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Bootleggers Smother
NY and NJ Markets

By PAUL ACKERMAN

NEW YORK—Bootleg record product has inundated the New
York and New Jersey markets, according to a number of independent
manufacturers and distributors. At least two labels, Atlantic and
Roulette, are redesigning their labels and sleeves. Ahmet Ertegun,
Atlantic Records’ president, stated: “What we need is strong legisla-
tion . . . legislation that will make such an offense more than a
misdemeanor. Lepislation that will also provide penalties at the
buying and selling levels of the business.” _

Jerry Blaine, Jubilee/Jay-Gee Records chief, stated his B. T.
Puppy label is being bootlegged and that he has contacted the Federal
Bureau of Investigation. We are buying records in stores in an
attempt to find out where the illegal product comes from . . . the
stores are buying the disks out of cars,” Blaine added.

Morris Levy, Roulette Records chief, said he has just had a new
five-color label and sleeve designed so as to make it more difficult
for the bootleggers and counterfeiters. Levy stated that he will
accept returns only on the valid Roulette label. He is sending out a
mailing to distributors and one stops, alerting them to the preva-
lence of bootlegging and apprising them that returns must be legiti-

(Continued on page 15)

Surtax Seen Trimming
Profit on New Prices

By HANK FOX

NEW YORK—The planned surtax on consumer and corporate
federal income taxes, in addition to dampening consumer spending
in the home entertainment and musical instrument industries, is
expected to negate some of the recently gained profit margins of
the record companies who raised their mono album prices.

The surtax, first proposed by President Johnson in January but

RCA Steps Up
Tape ‘Talkies’

NEW YORK—RCA Victor's
Stereo 8 tape CARtridge divi-
sion under the direction of Ed
Welker, newly appointed man-
ager of Recorded Tape Mer-
chandising, is planning to
broaden its repertoire base into
non-musical packages. The ex-
ploratory steps now being taken
into the non-musical area were
prompted by the enthusiastic
response to its language instruc-
tion series which was sent into
market in May,

Welker believes that Stereo B
tape cartridges can successfully
progress from being just carbon
copies of disks. "When it be-
comes economically feasible,” he
said, “we will move from variety
pack, which is an original car-
tridge created from disk mate-
rial, to products created origi-
nally for tape cartridge.” Welker
also believes that the day will

(Continued on page 54)

reiterated at a White House
press conference, Tuesday (18),
1s an attempt to curb inflation-
ary tendencies in the nation’s
economy, The measure, geared
to produce an addition 58,1
billion in government revenue, Is
also designed to put a check
on prices, wages and interest
rates. President Johnson had re-
quested a 6 per cent surcharge
in January, but sources in Wash-
ington indicate that the per-
centages may be upped to 8
and 12, for personal and cor-
porate taxes, respectively.

While no bill has been sent
to Congress, the President said
that the “heavy load that cer-
tain committees have” prevented
him from initiating his recom-
mendations, but he expects that
burden to be lightened by the
end of July.

July 1 was the date that the
President hoped for the imple-
mentation of the surtax, but in-
dications are that he is now
seeking an Oct, | or Jan. 1 date.

When President Johnson is-
sued his initial call for the sur-
tax, he and several economists
predicted a boom period for the

(Continued on page &)
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'Analysts’ Swing to Pop Art—
Put Top 40 in Cultural Class

By MIKE GROSS

NEW YORK—Pop music has taken on the
aspects of a serious art form. Heretofore, it was
mainly jazz and music from the theater that
gqualified for learned treatises but now it's the
music from the Top 40 that’s coming up for
scholarly observation.

Pop music has grown from its Tin Pan Alley
“June-moon™ status to a point where intellectuals
and the literati set that runs the press and the
magazine field are recognizing it as a major con-
tributor to the manners and morals of the day,

So important has the music/record industry
become that the news and magazine media are
giving it wider coverage than ever before. The

Dean Martin's hopping up the singles charts again with his
Jimmy Bowen-produced and Emie Freeman-arranged “In the
Chapel in the Moonlight” (Reprise single *0601). The
single, coupled with Dino's LP, television and film suc-
cesses, has made Martin hotter than ever in U, S and
International markets. His latest album, "Happiness |Is
Dean Martin," also is a chart winner. | Advertisement )

New York Times has in the works an in-depth
piece on the record industry, and Fortune maga-
zine now has an investigating team in the field
preparing a major survey of the record and music
business.

This follows last month's cover story on pop
music by Al Aronowitz in the Saturday Evening
Post, a by-line piece on current recards in the
Wall Street Journal by WOR-FM disk jockey
Murray (The K) Kaufman, several pieces on the
music scene in Harper's magazine “performing
arts” department, and continual coverage in Time
and Newsweek, among other top periodicals.
Robert Kotlowitz, recently appointed managing
editor of Harper's, said that all indications point
to continual coverage of the new pop music
scene by his magazine,

Challenging Movies

Pop music has even gotten to the stage where
it is seriously challenging the movies and the
theater in its appeal to the young. Theater critic
Martin Gottfried recently wrote: “The strides that
have been taken this year by the psychedelic-
rock-discotheque-record industry movement, ex-
ploded by the whole hippie-drug thing, have
gone so far into today that both the theater and
the movies now seem hopelessly lost in the tan-
ples of conservatism.” He summed up with, “If
there are theater people, movie people around
who have brains enough to keep moving they
will keep step with today. The happenings came
out of the same impulse that brought the new
everything else and they have faded away,
never absorbed by our mummified theater. Re-
member, there still isn't even any rock 'n’ roll
on Broadway, and that began happening more
than 10 years ago.

“Splendid pop groups like the Lovin' Spoonful
ar¢ going one way, the Supremes another, the
Grateful Dead still another, splashed ahead by
record studio technicians who are positively
geniuses. And Broadway is still messing around
with the Richard Rodgers influence. Lights are
popping and spinning, materials are spreading,

(Continued on page 15)

SG-Col.,Colgems Close Family Tie

NEW YORK — TV and
movies will play an increasingly
important part in the activities
of Screen Gems-Columbia Mu-
sic and its sister company, Col-
pems Records. Now that the
transition period is over in the
change of command from Don
Kirshner, who headed both
companies until three months
ago, to Emil LaViola, who now
reigns over the Screen Gems-
Columbia Music setup, and Les-
ter Sill, who's in charge of
Colgems, the blueprint has been
set for closer working ties on the
publishing and record company

with Screen Gems-TV
their

levels
and Columbia Pictures,
parent companies.

The first major push will be
on the TV end with a tie-up
patterned after the campaign
which launched the Monkees
for them last year. The drive
will be pegged on Sally Field,
who plays the title role in the
Screen Gems series “The Flying
Nun,” which premieres on ABC-
TV this fall. Miss Field's first
Colgems single 15 due in mid-
August and an album is now in
the works. RCA Victor, which
manufactures and  distributes

the Colgems product, will soon
start rolling out its promotional
and advertising guns on Miss
Field's behalf. Miss Field, who
starred several seasons ago in
the “Gidget" TV series, will be
making her disk debut on Col-
gems.

LaViola now has several
teams of writers, attached to the
Screen Gems-Columbia Music
roster, working on material for
Miss Field. And Sill plans to
have other Colgems artists
worked into “The Flying Nun”

(Continued an page 14)
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ROUVAUN

“New song star born”

Los Angeles Times

A powerful new voice whose soaring style
recalls the great tenors of the past.
Single ships in a 4-color sleeve.

“1 WANT YOU MORE"
v VESTI LA GIUBBA”

048l

RCAVICTOR G

@ The m::;;t trusted name in sound
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Full-Line Goal Becoming Elektra

NEW YORK — Elektra Rec-
ords moved a step closer to its
goal of full-line label status this
week with the organization of a
new classical line and the re-
lease of six albums, all in the
pop bag.

Elektra, founded as a folk la-
bel four years ago, is already in
the classical field with MNone-
such, a moderate-priced label,
and is carving a niche for itself
in the pop field with the Doors
and Love,

Expansion plans were un-
veiled to Elektra's Eastern dis-
tributors at the Hotel Delmonico
Monday (17), with the label's
executives making the same
presentation to West Coast and
Midwest distributors later in the
week.

Pop album releases for Au-

gust and September include
records by the Doors, Love,
Tim Buckley, David Blue, the
Clear Light and Steve Noonan,
with October releases by Judy
Collins and the Paul Butterfield
Band.

Checkmate, the new classical
label, will be released in stereo,
will list for $3.50 (as opposed
to $2.50 for Nonesuch) and will
release newly recorded material
(Monesuch uses foreign tapes).

First releases feature the
Hamburg Philharmonic, con-
ducted by Charles Mackerras;
the Orchestra of London, con-
ducted by Leslie Jones, and the
South German Philharmonic
Orchestra, conducted by Karl
Ristenpart, in six releases by
Brahms, Haydn, Beethoven,

Decca Sales Spurting

NEW YORK—Decca Record
is heading for a banner year
with a sales rackup for the first
six months of 1967 that's run-
ning 27 per cent ahead of
1966's six months. Sydney N.
Goldberg, Decca’s vice-pres-
ident in charge of sales, attrib-
utes the sales upbeat to the
company's effective spread in
the pop, country and r&b fields.

Goldberg also pointed to the
June sales as having played an

important part in keeping the
company's sales picture so
bright. Pacing the June sales
was Decca’s eighth annual
country promotion which ran
ahead of all past similar cam-
paigns. Another factor in the
sales upbeat bought in antici-
paction of the $1 price rise
which Decca announced would
become effective on July 1.
To sustain the sales price
Decca is now launching a “Fall

Billboard Publications Buys
World Radio TV Handbook

NEW YORK — Billboard
Publications, Inc. has acquired
the World Radio Television
Handbook, The 22-year old in-
ternational publication had been
a wholly owned Copenhagen
subsidiary of Television Age,

Hal B. Cook, publisher of
Billboard, will be in charge of
the operation. Julian Ormand,
managing director of Record
Retailer, will be general admin-
istrator, reporting to Cook, and

‘Mellin Forms

2 Pub. Firms

NEW YORK—Bobby Mellin
has formed two BMI publish-
ing firms, one with Buddy Breg-
man and the other with Eddie
Fisher. Both firms will be Lon-
don based and will concentrate
on ftelevision, stage and film
music,

Subar Music is the name of
the firm formed by Mellin and
Bregman. The Fisher firm has
not been named.
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WILLIAMS DISK
$% AIDS SALK

LA JOLLA, Calif. — Andy
Williams' proceeds from “Born
Free," his latest Columbia Rec-
ords album, will aid the Salk
Institute for Biological Studies
here. The album has received
a gold record from the Record
Industry Association of Ameri-
can for sales of more than $1
million. Williams' gift to the in-
stitute is estimated to be $30,000.
Williams also is sponsoring the
San Diego Open Golf Tourna-
ment in January to aid the in-
stitute and will produce a spe-
cial show at the \{;n Diego Civic
Theater during the tourney.,
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will co-ordinate the publishing of
the next edition.

Jan Frost, reporting to Or-
mand, and operating in Copen-
hagen, will be in charge of edi-
torial and production and dis-
tribution throughout the world
except for the U. S. Andre de-
Vekey, Billboard's European di-
rector, working with Ormand,
will take over all advertising
sales except for East Europe,
which remains the responsibility
of Frost, and the U. S.

