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Chrysler-Lear Tie; Sears

Will Sell 8-Track Players R

NEW YORK—Chrysler Motors has decided in
favor of the Lear Jet stereo cartridge system,
Billboird learned last week. Within two weeks,

Chrysler's 6,500 car dealers will be offering Lear
Jet-made cartridge players under the Mopar label,
brand name for Chrysler accessories.

The tape players will be available in all
Chrysler line cars, including Plymouth, Dodge,
Chrysler, Imperial, and the Chrysler-made com-
pacts, The cartridge playback will be installed
by car dealers ratlier than Ford's system of selling
the units as factory-installed optional equipment,

Thus, cartridge equipment will not be limited

(Continwed on page 6)

By PAUL ZAKARAS

CHICAGO—S5ears, Roebuck & Co, has entered
the 8-track tape player field and will immedi-
ately market two types of Orrtronics Co, play-
back equipment (one stereo model and one mono
version) to be used in all types of automaobiles.
In addition, Sears will market a Lear-Jet Corp.
combination car radio and cartridge player.

Larry Finley's International Tape Cartridge
Corp. has shipped 18,000 Orrtronics and an un-
disclosed number of Lear cartridges to Sears.
Sears catalog material has been issued for both
the Lear and Orrironics cartridges.

(Continued on page 6)

Comedy Spinners Again Tickling
Record Industry’s Moneybone

By MIKE GROSS

NEW YORK — The record tol's
business is virtually laughing all
the way to the bank. The rea-
son, of course, i1s that comedy
disks are selling again,

Not since the days when the
Mort Sahls, Shelley Bermans
and Bob Newharts were laugh-
ing it up in the grooves has
there been such a resurgence of
comedy LP's with best-seller the
potential. The current comedy
targets are politics, James Bond
and Yiddishisms but all have
one thing in common—nbig sales.

Colpix
T.AN.T.E.

Seven).

Probably the hottest item of
the new comedy crop is Capi-
“Welcome to the LBJ that has already
Ranch.” Out on the
a little more than a week, the
initial reaction by retailers and
disk jockeys around the coun-
try has whipped up lots of en- LP’s, as well as a new Rusty
thusiasm at the Capitol factory.

Another new disk that com-
hines the elements of politics,
James Bond and Yiddishisms is
release,
Blonde, the

0065 - (Marked Down From
" Created by Marty Brill

and Larry Foster, the album is
the first LP to join the spy fad
swept  the
movies, TV and bookstands. It,
too, is beginning to get air play
around the country.

The “LBJ" and “T.AN.T.E."

market only

Warren album, “"More Knockers
Up!" from Jubilee, are running
.ﬂter four comedy LP's already
on Billboard's Tﬂp LLP's chart.

“James In the current issue Kapp Rec-
Man From ords’ “You Don't Have to Be
Secret  Agent Jewish™ is No. 10; Warner Bros.’

“Why Is There Air,” with Bill
(Continued on page 6)

Teen TV Rating Studies Scored

By MILDRED HALL

WASHINGTON—TYV rating surveys are out of
focus on teen shows, claimed a panel of broadcast
experts of youthful record talent shows at last
week's Broadcast Promotion Association seminar
here.

Teen-show producers, advertisers and station
salesmen want more demographic breakdown of

haracteristics that individualize the young-adult
audience for TV shows of the Lloyd Thaxton,
{A Go-Go and Hullabaloo types. They are sure
* effective research would show broadcasters and
sponsors that there is an astonishingly wide age-
range, from early teens to young marrieds and
bevond, who like to watch and listen to this
format.

Panelists Lloyd Thaxton, whose teen shows are
now in 107 TV markets, and Frank X. Tuoti,
of youth-eriented WPIX-TV, New York, and
Philip L. McHugh, of McHugh-Hoffman TV con-

sultants, all complained sharply of the way view-
ers between the ages of 12 and 17 are lumped
in the few rating breakouts available. Although
there is a vast gap between the 12 and 17-year-
old, all are treated as if they were of one age,
with the same identical tastes in music, etc.
Panel's host-producer Sheldon Saltman, MCA's
director of promotion, agreed.

Those experienced in producing and selling
shows with teen-age talent material say adver-
tisers of general products are deeply prejudiced
against sponsoring the so-called “teen-age” pro-
gram. The reason is failure by rating and research
firms to show that the audience for these pro-
grams are not just the “Clearisil and Noxema
bunch, but also Glad Bags and Lipton groups,”
panelist Tuoti pointed out. Title of the Panel
topic was “Teens Through Thirty—They Can Be
Had.”

Lloyd Thaxton. who heads his own Lojaz Pro-

(Continued on page &)
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ROGER MILLER, currently riding the charts with his single, “England Swings,”
and “Golden Hits,” Smash album, takes time out from TV rehearsals to pose

with the new Seeburg Electra phonograph, The Electra is already swinging in
top locations in England and around the world, following its recent global
introduction. The Electra is the first phonograph to feature black lighting and
a combination of eight speakers to deliver the Big Sound so in vogue all
(Advertisement)

over the world.

THE GOOD-TIME MUSIC OF THE LOVIN' SPOONFUL is really riding high with
the group's second big hit, "You Didn't Have to Be So Nice." This single is
the smash follow-up to “Do You Believe in Magic,” which is also the title of
the Lovin® Spoonful hit album. All of these records are on Kama-Sutra label
exclusively distributed by MGM Records. (Advertisement)

{Advertisemeni)
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Great New Single...
A New Dimension In Excitement
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STAN GETZ, Verve Records artist, will now be represented by the

William Morris Age

. Present at the signing are, left to right, Jerry

Brandt and Howard Hausman, William Morris executives; Monica Getz;
Getx, and Steve Leber, WMA executive.

UA’'s Stewart Building Up
Staff With Eye on Distrib

NEW YORK—Mike Stewart,
vice-president of United Artists
Records, is broadening his staff
with an eye towards building
closer relationship with the dis-
tributors. He's been adding per-
sonnel to the various operational
divisions and plans to continue
the buildup until he feels that
his UA team is equipped to
meet all the individual problems
confronting the distributor to-
day.

UA now has a network of 35
distributors around the country
and Stewart claims that each has
problems that have to be han-
dled individually. “The prob-
lems,” says Stewart, “are unique
and, for the most part, are ones
that the distributor never faced
before. We cannot sit back and
say that the dealers’ problems
are not ours.”

Even though working with
different distributors means
added work for the company,
Stewart doesn't believe that a
UA move into company-owned
branches would be the answer.
As far as he's concerned, the
answer is to have people on
staff who understand the prob-
lems of the distributor and who
can work them out with the dis-
tributor.

Stewart stresses the impor-
tance of the regional distributor
because he believes that you can

DEPARTMENTS
& FEATURES

Hot 100 Chart .. .Page 22
Top LP's Chart . . .Page 50

—* Other Music Pop Charts
Breakout Singles | .
Breakout Albums ... ..., ...
Hits of the World ........
Hot Country Singles
Hot Country Albums

—» Record Reviews
LP Raviaws

~* Music Record News
Country Music .
Classical Music Chart | ..
Frank Sinatra Section ..
Int'l News Reports .. ..
Mew Album Releases
R&B Music
Talant:
Top 40 Easy Listening . ...
Top Sellars Chart

=» Departments
Audio-Yideo
Bulk Vending

Cn:rl'r_l Machine Operating . .
Radio-TY Programming ..

Buyers & Sellers
Classified Mart

no longer take a record for
grated. “Each record,” he ex-
plains “has to be worked on
separately and at the place
where the record is sold.” The
trick, he added, is to transfer
information from one distribu-
tor to another.

Stewart began his staff build-
up about six months ago when
he sent Norm Weiser to the
Coast to head operations there.
In recent weeks, Stewart brought
in Ron Eyre as co-ordinator of
foreign activities; Bernie Law-
rence as head of album promo-
tion; Tom MecCaffrey for re-
gional promotion; and Mike
Lipton as director of marketing
and regional sales,

Piano Talk’
In Capitol Club

HOLLYWOOD—The Capitol
Record Club will handle “Piano
Talk,” a five-album education
course from Literary Records,
Label head Ned Herzstam hopes
also to sell the $24.95 package
directly to major dealers to sup-
plement his normal educational
outlets. Literary’s spoken word
series is already with the Capi-
tol Club.

The album features Dr. Rich-
ard Collins of Scripps College
playing and interpreting the
styles of various musical periods:
baroque through Bach; classic
through Mozart; romantic
through Chopin; impressionistic
through Ravel and contempo-
rary through Persichetti.

Herzstam’s major education-
al distributor is John Gunter of
San Mateo, Calif. A brochure
explaining the album’s content
and potential is being mailed to
5,000 high school teachers.
Herzstam said he had given
audition copies to the L.A.
Schools system and Lyon In-
struments of Chicago.

DO OO0 GO

LAUDA RITES
ON TUESDAY

NEW YORK — Funeral serv-
ices for Charles Lauda, Decca’s
chief engineer who was killed
in an airplane crash near Cin-
cinnati last Monday (8), will be
held at Fairchild Sons, 1570
Morthern Boulevard, Manhasset,
L. I, on Tuesday (16). The
funeral services for Bruce Hart,
of Decca’s classical a&r depart-
ment, who was also killed in the
crash, were held Saturday (13).
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Prices, Quality of Budget Labels
Raised to Meet Changing Mkt.

By AARON

NEW YORK—Increased pur-
chasing power and sophistication
on the part of the record buyer,
coupled with the rising cost of

-record production, have com-

bined to change the quality and
pricing structure in the budget
record field.

