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The International Music-Record Newsweekly

NARM ConventionStory--

Sound Without the Fury

By ELIOT TIEGEL

SAN FRANCISCO—NARM's
seventh annual convention here
proved a provocative one, with
a number of informative discus-

sions and forthright give-and-
take displayved by key industry
leaders. The climate was best
described as constructive, as
compared with previous explo-
sive meetings when the rack

1IEII|IlIl1l1l1[IIIIIHlIiII|I|II|I|IiIIII|II|IIII||||Illl'llillIlIIIEIIIIIl1|1|l|!lIIIIIIIIiIiIIIIII]I]I'II'IIIIIII]III.I[II.].IIIIHIIIIIIIHlItIl]I1|'I|1IIIIIIItII-II.Il1IiIIlII|IIl|lIIII1IlIiII|I[III

‘64 BRITISH DISK SALES
UP 18% TO $71.5 MILLION

LONDON—British record sales for 1964 were valued at $71.5
million, the Board of Trade has revealed. This represents an increase
of 18 per cent on the 1963 total of a little more than $61 million.

Home sales were up by a little more than 18 per cent and

exports increased by 14 per cent.

Despite the downward trend in October and MNovember, Decem-
ber concluded a brilliant year, with manufacturers’ sales for the
month valued at $10 million—a tenth greater than in December

1963.

The swing to LP selling in Britain—one of this year's biggest
targets—reflected in a further rise of 6 per cent However, the
production of 78 r.p.m. records continues to fall quite rapidly.

Taking 1964 as a whole, production of LP's was up 23 per
cent. 45's rose 19 per cent, and 78’s dipped 33 per cent
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ENGLAND MAY HAVE THEIR BEATLES but London has Mantovani, who has
sold over 4,000,000 stereo LP's to date. London Records is currently cele-
brating its 14th annual Mantovani Month Promotion. The maestro's latest
album, “The Mantovani Sound,” spotlights hits from Broadway and Hollywood.

(Advertisement)

jobbers fought for distributor
status.

The four-day event (Feb. 28-
March 4) at the Fairmont Hotel,
drew 47 exhibiting manufactur-
ers and 50 merchandisers for an
all-time attendance high of 350
persons.

Theme for the convention was
“Appraisal and Assessment —
What Is Our Worth?” Archie
Bleyer delivered the keynote
speech on Monday, followed by
a blasting dialog between Capi-
tol Records’ Stan Gortikov ana-
lyzing the rack jobber and Mer-
shaw's Charles Schlang criticiz-
ing the manufacturers. Schlang
delivered his own controversial
proposal for a lower price cata-
log on LP's, (Stories on the vari-
ous speeches appear elsewhere
in this issue.)

An opening-day symposium
covered the role of budget mer-
chandise, while panel discussions
were held on the two business
days. An impressive array of in-
dustry figures participated in the
activities, including NARMites
John Billinis, Carl Glaser, James
Tiedjens, Don Belzer, George
Berry, Harold Richman, Howard
Rosen, William Davis, Jack
Geldbart, Sam Ricklin and Cecil
Steen. Convention chairman
Stanley Jaffe and executive sec-
retary Jules Malamud co-ordi-
nated all the programs and kept
the person-to-person manufac-
turer - rack meetings running
smoothly.

Representing  manufacturers
were Al Bennett, Irwin Stein-
berg, Cy Leslie, Dave Miller,
Morrie Price, Bill O'Dell, Jerry

(Continued on page 67)

Copyright Bill
Hearing Starts
On April 28

WASHINGTON—The Grand
March to revision of the 1909
copyright law will have its con-
gressional opener in the House
Judiciary Subcommittee on Pat-
ents and Copyrights, beginning
April 28, 1965, First witness on
the historic opening day is ex-

(Continued on page 11)

LAURIE RECORDS' sensational British group, Gerry and the Pacemakers, have
a smash hit in “Ferry Cross the Mersey,” rising to the top of the charts, and a

chart LP, “I'll Be There.”

(Advertisement)

Col’'bia Pkg.
On Mrs. FDR

NEW YORK—Columbia Rec-
ords is adding the late Eleanor
Roosevelt to its spoken word
repertoire this month. The label
is releasing a two-record pack-
age titled “Eleanor Rooseveit
Recalls Her Years With F.D.R.-
My Husband and 1,” in which
she speaks spontaneously about
her long and colorful life.

The album is based on the
American Broadcasting Co.'s TV
series “FDR."” Mrs. Roosevelt's
reminiscences include her first
meeting with FDR, the morning
of her husband's nomination in
1932. and reflections on the
problem of raising children in
the White House. Parts of these
recollections were recorded only
a few weeks before her death
in 1962.

The album includes a tribute
to Mrs. Roosevelt by Adlai
Stevenson. David T. Bazelon
provided the biographical text.
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DOT ACQUIRES
‘LETKISS DISK

HOLLYWOOD — Dot Rec-
ords has secured what it claims
is the first disk of “The Origi-
nal Finn-Jenka" for U.S. dis-
tribution. The record introduces
a new dance craze called Let-
kiss.

Artists on the disk are Jaako
Salo and his orchestra. The sin-
ple was cut in Finland and se-
cured for Dot by Paul Siegel in
Germany. Dot also has Cana-
dian and British territory dis-
tribution rights. Plans are to fic
in the single with the Finnish
dance.
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EMI Makes
Major Shifts
In Personnel

By CHRIS HUTCHINS

LONDON — EMI chairman
Sir Joseph Lockwood has re-
vealed a major shake-up within
his company. Record producers
previously responsible to man-
aging director Len Wood are
now responsible to Ron White,
who takes on the new job of
general manager of the artists

(Continued on page 18)

Full Coverage of
NARM Convention
on Pages 4 Through 8.

VOYLE GILMORE, Capitol Rec-
ords' a&r head, left, accepls a
%1.000 check for the Nate Cole
Cancer Fund from Cecil Steen,
NARM's president. The contribu-
tion was made at the organiza-
tion's San Francisco convention.
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The Most Exciting
New Import
From France

France’s sensational “Yé-Yé Girl”
makes her American debut on
“Hullabaloo” (March 16) and
“Shindig” (March 24) to launch
her new single

Stock up now on her great albums
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The mnst trusted name in sound .
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Pickwick Label,Bridgeview,
Will Be Handled by Laurie

NEW YORK—Pickwick In-
ternational’s new pop label,
Bridgeview Records, will be
handled by the Laurie label.
Material and artists for Bridge-
view will be recorded by Lee
Harridan Productions and sup-
plied to Laurie under the agree-
ment.

Current plans call for Bridge-
view to go into a full schedule
of album and single releases.
The first Bridgeview single,
“Those Days Are Gone For-
ever” and “Soul City,” by the
Foxes, was shipped by Laurie
this week. A second single is
scheduled before the end of the
month.

Already signed to Bridgeview

in addition to the Foxes, are the
Wonderfuls, Donnie Burke (for-
mer St. John's University basket-
ball star), Rod and the Basking
Ridge Boys and the Chick-letes.

