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Coin Machine Operating

Park Owners Score BMI
Fees in Copyright Appeal

By MILDRED HALL

WASHINGTON — The sad
saga of a costly Beatles concert
was heard by the House Copy-
rights Subcommittee last week,
when George Hamid pleaded
for changes in the revised Copy-
right law to aid amusement park
hu'-.lm:umen in uﬁpwlghl battles
with “gargantuan™ music li-
Censors,

A similar plea was made by
a music tape manufacturer,
Minnesota Mining and Manu-
facturing Co., to let storecasting
tapes in  under compulsory
licensing when sold uulrigh! —_
also to avoid being “at the
mercy” of copyright proprietors.

During last week's hearing on
the 1965 copyright revision, a
separate bill to raise copyright
office fees from %4 to §6 for

Dlscotheq ue
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ARTHUR PRYSOCK, OId Town Records’ sensational recording star, is swinging
with his latest single release, "It's Too Late, Baby (Too Late),” which is heading
for the top of the charl. Also a chart contender is his latest album, “A Double-
Header With Arthur Prysock™ OT 2009, and watch the album that gave you his

current hit single,

“Intimately Yours” OT 2008, it's really moving.

(Advertisement)

registration, and from $2 to $4
for renewals, was presented by
George Cary, Deputy Register
of Copyrights. Increased fees
are needed to partially offset
spiraling costs to povernment in
handling copyrights. Record

(Continued on page 37)
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85% COUNTRY
STATIONS IN
AWARDS POLL

NEW YORK — An estimated
85 per cent of the nation’s coun-
try radio stations will partici-
pate in the 1965 Billboard
Awards, to be televised over
ABC-TV on the “Jimmy Dean
Show™ in October.

Country stations are basing
their programming on the 13
ward categories before calling
for listener ballots late this
month. Stations not already par-
ticipating may do so by mailing
in their reply cards to Billboard
by Wednesday (11).

The five nominees in each
category will be determined by
the station polls, and the final
nominee list will be published
in Billboard's Sept. 11 issue.
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‘Goingfo Cook,”
NARA Assers
At Convention

By CLAUDE HALL

HOUSTON — The National
Association of Radio Announc-
ers will unveil Saturday (7) defi-
nite policies towards manufac-
turers at its national annual con-
vention here. Carl Procter, Mer-
cury's Blue-Rock sales manager,
on behalf of NARA. announced
Friday morning that “there is a
vibrant young force in Negro

(Continued on page [0)

BILLY JOE ROYAL, the exciting young singer recently signed by Columbia
Records, is off to a flying start with his very first single release for the label,

It's “Down in the Boondocks,"”
to the top of the charts.

an immediate smash hit that's climbing right

(Advertisement)

WMCA WABC Up as

Disk Sales Influence

NEW YORK—As a result of
the WINS switch to all news
both WMCA and WABC in-
creased their power in influenc-
ing record sales, according to a
survey of the market this week
by Billboard's Radio Response
Rating department,

WMCA, of the Straus Broad-
L.lstmg Group, ranked first, in-
creasing its total points to 54
per cent of the votes. WARC,
an American Broadcasting Co,
affiliate, bencfited mostly, in-
creasing its percentage of votes

from 28 as of August 1964 to
46.

 There were resultant changes
in the power of the disk jockeys
of these two stations to influ-
ence the sale of popular single

records. Bruce Morrow of
WABC scored from the also-
rans to take over as No. | D)

with 28 per cent of the votes
. gaining the lofty position
maostly because of the departure
of B. Miichell Reed from
WMCA, top man last August.
(Continwed on page 52)

Record of Absurd
Gefs Serious Play

By ELIOT TIEGEL

HOLLYWOOD — A record
depicting the frenetic plight of
society today, written with biting
incisiveness by a 19-yvear-old
renegade from surfing musie, is
gaining acceptance over top 40
stattions  despite its  “contro-
versial™ lyric,

The writer i1s P. J. Sloan and
his composition is “Eve of De-
struction,” sung by Barry Me-
Guire on  Dunhill Records.
Close to 200,000 copies were
sold as of last week. The disk
was released July 26,

What is so remarkable about
the single is its acceptance by
radio stations. During the past
two years three other singles of
a controversial or sociological na-
ture were refused play by U, S,
stations, These disks, labeled un-

acceptable or controversial by
American broadcasters were “In
the Summer of His Years,” a
tribute by Millicent Martin to
the late President Kennedy on
ABC-Paramount, which was
covered by Kate Smith on
RCA, Connie Francis on MGM,
Mahalia Jackson on Columbia
and Tonv Arden on Decca;
“Now,” a plea for first-class
citizenship for Negros sung by
Lena Horne and released on
20th-Fox and “Ballad of Ira
Hayes," depicting injustices to
American Indians, sung by John-
ny Cash on Columbia,

Dunhill Productions execu-
tive Lou Adler, in attempting
to explain why “Destruction™

has jumped on format station
playlists, claims the song is not
a protest at all. The writer is

(Continued on page 57)
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Skeeter Davis

has a new hit single

“Sun Glasses”’

C/w‘““He Loved Me Too Liftle’”’ ~ 8642

RCAVictor
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Capitol Uses Rotation
System at Convention

HOLLYWOOD—Capitol Rec-
ords utilized a round-robin
seminar system to educate and
test its sales promotional person-
nel at its recently concluded
national sales convention in
Puerto Rico,

Conventioneers were broken
down into six groups rotating
through six workshops to study
and analyze Angel Records,
special products, singles, albums
and two sessions called sales |
and II.

The idea behind the work-
shops at the Sheraton Hotel was
to generate an exchange of ideas
between employee.

In the singles workshop, ex-
cerpts from six records released
weeks before the convention
were plaved with volunteers

asked to identify artist and se-
lection. Volunteers were also
solicited to represent rack job-
bers, one-stops, dealers and
program directors with other
volunteers demonstrating how
they go about introducing new
singles to these segments of the
industry. Prizes were awarded
the best performances.

New fall single and LP prod-
uct was unveiled with a strip
from “Help,” the Beatles new
film being shown.

Artists  performing at the
final dinner-show included Bob-
by Rydell, Jody Miller, H. B.
Barnum, Glen Campbell, Lou
Rawls and Mickie Lynn. The
Capitol organization was in
Puerto Rico Wednesday-Sunday
(14-18).

CBA REPORTS

SizzlingPitch atLiberty Parley

LOS ANGELES—Sell the
“sizzle as well as the steak.”
Liberty Records marketing di-
rector Lee Mendell bade dis-
tributors at the first Liberty-
Imperial-World Pacific national
sales convention here (30-31)
at the Ambassador Hotel.

Mendell's terse pitch to disk-
men attending the label's 10th
anniversary celebration-business
meeting, stressed the importance
of the home entertainment value
of phonograph records. The last-
ing value of an LP must be
emphasized, he added. Realistic-
ally, however, this is an edu-
cational process, Mendell said,
which cannot be done overnight.

Yet an informational-educa-
tional approach to selling should
be “native” to distributor’s sales-
men. Liberty's growth potential
for the future is great, Mendell
said, but “accept the responsibili-

ties as well as the benefits.” The
executive charged the conven-
tioneers with expanding their
total marketing concepts, includ-
ing a re-emphasis in the juke
box singles field.

Coroprate president Al Ben-
nett estimated Liberty releases
around 200 singles and 120-125
albums a year, indicating the
company’s year-round activity.
“Ten years ago 75-80 per cent
of all records were singles,”
Bennett said. “Today it's been
reversed."”

A doubling of the company's
co-op advertising participation
with distributors was announced
by Al LaVinger, merchandising
director. The company has ex-
panded the areas in which co-op
advertising may be used to in-
clude radio, LaVinger revealed.
“We have the bucks . . . we want

you to use them,” he explained.

La Vinger introduced two mem-
bers of the expanded art depart-
ment, director Woody Wood-
ward, and Dick Oliver. Wood-
ward was with World Pacific
nine years.

To increase the company's
international effectiveness, Ron
Kasse, formerly Vee Jay's resi-
dent European rep has joined
the operation.

In the new product area, the
three labels would be releasing
a total of 24 LP's during Au-
gust-September. In addition to
the already mentioned artists
(Billboard, August 7) packages
would feature Les McCann-
Gerald Wilson, Gil Fuller-Dizzy
Gillespie, Joao Donato, John
Barbour, Ravi Shankar, Johnny
Rivers, Billy J. Kramer, Jackie
DeShannon, Sandy Nelson, Mel
Carter, Slim Whitman and the

" Ojays.

Liberty Celebrates 10th Anniversary

Religious Disks Post
General Market Gain

By MAURIE ORODENKER

I

While the largest part of their
sales is still among the approxi-
mately 1,000 CBA outlets plus
the sales registered by the re-
cording artists themselves while
on tour, they all find a growing
general record market. This was acceptance of the religious rec-

the firm feeling, based on their  ords in the general record mar-

own sales figures, by the manu- ket.
facturers and distributors of Bill
| sacred and gospel music record-
ings exhibiting at the 16th an-
nual convention at the Sheraton
Hotel here of the Christian
| Booksellers Association (CBA)

. from Aug. | to 5.
|

ABC-Para.

PHILADELPHIA — As the
distribution base broadens, reli-
ious records will increasingly
come a potent factor in the

Jelley, national sales
manager for Word Records, of
Waco, Tex., said that emphasis
is being placed on franchising
rack jobbers and independent
distributors for its four labels—
(Continued on page 57)

and Light
To Go Separate Ways

|

| NEW YORK — Enoch Lighi
and ABC-Paramount Records
will part company at the end of

|I.'|E.'I'.l month. Light is vice-presi-
dent of the Grand Award Rec-

BOB SKAFF, corporate a&r-promotion vice-president, addresses distributors at the Ambassador Hotel.
Members of the company's executive staff are at the dais.

ord Co., which produces Com-
mand Records, an ABC-Para-
mount subsidiary label,

Light had built up a reputa-
tion as an orchestra leader, rec-
ord company executive, and in-
novator in imaginative sound.
He has been with the ABC-
Paramount organization since
1959, when the label acquired
Command, with Light in charge
of the label,

_As head of Command, he was
given a free hand in running
the label, and he was responsi-
ble for several daring and suc-
cessful sound innowvations.

Light said he will remain in

BROTHERLY LOVE: Two members from Marnel distributors,
Philadelphia, Marshal Verbit, left, and Larry Cohen, second right,
meet with marketing director Lee Mendell, second left, and
Executive Vice-President Phil Skaff, right.

DEPARTMENTS
& FEATURES

| Hot 100 Chart. . .Page 20
| Yop LP's Chart...Page 32

| = Other Music Pop Charts
Breakout Singles ..........48
Braakout Albums _ . 47

=L SmmEem

ROSS BAGDASARIAN, standing second left, stares with disbe-

Hits of the Werld 14 the music and record producing LIBERTY'S NEWEST division general
Hot Country Singles...... .50 fields and will announce his lief at the "award'' presented him for sélling $25 million worth manager, Dick Bock, addresses his net-
et Countiy Mbinia. . ... 58 plans as soon as his employment of records. Surrounding him are Liberty executives. work of distributors.

termination with ABC-Para-

—» Record Reviews mount becomes effective,
LP Reviews .. .......... 76 Larry Newton, who took over
Single Reviews _...........l& the presidency of the label from

Sam Clark earlier this year, said

> Musi a ;
Music Record News Light's successor will be named

Country Music ..o vonvenses = in two weeks
Classical Music Chast........44 He added that the replace-
L;'” News R“pf'”' A ment would report directly to :
i f"-..”:ufrn Beloases . him, and that he (Newton) .-.
: R&B Music. .. 58 would exercise a large measure :
{1 1], iR 12 of control of the Command label ‘ | A L
Top 40 Easy Listening...... 18 operation. e
. —*Departments . g Jii'|'.. .
| AudioVideo ........... 59 : el
| Bulk Vending ......... T Rnkar Prnmol'ed _:-__ |:|.
Coin Machine Operating, . .43 " Al
Radio-TV Programming . .. .52 LOS ANGELES — Renny -

Roker has been promoted na-

tional promotion director of r&b SAUL STAR, of Arc 'Distribu-

TOP DRAWS Bobby Vee, left,
tors, Detroit, left, -and Rick

AMOS HEILICHER, Minneapolis distrib-
and Mel Carter meet before

Buyers & Sellers utor, right, with corporate president, Al

. for Liberty and Imperial Rec- Frio, Imperial's national sales entertaining ¢ ‘ B
Classified Mart . .. .. ords and all product of World man;ger? with ‘Liberty's en- e O enRe e snnett,
Pacific and Pacific Jazz. chantress, Julie London.
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L.A. INVYASION CONFIRMED

Fla. Next for Handleman: Dallas
Set-Up Expanded; Income Up 39%

PAUL HANDLEMAN

By HAL REVES

DETROIT — The move by
the Handleman Co. to the West
Coast is now official. Moe Han-
dleman, 48, vice-president of
the mammoth rack-jobbing firm,
will soon move to Los Angeles
to set up the branch, as exclu-
sively reported by Billboard last
week. (At that time, Joseph
Handleman, board chairman,
said that nothing had been de-
termined, nor would it be de-
termined until the board met
Monday (2).

This week, Handleman said
the Los Angeles operation will
concenfrate on “wholesaling,” a
euphemism that he wuses for
“rack jobby,” which term he
dislikes.

He also revealed that his firm
will move into the Florida
market for the first time. A
branch will be opened in Miami.

JOSEPH HANDLEMAN

Also, Handleman said the com-
pany’s Dallas operation has
been expanded with the leas-
ing of a building to be used in
addition to its present facilities.

Sales Up 24

He told stockholders that for
the fiscal year ended April 30,
the firm reported sales of $34,-
932,453, up 24 per cent from
the previous year, while earn-
ings climbed 39 per cent to
$1,516,428. Sales prediction for
the first fiscal quarter of this
yvear is 15 per cent more than the
$6,074,931 a vear earlier.

However, the record business
now accounts for two-thirds of
Handleman sales, and the in-
crease in the fiscal vyear
amounted to 59 per cent in this
department. Drugs and sundries
accounted for the rest.

The record business is now
on a national basis, while the
drug and sundry business is con-

i

DAVID HANDLEMAN

fined to Michigan and Ohio.

All directors were re-clected
by the annual stockholders'
meeting. In a directors’ meeting
immediately following the gen-
eral session, Joseph Handleman,
60, former president, was
elected to the new post of chair-
man of the board. He will de-
vote most of his time to planning
and seeking acquisitions,

Paul M. Handleman, 56, for-
mer executlive vice-president,
was named president, and will
move here from Cleveland,
where he has headed company
activities,

David Handleman, 49, former
secretary-treasurer, will move up
to vice-president and continue
as general manager of record
operations. Moe Handleman,
former vice-president, becomes
secretary - treasurer, headquar-
tering in Los Angeles where he
will head the new West Coast
operations.

Kapp’s Fall Album Campaign
Shown to Eastern Area Distribs

NEW YORK — New York,
Philadelphia and Newark, N. J.,
distributors Monday (2) were
presented with Kapp Records’
fall album campaign.

Discount policy for the fall
program is 16 free albums with
each 100 bought. Dated billing
arrangements and special adver-
tising allowances are also avail-

able for both dealers and rack
merchandisers.

Kapp executives Micky Kapp,
Al Cahn and Macey Lipman,
holding forth at All-State Dis-
tributors here, presented a sight
and sound demonstration of the
label's 17 LP's, 13 of which are
being released this week, with
the other four due Sept. 1.

Another 22 distributor dem-

onstrations are being made by
Kapp executives this week.

Varied Selections

In addition to albums by the
label's two big bread-and-butter
artists, Roger Williams and Jack
Jones, the line features a selec-
tion of comedy, countiry and
British beat.

Set for immediate release are
albums by Jack Jones (arranged
by Nelson Riddle), Roger Wil-
liams and the Do-Re-Mi Chil-
dren's Chorus. The initial re-
lease also includes albums by
Hugo Winterhalter, Robertino,
“You Don't Have to Be Jewish,"”
by the producers of “The First
Family"; John Gart, Jimmy Sed-
lar, and the Copacabana Or-
chestra and Chorus.

Four of the 13 releases will

- Y

LONGEVITY KING: Bill Tallant (with crown) is congratulated upon com-
pleting 20 years with Capitol Records by Stan Gortikov, right, distribut-

ing corporation president, and Voyle Gilmore, a&r vice-president. A
special party was tendered Tallant, Capitol's national sales manager

in the company’'s Hollywood headquarters.

4

be country. These feature Billy
Edd Wheeler, an LP featuring
various artists, Warner Mack,
and the stars of the WGN “Satur-
day WNight Barn Dance.” The
entire cast of the last-named re-
lease was signed by Paul Cohen,
Kapp's Nashville ad&r chief,

The last four packages—set
for Sept. 1 release—feature the
Searchers, the Waikikis, the
Boss Guitar and the Green-
wood County Singers.

Ad Campaign

An extensive advertising cam-
paign, which is expected to run
about $300,000 in advertising
allowances, includes a special
mat magazine which has head-
lines, body copy, album cover
reproductions and prices. Page
perforations enable the dealer
to make up his own advertise-
ments,

Colorful litho books and sales
tip inserts are available for dis-
tributors, and distributor sales-
men will receive complete al-
bum samples at their homes.

Special product selections
will be sent dealers and rack
jobbers, and a merchandise aid
series will be available for re-
tailers.

Disk Jockey Mailings

The label will send mailings
to disk jockeys, supplemented
by station mailings from dis-
tributor promotion men and
from the Kapp field promotion
staff.

Distributors were asked 1o
show the Kapp sight-and-sound
presentation, which traces the
history of the label and explains
the fall program in detail, to
dealers in their areas.

~ Wuny amercanradmhistory com

Beatles’ ‘Help’: Album Gets
Initial Pressing of Million

NEW YORK — An initial
pressing of 1 million albums,
reportedly the largest single or-
der in the history of the busi-
ness, is in the works for “Help!"”
the Beatles album scheduled to
be released by Capitol. Records
when the United Artists film of
the same name opens Wednes-
day (11).

A previous Beatles album,
“Beatles VI,” had an initial
pressing order of 500,000.

The film will be accompanied
by a publicity barrage calcu-
lated to blast the American pub-
lic out of its homes and into the
movie houses.

In New York, Murray the K
will introduce the British group
on his hour-long Channel TV
show Saturday (14). The show
will be televised in 40 major
markets.

The evening after the tele-
cast, the Beatles make their
much-heralded appearance in
New York's Shea Stadium.

Disney Backs
Bid fo Revise
Copyright Law

WASHINGTON—Walt Dis-
ney Productions is pleased with
the proposed 1965 revision of
the Copyright Law, and gives
copyright protection credit for
much of the incentive that made
Disney an $86 million entertain-
ment business last year — $100
million gross expected this year.

Disney Productions’ counsel
and Vice-President Spencer C.
Olin told the House Copyrights
Subcommittee last week that
Disney’s famed cartoons, movies,
music publishing and recording
activities have amassed a total
of 15,700 copyrights owned in
connection with the giant enter-
tainment complex,

The firm is opposed to any
“special interest” exemptions in
the 1965 copyright law, such as
those asked by the educators,
in their pleas for a free access
to copyrighted material or the
community antenna  systems
which want to pick up stations
copyrighted programming with-
out clearance or payment of
fees. The 1965 revision under
study by the House Subcommit-
tee would make CATV systems
liable, and would curtail edu-
cators’ use of copyrighted ma-
terial beyond face-to-face class-
room teaching, particularly in
nighttime educational TV.

Spokesmen for the Music Li-
brary Association would like the
bill to do a little more defining
of "Fair Use" which does not
require clearance. They point
out that copying even two pages
of music frequently means tak-
ing in the whole song. Joseph
Dubin, West Coast copyright
law expert, said that other coun-
tries had attempted to limit
number of words, pages, bars of
music, etc., entitled to “fair
use” but it proved useless for all
practical purposes. The U. S,
1965 copyright revision merely
affirms that there is a fair use
of copyrighted material without
liability attaching, and lets it go
at that.

Music librarians also want the
revised law to keep the exact
placement of copyright notice
on published music, as required
in the 1909 law. Librarians say
“an  unscrupulous  publisher

(Continued on page {0)
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Gary Stevens, WMCA disk
jockey, is conducting a “Beatles
Stakes” contest, with tickets to
the Shea Stadium concert as
prizes. Here's how it works:

From 7-11 pumn.,, during
Stevens’ show, fans telephone
the jockey, guess which Beatle
will be talking to them next.
Tapes of individual Beatles will
be played on the program.
Those who make the correct
predictions get pairs of tickets
to the concert.
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The action starts with
Golumbia singles!

“A Gard for My Baby” ¢/w
“Midnight Prowler” ..sss
by Len and Glen
.

“Goodnight, Ire" c/
“Stﬂp, Lﬂﬂk, Listen" s.isas
by Linda Gayle

“Must | Tell You (I Love Yt)" C/W
“Miss You So"' sass
by The Liverpool Set

This One

Everything’s going for
R

liiniinmmg
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GOLUMBIA REGORDS
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PROFILE

Clive J. Davis Made Room at Top

1

NEW YORK—Clive J. Davis,
a 33 - year - old lawyer, has
emerged at the top echelon of
both the Columbia and Epic
labels, reporting directly to Co-
lumbia's President Goddard
Lieberson, following Lieberson's
realignment of his firm's execu-
tive staff (see Billboard, Aug. 7).
Thus, as Columbia’s administra-
tive vice-president, Davis is re-
sponsible for providing over-all
direction to both labels and
thereby becomes the industry’s
youngest major label executive
in a top slot.

Davis joined Columbia a mere
five years apo and became its
general counsel six months later.
That five-year span, however,
coincided with one of telling
significance in the history of the
company.

From a unique vantage point,
Davis was able to observe and
participate as a lawyer in such
major matters as the Federal
Trade Commission’s record club
hearings, Columbia’s full-scale
invasion of the international
market with wholly owned sub-
sidiary labels based in the vari-
ous countries, the firm's price
stabilizing “Age of Reason”
stand (formulated by Bill Gal-
lagher, who has just moved up
to a higher Columbia post), its
entry into the music publishing
field, the start of a major diver-
sification program with the ac-

PP
p-i.
,

quisition of the Fender Guitar
Co., to name a few.

These milestones in Co-
lumbia's growth, coupled with
the usual record company law-
yer's exposure to artists’ nego-
tiations and contracts and ac-
quisition of original cast rights
to Broadway productions, served
to hone Davis' knowledge of the
intricacies of the music-record
industries.

Prior to coming with Colum-
bia, Davis served for three years
in Judge Samuel Rosenman's
law firm of Rosenman, Colin,
Cotin, Kaye, Petscheck &
Freund, the firm which repre-
sents Columbia. While there,
Davis devoted his talents to gen-
eral corporate matters rather
than as a trial lawyer. Among
the firm's entertainment industry
clients with whom Davis was
directly involved was Columbia
Artists Management, Inc. This
experience further helped to
broaden his grasp of the artist’s
facet of the record business.

When asked, Davis recalls
that his deep interest in the mu-
sic-record fields dates back to
his college days. While in
school, he was intrigued by
copyright law, and delved ex-
tensively into it in his studies.

He is a Phi Beta Kappa grad-
uate of New York University
where he received his B. A. de-
gree magna cum laude and was

graduated in 1956 from the
Harvard Law School with high
honors.

This unceasing interest in in-
dustry affairs was clearly evi-
dent during his five-year period
as Columbia’s lawyer, Davis was
seen as a regular observer at
various  industry  gatherings,
such as the NARM convention,
ARMADA meetings, and other
affairs. Frequently, he was the
only record company lawyer
seen at these functions.

Davis explains his desire to
be present at such affairs by
stressing his firm conviction that
“a lawyer should never live in a
vacuum, but become a part of
the very fabric of the field in
which he is active, Talk to deal-
ers and distributors, and work
with artists. Know them and un-
derstand. Learn their problems,
and one can be In a better posi-
tion to find a solution.”

When asked why Columbia
Records was blessed with a pre-
dominance of lawyers in its key
executive positions (Morman Ad-
ler, Neil Keeting, Harvey
Schein, Walter Dean), Davis
had a twofold answer: Perhaps
the study of law tends to disci-
pline the mind without stifling
creativity and thereby serve as
ideal basic training for an exec-
utive. And then, with charac-
teristic mild humor, he said that
lawyers are wused to working
long hours, “It comes from
working late into the night,
tackling legal problems without
the thought of waitching the
time. The record business, by 1L';
nature, isnota 9 to 5 business.”

In meeting Davis, one 1is
struck by his youth, his mild
manner, and his penetrating
knowledge of the industry. He
has a no-nonsense, straight-
forward, inoffensive directness
in his conversation, tempered by
good humor,

His favorite time diversions
include the theater ("l never
seem to get enough of it"),
books and sports. He lives in
Manhattan, foresaking the com-
mutor’s lot when he moved a
year ago from Rosylyn, N. Y.
He is the father of two children.

NARAS Maps Membership Move

HOLLYWOOD—An all-out
campaign to snare the rock 'n’
roll-contemporary music frater-
nity for membership in the L. A,
chapter of National Association
of Recording Arts and Sciences
(MARAS) is envisioned by Dave
Pell, energetic new chapter pres-
ident.

Pell and other members of the
local chapter feel that the con-
temporary record scene has
hardly been recognized by the
Academy. The young people
working in the current trend ol
music feel outside NARAS, Pell
explained and he plans to entice
them into joining the Coast
chapter.

Meetings of a “conversational”
nature on a regularly scheduled
basis to involve tradesters work-
ing with top 40 records is one
means by which Pell hopes to
actively interest producers who
heretofore have not felt NARAS
cared about them.

Fuller Label

TAMPA, Fla. — Fuller Rec-
ords has been formed here as a
wholly owned subsidiary of
Charles Fuller Productions. The
label will be headed by John
R. Brumage, chief recording
engineer for the parent com-
pany.

6

“There is a driving need for
the Academy to recognize to-
day's contemporary music,” Pell
said after chairing his first
board of governors meeting last
week. We've always had classi-
cal and other representation but
we don't have the young people

Price Appoints
Chi. MGM Staff

CHICAGO—The new MGM
factory - owned outlet will be
opened for business at 1112
South Wabash Avenue here.
The distributorship, headed by
Morrie  Price,
; formerly the la-
W bel's merchan-

# dising director,
has named a
new staff to run
s the operation.
It consists of
Paul Baio and
Berle Hyman in
sales, Glen Mill-

PRICE
er in promotion, and Andrew

Edwards and Earl Butler in
shipping. Harold Weiss, who
had worked with James Martin,
the previous distributor, is
shipping foreman. Elizabeth
Martin is secretary.

working in today's record busi-
ness. The record academy
should be where the record
business 1s."

Another area Pell's chapter is
concerned about is simplifying
and revamping the 47 categories
of Grammy awards. “There are
only two categories out of 47
which recognize rock 'n' roll
and rhythm and blues,” Pell
said, The new president added
he would seek to engender en-
thusiasm among all chapters for
reducing the number of awards
and also having members of
each separate craft select cate-
gories and nominations. This is
the mode of operation at the
motion picture academy.

“Having members of a craft
vote is the answer to having
wrong records nominated and
made winners,” Pell explained.
Next year's awards banguet has
been set in March instead of
April-May as was the case in
past years.

In order for West Coast
ideas to have fruition, NARAS
chapters in New York, Chicago
and MNashville have to agree
and ask the national board to
act on the suggestions. “We're
hoping in the future to be able
o come up with some answers
for our ills,” Pell noted.

www americanradiohistorv com

Forest Hllls 0 Smash
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The Forest Hills Tennis Club has become the New York City
summer showcase for the nation’s top entertainers.

Six years ago, tennis player Bill Gruman had the brilliant idea
that the beautiful tennis stadium with its 15,000 capacity would be
a perfect place to present the nation's top talent. The promotion-
minded tennis officials agreed, providing the playing surface (lush
bent grass) would be protected. Thus the Forest Hills concerts be-
came a reality.

During the past six years, Gruman and his associates, Don
Friedman and Ron Delsener, have played the top names. During
a recent three-night engagement, Frank Sinatra and Count Basie drew
a capacity 45,000,

The facilities of the Tennis Club, and all the necessary arrange-
ments, lights, sound, guards, etc., cost $17,000 for one evening's en-
gagement. This does not include any talent costs. Thus it becomes
necessary to buy the services of the best performers and to promote
the attractions in an expansive way.

Lest anyone believe the life of a producer is easy consider
Saturday, July 31,

A sold out house is on hand. The concert stars Trini Lopez,
Stan Getz and Woody Allen; emcee is William B. Williams, At
8 p.m. producer Don Friedman learned that Stan Getz' plane from
Japan has been delayed and he will be unable to appear. Here is
how the cool Friedman and his staff handled the matter.

8:15—Friedman phones Herbie Mann who lives in the neighbor-
hood and is appearing at New York City’s Village Gate. Can
Herbie round up his musicians and fill in for Stan Getz. Herbie
says he will do his best.

8:45—William B. Williams brings on Woody Allen as the
opening act. Woody kills the people for 30 minutes,

9:15—Woody is off.

9:16—Intermission is called.

9:20—Herbie Mann arrives and says he was able to reach five
of his seven musicians and they are all en route.

9:30—Woody Allen and his manager agree to help out. Woody
goes on again after William B. levels with the crowd on Getz' delay.

9:45—Woody exits. William B. tells the crowd Herbie Mann
will substitute for Getz. Crowd reacts enthusiastically. Herbie Mann
greets the crowd with the comment, “Right before your eyes this
band will get bigger.” Four more musicians arrive.

9:50—The vibes and last musician arrive—Herbie's group has
already grabbed the audience.

10:15—Herbie Mann and his group complete a sensational set.

10:20—Trini Lopez on stage, moves the people (See review else-
where in this issue).

11:20—Concert over and a good time was had by all.

Barbra Streisand, Johnny Mathis and Bob Dylan will appear in
successive weeks at Forest Hills to wind up this season’s events,
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Braun Cull's Hodges on ISHiﬂdig'
NEW YORK—Eddie Hodges,

H III'Il'EI" TI.II'IES Aurora Records artist, this week

CINCINNATI—Bob Braun, Was taped on the "Shindig”

WLW-Radio and TV personal-  Show which will be telecast
ity, was in New York last week  Wednesday (11). Following the

to record four Hank Hunter  taping, Hodges flew to England
tunes at Associated Studios, with  for British TV appearances and

Hunter, head of Pocono Produc- lo promote r,'jﬂ ]“tﬂs_", single,
tions, handling the production “New Orleans.” Then it's back

i iati - S he filming of
end. Hunter is negotiating to to the U. 5. for t e fimin
lease the masters to a major the motion picture, “Let’s Live a

label. Tf this fails, he plans to  Little.”
release them on his own Pocono
label,
Braun's last big one was “Un- tino, “Vacation” for Connie
til Death Do Us Part” on Decca. Francis, and “Just for Old-

Times' Sake" for the McGuire
Sisters, among others.

BILLBOARD, August 14, 1965

A veteran cleffer, Hunter wrote
“Tears and Roses” for Al Mar-
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OWN...WITH A POWERFUL MESSAGE!

s, LAUGH AT ME

Atco 6369

Arranged and Produced by: SONNY BONO

A YORK-PALA Production
Chas. Greene/Brian Stone

THE SHINDIG PICK OF THE WEEK!
Watch Sonny perform it August 11

\ WHY CAN'T |, BE LIKE ANY GUY
A\ WHY DO THEY TRY TO MAKE ME RUN, SON OF A GUN
\ WHAT DO THEY CARE, ABOUT THE CLOTHES | WEAR
. WHY GET THEIR KICKS FROM MAKIN' FUN
i | THIS WORLD GOT A LOT OF SPACE
' AND IF THEY DON'T LIKE MY FACE
IT AIN'T ME THAT'S GOIN' ANYWHERE

SO | DON'T CARE

THEN LAUGH AT ME,

IF THAT'S THE FARE | HAVE TO PAY TO BE FREE
THEN BABY, LAUGH AT ME

AND I'LL CRY FOR YOU

AND I'LL PRAY FOR YOU

AND I'LL DO ALL THE THINGS

THAT THE MAN UPSTAIRS SAYS TO DO

I'LL DO 'EM FOR YOU, I'LL DO 'EM FOR YOU

IT'S GOTTA START SOMEPLACE

IT'S GOTTA START SOMETIME

I'LL MAKE THAT OTHER CHEEK MINE,

AND MAYBE THE NEXT GUY, THAT DON'T WEAR A SILK TIE
HE CAN WALK BY AND SAY HI, SAYHI, INSTEAD OF WHY

LAU GH AT ME @1955 Cotillion Music Inc., and Five West Music Publishing Corp.

Current JUST RELEASED!

| SONNY & CHER SONNY & CHER’s
Smash: FIRST LP

| GOT YOU BABE | LOOK AT US

Atco 6359 Atco LP 33-177 (mono & stereo)

ATCO RECORDS - 1841 Broadway - New York, New York 10023 (212) PL 7-6306
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Sub-Distributor Reaction
fo the Columbia Statement

CHICAG O — Columbia’s
warning that it would discon-
tinue selling to subdistributors
who solicited its full-line ac-
counts produced reactions rang-
ing from anger to outright
indifference among rack jobbers
in the Midwest.

Howard Rosen, Mid-America
here, said he wouldn't blame
Columbia for feeling the way it
did if racks simply utilized their
functional discount to steal Co-
lumbia’s accounts.

“However, what about the
many discount stores that were
developed into full-line accounts
by racks such as us,” Rosen said.
“Columbia’s letter leaves us very
confused. It appears Columbia
wants to put itself in the posi-
tion of choosing what accounts
it should sell direct.”

¥Yaried Reactions

Rosen said that about 75 per
cent of the rack jobbers in the
country were selling and sub-
sisting on the type of accounts
the diskery seemed to be talking
about.

Jim Tiedjens of Musical Isle,
Milwaukee, said simply that he
threw the letter in the waste-
basket—mentally and physically.
*l don't think it will have any
effect on us,” he said.

“If a customer wants to do
business with a record merchan-
diser who gives him complete
service, what are we to do?”
Tiedjens asked. “You can't tell
people who to do business with.”

0O OO0 O RO A

STEVENSON LP
RELEASED BY
MGM RECORDS

NEW YORK — MGM Rec-
ords last week released “The
Voice of the Uncommon Man,"
an album of speeches by the
late Adlai Stevenson. One side
of the album covers Stevenson's
campaign speeches, while the
other is devoted primarily to his
United Nations years, Linking
narration is delivered by Alex-
ander Scourby.

The album is accompanied
with a four-page illustrated
booklet containing President

Johnson's eulogy, an editorial
from the NXEW Republic and a

Walter Lippman colummn,

Don Zimmerman, All Records
here, said he didn't think the
letter would affect his business
at all. All specializes in r&b and
jazz lines and often shares an
account with other rack jobbers
who handle pop product.

Accounts Solid

“QOur accounts are solid, and
as far as Columbia goes, we
don’t solicit theirs,” Zimmerman
said.

Amos Heilicher, head of J. L.
Marsh Co., Minneapolis, (also
one of the Midwest’s biggest dis-
tributors, one-stops and retail
store chain owners) said that a
large department store is better
off doing business with a firm
that can give it diverse product,
proper spread and exposure of
all lines in proportion to the
value of each line.

Heilicher noted his large rack
operation had everything on
computers. “We receive a con-
stant analysis of each of our

Randy Wood
Forms Mira

LOS ANGELES—Mira Pro-
ductions has been formed by
Randy Wood, former president
at Vee Jay Records. His staff is
comprised of several other ex-
Vee Jayites including national
sales chief Bill Siegel now gener-
al manager, George Steel han-
dling regional sales-promotion
and Pam Burns secretary-assist-
ant.

First single released is “Too
Many People” by the Leaves,
National distribution is through
independent outlets, with Clef
the local representative.

First r&b single picked up by
Mira for distribution is “Coun-
try Style” by Dorothy Williams
from the Nashville-based Band-
stand USA label.

Mira plans becoming involved
in all facets of the music busi-
ness, Wood said. Offices are at
9145 Sunset Boulevard.

Spindle Formed

KANSAS CITY, Mo.—A new
company, Spindle Records, has
been formed here and has cut
an initial eight sides in Nash-
ville under the direction of Bill
Justis at the new RCA Victor
studio.

ASSERT YOURSELF!

ARE YOU

LAST

ON THE
OFFICE
ROUTING
LIST FOR
BILLBOARD
EACH
WEEK?

Stop accepting tattered, clipped and

dog-eared news: Insist on an "extra’ Billboard subscription.

GET ALL THE NEWS . . . EVERY WEEK.

Just mail request order today
BILLBOARD, 2160 Patterson Street, Cincinnati, Ohio, 45214

Please enter my subscription to BILLBOARD for

stores, We can pick what they
need,"”

Heilicher said that distributors
tended to load an account—"my
distributing company is no ex-
ception.”

Never Closed to Buy

“With our rack jobbing com-
pany, there is no such a thing
as having a retail account ‘closed
to buy!” We give daily replace-
ment. The account need never
be out of hits merely because
an inexperienced buyer loaded
up on merchandise and has no
money to spend for 90 days.”

Heilicher said that in the long
run a company such as Colum-
bia would benefit by doing busi-
ness with rack jobbers. A few
racks may “cream”—we don't,
Heilicher said.

A spokesman for Columbia’s
branch here said it had received
little comment from subdistribu-
tors. “We only received two
calls that T can recall—and both
were simply requests for more
information. We're not trying to
get rack jobbers to stop selling
accounts they have built up—
we don't want them to take away
the full-line people we have.”

Cap. Shuffles
Finance Staff

HOLLYWOOD—Capitol has
made eight appointments in
the financial division. Allen W,
Murphy has been named nation-
al plant controller, handling
functions for the label's three
pressing plants, He was formerly
senior staff auditor,

James Fallon has been named
director of data processing and
James Dougherty has joined the
company as director of corpo-
rate taxes. Fallon held a similar
post for six years with the
County of Orange, California.
Dougherty was formerly an at-
torney in Orange County.

General controller Eugene
Mueller also announced the
following organizational staff
changes within the company:
P. Vaughn Burdick, executive
staff assistant; Lloyd Haw, direc-
tor of cost-price analysis; John
Macedo, director of corporate
accounting; Neil Kelly, general
auditor, and Thomas Davis,
manager of central data process-
ing.

[0 Renew

S. & Canada.

[0 New
Title

[0 2 EXTRA issues for cash [J Bill me later
State & Zip

Overseas rates on request.
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Mehegan Volume Offers
Jazz Piano Analysis

NEW YORK — Jazz pianist-
teacher John Mehegan's book,
“Contemporary Piano Styles”
(Watson - Guptill Publications,
New York) is the fourth in a
series of volumes in which he
continues the development of
his unique approach to jazz
theory and improvisation for the
piano. He has taken the indi-
vidualistic harmonic and rhyth-
mic devices employed by the
outstanding artists of jazz his-
tory and blended them into a
comprehensive system.

The “art” and “experiments”
of these artists now emerges as
a co-ordinated science and is
here presented as a learned
study for exploration by the
advanced music student inter-
ested in jazz improvisation. [t
will inspire any musician to de-
velop his musical talents both
intellectually and artistically.

In this volume, the author
analyzes and illustrates in full
detail two forms of voice struc-
tures which constitute the basic
textual sound of contemporary
jazz. The first is derived from

the classical works of the 19th
century; the second from the
20th century modern composers.
He explains and illustrates,
using all keys, how their voic-
ings are used in the left hand
to support a given melody or an
improvised line in the right. He
concludes each lesson with an
illustration of a base line to a
popular song.

In Section II, Mehegan dem-
onstrates for the solo pianist,
root voicing patterns in both
forms, using simple and com-
pound syncopat.on, block chords
and left hand arpeggiation.

Section III outlines “comp-
ing"” or accompaniment through
the different jazz periods. There
are illustrations of a rhythmic
section for the period prior to
1930; from 1930-1940; and to
the present day, The book fea-
tures an inner spiral binder to
help it remain open ‘on a piano
music stand.

This volume should enjoy a
healthy market in the jazz
piano educational field.

JOAN DIAL

Turntable’s 1st Product:
Susan King, Smith Disks

NEW YORK—First product
to be released by Turntable Rec-
ords, new indie label in which
retailer Sam Goody is the major
stockholder and Sylvia Langler,
vice-president, are singles by
George Smith and Susan King.

Smith, who was lead singer
for the new Ink Spots, does
“I've Had 11" backed with
*When Love Turns to Pity."”

Miss King makes her debut
with “Drum Rhythm,” backed
with “You Got Me in a Fix."

Other artists under contract
to the label include Vince Carey,
Bobby Harris, Gay Jamison,
George Smith and Susan Rafey.

Goody, who operates seven
retail outlets in the New York
City area, will also exercise an
a&r function with the label—
applying his general knowledge
of the selection of sides to be
released. The label is also setting
up ASCAP and BMI publishing
firms; the BMI firm is titled Tru
Green Music.

Miss Langler was formerly
associated with MNational Rec-

J. Gabler Dies

NEW YORK—IJulius Gabler,
founder of the noted Commo-
dore Music Shop, and father
of Decca r&b executive Milt
Gabler, died Wednesday (28)
here. Services attended by many
in the industry were held Fri-
day (30) at the Riverside Chapel.
Besides Milt, he is survived by
two daughters, two other sons
and 13 grandchildren.

Five Impressions
Change Name

CHICAGO — The Five Im-
pressions, a Benton Harbor,
Mich., group whose “Little Miss
Sad” hit the WLS playsheet last
week, changed their name to
the Five Emprees. The group’s
single, on the Freeport label, is
being handled by local disk vet-
eran Irv Garmisa and Fred
(Buddy) Brown, an attorney.

Garmisa said the disk sold
18,000 copies in Chicago, In-
dinapolis and Milwaukee, and
is now being offered nationally,
with six distributors named,

ords years ago and played a
part in the introduction of Billy
Eckstine, Ames Brothers, the
Ravens and other noted artists.
Miss Langler stated the label
is open to contact by indie pro-
ducers who wish to negotiate
deals on masters.

Producers who have already
furnished sides include Earl
Robinson, Larry Lucie, O. D.

Jamison, Robert Banks and
others.
The distributor set-up in-

cludes the following: Southland,
Atlanta; Mutual, Boston; Man-

gold, Charlotte;, Four State,
Cincinnati; Cleve-Disc, Cleve-
land; United, Houston; B&K,

Dallas; Jay Kay, Detroit; Har-
old Lieberman, Minneapolis;
Southern Record Distributors,
Nashville; Dave Rosen, Phila-
delphia; Schwartz Bros., Wash-
ington; Hamburg Bros., Pitts-
burgh; Roberts, St. Louis, and
others of similar strength,

Atl.-Atco Distrib
Sales Parley Set

CHICAGO — Atlantic and
Atco Records distributors will

hold sales meetings here Sept.
10-11 at the Continental Plaza
Hotel, New Product and the fall
sales plan for the two labels
will be introduced.

Atlantic-Atco brass on hand
for the meetings will include
Ahmet Ertegun, Nesuhi Erte-
gun, Jerry Wexler, Bob Korn-
heiser, Len Sachs, George Fur-
ness and George Bodansky. Milt
Ross, Clarion Records, will also
attend.

The meetings begin after the
National Association of Record
Merchandisers' convention ends.

New 4 Corners LP’s

NEW YORK—Four Corners
Records in distributor meetings
here and one on the West Coast
have introduced five new al-
bums in its fall release schedule.
The artists include the Gunter
Kallmann German Chorus and
Orchestra, Francois Hardy, Ser-
gio Franchi, Philip Dante and
His Orchestra and Kyriakos and
His Orchestra.

BILLBOARD, August 14, 1965
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AIRPLAY BEGINS: RUGUST 9!
NATIONAL RELEASE: AUGUST 13!

(NEW IMPROVED FULL DIMENSIONAL STEREQ
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ORIGINAL MOTION PICTURE SOUNDTRACK

BEATLES

HELP!- THE NIGHT BEFORE - YOU'VE GOT TO HIDE YOUR LOVE AWAY - | NEED YOU
ANOTHER GIRL-TICKET TO RIDE- YOU'RE GONNA LOSE THAT GIRL

And Exclusive Ingtrumental Buse From the Picture's Soumdtrack
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NARA Asserts at lts
Parley: Going to Cook

e Continued from page 1

radio making its move. From this
moment on, NARA is going to
cook.

Indications late Friday were
that a NARA splinter group,
calling itself “The New Breed,”
was at work behind the scenes
to oust the present control of
the organization, and lead it in
a more dynamic direction.

Philadelphia deejay Del
Shields was to present the new
group’s program at a luncheon
Saturday to be hosted by MGM,
Some of the points the group
will propose: establishing job
security and a national minimum
wage base, an employment bu-
reau, openmg a permanent
NARA office (New York City

recommended as the headquar-
ters base). The group's pri-
mary criticism of the present op-
eration is that NARA is active
only during convention times,
and remains dormant through-
out the year.

A fact - finding committee
searched for new  policies
Wednesday, Thursday and Fri-
day here in an effort to im-
prove the association's image,
however, the NARA program
was aimed at internal improve-
ments as well as a new image.

Members Thursday at- the
10th annual meeting—the first
held in the South — voted to
elect a 15-man committee.

In the runming for president

were Ed Wright of WABQ,

HOUSTON MAYOR LOUIE WELCH welcomes convention members of
the National Association of Radio Announcers to town.

the mayor; Al Garner, of KYOK, Houston; Bill Summers, of WLOU,
Louisville, NARA chairman of the board; Ken Knight, of WRHC, Jack-

sonville, Fla., NARA treasurer, and Jack Gibson, Tamla-Motown Records

promotion man.

From left, are

Cleveland, and Chuck Jackson,
KFOX, Los Angeles. Wright
was considered to be top con-
tender as of Friday night.

In addition, NARA will in-
crease its vice-presidents to four,
The executive vice-president
and the president will be mem-
bers of the 15-man governing
committee.

Largest Ever

The six-day convention is the
largest ever held by NARA, ac-
cording to Mrs. Novella Smith
of KPRC, Houston, committee
co-ordinator. She said about
400 DI's had registered im ad-
vance plus 200 record :men. As
of Thursday . night, only about
150r'had registered, but the big
crowd was expected Friday
when disk jockeys get off for
the weekend,

One of the speakers Thurs-
day afterneon was “Voice of
Gemini” Paul Haney, public Af-
fairs Officer of the National Air-
ospace Administration. Chuck
Chellman of Monument Rec-
ords, vice-president and director
of marketing, announced that
Sound Stage 7, a Monument
subsidiary, will be heavily ori-
ented to r&b. The label—com-
paratively new—has had many
successful pop records. Chell-
man said that the first r&b re-
lease on' Sound Stage 7 will
will be out in two or three
weeks, Among the artists signed
are: Roscoe Shelton, Sam Baker,
Lattimore Brown and Bob King.
Chellman also announced that
Sound Stage 7 and Monument
would sponsor an annual schol-
arship. whose recipient will be
selected by NARA's board of
directors and presented annually
at thee NARA convention.

Special Awards

Procter and Decca's Lenny
Salidor received special NARA
awards. Friday afternoon.

Andrew E. Dalton, of WEUP,
Huntsville, Ala., and general

The Great Scots
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From Nova Scotia,

Canada comes a
new sound...

hit single
introduced on
“Shindig,” August 4th.
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DON ROBEY, head of Duke-Peacock Records, and Mrs. Novella Smith,

of KPRC, Mational Association of Radio Announcers convention chair-
man, look over the shoulders of Houston DJ's Bob Garner and Al Gar-
ner, left. The disk jockey team was preparing to launch the KYOK-Radio
“Bob and Al Show." Bob Garner is also in sales-promotion for Duke-

Peacock.

manager Paul Hoy of KYOK,
Houston spoke Friday. Most of
the convention seemed to be
taken up with backstage wheel-
ing and dealing and entertain-
ment. Johnny Nash was one of
the entertainers Thursday night

at a cocktail party-dance held
by Scepter-Wand Records,

Duke-Peacock, Vee Jay and
Constellation scheduled a show
Friday night that was to include
such stars as Bobby Bland,
Jerry Butler, Junior Parker, Joe
Hinton, Gene Chandler and O.
V. Wright, the Ovations, Jimmy
Washington, and others.

A NARA benefit show, slated
for Sunday, was to include such
artists as Jackie Wilson, James
Brown, the Marvellos, Mary
Love and others. Brook Benton
had to cancel his appearance be-

cause of the death of his brother
Alfred Teay, 36, who died
Wednesday,

Disney Backs Bid

o Continued from page 4

could hide the notice in a musi-
cal part” and still claim it was
a ‘“reasonable position” under
the proposed broad language of
the 1965 bill. Also, they think
derivative works claiming copy-
right should point out which is
new, and which public domain
material, for the benefit of users.

Senate hearings scheduled to
open last week were canceled
in mid-week due to pressure of
apportionment legislation floor
action, No new date was set as
of Billboard's deadline.

The Fastest

in Recorded

Entertainment.

'IlMdﬁa-‘_;
G

Growing Name
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KAPP IS PRODUCT FOR PROFIT

ROGER WILLIAMS
SUMMER WIND

1A

Kapp is: The Piano
SUMMER WIND AND

YOUR SPECIAL REQUESTS

W Roger Williams
KL 1434; KS 3434

A delightful collection of current hits
and the favorites of Roger's fans, with
nis exciting plano Interpretations
blended neatly with the Harry Simeone
Chorale. For the first time, thesa two
talented artists are fogether in a fabu-
lous LP hightighted by SUMMER WIND.

(PHASE 1)

there's love
& THERE'S LOVE
Jﬁn&! & THERE'S LOVI
4

Kapp is: Great Ballads
there's love
& THERE'S LOVE

& THERE'S LOVE

Jack Jones
KL 1435; KS 3435

Jack Jones, the new vooal king, sings
a collection of the great love songs,
magnificently arranged by Nelson
Riddle, Hits Include "True Love"™ "Em-
braceable You", "Young At Heart”, "And
| Loave Her", "Tandearly"

' THE 00-RE-MI GHILOREN'S CHORUS |
PLAYING GAMES AND HAVING FUN |

WHATD MLCW PULETCAT + THE HAME GAMI
| THE CLAFFING S0OMT « TELLDW BERT + AND & DTHERR

|
|
|
1
|

-

LE e

"1..

Kapp is: Young Artists

PLAYING GAMES -AND
HAVING FUN

The Do-Re-Mi Children’s
Chorus
KL 1438:; KS 3438

Warmith -and sppeal that fill the vald
betwaan the end of the kiddie market
(age 6) and the start of the pop-rock
market {age 10},

HUGD WINTERHALTER AND HIS DRCHESTRA

THE BIG HITS OF 1965 ‘

Kapp is: Hits
THE BIG HITS OF 1965

Hugo Winterhalter
KL 1429; KS 3429

The current hits concept and a proven
album hit maker combine In this lis-
tonable —and saleable — new album.
Big hits like "Red Roses For A Blus
Lady", "Goldlinger", "Downtown" and
“King Of The Road". The past has
shown the strength of the buying mar-
ket for "Hits" LPs of this type,

CTALL MAN
WITH A HORN

JIMMY SEDLAR

and his DORCHESTHA

FVE GOT MY LOVE TR NEEP
ME WARM

DON'T LET THE STARS
GET IN YOOR EYES

I'VE MEARD TRAT SONG REEDRE
AND 9 MORE

Kapp is: The Trumpet
TALL MAN WITH A HORN

Jimmy Sedlar
KL 1441; K5 3441

Exciting, clean trumpet soungs in Aum-
bers like "Memories Are Made OF This",
"I've Got My Love To Keesp Me Warm"
and "Ballerina”, from a man with
the personality and the talent fo go
places in & blg way, This combination
of mssots plus tremendous mMass mer-
chandising and promotlion should pro-
duce a new star.

ROBERTIND ‘
BE MY LOVE |

BECEUSN TEURE MIN}

Toi LEVTLIEST
RIEST OF TR 7144

E § NDEE

Kapp is: International

BE MY LOVE

Robertino
KL 1436; KS 3436

A powerful artist who's never falled to
make maney, sings six [talian and si=
English language songs, Including the
new hit "Two Different Worlds"”, With
30,000,000 Hallan-American familles
in tha United States, no wonder there
is such & conslstent market for this
product,

BB BOOKE & EDRGE FOSTER
| 'ﬂ]ﬂ‘!}HT HAVE T0 BE JEWISH

Kapp is: Comedy

YOU DON'T RAVE TO BE
JEWISH
KRL 4503; KRS 4503

A wildly funny new album by the
writers and producers of the famous
"Flrst Family" album, performed by
Frank Gallop, Jack Gilferd, Lou Jacobl
and others. You truly don't have to be
Jewish to enjoy this LF;, nalther do
your customers.

FAR AWAY PLACES
JOHN GART AT THE ORGAN

FAR AWAY PLACES - ON A SLOW BOAT T0 CHINA |
SHANGRI LA - OVER THE RAIMEOW - AND B OTHERS |

Kapp is: Home Sweet Home

FAR AWAY PLACES

John Gart
KL 1430: KS 3430

Songs Tor your musical fravelogue. of
the magic far-away places, including
great songs llke "Caravan', played by
America's favorite Hammond crganist
Organ music and organ album sales
are baslc to the record industry.

“THE WHEELER MAN"
BILLY EDD

Kapp is: Great New Artists

THE WHEELER MAN

Billy Edd Wheeler
KL 1443;.KS 3443

The wondarfully clover country-pop-
folk writer-singer now comes [nto his
owrn! One of the most tmiented new
entertainers in many & yvear sings "The
Waltz OFf Miss Sarah Grean'; ""Politi-
clan's Dog"”, "It's & Shame', and other
top tunes.

COUNTRY BUDDIES

1._!'_.

-

Kapp is: Country Hits

COUNTRY BUDDIES
KL 1445; KS 3445

Tha top namas im Kapp's country cata-
log, Bllly Edd Whealer, Patsy Clineg,
Warner Mack, Hugh X. Lewis, Glen
Garrison, Maybelle Coarter, Buzz Ray,
Freddie Hart nnd Dick Flood, with thelr
most appealing sides, Sure-fire appeal
and szles to the buyer of Country &
Western music,

I
Saturday night at |

THE i]l.[l BARN EIAI'\IL'E |

Kapp is: Country & Western

SATURDAY NIGHT
AT THE OLD BARN DANCE

KL 1442; KS 3442

All-time great country music by the
antire cast of WGHN's famous country
barn dance troupe. More than T5% of
the viewing and listaning population
of the United States has been exposoed
to the fun and pleasure of this famous
show,

| e |
| BESTOF |
WARNER |
MACK |

& COUNTHEY & WESTERN
HIT FARADE

Kapp is: The Nashville Sound

THE BEST OF

WARNER MACK

Warner Mack
KL 1440; KS 3440

A dozren of tha best country tunes dane
by Wiarner Mack, currently an extremely
hot chart artist, Including '"Four Walls",
"Walk On By", "Crazy Arms', "Sand Ma
The Pillow You Dream On''. Consistancy
in sales are always present in Country
& Wastern product,

ARNIVAL IN RIO 1965

ECOPACADANA MUNICIFAL ORCHESTRA

Kapp is: Latin
CARNIVAL IN RiO

Orchestra Copacabana
KL 1446; KS 3446

A dozen of the excliting "Carnlval”
gongs from gay and colorful Rio, done
by the famous Orchestra Copacabana.
Mo Amerlcan Imitation comes close 10
recroallng the true Lafin flavor as heard
in this LP.

This is the greatest sales promo- -

tion and advertising program in- our

history.

Contact your local distributor for

details.

L
L uulul S

WWW aMer ke

: 'Penllﬂe

: Product

: Reputation

: Merchandising

Kapp is:

Kapp is

Promotion

: Advertising

RECORDS
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EPIC RECORDING ARTIST COMEDIAN GODFREY CAMBRIDGE auto-
graphs his albums at Stern's department store, New York, where he
spent Monday (26) promoting his LP's “Ready or Not—Here's Godfrey
Cambridge' and “Them Cotton Pickin® Days Is Over."”

Carol Sloane Getting
A New Image by Col.

By ELIOT TIEGEL

NEW YORK—Carol Sloane
is now being groomed in a new
career by Columbia Records as
a pop vocalist. For the 28-year-
old singer, her new pact with
Columbia offers her a second
chance at record stardom. From
1961-1963, she was an aspiring
jazz vocalist with the label
after quickly being snared as a
result of a Newport Jazz Festi-
val performance,

“1 wanted to be a musician's
singer then,” Miss Sloane said.
What concerns Carol these days
is working toward the sustain-
ing power of such performers

Unsurpassed in Quality at any Price

PHOTOS

7;‘5¢ EACH 8v10

10{1!1 LDTS

as Peggy Lee, Ella Fitzgerald
and Eydie Gorme,

Miss Sloane admits that her
first recording career developed
too quickly, but now she's
ready to face the difficult task
of reaching mass audiences.

*1 know myself much better
now than I did two years ago,”
she said. Carol's attitude re-
garding a show business career
is that it could take her years
to pain stature,

Her career at Columbia is
being guided by two a&r men,
John Simon and Ernie Alt-
schuler. Her first pop single,
now getting airplay on Top 40
stations, is "Music,” written by
Tony Hatch and arranged in a
contemporary fashion by Marty
Manning.

During her first go around
with Columbia, she recorded
two LP's, none of which filled
the company's expectations,
Carol says she knows where
she went wrong and is now

% L R T e s
’%

Teen-Age Hops Disk Barometer i

By HANK FOX

NEW YORK—The local teen-age hop held
at the neighborhood recreation center serves as
an accurate and national barometer of music
trends and also functions as a farm system for
new singers.

“The main advantage of the hops,” according
to T. J. Johnson, one of the major hop DJ's and
promoters in New York, New Jersey and Con-
necticut, “is that you can talk to these kids and
find out, first hand, what they want to hear. You
have the opportunity of playing something new
and immediately seeing their reaction.”

“The tastes of any one group doesn't mean
very much. But when you're doing three or four
hops a week throughout the tri-state area, you
pet a pood cross section of tastes and conse-
quently, you spot trends.”

Word of Mouth

Johnson, a former Georgia and West Virginia
disk jockey, has emceed hops for the past five
years. Deejaying hops at recreation centers, reli-
gious institutions, schools and country clubs, he
finds that most of his business stems thruugh
word of mouth,

“When an organization starts planning a money
raising function, it usually consults similar groups
that have previously undertaken such functions.
Also, since teen-agers go to many hops, they pass
the word on."

Johnson uses mailing lists as his only formal
means of promotion. However, he regards them
as strictly supplementary.

Flat Fee
The financial arrangements between Johnson

and the organization are always on a flat fee
basis,

At each hop, Johnson employs an engineer to
play the records. He also supplies his own equip-
ment even though the hall may already have the
facilities,

“"Poor equipment will ruin both the hop and
the potential appeal of a new record; why take
a chance? . . . By having someone else spin the
disks, I can walk around and talk to the kids—
find out reactions,” he said.

