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McLendon Vs. Labels:

Compromise in Wind

By HANK FOX

NEW YORK—Round No. 1 in the McLendon vs. record indus-
try sparring match is over. Neither side had budged, but indications
are that a compromise soon will be reached. McLendon is expected
to score a victory on principle, but in doing so, he will be forced
to make major concessions from his original demands.

Gordon McLendon, president of the McLendon radio chain,
stated in an open letter to the music industry via an advertisement
in Billboard, April 8, he would refuse to review any record sub-
mitted for airplay unless it is accompanied by a printed lyric sheet
for both sides. His premise was that certain records, through
“nuances and gimmick intonations . . . innocently or intentionally
offend public morals. . . ."" McLendon set Mav 15 as the effective
date for his resolution.

“The compliance has not been very gooed,” said Bill Stewart,
the chain’s national program director. “We have only received three
lyric sheets, but we're sticking to our demands.” The failure of the
record industry to respond to McLendon's intentions means a rela-
tively static playlist for the radio chain. According to Stewart, eight

(Continued on page 10)

Blitz by U.S. Labels to
Spark U.K. Sales Battle

LONDON—Activity by American-owned labels in the UK is
set to become a major factor in the fall sales battle which begins
with the September trade uplift after the July-August holiday slump.
Already CBS, Elektra and Disney have independent operations here,
with MGM and Liberty joining them in July, to be followed by
United Artists,

The arrival of Lou Reizner
to head a new office for Mer-
cury in London, in addition to
the U, S. label's Philips ties,
which already result in a power-
ful product interchange, is a
clear indication of the impor-
tance U, S, manufacturers at-
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CBS Int'| Breaks East Europe
Trade Block With Distrib Pact

By MIKE GROSS

NEW YORK—The door to disk trade in East-
ern Europe has been opened by CBS Interna-
tional. Harvey L. Schein, vice-president and
general manager of CBS International, has con-
cluded a deal with ARTIA Foreign Trade Corp.,
the State cultural organization of Czechoslova-
kia, for the distribution of CBS Records in
Eastern Europe.

ARTIA’s record producing division is the State
Publishing House (SHV) in Prague which re-
leases its own product on the Supraphon label.

The agreement, which becomes effective on

Making time on the Hot 100 with their new single, "6
0'Clock™ (KA-225), this fovin' -foursome has three LP's on
the chart this week—"The Best of the Lovin' Spoonful” (KLP/

June 1, marks a major breakthrough in East-Wesl
trade. CBS will be the first major Western re-
cording company to have its product distributed
in Eastern Europe. (Capitol Records will be dis-
tributing Russian-made disks in the U, S8, and
Epic Records distribute Czech-made disks in the
U. 8. on its Crossroads label.) The CBS product
released in Czechoslovakia will appear jointly

under the CBS and Supraphon trademarks.
Under the terms of the agreement ARTIA will
press and market CBS records in Czechoslova-
(Continued on page 10)

Barbara McNair, Motown Records’ song stylist, has a new
single release, "Here | Am Baby" (Motown 1106). The
single is from her smash debut album, "Here | Am" (Mo-

By ELIOT TIEGEL

DETROIT—Earl Muntz has
invaded the land of 8-tracks.
The California duplicator last
week rented a wvacant Nash/
Rambler showroom here, and
plans a rush opening by Mon-
day (22) of a Muntz Cartridge
City to sell his complete -
brary of cartridges and Muntz
Stereo-Pak 4-track plavers.

The new retail store is lo-
cated at 15278 Gratiot Avenue,
along one of the city’s major
automobile dealer rows. Jim
Muntz, his son, who manages
the firm's wholly owned Car-
tridge City store in Van Nuys,
Calif., flew here to help prepare
the 10,000-square-foot facility
for the projected Monday open-
ing.

The senior Muntz said the
store could hire up to 40 em-

(Continued on page 69)

tach to direct involvement in
the UK market.

Mike Sloman 1s actively ac-
guiring product for U. 8. Decca
and Coral, operating out of the
MCA-Universal office in Lon-
don, and RCA, although its pact
with Decca still has some
months to run, already has its
own registered record company,
offices and staff here.