The Handbook lists all radio
and television stations including
short, medium and long wave
with  frequencies, programs,
world maps and all pertinent
data for more than 200 coun-
tries.
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MIDEM IS SET
FOR FEB. 4-10

CANNES, France—The sec-
ond annual MIDEM (interna-
tional music trade convention)
will be held here Feb. 4-10,
1968, The date had been re-
scheduled to dovetail with the

San Remo Festival, to be held
Feb. 1-3.
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Spartan of Canada,
Ashley Distrib Pact

NEW YORK — Ashley Rec-
ords will be distributed in Can-
ada by Spartan of Canada. The
current Ashley single of “Laura
What's He Got That I Ain't
Got,” recorded by Leon Ashley,
has already been released in
Canada under the new agree-
ment.

Other foreign agreements
completed by the Ashley organ-
ization include Ster Record In-
dustries, Ltd., of South Africa
and Fontana Records of Lon-
don. Both are releasing the
“Laura” single.

Tchaikovsky, Schubert and
Dvorak.

While initial releases are
war horses, esoteric material

will be released at later dates.
Packaging, designed by William
Harvey, is gatefold, but the
bulk 15 thinner than the con-
ventional gatefold, so that it
will occupy not much more
space than a standard album,

The line is the first to use
the Dolby noise reduction sys-
tem on all records. This system
eliminates measurable sound on
the master tape.

Nonesuch, which began as a
medium-priced barogue label,
now features 20th Century and
avant-garde material. A full
schedule of WNonesuch releases
was also presented at the meet-
ing.

to Top Yr.

Stocking Program—>3pringboard
to the Big Selling Season,” with
an August release of 11 pop
packages on the Decca, Coral
and LHI labels.

Featured are Coral's Pete
Fountain, Decca's Quartette
Tres Bien, Kitty Wells and Red
Foley, the Slewfoot Five, Russ
Morgan, the Hawaiian Surfers,
Ed Kenney, Vincente Gomez,
Dick Rodgers, the Chano Mar-
tinez Sextet, and LHI's the
Kitchen Cing.

The release comes with a spe-
cial dating program for dealers
who qualify. Also, Decca has
prepared point-of-sale merchan-
dising aids in the form of
mounted lithos and full-color
litho books. There will be a
hefty advertising and promotion
campaign to support the new
product,

Ampex to Bow
Flock of ltems
Via Cartridge

CHICAGO — Product from
seven of 11 record labels newly

‘added to the Ampex stereo tape

catalog will be released in car-
tridges by September.

Several of the newly signed
labels feature artists never be-
fore available on tape, accord-
ing to AST general manager
Donald V. Hall.

Nineteen albums from Caed-
mon will be released on cas-
settes. From the catalog of Con-
temporary Records, Ampex will
release  material by  Shelly

" Manne, Andre Previn, Barney

Kessler, Art Pepper and Ornette
Colman in all tape cartirdge for-
mats,

From Deram, a London
label, Ampex will offer albums
by Cat Stephens, Whistling Jack
Smith and Los Escudo. The
Firehouse 5 plus 2 on Good
Time Jazz will be released in
all tape formats.

All popular titles from Enoch
Light's Project 3 label will be
offered in cassettes. Dionne
Warwick and the Shirelles will
be released frm the Scepter cat-
alog in all cartrige configura-
tions, and the Kingsmen and
others from the Wand catalog
will be released in all tape for-
mats,

Ampex will also release Par-
liament product in tape car-
tridges under a new agreement.
Ampex now has 64 record labels
under contract for duplication
and marketing in open reel, 4-
track, B-track and cassette.

s Mericanradiohistorvy com

Two Companies 'Pass’
In Dealing for Cameo

NEW YORK — Negotiations
with two firms for the purchase
of Cameo/Parkway Records
have been terminated, accord-
ing to a statement by Alfred
Rosenthal, the label’s president.

The potential purchasers were
Caroline Music, a corporation in
which Allen Klein has a major
interest, and Hole-In-One Mu-
sic Co.

However, it was learned a
third party, a New York lawyer,
is still attempting to buy con-
trolling stock of Cameo/Park-
way.

Last week’s Billboard story
about the imminent sale of
Cameo contained an inaccuracy
regarding the relationship be-
tween the label and Premier
Albums. The facts are this:

Premier is a publicly held
corporation, traded over the
counter, and grossing more than
$4 million a year. The only

relationship that ever existed be-
tween Premier and Cameo was
a management agreement which
terminated 16 months ago and

which i5 now the subject of
litigation.
Premier does not offer re-

turn privileges as reported. The
company’'s policy is a 100 per
cent exchange privilege, pro-
viding bills are current. Hence,
the statements regarding re-
turns and their effect on Cameo/
Parkway were not accurate.

The Cameo stock, which had
been listed at $6 on the Ameri-
can Stock Exchange, dropped to
%4 following the announcement
that negotiations with the two
potential buyers had been termi-
nated, and with the announce-
ment that a substantial loss will
be reported for the fiscal vear
ended June 30. In its latest
statement, for the nine months
ended March 31, C/P reported
a profit of $44,917.
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MERSON'S 'INVENTION'
RADIO SPOTS CLICKING

NEW YORK-—A radio promotion campaign by Merson Musi-
cal Products Corporation has met with thumping success, accord-

ing to company officials.

The effort, in co-operation with stations WOR-FM, New York;
WFIL, Philadelphia and WRKO, Boston, featured a one-minute
commercial using the music of Verve Records’ Mothers of In-
vention with a message from the group’s leader, Frank Zappa.
The message invited listeners to write the station for a full-size
poster of the combo and information about the Hagstrom guitar

line, which is used by the Mothers.

Post cards informed the listener that he could pick up his
free poster at his nearest Hagstrom dealer, whose name and ad-

dress were printed on the card.

To date, there have been some 15,000 responses, and dealers
throughout the promotion program area say that many of these

have become customers.

Merson vice-president Bernard Mersky said this program is the
first in a series of Merson consumer-oriented promotion programs.
The program was launched a few months ago and will run at
least a few more months, Mersky said.
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Cap. Opens Multi-Million
Record Club Center in L. A.

LOS ANGELES—The Cap-
itol Record Club launched its
new multi-million dollar com-
puter and fulfillment center
with special ground-breaking
ceremonies on Wednesday (19)
at Thousand Oaks, a Los An-
geles suburb,

The new facility, to replace

a smaller one presently located
in Scranton, Pa.., will be a five-
building complex on a 10%-
acre site. It will house the com-
pany's correspondence, com-
puter systems, and administra-

Little Darlin’ to
Bow a Sales Push

NEW YORK—Little Darlin’

Records kicks off its first sales-

promotion program this fall,
and the release of six new LP's

and three new singles.

The fall program will be in

the form of sales and merchan-
dise aids for distributors, trade
advertising and radio promo-
tion, in-store displays and a na-
tional tour by representatives.
Feature in the new albums are
Johnny Paycheck, Lloyd Green,
Bobby Helms and Johnny
Mathis.

Starting with the new fall
product, Aug. 15, the label's
suggested retail price for all
albums will be $4.79.

tive offices, The executive of-
fices will remain at the Capitol
Tower in Hollywood. The first
stage of the construction, which
will include three buildings, is
scheduled for ‘completion in
early 1968.

Capitol artists Bonnie Owens
and Merle Haggard joined
Glenn Wallichs, Capitol’s
founder and board chairman;
Alan Livingston, Capitol's pres-
ident; John Read, member of
the EMI board of directors, and
Capitol Record Club officers at
the ground-breaking. Also pres-
ent were many government and
civic officials from Thousand
Oaks and Ventura County.

At groundbreaking ceremonies
are, left to right, Glenn Wallichs,
John Read and Alan Livingston.



www.americanradiohistory.com

HIGHLIGHTS OF THE WEEK IN

Billboard

“TRUTH IN LENDING''—The latest from Washington,
CLARSIGAL: s e GRS 40

DEALER SURVEY. New York dealers report a mixed picture
on classical disk sales. London Records launches Richmond
Opera Treasury Series,

COIN MACHINE . ... ... ........... AW TP

ILLINOIS GOES BIG TIME with its trade association. Full-
time executive director to be hired.

FULL DETAILS on the Country Music Association meeting
on the West Coast,

INTERNATIONAL ........00vanaiiinaaecaiinia 46

The British team won the Ninth European Song Cup, beating
France in the final after disposing of Belgium and Holland
in previous heats,

MUSICAL INSTRUMENTS ..................... 16
ADVANCES IN AMPS and accessories, Full reports.
RADIO-TVY PROCRAMMING . ... ................ 28

ANOTHER RADIO STATION goes toward album cuts. New
syndicated stereo radio show being tried out in Oklahoma
C"E‘,.n, Georgia broadcasters team up for campaign against
ASCAP,

MHTi-..l-...--ii-..-+|--||-|-'|l-|----|--.-| ...... 24
NEWPORT FOLK FESTIVAL. Review and photo coverage.

TAPE CARtridge ....... sl

Guindi Industrial Group, a diversified corperation in the
Western Hemisphere, has completed agreements with CBS,
ABC and Roulette for cartridge distribution and duplication
in selected areas of North and Central America.
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MGM to Shelve Mono $ Hike?

NEW YORK—MGM Rec-
ords, in an effort to climinate
vast inventories of mono prod-
uct which 'are not moving be-
cause of the mono-stereo price
equalization, may revert to the
$3.79 list price between that
and the current $4.79 list after
Jan. 1.

“It's good to raise mono
prices,” said Tom White, MGM
director of business affairs, “if
you're not sitting on top of a
huge mono inventory. However,
if good product with consumer
appeal, which happens to be
in mono, is building up, we
have to devise a method to
eliminate this backup.

“The one factor which s
slowing mono sales,”” White
continued, “is the disappearance
of a price differential. If the

NARAS Study
Group Named

LOS ANGELES—The local
NARAS chapter will scrutinize
the entire structure, format and
contest of the annual Grammy
Award Show through a special
committee named to examine
the event. Appointed to an
“Awards and Categories Com-
mittee to Study the 1966
Grammy Awards” by Irving
Townsend, Los Angeles chapter
president, were David Bell as

chairman, Lou Bush, Dave
Axelrod, Stan Cornyn, Jim
Bowen and Bill Cole, with

Townsend as an ex-officio mem-
ber.

The present 42 catepories,
which were pared from the pre-
vious 47, will be the principal
discussion topic, The results of
a written gquestionnaire sent to
local members also will be dis-
closed. The final determina-
tion of the Grammy Awards cat-
egories will be made in Sep-
tember at the annual meeting
of NARAS' National Board of
Directors.

2 Disk Trips
For ‘Ulysses’

NEW YORK—The film ver-
sion of James Joyce's “Ulysses™
will be flying under two disk
banners. RCA Victor has released

an album of the music from .

the film, and Columbia Rec-
ords has the spoken word track
scheduled for release in about
two weeks.

The music, which is pub-
lished by Walter Reade Music
and handled by the Frank Mu-
sic Publishing Co., was written
by Stanley Myers. Featured on
Columbia’s spoken word tracks
are Barbara Jefford, Milo
O'Shea and Maurice Roeves.

The movie, which was pro-
duced and directed by Joe
Strick, has already played 200
theater dates and will go into

wider national release in the
fall.

