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NARM Shifting Gears
—Tape Wing Planned

By LEE ZHITO

LANCASTER, Pa.—The National Association of Record Mer-
chandisers is seeking a dominant role in the tape CARtridge industry
by establishing a Tape Division which will conduct tape sessions

apart from, but “of equal importance,”

meetings.

to NARM's spring disk

The move, pending NARM's board approval, was made at

Decca Unvells
2 Cartridge
Home Units

NEW YORK—The develop-
ment of the B-track stereo tape
cartridge as a home entertain-
ment item was speeded up last
week with the entry of Decca
Records into the manufacturing
of two popular priced B-track
stereo tape cartridge players for
home use, These unmits are the
first to be marketed by the
company and will carry the
Decca trade name.

According to Leonard W.
Schneider, Decca’s move was
motivated by the tremendous
success the company has en-
joved since its entry into the
pre-recorded tape  cartridge
market a while back.

The two new Decca units,

(Continued on page 70)

NARM's mid-year meeting here
last week. It dramatically un-
derscores the association’s sud-
den and full-scale recognition
of the burgeoning cartridge in-
dustry,

The fact that NARM 15 now
out to embrace the tape busi-
ness on so grand a scale was re-
vealed in the form of a presen-
tation made by Jim Tiedjens
(Midwestern Tape Distributing,
Milwaukee) who called on
NARM's members to urge their
board to approve the association
expansion into tape. Tiedjens,
one of NARM's founding fath-
ers and the association’s first
president, outlined the plan
with the help of a carefully
produced slide-film and taped-
sound presentation. Tiedjens was
a key record rack jobber as
owner of Musical Isle (Milwau-
kee), which he sold more than
a year ago when he entered the
tape business on an exclusive
basis,

(Continued on page 10)

Singles Swing Toppling
Reign of EP in France

By MIKE HENNESSEY

PARIS — France, the last
stronghold of the extended play
record, is capitulating in its
long-fought battle to prevent
the single from taking a domi-
nant spot in the record market,

Despite resistance from rec-
ord retailers and a move last
year to unite Pathe-Marconi,
Vogue, Barclay and Philips in a
stand against singles, more and
more two-track disks are being
released here and are compet-
ing strongly at 6 francs ($1.30)
with the 10 franc (52) EP.

At present, single releases

consist largely of foreign prod-
uct, although CBS has led the
swing to singles in France with
its Gemini series.

One reason for the spread of

singles on the French market is
the greater speed with which
British and American hits are
now making an impact here.
With radio disk jockeys compet-
ing fiercely to be the first to
play the latest Stateside and
British hits, record companies
are obliged to get these records
on the market as rapidly as pos-
sible.

It is no secret that several
enterprising record stores have
been mecting the increasing de-
mand for singles by buying
direct from wholesalers, which
are supposedly reserved . . . for
jukeboxes only. Such disks are

normally stamped “Not for sale
(Continuwed on page 66)
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Cap Cuts Customer Mono $
20% in Plan to Spur Sales

By ELIOT TIEGEL

LOS ANGELES — Capitol Records Distribut-
ing Corp. is offering its customers a 20 per cenl
reduction on its monaural LP stock. The new
price policy was announced last week by com-
pany salesmen calling on accounts, This, in ef-
fect, returns the price of the mono disk at whole-
sale, to the level it had been before the industry's
mono-stereo price equalization move two months
Ago.

The act by the major is designed to stimulate

movement of its mono LP's at a time when some
segments of the industry have been tolling the
death knoll for single channel recordings. How-
ever, in the words of one local dealer, the new
price reduction will probably cause more stores
to return merchandise — under a new return
policy—rather than add mono to their shelves,
The new Capitol return program allows a dollar
for dollar exchange, so that a dealer may return

(Continued on page 10)
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Bootleg Suit

Philco-Ford

Hits Dealers

By PAUL ACKERMAN
and HANK FOX

NEW YORK — The battle
against bootlegging is flaring
into the open. Fifteen New

York State dealers have just
been charged by B. T. Puppy
Records, under the New York
Penal Code, with purveying ille-
gally duplicated products.

B. T. Puppy, an affiliate of
Jubilee, served the summonses
in conjunction with a civil suit
filed in Supreme Court, Kings
County, Tuesday (5). The litiga-
tion was initiated by Seymour
Barash, attorney and label pres-

CAPITOL RECORDS’
25TH ANNIVERSARY

Special Section

See Center Section

Cartridge Forum

Responses Boom

NEW YORK—Registration to
the second annual Tape Car-
tridge Forum are pouring in
from every part of the nation,
and Coleman Finkle, Forum co-
ordinator, said most of the firms
will be sending personnel to the
Oct. 16-17 “in depth.,” Last

Bows H. P.

LANCASTER, Pa. — Philco-
Ford's trade unveiling of its
mini-disk single and portable
phono system drew mild reac-
tion from wholesalers and rec-
ord manufacturers assembled
here for the midyear meeting
of the National Association of
Record Merchandisers, The disk,
tagged a Hip Pocket record,
measures 378 inches in diam-
eter, is waffer-thin, vinyl and
plays at 45 r.p.m. Suggested list
price is 69 cents. The playback
is a single play, solid-state two-
speed unit handling the mini-

(Continued on page i10)
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The Double Dynamite Duo, Sam and Dave, have their biggest
hit ever with “Soul Man" (Stax 231). The single is breaking
both pop and r&b and is jumping up the Billboard pop
chart. Sam and Dave will make their second visit to Europe
starting October 12, making personal appearances in England,
France, Germany, Belgium, Norway, Denmark and Sweden on
a 30-day tour. {Advertisement)

The Buckinghams have a skyrocketing single on Columbia,
“Hey Baby (They're Playing Our Song" (4-44254), produced
by James William Guercio, mentor of their greatest hits.
“Hey Baby" follows hot on the heels of their best selling
Columbia album, “Time and Charges” (CL 2669/CS 9469).

{ Advertisement]

{ Advertisement)

WES MONTGOMERY:
A DAY IN THE LIFE

JIMMIE REDCXCERS fFEHILEYOF CLAY
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Ed Ames delivers
a full-sounding

ballad that comes
off with that

“Cup Runneth Over”
hit feeling.
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Victor, Kirshner in Label Deal— Pegk Yr. Shapes at
He Gets Creative Carte Blanche pDaocca as Sales Rise

NEW YORK—RCA Victor
is following the pattern it set
uri-l: last year with the Colgems
label by bringing in another
label into its manufacturing
and distributing operations, The
new label, whose name will be
announced later, is being estab-
lished by Don Kirshner, presi-
dent of the newly formed
Kirshner Entertainment Corp.

This is the first deal made
by the new Kirshner firm, and
is said to be one of the most
impressive financial deals ever
negotiated involving a record
label and an individual. Terms
of the deal were not revealed
but it’s understood that Kirsh-
ner will have sole creative di-
rection of the new company.

Kirshner is now negotiating
with several top artists to switch
to his new label. Norman Ra-
cusin, division vice-president
and general manager of the
RCA Victor record division,
said, “We believe that his abil-
ity to attract and recognize new
talent and material will assure
that the new label will be an
important addition to the prod-
uct offered by RCA Victor
throughout the world, We are
delighted with the opportunity

-uill

NORMAN RACUSIN, left, vice-president and general manager of RCA
Yictor, concludes deal for new label with Don Kirshner,

afforded by this label which
will have the creative direction
of Don Kirshner, whose broad

million to Victor’s gross sales in
a period of eight months. The
first personalities recorded by

NEW YORK—Decca Rec-
ords is continuing to roll ahead
of last year’s peak sales take.
According to Sydney N. Gold-
berg, Decca's vice-president in
charge of sales, the company
didn’t lose any ground during
August, and now, with the four
strongest sales months for the
industry coming up, he's bank-
ing on a banner year for the
company.

Goldberg also noted an up-
surge in the sales of the com-
pany's tape cartridge product.
Decca has been committed to
both 8- and 4-track tape car-
tridges right from the start and
Goldberg indicated that in the
recent sales spurt, 8-track sales
have been running ahead of 4-
track.

To keep the sales ball roll-
ing for its 1967 theme "Com-

September. The new pop prod-
uct from Decca includes albums
by Burl Ives, the Trumpets Ole,
Wayne King, George Feyer,
Freddy Martin, the Andrews
Sisters, Joe Panama, Brasilia
Nueve, the International Bar-
bershop Chorus, two Hawaiian
albums, and a kiddie album.

Featured in Decca's Gold
Label Classical Division are
violinist Ruggiero Ricci, the

Musica Aeterna Orchestra and
Chorus conducted by Frederic
Waldman, and the Clarion Con-
certs Orchestra.

Coral Records’ release fea-
tures the Bunratty Singers in an
album recorded in Ireland.

Point-of-sale merchandising
aids in the form of mounted
lithos have been prepared to
support the September product.
The company has also supplied
its sales force with full color

experience and record of suc-
cess in the music publishing
business represent a major assct
of this new undertaking.”
Previous Deal
Kirshner, as president of Col-
gems Records last year, was re-
sponsible for the formation of
the successful distribution deal
with RCA Victor. The arrange-
ment is said to have added $20

London Keying Mantovani
Catalog Drive to U.S. Tour

NEW YORK—London Rec-
ords is preparing its major an-
nual promotion and merchan-
dising campaign on the full
Mantovani catalog in connec-
tion with the artist’'s 11th U, S.
personal appearance tour which
begins Friday (25) at Abington,
Pa. The tour of more than 60
concerts ends in New York on
Dec. 3. The lour is booked by
Columbia Artists Management,

The promotion will include a
series of special newspaper mats
for local dealer ads, as well as
24-by-30 window blow-ups of

Mantovani. A limited supply of
window pieces captioned “A
Man for All Seasons™ is being
made available to dealers, who

also are being serviced with
empty album covers.

The London catalog of 46
Mantovani LP's will be pro-
moted in a back-page ad in the
special Mantovani tour pro-
gram. Eight of the 46 albums
received gold records, The drive
will include special emphasis on
Mantovani’s latest London LP
“Mantovani—Hollywood."

Jubilee Gives Five Comedy
Albums ’‘Serious’ Build-Up

NEW YORK—Jubilee Rec-
ords will run a major national
merchandising and promotion
campaign on five comedy al-
bums being issued in the next
three weeks. Included will be
one-minute radio spots and co-
op ads with local distributors,
Newspaper space also will be
used by Jubilee to promdte
*The Five Funniest.”

Excerpts from the albums
will be available to deejays on
seven-inch 45 rpm disks. The
label's field sales and merchan-
dising preresentatives will work
closely with local radio sta-
tions, distributors, one-stops,
rack jobbers, and newspapers.
Retailers will be offered sample
copies of the five LP’s at §1.25
each to cover postage and
handling. Coupons covering this
offer will appear in national ad-
vertising.

Heilicher Is RCA’s
Minneapolis Distrib

MINNEAPOLIS — Heilicher
Brothers has been named dis-
tributor for RCA Victor Re-
cordings and tapes in the Min-
neapolis area effective this
month. F. C, Hayer Co., will
continue as distributor for RCA
Victor Home Instrument Division
products.

SEPTEMBER 16

Covered in the offer are “The
LBl Menagerie,” “Summer
Session with Doug Clark,"” "Dick
Walden's World of Comedy,”
“Burlesque (With the Nuts In-
side),” produced by Five Star
Productions, and the Wylde
Film Productions' “Boy! Am I
Glad We Joined the Indians.”

RCA & Chart

Enter a Deal

NASHVILLE — Chart Rec-
ords will be manufactured, pro-
moted and distributed world-
wide by RCA Victor as the
result of negotiations completed
thWEEn_ Steve Sholes, Victor
vice-president of pop a&r, and
Slim Williamson and Ott Ste-
phens, Chart co-owners. The
country label, which was
formed in March 1964, includes
Lynn Anderson, Junior Samples,
Jerry Lane and Sammy Poole
among its artists,

Williamson and Stephens will
co-ordinate  their  activities
through Victor’s Felton Jarvis
in Nashville and will continue to
handle all sessions and set re-
leases. Chart will continue to
own all of its artist contracts
and masters.

1967, BILLBOARD

the label, the Monkees, racked
up an estimated 8 million sales
for their first two albums, and
6 million copies for their first
three singles.

Kirshner formed the Kirsh-
ner Entertainment Corp. in
July 1967, after leaving as
president of Colgems Music and
Screen Gems-Columbia Music.
He has instituted a $35 million
suit against Screen Gems-Co-
lumbia Pictures for breach of
contract. The Kirshner Enter-
tainment Corp. plans to extend
its activities beyond music pub-
lishing and records to TV and
motion  picture  production,
Broadway musicals and other
allied fields.

Peer-Southern to
Hold NY Confab

NEW YORK — Peer-South-
ern's International Convention

of Branch Mandgers will be
held in the firm's offices here

Monday through Friday (18-
22).

The convention will include
a series of discussions chaired
by Mrs. Monique Peer-Morris
aimed at expansion plans, re-
cording activities and general
discussion. Also, there will be
regional meetings of Peer-South-
ern's Latin-American, Far East-
ern and European managers.

