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Korvette's Rothfeld Asks
Mfrs. to Rechannel Mono

By FRED KIRBY

NEW YORK—"Give the consumer stereo,”"” David Rothfeld,
division merchandise manager of E. J. Korvette, said in calling for
the rechanneling of available mono-only product for stereo. Noting
that many classical lines, especially low price labels, were re-
issuing vintage material only in mono, Rothfeld said this practice

was hurting sales.

He explained, "“The con-
sumer who owns good stereo-
phonic equipment feels he must
have stereo records to get the
full use and enjnymem out of
his equipment.” Rothfeld also
credited the recent rise in mono
.prices as contributing to con-
sumer resistance to mono prod-
uct.

Rothfeld pointed out that
since the industry had gone to
one price for mono and stereo
product, the consumer should
have the choice of electronic
stereo for material waxed be-
fore the stereo era.

Explaining why there is
little reluctance to rechannel
pop product, while so many
classical performances are only
available in mono, Rothfeld

(Continued on page 30)

Col Club Hit

On Licenses
By MILDRED HALL

WASHINGTON — The Fed-
eral Trade Commission has fi-
nally and formally decided that
the Columbia Record Club con-
tracts with outside labels must
refrain from any fixing of art-
ist's royalties, or an exclusive
contracting that would prevent
other club operators, or poten-
tial operators, from licensing the
outside labels on the same
terms as the Columbia Club.

In a formal Cease and Desist
Order issued last week, five

(Continwed on page 10)

Billboard, MW Cartridge
Forum for N. Y. Oct. 16-17

NEW YORK — The second
annual Tape Cartridge Forum,
sponsored by Billboard and Mer-
chandising Week, will be held
Oct. 16-17 at the New York Hil-
ton. Last year's Forum, held in
Chicago, proved to be of his-
toric  significance, attracting
more than 400 tape cartridge
industry leaders.

The sessions once again will
be co-ordinated by Coleman
Finkel, vice-president of James
0. Rice Associates, Inc., spe-
cialists in the fields of business
education and executive train-
ing. Finkel and the Rice firm
had produced last year's highly
successful event under Bill-
board’s auspices,

The decision to present this
‘year's seminar was made fol-
owing two surveys of indivi-
duals who attended the 1966
sessions. The near - unanimous
response underscored the need
for a new forum exclusively de-
voted to the burgeoning tape
cartridge industry.

James O. Rice researchers
are currently probing the new

directions of the industry, to
serve as the basis for the forth-
coming seminar, Finkel, in com-
menting on the content of this
year's Forum, told Billboard:
“The growth of the tape car-
tridge industry during the past
12 months has been spectacular,
and the issues which challenge
it today are so different from
what we found a year ago, that
the subject material we will

(Continued on page 10)

N.Y. Instrument

Center Doomed
By HANK FOX

NEW YORK — A 30-day
eviction notice and the sight of
scaffolding just one block away
from 48th Street signal the de-
struction of the nation's No. 1
musical instrument center. In-
strument dealers now in the
section may be  scattered
throughout the metropolitan
area, This is considered likely

(Continwed on page 16)
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ITCC IN INT'L
BREAKTHROUGH

NEW YORK-—International
Tape Cartridge Corp. is going
international. President Larry
Finley has concluded agree-
ments establishing firms in
France and Switzerland. ITCC
Switzerland is jointly owned by
ITCC-U. 8. and Arcadi Voltas
and Peter Khala. (Voltas and
Khala own Geneva's Atlantida,
but the ITCC agreement is a
seperate venture,) ITCC-France
is owned by Spenncer Wallis
and Nano de Silva Ramos of
Mood Music in conjunction with
ITCC-U. S.

The European firms will load
and distribute ITCC tape dupli-
cated in the U. S. and delivered
abroad in bulk hubs. The
French and Swiss firms will
market the tapes in all existing
configurations. Finley said he
will continue to furnish dupli-
cated tapes to the European
subsidiaries until such time
when the foreign market de-
mands warrent establishing
overseas quality duplicating fa-
cilities. Finley said he has inter-
national rights to 36 of the 76
labels in his firm. ITCC will
furnish its overseas firms with
Audio Pak cartridges, labels
and sleeves,
0000000

PlayTape Invades Italy
See Page 61

lan and Sylvia, now exclusively on MGM Records, are
climbing up both charts this week with their latest MGM
Sound" (K-13686), and their new MGM
album of the same title (E/SE-4388). The famed Canadian
duo, married musically as well as legally, have received

single, 'Lovin'
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LP Perils Single
in Bowing Acts

By MIKE GROSS
NEW YORK — The LP is

threatening the single's long-
held dominance in the launch-
ing of pop artists. Record com-
pany executives have discovered
that the new type of groups be-
ing launched on disks don't
need single hits to sell albums,
that the young people who are
buying records today are more
album conscious, that the adult

Fireworks at

NARA Meet

By CLAUDE HALL

ATLANTA — The 12th An-
nual National Association of Ra-
dio  Announcers convention
opened Thursday (10) as usual
—behind closed doors—but on
the sidelines was something
new, Rap Brown new head of
the Student Non-Violence Co-
ordinating Committee. Brown
appeared here unexpectedly aft-
er a confrontation with Gover-
nor Kirk in Jacksonville, Fla.

The major complaint, that
Negroes are not receiving due

(Continued on page 10)

tremendous U. 5. exposure this year as unofficial ambas-

sadors from Expo &7.
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album-buying consumer has be-
come more aware of the new
pop groups, and that albums by
these groups often outsell their
singles.

Nesuhi  Ertegun, Atlantic
Records vice-president in charge
of album product, is especially
bullish about the pop LP mar-
ket. The emergence of rhythm
and blues artists as album sell-
ers has been one of the key fac-
tors in Atlantic's upward sales
spiral, and Ertegun points out
that the big sales potential is
working to the product’s advan-
tage. “We can now take more
care in the pmparﬂtinn of an
album,” he said, “and work for
more quality. It's no longer a
slap-dash matter of putting 11
or 12 songs together. A lot of
thought now goes into the pro-
duction of an LP.”

As an example of r&b's
move-in on the pop album mar-
ket, Ertegun cited Wilson Pick-
eit. "Just a few years ago,” he
said, “a good-selling Pickett al-
bum sold between 15,000 and
25,000 copies. Now our Pickett
albums sell about 250,000
copies.” The pop move-in also
applies to such artists as Otis

(Continued on page 10)

Paul Revere and the Raiders, featuring Mark Lindsay, have
a resounding smash in
latest and greatest Columbia single is a spin-off of the
group's album-sized hit, “Revelution,” CL 2721/CS 9521.
Both are giving record stores a run for the money.

“I Had a Dream,” 4-44227. Their

{ Bedvertiserment |
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Gordy M-#22 (M); 5-922 (5)
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'ABC Parley Bows 18-LP Release 3 Exit Cameo Posts

Spearheaded by ‘Dolittle’

NEW YORK—ABC Records
bowed its 18-album fall release
to distributors in regional meet-
ings in New York, Chicago and
Los Angeles this week, with the

lions share of the promotional

By AARON STERNFIELD

effort focused on the original
cast album of the 20th Century-
Fox film, "Doctor Dolitile.”
The album, to be released
Aug. 28, is on the 20th Cen-
tury-Fox label, distributed by

Command Talks Up
9 LP's, Cartridges

NEW YORK—A nine-album fall release schedule was pre-
sented to Command distributors throughout the nation in New York,
Los Angeles and Chicago meetings last week. In addition to the
albums, Command will release singles by Benny Goodman, the Ray

Charles Singers, Dick Hyman,
and Warren Kime.

Doc Severinsen, Toots Thielemans

Dave Rothfeld, head of the Korvette chain record operation,
termed the schedule the strongest in the history of the label.

To be shipped this month are albums by Toots Thielemans, War-
ren Kime, William Steinberg and the Pittsburgh Sympbony, and a
Christmas album featuring leading artists on the label.

The Steinberg offering,

“Porgy and Bess,
first departure from pure classical product.

1

marks the maestro’s
Loren Becker, vice-

president and general manager of the label, advised the distributors
to market the album as pop material.

September-October releases include albums by Jerry Fielding
(newly signed by the label), the Ray Charles Singers, Ashley Miller,

Steinberg and Benny Goodman,

Command plans 2 major push on the Goodman album, his first
with the label. Goodman, who was on hand for the meeting in
New York Wednesday (9), will play an active role in the promotion.

The Severinsen album should get a boost from the artist’s ap-

pointment as musical director of the “Today"
promote the album on the show.

show. Severinsen will

Becker told the distributors that the gradual elimination of
monaural product presents the distributor with an opportunity to get

into the tape cartridge business.

He pointed out that dealers carrying stereo records only in
many cases will have space and capital to enlarge their inventory,
and that this space and capital should go into cartridges.

He pointed out that non-record companies are already in the
cartridge business, but, because of the short-term licensing arrange-
ments, the door is not shut to record distributors.

Becker predicted that the 8-track cartridge business could be
an important part of the distributor’s business.

. He also pointed out that Zenith has contracted with Command
fur 8-track samplurs to be used as demonstration tapes for the sale

df playback units.
Charles Treppel,

sales manager, said that the nine new re-

leases bring the total for the year to 20. He added that Command
plans to continue with its policy of issuing limited and staggered

releases.

ABC. The film premieres at
Loew's State Theater here, Dec.

19.

Recording activity on the
score is virtually unprecedented.
According to Hap Goday, rep-
resenting the publisher (part
of the ABC complex), material
from the score will be recorded
by Tony Bennett, Frank Sina-
tra, Petula Clark, Sammy Davis
Jr., Jack Jones and Andy Wil-
liams. To date, Goday said that
some 110 recording commit-
ments have been made, with the
film premiere still four months
away. The original cast album
will, of course, be released first.

Advance sales for the New
York premiere have passed the
$200,000 mark,

Minifilm Version

New York, Chicago and Los
Angeles distributors were shown
a 30-minute minifilm version of
“Doctor Dolittle,” which stars
Rex Harrison, Anthony Newley
and Samantha Eggers.

Consumer advertising budget
on the album 15 more than
$100,000, with space reserved
in Look, Life, McCalls, New
Yorker, the New York Times
magazine section and Sunday
supplements in 15 major mar-
kets, for a total circulation of
30 million.

Also, an extensive trade ad-
vertising campaign is budgeted,
radio advertising is planned, and
co-operative advertising is avail-
able on the local level.

Display Kit

The dealer display kit in-
cludes, window, mobile, coun-
ter, browser box and divider
card displays, with wall stream-
ers, four color foldout posters,
buttons, stuffers, litho books
and four - color photographs.
Open end interviews for local
radic have been prepared, and
special screenings will be held
for key disk jockeys, press and
tradesters.

At the film level, more than

(Continued on page &)

Philips Mounts Large-Scale Fall
Attack With 5-Pronged Barrage

LONDON—A major fall on-
slaught on the market was an-
nounced by managing director
Leslie Gould at Philips’ 1967
sales conference. It involves
double albums, boxed sets of
classical budget LP's and new
cassettes, new accessories and
new talent.

"Our new releases contain
more than the usual block-
busters,” declared Gould in his
opening address. “After a rather
slow summer sales period, we
are looking forward to a wvery
successful selling season. We
have five months in which to
make this into a good year, and
we are confident that the last
half year will be good.”

He stated that 1968 will be
musicassette year. It will be an
eye-opener to all the people
who have prophesied doom
with 1ts new machinges, new
manufacturers and new pro-
grams.

“Our plans for musicassettes
cover all facets of music, spoken
word and drama, education and
sport,” Gould went on. "The
range of playback equipment
will span from a $28 machine
to a 5140 machine. Everybody
will have a machine in their
price class. Cassettes will be

By NIGEL HUNTER

aimed at all the market and at
many new ones where records
never sold.”

Car cassette machines will be
available in more compact de-
sign, and will revolutionize the
concept of music in cars. Rep-
ertoire has been planned for
cars, and will be marked in
over 100 different programs
COvering everyone's taste.

Three classical releases form
the basis of the four issues in
Philips’ new series of budpet
boxed sets to be released on the
Wing label next month.

Beethoven's nine symphonies
are the centerpiece of the ven-
ture, and are contained on six
LP’s in one boxed set,

Gilbert and Sullivan

Selections from six Gilbert
and Sullivan comic operas com-
prise the second set, and the
third consists of works by
Tchaikovsky. Philips is confident
this release will erase any
doubts still existing in the pub-
lic mind about budget price
quality and value,

The company is mounting a
special drive to complement its
share of the full-price classical
market next month. A new se-
ries is being inaugurated offer-
ing two classical top-price LP's

AUGUST 19, 1967, BILLBOARD

virtually for the cost of one,
There are five issues in the
initial release, and the series
will feature artists like Claudio
Arrau, Antal Dorati, Yuri Bou-
koff, Colin Davis, Gyorgy Czif-
fra and Pierre Monteux.
Founded basically on “pop”
masterpieces, the series aims at
the widest market. The first re-
lease will include works by
Mozart, ‘Tchaikovsky, Grieg,
Schubert, Chopin and Liszt.
The LP's will be stereo only,
but Philips asserts they are also
playable as mono. The com-
pany will distribute consumer
leaflets giving full details of
these doulbe albums.
Philips will market a special

Christmas LP in aid of Oxfam
this vear. The album features

the Johnny Gregory Orchestra
and Chorus performing Christ-
mas carols, and will retail at
$2.80 with dealers receiving a
25 per cent margin.
The LP will also feature TV
Eﬁfﬁﬂnﬂmf and satarist David
rost, who speaks a message on
behalf of Oxfam and has also
written the liner notes. Frost,
who is at present on a fact-
finding tour for Oxfam in India,
and Gregory will receive no fees
(Continued on page §)
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NEW YORK — Cameo/Park
way sales-promotion-a&r team,
headed by Neil Bogart, this week
resigned en masse and will as-
sume what amounts to the man-
agement and creative functions
with an existing independent
record label. Name of the label
is being withheld until the
papers are signed.

The resignations, which will
be effective in two weeks, fol-
low the purchase of the major-
ity of the Cameo stock by Allen
Klein from William Bowen.

At Cameo, Bogart had been
vice-president and sales man-
ager. He also was responsible
for signing artists and buying
maslers.

Also leaving are Cecil Holmes
and Marty Thau, national pro-

Push  To Join Indie Label

motion managers, and Carol Co-
viello, Bogart's assistant. In the
new set-up, Bogart will be gen-
eral manager, Holmes will be
in charge of r&b promotion,
Thau will be in charge of pop
promotion, and Miss Coviello
will be Bogart’s assistant.

Not involved in the change is
Cameo President Al Rosenthal,
who retains the post in his Phil-
adelphia headquarters.

Negotiations between the
Cameo staff and the new label,
a recently formed independent,
were handled as a package
rather than as individual nego-
tiations.

In the last 12 months, Cameo
has had 26 records on trade
paper charts.

Bogart described the parting
with Klein as “amicable.”

Oldies Goodies for Racks—
Chicago Single Sales Soar

CHICAGO — Rack jobbers
such as Musical Isle here are
reporting one of their best sum-
mers ever for singles and many
are now stocking “Oldies But
Goodies™ 45s with surprising re-
sults.

*The singles business was
never better,” said Vic Faraci,
manager of M S Distributing,
which owns Musical Isle, one of
the nation's biggest rackers. “I
think it's a direct outgrowth of
the raise in mono LP prices.

“The kids used to buy an
LP when it was $1.99 if they
wanted a particular song. Then
the difference between a 79-
cent single and a $1.99 album
was just over a dollar. But that's
all changed now. Now the kid
sees that the mono album is
$2.59, at the very lowest, and
he goes for the 79-cent single,

“This pickup in singles busi-
ness makes ‘oldie’ singles a nat-
ural for rack jobbers. You don't
watch the charts on ‘oldies.”
You put them on the rack and
they. stay there. It's standard
merchandise,”

At Mid - America Specialty
Distributing, another major
racker, manager Robert Duggan
also reported a boom in singles
business, “I couldn’t give you a
COMPpAarison or a percentage on

MIDEM Sets

NEW YORK — MIDEM 2
the second annual record and
music publishing market, has
been formally set for Jan. 21-
27 in Cannes. The dates were
announced by Jean-Claude de
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CASH COLLECTS
GOLD FOR ‘LINE’

NEW YORK — Johnny Cash
has picked up a gold record
award for his Columbia Records
album, I Walk the Line." The
award, certified by the Record
Industry Association of America,
symbolizes sales in excess of §1
million. '

Cash 1s currently riding the
couniry charts with his LP,
“Johnny Cash's Greatest Hits,

Vol. 1,” as well as his single
“Long-Legged Guitar Pickin'
Man," in which he performs

with June Carter.
LT T T T T TR

how it's grown, however, we're
too busy.

**‘Oldies’ are going well, This
has become a stable item for
us. In fact, 'Oldies’ are going a
lot better than we ever antici-
pated.’ ™

James Brown
Acquires TNT

ENGLEWOOD, N. J. —
Gloria Toot has sold 51
cent of her stock in TNT Rec-
ords to James Brown Produc-
tions. Miss Toot, an attorney,
retains 49 per cent and stays
on as general manager. The la-
bel had been part of Tru-Glow-
town Records, which Miss Toot
retains, She also retains owner-
ship of her recording studios
here. Clarence Lawton will
cover the Southern market for
TNT. _

First release under the new
set-up is “Let's Party,” with
Don Gardner, Gardner had re-
corded for Tru-Glnwtnwn, but
his contract is now with TNT.

The studio has recently con-
verted from 4-track to B-track,

Cannes Dates

Villeroy at the close of a seven-
week tour of North and South
America. He explained that the
entire Hotel Martinez would be
available that week for MIDEM
office spaces.

De Villeroy arrived in the
United States in mid-June and
met with New York and Cali-
fornia record companies and
publishing firms. He later visited
Brazil before a final week of
meetings in New York and his
flight back to Paris.

Bernard Ghevry, MIDEM
head, and several associates
have been in Cannes to work
out the details for next year's

sessions. Cannes plans construc-
tion of a new annex building
adjacent to the Palais des Fes-
tivals with the resulting complex
expected to house all office and
booth space for more than 300
participants. The annex should
be completed in time for
MIDEM 31 in 1969. Galas of
MIDEM 2 will take place in
the Palais.

3
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Chi Dealers, Racks in Anti-Mono

Panic; Dumpin

CHICAGO — Distributors
here report that dealers and
rack jobbers are slamming the
door on monaural records faster
than anticipated. Some distrib-
utors described the retailing
reaction agammst mono as a
“panic” and are becoming con-
cerned about a deluge of mono
returns.

One independent distributor,
All-State, has reduced its mono
price to the pre-increase figure

to syimulatc mono movement to
retailers.

All-State manager Lee How-
ard explained, “Dealers and
rack jobbers are not ordering
mono, even when customers ask
for it. Obviously, they don't
want to be stuck with the mer-
chandise. But at the same time,
some manufacturers are insisting
we accept mono. So we are do-
ing everything we can to get
rid of mono. We have reduced
our mono price back to the old
level. We were up in price only
six weeks.

Mir. Role Urged

“Manufacturers should wake
up to the fact that mono is
glutting the marketplace, they
must make up their minds to
take it back and move it around
to get rid of it. The best way
to eliminate this excess mono
is through the marketplace. Ul-
timately, the mono price will
drop to $1.98."

Howard and others said
that if the problem continues
to worsen, many distributors
will begin to indiscriminately
“dump” mono records.

“*Much of the problem in fi-
nancial,” Howard added. "Un-
der-capitalized independent dis-
tributors cannot afford a double
investment.”

“The dealers have all pan-
icked,” said manager Norm
Hausfater of Roberts Distribut-
ing, St. Louis. “We realize this
and we're buying fall product
100 to 1 in favor of stereo. But
what is the independent distribu-
tor going to do with all this re-
turning mono product?”

“"They're going to dump it,"
is the answer to that question
offered by Vic Faraci, manager
of the major independent, M. S.
Distributing, Chicago. "In a few
months there'll be such a back-
up of mono returns it will stagger
the industry. They'll have to
treat mono like cutouts.

“You know what happens to
album lines when the bottom
drops out of a product. Instead
of charging the dealer $2.25
you go to $2.10 and then fi-
nally to 75 cents.

“The plants are going to be
full of mono product and it's
going to start coming back out
again as distress merchandise.”

Clubs the Answer?

Several distributor spokesmen
revealed privately that they had
reliable information that mono
merchandise would be disposed
of via record clubs.

“But,” added Faraci, “we've
got another problem. What's to
prevent dealers from buying 75-

‘Angels’ Track to Be
Issued by Smash

CHICAGO—The soundtrack
recording of “Hells Angels on
Wheels"” is being released by
Smash Records. The film was
produced by Joe Solomon for
U.S. Films and the musical se-
lections on the LP were written
by Stu Phillips, with the excep-
tion of one vocal on which

Phillips collaborated with
Chuck Sedaka.

EARL PAIGE

cent mono distress items and
then returning them and say-
ing they paid the new price?
We'll have to punch a hole in
each album or mark a big “C"
on each like we do with cutouts
now,"

Faraci suggested that the in-
dustry in the next few months
will see “a lot of shoddy pro-
motions — albums formerly
priced at $3.79 now priced at
$1.88, for example. People will
see an album by the same art-
ist priced at both $1.88 and

Cap. Following
Gentry Single
Click With LP

NEW YORK — Capitol Rec-
ords is following the click of
Bobbie Gentry's “"Ode to Billie
Joe" single with an LP of the
same name. Initial pressing of
the albums is said to be 500,-
000 copies, the largest advance
pressing since Capitol went to
I:ualg with the Beatles’ first LP in
1964.

The single, which was re-
leased three weeks ago, has now
passed the 750,000 sales mark.
Miss Gentry, who also wrote
“Ode to Billie Joe,” wrote most
of the 10 songs that make up
her first Capitol LP.

Capitol Records Distributing
Corp. salesmen are taking or-
ders for the LP this week and
shipments are expected to be-
gin Aug. 21.

Capitol will back up the al-
bum with special streamers,
blow-ups and other display
items centered on the "QOde to
Billie Joe" album cover.

20th-Fox Closes
Its Coast Office

LOS ANGELES — Twen-
tidth-Fox Records has closed its
Coast office following the res-
ignation of a&r director Jackie
Mills, Aug. 1. The label had
been on the Coast one year, with
offices at the 20th film lot in
West Los Angeles. The label
had some 20 acts under con-
tract and had committed itself
to releasing two soundtracks,
"Dr. Dolittle™ and “Star!"” Hosea
Wilson, who handled rhythm
and blues activites, has left to

join ABC Records, which had
been distributing 20th product.
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ABC RECORDS is promoting its newly signed Judy Gariand by dis-

g by Distribs Seen

$3.79. This will really cause
confusion.”

Hausfater agreed: “Nobody
loses inventory on the street any-
more. It all comes back, and the
mono returns are going to come
in heaps. Dealers have pan-
icked. We're only stocking a
box of mono. If a dealer wants
Herman's Hermits on mono, we
keep a box.

“But the interesting thing is
that where mono is being ex-
posed and displayed, it's still
selling. You see, the consumer
still doesn't know what's going
on.”

Indie Mfr. Problem

The clubs, one distributor
spokesman suggested, “may be
able to move mono like they
did old product when they first
started, but where does this

leave the independent manu-
facturer?”

Leonard Garmisa, president
of Garmisa Distributing, was not
as pessimistic, but he admitted
that a problem exists with mono
returns. He believes, however,
that most of the glut can be
handled through returns.

“We expect a lot of mono to
come back,” he said, “but we
have no way of determining how
much. We have 10 per cent re-
turn privileges, and we're hope-
ful this will take care of the
mono problem. Who knows
what the manufacturers are go-
ing to do with the merchan-
dise?”

Garmisa said his firm's mono
orders are “very, very small.”

‘Adoro’ to Go U. S.