Terry Philips, who heads Lee
Harridan Productions, which
also-produces Pickwick Interna-
tional's other recently formed
single lines, Pickwick City Rec-
ords and Showcase International
Records, is now auditioning art-
ists and material for the Bridge-
view label.

Assisting Philips in the oper-
ation of Lee Harridan Produc-
tions, which is located in the
Pickwick Building in Long Is-
land City, are Jerry Vance and
Jimmie Sims.

Atlantic, Sims Distrib Deal

NEW YORK—Atlantic Rec-
ords strengthened its ties with
Nashville last week in a dis-
tribution agreement with Sims
Records. The deal calls for At-
lantic to distribute all of Sims
product in the U. 8. as well as
other parts of the world.

Sims Records, a MNashville-
based operation, has an exten-
sive catalog of albums and sin-
gles in the country, gospel,
blues and pop fields. Among the
artists on the Sims roster are
the Happy Goodman Family,
Jerry Walker, Bobby Lee Tra-
mell, Bobby Barnett, Tony
Douglas, Hal Willis, the Kelly
Brothers, the Wallace Brothers
and Roscoe Shelton. _

Atlantic’s affiliation with the

Vee Jay to Launch Classical
Line With Randy Wood at Helm

HOLLYWOOD — Vee Jay
launches its classical line iIn
July as the ultimate step in its
product expansion program un-
der President Randel Wood.
The company is also bolstering
its gospel catalog and single
oldies series.

The new classical label, as yet
untitied, will present masters and
artists from Europe in works re-
corded before but currently un-
available. Some material may be
cut in the U. 5., Wood said, but
the emphasis will be on foreign
works.

Wood revealed he hoped to
have a major European classical
performer signed within one
week and was working on fi-
nalizing domestic deals. The
executive stated he had already
signed three Italian artists, with
possible appearance deals for
them with the New York Met-
ropolitan and San Francisco Op-
era companies. The names of
these performers were not re-
vealed.

The move into the expensive
classical market is looked upon
by Wood as a major achieve-
ment for the label and one which
will result in money coming into
the company. “We will be re-
leasing non-competitive things,"
Wood remarked in explaining
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his intention to avoid a battle
with the major classical com-
panies. He estimates classical
product will account for around
eight per cent of his total vol-
ume.

Classical Background

Unknown to most people is
that Wood's background was in
the classics before he became in-
volved in rhythm and blues and

op. He had been Kapp Record’s

classical a&r man in New York
eight years ago and ran a clas-
sical retail shop across from
Carnegie Hall.

In the more popular fields,
Vee Jay is strengthening its
r&b roster with the signing of
Chicagoites Bobby Jones and
the Dantells. The label will
launch a gospel special this
month and add 35-45 oldies
45's to its hits catalog.

Vee Jay has additionally
signal production deals with
J. W. Alexander and Ed Cobb.
Alexander is producing Little
Richard sessions and Cobb, who
has worked with the Supremes,
is recording the Lillies and Sandi
Wynns. The former partner with
Sam Cooke in Sar Records,
Alexander has the choice of
working with Vee Jay and pass-
ing on his artists to the Vee Jay
roster or building his label.

In light of the recent depar-
ture of Jay Lasker, Steve Clark
and Marks Sands, Wood ex-
plained that no outside replace-
ments were being sought. Tollie,
formerly handled by Clark as
president, is being consolidated
under the Vee Jay organization.
Interphon, the Tollie foreign
master subsidiary, continues op-
erational. Ray Harris is handling
sales and promotion for Tollie
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WRITER STARS
IN UK. TV'ER

SAN FRANCISCO — Ralph
J. Gleason, 8San Francisco
Chronicle jazz columnist, is the
star of a 30-minute TV film

slated for British Broadcasting

Corp. airing in England this
Vear.

One of 14 Americans selected
for a BBC series beginning in
May regarding the “real” Amer-
ica, the program will show
Gleason during a San Francisco
night club interview, at home n
Berkeley, at the Chronicle city
room, and lecturing at Sonoma
State College. The series will
be offered to American, Cana-
dian and Australian TV nel-
works.
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plus rack jobber programs for
Vee Jay, He was formerly with
Capitol. ‘

The new Vee Jay staff in-
cludes Betty Chiapetta as comp-
troller; Bill Siegel, national sales
manager; Bob Demain, Eastern
sales; George Steel, Western re-
gional sales; Pat Pipolo, national
promotion and singles co-or-
dinator;: Pam Burns, Pipolo’s as-
sistant; Boo Frazer, Eastern pro-
motion manager; Mat Parson,
Fraser's assistant; Cal Carter,
ad&r vice-president, Chicago; Lee
Young, West Coast a&r; Richard
Parker, r&b, a&r, Hollywood;
Leonard Feather, jazz consult-
ant, and staff arrangers Bill
Finnegan and Bill Marx.

Mrs. Vivian Bracker, co-own-
er of the company with her hus-
band, functions in all areas while
beginning her own nightly jazz
show over KNOB. The company
has bought 13 weeks' tlime on
the FM outlet. Mrs. Bracken’s
Chicago radio experience is
credited with helping launch Vee
Jay's gospel and rd&b lines.

Murray Due
ForNY Talks

NEW YORK—Mitch Murray.
one of England's top songwrit-
er-producers, is due here this
week for meetings with artists,
producers and recording execu-
tives on exchange of material
and artists. He also will be
negotiating with several radio
stations for the use of taped in-
terviews he makes with Ameri-
can artists visiting England.

Murray also will hit the
Coast during his U. §. visit to
negotiate for film scoring as-
sipnments. Murray has written
and produced many of the hits
by (.E:’en'g.r and the Pacemakers
and is currently represented on
the charts with his “I'm Telling
You," by Freddie and the
Dreamers on the Tower label.

Indie Distributor

Bows Bear Label

MINNEAPOLIS—The Bear
label has been organized by the
Harold N. Lieberman Co., indie
record distributor here, with
David Lieberman as president.
Bear Enterprises, Inc., will dis-
tribute the label nationally, in
addition to records under the
Boss and Sierra labels,

John F. Knodle, formerly in
promotion with Mercury in Min-
neapolis and Warner Bros.-Re-
prise in Chicago, has been ap-
pointed national promotion man-
ager,

AVAVAVVAV.VAP= 18RI =18 (A= EAIS=TAIIAIAIAIAIAVAIAIAIAA]

Sims catalog marks the com-
pany's first important move into
the country "and gospel field,
The tie-up, according to Jerry
Wexler, Atlantic’s executive vice-
president, will enable Atlantic
to round out the range of mate-
rial that it now supplies its dis-
tributors. The distribution of
Sims ‘Records has been handled
by the label itself since the com-
pany's inception in 1953. Rus-
sell Sims, who heads Sims Rec-
ords, said, “This new set-up
with Atlantic will give me an
opportunity to concentrate all
of my -efforts on recording our
artists and promoting their re-
leases.”