CBS Sets Pace

CBS is setting the pace for the
other U. S, labels and is likely
to remain the only American
recording company with its own
pressing plant in Britain,

The label has broken through
to top the singles chart with the
Tremeloes revival of the Four
Seasons’ “Silence Is Golden,”
and seems finally set to become
a major chart force after a grad-
ual and not entirely painless

(Continued on page 60)

KLPS-8056), "Hums of the Lovin' Spoonful’™ (KLP/KLPS-8054),
and their Original Sound Track, "You're a Big Boy Now"
(KLP/KLPS-8058 ST), all on Kama Sutra Records, exclusively

distributed by MGM.

1 Advertisement )

town 644 N/S). She is presently on an extensive nightclub
tour throughout the country.

| Advertisement )

Rock Radio’s Aim: Adult Bopper

NEW YORK — The type
of rock 'n’ roll radio station that
once aimed strictly at teens is
fading. Many successful Hot
100 format stations are aiming
at adults, and the older the
better as long as the station
doesn’t have to sacrifice any of
its yvoung adult and teen audi-
cnce.

Among those program direc-
tors who admit frankly that
they're trying to obtain older
audiences — as well as main-

By CLAUDE HALL

taining their teen listeners —
are Tom Rounds of KFRC, San
Francisco; Paul Drew of CKLW
in Detroit; Jim Hilliard of
WFIL, Philadelphia. Perry Ury,
vice - president and general
manager of WRKO in Boston,
felt that his operation, relatively
new, got a teen bopper audi-
ence immediately when it kicked
off its rock 'n’ roll format a few
weeks ago, Then came the teens,
then the young adults, A private
survey by ARB, taken May 3-4,

showed the station with “big
double numbers all through the
day,” he said. At WQXI in At-
lanta, general manager Kent
Burkhart felt he had the teens
locked up and set out a few
months back to build up the
adult side of his audience by
programming specifically to-
ward them . . . and this was
done without abandoning his
teen listeners., He obtained his
programming information about

(Continued on page 24)
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think you

The Youngbloods

“Euphoria”

/v ‘The Wine Song”#9222
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Watch The Grammy Award Show: Wed., May 24, 9-10 PM E.D.T.—NBC-TV
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Decca Disib  Roulette Spins Own Logo Into
Japan in Int'| Image Build-Up

Wil Handle
Berlitz Lines

NEW YORK — Decca Dis-
tributing Corp. has contracted
for national distribution of the
Berlitz Self-Teaching - Record
course series of pressings and
the Berlitz 4 and 8-track lan-
guage tape CARtridges. The
agreement was set by Sydney N.
Goldberg, vice - president and
general. sales manager of Decca
Distributing Corp., and George
Kaufman, sales manager of Ber-
litz Publications, Inc.

The Berlitz language series
currently consists of two-record
instruction sets for French,
Spanish, Italian, and German,
as well as English for Spanish-
speaking people. De luxe pack-
ages are available with more
extensive instruction in French,
Spanish, German, -and Italian.
Included on 4 and 8-track car-
tridges are courses in French,
Spanish, German, Italian and
Russian.

Spector Revives
Push on Philles

LOS ANGELES — After
several months of inactivity,
Phil Spector has begun gearing
for new singles releases. First
product due by June 1 on the
Philles label is a newly cut
lke and Tina Turner disk pro-
duced by Spector,

In addition to cutting the
husband - wife duo, Spector
also has the Ronettes under con-
tract. Business during the past
months has been exclusively in
oldies singles and catalog al-
bums, featuring three by the
Righteous Brothers. The com-
pany is manned by Spector, his
sales chief Bob Kirstein and two
secretaries., The national promo-
tion directors slot, formerly held
by Danny Davis, now with UNI,
has not been filled.

There had been some early
discussions between Spector and
A&M Records, about the pro-
ducer joining A&M, but nothing
was completed,

Some months ago-Spector had
avowed an interest in produc-
ing motion picture films, which
led tradesters to believe he was
exiting the record business. The
re-signing of the Turners to a
three-year pact indicates other-
wise.

NEW YORK—Following the
pattern of the majors, the inde-
pendent labels are now working
to establish world images. The
latest independent to do so is
Roulette Records, which is
launching its own label in
‘Japan next month. The label
was introduced in England re-
cently and Norman Kurtz,
legal counsel, said details of
the English operation will be
announced in two weeks. Kurtz
is also -negotiating to establish
the Roulette label in Mexico
and the Scandinavia countries.
The Mexico label will be the
springboard for spreading Rou-
lette and its affiliated labels
throughout Latin America,

"The Japanese Roulette deal
is with Nippon Victor; a spe-
wial promotion campaign to es-

tablish the label there will be
launched with the release of a
Tommy James and the Shon-
dells record. Roulette's Tico
and Allegre Latin labels will
get the same  individual treat-
ment.

