Fight Bootlegging:
Merrimac to FCC

LOS ANGELES—Ultilizing what it calls analogous
situations in the community antenna television industry
and the background music field, Merrimac Music In-
dustries has requested FCC Chairman Rosel Hyde to
act in the public interest in helping thwart the use of
bootlegged music by radic-owned background compa-
nies.

Merrimac’s sales manager, Neal Ames, had previ-
ously written Hyde pointing out widespread use of
unauthorized duplicated music by broadcasters in the
background industry. FCC secretary Ben Waple an-

swered that letter, stating the FCC felt bootlegging was

primarily tied to the Copyright Act.
In his latest correspondence to Hyde, dated Aug.
3, Ames first notes that the bootleggers copy recorded
(Continued on page 8)

BB Seminar Drawing
Industry Who's Who

NEW YORK—Strong representation from record
companies, distributors, leading industrial firms and
merchandisers of tape and equipment was indicated
by the preliminary st of registrants for the Billboard
forum Tape CARtridge Conference, to be held Aug.
29.30 at the Edgewater Beach Hotel, Chicago.

The record companies to attend run from A to V—
with ABC, Atlantic, Capitol, Capitol (Canada), Chess,
Columbia, Columbia Record Club, Decca, La Discoteca,
Double R, Falcon, Fabrica de Discos, Peerless, Kapp,
Mercury, MGM, Motown, Movierecord, RCA WVictor,
Starday and Verve sending emissaries,

And two corporate giants—the Radio Corporation
of America and the 3 M Co., together with its Revere
Minicom Division—will also grace the roster.

Among the leading industnal firms who will learn
the intricacies of the infant tape cartridge industry are:

(Continued on page 74)
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Cap.in SE (Social Education)
With Documentary on LSD

By ELIOT TIEGEL

1.OS ANGELES—Capitol Records has entered the
social field with its probe into a burgeoning problem, the

Matt Monro sets off a string of lyrical fireworks in his first album
for Capitol, “This Is the Life!" (S) T2540. From first moment
to last, Matt's in the supurb musical company of director Sid
Feller, whose inspired arranging and conducting truly suit the

Licensors Assail
Exemption Bid

By MILDRED HALL

WASHINGTON—A House Copyrights Subcomnui-
tee proposal to exempt local community antenna tele-
vision services from copyright liability brought eloguent
and anguished protest from music licensors here last
week.

Sidney Kaye, board chairman of Broadcast Music,
Inc., said the “well intentioned™ but very wrong House
Subcommittee proposal would not only exempt CATV
re-transmissions, but could knock out liability for wired
background music services, World-wide music use on
satellite broadeasts when fully developed could also
be exempt under the broad wording.

Spokesmen for BM1, ASCAP and SESAC brought
their plea before a special hearing on the complex CATV
copyright problems by the Senate Copyrights Subcom-
mittee last week.

(Continwed on page 14)

Nasatir Examines

UK Distrib Scene

By DON WEDGE

LONDON—The recurring problem of finding the
most profitable method of overseas trading is getting a
fresh airing here following the visit of MGM Records’
chief Mort Nasatir.

MGM has licensed its label with EMI in the U.K.
for almost two decades, Its Verve subsidiary has oper-
ated under its own logo only more recently. The con-
tract, however, terminates next summer, Nasatir 15 now
taking a long, hard look at the British market to formu-
late a future policy.

He has had talks with EMI executives and has con-
tacted other firms. Part of this was in the natural course
of business. MGM and British Decca share contracts
with Roy Orbison and the Animals. Pye is the licensee
of Kama-Sutra which MGM distributes in the U.S,

Masatir is planning to return to Britain next month
to study in more detail the new patterns of distribution
emerging now that EMI, Decca, Philips, Pye and CBS
have independent, or near independent arrangements.

The MGM situation is one faced by many U. S
firms who wish to get maximum beneflit from the British
market. To what extent is it possible to get best returns
from the various combinations of owning pressing and
distribution; owning control with a local firm respon-
sihle for production and shipping; or licensing on a
catalop or disk-by-disk basis?

As Nasatir sees it, MGM has emerged over the

wide, unsupervised use of LSD. A just-released album
graphically titled “LSD" is the first in what Capitol's
President Alan Livingston envisages will develop into o
self-supporting series of enlightening social documen-
taries,

Because of the explosive nature of the subject matter,
Livingston is aware that the album faces problems in
being programmed on normal music radio outlets, the
major exposure vehicle for recordings today.

But while one Los Angeles radio program director
exclaimed he was glad the record industry was moving
into such areas, other p.d.'s voiced concern over the
package and indicated the label may face a stiff problem
in obtaining sufficient airings.

Livingston, who personally became involved in the
LSD project—he listened to 40 hours of tapes and
flew to San Francisco to tape Allen Ginsberg—said he
felt LSD was the right subject to launch the series in
that it is a timely subject and “a major sociologicul
problem of our time."

“No one's really done what amounts to a4 documen-
tary of a current subject in the record indusiry,” the
executive, co-producer said, He shares this billing with
Larry Schiller, writer-photographer who has been signed
to a special LP production deal in the actualities field.
livingston points to previous spoken word albums, bul
they were of a historical bent, he emphasizes. "No-
body’s taken a current subject, researched and docu-
mented it with remote recording facilities.

“LSD is a perfect subject because it lends itself to
audio use.” The album is far more reaching than read-
ing about the topic, the executive believes,

“This opens up a new area for the record industry;
it opens up subjects which lend themselves 1o audic
treatment, like a magazine feature or Time magazine
cover story.”

(Continued on page 72)
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Follow the leader . . . Crispian St. Peters and his brand-new smash
album, “The Pied Piper,” Jamie JLPM 3027 M/S. This talented
English singer-composer spotlights his chart-busting “Pied Piper”
single, Jamie 1320, in his album. The single is presently riding
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EXECUTIVE TURNTABLE

Charles Sterm has been appointed
vice-president, Systems, CBS-Co-
lumbia Group. He will be responsi-
ble to Seymour Gartenberg, vice-

resident and assistant 1o Goddard

ieberson, president of CBS-Co-
lumbia Group, for the over-all
direction of Group systems plan-
ning and implementation. In other
appointments at CBS-Columbia

roup, John J. Lorenz and Theo-
dore Sullivan have been assigned (o
Gartenberg's staff. Lorenz has been
named vice-president, Develop-
ment, and Sullivan has been named
controller.

* * *

At the CBS Musical Instrument
Division, Donald Randall, vice-
president and general manager,
made the following executive ap-
pointments: Stanley Compton, vice-
president, Electro Music: Richard
Sievert, vice-president, Rogers
Drums; and David L. Towns, di-
rector, V. C. Squier Strings. And
at the SBS Direct Marketing Serv-
ices Division, Joseph Cucchia has
been appointed vice-president, Ad-
ministration. He will be responsible
to Cornelius Keating, the Division's
vice-president and general manager,
for directing the financial planning
and accounting. He will also direct
the Division's Research and Analy-
sis and New York Systems and
Computer Development activities.

* W *

Herb Bernstein has been signed
as arranger-producer at Genius,
Inc., and as writer for Saturday
Music, Inc., both members of
Crewe Group, Ltd. The nonexclu-
sive contract will permit Bernstein
o continue as an independent
producer-arranger for other labels

and arusts. Bernstein has worked
with Norma Tanega, Patrick, the
Dey and Knight, the Four Seasons,
the Happenings, the New Mitchell
Trio, Patti Duke, Jay and the
Americens, the Toys, the Distant
Cousins, Lesley Gore, Barbara
Banks. Eddie Rambeaun, Kitty Kal-
lin, the Wonder Who, Frankie
Avalon, Mike Clifford and Laura
NYro.
* T W

Pete Gidion has been named
district promo-
tion manager of
the North Cen-
tral Division of

——
e ﬁ Decca, Coral
g and Brunswick

g Records. Gidi-

_ i on has been
{ promotion man-
; ager for the

Michigan territory since 1964, the
latest of a series of his Decca sales
and promotion positions. He has
been with Decca for five and a
half years.

* * %

Abe Kesh, lately with Autumn
Records as a vice-president, has
been named manager of the Mer-
rec branch in San Francisco. The
post was vacated recently when
Mercury pulled Tom Bonefti into
Chicago to head its recorded tape
division. Kesh entered the business
in 1951 with Decca in Detroit.
Before joining Autumn last year.
Kesh was West Coast representa-
tive for Liberty.

* * *

Ken Kim has been retained by
Monument as creative director for

(Continued on page 15)

R&B Stations Ride
High With Frequency

NEW YORK—R&D radio sta-
tions are having a banner year
and many have turned into
powerhouses in the pgeneral
market. For example, WCHB
in Detroit is No. 3 during the
daytime in the general market
and after 6 p.m. goes to No. 1.
The ratings success story of
WOL in Washington in the past
vear has been the talk of the
radio industry. All over the na-
tion, modern r&b stations in
general are doing great and pro-
gram directors point to two fac-
tors as having an influence on
this—the growing popularity of
rd&b music among whites as well
as Negroes, plus the up-dating
of the programming and pro-
duction at these stations.

Bill Curtis, program director
of WCHB, Detroit, said, “This
station has been building up
over the past few years. It's
owned by two Negro doctors
who've been extremely involved
in community affairs, so people
look to us as leaders in the
community,

“Too, our sound is as good or
better as any station in town.
We have strong deejays: Bill
Williams i1s one of the best in

the country, a top 40 type per-
sonality. And we have Martha
Jean Steinberg. All of our per-
sonalities are just as smooth, as
competent as any jockey on any
station.”

Like other program directors,
Curtis felt the over-all status of
the r&b deejay had made tre-
mendous progress in the past
vear. And one reason why they
have achieved status in the com-
munity, he said, “is that in the
old days the stereotyped r&b
deejay said anything that came
into his mind. It often offended
people or was distasteful. To-
day, with modern production
and tight programming, the dee-
jays only have time for news,
temperature, announcing the
time, and playing records., There
is very little time left in which
to say something wrong.”