Sunset to Release
Chipmunk Product

LOS ANGELES — Sunset,
Liberty's budget line, will
henceforth release all new Chip-
munk product at $1.89, mono
and stereo. The 10-LP Ross
Bagdasarian Chipmunk catalog,
previously released on the par-
ent label at $3.98-54.98, is also
being made available on Sunset,

Bagdasarian will produce a
minimum of two new albums
for Sunset,
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public is going to buy stereo
only, we must create a demand
for mono—and the only way to
entice mono sales is by offer-
ing it at prices at which the
customer believes he is getting
a bargain price.”

But White emphasized that
the company is not dumping
its mono records. “This is prod-
uct which would have sold well
in mono, as ifs stereo counter-
parts are doing now. It would
be unfortunate if people would
look at this as dumping.”

White used 1967 wvs. 1968

new model cars as an analogy.
“When the new cars come out,”
he said, “there are many 1967
models still in inventory. Aside
from the small price difference
between models of the two
years, something must appeal
to the customer to buy the
older model—in our industry,
the mono record. And there is
only one factor—a price break.”
MGM is currently manufac-
turing its new releases and re-
orders are coming in at a 93
to 5 per cent rate, stereo Vs.
mono, respectively.

Executive Turntable

Tom Dowd and Henry Allen have been promoted to new

DOWD
with outside producers for Stax-Volt, Karen,

Carla, Fame, Dial,

South Camp
labels. Dowd joined Atlantic in 1953 as the
company'’s first full-time recording engincer after
working with the firm on a free-lance basis. He
also is an a&r producer for Atlantic and has
supervised sessions with Wilson Pickett, the
Young Rascals, the Sweet Inspirations and King
Curtis. Dowd also has co-produced Aretha

vice-presidencies of Atlantic Records. Dowd,
who have been chief engineer in charge of re-
cording at Atlantic for five years, is the new
vice-president in charge of engineering, while
Allen, who has been in charge of promotion
at the company for a year, is the new wvice-
president for promotion.

In the new berth, Dowd will oversee re-
corded sound for the label and handle liaison

and other

ALLEN

Franklin sessions with Jerry Wexler.

Allen’s new post includes supervision of United States pro-
motional activity for Atlantic and labels handled by the company.

He has been with Atlantic for 14 years, starting as manager of
the stock room and moving into promotion a few years later, His
assignments included a four-year stint as Atlantic’s Eastern pro-
motion manager.

* * *

John J. Lorenz has been promoted to vice-president and
assistant to the president of the CBS/Columbia Group. Lorenz,
who joined CBS in 1958 as senior auditor, was named general
auditor in 1959, assistant controller in 1961, vice-president for
finance of Columbia Records in 1962 and vice-president for
development for CBS/Columbia in 1965.

New controllers named for CBS/Columbia divisions are
Theodore R. Sullivan, CBS Records Division, formerly con-
troller for the CBS/Columbia Group; Joseph G. Cucchia, CBS
Direct Marketing Services Division and continuing as vice-
presidetit for administration; Nicholas Cirillo, CBS Interna-
tional Division, formerly director of Budgets and Accounting,
and Harold Travis, CBS Musical Instruments Division, formerly
director of finance, planning and administration.

* * *
ur L. Gartenberg has been named executive vice-
president of the CBS Direct Marketing Division. In his new
berth, he will direct operations, controllership, development,
administration, order service and product planning, credit and
collections, and research and planning functions of all operating
units of the division.

In 1956, Gartenberg joined Columbia Records as budget
and controls manager of the Columbia Record Club and in 1957
became its director of accounting. He became vice-president
of planning and financial administration for the record club in
1963. He was appointed vice-president for finance of the
Columbia Records Division in 1965 and last year became vice-
president and assistant to the president of the CBS/Columbia
Group.

* * *

Joseph Reisman has been named to the new post of execu-

tive producer of RCA Victor pop a&r for the West Coast. In

- his new position, Reisman will report to B.
Neely Plumb, manager of pop a&r for the West
Coast. Reisman joined Victor in 1955 as a
record producer in New York. He left Victor
in 1959 to work independently as an arranger-
conductor-producer, rejoining Victor in 1963 as
a producer, He was arranger and conductor for
Patti Page for several years, arranged for Perry
Como and produced and arranged for such
artists as the Ames Brothers, Lena Horne, Kay Starr, Vaughn
Monroe and Johnny Ray. His current Victor roster includes
Henry Mancini, John Gary, Rouvaun and pop material of
Andre Previn.

REISMAN

* * %

Arnold Burk has becn appointed head of Paramount Pic-
tures’ new division, which combines the record firm’s record and
publishing activitics. Randy Wooed, who will continue as presi-
dent of Dot Records, was named vice-president of Famous

(Continued on page 8)

JULY 29,. 1967, BILLBOARD



www.americanradiohistory.com

The Cryan’ Shames are
traveling o1 a single...

“It Could Be

We're in Love”..

Getting top-40 play all over
the map. Chicago. Milwaukee.
Boston. Baltimore. Miami. Cleveland.
And still spreading!

g .

And on a tour:

New Qrleans ......Friday, July 28 Philadeiphia . .Saturday, August 19
Kansas City . ..Thursday, August3 Hartford ...... Monday, August 21
St. Louis ........Friday, August4 Albany ....... Tuesday, August 22
St. Louis ......Saturday, August5 Albany ....Wednesday, August 23
Miami .. ....Wednesday, August 9

Atlanta ...... Satl.ll'da}", AUQUE! 12 Where ThE Cwan’ Ehames are

Charlotte .. ... Tuesday, August 15 when they're not there

Baltimore . ...Thursday, August 17 in person.
Washington ....Friday, August 18 On COLUMBIA RECORDS®

This One

LA

KWKE-F4Y-FWAQ

@ o L B LARCAS RO PRSHTED & LUG.A,
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MAX ARONS, second from left, president of Local B02, presents a
plague to band booker Willard Alexander for his efforts in presenting
live music through name bands at The Riverboat in New York. They
are flanked by bandleaders Lee Castle, left. and Carmen Cavallaro.

Newark Aftermath:
A Lingering Tragedy

NEWARK — The rioting,
looting and gunfire inflicting
terror throughout this town and
the neighboring localities per-
vaded for some six days, but its
ramifications to the residents
and local businessmen will re-
main for many months. For store
owners it is more than picking
up the pieces and starting over.
Some will not open their doors
again.

Latest reports indicate that
property damage has exceeded
$15 million (looting not in-
cluded) and business for many
is at a virtual standstill. Some
insurance adjusters estimate the
cost of looting to be more than
$30 million. Aside from the
shattered glass, fixtures and
mass of debris, the tenseness
gripping Newark's 405,000 resi-
‘dents, 3,000 soldiers and 375
State troopers is enough to El'iF-
ple all business. A curfew is in
effect, but some plundering
continues,

Among the hardest hit were
appliance and home entertain-

ment outlets. According to local
sources, many of the record and
high-fidelity shops are out of
business. Some, virtually de-
stroyed by fire, looting and gen-
eral destruction will not reopen.
According to one source, Clin-
ton Music Shop and Red Top,
a one-stop, are two stores which
have shut their doors per-
manently.

Other stores, which hope to
reopen in about a month, have
rebuilding, restocking and in-
surance claims to reckon with,
Most property insurance poli-
cies exclude damage by riot as
ground for reimbursement.

One jukebox operator in the
neighboring town of Elizabeth
had 30 phonographs demol-
ished. In addition, all bars are
closed, hurting the coin opera-
tor’s primary source of income,

From 10 p.m. to 6 a.m. New-
ark is a ghost town. On Saturday
(15) a curfew was ordered, with
troops keeping all civilians off
the streets during those hours,

Atl.'s Wexler Asks Monterey
Pop Board to Aid Negroes

NEW YORK—IJerry Wexler,
executive vice-president of At-
lantic Records, is campaigning
for a contribution to the United
Negro College Fund-Music Di-
vision from the proceeds of last
month's Monterey Pop Festival.

In a letter to Lou Adler, one

Barrington Purchase

BARRINGTON, Ill. — Bar-
rington Recording has acquired
a Johnny Cooper master of
“Fall Out,” whic was written
by Judie Eskew, from Mike
Joseph Productions.

TIE APPEALED
OF ABC, ITT

WASHINGTON — The Jus-
tice Department is appealing
the approval by the Federal
Communications Commission of
the merger of American Broad-
casting Companies, Inc. and the
International Telephone and
Telegraph Corp. The “notice of
appeal” was filed Friday (21)
with the United States Court of
Appeals for the District of Co-
lumbia. The FCC approved the
merger on June 22 by a 4-3
vote. The grounds for the ap-
peal were oot revealed.
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of the Festival's board of direc-
tors, Wexler wrote: “Please ac-
cept my congratulations for your
spectacular success with the
Monterey Pop Festival last
month

“The tremendous impact of
Otis Redding was particularly
gratifying, especially in view of
the predictable predilection of
the audience toward the pop,
flower-thing, psychedelic sound.
When Booker T. & the M.G.'s
and Otis close the Saturday night
show to a house-rocking ova-
tion, that was the most undeni-
able tribute from a predomi-
nately white audience to the
power of true soul music.

"I should like here to reiter-
ate to you my request that when
you are making your distribu-
tion of the proceeds of the show,
you give serious consideration to
a significant allocation to the
United Negro College Fund-
Music Division. The worthiness
of this fund at this time in our
history is self-evident, and needs
no elaboration from me.

“The potential of some de-
serving Negro youngster to be-
come tomorrow's Otis Redding
or Leontyne Price should get
every encouragement from peo-
ple such as you, John Phillips
and Andrew Oldham (board
representatives), whom I know
to be deeply committed and
feelingful human beings.”

Petersen Pub.

Enters Music
Pub. Market

NEW YORK — The Robert
E. Petersen Publishing Co,,
which publishes Teen maga-
zine and several automotive
periodicals, has entered the mu-
sic publishing ficld by forming
Tamerlane Music (BMI) in part-
nership with Billy Sherman.

The Los Angeles-based pub-
lisher, in New York last week,
said the first song of the new
firm is the theme from the “Mal-
ibu U.” series, which began its
weekly run Friday (21) in the
8:30-9 p.m. time slot over ABC-
TV. The series is produced by
Petersen. The theme is per-
formed by Harpers Bizarre.

Petersen said that guest re-
cording artists who will appear
on the television show will be
organized in a road tour to start
this fall. The package will play
high schools and colleges.

Among the artists to appear
on “Malibu U." are Rick Nel-
son, Don Ho, the Four Seasons
and Frankie Valli,

Petersen said the publishing
company will sign writers and
function as a conventional pop
publishing house. He added
that a record company is under
consideration,

Step Won on
Mail Speed

WASHINGTON — An air-
mail service to speed delivery
of business and other papers
has been voted by the House
Subcommittee on Postal Rates.

The Subcommittee, chaired
by Rep. Arnold Olsen (D,
Mont.), also decided that adver-
tisements, bills, receipts and
subscription orders inserted in
papers and magazines traveling
at second class, would be
charged separately, at either
first or third-class rates, as ap-
propriate. During hearings, Rep-
resentative Olsen was particu-
larly concerned about large
advertising inserts and booklets
provided by outside printers for
the publication.

The Subcommittee is working
out final terms for the general
postal rate raise legislation, and
is expected to get into third-
class matters this week. Fourth-
class special educational rates,
which cover records, tapes, film
and educational materials, have
not yet been reached.