Kurtz said he's attempting to
establish the .Roulette label
around the world via special
agreements or  partnerships

.rather than the usual licensing

arrangements. “As our licensing
arrangements run out, we're in-

-sisting ‘upon “our corporate iden-

tity. We feel that partnership
situations will be better for our
product,” he said.

Under the new English. deal,
the Roulette office there will
be producing local acts for lo-
cal consumption as well as re-

‘W-P Using Stereo Singles
‘With 5 Mini-Cuts in Pitch

HOLLYWOOD — World-
Pacific Records will test a new
concept in album promotion on
top 40 radio stations with the
release of the Fifth Dimension's
“Up, Up and Away" single.

The company will service
disk jockeys stereo singles of
the new release with a series
of five mini-cuts on the ‘B’ side.
The selections, each Tunning 30
to 50 seconds, will Se taken
from the Fifth Dimension's lat-
est album, also titled “Up, Up
and Away."”

“*Many stations are tired of
spending hour and half-hour

segments with fragments of in-
strumental songs,” said a W-P
spokesman. “The five selections
are taken and specially edited
for continuity. The phrasing is
chosen so that the song doesn't
end in middle of a line or word.
We think that the concept
makes sense, both from the
station's and our standpoints.”
W-P will be studying the
test closely. It also has re-
leased a sterec single of Jack
Carroll's “More and More” for
easy listening outlets. The com-
pany is eying the mini-cut con-
cept and stereo single servicing
for its fall release schedule.

WB/Reprise to Unveil
Fall Lines at 4 Meets

LOS ANGELES—Warners/
Reprise will conduct four re-
gional product meetings to un-
veil their fall lines in Los An-
geles, Chicago, New Orleans
and New York in July. It is the
third consecutive year the com-
bine has utilized regional meet-
ings .to display its fall wares,

The dates and location are
Los Angeles, July 21, Century
Plaza; Chicago, 24, Continental
Plaza: New Orleans, 26, Rovyal
Orleans and New York City, 28,
Essex House.

The label's team of executives
traveling with the show will in-
clude president Mike Maitland
and his associates Mo Ostin,
Joel Friedman, Joe W. Smith, Ed

West, Dick Sherman, Marvin
Deane, Stan Cornyn and Ed
Thrasher,

The company hopes to
achieve greater participation
from -dealers and may even in-
vite disk jockeys to the product
shows. MNext year marks the
firm's 10th anniversary and of-
ficials have begun planning for
a mnational convention, which
will end the skein of regional
meetings. Warners has utilized
the regional gatherings as a
means of exposing its product
before all members of their dis-
tributor network, not only the
heads of companies which are
generally invited to national con-
ventions.

Crewe Planning Coast Invasion

LOS ANGELES — Bob
"~ Crewe, a major pop music pro-
ducer-owner of a complex of
publishing and recording com-
panies, opens an office here in
July as the  first step toward
spending half of his time in
California on music, recording,
films -and television projects.
Alan Stroh, -associated with
Crewe in the personal manage-
ment firm of SCC (Stroh-
Crewe-Crewe) will arrive here
in July to open the office.
"While on the Coast lasi
week, Crewe began taking dubs
of his new title song from the
forthcoming James Bond film,
“You Only Lived Twice,” to lo-
cal radio stations. The assign-
ment - for the same song is his
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first. major motion picture proj-
ect. The theme is being re-
leased by Crewe's orchestra,
the Bob Crewe Generation on
his own DynoVoice label. He
was given the assignment by
United Artist's Mike Stewart
and Murray Deutch.
Works in N, Y.

Although he plans living in
California, he will continue to
work in New York, recording
pop artists. These include the
4 Seasons, Lesley Gore, Mitch
Ryder, Ellie Greenwich and his
own arranger, Hutch Davie.

Crewe's New York office em-
ploys six staff a&r men, with
the -executive .now thinking
about establishing working re-
lationships with major inde-

pendent producers to record on
a non-exclusive basis.

These outside producers are
needed, Crewe explained, to
help .him meet recording obli-
gations, which he says could
number 20 sessions a week.