KYOK in Houston is another
station that's achieving success.
Program director Al Garner said
that r&b radio “period” is look-
ing better in Houston. Sitting
in for vacationing deejays dur-
ing the past few weeks, Garner
said he noticed that his station
was picking up a growing num-

(Continued on page 24)
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WB-Reprise Has Banner Year

LOS ANGELES — Warner
Bros.-Reprise’s closing fiscal re-
port is expected to “show nearly
double its 1965 volume™ and will
be the most successful vear in
the company's eight-vear his-
tory.

The fiscal period ends Aug.
31 and covers orders written at
the company’s recent four-city
regional sales meetings. The
combine anticipates the sale of

over 2'2 million albums based
on these meetings.

“The importance of the meet-
ings,” said President Mike Mait-
land, “was the rather rousing
reception and interest in the
company accorded by the sub-
stantial list of key dealers and
rack jobbers who attended the
various meetings,”

As a result of the favorable
reaction received from the in-

Sam Goody Says 1966
Will Be His Best Year

NEW YORK — Sam Goody
expects 1966 to be the biggest
year in his history, if the busi-
ness levels achieved during the
first half of the year continue.
Thus far, the retailer said, 1966
has been 15 and 20 per cent
ahead of 1965 in dollar volume,
and the dollar volume of 1965
was 38,000,000 for Goody's
eight-store chain. This volume,
Goody pointed out, represents
record sales only; it does not in-
clude equipment and accessory
sales. Goody added that the 15-
20 per cent advance over 1963
would have been exceeded, were
it not for the abnormally hot
weather, which has an adverse
effect or record sales.

Analvzing his dollar volume,
the colorful retailer added: “We
did between three and one-half
to four and one-quarter turns
last year, and of the total sales,
50 per cent was in classical mer-
chandise. Of the total gross,
$1.000,000 represented overseas
sales.

Goody carries between 350
and 380 labels and his entire
chain operation 15 master-minded
out of his West Side New York
store. Ninety percent of the
chain's purchases are done here

—so the operation in effect is
similar to a central warehouse,
“We operate on 100 per cent
returns; and we use our own
trucks to distribute our mer-
chandise,” Goody said.

Goody plans additional ex-
pansion, but details cannot be
divulged at this time. It is known
that part of his planniag for the
future may entail the use of in-
ventory control by electronic
data processing methods. Cur
rently, Goody keeps close check
on his inventory through a man-
ual method entailing constant
inventory analysis by trained
salesmen and stockroom per-
sonnel.

“We know how much stock of
any item to keep on reserve by
being aware of the sales ac-
tivity of that item,"” Goody said.

Goody's chain includes his
two outlets on West 49th Street
and his East Side outlet, all in
this city, and outlets at Cross
Ccuntry Shopping Center, Yon-
kers, N, Y.; Garden State Plaza,
Paramus, N. J.; Green Acres
Shopping Center, Valley Stream,
L. I; Walt Whitman Shopping
Center, Huntington, L. 1., and
his Philadelphia store on Chest-
nut Street.

vited guests and distributors,
the company plans a January
sales meeting in 12-15 cities,
which will allow for greater ex-
posure of its sales message.

“We don't have to sell dis-
tributors on stocking our prod-
uct,” Maitland added. “It's more
important that we expose our
product to dealers than it is to
build inventory with distribu-
tors.”

As an additional result of the
slide sales presentation which
bowed a roster of 22 LP's—12
Reprise and 10 WB—Korvette
Stores Dave Rothfeld has asked
the company to check into pro-
viding him with a one-hour ver-
sion of the slide show for pos-
sible use in the chain's Fifth
Avenue store in Manhattan,

Marketing director Joel Fried-
man indicated there were several
ways to reduce the two-hour
show for Rothfeld. The slide
film strip could be reduced from
35mm to 16mm or a suggestion
to Scoptione for the creation of
a continuous play slide machine
could bear fruition. Friedman
said he would know in one week
whether the company could ful-
fill Rothfeld’s request. If it did,
it would mark the entry of a
product show before a consum-
er audience,

The touring sales show played
before B0 per cent of the key
retailers in the country, accord-
ing to the label. Attending the
various meetings were such key
figures as Rothfeld, Art Grobart,
Discount Record Center Stores,
Los Angeles; Charlie Sims, White
Front, Los Angeles; Frank Hen-
drix, Sears, Roebuck, Chicago.
and Sam Goody, New York.

“It is a known fact,” Maitland
said “that more of the retail
market is being concentrated in
the hands of fewer numbers of
dealers, and we felt it was our
job to aggressively communicate
our sales messages to them as
well as to our distributors.”

An Age-Old Rule Broken as New
Tunes Become Instant Standards

By HANK FOX

NEW YORK—No longer is
time an essential ingredient in
making a tune a standard. To-
day a song can become a stand-
ard in rapid fashion Vvia
consumer acceptance and rec-
ord activity, and many rela-
tively young copyrights achieve
status in this manner. Here are
some examples.

Sunset Bows
Fall Program

LOS ANGELES — Sunset,
Liberty's economy line, is re-
leasing 19 albums in a fall pro-
gram headline: *“Great Stars!
Great Sounds! Great Entertain-
ment!”

The product is capped by an
LP recorded exclusively for the
line, “Hogan's Heros Sing the
Best of World War II,” fea-
turing cast members from the
TV show and Jerry Fielding's
orchestra.

Other artists in the release in-
clude Eddie Haywood, Gene
McDaniels, Harry Geller, Eddy
Cochran, Nellie Lutcher, Johnny
Ray, Kay Starr, Jeff Chandler,
Harry Sukman, John Duffy, Vic
Dana, the- . Fleetwoods, Bud
Shank, Joe Loco, Jack Cos-
tanzo, Ray Kinney, the Stan-
dells, and Willie Nelson.

— =
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More than 300 licenses have
been granted on “A Taste of
Honey"—the majority of them
coming after Herb Alpert's
smash single in fal! of 1965,
“The Shadow of Your Smile,”
theme from the movie “The
Sandpiper,” has more than 100
recordings, and “The Work
Song"” on the charts now just
six weeks, has some 40 records
to its credit with the number
climbing everyday.”

Tree Music’s “King of the
Road” is another number
achieving “standard” status in a
relatively short period. Pub-
lished in November 1964, the
Roger Miller song has more

31,175,000 IS
PAID BY BMI

NEW YORK — A total of
$1,175,000 has been paid out
to writers and publishers in the
19th semi-annual distribution of
moneys from foreign performing
rights societies for the use of
BMI music abroad, Robert S.
Sour, BMI president, announced
last week. BMI'paid $952,000 to
writers and $223,000 to pub-
lishers after deducting a 10 per
cent administration fee. Many
publishers are paid directly
through their foreign affiliates.
BMI has reciprocal agreements
with 24 foreign societies.

than 100 American licenses
and foreign  sub-publishing
grants in every foreign record
market. According to Tree Mu-
sic's head, Jack Stapp, “not a
week goes by without someone
requesting a license for the
song.” WU. S, artists recording
"King of the Road” include Ray
Conniff, the Chipmunks, Jerry
Lee Lewis, Les and Larry El-

(Continued on pape 14)

Labels Flip
Over ‘Alfie’

NEW YORK—Eddie Wolpin,
vice-president of Famous Music,
has lined up one of the biggest
advance disk spreads on a film
song in recent years. The song,
title tune of the British-made
film “Alfie,” already has nine
recorded versions on the market.
The movie will have its U. S.
premiere on Aug. 235.

Leading the list of recordings
is Cher on Imperial, which is in
the No. 41 spot on Billboard’s
“Hot 100" chart this week. Also
getting spins are Jack Jones
(Kapp), Cilla Black (Capitol),
Dionne  Warwick  (Scepter),
Joannie Sommers (Columbia),
Carmen McRae (Mainstream),
Billy Vaughn (Dot), Tony Mar-
tin (Dot) and Vicki Carr (Lib-
erty). Cher sings the song,
which was written by Burt
Bacharach and Hal David, on
the filmtrack.

3
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HERMAN GIMBEL, Audio Fidelity president, shows how the new audio-

video tape works.

AF Joins the Audio-Video
Home Entertainment Rank

NEW YORK—Audio Fidelity
Records has staked its claim in
the infant audio-video home en-
tertainment field. Herman Gim-
bel, the label's president, has
set up a new firm, Audio 20-20
Videotape, to produce and mar-
ket the product.

The current market is minus-
cule. It’s limited to the 3,000
owners of Sony video tape play-
back units, and only about 300
of these are in homes. The rest
are in industrial use.

However, Gimbel's plans are
predicated on two developments
—the intreduction of a General
Electric television-video tape
playback unit, and the new
Sony video tape playback deck.
(Current Sony units are televi-
sion receivers-tape  playback
machines.) The new GE and
Sony units will be introduced
this fall.

Lists for $500

The Sony video tape deck,
which may be plugged into any
television set, will list for about
$500. Tt will cost from $18 to
$30 1o convert the television
set. The General Electric unit
will range in cost from 5850
for a tape deck to $4,000 for
the most expensive television-
tape deck combination.

First release in the Audio
20-20 Videotape Seris is Johnny
Paycheck's “Johnny Paycheck
at Carnegie Hall,” released as an
album on Little Darlin', AF
country label. The video tape
was made at the recording ses-
sion in Nashville,

Audio Fidelity will attempt

Monument Acquires
Byrs Album Rights

LOS ANGELES—Monument
has acquired distribution rights
to an album by Charles Azna-
vour's pianist, Henry Byrs, along
with his personal services. The
LP, “Ambiance Aznavour,” will
be a fall release world-wide
except in France and Monaco.

The deal was set last week
by the label's traveling interna-
tional director, Bobby Weiss,
and the originating company,
Disques Joker. The LP’s jacket
displays a photo of the singer,
under contract to Barclay, with
his pianist. Permission was
granted by label President
Eddy Barclay to Madame R.
Drouet to run the artwork.

Byrs is scheduled to appear
in New York in mid-September
and Monument's marketing-sales
director, Bob Summers, is pre-
paring promotion plans for the
artist, mcluding a tie-in with
The Richmond Organization,
U. S. publisher of Aznavour’s
SONgS.

