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TWO SPECIAL BONUS SECTIONS

Billhoard

The International Music-Record Newsweekly

FOR DEALERS

Record Retailing Today

A Merchandising Manual Designed to Meet the Chal-
lenge of a Changing Markel. Starts on Page 35.

FOR OPERATORS

Radio-TV Programming « Phono-Tape Merchandising » Coln Mechine Opearating

Convention Section

Money-Making Opportunitics for Operators at the
MOA and NAMA Conventions. Starts on Page 95.

FTC Rules Protect Record Dealers

By MILDRED HALL

(Billboard reported exclusively last week that the
FTC rules would be issued this week and that
ARMADA would call a meeting to discuss the rules.
FTC rules report follows. ARMADA meeting story
on Page 3.)

_WASHI_NGTDN—IH the long-awaited FTC Trade
Practice rules for the record industry, released here
last week, manufacturers are expressly warned not to

grant special discounts or allowances to rack jobbers
and/or one-stoppers who also sell retail in competition
with regular record dealers.

In the-final and official rules. effective in 30 days,
the Federal Trade Commission has spelled out liability
for these types of price discrimination whith hurt record
dealers, in two examples not included in the original
version of rules proposed by joint conferences of indus-
try and the Commission. The proposed rules were
discussed in FTC's oral hearing of March 13 here,

under guidance of supervisory Commissioner John
Reilly, and FTC attorney John Benton.

With minor exceptions, the rules approved by the
full Commission follow closely the proposed rules which
spelled out unfair pricing and advertising allowances
and other unfair industry practices that are in violation
of the FTC and antitrust laws, Included in the “thou
shall nots” for the industry are deals involving: dis-
criminatory or special prices, rebates, discounts, “free

(Continwed on page 3)

Sherman-Fiedler LP
Gets Big RCA Push

NEW YORK—RCA Victar is
launching an all-out campaign
aimed at making its Allan Sher-
man-Boston Pops-Arthur Fiedler
album one of the top sellers in
Red Seal history. The full-scale
effort will consist of a three-
pronged drive embracing radio
promotion, consumer ads, and a
special contest.

(Editor's note: The Allan
Sherman - Boston Pops - Arthur
Fiedler LP was picked by Bill-
board this week as a Spotlight
Album. The ingenious Boston

Decca to Ink
Kingston Irio

HOLLYWOOD—Decca Rec-
ords is wrapping up a recording
deal with the Kingston Trio's
Trident Productions. The offi-
cial announcement will be made
by Decca President Milton
Rackmil at a special press con-
ference to be held at Universal
City Studios here Oct. 13.

Rackmil will announce that
Decca has consummated a pact
with the Kingston’s Trident Pro-
ductions as exclusive recording
artists and as producers. In ad-
dition to the Kingston's record-
ing for the Decca label, they
alsa will be recording new acts
through their Trident Produc-
tions for release on Decca as
well.

The agreement, which was
arranged with the Trio and its
manager Frank Werba, calls for
an amount in excess of $1.-
000,000, The term of the agree-

(Continuwed on page 10))

Pops orchestral buffoonery,
coupled with Sherman’s Ogden
Nash-styled satire combine to
make this package a sure-fire
seller, Its sales potential is
further enhanced by the strong
market appeal Fiedler and
Sherman enjoy in their respec-
tive fields. (Complete Spotlight
Review will appear in next
week's issue.)

Radio promotion will be on
an across-the-board basis, cov-
ering pop as well as classical
stations, Victor has prepared a
special interview LP designed
for broadcast use. This contains
open-end voice tracks featuring
Sherman. It will be accompa-
nied by a script so that a sta-
tion’s deejay may inject com-
ments in conjunction with Sher-
man's recorded patter, thus cre-
ating the illusion that the disk
jockey is interviewing the artist.

The interview gimmick is de-

(Continued on page 10)
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LOUIS ARMSTRONG has pressed the hit button again. This time he is ringing
the Mercury Hot Line with his smash single, “So Long, Dearie"—another chart-

buster from the hit Broadway show, “Hello, Dolly!"

(Advertisement)

MOA Parley
Draws 1,200

By NICK BIRO

CHICAGO — Executives of
Music Operators of America and
Record One-Stops  Association
will be meeting Tuesday after-
noon (13), prior to the big MOA
convention here, to explore wavs
of increasing co-operation be-
tween the two groups. Discus-
sion of a possible merger be-
tween the associations was first
mentioned a year ago and will
undoubtedly be brought wup
during the Tuesday session.

CHICAGO—The large Mu-
sic Operators of America con-
vention at the Sherman House
this week should be one of the
association’s best and for the
first time in vears, the exhibits
will include an exciting array
of new coin-operated equipment.

The convention is expected to
draw close to 1,200 operators,
guests and assorted industry fig-

(Continued on page 95)

Dot Record Club Has 'Guarantee’

By ELIOT TIEGEL

HOLLYWOOD — “The Rec-
cord Club That Guarantees Cus-
tomer Satisfaction™ is being in-
troduced by Dot Nov. 1. In re-
vealing his intention to get into
the club business, Randy Wood,
Dot's president, called the action
“one of the most significant de-
velopments” in the history of the
label. “We have been romanced
for vears by people wanting our
records,” he added, “but it seems
impossible to get full representa-
tion in the big clubs.™

Significantly, Wood's known
beliet for the welfare of the rec-
ord dealer is carefully woven
into the operation of his Dot
Record Club. “Under no circums-
stance will we release any new
LLP to the club until it has been
exposed at the dealer level for
a minimum of 90 days,” the ex-
ecutive said.

Wood said his club would dif-
fer from the already established
operations in that he is planning
a streamlined operation which
will have merchandise out to the
customer 48 hours after the or-

der is received in Hollywood.

While not revealing his mail-
ing methods nor how he planned
o obtain his it mailing list,
Wood said the touchy points
which have become known about
club operations—such as being
deluged with albums not wanted
or receiving merchandise after
the customer has terminated his
contract—would be eliminated,
hence the slogan “Guaranteeing
Customer Satisfaction.”

The club’s introductory offer
will be six free LP's with one
bought at regular $3.98-$4.08

prices. Club members will be re-
guired to buy six albums over a
|2-month period and the club
will issue monthly mailings,
“subject to modification as we
gain experience,” emphasized
Wood.

It is Wood's goal to duplicate
the speed and efficiency which
have been in operation at his
Randy's Record Shop in Galla-
tin, Tenn., formed in 1947. This

store, called the “world's largest
mail-order record shop,” Wood
(Continued on page 1)
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FIC Rules Prompt ARMADA Parley

FTC to Probe False Ad Charges

Disk Dealers
Protected by
FIC Rules

e Continued from page |

goods.,” Also unfair use of
“quota” requirements, special al-
lowances in services, advertising,
equipment; dumping (“unauthor-
ized shipment™) of unwanted
product. Transshipping is not
specifically treated in the final
rules, as proposed originally by
industry, particularly by
ARMADA, which spearheads
the drive for fair practice rules
for the record industry,

The rules spell out liability for
anyone who knowingly receives
the favored treatment, or in-
duces it, as well as the one who
gives it. Banned are price fixing,
tie-in sales, exclusive dealings, all
types of push money and com-
mercial bribery. The rules spell
out bona fide “free” retail offers
of records, and get into club
product (or similar “member-
ship” type selling) by warning
clubs not to offer cancellation
privileges to customers when
they do not really exist, and not
to send more records and de-
mand payment when a customer
has notified them to cancel.

As to records themselves, in-
dustry members are warned not
to misbrand or misrepresent
product in any way, as to quan-
tity or quality. Manufacturers
are required to give full dis-
closure on the artist, content,
and reissue status, on record
labels and in advertising or pro-
motion. (Proposals along these
lines drew groans from certain
record manufacturers during
oral hearings.) Rules also forbid
false stereo claims for monaural
records.
~ The Commission's emphasis in
its Rule 1, on fair deal for the
record retailer versus the chain-
store rack suppliers is a victory
for dealers who have been
pleading their cause for some
years. The FTC rule appears to
deny rackers’ insistence that they
are not “retail sellers,” but
merely service on the racks on
other’s retail premises. In pro-
posed industry rules, and during
oral hearings, record retailers
insisted rackers were actually in
retail selling, because they con-
trolled product, selection and
price,

The FTC trade practice rules
—which illustrate but do not
add to existing antitrust legis-
lation—spell out the way the
functional price allowance must
be handled in multiple opera-
tions. Where one firm is whole-
saler, distributor, one-stop, or
any combination of these, the
wholesaler discount is allowable
only on the records which will
not be sold through their own

rE}aiI outlet, in competition
with  regular retail record
dealers.

Permissable exceptions under
the law are bona fide manufac-
turer sales based on “good faith"
[0 meet competition, and “cost
savings," both of which put
burden of proof on the seller,
Also allowed are sales when
goods are “obsolete,” or when
going out of business, or at cer-
tain seasons.

~The rules outlaw settinz of
high “quotas” and giving these
buyers free records, thus dis-
criminating againt lesser buyers,
ARMADA counsel Kintner
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HOLLYWOOD — The Fed-
eral Trade Commission has
stated it will investigate alleged
deceptive disk advertising prices
in the Los Angeles area. An-
nouncement of the FTC's action
was received by Garden Grove
dealer Howard Judkins, who had
filed a complaint in September
with Washington, accompanied
by 43 ads from 13 local stores.
Judkins is president of the Na-
tional Association of Retail Rec-
ord Dealers (NARD),

Judkins received word from
FTC Commissioner John R,
Riley, stating he had turned the
matter over to his staff “with
instructions to promptly investi-
gate the charges made.”

However, when Billboard
contacted the Los Angeles FTC
office last week, it was learned
that no instructions had yet been
received to initiate an investiga-

Yorke Signs
Phillips for
Coast Post

NEW YORK — Bob Yorke,
newly appointed vice-president-
general manager of Colpix Rec-
ords, started the formation of
his new staff last week with the
signing of Stu Phillips as head
of a&r on the West Coast. The
appointment of Phillips is the
first major move made by Yorke
as part of a general expansion
to strengthen Colpix's represen-
tation on the Coast.

Phillips will now produce rec-
ords exclusively for Colpix. In
the past his a&r services for Col-
pix included the production of
“Blue Moon,” by the Marcels,
“Goodbye Cruel World," by
James Darren, “Johnny Angel,”
by Shelley Fabares, and “My
Dad,” by Paul Peterson.

In recent months, Phillips has
been active as an arranger, con-
ductor and composer for TV
and films.

pointed out that this way of
effecting a price discount could
lead to “huge discounts for seg-
ments of the industry,” and af-
fects its whole price structure.

ARMADA members were par-
ticularly anxious, as were retail-
€rs, to get the spell-out of
“quota™ and “freebie” favoritism
in the rules. During oral hear-
ings, rackers fought for the right
to grant free goods to big quota
buyers, but none to a buyer who
ordered only half as many
records.

In the field of advertising and
promotional allowances, the
rules emphasize that a manu-
facturer making any allowance
must disclose the fact to all com-
peting customers, He must make
some form of allowance “on pro-
portionally equal terms"” 1o
competing customers, when the
type of allowance proposed
would not be suitable to them.
New wording spells out the right
of the retailer to make his choice
when manufacturer offers alter-
native promotional plans. Rules
hold true whether allowances
are in the form of co-operative

Continued on page 10

tion. But as office chief Robert
O’'Brien explained, there are in-
stances where special investi-
gators are called in to handle
a complaint.

Judkins had cited as violating
the FTC's guidelines against de-
ceptive pricing the following:
White Front Discount Stores,
Discount Records, Discount
Center Stores, Music Haven,
ABC Stores, Consumer City,
CMA Discount Department
Stores, Crown Discount Depart-
ment Stores, Fantastic Fair,
Leonard’s Discount Department
Stores, Zodys Discount Depart-
ment Stores, Thrifty Drug Stores
and the May Company Depart-
ment Stores.

As president of NARD Jud-

kins has also asked dealers
around the nation to send him
copies of ads in their markets
which are alleged infractions of
the pricing rules. This new plea
is included in the trade associa-
tion's October bulletin.

In his own region Judkins
told the FTC that stores are ad-
vertising records at former list
price, regular list price and at
discounts running as high as 60
per cent off despite their al-
legedly not having sold products
at these prices for the past three
years.

Judkins, a hard-hitting trade
assn:iati::d dl;:v{:-tﬁe, said he was
encoura y the FTC's reply
and he hoped their investiga‘:ﬁm
would help remedy the situation.

Parkhill Is Named
Ad Manager at RCA

NEW YORK — George L.
Parkhill has taken over as ad-
vertising manager at RCA Vic-
tor. He replaces William I. Alex-
ander, who resigned last week,
Alexander had been with Victor
since 1952.

According to Harry Jenkins,
Victor's vice-president for mar-
keting, Parkhill will be responsi-
ble in his new post for the plan-
ning and supervision of all RCA
Victor Records advertising and
sales promotion. He'll report
directly to Jenkins.

Parkhill, who assumes direc-
tion of the advertising function
immediately, will have report-
ing to him: H. J. Greer, man-
ager, pop advertising; James
Rinko, manager, promotion,
Camden tapes and services;
Marie Kuhn, manager, catalog-
ing and proofreading; Patrick
1. Kelleher, administrator, pop
promotion; Morton E. Barnett,
administrator, Red Seal promo-
tion, and Bernard L. Miller, ad-
ministrator, special promotion
projects.

Parkhill joined Victor as a
junior field representative in
Camden, N. 1., in 1949, after
working five years in the record

GEORGE PARKHILL

business in the Cincinnati area
as a buyer, manager, salesman
and promotion manager. From
1942 through 1957, he was a
full-fledged field representative
for RCA Victor Records, a post
he held until 1958 when he
assumed the title and responsi-
bilities of manager, pop and
Red Seal advertising and pro-
motion.
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EDITORIAL

A Respectable Start

ARMADA President Amos Heilicher last week termed the FTC
rules a “respectable start toward a respectable industry.”

That's an interesting statement.

In addition to the meaning which would be gleaned by the
casual reader, the phrase also carries with it a hope, namely:

That the record business will continue to prosper; that the
stake of those in it will be safeguarded; that it will continue a
profitable industry for those newcomers who love it and bring it

new creative strength.
We agree with Heilicher,

We might note that although ARMADA spearheaded the drive
for rules, all segments of the industry participated. It is now incum-
bent upon all segments of the industry to give voluntary compliance
a fair trial—so that manufacturers, distributors and others may
operate within the confines of present law.
~_The rules are not intended to diminish individual enterprise or
initiative; rather, they are likely to enhance enterprise by curbing
vnlawful practices which have bred chaotic conditions,

The Chicago workshop sponsored by ARMADA should—it is
hoped—aitract a very solid turnout. There is much information to be
sought and clarified and the knowledgeable men will be on hand

to accomplish these ends.