Briefly, budget records cost
more and are of higher quality
than they were a year ago. And
while a thriving market still does
exist for the 99-cent record, the
$1.98 and $2.50 product now
accounts for the lion's share of
the low-cost market.

With the discounting of stand-
ard-priced merchandise, the dol-
lar spread between budget labels
and regular-priced.labels is at an
all-time low. True, budget lines
are also discounted, but not
nearly as much as standard-
priced product measured in
terms of dollars and cents.

According to Cy Leslie, pres-
ident of Pickwick International,
a leading budget line, “Any LP
that sold for a suggested list of
$2.50 or less 10 years ago was
simply called low-priced mer-
chandise. Most of it was pegged
at $1.98. That was the low-price
business."

Other Categories

“*More recently, say three or
four years ago, we began to de-
velop other categories. We pot
into the habit of talking about
‘budget-priced’ records — those
that sold for 99 cents or less,
as distinguished from ‘economy-
priced records at the $1.98
level. The budget stuff got very
hot for awhile, and we, and
others too, sold a lot of it. Now
the pendulum is swinging back
to where -the concentration of
sales is falling in the $1.98

.class.”

Jac Holzman, head of Elektra
Records which launched the suc-
cessful $2.50 Nonesuch classical
line a year ago, said the 99-cent
record takes just as much space
on the rack as the $£2.50 or

Acuff-Rose Maps
Japan Branch

NASHVILLE—The  Acuff-
Rose organization is hoping to
launch the Hickory Records
label in Japan and set up a
branch publishing-record-talent
operation there. Wesley H.
Rose, president of Acuff-Rose,
leaves for Japan this week to
look into the venture, Acuff-Rose
already has firms in England,
Germany, France, the Benelux
countries, Italy, Scandinavia,
Switzerland, Australia and Bra-
zil.

“Over-all, our overseas busi-
ness has increased by at least
200 per cent in the last five
years,” Rose said. This is why
he wants to achieve stronger
ties for records, copyrights, and
talent in Japan. T want to make
our operations in each and
every country seli-sufficient. I
want them to be a lot more than
just an exploitation center for
American-originated product.”

Rose was looking forward to
meeting with leading music in-
dustry people in Japan. He was
also going to examine the possi-
bility of booking Roy Orbison
and the Newsbeats there, plus
various country music artists
handled by the Acuff-Rose or-
ganization. En route to Japan,
Rose is also going to stop over in
Hawaii to look into the music
industry scene there.
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$3.98 record, costs nearly as
much to press and package, and
yvields only a fraction of the
profit.

Roughly, an album costs about
40 cents packaged and sells to
the rack jobber for about 50
cents. That leaves a slim margin
for the manufacturer. He's got
to move a lot of product at that
price to come out ahead.

The new budget labels are in
the $1.98-$2.50 class, and little
fresh material is being released
at the 99-cent price.

Premier Story

One manufacturer who says
he’s still doing well with 99-cent
material is Phil Landwehr of
Premier Albums. Premier has
five 99-cent labels, and he says
last year his grosses were the
highest in the firm's history. He
sells almost exclusively to rack

jobbers, with supermarkets the
primary outlet.

The 99-cent record buyer in-
variably is an impulse buyer,
attracted by the price and the
packaging; he's rarely the sophis-
ticated buyer,

But the major growth in low-
priced records is in the $1.98
field. According to the National
Association of Record Merchan-
disers, record sales in this cate-
gory accounted for 330 million
last year, an increase of 15 per
cent over the previous year.
Projected figures for 1965 are
$40 million. This will mark the
first time in the history of the
industry that product selling at
this price will have accounted
for more than half of the budget
record industry.

At one time, the budget prod-

(Continued on page §8)

Affiliates Push Up EMI

LONDON — The major por-
tion of Electric and Musical In-
dustries' record earnings for the
fiscal year ended June 30, 1965,
came from the company’s 32
subsidiaries operating outside
the United Kingdom. In a re-
port to stockholders last week,
EMI chairman Sir Joseph Lock-
wood revealed that the over-
seas subsidiaries accounted for
62 per cent of the company's
total business.

EMI previously reported net
earnings for the year after all
taxes except those paid on divi-
dends, of $17,379,600, equal
after preferred dividends to 37.5
cents per share on sales of
$280,821,600. These figures ex-
ceeded the previous year's rec-
ord earnings of $14,476,000, or
31 cents per share, on a sales
volume of %265 million, which
also was an all-time high.

Dividends for the year to-
taled 15 per cent of par value,
or 21 cents per share, up from
124 per cent, or 17.5 cents
per share the previous year. The
final dividend of 10 per cent,
or 14 cents per share, less

British tax, will be paid Dec,
28 to the nearly 10,000 U. S
stockholders of record Dec. 15.
More than 4.5 million shares—
about 10 per cent — of EMI
stock are held in the U. S.

VARTAN, WELK
ARE NAMED
V-P'S BY DOT

HOLLYWOOD—Robert Var-
tan and Larry Welk were pro-
moted to vice-presidents of Dot
Records. Welk -wears three
hats: credit ‘manager, person-
nel director and Dot Record
Club manager. He joined the
label full-time in 1961 as a field
representative and two years la-
ter was moved into credit work.
Vartan is now finance vice-
president. He joined the label in
1961 as comptroller. He was
formerly chief financial execu-
tive for Chrysler's Airtemp Di-
vision.
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Ben Scotti, a former profes-
sional football player, to Au-
tumn Records in San Francisco
as national promotion manager.

Bud Dain back in the Lib-
erty fold, this time as national
sales and promotion director for
the World Pacific subsidiary. He
was first associated with Liberty
in promotion in 1960. He re-
placed Jack Pearce, who was
with WP seven years. For the
past two years Dain was a v.-p.
at Crescendo.

Barry Friedman joins Randy
Sparks Enterprises as a&r man
for American Gramaphone la-
bel. He will also handle Sparks’
eight publishing companies.

Joe Boit to Transit Play, Inc.,
manufacturer of Audio Spec-
trum Mobile Tape Players and
Cartridges, as vice-president-
general manager. Bott had been
associated for a long time with
London Records sales depart-
ment, Transit Play headquarters
in Runnemede, N. J.

Saul Saget promoted to man-
ager of advertising, sales and
promotion at Epic Records. He'll
create concepts for cover art
and copy, sales promotion ma-
terial and consumer and trade
advertising,

Howard Stark, Labert Geno-
vese and Loren Becker pro-
moted to vice-presidencies at
ABC-Paramount Records,

- Stﬂl'k: EUT'
merly director
of singles sales
and promotion
is vice-presi-
dent in charge
of sales and

romotion. He
ad been West-
minster sales

BECKER director, Im-
pulse merchandising and sales
head, and later added the Apt
label to his responsibilities.

Genovese had been comptrol-
ler. He’s now administrative vice-
president.

Becker had been general man-
ager of Command, and before
that sales manager of the label.
He's now vice-president and gen-
eral manager of Command.

STARK

GENOVESE
3
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A Pulsebeat in the Blackness

By CLAUDE HALL

MNEW YORK—Radio had its moment of glory
Tuesday night (9) not only here—the nation’s
major radio market—but throughout most of New
England, New York State and the general East
Coast area. The entire region plunged into a
blackout shortly before 5:30 p.m. But radio sta-
tions, through auxiliary power and far-flung trans-
mitters not affected by the blackout, managed to
get back on the air almost immediately. Transistor
radios became the only means of hearing the news.
Many radio stations—too many to mention them
all—became heroes. Many joined forces during

the crisis.

Rock 'n' roll outlet WMCA, New York, claims
it was the first radio station in Manhattan back
on the air. As soon as the power dipped, the sta-
tion switched to standby emergency broadcast fa-
cilities and began covering news of the blackout.
Dan Daniel, the personality who was on the air

at the time, remained on as anchorman until 11

p.m, WMCA continued to spin an occasional
record—two to three an hour—"because music
has a stabilizing effect to keep people calm.” All
of the staff pitched in; newsmen even climbed 13
floors to file stories. Some 40 high school young-
sters were visiting the station when the failure
occurred. Personality Gary Stevens telephoned

parents to tell them the youngsters were safe, then
B O 00D B AT S ATTET T S b

POWER FAILURE HIT SOME
DEALERS, DIMMED OTHERS

NEW YORK-—The power failure, coming here Tuesday (9)
at 5:27 p.m., almost closing time for most dealers, didnt hamper
them much; they closed up shop a few minutes early. These included
the Liberty Music Shops and various department stores. However, at
least two big dealers—the Colony and the Record Hunter—were

seriously hurt.

Sales clerk Gene St. John said that the Colony, which normally
stays open until 3 or 4 a.m., managed to stay open until midnight,
Flashlights were used by the staff, and the store actually had a couple
of customers during the 6%2-hour blackout period. Loss was estimated

at several hundred dollars.

Curt Schott, record buyer for the Record Hunter, which usually
stays open until midnight every night, said they asked customers
to leave, then closed the doors when the lights went out, “It was
disastrous, economically. We usually do a good evening business, |
guess we lost half a day's profits as a result of the blackout.” Many
employees, unable to get home, stayed in the store all night, but the

doors were closed to customers.
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B’nai B'rith Lodge Salutes
Sammy Davis as Golden Boy

NEW YORK—More than
1,000 persons jammed the grand
ballroom of the Hilton Hotel
here Sunday night (7) to honor

EpicReleases
8 Little LP’'s

NEW YORK — Eight little
LP's have just been released in
stereo by Epic Records, each
including six cuts from an origi-
nal album. Artists on the little
LP release—the largest by Epic
—includes the Glenn Miller Or-
chestra, Cliff Davis, the Golden
Gate Strings, Lester Lanin,
Bobby Hackett, Jane Morgan
and Buddy Morrow.

