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s A v E WITH MANY “EXTRAS" FOR OUR CUSTOMERS

FEATURING: * Rates that average 20% less than other top Nashville
studios * 3 Track sterec with latest equipment * Relaxed, unhurried
sessions * Personal advice and assistance from career professionals
to assure commercial material and production * Custom recerd manu-
facturing o specialty * Conference Room * Refreshment bar * Sun

Deck * for our customers PLUS Nashville’s most ereative musicians *

songwriters and record promption specialists — ALL AVAILABLE TO
' MELP YOU CUT THAT NIT RECORD.
. = | |
ST"nIU THE NASH\,IL 3 SHRE 'y

FOR QUOTES, FURTHER INFORMATION AND STUDIO RESERVATIONS

WRITE OR WIRE PHONE
STARDAY SOUND STUDIO TOMMY MILL OR JACK LINNEMANN
BOX 113, MADISON, TENNESSEE NASHYILLE 228-5300

AN A£ED

E i) AND .JAiilllll ECONOMY SERIES SALUTE

¥

THE BMI SONGWRITERS WHOSE Y COUNTRY MUSIC COMPOSITIONS
MADE CTOUNTRY MUSIC HISTORY FOR THE CATALOGS OF STARDAY
AND ITS AFFILIATED BMI FI RMS WITH AWARD WINNERS

A SATISFIED MIND — Jack Rhodes and Red Hayes * ALABAM — Cowboy Copas
* WHY BABY WHY — George Jones and Darrell Edwards * INVITATION
TO THE BLUES — Roger Miller * Y'ALL COME — Arlie Duff ®* COUNTRY
MUSIC TIME — Curley Henson * COLOR OF THE BLUES — Lawton
Williams and George Jones * | FOUND MY GIRL IN THE U.S.A. — Jimmie AWARD
Skinner * GIVE ME 40 ACRES — John and Earl Green * SECOND WINNERS
FIDDLE — Betty Amos * SEA OF LOVE — P. Boptiste and G. Klioway * JOHNNY
REB — Merle Kilgore * DARK HOLLOW — Bill Browning * WHO SHOT
SAM — George Jones % YOU ARE THE ONE — J. A. Bolthrop * WINDOW
UP ABOVE — George Jones * PINBALL MACHINE — Lonnie lrving *

AWARD
WINNERS N

FOR THE FRESH AND UNIQUE APPROACH TO COUNTRY SONG HITS
We've got the writers, We've got the catalog of fresh new songs and great oldies, We've got the demos,

Wea've got the world wide representation, We've got the “know how",

ARTISTS / PRODUCERS / A&R MEN CONTACT VIC WILLIS OR TOMMY HILL — STARDAY BMI Exclusively
all catalegs since founding 1952,

Overseop licensing and axploitation thru LARK, LONDON & LARK, HAMBURG in affiliotion with Hill & Ranga
INTERNATIONAL COUNTRY MUSIC PROMOTION 15 A SPECIALTY AT STARDAY
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COUNTRY AND WESTERN HITS

by such artisis as Cowlioy Copas, George Jones, Frankie Miller, Johnny Bond, The Willis Brothers, Joe & Rose
Lee Maphis, Pee Wee King and Redd Stewart, Glenn Barber, Arthur “Guitar Boogio™ Smith, Hylo Brown, 8tring-
bean, Carl Story, The Stanley Brothers, The Homesteaders, Betty Amos, Bill Clifton, Adrian Roland, Wayne Raney,
Jimmie Skinner.

Remember: ONE Collect Phone -Call enables Distributors to-get
ONE immediate shipment on ONE bill of lading on most major independent labels.
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PLASTIC PRODUCTS

1746 Chelsea Ave., Memphis 7, Tennesses. Phone AC-601—622-4341

R. € "BUTTER"™ WHUAMS, Osmge IOWIN €. ROBIRION, Gonaral Msnaggr
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&2 ROYAL PLASTICS CORP.

[ THE NATIOK'S ONLY ONE-STOP RECORD AND ALBUM MANUPACTURER

“ g KING RECORDS, INC.

We are proud of our contribution toward Starday's
phenomenal success because undes one roof we handle
all of Starday’s album production— including Master-
ing, EQ and Dubbing, Art Work, Color Separations,
Plating, Pressing, Label Printing, Lithographing, Type=
setting, Warehousing, Drop Shipping, Any quantities
no extra charge.

OUR PRICE I5 RIGHT® OUR SERVICE IS PAR EX -
CELLENCE ® @ “WE ARE PREPARED TO DO THE
SAME FOR YOU

ROYAL PLASTICS, INC.

1540 BREWSTER AVE.. CINCINNATI 7, OHIO + AREA CODE 513 + 751-2211
4

King Record Co., the parent company of Royal Plastics Corp., offers all reputable accounts a
RACK JOEBER SET UP. We must limit the ammount of accounts, so- join this great selling plan
immediately.

FOUNDED
1852

WRITE RAY SIPE. CUSTOM DERARTMENT
The World of Country Music * Billboard 9



COUNTRY & WESTERN HEADQUARTERS IN CANADA

SPARTOIN

NASEVILLE
WHERE EACH AND EVERY '*wa"ALBUM IS MANUFACTURED AND RELEASED

WITHIN A FEW’I WEEKS OF THE ISSUE DATE ON THE STARDAY-SPARTON LABEL.

OVER /175 ~——" RELEASES IN STOCK COMPLETE MANUFACTURING FA-
CILITIES FOR ALL PHONOGRAPH RECORD AND ALBUM NEEDS AT OUR
MODERN CANADIAN PLANT

SPARTOIN oF CANADA LIMITED
7 RADIOS, H] Fi, TELEVISION. RECORDS LONDOMN, CAMNADA,

WRITE OR WIRE: M. &L POUNDS, Bocord Division Manager

SALES OFFICES: MONTREAL, TORONTO, LONDON

For Free Complete Listings of STARDAY-SPARTON-NASHVYILLE Records in Canada, write to P.0. Box 2125, London, Ofaric

The Fabulous
Distributed On The

e s LA

World Renowned @ 1 .abel

w;mw v —

By London Records, Inc.

THROUGH THE DECCA RECORD COMPANY LTD. AND ITS ASSOCIATED COMPANIES IN:

GREAT BRITAIN / AUSTRALIA / NEW ZEALAND
AND OTHER COUNTRIES OF THE BRITISH COMMONWEALTH

GERMANY / FRANGE / SPAIN / SCANDINAVIA / BENELUX
YUGOSLAVIA / SOUTH AFRICA / JAPAN / PORTUGAL
NEW YORK ADDRESS:-LONDON RECORDS, INC, 589 WEST 25TH
STREET NEW YORK 1, NEW YORK

LONDON. ENGLAND ADDRESS: THE DECCA RECORD CO., LTD. 9 ALBERT
EMBANKMENT LONDON S.E. 1, ENGLAND

10 The World of Country Music * Billboard
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WILHS BROTHER g

LONGTIME INHABITANTS OF THE-—
WORLD OF COUNTRY MUSIC

CURRENT STARDAY HIT

GIVE ME 40 ACRES (to. turn this rig around)
STARDAY 681

STARDAY ALBUMS

THE WILLIS BROTHERS IN ACTION SLP 163 ' \
CODE OF THE WEST SLP 229 SKEETER, GUY & VIC

FOR BOOKING CONTACT:

DENNY-MOELLER TALENT, INC./ 915 16th AVE., S., NASHVILLE
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JOE MAF’H:I‘S ROSE LEE MAPHIS .
P "LONESOME JAIL HOUSE BLUES" - “FM AS CLOSE AS YOUR PHONE"
bjw “"HOT ROD GUITAR" bjw "HOOTEN ANNIE" .
. BOOKINGS BY: JACK MCFADDEN P. O. BOX 21-4497 SACRAMENTO, CALIF. PH. RU B-1189
CURRENT STARDAY ALBUM “MR. & MRS. COUNTRY MUSIC" 286 5
L] WATCH FOR JANUARY 1965 ALBUM “KING OF STRINGS" &
=

CELEBRATING 31 YEARS
IN COUNTRY AND
WESTERN MUSIC

| | CURRENT STARDAY SINGLE “BACHELOR GIRL"” another Eddie Miller hit
e : | B/W "MY WICKED, WICKED WAYS” another Harland Howard hit

pny = b iy
et woe Erbm e

HIGH FIDELITY| STARDAY 690 CURRENT STARDAY ALBUM “HOT ROD LINCOLN"

12 The World of Country Music « Billboard



The LEWIS FAMILY 51

B CURRENT STARDAY ALBUM"SINGIN'IN MY SOUL" 289 @
Roy Lewis, Mgr/ Phone - Area Code - 404 Elgin 9-5671
meolnton @eorgua.

JOHNNY & JONIE
MOSBY

T Wb
ADRIAN ROLAND

CURRENT SINGLE
EXACTLY LIKE HIM

CLENN BARGER
STRU:IGER THAN DIRT

CURRENT SINGLE

IFANYONE CAN SHOW CAUSE ~ HOW THE OTHER HALF LIVES T0C TIC
STARDAY 676 STQ[EN PARAD!SE STARS%Y 684
Saon COLUMBIA 443100 [l
KNOCK! KNOCK! N Soox | BETTER JUDGEMENT
DANCING SHOES STRAWBERRY WINE UNTIL MY INK RUNS OUT
WRONG COMPANY !
o \ B d b
E@ s L lt[c Kl N[O EJ[EMISE 4
t ’{ [
*,

(713) 4262161 P. 0. BOX 653 HIGHLANDS, TEXAS 77562
The World of Country Music * Billboard 13



STARDAY ALBUM

STARDAY SLP 284

BOOKINGS:

KING ENTERPRISES

240 WEST JEFFERSON g LOUISVILLE, KY.

14 The World of Country Music * Billboard



JIMMIE
SKINNER

CURRENT STARDAY ALBUM

’tm“mc-un.m |

Let's say goadbye :§ f

Like we said hello =

' R > FOR BOOKINGS CONTACT:
. = s\ B JIMMIE SKINNER
HIGH FIDELITY ) = 5071 DENNISON

S B Mol s. T U L ' FAIRFIELD, OHIO

RADIO STATIONS!

Need Country & Western Records
For Up-To-The-Minute Programming?

LET RSI (Record Source, International) PROVIDE THEM

8 new singles each week

PLUS

2 new LP’s each month

SELECTED FOR YOU BY BILLBOARD'S MUSIC REVIEW COMMITTEE

All Sent Postage Prepaid . . . You Only Pay $60.00 for 18 Weeks or $175.00
For One Year. Just send your order and remittance to: Record Source,
International, Dept. C-3, 165 West 46th Street, New York, New York.

(RSI SERVICES ARE ONLY AVAILABLE TO RADIO STATIONS)

The World of Country Music * Billboard 15




ROGER
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Current Single:

"DANG ME~

b/w:

(HUG-A-L

#5-1926
*
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JOHNNY FITZMORRIS [TIANRTTVAY

THE CHUCK WAGON GANG DEL REEYES
Ry et
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JOHNNYCASH
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T SINCARAS CHUCK HOWARD
CARL BUTLER KIRK HANSARD

30BBY HELMS SKEETS MCDONALD
ITNE CARTER \|ARON WORTH
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ALM WALL ZING THE IRWIN TWINS
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Btk Sttt it BB ATCHER ESCO HANKINS

JOHNNY & JONIE MOSBY CLAUDE
LITTLE JIMMY DICKENS GRAY
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COUNTRY MUSICS MISSION:

Preserve Basic Elements, Embrace New Influences

As we go to press with the second ammual “The World of Country Music,” it is
well to pause and briefly to. note some very important facts:

First, country- music, it is obvious, is at a tremendously powerful peak of infiu-
ence, and in the opinion of many is headed for even bigger things. ‘This despite the
popularity of the many British groups.

Country music, it is widely believed, is too basic a heritage ever to recede from
its present position as a major factor in the domestic and international music business.

Let all of us who love country music, However, take heed of the admonitions of
the country field’s pioneers—of Wesley Rose's statement that quality in songs and
recordings must ‘be maintained even if it means less profit; of Steve Sholes” warning
to the comatry field to maintain its own image rather than becoming an outpost of
Broadway; and Don Law’s urging that country writers must remain close to the great
themes of country music.

These admonitions, indeed, are well taken. The country field reached its present
eminence because of the unique quality of its songs and the stylistic excellence of its
artists.

Let us preserve those basic elements.

No art form can, or should, hold itself all aloof from new influences. But while
keeping up with the new, it must revere and maintain the basics. The roots.

Billboard's second anmual World of Country Music is the fruit of the
entire staff's efforts with a considerable assist from country artists, pub-
lishers, record companies and all the other elements that go to make up
The World of Country Music.

This second annual edition is divided into four parts—IHistorical, Current,
International and Discography.

More than any other man, Editor Paul Ackerman is responsible for
what you will read in the following pages. Assisting him was Aaron
Sternfield. Art direction, layout and typographical style were conceived
and executed by Virgil Amett. Tom Noonan provided aund compiled all
the research material, including the Country Artist Directory.

But #ll the work of Billboard staffmen would have been for naught
were it not for the cooperation of the men and women who inhabit The

World of Country Music.
A

Hal B. Cook, Publisher

20 The World of Country Music * Billboard



Prebably,
the mest impertant thing
abeat esantry singers
is the masie they make.

And they asaally make it
en a Gibsen.

a e - v
— --'::'.':.-- R
r; [———— e -
Ii“I| .

wivewnew? 88



Living Legend Enriches
(ountry Musit Field

By PAUL ACKERMAN

In last year’s issuc of the World of Country
Music, Billboard documented the history and growth
of the counfry field—tracing it from its beginnings as a
self-contained cultural entity to its present status as a
broadly popular segment of American music—impor-
tant artistically and commercially on both domestic
and international levels.

Much of this evolution happened in a relatively
brief period. Jimmie Rodgers, often regarded as the
father of the country field, wrote and recorded his
great Blue Yodels, his train songs and other pieces
in the 1920’s and early 1930', and by 1933 he had
joined the immortals. In the 1930's and 1940’s were
laid the foundations of the great country catalogs—
both songs and records—and this process continued
into the 1950’s. In 1948 Hank Williams signed an
exclusive contract with Acuff-Rose Publications, and
by New Year's Day, 1953, he too had joined the im-
monrtals—creating in a brief five years a catalog of
songs and records considered by many to be the bright-
est jewel in the treasury of country music.

The passing of Williams marked, in a subtle way,
the end of an era. During his career country music
reached its peak—in the puris{ sense; and it was
during this period that a country artist, once he achieved
popularity, could count- on stcady and large record
sales with virtually ewery release. And these sales
were generally made “within the field.”

it was during this period—the 1940's and early
1950’s—that the brightest array of country artists and
songs came to the fore; it was during this period that
the country genre experienced 1ts “golden” epoch; and
it it was this era that developed the great stylists who
set the mode for what we now call “traditional country
music.”

o

2Q¢

This era, assuredly, is not very far in the past.
And so it is that many of the legendary country artists
—who were monumental in establishing “traditional”
country music—are still with us today.

Happy Circumstance

To the fan and the student of the c&w field, this
is a happy circumstance. The artists—many of them
—who were so instrumental in building the field are
presently recording, playing live shows, gadio and TV.
They are, in brief, living legends. The definitive
work of many of them—such as Eddy Arnold, Emest
Tubb,, Red Foley, Hank Snow, Lefty Frizzell, etc.,
falls within this era—an era when the recording process
was, and is, relatiyely advanced. Therefore, their great
disks possess good sound, are readily available and are
€asily studied.

In this informal essay we propose to do just that
and have a bit of fun in the process, and our readers,
we believe, will get a nostalgic kick out of it. And
perhaps some country disk jockeys will be reminded
of a record or two which had slipped their minds
and which might be dusted off and played today for
the pleasure-of the fans; and perhaps an a&r executive
or an artist might be reminded of an old country song
or two which might be revived in a new version.

To show in a dramatic and simiple way how much
of the past lives with us today, we will use as a point
of departure¢ the last half ycar of 1948—when The
Billboard started its country charts—and we will
analyze the years as they roll by until we reach the
present. We will attempt to touch the highlights, as
indicated by records making the Top 10 in the charts.

Many country names who are still with us domi-

b
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nated The Billboard country charts during that half
year. RCA Victor’s Eddy Arnold scored with no less
than nine sides, six of which scored No. 1. These titles
were “Anytime,” “A Heart Full of Love;” “Bouquet
of Roses,” “Just a Little Lovin® Will Go & Long Way"
and “Texarkana Baby.”

Decca’s Ernest Tubb and Red Foley, giants today,
were glants then, The former scored with “Forever
Is Ending Today,” “Let’s Say Goodbye Like We Said
Hello” and “Seaman Blues,” and the latter with
“Tennessee Saturday Night.”

Capitol, the youngest of the majors, had already
made its mark strongly in the country field and was
on the charts with Tex Ritter’s “Deck of Cards™ and
“Rock and Rye Rag,” Jimmy Wakely's “One Has My
Name, the Other Has My Heart,"” “Signed, Sealed and
Delivered” and others.

Columbia, of course, was solidly represented with
such records as Geme Auiry’s “Here Comes Santa
Claus” and “Buttons and Bows” and Floyd Tillman's
“l Love You So Much it Hurts,”

Indie Label Artists

The aforementioned notable disks indicate the
strong grip of the majors in those carly years. Yet; a
number of disks by artists on indic labels were on the
charts—although quantitatively these did not approach
the majors. Moon Mullican, for instance, had a hit
with that great weeper, “Sweeter Than the Flowers,”
and Cowboy Copas scored with “Tennessee Waltz"—
both on the King Label.

Another important indie of the day was Four Star
Records, and the label’'s T. Texas Tyler was oh the
charts with the great “Deck of Cards.”

Cover Records

The phenomenon of the cover record was very
much in evidence, an example being “Life Gets Tee-
Jus, Don’t It"—the Carson Robison novelty recorded

| by Robison on MGM and by Tex Ritter on Capitol.

“The Tennessee Waltz"—in addition to the Patti Page
version which was to sell millions—had strong versions
in 1948 by Cowboy Copas on King and Pec Wee King
on RCA Victor. A similar battle was being waged by

competing recordings of “I Love You So Much It
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Hurts,” Floyd Tillman’s own version on Columbia bat-

tling it out with a Capitol version by Wakely and Copas.
Other big acts of the period were Elton Britt, Hank

Thompson, Tex Williams and Clyde Moody.

Assuredly, it was an ern.of great artists, great wrii-
ers and great personalities. [t's interesting to note that
the current and preceding presidents of the Country
Music Association—Tex Ritter and Gene Autry—were
at that time top acts. And it's interesting to note that
some of the greatest names of the period were combina-
tion writer-artists—such as Tubb, who in his career
pénned such hits as “Walking the Floor Over You,”
“Filipino Baby™ and many more.

Another great writer-artist, represented in this 1948
rundown, is Floyd Tillman, who went on to pen “Slip-
pin” Around” and its answer song, “I'll Never Slip
Around Again.” Connoisseurs of country music have
always regarded Tillman as not only a great writer,
but as a most interesting stylist. He still records—on
the Sims label—and knowledgeablé jockeys and fans
still get a tremendous kick out of his old sides on the
Columbia label.

Still another of the great writer-artists—already on
top in that era and still with us today—is Pee Wee
King. Imagine, if you can, a writer talented enough to
give the world of music such songs as “Tennessee
Waltz,” *“Bonaparte's Retreat™ and “Slow Poke!”
That's what Pee Wee did, with the help of his colleague
and collaboratorss Redd Stewart and €. Price.

Hank Willinms Ushers in an Era

A Jook-see at the country field in 1949 provides a
kaleidoscope of great names, great records and per-
sonalities. In the opinion of this analyst, the most
significant development was the appearance of Hank
Williams on the best-selling charts in strength. The
year before—in 1948—Fred Rose had signed him to
an exclusive pact; he quickly placed him with MGM
Records under the wing of Frank Walker—and under
the guidance of Ros¢ and Walker the raw talent of
Williams was channeled and struck with startling im-
pact both in the performing and writing fields.

¥

The World of Country Music * Billboard

23




LEGEND

The early Williams releases are certaidly a fascinat-
ing group of disks, In 1949 they included “Lovesick
Blues,” “Mind Your Own Business,” “My Bucket’s
Got a Hole in 1t,” Wedding Belis” and *“You're Gonna
Change.” They were all hits—and the titles prove that
Williams, the great writer who had so many hits with
his own songs, ¢ould also make the charts with songs
by other composers. “Love Sick Blues,” for example,
is a Mills Music copyright credited to Cliff Friend and
Irving Mills. Another example is “My Bucket's Got a
Hole in It"—one of Clarence Williams' classic Negro
blues published by Pickwick, a Lecds firm. Still an-
other is “Wedding Bells,” an E. H. Morris copyright
credited to C: Boone: “You're Gonna Change” was
Hank’s own. In another year the Hank Williams saga
was to move into even higher gear.

Weepers, Duets, Answer Songs

Beyond a doubt, 1949 was the era of the “weeper”,
and it was the era of the duet, the answer song and the
cover record. In 1949 Floyd Tiliman’s masterpiece,
“Slipping Around,” was recorded by himself on Co-
lumbia, by Ernest Tubb on Decca and by the team of
Margaret Whiting and Jimmy Wakely on Capitol. The
Whiting-Wakely disk, remembered to this day as one
of the greatest of country duets; hit No. I on the
charts—and a lot of deejays would be doing a lot of
fans a favor today to give it a spin—along with the
Tillman and Tubb disks. Every one of the disks had
the touch of greatness, and the reaction was so strong
that Tillman turned out the answer: “I'll Never Slip
Around Again”—which also had competing versions.

“Candy Kisses™ and “Tennesscg Border,” Nos. 1
and 2 were, respectively, additional examples of cover
activity and answer songs. There were five competing
versions of “Kisses”—Elton Britt on RCA Victor,
Cowboy Copas on King, George Morgan on Columbia,
Red Foley on Decca and E. Kirk on Capitol.

In this year Eddy Arnold continued with unabated
strength—as did Foley, Tubb, George Morgan, etc. A
mumber of other artists were selling records also— such
as Little Jimmy Dickens, with “Take an Old Cold "Ta-
ter” on Columbia; and the wonderful Delmore Broth-
ers, with the haunting “Blies Stay Away From Me”
on King.

ERNIE FORO RO\' ACUFF WEBE PIERCE
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Western Artists

Western bands were active at this time and among
the Western artists hitting high up on the charts were
Hank Thompson and Leon McAuliff, the former with
“Green Light” on Capitol and the latter with “Pan-
handle Rag” on Columbia.

Perhaps one of the most significant developments
at this time might be termed the overlapping of cate-
gories; that is, the phenomenon whereby some records
sold in both the country and pop markets. Coupled
with this was an increased tendency on the part of
country artists to record an occasional pop tune, The
reverse was also true: pop artists began to record coun-
try tunes, and this trend, of course, had profound re-
sults which are spelled out in last year’s issue of The
World of Country Music. But for our purpose now,
we may note that aithough c&w music was at its peak
as a pure form, there were some interesting auguries.
For example:

1) Gene Autry’s Columbia recording of “Rudolph,
the Red-Nosed Reindecr” crossed all barriers; proving
a smash in all fields. The song was written by Johnay
Marks, who published it in St. Nicholas Music; 2)
“Blue Skirt Waltz,” the Mills Music song cut by Frank
Yankovic on Columbia, hit the country charts; 3)
quasi-folk type material illustrated by such songs as
“Mule Train” and “Riders in the Sky” were providing
a ficld day for imaginative a&r men, and were scoring
both pop and country. Vaugha Monroe’s Victor disk
of “Riders™ hit the country chart, whereas “Mule
Train” made it via Tennessee Ernic Ford, an artist who
was: 10 prove many times that he could crack both the
country and pop idioms. Examples of the future would
be such sides as “Cry of the Wild Goose,” “Sixteen
Tons,"” etc.

4) But despite these departures from the c&w
norm, the traditional pattern continued solidly, In
addition to the records already rioted, there were such
outstanding songs as *“Jealous Heart” and *Don’t Rob
Another Man’s Castle.” “lealous Heart,” in the great
tradition of country weepers, was cleffed by the great
writer Jennie Lou Carsons, and was recorded on the
Universal label by Al Morgan, well known for his
stylized piano playing and poignant vocalizing. Lon-

RED FOLEY RAY PRICE
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don Records, realizing the power of the number,
brought the master and issued it on the London label.
Sir E. R. (Ted) Lewis, currently chairman of the board
of English Decca; parent of London Records, recalls
that Bill Putnam made disk in Chicago: [t proved a
smash in both the country and pop fields.

To round out the pictute of 1949, there were
Homer and Jethro satirizing the song business in gen-
cral. They had a big one: with their version of the pop
hit, “Baby, It's Cold Outside,” on RCA Victor. And to
complete the transition from comedy to tragedy, 1949
produced Jimmy Osbarrie’s version of *The Death of
Little Kathy Fiscus™ on the King label—one of the
great cxamples of the country songwriter's penchant
for memorializing epic moments of sadness. Osborne,
by the way, is sometimes referred to as “The Legend-
ary Jimmy Osborne.” He, like T. Teéxas Tyler, Molly
O'Day, the Delmore Brothers, ctc., are ripe for redis-
covery by astute .disk jockeys.

Hank's Golden Years

Hank Williams, who loomed so large a chart con-
tender in 1949, moved into higher gear in 1950. From
this period to his death on: New Year’s Day, 1953, his
progress through the country field was meteoric. His
alliance with Acuff-Rose and MGM Records brought
him the guidance of Fred and Wesley Rose on the one
hand, and Frank Walker on the other. The hits from
ithe man who Walker termed a “hillbilly Sha¥espeare®
tumbled out in amazing profusion. The apt phrasing
and technical perfection of many of the songs reflected
the editorship of Fred Rose—and on some, as “Kaw-
Liga,” Rose was actually a co-writer.

In 1950 some of the hits were “I Just Don’t Like
This Kind of Livin'," “Long Gone Lonesome Blues”
(which started the career of Hank Jr. the past year),
“Why Don’t You Love Me,” “Why Should We Try
Anymore.” In 1951 hits of his own writing included
“Baby We're Really in Love,' “Cold, Cold Heart,”
“Hey Good Lookin’,” Howlin® at the Moon,” “1 Can’t
Help It.” In 1952 hits of his own compositions in-

cluded “Half as Much,” “Honky Tonk Blues,” “I'll

Never ‘Get Out of this World Alive,” “Jambalaya,”
“Settin’ the Woods on Fire.” And in 1953 were issued
posthumously such hits as “Your Cheatin’ Heart,” “I

CARL SMITH THE CARTER FAMILY

—thiat many of the other key country artists hit their |
greatest stride and developed into the great stylists of
the traditional era.

the traditional style?
many elements—all of which fused into a “‘general tra- |

ditional' style”—but within that general traditional
style there were great individual stylists: The gereral

dobro, banjo (notably in blucgrass), etc. There was an

voice. Good country records, like good cheese, have
that twang along with proper instrumentation, Thirdly, |
the traditional style encompassed the quality of sin-

ERNEST TUBE
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Won't Be Home No More,” “Weary Blues From Wait-
ing” and others.

The aforementioned is by no means his complete
catdlog—but it hits the high spots of what many con- |
sider the greatest country talent of them all.

Rey Artists Hii Stride
It was during these few years—1950 through 1953 |

At this point a good question might be: What is

The so-called traditional style was made up of

traditional style on the imstrumental side was marked
by an emphasis on string instruments: fiddles, guitars, |

absence of homs and drums. On the vocal side, the
performance was marked by a “twang"—a quality of

cerity in the delivery, Fourthly, a good traditional rec-
ord sequired proper country material—songs whick
would lend itself to a sincere rendition.

Within this frametwork of traditional elements there
was ample room for stylistic individualism,

One of the greatest of jhe country stylists was:
Jimmie Rodgers, the “Father of the Country Field."
Rodgers assuredly was an “original”—but a study of
his disks with regard to their bearing on the traditional
country field must be accompanied by considerable in-
sight. Rodgers was most closely akin to the country
ficld when he recorded with his own guitar accompani-
ment. The late Ralph Peer, pioncer music publisher
and recording executive who discovered Rodgers, real-
ized this—and had him record in this simple style the
great Rodgers yodels—"T for Texas,” “Frankie and
Johnny,” etc. Rodgers’ ‘Orchestral recordings—such as
“My Blue-Eyed Jane"—were jazz-touched and of great
interest, but they were not nearly as close to the cotn-
try ficld as the others.

LITTLE JIMMY DICKENMS
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Vocally, the Rodgers style was marked by a haunt-
ing voice and a facile yodel, and like Hank Williams,
he was a prolific writer.

Many of the leading stylists of today were influ-
enced by the Rodgers tradition. Among them are
Ernest Tubb of Decca, and Hank Snow of RCA Vic-
tor. The late Carric Rodgers, who was the widow of
Jimmie, realized that Tubb was carrying on the tra-
dition of her husband—and when the latter died she

' bFCSCHE&‘d Tubb with Ji.m:my"s. guﬁ[ar:

Hank Smow has recorded for Victor many of the
Rodgers songs and reflects that tradition. But none
would deny that both Snow and Tubb are great stylists
in their own right—Tubb with that emofional catch-in-
the-throat style of vocal and Stiow with his individual-
ized enunciation.

In the decade of the 1950’s, many more of the
great stylists “made it” in the sense that they were
consistent sellers, and cach represented something es-
sentially his or her own—yet they all fell within the
common designation of traditional. As examples, other
than those mentioned, there arc Red Foley, Kitly Wells,
Lefty Frizzell, Carl Smith and countless others. On the
novelty and comedy side there were the Carlisles, with
Bill Carlisle, with such hits on Mercury as “No Help
Wanted,” and any number of lampoons by Johnny and
Jack and Homer and Jethro on Victor, and Lonzo and

. Oscar, Grandpa Jones, etc.

Foley, one of the greatest of “natural” singers;
Kitty Weils, queen of country music; Lefty Frizzell,
one of the most compelling of performers, Snow—all
continue to function today, keeping alive the country
tradition and funneling many of its greatest clements
inte the mainstream of pop music.

" The New Breed:
Giont Personnlities, Great Writers

In the carly 1950%, new and giant personalities
were coming into the picture, and a crop of great

. couniry songwriters were adding to the repertoire.

Webb Pierce of Decca was already launched on his

|' L 3 ot —'- X ". . = \ : §
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fabulous run of hits. Ray Price, the Columbia artist,
was strongly in the groove. In 1952 Pierce had “Back
Street Affair” and “That Heart Belongs to Me,” and
Price had such items as “Talk to Your Heart” and
“Don’t Let the Stars Get in Your Eyes.” The latter
tune, incidentally, was one of the most talked of songs
of the decade. It was in Bill McCall’s Four Star cata-
log, and was written by Slim Willet, who also recorded
it on the Four Star label. Many will remember that it
subsequently becamie a big hit for Perry Como on
Decca. Monument Record's Johnny Sippel, at that
time headquartered with The Billboard, in Chicago,
whence he kept in touch with the world of country mu-
sic through his Folk Talent and Tunes column, com-
mented on the tune's unusual meter. Many have felt
it had a touch of ranchera influence, Country hipsters
call this the “Tex-Mex” sound.

In the early 1950, another artist who made a big
splash in the country field—and internationally—was
Slim Whitman on the Imperial label. Although ¢oun-
try-oriented in many ways, Whitman- had a liking for
some of the great pop-standard and operetta tunes; and
his version of “Indian Love Call,” by Rudolf Friml and
Oscar Hammerstein and Otto Harbach, was released in
1952 and proved a smash. He did others of the same
type.

Meanwhile, the country songwriting field was not
being completely monopolized by men. Jessie Mae
Robinson was turning out such great ones as “Keep It
a Sccret” and *1 Went to Your Weddiig”’—lo give
some competition to Jenmie Lou Carson, who had
written the smash “Jealous Heart” a couple of years
carlier Cindy Walker of “The Night Watch™ fame,
and others of the distaff side, have. added to the lustre,
of the country field. Also in 1952 the great Kitty Wells
recorded one of the greatest of weepers, “It Wasn't
God Who Made Honky Tonk Angels.”

In 1952 the credits on some¢ records proved very
interesting indeed—particularly on the writer-composer
end. The haunting tune “Midnight,” which hit the top
of the chari with Red Foley on Decca, was cleffed by
Boudleaux Bryant and Chet Atkins. Boudleaux and
Mrs. Bryant (Felice) were to become increasingly suc-
cessful—right up tp current times; and Atkins, of

>

SLIE WHITMAN

HANK LOCMRIN

F

— ——— .

The World of Couniiy Music = Billboard

A




i

TAE LITING LEGEND OF
COUNTRY BUSIC HITS
IS ON MGM RECORDS

The Most
Important
(& W Sound
Track Alhom
In History!

THE MGM SOUND TRACK AL

HRNK WiLlinms’

LIFE STORY

ETSE-4260

All the great Hank Williams songs from the sound
track of the exciting MGM motion picture sung by
Hank Williams, Jr.

The
Yewest
Conntry |

Music
Star

.
HANK WILLIAMS JR.

Hank Williams, Jr. Sings The Songs of Hank
Williams, Sr. E/SE-4213

Coming Soon...Songs by twoof America’s top styl-
ists. Great Country Favorites

Connie Francis/ Hank Williams, Jr. £/SE-4251

it
Alter
Hit

- Alter
Hit

JOHNNY TILLOTSON

His hottest single!!
She Understands Me
K-13284

His Latest Album!!

The Tillotson Touch
E/SE-4224

Coming Soon.... the new album:

She Understands Mg
E/SE-4270

The Immortal Voice And Music of ... Hank Williams
Lost Highway And OtheJ; Folk Ballads As Sung By
Hank Williams

E}SE-4254

The Very Best of Hank Williams
E/SE-4168
Coming Soon. .. The Hank Williams Story—a deluxe

4 record set
E/SE-4267-4

More Winners

Ben Colder

Songs Are Funnier The Second Time Around
E/SE-4173 Glenn Sttton, Karate Sam K.13273
Merle Kilgore, The Bell Witch K.13277

HD8 MGM Recoredi is a division of Matro-ColdsynMayer, Ine

The World of Country Music * Billboard

29




#J; LIVING LEGEND

course was ta become not only a great guitarist but chief
of Victor's Nashville operation. Steve Sholes, RCA
Victor exec, discovered Atkins. He heard him on a
tramscription titled “Canned Heat” and set about find-
ing him.

In 1952 the great traditionalists were as powerful
as ever, and a number of newer artists were achieving
popularity. An outstanding example of the latter was
Jim Reeves, who had smash on the Abbott label with
“Mexican Joe.” Fabor Robinson, head of the label,
believed in the release and took great satisfaction in
secing it become No. 1 in territory after territory. Also
shaping up as an importani artist was Jimmy Dean.
The star of today’s ABC-TV Jimmy Dean show,
Dean in 1953 had a big one titled “Bumming Around,”
on the Four Star label, T. Texas Tyler also cut the
tune on Decca. Also coming up strong was Hank
Locklin with “Let Me Be the One” on Four Star.

More artists were becoming powerful in the country
parade, such as Columbia’s Marty Robbins with “I'll
Go On Alone,” also cut by Webb Pierce on Decca, and
Goldie Hill, Decca’s Golden Hillbilly, with such hits as
“I Let the Stars Get in My Eyes”—Slim Willet's answer
song. In fact, ariswer songs came at a rapid pace. There
were: “l Forgot More Than You'll Ever Know,” cut by
the Dawvis Sisters on Savoy; “I'm Paying for that Back
Street Affair,” by Kitty Wells on Decca, and “When
- Mexican Joe Met Jole Blon,” by Hank Snow on Victor.

Meanwhile, Hank Williams had alrecady gone to
Hillbilly Heaven but his tecords kept marching on:
There were “Your Cheatin' Heart,” “Kaw-Liga,” “Take
These Chains From My Heart” and others.

Blues Influence Felt on [ountry Music

The great traditional artists continued dominating
the charts during this year, and the prominent names
had a familiar ring: Carl Smith, Faron Young, Stuart
Hamblen, Hank Snow, Hank Thompson; Ray Price,
Eddy Arnold, Red Foley, Webb Pierce, Jimmy New-
man—also Wanda Jacksonm and Justin Tubb. But a
storm was gathering which was to create tremendous

“ JIMMY HEWMAN
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general course of American music. This was the in-

2o

N

controversy within the country field and influence the

fluence of the blues and its offshoots—rock ’'n’ roll
and rockabilly. The latter was specific genre of Ameri- |
can music which represented a fusion of both blues and

country elements.
That such a fusion could and should occur was

entirely natural, for a blues tradition had always existed
in the country field, and it is known by the cognoscenti
that country artists—to & greater degree than pop art-
ists—understood the blues. How could it be otherwise,
for the blues belonged to the great heritage of Ameri-
can music that sprang from the Southland. Indeed,
despite the controversy occasioned by the spread of
rockabilly and rock *n’ roll, it is to the credit of key
country artists that they could absorb the meaning and
significance of blues.

We are giving this background -and analysis so that
the reader might be better prepared for what we may
term the “Age of Elvis Presley.™ which was on the
verge of occurring.

We "have mentioned the fact that the country field
had a tradition of blues. This is easily documented by
severa] pertinent examples. We have already noted Hank
Williams® facility with the blues. Jimmy Rodgers, often
considered the Father of the Country Field, was pro-
foundly blues-oriented and many of his songs were
blues and made liberal use of what we may call “blues
images.” For instance, in his so-called blue vodels he
used such images as:

“I woke up one morning . .
my bed,” and another:

“I'd rather drink muddy water, sleep in a hollow

"

. the blues all ’round

log.

Both these blues images are steeped in the Negro
blues heritage, and they have been used by both Negro
and country personalities. Harry Belafonte; for in-
stance, in a side titled “Memphis, Tennessee,” uses the
image:

“When [ got up this moming, blues was walking
‘round my bed.” Belafonte, on the same LP (titled
“Midnight Special™), on.a side titled “Crawdad Song,”
uses the blues image:

“You don’t miss water till the well runs dry . . .

>
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And you don’t miss your man till he says goodbye . . ."”

The same image is used by Bill Monroe in his
“Rocky Road Blues,” whergin he sings:

“You never miss your water till the well runs
dry (repeat) You never miss your woman till she says
goodbye.”

The blues singer, Jimmy Witherspoon, in a Reprise
album titled “Roots™ sings a blues titled “I'd rather
drink muddy water,” and the song fills out the image as
used by Rodgers:

“I'd rather drink muddy water, sleep in-a hollow
lOg T -h

Such instances of the transfer of material—{rom
blues to country and vice versa—are countless: For in-
stance, Bill Monroe's version of *New John Henry
Blues.” A very interesting example occurs in the Capi-
tol album of years ago titled “The Louvin Brothers
Sing the Delmore Brothers,” wherein the song, “Blues
Stay Away From Me” is sung to the backing of a
Yancey bass line plucked on strings. (Yancey was an
important influence in the development of piano blues
styles; his era was the 1920 in Chicago’s South Side.)

One of the most fascinating channels for the inter-
change of blues and country material is the Cajun musi-
cal culture, deriving from Southern Louisiana. An ex-
element specific example is Luderin Darbone’s Hack-
berry Ramblers album on the Arhoolie label (F5003).
The sound and instrumentation are typically country,
and among the repertoire is the title “Fais Pas Ca”"—
which is a Cajun version of the classic blues, “Trouble
in Mind.” The Ramblers sing it both in Cajun French
and English,

Presley Makes Scene

This background has been presented to document
the view that the country field has always had a blues
tradition. With this in mind, it is therefore not hard
to understand how an exciting blues record titled “Mys-
tery Train,” by a newcomer named Elvis Presley, on
the Sun label, could hit the No. 1 spot on the country
chart in the year 1955.

Sam Phillips, head of Sun Records, has a profound
understanding of the blues; and it is no exaggeration
to state that Phillips struck a vein which brought some-

56'6

P,

thing rich into the mainstream of American pop music.
But the controversy over Presley derived from the fact
that he topped all the charts—pop, country and rhythm
and blues; and traditional country artists therefore re-
garded him, and the kind of music he represented, as a
threat to thic status quo.

It is a tribute to the country field that it ultimately
rode out the storm; and it is a tribute to Sam Phillips
and Presley and Col. Tom Parker, Preslcys manager,
that they were able to consummate their contributions
to the pattern of American music.

Iri 1956 and the following years Presley, on the
Victor label, had one smash aftez another—"Heart-
break Hotel,” Hound Dog” and myriad others. Under
the guidance of Victor's Steve Sholes and Colonel
Parker, Presley’s scope was broadened so. that he ocould
handle many types of repertoire: ballads, sacred songs,
etc. And this development of his talents was so suc-
cessful that it is safe to statc at this writing that he is
RCA Victor’s top inlernational artist.

Other Sun Arlista

Sam Phillips of Sun, meanwhile, developed many
more artists of a similar vein. Thus, while managing
his broadcasting interests he found the time and energy
to launch the careers of Carl Perkins, Jerry Lee Lewis,
Johnny Cash, Roy Orbison and others.

These artists were initially Memphis—or blues-
oriented—rather than from the Nashville musical
milieu. But, as indicated, the traditions of one were, in
reality, part and parcel of the musical heritage of the

other.
Ten-Ten-Tennessee

When one analyzes the situation, one must come to
the conclusion that it is indeed remarkable how much
the State of Tennessee gave to the world of music.
Tt gave it the fusion of blues and country music—as
represented by the aforementioned artists; and it also
contributed to pop music so much of the traditional
country influence. At the turn of the new decade, the
1960's, all these contributions to the world of music
could be traced and spelled out—and the remarkable
thing was that the country influence remained stronger
and more dominant than ever.