Also present will be the spirit of the late Harry Schwariz,
pioneer distributor, who saw in the FTC the best chance for an

ethical, healthy record business.
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FIC Officials
To Talk: Rules
To Be Defined

NEW YORK—ARMADA on
Oct. 23 will conduct a trade
practice workshop at the Edge-
water Beach Hotel, Chicago.
The meeting, to which all in-
dustry members are invited, will
include luncheon, informational
material and talks by key figures
who were instrumental in de-
veloping a set of industry rules.
Expected to be present at the
morning and afternoon sessions
in the East Lounge, in addition
to ARMADA executives and
record industry figures, are
Commissioner John R. Reilly;
Eugene R. Baker, legal adviser
to Commissioner Reilly; John B.
Benton, FTC attorney in charge
of record trade rules; Earl W.
Kintner, former FTC general
counsel and former FTC chair-
man, currently ARMADA spe-
cial counsel, and Mark R. Joel-
son, former Department of Jus-
tice attorney.

Industry members attending
the workshop will pay a $25
registration fee. The meeting is
open to both ARMADA mem-
bers and non-members.

Amos Heilicher, ARMADA
president, in a statement on the
issuance of FTC rules, noted
that the organization has sought
this development for three
years; that discriminatory pric-
ing and other unfair practices
have driven many small firms
out of business. “The situation
was so intolerable, with no one
strong enough or willing enough
to curb the cut-throat, dog-
eat-dog type of trading; we ap-
pealed to the Federal Trade
Commission,” he declared.

Heilicher termed the rules “a
respectable start toward a re-
spectable industry,” and added
that the workshop sessions
would provide the trade with
definitions and interpretations
of the rules.

Heilicher stated that the rules
deserve a test period and that
revisions may be necessary or

indicated at a later date.
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An exciting collection of new
album releases added to the
best-selling Columbia Records

holiday catalog.
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80 million people from coast to coast will see this sensational, illustrated 16-page
special section devoted entirely to Columbia products. It is a tremendous advertising
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} It's a Big,

NEW YORK—The Big 3
(Robbins-Feist-Miller) and its
subsidiary Hastings Music firm
are spreading their publishing
wings this fall season. The firms
are currently active in six key
areas—1V, pop singles, albums,
foreign exploitation, film ma-
terial, and music print.

On the TV front, the pub-
lishing house has come up with
theme music for seven of the
season's new series: “Flipper,’
“The Man From UNCLE,
“Twelve o'Clock High,” “Pey-
ton Place,” “Valentine's Day,"”
“Daniel Boone" and "Voyage
to the Bottom of the Sea."

“Flipper” was written by
Henry Vars & By Duntram and
is in the Feist firm: “UNCLE"
is by Jerry Goldsmith and is

Fisher Sues
Crown Label

LOS ANGELES — Eddie
Fisher, vocalist in and out of
the record business, has filed a
$50,000 damage suit against
Crown Records, asking for an
injunction barring them from
selling two LP's bearing his
name and voice,

Vocalist is also asking for an
accounting of all gross mf:ts
from the two products. F
suit filed in Supenﬂr Court, at-
torney Richard E. Meyer, of
Bautzer, Irwin & Schwab,
charges that Fisher learned
around Feb. 20, 1964, that
Crown Records, a low-price line,
was selling two LP's, “An Eve-
ning With Eddie Fisher and the
Golden Strings"” and “Tonite
With Eddie Fisher and the
Golden Strings,” allegedly with-
out his knowledge and permis-
sion.

Complaint alleges that six
tapes appear in each of the two
albums without Fisher’s permis-
sion. The vocalist contends the
LP’s were first sold at 99 cents
and are now being offered for
59 cents, which he contends is
against the high caliber image he
has strived for in his professional
Career.

Fisher also contends the Gold-
en Strings are a “substandard
orchestra” and that the albums
were manufactured under “sub-
standard recording devices,” giv-
ing him an association with

eap products” and diminish-
ing the sales of his duly author-
ized LP's.

Fisher's attorneys further con-
tend they notified Crown, owned
by Saul and Florette Binari,
around Feb. 26, 1964, demand-
ing the immediate withdrawl of
the LP's and an accounting of
gross profits, which, they claim,
the defendants refused to do.

Correction

NEW YORK — Due to a
typographical error, ABC-Para-
mount's publishing firms were
incorrectly identified in the Oct.
3 issue of Billboard. The
firms are Ampco (ASCAP) and
Pamco (BMI).

Aaron (Goldie) Goldmark last
week was named by Sam Clark,
ABC-Paramount Records presi-
dent, as general manager of the
two firms.

Clark said that the two firms
will be regarded as an inde-
pendent operation. He added
that plans call for the acquisi-
tion of other catalogs, the de-
velopment of writers for radio
TV and Broadway shows, and,
of course, expansion in the rec-
ord field,

&

Big, Big 3 Season U.S.Outsells U. K. in
Japan: Jay Lasker

in the Hastings firm; “Twelve

o'Clock High,” also in Hastings,
is by Domenic Frontiere; “Pey-
ton Place,” by Franz Waxman
and Paul Francis Webster, is in
the Robbins firm; “Valentine's
Day,” by Lionel Newman, is in
Hastings; “Daniel Boone,” also
in Hastings, is by Lionel New-
man and Vera Matson, and
“Voyage,” by Paul Sawtell, is in
the Miller firm. Hastings, inci-
dentally, is the Big 3's BMI
outlet.

The Big 3 is also riding with
two holdover series, “Dr, Kil-
dare” and “Mr. Novak." Jerry
Goldsmith and Pete Rugulo
wrote “Kildare"” and it's in Hast-
ings. Miller has “Mr. Novak,"”
which was written by Lyn
Murray.

On the pop singles scene, the
Big 3 has scored with “The
Cat,” cut by Jimmy Smith on
Verve; “Softly as 1 Leave You,”
recorded by Frank Sinatra on
Reprise, and “Hold Me,” re-
corded by P. J. Proby on Lon-
don.

In a recent survey of album
activity, Robbins, Feist and Mill-
er songs had 30 of the 100 best
selling LP's cut by major disk
artists.

The Big 3 also is stepping up
development of the potential of
its foreign associations. Through
its foreign affiliates it is pressing
for a greater exchange of music
material. Recently, “Softly as I
Leave You" was derived from
the Italian song “Piano.” “One
by One the Roses Died,” which

has been recorded Mike
Clifford on United Anusts was
developed from another Italian
ballad, “Motive D'Amore.” The
firm will have still another likely
candidate in the new Domenico
Modugno song, *Tu Si Na Cosa
Grande,” which just won first
prize at the MNaples Festival of
Neapolitan songs,

Current film material by the
Big 3 includes the Johnny
Mercer-Johnny Mandel theme
“Emily” from the upcoming
MGM production, “The Ameri-
canization of Emily."” The
“Emily"” song already is set to
swing with recordings by David
Rose (MGM), Marty Gold
(RCA Victor), Gene McDaniels
(Liberty) and Clebanoff (Mer-
cury). “Goodbye Charlie,” the
Andre Previn and Lang-
don title song from the forth-
coming 20th Century-Fox pic-
ture, already is set to roll with
diskings Pat Boone (Dot),
Cannonball Adderley (Capitol),
Andre Previn (Columbia), Vicki
Carr (Liberty), Mary Miller
(Tower), Debbie Reynolds (20th
Century-Fox), and Bobby Darin
(Capitol).

On the musicprint front, the
firm, has been probing new
methods and new areas of pro-
motion and distribution to sub-
stantially expand the music deal-
er market. To promote its TV
music properties, the Big 3 is
printing sheets titled “A TV
Musical Theme,” which contains
music and a foreword about
each particular show.

HOLLYWOOD — Japanese
music fans favor American prod-
uct over English material, re-
ports Jay Lasker, Vee Jay's
executive vice-president, home
after a business trip to the Far
East. The executive, who was
caught in two typhoons in
Japan and Hong Kong, said
English product has made no
headway in Japan.

Vee Jay is sharpening its
guns to do “several hundred
thousand dollars’ worth of busi-
ness” in the Orient over the
next three years, Lasker said,

Stereo albums are the main
record product bought by the
Japanese, he says, because stereo
phonographs are the key equip-
ment item sold. The stereo LP's
sell for about $4 and, as there
is no middle-class in Japan, the
wealthy buy the albums while
the kids frequent coffee houses
which offer recorded entertain-
ment.

There are some coffee houses
which have three levels, offer-
ing jazz, classical and popular
records. As far as Lasker could
ascertain, Hawaiian, Latin, coun-
try and clessical sounds have
IHEF:: Japanese followings.

e biggest home-grown sellers
are the film soundtracks items,
Lasker said. Recent smashes
have been themes from a James
Bond film and the old "East of
Eden” production.

In Hong Kong, the major

Epic Enters Little LP

NEW YORK—Epic Records
i5. entering the little LP sweep-
stakes. It is now joined with
Columbia Records, its parent
company, Kapp, RIC, Sue and
Canadian-American in the grow-
ing LP market.

According to Len Levy,
Epic’s vice-president, his label’s
move into the little LP field
15 based upon the fact that
the juke box has become an in-
creasingly important factor in
the industry today. He expanded
with, “It has come to a point
where the operator can take a
chance on new material and
the record companies can now
bank on the boxes as effective
exposure outlet.” Levy pointed
out that the interest shown by
operators in little LP's indicates
that there is a definite market
for them and that it is becoming

a “great surce of exposure for
full LP's.” He also added that

the little LP is becoming a
supplement to good music pro-
gramming. He also sees the
step-up of activity in the little
LP field as putting additional
emphasis on the whole LP
market.

Levy also indicated that Epic's

little LP's will be handled
through  regular  distributor
channels and that at this time
there are mo plans to bring it
into the retail market as Kapp
Records announced last week.
“Epic's little LP is strictly an
operator iem,” said Levy.
Epic is opening is little LP

Granahan fo
UA Records

NEW YORK—Gerry Grana-
han has been added to the
artists and repertoire staff at
United Artists Records, He'll
be recording artists now signed
to United Artists and its sub-
sidiary labels as well as seeking
new performers and masters for
UA and its affiliates.

Previously, Granahan has been
associated with such artists as
the Angels, Janice Grant, Dickey
Doo and the Don'ts, and the
Fireflies as a disk producer. In
addition, he recorded in his own
right for several labels.

Nathan Appointed by
MGM-Verve Records

NEW YORK — John E.
Nathan has been appointed Eu-
ropean representative for MGM-
Verve Records. He'll report to
Gene Moretti, director of inter-
national sales.

MNathan's duties will encom-

pass a range of activities which
will include foreign sales and
promotion. In the sales area he
will work with the sales man-
agers of each country in order
to develop appropriate sales

projects as they relate to the
MGM-Verve product.

He also will work closely with
the promotion departments of
the various licensees as well as
European trade papers, radio
and TV stations and will work
closely with MGM-Verve artists
when they tour Europe. In addi-
tion, Nathan will act as liaison
between films and MGM Rec-
ords using the facilities of the
MGM picture exchanges
throughout the Continent,
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Market

push with five packages. Each
little LP offers six cuts from
original albums by Bobby Hack-
ett, the Village Stompers, CIliff
Richard and two by Bobby Vin-

ton.

A newly designed Juke Box
Programming Center has been
created by Epic to display the
little LP's. In addition, the
center will showcase the label's
“Memory Lane"” singles. The
“Memory Lane" series features
two single hits for the price of
one from Epic and its subsid-
jary rhythm and blues label,
Okeh Records.

Six new “Memory Lane
singles are featured in this pro-
gram. The records are by Dr.
Feelgood and the Interns, Major
Lance, Rolf Harris, George Ma-
haris, the Village Stompers and
the Dave Clark Five,

Dolly’ Song
Suit Filed

NEW YORK—Mack David's
allegation that Jerry Herman's
composition “Hello, Dolly!™” is
an infringement of his “Sun-
flower" song will be tested in
New York Federal Court. The
suit was formally filed last week
by Famous Music against Her-
man, E. H. Morris, publisher of
“Hello, Dolly!" David Merrick,
producer of the hit Broadway
musical of the same title, RCA
Victor, which recorded the origi-
nal cast album of the show, as
well as many other labels which
recorded the song.

The suit seeks an injunction
enjoining defendants from in-
fringing on plaintiff's tune. The
complaint alleges that “Sun-
flower™ was written before No-
vember 1948, and that the de-
fendants knew of its existence
when they allegedly infrinoed
with “Helln ™-" ™

problem is bootlegged records
flooding the area from Formosa,
Lasker reports. Until four
months ago, the local govern-
ment did nothing about the
priated disks, but recently the
Hong Kong internal revenue
service has begun to pressure
Formosa to halt the flow of
counterfeited merchandise, _
which includes many items be- .
sides records.

The counterfeited records
could be discerned after playing
them 10 times, one dealer told

Continued on page 10
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Quality-Packaged Phonos
Attract Selective Buyers, $$

By DAVID LACHENBRUCH
Contributing Editor

Phonographs may be the most significant island
of profitability in the home entertainment market
this Christmas season,

Trends in the packaged phonograph industry
so far this year present an encouraging picture,
even though both total unit and dollar sales are
down from last year. There is strong evidence of
selective buying on the part of the consumer—the
good kind of selective buying which chooses
guality over price,

The quality of packaged phonographs has
improved sharply over the past two or three
years. The payoff is now beginning to show up at
the marketplace, in terms of better sales in higher
brackets. No matter how you look at it—consoles
vs. portables, or average price—there's a swing
toward the higher quality (and higher priced)
goods,

Seven-month figures for 1964 show a continua-
tion of the earlier trend to consoles over portables
—with console unit sales (distributor-to-dealer
level) 5 per cent ahead of 1963, even though
portable sales were down 11 per cent. Total
sales of all phonographs were running 6 per cent
behind last year.

In July, normally a slow month for console
sales, the console-to-portable mix showed a radical
change from the normal seasonal pattern. More
than 35 per cent of the phonographs sold to
dealers in July were consoles. The comparable
figure for July 1963 was 22 per cent. (Unfortu-
nately, no reliable retail sales figures are avail-
able, but it is believed that this year dealer
orders are very closely following customer
demand.)

Not only is the console-to-portable ratio rising,
but in both categories—consoles and portables—
buying interest is climbing to higher price ranges.