Johnson usually plays one or two new records
at each hop.

“Since these records are unfamiliar to the teen-
agers, 1 try to use them six or more times during

T s s

the evening. After I play each record once or
twice, the kids will come over to me and tell me
whether or not they want to hear it again."

By playing the same new recordings at many
hops throughout the region, Johnson gets a good
idea of the reaction generated. Many times he
finds that the flip side of a new record may get
more favorable reaction _han the “A" side.

All this information goes back to the manufac-
turer or distributor and subseguently makes its
way to the local radio stations and dealers. Occa-
sionally, Johnson informs the local stations
directly.

Ken Luttman, district singles promotion man-
ager for Capitol Records, calls Johnson's informa-
tion “very accurate.”

“We rely on people such as T. J. (Johnson)
to guide us in formulating and directing the pro-
motion of a record.”

Portem Distributors’ Joe Grippo airs his views
by citing Adam Faith's recording of "It's Alright”
as an example.

“When Amy Records released it in August
1964, the New York jockeys weren't playing it.
But T. J. kept reporting that it was getting big
reaction at the hops. Three months later we
finally got the DJ's to give it a try. By December
it was high in the top 10, both locally and

nationally."
Survey Reports

Another way in which Johnson and other ‘hop’
DI’s keep the industry up-to-date on trends is by
writing for various survey reports. Johnson's Col-
umn in Tunedex, a New England record report,
is read by disk jockeys, record manufacturers and
distributors throughout the country.

The hop has also become a farm system of
sorts for amateur singers just about to break into
the recording industry.

Exposure Needed
For a new singer with a potential hit, exposure
is a must. And with the ever-increasing number
of tours, concerts, and television programs featur-
ing singers, stage presence can make or break a
recording artist.

The trade has no formal training grounds for
new talent. Therefore, the hop has come to fill
the gap. Singers are brought before small audi-
ences in a relaxed setting. Here they gain poise

and enough ‘polish’ to appear comfortably before
a large or even national audience.

Vic Dana Sets
Television Dates

PEOPLE AND PLACES

$10.98 peri100

FPost Cards
540 peri1000

tackling singing with somber
earnest. When her contract ran
out with Columbia, she quietly
withdrew from the record in-
dustry, but kept working in
ciubs and doing TV-radio shots.

For the past several years.she
has appeared regularly on NBC-
TV's “Tonight" show and CBS-
Radio’s “Arthur Godfrey Time."

"My ultimate projection,” she
said, “is for people 10 years
from now to say ‘'l remember
this little girl’. . . 1 want to be
one of those persons who have

been around a long time."”

8x10 COLOR
$98.00

WE PROCESS
YOUR COLOR

ENLARGEMENTS
207 x30' §4.85

A Division of JAMES J. KRIEGSMANN
165 W, 46th St., N.Y. 36 PL 7-0233

HOLLYWOOD — Vic Dana
interrupts a night club schedule
this month for a series of TV
appearances. In conjunction
with the video guest shots, Dana
will be promoting his new Daol-
ton Records single, “"Moonlight
and Roses.”

Dana will appear on ABC-
TV's “Night Life" program in
New York Aug. 23, and on
Sept. 1 flies to Cleveland for a
taping of the “Mike Douglas
Show." Dana returns to Los
Angeles on Sept. 9 where he
will appear as the guest celeb-
rity on NBC-TV's “What's This
Song?"

SOUND
IS COMING TO TOWN!

LENOX, Mass. — A live re-
cording stint by RCA Wednes-
day (28) of a concert featuring
Arthur Fiedler and the Boston
Pops Orchestra with Duke El-
lington completely disheveled
this long-hair stronghold at
Tanglewood.

Fiedler opened proceedings
with “Amparito Roca, Spanish
March,” followed by the over-
ture to “Poet and Peasant” and
Britten's “Matinee Musicales.”
These, the conductor performed
with his usual display of mas-
terly loose precision.

With Ellington at the piano,

lnl" uplj- 2 i
Fiedler and the composer-pian-
JOIN IN ist blended in a series of ele-
BUPPORT TOUR NEO CROSN gant numbers, including “Mood
12

Ellington, Fiedler Make
Tanglewood a Go-Go Spot

Indigo,” “I'm Beginning to
See the Light," “Sophisticated
Lady™ and “Satin Doll."” The ar-
rangements by Richard Hayman
were sparkling, sprightly and
swingy, and drew cheering and
applause from the crowd.

After Ellington’s turn, Fied-
ler romped through vigorous
treatments of selections from
“Mary Poppins"” and ended with
a “conglomeration” march. He
gave five encores, including *I
Want to Hold Your Hand."”

The program was a sellout
and the orchestra's Pension
Fund benefited.

RCA Victor has a prize record
from the session.

ROBERT SOBEL

WWW americanradiohistorv com

Peter, Paul and Mary will be on a round-the-world tour from
Aug. 20-Oct. 3. The group will hit Honolulu, then Brisbane,
Sydney, Adelaide, Melbourne and Perth, all in Australia, winding
up with dates in France and England. . . . Wayne Fontana and the
Mindbenders, British group touring the U. S., returned to England
Friday (6). While in the U. S. they taped TV appearances for
“Hollywood A Go Go" and the “Mike Douglas -Show.”" , . . John
Denver is the replacement for Chad Mitchell on Mercury's Mitchell
Trio, with the founder beginning a career as a solo artist. The
reorganized group has played the Cellar Door, Washington, and
opens at the Golden Bear, Huntington Beach, Calif.,, Aug. 24, for
two weeks. Then it's the Philadelphia Folk Festival and a College
concert Series.

Herman's Hermits, MGM group, gave a concert at the Rose
Bowl, Pasadena, Calif., Saturday (7). The British group is on the
second phase of its 30-day U. 5. tour, . . . The Highwaymen will
play 15 college concerts this fall, starting with Texas Christian
Sept. 18, and winding up with Pennsylvania Military College.
Dec. 10. . . . TV appearances for the Supremes are set for the
“Dean Martin” and “Hollywood Palace™ shows this fall, The girls
are currently playing to packed houses at the Copa in New York.

Chubby Checker, Cameo-Parkway artist, will spend September
doing personal appearances in England. . . . Robert Goulet will
star in the TV dramatic series, “Blue Light,” to be presented over
ABC-TV in 1966-1967. . . ., Bud and Travis have recorded the
theme for the 20th Century-Fox TV series, “The Legend of Jesse
James,"” to be aired over ABC-TV this fall. . . . Bobby Helms is
touring Germany. . . . Barbara Allen, Harold Morrison and Johnny
Russell have signed exclusive contracts with the Wil-Helm Agency,
Nashville. . . . Don Bailey’s first on Decca release is due out this
week.

Woody Allen will star on the “Andy Williams Show™ Sept. 13
then make the “Ed Sullivan Show™ Oct. 10. . . . Bill Cosby was
voted as one of the nation's three top comedians in a campus poll
condugted by Glamour Magazine, ., . ., Carol Channing does a
CBS-TV Special Feb. 18. The hour-long variety show will be taped
in Los Angeles this month. Miss Channing's “"Hello, Dolly!” road
tour gets underway in Los Angeles Sept. 14, . . . Sammy Davis does
a Thanksgiving Day special over ABC-TV. It’s called “Sammy Davis
and the Wonderful World of Children."”

Lesley Gore will appear on “Shindig" this month and on "Hulla-
balloo™ in September. , . . Dee Dee Warwick is set for a September
appearance in New York's Apollo. . . . Roy Drusky is off to England
for personal appearances. . . . The 4 Seasomns play Atlantic.City's
Steel Pier Aug. 15-21, AARON STERNFIELD

BILLBOARD, August 14, 1965
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yout shang suPPo&f has

made the record a smash!

AGKSON

| S SHAW ARTISTS CORPORATION
%ﬂ’jmﬂgmw %{7{. 565 Fifth Avenue

254 West 54 Street New York 17, N. Y.

New York, N. Y. 10019
Paul Cantor, Vice-President

ITINERARY

July 22-July 24,
Basin Street East, N. Y. C.
July 26-Aug. 1,
Forty Thieves, Hamilton,
Bermuda
(Just Broke the All-Time
Attendance Record)
August 9,
Detroit, Mich.
August 11,
Milwaukee, Wis.
August 12,
Minneapolis, Minn.
August 14,
Dayton, Ohio
August 15,

Columbus, Ohio

August 18,
Oklahoma City, Okla.

August 19,
Longview, Tex.

August 20,
Beaumont, Tex.

August 21-Aug. 22,
Houston, Tex.

Rugust 24,
Lubbock, Tex.
August 25,

El Paso, Tex.
August 26,

San Antonio, Tex.

August 27,
Galveston, Tex.
Sept. 3-Sept. 9,
Apollo Theatre,
New York City
Sept. 11-Oct. 10,
One Night Tour
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12 hits in his best selling style includes
“Shindig," "Laughing Guitar," "'The
Restless Pack' and '""Rebel Soul." In
Dynagroove sound. LPM/LSP-3432

|1 e e

QUISIANDING
NEW

D SEAL
RECORDINGS

CURTAINTIME ik

PAUL LAVALLE and The Buand of Asexica
Orvimyumis Faoe;
T Sourd of Music / My Fain Lady / Fiddln o vhe Roof
Hella, Dolly! / Caselor / Do | Heas & Wakiz?

Official band of the World's Fair in 6
Broadway overtures. “The Sound of
Music,”" "Fiddler On the Roof," more,
In Dynagroove sound. LPM/LSP-3403

o5y MARCH/BENNIE Tho MAS

I Oury Fashion 34—

Big teen attraction. “'Blue on Blue,”
“"Not Every Day of the Week," "l Love
You So Much It Hurts," 9 other hits.
In Dynagroove sound. LPM/LSP-3408

L

MEET MARVELDUS =
MARILYN MAYE

A highly acclaimed and swinging new
singer does ""Misty,"" "“Take Five," “The
Song Is You,'" “'Hello, Dolly!"" 8 more.
In Dynagroove sound. LPM/LSP-3397

RAYMOND LEWENTHAL

Piano Music of

LE FESTIN ' ESOPE
LE FESTIN D'ESOPE * BARCAR
QUASI-FAUST - SYMPHL
B

1 = BRarh
THE =1\ BRANDENBURG CONCERTOS
sipipbliw el Crerrnan Uil O hesstira

Firaeriru ||-|_|I'|-..:n.|||. Lamnelin foer ﬁﬂ?

=%
HEIFETZ
WILE&EEE&L

L T
Flevd Wi e om, Ermadmg #al

22

Signals a renaissance of interest in this
exotic and fascinating music. Lewen-
thal's performances are great! In
Dynagroove sound. LM/LSC-2815

Distinguished artist-musicians present-
ing these Baroque treasures in the
great European tradition. Six concertos
on 2 L.P.s. LM/LSC-7038

www americanradiohistorv com

A dynamic ::nllahuratmn, the only re-
cording of the two musicians together.
Kapell's mastery contributes to the
legend. LM-2831 (Mono only.)
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@ The most trusted name |

TXCITING
NEW

POD
ALBUMS

Tahiti

YESTERDAY and TODAY

JIM REEVES

UP THROUGH THE YEARS

QUINN'S COMBO - THE TAHITIAN NATIVE EROUP

n sound @

WA ViTe

Top material by this hit country artist
includes "'Kentucky Waltz,"" "'She Reads
Me Like A Book," plus 10 more. In
Dynagroove sound.  LPM/LSP-3381

THE MANY-SPLENDORED GUITARS OF

LOS INDIOS TﬂBﬂJﬂRﬁS

Floyd adds big band sound for big ap-
peal in "“"Downtown,'" “'Red Roses For A
Blue Lady," ""Mr. Lonely' and 9 more.
In Dynagroove sound. LPM/LSP-3405

Il h.Fr.p [mg e il aneerng u"f.f

LR

Justin Tubb

6 traditional native songs on 1 side and
6 modern songs on the other, recorded
at Tahiti's top tourist spot, Quinn's
Waterfront Bar. LPM/LSP-3344

Know One,"" ''Bimbo,”" "'Ichabod Crane
"Tweedle O' Twill," "Jimbo Jenkins

JULIAN BREAM IN CONCERT

Lure Musle by Dowland and Byrd

-T Recorded "five” af
'-“"[ Wailasiey College,

| I Massachusatts

I . Town Hali, New York
- Wigmaore Hall London
-
His many fans will welcome this addi-
tion to his recordings. Tenor Peter Pears
joins him to sing six of Dowland's most
charming lute songs, LM/LSC-2819

Rubinstein's ever-growing art glows
these warm, elegant performances,
2 L.P. set contains 8-page insert. In

Dynagroove sound.,

12 songs that trace Jim's career, |

LM/LSC-7037

Great artists, great songs, great album.
, ""Harbor Lights,”" "You're Breaking My

o Heart,'" ‘“"La Novia,” 9 others. In-
“I'm Hurtin' Inside." LPM /LSP-3427(e)

Dynagroove sound. LPM/LSP-3413

el _tm
Drmmatic highlighis Mraon (e sorerd-aianing fels -
risan sevics prodeced by Robert Sandek dssocinic

PROFIEES IN COURAGE
by 0N ERENNEDY

"'l:l.rr.lltd h'r "-cn.ltl.lr Edward M. hﬂl.nl:d'l

in Finely acted performances of seven
climactic moments from the widely
hailed TV series. Sen. Edward Kennedy
provides the narration. VDM-103

www americanradiohistorv com
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Carrying on the family name with his
own hits. ''Lonesome 7-7203," "'Prema-
turely Blue," "If | Miss You,"' 9 more.
In Dynagroove sound. LPM/LSP-3399

SHIRLEY =

VERRETT

Carnedie Hall
Recital
Junuary 30, 1965

From the sell-out Carnegie Hall recital.
Includes her great performance of the
Mozart "Alleluia” and four Russian
songs (in Russian). LM/LSC-2835
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SPOTLIGHT SINGLES

Number of Singles Reviewed This Week, 141—Last Week, 104

POP SPOTLIGHTS

*This record is predicted to reach the TOP 40 EASY LISTENING Chart.

COUNTRY SPOTLIGHTS

TOP 10 &5"5%0"of “the Hor CounTRY

SINGLES Chart

TOP 20 Spotiights—Predicted to reach the top 20 of the HOT 100 Chart

BILL ANDERSON—BRIGHT LIGHTS AND COUN-
TRY MUSIC (Ross-Champion, BMI) —Happy plain-

THE DAVE CLARK FIVE—CATCH US IF YOU
CAN (Branston, BMI)—Rushed out by popular

demand is this pulsating rocker from their forth-
coming film and soundtrack album “Having a Wild
Weekend.” Smash follow-up to "I Like It Like
That.” Flip: “On the Move” (Branston, BMI).

Epic 9833

TOP 60 Spotlights—Predicted to reach the top 60 of the HOT 100 Chart

IAN WHITCOMB—N-E-R-Y-0-U-S! (Burdetite, BMI)
—More wild, off-beat and humorous material
from the “"You Turn Me On" lad with the same
teen potential as the former. Flip: “The End"
(Burdette, BMI). Tower 155

ROY ORBISON—RIDE AWAY (Acuff-Rose, BMI)}—
Marking his debut on the MGM label, Orbison
has a winner in a driving piece of material that
moves from start to finish with a strong dance
beat. Flip: “"Wondering” (Acuff-Rose, BMI).

MGM 13386

SOLOMON BURKE—SOMEONE IS WATCHING
(Web IV-Falart, BMI)—Hot on the heels of his
"Tonight's the Night,” Burke will top this hit with
this soulful ballad reading backed by big band
sound and vocal group. A winner! Flip: “Dance,
Dance, Dance” (Cotillion-DeFaith, BMI).

Atlantic 2299

CONNIE FRANCIS — ROUNDABOUT (Leeds,
ASCAP—Merging the true Francis talent with that
of England’s composer-arranger Tony Hatch of
“Downtown” fame pays off in this well performed
ballad with rhythm backing. Flip: “Bossa Nova
Hand Dance" (Francon, ASCAP). MGM 13389

CHUCK JACKSON & MAXINE BROWN—CAN'T
LET YOU OUT OF MY SIGHT (Screen Gems-
Columbia, BMI)—An exciting raucous swinger to
top their recent hit “Something You Got.” Flip:
"Don't Go” (Flemar-Chuck & Betty, BMI).

Wand 191

BARRY McGUIRE — EVE OF DESTRUCTION
(Trousdale, BMI)}—Strong vocal interpretation from
former New Christy Minstrels member is backed
by a solid dance beat. Controversial message lyric
aimed at teen-age thinking leaves a lot to be desired.
Flip: "What Exactly’s the Matter With Me™ (Trous-
dale, BMI). Dunhill 4009

DEL SHANNON—MOVYE IT ON OVER (Vicki, BMI)
—Pulsating Bo Diddley sound backs a wailing vocal
performance that should rush Shannon up the charts.
Flip: “She Still Remembers Tony” (Vicki-Bright
Tunes, BMI), Amy 937

THE OLYMPICS—BABY I'M YOURS (Regent, BMI)
—Following up their successful “Good Lovin,” the
group should hit fast and hard with this meaningful
blues ballad with full rich backing. Flip: “No More
Will 1 Cry” (Towles & Aries, BMI). Loma 2017

THE EVERLY BROTHERS—LOVE IS STRANGE
(Ben Ghazi, ASCAP)—Strong revival of the Mickey
and Sylvia oldie should move the Everlys rapidly
up the chart. Good narration, vocal and guitar
work, with an English-Nashville feel. Flip: “"Man
With Money” (Acuff-Rose, BMI).

Wamer Bros. 5649

LINDA GAYLE—GOODNIGHT, IRENE (Ludlow,
BMI)—Big sound is this rousing teen revival of
the classic. Great discotheque beat backs strong
debut vocal and group. Flip: “Stop, Look, Listen™
(Hill & Range, BMI), Columbia 43359

THE FIVE EMPREES—LITTLE MISS SAD (Rad-
ford, BMI)—Hard pounding fender guitar drives
this strong vocal performance home. Left fielder
that should go all the way. Flip: “Hey Lover"
(Roosevelt, BMI). Freeport 1001

MARY LOYE —I'VE GOTTA GET YOU BACK
(Jobete, BMI)}—Soft sell swinger with a fascinating
vocal reading backed by pulsating dance beat.
Flip: "Hey Stoney Face" (Jobete, BMI).

Modern 1010

JODY MILLER—HOME OF THE BRAYVE (Screen
Gems, BMI)—Change of pace material for the
“Queen of the House” gal is this powerful teen
message song based upon the town put-down

of the boy with the long hair and funny clothes.
Flip: “This Is the Life.” Capitol 5483

BONNIE & THE TREASURES—HOME OF THE
BRAYE (Screen Gems, BMI)—Teen sound inter-
pretation of the hot teen message piece of ma-
terial. Driving beat from start to finish and vocal
reading to match, Flip: “Our Song" (Mother Bertha,
BMI). Phi-Dan 5005

THE DEBONAIRES — EENIE, MEENIE, GYPSAL-
EENIE (Myto, BMI)—With all the exciting rhythm
and puzzle lyrics of the “Shirley Ellis" successes
this debut has the same potential. Good beat and
vocal, Flip: “Please Don't Say We're Through™
(Myto, BMI). Golden World 26

GEORGE SMITH—I'VE HAD IT (Benjamin, ASCAP)
—Dramatic, soulful performance serves as an ex-
citing debut of both the artist and the label that
should put both of them on the chart. Flip: “When
Love Turns to Pity” (Joy, ASCAP).

Turntable 713

THE DENIMS—EVERYBODY LET’S DANCE (Fame
BMI)—New group should hit big with this teen

belter for wild discotheque appeal. Flip: "Sad Girl”
(Screen Gems-Columbia, BMI). Columbia 43367

CHRISTY ALLEN—LITTLE CIRCUS CLOWN (Tree,
BMI)—Exciting new voice much in the Brenda
Lee vein debuts with a strong piece of material.
Flip: “Don't Let the Sun Go Down On You™ (Tree,
BMI. Diamond 187

THE LIVERPOOL SET—MUST I TELL YOU (1
LOVE YOU) (Red River, BMI}—Debut of a hot
new group recorded in Nashville with a powerful
sound of three English Presleys. Flip: "Miss You
So" (Blackwood, BMI). Columbia 43351

JOHNNY NASH—LET'S MOYE & GROOVE (TO-
GETHER) (And, BMI)—Debuting on his own label
with the most exciting commercial sounds of hi
career, Nash has a smash in this wailing powerfu'
rhythm and blues ballad penned by his wife Mar-
garet Nash. Flip: “Understanding™ (And, BMI).

Joda 102

DANNY HUTTON—ROSES AND RAINBOWS (Ani-
hambar, BMI} — Bright happy rhythm number
capturing the hit British sound throughout and
should prove as successful, Flip: “"Monster Shindig"
(Amhanbar, BMI). HBR 447

BUDDY KNOX—LIVIN' IN A HOUSE FULL OF
LOVE (Gallico, BMI)—That "Party Doll” guy it
back with a rouser right up the alley of the “Race
Is On" smash. Country number should hit big pop
as well. Flip: “"Good Time Girl” (Venox, BMI).

Reprise 0395

JIMMY VELVET—1 WON'T BE BACK THIS YEAR
(Regent, BMI)—Following up his successful “It's
Almost Tomorrow,"” this ballad is a change of pace
and a commercial one with a lyric aimed right at

the teen market. Flip: “Young Hearts"” (Judy-Jim
Florentine, BMI). Philips 40314

LEROY VAN DYKE—IT'S ALL OVER NOW, BABY
BLUE (Witmark, ASCAP)—With equal possibilities
in both the pop and country markets, this Bob
Dylan material serves as an exciting debut on the

label for the modern country star. Flip: “Just a State
of Mind" (Buckhorn, BMI). Warner Bros. 5650

CHART Spotlights—Predicted to reach the HOT 100 Chart

THE IKETTES—1'm 5S¢ Thankful {Jobete, BMI). MODERM 1011

NINI ROS50—11 Silenzic (Embassy, BM|). COLUMBIA 43353

NAHCY ADAMS—1'm Gonna Build a Fence [Miniature Musicals, ASCAP).
RCA VICTOR B&50

THE IN CROWD—The Girl in the Black Bikini (Mimosa & J, D, A,
BMI). MUSICOR 1111

TOMMY ROE—Wish You Didn't Have to Go (Fame, BMI}. ABC-FARAMOUNT
10706

16

THE BELMONTS—Today My Love Hes Gone Away (Francap-Unart, BMI).
UNRITED ARTISTS %04

THE ROCKIN' RAMRODS—Wild About Yew (Chicory, BMI). SOUTHERM
SOUND 205

GLORIA LYNME—Try & Litile Tenderness (Robbins, ASCAP). EVEREST 2059

THE “'D'" MEM—%5a Liktl=s Tim=s (Wafpr == Ashland Py SapE g0

BILL DAMA—Cry (Shapiro-Bernstein, ASCAF), A & M 773

THE CiTAIIOM>=Down weni ine Lurtain (wallico, BMI). MGM 13373

www americanradiohistorv com

tive country rhythm piece will rush up the charts.
Pop possibilities as well, Flip: “"Born" (Rose, BMI).
Decca 31825

MELBA MONTGOMERY—I'LL WAIT TILL SEVEN
(Glad, BMI)—Strong ballad with vocal perform-

ance to match from the Montgomery pen. Flip:
“Yearning" (Starrite, BMI). United Artists 900

CARL SMITH—LET'S WALK AWAY STRANGERS
(Cedarwood, BMI)—Powerful rhythm number of
lost love serves as a hot follow-up to his "“Be Good
to Her” hit. Flip: "Ain't Love a Hurting Thing”
(Pamper, BMI). Columbia 43361

CHART

RED FOLEY—River of Regret (Raleigh, BMI), DECCA 31811

ROGER MILLER—IT You Want Me To (Tree, BMI). RCA VICTOR B&6351

BOBEY EDWARDS—A Little Less Hearfache (Glad, BMI), MUSICOR 1101

PATSY CLINE—There He Goes [4-Star, BMI). EVEREST 2060

BENNY BARMES—Tea Leaves ODon't Lie (Glad, BMI). MUSICOR 1100

WAYNE WALKER—The Message (Cedarwood, BMI)L. RIC 171

TOMMY CASH—1 Didn't Walk the Line (Glad, BMI1).. MUSICOR 110%

LON COLLINS—=Two Words Ended it All (Acuff-Rose, BMI). MONUMENT 8935

PAT ZILL—Heartaches by the Mumber (Pamper, BMI). BOONE 1031

CECIL BAYSINGER—When the Bup Hits the Fan (3tarday, BMI). NASH-
VILLE 522&.

Spotlights—Predicted to reach the
HOT COUNTRY SINGLES Chart

R&B SPOTLIGHTS

TOP 10

Spotlights—Predicted to reach the
TOP SELLING RHYTHM & BLUES
SINGLES Chart

MAJOR LANCE — TOO HOT TO HOLD (Dakar,
BMI)—A rocker that wails from start to finish
should put Lance at the top of the r&b chart with

strong pop potential as well. Flip: “Dark and
Lonely™ (Jalynne, BMI). Okeh 7226

KING CURTIS—THE PRANCE (Kilynn, BMI}—An
exciting new dance and Curtis gives his all vocally
with dance instructions to boot. A rhythm winner!
Flip: “Slow Drag” (Kilynn, BMI), Capitol 5490

LITTLE ROSE LITTLE — PAPA, DONT YOU
WORRY 'BOUT YOUR DAUGHTER (Anita &
MRC, BMI)—A 1tremendous shouter that should
run this spiritual-oriented performer rapidly up the
chart. Fine performance and matenal. Flip: "Bve
Bye Big Bov™” (Morris, ASCAP).  Blue Rock 4022

ODESSA HARRIS—THE COLOR OF HIS LOVE
IS BLUE (Central Songs, BMI)—New stylist should

il Lag wand dhis disuncuve sound that will put her

in the Nancy Wilson class. Good material well-
performed. Flip: “Driving Wheels" (Lion, BMI),
Uptown 711

Spotlights—Predicted to reach the
R&B SINGLES Chart

CHART

IKE AND TINA TURMER—| Don't Meed (Modern-Placid, BM1)., MODERN 1012
WILLIAM BELL—Crying All By Mysell ([Eazt, BMI). STAX 174

THE LEADERS—Night People (Painted Desert, BMI). FONTANA 1519
HAROLD BURRAGE—Got te Find a Way (Vapac, BMI). M-PAC 7215

THE DIXIE DRIFTER—S5oul Heaven (Unbelievable & Nom, BMI), ROULETTE

4641

THE COMPLIMENTS—You Are My Sunshine (Peer Int'l, BMI). CONGRESS 243
LEON HAYWARD—Pain in My Heart [Rose, BMI). IMPERIAL &6113
BOBBY BENMETT—Soul Jerk (Part 1) (Try Me, BMI), LOMA 2014

SONNY AMD CHER—Baby Don't Geo [Chris-Mark & Ten-East, BMI)
REPRISE 0309

ELLA FITIGERALD—5he’s Just @ Quiet Girl (Mae) (Miller, ASCAP).
YERVE 1025%

LEMME 8. GOOD—1 Can't Stop Myself (Southern, ASCAP). MERCURY 72470

ROGER AND LYNN=—35ummer Kind of Somg (Anihanbar, BMI)). HBR 444

GARY (U.5.) BOND5—Do the Bumpsie (Rockmasters, BMI), LEGRAND 1029

THE PALACE GUARD—AIl Night Leng (Orange-Empire, ASCAP). ORANGE-
EMPIRE 332

STAN KEMTOM AND HIS ORCH.—Theme from ''Peytom Place” (Robbins,
ASCAP), CAPITOL 5480

JOE SOUTH—! Want to Be Somebody (Lowery, BMI). APT 25084

GARY FARR & THE T-BOMES—Give All She's Got (Feldman, ASCAP).
EPIC 9831

ROUND ROBIN—I'm the Wolf Man ([4-5tar, BMI]. DOMAIN 14324

BUBBLES AND CO.—Underncath My Pillow. BLUE CAT 120

IVY LEAGUE—Tossing and Turning (Southern, ASCAP).. CAMEQ 277

THE INVIMCIBLES—Iit's That Love of Mine (Corcle Seven, BMI).
WARNER BROS. 5636

AL KENT—You Kmow | Love You [Myto, BMI). WIN GATE 004

LYN ROMAN-—My Life Story (Leatherneck, BMI), MERCURY 72473

PETE FOUNTAIN—The Whitfenpoef 5Song (Miller, ASCAP). CORAL &2480

H. B. BARNUM—I Can't Help It (Rose, BMI). CAPITOL 5477
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TAPE

TIPS
by Larry Finley

After reading last week's
BILLBOARD, many record
companies are probably won-
dering why International Tape
Cartridge Corporation (ITCC),
a subsidiary of The Dextra
Corporation, placed orders for
one million four track Fideli-
pac cartridges and one million
Lear-Stereo eight track car-
tridges.

The answer is very simple.
It is our feeling that both sys-
tems will be around for a long
time to come — just as we
have the 45 and 3345 rpms
(not to forget the Orrtronics
cartridge which also has great
merit).

As of the present time, ITCC
is the ONLY COMPANY that
offers record companies, as
well as cartridge distributors,
both the four and eight track
systems. ITCC is the ONLY
COMPANY to offer both sys-
tems together with complete
distribution through the elec-
tronic, automotive and OEM
(Original Equipment Manufac-
turers), as well as through
record distributors.

Our knowledge of selling,
and the advantage we have
in offering both systems, can
help record companies get
those “plus” dollars. ITCC
even goes to the extent of
helping record companies set
up their distributors so that
our unigue selling plan encom-
passes everything a record
company is looking for.

ITCC's first catalogue is
already closed, and we are
happy that many of the giants
of the industry have joined
with us to permit a release
schedule of 500 complete car-
tridges. Our delivery sched-
ules are set up to begin on
August 15th.

S0 many other companies
want to get on our bandwagon

that we will have a second
printing in the very near
future.

We never realized how great

the interest was in the tape
cartridge business until this

past week. We have received
almost 100 telephone and
written inquiries from dealers
and distributors in all parts of
the country.

We are working overtime to
send out information and sam-
ples. If you are one of the
people who contacted us and
have not received a reply as
yet, please be patient a few
more days.

INTERNATIONAL TAPE
CARTRIDGE CORPORATION

1290 Avenue of the Americas
New York, New York 10019

212: 265-4485
Complete line of stereo tape car-
tridges priced at $2.98, $3.98,
$4.98, $598 and up.

| —
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Cilla Black Strong, ‘Book’
Lacking at Persian Room

NEW YORK — Cilla Black,
making her Hotel Plaza debut
here Monday (26), was long on
poise, off-beat humor and vocal
ability, but short on material be-
fitting the Persian Room.

The British vocalist who re-
cords for Capitol displayed a
fresh personality and wvoice,
coming on strong with a bright
“You'd Be So Nice to Come
Home To."

Unfortunately, she relied
heavily on the British pop ma-
terial big with U. K. teen-agers,
but was lost on an American
adult audience.

Miss Black was effective with
standards, particularly “Fever,”
which contained such ad-lib
lines as “they told me to be
sexy'’ and “is it working?"

Signings

Eddie Harris, tenorman, has
signed with Atlantic Records.
His first Atlantic album will be
released shortly. . . . Neil Wil-
burn, disk jockey on KHEY,
El Paso, has left Capitol Rec-
ords and signed with Bragg
Records. His first Bragg release
should be out in a couple of
weeks. . . . The Highwaymen
have signed a new ABC-Para-
mount contract. The group is
managed by Ken Greengrass
and is under the musical di-
rection of David Fisher. . . .
Billy Arnell and His Sparkles
are now under a long-term con-
tract with Jack Goldberg's
Cloud Records. Felix Balkin
will supervise the publicity cam-
paign for their release. . . . Jo
Stafford has signed with Dot
Her first album will team her
with husband Paul Weston. . . .
Buddy Knox has joined the
Reprise roster. . . . The Profiles
have signed with Al Gaitwood’s
Gait Records. . . . Dick Kall-
man has been signed‘to a long-
term contract by RCA Victor.

Alberto Rochi is now under
contract to Mercury and GCA,
. « » The Echos, who have
signed with United Artists;, will
record for the UA subsidiary,
Ascot, . . . Bob Braum, Cin-
cinnati radio and television per-
sonality, has signed a contract
with Hank Hunter for produc-
tion and placement of a new
master.

Col. to Wax 'Drat’

NEW YORK — The original
score for “Drat! the Cat!" the

musical which opens on Broad-
way Oct. 9, will be recorded

by Columbia Records. It will be
the only musical to be recorded
by Columbia this season.
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Load Up Now For
Big Holiday Sales!

Standout number was her
treatment of “September in the
Rain."”

The Persian Room perform-
ance demonstrated that Miss
Black is in command of her ma-
terial and her audience. With
the material more nearly in line

with the audience’s taste, she
could be a blockbuster.
DON OVENS

Gloria Coleman 4

Driving Jazz Unit

NEW YORK — The Gloria
Coleman Quartet, which opened
at the Five-Spot here last week,
plays a driving, zesty brand of
jazz that instills the listener
with a happy feeling.

Wednesday night (4), the
group let loose with improvisa-
tions of two standards—"If 1
Should Leave You" and “Secret
Love"—and one classical se-
lection — the "“Going Home"
theme from Dvorak’s "New
World Symphony”—with aban-
don seldom found in the disci-
plined contemporary cool jazz.

None of the selections were
from the group's recently re-
leased “Soul Sisters” album on
Impulse.

Leader is Gloria Coleman,
who plays a fine jazz organ.
Miss Coleman started as a bass
player for Sonny Stitt and
Willis Jackson, and handles the
organ .with a skill and feeling
that places her among the best.

The rest of the group—
Harold QOusley on tenor sax,

Pola Roberts on drums and

Eddie Diehl on guitar—all ex-
hibited high degrees of musi-
cianship, and the group must be
rated high in the roster of jazz
combos.

Jorge Morel, an accomplished
Argentine guitarist who re-
cords on the Village Gate label,
opened the bill.

AARON STERNFIELD

Patti Page Tour

HOLLYWOOD — Patti Page
has scheduled a six-week con-
cert tour of the Far East with
stops in Korea; Hong Kong,
Tokyo and Australia. She leaves
for the series of personal appear-
ances Oct. 9.

Following her concert tour,
Miss Page tapes the first of sev-
eral guest appearances on NBC-
TV's “The Dean Martin Show."
She is currently appearing in
“Annie Get Your Gun" at the
Dallas Music Hall Theater, and
will open a three-week engage-
ment at the MNugget in Sparks,
MNev. Aug. 26.
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DEALERS ORDER. NOW! 5 plus 1 DEAL!

Over 50 Red Hot Catalog lfems
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LISTENING

These are best salling - middle-of-the-road singles compiled From-
nafional retoil sales ond rodio stotion oir play listed in ronk order.

TITLE

Artist, Label & Number
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'@3 7
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@2 4
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@1315
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@2122

37

3l

@,37 36
o @ 32 34

®G
¥ |8
|

:j"_!] () 23 32
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1

14

18
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36

34

4
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37
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— SIMPLE GIMPEL

— — — SUMMER WIND
Roger Williams and the Harry Simeone Cheraly smd Ork

37 24 26 MY MAN

. — — — I'MLETTINGYOUCGO........

SAVE YOUR HEART FOR ME. .
Gary Lewks & the Playbays, Likerly 55009

HOLD ME, THRILL ME, KIS5 ME

Ml Carter, Impm 2l &&6713

YOU WERE ON MY MIND. . ..
We Five, ARM TTO

THEME FROM “A SUMMER
PLACE” .............

LeHermen, {lﬂlﬂ l-lI.F
YOU'D BETTER COME HOME. .

Potuls Clark, Warner Braa, 5843

TOO MANY RIVERS .
Direnda |.l-l-. Ir:-r-l Il'."ﬂ

Bachelars, Landon l'.l'l.'l

ONE DYIN' AND A BURYIN®. .
Roger Miller, Smash 1994

IT'S CONNA BE FINE. . . ... ..

Glemn Yaerbrowgh, RCA Wictor B&T

MOUSTON . v bsrass

Dean Martin, Reprize 0393

11
11

IT'S TOO LATE BABY, TOO LATE 2

Arthier Preyock, Ofd Town 1783

MOON OVER NAPLES. .. .. ...
Bart Kpempferf & His Ork, Bocca 31002

HERE | AM ..

Ilhnl' Ihrlllri Scepter 12104

CANADIAN SUNSET .
Saumnds buhmll Ilrhnlr !I-l

MOONLICHT AND ROSES. .
Vit Dams, Dolten JOF

(Such An) EASY QUESTION ... .

Elvly Presley, RCA Viclsr DSBS

FLY ME TO THE MOON. . .. ..

Teny Benmeif, Colembla 43331

SUMMER WIND

Wayne Mewtan, Capltel 5470

COWEE, COWEE ............

Farry Come, RCA Wickor BEJE

IS IT REALLY OVER?.

Jim Reeves, E.I. 'H'J'II-' lﬂ!

AFTER LOVING YOU.........

Della Repra, ABC-Parampumt V0491

WHERE WERE YOU WHEN'I|
NEEDED YOU ..............
Jerry Vale, Calembis 43337

YOU CAN'T BE TRUE DEAR..
Fatti Page, Columhia 43345
| DON'T WANT TO LIVE

(Without Your Love) .
Bobbi Martin, Corsl 83457

THE SWEETHEART TREE. ... ..

Johnny Mathis, Mercery TI484

TWO DIFFERENT WORLDS. . ..

Lenny Welch, Mapp &0¥

THE SWEETHEART TREE. .

Hemry Mancini, Hiz Ock & Chorwi. BCA Wictor Ba24

| CAN'T BEGIN TO TELL YOU.
Huddy Grite, Epic $E17

A LITTLE BIT OF HEAVEN. . ..

Konnle Dove, Dismond 184
MOONGLOW & THEME FROM
PICNIC

Esther Phillips, Aflamib 2X94

1

10

IT HAPPENED JUST THAT WAY 5

Beger Miller, Smash 1994

TRAINS AND BOATS AND

PLANES
Wifly 3, Kremer B the Daketas, Imperisl 84115

I'M A FOOL TO CARE.
Ray Charles, I.It-Pm-li TITM
NOBODY KNOWS YOU WHEN

YOU'RE DOWN AND OUT. . ..
Damita Jo, Epic 9821

THEME FROM HARLOW

................

{(Lonely Girl)

Bebby Winton, Epic #8146

Horsl lankewski, Mercury TF1443

I'.lpl!-i

Barbra Sfreisend, Colembls 433123

38 35 35 THOSE MACNIFICENT MEN IN
THEIR FLYING MACHINES... .

¥illage Stempers, Eplc PEIM

fddy Amold, RCA Wicter D432

e

5

]
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TITLE Artind, Lakel & Wembar

IL1lIl l
H H'Et? fge

& MO0

7
57 | COT YOU BABE. i i i
1 () Can't Get Mol SATISFACTION

Rulling Stones, Lendon 9766

13 SAVE YOUR HEART FOR ME. .
Gary Lewis & the Playboys, Liberly S5009

2 I'M HENRY VIII, | AM
Herman's Hermita, MEM 13347

4 WHAT'S NEW PUSSYCAT?. ..

Tam Jomes, Parrot 9745

UNCHAINERMELRRS, w129

IT'S THE SAME QLD SPNG' ..

DON'T JUST STAND THERE. ..
Patty Duke, United Actists 875

CALIFORNIA GIRES - - o or

DOWN IN THE BRRANARG 0
| WANT CANDY .., ... ..

Stramgeleves, l.||-| HI

tn Tl =

R OOOCR

-

Beatles, Capltal 54T6

HOLD ME, THRLE ME KI5 MF
TAKE ME BACK

Litile Anfheny & the Imperish. BCP 1136

I'™M A FD'D& mo, Desi & Willy, Weprive 0247

ALL | REALLY WANT T2, B8
CARA, MIA

Jay & the Americans, l.llli'l'li Artists BE1

PAPA'S COT A BRAND NEW
James Brown, King 5999

SUNSHINE, LOLLIPOPS AND

" Lesley Gore, Marcury 72433
YOU WERE ON MY MIND.. .-

YOU'D BETTER COME HOME. .
Petula Clark; Warner Ered. 54643

TO KNOW YOU IS TO LOVE

Prier & Gordom, Capits! S481

PRETTY LITTLE BABY.
Marviam Gays, 'l'|-l| HI'F?

LIKE A ROLLING STONE-. ..

NOTHING BUT HEARTACHES.
RIDE YOUR PONY

Les Dariwy, Amy 91T

I'M READY. R
llrin'l Il-u- " Arctic 105

THEME FROM “A SUMMER
PLACE"

YES,

3-‘5
@9"
.15

.45

04?

:55
ﬁEE
.m
?2
e-?

Billboard

HOT 100

‘* STAR performer—Sides registering greatest proportionate upward progress this week.

@I'I 7 1

41

é
13
2 62
50
43
15
67

45
10
58
17
70
80
81

86
65
77
69

—

B4

842

71

59

3
14
i
60
50
15
86

55

8
70
10
85

75

WHAT THE WORLD NEED5
NOW 15 LOVE B

Jackin DeShamnon, Imperial ll'l'li

ONE DYIN' AND A BURYIN'. .

Eoger Miller, Smath 1994

| CAN'T HELP MYSELF.......

Foawr Tepi, Motewn 107&

TOO MANY RIVERS:

Brenda Lee, Decca J17WE

IN THE MIDRAGHE, H Qi i
I'LL ALWAYS LOVE YOU

fpinneri, Metewn 1078

(Say) YOU'RE MY GIRL

oy Ochisen, Masumesl B¥1

LOOKINGC THROUGH THE EYES
nF LOVE - Gemn Pitney, Mugicor 1703

ALL | REALLY WANT TO DO.

Byrds, Celombis 23332

SEVENTH 50N .

.lﬁ-\-r H'uﬂ. Imparial ill'l"-l

NEW ORLEANS .........

l.ﬂi. Hudges, .III"-'-I 'I-ﬂ

YOU TURN ME ON........
lan Whitcomb, Towsr 134

YOU TELL ME W
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INTERNATIENAL news reports

MARION WILLIAMS: FESTIVAL PLEASER

Gospel Singerthe Rage at Antibes

ANTIBES, France — Gospel
singer Marion Williams, backed
by Tommy Brown and the Jubi-
lations, took principal honors
at the sixth Antibes-Juan les
Pins Jazz Festival.

The predominantly French
3,500 audience at the open air
theater in the Square Gould
really got the message as her
big, vibrant voice with its spec-
tacular range soared joyfully up
into the starlit sky,

Whatever else is featured on
the Antibes program next year,
it's a safe bet that a gospel
group will be engaged.

Further proof of the French
enthusiasm for this music was
the spectacular success of the
Jazz Mass on the second day—
a Sunday—of the Festival.

The Mass, attended by 5,000
was conducted by the Abbe Guy
de Fatto, a former bass player
with the Claude Bolling band,
and it was followed by a re-
cital of gospel songs by Marion
Williams and her group.

The Marion Williams con-
certs were distinguished by the
high degree of communication
between artist and audience, a
factor noticeably lacking in the
performance of other artists.

The great wvitality and en-
thusiasm of Marion Williams
was so infectious that in no
time at all she had warmed up
a fairly staid audience, and at
the end, when she produced a
roaring version of “The Saints,”
they just wouldn't let her off
the stage.

Impressive Start

The Festival got off to an
impressive start on Saturday
with the French debut of the
Boy Edgar Big Band from
Holland. This 19-piece band,
featuring a seven-man Saxo-
phone section, has been to-
gether four years and it played
with great precision and drive.
Featured as guest soloist was
trumpeter Benny Bailey, now a
resident of Germany, who pro-
duced some characteristic high-
note work on “Summertime.”

The Boy Edgar band was
followed by the Quartet of
Danish violinist Svend Asmus-
sen—and the first surprise of
the evening. Asmussen's quar-
tet featured MIQ leader John
Lewis on piano. Lewis, an old
friend of Asmussen, was staying
in Nice and he agreed, at the

last minute, to sit in on piano.
The quartet was completed by
the bassist and drummer of the
Boy Edgar band.
Asmussen Swings

Asmussen, a tasteful player
with a wvery classical tone,
swung his way through an im-
provised program  featuring
“Take the A Train,” Toots
Thieleman's “Blue Lady” and
“Someone to Watch Over Me."”
Lewis' piano playing was taste-
ful and delicate as ever and
blended excellently with the
happy, lilting quality of Asmus-
sen's violin.

But the jazz highlight of the

evening was the appearance of
Donald Byrd, pinch-hitting for
Stuff Smith, recovering in a
Paris Hospital,

Byrd, backed by the rhythm
section of the Dutch band,
played magnificently, He fol-
lowed an incisive up-tempo ver-
sion of “Moon River” with a
beautiful interpretation of “Come
Rain or Come Shine.”

Byrd hears the changes so
clearly and plays them so
cleanly that his playing seems
almost effortless, His music is
soulful in the truest sense and

(Continued on page 24)

Drug Retailer Fights
Disk Ban Proposal

LONDON — Britain's largest
chain of drugstores, Boots, is
contesting a resolution that
could put an end to its record
departments in siores through-
out the country.

The Pharmaceutical Society
decided that drugstores should
not sell products outside their
normal range of medical and
toilet preparations. Boots, how-
ever, is contesting the council’s
rights to tell druggists what
they should sell outside of phar-
maceutical goods,

They claim that drugstores
should be allowed to decide

British Decca,
Stones Contract

LONDON — The Rolling
Stones and their manager, An-
drew Loog Oldham, and British
Decca, represented by Sir Ed-
ward Lewis, have signed a five-
yvear contract which guarantees
the British group $1 million.

The deal gives British Decca
world rights—exclusive of the
United States and Canada—for
Rolling Stones recordings.

Allen Klein, who represented
the Rolling Stones and Oldham
in the negotiations, is in New
York to continue negotiations
for U, S. and Canadian rights.

their own trade sales policy and
that a restriction on future trad-
ing arrangemehts was a re-
straint on their business.

At a mass meeting in London,
6,900 druggists voted over-
whelmingly not to carry records
in their shops.

Boots has a massive expan-
sion plan which involves open-
record departments in those
chain's stores which don't al-
ready have them.
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HOUSTON ORK,
A-Z ENTER DEAL

HOUSTON—The 105-piece
Houston All-City Symphony Or-
chestra, conducted by Harry
Lantz has signed a contract
with the A-Z Disc Record Co,,
Paris, which will give the or-
chestra 5 per cent of all money
received through sale of an al-
bum to be waxed in Europe.
The contract signed by Lantz
is exclusively for Europe, and
recording rights for the U. 5.
and England will be retained
by the orchestra. A scholarship
fund will be established with
the proceeds of the album. A
cover for the 50-minute [ong
album will be a color picture
of the orchestra in Houston.

0RO AT T ATGTO

Roses and Records in

THE RONES - SEMIMONS

BED ROGES FOR A B LA™

THE HIT SINGLE, ""Red Roses for a Blue Lady' from Bert Kaempfert's "“Blue Midnight" album inspired a
roses-and-records cross promotion in the display windows of Sam the Record Man (at left), one of Canada’s
largest dealers, and Simmons Flowers (above). The two stores are across the street from each other in
downtown Toronto. Sam's offered a free rose with each purchase of the Decca album, while Simmons’
rose-laden window prominently promoted the song and album.

—www americantadiohistorv com

Top Talent to Perform
At City Hall Opening

TORONTO — The new $30
million Toronto City Hall will
be officially opened Sept. 13
with a week-long celebration
that winds up with a Toronto
A Go-Go night featuring half a
dozen of Canada’s top record-
Ing artists.

The evening of the official
opening of the architecturally
striking City Hall, a historical
pageant with massed military
band, will be presented in Na-
than Phillips Square in front
of the City Hall. The following
night the program will offer
performances by the Toronto
Symphony Orchestra, the Na-
tional Ballet, and the Canadian
Opera Company. The third
night of the festivities there will
be square and round dancing to
live bands. The next night will
be a sports night; on Friday it
will be WNationbuilders '65, a
spectacular show of ethnic songs
and dances.

The week-long celebration

Canfastorie fo
Turi Di Prima

BOBBIO — Turi Di Prima
was named “ltalian Troubadour™
at the annual contest of Canta-
storie (Story Singers) with his
rendition of “The Tragedy of
the Tanker Luisa."

With words by Vittorio Al-
berti and music by Ignazio
Privitera, the song recounted the
recent sinking of an [Italian
tanker. Other top-rated songs
dealt with a recent honor murder,
the activity of a dynamiter and
the building of a road. In the
previous year's competition, the
leading theme was the assassin-
ation of President Kennedy.

The Cantastorie is essentially
a part of Sicilian folklore. How-
ever, it has its exponents in
every part of Italy although
it is more popular in the south
than in the north. It originated
with songs about the exploits
of notorious bandits,

London Fans
Mob Beatles
At Premiere

LONDON — About 10,000
screaming fans mobbed Lon-
don's Picadilly Circus Thursday
(29) when the Beatles arrived for
the premiere of “Help,” their
second movie. Some 200 police
attempted to restrain the crowd.
Ambulances were summoned to
take away the casualities as 14
girls fainted.

The quartet received louder
cheers than Princess Margaret,
the chief guest in a star-studded
audience,

“Help” is a 90-minute slap-
stick comedy about the Beatles
being chased around the world
by oriental villans hot on the
trail of a priceless sacrificial
ring owned by Ringo Starr. The
film is directed by Philadelphia-
born Richard Lester.

“Help" is due to open in the
United States on Aug. 11, two
days before the Beatles leave
England for an American tour.

ends Sept. 18 with a show and
dance emceed by Tartan record-
ing star Bobby Curtola and
featuring the Liverpool Set,
whose first single for Columbia
in the U, §, has just been re-
leased; RCA Victor's J. B. and
the Playboys; Capitol's Big
Town Records: Roman Rec-
ords’ David Clayton Thomas
and the Shays, and Jon and
Lee and the Checkmates.

The Mayor's Committee for
Toronto A Go-Go night includes
Gene Kirby, program director of
CKEY, chairman of the Com-
mittee; Allan Slaight, p.d. of
CHUM, and Jack Dawson, sta-
tion manager of CFRB; with
representatives from the city's
newspapers. General chairman
is William Vanderburgh, Coca-
Cola advertising manager,
whose new commercials feature
several of the groups appearing,
and Jack Richardson, radio-TV
account executive on the Coke
account at McCann-Erickson, is
also on the committee. Lorene
Freed, CFTO-TV producer, is
producing Toronto A Go-Go. In
charge of the festivities is “Mr.
Show Business,” Jack Arthur,
executive producer of the
Grandstand Show at the Cana-
dian National Exhibition.

The city has budgeted $50,.-
000 for the celebration, and the
Toronto Musicians Association 1s
co-operating by providing live
music through a grant from the
Trust Fund of the Recording
Industries.

CBS's London
Plant Rolling

LONDON—CBS's new press-
ing plant at Aylesbury, some 30
miles outside of London is now
in full operation. This factory,
which was started prior to the
Oriole take-over by CBS has 45
presses currently fully occupied.

Transfer from the old Oriole
factory has been taking place
during the past three months,
the old building now being used
for other purposes. Maurice
Oberstein, from the U, 8., is
now director of operations in
charge of the factory and pro-
duction. His office is at 104,
Mew Bond St.

Peter de Rougemont, Euro-
pean vice-president of CBS, was
in London after the CBS Miami
convention, en route to visit the
new CBS company in [Israel
with Harvey Schein.

FO R ET T EOTMEFATMTAT TR

MAXIN HEADS
FOR EUROPE

LONDON — Arnold Maxin,
executive vice - president and
general manager of the Big 3
Music Corp., arrives Wednes-
day (11) for meetings with the
company’s European affiliates,
He will be here and in Europe
for about a week. In London
he will confer with executives

of Day & Hunter, B. Feldman
& Co. and Robbins Music, Ltd.,
and will have talks with Mau-
rice Jarre who is completing the
“Dr. Zhivago” film score. He'll
also visit the Big 3 Paris office,

00O TGO CERI ORI

BILLBOARD, August 14, 1965



www.americanradiohistory.com

WE NEED [hio AD
[IKE A HOLE IN TnE HEAD!

we got the record but if you need the proof
HERE'S THE ACTION

WPGc CKLW
me ot

WPLO

WPOPp
K WORC
dﬁy \Ncﬁ”
WiL WDRC
Wigg
a
W

BANG 506

RECORDS


www.americanradiohistory.com

INTERNATIONAL NEWS REPORTS

MARION WILLIAMS: FESTIVAL PLEASER

Gospel Singer the Rage at Antibes

® Continued from page 22

the Dutch rhythm section —
despite having had only one
rehearsal with him earlier that
day —rose to the challenge
superbly.

Nina Simone Smash

But if the pure jazz honors
went to Byrd, Nina Simone,
who had the closing spot on
the first two days, certainly took
first place in terms of audience
response.

Her many-faceted talent was
displayed to full advantage. In
“Strange Fruit” she sang her
heart out.

Unpredictable, supremely ded-
icated, she sang, she played
powerfully dramatic piano, she
danced, she cajoled, she threat-
ened, she improvised Iyrics,
stood tunes on their heads and
thoroughly mesmerized the audi-
ence,

At one point during a chant
number, she turned to her
rhythm section (Lyle Atkinson,
bass; Rudy Stevenson, guitar,
flute, and Bobby Hamilton,
drums) and sang: “It's Getting
faster, why don’t you relax and
keep it where it's supposed to
be?" The musicians sﬁaf:pishl}'
slowed the tempo.

‘Porgy’ a Masterpiece

“I Love You Porgy” was a
masterpiece of emotional sing-
ing, “Trouble in Mind" was the
blues at its most compelling,
and featured such unorthodox
lyrical variations as “Gonna let
the 2:19 train and barbiturates
ease my troubled mind,” and
“Little Girl Blue" was distin-
guished by the bizarre use of
“Au Clair de la Lune" and
“Good King Wenceslas” as
counter melodies. The show
stopper was the famous “Missis-
sippi Goddam,” sung with fire
and superbly controlled ferocity.

Stuff Smith's spot on the
second day was filled by Art
Farmer, who flew in from Lon-
don where he was appearing at
the Ronnie Scott club. Farmer,
on flugel horn, played with his
customary immaculate tone and
lyricism, but he was wretchedly

S A
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ANTIBES, France—The unqualified success cf
the sixth Antibes-Juan les Pins International Jazz
Festival has consolidated the event’s position as
the most important jazz manifestation in Europe.

This year's Festival made fewer concessions
than ever to commercialism. Certainly it featured
top jazz names like John Coltrane, Woody Her-
man, Nina Simone and Marion Williams. But none
of these artists—as vet—has a big following in
France (compared with, say, Lionel Hampton
and Ella Fitzgerald who starred in last year's
Festival) and, in addition, the complex music of
Coltrane is not the easiest for the average jazz

enthusiast to assimilate.

Mevertheless total attendance at the six-day
Festival was an estimated [8.000. Said Jacques
a Jazz enthusiast of more than 20 years’

Souplet,

served by a local drummer who
constantly misplayed the beat.

Also featured at this concert
was another very exciting big
band—the Gustave Brom out-
fit from Czechoslovakia—and
the phenomenal 14-year-old gui-
tarist Boulou Ferre, a nephew
of Django Reinhardt who is
following rapidly in uncle's foot-
steps. Ferre has a formidable
technique for one so young and
clearly has a wvery big future.

McGriff Next

The third day saw organist
Jimmy MeGriff making his Eu-
ropean debut and following the
path pioneered in France by
Jimmy Smith, MeceGriff, who
describes his music as swing
rather than jazz, was backed
by Thornell Schwartz (guitar)
and Richard Easley (drums),
and the trio swung their way
confidently through some hard-
driving blues. Schwartz showed
himself to be a fresh and en-
terprising soloist; McGriff took
care of business very much in
Jimmy Smith style and got a
warmly enthusiastic response.

Climax of the third night was
the appearance of the John
Coltrane Quartet — an appear-
ance which left the packed
audience a little nonplussed, For
Coltrane played just one piece
—*A Love Supreme” and it
went on for 47 minutes. There
were a few boos mingled with
the applause at the end.

Nevertheless, the Coltrane
Quartet played superbly. Col-
trane himself, a restlessly search-
ing musician, forcefully dem-
onstrated that he is no super-
ficial, gimmick-ridden avant-
garde exponent.

His music is rich in sincerity,
he builds his solos magnificently.
And the support from McCoy
Tyner, Jimmy Garrison and El-
vin Jones just could not be
faulted. This is probably the
most integrated and most for-
midably equipped jazz quartet in
the world.

On the fourth night Coltrane
produced a less demanding
program — featuring the cele-
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Antibes Jazz Fest Proves Point

flavor,

R A

gent—around

brated "My Favorite Things”
and “Impression” — and the au-
dience reaction was considerably
more enthusiastic.

As an hors d'oeuvre for this
concert, Britain’s Bruce Turner
Jump band played a swinging
program of Basie-inspired main-
stream. Surprisingly, because
French audiences are very f[a-
orably disposed to middle-of-
the-road jazz, this was the only
mainstream offering of the en-
tire Festival and it was well
appreciated.

The last two days of the
Festival featured Marion Wil-
liaims and the powerhouse
Woody Herman band, preceded
on the fifth night by the Jean-
Marie Troisfontaine trio from
Belgium, playing “freeish jazz"
and on the final night by a
French Dixieland group, com-
plete with washboard and banjo
—the Haricots Rouges.

Herman's band, featuring all
the old stomping Herman spe-
cials like “Cal'donia,” “Four
Brothers,” “Wailing in the Wood-
shed” and "Hallelujah Time"
played with tremendous verve.
The ensemble passages, with the
full power of five trumpets,
three trombones, and four saxes,
were executed with immense
vitality and precision and a fine
array of soloists.

Southall maintains the Herman
tradition of slightly eccentric
trombonists — started by Bill
Harris and continued by Phil
Wilson. The standout piece
was an arrangement by Yugo-
slavian trumpet player Dusco
Govykavich of Benny Golson's
*1 Remember Clifford,” which
featured Goykavich on flugel
horn,

Another highlight was the
tenor duel between Nistico and
McGhee on “Hallelujah Time.”

Both the Herman band the
John Coltrane Quartet played
concerts in Paris during the run
of the Festival and Nina Simone
and Marion Williams made extra
appearances at the Juan les
Pins Casino.

T
T
s

oy
e

b
.
<

| 60—was bigger than ever and
the audience as a whole had a more international

The entire Festival was filmed by the ORTF,
and the film is expected to be sold in more than
30 countries. In addition,
corded for the first time in stereo and will be
broadcast over the France Music radio channel.