Thus, to retrace our steps briefly, we may point
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out that during the later middle 1950’s—1956, 1957
and 1958—the country field faced and successfully met
the challenge of the rockers—<call them rockabillies,
rock and rollers or whatever—for they were: essentialfy
the same; that is, blues-derived. And in thosec years
the country artists holding the spotlight on the country
charts included such names as Jim Reeves, Webb
Pierce, Ernest Tubb, Hank Snow, Hank Thompson,
Wilburn Brothers, Benny Bames, Faron Young, Eddy
Arnold, Car] Smith, Everly Brothers, Marty Robbins;
Kitty Wells, Marvin Rainwater—all in addition to the
aforementioned rockers.
Folk Music Influence

Mecanwhile, as the 1950’ drew toward a close, a

flock of new artists and new writers came to the fore

. . and there was a strong revival of an old type of
country material—the folk-type or history-based song
represented by such hits as John Loudermilk’s “Water-
loo,” a big one for Stonewall Jackson on Columbia; and
Johnny Horton’s Columbia disk of the Jimmy Drift-
wood song, “The Battie of New Orleans.” These oc-
curred in 1959. Since then, such solid country artists
as Flatt and Scruggs have received their proper acco-
lade as giants in the folk revival,

During 1959 certain country-oricnted artists, it
was clear, were having outstanding success in the pop
market too. Such records as the “Battle of New Or-
leans™ and “Waterloo,” and many others such as Marty
Robbins with “EI Paso,” Ferlin Husky's “On the Wings
of a Dove,” Johnny Cash’s “Don’t Take Your Guns to
Town,” the Three Browns' “The Bells,” illustrate this
trend. The process continued into 1960, wherein coun-
try-oriented artists enjoyed an equal amount of success
in the pop field—such as Don Gibson, Jim Reeves, etc.

Country and Pop

Indeed, a gradual but subtle chamge had occurred
over the years in the marketability of country material,
both songs and artists. In the early traditional period,
it was exceptionally rare for a country record to sell
in the pop market. A record which was considered to
have both country and pop elements was considered a
poor commercial risk. Critics and reviewsrs were prone
to say of such a record: “It's a hybrid; it won’t scll.”

STOMEWALL JACKSON

STUART NAMIIN MAC WISIMAN

2o
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This attitude has vanished. The rigid categorical
lines which separated one musical type from another
have largely been erased. Better communications—the
case of travel—the development of radio and television
have all played their part in the interchange of musical
cultures.

This process has also been hastened by knowl-
edgable artists and repertoire executives. Years ago, a
Mitch Miller, for instance, secured pop hit after pop
hit by having his pop- artists record country songs; no=
tably Hank Williams songs. Some examples were Jo
Stafford’s “Jambalaya,” Rosemary Clooney’s "Half as.
Much,” Tony Bennett’s Cold, Cold Heart.” But as the
years passed, the country artist himself could have the
pop hit—such as a Marty Robbins with “El Paso,” or a
Bobby Bare with “Detroit City,” or a Ned Miller with
“From a Jack to a King.” And country-oriented writers,
such as Merle Kilgore, Hank Cochran and many others
could also emjoy smashes which crossed all categories,
such as Kilgore's “Wolverton Mountain” smash by
Claude King on Columbia

In fact, at the turn of the decade country music was
still country music in the sense that its themes were the
great themes of the country field. Also; the country
field's artists retained their country flavor and under-
standing of country material. What was the difference,
then, compared with the old days?

Several changes had occurred: The country field—
its artists and writers had achieved national and inter-
national acceptance. The importance of Nashville as-
sumed giant importance to the total music industry,
with the result that pop artists, pop a&r men, pop
labels all tried to immerse themselves in the Nashville
scene—which was important not only culturally but
also economically.

All this, of course, has had some effect on Nash-
ville-made records. As befits a recording center of
international renown, the musicians and artists and a&r
men have broadened the spectrum of material which
they can and do produce. Nashville is, beyond a doubt,
capable of turning out virtually any kind of record—
pure country, urban or sophisticated, or whatever, But
the basic fecling for country material, and the basic

MARGIE BOWES

THE EVERLY BROTHERS

GEOBGE MORGAM

e
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NASHVILLE, HERE WE COME!
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GUILD GUITARS, HOBOKEN, NEW JERSEY 07030
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See us at the WSM Deejay Convention, Andrew Jackson Hotel, Nashville, Nov. 5-6.7. Write for catalog.
The World of Country Music * Billboard 35




.:4,_" - [.‘
|

4k LIVING LEGEND
B~ EFNTED

ability of the Nashville writers to turn out material
making use of the traditional themes and subjects of
. country songs, and the ability of the artists to interpret
; this material—this is what keeps alive the vital country
tradition.

. Another major factor in keeping the tradition alive
| i€ the fact that the public wants product which derives
from this tradition. The importance of this cannot be
overestimated—for it is proof of the validity of coun-
try songs and country artists, and it ensures the con-
tinuance of the tradition.

The last scveral years—from 1961 to 1963—sup-
ports the theory that couniry music is, in a real sense,
a living legend inasmuch as so many of its traditional
artists and writers arc with us and continue to function.
Too, the newer artists snd writers are imbued with the
traditions of the country field, so the legend, and its
vitality, persists, A listing of the records which made
' No. | on the country .charts during these years provide
this thesis. A detailed analysis of 1964, as to artists,
songs, labels is handled in another story.

JOHMNY CASH MELBA MONTGOMERY

BENMY BARMES

i

EBILL ANDERSOM FLOYD CRAMER

DOVTIE WEST WILBURN BROTHERS JiMMY DEAN

- ON%
) 6

e

No. 1 Disks of 1961: “Big Bad John,” Jimmy
Dean, Columbia; “Don’t Worry (Like all the Other
Times)," Marty Robbins, Columbia; “Heartbreak
U. S. A..” Kitty Wells, Decca; “Hello Walls,” Faron
Young, Capitol; “I Fall to Pieces,” Patsy Cline, Decca;,
“Tender Years,” George James, Mercury; Walk on
By,” Leroy Van Dyke, Mercury.

No. 1 Disks of 1962: “Ballad of Jed Clampett,”
Flat and Scruggs, Columbia; “Charlie’s Shoes,” Billy
Walker, Columbia; “Devil Woman,” Marty Robbins;
Columbia; “I've Been Everywhere,” Hank Snow, RCA
Victor;, “Mama Sang a Song,” Bill Anderson, Decca;
“Misery Loves Company,” Porter Wagoner, RCA Vic-
tor; “Ruby Ann,” Marty Robbins, Columbia; “She
Thinks 1 Still Care,” George Jones, United Artists;
“That's My Pa,” Sheb Wooley, MGM; “Wolverton
Mountain,” Claude King, Columbia.

No. | Disks of 1963: “Act Naturally,” Buck Owens,
Capitol; “Lonesome 7-7203,” Hawkshaw Hawkins,
King, “Ring of Fire,” Johnny Cash, Columbia; “Still,”
Bill Anderson, Decca.

GEORGE JOMES

DON GIBSON

¥
“

BABEY BARE

. =4

ERNEST ASHWORTH

BIILY WALKER
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"GRAND OLE OPRY”
PRESERVES

[OLNTRY MUSIC

HERITAGE

38

By Robert Evans Cooper
General Manager, WSM

Caesar Augustus often boasted that
he found Rome 2 city of brick, and
left it a Cil}' of marble. Few Othtls, n
a lifetime, have seen a city take on
a completely new face. Residents of
Nashville, however, in the past 39
vears have wiinessi«d the (h'\:tflopmem!
of a city—a music city.

Proud of its glorious past, Nashville
has made the transiion gracefully,
thoughtfully; and it has not sacrified
is }u-witngﬂ in the process, Music was
always part of the heritage. It needed
only the impetus to phl it in the fore.

P

A l?l.,

il

Roy Acuff, center, was an early WSM performer. With him are, left to right,
Oswald Acuff, Jess Esterday, Little Rachel and Pop Wilson
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front perspective. November, 1925,
is when it all started. Just as the
architects and construction men reach
into the hills and woods for the timber
for building, men with creative talent
also found a wealth of resources there
in folk music.

“Grand Ole Opry”

Folk music became the product of
what was to become the “Grand Ole
Opry.” The “Crand Ole Opry” became
the vehicle which built Music City.
he city now has some 1,500 profes-
sional musicians, hundreds of amateur
musicians, some 1,600 singers and
sidemen, 181 BMI and ASCAP pub-
lishers who employ nearly 500 song
writers; some 20 recording studios,
two of whichi operate on a seven-day
around-the-clock lw.is, rafu:s hb_ll'll'l:l'ﬂ{g
of administrative and clerical workers
whose living is provided directly by
music.

In an average week, Nashville pub-
lishers receive in the mail and, for the
most part, pmmﬁat]} return an esti-
mated 5,000 lead sheets for original
songs. This is the scene of the city
which still is in the building stages
On Nashville's Music Row, top re-
cording artists in the pop and country
fields may be seen entering or leaving
studios any time of the day or night.

Fraits of Labor

There are the fruits of the labor
The seeds were planted that night,
39 years ago, when George D. Hay,
a one time newspaperman, presénted
himself as the solemn ole judge and
launched what he called the “WSM
Barm Dance.” His lone artist was 80«
vear-old Uncle Jimmy Thompson,
who boasted he could fiddle a thou-
sand tunes. Were it not for time com-
mitments he would have done it. Even
in that day of the headphones and the
crystal set, the response was over-
w.uhel_ming. The foundation for the r.il:!
was laid. Without embellishments, the
structure began to form with simple
lines and utilitarian canveniences. One
of these was am acoustically perfect
tabernacle replete with vr--.-.-s which
had been huilt by a rough river boat
captain who got religion.

The Ryman Auditorium; later to
become the “Grand Ole Opry” House,
becanie the permanent home of the
“Opry” during the developmental
stages. Each Saturday night nearl;
5,000 persons from all over the worl
shout from its rafters and its Ame
Comcr

The rapport between entertainers
and audience is magnetic, aid the
magnetism is noisy. The audience
stomps and applauds through 270 min-
utes of the most successful radio show
in America which has played live to

Liggett, Doctor Humphrey Bates, Buster Bates and Charlie Walker. Stand-
ing, left to right, are Oscar Stone and Oscar Albright.
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WSM artists in 1937 were, left to right, Doug Dalton, Texas Ruby, Curley

Fox and Jimmy Brown.

more than 7,000,000 visitors and over
the air to many many millions more.
This is the heart of the city—the
city which grosses $35,000,000 an-
nually throggh the music business.

Early Problems
e construction of course had jts

pitfalls, There were few who believed
in the early days that “"Grand Ole
Opry” performers ane day would sell

0 anvd 50 million reconds'n year; that
3,000,000 in tourist money would
make the rounds of downtown Nashe.
ville- every year; or fhat the Opry

arfists would trawel hillions of miles
over Il yCars :"in‘ ng _ﬁ;-‘-';-*"rﬁ F"
[Jem.m('i-x frogm nly fairs to ( arn
rie Hall

Among the lew was Edwin W,

The World of Country Music * Billboard

Craig, cHairman of the board of the
National Life and Accident Insurance
Company, the parent co tion of
WSM. Hg had t'w faith mmc vision
and a8 Judge Hay once said, “He’s the
man who képt me from being run out
of town and the "Opry” with me dur-
ing those strenuous early days when
we did not know from week to week
whether this community would let the
“Opry” live to become a great civig
dsset for Nashville,”

If the “Opry” had not lived, coun-
trv music would not be the big busi-
ness it is today. It got a tremendous
boost when Roy Acuff, young and
from the East Tennessee hills, sang
the “Creal Speckled Bird.”

Then there wepe the Delmore
Brothers, Smiling Jack and His Mis-

39



Other "Opry” favorites are the Del-
mar Brothers, Alten and Raymond,
standing, and Kurt Poulton.

souri Mountaineers, The Singing Size-
mores, Jack, Nap and Dee, Bill Mon-
roe and The Blue Grass Boys, Pee Wee
King and the Colden West Cow boys
(one of whom swas a guitar player
named Eddie Amold), Emest Tubb
and the Texas Troubadours, Cowboy
Copas, Hank Williams (whose life
story has just been niuide into a
movie§, Red Foley, Minnie Pearl,
George Morgan, Little Jimmie Dick-
ens, Faron Young, Lester Flatt & Earl
Scruggs, Jimmy Newman, Kitty Wells,
Del wood The Wilburn Brothers, The
Everly Brothers, Hank Snow, Marty
Robbins, Jim Reeves, Patsy Cline,
Ferlin Husky, ad infinitum.

Show Goes On -

Eight members of the “Opry” lost
their lives in four separate accidents
in a little over & year; the show went
on. It's the sort of show which has
always gone on, through troubled
times, through the lean years and
through the more prosperous rs.

Thg ‘Opry” is t‘ne {ulﬁllmeﬂf’lof
every country singer's desire. It is
attained by wlmtnvelv few and sought
by thousands. And it attracts those ?»L-
yond the realm of this type of music.
It has hosted genuine grand opera
stars as well as noted pop singers.
Basically however it remains country.

The purists who shunned anything
electrical finally gave in to the ampli-
fiers a few w’m back. but this has
th enriched the sound. Manv of the
songs mow sung are inter-changeably
and find their way into the pop fie 1d.
This, the artists claim, is because pop
music has adapted some of the coun-
h"}-‘ i llhlmia.

l’uckml Houses
Currently the “Grand Ole Opxy

plays to ]mcl\ml houses every Satur-
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Asher and Little Jimmy registered
with “Opry” audiences.

day night, with an extra studio show
on Friday night to take care of some
of the overflow. Additional hundreds,
sometimes thumands, stand in line
outside the Opry house on Saturday
night hoping f[or a general admission
seat. Most of the seats are reserved
six and eight weeks in advayce. They
have come from each of our 50 States.
from the Orient and from Europe.
Special tour buses are run on Satur-
day just to show visitors ths homes of
the Opry stars. New recording and
publishing companies spring u p over-
night. Everywhere there is music, mu-
sic, music.

WSM is one of the few remaining
of the original 48 clear channel radio
stations. Even though it is located in

Sarah and Sally, left and right,
capture that "Opry” feeling.

the comparatively sm all city of Nash-
ville, it is gem-r lly conceded to have
one of the m‘g(‘sl audiences in the
world . . . probably the largest radio
audience: of all on Saturday night.
With little or no interference on Clear
Channel 650, it is not surprising that
more than half the station’s mail comes
from north of the Ohio River or west
of the Mississippi River more
than 85 percent of it outside of Ten-
nessee

When an unauthorized signal on
the 650 fmquency came out of Cuba,
the protests from the listeners in the
Southeast were loud and clear. Mr.
Craig, board chairman, and Jack De-
Witt, president of WSM, have played
demv roles in a dcvdopgjseut of clear

Lasses White's All Star Minstrels features such performers as Honey Wilds,
left end, and Lasses, right end. Othars in the groun were Jack, Nap and
Dee; Tiny Stowe and Beasley Smith.

The World of Country Music * Billboard



channel radio service and opposition
to the gradual inroads on the few re-
maining clear channels.

Man-made noises, such as those
created by television antenmas, and
high voltage transmission lines have
also made inroads on the effectiveness
of clear channel broadcasting. WSM
has applied to the Federal Communi-
cations Gommission for permission to
built a 750-KW station. This wougld
increase WSM's present signal strength
hy about four times, making it a much
more reliable service. DeWitt has
pointed out that this improved signal
would enable WSM to deliver a reli-
able night-time radio service to some
10,000,000 persons who now have mo,
night-time ground wave radio service.
The unique demand for WSM's live
programming is further evidenced by
the 400 markets who carry the delayed
“Crand Ole Opry” broadcasts. This is
a 53-minute per day, five-day-a-week’
program produced by “Opry™ Manager
Ott Devine from the stage of the
“Grand Ole Opry” House in Nashville.
The placing oytgm programs exclusive
to one station in each market is han-
dled by Len Hensel WSM’s national
sales manager. A single letter an-
noucing the availablity of the program
brought wires, phone calls and letters
from some 300 markets. Within a mat-
ter of weeks the broadcast had spread
to 400 markets from Anchorage, Alas-
ka to Miami, Detroit, Los Angeles,
Washington, Denver and throughout
Canada. WSM’s TV studids are just
turmning out a heavv schedule of
“Grand Ole Opry” telecast for more
than 100 markets. WSM TV programs
the live “Opry Almanac” from 6:00
to 7:00 AM. and the live “ﬁobl)y
Lord Show” from 4:30 to 5:30 P.M."s
plus a two and one-half hour block of
“Opry” programmnig each Saturday
afternoon. The pressure of visitors to
the “Opry” and the demand for
“Opry” tickets is at an all-time high.
In September, WSM began opening
the “‘Grand Ole Opry” House on Fri-
day nights in an effort to accommodate
the visitors who could not get in to
Studio C to see the Friday might
“Opry”.

The future consequently is wun-
limited. Acceptance of country music
is evidenced in the bombardment of
mail from around the nation telling of
new country programs being aired.
Record sales continue to soar. Book-
ings of the artists become more nu-
merous, New buildings go up to house
publishing firms and l’ﬂ“ﬂﬂl‘ing com-
panies. Books, magazine articles m&d
movies are devoted to countrv snusic
and the “Opry™ which are synony-
mous.

WSM has seen its city grow, its
Music City and there dre no. fences.
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VITO PELLETTIERI--
an Opry Fixture

Age has not mellowed Vito Pellettieri, at least outwardly. He still
growls with the best of them. But, as often is the case, under this
facade of scowling and growling, there beats that heart of warmth,
understanding and affection, and it beats in the meter normally associ-
ated with music.

Vito Pellettieri and music are practically synonymous, Not long
after the turn of this century the famous Pellettieri 14-piéce band was
playing at the firemen's ball at the State Capitol in Nashville. In 1934,
V.to put down his baton and violin, and became a member of the “Grand
Ole Opry," an assistant to George D. Hay, the Solemn Old Judge. Pellet-
tieri was 45 years old at the time. He had been & band leader for 28
of those 45 years. The "Opry,” at that moment, was nine years old

Now, 30 years later, both Vito and the “Opry” have aged, but both
have retained the vigor and enthusiasm of youth,

An "Opry” Fixture

Pellettieri, as one of his close friends once put it, is a '‘can
tankerous old coot.” A fixture at the Grand Ole Opry House, this white-
haired gentleman probably has more friends in the field of country
music than any person around. He speaks to all of them irreverently,
even punctuating his semtences with salty phrases, but they love him
all the more for it.

Some years ago, Yito retired. That is, he ceased his daily trips to
WSM's music library; but he has never stopped his weekly trips to the
“Opry.” Always backstage, aiways runining the show, he hss been called
everything from indispensable and lovable to gruff and unpredictible. He
is possessed of an uncanny memory, particularly In regard to music,
and can tell in an instant if any country music tune is clear of copyright
infringements.

Officially, his job is to help “Opry"” Manager Ott Devine work out
each week’'s show, and make sure each performer is in the right place
at the right time. He telephones his schedules to Lorene Connor,
Devine's capable secretary. Long before showtime, he is backstage,
fussing and worrying, and barking orders. Aside from the white hair,
his features are easily recognizable. Always there is a checked sport
coat, a green plaid shirt, and a tan necktie. He is one of the few persons
who usually makes it on to the stage for every act,

The “great godfather” of the “Opry"” probably will be around an-
othér 30 years. Seemingly indestructible, he'll keep showing up as long
as he can growl.
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Pappy Dail
Speaks His

Editor's note: H. W. (Pappy) Daily is Mr.
Counlry Music to many in the record business.
At the request of Paul Ackerman, Billboard's
Music Editor, Pappy taped some of his remi-
niscences daling back to his early years in
the field. The main elements are presented
herewith, in Pappy's own style. The pioneer,
incidentally, had intended to retire in No-
vember, 1963—but his family would not per-
mit it, that is, his recording family consisting
of George Jones, Melba Montgomery, Judy
Lynn, Ray Baker, Sonny Burns and others.
We join with others in gratitude that Pappy
will continue active in the field.

PAPPY DAILY

By H. W. (Pappy) Daily

Hello Paul. You told me to ramble and that’s what I'm
gonna do. I'll start at the beginning and give you as good
a story as I possibly can as to what brought me into the
Country and Western field and also what made me con-
tinue in the field. About 25 years ago some logal boys
wanted to put out a record and there was no way for
them to get to the manufacturers. At that time I was
operating quite a lot of coin operated phonographs—juke
boxes they call them today.

The boys were Jerry Jericho and Ben Christian. Jerry's
still in the business doing quite well not as a recording
artist but on personal appearances he continues to be
booked quite regularly. Ben Christian, of course, has
passed on. Ben had a band called the Texas Cowboys,
and he did the backing of most of the artists I recorded.
And if my memory serves me correctly, I believe that we
called the label “Country Melody”™. And the fact that I
did have these phonographs or juke boxes made it possible
for me to give exposure in this area to the pecords that we
produced.

I continued to produce these records for quite a long
time and then of course the war came on ma& it was im-
possible for anybody to make any records, but 1 did the
best 1 could, putting out a record here and there whenever
the material was available so that the record could be
processed.

After the war 1 became the distributor for Four Star
records. They wanted me to produce records also. I would

produce the records and buy a sufficient quantity of them

in order for the artist to get a release on the record. And
some of the artists that I can think of at that time on
the Four Star label were Hank Lockling; Rocky Belford
and Eddie Nowak, I could name you a lot of people that
didn't happen but at the same time they had the oppor-
tunity.

I %clt that everybody should have opportunity and [
started out with that in mind, rather than making money.
Of course, you've got to make money to be successful.
But 1 did it from the standpoint of trying to give as
many people the opportunity they wanted.

I can go back to the time of Hank Locklin. He was
a good friend of Webb Pierce. And at that time Pierce
was a clerk at Sears & Roebuck in Shreveport, Louisiana,
Course Webb talked to Hank and Hank told Webb to get
in touch with me and Webb called me and told me that
he had made a dub that he would like me to hear.
Afiter hearing it I thought that Webb deserved a chance.
I agreed to take Webb's record and invest my money
in a sufficient number of disks, in order that Fourt Star
would press the record. Webb went on to become one
of the great stars of the Country and Western field of all
times.

I continued to produce records for Four Star. Under-
stand, I did this at my expense. 1 put my money into it,
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These and other top country

stars recorded songs from the
SESAC repertory

our Sincerest nanks

Margie Bowes
The Browns
Jenny Clay
Lynn Cramer
Carl Davis
Flatt & Scruggs
Bill Goodwin
Mike Hight
Ferlin Husky
Jim & Jesse and the
Virginia Boys
Fred Lewis
Loretta Lynn
Leon McAuliff
George Morgan
Jim Nesbitt
Coleman O'Neal
Lewis Pruitt
Del Reeves
Marty Robbins
Earl Scott
Charlie Smith
Frank Taylor
Bill Wesley

The Wilburn Brothers

Marion Worth

To all of these great artists, the writers and publishers,
Music City personnel and especially to the nation’'s
deejays who have made this first year in our Nashville

office such a huge success.

SESAC INC.

Roy Drusky

NEW YORK: 10 COLUMBUS CIRCLE - NEW YORK, NEW YORK 10019 - PHONE: 212 JU 6-3450
NASHVILLE: 806 16th AVENUE - SOUTH, NASHVILLE, TENNESSEE - PHONE: 615-254-5703
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Some of Pappy Daily’s favorite country artists. Top left, Hank Thompson; bot-
tom left, Hank Locklin; fop center, Judy Lynn; bottom center, Jim Reeves; right,
Webb Pierce.

buying sufficient number of quantites so that the boys
would get all the exposure that I could give them throigh
the media of juke boxes which I operated throughout the
South Texas area.

You realjze in those days the radio stations didn't play
many records. ]

I continued to produce records for Four Star until 1953,
at which time Jack Starms and myself started Starday
vecords. And at that time there was a young boy that
came along my the name of George Jones, and George
as you know, went to the top in c&w. 1 never will forget
when Geotge came to me. He had a burning desire to
imitate Lefty Frizzell. I got him off of that kick and then
be sang like Roy Acuft. And 1 said: “George, can you sin
like George Jones?™ And he says “Yessir.” And I saic
“Well, let me bear you.” And he did. 1 was so sold on
George that I stuck with hinr when a lot of other people
wanted to give up on him. And course my faith was
justified.

In the beginning of Starday we also had artists Beany
Bames, James O'Gwynn, Johnnie Mathis, and course
Eddi¢ Nowak, Jerty Jericho and many others, Most of
these boys are still recording wherever I go. When Fwent
to Mercury 1 took George Jones and James O'Gwynn,
Johnny- Mathis and probably one or two more. And when
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[ Jeft Mercury and went to United Artists they went to
United Artists. And now that I'm going over to Musicor
why they are going over to Musicor.

When we first started recording, someone came in and
said he was told to sée “Pappy” bécause he could put out
a record if anybody could. That's how I got the name.
I consider it a name of affection because I do feel that
| am these people’s Pappy. They. become: a part of my
family when they start recording for me . . . I just adopt
‘em. And, believe me; I do have some wonderful girls and
some wonderful boys in my family by having had this
:LSSO%?IIII.OII.

We were fairly successful with Starday. After a while
Rock and Roll came into being and Country and Western
music seemed to dwindle. But being the hillbilly that I
am I continued to produce Country and Western records.
[ continued on with Starday until 1958 actually, but in
1956 we made o deal whereby we tut Country and
Western records for Mercury, which I produced. The line
was known as Mercury Starday in those davs, In 1938
I disassociated myself fromrStarday records. Shortly there-
after I didn't stand in the good graces of the Mercury
people and they kicked me out, Course they kicked me
ouf after Art Talmadge left Mercury and Art went to
United Artists. He approached me about taking over the
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Pappy Daily recalls—top left, Sonny Burns; botiom left, Benny Barnes; top center,
Charlie Walker; bottom center, George Jones; right, Big Bopper.

Country and Western division for United Artists records.
I started the Country and Western for United Astists fn
1961. In moving over to United Artists I took with me
George Jones, James O'CGwynne, Johnny Mathis who had
I)(;e_r_ry recording on Merctury, and began to look for new
tnlent.

I got Judy Lynn, Ray Baker, Melba Montgomery, ete,,
and if I might sound a bit braggadocious—docio—or how-
ever you say that, I think that United Artists did come
to the fore, not because of anything that I did, but on
account of the fa¢t that could people came to me soliciting
an opportunity to be heard, whicﬁ. I gave them.

Names and Names

There are a lot of other artists who recorded on labels
other than those that I've had anything to do with that
[ have attempted to help. Some may claim that I have
and some that I haven’t, but 1 can go back to the time
when Jim Reeves was recording on Abbott and we were
the only distributor they had in the whole United States.
We did our best for Jim as well as for Hank Thompson
when he was wecording on Blue Bonnet, before he went
to Capitol. You will note that Hank Thompson's picture
is dated 1948. Also, note that Webh Pierce was a skinny
boy and hungry: now he’s fat and wealthy. And a few
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of the others that | gave an oppartunity and they made
good . . . Roger Miller, for instance. When 1 first heard
Roger Miller he was an elevator operator or bellboy at
the Andrew Jackson Hotel. And hig first records were on
Starday. Margie Singleton—her first record was.on the Dee
label, a Jabel which I started here in Houston after feaving
Mercury.

Today it's a whole Jot harder to starf an artist than
it used to be. Even back before the days when radio sta-
tions played phonograph records it was easier to get
an artist off the ground. The Country and Western disk
jockeys have atlo‘)tedthe same policy as have the pop.
In other words, they have the top 10, 20, 30, 40, 50 or
what have you, For an established artist there is mo
problem. But its almost an impossibility to get unknowns
played on stations. I 'believe that =l radio stations should
give every record an opportunity to be heard a time or
two, And this probably won't help me for saying it but
I'm the type of person that opens my mouth and puts my
foot in. The disk jockeys today have set themselves up
as experts. I don’t believe anybody is qualified to say
whether a record is good or bad. In my 30-some-odd-years:
I have learned that there are no-experts. The public de-
cides as to- whether or not a record is good or bad—the
people thiat spentl the money for the record.
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FIVE STRING BANJO
Vogue Hits New High As a
Result of Earl Scruggs’ Influence

No sound is more deeply rooted
in American history than the ring of
a five-string banjo. Our national in«
strument 75 or a 100 years ago was
played by thousands of people; yet,
by 1940, the instrument had almost
died out, Today, the picture shines
with new brilliance, the five-string
banjo and the music once played on
it is experiencing a new vogue, This
art was saved principally by musicians
in the Southern Appalachian region
and a small group in the North Caro-
lina area.

30

As told by Earl Scruggs
to his wife, Louise,

Historically, the ancient ancestor
of the banjo originated in Arabia a
thousand years ago. It consisted of a
skin head stretched over a hollow
body and strung with three strings.
This instrument was carried FEast
and West with the spread of Islam.
Negro slaves brought it to the United
States from Africa. Thomas Jefferson,
in his “Notes on the State of Virginia,”
published in 1785, said: “The ‘banjar™
was the principal musical instrument

of the American Negroes.”

The true “American Banjo,” how-

ever, was invented in 1830, A 'banjo
enthusiast, Joel Sweeney from Ap-
pomattox, Va., made a revolutionary
modification by adding a fifth string,
higher in pitch and next to the lowest
pitched string, and secured by a peg
haifway up the neck. This odd instru-
ment captured the heart of America.
Sweeney, with his instrument, made a
hit on the New York stage after tour-
ing the South and Pennsylvania, His
fame carried him to England where he
appeared before Queen Victoria.
What makes this instrument unique
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Earl Scruggs, left, with Lester Flatt during a concert at Carnegie Hall

is the blend produced by the fifth
string and 2o instrument is strung like
the five-string banjo.

Thousands of Americans developed
new playing methods during evenings
in log cabins, river steamboats, and
gold mining boom towns as the banjo
was carried West. A tremendous
amount of lore developed and was
passed on from player to player, and
the banjo became an individualisi
instrument.

The Decline

Throughout the nineteenth century
the banjo held its place in America’s
affections. But, around the turn of
the century a decline set in. Sweeney's
fifth string was eliminated, the neck
was shoriened, the head enlarged, and
its distinctiveness was gone. This new
version became known as a tenor ban-
jo amd was used in jazz bands. Only a
‘few natives of the South kept the orig-
inal five-string banjo in usc. By
1930, the four-string banjo began to
fade out. It was rarely used in jazz or
popular music. During the lean years,
a few performers stuck by the five-
string. The most popular performer in
the country at this time was Uncle
Dave Macon of *“Grand Ole Opry”
fame. Later came such performers
as Stringbcan, Grandpa Jones and
Bashful Brother Oswald; except for
these performers the country bands
had dropped the banjo. The instru-
men Wwas no longer being manufac-
tured.,

Enter Scruggs-Style

In 1945, Earl Scruggs, who had
developed a new and sparkling playing
style, introduced his banjo-playing
technique commercially, His style
spread rapidly and soon the demand
for banjos became so grest they were

being manufactured again, Conse-
quently, it was Scruggs who is credited
with creating a veritable banjo epi-
demic. In 1952, he designed a tuning
device that made banjo playing cven
more versatile, The tuners ane a pitch-
changing device that enable the player
to change the pitch while playing.
Earl uses the tuners on such numbers
as “Flint Hill Special,” “Earl’s Break-
down,” eic. A new version of these
tuners is now on the market and
rather than having to install them on
the peg head of the banjo, they fit
into the peg holes on the second and
third strings. They are being manu-
factured by Beacon Banjo Company
in Weston, Mass.,, and are called
Scruggs-Keith pegs.

Pages and pages of articles have
been  written about “Scruggs-style”
banjo playing. Pete Welding said:
“Few men have it within their power
io dominate, let alone singlehandedly
aiter the entire course of an artistic
discipline or tradition. Yet 38-year-old,
North Carolina-born Earl Scruggs is
just such a person. Scruggs has be-
come the undisputed master of blue-
grass music, He brought to perfection
a smooth, flowing, arpeggio thrce-
finger picking style that gave new
dimension to the instrument.”

Stylistic Development

Earl grew up in a family atmos-
phere of traditional banjo stylings.
His father played the banjo in the
drop-thumb, or frailing Sstyle. How-
ever, he died when Earl was only four
ycars old but Earl's older brother
played in a similar style as did his
other brother and sisters. At the {ime
when Earl first started playing ihe
banjo he used the two-finger method.
(This style is played with the thumb
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and forefinger.) MHe accidentally
stumbled upon the three-finger ap-
proach and has used this style since:
He recalls that the tune he was play-
ing when he discovered the three-
finger style was an old folk song
called “Reuben.” This somg has be-
come an outstanding show piece on his
concert performances

Later, Scruggs worked out a method
that by using a capo, a banjo could
be plaved in any key. Up until then,
almost all bamjo tunes were played
in G, C or D. He also found, that by
inserting a small hook under the
fifth string, this would serve as a
capo for the fifth string.

The Flatt and Scruggs group, or-
ganized in 1948, attained an astonish-
ing degree of popularity. Their re-
cordings in the earlier days, though
nol considered hits at the tinfe, have
been consistent sellers and are rarely
deleted from Columbia’s catalog. Their
music has become identified as a
traditional art form, and the group
is very much in demand for college
performances across theé couatry.

Variations

There are @ number of variations
of banjo stylings being played today.
The frailing or, drop-thumb &iyle of
the .artists mentioned carfier such as
Stringbean, Grandpa Jones and Os-
wald, who use the five-string banjo.
There is also the Pete Seceger style
of playing. Seeger uses the long neck
banjo which has become an important
playing method and highly influential
in the folk field.

And, the five-string banjo which al-
most passed from the American scene,
could be a called a status symbol for
collegians and intellectuals all across
the country.



WORDS OF COWBOY COPAS HAD PROPHETIC RING

1 dreaned 1 was there,
In Hillbilly Heaven
Oh, what a beautiful sight
I miet all the stars,
In Hillbilly Heaven
Oh, what a star-studded night *

By Frank Lappino

When Cowboy Copas sang the
words to the song, “1 Dreamed of a
Hillbilly Heaven,” it is doubtful that
he had any inkling that he would so.
soon be walking the streets of that
Heaven in company with Patsy Cline,
Hawkshaw Hawkins and Randy
Hughes, his son-in-law. All died in a
tragic airplane crash. Just a few days
later, Jack Anglin, of the Johnnie and
Jack duo, was killed en route to the
prayer service for Miss Cline. And
that same month, veteran country per-
former Texas Ruby, of the Curly Fo
& Texas Ruby duo, died in a fire in
her trailer while her husband was per-
forming on stage at the Grand Ole
Opry.

All of these tragic deaths took place
m March, 1963. Certainly there had
been deaths among the greats of
country music, like the great singing
brakeman, Jimmie Rodgers, who (b]led
ir 1933, and Jack Guthrie and the
lengendary Vemon Dalhart who both
died in 1948, Then in 1952, Unecle
Dave Macon and Raborn, Delmore, of
the elmore Brothers, died and the

llowing vear, in 1953, one of the

atest parformers to grace the coun-
try mmusic scene, Hank Williams, died.
That same year, Betty [. Davis, no
relation to Skeeter Davis, but who
worked with ber in the act known as
the Davis Sisters, died,

Songwriter Fred Rose, whose: mu-
sical compositions live on as part of
otir country music heritage died in
1954, Carson HRobison died In 1957.
So did Jimmie Osborme. In 1958,
Comedian Rod Brasfield, known to
Opry fans and country humor lovers,
died. Lazy Jim Day died in 1959.

But it was in 1960, when country
music fans demanded appearances of
their artists all over the country, that
more violent deaths began diminish-

* Written by Eddie Dean. Published by
Sage & Sand Music, Inc. Copyright 1954.

Used by permission of the copyright
OWReT.

52

ing the ranks of the country music
pertormers. For to keep the ever-
increaging personal appearances that
their fans demanded, performers be-
gan more and more to drive incredi-
ble distances by car to keep engage-
ments.

The chain of tragic agcidents began
with the death of Johnny Horton whe,
at the age of 35, was killed in an auto-
mobile accident near Milano, Tex.,
November 5, 1960. His guitarist,
Gerald Tomlinson, was with him in
the car as was his manager Tillman
Franks. Tomlinson died of injuries
sustained in the crush. Franks, al-
though injured, recovered. Horton had
just recorded the title song for the
motion picture, “North To Alaska,”
and Had enjoyed tremendous success
with his waxing of the "Battle of New
Orleans.”

Two days later, A, P. Carter, one
of the original Carter Family, died.
Hig death was not a viglent one: He
left behind some great musical com-
positions, among them the great train
song, “Wabash Cannonball,” and
‘Wildwood Flower.” Also in 1960, a
pioneer country music publisher,
Ralph Peer, died. Peer originally had
been in charge of field recording for
the RCA Victor compaity and had re-
corded Jimmie Rodgers and the Car-
ter Family, among others. The next
vear, Mrs. Rodgers died as did Karl
Farr and Lew Childre, Opry comedian
known as “That Boy From Alabam.”
Tex Owens was 70 when he died in
1962, the same year that Loninie Ir-
ving, who had a hit record, “Pinball
Machine,” died.

But it ‘was in 19683 that the more
violent accidents rose to the fope as
artists began to use more airplanes to
keep their engagements and, in many
cases, to fly ifi their own or ji other
private planes, ag they found commers
cial plane schedules unable to meet
their personal appearance needs. And
so it was that Miss Cline, Hawkshaw

Hawking, Cowboy Copas and Randy
Hughes met their death in the c‘ms:l
of a private plane that Hughes was
piloting. The crash ok place in the
Tenwessee hills as they were returning
from a benefit ormance for a
country. disk jockey, Cactus Jack Call
of Kansas City.

Jim Denny, who. developed the Jim
Denny Artist Bureau nto the biggest
booking and management firms in the
country field, lost his fight with cancer
and died in August at the age of 52.
It was also a year of more violent
deaths when Don Owens died in an
automobile accident.

In 1963, the deaths continued as
Sleepy  McDaniel, bass player for
many years with Hank Snow, died.
{ack Newman, who came from Cana.
da to help with the Ralph Peer musie
publishing firm in New York, also
died.

Many f’lhoug’ht the run of tragic
accidents and deaths were all t
mairks of a single vear, 1963. When
1964 arrived, both performers and
fans alike hoped that the string had
run out. But such was not to be the
case.

Little Joe Carson was killed early
in 1964 in an attomobile accident.
Polly Johnson died at 24. The Del-
more Brothers were joined once again
as Alton died. Then the staggering
news Hashed hcrogs the muntr}'—nns
the world. Jim Reeves was dead.

Reeves, retuming from a business
conference in Arkansas, was 40" when
he met his death in the crash of the
private plane he was piloting, The
plane crashed just a few miles from
its destination, the Nashville Munici-
pal Airport. With Reeves was his
pianist-oad manager, Dean Manuel
Many of the top names in country
musi¢ joined in the search for the
wreckage of the plane, among them
Eddy Amold, Chet Atkins, Ernest
Tubb and Stonewall Jackson. It wasn't
until two days after the crash that the
plane was found in a heavily wooded
aren less than a mile from the home
of Marty Robbins.

Those who remember tragic plane
crashes remember the one in which
the great Will Rogers was killed with
his pilot, Wiley Post. In the song, “I
Dreamied of a Hillbilly Heaven,” Cow-
boy Cbopas tells of meeting Will and
Wiley up there, Now thgy have been
joined by many more of the great
people of country music. Fortunately
for us, their memory lives on in the
rich heritage of songs and records
they have left to our keeping.
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BUCK OWENNS

Current Single:

“F Don’t Care” c¢/w *“Don’t Let Her Know”
#5248

Thanks to the
C&W dee jays

Carrent Album:

ST-2135
BUCK OWENS

Personal Management: JACK McFADDEN, P.O. Box 21-4497, Sacramernto, Calif. (Area Code 416) YU 8-1189
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BiG LEAGUE

by any standard

Contrary to what many tradesters may think, country music is nog
Nashville’s principal industry. It's second to the printing industry
which is responsible for the lion’s share of high school and college
yearbooks.

But Nashville’s second industry is big league by any standard.

Nashville, ranked only by New York and lLos Angeles as a
recording ceuter, is also home for “Grand Ole Opry,” radio Station
WSM (the nation’s top country station ), the Country Music Associ-
ation and for most country artists.

Some 73 music publishers are listed in the Nashville classified
telephone directory. About 30 per cent of the nation’s hit singles
are Nashville products.

It's a city of paradoxes. The classified telephone directory lists
39 record firms and distributors, but only two phonograph retailers.
It also lists 21 vecording studios (10 of which may be considered
major) and only 12 rétail record stores.

All major record companies, publishing firms and the three
performing rights societies have Nashville offices. And 14 of the
30 booking agencjes handling country talent are Nashville-based.
But these 14 firms, for the most part, are the big ones.

The “Nashville Sound” has made the grade in pop as well as in
gountry music, Nashville a&r men and sidemen are the lures which
cause record companies to send their top names to Music City to
record. Arrangers, writers, producers and recording facilities all
add up to make Nashville Musjc City in fact as well as in nickname,

In September, Nashville-recorded singles were at one time No. 1,

. 2 and No. 4 on the Billboard’s Hot 100.

The disks were Roy Orbison’s ““Ch Pretty Woman™ (Monument ),
“Pread and Butter,” with the Newbeats on Hickory, and “G.T.0.,”
with Ronny and the Daytonas on Mala.
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ASCAP’S

20th
Anniversary

CT2AESTO

The Music of America

1914-1964
e NS T

1964 marks the 50th Anniver-
sary of the founding of the
American Society of Composers,
Authors and Publishers.

Organized in 1914 by Victor
Herbert and his colleagues,
ASCAP has always been an unin-
corporated, non-profit, member-
ship association which today
numbers 10,000 outstanding

men and women who write and.

publish our nation’s musical

works.
Members of ASCAP represent
every phase of musical literature:

the popular songs of today, the
standards of yesterday, the Broad-
way and motion picture hits, the
finest symphonic, concert and
religious works, jazz, folk, coun-
try and band music.

The Society serves the Ameri-
can publi¢ by encouraging musi-
cally creative talent. It also serves
the public by making it possible
for every user of copyrighted mu-
gic to obtain, quickly and reason.
ably, the right to perform that
music publicly for profit through
a single ASCAP license.

The American Society of Composcra. Authors and Publishers
575 Madison Avenue, New York, Néw York 10022
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COUNTRY MUSIC PACESETTERS

SINGLES

Buck Owens Tops in Singles

Buck Owens of Capitol Records proved to: be the
strongest country singles arlist during the first eight
months of 1944. An arfist's position or rapk, as indi-
cated in The adjacent lisking of the top 50 country singles
grtigts; dependy upon theé number of his retordings which
made thé c&w singles chart during the eight months, and
the position and longevity of those racords, Thus, it is
entirely conceivable that oh artist In & welotively low
sank could actually have Rod more recards oh the chart
than an artist ranking above kim.

An asterisk dppended offér the number of an arlist's
ehart records indicatas that one of those redords wos
shared with another artist. For instance, the late Jim
Rekwes, of RGA Wictor, is in second place, immadiately
followedng Buck Owens, Reeves hod as many digks on
the chart as Owens—foup—but did not score as many
polnts. The asterigk denotes thot one of Reeves' disks
was shored—in bhis Instanes with Dottie West, who
cut ''Love Is No Excuse.”