NEW YORK — "“Adoro,” a
Peer-Southern copyright, will be
provided with English lyrics, ac-
cording to Provi Garcia, P-S
Latin manager. The version by
Armando Manzanero is No. §
on the Mexican charts,
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EVEREST, YUGO
FIRM IN DEAL

LOS ANGELES — Everest
Records has signed a deal with
Produkcija Gramofonskih Ploca,
the Yugoslavian record com-
pany. The initial release under
the pact is a two-LP package
of Massenet’s “"Don Quichotte,”
the first catalog listing for the
opera. Due this fall, the set fea-
tures Miro Changalovich, Breda
Kalef, Ladko Koroshetz with the
Belgrade Opera Orchestra under
Oscar Danon.
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tributing pamphlets in the lobby of the Palace Theater, whHTE”Miss
Garland is appearing. The album, recorded at t!'_le Palace, is ''Judy
Garland at Home at the Palace—Opening Night.
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“Singer Presents Tony Bennett” in a full hour of hit after hit after hit
...like “Who Can I Turn To”...“Because of You”...“Taking a Chance on
Love”...“The Shadow of Your Smile”...“Sing You Sinners”..."If I Ruled
the World”..."Fascinatin’ Rhythm”...”1 Left My Heart in San Francisco”
..“Just in Time”...“A Taste of Honey”...“Once Upon a Time”...“Keep

Smiling at Trouble”..."Lost in the Stars”..."Quiet Nights of Quiet Stars”

....The Moment of
Truth”...“The Trolley

Song.” _ R
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Main Line Is Bulging With New
Promotion Plans & More Labels

CLEVELAND — These are
the current promotion plans of
Ohio’s largest record distributor,
Main Line Records, now in its
20th year:

e A private room for disk jock-
eys to pick up records.

* Automatic mailing of records
to key dealers.

s Promotion reports sent weekly
to manufacturers.

e A brochure of staff members
sent to,manufacturers and deal-
Crs.

“Recent additions to our pro-
motion staff makes us one of
the biggest distributors in the
country,” said Joe Simone, gen-
eral manager of Main Line Rec-
ords’ independent division,

Patrick McCoy, former pro-
motion and music director of
WHK, joined Main Line re-
cently as promotion director.
He was previously with Liberty
Records, Northern One Stop
and American Distributors.

Joining last month were
Leonard Evanoff, formerly
with Merrick Distributors, and
Jay Cunniff of Pittsburgh, for-
merly with Hamburg Bros. Dis-
tributors. Others on the staff
are Louwis V. Newman; Eddie
Anderson, who handles the Mo-
town labels, and Julie Godzey,
who works in Cincinnati,

. The disk jockey's room is
being constructed in the ware-
house area.

Main line also claims to have
more resident salesmen than
most firms. There are Bill
Cohen and Howard Kaufman in
Cleveland; Fred Katz, Pitts-
burgy; Ken Herman, Colum-
bus; and Terry Cox, Cincinnati.
Katz was former regional sales
manager with Mercury Rec-

KCLE-FM Teams
With Dozier on
Live Jazz Series

CLEBURNE, Tex. — Be-
ginning Sept. 4, KCLE-FM
will team with Dozier Produc-
tions of Dallas to present a se-
ries of live jazz concerts from
LouAnn’s in Dallas. The air
personality behind the shows is
Buddy Lowe, program director
of the station, which beams jazz
into the Dallas-Fort Worth mar-
ket 18 hours a day.

First jazz group on the Mon-
day night shows will be the
Jazz Crusaders. Lowe said name
artists will be the policy of the
live shows. Formerly with
WNOR, a Hot 100 format oper-
ation in Norfolk, Va., Lowe
handles deejay chores 7 p.m.
to 1 a.m. other week nights for
KCLE-FM. No stranger to live
remotes (all handled via direct-
to-tower pickup units), Lowe
has handled shows from the
Club Flamingo in Fort Worth,
Sunday afternoons; the Fink
Mink in Dallas; and the Club
Araby in Fort Worth.

The unusual thing is that
Lowe is also heard 8 am. to
7 pm. each day on KCLE-
FM wia tapes, of which he al-
ready has more than 200 hours
on hand. In addition, Lowe
handles talent promotion for
Dozier Productions. A profes-
sional musician, he has sat in
at drums on many recording-
ing sessions, including some of
the records he now plays on the
air. He has fronted several jazz
groups in the past, and claims
to have worked both radio sta-
tions and clubs “along the East
Coast from Boston to Macon,
Ga., out to the West Coast and
back again.”

&

By JANE SCOTT

ords. Ron Goldstein does sales
and promotion in the Buffalo-
Rochester area.

Gets 26 Lines

Main Line bought Cleveland-
Disk June 30, thereby acquiring
26 lines, including Warner
Bros., Reprise, ABC, Dunhill
and Parrott. This brings the
labels to 120, from about 80
manufacturers.

Heavy with the Hot 100, the
firm ranges from Covniry Joe
and the Fish to Frank Sinatra,
and from the Doors to Deutsche
Grammophon,

“We're proud that we were
the first market to get the Doors’
‘Light My Fire' played out of
the West Coast area,” said
Simone.

Main Line Records is a sub-
sidiary of Main Line Cleveland,
Inc., headed by William M.
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Shipley, chairman of the
board, Eugene V. Shipley . is
president of Main Line Rec-
ords. Carl Lombardo heads the
RCA distribution division.

One of Main Line's most suc-
cessful promotion’s was Mo-
town Day, held in March. This
rated a spread on The Plain
Dealer’'s Action Tab, a full
page in The Cleveland Press'
Showtime, and blanket cover-
age on radio stations WHK,
WKYC, WIXY, WCOL and
WVKO.

About 150 radio, TV, news-
paper personnel and dealers at-
tended a Tommy Boyce and
Bobby Hart reception at the
Hollenden House last month.

Simone was national promo-
tion man for Liberty in Los
Angeles before joining Main
Line three months ago.
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MAIN LINE promotion staff gather around Joe Simone, general man-
ager of the independent division. From left, Eddie Anderson, Pat
McCoy, Leonard Evanoff and Louis Newman.

Executive Turntable

Al Bell, Stax Volt Records, has been promoted from national

BELL
devide his time between Morningstar's headquarters at Cam-
bridge, Mass., and his sales base in Los Angeles.

* * %

promotion director to executive vice-president, a
newly created post. A graduate of Philander
Smith College, Bell joined the label in 1965.
He will supervise all national promotion, work
with the publicity department and act as a
consultant to the production department. . . .
Walt Heebner was appointed national sales man-
ager of Data Packaging Co.’s Morningstar tape
cartridge and cassette product. Heebner will

John Pfeiffer has been promoted to executive producer of

Red Seal artists & repertoire for RCA Victor.
Pfeiffer, who will report to Roger Hall, manager
of Red Seal a&r, has been Victor's administra-
tor of Red Seal Audi Coordination for the past
five years, In this capacity, he was one of the
engineers responsible for the development of
Dynagroove Sound as well as being in charge of
all sound for Red Seal releases. He has also
lp_llmduced records by such artists as Jascha

PFEIFFER

eifetz, Vladimir Horowitz and Wanda Landowska. He's been

associated with RCA since 1949.

Link Nilsson as
Dunbar Writer

NEW YORK — Nilsson, new
RCA Victor artist, has been
signed to an exclusive writing
contract by Dunbar Music
(BMI), Victor's recently estab-
lished publishing arm.

Nilsson's single, “You Can’t
Do That” b/w “Ten Little In-
dians,” was released last week

as a result of continued air play
by KRLA, Los Angeles.

(Continued on page 8)

Anderle Move

NEW YORK — David An-
derle, new West Coast opera-

tions chief for Elektra Records,
last week was incorrectly identi-
fied as holding a similar posi-
tion with Kapp Records. An-
derle had taught at the Univer-
sity of Southern California,
headed the music department
for Autostereo, and was West
Coast head of talent acquisition
for MGM Records. He also
headed his own personal man-
agement firm, Directional Man-
agement.

www americanradiohistorv com
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IT DIDN'T WORK

MGM ROLLS BACK MONO
PRICES TO THE OLD LEVEL

NEW YORK—MGM Records is rolling back its mono prices
to where they were prior to the industrywide price equalization of
mono and stereo two months ago,

At that time, mono prices were raised to the stereo level. MGM's
new mono price drop will affect all labels in the MGM family, in-
cluding Verve, Kama Sutra and other affiliated lines.

Mort Wasatir, MGM Records president, said the reason for
going back to the previous price policy of charging less for mono is
that the price equalization program did not achieve the desired re-
sults, Instead of obsoleting mono and increasing stereo sales, he said
mono sales died and stéreo sales have remained where they were
before.

“We are starting to promote mono records again,” Nasatir said.
“We hope that some day mono will become obsolete, but it will have
to die a natural death.” Thus, mono records which sold at $4.79
sugpgested list (same as stereo), will now be offered at the previous

list price of §3.79.
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TRO's Appointment
Accents 'No’ Idea

NEW YORK—"The business
of music publishing today 1s so
complex . . . many of its pro-
cedures are so sophisticated—
that in order to progress a com-
pany must reach out for per-
sonnel with special administra-
tive and business skills.”

This philosophy was out-
lined by Al Brackman, execu-
tive of The Richmond Organiz-
ation (TRO) in discussing the ap-
pointment of H. Minton Francis
as TRO executive director (see
Executive Turntable).

The announcement of Fran-
cis' post by TRO President
Howie Richmond stirred con-
siderable trade interest, in view
of Francis' interesting back-
ground. A specialist in business
organization and management,
Francis is a West Point graduate.
He retired from the Army as a
lieutenant colonel in 1965 and
since then has worked with ci-
vilian  government  agencies.
These included the Department
of Housing and Urban Devel-
opment as an assistant to Sec-
retary Robert C. Weaver,

He later was Deputy Direc-
tor for Plans in the Office of
Planning and Systems Analysis
of the Post Office Department.
During his 21 wyears in the
Army, Francis received com-
mendations for exceptional per-
formance in connection with of-
ficer training, the launching of
the first U, §. earth satellite and
for leadership in conducting
Army management studies. He
was graduated from the U. S.
Army Command and General
Staff College in 1959, and was
awarded the degree of Master
of Business Administration, with

=

H. MINTON FRANCIS

honors, by Syracuse University
in 1960.

At TRO, Francis will de-
velop optimum business pro-
cedures in line with TRO's con-
cept of “total publishing.”

Francis is now drawing up a
table of organization of the
worldwide TRO operation. In
addition there are offices in
London, Paris, Cologne, Milan,
Barcelona, Copenhagen, Hol-
land and Australia; and an of-
fice is being set up in Tokyo.

Francis stated: *This is a new
world for me." He added that
he would seek to bring to the
TRO operation advanced tech-
niques of cost-effectiveness; and
that this would allow the crea-
tive facets of the publishing en-
terprise—those people involved
in the development and acquisi-
tion of musical properties and
exploitation through records —
to function at peak levels.

Stifled Jukebox Programs

—Causes

HADDONFIELD, N. J, —
Creative jukebox programming
has been stifled because opera-
tors are not making the effort
to find pood jukebox material
among the thousands of fringe
releases.

So asserted operator Bill Can-
non in an exclusive interview
with Billboard last week. Can-
non is secretary of the Music
Operators of America (MOA)
and is owner of Cannon Coin
Machine Co. here.

“Creativity is being stifled,”
he said, "because fringe records
never achieve exposure on their
own merits, The jukebox opera-
tors buy 45 per cent of all sin-
gles—around 50 million records

and Corrections

By EARL PAIGE

—but we are not contributing
to the creativity that should be
the life blood of the business.

“We're dealing in created hits
and our programming is stereo-
typed and without individuality,
Art is fast disappearing from
the business because a steady
stream of created ‘hus' keeps
feeding on itself.”

Cannon heads a committee
for record company communica-
tion and programming set up
by MOA. He has been analyz-
ing the current jukebox pro-
gramming habits he describes as
a“system,” i.e., the operator
buying from the one stop sub-

(Continued on page 67
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_:I‘lhe Children of Rock
Belt the Blues

By RICHARD GOLDSTEIN

HEN the Bee Gees

were first intro-

duced to New York

radio . audiences as
“the English surprise,” it was
considered suave to wink at
a girl you were trying to
impress, and coolly observe:
"Of course you know they're
the Beatles in drag”™

It was a logical conclusion.
After all, this “English sur-
prise” was managed by Brian
Epstein, the man who first
decided that what the world
needed most was not another
crew-cut Casanova warbling
m eulogy to his hotrod, but
something longhaired, fren-
zied, and English—something
Beatle.

But more than common
management, this new combo
shared something musical
with Lennon and McCartney:
their sound. “New York
Mining Disaster — 1941"
would have been a credible
title for a new Beatle com-
position, and the production
(intoning strings to back a
sparsely tragic tale) would
have been an appropriate
sequel to "“Eleanor Righy."
Even the vocal phrasing —
clipped, soft and incredibly
sad — had a certain Mec-
Cartney quality to it

Heads shot back when the
radio announcers revealed
that the Bee Gees were
themselves — three brothers
(Barry, Robin, and Maurice
Gibb) and two acquaintances
(Vince Melouney and Colin
Petersen) — all Australians.
Even more startling was the
revelation that the Gibbs,
who wrote the song, had
been local show business
luminaries since they were
about 7. Now pushing 18,
they left behind a string of
hits Down Under to emerge

triumphant — a
phoenix. They didn't even
need ashes.

L]

For, despite the objections
of a few partisans (before
rock 'n' roll came of age,
we called them “fans"),
“New York Mining Disaster
— 1941" was a solid hit.
Long after the novelty of suc-
cessful imitation had worn
away, its own subtle power
continued to impress. Here
was folk music in a truly
modern idiom. Concise, and
not rambling like the classic
ballad-narrative, utterly per-
sonal and underplayed rather
than melodramatic, it em-
ployed a poet's truism that
journalists are just beginning
to understand: a tragedy is
the sum of its details. Their
chronicle offered no data and
no summation other than the
quiet nobility of a miner
facing death who calmly ad-
vises an apocryphal Mr.
Jones: “Don't go talking too
loud: wvou'll cause a land-
glide.” The power is not in
the lyric but in its implica-
tions, and that sense of
indirection placed the Bes
Gees a hefty cut above copy-
cats.

Now, with the release of
their album, “The Bee Gees
First" (Atco), they are re-
luctant to talk about the
Beatles. They claim any
similarity is “an accident of
birth,” explaining that the
Lennon-MCartney sound has
Influenced everyone. They in-
sist “Mining Disaster" was
conceived and recorded be-
fore Epstein ever heard the
group (the Gibbs wrote all
the material they perform on
the album, and if this col-
lection is any indica-

tion, their talent as song-
writers alone is formidable).
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But the deja vu comes in
the arrangement — all those
musical and vocal embellish-
ments that grace a simple
melody. Here is where one
hears reverb and tonal dis-
tortion a la “Revolver”
(play “In My Own Time"
and “Taxman" back to back);
beyond tha similarities in
composition, the feeling of
having heard those harmon-
ies before is too strong for
comfort, and chance can be
gs dangerous as calculation.

The group's success with
other styles (and this album
is & very mixed package)
makes such imitation un-
necessary, and even decep-
tive. As it is, the listener
must transcend familiarity
to discover what is actually
worthwhile about the Bee
Gees. The new single, “To
Love Somebody” backed
with “Close Another Door,"
is a belting rhythm and
blues set. Not many voices
in rock can scream without
screeching. But Barry Gibb
has a strong voice (listen to
him wail on “Close Another
Door”) with tremendous
range (listen to him sigh on
“Holiday™). At his best, he
is his own stylist, and that
goes for the music he sings
as well.

“There's still this over-
riding thing of being com-
mercial, which is always on
your mind,” he admits. It's
an old line In rock 'n" roll,
but the Gibb brothers mean
something other than the
cliché when they speak of
slick.

The time when “gning
commercial” meant creating
repetitive and  simplified
music is over, and this album
is all the proof of that one
needs. It is right in the
financial mainstream —
eclectic, zany, and cryptic
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The Bee Gees—Robin Gibb, Maurice Gibb, Bary Gibb, Vince Melouney and Colin Petersen

Brimming With the New Poetry of Pop
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— but it is skillfully con-
ceived and sewn together.
All the cuts are within the
conventional three-and-a-
half minutes; there are no
radical innovations, and so
it is not a "key" work. But
it is the result of & renais-
sance, if not the cause of

one.
]

The rock revolution is his-
tory now; the Bee Gees are
its children. Their sound will
never be duplicated by four
guys standing under a lamp
post on a summer night. It
is finely, carefully wrought
music, meant for deep listen-
ing, and its imagery is
etched in terse filigree. The
lyrics are simple, but they
sting. For example, of Craise
Finton Kirk, haute monde
hero of one song, the Bee
Gees observe: “His wavy hair
continues not to grow."

You can approach this
album assuming it will be
complex; today's rock
audience demands that. To
be profound is to be pro-
fessional. Good poetry sells.
To blow the mind with
radical departures is com-
mercial. The pseudo-sound
that passed for Pop music
five years ago has becoms
a vital, probing sound. To-
day, slick means skill.

“When peopls put out ads
saying you're the most
significant new talent of
1967, you've got to live up
to it," says Robin. “So you
do as much as you can to
keep away from basic chords
and rhythms."

And though Pop en-
thusiasts often mistake mere
novelty for quality, *The
Bee Gees First” Is that not-
so-rare occasion when the
two coincide. Thers i3 a
good deal of background

orchestration, but it all falls
into place nicely; it neither
smothers a good composition
nor tries to mask a bad one.
The special effects are abun-
dant, but they are not a
raison d'etre. The songs are
all-important.

Two major compositinns
("Every Christian Lion
Hearted Man Will Tell You,"
and “Holiday") are superb
examples of eclectic Pop
music, They share a brood-
ing  ecclesiastical mood
("We always thought if
somebody put monks in a
song it would sell”). The

former song begins with Gre-
gorian chanting, then slides
into an easy rhythm,
followed by some salty
vocalizing in the chorus. It
moves back and forth from
religiosity to rock (ending
in a mournful drum fade-out)
with brilliant continuity be-
cause all the melodies are
tightly knit; they speak to
one another,

“Holiday™ has more secu-
lar overtones, but it uses a
cathedral organ to juxta-
poss a gay lyric with a
melancholy tune. The tension
between words and melody
provides just the right
setting for what the Bes
Gees want to say in “Holi=
day": its protagonist cannot
love the girl of his dreams.
His statement is executed
with precise and stunning
musical irony.

“The Bee Gees First" is
s0 brimming with the new
poetry of Pop that one
almost overlooks some cagy
xerography within, It s
tempting to believe that the
composers of "“Cucumber
Castle” — which sounds so
fresh and original — imitate
the Beatles by accident.

“£1967 by The New York Times Company
Reprinted by permission”'
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Philips Mounts Large-Scale Fall
Attack With 5-Pronged Barrage

o Continued from page 3

or royalties on the record. Phil-
ips will press, distribute and
promote it without profit, and
there is no mention of the firm
on the album. Other Philips
companies will also participate
in its promotion.

“We hope dealers will do as
good a job as they did on the
Save The Children Fund rec-
ord,” said Gould. “That one
sold 107,000 copies."

Philips cassette executive
Walter Woyda gave details of
an October - November cam-
paign to be spearheaded by a
series of 30-second TV com-
mercials. He emphasized the
necessity for pro merchan-
dising by dealers to benefit
from this promotion.

Classical repertoire will be
increased with the release of
eight items including a version
of “The Messiah,” backed by
advertising in consumer publi-
cations.

The first cassette release from
the Caedmon catalog will be
“Macbeth” on two cassettes,
compared with the normal
three-LP version. There will be
major show  releases like
“Sound of Music” and “Fiddler
on the Roof” and the sound-
track of “Porgy and Bess.,”

CBS Repertoire

CBS repertoire will feature

the Tremeloes, Georgiec Fame,
Tony Bennett and Johnny Ma-
this, and releases from Pye

groups repertoire will include
cassettes by Frank Sinatra, Herb
Alpert, Trini Lopez and the
Kinks.

On the pop record front,
Philips’ range of double albums
will compnise 20 releases, re-
tailing slightly above the price
of one LP each.

The records are packaged in
double folder sleeves with a spe-
cial double circle sleeve design
and logo. The point-of-sale unit
for the double album is self-
standing but can also be ac-
commodated in a browser box
or suspended in a window dis-
play. The slogan is “Your Gift
Proplem Solved, Two LP's for
the Price of One."

Philips has cornered approxi-
mately 10 per cent of the rec-
ord accessories market in Brit-
ain, it was claimed at the con-
ference. But the attending sales
force was warned about other
manufacturers’ intentions in the

same field.
Record cases are t]'u: most
successful line in Philips ac-

cessories, and a new one will
be launched plus a musicassette
rack with a three-shelf accom-
modation for 36 cassettes.

“System 70," a new range of
variable length record racking,
is also being introduced. It will
fit in shelves or cabinets, and is
available in three lengths: 12
inches (holding 60 records); six
inches (holding 30 records); and
2 inches (holding 10 records). A
complete pack will retail at
$5.80.

Jazz stars will inaugurate
Mercury’'s Value label here re-
tailing at about $3. The first
release of seven LP's features
two by Erroll Garner, three by
Dinah Washington and albums
by Sarah Vaughan and Muggsy
Spanier.

Philips marketing manager
Darcy Glover made a bitter at-
tack on the retailing side of the
trade. He declared that there
are only 300 good record deal-
ers in Britain today, and that
B0 per cent of Philips' take
came from less than 20 per cent
of the dealers.

Records are too difficult to
buy,” he said. “That doesn't
mean there are not enough
dealers. Probably there are far
too many. Of the 5,000 and
more dealers we have, there
are only 300 that rank at all.
The rest just don't try to sell
our records. No wonder the
public has difficulty buying rec-
ords,”

Glover discussed plans for in-
creasing exposure of Philips
product through new sales
schemes, including premium of-
fers like the current “Nescafe
Bonanza" in which eight of the
company's LP’s are being of-
fered at cut prices.

“To sell records you must
get them in front of the con-
sumer,” he stated. “They're no
use stuck in a rack behind a
dealer’s back or in a tatty
sleeve. We have got to get rec-
ords where the consumer can
see them and buy them.”

ABC Parley Bows 18-LP Release
Spearheaded by ‘Dolittle’ Push

e Continued from page 3

$8 million has been budgeted
for advertising and exploitation,
and hundreds of “Doctor Do-
little" products have already
been licensed for sale in more
than 50,000 retail stores
throughout the nation.

The album, which will list
for $6.79, is packaged in a duo-
fold jacket with an eight-page,
four-color story booklet insert.

MNext on the priority list is
Judy Garland's first ABC al-
bum, recorded last week in the
Palace in New York and
released this week., Miss Gar-
land opened to enthusiastic re-
views, and heavy national pro-
motion is under way.

Other albums in the release
include works by the Manhat-
tan Brass Choir, Frankie Laine,
the DeAngelis Singers, Tommy
Row, Sheila MacRae and Della

Executive Turntable

e Continued from page 6

Stuart Yahm will head Epic’s regional promotion department
on the West Coast. Yahm, who had been Los Angeles promotion
manager for Mercury Records, will cover the Los Angeles, San
Francisco, Denver and Seattle markets for Epic, Okeh and

Crossroads Records. He will re
manager, Julio Aiello. . . . Britis

gort to Epic's West Coast sales

Decca’s top classical recording

producer, John Culshaw, is leaving the company in October to
be BBC's head of television music. His successor is Ray Minshull,

who joined Decca in 1957.

* * &

H. Minton Francis has joined The Richmond Organization
(TRO) as executive director (see separate story). He will con-

centrate on developing optimum business
of internal communications, in line wit

rocedures and means
TRO's concept of

total music publishing. . . . Chuck Dunaway, disk jockey on the
staff of KILT, Houston, has resigned to become national promo-

tion man for Abnak Records.

* * &

Seymour Spiegelman has been promoted to the post of Dot’s
Director of Eastern Operations. For the past year he has been
Eastern division sales manager. He reports to George Cooper,
label's sales vice-president. For the past 15 years, the executive
has been associated with Dot, first as a member of the Hill-
toppers, as a salesman at the firm's Memphis branch, as the
Boston branch manager and as the Eastern sales topper in New

York.

. Effie Smith was named Keyzen Records sales-

promotion vice-president out of New York. She was formerly
associated with Shout and Josie/Jubilee Records.

Reese on ABC; the late John
Coltrane, Peewee Russell and
Henry Red Allen, Dizzie Gil-
lespie and Al Jazzbo Collins
on Impulse; Eddie Cano and
Steve Allen on Dunhill; Joe
Turner, T-Bone Walker and
Jimmy Reed on Bluesway, and
“The Little Drummer Boy (re-
release), “Fathom" soundtracks
on 20th Century-Fox.