A Swedish film unit also shot thousands of feet
of film for a documentary on the Festival,

For the first three years of its existence the
Antibes Jazz Festival ran at a
Miles Davis came for the fourth Festival, it proved

the concerts were re-

loss. Then, when

a vital shot in the arm. The downward trend was

three.

standing who has had a big hand in the organi-

zation of all six Festivals:

audiences.

“If we had put Coltrane on three or four years
ago there would have been a lot of opposition.
But now the people listen and try to understand.

They are much more tolerant.”
Singers Score

MNevertheless, it is significant that the biggest
acclaim was reserved for singers—Marian Wil- hen.
liams and her Gospel Group and Nina Simone,
thoroughly orthodox
Woody Herman Herd taking an honorable third

with the powerful but

place.
Unguestionably, though,
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“We think we will
show a profit—but this is not our main concern.
What we are particularly pleased about is the
evidence of broadening tastes among the Festival

the Antibes Festival
15 growing all the time. This year's press contin-

reversed and the success of the last three events
has more than covered the loss made on the first

Beautiful Area

The Festival, which is financed jointly by the
ORTF and the municipality of Antibes, has the
great advantage of beautiful surroundings. The
stage is sel among the pine trees right on the

shore and in six years not a single drop of rain

has fallen on the audience.

The budget for this year's event was around
$80,000, most of which went on return air tickets
for 35 musicians from
accommodations.

Said another of the organizers, Remy Quenne-
“Jazz has certainly had a crisis, but it is in a
very healthy state now in Europe. We took some-
thing of a risk this year in not engaging artists
who are thoroughly well established in Europe,

the States and hotel

“But the policy has been fully justified. Our

principal aim, after all, is to spread the jazz mes-
sage, and the signs are that we are succeeding.”
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MUSIC CAPITALS

OF THE WORLD

AMSTERDAM

Phonogram this week released
Rolling Stones’ “Satisfaction.”. . .
On Sept. 23 the Rank Organization
will premiere the English film,
“The Icpress File.” CBS will re-
lease the original soundirack LP.

. . Atlantic rushed out Esther
Phlllips’ “And I Love Him."
After the release in Gcrmany.
Vogue in France released a French
version of the great Dutch success,
“Spel Kaarten” (Deck of Cards).
.+ . Yogue also released the EP
of the Dutch beat group, the
Motions., . . . Summer release of
Inelco RCA: Johnny Kendall and
the Heralds, “1 Wanna Be Free.”
. . . Parlophone's Roel Kruyze is
happy with the overwhelming
success of the Beatles® “Help!”
single, Wo. | in Holland in just
two weeks. . . . Recently, Negram,
in co-operation with Reprise,
started @ special action for the
Sammy Davis album, “A Salute to
Nat King Cole.” . . . Delta dis-
covered a new beat group, the
Sandy Coast, First record: “Being
in Love"—"1 Want You for My
Own."” RAYMOND DOBBE

COPENHAGEN

One of the top records at the
moment is “Do What You Do Do
Well" by Ned Miller. Singer Gus-
tave Winckler has made a Danish
version of the song “Ger hvad du
kan,” which looks like a best-seller.
Winckler has a voice like the late
Jim Reeves and has made many
Danish versions of Reeves' songs.
. . . The Rolling Stones are shoot-
ing up the charts with an EP
containing four concert recordings.
The numbers are “Everybody
MNeeds Somebody to Love,” “Pain
in My Heart,” “I'm Moving On”
and “I'm Alright.”, . . The Danish
group, the Defenders, which scored
in Denmark, is preparing their first
LP, and it will be released in many
countries. . . . The American rock
'n' roll and country star Wanda
Jackson looks like she will repeat
her German success with “Santo
Domingo” in Denmark. . . . The
Danish teen-agers are interested in
the flipside of "Help!" with the
Beatles. It is the first rock 'n’ roll
composition from Lenmon-McCart-
ney, called “I'm Down." Paul Mc-
Cartney sounds like Little Richard.
. . . Compositions from the Amer-
ican singer Larry Finnegang are
very popular. He has penned many
hits i the past two vyears. His
hit now is "Lucinda.”

Despite very bad quality, the
latest album with the late Buddy
Holly, “Holly in the Hills" is
getting interest. . . . Last time
the Kinks performed here, their
concert was stopped because of
rioting. However, precautions have
been taken for the Kinks return
here in September for a couple of
concerts. . . . A Bob Dvylan fever,
coming from England, is growing.
His albums are very popular. . .
Sounding like a mixture of the
Swinging Blue Jeans and the
Rolling Stones, the Danish group,
the Swinging Stones, have cut their
first single. . . . Will Elvis Presley
ever visit Denmark? All the pop
fans would see him if he per-
formed in Denmark.

JORGEN MYLIUS

HAMBURG

Metronome has a smash with its
disk, “Zorba,” which sold 60,000
in the first five davs after release.
Joergen Ingmann, in the Metro-
nome version. plays the music from
the film “Alexis Sorbas.” Metro-
nome director Lief Kraul has ac-
quired German production rights
to the Grethe Ingmann version
of “Sommerwind.” Metronome also
will produce the first LP of Suz-
anne Doucet, German chansons,
titled “Rot wie Rubin.” Some of
the titles were written for Suzanne
by Udo Juergens, and others Suz-
anne wrote herself. . . . Philips
has taken over the Amadeo disk
repertory, Philips will gain access

to releases on the U. S5, Vanguard
label, distributed in Germany by
Amadeo. Philips also intends to
promote heavily the Amadeo
“Quodlibet” series of cabaret disks.
Philips will release as the first
LP's from the Amadeo repertory:
Klaus Kinski, Boy Gobert, Fred
Liewehr, “Jlacobovsky und der
Oberst” and Carl Zuckmayer’s Des
Teufels General,”™

Polydor's Peter Alexander will
appear in a Hollywood film fea-
turing the top pop stars of Ger-
many, England, France, Spain,
Italy and the U. 8. Three other
Polydor artists will leave in Sep-
tember for tours of the U. §. and
Canada—Lolita, Ive Robic and
Martin Lauer. . . . Deutsche
Grammophon is releasing LP's with
prose from Thomas Mann, William
Fnulkner and Dostoevsky in its
“Literary Archive” series. . .
Grammophon's Karl Boehm wa’ll
conduct concerts in September in
Rio de Janeiro, Sao Paulo and
Buenos Aires.

OMER ANDERSON

LONDON

Decca has signed the Alan Price
Combo. Price is the organist who
quit the Animals in May. The
group has inked a management
agreement with Mike Jeffries who
handles the Animals. . . . CBS
conductior, composer and artist
Leonard Bernstein was here for the
first performance of his “Chi-
chester Psalms,” a work commis-
sioned from him by the Dean of
Chichester. . . . Brian Poole and
the Tremeloes' recordings may be
released on three different conti-
nental labels in the future. Their
manager, Peter Walsh, is negotiat-
ing for his Strand label to be
issued on Polydor in Germany,
Swe-disc in Scandinavia and CBS
in the Benelux countries. . . . Hot
on the heels of Sam the Sham'’s
first hit “Wooly Bully"” MGM is
this week issuing his *“Ju Ju Hand."

. Philip's Walker Broihers could
score their first major hit with the
Burt Bacharach-Hal David compo-
sition, “Make It Easy On Your-
self.” . . . Decca has a hitmaker
in Jonathan King, currently on
the charts with “Everyone’'s Gone
to the Moon,” shortly to be re-
leased in the U. 5. King is in the
unique situation of having neither
manager nor agent.

Dusty Springfield was unable to
open in her seaside season show
because of a suspected ulcer. In
the balance now is her projected
American visit next month which
includes an appearance on the
“Danny Kaye Show." . . . Pearl
Bailey is expected to follow Buddy
Greco at London's night spot, the
Talk of the Town, in mu:l-S:p—
tember for four weeks. . .
“Help!"—both film and single are
proving astonishingly successful for
the Beatles. The record gave the
group its sixth instant No. 1 in
the British charts and despite the
present sales slump notched up
500,000 in less than a fortnight.
. . . British agent Mervyn Conn
15 secking Andy Williams for con-
certs in Britain this fall and the
Sir Douglas Quintet for a pro-
jected Christmas show with the
Byrds. CHRIS HUTCHINS

MEXICO

Alberto De Lugue, Hamburg-
based Paraguayan bolero singer,
appeared here in night clubs and
on TV. His second LP, “Para Ti,”
just came out on Philips. . . . After
an absence of two vears, Chilean
singer Monna Bell made a very
successful comeback in a fashion-
able night club and recorded in
Spanish for Gamma, four interna-
tional melodies: “La pente” (Peo-
ple). “The Girl From Ipanema,”
“La playa” (La plagea) and “Tu
Sabes.”. . . The conductor-arranger
who introduced the yenka to Mex-
ico, Louis Bert, is in reality a
musician from Venezuela, Julian
Romero, also well-known as pianist
in Latin orchestras in Las Vegas

(Continued on page 26)
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INTERNATIONAL NEWS REPORTS

CAB-CAPAC Program Moves Into 2d Gear

MUSIC CAPITALS
OF THE WORLD

By KIT MORGAN

TORONTO—Within the last year, four LP's
have been put on the market in Canada, with all
talent costs subsidized by a quarter-million-dollar
fund set up by the Canadian Association of
Broadcasters, and the Composers, Authors and
Publishers Association of Canada “to encourage
the creation, development and use ofr Canadian
music” over a five-year period.

The four albums have been describexk by the
CAB-CAPAC Committee for the Promwtion of
Canadian Music and by the major record com-
panies who pick up the tab for manufacture and
distribution, as “artistic successes.”

Next on the agenda are “commercial successes,”
with a move into the pop singles market. Mid-
month, Columbia will release CAB-CAPAC's first
45, "You've Got a Flag, Wave It” and "1 Wanna
Hear That New Sound,” with a 31-piece orches-
tra and l4-voice chorus conducted by Howard
Cable. “Flag” is a show tune, while "l Wanna
Hear,” which features young singer Debbie Lori
Kaye, is a pop number reminiscent of “Down-
town.”" Both numbers are from the Canadian
National Exhibition Grandstand Show, though
their lyrics aren't tied to the show in any way.
Both were written by CAPAC member Stan
Daniels, who has signed with Frank Loesser’s
Frank Music in New York.

Huge Promotion

The disk will get promotion like no disk has
had before in Canada. Over 200,000 will hear
the tunes, showcased in spectacular production
numbers, in the Grandstand Show (20-Sept. 4),
which draws an average of 17,000-18,000 to each
of 14 nightly performances. And three million visit-
ing the exhibition will hear the disk via the p.a.
system throughout the 350-acre grounds, with
the A side played every hour on the hour, and
the B side every hour on the half hour.

In advance of general release, the disk will go
out to all member stations of the CAB, where it
will get special attention bhecause of the broad-
caster’'s participation, and because of its tie-in
with the CNE. which attracts widespread inter-
est. The CNE will also send the disk to U. S.
horder stations on which the big fair (the largest
annual exhibition in the world) buys commercial
time.

The disk. in a special CNE jacket, will be sold
at the grandstand and throughout CNE grounds,
as well as through Columbia’s national distribu-
tion System.

Debbie Kaye Featured

The songs from the Grandstand Show sparked
the move to 45's, but with the recording session
set it was decided to cut other material suitable
for singles at the same session. The second single
features Debbie Lori Kaye, featured in the Grand-

stand Show, whose first single for Columbia in
the U, S. was released recently. She sings “Half
a World” and “Just We Two,” by CAPAC writer
Pat Bestall, with big-band, swinging rock ar-
rangements. She is a Columbia artist and this
single will also be released by Columbia sometime
this fall.

Third single cut by the CAB-CAPAC session
i5 not yet set as to label and release date. It was
prompted by the success of two tunes from a
Canadian Talent library transcription service LP,
“Ben McPeek, His Voices and His Orchestra,”
and it represents an experiment in covering the
most popular numbers from the CTL series for
public release,

Only Limited Play

Previous releases under the.CAB-CAPAC aegis,
the “artistic successes,” have received only lim-
ited radio play, mainly on FM, because of their
rminority appeal. They fulfilled the aim of pre-
serving Canadiana (the Stratford Festival fan-
fares, the Royal Canadian Mounted Police March,
ete.) and making Canadian compositions per-
formed by Capadian musicians available to the
Canadian public, but there has been some pres-
sure from CAB stations for material more suited
o most stations’ programming. The singles are
a test balloon in the pop market.

Of the four LP's, “Music in the Round,” by
the Cable Concert Band conducted by Howard
Cable, and “Souvenir de Quebec” with the Cable
Concert Band conducted by Maurice DeCelles,
were released on RCA Victor; "Action With Agos-
tini" with a large orchestra conducted by Lucio
Agostini, was released by Capitol; and Columbia
recently released “Scored for Ballet” with the
Toronto Philharmonia Orchestra.

Fifth in Series

In September, Capitol will release the fifth in
the series, Piano Concerto No. 1 by Oscar Mora-
wetz featuring pianist Anton Kuerti, and Roger
Matton's Concerto for Two Pianos and Orchestra,
with pianists Bouchard and Morriset, both with
the Toronto Symphony.

Sales of the three earlier albums are running
about 1,000 copies each, with the “Souvenir de
Quebec™ album of martial music based on French-
Canadian folk songs selling best, and the “Music
in the Round” winning as much play on New
York State FM stations as anywhere at home.

There have been some complaints to the CAB-
CAPAC committee about distribution, from those
who have been unable to find the albums even
in large stores in major centers. However, com-
mittec member composer-conductor Howard
Cable comments that album sales suffer most
from that he calls “Canadians' reverse-chauvin-
ism,” an attitude of “if you're so good, why aren't
you in the States?”

Canadian Postal Strike Tied Up
Industry; Disk Clubs Hardest Hit

TORONTO — A week-long
strike which virtually halted all
mail service in Ontario, Quebec
and British Columbia and crip-
pled postal service in other
parts of Canada the end of last
month struck hard at record
companies,  distributors  and

going  mail

clubs, At the Capitol Record
Club, 5,400 records ready for
mailing were delayed for the
five-day period when no out-
was processed in
Toronto, and approximately the
same number of orders, in hand

when the wildcat strike hit,
were held up because there
seemed no point. in packaging
orders with no indication of
when they might get into the
mail. The daily average of 1,200
pieces of mail from 30,000
members, mostly payments or

dealers. On the brighter side,
however, the strike came at a
low ebb in activity at almost all
levels of the record indusiry,
manufacturing, sales, promotion
and retail sales,

Cabos Capture

advice cards either accepting or
refusing releases, dwindled as
the strike hit first in Montreal
and Vancouver, then mail
ceased entirely for five days
when there was no delivery in

“If it had hit a few weeks
later, in the midst of fall activ-
ity, it could have been a disas-
ter,” said one record company
executive. All companies were
cut off from mail from their
affiliates in the U. 8., U. K.
and other countries, and from
their branches and distributors
across Canada, and turned to
long distance phone and tele-
graph for communication,

Promotional activities in disk
companies ground to a halt
New release sheets for dealers
and deejays mailings were held
up, and the companies were cut
off from news of chart action
on their product as delivery of
trade papers and radio station
charts ceased.

Hardest hit were the record
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Spanish Fest

BENIDORM, Spain — This
vear's seventh annual Benidorm
Award went to Laura and
Frederico Cabo for their pre-
sentation of “Tu Loca Juven-
tud™ (Your Crazy Youth), by
Tomas De la Huerta and Jose
Luis Navarro.

The resort village of Beni-
dorm and Chile’s top seacoast
resort of Vina Del Mar have
bhecome sister cities, by way of
a pact signed by both mayors
during the recent festival here.
Vina Del Mar's Mayor Juan
Andueza, who flew here from
Chile to attend festivities,
joined Mayor Pedro Zaragoza,
of Benidorm, in proclaiming the
two spas twin cities for future
song festivals.

Toronto. Employees could only
prepare for the avalanche of
mail to come with the resump-
tion of postal service,

The Capitol Record Club had
placed a three-page ad in the
July 24 issue of TV Guide, ex-
perimenting with cutting out all
descriptive copy listing selec-
tions on the albums, in favor
of using that space to illustrate
more albums, but because of
the strike the effectiveness of
the ad cannot be measured In
comparison with the response to
previous ads.

Smaller Dealers Hurt

Smaller dealers, particularly
those outside the major cities,
who normally order by mail and
are serviced wvia parcel post,
were also hard hit. Shipments
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® Continued from page 24
and San Francisco. Romero lives
in Mexico and his first LLP, with
the current hit, “Leccion de
besos™ (Lesson of Kisses) was just
issued by Orfeon: . . . The record
business has reached the provinces.
One of the biggest stores of Guada-

lajara, Casa Lemus, just opened:

its first branch store. With a pop-
ulation of over a million, Guada-
lajara is now the second city of
Mexico.

The wveteran duo of the Aguila
Sisters records now for Orfeon. . .
Supervisor Guillermo Burckle left
Dusa and became manager of
Cisne Records. . . . The Mexican
quartet of the Castro Brothers re-
turned after having been successful
during several vears in the U. S
They recorded their first EP for
RCA Victor Mexicana with “Tx-
trano tu calor,” "Woche tras noc
he,"” “Yo sin it" and “Me trae heri-
do.” . .. On leave of absence, Ber-
nard, Ness, president of RCA Vic-
tor Mexicana, will take a rest dur-
ing scveral weeks. Inthe meantime,
Louis Couttolenc Jr., general di-
rector of operations, is in charge.
David Crump, the same company’s
manager of industrial expansion,
wias seint for two months to Ca-
racas 1o reorganize the record divi-
sion of Venezuela's RCA.

OTTO MAYER-SERRA

RIO DE JANEIRO

Astrud Gilberto 1s in town for
a two-week visit. She'll make some
TV appearances in Sao Paulo. . . .
Composer Harold Lobo died of a
heart attack. He shared with La-
martine Babo and Joao De Barro
the positionof Brazil’s best carmi-
val composer, . . . RCA released
the first LP of new singer Maria
Bethania. Lassie is from Bahia,
Joao Gilberto's State. . . . Dalmo
Santos is new general-superintend-
ent at Discos Continental. . . .
Philips released LPs by Jorge Ben,
Luli, Jair Rodrigues and the last
item from ex-licensee ABC-Para-
mount: “Ray Charles at Shrine
Auditorium.” . . . American sing-
er Ray Rivera was invited to visit
Rio. . . Philips fired promotion-
assistant Paulo Jorge. . . . Pianist
Antonie Adolfo, of 31D Trio, plays
a lot of wrong notes on RCA LP
“3ID Invites." RCA doesn't know
exactly who okayed the tapes.
SYLYIO TULLIO CARDOSO

ROME

Three fan weeklies are in dis-
agrcement over which of three
disks should be in first place. All
three are from RCA, and star
Rita Pavone, Jimmy Fontana and
Gianni Morandi. Rita received
her fourth golden record at
the Ariccia summer festival where
she firsl won renown four vyears

ago. . . . Spain's Marisol is singing
im Italian for Jolly for the first
time. . . . Charles Scholz, RCA

a&r, here for opera recordings at
RCA Italiana. . . . Katyna Ranieri,
having completed her role in
“Respectfully Speaking,™ left for
U. 5. to begin promotion of Riz
Ortolani’s “Ballad,” which she

were switched to railway ex-
press, more expensive and
slower because of the sudden
increase in volume as all busi-
nesses turned to express.

“There was no real emer-
gency, because it hit us in a
lull and only lasted a week,”
said one executive. “But it gave
us an indication of what a crip-
pling blow a prolonged strike
in the busy season could be,
and it could be a nightmare.”

sings in film. . . . Festival of the
Roses set for Oct. 1-3 at the
Cavalieri Hilton here. . . . Peppino
di Capri has built a special wing
on his villa in Caprr for enter-
tainment, with special nights for
guest stars, . . . Miranda Martino
sharing billing with Carlo Dappor-
to in new weekly TV musical,
“Rotocarlo” . . . Michele, Audrey
and Francoise Hardy were honored
for top-selling records of those
presented at 1964 Pesaro Festival
. . . Peter Tevis, American vocalist
aclive in Italy, has done a western
album for-RCA, "A Fistful of the
West." _ . . New RAI opera sched-
ules shows 14 TV productions in
a seven-month period.

Ri-Fi has released two disks by
the Giants, Rome’s big new teen-
age sensation. . . . "Cantafilm™ will'
feature winning.. vocalists of a
nationwide contest. The finals wall
be held om: Corfu Island Sept. 10-
12. . . . Fonit-Cetra's latest five
summer disks have some of the
sexiest covers.seen here, . . . Gino
Paoli 15 booking for a new label
after a long spell with RCA, . | |
Mariolino Barberis, voung winner
of the Cantagiro newcomers' divi-
sion, is making the grade among
record sellers. . . . Festivalbar
event has now been postponed to
Seotember. Petula Clark, ridine
high with her winner, “Ciao, Ciao."
now has “] Know a Place.” . . .
Luigi Tenco is out with his first
LP for Jolly. . . . Louis Armstrong
recordines of long ago are in de-
mand. CBS has put out three and
RCA two., SAM'L STEINMAN

STOCKHOLM

Mel Torme back at the Tivoli
for the third vear and better than
ever. This time he is backed by a
swedish all-star band and Mel and
the band are swinging up a storm
every night. . . .Top entertainer
Owe Thornquist is in the headlines
again. Last time he punched a
heckler in the nose. . . . Eartha
Kitt did a show for the prisoners
at Langholmen and was a smash,
She had to do a lot of encores

EDITION Leading
Publishing
House

ODEON

Stockholm P.O. Box 27053

before they let her go. . . . The
record business is in a slump, but
that happens regularly in June and
July. . . . The Spoinicks, in-
strumental group, trying to get to
the U. S. again. The group had
no luck last vear but things look
better mow, says manager Roland
Fermeborg. . . . A lot of Swedish
rock groups are trying to get into
England. English groups can come
to Sweden and work but Swedish
groups can't go to England and
work because the English union
bans all foreign competition.
BJORN FREMER

SYDNEY

Festival Records has released
two Righteous Brothers waxings,
Moonglow’s “Justine” and Phil
Spector’s “Unchained Melody."
Festival is also releasing on ils
Ampar label the ABC-Paramount
master of Della Reese's first single
in a long time, “After Loving
You." Other Atlantic singles due
for early release include Carla
Thomas’ “Stop, Look What You're
Doing,” Solomon Burke's “To-
night's the Night,” Wilson Pickett’s
“The Midnight Hour” and Sammy
& Cher's "I Got You Babe.”

On the local album scene Barry
Creyton, current star of the con-

(Continued on page 28)
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opin it! It's a Winner!
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INTERNATIONAL NEWS REPORTS

LONDON-—The Warner Bros.
label will be officially launched
under its new British release
deal with Pye at a party at
London's Kensington Palace
Hotel Aug. 19. Warner Bros.'
president Mike Maitland and
Allan Sherman will be among
Americans attending.

In addition to disk jockeys
and newspapermen, Pye has in-
vited British artists whose rec-
ords are released on Warner
Bros. in America, including the
Kinks, Petula Clark, Sandie
Shaw and the Rockin' Berries.

The party precedes by one
day Pye's annual sales confer-
ence which will be angled
heavily on Warner Bros. Mait-
land will be among those ad-

dressing the company's sales
staff throughout Britain. An-
other speaker will be Jim

Bailey, Pye's newly appointed
international head.

Invited to both occasions by
managing director Louis Berja-
nir are Pye's European licencees.

The first new Warner Bros.
product will be issued Aug. 20
and will be backed by a unique
promotional campaign. A na-
tionwide window display con-
test for record dealers will be
divided into two classes—win-
dows dressed professionally and
small shops.

Blackpool is just one of the
major seaside resorts at which
there will be special campaign
events, Pye has even arranged
for elephants to parade the
beach with advertising matter.
A cocktail party to which dealers
will be brought by coach from
the north of England will co-
incide with switching on Black-
pool's illuminations Sept. 3.

At the Belle Vue pleasure
ground in Manchester, a week
of summer festivities will be
devoted to WB campaigning.

Twenty-three major provin-
cial newspapers will carry a
Pye contest, heavy advertising
will appear in the trade papers,
and there will be similar pro-

Of WB-Pye Release Deal

motion in ATV's chain of bowl-
ing alleys and through ABC
films.

In addition, there will be TV
and radio advertising, and
blanket national coverage of
full-color posters.

HOLLYWOOD — Pye Rec-
ords of London will receive its
first batch of Warner Bros. Rec-
ords Friday (20) when WB-
Reprise President Mike Mait-
land and comedian Allan Sher-
man present the first 12 albums
at Pye’s national sales conven-
tion.

Py has handled Reprise
product for the past several
years, Maitland revealed his
London trip at the recent tour-
ing sales show in Los Angeles,
New Orleans, New York and
Chicago (Billboard July 31).

WB artists scheduled to tour
England in the fall include the
Everiy Brothers; Peter, Paul and
Mary, and Dick and DeeDee.

German Record Companies Win--
On Fair Trade Pricing Decision

BERLIN — German record
companies have won an im-
portant court test in their cam-
paign to obtain the same fair
trade pricing privileges enjoyed
by book publishers.

The Berlin district court has
ruled that disk firms, as with
book publishers, need not seek
approval of the Federal Cartel
(antitrust) office for fair trade
price fixing.

The court’s decision is con-
trary to the ukase of the Fed-
eral Cartel Office, which also
has its headquarters in West
Berlin.

West Germany's antitrust law
requires manufacturers to seek
approval of the cartel office for
all retail price fixing. The cartel
office has exempted book pub-
lishers, but has ruled that phono-
graph records are consumer
goods within scope of its di-
rective.

Disk firms have been seek-
ing to have the cartel office's
decision reversed by court pro-
ceedings. The first step — the
Berlin court decision — 15 the
result of suit filed by a West

Sonny & Cher
Get 2-Pronged
Push in U.K.

LONDON—Sonny & Cher
have arrived in Britain for a
special promotion campaign—
it is being handled by Britain's
two top record companies, EMI
and Decca.

On Liberty, EMI has released
Cher's “All 1 Really Want to
Do in opposition to the Byrds
CBS version which is also being
promoted here by the group.

Decca is pushing Sonny and
Cher’s U. 5. Atlantic hit, "1 Got
You Babe.” EMI and Decca
hosted a reception for the duo
at the London Hilton. Decca's
Tony Hall and Liberty's Mike
sel up every possible TV and
radio date for the pair to push
both songs.

28

Berlin retailer against Deutsche
Grammophon.

Grammophon required the re-
tailer to sign a retail price
maintenance (RPM) pact. The
retailer asked the court to void
the pact on the grounds that it
had not been approved by the
Federal Cartel Office.

The court ruled, however,
that phonograph records are in
the same category as books—
cultural material rather than a
necessity of life or a consumer
goods staple item,

The retailer is appealing the

court’s decision to the Federal
Supreme Court at Karlsruhe.
The Federal Cartel Office,
meanwhile, is holding to its
position that phonograph rec-
ords are in a separate category
from books and require prior
approval of RPM contracts,

The case represents part of
the determined campaign Ger-
man disk firms are waging to
hold and extend fair trade
practices throughout the Ger-
man disk trade. All major disk
companies are tightening dis-
tribution procedures to strength-
en RPM.

Philips' Boat Pulls
(Publicity) Weight

CANNES, France — The
Philips “Floating Studio™ which
is moored in the new pleasure
boat port of Cannes, is proving
to be one of the most successful
promotion ideas of the summer.

The boat has been hired as a
floating studio for a daily
Philips broadcast from 4 to 5
p.m. on Radio Monte Carlo.

Each day the boat sets out
at 3 p.m. with a number of
Philips artists aboard and an-
chors in the bay of Cannes
while Philips chief P.R.O. An-
dre Asseo, an experienced
broadcaster, interviews the art-
1sts between record plugs.

A total of 32 daily broadcasts
has been scheduled—and tre-
mendous interest has been
aroused among holidaymaking
listeners by the appearance of
the Philips boat in the bay.

Leaflets advertising the pro-
grams are thrown from the
boat and each day scores of
people swim out from the beach
to collect them, plus auto-
graphed pictures of the artists.
Some intrepid and determined
swimmers manage to clamber
aboard to meet some of France's
top singers.

The entire operation is cost-

ing Philips $15,000, but accord-
ing to George Meyerstein, presi-
dent director general of Philips
in France, it was paying ofl.
Antibes Jazz Festival artist
Nina Simone was one of the
visitors on hoard this week.
Other stars who have appeared
or are due to appear include
Quincy Jones, Claude Francois,
Yves Montand, the Swingle
Singers, Brigitte Bardot, France
Gall, Georges Brassens, Johnny
Hallyday, Michel Legrand,
Mimi Perrin, Claude MNougaro,
Jose Salcy and Herve Vilard.

Party to Mark Launching MUSIC CAPITALS

OF THE WORLD

® Continued from page 26

troversial TV series “The Mavis
Bramston Show,"” and MNoeline
]‘lrp“m‘ ex-star of the show now
living in London, made it big here
with their first album titled “The
Front & Flipside of Barry Creyton
and Neoeline Brown,” are aboul fo
release their second album “The
Not S0 Wet and Dry Side of Barry
Creyton and Noeline Brown.” This
15 in keeping with Festival’s policy
of releasing artists and actual
soundtracks from top-rated Aus-
tralian TV shows.

To tie in with the opening of
Columbia Pictures film “Major
Dundee” Australian Record Com-
pani'. Ltd.,, has released Mitch
Miller's single of the title theme.
The release of the soundtrack al-
bum will follow within the next
couple of weeks. Both are on CBS.

ARC has also rushed the Village
Stomper’s Epic single of “Those
Magnificent Men in Their Flying
Machines” which has been receiv-
ing tremendous air play for the
past two weeks. T.M. Music is
active with a record by Ray Brown,
“Fool, Fool, Fool." Also re-
ceiving strong plugging is “Laura
Lee" a title from the Columbia
film “Major Dundee.” T.M. Music
arranged with both RCA and Capi-
tol to have singles on the title re-
leased by Eddy Armmold and Wayne
Newton.

Meanwhile, Belinda Music’s pro-
motion depariment, headed by
Tony Brady, has launched com-
petition around its artist, Elvis
Presley, To celebrate Presley's 10th
anniversary mn show business, a
iwo-week “Write a Greeting to
Elvis"” campaign is being conducted
over radio 2 UW climaxing into
a one-hour all-Presley music pro-
gram. The winner of the competi-
tion will be given a Presley album
and a “Fly-Away Holiday” with a
leading airline company, Ansett-
ANA. RCA has arranged a special
window display advertising the
competition. GEORGE HILDER

TORONTO

‘More Canadian recording talent
will be appearing on “Hullaballoo™
this season. Bill Davis, ex-Canadian
Broadcasting Corp. TV producer
who now directs “Hullaballoo,”
is spending the summer in Toronto,
working on several shows for CBC-
TV and other TV projects, and
has been catching the talent in the
clubs and collecting disks by Ca-
nadian talent to present to pro-
ducer Gary Smith. . . . Columbia
Records in the U. 5. has picked
up another Canadian group,
Johnny and the Canadians, from
London, Ontario. First single by
the vocal and instrumental septet,
who wowed the crowds in their first
engagement at Friars A Go Go in
Toronto last month, s “Say Yeah"”
and "A Million Tears Ago," re-
corded m New York. . . . The
rich  French-Canadian  market
caught the attention of Adam
Faith when he visited Montreal
and, back in London, he recorded
his big hit, “It's Alnght” and its
follow-up “Talk About Love” in
French. They're on Pathe, Capi-
tol's French-Canadian label.

Arc Records has acquired the

Rita Pavone Gets 4th Gold
Disk af Fest of Unknowns

ARICCIA, Italy — Rita Pa-
vone received her fourth gold
disk at the finals of the fourth
Competition of the Unknowns
on the third anniversary of her
own victory. The award empha-
sizes the importance of young
new voices in the Italian disk
industry.

The new voices success in
Italy was emphasized by the
acclaim given Gigliola Cin-
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quetti, Michele and Dino in re-
cent contests here as well as at
Castrocaro Terme and the Can-
tagiro. A gold medal was given
Ferruccio Ricordi (Teddy Reno)
by Undersecretary Pietro Mi-
cara of the Ministry of Enter-
tainment and Tourism.

Actual competition, backed
by RCA Italiana, saw 16-year-
old Loredana Bufalier: beat Ro-
berto Raimondi, 22. In the cate-

international rights to “The Wings
of a Dove" by King Eric and His
Knights, which was very big in the
Caribbean and is reportedly due
for valuable promotion via inclu-
ston in the next James Bond movie,
"Thunderball.” In addition to dis-
tribution in Canada, it's on Arc
in the U. 5. through Cosmo. . . .
The Esquires; the first of the pop
groups to be signed for Capitol
of Canada’s now-lengthy roster of
Canadian talent, have an old
Buddy Holly favorite, “Love's
Made a Fool of You"™ going on
their latest, their fifth single. . . .
Ritchie Knight and the Midnights,
whose “Charlena” was No. 1 in
Ontario for weeks a couple of
years ago, figure to break the jinx
that hit their follow-up disks with
their new Arc single, “"One Good
Reason,” a big hit at their teen-
ape dance dates in and around

Toronto. KIT MORGAN

DETROIT

The Supremes, Fugitives, and
New Gibson and Martin Trio have
been booked for a special concert
Aug. 21 at Oakland University's
Baldwin Pavilion at Meadowbrook
on the campus, for the benefit of
the scholarship fund. . . . Martha
and the Vandellas, the Spinners,
Barbara Lews, the By the
Orlons, and Vic Dana appeared
for four days at Bob Lo Island
Park, taping a series of shows for
Teen Town, emceed by Robin (The
Bird) Seymour, veteran disk jockey,
on CKLW-TV. . . . The Seren-
dipity Singers, NBC's “Hullabal-
loo,” Jack Jones, Jimmy Wilkins
Orchestra, and the Supremes have
been booked for several days as
free acts at the Michigan State
Fair Music Shell, opening Aug. 27.

HAL REEVES

HOLLYWOOD

The Teddy Phillips [2-piece
dance band extended at the Golden
West Ballroom in Norwalk until
Jan. 1. The band is starred Sun-
days from 3:30-4 p.m. on KCOP-
TV in a show taped earlier in the
week at the ballroom before a live
audience. Phillips, a former Chi-
cagoite, came to L. A. a year ago
to front the Art Castle band when
the leader died. Featured vocalist
is Phillips' wife Colleen Loveti.
Band members include many top
casual, film and recording studio
musicians, including Dick Saunders,
tenor sax-bass clarinet; Breesy
Thomas, trombone; Ethmer Roten,
flute; Ed Stanley, lead trumpet
and Earl Morris, alto saxophone.
. . . New rock group, the Catalina
Boys, have been placed by man-
ager Richard Shepp with the Cat-
alina sporiswear people to appear
in TV commercials. They are sup-
posed to visit 40 U. 5. markets in
August to model clothes. Group is
looking for a disk contract.

Art Benson has left Hollywood
International Talent Agency 1o
manage singer Tommy Cooper.
Benson retams his Celestial label
as well as Grosvenor House
(ASCAP) and Star Tunes (BMI)
publishing firms. Benson's new
firm is CB Enterprises. . . . New
pactees with Dee Gee Records are
Jeannie Haywood, the Messengers,
Frishy Clemens and Darins. Tke
Cole was the first artist joining
the new company. . . . Sonmy
Bono is the most recent long-haired
male artist getting the heave from

(Continued on page 34)

gory of singers who write their
own songs, winner was Gianni
Mazza, 20. However, all 16
finalists have been signed for a
tour and they will have a try
at tecording contracts if they
show promise. Particular im-
petus was given this program by
RCA, which issued a special
ARC label LP featuring the 16
voices under the title of “The
Unknowns 19635.”

BILLBOARD, August 14, 19465
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music composed and conducted by JOHN BARRY
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THE VENTURES ON STAGE. ...... 9
Deltem BLF 2033 (M), BT 8533 (5)
30

BLUE MIDNIGHT ...............
Bert Exemplert & Wis Ork, Doces DL 4549 [M); DL 74549 (5)

BABY THE RAIN MUST FALL. ..... 10

Glenn Yarkrowyh, BCA Victer LPM 3433 (M); LSP 3422 (1)
THE LATIN SO0UND OF HENRY

MANCING ..., .. e ireemiw e 8
RCA Vichsr LPM 3334 (M); LSF 2384 ()

SOUL SAUCE .................. 15
Cal Tieder, Varve ¥ B614 (M); VE-B414 (5]

UNFORGETTABLE . .............. 22

Mat Kimg Cobe, Capltel T 357 (M); (me Steres)
GCERRY AND THE PACEMAKERS

CREATEST HITS ................ 14
Lasrls LLP 3831 (M); SLP 3837 (3)

THE ROAR OF THE GREASEPAINT—
THE SMELL OF THE CROWD...... 19
Origlnal Cast, RCA Vichor LOC 1109 (M); LSO 1109 (8)

YOU'VE LOST THAT LOVIN' FEELIN® 30
Rightiems Brothers, Philles PHLF 4067 (M); PHLP &087 (5}

THE FOUR TOPS. ...........o000 15
Matwws §23 (M}; § &322 (5)

THE ASTRUD CILBERTO ALBUM. .. 14
Weren ¥ BiDE (M]; Vi-B40R (5)

|l KNOW A PLACE............... 12
Petuls Clark, Warner Bros. W 1598 (M}; W3 1598 {3
EDDIE FISHER TODAY . ... ccc00.. 4
Dol OLF 3831 (M} BLP 35630 (5)
HELLD, DOLLYT ... ......0vvivie 7B {E;

Oigingl Cerl, RCA Wicher l.ul w!',ﬂ'l:
HOROWITI AT CARMECIE HALL—

AN HISTORIC RETURN. 4
Visdimis Herewils, Colmmbis M3IL T30 [H!l lli '.I':Il Eﬂ

HOMNEY IN THE HORN .. ......... 100
Al Hirt, BCA Wicter LFM 3733 (M); L3P 9733 (5}

JOAN BAEZ/S ................. 39

Yamguard WRE 9140 (M}, ¥SD 7R84 (5)

SAM COOKE AT THE COPA. ... ... 42
RCA Victer LPM 2970 (M); LSP 2970 (5)

TOM JONES—IT'S NOT UNUSUAL. 7
Parrsl PAL 61004 (M) PAS 71004 (5)

THE TEMPTATIONS SING SMOKEY 20
Gerdy & 912 [M]; 85 972 [3)

RAMBLIN' ROSE . 115 (@)
Ral King Cale, I:Irllil T m I;H:I ln'l' I?'I'I I:II =
DOWNTOWN .................. 27
Petula Clark, Warner Brax. W 1590 (M); WE 1590 [5)
RED ROSES FOR A BLUE LADY.... 14
Wayme Newlom, Capifal T ZX33 (M); 3T 3335 (51 l
MY BAIR LADY.. .vioionii i 458 /3

Origimal Cash, Columbla OL S0P0 (M}; O3 2073 (%)

THE PINK PANTHER............. 71
Hﬂnﬂu:htllhhm'l'mwlﬂll?ﬂﬂﬁjr
LSk 298

NAT KING COLE SINGS SONGS
FROM “CAT BALLOU" AND OTHER

MOTION PICTURES ............. 7
Caplinl T T340 (W); 5T 2340 (5)
HELLO, DOLLY] .......... ..., 66
Lewis Armstrong, Eapp EL 1344 (M); K5 3344 (%)
PETER, PAUL AND MARY........ 173 &
Warner Brae. W 14409 (B); WE 1445 (1)
BARBRA STREISAND/THE THIRD
P E L A R S e S e 70 f
Colembia €L 2034 [W); €5 oRE4 (E)
HAWAIIAN WEDDING S0NG. .. .. 13
Amdy Willlams, Colvmbls CL 3333 (M); €3 913D (5}
KINKS-SIZE . ..........00000000e 20
Eimks, Reprizse E &138 (M), E3 S138 (5}
THE NEW SEEKERS. « . :.ci0vueios 10
Capited T 330% (M); §T T31F (§)
YOU WERE ONLY FOOLING. .. .. - &
Vic Bamams, Waermer Bres, W 1403 (M); WE ld83 (1)
EARLY MORNING RAIN. ?

lan & Sylvis, Vanguard VES 9175 (M}; VEE 79173 (1)

RED ROSES FOR A BLUE LADY.... 1%
Vie Dana, Dalten BLP 2034 (M); RST BO34 ()
AN EVENING WITH BELAFONTE/
MAKEBA . ... .............00042 6
Warry Nalifonte & Miriem Makeha, RCA Victer LPM 3420 (M)
LiF 340 (5]

THE NANCY WILSON SHOW!. ... 28
Capitel KAD 2134 (M); SKAD 2134 (5)

THREE O'CLOCK IN THE MORNINGC 6
Bert Kasmplert & His Ork, Decca DL 4470 (M); DL 74670 (3]

LEOUBE -LOURE . .o mommme e a3
Kingimen, Wend 57 (M}; (He Sterse)

THIS DIAMOND RING. ST - |
Gary Lewiz & the Playbayy l.ﬂll'h' I.l:'“"";-u “%

WE REMEMBER SAM COOKE. 15
Supremes, Moiown 637 (M) 5E 439 m

HERE THEY COME. .............. 7
Fasl Bavers & tha Raldesi, Calumbla thﬂﬂ?ml‘ii

BEGIN TO LOVE. ... ............ 11
Eshari Gawlel, Columbla CL 3343 (M]; €5 9142 (¥)

THE SCENE CHANGES. . . ........ 12
Perry Comu, BCA Vichr LPM 3308 (Ml 23% (W)

I DO LOVE YOU.......cnennivin 7

Nilly Srewsrt, Chasa LP 1486 (M} (e Eterss)
MR s ia o b e T 4

Farred FAL 81083 (M); FI-I- Tipas (%)

AL HIRT L}VE AT CARMECIE HALL 4
Wicher LPM 3418 (M); LIP 3416 (35)
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Record Industry Association of Americs
s#al of certification &3 million dollar LP's

Wiy =
Chard

Tithe, Arfist, Label

ARETHA FRANKLIN/YEAH!
Calumbla €L 2381 (M}; €5 9151 (%)

WE'RE GCONNA MAKE IT......... 11
Litths Miltss, Chacker LP TP95 (M) 1P 7990 (O0)
HALF A SIXPENCE. .. ............ 10
Origlasl Caxl, BCA Vicher LOC 1100 (M); LED 1008 (5)
FOR YOUR LOVE................ 3
Torduirds, Eplc LN 4167 (M); BM BT (§)

DO THE FREDDIE. 9
Frnddin & tha ln-n Hl:-'r H’III'III:I» {H[L

THE MANTOVANI SOUND . . . 22
Maatevenl & Mie Ork, Lomdem LL 31F IIHH-lIl'tI‘.I

WORLD OF COUNTRY MUSIC. .... 6

Wariows Ariists, Capitel NP 5 (M); SNPE 8 (5)
R. WALKER & THE ALL STARS

LAY SHOTGUN ................ 5
Sael 701 (M); § 700 15)

THE EARLY BEATLES. ............ 17
Capliel T 2009 (M); ST 230% (3)

FREDDIE & THE DREAMERS. . ... .. 18
Morcury MG 31017 (M); SE S1OIT (3)

THAT HONEY HORN SOUND...... 22
Al Wirt, BCA Vieter LPM 3337 (M); L§P 3337 ()

| PUT ASPELLON YOU.......... B
Nins Simoss, Philips PHM 200-172 (M); PNS 400172 (5)

1GDTO PIECES. ....... 0000044 13
Peter & Bordow, Capitel T 2334 (M); 5T 3334 (%)

DEAN MARTIN HITS AGAIN. .. ... 27

Reprise B 4146 (M); ES 4144 (5)

FLORA THE RED MENACE. ....... 7
Original Cast, BCA Yicee LOC 1171 (M) L3O 1111 (%)

A DOUBLE HEADER WITH

ARTHUR PRYSOCK . S
Arihur Pryseck, O 'I'nl ﬂ'l H}J ﬂl‘ III
LIFE & LOVE ITALIAN STYLE..... B

Jimmy Reonlll, United Artists WAL 3439 (M}; UAS 439 (5]

PETER, PAUL & MARY IN CONCERT 53 ¢

Warmer Bros. IW 1535 (M); IWS 1538 (B)

I'VE COT A TIGER BY THE TAIL... 20
Buxk Owesn, Capital T T283 (M); 5T TI03 (%)

SUMMER SOUNDS .............. I
Rshert Goulet, Columbia CL 2380 (M}; €3 iSO (5)

TRUE LOVE WAYS. .. ....c00vuun I
Puter & Gordon, Capitel T 2348 (M) 5T 2348 (5]

| MUST BE SEEING THINGS....... 5

Gens Pitney, Muslcor MM 2055 (M); M5 3054 (5}

HAVING A WILD WEEKEND. ... . 1
Dave Clark Flve, Epic LM 24143 (M); BN 24741 (5)

CATCH THE WIND. . ....c.coc00a S
Daneven, Wickery LPW 133 (M}; (Ne Eteres)

MOON RIVER & OTHER GREAT
MOVIE THEMES ................
Andly WilEsma, Coluwblis CL 1009 (M) 3 BEMY (1)

BLOCKBUSTERS ..........c.....0 10
Jay & the Americens, United Artists DAL leruﬂu

THE GOLDEN HITS OF LESLEY GORE S
Mercury MG 1634 (M); SR 41008 (5)

ONE KI55 FOR OLD TIMES' SAKE.. 4
Rennia Dove, Dlamend D 3003 (M); 50 0832 (3)

THE SOUND OF MUSIC. ... . ...... 264
Original Caal, Columbls KOL 3438 [M); KO 320 [3)

YOUTURMNMEOM. ............. &
las Whitcomb, Tower lII I-Hll ) BT Boad (1)

DRUM DISCOTHEQUE ........... &

Sindy Mebson, Imperial LP ¥282 (M); LF VI3ED (F)

THE IN CROWD
Ramisy Lewls Tris, Arga LP 757 (M); LPS 737 (5]

YC 2
TELLOW RGLLS E I -IEH' (M) SE 4391 (5]

STAY A‘WHILE ................. 9
Kingsten Tris, Bocta DL #4434 (M); DL 7448 (5]

PLAY GUITAR WITH THE

VENTURES .... . vcoccciianaas 2

Dadien BLF 1387 (M) (Ha Dhersa)

HOW Tﬂ BE A JEWISH MOTHER. 5
Gortrude Borp, Amy 8507 (M); (M Sterss)

THEMES FROM THE JAMES BOND

THRILLERS ...........0c0000000 25
Rolond Shaw & Win Ork, Losden LL 3413 (M); PS 412 ()
A LITTLE BIT OF HEAVEN . .. ..... 30

Johw Gary, BCA Vichw LFW TP (M); LSF 394 5)

HANK WILLIAMS SR. & HANK
WILLIAMS JR., FATHER & 50N... 2

MEM E 4iFE (Ml 1 4I7E (5]}

THE INCO HI’AI.IBLE MANTOVANI 41
saden LL 3391 (M); PE 292 (D)

THE BEST OF SAH COOKE, VOL. 2 4
RCA Vietor LPM. 3373 (M); L8P 3373 (5)

SONG FOR MY FATHER.......... 10

Herace $ibeer Guintsd, Blus Metn 4105 [M}; S4183 (5}

THE BEST OF SOLOMON BURKE... 3

Aflantle LF D109 (M}; 5B 109 (5}

MUSIC TD READ JAMES BOND BY. 23
srivwn Artets, Usited Artaty WAL 3413 (a3

YOUR CHEATIN' HEART......... 33
Sewmdiveck Nank Willlams Jr., MES § a3id (M}; B0 2348 1)
WEEKEND IN LONDON . 20
Dave Clark Fiww, Eple LN 3V l;H'r. ﬂ ll-l.'ll m
FROM RUSSIA WITH LOVE....... 34
Sepmitvack, Usited Ariloby UAL 4904 (W1); WAL 514 (5}
PORTRAIT OF MY LOVE. . 23

Lefiermen, Caphsl T TIT8 {I.h I'I' m«lm
ELVIS FOR EVERYONE!. . ... il 1

Elwin Prouley, BCA Wiclor LPM 3438 [M); LEF 3458 (1]

THE ORIGINAL PEANUTS.
Sunglews, mm‘"“h III !ﬂ ﬂr

Billbaard.
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" There are two recordings of this song.
£+~ One of them is Rusty Drapers.
gens The other one isn't.

,‘ monument is artistry
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HITS OF THE WORLD

ARGENTINA

*Denotes local origin
This Last
Week Week

| 1 VEMECIA 5IM TI—Charles
Armavour (Barclay); *Juan
Ramon (RCAY—Fermata

2 2 HE COMPRENDIDO QUE
TE AMO—Luigi Tenco
(Fermata):; Wilma Goich
(CBS); *Jose Anftonio
({Microfon)}—Fermata

3 9 COMENCEMOS A
QUERERNOS—John Foster
(Fermatn); Dalida (Barclay);
Robert Goulet (CBS);
*Cinco Latinos (Music Hall);
*Claudio (Odeon)—Fermata

4 1 LOS DOMINGOS—*Cinco del
Ritmo {(Microfon); *Los
Caucanos (Music Hall)—
Korn

5 10 MUNECA DE CERA—*Juan
Ramon (RCA)Y;, France Gall
(Philips); *Jose Carli
(CBS}F—Korn

[ 4 AMOR, PERDONAME—
*Juan Ramon (RCA); John
Foster (Fermata); Tito
Rodriguez (CBS); Dalida
(Barclay); *Claudia (Odeon)
—Fermata

7 # TICKET TO RIDE—Beatles
(Odeon}—Fermata

B & SE PIANGI 5E RIDI—Bobby
Solo (CBS); Mina (Fermata);
Los Iracundos (RCA)}—
Melograf

9 5 LA MANAMNA—*Horacio
Ascheri (Music Hall)}—
Komn

1] 7 ROMPAN TODO/MAS—
Shakers [(Odeonl—Fermata

AUSTRALIA

¥ Dennies local origin

This Lasi
Week Week

1 — SATISFACTION—Rolling
Stones (Decca)

2 12 FOOL, FOOL, FOOL—
*Roy Brown & Whispers
{Leedon)—Beli

k| 12 CRYING IN THE CHAPEL
—Elvis Presley (RCA)—
Chappell

4 — HELP—The Beailes
{ Parlophone)—Leeds

5 I SHE'S 50 FINE—*The
Easvbeats (Parlophonel—
Alberts

i — 1 LIKE IT LIKE THAT—
Dave Clark Five (Columbia)
—Boosey & Hawkes

7 5 A WALK IN THE BLACK
FOREST—Horst Jankowski
{Phillips)}—Alberts

B — MY LITTLE RED BOOK—
Manfred Mann (HMV)
9 — MORNING TOWN RIDE—

*The Seekers (W.&G.)
10 4 CARA MIA—Jay & the
Americans (LA —Alberis

11 — LET IT BE—*The Blue Beals
{Festival)

12 — YOURE MY GIRL—Roy
Orbison  (Londofl—
Acuff-Rose

13 3 1 TOLD THE BROOK—
*Billy Thorpe & Azxiecs
{ Parlophone }—Acuff-Rose
14 6 WAKE UP MY MIND—The
Uglies (Astor}—Leeds
15 7 STINGRAY—The Shadows
(Columbia}—Leeds

DENMARK
This Last

Week Week

I I HEART OF STONE—Rolling
Stones (Decca)

2 — DON'T HA HA—Rocking
Ghostzs (Metronome)

3 — EASY QUESTION—Elvis
Presley (RCA)

4 5 BELINIDA—Rocking Ghosts
{ Metronome)

5 4 THE LAST TIME—Rolling
Stones (Decca)

i — I'M QONNA LOVE YOU—
Peter Belli & Les Rivals
{Triola)

T 9 VOOT DIG NAR DU
KYSS5ER HAM—Siw
Malmkvist (Metronome)

H 19 MRS. BROWN YOU'VE
GOT A LOVELY
DAUGHTER—Herman's
Hermits (Columbia)

9 3 TICKET TO RIDE—Beatles
{ Parlophone)

10 2 THE BIRDS AND THE
BEES—Defenders (Sonet)

FRANCE

This Last
Week Week

1 1 C'EST TOl QUE JAIME—
Sheta (Philipsi—Tuttl

Fi 4 OQUAND REVIENS LA NUIT
—Johnny Hallyday (Philips)
—Pathe

3 2 ZORBA LE GREC—Original
Soundtrack (20th Century-
Fox)}—France Melodie

34

4§ — MES MAINS SUR TES
HAMOHES—Adamo
(Yoix de son Maitre}—Pathe

5 10 POURVU QUE CA DURE—
Sandie Shaw (Voguel—AMI

f 14 BIENTOT LES VACANCES
—Monty (Barclay}—Tutti

7 11 MES YEUX SONT FOUS—

Johnny Hallyday (Philips)—

Tutil

g 13 LA MONTAGME—IJean
Ferrat  (Barclavi—Halleuva

] 3 QUAND UN BATEAU
PASSE—Claude Francois
{ Philipsi—Salvet

10 5 MAVOIE JAMAIS—Guy
Mardel (A.Z.)}—Tutti

11 — CATHY CRUELLE—Marie
Laforet  (Festival=—Fantasin

12 15 UNE GRENOUILLE DANS
LE VENT—Eileen (AZ.)—
Easex

13 8 AU REVOIR MOMN AMOUR
—Richard Anthony
(Columbin}—AMI

14 2 CAST YOUR FATE TGO THE
WIND-—=Sounds Orchesiral
(Voguel—Mellin

15 12 VIENS AVEC MOI—Petula
Clark (Vopue)—Vogue
International

FRENCH (WALLOON)

*Denotes local origin

Four
This Weeks
Week Ago

1 10 MES MAINS SUR TES
HANCHES—"Adamo
(HMV}—Ardmore &

Beechwood

LA DANSE DE ZORBA—

Mikis Theodorakis (20th

Century-Fox)

3 2 OQUAND REVIENT LA
NUIT=Johnny Hallyday
(Philips}—Ardmore &
Beechwood

4 — IL SILENZIO—Nino Rosso
(Durium)

3 5 WOOLY BULLY—Sam the
sham and His Pharachs
(MGM)—Belindamusic

i 4 JAl PLEURE—*Claudia
Sylva (Decca})—Eds. Fonior

7 3 EKEATY—*Marc Aryan (Marcal)
—C ik

K 7 LA NUIT—"Adamo (HMV)—
Ardmore & Beechwood

9 — QUAND UN BATEAU
PASSE—Claude Francois
{Fontana }—Belindamusic

Iy = CEST TOlI QUE I"'AIME—
Shela (Philips)}—
Belindamusic

B
)

HOLLAND

This Last
Weekk Week

| I WOOLY BULLY—Sam the
Sham (MGMj}—Belinda
2 IL SILENZIO—Nini Rosso
{Stibbe); Heinz Schachtner
{Polydoria.o.—Portengen
3 3 MR TAMBOURINE MAN—
Byrds (CBS); Huniers
(RCA)})—Basart
4 4 HELLGO JOSEPHINE—
Scorpions (CHR}—Chappel
LA DANSE DE FORBA—
several artlsts—Melodia
SANTO DOMINGO—several
artists—Anagon
TICKET TO RIDE—Beatles
{Parlophone)—Basart
B % COLOURS—Donovan (Pye)—
Holland Music
9 B PRICE OF LOVE—Everly
Bros. (WB)—Int.Muz.Co.
0 15 GOT LIVE IF YOU WANT
IT EP—Rolling Stoncs
{Decca)—Basart

HONG KONG

This Last
Week Week

1 6 HUSH, HUSH. SWEET
CHARLOTTE—Patti Page
(CBS)
— HELP—The Beatles
{ Parlophone)

3 S5E PIANGI SE RIDI—New
Christy Minstrels (CBS)
COUNT ME IN—Gary Lewis

(Liberty)

2 CRYING IN THE CHAPEL

—Elvis Presley (RCA Victor)

5 LOUIE LOUIE—Paul Revere

(CBS)

T 7 TO KMOW YOU IS TO
LOVE YOU—Peter and
Gordon  (Columbia)

H 4 TICKET TO RIDE—The
Beatles (Parlophone)

[

= =
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% — SUCH AN EASY QUESTION
—Elvis Presley (RCA Victor)
10 — BEFORE AND AFTER—

Chad and Jeremy (CBS)

ITALY
*Denoles local origin
This Last
Week Week

1 1 TU SElI QUELLO—*Orietia
Berii (Polydor)

A S5E NOM AVESSI PIU TE—
*Gianni Morandi (RCA)

i 4 QUELLO SBAGLIATOD—
*Bobby Solo (Ricordi)
IL MONDO—=]immy Fontana
{RCA)
LUI—*Riia Pavone [(RCAY
LA CASA DEL S0OLE—
*Marcellos Ferial (Durium}
7 5 1L SILENZIO—*Nini Rosso
(Sprint)
. 9 CIADO CIAO—Petula Clark
(Vogue)

9 11 LA MOTTE—Adamo (Pathe)
10 8 E VOI BALLATE—"Adriano
Celeptano (Clan)

11 I SONO TANTO
INMNAMOBRATA—"Izabella
Jannetti {Duriem)

12 12 OGNI MATTINA—*Little
Tony (Durium)

13 13 UN BACIO E'" TROPFO
POCO—*Minn (Ri FD)

ohh e
=1 I

14 — TI SENTI SOLA STASERA—
*Michele (RCA)
15 — 1 TUOI OCCHI VERDI—

*Franco Tozzi (Fonit)

JAPAN

¥*Denoles local origin

This Last
Week Week

1 1 ONMA GOKORO NO UTA—
*Bob Satake (King)—Jasrac

2 2 CARAVAN—Venturecs
(Liberty)

3 4 MNATSU NO HI NO OMOIDE
—*Hino Teruko (Polydor}—
Jasrae

a 6 ANOKO TO BOEU—*Hashi
Yukio (Victor}—Jasrac

5 B SLAUGHTER ON I0TH
AVENUE—Venlures
(Liberty)—Chappell (Folster)

6 7 DYNAMITE—CIff Richard
{Odeon)

7 3 ABASHIRI BANGAICHI—
*Takokura Ken [(Teichikul;
Shirane Karuo (Toshiba)—
Jasrac

8 — CRYING IN A STORM—
*Emy Jackson (Columbia)
—Jasrae

g 5 FUTARI MO SEEKAlI—
*Ishihara Yujiro (Teichiku)
—Jasrae

10 10 SAYONARA WA DANCE
NO ATOMNI—*"Bansho
Chieko (King)—Jasmc

MALAYSIA

¥Denoies local origin
This Last
Week Week

1 — PATCH IT UP—Linda Scott
(Kapp)

z 1 NIGHTMARE—*Falcons
(Life)

3 7 THANKS A LOT—Brenda
Lee (Life)

4 5 IN THE MOODSHAEKE—
Rhythmics (Life)

5 — WONDERFUL WORLD—
Herman's Hermits
(Columbia)

fh — WORLD OF OUR OWN—
Seekers (Columbin)

T 2 THE MIMUTE YOU'RE
GONE—CILff Richard

(Columbia)
8 — FORGET THE MOMNEY—
Catherina Valente (London)
% — GOLDFINGER—Shirley

Bassey (London)
o 1 DO THE CLAM—Elvis
Presley (RCA)

MEXICO

*Denotes loeal origin
Thisz Last
Week Week

1 1 SOMBRAS—*Javier Solis
(CBS}—Sadaic

2 2 WHIPPED CREAM—Herb
Alpert's Tijuana Brass
(Tizock—Pending

3 4 CAST YOUR FATE TO THE
WIND—Sound Orchestral
(Pyel—Pending "

4 & EL MUDO—*Sonora
Santanera (CBS)—Mundo
Musical

5 3 COSECHA DE MUJIERES—
*Mike Laure (Musart)}—
Brambila

6 — WOOLY BULLY—Sam the
Sham and the Pharaohs
{(MGM )}—Pending

7 5 POR ESO ESTAMOS—
*Apson (Peerless)—Predisa

8 — QUEM E—Silvinho (Philips)—
Pending

9 % LECCION DE BESOS—
*Julian Bert (Orfeon)—
Pending

0 — ROSA MARIA—*Los
Moonlights (RCA)—Pending

PHILIPPINES

*Denotes local origin
This Last
Week Week

1 1 LOLLIPOPS & ROSES—
Steve Lawrence (CBS)—
Mareco, Inc.