(Continued on page 90)

WB-Reprise Target: Teen Mart

HOLLYWOOD — “A com-
pany has to be realistically nim-
ble. It can't set out to merely
create catalog albums in the way
many companies did years ago.”
This is the working philosophy
at Warner Bros.-Reprise, which
has steadily evolved into a “con-
temporary” record company.

The quote is from merchan-
dising director Joel Friedman,
who states the days of a com-
pany offering LP's in the piano,
polka, Latin fields, etc., for
broad representation are wan-
ning. “We feel companies like
ours can't afford the luxury
of indulging in products of th:s
type. They've lost their value.”

Instead of shooting for wide
catalog merchandise, WB-Re-
prise has been preening its re-
leases to hit the young audience
which, Friedman say, is now
represented on Billboard charts
in impressive percentages.

When Reprise started, it had
virtually no teen-age artists ex-
cept Trini Lopez, but was strong
with adult appeal artists. Today
Reprise is recording more teen-
oriented performers. Warners,
on the other hand, didn’t have
enough adult names so it has
recently been strengthening this
area,

Teen artists which the execu-
tive believes have staying power
are Dick and Deedee, the Pre-
mieres, the Routers, the Mar-
Kets and Ike and Tina Turner
on WB, and the Blendells, Jimmy
Griffin and the Kinks of Re-
prise.

“We will attempt to get even
more contemporary in the fu-
ture,” stated Friedman. “Being
alert to trends not only means
staying with them but also creat-
ing some.”

Friedman believes the wvalue
of catalog albums has diminished
because of the preponderance of
the teen albums which stay on
the charts for short periods of
time. “More than 50 per cent
of the albums on the charts are

DT A VTR TR ROTRA TGO

EDDIE FISHER
INKED BY DOT

HOLLYWOOD—Eddie Fish-
er is joining Dot in a move to
actively pet back into the pop
record business, He will record
a double record album as one
of his first Dot projects.

Fisher formerly recorded for
RCA and had his own Ramrod
Productions which released ma-
terial through other labels.

0O TR BT BATRT R

teen-oriented LP’s,” he says.

Friedman has become aware
of catalog versus trend products
through his twice annual analysis
of Billboard's album chart. He
adds up the LP's in various cat-
egories to learn what the notice-
able trends are. His categories
include pictures - Broadway - TV
properties, LP’s created as a re-
sult of a hit single, folk, comedy,
trend (bossa nova, twist, surfing,
hot rod) teen-age, r&b, spoken
word, classics and broad “catch
all” adult packages.

“One of the most stable items
year after year,” he says,” “15
the Broadway-picture-TV area,”
which also stays on the charts
longer than other packages. By

comparing one year against an-
other, a picture evolves which
shows what repertoire is selling
best,

The wise business man cannot
afford to ignore these figures,
he says. An area which manu-
facturers and consumers alike
have taken for granted is stereo,
Friedman emphasizes. There is
additional money to be made
from stereo sales, 30 per cent
more profit, Friedman believes,
The campany has begun em-
phasizing this fact to its distrib-
utors and is working on several
merchandising plans to boost its
stereo sales on adult LP's and
now for the first time on teen-
age merchandise.
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IN CONJUNCTION with Trini Lopez's opening at

a San Fran-

cisco club, Mayor John F. Shelley proclaimed Sept. 15 as Trini

Lopez Day.

Music sales promotion man Pete Marine ushered

Other
Noteworthy
News

Hot Dean LP

HOLLYWOOD — Reprise is
encountering single sales for
Dean Martin's “Everybody
Loves Somebody” LP. The al-
bum covering the million-selling
single has passed the 400,000
mark, said its elated producer,
Jimmy Bowen.

Koester Abroad

CHICAGO — Bob Koester,
head of Delmark Records, is in
Europe to acquire masters and
to license product for his label.
He'll travel with the American
Folk Blues Festival to Germany
where a number of his label's
artists (Howling Wolf, Lightnin'
Hopkins, Washboard Sam,
among others) are appearing
with the festival, Later, Koester
will visit other countries, in ad-
dition to filming a documentary
on Sleepy John Estes, one of
his artists. Before leaving, Koes-
ter arranged for the release of
the firm's first single by Clancy
Hayes.

Pate Records

NEW YORK — Johnny Pate,
who recently joined ABC-Para-
mount’s ad&r department in the
Chicago office, last week re-
corded his first date with the
Marvelows, whom he had
signed to the label. Next ses-
sions scheduled are with the
Impressions for an album, and
with the Kittens, a new group.

Blumberg Is
Named by
Hodge Firm

NEW YORK—Walter Blum-
berg has been named vice-presi-
dent and general manager of
Hodge-Podge Enterprises, a a di-
vision of the Hodge Manufac-
turing Company, Philadelphia.
Blumberg will be in charge of
the firm's pressing plant, its
Mutual label and its publishing
firms.

The veteran record executive
this week resigned as advertis-
ing manager of Music Business,
a post he held for seven months.

Prior to that he was on the ad-
vertising staff of Billboard.

Blumberg has held wvarious
executive berths with record
companies, among them RCA
Vietor.

He has set up an office at
1697 Broadway here.

Dot Records Sets Up a New
Foreign Licensee Network

HOLLYWOOD — Dot Rec-
ords has completed its new for-
eign licensee network built on the
concept of independent com-
panies working closely in re-
leasing material and interchang-
ing product.

Through arrangements
worked out by the company’s
International Director Jim
Bailey, the Dot logo will now
appear throughout the world on
products distributed by separate
companies,

Dot's new licensees include
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Festival, Australia; Vogue S.A.,
Belgium; Pye, England; Vogue
P.1.P., France; Deutsche Vogue
GmbH., Germany; N.V. Ne-
gram, Holland; Saar s.r.l., Italy;
Greek Phonograph Record
House, Greece; Cosdel, Hong
Kong, Malaya, Philippines; Pye,
Ltd., New Zealand; RCA Espa-
nola, Spain; M.J.T. Finsterwald,
Switzerland, and Melodi, Tur-
key.

Dot’s recently formed low-
priced Hamilton line will be dis-
tributed through Pye's budget la-

bel in England, Golden Guinea
and Vogue's Mode in France,
Germany, Belgium and Holland.
Bailey also noted that selected
Dot product would be issued
through these subsidiary lines.

In the Far East, Bailey added,
there would be a concentrated
effort for an interchange of sin-
gles product through the Cosdel
organization. The Philippines
will press singles and LP's for
the entire area because products
cannot be imported there, Bailey
explained.

BILLBOARD, October 17, 1964
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FIRST HIT
"1 WANNA LOVE HIM SO BAD"”

WRITTEN BY JEFF BARRY, ELLIE GREENWICH AND STEVE VENET PRODUCED BY STEVE VENET AND JEFF BARRY
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“LEADER OF THE PACK”

RED BIRD 10-014

FIRST HIT
"REMEMBER (WALKING IN THE SAND)”
WRITTEN BY GEORGE MORTON, ELLIE GREENWICH AND JEFF BARRY PRODUCED BY SHADOW MORTON AND JEFF BARRY
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Cortina Starts Drive
On Language Courses

NEW YORK—The R. D. Cor-
tina Company is launching a
full-scale drive into the retail
record market with its language

B NOW ON TAPE

IOMrLEEE LARUTASE CfTREE {J'
L=

courses, armed with specially
designed merchandisers for its
disk and newly completed taped
versions. The product is being
issued under the banner of Cor-
tina's subsidiary, Institute for
Language Study,

Cortina, which claims to be
the “originators of phonograph
method of teaching languages”
(firm was founded in 1882),
contends it is establishing an-
other first with its use of tape
for home language study. Cor-
tina has concluded an arrange-
ment with Ampex for the
latter to distribute its tape lan-
guage courses through Ampex’
United Stereo Tapes subsidiary,
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The tape versions can be used
on all 33 ip.s. home equip-
ment, mono, two-track stereo, or
four-track. On quarter-track ma-
chines, a unique method is used
to permit the student to record
with the taped instructor, The
lesson is carried on tracks one
and four, leaving tracks two and
three blank.

The student is able to record
his pronunciation of the words
immediately following the in-
structor. When the tape is
played back, the student is able
to compare his grasp of the for-
eign words with the instructor’s
pronunciation. Thus, the student
is able to hear how he’s progress-
ing in perfecting pronunciation.
This, according to Cortina Presi-
dent Robert Livesey, is the first
time tape has been used in this
manner for language learning in
the home.

Each package ($9.98 list
price) consists of a double LP
(or two tape reels), plus a hard-
cover grammar and 5,000-word
dictionary. Cortina's introduc-
tory offer includes a free metal
rack with attached sample book,
plus free freight for any 12
album orders.

U.S. Outsells U.K.

® Continued from page 6

Lasker, because the sound wore
thin. These illicit LP's were
being sold for the equivalent of
$1.50 in American currency,
The legit albums sell for $5 but
the local clientele has become
accustomed to paying $1.50, so
there is a problem in teaching
the people to regularly pay $5
for a legit album.

Like Japan, Hong Kong is
not a large singles market. This
is unfortunate, cites Lasker, be-
cause the population of Hong
Kong is 3% million people, 50
per cent of whom are under 16.

Guests at a party in Amsterdam on the formation of Eddie
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Barclay’s Dutch record company, Barclay Netherlands. Left to
right are Peter Plum, Peter Plum Publications, Brussels; Andre
de Vekey, European Director, Billboard; Mme Loury; Eddie
Barclay; Jack Haslinghuis, managing director of Phonogram,
Holland; Philippe Loury, president Erato Records, Paris; van
Vught Editions Altona, Amsterdam, and Charles Aerts, Dutch

impresario,

FTC Rules Protect Disk Dealers

® Continued from page 3

advertising, special on-premises
promotion, record racks, bins,
radio program sponsorship, etc.

If a special “reciprocal” deal
is demanded of the retailer in
exchange for the manufacturer
allowance, the retailers must be
informed of it, and given an esti-
mate of value of the promotion
versus the “reciprocal” costs.

Two new examples given in
the rules: It is a violation if a
one-stopper buys records for re-

Dot Record Club Has ‘Guarantee’

® Continued from page |

points out, fills orders 24 hours
after they are received.

Two years ago Wood testified
before the Federal Trade Com-
mission he was opposed to rec-
ord clubs, for he felt they
harmed dealer sales but that they
had become an important seg-
ment of the industry and that
he would probably be forced into
entering the club business.

Two reasons cited by Wood
for entering the club competition
are to offer artists maximum ex-
posure and to assist customers
who cannot get his catalog prod-
ucts in their local stores.

“We're more concerned with
giving our artists the important
exposure than with the profit
the club will make,” Wood in-
tonated. The president re-em-
phasized he has always favored
the dealer, he knew their prob-
lems and would always work
closely with them.

Wood anticipated the club’s
providing a 300 per cent increase
in catalog movement through the

Kingstons to Decca

e Continued from page 1

ment is for five years with pro-
visions for an extension.

The Kingstons have been re-
cording for the Capitol label
for a little over six years. Dur-
ing that time the group racked
up a gold record award for its
single “Tom Dooley”™ as well as
eight gold records for albums
that pulled in more than $1.-
000,000 in sales,

The Kingston's first release on
the Decca label will be rushed
out within a week and will be
followed by an LP in November.
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availability of all merchandise.
The present Dot organization
will work on the club, with bill-
ing handled here and LP orders
handled in conjunction with
Dot's pressers, RCA, Decca and
Monarch. There are roughly 600
titles in the catalog. No Hamil-
ton low budget albums will be
offered initially.

The first national consumer
announcement will appear in TV
Guide with the corresponding
mail-order campaign launching
the club nationally.

Would the Dot Club consider
handling other companies if in-
terest were displayed? "“We'll
see what the FTC's ideas are
about handling other labels,”
Wood remarked. “First we have
to crawl before we walk.”

S-F i.P Gets
Big RCA Push

® Continued from page |

S ——

signed to intensify the album's
air treatment. In addition, Vic-
tor is pulling out two tracks
from the album—the “Aida Dix-
ieland” and the “Beethoven
Cha-Cha-Cha" — and is issuing
this white-label single for disk
jockey use only.

Victor has tied in with Cava-
lier magazine on a Sherman-
Fiedler “grab bag" contest to be
announced in the publication’s
December issue. Contest calls
for the reader to fill out a cou-
pon, have it stamped by his rec-
ord dealer, and then mail it to
Cavalier. A motorcycle plus
1,500 other prizes are the lures.
Contest is aimed at building
dealer traffic.

Victor's ad campaign is
strongly centered on the college

sale to juke box operators :md‘
retailers, getting a manufactur-
ers’ discount—but then sells the
product through his own sub-
sidiary retail outlet. It is a viola-
tion if a retailer (generally ap-
plicable, including chain and

department stores) “induces” the

manufacturer or distributor to
share in cost of radio programs
where the outlet is promoted
along with suppliers’ records—
but competing retailers are not
getting the same offer. (FTC is
currently working on the prob-
lem of pressure on manufactur-
ers of various products for ad-
vertising allowances, made by
giant chains, which can bury the
product if the allowance is not
given.)

Industry proposals to pro-
hibit transshipping, discrimi-
natory sales prices in sales of
“cut-outs,” and use of "'dating
privileges" are not spelled out
in final rules. However, final
rules do prohibit shipping quan-
tities of records not requested
or agreed to by the customer.
Below - cost sales violations
spelled out in original industry-
proposals are omitted in final
VErsIon.

A final rule against misbrand-
ing and misrepresentation is very
broadly worded, and will worry
those labels faced with multiple
disclosures on reissues of re-
vised works. The rules state that
any and all types of claims (on
label or in promotion and adver-
tising) are barred if they would
deceive customers as to: identity
of the artist; content; title of the
recording or selection; previous
issue under a different title.

Adherence to the trade prac-
tice rules is voluntary, FTC will
keep a record of all who have
agreed to abide by the rules—
and those who do not. Wide-
spread dissemination of the
spell-outs of what is illegal in
the record industry practices
will eliminate “I didn't know”
excuses, and enable industry
members to bring complaint
when they spot a violation.

market, while still covering other
consumer bases. It will blanket
college newspapers with Sher-
man-Fiedler ads during this
month, as well as using space

in Playboy, Cavalier, Esquire,
and the New Yorker through
November and December.

For point-of-sale, Victor will
distribute a "big 10" mobile spe-
cial counter display, plus 18" by
18" cover blow-ups.