In the offing are “The Star"
soundtrack, starring Julie An-
drews, for next fall, and the
“Hello, Dolly” soundtrack, star-
ring Barbra Streisand, for 1969.

MGM, Macy's
‘Brown’ Pitch
Lures 1,000

NEW YORK— A joint pro-
motion for “You're A Good
Man, Charlie Brown," by MGM
Records and Macy's, drew more
than 1,000 to the department
store Wednesday (9) for a half-
hour capsule review of the off-
Broadway hit. An estimated
800 copies of MGM's original
cast album were sold at the
the performance. The albums
were autographed by each
member of the cast.

A nine-by-nine foot replica of
the album cover was used as a
backdrop for the performance.
An additional five-by-five foot
blowup is hanging from the
ceiling in the Macy's Fifth
Floor Record Department,

Macy’s ran a full page ad in
the New York Times a day be-
fore the performance, advertis-
ing the special event and the
MGM album. Plans are now be-
ing worked out to repeat this
promotion at Macy's New Ro-
chelle store.
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Quinnipiac College Sets Ist
Jazz Fest; May Join I1JF

NEW HAVEN, Conn.—The
first Quinnipiac College Inter-
collegiate Jazz Festival is sched-
uled here for the spring, 1968,
with an eye toward joining the
Intercollegiate Jazz  Festival
complex in 1969,

On the Festival's advisory
board i1s Stan Kenton, Dave
Brubeck, Woody Herman, Clark
Terry, jazz critic and columnist
Stanley Dance; John Hammond,
of Columbia Records; Brad
Davis of Channel 3, Hartford,
Conn.; Harry Downey, air per-
sonality, WICC, Bridgeport,
Conn., and Rocky Clark, New
Haven Register reporter.

Bob Yde, director of the in-
tercollegiate Jazz Festival, Mi-
ami, Fla.,, said he is looking
forward to having Quinnipiac
in the IJF in 1969. “This is a
mandate showing what impor-
tant national proportions the
IJF is taking on,” said Yde.

The Quinnipiac Festival will
be conducted through the
school's student council. All jazz
aggregations and wvocal groups
from schools throughout New
England and the Northeast are
eligible to enter.

Festival officials indicated
that the Quinnipiac event grew
out of the school's jazz work-
shop and its appearance at the
Villanova Jazz Festival, Villa-
nova, Pa., and the New Haven
Festival of Arts,

finals in Miami in 1969 as part
of the three-day competition with
groups representing schools
across the nation. Quinnipiac
brings to seven the number of
intercollegiate  festivals under
the IJF. The aim of the IJF is
to promote jazz in colleges and
to help develop jazz talent
among students. The exact time
and place for the Quinnipiac
event will be set later, accord-
ing to Edward Lush, public re-
lations director for the school.

Salvation, Village
Discotheque, Opens

NEW YORK — The Salva-
tion, formerly the Village's
Downtown, opened to a capac-
ity crowd of some 250 Tuesday
(8). The discotheque, draped in
psychedelic lighting and sound,
featured the Jimi Hendrix Ex-
perience in a special appear-
ance for the club’s opening.

The latest offering to Village
nightlife has a sunken dance
floor that can accommodate
some 150 persons, and a bal-
cony area with tables. A bar is
located behind two-way mirrors
and disks are played between
the acts., The lighting was pre-
pared by Joshua W. White of
Senefex Inc., and the operation
is managed by Bradiey Pierce,

Longe-range plans call for the
winners of the Quinnipiac event

in 1968 to travel to

the IJF

former manager of Ondine and
Lincoln Center’s
taurant.

Opera Res-

Market Quotations

{As of Noon Thursday, Avgust 10, 1967)

45-66 Week's Vol. Week's Week's Wank's Wt

NAME Wigh Low in 100's High Lew Clest  Change
Admiral as 2034 508 25% 23 4%  +1l4%
Amencan Broadeasting 102 7%, 507 B2% 78YG 78% + %
Ampex 4034 2% 701 e TN 7% =]
Audio Deavices andg 1% 208 283 28% 2?7 1%
Automatic Radio &% Ve 49 &4 5% & Unchg.
Aulomatic Retoiler Assoc. 78% 513 104 7ale 73¥ T4\ + W
Cameo Parkway 17Ve  2Va 1504 7% 3% 17 +4%%
Cantesn Corp. 83 2NVa 454 5% Vv 25% +1h
CBs 763 59 15 &5 60va &2 -2
Columbia Pic. 52% 13V: 194 523 47% 351 +3%
Consolidated Elec. 57y, 8%  B21 1% 48V 448'4 -2
Disney, Walt 104 75 249 B&% B3V B85'a +2
EMI 5% 32 848 5%% 5%a 5% - Va
General Electric 1093 B2 820 107y 104% 1087 - 1
Handleman Jdla 17 132 327 W N T
MCA 58% 343 Bd 58% S57T% 8% +
Metromedia 58% 40% 187 583 58% 57 - ¥
MGM 59V 3% 172 573 543 5434 =1%
IM §ila 75 429 B&la B3¥ BSY - T
Metorala 134y 90 1129 1347 1282 131w +1%
RCA 56 42% 1548 56 5314  55v;  +1l
Seeburg 0% 15 &85 9% 7% 19\ +1l
20th Century 57T 32% 528 56% 52T 537 -1%
Trans Amer. 46% 28% B90 4% 43% 4% - %
WEB 28%:  18% 108 28V 26 287 -1
Wurlitzer as 18 339 8 24V5 264 - 15
Zenith T0Ta 47¥ 648 70 66% &7V - Y4

Week's Weak's Wesk's
High Low Clese

OVER THE COUNTER*

(As of Noon Thursday, August 10, 1947)

GAC Pk TV
Jubilea Ind. &V 5V
Lear Jet 1834 16%
Merea Ent. 12% 1Y%
Mills Music 254 25
Pickwick Int. 17 16
Telepre Ind. 4345 3
Tenna Carp. 122 12
Orrtronics B 634
ITCC 13 10

4
&l%
17%
1234
2514
17V
3
12
6%
13

*Over-the-counter prices shown are “bid"” (os opposed to “osked”). Meither the
bid ner the osked prices of unlisted securities represent octual transactions.

Rother, they are a guide to the range within which these securities could have
been sold or bought at the time of compilation.

The obove quototions compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the Mew York Stock Exchange ond all principal stock

exchonges.
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UNDERGROUND
EXPLOGIONY

“YOU GAN'T DO THAT
d() LITTLE INDIANS™

o208

New super-hero of the teen underground
setting the coastrightonitsinnerear
with his electrifying new single.

RGA VICTOR

And the shock wave |ss;readmg ':HSPHIEAIIING...SP H[A“IN'}I
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LP Perils Single FTC Curbs Col. Club on Licenses
In Bowing Acts

e Continued from page 1

Redding, Percy Sledge and Sam
and Dave., "The most phenome-
nal of all, though,” said Erte-
gun, “is Aretha Franklin who is
making a sweep of both the r&b
and pop fields.”

As far as the new groups are
concerned, Ertegun said that in
many instances he’s seen singles
sales of 60,000 copies matched
by album sales of 90,000 to
100,000 copies by the same
group. “The Cream, for exam-
ple,” he said, “have a top sell-
ing LP but their single release
didn't quite make it.” He also
predicts that Bee Gee's first al-
bum will sell more copies than
their single.

Aware of LP's

The pgroups themselves are
now more aware of albums than
ever before. According to Erte-
gun, they want to have a hand
in all phases of the album’s
preparation. He said that the
Young Rascals, who are not due
to cut their next LP until Sep-
tember, have already held sev-
eral meetings at Atlantic on the
presentation of the album.

The pgroups are setting up
their own style of album pres-
entation, said Ertegun. They
seem to be moving away from
lengthy liner notes to stress art-
work, decoration, color and
photographs,

Another reason for the in-

CLUB REVIEW

roads being made by the LP,
according to Ertegun, is that
many of the groups have cuts
that run from six to seven
minutes, which cannot be put
on a single, so the LP remains
the only showcase. “And be-
cause of this," said Ertegun,
“the record business is begin-
ning to change the broadcasting
business.” Stations, which never
before played records that ran
over three minutes, are now spin-
ning these seven-minute sides
and thus giving more exposure
to album product than ever be-
fore.
Albums First

Now that the pop album po-
tential has become so great,
Ertegun is plotting LP's for the
label's new groups even before
the first single is released. He
plans to be ready with albums
by such groups as the Vagrants
and Aesop's Fables even before
their singles take off.

In addition to the r&b artists
and the pop groups, Ertegun is
continuing to build the album
catalog of such standard artists
as Leslie Uggams, Carmen Mc-
Rae, Bobby Darin, Bent Fabric
and Acker Bilk, as well as his
jazz roster.

Ertegun i1s on the Coast this
week to record a new album
with Sergio Mendes, who is free
to record for Atlantic even
though his group, Brazil 66, is
signed to A&M Records.

The Temptations Kick Up,
Sing Up a Musical Storm

NEW YORK—If two-a-day
vaudeville ever comes back, the
Temptations are a good bet to
top the bill at the Palace.

The Motown group,. at ils
Copa debut Thursday (10), put
on a dazzling dancing exhibi-
tion, did convincing imitations
of the Four Freshmen, the Ink
Spots and the Mills Brothers,
and showed a middle-aged, well-
heeled Copa audience why their
soul records will sell in the mil-
lions.

While any one of the five-
member group could make it
as a lead singer (they all take
turns in this role), a mimic or
a song-and-dance man, it's as
a soul group that they really
shine.

When they go into "My Girl,"
their first million seller, the
Copa becomes the Apollo. And
when they cut loose with
“Beauty Is Only Skin Deep,”
another big one on Motown,
60th Street becomes Woodward
Ave. It isn't that the Tempta-
tions have gone pop. Pop has
gone the route of the Tempta-
tions.

Cartridge Forum

o Continued from page 1

treat this year will be far afield
from what we offered in 1966."
According to Finkel, this year’s
Forum will provide an ex-
panded study of the manage-
ment and marketing facets of
the industry.

The Forum registration fee is
$100 for the two-day sessions,
including lunches. Registrations
should be addressed to: The
Tape Cartridge Forum, Room
1408 Fifth Ave., New York,
N. Y. 10036, Telephone: (212)
LW 4-0080.

They sing “Ole Man River”
Motown style—and it comes off.
And they do a Four Freshman-
Ink Spots-Mills Brothers medley
capturing every nuance of the
great groups.

Their performance was 55
minutes of sheer joy.

AARON STERNFIELD

WNEW-TV Sets
Woodbury Show

NEW YORK — "The Woody
Woodbury Show,” a new 90-
minute, five-day-a-week syndi-
cated color variety show, pre-
mieres Aug. 28 on WNEW-TV
here and throughout the coun-
try in September. The show is
being distributed by Wolper TV
Sales, a Metromedia firm. Jim
Jordan, whose credits include
Bob Hopes specials, “The Nat
King Cole Show,” and "“The
Colgate Comedy Hour,” has
been named director.

Cameron, First LP
Launched by Epic

CHICAGO — Winner at the
Chicago Sun-Times' Harvest
Moon Festival a few years ago,
Chicagoan Robert Cameron was
launched on a recording career
with Epic here last week.

Cameron and his first album,
“For the First Time,” were in-
troduced here Wednesday (9)
at a party hosted by the record
label and Jack White and Sey-
mour Greenspahn of Summit
Distributors. Cooperating in the
promotion campaign is Camer-
on's manager, Marvin Cane,
vice-president of the Richmond
Organization and director of
TRO-Talent Development.

e Continued from page I

years after the original 1962
complaint, the Commission
found that the Columbia Club
has illegally lessened competition
in mail order record club mar-
keting, through their restrictive
licensing agreements with non-
competing manufacturers. The
order is final but can be ap-
pealed only through the courts.

The decision, written by
chairman Paul Rand Dixon, is
admittedly a “‘narrow™ one, re-
stricted to ending the “cost bar-
riers” that give Columbia a dis-
criminatory price edge in the
licensing of outside LP records
for its club distribution. The de-
cision does not bar licensing or
distribution of outside labels by
the Club, But, in effect, it warns
the Big Three—Columbia, Vic-
tor and Capitol clubs—to avoid
the “unfair practices” cited in
the Columbia order.

The order sets aside as “er-
roneous” the 1964 initial deci-
sion of Hearing Examiner Don-
ald R. Moore, which gave Co-
lumbia and club distribution, in
general, a warm approval, and
found no threat of monopoly in
the LP field. Moore had recom-
mended dismissing the com-
plaint charging Columbia with
restraint of trade through al-
leged price and royalty fixing,
and exclusive agreements with
the nine outside labels it li-
censed in 1958.

The FTC chairman's opinion
on last week's order said that
restricted competition in club
distribution can have an “ad-
verse effect” on the whole field
of record marketing and sales.

87 Cents a Record

FTC finds that through Ili-
censing agreements, Columbia
paid slightly over 87 cents per
record, while wholesale prices
paid by retailers on the open
market were $1.60 to $2.47,
Columbia’s price for its own
records sold to dealers averaged
$2.12, taking discounts into ac-
count.

The FTC said of agreements
made by Columbia Club with
Caedmon, Verve, Mercury,
Warner Bros., Kapp, Vanguard,
United Artists, Liberty and
Cameo-Parkway:

“Columbia also included in
those licensing agreements pro-
visions fixing (depressing) the
price (royalty) to be paid by
those manufacturers to their
artists on records sold through
the Columbia Record Club, and
also giving the Club the sole
and exclusive right or license to
make records from those nine
competitors’ matters for a roy-
alty of some 17.8 cents per rec-
ord made from them."”

The decision goes on to point
out that the “competitors ex-
pressly promised not to engage
in a club operation themselves,
not to sell directly to anyone
else who operates a club, and
not to allow anyone else to use
their masters for the purpose of
producing records to be sold
through a club. In shert, Co-
lumbia sought to assure itself
that no one else would be able
to sell their records of those nine
manufacturers through the mail
in competition with the Colum-
bia Record Club.”

Worse, the FTC order finds
that the records involved were
in the area of the hit records,
particularly the top 150 or so
records that are on popularity
charts published by Billboard
and other trade magazines, and
it was on their "hit" potential
that Columbia chose its nine
licensees, Dixon's opinion em-
phasizes.

The Commission, in ils
lengthy hearings, with more
than 11,000 pages of testimony,
and stacks of exhibits, has con-
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cluded that the Big Three (Co-
lumbia, RCA Victor and Cap-
itol Clubs) can foreclose from
potential entrants into the club
field some 48 per cent of all
records, simply by unilaterally
refusing to sell their own labels
to such potential entrants — or
refusing to sell except on pro-
hibitive terms.”

The over-all result, the FTC
says, seriously held down com-
petition in the club business and
affected the whole structure of
the record club market. The
nine labels distributed by Co-
lumbia, in the year preceding
their licensing sold over 11 per
cent of the LP's in retail dealer
stores. FTC concludes that in
effect, this percentage of sales
was transferred “over to one of
the big three (Columbia, RCA
Victor, Capitol) integrated
firms,”" further reducing the
supply of records available to
potential new entrants on eco-
nomical terms.

The FTC rejected the Co-
lumbia argument that its big
advertising costs benefit artists
and labels and entitle it to the
exclusivity features in the con-
tracts. The FTC says Columbia
Club advertising is not institu-
tional, but assures consumers
that they can get records more
cheaply—records already popu-
lar — through the club. Club
distribution is generally limited,
FTC found, to records which
have already hit around 50,000
sales,

The FTC order contains sta-
tistics held confidential by Ex-
aminer Moore. Dixon found
little basis for keeping “secret”
a 1962 market study made for
Columbia by Billboard, be-
cause “time has erased” the
confidentiality. Also, he says,
there is nothing confidential
about other sales data "“in an
antitrust action.”

Some of the data included in
the 62 pages of the order and
the Dixon opinion:

Fireworks at

e Continued from page |

job recognition, seems to be the
main ingredient of the meeting.
E. Rodney Jones, one of the
major candidates for NARA
president (elections were to be
held Saturday, after press time),
said one of the major problems
to be solved by the association
is that every r&b station in the
nation has qualified Negroes on
their staff but not one has been
able to move into management.
His own station — WVON in
Chicago — is an exception, he
said.

The main job of NARA dur-
ing this convention, he said,
was to get together a body to
give the executive board power
to act. Just how or what the
action will be, he didn't elabo-
rate, It is known, however, that
radio stations and record com-
panies have come under enor-
mous pressure in recent weeks
to name Negroes to manage-
ment positions, and several have
bowed. Zenas Sears at WAOK,
Atlanta, said that after Negroes
picketed his station he had
named a Negro to an executive
position. Other radio stations
and record companies have had
Negro promotions recently.

The president’s committee,
composed of former presidents
of NARA, adopted the follow-
ing platform Thursday: NARA
will continue to improve the
over-all image of the Negro
in professional radio and TV.

Replying to the prevalent fear
of payola in r&b radio, Jones
said:

Verve Records and other la-
bels were told to get artists to
reduce royalty rate 50 per cent
on records sold through the Co-
lumbia Club, and forgo any
royalty on free promotional rec-
ords to club subscribers,

Total of all record clubs’ sales
in 1961 was $100 million, or
17 per cent of all records sold.
In 1962, clubs sold over 16 per
cent of a $620 million total
Out of club sales only, in 1960,
Columbia had 56.1 per cent,
RCA had 26.8 per cent and
Capitol 7.7 per cent. All others
totaled only 9.4 per cent of
club distribution.

Columbia Record Club sales
in 1961 were $41.5 million, or
7 per cent of all records sold in
that year's total of $578 million.
In 1961, the nine licensed la-
bels sold $12.8 million or 30.9
per cent of the Columbia Club
sales. From this, the FTC de-
duced that out of sales of all
records in 1961, Columbia,
with just under 20 per cent of
all sales by its own label, ac-
quired by contract another 2.19
per cent from its competitors,

Looking at 1962, FTC finds
Columbia’s share of total club
sales was at least 53 per cent
by “conservative  estimate.”
Without the exclusive licensing
of the nine labels, the Commis-
sion says this 53 per cent would
have dropped to 37 per cent of
all club sales.

The order breaks down the
87.5 cent cost of records to Co-
lumbia Club from its contract-
ing labels at that time: manu-
facturer cost, 42.8 cents; royal-
ties to licensors: 17.8 cents;
copyright royalties 13.7 cents;
AFM fees 2.4 cents, and excise
tax, 10.8 cents. (Manufacturers’
excise tax was eliminated in
1965.)

All in all, the FTC feels the
public has been denied lower
prices that would result from
more competition in the record
club field.

NARA Meet

“You have been talking as if
a white man won't take money.
Some of the biggest offenders
(and he named some he felt
were guilty) have been in top
40 radio.”

Del Shields, executive vice-
president of the organization in
1966-1967, said Brown had not
been invited to the convention,
but he would meet with him
while here.

Otis Redding, Stax Records
artist, said there would be a
gathering of 25 major record
artists “behind closed doors”
and that some line of action re-
garding the racial situation
would be forthcoming within
two to four weeks. Shields
pointed out that there were
only a few Negro-owned sta-
tions and that control of pro-
gramming records had been
taken from the hands of many
Negroes. He called this “cul-
tural bankruptcy of the Negro
child of America.”

The presidents committee,
composed of Jack Gibson, Larry
Dean and Bill Summers,
adopted the following platform
Thursday: NARA will con-
tinue to improve the image of
the Negro in radio and TV.
NARA will strive to upgrade
Negro personnel into manage-
ment and supervisory capacity
where the abilities exist. NARA
will seek higher salaries for
Negroes. NARA will encourage
its members to co-operate with
community agencies seeking to
improve race relations. NARA
will continue to aid talented
youth to enter the field through
its scholarship fund.
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Ohio Fete
Draws 9,000

CLEVELAND — Almost
9,000 attended the second an-
nual Ohio Valley Jazz Festival
North Sunday (6) in the Public
Auditorium.

Reaction was so good that
producer George Wein plans
another festival here next sum-
mer. The audience not only
clapped long for the performers
but clapped along with some of
the songs. The three-and-a-half
hour concert ranged from flutist
Herbie Mann with Middle East
jazz to Cannonball and Nat
Adderly playing “Mercy,
Mercy, Mercy.”

Others who wowed the audi-
ence were Dizzy Gillespie,
Ramsey Lewis Trio, Nina Sim-
one and Jimmy Smith. WIW-
Radio brought the program
here, along with bookers Mike
and Jules Belkin.

SALESMEN
WANTED
NATIONALLY

Calling on Department Stores,
All  Chain Stores, Discounters,
Racks, Audio, etc. All territories
open. Excellent income oppor-
tunity for men who can sell ma-
jor label records and cartridge
tape. No objection to allied side-
lines. Include complete sales
background information in first
letter. Your inquiry handled Con-
fidentially,

Write to: Box 121,
Billboard, 165 W. 46th St.,

N. Y., N. Y. 10036

THE

PEQPLE...

A Sound
Revolution

Jazz Beat

By ELIOT TIEGEL

Wes Montgomery, A&M's
new jazz guitarist, could easily
qualify for the title of “Mr.
Octave.” Having developed a
clever style of playing two notes
simultaneously, Montgomery’s
cleanly flowing guitar has pro-
pelled him onto the national
best seller charts with programs

of popular, rather than jazz-
written melodies. ‘
The 44-year old musician

from Indianapolis says that if
he hadn't experimented with
octaves, he “probably wouldn’t
be any different” from his com-
patriots. One reason he is so
delighted with his new record
affiliation is *“the company's
voung, open-minded” attitude,

“I had thought about using
octaves in place of single line
notes,”"” Wes said, after a session
at Memory Lane, a major room
for jazz in Los Angeles.

Montgomery admits that
while he had this idea for a
new fingering style, he wasn't
quite sure what it would evolve
into. “I thought it would be
very simple because it's similar
to single lines; vou just add an-
other note. It sounds like it
would be very easy, but it's just
the opposite because of your
fingering positions, 1 had a lot
of thoughts going at first, but
very little coming out. It should
not be any trouble I kept telling
myself. Everytime I indulged, it
became harder than 1 imag-
ined.”

Montgomery explained that
while playing the E and G
strings—"that's an octave form"
—he would deaden the second
and fourth strings, When he hit
the strings, he struck all four,
with only the two free ones vi-
brating. “If they're not blocked
or deadened right, you won't
get the right sound.

“You have to move your fin-
gers, get them in the right posi-
tion,” he said, “otherwise if
you're off a little, it sounds hor-
rible. You wouldn't want to
hear it, man. You ought to hear
me when I have a bad night.
On those nights, you haven't
heard anything as bad.”

It was rather surprising to
hear this protean artist talking
of technical failure or stumbling
blocks. His career is at its zen-
ith, he is working more clubs
than ever before, he has albums
on the charts, and was a recent
Grammy recipient for “Goin'
Out of My Head.” Yet he talks
of bumbling, of slipped fingers.
“I don't like to give into it; once
you do, you have more bad

nights than good. I suppose if
1 practiced 12 hours a day I'd

be further along than I am.”
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Actually, Montgomery stays
away from his instrument when
not on the stand or recording.
He is an inveterate TV viewer,
“The instrument takes so much
out of me at night. On my first
set I'm trying to find myself.
After that, I get keyed up and
I don't fight the instrument so
much. I have to be keved up to
think, I'm not keyed up at a
record date. I'm just following
a format. In clubs, most people
say I play completely different.
The difference is excitement,
During the night I can warm up,
think and be freeer. In the stu-
dio, it's like walk in, okay do
it,"

Montgomery was a Verve
artist for two years, recording
under Creed Taylor's aegis., He
says A&M's deal was better
than Verve's so he switched
labels. “I didn't join A&M be-
cause Creed was coming over.
In fact, I was surprised to hear
Creed was joining the com-
pany.” Taylor is thus able to
continue recording Montgomery
under his pact with the label as
an indepentent producer in
New York.

Montgomery explains that
because he was jazz-oriented,
he felt he had to develop some-
thing extraordinary in his at-
tempt to latch onto the com-

mercial market. “Commercial
melodies alone wasn't the an-
swer."