2 4 FOR MAMA (La Mamma)—
Connie Francis (MGM):
Jerry Vale (CBS)—Mareco,
Ine.

Wwww americanradiohistorv com

3 1 DO THE CLAM—Elvis
Presley (RCA)—Filipinas
Record Corp,

4 5 HELLO, DOLLY—Bobby
Darin {Copitol); Louwis
Armstrong  (Kappl—Mareco,
Inc.

5 2 THE GIRL. FROM
IPANEMA—Astrud
Gilberio (Verve); Steve
Lawrence (CBS)}—Mareco,
Inc.

i & OH, PRETTY WOMAN—
Roy Orbeon (London)—
Super Records; The Gauchos
(ABC-Paramount}—Mareco,
Inc.

7 # WHERE LOVE HAS GONE
—Jack Jones (Kapp)l—
Mareco, Inc.

B B LITTLE THINGS—Bobby
Goldsboro {(UA—=Mareco,
Inc.

9 I HAWAIIAN WEDDING
SONG—FPat Megeegan
{London)—Super Records;
Andy Williams (CBS)—
Mareco, Inc,

10 7 SIMPLY I DO—"Ronnic
;n"illnr {Mabuhay)—Mareco,
nc.

RIO DE JANEIRO

#*Denotes local origin
This Last
Week Week
| 2 MA VIE—Alain Barriere
{RCA); Luciene Franco
(RCA)
NAO QUERD VER VOCE
TRISTE—*Roberio Carlos
(CBS)
3 6 SENTIMENTAL DEMAIS—
*Altemar Dutra (Odeon)

4 4 CARCARA—*Maria Bethania
{RCA)

5 3 EIGHT DAYS A WEEK—
Beatles (Odeon)

& — FALHASTE CORACAOD—
*Angela Maria (Copacabana)

7 0 GAROTA MODERMNA—
*Wilson Simonal (Odeon):
Doris Monteiro (Philips)

B 9 ARRASTAO—*Ellis Regina

(Philips)
9 — A FESTA DO BOLINHA—
*Trio Esperanca (Odeon)
1 — QUE CEST TRISTE VENISE

—Charles Aznavour (RGE)

SINGAPORE

*Denotes local origin

eek Week
1 WORLD OF OUR OWN—
Seekers (Columbin)
2 BE MY GIRL—*Keith Locke
& the Quests (Columbia)
3 5 PEARLY SHELLS—Pat
Boone (Dot)
i CRYING IN THE CHAPEL
—Elvis Presley (RCA)

7 WALKING IN THE BLACK
FOREST—Horst Janowski
(Mercury)

6 8 THE PRICE OF LOVE—
Everly Bros. (Warner Bros.)
7 2 T'M ALIVE—Hollies

{Parlophone)

E — TOEKYDO MELODY—Pasiels
[(Juhiles)

9 — SILVER THREADS AND

GOLDENM NEEDLES—
*Crescendos  (Philips)

Il =— THE LAST TIME—Rolling
Stones (Decca)

URUGUAY
Thiz Laxi
Week Week
1 4 CALHAMBEQUE—Roberto
Carlos (CBS)»—Korn

MA VIE—Alain Barriere
(RCA)}—Relay

EIGHT DAYS A WEEK—
Beatles (Odeon); Loz Buhos
(CBS)

4 6 AMORE SCUSAMI—John
Foster (Fermata-Tonodisc):
Tito Rodriguez (CBS)}—
Fermata

5 1 LETKISS—{JENKA)—So
Waldoff. (Tonodisc); Piero
Sanchez (Odeon)—Fermata

6 2 TU VOZ—Enrigque Gurman
(CBS); Alain Barriere (RCA)

7 3 SE PIANGI SE RIDI—Bobby
Solo (CBS); Mina (Fermata)
—Melograf

B 8 SARA QUERIDA—George
Maharis (CBS)

9 % QUE SEAS VOS—Jorge
Cafrune (CBS); Los
Chalchaleros (RCA)

10 10 CALOR—Palito Ortega
(RCA)

2

L]

o

® Continued from page 28

a restaurant. His frustration at

being refused service resulted in

the song “Laugh at Me" just out
on Atco. Members of the Byrds
have been refused entry. into eating
places for assorted reasons, in-
cluding their unorthodox appear-
ances and seeking to eat in a public
place without -shoes. . . . New
recording studios in the area in-
clude Custom Fidelity, Pasadena:
Sounds Unlimited, Palo Alto; Sky-
line Productions, L. A.; Alta Re-
cording, San Francisco, and
Ukopia, L A. . . . New publishers
include: Tickson Music, Jim Dick-
son, Ed Tickner and Marshall Me-
Daniel; - Sialis Music, Herb Wolas,
Grace Woods and Ruth Miranda
and Freeway Music, Frank Marti
Jr., Judith Booth and Marguerite
Oliver. . . . Sam Kramer named
sales promotion chief for Ray
Charles Tangerine Records. He
formerly owned the Sam's retail
jazz chain. . . Bob Kirstein,
former Prestige promotion man,
now special representative for
Thomas Cook & Son, travel agents.

ELIOT EL

NEW YORK

Lester Sims is now general man-
ager of the music publishing inter-
ests of GLG Productions, a firm
comprised of Eydie Gorme, Steve
Lawrence, and their manager, Ken
Greengrass. . . . Larry Uttal, gen-
eral manager of the Amy-Mala-
Bell Records set up, has signed two
new label distribution deals, one
with Rotate and Wild Deuce Rec-
ords, the other with Streetcar Rec-
ords. . . . Herb Galewitz producer
and business manager six years for
Golden Records, has left the firm:
he has announced no new plans
as yet. . . . Robert Kallish, former
general manager of the Record

MUSIC CAPITALS
OF THE WORLD

Shack One-Stop, New York, has
purchased the College Music Shop
in Boston. . . . “Wooly Bully" on
MGM Records by Sam the Sham
and the Pharaohs has been certi-
fied by the Record Industry Asso-
ciation of America for one million
sales. . . . Bob Jones, RCA Victor
Records art and production man-
ager, left for Palo Alto, Calif., to
serve as one of three judges in the
International Exhibition of Com-
munications Art. Jones recently
was elected first vice-president of
the Art Director's Club, and is a
winner of numerous art awards.
While on the Coast, Jones will con-
fer with Col. Tom Parker on future
packaging concepts for forthcom-
ing Elvis Presley albums.

Ray Fowler, former producer
and chief engineer for Riverside
Records, has joined the Gotham
Recording Corp. . . . Charles Kop-
pleman and Don Rubin, who head
Faithful Virtue Music and Kopple-
man-Rubin Associates, are on the
West Coast to supervise the first
album of the “Lovin' Spoonful,”
to continue negotiations on two
new independent production deals,
and to discuss material of Chardon
Music and Faithful Virtue Music
with West Coast labels and artists.
. « . Lester Sims has joined GLG
Productions as general manager of
music publishing. GLG is owned
by Eydie Gorme, Steve- Lawrence
and Ken Greengrass. . . . Scolt
Muni, local radio TV personality,
last week opened a Manhattan dis-
cotheque, The Rolling Stone.

Murray the K has added Jordan
Christopher and the Wild Ones and
the Supremes to “Murray the K
Continues,” his half-hour. televi-
sion show to be aired: on: Channel
9 here Saturday (14).

CLAUDE HALL
(Continued on page 57)

BILLBOARD, August 14, 1965
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You must hear

_ RANGIS
2 HOUNDABOUT

Arrange & Conducted by Tony Hatch

MGM Records is a division of Metro-Goldwyn-Mayer, Inc.
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JOAN RIVERS PRESENTS MR. PHYLLIS & Other Funny Stories W 1610 THE WONDERFUL WORLD OF ANTONIO CARLOS JOBIM W/WS 1611
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— A LUSH PRE-AUTUMN ALBUM SPEGTAGULAR

- FROM THE NATION'S NUMBER 1 INDEPENDENT!
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SEPTEMBER OF MY YEARS — Frank Sinatra F/FS1014  WILL BIG BANDS EVER COME BACK? — Duke Elington  R/RS G168 SAMMY'S BACK ON BROADWAY — Sammy Davis R/RS 6169
| ' TIHT” !
I]EAH MAHIIH LOPE2
W THE ONE WO LOVES YO i | .
'M THE ONE WHO LOVES YOU — Dean Martin R/RS6170  THE RHYTHM & BLUES ALBUM — Trini Lopez R/RS 6171  THE AZNAVOUR STORY — Charles Azmavour R/RS 617
STERECOC

Free Everyimdy s Comna Be Kapey ot By Feet O The Grones
.’hlh i The Workd Com Stap Me Worrpn' Boat That Sl Sa Leag
Wamsder Where My Baby b Dancmy be The Streed Vou Shmeiin T Se S
Bom ' Ever Crampe  Sometiemy Setior Bermmmr Losk For We By

KEELY
SMITH ::

mnmmm

l I'-h H

KINKS

KINDA KINKS — The Kinks R/RS 6173 BUDDY EBSEN SARYS HOWDY R/RS6174  THAT OLD BLACK MAGIC — Keely Smith R/RS 617
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NINE CHART-PRONE SURESHOTS
IN A PRE-AUTUMN PROFIT
PRECURSOR FROM THE NATION'S
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ALBUM REVIEWS

SPOTLIGHT
PICK

Pop LP Spothghts are thoss
albums with sufficient soles
potential, in the opinien of
Billboard's Review Paonel, fo
achieve o listing on Bill-
boord’s Top LP's charts. Spot-
Iigl'li winners in "othar cate=-
gories ore selected on the
baosis of their potential to
become top sellers in their
respactive areas,

POP SPOTLIGHT

@

BEAT & S0OUL

Evarly Brothers. Warner Bros.
W 1405 (M): WS 1605 (5)

With the big beat, the Everly Brofhers free
wheel through with a zure winmer. The
duo shows their true feel and undursfandi:g
of down home blues, '""C, €. Rider™ a

“What Am | Living Faor” are among the
sfandout performances.

POP SPOTLIGHT

DORIS DAY'S SENTIMENTAL
JOURNEY

Columbia CL 2340 (M); CS

7180 (5)

The distinctive Day sfrle generates a beauy-
tiful mood of nostalgia. Her warm sounds
through some of the stand-

float gracefull

ards she performed with the Les Brown
band. S5She is backed by creative string ar-
rangements by Mort Garson, Well produced
by Allen Stanton, the LP should win readily.

pm,  POP SPOTLIGHT

THE BEST OF LIBERACE (2-12")

Coral 7CXSB 9 (S)

With the established built-in solidarity of
Liberace, this de |uxe package, featuring
two dozen standards he has performed |n
his act, is a hot chart confender. He gives
his own special interpretations of such
greats as ''September Song,”” ""Love Lettars™
and “Moon River’ and the result Iz sheer
entertainment Liberace stylel

POP SPOTLIGHT

v,
v ]
; TRUMPETS" GREATEST HITS

Bobby Hackett. Epic LN 241355
(M); BN 28155 (5)

The giant of the trumpet is backed by “‘wall
o wall™ strings for a program of standards
that sparkle with rhythm while the ballads
gre ear soothing and rich. Full of the nos-
talgic mood featuring ‘I Can’t Get Starfed™
and "“What's Mew,” the Hackeit trumpet
sound is fresh and warm. A must album
for romantic mood collectors,

- POP SPOTLIGHT

wr/
= rHAT'S ALL

Mel Torme. Columbia CL 2318
{M); C5 #118 (5)

In his Columbia album debut, Torme mas-
fers this collection of lush material with
warmth and flexibility, He breathes new
[ife info such evergreens as "My Romance,”
"P.5 | Love You" and "The Mearness of
¥You.” The Beob Haymes faverite “'That's
A" Features a jazr waltr flavar backing
the fasteful phrasing of Torme, His most

NG G0OD! XAVIER CUGAT i

el S il

POP SPOTLIGHT
&

£ FEELING GOOD!

Xavier Cugat & His Oreh. Dec-

co DL 4672 (M); DL 744672 (3)

Take the pop music of teday, add the dis-
tinctive Cugat sound and the resulf is an
:m:lllng new concept of the material, The
Latin beat proves a winner again in this
Decca debut of the band as they cha-cha
and mambo their way through "Downtown®
and ‘‘Hella, Dollyl™ For dancing and listen-
ing the entire album keeps you tapping and

THE ORIGINAL SOUND TRACK ALBUM

= SHENANDOAH
JAMES STEWART

1ML | NER N B

POP SPOTLIGHT

A )
. SHENANDOAH

Soundtraock. Decca DL 9125
(M); DL 79125 (5)

James Stewart’s mowing narration, backed
h: chorus and orchesfra in “The Legend

the Shenandoah™ is the standout nd
from this standeul soundirack album, The
stary s well told, The "'Shenandoah™ rmusi-
cal theme dominates the track., “"War is
Hell’" is a particularly stirring cut. “We're
Ridin® out Tonight' treats the theme in
a martial manner.

THE EXDDUS SOMG
RICHARD TUCKER

POP SPOTLIGHT

THE EXODUS SONG
Richard Tucker. Columbia ML

G167 (M); MS &767 (5)

The I'|'|l1l'||fil:ll'|1‘ volce af Richard Tucker
Is capable of producing fine popular music
a5 well a5 opera. is album is drawn
from inspirational and romantic pop reper-
taire—""| E!llﬂl," “Tonight” from ""'West
Side  Story,”  “Climb nnT Mountain,”
"Love |15 a Many-Splendor Thimg™ and
You'll Never Walk Alene.” 3kitch Hender-
son conducts and did the arrangements.

COUNTRY SPOTLIGHT
&

¥ ERNEST TuBa AND
LORETTA LYNN

Decca DL 4539 (M); DL 74439
(S)

This album pairing two of fthe greatesi
names in country music, Ermest Tubb and
Loretta Lynn, should be & sales explosion.
“Mr. and Mrs. Used to Be,” & real tear-
jerker, Is combined with the classic "'A Dear
John Letter* and the country hit “Just Be-
tween the Two of Us.” All standouts.

COUNTRY SPOTLIGHT

STOMEWALL JACKSON'S
GREATEST HITS

wide-appealing package in some fime.
Calumbia CL 2377 (M): C5
9177 (5)
Anything by Stonewall Jlscksom s auto-
matically & hit; this package of “Leona,’” a
bBeautiful and hauntingly mournful fune, and
“Smoke Along the Track™ will put fthis
glbum over the fep In sales. Another fune,
"Old - Showboat,” will preve & favorite.

Then there's Stonewall’s recent hit, "I
Washed My Hands in Muddy Water,”

COUNTRY SPOTLIGHT

THE INSTRUMENTAL HITS OF
BUCK OWENS AND HIS

wanting fo hear more.

BUCKAROOS

Capital T 2347 (M); 5T 2347 (5)
Buck Owens' album of instrumentals may
prove he's a oenjus—the music fz  great
even  without the Owens wvocal touch.
“Buckeroo’ has an enjoyable danceable
beat led by the guitar work of Don Rich,
Then Owens leads the fancy picking on
“Mexican Polka,”" & Latin-American-flavored
tune with a counfry beat,

TID

IIITS O
BT Elnﬂﬂ'ﬂ NEB

AND HIS
DEUCIHAROOSR

COUNTRY SPOTLIGHT

l.'_"‘l SATURDAY NIGHT AT THE
GRAND OLE OPRY-—-VOL. 3

Various Artists. Decea DL 4571
(M); DL 748671 (5)

Yolume 3 In the successful series is a
bargain at the price, Fa:n & 5 made up
of 13 powerful "Dpr[;' ts, which in-
clude Emest Tubb retta. Lynn, W3M's
Bill Claiberne ties the LP fogether as ML,
Fine country merchandise which should
mell off the shelves.

SATURDAY 1K
:-.'1[‘: [[T : VRLUME

fmaly COUNTRY SPOTLIGHT

T
i JOHNNY AND JONIE MOSBY
Starday SLP 328 (M)

“Dear OQakie,” & humorous song with popu-
lar music flavor, is just one of the winning
selections in this album that includes solos
by both Johnny and Jonie and duets by
both. Apart they're great; il?!!‘h!r for
example on "Il Just Have a of Cof-
fee (Then 'l Go),"” they're hrﬂ:r While
this album features some of their esrlier
material, their courrent successes will help
boost sales of this product.

T
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Gamy CLASSICAL SPOTLIGHT
Qo

BEETHOVEN: FOURTH PIANO
CONCERTO

Serkin: Philadelphia Qrch, (Qr-
mandy). Columbia ML &145
{M); M5 8745 (5)

Rudolf Serkin‘s masterful performance cou-
pled with the brilliant work of Eugene
Ormandy and the Philadelphia Orchestra
make this recording of Besthoven's “Fourth
Piano Concerto’ one of the great piano
albums of owr time. Serkin Is at hiz best,

@. CLASSICAL SPOTLIGHT
N

WILLIAM TELL AND OTHER
FAVORITE OVERTURES
Mew York Philharmeonic Orch.
{Bernstein). Columbia ML 6143
(M); M5 6743 (5)
Leonard Bernstein has wisely selected five
overtures which contain moving theatrical
gualities=""William Tell,” “Post and Peas-
ant,'* “Zampa,” ”Mlﬂnnn“ and ”H.nrmm:l kY
The Hew York Philharmonic, COLTSE,

comes through with its usual pnhshm:l pér-
formance,

CLASSICAL SPOTLIGHT
ORPHEUS

Chicage Symphony Orch.

(Stravinsky)

APOLLO

Columbia Symphony Orch.
(Stravinsky). Columbia ML
&046 (M); MS 6444 (5)

Igor Stravinsky conducts the Chicago and
Columbia Symphony Orchesfras in two of
the composer's ﬁr!a‘r!ﬂ works—the “"Or-
pheus” and "Apolle’ ballets,

||$ JAZZ SPOTLIGHT
N

ANGEL EYES

Dave Brubeck Quartet. Colum-
bia CL 2348 (M); C5 9148 (5)

The Brubeck artistry aspplied to &8 marvelous
collection of Matt Dennis standards. "‘Let’s
Get Away From 0t ALY Wil You S5till
Be Mine" and ""Everything Happens to Me"
are standouts in this group of all-time win-
ners. Paul Desmaond provides beautiful alte
sax sounds and the smooth fusion of talent
is blessed with excellent sound enginegring.

WWW americanradiohsiorr oo

e CLASSICAL SPOTLIGHT

¥

l‘_- VIVALDI: THE FOUR SEASONS
Corigliono: New York Philhar-
monie (Bernstein). Columbia
ML 6144 (M); M5 6744 (5)

Orchestra and violinist combine skills in a
Iyrical effort that is beautifully balanced,
and with Bernstein’s flavoring produces an
ﬂurﬁmall'.r fine LP. The wiolinist displays
excallent form; he is descriptive and shows
a wvastness of technigue and style. Bern-
stein Eiws and takes in flowing harmony
with the orchestra,

i

Jdhe ;.ruur SCasSONs
Leonard Oernstein
Jlezs dork

Jhiliarmonie

FOLK SPOTLIGHT

RIVERBOAT DAYS!

The Back Parch Hniﬂrilf. Epic
LN 24749 (M); BN 26147 (5)

The Randy 3Sparks group of seven has
picked 12 funes from the songbag of Mis-
sizsippl River folklore and woven them info
2 musical history of the “Riverboat Days.'
"Hanh of the Tennessee,” a Clvil War la-
ment; “Life on the Ohio” and ‘"Were You

There" are standouts, A& must For the I'n1!:
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SPECIAL
MERIT
PICKS

Special Merit Picks are new releases
of outstanding merit which deserve ex-
posure and which could have commercial
success within their respective cate-
gories of music.

l:=| } POP SPECIAL MERIT

BROADWAY BOUQUET

Percy Foith. Celumbia CL 2354 (M);
CS P156 (3)

The straight meledic treatment given by
Percy Faith 1o selections taken from recent
Broadway hits is aimed at a large audience.
The album includes the omnipresent “Hella,
Dafly!* as well as numbers from *“Fiddler
on the Roof,” “‘Roar of the Greasepaint,”
“Flora, the Red Menace™ and “Golden Boy.'
It all adds bp to & sweet package,

' - ’ FOF SPECIAL MERIT

MY KIND OF BROADWAY

Weody Hermon. Columbia CL 2357 (M);
CS 9157 (5)

The jarz overfones in Woody Herman's big
band are effective In this Broadway album.
Herman provides exciting ftreaiments of
show standards like "1 Feel Pretty,” “'Get
Me to the Church on Time,' “This Can't
Be Love'" and '"'Helle, Yaung Lovers." If's
d big and uninhibited sound.

@ POP SPECIAL MERIT

LA BAMBA

Mongo Sontamaria. Columbia CL 2375
(M): C5 9175 (5)

Mongo  Santamaria’s  explosive brand  of
Latin rhythms confains a good measure of
jazz and & touch of the blues, The fitle
song really jumps, a5 does Santa Maria‘s
famed “"Watermelon Man." His treatment of
""Summeriime,’” a perfect blending of Latin
and [azz, is one of the most imaginative
ever given the Gershwin claselc.

@ COUNTRY SPECIAL MERIT

WILD CHILD
Roger Miller. Starday SLP 318 (M)

The winner of five Grammys (on the Smash
label) iz hot merchandise, and these sides
by Starday will move very well ar the retail
level, The perigrmances are perhaps some-
what more country-oriented in arrangement
than Miller's 5Smash sides, and include
“Poor Little Johmn,"” “Under Your Spell
Again,’ "'Can't 5tap Loving You."

The Jass

Hits are on

aniEal REAE e (RS IEa | FLET v
MUk
fall L LILE

HAMK MOBLEY

THE TURNARQUND BLP 4186

ART BLAKEY & JAZITZ MESSENGERS
FREE FOR ALL BLP 4170

BLUE N

@ COUNTRY SPECIAL MERIT
L=

THE FABULOUS COUNTRY MUSIC
SOUND OF BUCK OWENS

Starday SLP 324 (M)

Buck Owent, Capitel artist, has & powerful
fallowing and will do well on this package
of Starday sides. They ere in the frue tra-
ditional style, and include " Sweethearts In
Heaven,” “‘Logse Talk,” "There Goes My
Love,”” "“Above and Beyond.” Solid mer-
chandize for the chw market,

(HTE) CLASSICAL SPECIAL MERIT

BRUCKNER: SYMPHONY NO. &6 IN
A MAJOR

The Mew Philharmonia Orch. (Klam-
perer), Angel 36271 (M); 5 34271 (5)

Gite Klemperar and the MHew Philharmonia
Orehadfra do an oulstanding job with one
of Bruckner's best-known works, The greab
dramatic quality of fthe symphony s cap-
tured in the Klemperer interpretation. The
dalbum cover art=clovd-shrowded Alps risin
from a placid lake—captures the mood o
the record and its eye appeal should en-
hance the album's sales potential,

CLASSICAL SPECIAL MERIT

ANDRES SEGOVIA, GUITAR

Decca DL 10112 (M); DL 710112 (5)

Classical gquitar aficionados will buy a
Segovia album automatically, buf the works
of Alexandre Tansman, Federico Mompou
and Maria Esteban de WValeria aren't well
known enough 10 give the album heavy
classical sales, It's a pity, because the
two suites and two miniatures offer the
prtist ample opportunity to display his
mastery of the instrument.

@ JAZZL SPECIAL MERIT

| LOVE JAIZ

Levis Armstrong & the All-5tars. Decca
DL 4227 (M); DL 74227 (5)

& splendid chance for fans fo get hold of
same of Louls’ oufstanding performances of
the “50%, "Tenderly” and "You'll MWever
Walk Alone™ ?nr the Satchmo freatment
together with old [arz standards like "'Basin
Street Blues” and “Twelfth S5treet Rag.”
Jarz greats Jack Teagarden, Earl Hines,
Barney Bigard, Peanuts Hucke and Trummy
Young (ameong others) should make this
album & welcome addition o any collection,

@ BLUES SPECIAL MERIT
]

COUNTRY BLUES CLASSICS, VOLUME 2

Various Artists. Blues Classics &

This is for true blues aficionados, and in-
cludes a grab bag of fascinating sides by
such artists as Bayless Rose, Frank Stokes,
Bukka White, Blind Norris, Scrapper Black-
well, Blind Bay Fuller, efc. Hofes include
partiment information with dates of the
sessions and sccompanying instrumentation.
The sides range from 1928 to the 1950%.
Country Blues fans will like 1.

BREAKOUT airsuvmas

% NATIONAL BREAKOUTS

SUMMER SOUNDS

TRUE LOVE WAYS

Robert Goulet, Calumbia CL 2380 (M}; C5 9180 (5)

Peter & Gordon, Copitol T 2348 (M); 5T 2348 (3)

HAVING A WILD WEEKEND

Dave Clark Five, Epic LN 241482 (M); BN 26162 (5)

THE EYES

Y NEW ACTION LP’s

LOOK AT

have been reported
in major markets.

5127 (3)

@ BLUES SPECIAL MERIT

SKY SONGS, VOL 1
Bukka White. Arhoolie F 1019 (M)

Hera is one of two wvolumes of country
blues I:éar one of the authentic purveyors of
the old blues style. Bukka's material is
highly original and his performances are
highly Individual, He iz & frue folk artist,
plucking his songs “out of the sky™ and
externporizing on the spot. They run long,
gach of these LP's carrying four or Five
tunes or variations. Fine material for col-
lectors of true down home product.

BLUES SPECIAL MERIT

BROWNSVILLE BLUES

Sleepy John Estes. Dalmark DL 413 (M);
DS 9813 (5)

Package of sides by the legendary blues
artist includes recording made in session
in Mew York, Chicago, gondnn, Copenhagen
and other spots. They will be relished by
devaotees of the falk and blues genres. The
material is true couniry blues, reflecting
the infiuence of his native Brownsville,
Tenn. Sides include "The Girl | Love,” "City
Hall Blues,” "Government Money,” a pick.

SEE ALBUM REVIEWS
ON BACK COVER

& A 3
THE HORACE SILVER QUINTET
SONG FOR MY FATHER  BLP 4185

TROMPET TOLCAT

NIGHT WATCH
THE FOX

KENNY DORHAM
TROMPETA TOCCATA

TE

BLP 4181

BLUE MITCHELL
THE THING TO DO BLF 4178

STANLEY TURRENTINE

HUSTLIN' BLP 4142

WRITE FOR FREE CATALOG
43 W. 61st 5t., New York, N. Y. 10023

These new albums, not vel on Billboard’s Top LP's Charl,
getfing strong sales action by dealers

THE HALLELUJAH TRAIL . . .

Elmer Bernstein, United Artists UAL 4127 (M):

UAS
Yarious Artists,

@ INTERMATIOMAL SPECIAL

MERIT

GREAT FAVORITES OF MEXICO

Coral Mexicano. Columbia EX 5143 (M);
ES 1843 (5)

Tha 40 men and women of the Coral Mexi-
cano simg out with zest on the popular
"Guadalajara’ and dltpru].r Even maore spirit
with "Cancion Mixteca.” The album con-
fains some of the greaf traditional Mexican
songs, Incleding ""Alla en el Rancho Grande,”
the cowboy classic. Ramon Mobael's arrange-
menis are just right for fhe chorus.

WH AW

FOUR-STAR ALBUMS

The fourstar rating is awarded new

albums with sufficient commercial po-
tential in their respective categories fo
merit being stocked by most dealers,

one-stops and rack [obbers handling

that category.

POPULAR

DN THE BEACH AT WAIKIKI
Burl Ives. Decen DL 4668 (Mi; DL
Td66R (8)

SPOTLIGHT ON EARL GRANT
Decea DL 4624 (M); DL 74624 (S)

DMSCOTHEQUE A-GO-GO
The Cliff Davis Sexiet. Eple LN
24173 (M)

THE RIVIERA ORCHESTRA PLAYS

HITS FROM BROADWAY AND

HOLLYWOOD
Wing MGW (M3
16309 (S)

12309 SRW

THE WAY 1 FEEL
Yvonne. Yvonne 001 (M)

THE RIVIERA ORCHESTRA PLAYS
GOLDEN FAVORITES
Wing MGW 12308 (M); SRW 16308
(8)

THE RIVIERA DRCHESTRA

GOES LATIN
Wing MGW 12310 (M); SRW 16310
(5

INTRIGUE WITH S0OLUL
Periry & ihe Harmonles. Mercury
MG 21037 (M); SR 61037 (B}

LUCKY 'LEYEN
Jimmy Gllmer. Dot DLP 3643 (M);
DLF 15643 (5)

THAT TORRID TAMPICO SOUND
The Tampleos. Colombla CL 2347 (M)
CS 9147 (§)

COUNTRY

GEORGE JONES
Starday SLF 335 (M)

JAZZ

“LIVE" AT BOURBON STREET
(CHICAGO)
Dukes of Dixieland. Decen DL 465
(M); DML T4653 (8)

SOUL SOUNDS
The 3 Souls. Argo LP 4044 (M)

TESTIFYIN' TIME
Bunky Green. Argo LP 753 (M).

UP THROUGH THE YEARS . . .

Jim Reeves, RCA Victor LPM 3427 (M); LSP 3427 (5)

ALBUM REVIEWS ...

THE DECLINE AND FALL OF THE
ENTIRE WORLD AS SEEN THROUGH

OF COLE PORTER . . .

Kaye Ballard, Columbia OL 6410 (M); OS5 2810 (5}

MOONLIGHT BECOMES YOU . . .
Jerry Vale, Columbia CL 2371 (M); C5 9171 (5)

us. ..

Sonny & Cher, Atce 177 (M); 5D 177 (5)

ENGLAND'S GREATEST
HITMAKERS . . .

London LL 3430 (M); PS5 430 (5)

FOLK

SANDY BULL/INVENTIONS

&

Vanguard VRS 9191 (M); VSD 79191

(5)

JACKIE WASHINGTON AT CLUB 47
Vanguard YRS 9171 (M); YSD 79172

i5)

POLKA

OLD TIME—HIT TIME
“Whoopee"
DL 4648 (M); DL 74648 (8)

RELIGIOUS

FROM SCANDINAVIA

John Orchestra. Decen

Teen Tones. Word W 3304 (M); WST

B304 (8)

FACEM IN TERRIS

Utah Symphony Orchestra (Abravanel).
¥Yanguard YRS 1134 (M); Y5D 7113

(5)

INTERNATIONAL

YIVA WATUSI

Ray Barretto. United Artists UAL

M45 (M) UAS 6445 (5)

THE LA PLAYA
FUERTO RICO

United Artists UAL 3428 (M); UAS

6428 (S)

SIESTA EN PANAMA

Locho Amraga Y su Conlunio. Ard

ALP 2008 (§)

DANCE THE TANGO

The Castilians, Decca DL 4862 (M);

DL 74662 (S)

ALPEN FRIEDEN

Lieder vom dem Bergem mit Laoliia,

Polydor 237 136 (5)

(Continued on page 48)

ORCHESTRA 1IN

ALBUM
POLICY

Every album sent to Billboord
for review is heard by Bill-
board’s Review Ponel, ond
its sales potential is rated
within its cotegory of music.
Full reviews cre presented
for Spotlight Picks or Special
LP's are listed under their
respective categoriss.

BILLBOARD, August 14, 1965
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EVITEZ LES CONFUSION!

Avoid confusion-this ad is being taken
out in behalf of the original recording,

"HOME OF THE BEAVE" by BONNIE AND THE TREASURES

on PHI=DAN RECORDS %5005, a master which

I purchased.

To avoid any confusion, there is no doubt
that this is the original recording, and
original creativity is still the backbone
of our industry-isn't it?

Thanks,

Phil Spector

www americanradiohistorv com
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LEONARD BERNSTEIN with his wife and children at London airport.
Bernstein was in England, combining a holiday and a visit to Chiches-
ter Cathedral to attend the first performance of his work, “"The Chich-
ester Psalms." The work, in Hebrew, was specially commissioned by
the Dean of Chichester as part of the Southern Cathedral Festival this
summer. Performance was given by the Cathedral choir-and the Philo

Musica of London.

DGG Plans Spec’l Offering
Of De Luxe Classical LP’s

HAMBURG — Deutsche
Grammophon  plans a  special
offering of classical music at the
heginning of the winter season
—"Masterworks in Deluxe Edi-
tions."”

The company is issuing se-
lected works of the romantic
age at reduced prices from Sept.
| to Jan. 15. The repertory of
two of the three de luxe albums,
each having eight 12-inch LP's,
15 as follows:

“Frederick Chopin’s “Selected
Works fer Piano,” interpreted
by Tamas Vasary"; and Franz

240 Entered in
Geneva Contest

GENEVA—Some 240 candi-
dates from 37 countries will
participate in the 27th Musical
Executions Competition here
Sept. 18 to Oct. 2. The final
evening will be presented on
Eurovision network.

Males outnumber females 125
to 115; 83 are vocalists and 92
are pianists. Other categories
include 29 violinists and 18
each on the clavichord and cor-
nel. France with 46 has the great-
esl number ol eniries, followed
by the U. 8 with 31; Switzer-
land, 19; Germany, 17; lhaly,
13, and England. 1(. Other na-
tions with five or more entrants
include Poland, Belgium, Aus-
tria, Canada, Japan, Roumania,
Argentina, lsrael and the Neth-
erlands,

Final concert will be given
with the Suisse Romande Sym-
phony, under Jean Meylan's
direction,

Sevitzky in Florence

FILLORENCE—Fabien Sevit-
zky, newly appointed conductor
of the Gireater Miami Symphony
Orchestra which makes its de-
but in October, appeared here.
He directed the Florentine Sym-
phony at the Pitti Paace in n
program of Cimarosa, Sibelius,
Mozart and Beethoven. Sevil-
zky was the only American con-
ductor in the summer series
here.

44

Schubert’s “chamber music,”
with leading chamber music en-
sembles.

These two albums will pre-
cede the long-heralded Gram-
mophon version of Mozart's
“Magic Flute,” under direction
of Karl Boehm.

“Masterworks in Deluxe Edi-
tions” will be issued simultane-

(Continued on page 47)

AF Refurns to
Classical Fold

NEW YORK—Audio Fidel-
ity Records, after a five-year
absence from the classical field,
returns to the fold with its fall
program. Five of the label's 12
album releases will be in the
already established First Com-
ponent Series.

The classical release, all with
the Vienna State Opera Orches-
tra, features work by Beethoven,
Brahms, Schumann, Von Suppe
and Strausse.

Other new program releases
are the Folk Four, a folk group;
Sonny Simmons, Clifford Jor-
dan, Prince Lasha and the
Bossa Tres on a Latin-juzz al-
bum; a five-set “Library of
Sound Effects”; nickelodian in-
struments; Chico Holiday, with
a single on the Karate label,
and the Folk Four, also on a
Karate single.

During August, the entire
Audio Fidelity catalog, with the
exception of the First Compo-
nent Series, will be offered to
distributors on a buy-10-get-2-
free hasis,

Kodaly at College

HANOVER, N. H. — Zoltan
Kodaly, 82-year-old Hungarian
composer, arrived at Dartmouth
College here to become the sec-
ond composer-in-residence  at
the college’s third “Congrega-
tion of the Arts.”

Kodaly, who was invited to
the U. 8. by Mario di Bonaven-
tura, director of the Hopkins
Center at  Dartmouth, is well
known for inclusion of Hungar-

DGG Program
To Emphasize
Marketing Aids

NEW YORK — DGG's fall
program will place heavy em-
phasis on dealer merchandising
aids, according to Jerry Schoen-
baum, sales head of the MGM
classical division which distrib-
utes the German label in the
uU. S

Wire racks, browser cards,
easel-backed display cards and
catalogs will be the basis of the
merchandising program.

In addition, DGG distributors
will provide dealers with both
DGG and Archive catalogs for
distribution to customers.

Set for October release is a
specially priced set of five Bach
cantata albums for the Christ-
mas season.

Schoenbaum said that multi-
ple-set deals will be used in-
creasingly by both DGG and
the Archive series.

Minneapolis,
AFM Local
Sign Contract

MINNEAPOLIS—The Min-
neapolis Orchestral Association,
representing the Minneapolis
Symphony Orchestra signed a
five-year contract with Local
73, American Federation of Mu-
sicians.

By the fifth year of the con-
tract, musicians will be guaran-
teed 45 weeks of employment,
compared with the present 31.
Annual earnings for orchestra
members will nearly double
during the five-year period.

More concerts are in the
works for the upper Midwest
cities, and broadcasts and tele-
casts of concerts are planned.

The Minneapolis contract is
in keeping with the trend set
by major orchestras in Boston,
New York, Philadelphia, Cleve-
land, Detroit, Pittsburgh and
Chicago. That trend is toward
vear-round employment of mu-
sicians.

‘Faustus’'Cut

By Academic

DENVER — “Dr, Faustus,”
the 16th century Christopher
Marlowe play. has been pro-
duced by the Academic Album
Co. here in co-operation with
RCA Victor Records. All 27
parts in the performance are
read by James Sandoe, profes-
sor of speech and drama at the
University of Colorado. He is an
expert on the Elizabethan thea-
1ET.

The play 1s regarded as Mar-
lowe's greatest work, and the
disk is a record selection of the
National Council of Teachers of
English.

The recording was made be-
for a live audience at Regis
College, Denver, List price is
54.50.

ian folk material in his composi-
tions.

The composer also  visited
this country in 1246 through
Bonaventura’s efforts,

www americanradiohistorv com

BEST SELLING BUDGET-LINE

CLASSICAL LP's

Below is a list of best selling Budget-Line Classical LP's in
top Classical Retail Outlets,

This
Week

BARTOK—Concerto for Orchestra; Chicago Sym. Orch.

|Reiner) : RCA Victrola VICS 1110 (S5), VIC 1110 (M},

VAUCHN-WILLIAMS—Symphony No. 2 (London) ; Halle
Orch. (Barbirolli) : Vanguard SRV-134 SD (5), SRV-]134

(M),

HUMMEL—Mandolin Concerte in G major/HOFFMAN—
Mandolin Concerte in D major; Bauer-5lais, Kunschak,
Vienna Pro Musica Orch, (Hladky) : Turnabout TV 34003
S (51, TV 4003 (M),

SIBELIUS—Symphony No. 1 in E; Halle Orch, (Barbirolli) :
Vanguard SRV-132 5D (5}, SRV-132 (M),

BACH—Four Concertos for Harpsichord and Orchestra:
Meumeyer, Berger, Burr, Urbuteit, Ch. Orch, of the Sarre

{Ristenpart) : Nonesuch H 71019 (5], H 1019 (M),

ALBINONI—Adagio for Strings and Organ, Concerti A
Cinque: Sinfonia Instrument Ensemble (Witold): MNone-
such H 71005 (5), H 1005 (M),

HAYDN—Symphonies 103 (Drum Roll) and 104 (Lon-
don) ; Vienna 5t, Op. Orch. (Woldike) : Vanguard SRV-126
SD (S), SRV-126 (M),

COURT AND CEREMONIAL MUSIC OF THE EARLY 16TH
CENTURY ; Roger Blanchard Ensemble: Nonesuch H 71012

5/, H 1012 (M),

TCHAIKOVSKY—I1812 Overture/ BEETHOVYEN— Welling-
ton's Victory: Mpls, Sym., Minn, U. Brass Band (Dorati) :
Mercury SRD-19 (5], MGD-19 (M),

YIVALDI—Concerto for Two Horns and Strings in F major,
Concerto for Guitar and Strings in C major, Concerto for
Cuitar and Strings in D major and Suite From "1l Pastor
Fide' : Aubin, Cuerin, Delwarde, Spickett, Collegium Mu-
sicum of Paris (Douatte) : Nonesuch H T1018 (5), H

1018 (M},

ORFF—Carmina Burama; Czech Phil. |Smetacek) : Parlia-

ment 5-161 (5], 181 (M},

TCHAIKOVSKY —Symphony Neo, 4 in F: Halle Orch.

(Barbirolli) : Vanguard SRV-135 5D (5), SRV-135 (M),

SCHUBERT—Waltzes, German Dances and Valses Nobles;

Hautzig: Turnabout TV 34006 (5], TV 4006 (M.

BACH—Motets; Morddeutscher Singkreis  (Wolters) :
Monesuch H 71060 151, H 1060 (M),

SYMPHONIES AND FANFARES FOR THE KING'S SUPPER:
Collegium Musicum of Paris (Douatte) ;: Nonesuch H 71009

151, H 1009 (M),

lIi..""llll].ll‘ll..-...‘.‘....l.-.

BILLBOARD'S NEWEST

INDUSTRY-SERVICE ANNUAL

WORLD OF
RELIGIOUS MUSIC

I'he industry’s first full-scale study
of the important and growing

force of religious music in the
recording industry,

GUARANTEED
DISTRIBUTION
OF 80,000
COPIES TO
BOTH
INDUSTRY
AND
CONSUMER

g ®
-Ill-lllI#.lIl'l‘ﬁ'IlJlli....i.i.li."-.
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When Answering Ads . . .
Say You Saw It in Billboard

BILLBOARD, August 14, 1965


www.americanradiohistory.com

DUNHIILI

NOT JUST A COMPANY THAT MAKES RECORDS
...BUT A RECORD COMPANY

HE EVE OF DESTRUGTION

JUST THE BEGINNING
FOR A GREAT ARTIST

BARRY MCGUIRE

AND A GREAT WRITER

P.F. SLOAN

EXCLUSIVELY DISTRIBUTED BY ABC PARAMOUNT

www americanradiohistorv com
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NEW ALBUM RELEASES

This form is designed to oid dealers in ordering and broadcasters in programming.

ART

BILL BARNER Laughs it Up; ALP 38

l

CAPITOL

THE BEATLES—Helpl; MAS 2385, SMAS
2384,

AL MARTINO—My Cherie; T 2342, 5T 2341.

l

COLUMBIA

HAYDM: TWO COMCERTI FOR FLUTE, DBOE
AND ORCH.—Collegium Musicum of Paris
[Douatte); H 1047, H TI10&7.

MOZART: COMCERTOMNE FOR TWO VIOLINS—

Chamber Orch. of the Saare (Ristenpart)
H 1048, H 71048,

TELEMANN: CONCERTI FOR 2 HORMS, TRUM-
FPET, OBOE D°'AMORE, VIOLIN-Chamber
Orch. of Toulouse (Auriacombe); H 1066,
H 71068,

VIVALDI: THE FOUR SEASONS—Southwest
German Chamber Orch. (Tilegant); H 1070,
H 71070,

e ey
RCA VICTOR

e e —————
ROY

VARIOUS ARTISTS—Mewport Jazz Festival;
LPM 3389, LSP 3349.

SHIRLEY VYERRETT—Carnegie Hall Recifal;
LM 2835, LSC 2835,

FATS WALLER—"34/735; LPY 5164,

REPRISE

DUKE ELLINGTON & HIS ORCH.—Will Big
Bands Ever Come Back?; R 41468, RS
6148,

DEAN MARTIN—I'm The One Who Loves
You; R &170, RS &170.

FRANK SINATRA—September of My Years;
R 1014, RS 1014,

THE WALLWOODS; 2121-EP.

e

SPOKEN ARTS

FOLIOD THEATRE PLAYERS PRODUCTION -
Shakespeare; Richard 11; 890,

FOLIO THEATRE PLAYERS PRODUCTION-
chakespeare; Richard [11; 891,

ROBERT SPEAIGHT /ROBERT EDDISON—
Treasury of Percy Bysshe Shelley; B&9.

————— e e e

UNITED ARTISTS

CHUCHO AVELLAMNET—Lowve & Yiolins; UAS
6439,

AL CAIOLA—Sounds For Spies and Private
Eyes; UAS 46435

FERRANTE & TEICHER-Only the Best; UAS
G434,

JERRY HERMAM—Hello, Jerryl; UAS 6432,

THE JUDY LYNN Show Act 2; UAS 46443,

MACHITO & HI5 ORCH.—Mucha Mucho Ma-
chito; UAS &447,

JAN PEERCE—Pops Goes Peorce; UAS 6481,

DEL REEVES Sings Girl on the Billboard;
UAS Gaddl.

TITO RODRIGUEZ in Buenos Aires; UAS
dddF .

SOUNDTRACK—The Glory Guys; UAS 5126.

ﬂ
WARNER BROS.

EVERLY BROS.-Beat & Soul; W 1605, W5
16035,

JOAN RIVERS Presents Mr. Phyllis & Other
Funny Stories; W 1610,

BACH Organ Favorites, Vol 2-E. Power
Biggs; ML 6148, M5 &748,

KAYE BALLARD—The Decline and Fall of the
Entire World as Seen Through the Eyes
of Cole Porter; OL &410, 05 2810.

THE BROTHERS FOUR—Try fo Remember;
CL 2379, C5 9179,

JACK BURNS & AVERY SCHREIBER—Im One
Head and Out the Other; CL 2370, CS
170,

BOB DYLAN—Highway &1 Revisited; CL 2389,
C5 9189,

CARLOS JOBIM—Brazilian Byrd; CL 2337,
C5 9137,

ANDRE KOSTELAMETI—The Thunderer—The
Spectacular Sound of John Philip Sousa;
CL 2359, (5 9159,

HERBIE MANM—Latin Mann AFRO to Bossa
to Blues; CL 2388, C5 9188,

CORAL MEXICANO—Greal Favorites of Mexi-
ca; EX 5143, ES 1843,

THE MORMON TABERMACLE CHOIR-This
Land is Your Land; ML 6147, M3 &747.

ROSSIMI: STABAT MATER—New York Phil-
harmonic (Schippers); ML 6142, M3 6742,

IRMA SERRAMO—Lloren Organillos Folk
tongs of Mexico; EX 5144,

TCHAIKOVSKY: VIOLIN CONCERTO—MEN-
DELSSOHN: VIOLIN CONCERTO-—Frances-
catti (violin); ML 4158, M5 4758,

RICHARD TUCKER—The Soul of Italy; ML
&164, M5 ATS4,

NEIL WOLFE—Out of Thiz World; CL 2378,
C5 9178,

WOODSTOCK JESUIT SINGERS—Sing To The
Lord, Vol 1; CL 2381, (5 9181.

\

CONCERT DISC

DEBUSSY: GQUARTET—RAVEL: QUARTET-
Fine Arfs Quartet: M 1253, C5 253,

l

DEUTSCHE GRAMMOPHON

KARL RICHTER—Johann Sebastian Bach;

138,207 SLPM.

BEETHOVEM: KLAVIERSOMATEN NR. 16—
Wilhelm Kempff; 138 940 5LPM.

MOZART: DIE TAUBERFLOTE (Magic Flute)—
Various Arlists; 138 981 83.

RAVEL: L'HEURE EAPAGNOLE—Orchestra
Mational Paris [Maazel); 138 570 SLPM.

ADOLF SCHERBAUM—Barowue Music for
Trumpet Virtuoso; 136 470 3SLPM.

SIBELIUS: SYMPHONY NO. 5-—-Berliner Phil-
harmoniker (Ven Karajap); 138 973
ELPMA

1

EVEREST

GREGG SMITH SINGERS—An American Trip-
tych; 3129, &4129.

l

FOLKWAY

ROGER SPRUNG—Progressive Bluegrass; FA
2472,

i

HICKORY
BOB LUMAN'S Livin', Lovin® Sounds; LPM
124,
— —

ILGWU

VARIOUS ARTISTS—Twa Two For The Union;
ILGWLD 1.

e ——
LONDON

ROBERT MERRILL—Americana; PM 55003,
5P 440465,

FRAMK CHACKSFIELD & HI5 ORCH.—The
Wew Limelight; LL 3431, 5P 44088,

WERNER MULLER & HIS ORCH—Germany;
5P 440467,

ERIC ROGERS—The King of Sound; 5P
44048,

LOS MACHUCAMBOS—Mucho Machucambos;
TW 91375, 5P 44055

LOS MACHUCAMBOS—Percussive Latin Trio;
TW 913746, SP 44012,

THE LITTLE SINGERS OF TOKYD AT LIN-
COLN CENTER; TW 91378, SW 99378,
A Musical Journey Through Germany's Harz

Mountains; TW 91384, SW 99384,
RO55IMi: THE BARBER OF SEVWILLE—Various
Artists; A 4387, 0O3A 1381,
GIUSEPPE DI STEFAND—MNeapolotan 3ongs;
Boas, 05 25936,

CHOPIN: FOUR BALLADES—Vladimir Ash-
kenazyy; CM 9422, (5 &4212.

TCHAIKOVYSKY: SYMPHOWY HNO. 1 IN &
MINDR—Vienna Philharmonic Orch. (Maa-
rel); CM 9426, (5 5426,

NONESUCH

AMDRE BEMNICHEU—Jazr Guitar Bach: H
1069, H 71069,
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ALL"SCOTCH” BRAND BOXES SHRINK-PACKED TO INSURE "FACTORY-TO-YOU” CLEAN TAPES (ELIMINATES TAPE SWITCHING, TOO).
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DGG Plans

e Continued from pape 44

Grammophon

ously in 14 European countries.
said substantial

-Special Offering

price reductions had been made
possible for the large pressing
orders for this special release.
The Chopin album will cost 118
Deutschemarks and the Schu-
bert album 128 Deutschemarks
(prices are the diskery's recom-
mended price).

The complete recording of
“The Magic Flute” is being of-
fered at an introductory price
of 49.50 Deutschemarks, com-

pared with the normal price of
75 Deutschemarks.

Grammophon also is issuing
a special LP, “Selected Master-
works,” by way of introduction
to the romantic era, the great
epoch  represented by the
Chopin and Schubert albums.

The luxurious, multicolor al-
bums are accompanied by large
illustrated booklets with picto-
rial and biographical material
on the artists and articles by
leading French, German and
Polish authorities on Chopin
and Schubert.

Peerce to Paris

PARIS—Jan Peerce, Metro-
politan Opera tenor, will make
a concert appearance at the
Champs Elysee Theater here
Oct. 7. Peerce, currently on a
U. 8. concert tour, will return
to the Met this season and is set
for several TV appearances.

NASHVYILLE—Bill Anderson
and His “Po’ Boys™ fly to New
York Sept. 20 to tape for “The
Jimmy Dean Show™” to be tele-
vised Oct. 1.

i Iﬂ%
&y /
MRS. HENRY CANNON, who has
parlayed the personality of Min-
nie Pearl into global prominence,
chats with Billboard's Nashville
news chief, Elton Whisenhunt,
about the upcoming Awards
Night to be sponsored by the
magazine. The Billboard award
the pair is discussing is one of
the comedienne's “'proudest pos-
sessions'' and adorns the wall of
her den.

Monterey Fest
Offers Grant

HOLLYWOOD—Directors of
the Monterey Jazz Festival will
award $10,000 to the Monterey
Peninsula College Music De-
partment and $5,000 to a stu-
dent jazz musician to continue
his studies.

The grants were allocated
from profits garnered from the
Jazz Festival's 1964 season, the
most financially successful in
the seven-year history of the
event. Gross revenue for 1964
was $119,813.

Mel Isenberger, Festival pres-
ident, said a committee of five
jazz artists will be named to
select the recipient of the $5,000
grant.

The $10,000 grant is the
fourth since the Festival was
established in 1958. In 1961 the
Festival's board awarded the
college $600; in 1962, $2,000,
and in 1963, $15,000.

this hot item makes fine fidelity
at 3%+ ips come true

“Dynarange” Recording Tape

So sensitive, your customers can cut recording speed by half, yet retain
full fidelity. They’ll save, you'll profit with these new boxes.

Americana Bookings

WOODLAND HILLS, Calif.
— Jimmy Walker has joined
Americana Corp. artist roster
and has begun a series of West
Coast dates for the office, open-
ing in Brea, Calif., at the Can-
yon Hills Inn. Jim WNeshitt,
Tom Cash and Connie Hall have
been signed by Americana for a
20-day tour of Arizona and Cal-
ifornia in September and Octo-
ber. Eddie Dean leaves Aug. 6
for a 10-day tour with Jeannie
Seely (Challenge) through the
Pacific Northwest. Freddie Hart
returned here Aug. 2 from a
month recording stint in Nash-
ville. Johnny Bond left Aug. 1
for Nashville and a recording
session for Starday.

New C&W Unit

PHILADELPHIA—Two lead
men in Bill Haley's Comets left
to form their own unit which
will emphasize country and
western music. Leader men for
the new Country Showmen are
drummer Dave Holly and guitar-
ist Nick Master. New unit's
first playing date is a six-week
run at Lake View at nearby Al-
monessen, N. J. Haley's Comets
originally stated as a country and
western unit before switching to
rock 'n' roll.

Cash Meets Distribs

NEW YORK—Joe Cash, na-
tional promotion chief of Monu-
ment Records, is touring the
northeast to meet the label’s dis-
tributors. Cash is also makin
the deejay circuit. He arriv
in New York last week with
Chuck Chellman,
sales chief.
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only in magazines, but on network television and FM
radio. Advertisements will appear in Sports lllustrated,
The New Yorker, as well as in all leading audiophile fan
magazines. “"Dynarange” Tape will be featured on the
3M-sponsored documentary series on ABC television.
And a special 3M-sponsored weekly program on FM
radio will announce this new tape in major markets
across the country.

The word will soon be out, so stock up now. Take
advantage of the merchandising offers shown below
that promote “Dynarange’” Tape and the complete line
of “SCOTCH” Recording Tapes.

YOU'RE NOW READY TO CASH IN! On the tape
that records twice the music per foot. New SCOTCH®
Brand “Dynarange”™ Series Recording Tape. It delivers
a truly significant advantage your customers have
been waiting for. Lets them record at 3% ips all
the fidelity they could previously enjoy at only 7%. (Or
they can use it at 7%—discover fidelity they didn’t know
their recorders had.) And beginning next month, your
customers will hear all about it.

HEAVY ADVERTISING BREAKS IN SEPTEMBER!
And will continue through the rest of the year. Not

New mail truck display free with 36
“Living Letters''. Handsome red, white and
blue display lets you profit from the high-profit turn-
over of “Living Letters.” Comes completely stocked
with 36 rolls—12 each of 150", 300° and 600° lengths.
Each roll comes in heavy-duly plastic mailer that
fully meets postal regulations. Display pocket
provides for address labels, product literature. Also
available award-winning mailbox display stocked
with 72 “Living Letter” Tapes.

Free display and demonstra-
tion tape when you stock the
new ""Dynarange’’ Series. Pre-
recorded tape lets your customers hear for
themselves the excellence of new “Dyna-
range” Series at the slow 3% speed. You
also get gold-plated rack shown, back-up
card, plus window banner. All free with
coupons contained in your initial purchase
of 36 rolls of “Dynarange” Tape.

—— e — e — " — — ——— —— — — e — e — e e e e — e e e e e S . — e e e e — — — e —— — — ——

Proven permanent displays that have
boosted tape sales as much as 300%.
Ask your supplier for details. The floor cabinet display
FCD-2 shown has increased tape sales from 42%; to as high
as 3009 in stores across the country. Holds 144 rolls, pro-
vides for self-serve convenience of lapes and accessories.
Smaller WCD-3 wall or counter displays also available.

Accessories pack free to customers
with purchase of a 7" reel of double
or triple length tape. A sales-builder for
you, A bonus for your customers, A rofl of splicing
tape plus 10 end-of-reel tape clips are included
freein special shrink-packed 7* reels of “SCOTCH"
double and triple length tapes. Offer available to
you and your customers for a limited time only.

CHEETERSY ARD THE FUlD GEMIDN AFE REO, THE, OF §E €0,
8T, PAiL, MinM. 55116, & 1a8e, 3 B0,

—_———————————— e —_——_————

Magnetic Products Division B_m..,

Monument
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a must/!

FOR EVERYONE IN, DEALING WITH, OR PLANNING TO
BECOME PART OF THE PROFESSIONAL MUSIC WORLD

A comprehensive handbook of every legal and practical
aspect of the Who, What, When, Where, Why and How of
the sprawling music-record industry . . . including texts of
copyright laws, samples of artist contracts, writer and pub-
lisher applications and agreements, etc.

‘... an exhaustive tome on the workings of the industry,
explaining the rights and obligations of those participat-
ing in it. It has the answers to millions of tricky music
business questions."”

Review by A.G., New Musical Express

DELUXE CLOTH BOUND EDITION, 442 PAGES, 6% x 9%,
$12.50 PER COPY.

- ST .- —

ORDER NOW

Billboard—Book Division
Box BO46

21600 Palterson St.
Cincinnali, Ohio 45214

Please send me____ copies of THIS BUSINESS OF MUSIC.

(] Bill me for $12.50 per copy (plus a small charge for postage and
handling) at the time of shipment.

[1 1 prefer to save postage and handling charges by enclosing
payment here. (MN.Y.C. residents add 5%, Calif. residents add

4% sales tax.)

|

ﬂ BREAROUYT s:vwcrLes

% NATIONAL BREAKOUTS

| NO NATIONAL BREAKOUTS
| THIS WEEK

% REGIONAL BREAKOUTS

These new records, not yet on Billboards Hot 100, have been
reportad getting strong sales action by dealers in  major
market{s) listed in pareniheses.

YOU CAN'T BE TRUE DEAR . ..
Patti Page, Columbia 43345 (Biltmore, ASCAP)
(Memphis, Houston)

99 PLUS 1 ...
). Gardner, Blue Rock 4024 (Bonatemp & Rated, BMI)
(Dallas-Fort Warth, Memphis)

LAUGH AT ME . . .

Sonny, Atco 6369 (Five-West Cotillion, BMI)
(Los Angeles)

| WANT TO (Do Everything for
You) . . .

