. Elliott, board 
chairman, said in an address to 
the Alberta Hotelman's Asso- 
ciation convention here. 

He said there have been few 
complaints about a 1963 de- 
cision by the board to allow 
Juke box installation in taverns. 

The entertainment idea is 

catching on faster in hotels in 
small communities than in city 
taverns, he said. Shuffleboard 
and darts are also being intro- 
duced. 

Seeburg Unveils 
C.Irunued fron pace 42 

play. 

Conaolettes 

The stereo consolette units 
are now available in a new 
copper finish as well as the 
traditional chrome. According to 
Seeburg, operators have found 
that many locations are reluc- 
tant to install consolettes be- 
cause the chrome finish does 
not suit the decor of the spot. 
The copper finish offers an al- 
ternative. 

Seeburg also offers an inter- 
com system that operates 
through the Stereo Consolette. 
The customer pushes a red 
button on the unit, automat- 
ically muting the music. He 
may then converse with a cen- 
tral operator in the location who 
can tell which Consolette is 

calling by key lighting on a 

master unit. 

Recent 

STEREO RELEASES 
for Music Operators 

SEEBURG LITTLE LP's 

Pop Vocal 
PATTI PAGE -Love After Midnight Columbia 

NAT KING COLE -Let's Face the Music Capitol 

Pop Instrumental 
WAYNE KING -The Waltz King 

HENRY MANCINI -The Pink Panther. 

Decca 

RCA Victor 

International 
GIANNI MORANDI -Gianni Morandi ...RCA Italiana 

All tales listed era MICR, 331, stereo 'Ingles wcka9ed for Ilse luto boa our., 

te 1uk 00. feRR .Rm.nRlllswrd,' 165 Wwad`hh t,,..,. tin.f York. ÑT. 
rl tirndlrlg 
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WURLITZER 

2ÓU0 
Makes the Swing to 

Higher Earnings 

OPE RATE 

EDWat:atta- 
GAME OF THE YEAR 

5anrranci5c0 
2 PLAYER GAME 

with 3 or 5 BALL PLAY 

EXCLUSIVE WILLIAMS FEATURES 

NEW MOTOR UNIT 
NEW COIN SWITCH 
NEW LATCH -LOCK PLAYFIELD 

OMle. Corte 

4242 W Fillmore Se, Chico, 24, III 

Good Equipment 
Rocky Mountain 

By BOB I,ATIMER 

DENVER - Good, reliable 
used phonographs and games 
which have shown a good per- 
formance record in winter spots 
are the rule in summer locations, 
according to both Wilbur Beyer 
and Elton Deines, two juke op- 
erators who specialise in the 
tourist market in Colorado. 

Wilbur Beyer operates from 
Fort Collins, Colo., 70 miles 
north of Denver and strategical- 
ly located near famous moun- 
tain centers such as Estes Park, 
Grand Lake, Trail Ridge and 
Mount Evans. 

For more than a decade he 
spotted more than 50 pieces in 
short -season mountain locations, 
with no more than two or three 
new phonographs or games in- 
volved. The high cost of new 
phonographs makes the risk of 
long mountain -climbing ship- 
ment impractical, according to 
Beyer, who prefers to spot juke 
boxes two to five years old, in 
perfect operation condition, and 
not prone to electrical or me- 
chanical troubles. 

Beyer made a 200 -mile trip 

VENDORS 
COLD DRINK 

Apeo sobe ShoP" 
MSS D 5775 

Apto So4 
D 

aa Shoppe 
M55 345 

KIDDIE RIDES 

(VCI,AND OIN 
7019 PROSPECT AVE CLEVEIANO IS OHIO 

All Phones 7oeer 1 6715 

CADILLAC 
BIG BALL 

BOWLER 
IT'S GOT SHADOW -BOWL! 

IT'S GOT SPARE -LITE! 

IT'S GOT STEP -UP! 

"SWING -AWAY" CABINET 
Protides 10 Second 
SERVICING, ANYWHERE! 

June 20, '1964 BILLBOARD 

Required for 
Resort Stops 

over mountain roads to service 
a box in remote areas, and con- 
sequently, he puts the depend- 
ability factor first in assigning 
equipment. 