Dennon Quits DJ
Sells 50% of Co.

SEATTLE, Wash. — Jerry
Dennon has announced his res-
ignation as president of D.J.
Distributing, Seattle, and the
sale of 50 per cent interest in
the firm to Denny, Inc., a sub-
sidiary of Consolidated Dis-
tributors, Inc.

Consolidated was sold, effec-
tive July 6, to ABC Records,
Inc. Dennon will continue his
producing and music-publishing
activities under the name of
Jerden Music.

MGM'’s Porter in

U. S. Television Bow

NEW YORK—Robie Porter,
MGM Records artist and Aus-
tralian TV former, i1s mak-
ing his first U. S. television a
pearance as a regular on tﬁ;
“Malibu U.” series running on
ABC-TV. Porter signed with
MGM in 1966 and has come
up with two successful albums
for the label. His current single
is “1 Haven't Got Anything Bet-
ter to Do,” from the Metro
film, “Doctor, You've Got to
Be Kidding."

FRED WARING, who won the longest drive prize, signs up for the
Billboard Invitational Golf Tournament.

i
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BOB BERRYMAN, left, and Ron Willman, Billboard advertising sales-
man, make with the tape measure in the closest-to-the-pin competi-
tion. Standing are, left to right, Mac Goldman, Del Serino, Larry Taylor
and Frank Military.
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160 SWING HIGH, SWING *
LOW AT BILLBOARD GOLF

WHITE PLAINS, N. Y.—Some 160 golfers competed for
trophies at Billboard’s First Invitational Golf Tournament, at the
Knollwood Country Club here, Friday (14).

Major winners were Fred Scrutschfield, low gross, Class A;
George Deacon, low net, Class A; Jerry Schoenbaum, low gross,
Class B; Joe Deane, low net, Class B; Larry Taylor, low gross,
Caloway System; Bob Venosa, low net, Caloway System; Artie
Mogul, closest to the pin; Fred Waring, longest drive, and Dick

Smith, high gross.

Runners-up were: Class A low gross, Ken Carson, Lucky
Carle and Mack McAvoy. Class A low net, Dick Williams, Lew
Anderson and Arnold Berry. Class B low gross, Ben Blaine, Joe
Linhart and Dan Collins. Class B low net, Gene Weiss, Ken Gray-

son and Kai Winding.

Caloway System runners-up were Roy Horton, Stanley

Kahn

and Duke Niles for low gross and Jack Loetz, Bill O'Dell and Al

Madison for low net.
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Marks Hitting Global
Mark on Copyrights

NEW YORK — E. B. Marks
Music is swinging on a global
level with its foreign copyrights
clicking in the U. §. and its do-
mestic songs scoring overseas.

One of the most active for-
eign-originated songs on Marks'’
catalog now is “Yellow Days,”
which comes from the Mexican
song “La Mentira."” According
to Stanley Mills, Marks’ general
professional manager, who has
been working on the song, there
are now 10 versions of the song
recorded by American artists
and 21 recordings by Latin-
American artists whose disks are
available in the U. S. “Other
versions by American artists are
continuing to come in,” says
Mills.

From France, Marks has “If
You Go Away,” which now has
about 20 disk versions by Amer-
ican artists; from Italy, Marks
has “All,” which now has about
30 American-made disk versions,
and Germany will be repre-
sented with “Love [s,” which
will be getting a push from
Anita Bryant's recording on Co-
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lumbia Records. And now,
Marks has representation from
Cuba with a new version of the
standard “Marta” by the Bach-
elors on the London label,

Overseas, Marks has “Let's
Pretend” scoring in England,
and its hit of the 1950%, “Tell
Laura I Love Her,” now clicking
in Italy. “Let’s Pretend” will be
getting a boost in the U. S.
through recordings by Donna
Lauren on Reprise, and Marilyn
Michaels on ABC.

‘September’ Used
As TV Commercial

NEW YORK—"See You in
September,” which has been re-
corded by the Tempos and
which became a gold record,
will be used by McCann-Erick-
son as a Westinghouse air-con-
ditioner television commercial.
The copyright is held by Vibar
Music, a division of the
Schwartz-Greenberg publishing
firms. S-G will get $10,000 for
the rights for two years.
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PICKETT
_ Funky
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Atlantic #2430

from Wilson’s New Smash Album THE SOUND OF WILSON PICKETT
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Market Quotations

{As of Noon Thursday, July 20, 1947)

£5-66 Week's Vol. Week's Week's Week's  Net

HAME High Lew in 100 High Low Close Change
Admiral as 20% 557 26'a 24Va 2453 -1%
American Broadcasting 102 7234 1258 102 B85 102 +14
Ampex gl 223, 1219 W 37 37Vs - 34
Audio Devices 0% 213 507 291 25% 217V - Y
Automatic Radio &% I &6 &3 534 1 - 15
Autlomatic Retoiler Assoc. 74 51% 393 74 707 73V T2%
Cameo Parkway 6% 2% 6462 &% 3% 4 - Y
Cantesn Corp. 283 21V 466 24 22% 23 - 1
CBS 74}y 5915 2340 &6 613 613 =434
Columbila Pic. 52% 33%% 210 50% 473 4A7% =13
Consolidated Elec. 57% 34% 322 54 51% 52% T+ %
Disney, Walt 104 75 az7 93v; 88%; BB —434
EMI 5V IVa 649 5 434 43 - 14
General Electric 1023 82V 2740 1023 93V 102% +1134
Handleman 34va 17Ve 144 34 N NV -3
MCA 584  34% 124 584 S58Vva 57 +1
Metromedia 54%s 40% 156 52 50 51" +1\
MGM 59 323 M 5415 5334 544 -134
3M 93l 75 1105 Ba%s 80 81 =2
Matorola 13234 90 1130 1283 120 1233, +43
RCA 554y 4234 1555 531 50% 52% +1%
Seeburg 20% 15 604 19 17% 17% - Y
Tel-A-Sign W% 1% 1900 2% 1% 2% + %
20th Century 57% 3235 &1 56 53 545 +1
Trans Amer. 454 285 1911 464 43V 444 - 1
WB 25% 16% &0 24% 23% 4% + %
Wurlitzer 34 18 93 23% 22V, 22% -1
Zenith 495  AT¥, 1242 69% 643 4BTm T+4l%

Waeks Week's Week's
OVER THE COUNTER* High Lww  Clens
(As of Moon Thursday, July 20, 1967)

GAC Tl &% T
Jubilee Ind. 5% 5V 5%
Lear Jet 18% 17V 18%
Merco Ent. Ple P4 olg
Mills Music 24% 242 24';
Pickwick Int. 4% 12% 14
Telepro Ind. 37 3 3%
Tenna Corp. 125 103 12%
Orrironics 113 1Y% 1%
ITCC 1%  10% 10%
*Over-the-counter prices shown are "bid” (os opposed to “asked”). Meither the

bid nor the asked prices of unlisted securities represent actual transactions.
Rather, they are a guide to the range within which these securities could have
been sold or bought ot the time of compilation.

The obove quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the Mew York Stock Exchonge and all principal stock

exchanges.

Surtax Seen

Trimming

Profit on New Prices

o Continued from page 1

summer. However, while the
economy has strengthened after
the fall slump and sales are
generally up from a year ago,
the boom has been slow in de-
veloping.

While most company offi-
cials declined official comment,
the feeling is that the mono
price increase came at the right
time. Said Tom White, MGM
Records director of business af-
fairs, “There won't be as much
profits as manufacturers had
anticipated, but if we didn't
raise prices we'd be in that
much worse shape.”

Bee Gees Finish
2-Wk. U.S. Tour

NEW YORK —The Bee
Gees, Atco recording artists,
completed a two-week coast-to-
coast United States tour on
Sunday (16). The quintet met
disk jockeys and press in New
York, Miami, Los Angeles, De-
troit, Cleveland and Chicago.
They began a Scandinavian
tour of wvisits to Sweden, Nor-
way and Denmark on Thursday
(20) for TV and promotion
appearances. (German appear-
ances are slated for Aug 11,
12 and 13. The Bee Gees will
appear in “Lord Kitchener's
Little Drummer Boy,” a full-
length film being made in Af-
rica late this year.

From the consumer side, the
surtax, while not affecting rec-
ord sales, may cut into higher
priced products such as phono-
graphs, tape cartridge players
and musical instruments.

Said Austin Lempit, sales di-
rector and vice-president of
Buegeleisen and Jacobson, “A
drop in sales will depend upon
the economic conditions of in-
dividual markets and whether
or not the teen-ager has total
discretionary use of his funds.
If the amateur musician (mean-
ing teen-agers) spends the
money from his own earnings,
the tax factor is negligible. It's
only in the instance when par-
ents have to lay out the money
that sales may be affected.”

“Any tax bite,” said Gretsch
vice-president Phil Grant, “will
crimp consumer spending.” But
Grant believed that the psycho-
logical factor would be pri-
mary, “Even if the surtax costs
the consumer only a few dol-
lars more,” he said, “the
thought of a tax rise may block
many a sale of new instru-
ments.” However, Grant does
not figure the surtax to make a
big dent in professional rock
'n’ roll band or schoo] sales.

If the surtax legislation is en-
acted, the amount will be a
percentage of the total tax ob-
ligation, calculated after the
yvear end. Dealer sales are ex-
pected to be affected only dur-
ing the January through April
15 filing period and for a few
weeks thereafter.

Compass Sets
New Paths

NEW YORK-—Compass Rec-
ords, formed last year by Mickey
Kapp, this week announced its
product diversification drive
with the signing of new artists
and the acquisition of masters.

New to the artist roster is
Kathy Keegan, whose first Com-
pass releases will carry arrange-
ments by Jimmy Wisner. Com-
pass has also signed Oliver
Worthington, whose first single,
‘Haight-Ashbury Marketplace,”
will be released this week.

Buzz Willis, veteran promo-
tion man recently signed by
Compass, has acquired two r&b
masters. They are Helena Fer-
guson with “Where Is the
Party,” produced by Lincoln
Kilpatrick, and the Adventurers
on “(These Days) A Good Girl
Is Hard to Find,” produced by
Perry and Johnson.

On tap are singles by James
Bounty and Bill Soden, with
the label's first comedy album
scheduled for September re-
lease.

Kapp and Willis are off on a
national sales tour, which will
end in time for the annual con-
vention of the National Associ-
ation of Radio Announcers,
Aug. 9-13.
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ATL ‘GROOVIN"
MOVIN’ FAST

NEW YORK—Atlantic Rec-
ords is giving “Groovin’ " by the
Young Rascals a multilingual
spread. An Italian and a Span-
ish version of the song, which
was prepared for the overseas
market, was put into release in
the U. S. last week after several
key disk jockeys here started
spinning the sides.

The original English version
of the Rascals’ “Groovin' " on
Atlantic has passed the million

sales mark.
RN R R R A T R VTG M S T

Directors Being
Named by WBP

LOS ANGELES—The new
Warner Bros.-Seven Arts com-
pany's board of directors are
being named, following the ap-
proval July 16, of the WB
purchase, Eliot Hyman was
elected chairman of the board,
with the following initial asso-
ciates: Benjamin Kalmenson, re-
cently elected president of WB,

named president and director
and Jerome WNewman elected

chairman of the combine’s fi-
nance committee.