BILLBOARD, October 17, 1964
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CHRISTMAS CHOPSTICKS
CHRISTMAS IN KILLARNEY
DEAREST SANTA

THE CHRISTMAS TREE

THREE WISE MEN,
WISE MEN THREE

PEPPERMINT STICK PARADE

THE BELL THAT
COULDN'T JINGLE

dl CHRISTMAS ANGEL
WHITE CHRISTMAS
CWO M| THE GREATEST GIFT
W% D0 YOU HEAR WHAT | HEAR
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i MY CHRISTMAS PRAYER
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EPIC DELIVERS THE FIRST GHRISTMAS GIFT OF THE YEAR

LN 24122/BN 26122% ALSO AVAILABLE AS A LITTLE LP 5-26122

BOBBY
VINTON

TELL ME

LN 24058/BN 26098*
!
NOW AVAILABLE nerel.
T0 DEALERS s
THIS SPECIAL Bobby
BOBBY VINTON ] Vinton
FLOOR -
MERCHANDISER | RO

"\ "
LN 24081/BN 26081* LN 24068/ BN 26068°

Alzo avallable as Little LP 5-260B81 *Stereo m - CMC”, MARCA REG. T M. PRIMTED IM USA
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William Morris Believes in Old
College Try; Steps Up Service

NEW YORK—Now that the
school season is under way, the
William Morris Agency is step-
ping up ils personal services to
colleges and universities for the
booking of its campus programs.

According to Nat Kalcheim,
head of the agency's personal
appearance department, college
entertainment needs are diverse
and rate custom tailoring both
as-to variety and budget. “For
this reason,” Kalcheim added,
“William Morris has remained
mobile in its handling of college
bookings and is manned, unlike

any other agency, to cater di-
rectly to campus requirements
covering the entire range of the
theatrical spectrum, bit jazz, folk
and hootenanny or ballet, Bach
and ‘Beyond the Fringe'."”

In this connection, the agency
maintains separate  divisions
within the college framework
under Kalcheim's direction to
service this specialized market.
There s a Concert and Special
Attractions Division and a spe-
cial Pop Music Division. Klaus
Kolmar heads the former; Jerry
Brandt working with Steve

Haley and Comets Riding
High on Their Concert Trek

LONDON—The big surprise
of the fall tour program has
turned out to be the tremendous
success of Bill Haley and His
Comets on a 21-day concert
trek for promoter Don Arden.
Haley has them back rocking

Animals on
Move; Rack Up
High Grosses

NEW YORK—The Animals,
MGM Records singing group
from England, are racking up
hefty grosses on their current
tour of the U. §.

Gaining momemtum at the
tour’s start on Sept. 23, in Nor-
folk, Va., the group hit the
jackpot at San Francisco's Cow
Palace Oct. 3, drawing 13,000
people for a $58,000 gross.
With Albany, Buffalo, Cleve-
land and Rochester remaining
on the personal appearance
schedule, the Animals complete
their cross-country appearances
with a stint on Ed Sullivan’s
CBS-TV show Oct. 18.

MGM has been co-ordinating
its publicity, promotion and ex-
ploitation with local promoters
and the William Morris Agency
to spark the tour.

Unsurpassed wm Quahly at any Prco
GENUINE 8" x 10"

GLOSSY PHOTOS

7¢ EACH
IN 1,000 LOTS

$9.88 per 100

POST CARDS
$32.00 per 1,000
Copy Megafives 51.95
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EXPERIENCED RECORD PROMOTION
AND SALESMAN NOW AVAILABLE
Dependable married man with six
years of solid experience. Midwest

in the aisles and his shows are
causing big scenes in every
theater the band plays.

The tour started out as an
ill-fated one when star Brenda
Lee withdrew less than a fort-
night before the first date, and
Arden booked the No. | r&b
group Manfred Mann to head-
line with Haley retaining his
second billing.

But after the first two nights
it was obvious Haley was the
star and he was switched to the
closing spot, although the Brit-
ish group is costing Arden more.

Haley, last here at the peak
of his success in 1957, features
all his big hits in a non-stop
40-minute act that closes with
*“Rock Around the Clock”"—and
he is filling many of the venues
the tour plays with Arden tak-
ing something like $5,000 a
night at the box office.

With Haley in his manager,
Jolly Joyce, who expects to sign
a deal with Arden for return
tours in each of the next three
years before this one is over,
Joyce is also trying to arrange
with Decca for Haley to fulfill
an ambition and record here.

Signings

The label dickering for Mary
Wells wound up last week with
the singer going over to 20th
Century-Fox Records from her
previous berth at Motown.
George Scheck, who handles
Miss Wells, negotiated the deal,
... The singer is one of the
first top names to be set up by
20th in their plans for a major
artists buildup under the aegis
of Bermie Wayne, who took
over the helm of the artists &
repertoire department only two
weeks ago. Miss Wells® first re-
lease under the 20th banner
will be “Stop Taking Me for
Granted,” backed with “Ain’t
It the Truth.”. .. Mark Fortune
has been signed by Danbar
Records, new label being rum
by Sal Salvador and Bill De-
Luca.

Dimension Records has signed
Pete Cooke to an exclusive re-
cording contract. The singer, in
addition to appearing in night
clubs with his own group, Pete
Cooke and His Baby Dolls, is
also a composer. Before enter-
ing the pop music field, Cooke
was & member of a gospel quar-
tet, the Mighty Four Gospel

Singers. His first Dimension disk
couples “Little Darlin'” and
“1 Won't Cry.". .. Fran Jeffries
has signed a three-year contract
with MGM Records. She'll re-

or natienal territory.  Willing 1o
fravel. Send for resumae,
Write:
BOX 221, BILLBOARD FPUBLISHING
188 W. Randalph 5%,
Chicago, |llingis 40601
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Leber (East) and Ira Okun
(West), the latter division.

“At least once a year,” Kol-
mar said, “one of our top agents
in the concert and special at-
tractions field visits every major
college and university in the
country. In addition we host an
annual Juncheon at the con-
ventions of the International As-
sociation of Concert Managers
and the Association of College
and University Managers, both
of which are held in New York
in December.” Many of the
agency's artists attend these
meetings at which the firm pre-
sents its program for the coming
season. Kolmar also empha-
sized the importance of on-
campus meetings by agents with
officers of student councils, fra-
ternities and sororities, club and
alumni groups, college officials,
student advisors and others tied
to the programming picture.

Okun, who oversees the col-
lege market on the West Coast,
explained: *This rapport with
college people who control the
entertainment budgets is a day-
to-day operation requiring con-
stant co-ordination. We also at-
tend the national and regional
meetings of the college unions
and student orpganizations with
regularity to get the pulse of
the marketplace first-hand. This
year, we intend to step up our
campus programs even more."”

As an illustration of steady
contact with the college market,
Brandt pointed to the attend-
ance of the agency’s talent rep-
resentatives Jay Jacobs and

(Continued on page I4)

PEOPLE AND PLACES

By MIKE GROSS

Jack Maher, former Billboard staffer, now account executive
of the MGM-Verve account for West-Weir-Bartell, was married to
Barbara Votens in New York Oct. 10.... The personal manage-
ment firm of Joe Scandore & Mel Shayne opened a Hollywood
branch. Scandore will head the Coast office with Sheldon Berger
assisting. . .. Vaughn Meader goes into the Cafe Au Go Go in
Greenwich Village Oct. 27 with his own satirical revue, “The
Populace.” . . . Jazz pianist Billy Taylor, now at New York's Village
Vanguard, will record two albums for Capitol during his stay there.
... The Pilgrims, the new pop-folk trio at Greenwich Village's
Bitter End, have just released their first Columbia album, “Just
Arrived.”. .. Singer Sam Cooke begins a 10-day engagement at
the Town Hall, Brooklyn, Oct. 22.... Carl Schmidt, president of
Fonorama Records in Montreal, in New York last week to oversee
first American recordings for his U. 8. label, Danco Records. Danny
Villa, Dean Cooper and Brian Darby were among the artists
recorded.

Caterina Valente, London Records artist, appeared at New
York's Colony Music Shop last week to tape a special TV show which
will be shown in Germany. ... Neil Sedaka opens a 10-day stand
at the Palm Shores in Brooklyn Oct. 28.... Mrs. Jean Grace,
composer-arranger and president of Straight Ahead Rhythm, Inc.,
is entering the radio-TV production field. Doles Dickens is to be
musical director of their initial TV show titled "All the World
of Music.” Sid Ascher has been retained as public relations and
sales-advertising consultant. ... Bruce Beland, the leader and or-
ganizer of the Four Preps, has enrolled in the fiction course at
the Famous Writers School in Westport, Conn.... The Celebrity
Room in Great Neck, L. 1., currently presenting Walter Davis Jr,
and vocalist Mamie Watts, . . . MARCH (Music and Recording Com-
pany Humanitarians), the philanthropic organization for women in the
music industry and allied fields, will hold its first dinner meeting
of the new season Oct. 19 at New York's China Song Restaurant,

Bob Astor has joined Universal Attractions as an agent. ...
Roy Orbison, the Hondells and Adam Faith guest on ABC-TV's
“Shindig” Oct. 14. . . . Tennessee Ernie Ford and Al Hirt will
appear on Andy Williams NBC-TV show Oect. 19.... Vickie
Carroll, Decca artist, currently at the Shangri-La in Oklahoma
City. . . . Premier Albums, Inc., has moved to larger quarters at
1650 Broadway. ... Thelma Carpenter, accompanied by Willie (The
Lion) Smith, taped a special “Salute to Eddie Condon™ for tele-
casting at a future date.... The Mustangs, of Sureshot Records,
have changed their name to the Mighty Mustangs, to avoid conflict
with a similarly named group on another label. Social note: Stan
Walker, formerly of RCA Victor’s publicity department and now
public relations director of Famous Artists Schools, recently be-
came the father of twins (boy and a girl).

OUTDATED—THEME GETS BATTERING

‘A Lovely War' Like

NEW YORK — *Oh What a
Lovely War,” the British import
which opened on Broadway Sepl.
30, courtesy of David Merrick
and Ferry Raffles, is an unor-
thodox musical entertainment.
Although it's been a solid hit in
London, its chances on Broad-
way appear slim. Main Stem
theatergoers want more than an
improvisational attitude — even
though the point of view is

Moore Named
To Head AMC

NEW YORK—Phil Moore,
vocal coach, has been named
president of the newly formed
firm, Artists and Music Con-
cepts, Inc. Aim of this organi-
zation is the development of
musical personalities and images
to meet today's entertainment
media needs via a wholly new
dimension.

First example of the effec-
tiveness of AMC is Sheila San-
der, who was scouted and signed
by Moore recently. Despite her
prior lack of experience, Moore
already has succeeded in secur-
ing her first Mercury album
which will be released shortly.

cord albums as well as singles
for the label. Her latest film,
“Sex and the Single Girl,” will
be released soon. . . . The Mighty
Clouds of Joy signed another
long-term contract with Peacock
Records while in Houston re-

cently.

www americanradiohistorv com

Big Bertha

Victor Spinetti and Barbara
Windsor, gives it a flair that
occasionally brightens the pro-

popular — and a “workshop”
style.
With songs and sketches,

photo slides and flashing elec-  ceedings.
tric news bulletins, World War The show's chances as an

I is given a satiric and scornful original cast album are iffy, too.
workover. The trouble with this The score is a compilation of
Joan Littlewood production, songs circa 1914-1917, and al-
though, is once the anti-war though they're done with an

point is made, and it's made
early, there's nothing left to do
but make it again, which is just
what it does many times over.

Even so, it has been put to-
gether with lots of style by Miss
Littlewood and an energetic
cast (dressed in black and white
clown costumes), headed by

authentic spirit, disk buyers will
probably seek something fresher
adapted public domain material
by Charles Chilton.

There may be an original
Broadway cast album of the
show from RCA Victor, but so
far the label is still sitting on
its option. MIKE GROSS

DAMITA JO makes her shift from Mercury to Epic Records
official as Bob Morgan, left, Epic's executive artists & repertoire
producer, and Len Levy, Epic’s vice-president-general manager,
oversee the signing.

BILLBOARD, October 17, 1964


www.americanradiohistory.com

THE

BLACKWOOD BROTHERS
Q UA.F{'TEP préserl Lheir exeiting tenor

7 |

BILL SHAW-

Always popular George Beverly Shea sings
familiar as well as rarely heard Christmas
pieces. Includes “"Hark! The Herald Angels
Sing,"” "Christmas Star,” "Dear Little
Stranger,”’ ""Joy to the World" and 8
others. Dynagroove. LPM/LSP-2937

Che Darol Rice
- SICUER ,
 /SAXOPHONES
|_1L'l“ the . i
SOLDEM

H YAXS J‘*

L.

The tenor of the famous Blackwood Broth-
ers Quartet interprets this fine collection
of hyinns. ““The Angels Must Have Cried,"”
"Only One Touch,” “Welcome to Glory
Land,"” "My Wanderful Ged" and 8 others.
Dynagroove. LPM/LSP-2938

Different and pleasing treatments of 12
beloved hymns. Recorded in Dynagroove
are "Just a Closer Walk with Thee,” "It Is
No Secret,” “The Old Rugged Cross,”
“Leaning on the Everlasting Arms'' and
8 others. LPM/LSP-2929

4 New
Sacred Music Albums
for the

fall season from
RCA Vlctor

|'|'"I":|':1 u I mame

in waund -"'i

oy e e
Gospel music's finest exponents singing
together for the first time. 'Sweet Jesus,"
It Rained,” "'l Was There When the Spirit
Came," ""Every Time | Feel the Spirit" and
B others. Dynagroove. LPM/LSP-2936
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R&EB DJ. ROUNDUP

The information below is reported each week by leading RA&B
disk jockeys. The Contributing Edifor is KAL RUDMAN,

HATIONAL BREAKOUTS are fthose records registering sales In @&
significant number of regions and can be classified as new hit
recards.

REGIONAL BREAKOUTS are those records breaking in one or more
regions of the U. 5. but not in sufficient number of areaz to dafe
to be considered national in scope.

Individual disk jockey reports give those records thal are making
their first appearance in the local top 15, the local breakouts,
records to watch based on initial action in each markel and the
Top LP's.