Johnny Cash of Eolumbia is in: third ronk, followed

ASS., ARTIST, LABEL ND. @F ne@i@ws
1 WCK OWB‘«IS, CmeO' iy we drre dbas 00 €0 PN0 4
2 RAY N’CE COIUﬂ!bl-O r s BEY ddaapuv npams 4
3. Jm REE\!ES RCA Wictor ...cbuivumsities A°
4. JOHNNY CASH, Columbio ...

5. LORETTA LYNN, Deéca ....cocvieeevonigone
o6 BII.I. MDHSQN' .B'écca: T T T
7. MARTY ROBBINS, Columbio ...cuvvcvus
8. KITY WELLS, Becca . Vet
9. GEORGE JONES, United Artists—
M#flﬁUl'Y s gerine VR reuaitibapes v nees valva EopRe s,
ﬂb. EﬂNESﬁ MHWWH‘, |HICkOfY ibedgradsenl

11. WEBB PIERCE, Decco ...........cvvvetcnsaens.

12, HANK SNOW, RCA Vuctor .,

13, EEFTY FRIZZELL, Columbia .........

14, ROY DRUSKY, Mercury ... iuiiisivemnn

15,  BILLY WALKER; Columbig .c.... .....sc.

16. 'S"I’OﬂEWAI.L JACKSON, Eolombja.

17. PORTER WAGONER, REA Victor.........

18. EDDY ARNOLD, RCA Victor

19. SONMNY JAMES, Capiici-... .,
20, CARL SMITH, “Columbia ......ivvauspinedioss

21. DAVID HOUSTON, Epic .

22. FARON YOUNG, Mefcury g i fu s

23, MARGIE SINGLETON, Mercury .,

24, LESTER FLATT & E4RL SCRUGGS
Columbia .......... O i

95. SKEETER DAVIS, RCA Vidor ......v.....

b b bWRWAENMNWRWO 826 & U
w ¢ .

NS @?
.

Top Country Singles Arfists

by Loreita Lynn, of Decca, towrth; Bill Anderson, Decca
fifth; Marty Robbins, Columbia, sixth; Kiity Wells, Diecca,
seventh; George Jones, United Amcﬂ%qugcury, eighth;
Ernest &,shwbrth Hickorg, ninth and Wekb Pierce, Decca,
1.0th.

The specific chort records of each orhist lisled here
may be asgertained by referring to the Top Country
Singles chart for the fist eight months of 196& This
chort is carried in fhis section of this fssve. 7

An gnalysis of the artists leads to some interesting
conclusions. Some of thosk on top mré relatively new
to the front rank of the country field—that is, they have
made-it big williin the lgst several years—such as Bugk
Owens, loretta Lynp, etc. Too, it is interesling tq mafe
the great number of country arligté wha deride from.
the great tradjtional period—and ore still powerhouses
foday. These include arlists such as Marty Robbins,
Kitty Wells, Jim Reeves, George Jones, Webkb Pierce,
Hank Snow, lefty Frizzell, Eddy Arnold, Carl Smith,
Faron Young and many, many mogs.

POS. ARTIST, LABEL NO. GF RECORDS
26, BOBBY BARE, RCA Mictor .5........c..... 3
27. JIM NESBITT, Chart.. e L TR
28. NORMA JEAN, REA VICHOr. oo sos seomionrs . 3
29. HANK WILLIAMS, JR,, MGM .. e

30. E&NEST TUBB DeCCﬂ S PR FENERPY desur vy erndlrond 3.
31. DAVE BUDL’E%’ Marcur}@ - Golden

Rillg Y Y s a4 peisprawishacunsqels
32. FERUN HUSKY, Capitel ... ...
33, JIMMY “C" NEWMAN, Decocx 1 e AEA
34. KED MILLER, Fabor ........ e

2

1

3

]
35. CARL BUTLER & PEARL, Columbmo LT AL
36. ROGER MILLER, Smash .......c.iuecirsioneeng |
37.- THE BJR@WNS RCA VI'éfOT esippund e ve e by 2
86, JEAN SHEPARD, Capitol ..o ss 1
39. JOHNN‘Y & JQN'E MOSBY, Columbto 2
40. GEORGE HAMILTON IV, RCA Victor,,.. 4
4]1. CHARUE I.OU‘VA'IN Copilol* T e ey |
42. DODTNE WEST, RCA Viefor- . AN
43. HANK LOCKLIN, RCA qu]IOI tignine 2
]

44. JIMMY MABRYIN, Decca .............

45. JOHNNY WRIGHT & THE TENNESSEE
MOUNTAIN B&YS, Detca . |

44, BOB LUMAN: Hickory .....c.ceiionse |

47. GEORGE MORGAN, Columbia ... < by

48. JOE CARSON, Liberty .. rrdires 2

49, MARION WORTHI olumbm VR, 2*
50. BILL PHILLIPS, Decca ..o

AT TERTCL TR L VY

56
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COUNTRY MUSIC

PACESETTERS

Other Outstanding Singles Artists

The adjacent chart merits considerable study. (tis a

list of those artists who, during the first eight months

of 1§64, appeared on the country singles chart but
whose rank falls below artists in the top 50 positions.
This list includes some of the great oldlimers in the
field, such as Homer & Jethro, Rose Maddox, leon
McAuliff; it includes such noted personalities as Jimmy
Dean, Tillman Franks, John D. Loudermilk, Margie Bowes,

Leroy Yan Dyke, Slim Whitman, Wilburn Brothers, efc.

But what is perhaps most significant is that it indicates
the activity of many country artists attached to indie
labels, or to labels who. are relatively new to the cours
try field.

Thus, while many Tartists here are attached 16 the
majors and such well known country indies as Hickory,
Starday; etc., there are many associated with labels such
as Sims, Rice, Del-Mar, Songs of Faith, etc.

-ARTISTS & LABEL NO. OF RECORDS

REX ALLEN, Mercury .. o o P I v ey
GLENN BARBER, Sums/Stqrdowy o
BOBBY BARNETT, SIms ...ccccoooeiieeveme marencerngiing
MARGIE BOWES' DNICT0 5. s cnsains v vobsnnnsstsineninssd
DON BOWMAN, RCA Yictor ....oce..omi-ameepsiocinns
CARY BUCK, PO'OI, e Beaaliu Laas s Frarisagyeruag ecadtiaaRapsEG
CANADIAN SWEETHEARTS, A & M ....ccccveveirans
ROY CLARK, Capitol .....ccoeeomncemuncransusarseermnness
PATSY CLINE, Decca ....coccoeetureruinrensensmosssonsonns
TOMMY & WANDA COI.I.INS Cnpnol iy
JMMMY D&Nm Cojumb!o P PON COP R Aoy ropar
KATHY DEE, United Artists ..oc.cccciocacnmmmuniismnn
TILLMAN FRANKS, Starda@y ... .......c.ccoccceviacin o
BILLY GRAMMER, Decca ........ccoccivmeerenairrnscsiopm
CLAUDE GRAY, Mercury .........ccccsonyoesssovapennans
MERLE HAGGARD, Tally ..cccccies chumafiorseennes
HOMER & JETHRO, RCA Victor .. vcoweeeniveiiinnes
JIM HOWARD, Del-Mar ..........cccccueniinmmamonsmmsnse
WANDA JACKSON, Capitol ..ccococoiiniiivmienginens
BOB JIENNIINGS, Sims Fas pasevasaisren reotesilsasanpanss sl
JIM & JESSE, Epic .....cooeeinrunnconanmperpmsniocsececnnaring
CLAUDE KING, Columbia .. o SN SR
BOBBY LORD, Hickory .... R A
JOHN D. LOUDERMILK, RCA V'clorq

ARTISTS & LABEL NOQ. OF RECORDS

WARNER MACK, Dacta ...ccuvmciiper: apmmpmoesime: agasivie
ROSE MADDOX, Capitol .....ccocvmenmsemssonm onsemsrecic
LEON McAULIFF, Capitol ........coooociiiieanniaatoniones
SKEETS McDONALD, Columbia ......-. Y
FRANKIE MILLER, Starday .....sceeiccsreseroseioeosns.
MELBA MONTGOMERY, United Arlisls. ......
WILLUE NESB!TT, l.uberty WosdsaRorenusesnap FHon s B e e s
BONNIE OWENS,; Copitol .........occouisiacporcansaciie
JOE PENNM, Sims casienpesmanr ey nsngRbuegzesiniedhacaiiine
DAVID PRICE, Rice GeREass BN ERRE  UBEaH ERak DB O RRRSIR Y RRE Al s
DEL REEVES, Columbia ..ccecececeaninmnisiiossennsase

EARL SCOTT, Mercury .. Ao s b AT
JOHNNY SEA, Philips A e

SEGO BROTHERS & NA@MI Songs off Fowh
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"My Heart Skips a Beat” Top Country Single

Here is a listing of the top country singles during the
first eight months of 1964, The powerhouse disks on
the various labels—they are all here. Other charts in
this section of The World of Country Music are devoted
to the 1954 singles picture. For instance the top rank-
ing arlists, top ranking labels, etc., are listed in separate
charts. But this particular chart, in a sepse, is the daoddy
of them all—for it shows the rank or position of the
individual recgrds.

It is interesting to note that Buck Owens, who is
ranked in another chort as the top country singles art-
ist during the first eight months of 1964, also had the
most powerful country single during this period. This
disk was ''"My Heart Skips A Beat."” Its fop ronk, and
the rank of every other disk on the chart, is predicated
upon the factors of longevity and the position it achieved
during its run.

The late Jim Reeves, of RCA Viclor, came up with the
second most powerful couniry disk, “Welcome To My
World,'" and Lefty Frizzell, te veteran Columblo arfist,
had the third strongest with **Saginaw, Michigan."

Columbia's. Johnny Cash's disk, ''Understand Your

Man,'' took the fourth spot with another Buck Owens
disk, ''Together Again,” fifth,

The Quesn of country music, Decca’s Kitty Wells, cut
the disk in sixth place, "This White Circle on My Finger,”
And just to prove that the duet is a living part of the
country tradition, there's the seventh-ranking disk,
"Keeping Up With the Joneses.” It will be noted that
one of the greatest of .country duets, “Slipping Around,”
was also one of the hot records this. year. It is in 57th
posifion on the list, in a version by Marion Worth and
George Morgan on Columbia.. Qld-timers will remem-
ber that the tude was written by Floyd Tillman, who
made the original verslon—alio on Columbia,

In positions eight and nine are a couple of sides by
two veterans— ''B.J. The D.)." by Stonewall Jackson

and "Begging To You'' by Marfy Robbins—both on Co-

lumbia. |n 10th spot is Jim Nesbitt’'s disk of “'Looking
For More In 64" on Chart.

As one runs down the charts, one can see at a
glance the rank of individual singles- and ncte the rela-
tive frequency of sides by traditional and more recent
artists.

POS. TITLE, ARTIST, LABEL POS. TITLE, ARTIST, LABEL

1. MY HEART SKIPS A BEAT, Buck 19. YOUR HEART TURNED LEFT {AND
Owens, Capitol | WAS ON THE RIGHT), George

2. WELCOME TO MY WORLD, Jim Jones, U.A,
Reeves, RCA Victor 20. MEMORY = 1, Wobk Pierce, Decco

3. SAGINAW, MICHIGAN, Lefty Friz- 21. LOVE’S GONNA LIVE HERE, Buck:
zell, Columbia Owens, Capitol

4. BURNING MEMORIES, Roy Price, "22. TIMBER I'M' FALLING, Periin Hus
Columbio ky, Copitol

5. UNDERSTAND YOUR MAN, Johnny 23. MOLLY, Eddy Arnold, RCA Victor
Cash, Columbic 24. BALTIMORE, Sonny Jomes, Capitol

6. TOGETHER AGAIN, Buck Owens, 25. CIRCUMSTANCES, Billy Walker, Co-
Capitol lumbia :

7. THIS WHITE CIRCLE ON MY FIN- 26. INVISIBLE TEARS, Ned Miller, Fo-
GER, Kitty Wells, Decco bor

8, KEEPING UP WITH THE JONESES,
Margie Singleton &

Faron:

Top Country Singles

POS. TITLE, ARTIST,

27. DANG ME, Roger Miller, Smash
28. PEEL ME A NANNER, Roy Drusky,

_ Young, Mercury Mercury :

9. BJ. THE DJ., Stonewoll Jockson, 29. MILLER'S CAVE, Bobby Bore, RCA
Columbia _ : Victor

10. BEGGING TO YOU, Marty Robbins, 30. 0. FOR A DAY, Jimmy “'C”’ New-
Columbia i man, Decco

11. LOOKING FOR MORE IN ‘64, lim 31, YOU ARE MY FLOWER, Lester Flott
Nosbitt, Chart & Eorl Scruggs, Columbia

12. BEFORE I'M OVER YOU, Loretto 32. EASY (Maﬁég; GO, Bill Ander-
Lynn, Decca son, Decca 5

13. WINE, WOMAN AND SONG, Loretto 33: THEN V1L STOP LOVING YOU,

A Lynn, Decco ~_ Browns, RCA Victor

14, FIVE LITTLE FINGERS, BIll Ander- 34. PICK OF THE WEEK, Roy Drusky,
son, Deeca Mercory

15. LONG GONE LONESOME BLUES,
Hank Williams, Ir., MGM

6. LOVE 18 NO EXCUSE, Jim Reeves &
Dattie Wes?, RCA Vittor

17. SORROW ON THE ROCKS, Forter
Wogoner, RCA Victor

18. & WEEK IN THE COUNTRY, Ernest
Ashworth, Hickory

35. NINETY MILES AN HOUR (DOWN A
DEAD-END STREET), Hank Snow,
_ RCA Vietor !
36. SECOND FIDDLE (TO AN OLD GUI.
TAK), Jean Shephard Copifid
37. PASSWORD, Kitty Wells, Decca
38. LAST DAY IN THE MINES, Dave
Dudley, Mercury

LABEL

39. THE COWBOY IN THE CONTINEN.
YAL SUIY, Morty Robbins, Co-
lumbio

40. BREAKFAST 'WITH TME BLUES,
Hank Snow, RCA Victor

4]1. GONNA GET ALONG WITHOUT YOU
NOW, Skeeter Davis, RCA Vic-
tor -

42. I’'M HANGING UP THE PHONE, Corl
Butler & Pearl, Columbia

43. OLD RECORDS, Morgie Slngletén
Mercury

44. | DON'T LOVE YOU ANYMORE,
Charlie Loyvin, Capitol

45. THANKS A LOY, Ermost Tubb.
Decta

44 LET'S GO ALL THE WAY; Normae
Jeon, RCA Victor

47. WHERE DOES A LITTLE TEAR COME
FROM, George Jones, United
Artists

48: 1 LOVE TO DANCE WITH ANMNIE,
Ernest Ashworth, Hickory

49. HE SAYS THE SAME THINGS TO

ME, Skeetar Davis, RCA Victor

50 CHICKASHAY, Dovid Houston, Epic

51. WIDOW MAKER, Jimmy Martin,
Decca :

52. THE MORNING PAPER, Billy Walk-
er, Columbia »

53. YOU’LL DRIVE ME BACK (INTO HER
ARMS AGAIN], Feron Young,
Mercury :

54. FOLLOWED CLOSELY BY MY TEAK-
PROPS, Hank Locklin, RCA Vic-
tor

58

The World of Country Music * Billboard




F=ROY BAHAM K= CHUCK HOWARD

<= MONEEN CARPENTER || <JDAVE KIRBY

o FRED CARTER, JR. || JDON McKINNON
X HELEN CARTER KWILLIE NELSON
=HANK COCHRAN ¥=RAY PENNINGTON

808 FORSHEE H=GARY VON

). HAL SMITH, Gen. Mgr.

The World of Country Music = Billboard



COUNTRY MUSIC

PACESETTERS

55. THE MATADOR, Johnny Cash, Co-
lumbio

56. THE PilLOW THAT WHISPERS, Corl
Smith, Columbia _

S7. TAKE MY RING OFF YOUR FINGER,
Carl Smith, Columbio

58. SLIPPING AROUND, Marton Worth
& George Morgan, Coluniblo

59. 1 GUESS I'M CRAZY, Jim Reeves,
RCA Victor

60. WALKIN' TALKIN’ CRYIN’ BARELY
BEATIN' BROKEN HEART, John-
ny Wright & The Tennessee
Mountoin Boys, Decco

61. THE FILE, Bob tufhan, Hickory

62. HOWDY NEIGHBOR, HOWDY, Fac
ter Wagdner, RCA Victor

63. MOUNTAIN OF LOVE, David Hous
ton, Epic

&4, IHE BM.LAD OF IRA HAXYES: John-

. ny Cash, Columbia

&5. BE. kifﬂ'ﬂ TO YOUR BABY, Ernest
Tulib, Decca

66. JEALOUS HEARTED ME, Eddy Ar-
nold, RCA Victor

&7. KEEP THOSE CARDS AND LETYERS
COMING IN, Jofihny & Jonig
Moshy, Columbia

Webb

68. WAITING A  LIFETIME,
Fierce, Decco

69. PEYTICOAT JUNCTION, Lestar Flatt
&. Eoel Beruggs, Columbia

70. MY TEARS ARE OVERDUE, George
Jones, United Artists
71, GIRL FROM SPANISH TOWN, Marty
Robbins, Golumbio _
72, | CAN STAND IT (AS LONG AS SHE
CAN), Bill Phillips, Decca
73. DREAM HOUSE FOR SALE,-Red So-
~ vine, Starday
74. PUT YOUR ARMS AROUKD" HER,
Norma Jeon, RCA Victor
75. 500 MILES AWAY FROM HOME,
~ Bobby Bare, RCA Victor
74. ¥ STEPPED OVER THE LINE, Hank
Snow, RCA Victor
77. TALK BACK TREMBLING LIPS, Ern-
est Ashworth, Hickory

78. COWBOY BOOYS, Dave Dudley,
Golden Ring

79. BE QUIET MIND, Ott Stephens, Re-
prise

g0, ME, Bill Anderson, Detca

81. YROUBLE N MY ARMS; Johnny
& Jonie Mosby, Columbia

82. OME IF FOR HIM, TWO IF FOR ME,
David Houston. Epic 7

83. IF THE BACK DOOR COULD TALK,
WebB Pidrco, Decca

84, BAD NEWS, Johnny Cosh, Co-
lumbia

85. TRIANGLE, Carl Smith, Columbia

B6. MY BABY WALKS M‘,& OVER ME,
Johnny Sea, Philips

87. GOING THROUGH THE MOTIONS;
Sonny Jomes, Copitol

88. NOT MY KIND OF PEOPLE, Staine-
woll Jacksod, Columbia

£9, LINDA WITH THE LONELY EYES,
George Homilton, IV, RCA Vic-
for

90. LIFE CAN HAVE MEANING, Bobhy
Lord, Hickory

91. HELPLESS, loe Carson, Liberty

92. THE FIRST STEP DOWN, Eob Jeo-
nings, Sims

93. THOSE WONDERFUL YEARS, Webb
Pierce, Decca

94. THERE'S MORE PRETTY GIRLS
THAN ONE, George Hamilton
V., RCA Victor

95, DOUBLE LIFE, Joe Camson, Liberty

6. TOO LATE TO TRY AGAIN. Corl
Butler & Paorl, Columbia

7. ONE DOZEN ROSES, Geéorge Mor-
gon, Columbib

98. M A WALKIN' ADVERTISEMENT
(FOR THE BLUES), Normao.Joan,
RCA Victor

9%. SUG&lR LUMPE, Sonny Jomes, Capi-

to
100, WHEN THE WORLD'S ON FIRE, Till-
man Franks, Singers, Starday
10%. YOU TOOK HIM OFF MY HANDS‘
Mariofi Worth, Columbia

Majors Dominate Singles Field

An analysis of labels which appeared on fhe country
singles chart during the first eight months of 1964
proves beyond a doubt that the major record companies,
whichi traditionally have been the powerhouses in fhe
country field, still hold that status. OFf 190 singles which
appeared on the chart during those months, Columbia
is ctedited with 42, os agalnst 32 for RCA Victor, 28
for Deccta and 21 for ‘Capitol. Mercury, which has had
a long tradition in tha field garnered a strong 15 sides.

The rank or position of a label is dependent not only

NG, OF
POS. LABEL RECORDS  POS. LABEL
1.....COLUMBIA .............c....;43 Q... MG-M
2.....RCA VICTOR ......occncreoon.d2  10,,...CHART |

3...DECCA .....ccecvvenmvnprne .. 28 T

Country Singles by Label

susdnannaue s nge -9 sisntunme 3

n X i
JFNBOR e yprasssasctaitnrene:

upon the number of sides on the chart, but also upon
longevity of the record and the sput it reached on the
chort. Thus, Hickory, with five on the chart, nevertheless
outranks United Artisfs with seven and Epic with five.
Similar examples will be found in the lower Treaches. of
the chart.

While the chart shows the strength of the majors in
c8&w, it also fhows the activity of many indie lobels—
some of them such dld timers as Fabor, or sich country
labels as Hickory and Starday, and relatively new en-
tries as Petal, A&M, etc.

NO. OF
POS. LABEL RECORDS
 rpepha 7 RS e R o e |
14.... PHILLIPS ...... .....
19....TALLY
20.....RICE ..

NO. OF:
RECORDS

R YT

Sasasbbi BpasBessBANBAT .

1 ]

1 . 3

4....CAPITOL mm 12, SMASH ..o ioerverenes ] AR I L e,
5. .MERCURY ....oocveveee 15 13, STARDAY ........... . 6 M--.:.DEL-MAR s o}
6..... HICKORY . vovvnnee. 8 V4. UBERTY ooeoriineeiseee 6 220 PETAL . .ciiecinniansn . 2
7. UNITED ARTISTS . 7 15 GOIDENRING ... 1 23 ABM vy )
B EPIC ovrorropiesiiosne: 8 1B REPRISE o...ocvonierisisnesonee 1 24....IMPERIAL ;

235, ;..SONGS OF FAHTH

é0
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MERCURY
SALUTES THE WORLD
OF COUNTRY MUSIC

Lejoy Van Dyke

DEL WOOD
FARON YOUNG
DAVE DUDLEY

LEROY VAN DYKE

MARGIE SINGLETON
ANITA CARTER
RALPH EMERY

Anita Carter

AN R S D D e e
TeS————se——— SR EE s e E——,
——si e CEER D (NN e—— O——————

ROY DRUSKY

Del Wood

Bave Didley

- ~ Fiaron Young
\:
. W

only the best are on Mercury \REcoacs

foremog! in fine recording
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Leading Country Publishers

R

—
~

]7-‘ ‘BIU’ L‘OGk (B'Mi“ srhanel (pred v gt peqbicban, e
18. Cash (BMI) ......,. o A T
19. Norris 'EM” wo e BREe i taets mseiebe STmaaena @RS oena gunanie
20. P.@Ch LSES‘IC‘ wwreqesiEneiefecaaies s B finssugnepe
21, Raleigh (BMI) woooooooooioeeesensei st
22. Acdaim-Samos (BMI) .. ... .cceicimmmenans
23’ Dutchess '(BMJ” i s W Es AR asan/dnsustrnundenness Faennes
24, Forest Hills (BMID .............covveivvvnmiraivnnnnns
25. MHowl {BMI) .....ccccvvvveiinairimiveguanrsnnes
gé. Eadaan ABMI) ... i i i
7. -ﬂ.on TR Y 5 e v WNg canoir s
26 Morh

29, P’eorl D (BM” essesibuesiinisaiane  cepasansianapssbent

1. Cedarwood (BMIT ... ..cccccisseammmmin:
2. Central Songs (BMI) .. aecniiiiriisnenns
3. Acuff-Rose (BMI) . ..........ccooveenrisiibaremsenea]
4. Tree ‘EMI' osdeRananmimena s neR N aeyvdz
5. Moss-Bose (Bml ot AR ey
6. Pomper (BMI) ........comimemninirpegrniiiovasnnsaces
7 FOUI’ stﬂr Sﬂl“ ﬂwn [ R YT pr PR S ¥ TP Y
8. Gallico (BMI) ..omitiopmmiionmiiesnnfommvian
9. Glad (BSI) . A AR L e
10, Mew Keys (BMI} U e AN aade

11. Peer Intnmuﬂonal !IMI) A e T
12. Screen Gems-CTol. (BMI} ..........ceceens
13. Sure Fire {BMI) ...6..cocoiiieeimpmeaninsnciie
14. Yonah (BMI) .......cccccvieneeisencines:
15. American (BMI) .. ...cccouvemriipoennmasemrece
16. Starday (BMIY ._......ocmiveeericnnniernseons=eee

< :---_
NOSROWH

+ =
e

j

32
v

31. Robertson (ASCAP) ... ccccemmniiieninmeniomnnee
32“: RO!E (aMl) sapeasBestatas anabtiasususeusuanyunasdenudes

30 Reggnt (BM;” ddemeniJedaniBBiNesailNDEAINEIaNBRE0 KNI B

RANK  PUBLISHER NG. OF SONGS RANK  PUBLISHER NO. OF SONGS

BRI A R R AD A R R A N B G 0 WD W

ng”////ff////////fff/flh AP EAIRAITS 7 - /W/////ff!fll& e e Yt A e u skl AT LS AATIAL SRS SAAPLTT S S5 SISISS IS S AL OE SIS ’fm/////flffmwflf “ SASISEIIIS L]

Cenmar Gones, Ine

1483 NORTH VINE STREET 728 SIXTEENTH AVENUE, SOUTH
HOLLYWOOD 28, CALIFORNIA * NASHVILLE, TENNESSEE

Cliffie Stone ® Joe Allison ® Steve Stone Happy Wilson
Buzz Carleton ® Carol Donovan
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Thanks to * HANK SNOW * BOBBY BARE

* BUCK OWENS * FARON YOUNG

v o L= '_ It :
et (7 1 CLE 55_[»@; v 3
* ERNEST TUBB ' - g

* HANK LOCKLIN

CFOMww D

* WEBB PIERCE
% STONEWALL JACKSON * GEORGE HAMILTON IV

(And the humdreds of artists we couldn’t afford to include)

for making 1964 great!
CFGM

OUNTRY MUSIC

TORONTO

CANADA
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Buck Owens Scores on Albums

Buck Owens, Capitol artist who topped the ligt of
1964 singles list, scored similarly as top album artist.
The peried covers the first eight months of 1964, In the
odjacent listing are given the ranking of arlists and the
number of albums they had on the Billboard country
album chart during 1964. Ronk is sfrongly offected by
longevily and position on the chart. Thus, it will be
noted that an artist with more LPs which hit the chart
con nevertheless, be in lower rank than an ortist with
less LPs.

NO. OF LP'S NO. OF LP'S _ NO. OF LP'S
POS. ARTIST, LABEL ON CHART PQS. ARTIST, LABEL ON CHART POS:  ARTIST, LAREL ON CHART
1. BUCK OWENS, Capitel ... 3 9. LESTER FLATT & EARL SCRUGGS, 17. CARL SMITH, Celumblo S
2. JORNNY CASH, Columbia 2 Columbia .........oooviriiiiaene, 2 18. PORTER WA RCA Vietor 3
3. HANK SNOW, RCA Victor i 2 10. FARON YOUNG, Morcus 2 19, MARTY ROBBINS, Colymbia .. 1
4. LORETTA LYNN, Docca ... ...... 2 11. STONEWALL JACKSON, ?;lumb:o 1 19. KITTY WELLS, Decca . ... 2
5. CHET ATKINS, RCA Victar ) 12. GEORGE JONES 3 MELBA 21. CARL BUTLER & PEARL, Columbia 1
6. RAY PRICE, Columbia . .. . | MONTGOMERY, United Artists . 2 22. PAYSY CLINE; Decca .. ]
7. GEORGE }OHE%, United Artists !IIDT ARNOLD, RCA Victor ... 2 23. ROY DRUSKY, Mercury ]
(1 on Mercury){See & 12 FRIZZELL, Columbia .. . 1 24, ROGER MILLER, Smash . . ]
below) .. 28 TS, LL AMDERSON, Decco 2 25. DON wmn, RCA Victor ... 1}
8. JIM EEE'VES. RCA Victor ﬂ 16, BOBBY BARE, RCA Victor ... . 2
RCA Comden) .. .

Olher artists below pagition 25 (in alphdbetical order); Ernest Ashworth, Hickory (1), Skeet-
er Davis, RCA Victor (1), Béve Dudley, Mercury=—=Golden Ring (2), Don Gibson, REA Victor
{1), George Hamilten IV, RCA Victor {1], George Morgan, Columbia (1), Webb Pierce,
Decca (21, Hank Thompson, Capitol (1), Emest Tubb;, Decca (1) , Hank Williams, Jr. MGM (1)

Top Country Album Artists

Following Owetis in ronk are Jofnny Cash, Columbig;
Hank Snow, RCA Victor; loretta Lynn, Decoa; Chet Al-
kins; RCA Victor; Ray Price, Columbia; ‘George Jone’s,.
Mercury; Jim Reeves, RCA VYictor; Flatt and Scruggs,
Columbia; and Faron Young, Mercury. These respective
ly, cover the ranks from ome to 14Q.

Note that the list containe quanfitatively o strong
group of traditional c&w arlists—such as Kitty Wells,
Porter Wagoner, Carl Smith, Lefty Frizzell, elc., os well
as 6 goodly number of newer country Iﬂlshm
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The World of Country Music * Billboard



fap“&, ,THE HOT uug&

JlM & JBSSE SINGLE: “WILD GEORGIA BOYS" C/W LP*s: “THE OLD COUNTRY CHURCH" LN 24107/BN 26107
“BETTER TIMES ARE A'COMIN' " “BLUEGRASS CLASSICS™ LN 24074/ BN 26074

59716 “BLUEGRASS SPECIAL™ LN 24031/8N 26031

. l'r’

DAVID HOUSTON | SCOTTY MOORE | CHARLIE WALKER

SINGLE: “LOVELOOKS GOOD ON YOU™5-9720! LP: “THE GUITAR THAT SINGLE: “CLOSE ALL THE HONKY TORKS™
LP: “*NEW YOICE FROM NRSHYILLE™ CHANGED THE WORLD" *“TRUCK DRIVING MAK"
LN 24112/8N 26112 LN 24103/BN 26103 5-9727

OTEEE mnmu EPIC COUNTRY ARTISTS
¥ f

" el

-

i ;*' =
i ’g 4

LINDABRANNON | SHIBLEYRAY | STAN RITCHCOCK

orid N <
4 grds L"-.,...-“ S O, Wacs Bag. TM PRIONIO S USA

The World of Country Music * Billboard



COUNTRY MUSIC

PACESETTERS

"Ring of Fire" Top Album

This listing of top couniry LBs covers<the first eight
months of 1964. The rank of each album reflects a
combination of position and longevity—that is, the po-
sition the album ochieved on The Billboard's country
album charf and the !sngth of time i held the position.

Top rank is Johnny Cash’s "'Ring of Fire" .on Co-
lumbio, 4ollowed by Buck Owens’ Capitol package, "On
The Bandstand.” "Loretta Lynn Sings on Decca, sc¢ored
third, with “"Guitar Country'' by Chet Atkins, fourth.

This dlbum can be profitably studied in conjunction

POS.  TITLE o ARTIST LABEL
1. RING OF FIRE,~THE BEST OR JOHNNY CASH, Col.

2. OM THE BANDSTAND, Buck Oweng, Capitol

3. LORETTA LYNN SINGS, Decco

4. GUITAR COUNTRY, Chet Atkins, RCA Victor

5. BUCK OWENS SINGS TOMMY COLLINS, Capitol

6. NIGHT LIFE, Roy Price, Columbia

7. MORE HANK SNOW SOUVENIRS, RCA Victor

8. TME BEST OF GEORGE JONES, United Artists

9. | LOVWE A SONG, Stonewall Jockson, Columbia

10 ‘sm’:v SONGS FOR COUNTRY FOLKS, Faron Young,

2FC.

11. RAILROAD MAN, Honk Snow, RCA Victor
12. MOONLIGHT AND ROSES, Jim Reeves, RCA Vietor

13, FOLK SONG BOOK, Eddy Arnold, RCA Victor

14. GEORGE JONES & MELBA MONTGOMERY SINGING

~ WHAT'S IN OUR HEART, Upited Artists

15. SAGINAW, MICHIGAN, Lofty Frizzell, Columbia

16. BILL ANDERSON SINGS, Decca

17. Mngll FIBAW & EARL SCRUGGS AT CARNEGIE HALL,

olumbio

— Top Country Albums

with tha componidh listings on 1964's fop album arfists
and labels.

A glance ot the listing beyond the first four afore-
mentioned indicates the strength of the solid traditional-
type artists—such as Ray Price, Kitty Wells, George
Jones, Storiewell Jackson, Carl Smith, Faron Young,
Hank Snow; Lefty Frizzell, etc, A good touch of the
country-folk influence is also present in this listing also
—as indicated by packages by Flatt and Struggs and
other bluegrass material-

POS. TITLE ARTIST LABEL

18. FLATT & SCRUGGS RECORDED LIVE AT VAMDERBILT
UNIVERSITY, Lester Flatt & Eorl Scruggs, Col

19. 1 WALK THE LINE, Johnny Cash, Columbio

20. BEST OF BUCK OWENS, Capitol

2). RETURN OF THE GUNFIGHTER, Marty Rohbins, Col.

22, XITTYY WELLS STORY, Decco

23. LOVING ARMS, Carl Butler & Pearl, Columbia

24, 5oowmms AWAY FROM MOME, Bobby Bare, RCA

ctor

25. PORTER WAGONER N PEESON, RCA Victor

26. PATSY CLINE STORY, Deccd

27. TALL TALL GENTLEMAN, Corl Smith, Célumble

28. BLUE GRASS HOOTENANNY, George Jones & Melba

~ Montgomery, United Artists

29. THERE STANDS THE GLASS, Carl Smith, Columbia

30. DETROIT CITY & ELEVEN OTHER HITS,. Bobby Bare,
RCA Victor

30. GOOD ‘N’ COUNTRY, Jim Reeves;, RCA Camden

Majors Lead in
Country Album Sales

Analysis of the country album chart for the first eight
months of 1964 gives top rank to Columbia, with RCA
Victor, Capitol and Decca respectively second, third and
fougth. Unmited Artists and Mercury were fifth and sixth.

The rank of o label is dependent not only vpon the
number of albums which made #he chart, but is also
strongly affected by longevity and position. Thus, a
label which landed more albums on the charl could
conceiyably be in lower rank than one with less.

The adjacent listing is strong testimony to the power
of the majors in the country field. Chart aclivity by
indie labels is much more prevalent in the singles field
than in the album fiald.

66

— Country Album Sales—

by Label

\ NUMBER OF LP'S

RANK LABEL ON CHART
1. 'COLUMBIA . i o Vet ) N |
2. RCA VICTOR 17
3. CAPITOL . . . v 5
4, DECCA . . .. 10
5. UNITED ARTISTS 4
6. MERCURY 5
7. RCA CAMDEN T
8. SMASH |
9. MGM ]
10. HICKORY i
11. GOLDEN RING 1
Total 89
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The Billhoare
)ckey Poll

Buck Owens, Lmel
Atking, Hank Thompsd

David Houston, Connie Sdiith, Merle Haggor
Bonnie Owens, are the winngrs in the Most Pron
categories, and the favorite dountry single of th
year was “‘love's Gonna live
on Capitol, with the favorite
product, ''On The Bandstand.’
all time favorite country single iz “Crozy Arms,
Ray Price on Columbia and theifall-tinedaxc ouniry
LP is ""Portrait of Patsy Cline' on Decea.

Owens Triple Award

Buck Owens as the favorite male country artist and
with the best single and bast album of the year, accord-
ing to the country disk jockeys, is the only triple award
winner, His "best” album of the year, “"On The Band-
stand,"” also came out second In the category of 'Best
All Time.,"

QOwens had two LP's in the “Favorite LP of the Year"
vategory, ond four of the 10 'Favorite Singles of the
year," including numbers 1 and 2. Ha also placed fifth
as a writer. This domination of the poll clearly spells
out what kind of a yedr the leading Capitol Country
arlist has enjoyed.

Owens placed second in last year's poll as favorite
male ortist, and that was his first appearance in the
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favorite poll. The rapid rise of Owens 1o the 1op of the
heap was sparked by healthy record sales in both the
album and singles. He drew tap money for personal
appearances. Owens, in a relatively short career, has
already had 13 singles in the top 10 of the charts. This
places him 135th in the list of artists with top 10 records
in the past 16 years; & noted accomplishment for o
young artist, Owens had three records [to-datel. in
1964 hit the top 10.

Last year's top fovorite male ortist, George Jones,
placed second in this year’s poll with the lote Jim Reeves
third, @ move up from the previous year when he was
fourth. Marly Robbins was fourth, and Ray Price, Bill
Anderson, Johnny Cash and Hank Snow were the other
repeaters in the top 10 of the favorite male artists. Dave
Dudley and Ernest Tubb were the two arlists joining the
top 10 this year. Dudley was seventh and Tubb was
ninth, Neither appeared in the top® 10 one year ago.
Dudley also placed fouilh this year as most promising
malé artist, and Ernest Tubb and his portner, mony
limes on records, Loretta Lynn, as a duet placed sixth
in the fovorite singing group category.

Singing Groups

Both Decca Records and Columbia Records placed
three singing groups in the jockey poll: The Wilburn
Brothers, Decca, placed first while Ernest Tubb and
Loretta lynn [in 6th position} and Osborne Brothers
(tied for 10) also on Decco label registered this year.
The latter two make their first appearance in this cdte-
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gory this year, while the Wilburn Brothers are repeat
winners, having been number 1 in last year's poll as
well. Johnny and Jonie Mosby, Columbia, placed third
both this yeor and last year, and Floit and Scruggs
of the same label placed fourth, with Carl and Peorl
Butler repeating at position seven.

The Browns, RCA Victor, placed second as the favo-
rite counlry singing group, moving up from position
four last year. George Jomes and Melba Montgomery
made their first appearance in Ythis category this yeor
in position 5 while Jones, last year's top favorite male
artist placed second this year in that same category,
and Miss Montgomery was sixth in the favorite female
artist category this year and last,

Starday Records had two first-lime registering groups
as disk jockey favorites this year with the Willis Brothers
placing eighth and the singing group of Tompall and
the Glaser Brothers placing ?th. Jim and Jesse of Epic
tied for 10th position this year, an exact repeat of this
group when compared to last year's poll, when they
also placed tenth,

Groups, Duets

This year there were six singing groups or duets voted
as most promising and five of the six were among the
10 favorite groups above. Merle Haggart and Bonnie
Owens were the winners this year and the only group
inot mentioned in the favorite category—undoubtedly
because each artist individvally placed in other sections
of the poll. The Osborne Brothers (both as favorites)
placed second os most promising. Willis Brothers, on
Starday (and sighth as favorites) placed third and
Starday’s other favorite group (ninth as favorite), Tom-
pall and the Gloser Brothers tied for fifth as most
promising along with Jim and Jesse of Epic (tied for
10th as favorites). Johmny and Jonie Mosby on Co-
lumbia placed fourth as most promising this year and
third as the disk jockeys favorite group.

Atkins Wins

Chet Atkins, somatimes referred to as the dean of
Country a&r men, was voted in heavily as the number 1
instrumentalist. Llester Flatt and Earl Scruggs were in
the follow-up slot, followed by Floyd Cramer, Pete
Drake and Glen Campbell. Thus, RCA Victor had the

bia, Smash and Capitol each having one.
Thompson's Win

Hank Thompson and the Broxos Valley Boys were
voted winners as the disk jockey's favorile country band.
Of the six finalists, three are on the Capitol label. Be-
sides the winner, there are the Leon McAuliff and Buck
Owens bands. Ernest Tubb and His Texas Troubadors,
were the third favorite country band followed by Ray
Price’s Cherokee Cowboys and tied for fifth position
‘is Bob Will's Texqs Playboys.

Anderson Top Writer

Bill Anderson was voted os the jockey's favorite song-
writer, repeating his victory in this same category last
year. Anderson, the Decco recording artist, as well as
the discoverer and manager of Connie Smith, has ‘written
many top country tunes, including six that made the
top 10 of the country singles chart in the last year and a
half. Most noted for the single smash in both the coun-
try and pop field of last year, '"Still," os sung by An-
derson himself on his Decca single and hit LP of the

The World of Countfy Music * Billboard

same title, he has wriiten marny other fine tunes. These
include “'Five Little Fingers,”" | Don't Love You Any-
more,'’ "'Peel Me A Nanner,” “['ve Enjoyed As Much
Of This As | Can Stand,” and 'Tips Of My Fingers."

Harland Howard repeated as the runner-up to Ander-
son this year, having placed second last year as well.
Roger Miller climbed to the number 3 spot this year,
followed by John D. loudermilk, Willie Nelson, Buck
Owens, with the lalter two tieing for fifth, New to
the list of favorite songwriters this year are Wayne
Walker, Bouvdleaux and Felice Bryant (who just didn't
place last yeor bul return this year), Mel Tillis and
George Jones. Don Gibson ties with Jones for the
10th position and Gibson placed ninth in last year's
poll. (For writer credits of all tunes that made the
top ten of the country singles chart in the year of 19463
and the first eight months of 1964, see the vp-dating
of the country discography in another section of this
issue.. Please refer to contents of issue page for quick
page reference.}

Favorite Single

“Love’s Gonna live Here" by Buck Owens on Capitol
was voted by the disk jockeys as the favorite country
single of the past year. Another Buck Owens single
placed second, ‘“Together Again,’' and his records of
“My Heart Skips A Beat" and "Act Naturally” placed
seventh and eighth, giving the favorite artist of the year
four of the top ten singles of the year, according to
the jockeys.

Favorite Album

"“On The Bandstand'’ by Buck Owens on Capitol was
the leading Country LP of the past year and this pack-
age is shill riding Billboard's country LP chart weekly,
having chalked vp more than 40 weeks on the chart
to-date, an enviable feat if one considers that the chart
is only 20 positions each week. Thus, this LP hos been
among the best selling 20 country LP's for more than
10 months fo-date, and it rode the fop of the charts,
including position 1 for numerous conseculive weeks.
it has made such an impact on the country disk jockeys
that they woted it their second all time favorife country
album as well.

"*Night Life,'" with Ray Price on Columbia, was tied
for first place with the Buck Owens entry. This LP has
been o best seller since its release many, many months
ago. It too enjoyed an -extremely long life on the beslt
selling charts.

Ray Price tied for the number one (P of the past
year and walked away with the number one all time
favorite single with "Crazy Arms.'