Warner Bros. Pictures, which
has owned WB/Reprise Rec-
ords, has changed its name to
WBP-Inc. Shareholders with
WBP are entitled to one-third of
a share of Warner Bros.-Seven
Arts or $5 cash and $10 princi-
pal amount of 5 per cent of con-
vertible subordinate debentures
of the new firm due 1988.
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ROCK FEST ON
COAST AUG.7

LOS ANGELES—The West
Coast “Rock Music World
Championship” will be held
here at the Hullabaloo begin-
ning Aug. 7, with the semi-
finals scheduled for Aug. 16,
and the finals the next evening.

The competition, open to non-
professional rock combos, will
lead to the rock music world
championships which begin Aug.
25 in New Jersey.
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Executive Turntable

o Continued from page 4

Music. Bill Stinson is the new executive vice-president and
general manager of Paramount’s publishing companies, Para-
mount, Famous and Ensign Music. Stinson, who joined Para-
mount in 1941, has headed the company’s music department

for 10 years.

* * XK

Herb Bendler elected vice-president-general manager of
Beechwood Music Corp., the Capitol BMI firm. He joined the
label in 1965 and has been in the music business since 1939
with both record companies and artist management. . . . Andrew
Wickham joins Warners/Reprise to handle administration for
both labels. He was formerly professional manager at Trous-

dale Music.

* *

Richard Spittel has been named head of the Hollywood
office of John Springer Associates, Inc. Spittel has been with
the public relations firm's New York office for two years. He
previously was with the Bill Doll Co. Katherine Robinson, who
has been with the Hollywood office for six months, will be

Spittel’s executive assistant,

* * ¥
Ray Passman has joined the Bert Berns Organization to

I
i
Ilg
i)
i |

PASSMAN head

work on the Web IV music publishing division,
He will assist Berns in building copyrights and
acquiring new material for the firm. Passman
was previously with Tobi-Ann and Picturetone
Music, the Phil Kahl
also operates the Bang and Shout labels.

Nola Johnson has been promoted from the
royalty department of Laurie Records to traffic

for the label.

publishing firms. Berns

Her new duties include

ordering all records for the Laurie group which includes Rust

and Providence Records.

Pickwick Sales Up 9%
—Net Increases 27 %

LONG ISLAND CITY,N. Y,
—Pickwick International, Inc.,
reported $8,209,361 in gross
sales for the fiscal year which
ended April 30, a 9 per cent
increase over the 57,534,196
for the 1966 fiscal year. Net
income rose 27 per cent from
$390,006 to $494,870, while
per share income rose the same
ercentage from 98 cents to
EI.ES. based on 397,048 shares
outstanding. Also up were Pick-
wick's ratio of assets to liabil-
ities, which went from 2.6 to
2.9, and the pre-tax income,
which rose from $707,253 to
$892,467.

Cy Leslie, Pickwick president,
pointed to the success of the
economy ($1.89) Pickwick/33
label as “the most important
single marketing entity in the
company's history.” He referred
to product resulting from agree-
ments with Capitol, ABC,
Warner Bros./Reprise, Everest

and Jubilee Records, as well
as new agreements with Dot
and Mercury.

He also cited success of the
corporation’s premium depart-
ment, international operations,
publishing operations in New
York and Nashville, and the
Design, Cricket and Happy
Time budget (under $1) labels.
Pickwick recently purchased
Barth-Feinberg, Inc., wholesaler
of musical instruments and ac-
cessories, which formerly was a
subsidiary of the Seeberg Corp.

Leslie said, "We intend to
accelerate our activities during
the next 12 months. It is our
intention to diversify into re-
lated fields through acquisi-
tion; to sign agreements that
will further enhance the cata-
logs of Pickwick/33 and our
Pickwick/8 and Pickwick/4
stereo tape CARtridges; and to
pursue growth in every area of
our enterprise.”

Lawyers Talk Copyright at
Annual ‘Speak-In’ Session

NEW YORK—The music in-
dustry and copyrights came
under discussion Thursday (20)
as part of the week-long 26th
annual summer session of the
Practicing Law Institute held in
the Statler Hotel here.

Attorney Leon Kellman spoke
on current copyright problems
involving the use of music in
plays. Kellman's talk covered
music used in the opera, musi-
cal comedy, music, lyrics, re-
vues, plays with music and in-
cidental music to non-musical
plays.

Speaking on capital gain or
loss for copyright, attorney Max
Chopnick of Conner and Chop-
nick, cited cases involving An-
atole Litvak and George Gersh-
win for capital gains treat-
ment. Chopnick also discussed
“spread forward arrangements"”
—an agreement whereby a com-
poser, artist or producer, an-
ticipating large returns on a
work over a period of fime,

may make arrangements for
limited annual payments in
taxes and a spread forward of
royalties and earnings from the
work into the future,

Thursday’s meeting, attended
by 200 attorneys and repre-
sentatives from the music, pub-
lishing, motion picture and
broadcasting industries, also ex-
amined a background music
tape license of the 3M Co. and
a Muzak background music li-
cense, for the mechanical re-
production of musical work
covered by copyright law.

A spokesman said that copy-
right discussions become part
of the Institute this year in
view of federal action taken on
copyrights during 1966-1967.
The Institute serves as an educa
tional facility for keeping at-
torneys and others in legal ca-
pacities up to date on changing
laws and cases dealing with
these measures.

JULY 29, 1967, BILLBOARD
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Jq z Z Beall' Montgomery Solid
For Rest of ‘67
By ELIOT TIEGEL LOS ANGELES—The Wes
Montgomery Quintet, recently

Since launching a concen- good as the total sales of his ored ASM o
trated big band program, World first WP package, “Swingin’ ;'g"lf o 'I':'.l! : ]ﬂzzh ]grtnuli.bﬁilfh
Pacific has been approached by New Big Band,” according to ooked solid through late .

a number of band leaders Bock. The combo will play through-
about joining the bandwagon Rich's exposure on the out California until October,
currently propelled by Buddy  “Away We Go" CBS-TV sum-  when they will go to Salt Lake
Rich, Gerald Wilson, Don Ellis  mer series is a plus factor for  City to appear at the Chez
and Bob Florence. the label, and his tour with Pierre from Oct. 3-7. The quin-

“W‘-::W turned down four Frank Sinatra will generate ad- tet then will move east for dates
hf}“*-'-‘h explained Dick Bock, ditional interest among a wide in Chicago, Detroit, Philadel-
World Pacific’s general man- ranging audience, phia and Boston.

ager, while Ravi Shankar's sitar
album filtered through his of-
fice. “We can't handle any

Television, 1n an indirect The
way, is boosting Bob Florence's
career. He 1s regular arranger-

quintet received the
1966 Grammy for “Best Instru-

more. We've ‘”—'r;_”'-‘*! “"!”i'jl"l‘lf composer for Terry Gibby — mental Jazz Album of the Year,”
actual working bands and Bob band, which swings the “Steve  which was “Goin' Out of My
Florence's studio band. From a ([ antintiod & ol d" \ ¥

merchandising viewpoint, the (Conltnied on page i+ Head” on Verve.

company stands a  better

chance of obtaining store space
with a band program spotlight- &
ing several albums rather than
releasing one LP at a time."”
The label's recent promotion,

' Jack titled “Big Band Happening.” . B
+Burns spotlighted packages by the The '“":E"ﬂ_ﬂflnnnl Music Reiurd Hawswa_akly
IHIIIi four bandwagon flag wavers. Now in its 73d year of Illﬂl..l!‘n‘l‘l‘j’ service
Avery Liberty Records’ art depart- s h "b H

. ment designed separate promo-
| Schreiber tional displays for each of the ubscrineé Now
four LP's with the same identi- | =~==========-= Just mail request order today ‘====--~- -

fying logo. BILLBOARD, 2160 Patterson Street, Cincinnati, Ohio 45214 914
“Bands are hﬂ!\iﬂiil[}' i j“?-‘{ Please enter my subscription te BILLBOARD for

market product,” Bock con- [] 1 YEAR $20 [] 3 YEARS $45 [ New ] Rensw

tinued. But the company feels E5 Paianl encloied C1 2 EXTRA iisues for cash (3 Bill me later

that the Buddy Rich band, as
an example, is capable of reach-
ing teen-agers. “"When you say
band to a teen-ager, It means

Above subscription rotes for Continental U. 5. & Canada.
Overseas rales 2n request.
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CL 2370/CS M170 a seven-piece combo,” said Company —
Macey Lipman, WP’s national
sales manager. “Rich is the best Mame
example of what a band can do Aeldvaia
with youn people.” Early sales ‘
On COLUMBIA RECORDS® of his second LP since joining City State & Zlp
the roster several months ago, = .
“Big Swing Face,” have been as ._1?5"_ ff_u_u_'lf'_ ___________ T A 4 _ﬂ I_' _______________
12 JULY 29, 1967, BILLBOARD

- e — — WAV americanradionisiory com



www.americanradiohistory.com

S 5
GARYLEWIS

| - AND THE PLAYBOYS

7 99983 -

: MWER TO THE LIBERTY SIDE. | & 1 En- GARY I-IH.EIN F&n uupﬁﬂ.mau-nuam 890, | . e

=] W, A |¥ "
i ] v F AR
= =l 3 i 1 k el PP B e |
T -_-4.,-& X/ fle * S : Lopyrignied.materidl
: ="y -ﬂti.. . i { I 4 & - i
Lt i P o 'r.l 2 | ¥ i - 3
t 2 X e sinl i

5 l- JHL v -
LAY i "l'll.l.'.En."-"].l-.. TN SR e LT LR e g L P T SRR ettt ~ L ML LR e



www.americanradiohistory.com

SG-Col.,Colgems Close Family Tie

o Continued from page [

scripts so that they, too, can get
national TV exposure,
Another New Series

Another new TV series in
which the publishing firm and
the record division will be in-
volved is “The Second Hundred
Years.” The series, which debuts
on ABC-TV, has a title song
penned by Screen Gems music
writers Barry Mann and Cynthia
Weill. LaViola is now in the
process of lining up a major art-
ist to record the song. On this
show, too, Sill plans to work in

IN NEW YORK CITY
8,000 SQUARE FEET

PRIME OFFICE SPACE
AT 1560 BROADWAY

Billboard is vacating 8,000 square
feet of office space, newly mod-
ernized this year and air-condi-
tioned, to move to larger floor
same building due to expansion.
This space available October 1,
1967. High ceilings and complete
new lighting installations. Attrac-
tive and good location. For in-
formation contact:

HILMER 5TARK
Plaza 7-2800 (Area Code 212)

Call collect if out
of city prospect.

his Colgems artists for that im-
portant TV exposure,

On the movie end, Screen
Gems writers Tommy Boyce and
Bobby Hart have written the
title song to “Where Angels Go
Trouble Follows,” a Columbia
Pictures release starring Rosa-
lind Russell. Boyce and Hart
sing the song on the film’s
soundtrack and have recorded a
single of the tune for A&M
Records.

Colgems Music will be in-
volved with “Enter Laughing,™
an upcoming Columbia Pictures
release. The title song has been
written by Quincy Jones and
Mack David, and has been re-

corded by Mel Carter for re-
lease on the Imperial label.

Two songs written by Tony
Wine and Carol Bayer, for the
movie “To Sir With Love,” are
also being pushed by Screen
Gems. The Mind Benders have
recorded both songs for release
on the Fontana label.