Mrs. Morris will host a cock-
tail party at the Essex House
on Sunday evening, (17) in
honor of the managers. Previous
conventions have been held in
Geneva, Milan, Paris and Bar-
celona.

Delyse Waxes
Mahler Work

LONDON—First recording
of Mahler's cantata “Das Klag-
ende Lied,” an early work of
songs for sopramo, mezzo,
tenor, and choir with orches-
tra, has just been completed by
Delyse for issue here possibly
in October.

T OO 0 ARSI

VICTOR MEETS
CAP ON MONO

NEW YORK—ALt press time
it was reliably reported here
that RCA Victor in a competi-
tive move to Capitol's new
mono LP price program, will of-
fer its customers a similar ad-
ditional discount on its
mone album product. RCA's
new price is effective Monday

(11).
0
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ing on Strong,” the Decca and
Coral labels are releasing 17
pop and classical albums for

Executive Turntable

David C. Watts joins Dot Records as controller-treasurer.
He was formerly Western regional manager on Litton Industry’s
corporate consulting staff. Prior to his four years with Litton he
was associated with Hughes Aircraft. . . . Ken Revercomb joins
Dot as a sales oriented executive. His last affiliation was with
Imperial as its general manager.

* * *

Edward R. Moore has been named to the new post of ad-
ministrator, management services at the Capitol Record Club,
handling data processing, industrial engineering and quality con-
trol. He was formerly with Science Research Associates in Chi-
cago.

litho books spotlighting all the
new releases.

* * ok

Bob Reno has been named general professional manager
for Kama Sutra’s music publishing firms, Kama
Sutra Music (BMI) and Tender Tunes (BMI).
He had been general professional manager for
the Cameo/Parkway publishing firms and for
Mills Music. . . . Mercury Records has hired
Bill Jamison as promotion manager for the Balti-
more-Washington region. He’ll operate out of
- the distribution branch at Hyattsville, Md. He
JAMISON  worked previously for Capitol as Eastern r&b

promotion manager and has been in the business 20 years.
* * %

London Records has named Wendell Parker Southeastern
promotion man. He had been with the National Recording Corp.,
Decatur, Ga. and with Comstock Distributors, Atlanta. Parker
will headquarter in Atlanta. . . . Stan Pat has left the Gerard
Purcell talent agency to set up his own agency, Stan Pat Enter-
prises, and his publishing fir£1 S:a-Eer Music.

Charlie Barrett, Billboard reporter, has resigned to join the
publicity staff of 20th Century-Fox Film Corp. as a film
publicist. Barrett had previously been a reporter with the
Associated Press and The Hartford Times.

* % %

Gilbert McKean has been named literary editor for popular
album releases in the editorial services department of Columbia
Records. He had been a senior broadcast copywriter with J.
Walter Thompson, a jazz columnist for The Saturday Review,
a contributor to Esquire and assisted Rudy Vallee on his auto-
biography.

* * *

Dave Pell has resigned from UNI Records where he was an
a&r administrator. He joined the label at its inception last year,
after several years with Liberty in the a&r department. .
Ed Douglas is the new talent-promotion vice-president at the
newly formed Stontry Publishing Co., with offices in Hollywood.
Dennis Bond is president of the firm. He also manages Stone

Country on RCA.
* k &

Marcia Goldman is joining the adwvertising and public rela-
tions department of Gerard W. Purcell Associates, where she
will report directly to Jeff Toffler, director of advertising and
public relations for the firm. Before joining Purcell, Miss Gold-
man handled public relations for several Florida radio and tele-

vision stations.
* * *

Disk producer Bones Howe and TV producer Steve Binder
and David Winters have formed Total Enterprises in Los
Angeles. The firm will develop TV, film and disk projects. . . .
Tommy Bee has formed his own label, Duke City Records,

(Continued on page 10)



www.americanradiohistory.com

HIGHLIGHTS OF THE WEEK IN

Billboard

MUSICAL INSTRUMENTS ... ... i 16
SHEET MUSIC BLUES—Young musicians are even turning
to sheet music in their quest for blues material.

AUDIO RETAILING . ................. .
“HIP-POCKET'" PLAYER for its H-P miniature records
is introduced by Philco-Ford,

COIN MACHINE ......... ... .. i, .....78
CAPITOL AND THE JUKEBOX—>S5ome industry veterans
recall Capitol jukebox stars of yore in honor of the label's
25th birthday.

CLASSICAL: . . ool s iae o e e i W Y
EPIC BACH : Epic Records issues specially priced package of
Bach organ music, the first three disks of an 18-LP series
of the complete Bach organ music,

TALENT ....... i ns s e A AR S S SR R 24
MERY GCRIFFIN expands activities with new firm for
recard production,

RADIO-TV PROGRAMMING .................... 26
THE NEW TV SEASON in detail and its effect on the
record-music industry, Georgia broadcasters continue cam-
paign against what they consider to be high music fees.

INTERNATIOMNAL ... ... ... 00 iccinvnsssssnosaan 66
Despite the fact that French record sales are off this year,
Philips sales for the first eight months of 1967 are running
ahead of last year.

TAPE CARtridge ... .. R T e R AR 70
CY LESLIE, president of Pickwick International, predicts the
day is fast coming when tape CARtridges will be bought as
impulse items.

COUNTRY MUSIC . ... vl ivaaa ciaaa
KENTUCKY GROWING AS country music performers’ para-
dise.

Hits of the World . .......... &9
FEATURES Hot Country Albums ........80
Jazz Beat ... 40 Hot Country Singles ........58
Musical Instruments ......... 16 Mat T ook as 22
Stock Market Quotations .. .. 8 MNew Album Releases .. ...... 2
Vor Jox ..ooulicieiiiiadi. 28 Top 40 Easy Listening .......20

Tep EESS Ciiiisrasiansues 346
CHARTS °p =E
Best-Selling Classical LP's ....55 RECORD REVIEWS
Best-Selling Jazz Records ....14 _
Bast-Selling REB Records ... .32 Album Reviews ......-vic0en
Breakout Albums ............ 48 T ...Back Caover, 4B
Breakout Singles ............ 12 Singles Reviews ............. I8

Puhlished Weskly by

Billboard Publications, Inc.
Oa 2160 Patterson St., C

Tel.: Area Code 513, 381-8450

incinnati, 0. 45214

PUBLISHER: Hal B. Cook, New Yark Office
EDITORIAL OFFICE: 165 W. A6th St., Mew York, N, ¥. 10034 Area Code 212, PL 7-2800

Cable; BILLEDARD NEWYORK

EDITOR IN CHIEF: Lee Zhito

EXECUTIVE EDITORS:

Paul Ackerman

Ray Brack
Aaron Sternfield

DEPARTMENT EDITORS, NEW YORK

Music Editor: Paul Ackerman
Associate Music Editor: Mike Gross
Chief Copy Editor. Robert Sobel
Radio-TY Programming: Clavde R. Hall
Classical Editor: Fred Kirby

tpecial Issues Editor: Aaron Sternfield

ART DIRECTOR: Virgil Amett

CHICAGD
Audio, Coin Machine Editor: Ray Black

U. 5. EDITORIAL OFFICES

Cincinnati, Exec. Mews Editor:

Wm. J, Sachs
Chicago, Midwest Editor: Ray Brack
Washington Bureau Chief; Mildred Hall
Hollywood, W. Coast News: Eliot Tiegel
Mashville News Editor: Bill Williams

SPEC'AL PROJECTS DIVISION

General Manager: Andrew J. Csida

Mgr. Record Marke! Research: Andy Tomko
Director, Reviews and Charts: Don Ovens
Manager, Charts: Laurie 3chenker
Supervisor, Print Services: Bill Courtney

GENERAL ADVERTISING OFFICES

Director of Sales: Ron Carpenter
Advertising Manager: Ron Carpenter
Promotion Director: Geraldine Platt
Midwest Music Sales: Richard Wilson
West Coast Gen. Mgr.: Peler Heine
Mashville Gen. Mgr.: Robt. L. Kendall

PRODUCTION MAMNAGER: Bob Phillips

COIN MACHIME ADY., CHICAGOD
Coin Machine Adv. Mgr.: Richard Wilsan

CLASSIFIED ADS, CHICAGD
Clazsified Mgr.: John O'Meill

CIRCULATION SALES, NEW YORK
Circulation Manager: Milton Gorbulew

SUBSCRIPTION FULFILLMENT
Send Form 3579 to
Eigu Patterson 5f., Cincinnati, 0. 45214
Fulfillment Manager: Joseph Pace

U. 5. DRANCH OFFICES

CHICAGO, 1Il. 40601, 188 W. Randolph
Area Code 312, CE 6-9818

LOS AMGELES, Calif. 90049, 9000 Sunset
Blvd. Area Code 213, 273-15333

SHYILLE, Tenn. 37203, 110 213t Ave
::m 710. Area Code 815, 2441836

WASHINGTON, D, C. 20005, 733 15th 51,
N.W. Woodward Bldg., Rm. 533. Area
Code 202, 393-2580

INTERNATIOMAL OFFICES
EUROPEAN DIRECTOR: Andre de Vekey, 7 Welbeck 5t., London W.I. Phone: 486-5971

Cable: Billboard London

EURDPEAM EDITOR: Mike Hennessey, & bis Rue Fontaine, Paris § me, France.

Phone: 52&.80.19

UNITED KINGDOM: Grasme Andrews, 7 Welbeck 5t., London W.1. Phone: 485-5971

Cable: Billboard London

CANADA: Kit Morgan, 22 Tichester Rd., Apt. 107, Terente 10

ITALY: Germano Ruscitto, Yia Padova 154, Milano, Italy. Phone: 782-23-80

FRANCE: Mike Hennessey, 16 bis Rue Fontaine, Paris § me, France. Phone: 524.80.19
JAPAN: Kanjl Suzuki/lapan, Trade Service, Ltd., 2-1-408, 3 Chome Otsuka, Bunkyo-ku, Tokyo
MEXICO: Kevin Kelleghan, Varsovia 54, Mexico City, Mexico. Phone: 125002

ipti tes payable in advance. One year, $20 in U, 5. A (except Alaska, Hawali and
Ez::;:;rp;;::, r:n:l ::!:adn. or $45 by airmail. Rates in n!her foreign counfries on request.
Subscribers when requesting change of address should give old az well as new address,

Published weekly, Second-class postage

paid at New York, M. Y., and at additional mailin

offices. Copyright 1947 by Billboard Publications, Inc. The company also publishes RHHL’E
It!!'m'l!r. 'u’I:fid?‘Mnumnen: Business, High Hd:H’tr, American Artist, Modern Photography,

Merchandising Week. Postmaster, please send Form 3579 1o Billboard
Publications, “I-nl:., 2140 Paﬂmu;n §t., Cincinnati, Ohio 45274,

e 19

Mo. 37

EMI IBows High-Flying Plans
On Int'| Front at Sales Meet

LONDON — The marketing
of 8-track slot stereo cartridges,
a Tamla-Motown month, a pro-
motional link with the Cadbury
chocolate firm, distribution of
10,000 stereo sampler LP's in
British  Radio  Corporation
phonographs and a dealer in-
centive scheme with a Bermuda
vacation as top prize were the
outstanding features of the EMI
Records sales conference held
here Sept. 4.

The theme and slogan of the
meet was “Fly High With EMI,"”
and the reception hall and con-
ference room of EMI house
were decked out as an airport
reception lounge and airliner
interior respectively, with a
BOAC hostess to usher the sales
force to their seats, with ap-
propriate jet take-off effects.

Managing director Ken East
opened the conference, welcom-
ing the delegates and prepar-
ing them for the disclosures to
come. Sales and distribution
general manager John Fruin ex-
plained the incentive plan de-
tails of which had already been
mailed to dealers on EMI's list,
together with a recorded mes-
sage from East.

EMI has set a monthly sales

0D ARG AT GTATSOET TR ST

PSYCHEDELIC
STYLE EXPO

NEW YORK — The First
International Psych Exposition
has been slated here at the
Forest Hills Country Club Sept.
21-24. Promoters claim that for
a 51 admission (82 after 5 p.m.)
fans will be offered everything
from folk and rock shows to
film screenings, poetry readings
and religious ceremonies.

TR ORGP ATEIR BRI YT

‘Dawn’ Rises

On KOFM-FM

OKLAHOMA CITY—Amer-
ican Airlines’ “Music Til Dawn"
program has bowed here on
KOFM-FM, the first time the
program has ever been in stereo,
said AA show director Bob
Prall. Host of the new show is
actor-musician Maurice Eaves.
Show is aired 11:30 p.m. to 6
a.m. on the 100,000-waltt station.

The show is also heard all
night on AM stations in New
York, Boston, Chicago, Cincin-
nati, Dallas, Detroit, Los Angeles,
San Francisco, and Washington,
originating from each station.
Traditionally, light music is fea-
tured early in the show, taper-
ing toward heavier classics in
the mid-morning hours and go-
ing back to lighter music around
dawn.