Yet it was the commercial

melodies in "movin’ Wes," “Cal-
ifornia Dreaming,” “Tequila"
and “Goin’ Out of My Head'
which catapulted Montgomery
into popsville. “People hear fa-
miliar melodies. Its the connec-
tion needed. That's what it's all
about. You can get to an audi-
ence with a sound, an interpre-
tation, so that they're not even
aware what tune i1t is.” Mont-
gomery is currently working
with a quintet, having added a
conga drummer with his broth-
ers Monk and Buddy, two thirds
of the former Mastersounds
which faded away around
1961-62.

Having savored the
spotlight as leader and fea-
tured instrumentalist with his
quintet, Montgomery feels that
people aren’t paying enough at-

grand

tention to his sidemen. He
thinks people associate with
him and, unfortunately, tune

out the rest of the band. "My
brother’s on piano and he's out
of sight.”

In his 10 years as a profes-
sional, Montgomery has never
been recorded before an audi-
ence. Although he knows he
can create more excitement be-
fore finger snapping fans (“I've
tested tunes and know which
ones draw the best responses"),
he says he gets tense before a
microphone. If he were to be
cut live, “the best thing would
be to have the equipment next
door and the mikes in the
ceiling.”

Control Is Acquired
Of Manhattan Audio

NEW YORK — Joseph J.
Macaluso and Frank E. Pelle-
grin have acquired controlling
interest of the Manhattan Audio
Co., the new corporate entity of
Manhattan Sound Studios, Ma-
caluso has been named board
chairman and chief executive
officer, and Pellegrin will serve
on the board. All other officers
and employees will be retained.

Say You Saw It in
Billboard
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Billboard SPECIAL SURVEY For Week Ending 8/19/67

BEST SELLING

JAZZ LP's

This Lasy VWeaki an
Week ‘Week TITLE, Arfist, Label & Humber Chart
Billboard 2 DYNAMIC DUD ... ... ... . cerrinrrnnrernrn.-1d
Award limmy Smith & Wes Montgomery, Verve V B&7B (M)
V&-8478 (5]
2 1 CALIFORNIA DREAMING . ... . .. .. ... .... .....24
Wes Montgomery, Yerve W B&72 (M); V&-B&72 (5)
3 4 TOOD MUCH R e TP .13
Lov Rawls, Capitel T 2713 [M); 5T 2713 (5]
4 & MERCY, MERCY, MERCY . ... . ) S WA AL 24
Cannonball Adderley Quintel, Capitol T 26483 (M); 5T
2643 (5]
5 9 SERGI0O MENDES & BRASIL '66 R . B
ALM, LP 1146 (M); SF 4118 (5
b 3 FOUIRBE oo i s 40 e VTP NI |
Sergio Mendes & Brasil "44, A&M LP 122 (M); 5P 4122 [5)
7 8 LOU RAWLS SOULIN' ...... . .24
Capital T 25484 [M}; 5T 25446 [5)
B 7 LOU RAWLS LIVE . . ... .......... .24
Capital T 2459 (M); ST 2459 (§)
9 B THE MOVIE ALBUM ... .....0 i eesincnmdineesin . B
Ramsey Lewis, Cadet LP 782 [M); LPS 782 (5)
10 17 LOVE IN .. e R
Charles Lloyd, Atlantic 1487 (M); SD 1481 (5)
11 16 BIG SWING FACE |
Buddy Rich, Pacific Jazz PJ 10117 [M); ST 20117 (5)
12 IB BEART BDES ON ... . .ovvoiimen v e . B
Herbie Mann, Atlantic 1483 (M); 50 1483 (5)
13 13 GOIN' LATIN L e o e o .24
Ramtey Lewis, Cadet LP 790 (M]; LPS 790 (5)
14 12 SWINGIN' NEW BIG BAND .. ... ... ... ... .. ; 21
Buddy Rich, Pacific Jazz P1 10113 (M): 5T 20113 (3)
15 19 BUE:NOTES: s sy i e i -
Johnny Hodges, Verve ¥V B&BD [M); V&-84B0 (5)
16 — BILL EVANS AT TOWN HALL, VOL. 1 .. .. .. .. . .. 1
Yerve ¥V B&B3 (M); V&-B583 (5)
17 — SWEET LOVE BITTER ....... . ............. 1
Mal Waldron, Impulse A 9142 [M); AS 9142 (5)
18 11 FOREST FLOWER . .. .. ... . ........ 19
Cherles Lioyd, Atlsntic 1473 [M); 5D 1472 (5)
1% 20 SWEET RAIN . ... . .. .. ... .. ........ 2
Stan Getr, Verve Y B&%3 (M); V&-BE93 (5)
20 15 JAZZ RAGA . 11

Gabor Szabo, rmp.l.r.ls.e .i.'i"l!ﬂ -fjd-:lg AS 9128 .{.5] -

Jazz Off ‘'n’ Running Sept. 1
At Baltimore Race Course

BALTIMORE — The Laurel
Race Course here will be the
three-day scene of a jazz festi-
val which will headline 18 art-
ists, including Miles Davis, Nina
Simone and Herbie Mann, Sept.
1-3.

“Jazz Runs at Laurel” can
facilitate some 10,000 persons,
and the stage is the one used for
the Newport Jazz Festival this
SUMmmer.

Making up the debut eve-
ning on Sept. 1 will be Miles
Davis Quintet, Dizzy Gillespie
Quintet, Woody Herman and
his Band, Jimmy Smith Trio,
Etta Jones and Gary Bartz
Quintet. Sept. 2 will see Dave
Brubeck, Art Blakey Sextet,

Mel Lewis and Thad Jones
Band, Horace Silver and Jim-
my Johnson's Quintet. On Sept.
3, the bill will be Thelonius
Monk, Clark Terry's Big New-
port Band, Herbie Mann, Gloria
Lynne and Blues & Alley Five.

Jazz workshops will also be
held Saturday and Sunday
afternoons (Sept. 2 and 3) with
an international workshop fea-
turing eight foreign jazz ag-
gregations including the George
Wein Newport Jazz All-Stars on
Saturday. On Sunday the work-
shop will be in the form of a
composer and arranger clinic,
headed by Terry. The program
i5 being produced by Browne

Street,

800 AT AP STt

JAZZ HEADLINERS SPARK
WATTS' CULTURAL EVENT

LOS ANGELES—Major names in jazz supported the second
annual Watts Summer Festival last weekend. Residents of the South
Los Angeles community which exploded in riots two summers ago
presented a week of cultural events to show the world that the arts

flourish in the ghetto.

A surprisingly strong roster of jazz artists appeared over the
weekend (11-13) to almost overshadow all other forms of musical
expression. The first jazz bash occurred Friday evening at the Jordan
High School athletic field, with followup presentations on the two

succeeding nights.

Among the artists scheduled to perform were the Jazz Crusaders,
Gerald Wilson and his band, Shelly Manne, Hampton Hewes,
Buddy Collette, Oscar Brown Jr., the Afro Blues Sextet, Count
Basie and his band and Joe Williams, his famous blues alumnus.

On Sunday morning, a gospel jubilee offered the Voices of Hope,

the Kittens and Clouds of Joy.
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ATM Spurns Psychedelic
Records as ‘Not in Our Bag’

LOS ANGELES — *“There
are five or six acid records
brought here everyday,” com-
mented A&M Records general
manager Gil Friesen last week.
“We turn them down. It's just
not our bag."

Friesen said it's just not neces-
sary for the company to dip
into the drug-flavored pop scene
now. “There are blatent things
being released which talk about
LSD or a trip. There are also
some other records which are
rather abstract and leave some-
thing to the imagination,” Frie-
sen said.

This month the company will
release its Jargest single LP
package—six titles—all with-
out a psychedelic motif. Growth
of the firm's artist roster neces-

Mercury Family
Names Seaboard

EAST HARTFORD, Conn.—
Seaboard Distributors has been
named to handle the entire
Mercury Record Corp. family
of labels, Seaboard will assign
a separate sales and promotion
staff to the Mercury line, a
move considered unique in in-
dependent distribution,

The firm, a division of Roskin
Distributors, had handled the
Mercury, Philips and Limelight
labels. Trinity Records had
Smash and Fontana product.

Joel Roskin, owner of the dis-
tributorship, said Ed O'Keefe
has been added to the staff to
promote Mercury, Philips,
Smash, Fontana and Limelight.
Herb Eddy, another new man,
and Lester Deuel will handle
sales of Mercury Corp. product.

JUST EXPECT THE INCREDIBLEI!!

sitates this “large” release which
involves Bert Bacharach, An-
tonio Carlos Jobim, Wes Mont-
gomery, Claudine Longet, the
Merry-Go-Round and Jimmy
Rodgers, Montgomery and Jo-
bim are produced by Creed
Taylor, the independent adman
who recently became affiliated
with A&M as its jazz-oriented
New York stanchioh.

A&M has just released Mont-
gomery's debut single, “A Day
in the Life Of" parts one and
two, featuring Claus Ogerman'’s
sweeping string arrangement.
While Taylor will handle the
initial jazz output, co-owner
Herb Alpert will cut newly
signed pianist Pete Jolly, The
company’s own recording studio
(on the company's LaBrea Ave-
nue lot) will be ready for sessions
in mid-October,

John Rosica, the A&M New
York promotion chief will also
take on the responsibilty of na-
tional promotion man for Tay-
lor's efforts, with special em-
phasis on r&b and jazz stations.

On Thursday (10) Alpert and
the Tijuana Brass leave for a
25-city concert tour, encom-
passing first-time appearances
at the Illinois, Wisconsin, In-
diana and Ohio State fairs.

Production Firm lIs
Formed by Yorey

NEW YORK—Bob Yorey,
an independent producer, has
formed New Image Produc-
tions. Yorey is seeking young
songwriters and artists for the
new company. It will stress r&b
product, but will also handle
other types of music.

DECCA RECORDS gala opening of its West Coast administrative offices is celebrated by Jules Stein, left
photo, chairman of the board of MCA, Inc., independent producers Brian Stone (partially hidden) and
Charles Greene. Right photo shows Teri Brown, left, Decca West Coast a&r staffer, in front of the new
building with Martin P. Salkin, Decca vice-president.

Paupers Get Rich
Buildup by MGM

NEW YORK—MGM Rec-
ords launched a promotion
campaign behind the Paupers
last week to give the Verve/
Forecast group the same na-
tional attention that helped the
Every Mother’s Son group
come up with a hit record.

The campaign includes a
two-week, nine-city tour to per-
form at cocktail parties for the
press and deejays. The group,
whose latest single is “Magic
People,” will visit Seattle, San
Francisco, Los Angeles, Dallas,
Houston, Chicago, Philadelphia,
Boston and Detroit.

www americanradiohistorv com

Golden Names London Distrib

NEW YORK — Golden Rec-
ords has named London Rec-
ords of Canada Ltd. Canadian
distributor, The label also has
sel a release of 15 LP's includ-
ing three new record and game
sets.

Golden Records is a subsid-
iary of A. A. Records here.
The label's president A. 1. Mass-
ler will travel to Canada soon
to map the exclusive distribu-
tion plans for Golden with
Frazer Jamieson, president of
London Records of Canada Ltd.

The Book and Record Sets,
which can be used with, or
without the record three sepa-
rate ' packages containing a
double-fold record jacket with
the playing board inside. Titles
are “The Gallant Tailor of Fool-

adelphia,” "The Wizard of Oz
Returns,” and “Holidays." Gold-
en Record officials point out
that in special tests youngsters'
attention spans broke all rec-
ords because “of strong and ac-
tive participation in the game
and record set.” “The use of
contemporary music, dialog
sound effects learning tech-
niques and physical movement
stimulated the youngsters,” ac-
cording to the record company
officials.

Breed Disk on Acta

NEW YORK—The American
Breed's recording of “Don't
Forget Me" is on the Acta
label, not Atca, as was reported
in the Billboard last week.
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‘Chicago Sound’ May Make

Director Co.

CHICAGO—The emergence
of a “Chicago Sound” has
prompted Russ Robbins to con-
sider moving his Milwaukee-
based Director Corp, here, The
firm is expanding into film pro-
ducing and expects to set up
New York and Hollywood of-
fices. It has also launched Tar-
get Records and will shortly go
into music publishing.

“We know it's happening in
Chicago. Most nf our sessions are
cut there now,” said Robbins.
One of his groups, the Shag,
cut a Capitol single at Chess
Records’ recording studio last
week with Lex DeAzevedo pro
ducing. The record is “Stop and
Listen,” back with “Melissa."

Robbins, who has been ne-

5813

RUSTY WARREM receives gold
record for her more than %1
million in sales for '"'Sex-X-
Ponent," her fifth gold record for
a Jubilee album. Flanking Miss
Warren on stage of Las Vegas'
Aladdin Hotel, where she's cur-
rently appearing, are Harry Gold-
stein, director of West Coast
upEratmns for Jay-Gee Record
Co., Inc,, and Janie Gans, product
manager for Jay-Gee.

Chi. Bound

gotiating with Bill Traut at
Dunwich Productions here, has
several groups under wraps and
is talking with others. The
Shaprells have previously re-
leased records. A newer group,
the Baroques, will cut an LP
this week for national distribu-
tion., Private Property is yet an-
other new group Robbins is de-
veloping and singer Alan Hous-
ton will soon cut a single.

Director Corp. hopes to have
its first film, a television pilot
suitable for movie theater dis-
tribution, out in September,
Other firms will be more var-
ied. “We are rewriting one four-
yvear-old script originally writ-
ten for Monty Wooley,” Rob-
bins said.

Mendel Sharp is heading the
Hollywood office and Diana

Brown will be in the office in
New York.

ASCAP Adds 9
Artist-Writers

NEW YORK — Mamas and
the Papas and the Doors writer-
performers have been elected
to membership in ASCAP. The
writer-members of the Mamas
and the Papas are Dennis Do-
herty, John E. A. Phillips and
Mrs. @Gilliam Phillips. John
Densmore, Robert A, Krieger,
Raymond D, Manzarek and Jim
Morrison are the Doors' writer-
members.

Other new writer-members
are Bobbie Gentry and Joan
Baez. Jay E. Lee, co-writer of
*“Yellow Balloon,” has also been
added.

TALENT TEST
BY MOBIL OIL

NEW YORK — Mobil Oil
Corp., as part of Mayor John
Lindsay's" summer project, “has
launched a citywide amateur
talent contest — Operation
Search—and first prize will be
a Bell Records contract., Pre-
liminary contests are scheduled
for the city's five boroughs, fi-
nals will be in September. Only
13-23-year-olds can enter. A
week's paid engagement at the
Blackout discotheque also goes
to the winner.

DO A BTGOSO

K&R, Nelson Tie

NEW YORK — Koppelman
& Rubin will produce Rick
Nelson's dates on Decca. First
release under the new contract
is “Suzanne on a Sunday Morn-
ing,” written by John Boylan, a
K&R contract writer, The song
will make its debut over ABC-
TV's “Malibu U.,” a teen vari-
ety show which stars Nelson.

Monmouth Drops
Stereo: to Mono

NEW YORK — The Mon-
mouth-Evergreen line, which
had a $5.79 stereo and $4.79
monaural list, has equalized its
price at 3$4.79. Two album
packages, which had listed for
$7.79 in mono and $9.79 in
stereo, will both list at the
mono price. The label special-
izes in Broadway show music
and big band sounds of the
1930's and 1940's. According to
Bill Borden, head of the label,
a substantial demand for mono
still exists, and the label will
continue to press mono product
indefinitely.

UMNART, United Artists' BMI publishing wing, has signed Luiz Bonfa

to a long-term, world-wide songwriter's contract.
flanked by his personal manager,

Ennfa, seated, is
Arthur Miller; Michael Stewart,

president of UA Music Companies, and UA Executive Vice-President
Murray Deutch, Bonfa, a Brazilian writer, has penned ' Eumrner Wind,'
'"Manha de Earna'ual' (""A Day in the Life of a Fool } and * Eamba
de Orfeu''—the last two for the film “Black Orpheus."

L. A, Cleffers’ Local

Against Tax Bite Bid

LOS ANGELES—Musicians
Union local 47 is opposed to
a proposed 10 per cent tax on
tickets at Music Center events.
Union president John Tranchi-
tella, in writing to the chairman
of the Los Angeles County
Board of Supervisors, which
must approve the measure,
noted that higher priced tickets
would create smaller audiences
by denying the less wealthy an
opportunity to participate in the
city's cultural life.

Form Dawn, Dianne

MONTGOMERY, Ala—Two
labels, Dianne and Dawn, have
been formed here. The former
is pop and the latter country.
In the complex is a new BMI

2 Flaharty Masters
Bought by Philips

CHICAGO—Philips Records
has acquired two masters—
“Hey, Conductor,” by Sonny
Flaharty and the Mark V and
“A Goddess in Many Ways,"
by the Tuesday Club—and will
release singles immediately.

The Flaharty work was ac-
quired from Cincinnati producer
Shad O'Shay and colleague
Ray Allen. The other master
was purchased from Marty
Cooper and Ray Ruff, Little
Darlin' Music, Bevery Hills,
Calif.

publishing company, Carodian
Music. Owner is Mitchell G.
Bush. Michael Pritchard is
manager and a&r director, and
Bill M. Bush is general office
manager.
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DYNOVOICE

BOB CREWE PRESENTS THE "NEW*DYNOVOICE RECORDS, DISTRIBUTED EXCLUSIVELY BY DOT RECORDS INCORPORATED



www.americanradiohistory.com

InstrumentCenterFacingDoombyWreckers

e Continued from page |

because of the dealers’ failure
to act in concert.

The date has not been set,
but the sweet sound of guitar
picking heard along 48th Street
is soon to give way to the shat-
tering sounds of bulldozers and
wrecking crews as the Rocke-
fellers plan for the erection of
mammoth office buildings con-
tiguous to Rockefeller Center,

Forty-gighth Street, over the
past 50 years, has become the
home of some 40 instrument
dealers, service companies and
music teachers, and has gar-
nered a worldwide reputation
as a definitive musical outlet,
Also, the section is located in
the heart of the city’s theater
and nightclub district and near
Local 802 of the American
Federation of Musicians.

The Rockefellers have ap-
proached several, but not all of
the lease holders on the street.
Mo plans have been officially
announced for the construction
of the office buildings, but it is
known that the Rockefellers are
buying up pieces of property
along the street. One by one,
buildings are being emptied.
Leases are not being renewed

and those unfortunate enough
not to have a lease are receiv-
ing eviction notices. The
planned buildings will be simi-
lar to the Time-Life building
(see map), which is also owned
by the Rockefellers.

“Everyone knows he must
leave,” said Ben of Ben's Mu-
sic. “One has a longer lease,
one has a shorter lease, but the
long-term leases mean nothing to

ple who are going to invest
over $100 million for an office
building.”

Action Thwarted

The lack of official notice
and the length of individual
leases is thwarting any unified
action by the dealers. An ad hoc
committee was formed, not to
block the impending destruc-
tion of their property, but to
find a new site to house the six
walk-in shops and the numer-
ous other dealers and music
mens.

“We began looking for a
building,” said Walter Sear, a
musician and chairman of the
committee, “but we've been sty-
mied from within as well as
from without., Some have been
approached for their lease
while others have not. Some
think they can hold onto their

Vox Backing Vast
Rock Combo Quest

HOLLYWOOD, Calif.—Vox
is launching a country-wide
band battle under the theme,
“Win a Movie Contract.” Pro-
moted in co - operation with
movie producer Sam Katzman,
the winning group will be
flown to Hollywood with all
expenses paid and will appear
in a future Katzman movie to
be produced by MGM. The con-
test will be held through Sep-
tember 10.

Vox dealers will act as talent
headquarters for their areas.
Groups seeking to participate
must register at a Vox outlet.
After signing an application,

Everything sounds better
4] 3 DO

AMERICAN

GRYSTalileD

RECORDING TAPE

manufactured by

GREENTREE

A HECTRONICS

supplier of
the world’s finest
recording tapes
to the record,
music and tape
cartridge industry

2135 Canyon Dr., Costa Mesa, Calif. 92626
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each group will be required to
send a tape or a disk to the
Vox plant in Sepulveda, Calif.,
along with a photo of the group
and biographies of each mem-
ber.

Judges will be outstanding
people in the entertainment
field. In addition to the movie
contract, thousands of dollars
in Vox equipment will be dis-
tributed as prizes.

Katzman, in seeking the as-
sistance from Joe Benaron, pres-
ident, Thomas Organ Co., Vox
Division, to conduct the talent
search, said:

“In our desire to bring the
hest entertainment to the movie-
goer, we want this winning
group to help make this film
a big smash.

Vox equipment is used by
such musical groups as the Beat-
les, the Monkees, and Paul Re-
vere and the Raiders,

4N

“WIN A MOVIE CONTRACT"—is the theme of Vox's Band Battle.
Here, Sam Katzman, seated, signs an agreement to have the winner
appear in his next movie. Marvin Kaiser (left), Vox national sales man-

property for as long as the
lease is issued. While all of
them want to be together, no
one wants to give up his prop-
erty before he is certain he is
getting the most favorable
terms.”

The search for new quarters
to house the instrument retail-
ers is proving to be a formid-
able one, According to Sear,
most of the desirable property
is being held by speculators,
who are asking exhorbitant
prices. “We can only afford to
invest several hundred thou-
sand dollars,” Sear continued,
“because most of the dealers'
available cash is rechannelled
into inventory. The Rockefellers
haven’t asked us if we would
take space in the new buildings,
but we couldn’t afford rentals
of as much as $8 per square
foot.”

Once in Same Boat

Two other industries in New
York have been faced with sim-
ilar situations. The jewelry
dealers, forced to move from
their lower Manhattan district,
bought one huge building on
the corner of 47th Street and
Sixth Avenue (see map). Sub-
sequently, other jewelry dealers
moved into the area and once
again most of the dealers were
united in one central zone.

The electronics dealers, how-
ever, of radio row in lower
Manhattan, did not fare as
well. The construction of the
World Trade Center, a huge
complex encompassing the en-

THE BUG on this trumpet mouth-
piece was introduced by Conn
at the Music Show. It's adaptable
to any brass instrument by drill-
ing a small hole in the mouth-
piece, and it works with reeds,
toco. And it does more than
amplify the tone. It can change
the quality of the sound, making
one instrument sound like
another or making one instru-
ment sound like a quartet.

| "E 3— :___..'.".

ager, and Joe Benaron, president, look on.
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TARGET OF DESTRUCTION. Musical instrument shops on New York's
48th Street, the focal point of the nation's No. 1 instrument market,
is to be demolished for massive office facilities. While some dealers
are seeking new headquarters for all the stores, the fear is that they
will disperse throughout the city. The new buildings, to be built by
the Rockefellers, are to be similar to the mammoth Time-Life building,
and will be included in the entire Rockefeller center complex. The
lighter shaded areas represent newly wvacated property, while the
outlined areas along 48th Street depict musical instrument dealers

and service shops.

tire retail radio center, forced
many of the thriving dealers to
relocate. But they all went
their separate ways; some of
them moved uptown near Sixth
Avenue and 43rd  Street.
There's not much of a radio
district now. Many of the mar-
ginal shops closed up. And only
a few, most of which are
branches of national and re-
gional chains, continue to do
well.
Hunting for Space

One of the first musical in-
strument people to receive an
eviction notice was Horace

Doric Issues
Combo Manual

MORRISTOWN, N, J. — A
play-as-you go combo organ
method has been published by
the Doric Organ Co. Compiled
by Dick Fenno, one of the ar-
rangers for Herb Alpert and the
Tijuana Brass, the book features
simple accompaniments and rock
and roll rhythms and applies
them to basic selections.

The method takes the instru-
mentalist through bass patterns,
additonal rhythms, blues pat-
terns, various tunes in keys other
than “C" and offers a complete
chord chart. It also includes
suggestions for group perform-
ances,

The book lists at 52.50 and 1s
available from the Doric Organ
Co., 128 James St., Morristown,
N. 1. 079a60.

‘Guit-Organ’ From
Texas Company

WACO, Tex.—Murrell Elec-
tronics here has introduced a
new combo instrument concept
that plays like a guitar, sounds
like an organ, a guitar or a
guitar and organ combined.

The firm calls the instrument
a "GuitOrgan.”

The firm, new to the instru-
ment business, is expected to
introduce a complete line of
professional-quality guitars and
amplifiers soon. All will be us-
able with the GuitOrgan tone
generator,

The complete outfit consists
of a guitar with electronically
modified fret board, a solid
state organ-tone generator with
Baldwin components and a foot
expression pedal. The tone gen-
erator has 10 tone-selector stop
tabs.