Colgems now plans to bring
three additional acts to the
label each year. The label's first
big singles drive since the Mon-
kees will be for a new group,
the Lewis and Clarke Expedition.
There will be an emphasis on
new talent for the label but that
doesn’t preclude adding name
talent to its roster as well.
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RUFUS LUMLEY, center, standing, discusses his new single, “Just
Say Goodbye," with Don Owvens, Billboard director of reviews and
charts, left, and manager Fred Barr, right. Seated, left to right, are Paul

Ackerman,

Billboard's music editor, and George Levy, chief con-

sultant for Lumley and Barr. Lumley is getting a major promotion

campaign by RCA Victor.

Jazz Beat

o Continued from page I2

Allen Comedy Hour” on CBS-
TV. Bock hopes to record a
future LP of all Florence orig-
inals. His current effort in-
volves interpretations of Petula
Clark chart hits.

In addition to the four new
band LP's, WP's catalog 1s
strengthened with 12 other titles
—seven by Gerald Wilson, the
longest band contraciee with
the firm. Wilson is categorized
by Bock as representing a
“truer” brand of jazz, wherecas
Rich's glamour is both in jazz
and as a personality.

“In the next six months Don
Ellis will reap the kind of ex-
posure that will provide him
with one of the largest jazz
audiences in the '60's,” Bock
caid. “He should cut way into
the teen market and affect
oung people who are supporting
&rfnewgsﬂfmds. The only things
making any major inroads in
jazz have broken away from
the traditional 4/4 swing. Ga-
hor Szabo, Dave Brubeck, John
Coltrane, John Handy, Charlf,:s
Lloyd and Ellis are all experi-
menting in rhythms. It's either
Latin or Indian-influence jazz.
Traditional jazz is finding a
smaller and smaller audience.
Young people are coming in on
this wave of new jazz. Ellis can
win young followers '!]f:‘.callﬁ-;uf
his rhythmic complexities which
are so emotionally stimulating.
He grabs his audiences en masse.
If the masses have been able
to embrace Ravi Shankar, then
Don will not have such a hard
time. He has one of the best
opportunities of the '60's to
make an artistic and commer-
cial success.”

Bock believes that there are
greater advantages fo signing
new names, although there 1s
sales value to an established
name,

He says that if a band has
been cut by other labels and
it'’s products are on the market.
its exclusivity doesn't mean any-
thing to its new label. Record-
ing costs are so high that the
label must come up with an im-
mediate first recording hit. The
market turns “soft” for any
product which lays around, al-
though department store and
discount houses cherry-picking
sales policies eliminate non-hit
products from public exposure.

Heart Warming,
Victor Ltd. Pact

NASHVILLE—Heart Warm-
ing Records, the leading gospel
firm in Nashville, has signed a
contract with RCA Victor, Ltd.,
giving RCA distribution rights
to the Heart Warming product
in Canada.

The deal was concluded be-
tween Heart Warming's Vice-
President George Harrison. This
marks the first time Heart
Warming has had distribution 1n
Canada. To inaugurate the new
set-up, Heart Warming will re-
lease 20 gospel LP’s in Septem-
ber.

In still another deal, Heart
Warming has signed with the
Capitol Record Club, which will
feature six of the label's re-
leases in the September selec-
tions. This is a new, broad step
for the gospel industry, which
long has sought distribution on
a level with other facets of the
music business.

James Brown Enterprises

850 7th Avenvue
New York, N.Y. 10019

“COLD
SWEA

KING 6110

KING RECORDS, INCG.
1540 BREWSTER AVENUE, CINCINNATI, OHIO
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Analysts’ Swing to Pop Arl—
Put Top 40 in Cultural Class

e Continued from page 1

textures are being felt and movies are plowing
ahead with what? Love stories? Art must grow
if it is to be alive, Today, when this country has
found a brilliant kind of life in sound and color
and sensation, two great forms are sluggish and
one of them—the theater—is practically dead.
They had better do something about it."

Even the drug-hippie connotations that are be-
coming prevalent in the lyrics of current songs
are being taken as serious reportage of what's
going on today. “The recording artists are keenly
aware and are a part of the things that are
happening now,” said one industry executive,
“And they tell it where it is.”

Dylan a Leader

The new standing of pop music in the literary
world can be attributed to Bob Dylan whose
songs were hailed as and an important
move away from the obvious and corny pop
music lyrics of the past. Intellectual treatises of
Dylan’s work has been given wide coverage in
newspapers and magazines and recently Com-
mentary magazine did an analysis of his work.
Simon and Garfunkel have opened up still another
area. Recently the Christian Advocate, a Metho-

Flatt and Mountain

NEW YORK—Despite the

dist journal, ran a cover story which pointed up
the religious significance of the works of Simon
and Garfunkel, and a chain of 100 Catholic news-
papers ran an article on the religious references
in the works of the duo. There's no doubt that
Columbia Records, which has Bob Dylan and
Simon and Garfunkel on its roster, benefited from
this added exposure. The work of the Beatles,
especially their new Capitol LP, “Sgt. Pepper’s
Lonely Hearts Club Band,” is getting the same
sort of serious criticism and analysis,

Also, the new young record stars have become
the “darlings” of the fashion and glamour pub-
lications. Cher, of Atco's Sonny and Cher, was the
subject of a fashion spread in Vogue magazine,
Simon and Garfunkel recently had a full-page lay-
out in Vogue, and top Vogue editors have been
getting into the swing of the thing at recording
sessions held by Atlantic Records. Another fa-
vorite on the glamour magazine circuit is Dono-
van, Epic Records’ singer from England.

Many of the important chroniclers of jazz are
beginning to pay attention to the new pop sound
and are concluding that it is “the new jazz." Such
jazz writers as Ralph J. Gleason and Nat Hentoff
have begun to devote considerable space to this
new pop music.

Boys Swing & Sing to New Peak

billies" theme brought their tal-

all the Friday aand Saturday

Bootleggers Smother
NY and NJ Markets

® Continued from page |

mate product. He added that in addition to the New York and
New Jersey markets, there was considerable bootlegging in the West
and South.

Labels reported being bootlegged, in addition to Jubilee and
Roulette product, include Motown, Bang and Dionn. Bert Berns, of
Bang, said he was trying to track down reports that his product
was being bootlegged, but as yet had no proof. Harold Lipsius, of
Jamie/ Guyden, distributor of Dionn, was aware of counterfeit Dionn
labels, but could not guess at the extent of actual bootlegging.

One executive with a key indie manufacturer stated several
labels offered to help governmental investigators.

Considerable secrecy surrounded the attempts of labels to
track down the bootleggers. An attorney representing a leading
independent stated he could not divulge details at this point, “but
obviously something is going on,” he said.

In addition to bootlegged product, New Jersey distributors
stated that stolen merchandise is showing up in record stores as
early as two weeks prior to the regularly scheduled release date.

John Clark, of Abeles & Clark, the attorneys who were
instrumental in framing the anti-bootlegging statute, stated one
needed a magnifying glass to determine whether some of the labels
are spurious.

Apostolic Rolling

NEW YORK—The Apostolic

claim from the highly receptive Recording Studios began opera-

absence of the renowned three-
finger banjo-picking of FEarl
Scruggs (due to illness), Lester
Flatt and the Foggy Mountain
Boys displayed at the Hotel
New Yorker's Nashville Room
the talent and dexterity which
have widened their spectrum of
audience to include folk music
fans and those who enjoy good
country songs in bluegrass style.

While Flatt and Scruggs have
had a tightly knit following for
many years, their “Beverly Hill-

ents to view before a mass au-
dience—most of whom were un-
familiar with country music,
But it was only recently that
their fame spread to the folk
music fans.

With Curtis McPeaks sub-
bing for Scruggs, the Columbia
recording artists filled the new
Mashville Room, for six of eight
shows during the three day per-
formances (14-16). Sunday
evening was the only light day,
with capacity crowds attending

night shows. Also on the bill
were Robbie and Arlene Har-
din.

Sporting the cream of their
repertoire, Flatt and the Foggy
Mountain Boys received heavy
applause for their “It Was Only
the Wind” and “Wabash Can-

nonball.” Standout perform-
ance was the fiddling of Paul
Warren on "Orange Blossom
Special.” "California Uptight

Band,” Flatt and Scruggs latest
recording also won wide ac-

audience.

The two Hardin girls, making
their New York debut, also
scored strongly., Robbie and
Arlene, once part of the fa-
mous Hardin trio, are now on
their own—their brother is con-
centrating on song writing. The
duet featured both sides of
Arlene’s latest single, “Don't
Ask for Tomorrow™ and "My
Fair Weather Love” plus sev-
eral other recent country hits.
The best number in their act

tions at 52 E. 10th Street here
this week. The studio, which
has one of the new I2-track
recording systems in the nation,
15 headed by John Townley, a
former member of the Magi-
cians, who recorded for Colum-
bia. Studio manager is Matt
Hoffman, who produced several
underground films.

was the trio’s big hit of last
year, “Tippy Toein.”
HANK FOX

-
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Musical Instruments

NAMM SHOW

Instrument Accessories
A Galaxy of Gadgets

By EARL PAIGE

CHICAGO — The explosion
of amplified sound triggered
during the National Association
of Music Merchants (NAMM)
show promises to make acces-
sories an even more colorful and
profitable peripheral product.

One of the accessories that
made a lot of “noise” creates
silence. .

Shure showed its "Solo-
Phone,” which allows two gui-
tarists, a guitarist and wvocalist
or a guitarist and tape recorder
to be heard only by the per-
formers. Koss Electronics, Inc.,
had its “Performer,” a $40 re-
tail unit also equipped with
dual headphone jacks. Telex
displayed a  battery-powered
portable amplifier guitar head-
set called the “Amplitone,” for
silent practicing,

Extending beyond fretted in-
strument boundaries was the
“Solo-Amp" from Targ & Din-
ner, Inc., which plugs into any
instrument designed for ampli-
fication—a wide category now.

Light Sets

“I think these light sets are
something we're going to have
to start stocking,” said enthusi-
astic Harry Rempe, Rempe Mu-
sic House, Fort Madison, Ia.,
who liked Aztec Sound's acous-
tically responsive psychedelic
light columns, which list at
$305,

Aztec, like other makers, also
showed strobe light sets, as high-
lighted in the display from
Chadwick-Helmuth, where this
aerospace supplier’s “Strobo-
delic" created unique “unreality”™
with spasmodic flashes four to
five times per second. “Slave”
units, remote control, special
connectors and extension cords
were also made available.

Replacement speakers should
become another heavy-traffic ac-
cessory item if J. B. Lansing
Sound, Inc., has its way. This
firm continues to astound ad-
vertising circles with its promo-
tion of the non-existant “Men-
delssohn Quintette Club of Bos-

/.

vibrate to the rhythmic
roll and staccato
of the
percussion instruments,
symbolized better on...
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A Division of GREENTREE ELECTRONICS
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ton." This phantom group now
has a fan club of over 7,000
and is keyed to with a heavy
speaker promotion,

Other companies gearing for
this end of the accessory busi-

ness are Jensen, with its “Vi-

branto MI" series; Yamaha, in-
troducing a very shallow-de-
signed “natural sound" speaker,
and Electro-Voice now designing
an enclosure for its huge 30-
watt super bass driver.