Weekly Service 
Beyer attempts to reach each 

location at least once a week 
through the short mountain 
summer, changing four or five 
records on phonographs, using 
preventive maintenance meth- 
ods, tuning up games and amuse- 
ment machines carefully. Some 
are serviced every two weeks, 
according to distances involved. 
Incidentally, Beyer doesn't haul 
his own equipment himself, but 
usese careful, insured truck lines 
to get every box or game to the 
spot. 

Beyer sets his machines for 
the usual Denver split of 50 -50, 
nothing off the top, no rentals 
or front money. He had hoped 
that the added costs of locating 
would bring better commission 
arrangements, but in view of 
heavy competition for such 
spots, more location ownership, 
he has been glad to settle for 
standard splits. 

High intake compensates well 
enough, however, with $150- 
$175 per week returns in aver- 
age stops. 

Programming 
Beyer makes no changes in 

music programming, giving his 
tourists about the same mix of 
top 40, old favorites, novelties 
and a trifle more Western music. 
People's musical tastes do not 
change just because they are 
wearing hiking boots and vaca- 
tioning in the mountains, he 
pointed out. 

One axiom he observes: top 
new favorites get on the spindle 
just as fast as they would in 
more metropolitan locations. 

Beyer doesn't leave any equip- 
ment on spot over the winter, 
picking most of them up by 
mid -September for return to low- 
lands locations. The long winter 
would be practically dead stor- 
age, he feels. 

Dance Music 
Elton Deines is another vet- 

eran of summer locations, with 
headquarters in Boulder, Colo 
flanked up against the east slope 
of the Rockies, 32 miles north- 
west of Denver. Deines, too, re- 
ports programming just about 
the same in mountain spots as 
in Denver, except that he puts 
plenty of instrumentals on for 
the dancing which is common- 
place in mountain resorts, al- 
most out of the picture in cities 
like Denver. 

Location Owner 
Held Liable for 
Gaming Stamp 

KANSAS CITY, Kan. -Fed- 
eral officers Friday (5) seized a 
pinball machine at Irene's Place 
here, because a $250 gaming 
device stamp hadn't been pur- 
chased. 

The Internal Revenue Service 
said the location owner is sub- 
ject to the tax, not the owner of 
the machine. Irene Shefts was 
identified as owner. No arrest 
was made, but Bert Morgan, 
group supervisor, said there is 
possibility of prosecution by the 
U. S. district attorney after facts 
in the case are studied. 

The Kansas City Kansan pub- 
lished a photo showing federal 
agents counting money from the 
confiscated machine. 

The machine reportedly was 
seized as part of nationwide 
crackdown on gambling. 

His commission split is like- 
wise 50 -50, except for rare in- 
stances where a location owner 
has asked for album -type phono- 
graphs, or particularly glamor- 
ous line -ups of amusement ma- 
chines in remote areas. 

Like Beyer, Deines spends 
long days on the highways to 
reach mountain lodge, summer 
camps, new motels, hotels and 
sports centers through the 
Rockies. 

Bill White. of Pueblo, Colo., 
puts out around 35 phonographs 
through the summer, all at 50- 
50, but primarily older machines 
from marginal locations in 
South Colorado and north New 
Mexico. He programs a large 
amount of r &b records, more 
old favorites than in cities, and 
changes four records per stop. 

He leaves around 15 on location 
through the winter, primarily 
where hunters congregate. This 
done because fishing is now legal 
the year round in Colorado 
which brings out ice fishermen 
through most of the winter in 
this lake area. White's locations 
are in less spectacular areas than 
those outlined as above, so that 
older machines fit the situation. 

Colorado operators agree that 
it's best to take good equipment 
from low- income city locations 
up into the mountains, regard 
the tourist audience as the same 
as anywhere else, and keep top- 
notch music available from late 
May to mid -September. After 
that date there is little point in 
keeping the machines on loca- 
tion. 

EVERYTHING IN 
COIN MACHINES 

Arcades Our Specialty 
Write for your needs. 