Brown, owner of New York
Music Exchange. Brown, whose
store has been at its present site
17 years, said, “I had a lease
for the first five vears, then the
landlord said 1 could remain
for as long as I wanted. So 1
didn’t sign a lease after that.
Now I'm hunting every day.
We hoped to remain together,
but if the agreements (with the
Rockefellers) are going to be
made in piecemeal, I'm afraid
we'll all be scattered.”

(Continued on papge 65)

Display Offer
From Oak Publ.

NEW YORK — Oak Publi-
cations is offering a countertop
song-book display rack free with
an order of 100 or more as-
sorted titles. Such an order also
qualifies the dealer for a 46
per cent discount. The display
is offered only until the supply
lasts. '

Recent releases from QOak in-
clude “The Chord-Player’s En-
cyclopedia,” an instruction man-
ual with 4,700 chord diagrams
for guitar, 12-string and S-string
banjo. Oak has also recently is-
sued “The Art of the Folk-Blues
Guitar,” “Beginning the Folk
Guitar,” “Blues Mouth Harp,
“The Dulcimer Book,” “Finger-
Picking Styles for Guitar,” “The
Flat - Picker’s Guitar Guide,”
“The Folksinger's Guitar
Guide,” “The Folksinger's Guide
to the 12-String Guitar as
Played By Leadbelly,” “How to
Play the Five-String Banjo™ and
“"Note - Reading and Music
Theory for Folk Guitarists.”

And for the fall season, Oak
has just issued “Country Blues
Guitar” and “Folk Style Auto-
harp” instruction books. All are
available from Oak Publications,
701 Seventh Ave., New York,
N. Y. 10036.

More Ravi Music

LOS ANGELES — Capital,
on its Capitol of the World
series, has released a new al-
bum by sitar master Ravi Shan-
kar, The release is called “Two
Raga Moods."”

The label has also just is-
sued “Duets From India,” by
sarondists Vilyat and Bismillah
Khan with tabla accompaniment
by Shanta Prasad.
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Ode to Billie Joe ' Bobbie Geniry

llllllll

5850

Her nameis

Bobbie Gentry...
the year’s fastest-
rising talent.

She wrote a song..
Ode to Billie Joe.. 7'/ "
itsonlybeen /' -1
out three weeks. 7 /NS 7
tsalready 7 SR FTE

Hernameis
Bobbie Gentry.

.. billie joe jumped off the Tallahatchee Bridge
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POP SPOTLIGHTS

TOP 20 Spotlights—Predicted to reach the top 20 of the Hot 100 Chart

FRANKIE VALLI—I MAKE A FOOL OF MYSELF
(Prod. Bob Crewe) (Writers: Crewe-Gaudio) (Sat-
urday, Seasons 4, BMI)—Right in the bag of his
recent smash “Can't Take My Eyes-Off You,” this
potent ballad will meet with the same play and

sales impact. Flip: “September Rain” (Saturday,
BMLI). Philips 40484

TOMMY JAMES & THE SHONDELLS—GETTIN'
TOGETHER (Prod. Bo Gentry/Ritchie Cordell)
(Writer; Cordell) (Patricia, BMI) — Powerhouse
rocker with the feel and flavor of “Gimmie Some
Lovin'™ in the arrangement, should prove a fast
topper for “I Like It Like That” with even more
sales potential, Flip: "Real Girl” (Akbestal/ Frost,
BMI). Roulette 4762

TOP 60 Spotlights—Predicted to reach

EVERY MOTHER'S SON—PUT YOUR MIND AT
EASE (Prod. Wes Farrell) (Writers: L & D Lar-
den) (Pocket Full of Tunes/Tobi-Ann, BMI)—The
smooth blending group of “Come On Down to My
Boat” fame have another hot winner in this inter-
esting beat ballad, well-performed, arranged and
produced. Flip: “The Proper Four Leaf Clover”
(Pocket Full of Tunes/Tobi-Ann, BMI).

MGM 13788

RAY CHARLES—IN THE HEAT OF THE NIGHT
(Prod. TRC) (Writers: Jones/Bergman) (United
Artists, ASCAP)—The film title tune gets a block-
buster blues reading by Charles, his follow-up to
“Here We Go Again.” Penned by Quincy Jones
and Alan and Marilyn Bergman the moody piece
captures the feel of the emotion-packed film. Flip:
“Something's Got to Change"” (Tangerine, BMI),

ABC 10970

KEITH—SUGAR MAN (Prod. Jerry Ross) (Writers:
Randall/Linzer) (Screen Gems-Columbia, BMI)—
The “Daylight Saving Time"” man strikes back with
a sales-packed topper for the former hit. This in-
fectious rocker has traces of the Bo Diddley sound
and should prove a giant for Keith, Flip: "Easy as
Pie" (Singleton & Act Three, BMI).

Mercury 72715

*ELVIS PRESLEY — THERE'S ALWAYS ME
(Writer: Don Robertson) (Gladys, ASCAP)—One of
Presley’s most potent, sensitive and commercial en-
tries. Penned by Don Robertson, the plaintive ballad
fits all programming and could prove another
“Love Me Tender” for Presley. Flip: “Judy” (Pro-
gressive/ Presley/ McDaniel, BMI).

RCA Victor 9287

HERMAN’'S HERMITS: MUSEUM (Prod. Mickie
Most) (Writer: Leitch) (Peer, Int'l, BMI}—Change
of pace for the group is this well-done easy rocker
with off-beat lyric and rhythm backing. Strong fol-
low-up to "Don't Go Out Into the Rain.” Flip: “Last
Bus Home™ (Manken, BMI). MGM 13787

BILL COSBY—LITTLE OLE MAN (UPTIGHT—
EVERYTHING'S ALRIGHT) (Prod. Fred Smith)
(Writers: May-Wonder-Cosby) (Jobete, BMI)—
“Uptight" serves as background for a zany piece
of comedy routine as only Cosby can perform it. His
first single should prove a fast smash with the multi-
tude of Cosby fans. Flip: "Hush Hush™ (Conrad,
BMI). Warner Bros. 7072

the top 60 of the HOT 100 Chart

PERCY SLEDGE—JUST OUT OF REACH (Of My
Two Empty Arms) (Writer: Stewart (Four Star,
BMI)—5ledge will have no trouble grooving right
up both the r&b and Hot 100 charts with this
emotion-packed blues ballad performed to soulful
perfection. Flip: “Hard to Believe" (Quinvy & Pron-
to, BMI). Atlantic 2434

JIMMY JONES—39-21-40 (A Papa Don Prod.) (Writer:
Johnson) (Minit, BMI} —Almost a big hit by the
Showmen, the clever piece of rock material has
all the earmarks of a smash via this exceptionally
well-done Jones version. Strong chart entry. Flip:

“Personal Property” (Papa Don, BMI). Bell 682

NILSSON — YOU CAN'T DO THAT (Prod. Rick
Jarrard) (Writers: Lennon-McCartney) (Maclen,
BMI)—Clever Beatles material, with mentions of
their hits throughout, serves as a hot piece of mate-
rial for the West Coast newcomer. Loaded with teen
sales appeal it should fast establish both performer
and disk as top chart items. Flip: “Ten Little In-
dians” (Dunbar, BMI). RCA Victor 9298

S. N. AND THE CT'S—THE PLEASURE OF YOUR
COMPANY (Prod. Ed Cobb) (Writer: Cobb)
(Equinox, BMI}—Producer-composer and former
member of the Four Preps, Ed Cobb has a sure-fire
winner in this smooth group with a fresh sound
that moves and grooves from start to finish. A left

fielder to watch. Flip: “Maria” (Tree, BMI).
Sunburst 771

All records submitted for review should be ad-
dressed to Record Review Department, Billboard,
165 W, 46th Street, New York, N. Y. 10036.

CHART Spotlights—Predicted to reach the HOT 100 Chart

SHADOWS OF KMIGHT—Someone Like Me (Yuggoth, BMI). DUNWICH 167
THE WHO—Substitute [Devon, BMI). ATCO &30%

THE IMPRESSIONS—I Can't Stay Away From Yeu ([Chi-Sound, BMI).
ABC 10964
ARETHA FRAMKLIN—Take a Leok (Eden, BMI). COLUMBIA 44270

JOE MARMELL—Serenata (Mills, ASCAP). COLUMBIA 44244
AHMAD JAMAL—NMature Boy (Crestview, ASCAP), CADET 556%
EWINGIN' MEDALLIONS=Turn on the Music (Low-Twi, BMI). SMASH 2107

FRANK SINATRA IR.—Building With a Steeple (Creenlight, BMI)L
RCA YICTOR %182
AL HIRT—Honey Pot (East/Millbridge, BMI). RCA VICTOR 9285

STEVE ALAIMO-—Mew Orlesns (Rockmaster, BMI), ATCO 6512
PEGGY MARCH—Fooolin® Around (Central Songs, BMI), RCA VICTOR 9283
HOEL HARRISON—Suzanne (Project 7, BMI}. REPRISE D&13
HINA SIMOME—=It Be's That Way Sometime (Minandy, BAI). RCA VICTOR

LI“?PDIDH—“HHII Tear Drops (Merrimac, BMI). RCA VICTOR 72184

THE SOULFUL STRINGS—Paint It Black (Gideon, BMI). CADET 5559

ACTS OF CREATION—Yesterday Moontime (Fowborowgh, BMI), CAPITOL 5971
THE WILDWEEDS—S5omeday Morning {(Linesider, BMI). CADET 3572

THE DIRTY SHAMES—Blown Your Mind (Mott 5t Muzic, BMI), PHILIPS
40474
LOUIS PRIMA—Cabare? (Sunbeam, BMI). UNITED ARTISTS 50200

WALTER WANDERLEY—0On the South Side of Chicago (Zeller, ASCAP)
VERVE 8704

18

THE SHAKESPEARE'S—! Like You (Swing & Tempo, BMI). GLAD-HAMP 2037
DICK & DEE DEE—One in & Million {Tamerlane, BMI). WARNER BROS. 706%
OME—Hey Taxi (Memperor, BMI), COLUMBIA 44256

PEAMUT BUTTER COMSPIRACY-Time Is Affer You {Vault, BMI}, VAULT %33

ED TOWMSEND—Who Would Deny Me (Copperieaf/Cherrytown, BMI). MGM

13784
PATTI AUSTIM—A-Tisket A-Tasket (Robbins, ASCAP). CORAL 62536

RAGGAMUFFINS—Hate to See a Gooed Thing Have to Go (David Wilkes,

BM1).  SEVILLE 143
¥l VELASCO—Lonely Boy (Sage & Sond, SESACL MTA 125

JACQUELINE CAROL ANMD LOUIS 5T. LOUIS—Ome Time for Love (Unart, BMI).
STEED 703
HEATHER MAC RAE—Lazy Sunny Day (Zeamots, BMI). ABC 10985

THE MEW YORKERS—Seeds of Spring (Burdette/Flomar, BMI). SCEPTER
12199

TRAVIS AMD COMVEMTRY THE CLEFS OF LAVENDER HILL—Gimme One Good
Reason [(Gallico, BMI). DATE 1587

THE LEMOMADE CHARADE—=The Yellow Brick Reoad (Barmour, BMI). EPIC

JDH:IE:'IE;*EMPEE—F:IIWI [Eskew, Pacific, BMI). BARRINGTON 5003
HOUSEHOLD SPOMGE—Sccond Best (Murbo, BMI). MURBO 1017

MARSHA BRODY—Scda Fop [Hitmaker’s, BMI), HEART & 350UL 101
MAMI LEE—="Boul Loving Youw (Sunbeam, BMI). COLUMBIA 44251

ROSE GARDEN—Mext Plane to Lendon (Myrwood/Antlers, BMI). ATCO 6510

THE APPRECIATIONS—There's a Place in My Heart (John L /Chatlee, BMI).
SPORT 108

www americanradiohistorv com

SPOTLIGHT SINGLES

Number of Singles Reviewed This Week, 127—Last Week, 156 *This record is predicted to reach the TOP 40 EASY LISTENING Chart.

COUNTRY SPOTLIGHTS

TOP 10 5 56 of 'the HOT COUNTRY

SINGLES Chart

COUNTRY CHARLIE PRIDE—DOES MY RING
HURT YOUR FINGER (Prod. Chet Atkins, Jack
Clement, Felton Jarvis) (Writers: Robertson-Crutch-
field) (Jando, ASCAP)—The Robertson-Crutch-
field ballad with meaningful lyric content is per-
formed to perfection by Pride and has top of the
chart sales potential. One of his strongest entries to
date. Flip: ""Spell of the Freight Train™ (Jack, BMI).

RCA Yictor 9281

GEORGE JONES & MELBA MONTGOMERY—
PARTY PICKIN' (Prod. (Pappy) Daily) (Writer:
Zanetis) (Glad/Zanetis, BMI) — The winning duo
strikes again with a powerful novelty number loaded
with programming, jukebox and sales appeal, Clever
material and top performances. Flip: “Simply Di-
vine”" (Glad, BMI). Musicor 1238

JOHNNY PAYCHECK — THE CAVE (Prod. by
Aubrey Mayhew) (Writer: Kingston) (Mayhew-
Window, BMI) — Intriguing Larry Kinston ballad
material with potent lyric content fits Paycheck
like hand in glove and gives him a change of pace
that should fast spiral up the Country chart. Flip:
“Then Love Dies" (Mayhew, BMI).

Little Darlin' 0032

WILBURN BROTHERS—YOU'RE STANDING IN
THE WAY (Writer: Hastings) (Sure-Fire, BMI)}—
GOODY, GOODY GUMDROP (Writer: Milete)
(Sure-Fire, BMI)—First side is an exceptional bal-
lad which the Wilburns perform for all it's worth.
Flip: is a toe tapper loaded with programming and
juke box sales appeal. Decca 32169

THE HARDEN TRIO—FORBIDDEN (Prod. Frank
Jones) (Writer Devaney) (East Star/ Part Time, BMI)
—The “Sneakin’ Cross the Border™ group changes
pace with this plaintive ballad that could easily build
into a No. 1 chart item for them. Beautiful per-
formance and Frank Jones production. Flip: “Ma-
nana” (Criterion, ASCAP). Columbia 44249

TOMMY HUNTER—THE BATTLE OF THE LIT-
TLE BIG HORN (Prod. Frank Jones) (Writers:
Wilson / Jones / Stillman) (Plymouth, ASCAP)
—MARY IN THE MORNING (Prod. Frank Jones)
(Writers: Cymbal/Lendell) (Pamco, BMI)—Right
in the vein and flavor of “Sink the Bismark™ and
“Battle of New Orleans” this potent entry, penned
by Big Wilson, Lee Jones and Al Stillman, has the
same sales potential as the former hits. Flip is a
fine Hunter version of the Al Martino pop hit.

Columbia 44234

Spotlights—Predicted to reach the
OT COUNTRY SINGLES Chart

CARL BUTLER AHWD PEARL—For a Minute There [Hall-Clement, BMI)
COLUMBIA 44252

BONNIE OWEMS AMD THE STRANGERS=I'd Be More of &4 Woman (Blue
Book, BMI}). CAPITOL 35977

TEX RITTER—A Working Man's Prayer (Window, BMI), CAPITOL 5766

wlﬂl‘i II';A‘E.!.‘RBHEF-SUII JANE HOKUM-—MHere We Go Agein (Dirk, BMIL

MILD LIGGETT—Standing By (Combine, BAMI).. MONUMENT 1021

GEORGE OWEMS—Another Mowth fto Feed (Screen Gems-Columbia, BMI),
RCA VICTOR 9280

DON CHAPEL—You've Got a Fight (Glad, BMI), MUSICOR 1158

RAY KING—Big Wheel (Tarheel, BMI). STARDAY 816

HOUSTON ROBERTS—The Tie That Binds [Glaser, BAMI.} LITTLE DARLIN® 0024

sm&;ﬂsmm—u: Went a Little Bit Farther (Gallico, BMI). COLUMBIA

BOOTS TILL—Gay Divercee (Wilderness, BMI1). CAPA 138

Jﬂﬁlﬁu::lfﬁ;l:';ﬂrﬂddm Affair [Lebill/Singleton, BMI). 555 INTERNA-

R&EB SPOTLIGHTS

TOP 10 Spotlights—~Predicted to reach the
] ' TOP SELLING RHYTHM & BLUES
SINGLES Chart
GENE CHANDER — THERE GOES THE LOVER

(Prod. Carl Davis) (Writers: Leavill-Davis) (Jalynne-
BRC, BMI}—A wailing mover that should hit the
r&b chart with impact and spill over into the Hot
100 in short order. One of Chandlers best perform-
ances. Flip: “Tell Me What | Can Do” Jalynne-
BRC, BMI). Brunswick 55339
KING CURTIS—MEMPHIS SOUL STEW (Writer:
Curtis) (Pronto/Kilynn, BMI)—Clever piece of ma-
terial penned by Curtis that builds into a wild dance

item that grooves through to the end. Powerhouse

programming and sales item. Flip: “Blue Nocturne”
(Pronto/ Kilynn, BMI). Atco 6511

CHART  Shovights—Predicted to reach the

LORRAINE ELLISON—Heart Be 5till (Ragmar/Web |V, BMI). LOMA 2074

HOWARD TATE—I Learned It All the Hard Way (Ritfenhouse, BMI).
Yerve 10547

MITTY COLLIER=—You're the Only Ome (Chevis, BMI], CHESS 2015

DON GARDHMER—Let's Party (More Soul, BMIL THT 500

LaVERM BAKER—I Meed You 5o (5t Louis, BMI), BRUNSWICK 55341

B. B. KING=Worried Dream [Pamco/LIMC/Yvonne, BMI), BLUESWAY &1007

CODKIE JACKSON—Suffer (Camelback Mountain, ASCAP), OKEH 7291

TIMMY THOMAS—IVs My Life (Rise/Aim, BMI), GOLDWAX 327

SONDRA WILLIAMS—God Bless the Child (Marks, BMI). ATLANTIC 2432

LOVETTES—! Meed a Guy (Sanavan, BMI), CARNIVAL 530

HERBIE GOINS AND THE NIGHT-TIMERS—Coming Home to Yow (Southern,
ASCAP), CAPITOL 5978

JUDY CLAY—You Can't Rum Away From Your Heart (East, BM). STAK 230
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Talent

HENRY MANCINI, left, who was in Chicago for a series of concerts

at the Civic Opera House, is welcomed to the city

by, left to right,

Lee Halloran, RCA staff vict?prﬁiden‘t. the RCA Distributing Corp.,

and Bob Krueger, RCA Yictor

leld sales representative.

Herman’s Hermits & Noone
In a Swinging Production

WESTBURY, L. I. — Her-
man’s Hermits performed only
an album's worth of songs Mon-
day afternoon (7) at the West-

Sbury Music Fair here, yet gave
" the kids more than an LP re-
4 prise. Most of the tunes they did

jere productions. The closing

enry the VIII" was half a

~show in itself, first a clap-a-
. long, then Peter Noone took
~.aver singing chores for a while

¢ wefore shifting gears again and,

"~ la Mitch Miller, Lﬁuing the

aest of the route with a sing-
a-long.

. Technically, the show was a

cstudy in the development of a
- pop artist. For example, a high
aﬁim of the show, other than

“Henry the VIII" and “Mrs.
Brown You've Got a Lovely
Daughter” (both million-sellers
on MGM), was the standard
“Jezebel." But leader Noone
was anything but standard in
=, his presentation of the tune. He
~shook it, squeezing every note
+dry of emotion and hitting the
~pligh vocal peaks with the polish

“of any “Easy Listening” artist,
< 8till, the background musical
" s&~compliment was rock. Solid

roek.

*t To illustrate just how well
E:i.ll'. together the show was,

Noone went into his third num-
ber, a mild tempo “Listen Peo-
le, under a flood of green
ights. His fourth number set
the people to clapping with a
rousing “Dandy.” But then he
plunged into the woeful “New
York Mining Disaster,” an ex-
tremely good production piece.

Noone was dressed topically,
at least for this U, §. tour, in
a “flower” suit. The majority of
the audience consisted of young
girls. CLAUDE HAILL

Four Tops Combine Soft Sell
And Hard Rock at Grove Date

LOS ANGELES — The Four
Tops made their debut at the
Cocoanut Grove Tuesday (8)
with a combination of the soft
sell and the hard beat.

Brown Broadens

Singing Canvas

LOS ANGELES — Oscar
Brown Jr., has expanded his
sights to encompass “Mother
Africa,” The versatile composer-
vocalist, who opened a 20-day
stand at the Troubadour Tues-
day (1), presents a program of
probing, incisive  selections
which captures the restlessness
in America and the simultane-
ous optimism of emerging
Africa.

Brown's repertoire is height-
ened by this broad canvas and
made richer by the inclusion
of sensuous, willowy vocalist,
Jean Pace, who frequently ducts
with the headliner. Miss Pace
has been working with Brown
some time now and she is cap-
able of delivering soulful read-
ings ("Funny Feeling"” and
“Brown Baby") while adding a
spicey tinge with her boogalao
gyrations.

Supporting Brown are pianist
Johnny Robinson and the Young
Brothers, who are effective
when romping forcefully and
gently behind the two vocalists,
but fall short when opening the
set with two instrumentals.

ELIOT TIEGEL

Folk Fest & Workshops to

Adorn Philly

PHILADELPHIA —
Philadelphia Folk Festival will
stage its sixth annual event on
the Aug. 25-27 weekend at the
Old Pool Farm in nearby Up-
per Salford Township.

Following the format of pre-
vious festivals, there will be
three four-hour evening con-
certs plus workshops and chil-
dren’s programs for the after-
noon hours. Since the sponsor-
Ing society is a non-profit organ-
ization, proceeds will go again
to the folk song department at

;;;fl‘JA Contract Gives Goldsboro
‘Go’ on Pub., Production Firms

NEW YORK—Bobby Golds-
boro’s new contract with United
Artists Records allows him for

the first time to operate his
¢oawn publishing firm, as well
1% a production company.

* Under the agreement, Golds-
“woro’s Nadran Publishing Com-

@any will handle material he
_ scomposes and songs from other
%}riﬂ:m for use by any label. He
..also has a commitment with
“JA’s Unart Music Corp, a BMI
- Upublishing affiliate. His produc-
¢*ion arm, Marydan Production
0., which recently produced
the Boys Next Door for Atco,
ﬁ. also able to produce for any
l. UA will receive both pub-
hing and production viativial
om Goldsboro,

Goldsboro has penned most
f his successes which include
"See The Funny Little Clown,"”
w'Me Japanese Boy, Me Love

You,” “Little Things" and “Blue
Autumn.”

Future plans call for a tour
of Japan, Australia and New
Zealand for promotion, and pos-
sibly some recording in Japan
using their studios and songs.
Goldsboro has toured Europe
four times since 1963, and ap-
peared at the 1967 San Remo
Festival. The Japan tour marks
his first trip to the Orient.
Goldsboro also said that he
plans to compose, arrange and
produce a film score. He also
expects to do a record dueting
with Del Reeves in Nashville
this month.

His latest LP, “The Roman-
tic, Wacky, Soulful, Rockin’,
Country, Bobby Goldsboro” is
being release by UA this month.
This disk contains his upcom-
ing single “Danny”, “Ruby Tues-
day,” My Cup Runneth Over”
and his current single “Trusty
Little Herbert.”
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Countryside

the University of Pennsylvania
and to help sponsor folk con-
certs throughout the year.

Opening Friday night con-
cert will feature the Rooftop
Singers, Sons of the Birds, Len
Chandler, Steve Gillette,
Leonda, Tom Paley, the Old
Reliable String Band, Doc
Watson and Son, Hedy West
and Rosalie Sorrels.

Major concert on Saturday
night lists the Beers Family,
Big Boy Crudup, Bonnie Dob-
son, Jesse Fuller, Bill Munroe
and the Blue Grass Boys, the
New Loct City Ramblers, Tom
Paxton, Doc Watson and Son,
the Junior Wells Chicago Blues
Band and Oscar Brand.

Pete Seeger headlines the

(Continued on page 53)

The vocal quartet which rocks
pretty hard on Motown, un-
leashed a program of softly
harmonic titles aimed at legiti-
matizing their entry into the
main room circuit. To be sure,
the quartet leaned on their sin-
gle record hits (“Bernadette”
and “I'll Be There™), but also
emphasized such smoothies as
“In the Still of the Night,”
“Look of Love" and “I Left
My Heart in San Francisco.”