Patsy Cline Triumph

Patsy Cline placed two in the top 10 all time favorite
country LP's list this year, with her "Portrait of Patsy
Cline' the winner and the "Patsy Cline Story™ placing
fifth, Buck Owens' current hit LP and tied for first as
favorite of this year placed o surprisingly high second
in the all time favorite country: LP category. Marty
Robbins' "Gunfighter Ballads' was third, with "‘Don't
Let Me Cross Over'' with Carl and Peorl Butler fourth,
The love and adoration of the country disk jockeys for
the artistry of Jim Reeves was in evidence with the
“Moonlight And Roses'’ package being voted into the
seventh position, and the "Best Of Jim Reeves” LP be-
ing tied for 10th.
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FAVORITE MALE COUNTRY ARTIST

Last

Year Year

Position

Bill Phillips ..

Artist Label
Buck Owens .. ~loapitol
George lonés Umted Artists
Jim Heeves ........c.......... «.RCA Victor
Marty Robbins ¢Columbnc
Ray Price ........cimeeimsnsensinnesCoOlumbia
Bill Anderson .,Decccn
Dave Dudley A .Mercury
Johnny Cash .. S % Columbxc
Ernest Tubb .. +Dececa
Hank Snow .. RCA Victor

FAVORITE FEMALE CUIINTRY ARTIST

Artist Label
Loretta Lynn .......cccccevnnsprenpianie .Decca
Kitty Wells ......ccocvvriennnns .. Decca
Patsy Cline .. ..Decca
Skeeter Dcnns RCA Victor
Jean Shepard ... e ..Capitol
Melba Montgomary G Uniied Artists
Dottie West .. ...RCA Victor
Norma Iecm RCA Victor
Marion Woﬂih Columbac:
Hose Maddox .. «.Capitol

Artist

David Houston ...s..c.eccmminnieieriosen
Roger Miller ...t

Merle Haggart ...
Dave Dudley ...
Ernest Ashworth
Bob Gallion ..

Del Heeves AR AFe0 e cHITSswnno uanneunsncan

Gary Buck ..
Charlie Louvm

Hank Williams, Tr. .

The

MOST PROMISING MALE COUNTRY ARTIST

Label

.Epic
Srnash
..lally
Mercury
s riickory
..q.......u.u..m.ﬁ‘.Hickory
wenemnsnsoOlUMbicr

snevavbNosansgunanssennaaveigse .W-petal

seneiansnop oo snselinsassnage -H\u-CGPitOE
l--uuw-u'-u.ll--_.i'r-_p,umu?-éip--@hg-i;.lkcca
T YR ICN | wendiiay

viioserenns MGM
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Billboard's 17th Annual Couniry Disk Jockey Poll

MOST PROMISING FEMALE COUNTRY ARTIST

Position Artist
] Connie Smith .. e e, ..RCA Vlctor
2 Norma JOOm .. episisssenneseeeeneene RGA. Victor
3 Dottie West .......c.occovrevemvernnnn ~«.RCA Victor
4 Ruby Wright ........ccccivniicriremmnmonsmnes ..Ric
5 Marion Worth ........ooeerniivcvnercen Columbla
6 Bonnie OwWens .........coeeoovvveeeiverervnnsone ~lally
7 Laura Sue York .......ccoeocseemvmnninn, Phllhps
8 Margie Bowes .. «.Decca
9 Wilma Burgess o nss e ears i tals .Decca
10 Judy Lynn .. Umted Artists
This Last
Year Year Artist Label
I 1 Wilburn Brothers .. Fots .Decca
2 4 The Browns ........... RCA Victor
3 3 Johnny and Jonie Mosby .-..Columbia
4 2 Flatt and Scruggs .. -.Colurnbla
3 _ George Jones and
Melba Montgomery ...........United Artists
6 — Ernest Tubb and Loretia Lynn .Decany
7 7 Carl and Pearl Butler .. Columblcr
8 — Willis Brothers ........... .otarday
9 S Tompall and the Gﬁla@er Brothers ..... Sicxrdcxy
10 10 Jim and Jesse ......coooreeeiiin.. ~Epic
10 — Osborne Erothers o D@cca
|
| MOST PROMISING BOUNTRY SINGING GROUP
Position Artist Label
] Merle Haggart and Bonnie Owens a.....,l.;.ﬂ.,.......Tall?
2 Osborne Brothers . T et ..Decca
3 Willis Brothers ........... Stcrdcxy
4 Johnny and Jonie Moaby Columbxa
S Tompall and tha Glaser Brothers Stcxrdc:y
5 Jim and Jesse .......ecmeecvneneiniee s ...cpic

FAVORITE COUNTRY INSTRUMENTALISTS

Solo or Small Group
Pasitien Artist _l;abel
| Chet AtKins ...........ccccnmvirsenrensemsanmeene s RO A Victor
Flatt and Scmqgs vesesantes s meenarenesnemmennenalcOl UMby

Floyd Cramer .. e s 3 97 W ") lo. (o)
Pete Drake .. S.Smash
Glen chmpbell it i Rk M R Ty <14 (o]
72 The World of Country Music * Billbbord




Y,

The World of Country Music * Billboard

(of country musicl)

Exclusive management
UNIVERSAL TALENT MANAGEMENT
6223 Selma Avenue, Hollyw ood 28, California

73




This Was
Last Year’s
Ad. Nothing’s

Changed...
We're Just A
Lot Bigger Now!

NOW in our second decade of service to the vast Country-
Western-Folk market Delaware to the Carolinas . . . NOW with
20,000-watts on the FM band . . . NOW programming a full 24-
hours-per-day from Radio Ranch . . . NOW with circulation for
the Radio Ranch Newsletter-Magazine over 18,000 . . . NOW
proud as punch over our growing affiliates Including D'Arcy
Records, Twenty Grand Music, Radio Ranch Productions and
BSI-TV.



A mericas INo. 1
Country-Western
And Folk Station

Highest market penetration rate of any Country-Western-Folk Station in America. Serv-
ing ower 1,580,000 persons from Radio Ranch, Norfolk 2, Virginia. Featuring the WCMS
Four Horsemen: “Carolina Charlie” Wiggs, Sheriff “Tex" Davis, ‘Hopalong” Joe Hoppel
and “Traveling” Jesse Travers. Seven Radjo Cruisers and Mobile Studio twa-way radio
equipped. Over 60,000 total attendance yearly for live Radio Ranch predyctions.

George A. Crump, president.

Norfolk - Portsmouth - Newport News - Hampton - Va. Beach




Billboard's 17th Annual Couniry Disk Jockey Poll

FAVORITE COUNTRY SONGWRITER

This Last
Year Year Writer
1 ] Bill Anderson
2 2 Harland Howard
3 6 Roger Miller
4 7 John D. Loudermilk
S S Willie Nelson
5 4 Buck Owens
7 - Wayne Walker
8 — Boudleaux and Felice Bryant
g —_ Mel Tillis
10 -— George Jones
10 9 Don Gibson
Position Artist Label
] Hank Thompson and The Brazos Valley Boys ...........Capitol
2 Leon McAuliff and His Swingin’ Western Band............ Capilol
3 Ernest Tubb and His Texas Troubcxdom ,.a.......m....,.;.,..Decm
3 Ray Price’s Cherokee Cowboys ...c..oiistisecnnnimColumbiia
S Bob Will's Texas Playboys ........c.coreereensens L) Longhorn
S Buck Owens’ Buckeroos .........cccoeermeranen rersnnreinesasasnnrasAPIO]
[ : ‘ | ‘
FAVORITE COUNTRY SINGLE 1963-64
Position Title Artist Label
1 Love’s Gonne Live Here..m ........... Buck OwenS.....ape-coe.-..Capiiol
2 Together Again ............ Buck Owens........coeeeeians Capitol
3 Dang Me . 22 Roqer Miller.....consmanssegiens Smash
4 Undmland Your Mm ........ R Johnny Cash.....ccee. Oolumbia
) Begging To You .....cceccevevne. o Martv Robbins...c.crveieensenes Columbia
6 [ Guess I'm Crazy......ccoeweemvisneerennes] iM ROBVES.ccvcererrrinne.. RCA Victor
7 My Heart Skips a Beat ... e e ..Buck Owaens..........Capitol
8 Act Naturally .....ccceoccoveccivnennnnn, Bucvc Owens... .chpttol
9 B.]. The D.J.....ccecrrane.e R Stonmll ]ackson..,,.,....Colxumbic
10 Burning Memories ...........ccee... bueaensne NTY PHCO....c0uremeiines s.Columbia
Positign Ttle Artist Label
| On The Bandstand ...................cericerens-.Buck Owens... iq.......Capitol
] Night Life .........coeccinvecnsumenacnsnsesosen BAY PHCE. eeevvreronsne w-Columbia
3 Dang Me/Chug-A-Lug ........cconvvieane wweaROger Miller..w.. Smash
4 Ernest Tubb Presents The Texas Troubadors .. ..cceeviieennens .Decca
5  Best of Jim Reeves ............ ARy S e s RCA Victor
6 RLE.D. . iccvioreemeiiemmiinmnssomssonnes MATY ROBBINS 5eeerommrens: Columbia
7 Best of Buck 0wons.....:.,,_..@,!4..!,,.‘%E..,...,n., ........ oo Al T e Capitol
8 Best of George Jones ............sccecameismosionencinicnenniiens ~.Uniled Artists
g Porter Wagoner Show ...........cce... e ol AR . RCA Viglior
10 Moonlight and Roses .......c.ccecermemennne. Jim Regves......RCA Vislor
10 I Walk The Line....................cooe.Johnny Cashu...omnnee Columbia

The World of Couniry Music * BillBoord
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PATSY
MONTANA

SIMS RECORDS

DAVENPORT

SIMS RECORDS e

BOZO DARNELL

SIMS RECORDS

Buena Vista PRODUCTIONS

EARL V. PERRIN, president [ phone 264-9364 A.C. 602

Suite 207—MAYER—CENTRAL BLDG. PHOENIX, ARIZ. 85012
CALL, WRITE OR WIRE FOR AVAILABILITIES!
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ALL-TIME FAVORITE COUNTRY SINGLES

Position Titlle Artist Label
] Crazy &rms .....ccoverriisonssenne S W Ray Price...c.won Columbia
2  He'll Have To GO ..c.ccvvemtvssencine [im Reeves.....cuw .RCA Victor
3  Green Light ......... Sy e Hank Thompsof... ... Capitol
4 El POso ......ccvommamseoses oo Marty' Robbins......c.e.Columbia
5 Cattle Call ............... O Yo B |yl Je Ty Eddy Amolci ....... RCA Victor
6 I'm Movin’ On . by aHank Snow.......eees RCA Victor
7 San Antonio Roaa ................... e Bob Wills.....coseameenisissennes Decca
8 City Lights .............. e s e e Y Price e Columbla
9  Your Cheatin’ Heart ... Hank W1ll1cm$ ..MGM

10 I Fall To Pieces .. o Patsy Cline.c.eeeesn. Docca
Position Title Artigt Label
15 PO O POASY: GG - ..o i mismnsor e s e e Decca
2 On The Bandstand .. ..Buck Owens... ..Capitol
3 Gunfighter Ballads ............... Mcn‘hr Robbins......... Columblu
4 Don’t Let Me Cross Over........ Carl and Pearl Butler........Columbia
5 Patsy CHDE SIOTY .oicvieiivrrriasssinesissamnesssecrasonsssnsssorssssasesssssssaos Decca
6 I Walk The Line ........cccreseconemrasiress J ohnny Cash..........Columbia
7 Moonlight and Roses .........c...............]im Reeves.....x.,R,CA Victor
8 ARG .. ..o insnnnincarians e ddy Amold.a.ee.. RCA Victor
q Ernest TUBD SHOIY ..ccccoeiiioieceiiiinisssieosrasssssesssssssnres soosossenanernse Decca
10 = 1 el e et P Ay Bxll 'Anderson... .Degea
10 Bost of Iun Reeves s Lyt G e Py A SR RCA Victor

VOCAL ACCOMPANIMENT, JINGLES
TRANSCRIPTIONS & SOUND TRACTS

LATEST ALBUM
COLUMBIA @
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BUCK OWENS

1864°s TOP COUNTRY RARTIST
Hit Juckpot on the West Const of USA

BUCK OWENS, Billboard’s top country singles and album artist for
1964, hit the music world’s jackpot for from the heart of Nashville and
the country music industry, This 35-year-old vocalist moved away from
his Western environment of Sherman, Texas, when he was 20 years old
and struck paydirt in Sunny California.

Living in Bakersfield, he began playing with other country musi-
cians, which led to his traveling with the Bill Wood's band and initial
television appearances. In moving ground, he ventured to Hollywood
where he began playing studio dates for meny of the top country.
artists recording for Capitol Records.

In 1956 Capitol signed the guitarist-singer which laurched his
career as a new and promising name in the country music field. In
1940, through hard work and his own writing talen?s, he was voted the
Country Music Association’s ‘"Most Promising Male Artist Of The Year.”

Refore emerging as a featured performer, Buck had worked on
recording sessions for Faron Young, Jean Shepard, Tommy Sands, Wanda
Jackson and Sonny James,

He has appeared on the "Grand Ole Opry,” “Chuck Wagon
Gang'' and "Red Foley Jubilee USA™ shows as well as earlier stints
on radio stations in Phoenix, Ariz.; Bakersfield, Calif. and Puyallup,
Wash.

Among Buck's own compositions which have been recorded by
othe¥ country arlists are the following: *'Under Your Spell,” “There Goes
My love," “Down On The Comer Of love'' and "Mommy For A Day.”

For the past six years, Buck and his family have lived in Bakersfield.
He not only commutes to Hollywood for his recording sessions but is
on the road a good portion of the time, proving that the& voice on
records s equally as exciting in person. His personal manager is Jack
McFadden, who arranges his tours, guides the promotional activities,
etc. McFadden recently returned from a European tour, the purpose of
which was to solidify Owens' position as an internabional artis!.

The Wogld of Country Music = Bitlkoard

BRAND NEW
Pee Wee King

album

"Couniry Musit
Polkas”

K-2024

All time Pee Wee ‘\ing

Hits on one album

NEW ALBUM

tFRANKIE RAY

“Mr. Drifier,
U.S.A"

38 oldtime bands recorded on!
| Cuca

OTHER FEATURED
ARTISTS ON CUCA:
FRED LOWERY
VERM MEISNER

BIRDLEGS
BEK BROTHERS

JIM LANGDON TRIO

D.].'s, Write for complimen-
tary records.

Distributorships open in some
areas

CUCA RECORD CORPORATION

123 Water Street
Sauk City, Wisconsin
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Championing the Cause of Countr

(Left}) Star of the “'Sound of Country Music show,” presented fo members of the
New York Sales Executives club at the Hotel Roosevelt in May 1963 was a Ten-
nessee walking horse. Others, left to right, are Barl Scruggs, Sue Thompson, Gene
Avtry and Lester Flatt.

(Center) Gene Autry, 1963 CMA president, talks before more than 1,200 top
businessmen at the meeting of the New York Sales Executive Club ot the Hotel

Roosevelt.

Tex Ritter studies the script for the “Sound of Country Music™ show.

CMA presented a country music show for members of the cuto industry at the
Adcrafters Club, Detroit, April 17, 1964, Mere than 300 odvertising and sales
executives attended. Jimmy Dean, left chats with Tex Ritter, CMA president, center,
and E. Dawson (Duke} Fisher, vice-president of advertising, Hudson's, Detroit.

{Right} Taking o bow at Detroit's **Story of Country Music" show in Detroit are,
left to right, Jan Howard and Hershell Wiginton of the Matjohn Singers, Sue
Thompson; Roy Clark, Wayne Gray, Tex Ritter, Jimmy Dean and Tommy Floyd.
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Tusic

CMA membership
nears 1,200

By Lee Zhito

In its short, six-year history, the
Country  Music  Association  has
emerged as the prime moving force
behind the world-wide expansion of
country music.

The music which once belonged to
Nashville and the country field alone,
fs today enfoved by people every-
where to a far wider extent than be-
fore.

The non-profit organization was
able to attract 225 members during
its first year. Today, its membership
stands close to the 1,200 mark. In
addition to these individuals, approxi-
mately 50 firms in the record-music-
broadcasting-talant fields have joined
CMA as organizational members. All
work diligently in championing the
cause of country music.

The Association serves the full spec-
trum of the entertamment industry.
its scope embraves all facets of show
business—artists, composers, Wwriters,
inusic publishers, talent bookers, disk
jockeys, radio and television broad-
casters, newspapers gind other publica-
tions, sponsors and advertising agen-
cies, and many others with a business
interest in the field. In addition, CMA
serves the countless fans. as a fountain
of information concerning country
music.

National Camipaign

During 1964, CMA continued its
drive to expose the universal appeal
of country music to the nation’s lead-
ing sponsors and advertising agencies.
This campaign was waged to follow
the highly successful presentation
made by CMA on May 14, 1963 be-
fore a meeting of the New York Sales
Executives Club,

On that davsin the Grand Ballroom

of the Roosevelt Hotel, CMA pre-
sented its memogable. production, “The
Sounds of Country Music,” featuring
some of the leading talent in the coun-
try field. Those who attended the
meeting included many influential ads
vertising agency executives and pro-
gram directors of the television amd
radio networks.

In April of this year, CMA once
again brought “The Sounds of Coun-
try Music” to prospective sponsors.
This ime, CMA staged its presentat-
tion before the Aderaft Club of De-
troit. In s6 doing, the Association
brought the country music message to
the automotive industry, one of the
prime talept and time buyers on tele-
vision, and radio. It also presented its
program before the Canadian Radio
and Television Executives Club in

Toronto. CMA’s efforts in exposing
country music to sponsors and ad
agencies have paid off handsomely for
the country feld. Today, more spon-
sors use eountry performers and buy
more country music shows on radip
and telévision than at any other time
in history.

This year will be remembered for
the great strides made by the Associ-
ation toward the establiskment of the
Country Music Hall of Fame and Mui-
seum Building Fund. A charter was
granted for the Country Musie Foun-
dation, Inc., and the building fund was
lagnched with a goal of $300,000.
Land fos the I)uilding had been do-
nated to CMA b\ Nushwville and
Davidson County.

The bulding fund is underway with

Joe Allison [left) is the recipient of CMA's 1964 Connie B. Gay President’s
Award. Honor was bestowed in recognition of Allison's contribution in
writing and producing the top flight country music shows presented before
the New York Sales Executives and the Detroit Adcrafters clubs. Nashville
Attorney Richard H. Frank, Jr., (right) received the coveted Award in
1963 in appreciation for his seérvice to country music and CMA. Fronk

serves as CMA at no charge.

Connie B. Gay President's Aword is made

annually to an individual who is not a member of the CMA board for

coniributions fo country music field.

The World of Country Music * Billboord
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pledges of $10,000 made by Acuff-
Rose Publishing, Inc., Broadcast Mu-
sic, Inc., BMI Canada, Ltd., Central
Songs, lnc.. Columbia Records, Decca
Records, Denny-Moeller Talent Agen-
¢y, Connie B. Gay, Hill & Range
Songs, Hubert Long, Mercury Rec-
ords, Painted Desert Musie, leper
Music, Peer International, RCA Victor
Records, and Tree Publishing Com-
pany.

The baildfng fund will derive addi-
tional revenue from premieres of
MGM's film bascd on the Hank Wil-
liams life story, *Your Cheatin’ Heart.”
Proceeds from three premiezes of the
film—in Montgomery, Nashville, and
Atlanta—are being conmbuted to the
fund.

The success of CMA is a tribute to
its dynaimic, and hard-working execu-
tive director, Mrs. Jo Walker. Her
talents and drive, coupled with the
selfless efforts of the organization's
board members, have iaoed CMA in
the forefront of trade associations who
can get a job done.
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[ountry Music
Hall of Fame

To be named to the Country Mu
sic Hall of Fame is the highest honor
that can be bestowed upon any one
in the realm of country music.

Tha CMA founded the Counlry
Music Hall of Fame in 1961. Candi-
dates are screened and considered
with extreme care, The selection is
made by a CMA committee of 100
of the foremost figures in the field,
each with at least 10 years in coun-
fry music.

Those who have been so hon-
ored are: Fred Rose, Hank Williams,
Jimmie Rodgers, and Roy Acuff. It
is significant to note that Acuff is
the only one of the four to be so
honored while still living.

The Hall of Fame is temporarily
located in the Tennessee State Mu
seum, on the lower floor of the Waor
Memorial Building in Nashville.
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. . . harmonicas, melodicas!

®
Everywhere, every time; music belongs . . . and it's fun with Hohner m us lc,

Hohner means music. The kind that goes with picnics and weiner

roasts, hayrides and beach parties, wherever people get together just anyone ?
9

for the fun of it.

Who can resist the fun of playing the new Mslcdnl Pomatam E::D [IE[ m S —K}
’ g i @ r . .l 1 I ( | 7

sounds like a harmonica, sometires like an accordion. You play

melody or rich chord accompaniment on the piano-type keyboard. ’
For relaxation and a smill touch of nostalgia, try the harmonica everyoneo

for size. It's sure to fit

ANDREWS ROAD - HICKSWILLE, L. I, N. V.

M. HOHNER, INC.

The World of Country Music * Billboard

83



Robert Jay Burton

ROB

(ountry Man of the Year

Robert Jay Burton, president of Broadcast
Music, Inc., has been named “Country Man of
the Year” in recognition of his outstanding con-
tribution to the development of the country
held.

In making this award, Billboard takes due
consideration of the fact that Burton’s efforts
on behalf of country music span more than two
decades. In the last year he sparked the fund-
_raising drive for the CMA Museum and Hall
of Fame Building.

But his total contribution to -country and
western mausic defies simple meaﬁuremem—for
he has been a champion and a battler on its
behalf ever since the formation of BMI.

Burton has, both in his mind and in his heart,
ungderstood the broad cultural value of country
music. This indeed, is the unique nature of his
achievement; and in order that country music
might receive its just recognition, both cultur-
ally and economically, he. has brought to bear
all the power and persuasiveness of his person-
ality and character. This power and influence
has, of course, been tremendous—deriving from
his education, his talents as an attorney, and
his notable service within BMI.

An expert in copyright and American music,
Burton has also had an outstanding career as a
public servant. On January 1, 1960, he was
named Acting City Judge of his home city, New
Rochelle, N.Y. He served in that capacity until
his resignation late in 1963 because of the in-
creasing demands BMI made on his time. He
also served as a member of the New Rochelle
Board of Education and was its vice-president
for year 1958-9. He has been a director of the
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Urban League of Westchester and a member
of its advisory committee since 1958.

A graduate of Columbia University in 1935
with a B.S. degree, Burton in 1937 received his
law degree from the Columbia Law School. He
then joined the law firm headed by Arthur
Garfield Hays. He joined BMI in 1940. In 1963
he was named executive vice-president, and in

1964 he was elected president.

Burton is a member ot the Americanr Bar As-
soication, the New York Bar Association, the
Association of the Bar of the City of New York,
the Federal Bar Association of New York, New
Jersey and Connecticut, the American Patent
Law Association and the New Rochelle Bar
Association. He has served on seven different
committees of the American Bar Association.
Currently, he is chairman of the Copyright and
Nominating Committees of the American Pat-
ent Law Association.

He is a member of the Copyright Society of
the United States and a member of its board
of trusiees. He is also a member of the Patent,
Trademark and C opyright Foundation of
George Washington University. These are only
a portion of his various honors and activities.

For more than two decades, Burton has been
in close totich with publishers and writers. He
has participated in a major way in the great
musical evolution which resulted in country
music achieving international recognition and
becoming a major influence in American music
generally.

In sum: He has brought to the field the ele-
ments of Knowledge, Courage and Leadership.
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THE ORIGINAL ALL

COUNTRY-WESTERN
MUSIC STATIONS

SERVING 4 TOP MARKETS
580kc

e K DA 500 watts

LUBBOCK, TEXAS

General Manager: Hal Regan
National Representative: M A Sales
Regional Representative: Mario Messina Co., Dallas, Texas

Kle ;gggk\iahs
COLORADO SPRINGS, COLORADO

General Manager: Donald .. Drennan
National Representative: Continental Radio Salea
Regional Representative: Mario Messina Co., Dallas, Texas

= 1420k
= KPE 1000 watts
SAN ANGELO, TEXAS

General Manager: Bill Nicholson

National Representative: Broadeast Sales

Regional Representative: Mario Messina Co., Dallas, Texas
1310ke

® KZ' 1000 watts

AMARILLO, TEXAS

General Manager: Robert Clark
National Representative: M A Sales
Regional Representative: Mario Messina Co., Dallas, Texas

THE DAVE STONE STATIONS

Hosts to the Grand Ole Opry Stars
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“The appeal of country music seems
to be on the increase. Why even the
country- radio stations ate helping pro-
mote touring country shows,” related
the ever-travellin’ Tex Ritter.

His comments reveal his delight in
the healthy state of the music. Radio
stations are changing their formats to
country music, more performers are
playing outside of Nashville and coun-
try music seems to flow along “just
like ole man river.”

A new revelation is for country
radio stations to promote actively
touring shoavs in their area, Ritter re-
veals. Thofe successful country sta-
tions are called “Coin" Jesse™ stations
by the performers.

C&W Boosts Ratings

Ritter, current president of the
Country Music Association and an ac-
tive ormer, says radio stations
which have been floundering have
found healthier ratings when they've
* changed their formats to country mu-
sic.

“The performers aren’t sticking to
the old ideas, yet you can never get
away from the fact that country music
is the music of America. Why even
the British rock and roll acts are boe-
rowing from country artists,

“Most of the country artists are from
rural America, not ?mm Greenwich

Village. If 1 wanted to teach my son

abotuit the coal mines, I'd want him to
learn from Merle Travis, not from
some group who got it out of the li-
brary. When we sing the simple songs,
we know what we're talking about
because we've lived through these ex-
periences.”

Honesty Pays Off

This ground roots honesty is the
reason people appreciate country mu-
sic, Ritter believes. While he says
there’s nothing wrong with the modemn
folk music which comes more or less
from the big cities, Ritter thinks peo-
ple tend to overlook this fact. Country
music comes from the people who

have lived and worked in rural Ameni-
ca and known the hardships of which
they sing, |

Ritter, very active at 56, thinks
there are more performers making per-
sonal appearances now than ever be-
fore. Country artists now tour Canada,
Alaska and Japan. He thinks there
are around 90 acts working in Nash-
ville alone.

He says the hooking agents in New
York aren’t aware of this, nor are they
aware of the strong packages of coun-
try artists which play to such great
success outside Nashville,

Ritter calls himself “one of the last

country holdouts™ recording in Holly-

wood for Capitol. He -estimates he’s
travelled over 60,000 miles by car
alone.

Another new area which has opened
for country artists has been state and
county fairs. “Times have changed so

much. The success of country music
has exceeded my expectations,” he
said before departing recently on a
whistle stop tour.

CMA's board of directors, 1963-64, ot meeting at Capitol Park Motel, Nashville, November, 1963.
Standing, left t6 right: Jim McConnell, Nashville; Biff Collie, Long Beach, Calif.; Doug Mayes, Char-
lotte, MN.C.; Jack Loetz, New York; George Crump, Norfolk, Va.; Hal Cook, New York; Hal Smith,
Nashville; Boudleaux Bryant, Nashville; Johnny Bond, Burbank, Calif.; Paul Ackerman, New York;
Bob Jennings, MNashville, Tenn.; Roy Acuff, Nashville, Tenn.; Steve Sholes, New York; Haroid Moon,
Toronto, Ont. Seated, left to right: Dick Schofield, Long Beach, Calif.; Ken Nelson, Hollywood,
Calif.; W. E. (Lucky) Moeller, Nashville; Tex Ritter, Hollywood, Calif.; Mrs. Frances Presjon, Nash-
ville; Bill Denny, Nashville; Mrs. Jo Walker, Nashville; Mrs. Juanita Jones, Nashville; Roy Horton,
New York. Board members who were absent were Connie B. Gay and Roy Drusky of Nashwville and

Ben Rosner of New Yorks
86
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The Second

Season

"“THE
JIMMY DEAN
SHOW"™

Congratulations, Jimmy, for your great
contribution to the pramotion of
country music on the second season of
“The Jimmy Dean Show”

Proud to he associated with you!

BOB BANNER
ASSOCIATES, INC.

545 Madison Avenue, New York, New York

Bob Banner
Executivé Producer

: Julio Di Benedetto
<%  Producer

Tom Egan
Associate Producer

ABC-TV NETWORK THURSDAY EVENINGS



congratulations
JIMMY/

A

YOUR JIMMY DEAN BRAND ... SOMETHING
WE'RE SINCERELY PROUD TO REPRESENT

PERSONAL MANAGEMENT

INCORPORATED
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Jimmy Dean Brings (ountry

Tm; “DeAnN OF cOUNTRY MusiC today is Jimmy Dean. His one hour-weekly tele-
vision show on the ABC Television Network has earned him the title.

Jimmy closely supported by the show's producer, Julio DiBenedetto, and Associate
Producer Tom Egan, along with the top program executive, Bob Banner, have turned
the show into one of the most potent vehicles for country music to hit the national
scene since The Grand Ole Opry.

The show creates an atmosphere of warm conviviality. Jimmy's tasteful, down-to-
earth hosting has shot the show into the must class for family viewing—despite the
somewhat awkward 10 to 11 p.m. time slot.

A guest shot on the Dean show usually means a big shot in the arm for a country
artist’s records and personal appearances. Never an on and off appearance, the guests
on the show become an integral part of it and Jimmy willingly shares the spotlight,

So far this season Roger Miller, Buck Owens, Roy Drusky, Ernest Tubb, Roy
Clark, Grandpa Jones, Johnny Tillotson, Homer & Jethro and Molly Bee have
guested on the show. Molly, one of the lovliest country arrists to grace a TV screen,
has virtually become a regular on the show.

Country artists scheduled for upcoming Mean shows include Eddy Arnold, Minnie
Pearl, The Jordanaires, Stony Mountain Cloggers, Johnny Cash, George Kirby, and
Porter Wagoner.

Dean plans to take his entire show to Nashville October 29 for taping. Audiences
will have an opportunity of seeing it November 5.
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The back porch setting and Jimmy's Hank Thompson {with guitar) ac-
warm charm never fails to get the companies Roy Clark (leftl, Dean
best performance from an artist. Here ond Melly Bee in a country rouser.

Eddie Arnold breaks him up.

[Music to the Millions

Columbia Records Carl Smith and Columbia Récords hit-maker Johnny
Jimmy shore the spotlight. Cash performs his latest release.
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Roy Drusky, Deccu recording arfist Country comedian-singers, Homer &
ond manager of SESAC Nashville Jethro clown it up with Dean.
office guests with Jimmy,

Cracker Barrels for chairs, Smash MGM’s Hank Willioms Jr. and trio

Records powerhouse Roger Miller represent the new generation of
does one of his satirical take-offs to country artist. The new and the old
the delight of Dean. are well represented on the show.

Among the new features this season is the “Mail Bag" with Jimmy and guest sitting
on the front porch set answering viewers written-in questions, The bit is done cold
and only DiBenedetto and Egan prescreen the letters. The results are always hilarious.

Egan has had to add another girl to the staff of gals sorting the more than 2,000
pieces of mail sent to the show each week.

Dean has again this season picked up the option of “Rowlf,” the secemingly human

K-9 muppet created by Jim Henson.

Another popular segment js the country medley, “Songs We All Love,” which
spotlights the vocal talent of the show's star. Supporting Dean and his guests a mixed
chorus of 12 voices and eight dancers.

Also supporting Jimmy and the whole show is a host of important sponsors from
Armour to Sunoco.

Another outfit lending valuable promotional assistance to Dean and his show is
Columbia Records, Dean’s record home. The label works closely with the TV show
in cross-promotional efforts.

The future of any television show these days is speculative. However, there is
little doubt that Dean’s country music emphasis coupled with the best artists in
the field is making it a tight three-way race against formidable competition.
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"“MMY DEANM‘
“THE JIMMY DEAN SHOW"

WILLIAM MORRIS AGENCY INC.

NEW YORK + BEVERLY HILLS « CHICAGO + LONDON « PARIS « BOME « MADRID ¢ MUNICH j

The World of Country Musi¢ * Billboard




J)

{

If we’ve done as much for
“The Jimmy Dean Show” as
Jimmy has for country music,
we’re more than satisfied.

solters, orourke & sabinson, inc.

Publicity

contact: Lillian Pickdrd
62 West 45 Street

New York, N. Y. 10036

a special thanks

to “THE JIMMY DEAN SHOW”
for another wonderful year
of guest appearances

Molly Bee

Parsonal Moncgement

MARK MORDOH

A
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“Keep Punchin’, Jimmyl”

very happy
ALL to be associated

of the officers and members

of the (since 1962)
(MA

extend best wishes to

everyone assocjated with witH JIMMY DEAN, ONE OF THE COUNTRY'S
THE JIMMY DEAN SHOW | OUTSTANDING PERFORMERS

and offer a solid vote of
THANKS GARY STEVENS
il ASSOCIATES
COUNTRY MuUSIC Public Relations

New York 22. N.. Y.

e ahh ./

9&«»&]}% 0. Tot miee.

created by perso i management

JIM HENSON’S MUPPETS Murtin Kummer Associates, Lid

The World of Country Music * Billboard ?3



My Appreciation
To all those who have helped make

THE SECOND SEASON OF
"“THE JIMMY DEAN SHOW"

A Success.

‘D)

And Many
& Thanks to the

‘ Country N
Disk Jockeys

W
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"Sufarigsity Via Shocialization”

I think the phrase “Superiority by Specializing” might
describe Starday’s approach to the country music album
market. We strive for superiority and the only way we
can successfully compete against the larger and better
established labels is by specialization,

Starday is a pioneer in tha field of country music albums:
Considerable sucgess has been achieved by working hard
with a small group who are devoted to country music, by
experimenting with new concepts, and above all by spe-
cializing in our chosen field.

Country music has been a é;mwing trend for several
decades and Starday recognized this. The country music
buyer was slower to change from the 78 rpm speed to
45 rpm speed. Likewise, being largely rural, he was a
little late in accepting the longplay album. The reluctance
to accept the longplay album when it first became popular
in the early 1950s, when coupled with the advent of rock
and roll and the subsequent decline of country music
singles sales (as many teenagers switched to the rock and
roll sound) made most of the major firms feel that issuing
country music albums was like “throwing good moncy
after bad.” The feeling in some quarters seemed to be
that if eountry singlesales were down, then why fool
around with albums.

Basic Atfitude

Starday took a different viewpoint. We felt the reason
that the dollar volume in country singles was down in
the early 1950°s was because part of the country music
teenage market had been lost to the rock sound, part had
been }iost in the transition from 78 to 45 to 334 speed,
and a great deal more had been lost because no one was
endeavoring to supply the natural preference of the coun-
try music fan to buy longplay albums for home use. The
basic error derived from not having a real “profile” of
the average country music buyer as he existed. The
avsrage country music buyer is an adult with a home,
with a family; he’s probably a so-called “blue collar”
worker rather than a farmer, although farmers will always
be a strong backbone for the country music field.

Our first album issues at Starday were amateurish but
they-sold heyond our greatest expectations, Our distribu-

The Weorld of Country Music * Billboard

ttors gave us advice and we learned how to make jackets,
One of the reasons we were able to learn is because we
knew how to appeal to people who prefer country music.
We knew how because we understood their "profile.”

Then, as country music got more and more popular,
spreading into the pop field, with network radio and
TV exposure, Starday grew with the trend by supplying an
album line, in depth, with the most dazzling and colorful
jackets, that we were able to make.

Variety of Products

We issued railroad albums, drinking albums; bluegrass
albums, truck driver albums, live performance albums,
comedy albums, steel guitar albums. When we didn't
have a strong enough name -artist to do an entire album,
we used combinations of artists so that the total array of
artists plus 14 to 18 sonfs per albuin constituted an over-
wbelmi_n% value to the country music customer. Then, we
pioneered the concept of the double pocket albums, which
we called Country Music Spectaculars and Country Music
Hall of Fame albums. We were fortunate to have the
co-operation of such other firms as Mercury Records, Lib-
erty Records, Sun, Design, and others, who were willing
to lease us a few selected masters. These were not gifts.
We had to give up something to get something, Besides
the soyalties involved, besides the necessity of promoting
artists who are not controlled by our company, we had
to offer material from our catalog in exchange. Our dis-
tributors understood and approved this arrangemént and
it benefited all, including the entire country music field,
At least we like to feel that way.

Then, we issued some samplers and these were well
accepted in the budget priced field. Our Economy Line
is an outgrowth of these samplers and now we have regular
album issues that spotlight other albums as well as a
complete Economy Series on our affiliated Nashville: label.

We did not start the penetration of country music into
the budget field. Other firms did this and we followed
reluctantly because it was necessary to do so in order
to compete.

A lot of credit is due to Terry Tomlin, the staff pho-
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tographer of the Nashville Tennessean, who takes many
of the color pictures seen on Starday album jackets. Addi-
tional credit is certainly due to Mr. Dan Quest, who runs
a very creative art departiment at Royal Plastics in Cin-
cinnati where our albums are created and  fabricated.
Credit is also due to the Royal Plastics plant for doing a
fine job in producing, warehousing, and drop shipping
our albums, with Johnnie Miller in charge.

Promotion Sales Aspects

Specialization in manufacturer must be followed by
specialization in promotion and sales.

Starday has never asked for a subscription fee from
radio stations. Qur single service is free. We cannot hope
to give all of our albums free to all of the disk jockeys
who would like to have them. We wish it were possible
tor do so, but it isn't. Therefore, to enable disk jockeys
and radio stations to acquire “what they wanted—when

wanted it,” we regularly send bonus album offers.
The first three albums are free. Thereafter, the station
can get Starday albums at $1.00 per album, For each
five albums that are purchased, the station qualifies for
an additional two free, Starday considers the nominal
cost as offsetting postage, packaging, and handling only.
Starday is providing the albums practically free of charge
to the stations sufficlently inferested to ta{e advantage of
our offer. We feel that this plan has obtained much
needed exposure for our albums and it has given jockeys a
vast catalog of real country music to select from.

Specialization in sales is now being achieved throu
the addition of Chuck Chellman as our National Sales
Manager. Chuck started with Decca in Pittsburgh, then
managed their brafch in Cleveland.

Without going into detail, we can say that Starday
swings with the dealers, with the distributors, with the
salesmen, with the rack jobbers, and with the one stops
and we have made a considerable penetration saleswise.
We have two major sales plans cach year with special
effort in between time devoted to certain segments of

the catalog. For example, we will have a 30 day plan
where we Eush on one artist, 30 days when we push on
double pockét albums, 30 days where we push on comedy
albums, 30 days where we push on sacred albums, ete.

Foreign Market

The export and foreign market is important. A separate
article on the penetration of albums in the foreign market
covers that phase of the story. In addition, an increasing
amount of Starday albums are belng exported to the
Armed Force exchanges overseas and to other exporters.

Emphasis on point of sale aids is always a prime ob-
jective at Starday. Our Country Comer all metal display
racks, wincow streamers, illustrated listings, Oldies but
Goodies prepacks, when augmented by Chuck Chellmamn's
newsletter, Lavc‘ given us a solid one-two punch.

1964 saw the 5th Annual Starday Country Music Spec-
tacular album sales plan. January of 1965 will witness
the 4th Annual “Wonderful World of Country Music”
sales plan. Rather than come up with different names,
just like country music, we try to be traditional in many
ways. w?:d feel that a good selling plan concept should be

tuated.

100% exchange privilege, special incentives to the
salesmen, a close communication between Starday and
its distributors and salesmen, co-ordinated promotion, and
gmtection on inventory, are other key features that ena-

led Starday to achieve “superiority by specialization.”
Starday expects to continue to v with the growing
trend for country music in the future. We feel the future
is for those who will mold it by leading and by adapting
according to changing conditions. We want to help de-
velop a wider and deeper country music market with new
ideas, with enthusiasm, and with a fresh but specialized
approach. We never apologize for offering real country
music because country music is the native music of our be-
loved country and it should be cherished as such. Country
music makes money, but more importantly it is the musjc
of our people, for our people; and by our people.
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ONE CALL GETS ’EM ALL

E‘HE

THE CARTER. FAMILY

— e

>~ TOP TALENT
| " FROM THE TOP AGENCY

Hubert Long Talent Agency

808 16th Ave., South * Nashville, Tennessee ¢ 244-2424
HUBERT LONG, PRESIDENT, ASSOCIATES: SHORTY LAVENDER AND JOHMNY OWEN _‘." ‘
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- TOP ENTERTAINMEN

.

BILL
ANDERSOI

CURRENT SINGLE

3AM

IN CASE YOU EVER
| CHANGE YOUR MIND
W/x%/esz%/
3 I

HUBERT LON{




ROM THE TOP AGENCY

CURRENT SINGLE

SO MUCH
GOT LOSI

ALENT AGENCY



FERLIN HUSKY

CURRENT RELEASES 7
“Timber I'm Falling”
"Weaker Moments”

HUBERT LONG, PRESIDENT, ASSOCIATES; SHORTY LAYENDER AND JOHNNY OWEN
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{ COUNTRY HIT

MOUNTAIN OF LOVE

N\ i
s BEPIC = CHICASHAY
BRI ONE IF FOR HIM, TWO IF FOR ME

LOVE LOOKS GOOD ON YOU

IQMAS‘H HIT ALBUM
"NEW VOICE FROM NASHVILLE’

Exclusive Monagement

TILLMAN FRANCIS ENTERPRISES

604 Commercial Bldg., Shreveport, Lou

Hubert Long Ta/ent Agency

808 16th Ave., Seuth = Nashville, Te see * 244.2424
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Mr. BOX orFICE

C
H
A

r RELEASE wt

Yo DOW'T LET THE STARS GET IN YOUR EY B3
¥y CRAZY aRMs

fy vAsTi#O wO0§

Fr TFVE COT A NEW MEARTACHE

Sy MY 54003 KEEF VALKDIG BACK TO YOU
Y CURTAIN B THE WINOOw

¢ OTY LGHTS

Y IMVITATION TO THE BLULS

Yy KNG YOUR PICTURE

¥ THAT'S BNAT IT'S LIKE TO BE LOwEOME
Tr HEARTACHES BY THE NUMBER

Sy UMDER YOUR SPELL AGAIN

Y ONHE MORE Mg

Y 1 9% TRATV COULD FALL 1M LOYE TODAY
Tr TVENTY.POUR BN HOUR

oy HEART OVER MIND

oy SOFT RaN

oty Love Lgfe”
R fy ALK ME TO THI DOOR
Yy UALE THE SORLD CO AWAY

S ﬁ BUEHIMG HEMORES

ANDP NOW

Ponse TolE 2 My frbaet

Number 1
Last Year

Hohr-Life”

Now-This Year

Ray Price
and the Eherokee Cowboys

EXCLUSIVE MANAGEMENT — Hubert Long Talent Agency, 806 16th Ave. So., Nashville, Tennessee
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THE GLASER
BROTHERS

TOMPALL

3 CREAT VOIES
1 GREAT SONG

e NPT
CURRENT SINGLE
| “A GIRL LIKE YOU"

Hubert Long Talent Agency

808 16th Ave., South Nashv !Il 244.2424

INSTRUMENTAL
HIT
SINGLE

“GREAT
SHOWMAN

TERRYTOWN-LORETTA, TENNESSEE
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SIHOILES:

“Guard against going Broadway or Tin Pan Alley!”