MIKE MUNVES CORP. 
577 Tenth Ave., New York, N. Y. 

the 1964 ROCK -OLA GRAND PRIX 
the prestige 
phonograph for 
all locations 
intermixes 7" LP's, 

singles, 331/3's, 45's . . . 

plus unexcelled 

stereophonic reproduction 

Look to 

BOUI-0141 for 
advanced products for profit 

Rock -Ola Manufacturing Corp. 800 N. Kedzie Avenue Chicago, Illinois 60651 

)(Quell® 
. DELUXE 

6- POCKET 

POOL TABLES 

FEATURES TO RELY ON FOR PROFITS 

YOU CAN COUNT ON 

NEW Play-Stimulating DESIGN 

NEW TYPE LEG ADJUSTER 

GENUINE SLATE PLAYFIELD 
COMBINATION RECESSED BALL VIEWER, 
BALL TRAP, BALL RETURN DRAWER 

NEW OPERATING MECHANISM 
Sixes: 78 "x45 ", 88 "x50 ", 95"x53 ". WALNUT FINISH 

Complete Selection of Parts and Accessories 

See your Distributor or contact us direct 

VGael( SALES COMPANY 

333 MORTON STREET, BAY CITY, MICHIGAN, 48709 TWinbrook 58581 
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ALB VM REVIEWS 
Billboard 

Pop LP Spotlights ore Those 

albums with sufficient soles 

potential, in th opinion of 

Billboard's Review Panel, lo 

achieve a listing on Bill- 

board's top LP's <hefts Spot- 

light winner in other cate- 

gories a 

t 

selected on the 

basis of Meir potential to 

become top sellers in Meir 
respective areas 

POP SPOTLIGHT 

JACK JONES IN LOVE 

Capitol T 2100 (M); ST 2100 (S) 
A slergm' Mea with Jones Ms.' liking 

nn 
mea stye 11 bit reminiscent of L- 

atui Although Ile hat smog over to 
Bimini.. 11041 luxe Mis le .4.4 
waft0 1 11 still 1 Ieslelully. ION 111.11141- 

jog perroMITT e. Bobby H's arch.. 
ere able ha.. lack i tin tint readings of 
"T,IS Could Be the Vert of Sanethimg, 
"This Love of M. and "Shoe Me the 
War lo Fuel Out N This Woe*" 

POP SPOTLIGHT 

THE DAVE CLARK FIVE 

F RETURN! 

Epic IN 24104 (M)i BN 26104 
(SI 

NMa1 to the Billes 111C Dave Clark Fire 
.s the Wiest thing on records rode, TA r 

ham revile. much national TV *spasm 
and will be making a crossounlr tour. 
The boys give out In this V with their 
ewes) ha, "Can't You Ste That She's 

Nine," es ell a "forever and Day, 
"On Broadway." Funny' and others. 

POP SPOTLIGHT 

PRESENTING. THE BACHELORS 

London U. 3353 (M) 

Perhaps 111 most melodk of the MOW. 
from the British Isles making it big here 
ere the Bachelors, Their ...listenin 
"Tune' s high on the dun. The boys. 
who Mil 

is 
Dublin, are no show.buslness 

newcomers end sing Nit mely well. They 
here s sincerity and warmth in their de- 
livery, and many of their renditions of 
stand., have .1 good old caw flavor. 

POP SPOTLIGHT 

THE ROLLING STONES 

London LL 3375 (MI: PS 375 (Si 
this, Me latest of Me British Invaders. ,. 
the toughest sounding. (Tort's Men me 
pattern so let, tech group with herder 
TPeoch than test .Mural g111n Beatles.) 

the Stones hava more country in 
boa, and decimation, more rock in the heel end 

decidedly Negro orientation ln the sound 
and mood of singing. Mme sinon has 
shown no 

T lsr movement on the 
roan, bur nervy TV ana Oromolbn should 
do much. 