Epic director of sales Mort
Hoffman said, "It was made
evident to us at the recent MOA
convention in Chicago that the
nation’s juke box operators want
and need little LP's."” The little
LP’s are available to juke box
operators through Epic's regu-
lar distributor channels.

New Lewis Distrib

SHREVEPORT, La—Paula
and Jewel Records will be dis-
tributed in Japan by the King
Record Co. of Tokyo, according
to Jewel Records chief Stan
Lewis. This brings distribution of
the firm's product to 54 coun-
tries. Lewis is also negotiating
with Turicaphon of Switzerland
for distribution there,

4

Sammy Davis as the Reprise
artist was named “Man of the
Year” by the Metropolitan
Lodge of B'nai B'rith.

Leading figures from the
world of entertainment and from
the political arena cited Davis'
example and works, with the
keynote address given by Mayor
Theodore Roosevelt McKeldin
of Baltimore. McKeldin, a for-
mer Maryland governor, deliv-
ered an emotion-packed speech
which moved the assemblage
deeply.

Davis had difficulty suppress-
ing his emotions when presented
with the plaque by Cy Leslie,
head of Pickwick International
and president of the B'nai B'rith

Entertainment and Performing
Arts Lodge.

Speakers included Harry
Hershfield and Red Buttons.
William B. Williams, WNEW
disk jockey, emceed the show,
which included Sheila and
MacRae, Soupy Sales, Paula
Wayne and Johnny Desmond.

Maxin Off to L. A.

NEW YORK — Arnold
Maxin, executive vice-president
and general manager of the Big
3 music publishing firm, leaves
for Los Angeles Monday (15)
to meet with Bert Bacharach and
Hal David, who wrote the theme
for the upcoming MGM film,
“Made in Paris.” Maxin will
also confer with Trini Lopez,
who does the title song in the
film.

NEW YORK ROCK ‘N’

ROLL OUTLET, WMCA,
switched to emergency power—and candlelight—
immediately Tuesday night (9) to provide con-
tinuous news coverage during the blackout. Air
personality Dean Anthony does the show while pro-
gram director Ruth Meyer provides the light.

WMCA provided taxi transportation home for the
kids. WMCA resumed regular programming at
6 a.m., Wednesday.

WNEW, New York's good music station, was
off the air about five or 10 minutes, then pre-
sented news until 6 a.m. Wednesday, when it re-
sumed normal programming. When the blackout

(Continued on page 12)

1 Selected
To Administer
‘Opry’ Fund

NASHVILLE—A committee
of seven members to administer
the Grand Ole Opry Trust Fund
was appointed last week by Na-
tional Life & Accident Co., par-
ent company of WSM Radio,
owner of the “Grand Ole Opry.”

One member is Roy Acuff,
the “King of Country Music,"”
and the other six are officials of
the insurance company or WSM.

Purpose of the newly estab-
lished trust is to make grants to
persons or dependents in the
country music field who are in
financial need. The trust was
begun with more than $35,000,
raised by contributions of $10
each from delegates to the re-
cent Country Music Festival.

Other six members of the
committee:

John H. DeWitt Jr., president
of WSM; Robert E. Cooper,
WSM vice-president; Ott De-
vine, WSM program director;
Walter Robinson, legal vice-
president of Mational Life; Wil-
liam C. Weaver, financial vice-
president of National Life, and
Irving C. Waugh, vice-president
of WSM-TV.

Cooper and Devine are non-
voting members and will act in
an advisory capacity. They will
serve as liaison between the Ben-
eficiary Committee and the
Trust Committee.

The Beneficiary Committee,
previously announced, held its
first meeting (4) with the Trust
Committee. Roy Drusky was
elected chairman and Porter
Wagoner vice-chairman. Other
members in attendance: Earl
Scruggs, Jimmy Newman and
Roy Acuff, who is a member
of both Beneficiary and Trust
committees.

Beneficiary Committee mem-
bers unable to attend: Ernest
Tubb, Hank Snow, Marty Rob-
bins and Bill Anderson.

The Beneficiary Committee’s
duty is to consider requests and
recommend grants. The Trust
Committee has sole authority
in making the grants,

At the meeting, the two com-
mittees considered three requests
for assistance, two in Tennessee
and one in Kansas. An investi-
gation of each was directed.

The Beneficiary Committee
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AGR Apprenticeship
Program at Capitol

HOLLYWOOD — Capitol's
a&r department is functioning
with a new apprentice program,
with recently hired Lex Azvedo
“learning the business” under
the aegis of Voyle Gilmore, de-
partment vice-president,

Azvedo is a 23-year-old Los
Angeles City College student
who spends more than half his
time at Capitol learning all as-
pects of the record business. He
is the first a&r apprentice the
label has ever hired, according
to Gilmore and he serves the
immediate function of listening
to tapes and masters to screen
out those he thinks has poten-
tial. Then another member of
the staff listens to the material.

Gilmere explains the hiring of
Azvedo to learn all facets of the
business should eliminate the
problem of finding youngsters
with a musical feel but who are
poor businessmen. This appren-
ticeship will enable the fledging
staffer to learn about contracts,
royalties and marketing besides
producing records.

In the past, Capitol's execu-
tive producers had helpers, Gil-
more noted, but that system
didn't work out. Azvedo is the
son of Alice King of the musical
family and he i5 an accom-
plished pianist, usvally accom-
panying his mother when she
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DE LUXE SET
OF SINATRA IS
MOVING FAST

HOLLYWQOOD — Dealer en-
thusiasm and orders for the de
luxe edition of “Sinatra: A Man
and His Music" are Exceeding
the projected number of limite
edition copies. The reaction is
surprising, Reprise Records gen-
eral manager Mo Ostin said, be-
cause de luxe packages have
been small sellers in the past.

Ostin said the label had de-
cided to maintain its limited
edition, collector's item concept
for the two-album two-pocket
set, The package includes a 24-
page brochure and complete dis-
cography. Two major Eastern
movers, Sam Goody and the
Korvette chain, have asked for
extraordinarily large orders.

Nonesuch Gives
Beatles’ Tunes

Baroque Twist

NEW YORK — Nonesuch
Records this week released “The
Baroque Beatles Book,” an al-
bum of songs written by John
Lennon and Paul McCartney
and played in 18th century ba-
roque style.

Arrangements are by Joshua
Rifkin, who doubles as Murray
the Klavierkitzler on “Epstein
Variations” and “Hold Me
Tight" for solo harpsichord.
The group is the Kammermusik-
gesellschaft,

One orchestral suite is en-
titled “The Rovyale Beatleworks
Musike,” performed by the
Baroque Ensemble of the
Merseyside Kammermusikgesell-
schaft,

In spite of the outlandish
titles, the musicians play it
straight.

was appointed by DeWitt to
serve for one year. In the future
members will be elected by art-
ist members of the “Grand Ole
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solos on the family’'s ABC-TV
show.

Capitol's a&r department has
also recently been bolstered by
the signing of 34-year-old Al
De Lory to handle teen-age
type records along with Steve
Douglas and Dave Axelrod, the
latter also in the rhythm and
blues and jazz fields. De Lory
physically replaces Lee Gillette
who retired several months ago
and Gilmore has to divvy up
Gillette's artists among his staff-
men.

This staff includes Dave
Cavanaugh. Bill Miller (pop
music), Ken Nelson (c&w),
Dave Dexter (Capitol of the
World), Dick Jones (Broadway
shows), Marvin Hughes in Nash-
ville assisted by Billy Graves

and New Yorkers Tom Morgan
(popy and Marv Holzman, a
new pop producer.
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These festive singles
are from great Christmas albums on

COLUMBIA RECORDS |«

“The Real Meaning of “Happy Birthday, Jesus
Christmasc/w “Go Tell (A Child’s Prayer)”

It on the Mountain’.... ¢/w*“Christmas Bells.....

RAY (i PATTT
CONNIFF | L S

; t a&m |
alld [he Slngars — Ak -r-:iwm*

“Some Children “Yes, Patricia,
See Him"c/w “Do You There Is a Santa Claus”
Hear WhatlHear"”M ¢/w*“Blue Christmas.....

ANDY - JIMNY S
WILLIAMS g .
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‘LBJ Ranch’ LP Runs Hog Wild

HOLLYWOQOD — Because of
reported large sales on the LP,
“Welcome to the LBJ Ranch,”
a political spoof, Capitol Rec-
ords is hoping the record will
go the "First Family” route,

The album is the brainchild
of Earl Doud and Alen Robin.
Doud created the “First Family,"
the Christmas album three years
ago on Kapp.

Doud and Capitol are tied
to an exclusive production pact
and this is their initial project,
In the case of “First Family,”
Doud peddled the master around
to several companies before
Kapp bought it,

Capitol claimed 927,000 LBJ
albums in production as of mid-
week., Capitol's initial pressing
order was for 125,000 copies.

Merchandising vice-president
Brown Meggs called the pack-

age “the fastest product we've
ever had, including ‘Meet the
Beatles." "

Capitol's sales projection is
to move four million units right
through the holiday gift-giving
period. To provide information
on the product’s field perform-
ance, daily retail airplay lists
from 10 major markets are
filed with national sales man-
ager Rocky Catena.

These daily reports show
which stations are playing ma-
terial from the album and what
key retailers ordered and then
sold. Capitol has been surprised
with the number of top 40 out-
lets programming routines. The
company had thought that any
top 40 play would be “an added
plus” with the majority of radio
play in the good music-LP field.