This is the admonition to the country field by one of
its great pioneers and developers—Steve Sholes, division
vice-president, pop ada. Sholes, who is also acting West
Coast operations manager, played a key role in building
the RCA Victor c&kw roster and is in constant touch wi
the field.

In elaborating his thesis, Sholes explained "I do nbt
mean to indicate that Nashville is going Broadway—but the
danger is increasingly present, and it is proper at this
time to sound a waming.” The country field, in the opin-
ion of Sholes, is currently at the peak of its influence on
the intemational level—-and he is of the opinion that the
way to keep it there is to maintain the basic qualities of
the country repertoire.

Great Culture

“As New York and Hollywood music personalities and
executives- descend upon Nashville, it behooves Nashville
to remain ‘unhip’—that is, to avoid losing the attitudes
and points of view which bave made country music the
great culture it is,” Sholes added.

The executive poioted out that much depends wpon
the country writer, artist and amanger. “Especially the
writer,” Sholes said. “The more he goes for the June-
Moon type of song, the more danger he, and country mu-
sic, are in, because the strength o? country music depeands
upon its facing up to reality.”

Writers, more than any other facet of the country music
are¢ the key to the maintenance of the present strong
influence of the country field. Sholes added: “Writers
must be careful that they do not lose their attitude and
their ear for the problems of the day; they must keep
their feeling for the great themes of country music, the
great story ideas which are implicit in the song material
—ideas which a Tin Pan Alley writer would discard, but
which nevertheless has great appeal to the common man.”
Sholes added that “melodically, the danger is minimal.”

~ Sholes continued: *The country field’s contribution to
the world of music will continue strong as long as there
are writer talents such as Boudleaux and Felice Bryant,

Remain ‘Unhip’

Harland Howard, Hank Cochran, Don Robertson, John
Loudermilk, Don Gibson, Cindy Walker, Willie Nelson and
others of that stamp.” He added: “Writers continue to
drift into the Nashville music business complex either in
person, or via the mail. They come from Mississippi,
Arkansas and other areas where: the roots of the inSi-
enous American culture persist . . . It is necessary to
levelop these writers . . . Much of the future depends
upon them,”

E3";"11(: RCA Victor executive wrapped up his views with
the telling remark: “Nashville and the country field could
‘blow it all' if they became an annex. of New York
and the Brill Building.”

While stressing lﬁe necessity of safegmarding country
tradition, Sholes at the same time noted that Nashville
was now the home of a great number of “sophisticated”
musicians and artists. These are artists—and adc men—
who can record and arrange in any category—be it pop,
country or folk." But we can be grateful that some of
these sophisticated Nashvillains—such as the Anita Kerr
Singers, or Chet Atkins or Owens Bradley—are perceptive
enough to safeguard the country tradition.

Standard Material

In discussing the growing importance of the country
field, Sholes noted that more and more country album
product was becoming standard Victor catalog material.
“Some of our best long term product is Nashville product,”
the executive said. He added, too, that the RCA Victor
Record club was using increasingly more Nashville product
—in the club’s l}:o and country departments,

In general, Sholes believes that the Nashville scene, and
the country music scene with which it is identified, is
here to stay; that Nashville-made records and Nashville
songs will continue to exercise @ major influence in the
music world, even though occasional fads may temporarily
diminish that influence. But the guarantor of this long-
term influence lies in the continuation of the country tra-
dition, especially by the writers. It is they who must
resist the blandishments of New York, Hollywood, and—
to paraphrase Polyonius’ advice to his son—to thine own
selves be true.

Blend of Talent

NELSON: and Professional
Know-How Needed

Country music is broadening its horizons becduse au-
diences have come to appreciate the sincerity and sim-
plicity of country artists. This is. a major reason for the
growing accgptance of country music according to Ken
Nelson, a veteran country music producer at Capitol Rec-
ords and a director at large with the Country Music
Assoclation.

Nelson analyzes the strength of country music i many
parts of the country outside the normal Southern and
Westemn regions because of a shifting population. He
say$ people who have grown up listening to country music,
with the performers speaking directly and honestly to
audiences, seek out country thusic when they move to
large metropolitan areas,
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Nelson says country artists have learned they won't
sell if they're not themselves, so their records and per.
formances are un-gimmicked, The 16-year Capitol veteran
believes “we are eiperiencing a greater integration of
country and popular musics.” He cites better recording
techniques and the addition of strings, drums and voices
on country record sessions which have given the music
a broader sound. “The beat in the music is also different;”
he reports. “We're using more intricate rhythms,™ he
notes, “not the straight two beat anymore.”

Twelve years ago when he ‘bggan using drums on his
country records, Nelson was told by gied-_in-the-wogl
country fans that “he was nuts.” For a long time the
“Grand Ole Opry” program wouldn't sllow musicians to
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{ll;y drums, Nelson said, but the show had to give in
ause all the musicians were using the instrument.
Better Songs

Nelson feels the country writers are producing better
songs these days. He feels they have been listening to
the pop writers and this studiousness has rubbed off.
Country songs today have a greater varisty in their
melodic lines and the lyrics often tell a good story. The
key, of course, is for the country writer to be a country
artist, believes Nelson. Otherwise, he can’t be true to his
audience. Nelson thinks the pop writers are often too
ethereal in their thoughts, hence the country artists stay
away from this type of material.

In recent times country music has become quite
strong in big city reglons because the music is getting
gredter exposure on radio and TV and the very people
who liked the music but were afraid to admit this, are

now emer?ng as true fans. For years country music had
the taint of pure hillbilly, Nelson said, and this kept people
from admitting they liked the music. Today the country
artists have washed away this association and are getting
confidence in themselves as true entertainers. “Today the
country artist is well respected by his fan,” says Nelson,
“and as a result, he has greater respect for himself.”

After working in the country field 20 years, Nelson
philosophizes that “entertainment provides a vital emo-
tional release in life.” He sees peopFe all over the country
enjoying country sounds and obviously obtaining this emo-
tional release through the music. “I to impart to my
artists that they're giving of themselves,” Nelson says.
“Many artists aren’t aware of their role.

“When they are sincere and genuine, they give of them-
selves and give well. Country fans appreciate this and
show it in their loyalty.”

WESLEY RSE@ Need for Leadership

The country music field—as influential as it currently is
~is nevertheless headed for bigger things on both the
domestic and international levels; but fullest realization
of this will depend upon proper leadership.

Such is the opinion of Wesley Rose, head of Acuff-Rose
The noted publisher and long-time pioneer in the develop-
ment of the country field, said bluntly:

“The best days are yet to come . . . the sirrTle sODg
with honest lyrics exerts an ever stronger appeal on the
record buyer . , . we m::]y;' even note the effect of country
musi¢ on such acts as the Beatles, who are really third
cousins of country music and may be regarded as offshoots
of the Everlys and the Crickets.

Rose noted that one of the biggest songs in England
this year was Leon Payne’s “I Love You Because"—a giant
hit for Al Martino and Jim Reeves among others . . .
and he added: “The public which is interested in a good
country song obviously never tires of it. A “Cold, Cold
Heart,” for instance, holds its dudience, juit as do other
great country songs.

In view of the impact and spread of this material, Rose
adds: “I feel therefor, that we have merely scratched the
surface.”

In order that the influence of country music be main-
tained and expanded, Rose urged that leaders in the field
shoulder their responsibility.

Urges Leadership

“Leaders in the chw field must set an example by
stressing quality—quality songs, quality artists, quality
records—even if this entails a loss of profit . . . The qualita-
tive element must be stressed above the quantitative . . "

Rose continued; “If a leader does not adhere to these
I:n'ncn‘ples. then he cannot quaify as a true leader because

e lacks the true faith.”

“One who is imbued with the true spirit of the country
field,” Rose points out, “will never panic in the face of
fads which make momentary headway—because he knows
in his heart that nothing matches true country material.”

Rose said that early in life he had learned to say *no”
to things which would have spelled dollars in the till, but
which would have entailed a lowering of standards. “We
must all guard against this if country music is to reach
its maximum worldwide impact,” Rose said.

He added: “Many Johnny-come-latelies profess to be
staunch c&w people . . . but in reality they give the field
very little . . . they try to remain pop.” In ‘connection
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with this Rose noted that some artists began as pop

ormers and switched to country—such as George Ham-
ilton IV who years ago had a pop smash, “A Rose and A
Baby Ruth.”

It is an interesting aside, of course, to note that in the
writing field, Wesley Rose’s father, Fred Rose, had a
noted career as a pop songwriter (*Red Hot Mama” and
many others) and then embraced the country field be-
cause he believed in the greatness of it.

“Present-day country leaders must have this kind of
faith,” Wesley continued. A true leader must be ready to
forego profit in order to maintain standards of quakty—
otherwise he should abdicate his so-called leadership.”

The Song’s The Thing

The reporter presented to Wesley Rose the thesis that
the country song was perhaps the most important smiel?
element in the field; that its unique qualities must be
maintained. Rose agreed and went one step farther: “The
song §s the most im t factor today in the ‘entire
music business .. . A hit song will create a hit artist, but
a hit artist canmot record a bad song and make it a hit.”

Rose then emphasized that it is the publisher’s re-
sponsibility to select his writers’ best material and wubmit
&Ei’s for recording. “Sincere, good product sells,” he pointed
out, adding that it was a disservice to every segmen: of
the field, including the consumer, to try to palm off in-
ferior product. “The latter practice is taking money under
false pretenses,” Rose added.

Editorial Function

Rose also spelled out his belief that the publisher should
exercise the editorial function—as great publishers once
did. Such a publisher, through the exercise of the edi-
torial function, can guide a writer on matters of taste,
style, etc.,, the executive declared.

Acuft-Rose has presently under contract such writers
as Don Gibson, Roy Orbison, Boudleaux and Felice Bryant,
John Loudermilk, Don and Phil Everly, Joe Melson, Bill
Dees, Emest Ashworth, Wilma Lee Cooper, ' Parks,
Larry Henley and many others. The catalog, of course,
includes what many consider the jewel of the country field
~the compositions of the late Hank Williams, and many
noted compositions by Leon Pdyne, Ira and Charlie Louvin,
Marty Robbins—not to mention such smashes as Pee Wee
King and Red Stewart’s “Tennessee Waltz" and “Bona-
parte’s Retreat.”
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Ever see a hash-slinger who didn’t enjoy his calling?

Square dancing is supposed to be fun. Even for the
Caller. But there’s no fun about a crotchety PA Sound
System. We figure a Caller has enough on his mind
without worrying about breakdowns, feedback,
needle-jumping, motors stalling, or mixing the micro-
phone so his hash doesn’t come out like mush.

We solved all those problems (and a lot more
besides) with the Promenade 1T (42V-A) PA Sound
System, a portable designed especially for Callers.
T'his one needs no warm-up, has no feedback, is
immune to floor vibration, has a thumping big bass
and a microphone control mixer that really works.
And it has a motor so rugged, we've guaranteed it for
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two years. Like to hear how your hash comes out
through a great PA Sound System? Call your Rheem
Califone dealer for ademonstra-
tion, or write direct to us at the
plant. And thank you very much.
PROMENADE [1(42V-A)Caller’s
NEt & vvevssconsess9209.50
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IL AW Cites Writer Need

Den Law, veteran Columbia country a&r chief, in
assaying the expanded fnfluence of country music, said:
“The greatness has been there all the time—but it is only
relatively recently that the consumer began to realize its
basic strength and appeal.”

The Columbia pioneer feels the rising popularity of folk
music in the last couple of years acted as a catalyst in
making people aware of the true validity of the country
field, which has a strong folk orientation.

Law, however, issued a sombre waming note. He said
that much of the strength of the country field depended
on song material, and E«: urged that the writers in their
compositions hew close to the great themes of country
music. Law feels the continuation of the country influence
as a major influence in the world of music generally, de-
pends upon the excellence of the song material. Artists, of
course, gre important oo, Law said; but good songs are
basic.

Law said that despite the fact that there are some fine

country writers—such as Johnny Cash, Marty Robbins
(both c&w and pop), there is nevertheless a weakness in
the writer segment of the fields

“I feel,” Law éxplained, “that many of the writers are
pretty sterile. A difficult problem today is to find good
material.”

Despite the current problem of finding enough good
material, Law feels the country field will never recede as
a major influence in music. “It is too basic™ he pointed out.
He recalled that in the early 1930’5, when the depression
and, the incursions of the radio industry hurt the record
business, it was the country field which proved to be the
most stable economic factor in the industry.

Law has been in the record business nearly 40 years;
and for many years was assbciated with Art Satherlee in
creating the Columbia country catalog. When Satherlee
retired years ago, Law ncceded to the top post in the
country department. |

Sincerity,

ALLISON;  Simplicity—

“Hollywood and New York need the country boy dnd
he in turn needs their know-how in such things as lighting
and staging to make him a quality product without tam-
pering with his talent. When these professional people
come up with the right blending, it will be the biggest
thing to hit the entertainment iridustry,”

That's the attitude of Joe Allison, songwriter, record
producer and all-around observer of the country misic
scene. Hollywood-based Allison, who began in the coun-
try field in 1945 as master of ceremonies for Tex Ritter’s
tryveling shows, thfnks the music has made great strides
within the last several years, The greatest stride has
been in the radio and TV area with the people ‘empow-
ered to hire country and western talent. “They're begin-
ning to discern between the talented and non-talented
country artists,” Allison says. “For the first time these
people have a little inkling that country and western art-
ists have talent which they can use.”

Allison thinks today it's more difficult for the country
artist to get started. Years ago he could get by by imi-
tating Emnest Tubb, he says. “It's different now,” he re-
ports. “The country exposure in the past has not given
the correct image of the country artist,”

C&W Is “In™

Years agh it wasn't “sociable to like country music.”
Now digging country music is the thing with the college
kids, who enjoy anything which gives Sncm a chance for
intellectual discussion, Allison believes.

“Country music fostered the folk craze,” Allison #¢é-
lated, “just like it set up the Elvis and rock 'n’ roll crazes.”
Most harmionies today come from country songs, the
songwriter who has penned over 100 titles says. “Verv
few folk artists portray the pure folk musiciars™ Allison be-
lieves. “They may put on their button down collar shirts
but they’re playing country music whether they realize jt
or not. Flatt and Scruggs are the rage of the coffee
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Acceptance

house set because their music is as pute today as when
it was first sung. This gives the college kids something
they can apply an intellectual dpproach to and study.”

Allison feels that TV shows like the Jimmy Show outing,.
the Tennessee Ernie Ford daytimer and the Sunday Ed
Sullivan show are all presenting the right country image
by presenting authentic country artists.

Selling Po

He says country people are sc]ﬂng in the pop market
for the first time and cites Jim Reeves; Marty Robbins,
Jimmy Dean and Buck Owens as prime examples. “The
couniry showmen are being discovered for the first time
also,” he adds. Vocalist-comic-guitarist Roy Clark re-
ceatly broke up the audience on the Jimmy Dean Show,
Allison pointed out. “Roger Miller was always contained
in the cowntry field until he went on national TV. Buck
Owens is the best around. He infiltrates the popular
charts because he's got so many fans. Yet he sings pure
country mausic and he may rejuvenate the pure country
field.”

The former country, producer at Liberty Records, Alli-
son wrote and produced in association with the Country
Music Association presentations given before the Execu-
tive Sales Club of New York, the Auto Club in Detroit
and the Nashville Chamber of Commerce.

Allison feels the show for New York advertising men
helped create a favorable atmosphere which resulted in
the  fimmny Dean show going on national evening TV
He says the “smoke still hasn't cleared in Detroit” where
the advertising people are considering using country art-
ists. In Nashville, the Chamber of Commerce donated
ground for a country museum and hall of fame and is
currently collecting funds for its construction.

Over-all, Allison sees the country music business gain-
ing new devotees all the time and the end is no where

in sight.
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BRADILIEY:

Country music, as an influence on the music business
generally, is stronger than ever, according to Owen Brad-
ley, head of the Decca Records Nashville operation.

“The Beatles have not injured country music in any
way,” Bradley declared. He added: “And as for the inter-
national aspect of country music, Jim Reeves and other
artists recently—and Emest Tubb years ago—have proven
its power.

“I would say,” Bradley remarked, “that if a country
artist has the right appeal, there are no limits to what he
can achieve in popularity and sales power.”

Assesses Influence of

Country Music on Music World

The Dlecca recording executive agreed that the bexl.
rock of the power of the country field was the country
song. "The writer,” Bradley said, “is the backbone . . .
and when you get a country song that is right, it is right
for the whole world rather than for just the country field.”

Queried whether there was a rtage of good song
material, Bradley remarked: “It’s like goin” fishin’
Good material comes and goes. Some writers seem to be
pointing for that real Big one and may miss a couple of
moderate hits along the way . . . But I still come across

very good material.”

Chet Atkins, chief of RCA Victor's Nashville operation and
noted both as an a&r executive and artisi, feels the country field
is bigger and better than ever. Both male and female artists,
Atkins said, are selling more records.

However, the country-pop type of record is somewhat down

o because of the market incursions made by the various British
o groups. As opposed to this, however, Aftkins noted that in the
various overseas markets, country artists are experiencing their
[n"n“v ﬁ!ld Is best period ever.
in Healthy Shape

Atkins said the greatest problem of any alr executive is the
finding of good material. In his view, this problem has eased off
somewhat because Nashville now has many more writers than in
years past.

GREAT ARTISTS=GREAT NEW SOUND
IN COUNTRY & WESTERN MUSIC

The Canadian Sweethearts

New Hit LP from Hit Single . . .
“DON’'T LET THE STARS GET IN YOUR EYES”
A&GM #752

WAYLON JENNINGS
“Sing the Girl a Song, Bill“/”The Race Is On” A&M #7133

WENDELL & WILTON
“Alone With You” /"Come On Break This Heart”” A&M #750

WATCH FOR . . .

Sucille gfm.&.’s NEW RELEASE
COMING SOON

8255 SUNSET BLVD.

RecoRDs  HOLLYWOOD 28, CALIF.
.-~
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FLATT & SCRUGGS AT CARNEGIE HALL

LATEST ALBUMS

Columbia |

5

'—h—._— v
Tho Fnbulons Sonnd OF

THE FABULOUS SOUND OF FLATT & SCRUGGS FLATT & SCRUGGS
LESTER FLATT & EARL SCRUGGS AT CARNEGIE HALL AT VANDERBILT UNIVERSITY
GUEST STARS ON Enéme MUSI(!,‘LLFOR : L MANAGEMENT:
4 - T . “THE BEVERLY HILLBILLIES" S. EARL SCRUGGS
THE JIMMY DEAN SHO ON CBS-TV WEDNESDAY 201 DONNA ORIVE
THURSDAY, NOV. 5 EVENINGS MADISON, TENN, 895.2254
CURRENT SINGLE “sALLY DON'T YOU GRIEVE"Y blw “LITTLE BIRDIE" 4-43135
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Neal Books Major
[ountry Artists

The Bob Neal Agency, headed by
Bob Neal, books some: of the biggest
artists in the business — including
(:mi§c Jones, Charlie Louvin, Marion
Worth, Merle Kilgore, Claude King,
Melba Montgomery and many others,
Neal himself brings to his agency a
wealth of experience in ratlio, manage-
ment, booking, retailing and artist re-
lations—all of which spells know-how.

From 1942 through 1956, Neal
functioned on WMPS, Memphis, in
many capacities—including newsman,
announcer, assistant manager. During
these vears he also produced country
shows and ran the Bob Neal Record
Shop.

It was in 1954 that Neal met Pres-
ley and for the coming year helped
manage and book Elvis.

Neal relates that in Presley’s initial
vears many resented him as not true
“country”. Yet when audiences saw
him in a show they demanded his
vecords. Leading country artists soon
found that it was impossible to try
and follow Presley’s act.

Neal notes that Presley had always
been interested in the blues and gos-
pel fields, and at one point in his

early years he considered joining the
Junior Blackwoods singing group.

After his year with Presley, Neal
turned over the complete management
of the artist to Col. Tom Purker, who
had been working with Presley during
this seme period. In 1958, Neal
opened his own agency in Memphis—
handling Johnny Cash, Carl Perkins,
Roy Orbison and Warren Smith. These
artists—many will recall-got their
start on the Sun label—the same label
that started Presley.

In a brief period, Cash became a
big artist and Neal devoted all of his
time to him—moving to California
with him tod. In 1960, Neal moved to
Shreveport, La., and resumed radio
work. In 1962 he went to Nashville

where he spent a year with the Wil-

burn Brothers at their Wil-Helm Agen-

cy. In 1963 he opened the Bob Neal
agency.

Neal expects his billings during
1964 will double his gross in 1963.

Neal feels their is a tremendous fu-
ture in country musie; and that record-
breaking audiences indicate the grow-
ing acceptance for country artists,

Key Has Faith in
(ountry Music Future

“A booking agency,” says Jimmy
Key, head of the Jimmy Key Talent
Agency, “must build buyers . . . We
are doing that, and we have great
faith in the future of country music.”
He added, “In the next 10 years Nash-
ville’s music industry will grow tre-
mendously.”

Key started in the country field as
a fiddler and guftarist. That was in
Alabama in 1951. He also served stints
as disk jockey and radio entertainer,
coluinnist, radio time salesman, etc.
Today, Jimmy zays that he is “happier
than ever with his activity as an
agent.”

Key’s philosophy is to merchandise
all his artists, and to, select the artists
he wants. He has set up music pub-
lishing firms and producing firms to
earn additional income both for his

own operation and his artists, The
talent agency owns the Newkeys Pub-
lishing firm, the Rice label, and the
Circle Dot Publishing firm. The pur-
posé of Rice Records, Key points out,
is to expose new artists and aid in
their promotion. In brief, Key does
not eanceive of the record business as
an end in jtself, but rather as an ex-
ploitation medium for his clients

Artists foday, according to Key, de-
mand professional guidance. “They
are more business-minded than they
used to be . . . and this is good for
the industry,” he said.

Artists booked by Key include Jim-
my Newman, Dave Dudley, Billy
Walker, Linda Manning, Ralph Emo-
ry, David Price, George Kent, Buddy
Meredith, Bobby Dyson and Lattie
Moehler.
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WILLIAMS, JR.

CURRENT SINGLE

ENDLESS SLEEP
b/w MY BUCKETS GOT A HOLE IN IT

Pl TR

.

NEW ALBUM PERSONAL AUDREY WILLIAMS
' MANAGEMENT  g12 S|XTEENTH AWE, S, NASHVILLE, TENN.
'YOUR CHEATING HEART s12 5iX
| FROM THE SOUND TRACT pIRECTION  WILLIAM MORRIS AGENCY, INC.
] OF THE MOVIE 1740 BROADWAY — NEW YORK 19, N. ¥

"LIFE OF HANK WILLIAMS”

!
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Hats oft to *“Music
A salute to the “Nashville Sound'
make RCA Victor the greatest

RCA Victor celebrates National Country Music Month with 7 new albums...plus all-time favorites by the
During the Convention, stop by and see us at RCA Victor's “Hospitality Suite”



City, U.S.A”

and to the artists who
name in C & W music

'higgest names 'in the business.
in the Andrew Jackson Hotel.

Eddy sings songs that were
favorites with country music
fans before becoming
nn'lionnl hi-fs You'll hoar
fine vocalizing as.
Eddy d’oos “1 Can't Help It
{If I’m Still in Love with
You),”" “Faded Love,” “Oh,
Lonesome Me," "H;M As
Much,” “Your Chestin'
Heart," 7 others:
LPM/LSP:2981,

Hank doeint sing on this
one; but Eﬂns Chet on guitar
as they both play some
favarite caunhy tunes. They
do "Indian Love Call,”
“Beautiful Dmmr
“Sonny Boy, " 'Vaya con
Dvos, by “In an Old Dutch
Garden (?I an Olid Duteh
ill),”" 7 others.
LPM/ESP.2952.

Top-hoteh material by one
of the best gat e,i ers in the
business, some of it familiar,

all of it sure to click with

Skeeter’s fans. The tunes

includie “Let Me Get Close

to You," "My Happiness,"
“Gonna Get Along ‘Withoot
You Now.," “Ladder of
Success,” 8 others,
LPMLSP-2980.

&  This album s one of

EDOY ARNOLS
Pnﬂ Hits
Eaumtr_y Side

George's best to date. 1t's Jigiwr

geared for teens but should
make it big with the older
set too. The tithe tune made
the coun
accompanied by the hit, A
Rose and a Baby Ruth,”
plug “H You Want Me To.”
“Candy Apple Red," and 9
others. LPM/LSP-2972.

An exciting new first album
by & young singer whols
really going places — and
fast. Contains many of
Norma Jean’s bigaest hits:
the provacative title tune
phus ““Unioved, Unwanted."
“Lonesome Number One,'’
“Why!™ and nine more
BPM/LSP-2961.

This albuin of songs made
famous by Hank ‘Williams is
timed just right to tie In with

the release of his flim blog:-
raphy. Hank Locklin does @
fine job on ‘Your Cheatin’
Heart,” *'Hey, Good
Lookin®," * Jambalaya."”
Cold, Cold Heart.'" “You Win
Again" 7 others.
LPM/LSP-2997

Hera's 8 real money-maker
- arf unbeatable combina.
tion of two favorjtes! The
Sons of the Proneers plus a
collection of wedl-renvem:
bered tunes. lacludes
“Memonies.” '*Bonaparte’s
Retreat,” ''Gone."” “Sleepy
Rio Grande,™ Born to
Lose.” "Vays con Dios,”
& others. LPM/LSP-2957

‘charts and’is 8

i I‘ '!!fro
'-'.:

'Iki ”u'f

9.\1 JRMA JEAN

HANK LOGKLIN
HANK HIUJHMS

Down Memory Trail
with the

Sons of the Pioneers

Use this handy form to

order these great
C & W favorites today

FOP HITS FROM THE COUNTRY SIDE
-Eddy Arsoid LA SP295)

EOMINIECING - Chet lithis and
Hank S LPMALSP G2

LET LE GET CLOSE TO YOU—
Sipeter Davig LAt SP2980

FORT WORTH, DALLAS OR HOUSTON
- ‘Sﬂfﬁ’i m“m ]
LPNAR 2972

LET'S GO ALL THE WAY.-Nermas Jese
P11

EANK (OCKLIN SINGS HANK
WL LIANS - Hasa Lochliz
LPMA K 2997

DOWN MEMORY TRANL ==tk B Sora
ofl B8 Fiemeary LPMASP-2957

GUITAR COUMTEY - Chat Athimg
LPMA.SP-2183

FOLX SQING BOOK—Eady Ameid
1 TR

MORE HANK SHOW SOUVENRESZ
Hank Snow LPuASP 2812

HOONL 10HT ARD ROSES-
Jlm Reeves LPUALP. 2854

HOMER AND JETHRO GO WEST
Rasar and Jethso  LPWASP-2604

COUNTRY FARE - Soms of the
Pieneers LPMASF- 7355

PORTER WAGORR IN FERSON-
Porter Wagoner  LPSAALSP-2040

BRAND CLE OPRY FAVORITES-
The Bromm LPMA $P-2784

PRCE OF THE COUNTRY - Varisus
W -Recordigg Stars
LPMALSE. 2094 fa)

FROM KASHVILLE . ., THENIT
SOUND - Anita Kerr Singers
LPMASP 2480

COUNTRY PIANO--CITY STRINGS
Floyd Cramer LPMASP-2800

TH? TRAVELIN' BARE-“Bobiyy Bare
LPHASPZISS

HELLO OUT THERE—Carl Selew
LPWALSP. 2845

OUR GGEN 1% TROUBLE -
Doa Bowman LPVASP- 23]

| BROTE A SONG—Don GRrson
LPSALSP- 2202

THE BEST OF JIK REEVES=
Fmi Reeves LM SP-2890

THE BEST OF CHET ATKINS-
Chat Ahins LPMASP-734T it

THE BEST OF FLOYD CRANEE -
Papd Crare: LPMASP2

HAME
COMPANY___
ADDRESS
GITY.

QUANTTTY
STERED  MONO

S ¢ || ¥ Sencsi—

STATE

RCA Victor

gﬂ;mmw@q Fussvei, o Qhotel Lr‘“l



HUBER T
LONG

See Country Music
at Peak

Now bzzg above
Mason-Dixon Line

Hubert Long, head of the talent
agency bearing his name, js of the
Rrin belief that the country field at
the present time is at the height of
its prestige and influence. The well-
known packager and talent manager
pointed to the tremendous grosses ﬁe
ing racked up by packages in major
metropolitan markets North of the
Mason-Dixon line as indicative of this
view. The Kroger food chain, Long
peints out, is typical of large compa-
nies which stage large country pack-
ages in such areas as Detroit, Indian-
apolis, Cleveland, Columbus, Pitts-
burgh, St. Louis and other markets.

-

“Wherever there are people, they
want country and western shows—pro-
vided the shows are packaged right,”
Long stated.

Long added that in these big metro-
politan markets, tickets to the packs
aged shows sell for as high as $3.50.
“And these high-priced tickets are the
first ones which sell outy Long said,
adding, “this amounts to lush busi-
ness.”

As an example of how lush the

can be, Long noted that one

of his packages, which played April

5 at Cobo Hall, Detroit, grossed

$40,000 for a one day show. The

occasion was a tie-in with the Kroges
food chain.
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Promoter Marshall Roland, of
WQIK, Jacksonville, uses several of
Long’s packages annually, and some
of his grosses are as high as $23,000—
such as the figure achieved last April

on the occasion of his station’s anni-

versary party.

Long notes that in the big packages
which play northern markets, he uses
about 10 acts, of which six are hig
names. The top ticket prices of $3.50,
which fs about one doﬁju higher than
the regular package show admission
in other parts of the country, is justi-
fied by the extra talent cost.

Big promoters using shows of this
type, in addition to the aforemen-
tioned Marshall Roland, include Phil
Simon of Grand Rapids, Mich., a user
of seven or eight packages a year in
key cities of his area; Dick Blake, of
Indianapolis; Bob Martin, Tampa; Jim
Brooker, Miam!; Paul Buck and Bill
Waugh, of Charlotte, N.C.

“It has been a fantastic year—our
biggest to date—,” Long notes. “Coun-
try music knows no boundaries any
more,” be adds. It has become a pow-
erful force not only on the Amarican
scene, but also on the international
level. In Japan, for instance, the art-
ists mimic the leading American coun-
try artists,

b
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The acceptance of ctountry music
and country artists overseas, accord-
ing to Long, has gained momemtum
in the past 18 months, and this ac-
ceptance is a fact both in Europe and
in the Orient.

The Long stable of talent includes
sucli artists as Chet Atkins, Bill An-
derson, Ferlin Husky, Ray Price, Skeet
Davis, Roy Drusky, The Carter Fam-
ifly, The Browns, Tompall and the
Glaser Bros., Leroy Van Dyke, Del
Reeves, Mel Tillis, Connie Smith, Si-
mon Crum, Gordon Terry and athers.

Long, of course, is also in the pub-
lishing business with Moss Rose Pub-
lications.

As a final and important example
of how strongly country music has
taken over the nation, Long points
out that cSov has now u'eac%\ed the
White House. Ferlin Husky and his
band, Long stated, have been set for
a series of appearances tying in with
the election campaign of President
Lyndon B. Johnson. Similarly, Long
noted, Marty Robbins was doing some
campaigning for Senator Barry B.
Goldwater’s election campaign. Long
averred that heretofore country art-
ists had often been used in guberna-
torfal and other election campaigns,

but never in a Presidential campaign.

The World of Country Music * Billboard



THOMPSON

For 11 consecutive years Hank
Thompson and his Brazos Valley
Boys have been voted “América’s
No. 1 Western Band.”

Always “tops”™ at the box office
. . . gold over 23 million Gapitol
records.

This year was the 12th year as a
feature attraction at the State Fair
of Texas,

MEW HIT CHRISTMAS SINGLE
“I'D LIKE TO HAVE
AN ELEPHANT

FOR CHRISTMAS”

“MR. & MRS.
SNOWMAN"

A MEW CHRISTMAS ALBUM

“IT'S CHRISTMAS
TIME”

HANK THOMPSON WAS SEEN THIS
PAST SEASON ON . . .
THE JiMMY DEAN SHOW, ABC-TV

WANDA
JACKSON

A top performer . . . alwdys a top

deawing attraction af the nation’s
. FAIRS » RODEOS -
BALLROOMS.

- leading .
- NIGHT CLUBS -

“CANDY MAN"
“WEARY BLUES
FROM WAITIN"“

“TWO SIDES
OF WANDA"

ALL THREE EXCLUSIVELY ON

JOHNNY CARSON TONIGHT SHOW,
NBC-TV

S BICONES

K {

The World of Counfry Music * Billboard

ROY
CLARK

A show stopper . . . anywheze. Seen
many times on the Jimmy Desm
Show, ABC-TV. Appeared this past
year . . . New Mexico State Fair *
Minnesota State Fair * Southern
Calif. Fair & Fxposition, Del Mar,
Calif. * West Texas Fair, Abilene |
« Louisiana State Fair, Shreve-
post * Jimmy Dean Show and
Andy Williams Show

LATEST SINGLE

“DOWN YONDER"”

AND

“ALABAMA JUBILEE”

LATEST ALBUM

“HAPPY TO BE
UNHAPPY”

ALL THREE EXCLUSIVELY
AND FROFESSIONALLY MANAGED BY

| JiM HALSEY [EESCHEIEE
’/
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Pamper’s Hal Smith

Comes Close To Typical
Publisher Example

ran as Fidler
Hal left his native Birmingham in
1943 for Nashville, where he caught
on as a fiddler with the Pee Wee King
band, then working the “Grand Ole
Opry” on a weekly basis.

After a decade with top country
bands and acts, Smith signed Carl
Smith (no relation), a country singing
artist, to a personal management con-
tract.

The arrangement lasted for only a
vear, but by 1955 Smith began amass-
ing a talent roster which included the
late Jim Reeves, Ermest Tubb, Ray
Price, Buck Owens, Skeeter Davis,
George Jones, and Jimmy Newman.
All these artists worked the "Opry”
and toured the U.5. and Canada.

Enters Publishing
When Nashville an to blossom
as a rgcording center in the late
1950's, Smith formed his first pub-

to promote a more effective image for
country music.

A herd of black angns steérs on
Smith’s farm provides an additional
outlet for his management skills.

While there’s mo such thing as a
typical country music publisher, Nash-
vifl)e's Hal Smith, 41-year-old head of
Pamper Music, probably comes closest
to the norm.

Smith also heads Hal Smith Artist
Productions, a talent bureau, and runs
various other enterprises. They're all
listed on his RFD mailbox in a homey
farmhouse a few miles from Nashville,

His story is like that of many other
Nashville publishers. His father was a
musician and a music teacher. Smith,
who does not read music, began play-
ing professionally as a 16-year-old
with the Delmore Brothers. Unable to
read music, he had to feel the song.
Hence his cary jobs involved the use
of head arrangements, still a favorite
technique for many Nashville singles.

lishing firm, Caylord Music. A year
later he founded his present firm, Pam-
per Music.

Since it was formed in 1959 Pam-
per has won some 25 awards.

Pamper writers have included Har-
land Howard (*I Fall to Pieces”),
Hank Cochran (“A Little Bitty
Tear”), Willy Nelson (*Funny”), and
Helen Carter ("What Am I Supposed
to Do™). Harland Howard's "Busted,”
recorded by Ray Charles, won a major
BMI award in 1963. About half of the
songs published by Pamper are re-
corded pop style and are geared for
the pop record audience.

Music is a hobby as well as a busi-
ness for Smith, His wife Velma is a
top rhythm guitarist and is used on
many of the big Nashville recording
sessions. Smith is a board member of
the Country Music Association. CMA
activities keep him and a number of
other music personalities in Nashville
on the move in their untiring efforts

Personal Service Key to Agency Success

The Denny-Moeller Talent agency
wevolves around the know-how of one
man. He is Walter Emest Moeller,
known since his high school basketball
days as Lucky.

Lucky Moeller spent his early years
as a bank executive in Oklahoma City,
hecoming vice-president of a bank. In
1943 he quit that to manage a niFhl
¢lub he had acquired. Soon therealter
e bought a ballroom too, and sub-
sequently managed Bob Wills and
Hank Thompson.

By 1954 Lucky was handling such
artists as Red Sovine and Webb
Pierce, and at their insistence he
moved to Nashville. He then started
to bandle all taleat on the Red Foley
TV show, originating in Springhield.

Lucky and the late jim Denny
tormed their partnership in 1957, and
the agency since then has grown to be
the largest booking organization in
the country field. It is estimated  that
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annual bookings ave in excesy of
$2,000,000.

He feels the agency's success is
predicated upon personal service—
that is—putting the right artist in the
ﬁgi)t show. A constant study is car-
ried on so as to obtain information on
andience acceptance of different artists
all over the nation. Moeller claims
that country artists can appear any-
where and ‘make money=but peculi-
arities must ‘be taken into account.
This extra service makes the agency
more proficient.

Impostant factors are a knowledge
of what grogses may be expected in
different cities and towns at different
seasons of the yéar. Also, what funds
should be allocated to advertising und
publicity, and in what media. Lucky
points out that if the promoters or
buyers of talent make money, they
will book additional shows, and in this
way the city becomes established as
a ;1200(1 location for the entire country
field.

Moeller says, however: “You must
always be on the watch for poor pro-
moters, since a bad show }ul_rts the
entire industry within a 200 mile area
. . . and hurts future shows.”

“Today”, Moeller adds, "there is
more sincerity in the talent business
than in other phases of the music
business . . . and there is a great fu-
ture 4n it for the type of ethical agen-
cies which we fortunately have in
Nashville,”

The Denny-Moeller agency handles
such noted artists as Webb Plerce,
Minnie Pearl, Carl Smith, Hank Snow,
Kitty Wells, Jimmy Dean, Lefty Friz-
zell, Jimmy Dickens, Granpa {o-nes.
Stonewall Jackson, Carl and Pear] But-
ler, Bobby Bare, Porter Wagoner,
Johnny Wright, Red Sovine, Carl Per-
kips, Billy Walker, Justin Tubb, Duke
of Paducah, Willis Brothers, Norma
Jeans, Bill Phillips, Dottie West,
Archic Campbell and Cousin Jody.

The World of Country Music * Billboard



BILLY
GRAMMER

“The Travel on Boy”
CURRENT SINGLE;

WABASH CANNON BALL
BIW
GONNA LAY DOWN MY OLD GUITAR

DECCA ALBUMS,

GOSPEL GUITAR D14212
GOLDEN GOSPEL FAVORITES DL4460
GOTTA TRAVEL ON DL74542

And the Sunny Mountain Boys
CURRENT SINGLE

GUITAR PICKING PRESIDENT

CURRENT ALBUM:

WIDOW MAKER

GRA-MAR TALENT AGENCY

728 16TH AVE., SO. * NASHVILLE, TENN.* 254-1336
Barbara Martin, Mgr.

3 B Vel LR o R
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OUNTRY MUSI
TERNATIONAL

While country music is in the American idiom and primarily Nash-
ville based, its acceptance has been international and its influence of
music from many lands has been considerable. The following stories
chart the progress of country music throughout the world.

fountry Music: The Basic Music of (onado

By HAROLD MOON
BMI Canads

Country music has long been the
basic music of Canada and its recogni-
tion as such probably happéned in
Canada well before country music
gained this same recognition in the
United States. Whether it be in Eng-
lish or French Canada, almost every
locality in the country long had its
own coumntry performers and favorites
who equally shared the loyalty of the
respective regions with the touring
groups, both Canadian and American,
that played one-night engagernents
throughout Canada. The Canadian
public and performers alike have al-
ways welcomed the touring American
performers, and Canada has always
‘been the prime international territory
for these U, S. artists and musicians.

Until very recently; Canada has not
had a music (rade paper, but if it
had, it is rather interesting to con-
jecture how much internationally
better known many of these Canadian
country artists might have been. The
widespread fallacy has grown in the
U. S. A, with those who have thought
that Canadian tastes and preferences
were identical to those reflected in
U. 8. poularity charts and polls. This
fallacy becomes quickly obvious when
any interested research ftakes place.
It may be surprising south of the
border that several U. S. singers and
performers rate much higher in Can-
ada than they do in their native land,
a fact that many Canadian talent buy-
ers have used to their own advantage
and will point.out to anyone interested.
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Additionally, many Canadian country
performers have their strong loyalties
and real star stature in their regional
territories. Since they are generally un-
known and seldom booked by the
U. S. talent offices, the opportunities
of exposure in other parts of Canada
or in the United States are precluded
them. This, to a large degree, explains
the nub of their basic problem. Those
who have made it their business to
find out have learned that there is
top-flight Canadian talent that could
have national and international stature
in every one of Canada’s 10 provinces.
Unfortunately, these people are not
in the talent booking business, and for
the most part are songwriters and
music publishers. Since the U. S. tal-
ent offices usually wait for talent to
find them, rather than searching it
out, at least in this part of North
America, this worthwhile Canadian
talent is isolated, borderbound and
often overlooked!

Naturally record companies, be
they Canadian or American, gear
themseclves for national sales, so that
these Canadian regional stars find
their isolation compounded by the
fact that in many cases they are un-
secorded, at least on any regular
basis, and so do not get meeded air
or dealer expodure that would help,
them 40 break out nationally or inter-
nationally.

The foregoing situdttorm is fairly his-
toric one in Canada, but it has been
slowly and slightly improving. Some
touring U. S. performers have caught
certain of the Canadian regional’ stars

and have begun to mention them
where it matters—to their bookers,
managers and recording officjals,

Too, the Country Music Association
has always been an international or-
ganization and since its inception has
had Canadian members, and here
again, the knowledge of these active,
capable Canadian performers is be-
ginning to be heard beyond their own
immediate areas and outside of
Canada.