Crewe's own involvement
with the orchestra necessitates
spending *time on his own cre-
ation. He says he has already
begun contacting Los Angeles
musicians to fill the chairs in
the orchestra since he . will
probably be doing a consider-
able amount of recording here
once his office is functioning.
Although he does not read mu-
sic, Crewe is able to tell ar-
ranger Davie what kind of ef-
fects he wants,
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leasing product produced by
Roulette in the U. S. The Rou-
lette product produced in Eng-
land will be released in the
U. S. as well. “Partnership ar-
rangements work better,” Kurtz
said, “because we're insisting
that our overseas representa-
tives listen to all product, the
‘It's " Cold Outside’ single. by
the Choir is being rushed out
in Germany, Australia, New
Zealand, Holland, .and the
Scandinavian countries, though
the record has just hit the
charts in the U. S8." Affiliates
overseas will have product of
U. §S. Roulette within seven
days after its U. §. .release,
Kurtz added.

Roulette's overseas sales are
up :approximately 40 per cent,
he said, in the past year since
he began the world image
policy. “Today, a company has
to create product for the world,
not for the U. S. alone,” Kurtz
said,

RCA Puts

Nashville Is

Boomtown for
Disk Pressing

By BILL WILLIAMS

NASHVILLE — The record-
pressing business in Nashville
has grown in 20 years from a
small two-press operation to
four factories with 58 presses
turning out nearly 750,000 disks
a week. It's estimated that rec-
ord pressing adds nearly $3

million a year to the city's
economy.
Some of the largest and

some of the smallest labels in
the country have their records

pressed here. In all, about BO

labels are represented.

The oldest of these is South-
ern Plastics, an outgrowth of
what once was Bullet Records.
Jim Bulleit began the plant to
press his own singles after the
success he enjoyed with Francis
Craig's “Near You."

(Continued on page 54)

Pub. Wing

Wheels Into Motion

NEW YORK—RCA Victor
has taken the first step in the
formation of a music publish-
ing operation. After a long
period of exploratory probing,
which Billboard first reported
early last year, the record com-
pany has set the wheels in mo-
tion for a June 1 takeoff with
Gerald E. Teifer in charge of
the music publishing activities.

The physical setup of the
publishing division and its per-
formance society affiliations
have not yet been designated.
It's expected that the details of
the operation will be formulated
by the June 1 starting date,

RCA Victor's entry into the
publishing field follows the pat-
tern set by the other major
labels, Columbia Records is in
the music publishing field with
April/ Blackwood; Capitol Rec-
ords has Ardmore/Beechwood,
and Decca has Northern Mu-
sic.

Teifer comes to RCA Victor

GERALD TEIFER

from Columbia's April/Black-
wood subsidiary where he has
been general manager since
1963. He has also had his own
music publishing firms, Wiley
Music, Karolyn Music and Ri-
car Productions.

Newell, Engineering Co., Has
New Tape Recording Concept

SAN FRANCISCO — Ches
W. Newell toock the wraps off
his top-secret tape transport de-
velopment here last week and,
in the opinion of some observ-
ers, opened the door to a new
tape era.

Newell, a former senior proj-
ect engineer with Ampex who
formed his own research and
development in 1960, called his
new triple-hub tape (transport
system “the first fundamental
breakthrough in tape recording
since its invention.”

Several applications of the
new tape transport principle
were shown at the National
Telemetry Conference: an auto-
matic tape changer which will
automatically play two-inch reels
of quarter-inch tape containing
up to 44 minutes of music; the
tape reel .itself, produced by
General Recorded Tape, Inc., a
flangeless, self-threading product
that requires no tape cartridge
and is said to have a prime cost
of under a dime, making it
more than competitive in cost
with the long-play disk; a home-

type color TV recorder using
quarter-inch tape and expected,
when mass-produced, to retail at
under 3500, -and a new instru-
mentation recorder capable of
putting 40 tracks of facts on
half-inch magnetic tape.
(Continued on page 71)

B’nai Brith Lodge
Dinner on June 11

NEW YORK — The Music
and Performing Arts Lodge of
B'nai B'rith will hold its third
annual dimrmer-dance on June 11
at the Americana Hotel, here.
This is the only fund-raising af-
fair to be held this year by
the lodge. Tickets are $25 per
plate. A portion of the proceeds
is earmarked for three scholar-

-ships at the New York High

Scheol for Performing Arts.
WNEW' radio personality Wil-
liam . B. Williams will again
emcee, and entertainment is
planned. Also, the annual hu-
man relation award and the
creativity award will be made.
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Col.-SG Blasts Kirshner in Reply

NEW YORK—Columbia Pic-
tures-Screen Gems has slapped
back at Don Kirshner's $38
million breach of contract suit
with an answer to the complaint
filed in Federal Court here last
week.