Mikes — Pickups

Electro-Voice displayed 20
microphone models. Turner
stressed the features of its “pop-
top” ball screen cardioid dy-
namic mikes, Shure, a second-
time NAMM exhibitor, aimed
at the teen-conscious dealer with
its Model PE56 Unisphere I and
the PES585 Unisphere A, list-
priced at $98 and $68 respec-
tively. Both are designed for
rock groups.

Pick-Ups, with Vox, Conn,
Selmer, LeBlanc, Koss, Chicago
Musical Instrument Co,, and
other firms now aiming at the
amplified wind instrument field,
are becoming an accessory cate-
gory all by themselves,

Rowe, which tried to sell
woodwind and brass instrument
makers on the amplified sound
idea seven years ago, will prob-
ably reintroduce a pick-up for
horns soon, too. Displaying a
wide array of guitar pick-ups,
the firm also had “built-in" units
ranging from $25 to $69 -and
showed pick-ups for everything
from violins to autoharps.

Ampeg showed a stereo pick-
up for its fiberglass bass. The
firm also showed accordion pick-
ups, anticipating what some
dealers expect to be a rebirth of
this instrument.

Teaching Aids

Teaching aids — from learn-
music playing cards, as dis-
played by H. G. Company and
QOahu Publishing Co., to Tune
Tronic's $12 “E™ note electronic
guitar tuner — were well-repre-
sented. One of the more sophis-
ticated aids was the Koss Model
kt-68 “teacher,” a $279 list price
unit allowing the synchroniza-
tion of a record and musical in-
strument.

Music Minus One displayed a
wide assortment of records to be
used in teaching, such as its
“Guitar Taught at Home," a
two-LP set with 36-page illus-
trated book to retail at $5.95.
Other companies, Mel Bay Pub-
lications, Inc., showed its at-
tractively colored instruction
books, a major accessory line.
Over 24 firms showed teaching
aids.

Guitar Items

The continued emphasis on
guitars, has, of course, influ-
enced many otherwise nonmu-
sical-instrument-oriented  firms
to go after the stringed-instru-
ment accessory business. Le-Bo
Products Co., Inc., traditionally
a record accessory firm, showed
strings, straps, polishing cloths,
pitch pipes, jumper cables, pol-
ish and picks in’ rack-package
styling.

Recoton, another large pro-
ducer of accessories for the rec-
ord industry, also showed a wide
assortment of packaged guitar
accessories. Many of the items
are incorporated into assortment
displays, one including 32 items,

(Continued on page 58)

FRANK ZAPPA, leader of Verve's
Mothers of Invention, is seen with
Bernard Mersky, vice-president,

Merson Musical Products, with
whom the artist has just signed a
promotion and advertising con-
tract. Merson distributes the Uni-
cord line of amps, guitars, combo
organs and other pop musical
merchandise.

Fender Bronco

For the Beginner

SANTA ANA, Calif—Fend-
er's new Bronco guitar and amp,
introduced at Music Show time,
is aimed at the beginner market.
The set is particularly slated to
the teaching of hte fundamentals
of music and quality equipment.

The guitar has features found
on more expensive Fender lines,
such as a 24-inch adjustable and
truss-rod reinforced neck, six in-
dividual bridges for custom string
length, built-in tremole mounted
as a single unit with the bridge,
individual tone and volume con-
trols.

The amp features an B-inch
speaker, fully covered cabinet,
Fender lock joint construction,
two instrument inpuls, separate
volume and tone controls, sepa-
rate tremolo speed and intensity
m:tmls. on-off switch and pilot
light.

Better Book Trend

CHICAGO—Publisher Shep-
ard Stern, who heads the M. M.
Cole firm here, reports that the
buyer of music publications to-
day is seeking better quality.

“The market has been so
glutted with low quality, techni-
cally inferior books," he says,
“that the sale of that type of

publications is in a downward
trend.”

Cole recently issued a collec-
tion of “Great Folk Songs for
the Guitar" at $1.50 list.

Amps--MorePower,
Shapes & Makers

By JERIANNE ROGINSKI

CHICAGO—Amplifiers with
built-in echo, reverb, tremelo
and rhythm effects were hot
items at the Chicago Music
Show., An increase in wattage,
number of columns, p.a. systems
and voice amplifiers was notice-
able in all the major lines.

One of the most powerful
voice prejection units shown is
made by Oliver Sound. The unit
consists of a microphone and
two hornlike speakers placed on
high pole stands. A spokesman
at the Oliver booth said the
system has 75 per cent efficiency
for a gathering of 3,000 people.
Suggested retail for the unit
package is about $250.

Oliver's Powerflex 500 series
of instrument amps offers hide-
away controls which are elec-
tronically brought to the surface
with a flick of a switch. When
the amp is not being used, the
controls are folded into the
speaker cabinet to allow easier
portability. Retail prices on the
series range from $450 to $730.

Solid State

Goya introduced a specially
designed vocal amplifier to be
used by singing groups. The unit
has 100 watts of peak power,
two speaker output jacks, two
types of mike connectors, bass
and treble controls, and reverh
system. Suggested retail price is
$350.

Fender exhibited its new
three-piece  solid-state public
address system which features
all-silicon-type transistors and a
power stage cooled by convec-
tion through the front panel. It
has 100 watts of RMS power
and two column speakers. Kay's
latest addition to the amp line
is a Select-A-Rhythm Guitar
Amplifier (K780) which retails
for $650. The rhythm system is
built in, and offers 18 different
tempos.

Among the many companies
showing amplifiers this year
were some big electronic names
on the list who have entered
the amplified instrument field
for the first time. Temple Sound
Equipment, known for pro-
duction of high-fidelity com-
ponents, introduced a new line
of amplifiers. C. F. Martin &
Co. displayed its Martin §5140,
a big $1,000 amp which car-
ries two 15-inch J. B. Lansing
speakers.

Formerly involved in missile
and industrial electronics, Mid-
Eastern Industries, Inc., included
its name in the audio field with
a new line of amplifiers called
Teneyck. Eight different ampli-
fiers are available, including a

Magnatone in Domestic and
Foreign Distributor Moves

HARMONY, Pa.—The Mag-
natone division of Estey Musical
Instrument Corp. has named two
domestic and three foreign dis-
tributors. Appointments in Swit-
zerland, Spain and the Nether-
lands are part of a continuing
program of expanded world dis-
tribution by the firm.

Representing Magnatone in
Switzerland will be Albert Sacher
Import of Basel. Oscar Klein is
sales manager. In Valencia, Mag-
natone has appointed Gullermo
[lluquet. And Musica of Eind-
hoven now represents the com-
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pany in the Netherlands.

In the U, §., the Davitt-Han-
ser Co., Inc., of Cincinnati, 43
years in  musical instrument
wholesaling, and Tillman's Music
City, Charlotte, N. C., have been
named.

Tillman's will handle Magna-
tone amps and public address
systems in North and South
Carolina. Davitt-Hanser has the
Magnatone amp, guitar and Es-
tey Travelorgan lines in the
southern half of Ohio and por-
tions of Indiana, Kentucky and
West Virginia.

640-watt guitar amp and vocal
columns, Prices range from $145
to $1,675.

Bruce, another missile elee-
tronics firm, displayed three
new models—a 150-watt model,
a 200-watt model and a 300-
watt model.

New design concepts are in-
corporated in Danelectro’s new
line of Coral amps. No screws
or nuts are used in the cabinets
of the units which, according to
a company spokesman, is sup-
pose to eliminate the possibili-
ties of extra vibration as well as
give a sleek look. Prices range
from $320 to $750.

Toby came up with some un-
usual shapes in amps with its
Hat Box GTR and round sound
columns. The Hat Box line re-

 tails from $200 to $400 with

prices running somewhat higher
if the optional JBL speakers
are included.

In columns, Gregory had one
of the largest selections of slim-
line units. Some of the columns
are as narrow as 7% inches and
list prices run from $99 to $199.
A newcomer to amps, Safari,
made by N. E. W. Music Co.
in Wisconsin, offers seven mod-
els of columns ranging in price
from $349 to $569. They con-
tain Jensen speakers. Wilder in-
troduced two large column
speakers, one carrying four 10-
inch speakers for $220 retail and
one carrying four 12-inch speak-
ers for a list price of $280.

Electric Guitars
Top P.R. Imports

SAN JUAN—U. 5. Depart-
ment of Commerce figures soon
to be released for the fiscal year
ended June 30 will show that
Puerto Rico imported, from all
sources, musical instruments
worth $2 million at retail. This
excludes pianos.

Electric guitars headed the list,
followed by Spanish-type gui-
tars, drum sets and electric or-
gans.

Selmer Earnings
Up in 1st Half

ELHART, Ind.—For the six
months ended June 30, H. & A.
Selmer, Inc., reported earnings
of 50.1 cents a share compared
with 46.4 cents a share for the
first half of 1966,

First half sales were $8,045,-
600 compared with $7,325,600
for the same period last year.

KING BHUMIBOL OF THAILAND
receives, on behalf of jazzmen

around the world, a Varitone
tenor sax from Benny Goodman.
The king, a jazz buff, will intro-
duce the sax and its amplification
system in his country. The sys-
tem was introduced at the Music
Show in Chicago a year ago.

JULY 2%, 1967, BILLBOARD
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At last--the most eagerly-
awaited single of the year!

They've got a new sound, and

they've recorded it on their own

label, BROTHER RECORDS (dis-

tributed by Capitol, of course).

e

If you haven't got it, get it from
your local CAPITOL salesrep today!
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Number of Singles Reviewed This Week, 151—Last Week, 140

POP SPOTLIGHTS

To P 20 Spotlights—Predicted to reach the top 20 of the Hot 100 Chart

THE BEACH BOYS—HEROES AND VILLAINS
(Prod. The Beach Boys) (Writers: Wilson-Parks)
(Sea of Tunes, BMI)—Their first release of the
year serves as a debut for their own label, dis-
tributed by Capitol. Clever off-beat rock material
with an arrangement that encompasses ‘barbershop

harmony and jazz! Flip: “You're Welcome"” (Sea of
Tunes, BMI). Brother Records 1001

THE GRASS ROOTS—THINGS 1 SHOULD HAVE
SAID (Prod. Steve Barri & P. F. Sloan) (Writers:
Sloan-Barri) (Trousdale, BMI)—Hot on the heels
of “Let's Live for Today,” the quartet offers an-
other blockbuster Sloan-Barri rhythm number
loaded with discotheque appeal and appealing lyric
line. Flip: “Tip of My Tongue” (Trousdale, BMI).

Dunhill 4094

*FRANK
(Over and Over) (Prod. Jimmy Bowen) (Writers:
Kaempfert-Rehbein-Sigman) (Roosevelt, BMI)—

To P 6 0 Spotlights—Predicted to. reach.

OSCAR TONEY JR—TURN ON YOUR LOVE-
LIGHT (Prod. Papa Don Prod.) (Writers: Malone-
Scott) (Dom, BMI)—That “For Your Precious
Love” man strikes back with a hard driver blues
rocker which he wails in top fashion. Should prove
another top sales winner for Toney. Flip: “Any
Day Now"” (Plan Two, ASCAP). Bell 681

THE EVERLY BROTHERS—MARY JANE (Prod,
Dick Glasser) (Writer: Slater) (Rook, BMI)—Fol-
lowing their comeback hit, “Bowling Green," the
boys take this folk-rock ballad and whip it into a
pulsating easy-beat offering that should top their
recent seller. Flip: “Talking to the Flowers™ (Rook,
BMI). Wamer. Bros. 7062

JACKIE WILSON—(Your Love Keeps Lifting Me)
HIGHER AND HIGHER (Prod. Carl Davis) (Writ-
ers; Jackson-Smith) (Jalynne/BRC, BMI)—Hard
driving wailing blues item is Wilsons most potent
release since “Whispers." Can't miss proving a smash
both pop and r&b. Electrifying vocal workout.