Breakthrough?

Guest appearances on Canadian
network television shows is now pro-
viding national exposure and helping
broaden the professional horizons for
some of these Canadian artists, but a
lot more must be expected of the
future. Expectations are that the
1964-1965 scason may well be the
breakthrough period for many of these
regional Canadian country performers.
If and when the American booking
offices recognize the existing and
available Canadian country artists and
musicians and regularly include some
of them in the packaged shows that
they book throughout Canada and the
U. S, this battle may well be won;
and such progressive, open-minded
U. S. A. talent houses may indeed
find that they have tapped a talent
bonanza that will add to théir coffers,
and greatly increase their Canadian
booking activities. North of the border:
loyalties are usually unmentioned but
nevertheless intense!

Every phase of country music was
bigger and better in Canada in 1964
than ever before, Every sign points

The World of Country Music ¢ Billboard




COUNTRY MUSIC INTERNATIONAL (con'd)

that 1965 will again top these current
activitiecs. The last quarterly directors
aneeting (Aug. S, 6, 7) of the Coun-
try Music Association was held in
Canada. This was the third time that
the prestige and statupe of the power-
ful and important international trade
organization has turned the spotlight
on country music in Canada. The re-
sults have been quick to show them-
selves, and the Canadian country con-
tingent aspires to play host to their
trade association whenever future
opportunties present themselves.
Coincidentally with the CMA’'s
board meetings in Toronto, President
Tex Ritter and his board and officers
were the head table guests of the
Radio and Television Executives Club
for the second annual country music
luncheon at which past President Con-
nic B. Gay was the speaker. An im-
pressive country show was provided
by Bill Long and his group from
CHCH-TV, Hamilton, Ont.; Dianc
Leigh, CTV Network, Toroento, and
Carl Smith, Columbia Records, Nash-
ville. This August luncheon caught ihe
hotel serving staff and kitchen un-
aware with its over-capacity turnout

T

of advertising agency officials, broad-
casting brass and entertainment execus-
tives. All in all, another important
achievement for CMA and country
musi¢ in Canada, and one that is als
ready breaking new territory for coun-.
try talent and tunes in this country.

On Aug. 1, radio Station CFOX
went all country. Already an important
and successful voice in the Greater
Montreal area, CFOX is off to greater
radio heights as it fills a long-felt
void for country music in Canada’s
metropolis. It is confidently expected
in trade circles that CFOX's success
pattern will quickly follow the form
chart established a year carlier when
high-riding CFGM brought country
music full time to metropolitan Tor-
onto's radio listenership.

The fact that Canada's two largest
cities now each have a successful full-
time country station points up the
difference between. the North Ameri-
can living in Canada and the U. S. A.
For a long time “country music has
gone to town” in Ganada whereas
New York City, the U. S. metropolis,
is still without a full-time country mu-
sic station.

In Canada *“countrv music” seems
to denote that the¢ music belongs to
the whole country rather than having
an exclusively bucolic connatation!

The Canadian sales of country mu-
sic records are estimated to be better
than 10 per cent greater in 1964 than
the year previous!

Radio revenue generally is up better
than 5 per cent and country music is
sharing greater proportions than ever
in ‘radio programming!

Canadian TV continues to grow and
there again country music is increasing
its share of the TV programming!

This vear two new network TV
shows have been added to the three
national TV network shows already
riding high in Canada!

Personal appearances, onc-nighters,
night club engagemerits, have held or
surpassed their previous high volume
and at most of these the attendances
in 1964 have been cven better than
before!

The past year has been a great year
for country tunes and talent in Can-
ada and 1965 looks even better!

CFGIM’s (W Promotion Uses
Smart “In-Type” Tactits

-

'EXTREMISM IN DEFENSE OF

OUNTRY MUSIC

IS NO VICE"
CFGM-1310

By KIT MORGAN

Seeking to shatter the “strictly for
the hicks” image of country music
with sophisticated “in” type promo-
tions, country music Station CFGM,
Toronto, is running a month-long
billboard campaign capitalizing on the
international publicity given to that
certain U. 8. election campaign
speech. “Extremism in defense of
couniry music i8 mo vice,” proclaim
70 billboards, in blazing dayglo yellow
and red letters on a black background.

The World of Country Music

Backing up the billboards on the
air is the same message, and its com-
panion-piece, “moderation in defense
of country music is no virtue,” voiced
by top country music stars, who taped
the promos while in town for engage-
ments over the past few weeks, Local
politicians and sports figures have also
recorded the messages for use in the
campaign.

in a long-shot bid for a real coup,
the station has contacted Senator
Goldwater's public relations statf o

+ Billboard

request the Presidentisl candidate
himself to tape the paraphrases for
use on the air.

Cashing in on another current
catch-phrase with the hip set, CFGM
is offering membership in Country
Music Anonymous, for people who
dig the country sounds but are re-
luctant to admit it lo pops, jazz or
classics-loving friends. 1f the promo-
tion catches on, the station will set
up a panic number where counseling
will be available for those who are
struck by the urge to listen to country
music, establish clinics for group
therapy, and print car bumper stickers
substituting CMA for the usual
“Country Music” so that omly other
Country Music Anonymous members
will recognize the driver's musical
tastes.,

Audience Survey

An audience composition study this
spring showed that 35 per cemt of
CFGM’s listeners have only elemen-
tary school education, but 29.5 per
cent have attended -universitics, {Inter-
estingly enough, CHFI, the good mu-
sic station in the market, came up
with only 30 per cent of its listeners
in the upper educational bracket in
the same study, topping the country
music outlet by only a fraction.)

With both these groups well repre-
senled—the above average group
which is confident enough in its above-
gverageness to admit its weakness for
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COUNTRY MUSIC INTERNATIONAL (cont°d)

country music, and the hard core
country music devotees—the station is
aiming its current promotions at the
middle ground up-and-coming junior
sophisticates,

“I think a chronic problem with all
country music stations is the ‘hick’
image of the music and its fans,” says
CFGM President John Graham.
“Couniry music has a wider potential
audience than even many of the coun-

try-oriented stations recognize, and
though some stations are content to
stay with only the typical country
music fans, we're trying to attract new
listeners from the group that had
never listened to country music or
those who like it but are reluctant
to say so. We hope these promotions
will make country music the thing to
listen fo.”

fountry Music In Britain

By CHRIS WILLIAMS

g a ¢ . .

In Britain, country music is still
regarded as something of a specialist
interest field, Its general popularity
is expanding from a hard core of
fans, but it i3 only accepted by the
pop disk buying public to a limited
extent. There have becen exceptions
to this—far and away the most nota-
ble being Jim Reeves.

The major influence om most of
the current domestic disk stars re-
mains rhythm and blues. This has
been the situation since the drawing
of the British big beat boom, early
in 1963.

This doesn't mean that local country
talent is scarce. There are many fine
exponents of the siyle who continue
to store in clubs, ballrooms and over
the air, But country and western hit
disk breakthroughs into the pop charts
are rare.

British C&W Talent

Leading British artists in the field
include the Lorne Gibson Trio, the
Malcolm Price Trio, Miki and Griff,
Houston Wells and the Marksmen,
the Strawberry Hill Boys, and Johnny
Duncan and His Blue Grass Boys.

Country” music received a big
boost in 1962, when Frank Ificld
hit the No. 1 spot with his million-
selling “I Remember You,” and con-
tinued to score with such disks as
“Lovesick Blues,” the Mills copy-
right which was on¢ of Hank Wil-
liams' early big hits.

Perhaps the most flourishing aspeet
of British country music is to be
found in the clubs. There has -been a
terrific upsurge in country and folk
clubs—the two still go hand and hand
in Britain. This can be traced directly
back to the days of skiffle, when clubs
muashroomed into existence., As the
popularity of skiffle declined in the
late 1950’s, many clubs closed, others
adapted to feature a more country-
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oriented kind of music. This develop-
ment has continued, and thrives i
many major cities.

U. S. the Source

Country disk releases in Britain
originate almost entirely from Ameri-
can sources. All the major companies,
and several small indies, have regular
country releases.

Perhaps the only country-based
artist to emerge here as a regular hit
disk star in recent years was Jim
Reeves. Although his early U. S. hits
such as “He'll Have to Go" registered
in the British charts, it was toward
the end of the last ycar—at the height
of the Liverpool boom—that he be-
came established as a regular hit
maker.

At the time of his death, Reeves
was featuped in the British charts
with two disks simultaneously—"I
Love You Because™ and “I Won't
Forget You.”

Immediately following his death,
sales of *I Won't Forget You"
rocketed from 16,000 in the week
prior to his death to a weekly total
of more than 85,000.

During the same period, sales of
“l Love You Because” soared from
10,000 to 45,000.

Recves’ LP'

Within weeks, no less than: seven
Jim Reeves LP's figured in the album
chart compiled by Record Retailer,
the leading record dealer’s trade pub-
lication in Brifain.

Reeves died without fulfilling one
of his prime ambitions—to make a
concert tour of Britain. Details were
in the process of being franchised,
and it was hoped that the tour would
take place in late 1964 or early 1963.

He had, in fact, visited Britain
several times, had mimed to his rec-
ords on promotional TV appearances,
and toured clubs in Ireland.

Andre de Vekey, left, Billboard's Eu-
ropean director, talks country music
with the late Jim Reeves.

Philip Solomon, promoter and mu-
sic publisher, has played a large part
in furthering the popularity of country

music In Britain, by bringing over

Jim Reeves and Hank Locklin for
promotional work, appearances in
Ireland, and at U. S. bases. He be-
Jieves that there is still a big chance
for country and western here.

He says: “I'm sure that its popu-
larity will grow. Jim Reeves proved
that there is a market 1in Britain,
and I feel confident that pop~country
music in particular svill emerge as a
strong disk-selling force.”

Murray Kash, Canadian-born disk
jockey with a weekly lunch time disk
show over BBC radio, is one of the
most influential voices speaking out
for country music,

“*The popularity of country music is
undoubtedly growing,” he says. “The
change has been marked over the
past six months.

“In the past there was a vicious
circle— virtually no air time, there-
fore few disk releases because the
companics were dubious of its com-
mercial potential, and so only specialist
interest.

“Now the situation is improved
immensely—and I can't help wonder-
ing how much the ‘Beverly Hillbillies’
bas influenced it.

“Strange @as it may seem, this show,
which has drawn top viewing ratings
in Britain since screening began,
brought true Blue Grass music into
British homes for the first time in
many cases.

“l believe that this may well be
helping to sway the scale a little,
though I qualify this by saying that
undoubtedly the biggest and most
obvious single boost for country music
was the huge British success of Jim
Reeves,” which has so far shown no
signs of abating since his death.
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This story by Jim Reeves on the ’inter-
nationalization of country music is quite
conceivably the last piece he ever wrote,
for his untimely death in a plane crash
occurred on Friday, July 28, shortly after
the article was mailed to Billboard.

Few artists have been as literate as
Reeves about the status of country music
internationally, and rarely has anyone so
adequately expressed the challenge facing
the country artist and the record manu:
facturer.

Reeves’ own career in a sense paralleled
the growth of the c&w field; for although
he was country-based as an ‘artist, he
achieved the broadest popular recognition.
In other words: by dedication to his
heritage, by expanding his talent within
the country idiom, did he become great
enough to appeal to pop music lovers all
over the world. And in this way did he
prove the validity of c&w as a musical
genre of broad appeal.
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Left: Jim Reeves; Floyd Cramer
and Chet Atkins in Rome.
Above:. Jimm Reeves [gréeting
the audience) pictured in
Njaardhallen
sportshall in Oslo, MNorway
during the concert given here
April 17th, 1964, Left Anita
Karr and two of her singers,
néxt to them one of the Gere
man musicians playing on the
Scandinavian tour, to the right
Bobby Bare.

Right: Jim Reeves and the Blue
Boys Inside the Coliseum in
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concert — and

[(RW Unifies World's Musico

By JIM REEVES

Along with jet travel and telstar, there is something
else that has contributed in bringing the people of the
entire world closer together. This has been the inter-
nationalization of music, especially the simple, sincere,
straightforward country and western tunes. I have
been aware of the gigantic world-wide growth of
couniry and western music for some five years through
correspondence with fans around the globé; however,
iy first personal contact with our fans outside the
U. S. came in 1962 when, along with Chet Atkins,
Floyd Cramer and the Blue Boys, [ visited South Africa.
This story has already been told in our trade maga-
zine; however, | would like to repeat that we were
met in Johannesburg by many thousands of people
who were there to thank us for bringing to them in
person the sounds that they had listened to and enjoyed
on records for some time. I saw a repeat of this sincere
and enthusiastic acceptance some 10 months later when
I returned to South Africa for the filming of a motion
picture,

Disk Availability a Key

Nearly all country and western artists would be
accepted and welcomed in almost any country of the
world; however, their popularity and record sales
could be magnified tenfold should their wespective
recording compenics become interested enough in these

The World of Country Music * Billboard




ing for Europe.

Orchestra.

Left: Jim Reeves and a Young fan, Deidre Van
Niekerk, in Bloemfontein, South Africa.

Above: Jim Reeves and the Blue Boys embark- §

Right: Jim Reeves, pesforming in Nashville at
Centennial Park with the Nashville Symphony

eritnge--Jim Reeves

artists to* make their recordings readily available
throughout the world. Kenya is no different from New
Jersey with respect to music, Neither is South Africa
different from Texas in this respect. The people there
want, scarch for and buy our recordings whenever they
are able to find them. In several countries around the
world, there are clubs made up of country and western
music fans who make tape recordings of their libraries
and lend them to their friends so they might enjoy the
works of their favarite artists. 1 know of clubs around
the world where country and western fans have monthly
meetings so that they might trade stories about their
favorite stars.

In April 1964, RCA Victor, with the help of
their International department and interested partics
throughout Europe and Seandinavia, co-ordinated a
tour by the following artists: Chet Atkins, Bobby Bare,
the Anita Kerr Singers, the Blue Boys and Jim Reeves.
On our visits to Berlin, Hamburg; Oslo, Stockholm,
Copenhagen, Vienna and other cities throughout these
countries, our receptions were overwhelming. We re-
ceived flowers, standing ovations, friendly handshakes
and a genuine interest in country and western music
Aand the people who make it.

C&W a Cultural Export

Our State Department has sent and continues to

send jazz groups to all parts of the world, including

Thae Wneld of Cauntry Micle * Billboard

Communist countries. Let us not forget the Polish or
the Russian farmer, the rancher in Argentina, the cow-
boy in Australia. The simple folk around the world
need country and western music. Country and western
music has never failed to fulfill its mission—to make
people happy.

Yes, there is money to be made in country and
western music outside the United States, lots of money,
but equally important is the fact that there is a chance
to solidify a friendship between the U. S. and other
countrics throughout the world through country and
western music. A country boy strumming a guitar
and singing a story in which an American and a
Russian share a common interest will do more to ease
terision between the U. S. A. and the USSR than all
the threats and counterthreats of the past decade.

We in country and western music are offered a
great chance and a great challenge, 1 fecl the greatest
challenge lies with the recording compani¢s who
must insist that their artists have a chance everywhere.
There is also the challenge to the artist to visit other
countries and to sing as we've never sung before, to
be congenial, warm and friendly. This is what most
people throughout the world think of the country
and western entertaiper.

Rememiber, as the world grows smaller country
and western music gets bigger.

133



COUNTRY MUSIC INTERNATIONAL (cont'd)
CEW Popularity Soars In Germany

BONN—When CBS Germany de-
cided to producc a disk with Marika
Kilius, the Olympic ice skating chams
pion, CBS's General Manager Bern-
hard Mikulski shrewdly selected a
Western utle for Marika's disk debut.

“Wenn dic Cowboys tracumen”—
“When Cowboys Dream’™—was writ-
ten at Mikulski’s order by a German
songwriter, and although it was the
skating $tar’s first singing cffort, the
dizk was a hit.

The success of the Kilius disk illus-
trates the soaring popularity of coun-
try and westerm music in Germany—
and the trend toward national produc-
tion of c&w by the Germaans.

Most of the c&w played in this
country is purc Nashville, but more
and more German singers of c&w
product are appearing, and more of
what they sing was wrilten west of
the Rhine.

Big C&W Sales

For example, the hottest c&w disk
in West Germany at midsummer was
a German title, “Oh My Darling Caro-
line,” sung by the German male
vocalist Ronny. Teldec, the No. |
c&kw diskery {n this country, reports
that the Ronny “Caroline” title sold
500,000 pressings—<colossal for this
country. Teldec has brought out an-
other Teutonic c&w title, "“Kein Gold
im Blue River”—"There's No Gold in
Blue River.”

For Teldec, c&w is good business:
c&w disk sales in the first half of 1964
spurted 70 per cent over sales for the
same period in 1963, This surge was
assisted by the tour of Germany of
the RCA Victor Nashville group, in-
cluding Chet Atkins, Jim Reeves; Bob-
by Bare, Anita Kerr and her singers.

In every German city, the Nashville
group played to capacity crowds; in
Munich, for example;. the 5,000-
capacity auditorium was sold out. Tel-
dec rates as other especial c&w favor-
ites with German fang Hank Locklin,
George Hamilton 1V, Eddy Armold,
John D. Loudermilk, Hank Snow,
Jimmy Driftwood, Don Gibson,

Montana Slim, Porter Wagoner and
the Sons of the Pioneers.

West Germany's ZDF (Second) TV
network carried three programs on the
Nashville group's tour.

Philips reports that it produced and
sold 30 per cent more ¢&w and the
German equivalent in the first half
of 1964. Philips is following the trend
toward nationalizing c&w — Chris
Reinhard sings “Bald blucht der Mohn
in Kentucky” and Rolf Simson twangs
a Teufonic banjo in “Gruen war das
Tal”—"Green Was the Valley.”

Electrola reports steady sales of
c&w, and the Cologne diskery is im-
porting considerable U. S. product.
Titles include “The Best of Hank
Thompson,” *“The Hits of Ferlin
Husky,” “Roy Acuff,” Ernic Ford's
“Long, Long Ago,” “The Best of Jean
Shepard,” and “Buck Owens Sings
Tommy Collins.”

German radio stations are playing
more c&w than ever before. To the
horror of the Bach-Brahms-Beethoven
set, German stations now broadcast
solid c&w programs, and the stations
are under pressure to expand Western
IuSsic.

Roots of the c&w boom in Germany
ar¢ embedded in the Karl May West-
ern stories. Karl May, a Teutonic
James Fenimore Cooper, was a fabu-
lously successful author of books
about the U. S., Old West and Ameri-
can Indians, despite the fact that May
never ventured farther west than the
Rhine, Nevertheless, his books are
still treasured as classics, and a Ger-
man film company has made several
Karl May stories into box office hits.
They are filmed in the “Wild West”
of Yugoslavia's Adriatic coast with

two authentic Hollywood gunslingers,

in sfarring roles—lLex Barkez and
Stewart Granger.

Two disks have beerd made from
Karl May films, “The Treasufe of
Silver Lake™ and “Old Shatterhand
Melodies.” The West Berlin radio
station RIAS gave “Shatterhand” top
i0 billing.

The German c&w surge undoubted-
ly gains some of its momentum from
the tremendous popularity of country
and western music among the U. S
Armed forces in Europe. The Armed
Forces Network's c&w programs oc-
cupy about 35 per cent of program-
ming, and network officials are under
constamt pressure to expand c&w
cxposure.

C&W Big at PX

The post exchange has a similar
problem of meeting almost literal in-
satiable demand. Sales of c&w account
for well over 70 per cent of pop music
sales, and PX music sales officials
say their problem is not selling but
procuring. Nashville isn't producing
enough to meet the PX's demand.

In this connection, PX music pro-
curement executives are counseling
would-be music composers and lyricists
to investigate the country music field.
One executive observed, "If 1 were a
yvoung fellow wanting to compose mu-
si¢, I would turn my back on Tin Pan
Alley and set my sights on Nashvilfe.
There just isn’t enough good country
music to meet the demand by our
people over here.”

The presence of the U. S. forces in
Europe has had enormous promotional
value for Nashville music. As was true
for the RCA Victor Nashville tour of
Eurdgpe, and as is true for all of the
numerous other c&w groups touring
the Continent, the standard procedure
is for c&w artists to play at U, S.
military installations in Britain, France,
[taly, and West Germany.

This. huge audience (there are half
u million U. S. servicemen and their
families stationed in Europe) makes
any c&w tour of Europe an automatic
financial success, irrespective of Eu-
ropean audiences. In fact, however,
Europeans flock to the c&w groups®
appearances.

By the same token, the U. 8. Armed
Forces Network (AFN) is a tremen-
dous promotional force for c&w AFN,
which in theory serves only U. S. mili-
tary personnel, has an eavesdropping
audience of 50 million Europeans ex-
tending from the Bay of Biscay to
Norway. They listen in the main to
AFN’s music and, in the process, they
become c&w fans.

Weekly BILLBOARD carries more country music news,

reviews and charts than any other businesspaper.

READ IT EVERY WEEK!
(subscription order forms on pages 139 and 163)
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COUNTRY MUSIC INTERNATIONAL (contd)

Slim Dusty, left, and Reg
Lindsay, Austrolia’s leading
country artists, are both under
contract to E.M.l. (Australia).
Dusty’s biggest hit, “The Pub
With No Bseer,” racked up
sales of more than 160,000
copies and is still on the best
seller list. Lindsay’s biggest
hit, “Geisha Girl,” was re-
leased in 1937 and is still sell-

ing.

Australion (&W Influente Traces Back
to the Era of Uernon Dalhart, Jinmie Rodgers

By GEORGE HILDER

The history of c&w music in Aus-
tralia goes right back to the first
records, back as far as 1923 when
we had *It Ain't Goana Rain No
More.” Then we had Vernon Dal-
hart's records made under his own
name and many aliases. The late
Jimmie Rodgers was one of the strong-
est forces in c&w music in the late
20’s and the early 30's until his death
in 1933. During the second world
war records were in short supply and
the few Australian artists who had
begun recording from 1938 onward
were very eagerly sought after. After
the war, records once again became
available in quantity and variety to
the thousands of fans.

One of the main factors in the
promotion of c&w music in Australia
has been the radio session. Programs
on radio have mostly been composed
of listeners’ requests and have been
conducted by a staff announcer who
may or may not be a c&w follower.
One of the few exceptions to this rule
has been Reg Lindsay, who has con-
ducted his own c&w decjay shows on
radio constantly for several years.

EMI's catalog of country material
1s without doubt the biggest in Aus-
tralia. However, with the forming of
new companies over the last few years,
we now have W&G, Festival, Philips,
Coronet, and other companies releas-
ing a great deal of material from c&w
artists. The local c&w artist has been
very strong in Awustralla for many
years and local artists have outsold
imported releases by 10 to one. How-
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ever, overseas artists who have bridged
the gap from country to pop have had
very good sales.

C&W Live Shows

There have been c&w shows on
tour here for some 28 years or more
and presently up to five c&w shows
are touring the year-round with a
tast of several well-known recording
stars. The Jargest of these would be
the Reg Lindsay Show, which employs
up to 10 top record stars on tour and
about 30 on big shows in the cities.
Others are Rick and Thel Show, Slim
Dusty Show and Buddy Williams
Show: These shows are presented
in theaters and town halls. The Le
Garde Twins are showing on show-
grounds and in halls also. Most of the
shows on long-term tours have an
advance road manager who remains
ahead of the show at all times, book-
ing and arranging the itinerary. About
the only time some of these shows
visit the city of Sydney or the city of
Melbourne is to record once or twice
a year. These cities, by the way, are
the only headquarters of the recording
companies.

Modces of Operation

There are two main avenues to fol-
low in the c&w field of exploitation
for a singers Several are their ownp
manager-promotors and tour almost
the full year doing one-night stands.
The whole show travels in large cara-
vans or house trailers. The other c&w
singers do part-time touring and spend
the rest of the time doing shows in
the main cities, TV, night clubs, eic.

There are several part-time country
singers who hold a regular work job
in the day and appear at nearby shows
at night, In Australia, there 15 a dis-
tinct difference bétween the real c&w
disk jockey and the spinner of coun-
try records. Most of the radio stations
just usc & regular station staff man to
spin the disks, which are mostly re-
quests. However, c&w recording artist
Reg Lindsay has been a regular c&w
decjay for several years, doing both
live broadcasts and remote shows,
which come from mobile equipment
he takes on tour. There are over a
hundred commercial radio stations in
Australia and most program some
c&w music or have regular disk re-
quest programs. The most requested
Australian artists are Reg Lindsay,
Kevin Shegog, Slim Dusty, Tex Mor-
ton. Most requested U, S. artists are
Hank Sonow, Jim Reeves, Don Gibson,
Marty Robbins, Ned Miller, Jean
Shepard and Hank Williams.

Television as yet has not looked at
c&w with interest. At the time of
writing, Australia has ope c&w TV
show and this is laced with folk
singers. It has taken six years to get
a local c&w show on the screen al-
though there have been two imported
shows viewed in that time. All c&w
shows have been very popular with
the viewing public. Most of the top
c&w recording stars have appeared
regularly on the top television variety
programs. Names include Reg Lind-
say, Slim Dusty, Tim McNamara,
Kevin Shegog, LeGarde Twins, and
Johnny Ashcroft.

The World of Country Music * Billboard



Miss BONNIE OWENS [

To be known in future
as ""MISS BONNIE™

\ \

“Thaunks to cll D. g.'s and gu’ze [Box
Opemfo'zs 60& malza’ng Tai'l;, Records’

6(’%st yeat a Cuccess.”

‘ S
fUZZY OWE™

From:

“FUZZY"* OWEN * MERLE HAGGARD
and “MISS BONNIE"” OWENS

R. €. ALLEN

CUSTOM MADE

ELECTRIC GUITARS
Used by Hal Southern with the Frontiersmen
and Joanie, Eddie Dean and others

12084 VALLEY BLVD.
EL MONTE, CALIFORNIA

DICK ALLEN,
213-442-3201

e ey Sl - A ——— T —-—

'N. TURBK

13715 Ventura Boulevard, Sherman Oaks, California.
784-0595 —872-2319

To get the finest in western styles and show outfits, see N. TURK |}
for the classiest wardrobe in the country for STAGE and TV. |

EMBROIDERED * FRINGED
RHINESTONED

We do not CATALOG our styles. All are individually customed
tailored. SPECIAL PRICES and prompt attention to group orders.

D — - - . B o

v — T —

The World of Country Music * Billboard

Thanks, D. J.'s,
for These
Hits This Year

DANG ME
CHUG-A-LUG
DURN YA
SUGAR LIPS
FOREVER
SAGINAW
MICHIGAN
HERE COMES
MY BABY

LOVE IS
NO EXCUSE
KEEPING UP
WITH THE |

JONES |
BE BETTER

TO YOUR BABY

MY FRIEND
ON THE RIGHT

EIGHT YEARS
AND TWO
CHILDREN

LATER

THE NESTER

TREE PUBLISHING
(OMPANY, INC.

905 16th Ave. South
Nashville, Tennedsee

JACK STAPP

PRESIDENT

BUDDY KILLEN

EXFCUTIVE VICE-PRESIDENT

137



COUNTRY MUSIC INTERNATIONAL (cost'd)
Don Pierce Annlyzes Spread Of (RW
Among European and Asian Rudiences

By DON PIERCE
President, Starday Records

The appetite for c&w music by
Europcans and Asians began with
World War Il when American soldiers
took with them overseas their taste
for American c&w music.

During the war, the “Grand Ole
Opry" was one of the most popular
programs beamed to the troops. The
sinncerity and the excitement of the
“Opry” had its effect on people of
all languages and cultures, despite Jan-
guage barriers.

However, when the people in Eng-
land and Europe and other countries
developed an interest in country music
and tride to buy country records, they
found noné available.

The fans turned to thée American
mail-order record shops such as Jim-
mie Skinner Music Center in Cincin-
nati, Ernest Tubb Record Shop, Nash-
ville and Randy Blake's mail-order
operation in Chicago. Individual sol-
diers and fans would often order more
than $100 at retail at a time from
these firms!

C&W Clubs

The pext development was the
formation of Country Music Appre-
ciation Clubs in foreign countries.
Several country music magazines ap-
peared including Hillbilly, published
by Chuck Steiner of Basle, Switzer-
land;. Country and Western put out by

Japanese Bluegrass Band At a Téahouse in Tokyo

George Hazell and Dave Barnes of
England, and Hayride by B. W. Schip-
pen of Holland,

As the demand for records overseas
grew, U. S, firms exported some coun-
try and western records. Armed forces
exchanges have been of great impor-
tance in distributing the c&w product
with some exchange officers report-
ing that up to 80 per cent of their
volume is in country music.

Int’l Lease [Deals

Master leasing deals have bee:
closed in the last few years with Eng-
lish and European firms. From Star-
day Records catalog alone some 65
long-playing albums have been re-

lcased in England.

A major problem that needs to be
solved is that of personal appearances
overseas. Many times country artists
have obtained bookings overseas and
then had to appear in business suiis
backed by foreign musicians.

The umique country music sound
and color was lacking.

More and more country music stars
arc turmning to the overseas markets
as these problems are solved. Stars
who have completed recent trips are
Hank Snow, Roy Acuff, Carl Perkins,
Marty Robbins and Jim Reeves, Anita
Kerr, Chet Atkins and Bobby Bare,

Elements of (RW Similur To Norway’s Native Music

By ESPEN ERICKSEN

American country and western mu-
sic has long been present in Norway,
and from time to time somebody
breaks through and has a big hit. The
reason, it is believed, is that c&w
music has many elements also found
in our native pop music.

Rolv Wesenlund, the a&r man who
just left Norsk Phonogram to move
over to Arne Bendiksen, told Bill-
board:

“It is my firm belief that Norway
is one of the few countries that has
always sold c&w records, regardless of
what’s the latest fashioo in pops. In
this country, we, of course, sell every-
thing that’s hot in other countries, but
besides that we also sell c&w music
and have done so for many years.

Norwegian record industry leaders
feel that c&w music is the only kind
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of popular music that they can sell
independently of the Top 10 music.
They issuc a c&w record and it sells
and sells, in small amounts, during a
long, long period. The disks seldom
reach the hit parade, but nevertheless
these records more than pay. Also,
many Norwegian pop artists work in
the same style, many without actually
knowing that they are influenced by
the American c&w music, but the fact
remains that they have the same atti-
tude to their music as American c&w
artists have to theirs. Harald Pettersen
13 one of these who has been successful
in a field that reminds one of c&w.
On the other hand, many artists pur-
posedly sing in the established c&w
way, like Arne Bendiksen, who has
been successfiil singing like a Nor-
wegian cowboy. The c&w music has
a large and thankful crowd of follow-
ers here.

Favorites

Among the American c&w artists
popular in Norway, one reckons—be-
sides Jim Reeves, who is outstandingly
popular here—is the series of c&w art-
ists that have sung for years. These
include Hank Thompson, Hank Wil-
liams, Hank Snow, Bobby Bare and
Chet Atkins, Marty Robbins, Carl
Smith, Ray Price, Slim Whitman,
Roger Miller ("Dang Me"); Buck
Owens and Johnny Cash.

The Norwegian c&w sales never
follow the American c&w hit parades.
In fact, it is a common complaint
here that the Norwegian diskeries
never issue the c&w platters as quickly
as desired, and many records topping
American charts are not even issued
at all here. Artists mistreated here in
this way include Ernest Ashworth,
George Jones and Bill Anderson.
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Competition Among

Performing Rights

Societies

By Mike Gross

With more .and more new writers
and new publishing firms coming into
the country & western field every year,
the three performing rights societies
have become highly competitive in
their efforts to bring the new copy-
rights into their fold. BMI continues
to pace the licensing field in Nashville
but ASCAP 1s now entrenched there
with an office a little more than a year
old and early fiv January of 1964
SESAC opened a branch office to step
up its drive into the c&w field.

Each in its own way is trying to
make its pitch most attractive to the
unaffiliated pewcomers. BMI, which
has the longest and closest relationship
with the country music field recently
attested to its belief in Nashville as
the center of country music by moving
its headquarters into a new building
that cost an estimated $200,000. It's
a complex that'’s modemn in respects
and that serves as a country music
showplace as well as an office holding
the intricate mechanics necessary to a
licensing organization.

The societies are also banking on
personalities fo win over writers and
publishers who are undecided in
which direction to go. The three or-
ganizations have chosen people to
head their Nashville operations who
have a long history of aclievement
and respect in the country field. BMI
has Frances Preston, who is also a
vice-president in the organization;
ASCAP has Juanita Jones, and SESAC
has Roy Drusky.
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Their ‘jobsy in addition to oversee-
ing the over-all interests of its writers
and/or publishers, is to help the new-
Lomers determine in favor of their
particular organization.

Each has an open-door policy and
each attempts to explain the intrica-
cies of its operation which includes
the logging of radio and TV song
performances, as well as performances
in clubs, concerts, ete. Also, each soci-
ety clues the young writer-publisher
on its payolt system, an -economical
factor of interest to all.

Overlaps Inte Pop

The heightening of the performance
rights societies’ interest in country
music can be credited to the fact that
it is no longer Hmited to rural tastes.
It has overlapped into the pop field
making the copyrights and its creators
more valuable than ever before.

An indication of how far-reach-
ing is the Nashville-based operation is
the area covered by BMI. It services
15 Southern states, has about 2.620
writers on its rolls and several hun-
dred publishing firms. ASCAP, a com-
parative youngster i the territory, has
about a dozen publishing firms han-
dled through its Nashville office and
SESAC too, counts about 12 publish-
ers in its operation. Both ASCAP and
SESAC have a long way to go to close
in on BMI's lead. But the fact that
they are trving and that there are now
three performing rights societies oper«
ating in anhviﬁe bodes well for the
entire country music scene.
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HILLTOP RECORDS

NEW RELEASE

HANK WILLIAME
S 10R

FEATURING THE
TILLMAN FRANKS SINGERS

To be released simultaneously with the motion picture being
premiered in Nashville, Tean. at the National Country
Music Association Conventions

Songs in this album are: Your Cheatin' Heart + Hey, Good Looking
i*m So Lonegsome | Could Cry * Kawliga « Cold, Cold Heart »
Jambalaya « | Can't Help t If I'm Still In Love With You ¢
AN D Long Gone Lonesome Blues * There'll Be No Teardrops

Tonight » | Saw The Light

JM-6014 LAUGH-A-LONG with MINNIE PEARL

[RLR - R L T Tl

T Deaay Jeasse

g:‘

L o
P
JM-6013

JM-6017 IM-6018

OTHER GREAT HILLTOP ALBUMS AVAILABLE

PATSY CLINE—Today, Tomorrow & Forever sJUST ALL ALBUMS AVAILABLE IN BOTH MONO AND STEREO

WEBE PIERCE! ¢ HANK LOCKLIN—Born to Rambie ®
JIMMY DEAN’'S GOLDEN FAVORITES ¢ FERLIN HUSKY
Sings OLE OPRY FAVORITES  CHARLIE RYAN—Hot
Rod Lincoln Drags Agaln ¢« MADDOX BROS. & ROSE GO
HONKY TONKIN] @ WALLY FOWLER and THE OAK
RIDGE Qamﬁfn—\ﬂcsrlonv J?sw _Jl"ﬁzseusL &%SSFTEL
SONGS @ REX ALLEN Sings RN BA . T .
JOHNNY CASH'S COUNTRY ROUND-UP with THE a Product of Pickwick Intsmational

WILBURN BROS. and BILLY GRAMMER ® 3 COUNTRY
GENTLEMEN—FARON YOUNG—CLAUDE KING—CARL (i
e N L oo
COUNTRY HITS—GEOR WBOY — _ , o
CARL BELEW, etc. PICEWICK INTERNATIONAL
See us at Nashville - Sales: Ralph Berson; A & R: Joe Abend T e Sy KoLl Mk
& Aubrey Mayhew Producers o DESION. HRAVO, INSTANT LANOUAOE & CRIUVKET REOORDE
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Thanks, D. J.'s,
for a Big Year

CHART RECORDS

YONAH MUSIC, BMI
PEACH MUSIC, SESAC

LOOKING FOR MORE
IN 64

MOTHER-IN-LAW
PICK OF THE WEEK

I'M HANGING UP
THE PHONE

BE QUIET MIND

JUST BETWEEN
THE TWO OF Us

THE PILLOW
THAT WHISPERS

TALKING TO THE
NIGHT LIGHTS

905 16th AVE. SO., NASHVILLE, TENN.

Stir on Nashville Booking Fraont

The growing interest jn wcountry:
music around the world is causing a
stit on the Nashville booking front.
Agencies and managers of country &
western artists are finding new areas
of employment for their talents, and
they are hitting the global trail from
England to South Africa across the
Atlantic, ahd from Japan to Australin
across the Pacific.

According to Dub Allbritton, presi-
dent of One-Nighters, Inc., the process
of getting country artists accepted
overseas has been slow and arduous.
In the past year or so, however, a
breakthrough has been made and All-
britton expects that within the mext
couple of vears country music will be
very big internationally, “It is espe-
cially strong T England and Cet-
many,” said Allbritton, “and the pub-
lic there is becoming as familiar with
the country names as i§ is here in the
States.” He also pointed out that for-
eign promoters are now making more
inquiries than cver before about the
axailabilities of cdow talent.

Perkins and Foley

Allbritton noted that Carl Perkins
is now a big star in England and that
Red Foley is set to play Ireland for the
fitst time. "It's an indication that their
records have stimulated interest,” he

said, “and that there’s a ready-made
audience for them when they finally
get around to making personal appear-
ances over there.”

Allbritton also noted that the im-
pact of country music has been so
great that it has overcome the lan.
guige barriers. In Germany, for in-
stance, where, in the past, the country
artists limited themselves to U.S. Army
bases, they are now being booked into
concert halls and singing their songs
in English to packed hauses.

One concession to the language dif-
ference that some promoters make is
having a German translation of the
English lyrics printed on the program,

Home Front

On the home front, Allbritton said
that country music packages have
been successful all over the country
and it's anticipated that it will be even
bigger in the coming year.

This bullish attitude is attributed to
the spread of country music on TV,
Such shows as Jimmy Dean’s ABC-TV
show, Porter Wagoner's syndicated
TV show, now showing in about 200
markets, ha¥e been potent factors.
And now, Red Foley is preparing a
syndicated TV series that's bound to
add to country music’s onward and
upward beat.

AND THE VIRGINIA BOYS

JUST RELEASED: THE OLD COUNTRY CHURCH Album

EXCLUSIVE MANAGEMENT
JOE D. TAYLOR

Benthonse 1717 West Ind Blde.
HASHYILLE, TERNESSER
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| DOBRO!! & 0tmhly That Speaks ',

For ltself Since 1928 g
THE MOST TALKED ABOUT GUITAR IN lt i
; ii
i
:

Versatile Rhythm WESTERN—IAZZ——{FOLK—OP ROCK
All Furpose Model  it's Solid! {

THE WORLD IN 1929, and AGAIN IN 1964!
Free Broehure at youe dealers, or swrite to; g
i

| Introducing the NEW
u“K DAVIS DOBRO Versatile Rhythm
Al_ DEXTER All Purpose Model!
pERK WII-I.IAMS ? Sl‘iﬂlr’fxg reweltati]on ;
| 9 ' t it
wuﬂ BARKDUL[ [p(:;ms ﬂew grlzzfesfa:romm:s e?:ura &

AND obfalgted frofm any Acoustic Guitar,
JESSIE BARKDULL ! O e i oo
|
|
%

UNCLE JOSH MODEL

Built, with a sm:l‘ﬂ neck, that nmlﬂ
hold its own in any large band.

DUBHU 11032 Concert St. El Monte, California

PP ———————————————— T e e g

NEW ...
on Whirlybird Records

“a great country & western artist”’

WES BUCHANAN

‘WILL MORGAN’

‘ONLY FOOLS’

Record No. 2007

*
For FREE D.J. coples write teo:

WHIRLYBIRD RECORDS

A Division of Audio Arts, Inc.
5609 Melrose Ave., Hollywood 38, Calif. HO 5-3156
Woerly Faitburn or Madelon Baker
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SHOWS SET STAG

Specialized programming, such as
Country-Western-Folk  Music  exclu-
sively, poses many great advantages
and an equal number of disadvantages
to a radio station. Specialized pto-
gramming, in most cases, is aimed at
a minority taste group. However,
proper market evaluation can tumn
this into a tremendous advantage
when it Is found that half-a-dozen
other stations are competing for and
3plitt:‘n§. the muion't{. Often in such
gases, the specialized station can then
have a potential place among those
at the top of the rating pile. And
most important, this station can build
upon a basic core of listeners which
are enthusiastic and highly loyal sup-
porters of the specialty . . . a factor
the mass appeal station cannot boast.
But remember we said a “potential”
place at the top.

That climb can only be built with
consistent top Hight programming, re-
spected and powerful air personalities
and live-wire promotions. With these
three briefly named areas, the Coun-
try-Western-Folk specialty station can
solidify the loyalty and enthusiasm of
the core and start buflding a big bonus
audience from the ranks of “pop”
listeners who tire of the large rhythm
and blues sound of the “mass appeal”
stations; and these recruits find that
the Nashville Uptown Sounid makes
for “right good listening” after alll
It is most important to the CWF spe-
cialty station that this general princi-
pal is well understood.

Open Door
In foday’s competitive broadcasting
picture, there is no longer room for
the station that just sits and plays
records. Today it's polish . . . per-
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by George A. Crump

e

Mr. Crump is President and Gen-
eral Manager of radio stations
WCMS and WCMS FM in Nor-
folk, Virginia. He is a member of
the Country Music Association’s
Board of Directors.

fect . . . and promote or be swallowed.
The current widening appeal of the
new sound of country music has open-
ed the door for a Cauntry station to
become a dynamic radio force in a
market but at the same time, has
brought to Country Music a vast for-
merly pop audience that expects the
color, excitemnent and action of the for-
mat stations which have been in pow-
er during Fasl years,

When all is said and done, the over-
all purpose among every broadcast
tedm I know is to rhake money! This
then is the fourth major area of con-
centration and while by nature is the
most important, we are more inter-
ested during this discussion with the
means rather than the end. On the
assumption then that we have a pol-
ished and perfected program lineup in-
cluding dynamic air personalities, how
do we promote to bufld this greater
enthusiasm and loyalty among our
hard core, to recruit this bonus audi-
ence from the pop ranks and to bally-

hoo the impact of our CWF station to
the sponsor and potential advertiser?