POP SPOTLIGHT 

SHUT DOWNS 8 HILL CLIMBS 

Vor;ow Artists. Mart, 1RP 

3366 (MI; (ST 7366 S 

A collection of the riproeenq 
sounds" curremy gumm, up record mir 

LT" 

lore teanRy. :All i1 ;tNr{he tean- 
autr and well rem' too few Han 
Jut are 'Latte Deuce Coupe. 
Lan end ley. "Ste Dan 111 Raad... 
Dove Dudley. and "Hey Larle Cobra" 

SHUT DOWNS 
(fl11I1EICICIIK °-=>I 
.1°'eJAYCBUM 

. 
HILL CIIMBS NEI AEDIINLEth 

J1111T MO it.= SIwIWTt ER IYE EAI 

:S 
. ,` 

IMAM- !LIZwa._ 

vthe 
liALY 

MOY 
BRoW 

OIRW 

POP SPOTLIGHT 

THE UNSINKABLE MOLLY 
BROWN 

Soundtrack. MGM E 4232 ST 

IMI, SE 4232 ST ISI 

The piy, eft. D highly successful Brood 
wir IV, ha been made into motion pk. 
tore Ihal no doubt aal else esiDy Healthy 
to. office. DMA,. Reynolds and Na 
Puue11 do bend oft lob leih Mndlth 
Willson i "I Ain't Down yet.. .1Iy 
to Me I.'. Bays." and 'Ne s MY fti.Td 

SPOTLIGHT 

THE FABULOUS FAVORITES 
V Kay Starr. Capitol 7 2106 IM); 

ST 2106 (SI 
Hiss Starr has had many unitaton but no 
nee .I Wt has Wen able to came up slM 
that earth , distinctive Shur sound. She 
has mad meet contribution so for to 
±Op rrtlrID Among the men, Top SIan Pee. 
former . Mcluded in tenth Ste lint LP 
are ,/heel of Femme," "Side by Side.' 
'7th Rack end Roll WII," and ' Bona 
Darter Retreat " Stare's multi -tracking in 
stew is a gall 

THE BEST OF GEORGE 

SHEARING 

Copilot T 2104 (M); ST 2104 IS) 

II You han mused any of the great 
Shearing raced penmrneeees such el 
"Roses of Picarde,' 'Onan,' "Ent of 
MM Sun" or "Lalllby of Birdla.,' they 
era well represented here:. GIOege Der - 
IOrmT rah hit rgrotto Or top0Ofled by 
P lush str.ngt 

POP SPOTLIGHT 

MUSIC FROM THE MOTION 
PICTURE THE CARPET- 
BAGGERS 

Elmer Bernstein. Avis A -45 (M 

ÁS45 (S) 
Although Iho motion picture has VII ID 

More itself at the boa Office. it is TIMID- ., I maure public 1111tions build -up. 

ImI Bfrmle ;n's 3COM k, AS nplled, 
heavy end pictuse-priented. Newest, the 
ter has an batellent dronte of going the 
^ore, of soundtrack LP's-good sales. 

tPOP SPOTLIGHT 

DANCE DISCOTHEQUE 

Dam.. A Decca Ol 4356 

(M); Dl 74536 (Si 

Ont el the best album designed Iv. foe 
dancing 10 cant out ,n guiN lame Ilene. 
Rd M Me tunes ere well -known modern 
dance favorites Met rgr, IM gamut Ires 
Foe Trot 10 rruq. Idol for penthouse 
Pewit weddings. bar mures. etc 

d ner 
IIISl10THENl' 
tEil: AAil 

'Jt4c'fIRCA-_ 
=1 a E£- l . . ..ir.+ 
11iFR=111 M!1 BBB NUTR """--- 
10a :: alF -_ 
OMAN MN AB -- 

n`' 
^ POP SPOTLIGHT 

PROGRESSIVE PICKIN 
Chet Atkins. RCA Vider 5PM 
2901 WI LSP 2906 (S) 

Gel Mk., is one al the most 1111115 
and acomplithed guitarists M the ohmtrY. 
CM. n also a highly raped. .ai. director 
Ica RCA VkII. Stettin he matches his coun- 
try sorter with the smoother fus Ism. 
such as "Greve Weir." "Se Rare' and 
"Illue le." The effect might be termed 
hone. back home hippntss. Enpwble mu- 
sk la Mast everyone 