Joe Tex, Dial 4014 (Tree, BMI) (Dallas-Fort Worth)

THE WAY OF LOVE . . .

Kathy Kirby, Parrot 9775 (Chappell, ASCAF)
(Philadelphia)

THESE HANDS (Small But Mighty) . . .

Bobby Bland, Duke 385 (Don, BMI} {(Houstan)

j-n o

M ALIVE . ..

Hollies, Imperial 44119 (Comelbock Mountain, BMI)
{Milwaukes)

HEY LITTLE GIRL . . .

Z. . Hill, Kent 427 (Modern, BMI) (Dallas-Fort Worth)

THE SWEETHEART TREE . . .

Henry Mancini, His Ork and Chorus, RCA Victor B&24
(Eost Hill, ASCAP) (Houston)

SPOOTIN' . . .

Bill Black's Combe, Hi 2094 (Jac, BMI) (Memphis)

ONLY YOU . ..

Buck Owens, Capitol 5445 (Bluebook, BMI) (Detrait)

EVE OF DESTRUCTION . . .

Barry McGuire, Dunhill 4009 (Trouvsdale, BMI)
{Los Angeles)

I'M LIVING GOOD . ..

Ovations, Goldwax 117 (Fame, BMI) (Memphis)

OUT IN THE SUN (Hey-O) . . .

Beoch-Muts, Bang 504 (Groand Canyon, BMI) (Housten)

DOWN BY THE OCEAN . . .
Exceptions, Cameo 378 (Missile, BMI) (Philodelphia)

MOHAIR SAM . ..
Charlie Rich, Smash 1993 (Acclaim, BMI)
(Memphis, Houston)

ARE YOU A BOY OR ARE YOU
A GIRL . .

Barbarians, Laurie ;ﬂ'ﬂﬂ (Elwin, BMI) (Boston)

I LIVE FOR THE SUN . . .
Sunrays, Tower 148 (S5ea of Tunes, BMI)
{Minneapaolis-5t. Paul)

FOOL'S PARADISE . . .

Bobby Wood, Joy 301 (Beckie, BMI) (Memphis)

é
i
|
%
!
)
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THREE-STAR ALBUMS

The thres-star rating indicates moder-
ate sales potential within each record’s

OLD-TIME SOUTHERMN bﬁHl:l MUSIC
THE STRING BANDS, ¥
Various Ariists. Old

BALLADS AND lﬂ‘ﬂ'ﬂl
Various Artists, Old Timey LP 102 (M)

BAD LUCK MN* TROUBLE

'I"Imtf Ll" 101 (M)

Gospel TV
Show Sold

ATLANTA — A 15-minute
syndicated daily gospel music
TV show featuring Jake Hess
and the Imperials was sold last
week by Programming, Inc. of
Atlanta to Poole Productions,
Inc. of Greenville, S. C. Price

music category.

POPULAR

Various Artists, Arhoolie F 1018 (M)

INTERNATIONAL

ANDRE TOUSSAINT LIVE AT LA FIN
Art ALF 26 (5)

was not disclosed.,

Programming, Inc., is owned

by the LeFevres.

The Hess show will continue

Name
(please print)
Address
Cily. State Zip Code
48

MIXED MOODS

Martin Yarbrough. Argo LP 4043 (M) Hoberto Yanes,

BOLEROS DE HOY ¥ DE AYER
Columbia EX 5141 (M)

to be taped at TV station WSIX,
Nashville. The sale involved the

COUNTRY

THE AMAZING AND INCREDIBLE
FETE DRAKE
tarday BLF 319 (M)

CLASSICAL

MARTIMNU: CONCERTO FOR OBOE &
ﬂll:l-l-!l"l'!ﬂl.l!!r CONCERTO FOR
OBOE & OR

Frantisek Hmt-ummu Philharmonie way musical,

A-F Distrib in N.J.

NEWARK, N. J.— Wendy
Distributors here has been

named New Jersey distributor
for Audio-Fidelity Records,

E.H. Morris Buys
‘Drat, Cat’Rights

NEW YORK — Publishing
rights for the upcoming Broad-
“Drat! The Cat!™,
have been sold by the show’s
producers, Jerry Adler and Nor-
man Rosemont, to the E. H.
Morris Publishing Co.

The show is set to open at the
Martin Beck Theater Oct. 9.
Book and lyrics are by Ira Levin;
music by Elliott Gould.

tapes of all previously filmed
shows. The Hess show is seen in

20 markets.
The Imperials moved their

base of operations from Atlanta
to Nashville July 1.

Bill Denny Seeks
Recordings for
Ced'wood Lists

NASHVILLE — Bill Denny,
president of Cedarwood Music
Publishing Co., has begun a
drive to get the religious music

DEIH BOWMAN (seated) affixes his signature to a management contract
which puts him under the guidance of Hubert Long Talent, Inc., Nash-
ville. Gathered around for the signing are (left to right) L|:rn5,r Talent
execs John Owen, vice-president; Shorty Lavender, vice-president, and

Hubert Long, president.

wornrericanradioRisiory com

in its catalog recorded by vari-
ous gospel groups.

Cedarwood has a catalog of
religious songs previously re-
corded by such country stars as
Webb Pierce, Carl Smith and
Kitty Wells,

Denny appointed Jan Crutch-
field to head the expanded drive
into gospel music. Cedarwood
recently published a book with
some of its top religious songs
and mailed it to gospel groups.

Ron-Dells, Uniques
Sign With Brown

MEMPHIS — Ray Brown of
National  Artists  Attractions
signed last week as exclusive
booking agent for two new com-
bos, the Ron-Dells and the
Uniques.

Both groups appeared on the
Beach Boys show in Tulsa July
21 and Austin, Tex., July 22,
which were sellouts. First sin-
gle for the Uniques is “From
Heaven to Heart Break.”

BILLBOARD, August 14, 1965
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~  ENGLAND’S NEWEST SENSATION

Sings

Watch For Donovan | e b ATGH e
On These TV Shows” JOSIE RS

SHINDIS HICKORY 1324 [FIEEEE £

LLOYD THAXTON SHOW B
HOLLYWOOD A-60-G0 .
ST} STREET WEST
* DID YOU SEE HIM e I o, \
AT Newport? CYpress 7.5366

BARBARA (| QUEEN OF FOOLS
MILLS

- RECORDS, INC.
HOME OF THE NASHVILLE SOUND ZCA’OI:V 2510 Franklin Road

Nashville, Tennessee 37204

Ezclusive Mo nagement

(MAKE IT LAST) TAKE YOUR TIME ACUFF-ROSE ARTISTS CORP.

Moshrille 4, Tennessiee

HICKORY 1323 C¥press 7-5368
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ROY ACUFF
QUITS ROAD

NASHVILLE — Roy Acuff,
“King of Country Music” is
saying good-by to road tour-
ing after more than three dec-
ades of it. It was a hard deci-
sion, but the highway crash
July 10 near Sparta, Tenn., in
which he suffered several frac-
tures and was seriously injured,
convinced him. He is recover-
ing, but he said last week he has
canceled the rest of his 1965
dates except one. He still hopes
to leave with his troupe Dec. 6
to entertain U. S. servicemen in
Vietnam. He won't leave the
business entirely after that, but
will remain active with limited
special appearances and his
stints on “Grand Ole Opry.”

B TR AR RO BRI

HANK COCHRAN, one of Pam-
per Music's top writers, is get-
ting strong air play with his
RCA Victor recording of

“Who's Gonna" (478616).
Hank is booked by Haze
Jones, of the Hal.Smith Artists
Bureau, Goodlettsville, Tenn.

{Adve entl

Four Eligible to CMA’s
‘Fame’ Under New Voting

NASHVILLE — Voting
deadline for the 120-member
Country Music Hall of Fame
selection committee has been ex-
tended from Aug. 15 to Aug. 21,
Jo Walker, CMA executive
director, said last week. Ballots
must be postmarked by Aug. 21,
she said.

Ballots and biographical

skeiches of the 70 candidates
were mailed to the election com-

Marathon Pic
In 21 Markets

NASHVILLE—"Second Fid-
dle to a Steel Guitar,” second
film produced by the local
Marathon Pictures Corp., will
be in markets all over the U, S,
within 30 days, Marie Teetor,
office manager, said last week.
President of the picture com-
pany is Audrey Williams.

Mrs. Teetor said the film
opened in 21 theaters in Illinois,
Indiana, Michigan, Kentucky
and Ohio July 28 and that
grosses to date have been wvery
good.

First film produced by the
Marathon company was “Coun-
try Music on Broadway” Jast
year, in which several Hank
Williams numbers were used.
Hapnk Williams Jr. and Audrey

Willilams were —among artists
who had roles.

“Second Fiddle to a Steel
Cruitar” features more than two
dozen country music stars and
actors Huntz Hall, Leo Gorcey

and Arnold Stang. It- was filmed
in MNashville last spring.

mittee July 23 by the Nashville
accounting firm of Ernst &
Ernst, which will tabulate re-
sults.

Under the new voting system
this year, nominations are in
four categories: Living artists,
deceased artists, living non-
performers, deceased non-per-
formers. It will take at least 61
votes to elect.

Criterion on which votes are
to be cast is based on what the
candidate “contributed to coun-
try music which has exerted a
continuing effect on it."”

Mrs. Walker said it 15 possi-
ble for four persons to be
elected to the Hall of Fame
this year, one in each category.

After the votes are tabulated,
handsome plaques will be made
to be presented to the winner
or member of his family, A
plagque on each winner will also
be mounted in the Country
Music Hall of Fame.

The award presentations will
be made at the CMA banquet
Friday night, Oct. 22. A pro-
gram of entertainment and
dance will follow. A site is not
firm, but may be the National
Guard Armory. The CMA con-
vention dates, which coincide
with WSM’'s Country Music
* Festival, are Oct. 21-23,

The Hall of Fame has five
members now., Jimmie Rodgers,
Fred Rose and Hank Williams
were elected in 1961, the year

it was founded. Roy Acuff was
clecied in 1962, no one in 1963,

and Tex Ritter in 1964,

DON RENO, seated, signed last
week as writer and artist for the
Hal J. Smith enterprises, Pamper
Music, Inc., and Hal Smith Artists
Productions. Standing, from left,
are Ray Pennington, production

co-ordinator, and Haze Jones,
general manager of the artists
agency. Reno Records for Dot
Records.

This

Week Week

1

10

Last

1

2

HOT COUNTRY SINGLES

Billboard SPECIAL SURVEY for Week Ending 8/14/65

Weeks on

TITLE, Artist, Label & No. Chart

THE FIRST THING EV'RY MORNING
(And the Last Thing Ev'ry Night)
Jlnarm] Dean, Columbia 432463 (Plainview,

YES, MR. PETERS . i
Roy Drusky & Pn.'.r.'llli Mil:hall, ﬁ'-un:urr
72416 (Screen Gems-Columbia, BMI)

THE BRIDGE WASHED OUT P b
Warner Mack, Decca 31774 (Peach, SESAC)

BEFORE YOU GO .. 14
Buck DOwens, Capital 5410 {B!uahnﬂk HM.I:l

THE OTHER WOMAN . .15
Ray Price, Columbia 43264 :Pdmpur. EMI}

TIGER WOMAN .. 3
Clavde King, Columbia 43298 :Eailmu, BMI:I

YAKETY AXE . ... ... .....0o0vunn. 8
Chet Atkins, RCA Victor B590 (Tree, BMI)

ITS LMY . i v mnemmmpinisss 11

Eum Bare, RCA Victor BS7] [(Wormwoed,
1)

HICKTOWN . . . . 8
Tennesses Ernie Fﬂrd -Eapltnlf 5!25 {Ellﬂrll
Songs, BMI)

ENGINE, ENGINE #9 13
Roger Milter, Smash 1983 (Tree, BMI)

| CANT REMEMBER 11
Connie Smith, RCA Yictor 5551 tMun
Rose, BMI)

WILD AS A WILDCAT . . . o b |
Charlie Walker, Epic 9799 {Trn BMI)

IS IT REALLY OVER . R
.irnaMPﬁwn. RCA Victor B&25 tTu:knhﬂ-.

ONE DYIN' AND A BURYIN' .. .. . ..
Roger Miller, Smash 1994 (Tree, BMI)

TRUCK DRIVIN' SON-OF-A-GUN
Da;:“;]l.ldlny, Mercury 72442 (Raleigh,

COUNTRY GUITAR A0
Phil Bavgh, Lenghorn 559 {ﬂl:p Cross, EMI]-

WINE i W
Mel Tiklis, RIE 158 [Eedamnmﬂ, !Mli

BLUE KENTUCKY GIRL 13
Loretta Lynn, Decca 31749 {Surl Flm BH'.:II

MISTER GARFIELD . . 6

Johnny Cash, Columbia 13313 {Enu'rhwlnd!
BMI)

WHAT'S HE DOING IN MY WORLD 21
EddL Arnold, RCA Victor B514& {4 Star,

ONLY YOU (Can Break My Heart) 3
Buck Oweni, Capifol 5455 (Blusbook, BMI)

| WOULDN'T BUY A USED CAR

FROM HIM
Huarm}lun RCA Wictar MEG t'l'l'lldurnm.

WALKING THE FLOOR OVER YOU
George Hamilton 1V, RCA Victor B&0S
(Moma, BMI

GREEN, GREEN GRASS OF HOME 3

Porter Wagoner, RCA Wictor B&22 ([Tree, BMI)

AGAIN
MEME-]IMM, RCA Victor BS89 f.i.:uff “.ME,

TITLE, Arfist. Label & No. Chart
THE EASY WAY o

Eddy Arnold, RCA Victor LPM 3381 (M);
LSP 3341 (5)
CONNIE SMITH . ..16
RCA Victor LPM 3341 (M); LSP 3341 (5)
I'VE GOT A TIGER BY THE TAIL. 23

Buck Owens, Capitol T 2283 [M);
5T 2283 (5)

THE RETURN OF ROGER MILLER . 25
Smmh MGS 27061 (M); SRS 67081 (5)

THE JIM REEVES WAY . .24
RCA Victer LPM 2948 (M); LSP 2948 (5)
THE RACE 1S ON 13

Eur? Jones, s}lil'llfl:d Artists UAL 3422 IMI.

THE 3rd TIME AROUND = i
Roger Miller, Smazh MGS 27068 (M); SRS
7068 (S)

HANK WILLIAMS, SR., & HANK

WILLIAMS, JR., FATHER & SON . T
MGM E 4276 (M); SE 4276 (5)

I'LL KEEP HOLDING ON (Just to

Your Love) A1
Sonny James, Capitol T 2317 :ML
3Ty {5}

THE WORLD OF COUNTRY MUSIC 9
Various Artists, Capitol NPE 5 [M);
SHPE 5 [5)

HOT COUNTRY ALBUMS

Weeks on

This Last
Week Week

26 20

TITLE, Artist, Label & Ne.

THAT AIN'T ALL
John D, Loudermilk, RCA Victor BS79
(Acuff-Rose, BMI)

WRONG NUMBER
George Jones, United Artists B58 (Glad, BMI)

SIX TIMES A DAY (The Trains

Came Down)
Dick Corless, Tower 135 [Arcostook, BMI)

16 RIBBON OF DARKNESS ... ..........
Marty Robbins, Columbia 43258
(Witmark, ASCAP)

39 OUR HEARTS ARE HOLDING HANDS. ...

Ernest Tubb & Loretta Lynn, Decca 31793
(Moss-Rozse, BMI)

22 I'LL KEEP HOLDINE ON
sonny James, Capital 5375 1Mur=nn BMII

25 LOUISIANA MAN
Geo & Gene, Musicor 1097 (Acuff-Rose,

ami)

36 | HEARD FROM A MEMORY LAST NIGHT. &
Jlim Edward Brown, RCA Victor B55&
(Randy-Smith, ASCAP)

44 GONNA HAVE LOVE
Eut;k Ij':lwzns, Capital 5445 (Central Songs,

21 14

28 12

33 BE GO0D TO HER .

Carl ,"i-rm'rgjlrll Columbia 43285 iE-:F:rurﬂd-
!

30 TROUBLE AND ME
Stonewall Jackson, Columbis 43304
(Forest Hills, BMI)

| HAD ONE TOOD MANY . >
Wilburn Brothers, Decca N784 {!HJ"I—FiI'l,

BMI)

ENOUGH MAN FOR YOU :
Ott Staphens, Chart 1205 (Peach, SESAC)

THE D] CRIED . ;
Ernest Ashworth, Hul:ltur'r 'I!!E!-
[Acuff-Rose, EMI]

NOTHING LEFT TO LOSE .
Faron Young, Mercury 72440 H-Il.rl.l'.',|I IMI]

BEHIND THE TEAR
Sugnhr”lnmn, Capitol 5454 (Central Songs,

THE BELLES OF SOUTHERN BELL ... . 1
Del Reeves, United Artists B90 (Tree, BMI)

LOST IN THE SHUFFLE ... .. ..... 1
Stonewall Jackson, Columbia 43304
(Canada, Ltd., BMI)

CRYSTAL CHANDLIER
EI;IES:HW, RCA Victor BA33 (Harbot,

THE FRIENDLY UNDERTAKER
Jim Meshitt, Chart 1240 (Peach, SESAC)

THEN I'LL START BELIEVING IN YOU. . .
Hank Thompson, Capitel 5422 (Brazos
Valley, BMI)

WHO DO YOU THINK | AM . .
'||F||-E-5hn"1l:llqll,Pm'vl:eJ Decca 31814 [E!dll‘wnoﬂ
B

MEANWHILE, DOWN AT JOE'S
Eitty Wells, Decca 31817 (Wilderness, BMI)

YODEL, SWEET MOLLY .. . .
“.Bhlﬁi:"[n Capitol 5428 !t:ntrll Emg:-

WHISTLE WALKIN'
H:EMJ'II;HIH. Capitel 5431 ﬂ:un'rra1 hngs,

This  Lash
Weeck Week TITLE, Artist, Label & No. Chart
11 16 LONESOME, SAD AND BLUE. ... ..... . 3
K:HI Wells, Docca DL 4458 [M);
744658 (5)
12 10 BURNING MEMORIES . R | |
l:m-[ Wells, Decca DL 4412 Iﬂh
74812 (%)
13 13 Iél-:ﬂ Eﬂ&nlis Fﬂ%nil Bﬂlll.'r.lI'E:I.Lnl.I'.I'l'a e
Ceo1as (g e 23 (W)
14 14 BLUES IN MY HEART Y |
Wanda Jackson, Capitol T 2308 {M]
5T 2304 (5)
15 15 HERE COMES MY BABY. .. ... .. .. ... 7
Dottie West, RCA WVictor LPM 3348 [M);
L5F 3348 (5)
16 18 COUNTRY GUITAR . ..
Phil Baugh, Longhorn LP W02 [M};
(No Sterso)
17 20 TROUBLE & ME = .. . . .. . ... .....
Stonewall Jackson, Coluumbia CL 2278
{M); €5 2078 {5]'
18 12  TOMBSTONE EVERY MILE . ... B
Dick Curless, Tower T 5005 [M);
DT 5005 (5)
19 17 GEORGE JONES & GENE PITNEY... . 20
Musicor MM 2044 [(M); M5 3044 (5
20 — MEMORY R oo b AR A e 1
Webb Fll-rte, Decca DL 4154]4 (M}; DL
74604 (5)

BILLBOARD, August 14, 1965
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WEST COAST RAMBLINGS

By BIFF COLLIE
DJ, KFOX, Long Beach, Calif.

Buck Owens has scheduled a
special Capitol session to make
station breaks for any and all
country comers. If you haven't
already done so, get your ID in-
formation to Buck in Bakersfield,
Calif. . . . Texas Bill Strength has
been upped to program director at
KTCR Radio, Minneapolis. Bill
and I worked together in Houston
in the late 1940's. What a char-
acter!

That hustlin® man at Mercury,
“D" Kilpairick is an old friend.
too, and a hard-working sonofagun
who knows and loves country

Wil-Helm Adds
Four Artists

NASHVILLE—The Wil-Helm
Agency signed exclusive book-
ing contracts last week with
country music artists Barbara
Allen, Harold Morrison, John-
ny Russell and Bobby Johnson,

Morrison 15 a regular on the
Wilburn Brothers syndicated TV
show. Miss Allen will be a reg-
ular on the Billy Grammer syn-
dicated TV show now in pro-
duction.

Glasers on Tour
NASHVILLE—Tompall and
the Glaser Brothers are on a
nationwide tour, plugging their
latest Decca single, "Teardrops
'Til Dawn.” The itinerary for
August: 15, Loretta, Tenn.; 19,
Victoria, Ohio; 20, Lafayette,
Ohio; 21, Van Wert, Ohio; 28,
Bridgeville, Md.; 29, W. Jeffer-
son, Ohio, and Sept. 4, Dallas,

music. The-country stations, thanks
to “D,” are well aware of Mer-
cury's happy activities. . . . This
writer emceed a Jimmy Dean-
Molly Bee-Chuck Cassey show in
San Antonio recently for promoter-
producer Billy Deaton. Jimmy got
the red carpet treatment from the
Jaycees, the record industry and
radio-TV. My home is SanrAn-
tonio, so 1t was a homecoming
for me, too.

Dick Haynes informs us that
his long-time friend and benefac-
tor, Tiny Ranier, for many vears
a name in St. Louis radio, later
one of the most popular of all
Los Angeles area radio-TV'ers.
passed away recently in Holly-
wood, Tiny was a friend to many
in the industry and will surely be
missed. He's survived by his wife.

. K-FOX Radio is in the process
of producing a new station jingle
package. Bobby Bruce, of the Law-
rence Welk Show, and 1 wrote
and co-produced a set now being
used by many country outlets na-
tionwide, It was recorded at Pep-
per Sound Studios in Memphis.

Elton Britt has bounced back
into the power-packed picture with
a big fat hit called "Home Sweet
Homesick Blues.” Elton has re-
cently been enjoying the Mary-
land farm life and racing some of
his thoroughbreds; bul was per-
suaded to take part in a Vaoghn
and Roy Horton record session,
out of which came his happy hit
written by Vaughn Horton, a fair
country songwriter of such hits
as “Mocking Bird Hill,” and: a
couple of ‘dozen more which made
the top rung of the hit parades.

Rumor has become fact regard-
ing the New York-market station
which will momentarily announce
its starting date of complete 24-
hour country music programming.
Well, it had to come. and none
oo soon. . . . Buddy Cagle and
Don Sessions celebrated the third
anniversary of their artist-manage-
ment pact last week,

"Mehegan

k& jazz! provisation has built
' A l“'“ .
E S oﬂttl“?;:n“p a unique

i e musical

S i
E monument.
Et | —Tom Glazer
i Introduction by
| ehegal Bill Evans
g oy P by

84 x 11,

Also available: Jazz Improvisation by John Mehegan

Vol. I—TONAL & RHYTHMIC PRINCIPLES. .. .. .. ... ... . ... ..
Vol. Il—JAZZ RHYTHM & THE IMPROVISED LINE. .. .. .. . . ..
Vol. IIl—SWING & EARLY PROGRESSIVE PIANO STYLES. .

money to acguire, this practical guide delineates jazz styles of such greats as
| Oscar Peterson, Les McCann, Bill Evans, Horace Silver and others. Hit songs are
paraphrased so that musicians can apply the fundamental concepts of jazz |
improvisation to their own playing. Written by America's foremost jazz teacher
and noted jazz critic, Gontemporary Piano Styles enriches and extends the
musical knowledge of every musician and serious jazz student. 208 pages.
Fully concealed wire-o binding. $15.00.

“The presentation of materials to be found in John Mehegan's books on
improvisation are the most concise, thorough and comprehensive."—

Here is an important new book on jazz that deals with the piano styles of the
1950s and 1960s and shows the reader how to apply them to his own musical
training. Crammed with musical material that would take months and sums of

Bill Evans

..$15.00
... $12.50 |
.. $12.50

Exclusive Distributor to the Music Trade:
Leeds Music, 322 West 48 Street, N. Y. C.
Available at your book or music store, or write to:

WATSON-GUPTILL PUBLICATIONS, 2160 Patterson St., Cincinnati, Ohio 45214

August 14, 1965, BILLBOARD

LOVELY MARION WORTH has
another top record with “Sev-
en Roses" (Columbia
4-43308). The number is get-
ting strong air play in numer-
ous markets and dealers re-

ﬂﬂl"l'. solid sales. (Advertisement)

CMA Adds 24
New Members

NASHVILLE— Mrs. Jo
Walker, executive secretary of
the Country Music Association,
last week announced the addi-
tion of 24 tradespeople to the
CMA roster, Approved for
CMA membership by the as-
sociation’s officers and directors
were:

R. A. Ferris, Toronto; Mal-
colm S. Lane, Toronto; Martin
Whelan, Nashville; Mac Justice,
Levittown, Pa.; Art Reuben,
Tampa; Red Stewart and Betty
Stewart, Odessa, Tex.: Ken
Rogers, Atlanta; Robert E. Hol-
man, Yakima, Wash.; John G.
Trifero, Stamford, Conn.; Henry
Brief, New York; Myron Jones,
Erie, Pa.; S. R. David, Mobile,
Ala.; Oren V. Zimmerman,
Jackson, Mass.; Howard C.
Bowman, Glendale, Ariz.; Larry
Grounds, Duncanville, Tex.:
Charles E. Ison, Portsmouth,
Ohio; Jack Paris, Ottumwa, Ia.:
Peggy H. Davis, Phenix, Va.;
Joe Reisman, Jack Somer, Darol
Rice and Andy Wiswell, New
York, and Henry J. Sommers,
Silver Spring, Md.

‘40-Acre Feud’
Bows Aug. 18

KNOXVILLE—"The 40-Acre
Feud,” full-length movie filmed
near Nashville, which features a
number of country music names,

will be world premiered here
Aug. 18,

The film, produced by Bill
Packham, of Atlanta Produec-
tions, Inc., was made at Brad-
ley's Barn, a sound and record-
ing studio located at nearby Mit.
Juliet, Tenn., which was con-
verted into a film studio.

Featured in the movie are
Minnie Pearl, Ferlin Husky, Del
Reeves, Ray Price, Eddie Hill,

NASHVILLE SCENE.

By ELTON WHISENHUNT

SHORT STORY—Johnny Cash
was due in Washville from Cali-
fornia. one day last week for re-
cording sessions. First session was
to begin at 6 pom. By 545 p.m.,
Helen and Maybelle Carter were
on hand at Columbia studios for
background back-up (Anita was in
the hospital with whiplash neck
injuries sustained in a crash last
month). Also present were Colum-
bia a&r director Don Law, assist-
ant Frank Jones, musicians, studio
staff. But no Cash! Someone asked
Jones: “What happens if Cash
doesn't show up?” Said Jones:
“We'll just call it off. He's paying
for it. It comes out of his royalties,
and he’s got plenty built up for it.”
At 5:55 pm. a call came from
California: Cash was delayed there,
would be in Nashville the next
night. Cash did show up next
night.

CONGRATS! This is the 25th
year of performing for Mrs. Henry
R. Cannon of WNashville, better
known to millions as Minnie Pearl.
Had a wvisit with her last week.
She's a gracious, charming lady.
(Didn"t talk like Minnie Pearl at
all!) . And did you know those
single-strap shoes Minnie wears
are the original ones she started
with in 19407 They've been mended
many lmes, of course.

TOWN AND COUNTRY —
Johnny Sea recorded an “In Per-
son” album for Philips while ap-
pearing last week at the Bitter
End Club in New York's Green-
wich Village. . . . RCA a&r chief,
Chet Atkins, guitarist extraordin-
ary, journeyed with staff and
equipment to Ponchatoula, La., to
record Porter Wagoner during an
on-the-road live performance. . . .
Country singer Bill Phillips has
some real friends in Sandy Orwig
and Barbara Huss, of Pittsburgh.
officers in the Bill Phillips Fan
Club. Mrs. Phillips had mmor
throat surgery while Phillips was
touring the Midwest with the
Kitty Wells show. Sandy and Bar-
bara flew to Nashville to sit with
Mrs. Phillips at the hospital.

BIGGEST HIT?—Probably the
biggest hit to come out of Music
City U.S.A. so far 15 "The Tennes-
see Waltz,” composed some 20
veiars ago by Pee Wee King and
Redd Stewart. Publishing rights are
owned by Acuff-Rose Publications,
Inc. First big record hit was in
1951 when Patti Page recorded it.

Anita Carter Signed

NASHVILLE—Anita Carter,
member of the Carter Family,
signed last week to record as a
solo artist for RCA Victor. Her
contract with Mercury expired
recently, The Carter Family as a
group records for Columbia.

Bill Anderson, Roy Drusky,
Skeeter Davis, Hugh X. Lewis
and George Jones,

YESTERYEAR'S

COUNTRY HITS

Change-ot-poce programming frem your librarian’s shelves, featuring the disks
that were the hottest in the Country field 5 years ago and 10 yeors ago this week.
Here's how they ranked in Billboard’'s chart at that time.

COUNTRY SINGLES
5 Years Ago
August 15, 1960

1. Please Help Me, I'm Falling,
Hank Locklin, RCA Yictor

2. Alabam, Cowboy Copas, Starday
3. One More Time, Ray Price, Columbia
4. Softly and Tenderly (I'l Hold You
in My Arms), Lewis Pruitt, Decca
5. That's My Kind of Love,
Marion Worth, Guyden
6. I'm Getting Better, Jim Reeves,
RCA Yictor
7. Each Moment (Spent With You),
L 1E'I1mH; Ashworth, Ihura
e Picture, Roy Godfrey, Savoy
9. A Lovely Work of Art,
Jlimmy Newman, MGM
10. Love Has Made You. Beautiful,
Merle Kilgore, Starday
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COUNTRY SINGLES
10 Years Ago
August 13, 1955

1. | Don't Care, Webb Pierce, Decca
Z. Catile Call, Eddy Amold & Hugo
Winterhalter, RCA Victor
3. Satisfied Mind, Porter Wagoner,
RCA Victor
4. In the Jailhouse, Webb Pierce,
Decca
5. Satisfied Mind, Red & Betly Foley,
Decca
6. Making Believe, Kitty Wells, Decca
7. Yellow Roses, Hank Snow,
RCA Victor
8. There She Goes, Carl Smith,
Columbia
9. Satisfied Mind, Jean Shepard,
Capitol
10. I’:I']in' Prayin', Waitin', Hopin',
Hank Snow, RCA Victor

It has since been done by numer-
ous recording artists not only in
the U. S. but in dozens of foreign
countries, has seld millions, be-
come a classic.in modern Ameri-
can music. The 1965, Tennessee
Legislature adopted a resolution
designating it as the State song.

—

II DON'T ORDER.
THIS SINGLE NOW ... .

WAIT TILL IT'S
TOP TEN WITH A
RED BULLET

THE CAT™ |

25002 .

.Ilmmy Merchant |

BO-MAR RECORDS
550 Grant 5t., Flml:l-urgh I‘-‘n

ON JAY JAY RECORDS

NEW RELEASES
OOH POOH PAH DOO

BILLY JOHN
N-JOY 1012

A “3-B” PRODUCTION

AT THE GO GO

by
JODY DANIEL
N-JOY 1011

N-JOY RECORDS (0., INC.

P. O. BOX 1029
WEST MONROE, LA.

A Truly Inspiring
Performance

THE SPIRITUAL SOUL
OF A CHILD

STEVIE HAWKINS

Checker LP/LPS 10010

RECORDS
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WMCA, WABC Gain as
Record Sales Influence

e Continued from page I

Two WMCA personalities,
Joe O'Brien and Gary Stevens,
tied for second place with 20
per cent of the votes. Stevens,
incidentally, is the big gun
brought in from WKNR, De-
troit, last April, creating a tre-
mendous impact for such a brief
span of time. Joe O’Brien is the
MNo. 1 DJ for the morning pe-
riod, while Gary Stevens has to
compete with Bruce Morrow of
WABC both in the early eve-
ning and late evening and comes
in No. 2,

All Ages Listen

Stevens said his audience
seemed to consist of a good dis-
tribution of all ages, but pri-
marily of teen-agers . . . "be-
cause | clown around a lot . . .
never take anything serious.
Now if I want to do anything
serious, like make a public serv-
ice announcement, [ have to tell
the audience first that I'm going
to be serious.”

Realizing the impact of the
station with teen-agers, when
the government's recent report
on the danger of lung cancer
from cigaret smoking was made
public WMCA banned cigaret
commercials from its program-
ming.

WMCA personalities, inciden-
tally, also took fourth (Dan
Daniel, 16 per cent) and fifth
(Jack Spector, 9 per cent) in
Billboard’s RRR survey. Except
for Bruce Morrow's early eve-
ning and late evening stints,
WMCA DIJ's also sewed up
the day's time slots, although
Charlie Greer of WABC did
give Dean Anthony of WMCA
a run for his money in the all-
night period.

Joe Bogart of WMCA was
listed as the most co-operative

WNEW'S TEAM PERSONALITIES
Gene Klavan and Dee Finch,
right, rank number two in the
market in influencing the sale
of popular albums.

station personnel in helping to
expose new records, a ‘position
he also held in- Billboard's sur-
vey a year ago.

Joe, noted for his uncanny
ability to acquire records be-
fore ‘manufacturers have re-
leased them—and he refused to
tell just how—believes in being
not only competitive, but pre-
pared. The “Good Guys"” kid
him about having the national
anthem of every country in stock
—even Russia—io play in case
somebody dies.

WNEW

When it comes to influencing
the sale of popular LP’'s, one
radio station and one of its disk
jockeys reigns supreme, The sta-
tion is WNEW, considered a
model for good music stations
across the nation, and the DIJ

52

.and, of course,

RCA VICTOR'S NEIL SEDAKA
visited WMCA studios to promote

his single, "The World Through
a Tear." He chats with "Good
Guy' Gary Stevens and program
director Ruth A. Meyer on
WMCA's terrace.

is William B. Williams, oft-
imitated, but hard to equal.

WNEW again took first
among New York and area ra-
dio stations is being able to give
albums the necessary exposure
to create sales, earning 45 per
cent of the total votes, only a
slight less than on the last New
York survey in August 1964,
Williams of WNEW was again
one DJ with 35 per cent of the
voles.

It's fantastic to watch Wil-
liams at work. When 1 entered
the “Make Believe Ballroom"
shortly after 10 p.m.. he was
at work. Gertie Katzman,
WNEW music director, was sit-
ting at a counter against the
wall sorting singles. I talked to
him while records were spin-
ning, stopping during his com-
mercials and breaks.

Davis-Sales Show Set

I had seen him emcee a

Woody Allen - Herbie Mann-

Trini Lopez show a few days
before at Forrest Hills Music
Festival, he said he did about
an average of two such events
or charity benefits out of every
four weeks. He is slated to do
the Sammy Davis-Soupy Sales
show at Shea Stadium Sept. 19.

He'd just finished “Breezing
Along With the Breeze." Now,
he broke for a commercial, read-
ing it from a notebook placed
before him on a stand, ad-lib-
bing in a deft William B. touch
of humor. His fingers fiddled
with a pencil as he talked,
There is a sign on the wall
reading: “Spoken words worth
more than a thousand photos.”

WMCA GENERAL MANAGER Herb

Mendelsohn, right, is in the en-
gineer's booth as personality Joe
O'Brien (through the window)
makes an announcement during
his 6-10 a.m. stint.

It lists the “Gettyshurg Address”
and the “Lord’s Prayer,” among
others. A blackboard on the
front wall has printed on it:
“Please promote WNEW World's

(Continued on _page 56)
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WNEW'S WILLIAM B. WILLIAMS, tops in influencing the sale of popu-
lar albums, was honored as ""Man of the Year" by the National Tay-
Sachs Association, a charity organization. Above, he (wearing glasses)
chats with, from left, Johnny Carson, Hal March and Gloria DeHaven.
Jack Carter is at right.

WMCA ‘in Touch,’
Says Mendelsohn

NEW YORK — Herb Men-
delsohn, general manager of
WMCA, rock 'n' roll station here,
is a man who radiates strength.
Questioned about the success se-
cret of his radio station, he re-
plied frankly, “I'm not going to
give you the humble bit because
I'm anything but humble. We
constantly appraise the situation
—the good and the bad of every-
thing—then keep the good and
try to improve the bad.”

While not the first station to
use the “Good Guys" tag for its

air personalities, WMCA is now
considered the “Good Guy” sta-
tion. Mendelsohn said that at

Joe Allison Retained
As Country Program

By CLAUDE HALL

NEW YORK—IJoe Allison,
an authority in country music
radio programming has been
retained as a consultant for
WIRZ-Radio, which switches
to a country music format 24-
hours-a-day on Sept. 15. The

Kapp’s Kosher
Kits Spice LP

NEW YORK—Kapp Records
has sent 1,000 Kosher Kits to
disk jockeys, dealers and rack
jobbers to plug “You Don't
Have to Be Jewish,” a comedy
album produced by the pro-
ducers of *The First Family.”

The kit contains all the essen-
tial elements for listening to the
record — a kosher salami; a
glass, saucer, tea bag and two
lumps of sugar to wash down
the salami; a bagel; a 1-cent
stamp (bought wholesale with
matzah ball soup flavored
gummed back);, kosher stickers,
the album.

Complete delivery of the kits
was delayed temporarily when
members of the Kapp staff ate
the salamis, and an extra sup-
ply had to be rushed over.

station 15 located in WNewark,
N. J., right across the river from
Manhattan.

Allison helped in the change-
OvVer 1o couniry music program-
ming of such radio stations as
KSAY-Radio, San Francisco;
KRAK-Radio, Sacramento, and
KAYO-Radio, Seattle. He is D]
of a country music show over
KFOX, Long Beach, Calif., and
operates a music publishing
firm, Nashville Music Publish-
ers in Hollywood.

He began work at the station
Monday (2). A luncheon offi-
cially announcing the station's
new format is planned for Tues-
day (9) with the co-operation of
Billboard.

“WIRZ intends to abolish any
doubt whether this area will sup-
port a country music station,”
Allison said. He said he felt
that it would have to be an ex-
cellent station under any circum-
stances . . . “big city sounds
for big city people.” But there
will be no reaching for apologies
for the records played.

“The country music fan will
be satisfied,” he said, “but the
station will be modern in
sound.” The nation—and the
radio industry—has grown so
large, Allison felt, that there's
no such thing as a backwoods
audience anymore, “Country
music has just never had a real
voice here.”

www americanradiohistorv com

by WJRZ

Adviser

The station will sponsor live
talent shows. “We do it in Los
Angeles with tremendous suc-
cess,” he said. “But we won't
do it right away.” He said sta-
rion officials were presently dis-
cussing just how to do the shows
and would probably start them
after a month or so of country
music programming.

One of the big problems with

(Continued on page 55)

first he was prejudiced against
the tag, but found out that “the
way we're doing it gives the au-
dience an empathy with the sta-
tion. Empathy is the word that
describes this station and sets it
apart from all other stations in
this country, The music we play
involves the audience.”

The big enemy of any radio
station, Mendelsohn felt, is
smugness. “Here, we question
how to make the radio station
better . . . how to be more im-
portant to the people we serve?”

He said the station constantly
tries to get the audience to react
—such as by asking them to do
things in promotions or putting
them on the air. “The music
here expresses the vitality of this
station—the ‘mass audience that
this station is devoted to.”

As for selecting records for
play, a music meeting is held
every Tuesday. DJI's can, in some
instances, put a record they per-
sonally like into their program,
“This whole business is not
scientific,” Mendelsohn said.
*I's  judgment all the way
through. But we're pretty sharp
on the records we play."”

He doesn’t worry about people
who tried to put rock 'n' roll
down. “I don't get emotional
about people who don’t like the
music we play because I don't
expect everybody out there to

(Continued on page 55)

Teamwork Cited Key
To WNEW Success

NEW YORK — Broadcasting
is a tough business — a very
emotional business, said vice-
president and general manager
Harvey Glascock of WNEW, a
Metropolitan Broadcasting Ra-
dio station. “Any measure of
success we've had. is tied up in
the people who work for us,
Teamwork has been the key.
Here, we have a stable of seven
air personalities—one about as
strong as the other. Most of
them have been at this station
a good many years, They've had
a chance to build an image and
get to know the market.”

Glascock, who came to

WNEW last January when Jack
Sullivan was promoted to presi-

dent of Metropolitan, said
WNEW's music was a matter
of taste. “1'd hate to label what

we program as ‘good’ music. We
know we're never going to get
100 per cent of the audience.
We try to get the people in the
18-50 age groups. Our music is
well - diversified and pro-
grammed toward this audience.”
Music director Gertie Katz-
man,.he said, “is, in my opinion,
the No. 1 record librarian in
the field. Réecords we play are
reviewed first by her; then Var-
{Cﬂnﬁnued on page 55)
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AS PROMOTION FOR a recent REBELation show sponsored by KANE-
Radio, New Iberia, La., and the Local Optimist Club, the radio station
interviewed some of the record talent and the manager of the show.
Above, from left, are three of the Champagne Brothers act; Eddie Ar-
ceneaux, manager and originator of REBELation; and Johnny Preston.
At th control board is Huey Darby. The latest tour of REBELation began
July 23 with the first show being sponsored by KOGT-Radio, Orange,

TE“-I

STORY BEHIND THE SONG

By JACK BURTON

Most of the drama in the
1908 Olympic Games was
packed in the marathon race in
which an Italian runner led the
field for 26 gruelling miles and
then collapsed as he neared the
finish line. His handlers carried
him across, but he was later dis-
qualified. This last-minute loser
was just as great a hero in de-
feat as was Johnny Hayes, the
winner, and when the Italian
came to the United States the
following wyear, Irving Berlin
wrote a lyric for a comedy song
that had the visiting athletic's
name, Dorando, for its title.

When Berlin submitted the
lyrics to Ted Snyder, the music
publisher casually remarked,
“MNow let's hear the music.” Ber-

lin gulped twice, hestitated for
a minute before moving slowly
over to a piano, struck the few
chords he knew and improvised
a tune on the spot. Ted Snyder
not only bought the song, but
hired Berlin as a staff writer at
$§25 a week.

With the sudden turn of
events, Berlin quit his tray-toting,
song - plugging Jjob and also
stopped sleeping in Bowery flop-
houses where he wore his trous-
ers to bed to be sure to have
them in the morning.

Thus the marathon runner
Dorando helped change Irving
Berlin from a singing waiter into
a popular song composer who
still writes in only one key on a
self-transposing piano and de-
pends on a musical amaneuen-
sis.

Hollywood Nitery Uses
Deejays to Draw Crowds

By ELIOT TIEGEL

HOLLYWOOD — New man-
agement of the Crescendo night
club, now named Crescendo
Tiger's Tail, has begun using
DJ's to draw audiences for its
rock 'm' roll shows, The new
policy is the third in recent
months, the club having pre-
sented top name pop-jazz artists
and discotheque sounds.

The club tried a discotheque
policy for a brief period before
allowing DJ's to book and em-
cee their own shows week
nights. The response has been
so0 rewarding that the club is
considering expanding the pol-
icy to the weekends. A 51 door
tab is charged.

Current DJ line-up includes
Reb Foster, KFWB, and Dave
Diamond, former KH] DIJ, on
Monday nights; Diamond, Tues-
day; Foster, Wednesday; Larry
McCormick. KFWB, Thursday,
and B. Mitchell Reed, KFWH,
Friday.

New label Dee Gee Records,

YOUR ONE GIFT

THE UNITED WAY

works many wonders

August 14, 19465, BILLBOARD

owned by Doris Gilbert, has
been using Thursday nights to
audition talent and may hold
its shows on Sunday now that
a DJ has moved into the Thurs-
day slot.

Among the acts playing
owner Carl Greenhouse's club
have been Sonny and Cher, the
Leaves, Turtles, lan Whitcomb,
Beau Jives and the Girls.

KPFK-FM to
Hold Discussion

LOS ANGELES — “Broad-
casting With an Eye and Ear
to Public Service” will be dis-
cussed by a special panel Satur-
day (14) as KPFK-FM cele-
brates its sixth anniversary.

The Pacifica Foundation, lis-
tener - sponsored station, has
lined up such community lead-
ers and broadeasting representa-
tives as Steve Allen, John Bar-
rett, KRLA; Jim Case, KCET;
Stan Freberg, Dr. Kenneth Har-
wood, KUSC; newspaperman
Hal Humphrey; Ken Kantor,
NBC; financier Bart Lytton and
Bill Stout, CBS, for the panel.
KPFK's manager Bob Adler is
moderator.

The panel will touch on such
guestions as when does broad-
casting best live up to its prom-
ises, when it informs, challenges,
stimulates or merely entertains?

Stations Put Out Call for Disks

NEW YORK—Summer's ex-
plosion of record hops and the
burst of record promotion give-
aways, with a flurry of live
record talent shows being spon-
sored across the nation by radio
stations has created a serious
problem — many stations are
short on single records., Con-
nected with this is the fact that
many staions are not receiving
enough records, period, for air
play. These stations are in the
pop field as well as others in-
cluding country.

Kenneth Richard Booton of

WNOG-Radio, Naples-on-the
Gulf, Fla., is pleading for Top
40 records. *l only have a very
limited playlist for the night
show,” Booton said. The sta-
tion programs pop-middle-of-
the-raod in the day and rock
'n' roll-Top 40 at night, . . .
the only station that many
thousands of people receive at
night in southwest Florida,
Booton said, since Miami radio
stations a hundred miles away
do not reach the area. Booton
said he was “in semi-desperate
need of getting on mailing lists

WDBF to Put Music

In the Driver’'s Seat

DELRAY BEACH, Fla. — It
may not represent a drastic
change, because the radio sta-
tion is already middle-of-the-
road, but when Vic Knight takes
over as new manager of WDBF
Radio here he plans to put to-
gether pleasant, nostalgic pro-
grams of, for example, Glenn
Miller hits, during rush-hour
traffic.

Knight said he once was
caught in heavy traffic for half
an hour while a radio station
played pulsating, nerve-wrack-
ing “non-music.” He wondered
how any human could drive
sanely while his mind and
nerves were being subjected to
such torture.

The station, whose purchase
is now pending approval by the
Federal Communications Com-
mission, will have as its new

Phillips Star
Of Daily TVer

NASHVILLE — Canadian
country star Stu Phillips will
star on a live TV show on sta-
tion WSIX-TV beginning Mon-
day (9). The show, to be seen
daily, will feature music and in-
terviews of music industry per-
sonalities.

“The Stu Phillips Show" will
be seen from 6 to 7 am., In
competition with Ralph Emery,
who has an early morning show
with country music stars on
WSM-TV,

Phillips, who recently moved
from Canada to MNashville, had
starred in a half-hour country
music network show for four
vears on Canadian Broadcasting
Co., in prime Saturday night
time.

His Nashville show, produced
by A. O. Stinson, WSIX pro-
gram director, will have singer

Diane Dixon and the Bill
Walker Combo as reguolars.
There will be two or three

guests each day.

WALKER BIG 3
NASHVILLE REP

NASHVILLE—Gary Walker
has been named Nashville rep-
resentative of the Big 3 Music
Corp. (Robbins-Feist-Miller). He
had been a songwriter and pro-
motion man for music publish-
ers. Walker will acquire new
material for the Big 3.
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manager a man well versed in

music—an Indianapolis
band leader. Executive vice-pres-
ident of Quality Broadcasting
Corp. that bought the station,
Knight plans to move to Delray
Beach to manage the station and
commute occasionally to In-
dianapolis for performances of
his orchestra, such as at the 1965
Symphony Ball in October.
Knight will remain as president,
also, will remain as president,
which represents his orchestra
and books other entertainment
groups in Indianapolis. The
agency is managed by Mrs. De.
E. Smith.

Knight, of course, is no
stranger to radio. He has been
at WXLW Radio, Indianapolis,
for about 16 wears in various
capacities ranging from an-
nouncer to music director to
sales executive. WXLW Radio
15 a middle-of-the-road station.

WDBF is located about 60
miles north of Miami. The sta-
tion has programmed good mu-
sic for some while. Knight, of
course, has his own opinions
about programming. “Financial-
Iy thriving stations,” he said, “are
run by finance men instead of
radio men. Many prospering
stations are operating with rec-
ord libraries of as few as 50
selections, none of them musi-
cal. These stations, most of
which cater to the youth mar-
ket, are wiping out the last
vestige of musical acumen in
our young people. Stations that
are the wildest successes are
those producing the worst
product.”

of the national record distribu-
tors, companies, etc.”

In the country field, Uncle
Dudley has been doing the
“Uncle Dudley” show since 1931
over KOSY-Radio, P.O. Box 60,
Texarkana, Tex. But, he said
that he receives “so very few
country records of late, I have
been forced to buy them at re-
tail prices. This seems pretty
unfair and I'm appealing to you
for help in securing country
records, I believe my audience
to be one of the largest and
most loyal within a hundred-
mile radius,”

This article is to bring the
plight of these stations to the
attention of record distributors
and companies. A lot of com-
panies, however, are just too
loaded down with requests to
supply stations in every case.
That's why Billboard’s Record
Source Internation division was
formed. This service, at an at-
cost basis which fits the pro-
motional budget of any radio
station, will supply radio sta-
tions with any and all records—
for all fields—they need. Any
station manager, program di-
rector, or disk jockey desiring
further information should drop
a note to Don Ovens, director,
Record Source International,
Billboard Magazine, 165 W.
46th St., New York, N. Y.
10036.

KFNF, Shenandoah, Iowa, is
in need of records and promo-
tion tapes by country artists,
Record library does mot contain
many artists’ albums, Any rec-
ord received will get full air-
play and promotion; needs two
copies each to Don Dallas,
KFNF, Box 98.

Bob Swanson, music director
of KIDO-Radio, Boise, Idaho,
needs albums,

Bill Vancil of KSTT-Radio,
Davenport, lowa, a Top 40
station, needs biographies and
pictures of artists for radio air-
ing and promotions. Bill An-
drews, a deejay at WSNJ,
Bridgeton, M. J., needs all singles
he can get—especially Top 40—
for his Tuesday night record
hops at Oasis Ballroom in Mul-
lica Hill, N. J. Lee Smith of
rock 'n' rolling KRIZ-Radio,
Phoenix, needs short biographies
of artists. Ralph Compton,
WIXI-Radio, Birmingham, Ala.,
a country music station, is short
on albums and singles by West
Coast artists; send to his home
at 8500 N. Sixth Avenue, Bir-
mingham 6.
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WARNER BROS. RECORDS' KING FAMILY, in Denver for a convention
appearance, took time for a luncheon with the “'16th and Broadway
Boys' of KHOW-Radio. Dan Parker, of KHOW, is at left in straw hat;
Vince Paul, right. KHOW asked listeners for old 78 recordings of the
King Sisters. In turn, listeners were given ‘The King Family Show"

album of the TV stars.
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COLUMBIA RECORDS' JOHN GARY holds the bow while the label’s
promotion man, Mike Borchetta, holds the arrows. They convinced
KHJ-TV personality Wayne Thomas to display Gary's latest album, ““The
Nearness of You.” Gary visited the station to promote his album when
he recently appeared at the Cocoanut Grove, Hollywood.

NEW YORK . .. Third Cycle

AUGUST 14, 1965

TOP STATIONS TOP DISK JOCKEYS

Call o of Total Call 2% of Tetal
Rank Letters Points Rank Disk Jockey Letters Points
* POP Singles * POP Singles
T H%u% 2 Joe 0 :'Trm:'ﬂ WHCA EH%B%
. JoB O'Brien [
- P B W8 g
’ 4, Dan Daniels
k POP LP’s 5. Jack Spector WMCA 9%
Others T
1. WHEW 45% {Dan Ingram, WABC
2. WCB3 22%a Herb Oscar Anderson, WABC
3. WHN 15% Bob Dayton, WABC
4. WOR 8% Boby Lewis, WABC
II{]J:;'!II;-FH e 'HJII‘IU% Harry Harrison, WMCA)
(Mewark), WTFM-FM (L. 1), BY TIME SLOT
WVN) (Newark)) Morning . 1.ooconies. #:- nl"arrf[:, mg:
Mid-Merning  ........ Fry a n,
* R&B Earl k.&mmlm ..... J;I:H 5 H:ur', n:g:
: 5 Tra n 5 an niel,
;‘ Hﬂﬁ“ ]m Early Evening ....... % Eruu sHurrnw. "I;l'#:
; . Gary Stevens,
;- WHIR t::::; 14% Late Evening ... 4 E.rlﬂ:l' sllﬂl'rl'l'l'. :':I::
cOou 5 ry Stevens,
. All Might ........... 1. Dea Amthony, WMCA
MHaote: ﬂ'l'l SIP'I'. l-!‘; ‘m, ﬁd'u sta=- I!Ih !... ull:li!- .ET:'I:";. “‘lnt

fion WIRE, MNewark, HNew Jersey
thanges to 24 hours a day country
format. At presemt ne stations fea-

* PROGRAM DIR., MUSIC I.'HE.||

turg country music In MHew York
City area, or LIB. for POP SINGLES
+ CONSERVATIVE {Most Co-Dperative in Exposing Mew Records)
Joe Bogart, WMICA ........cc000000 Music Director
1. WPAT (Newark) 61% Frank Costa, WMCA . .......Assist. Music Director
g- ﬂ:r (il i) 1i& Rick Sklar, WABC ............ Program Manager |
-y mFH M [Tie) :E Ruth Myers, WMCA ... ...... ...Program Director
Brs
(WOXR, WOR) % TOP TV BANDSTAND S5HOW
(Exposing Artists & Records)
:Ik E:i":‘sslc‘l' 779% The Clay Cole Show, WPIX-TV, ‘:Ef :rmﬁ p.m,
. ar. ' H p.m,
7. WHYL-FM 8% == i =T -F, &G .m,
3. WABCFM m Dise-0-Teen (J. Zackerly), WHJU-TV, M-F, 30 p.m
Others
(WPAT-FM * POP LP's
WVYNJ-FM  (Newark) 1. William B. Williams WNEW 35%
e o™ ey 1
3 Fowm
* FOLK 4. Pete Myers WHEW 5% |
1. WIRI (lerry White) 6&63% 5. Bill Randell (Tie) wCas 4% |
2. WABL-FM 1ees 5. lim Lowe (Tie) WNEW 5%
Others 1885 Others 1855
IWCBS, WHEW, WHYC, (Lee Jordan, WCBS; Lonnie Starr, WHM; Dick
WPIX-FM, WEVD) Shepard, WHM: Johm Gambling, WOR; Jack
Sterling, WECBS; Ted Steele, WCBS: Jim Ameche,
WHHM; Wally King, WHEW; Paul Brenner, WIRZ

(Newark); Bob Brown, WIRI (Mewark); Marfin
Block, WOR; Bob Taylor, WNEW

%* PROGRAM DIR., MUSIC DIR.
or LIB. for POP LP's

(Most Co-Dperative in Exposing Mew Records)
Gertie Katrman, WHEW . ......... Muposic Direclor |

WIRI (Mewark, N. ).) 679%
WCBS (lack Sterling) 129
WHNEW (Klavan & Finch) 99
Othors 12%
(WEVD (Art Raymaond),
WTFM.-FM, WBAE (L. 1)
WLIE)

* COMEDY LP’s
)
3

Iry Faskaow, WEBS ... ... ...ovicvmrunn Likrarian |
THE RADIO RESPONSE RATINGS John McCarthy, WOR ... .. ... Music Director |
of stations and individual air per- Graham Slater, WHN ............ Music Director |

sonalities have been determined by

survey of lecal and national record * R&B
pramaotion  personnel, distributors 1. Eu:‘r “B" Grasie WWRL 4385

2. Jack Walker WLIB 2
and r'E_I.'-lII"Il manufl:turrn: Hot a 3. Eddie 0'lay (Tie) WWRL lﬁ |
popularity poll, the ratings are 3. Tommy Small (Tie) WLIE 1284
strictly on the comparative ability 5. Hal Jackson (Mewark) WHIR Jas
of the stations and air personalifies Others 4%

(Danny S5files, WHIR [Mewark
Herman Amis, WHIR (Hewark)
Enoch Gregery, WWEL)

to influence their listeners fo pur-
chase the singles and albums played
on the air. The ratings likewise

O N D D S .

point up the importance of music of + JAZZ
all types in building audiences and 1. Mort Fega WRFM-FM 313
creating the framework conducive to 2. S-{mphnn-r Syd WEVD 23%
influencing the listener to purchase i :lliil; Fr:."l':r H‘B‘E":II: ::&
other products and services adver- 5. Alan Fl'-l:tl‘il:.l WADO 1%
tised on radie stalions, Others 2%
(Rhett Ewers, WGLI
Father ). D'Connor, WRVR-FM)
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AF PROMOTING
DISK BY CHARM

NEW YORK—Audio Fidelity
Records promotion men this
week received shipments of
charm bracelets to be used in
promoting the Jimmy London’s
Karate single, “Chain of Love.”
The charm bracelets have a disk
at one end, while the other ap-
pendages are letters which spell
out the title of the song. Pro-
motion men will distribute the
bracelets to local disk jockeys,
who will in turn use them as
prizes in radio contests.

8T OO RO AT
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STATIONS BY FORMAT

AlbumMarksTalent
Library’'s Third Year

By KIT MORGAN

TORONTO—A new limited-
edition souvenir album, “Cana-

dian Talent at Work,” marks
the third anniversary of the
Canadian Talent Library, the

transcription service established
by radio station CFRB, Toronto,
and CJAD, Monireal, to pro-
mote Canadian musical talent
through private radio. CTL now
boasts 635 albums, the largest
catalog of Canadian talent re-
cordings, with 40 radio station

subscribers from coast to coast.

AM RADIO FREQUENCIES

WMCA 570 | WABC 770 | WIRI 970 | WHNEW 1130 | WVIP 1310 | WHIR 143D
WVYNJ &20 | WHYC 1010 | WINS 1010 | WLIB 1190 | WEVD 1330 | WHOM 1480
WHBL &&0 | WCBS B80 | WHN 1050 | WGBR 1240 | WPOW 1330 | WQXR 1540
WOR 710 | WPAT 930 | WHLI 1280 | wADD 1100 | WENX 1380 | WWRL 1600
FM RADIO FREQUENCIES

Wsou a%.5 | WHOM 2.3 | WaABC 95.5 | WHLI %8.1 | WCRS 101.1 | WHCH  T04.3
WELCR 8.9 | WPAT 23.1 | WakR 963 | WOR 987 | WPIX 101.9 | WRFM  105.1
WFUV 20.7  WHNYC 93.9 | WHBL B7.1 | WBAI 99.5 | WNEW 102.7 | WHBI  105.%
WHYE 91.5 | WFME 4.7 | WEVD 875 | WWHN) 1003 | WIFM 103.5 | WRYR  106.7
NOTE: The remaining New York City Area station formats will be Included
in next week's survey of Newark, N, 1

NEW YORK CITY: Country's 18t Radio and weather reports alred daily. Joe
Miarket (including stations is Long Debo i8 in charge of 25-man news

Istand, New Jersey and Conm.) (16 AM:
12 FM).