% JERRY THOMAS—KNOK, DALLAS-FORT WORTH

® FIRST APPEARANCE IM LOCAL TOP 15
1 CAN'T BELIEVE WHAT YOU SAY—Ilke & Tina Turmer, Kent
JUMP BACK—Rufus Thomas, Stax
HE'S JUST A PLAYBOY—Driffers, Atlantic
AIN'T THAT BAD—Pancho Yilla, Sve
OH JOHN—Jimmy Reed, Vee Jay

@ BREAKOUTS
LAST MIGHT—Liftle Jr, Parker, Duke
HEY MR. LOMESOME—Carltons, Argo
MAYBE TOMIGHT—Shirelles, Scepter
AINT DOING TOD BAD—Bobby Bland, Duke

@ RECORDS TO WATCH
YOU'RE BREAKING ME UP—Lee Dorsey, Constellation
BABY BABY ALL THE TIME—Superbs, Dore
BEAUTICIAN BLUES—B. B. King, Kent

® TOP 10 GOSPEL

| CAN'T STOFP LOVING GOD—James Cleveland, Savoy LP

I'VE GONE TOOD FAR—Caravans, Yee Jay LP

LIVING IN MY MHEW WORLD MNOW-—Hardeman Singers,
Peacock

WALK ARDUND HWEAVEN ALL DAY—Caravans, Vee lay LP

THE FAILURE IS NOT IN GOD—Dorothy MNorwood Singers,
Savoy LP

EVERYTHING MOVES—Utterbach Concert Ensemble, Simpson
LP

IN THE NEED OF PRAYER—Inex Andrews, Songbird

I STOOD ON THE BANKS OF THE RIVER—James Cleveland,
Savey LP

I'LL GO—Clowds of Joy, Peacock

AMAZING GRACE—Harmonizing Four, Vee Jay LP
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Y JOHN RICHEOURG—WLAC, NASHVILLE

® BREAKOUTS
DO IT NOW-—Bessie Banks, Spokane
DON'T SPREAD IT AROUND—Barbara Lynn, Jamie
CHAINED AND BOUND/YOUR OME AND ONLY MAN-—Ofis

Redding, Velt
I CAN'T BELIEVE WHAT YOU SAY—Ilke & Tina Turmer,
Kent

MY ADORABLE ONE—Joe Simon, Vee Jay

MY LOVE—Buddy Ace, Duke

TROUBLE CHILD—Barbara Mason, Crusader
JUMP BACK—Rufus Thomas, Stax

MAYBE THE LAST TIME—James Brown, Smash
I'M LOMELY—Bobby Blrd, Smash

® RECORDS TO WATCH
GOTTA GET MY HANDS ON SOME LOVIN'—Artistics, Okeh
S0UL 5TOMP—Earl Van Dyke, Soul
WALKING IN A DREAM—Betty Rogers, Sims

-

% LARRY DEAN—WWIN, BALTIMORE

® BREAKOUTS
SOMETHING YOU GOT—Ramsey Lewis, Argo

HURTIN® INSIDE—Barbara & Brenda, Heldi
OH NO NOT MY BABY—Maxine Brown, Wand
GOTTA GIVE HER LOVE—Welumes, American Artists

% CLARENCE (SWEET DADDY) SCAIFE—WNOO,
CHATTANOOGA

® FIRST APPEARAMNCE IM LOCAL TOP 15
SOMEBODY NEW-—-Chuck Jackson, Wand
TRY ME—Jimmy Hughes, Fame
BLESS OUR LOVE—Gene Chandler, Constellation

“ HUNTER HANCOCK, PETER TRIPP, & BILL (ROSCOE)
MERCER—KGFJ, LOS ANGELES

® FIRST APPEARAMNCE IN LOCAL TOP 15
I SMELL TROUBLE—Little Johnny Taylor, Galaxy
1 HAD A TALK WITH MY MAN—Mitty Collier, Chess
SOMETHING YOU GOT—Ramsey Lewis, Argo
OPPORTUNITY —Jlewels, Dimension
DONT ANSWER THE DODR—Jimmy Johnson

® BREAKOUTS
BEAUTICIAN BLUES—B. B. King, Kent
FEVER—Alvin Robinson, Redbird
BABY DON'T LOOK DOWN-—Billy Sterm, Loma
THE JERE—Larks, Money
T0OO MANY DRIVERS—Lowell Fulsem, Kenk
RETURN OF THE WATUSI—Olympics, Duwa Disc
HIDE AWAY—King Curtis, Capitol
MY ADORABLE OME—Jo= Simom, Ves Jay
THANK YOU FOR LOVING ME—Sapphires, ABC

O S

+ RUBEN {SUGAR DADDY) HUGHES—WMOZ, MOBILE

® BREAKOUTS
CHAINED AND BOUND—Otis Redding, Volt
WAIT UNTIL TOMODRROW-—Dells, Vee Jay
YES | DO—Solomon Borke, Atlamtic
MY ADORABLE ONE—Jor Simon, Ves Jay
JUMP BACK-—Rufus Thomas, Stax
DON'T SPREAD IT AROUND—Barbara Lynm, Jamie
TRY ME-—Jimmy Hughes, Fame
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Jr MILTON (BUTTERBALL) SMITH—WMBM, MIAMI

@ FIRST APPEARAMCE IM LOCAL TOP 15
DOWN HOME GIRL—Alvin Robinsen, Red Bird
THAT'S WHERE IT'S AT—Lotsa Peppa, Tribe
HEVER GET ENOUGH OF YOUR LOVE—Eddie Floyd, Safice
BITTER WITH THE SWEET—Don Gardner, Jubilee

® BREAKOUTS
ONE WOMAN MAN—Garnet Mimms, UA

AINT DOING TOO BAD—Bobby Bland, Duke

® RECORDS TO WATCH

| DON'T WANNA FUSS—Sugar Pie Desanto, Chess
MAYBE TOMIGHT—Shirelles, Scepter
BEAUTICIAN BLUES—B, B. King, Kemi

IN MY HEART—Barbara & Browns, Stax
MOONBEAMS—Danny White, ABC

-

Y BOB KING—WOOK-TV & RADIO, WASHINGTON
® FIRST APPEARANCE IM LOCAL TOP 15

BABY BABY ALL THE TIME-—S5uperbs, Dore
OPPORTUNITY—Jewels, Dimension

BREAKOUTS

CHAINED AND BOUND—Otiz Redding, Volt

NEVER GET ENOUGH OF YOUR LOVE—Eddie Floyd, Safice
THAT'S WHERE IT'S AT—Sam Cooke, Victor

MEEDLE IN A HAYSTACK—Velvelettes, VIP

JUMP BACK—Rufus Thomas, S5tax

% STAR MERRITT, JIMMY “B,” JACK HOLMES & FRED (BIG
DADDY) CORREY—WRAP, NORFOLK

® BREAKOUTS

THE CLOCK—Baby Washington, Sue
MAYBE THE LAST TIME—James Brown, Smash
OPPORTUNITY—=Jewels, Dimension

RECORDS TO WATCH

RETURN OF THE WATUSI—Olympics, Duo-Dise

I'M THE LOVER MAN-—Little Jerry Williams, Southern
Sound

THE CAT—limmy Smith, Verve

BLESS OUR LOVE—Gene Chandler, Constellation

ALL THAT'S GOOD—Fiestas, 0ld Town

SOUND OF MUSIC—Patty & Emblems, Herald

TOFP LP BANDS
BACH TO THE BLUES—Ramsey Lewis Trio, Arge
THE LAST ONE TO BE LOVED—Dionne Warwick, Scepter
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% BURKE JOHNSON—WAOK, ATLANTA
® BREAKOUTS

THAT WHERE IT'S AT—Sam Cooke/Lotsa Peppa, Victor/
Tribe

AIN'T DOING TOD BAD—Bobby Bland, Duke

REACH OUT FOR ME-—Dionne Warwick, Scepter

ONE WOMAN—Garnet Mimms, UA

TRY ME—Jimmy Hughes, Fame

CHAINED AND BOUND—Otis Redding, Volt

DON'T SPREAD IT AROUND—Barbara Lynn, Jamie

JUMP BACK—Rufus Thomas, Stax

WHAT GOOD AM I|—Marvin Gaye & Kim Weston, Tamla

SOUL STOMP—Earl Van Dyke, Soul

RECORDS TO WATCH
MAYBE TONIGHT—Shirelles, Scepter
MESSAGE TO MARTHA—Lav Johnsen, Bill Hill

el T e p————

J WILLIE McKINSTRY—WILD, BIRMINGHAM
® FIRST APPEARAMNCE IN LOCAL TOP 15

HE'S A PLAYBOY—Drifters, Atlantic
BITTER WITH THE SWEET—Don Gardner, Jubiles
BLESS OUR LOVE—Gene Chandler, Constellation

BREAKOUTS

IT"S ALL OVER—Ben E. King, Atco

SOMETHING YOU GOT—Ramsey Lewis, Argo

YOU'RE BREAKING ME UP—Lee Dorsey, Constellation

% “HONEST JOHN"—WKXV, KNOXVILLE
@ FIRST APPEARANCE IN LOCAL TOP 15

SHE'S GOT EVERYTHING—Mystics, Constellation
HE'S A PLAYBOY—Drifters, Atlantic

MY ADORABLE ONE—Joe Simon, Vee Jay

BLESS OUR LOVE—Gens Chandler, Constellation
IT'S ALL OVER—Ben E. King, Atco

BREAKOUTS

TRY ME—Jimmy HWuoghes, Fame

YOU'RE BREAKING ME UP—Les Dorsey, Constellation
JUMP BACK—Rufus Thomas, Stax
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+ GEORGIE WOODS & JIMMIE BISHOP—WDAS,
PHILADELPHIA

® BREAKOUTS

JUMP BACK—Rufus Thomas, Stax

GOTTA GIVE HER LOVE—Volumes, American Arfisls
OH NO NOT MY BABY—Maxine Brown, Wand

MEEDLE IN A HAYSTACK—Velvelettes, VIP

LOON AWAY/ONE WOMAN MAN—Garnel Mimms, UA

RECORDS TO WATCH

SOMETIME THIMNG—Clavdine Clark, Jamie

HAPPIEST GIRL-—TiHany's, Archic

SWEET THING—3Spinners, Motown

SLOOP DANCE—VYibrations, Okeh

WHAT GOOD AM |I—Kim Weston & Marvin Gaye, Tamla
HIDEAWAY—King Curtis, Capitol

DO ANYTHING YOU WANT—Harold Betters, Gateway
THE JERK—Larks, Money

MAYBE TONIGHT/LOST LOVE—Shirelles, Scepter
CHAINED AND BOUND—Otis Redding, Volt
BEACHCOMBER—Johnny Gibson, Lawrie

DON'T SPREAD IT AROUND—Barbars Lynn, Jamis
MEVER GET ENOUGH OF YOUR LOVE—Eddie Floyd, Safice
YES | DO—Solomon Burke, Atlantic

DON'T LET IT GET YOU—Debby Rollins, Ascot

L R % 2k & B R L _E E & R _ N _E_JR__S R _S __2 8 R 3 __J _E_JS N _¢8 B __JF JE _JL B

Y CHATTY HATTY—WGIV, CHARLOTTE
@ FIRST APPEARAMNCE IN LOCAL TOP 15

CHAINED AND BOUND—Otis Redding, Volt
YES | DD—Sclomon Burke, Atlanftic

HE'S JUST A PLAYBOY—Drifters, Atlantic
AINT DOING TOO BAD—Eobby Blamd, Duke

RECORDS TO WATCH

SEEETHIHG IN MY EYE—Music City Soul Brothers, Music
ty

KENTUCKEY BLUE BIRD—Lasu Johnzon, Big Hill

MY LOVE—Buddy Ace, Duke

PEOFLE IN LOVE—Taylor Brothers, Joy

| DON'T WANT TD FUSS—Svgar Pie DeSanto, Chess

SLOOP DANCE=Yibrations, Okeh

WHAT GOOD AM |—Gaye & Weston, Tamla

LOOK AWAY—Garnet Mimms, UA

www americanradiohistorv com

Wm. Morris

Believes in
College Try

o Continued from page 12

Harvey Kresky at the meetings
of the Southern Universities
Student Government Associa-
tion in Biloxi, Miss., where they
met personally with the dele-
gates of more than 600 partic-
ipating schools. Earlier this year,
at the College Block Booking
meeting in Raleigh, N. C., the
Morris representatives partici-
pated in talent buying discus-
sions on group purchasing and
efficient talent routing. Many
college officials in attendance
learned for the first time how
to realize savings for campus
organizations putting on shows,
by making arrangements di-
rectly with reputable and ex-
perienced agencies,

Letters of inquiry dealing
with format, budgets, routing
promotion and other program-
ming problems are handled by
the agency even when William
Morris clients are not involved.
Regular mailings to theatrical
decision makers on campus are
standard operating procedure as
is the issuance of special agency
information bulletins to keep
buyers advised of trade news.
Appearances of William Morris
client-artists are also supported
with advertising, publicity and
exploitation tools from the
agency’s promotion department
which co-operates with the pub-
lic relations personnel for the
performers.

The Concert and Special At-
tractions Division has a geo-
graphical assignment of man-
power under Kolmar's direction,
with David Haber covering the
Midwest colleges; John Quinn,
New England, New York and
Michigan; John J. Jones, the
South; Otto Salamon, New Jer-
sey, Delaware, Maryland, Penn-
sylvania, West Virginia, Ken-
tucky, Ohio and Indiana; and
Marshll Reznick, the West,
Alaska and Hawaii

Agents in the Pop Music
Division serving college needs
under Brandt in the East are
Leber, Wally Amos, Larry Spell-
man, Jacobs and Kurzon
in New York; Sid Epstein and
Bob Ehlert in Chicago; Al Al-
weil and Kresky supervised by
Okun in Beverly Hills.

New Talent Agency

NEW YORK—AI Kasha, rec-
ord producer, has formed the
Talent Artists Corporation in
partnership with Milton Stein,
Harriet Wasser and Sid Wein-
stein. The firm will present pop
concerts, the first scheduled for
Town Hall here, Oct. 17. Per-
formers will be Bobby Scott,
composer of the “Taste of
Honey" score, and Jackie Ver-
non, comic.

CHICAGO—]Jazz vocalist Sue
Raney has been signed to an ex-
clusive recording contract by
Philips Records and will have
an album out in mid-October.

@ join the

BILLBOARD, October 17, 1964
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é CLASSICAL MUSIC ﬁ
Angel Launches Drive on Full Opera Catalog

By ELIOT TIEGEL

HOLLYWOOD—With opera
seasons opening throughout the
nation in October, Angel Rec-
ords is launching its heftiest
sales drive for its opera catalog,
purportedly the largest in the
world.

The entire catalog of 291
operas is being offered in the
campaign labelled “Angel In-
vites You to the Opera With the
Greatest Stars on Records.”

Featured among the new re-

leases in the October program
are Verdi's “Requiem,” starring
Elisabeth Schwarzkopf, Christa
Ludwig, Nicolai Gedda and
Nicolai Ghiarov.

Among the major properties
offered are “Maria Callas Sings
Verdi Arias" and “Franco Co-
relli Sings Great Religious Songs
and Arias,” and Monteverdi's
“Coronation of Poppea,” the
first opera ever composed.