4

to market these pre-recorded
tapes to owners of Sony sets
and will work with a direct
mail list provided by Sony.

The tape, which can contain
up to an hour of viewing and
listening, sells for $49.95. Gim-
bel said that all but $10 of this
cost is for the raw tape.

Turn in Old Tape
However, the purchaser can
turn in an old tape, and, on pay-
ment of another $9.95, get an-
other one. Thus, after his ini-
tial $49.95 investment the home
viewer has an additional invest-

ment of $9.95 every time he
wants to change product.

Sound is monaural, although
Gimbel said that stereo produc-
tion is feasible and will pro-
ably follow. The pictures are
much clearer than those which
come over the repular television
channels. Telecasts, of course,
are subject to outside interfer-

(Continued on page 15)

N.Y. NARAS Elektra Bows Fall

Program to Distribs

Sending Qut
Query Form

NEW YORK — A question-
naire on Grammy Awards cate-
gories and procedures is being
distributed to all members of
the New York Chapter of the
Mational Academy of Recording
Arts and Sciences. The question-
naire sought members’ views on
the number of categories in
which they are permitted to
vote, number of awards in each
category, possible revision of
ways of arriving at final nomi-
nations, and other related sub-
jects.

Members were asked to make
deletions or additions to a com-
plete list of current categories,
which accompanied the two-
page questionnaire, The dead-
line for mailing replies is Mon-
day (15) so they will be re-
ceived in time for the annual
meeting of national NARAS of-
ficers and trustees set for Sept.
10 and 11 at the New York Hil-
ton Hotel.

Slated to attend the session
are Francis M. Scott, national
president; Mickey Kapp, first
vice-president; Bernie Klapper,
second vice-president; Harold
Bradley, secretary; Joel Fried-
man, treasurer, and represent-
ing the host New York contin-
gent: Milt Gabler, David Hall,
John Hammond, Father Norman
J O'Connor, Steve Sholes and
Executive Director George Si-
mon; from Hollywood, Trustees
Lou Busch, Ernest Gold, Neely
Plumb, Morris Stoloff, Execu-
tive Directress Christine Farnon,
plus two trustees to be named
after this year's election; from

MNashville, Bill Denny plus
Bradley; and from Chicago,
Johnny Pate, Bill Traut and
Klapper.

Stations No, No Beatle Disks

NEW YORK—The radio ban
against playing Beatles’ records,
which was begun last week by
Tommy Charles and Doug Lay-
ton, WAQY, Birmingham, Ala.,
has spread across the country,
with dozens of stations refusing
to program the British group.

Cause of the controversy is a
statement published in a British
magazine and attributed to John
Lennon. The statement follows:

“Christianity will go. It will
vanish and shrink. 1 needn't
argue about that: I'm right and
I will be proved right. We're
more popular than Jesus now;
I don't know which will go first,
rock 'n’ roll or Christianity. Jesus
was right, but his disciples were
thick and ordinary.”

At a press conference held
here late Friday (5), Brian Ep-
stein, Beatles' manager, said the
statement was taken out of con-
text. Epstein explained that Len-
non meant “in the last 50 years
the Church of England and,
therefore Christ, had suffered a
decline in interest.”

While the statement, con-
firmed by a Beatles' spokesman,
went virtually unnoticed in Eng-
land, the reaction in this coun-
try was immediate.

Greatest impact has been in
the so-called “Bible Belt,” which
is mainly in the Southeast. But
the ban has extended to other
sections of the country. New
York’s WABC has reportedly
put Beatles' records on the ver-
boten list, but, at presstime, the
switchboard operator at the sta-

tion said that not one of the
station’s staff members could be

reached.

B. J. Williams, disk jockey at
KSWO, Lawton, Okla., called
for a Beatles' bonfire” and broke

the Beatles' latest record while
on the air.

In Milwaukee, WOKY music
director King Kbornik said he
would not ban the record until

(Continued on page 15)

NEW YORK — Elektra Rec-
ords bowed its new, ambitious
fall program before distributors
last week in meetings at New
York, Chicago and Los Angeles.

Jac Holzman, Elekira presi-
dent, disclosed that Elektra and
Nonesuch sales for the first six
months of this year topped the
comparable 1965 period by 46
per cent, and that the projected
1966 unit sale for Nonesuch,
the firm's moderate-priced classi-
cal line, should hit 1,250,000.

Fall releases will include al-
bums by the Paul Butterfield
Blues Band, David Blue, Pat
Kilroy, Tom Paxton, Love, Tim
Buckley, Judy Collins and Oliver
Smith. Blue, Kilroy, Buckley and
Smith are all new recording
artists.

Also on the schedule is a
“How to Play the Electric Bass"
album and a three-LP sound ef-
fects box.

Holzman said Elektra has out-
grown its quarters and will move
to new offices near Columbus
Circle this fall,

Holzman explained the Elek-
tra's policy of issuing no more
than 25 albums a vear by point-
ing out that this relatively
limited output enables the label
to give heavy promotional ef-
forts on the material it does pro-
duce and also to maintain a high
quality. He added that 40 per
cent of Elektra's albums made
the trade paper charts this year,
citing records by Paul Butter-
field, Judy Collins,“The Baroque
Beatles Book,” Tom Rush, Phil
Ochs and Love. He predicted
that *What's Shakin' " will make
the charts in a week or two.

Holzman also indicated that
Elektra will step up its singles
activity. Two singles by Love

have made the trade paper
charts this year.
MNonesuch sales, said Holz-

man, are running 40 per cent
ahead of 1965. He said that 30-
minute radio shows of MNone-
such music will be aired over
WQXR, New York, and WCRB,
Boston, and he added that tran-
scriptions of these shows are
available for dealers for broad-
casting over their local stations.

Holzman discussed the estab-
lishment of Elektra's first wholly
owned foreign subsidiary, Elek-
tra Records U. K. Ltd. in Lon-
don. And he predicted that the
London office will be a source
of new British talent for ex-
posure to the U. 5. market.

An expanded promotional ef-
fort is in the works for both

Merc Opens Distrib Unit in
New Orleans—12th for Firm

NEW ORLEANS — Mercury
Record Corp. opened its own
distribution branch here Aug. 1
—its 12th such subsidiary.

Distribution in the three-
State (Louisiana, Mississippi, Al-
abama) area had been handled
by All-South distributors here.

Heading Merrec here will be
Bernie Kaplan, formerly Mer-
cury southern regional manager,
who once headed the Pat’s One
Stop branch in Columbia, S. C.,
and has experience in independ-
ent promotion.

The local branch will be a
non-stocking distributorship after
the new Mercury pattern. Orders
will be fulfilled either directly
from the company's Richmond,
Ind., plant or the Atlanta ware-
house.

Located at 316 Baronne Street,
the local branch will employ

WWW am e Ficantachaiatatarnnaapaasm————

three salesmen and a promotion
man.

Mercury now has company
branches in Chicago, New York,
Boston, Atlanta, Dallas, Miami,
Los Angeles, Charlotte, Cleve-
land, Philadelphia and San Fran-
cisco—in addition to New Or-
leans.

Reactivate Mohawk

NEW YORK — The pre-
viously defunct Mohawk Rec-
ords will be reactivated by Irving
Spice. Scheduled as.a first re-
lease for the label is “I'm Goin’
for Myself” by the Galaxies IV.
The group was selected as the
championship rock 'n' roll band
of 1965 at the Lambertville Mu-
sic Circus in Lambertville, N. J.,
last summer.

Elektra and Nonesuch. Holzman
said that last year's advertising
budget has been tripled, and that
a new logo, to indicate Elektra’s
activity in pop music, is part
of this promotional effort.
Pop product in the Elektra
4000 series, Holzman added, will
continue to carry four-color art
on both the front and rear al-
bum covers. He contends that
(Continued on page 15)
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(for 3 rocking singles).
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"1 Do 1] -Want to Be the One”..
"Hard ii yving Loser”

The James Boys

“Keep the Fire Burning
« That Misty Look”
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The Magicians

“I’d Like to Know”..
“And I'll Tell the World
(About You) s

This One
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Liberty’s Chicago Sales Meeting
Debuts 52 LP’s, Promotion Aids

LOS ANGELES—Fifty-two
albums, covering all divisions
within the Liberty corporate
structure, were unveiled at a
three-day gathering of the com-
pany's sales personnel in Chi-
cago, July 28-Aug. 1.

The pgathering, attended by
150 persons, was the first sales
conference held by the label
in the Windy City. Broken down,
the August release showed Lib-
erty with 12 LP’'s; Sunset, 19;
Imperial, 8; World Pacific, 7,
and Blue Note, 6

The company’s corporate
chiefs from the Coast conducted
the sales bash, built around ag-
gressive slogans for each of the
divisions. Liberty's program is
heralded “For Entertainment
Take the Liberty.” Sunset's
slogan is “Great Stars! Great
Sound! Great Entertainment!”
Imperial's is “Imperial Moves."”
*Qut of This World Pacific” and
“Blue Note: the Jazz for Every-
one” round out the promotional
ideas.

Corporate executive vice-pres-
ident Phil Skaff noted that the
Chicago meeting allowed the

company for the first time a true
separation of presentation. "It
was like five record companies
under one roof and this differ-
ence helped showcase the prod-
uct in the separate manner we've
been looking for.”

Artists represented on the
Liberty logo include: 51 Zentner,
Matt Monro, Jan and Dean, the
Pair, Bobby Vee, Martin Denny,
Gilbert” Becaud, the T-Bones,
50 Guitars of Tommy Garrett,
the Ventures, Vic Dana and
Bobby Vee, Jackie DeShannon
and the Pair in the film sound-
track, “C'Mon Let's Live a
Little.”