Four new albums have been
released by Sims this week, and
these along with the balance of
the Sims catalog are now being
shipped by Atlantic to its dis-
tributors. The new albums fea-
ture the Happy Goodman Fam-
ily, Tony Douglas, Bobby Bar-
nett and the Wallace Brothers.

A new Sims single by Klon-
dike Mike has already gotten off
lo an impressive start in the
Nashville area. Russell Sims
will continue to work closely
with radio stations and disk
jockeys on all of the Sims sin-
gles as in the past, co-ordinat-
ing his activity with Atlantic’s
sales and promotion staff.

Col. Films Looks to
Disks as Promotion

NEW YORK—Columbia Pic-
tures is banking on a load of
recordings to promote five of its
upcoming film releases. At least
a dozen LP's and single records
cut by five major record com-
panies will serve as the core of
the music promotion.

Involved in the recording
push, which is slated to reach
the saturation point within the
next 90 days, are RCA Victor,
Columbia, Liberty, Victor's Red
Seal Label, Capitol and Colpix.

Films included in the musical
promotion campaign are Rich-
ard Quine’s “Synanon’; Stanley
Kramer's “Ship of Fools"; Irving
Allen's “Genghis Khan"; Jerry
Bresler's “Major Dundee,” and
Harold Hecht's “Cat Ballou.”

Upcoming Disks

Major recordings upcoming
through the end of May include
a “Synanon" album cut by Lib-
erty; a “Ship of Fools” album
recorded by the Boston Pops Or-
chestra on RCA Victor Red
Seal; a “Genghis Khan" album
cut by RCA Victor; a “Major
Dundee” album by Columbia
Records, and two singles from
the Columbia Pictures release
by Mitch Miller; and a record-
ing by the late Nat King Cole

Regina to Start

On Inspirational

NEW YORK — Regina Rec-
ords will go into a new field
Monday (15) with release of its
inspirational album, “Think On
These Things,” according to
President Jack La Forge.

The album marks a departure
from the firm's usual orchestral
and pop vocal recordings. It
features the Frederick H. Wil-
liams Choral and Orchestra
with poetic lyrics proclaiming
allegiance to America set to
music. The album was created
by Williams; arrangements are
by Maury Laws.
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MERCURY A&R
EXECUTIVE DIES

CHICAGO — Mercury's a&r
administrator Lucille Press died
here last week after a prolonged
illness. She was 49. Miss Press
joined Mercury in 1946 and was
the label's oldest female em-
ployee in terms of seniority.

Miss Press was named Mer-
cury home office manager in
1948 and was elevated to head
the royalty division in 1954. She
was named to her a&r adminis-
trator post in 1959. Burial was
in Chicago last Thursday (4),
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of “Cat Ballou,” to be released
May 15 by Capitol Records.

The five films, all slated for
release soon, are in addition to
a list of current Columbia Pic-
tures releases getting heavy mu-
sic promotion. These include
“Lord Jim,” which has at least
six recordings of music based
upon its soundirack score, and
“Baby the Rain Must Fall"
which is the source of both al-
bum and single pressing by
Ava Records.

Herb Hendler
Joins Capitol

HERB HENDLER

HOLLYWQOD—Herb Hen-
dler has joined Capitol Records
as acting director of artists’ con-
tracts and acting manager of the
Beechwood Music Corp.

According to Francis Scott,
Capitol’s vice-president for busi-
ness affairs to whom Hendler
will report, the appointment
will ease the workload of busi-
ness affairs now that Tom Mor-
gan is traveling between New
York and Hollywood handling
the duties of Capitol’s executive
artists and repertoire producer
Si Rady, during the latter's
leave of absence.

Hendler's background in the
music business dates back to
1939 when he went to work for
RCA Victor in the advertising
and sales department. He later
became manager of a&r at Vic-
tor. In the early 1950's, Hendler
organized and managed the
Ralph Flanagan and Buddy
Morrow orchestras, In 1958, he
became administrative assistant
to Jim Conkling, president of
Warner Bros. Records, remain-
ing there until 1962,

Most recently, he has been a
free-lance writer and author of
several books.
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Bleyer Posing a Challenge—
Asks for Self-Appraisal in 65

SAN FRANCISCO — Ac-
knowledging that the founders
of rack jobbing were “innova-
tors" providing the industry with
a “completely new and unique
service,” retired disk executive
Archie Bleyer ¢ hallenged
NARMites to appraise them-
selves in 1965,

Said Bleyer before the seventh
annual NARM convention here
at the Fairmont: “Those of you
who started record rack mer-
chandising revolutionized record
retailing. You provided a com-
pletely new and unique service.
We are now in 1965. Your serv-
ice is no longer new and unique.”

The former president of Ca-
dence Records asked the rackers
whether they were providing
more and better service to retail
outlets, consumers and the rec-
ord industry.

“Are you revamping your
business to meet modern de-
mands?” Bleyer asked. *“Once
the record dealer was also an in-
novator., Once the services he
provided were new and unique.
Without his promotional help,
many successful records might
never have emerged. He is dis-
appearing. No substitute has
been provided for some of his
valuable services. His disappear-
ance is a loss.”

Bleyer followed up that once
record distributors, too, had
been innovators. “Once the serv-
ices he provided were new and
unique; one in particular, radio
promotion. Without him, small

MNMARM'S KEYNOTE SPEAKER
Archie Bleyer discusses the con-
vention’s theme: “Appraisal and
Assessment — What Is Qur
Worth?"

companies, such as mine, could
never have existed. If he dis-
appears—as he may—who will
provide the services he has been
providing? If you outlast him,
will you?"

Bleyer's opening address on
Monday (1) set the tone for con-
vention, with guest speakers and
MNARMites themselves taking
sharp aim at their respective sub-
jects,

Bleyer's keynote speech on the
convention's theme, “Appraisal
and Assessment—What Is Our
Worth?" hit the subject of price.
Calling price an important part

of the rack jobber's service,
Bleyer asked: “Is price the only
factor? What about the records
themselves? Do you buy them
on merit or just on price?” He
cited the case of a racker who
didn't buy the Ferrante and
Teicher hit of “Exodus" because
he couldn’t “get it at the right
price, Instead, he bought a
version by Pat Boone, Bleyer
said. "Was the profit, if any,
what it would have been with
the Ferrante and Teicher rec-
ord, even at a higher price?”

In discussing purchasing meth-
ods, Bleyer wondered out loud
whether rackers might not ar-
rive at a more workable pur-
chase figure through careful
analysis. “Or do you avoid this
responsibility by always insist-
ing on a 100 per cent return
privilege?”

Recalling the fabulous success
Cadence had with “The First
Family" LP, Bleyer mentioned
the second volume, adding “If
[ had accepted the orders dis-
tributors want to place, which in-
cluded orders you wanted to
place, I wouldn't have been able
to afford the fare to come to
this convention,”

Moral responsibility, involving
all facets of the industry, also
came in for scrutinization. “Why
shouldn’t everyone in the record
industry have some consideration
for his partner? Whether you
like it or not, all of you are part-
ners. . . . Yet's it's amazing how

(Continued on page 11)

Cap's Gortikov Sees Rackers
As Angels With Dirty Faces

By ELIOT TIEGEL

SAN FRANCISCO — Taking
careful aim at the posture of
rack merchandising, Stan M.
Gortikov, Capitol Records Dis-
tributing Corp. president,
charged that there were “angels
and devils, heros and villains™
among rackers with suppliers
needing to adjust to their busi-
ness habits.