Mounted Is Mounted
By Arranger Planck

NEW YORK — A new label,
Mounted Records, has been
formed by arranger Billy Ver
Planck. First release is “Brasi-
liero” b/w “Growing Old Grace-
fully,” by Marlene Ver Planck.
Planck has engaged independent
promotion men Joe Petralia,
New York; Barney Field, Los
Angeles; and Paul Gallis, Chi-
cago, to work on the disk.

An LP by Marlene Ver
Planck will be released shortly,
with -all arrangements and sev-
eral of the numbers penned by
Billy Ver Planck.
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By NIGEL HUNTER

target for the period Oct.-Jan.,
1968, and divided the country
into four zones, each zone hav-
ing three classifications to en-
sure all participants compete on
equal footing with dealers of
comparable size in the same
location. The 36 prize winners
and their wives will jet to Ber-
muda on March 16 for 10 days
at the Princess Hotel, and their
staffs will pget merchandise
prizes.

Deputy marketing manager
Jack Florey announced the mar-
keting of 8-track stereo car-
tridges this fall following a deal
with University Recordings. Uni-
versity will manufacture and
distribute the cartridges in the

U.K. initially using repertoire al-
ready released in this form in
the States by Capitol. The 8-
track slot stereo is based upon
the American Motorola deck
system, and a trade letter giv-
ing full details is being pre-
pared.

Florey also disclosed that
EMI is broadening its reper-
toire available through the
Philips muicassette system. By
Christmas, there will be new
releases featuring the Beatles,
Pink Floyd, the Seekers and
Paul Jones among others, and
the London cast of “The Sound
of Music,” the first musicassette
version available here.

(Continied on page 67)

Music to Have Top Priority
At Component Hi-Fi Show

NEW YORK — The music
itself will take over the spot-
light for a large part of this
year's Component High Fidel-
ity Music Show here, with many
major record company execu-
tives sitting in on panels to dis-
cuss pop music, jazz, and clas-
sical music. Cartridges will also
share some of the limelight.

The MNational Academy of
Recording Arts and Sciences
(MNARAS) is sponsoring and
conducting the symposiums on
music. The show is being. held
this year in the Statler Hilton
Hotel, Sept. 21-24, On Thursday,
Is Horowitz, classical a&r chief
of Decca Records, will moder-
ate a panel that includes Mar-
tin Bookspan, consultant to
WQXR in New York. Pop mu-
sic comes up for discussion
Saturday with a panel headed
by George Avakian, national
president of NARAS and former
supervisor of album production
at Columbia and RCA Victor
Records. Joining him on the
panel will be David Kapp, pres-
ident of Kapp Records and Tom
Dowd, chief engineer and vice-
president of Atlantic Records.

B AT ORI

ANITA HARRIS
FOR U. S. TOUR

NEW YORK—Anita Harris,
British CBS artist, will begin her
first U. S. tour Oct. 1. Brian
Lane, her manager, and Mike
Margolis, her producer, were in
New York last week to arrange
details with Columbia execu-
tives here.

She is tentatively set for a
guest appearance on the “Ed
Sullivan Show" Oect. 15, Lane
said that an album titled after
her hit U, K. single, “Just Lov-
ing You,” will be released late
fall,. The single has been re-
leased in this country.

Dylan Featured in

Documentary Film

NEW YORK — Folk rock
singer Bob Dylan is the sub-
ject of a full-length, documen-
tary film “Don't Look Back,”
which opened in New York
Wednesday (6).

The film is comprised of Dyl-
an's 1965 Britain tour taking
in interviews, parties and back-
stage shots. Columbia Records,
which Dylan records for, is pro-
viding theaters with the artist’s
albums for play in the lobby
and outside. Also, Columbia is
working on numerous promotion
tie-ins for the film.

Bob Crewe, head of Bob Crewe
Productions, may also partici-
pate, _

On Saturday, Goddard Lie-
berson, president of CBS. Co-
lumbia Group, is slated to head
a panel composed of Ernie Alt-
schuler, vice-president and a&r
director at RCA Victor Records;
Phil Ramone, vice-president of
A&R Recording Studios, plus a
recording artist.

Father Norman J. O'Connor,
president of the New York
chapter of NARAS, will mod-
erate a panel on jazz. Sitting
in with him will be John Ham-
mond, director of talent acquisi-
tion for Columbia Records; Bob
Thiele, a&r director of ABC
and Impulse Records, and Billy
Taylor, deejay with jazz-for-
mated WLIB-FM and jazz pian-
ist.

Seminars Thursday will also
cover 4 and 8-track CARtridges
and cartridges will also come
up Friday in a panel on car-
tridges, turntables, and chang-
ers.

Norelco is planning to ex-
hibit its automatic cassette
changer playback unit 2502 at
the show. The unit, retailing for
about 5100, permits loading of
up to six cassettes, providing a
total of four and a half hours
of music, according to Wybo
Semmelink, assistant vice-presi-
dent of North American Philips
Co, WNorelco is also displaying
the 2500, a deck for manual
playback of mono or stereo cas-
settes. Semmelink stated there
will be more than 700 titles
available in cassette form by
the end of the year.

Many 4 and 8-track firms will
have product on display.

Randell & Linzer
Sign Producing
Pact With Epic

NEW YORK — Denny Ran-
dell and Sandy Linzer, writer-
producer team, have signed with
Epic Records as a staff produc-
ers.

Randell and Linzer estimate
that 60 per cent of the songs
they have produced as a team
have made the charts including
“Dawn, Go Away,” “Working
My Way Back to You,” and
“Let's Hang, On,” all by the
Four Seasons. Also, the team
has a contract with Screen Gems-
Columbia Music as songwriters
and with Columbia Records as
vocalists,

Their first Epic assignment is
to produce for Don and the
Goodtimes. They will be talent
scouting for the label as well.
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Dot Undergoes Revaniping Study
By Executives Burk and Peirce

LOS ANGELES—Dot's new
management team of president
Arnold D. Burk and Dick
Peirce, vice-president and gen-
eral manager, have begun eval-
uvating the label's functions and
Services.

Facing them are: the re-es-
tablishment of an international
distribution network; the future
of the Dot Record Club; the
continuation of company-owned
and independent distribution,
including outside lines; the re-
tention of such prestige artists
as Lawrence Welk and Billy
Vaughn, whose contract re-
newals have not been com-
pleted; infusing a feeling of
optimistic excitement among
company employees and gear-
ing the company to react to a
number of singles which show
signs of breaking wide open at
a time when the top manage-
ment switchover from Randy
Wood to the new Paramount
team 15 still fresh in everyone's
minds,

Taking Hard Look

“We are taking a long hard
look at the way Dot's doing
business,” Burk said. Burk, who
has had no prior record in-
dusiry experience, admits that
Peirce carries the predominant
administrative load. “Dick’s
strength in the business pre-
dominates the situation,” Burk
says. With Paramount three
years in various business af-
fairs roles, Burk will lean on
his contacts with the film com-
pany to obtain fresh approaches
to problems facing the com-

pany.
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Concerning the Paramount-
Gulf & Western structure, Burk
says: "We don't want to be an
arm of anything. We want to
be pert of the industry.”

The president says current
Dot employees are being re-
tained, although he admits that
Chris Familton, Randy Wood's
long-time associate and execu-
tive vice-president, has con-
sidered resigning but that they
hope she stays with the com-
pany. The Burk-Peirce top
level team has been bolstered
with the addition of a former
Litton Industries business tech-
nology expert, David C. Watts,
as controller-treasurer. Forty-
three-year-old Watts, who wul
initiate modern business tech-
niques throughout the com-
pany, fills the post previousl
held by Bob Vartan, who left
before the new management
team arrived.

Ken Revercomb, formerly
general manager of Imperial
Records, who was let go in a re-
cent Liberty personnel switch-
over, has been hired for his
“acute knowledgeé of independ-
ent and branch operations” ac-
cording to Peirce. Revercomb,
as yet untitled, will trouble-
shoot in all areas.

To Move Swiftly

Burk says the new Dot op-
eration will move swiftly within
the year. A broader scope of
musical activities wiil be sought,
with all independent production
and distribtuion deals remaining
intact. Dot will shoot for closer
liaison with Paramount for film
soundtracks and TV -eries mu-

JACK JONES, Kapp Records artist, recently visited Montreal to take
in Expo 67, visit stores and talk with local disk jockeys. Rear, left to
right, are Ted Shapiro, Kapp international division manager; Bob John-
son, CFCR librarian; Gene Armond, Kapp national promotion director,
and Jerry Bascombe, CFCF program director.
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EDITORIAL

Boot to Bootlegger

Bootleg activities have taken on an alarming proportion. Mil-
lions of dollars are being lost. Reports are that some illegal duplica-
tors have been able to turn out product even before the original is
on the market. Yet manufacturers, for the most part, have chosen to
remain silent. Suits have been filed against hootleggers but generally

by the song publishers.

Bootlegging harms not only the record manufacturer, it under-
mines everyone from manufacturer to the customer. Let's face it—
bad product alienates the consumer from the label and the artist. Suf-
ficient laws have been enacted both on the local and national levels.

What is needed is a concerted effort on the part of the industry,
preferably through the RIAA, to curb bootlegging once and for all.

OO O TR A G GOSN ORLAO

sic. Paramount has five series
presently on the air, with such
TV names as Barbara Eden and
Leonard Nimoy (of “Star
Trek™) backing the power of
Lawrence Welk.

The executives say there is
no relationsh'p between the re-
cent consolidation of all Para-
mont's music-publishing activ-
ities under one corporate roof
headed by Bill Stinson and the
entry at Dot of the nerw man-
agement team. The tightened
music concept was in the works
over one Yyear, according to
Burk. Stinson, as vice-president-
general manger of all the pub-
lishing companies, co-ordinates
the development of music for
all Paramount film projects.

Internationally, Dot has to re-
solve its cverseas licensing. It
has gone from British Decca to
independent pacts with various
firms plus representation with
Pye for several nations. The Pye
pact has not been renewed.
Dot's ties with Cosdel in the
Far East remain intact,
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HOTELMEN TO
HOLD PARLEY

CHICAGO — The Interna-
tional Hotel and Nightclub
Association holds its Midwest
meeting Monday to Wednesday
(11-13) at the Sherman House,
with topics ranging from de-
velupin% greater relations with
persona managers, talent
agents and musicians unions,

David Branower, vice-presi-
dent of the association, is arrang-
ing talent auditions and a screen-
ing program. A successful fea-
ture of the group’s meetings is
the open audition sessions which
allow club owners from around
the country to observe artists
and then select those groups
which appeal to them. Accord-
ing to president Bob Stane, who
runs the Ice House in Pasadena,
Calif., the organization seeks to
develop discussion groups to
help solve mutual problems in
the live talent presentation field.

Lawrence, Eydie,
Hackett to Aid

Parkinson Cause

NEW YORK — Steve Law-
rence and Eydie Gorme, and
comedian Buddy Hackett will
perform at the Sept. 24 Amer-
ican Parkinson Disease Associa-
tion dinner honoring WNEW
air personality William B. Wil-
hhams. The first annual Ed Wynn
Humanitarian Award will be
presented to Williams at the
dinner for his philanthropic and
humanitarian causes. Proceeds
from the dinner will be used to
establish the Ed Wynn Rehabil-
itation Center here.

Among the record company,
music industry executives and
trade pers who've already
booked tables include ABC Rec-
ords, ASCAP, Atlantic Records,
Billboard, Cash Box, Columbia
Records, Kapp Records, Lou
Levy, Edward Morris, Abe OIl-
man, Record World, Howie Rich-
mond, Robbins Music, Scepter
Records, Sunbeam Music, Chap-
pell & Co., Famous Music,
Richard Rodgers, Ivy Hill Litho-
graph, Gordon & Weiss, and
Musicor Records. David Kapp,
president of Kapp Records, is
chairman of the dinner, which
will be held at the New York
Hilton Hotel.
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ACTOR TURNED SINGER YUL BRYNNER waxes his debut LP for Van-
guard with Aliosha, the gypsy in Vienna. The disk, set for relecase this
month, will receive a special promotion push when Brynner appears
on the Ed Sullivan Show Sunday (17).

Groups-Writers Make Tunes
Hard to Get, Col.’s Gold Says

LOS ANGELES—The move-
ment toward self-contained
groups whereby they write their
own songs, is affscting the
supply of potent material, be-
lieves Jack Gold, Columbia’s
Coast a&r chief.

“During the past year, I've
found that many of my best
sources of material can't be
counted upon any more because
they're keeping songs for their
own productions.”

In California six months,
Gold has recorded the majority
of Columbia's Coast artists
once. A former singles special-
ist at United Artists, he is in-
volved now with album product
for such artists as Barbra
Streisand (living here while
filming “Funny Girl"), Percy
Faith, Ray Conniff, Jim Nabors,
John Davidson, Patti Page,
0. C. Smith, Mel Torme, Eddie
Albert and such recent addi-
tions to the roster as Debbie
Reynolds, Tommy Leonetti and
Karen Rondell.