Imperial's movers include:
Slim Whitman, Jimmy McCrack-
lin, Tony Terran, Buddy Cagle,
Mel Carter, Cher, Johnny Riv-
ers and Franck Pourcel,

Sunset's economy packages
offer: Harry Geller, Eddie Hey-
wood, Gene McDaniels, Eddie
Cochran, Nellie Lutcher, John-
nie Ray, Kay Starr, Jeff Chand-
ler, Harry Sukman, John Duffy,
Vic Dana, the Fleetwoods, Bud
Shank, Joe Loco, Jack Costanzo,
Ray Kinney, the Standells,

Curtain Down on Vee-]ay
As Liquidation Is Ordered

CHICAGO—Vee-Jay Records,
which scaled the sales heights
before losing the Beatles in
1964, plunged into formal bank-
ruptcy here last week.

In a hearing in U. §. District
Court Aug. 1, an offer by a
West Coast combine to acquire
the debt-ridden company was
withdrawn and the court or-
dered receiver Gerald W. Grace
to liguidate the company.

The acquisition offer was
withdrawn because Vee-Jay's ob-
ligations to the U. 8. Govern-
ment were considered excessive,
Billboard learned.

Vee-Jay has been in Chapter
11 status since early this vear
when President James Bracken
announced that the firm had
filed a petition for financial ar-
rangement.

“The proceedings were insti-
tuted with the expectation that
the corporation could be reor-
ganized on a sound financial
basis,”" Bracken said.

In a hearing in May, a group
represented by attorney William
Bluestein of Los Angeles an-
nounced interest in acquiring
Vee-Jay, which then owed the
government about $1.5 million
and had nearly $2 million in

debts. Bluestein’s group was in-
terested in acquiring 69 4 Sea-
sons masters, which were bid
for at the same hearing by coun-
sel for the 4 Seasons. Bluestein’s
group would have made a fi-
nancial arrangement with the
government and would have paid
creditors a dime on the dollar.

The 4 Seasons' contract with
Vee-lay reportedly called for the
masters to revert to their agents,
Genious, Inc., in the event of
company bankruptcy. The mas-
ters will now undoubtedly find
their way into the catalog of
Philips Records, a Mercury af-
filiate. The masters in guestion
were awarded to Vee-Jay in a
settlement following the signing
of the group by Philips.

Vee-Jay suspended all opera-
tions here in May. The company
was founded in Chicago in 1953,
moved to Los Angeles in 1964
and returned last vear. When it
returned to Chicago, the com-
pany had such artists as Jerry
Butler, Betty Everett, Jimmy
Reed, Little Richard, John Lee
Hooker, the Dells, Joe Paige,
Russ Morgan, Harry (Sweets)
Edison, Fred Hughes, Joe Si-
mon, Orville Couch and several
gospel acts.

Delay OK'd in Huskey Suit

LOS ANGELES — Attorney
Walter Hurst has agreed to
postpone his hearing for a sum-
mary judgment to seek release
of his client from prosecution
in the Al Huskey civil damages
payola suit until Aug. 17. The
hearing was originally set for
Aug. 3 in Dept. 66 of Los An-
geles Superior Court.

Hurst, representing San Diego
deejay Chuck Daughterty, con-
curred to the request from
Huskey's newly assigned attor-
ney Francis Mintz of the Max
Fink office. Mintz said he asked
for the two weeks carryover in
order to become familiar with
the case. He said he would
meet with defense attorneys to
discuss ways of expediting the
case after studying the burgeon-

ing file. Mintz revealed several
defense attorneys had contacted
him relevant to this matter.

In a declaration filed in Dept.
63 by attorney Fink, meant to
answer Hurst's charge that the
case had not been adequately
prosecuted, Fink claimed that
although Huskey was without
funds to prosecute and take dep-
ositions, his office had accu-
mulated a file of material which
was subsequently given to the
FCC, which itself is conducting
hearings into the charpes,

Fink said he had been await-
ing action by the FCC but had
not expected all the delay in
their procedures. He concluded
that the case could not proceed
to final preparation and be set
for trial in the near future,

www americanradiohistorv com

“Hogan’s Heroes” TV cast and
Willie Nelson.

Featured on World Pacific
are; Chet Baker, the late Lord
Buckley, Billy Larkin and the
Delegates, Bob Lind, Mariachi
Brass, Bud Shank and Joe Pass.

Blue Notes' performers are:
Andrew Hill, Lee Morgan, Dex-
ter Gordon, Hank Mobley,
Larry Young and Big John
Patton.

Liberty is mailing a special
programmer album to all radio
stations containing a track from
each of its new releases. The
Pair are set for extra exploita-

tion in merchandising and sales
promotion aids, a national
promo tour and ads in college
Newspapers.

Imperial is offering 13 pre-
packaged Slim Whitman LP's
as depth to its new release by
the artist.

Merchandising aids for WP
include 48-inch x 24-inch dis-
plays for the Mariachi Brass,
Bud Shank and Chet Baker, Bob
Lind, the Delegates, Joe Pass
and Lord Buckley.

Sales stimulators for Blue
Note include a large display
covering the six new releases,
plastic LP browser cards for
major names, stepped up adver-
tising in jazz publications and
product knowledge sheets with
background material about the
performers.

A display rack is available
for the Sunset line.

CY LESLIE, left, president of Pickwick International, shakes hands

with Alan W. Livingston, Capitol Records president,

to seal a deal

between the two companies giving Pickwick rights to the entire non-
current Capitol catalog for a 10-year period for release on the
budget Pickwick/33 and Hilltop labels.

LATE NEWS REVIEW

Fats Domino the Greatest
In New York Club Date

NEW YORK—The band laid
down the beat and created a
mood—by turns soulful, rock-
ing and jubilant, Instrumental-
ists, notably the tenor saxes and
trumpets, were showcased in oc-
casional solos; and the entire
group engaged in an infectious
and informal choreography. Thus
the way was prepared for the
entrance of the star, announced
as "“The Great Fats Domino,"”
at the Village Gate (4).

This is no hyperbole. It is an
accurate appraisal of the man
who for years was known as
Mr. Rhythm and Blues and who
went on to become one of the
most potent influences of the
latter day pop music scene.

As a performing artist, Dom-
ino today is at his greatest. His
performance has an electric
quality, for he combines talent
with a flair for showmanship
which derives from years of one-
nighters and personal appear-
ances.

He displayed all phases of
his musical art: his distinctive
phrasing and enunciation; his
compelling pianistics and his
skill with the broadest range of
song material. Included were
classic blues, such as “Trouble
in Mind,” and pure rockers,
such as “Be My Guest.” Always
noted for his ballad style,
Domino gave a soulful reading
of "Red Sails in the Sunset,”
and “Blueberry Hill.” Another,
which gassed the assemblage,
was his performance of Hank
Williams® country tune, “You
Win Again.” He also regaled
them with his inspired perform-
ance of the sacred piece, “He's
Got the Whole World in His
Hands,"”

And there were many, many
more, including original songs
such as “Ain't That a Shame”
with stops in the arrangement,
similar to his early records on
Imperial.

The arrangements ran the
gamut—from blues to balladry.
Those who were hip enough
recognized the Yancy bass
lines, the triplets and the excit-
ing rumba blues figures. In
true New Orleans fashion,
Domino wound it up with
“When the Saints Go Marchin’
In" — with, as they say, all
flags flying.

From the audience reaction,
one would estimate that Dom-
ino will do very heavy box office
here. PAUL ACKERMAN

Blue Note Fall

Program Set

LOS ANGELES — Blue
MNote’s fall program, its first un-
der Liberty ownership, will con-
sist of six albums, with mer-
chandising support designed by
the parent company. The label
is offering dealer terms, publicly
unspecified, from distributors on
the new releases and back cata-
log until Sept. 16.

Artists covered in the pro-
gram bannered “The Jazz Sound
for Everyone” are Andrew Hill,
Lee Morgan, Dexter Gordon,
Larry Young, Big John Patton
and Hank Mobley,

All six LP's carry the promo-
tional theme. An illustrated cata-
log is in preparation as are 12
by 14 plastic LP browser cards
plus stepped-up co-operative ad-
vertising,

7
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Merrimac Presses Background
Bootleggmg Problem to FCC

e Continued from page 1

performances which are the
property of others and then sell
them to radio stations, which n
turn sell these taped perform-
ances as background services.
“This is stealing, pure and sim-
ple.”

Ames added that when a fed-
eral agency with regulatory pow-
er—like the FCC—refuses to
accept its responsibility to check
into these allegations, “this is
not in the public interest.”

The Merrimac executive feels
that it is within the corridors of
the FCC to investigate the ac-
tions of its licensees who are
involved in the sale and trans-
mission of spuriously obtained
programming material. He points
in his letter to the Commission's
March 8, 1966, “Second Report
and Order” on CATV as citing
similarities in the two industries,
one new and one established,
which prove they both come un-
der FCC jurisdication.

In building his case, Ames
points to one paragraph in which
the Commission asserts author-
ity over CATV and all interstate
communication by wire or radio.

following paragraph states
thf: FCC believes its general rule
regulates any business which has
an impact on broadcasting or
uses communications facilities.

From a paragraph stating the
FCC is not powerless to regu-
late persons dealing with broad-
casters but not covered by the
Communications Act, Ames
draws the inference: “Here you
would indicate that you not
only regulate broadcasters, but
conceivably their suppliers as
well.”

Most importantly, Ames feels,
is the report paragraph stating
that “the station cannot bestow
broadcast or transmission rights
to programming which it does
not own (or to which it has not
obtained a license to do so).” If
this 15 true, Ames asks Hyde,
“How can a radio station sell
programming it does not own?
There is no question that own-
ing a record or tape does not
constitute owning rights to du-
plicate and sell.

“It is apparent that the FCC
must show equal concern about
the radio broadcasting of boot-
leg background music as it does
in the questionable area of
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CATYV, investigate and regulate,
or it must certainly vacate its
position regarding CATV where
there are many parallels, It 1s
reasonable to assume that fol-
lowing proper investigation, spe-
cific legislation would be reec-
ommended which would elimi-
nate practices which are not in
the public interest.”

The letter to Chairman Hyde
is the second avenue Ames is
siriding along in his publicly
announced month-old drive to
spark concern among the record
industry and Federal Govern-
ment for legal relief from unfair
competition in the form of ram-
pant bootlegging of prestige art-
ist's performances.