The market study indicating

product action as of Nov. 5
showed that 15,000 copies were
shipped to Handleman in De-
troit, Sears ordered 10,000 in
Chicago; 20,000 were ordered
by Records of Dallas, and
10,000 were ordered by L&F
Distributors in Atlanta, Three
New York City Korvette loca-
tions sold 310 out of a 700-unit
order. Gardner Sales in Seattle
had sold out its entire 500-copy
order.

Capitol is convinced initial
consumer reaction was fanned
by the surprising top 40 expo-
sure in every major city except
Los Angeles. In its own home
town, Capitol has run into stiff
resistance on the radio level
from both top 40 and good
music stations, hence sales lag
behind other areas. Stations
claim the material is too political
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NARA LOOKS TO RECORD
CONVENTION WITH DRIVE =X

NEW YORK—The 1966 convention of the National Association
of Radic Announcers will be held here Aug. 11-14 and, to make
it the biggest and best convention ever held by
a drive to increase membership to 1,500 has been launched.

At an executive board meeting of NARA here Nov. 6-7, it was
proposed to bring more radio station executives, artists, songwriters,
publishers and other industry people into the organization. Record
manufacturers will set up exhibitions and displays at the next conven-

tion.

NARA awards for best single record of the year, the best album,
the best artist, the best group, the best radio station, and several

the organization,

for their standards.

A partial list of radio stations
exposing tracks from the LP
include New York, WMCA:
Chicago, WLS, WCFL, WAAF,
Detroit, WKNR, WIR: Cleve-

KYCN, WHK, WIW;
WSAI, WKRC;
Nashville, WLCA,; Seattle, KIR:
Spokane, KVI; Dallas, KLIF;
Baltimore /Washington, WWDC,
WTOP, WRC, WEAM, and At-
lanta, WSB, WYZE, WQXI.

Capitol is distributing 15.000
color streamers for the package
calling it the “funniest album
since the ‘First Family." "

AGAC Sets

other presentations will be made at the convention banquet. Jack

Waller of WLIB, New York, was appointed convention host and will
meet in December with NARA members to reactivate the New York

chapter.

Among those attending the meeting here were Chairman Ken
Knight, Vice-Chairman Bill Summers, President Ed Wright, Executive
Vice-President Del Shields, E. Rodney Jones, George Nelson, Al Scott,
Novella Smith, Burke Johnson, Sip Collins, Jobie Martin, John
Medlin, Clarence Avant, Jack Gibson, Bob Layne and Buzzie Willis.

One board member came out of the series of meetings with the
opinion that the over-all picture “looks pretty good.” He said he felt

NY Meeting

NEW YORK—The American
Guild of Authors and Com-
posers meets at the Warwick
Hotel here Wednesday evening
(17) to hear Leonard Whitcup,
executive vice-president, report
on rovalty collections. Annual
collections now exceed $2 mil-

the membership wanted to do the right thing, but were still having Ficn.

to work in the dark. Part of this problem will be solved, the mem-
bership feels, by “NARA News,” a newsletter edited by Shields.
First issue is due within the next two or three weeks. As another
effort toward brightening the image of the association, President
Wright had planned a series of goodwill tours to visit Los Angeles,

Houston, Norfolk and San Francisco.
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Chrysler-Lear Tie

® Continwed from page 1

to the 1966 models but will be available in older
cars as well,

Priced Competitively

An RCA Victor Lear Jet sampler tape will
accompany each Mopar tape unit installed. A
Chrysler spokesman said that “the units will be
priced competitively with Ford." The customer
will have a choice between a cartridge player
ﬂ#!}? and a radio combination with the tape ma-
chine.

In bringing Chrysler into its fold, Lear Jet now
has the second major automotive manufacturer
embracing it, substantially bolstering its position
in the car tape field system. Lear Jet had con-
cluded an agreement with the Ford Motor Co.
earlier this year whereby the full Ford line would
offer the Lear Jet 8-track player. The addition
of the Chrysler lines further broadens the market
for Lear Jet cartridges.

Moiorola Playback

Motorola builds Ford's playbacks while Lear
Jet is making the machines for Chrysler. Lear
Jet will ship the equipment directly to the Chry-
sler dealers.

A Chrysler Motors executive told Billboard that
“the great success Ford is enjoying with its stereo
tape equipment has prompted us to move imme-
diately rather than wait for the 1967 models.”
By making the units available as dealer-installed
accessories, Chrysler is able to cash in: on the
new model market.

Each tape machine sold will include tape car-
tridge catalogs listing RCA Victor’s releases, and
those issued by Larry Finley's International Tape
Cartridge Corp. According to Chrysler, cartridges
will be available to those car dedlers who wish

to handle them.
é

Whitcup will also report on
the publisher auditing program.
Miriam Stern, executive secre-
tary, will tell of her talks with
French and English writers, mu-
sic publishers and performance
rights officials.

Sears 8-Track Players

e Continued from page 1

ITCC has a non-exclusive contract to tape
the music of approximately 40 record companies.

RCA, which is supplying the Ford Motor Co.
with Lear Jet cartridges for 1966 automobiles
carrying factory installed tape playback equip-
ment, also has a catalog of 175 titles for sale
to consumers. Sears will sell the RCA cartridge
as well as ITCC’s line,

Sears entry into the field is expected to estab-
lish the mail-order house as the leading retail
supplier of autotapes.

While the Lear Jet system is off and running
and received another boost from Chrysler's move,
some record firms still prefer the Orrtronics sys-
tem which asks only a 5 cent royalty on cartridge
sales as opposed to Lears 15 cents.

Sears will sell the Orrtronics playback equip-
ment for $69.95 (mono—which will use the car
radio speaker) and $89.95 (stereo—to be used
with speakers that will sell for an additional $9
a pair).

Lear’s radio-tape player combination will sell
for approximately $150. Company spokesmen say
that this unit will be manufactured by Lear,
rather than by Motorola which is making the
Ford equipment.

Cartridges for the units will sell at prices
ranging from $2.98 to $10.98. The first cartridges
will be available only through ITCC, but Ampex
Co. has indicated that they will soon begin pre-
paring tapes to be used with the Orrtronics ma-
chine, Ampex further announced their plans to
build a tape player for home use which will play
Orrtronics cartridges. Lear is also manufacturing
4 home unit, and both are expected to hit the
market around the first of the year. The Lear
model will be strictly a playback machine, while
Ampex claims their instrument will allow users

to record cartridges as well as play them,
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Dolton’s Guitar Instruction
Package Now in Japanese

HOLLYWOOD—"Play Gui-
tar With the Ventures” Dolton's
first guitar-phonics instruction
package, has been released in
Japanese. The narration was pro-
duced by Toshiba Records, the
foreign licensee.

The American album has
been a steady climber on the
Billboard Top LP survey and is
the first instruction album to
gain best seller status. The Jap-
anese version is the first foreign
language copy.

The guitarists played two con-
cert tours in Japan this year
with another set for 1966, A
musical documentary titled “The
Ventures In Japan™ will be re-
leased overseas early next year,
revealed their manager Stan
Wagner. Approximately 25-35
per cent of the group’s earnings
will be reflected by Japanese
sales,

Wagner said advance orders
in Japan for their new Christmas
album are in the 200,000 cate-
gory. The opening riffs leading

into traditional holiday songs
are based on top 40 hits, making
the LP a danceable rock ‘n' roll
Christmas package.

The managers said that ac-
cording to Toshiba, the Ventures
outsell the Beatles two to one.
Wagner offers this explanation:
“Music is a universal language
and the Japanese people are be-
coming more Westernized, so its
normal and natural for them to
grab onto something which has
no barriers.”

The quartet sold two million
singles and one million albums
in Japan, according to Wagner.,
A sidelight company, Moserite
Guitars, owned by the musi-
cians, is distributed in Japan
by Yamaha. The Ventures are
currently in negotiation for the
sale of this company. Because
of high duties and tariff, only
limited amounts of guitars are
shipped to the Orient, Wagner
noted. Moserite models sell for
$£398 in the U.S. and for the
prohibitive fee of $700 in Japan.

‘Tante’ Has Uncle at WSDD

HOLLYWOOD—A Chicago
station, WSDM, has broken the
ice in a major way with exposure
for the Yiddish comedy spy
spoof, “Man From Tante,” on
Colpix. Mickey Schorr, the sta-
tion’s program director, has
informed Bud Katzel, Colpix
general manager, that the station
is beaming material from the
album on a half-hour basis once
a night for three weeks. The
comedy-minded AM station is
using the LP's title as the name
for the show,

Locally, Frank Evans featured
30 minutes of the LP on his
KGBS show during morning
prime time last week. Two other
Coast DJ's are reported spinning
material. They are KMPC's Gary
Owens and KFRC's Dan Sorkin,

amedy Spinners

e Continued from page |

Cosby is No. 34; Reprise’s "That
Was the Year That Was," with
Tom Lehrer is No. 87 in its
third week on the chart
and Mercury's “Now Hear This,”
with Moms Mabley is in the No.
133 spot in its second week on
the chart.

‘Poppins’ Floods
Foreign Mart

HOLLYWOOD—"Mary Pop-
pins"” is starting to flood foreign
markets. Fifteen thousand copies
of the English soundtrack have
been sold in Japan with the film
opening Dec. 10. In Australia
and New Zealand, where the
picture is playing, 30,000 and
10,000 copies, respectively, have
been sold. In England, the fig-
ure is 150,000 and in Canada
125,000, No figures are avail-
able yet for France and Ger-
many.

Domestically, 2,125,814 Vista
soundiracks were sold as of
Nov. B. Adding two other Dis-
neyland albums, the total U. §.
“Poppins” figure was 3,090,000.