Available in this promotion
will be performances by such
names as De Los Angeles, Di

Les Koenig: Toch Giant
Composer But Underrated

HOLLYWOQOD—Ernst Toch,
76-year-old Pulitzer Award-win-
ning composer and Contempo-
rary Records artist, who died
Thursday (1) following abdomi-

CHUM-FM
Holds Poll

TORONTO — The split-per-
sonality station in Canadian ra-
dio is CHUM, Toronto, with a
tight-fist hit parade operation
on AM and ultra fine arts pro-
gramming on FM. But FM got
chart conscious too, recently,
and polled its listeners for a top
10 in classical music. The lis-
tener whose list of 10 came
closest to the chart as tabulated
from over 600 letters was
awarded his choice of 10 albums
and, in a lighter vein, a copy of
Beatle John Lennon's book “In
His Own Write.” Nine runners-
up also got a copy of the
literary work.

According to the poll, the
classical hit parade goes like
this: (1) Beethoven's Ninth; (2)
Beethoven's Fifth; (3) Bee-
thoven's Piano Concerto No. 5:
(4), Vivaldi's the Four Seasons;
(5), Beethoven's Third; (6)
Brahms Piano Concerto No. 2;
(7) Brahms Symphony No. 1;
(8) Dvorak’s Symphony No. 5,
(9) Beethoven's Violin Concerto;
(10) Beethoven's Seventh. The
top 10 were selected from sym-
phonies, concertos, ballets and
orchestral suites, excluding op-
eratic, chamber or choral works.

nal surgery, was one of the most
underrated composers of the
20th Century.

Les Koenig, president of Con-
temporary, which released four
albums by Toch, said his files are
full of reviews by respected
classical music critics around the
country, all stating Toch was a
giant among composers, albeit
an underrated one.

“Most people don't know of
Toch because of his shyness,”
explained Koenig. “He was not
as well recognized as he should
have been,” Called “shy and
retiring” by Koenig, who came
to know and respect him, Toch
won the Pulitzer Prize in 1956
for his Symphony Number
Three, introduced by the Pitts-
burgh Symphony in 1955. His
first large orchestral symphony
was written in 1950. His second
was dedicated to Albert Schwei-
tzer. His fourth was debuted by
the Minneapolis Orchestra.

His last LP for Contemporary
was released last year and fea-
tured Andre Previn and a quintet
for piano and strings playing
Opus 64. His other Contempo-
rary LP's were “Quartet in D
Flat Major,” “String Quartet
Opus 70 and String Trio Opus
63" and “String Quartet Opus
28 and Opus 74."

Born in Austria, he was
awarded the Austrian Cross of
Honor for science and art in
1963 and won the Austrian State
prize for composition four times
In Succession.

Toch came to Los Angeles in
1936 when the Nazi threat be-
gan plaguing Europe. He taught
at USC for several vears before
turning to symphonic writing.

Stefano, Freni, Nilsson, Gobbi,
Chistoff, Klemperer, Von Kara-
jan, Giulini, Pretre and Beecham,

“Our opera campaign is
geared toward the concentration
on opera all over the world,”
said Lloyd Dunn, president of
Capitol's International Division
which handles classical product.
A unique aspect of the Angel-

DUAL COUNTER DISPLAY for
two of Angel's top artists:
Maria Callas and Franco Co-
relli.

Richter Cuts
Tape for TV

TORONTO — Soviet pianist
Sviatoslav  Richter taped his
first TV appearance in the

Western world while in Toronto
for a concert. The five-hour tap-
ing session was for “Premiere,”
the first program of the season
for the CBC-TV network’s pres-
tige series, “Festival.”

COL. TO BOW
CHAVEZ ALBUM

NEW YORK—Columbia Rec-
ords will unveil in its November
release an album featuring Mex-
ico’s composer - conductor-pian-
ist Carlos Chavez conducting
three of his own works and com-
positions by other Mexican com-
posers. The album was recorded
in Mexico under the personal
supervision of Goddard Lieber-
son, Columbia president.

parent EMI affiliation is the lat-
ter’s close scrutiny of European
opera performers much in the
manner major league baseball
teams retain minor league teams
to develop stars, With all the in-
dustry’s opera recording activi-
ties taking place in Europe,
"EMI combs every place in
which opera is being sung,” ex-
plained Dunn to discover the
promising performers. With new
opera stars coming mostly from
Europe, "We pgo where the
youngsters begin and develop to
watch them sing in festivals and
when they're right, we sign
them,"” Dunn remarked.

This talent hunting process
has produced Mirella Freni, Re-
gina Crespan, Schwarzkopf, Cal-
las, Corelli, Ghiarov and con-
ductor Georges Pretre.

Miss Schwarzkopf debuts at
the Metropolitan Opera in New
York City Oct. 12 in “Der Rosen
Kavalier,” which she has been
performing all over the world.

The consensus among the In-
ternational Department’s brass
is that the audience for opera is
continually growing. “Opera to-
day is the most lucrative source
for new classical releases,” said
Bob Myers, Angel's a&r direc-
tor. “There is nothing compara-
ble to opera recordings,” Dunn

said. “The human voice is al-
ways changing so there will
never be two identical versions
of any work.”

“Angel's ‘Carmen’ with Vic-
toria De Los Angeles has been
called a ‘classic’ performance by
reviewers,"” stated Jack Brand-
vein. Angel’s merchandising
head and the company is con-
fident its mew "“Carmen" fea-
turing Callas, set for a January
release, will also reap artistic
and financial accolades.

The cost of recording an

opera ranges from $40,000 to
$100,000.

“Two years is not infrequent
for recording an opera with an-
other year for logistics,” Dunn
estimated. (Artistic tempera-
ments and prejudices have been
known to slow opera projects,
but manufacturers have learned
to live with this facet of the
business.)

Angel will promote the opera
sale through consumer ads in
High Fidelity, Hi Fi Stereo Re-
view, Atlantic, Harpers, FM and
Fine Arts, FM Magazine, Opera
News, The Reporter, Saturday
Review, Schwann Catalog and
The New York Times Slg.mda
Magazine. Co-op advertising will
;115{)] be available on the local
evel.

BEST SELLING CLASSICAL LP’'S

Below is a list of best selling Classical LP's in top Classical

Retail Outlets.

This
Weook

BIZET—Carmen: Price, Corelli,
Philharmonic Orch. and Cho.

Merrill, Freni, Vienna

{Karajan) : RCA Victor

(3-12") LDS 6164 (5), LD 6164 (M),

The Heifetz-Piati

gorsky Concerts: RCA Victor (3-12")

LSC 2770 (51, LM 2770 (M),

PUCCINI—La Boheme; Freni, Gedda, Adani, Sereni, Rome
Opera (5chippers): Angel (2-12") SBL 3643 (5), BL

3643 (M),

BRAHMS—OQuintet in F: Curzon, Budapest Quartet: Co-

lumbia ML 4336 (M),

CHOPIN—Waltzes; Rubinstein: RCA Victor LSC 2726

(5), LM 2726 (M),

BEETHOVEN—Symphonies (9]

{Complete) ; Berlin Phil.

(Karajan) : DGG (B-12") SKL-101/8 (5), KL-1/8 (M).

BERNSTEIN—S5ymphony No. 3

(Kaddish) ; N, Y. Phil,,

Camerata Singers, Columbia Boy Choir (Bernstein) : Co-
lumbia KS 6605 (S}, KL 6005 (M),

BARTOK—Concerto for

Orchestra,

Philadelphia Orch.

{Ormandy) : Columbia MS 6626 (5), ML 6026 (M),
MAHLER—Symphony No., 5 in C#; Boston Symp. (Leins-

dorf) : RCA Victor (2-12") LSC 7031

(M),

(51, LM 7031

STRAUSS, R.—Arabella; Della Casa, Rothenberger, Fischer-
Dieskau, Kohn, Malaniuk, Paskuda, Bavarian 5t. Op. (Keil-
berth) : DCG (3-12"") 13B8B3/5 (S), 1BBE3/5 (M),

BACH—Well-tempered Clavier: G, Gould: Columbia MS
6408 (5), ML 5808 (M) .

BACH—Partitas; G. Gould; Columbia (2-12") M25-693
(S), M2L-293 (M.

French Organ Masterpieces of the 1Tth and 18th Cen-
turies; Froidebise: Nonesuch H71020 (50, H1020 (M),

BEETHOVEN—OQuartets (16] Budapest

(Complete) ;
Quartet: Columbia M35-606 (5), M3L-262 (M),

BEETHOVEN—Concerto No. 5 "Emperor''; Cliburn: RCA
Victor LSC 2562 (5], LM 2562 (M),

HINDEMITH—Mathis der Maler; Philadelphia Orch. (Or-
mandy) : Columbia ML 4816 (M),

MAHLER—Symphony No. 8; Utah Symphony { Abravanel),
Utah U. & Children's Cho.: Vanguard (2-12"") 71120/
(S), 1120/1 (M),

MENDELSSOHN—Quartets Mo, 2 & 3; Juilliard Quartet;

Y. _
s, o %
-

DGG's PIANIST Wilhelm
Kempff makes his U. S. debut
in two Carnegie Hall recitals,
Tuesday and Thursday (13-
15). Label expects Kempff's

sole U. 5. appearance to boost
his disk sales.

16 BILLBOARD, October 17, 1964

LONDON RECORDS has added two names to its operatic roster,
signing exclusive contracts with California’s soprano, Marilyn
Horne, and Bulgarian bass, Nicolai Ghiaurov. Miss Horne won :
critics’ high praise with her Carnegie Hall appearance last sea- B B TREBTASY p LSRR TSV

son, and will be included in London's “Age of Bel Canto” double . Feodor Chaliapin—Arias and Songs: Angel COLH-14)
LP release in November. Ghiaurov’s “The Barber of Seville” (M)

package proved o strong seller following his La Scala debut in BLOCH—Concerto for Viclin & Orch.: Menuhin, Phil,

Chicago. London soon will issue his LP of French and Russian Orch. (Kletzkil : Angel S 36192 (S}, 36192 (M),
arias. i
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TONY BENNETT'S CURRENT COAST-TO-COAST CHAMPION BEST SELLER
ON COLUMBIA RECORDS “WHO CAN I TURN TO” 4-43141
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HOT POP

SPOTLIGHTS

Singles with Top 50 chart potential suitable primarily for contemporary
music formats. (Positions 1 through 50.)

CONNIE FRANCIS—DON'T EVER LEAVE ME
(Trio, BMI) (2:46)—WE HAVE SOMETHING
MORE (THAN A SUMMER LOVE) (Merna,
BMI) (2:19)—First side has powerful beat coupled
with dual-tracked vocal. Flip also has big arrange-

ment but less emphasis on beat. Tender reading.
MGM 13287

GENE PITNEY—I'M GONNA BE STRONG (Screen
Gems-Columbia, BMI) (2:14) — Emotional impact
coupled with a really big sound. Gene at his best.
Flip: “E Se Domani” (If Tomorrow) (January, BMI)
(2:49). Musicor 1045

CHUCK BERRY — LITTLE MARIE (Isalee, BMI)
(2:35)—Chuck does answer to his old hit and new
version to Rivers’ recent hit “Memphis.” Same
potential. Flip: “Go, Bobby Socker.” Chess 1912

DIONNE WARWICK—REACH OUT FOR ME (Ross
Jungnickel-Blue Seas-Jack, ASCAP) (2:52)—Bluesy
etherel vocal from thrush accompanied by lush
instrumentation. Great performance. Hit sound all
the way! Flip: “How Many Days of Sadness”
(Jack-Blue Seas, ASCAP) (2:59). Sceptor 1285

THE NEWBEATS — EVERYTHING'S ALRIGHT
(Acuff-Rose, BMI) (2:10)—Everything is all right . . .
great beat, wailin' solo performance supported by
deep-throated group. A sure-shot chart entry. Flip:
“Pink Dally Rue” (Acuff-Rose, BMI) (1:57).

Hickory 1282

DIXIE CUPS—YOU SHOULD HAVE SEEN THE
WAY HE LOOKED AT ME (Trio, BMI) (2:30)—
Powerful commercial entry! Great dance number
with hip performances by gals. Hit-grooved all the
way! Flip: “No True Love” (Trio-Melder, BMI)
(2:33). Red Bird 10-012

BOBBY FREEMAN—S-W-I-M (Taracrest, BMI) (2:31)
—A swinger that starts off at a frantic pace and
never lets up. Definite chart buster! Flip: “That
Little Old Heartbreaker Me" (Taracrest, BMI)
(2:40). Autumn S5

JOHNNY TILLOTSON—SHE UNDERSTANDS ME
(Gallico, BMI) (1:58)—Tender love song with folksy
sound. Should register well with younger set. Tillot-
son turns in first-rate performance. Flip: “Tomor-
row™ (Ridge, BMI) (2:17). MGM 13284

NINA SIMONE—DONT LET ME BE MISUNDER-
STOOD (Benjamin, ASCAP) (2:42)—Soulful blues
chant with penetrating lyric. Big strings and chorus
back her up. Requires more than one IIEIEIIIHE
Could register big, pop and r&b. Flip: “Monster”
(Benjamin, ASCAP) (2:40). Phllips 40232

Each week a program director amd/or desjay is invited fo sit-in and help

Billboard's Review Panel select Spotlights. When umable 1o come to the
Mew York office, guest panelists listen and vote via special WATS leng-
distance cpeaker-telephone hook-up. An epportumity is also given the guest
fo publicize his swn or station ""Pick of the Week.”

THE RONETTES — WALKING IN THE RAIN
(Screen Gems-Columbia, BMI) (2:35) — HOW
DOES IT FEEL? (Mother Bertha-Hill & Range,
BMI) (2:29)—Side 1 has smash sound! Bluesy
rendition featuring fine lead solo. Phil backs them
with his new world symphony orchestra and a ter-
rific arrangement. Flip side is the knuckle-cracker.
Should get its share of action. Philles 123

JACKIE ROSS — I'VE GOT THE SKILL (Chevis,
BMI) (2:49) — High pitched "chi chi” vocal
coupled with Detroit beat. Strong sequel to current
hit *Selfish One." Flip: "Change Your Ways"
(Chevis, BMI) (2:59). Chess 1913

JUMPIN’ GENE SIMMONS — THE DODO (Screen
Gems-Columbia, BMI) (2:12) — Infectious rocker
with humorous twist in same vein as “Haunted
House.” Flip: “The Jump"” (Jec, BMI) (2:45).