After notifying 10 major rec-
ord companies about the boot-
leg business and informing them
he would duplicate product if
Merrimac did not hear from
them within 10 days, Ames du-
plicated a Bert Kaempfert tape
on July 20. He wrote a letter
to Decca president Milton Rack-
mil informing him of the action,
publicly announcing he hoped
the manufacturer would take
legal action to help get Federal
guidelines covering the legality
or illegality of unauthorized du-
plication of a record company's
key acts for resale to back-
ground system clients,

Ames said that an attorney
representing Decca Records,
Victor Netterville, had tele-
phoned Merrimac’s counsel Al-
lan Kaufman, last week, inform-
ing him he wished to discuss the
matter of the backgrounder dub-
bing the Bert Kaempfert tape.
Merrimac was also in posession
of a letter from Kaempfert's at-
tnrm:{ Benjamin Starr, request-
ing the company to not dupli-
cate Kaempfert's work and offer
it for sale,

Starr, a New York attorney,
wrote Ames that Merrimac’s ac-
tion in dubbing his client’s per-
formance would be considered
interference with Kaempfert's
contractual rights and obliga-
tions.

“Unless 1 receive your advice
at once,” Starr wrote on July
28, “that you did not tape the
Kaempfert recording or that you
will destroy it and any deriva-
tives, and that you will not use
it as indicated or in any other
way, 1 will find it necessary to
take appropriate action. . . ."”

Ames said he spoke to Starr
Monday (1), and that Merrimac
was interested in dealing with
Decca, not Kaempfert. "I told

(Continued on page 74)

Bright Future Seen
For Negro Deejays

NEW YORK—Negro deejays
have a great future ahead pre-
dicts Joe Medlin, national pro-
motion executive for Atlantic
Records. But only if they re-
member their obligation, “their
tremendous responsibility to the
public.”

An r&b personality who
wants to better himself in the
field should think in terms of
not just playing records, but
programming in terms of radio.
He should learn production,
learn how to be an all-round
good announcer, to be able to
do news, commercials and
everything in good taste.

The days of the “Yeah Man!"”
personality in r&b radio is over,
he said. “"Today's listeners are
typified by the intelligent Negro
kid who's going to college. He
wants to be talked to with dig-
nity. You take Chuck Leonard
at WABC here in New York.
WABC looks at him not as a
Negro, but as a good deejay
who maintains their image of in-
tegrity and respectability in the
community.” CBS, NBC, ABC
networks are opening up even-
tually to the Negro, he said, but
warned that they were looking
for qualified people.

Was a Singer

Medlin, who launched a
career on Decca as a singer
when he was 16, believes Negro
deejays should take pride in
their role in the community. He
never makes a promotion trip
in sports clothes. “I think that
image is important. You repre-
sent a firm like Atlantic, you
have to maintain an image.

“I'm proud of this business

and feel there should be more
dignity from the manufacturer
to the station owner, program
director and deejay. People in
the music-record-radio industry
should have pride in what they
do. Deejays have been able to
shape trends in music, in the
way people think.”

Deejays can help a lot in the
poverty program, he felt. “They
are sitting there with all that
electronic equipment and mulcl
do so many wonderful things.”
He said that r.&b. deejays,
playing the right kind of music,
can get kids off the street with
record hops.

Medlin, who began his sing-
ing career on Decca Records,
had his last release on Mercury
Records — “I Kneel at Your
Throne.” He often thinks about
recording an album. Visiting
nightclubs, the wurge to sing
comes on him and he often gets
up and does a few numbers.

He got into the business side
of music by doing indie promo-
tion for Nat Tarnapol, manager
of Jackie Wilson. He later
worked as national promotion
man for United Artists Records
and helped set up their r&b de-
partment. He became head of
Ascot Records of United Artists,
working under Art Talmadge.
Medlin spent a year with Rou-
lette Records before joining At-
lantic three years ago.

His campaign is to let Negro
deejays in the South know how
important they are. Medlin feels
they're an important part of
their communities and reach an
audience with vast spending

POWer.

Fraud, Bootleg Crackdown
Bills Are Signed by Rocky

NEW YORK — Gov, Nelson
Rockefeller signed two bills into
law Thursday (4) making it a
misdemeanor to bootleg records
in New York State, and calling
for the record manufacturer's
name and address on the jacket
of every album cover.

The second bill, which re-
quires the manufacturer’s name
and address, also makes it a
misdemeanor punishable by
fine and/or imprisonment to la-
bel a record as “stereo” that
isn't,

Attorney General Louis Lef-
kowitz, who had drafted the

two new bills with the help of
an advisory board of many of
the industry’s top music-record
attorneys and executives, said
Friday (5) that he felt the bills
will go a long way toward solv-
ing the abuses against record
customers disclosed by his re-
cent Investigation.

The investigation was con-
ducted by assistant Attorney
General Steve Mindell of the
Consumer Frauds and Protective
Bureau. The bootlegging bill
becomes effective Sept. 1. The
other bill becomes effective Jan.
1, 1967.

‘El Pito’ Makes the Chart

NEW YORK—The nation’s
r&b radio stations have been
almost totally responsible for
the chart success of Tico Rec-
ords’ “El Pito."”

The Latin American-flavored
r&b record by Joe Cuba has
received heavy airplay in New
York on r&b and jazz radio sta-

tions. “We've sold 70,000 in
New York alone,” said Red
Schwartz, national promotion

chief of Roulette Records and
its Tico subsidiary. George
Wilson, program director of
WHAT, in Philadelphia, heard
it being played on a visit here.
He telephoned me from Phila-
delphia, saying he'd make it a
pick of the week if I'd send him
some copies to play. T sent him
a couple of copies and bang,
the record spread like wildfire.”

This week, “El Pito™ is No.

WWETanterrmrarrmaeoammmemTm™m T

Thanks to R&B Stations

115 on Billboard’s Bubbling
Under Chart. This is the result
strictly of r&b airplay, Schwartz
said. “The rock 'n' roll stations
won't play it and they're beat-
ing around the bush about the
reason. I can't find out why.
Some say the record is too Latin
American in nature, but look at
the success a few years ago of
‘El Watusi.” Look at the suc-
cess now of ‘Guantanamera’
by the Sandpipers on A&M
Records.”

He said he'd tried to get the
“El Pito” record played on Hot
100 format stations in San
Diego and Los Angeles, Chi-
cago, and cities in the east from
from Buffalo, N. Y., to Miami
without success. WEAM in
Washington only gave it a few
spins. “Here in New York,
WMCA keeps turning it down,

Roulette Buys
Stock in Calla

NEW YORK—Roulette Rec-
ords has purchased 50 per cent
of the stock of Calla Records
and Grocalla Enterprises for a
reported six-figure. Calla has
moved into the Roulette quar-
ters at 1631 Broadway and will
still be headed by President

Nathan McCalla and vice-presi-
dent Jerry Shifrin. The labels
which Calla distributes—May-
field, Moonshot and Attack—
will continue to be distributed

by the label.

saying ‘We'll see.” Only the new
WOR-FM Stereo station has
agreed to give it some pop ex-
posure. So, if the record makes
it, it could be because of ex-
posure on the new stereo rock
'n’ roll station.

AUGUST 13, 1966, BILLBOARD
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Record Division Sparks 45%

Sales Increase by Handleman

By HAVILAND F. REVES

DETROIT—Handleman Co.
has shown a sales increase of
about 45 per cent for the first
quarter of its fiscal year, ended
Sunday (31), David Handleman,
executive-vice-president, reported
at the annual stockholders’ meet-
ing in the new Pontchartrain Ho-
tel Monday (1). The record di-
vision again showed the greatest
growth, it was revealed. Actual

figures for the quarter were not-

available, but President Paul
Handleman predicted “we will
have a substantial increase in
profits and in sales” for the
quarter,

Paul Handleman presided at
the meeting in the absence of
his brother Joseph, who was in
Canada where the company
now has substantial interests. He
noted that the company began
shipping, on the day of the
meeting, from a new merchan-
dising branch in Atlantic, “the
heart of the South,” anticipat-
ing that it will continue sub-
stantially to future sales and
earnings. He reported the clos-
ing of the long-established
branch at Columbus, Ohio,
where a sales office and per-
sonnel will continue to be main-
tained. Shipments for this terri-
tory will hereafter by covered
by the three surrounding
branches, Cleveland, Louisville
and Charleston.

Paul Handleman said: "Pho-
nograph record sales have had
a striking growth. The Phono-
graph Record Division again
proved to be the most rapidly
expanding segment of our busi-
ness. We believe phonograph
records industry sales in 1966
will reach %800 million and
possibly $1 billion by 1970

Expansion Cited

“During the past year we
entered the important Florida
and California markets with
phonograph record sales distri-
bution, thus expanding our cov-
erage to over 40 States as well
as major communities in Can-
ada.”

The sterec CARtridge and
tape market is counted on to
provide important growth fig-
ures in the near future, particu-
larly with the increase of plaver-
equipped cars. Noting that most
car companies will offer the
cartridge option on 1967 mod-
els, the report to stockholders
stressed the availability of car-
tridge units for cars of all
models and makes of any year,
giving a potential market of 20
million tape customers. Sum-=

marizing the market and pros-
pects:

“In 1967, tape equipment for
both home and automobile use
will become more widely avail-
able. Consumer acceptance of
8-track stereo tapes has created
a new and growing market for
us. We are beginning to service
many leading retail chains with
8-track stereo product.

Market Restricted

“The market is so far restricted
by the fact that only about
150,000 such 8-track stereo
players are mnow available,”
David Handleman said, adding
that among the chains now
handling their products in this
field—mostly in a few stores
and not at chain-wide avail-
availability vet — are Mont-
gomery Ward, Sears, J. C., Pen-
ney, Woolco and Spartan
Stores.

Canadian operations have in-
creased sales by about 100 per
cent in the past vear, Paul
Handleman reported.