The answer charges that n
was Kirshner who breached his
obligations to the company. Sev-
eral of their claims:

1. On the eve of the scheduled
premiere of “The Monkees!’! TV
series, Kirshner, in order to aug-
ment his personal compensation,
which was measured in part by
the profits of the Music Pub-
lishing Division of Columbia
and Screen Gems, threatened
that he would not deliver mas-
ter recordings by the Monkees
for use in the TV series unless
Raybert Productions, producer
of the series, refrained from
asking for a participation in
publishing royalties of music
performed by the Monkees, de-
spite the fact that the negotia-
tions of all aspects:of Raybert's
arrangement with Screen Gems
relating to the Monkees, includ-
ing its participation, if any, in
publishing royalties, was a mat-
ter entrusted exclusively to ex-
ecutives of Screen Gems other
than the plaintiff (Kirshner).

2. Kirshner caused or per-
mitted to be issued self-adula-
tory publicity which was de-
meaning to the Monkees, which
erroneously implied that the
members of the Monkees whose
talents plaintiff should have
been developing and whose rep-
utations he should have been
fostering were lacking in talent,
and which created in the minds
of the public the false and mis-

leading impression that plain-
tiff,. through the use of elec-
tronics and other synthetic re-
cording techniques, was solely
responsible for the success of the
Monkees' records and that the
Monkees themselves made no
real contribution to that success.
Said publicity tended to under-
mine the public acceptance of
the Monkees, and thus jeopard-
ize defendants’ valuable prop-
erty rights.

3. In violation of instructions
from Columbia and Screen
Ciems, plaintiff attempted to
force RCA to distribute as the
most recent Monkees' record a
musical recording which In-
cluded both sides of the record
mstrumental and vocal perform-
ances by artists other than the
Monkees. At the time that plain-
tiff committed the aforesaid act
of insubordination, he knew that
members of the Monkees had
threatened to cease rendering
services to Screen Gems and
Raybert, including services on
the television series, if such mu-
sical records were distributed,
and he also knew that if any
member of the Monkees ceased
rendering his services, Columbia
and Screen Gems would be ir-
reparably damaged, and that
profits from the television se-
ries and from all other forms
of exploitation of the Monkees,
including the RCA agreement,
would be substantially dimin-
ished.

4. Kirshner threatened RCA
with a personal lawsuit for hon-
oring the instructions of Colum-
bia and Screen Gems not to
distribute the record described
above, thus imperiling the im-

San Francisco in Lib.
Talent-Tapping Plans

LOS ANGELES—San Fran-
cisco is on the horizon for Lib-
erty Records. The firm plans to
pursue the developing pop mu-
sic market, according to Dick
Peirce, a&r administrator,

The company hopes to send
up a talent scout to the area.

Peirce envisions the possible
agquisition of three San. Fran-
cisco - based groups, twe in the
long - haired field and one in
jazz. “We can't be complacent
and sit and just watch the San
Francisco scene,” Peirce said.
The intentions are to assign
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BEATLES' CUT
TO BE SEEN
ON GLOBAL TV

LONDON — The Beatles
will be seen recording a new
song in a two-hour live televi-
sion show screened globally on
June 25. The program will be
shown in 31 countries with an
estimated audience of 500 mil-
lion.

The BBC will transmit the
show, titled “Our World" in the
UK, and more than 100 U. S§.
stations will broadcast it across
the United States.

The program is being trans-
mitted via three U. S, com-
munications satellites and one
Russtan satellite.

The Beatles will be seen re-
cording a number which John
Lennon and Paul McCartney
have written especially for the
program. If suitable, the number
will be issued as the Beatles
next single.
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someone to investigate the mar-
ket once the company's fall
product array- is locked up.
Aware that many of the new
rock groups are asking for heavy
advances, Peirce believes there
are enough good groups which
can be acquired "under normal
circumstances.” The executive
says he doesn't know of any
non-resident - record company
which has been spending a lot
of time in the Bay City de-
veloping new acts.