HI 2080

THE ANGELS—THE BOYS FROM CROSSTOWN
(Grand Canyon, BMI) (2:40)—Powerful Peter Gunn
beat with big, big ork backing for wild, wild vocal.
Flip: “World Without Love” (Grand Canyon, BMI)
(2:21). Smash 1931

THE LARKS—THE JERK (Cash Songs, BMI) {2 30—
Teen beat with Impression-type sound. Flip: “Forget
Me" (Cash Songs, BMI) (2:11). Money 106-A

HAROLD BETTERS — DO ANYTHING YOU
WANNA (Parts I & II) (Waygate, BMI)—Trom-
bonist Betters cooks on this great instrumental with
driving sound. Good r&b acceptance. Gateway 747

CHART SPECIALS

(Bottom 50 Chart Potenfial & “Bubbling Under”)

HOT POP mmnmmenenmennsnns

THE WHEEL MEN=—School Is & Gas (Beechwood, BMI) (2:17).
WARNER BROS. 5480

LOU JOHNSON—Kentucky Blueblrd (Ross Jungnickel,
(3:16). BIG HILL 553

OSCAR PETERSON TRIO—Mumbies (Pastel, BMIDy (2:10). MER-
CURY 72342

BOBBY WODOD—Thai's Al 1 Need to Know (Drury Lane-Beckie,

BMI) (2:00). JOY 288
{Eldorado-Wildcat, BMI) (2:25).

THE STANDELLS—S0 Fine
LIBRERTY 55743

ACE CANNON—Empty Arms (Desiard, BM) (2:21). HI 2081

TAYLOR BROTHERS—Lavender Blue (Dilly DHly) (Joy, ASCAP)
{(1:57). JOY 189

JOHNNY RIVERS—Dream Doll (Acuff-Rose, BML) (1:55). UNITED
ARTISTS 769

GERALDINE HUNT—{A Big Lle) Two Can Live Cheaper Than
Ome (Bazaar-Catron, BMI) (2:12). BOMBAY 4501

THE VIOLETTS—He's S0 Good to You (Camelback Mountain,
ASCAP) (2:04), HERALD 5%

ANN-MARGRET—He's My Man (Trousdale, BMID) (2:35)—Someday
Soon (Trousdale, BMI)} {2:05), RCA YICTOR Bd446

DONNA AND ARNIE—Gomnna Write a Leiter (Radford, BMI)
{2:18). VALIANT 6056

THE KAMPELLS—New Lock om My Door (Drury Lane,
{2:35), SELECT 73

THE JADES—He's My Guy (Leeds, ASCAP) (2:00), PORT 70042

Lo Rt

SERENIMPITY EI'HGEIIS—EIH:: o 'El:ml.'lll {Assern'l:lh' Lnﬂipup
BMI} (1:52F—Autumn Wind (Serendipity, BMI} (2:25), PHILIPS
40236

GREENWOOD COUNTY SINGERS—Cake Walking Babies From
Home (Pickwick, ASCAP) (2:32), KAPP 613

ASCAP)

BMI)

tz)y SPOTLIGHT WINNERS OF THE WEEK

SINGLES REVIEW POLICY

Every simgle semt to Billboard is heard by Billboard’'s Review Panel, :ni
its prog:amming and sales ential is rated within ils category of music.
Reviews are presented for Spotlights only. Ne listing is printed of records
receiving a 3 Star rating or under.

18

KEELY SMITH—The Wedding (Regent, BMI) (2:25}—Turn Around
Look at Me (American, BMD (2:15). REPRISE 0313

ABBF LANE—The Facits of Life (April, ASCAP) (2:29—Some of
These Days (Vogel, ASCAP (2:07). MERCURY 71330

THE FREEWHEELERS—Beach Boy (Mygogo, BMI) (3:03). EPIC
DT1s

RON GOODWIN—O Human Bondage (Miller, ASCAP) (2:19).
MGM 13186

coumf 'l WES“HH R

GLEN CAMPBELL—Summer, Win.tu. Spring and Fall (Moss HRose,
BMI) (2:29)—Heartaches Can Be Fum (Central Songs, BMI)
{1:50), CAPITOL 5279

WARNER MACK—Blue Mood (Valley, BMI) (2:20)—Sittin’' in an
All Nite Cafe (Glaser, BMI) (2:20), DECCA 31684

CHARLIE WALKER—Close All the Hosky Tonki (Blue Rock,
BMI) {2:08), EPIC 9727 Aot

MERLE KILGORE—Slow Hard Whay
MGM 13277

LITTLE RICHIE JOHNSON—I Dreamed of a Hill-Billy Heaven
{Sage & Sand, SESAC). RED FEATHERS 81264

OTT STEPHENS—A Litte bit of Blue (Yonah, BMI) (2:34)}—
1 Spell Love Y-0-U (Peach. SESAC) (2:14), CHART 1145

AUTRY INMAN—My Past (English, BMI)} (2:34), SIMS 188

FRED LEWIS—Fighting Fire With Fire (Yonah, BMI) (2:15).
CHART 1115

RHYTHM & BLUES ...

B. B. KING—Never Trust & Woman (Popular, ASCAP) (2:37).
ABC-PARAMOUNT 10599

CARLTOMNS—Hey, Mr. Lonesome (Arc-Herco, BMI) (2:15—Easy
Livin® (Arc-Herco, BMI) (2:42). ARGD 5481

THE SINGERS—(1 Was) Bom to Lose (Wedlaw, BMI) (2:1R).
LOMA 1002

JODY WILLIAMS—Time for & Change (White Cliffs) (2:48),
YULANDO B6&665

THE EXPRESSIONS—You Retter Know It {(Avenue, BMI) (2:30),
FEDERAL 11533

LEE ROGERS—I Want You to Have Everything (Mah's, BMI).
D-TOWN 1035

CAROL FORD—Your Well Ran Dry (Avenue, BMI} (2:35), FED-
ERAL 12534

JAMES CRAWFORD—Strung Owt (Try Me,
CURY 71347

(Gallico, BMI)

BMI) (2:45). MER-

www americanradiohistorv com

& PROGRAMMING

SPOTLIGHTS

Outstanding singles for radio station programming, but not necessarily
Top 50 chart potential,

"01. P np A S S T B R R s P

EARL VAN DYKE — SOUL STOMP (Jobete, BMI)
(2:32)—Socko instrumental spotlighting swinging
organ with pow-pow beat supplied by big brass.
Really moves out. Flip: “Hot 'N' Top" (Jobete,
BMI) (2:45). Soul 35006

MIDDLE ROAD s

RANDY SPARKS — JULIE KNOWS (Apt, ASCAP)
(2:54)—AT THE END OF THE RAINBOW (2:15)
—First single outing for former Christy Minstrel.
Ballad is given beautiful legit reading. Class mate-
rial. Hot chart potential. Flip is an old hit with
warm and tender treatment, Columbia 43138

PHYLLIS McGUIRE—I DONT WANT TO WALK
WITHOUT YOU (Paramount, ASCAP) (2:50)—
Gentle back seat, big chorus, plenty of strings and
a pood up-dating of old standard. Could crash
chart real big with heavy air play, Flip: “That's
Life” (Dymor, ASCAP) (2:46). Reprise 0310

GEORGIE SHAW—NO ARMS CAN EVER HOLD
YOU (LIKE THESE ARMS OF MINE) (Gil, BMI)
(2:46) — A FADED SUMMER LOVE (Feist,
ASCAP) (2:55) — Georgie never sounded better!
Beautiful rendition of fine song. Chorus backing
on class performance. Flip: Who says they don't
release any good music singles. This one will please
the snobbiest programmer. Decea 31685

SARAH VAUGHAN — MR. LUCKY (Southdale,
ASCAP) (2:19) — Velvety-throated delivery and
bossa beat of old TV theme. First-class performance
for first-class programming. Flip: “Fever"” (Jay-Cee,
ASCAP) (2:43). Mercury 72334

Album Reviews on Page 112

& COUNTRY & WESTERN SPOTLIGHTS

ERNEST ASHWORTH — PUSHED IN A CORNER
[A:uffaﬂuﬁe, BMI) (2: 08)—Tex-Mex intro leads into
Ilpp}." up-tempo version of pleasant ditty that should

e good points for Ernie with his many friends,
th Gooder Than Good"” (Rose, BMI) (2:52).
Hickory 1281

MARGIE SINGLETON AND FARON YOUNG—
ANOTHER WOMAN’S MAN-ANOTHER MAN'’S
WOMAN (Fame, BMI) (2:16)—Unbeatable duo
turns the eternal triangle into a quadrangle. C&w
suburban morality piece. Great stuff! Flip: “Honky
Tonk Happy"” (Tree, BMI) (2:20).

Mercury 72312

EDDY ARNOLD — 1 THANK MY LUCKY STARS
(Cedarwood, BMI) (2:30)—Bouncy beat to tender
vocal from Arnold. Flip: "I Don't Cry No More"
(Pamper, BMI) (1:54). RCA Victor 8445

SONNY JAMES—TYING THE PIECES TOGETHER
(Marson, BMI) (2:24) — YOU'RE THE ONLY
WORLD I KNOW (Marson, BMI) (2:11)—First
side is a heart-breaker featuring short narration.
Second side the chorus echoes James on medium-
tempo ballad. Fine arrangement. Capitol 5280

ROY DRUSKY—ALL FOR THE LOVE OF A GIRL
(Yogue, BMI) (2:37—S0 MUCH GOT LOST
(Moss Rose, BMI) (2:20) — Side 1 is a country
weeper about a lost love. It's sad but it will sell

happily. Flip is also excllently done in the same
vein, Mercury 72335

WANDA JACKSON — WEARY BLUES FROM
WAITIN® (Fred Rose, BMI) (3:15) — Mournful
tempo accompanies Wanda's bluesy weeping. Flip:
“Candy Man" (January, BMI) (2:37). Capitol 5287

JOHNNY CASH—IT AIN'T ME, BABE (Witmark,
ASCAP) (3:02)—TIME AND TIME AGAIN (Cash,
BMI) (2:100—Cash swings on the harmonica on
the first side and duets with mystery girl. Watch
this for pop action, too. Flip: Strong hand-clapper

featuring great instrumental support.
Columbia 43145

CURTIS LEACH — HIGHWAY MAN (Deep Cross,
BMI) (2:30)—Exciting saga on the perils of truck-
ing. Ironic twist at end leaves you with a chuckle.

Flip: “Oklahoma, Home of My Heart” (Deep Cross,
BMI) (2:25). Fabor 135

1964

BILLBOARD, October 17,
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The Bachelors

| WOULDN'T TRADE
YOU FOR THE WORLD

#9693

e |ncluded in this great new LP... =——————

'HE BACHELORS
SIBACK AGAINC=

T T T Prapeaa

Mono LL3393 | ... | Stereo P5393

| WOULDN'T TRADE YOU FOR THE WORLD = RAMONA = PUT YOUR ARMS AROUND ME. HOMEY « MODNLIGHT AND ROSES

PAGAN LOYE SONG » HE'S GOT THE WHOLE WORLD IN HIS HANDS = I'L BE WITH YOU IN APPLE BLOSSOM TIME

ﬁ.
THE LITTLE WMITE CLOUD THAT CRIED » MAYEBE = TEN PRETTY GIRLS « WITR THESE MANDS = MELODY OF LOVE

wWWwW americanradiohistorv com
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RECORDS
PROUDLY PRESENTS

BEST-SELLING ALBUMS

(Stereo & Monaural)

 Aladdin

72"/ 4. VN1 3| BANDREWS SISTERS

GREATEST HITS =

I'VSHOW
' 7 ) T - R - O
| LY WY D 2 N = M
E) W REELC I - TRAY P
W+ ) TV N MW PR L

R R B T T — 1"."“""!
TR FETD= -0 M T GRATERT - LR
I WIIIIIT?I'-: iR I T '|':I:|-n|
el e - S
. T T . b
ﬁTE“lﬁ -ml-:*n" e

ALADDIN
DLP 3570 Words Of
Inspiration by Aladdin

STEVE ALLEN
DLP 3587 Songs From
The Steve Allen TV Show

THE ANDREWS SISTERS
DLP 3406 The Andrews
Sisters' Greatest Hits

PAT BOONE
DLP 3594 Boss Beat!
ALSO DLP 3071 Pat's

JERRY BURKE

DLP 3450 Greatest Organ

Hits

JO ANN CASTLE
ELF 3249 Ragtime Plano
a

Great Hits
DLP 3504 Pat Boone Sings
Days Of Wine And Roses

ALSO DLP 3433 12 Great
Hits In Ragtime

ALSO DLP 3541
Golden Organ Hits

ALSO DLP 3515 Gravy
Waltz and 11 Current Hits

MORE GREAT POLKAS!

=1xdat Dutechmen

MYRON FLOREN

GREAT ACCORDION HITST
13

BN U B EN AN [

“ii'll.'.Hr“illll'.lhl'": (LLF ‘.’f
1:.'- gt

&= ErEr ww e -:'l.H.l #iiim I"|| "-.*-.r-.'|-'H 1wl

TN B BN TR N 'll:l ﬂmﬁm
THE CHANTAYS ! et
- ﬁ ) \“ (YA (L o

. = ' R T ]

P 4 S TR T i

. “ LN RS LT

\ LEE TR BEL  EEER

W | WO WY LT Y

- vl L LME S

il [EHIEEN [FRCAR TEEN
THE CHANTAYS DICK CONTINO SiIX FAT DUTCHMEN MYRON FLOREN JIMMY GILMER LIBERACE
DLP 3516 Pipeline DLP 3602 On Stage DLP 3554 More Great DLP 3583 DLP 3545 Sugar Shack DLP 3547

Polkas ALSO DLP 3358 Great Accordion Hits! Mr. Showmanship!

Polkas: Greatest Hits! ALSO DLP 3302 Polkas ALSO DLP 3563 My Most
Requested
DLP 3595 DLP 3596

Liberace At The Americana!