An important acquisition in
that country was the agreement
on June 22 to acquire 40 per
cent interest of Joseph and

Charlotte Sugarman in In-
tercontinental Merchandising
Corp., Ltd., with its subsidiary,
Harboard Pharmacy, Lid. These
firms operate 13 health and
beauty aid stores and pharma-
cies and three similar leased de-
partments in Ontario. This op-
eration will become a wholly
owned subsidiary of Handleman
about Dec. |.

The detailed financial re-
ports showed an increase of
sales for the fiscal year ended
April 30 from $34,932,453 up
to $41.565,958. Net income was
up from $1,516,528 to $2,171,-
707, or from $1.51 to $2.17 per
share,

A stock split plan on a three-
for-two basis (one and a half
shares for each old share) was
overwhelmingly approved. The
new stock issue, it is expected,
will be listed on the American
and Detroit Stock Exchanges.

Common - Shares

The split applies currently to
1,002,060 shares of common
stock outstanding, which be-
come under the new set-up
1,053,108 shares of common

(Continued on page 15)

Premiere Gross for Fiscal
Year Tops 1965 Totals

NEW YORK — Premiere al-
bums topped last year’s 53,000,-
000 gross, according to estimates
for the end of the fiscal year on
Sunday (31). The figures cover
Premiere’s three regular price
and five budget labels. Included
in the regular-price field is the
new Blue Ribbon line, which
contains jazz, pop and classical
performances.

Blue Ribbon, developed in co-
operation with Mercury, includes
albums by the Minneapolis Sym-
phony Orchestra, Pete Rugolo,
Billy Eckstine, Josh White, Rusty
Draper, David Carroll, Henry
Simeone Chorale, Richard Hay-
man and Rusty Draper. Premiere
is planning new product lines, ac-
cording to Donald Pasin, sales
vice-president. He said Premiere
is developing new five and 10-
record boxed packages; also is
about to release nine three-disk
sets. Also slated are 10 Coronet,
10 Spinorama and five Twinkle
kiddie releases.

Pasin added that Premiere
will move into the tape CAR-
tridge field. The vice-president
announced the appointment of
Lou Werth as West Coast divi-
sional sales manager. Werth will

operate out of Los Angeles.
Premiere also has developed a
new double shuttle press, which
increases production of its 10
and 12-inch records by more
than 50 per cent. The presses,
which are being used at Pre-
miere’s plant in Clifton, N. J.,
are expected to be exported
shortly to foreign markets. Philip
Landwehr, Premiere president, -
announced that Premiere has
signed new licensing agreements
with Vogue Records of France
and Deutsche Vogue in Ger-
many. Premiere also is engaged
in a joint venture with Com-
bined Record Sales, Ltd., in
England.

Landwehr also attributed in-
creased domestic sales to greater
custom pressing activity, pre-
mium sales and the development
of products not related to the
record industry. The company
has learned it was low bidder on

a federal contract which will be
awarded later this year, accord-
ing to Landwehr. The premium
projects were with several food
and beverage firms. The prod-
ucts developed included a photo-
graphic lens,

Nasatir Eyes U.K. Distrib Policy

o Continued from page 1

—

years as a strong label, particu-
larly with hit artists and sound-
tracks. Verve, with the geat cat-
alog founded by Morman Granz
brough up to date by such
present-day talents as Jimmy
Smith, Stan Getz and the Right-
eous Brothers, has “the range a
great label needs.”

These are supplemented by
the Verve-Folkways series, the
Leo the Lion children’s line and
the other budget ranges which
round out the firm in the U. §.

Too Much to Handle

“Our three full-price and four
budget lines may be too much
for one licensee to handle —
particularly if that licensee has
a lot of good product of its own,
Nasatir feels.

“We also have to consider
that we are part of the Metro-
Goldwyn-Mayer entity. This
means not only a big motion
picture concern, but there is also
its television ramifications and
a publishing set-up (the Big
Three). There is a need to co-
ordinate at all stages.

“It. therefore, seems inevita-

e

e

ble that we should arrive on the
British market and control our
own destiny, There must be
some reason why soundtrack
records are not as big compara-
tively in Britain as they are in
America. I don't think their
value has been brought home
properly to the British consumer.

“‘Dr. Zhivago' was a top 10
album in our home market
while it was nowhere in Britain.
We must do something about it.
Maybe we won't succeed, but
we must try,” Nasatir went on.

“I am also concerned that we
don’t get the singles success
here compared with that in
America. 1 am convinced that
England has proved that it has
great musical talents, and they
will continue to register on a
world-wide scale.

Int'l Significance

“This is a matter of interna-
tional significance. But at the
same time, we have to realize
that we cannot merely expect
every record to be equally suc-
cessful in every market,

“It is too easy to make such
a mistake. We had success with
the Righteous Brothers' ‘He' and

2Audi@
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expected the pattern to be re-
peated in Britain where they
were beginning to move again
after a lull. But it didn't get
away because of the BBC re-
luctance to air pop disks with a
religious inference,

“Unfortunately, we were not
told this. It we had been, we
would have tried to arrange for
the Righteous Brothers to ready
a new single for the British
market.

“These are all factors that
lead me to think it is inevitable
that we must find a new ar-
rangement, It is too early to
pick a time or place.”

Clearly, Nasatir is not anxious
or likely, to end the co-operation
between MGM and EMI which
has spanned nearly 20 vyears.
Although he feels the need for
MGM to control its destiny, he
recognizes that it will need a
powerful partner to press and
distribute.

“We intend to build some-
thing of permanent value and
significance,” MNasatir said. "It is
relatively easy to get top 20
success, but we are more inter-
ested in the long-range future.
It is not a question of getting a
bit more from a few hits.”

Mercury Inks
Action Team

CHICAGO — The deliberate
pattern of Mercury’s move into
the r&b field continued to un-
fold last week with the an-
nounced signing of Action, Un-
limited to an exclusive contract.

Action is a production team
made up of Bobby Robinson and
C. B. Atkins, The pair were
signed primarily to showcase
the company’s newly-signed bevy
of r&b stars, but the team will
also seek out new r&b talent
and polish other Mercury pop
acts.

Working out of their Man-
hattan office, the pair’s first as-
signment will be a Junior Parker
recording session.

Robinson once had the Fire
and Fury labels and is a writer
with such as "“Soul Twist” and
“I Need Your Love” to his
credit,

Atkins, a former Chicagoan,
once managed Sarah Vaughn
and operated the Roberts Show
Lounge in the Windy City.

4 Seasons Stay

All-Weather

Favorites With Fresh Sounds

NEW YORK—The Four Sea-
sons on Philips Records is one
of the hottest recording groups
in the business and the reason
undoubtedly is because indie
producer Bob Crewe keeps
them fresh. The producer has
come up with an entirely new
sound for the group's next re-
lease, out within three or four
weeks.

Taking an old standard, “I've
Got You Under My Skin,”
Crewe revamped it and gave it
a modern arrangement. “This
Cole Porter song never gets

“old,” he said, “and the way

we've recorded it, it's got to be
the biggest record the group

has ever had. It's a whole new
departure.”

Crewe said that he and the
group had wanted to “go a little
bit different. Every time we've
done this, it's been a shot in the
arm.” The group's recent hits,
“Ragdoll” and “Opus 17,” were
in this vein, he said. “And be-
cause we try to be inventive,
we keep the record buyers from
ever getting tired of our sound.
There's very little this . group
can’t do. They've been hot since
1962." The Four Seasons, he
said, have been responsible for

~selling . more than 80 million

singles and albums around the
world.

AUGUST 13, 1966, BILLBOARD .
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A rousing
king-size hit!

SOLOMON BURKE
KEEP LOOKING

b/w | Don‘t Want No More
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An Age-Old Rule Broken as New
Tunes Become Instant Standards

e Continued from page 3

gart, the Village Stompers and
Pat Boone.

Most publishers claim that
exclusivity is not the key to
making a song a standard. The
song is the thing, they say—
and not the artist. If the rhythm,
melody or lyric lines are strong
enough to hold the song
through a wide number of ar-
rangements and interpretations
it has a chance to become a
standard. Frequently it will be
an artist who sparks the initial
impetus, but another performer’s
rendition may become just as
popular in an album or single.
Jerry Butler scored first with
the vocal version of “Moon
River,” but Andy Williams, with
the song as the title tune for
an album had been on the
charts for some 176 weeks.

Some of the recent tunes with
a substantial number of licenses
are easy listening or middle-of-
the-road material.

A Beatles' song 1s a prime
example. While some 90 record-
ing artists have taken “She
Loves You,” one of the early
Beatles’ hard rock songs, close
to 175 versions of “"Yesterday”
are on the market. Artists that
have recorded “Yesterday" run
the gamut from Lawrence Welk
to  Xavier Cupat to Floyd
Cramer. Also, Al Hirt, Kai
Winding, Mantovani and the
Supremes are included in the
list.

The diversification of record-
ing artists on any one of these
“instant standards" can be de-
picted by the discography of

“Shadow of Your Smile." The
Grammy and Oscar award win-
ner has been donme by Tony
Bennett, Ella Fitzgerald, Dizzie
Gillespie, Floyd Cramer, the Ray
Charles Singers, King Curtis,
Trini Lopez, Mrs. Miller, Lou
Rawls, Nancy Sinatra and Bar-
bara Lewis, among others.
Other show and movie songs

Catron Forms
Bornwin Prod.

NEW YORK—Stan Catron
has formed Bornwin Produc-
tions, a parent company for
Bornwin Music (BMI), Bornwin
Records and Bornwin Manage-
ment. Production deals have
been set with MGM and ABC
Records. Several writers are
committed to join Bornwin Mu-
sic. The firm's offices will be
at 1650 Broadway.

Catron is relinquishing his
position as general professional
manager at South Mountain
Music, where he's been for six
years, to form the new outfit.
In the past year, Catron ar-
ranged for South Mountain to
acquire Fling Music. While at
South Mountain, he was instru-
mental in arranging for foreign
sub-publishing agreements for
South Mountain, Fling and Tri-
don with Hill & Range Music.
He also arranged for South
Mountain to acquire several film
scores. Catron previously was
affiliated with Ken Greengrass'
management firms.

such as “Zorba, the Greek)"
“More"” and “Hello, Dolly!” fol-
low suit.