WABC: 50,000 walts, ABC-affiliate.
Music formai: Contemporary. Highly
identiliable air personalities. Special
play-by-play sporling evenis carried.
Station editorializes daily, Special pro-
pramming: ‘““The Breakfast Club with
Don  McNeill,”  aired  10-10:55
"WABC Newscope.” 6:15-7:20 p.m.,
M-F, includes (fimancial, sports com-
mentary and hard news features. “ABC-
Flair™ reporis carried. “Tom Harmon
Sports,”  6:40-5:30 pm., M-F, G640
6:55 p.m., Sat. Alex Drier, “Man on
the Go,” M-F. 6:30-6:40 p.m. Station
features tight playlist consisting mainly
of established hits. Ed Hardy is in
charge of 20-man news dept, 1 mobile
unit, 3 radio cars, radio equipped boat.
Mew records are selected by com-
mittee of station personnel, Approxi-
mately 3 new records aired a week.
Playlist published weekly, Promotion
people seen Fri. morning. TV outlet is
WABC-TY, Channel 7. VP & gen'l
mgr., Waller A. Schwariz. Prog. mgr.,
Rick Sklar. Send 2 copies each of
new 455 and LP's to Mr. Skinr, 7 W.
66th St. N, Y. C. 10023, Phone (212)

d.m.

TRT 5000,
WABRBC-FM: ERP 1.500 watty, MMusic
format: Classleal-Standard-Jarz. Ed-

itorializes daily, Simulcast with AM 6
11 a.m. Special programming: N. Y.
Jets football in season. “The Anthol-
opgy of Spoken Ars," with Charles
Woods, 3-6 p.m., Sun. Statlon mgr.,
Alex Smallens, Jr. Prog. dir., Deanis

Oppenhelm. Send 2 copies of stereo
LP's (o Mr, Oppebnelm, 7 W. 66ih St
M. Y. C. 10023, Phone: (212} TRT-5000.

WADMD: 5000 walts, Bartell Broadcasi-
ing Corp, Musie format: Latin-Gospel-
Jarz. Spanish language programming 5
am., M-F. 5-min. newscasis in Spanish
o the hr. Special programming: *MNight-

beat,” with  Alan  Fredericks, Mid-5
a.m., Tues-Sun, “Joe Crane's Gospel
Highway,” 9Mid., M-F. ¥YP & sia-

tion megr,, Sydoey Kavaleer. Prog. dirs.,
Alain Fredericks & Luls Romanucce,
Send records fo prog. dir, 205 E.
42nd St. N, Y. C. 10017. Phone (212}
532-9166

WRNX: 5000 watts. Music Fformat:
Spanish Language. Special propramming:
Italian  language show 23010  a.m.,
M-F, French language show 7:30-8
p.m,, Sat. “Times Sq. Mission,"” re-
ligiowis  sefvice, 9930 am., M-F.
Gen'l mgr.,, T, Carroll Larkin, Prog.
dir., Sergio HBallesteros. Send records
lo progg. dir,, 801 Ind Awve,, M. Y. C.
10017, Phone: (2i1) 8E9-6HE0.

WCBS: SO0 walts. CHS affiliate.
Music format: Standard-Pop.  Yankee
baseball coarried, as well as other special
play-by-play spOTLing EVETIS. Edi-
torials pired regularly. Special progrom-
ming: “Arthur Godfrey Time,”  10:10-
11 am,; “Talk of WY 101:30 am-
3 .m, “LUp to the-minuie ™ traffic
reproris), with Low Adler, 3-6:45 pom.
Sfation features 5-min. information
series,  "Dimensions,” 8  times  daily.
Ski reports in season, Stock  macket

— e ricanradiobister—cans

dept, Mew records are selected by com-
mitiee of stalion personnel. Approxi-
mately 5 new records aired a week.
Record promotion people are seen Tues,
& Thurs, Gen'l mgr., Kalph W. Goshen.
Prog. dir.,, James McQuade. Send 3
copies of 45's and LP's o dir. of
record lHbrary, Irv Gaskow, 485 Madison
Ave, M. Y. C. 10022. Phone {212}
T65-4321.

WOCHS-FM: 1,500 watls. Simulcast with
WCBES.

WEVD: 5000 watls., Independent, Music
formai: Classical-Jarz-Forelgn  Lan-
goage. Editorializes occasionally. Special
programming: Shows featuring more than
i dozen languages (European, Oriental
and S50, American). Leon Goldsiein is
in charge of news dept. 5-min. news
on the hr., headlines on the hall hr.
Record promotion people are scen M-F.
Gen'l mgr., Norman Furman. Prog. dir,,
Leon Goldstein, Send 2 coples each of
45's and LP's (o Mr. Goldstein, 117
W. d6th St M. Y. C, 10036, Phone:
(212) T5T7-DB80,

WEVD-FM: ERP 20,000 watts, Simul-
cast with WEVD except for 6:30-8
p.m. Tues-F.

WHN: 50,000 watts. A Storer staton.
Musle formai: Conservative. Special
programming: NY Mets baseball and
champion boxing in season, Cuts from
original Cast  Albums aired every hr,
daily., Mike Prelee is in cherge of
[l-man news depl. Regular  S-ondi.
news casts,  15-min.  newscasts at 7
& ¥ am Records are selected for
airplay by committee of personnel. Rec-
ord promotion pecople are seen M-F,
P"-lq- ﬁ ﬁ‘t“.] IMER:: JIJIIII 'E- ."l"[llltr.
Prog. dir., Ted Schneider. Send 3 coples
each of new 45% and LP's to mwosic
dir., Groham Slater, 400 Park Ave.
m. Y. C. 10022. Phone: (212) Mu. 8-
LD,
WHOM: 5000 watts. Independent.
Music format: Latin-Jazz-Rhythm &
Blues, Spanish language programming.
Station airs Yankee and Mets baseball
gumes: baseball games direct from Puegnio
Rico; other sporting evenis; soap operas
and boxing from South America in
Spanish. “Ralph Cooper Show'" 12-2
am. Pres. Fortune Pope. Prog. dir,
Ralph Constuntino. Send records o Mr.
Constuntine, 136 W. 5Ind St. ™. Y. C.
Phone: (212) 246-3900.

WHONM-FM: ERF 11,000 watts, Simul-
cast with WHOM.

WLIB: 1,000 watts, Independent. Megro-
oriented  progromming. Muosie Tormat:
R&B-Gospel-Ethnie-Jazz.  Stalion  reg-
wplarly @irs opinions of community  af-
fairs., Special programs: “Gospel Traln™
with Joe Bostic. 10 am.-1 p.m., M-F
and Sat., %30-11:3 pm. “Ar Home
With Evelyn Cunningham,' 1:30-2 p.m.
M-F, “The Billy Taylor Jazz Show,"”
5 p.m, 1o sign off. “Editors Speak.”
with George W, Goodman, 11:30 a.m.-

noon, Sats, “Yoice of Free Poland,”™
noon-3  pam.,  Saf. and  poon-2 p.m,,
Sun. “Voice of Puerto Rien,” 7-10

(Continued on page 55)

~ More than $200,000 has been
invested in CTL since its incep-
tion, with CFRB and CJAD
contributing about 75 per cent
while also underwriting all ad-
minisirative expenses. 25 per
cent has come from subscribing
stations. CTL is nonprofit, with
all subscriptions applied to
further production,

At the 65-album mark, the
series offers a total of some 900
selections, some 150 of which
are Canadian compositions, the
vast majority of them recorded
for the first time. The catalog
spans jazz, Dixieland, raptime,
folk, Latin, country and pop,
with the emphasis in the roster
of performers on folk singer
Gordon Lightfoot, whose first
Warner Bros. LP will be re-
leased this fall; jazeman Moe
Koffman, who has a new pop
single on Atlantic upcoming;
folk singers Malka and Joso,
whose albums for Capitol here
have been picked up by Capitol
in the United States,

Available in Mono

CTL albums are available in
mono for AM stations, stereo for
FM. Stations report great lis-
tener interest in the recordings
and artists appearing across the
country thank CTL airplay for
a big boost in their popularity.
Fans from across Canada and
from New York, where WNEW
programs some of the CTL ma-
terial, track down CTL chief
J. Lyman Potts, a veteran broad-
caster who is assistant to the
Ercsidtm of CFRB and CJAD,

oping to obtain their favorite
albums, But as transcriptions
they are not available to the
public.

An article about the Canadian

Talent Library in *“Canadian
Composer,” a new publication of
the Composers, Authors and

Publishers Association of Can-
ada, calls the library “The pri-
vate radio industry's greatest
achievement in the field of the
performing arts.”

NASHVILLE — King Rec-
ords artist James Brown will
headline an r&b show Sunday
(15) at Sulphur Dell Speedway
ballpark. Brown's current sin-
gle, "Papa’s Got a Brand New
Bag," is high on the r&b charts,

-
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"SILVER THREADS and Golden
MNeedles' is a hit for Capitol Rec-
ords’ Jody Miller and she was a
hit at WCPO-Radio, Cincinnati,
when she recently helped the
station promote its "Christmas
in July'' contest. With Miss Miller
are WCPO personality Ron Beach,
left, and Tom Moore, local pro-
motion man for Capitol Records.
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RADIO-TV PROGRAMMING

Teamwork Key to WNEW Success

® Continued from page 52

ner Paulsen, the program direc-
tor, and myself and Gertie se-

lects the final records to be
played,
“The music business is 50

emotional, you cant have 10
people making the decisions
about records,” he said, “and
that's why it has to be a man-
agement-level decision where
there's less chance of error. We
don’t care how a promotion man
feels about a record, it has to
first fit our own ears.

“In the end, of course, it's
the public who is the judge. If
the public doesnt like some-
thing we play, we discard it."
One of WNEW's main respon-

sibilities, Glasock felt, was to
expose new artists. “We realize
there are people on the way up
and tomorrow is another day.”

About station personnel, in-
cluding its disk jockeys, he said
he felt attitude was the most
important factor, “People have
to like what they're doing. You
have to respect the people you
work with.”

It's a certain chemistry that
makes a radio station successful,
he said, “and someday I'd like
to put down a formula for this

chemistry, but how do you do
it?"

STATIONS BY FORMAT

® Continued from page 54

am.. “‘Greek-American Hour" 2-
2:30 p.m.; "“Greek Radio Parade,™ 3;30-
4:30 p.m., Sun. “Luncheon at Franks,
with Evelyn Cunningham featuring in-
terviews and commentary, 1-1:30 p.m.,
M-F. Bill McCreary is in charge of
3-man news dept. S5-min. news on
the hr. and half hr. WNew records are
selected for air play by individual DJ's.
Fromotion people are  seen  M-F.
zen'l IMER. H."ﬂ MNovik. Frog. dlrlr
Miss Perry Harper. Send 2 copies each
of 45's and LP's to Miss Harper, 310
Lenox Ave., N. Y. C. 10027. Phone:
(212) B31-1000,

WMCA: 5000 watts. Straus Broadcast-
ing Group. Music format: Contempo-
rary. Highly identifiable air personalities.
Station pioneered editorialization on
radio. Heavy on-and-off-the-air pro-
maotion. Special pPrograms “Barry
Gray Show,” live interviews, comment,
controversy and  discussion. M-Sun.,
11:08-1 a.m. Parent company for Radio

Press International audio news service,
Barrie Beere i5 in charge of news dept.
Regular 5-min. newscasts. New records
are selected for air-play by committee
of personnel. Approximately 25 new
records- are  aired each week. Ploylist
published each Thurs, Promotion people
are seen all day Mon. and Tues., am.
Pres. R, Peter Straus. Gen'l mgr. Her-
bert J. Mendelsohn, Prog. dir. Ruoth A.
Meyer. Send 3 copies each of new
45's mnd LP's io Miss Mever, 415
Madison Ave,, N. Y. C. 10017. Phone:
(212) G88-5700

WPIX-FM: ERP 9500 watts. Music
format: Pop - Standard. Folk music
included in regular programming. Paul
Lockwood s in charge of 3-man news
dept. 5-min., news at 55 past the hr.
Record promotion people seen 11 a.m.-
4 pm., M-F. TV outlet is WPIX-TV,
Gen'l mgr., Lynn Christion. Prog. dir.,
Charles Whiinker. Send 2 stereo and 1
mono copy of LP's o Mr Whitaker,
210 E. 4Ind St, N. Y. C. 10017,
Phone: (212) 682-6500.

YESTERYEAR'S HITS

Chonge-of-poce programming from your librarian’s shelves, feoturing the disks

that were the hottest in the land 5 years ago ond 10 years ago this week. Here's

how they ronked in Billboord's chart ot that lime:

POP SINGLES—5 Years Ago
August 15, 1960

1. It's Now or Never, Elvis Presley,
RCA Victor

2. lisy Bitsy Teenie Weenie Yellow
Polka Dot Bikini, Brian Hyland,
Leader

3. I'm Sorry, Brenda Lee, Decca

4. Only the Lonely, Roy Orbison,
Monument

5. Walk, Don't Run, Ventures, Dolton

6. Walkin' to New Orleans,
Fats Domino, Imperial

7. Finger Poppin' Time, Hank Ballard
and the Midnighters, King

8. Twist, Chubby Checker, Parkway

9. Tell Laura | Love Her,
Ray Peterson, RCA Victor

10. Image of a Girl, Safaris, Eldo

POP SINGLES—10 Years Ago
Auvgust 13, 1955

1. Rock Around the Clock, Bill Haley,
Decca
2. Ain't It a Shame, Pat Boone, Dot
. Learnin' the Blues, Frank Sinatra,
Capitol ;
Blossom Fell, Nat King Cole, Elrrtul
Yellow Rose of Texas, Mitch Miller,
Columbia
. Hard to Get, Giselle MacKenzie, X
. It's a Sin to Tell a Lie, Somethin'
Smith & the Redheads, Epic
Humminghird, Les Paul & Mary
Ford, Capitol
Cherry Pink and Apple Blossom
White, Perez Prado, RCA Victor
10. Unchained Melody, Les Baxter,

Capitol

~o s w
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R&B SINGLES—5 Years Ago
August 15, 1960

1. A Woman, A Lover, A Friend,
Jackie Wilson, Brunswick

2. FS:M in Love, lke and Tina Tumer,

L]

3. Walking to New Orleans,
Fats Domino, Imperial

4. The Twist, Bhulﬂ:; Checker, Parkway

5. Question, Lloyd Price, ABC-
Paramount

6. Finger Poppin' Time, Hank Ballard
and the Midnighters, King

7. It's Now or Never, Elvis Presley,
RCA Victor

8. I'm Sorry, Brenda Lee, Decca

9. This Bitter Earth, Dinah Washington,
Mercury

10. Itsy Bitsy Teenie Weenie Yellow
Polka Dot Bikini, Brian Hyland,
Leader

POP LP's—5 Years Ago
August 15, 1960

1. Button-Down Mind of Bob Newhart,
Wamer Bros.

2. Sold Out, Kingston Trio, Capitol
3

. The Sound of Music, Original Cast,
Columbia

4. Elvis Is Back, Elvis Presley,
RCA Victor

5. Edge of Shelley Berman, Verve

6. Paul Anka Sings His Big 15,
ABC-Paramount

7. Can Can, Sound Track, Capitol

8. Encores of Golden Hits, Platters,
Mercury

9. Lanza Sings Caruso—Caruso Favor-
ites, Mario Lanza-Enrico Caruso,
RCA Victor

10. Woody Woodbury Looks at Love and
Life, Stereoddities

when answering ads . . .

Say You Saw It in Billboard

WMCA ‘in Touck’

® Continued from page 52

like what we do. But the station
has an obligation to serve the

people. There's no reason (o
knuckle under to a country club
set of rules about music; we try
to reach as many people as we
can reach.” He said the station's
audience on a recent survey
numbered 457.700 people be-
Iween 6 and 9 a.m. on a given
day.

“We're a very competitive
radio station. We try to be first
in everything we do. We don't
expect to win all the time, but
we go out with the feeling we're
going to win every time,"”

RCA VICTOR RECORDS' EDDY ARNOLD found his deejay duties multi-
glu_ and varied as he spent a week behind the mike at WIND-Radio,

hicago, recently for vacationing Bob Larsen. Above, he had to deter-
mine which boy had the dirtiest face at a pie-eating contest held in
Evergreen Park Plaza Shopping Center (Arnold, holding mike, decided
both boys were winners). WIND deejay Kassidy looks on.

Arnold autographs a copy of his latest album for Tom Mannos, vice-
president of Arkwright Advertising in New York, while WIND sales
manager Don Frost looks on. The occasion was a champagne brunch
for WIND clients held for Eddy, who was the radio station's first guest
deejay in its third “Summer of Stars" program.

Joe Allison Retained by WJRZ

® Continued from page 52

changing a station such as
WIRZ to country music is the
immediate lack of records, “It’s
mandatory we get both a catalog
and a backlog,” Allison said. So
far, the station 15 getting excel-
lent co-operation from the ma-
jor labels, He mentioned Co-
lumbia, Decca and Capitol. He
said he was considering a letter
to be sent to all of the country
music labels asking for their rec-
ord support.

Columbia Helps
Frank Campaga, a&r relations

* and promotion manager at Co-

lumbia Records, said he expected
the station (o increase country
music record sales. "“We were
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Below,

Deejays Receive

‘Bikini’ Telegrams

NEW YORK — Disk jockeys
throughout the nation this week
received telegrams signed by
the “Girl in the Black Bikini."
I's all part of Musicor's pro-
motion to plug the single by the
In Crowd, a Houston group.
The black bikini is the mourn-
ing symbol worn by a young
lady whose boyfriend is resting
in Davy Jones' locker as a re-
sult of a surfing venture. The
girl is walking the sands seeking
her lost lover.

WBAI to Stage
Benefit Concert

NEW YORK — WBAI-FM,
which recently made use of a

52-hour-plus marathon to raise
money to stay in operation, is
sponsoring at Town Hall here
Aug. 14 a benefit concert fea-
turing folksinger Richard Dvyer-
Bennett, Harry Rubinstein, Wil-
liam Masselos, Harvey Scoll-
berger, and Eugenia Earle. The
radio station’s marathon raised
more than $25,000 to enable the
station to continue operation.

o - —— T — -

doing well without a radio sta-
tion, but WIRZ will be one of
the biggest hooms for country
music the market has ever seen.”
He said he was already shipping
station records, about 50 at a
time,

One of the reasons why a
country music station is likely to
succeed in New York, Campaga
believes, is that an “awful lot of
Eenplﬂ- here have migrated to

ave migrated to Manhattan
from elsewhere. Any many of
these people would welcome a
little bit of home, so to speak.”

Decca Records has already
sent two shipments of country
music records to the station and
more will be forthcoming from
Nashville. Lenny Salidor, head
of promotion, said the label will
supply WIRZ not only with cur-
rent country music records, but
with older ones, too.

Bandstand TV
Luring Teens

NEW YORK—Area TV band-
stand shows are bheing recog-
nized more and more as effec-
tive ways in which teen-age
audiences can be reached.
WLW-T TV, Cincinnati, Iis
launching a4 new teen-age, in--
color, dance show, “5 A-Go-
Go," 4:30-5 p.m. daily.

Another bandstand variety
show that premiered over
KMSP-TV, Minneapolis, Aug. 1
was “Upbeat!" The hour show is
aired Sundays at 2 p.m. Top
Twin City recording groups,
plus national artists, are fea-
tured. Dino Day is host.

Some other popular local var-
iety shows include “Don Mel-
voin Show" over WLW-1 TV,
Indianapolis, that will be seen
4-5 p.m. beginning Aug. 30, and
WNEP-TV's “TV Bandstand.”
Sid Friedman hosts the WNEP-
TV Saturday 6:30-7:30 p.m,
show, on the air since 1959,

RCA VICTOR'S CONNMNIE SMITH

discusses the country music
field with Charlie Doll, general
manager of country music S5ta-
tion WISZ-AM-FM, Glen Burnie,
Md. Connie, along with Johnny
Sea, was one of the special guest
performers at a July 24-25 talent
contest held at Shiloh Dude
Ranch near Dickerson, Md. Doll
was one of the judges. Other
judges included Bob Neal, of the
Bob Neal Agency, and John Mc:
Meen, of the Wil-Helm Talent
Agency, both of Nashville. More
than 5,000 country music fans
attended the two-day event,
which drew 150 contestants.
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RADIO-TV PROGRAMMING

WMCA, WABC Gain as

Record Sales Influence

® Continued from page 52

Fair July 30 twice per show.
A TV set high on the wall is
dark.

At 10:14 a.m,, the engineer
interrupts to asked where the
time tone switch is and Wil-
liams tells him. Williams has
been with the station a total of
17 wears, four years his first
stint and 13 years since he re-
turned. He has been in New
York radio 21 years.

Gertie Katzman at 10:18 a.m.
said, “I'll be out of here soon,
Willie."

“Take your time," he replied.
“I have no place to go for three
hours.” He works three hours
each day except Saturday, when
he works four; a total of 19
hours a week.

What makes his program so
strong as an influence in sell-
ing albums? “Maybe the fact
I'm the contemporary of most
people who like good music in
the popular field . . . maybe
I'm fairly sensitive to what they
do like—Sinatra, Tony Bennett,
because I personally like this
type of music myself. It's easy
to sell, if that's the right word,
music that you like.”

Miss Katzman, during a com-
mercial, tiptoed out at 10:23
a.m. Williams went into an ad
about a medicine, speaking al-
most about the commercial as
he would have a favorite record.
Ben Chandler came in at 10:27
a.m.

Faith in Good Music

Good music, Williams said,
would be around for some while
to come, certainly in an area like
New York “because there are
enough adults here and enough
kids who like popular good
music.”

At  10:30 a.m. Chandler
Ea;mched into the news and I
eft.

To illustrate Williams' popu-
larity in New York, music direc-
tor Gertie Katzman once said
that all she has to do anywhere
in town at any restaurant or
night club is mention his name
and suddenly “I'm beautiful.”

Miss Katzman is certainly a
dream come true to record pro-
motion men. She topped Bill-
board's RRR survey as being
the most co-operative in expos-
ing new albums., She does all
of the initial reviewing of rec-
ords at WNEW and said that in
the course of a hit record such
as “Summer Sounds” we wear

when answering ads . . .
Say You Saw It in Billboard

out about 25 records, Our per-
sonalities like fresh records,"” she
said,

The “certain sound" of
WNEW, she said, is patterned
to the hour and the personality,

Varner Paulsen, program di-
rector, lauded the station’s air
personalities as all being super-
lative salesmen. “You can't com-
pare William B. to a disk jock-
ey. The personalities here are
all conversationalists, Besides
that, they're active in civic and
social functions.

The station also tries to do
things with a flair, such as do
a full day's programs recently
from the World's Fair.

“Unlike a newspaper, we
can’t add pages, we have to de-
pend on making the product
better,” he said. One of these
methods of creating a better
product is via exposing new tal-
ent. “We have a philosophy—
there's a great deal of good tal-
ent who have the potential for
success. We play these artists if
we like them. Then there are
the surprises such as Perry
Como who've been dormant for
a while—we make room for
them, too."

Whatever the philosophy, it's
a successful one so far as the
record industry is concerned.
WNEW personalities held all of
the top positions in the influenc-
ing of albums except for a fifth
place tie between Bill Randell
of WCBS and Jim Lowe of
WNEW. The team of Klavan
and Finch earned 19 per cent
of the votes, followed by Ted
Brown with .5 per cent,

WWRL Radio again took top
honors in the r&b field with 50
per cent of the total wvotes;
WLIB was second with 36 per

cent; WNJR (Newark) third
with 14 per cent. But Rocky
(G) Grosse of WWRL virtually
ran away with the top DJ spot
—43 per cent of the votes, Jack
Walker of WLIB was second
with 26 per cent. Eddie O'Jay
of WWRL and Tommy Small
of WLIB tied for third with 12
per cent,

The jazz field saw some radi-
cal changes. Mort Fega again
took first plut:c, but with a dif-
ferent radio station, this time
WRFM-FM, while Symphony
Syd earned 23 per cent of the
votes and took second place, but
with Fega's old station, WEVD.
Last year Syd was with WADO.
Alan Grant, with WABC-FM,
ran third with 18 per cent, a
station that didn't even show on
last year's survey. And Billy
Taylor, last year with WNEW,
dropped to fourth place with
WLIB and 15 per cent. Alan
Fredericks was fifth with 11 per
cent on WADO.

WPAT (Newark) again took
top place in influencing sales of
conservative records — 61 per
cent; while WQXR this time
had to share honors, though it
ranked first with 77 per cent of
the votes, with WNYC-FM and
WABC-FM.

“Tops and Pops’

CLEVELAND — "Tops and
Pops,” an hour-long program
featuring such top British acts
as Herman's Hermits, the Yard-
birds, Cliff Bennett and the
Rebel Rousers, Julie Grant and
the Migil Five, is being aired
over WKYC here. The show is
taped in England and shipped
by air. DJ for the show is Brit-
isher Brian Matthew.

VOX JOX

KLAC's general manager Al
Henry has resigned from the
Los Angeles station over dif-
ferences of opinion with Metro-
media’s president John Kluge.
Henry said his departure re-
sulted from three fights with
Kluge over running the station
from the parent company’s New
York offices. John Sullivan,
head of Metromedia’s radio di-

vision, is the interim KLAC
head until a replacement is
named.

Two Chicago DI's, E. Rod-
ney Jones, WVON program di-
rector, and WVON's blues man
Pervis Spann, have opened The
Club, a South Side night spot.
They opened July 1 with live
entertainment. Both have staged
live shows at Chicago's Regal
Theater for some while. . . .
Charles R. (Chuck) Sanford has
been upped to station manager
of WGAN-Radio, Portland, Me.

. Terrill Aitken has been
named program director of
KPLY, Crescent City, Calif.,
and needs good music LP's.

Bob Bowman, 10 Fern Drive,
Bloomfield, Conn., would like
to receive survey sheets and
newsletters from stations for a
newsletter type survey for his
record hops. Bob said he's start-
ing his sixth year of hops and
wants to improve them. .. .
Texas Bill Strength has joined
countrified WMIN, 5St. Paul,
Minn. He was with KTCR there.
... Miami's WQAM disk jockey
Roby Yonge has made Dot Rec-
ords happy by reviving the flip
side of a two-year-old single by
the Surfaris. Dot branch man-
ager Polly Reese said "Surfer
Joe” is in the top 10 on most
Florida peninsula radio stations.

David A. DeTurk, who has a
folk music program over
WJOY, Burlington, Vt., has an-
nounced he is a Democratic

Sitting Tall in the Saddle
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WINNERS OF FORD MUSTANGS in Columbia Records' sweepstakes—a sales incentive contest based on

Billboard's Hot 100 and Top LP charts—were 16 promotion men and sales managers.

In addition, Roy

Mollomo, promotion manager at CRD, Boston, was awarded a Lincoln Continental as the result of "“Mr.
Tambourine Man" by the Byrds hitting No. 1 on the chart. The awards were announced at the recent
Columbia sales convention held in Miami Beach, as reported in Billboard July 24. The awards were
presented to the two top salesmen and district managers in each of four districts whose distributor had
achieved above national Columbia averages in sales. In some districts, the salesmen were from different
distributors., Standing, from left, are Bob Moering, regional promotion manager, western region; Chuck

Inman, salesman, H. R. Basford Co., San Francisco; Hal Bakke,

promotion manager, Columbia Record

Distributor, Dallas; Bob Haines, salesman, CRD, Philadeiphia; Bob Ewald, salesman, CRD, Chicago; Dick
Jester, salesman, CRD, Chicago; Don Comstock, sales manager, Comstock Distributing Co., Atlanta, and
William Shailer, sales manager, CRD, New Orleans. Sitting, from left, are Jack Graves, salesman, Craig Corp.,
Eeav:tl:lu: J‘u'n ﬁlmum, salesman, Comstock Distributing Co., Atlanta; Del Costelio, district manager, western
region; Jim Gilchrist, salesman, CRD, Cleveland, and Roy Mollomo. Also winning Mustang cars but not in the
picture were George Ryan, sales manager, CRD, Boston; Patrick Butler, sales manager, H. R. Basford Co.,
san Francisco; Tom Croft, salesman, CRD, New Orleans; Skip Byrd, salesman, CRD, New Orleans.
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candidate for the Vermont
House of Representatives. . . .
Jack Lacy, a former WINS,
New York, DJ, has joined
WBAL, Baltimore. He'll team
with Mollie Martin 10-11 a.m,
M-F and handle "Listen to
Lacy™” 11 am, to 2 p.m, week-
days and from 10 a.m. to 2 p.m.
Saturdays.

WMEX-Radio, Boston, will
soon move into the renovated
20th Century-Fox Building at
115 Broadway there. Opening
date is slated Sept. 1. ., . . Also
moving are WPGC's “Good
Guys” in Bladensburg, Md., to
the Parkway Building, Baltimore
Washington Parkway and De-
fense Highway.

Franklin C. Snyder has been
promoted to vice-president and
general manager of the Pitts-
burgh Broadcast Division of the
Hearst Corp. to supervise all op-
erations of WTAE-TV and
WRYT-AM-FM. He succeeds
Leonard Kapner, who is retiring
after 35 years with the Hearst
organization.

Stanton P. Kettler has been
elected resident of Storer
Broadcasting Co.; George B,
Storer Jr., former president,
moves to vice-chairman of the
board. . . . Dino Summerlin has
switched from WAPE to
WPDQ, Jacksonville, Fla., where
he handles the afternoon show.
. . . Don Ross is the new emcee
of WCKY's early-morning show
in Cincinnati. . . . J. Patrick
Tallman has been upped to pro-
gram director at KBAT, San
Antonio.

Jazz - oriented WAAF-Radio,
Chicago, brought in disk jockey
Fred Mac from WLTH, Gary,
Ind.,, . . . New program man-
ager of WKYC-FM is Leslie F.
Biebl, Separate programming has
been introduced; previous pro-
gramming was a taped service
produced in New York. . . .
Mike Lundy, program director
at KAFY, Bakersfield, Calif.,
continues to handle all music
programming for the station.
(Sorry, Mike.)

CLAUDE HALL

Robbins Pilot

NASHVILLE—Country mu-
sic star Marty Robbins filmed a
pilot TV show last week for a
possible syndicated series. The
format includes singing, recita-
tions, instrumentals and guest
artists, Taping was at station
WSIX-TV, which films several
other syndicated country music
TV shows.

Fuller Tune
Bows at Fest

MONTEREY, Calif. — Gil
Fuller’s original compositions,
"On the Road to Monterey”
will have its world premiere
at the Monterey Jazz Festival

in September, Trumpeter Dizzy
Gillespie will be featured along
with the festival orchestra.

Fuller and Gillespie were first
teamed in the *40's with Fuller
arranging many of Gillespie's
“bebop” classics.

The growing popularity of this
annual event, now in its eighth
vear, is reflected in the antici-
pated appearance of 100 Minne-
apolis jazz fans flying here for
the three-day event (17-19),
Festival theme is tribute to the
trumpeter.

BILLBOARD, August 14, 1965
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CBA REPORTS

Religious Disks Post
General Market Gain

® Continued from page 3

Word, Sacred, Sword and Can-

non. With increased emphasis
on popular appeal names, par-
ticularly those who get TV ex-
posure, such as Burl Ives, Ethel
Waters, Jim Roberis and Bobby
Richardson, the New York Yan-

kee ball player, the label is find-

ing greater acceptance in the
general market,

Since recordings are only a

limited sideline with the CBA
merchants, most of whom find
heavy promotion out of Keeping

with the tranquility and charac-

ter of their geneal merchandis-
ing of religious products (par-
ticularly books
cards), Jelley feels the great fu-
ture in religious records sales
lies in the general market,

and greeting

First With $1.98 Line
To complement its $3.98 line

of Word and Sacred (stereo a
dollar higher) the company was
the first in the field with a §1.98
line under the Sword label, de-
signed especially. to meet the

needs of the pgeneral market.

And more recently, Word intro-
duced the Cannon label, also
scaled at $3.98, which features
the gospel quartets and gospel
singers exclusively, with the other
labels carrying the sacred ma-
terial. The increasing popularity
of the gospel guartets, in con-
trast to the sacred singers, has
also helped materially to bright-
en the sales picture in the reli-
gious field.

Also of special interest, said

Telley, is the fact that a com-
puter analysis of sales records
showed that stereo records are
4 runaway in sales in comparison
to the monos. Most surprising,
in contrast to the general ac-
ceptance of stereo percentages

the general market, Jelley

said the company survey showed
that stereo was selling 75 per
cent better than monos. Word
company production this com-
ing year will be geared to these
results, finding that buyers of
religious
keep with the same interest as
the classical record buyers. As
a result, the stereo versions find
more favor among the buyers,
Jelley said.

records get them to

Staffing the Word exhibit, in

addition to Jelley, were Jarrell

McCracken, George Dooms,
George Baskin, Bill Mann, Kurt
Kaiser, Cy Jackson, W. L.

Dooms. Galen Lowman, R. E.
Swanson,
Brown,
Price.

Jay Piper, Hugh
Fred Bock and Flo

One of Biggest Exhibits
One of the biggest record ex-

hibits was that of Tim Spencer,
Inc.,
tional distributor of
Victor line of religious records,
Tim Spencer finds the market
decidedly on the upbeat. More
and
CBA merchants are realizing
that there is a growing demand
for religious records. And more
and more, they are taking ad-
vantage of that demand.

of Hollywood. The na-
the RCA

more, said Spencer, the

In addition to Spencer, the

RCA Victor exhibit was staffed
by Welma Spencer, John Finch

and Meredith Finch,

Christian Faith Music
Christian Faith Recordings,

produced in Northridge, Calif.,
by Alma Records, Inc., exhibited
a large line of instrumental and
vocal albums of Christian faith
music. Also featured by the la-
bel are Spanish
bums in the religious field as
well as some stereo tapes.

language al-

Rudy Atwood, the label’s top

artist with his many piano al-
bum sets,

staffed the
August 14, 1965, BILLBOARD

exhibit

along with Jack A. Blackmon
and Mrs, Charlene Blackmon.
Christian Faith, at the show, in-
troduced a new release plan for
the CBA merchants. Designed
to keep them informed at all
times on new records, the “Deal-
er Review Plan” provides for au-
tomatic shipment of all new re-
leases at a $2 billing with full
exchange privileges, in contrast
to the $2.37 wholesale price for
the line retailing at $3.98 for
mono and $4.98 for stereo.

Also concentrating on the
“double market" and intensify-
ing its distribution through job-
bers in addition to the CBA out-
lets is Diadem Productions, Inc.,
Grand Rapids, Mich. Its Dia-
dem label finds increasing ac-
ceptance in the general markets
for its artists who have had TV
or radio exposure.

The general market also fig-
ures prominently for John T,
Benson Publishing Co., of Nash-
ville, for its Heart Warming and
Hymntime labels. The gospel
music featured on the label
leans heavily on the country
style, with up-beat tempo to
make the sets more satisfying
for the general market, Here
again, TV and radio exposure
counts heavily for sales appeal,
especially for Carol and Jimmy
Snow (he's the son of Hank
Snow) and the Imperial Quar-
tet, leaders for the label, along
with the Weatherfords and the
Plainsmen Quartet.

Big sales are also registered by
the label's artists, most of whom
are continually on tour. And be-
ing located in Mashville, the
company has an advantage in
picking up talent. Staffing the
Benson booth were Bob Benson,
Mary Davis, Robert E. Davis
and George Thomas.

A new and limited line intro-
duced at the CBA convention
was that of Sprague Recording
Co., of Anderson, Ind., for its
T D E label. Heavy on the
sacred sets and the gospel sing-
ing groups more reserved than
rhythmic, the label is sold for
the most part in the CBA stores
and by its artists who are con-
stantly on the move.

Biggest seller is Doug Old-
ham, whose singing voice is
heard on some 400 radio stations
throughout the country. Also
the product of radio religious
programs and doing their own
selling are the Gaither Trio, the
Leppian  Sisters and Herb
Hoover, who comprise the la-
bel's artist roster. In addition to
Richard Sprague, president of
the record company, the exhibit
was staffed by Bill Gaither,

In addition to the record man-
ufacturers, the CBA show also
included exhibits by two major
record distributors in the reli-
gious field. Pathway Records of
Cleveland, Tenn., highlighted
the Sing, Skvlight and Festival
labels, for which it 15 the ex-
clusive sales representative na-
tionally,

Connor B. Hall, director of
the company, also noted a mar-
ket acceptance of the religious
records in the general field and
said that Pathway was concen-
trating its sales efforts heavily
in the general market. He also
noted heavy sales impact being
made by the gospel quartets,
particularly those seen on TV.

Biggest sellers for the com-
pany are the LeFevre, the Speer

Family, Blackwood Brothers
and the Statesmen Quartet,
Pathway also handles Heart

Warming, Songs of Faith, Chris-
tian Faith and Zondervan labels
in addition to its exclusive lines,

o Continued from page |

simply relating conditions in the
world today, he says. “Sloan is
not a hippie or pacifist,” Adler
says. "He's just a youngster who
speaks in a contemporary lan-
guage.”

Adler feels many of radio’s
voung disk jockevs have beliefs
which coincide with those of
Sloan’s. Adler points to a broad-
ening attitude by broadcasters
which allows them to now accept
a song whose lyric (published by
Trousdale Music) makes men-

tion of “senators (who) don't
pass legislation . . , marches
alone can’t bring integration

. . . when human respect is dis-
integratin’ . . . think of all the

hate there is in Red China . . .
then take a look at Selma, Ala.”
A rekindling of interest in
folk music, including the cur-
rent folk-rock trend (Billboard
June 12), has created an aura in
which disk jockeys are aware of
changing times, Adler says.

One additionally vital reason
[or the acceptance of the single,
according to Adler, is the rock-
like background behind Mec-
Guire, a former lead with the
New Christy Minstrels.

This contemporary puitar-
harmonica sound allows DJ's to
quickly identify the disk as a
commercial product. In the case
of the three other “message”
records, the arrangements were
uncommercial. There were scat-

Park Owners Score BMI
Fees in Copyright Appeal

e Continued from page 1

manufacturers, in addition to
the $3 notice-of-use fee, would
pay another $3 for the “notices
of intention to use” copyrighted
music on records. However,
simplified procedures in the
1965 revision will cancel the
latter requirement, and the extra
53 fee would end when the revi-
sion bill is passed.

A new type of background
music package, in which equip-
ment and tapes are sold out-
right rather than leased, will
soon be launched by Minnesota
Mining and Manufacturing Co.,
its Washington attorney told the
subcommittee. The equipment
will be aimed at the “very
small” store owner who can't
afford leased background music
operation,

The tape and photbcopying
equipment firm fears that unless
the tapes can record under the
compulsory licensing proviso,
like phonograph records, copy-
right proprietors can “discrimi-
nate” or even prevent some man-
ufacturers from going into store-
casting tapes and equipment.

Minnesota's attorney Ralph
Dwan noted that the compulsory
licensing clause, retained in the
1965 revision, is so worded as
to exclude background music
tapes for storecasting. The
Copyright Office supplementary
report says the clause covers
only the making of phonograph
records for home use (after a
first recording has been made,
and on payment of 3 cent maxi-
mum mechanical fee). Excluded
are movic or broadcast sound-
track, wired music transmissions
or juke box music. The tape
equipment firm wants to have
the law expressly include back-
ground music in places other
than private homes.

The Copyrights subcommittee
members had little comment
other than to ask exactly what
wias meant by “very small” com-
mercial establishments to be
served by the storecasting pack-
age. Dwan said beauty and
harber shops, among others. The
shops would pay performance
fees on the music.

Georpe Hamid, operator of
Atlantic City's Steel Pier. and
spokesman for the International
Association of Amusement

In addition, Pathway operates
two record clubs.

In addition to Hall, the Path-
way exhibit was staffed by Joel
Gentry and H. Bernard Dixon.

International Distributors of
Minneapolis, Minn., also exhib-
ited with George Parson and
Kenny Bliss in charge.

www americanradiohistorv com

Parks, told the mournful tale of
a 1964 one-night stand by the
Beatles that cost Hamid a BMI
fee of almost one per cent of
the gross ($575) instead of the
usual concert hall fee of 510 to
$25.

Hamid said Broadcast Music,
Inc., was able to change license
terms for the concert halls to a
gross percentage, because the
copyright law gives licensors a
terrific weapon. The law per-
mits a copyright owner to
choose statutory damages of be-
tween $250 and $10,000 on in-
fringement, as an alternative to
actual loss in damages and
profits, Hamid said this is unfair
when used apainst the average
amusément park proprietor who
is a small businessman,

Hamid said the August 30,
1964 Beatles concert scheduled
for the Steel Pier (licensed at the
time for 3200 a year by BMI)
had to be held at Atlantic City
Convention Hall. Indications
were for a gross of some $68,-
000. A month before the con-
cert, BMI announced the new
1 per cent license fee and said it
would have to be paid on the
Convention Hall Beatles bash.
Hamid said the new type license
makes both operator and owner
of halls responsible for payment.

Hamid pleaded with BMI that
| per cent of the gross could
mean 10 or 12 per cent of prof-
it, after expenses. If ASCAP
followed suit, the music licens-
ing fees would cost 20 per cent
of profits. Hamid said ASCAP
did file a charge of 575 for the
Beatle night, but Hamid has not
yvet paid because he *“can’t get
from them" which ASCAP tunes
the Beatles sang that night, if
any.

When Hamid refused to pay
the new license, BMI brought
suit on 15 counts of infringe-
ment. The aggrieved impressario
said many of the complaints
were made on behalf of Beatles
John Lennon and Paul Mec-
Cartney — who had already
taken out almost $42,000 in per-
formance charges.

A number of attorneys told
Hamid that BMI had a clearcut
case for  infringement, if
Hamid's firm did not take out
the license. To fight it would
take up to $100,000 in lawyer
fees for the period of years
probably needed to fight the
case through various appeals—
and the only possible approach
was via a pooling of amusement
park members for a test case,
Hamid was told, He decided to
settle for $575, but would not
sign up for the new license
terms.

BMI were to be

suits

Record of the Absurd
Getting Serious Air Play

tered stations which played
them, but nothing like the ex-
posure “Destruction” has re-
ceived here from KRLA,
KFWB, KHJ and KBLA.

Despite the probing of do-
mestic tinderbox situations like
the struggle for human rights,
the single is being played in all
parts of the country, the label
says. Among the first markets
providing exposure were Bos-
ton, Cleveland, L. A., San Fran-
cisco and Baltimore-Washing-
ton. It was reported that in some
areas disk jockeys and program
directors went to station owners
to obtain clearance to play the
record.

When Lena Horne's “Now"
protest single was released, sev-
eral program directors told Bill-
board in Los Angeles they were
in the entertainment business
and were not concerned with air-
ing records with political over-
tones. When the Millicent Mar-
tin tribute to the slain president
was recorded from its original
“This Was the Week That Was"
British TV show, broadcasters
claimed the single was in poor
taste. Some said they did not
think it proper for anyone to
make money out of such a catas-
trophy.

John Barrett, general manager
of rating leader KRLA, told
Billboard that the arts have al-
ways been associated with po-
litical thought and that for radio
stations to negate this was fool-
ish, KRLA was playing “De-
struction” because it suddenly
appeared on its local survey,
Barrett said. If public demand
warrants play, the station com-
plies, unless indecency rules out
exposure, Barrett explained. "It
is not our prerogative to cen-
sor,” Barrett said the station
played a Kennedy tribute single
but did not air the “Now" disk
since it never showed up on its
survey of 30 locations a week.

Barrett added there had been
“surprisingly little comment”
from listeners about “Destruc-
tion,” McGuire’s debut for Dun-
hill. There was more comment
from station personnel who were
split idealistically over subjects
in the song.

launched against Beatles concert
promotors in Cincinnati, Chica-
go and California, said Hamid.
But after the death of BMI
President Robert Burton, who
held out for the 1 per cent of
the gross basis, an arrangement
was worked out with concert
hall managers on the basis of
seats in the auditorium, But
Hamid was not sure matters
would end here. He said “thou-
sands of small amusement busi-
ness men are at the mercy of
copyright monopolies,” largely
because of that 5250 per in-
fringement. The association has
warned members of the dangers,
said Hamid.

Subcommittee members care-
fully refrained from comment
on the contest between the park
and concert hall operators and
the music licensors. But Rep.
Herbert Tenzer (D., N. Y.), a
stickler for money details,
brought out the fact that the
Beatles concert was moved from
the Steel Pier which seats 10,000
at customary admission for
talent show of $1.90, to the
Convention Hall which seats
17.000—and Beatles tickets cost
between $2.75 and $4.90. So if
the licensing was different for
the Beatles concert, “the income
was different, too,” said Rep.
Tenzer,
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TOP SELLING RHYTHM & BLUES SINGLES

SPECIAL SURVEY for Week Ending 8/14/65

This Lasd Waeeks on
-Week 'Week Title, Artist; Label & Mo. Chart

4 PAPA'S GOT A BRAND NEW BAG
James Brown, Kirg 5599 (Lois, BMI)

1 IN THE MIDNIGHT HOUR ... .. ...
“Wilson *Pickets, Attantic 2289
o {CotilioneEast,  BMI)

5 - THE"TRACKS- OF MY TEARS. ... ......
-Miracles, Famla 54118 (Jobete, BMI)

2 1CANT ‘HELP MYSELF.
Four Tops, Molown 1076 {lnhe’re. EMl}

28 IT'S THE SAME OLD SONG
Four Tops, Motown 1081 (Jobete, BMI)

BABY I'M ¥YOURS .
g-:;b]-lri Lewis, Mlanlu: 2253 {Ela:kwmd
I

RIDE YOUR PONY ...
Les Dorzey, Amy 927 [J-rh BMI]

TONIGHT'S THE NIGHT ..
Solomon Burke; Atlantic 2288 [tutlilmn, Hmr}

I'LL ALWAYS LOVE YOU
Spinners, Motown 1078 (Jobete, BMI)

SINCE 1 LOST MY BABY.
Temptations, Gordy 7043 IfJuhe'te EM.I;

YES, I'M READY
Barl:ara Mason, Arctic 105 (Stillran-
Dandelion, BMI)

SITTING IN THE PARK
Billy Stewart, Chess 1932 (Chevis, BMI)

ONLY THOSE IN LOVE
Baby Washinglon, Sue 129 [Bmwn HMI!I

ITS A MAN DOWN THERE . . .. .. A
G. L. Crockeft, 4 Brothers 445
{Falrshake, BMI)

IT'S TOO LATE, BABY (TOO LATE) . . 6
Arthur Prysock, Old Town 1183
{Pry-Weiss, BMI)

| CANT WORK NO LONGER..........
Billy Butler, Okeh 7221 (Curtom, BMI)

YOU'RE GONNA MAKE ME CRY. ... ..
0. V. Wright, Back Beal 548 (Don, BMI)

AGENT 00-S0UL
Edwin Starr, Ric-Tic 103 (Myto, BMI)

(I Can't Get No) SATISFACTION.
Rolling Stones, London 976& -[lrrlrﬂul!'cluii:l EMIJ

TAKE ME BACK

Little Anthony & the-imperials, DCP 1136
(South Mountain, BMI)

This

Last Weeks on

Week Week Title, Arfist, Label & Mo.

21
22

23
24
25

2]
28

29

30
31
32

33
34

35

36
37
38

17 00 WEE BABY. | LOVE YOU..

Fred Hughes, Vee Jay &84 lEulTnma BHIJ -

— SHAKE AND FINGERPOP .
Jr. Walker & the All Stars, Soul 35013
(Jobeie, BMI)

33
Marvin Gaye, Tamla 54117 (Jobete, BMI)
— NOTHING BUT HEARTACHES .

Supremes, Motown 1080 t]nhﬂe, BMIJ

40 YOU BETTER GO
Derek Martin, RouleMe 45631
{South Mountain, BMI)

| GOT YOU BABE
sonmy & Cher, Atco 8359 [(Five-West-
Cotillion, BMI)

BNIIY o s b b s e s bt 7

Astors, Stax 170 [East, BMI)

WE'RE DOING FINE . ..
Des Des Warwick, Blue Rock 4029
(Leatherneck & Wellmade, BAMI)

I'M A HAPPY MAN .
Jive Five, United Artists B53 [Unart, BMI)

WHO'S CHEATING WHO? . . . ... ... 10
Little Milton, Checker 1113 ([Chevis, BMI)

ONE MONKEY DON'T STOP NO SHOW. .. 7

Joe Tex, Dial 4011 (Tree, BMI)
NO PITY (In the Naked l:it)gn

Jackis Wilson, Brunswick 552
Bai)

STOP! LOOK WHAT YOU'RE DOING

Carla Thomas, Stax 172 ([East-Falart, BMI)

IT'S GONNA TAKE A MIRACLE.

E?.mmm' MGM 13366 (South Mountaln,

DO THE BOOMERANG .

Ir. Walker & the All Stars, Soul 35012

{lobete, BMI)
| PUT A SPELL ON YOU.

Nina Simone, Philips 40286 (Travis, BMI}

STORM WARNING

Volcanos, Arctic 106 (Stillran-Dandelion, BMI)

UNCHAINED MELODY . ..
il AT:IiII.IE Brothers, Philles 129 {Franh

THE LOSER ..
Skylimers, Jubilee 5504 (Wemar, BMI)

SUGAR DUMPLING |

Sam.Cooke, RCA Victor 8631 (Kags, BMI)

NEW ACTION R&B SINGLES

Other records registering solid sales in cerfain markets and appearing to be 2 week away from meriting a
listing on the mational Hot R&B Singles chart above. All records on the chart are mot eligible for a listing here.

FIRST | LOOK AT THE PURSE
Contours, Gordy 7044

FOR YOUR LOVE
sam & Bill, Joda 100

I'VE FOUND THAT | LOST

Impressions, | ABC-Paramount 10670

YOU'VE GOT TO EARN IT

Temptations, Gordy 7043

TOP R&B JOCKEYS' PICK-OF-THE-WEEK

CHUCK MOORE, KPRS, Kansas City, Mo

BILL WILLIAMS, WCHB, Detroit
soul Heaven, Dixie Drifters, .Roulette
Ain't It the Truth, Roy Hamilton, RCA Victor 8641
Mohair Sam, Charlie Rich, Smash 1993

RUBY (LADY COOL BREEZE) LEWIS, KBYE, Oklahoma City
Got to Find a Way, Harold Burrage, M-Pac 7225
For Your Love, Sam & Bill, Joda 100
If | Didn't Love You, Chuck Jackson, Wand 188
it's Too Late Baby, Too Late, Arthur Prysock,
0id Town 1183

JOHNNNY BEE, WBOK, MNew Orleans
someone |Is Watching, Solomon Burka, Atlantic
Respect, Otis Redding, Volt
Good Times, Gene Chandler, Constzllation
| Want To (Do Everything for You), Joe Tex, Dial 4016
I'll Take You Where the Music’s Playing, Drifters,
Atlantic 2298

You Succeeded, Sandra Philips, Broadway 402

CHARLIE BROWN, WLOU, Louisville
Sad, Sad Girl, Barbara Mason, Arctic 108
Great Goo-Ga-Moo-Ga, Tom & lerrio,
ABC-Paramount 10704

JERRY THOMAS, KNOK, Dallas-Fort Worth
Do the Walk, George Wydell, Tangerine 953
Hey Little Girl, Z. Z. Hill, Kent 427
Today, Bobby Bland, Duke 385
Nothing But Heartaches, Supremes, Motown 1080
The Hurt Is On. Carl Underwood, Cee-Jam 2
Crying All by Myself, William Bell, Stax
Only Those in Love, Baby Washington, Sue 129
If | Didn't Love You, Chuck lackson, Wand 1F8
LP—Our Shining Hour, Count Basie & Sammy Davis Ir.,
Verve VEBOS (M); V6 BB0S (S)

FRED HANNA, WAME, Miami
Too Hot To Hold, Betty Everett, Vee Jay
We Can Do It, Jackie Ross, Chess
You're Still My Baby, Wilbert Harrison, Port
I'l Take You Where the Music’s Playing, Drifters,
Atlantic 2298
I'l Always Love You, Spinners, Motown 1078

58

Walking on Air, Jimmy Willizms, Atlantic 2296
You've Been in Love Too Long, Martha & The Vandellas,

Gordy 7045

| Cried My Last Tear, 0'Jays, Imperial 66121
LP—Gena Fuller & the Monterey Jazz Festival Featuring

Dizzie Gillespie, Pacific Jazz P 533 (M)

CHET McDOWELL, KYOK, Houston

It"s All Over, Charlie Harris, Copa

| Need You, Impressions, ABC-Paramount 10710

DICK (CANE) COLE, WLDK, Memphis

I'm Living Good, Louis Williams & The Ovations, Goldwax
Don't Have to Shop Around, The Mad Lads, Volt 127
You're Gonna Make Me Cry, 0. V. Wright, Back Beat 548
LP—Marvin Gaye on Broadway, Tamla 249 (M)

EDDIE CASTLEBERRY, WVKO, Columbus, Dhio

I'l Take You Where the Music's Playing, Drifters,

Atlantic 2298

Don't Have to Shop Around, The Mad Lads, Voit 127
We're Doing Fine. Dee Dee Warwick, Blue Rock 4027

What About Me Baby, Jackie Bee, Salem

Danger Heartbreak Dead Ahead, Marvelettes, Tamla 54120
These Hands (Small But Mighty), Bobby Bland, Duke 385

WILLIE McKINSTRY, WILD, Birmingham, Ala.

Today, Bobby Bland, Duke 385

Everybody Makes a Mistzke Sometimes, Roy Arlington,

Safice 337

AL JEFFERSON. WWIN, Baltimore

You Cant Buy My Love. Barbara Lynn, Jamie 1301

Sad, Sad Girl, Barbara Mason, Arctic 108
Treat Her Right Roy Head, Back Beat 546

Don't Have to Shop Around, The Mad Lads, Volt 127

Soul Heaven, Dixie Drifters, Roulette
Maks Up Your Mind, Eddie Floyd, Safice

OL" "R (BIG 0) MOSS, KCAC, Pho=nix. Ariz.

| Done Made It Over, Tiny Powell, Ocampo 101
There's Gonna Be a Showdown, Denna Johnson &

Ricky Davis, Simpson 101

Good Times. Gene Chandler, Constzllation 160

Days Are Dark, Ted Taylor, Jewel 748

B S il - — T T e m e T S SRR e ST

www americanradiohistorv com

{Merrlma:,

TOP SELLING R&B LPS

This  Last Weeks on
Week Week Title, Arfist, Label & No. Chart
1 1 TEMPTATIONS SING SMOKEY, Gordy G 912 (M); GS 912 (3)........21
2 3 JR. WALKER & THE ALL STARS PLAY SHOTGUN, Soul 701 (M);

s 701 (3) . PR A e R e A S e M AR
3 4 THE FOUR TOPS, Motown 622 (M); S 622 (S). . ... .............. 12
4 2 | DO LOVE YOU, Billy Stewart, Chess LP 1496 (M); (No Stereo).... .. 7
5 9 MIRACLES GREATEST HITS FROM THE BEEIHHIHE Tamla T 254

(M); 5T 254 (5) . o \ 18

6 10 TODAY—MY WAY, Nancy Wilson, Capitol T 2321 (M); ST 2321 (S)... 9
7 7 THE BEST OF SAM 'EI‘JDHE, Yol. 2, RCA "-"H:tur LFM 3373 {H}

LSP 3373 (S) .
8 8 ARETHA FRANKLIN/YEAH, Columbia CL 2351 (M): CS 9151 (S)..... 2
9  — JUST ONCE IN MY LIFE, Hnghtenus Brothers, Philles PHLP 4008 {M},
PHLP 4008 (S) . . % |

100 — THE IN CROWD, Ramsey Lewis Trio, Argo LP 757 (M); LPS Y57 (5). ..

=]

NEW ACTION R&B LP’s

Other albums registering solid sales in certain markets and IH“'"I'II te be a week away

from meriting a listing onm the national Hot R&B LP chart above. Al

are not eligible for a listing here.

A DOUBLE HEADER WITH
ARTHUR PRYSOCK
Oid Town 2009 (M); 2009 (5)

THIS IS NEW

records on the chard

OUT OF OUR HEADS
Rolling Stones, London LL 3429 (M);
PS 429 (5)

Righteous Brothers, Moonglow
MLP 1003 (M); SLP 1003 (5)

BILL WILLIAMS, PD
WCHB, Detroit

He is alsa

D] SPOTLIGHT

Bill Williams is a soul radio personality whase
rapid-fire patter and wit have made him one of
the most puﬁuiir disk fockeys in the Detroit area.

e station’s program director. Williams
is & native of Tampa, Fla. He attended Dillard
Univorsify in Mow DOrieans. He worked two and a
half years at WTMP, Tampa. An ex-U.
r'lrmaptr, he is married and Jives in Inkster,
ich. Wobbies inclode gums and horseback riding.
Willlams promotes his own show twice a month.

. Army

Supreme Album Sales
Nearing 300,000 Mark

DETROIT — The Supremes,
hottest property on the Motown
line-up, rolled up close to 300,-
000 orders for their new album,
“More ‘Hits by the Supremes,”
prior to its release on Tuesday
(27), aceording to Barney Ales,
executive vice-president of Mo-
town Records.

This makes it-six albums and
six singles for the girls in the
vear they have been recording
with the label—with the first
five of the singles each hitting
MNo. 1 spot on Billboard charts.
The sixth is moving up on the
charts. 'The Supremes Thursday
(29) opened a three-week stand
at the New York Copacabana.

Ales confirmed that Motown

Fontana Leases
Jin Master

CHICAGO — Fontana Rec-
ords’ artist and repertoire Vice-
President Shelby Singleton dur-
ing a Louisiana tour last week
liked the sound of “Try to Find
Another Man," by Tommy and
Clint on the Jin label, This re-
sulted in his leasing the master
for Fontana.

Handling negotiations were
Fontana product manager
Charles Fach and Floyd Soil-
eau. Fach last week also ac-
quired the master of "“Hey,
Little Willie,” by the X-Cellents
from Bill Leasure of Dayton,

has just signed singer Connie
Haynes, who has been doing
night club and television work
recently, She formerly recorded
with a female trio under another
label.

Johnny Bragg

Denied Parole

NASHVILLE — The State
Parole board last week refused
to parole Johnny Bragg, 38, con-
victed rapist and robber who
wrote the 1956 hit song “Just
Walkin' in the Rain” while in
prison.

Bragg was sentenced to 99
yvears in 1943 on a rape convic-
tion, paroled in 1959 and con-
victed the following year and
sentenced to 10 years on rob-
bery and attempted murder con-
victions. The parole board said
Bragg failed to succeed at his
first effort at parole and is not
vet ready for civilian life again.

McKinven to Mills

NEW YORK—John A, Mc-
Kinven has been named vice-
president of marketing and pro-
motion for Mills Music, He had
been an independent marketing
consultant and marketing head
of the Fuller & Smith & Ross
advertising agency. McKinven
will report to Warren Ling,
vice-president and general man-

ager.