Gortikov’s powerful speech on
the opening day (1) of the
seventh annual NARM conven-
tion at the Fairmont was de-
livered under the heading “A
Supplier Views the Record Mer-
chandiser.”

The executive said that while
rackers tended to group them-
selves under the common title of
record merchandiser, they were
not homogeneous at all.

Gortikov noted that many
racks were giants in terms of
dollar volume, outlets served,
physical facilities, geography
covered, vertical combinations
of retailing and in aggresiveness
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HANDLEMAN
HIKES DIVIDEND

DETROIT—Board of direc-
tors of the Handleman Co. have
voted to increase the company's
annual dividend from 68 cents to
80 cents. The company's present
quarterly dividend rate will be
increased from 17 cents to 20
cents, payable on 501,480 shares
of common stock. The next divi-
dend is payable April 16, 1965,
to stockholders of record March
19, 1965.

TR OO

and scope of demands placed on
suppliers.

“Small wonder then that your
suppliers are confused as to how
to view you, how to deal with
you, how to mesh your objec-
tives and ours in a manner fair
and profitable for both. There
are both angels and devils, heros
and villains among you, and we
suppliers must strive to adjust to
the business habits of you all,”
CGortikov said.

Seven shortcomings were
brought up by Gortikov in his
critique of rack jobbers. He
cited:

e Far too high returns. “The

liberal privileges extended you
are being misused ad indis-
criminately handled through bad
controls and marginal super-
vision."

e Tardiness in paying bills.
“Over-extension and inadeguate
capitalization should be your
costs of doing business, not ours.
Interest - free financial subsidy
is an unfair expectation."”

e Inadequate stock policing.
“Shopworns stay exposed too
long, poor sellers remain, bad
apples helping to spoil the good.
Bad balance of stock is too fre-

quent.” ‘
e Ignoring or under-exploit-
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EDITORIAL

A Place to Speak Out

The benefits the industry derives from a well-planned record
convention are various. Much business is transacted on the spot;
important contacts are made; plans are crystallized.

In addition to these tangibles the convention provides some
which are less measurable, but every bit as important. These derive
from the seminars and discussions which have an educational value
and serve as an industry sounding board.

But perhaps the most commendable aspect of this convention

operation is the courageous way in which the NARM leadership~
freely offers a rostrum whereby industry leaders can speak their:
minds and offer constructive crticism. This attitude is, of course, to
be highly commended. It is one of the reasons why the rack-jobbing
segment of the industry has expanded so greatly in so brief a time,
and it is one reason why this growth will continue,
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JULES MALAMUD, NARM execu-
tive secretary, right, and the
organization's president, Cecil
Steen, discuss the convention
agenda between sessions.

ing big ticket merchandise.
“You say the price is too high
and it won't sell. You deny a
basic merchandising principle of
trading up.”
® Discrediting new artists
and packages. “You say: make
it a hit and I'll take it. You
want the gravy but won't help
cook it. New artists are our
blood source and yours. Not
only do you fail to assure an
artist prolonged life through
catalog exposure, but you also
limit his early launching as a
new artist.”
® Lack of ethics and old-
fashioned meorality., “Don’t re-
quest unauthorized returns and
preferential treatment. Don’t de-
liberately delay payments. Do
not demand prompt pay dis-
counts you didn't earn, Don't
be a part to illicit payoffs to
customer buyers. Don't demand
preferential or unearned dis-
counts, often disguised as ad-
vertising requests. Don’t pres-
(Continued on page 10)

Carretta Warns on ‘Loose Lips’

SAN FRANCISCO—NARM
general counsel Albert Carretta
warned members to “watch
their language,” stating the Fed-
eral Government can draw in-
ferences from what is said and
what developments take place
afterwards.

In somber terms Carretla
bade the merchandisers attend-
ing Tuesday (2) sessions “to be
careful of your language. The
larger the group, the more care-
ful you should be.” The attor-
ney, presently completing his
first term as legal aid, spoke
sternly about self censorship
after drawing a picture of in-
creased legislative activity in the
record field.

He spoke about the already
passed Federal Trade Commis-

sion guidelines and such pro-
posed legislation as Congress-
man Multer’s bill to repeal the
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excise tax on phonograph rec-
ords (HR 1124) and Congress-
man Burke's bill to repeal the
excise tax on records and all
electronic equipment capable of
playing disks (HR 4471).

Carretta told members not to
discuss their support of disk
manufacturers fight on excise
tax in return for rackers pocket-
ing the savings. Carretta said the
Johnson  administration  will
probably recommend to Con-
gress the repeal of excise taxes
which could amount to $1,750,-
000,000,

Carretta added he hoped mem-
bers would not be concerned
with FTC probes at next year's
convention. He remarked that
the courts and administrative
agencies have funny ways of
drawing inferences from what is
said, “If you make a statement
and then something happens,”
the attorney said, “the govern-

ment may try to tie the two situ-
ations together.”

If NARM were composed
solely of racks, there would be
less chance for wviolations of
trade practice laws than when
an organization is composed of
racks and suppliers Carretta re-
marked. “I hope nobody will
be cited by the government,”
Carretta said, adding that
NARMites should contact him
for legal advice on any issues
which seem- sticky.

The attorney said he felt the
FTC was trying to do something
about compliance to its trade
guidelines while industry mem-
bers were unconcerned. As long
as illegal practices are part of
an industry, the government will

take an interest in that industry’s
business, Carretta emphasized.
"It will be much cheaper if you
clean your own house,” he said.
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“Absolutely Incredible!”...” Breathtaking!”...“Dazzling!"...“ A Winner!"” These are
just some of the comments by leading critics in The New York Times, High Fidelity

magazine, Saturday Review and Esquire hailirg this historic new album by Horowitz!

THE UNPRECEDENTED DEMAND THIS UNIQUE ALBUM HAS CREATED MAKES
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Gain in Budget Product Cited

SAN FRANCISCO—There's
been a steady improvement in
the over-all budget product hit-
ting the market today, but rack
jobbers must continue to keep
their guard up against bad prod-
uct which loses customers and
tarnishes the industry’s image,

This was the general consen-
sus of opinion following a sym-
posium on “Budget Product: Its
Role in Record Merchandising.”
Cy Leslie (Pickwick Internation-
al) served as moderator of a pan-
el that consisted of rack jobbers
and manufacturers. Those on
the rack jobbers' side included
Donald Belzer (Record Service
Co.), George Berry (Modern
Record Service), Harold Rich-
man (Record Service-Tip Top
Music Co.), and Howard Rosen
(Mid-America Specialty Distribu-
tors).