Still, with licenses coming in
from all over the world, pub-
lishers say the requests are by
no means automatic. “We have
to fight for the first few record-
ings,” reports the Gil-Pincus
Group. “Taste of Honey” was
first published in December
1960, but it wasn't until April,
1962 that Eddie Cano recorded
it. Most of the 300 licenses on
the song came after September
1965 (Herb Alpert's version).
According to the Pincus Group,
no one wanted to touch "Old
Cape Cod” until Patti Page re-
corded it in 1957. Now some
40 recordings exist.

“The Girl From Ipanema" an
easy listening item which was
released In August 1963, has
some 150 licensees with 20
coming in the first six months
of this year. Chad and Jeremy,
George Shearing, Petula Clark
and Lena Horne are among
those recording it.

The rash of recordings is
linked heavily with the artists’
personal appearances, accord-
ing to the Gil-Pincus Group.
The audience wants to associate
with a song it knows. Generally,
it responds much faster than it
would to an unknown original.
The same holds true when a
customer reads through an al-
bum cover. They're more apt to
buy a record if they recognize
the titles, “The hit song has be-
come a tremendous merchan-
diser,” they say. "Also, it keeps
the artist contemporary.”

Licensors Assist
Exemption Bid

o Continued from page ]

Because of the recent decision
by Federal District Court Judge
William Herlands making
CATV use liable for perform-
ance fees under the present law,
CATV people have rushed to
Congress for special legislation.
They say unlimited copyright
liability may put them out of
business, ending TV program
service to some 6,000,000 peo-
ple. CATVY picks up TV and
some radio programs free, and
transmits them sometimes vast
distances to subcribers for a
monthly payment.

Herman Finkelstein, ASCAP
counsel, also protested the
House Subcommittee proposals
on CATYV, recently released by
Chairman Robert Kastenmeier
(D., Wisc.) as part of the over-
all copyright law revision,
ASCAP counsel said this exemp-
tion would be similar to past
mistakes of an earlier congress.
Seemingly “special” situations
lured congress into exempting
juke box music, and permitting
compulsory licensing of music
on records, said Finkelstein.

ASCAP counsel said the once
“penny parlor” juke box busi-
ness has become the “biggest
single user” of copyrighted mu-
sic for profit. CATV could
become the “largest single pur-
veyor of music” in the country,
he believes. Under the House
softening proviso, local fill - in
CATYV service would be exempt
and much of the distant-city
service would come under a
form of “compulsory licensing”

for a negotiated fee which mu
be “reasonable.”

The ASCAP counsel an
other music licensors condemn
both the free ride and all form
of compulsory licensing as “co
fiscation” of the composer
true rights. Compulsory licen
ing of records is a “whittlin
away" of those rights, they be
lieve.

SESAC counsel Albert
Ciacimino joined the protest
He said broadcasters get blan
ket music licenses, and CA
can do the same. All other user
for profit (except the juke bo
operators under the current law
are licensed, from hotels t
wired background music,

The music people heavily at
tacked CATV association pr
ident Frederick Ford for tellin
the Senate Subcommittee that al
music rights picked up fro
TV stations by CATV “should
be considered as cleared at the
source.”

Sen. Quentin Burdick (D., N.
Dak.), acting as chairman for
the Senate Copyrights Subcom-
mittee chairman Sen. John Me-
Clellan (D., Ark.), tried to get
music licensors to admit that
CATV use should be exempt
when it merely “fills in" the lo-
cal service area of a TV station.
Sen. Burdick said there must be
a balance between public inter-
est in the distribution of these
programs where regular TV sta-
tions have failed to reach, and
the individual copyright owner's
rights,

Licensors insisted that no mat-

(Continued on page 72)
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AF Joins A-V Home Entertainment

Continued from page 4

ence, while video tape ema-
ates from the home.

Gimbel plans a schedule of
bout 10 releases a month. Sec-
nd release will be a “Belly
Rock™ album with Nai Bonet.

Greatest problem, said Gim-
bel, will be standardization of
video tapes. The GE, Ampex
nd Sony machines, he added,
take the same tapes.

Right now, Gimbel said, he
is neg}tiating with Dot, Decca
and Columbia for use of their
product for release on video

tape, and he will attempt to
buy NBC tapes of special events
for home market viewing.
The camera will not concen-
trate solely on the featured art-
ist in the taping. This, Gimbel

explained, would be too monot-
onous. Instead, as in the Pay-
check tape, it pans to members
of the orchestra, the audience
and the technicians. By so do-

Beatles Disks

e Continued from page 4

he had seen Lennon’s remarks
in print.

The extent of the ban is not
known, but a majority of the
nation’s radio stations will con-
tinue to program Beatles rec-
ords.

The group is scheduled to
play a concert in New York's
Shea Stadium Aupg. 23.

A spokesman for Capitol Rec-
ords, which issues Beatles' rec-
ords under its logo in the U. §.,
said Lennon’s remarks were
“quoted cut of context and mis-
construed.™

ing it gives the viewers the illu-
sion of being present at a re-
cording session.

Much of the video tape prod-
uct will be classical, produced
mainly in Europe because of
the lower cost.

Gimbel feels it will be some
time before the operation shows
a profit. However, he reasons
that if the home video tape
market does hit its potential, his
firm will have an extensive tape
library and should be in a com-
manding position. This, he feels,
will pay for his pioneering ex-
penses,

Elektra Bows
o Continued from page 4

the color on both sides has re-
sulted in a substantial sales
increase,

Attending the New York
meeting were Bob Levenson,
Bay State, Boston; Marvin Gins-
berg, Seaboard, Hartford, Conn.;
Dave Seidman, Metro, New
York; Jerry Winston, Wendy,
New York; Jim Schwartz,
Schwartz Bros., Washington, and
Bob Maurer, Music Sales of
Florida, Miami.

Superior a Racker

NEW YORK—Superior Rec-
ords Sales i5 now primarily a
rack jobber for leading New
York department stores and is
no longer active as a distribu-
tor. Its lines and inventory were
sold to Beta Distributing, Su-
perior has not gone out of busi-
ness as reported last week.

EXECUTIVE
TURNTABLE

e Continued from page 3

all LP covers. He has worked in
the record industry for the past
10 years, receiving eight Los An-
geles Art Director's Club Awards
and a Grammy nomination for the
Allan Sherman LP, “My Son, the
Folk Singer.”

* * &

Bob Venosa has joined Forlenza
Associates, a new advertising, sales
romotion, music publishing organ-
ization, which changed its name to
Forlenza-Venosa Associates. Ven-
osa was editor and art director of
Field Communications at Colum-
bia Records.

* * *

_ Bob White has been promoted to

vice-president in charge of market-
ing and sales with Dynamic De-
vices, parent company of Dynamic
Stereo Music. White, who was
dealer relations manager for the
firm, will be responsible for the
sales, merchandise, and public re-
lations of Dynamic Devices for
Texas.

* Kk *

Jule T. (Jay) Faulkner is the first
assistant national credit manager of
Capitol Records Distributing Corp.,
a new position. He joined the firm
as Los Angeles regional credit man-
ager in 1963. In the new berth,
Faulkner will report to Russell E.
Vail, national credit manager,

* * *

Milton Herson has been named
executive head of Music Makers.
Tom Anthony has been appointed
liaison between the firm's creative
staff. Anthony's new duties previ-
ously were handled by Herman
Edel, who is no longer with Music
Makers.

Handleman’s Big Sales Increase

e Continued from page 10

and Class B common eligible
to receive cash dividends, on
which the current dividend rate
is 20 cents per share. In addi-
tion, there are now 451,332
shares of Class B common stock,
divided into three equal series,
3, 4 and 5. These latter will
be convertible into common
stock starting May 1 in 1967,
1968 and 1969 respectively.
A new stock option purchase
plan for employes was also
overwhelmingly approved.

He made it clear that none of
the Handleman brothers would
be presently eligible under this
plan and that it was directed
to retaining and securing other
key employes.

The date of the annual meet-
ing was advanced for future
years from the first Monday in
August to the first Wednesday
in September, It was explained
that this will give attorneys and
accountants more time neces-
sary to prepare reports and doc-
uments, and that it would per-
mit including of the first-quarter
report in the information pre-
sented to stockholders.

The stockholders re-elected
all eight directors for another
term—1Joseph, Paul, David and
Moe Handleman, Richard H.
Cummings, Peter M. Detwiler,
Floyd Golden and Sidney J.
Karbel.

Directors met after the gen-
eral session and elected David
Handleman, former executive
vice-president, with special du-
ties of the record operations, as
president. He succeeds Paul
Handleman, who becomes chair-
man of the board and chief ex-
ecutive officer. Joseph Handle-

man, formerly chairman of the
board, was wupped to the
newly created post of chairman
of the executive committee, and
the new post of chief of inter-
national operations. Moe Han-
dleman, formerly secretary-
treasurer, was elected executive
vice-president and treasurer;
Sidney J. Karbel, a director and
counsel for the company, was
elected secretary.

An unexpected bonus to come
in the second-quarter report,
David Handleman said, will be
an insurance settlement of
$440,000, earlier estimated at
$325,000, which would in ef-
fect represent a profit of 6 cents
a share, for the fire some time
ago in their Louisvile branch,
This will be a nonrecurring
item and should be taken into
consideration in comparing re-
ports,

Spart., ABC
Renew Pact

NEW YORK — Sparton of
Canada, Ltd., has renewed its
distribution contract with ABC
Records. The Canadian firm has
distributed ABC product since
it was founded 11 years ago.

Nepgotiations were handled by
David Berger, vice-president of
ABC's international division, and
Harold Pounds of Sparton. The

Canadian licensee will handle
all ABC, Impulse, Command,
Grand Award, Westminster,
Music Guild, Whitehall, Boom,
Jerden, Oliver, Tangerine and
Simon Says product.
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TALENT

Ella, Duke Make Antibes Swing

PARIS — If there had been
nothing else but Ella Fitzgerald,
swapping spine-tingling fours
with Paul Gonsalves while the
Duke Ellington band stormed
away behind them, the Seventh
Antibes Jazz Festival would
have been a tremendous artistic
csuccess. This was the emotional
and musical highlight of the
seven-day jazz bash.