In his role as administrator,
Peirce oversees release schedul-
ing and the sundry other paper
assignments necessary to keep-
ing Liberty’s various a&r divi-
sions moving smoothly, He
points to Billy Maxtet and Kay
Starr as artists designed to give
the company a diversity in ma-
terial. Peirce has begun a con-
centrated effort to uncover
strong material for Miss Starr,
one of the ndustry's veteran
performers who ended a long
association with Capitol Rec-
ords to join Liberty. Peirce will
decide this week who will be
assigned as the wvocalist’s pro-
ducer. He says publishers have
been turning in “unusual types
of songs” for the vocalist’s con-
sideration. Peirce sees Miss Starr
in the category of an artist who
can be programmed on several
radio levels, with a subsequent
top 40 carryover.

In recent major production
projects, the label obtained the
services of Koppelman and Ru-
bin to cut a Gary Lewis single
and LP, with another LP in the
works and Kama Sutra to pro-
duce all forthcoming Vic Dana
product. Lou Adler is the third
major outside source producing
for the company; his relation-
ship being with Johnny Rivers
for the Imperial subsidiary.

portant and valued business re-
lationship-existing between RCA:
and Columbia and Screen Gems.

5. Kirshner caused RCA to
incur substantial expenses, in ex-
cess of $25,000 in printing rec-
ord sleeves for the record which
he attempted to release in viola-
tion of instruction from Colum-
bia and Screen Gems, and has
subjected Columbia and Screen
Gems to a claim by RCA for
reimbursement of such-expendi-
ture.

6. Kirshner asserted .that he
was entitled to produce Mon-
kees' records in any manner
which he, in his sole discretion,
chose, without regard to
whether his actions might re-
sult in the loss of the services
of the Monkees. and jeapordize
the good will and valuable
gﬂp&l‘l}" rights of Columbia and

reen Gems.

7. Kirshner, in violation of his
obligations of candor and good
faith, secretly recorded tele-
phone conversations with offi-
cers and employees of Columbia
and Screen Gems and with the
key executive of a company
which had an important and
valued relationship with Colum-
bia and Screen Gems, to wit, the
vice - president and general
manager of the RCA Victor Di-
vision.

Other ‘Breachés’

The Columbia-Screen Gems'
answer alleges other Kirshner
“breaches” including “using and
altempting to use his authority
over cmployees in the Music
Division 1o advance his own
personal claim against Colum-
bia and Screen Gems.”

The answer further stated
that since Columbia and Screen
Gems are currently engaged in
efforts to counter the effects of
Kirshner's “derelictions,” the
precise amount of the damages
which Columbia and Screen
Gems will ultimately sustain
from the breaches of contract
is not presently ascertainable,
but will be established at trial.

22d Branch
For Decca Distrib

NEW YORK—Decca Dis-
tributing Corp. has established

a sales branch in Woodside, .

Queens. James McDonald, sales
manager for New York, will
head the new office.

Commenting on the new
branch, the 22d in a line of
national branches, Sydney Gold-
berg, Decca vice-president said,
“"With the tremendous increase
in our volume of business
throughout the metropolitan
New York area, we feel that
the time is now opportune to
open a new branch here to
service the demands of our cus-
tomers with our highly diversi-
fied record, tape and musical
instrument product in all seg-
ments of this important mar-
ket.”

Tenna Sales Up;
Net Income Dips

CLEVELAND — Tenna
Corp., manufacturer of auto
accessories and cartridge play-
back equipment, reported sales
of $18,371,753 for the nine-
month period ended March 31.
Sales for the same 1966 period
were $16,015,020.

Net income was $626,512
(31.05 per share) compared with
$930,697 ($1.57 per share) a
year ago.

Tenna president Morton Men-
des said sales of the company's
sound equipment “have contin-
ued excellent.”
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This striking album
cover is a front...
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FEATURING DONT YOU CARE
?ﬂththﬂlhwEHh :
The Married Life \
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Il Be Back
Pitied B the Dengon Hunter
Foreign Poliey .

" CL 2669/CS 9469

For The Buckinghams’ first Columbia album and the next big
best seller by the hottest group in the country today!

For The Buckinghams’ current chart smash “Don’t You Care,”
leading off a host of sensational upcoming hits.

For a hard-hitting Buckinghams campaign that includes a
special attention-grabbing window display.

This One

i

GLQS-R43-PHAS

Where The Buckinghams front the action.
On COLUMBIA RECORDS @ SR T
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Coast Pop/Rockers
Atl.s Next Target

LOS ANGELES — Riding
a crest of rhythm and blues
hits created in the. East and
South, Atlantic Records is now
working on buildup of Coast
pop/rock groups.