BILLBOARD, August 14, 1945
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Nationwide Ring of Disk Thieves
Costs Stores Thousands Yearly

By NICK BIRO

CLEVELAND—A nationwide
ring of record thieves is costing
the industry many thousands of
dollars and will require federal
action before it is halted, accord-
ing to the head of a large dis-
count chain here,

David K. Kahn, president of
the three-store Value City chain
here, estimates that the ring has
cost his outlet some $10,000 in
phonograph record losses during
the past year.

Kahn said the record depart-
ments in his stores have all been
moved nearer to the checkout
counter so cashiers can keep an
eve out for shoplifters.

Well Organized

The Cleveland store executive
said that the thieves are well
organized and go systematically
from store to store, city to city.

“The pattern of operation vir-
tually duplicates that of a na-
tionwide ring of clothing thieves
apprehended in the mid-'50's by
the Federal Bureau of Investi-
gation,” Kahn said.
~ Kahn's remarks came follow-
ing arrest of a shoplifter caught
with $52 in phonograph records
at a Giant Tiger Store here re-
cently.

‘The modus operandi of the
thieves follows a unique pattern.
Large over-size pants are worn
by a team of three to four men.
After carefully studying a store,
the thieves enter, stuffing rec-
ords into the pants.

“The shoplifter enters as a
small man and leaves as a fat
one,” Kahn said.

The man arrested at the Giant
Tiger outlet recently had some
$52 worth of LP’s stuffed into
his trousers,

Kahn said the man had a
New Jersey driver’s license and
had cartons with a New Jersey
address in his auto when he was
apprehended.

Kahn theorized the plan was
to send the records.back to the

New Jersey headquarters where
they would be sold through some
form of warehousing outlet.

Kahn noted that the clothing
thieves apprehended by the Fed-
eral Bureau of Investigation back.
in the '50°s had a warehouse
with over $1,000,000 in' stolen
merchandise that was being sold
through regular marketing chan-
nels.

LYON-HEALY FORMULA

Full Line Music Merchandising
‘Key to Chicago Chain Operation

~ A recent Lyon-Healy adver-
tisement commemorating the
firm’s 100th year in business,
carried the caption, “Music For
AlL” It couldn’t have been more
to the point. Lyon-Healy not
only provides music for all, it
provides just about everything
imaginable in the field of music.

Its five-story, quarter-square-
block store on the South Side of
the city's Loop carries records,
musical instruments, accessories;
such home entertainment equip-
ment as radios. TV's and phono-
graphs, and even such off-beat
items as piano rolls,

If there is one theme to the
Lyon-Healy operation, it is wva-
riety. Perhaps prestige and va-
riety would be even more de-
scriptive,

The firm operates 13 stores
in the Chicago area, Six of these
carry records. The downtown
store carries an inventory of ap-
proximately 30,000 LP's, about
60 per cent of which are clas-
sical.

Lyon-Healy prides itself on its
classical -inventory and its clerks
are the most knowledgeable clas-
sical specialists in the Midwest.

The store subscribes to a

Avugust 14, 1965, BILLBOARD

“modified-self-help” merchandis-
ing philosophy. Most of the fast-
moving pop material is located
in easily accessible shelves and
racks, but the bulk of the classi-
cal merchandise is back in the
stockroom.

Don Broman,

general mer-

Tax Refunds

On Music
Merchandise

CHICAGO — Although no
all-inclusive list is available of
music merchandise which car-
ried the federal excise tax and
therefore is subject to floor
stock and inventory refunds, the
MNational Association of Music
Merchants has compiled an in-
itial list to guide the industry.

NAMM notes that “generally
(Continued on page 60)

chandise and sales manager of
pianos, hi-fi's, TV’s and records,
says this is because “classical
customers still prefer to be
waited on and to discuss their
purchase with a knowledgeable
salesperson.”

In terms of price, Broman
says, “we're not a discount op-
eration, but we're competitive,”

Lyon-Healy estimates it is
able to fulfill about 85 to 90
per cent of all customer requests
in the classical field from its
shelf stock.

The store is also one of the

very few that maintains a full
guarantee and return privilege

policy. If a customer is not satis-
fied with a record for any rea-
son—even simply “not liking it”
—he may bring the record back
and have his money refunded.

Each store maintains two
stereo earphone listening sta-
tions. Customers can have rec-
ords put on a turntable and lis-
ten through the earphones near
the counter.

Broman notes that the store
used to maintain 15 individual
listening booths in the basement

www americanradiohistorv com

NEW PRODUCTS

The following new products were selected by Billboard because of the special interest they
may have for record dealers. For-more information write Audio-Video Editer, Billboard, 188

West Randolph, Chicago 1, L

Columbia Introduces ‘66 Line

SOLID STATE Masterwork phonograph by Columbia. Four speak-
ers, Garrard changer, ceramic cartridge, diamond needle, luggage-

style case. Price $95.00.

STEREOPHONIC tape recorder. Four track record and playback.
Three speeds, four pole mechanical motor. Two detachable speakers,
two microphones. Two level meters, bass and tone controls, pause
lever, tape footage counter. Price $275.00.

MANUAL SOLID state phono-
graph. Four speed, rubber
matted steel turntable. Tone
controls. Attache case styling.
List price $28.50.

but discontinued this because of
lack of demand.

“People seem to be more
knowledgeable today and donm't
always want their record played.
Also, the quality of recordings
has gone up and people no long-
er bother to check for defects,”
Broman notes.

Lyon-Healy believes strongly
in advertising and carries on a
regular campaign in the local

(Continued on page 60)

Pfanstiehl’s

st

NEEDLE DESIGNS!

Cartndge designers set a merry
pace for needle makers . . . it's a
never-ending job to keep up with
the continuous flow of new Ameni-
can and foreign cartridge designs
—but Pfanstiehl does it to serve
your phono-needle customers.
When you need the latest, order it
from Pfanstiehl. Write for a free
catalog and self-mailer order
forms today.

Your order shipped same
day it's received.

DIRECT-TO-DEALER

Pfanstichl

CHEMICAL CORFORATION = BOX 4%
104 LAKEVIEW AVE. = WAUKEGAM, ILLINOIS
Originators of the 39.75 Diamond Nesdle
= = e ——— " A

when answering ads . . .
Say You Saw It in
Billboard

59
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EMPLOYMENT SECTION

SITUATIONS WANTED

ATTENTION., SONGWRITERS! BARI-
tone will sing on your dum-.'lu free. No
eateh. Ballade to rock "n" rall Malurs
feel for lyrcs, two octave range, broad
dynamies, mesonant tone. BIE—PY 61016,
Long Island, M. ¥.

ENE-LIEHHAH, VERY AMBITIOUS AND
experienced In A & R production and
artist management, wanits positon iIn
Ameriea. Heferences and latest produc-
tions can be supplied. Box 24, Hill-
Ilimﬁﬂrd. 1685 W, 46th Si., New York, M. Y.

DISTRIBUTING SERVICES

RECORD DISTRIBUTORS

DISTRIBUTION ARRANGED

CONSULTATION

All guestions answered .about Re-
cording, Distribution, Printing, Ship-
ping, Muslc Pablishing, stc.

NATIONAL RECORD
PROMOTION & PUBLICITY

PRESSING
MNo job too small

MORTY WAX
PROMOTIONS

1650 Broadway
N.Y,N.Y.10019

¢l 7-2159

HOT

HOT

ATTENTION,
RECORD
COMPANIES
AND
RECORDING
ARTISTS!

Be the first
to Hittsville
by recording
a sure-fire hit
called

“SELFISH HEART"”

Published by

Clover Music, BMI

Written by a great new BMI writer

Robert N. Bowden

For the ones who want a
hit, only lead sheets will

be sent out.

Write or wire for

free copies to:

Robert N. Bowden
434 Gartield Court
Long Branch, N. J.

HOT HOT

RECORD HIOT 458 — BRAND
uome Lite Tt SE80 PaE Diindred: Saf
per thousand. Send check with -l:rn!tr for
prepaid ge. No overseas orders.
Heliable cord Co.. Box 136, Glen Daks
Post Di’ﬂl‘.'l:, Glen Oaks, N. Fhone:
Area Code 212—343-5881. ocdd

ATTENTION

RECORD LABELS
PUBLISHERS * ARTISTS

All types of new, unpublished songs
available for recording. Unique
production plan for Indie Labels
ond Producers.

Out-of-lown Inquiries Welcome.
For info . . .
CALL PL 7-14684 OR WRITE TO

SONGWRITERS' ASSOCIATES, INC.
Prod. Dept., 236 W. 55 51, N.Y.C. 19

ALBUQUERQUE

RECORD STORE FOR SALE

in large, established shop-
ping center. Four years in
business. Average gross
sales per year $150,000.
Move to the land of sun-
shine and space. Full
particulars available,

Write: JACK CAWOOD

57 Winrock Center
Albugquerque, M. K Mex

MUST SELL SOONIN

GO EHELIGIOUS S0O0NGSE WANTED
for puhhnit.lum all Send lnguiry,
lead shee

Music, 231
TE104,

pes to: Don Elgar
Jﬂ.:ml!r. Fnrt. Worth, 1e:;:;

FOR SALE: BIXTY
Candy
Cocoanut and asstd. to box, 30 boxes or
more & §1.60 per box F.0.B.
Sample box §3 pre
tributors,
J15dr1.

30,000 PROFESSIONAL COMEDY L.JHES'
- Monthly topical g
eatalog, Hobert 2536
Crescent, Baldwin I:h.rhur. N, Y.

TEN-CENT BARS
and Cookics, PFeanut Briitle,

Columbus.
d. Penny-Wise Diis-

107 1 5, Columbus, Ga.

Hrlr.l.m toa |
ﬂ-:mlel

chemuy T-(H

Say You Saw It in
Billboard

RECORD MFG. SERVICES,
SUPPLIES & EQUIPMENT

MISCELLANEOUS

NOTICE: IN ORDER TO FACILITATE
relunds of exclse II.'I:E'S- due you on floor
gtock as of June 22, 1965, it is essential
thal we receive no later than September
1, 1965, an inventory by 10/ and 12*
LP's on hand on June 1865, ar claims
may- be forfelted. Follkways Records &
Serviee Corp. Ploneer Hecord EITE‘E.
{}Eﬂﬁ 165 W 46th S, New York,

PUBLICATIONS & SERVICES

PROGRAMMING IDEAS

Over 125 outstanding contests,
comedy, promos, games and ideas
are confoined in a valuable new
book for progressive radie program
directors.

Mow availoble from RS (o divisien
of Billbeard) for $5.95 each post-
paid.

"PROFESSIONAL
PROGRAMMING VOL. 1”
by DICK STARR and BOB HARRIS

R51 (Record Source Int'l)
165 West 48 Strest

Mew York, M. Y. 10034

INTERNATIONAL

EXCHANGE

ALL: ENGLISH RECORDS RUSHED BY
airmail. Beatles "Help™ and ""Beatles
for Sale' plbums. Dave Clork Five new
!'l'lm LF, §6.15 each, airmailed. Stones
“Live"” EP, $2.40 alrmalled. Jnhn Lever,

Gald H'r_reet, Morthampton, England.
.‘ruﬁ-ss

ANY H‘JGL[.':H H.EC{I-FI:D A.I'.:I-'I.H_A_'I']...ED
B:lll“ ilhum.u: “"Help™ and “Beatles for
Sale." Dave Clark Five new . BStones,
Animpls, all lish Eroups. LFP's, $6
cach post inclusive, Berkeley Hecords,
6, Lansdowne HRow, Berkeley S5q., Lon-
don W.l, England.

CLASSIFIED RATES

Per Inesrtion

5" | x Each Additional Inch

Manufacturer
Advertisers 5% 515 $25 4
Distributors (Regional)
& Employment 35 59 515 35
Advartivers
Digtributors
[Hational) i A 315 i
EMuatlons
Wanted for 51 i5 w i3
Individuals

= Minimum size sold is V5", approximately 35 words; 1" 70 words.

® All rates are for EACH Insertion. PAYMENT MUST BE IN

ADVANCEI

= Advertisements 2" or larger are sef in boxed style
= |f Box Number is used, allow 10 words for number and address,
Box number service charge is 50c per insertion,

USE THIS HANDY ORDER FORM

coneecutive Rssues,

Please inzert the follewing ad for

Size:

Handing:
[] Set regular classified style. LT |

Amount enclosed

boxed clazsified style,

Copy.

Company Name

Authorized by

Address

City
FLEASE EMNCLOSE YOUR PAYMENT. WE

State & Zip Code
00 WOT BILL FOR CLASSIFIED ADS.

FOR ADDITIONAL

INFORMATION AND/OR ASSISTANCE CONTALT:
TISING MANAGER, Billboard, 165 West 4&th 5t

CLASSIFIED ADVER-
Hew York City 10034,

ADVERT|SING RATES INTERMATIONAL EXCHANGE

Classified: Per fine 51.
DISPLAY: Per mch £14, Minimum 1 inch

Minimum 4 lines per Insertion.

Above prices are tor ong inzerfion in one issue, Cash or check with order.

Lower ratez for 12, 24, 52 jnserficn: in a

one-year plrmd

i A 2z A—— . A

FOR FURTHER INFORMATION CONTACT:

Peter H!ll‘lt
Billboard,

Inhrn!inﬂll Adverfising Dirscior,
165 West 45th Street, Mew York

City 10036 or
Andre de Yekey, Ewrcpesa Director, 15 Hanower

W. 1, England.
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SELF-CONTAINED,

transistorized AM/FM stereo phonograph.

Garrard M-50 changer, Pickering cartridge, diamond needle, sealed
speaker compartments. FM stereo tuner and indicator. LF. stages,

illummated dial,
from $150.00.

MASTERWORK AM/FM
radio. AC and battery opera-
tion, 12 transistors, uses four
penlite cells. Telescopic antenna.
Leatherette case. Price $37.95.
Other radios from $22.95.

30-watt output. List price $299.50. Other models

STEREOPHONIC
Masterwork phonograph fea-

solid state
tures “drop-a-matic” cabinet.
Tone control. Exclusive tooled
grilles. List price $57.50 includes
stand.

Full-Line Music Merchandising

® Continued from page 59

papers and WFMT, the city's
leading FM outlet. In addition
to spot announcements, ‘the firm
has sponsored an evening sym-
phonic hour.

Direct-mail is also used with
great success, not only to stimu-
late over-the-counter sales, but
for a mail-order business, which
accounts for about 10 per cent
of Lyon-Healy’s record volume.

A mailing list of about 5,000
names is maintained and a mail-
ing of some type is sent out
every month. Last month, for
example, the firm sent out a

Tax Refunds

® Comtinued from page 59

speaking, all music instruments
do carry the 10 per cent manu-
facturers excise tax. The original
law exempted ‘parts and acces-
sories’ which represent a broad
group of merchandise such as
mouthpieces, picks, reeds, drum
sticks, amplifiers, instrument
cases and to use a broad defini-
tion, ‘any music item which, by
itself, will not reproduce music’.”

NAMM lists the following
musical items which did carry
the tax:

Autoharps, banjos,
cymbals, drums, guitars,
bells, harmonicas, harps,
bourines, temple blocks,
gles, ukuleles, zithers.

There are in addition the
obvious items such as all string,

hongos,
hand
tam-
trian-

special promotion on/harp rec-
ords.

Other mailings cover new re-
lease listings and special sales.

Much of Lyon-Healy's busi-
ness is done with schools, insti-
tutions and such music special-
ists as teachers and professionals.
The firm has requests from
small towns throughout the Mid-
west.

Lyon-Healy's reputation of
“having everything in the musi-
cal field” seems to stand it in
good stead when it comes to
specific requests from record
customers. People seem to feel
that if anybody is going to have
it, Lyon-Healy will — and it
usually does.

Counterpoint New
Clay Pitts Label

NEW YORK — Counterpoint
Records, a new label, has been
formed by Clay Pitts Enter-
prises, Inc., a management firm.
The first release features Jimmy
Miller with “On a Back Street.”
National distribution will be
complete by the end of the
month, according to President
Clay Pitts. The label will center
around rock 'n’ roll and folk
music in both singles and al-
bums. Artists, for the present,
will be limited to those signed
to the management firm.

General Named

brass and woodwind instru- BALTIMORE—General Dis-
ments, pianos, organs, phono- tributors here has been named
graphs, phonograph records, distributor for the Audio Fi-
radios and TV sets. delity and Karate lines.
BILLBOARD, August 14, 1965
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Three Suppliers Name Dallas
Bulk Vendors in Debt Action

DALLAS — A receivership
petition filed here in Dallas
County Judicial District Court
by Oak Manufacturing Co., Op-
erators Vending Machine Sup-
ply Co. and the Tradewins Corp.
last week charged bulk vendor
Larry Tarletz of Four State
Vending Co. with obtaining
merchandise by means of
fraudulent notes and seeks near-

Please rush
complete in-
formation ond
prices an
Marthwestern
SUPER SIXTY
Ball Gum-
Charms
Vender (os
illustrated) as
well os other
Morthwestern
machines,

ADDAERE . . e e S

ETITY vt
Fill in eoupon, d.l:'l and mad] tu

BITI'ERMAH & SOH

Member National Vending Machine
Distributers; Inc.

4711 E. 27th 51., Kansas City 27, Me.

Phone: WA 3-3900

We handie complete line of
machines, parts & suvpplies.

NORTHWESTERN

y Model 60 Bulk-Pak

Will not skip or
jam because of
specially
designed wheel
and housing.
Holds 1,000
individually

BUBBLE
TAB GUM,
the most popular in bubble gum.
Wrappers include comics, fortunes

and premium redemption.
Bulk loading.

BIRMINGHAM
VENDING COMPANY

310 Second Ave.. North
Birmingham, Alabama
Phone: FAirfax 4-T51&

ly $100,000 in alleged indebted-
ness and damages.

Named in the lengthy, six-
count complaint with Tarletz
were Dallas Vending Co., Inc.,
Beaver Distributing Co., Inc.,
three banks and a leasing com-
pany.

The court scheduled a re-
ceivership hearing for August
13. Meanwhile, plaintiffs and
defendants have agreed on a
temporary injunction freezing
all assets and income of Four
State Vending Co. and Dallas
Vending Co. pending the hear-
ing.

Route Records

The Los Angeles-based Op-
erators Vending Machine Sup-
pl:-.-' Co. charged that THIIE[Z,.
. . . to continue to obtain ad-
ditional goods, wares and mer-
chandise,” presented to the firm
a $16,740 note in December of
1963 which proved to be a
“forgery.” The petition asks
$12,090 in damages resulting
from the alleged fraud.

Operators Vending Machine
Supply Co. also alleged that in
obtaining $39,000 in credit in
April of 1964, Tarletz offered
security in the form of a “con-
ditional sale contract” for 3,500
Acorn venders as well as title,
operation and location rights to
1,330 additional Acorn venders.

However, the petition alleges,
Tarletz “stlll has in his posses-
sion the route records (for the

1,300 machines) and refuses to

— VEHDING
) GUMS

Direct Low Factory Prices
F.O.B, Factory 150 Ib. dlots

Bubble Ball Gum, 140, 170 &

210 Ct. & Giant Size ....30V% Ib.
Chicle Ball Gum, 130 Ct. .. 383 b,
Clor-o-Vend Ball Gum ....43V%% b,

Clor-o-¥end Chicks, 320 CF. . 43% b,
Chicle Chicks, 320 & 520 Cr...39 Ib.
Bubble Chicks, 320 &

52 CF ...... .k .
S-stick Gum, 100 ll:h ..... $2.25

AMERICAN CHEWING PRODUCTS

40 yaars of manufacturing experience
dth & Mt Pleasant
Newark, N. J. 07104

YOU COUNT MORE WITH OAK

OAK TREE

The Oak Tree makes an ideal stand
for Vista Model Cabinet Machines.
This multiple vending unit makes
your merchandise really stand out.
There is no need to disassemble the
upper row of machines to service
tHe bottom machines. The wheel-
mounted base is 13" x 16"; the aver-
all height is 50 inches. Shipping
weight is 1914 Ibs. It is available in
either baked red epoxy enamel or
automotive chrome finish.

Time payments available on OAK
Machines through all distributors.

= O0akKk MANUFACTURING CO.,

650 SOUTH AVENWE &1, LOS ANGELES

BILLBOARD
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turn over or deliver the same."”
In addition, Operators Vending
Machine Supply Co. charged
Tarletz with “attempting to
transfer or dispose of such ma-
chines, stands and related
items."

Receiver

Operators Vending Machine
Supply petitioned that a receiver
take possession of and operate
all the machines in question.

Another section of the Op-
erators Vending Machine Sup-
ply complaint alleged that title
to the machines to which it
((Operators Vending) had rights
was transferred to a Dallas
bank, an action which eventual-
ly involved two other banks and
various other firms—all named
in the petition.

Oak Manufacturing Co., also
located in Los Angeles, charged
that in order to obtain merchan-
dise, Tarletz and principals In
the Dallas Vending Co. “de-
liberately and intentionally set
upon a plan or scheme whereby
a fraud was perpetrated upon
Oak.” This, Oak charged, in-
volved three notes totaling
about $35,000, payable to Tar-
letz and executed by Dallas
Vending Co. Each note was
purportedly secured by a chattel
mortgage on a number of bulk
venders.

MNotes

Oak alleged that “the various
vending machines described in
such mortgages were not in fact
sold,” and petitioned for a sum
of a little over $30,000 which
Oak claimed is due on the three
notes.

Named in the petition as
Dallas Vending Co. principals
were Roger Asch, president and
Gilbert J. Bruneman, secretary-
ireasurer.

Oak also filed claim for
$4,700 which it declared due in
connection with a patent in-
fringement suit involving Beaver
Distributing Co., a company
with which, Oak alleged, Tar-
letz “was connected. .

Oak petitioned the court for
a receivership appointment,

Tradewins Corp. petitioned
for $2,923 for alleged debts by
Tarletz and asked for payment
of $750 in legal fees.

eamiug Soon:

Sept. 28—Western Bulk Vend-
ing Association, quarterly
meeting, Los Angeles,

Oct. 16-19—National Automatic
Merchandising  Association
Convention, Miami Beach,
Fla.

Oct. 16-19—National Vendors
board of directors meeting,
Miami Beach, Fla,

Oct. 16-19—National Vending
Machine Distributors full
membership meeting, Miami
Beach, Fla.

Oct. 23-24—Southeastern Bulk
Vendors Association, quarter-
ly meeting, Maggie WValley,
N. C.
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15-Month
Sentence in
Vend Racket

PHILADELPHIA — John P.
Studnicky, who pleaded pguilty
to bilking people across the
country of some $80,000
through a vending machine
racket, was sentenced to 15
months in federal prison on
Tuesday, July 27, by Chief U. 5.
District Court Judge Thomas J.
Clary here.

Studnicky, who was based in
Edgemont, Del.,, and operated
between October 1961 and May
1963 out of Miami, Fla., and
Darby, Pa,, also was sentenced
to five years’ probation at the
conclusion of his prison term.

He was convicted earlier on
charges of using the mail to de-
fraud. Postal inspectors called
him the brains behind an opera-
tion that sold vending machines,
mostly to retired persons, repre-
senting them as exclusive fran-
chises with guaranteed profits.
Approximately $80,000 was lost
by purchasers, it was testified.

“T fail to find the slighest sign
of remorse,” the judge said to
Studnicky, “for wrecking the
lives of scores of people.”

Two accomplices were placed
on five years probation each aft-
er they were found guilty of sim-
ilar charges in a trial in April
of this year., They are Charles
Brodrib, of Pompano Beach,
Fla,, and Bernard Furey, of Lin-
den, N. J. Witnesses from all
parts of the country testified in
the trial.

TP siems

e r‘...,"'l:#" -,
e T

MODEL 60
BULK-PAK

The BULK-PAK will not skip
or jam because of a spe-
cially designed wheel and
housing.

. Model 60 BULK-PAK

delivers the dependability,
high quality and low cost
that you've grown to expect
from all Northwestern ven-
dors. BULK-PAK holds one
box (1,000 pieces of in-
dividually wrapped gum.)
BULK-PAK . . priced at
$18.95 ea.

Wire, Write or Phone for
Complete Details.

fortuestouy

CORFORATION
2852 Armstrong St., Momis, Il
Phone: WHitney 2-1300

»

1.0.8.8.8.0.0.6.0.0.0.0 6 ¢
E'VE

TO NEW QUARTERS

While we have changed our
address . . . we still offer the
same famous EPPY QUALITY
CHARMS AND CAPSULES *
AT LOW FACTORY PRICES. 3

Send all correspondence to: »

=55

Ell = MAAS e

163 Denton Ave.
Lynbrook, N. Y. 11563

new phone: (516) 593-2800

PSS S S 1

*
»*
*
*
*
»
*
»*
%
%
%
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MANDELL GUARANTEED
USED MACHINES

MW, Model 4% 1¢ or B¢...q... $14.50
H.W. Deluxe, 1¢ ar 52 Camb. ., 12.00
MW, 10-Cal. 1¢ Tah Gum Mach. 18.00
N.W. Model =33, ¢ Porc. Con-

verted for 100 cf. B.G. . &.50
Atlas T¢ & 5S¢ 100 Ct. Ball Eum 12.00
Mills 1¢ Tab Gum ..... 132.00
Acom B Ib. Glabe ............ 10.50

MERCHANDISE & SUPPLIES
Fmi:mu Huh, Jurrlh-u- m.ll-ln.

. . | |
l'llh:hln Hult, Jumh Irunn,

White . “e B |
Cashew, wnm ................ A0
Cashew, Bults ................ T
Peanuts, Jumba ........o00c0ees A8
Bpanlsh .....vvveiviavansirsnns 32
Mixed Nubs .......0iiuiiainans ST
Baby Chicks_ :......coneiiunaans % 1
Rainbow F-lll'll.lh R ST R .- - |
Bridae MIX ...oouvemnnnsmeisi 14
Boston Baked Beans ...... AT ]
delly BEERE .. .ccvvevrnmnsnnnes, i
Licarics GemiE ........0c000200 o k]
ME M, 500 el .. ..nuvnnannais . il
Hershey-gfs ... ......c..c000cus AT
Rain-Ble Gum, 72 et. .........,. § 32
Malt-efte, 100 ct., per 100 ..... i L1

Rain-Bla Ball Gum, 140 ct..
T che, 310 eh o .iiiinnncine, 12
Rain-Blo Ball Gum, 100 ef. ..., .14

200 Ib. minimum prepaid an all
Rain-Blo Ball Gum,

Adams Gum, all flavers, 100 ct. .45
Wrigley's Gum, all flavers, mn ct. ﬂ.!
Beech-Nut, 100 cf.

Hershey's l:hu:ntar'e' 200 cf. ... 'rau
Minimum order, 25 Boxes, assoried.

T - — W DTN

CHARMS AMND CAPSULES. Write
for camplete list, Complete line of
Parts, upplies, Stands, Globes,
Brackets.

Everything for the operator.
One-third Depasit, Balanee £.0.D.

IMMEDIATE DELIVERY
VICTOR
SCRIPTO PEN
VENDORAMA

Write for Baautiful ll'l'u:l:l'rn'l'lll
Circular and Prices.

Stamp Folders, Lowesl Prices, Write

NATIONAL VENDING
MEMBER macuine oistriBuTORS, Inc.

NORTHWESTERN

SALES AND SERVICE CO.
MOE MANDELL

446 W_ JI6th St New York 1B, N. ¥
LOngacre 4-6447
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Looking for a New Line? Try Worms! |

By BOB LATIMER

DENVER—The fact that the
million-or-more anglers who fish
the swift streams of the Colo-
rado Rockies annually have dif-
ficulty finding plenty of fresh
worms has put bulk operator
George Corkle Jr. into a new
vending line.

This spring Corkle began in-

.”'

Please rush
complete in-
formation and |
prices on
Narthwestern
SUPER SIXTY
Ball Gum-
Charms
Vender (os
illustrated) as
well as other
Morthwestern
machines.

™ 1 LR S ——— o
Fill in eoupon, ellp and mail tod

RUSS THOMAS

VENDORS DIST. (0.

682 Madison Ave., Memphis 3, Tenn,

Phone: (Ares Code 901) 515-1916
Member National Vending Machine

Distributors, Inc.

SCHOENBACH CO.

Manufacturers Representative
Acom-Amco Distributor

— -

MACHINES

Lk % B & N & R L R _E__& L R b S

GREAT TIME
SAVER!

COIN
WEIGHING
SCALE

$22.00

PISTACHIO NUTS, 4 STAR

JUMBOD ... .0 ccinnrannas 5 .0
Cazhew, Whole ............ .B0
Cashew, Buts ........ o il
Poanuts, YVirginia Illhl:l'll-d A5
Spanish . A - |
Mixed Huh sxa o8
Assorted Flnnnl' Elnd"r ..... i |
Hersheay-ofs . AT
Lnr Brand Iltln-IIn ﬂurn.

100 ef. . «+34

q 140 ef., 1ﬂl l""-m i1l.'l ||:Ir = b |

400 1b. minimum rlﬂ.lll q-rl all
Rain-Blo

CE rFr T T T YT TR R RN NN

Everything for the operaftor.

SCHOENBACH CO.

715 Lincoln Pl.; Brooklyn 16, N.Y.

H (213} PFResidant 3-2500

1 Parts, Supplies, Stands & Globas.

T

stalling refrigerated vending ma-
chines offering gardenworms,
redworms, night crawlers and
“cheese mallows"” at 50 cents
per package.

Maintaining temperatures at
about 38 degrees, the wvenders
keep the wiggley merchandise in
a state of semi-animation for up
to two months.

10 Locations

Corkle obtains the worms pre-
packed in snap-pack cans with
air perforations. “The cans pro-
vide an excellent crush-proof
carrier,” Corkle said, “and ex-
perience has shown that the
metal surfaces do not harm the
worms in the least.”

His worm source is a distrib-
utor here, who imports varieties
from Texas, Canada and the
Pacific Northwest,

Corkle has placed four-chute
worm venders in 10 locations to
date. They are stops such as
service stations, resort spas,
sporting goods E.hups and cross-
road shopping centers, all spots
in which Corkle prewcmsl:-,r op-
erated.

“Worm venders are a tremen-
dous convenience to the fisher-
man who is convinced that hit-
ting the river banks at sun-up
will produce a better catch,”
Corkle pointed out, “because he
can buy worms in the middle of

. redworms, night crawlers .

1

R Y e N
maEEEEE B

WORM VENDER, which
refrigeration,

the night if necessary.”

Corkle intends to expand his
worm vending enterprise “Wher-

preserves worms in semi-animation under
is shown with Denver operator George Corkle Jr.

ever some form of supervision

or protection can be found
against vandalism or theft.”

ACORN

The World’'s Most
Profitable Vendors!

We have the lorgest variaty of all
types of Acorn wvendors in stock.

HEADQUARTERS FOR CHARMS,
STANDS, RACKS, GUM, HNUTS,
GLOBES, PARTS AND SUPPLIES FOR
ALL YENDING MACHINES. WRITE
FOR COMPLETE CATALOG OF NEW
AND RECOMDITIONED MACHIMNES
AMNMD SUPPLIES.

e RAKE o
COIN MACHINE EXCHANGE

1214 W. Girard Ave.
Philadelphia, Pa. 19113
{215} CEnter 6-44%3

One Gift
Works Many
Wonders

Please rush complete information and prices on

Northwestern SUPER SIXTY Ball

Vender (as illustrated)
western machines.

MNAME.

Cum-Charms

as well as other MNorth-

COMPANY

ADDRESS

CITY

Fill in coupon, clip and mail to:

KING & COMPANY

1700 W, Lake St

Chic Z, 1.
Phonae: KE 3-3302 -

We handle complete line of machines, parts & supplies.

Also Ball Gum, all sizes; 1c Tab Gum, 5c Package Gum, Spanish
Muts, Virginia's Red Skin, small Cashews, small Almonds, Mixed

Muts, all in vacuum pack or bulk. Panned Candies;

1 Hersheys

320 count and 500 count Candy Coated Baby Chicks; Leaflets,
Coin Wrappers, Stamp Folders, Sanitary MNapkins, Sanitary Sup-
plies, Route Cards, Charms, Capsules, Cast lron Stands, Wall
Brackets, Retractable Ball Point Pens, new and used Venders.
Write to King & Co. for prices and our new |2-page catalog.

IOWA

A Survey of State
Business Regulations

Thirteenth in a series of re-
poris on State legislation affect-
ing the bulk vending industry.
By no means exhaustive, each
article carries the name and ad-
dress of the State official from
whom full information may be
obtained, Clip and save.

DES MOINES—Under terms
of the State Retail Sales Tax
Law, a 2 per cent tax on the
gross receipts derived from all
coin-operated machines was im-
posed.

“Receipts from the sale of
merchandise through vending
machines is also subject to a
tax of 2 per cent,” the law reads.

“The operator of machines
which are out on location is a
retailer for the purpose of the
Retail Sales Tax Law,” the law
states, “and is required to hold
a Retail Sales Tax Permit and
report the entire gross receipts
received from the operation of

such machines and remit 2
per cent tax thereon.”

The operator need apply for
only one permit, however, for
his principal place of business.
He must file a guarterly return
reporting gross receipts on form
“ST 50" supplied by the State.
The form also shows the num-
ber and type of machines oper-
ated.

The Retail Sales Tax Depart-
ment furnishes to each operator
a sticker, “ST 103,” for each
machine. Each sticker carries
the operator’s Retail Sales Tax
Permit number.

Operators are cautioned to
consult county and local author-
ities for specific municipal legis-
lation before expanding into
new areas.

For complete State informa-
tion, contact: Yernon W. Plum-

mer, Assistant Director; State
Tax Commission; State Office
Building; Des Moines, Ia,,
50319,

Canteen Sustains Big
Colorado Flood Loss

DENVER — Automatic Can-
teen Co. of Colorado, which op-
erates hundreds of bulk ma-
chines in addition to full-line
vending equipment, reported the
loss of 100 machines with mer-
chandise in 60 locations along
the banks of the Platte River
during its rampage earlier this
summer.

In addition, Canteen was
forced to junk 200 other vend-
ing machines which sustained
extensive water damage in stor-
ape at the firm's headquarters
here. Water an seven feet deep
in the building.

According to company Gen-
eral Manager Bill Chappelle,
Canteen lost approximately 50

truckloads of stored merchan-
dise, which was turned into a
glutinous mass by the muddy
waters.

In attempting to restore vend-
ing service quickly, Chappelle
installed a mobile telephone in
his auto, which he used for a
steady stream of calls to sup-
pliers, Canteen's national offices,
locations, etc., in co-ordinating
the re-establishment of devas-
tated routes.

“In the few days immediately
following the flood I made more
than $750 long-distance calls,"”
Chappelle said.

Colorado Canteen’s loss was
estimated at well into the hun-
dreds of thousands of dollars.

| BUILT FOR BUSINESS! I
MARK-BEAVER
Bulk Vending Machines

Full of built-in advantages
D for longer life and

greater profits.

COVENDOR
%) MFRS., INC.

C. V. (Red) Hitchcock,
President

1319 LEWIS STREET
NASHVILLE, TENNESSEE
PHONE: 615 256-4148

{Distributor areas available
throughout the world)

NEW VICTOR 77
GUM & CAPSULE

VENDORS
A REAL SALES
STIMULATOR
IN ANY
LOCATION

Beautiful eye-
catching
design, Makes
merchandise
irresistibla.
Convenient,
intarchange-
able merchan-
dise dli!JIw
pane
Vands 100
count gum, V,
V-1 and V-2 capsules. Available
with 1¢, 5¢, 10¢, 25¢ or 50¢ coin

mechanism,

Removable cash box for easy cal-
lecting. Large capacity. Halds 1800
balls (100 count), 575 V capsules,
250 V-1 capsules and BO V-2

capsules.

PRICE $39.00 cnrome trom
WRITE, WIRE OR PHOMNE
GRAFF VENDING
SUPPLY CoO., INC.

2954 lren Ridge Road
Dallas 47,

Announcing
the first and newest

NORTHWESTERN

Now ready fer
immediate deliv-
ery. Holds 1,000
individaally
wrapped
FLEER'S
DUBBLE BUBBLE
TAB GUM,
the most popular
in bubble gum.
Wrappers include
comics, fortunes
and premium
redemption.
Bulk loading.
Other products soon available.

PARKWAY MACHINE CORP.

Baltimore 2, Md.

715 Ensor St

Zip code
helps
keep
postal
costs

BUT DMLY IF YOU USE IT.

BILLBOARD, August 14, 1965
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AN EXCLUSIVE BILLBOARD REPORT

By NICK BIRO

Discotheque: How is the “Go-Go" Going?

;'.":'n.i'; 5 ] --.-: )
N

B

TEENAGERS AT PHOENIX'S THOMAS MALL swing to a recently installed discotheque installation. The mall
| donated an empty store for the discotheque. The Chamber of Commerce now talks of holding dances nightly.

CHICAGO—Discotheque is the most heavily promoted French

import since the bikini and the juke box industry has embraced it
g enthusiasm that does international relations proud.

It started as a new form of entertainment in avante garde clubs
but has since been mechanized by the coin machine industry and
spread to the far cormers of the world,

Originally dismtheq‘!‘.m were operated by live entertainers. The
juke box changed all this, but only briefly. Today coin-operated
discotheque and live entertainment has formed an entente-and often
the most successful discotheques are those that offer some combina-

tion of the two.
Joe Started It All

See was the first to sample the French product, importing
the Gallic discotheque disciple Joseph Panarinfo to bally the cause
around the U, S. Joe has returned to the green fields of France, but
Seeburg's discotheque is rolling on.

Rowe AC adopted as its champion Killer Joe Piro, dance darling
of the New York “Jet Set.” Joe is featured doing everything from
the Moscow Mule for the Smirnoff people to the Rowe-Rowe-Rowe
for his coin machine employers.

Wurlitzer enlisted the thur Murray dancers to sell its cause
and Rock-Ola, after some resigned soul-searching, introduced a
package with all the promotional gimmicks that are now standard.

As most new ideas, discotheque has its adherents and enemies.
Some operators praise its cause to the sky, others curse to the ground

below,
Some in Every Block

Some areas have discotheques in every block (well practically
every block), others less than a half dozen per city or town.

Some operators install discotheque with all the showmanship
of a P. T. Barnum or Billy Rose—others hang op a discotheque sign,
put a few dance records on their

juke box and hope for the best.

As might be expected, the
success of discotheque is in di-
rect proportion to the effort and
inventiveness used in its instal-

Theque Starts Gotham Listening

By AARON STERNFIELD

NEW YORK — While the
coin-operated discotheque isn't
fomenting any revolution in the
entertainment industry here, it
is causing a subtle change in the
listening habits of juke box
patrons.

For example, Irv Kempner,
general manager of Runyon
Sales, the New York AMI dis-
tributor, points out that the
Wayside Inn in Stony Point uses
the discotheque unit for Friday
night dances and for listening
the rest of the week. Phil Ri-
zutto and Yogi Berra's bistro in
Clifion, N. J., has a new dis-
cotheque unit and no dancing.
Music lovers sit on their bar
stools and listen to the big sound.
Music there no longer serves as
a backdrop for conservation. It
is used as in a concert hall.

_ Runyon works with operators
in placing posters on the loca-
tions in prominent places,

Murray Kaye, general man-
ager of Atlantic-New York, the
local Secburg outlet, said he has
s0ld some 60 discotheque units
in the New York area, but not
one portable dance floor. Most
of the installations have been
made in Queens and Long Is-
land, where floors of taverns
are large enough to accommo-
date dancing. However, Kaye
said that a large number of these
locations do not have dancing
/and those that do use the dis-
cotheque for breaks in live en-
\lertainment programs.

Spells Combo

Harold Kaufman, president
of Musical Sales, the Wurlitzer
distributorship, said local opera-
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tors are playing discothegues in
locations which already have
cabaret licenses and who don't
want to spring for live entertain-
ment. In cabarets which still
have live entertainment policies,
the discotheque is turned on
while the combo takes a break.

One location, the Club 3 in
Queens, has discotheque dancing
as its main attraction and
charges a $2-a-head admission
fee. Several locations have
brought in Arthur Murray danc-
ing instructresses and held dance
parties.

At Albert Simon, Inc., Rock-
Ola distributorship, sales man-
ager Al D'Inzulo said that five
of the six Rock-Ola discotheque
installations are for listening
rather than dancing.

The Cats Swings
The dancing location is Green-

wich Village's Gate, which fea-
tures some of the top jazz
artists in the nation. The first
show doesn’t go on until 9:30,
and the two hours that precede
the show are strictly for dancing.

Operators have generally been
able to get a $50 weekly mini-
mum on discotheque installa-
tions, with the location getting
the next $50, and the 50-50 split
obtaining from that point.

Probably the distributor who's
doing most to promote dis-
cotheque for dancing rather than
listening is John Bilotta, Wur-
litzer distributor for wup-state
New York.

Promotions

Bilotta has supervised the in-
stallation of nine dancing dis-
cotheques in the Syracuse-Roch-
ester area. He's working with
operators and location owners in

getting newspaper and radio
advertisements announcing the
opening of the installations and
getting Arthur Murray dancers
to put on exhibitions and give
lessons.

Bilotta this week opened what
may be the first teen-age coin-
operated discotheque in the na-
tion. It's a milk bar in Geneva
called the Go-Go Canteen. No
alcoholic beverages are sold, and
no cabaret license is needed.

New York State consensus is
that discotheques are giving the
music machine industry a shot
in the arm, they're good for
dancing on a few selected lo-
cations, but most important of
all, they're helping create a
breed of music listeners who will
be a factor in the industry long
after the discotheque infatuation
has cooled off.

Seeburg Dominates Minneapolis
Theque Race; Listening Stressed

By ROY WIRTZFELD
MINNEAPOLIS — Seeburg

dominates the not very large and
somewhat spotted picture of
coin-operated discotheque in this
market. Distributors for other
firms with discotheque models
are less enthusiastic and are not
finding very heavy response.
One distributor complained
that the discotheque music avail-
able was most attractive to
young people not old enough to

patronize cocktail lounges or
taverns. Another distributor,
doing better, felt discotheque

was meeting with more listening

than dancing appeal and that
patrons who enjoyed the up-
graded reproduction of disco-
theque sound came as much to
hear it as to dance to it.

This more successful source
stressed the importance of care-
fully programming the music
and removal of albums receiving
no play with more of the pre-
ferred type.

$50 Lease

One leading St. Paul disco-
theque operator leases the equip-
ment to locations for $50 a
week, with the location keeping
any ecxcess over $50. Total
grosses of more than $100 a

week are common, he reports.

This source has also experi-
mented with suspending the
speakers from the ceiling,
beamed directly down onto
patrons, This has made a marked
difference in the tone quality
and greatly boosted the music’s
popularity at several different
locations, he added.

In Minneapolis, there were
complaints about restrictive
dancing ordinances and license
fees which curtail the spread of
the program.

Resorts Do Well
In other Minnesota areas, a

(Continued on page 71)

lation.
“It doesn't just happen,” as

~one distributor put it. Like most

things worthwhile, it has to be
pushed,
Mational Publicity

One undeniable accomplish-
ment of discotheque is the na-
tional attention it has gained for
the juke box industry, Virtually
every major metropolitan daily
newspaper and such staid na-
tional magazines as the New
Yorker, Life, Time, Newsweek
and a host of others have writ-
ten about the new coin-operated
Go-Go craze,

In past years the juke box in-
dustry merited such attention
only in less savory connotations.

Discotheque has also made
many people conscious of sound.
What started as a dance-oriented
promotion has become a dance-
or-listen to the “Big Sound”
idea.

Seeburg produces its own dis-
cotheque records, Wurlitzer has
records specially made for it by
several manufacturers, while
Rowe and Rock-Ola choose to
stick with the product now avail-
able on the market.

Reactions Run Gamut

Some operators have made

(Continued on page 71)
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REPRINTS FOR
DISCOTHEQUE

CHICAGO—The  exclusive
Billboard report on discotheque
in this issue was prepared as a
special service to operators. Re-
prints of the feature may be
obtained by writing: Coin Ma-
chine Editor, Billboard, 188
Wast Dﬂ“dulph Street, Chicago,
1. 60601,
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DON'T TRUST TO LUCK—

get lucky with the only combination
records and mavies machine, I1t's two
maochines in a single unit—it's
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NAVY

WILD! Is the word for the go-go dance of these girls at Cheds Lounge
in New Orleans.

BUT OLDER PEOPLE find their place on the discotheque dance floor,
too. These couples are in the Hotel Marina in Copenhagen, Denmark.

YOUNG ADULTS CUT LOOSE on a discotheque dance floor in the Park
Hotel, Sandefjord, Norway.

w11 jl!hl:il:hl r' -
N #

FORMER STRIP JOINT is now Mickey's A-Go-Go in Omaha; shakes
to the tread of 'theque dancers.
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Coin Discotheque
Equipment Offered

Rock-Ola

Grand Prix II 160-selection and Princess Royal 100-selection
phonographs, and Starlet 100-selection phonograph, the latter with
no dual pricing.

Utah discotheque speakers and “A,” “B" and “C" decoration
kits. “A™ kit has 60 by 30-inch window banner, 12 wall posters,
nine mobile danglers and 50 table tents. “B™ Kkits have same size
window banner, eight posters, six mobiles and 50 tents. “C" kits have
the banner plus four posters, three mobiles and 25 tents.

Rowe AC

Diplomat 200-selection phonograph and Discophonic stereo
speakers with additional amplification and reverberation. Killer Joe
Piro idea book with instructions on how to set up and operate a
discotheque; Killer Joe pennants, streamers, banners, posters, mem-
bership card for teenagers, and a pair of dance records. Portable
dance floor is optional. Advertising mats, radio scripts and news
releases are free,

Seeburg

LPC 480 (160 selection) console and two Altec Lansing speakers
priced at $1,495, Mustang 100-selection phonograph playing singles
only, with two Altec Lansing speakers priced at $1,095,

Starter promotion package includes: 10 silken screen<banners,
electric window sign, paper wall banners, table tents, coasters, napkins,
ceiling mobiles—all at approximately $500,

Rec-O-Dance Little LP's in Discotheque (pop), Discoteen (teen-
age) and Rhythm (r&b) series, Leased at $60 per year, quarterly
replacement included. Ten records per package.

Diskotek singles in Diskotek (pop), Discoteen (teenage), Rhythm
(r&b) and Country series. Ten records per series. Leased $40 per
year with quarterly replacement.

Newspaper ad mats, radio spots and press releases free,

Waurlitzer

_ Discotheque *“2900-8" 200-selection phonograph with cut-off
switch. Another model 100-selection machine is not promoted for
discotheque. Utah-Heritage III speakers about $150.

Decoration kit includes: Nine fluorescent 3 by 8-foot wall ban-
ners, 1,000 napkins, 500 table tents, two 11 by 33-inch window ban-
ners and speaker grill panels.

One set of 10 Columbia discotheque records for $20. One set
of RCA Victor at same price.

‘Tek’ Makes People

Conscious of Sound,
Says Detroit Trade

By HAL REVES At Empire Coin Machine
Co. (Rock-Ola), Robert L.
DETROIT — *“It's reawak- Wiley, manager, says disco-

ened interest in the entire juke
box field—people are actually
talking about juke boxes again.”

That's the reaction to disco-
theque from Dan Evans, Miller-
Newmark Company, Rowe AC
distributor here, and it’s typical.
Evans feels that “discotheque
has made people more conscious
of sound. Even locations that
don't have room for dancing are
using discotheque to make more
money."

Operator reaction to disco-
theque has been cautious, The
success of the French-originated
dance idea has followed closely
the promotional activity at the
manufacturer level. According-
ly Seeburg installations lead the
field with others following at
varying intervals.

Collections Up

Operators like Carl Grant re-
port a substantial increase from
locations where discotheque has
been installed. Operator Al Tur-
ner is typical of those who have
used “go-go” decorations to ad-
vantage.

Turner made his installation
in a West Vernor location—with
no dancing—but business is up
anyway.

State law encourages oper-
ators to concentrate on the “lis-
tening” aspect of discotheque.
Locations can’t allow dancing
unless the floor measures a
minimum of 200 square feet.
Small locations are reluctant to
have that much “non-earning”

theque is growing slowly but it
needs “selling to both the loca-
tion and operator.”

Harold Christiansen, Angott
Distributing Company (Wur-
litzer), offers discotheque rec-
ords to operators through a
one-stop he also runs and notes
that “some operators have
achieved very successful results
with the discotheque idea.”

Statistics are nebulous, but
Rowe-AC is5 said to have some
30 of its machines in disco-
theque installations with Seeburg
having an even higher number.

Showmanship Important

The significance of promotion
and showmanship is suggested
by Dan Evans: “The best loca-
tions have some form of enter-
tainment. Go-Go girls to demon-
strate the dances is a good idea.
An emcee to keep things going
also helps.”

Frank Alluvot, Jr, of Frank's
Music, has taken a cautious
though increasingly enthusiastic
approach. Frank has about 400
juke boxes on location — only
one discotheque.

However he makes it clear,
“we are ready to put in disco-
theque if the people want it."
Alluvot said he has been cau-
tious because he didn’t want to
get caught up in the idea if it
was “just a fad.”

Art Hebert, Miller-Newmark
manager, feels that cooler weath-
er will spur discotheque even

. space since tables usually have more. "“People don't like to
to be removed to make room dance in the heat,” he says
for the floor. simply.

BILLBOARD, August 14, 1965
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Never poke fun at the lowly
penny . . . it's a pretty seri-

e ous matter. At least that's
the way things added up in the early 1930’s.
A lot of people took pennies seriously in those
days . . . especially David C. Rockola, the
president of Rock-Ola Manufacturing Cor-
poration, whose products provided homes for
a lot of wayward penmes.

Rock-Ola’s line of fine Featuristic and
Lo Boy weighing scales were steadily gaining
in popularity . . . due pni-
marily to a fantastically
simple mechanism with a
foolproof, no-tamper coin
chute assembly,

If there was one thing MR =S
David C. Rockola knew ""1"-“‘_
about, it was about scales,
and the thing he knew most about scales was
that they had to be simple, dependable and
most of all profitable for the operator. After
all, a penny was just a penny even in 1932,

It was a good business. In fact, according to
the expert opinions of people who keep track
of such things, every person in the country
was the proud owner of three tax-free pennies
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c

at any given moment. That's about seven bil-
lion of them, or so they said. These were the
very pennies that interested Mr. Rockola.

There's a funny thing about pennies, though
. . . or rather about the people that have them
—nobody wants them, and they get rid of
them at the first opportunity,

From his experience as an operator, David
knew that no operator could afford a me-
chanic to keep his scales in service . |,
designed a scale that needed no repair . . . ever.

. 50 he

When soda straws became a popular way of
cheating the scales, he designed a coin chute
that curved so the straw wouldn't work, and
when sharpies were picking locks he came up
with a pick-proof, free revolving collar, cylinder
vault lock.

By 1933, scale operators were forced to take
the pinball and counter games seriously. Most
locations didn’t want to deal with more than
one operator, and a lot of scale men were losing
valuable locations.

By this time, Rock-Ola was busy develop-
g a line of games to make it possible for the
operators to gain more
locations and increase
their profits.

The same simplicity
and precision of manu- "__-':'i;
facture that had made  §
his scales so popular were
carried over into the
games with immediate
success. Juggle Ball,
Wings, Sweepstakes, Jigsaw,
World Series, Radio
Wizard, Army Navy and Black Magic
proved to be some of the most success- |
ful and profitable ever produced.

In November, 1934, David C. Rockola stag-
gered this industry with the unprecedented
purchase of the vast Gulbransen properties at
Chicago Avenue and Kedzie for an estimated
$5,000,000.00. The property covered an area
of four and !4 city blocks and included 23
buildings with more than 750,000 square feet.

Within. a few months, Rock-Ola had 2,500
employees and the capacity to produce 5,000
pin games per day.

Perfection of simplicity in complicated
mechanisms caused them to work in Aawless
and trouble-free fashion. Thus, the switch to
the complicated world of coin operated phono-
graphs was a natural move . . . and now, after
30 years experience, has resulted in Grand
Prix 11, Starlet and Princess Royal...the ulti-
mate in phonograph design and performance,

Rock-0Ola Manufacturing Corporation
800 N. Kedzie Avenue.Chicago, Illinois 60651

PRINCESS
ROYAL
Model 424
STARLET GRAND PRIX II
Model 428 Model 426

ROCH-0LH

music products for profit for 30 years
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"STANLEY JAROCKI:

Theque Needs a Swinging Host'

By NICK BIRO

CHICAGO — Stanley Jarocki
feels that discotheques need a
«swinging personality,” but that
go-go girls should be “modestly
attired.”

*You don't want to embarrass
women in the place,” Jarocki
says. "Next thing, all you have
is a bunch of guys, and you need
a happy mixture of both guys
af_ldkdulls to make a discotheque
c m -!-I

Jarocki, as most people know,
i1s Seeburg’s national promotion
director, and for the past several
months has been touring the
boondocks making discotheque
installations in every town big
enough to support an electric
outlet.

Has Ideas

He's participated in over 150
openings and understandably has
some definite ideas on the sub-
ject.

“One of the most important
things is promotion,” Jarocki
says. “You can't just put in a
phonograph and let things hap-
pen by themselves. You have to
help.

“It's wonderful if the owner
can take part—if not, he should
have someone else acting as an
emcee.”

Professional Dancers

“Using professional dancers
from a local studio is very ef-
fective,” Jarocki says. “Many lo-

“ONE OF THE MOST impurtant
things is promotion . . .

cations can work a deal with the
studio, inviting the instructors
to come into the location and
run the discotheque in exchange
for a couple of plugs for the
studio during the evening,

“The dancers also get the
party going. They start to dance,
then break, bringing other peo-
ple up to the floor. In a few
minutes you have the whole
room dancing.

“Dance contests are also very
popular, The location should ad-
vertise the contest in advance.
Prizes can consist of record al-
bums or drink or food certifi-
cates at the location.”

“¥OU DON'T NEED half-dressed
‘go-go’ girls . . ."”

When it comes to go-go girls,
Jarocki is quite adament. “You
don't need a half-dressed chick
to make the place go. In fact, it
hurts. If the girls are attractive-
ly but modestly attired, it's. much
better. For one thing, it makes
the -girls in the room feel more
comfortable. For another, peo-
ple are more apt to get up and
dance with a girl that's properly
dressed. No one wants to follow
a twisting girl in leotards on the
dance floor,” Jarocki says.

Personalities such as Seeburg's
Joe Panarinfo or Rowe's Killer
Joe Piro are a big stimulus for
an opening, according to Ja-
rocki. Panarinfo traveled over

100,000 miles helping to kick off
the: Seeburg program.

The Seeburg executive notes
that ‘many places hold queen
contests, picking winners by vote
or by mmply drawing numbers
from a hat, One operator, Carl
Zimmer, Mishawaka, Ind., used
outdoor searchlights to herald
a discotheque opening in South
Bend, Ind.

Live Combo

Some discotheque installations
combine a coin-operated phono-
graph and a live group. Jarocki
feels this is an excelient way to
keep people inside the place,

There's never a dull moment—

-and constant variety,

An effective Seeburg gimmick
has been the “Golden Record
Award,” presented to the loca-
tion owner on the night of the
opening. An attractive plague
with a mounted gold record is
inscribed as follows: “The See-
burg Corporation is proud to
present this special Golden Rec-
ord Award to (location owner's
name) in recognition for present-
ing to its patrons the nation's
best-selling stereo albums on the
unique three-way audio system
of the LP Console 480." The
plaque is signed by J. Cameron
Gordon, Seeburg’s president.

Jarocki is a firm believer that
discothegue is not just for young-
sters but adults as well. He also
feels that discotheque has as
much appeal for listening as
dancing,.

Discotheque Solves California Problem

By SAM ABBOTT

LOS ANGELES — Regino
Salcido had a problem at his
Lavroc Inn. He solved it with
Discotheque. Salcido discussed
the matter of attracting new cus-
tomers and keeping old ones
longer at his beer tavern in Los
Angeles County area between
Gardepa and Hawthorne. M. O,
Barrett, who has the Barrett
Company, installed an LP 480,
He and Salcido flashed up one
end of the tavern with disco-

theque figures and installed
black light to highlight the
posters.

The result? Business has more
than doubled and is still grow-
ing. The Monday-through-Friday
trade was increased, which Sal-
cido wanted most of all, and the
weekend business has held strong
and increased enough to con-
vince Salcido that discotheque
is the answer.

Business Was Off
The problem of slack business

was worst at Salcido's Inn just
before he installed discotheque.
Although he had operated the
bar for three years, he had not
had live entertainment for more
than a year. Discotheque gives
customers of this neighborhood
location the opportunity to
dance or just listen.

When Salcido started disco-
theque, he went all out to sup-
port it. He advertised wherever
he could and distributed circu-
lars throughout the area.

Salcido’s experience with the
new sound is not isolated. In
the opposite end of the county
at LaHabra, Ray Brandenburg
has found discotheque “real
good” and plans to install more
of them. He checks spots that
have discontinued entertainment
as likely prospects for the instal-
lation. Once the equipment is
in the location, advertisements
are placed in the newspaper cir-
culating the area and circulars
are delivered within a good
sized area around the spot.

COUPLES DANCE IN THE LATE HOURS of the morning in-Regino
Salcido’s Lavroc Inn discotheque location.
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M. O. BARRETT (left) discusses
the discotheque installation he
made for tavern owner Regino
Salcido. The inn's business more
than doubled.

While there is not enthusiasm
for discotheque among opera-
tors in all areas, there is no
antagonism. For instance, Harry
Burd at Associated Coin Amuse-
ment Company, Inc., with nearly
500 music machines in Southern

California, said his company has
some “good” discotheque spots.
But, he added, the right loca-
tion is necessary to make it go.
Burd said the most important
thing with discotheque was a
good library.

Walt Hemple, veteran opera-
tor of First National Music in
the rapidly growing San Fernan-
do Valley, explained there were
only a few spots in the area
ready for discotheque. He and
his staff of routemen are con-
ducting a study of prospective
locations,

In the distributor end of the
industry, the feeling is rosy.
Many Records

Frank WNegri, sales manager
for Struve Distributing Com-
pany Seeburg branch, said, “op-
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erators have informed us they
never realized the capabilities of
discotheque until they tried it
The reproduction has been ac-
quired through the finest equip-
ment and recordings that keep
play at its peak. Discotheque
may be used in any location
since records are available for

SEEBURG'S STANLEY JAROQOCKI
ponders a point. He feels disco-
theque is for adults as well as
youngsters.