Manufacturers were repre-
sented by David Miller (Miller
International), William O'Dell
(RCA Victor), and Morrie Price
(MGM Records).

The discussion started on a
quiet note with moderator Leslie
tracing a brief history of the
budget field, and giving credit
to the major lines for being first
in establishing the budget field.
It remained on this mild level
with Leslie calling on Miller to
define the terms “budget” and
“economy” priced lines.

Miller, with characteristic hu-
mor, said he was pleased to find
that the field had reached an era
of dignity when such terms are
being applied to product which
“once was known only as ‘cheap’
and ‘low-end’ records,” For pur-
poses of the discussion, Miller
defined budget product as that
which sells for 99 cents or less,
and economy product as that
which lists at the $1.98 level.

The discussion soon flared

MARKS ISSUES
BRUBECK FOLIO

NEW YORK — E. B. Marks
Music has issued a de luxe pi-
ano folio, complete with story
and photograph, of Dave Bru-
beck’s “Jazz Impressions of New
York.” The folio follows on the
heels of Brubeck's recent album
release on the Columbia label.

The material, included in
both the album and the folio,
is made up of music Brubeck
has written for the television
series “Mr. Broadway." Among
the tunes that have been sin-
gled out for musical excellence
are “Autumn,” "“Sixth Sense,”
“Something to Sing About” and
“Broadway Romance.”

BB ATV AT O

when Leslie asked for an airing
of the question, "Do Budget
Records Help or Hinder?" He
further developed the issue by
asking whether budget product
tends to siphon sales from full-
priced lines, or whether its price
appeal attracts more record buy-
ers and eventually converts them
to the higher-cost fare,

Morrie Price said there is
room for both the full-priced
product as well as the lower-
priced lines. He contended that
there are two types of customers,
one which prefers the full-priced
material, and other which goes
for bargains.

Bill O'Dell said “budget prod-
uct fills a definite need” by get-
ting people interested in records,
and “eventually building cus-

tomers for the higher-priced
product.”
Mercury's Irwin Steinberg,

speaking from the floor, said
rack jobbers often tend to dilute
their full-priced product by add-
ing budget fare “and selling both
lines at one price.” This, he said,
is unfair to the customer as well
as to the product being offered.

Several rack jobbers, as well
as Leslie, condemned this prac-
tice, stating that very few rack
jobbers resort to such tactics,
and that no record merchan-
disers of worth would be pguilty
of this.

Tempers flared as Miller
lashed out at some rack jobbers,
saying, “You're a bunch of get-
rich-quick guys.” He charged
them with stocking “rotten,
cheap junk” rather than offer-
ing legitimate budget lines. This,
Miller charged, is being done by
those rack jobbers who want to
make a quick buck. All they
care about, he said, is how little
it costs them, without regard as
to whether the customer gets
a fair shake,

“Use of this bad product has
hurt the budget business; it is
sinking by the weight of the
junk that is being passed off to
the consumer,” Miller said.
This, Miller acknowledged, is “a
severe indictment of the rack
Lﬂelaher,“ but it is one which must

made “to wake up rackers to
the danger of letting greed for
greater profits blind them to the
danger of stocking inferior prod-
uct.”

“Let the little old woman who
spends a bulk for ‘My Fair
Lady’ get at least four selections
from the score,"” Miller said.

Leslie answered that the so-
called “tribute™ albums are rap-
idly disappearing from the bud-
get field. These attracted cus-
tomers by prominently featur-
ing the name of an artist receiv-
ing the “tribute,” thereby at-

Industry Panel High
On 1-Speed Concept

SAN FRANCISCO — The
prospects for a one-speed in-
dustry, results of the FTC's
trade guidelines and the affect
of record clubs on retail sales
were heatedly discussed at
MNARM industry panel last
Tuesday (2) during the organiza-
tion’s seventh annual conven-
tion.

In answering the query on
prospects for a one-speed in-
dustry, RCA Victor’s Jack Bur-
gess stated: “We have no ob-
jections at all. The problem lies
with the equipment. The benefits
are large if we can all travel
down the same road together.”
Burgess also threw in his support
for a conversion to an all-stereo

industry,
Columbia’s Bill Gallagher

said a one-speed industry could
broaden the present market for
singles. He called consumer
education the difficult point,
saying equipment was not the
problem to worry about.

Cosnat's Jerry Blaine said this
was a “‘growing-up era and that
the industry needed one-speed.

Dale Record Rack’s Sam
Ricklin said the industry was
ready for one-speed and that the
conversion would enhance adult
sales.

Disneyland Records Jimmy
Johnson, who recently made the
proposal  before the RIAA,
stated his company sold 60,000
copies of a special seven-inch
33 single at the New York
World's Fair without one com-
plaint about the speed. Johnson

6 NARM CONVENTION

tracting buyers who might mis-
understand the labeling to mean
that the artist was being fea-
tured in the package. Leslie also
pointed out that the budget busi-
ness has increased during the
past year, although he agreed
its rate of growth did not keep
pace with the industry in gen-
eral.

Johnny Billinis (Billinis Dis-
tributing Co.) jumped into the
fray, and in colorful, Greek-
accented terms, blamed manu-
facturers for the so-called “junk™
product. “Who makes it?,” Bil-
linis asked. “We don't make it.
The manufacturer makes it. If
it's junk, why blame the job-
m.‘l‘

Miller repeated that it was up
to th: rack jobber to use taste
and discretion as to what he
buys, and not let the “quick
buck™ lure determine his inven-
tory decisions.

Miller then warned rack job-
bers not to take “the same lib-
erties with the customer of bud-
get pre-recorded tape, as you
have done with records. The
person who buys tape is far more
sophisticated, and won’t be
fooled. Anyone who tries to fool
him, will lose a customer, and
will endanger losing accounts.”
Miller said that rack jobbers
should remember that customers
will complain to the accounts
where they have their racks, and
when accounts get too many

complaints, they will change job-
bers.
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BB PUBLISHER MAKES BID
FOR ONE-TRADE ASSN.

SAN FRANCISCO—Hal B. Cook, publisher of Billboard, pro-
posed that the members of the National Association of Record
Merchandisers and other industry leaders present at the NARM con-
vention here give serious consideration to forming one trade associa-
tion for the record business. NARM President Cecil Steen ac-
knowledged the merit of this recommendation, and said the industry
is moving toward the direction of one organization.

Cook made the proposal on the floor of the convention, pointing
to an editorial in the March 6 issue of Billboard which called for
NARM to participate in such a move.

Cook lauded the strides made by NARM during its short history,
and praised the tireless efforts of its president, Cecil Steen, and its
executive director, Jules Malamud. He cited Malamud's “outstanding
organizational ability, and his far-aightr.d leadership in building
NARM to its high level of industry service.’