Gold is also now screening

CLUB REVIEW

songs for Andy Williams, the
label's top male vocalist, al-
though Nick DeCaro remains
the outside producer. Gold is
talking ot New York publishers
about sendng out teams ot
write for him for a number of
weeks. He will then schedule re-
cording dates and will uss some
of these newly created tunes
on the dates. Gold feels their
time won't be wasted because
he won't let them finish a tune
he doesn't like. “More than
likely their tunes will be used
on several of the dates," he
says,

With Gold in the non-rock
field, the label's beat acts are
handled by Gary Usher (Byrds,
Chad and Jeremy, Peanut But-
ter Conspiracy and Hondells);
Jerry Fuller (Jack Bediant and
the Chessmen, the Rooney
Brothers (actor Mickey Roon-
eys sons), the Union Gap and
Surprise Package, and outside
producer Terry Melcher (Paul
Revere and the Raiders and the
Buckinghams).

Ames Puts Taste, Top Form
Into a Winning Package

NEW YORK — Ed Ames
packed a lengthy program with
variety, taste, a fine voice and
charm in his New York club
debut at the Persian Room on
Wednesday (6). The result was
a success on all counts for the
RCA Victor artist.

Whether overpowering a song
or spinning out soft phrases,
Ames was at his best. Possibly
his most effective number was
“Try to Remember,"” which he
sang to piano accompaniment
without microphone. The light-
ing and vocal fadeout at the
conclusion capped a memorable
effort.

But he also had the power
when called for, and his acting
experience helped make “John
Henry” a standout. In fact,
many numbers were standouts,
but in different ways. “Cabaret”
was lilting; “The Impossible
Dream"” was straightforward as
in the show “Man of La Man-
cha.,” And the Polish-Yiddish
folk song “Belz,” on which he
accompanied himself with a
guitar, was tender and idiomatic
with a cantoral ending. Strobe
lighting at the beginning helped
make “Clang, Clang, Clang
Went the Trolley” vibrant.

He introduced Richard Rodg-
ers’ “Strangers” from the forth-

coming NBC-TV version of " An-
drocles and the Lion" in which
he will appear, an affecting
number which Ames told the
audience he would record for
Victor. Medleys also were good,
especially one of modern pop
music.

His recent big hit “My Cup
Runneth Over” added to the
list of high spots, which in-
cluded a plaintive “Ballad of
the Sad Young Men,"” which
came before his final number,
a powerful, spirited “They Call
the Wind Maria,” a fine end-
ing to a fine evening.

FRED KIRBY

Aretha Franklin
3d Gold Strike

NEW YORK—Aretha Frank-
lin has received her third con-
secutive gold record, for an At-
lantic Records single, “"Baby I
Love You." The one million sell-
er followed similar success for
“1 Never Love a Man the Way
I Love You" and “Respect.”

She also received RIAA gold
record certification for her At-
lantic LP, “I Never Loved a Man
the Way I Loved You.”

SEPTEMBER 16, 1967, BILLBOARD
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Market Quotations

As of Moon Thursday, September 7, 1967

Week's Vol. Weak's Week's Week's Het
NAME High Low in 100 High Low Close Change
Admiral 38 2035 320 243 V4 233 - Vi
American Broadeasting 102 723, 214 76% T4Va T8V +1W
Ampex 403, 22% 454  3BM 37 7% + la
Audio Devices 3034 213 g8 27y 2V 284 =1%
Automatic Radio &% LA 57 &3 5% 5% -4
Automatic Retailer Assoc. 76V 5134 72 71 683, 707 +1T
Avnet 444 1678 449 411 3834 934 + 1%
Cameo Parkway a7te 2% 933 6% 28% 8% +4%
Canteen Corp. 28% 21V 407 26% 24% 28V +1v,
CBS 763 59V B&T  62Ta 613 62V + %
Columbia Pic. 52% 33v: 137 50% 49 491 + 14
Consalidoted Elec. 5734 38% 452 4635 45 46 - ¥
Disney, Walt 106 75 349 - Pl +
EMI 5% 3w 727 5% 5% s + %
General Electric 11045 g2'e 607 1103 107 11024 + 1%
Gulf & Western 643% 3035 1242 55% 53 53 - 33
Handleman 34 17V 425 35te A3 v + Y
MCA 5812 343 49 5834 54% 58l +214
Metromedia 63V 403 87 63% &0Ve &2V +1Th
MGM 61% 3215 47 5914 543 59vy 444
am paly 75 4048 854 B2%¢ 84y +1%
Motorola 134%; 90 1388 13235 1233 124% -5
RCA 56%a 42355 1244 58%ve 53% 54 +1%
Seeburg 2034 15 232 18%a 173 18 -1%
Trans Amer. - 4514 28vy;  54) 444 435 43V i |
20th Contury 59v:  32% 683 543 51%  52% 1%
WEB 28Y:  16% 25 e W4 TV + 4
Wurlitzer 34 18V 50 26V 25% 5% - 34
Zenith 707 4734 334 &7v: &4 67% +23,
Week's Week's Week's
OVER THE COUNTER* . (]
As of Noon Thursday, September 7, 1947
GAC Vs 7 Tl
ITCC 12 1134 12
Jubilee Ind. P34 Bl4 BlG
Lear Jet 14 15%% 1534
Merca Ent. 1335 13 13
Mills Musie 28V 25 2613
Orrironics & 514 533
Pickwick Int. 13% 1134 13
Telepre Ind, 335 3% 34
Tenna Corp. Mm% N 1
MNational Mercantile 854 g 8%

*Over-the-counter prices shown are “bid"” (as opposed to “asked”), Meither the
bid nor the osked prices of unlisted securities represent actual transoctions.
Rather, they are o guide to the range within which these securities could have
been sold or bought at the ftime of compilation.

The obove quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the Mew York Stock Exchonge and all principal stock

exchanges.

Handleman Sales Continue
Climb; Net Rises 48.9 P.C.

DETROIT —

Handleman

Co. sales increased 24.6 per
cent for quarter ending July

31, from $10,465.091 to $13.-
038,445. Earnings before taxes
increased 51.0 per cent, from
$757,744 to $1,144,023 and net
earnings after taxes 489 per
cent, from $407,232 to $606,-
343, Earnings per share .rose
from 26 to 40 cents.

Figures disclosed at annual
meeting of stockholders which
re-elected all directors. Presi-
dent David Handleman said
August business is approximate-
ly $5,300,000,-$900,000 ahead
of 1966,

Paradise Distrib
Set by Doraine

NEW YORK—Peter Doraine
has formed Paradise Distribut-
ing Co. to service the New York
metropolitan area, The first disk
being distributed by the com-
pany is “Casanova” by Rudy
Andrews on Zodiac. Other lines
to be carried include J & S,
Celtex, Expo, Criss Cross, Niki,
sprout, Gold Tone, and Heart
& Soul.

Doraine was the founder of
Abbey Records and Banner Rec-
ords. His associates in the new
distributorship are Bob Turn-
bull and George Ewing. They
are located at 718 10th Avenue.

_ Answering stockholders’ ques-
tions, board chairman Paul
Handleman said Handleman
family had disposed of 300,-
000 shares in August “because
we wanted to get our estates
in order.” Handlemans still hold
about 700,000 shares, or 44 per
cent of stock, worth more than
$20 million at current prices.

Record sales, now accounting
for about 75 per cent of business,
have increased 186 per cent in
five years. David Handleman
said, “Record volume is going
ahead. Our number of accounts
is increasing as well. We are
filling in areas we are now in."”
Company now operates in all
continental States except Mon-
tana.

“We think 8-track will win,
but 4-track is doing very well,”
David Handleman said, stressing
adoption of 8-track by major
auto companieés as an important
influence.

SG-Col. Music Inks
Pomus as Lyricist

NEW YORK — Doc Pomus
has signed with Screen Gems-
Columbia Music as lyricist.

Pomus has written for Elvis
Presley, Andy Williams, Ray
Charles, Fabian and Damita Jo
and for such groups as the Bel-
monts and the Coasters.

NARM Seminars Put Spotlight
On Ways to Improve Business

LANCASTER, Pa. — The
four-day NARM midyear meet-
ing was sprinkled with a smat-
tering of seminars, each dealing
with  business improvement,
The meetings were well attended
but drew modest reaction. The
meetings were held on three of
the mornings, with afternoons
and evenings left open for lei-
sure activities.

The first of the seminars
dealt with the rack merchan-
diser in relation to the nation’s
total economy., Amos Heilicher,
president of J. L. Marsh, Min-
neapolis, chaired this panel in
which Jim Shipley, of Main Line,
Cleveland, and Fred Traub of
Disco in Boston, addressed the
gathering of some 250 rack
merchandisers, distributors and
manufacturer executives.

“Go wertical,” Heilicher
stressed as he spoke of the rack
merchandiser being squeezed by
pressure for survival and profit.
“The manufacturers have an-
swered the pressures with di-
versification,” he said, “and so
have the retailers, with mark-
ups on other lines of merchan-
dise. But the rack merchan-
diser—he hasn't answered the
pressures.”

Heilicher called for rack
merchandisers to introduce new
lines of product. “We must in-
iroduce more profitable cata-
gories of merchandise and fea-
ture them,” he said. “We must
stock low wvolume merchandise
with high mark-ups.”

Jim Shipley, Main Line,
Cleveland, advised a “system of
weight reduction.” He said:

"We're all a little overweight

. . we added overhead, people,
inventory . . . and now every-
thing . . . will advise us on re-
duction.” He urged that this be
done in a proper manner and
that the distributor should ask
himself what it costs to turn the
key in the door. Shipley urged:
"We must put controls in where
we can keep them there . . .
and prices must move accord-
ingly . . . the services that must
be performed must be paid for.”

Shipley told his audience to
analyze their goals. He added
that the economy is solid; that
he preferred the going “If It
Is a Little Rough™; but that if
a shakeout occurred he did
not wish to pay for it. He
cautioned his listeners not to
attempt to build their businesses
on a “home run syndrome."”
Shipley analyzed the relation
between wvolume, profits and
rising costs. He spoke of the
population explosion's effect on
the record industry and of the
need to plan ahead in order to
survive. He concluded: “Real-
istically . . . know what it costs
to turn that key in that door . . .
and the chances are it can re-
main your key . . . perhaps your
gold key in your door.”

Fred Traub, of Disco, Inc.,
Boston, told the conference of
the wvastly increased opportuni-
ties in the sale of folios and

Rosen Sets Up Tape & Film
Distributor Arm in Philly

PHILADELPHIA — With a
pronounced and steady increase
in sales interest for tapes, films
and players, David Rosen, presi-
dent of David Rosen, Inc., dis-
tributor of records, music,
amusement and wvending ma-
chines, announced the setting
up of a Tape and Film Center.

The new department, which
will be separate and distinct
from the records and machines
departments, will handle the
distribution of tapes, films and
player equipment for the East-
ern Pennsylvania, Southern New
Jersey and Delaware areas. It
will mark the fourth separate
distributing arm of David Rosen,
Inc., which already includes
coin-operated machines, the au-
dio-visual Cinejukebox machine,
phonograph records; with all
four departments under the
same roof at the building ex-

Syd Foley, Veteran
Music Man, Is Dead

NEW YORK — Syd Foley,
veteran music man, died Sept.
7. Funeral services are being
held at the Riverside Memorial
Chapel on Monday (11).

Foley, who was in his 50,
was contact man with Redd
Evans' music firm. Before that
he was partner in the Smith-
Foley publishing firm. He was
also a songwriter, His brother,
Norman Foley, is with Sam Fox
Music.

Jet Set Is Formed

SANTA BARBARA, Calif.—
Jet Set Records and Publishing
has been formed here to spe-
cialize in rock and rhythms and
blues material. Doug McGuire
is president. Debut release is
“Exit Sticky Icky” by the
Planned Obsolescence,
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tending from 855 North Broad
Street,

Lewis Rosen, son of David
Rosen, who has been active
with the firm for a number of
years, has been named vice-
president in charge of the Film
and Tape Center. Distributor
franchises already include the
full line of Norelco and Craig
tape recorder products. Tape
franchises include ABC Para-
mount and all its subsidiaries,
Warner Brothers - Reprise,
and International Tape Car-
tridge Corp.

In addition, the new depart-
ment will handle sales on both
store and consumer levels for a
vast library of color-sound 16-
mm films for coin-operated mov-
1e machines, home and school
use. The Rosen firm is the exclu-
sive United States distributor for
coin-operated movie machines,
home and school use. ~he Rosen
firm is the exclusive United
States distributor for Cinejuke-
box, the only audio-visual ma-
chine which combines movies
and jukebox in a single unit.
David Rosen, Inc., is also a
pioneer among independent rec-
ord distributors and now han-

dles over 30 major record la-
bels.

Tape and film sales, said
Lewis Rosen, will be backed by
“aggressive dealer promotion
which will be geared to stimu-
late maximum store traffic and
store sales.”

Date Buys 'Thing’

NEW YORK — Date Rec-
ords has purchased the master
for “Ain't No Big Thing,” by
the Electrons.