Vol. | and 11
— !-rl:lliv‘;l LN g IE“IEII{H%&EH_
I LN | |
HIS GREATEST HITS Ji . ANTTEER COUTI
TOWE LB0 O -

r + MARA

Wil L DOTTEN ACEER

= Tl
fEN 501 HEATEEN
Tl WO | UEEN 10 N

h

VAUGHN MONROE

DLP 3431 Vaughn Monroe
—His Greatest Hits ALSO
DLP 3584 Vaughn
Monroe's Greatest Hits,
Vol. 2 DLP 3548 Great

Gospels —Great Hymns

—BEST-SELLING SINGLES

AT

EDDIE PEABODY
DLP 110 The Man With
The Banjo

JIMMIE RODGERS

DLP 3556 The World |
Used To Know ALSD DLP
3525 Honeycomb And
Kisses Sweeter Than Wine

THE MILLS BROTHERS
DLP 3592 Say Si 5i And
Other Latin Hits

ALSO DLP 3157 The
Mills Brothers' Great Hits

JOHNNY MADDOX
DLP 3131 Dixieland Bluas

‘i‘HE LENNON SISTEHS
DLP 3589 #1 Hits Of The
1960's ALSO DLP 3292
The Lennon Sisters Sing
12 Great Hits

S e < ..mew:* Uk
I iﬂ”&ﬂﬂﬁﬂﬂﬂ&ﬂf‘f—‘f 16658 BEACH GIRL Pat Boone
50 o,

label 549 GALE WINDS Egyptian Combo

1RE 16665  AMORE SCUSAMI (MY LOVE
WICGLE WOSRLL - GREEW OMIONS FORGIVE ME)/ John Foster
R e U Bl J
WIPE OUT - YEP . WILD 16666  THUNDER 'N LIGHTIN'/ : ; ;
SURFEN JOL « VLR BONTY _ CRY BABY Jimmy Gilmer & The Fireballs
. 16653 SOMEPLACE GREEMN/
THE SURFARIS BILLY VAUGHN LAWRENCE WELK o
DLP 3535 Wipe Out DLP 3583 Another Hit DLP 3591 The Lawrence WATER BOY Jimmie Rodgers
Album! ALSO DLP 3165 Welk TV Show — 10th 16664 PEARLY SHELLS/ ]
Blue Hawaii DLP 3100 Anniversary ALSO DLP 3552 MAYBE Billy Vaughn

Wonderful! Wanderful!
DLP 3412 Maoon River

BEST-SELLING RECORDS &3

Sail Along Silv'ry Moon

THE NATION’S
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THE ANDREWS SISTERS
PENNSYLVANIA POLKA!
e e [ ]

A
SOME OF MY FAVORITES PENNSYLVANIA POLKA!
Steve Allen The Andrews Sisters
(S)HLP 12132 (MJHLP 132 (SIHLP 12124 (MJHLP 124

ACCORDION MAGIC

pr—— -

I

GREAT HIT SOUNDS
George Cates
(SJHLP 12127 (M}HLP 127

ACCORDION MAGIC
Dick Contino
(SJHLP 12135 (MJHLP 135

- g
THE MILLS BROTHERS
SING FOR YOU
The Mills Brothers
{S)HLP 12116 (M)HLP 116

DECK OF CARDS
Wink Martindale
(SIHLP 12128 (MIHLP 128

THE ARTHUR SMITH SHOW
WILVERTON MOUNTAIN 200

e Golden Gems.[=— |

Iy T
wua g p AT
[SELER |
4 pwEEERn

L v iALLTF i
I EEEF FiTRs i

|

-

GOLDEN GEMS
Billy Vaughn
(SJHLP 12113 (MHLP 113

= . -8
THE ARTHUR SMITH SHOW
Arthur Smith
(SIHLP 12134 (MJHLP 134

ORGAN BLUES 'N BDDG]E
Eddie Baxter
(SHLP 12136 (MJHLP 136

CROSS COUNTRY SUITE
Buddy De Franco
(S)HLP 12133 (M)HLF 133

WIZARD OF THE BAMJO
Eddie Peabody
(SJHLP 12117 (MJHLP 117

EVERY "SHISK

LAWRENCE WELK PLAYS
EVERYBODY'S MUSIC
Lawrence Welk

(S)HLP 12125 (M)HLP 125

PAT BOONE
12 GREAT HITS

12 GREAT HITS SWEET HOUR OF PRAYER

Pat Boone Jerrt Burke
(SHLP 12118 (M)HLP 118 {S)HLP 12131 (MJHLP 131

the LENNON BISTEHS

SQUARE DANCE JAMBOREE!

Tommy Jackson

. —~ 1
L T |
O T ———

RS ———

SQUARE DANCE JAMBOREE!
Tommy lackson
(S)HLP 12129 (MJHLP 129

MELODY OF LOVE
The Lennon Sisters
(SIHLP 12113 (M}HLP 115

¥

!
K
fsw Tl

MELODIES FROM THE
SOUTH SEAS

The Royal Tahitians
(SJHLP 12123 (M)HLP 123

FAVORITE FOLK BALLADS
Jimmie Rodgers
(SJHLP 12114 (MJHLP 114

L
SINCERELY — Mac Wiseman
(SJHLP 12130 {(MJHLP 130

GEORGE WRIGHT AT THE
WURLITZER PIPE ORGAN
George Wright

(SIHLP 12120 (MJHLP 120

AMERICA’S QUALITY LOW-PRICED LINE

A divigion of Dot Records

RAGTIME MELODIES
Jo Ann Castle
{S)JHLP 12126 (MJHLP 126

JOHNNY MADDOX

12 RAGTIME GREATS

12 RAGTIME GREATS
lohnn
(S)HL

Maddox
12115 (MJHLP 115

POLKA PARADE
The Six Fat Dutchmen

(S)HLP 12121 (M)HLP 121

HYMNS — ORGAN AND
CHIMES —

Dr. Charles Kendall,

Dr. Norman Wright
(SJHLP 12122 (MJHLP 122

RECORDS
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PI
.'I"‘fff%‘ .'-fr/

Wk. Age

TITLE Artiit, Lakel & Nembe

b T =

m—
—

OJOL MOLACIOIOIOR i

.

DO WAH DIDDY DIDDY...... 7

Manfred Manm, Ascot T157

DANCING IN THE STREET.... 9
Marths & The Vandullas, Gordy 7033

PRETTY WOMAN
Roy Orbison, Momement BS1

WE'LL SING IN THE SUNSHINE 11

Gale Garmett, RCA Wicler BB

RASY, QIR oo 7

REMEMBER (Walkin® in the

A SUMMER SO

wd Jlwart & Jeramy

IT HURTS TO BE IH LOVE. . ..

Geme Filmey, Musicer 1040

WHEN | GROW UP TO BE A

BREAD AHD‘ !U'I'TEII .......

BABY LOVE

LITTLE HDHDAH“h Wiy, Taind

CHUG-A-LUG Roger Miller, Smash 1926

YOU MUST BELIEVE ME. .

Impressions, ABC-Pearameunmi 10387

BABY | NEED YOUR LOVING.
MATCHBOX

Jor Hintom, Back Heat 347

Rompny & the Daytonad, Mala &01

HAVE | THE EHE'H'E

I'M ON THE OUTSIDE
[Lwhm In)

Anthony & the Imperiabs, BCP 1704

CoME A LITTLE BIT, CLOSER.;

RIDE THE WAL BT iy sirti

THE DOOR IS STILL OPEN TO
MY HEART Bean Martle, Reprize 007

TOBACCO luﬂf’.E:m N e
WHY YOU WANNA MAKE

Temptatiens, Gordy TOIS

FROM A WINDOW
Billy 1. Kramar, Imperial &&031
ON THE STREET WHERE

YOU LIVE
Andy Wililams, Colembis 43128

I'M CRYING PR R,
SOFTLY, AS | ﬁAnTEnTI?
| LIKE IT

and the Facemakers, Lawrie 3371

BABY DON'T YOU DO IT.... 5
Marvin Gaye, Tamla 54101

I @34

hs
24
@35
@4{}
.I?

.25
QSE
ﬁﬁl

@) 8
46
@4?
®) *
@) *

ﬁ?ﬁ
ﬁﬁl

55
@20
(s1) 54
@5&
@53
@ﬁ:z
@13
ﬁ&&
@5?
55
ﬁaﬁ
@63
@53
?2
E-?
?1
@ﬁﬁ

38
13
25
37
52

8

27

33

60
54
59
S0
46

-

70
10
57
&4
63
73
28
a8l

68
58
74
94
77
88
20
71

Billboard

HOT 100

w STAR performer—Sides registering greatest proportionate upward progress this week.

i

48
11
28
49
72

3

32

81

73
64
73
29
a6

10
69
85
79
88
24
92

—

65

89

80
98

i

?{}E-L'.‘r—

Willle Mitchell, Wi 2075
HAUNTED HOUSE .

MERCY, MERCY
Dom Cavay B the Gosdibmers, Revemart 807

I'VE GOT S5AND IN MY S5HOES

Drifiers, Aflantlc 3253

THE HOUSE OF THE RISING

SLOW DOWN

EVERYBODY HHI‘J}VSN' i v

| DON'T WANT TO 5EE

TOMORROW Mot et ot Fediner s

COUSIN OF MINE

Sam Cooki, RCA Wicter 8426

DO YOU WANT TO DANCE. .

bal Shammon, Amy #11

ALL CRIED OUT

Busty Springficld, Philips 40729

FUNNY GIRL
Barbra Strefsand, Columbls 43127

THAT'S WHAT LOVE I5
MADE OF
Miracles, Tamla 24102

AIN'T THAT LOVING YOU

TR O o R I .
Eivis Presiey, RCA Victer 3440

| DON'T WANT TO 5EE YOU

WHO CAN I TURN TO. .. ... i

Tony Bemnefi, Columbls 4341

SAVE IT FOR ME

A Semsomp, Philips #0325

GOOD NIGHT BABY.

Butterfiys, Red Bied 10-00%

TEEN BEAT '65

Samdy Mebion, Imperial 66060
DEATH OF AN ANGEL

Kingsmen, Wand 164

BABY BE MINE
Jully Beans, Red Bird 10011

OUT OF SIGHT

James Brown, Smash 191%

YOU REALLY GOT EE s
| WANNA BE WITH 'I"I'Ji.l. R

Hancy Wilson, Capifsl X154

THE JAMES BOND THEME.
Billy Stramge, 'I:rnlnil Hﬂ

SMACK DAB IN THE MIDDLE
Eay Charles and Hiz Ork, ABC-Parampant 10588

50 LONG, DEAIHE

Lewls Armutromg, Mercury 71338

BMamdells, Repriss OT91

BLESS OUR LOVE
Game Chandler, Constellation 136

LUMBERJACK
Breek

WHEN YOU'RE YOUNG AND

Ruby B the Remantits, Kapp &15

HOT Iﬂﬂ—l To I—r’l'uhlishnr-hunsuu,l

5{}55?{1
*_._._
59?5?&

7792100

&

@?4

. 92 100 —

.94
?5
@9?

?B
_
_
._
®_.

87

96

PEARLY SHELLS .

IS IT TRUE

| WOULDN'T TRADE YOU FOR
THE WORLD

| HAD A TALK WITH MY MAN
Mitty Colller, Chess 1907

Beach Boys, Capitel R 5247 (EP)

90 BEACH GIRL

ek

LITTLE QUEENIE

Bill Black's Comba, Mi TOFW

= SDHETHIHG‘ELLEQL HoRg

— THE ANAHEIM, AZUSA &
CUCAMONGA SEWING CIRCLE.
BOOK REVIEW AND TIMING

ASSOCIATION
fam & Desn, Liberty 53734

RUNNIN' OUT OF FOOLS
Aretha Frankiln, Columbis 43113

I'M INTO SQMETHING GOOP;

TIME IS ON 'ﬂaTqu DE

Cathy and Joe, Smash 1979
BABY, BABY ALL THE TIME. .

OPPORTUNITY

LITTLE Hﬂk_EA

THE THINGS IN THIS HOUSE.
Bobby Darin, Capitel 5257

SHE'S NOT THERE ..
UP ABOVE MY HEAD

LOOK AWAT

Mimms,
MNEEDLE IN A HﬁIﬁTAC\ﬁj s

IF YOU WANT THIE LD\"E

Soany Kni

DARTELL STOMP .
Mustangs,
— DON'T SPREAD IT AROUND. .

Barbara Lymn, Jamis 1204

SHAGCY DOG

Mickey Lee Lame, Swin A1E3

| CAN'T BELIEVE WHAT YOU

Solomon Burke, Atlantic 2254
WHEN YOU WALK IN THE

GONE, GONE, CONE
Everly Brothers, Warner Hres, 5478

HEY NOW

GARDEN IN THE RAIN. .. ...
Vie Dans, Dolton 99

BUBBI.ING UNDER THE HOT 100

.. Otis Redding, Vali 121

g of the Risimg Son (Galllco, DM Jow Simen, Ve Jay 0V

; Belisve Whil You Say {ll-ﬂ-n-l'htil

3 o Row Rowwenmal Gl B
alk With u-,"u- [Chevi, 'l'ul

. CHAIMED AMD BOUMD .
. MY ADDRABLE OME .. .. :
. LISTEN LONELY illl hilln Mathis, Meriury
, AIN'T DOING TGO BAD . Bobby Biamd, Duks 383
. WHAT GOOD AM | HI'I'H.IHI'I' ‘l'ﬂl.l H.l-nlln. ﬁln & Kim Weston, Tamla 54104
. APPLE OF MY EYE . L4 Seasans, Wer Jay 410
MAYEE THE LAST 'I'I.III lllllli Brown, Smash 1919
I'H. GALE WINDS ilﬂllll Comba, Horman 549
!IH II for Me 10%. SLAUGHTER ONW 10TH A\‘l.'ﬂl": 3 Ventures, Dotton J00
'F I!-p" 170, RIGHT OR WRONG
Mot Thers e 111, THANK TOU FOR LOVING ME
Slow Down v 112, THAT'S WHERE IT'S AT
Smack Dab im the ll mnlnrﬂr BT 113, MAYBE TONIGHT
%o Leng, Dearie (Marrix, ASCAF) & 114, SDOM I'LL WED MY u:l'll'l
Seftly, an | Leave Youw {(Miller, I-HAH : 118, l,'ll'llﬂl-lllll ALRIGHT .
hmﬂhl Tou Gof (Tene-Kel, BMI 114, SCRATCHTY T
a'.-..ulurlmm (77 | TR 117, MY LOVE mmmunun !-mmli
hu Beat ‘&5 (Prive-in, BMI) . P e - | 118, SOMERDDY Hl'l'
B i T e e
§F Mouzg wTM B L. BB B KRR AN FUIK ME .. co-cisiampnainarranrersrassscns
L BB L LR i 121 O NO NOY M BAKT ; Maxine Brews,
Tobeces Raead (Ced l-rurl-ii.lhll i il e

1, % Girl
11. I'H'II'I' HIHI'I'I EY R

1}
Leader of the Fack (Tender Tenes-Trio, BMI) . ..., ; 124.
Let It Be Mo (Lesds, ASCAP) u . BMI) 125, LOST I-lﬂl
Littie Hends—Deach {Sen of Ten #'ll Slng In the Sumshine {Lupercalia, ASCAF) .. 4 136, GET MY HAMDS DM SOME LOVIN'
Little Honds—Handedls u of Tumes, Wendy (Sea of Tumes, BMI} . 127, | COULD COMQUEN THE WORLD .......
Litile l-n-h l.l.n:. Hh— |