The Coast groups, said Ah-
met Ertegun, Atlantic's presi-
dent, have a-:"mystical quality
in their approach to music.”
These young musicians are “a
bit further away from the basic
roots of rock 'n' roll.”

Ertegun, who, along with his
brother Nesuhi and Jerry Wex-
ler, are all a&rmen/executives,
said he next planned to scout
the San Francisco market. Erte-
gun said he has been making
five two-week trips to Los An-

geles each year for the past four
vears to latch onto Coast art-
ists,

Ertegun supervises most of
the sessions — helping select
material and working on the
final blending and mixing. He
has deals with several independ-
ent producers, including Barry
Friedman and Charlie Greene/
Brian Stone.

Due to the sharp increase in
activity, the label is calling
home George Furness, who for
the past year has been Atlantic’s
Coast promotion manager. Fur-
ness will co-ordinate sales and
production, Ergetun explained.
His replacement will be an-
nounced shortly.

Executive Turntable

Leo Refice has been promoted to sales manager of all non-

Decca product for Decca Distributing Cnrli'.l.
Howard McGrath has been appointed to Refice’s
former post as Cohoes, N. Y., branch manager.
Refice joined Decca in 1946 as office manager in
the Scranton, Pa., branch. In 1948, he was
transferred to Philadelphia to handle sales in
Northeastern Pennsylvania. Later berths in-
cluded head of branches in Scranton and Harris-

REFICE

_ burg, Pa., and Buffalo before going to Cohoes
in 1961. In his new assignment, Refice will headquarter in New
York and report to Sydney N. Goldberg, Decca Distributing Corp.
vice-president and general sales manager. McGrath held several
sales and administrative posts at the Buffalo branch from 1946
to ]1961. He joined Refice in 1961 as assistant at the Cohoes
outlet.

* * *

Dewey Bergman has resigned as adr director of Ambassador
Records. He will devote his time to independent production.
Dewey will develop packages involving stage productions as well
as individual artists. . . . George Cooper, Dot’s national sales
manager, will transfer from Nashville to Los Angeles, June 1, He

will direct distribution of the company’s labels throughout the
U. S.

* % %

Allan Cohen has been named controller for Bell Records. He
succeeds Max Feit. Cohen comes to Bell from
General Electric where he was administrator
of the Military Space Systems division of the
Missile & Space Department. He had been
treasurer of Cameo-Parkway Records and helped
operate Cameo’s subsidiary, Wyncote,
Sidney Brandt has been elected president and
chief executive officer of Greentree Electronics.
He was formerly general manager of the mag-

COHEN
netic tape manufacturer and duplicator. He

joined the California company last year after
service with Pilot Radio, MGM Records and
Magnavox. Harvey Snyder has joined
Mercury Record Productions as assistant to
Harold Lawrence, director of the Classical Di-
vision. Snyder previously was executive editor
of club publications for the Columbia Record
Club.

BRANDT

* * X

Joel Vance, former assistant editor of Cash Box, has joined
the staff of Richard Gersh Associates, public
relations firm, as an acount executive. Vance has
worked for the Freelance Photographers Guild,
the American Hotel & Motel Association and the
Living Theater. His accounts at RCA will be
record and music companies. . . . Jack Fine,
formerly Canadian liasion man for BMI, has
joined ABC network as supervisor of music
clearance, including films, radio, TV, and
network.

VANCE

* * *

Charlotte Gilbert will join High Fidelity as co-ordinator of
artist relations for Musical America. Mrs. Gilbert resigned as
director of promotion and publicity for the Classical Division
of Mercury Record Productions. . . . Danny Fields has joined
Elektra Records as public relations director. He had been
managing editor of Datebook magazine, editor of Hullabaloo,
and an account executive with the Sicilia public relations

agency.
(Continued on page &)

Scramble on to
Tie Up Jones

NEW YORK — The con-
tractual availability of Jack
Jones come September is steer-
ing a lot of disk company at-
tention his way. Jones winds up
his current Kapp Records con-
tract in September after a seven-
yvear stay with the label.