Cook then pointed to the need for concerted action among the
various facets of the record industry in the fight for common causes
“for the benefit of all members of our industry, whether they be
engaged in rack merchandising, distribution, retailing, or manu-

Need for Unity
“Our industry must present an image of unity, and must speak
up in a single, strong voice on key issues that come before the
lawmakers,"” Cook said. “This can be achieved only when all sectors
of the industry join together in one trade organization.”
In quoting Billboard's March 6 editorial, Cook elaborated on

facturing.”

the concept that the

proposed organization could be patterned

after the structure of the National Association of Broadcasters. “The

NAB." Cook said,

“brings under its wing all the varied elements of

the broadcasting industry—engineering, television, AM radio, FM
radio, programming, sales, promotion—and thereby is able to provide
stronger communication between these sectors, and, at the same time,
serve as a respected spokesman on behalf the entire broadcasting

industry.”

Steen thanked Cook, agreed with his proposal, and said that
within NARM itself varied elements of the record industry are
represented as a result of the changing complexion of today's record
business. Steen said that informal discussions had been held to

consider the means whereb
could be embraced in an

these sectors of the record industry
-industry body,

SR
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SAN FRANCISCO—The na-
tion's burgeoning economy and
steps which the erudite rack
merchandiser should take to in-
sure sound business practices
were discussed in dollars and
sense terms by Dr. Alton Doody,
Ohio State marketing specialist
at NARM’'s convention here last
week.

Dr. Doody said that as an
business grows, it must shift
away from a personal type man-
agement to a systematic man-
agement, with concern for ware-
housing, personnel practices and
financial management. The busi-
ness-wise merchandiser must ob-
tain an appreciation for policy
formulation and procedures for
capital and cash flow budgets,
executive compensation pro-
grams and inventory manage-
ment systems.

Sophisticated computers will
plag,r an important role in tomor-
row's business as companies

said a conversion would have
a tremendous affect on adult
singles.

On the subject of effects of
the FTC's industry guidelines,
Blaine remarked he thought the
situation had pgot worse. Disa-
greeing, Gallagher said his
feeling was that the industry had
a better understanding of its
problems through greater knowl-
edge of the rules. Record-
wagon's Cecil Steen thought
some progress had been made
as a result of the rules, while
L and F Record's Jack Geld-
bart said he knew the major
labels had much at stake in
abiding by the rules but he
didn’t think the medium-sized
companies were taking the rules
seriously.

Davis Sales' William Davis
remarked that the situation had

(Continued on page 67)
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Exerl' Stresses Need
For a Systemutlc Management

grow and their sales increase.
Corrective thinking now for the
future should include internal
evaluations of one's operation,
the professor said, For unless
his company is streamlined to
meet  tomorrow's burgeoning
market, the rack jobber will be
unable to function in a boom
environment,

“Over the last 100 years our
economy has been growing at
the rate of 3 per cent each
yvear,” Dr. Doody said. Citing
the economy's growth on a
compound interest basis, Doody
said the result is a doubling of
our gross national product
every 20 years. The next 20-
year projection is $1.3 trillion.

Doody said the members
should consider acquiring busi-
ness knowledge through execu-
tive development programs at

SR

the university level. Increased
management insight should in-
clude careful choice of account-
ants, legal and financial advisers.

In outlining his “profile for
the future,” Doody pointed to
the importance of inventory
management. “The importance
of inventory analysis is that it
takes the emphasis off sales
analysis, which by itself can be
very misleading and puts the
emphasis on profit analysis,”
Doody said.

This data breaks down into
customer and salesman analysis,
showing sales, returns and gross
profit; supplier analysis; sales,
returns and turnover by manu-
facturer's line, and over-all
merchandise planning, showing
product line performance ac-
cording to internal classifica-
tions.

BEATLES GET GRAVY
AT NARM AW ARDS FETE

SAN FRANCISCO — Beatle
products led the parade of 1964
NARM Awards which con-

cluded the association’s seventh
annual convention last week
at the Fairmont,

Top product included: the
Beatles' “1 Want to Hold Your
Hand,"” best selling single (Capi-
tol); “Meet the Beatles," best
selling LP (Capitol); Beatles,
best selling vocal group; “Hard
Day’s Night,” best selling film
soundtrack (United Artists).

Other awards went to Andy
Williams, best selling male vo-
calist (Columbia); Barbra Strei-
sand, best selling female vocalist
(Columbia); Johnny Rivers, most
promising male vocalist (Im-
perial); Gale Garnett (RCA),

BILLRBOARD, March 13,

Dusty Springfield (Philips) and
Dionne Warwick (Scepter) tied
for most promising female vo-
calist; Peter, Paul and Mary,
best selling folk vocal group
(Warner Bros.); Smothers Broth-
ers, best selling comedy artists
(Mercury); Disneyland, best
children’s line; Henry Mancini,
best orchestra (RCA); Al Hirt,
best instrumentalist (RCA);
Somerset Stereo-Fidelity, best
economy priced line under $1
retail and Camden, best econo-
my priced line over $1.

Talent performing at the
awards banquet was Robert
Goulet, Johnny Cash, both from
Columbia; Brenda Lee, Decca;
the Supremes, Motown, and
Peter, Paul and Mary, Warner
Bros.
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Rackers Bid Mfrs.
Cut Catalog Price

SAN FRANCISCO—A pro-
posal that manufacturers reduce
the price of basic catalog mer-
chandise while maintaining the
regular suggested retail tag for
best sellers was introduced at
the NARM convention last week
by Charles Schlang of Mershaw
of America, Albany, N. Y,
rackers.

Schlang said he was acting
on his own behalf. He made the
proposal during his speech
Monday (1) covering the sup-
plier as viewed by the record
merchandiser.

“l know that we cannot
convince any of you (manufac-
turers) that you should sell us
your current best selling product
for any less than you are now
doing,” Schlang said. “But I
think it will serve your best

interests to discuss the rest of

your catalog with us. If you are
willing to settle for only your
share of the approximate one
third of our departments which
are basically devoted to best
selling LP's and you are willing
to forego your share of the
other two thirds of the available
space on our racks, then this
proposal will fall on deaf ears.
“I propose that while you
maintain the same suggested re-
tail price for your entire catalog,
yvou allow an extra discount for
the merchandising of that por-
tion of your product which the
industry calls basic catalog,
“In doing so, I propose that
you decide for yourselves which

part of your product falls into
that group and that you make
this product available to us at
this adjusted lower cost to com-
pensate for the slower turnover
of this merchandise.”

Better for Labels

Schlang said this proposal
would afford labels an oppor-
tunity “to get the space on the
two thirds of the racks that we
have in America's best stores
and fill this space with products
which we wused to carry.”
Schlang emphasized that while
price was always a considera-
tion, turn over of merchandise
was of equal importance. Once
a record passes its peak, the
Albany racker said, the manu-
facturer must fight for continued
promotion and sale of this
product. The only way for this
product to earn sales on the
racks was through a larger dis-
count to compensate for the
slower turnover, Schlang said

The speaker added it would
be up to each individual label
to determine what product fell
into this discounted category
“Those of you who have charged
us with new and higher prices
have seen a drastic change in
the quantity of titles carried in
depth by our members,” he
continued.