The Stage Show

The usual lineup of air contests,
special program e¢vents, advertisin
and publicity is commonplace anc
consici:'red to be very basic founda-
tions to any station including the
CWF outlet. However, there is one
outstanding arca of prometion that is
custom made for the CWF station,
This is the stage show.

Again we point to the extreme loy-
alty and support unfquely realized at
the CWF station. At WCMS in Nor-
folk, Virginia, we feel that these are
not only advantages but responsibili-
ties. We have a philosophy that when
one of our “Four Horsemen” has the
opportunity to personally speak face-
to-face with a listener, it's equal to
an advertising budget of $100 since
it locks up that listener and makes him
or her a walking publicity agent for
the station as he is now a “personal
friend® of the WCMS personality.
Unfortunately, however, it is impracti-
cal to send our personalities out on
street corners to meet the listener and
impossible to invite each and every
one to the station. Plus the atmos-
phere of this meeting must be such
that a celebrity air is maintained
around the air personality and ideally,
the meeting is so significant to the
listener that he or sf‘w will pay for
the opportunity. What else can fill
these ground rules best than a stage
show? True, remote broadeasts also
are advantageous, but it places the
personality in a position (obliged to
the si:msor of the remote’) of actuak
ly asking and in effect begging the
listener to come on out. Very few re-
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FOR STATION SUCCESS

motes from places of business can be
result-getting for the sponsor without
falling into this lowering status of
the personality’s position.

Meet The People

Ouwr WOCMS “Four Horsemen™
spend as much time as possible in the
lobby of the auditorium as people are
coming in for a live show. You'd think
oe Hoppel, Sheriff “Tex" Davis,
*Carolina” Charlie Wiggs and Jesse
Travers were politicking for office as
you watch them off to the side of
the lobby shaking hands, signing auto-

aphs and patting children on the
Erend. A few minutes before curtain,
they move backstage and are only
geen onstage introducing acts during
the performances. After the show,
they move to the front of the stage
for more autographs. Under normal
circumstances, - they have the oppor-
tunity to shake hands personalli' with
about one-third of the entire audience.
Meanwhile, our entire staff, in match-
ing attire, circulates to the lobby.

[ discuss various editorial stands
with listeners and do a little politick-
ing of my own. Our sales people grect
sponsors, businessmen and city offe
cials who are all on a mafling list
for passes and make sure they find
their seats and enjoy the show.

Thus we realize these personal con-
tacts in just the risht atmosphere both
with listeners and persons who can
be of financial and influential value
to the station. More than one con-
tract has been sold and signed during
a show intermission.

The Crowd
Our second, and closely related ad-
vantage to the station sponsored and

promoted stage show is the crowd.
Other stations can show ratings sheets
and make great promises all day, bat
one sponsor visit to one of the WCMS
shows lets him see, talk with, and
count actual listeners and potential
customers. The enthusiasm toward
country music in the audience is in-
variably a shocking surprise to the
client despite all we may tell him
during sales presentations; Having his
picture taken with a star never hurts
at all and crowd photo blow-ups make
a tremendous sales tool: While WCMS
is most fortunate iri jis rating position,
nobody but nobody can question the
pulling power of a station that can
give them a jumbo photo showin
7,000 cheering people who were sol
by and paid the station hard earned
mone( to participate in a station ac-
tivity

Leadershi

Our third point is Uemﬁ:rship, If the
audience and sponsors are to become
loyal and enthusiastic in their support
of the CWF station, they must be
shown leadership. This takes many
forms from editorials to public service
projects and must include leadership
in bringing the talent to. the people,
If d)'nu don’t, someone else will. In
Tidewater, Virginia, the population
has grown to ﬁimw that WCMS is
the focal point of ackivity in ever
form in the Country-Western-Folk
field. They look to and look up to
WCMS. We also realize an sOb&ignp
tion to the talent. Surely the station
pays dearly for the rights to. use ma-
terial whether music, news, sports o
features on the air, but if you are
specializing in one area, such as coun-
try-western-folk music, true success is
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only possible with a working knowledge
of the artist, their cooperation and
support in their own way. We like
to feel at WCMS that the country
artists are just as much a part of our
staff as our air persomalities and just
as in the case of the latter, we expect
to pay for theiz services af a fair rate
when their time and talents are re-
quested on stage. In return for this
further financial support, we expect
them to cooperate eagerly and freely
when interviews, station breaks, news
iteins, ete, are needed for the enhance-
mept of our image and programming,
Cur fourth pomnt concerns incomie
If you can make additional income
on a stage show, more power to you,
At WCMS, however, we look tipon
stage shows strictly as promotions
fully justified by the previously out-
lined benefits. Very important is a full
house. Keep those ticket prices low
enough to fill the seats, That crowd
will sell moreé sponsors than any
amount of net feceipts at the box
office. WCMS also sells packages to
sponsors fn connection with the shows.
This includes participation in show
spot announcements; ad space in our
newsletter which is mailed to over
18,000 listeners prior to each show,
credit line on the show set as well
as posters and other advertising. Here
again, the benefit is in underwriting
promotional expenses to guarantee suc-
cess and further build the station, We
always keep in mind that we are in
the broadcasting business and build-
ing our station is of utmost primary
importance. While we may realize
small profits in other areas, we are
not in the booking, publishing or other
businesses to make a killing . . . only
to augment the base station.
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Pay Dirt for Sidemen

New studws provide

work bonanza for musicians

A couple of years nﬁo, a handful
of Nashville sidemen had it made.
The small group, which included
Grady Martin, Hank Garland and
H;zm{d Bradley, guitarists; Ray Eding-
ton, rhythvin guitar; Bob Moore, bass;
Floyd Cramer, piano, and Buddy Har-
man, drums, did just about all the
recording sessions in Music City.,

This talented group still gets all the
work it can handle, but it no longer
monopolizes the recording sessions.
With the influx of recording companies
to Nashville during the last two years;
the market for musicians has been
booming.

The giskeﬁm opéned up their own
studios and facilities. This move
brought in new producers and stimu-
lated the building of still more stu-
dios.

With these additional studios, mu-
siclans began flocking to Nashville
where they knew they had a good
chance of working,

Popular artists came to Nashville to
record, and this brought in arrangers,
strings and horns, although strings and
homs are not used too much today.

Curiently, Nashville has four major
recording studios— Columbia, RCA
Victor, Fred Foster and Starday—and
about a half dozen smaller ones.

The group of sidemen thit domi.
nated the scene a cduple of vears ago
has been augmented by Henry Strikle,
Roy Husky |r., Lightnin' Chance and
Joe Zinkin, all bass players; Willie
Ackerman and Jack Grubel, drums;
Bill Pursell, Pig Robbins and Jerry
Smith, piano, and Jerry Kennedy,
Jerry Reed, Fred Carter, Kelso Her-

- )

THE FUTURE IS HERE

™ \Standel .. ,.,,

THE NEW SOLID STATE AMPLIFIER LINE

Since 1952 the Standel Company has designed and developed musical
instrument amplifiers for the professional Musician who demands the
most modern, high performance equipment available.

The Standel Solid State amplifier is our latest offering. Ouistanding
features include reduced size and weight, complete elimination of micro
phonic tube noise and excessive heat, combined with a clean sound
impossible to obtain in conventional vacuum tube amplifiers.

For further information, please direct all inquiries to

THE STANDEL COMPANY, Dept. “B”
4935 Double Drive, Temple City, California
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ston, Walter Haines and Wayne Moss,
guitar.

All of the backing is done by two
vocal groups—The Jordanaires and the
Anita Kerr Singers. These groups have
been doing Nashville sessions for more
than & decade each. The Jordanaires
do all of Presley’s work and also work
movies on the West Coast.

Nashville is rich in versatile side-
men. Ray Stevens plays piano, organ,
vibes, reed and brass instruments,
‘writes arrangements and sings in
back-up groups. He's a Mercary re-
cording artist and songwriter for good
measure.

Charlie McCoy is best known as a
harmonica player, but he also plays
electric bass and guitar. He's also a
recording artist,

Pete Drake, talking guitar, and
Boots Randolph, Monument artist who
plays sax and vibes, are two other ex-
amples of all-around musicians.

Recording Artists

Most of the more-than-30 top side-
men are recording artists ontheir own
right, and most of the string instru-
mentalists are members of the Nash-
ville Symphony Orchestra.

Pmc‘:acm generally pick a select
group of sidemén and work with them
consistently. If strings or horns are
used in recording sessions, the side-
men will work with written arcange-
ments. Otherwise the sidemen will
pick up the music in svhat are called
“head sessions.”

Here's the usual procedure: The re-
cording artist runs over his part with
4 pienist or guitar player, with the
sidemen listening. They get their
chords after a couple of runthroughs,

Sidemen will often make sugges-
tions for their own. parts, for other in-
struments, or for the recording artist.
These suggestions can make or break
the record.

Wage Scale 7

According to union rules, Nashville
sesgion leaders are pald double, al-
though sometimes he does nothing
more than count off the beginning o?
each take.

Nashville sidemen are proud of their
talents and the reputation they've
established. They’re also happy over
the money they can make. If the cali-
ber of the sessions cut here and the
sales of the records that emanate from
Nashville continue in the highly suc-
cessful vein they've been following,
these sidemen know they will be busy
working sessions around the clock for
many years to come.

But more than the money is the
community esprit-de-corp that exists
here regarding the cutting of records
and the continuance®of “the Nashville
sound.”

The World of Country Music * Billboard



)

RCANICTOR

The World of Country Music ¢ Billboard 147



personal

dppearances
bread and butter

By BILL SACHS

The country music personal ippear-
ance field, the bread-and-butter de-
partment for countless c&w artists,
bookers and promoters, rose to a new
high in dollar volume in 1964, thanks
to increasing interest in country mu-
sic in the larger cities from coast to
coast. Over-all bookings by the talent
agencies handling this facet of the
amusement busincss are estimated this
veir to have ris¢n some 17 per cent
over 1963, with the combined dollar
volume expected to hit around
$5,350,00.

No longer are country music shows
relegated to the smaller comymunities
largely in the Southland. The shift in
population, from the largely rural
South to the industrial centers of the
East, Midwest and Far West, has
created a vastly fertile field for coun-
try talent bookers and promoters. So-
called country music spectaculars,
drawing crowds in excess of 10,000
have become commonplace in these
arcas. Interest among the younger
clement, particularly the collegiate set,
in folk and country music, especially
bluegrass, has opened still another
field—the college or so-called campus
circuit in recent years. College and
university hookings of country talent
is estimated to have risen around 1§
per cent during 1964. With country
music bookings on the increase, many
of the agencies frequently have found
themselves with not enough topnotch
‘headliners to go around.

Foreign Bookings

While country talent bookings in
this country showed a healthy increase
in 1964, foreign bookings, especially
in the European theater, have just
about held their own. This is especial-
v true on the Continent, where book-
ings are largely confined to American
military instaflations. Here country
music has proved extremely popular
with the audiences, and profitable, too,
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to the artist and booker. However,
the civilian audiences in the European
countrics, while having shown an in-
terest in American jazz artists in re-
cent years, still haven't cottoned up
to country music in sufficient strength
to make a native booker want to
gamble. Here, the language barrier is
the chief opposing factor.

In England, where the language
offers no barrier, country music has
taken a firm hokd in recent years, with
the result that several promoters and
bookers have found it profitable to
use country talent on limited tours.
There is vast room for expansion in
country bookings in the British Isles.
and much progress can be expected in
that area over the mext several vears.
Surprising is the great interest which
counirv music has gencrated amoneg
the vounger element in the large cities
of Japamn in receni years, apparentlv a
follow urr to the great popularity that
jazz and rock 'n' roll has enijoved in
that areca. There the language barrier

By 1
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has apparently meant little or nothine.
Most recent to show their wares in
Japan were Hank Snow and His Rain-
how Boys—their third visit there. The
Snow group played to dturnaway
crowds at 12 stands there several
months ago, despite the fact that few
in the audience had the faintest idea
of what the lyrics were all about
Canada Flourishes

Interest in country music has grown
in leaps and bounds in Canada in
recent years, with bookings following
in the same vein. Personals by country
artists in Canada are estimated to have
risen nearly 20 per cent during 1964.
Stimulating interest in country music
in Canada these days is the new hour-
lone show, featuring Hank Snow and
Wilf Carter, which made its bow in
October under Kraft Cheese sponsor-
shio over the CBC network. Another
major network show offering maior
country music exposure is the new TV
seg, “The Carl Smith Country Music
Hall,” sponsored by Lever Bros,
which made its bow Sept. 17. It is

PA AND MA McCORMICK, folk and country music singers and musicians,
who for many years held down a featured slot on WIW Radio, starting
back in the late 1930's. They were among the first to work personals
out of the station, covering the vast WLW listening area.

The World of Country Music * Billboard



WLW's “Boone County Jamboree,” one of the real

pioneers of the personal-oppearance field,
snapped as it appeared at the Ohio State Fair,
Columbus, in 1941, aos one of the features of
Station WLW's “Star-Spangled Revue,” the grand-
stand attraction for the 10-day run of the fair.
Among the veteran c&w arlists shown in the above
pholo are such names as Buddy Ross, Shug Fisher,
Hugh Cross, George Biggar, Merle Travis, Hol

O'Halloran, Curly Fox and Texas Ruby, Lulubelle
and Scolty, Millle and Dolly Good, Pa and Ma
McCormick, Captain Stubby and the Buccaneers,
lazy Jim Day and Roy Starkey. Many are still
active in the business today. Managing the above
attraction at the time was Bill McCluskey, who is
still associated with WLW in an execulive ca-
pacity. George Biggar was PD ot WIW at the
time.

slated to run 39 weeks on 11 major
Canadian TV stations across Canada,
covering a market estimated at 2 mil-
lion people. The video-taped series
featured a guest, along with Smith,
cach week. Among guests already seen
in the series are Kitty Wells, Grandpa
Jones, Stonewall Jackson, Tex Ritter
and Faron Young.

Fair bookings, one of the major
outlets for country and western talent
for many years, continued to prosper
in 1964, with bookings at fair grand-
stand shows reported up some 10 per
cent. It was back in the late 1930’s
that bookings of country talent at
county and State fairs became a grow-
ing factor, until today hardly a State
fair in the country is without its coun-
try talent at fair time. Many of the
county and regional fairs have been
using this kind of entertainment on a
regular basis year after year, and to
bang-up results. One of the pioneers
im the fair booking ficld was the late
Jim Denny, of the Jim Denny Talent
Agency, Nashville, now the Moeller-
Denny office. Denny fackled the fair
ficld late in the 30' and in a few years
had a long string of major fairs in the
East, Midwest and South featuring
ckw acts. Today fair bookings con-
stitute a good 30 per cent of the
Moecller-Denny office's bookings.

Possibly the most concentrated
string of fair bookings ever held down
by a single attraction was that of WLW
“Boone Country Jamboree," starting
in the carly 40’s and running for
many years. Bill McCluskey, formerly
with the WLS “National Barn Dance,”
Chicago, left there at that time to
handle the talent office for WLW,
Cincinnati, Under McCluskey's direc-
tion, the “Boone Country Jamboree”
played some 72 fairs in the area cov-
cring Ohio, West Virginia, Pennsyl-
vapia, Indiana and Kentucky. Forty-
two of the fairs were in Ohio alone.
This operation continued for a period
of more than 10 vears.

The booking of country music talemt
is a hecalthy business—one that is
destined to flourish for many vears
to come. However, all too frequently
there creeps into the picture the il-
legitimate promoter who relies on mis-
representation and fraud to peddle an
inferior aftraction. Greatest victim of
the unscrupulous promoter is WSM's
“Grand Ole Opry.” Hardly a day
passes that WSM doesn't learn of some
phony promoter using the “Grand Ole
Opry” title to further his needs. In
these instances the promoter has no
connection whatsoever with WSM or
the “Grand Ole Opry,” falsely repre-
sents, in billing and otherwise, the

The World of Country Music * Billboard

talent as being “direct from™ “Grand
Ole Opry,” ties in with a local civic
organization, and then proceeds to
flim flam the public with a high-
pressure phone solicitation commonly
known as boiler room tactics.

WSM officials make every effort to
stop these illegitimate promotions
whenever possible, but so rampant
and widespread are these fraudulent
activities that 100 per cent policing
becomes virtually impossible. Civic
groups approached by promoters who
offer second-rate countiry talent under
billing of the *“Grand Ole Opry” could
do much to protect themsclves against
the unscrupulous promoter by check-
ing with WSM officials in Nashville
before offering support to such a
venture.

There is nothing wrong with phone
solicitation to promote a country mu-
sic attraction. It has long been used
successfully by ather forms of amuse-
ment and entertainment, particularly
the circus, to promote legitimate at-
tractions. It isn't the phone solicitation
idea that is wrong, it is the promoter
using fraudulent tactics and mixrepre-
sentation to fool the sponsor and the
public who can give the business a
bum rap. Before getting caught in a
jackpot, check the promoter you're
doing business with.
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country music discgraphy

The discography of the country field presented here is o conlinuation of the com-
plete discography {194B-1963) that was printed in last year's World Of Country
Music. The first eight months of 1964 are covered.

The complete discography was printed for the first time Jast year and contains
every couniry record that made the top 10 of the charts. Those that made number
1 are specially indicated. The period covered, 1948 thru 1963, is one of the
brightest chapters in country and popular music, the era when couniry music literally
burst upon the world record scene and received internctional acceptance.

This discography has been compiled by the Record Market Research Division of
The Billboard under the direction of Thomas Noonan, sesearch director.

Singles Discography

Following is a list of all Country Singles that attained a position in the top 10
of Billboard's Country Chart since the start of the chart in 1948. Listings below
include every record that reached the top 10 and those that made position 1 are
noted by @ bullet preceding the title. The listings for 1964 include only the first
eight months of the year.

Note: Billboard's Country Chart began in the May 15, 1948 iésve of Billboord.
For information or complete discography from 1948-1942, please refer to last year's
issue pages 187 thru 199. To obtain a copy of last year's issue, see coupons, in
this issue for ordering one or more copies.

Fithe, Artist, Labol, Publisher & Liconsse & Writer

* ABILENE-—-Goorge Homilton IV, RCA Victor—Acuff-Rosé (EMI)

{John Loudermilk) _

* ACT NATDRALLY—Buck Owens, Capitol—-Blue Book (BiAI)
(John Russell, V. Morrison)

BEFORE I'M OVER YOU-Loretta Lynn, Decca—Sure-Fire (BMI)

~ (Be™My Sue Perry) _

BEGGING TO YOU-—Marty Robbins, Columbio—Morfy’s (BMI)
(Morty Robbins) ,

CALL ME MR. BROWN-Skects McDonald, Columbia—Lelean
(BMI) (Barbara Miller) |

COWBOY BOOTS-Dave Dudley, Golden Dise—4 Star Sales (BMI)
(Baker Knight]

DJ. FOR A DAY-Jimmy “C” Connon, Degcca—New-Keys (BMI)
(Tom Hall)

DETROIT CITY—Bobby Bore, RCA Victor—Cedarwood (BMI)
(Danay Dill, Mel Tillis) ,

DOWN BY THE RIVER—Faron Young: Capitol=Sure-Fire [BMI)
(). Crutchfield, T. Wilbyrn)

8 X 10-Bill Anderson, Decca—Moss-Rose (BMI]

(Bill Anderson, Walter Haynes)

FADED LOVE—Patsy Cline, Decco~Hill & Ronge (BMI)
(John Wills, Bob Wills)

500 MILES AWAY FROM HOME—-Bobby Bare, RCA Victor—Friend-
ship & Centrol Songs (BMI) (Hedy West, Bobby Bare,
Charlie Willioms) ;

FROM A JACK TO A KING—Ned Millery Fabor—Jamis (BMIE
(Ned Miller)

BUITY—Jim Reooves, RCA Victor—Samos islond & Tuckahoe
(BMI) (Alex Zanetis)

] TAKE THE CHANCE — Ernest Ashworth, Hickory — Acuff-Rose
(BMD) (Ira & Charles Louvin) )

M SAVING MY LOVE--Skeeter Davis, RCA Victor—Somos Island
{(BMI) (Alex Zanetis)

IS THIS ME?—Jim Reeves, RCA Victor—Window & Open Road
(BMI) (Bill West, Pottie West)
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Title, Artist, Lobel, Publither & Uicenses & Writes

I'VE ENJOYED AS MUCH OF THIS AS | CAN STAND—Porter
Wogoner, RCA Victor—Moss Rose (BMI) (Bill Anderson)
LEAYIN' ON YOUR MIND—Patsy Cling, Decco—Cedarwood (BMI)
(Wayne Walker, Webb Pierce)

LONESOME 7-7203—Howkshaw Hawkins, King—Cedarwood (BMI)
(Justin Tubb) _

LOVE'S GONNRA LIVE HERE-Buck Owens, Capitoi—Bluebook
(BMI) (Buck Owens) :

MAKE THE WORLD GO AWAY—Roy Price, Columbig—Pamper
(BMI} (Hank Cochron) _

MR. HEARTACHE MOVE ON—Coleman 0'Neal, Chancellor—Ridge-
way (BMI) (C, Bellamy)

MOUNTAIN OF LOVE-David Houston, Epic—Al Gallico (ASCAP)

_{Laura Martin, Venito Dellrio)

NINETY MILES AN HOUR (Down A Dead End Street)—Honk Snow,
RCA Victor—Don Robertson (ASCAP) (Don Robertson—
Hal Blair)

NOT WHAT [ HAD IN MIND=George Jones, United Artists—
Glad & Jack {BMI) (). Clement)

OLD SHOWBOAT — Stonewail Jockson, Columbia — Cedarwpod
(BMI) (Marijohn Wilken, F. Burch)

PEARL, PEARL, PEARL—Lester Flatt & Eorl Scruggs, Columbio—
Carolintone (BMI) (P. Henning)

RING OF FIRE—Johnny Cosh, Columbia—Painted Desert (BMI)
(June Corter, Marle Kilgore)

ROLL MUDDY RIVER-Wilburn Brothers, Decca—SureFire (BMI)
(Betty Sue Pcw)

SANDS OF GOLD-—-Webb Pierce, Decco—Cedarwood (BMI]

_(Cliff Parmon, Hal Eddy, Webb Pierce)

SECOND HAND ROSE—Roy Drusky, Decca—Pamper (BMI)
{Harlon Howard)

SIX DAYS ON ‘m‘E ROAD—Dave Dudiley, Golden Wing—New
Keys-Tune [} (Corl Montgomery, Earl Greene)

* STILL-Bill Anderson, Decca—Moss Rose (BMI) (Bill Anderson)

SWEET DREAMS (Of You)—Pptsy Cline, Decca—Acuff-Rose (BMI)
(Don Gibson)
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THE GREAT NAMES IN

LCOUNURYs.
WESLERN

MUSIC ARE ON

BILL ANDERSON TOMPALE GLASER GRADY MARTIN BILL PHILLIPS

MAREIE BOWES BILLY GRAMMER JIMMY MARTIN EARL SCOTT

WILMA BURGESS GOLDIE HILL BILL MONROE ERNEST TUBB
m:';n”ﬂfs JAN HOWARD JIMMY “C” NEWMAN  KITTY WELLS

Sk riaksc I LUCKY LEE THE OSEORNE BROTHERS THE TEXAS TROUBADOURS
RED FOLEY LORETTA LYNN CARL PERKINS THE WILBURN BROTHERS
FMMY GATELY WARNER MACK WEBB PIERCE JOHNNY WRIGHT

Congratulations to WSM on the celebration of

GRAND OLE OPRY’S 39t BIRTHDAY
RE CLIPE TO) DROP BY AND SAY “HELLO" IN OUR HOSPITALITY SUITE #640



(Continued )

Title, Artist, Lobel, Publisher & Licensee & Writer

T FOR TEXAS—Grandpa Jones, Monument—Peer (BMI)
(Jimmy Rogers, George Thorn)

TAKE A LETTER MISS GRAY—Justin Yubb, Groove—Troe (BMI)
(Justin Tubb) :

TALK BACK TREMBLIN' LIPS—Ernest Ashworth, Hickory—Acuff-

__ Rose (BMI) (John Loudermilk) 5

TELL HER SO=Wilburn Bros., Decca—Combine (BAI)

(Glen Douglas Tubb)

THANKS A LOT—Ernest Tyubb, Decca—Yonah (BMI) (Liz Anderson)

THE END OF THE WORLD—Skeeter Davis, RCA Victor—Summitt
(ASCAP) (A. Kent & S. Dee) ,

THE MAN WHO ROBBED THE BANK AT SANTA FE—Hank Snow,
RCA Victor—Tree (BMID (Jerry Lieber, Mike Stroller, B. E.
Wheeler)

THE MATADOR—Johnny Cash; Columbio—Johnny Cash (BMI)
(Johnny Cash, June Carter)

THE MINUTE YOU'RE GONE—Sonny James, Capitol—Regent (BMI)
(Jimmy Gately) _ !

THE YELLOW BANDANA—Faron Young, Mercury—~Screen Goms
(BMI) (Al Sorgoni, S. Karliski, L. Kalver)

THOSE WONDERFUL YEARS—Webb Pierce, Decco—Cedarwood
(BMI} (Webb Pierce, Don Schroeder) . |
TIPS OF MY FINGERS—Roy Clark, Capitol—Chompion-Tree (BMI)

(Bill Anderson) .

WALK ME TO THE DOOR—Ray Price, Columbio—Pamper (BMI)
(Conway Twitty) _

WE MUST HAVE BEEN OUT OF OUR MINDS—George Jones &
Melba Montgomery, United Artists—Glod (BMI) (Melbo

 Montgomery) ,

You €0 HER HAIR—George Jones, United Arfists—Pamper
(BMI) (Hank Cochran)

YOU'RE FOR ME—Buck Owens, Caopitol—Central (BMI)
(Tommy Collins, E. A. Owens)

A WEEK IN THE COUNTRY—Ernest Ashworth, Hickery—4 Star
Sales (BMI) (Baker Knight) )

B.J. THE D.J.—Stonewull Jackson, Columbio—Cedarwood (BMI)
(Hugh X. Lewis)

BALTIMORE—Sonny James, Capitol—Acuff-Rose (BMI)
(Boudleaux & Felica Bryant) _

BURNING MEMORIES—Roy Price, Columbio—Cedorwood (BMI)
(Me! Tillis, Wayne P. Walker)

J : R L ¥ - l. N _I.i_l
s g o8 g
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DEVVY DAVENPORT

A TRIPLE THREAT TO COUNTRY MUSIC ENTERTAINMENT

Currently riding all charts with .

“TAKE YOUR GUITAR AND GET”

FIRST was “NO DEPOSIT—NO RETURN” recorded by
the Andrews Sisters, Debbie Reynolds and a host of others.
LATEST is “ROSES REMIND ME OF RUBY” recorded by
Samimy Masters,

of one of the finest, fastest growing magazines in Country
Music’s History, the “COUNTRY MUSIC REVIEW.” Now
over 100,000 in circulation. For an evening of giant Coun-
try entertainment you hook this BEAUTIFUL talent thru:

Title, Artist, Lobsl, Publishor & Licensecn & Writes

CIRCUMSTANCES—Billy Wolker, Columbia—Champion (BMI)
(Ronnie Self) _

DANG ME-—-Roger Miller, Smash—Tree (BMI) (Roger Miller)

FIVE LITTLE FINGERS—Bill Anderson, Decca—Moss Rose (Bl
(B Anderson)

GONNA GET ALONG WITHOUT YOU NOW—Skeeter Daovis, RCA
Victor—Milton Kellem (ASCAP) (Milton Kellem)

I DON'T LOVE YOU ANYMORE—Charlic Louvin, Caplitol—Moss
Rose (BMI) (Bill Anderson) :

| GUESS I'M CRAZY—Jim Reeves, RCA Victor—-Mallory (BMI)
(Werly Fairburn) _

1 LOVE TO DANCE WITH ANNIE—Ernest Ashworth, Hickory—
Acuff-Rose (BMI) (Boudleaux & Felice Bryant)

KEEPING UP WITH THE JONESES—Margie Singleton & Faron
Young. Mercury—Tree (BMI) (Justin Tubb)

LAST DAY IN THE MINES—Dave Dudley, Mercury—Newkeys
(BMI) Uimmy Key)

LONG GONE LONESOME BLUES—Hank Williams, Jr.—MGM—Rose
Music (BM1) (Hank Willioms)

LOOKING FOR MORE IN ‘64— Jim Nesbitt, Chart (SeSAC)

LOVE IS NO EXCUSE-Jim Reevos & Dottie West, RCA Victor—
Tree (BMI) (Justin Tubb)

MEMORY #1—Webb Pierce, Decca—Cedarwood (BMI)
(Wayne P. Walker, Max Powell)

MILLER'S CAVE—Bobby Bare, RCA Victor—Jack Music (BMI)
(Jack Clement)

MOLLY--Eddy Arnold, RCA Victor—Screen Gems—Columbia #My-
sic (BMI) (Steve Karliski) _ ,

MY HEART SKIPS A BEAT—Buck Owens, Capitol—Bluebook Mu-
sic (BMI) (Buck Owens)

PASSWORD-—Kitty Wells, Decca—Kitty Walls Music (BMI)
{Herman Phillips)

PEEL ME A NANNER—Roy Drusky, Marcury—Moss Rose (BM1)
(Bill Anderson)

PETTICOAT JUNCTION—Lester Flatt & Earl Scruggs, Columbio—
Carolintome Music (BMI) (Payl Henning, Cur Massey)

* SAGINAW MICHIGAN—Lefty Frizzell, Columbio—Tree (BMI)

(Don Wayne)

SECOND FIDDLE (To An Old Gwitar)—Jean Shephord, Copitol—
Storday Music (BMI) (Betty Amos)

SORROW ON THE ROCKS-—Porter Waogoner, RCA Victor—Screen
Gems—Colunibia Music (BMI) (Tony Moon)

* SINGER *

on the SIMS Lahel

% WRITER %

% EDITOR %

SAINT MORGAN

P. O. Box 1399, Orange, California (714) 633-5247
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(Continued)

Title, Artist, lobel, Publisher & Licenise & Writer

THE COWBOY IN THE CONTINENTAL SUIT—Marty Robbins, Co:
__lumbio—Marizana Music (BMI) (Morty Robbins)

THIS WHITE CIRCLE ON MY FINGER—Kitty Wells, Decco—Sure

Fire Music (BMI} (Margie Bainbridge, Borothy Lewis)
* TOGETHER AGAIN—Buck Owens, Capltol—Central Songs (BMI)

(Buck Owens)

TQO LATE TO TRY AGAIN—Carl Buller & Pearl, Columbio—Peor
D Music (BMI) (Corl Butler)

* UNDERSTAND YOUR MAN—Johnny Cash, Columbio—Johnny Cash
 Music (BMI) (Johnny Cash)

WELCOME TO MY WORLD—Jim Reeves, RCA Victor—Tuckahoe
& Noilrae (BMI) (Roy Winkler, John Hathcock)

WHERE DOES A LITTLE TEAR COME FROM-—George Jones, United
Artists—Mimosa (BMI) (John MocRae, Marge Barton)

WINE, WOMAN AND SOMG—Loretto Lynn, Decca—Sure Fire (BMI)
(Betty Sue Perry) _

YOU’LL DRIVE ME BACK (Inte Her Arms Agoin)—Ragon Young,
Maercury—Al Gallico (BMI) (Merle Kilgore, Miriom Lewis)

YOUR HEART TURNED LEFT (And ! Was On The Right)—George
Jones, United Artists—Glad (BMI) (Horlon Howard)

Label Discography

Below is an vp-lo-date tabulation by lobel of ali of the counlry records appecring
in tha complele discography—those records making fop 10 in Billboard's Country
Charts from May 15, 1948 - August 29, 1964, Labels are ranked in order accord-
ing lo the grealest number of tunes making the top 10. The number of tunes
making top 10 are listed along with the number 1 tunes on the chort,

Number tumber Numb-o_r Nunatbes

Top 10 1 Top 10 Z)
Lobel Tunes Tunes Llobel Tunes Tenes
RCA VICTOR 188 32 BANDERA ] =
DECCA 161 21 BULLEY 1 e,
COLUMBIA 151 32 CHALLENGE ] =
EAPITOL 117 16 CHANCELLOR 1 -
M-G-M 35 8 CHART 1
MERCURY 25 3 CHESS 1 —
KING 19 3 EPIC 1 -
SUN 18 S GOLDEN DISC ] -
HICKORY 13 —  GOLDEN WING 1 24
STARDAY Q9 1 GROOVE 1 —
IMPERIAL b —  GUYDEN 1 =
€ADENCE 7 5 HAP 1 -
LIBERTY 7 — KHI-LO 1 =
UNITED ARTISTS 5 1 J&T 1 =k
FOUR STAR 5 — KAPP ] -
CREST & - KRCO 1 -
poT 4 = LONDON : —
ROULETTE 3 —  PEACH " =
ABBOTY 3 1 PHILLIPS INTERNATIONAL 1 -
CORAL 3 — TENNESSEE 1 -—
FABOR 3 - VALLEY 1 -
MONUMENT 2 — VEE JAY i ) —
SAVOY i | WARNER BROS. 1 e
SMASH 1 1 UNKNOWN 1 —
ABBEY 1 15 o e
ABC.PARAMOUNT 1 - TOoTAL 819 129

The World of Country Music * Billboard

HOE DOWN TUNES
by Champion Fiddler

DE WAYNE WEAR

String band accompaniment

30 RECORDED TUNES $2.49
33%3 RPM Hi Fi long play.

(r‘?:n Creek, 8ih of Janusry, Uncle, Joe,
Wednesday Night Waltz, Cindy, Chicken
Real, Wagoner, Devil's Dvewss, ima An-
nie, Arkansas Traveler, Qid Joe Clark, Boil
Ther Calb:?f Dowr, Orange Blossem Spe
clal, Ida . Old Don Tucker, Turkey n tha
Straw, Flopeaced Mule, Carrol County Blwes,
Fire on” thé Mountein, Mississippi Sawyer,
Bill (hedtam, Stoney Point, Gray Fagle plus
mitee songs our choite,

He. 6—30 pongs $2.49

FAVORITE COUNTRY GOSPEL 3JONGS FEA-
TURING THE GREAYT WEAR FAMILY
Precious Memories, WEen They Ring Those
Goidea Bilh, The Black Sheep Returng fo the
Fodd, Softly & Tenderly, The Wretk on the
Righway, Held Fast 10 the Right, This Werld °
Is Not My Homs.-Lel the Lower Lights Bes
Burning, What a Friend, Face %o Face;
Yer, Jetin Llovex Maep The Great Speckled
Bied, Fariher Along, When | Take My Veca-
fion in Meaven, Llord I'm Coming Heme,
Golden Stippers, Will the Circle Be Un-
broken, When the Saints Go Marching Inm,
Keep on the Swmny Side. When God Dips
His Love in My Meart, Shall We Gather b
tha River, Does Jesus Care, Rock of Ages
piuvs & more songs aur cholce,

ATTENTIOM, STAYION MANAGEES;

We have Proven Records Pachages of Al)
tyles of recorded music for mallcader sales
on P.l, or dropship basis.

GUARANTEED BRAND NEW RECORDS

Send cheek of mosey arder-NO €.0.D.%
Money Bick Gusramtee~Almays. Offer good
mv I.b UIS-A.

UNCLE JIM O'NEAL

P.0. Dex “A.” Arcadia, Calif.

CAPA RECORDS 5 BOOMING !
WITH THESE HITS

JOMNNY FOSTER

MY OWN"

b/w

"“"TAKE BACK MY HEART”

KITYY HAWKINS
“STILL I'M LOSING YOU”
b/w
““A MILE AND
A MOUNTAIN"

BOOTS TILL

“RUN A LONG"”

b/w

“DREAMING ON
THE PILLOW"”

WATCH FOR MNEW HIT IN
NOVEMBER BY BOOTS TiLL
“"WHERE DID YOU GO”
b/w

“13th DANCE”

CAPA RECORDS
803-H Covermment S¢, Mobéle, Alabama

Bistributed matiomally by
SOUND OF MASHVILLE
160 2nd Ave. So. Nashville, Tean.
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Artist Discography

Below is an up-to-date tabulation by artist of the dountry discography that appears
in this Gssve (1963-1964) and last year's issue (1948-1963). The discography
contains, all records that made top 10 in Billboard's country chart for the 16-year

period—a total of more than 800 records.

Artists are ranked below according

to the greatest number of top 10 records for the period involved. I also lists
the number of those tunes that made number one on the charts.

Note: The totals contain 34 listings where the tune was recorded with two artists
on the same recording (i.e. Kilty Wells and Red Foley)—eoach known in his or
Each artist received credit for the record involved in the below
listings. In two instances the record that made top 10 contained three artists and
the same credit procedure was followed. The total of number 1 listings contains
six instances where two stars were on the same recording and the same full credit-
ing was applied.

her own right,

Topi0
Artist Tunes
EDDY ARNOLD 54
WEBB PIERCE 42
HANK SNOW 37
RED FOLEY 31
HANK WILLIAMS 28
JIM REEVES 28
CARL SMITH 25
RAY PRICE 23
FARON YOUNG 22
JOHUNNY CASH 21
KITTY WELLS 21
ERNEST TUBB 21
HANK THOMPSON 20
MARTY ROBBINS 17

ELVIS PRESLEY
BUCK OWENS
LEFTY FRIZZELL
JIMMY WAKELY
GEORGE JONES
TENNESSEE ERNIE FORD
DON GIBSON
PATSY CLINE
COWBOY COPAS
STONEWALL JACKSON
GEORGE MORGAN
PORTER WAGOMNER
SKEETER DAVIS
BILL ANDERSON
JOHNNY HORTON
HANK LOCKLIN
MARGARET WHITING
ERNEST ASHWORTH
ROY DRUSKY
WILBURN BROS.
EVERLY BROS.
FERLIN HUSKEY
JIMMY DEAN
LESTER FLATT &
EARL SCRUGGS
MOON MULLICAN
JEAN SHEPHARD
GENE AUTRY
“LITTLE” JIMMY
DICKENS
JOHNNY & JACK
JIMMY NEWMAN
JIMMY RODGERS
SLIM WHITMAN
JERRY LEE LEWIS
SONNY JAMES
CLAUDE KING
PEE WEE KING
STONEY COOPER &
WILMA LEE
GEORGE HAMILTON IV
BURL IVES
LOUVIN BROS.
TEX RITTER
BOBBY HELMS
THE BROWNS
BILLY WALKER
REX ALLEN
BOBBY BARE
ELTON BRITT
CARLISLES
T. COLLINS
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Top 10
Tunes

Artyst

DAVE DUDLEY
CLAUDE GRAY
S, HAMBLEN
WANDA JACKSON
LORETTA LYNN
ROSE MADDOX
RICKY NELSOM
FLOYD TILLMAN
T. (TEX) RITTER
T. TEX TYLER
TEX WILLIAMS

CARL BUTLER & PEAKL

HAWKSHAW HAWKINS

ROGER MILLER

LEROY VAN DYKE

ANDREWS SISTERS

BONNIE LOU

CARL BELEW

J. CARDWELL

TOMMY DUNCAN

BETTY FOLEY

BOB GALLION

G. HILL

HOMER & JETHRO

E. KIRK

SKEETS McDONALD

FRANKIE MILLER

CARL PERKINS

LEWIS PRUITT

JIMMIE SKINNER

WARREN SMITH

TEXAS TROUBADOURS

JUSTIN TUBB

MARION WORTH

G. WRIGHT

DAYIS SISTERS

GEORGE JAMES

JOHNNY NORTON

W. RANEY

W, SOVINET

HUGO WINTERHALTER

SHEE WOOLEY

EDDY ANDERSON

B. BARNES

LES BAXTER

MARGIE BOWES

0. BRADLEY QUINTET

WALTER BRENNAN

JEANNE BLACK

JIMMY “C* CANNON

J. CARTER

ROV CLARK

SHIRLEY COLLIE &
WILLIE NELSON

ORVILLE COUCH

FLOYD CRAMER

SIMON CRUM

J. DOLAN

RUSTY DRAPER

DELMORE BROTHERS

A. DUFF

BOBEY EDWARDS

RALPH EMERY

B. FRANKLIN

D. GLEAN

ROY GODFREY

—t et ol i il e G| il el | i

No.1
Funes
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Top 10
Arhigl Tunos
BILLY GRAMMER 1
B. GRAY 1
7. HALL ]
J. HEAP 1
TINY HILL

DAVID HOUSTON
JIMMY & JOHNNY
JOHN & MACK
MERLE KILGORE
GRANDPA JONES
BILL JUSTIS

D. LANDEKS
CHARLIE LOUVIN
JIM LOWE

BOB LUMAN

JUDY LYNN

WARNER MACK

THE MARLIN SISTERS
L. McAULIFFE

B. MESSNER

MED MILLER
VAUGHN MONROE ORK.
MELBA MONTGOMERY
CLYDE MOODY

A. MORGAN ORK.
WILLIE NELSON

JIM NESBITT

JAMES O’GWYNN
COLEMAN O'NEAL

T. OSBORN

PATTI PAGE

L PAYNE

CHARLIE PHILLIPS
PINETOPPERS
MARVIN RAINWATER
DEL REEVES

K. ROBERTS

CARSON ROBISON
ROY ROGERS
RUSTY & DOUG
EARL SCOTT

M. SHINER

MARGIE SINGLETON
KAY SMITH

LOU SMITH

SONS OF THE PIONEERS
R. SOVINE

KAY STARR

WYNN STEWART
JOHNNY TILLOTSON
M. TORAK

G. VINCENT

CHARLIE WALKER
DOTTIE WEST

SLIM WILLET
HANK WILLIAMS, JR.
BOB WILLIS

J. L. WILLS

DON WINTERS

MAC WISEMAN

. WOOD

BENE WOODS

F. YANKOVIC

TOTAL 859*

No- |
Tures

o !

1

I

|

o e ——
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Publisher Discography

Below is an up-dated tabulation by publisher of the country discography. The list is
by publisher, by number of tunes that hit the top 10 of Billboard's country chart.
Publishers are ranked according to the greatest number of records making the top

10.

Note: The figure in parenthesis denotes the number of tunes where two or more
publishers were listed (split copyrights) for individval tunes. Each publisher re-
ceived full credit for these split tunes and ¢ figure is printed to indicate number

of times each publisher was involved in a split copyright on a top 10 tune.