Jackie Lee Trek

HOLLYWOOD — Jackie Lee
is making his first cross-country
junket on behalf of his develop-
ing Mirwood single, “The Duck.”
Vocalist will visit New Orleans,
Detroit, Cleveland, San Fran-
cisco, Philadelphia, Miami and
Washington, D. C.

Colpix's New York distrib-
utor has reported that WCBS is
beginning to use cuts from the
LP, Katzel has prepared a radio
single of terse material for
broadcasters who feel the album
is too difficult to work with be-
cause of its continuing story
line.

The general manager says the
album captures the flavor of the
current spy syndrome and run
on Jewish material, as evidenced
by the “You Don’t Have to Be
Jewish” and “How to Be a Jew-
ish Mother” albums recently
released.

The label is mapping plans to
merchandise the paciagf: and
hopes it has this year's big
Christmas album. A Jewish
Christmas gift.

Tickle Moneybone

A sidebar to the new comedy
swing is the successful return to
laugh LP of Earl Doud, Bob
Booker and George Foster, the
tric responsible for WVaughn
Meader’s smash Cadence re-
lease, “The First Family” of a
few years ago. Doud is co-pro-
ducer of the “LBJ" disk and
Booker and Foster produced the
“¥ou Don’t Have to Be Jewish”
LP. Marty Brill and Larry Foster
who wrote, produced and starred
in the “T.A.N.T.E.” album, also
scored several years ago with a
Yiddish takeoff of “The First
Family” entitled “The Other
Family.”

Also on the political spoofing
end is folk singer Carolyn Hes-
ter's new ballad called “Let’s
Linger at the Barbeque,” which
Dot plans to include in her next
LP.
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DISNEYLAND
EXPANDS SERIES

HOLLYWOOD — Disneyland
has expanded its classical series
of educational albums with the
creation of “Great Ballets and
Other Stories™ and “Great Piano
Concertos and Their Compos-
ers.” The two new LP's bow in
January, replete with four-color
booklets.

The classical series was begun
three years ago with “Great
Composers” and followed by
“Great Operatic Composers,”
both still active catalog products.
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...IT'S CONTAGEOUS...BUY

THE MCCOYS

BANG 511

HANG ON SLOOPY

NOW A HIT SELLING ALBUM
BANG LP 212
INCLUDES “‘FEVER”

1
!

By THE McCOYS

A FELDMAN,
GOLDSTIEN,
GOTTEHRER
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COLLEGE CIRCUIT

Pop Artists Earning A-Plusses

NEW YORK — The
circuit is proving fo be a big
exposure medium for an expand-
ing variety of record talent this
vear—witness the movement of
even such pop artists as John
Gary, Victor Borge, Nancy
Wilson, and Jay and the Amer-
icans.

John (ary, along with the
Osmond Brothers, the Louis
Jordan Tympani Five, Roger
Ray, and Frankie Masters or-
chestra played to 14,500 in four
performances Oct. 22-23 at Pur-
due University, Lafayette, Ind.
Billboard campus correspondent
Neil B. Mahrer said at the per-
formance he reviewed the Os-
mond Brothers were called back
for encores several times and the
audience “applauded wildly for
John Gary."

On Oct. 22 at Seton Hall Uni-
versity, South Orange, N. ],
Victor Borge performed Io
2,743, said correspondent John
P. Gallagher, and Borge “showed
that he is not only a master mu-
sician but also a superb co-
median.”

Approximately 10,000 saw an
Oct. 29 show that featured
Nancy Wilson and jay and the
Americans at Southern Illinois
University, Carbondale, Ill. Miss
Wilson received a standing ova-
tion for her efforts, said corre-
spondent Tom Morth,

Glen Yarbrough at the Uni-
versity of North Dakota, Grand
Forks, on Oct. 26 performed to
2,000, said correspondent Steve
R. Smirnoff, and was “excel-
lent. Never have | heard such
a crowd applaud so loudly for
so long."”

Newhart Draws

Correspondent Joyce LaFol-
lette at East Tennessee State
University, Johnson City, Tean.,
reported that an Oct. 15 show
featuring Bob Newhart and the
Village Stompers drew 1,600
who *“were enthusiastic about
MNewhart's appearance and the
Village Stompers did extremely
well.,” Marilyn Aiken, of the
Music Mark, reports she sold
three albums by Newhart and
two by the Village Stompers in
the week after the show.

Glenn Yarbrough only drew
a crowd of 700 at an Oct. 2
show at West Virginia Univer-
sity, Morgantown, said corre-
spondent Robert C. Welling. But
Yarbrough's “variety of selec-
tions from ballads to up-tempo
went over well with those pres-
ent. Of course, ‘Baby Rain Must
Fall' got the best response. Biff
Rose, a comedian on the same
bill, went over quite well be-
cause he adapted his jokes to
the campus.” The John Marshall
Record Shop sold all three al-

bums by Yarbrough that they
had in stock as a result of the
show and “had calls for others,
but customers did not follow
through with purchases.”

Castaways Score

The Castaways played to 3,100
Oct. 16 at Washburn University,
Topeka, Kan., and correspond-
ent Jack Miller said the audience
reacted very good, especially to
their “Liar Liar" song. *“The
record picked up slightly at the
Katz record store,” said Miller,
“but for the most part the rec-
ord has been and gone in this
Hrﬂa'lb

Glenn Yarbrough failed to
show up Sept. 30 in Dayton,
Ohio, at the University of Day-
ton (he was reportedly lost at
sea), but Jan and Sylvia, along
with the Newcomers, played to

2,000, reported correspondent
Fred Puglia.
Correspondent Carol Beth

Mintz at the State University
College at Plausburg, N. Y.,
said that the Four Freshmen
drew 850 on Oct. 12 for a per-
formance and their instrumental
jazz improvisations scored well.
“Their style of group singing
was not appreciated well at all,
while their solo songs did very
well." No sales action on their
records, however, was reported
by the Records Center in Platts-
burg.

Disneyland Storydisks

HOLLYWOOD—The initial
run of 40,000 copies each of
eight new Disneyland seven-inch
3314 storydisks has been sold
out, reports music division presi-
dent Jimmy Johnson. The com-
pany has 320,000 additional
LP's on the presses to supply
the demand for the new prod-
uct.

The $1 package offers a com-
plete story on one side of the
disk, duplicated word-for-word
In an accompanying four-color
book, with songs from a Disney
film on the record’s other side.
It is the first time Disney has
offered a storybook with a sev-
en-inch 33%4 disk,

The company's established
$3.79 Storyteller series is a 12-
inch album, but the material is
not exactly duplicated on record
and in the booklet.

Johnson says field reaction
for the new little LP indicates
the price and product are both
right. The packages are aimed
at the pre-school-kindergarten
crowd and Johnson claims the
products can improve a child’s
reading skills through hearing
and seeing the words simultane-
ously.

For One Speed

Johnson has been one of the
leading exponents of a one-speed
industry, thus the records are
the long play speed. "For pop
singles to be a success,” he said
in his new Glendale offices,
“you have to have complete in-
dustry co-operation. But with
this kind of product, we can go
our own way."”

The company will hold down
releasing any additional titles
until next summer, but Johnson
envisions 40 packets in the
series,

On his recent trip to Japan,

Attend Col. Session

HOLLYWOOD—Columba’s
Coast a&r staff flew to New
York last week to attend the
label’s annual producers meel-
ing. The sessions were couducted
by vice-president Bill Gallagher.

Australia and New Zealand, the
executive showed the little LP’s
to his licensees with Australia
and New Zealand deciding to
import the complete package
and the Japanese considering a
foreign language reproduction.
EMI, Disney's United Kingdom
licensee, is also considering pro-
ducing the series overseas.

Four of the first eight pack-

Ring Bells

and “Cinderella.” A single voice
narrates the story which is il-
lustrated in the booklet. When a
bell rings, the child turns the
page.

torybeook - record combina-
tions are not new to the indus-
try, Golden Records having a
69-cent 45 with a story on both
sides of the disk. And Capitol's
old record reader series was a

Sue’s Murray Scores R&B
Stations for Blue-Eyed Tint

NEW YORK —It's growing
harder and harder to get r&b
records played on r&b stations,
according to Sue Records chief
Juggy Murray., “The reason 1s
these stations are leaning a lot
toward format in order to com-
pete with pop stations.” This was
brought about, he thought, by
pop stations playing r&b prod-
uct . . . “they had to play it be-
cause the kids wanted it.”

So, to compete, r&b are play-
ing blue-eyed soul, he said. And
blue-eyed soul is successful in

both the r&b market and the
pop market because people are
beginning to realize “the world
has no corners. It isn't blues it-
self that's changing . . . what
authentic music does this nation
have that isn't based on blues?

It's just that the world is improv-
ing."

That's why Murray feels great
respect and hope for the Na-
tional Association of Radio An-
nouncers. He said it was time
the r&b disk jockeys received the
recognition they deserved.
“Where else can an r&b record
company go to get exposure for
a new record?”

Sue Records is presently un-
dergoing expansion; Murray is
constructing a new sound studio
in the 265 West 54th Street
building. Previously Sue product
was recorded in outside studios,
Newest product out on Sue in-
cludes lke and Tina Turner's
“Two's a Couple,” Baby Wash-
ington's “Mo Time for Pity"”
and Eddie and Erpie's “QOut-
casts.”

Price, Quality of Budget Labels

o Continued from page 3

uct banked on obscure names
and schlock material. However,
groups like the Living Strings
made their reputation on a budg-
et line, RCA'’s Camden.

Top Names

And 18 months ago, when
Pickwick introduced Hilltop, its
$1.98 country line, it featured
names like Johnny Horton, Buck
Owens, Johnny Cash, Ferlin
Husky and the late Patsy Cline.