The disk is stepping out in the
Pittsburgh area, and Date will
release the song nationally this
month.

musical instruments. He but-
tressed this with statistics on the
growth of the piano and gui-
tar fields.
Handling ‘Wrong'

Traub stated he felt the rec-
ord manufacturers were correct
in changing the price of mono
LP’s to the stereo price. What
was wrong, he said, “was the
way the distributors, rack job-
bers and retailers handled this
changeover. Not enough thought
went into the reaction of the
consumer and how this person
(the consumer) should have been
slowly educated to this change.
We failed to realize that the
record customer will accept a
change, but only if done in a
proper manner. . . . We have
found in the area we service that
the situation of diminishing LP’'s
has not affected sales, and in
fact has increased sales. . . . The
reason we enjoyed a favorable
transition is that we gave much
thought to this change.”

The need for computeriza-
tion was stressed by Cecil
Steen, president of Record-
wagon. “The company’'s data
processing system is basically
concerned with two separate,
but related areas,” Steen said,
“the three warehouses and
Recordwagon's 400 accounts,
which are serviced with records,
tapes, musical instruments and
accessories by these three out-
lets. “Steen then displayed and
explained the feed cards and
red out sheets used by the com-
pany in the computer's opera-
tion. The process basically used
tickets which are returned by
the stores as records are sold.
The tickets are accumulated for
each store on a weekly basis,

D'Lisa Formed:;
Jordan at Helm

NEW YORK — David Lucas,
composer, has formed D'Lisa
Music, a BMI affiliate. Roy Jor-
dan, also a composer, will oper-
ate the firm.

In a move to stimulate young
writers, D'Lisa has formed a
Concept Development Work-
shop Laboratory in the firm’s
New York headquarters. This
workshop will be headed by
Jordan and Lucas, with groups
of young writers meeting to
create and test and develop new
concepts in lyrics and music.

D'Lisa has already acquired
songs from Lucas and Jordan,

as well as from Mike Abene,

George Grant and Hank Hoff-
man.

Farrell Pub Issues
Folio by Lardens

NEW YORK — Pocketfull
of Tunes, Wes Farrell's pub-
lishing arm, has released a folio
of songs written by Larry and
Dennis Larden, two of the lead
singers in Every Mothers’ Son.
One of the songs, “Brandy,” has
recently been cut by Dave Just-
in for Polydor, which Farrell
said was part of the big Eng-
lish response to the material.

Farrell noted that about a
dozen English groups had cut
songs from Every Mothers' Son’s
debut album on MGM. The
group's single hit “"Come on
Down to My Boat," co-written
by Farrell, has been covered
several times. The songbook con-
tains 28 pages.
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Cap Cuts Customer Mono $% 20%

Stan Gortikov, president of the firm’s distribut-

e Continued from page I

$1,000 worth of mono records in exchange for
$3,000 worth of stereo product. Capitol's pre-
vious return policy during the period when mono
and stereo were equal was a straight mono for
mono stereo for stereo situation. It's also under-
stood that Capitol will begin releasing its classical

product in stereo only.

The label is in no way suggesting to its custom-
ers that they decrease the mono
the company hopes this price edge will allow
store owners an added margin of profit on mono
material and hopefully will spur the sales of
catalog and standard titles in mono.

rice. In fact,

NARM Shifts to High
—Cartridge Wing Set

e Continued from page 1

Tiedjen's presentation treated
the growth of NARM and the
share-of-record market its mem-
bers enjoyed through the vears,
and paralleled this with the
mushrooming tape  market.
Tiedjens said the tape market
is far too big today and its po-
tential too promising to con-
tinue beine ignored by the asso-
ciation, He said he is no longer
interested in the record business
excent so far as it is “The
mother indvstry of the business
I am now in," He explained
that he had a nostalgic regard
for the association which he
had served as fonndine presi-
dent and, therefore, felt he
shovld urpe NARM to make its
cartridee move now. The pre-
sentation was impressive and
convincing and apparently was
aimed at creating a groundswell
amone members to favor the
move,

Several members, speaking
from the floor, pointed out that
NARM already covers the mer-
chandising of recorded music
and questioned the need for set-
ting up a tape wing. Art Tal-
madge, Musicor Records presi-
dent, cautioned members that
the tape business perhaps was
overblown with ballyhoo, and
indicated that the association
should not go overboard for
tape at this time.

Larry Finley, International
Tape Cartridge Corp. president,
answered by pointing out that
most cartridee product sold to-
day is moved by non-music out-
lets, and that if the record mer-
chant wants to hold on to a
share of the business, he should
wake up to the importance of
tape before it's too late. As it
now stands, Finley said, auto-
motive outlets dominate the
cartridee business.

Amos Heilicher, Minneapolis
distribntor and racker and'a
NARM officer, told the assem-
bly that his cartridge business
was growing at a fast rate, and
rack jobbers who are not mov-
ing into this field are losing a
creditable share of profits.

The NARM board is ex-
pected to approve the Tape
Division proposal. Indications
are that the Tape Division's

sessions will replace NARM's
sagging mid - year meetings
which have been drawing half-
hearted attendance. The meet-
ings have gradually turned into
affairs more social than business
in content, according to many.
The pallid nature of this year’s
meeting  spurred  grumbling
among many who attended.
Target of most complaints was
this year's absence of person-to-
person sessions between manu-
facturers and rack jobbers.

It is no secret that the sum-
mer sessions have been a prob-
lem for Jules Malamud,
NARM's executive director, who
has been pondering ways and
means to attract healthier par-
ticipation for these sessions,
The proposed Tape Division's
sessions can help fill the grow-
ing mid-year void.

NARM's eagerness at this
time to grant equal status to
tape cartridges on a par with
records was seen by some as a
radical turnabout in the asso-
ciation’s unofficial attitude to-
ward the new industry. Some
members of the cartridge field
had been miffed during recent
months by what they detected
as an anti-tape posture taken
by NARM's executive director
and some of its officers. A
number of cartridge men are
still smarting from the sting of
NARM's keynote address during
its spring sessions which they
felt threw cold water on their
hot industry. They believed this
talk mirrored NARM's cartridge
attitude.

In speaking for approval for
a NARM Tape Division, several
mentioned the mutual gain
which could be derived from
this move: NARM’s members
would benefit from exposure
and guidance in a fast-growing
industry, and NARM itself

could bolster its 101 member-
ship ranks by an estimated 200
members.

Tiedjens' presentation, com-
ing as the last order of business
during N AR M's Thursday
morning tape meeting, sparked
what many felt was an other-
wise lackluster session. Al-
though the speaker panel con-
sisted of notable and respected
members of the industry, those
who attended found that the

Executive Turntable

e Continued from

fgge 3
Albuquerque, N. M. Bee is former vice-president of Lance Music

Enterprizes, Albuquerque.

* k %k
Takuzo Sakamoto has been named Western sales manager
for the new West Coast headquarters in Los Angeles for Toshiba
America Inc., American subsidiary of Tokyo Shibaura Electric

Co. Ltd. of Japa

n. The Los Angeles office will market 27 models

of color and black-and-white TV, radios, solid-state stereo, tape

recorders and transceivers. .

. . otone Records in Canada has

appointed Terry Mann as promotion manager. Mann has 11
years' background in radio in both the U. S, and Canada, most
recently as program director of CKLB, Oshawa.

10
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ing corporation, is still enthusiastic for the “ulti-
mate conversion to a one class inventory.”

At Liberty Records, Lee Mendell, corporate
sales vice-president, reports rumblings of sup-
port for mono from his field staff. “In our area,
as a contemporary sounds of today record com-
pany, we have found some resurgence for mono
product, Its death is greatly exaggerated.”

Reports from around the country offer varied
dealer reactions to the purported de-emphasis for
mono recordings. There is a total backing for
mono, a compromise attitude, plus a total belief
in exclusive stereo representation,

PHILCO-FORD'S NEW Hip-Pocket
disk is not much larger than the
label of a regular 45 rpm single.
The company claims it does not
scratch.

session offered them little that
was new.

Jack Geldbart (L&F Record
Service, Atlanta), who served
as panel chairman, reported
that tape cartridge sales were
growing in his area, In addition
to Tiedjens, other speakers in-
cluded Stanley Jaffe (Consoli-
dated Distributing, Seattle),
Merritt Kirk (Calectron, Inc.,
Daly City, Calif.), and Jim Lev-
itus (Car Tapes, Inc., Chicago).

Some of the points covered
include such oft-repeated issues
as marketplace confusion over
multiple configuration, need
for standardization in packag-

ing, and the problems of pilfer-

age.

Noteworthy comments by
panelists included Jaffe's advice
to merchandisers to avoid in-
ventory confusion by restricting
the number of sources of car-
tridge supply, Kirk’s report that
90 per cent of Calectron’s car-
tridge sales were to non-music
outlets, and Levitus' call for
source marking of cartridge
product.

General consensus of the tape
session—which also seemed to
reflect NARM's new attitude—
is that the tape cartridge busi-
ness represents no mere evolu-
tion, but is, in fact, a revolution,
and one which NARM must
joln.

Cartridge Forum
Responses Boom

e Continued from page 1

year's turnout of more than 400
represented mostly one or two
executives from individual firms.
firms.

This year, however, “after
discovering the market is defi-
nitely there, several firms are
interested in getting deeper in-
volved,” he said. "“These in-
clude retailers and distributors
of equipment, as well as manu-
facturers. Also automobile and
auto accessories manufacturers
and dealers, photographic
firms, consumer and trade pub-
lications, record companies, dis-
tributors and dealers.” A block
of rooms is being held for early
registrants by the hotel. Late
registrants will have to vie with
regular customers for rooms.

s Forum, sponsored jointly

oo diohistanrs tom

Philco-Ford’s Product Mild

o Continued from page 1

disk, standard 45's and LP's.
Four unmits will be marketed:
two radio phono models listing
at $24.95 and two phono-only
models listing at $19.95.Mar-
keting starts immediately.

Each recording selected for
release in mini-disk consists of
a coupling of two top 10 sides
by the same artist. Thus an art-
ist has to have two sides which
reach the top 10 before he can
be released in the Philco-Ford
series. The company is using
Billboard's Hot 100 Chart to
qualify artists for releases. Phil-
co-Ford leases rights for the
masters from labels on a master-
by-master basis.

The Hip Pocket disk release
consists of 14 selections. The
firm expects to issue 24 during
the first year. Armin E. Allen,
vice-president and general man-
ager of Philco-Ford's Consumer
Electronics Division, said the
company would invest 31 million
in advertising during the first
year to get the system launched.

Vincent P, Novak, new prod-
ucts planning manager of the
Consumer Electronics Division,
said Philco-Ford was aiming its
new disk concept at the "B to
18-year-old market.” He pre-
dicted the playback system will
appeal to the same user as the
transistor radio. Since 25 mini-
disks fit into a pocket, Novak
said, the record will find a new
area of use.

Wholesalers and manufactur-
ers here looked and listened to
Philco-Ford's presentation but
sparked little enthusiasm for the
new concept. Some believed its
weakness was the use of record-

Bootleg Suit

o Continued from page 1

ident. Each action seeks $50,-
000 in compensatory damages
and $100,000 in punitive
damages. In addition, Barash
said he would examine each of
the defendants before trial in an
attempt to ascertain who were
their suppliers.

“We will sue anyone,” said
B. T. Puppy's Executive Vice-
President Steve Blaine, “who
we believe, sells or distributes
unauthorized copies of B. T.
Puppy.

Defendants of the Puppy ac-
tion are C & S Discount Stores,
Halpin's Music Shop, Robbin's
Nest, L. A. 8§ Music Shop,
Fulton Discount, B&R Records,
Disco-O-Rama, Crawford Dis-
count Store, Avery Book Stores

and Leo's, all of Brooklyn; Rec-
ord Shack, Blue Note Music

Shop and Radio and TV serv-
ice, all of Manhattan; Triboro
Records in Queens, and ABC
Record Shop in Hicksville, Long
Island.

Barash said that B. T. Puppy
has engaged the services of pri-
vate detectives; that spot checks
will be made to determine the
purveyors of illegal records; and
that a dossier of information
will be collected to be made
available to all manufacturers
willing to fight the bootleggers.

“New York is not the only
affected area,” he continued.
“There is widespread bootleg-

by Billboard and Merchan-
dising Week, will be held at the
New York Hilton. Registration
fee is $100 for the two days of
educational sessions led by
some of the greatest authorities
in the field. New developments
in B-track, 4-track, 2-track, cas-
sette, and other systems will be
discussed. Address registrations
to The Tape Cartridge Forum,
Room 1408, 500 Fifth Avenue,
New York, N. Y." 1003s,
or phone 212 LW 4-0080.

ings which have hit their sales
peak and whose market appeal
is spent. Novak's answer to this
was that the mini-disk was
aimed at the youngster who al-
ready owns the regular 45 sin-
gle, but wants a mini-disk for
portable use.