“It was two years ago that a
national manufacturer told us
that we rackers should stop
worrying about his profits,
worry about our own and pre-
pare for a declining profit
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BUDGET BUSINESS: Discussing the role of budget merchandise in
the total rack picture were such industry stalwarts as, left to right:

Bill O'Dell,

RCA Victor; Morrie Price, MGM Records;

David Miller,

Miller International; Cy Leslie, Pickwick International; Howard Rosen,
Mid-America; Milt Israeloff, Beacon Distributing; Dan Belzer, Record
Service, and George Berry, Modern Record Service.

period while organizing our-
selves better.”

Schlang revealed his company
and many other NARM have
reduced carrying depth 400
tiles. “These 400 titles are from
just four manufacturers. Here's
400 albums which could be re-
activated on the racks and which
we would enjoy selling.

In return for offering catalog
LP’'s at a reduced price, Schlang
said he felt the labels could
expect co-operation on several
fronts. Co-operation in quantity
of merchandise carried, in keep-
ing this material out without re-
turns for stipulated periods, in
solving the problem of price
changing when the hot LP's be-
came part of the broad catalog
and in carrying a fuller listing
of talents whose every record
is not in the top 100.

If the labels concentrate on
selling smash LP's and “taxing
the wholesaler with a premium
price for them,” according to
Schlang, “that manufacturer
must ex the wholesaler to
discontinue the sale of those rec-
ords as soon as they have passed
their peak.”

Reaction to Schlang's pro-
posal from the audience was
mild, Len Sachs, Atlantic Rec-
ords merchandising director was
the lone voice offering credence
to Schlang's proposal. Sachs
said he felt Schlang's idea was
a good one providing the racks
merchandised this special ma-
terial in the stores. Just placing
it in stores was not enough, he
said, An LP recorded five years
ago has usually recovered its
recording costs and paid off
royalties, Sachs proffered. “If
it was sold at a lower price, it
could reduce cutoffs.”

Sachs envisioned this catalog
material being sold as basic
consumer library merchandise.
It's conceivable for the manufac-
turer to sell such items as piano
or organ albums through this
discount program, he said.

On an opposing tack, Jack
Burgess of RCA Victor, said
price reduction was entirely an
individual company action.
“Each company action should
do what's best for them"” was all
he would say regarding the
proposal.

HOLLYWOOD — Teen a&r
man Jim Economides is depart-
ing Capitol Records after a year
and a half. While no replace-
ment is being immediately
sought, the label has 13 pro-
ducers on its staff and may find
the present manpower sufficient
to handle Economides’ artists.

Economides had replaced
Nick Venet, now an independ-
ent producer for Mercury.
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Napkin Co. Ties in
With 14 Disk Firms

NEW YORK — A leading
paper napkin manufacturer has
entered into agreements with 14
record companies to promote
recording stars,

The Hudson Pulp & Paper
Corp. will begin shipment to
thousands of supermarkets from
New England to Florida on
Monday (15) Hudson Family
Pack napkins containing full-
color photos of 24 popular re-
cording artists and groups.

In addition, the Supremes,
Roger Williams, and Benny
Goodman will be shown on
package covers. It is believed
this will be the biggest outside
promotion ever attempted for
the entire industry. The pholos
will be in millions of boxes.

The companies involved are
Epic, Decca, United Artists, Mo-
town, Capitol, Kapp, Liberty,
Okeh, Reprise, Ascot, Imperial,
Hickory, MGM and Tamla.
Photos will include the Dave
Clark Five, Peter Duchin, Fer-
rante and Teicher, Pete Foun-
tain, Marvin Gaye, Bobby

Goldsboro, Benny Goodman,
Jay and the Americans, Jack
Jones.

Also, the Kingston Trio, Billy
J. Kramer, Major Lance, Trini
Lopez, Manfred Mann, Garnet
Mimms, the Miracles, Sandy
Nelson, the Newbeats, the Su-

emes, Johnny Tillotson, the
Efﬂlage Stompers, Bobby Vee,
Danny Williams and Roger
Williams.

Supermarkets will begin re-
ceiving the packages containing
photos in about two weeks, ac-
cording to James F. Lunn, di-
rector of marketing for Hudson.

Hudson is planning an exten-
sive radio and newspaper ad-
vertising campaign to support
the promotion, plus point-of-
sale material for all outlets. The
advertising program will be
launched starting April 15,
Lunn said,

Hudson has also held discus-
sions with record officials re-
garding promotion of record
sales. Grey Advertising is han-
dling the project for Hudson.

i

Jazz Buildup on at Atlantic

NEW YORK—Atlantic Rec-
ords is beefing up its jazz line-
up. Latest jazzster to join the
Atlantic roster is modern jazz
drummer Elvin Jones, who
comes to the label on the heels
of the recent signings of Nat
Adderley and Hubert Laws,
Nesuhi Ertegun, Atlantic vice-
president, is now in the midst
of negotiations to bring other
jazz names into the Atlantic
fold.

Elvin Jones is looked upon in
jazz circles as one of the most

Paul Livert
To London

NEW YORK — Paul Livert
has joined London Records as
head of rack and special prod-
uct sales. Herb Goldfarb, Lon-
don's mnational sales chief who
brought Livert into the fold,
now aims to enhance the label's
servicing of the “Very important
rack sales portion of our busi-
ness and I feel that we now can
furnish this vital part of our
domestic sales with complete
skills.”

Livert has been active in all
phases of the record and pub-
lishing field including stints as
head of the Premium divisions
of Seeco, MGM, and other la-
bels. Perhaps his most impor-
tant contribution to the industry
was the part he played in cre-
ating and packaging as well as
merchandising five separate
budget lines for various manu-
facturers,

Berniker Back
With Columbia

NEW YORK—Mike Berniker
has rejoined the artist and rep-
ertoire staff at Columba Rec-
ords. Berniker left Columbia
last June for a post in Kapp
Records' a&r department.

According to Ken : Glancy,

Columbia’s vice-prgsident i
charge of artists rtoire,
artists to be recorded by Ber-

niker have not yet been as-
signed. Before leaving for Kapp,
Berniker recorded Barbra Strei-
sand and Jerry WVale, among
others,

influential drummers in modern
jazz, His dynamic playing style
has been the bulwark of the
John Coltrane group for many
years. Previous to his association
with Coltrane, Jones worked
with Charlie Mingus and Bud
Powell.

Elvin, a native of Detroit, is
the brother of two other musi-
cians who have also made their
mark on the jazz scene—pianist
Hank Jones and trumpeter Thad
Jones.

Under Nesuhi hrre un's su-
pervision, the label has been as-
sociated with jazz names for
many years. Among the jazzsters
who have been based at Atlantic
for some time are the Modern
Jazz Quartet, Herbie Mann,
Hank Crawford and Art Farmer.

2d Jazz Push
By Limelight

CHICAGO — Limelight
Records, Mercury's recently-
converted-to-all-jazz line, is re-
leasing its second group of six
releases with dramatic mer-
chandising support. Bound in-
side every album are informa-
tive and colorful booklets con-
cerning the artist and the re-
cordings. Featured in the March
release are such artists as Dizzy
Gillespie, Oscar Peterson, Milt
Jackson, Roland Kirk, Cannon-
ball Adderley and John Coltrane
(on one album) and Eric
Dolphy.