Lead singer Levi Stubbs Jr.
is the key to the group's ef-
fectiveness. His raw power and
emotional bursts lend them-
selves to the group’s propensity
toward broken heart-sad “baby
I need you” type of songs. His
compatriots blend nicely in sup-
porting roles but have weak
voices individually. Collectively,
they are fine. Dick Stabile's
house band was reduced to 12
pieces including the group's
own rhythm section.

The most inspiring fun song
was “If I Had a Hammer,"
a rousing hand clapper.

With a blend of commercial
blues ("Baby I Need Your Lov-
in') which Stubbs calls their
“national anthem,” and such
non-beat contemporary titles as
“Quiet Nights” and “"Name,” the

S. .
Roland Kirk has joined the At-
lantic Records roster. He'll be re-
corded by Atlantic Vice-President
Nesuhi Ertegun. . . . German jazz
clarinetist Rolf Kohn to Impulse
Records. Also joining the label is
Kuhn's brother, Joachim Kuhn.
. . . Atlas Records signed singer
Dotti Mor to a five-year deal.
She’ll cut her first session early in
September. ., . . Paula Chesire and
Frank Ruggiero have joined
B-Atlas & Jody Records.

Tremeloes Return
To U. S. in October

NEW YORK — The Treme-
loes, British group on the Epic
label, is set for a return tour of
the U.S. in October. Their first
tour, which ended July 23,
covered 23 dates here and in
Canada.

The Tremeloes are now on
tour with the Hollies in Eng-
land. The group is now scoring
here with the Epic single, “Si-
lence Is Golden.”

Belafonte Concerts Setting
Brisk City and Money Race

NEW YORK — Harry Bela-
fonte, currently on a concert
tour of Canada and the U.S,, is
racking up a steady string of
top grosses. Top ticket for his
concerts is priced at $7.50.

At the Saratoga Performing
Arts Center, N. Y., where he
opened their season June 29-30,
Belafonte grossed $57,107.50.
At Toronto's 5,000-seat O'Keefe
Center, where he appeared for
three weeks (July 3-22), the
gross was $324,609,

In Rochester, at the Masonic
Auditorium July 27-29, the
gross was $41,779 for three
performances, and at Mon-
treal’'s Willifrid Pelletier Thea-
tre of the Place des Arts, July

31-Aug. 5, he drew $120,329
for seven performances.

Belafonte opened at the
Queen Elizabeth Hotel in Van-
couver, B. C., Monday (7) and
will appear there until Satur-
day (12). He begins a three-
week stand at Los Angeles’
Greek Theatre Tuesday (15).
Concert tour will wind up in
Honolulu EEEL 5-10. Miriam
Makeba, Esther Marrow and
the Belafonte Singers are fea-
tured on the hill.

Belafonte returns to cafes
after a long absence, with a
date at Caesar’s Palace, Las
Vegas, Sept. 15-Oct. 11, and
he opens at the Hilton Plaza in
Miami Beach Dec. 13.

20 130 SAB5

quartet is able to offer a well-
balanced program. Their at-
tempts at interjecting quick
comedy lines are unsuccessful.
However, most people come to
see the voices they've heard on
disk and they get their money's
worth. Especially in Stubbs.
ELIOT TIEGEL

-

TRINI
LOPEZ

THE SECOND
LATIN ALBUM

Trini

Lopez's easy free style
shows up on the charts again—
making easy progress toward top-

of-the-list. His new single for
Reprise (0596), “Bramble Bush,"
is a memento of Trini's recent
movie appearance in “The Dirty
Dozen." "Bramble Bush" is a
happy, rhythmic, slightly Latin
treatment of the folk sound. It's
backed up by Trini's energetic
and artistic guitar styling—on
his first choice in guitars—a
Gibson Guitar. (Advertisement)

Unsurpassed in Quality at any Price
i y .

GLOSSY
PHOTOS

7!*5 P Bx10
1000 LOTS
$10.98 perioo A

Post Cards
3 40 per 1000

1000

8x10 COLOR
$165.00

3,000 Postcards
$120.00

special Color

ENLARGEMENTS

A Division of JAMES J. KRIEGSMANN
165 W. 46th St., N.Y, 36 PL T-0233

\o TOP QUALITY

%1' PICTURES

LITHOGRAPHED DN HEAVY KROMEKOTE

3Y2¢ to 2¢ each !
depending on quantity

SEND FOR SAMPLE 8x10
plus prices and order blanks
on these and other size prints

i PICTURES

M7 N. ROBBERSON
SPRINGFIELD, MO. 63806
{smbesslaary of the Advertnmng Brachert Ca)
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BORN FREE
LARA'S THEME

from “Dr. Zhivage”

GOLDFINGER
BEN HUR

A TASTE OF HONEY
THIS IS MY SONG

trom “Countess from Hong Kong"”

YOU ONLY LIVE TWICE
MAGNIFICENT SEVEN
LAWRENCE OF ARABIA
TARA'S THEME

fram “Gone With The Wind"

ZORBA, THE GREEK
THE BIBLE

MONO wuasie
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ional new LP release !

LONDON® phase

number 1 in sales because its number 1 in sound

stereo
@

phase 431'5!!!:- LONDON, phme4s1‘ere~n LN phum41+erﬂ-n LORDOX
[ ALFIE '
b | A WHITER A
cﬂlﬁ% - it LATIN HIT$ oursssia
: Ly G
I8 MBSl I MISSED it
.4 RELEASE ME : g i

CAMINITO

OLE GUAPS

HEAR MY
5ONG,
VIOLETTA

| WATEH EDMUNDO . SOLAMENTE
- ROS V] THE AT
MY SONG S dss - /| chitia,

DON'T SLEER

ORCHESTRA i L ' DREAMER PEARL
E’.‘;Eﬂiv = ‘:élcli-:ﬂ LOVE u:;sﬁﬁg
[H 3
TEHI'EHT'L;IEE g ¥ . IT HAPPENED Hﬁlﬁ';i[lﬂlllllfwi
L ¥ IN
suunlmnn MOMTEREY A MEDIA LUZ
EORGY . ' [ | oLE mamMED EL CHOCLD

EI.'IIE‘F GIRL BAIA

MY CUP
RUNNETH
OVER

IIII.IEH]'ET IN

IHI‘H"\IF \l DRICH

AMD HIS TWO PIANDS
wilh THE LONDON FESTIVAL ORCHESTRA

WERNEH MULLER

§ GRCHESTAL

SIIHI}IEIBIHEII'[IHIIBBS Inr Orehesira

[L MAMICERD

STANLEY BLACK (owgon FrstvaL RCHESTRA B g, | i raneso:
OVERAN: SLAVOMIC DANCE NO. | STRAUSS. DE FLEDERMALS —Du wnd [y ; - b EN LA
GLIERE RUSSMAN SAALDRS GANCE PONCHELL DANCE OF THE MGURS . Etl:rﬂ:u
SANT-SATHS: DANSE MACABE ERAHMS: RUNGARIAN DANCE NO, 5 [ M 8
it FALLA: THE THREE CORMERED SA7—Mhdler's fance sed Finsie -l T ALMA
# N LLANERL
TICO-TICO
CIELITD
LINDD
LA PLATA
COLORADA
BIAMANA
GAROTA DE
IPANEMA

THE MANY SHADES

he BACHELORS sine

The Golden
- l' ’ Ti me ” '- ’ & ROMANTIC FAVORI rN

THE NOW SOUND OF 'NoRIs % "

CAPBICCND ITALITN

FLNGANTAN WHAPSO0Y Nﬂ':"'f
PEfLUOE

ANVITATION TO THE Dl
TRk bl B 1

ANTTRAS DkNCE

EERE ALY

HUNGARAN DANCT

THME FROM
Tl HEW WOELD SYRRHONT

FTLIGE ™ £

=

RECORDS
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MASS PUBLICITY PHOTO3

10:..

(enuine high-gloss photos for use in bookings,
publicity and fan mail. Mass gives your orders
immediate attention, prompt delivery, and un-
surpassed quality. Send for free samples and

complete prices.

and special layout.

y

o

For 1008 x 10's
irom vour own

AL

8" x 10" negative™

*Small additional charge for copy negative, caption

MASS" PHOTOCOPY

6730 Long Drive * Houston, Texas 77017 (713) MI 34128

ONE-STOP

RECORD SERVICE

Complete line of Spirituals,
R & B and Catalog Merchandise.
Write to be placed on our

national mailing list.
We ship C.O.D. in the U.S.|

Check must accompany erder from
oll international occounts.

Barney's One-Stop

3134 Roosavelt, Chicage, Ill. 04624
PHONE: (312) VA &1828

\

PERSONAL SERVICE TO
ALL JUKEBOX OPERATORS

We specialize in a
complete line of Pop,
R&B, Spirituals, C&W
Singles & LP's. Plus
all Gold Standards—-
oldies but goodies.

FREE TITLE STRIPS:

and F-A-5-T ONE DAY SERVICE at
STAN'S RECORD SERVICE

J28 Texzas Streel, Shreveporl, Lowisiana
Call Collect ‘318% 422.7182

JUST

BILLBOARD’S
8th ANNUAL

BUYER'S GUIDE
& MARKET
SURVEY

PUBLISHED

INTERNATIONAL

Billboard

—the most comprehensive business directory for
music men on-the-move. Order yours today!

Limited supply available. $5.00 per copy.

Number of copies

payment in the amount of

NAME

@ $5.00 each. | enclose

{print plainly)
COMPANY

ADDRESS

CITY, STATE, ZIP

PAYMENT MUST ACCOMPANY ORDER.

sord > BILLBOARD — Box BG

2160 Patterson Street
Cincinnati, Ohio 45214

GIVE...so more will live
HEART FUND

26

LISTEN

Billboard Bage]l: ¢

AN Cx

These ore best selling middie-of-the-road singles compiled fram
national retail soles and rodic stotion air ploy listed in ronk arder,

o)
L

OO IVCEEEREE PRIFIRBCE COCO® IO €

-

28

.52 3
- E E TITLE Arfled, Label B Number t!
7 11 IN THE CHAPEL IN THE
MOONLIGHT . ... ... 0000000 &
Deem Martin, Reprize 0601 (Shapire/Bermiteln,
ASCAF)
2 1 3 1IT7T'S SUCH A PRETTY WORLD
TRRRAY oiciivaesm sy 11
Amdy Russell, Capitol S9OT [Fl'll"l'lll BEMIY
3 2 7 MORE AND MORE . . ........ Fi
Andy Willlams, Columbla 44203 [!uuillli, BMI)
4 15 21 THE HAPPENING . (s}
Hirh Alpart & the 'I'illlnl lul-'l .I.IH H-I'.l
[J'lliﬂl BMI)
5 3 4 YOU ONMLY LIVETWICE ..... s
Mancy Sinafrs, Reprise 0575 (Unart, EMI)
9 9 13 BRAMBLEBUSH ............ F
Trinl Lopex, Hepriss 1596 (Feipt, ASCAF)
13 13 18 IN THE BACK OF MY HEART 6
Jerry Wale, Columbia 44185 [Feizt, ASCAF)
& & 5 YOU WANTED SOMEONE TO
PLAY WITH s Lalias 8
Framkie Laine, ABC 10944 (Merria, ASCAP}
7 5 2 MARY IN THE MORNING ... 13
Al Martine, Capitel 5%0d4 (Pames, BMI)
19 36 40 LOVER'S ROULETTE . ........ 4
Mel Torme, Colembin 44180 (Fesr Ind'l, IMI:I
26 31 — TIMELESS LOVE . : 3
Ed Ames, RCA Victer 9254 u.'r-.-,u, lq,rnl P
1212 101LLOVEYOU ............... 13
Billy Vawghn Singers, Dot 17021 (Morris, ASCAF)
8 4 | DON'T SLEEP IN THE SUBWAY 10
Fetuls Clark, Warmer Broz, 7049 (Duchazz, EMI)
3] — — THE WORLD WE KNEW . ... 2
Framh Sinaira, Reprise 0410 (Roosevelf, BMI]
20 21 22 THERE MUST BE A WAY . i
Jimmmy Reaulll, United Artisis 50079 (Lowral, ll-l'.'.I.F‘}
20 26 WONDERFUL SEASON OF
SUMMER ...........c000040 6
Ray Conniff Simgers, Columbla 44193 (G0, RMAL}
17 40 — STOUT-HEARTED MEN .. 3
Barbra Streivand, Columbin 44125 (Harmi, Ait.l.P}
18 18 19 SAME OLD YOU ........... 11
Fattl Fage, Columbia 44115 (Red Balloon, ASCAF]
23 24 31 MY HEART CRIES FOR YOU .. 5
Conmle Framchi, MGM 13773 (Massey, ASCAF)
22 25 36 SUMMER COLORS . e
Wayne HWewion, Capltal HH ﬂl.rit ll-l:I.F]
1T 11 9 UP, UP AND AWAY . ... .... 10
Fifth Dimenzien, Saul City 756 (Riwers, BMI)
28 37 — WHATTODO ............. 3
Mait Mamre, Copilel S94T (Levine, ASCAP]
34 — — | LOOKED BACK ........... 2
Perey Come, BCA Victer (Muxle, Muske
Muslc, ASCAF]
10 8 &6 NOW |1 KNOW ............ 12
lnck Jomes, Kapp 833 (Helios, BMI)
25 28 37 WHEN WE ALL GET TOGETHER &
Marllyn Maye, RCA Wicior 9134 (Chappell, ASCAF)
15 10 14 EVERYBODY SAY PEACE .... 1]
John Gary, BCA Victer %213 (Aprll, ASCAF]
33 — YELLOWDAYS .. ........... 3
Percy Falih, Columbla 44186 (Marks, BMI]
35 — — IT MAKES NO DIFFERENCE . 2
Vic Damene, BCA Wicter 9230 (Reaseveht, BMI)
— — IT MUST BEHIM .......... 2
Vikki Corr, Liberty 5355984 (ASA, ASCAF)
16 24 MORE AND MORE ......... 7
Teny Samdier and Ralph Yeung, Capitol 5528
{Sunbasm, EMI)
— — SUMMER SONG ............ 2
Doodletewn Fipera, Eplc 10200 (Unarf, BMI)
— — ANYTHINGCOES ........... 1
Harper's Bizares, Warner Bres. 7043 (Harma, ASCAF)
— — MOONLIGHT BRINGS
MEMORIES ................ 2
Rey Conmifi Singern, Columbla 44193
(Jabay, ASCAP)
38 — ALONG COMES MARY ...... 3
Bajs Marimba Band, AEM B43 (irving, BMI)
— — TURN THE WORLD AROUND . 1
Eddy Armobd, RCA Vicler 7245 (Fingeriake, BMI)
— — DIDN'T WE ............... 1
James Darren, Warner Bros, 7053 (Madelon, BMI)
— — LAURA (What's He Got That
LRI GORT) s oaus v s enean 1
Frankie Lalms, ABC 10947 (Gallico, BMI)
— BAREFOOT IN THE PARK ... 2

wwWw americanradiohistorv com

Heal Hefri, Dot 10703 (Famous, ASCAF}

LAURA (What's He Got That
TAIn® Got?) .......cc00vanua

Brook Memfon, Reprise 0411 (Gallice, BMI)

BON SOIRE DAME ..........
Sumdpipers, ABM 841 (Metric, BMI)

THOROUGHLY
MODERN
MILLS

LOVERS OF THE WORLD UNITE

The Vogues .......... (CO&CE)
WHEN YOUR OLD WEDDING
RING WAS NEW

De Angelis Singers.......(ABC)
Jimmy Roselli ........ .(UA LP)
THIS TIME LONG AGO

Guess Who .......... (Fontana)
THE SINNER

Robert Goulet ......(Columbia)
HOW LONG

LR [ (Talmu)
STAR DUST

Mel Carter ........... (Liberty)
DREAM STREET ROSE

Wayne Newton ........(Capitol)
FRENTE A PALACIO

Ab ClOER: cocunsannmi (UA LP)
WANNA WALK IN YOUR SUN
The Henchmen ...........(UA)
MY SUMMER LOVE

Nina & Frederick ........ (Atea)

WHEN BANANA SKINS ARE
FALLING

Tony Randall..... (Mercury LP)

YOU'VE GOT YOUR TROUBLES
Jamie & J. Silvia Singers

: {ﬁ'aﬂ LP)
Fet&r & Eurdln {L‘apltul LP)
LITTLE GAMES
Yardbirds ...........(Spic LP)

3 Ma, MILLS MUSIC

° NG

1619 Broadway
New York,
rustiaming  N. Y. 10019
* [RA HOWARD-FROF. MGR.

IN NEW YORK CITY
8,000 SQUARE FEET

PRIME OFFICE SPACE
AT 1560 BROADWAY

Billboard is vacating 8,000 square
feet of office space, newly mod-
ernized this year and air-condi-
tioned, to move to larger floor
same building due to expansion.
This space available October 1,
1967. High ceilings and complete
new lighting installations. Attrac-
tive and good location. For in-
formation contact:

HILMER STARK
Plaza 7-2800 (Area Code 212)
Call collect if out
of city prospect.

ADVERTISING IN
BUSINESSPAPERS
MEANS BUSINESS

AUGUST 19, 1967, BILLBOARD
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New YOrkers

happening!

IN A SPECIAL, MAGIC KIND OF WAY

They want to meet you

ON TOUR

ANg: 14 15 .. s v e e Los Angeles
AU 16 o swares o0 ous o s /GRHICSRO
DU (B 5 pvwws s by pamen g Cincinnati
AUR: A8, A9 an s swenn sawns Cleveland
REg: 200 e ssomreies ssoras sus R IESDUERN
Aug. 21, 22 23« vueeein s New York
Aug. 24, 25 ... ... ......... Philadephia
Aug. 26 ............. Washington, D. C.
BUE: BV EB ... w.iili seeseEs e Miami
AU ‘B9 pnoun e Sieidea s Houston
AU B, s vn imEn SRR e Dallas
Sebt: 1,2 i v smsas awees s Los Angeles

Contact your local Scepter
record dist. for information

Hear The New Yorkers latest Scepter single

"MR. KIRBY" '
e — A true story—you won’t believe

Scepter 12199 Produced by Jim Bailey for Jerden Prod.

www americanradiohistorv com
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§

L

9
§

TIME Artint (Fraducer), Label & Nembar I:

2 3 29 ALL YOU NEED IS LOVE..... 5

:.IH: Meed I3 Lowe (Maclen, BMI) “
ippizs, 'rm-m'-:h- Fin (Philatox/ Act Thrse, :"

Maby, | Leve You [14th hmfﬁh. T T

||||||||||||||||||||||||||||||||||||

BRI}
i:mﬂnlullr'l;'m Catarn, BMI)
a
Fllhﬂnﬂ-ﬂﬂnﬂ-ﬂ = ik

Cry Solfly Les
I-‘Fl.ll"rh

]
24

2

Beatlen (Gearge Martinl, Capital 5964

LIGHT MY FIRE. ... .........

Daers (Faul A, Wethchild]l, Elektra 45471%

PLEASANT VALLEY SUNDAY ..
Mankeni [Dowgles hlﬂtﬂ. I'I-IIHI

| WAS MADE TO LOVE HEH. -

Srevie Wonder (M. Coiby), Tamla 54151

BABY | LOVEYOU..........
Aretha Frankfn (lerry Wexler), Allantic 2437

MERCY, HEEI:T MERCY . .. ..
Buckinghams (James 'I'I'II'Ill'm Guercial,
Columbla 44782

ODE TO BILLIE JOE. .
Baebbis Geniry [Kally hrllul.ltﬂ hrkL

COLD SWEAT

James Brown B e Fameun Flames (lames Brown),
King £110

A WHITER SHADE OF PALE. .

Procel Harum {(Desny Cordall), Daram 7507

A CIRL LIKE YOU,
Youmg Maseals (Younjg 'ItIHFl]', illnﬂ: ml

SILENCE IS GOLDEN .

Tromelees (Mike Smith), Epic 10184

CARRIE ANN .. .. .. ...
Wellles (Ren Richards), Eplc 10180

MY MAMMY . ....... ;
Happenings (Tekena), 8. T l'-rl'r
CAN'T TAKE MY EYES OFF

Frankis \‘lIII I:I-ll I'.rﬂ'l-! H1I1|l -I-HH

aaaaaaaaaaaaaaaaaaa

Menkers (Dowglo hnﬁé:“I-IHf

|||||||||||||||||||

The Airoclation, (Denes Mows), Warner Broz, JO041

HEROES AHD VILLAINS. . ....

Dasch Boys (Besch Beyi), Brofher records 1001

TO LOVE SOMEBODY . .......
Bew Goin (Robart Stigwesd), Alco 6301
THANK THE LORD FOR THE

NICHT TIME .
Well Dismond (Jefl Barry & Ellis m%

MELECTIONS i iy
N 8 L Metawn 111

YOU'RE MY EVERYTHING. .
Temptations (Mermam Whitikeld), Gerdy '.HHI
LET THE GOOD TIMES ROLL &
FEEL Sﬂ R n s a e
Denny Sigler (Maders-White-Hull), ruhuu 153

rrrrrrrrrrrrrrr

WHITE RABBIT ............
Juffarson Alrplans (Rick Jerrard), RCA Victar 9248

LITTLE BITO' SOUL.........
Metic Explesion (1. Katr-l. Kesanents & L. Chigrat)

COME BACK WHEN YOU

GROW BIP .. cvaoevcinvuis banie
Behby Vee & the Hrumgers [hlI- m

FAKIN' IT .

iimen & ﬂ-l"lﬂ'lil! {.Iill Ih!l-}. I'ﬂl:rI“l l-lﬂ]

MORE LOVE ...............
Smokey Robinten & the Mirscle ("Imakay”
Temls 5415

(| Wanna) TESTIFY..........
Parllamenfy (George Clisfon), Revilef 207

SAN FRAMCISCAN NIGHTS. ..
Eric Burdon and the Anjmals {Tem Wilson)
MEM 13749

Billboard

HOT 100

*’ STAR parformer—Sides registering greastest propartionste upward progress this week.

ﬁd?

l?
ﬁﬁs
@25
14
@ 18
.34

iﬂ

ﬁﬂl
ﬂau
@?5
.54
5353
w?EES
?D—
ﬁTBE_
ﬂaa—-

80
79

THE SWEETEST THING THIS
SIDE OF HEAVEN. ...........

Chrin Bariley [Ven MeCey), Viada 100

SOUL FINGER .......
BariEay [Fl'uil.ll-hl by Illl'ﬂ '|'II'F I-ll

BROWNM-EYED CIRL .
Wan Marrison [Bart llrnﬂ,, lllr| .HI

UP, UP AND AWAY .. ... ..

Sth Dimensien (lohany Rivers & Marg Goedon),

JACKSON Soul City 754

Hancy Sinatra & Les Harlrwosd {Lee Harlewood],
Ruprite 0395

| TAKE IT BACK. . ..........

Sandy Posey [Chips Momaa), MGM 13744

BABY YOU'RE A RICH MAN

Beatlen (Georpe Martin], Capitel 5764
DON'T LET THE RAIN FALL

--------------------

Critters (Amders-Penclal, Kapp 38

EVERYBODY MEEDS LOVE.....
Gladys Enight & The Flps (Worman 'WhitFiald)
Soul 35034

| TAKE WHAT | WANT . . .. ..
James & Bebby Purify (Fapa Don) BDall 680

THE WORLD WE KNEW
{(Over and Over). .-« . oo v ve o
Frank Sinatrs (Jimmy Bowen), Beprise D410

THE WINDOWS OF THE
WORLD . ... viime it vn e
Dionme Warwick (Nacharach-David), Scepter 120196

SHOOT YOUR SHOT.........
Ir, Walker & the All Starn (Gerdy br.-L. Hern)

Seul 35034
RIVER IS WIDE. . ...........

Forum (Norm Hatmerl, Mim 232

FUNKY BROADWAY
Wilses Pickett (lerry Wenler), Atlantle 2430

MAKE ME YOURS. ... .... .
Bettyr Swanm, Momey 124

YOU KNOW WHAT | MEAN. .
Turlles (Jow Wissert), Whits Wiale 254

OUT AND ABOUT..
Temmy Boyes & mﬂ"ﬂ. “-’lm"ln

IN THE CHAPEL IN THE
MOONLIGHT . .
Dasn Markin [Jimmy Bewsn), Reprisa 0601

BLUES THEME .............