CAW SPOTLIGHT 

F THE BEST Of BUCK OWENS 

Capitol T 2105 (Mi. ST 2105 (Si 

Oren has two on 111 Country LP chart 
'7 a 121 (I a 7 on the Cou1111 Slnele 
men. TogalMr Again" and "M1 Nan 
55ìq Seae'I These IM pall single. such 
es "Lore's Gonna live Nit,' 

as 

"Fool 
ro Aund'. and "Nigh the Mountains," all 

sung in high voice and with an copping 
Mat 

tCAW SPOTLIGHT 

THE GREAT ROY ACUFF 

Capitol T 2103 (MI; DT 2103 

(S) 

There n little to say about Roy Acuff that 
Ms not already been said. Nis inspect on 
the caw field may be redlly attested To 

by the 25 mlllan record) he has sold. 
Select. ns on this, his lernt LP, inctode 
"Sunshine Special." "Rushing Around; 
"Sweep Around Your Own Bak Door" and 
"Swamp lire 

COW SPOTLIGHT 

COUNTRY HITS ... FEELIN' 

BLUE 

Tennessee Ernie Ford- Capitol 
T 2097 (M); ST 2097 (S) 

Although all the songs on toit album are 
country fare. Ernie sings them in a 

Tlyle more Humored with pop, and yyuitar,sl 

Bit Stange tle bitte Jahn ere 

nenerally subtle with their fine baking. 
This is the Quiet, brooding, TV, relis. 
Performer. The mood and all are nearly 

perfect. 

TENNESSEE ERNIE FORD 
Country XIt- .Ereile' Blue 

1.11)1)ISI I 

CLASSICAL SPOTLIGHT 

BERNSTEIN. KADDISH SYM- 
PHONY NO. 3 

New York Philharmonic (Bern- 
stein). Columbia ILL 6005 (M); 
KS 6605 IS) 

Leone. Bernstein's conrrorersi. symphony, 
hue record. for the lint lime, /ekes for 
Its lest IM Hebrew prayer for the deed, 
"Kaddish." The addition of the composer's 
test (spoken by Felicia MonteIprel and 
meal (Jennie Towel) end dfafal settings 
makes of It hymn to creation- man's. 

CLASSICAL SPOTLIGHT 

I MUSICI, A DECADE OF 

ELOQUENCE 

Philips PHM 5TO-US2 (M); PHS 

900 -052 IS) 
The dNedt since the formation of I Musks 
by 12 music students of Me Academy of 

San. Cecilia In Rome has teen it become 
r of the world's Iinnt 

lus m n 
c hambd 

ngar. 
chTes 

gws neY mruts i cene 
ra 

IBIA 

W7wru4r(y CO rell 
=ni.. 

1 nd 
cMnntrl 

.inb;y 

CLASSICAL SPOTLIGHT 

MOZART: SINFONIA CON- 

CERTANTE, K 364 /HAYDN: 
VIOLIN CONCERTO IN 

C MAJOR 

Bath Festival Orchestra (Menu- 
hin). AngI S 36190 (S) 

superb rec., of Me Morat IMI Is 

hdLbod;ed and resonant The often recorded 
"S;nlonla Contenante" provides the ea- 

cReopi al ralenls of Yehudi Menu. and 
Rudolf Ba laya with s e line solo and 

ensemble 01vmg, Conducted br Menuhin. 

b 
CLASSICAL SPOTLIGHT 

DAVID OISTRAKH PLAYS 

VIOLIN CONCERTOS BY 

STRAVINSKY AND MOZART 

Philips PHM 500050 (MI; PHS 

9000S0 (S) 

Stuv;nsky'S Music has InI ;h power to 

shook and has become instead very good 

listening. Backed by the Malawi Concerto, 
this album presents an interesting study In 

contrasts. Toa pleasure is increased through 
the are of David O;strakh and the 

lmoreau Orchestra conducted by Naltink, 

CLASSICAL SPOTLIGHT 

FAURE: PIANO OUARTET IN 

G MINOR, OP. 45 

Festival Quartet. RCA Victor 

LM 2735 (M); LSC 2735 (S) 

This splendid recording of Gabriel Figure's 

Second Piano Quartet should find wide 

popularity among the increasing circle of 

his admke. The only raord;ng of the 

work .1 present +rby the, a v 91 

made performance br the 
Goldberg. 

Quartet 

made of andrg. Wilhelm 

Primro +e. Nikolai Guudan and Victor Ba 

bin. 
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