The labels’ scramble for Jones
is reportedly bringing in offers
in excess of $1 million plus roy-
alties. Among the companies
said to be bidding for Jones are
Capitol, Columbia, Warner Bros.
/Reprise and RCA Victor, Kapp
Records, too, is bucking the tide
by trying to keep Jones with the
labe

Philips Form
For Dealers

CHICAGO — In releasing 12
albums for May, Philips records
is making available a new dealer
inventory control form and a
completely nmew catalog of its
Connoisseur de luxe albums,

The May release includes
product originating in nine coun-
tries. Artists featured are the 4
Seasons, Teresa Brewer, Esther
and Abi Ofarim, the former
Singing Nun, Susannah Young,
Walter Wanderley, Jorge Ben,
Edith Piaf and a group of Span-
ish singers and instrumentalists,

Three new classical albums
feature the Concertgebouw
Orchestra of Amsterdam under
Barnard Haitnik, Handel's “Mu-
sic for the Royal Fireworks"” and
the “Water Music Suite,” per-
formed by RSA /Berlin under
Lorin Maazel and the Warsaw
National Philharmonic, Witold
Rowicki conducting with Ste-
fania Wotowicz, soprano.

VTl Is Formed;
DiMartino Mar.

LOS ANGELES — Andy Di-
Martino, an independent pro-
ducer, has been hired to manage
a pop label formed by Duluth,

Minn., concert promoter, Va-
riety Theatre International,

The new label 15 VII Rec-
ords, whose first act, the 7 Sons,
was discovered at a local con-
cert the organization ran one
ear ago. DiMartino left Sunday
(21) on his first national promo-
tion tour to visit with his 24
distributors and to introduce
the 7 Sons* debut singlf:. “Baby
Please Come Back,” to disk
jockeys.

DiMartino will open a Holly-
wood office for the Duluth
backer. Under terms of his pact,
he is free to continue produc-
ing for those acts already as-
sociated with him: the Cascades
Weilers and Johnny Parrie.

AF Cesana Sale
Deal Extended

NEW YORK — The Audio
Fidelity Cesana sales program,
which was to have expired
May 31, has been extended
through June. The deal, cover-
ing the five new and two catalog
albums, is five free albums for
the dealer for every 15 he buys.
The albums are sold to radio
stations for $1 each. Cesana
leaves for [Italy in August to
record six more AF albums.
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NORMAN RACUSIN, left, vice-president and general manager of RCA
Victor, and Robert Sarnoff, president of the H:adln Corporation of
America, help introduce the new Stereo-8 cartridge Ianguagq series
at a party held recently in Mew York's Four Seasons. The series pro-
vides basic, intermediate and advanced instruction in French, German,
Spanish and Italian. The series was specially developed and produced
for RCA Victor by the Institute for Language Study, a division of R. D.
Cortina and Co., Robert Livesey, presdient.
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NASHVILLE BY-DRINK BAN
ON ROCKS,; TRADE BOOM?

NASHVILLE—A building boom of nightclubs, hotels, motels
and restaurants in Nashville became a distinct possibility this week
with final passage of a liquor-by-the-drink referendum. Music of-
ficials said it could be a boon to the industry here.

Both the State House and Senate passed the legislation, and
Gov, Buford Ellington signed it into law. The measure gives the
State’s four largest municipalities, including Nashville, the right to
self-determination. A referendum will be held within the next few
months, Passage is predicted.

The municipalities had sought for years to have the self-deter-
mination right; rurally dominated legislature had always turned it
down.

Chamber of Commerce officials had predicted that cancel-
lation of the antiquated law which prohibited the by-drink sale
would stimulate growth. One report said that investors were holding
back $26 million in motel and hotel construction, but that the con-
struction would start once the referendum was passed, It is expected,
too, that scores of cosmopolitan nightclubs would be established,
and that high-priced entertainment now could be brought to the

city,

Some top people in the music industry were mentioned as those
who would invest in properties here, assuming the people vote in

favor of the measure.
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Col. Rearranges 8-Track
Price; ‘Super Star’ Uncut

NEW YORK — Columbia
Records has rearranged the
price schedule on its 8-track
stereo tape cartridges. In all
cases, except the “pop super-
star” category, the suggested
list price has been reduced 51.

The “super-star” category,
which includes tape cartridges
by Andy Williams, Barbra
Streisand, Tony Bennett and
Johnny Mathis, will continue to
be priced at $7.95, as will two
new cartridges, “Paul Revere
and the Raiders' Greatest Hits"
and “Bob Dylan's Greatest
Hits," scheduled for release in
June.

The new prices for the TCB

Koppelman & Rubin
Are Signed by Bell

NEW YORK — Bell Records
has signed the production team
of Koppelman and Rubin to
produce the Changing Tymes.
Bell president Larry Uttal will
release their “Free Spirit” single
soon. Uttal also signed Kama
Sutra <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>