CRY SOFTLY LOMNELY ONE. ..
Ry Orhivon (Beie & Viemnoww], BGM 13784

YOU ONLY LIVE TWICE. ... ..
Nency Sinatra (Lee Hazlewoed), Reprisa 0595

THERE IS A MOUNTAIN. .
Denevas (Mickie Mest), lr'h lﬂﬂ
(Your Love Keeps Lifting Me)

HIGHER ﬁHD HIGHER. .......
sackle Wiliss (Corl Davis), Bronswick 35334

EROG?IH
. and the M.G.s (Staf), Stix T

I W&HT TO LOVE YOU FOR
WHAT "'I"DI..I ARE. ...

Bowe (PRIl Kshi), Dismond 237
THE LET 'I'El ..............
Box Tops (Dan Pana), Mals 565

THINGS | SHOULD HAVE SAID
Gras [§reve

Eonly & F. F. Blaan},
Dunhill S094

HA HA SAID THE CLOWN...
Yardbirds

--------------------

Sunshine Company (lss Sarscems), Imperisl 84247

BLUEBIRD ................
Bubfals Springfield [York-Palal, Ateo 6499

A WOMAN'S HANDS. .......
Jon Tex (Buddy Killen), Bisl 4041

IT'S THE LITTLE THINGS. . ...

Sanny & Cher (Sonay Bonel, Ales 5507

EIP-COBE . .vavavmviiais
Five Americand (Dale Hawhinz), Abnak 113

GIMME LITTLE SICN. ... ..
| H e W

Bremfan Wood lnn), Double Shet 114

HOT 100—A TO Z—(publisher- Licensae)

................ It's the Little Thi
wtkisn [Dankill
Bl (Charden, BRI

Lagl Minmfe Miracle
Leors (Tell Mo What

mar,

ot B Wisneaw, AMI) .

Letter, The (Barien, WM

(Wravie, BMI)
il Light My Fire
...... Liftle Bil Mew, A
Litthe Bir &'
Little Old Wing

................ Laws |

Mars Love (i

ode

I Take What | Want (Ea
| Woemi e Love You for

ASCAP
| Was H.H-: li L-h-l 'HH- [.I
In the Chapsl im the Maaniight
Bernitein, ASCAF

It Could Ba We'ry |n Love I:Iuillllhn B
iy ot to Be Mellow {(Jim-Edd, BME) . b
| Chris H.it.u"l:l\liﬂili llllr L2
il Wanmaj) Iﬂilr (Eraovedviile, BMI] 3

Gartel, ASCAP)

Jutt Dnce in & LHwtime (Ree Cool, BMI)
Ensfh on Wesd (Eagt, BMI)
Lady Friend (Tickyes, AMI) ...

Making Every Minote Caunt
Migrcy ﬂl-hli“
whete, BMI)
r'l'-l.u"-ﬂlnlllm-.n"ﬂ'.lnd: ASCAPF) _
to Billle Jae (Shayne, ASCAP)
Out amd Abowk [Screen Gemi-Columbia, BMI) |
rlﬁllﬂ Valkey Sumday [Scresn i-llllb{lllilll

“{MIH L L1 .l
il Touw ‘!‘l‘ [II'II|I

oty o
........ 4
50
. &

l-ﬂf-l'iulm llll-lr

o't Got That | Aln't Got)

B
Lowra, What's He Gof That 1 Al Ga1? (Gallko,

.
Lei the Good ulllll'.‘lﬂl-lﬂﬂi

nker, My

Little 0ld Wine Drimker, Me

Lonesome Woad [Shilkest/Paramount, ASCAF) .

Lave Bug Lasve H-E.“ﬂrl Rlgne ml-m. T
0 Yours |

mﬂ"’ -.fmﬂmu, mn
Tl A, HWE A .I

gty
wer Iy [
Hwn, Ren, Run (T.M., BMI]}

Sam Framtiican Illuﬂh ﬂnht.rsluln. [ 77 [

isrlm "l Gald g Ilu-l il -
ENCE a
Siutesn Taas I'Ih'u“l;ihu "{.n" ,.".".". Illli i
Sim l-ilnl Flaze I_'Il.ﬂ‘ LT
Taal Hn-nr it Ith .....................
Swealest 'l'hh Side of inu-u.. The
I:lllrlm .
'l'iml:“'lh Lord l- 'I'II Hiﬁl 'I"I-I rl'll'lrrlli
Thire 1§ i HH-l'IlH EHH II-I"I.n'I-I.r-Enﬂ Illlb
Thure hlm B & Way l:l.luﬂl..
Should Have §

'I'hl-“ n'rnim- B0}
Te Lave

1.
Tern the Warld h.-l,. IHH
Up, Up and Away (5Ih Dimenzisa) [Rivers, BMI}. .

Washed Achore (0w » t—lh hI-d in ke Seal
[Cafalogue-A La Ein

'ﬂhll- ‘l Ihrir
siem, ASCAP] ..........

L]
'lhdm 'rh World, The rju.-'lln Sean, ASCAP) &2
Windy (lrelng, BMU) ..o iiiaiinisioiniana 16
Weman's Hendu, A [Tres, PR R - ]
Wards [Sirees i-:ﬂ.l-hhih. IHI] HE 15
H'-lrhl We Knew, The (Over and Over] (Roesevelt,

'I'u l:nﬂl What | Mesam {Chardes, BMI) .

Tou Onaly Live Twics 11| SR

rl*nr Leve Kaeps LiMing im Wighor and Higher
Julymme FHRC, BMUED .. ......icimnnimeiniinas

'I'ul‘rlﬂ'r ing [(lsbete, WMI) R | |

Tou've Got is Fay the Prica thlpl'p, l.H.I]

A e TR R

WWW_americanraqgionistary com

Sy Record Industry Assutiation of America seal
15'-.;} of certification as millien |I1Flng::ing-lg_

ﬁEE
453
56

&0
@ 72
72) 79

@?4

—

Gary Lewis & the Flayboys (Eoppeimen,Rubin),
Liberty 55905

DON'T YOU MISS ME A LITTLE
BT BARY oot

Simmy Ruifin (Norman Whitfield), Sowl 35005
WASHED ASHORE (On a Lonely
Island in the Sea)............

Flatters (Nichard Fopcorm Wyllel, Mufcar 12351

GLORY OF LOVE. .

Otls Ridding [Sewe Cropper]), ¥olt 152

FUNKY BROADWAY .. .. ..
Dyke & the Blazer ‘mﬂr“{:-hll Barrett),

RUN, RUN, RUN............
Third Rail (Leving/Resnbck/Cooper), Eplc 10191

SLIM JENKIN'S PLACE. ... ...

Booker T. & the MG’z [Stafi), Stan 224

GENTLE ON MY MIND. ... ..
Glem Campball (Al de lory), Capitsl 5939

A LITTLE BIT NOW. ... .....
Dave Clark Five (Dave Clark), Epic 10704

| DIC ROCK AND ROLL MUSIC

Pater, Panl & Mary (Albert 0. Grommes B
Milt Okwn), Warnar Brog. TO&7

SIXTEEN TONS .............
Tom Jenew (Pefer Sullivan]), Parst 40814

LITTLE OLD WINE DRINKER,

-----------------------

Bzam Martin (Jimmy Bewen), Repriie 0808

TURN ON YOUR LOVE LICHT
Ovear Tomey, Jr. (Paps Do), el 481

| HAD A DREAM. ..........
Fiul Revere & tha Raldern with Mark I.lﬂn
(Terry Malchar, Columbia 44227

YOU'VE GOT TO PAY THE

PRILE ... .oviociiiviaanuass
Al Kent (Ed Wingate, Al Kond, H. Weems),

R Tie 127
LADY FRIEND .

Bynds {Ilrf Iir:l.. Eﬂ_m -H:m

LAURA, WHAT'S HE GOT
THAT | AIN'T COT.. i
Frankls Lalas (Dab 'I'ihll,:l.. ABC lﬂ'li'.l'

MAKING EVERY MINUTE
RN o e e e T
Spanky & Owr Gang (ferry Eom), Mercury 72714

ANYTHING GOES ...........
Harpers Blizsrre [Lumay ﬁll-'h

IT'S GOT TO BE MELLOW .
Leon Maywiaded (Leon Hapwssd), Decca HIH

IT COULD BE WE'RE IN LOVE
Cryss’ Shamen [lim Golden), Calumbis 4191

KNOCK ON WOOD.
Ofis & Carla (Staff), $tax 728

LONESOME ROAD .....

Wender Whe? (Bab Crows), Philigs ana71
LAURA (What's He Got That
I Ain't Get) . ...

Broek Benfen (limmy Bewen), Ripriie 0411

Gn THE “EsmEqr-ri-il
Brian Myland (Snuil Garrel?), Fhifips m:

GET ON UP..
Ligulire [Iil Illnuﬂ. Bunky T750

THERE MUST BE A WAY.
Jimmy Reseli] (enry Jorome), Unitad Artlsts G179
LOVE BUG LEAVE MY HEART

ALDNE s e e
m.-iu l I'll I'lllHl-n [Hﬂlrl Marrin
Gordy

TURN THE WORLD AROUND.
Eddy Ameld (Chel Atkimt), RCA Victse 9265
LITTLE OLD WINE DRINKER

MIE oo mwia s e
Rebeet Mitchum (Fred Fester), Memument 1006

— JUST ONCE IN A LIFETIME. ..
Brands & the Tabulstions (Beb Finkx), Dienn 500

— COME ON SOCK IT TO ME...
Syl Johnaon, Twilight 100

— — — LAST MINUTE MIRACLE.....

Shirallel, Stepter 12198

J-llilll{llhluhl-‘i.lhll'lﬂ

BUBBLING UNDER THE HOT 100

. PENMY ARCADE ... ......

. LOYIN' SOUND
. HAFPY

E R R B R
ot e il e e ket
'F!F?PP*“..

. I'LL TURN TO STONE
TS BEEN & LONG, LONG TIME ... .........coo000ies

A Adiodbalant ] be atailae dhbhi) Traflic, ;um Artlst

, MY HEART CRIES Fﬁl. 'IW
. I'LL NEVER FIND &

. HE WILL IIE.I.I 'I'“l II.IIT
. YOU'RE A

. TRY, TRY, 'l'l‘l'
. FOUR W,
. | FEEL

Goop
THAT'S THE 'll.'l' LOVE 15 .

||||||||||||||||
||||||||||||||

133, SALLY SAYIN' SOMETHING
WHEEL LOVE I3
HEENT B FOUL ........ccccussiaitinanas

134,
133,

R, .Cyrile, Colembla #4134
...................... Inl:.. GHF Crescends 94

.............................. lam & Sylvia, MGM 13686
Blades o Grams, Jublies 3387

. MOT 50 SWEET Hl.ITH.I. LOERAINE , . Cemniry foo l lh Fith, Yanguard 35051

.I-J.i -mr..';'."i’..ﬂﬂ
Hllm mn

Seatt u::.iuf:" I:.I-Hﬂ 594
Hh:hrlmlﬁl 125


www.americanradiohistory.com

Helicua it 07 DOTees

T YA

¢
> : N

{4 ON ol Y, AN ™
&STEREODES 18005 _11-..:;};‘!'5\ 1\’ N !l\' 7l X i‘#,\f SV VA
L149, ZISN TS WY RS ONONT

¢ N AMPP PV T pc
“ {'; {;{‘ .-'..r'-;_! *E’fr:r "‘"ﬁ! {:—-‘;ﬁ";‘:‘ f:_ >y ) Pr{ﬂ};l&_l (S

" 2100 2N W = 'AYAL Vo
b I ARG A MY T LU
" ‘”“ AR o “}l*f}l‘l ﬁlﬁ:h{ll%
I“f{:{lf

\'=
-h.‘.ll-.

N \1‘-‘?

NMMAATAY TATTYy DY TR RIS ¢ 3 AP TAET T L'rAamy ARILWWA DDLLDTYy DRANT AT TeyAIQ



www.americanradiohistory.com

Classical Music

Korvette’s Rothfeld Urges Mfrs.
To Rechannel Mono Product

o Continued from page 1

said, “A number of companies
feel they must cater to purists
who find fault with electronic
stereo of classical recordings. 1
say, where a company is con-
cerned about purists, it should
have mono records available for

these people, but also provide
stereo for the majority of con-
sumers who prefer electronic
stereo despite the fact that the
music was originally recorded
in monaural.” He identified
these “purists” as mainly music
critics.
Rothfeld

said, “The con-

Qualiton’s 4-Pkg. Set Filled
With Performances of Quality

NEW YORK—Virtuoso per-
formances highlight the latest
United States release of Qual-
iton Records. Sebestyen Pecsi, a
top-notch organist, delivers a
fine recital of contemporary
Hungarian and French music,
including Frioyes Hidas' Soar-
ing “Toccata.,” The other Hun-
garian pieces are the “Praeam-
bulum,”  “Harmonies” and
*Quasi Dance” from “Six Organ
Pieces” of Erzsebet Szonyi, four
organ pieces of Pal Kadosa, Ru-
dolf Maros' “Bagatelles,” and
Gabor Lisznyai's “Pastorale.”
Messiaen’'s  “"Meditation IX
‘Dien parmi nous'" from “Le
nativite du Seigneur” leads the
French selections. The other
works are Eugene Gigout's
“Toccata,” Luis Vierne's “An-
dantino,” and Marcel Dupre's
“Prelude and Fugue in B."”

Gabor Lehotka, another fine
organist, contributes to a capa-
ble performance of Gregor
Werner's "Concertante Pieces
for Organ and Chamber Or-
chestra” with Miklos Erdelyi
and the Chamber Orchestra of
the Budapest Philharmonic So-

CONCERT REVIEW

It's Elemental

LENOX, Mass. — William
Steinberg’s first guest appear-
ance with the Boston Sym-
phony in three years was a tow-
ering success. The music direc-
tor of the Pittsburgh Symphony
conducted a Beethoven pro-
gram at Tanglewood Friday
evening (4), and not even the
elements could mar the bril-
liant performance.

A violent electric storm
struck toward the end of “Piano
Concerto No. 3" with Theodore
Lettvin as soloist and the lights
went out for about 10 seconds.
Steinberg and the Boston did
not miss a note and continued
when the lights were restored
as though nothing had hap-
pened. The audience, however,
responded with a roaring ova-
tion.

And a split second after the
final note was played, the si-
lence was broken with a loud

Solid Season for
Minny Symphony

MINNEAPOLIS—The Min-
neapolis Symphony has com-
pleted the busiest summer in its
history, including a fifth pops
concert under music director
Stanislaw Skrowaczewski for
the National Education Associ-
ation. An increased pops season
is planned for next summer.
The summer program also in-
cluded a five-week summer
session at the University of
Minnesota, and five family twi-
light concerts at the university.

30

ciety. The other side has Mi-
chael Haydn's “Mythologische
Operette.” Another competent
pressing has the Hungarian
Chamber Orchestra and Hun-
garian Wind Ensemble in Mo-
zart’s “Sinfonia Concertante in
E-Flat, K. 375."

Four young pianists are fea-
tured in the fourth album, The
four, prize winners in last year's
International Liszt-Bartok Com-
petition in Budapest, all disport
themselves well indicating good
things for the future, Imbre
Antal, second-prize winner, leads
off with a precise reading of

Beethoven's “Sonata No. 17
(Tempest)."
Gabriella Torma, a third-

rize winner, flashes top form
in  virtuoso performances of
Liszt's “Fantasy and Fugue on
the Name Bach™ and “Etude in
F Minor,”" Fourth-prize winners
Erika Lux and Gyula Kiss also
play well, Miss Lux in Kadosa's
“Capriccio No. 4" and three se-
lections from Bartok’s “Mikro-
kosmos" and Miss Kiss in Liszt's

“Funerailles 1849."
FRED KIRBY

to Steinberg

clap of thunder, acting as a
claque for the audience.
Lettvin, a veteran pianist
with impressive concert creden-
tials, played with great techni-
cal ability and demonstrated a
deep understanding of the work.
Symphonies No. 8 and No. 5
were performed according to
the best traditions of both
Steinberg and the orchestra.
AARON STERNFIELD

sumer feels cheated if he can-
not obtain a stereo recording.
He's been led to believe that he
should play stereo recordings
on stereo machines for greater
fidelity.” He stressed that reg-
ulations requiring rechanneled
albums to be clearly labeled as
rechanneled eliminates the
stigma originally attached to
product not identified this way.
Rothfeld noted that consumers
felt they obtained better. effect
through electronic stereo than
maono.

He cited Pickwick/33 as a
low price label that has sold
well at Korvette's with both
electronic and original stereo
Several major classical budget
lines, however, do not rechan-
nel, offering historic material in
mono only. Among these are
Seraphim, produced by Angel;
Odyssey, produced by Colum-
bia; Victrola, produced . by
RCA Victor; and Richmond,
produced by London.

Rothfeld pointed out that
the leading classical companies
can offer to the consumer the
greatest classical names, but
are not realizing the full sales
potential because they don't
offer electronic stereo.

As examples, he pointed to
recent Arturo Toscanini record-
ings on Victor, Seraphim and
Victrola. While some of these
have sold well, Rothfeld felt
they could have realized about
five times the amount of sales
had they been available in re-
channeled versions. Several
smaller dealers have expressed
disappointment in sales of
the recently-reissued Toscanini
product.

Rothfeld thought a possible
problem with music recorded
by the same artist in mono and
later in true stereo could be re-
solved by having the date of
the recording clearly indicated
on the cover. An example is
Odyssey’s recent mono reissue
—the complete Beethoven sym-
phonies conducted by Bruno
Walter. A later Walter package
is available in stereo on the
regular price Columbia line.

Rothfeld regretted that more
Toscanini and Walter material
was not available in stereo,
since these artists are “so sal-
able in stereo.” Referring to

(Continued on page 31)

LEONARD BERNSTEIN conducts soloist Isaac Stern and the Israel
Philharmonic in a rehearsal of Mendelssohn's “Violin Concerto'' at
Tel Aviv's Mann Auditorium previous to a concert at Mount Scopus
outside of Jerusalem fﬂ"ﬂWinE the Arab-lsraeli war. The concert was
filmed for use as a movie and TV documentary and also recorded by
CBS Records. The album also will include *‘Hatikvah,” Israel's na-

tional anthem; and the final

No. 2."

movement of Mahler's “‘Symphony

CBS Foundation Forms
Fund Honoring Casals

MARLBORO, Vt. — The
CBS Foundation has estab-
lished the CBS Foundation En-
dowment Fellowship in honor
of Pablo Casals. The initial
contribution was $10,000. The
fellowship will enable a young
cellist to attend the Marlboro
Music Festival each season.

Casals, who is celebrating
his 90th birthday this year, has
long recorded for Columbia
Records, including albums as
conductor and cellist at Marl-
boro, where he has participated
for seven summers since. 1960.

Earlier this summer, Colum-
bia recorded Casals conducting
the Marlboro Festival Orches-
tra in Mozart's “Symphony No.
41 (Jupiter),” “Symphony No.
35 (Haffner)” and “Eine kleine
nachtmusik,” and Haydn's

“Symphonies Nos. 94 and 95."

Pianist Rudolf Serk'n, artistic
director of the festival, has
been recorded by Columbia
this summer in Schubert’s “Pi-
ano Quintet in A (Trout)" with
violinist Jaime Laredo, wviolist
Philip Naegele, cellist Leslie
Parnas, and Julius Levine in a
Marlboro pressing of Schubert's
“Quintet in C.”

In its “Music from Marlboro™
series, Columbia earlier this
year commemorated Casals
birthday with four albums in-
cluding the conductor leading
Bach’'s "Brandenburg Concer-
tos,” Bach's “Orchestral Suites,"
and a pairing of Beethoven's
“Symphony No. 8" and Men-
delssohn’s “Symphony No. 4
(Ttalian),” The other disk in-
cluded songs written by Casals.

Classical Notes

Pianist Raymond Lewenthal
will give an all-Liszt concert In
Newport on Thursday (24) during

the Metropolitan Opera's Verdi
Festival, The program will contain
music based on Italian operas. On
Friday (18), a Newport concert
will feature Brahms' “Liebers-
leider Walizes” with soprano
Mary Ellen Pracht, mezzo-soprano
Kay Creed, tenor Kenneth Riegel,
baritone Sean Barker, and piamsts
Jan Behr and Johm Ryam, and
Rossini's “Sins of My Old Age."
. . . Norman Dello Jowo's “Anti-
phonal Fantasy” will be per-
formed on Tuesday (22) by organ-

187 Concerts by Philharmonic

NEW YORK—The 187-concert 1966-67 sea-
son of the New York Philharmonic included 115
regular Philharmonic Hall subscription perform-
The orchestra’s
125th season closed on Aug. 10 at Prospect Park,
the last of 12 free New York park concerts. Also
included in the over-all total were eight non-
subscription Lincoln Center Festival ‘67 concerts,
eight Young People's Concerts, five Lincoln Cen-
ter students' concerts, and a nine-performance

%

ances and 19 “Promenades.

pre-season tour,

Leonard Bernstein, music director, conducted
73 performances, including 55 during his 16
weeks of subscription concerts. William Stein-
berg, principal guest conductor, led 40 perform-
ances, 37 in his 11 subscription weeks. Andre
Kostelanetz conducted 19 "Promenades” and two
special Saturday night concerts.

15 for Maazel

Loren Maazel conducted 15 concerts, includ-
ing 11 during the subscription season. Other sub-
scription conductors were Charles Munch, Alfred
Wallenstein, Alain Lobard, Sylvia Caduff, Anis
Fuleihan, and Juan Pablo Izquierdo. Wallenstein
also conducted two Long Island Festival concerls
and two park concerts. Sixten Ehrling also con-
ducted in the parks as did Seiji Ozawa, who also

conducted during Lincoln Center Festival "67 as
did Karel Ancerl.

Among the instrumental soloists through May
were pianists Vladimir Ashkenazy, Daniel Baren-
boim, David Bar-Illian,
Rudolf Firkusny, Emil Gilels, Gary Graffman,
Wilhelm Kempff, Eugene List, Peter Serkin and
Alexis Weissenberg; violinists Zino Francescatti,
Arthur Grumiaux, David Nadien, Edith Peine-
mann, Isaac Stern and Zvi Seitlin; cellists Jac-
queline du Pre and Lorne Munroe; c]arinﬁetist
Stanley Drucker; and organists E. Power Biggs,
Catharine Crozier and Bruce Prince-Joseph.

Philippe Entremont,

VYocal Soloists

Vocal soloists were sopranos Saramae Endich,
Gladys Kuchta, Ella Lee, Galina Vishnevskaya

and Nadja Witkowska; tenors Stanley Kolk, John
McCollum, George Shirley, Jess Thomas, Richard

Horne,

www americanradiohistorv com

Tucker, Andrea Velis and Jon Vickers; also Car-
roll Benton Freeman; mezzo-sopranos Marilyn
Joanne Simon,
Beverly Wolff; contralto Lili Chookasian; bari-
tones Dietrich Fischer-Dieskau, Gerard Souzay
and David Watson; bass-baritone Simon Estes;
and basses Nicolai Ghiaurov, Yi-Kwei Sze, Jus-
tino Diaz and Thomas Paul.

Shirley Verrett and

ist Richard Ellsasser and the Tor-
onto Symphony. . . Mezzo-
soprano Joy Davidson won first
prize in the women's division of
the Third International Young
Opera Singers Contest in Sofia,
Bulgaria. Her winning Ft:rfnrm—
ance was Bizet's “Carmen.”

Max Rudolf conducted the Cin-
cinnati Symphony in Beethoven's
“Symphony No. 9" at the Long-
Island Festival on Friday (11)
with Annie Walker, Patricia Ber-
lin, Richard Kness, and Malcolm
Smith as soloists. On Saturday
(12), pianist Tong T Han was
soloist with the orchestra. Erich
Kunzel conducted an all-Gershwin
program with the Cincinnati on
Sunday (6). Soloists were pianist
Lorin Hollander, soprano Veron-
ica Tyler and bass William War-
field. Guitarist Carlos Montoya
appeared with Kunzel and the
Cincinnati on Sunday (13). . . .
Among the soloists on the Aug, 5
weekend at the Marlboro Festival
were pianists Ruodolf Serkin, Mur-
ray Perahia and Ruth Laredo;
cellists Leslie Parnas, Robert Syl-
vester and Lloyd Smith; violinists
Pina Carmirelli, Hiroko Yajima,
Donald Weilerstein, Masuko Ush-
ioda and Sergiu Luca; and violin-
ists Boris Kroyt, Caroline Levine
and Geraldine Lamboley.