Autumn Executive
Post to Abe Kesh

NEW YORK-—Abe Kesh has
taken over as vice-president and
general manager of Autumn
Records. Kesh was formerly as-
sociated with Atlantic-Atco Rec-
ords, Prior to that he was with
Liberty and Imperial Records as
their West Coast sales and pro-
motion representative. He will
be assisted by Florence Nathan.

Carl Scott, formerly general
manager of Autumn Records,
has been appointed vice-presi-
dent of Cougar Productions, in
which capacity he will super-
vise the personal management
of the Beau Brummels, Bobby
Freeman, Gloria Scott, the Up-
setters, Bertha Tillman and
Larry Denton.
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Cap's Gortikov Sees Rackers
As Angels With Dirty Faces

® Continued from page 4

sure supplier representatives to
compromise their home office
instructions by under-the-table
acts."

Gortikov additionally charged
rackers with inadequately moti-
vating consumers. Toco often
racks fail to enthuse and excite
consumers about the products
they have placed in their loca-
tions, he said.

Adapt to Market

In reflecting on Capitol’s year-
old, one-price policy and lack
of special discounts for racks
and one-stops on albums, Gorti-
kov stated these policies remain
in effect but that the company
would adapt to market, popu-
larity and distribution trends
when necessary.

In the areas of pricing, Gor-
tikov noted that the industry’s
prosperity—or lack of it—is di-
rectly related to the retail price
level in a given market. “Yet,
who sets this price?” he asked.

The policy of allowing the
“lowest schlocker” to set the
price in the marketplace, accord-
ing to Gortikov, forces the racks
to petition manufacturers for
lower prices.

"You ask many things of us,”
Gortikov said, “You state many
requests as imperative, as vir-
tual mandates for your survival.
Yet so many of you are prone
to deny those very same objec-
tives as having any merit for
vour suppliers.”

These areas included assuming
the supplier’s capacity to offer

a lower price is infinite and their
desire for profits less relevant;
asking for subsidies and ex-
tended billing but delaying pay-
ment long past the due date;

WRCV Slates
New Format

PHILADELPHIA — With
Robert B. Martin coming up
from Miami last month to take
over the station managership
of WRCV, local NBC radio out-
let, a new programming format
will be introduced next week,
Utilizing the theme—""The Class
of '65,” the emphasis will be
completely on album music.

Rock 'n' roll, r&b, folk and
couniry music, the big brass
sound and modern jazz are out,
Programming will be geared to
the better music and show al-
bums but only those in the pop-
ular fold. While the record
spinners  will stay put, the
change is in the record pro-
grammng.

The orientation to jazz will
be confined to the all-night
show only, to be conducted by
Reggie LaVon, The wvocalists
will get the bigger play with
their album sets in the early
hours after 7 p.m.

Station at first hitched its rat-
ing star to the “big band" sound
and them made a complete

warning distributors to stay
away from clients, many of
whom were originally handled
by distributors; asking for prod-
uct protection but exploiting this
protection through subterfuges;
claiming distributors are unnec-
essary, vet needing- all his func-
tions in order to operate.

Gortikov called the market-
place the industry’s ‘“battle-
ground." He said the racks had
been through a war and were
about to begin another. “Your
first war was between you and
the distributor in liberating his
accounts. You've won many
battles in this first war, some
through superior force, some
through clever strategy, some by
luck, some by sabotage. You
outflanked the distributor by
solving problems for the retail
outlet, problems the distributor
himself helped create.

“Your next war, number two,
will be among yourselves.” Gor-
tikov envisions a “super record
merchandiser” emerging from
this battle. He'll use smart, ag-
gressive promotion, provide sen-
sibly balanced stocks, pay his
bills and control his inventories
and returns reasonably. The
super merchandiser will emerge
and triumph, Gortikov con-
cluded.

turnabout, Until now, station
has stringing three or four sin-
gles together to give musical
continuity with a minimum of
commercial or chatter,

Broadcaster Jones Agrees
To Ink Pacts With ASCAP

NEW YORK — The long-
standing difference between the
American Society of Composers,
Authors and Publishers and Ro-
gan Jones, Washington broad-
caster, was settled last week
with latter agreeing to sign con-

Topps Upheld
Vs. ABC-Para

MIAMI — A Federal Court
here awarded damages in the
amount of $22,500, plus other
relief, to Topps Record Dis-
tributing Co. of Miami against
ABC-Paramount Records for al-
leged unlawful interference
with contractual relations.

The suit, instituted by Topps,
concerned ownership and the
rights to sell or lease the Jimmy
Velvet recording of “We Belong
Together” on Velvet Records.
The jury determined that Topps
had the right to sell or lease
the record, and that ABC-Para-
mount was aware of Topps
authority at the time it purport-
edly purchased the rights to the
record from the artist in August,
1963,

Damages were awarded be-
cause the jury also found that
ABC-Paramount had knowledge
of the contract whereby Topps
had sold the record for manu-
facturing and distribution to
Cortland Records, a Chicago
firm, and that ABC-Paramount,
by its actions and subsequent
distribution of the record on its
own label, unlawfully inter-

tracts with the Society and to
make immediate payments of
fees for both of his radio sta-
tions: KGMI, Bellingham, and
KPQ, Wenatchee. The agree-
ment calls for payments from
Jan. 1, 1959, to date.

In January of this year mem-
bers of the Society obtained
judgments against Jones and his
stations in copyright infringe-
ment actions tried by Judge Gus
J. Solomon. In granting judg-
ments to ASCAP members,
Solomon ruled that ASCAP and
its members were operating
complete compliance with
Washington State and Federal
antitrust law,

In announcing the settlement,
Stanley Adams, ASCAP presi-
dent, said, “ASCAP is happy to
be back on a clear-cut business
basis with Rogan Jones and his
stations. In the long run, of
course, the benefits of this set-
tlement will accrue not only to
the stations and to creators and
publishers of music, but also to
the people of the State of Wash-
ington, the audiences of KGMI
and KPQ, who hear their fine
music programs.”

fered with and caused breach
of contractual relations between
Cortland and others and Topps.
ABC-Paramount also has been
enjoined from any further ac-
tivities relating to the Velvet
record and certain other related
recordings by Jimmy Velvet.

Attorney representing Topps
in this suit was George Elias Jr.
Prior to entering private law
practice in Miami, Elias was a
tax attorney for the Department
of Justice in Washington,

CLYDE McPHATTER’S

SOULFUL READING OF

“Crying Won’t Help You Now”

IS A HEART-THROBBING HIT!

MERCURY SINGLE 72407
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Projected Format Changes
At KH) Causing Flurry

By ELIOT TIEGEL

HOLLYWOOD — Turmoil
surrounds KHJ, RKO General's
outlet caught in the swirl of a
forthcoming format change to
Top 40 programming. General
manager Ira Laufer, who was
brought over from KABC to
further develop the station's
adult progra