Later Pickwick began a “de
luxe” budget line, Pickwick/33,
pegged to sell at $2 mono and
$2.50 stereo. For material the
Jabel entered into a deal with
Capitol, Warner Bros., Roulette,
Reprise, ABC-Paramount, Ever-
est and Jubilee, leasing product
from their catalogs and repack-
aging it.

Names like Sammy Davis,
Jack Jones, Nelson Riddle, Billy
May and Jonah Jones were add-
ed to the roster.

ets offer soundtrack music;
“Mary Poppins,” “Slceping

Beauty,” “Peter Pan & Wendy, record.

two-disk 78 r.p.m. set with the
book's text the same as on the

Pickwick has been doing ex-
tensive advertising and promo-
tion on Pickwick/33,

Teen TV Rating Studies Scored

e Continued from page [

ductions, said advertisers don’t realize that the
heavy record buying of the big beat is among
the 9 to 12 age group. Beyond that, older teens,
by 17, have spread out to include a taste for
show tunes, and other kinds of popular and even
classical music. Variety increases still more as they
go into the 20's. A survey of a Thaxton show
(he includes kookie humor, and some standards
among the teen-beat hits) showed an audience
range from 8 to 39, in Los Angeles,

Thaxton says his viewers are predominantly
young women, with a median age of 25. The
screamers are the 9 to 13-year-old girls—very
few boys. The 17-year-olds object to screaming—
they want to hear the music, said Thaxton. He
reminds TV advertisers that Elvis is now 30, and
his fans are in their 20's—former screamers.
The beat has reigned in much the same funda-
mental form that it has today, for over a decade.
This segment of 20-some year olds, young mar-
rieds, have about the same taste in music but
have added more.

Market a Bonanza

Frank Tuoti pointed out that RCA Electronics
has found the young adull market of 18 to 25-
year-olds is a 3100 million a year bonanza.
WPIX-TV is not afraid to schedule its young-
adult music and dance shows opposite network

programming in the prime time hour of 7:30 to
8:30—and pull in general advertising, said Tuoti.

The trick is to take an “adult approach” in
promoting TV record and dance shows, even
though the actual programming is made up of
teen-aged talent. The general advertiser is preju-
diced and must be convinced that the teen-age
show attracts a wide ape range. In fact, Tuoti

and Thaxton and McHugh said they avoid using
the word teen-age in connection with the shows

TV consultant McHugh told the BPA assem-
blage of radio and TV promotion and advertising
managers that television was missing the boat.
“You did not find youth,” he said to radio broad-
casters, “youth found you when television came
along.” Only a few, like Dick Clark and Thaxton,
realized the potential for the young-adult record
talent and dance show on TV.

Taken For Granted

Mot only is there a lack of breakout by raters
and researchers on various demographic charac-
teristics of the young TV audience segment, but
too much is taken for granted on musical wants
of the adults. Musical tastes not only get an im-
petus from the young, it is carried over into the
young-adults who grow accustomed to the newer
sound and enjoy it. "It is a myth that adults
truly mourned the passing of the big bands,” said
McHugh. “The bands went out because adults
themselves did not care enough to keep them
around.”

He urged more skepticism when adults invari-
ably sigh sentimentally for the tunes popular in
their early record-buying days, if they are asked
what kind of music they like. A top rating for a
Lloyd Thaxton show came out of Tampa, Fla.,
where most residents are of retiring age, il was
pointed out.

Broadcasters Promotions Association is now in
its ninth year. Attendance at its annual seminars
has reached over 400 promotion, sales and adver-
tising personnel from radio and TV stations rating
firms and agencies. BPA's main aim at this point
is to get the promotion man a place at the
management table in broadcasting. Newly elected
president for 1966 is Casey Cohlmia, promotion
manager for WFAA-AM-FM-TV, Dallas, Tex.

According to Leslie, “It's hard
to do these things in the budget
(99-cent) field. You have to
watch every fraction of a cent of
cost. And if you make one bad
decision and you overproduce
on a stiff, your profit for the
year can be wiped out. At the
higher economy price level, you
can afford to do things right and
employ many of the more nor-
mal marketing tools.”

“Our surveys have convinced
us that the former 99-cent album
customer has become more so-
phisticated and more affluent
and will move up to the $1.98
monaural and $2.49 stereo if
the product is good enough.”

Ray Clark, RCA Victor ex-
ecutive, said that 50 per cent of
the line's catalog is material
never before released on any
other label. He added that pack-
aging for Camden often costs
more than RCA Victor pack-
aging, with aluminum-foil back-
grounds and five-color albums.

Victor’s classical budget line,
Victrola, features all new re-
leases and all in stereo.

The Camden line lists for
$1.89 mono and $2.39 stereo,
while the Victrola line goes for
$2.39 mono and $2.89 stereo.

Vanguard's budget line, Every-
man, is wholly classical, but
Herb Corsack, sales manager,
said the label is considering add-
ing jazz albums to the line.

List price is $1.98 for both
monaural and stereo. Corsack
feels that you can't produce a
good record for much less. He
also feels that the 99-cent mer-
chandise appeals to the non-
record buyer, moved by impulse
rather than desire to own the
record.

London's budget line, Rich-
mond, has a $1.89 mono and
$2.39 stereo list on its classical
albums. The label is reportedly
considering expansion into other
budget fields after the first of
the year.

Mercury has two budget lines
—Wing for classical and pop,
and Cumberland for country.
The line lists for $1.98 mono
and $2.98 stereo. Classical mate-
rial is fresh, recorded in Europe.

Discount Contest

PASADENA, Calif. — The
Discount Record Center's re-
cently opened location here is
sparking competition amoeng lo-
cal retailers. The new store is
the chain’s sixth outlet in the
Los Angeles area and is located
at 463 E. Colorado Boulevard.
Other stores are in Hollywood,
Los Angeles, Beverly Hills, Stu-
dio City and Westwood.
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ADVERTISEMENT

TAPE
CARTRIDGE
TIPS

by Larry Finley

We are taking double the amount of space today
to render a service which, we feel, is greatly
needed.

Each morning's mail brings inquiries from
readers of BILLBOARD asking whether or not ITCC
can supply them with play-back units for stereo
tape cartridges. ITCC is NOT in the equipment
business as we wish to remain in a position to
be able to supply manufacturers and importers
of sets (as well as dealers and distributors) with
our catalog of 42 name labels in ‘both four and
eight track cartridges.

We will not recommend any’ specific importer
or manufacturer of play-back units, but we are
pleased to list the following who can answer your
inquiries:

EIGHT TRACK

Orrtronics, Inc.

309 Williamson Avenue/
P.O. Box 27

Opelika, Alabama

Lear Jet Corporation

Lear Stereo Division
13131 Lyndon Avenue
Detroit, Michigan 48227 .

FOUR TRACK .

Quality Audionics Inc,
3 West 55. Street
New York, New York

Automatic. Radio
Manufacturing Company

2 Main Street-

Melrose, Massachusetts

SJB, Inc. _
Autostereo, Inc. 1319 East Washington
14617 Keswick Street Boulevard

Los Angeles, California

Taiko Corporation

5411 So. Figueroa Street

Los Angeles, California
90037

Telepro Industries, Inc.

Cherry Hill Industrial
Centre

Cherry Hill, New Jersey

Van Nuys, California

Cinematic Ltd.
663 Fifth Avenue
New York, New York

Craig Panorama, Inc.

3412 So. LaCienega
Boulevard

Los Angeles, California

Metra Electronics
660 McDonald Avenue
Brooklyn, New York

Transit-Play
901 E. Clements Bridge
Road

THE JAZZI BEAT

By ELIOT TIEGEL

The Soul of Religion

This is the year that a startling, abject development occurred:
Jazz and the Mass met in uncompromising tems. With bridled trepida-
tion, RCA Victor released an album created by jazz musicians
Paul Horn and Lalo Schifrin titled “Jazz Suite on the Mass Texts,”
The project was the first combining jazz techniques with the
centuries old Mass form.

Several weeks after the album’s release, Horn sat in the quiet
of his Horseshoe Canyon Drive home in the hills of Los Angeles
and reflected that the LP had not caused as much controversy as
he had anticipated.

However, he admitted, when he appeared -on a radio show to
discuss the project, he was barraged with calls from irate listeners.
A good many were shocked at the union of jazz with the liturgy,
Paul related. “"One man, a Baptist minister, called jazz the music
of the devil. The album shocked these people’s basic concepts. The
fact that jazz was associated with religious music was offensive to
them, primarily because of their poor association with jazz., Perhaps
the album can broaden - their thoughts. Jazz certainly has become
more sophisticated over the past 20 years.”

An interesting sidelight about the project is that Horn and
Schifrin, an Argentinian, are both Jewish. Of their eight selections,
three are instrumental. Half the music is written; half is improvised.
A large vocal chorus sings sections of the new English text, which
was cleared by Rome. authorities in October. The chorus sings
Grepgorian chant style since Horn and Schifrin sought to retain a
historic flavor in the music.

The creators were -originally going to -call the music Jazz Mass,
but this idea was overruled. The album was given to Catholic Church
officials in New' York for scrutinization .and suggestions. . A
monsignor in charge of music vetoed the Jazz Mass name, stating it
was a jazz suite -on the Mass; which proved a more workable title.

In-Horn’s' opinion -of the package’s eight tracks, the “Credo”
is the most compelling and controversial. It is.unique because of the
frenetic building of the voices until they explode with uncomfortable
starkness. Horn explained this movement as representing “souls in
anguish.” “Over the years a feeling of reverence has been associated
with religious music,” he said. “But who is to say that people can't
cry out in anguish and still love God? The holy rollers have been
doing this for years.