Soprano Hanne-Lore Kuhse
sang Leonore and tenor George
Shirley, Florestan, in the first
American performance of the
original version of Beethoven's
“Fidelio” at Tanglewood's Berk-
shire Music Festival on Sunday (6)
with Erich Leinsdorf and the Bos-
ton Symphony. Other soloists
were Miss Pracht, Tom Krause,
Ara Berberian, Nico Castel and
Harold Enns. . . . Soprano Mar-
tina Arroyo leaves for recitals in
Puerto Rico and conceri and
opera performances in West Ger-
many and Italy after singing
“Aida” on Saturday (26) during

(Continued on page 31)
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Ulfraphone to
Go Stereo on
New Product

MOUNT KISCO, —
Beginning with its fall TEIEH.EES.
Ultraphone Records plans to
issue new product only in stereo.
Mong, pressings currently in the
catalog will continue to be sup-
plied. The seven packages thus
far scheduled for the fall are
mainly operatic sets.

Leading off will be Tan-
eyev's "Oresteia”™ on four disks.

The performance is by the
White Russian Great Opera
and Ballet Theater. Three

Tchaikovsky operas are listed,

“Mazeppa” on three disks with
the Boishoi Theater conducted
by Vasily Nebolshin, “The En-
chantress” on four LP’s with
Samuel Samosud and the Mos-
cow  Philharmonic, and “Un-
dine” conducted by Eugene
Svetlanov as the final side of a
two-LP set, which includes
Rachmaninoff's “Aleko"” con-
ducted by Nicolai Golovanov.
The latter package features the
Moscow Radio Chorus and Or-
chestra.

Nebolshin and the Bolshoi
also are slated for Rimsky-
Korsakov's “May Night" on
three LP’s. A four-record set
will have Kiril Kondrashin con-
ducting the Bolshoi Theater in
Glinka’s "Ruslan and Ludmilla.”
The seventh package features
songs, dances and romances of
Anton Rubinstein with the Es-
tonia Opera Theater Orchestra
and such soloists a eZZO-
sopranoc Zara Dolukhanova,
tenor Ivan Kozlovsky, baritone
Tiita Kuuzik, and bass Boris
Gmyria.

Classical
Notes

o Continued from page 30

the Metropolitan Opera's Verdi
Festival in Newport. She will sing
her first Elsa in Wagner's “Lohen-
grin” at the Met on Jan. 22. . ..
Marco Rizzo's "Sinfonia Cubana”
will have its world premiere on
Wednesday (16) with Joseph Le-
vine and the Omaha Symphony.
Rizzo and his trio are playing
New York's 5t. Regis Hotel. . . .
Jane Schneider has been ap-
pointed assistant director of public

relations for the Cincinnati Sym-
phony. FRED KIRBY

Autumn LP’s
For Teldec

HAMBURG — Telefunken-
Decca (Teldec) is first out in
West Germany with an autumn
program of special classical of-
ferings, Teldec has two sub-
scription releases and two re-
leases in limited edition.

A three-LP package by the
Stuttgart Chamber Orchestra
of Bach's “Christmas Oratorio
(Weihnachtsoratorium)” will be
nffr.rr,d until Dec. 31 at a spec-
ial price of $13.50 (regular
price $18.75); and a 2-LP al-
bum "Sternheim,"” a comedy for
$8 ($10.50 regular}

The limited-edition releases
are a five-LP set of Joseph Keil-

This Last
Week Week

" Billboard 2
Award

Title, Artist, Label & Mo.

MAHLER: SYMPHONY NO. 8 (2-12" LP's). ... . ...... 28
Various Artists/London Symphony (Bernstein), Columbia
M2ZL 351 (M); M25 751 (S)

1 HOROWITZ IN CONCERT (2-12" LP's)
Viadmir Horowitz, Columbia MZL 357 (M), M2S 757 (5)

MY FAVORITE CHOPIN

Weeks on
Chart

Van Cliburn, RCA Victor LM 2576 (M); LSC 2576 (35)

ARTURO TOSCANINI CONDUCTING BEETHOVEN
SYMPHONIES, NO. 1, 4 & 6 (3-12" LP's). .

............ 10

BBC Symphony Orch. (Tescanini), Seraphim IC 6015 (M);

{No Stereo)

(3-12" LP's)

A TOSCANINI TREASURY OF HISTORIC BROADCASTS

NBC Symphony (Toscanini), RCA Victor LM 6711 (M),

(No Stereo)

ORFF: CARMINA BURANA . ... ... .. ................. 52

Mew Philharmonic Orch. (DuBurgos), Angel 36333 (M);

$ 36333 (5)
WEST MEETS EAST

Yehudi Menuhin/Ravi Shankar, Angel 36418 (M)

5 36418 (S)

MAHLER: DAS LIED VON DER ERDE. ....... ... ......... 24

James King/Dietrich Fischer-Dieskau/Vienna Philharmonic
Orch. (Bernstein), London OM 36005 (M); OS 26005 (S)

WAS WRITTEN .

BEETHOVEN: SYMPHONY NO. 5/HOW A GREAT SYMPHONY

A3

New York FhHharmumc {Bemstem}, Columbia ML 5868

(M), MS G468 (5)
10 13

PUCCINI: LA BOHEME (2-12" LP's) . . .45

Various Artists/RCA Victor Orch. {Ele:harn'_i, Eeraphlm
IB 6000 (M); (No Stereo)

11 9

BEETHOVEN: COMPLETE NINE SYMPHONIES (8-12" LP's) .51

Berlin Philharmonic (Yon Karajan), DGG (Mo Mono);

SKL 101/108 (S)
12 7

HOLST: THE PLANETS . ..

.. 10

New Philharmonic Orch. & Ehurus {Elnult] ﬁngel 36420

(M); S 36420 (3)
13 14

GERSHWIN RHAPSODY IN BLUE. ... ................. 52

New York Philharmonic (Bernstein), Columbia ML 5413

(M); MS 6091 (S)
14 12

TCHAIKOVSKY: CONCERTD NO. 1 -1

Van Cliburn, RCA Victor LM 2252 {M} LSC 2252 {5}

15 16

BERNSTEIN'S GREATEST HITS . . %

Mew York Philharmonic (Bernstein), Enlumhia ML 6388

(M); M3 6988 (S)
16 19

RODGERS: VICTORY AT SEA, VOL. I . .38

RCA Victor Symphony Orch. {Banneﬁ], RCA Victor LM
2335 (M); LSC 2335 (5)

17 15

THE WORLD OF CHARLES IVES .. ... ... ............. 8

Philadelphia Orch. (Ormandy)/American Symphony
(Stokowski)/New York Philharmonic (Bernstein),
Columbia ML 6415 (M):; MS 7015 (S)

18 18

RAVEL: BOLERO/RHAPSODIE/LA VALSE . 39

New York Philharmonic (Bernstein), Columbia ML 5293

(M); MS 6011 (S)
19 37

RACHMANINOFF: SYMPHONY NO. 1 .

Philadelphia Orch. (Ormandy), Columbia ML 6386 (M);

MS 6986 (S)

RACHMANINOFF: CONCERTO NO. 2 . .22

Van Clibum/Chicage Symphony Orch. {ﬁemer} Hllﬁ. ".I'ir:l-:rr
LM 2601 (M); LSC 2601 (S)
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Week ‘Week
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Billboard SPECIAL SURVEY For Week Ending 8/19/67

BEST SELLING CLASSICAL LP's

Weeks on
Title, Artist, Label & No. Chart
WAGNER: DIE WALKUERE (5-12" LP's).. .
Crespin/Vickers/Various Artists/Berlin Philharmoniker

(Von Karajan), DGG 39 229/233 (M); 139 229/233 (3)

ORMANDY-PHILADELPHIA ORCH.'S GREATEST HITS...... .14
Philadelphia Orch. (Ormandy), Columbia ML 6334 (M),
MS 6934 (5)

ART OF DENNIS BRAIN _ .. ... . .. .. . . iiiirnnn. 13
Seraphim IC 60040 (M); (No Stereo)

STRAVINSKY: SYMPHONY IN E FLAT, OP. 1. . ........... 3
Columbia Symphony (Stravinsky), Columbia ML 6389 (M);
MS 69893 (5)

YERDI: UN BALLO IN MASCHERA (3-12" LP's).. .19
Price/Bergonzi/Merrill/Various Artists/ RCA Italiang I]pera
Oreh. (Leinsdorf), RCA Victor LM 6179 (M); LSC 6179 (5)

LEONTYNE PRICE—PRIMA DONMNA . ... .. .. ........... 45
RCA Victor LM 2896 (M); LSC 2836 (3)

CHOPIN WALTIER ... ...l viiiiveninaviiin o d 70
Artur Rubinstein, RCA Victor LM 2726 (M); LSC 2726 (S)

SHOSTAKOVITCH: EXECUTION OF STEPAN RAZIN/
SYMPHONY NO. 5
Moscow Philharmonic (Kondrashin), Melodiya/Angel
R 40000 (M); SR 40000 (S)

SHOSTAKDVICH: SYMPHONY NO. 5 . sl
Moscow Philharmonic (Kondrashin), Maludljraf#.niel R
40004 (M); SR 40004 (5)

NIELSEN: SYMPHONY NO. 1 . . ... ... . ... .. ivieiincin. B
Philadelphia Orch. (Ormandy), Columbia ML 6404 (M);
MS 7004 (S)

MAHLER: SYMPHONY NO. 2 (2-12" LP's). .. ............ 11
Harper/Watts/London Symphony (Solti); London CMA
7217 (M); CSA 2217 (%)

WAENER: DIE WALKUERE (5-12" LP's) ... ... ........... 13
Various Artists/Vienna Philharmonic (Furtwaengler),
Seraphim |E 6012 (M); (No Stereo)

GOUNOD: FAUST (4-12" LP's) . .
Suther[andfﬂurellfjﬂhmuruw"Lﬂndnn Syrnphnnjr
(Bonynge), London A 4433 (M); OSA 1433 (S)

OLD TIMERS' NIGHT AT THE POPS .
Boston Pops (Fiedler), RCA Victor LM 2944 [ML
LSC 2944 (5)

WEBER: DER FREISCHUETZ | i
Grummer/Schock/Various Artists/ Berlin Philharmonic
(Keilberth), Seraphim IB 60010 (M); SIB 60010 (S)

MORE GREATEST HITS : -
Philadelphia Orch, {Urmandyl ‘Columbia ML 6393 I:M}I
MS 6993 (5)

THE ELISABETH SCHWARZKOPF SONG BOOK. ... ... .. .2
Angel 36345 (M); S 36345 (5)

MAHLER: SYMPHONY NO. 7 (212" LP's). 14
New York Philharmonic (Bernstein), Columbia M2L 339
(M); M25 739 (5)

DVORAK: SYMPHONY NO. 9 (NEW WORLD).......... ... 11
New York Philharmonic (Bernstein), Columbia ML 5793 (M);
MS 6393 (3)

NIELSEN: SYMPHONY NO. 4/HELIOS OVERTURE. . .5
Chicago Symphony (Martinon), RCA Victor LM EEEE {hl'!
LSC 2958 (S)

BEST SELLING LOW-PRICED CLASSICAL LP’s

Title, Artist, Label & Mo.

ARTURO TOSCANINI CONDUCTING BEETHOVEN SYMPHONIES NO. 1, 4 &
6 (3-12" LP's)}—BBC Symphony Orch. (Toscanini), Seraphim IC 6015

(M); (Mo Stereo)
PUCCINI:

LA BOHEME (2-12" LP's)—Various Artists/RCA Victor Orch.

{Beecham), Seraphim |B 6000 (M): (Mo Steren)
ART OF DENNIS BRAIN—Seraphim IC 60040 (M): (Mo Stereo)

WAGNER:

DIE WALKUERE (5-12" LP's)—VYarious Arlists/Vienna Philhar-

monic (Furtwaengler), Seraphim IE 6012 (M); (No Sterea)

WEBER: DER FREISCHUTZ—Grummer/Schock/Various Artists/Berlin Phil-
harmonic (Keilberth), Seraphim 1B 60010 (M); SIB 60010 (%)

berth directing works from
Beethoven, Mozart, Haydn,
Brahms, Mendelssohn, Dvorak,
Smetana and Richard Strauss;
and a five-record set with 10 of
Haydn's symphonies by the
Naples Symphony Orchestra un-

der Denis Vaughn.

The Keilberth album is on
the Telefunken label and the
Haydn symphonies on RCA

AUGUST 19, 1967, BILLBOARD

Victor. Both are priced at
$12.25. Bach’s “"Christmas Ora-
torio” on Decca is with Elly
Ameling, Helen Watts, Peter
Pears and Tom Krause. The
Stuttgart Chamber Orchestra is
directed by Karl Muenchinger.

“Sternheim,” on the Telefunken
label, is directed by Hans Liet-
zau and has Martin Held, Cor-
nelia Froboess and Carla Hagen.
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Title, Artist, Label & No,

WAGNER: GOTTERDAMMERUNG (Highlights)—Various Artists/Vienna Phil-

harmonic/Philharmonia Orch. (Furtwaengler),

S 6003 (5)

Seraphim 6003 (M);

BEETHOVEN QUARTETS (3-12" LP's)—Hungarian Quartet, Seraphim IC

6005/7 (M); SIGC 6005/7 (S)

LEONCAVALLD: | PAGLIACCI (2-12" LP's)—Gigli/Pacitti/Bazallio/Orch. and
Chorus of La Scala, Milan, Seraphim |B 6009 (M): (No Stereo)

BACH: BRANDENBURG CONCERTI (2-12" LP's)—Saar Chamber Orch. (Ris-
tenpart), Nonesuch 3006 (M); 73006 (S)

Korvette’s Rothfeld Urges Mfrs.

o Continued from page 30

Toscanini, Rothfeld said,
“Many more people could be
introduced to his unique, thrill-
ing, and in many instances, de-
finitive recordings through elec-
tronic stereo.”

He called it a duty on the
part of the larger companies to

rechannel “so historic perform-

ances can be appreciated by a
public that may not be familiar
with the great artists of the
Fasl: The companies can be of-
ering performances that are
superior in interpretation to
many recordings produced in
stereo.”
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Radio-TV programming

Popular Artists Key in KFWB's
Aim as’Adult Rock’'n’ Roll OQutlet’

LOS ANGELES — KFWB,
Westinghouse's West Coast flag-
ship since Dec. 28, has zeroed
in on a market general man-
ager Jim Lightfoot believes has
not been serviced here. The sta-
tion’s programming is now
geared to playing music by pop-
ular artists, rather than playing
the top 40 pop singles on a re-
petitive basis,

Formerly an exclusive top
chart singles station, KFWB is
now playing from 40 to 50 per
cent album tracks, in addition
to airing national singles hits
plus new singles titles,

Lightfoot, the 30-year-old ex-
ecutive who runs the operation,
feels his station is possibly the
first in the nation, certainly the
first in this region, to gear its
programming toward becoming
an “adult rock 'n' roll station,”
where the emphasis is on pre-
senting a broad sweep of popu-
lar music by popular artists,

Lightfoot explains his modus
operandi as "“When the Su-
premes have a hit we, KBIJ,

By ELIOT TIEGEL

and KRLA play it. But the Su-
premes have a hit we, KHJ,
which is selling like a single. We
will play ‘Mountain Greenery’
from that album. KMPC (the
leading middle of the roader)
won't play it because it's too
contemporary. KRLA won't play
it, so it gives us a broad base.”
Study Sophisticated

Lightfoot feels that since
market research has become so
sophisticated, a station can focus
in on a particular audience. For
KFWB, this audience is the 18-
40 crowd. "Most people our age
have grown up with contem-
porary music. They don't want
to be screamed at, so we're
giving them a fun station. . . .
When I was a disk jockey, sin-
gles were the big thing (‘they
all had gimmicks and the beat
was new'), so radio stations
operated on the theory that
most people wanted to hear
them play the top 40 hits over
and over. Now, those people are
all grown up and we now have
professional musicians, not guys
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HAL JACKSON, AIR PERSONALITY who produces and hosts rock 'n’
roll shows for the Palisades Amusement Park in New Jersey, introduces
two of the Vagrants (standing at right) to the audience. At left is Bobby

Raggone of Pickwick Records.

Girls ‘Man’ Deejay
Mikes at WABX-FM

DETROIT — Last Monday
(7) WABX-FM began a new

CHICAGO RADIO WAS captivated
by a recent visit from Bobbie
Gentry, right, whose first Capitol
release, ''Ode to Billy Joe," got
a warm reception. She's chatting
here with top WCFL presonality
Jim Stagg. Capitol Midwest pro-
motion director Ed Keeley is at
left.
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all-gir] deejay policy and the
ladies will be playing jazz-
oriented pop music and humor,
The girls will be featured 10
am. to 9 p.m. daily, and noon
to midnight on Sundays. Jim
Rockwell remains to do his daily
9 p.m.-1 a.m. jazz show. John
Small is station manager.

The man responsible for the
station's new image is Mickey
Shorr, program manager and
creative director of Century
Broadcasting Corp. which owns
WABX-FM. Shorr is originally
from Detroit, where he was
once a top 40 disk jockey with
WIBK, WXYZ, CKLW and
WEMH (now WEKNR).

Shorr first used the all-girl
formula on WSDM-FM sterco
in Chicago where it became
very successful. Instead of call-
ing his WABX-FM girls “disk
jockeys,” Shorr labels them
Mickey’s Collection.

The girls will tape lead-outs
from records, commercials and
humorous bits rather than act-
ually broadcasting live from the
studio, They represent different
nationalities and have names
like Curry, Halavah, Super-
sport and Lo-Cal,

who can’t sing a darn. You don't
have to continually play the
top 40 records. People now
want to hear someone popular.
It's not the record anymore; it's
the personality, Everytime you
punch the button on our sta-
tion, it's a hit artist not a hit
record.”

In essence, what the station
is doing and has been doing
for the past several months, is
to expose more songs in albums
by acts who are chart climbers
or established artists. The gen-
eral manager believes there is
a gap between KMPC's Easy
Listening format (which does
play some non-raucous rock
tunes) and the KHJ-KRLA big
beat singles policies which to-
tally eliminate non-hit tunes
from LP'.

Yote on Product

In order to formulate its mu-
sic programming, a manage-
ment meeting on Tuesday lis-
tens to all new releases and
votes on new product for the
playlist. In attendence at this
audition session are Lightfoot
(“I'm damn sure going to be
responsibile for the music™):
Bill Wheatley, operations man-
ager (responsible for all pro-
gramming); Bob Oakes, pro-
gram director (he handles tapes
and promotions); Bill Farl
(the business affairs man); Bo
Klopfenstein (the record librar-
ian who replaced Don Anti)
and a rotating disk jockey.

The playlist consists of 40
hits, any number of new record-
ings, plus a separate LP list
broken down into two categor-
ies: pop and standard artists.
Klopfenstein surveys 12 record
dealers each week to compile
best selling single-LP informa-
tion. YEach location (store, dis-
tributor-rack) is weighted to the
degree of his penetration in the
market,” Wheatley explained.
The new playlist is aired 7 p.m.
Tuesday, with each DJ free to
program his own show, but re-

{(Continued on page 38)
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EDITORIAL

‘Bill’ Shining Exec

The general complaint of the Negro in today's radio is that
he's being overlooked for executive positions. Now and then a man of
superlative talent shines so bright that he can't be ignored. Such is
William E. Summers 1II. Known to his many, many friends as Bill,
Summers has just been appointed general manager of WLOU in
Louisville, Ky, It also should be noted that hard work played a role
in his being where he is today. Summers, a native of Louisville, at-
tended Lincoln and Kentucky State College. He served in World War
II. Even stronger has been his commitment to public service,

He has been minister of the AME Church, pastor of 5t. Paul
AME Church. He's first vice-president of the Kentucky Christian
Leadership Conference, a member of Learn More, Earn More com-
mittee, the NAACP, the Urban League, and the YMCA. In other
words, Summers “proved” he was of executive ability and capability
through 15 years with WLOU and more years than that in com-

munity service,
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Luttman Double Play
Wins Pitching Game

NEW YORK — The secret
of good record promotion with
radio stations iz double cover-
age, according to East Coast
promotion man Ken Luttman.
Believing that “happenings™ sel-
dom happen by themselves,
Luttman never lets a record
just sit in a program director’s
hands.

Mo sooner does the program
director receive a copy of the
new Vanilla Fudge record or a
single by the Doors or Freddy
Scott, then Luttman is already
on his wey to visit a carefully
selected group of one-stops and
dealers. He visits at least half a
dozen of them each week. An-
other 25 are checked by phone
one week, 25 different ones the
next week. “Because there's so
many records being turned out
today, . . . and only a limited
number can be played by a
radio station . . . you have to
exploit every avenue available to
promote a record. Radio stations
check with dealers to find out
what's  being sold; why
shouldn't a promotion man?"

Too, ce-ordinating record sales
with airpiay solves the old prob-

MURRAY THE K SAYS

An Age of Maturity for Hot 100

NEW YORK — Music has
surpassed its presentation on
Fiot 100 radio in quality, be-
lieves WOR-FM air personality
Murray (the K) Kaufman, "I
saw it coming in 1965, he said.
“Music has reached a maturity
and, in many cases, amplifies
ideas and attitudes. People in
radio are still treating it as if
it were for teenic boppers.”

One reason why music has
matured, especially rock music,
is that writer-producer-artist
leams are able to earn much
more from a record today than
individual writers and perform-
ers did in years past . . . "five
times as much.” With this type
of financial situation, a per-
former - writer - producer can
spend much more time experi-
menting with sounds and words.
The production is different, he
said, from the Phil Spector
days, “and he was one of the
first producer kings. The evolu-
tion was from the a&r producer
to the independent producer,
Now you have the producer
who is a writer and performer,
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too. Like Simon & Garfunkel.
Everybody is trying something
different today. Johnny Rivers
and Roy Orbison have both told
me that they’re working on
something enlirely new in mu-
gic.”

Kaufmaa is planning some-
thing new in music himself.
Feeling that musical theater and
TV music variety shows have
grown stagnant in their presen-
tation of music, Kaufman has
been hard at work with pro-
ducer-director John Wray on a
new 90-minute TV special to
be syndicated by Screen Gems.
The show will be shown on
WPIX-TV in New York on
Sept. 22 and repeated Oct. 9.
Wray is noted for directing the
Broadway musical “Call Me
Madam,” directing the “Ed Sulli-
van Show" for CBS-TV for 13
years, directing a Frank Sin-
atra TV special, a Danny Kaye
movie, the Red Buttons TV se-
ries, elc.

The new Kaufman TV spe-
cial will use music in symbol-
ism. Filmed on location—nine

lem in the industry of non-avail-
ability of product, he said. He
promotes in Philadelphia, New
York, Boston and areas in be-
tween., A couple of weeks ago,
14 records he'd helped pro-
mote were on the charts.

But cross promotion between
dealers and radio stations is a
must today, he felt. “It's so
hard to pet airplay. If a dee-
jay or a radio station says they
don’t like a particular record of
mine, I just can’t take that for
an answer. I'd starve.”

Record promotion is no longer
the type of business where you
hand a deejay a record and say
if he gets a chance to listen to
it because it's happening in
Cleveland. You have to pget the
dealers and one-stops interested
in the record, too.

System Works

Luttman’s system evidently
works. He handles accounts like
White Whale Records, United
Artists publishing firms, Acta
Records, and the artists he
covers includes the Doors, the
Turtles, the Outsiders, Freddy
Scott, and Dee Dee Warwick.

(Continued on page 38)

different sites in New York—
the show features artists like
the Doors, the Association, Otis
Redding, the Young Rascals,
Richie Haven, Jake Holmes,
Aretha Franklin, and Spanky
and Qur Gang. Jaime Rogers
of “Hullabaloo” fame is doing
the choreography. The show
will have a story thread, Kauf-
man said.

Kaufman started his radic
career in 1952 with Larraine
Day in WMGM in a talk show.
He later worked with Eva Ga-
bor on a talk show, then Vir-
gina Graham. Afterwards, he
had his own talk show. Then
he switched to deejay work on
WMCA, staying there from
1953 to 1958. In 1958 he
moved to WINS, leaving the
station in 1965 when it went
to an all-news format. When
he first started an evening dee-