It was the fifth day of the
Festival and because of a death
in the family Miss Fitzgerald
was not due until the sixth. She
had arrived on the first night,
greeted by the news that her
younger sister hud died suddenly
in New York. Despite the tragic
news, Miss Fitzgerald was ready
to go on with the concert sched-
uled for the third night, but im-
presarioc Norman Granz ar-
ranged for her to fly home at
once and the organizers agreed
to extend the Festival by one
day so that Miss Fitzgerald
could make her two appear-
ances.

After attending the funeral,
she returned on the fifth day
and made an appearance which
was as magnificent as it was un-
expected.

A Conspiracy

Halfway through his concert
Duke Ellington told the audience
slyly of “a conspiracy.” Then

Jonah Jones, one of the most
talented of contemporary trum-
peters, has converted the raging
Tijuana bag to fit his own tasty
and popular muted trumpet style
and the set comes off as a

swinging success in “Tijuana
Taxi' (Decca 47586). This new
Jones album has some vigorous
tmmp&t work on thlngs like
Semm:lhand Rose' and “I'll Get
By." while “Tuuana Taxi,”! “"Opus
One” and “Owver the Rainbow"
get extremely sympathetic read-
ings by Jonah. Jonah Jones'
horn is an Olds Super trumpet,
the only horn that offers him a

complete and balanced range

with real tonal flexibility and

professional versatility.
(Advertisement)
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Miss Fitzgerald's accompanist
Jimmy Jones walked on stage
and sat at the piano and was
joined by drummer Grady Tate
and bassist Jim Hughart.

Then, in Ellington’s own
words, came “the first, first,
first lady of song”—Ella Fitz-
gerald—to sing a superb set
which she afterward described
as the best therapy in the world.
This is the very stuff of festivals,
as the audience reaction demon-

strated.

The Ellington band, which
played the last four mghts of the
Festival, was in tremendous
form and notwithstanding the
lack of mew material, it was a
superb attraction. This magnifi-
cent and unigque organization,
studded with jazz veterans, never
fails to delight even the most
hardened audiences, but some-
thing about the Juan-les-Pins air
must have inspired the musicians
to new heights of greatness be-
cause they have seldom played

Antibes Festival
A Top Affair

PARIS—Despite a slight de-
cline in attendance compared
with last year, the Antibes-Juan-
les-Pins Jazz Festival is still re-
garded as one of the most suc-
cessful of all European jazz
festivals.

The $80,000 Festival — the
seventh—was expected to gross
just under $4,000 from the sale
of 18,000 tickets over the seven
days. Rest of the cost is con-
tributed by the French Radio
and TV network, the ORTF,
and the municipality of Antibes-
Juan les Pins.

At a press reception midway
through the Festival, the mayor
of Antibes, Pierre Delmas, said
there would certainly be an
eighth Festival next year with
the probable participation of
Lm:{i:s Armstrong and Dave Bru-
beck.

Later, Jacques Hebey, who
organizes the festivals with CBS
President Directeur General
Jacques Souplet, said he was
satisfied with the reception ac-
corded the Festival and noted
that the corps of press corre-
spondents this year had grown
to almost 200.

with more fire, more attack,
more boundless enthusiasm.

A New Star

As well as a triumph for the
established jazz stars, there also
emerged a new star: tenorist/
flutist Charles Lloyd, whose
quartet walked off with most of
the honors on the first three
days.

Lloyd, leading Keith Jarrett
(piano), Cecil McBee (bass) and
Jack de Johnette (drums), elec-
trified the audiences with the
immense vitality and variety of
his music. An arresting mixture
of free jazz, calypso and Latin
rhythms and blues-based themes,
the Lloyd quartet’s performances
combined tremendous musician-
ship with irresistible visual ap-
peal.

Of the French contingent, vio-
linist Jean-Luc Ponty and pianist
Georges Arvanitas (who played
with Lafitte and also with
Michel de Villers) were the most
impressive soloists.

A refreshing set of traditional
jazz was provided by the ex-
tremely competent Old School
Jazz Band from Geneva, Albert
Mangelsdorff and his Quintet
from Germany supplied some
tather disciplined free jazz,
Italy’s Lilian Terry gave swing-
ing renditions of Jon Henricks
Iyrics to some modern jazz
standards and Bernard Peiffer,
a pianist of immense technique,
played some original themes
with great dexterity and com-
mand.

Anita O'Day did herself much
less than justice by producing
the same numbers for each of
her three appearances and sing-
ing with a casual musicianship
which at best was only half as
good as she can be and, at worst,
was altogether too glib. Backing
her, with hardly any rehearsal,
was the Tete Montoliu trio, with
Swiss bassist Erik Peter and
American drummer Billy Brooks
—a unit which won enthusiastic
applause on all three nights.

Montoliu, a blind pianist from
Barcelona, plnys sSwinging piano,
mmhmmg the influences of Bud
Powell and Bill Evans and is
easily one of the most imprﬁsivr.
soloists on the instrument in
Europe. On the Sunday of the
Festival, the of Day-
ton Jﬂml:d singer John William
for a jazz mass which has now
become a regular feature.

MIEKE HENNESSEY

Vancouver Reads Anti-Riot
Act Into Rock ‘n’ Roll Shows

By ERNEST W. FAIR

VANCOUVER, B.C. — The
city will not ban the Rolling
Stones, but the City Council on
July 28 approved license bylaw
amendments designed to head
off a repetition of conditions
which lead to injuries to city
policemen when the British rth
'n’ roll group appeared re
July 19. :

One alderman proposed that
the amendment be approved
which would virtually “lock
Vancouver's doors to the long-
haired quintet™ but failed to win
adequate support,

The revised bylaw will re-
quire promoters of future con-
certs to post a security bond
sufficient to cover damage to
property and injury to police-
men. No license will be granted
until the chief constable has in-
formed license inspectors that

the applicant has provided ade-
quate safety and security meas-
ures.

The amended bylaw will
withhold licenses to promoters
of concerts until five conditions
are met:

1. The stage must have a
curtain that can be drawn to
screen the performers from audi-
ence; 2. Such curtain must be
under control of the police;
3. The lighting must be suffi-
cient to enable police to view
the whole audience clearly;
4. Amplifiers must have controls
that can be turned off by police;
3. Police may stop the show at
any time they feel the audience
is getting out of control

Twenty teen-agers were taken
into custody July 19 as a crowd
of 3,000 nearly got out of hand
twice during the Stones'
formance at llle Pacific Halll:lnal
Exhibition Forum.
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HARRY BELAFONTE signs a new 10-year pact with RCA Victor, while
George R. Marek, label's vice-president and general manager, beams.
Belafonte, who has been a Victor artist since 1954, has recorded 22

albums for the company.

Mancini & Williams

Doubles Champs

NEW YORK-—The accent
was on “ music” at the
Forest Hills Music Festival

Saturday (30) as co-headliners
Henry Mancini and Andy Wil-
liams displayed their familiar
but always captivating trade-
marks. They made the evening
warm and memorable and a
Festival high point.

Mancini opened the show
with his popular “Peter Gunn”™
composition and followed with
a string of his compositions
that included “Mr. Lucky,”
“Charade,” “Pink Panther,”
“Sweetheart Tree” and “Baby
Elephant Walk.” He changed
pace with a humorous rendition
of David Rose’s “Stripper,”

sequed to his curent “Swing
March” from the film “What
Did You Do in the War
Daddy.” He wound up strongly
with a medley of his Academy
Award winners.

Mancini then brought on
Andy Williams to the strains of
“Moon River." Williams 15 a
personable performer with many
winning ways. He got off to a
rousing start with “Who Can I
Turn To,” showed off his comic
flair in “In the Summertime"”
and then moved into a rhapsodic
romantic mood with “More,”
“Danny Boy” and “Shadow of
Your Smile.” There were also
emotional lifts from “Hawaiian

(Continued on page 73)

Pair Extraordinaire

Are Peach

NEW YORK—A pair, con-
sisting of a singer and a bass
player, opened at the Bitter End,
Wednesday (27) for two weeks.

The duo, known as the Pair
Extraordinaire, is just that —
extraordinary. The Pair’s quality
of music and ance in-
stills a sense of freshness and
vitality in everything they do.

The audience, most of them
not knowing what to expect,
was solidly behind the two right
from the start and at the close
of the Pair’s act, they were given
rousing applause.

Carl Craig displayed a pow-
erful but mellow voice as he
opened the show with “That’s
the Way It's Gonna Be.” He
combines the mellowness of
Johnny Mathis, the soul of Ray
Charles and Sammy Davis' stage

of an Act

talents. By closing one’s eyes,
one wouldn't believe Marcus
Hemphill is playing only a bass.
The sound is like that of a piano.

They put on a relaxing, yet
exciting show. Their humor and
conversant ability with the audi-
ence depicts their excellent per-

sonalities,
Craig’s vocal skills shone
through such numbers as “Stand

By Me" and the Pair's new Lib-
erty Records single, “Girl, I
Think I Love You." With a
broad base of material the Pair's
;N:Ifﬂrmannt ranged from a
swingin' version of Lennon and
McCartney's “Run for Your
Life,” to a soft, wide-ranged
rendition of Cole Porter's “Sum-
mertime.” To sum up, the Pair
Extraordinaire are first-class
entertainers. HANK FOX

Joanie Sommers Looks to 2
Careers—Mother and Artist

By ELIOT TIEGEL

LOS ANGELES — Joanie
Sommers has placed a traveling
restriction on her career and is
hoping she can maintain her
position in show business while
pursuing an active “career” as a
housewife and mother of two
children.

The Columbia artist is aware
that her professional life may
suffer. It's almost two years
since she last played a club date

but several well-selected TV
shots have kept her name before
the public.

“My family comes first,” the
Pepsi-Cola girl for the last five
years said. Her idea is to pick
and choose club d