“Our vision is that this interpretation of religious music is
more meaningful. This section moves people. It has a strong
emotional content simply because this is the way we imagine the
situation.”

Composer Schifrin took three weeks to write the eight pieces.

When it came time to record the music, the musicians deci to
create a reverent feeling in the studio. Lights were eliminated .except

on the music stands and this darkness. affected the 26 persons .

working. on the project. “They realized the seriousness of the project
and the challenge,” Horn recalled.
The first public airing for the Mass took place Sunday, Nov.
14, at the University. of Southern California Methodist Church.
Students were used in the chorus and in the brass section along with
Horn's group. In analyzing the current interest in liturgical music
by Horn, Vince Guaraldi, Fred Katz, Mary Lou Williams and Duke
Ellington, Horn says it's a natural development for jazz which is
breaking out of its regimented environments.
SOLOS: The sixth annual Villanova.Intercollegiate Jazz Festival
(Continued on page 52)

DECCA POSTS
EARNINGS GAIN

NEW YORK — Consolidated
net earnings of Decca Records,
Inc., for the first nine months
of this vear were $5,649,874,
equal to $3.70 a share, a substan.
tial increase over the $3,878,581
and $2.54 a share for the com-

20 Grand Bows
New Country Label

DETROIT — 20 Grand Rec-
ords has been introduced by
Golden World Records to con-
centrate on country music prod-
uct. Golden World general man-
ager Shelley Haims will handle
all a&r sessions for the new
label. Artists on the first 20
Grand release will. include the

Metropolitan Importers

and Exporters
6009 West Pico Blvd.
Los Angeles, California

Muntz Stereo Pak, Inc.
7219 West Sunset
Los Angeles, California

Runnemede, New Jersey

TransWorld, Inc.
717 Elise
Metairie, Louisiana

Viking Auto Tape
9600 Aldrich Avenue So.
Minneapolis, Minnesota

Some of the above companies are in the music
as well as the equipment business, but we'd like

to sell you our music!

INTERNATIONAL TAPE
CARTRIDGE CORPORATION
1290 Avenue of the Americas
New York, New York 10019

212: 265-4485

Complete line of stereo tape cal-
tridges priced at $298 $3.98
$4.98, $5.98 and up.

Parish Sisters, Forrest Green and
Frankie Meadows and the Mea-
dowlarks.

Golden World has.also reac-
tivated its Volkano Records
label, headed by John Rbhys.
First product release will include
LittleJohn and Tony, the Class-
men and Bob Santa Maria.

YOUNG'S DISK
A HOT MOVER

HOLLYWOOD—Dot Rec-
ords claims moving 300,000
copies in less than two weeks of
its recently purchased master,
“One Has My Name,” by Barry
Young. President Randy Wood
said the single purchased from
Larchmont Productions broke
first in Boston with the follow-
ing distributor orders: Chicago
—25,000; St. Louis—16,000;
Detroit—16,000; Nashville—
11,000 and L. A—6,000.

www americanradiohistorv com

parable period in 1964. The fig-
ures include the operation of the
subsidiary Universal Pictures.

Monument Master

NASHVILLE — Monument
Records has picked up the mas-
ter of “Soldier's Prayer in Viet
Nam"” by Don Reno and Benny
Martin for national release. The
record was acquired from An-
tenna Records, according to
Monument chief Fred Foster.
Both of the artists have now
been signed by Monument as
part of the label's deeper in-
Fn};emcnt in the country music
ield.

RIAA Meeting

BEVERLY HILLS—The
RIAA holds its annual West
Coast directors meeti here
Tuesday (16) at the Beverly
Hiils Hotel. Mormning and after-
noon sessions are scheduled with
East Coast members flying here
for the confab.

Cole Benefit on
Coast Dec. 10

LOS ANGELES —The first
West Coast benefit for the Nat
Cole Cancer Foundation will
take place on Dec. 10 at the
Music Center. Tickets will be
scaled from $5 to $100.

Lining up the show is Gamut
Productions which has already
set Juliet Prowse, Nancy Wilson,
Gogi Grant, the Les Brown
Chorale, Nelson Riddle's orches-
tra and the Krofft Marionettes.
Additional talent will be an-
nounced.

Prior to the show, a visual
}Jrcsr.ntatiﬂn of highlights of the
ate singer's life will be shown.

Costello Replaces
Block in Col. Sales

HOLLYWOOD — Del Cos-
tello will replace Gene Block as
Columbia's Western regional
sales manager, He was formerly
the district manager covering
Washington, Ore and North-
ern California. Nimring into Cos-
tello’s slot, will be Ted Rosen-
berg, Columbia’s Los Angeles
branch manager.

Block recently resigned to
join Warner Bros.-Reprise. Cos-
tello will work in Los Angeles
two weeks -out of every four.
Costello now operates out of
San Francisco,

LAZY, MAN!|

Got a notional record promotion
chief whe won't travel? Won't
think up or try new technigues?
Wears: out the seat of his ponts;
but not the soles of his shoes?

Replace him with alert, energetic,
experienced, enthusiastic, unmar-
ried-free to travel, dyname with -
industry-wide contacts., Have him
call on you with o mind full of
ideas, mindful of your problems.

{My mother knows of this adl)

Box 430, Billboard
165 W. 4&th 51,
N.Y.C.

® Theatre Arts @
@ Building ¢

® Locate your new offices G
where your clients expect to

find you. Establish yourself
. in a modern air cnndithned-.

“ building traditionally asso-
. ciated with the theatre, .
.. from the Schuberts to Actors .

Equity. 226 W. 47th. Full
. floors, 30 x 81 available. &

Wm. A. White & Sons
@ james Prior 212) MU 22300 @

HEADING FOR THE TOP

(. (. RIDER

THAT LITTLE GIRL
OF MINE

Bobby Powell
Whit 714
D)'s—For Sample Copies Contact:

JEWEL-PAULA

RECORDS
728 Texas Street
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Dylan in Pub Field;
Artie Mogull Magr.

MNEW YORK—Bob Dylan and
his manager Al Grossman have
branched into the music pub-
lishing business. Their new firm,
which will be called Bob Dylan
Words and Music, will be man-
aged by Artie Mogull, who left
an executive post at Music Pub-
lishers Holding Corp. last week
to take over the new. assignment.

In addition to running Bob
Dylan Words and Music, Mogull
has launched two music pub-
lishing firms of his own. One
will be Callee Music (ASCAP)
and the other, Albet Music
(BMI). Mogull will also be in
the disk business with a label

OPERATIONS/
OFFICE MANAGER

for well-established, fast-
moving, big volume inde-
pendent record distributor-
ship. Must have heavy
bookkeeping / accounting
experience, plus intimate
knowledge of independent
record business at distribu-

tor level. Excellent future.
San Francisco market. Re-
ply with salary
open.

resume,

BOX A-283

THE BILLEOARD

1520 N. Gower 5%
Hollywood, Calif. 0028

hottest
fapes
on reels!

IN STOCK—IMMEDIATE DELIVERY—PREPAID

called General International
Corp. Mogull is partnered with
Alan Lorbar in the disk opera-
tion. Their first release was “One
Too Many Mornings,” by Erik.
The General International Corp.
releases will be distributed by
Amy-Mala.

The publishing firm formed
by Dylan and Grossman will
hold the new songs written by
Dylan. For the past three years,
Dylan’s material has been pub-
lished by Music Publishers
Holding Corp. A top folk song-
writer, Dylan has had more than
237 of his MPHC copyrights re-
corded. He was brought into
the MPHC complex by Mogull
as were Peter, Paul and Mary,
Gordon Lightfoot and Ian and
Sylvia,

In addition to managing Dy-
lan, Grossman handles such
other folk artists as Peter, Paul
and Mary, Ian and Sylvia,
Odetta and Gordon Lightfoot.

Ferrara, Fresco

Form Deblyn

NEW YORK — Songwriter
Jerry Ferrara and Joe Fresco
have launched a new label,
Deblyn Records, with headquar-
ters at 380 Main, East Orange,
N. J. First release is “Christmas

Time Is Near" b/w “Jingle
Bells,” featuring five-year-old
Debra Ferrara.

The label has already signed
10 local artists. Besides single
product, the firm plans to release
some albums after the first of
the year.

e Continued from page 4

first started, “we couldn't figure out what was
happening. We were in the dark, but lights were
still on across the street,” said a station spokesman.
WNEW’s transmitter is in New Jersey, which was
not affected by the power loss. The studio control
board operated on battery during the blackout.

WIRZ Unaffected

WIRZ, the country music station located in
Newark, N. J., was unaffected by the power loss
and kept the peaple in the New York City area
informed regarding national news. It is one of the
few stations in the area with major teletype news
service. The station played no music for six hours
and fed news of the blackout to the rest of the
nation.

WABC, New York rock 'n’ roll outlet, was off
the air about 15 minutes or less, according to pro-
gram director Rick Sklar. Setting up a staff at
the transmitter in New Jersey as well as the studios
in Manbhattan, the station carried through with
news through both facilities until resuming regular
programming at 3:45 a.m. Wednesday. Like most
of the other New York stations, the outlet made
use of candlelights and telephones. Capitalizing
on the blackout, WABC is now running a contest
asking for the 25 most-outlandish reasons for the
power failure. Prizes will be transistor radios.

Auxiliary Power

WWRL, New York's major r&b station, went
to auxiliary power and taped music, said general
manager Frank Ward. Then Ward and several
others went to the main transmitter in New Jersey
to resume programming with information and
music. “In the tradition of good radio, my staff
showed up at the transmitter without being sum-
moned. We spent the night trying to keep people
calm and cool.”