Some wholesalers shru
off the Hip Pocket disk i
claiming they do not want to
handle another disk form, and
that the record business is al-
ready burdened with multiple
speeds and disk sizes,

A number of record manufac-
turers here indicated a reluc-
tance to share their hit record-
ings with another company,
Most said it was against policy
to turn their product over to an
outside firm for marketing.
Ford's own marketing organiza-
tion will handle the disks and

honos, selling direct to rack
jobbers and dealers via Philco-
Ford's franchised distribution.
Several industry leaders here
said they saw in Philco-Ford's
move an exploratory probe at
the record industry and if it
succeeded, more could be ex-
pected.

The first wave of product in-
cludes such hits as “Respect”
and “I Never Loved a Man
(The Way 1 Love You)" by
Aretha Franklin of Atlantic
Records, the Doors of Elektra
Records with “Light My Fire"
and “Break Through,” plus art-
ists like Neil Diamond, Mitch
Ryder, Tommy James and the
Shondells, Sam the Sham Re-
vue, McCoys, Young Rascals,
Buckinghams, Otis Redding,
Sonny and Cher, Wilson Pickett,
Percy Sledge, Lovin' Spoonful
and Arthur Conley.

Hits Dealers

ging in key markets east of the
Mississippi, and millions of dol-
lars weekly are being dissipated.

Prices for bootleg goods
range from 18 to 23 cents, as
compared with the normal
wholesale price of 64 cents. “As
a result of these illegal opera-
tions, we were hurt badly on
such merchandise as the Hap-
penings' disk of ‘Mammy’ and
‘'l Got Rhythm." But other la-
bels suffered too—all the hits
on both singles and albums are
targets.”

Barash said, “When bootleg- -
ging is unchecked all legitimate
facets of the record and music
business are the losers. An in-
ferior product is foisted on the
consumer; the artists lose in
popularity; the labels lose sales
and its image deteriorates; the
copyright owners lose out in

mechanical royalties, and the
total industry loss is tre- :
mendous.”

Pubs Soe

Historically, the brunt of liti-
gation against bootlegging has
been borne by music publishers,
who have sought to protect
their copyrights against in-
fringements. It has been rela-
tively rare for manufacturers to
institute suit; and it has been
even rarer to aim the litigation
at retailers and distributors. In
January 1967, the New York
Legislature enacted a law mak-
ing the dealer responsible for
any bootlegging product mov-
ing through his hands. The law
states that it is a misdemeanor
to manufacture or sell any rec-
ord or tape with the knowledge
that the product is counter-
feited.

In recent weeks, as reported
exclusively in Billboard, ramp-
ant bootlegging activities have
mepled a number of manu-
acturers including Atlantic,
B. T. Puppy, Roulette and
others to redesign their labels
in order to pose tougher obsta-
cles for the counterfeiter.
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Philips Bucks French Downslide;

PARIS—Despite the general slump in record sales
registered by most French companies this year, Philips
sales for the first eight months of 1967 are 2 per cent
up on the same period last year.

This was reported at the annual Philips congress
(Aug. 31, Sept. 1) which was presided over by 8. P.
Philips president Georges Meyerstein-Maigret and at-
tended by Philips executives from the U. S, U. K,
Germany, Holland, Belgium, Canada, Spain, Finland,
Morocco, Lebanon, Switzerland and Italy, including
Philips International Director General C. Solleveld.

Meyerstein-Maigret said that the record industry
in France was going through a difficult period and the
one French company quoted on the stock exchange
ad sales figures 19.3 per cent down

(Pathe-Marconi)
on 1966.

“However," said Meyerstein-Maigret, “thanks to a

New Album Releases

[] ATLANTIC

BEOBBY DARIN—Bobby Darin Sings. Doclor
Dalittle; BIS4 (M), 5D BI154 (5)

(] BAROQUE

BACH/PEPUSCH/LOEILLET,/TELEMANN: TRID
SOMATAS — Rampal/Duschenes/Gilbert;
1879 (M), 2BT9 (3)

BARDQUE CHAMBER ORCH.—Four Italian
Blml:gm Concerti; 1880 (M), 2880 Ii.IS

EICHENDORFF WIND QUINTET—Danzi/Reicha
Davienno; 1849 (M), 2880 (5)

MeGILL UNIVERSITY MARTLETS (Whyte)—
Choral Masterworks Through the Cen-
turies; 1877 (MY, 2877 (5)

MOZART/BACH/TARTINI: YIOLIN & HARPSI-
CHOED COMATAS —Winifred Roberts
Geraint Jones; 1B&8 (M), 2848 (5)

Memo fo producers

“All For You™

movin" fast up top 100
L P. chart in new

RAY CHARLES

album (Listen) ABC
More and more a standard.
Why not record a winner.

WEBSTER-LEE PUB. (0.

6201 Santa Monica BI.
Hollywood

‘*
Mr. Manufacurer:

Salesman open for position. Past
10 years selling every Rack Jobber
thru 11 Western States, they are

pat of my references. Further
particulars from

LOU WERTH

1299 N. Harper
West Hollywood, Calif. 90046

*

ONE-STOP

RECORD SERVICE

Complete line of Spirituals,
R & B and Catalog Merchandise.
Write to be placed on our

national mailing list.

We ship C.O.D. in the U.S.

Check must occompany order from
all international accounts.

Barney’s One-Stop -

3134 Roossvelt, Chicage, lll. 50624
PHONE: (112) VA &1028
|

12

MOZART: VYARIATIONS FOR PIAND-Lise
Boucher; 1872 (M), 2872 TE}

JEAN-PIERRE RAMPAL/MENME GILRERT—
Sonatas  for Flute and Harpsichord;
1878 (M), 2878 (5)

STEVEN STARYE/KENMNETH GILRERT-—Mas-
ters of the Old Barogue; 1874 (M), 2874

[5)
MARIE AIMEE VARRO—Marie Almes Yarro
at Paderewski's Piano; 1873 (M), 2873

(3)
VIVALDI: IL PASTOR FIDO—Berman/lones/
Joachim; 1875 (M), 2875 (5)

[0 BLUE NOTE

JACKIE McLEAN—Action Action Actlon; 4218

HAMK MOBLEY_A Caddy for Daddy; 4230

STANLEY TURRENTINE—The Spoiler; BLP
4256 (M), BLP B4256 (5)

LARRY YOUNG—Of Love & Peace; BLP 4242
(M), BLF B4242 (5)

] CAMEO

ED McMAHON-And Me . .
Mahon; C-2009 (M), 5C-2009

] CORNERSTONE

DEL ROSA CHOMR—Del Rosa Choir Presents
. . . Afterglow; 586 (5)

DEMOS SHA IAM=The Shakarion Stery;
55 BOS

] DISNEYLAND

WALT DISNEY PRESENTS BEST LOVED
FAIRY TALES! 5T 3945

WALT DISNEY PRESENTS THE FURTHER
ADVENTURES OF JIMINY CRICKET; DQ
1324

[] DORADO

CARMEN DELIA DIPINI-Encadenados; DRM
1000, DRS 2000

[] ESP DISK

THE GODI; 1047

[] EVEREST

DARIUS MILHAUD—Aspen-Serenade/Suite De
Quatraing,/Septet for Strings: 3176 (5]

[ LONDON

DVORAK: MEW WORLD SYMPHONY-—Now
1Fg';lIl'ulrll'l'lu:ﬂ'liil Orch. (Dorati); 3PC 21025

I'm Ed Mec-
(%)

1 MERCURY

BRAHMS: ALTD RHAPS0DY/TRAGIC OVER-
TURE/KODALY: PSALMUS HUNGARICUS=—
Arkhipova/llosfalvy/Russian  State Sym-

q'hun (Morkevitch): SROD467 {SJr
ROY DRUSKY-Mow Iz a Lonely Time; MG

21118 (M), SR &1118 (5)

DAYE DUDLEY—Dave Dudley Country; MG
21133 M), SR A&1133 i_s:

HORST JAMKOWSKI-With Love; MG 21125
(M) SR &1125 (5)

SARAM VYAUGHAMN—It's a Man's
MG 21122 (M), SR &1122 (5)

] MUSICOR

THE PLATTERS—The Mew Golden Hits of the
Platfers; MM-2141 (M), M5-3141 (5)

FLOYD TILLMAN—Floyd Tillman's Country;
MM 21386 (M), M5 3134 (5)

Warld;

(OPY DIRECTOR

CEBS is seeking a Copy Director to
supervise 3 writers in creating adver-
tising copy for publication and
broadcasting. Broodcast writing and
production experience a must.
Agency copywriter experionce is also
desired, preferably es copy chief.
Candidaie selected will have current
knowledge of music market.

CBS offers fine growth poten-
tial and excellent benefits
incleding stock purchase.

Send resume WITH salary history
end currant requirements to:

R. SHEPPS

(BS

51 W. 52 5t
New York, N. Y. 10019

By MIKE HENNESSEY

fantastic August period in which our LP sales were
double the figure for August 1966, we are now 2 per
cent up on last year."

Yigorous Growth

C. Solleveld, who said he was celebrating his 25th
year with Philips, told representatives that Philips in
France had shown vigorous growth and was often
quoted as an example to other Philips companies. The
record market was far from lively at the present time
and Philips, under Meyerstein-Maigret, had done ex-
tremely well, not only in the matter of turnover but
also in the matter of creativity.

The various Philips department chiefs presented
their program of new releases to the congress, aided by
film clips, slides and excerpts from selected records,
and laid particular emphasis on records for children.

Philips now leads the French market in children's

Sales Up 2 P.C.

records and has sold 10 million in 10 years. Plans
for-the 1967-1968 season include a special record-color-

ing book offer with a 10-inch LP and a 12-page
coloring book featuring the adventures of the popular

Christmas market.

children's character Colargol the Bear, will sell for
23francs 90 ($4.78) and is aimed primarily at the

Said Meyerstein-Maigret: “There is great potential
in the children’s market and we must set out to in-
terest children in records when they are two years old,
not wait until they are five years old.”

New Series
In this “get 'em while they're young” spirit, Philips
is also launching a new series of record-book EP’s
of classical recordings with a 64-page catalog of rec-

{Continued on page 66)

BREAKOUT sINGLES

% NATIONAL BREAKOUTS

NO NATIONAL BREAKOUTS
THIS WEEK

FOR WHAT IT'S WORTH . . .

Staple Singers, Epic 10220 (Ten East/ Cotillion/ Springale-
Toones, BMI) (New Orleans)

EVERLASTING LOVE . ..

Robert Knight, Rising Son 705 (TM, BMI) (Philadelphic &

Mashville)

% REGIONAL BREAKOUTS

These new records, not yet on Billboard's Hot 100 have been
reporfed gefting sfrong sales action by dealer: in  majar

market{s]) listed in parentheses.

IFLL RELEASE YOU . . .

Joonn Bon & the Coguettes, MTA 129 (Four 5tar, BMI)

{Philodelphic & Baltimore)

1 RICHMOND OPERA
TREASURY

STRAUSS: DER ROSEMMAVALIER—Reining/
Gueden/Jurinac, Various Artists/Vienna
Philharmonic (Kleiber); RS &4001 (M

WAGHER: DIE MEISTERSINGER —Schoeffler !
Guedan,/ Treptow,/Wariouss  Artists,/ Vienna
Philharmonic (Knapperstbusch); RS &A5002

M

'b‘l'.tﬁilll‘-l: FARSIFAL-—Windgassen Maoedl/
Lendon/Various Artists; Bayreuth Festi-
val [Knappertsbusch); RS &5001 [M)

1 SIDEWALK

SOUNDTRACK—~The Trip; T 5908 (M), ST
5908 (5)

[] SUPREME

THE LAMG SISTERS—The Lang Sisfers in
Sweel Harmony; 1146 (M), § 214 [5)

PAUL WEAYER CHORALE—On Stagel; 115
M1, 5 215 (8)

[ TOWER

JUSTIN WILSON—How Y'AlI?; T 5090 (M),
ST 5090 (%)

[0 TURNABOUT

LUKAS FOSS—Lukas Foss Conducts |ves/
Milhaud/Skalkottas/Bartok; TV 34154%

VIVALDI: LUTE & MANDOLIN CONCERTO-
Wurttemberg Chamber Orch,, Heilbronn
(Faerber); V 341535

BELA & DITTA PASITORY BARTOK-—Bartok
Flays Bartok; TV 4159 (M)

] TURNABOUT VOX

BRAMMS: YARIATIONS AWD FUGUE ON A
THEME OF HAMNDEL OP. 24 WALTIES
oPF. 39, NOS. 1, 2, 4 & 9, 10, 11,
13, 14,8 15; TV 34145 (M)

GALLING & JAMET—Concerto for Piano/
Concetra for Harp; TV 341485

ORCH, OF THE = VYIENNA VOLKSDPER
{Angerer) — Music for a Ball Vienna/
1825; TV 341545

PROKOFIEV CONDUCTS PROKOFIEV—Vienna
5-:'!?! Opera QOrch (Sternbergl; TV 4160
|

ROSSINI: IL SIGNOR BRUSCHIND—Milan
Philharmonic Orch. (Gerelli); TV 341585

SCHUMANN: CARNAYAL, G5SCEMES FROM
CHILDHOOD, POPILLONS—Guiomar Movses;
TV 341645

SCHUBERT: “TROUT" QUINTET D. &467—
Hungarian String Quartet; TV 34140 5§

HELGA STORCKE—The Harp and the French
Impressionists; TV 3418158

1 UNITED ARTISTS

JIMMY  ROSELLI-There Must Be a Way;
UAL 3&11 (M), UAS B&T11 (5)

[[1 UA INTERNATIONAL

DOMENICO MODUGNO—Modugna Sings Me-
dugno; UN 14528 (M), UNS 15528 (5)

[ VANGUARD EVERYMAN

HMMY RUSHIMG—Listen 1o the
SRV-3007 (M), SRV-73007 (5)

] VEEP

ANTHONY & THE IMPERIALS-Movie Grab-
bers; WP 13514 (M), YPS 13518 (5)

Blues;

wwWw americanradiohistorv com

(Mew Orleans)

HUSH . . .