Publisher
ACUFF-ROSE

HILL AND RANGE
CEDARWOOD
PEER

TREE

CENTRAL
PAMPER

FOUR STAR
STARDAY
AMERICAN
CHAMPION

LOIS

BRAZOS VALLEY
MOSS ROSE

SURE FIRE
FAIRWAY

GLAD

MILENE

PRESLEY
ROBBINS-MILLER
TUBB, E.

CASH, J.

Hi-LO

KNOX

LOWERY
BRENNER

JACK

MORRIS, E. K.
TRAVIS
TUCKAHOE
ALAMO

CENTURY
MARTY'S

VALLEY

ADAMS, VEE & ABBOTT
BEECHWOOD
BLUE BOOK
BUNA
COMMODORE
NEW KEYS & TUNE
RED RIVER SONGS
RIDGEWAY
SHAPIRO-BERNSTEIN
YONAH
ARK-LA-TEK
CAJUN

COPAR

GOLDEN WEST MELODIES
HAMBLEN

JAY

LANCASTER
MARIZONA
MILLS

NEILLRAE
PICKWICK
PLANETARY
ROSE, FRED
ROSS-JUNGNICKLE
CROSS

DELMORE

DENNY

DISNEY, WALT
DIXIE

EDVILLE
ERIC
EXCELOR

Licensee
BMI
BMI
BMI
BMI
BMI
BMI
BMI
BMI
BMI
BMI
BMI
BMI
BMI
BMI
BMI
BMI
BMI
ASCAP
BMI
ASCAP
BMI
BMI
BMI
BMI
BMI
BMI
BMI
ASCAP
BMI
BMI
ASCAP
BMI
BMI
BMI
BMI
BMI
BMI
BMI
BMI
BMI
BMI
BMI
ASCAP
BMI
BMI
emi
BMI
BMI
BMI
BMI
BmI
BmI
ASCAP
BMI
ASCAP
ASCAP
BMI
BMI
BMI
ASCAP
BMI
ASCAP
BMI
BMI
BMI
BMI

Top 10
Tunes (Splits)
101
81 (2)
54 (3)
32
31 (14)
28 (n
25
22 Q)
17 (3)
15
14 (3)
12
1
10
10
9 (1)
9 @)
9
8 (2)
8
8
7
7 (1)
7
7
é
6 (3)
6
) (1)
6 (1)
S
5
S
5
4
4
P (1)
4 4))
4 1),
4
& (1)
4
4
4
3
3 (1)
3
3
3
3
3
3
3
3 (2)
3
3
3
3
1
1
1
]
]
1
1
]
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FRIENDSHIP
GAYLORD
HEN-TEN
HOLLIS

ISLAND

JAMIE
JAN-PAT
JEFFERSON
JENKINS
KANGAS, LES
KELLEM, MILTON
KEYS

LAUREL
LASALLE

LE BILL

LE JEAN
LIN-DA
LION-PRE
LONGHORN
LORING
MALLORY MUS.
MARKS, E. 8.
MARLYN
MASSEY
METRIC & GLO MAC
MELROSE
MEXER
MILTON
MIMOSA
MOUNTAIN CITY
OCEANIC

OLD CHARTER
OWENS
PAM-WAK
PEAR D MUSKC
PIC

PINELAWN
PLAINVIEW
PREST CO.
PROGRESS
RALPH'S RADIO
RUMBLERS
SANTLY-JOY
SCREEN GEMS-COLUMBIA
SOUTHERN
STARRITE
BARTON
BAYOU
BEE/GEE
BOURNE
CAROLINTONE
COMBINE
DANDLION
E&M
FAMOUS
FRANK
GALLICO
GLADYS
HARMS
HAWTHORNE
LUDLOW
MELODY LANE

Liconsee
BMI
BMI
ASCAP
BMI
BMI
BMmI
BMI
BMI
BMI
BMI
BMI
BMI
ASCAP
BMI
ASCAP
ASCAP
BMI
ASCAP
BMI
BMI
BMI
BMI
BMI

BMI
BMI

Bmi
BMmlI
ASCAP
BMI
ASCAP
ami
BMI
BMI
BMI
BMI
ami
aMmI
BMI
BMI
ASCAP
BMI
BMmI
BMmI
BMI
ami
BMmI
ASCAP
BMI
ASCAP
BMI
BMI
BMI
BMI
ASCAP
BMI
BM!
BMI
8m!
ASCAP
ASCAP
ASCAP
ASCAP
ASCAP
ASCAP
BMI
BMI

Tep 10
Tumes  (Splits)

(N

)

(m

)]

Mm

(H

(H
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(Continued )

OPEN ROAD

2 (1) el REGENT BMI 1
PAINTED DESERY BMI 2 REPORT BMI 1
REMICK ASCAP 2 RETTER BMI 1
RONDO BMI 2 et RIDGE BMI 1
SAMOS ISLAND BMI 2 (1) i ROBERTSON, DON ASCAP 1
SHELDON BMI 2 SAGE & SAND SESAC |
SILVER STAR BMI 2 A SANGA B ]
TRINITY BMI 2 | SAVOY BMI ]
WARDEN BMI 2 ki SCORE BMI 1
ALDON BMI ] P SHALIMAR BMI ! m
ALGON BMI 1 " SMITH, RANDY B 1
ALMO BMI 1 - SOUTH COAST BMI 1
ANGEL BAI 1 3 SPITZER BMI a
ANWAY BMI 1 3 ST. LOUIS BMI ]
ARC & CONRAD BMI 1 ol ST. NICHOLAS ASCAP ]
ASBURY BMI 1 ; SUMMITT ASCAP 1
BABB BMI 1 () . SYCAMORE BMI i
BE ARE BMI | : SYLVIA BMI 1
BENTLEY BMI 1 TANNEN BMI 1
BIG D BMI 1 (m TEXONE ASCAP ]
BLUE GRASS BMI 1 ] TIDELAND BMI 1 i
BLUE RIVER BMI ] 4 TNT BMI 1
BRIARCLIFF BMI g TOBI-ANN BAI ]
BRUMLEY, ALBERT E. SESAC 1 TRIO BMI ]
BULLET BMI ] TROY-MARTIN BMI 1
BUTTERCUP BMI 1 l TWENTIETH CENTURY ASCAP 1
CAPITOL BALI ] VANADORE BM! 1
CHANNEL ASCAP VANGUARD BMI }
CHERU BMI } VILLAGE BM 1
CHOICE ASCAP 1 WARD, BILLY BMI 1
CIGMA BMI 1 KITTY WELLS MUSIC BMI 1
CIRCLE O BMI 1 WINDOW BN | (
COACHELLA ASCAP 1 WONDERLAND BMI 1
COLONIAL BMi 1 WRITERS BMI 1
CONRAD Bl 1 UNKNOWN 3 (tunes)
REC-COM BMI 1
RADIO STATIONS!
Need Country & Western Records
. _ e : 'Y !
For Up-To-The-Minute Programming?
LET RSI (Record Source, International) PROVIDE THEM
8 new singles each week
PLUS
2 new LP’s each month
SELECTED FOR YOU BY BILLBOARD'S MUSIC REVIEW COMMITTER
All Sent Postage Prepaid . . . You Only Pay $60.00 for 18 Weeks or $175.00 |
For One Year. Just send your order and remittance to: Record Source, |
International, Dept. C-3, 165 West 46th Street, New York, New York. '
(RSI SERVICES ARE ONLY AVAILABLE TO RADIO STATIONS)
_
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DIRECTORY s
A GREAT COUNTRY ACT
See them this fall on
Below is @ list of country artists in alphabetical order and is here THE JIMMY DEAN TV SHOW!
presented as a service for disk jockeys, talent agents, bookers, record
collectors, and talent buyers for any more than 290 artists listed.
Note: Anyone with information about artists not listed, managers,
booking agencies or labels not listed below or changes are requested
to send in the information in writing to Record Market Research, a
Division of Billboard, 165 West 46th Streer, New York.
NAME Lobel Maragement and/or Boeoking
ROY ACUFF Hickory Acuff-Rose Artists Corp
REX ALLEN Mercury Mickey Gross
BILL ANDERSON Decco Hubert Long Talent, knc
EDDY ARNOLD RCA Victor Col. Tom Parker
ERNEST ASHWORTH Hickoey Acuff-Rose Artidls Corp.
g?ﬁz ‘EK":’S RCA Victor Hubert Long Talent, Inc.

ENE AUTR Challeng® -

GLENN BARBER Sto.-day Slick Norris recordrr:g QXC'USIVQP_V tf‘
BOEBY BARE RCA Victor Universal Tolent Inc ‘ 1N 1€ L |
BOBBY BARMETT Sims Buenao Yisto Prod, Ly- 118 [
CLYDE BEAVERS Kosh Self hdi]
BOB BECKHAM Decco Dub.&::rllégu B -
MOLLY BEE Mark Murdoh ®

CARL BELEW RCA Victor Denny-Maosller Talent, Inc. 'T':{fﬁ"]‘“'o“'“
BLACKWOOD BROTHERS RCA Victor Jomes Blockwood 1 ﬁSSdCJATE INC

JOHNNY BOND Starday Jock McFadden JE, INC.

MARGIE BOWES Deceg Wil-Helm Agercy, Inc 76 East,35h Street { Now York Cay, N.Y.

DON EOWMAN RCA Victor Bob MNeal &gency, Inc. = A :
JIM_BOYD Sims Buena Vista Prod. e
HAROLD BRADLEY Columbia JACK CLEMENT & BOB BEAN, £ /0 ITA, B.H.. Calsd
UNCLE CYP BRASFIELD Détca $i Simon L=

HYLO BROWN Starday Self

THE BROWNS RCA Victor Hubegt Long Talent, Inc :
GARY BUCK Petol Bob Necl Agency, Inc .
WILMA BURGESS Decca . ?
SMILEY BURNETTE Stardoy

SONNY BURNS Unired Artists  Bob Neal Agency, Inc

CARL & PEARL BUTLER Columbig Denny-foellep Talent, inc.

HILLOUS BUTRUM Sirns Music City; Talent Agency, Inc:

JERRY BYRD Monumernt

CALLAWAY. SISTERS e Mosie City Tl t Agercy, | '

ALLAWA Lo usic City Tolen <y, Inc , - ; :
ARCHIE CAMPBELL RCA Victor Denny-Moeller Talent, Inc AMERIEA S IO BORRG STTLIST
GLEN CAMPBELL Capitol Universal Talent, Inc. Biliboard Spotlight Pick .. .“True coun-
THE CANTRELLS Kash : 2 tarl
BILL cﬁnusu H?c.m,\. Acuff-Rose Artists Corp try music sound, masterfully playéd,
MARTHA CARSON Sims Bob Neal Agency, Inc. top country fare!’

CARTER FAMILY Columbia Hubert Long Talent, Inc T ——

(Anito, Mother Maybelle ;““7;:::@"?:

& Helen) ; §rme et W s demt ooy gasen
FRED CARTER Monument Wright Talent,Agency, Inc
JUNE CARTER Columbio Soul Holiff—Johnmy Cosh

Enterprises ‘
WILF CARTER (Montena Skim) Stardoy Self TUT TAYLOR
JOHNNY CASH Columbia Saul Holiff Roland & Clarencn Whise
CHUCK WAGON GANG Columbia Howard Gordon |
ROY CLARK Copitol Jim Holsey Enterprises
BILL CLIFTON Stérday Self
HANK COCHRAN RCA Victor Hal Smmirh Artists Prod
COLLINS KIDS Universel Talent, Inc
TOMMY COLLINS Copitol Jack McFodden
WILMA LEE & STOMEY COOPER Hickory Acuff-Rose Artists Prod
ORVILLE COUCH Vee Jay Wil-Helm Agenty, Inc _
COUNTRY GENTLEMEN Mercury Haorold Leventhal Manogement HORLT. MBCIPIC WEH TVONLITT
COURIERS QUARTET Woener Bro® Don Boldwin
FLOYD CRAMER RCA Victor |
SIMON CRUM Capito Hubert Long Talent, Inc :
ALLEN CURTIS Hickory ALY DJs: WRITE FOR PROMO COPIES
BOZO DARNELL Sims Buena Visto Prod ol 53
BEVVY DAVENPORT Sims Buena Vistg Prod WORLD-PACIFIC RECORDS
JIMMIE DAVIS Decca §715. W. 3RD ST.
SKEETER DAVIS RCA Victor Hubert Long Talent, Inc LOS ANGELES, CALIF,
EDDIE DEAM Copltol Americana Corp: =
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Pen. , P~J.s u/ﬁoézuﬂ)nm{c
1964 w&f/mféﬂ- awaed

3 ear .
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PRESIDENT

B. J. THE DEE JAY

Stonewall Jackson — Columbia
Hugh X. Lewis

THOSE WONDERFUL YEARS

Webb Fierce — Decca
Webb Pierce, Domn Schroeder

HEARY BE CAREFUL

Billy Walker — Columbia
Jay Bovington, Blily Walker

NOT MY KIND OF PEOPLE

Stonewall Jackson — Columbia
Benny Joy, Hugh X. Lewis

VIOLET AND A ROSE
Wanda Jackson Capitol
Mel Tillts, Bud Auge,

John Reintield, Jimmy Dickens

MEMORY =1

Webb Pierce — Decca
Max Poweil; Wayne P, Walker

WAITING A LIFETIME

Webb Pierce — Decca
Webb Plerce

TAKE MY RING OFF YOUR FINGER
Carl Smith — Columbia
Benny Joy, Hugh X. Lewis

CEDARWOOD PUBLISHING COMPANY
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815 SIXTEENTH AVE., S. * NASHVILLE, TENN. » 255.6535
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Webb Piege ® Honk Snow & the Ralnbow Ranch Boys ® Minnie Pearl ® Faron Young & the
D_eguﬁt,g ® Carl Senith ® Kitty Wells ® Johany Wright & His Tennessee Mountain Boys @ Bill
Phillips ® Jimmy Dean ® Porter Wagoner & Hix Wagonmasters ® Norma Jean ® Jimgny Dickens
® Carl and Pearl Butler ® Stonewal] Jockson ® bsfty Frizzell ® Grendpo Jones ® Bobby Bare ®
George Margan ® Earl Perkins ® Red Sovime ® Justiny Tubll & Willls Beathers ® Dottie West ® Margie
Singlgiton ® Duke of Paducah ® Archie Compbell ® Cousin Jody ® €arl Belew ® Delores:
Smiley ® Jan Moore ® Shirley Ray.

DENNEY-MOELLER TALENT INC. 255-6611
815 16th Ave. So.  MNASHVILLE, TENN.  Area Code 615

The World of Country Music * Billboard
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lITTlE CURRENT SINGLE
*I'll Sit This One Qut”
b/w
‘ “Is Goedbye That Easy to Say’

ONE OF COUNTRY MUSIC'S TOF ATTRACTIONS

The World of Country Music * Billboard 16



KITTY
WELLS

THE QUEEN OF
COIUWRY MUSIC

JOHNNY WRIGHT

Sings: DON'T GIVE UP THE SHIP b/w GUITAR LESSON

DENNY-MOELLER .
booking agent / TALENT, INC. DECCA@-.M:
NASHVILLE, TENN. / PH. 255-6611
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CURRENT SINGLES

“My Friend on the Right” anc
“The World’s Greatest Love.’

CURRENT ALBUM

“Stary Songs of Mountains
and Valleys.”
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plus regular weekly sections on

Subscribe Today

at this Special
Introductory Rate

to BILLBOARD—the
undisputed leader

in the music-record
business—now in

its seventieth year
of publication.

s

- G D IR T EP M D NP W S () O D ) e ) S ) W e g -y -

The music-recort! industry’s most authoritative source of

WORLD-WIDE NEWS . .. REVIEWS . . . CHARTS
covering all of the following—and more:

POPULAR MUSIC . .. TEEN BEAT . . . COUNTRY ... RHYTHM & BLUES . . . CLASSICAL

AUDIO-VIDEO EQUIPMENT . . . COIN MACHINES . .. BULK VENDING

- e e 0 E S e ey S e = R B e e - - O S Y G @ S G5 )5 e e e I -,

BILLBOARD, 216D Fatierson St Cincinnahi, Dhis 45214

Enter my subschiption Yo BILLBOAED &t tha special Bstroductory rate of 24 Rksves for $7.30, |

(Check hare [ for 82 Jsswes dor $15.)
[] 8ill me [J Paymnent Enclosed {1 get 2 eatrd isiiies)

Moo o o h e e TH - £t
Comgany - N Sy =, N 'S

Addgess 000 e s o o e
Coy S1ale Lip Code e it

Nature of Business

——— T
(] $2& per yesr via Alf Cargo for Alaska, Howail, Pustfo Rico, Great Britaln and Eurcpe

Holes Other Ovevsgds Rafes on Requeil
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CURRENT SINGLE

“WHAT AM | GONNA DO WITH YOU BABY”

NEW ALBUM

“LET ONE GET CLOSE TO YOU”

il Gtmediftns Y
; WZ’ W mﬁf% ReAVICTOR
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MNAME

JIMMY DEAN
KATHY DEE
JIMMY DICKENS
TONY DOUGLAS
JOE DOWELL
RUSTY DRAPER

JIMMY DRIFTWOOD
ROY DRUSKY

DAYE DUDLEY
DUKE OF PADUCAH
TOMMY DUNCAN
BOBBY DURHAM
BOBBY DYSON
DUANE EDDY
BOBBY EDWARDS
JIMMY ELLEDGE
LEE EMERSON
RALPH EMERY
BARRY ETRIS

JACK EUBANKS
EVERLY BROTHERS

LESTER FLATT & EARL SCRUGGS

DICK FLOOD

FOGGY RIVER BOYS
RED FOLEY

TENNESSEE ERNIE FORD
JOHNNY FOSTER
WALLY FOWLER
CURLEY FOX

LEFTY FRIZZELL

FROST BROTHERS QUARTET

BOB GALLION

DON GIBSON

BILLY GRAMMER
BILLY GRAY

CLAUDE GRAY

ANDY GRIFFITH
MERLE HAGGARD
CONNIE HALL
SPEEDY HALLSWORTH

GEORGE HAMILTON IV
ESCO HANKINS
FREDDIE HART
KITTY HAWKINS
BOBBY HELMS
DON HELMS
GOLDIE HILL
TOMMY HILL
STAN HITCHCOCK
HOMER & JETHRO
HOMESTEADERS

ALEX HOUSTOMN & ELMER

DAVID HOUSTON

JAN HOWARD
FERLIN HUSKY

THE IMPERIALS
AUTRY INMAN

IRVIN TWINS

BURL IVES
STONEWALL JACKSON
TOMMY JACKSON
WANDA JACKSON

COUSIN JAKE & UNCLE JOSH

SONNY JAMES
PENNY JAY
NORMA JEAN

BOB JENNINGS
WAYLON JENNINGS
KRIS JENSEN

JIM & JESSE
COUSIN JODY
JOHNSON SISTERS
GEORGE JONES
GRANDPA JONES
THE JORDANAIRES
RAMSEY KEARNEY
GEORGE KENT
ANITA KERR SINGERS
MERLE KILGORE

CLAUDE KING
PEE WEE KING
ROY LATHAM
BRENDA LEE

ROSE LEE & JOE MAPHIS

Label

Columbio
United Artisis
Lolumbla
Sims

United Artists
Monument

Monument
Mercury
Mercury
Starday

Capitol

Roe

RCA Victar
Capitol

Sims

Time
Mercury
Slems
Monunment
Worner Bros
Columbia
Nugget
Songs of Faith
Decco
Cepitol

Cope
Songs of Foith
Stordo!
Columbia
Stmis
Hickoey
RCA Victor
Decca
Libcriy
Mercury
Capitol
Tally
Decco
Decco

RCA Victo#
Columbic
Monument
Copo
Columbig
Smash
Decco
Stardoy
Epic

RCA Vietor
Stardoy

Epic

Copitol

Capltol

Heart Warming
Sims

Columbio
Decca
Columbio

Dot

Capitol
Cotton Town
Jubilee

Capitol
Decca
RCA Victor
Sims
ALM
Hickory
Epwday

tar
Sing
United Artists
Monument
Columble
Hickory
Rice
RCA Victor
MGM

Columbia
Stardoy
Sims
Decco

Staordoy

The World of Country Music ¢ Billboord

Monogement and/or Booking

Al Bruno
Quentin Welty
Denny-Mceller Talent, Inc.

Wright Talent Agency, Inc.

Self

Hubert Long Talent, Inc.
Key Talent, Inc,
Denny-Moseller Tolent, Inc.
Americana Corp.

Dusty Rhoodes

Key Tolent, Inc

Lee Hazelwood

Bob Neal Agency, Inc

Marty Robbins Enterprises
Key Talent, Inc.

Cleve Warnecek

Wright Talent Agency, Inc.
Page-Roel Associotes

Mrs. Borl Scruggs
Hemlock Music Co., Inc
Hal Thoaalinson

Dub Albritten

Jomes Loakes, Bctford Corp
Gra-Mar Agency, Inc

Self

Bob Neal Agency, Inc,
Denny-Moeller Talert, Inc,
Don Frost

Acuff-Rose Artists Corp.
Acuff-Rose Artists Corp
Gra-Mar Agency, Inc.
Curtis Potter
Denny-Moeller Tolent, nc.
Richord Link Asscciotes
Fuzzy Owens

Bob Neol Agency, Inc.

Acuff-Rose Artists Corp.
Self -
Bob Neal Agency, Inc.

Wil-Helm Agency, Inc
Wil-Helm Agency, Ine.
Denny-Méiller Talent, liic

Gra-Mer Agency, Inc.
Jimmy Richards

Jerry Rivers

Self

Hubert Long Tolent, Inc.
Horlon Howard

Hubert Loag Tolent, Inc.
Jake Hess

Russell Sims®

Bob Gunter

Denny-Moeller Tolent, Inc

Jim Halsey Enterprises

Bob Netl Agency, i
Troy Martin
Denny-boeller Talent, ine.

Byeno Vista Prod,
Acuff-Rose Artists Corp.
Joe Taylor

Denny-Moelier Talent, Inc.
A_O. Stinson

Bob Neal Agency, nc.
Denny-Moeller Tolent, Inc
Gordon Stoider

Acuff-Rose Artists Corp.
Key Talent, Inc,

Al Gallico (Mgt.); Bob Neal
Agency, Inc. (Bkg,)

Bob Neal Agency, Inc

King Enterprises

Dub Albritten (Mgt ), Wm.
Morris Agency, Inc. (Bkg.)
Jock McFadden

$
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Watch for
New Version of

"“HILLBILLY
HEAVEN"
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MY SINCEREST THANKS TO ALL
THE DISC JOCKEYS THE WORLD
OVER AND A HAPPY BIRTHDAY,
WSM,
FROM THE
SINGING
SHERIFF

FARON
YOUNG

MERTURY RECORDS
LATEST S$INGLE:
‘MY FRIEND

ON THE RIGHT"

Tree Pub. Co.

B)’s meeding coples mvitg; Litths Righie Johnson,
Bex 3, Belen, New Mexico,

A SPECIAL WELCOME AND THANKS
DJ's FROM ALL THE FOLKS AT

RED FEATHER RECORD (0.

Latest Singles:

BOBBY BUTTRAM
"DOWN PAYMENT ON LOVE"

RONNIE CHAMBERS
“SMALL TALK”
LITTLE RICHIE JOHNSON
“HILLBILLY HEAVEN"

RED FEATHER RECORD CO.

1927 San Mateo Bhd. MNE
L Albwguerque, N.M,
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published.

* 216 poges

Box 200

Biliboard
165 W, 46th 9,
New York, N.Y.

Send

Kame

* 812 x 11 poge size
* Beautiful 4.color cover

* and hundrods of photographs and a#ti-
cles about yeur favoerite ¢ountry arbists

FIVL CALL!

. . » for copies
of last year’s
“Award Winning"
eédition of

THE WORLD OF
COUNTRY MUSIC

Winnier of a 1963 Jesse H. Neal
Editorial Achievement Award

There is just @ small swpply remaining
of this exciting and colorful Billboard edi-
tion which has been
"definitize™” study of gountry music ever

termed the meoeit

hs Seopo—Its People—Its Componiss and
Its Accomplishmants,

WHILE THEY LAST
ONLY $1 PER COPY
{regulor price: $2)

~""" COUNTRY ORDER FORM™~""]

Special Price 31

topy (¢} of last years (1963)

editien of The World of Counlry Mumic.

My remittance of S I8 encloded.

Adideess

City & State
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NAME

LE FEVRES QUARTET
LEWIS FAMILY

BOBBY LEWIS

HUGH LEWIS

JERRY LEE LEWIS
WALLY LEWIS

HANK LOCKLIN
JIMMY LOGSDON
LONZO & OSCAR
BOBBY LORD

JOHN D. LOUDERMILK
CHARLIE LOUVIN

BOB LUMAN

LULU BELLE & SCOTTY
JUDY LYNN

LORETTA LYNM

BILL MACK

WARNER MACK

ROSE MADDOX

LINDA MANNING
BENNY MARTIN
GRADY MARTIN
JIMMY MARTIN
COUNTRY JOHNNY MATHIS
LEON McAULIFF
DARRELL MeCALL
McCORMICK BROTHERS
SKEETS McDONALD

BUDDY MEREDITH
FRANKIE MILLER
JODY MILLER

NED MILLER

ROGER MILLER

DIANE MINOR

BILL MONROE

PATSY MONTANA
MELBA MONTGOMERY
JAN MOORE

LATTIE MOORE
GEORGE MORGAN
JOHNNY & JONIE MOSBY
MOON MULLICAN
WILLIE NELSON

JIM NESBITT

JIMMY NEWMAN

CECIL NULL & ANNETTE
OAK RIDGE BOYS

JAMES O'GWYNN

ROY ORBISON

OSBORNE BROTHERS
BONNIE OWENS

BUCK OWENS

BILLY PARKER

LEON PAYNE

MINNIE PEARL

CARL PERKINS

EILL PHILLIPS

CHARLIE PHILLIPS

STU PHILLIPS

WEBB PIERCE

RAY PILLOW

THE PLAINSMEN

JOE POOVEY

ELVIS PRESLEY

DAVID PRICE

RAY PRICE

JEAN PRUETT

MARV N RAINWATER
WAYNE RANEY

THE RANGERS

SHIRLEY RAY

DEL REEVES

HERBIE REMINGTON
DON RENO & RED SMILEY
CHARLIE RICH

GEORGIE RIDDLE

REX RINEHART

TEX RITTER

MARTY ROBBINS
JIMMIE RODGERS
ROY ROGERS & DALE EVANS
ADRIAN ROLAND
RUSTY & DOUG
CHARLIE RYAN

RAY SANDERS

EARL SCOTT

JACK SCOTT

Label Manogement and/or Bookang
Sing Maurice Le Fevres

Starday Roy Lewis

Fratemity Hal Smith Astists Prod.
Kopp Denny-Moeller Talent, Inc,
Smash Frank Cosone

Simsg Russell Sims

RCA Victor Wil-Halm Agency, linc
King

Nugget Jock Logon

Hickory Acuff-Rose Artists Corp.
RCA Victor MAcuff-Rose Artists Corp.
Copitel Bob Meal Agency, Inc.
Hickory Acuff-Rose Artists Corp
‘Starday

United Artists  John Kelly

Decco Wil-Helm Agency, Inc.

United Artists
Decco
Capitol

Rice

Starday
Decco

Decca

United Artists
Copitol
Philips
Hickory
Columbia

Rice
Starday
Capitol
Fobor
Smash
Rie
Decca
Sims.
United Artists
Smash
King
Columbio
Columbla
Hollaway
Monument
Chart
Decca
Epic
Skylite
Mercury
Monument
Decca
Tally
Copitol
Strms
Sfarday
Stardoy
Decco
Decca
Columbia
Coluznbig
Decca
Capitol
Sims
Sims
RCA Victor
Rice
Columbsia
RCA Victor
MGM
Storday
Coprice
Epic
Columbia
UUnited Artists
King
Geoove
United Artlsts
Jed
Capitol
Columbia

Dot

Warner Bros
Starday
RCA Victor
King

Libsarty
Decco
Groove

Wil-Helm Agency; Inc
Jim Brogden
Key Tolent, Inc

Gra-Mar Agency, Inc
Tillmon Fronks Enterprisas
Don Thompson Agency, Inc

Marty Landou (Mgt ); Maorty
Robbins Enterprises (Bkg )
Key Talent, Ifc.
Self _
Llittie Stone Associotes
Fobor Robinson
Buddy Killen
Wil-Helm Agency, Inc
Denny-Moeller Talent, Inc.
&Bobml‘g 'U;sto Prod. i
Nea \ég?enc mne.
Denny-Moceller ‘Fc’:lem, Inc.
Key Tolent, Inc.
Denny-Moeller Talent, Inc
Americang Corp,
Wm. G. Hall
Hal Smith Artists Prod,
Bob Neol Agency, Inc.
\Keﬁ- Bolent, Inve. '
Jolly Joyce Agenty, Inc,
Smitty Gatlin
Bob Neol Agency, Inc.
Acuff-Rose Artists Corp
Wil-Helm Agency, Inc.
Fuzzy Owens
Jock McFoadden
Russell Sims
Self
Denny-Moeller Talent, Inc
Denny-Moeller Tolent, Inc
Benny-Moeller Talent, Inc.

Denmry-Moeller Talent, Iinc
Joe Taylor

Howard Wellbom

Russell Sims

Col. Tom Porker

Key Talent, Inc.

Hubert Long Talent, Inc.
Merty Robbins Enterprises

Self

Ronnie Page
Denry-Moeller Talent, Ing,
Hubert Long Talent, Inc.
Pappy Daily

Cariton Haney

Wil-Helm Agency, Inc.
Denny-Moeller Talent, Inc.
Acuff-Rose Artists Corp.
Marty Robbins Enterprises

Gobbe-Heller Manogement
Art Rush

Slick Morris

Bob Neol Agency, Inc

Self

Self

Wiil-He|m Agency, Inc

The World of Country Music * Billboard



NAME

JOHNNY SEA

SEGO BROTHERS & NAOMI
SHACKLEFORDS

JEAM SHEPARD

HERBERT SIMS

MARGIE SINGLETON
JIMMIE SKINNER

DELORES SMILEY

ARTHUR (GUITAR BOOGIE) SMITH

CARL SMITHI

CONNIE SMITH
WARREN SMITH
HANK SHOW

RED SOVINE

SPEER FAMILY
STANLEY BROTHERS
STATESMEN QUARTET
OTT STEPHENS
WYNN STEWART
STONEMAN FAMILY
CARL STORY
STRINGBEAN
SUNSHINE BOYS
GORDON TERRY
BILLY THOMPSON
HANK THOMPSON
SUE THOMPSON
BOOTS TILL

MEL TILLIS

FLOYD TILLMAN
JOHNNY TILLOTSON

TOMPALL & THE GLASER
BROTHERS

MERLE TRAVIS

ERNEST TUEB

JUSTIN TUBB

LEROY VAN DYKE

FORTER WAGONER

BILLY WALKER

CHARLIE WALKER

CINDY WALKER

WEATHERFORD QUARTET

CHASE WEBSTER

KITTY WELLS

DOTTIE WEST

JOHNNY WESTERN

SLIM WHITMAN

WILBURN BROTHERS

DOC & CHICKIE WILLIAMS

HANK WILLIAMS JR.
LAWTON WILLIAMS
TEX WILLIAMS
WILLIS BROTHERS
BOB WILLS
JOHNNIE LEE WILLS
LONMNIE (PAP) WILSON
MAC WISEMAN
BOBBY WOOD
DEL WOOD
SHEB WOOLEY

{Also BEN COLDER)
MARION WORTH
JOHNNY WRIGHT
FARON YOUNG

A VAV AVVMAAVLLR NN

BANJNOS BOUGHT

AND SOLD

Lobel

Philips

Songs of Faith
Mercury
Capitol
Gilette
Mercury
Sterday
Nugget

Dot

Columbia

RCA Victor
Liberty
RCA Victor
Rice
Skylite
King

RCA Victor
Chort
Capitol
World-Pacitic¢
Starday
Starday
Starday

Rice
Copitol
Hichkory
Copo
Columbia
Sims
MGM

Decco

Capitol
Decca
Groove
Mercury
RCA Victor
Columblc
Epic
Monument
Heart Warming
Dt

Decco

RCA Victor
Smash
Imperial
Decca
Wheeling
MGM

RCA. Victor
Liberty
Starday

Sims

Copitol
Joy
Mercury
MOGM

Columbio
Decco
Meroury

Management ahd/or B-mgmq;

Eob Neal Agency, Inc
Jomes Sego

Lee Hozalwood
Wil-Helm Agency, Inie.

g:nw-Moeller Tolent, lnc.
if
Denny-hoeller Talent, Inc.
Self
Denny-Mceller Tolent, Inc

Wil-Helm Agency, In<.
Slick Norris
Denny-Moeller Talent, Ine.
Denny-Moclber Tolcnt Inc
Brock Spear

Howvie Lister

Slim Williamson

Don Sessions

Jock Clgment

Self

Wil- Helm Agemy Inc.

Ace

Hubert Long Toicnt fnc.

Key Talent, Inc,

Jim Hlolscy Enterprises

Acuff-Rose Artists Corp,

Doc Whiting

Hubert Long Talent, Inc.

Russell Sims

el Shayne (Mgt.); Wm,
Morris Agency, inc. (Bkg.)

Hubert Long Talent, linc.

Hal Smith Agency, Inc.
Denriy-Moeller Tobent, Inc,
Hubert Long Tolent, Inc
Denny-Moeller Talent, Inc
Key Talent, Inc.

Hol Smith Artists Prod.

Earl Weatherford

Auff-Rasa Artists Gorp.
Denny-Moeller Talent, Inc.
Denny-Moeller Talent, Inc.
Americona Corp

Wil-Helm Agency, inc
Wil-Helm Agency, Inc

WWVA Artists Bureou

Audrey Willioms Enterprises, nc

Jock Mum?h

Denny-Moeller Talent, Inc.

Som Gibbs.

Russell Sims

Acuff-Raose Artists Corp.

Wi ise-O-Man Enterprises, Inc

Ray Brown

Bob Neal Agency, inc.

Ray & Doug Cooper (Mgt.}; Wright
Talent Agency, Inc. (Bkg.)

Bdb Neal Agency, Inc.

Denny-Mogller alent, I,

Denny-Moeller Tabent, Inc.

NEW NECKS
AND INLAYS

CUSTOM BANJO SERVICE
Everything for 5 String Banjo

3902 Ne Tylek Ave., El Monte, Calif. 91731 @ Phone 213; 448-2137

hor
2 Walt Plttma'n
%

The World of Country Music * Billbocrd

VS

THE VAN EPS
Classical
Banjo
Since 1894
With the “FLUSH LEFT
FINGERBOARD

*
Alsop Bluegrass Models

Wiite foé brochure 1oc

GARIEPY BANJO

46 E. Marked $3, Long Beoch 5, Cailf.

Dopt. BB

YOU'RE READING IT KOW!
Billboard’s Second
Annual Edition of

THE WORLD OF
COUNTRY MUSIC

For industry mamber ond fon ofike . . .
hera"s cll tha color ond excitement of the
wondarful couniry music fleld.

Single copies of tiin iwue are now

avoiloblg,
Only $2 posipaid
ORDER NOW

\ "~ "COUNTRY ORDER FORM ~~"7

Bililoard
Bax 300, 2160 Patterson &t
Cincinnati, Chio 45214

Counrry Music. (1964 - Edition)
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YOU'LL FIND A WORLD OF TOP-GRADE

COUNTRY ENTERTAINERS, PRODUCTS AND SERVICES IN THIS

Index to Advertisers

This alphabetical listing is provided as an additional service to readers.
The publisher does not assume liability for errors or omissions.

AGM Records . ... . . ......... ..118
All-Star . ... .. %o . 143
R. C. Allen .. ... ............137
Bill Anderson .. ... . ........... 100
ASCAP . . .. .. . 55
Chet Atkins .. ..........0.... 37
Bob Banner Associates .......... 87
Bobby Bare .......0..00..... 73
Bobby Bamett . ... .. ........... 77
Molly Bee . ... .. .. At R TN I - |

BMI ..........Inside Front Cover, 5
johany Bond .. ... . ..c... ... 12
Wes Buchanan . . ....148
Buena Vista Productions .. _..,.., 77

CAPA Records ................153

Capitol Records .., .. 26, 27
Johnny Cash ., ... .Inside Back Cover
Cedarwood Publishing Co. . ... ... 158
Central Songs .. .......... R TaC A, -V
O = N s i e oL B
Chart Records ..... ap o aweme s 142
ROV-CIATK. ¢ oo vt o 125
Country Music Assn. . ... 9s
Columbia Records ... ... ... .18, 19
Columbia Rec. ()Jimmy Dean] ... 89
Floyd Ceamer ,...._ ......"....147
Cuca Record Corp. . ... .. .. 79

Custom Jingles of Nashville ... ... 11
D & R Publishing ... . 121
Skeeter Davis ... ,.,5...s...... 164
Jimmy Dean ......;........ .., 96
Decca Record Co., Ltd. (London) .. 10

Decca/Coral Racords. i a0 15]
Levvy Davwgnport .. 152
Jimmie Dickens SR RPN | Y o
Roy Drusky .. ....... . 101
Epic Records Tir v aly el 0D
Fender Electric Inst. Co. . ..... ... 67
Flatt & Scruggs ok 5 THY
168

Gﬂﬁm B.nj“ LR BN » «) O BT ,-167>
Gibson Guitars ... . ......c0p... 21

Claser Bros. SN OT Pt [ € L
Wanda Jackson Coodman ........ 125
Billy Grammer o SRRy, 127
Guild Guitars .. . ..,........ . 35
Jim Halsey Management ... .. .., 125

George Hamilton 1V VPR | 1
HIl & Range ... ..wc. . .u..,.120

M, Hohner Inc. ... ............. 83
David Houston PETR PR | 1 <
Ferlin Huskey ......... . .. 102
Stonewall Jackson . ... oo “Bagia O O
Sonmyy James . . ................114
Jim & Jesse . ... ., . ...........142
The Jordanaires . ............... 78
RN s i e v s .. .92, 43

KFOX .......c..........108, 109
Pee Wea King . v..v.... .... 14
Merle Kilgone
KPCN . ... ... .............48, 49
KRAK ootioas e romve erie e s 38+ 33
Lewis Family . . . . b T e 13
Hubert Long . .. e coencne.. s 99
Charlie Louvin ... R ot o by
Judy Lyrnn ... .. o tsis AP 1) |
MOM Records . .ns vivvvomuvps. . 29
Joe & Rose Lee Maghis ... ... .. 12
Mercury Records ., .... ........ 6}
Roger Miller ....... co0vvuin. 16
Denny-toeller Agency ... ...... 159

Melba Montgomery ... ..........117
Muppets, InC. . ...c6iv.vvuiincan. 95

Bob Neal Agency ., ....... e 1
Slick MNorrds . ...... TRt g et L b
Jim O'Neal o TR RSy e R P o T
Original Instruments . . . . ;. 143

B'ﬁxk mei e e M TP o e 98 . W " &0 5‘3.

Merle Haggard & Bomnie Owens &
Fuzzy Owens . ., ..........137

Pamper Music . . ... ..... S 59
.q.oaﬁv-.:\-l;lu»--'39
Pickwick International ... ... 140, 14]

Dal Perkins, . .

Walt Pittman i ar siv-eus 167
Plastic Products . . ...... 3 9
Ray Price .. ... ... stad ettty ta s 104
RCA Victor Records . . ..... 2122, 123

Radlo & Television Equipment Co. . .139
Rheém Califone . .. ............1¢1
Tt RHRRT, o o s worwis 5 e iviw 1 65

Royal Plastics .~ ... .. .aqp .o 9
Johnny Sea 7. ........ ... 117
SESAC Inc. £ ek ey ey o A5
Shiels G Bruno . .. ... .. . 88
Jimmie Skinner . ... .. .. e ol b

Solters, O'Rourke & Sabinson,. Inc. %4

Sparton of Canada .~ ........... [0
Standel Co. . ... e TS o IR e L
Starday Music Co, .. 8
Starday Records . . . . ity 26, 7
Starday Sound Studio ..... . ... B
Gary Stevens . ... Eiaenn 29
Dave Stone Stations >]

Gordon Terry T e e e 105
Hank Thompson . .............. 125
Tree Publishing Co., Inc. .. ... :.0137

NTrke i S g e v raeaas 137
WCMS . 74, 15
Kitty Wells .. ... .. H e, P §61

Dottle West . . ... .. ..... ..z 107
Johnrwy Western . ... . ....._ . 121
William Morris Agency, Inc. . ... 93

Hank Williams Jr. .o .....«. 121
Willis Brothers . . - e ense
Mack Wiseman R v 3
World Paclfic Records . . .- 157
WSM Radio , .. .:. . Back Cover

Johnny Wright .., ... ......... 18]

Faron Young . ... 162, 163
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WSM'

ERAND OLE OPRY

NOW CARRIED LOCALLY IN
MORE THAN 400 MARKETS!

From Alaska to Newfoundland. .. from Cali-
fornia to Bermuda...in Los Angeles, Miami,
Detroit, Washington and Denver . . . stations are
snapping up this S5-minute, S5-day-a-week
GRAND OLE OPRY Show. It's already sold in
400+ markets. And in many of these markets,
it’s a sell-out before it even hits the air!

Each program is a delayed broadcast of a
live GRAND OLE OPRY Show, performed be-
fore the audience at the Grand Ole Opry House
in Nashville . . “Music City, U.S.A.” Only the
commercials and dated references are edited out.

The World’s Most-Listened-To Stars. ..

The World's Best Loved Country Music Program ...
Recorded On-Stage at the Grand Ole Opry House
In Nashville, Tennessee !

The big stars . .. Roy Acuff, Ernest Tubb, Hank
Snow, Flatt & Scruggs, all the greatest names in
country music ... are all there, ready to attract
listeners and advertisers to yvour station!

Here's what station people say about it. From
KVPI, Ville Platte, Louisiana: “It's one of the
finest things for rural radio that we have seen in
a long while.” “*We have received more response
for this radio station and the sponsor than any-
thing we have done in a long time,” says WQIK,
Jacksonville. CFCL in Timmins, Ontario, reports
“it's going over great guns.”

ACT NOW! SEE IF IT'S STILL AVAILABLE IN YOUR MARKET BY CALLING
BOB COOPER OR LEN HENSEL AT WSM. CALL TODAY] AREA 615: 747-9000.

WS M NASHVILLE, TENNESSEE

OWNED AND OPERATED BY THE NATIONAL LIFE & ACCIDENT INSURANCE COMPANY