WDRL in Hartford, Conn., was off the air for
20-25 minutes, but claims to be the first station
in the area to get on the air with an explanation
of what was happening. Assistant general manager
Charlie Parker said that the station mobilized the
entire staff and everyvbody got onto the air. The

station used telephone calls all across the nation
to find out what was going on, contacting sister
stations WWTC, Minneapolis; KGIL, San Fer-

STERED

0 7H1S 1S NEWIRIGHTEQLS BROTHERS|

from

N

GENERAL
RECORDED
TARPE:TINEC.

EAST COAST
39 Broad St., Bloomfield, N. 1.
NY phone . . . 267-6878
NJ phone . . . (201) 748-6654

12

1262 Lawrence Station Rd.

WEST COAST

Sunnyvale, Calif,
Phone (408) 738-2660

www americanradiohistorv com

A Pulsebeat in the Blackness

nando Valley, Calif.; and KKHI, San Francisco;
plus several other stations.

Call to Jaeger

One of the telephone calls was to John Jaeger,
vice-president of the Buckley-Jaeger Broadcasting
Corp., who was stranded on the 19th floor of his
Manhattan office. Jaeger went on the air with
details of what was ha ing from his view at
his office window. Parker said that a WDRL
mobile unit contacted Conn. Governor John
Dempsey at his home and found Dempsey keeping
in touch by listening to a transistor.

WTRY, Albany-Troy-Schenectady, N. Y., was
off the air less than 30 seconds. Program director
Lee Gray, who was on the air at the time, ran out
to a mobile unit after he put on an auxiliary
generator and a standby tape at the transmitter.
At the mobile unit he took over broadcasting
again. Here is how two competitors joined forces
in the public interest in the emergency: WOKO,
an ABC affiliate in the Albany-Troy-Schenectady
area, was off the air, so they supplied WTRY
with ABC news. Later WTRY was able to return
the favor by feeding news out to ABC operations.
WTRY resumed regular broadcasting about 9
p.m., power came on in the area there about
8:50 p.m, Tuesday. The station had five mobile
units operating during the crisis, plus a helicopter.
For its tremendous efforts in the blackout, WTRY
received a complimentary telephone call from the
LBJ Ranch in Texas Wednesday.

Off Air 6 Minutes

WFAS, White Plains, N. Y., was off the air
about six or seven minutes. Power came on in

the area about 2 a.m. Wednesday, but the station
stayed on auxiliary power until 2:30 a.m. The
station was fed outside news from sister station
WDOK, Cleveland, while covering the local scene
itself through midnight, when it resumed music
programming.

WMEX., Boston, was off the air for a short
time, said program director Mel Miller. The sta-
tion provided a conglomeration of news and
music. “We thought we did a pretty good job."”
The station returned to its regular programming
about 1 a.m. Wednesday.
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TOF

BALTIMORE

™ LW TITLE, Artist, Label & MNa.

1 1 RESCUE ME—Fonfella Bass, Checker 1120

2 2 GET OFF OF MY CLOUR—Ralling Sranes, Landon 9792
| 7 1| HEAR A SYMPHOMY—Supremes, Molown 1083

4 & LET'S HAMG OM—d4 Seazons, Philips 40017

§ 10 1-I-3=Len Barry, Decca J1B27

& 4 A LOVER'S COMCERTO—Toys:, DynoVoice 229

T 4 YOU'RE THE OME—Vogues, (o & Ce 229

B 5 MY GIRL HAS GOME—Mirscles, Temla 354123

¥ 19 l‘l.lgg;gi ON A 5STRIMG—Elvis Fresley, RCA Victor
10 I ONE HAS MY NWAME—Barry Young, Dol 16758
11 3 KISS AWAY-Ronnie Dove, Diamond 191

12 12 MY BABY-Temptallons, Gordy 7047

13 23 MAKE THE WORLD GO AWAY—Eddy Arncld, RCA

Victer BATY
14 13 KEEP ON DAMNCIMG—Genfrys, MGAM 13379

15 15 RUN, BABY RUN—Newbeats, Hickory 1332

sEmns 16 18 WARLEM WOCTURNE—Viscounts, Amy 940
17 17 EVERYBODY LOVES A CLOWM—Gary Lewis & fthe

Playboyi, Liberty 535818
18 B AINT THAT PECULIAR—Marvin Gaye, Tamila 54123

19 19 SEESAW-—Don Covay, Atlantic 2301
20 20 BEAUTIFUL GIRL=loe Graves, Parkway Jé4
n % LOVE (Makes Me Do Foolish Things)—Mariha & the

BOSTON

™ LW

1 & S0OUNMD OF SILENCE—Simon & Garnfungel,
Co'lembia

| 3 1| HEAR A SYMPHONY=Supromes, Mofown 1083

a 7 LET'S HAMG OM=—4 Zpasonz, Philips 40317

& 1 GET OFF OF MY CLOUD—Rolling Stones, London 9792

5 2 123-len Barry, Decca 31827

& 25 OWE HAS MY MNAME—Barry Young, Dot 16754

7 12 TURM! TURMI TURNI—Byrds, Columbis 43424

i B EVERYOME'S GOME TD THE MOOM—lonathan King,
Parrat 9774

9 7 RUNH, BABY RUM—=Wewbeals, Hickory 1332

10 14 RESCUE ME=Fontella Bass, Checker 1120

11 4 A TASTE OF HOMEY—Herh &Alpert & the Tijuana
Braii, ABM 775

12 13 PIED PIPER=Changin' Times, Philips 40320

13 5 YOU'RE THE OWE-—Yogues, Co & (e 229

14 20 MAY THE BIRD OF PARADISE FLY UPF YOUR MOSE—
“Little” Jimmy Dickens, Columbia 43388

15 230 MAKE THE WORLD GO0 AWAY—Eddy Arnold, RCA
Wictor B&TW

14 = I'M A MAM=Yardbirds, Epic 9857

7 = 1 GOT YOU (I Feel Goodl—Jame: Brown, King &015

18 — SOMETHING ABOUT YOU—Four Tops, Mofown 1084

% ~ SUMDAY AKD ME—Jay & the Americans, United

Artists 948
— | KMEW YOU WHEM—Billy loe Royal, Columbia

3 S -.-ﬂll-'i

-
¥ wuse Eolevws 8280 sn su—ul

CHICAGO

KEEF OM DANCING—Centrys, MGM 13377
A LOVER'S COMCERTO-Tayr, DynoVolce 209
GET OFF OF MY CLOUD—Rolllng Sione, Landan 9793

I.n-ﬂ-ll:la'l'l-llﬂrﬁlll AMY WINDOW=Holllzs, Imporial
B 54
LIAR, LIAR—Cestaways, Soma 143]

TOU'RE THE OME—Vogues, Co & Ca 220

1-2-3—Len Barry, Decce 31837

| HEAR A SYMPHONY—Supremmes, Motown 1063
MAKE ME YOUR BABY—DBarbara Lewls, Aflanfic 2300

A 'I'l.!-'l'l‘ EIF HUHI'I'-—I-'lrh Alpert & the Tijoana

Brasa,
MY Gl H;H idHl—"mm:tn Tamla S4123

ROAD RUNNER—Cants, Liberty SS8I9

YESTERDAY—Restles, Capiicl F498

LETS HAWG OM—4 Sessooq, Philips 40317

MY BARY—Temptotions, Gordy TO4T

i CAM MNEVER &0 HOME ANYMORE—Shangrlles,
Red BHird 043

HOLE IH THE WALL—Fackers, Fure Soul 1107

AIN'T THAT PECULIAR=Marvin Gaye, Tamla 54122

EVERYBODY LOVES A CLOWM—Gary Lewiz & the
Playboys, Liberty 35818

EYERYOME § GOME TG THE MOOM—Jonathan King,
Parmt ST 7d

0
Vandellaz, Gaordy T045 20 21 I POSITIVELY 4TH STREET—8ch Dylan, Colembls 43359
22 43390 ’
= n “E,Ef‘ ;;.ﬁ“a Ir- Walker & the: All-Sters, 21  — CRAWLING BACK—Roy Orbison, MGM 13410 ™ 10 JUST A Fl.“;ét BIT BETTER—Hermans Hermity,
43 2% TURN! TORN! TURMI-Byrds, Columbia 43424 22 15 BUT YOU'RE MINE-Sonny & Cher, Alco 4381 23 131 H::flldn:w x“ruu WHEN—Billy Joe Royel. Columble
M 7 m'fﬂ Jnil.giﬂ & GROOVE (Togetherl=Johnny Mash, | 23 10 ﬂ#‘ﬁ“ l{Ii'lI;l'El A CLOWH=Gary Lewis & fhe 43190
Joda ayboys, Libert 24 M FOR YOU—fpelibingders, Columbia 43384
25 31 CRAWLING BACK=—Roy Orbison, MGM 13410 24 29 AINT THAT PECULIAR—Marvin Gaye, Tamis 54122 | 3¢ 20 vou've GoT To HIDE TOUR LOVE AWAY—Sikie
26 14 YESTERDAY—Beatles, Capitol 5498 25 N H.I Ii‘l.'ﬂﬂ‘:lﬁi FUNNY—Fatty Duke, United Fantana 1528
o rilsts 26 29 HANG ON SLOOPY—McCoys, B 506
¥ BR m““"w""'.“ KASS R EDIMTH. . E:,;' Bﬂ:?fa OO NOME  ANTMGRE-Shnngri-Las; 7 3& TURNI TURMI TI.IHH!—[B::;:. I:I:Iilnbiq £3424
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