Billy Joe Royal, Columbic 44277 (Lowery, BMI)

WHAT DOES IT TAKE (TO KEEP A

MAN LIKE YOU SATISFIED) . . .
Skeeter Davis, RCA Victor 9242 (Glarer, BMI) (Mashville)

SEVEN DAYS TOO LONG . . .

Chuck Wood, Roulette 4754 (Popup/Branston, BMI)

(] VERVE

LOU JACOBI=The Yiddish Are Comingl The
Yiddish Are Comingl; VW 15058 [M], W/
Va-15058 (5)

0 VoxX

SCHOEWBERG: FOUR STRIWNG GQUARTETS—
Kohon & Ramor Quarfets; SVBX 5%0 (5)

] VOX TWINS

EH%FIII MAIURKAS—Orazio Frugoni; 52017
(

[] ZONDERVAN

VIBRAHARP & CHIMES—Steeple Time;
ILP 720 (M)

Gulf & Western
In New Move

NASHVILLE—Gulf & West-
ern continued its move into
Nashville by establishing repre-
sentation for Famous, Para-
mount and Ensign Music Pub-
lishing companies,

Henry Hurt, who moved to
Mashville from Los Angeles to
form publishing firms for Dot
Records under Randy Wood,
will continue with his Sun-Vine
and Vin-Sun companies, and
take on the additional publish-
ing outlets. He also will repre-
sent Desi-Lu music,

Hurt, a brother-in-law of
Dot's Pat Boone, already has
added the catalogs of Famous
Music to his office in the RCA
Victor building, and will com-
plete the catalog listings as
soon as they are available. He
also has been authorized to sign
a limited number of exclusive
writers, and will concentrate
heavily on the country field.

Wood, meanwhile, is ex-
pected to return to WMNashville
in mid-September, and will be
active in some way in the mu-
sic field.

B

ADVERTISING IN
p BUSINESSPAPERS
. MEANS BUSINESS -

when answering ads . . .
Say You Saw It in
Billboard
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Billboard SPECIAL SURVEY For Week Ending 9/16/67

BEST SELLING

JAZZLP'sS

Week Week

TITLE, Artist, Label & Mumber

1 DYNAMIC DUOD

RCA Victor 9292

=AY —

BB R R EE B R

Jimmy Smith & Wes Montgomery, Verve ¥ H?B [MA);
va-B&78 (5]

CALIFORNIA DREAMING ... ................c00ivinn 28
Wes Montgomery, Verve WV B&72 (M) V&-B&T2 [5)

BIG SWING FACE
Buddy Rich, Pacific Jarr PJ 100117 [M); 5T 20017 (5)

Charles Lloyd, Atlantic 1481 [M); 5D 1481 (5)

SWEET RAIN
Stan Getr, Verve ¥V B&93 (M); V5-B&93 (5)

SERGI0O MENDES & BRASIL '66
AEM LP 114 [M); 5P 4116 (5)

THAT'S LOU .
Lou Rawls, Capitel T 1?56 (M); ST 2756 (5)

FOBIR . . oooesesenus conu i anne e s s .19

Sergio Mendes & Brasil "84, ARM LP 122 (M); 5P 4122 (5)

BEAT GOES ON
Herbie Mann, Atlantic 1483 (M); SD 1483 (%)

LOU RAWLS LIVE . . . . . s 28
Capital T 2459 (M); ST 2459 (%)

MERCY, MERCY, MERCY
Eﬂ;ﬂ:‘nﬁlrll Adderley Quintet, Capitol T 26463 (M); 5T

BILL EVANS AT TOWN HALL YOL I............. ...
Verve V B&B3 [M); V&-B&83 (5)

Ray Charles, ABC ABC 595 (M); ABCS 595 (%)

Erroll Garner, MGM E 4463 (M); SE 4443 (5)

MELLOW YELLOW
Odell Brown & the Organ-izers, Cadet LP 788 (M); LPS 788 (5)

THE MOVIE ALBUM .. T |1
Ramsey Lewis, Cadel LP 782 IM}; I.Ps 782 :Sl

SWINGIN' NEW BIG BAND .. ... .. ... .......... .. .25
Buddy Rich, Pacific Jazz PJ 10113 (M); ST 20113 (5)

LOU RAWLS SOULIN' _...... . ... ... . icieeooiiin 28
Capital T 2368 (M); 3T 256& (5)

MIXED BAG . . EE |
Richie Havens, Verve Forecast FT 3006 (M); FTS 3006 15]

BOLA SETE AT MONTEREY JAZZ FESTIVAL RO |

Verve V BAEY (M); VE-B&ED (5)

Production:;
Tony Moon
806 16th Ave. So.
Nashville, Tenn.

Management:

Ron Dillman

P.0. Box 9044

Union Park, Orlando, Florida

wwWw americanradiohistorv com

Family Dog,
KS Plan on
Studio Out

LOS ANGELES—The Kama
Sutra-Family Dog Productions
project to construct a recording
studio at the Avalon Ballroom
in San Francisco has been side-
lined. If Chet Helms, head of
the pop/hippie ballroom de-
cides to pursue any recording
studio construction, as he has
been considering, the project
will be his alone.

The two companies are still
planning to go ahead with KS's
selling and distributing psyche-
delic poster art created by Bay
Area artists associated with
Helms.

On the creative front locally,
KS's major “push artist” Tony
Bruno has been set for his Las
Vegas debut Sept. 20 at the
Frontier Hotel with an |8-piece
band, for $10,000 per week.
His debut Buddah LP will I:n:
released following chall'l(ge
cover art. Artie Ripp, KS co-
owner, is completing a single
and LP by Penny Nichols and
directing the debut LP of Pete
Anders and Vinnie Poncia, both
for Buddah, KS's newest label.

The two writers turned vocal-
ists, in turn produced the In-
nocence single of “Turned On
Time" for KS, which has been
re-recorded as the background
music for a new TV commer-
cial. The commercial usage in
TV marks a first for the com-
pany, which plans expanding in-
to other visual media.

when answering ads . . .
Say You Saw It in
Billboard
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Only one
thing could be
bigger than

“THE SEA

San Sebastian Strings

e
MUSIC by anita kerr/ poetry by rod mckuen

THE EARTH / San Sebastian Strings W/WS 1705

WARNER BROB.
RECORDS

Music Composed and Conducted by Anita Kerr Words Written and Spoken by Rod McKuen An Anro Production
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Musical Instruments

What Retailers Are Doing
About Sheet Music Blues

CHICAGO — Dealers report
an increasing number of calls
for old blues and current hot
pop tunes on sheet music, but
they say the proliferation of new
publishers sometimes make it
difficult to locate new sheet mu-
sic releases.

Most of the calls, according
to dealers and jobbers, are com-
ing from instrumentalists in teen
rock groups. They're looking for
material to broaden repertoire.
Though they learn most of their
new material by listening to rec-
ords and other groups, much of
the old blues material they can-
not find on record.

Though there are reports that
old blues is in short supply on
sheet music, jobbers deny this.
Jobber executive Dennis DeCor-

Al Caiola's newest United Artists
album, "“King Guitar" (3586/
6586), sets the stage for a red-
carpet celebration of King Guitar
Month., "King Guitar” tops the
list of 15 superb Caiola albums.
This exciting album may be
Caiola’'s best yet. Its range of
tunes and moods—from a
melodic "“Something Stupid" to
the tender "Man & a Women" to
the vitality of "Kansas City' and
"A Few llars More''create an
unmatched stage for Caiola's
commanding musicianship, It
takes an outstanding instrument
to keep up with the range and in-
tensity of his performance: only
an Epiphone Guitar will do.

{(Advertisement)
= = — —— _—=— RSN

live
the exultation
and suffering
of bowed strings’
changing moods,
interwoven
better

within... A_Hl ERICAN

7=
Drysta-
: *
| Hiﬂ/

O*’ﬂpP

*Exclusive procass of

LAMISRIG/AN]

RECORDING TAPE
A Division of GREENTREE ELECTROMICS
2135 Canyon Dr., Costa Mesa, Calif. 92626

dova of Music Dealers Music
Service, Inc., New York, said,
“1 feel there is enough tradi-
tional blues material out,
There's an excellent Leadbelly
songbook available from OQOak
and a good Leadbelly method
available from the publishing
arm of The Richmond Organiza-
tion. And there's a Leadbelly
12-string method that may be
called a bestseller.”

Johete

DeCordova also said that
sheet music for current r&b hits
is in good supply. “Respect,” he
said, i1s out on sheet music from
Hanson Publications, for ex-
ample. And he said Big Three
handles material from Jobete,
the Motown publishing wing.
This assures that hot material
from Motown and Gordy will
be available.

Charles Dumont, of the Phil-
adelphia jobbing firm, Charles
Dumont & Son, suggested that
the young musicians looking for
blues sheet music “inflate™ the
number of calls for an item be-
cause in their determination they
go from store to store. “Blues
sheet music is in short supply,”
he said, “chiefly because we
get few calls for it. We do get
isolated calls for soul music, but
not enough to indicate a grow-
ing demand. The big sheet-mu-
sic sellers today have an adult
buyer at the other end.”

Celeste Jennings sheet music
buyer for Lyon & Healy, Chi-
cago, reporis that the big mu-
sic chain is getting more re-
guests for current teen and tra-
ditional blues material on sheet
music.

“And we have a problem,”
she said, “There are so many
subsidiary publishing companies
today that it's difficult to track

them down, If it weren't for the
publisher’s list under Billboard's
hot 100 1 don't know how we
would locate this music.”

Miss Jennings keeps an ex-
haustive cross-reference file on
music publishers and looks con-
sistently to Big 3, Sonway Serv-
ice and Hanson in New York
for her supply.

“We're getting more calls now
for the newer blues things, but
for a while we were really hav-
ing a run on material like *Soul
Time'."

Despite three-month guaran-
tee sale policies from most pub-
lishers, Miss Jennings watches
the charts closely when order-
ing. She only orders in large
quantity those that show rapid
progress on the chart. “Those
that have been on the chart
several weeks don't warrant as
much quantity,” she said.

Resourceful producers, such
as Dunwich here, have found
their own sources of notated
blues and other material. “We've
had no trouble getting old blues
material,” said Bill Traut of
Dunwich, “because Ark Music,
a subsidiary of Chess Produc-
ing Corp., has a series of great
books out on the real folk blues
material of men like Jimmy
Reed, Muddy Waters and
Howlin" Wolf. Oak has some
excellent material, too.

“But most groups are still
getting their ideas from records.
The kids are the greatest copiers
in the world. They copy records
and they copy each other. In
the blues field they copy every-
thing Paul Butterfield does,
which is really copying a copy.
For Butterfield copied several
old blues bands he heard when
he used to hang around on Max-
well Street in Chicago.”

What Makes a Good Guitar?

CHICAGO — What do gui-
tar lovers look for when buying
a new instrument? Every dealer
handling this popular instru-
ment should know these basics,
outlined by the American Mu-
sic Conference:

The first important must is
good fingerboard action—the
ease with which the strings can
be depressed to the fingerboard.
A musician should be able to
achieve clear chords without
too much effort.

Established brand name prod-
ucts are an eye catcher of
guitar shoppers. A beginner can
become thoroughly discouraged
if his instrument cannot produce
good sound no matter how
adept he becomes with the
fingering. This may make him
give up playing instead of go-
ing back a year later for a
more expensive instrument.

Tabla on TV

~NEW YORK — Well-known

sitar and tabla player Colin
Walcott was seen on the East-
ern  Educational Network’s
“Summer Sampler” TV pro-
gram Sept. 3. The program,
taped in the Museum of Mod-
ern Art here, featured the Tony
Scott jazz quartet and folk
singers Steve Addis and Bill
Crofut. Crofut provided clari-
net accompaniment to one of
Walcott's sitar solos.