THE 50/50
FORMULA
FOR ‘GO-GO’

CHICAGO — Co-existence
with live ‘talent has been
achieved in a prestigious juke-
box discotheque installation at
the Palmer House Hotel here by
Clover Music, Called the
Charade A-Go-Go, the big (150
capacity) room opened July 30
with entertainment divided half
and half between a group called
Ross and the Majestics and two
lithe Go-Go girls demonstrating
the genre's dances to the sound
of a Seeburg phonograph and
speakers. The ‘girls announce
their dance demonstrations and
then select the appropriate tune
by means of a wall-box within
arms reach of their “cages.” Said
Clover Music's Mel Simons:
“This is juke box discotheque
at its best. The phonograph and
the live music complement each
other perfectly. And let’s face
it—they probably couldn't exist
without each other.”

TR OB TATO IR AT

all tastes—dancing or listening.”
Clayton Ballard, manager of
the Wurlitzer branch, put it this
(Continued on page 74)

Texas Opinions Vary
On Value of ‘Theque

By O. R. ALLEN

DALLAS—Opinion about the
present and future for disco-
theque here is varied.

Jack Eskew, manager of
Commercial Music in Dallas,
said the French import is doing
just fair in this area and guessed
that there were about twelve lo-
cations so far.

He said that to make a suc-
cess of a location an available
supply of young people was a
necessity. According to Eskew,
best promotion is through news-
paper advertisements. He also
explained that there is an effec-
tive tie-in with local Arthur
Murray dance studios.

Collections Up

In terms of collections, he re-
ported an increase of fifteen or
twenty per cent, but feels the
idea is still too new for an ac-
curate appraisal,

Tommy Chatten, sales man-
ager at State Music Distributors,
wasn't too enthusiastic. He said
that there had been about
twenty locations in this area
and that now there were only
about twelve,

He said that the best locations
for a discotheque operation
were in spots where there were
a lot of young people.

Other operators who preferred

not to be quoted by name said
that investment in setting up a
location was too high for the
return which could be expected.

In addition to newspaper ads
for promotion there are signs,
banners and the like being used
One spot in Fort Worth has a
tie-in with a local radio station.

Positive Response

On the more positive side
was CIliff Blais, salesman for
O'Connor  Distributing Com-
pany. Blais has just returned
from several years in Paris. He
said that discotheque was doing
very well in Dallas and that
some of the best installations
were in the classy spots.

He termed the set-up which
his firm installs “instant might
club.” It consists of a combina-
tion phonograph and two speak-
ers, plus multi-colored wall
panels which are illuminated by
black lights in the ceiling. Also
included in this package deal
are napkins, table tents and, as
he put it, “the works.” Complete
cost for this set-up is $695,

The equipment is leased on a
flat rate per week, and Blaise
said that once installed he has
never had to pull his equipment
out of any location.

He said that any location in
a heavily populated area was

good

BILLBOARD, August 14, 1965
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DANCE DEMONSTRATION—key to go-go location success. Go-go girl
shows 'em how in El Rancho, Chickashaw, Okla.

A NEW PROFESSION — "Go-Go
Girl." This one works at Babe's
A-Go-Go in Des Moines.
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CAGED Go-Go Girl at the Pepper-
mint Cave in Denver.

GO-GO GIRL doing the "“Dog" at
Denver's Club A Go-go.

DANISH go-go girl demonstrates
Scandinavian wversion of the
“"Dog."

i

BEGINNERS are as much fun to watch as the pros. These teen-agers
concentrate on the Jerk at Thomas Mall in Phoenix.
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TIME

IS SHORT

Get Your M.O.A. Ad Plans Finalized
Immediately. Special Billboard M.O.A.
Issue will be dated Saturday, September
18. Distributed at the M.O.A. Convention
Sunday, September 12.

Ad Deadline: Wednesday, September 8.

This fact-packed issue offers advertisers a once-a-year opportunity to display and sell
equipment at a time when the FALL BUYING SEASON is just beginning for the
nation's operators.

A golden opportunity to reach these operators attending the convention, as well as
those unable to attend for one reason or another.

OTHER KEY BILLBOARD ISSUES SURROUNDING THE
SEPTEMBER 18 M.O.A. ISSUE.

Issue Dated Issue Distributed Remarks

Sept. 11 Sept. 6 Excellent pre-convention coverage. issue.
Saturday (Sept. 11) distribution from
Billboard's servicenter at M.O.A. conven-

tion

Wrap-up editorial coverage of M.O.A,
convention

(ONVENTION
DATES
SEPTEMBER 11-13

PICK COMNGRESS, CHICAGO

Free Distribution of this M.O.A. Issue from
Billboard's Servicenter where messages
are taken, phone service is available, and
your many questions are cheerfully an-

swered.

Make your reservation for advertising space today.

Chicago, lll. 60601 New York, N. Y. 10036 Hollywood, Calif. 90028

188 W. Randolph 165 W. 46th St. 1520 N. Gower
CEntral 6-9818 PLaza 7-2800 HOllywood 9-5831

Dick Wilson Denis Hyland Bill Wardlow
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ARTHUR MURRAY dancers demonstrate new dances to press at New
York's Summit Hotel.

> >
TRADITIONAL and new dances are frequently seen on the same dis-
cotheque dance floor—as here in the Vineyard Cafe, 'Washington, D.C.

SPECTATORS make up much of the crowd in every discotheque
location.

FIVE DISCOTHEQUE phonographs and numerous sets of discotheque
speakers have been installed here in the Castaways Motel in the heart
of Miami Beach's plush resort row.
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By BOB LATIMER

DENVER—Some two dozen
discotheque installations have
been set up here in the Mile-
High-City, with about 20 per
cent of these using girls in cages
or on platforms to demonstrate
the new dances.

Mike Savio, Draco Sales Co.
(Wurlitzer), reports that locations
prefer the coin-operated dis-
cotheque variety to that using
a live “diskaire.”

Very few locations even use
deejays or entertainers to emcee
their discotheques, Savio says.
The majority prefer to concen-
trate on offering a lot of dis-
cotheque music and letting it go
at that.

Savio, however, is a big be-
liever in promotion and has
pushed hard with his Wurlitzer

Promo-Pak, installing black light
posters, bright signs and table
cards.

Savio has also been successful
making discotheque installations
in teen-age beer halls which
serve 3.2 beer.

The entire discotheque con-
cept got a boost here recently
with the staging of the Entron
Discotheque Au Go Go by the
National Community Television
Association,

Arthur Murray dancers served
as instructors and Draco Sales
supplied the phonographs, speak-
ers and music library. The event
received considerable newspaper
publicity.

Operators report little adult
interest in discotheque, despite
the installation of the concept
in such staid locations as the
Denver Petroleum Club.

Al Morrison, head of Struve

Girls a Go Go in Denver

Distributing Canany (Seeburg),
reports “terrific collections”
wherever teen-agers and young
people gather.

You don't have to have ca-
vorting girls in cages or even
dancing, for that matter, accord-
ing to Morrison. The Denver
distributing head feels that dis-
cotheque is just as appealing to
the listener as it is to the active
dancer.

Among Struve’s most success-
ful locations has been the Fox
on the Hill, an elaborate lounge
in suburban Littleton. Owner
John Plessinger was spending up
to $19,000 annually for talent
in an effort to pack his place,

After installing Seeburg's dis-
cotheque package, Plessinger
found he was still getting “wall-
to-wall people every night,” but
his costs were cut to 52,600
yearly (350 per week guarantee),

St. Louis

By EARL PAIGE

ST. LOUIS—A sampling of
opinions here among distribu-
tors, operators, and location
owners reveals that discotheque
has yet to reach its peak in the
greater St. Louis market but it
is gaining great momentum.

At Brandt Distributing Co.,
Pete Brandt is actively following
through on the Wurlitizer tie-in
with the Arthur Murray Studios.
Charles Kagels, at Advance Dis-
tributing, after earlier introduc-
ing Rowe AC discotheque with
an open house, is reporting
growing ‘theque activity. Over
at Musical Sales Joe McCormick
is seeing a lot of action with
speaker-packages which the
branch is making available with
the Rock-Ola. And at L&R Dis-
tributing Seeburg discotheque
has really taken hold according
to phonograph sales manager
Pete Entringer.

“It would be hard to say how
many discotheque and disco-
theque adaptions there are in
the over-all market here,”
Entringer reported, “but I know
there are around 160 Seeburg
discotheques in the eastern half
of Missouri and the southern
part of Illinois.”

“Our operators,” Entringer

Trr Pl dlsed
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PETE ENTRINGER, L&R Distribut-
ing Co., has spearheaded disco-
theque in the St. Louis area.

explained, “are finding that dis-
cotheque is working out best in
the good neighborhood taverns

and night clubs, where it is used
in place of live entertainment
and as a part-time replacement
for combos and bands. Where
locations have it rough paying

"Tek’ Gains Momentum

for live entertainment disco-
theque can be a real shot in the
arm."”
"Theque No Miracle Drug

However, discotheque is not
for every location Entringer
stated and veteran Festus, Mis-
souri operator Bill “Dutch"
Meese aprees. But at the same
time Dutch says, “This is the
first time I've ever really made
money on music. Where dis-
cotheque goes, it really goes.
And, of course, we're getting
a minimum guarantee so the
locations are promoting music
and not killing me with red
money,” Meese said.

While word-of-mouth is still
the best promotion here, a num-
ber of locations are using out-
side signs, newspaper ads, and
in some instances, radio spots.
Walter and Sydney Morris of
J. 5. Morris & Sons Novelty
locally have a discotheque in-
stallaion at Gino's where “Go
Go Girls” are featured.

“You have to have good mu-
sic, Gino's owner Gino Bal-
sarotti stated when Billboard
visited the Morris Novelty lo-
cation in St. Louis' west end.
“The customers expect some-
thing different and exciting.
This is what's making disco-
theque stand out.”

MIAMI TWIST

Live Acts & Discotheque Coexist

By RAY BRACK

MIAMI—Here where live en-
tertainment has long been a way
of night life, coin-operated dis-
cotheque is altered slightly in
concept to complement the
town’s tastes.

The Miami method is the idea

William Randolph
Dies in St. Louis

ST. LOUIS—William E. (Ed)
Randolph, a 30-year veteran of
the coin machine business here

r and known
"l(‘.. G throughout the
: ' .l" country, died

‘?, . at his home
- here Friday
(23) following
a long illness.
He was 69

. years old. Ran-
ED RANDOLPH dolph started
in the business with Ideal Nov-
elty years ago. Later he was with
Jack Rosenfeld and for a time

WWW americanradiohistorv com

of Perry London and his London
Distributing Co. staff. here, with
the method exemplified best by
a five-phonograph discotheque
installation recently completed in
the Castaways Motel at 163d
and Collins Avenue.

With some 500 rooms, the
Castaways is the biggest facility
on “motel row"” and features
among its five major lounges the
Wreck Bar, known to the lo-
cal young set as “the place to
go." The Wreck alone report-
edly grosses §3 million per year.

In the Wreck, London Dis-
tributing techniciar- last month
installed an LPC 480 and three
sets of discotheque speakers.

operated his own distributing
company here known as Right-
way Distributing.

Randolph was for a long pe-
riod with Central Distributors
here and for the past year and
a half he was employed by Mu-
sical Sales.

He is survived by his widow,
Rachel.

“The bar is extensively broken
up by posts and abutments,” a
London spokesman said, explain-
ing the two extra sets of speak-
ers.

Al the same time, London in-
stalled 480's and large speakers
in Castaway bars called Shinto
Tempo, The Tahitian (also
known as Stanley’s Bar), The
Ginza, and the Go-Go Bar
{sometimes called the Pool Bar.)

“To cut down on the expense
of live entertainment,” London
said, "bars of this type use dis-
cot:eque to fill in before, be-
tween and after acts.”

The installations are made in
most of the major locations on
a rental basis, according to a
spokesman for London. Play is
by bar personnel. Figures on the
Income Totalizer wunits indi-
cate grosses of $800 per month
are not uncommon, the spokes-
man said.

London Distributing has made
100 discotheque-type installa-
tions in the Greater Miami area
in the past few months.

BILLBOARD, August 14, 1965
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San Francisco Discotheque: Many Different Answers

By GODFREY LEHMAN

SAN FRANCISCO — What
makes a discotheque location?
The answers to this question are
as varied as the number of defi-
nitions for the French-originated
word.

To one operator it is not truly
discotheque unless the location
uses specially designed disco-
theque equipment; to another a
pair of stereo loudspeakers is
enough. To a third it is less the
equipment, more the records
placed that count.

The term itself doesn't mean
exactly what it's supposed to
mean, according to the president
of the largest operating company
in California. *“Discotheque,”
like its French derived “biblio-
theque” means “library”—"bib-
lio" referring to a library of
books, and “disco™ meaning rec-
ords, says Henry Leyser of As-
sociated Amusement Co., Oak-
land.

Thus strictly speaking any
juke box could be a “disco-
theque” since it is in one sense
a selective record library which
is changed from time to time to
meet changing tastes. What
makes the difference are such
factors as dancing, equipment
used (especially the speakers),
decorations and the method of
programming.

In the case of Leyser's firm,
the important thing is program-
ming. The goal is to program
each location according to the
tastes of its customers.

For the most part Leyser
shuns the special equipment
which has been produced for
discotheque, largely on the
ground that he feels it is over
priced, In addition, the problem
of obtaining dance permits in
San Francisco and to a lesser
extent Oakland is so great that
locations are reluctant to invest
too much money to gel uncer-
tain results,

ACA does, however, use a
few promotional gimmicks of its
own. In one discotheque the
special records are promoted by
some hand-drawn art displays.
Another location features the
first recording of a new group
called “"We Five,” together with
glossy photos of the newcomers
on location, The same was done
with a recent promotion on a
Kingston Trio single, and a
Johnny Rivers hit,

To Joe Silla of Silla Music
Co. in Qakland, discotheque,
by whatever definition, has not
gone over. "I had three locations
and thought they would be good,
but all are dead,” he reported
recently. One of the owners
went out of business for other
reasons, a second had live music,
and the coin eguipment could
not compete, the third alternates
with disk jockeys,

The number of requests for
discothegue 1s practically nil, he
said. To the extent that the
lance spots are limited, the ten
er cent tax is discouraging.

However, Robert Van Hou-
en, president of the Peninsula
viusic Co. in Monterey, has a
very successful location in the
Capri Inn. Promotion is handled
ay the Inn itself. This includes
occasional “parties” with “Go-
Go" girls on the spot to teach
dancing.

Stetson Music Co. of Red-
wood City reports having five

ADVERTISING IN
D BUSINESSPAPERS
MEANS BUSINESS

b
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locations — four with Seeburg
and one with Wurlitzer equip-
ment, Sales manager Val Hen-
dricks is happy enough with his
flat guarantee of $50 a week
(or $40 a week for special speak-
ers alone)., He has established
contracts lasting up to two years,
and finds that business is gen-
erally up ten per cent,

Harrison Terry of Richmond
reports ten spots in both “qual-
ity bars and “country and west-
ern” locations. Terry receives a
weekly guarantee, and as a re-
sult his business is up 35 to 40
per cent; locations are up about
20 per cent. The point of pur-
chase material doesn't lake too
well at the bars, he reports, so

he has given up distributing it.
The number of discotheque rec-
ords in a 160-record box runs
from ten to 30, depending upon
the spot.

Al the A and B Music Co. in
Vallejo a co-operative experi-
mental promotional program is

being planned between the op-

erator and location with a disco-
theque Wurlitzer. Partners
Charles Gelatini and Jim Coffey
ask a minimum guarantee of
$40 a week, and 50 per cent
after a gross of $80. Business is
up “some” at the location, but
they expect an even greater im-
provement when the program is
started.
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August 1965

AN OPEN LETTER TO THE
COIN-OPERATED MUSIC AND AMUSEMENT
INDUSTRY

Pick Congress Hotel, Chic
Monday, September 11, 12 and 13,

www americanradiohistorv com

We would like to tell you something about the 1965
MOA Convention and Trade Show which will be held in the

ago, on Saturday, Sunday and

The exhiblt areas cover two floors which are con-
nected by escalator for easy flow of traffic.
ments wlll be represented--phonograph manufacturers,
record companles, amusement machines manufacturers,
allied industrles=-~and this means representation from
The exhibilt hours are:
Sunday, 1:00 PM to 7:00 PM.

All seg-

Saturday, 9:00
Monday,

The new MOA Industry Seminar willl be held on the
afternoon of opening day, Saturday, September 11.
whole event of the Convention takes on added significance
thls year because of the new format which provides more

exhibit hours and combines all forums into one general
sesslion,

The

The Seminar will run from 3:30 PM to 6:00 PM on
Saturday afternoon with a coffee break at 4:45,
first part willl cover customer relations, public re=
lations and political relations.
begin wlth record programming and conclude with a
(unique question and answer sessions).

The

The second part will

The MOA General Membership Meeting and the Ladies
Program will be held on Sunday.
Show, featuring some of the country's greatest talent,
will be held on the closing night, Monday, September 13,
We'!ll see you there!

The (Gala Banquet and

MOA Convention Committees
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French Business Off,
Says Top Official

PARIS—The coin trade in
France has suffered a slump of
40 per cent over the last year
according to M. Jean Faraut,
president of the Federation
Francaise des Exploitants et
Commercants de I'Automatique.

The Federation unites 14
regional Syndicats representing
about 1,600 coinmen from all
areas of France.

Said M. Faraut: “Unfortu-
nately in times of general eco-
nomic recession it is the non-
essentials—like coin games and
juke boxes—which are the first
to suffer.”

The coin game market had
reached saturation point in
France and the trade was virtu-
ally existing on replacement
deals, he said. Further hardship
had been suffered as a result
of the banning of coin games in
Algeria— formerly a good
source of revenue,

There has been an increasing
tendency in the juke box field
for distributors to sell machines
to cafe proprietors rather than
to lease them, Faraut estimated
that 20 per cent of the juke
boxes now in use are owned by
cafe men. He regarded this as
a bad tendency in the long term
because proprietors, once they
own a machine, are likely to
hang on to it for 10 years.

Tax Increase?

M. Faraut said there is con-
cern in the trade over a proposal
to come before the French

parliament in the fall that the
entertainment tax on coin ma-
chines should be increased. “We
shall do our best to fight such
an increase,” he said, “The trade
simply could not support it.”

Disturbing developments have
resulted from the slump in trade
—such as the stepping up to
absurd proportions of commis-
sion offered to cafe proprietors
and the attempts by certain im-
porters to sell coin games direct
to cafe men, thus by-passing
distributors.

Certificates

As a move against this the
Federation has introduced a
scheme whereby special certifi-
cates are issued to all distribu-
tors who undertake to stand by
agreed Federation principles of
fair trading. French importers
and manufacturers of coin
equipment are being asked to
safeguard the future of the coin
trade by dealing only with cer-
tified distributors.

In a recent case of a con-
cessionaire offering to sell coin
equipment direct to cafe men,
at trade prices, the Federation
got an undertaking from the
big French firm of Bussoz not
to supply any further equipment
to the concessionaire until he
abandoned his price-cutting pro-
ject, Faraut said.

The Federation's -certificate
program has been welcomed by
coin men who are anxious to
defend their interests and to

CHICAGO COIN

- Dependable Games

Proven Profit Makers. ..

BALL BOWLERS
PUCK BOWLERS
PIN GAMES
SHUFFLE GAMES
BASEBALL GAMES
HOCKEY GAMES

RIFLE GALLERIES
and many others!

Gold Star

EXTENDED PLAY

PUCK
BOWLER

AUTOMATIC BOWLING LANE

with SWIVEL SCORE RACK

Coin

Country

Canada
Nicaragua

Bahamas
Jamaica
British Guian.
Ecuador
| 1 ¢ 1
United Kingdom . . ..
Netherlands
Belgium | .
FERDOe bl e ey
W. Germany .. ...

Austria .
Switzerland
Italy ..
Japan
Nan Is.
Turkey
Bermuda
Sweden
Norway
Denmark
Thailand
Viet Nam
Malaysia
Korean Rep. ..
Australia

|||||||

Totals

D. C. Issued June, 1965,

than $1,000 per month.

Costa Rica v s oy

Machine Export Chart
JANUARY, 1965

Note: Report does not include amusement game export guantities.
*Other Countries includes countries for which U, S,

exports through the current month

Phonographs [new) Amusement Games (new) Totals

Quantity Yalve Quantity Value Quantity Yalue
. 42 $ 35,795 — $ 14,978 — $ 50,773
10 8,638 — 2,005 — 10,643
4 3,001 ey o — 3,001
1 1,125 — 15,536 — 16,661
12 7,355 — — — 7,355
; 3 1,251 —_ — — 1,251
23 16,992 — —_— — 16,992
. 8 3,794 — — — 3,794
.. 28 20,518 — 65,910 — 86,428
. 26 22,227 — 50,336 — 72,563
166 127,680 -— 7,178 — 134,858
30 22,950 — 233,489 — 256,449
210 144,075 — 89.084 — 243,159
15 11,961 — —_ — 11,961
14 12,590 — 44 150 — 56,740
34 26,081 — 6,100 — 32,181
100 81,058 — 50,971 — 132,029
2 2,190 — 12,281 — 14,471
— = - 1,150 = 1,150
— —_ _— 26,391 —_ 26,391
— — — 9,730 — 9,730
— — oA 3,532 — 3,532
— — — 13,183 — 13,183
— — — 1,270 — 1,270
—_ — — 15,690 — 15,690
— — —_ 1,215 —_ 1,215
e — — 2,985 —_ 2,985
— — — 1,358 — 1,358
— — — 2,401 — 2,401
—_ — — 4,092 — 4,092
3 2,150 — 1,926 — 4,076
.. 131 $551,431 — $680,343 — $1,231,774

Source: U. 5. Burean of the Census, U. S. Export Statistics, Report FT 410, January 1965. Washington,

are averaging less

safeguard the future of the
trade, especially at a time when
business is poor.

2-PLAYER
BASEBALL
GAME

now at your Distributor

CHICAGO COIN MACHINE DIV.

CHICAGO DYNAMIC INDUSTRIES, inc.

I725 W DIVERSEY BLVD

CHICAGD

ILLINGIS 60A14

Ditchburn Sales

Reported Up 21%

LONDON — The Ditchburn
Organization, Ltd,, of which
Ditchburn Vending Machines,
Inec., in the U. S. is a subsidiary,
completed its fiscal year with a
21 per cent increase in sales, it
was reported last week.

According to company of-

ficials, both sales and net profit
set records for the year.

The parent company here
supplies and operates juke boxes,
background music equipment in
addition to vending machines.

According to the Ditchburn

(Continued on page 73)
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Samuel A. Weisman

* Bingo Games
« Shuffle Alleys

* Bowling Alleys
* Arcade Equipment
* Cigarette Machines

STATE SALES & SERVICE CORPORATION

1825 Guilford Ave., Baltimore 2, Md. Phone: 837-7177

Cable Address: STASA

Exclusive
factory Distributors

Automatic Products Co.
. Bally Mfg. Co.
Chicago Dynamic Industries
_ Ditchburn Vending Machines
Irving Kaye Sales Corp.
ﬂ W‘T Midway Mfg. Co.
N T Tape-Athon Corp.
Universal Vendors, Inc.
The Wurlitzer Co.

David Koenigsberg

Attention WORLD BUYERS:

Our large volume of sales for the world's finest manu-
facturers bring us quantities of lovingly used money-
making coin operated equipment.
reconditioning, crating and shipping to all parts of the
world from the great port of Baltimore.

We are experis in

Try us for price— Try us for quality

* Phonographs
* Pin Ball Machine

Satisfaction Guaranteed

BILLBOARD, August 14, 1965
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$10 Million in Credit for
Rosen’s Jukebox-Film Combo

PHILADELPHIA—Distribu-
tor David Rosen announced last
week completion of a multi-
million-dollar financing Plan for
his recently introduced “Filmo-
theque-Discotheque” machine,

“Banking  accommodations
have committed themselves to a
$10 million line for the handling
of Filmotheque-Discotheque,”
Rosen declared.

Rosen is offering the stand-
ard Cinebox musicfilm machine
and his own innovation, the
musicfilm-jukebox unit, to op-
erators on a basic $20-per-week
lease basis, but he is also selling
the units outright.

Credit for Buyers

It is for the buyers of the
equipment, Rosen said, that the
financial interests have agreed
to extend up to $10 million in
credit.

As recently reported, assem-
bly of the Filmotheque-Dis-
cotheque machine is going on
at a plant recently acquired by

Rosen here. The Cinebox ma-
:hme is imported from Italy.
“Our leasing program is avail-
able only to those experienced
in the coin machine business,”
Rosen said, “We are not con-
cerned with deposits or side
drafts. We are leasing machines
now to operators with options
to buy. And a similar leasing
program will soon be made
available to distributors."”
Distrib Appointments

LR{]SEH also announced that
distributor appointments will
made “later."

He is, meanwhile, discussing
the production of component
parts for his musicfilm-jukebox
combination with several inter-
ested manufacturers.

Rosen was in Chicago last
week, reportedly for talks with
Rowe AMI officials on the sub-
ject of Filmotheque-Discotheque
manufacturing.

Rosen is a major distributor
of Rowe AMI coin-operated
equipment.

Seeburg Dominates Minneapolis

® Continued from page 63

few resorts are reported doing
very well with discotheque.

City or country, the locations
doing a job are almost always
promoting with colorful window
signs, interior banners, and
pointed conversation with pa-
trons. Little or no newspaper
advertising is found.

One location which tried dis-
cotheque and then gave it up
after a few dismal months, was
described by the distributor as
having failed entirely to pro-
mote the fact of discotheque.
“You simply can't set up the
equipment and let it go at that,”
he warned.

A downtown Minneapolis bar,

Tek" Takes
In Scranton

SCRANTON, Pa.—The Jolly
Roger Inn and Joel's Teen-age
Center are among the most suc-
cessful discotheque installations
in this large industrial city.

John Roche, proprieter of the
Jolly Roger, said his Rowe-AMI
discotheque installation was pro-
ducing  “fabulous results."
Roche said he had lost 65 per
cent of his business and was
barely meeting the $12.50 week-
ly minimum guarantee on his
juke box before discotheque was
installed.

“We've not only got back
many of our old customers, but
our juke box earnings are seven
times what they used to be,”
Roche said.

Joel's Teen-age Center opened
with discotheque in mid-JTune,
Teen-agers are given a “Killer
Joe " (Killer Joe Piro, Rowe's
discotheque ambassador) mem-
bership card which owner Joel
Niko says has already become a
status symbol among the young-
sters.

David Rosen, head of the
Rowe distributorship in Phila-
delphia, said he envisions a
chain of teen-age discotheque
centers throughout the East.

Both the Jolly Roger and
Joel's use multiple speaker in-
stallations—18 in the Jolly
Roger, 25 in Joel's. The teen-age
center augments its discothegue
income with pinball and pool
table earnings.
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which set up a dmmth':quﬂ op-
eration to run 15 minutes of
every hour when the place's
live music wasn't playing, has
found it a wuseful, though not
overwhelming, attraction. Yet,
the owner admits that this is
not a typical discotheque loca-
tibn, and the bar often puts in
the coins to operate it. Now, as
it happens, this partciular loca-
tion is preparing to replace the
coin-operated version with a
hostess-supervised  discotheque
in a separate, partitioned room
away from the live music. The
decision has nothing to do with
acceptance of the coin-operated
discotheque, but is another ex-
periment, which may make this
bar the first in Minneapolis with
the live discotheque department.

As to outlook of coin-op dis-
cotheque, the pessimists among
the distributors commented, “By
it’s nature, it's a novelty, now
on its way out,” or “I don't
think the outlook will improve
much.”

This was always countered,
however, by the knowledgeable
operators who claim to under-
stand the principle of disco-
theque and even, as one opera-
tor does, have a *“discotheque
expert” on the staff who special-
izes in learning the special as-
pects of this music and its ap-
preciation.

Their enthusiasm suggests that
better understanding of disco-
theque's use is what separates
the optimists from the pessimists.

First Theque
In Nashville

NASHVILLE — Nashville's
first discotheque location, the
Reading Room, opened last
week at 5th and Lea near down-
town and met with immediate
SUCCess.

Location owners Bob Bryan
and Russell Hart found the club
was a big hit with young adults.
“We are avnragmg 230 to 300
customers a night,” said Bryan.

Seeburg equipment was in-
stalled by Sammons-Pennington
Company's Nashville branch for
operator Joe Sisk, § & H
Amusement Co. Home office of
Sammons-Pennington is Mem-
phis.

The club, attractively deco-
rated, serves luncheon and din-
ner and has a dance floor.

How Is

@ Continued from page 63

discotheque installations only to
take them out a month or two
later. Others have taken ghost
locations and turned them into
swinging money-earners with
discotheque.

Where discotheque poes, it
really seems to go-go-go. Earn-
ings of several hundred dollars
per week from the juke box are
not uncommon. Minimum guar-
antees or rentals for $50 per
week seem more the rule than
exception.

The future of discotheque
seems to depend on the industry.
Just as today, it does not exist in
its original pure state, so tomor-
row it will undoubtedly be al-
tered.

In an effort to get the answers

the ‘Go-Go’ Going
on just what discotheque has
meant to operators, Billboard
has undertaken a comprehensive
survey of the subject.

Reports have come in from a
total of 46 cities, Billboard staff
members Ray Brack, Aaron
Sternfield, Elton Whisenhunt
and Sam Abbott, plus this writer,
have poked, prodded and probed
discotheque installations in their
areas to find out what it all
means. Reports also came in
from Billboard's nationwide
string of correspondents,

Interviews were conducted
with manufacturers, distributors,
operators, location owners and
sundry discotheque experts, The
final result is a comprehensive
study of discotheque from many
angles. It is presented here and
in subsequent pages.
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THE GROWTH ASSOCIATION
Mr. Distributor . . .

NOW IS THE TIME TO “MOVE UP” TO MEMBERSHIP
IN NCMDA.

EVERY MANUFACTURER IN THIS INDUSTRY . . .

Should be vitally interested in Affiliating With NCMDA by Their
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full maturity of all distribution channels!
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Texas Game Orders Up
Following Free Play OK

HOUSTON—Free-play flip-
per game orders from principal
Lone Star distributors are siz-
able in the wake of legalization
of the equipment, according to
reports from Chicago manufac-
turing firms.

“There’'s a rush of business
from Texas,” reported one man-
ufacturer.

“We expect an increase in
orders as the effective date of
the new law approaches,” de-
clared another.

Due to take effect Aug. 30,
the amendment of the State's
penal law, passed by both houses
of the Legislature in June and
signed by Gov. John Connolly
early this month, will permit the
legal operation of free-play pin-
E!a]l games throughout the

ate.

Municipal Hurdles

Various municipal hurdles
have yet to be cleared, how-
ever.

Here in Houston, for ex-
ample, the city legal department
has been asked to review the
coin-operated amusement ma-
chine licensing ordinance, In so

requesting, Councilman Robert
S. Webb said the action was
necessary “'to assure control
over the machines and to pre-

vent their use as gambling de-
vices."

Added the councilman: “I
understand that more than
5,000 of the new pinball ma-
chines are on their way to
Houston."

Webb did not disclose the
source of that figure. He said:
“I think that if our police or
treasury department has the
right of inspection it will be
a deterrent to their misuse.”

Under a State law which per-
mits collection of a fee half
that levied by the State, Houston
currently charges an annual $5
license fee for all coin-operated
games and juke boxes.

Drawn up through the de-
termined offices of Dallas dis-
tributor, Abe Susman, of State
Music Distributors, Inc., the
penal law amendment measure
was introduced by Sen. George
Parkhouse and was sponsored
in the House by Rep. Ben At-

Canteen Sales,
Earnings Up

CHICAGO—Automatic Can-
teen Co. of America set new rec-
ords for sales and earnings
during its first three quarters
ended Junme 12. Third quarter
sales were $66,370,000, com-
pared to $61,720,000 for the
same period last year. Net earn-
ings after taxes were up 67 per
cent to $1,980,000 or 30 cents
per share, compared to $1,182,-
000 or 18 cents per share last
year.

Cumulative sales for the first
three quarters soared to $193,-
026,000, compared to $182.-
233,000 a year ago. Net earn-
ings from operations reached
new highs of $5,488,000, equal
to 81 cents per share, compared
to 1964 figures of $3,422,000
and 51 cents per share.

For the Home Market . ..

THE AMBASSADOR is a new pool table introduced by the Irving Kaye
Co. The non-coin operated model has an all-formica cabinet, with
chrome-plated steel corner sections, two die-cast recessed scoring

markers and five-inch reinforced leg casters.

It also features a jam-

proof trackless ball return system. The table is available in seven,
seven-and-a-half, eight and nine-foot sizes.

well. Both legislators are from
Dallas.

Parkhouse and Atwell fought
unflaggingly for the key clause
in the code amendment, which
reads: “An immediate and unre-
corded right of replay, mechan-
ically conferred on players of
pinball machines and similar
devices, 15 not intended to be
included in the phrase ‘money,

property, or other valuable
thing'."

When the present penal code
went into effect in Texas it
struck a severe blow to the
amusement game industry.
Texas was known as “a good
flipper State.” Operators were
permitted to place only add-a-
ball-type flipper games on loca-
tion under the law — now
amended.
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Seehurg Picks
Irade Press
Vet for V-P

CHICAGO—Martin (Marty)
T. Toohey, former Billboard
coin machine advertising sales-
man and for the past six years
general man-
ager of the Cash
Box coin ma-
chine depart-
ment, has been
named Seeburg
Corp. regional
vice - president
for the Eastern

TOOHEY U. S.

Toohey's appointment was
announced last week by William
Adair, Seeburg executive vice-
president (sales).

A marketing major at New
York University, Toohey was
previously an account executive
for the De Perri Advertising
Agency in New York. He joined
Billboard in 1955.

Toohey, his wife and five chil-
dren reside in Englewood, N. 1.

Cigaret Taxes
Up in 20 States

CHICAGO — Legislatures in
20 States increased cigaret taxes
during 1965 sessions, MNational
Automatic Merchandising Asso-
ciation legislative counsel, Rich-
ard W. Funk, announced last
week,

Tax hikes have gone into ef-
fect in Arizona, Arkansas, Colo-
rado, Connecticut, Hawaii, Illi-
nois, Indiana, lIowa, Kansas,
Maine, Massachusetts, Nebraska,
New Hampshire, New York,
North Dakota, Oklahoma, South
Dakota, Texas, Washington and
Wisconsin.

A 4-cent tax increase will be
voted on by Oregon citizens in
a referendum next year.

BUY!
METAL TYPERS

Vending Aluminum
IDENTIFICATION
DISC

WHY!

1. LIFE-TIME INCOME

2. TROUBLE-FREE
OPERATION
J. ONLY 18"x18"

”‘*MD_H ARVARD

METAL TYPER nc

1318 M. WESTERN AVE.

CHICAGOD 22, ILL. Ev 4-3120
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Morris Gisser Dead

CLEVELAND — Morris S.
Gisser, 63, known within and
without this industry as an astute
businessman and mild-mannered
gentleman, died suddenly at his
home here early Sunday, Aug. 1.

Cause of death was apparent-
Iy heart failure.

Interment was Monday (2) at
Mount Zion Cemetery here.
Friends were asked that in lieu
of flowers donations be made
to one of the late businessman’s

eamiug Soon:

Aug. 15-16—Quarterly meeting
of the Music and Vending
Association of South Dakota,
Deadwood, S, D.

Aug. 26-2B — West Virginia
Music & Vending Association
annual convention, Holiday
Inn, Charleston, W, Va.

Sept. 11-13—Music Operators
of America national conven-
tion and trade show, Pick-
Congress Hotel, Chicago.

Sept. 17-19—Joint outing of the
New York State Operators
Guild, the Music Operators of
New York and the West-

chester Operators Guild, Ne-
ville, N. Y.

Sept. 18-19—~Quarterly meeting
of the Coin Operated Indus-
tries of Nebraska; Norfolk,
Neb.

Oct. 10—North Carolina Coin
Operators Association meet-
ing.

Oct. 16-19 — National Auto-
matic Merchandising Associa-

tion r:uq.w.ntinn and trade
show, Miami Beach, Fla.

Oct. 22-23—Music Operators
of Virginia convention, Hotel
Roanoke, Roanoke, Va.

Nov. 14—Amusement Machine
Association of Philadelphia,
Inc.; 36th annual association
dinner, Latin Casino, Cherry
Hill, N. J.

Coin-Operated
Car Wash Bows

VINELAND, N. J. — An au-
tomatic car wash operated by a
half dollar coin has been placed
on the market by Car-O-Matic
Car Wash, Inc., here,

The device, designed by An-
gelo Napoli, reported to be a
car-wash-system pioneer, con-
sists of a 12-foot stainless steel
arch which passes back and
forth over a motionless auto,
spraying, brushing and drying
the the car in consecutive passes,

Company officials described
the unit as measuring 36 by 44
feet, making installation possi-
ble in the typical lubrication bay
of a service station or in an
average-size garage,

The manufacturer is now ap-
pointing Statewide distributors,
it was announced.

Information on equipment
may be obtained by writing the
firm at 8. W. Boulevard here.

Ditchburn Sales

® Continued from page 70

chairman, the current year has
started “reasonably well” and
turnover is “up on last year.”
Vending in particular, he said,
“is making very big progress."
He said the background music
division is “expanding rapidly."”
He looks forward to another
yvear of satisfactory progress.
The organization held. its an-
nual stockholder’s meeting last
week at St. Annes-on-Sea.
The U. S. subsidiary is head-
quartered in Chicago, Il

August 14, 1965, BILLBOARD

fondest interests, the Young
Isracl Synagogue of Cleveland.
CGisser resided at 4430 Uni-
versity  Parkway, University
Heights, Ohio.

President of Cleveland Coin
Machine Exchange here and in-
volved in the business for over
30 years, Gisser had returned
June 20 from a 40-nation tour
of the coin machine export mar-
kets, during which he opened

Spain and Portugal to U. S.
products for the first time in
YEars.

Sudden

According to Gisser's long-
time associate at Cleveland Coin,
D. H, Liebling, death came with-
out warning shortly after Gisser
and his wife, Esther, returned
home from visiting friends in
Cleveland.

“He hadn't complained of ill-
ness,” Liebling said., “He had
suffered a heart attack some
eight or nine years ago, but
ignored it.”

In addition to his widow, Gis-
ser is survived by a son, Sheldon,
a Cleveland attorney, and two
daughters, Eileen, the wife of
Cleveland Coin official Ronald
Gold, and Miss Roslyn Gisser
of Westchester, Pa.

“Strong Man”

Other enterprises in which the
Cleveland coinman was involved
included the Goodwill Loan Co.
here, of which he was president
and a partner with Liebling; the
Ansel and Drexmore Realty Cos.,
both of which he was president,
He was also executive director

of a group which has been plan-
ning the construction of an air
terminal in downtown Cleveland.

Gisser was active on the. board
of povernors for “Bonds for
Israel” and was committee chair-
man for the “Young Israel Syna-
gogue of Cleveland” fund drive.

*“The industry has lost a strong
man, a soft-spoken man—a man
respected in and out of the busi-
ness,” Liebling said. “He worked
hard and lived hard right up to
the last minute. For him it was
more fun to go to work than to
play golf. He lived his business.”

of record-breaking BORDER B

*Fast action of new 20-Hole Playfield...refreshing new

scoring simplicity of 20-Number Card without lines or
sections. . . fascinating Red, Blue, Yellow and Green Card
Zones with each color scoring separately...new Mystic
Lines with up-and-down and sideways movement to
provide maximum number shuffling flexibility ...
exciting 4-Star Feature with top bracket score appeal ... |
old favorite Red Letter Games. .. popular Pick-A-Play |
Buttons. ..Star Rollovers...Extra Time...Extra Balls.
If you missed the BORDER BEAUTY bonanza, make up
for lost time by getting BEAUTY BEACH busy for you.
BEAUTY BEACH is built by the world's leading
producer of all types of coin-operated games, Bally
Manufacturing Company, 2640 W. Belmont Avenue,

Chicago, lllinois, U.S.A.
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Greatest Bingo

IN 14 YEARS OF BINGO HISTORY

All the profit-proved play-appeal

Rally BEAUVEACH
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in foreign commerce or,
pending clarification of
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U.S. where “specifically

enumerated as lawful in |
a statute of that State”

DEPOSIT NICKEL FOR EACH PLAY
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ALSO AVAILABLE IN DIME ONLY PLAY
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ALL MACHINES READY FOR
LOCATION
AMI Confinental | ....._.. 5295.00
AMI 1=-120 .. . eisiheress 25000
Teeburg B ... i iiescnss TEOD
Seeburg € ..... cieaass  TEO0
Sechurg D5 .. 675,00
Sechurg KD . 235.00
Seeburg 222 e 445.00
Wurlitzer 2204 .. ......... 255,00
Wurlitzer 2404 . .......... 195.00
Wurlitzer 2600 L., H05.00
AMI 200 Sel. Wall Box . ... 2500
Seeburg 200 Sel. Wall Bex,, 2500
Seeburg IWY . ...iiiinin. 7.95
Wurlitzer 5210 Wall Box .. 35.00
Call, Write or Cable,
Cable: LEWJO

‘EWJUHE’S Distributing Co.

Exclusive Wurlitrer Disiributor

1311 N. Capitol Ave.
Indicnapolis, Ind.
Tel.: MElrose 5-1593

So. Dakota

Program Set

PIERRE, 5. D.—The pro-
gram for the next quarterly
meeting of the Music & Vending
Association of South Dakota in
Deadwood Aug. 15-16 has been
announced by association presi-
dent, Darlow Maxwell.

Hosted by past association
president, John Trucano, the
meeting will feature banquets on
Sunday and Monday nights, a
background music forum at 3
p.m. Sunday; a games and music
seminar at 10 a.m. Monday and
a general business meeting at
1:30 p.m. Monday.

Trucano, who is a director of
the Music Operators of America
and chairman of that organiza-
tion's 1965 convention pro-
gram committee, has informed
MVASD members that the
Deadwood meeting will offer
ample opportunity to play golf.

Because of the avid golfing
interest of such association mem-
bers as Maxwell, secretary Earl
Porter, director Ronald Manolis
and others. Trucano recently
suggested that the name of the
association be changed to the
“"Music and Vendors Golfing As-
sociation of South Dakota.”

COLORALIA

A coin operated multiple select theatre

For the first time a complete program of machine
and film suited for the coin entertainment industry.

* 40 selections * Full Hi-Fidelity eolor and sound = Library of famous

American orfists performing in Americon films * Continuous film pro-

duction guoranteed * Extensive film library * Automatic cartridge

film operation with no rewind time * Remote wall box aperation

possible * $1980* (plus film) * A money maker for ony coin operator.

COINMEN in the news

CHICAGO

Historical Note: A year ago this month a
cinema juke box (Scopitone, by make) was brought
in for a party of the Chicago society crowd at the
Saddle and Cycle Club here. Mark Cronin, chair-
man of the benefit party for the Madonna Center,
noted that the machine was a “great curiosity.”
The party received big -play in
the society pages and apparently
aroused the curiosity of location
proprietors about town, for to-
day there are over 50 musicfilm
units of various makes in hotels,
clubs and restaurants in the Chi-
cago area. . . . Precision Novelty
Co., you'll please note, has
moved to a new locationat 11532

NICASTRO
S. Mayfield Avenue in Alsip, Illinois, announces

company executive Nels Malmgren, . . . Seeburg
Corporation president J. Cameron Gordon has
announced the appointment of Louis J. Nicastro
as vice-president (finance). Previously with the
Inland Credit Corp., Nicastro is currently in Eu-
rope on a business trip for Seeburg.

Bob Slifer, executive director of the WNational
Coin Machine Distributors Association headquar-
tered here. has bounced back from a four-day
bout with the flu and is taking a short vacation
in Indiana with relatives. . . . Vacation—iwo weeks
of it—is also being indulged in by Illinois Coin
Machine Operators Association president Bill Poss,
who recently underwent the back-to-back rigors
of opening sparkling new quarters for his Valley
Music Co. in Aurora and presiding over the quar-

terly meeting of the association in Springfield. . . .
For the third year, Automatic Canteen Co.
founder and chairman Nathaniel Leverone treated
blind boys and girls to a baseball game at White
Sox Park. On July 30 some 40 youngsters, all
avid and knowledgeable fans, were Leverone’s
guests. And, thanks to Jerry McCann of the Sony
Co., each blind child had his own transistor radio
with ‘which to follow the play-by-play broadcast
of the Sox-Tigers game by sportscasters Bob Elson
and Milo Hamilton, RAY BRACK

PHILADELPHIA

Ralph Globus has been appointed senior vice-
president of Automatic Retailers of America. . . .
Myer Burt, a route sales supervisor for Macke
Variety Vending Co. the past year, has been
named service superintendent. He has been with
the Macke firm for nine years and succeeds
Benjamin Rubenstein, who was recently promoted
to service manager. . . . Joe Moran, WPEN disk
jockey, will be in charge of the new discotheque
installation at the center-city Ole Glory Ale
House.

Jack Beresin, president of ABC Consolidated
Corp. (formerly ABC Vending Corp.), and David
Rosen, president of the Rowe AMI distributing
firm of David Rosen, Inc., were named to help
promote the benefit game between the Philadel-
phia Eagles and the Detroit Lions on August 15
at Franklin Field. The game benefits the Phila-
delphia Association for Retarded Children. Mayor
James H. J. Tate is honorary chairman of the
benefit football game. MAURIE ORODENKER

Wurlitzer Sales
Down in June

NORTH TONAWANDA,
N. Y.—Waurlitzer Co. president
R. C. Rolfing announced last
week a sharp decline in expected
June sales, both wholesale and
retail, attributing the record to
the anticipated repeal of the 10
per cent manufacturers’ excise
tax.

“A great many potential cus-
tomers simply deferred buying
our products in June expecting
that the law would be repealed
which was done effective June
22, too late, however, to make
June a profitable month,” Rolf-
ing explained.

He said the repeal would def-
initely stimulate sales in the
future.

Wurlitzer's consolidated sales
for the quarter (April, May.
June) totaled $8.974,599, com-
pared with $7,176,026 for the
same period last year,

California Problem

® Continued from page 66

way, “Discotheque is great. It
15 opening up new locations to
operators.”

At the R. F. Jones Com-
pany, AMI distributor in the
area, Chuck Klein, branch man-
ager, had this to say, “disco-
theque is moving ahead and a
big jump is expected Jan. |
when the 10 per cent night club
(entertainment) tax will be
dropped. More places will per-
mit dancing. Many operators
are looking to the future and
setting up discotheque with this
in mind.”

H. O. Chapman, executive in
King's Distributing Company,
Southern California outlet for
Rock:Ola, predicted a popular
future for discothegue. It has
possibilities but operators must

Missouri Waltz?

1 i
r

W

WRONG. It's a round robin handshake involving (from 'EE'II'_I}‘ Fd Blank-
enbeckler, Seeburg national sales manager, phonograph division; Dave
Sutherland, Bill Litzinger and Bill Sutherland, principals in Sutheriand
Distributing Co., Joplin, Mo., and Bud Lurie, sales manager for Williams
Electronic Manufacturing Corp. The occasion was Sutherland's grand
opening in Joplin recently.

GOOD CROWD was on hand at recent Sutherland Distributing Co.
grand opening in Joplin, Mo. Many of the guests got so interested in
Williams' games in the distributor showroom that they had no time for
refreshments.

Exclusive territories availabla to select operaters.

Contact:

COLORAIIL swson

INTERSPHERE DEVELOPMENT CORPORATION
& Bums Ave. L] Hicksville, L. 1., N. Y. L] Phone: [516) &81-0410
Dalivery scheduled for January 1964,

*Price subject to change without notice.
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pick the right locations,” Chap-
man explained. “The operator
must understand discotheque
and properly merchandise it.
Discotheque fills a definite need
and offers operators a tremen-
dous potential. There is a suffi-
cient record supply from several
sources and music for any type
of location."

wwWw americanradiohistorv com

Irv Webb Dies,
Was Rock-Ola
Yice-President

CHICAGO—Irv Webb, 59,
former Rock-Ola vice-president
and most recently a jobber and
operator of coin-operated equip-

ment in Altadina, Calif., died
there recently of a heart attack.
Webb is survived by his widow,
Corlette,

The veteran coinman was with
Rock-Ola from 1934 through the
World War Il years. He left
to become a distributor for the
company in Chicago.

BILLBOARD, August 14, 1965
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This winning
combination from Seehure
has whetted

America’s appetite for

afs &

Discothéque musl
like nothing else
n history!

Here’s the key that opens
the door to a whole new future for
the coin-music industry.

In helping set up thousands of
Seeburg Discothéques from coast to
coast with the Seeburs LLP Console/
480, the famous Rhythm Twins
floor-level speakers, and the unique
Rec-O-Dance®* record libraries, we

noted an unusual fact about this combination:

As many people come to Discothéques to just sit

and listen as come to dance!

We believe this experience points the
way to a new Golden Age of coin-
music, in which the coin-phonograph
will come into its own as another

major form of public entertainment
comparable to radio, television or
the movies.

The public has never heard sound
like Seeburg Big Sound before. In

order to hear and enjoy it, people will throng lo-
cations as never before. Your locations!

That is, if you have the foresight to install
Seeburg's winning combination now. You know

- What brings them there? They experience the un-
believable, exciting quality of Seeburé Big Sound,

and they come back again and again for more!

how much money there is in hindsight! Call vour
Seeburg distributor today.

. _I[}is'lﬁuthéqua—a library of records for listening and dancing.
ok
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Pop LP Spotlights ore those
albums with sufficient saoles
potential, in the opinion of
Billboard's Review Panel, io
ochieve a listing on Bill-
board's Top LP's charts. Spat-
light winners in ‘other cate-

. gories ore selected on the
bosis of their potential te
become top sellers in their

respoctive areos.

POP SPOTLIGHT

TONY'S GREATEST HITS,
VOLUME 11l

Tony Bennett. Columbia CL
2373 (M); C5 7172 (5)

&nother sales giant for Benneft as he in-
corpbrates his recent singles successes into
ong powerhouse package, With his "1 Lef
My Heart in 3an Franciseo,”™ ""This i1 All
| Ask'™ amd “Wha Can | Twrn To™ incleded
he can't miss climbing the fop LP char
rapldly,
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POFP SPOTLIGHT

HERE & NOW!

George Ehenring. Capitel T
2372 (M) 5T 2372 (5)

S8i ezgainst & lush string cholr providing
a rich tound backdrop, the inimitable George
Shearing Quintet is magnificént, The excit-
ing package confaims such "“standard'® mels
odies a5 "'‘Call Me lrrespongible,” ""Peopla"
and ‘'Dear Heart,” With subtle Shearing
arrangements of funes from the pens of
Henry Mancini, Anthony MWewly and Jule
=iyne the LPF is pleasurable listening
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POP SPOTLIGHT

'EPTEMBER OF MY YEARS

11 1‘::: ‘rank Sinatra. Reprizse R 1014
TEIM); FS 1004 (S)

By far one of the most Important and
finest mood albums in the Sinafra cafalog.
The union of Sinatra and Jenkins reflecting
the September years i3 unparalleled. The
choice of reperfoire s perfect. Sinafra’s
Iyric delivery and emolion is matched mo-
sically by the sensitive and tasteful sirings
of Jeakins, “How Qld Am 1" being & prime
A sales giant,

paampla.
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JIUY GARLAND AND LIZA MIRNELL IV
® (00N
PALLATIIM

POP SPOTLIGHT

JUDY GARLAND & LIZA MIN-
MELLIE “LIVE" AT THE LON-
DON PALLADIUM (2-12" LP)

Capitol WBOD 2295 (M); SWBO
2295 (3]

A double-barreled powerhouse album. Re-

corded  during  thewr performance at  fthe

London Palladium.  Judy shares fthe spot-

light with Liza wha steals The limelight
with a comedy medley bullt around “Take
me Along.” A salet bonanza.

POP SPOTLIGHT

THE DECLINE AND FALL OF
THE ENTIRE WORLD AS SEEN
THROUGH THE EYES OF COLE
PORTER

Kaye Baollard. Columbio OL
6410 (M); O5 2810 (5)

The madcap antics af Kaye Bellard and
exceptional cas! make the untamiliar cal-
lection of Lole Porter matersal a delight fo
the ear. Mizs Ballard's wersatility s clearly
demonsirated. Well prodvced package.

JAIL SPOTLIGHT
&
' THE IN CROWD

The Ramsey Lewis Trio. Argo
LP 757 |M)

Leading off with their hit single "'The 'In’
I:r:}wd." the ftrig proves again that iney
are  deflimitely "W Becorded live in a
Washinglon nitefy, & sense of participation
iv croated a8 the audience sounds  ride
wilh the musc, Eldes Young's cells zale on
"Tennessee Waliz™ s something 1o hear
el ding s "Flamence® intré e The
urmDeEr

CLASSICAL SPOTLIGHT

MARIA CALLAS SINGS ARIAS
BY DONIZETTI AND ROSSINI

Angel 346239 (M); § 3623F (5}

This s the prima donna at her best, Each
of these arias are from lesser-known operas;
bt Miss Callas’ rendifions. show them o
be rich anmgd mare deserving. Her oepehing
aria is especially grand and Miss  Callas
shines oul. Her tona and quality is ef the
highest arder throughowt, Retcigne and the
orchestra  give the sinper ample troedom
while displaying proper balance

POP SPOTLIGHT

LOOKING BACK

Mat King Cole. Capitel T 2341
{M); ST 2341 (5)

Qutstanding package of the blues as only
the late ""King'™ felt them. These arg Lin.
gles hits such as ""Send for Me and "'Look-
ing Back' that have been freshened with
enhanced sound and well programmed by
Dave Cavanawgh for this rare album ensur
ing & sales blockbuster.
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POP SPOTLIGHT

ONLY THE BEST

Farrante & Teicher, United Arf.

ists UAS 4434 (5)

The wizards of the pisno can’t miss with
this: exciting and well-planned package
They freshen "Downfown™ with their un
ustal and wnigue spproach. This s noted
in “Fiddler on the Roof" as wall "It - |
Ruled the Warld™ iy a standoul willh  al-
modt & semi-clagsical freatment. Beauwtifully
Execuled

POP SPOTLIGHT

SKITCH . . TONIGHT
Skitch Henderson. Calumbio CL

2367 (5); €5 P1&7 (5)

Thiz group presents an album of swinging
big band arrangements fhat just  won't
guit! The Skitch Hendersen orchesfra gen
erafes exciferment and imaginalimmn. The
Bobby Haggart jazz-blues number “5a What
Eise |s MNew'™ features Clark Torey for a
fruly r|:lr_l|.i|1f.| r|n.:|‘h|ir:|!|1 il 1he well-prodoced
#lbum.
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CLASSICAL SPOTLIGHT

SCHUMANN: THE FOUR SYM-
PHOMNIES (3-127)

MNew York Philharmaonic Orch.
(Bernstein}. Columbia D3L 325
iM]l: DIS 725 15)

Bernsteln and the Philharmanic group Talths
{ully -adhere to Schumann’s original arches-
tration. Berastein  inferpretations are ab
jective and contain no superficiality. All In
all a highly rewardig angd umigue Hstening
gxperience, A 3-LP package,

POP SPOTLIGHT

ELVIS FOR EVERYONE!

Elvis Presley. RCA VYictor LPM
3450 (M); LSP 3450 (5)

What ean be said for this LP destined For
the top of the charts? 113 Elwis and it
confaing som# ofF his biggest singles  hifs
gathered in one LP for the first fime and
aptly titled "Elvis for Everyone ™
manster|

A saley
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FOR EVERYONE!
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POP SPOTLIGHT

THE MODDY BLUES =1
Landon LL 3428 (M); PS 428 (5]
Currently riding the British charts with thelr
hot zingle, ""From the Bottom of My Heard,"™
which torms the basis for this LP, the group
af ¥ive English lads combine a2 solid blues
wail with a driving dance beat to produce
g pockage afmed cigh! at the feen marken,
Exceptional cuts are Their recent U 5
smash, “"Go Now,” “Can’t Nobody Love You®™
and lra Gemshwin's "It Ain"t Wecessarily
50" A rapid chart climber,

=

COUNTRY SPOTLIGHT

BEFORE YOU GO/NO ONE
BUT YOU

Buck Owens, Caopital T 2353
(M) 5T 2353 (5)

This powerful LP iz destined far the tep af
fthe counfry chart. The well-planned |:|r"
gram s full ot variety and Chwensd™  Sens

tivity for plaintive ballads ls clearly -:Il'.‘rn
orsfrated, MWis exciting rhythm fesl s all
there in “"There's Gonna Come & Day'" fea:
T Lifaiidg I F@driirid oL LAy @ing guiTar el
“Charlie Brown'' 13 a4 must fer listening!

POP SPOTLIGHT

I'M THE ONE WHO LOVES
You

Dean Martin. Reprise B &170
{M); RS 4170 (S)
The new Martin sound Is heard in a dozen
couniry-blues-Havored pop tunes, som= bal
lads, some rFhythm., Hin apprasch te "'King
of the Road' and "'The Birds and the Beps™
i% unigue and well done. The winning for-

miula of Martin, arranger Froeman and pra-
ducer Bowen spell more soccess with this
will planned LP.

DEAN MARTIN
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POP SPOTLIGHT
&

MORE AMODR

Eydie Gorme & the Trio Los

Panchos. Columbia CL 2376

(M) C5 P176 (5)
Following the success of their first album,
"Amor,'" the winning combination of Gorma
and the Trig encore with an &ven more
exciting package of lush Latin American
lowe wmongs., The wnigue Gorme falent 1t
gxpanded a3 ihe collaborates with hinbanag

Steve Lawrence on & fune titled "'Mm
(2=12")
the flaver of the West, Material incledes

Amor'' which s a highlight in the LB,
Columbia C2L 38 (M); C25 B3E
1 Ride an Old Paint,”" “"Hiawatha's .-’i'.lnn.‘_‘

R
(5)
"Mr. Garfieid,” ""Green Grow fhe Lilacs'

(::'UHTH"I" SPOTLIGHT
This rwe-disk set is outstanding in concept

JOHNNY CASH SINGS THE
BALLADS OF THE TRUE WEST
and in performance. Cash, In a serlia of
ongs tied togerner with narrafion, mparts

BINCH OWE . e b et - T: '-‘ s I
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1 CLASSICAL SPOTLIGHT

j 3
VERD!: IL TROVATORE

(3-12" LP)

Various Artists, Angel CL 34853
(M) SCL J&53 [5)

A brilliant performance of one of the more
popuiar cperas. Last, Juperior recording and

packaging ehowld make this & strong seller

CLASSICAL SPOTLIGHT

ROSSINE: STABAT MATER

MNew Yaork Philharmonic Orch.
Columbia ML &142 (M); MS
A742 (5)

Vivid anmd giffed wvoices and & beautiful
fransiafion by fhe conductor maks this al
bum putstanding, It B emolionally powerfil
superbly executed and ogracefully contralled
Tite del Bianco reminds of Caruso in feel
g, Marting Arrovo and Beverly Welll com.
fribiite & ogreat deal. The Camarata Singers
Arg marsalous fhEif &inging 1§ Maving
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