Brunswick 55336

GARY LEWIS AND THE PLAYBOYS—JILL (Prod.
Koppelman-Rubin) (Chardon, BMI) — Infectious
rhythm entry headed straight for the top part of
the Hot 100. Arrangement builds into a groovy
beat production loaded with teen appeal. Flip:
“New in Town"” (Chardon, BMI). Liberty 55985

SONNY AND CHER—IT'S THE LITTLE THINGS
Prod. Sonny Bono) (Writer: Bono) (Chris Marc/

Cotillion, BMI)—Re-release of their recent entry

with a new record number and flip side should.

prove a giant sales item this time around. Strong
material with duo performance. Flip: “Don’t
Talk to Strangers” (Chris Marc/Cotillion, BMI).
Atco 6507

THE ELECTRIC PRUNES—THE GREAT BANANA
HOAX (Prod. Dave Hassinger) (Writers; Lowe-
Tulin) (Newcomer, BMI)—Pile driver that doesn’t
quit from start to finish. Wild group sound and
drums that will beat it right up the Hot 100. Flip:
“Wind-Up Toys” (Newcomer, BMI). Reprise 0607

JOE TEX—A WOMAN'S HANDS (Prod. Buddy
Killen) (Writer: Tex) (Tree, BMI)—Another ex-
ceptional soul stirring performance to top his “Wom-
an Like That, Yeah." Tex at his smooth blues
best. Flip: “C. C. Rider" (Tree, BMI).

Dial 4061

THE BYRDS—LADY FRIEND (Prod. Gary Usher)
(Writer: Crosby) (Tickson, BMI)—This infectious
wild rocker should put the Byrds up the Hot 100
in short order. Good material, performance and
strong dance beat in support. Flip: “Old John
Robertson™ (Tickson, BMI). Columbia 44230

SINATRA—THE WORLD WE KNEW

Powerful Bert Kaempfert ballad material performed
to perfection with Ernie Freeman's arrangement in
strong support. Disk grows on you with each lis-
tening. Superb lyric. Flip: “You Are There" (Ser-
geant, ASCAP). Reprise 0610

ERIC BURDON AND THE ANIMALS—SAN FRAN-
CISCAN NIGHTS (Prod. Tom Wilson) (Writers:
Burdon-Briggs-Weider-Jenkins-MeCulloch) (Sealark/
Slamina, BMI)—Off-beat opener turns into a
plaintive, meaningful ballad.saluting the hot music
city. Should fast prove another top winner for the
creative group. Flip: “Good Times" (Sealark/Slam-
ina, BMI), MGM 13769

DAVE CLARK FIVE—A LITTLE BIT NOW. (Prod.
Dave Clark) (Writers: Ragovoy-Marshall) (Travis/
Rittenhouse, BMI)—A mover from start to finish
is this raucous rouser to fast top their “You Don't

Play Me Around” (Branston, BMI) Epic 10209
the top 60 of the HOT 100 Chart
THE RAINY DAZE — BLOOD OF OBLIVION

(Prod. Frank Slay) (Writers: Gilbert-Carter) (Clar-
idge, ASCAP)—Having hit initially with “That
Acapulco Gold,” the good sounding group has a
hot follow-up in this interesting rocker with off-
beat lyric matter. Strong dance beat. Flip: “Stop
Sign” (Claridge, ASCAP). UNI 55026

THE PEPPERMINT TROLLEY COMPANY—IT'S
A LAZY SUMMER DAY (Prod. Dan Dalton)
(Writer: Faragher) (Bresnahan, BMI)—Fascinating
new trio sound on powerful summertime material
that should fast establish the West Coast brothers
and friend as top sellers. Well produced by Dan

Dalton. Flip: “Blue Eyes” (Preacher, BMI).
Acta 809

THE UNIQUES—EVERY - NOW AND THEN (I
Cry) (Writer: Stampley) (Gallico, BMI)—Driving
rocker with all the hit ingredients to put the group
right back on the charts once again. Good sound
throughout. Flip: “Love Is a Precious Thing” (Su-
Ma, BMI). Paula 275

THE SHAKERS —ONE WONDERFUL MOMENT
(Prod. Dennis Minogue and Eugene Pistilli) (Writers:
Cashman-Pistilli) (Pamco, BMI)—Strong debut of
new group loaded with teen sales appeal that should
hit hard and fast. Disk rocks from beginning to
to end. Flip: “Love, Love, Love” (Pamco, BMI).

ABC 10960

TRAFFIC WITH STEVIE WINWOOD—PAPER SUN
(Prod. Jimmy Miller) (Writers: Winwood-Capaldi-
Mason-Wood) (Essex, ASCAP) — Stevie Winwood,
former leader of the Spencer Davis Group, makes
a strong commercial debut with the new Traffic
group. Easy beat rocker with interesting arrange-
ment has all the earmarks of a top chart contender.
Flip: “Giving to You" (Essex, ASCAP).

United Artists 50195

TROY SHONDELL—A ROSE AND A BABY RUTH
(Prod. Don Gant) (Writer: Loudermilk) (Wind-
ward, BMI)}—Shondell, of “This Time"” fame,
marks his return via this debut of TRX, a division
of Hickory. The George Hamilton IV oldie gets a
commercial Shondell updating plus: an elaborate
promotional campaign. Flip: “Here It Comes Again”
(Acuff-Rose, BMI).

*RUBY AND THE ROMANTICS — WE'LL LOVE
AGAIN (Writers: Mann-Weill) (Screen Gems-Co-
lumbia, BMI)—This beautiful Mann-Weil material
with Latin-beat arrangement could easily put the
group back in their “Our Day Will Come™ selling
bag. Good lush commercial entry for all program-
ming. Flip: “I Know" (At Last/Saturn, BMI).

Kapp 839 -

CHART Spotlights—Predicted to reach the HOT 100 Chart

PERRY COMO—I Looked Back (Music, Music, Music, ASCAP). RCA VICTOR

el

THE YOUMGBLOODS—Get Together (5.F.0., BMI). RCA VICTOR 9264

DELLA REESE—| Heard You Cried Last llighl' (Porgie, BMI), ABC 10942

SMALL FACES—Hers Come the Nice (Nice Songs, 8MI). IMMEDIATE 1902

MICKY DOLENI—Huff Puff (4 Star/Popcorn/Cord, BMI). CHALLEMGE 59372

THE JONES BOYS—35eashore Dreamin” (llgiatto, BMI), ATCD 6506

THE SUNDOWNERS—Always Yow (Irving, I). DECCA 321N

BARBARA EDEN—Pledge of Lowe (Lin-Da, BMI}—1'm a Feel to Care (Peer
Int*l, BMI}). DOT 17032

BARBARA LYNN—New Kind of Love (larb, BMI). TRIBE B324

MEL CARTER—Enter Lawghing (Colgems, ASCAP). LIBERTY 55987

PETER NERO—Xechimilce (Bermar, BMI). RCA YICTOR 9247

LOU CHRISTIE—Gina (Screen Gems-Columbia, BMI). COLUMBIA 44240

2 OF CLUBS—Let Me Walk With Yeou (Screen BMI).
FRATERNITY 990

THE SMOKE RING—That Girl Was My Girl One Time (Screen Gems-
Columbia, BMI), MALA 548

THE DOODLETOWN PIPERS—A Summer lﬂl {Unart, BMI). EPIC 10700

DALTON & MONTGOMERY—AIl At Once (Ishmael, BMI), WHITE WHALE 253

GIEJ‘E‘I‘HM—TM! Is Worth Fighting For  (Harms, ASCAP). “RCA VICTOR

18

Gems-Columbia,

BEETHOVEN SOUL—The Walls Are Migh (Metric, BMI). DOT 17031

THE PETE KLINT QUINTET—Walkin' Prowd (AnPeter/Fantastic, BMI).
MERCURY 72709

THE LOVIN' ‘COUPLE—Winter In My Heart [Geld-Udell, ASCAP). AMY 991

THE RICH KIDS—Plastic Flowers (Unart/Nu Life, BMI). STEED 702

THE COROMADOS—Johnny B. Goede (Arc, BMI). PARLIAMENT 750

THE GARDEN OF EDEN—Flower Man (We Three, BMI). VERVE 10541

BILLY BUD—The Love Revelution (Metric, BMI). JUBILEE 5583

JIMMY ihllﬂ-l—lu;ul' (East-Redwal, BMI). VERVE 10534

BEN COLDER—The Purple People Eater Mo. 2 (Cordial, BMI), MGM 13771

ROUVAUN—I Want Yeu More (Feist, ASCAP), RCA VICTOR 9211

THE SYN—Created by Clive [Milene, ASCAF). DERAM 7510

CHUCK WODD—S5even Days Too long (Popup & Bransion, BMI)
ROULETTE 4754
CHARLES MANMN—You're Ma Longer Mine (Jon, BMI). LANOR 32%

LAURA DEVON-—I! Like the Look (Morthridge, ASCAP). RCA VICTOR 9256

MARSHA MAYE—-You Were MWear Ma ([Sherman-DeVoerran, BMI).. RCA
YICTOR 9160

BOHEMIAN VENDETTA—Enough (Unart/Banshee, BMI). UNITED ARTISTS
50174
THE NOW-—1 Want (Golden Arrow/Fiesta, BMI). EMBASSY 1968

TRX 5001

*This record it predicted to reach the TOP 40 EASY LISTENING Chaort,

COUNTRY SPOTLIGHTS

igh
TOP 10 &Usi ooy it
SINGLES Chart

WAYLON JENNINGS AND THE WAYLORS—THE
CHOKIN' KIND (Prod. Chet Atkins) (Writer:
Howard) (Wilderness, BMI)—That “Mental Re-
venge” man comes up with a topper in this power-
ful piece of Harlan Howard ballad material. Com-
pelling arrangement adds much to the rich, emotion-
packed Jennings performance. Flip: “"Love of the
Common People” (Tree, BMI).

RCA Victor 9259

I NORMA JEAN—JACKSON AIN'T A VERY BIG

TOWN (Prod. Bob Ferguson) (Writer: McAlpin)
(Acclaim, BMI)—Vic McAlpin has written a clever
piece of material which Norma Jean performs for
all it's worth. Should fast prove a chart topper.
Well thought out lyric line. Flip: “Now It's Every
Night" (Starday, BMI), RCA Victor 9258

CHART

ARCHIE CAMPBELL—Roho and the Black Bantam (Ly-Rann, BMI). RCA
VICTOR 9257

CARL SMITH—=I Really Don't Want to Know (Hill & Range, BMI]. CO-
LUMBIA 44233

JOHNNY DALLAS—If You Geot Problems in Your Home (Window-Mayhew,
BMI), LITTLE DARLIN' 0026

JUDY LYNN—1 Lost My Wings Last Might (Tree, BMI). COLUMBIA 