Warpage in the neck and
fingerboard should be checked
on all models, Without excep-
tion, no type of guitar can be
played if the neck and finger-
board are out of line. The qual-
ity guitars have a steel rod for
neck support. Electrical guitars
with steel strings especially need
a lot of neck support, whereas
some classical amf flat top mod-
els have nylon strings which
cause less tension,

Ebony

Most good guitars are made
of different ratios of maple,
spruce and mahogany. The
best models feature ebony finger-
boards. A guarantee from the
manufacturer is about the best
testimony a buyer can have
concerning the quality of his
instrument.

Used pguitars, especially the
more expensive models, are also
an excellent market for dealers
because there is very little de-
preciation in price. A good used
guitar has nearly the same
value as a comparable new
model.

If you are handling used
models, here are the pitfalls to
look for: warpage in the neck
and fingerboard; holes or splits
in the body; a loose neck;
cracked or loose ribs in the
body (these will make chords
buzz), good action and musical
accuracy.

e neame=liohiStor com

THE EASYBEATS have just signed a product endorsement contract
with Beverly Drums. Latest recording for the group is “Falling Off the
Edge of the World'' on United Artists. Harris-Teller Inc. of Chicago is
the exclusive distributor for Beverly Drums in United States.

$78 Million West German

Musical Instrument Export

COLOGNE—West Germany
has become one of the world's
biggest producers and exporters
of fine musical instruments.

Sales are increasing year by
year. For 1966, they totaled
$73,500,000, and for 1967 are
expected to exceed $78 million.
The Federal Guild of German
Instrument Makers reported
that German musical instru-
ments are withstanding compe-
tition onm the world market
better than almost any other
German specialty product.

The dilemma facing the Ger-
man industry, however, is
whether or not to mechanize.
Those opposing mechanization
contend that the strong compet-
itive position enjoyed by Ger-
man musical instruments at
present is due to their hand-
crafted production.

Although mechanization has
doubled production since 1959,
many instruments are still com-
pletely or partly hand-made.
There are 300 instrument fac-
tories in Germany, but a large
part of production comes from
some 1,300 small workshops of
artisans.

_ Prestige
It is these small workshops

NATE DOLIN, left, president of
King Musical Instruments, shows
the firm's new accessory display
rack to dealer Robert P. Schmitt,
Schmitt Music Co., Minneapaolis.
King introduced a new line of
accessories at the Music Show in
Chicago. Shipments commenced
Sept. 1.

a =

which give German musical in-
struments their great prestige.
Almost all hand-made instru-
ments in Germany are made
on order, and are tailored to
the specifications of the musi-
cian.,

The most famous German-
made musical instruments are
probably Steinway pianos (made
in Hamburg) and violins made
in Mittenwald and Bubenreuth-
Erlangen.

At Lake Constance, the
Lothar Gaertner factory makes
Lyres straight out of antiquity.
The ancient Greek Iyre was
symmetrical, with seven to nine
strings. Gaertner has created new
forms for the lyre and given it
new range., His lyres are asym-
metrical, made of maple and
have a two and one-half to three
octave range.

Philly Imports Up

PHILADELPHIA — Imports
of the guitars here have reached
an all-time high, according to
Philadelphia port officials.

A large shipment of Spanish-
made guitars arrived here on
Monday (21) aboard the freight-
er Prudential Seajet—the pgui-
tars being such products as satin
among such products as satin
handbags, lamps, wrought iron
and brass candelabras.

oQQg ‘s fre e dE e @ T ¢

CHECKMATE 1B is one of two
new amplifiers introduced by
WMI Corp. of Evanston, lll. This
unit has two 10-inch heavy-duty
speakers which can handle 24
watts of peak power. It has a full
complement of controls and in-
puts for guitar, accordion, rock
organ or wind instruments.

SEPTEMBER 16, 1967, BILLBOARD
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POP SPOTLIGHTS

TOP 20 Spotlights—Predicted to reach the top 20 of the Hot 100 Chart

NANCY SINATRA—LIGHTNING'S GIRL

(Prod.

Lee Hazlewood) (Writer: Hazlewood) (Hazlewood,
ASCAP)—Right in the biting vein and sales bag of

“EG{IIS,"

her recent two-sided smash

the stylist comes up with a hot topper for

“Jackson" and “You

Only Live Twice."” Lee Hazlewood wrote it, and
Miss Sinatra performs the rhythm item for all it's

worth. Flip:
(Gypsy Boy, BMI).

“Until It's Time for

You to Go"
Reprise 0620

TOP 60 Spotlights—Predicted to reach the top 60 of the HOT 100 Chart

LESLEY GORE—BRINK OF DISASTER (Prod.
Steve Douglas) (Writers: Griffin-Gordon) (Stone
Canyon, BMI)—Goeod rock ballad material, right
in the teen groove, should prove to be even more
successful than her recent “Summer and Sandy”™
hit. Outstanding production work by Steve Douglas.
Flip: “On a Day Like Today™ (Tamerlane, BMI).

Mercury 72726

*ED AMES—WHEN THE SNOW 1S ON THE
ROSES (Prod. Jim Foglesong) (Writers: Last-Bader-
Kusik-Snyder) (Miller, ASCAP) — Beautiful new
ballad, penned by James Last (of “Games That
Lovers Play” fame) affords Ames his strongest con-
tender for top chart honors since his “My Cup
Runneth Over.” Flip: “Let Me So Love” (Famous,
ASCAP). RCA Victor 9319

LINDA JONES—WHAT'VE 1 DONE (To Make You
Mad) (Prod. George Kerr) (Writers: Kerr-Hollon)
(Zira/Floteca, BMI)—Following her initial chart
winner “Hypnotized,” Miss Jones snaps back with
a wailing blues number that should prove to be a
hot sale item in both pop and r&b markets. Flip:
“Make Me Surrender (Baby, Baby Please)” (Zira/
Floteca, BMI). Loma 2077

*CLAUDINE LONGET — SMALL TALK (Prod.
Nick DeCaro & Tommy LiPuma) (Writers: Bon-
ner-Gordon) (Chardon, BMI)—Accompanied by an
unidentified (but familiar) male wvocalist, Miss
Longet offers her most commercial effort to date.
Top programming ballad that will prove to be a
big sales winner. Flip: “Man in a Raincoat" (Re-
gent, BMI). A&M B77

BUFFALO SPRINGFIELD — ROCK 'N' ROLL
WOMAN (Prod. Stephen Hills & Neil Young)
(Writer: Stills) (Ten-East-Springalo-Cotillion, BMI)
—With even more sales and programming potential
than their recent “Bluebird” hit, the group should
quickly surpass the former disk on the Hot 100.
Flip: “A Child's Claim to Fame" (Ten-East-Spring-
alo-Cotillion, BMI). Atco 6519

*RAY BRYANT—ODE TO BILLIE JOE (Prod. R.
Evans) (Writer: Gentry) (Shayne, BMI) — The
Bobbie Gentry smash proves captivating material
for pianist Bryant in this commercial dance arrange-
ment loaded with juke box and discotheque appeal.
A winner that could make it to the top in sales.
Flip: “Ramblin’” (M.].Q., BMI). Cadet 5575

UNKENOWNS—TIGHTER (Prod. Luug[):g T. Hashe-
pote) (Writers: Lindsay-Meicher) (Daywin, BMI)
—Exciting rhythm entry, well performed and ar-
ranged, should fast establish the new group as top
sellers. Hot teen market item. Flip: “*Young Enough
to Cry" (Boom-Boom, BMI). Marlin 16008

BOBBY VINTON—PLEASE LOVYE ME FOREVER
(Prod. Billy Sherrill) (Writers: Malone-Blanchard)
(Selma, BMI)—Vinton is at his best with good solid
ballad material in the vein of “Blue Velvet.” His
smooth revival of this oldie should prove to be one
of his hottest sales items in some time. Flip: “Miss
America” (Marks-Command, BMI). Epic 10228

THE HOLLIES—JUST ONE LOOK (Writers: Payne-
Carroll) (Premier Albums, BMI)—The rock oldie
is smoothly brought up to date by the British group,
just coming off their Epic hit “Carrie Anne,” and
should hit the Hot 100 hard and fast. Flip: “Run-
ning Through the Wight” (Maribus, BMI).

Imperial 66258

*WAYNE NEWTON—THROUGH THE EYES OF
LOYE (Prod. Al De Lory) (Writers: Clement-Add-
ington) (Jack, BMI)}—The recent country winner
15 given a beautiful pop reading by Newton and
should quickly bring him back to the hit category.
The Leon Russell arrangement is outstanding. Flip:
“Just a Memory” (Wayjerny, BMI).

Capitol 5993

JERRY BUTLER — MR. DREAM MERCHANT
(Prod. Jerry Ross) (Writers: Weiss-Ross) (Saturday,
BMI)}—By far his most commerical entry in some
time, Butler offers a top blues ballad that fits all
programming and is loaded with sales appeal. Pro-
ducer Jerry Ross and the Jimmy Wisner arrange
ment lend strong support. Flip: “"Cause I Love You
So" (Longport, BMI). Mercury 72721

*ANITA HARRIS—IUST LOVING YOU—(Prod.
Mike Margolis) (Writer: Springfield) (Chappell,
ASCAP)—Currently in the Top Ten on the British
charts, Miss Harris could easily make it big on this
side of the Atlantic. Beautiful ballad, penned by
Tom Springfield, will be started by middle-of-the-
road stations. Flip: “Butterfly with Coloured Wings"
(Morris, ASE‘AE]. Columbia 44236

JIM & DALE—LIVIN' ON LOVE (Prod. Hunter-
Levenson) (Writer: Levenson) (Branston-Pocono-
Macfaye, BMI)—Infectious dance beat, exceptional
vocal workout, and good lyric material are the
ingredients that should bring the new duo onto the
Hot 100 the first time out. Flip: “Sounds of the
City"” (Branston-Pocono-Macfaye, BMI).

Roulette 4755

CAPTAIN BEEFHEART & HIS MAGIC BAND—
YELLOW BRICK ROAD (Prod. Richard Perry
& Bob Krasnow) (Writers: Van Vliet-Berman)—
Culled from their hit LP “Safe as Milk,” the group
should soon find themselves riding high on the
singles charts with their driving workout of this
clever rock material., Flip: “Abba Zaba” (Kama
Sutra, BMI). Buddah 9

INNOVATION — HEARTACHES AND HEAD-
ACHES (Prod. Danny Davis & Fred Parker)
(Writers: Kelly-Redinger) (Parker, BMI) — Raucus
rocker is this debut of new quintet from New
Jersey. Loaded with teen appeal, group has an
exciting sound well produced by Danny Davis and

Fred Parker. Flip: “I Can Make It Without You"
(Parker, BMI). RCA Victor 9318

LEMON PIPERS—TURN AROUND AND TAKE A
LOOK (Prod. B. Pipers Corp.) (Writer: Bartlett)
(Anjoe, BMI})—New group with all the ingredients
of a fast smash. Well-blended voices and unique
arrangement should carry this easy rock number
to a high spot on the Hot 100 in short order.
Clever material is in the Lovin’ Spoonful vein.
Flip: “Danger” (Anjoe, BMI). Buddah 11

AMERICAN BLUES— YOUR LOVE IS TRUE
(Prod. Dale Hawkins) (Writers: Kirk-Hendrix-
Hawkins) Tyler-Belldale, BMI}—Dale Hawkins’
first production for Amy has the earmarks of a hot
chart item in this pulsating rocker with good group
sound and identifiable lyric content for the teen
buying market. Flip: “Say So" (Belldale, BMI).

Amy 997

CHART Spotlights—Predicted to reach the HOT 100 Chart

PATTIE DEUTSCH—Ode to the Great Society (Blackwood, BMI). R.S.V.P. 1127
DICK SMOTHERS—Saturday Might st the World (lrving, BMI). MERCURY

TIT

MOMGD SANTAMARIA—There Is & Mounfain (Peer Ini’., BMI), COLUME|A
&4303

JUST US5—=What Are We Gonma De (Blackwood, BMmI)., KAPP B33

TAMIKG JONES—Don"t Let Me Lose This Dream (14 Hour/Pronto, BMI).
DECEMEER B7&

TRADEWINDS—Mind Excwrsion [(Kama Sutra, BMI). KAMA SUTRA 7134

JUDY STOME—And the Trouble With Me Is Yeu [T.M., BMI). MOMUMENT 1026
DUAME & MIRIAM EDDY—Guitar on My Mind (Criterion, ASCAP). REPRISE

0632
HARBINGERS—Come Infe My World (Gil, BMI). COLUMBIA 44290
BARY RAY—Yours Until Temerrow (Screen Gems-Columbia, BMI). IMPERIAL

84156
ASTRUD GILBERTO-—| Had the Crazieit Dream (Bregman, Vocco & Conn,
ASCAP). YERVE 10548

BEAU BRUMMELS—Lower Level [Wax Tablet, BMI), WARNER BRDS. 7079

BUDDY ENGLAND—Movin’ Man (HEL, BMI). DOT 17039

YINCE HILL—When fthe World I Ready (Famous, ASCAP), TOWER 358

MICK PALMER—On Saturday Might (Ludlow, BMI). RCA VICTOR 9120

REPARATA & THE DELRONS—] Believe (Cromwell, ASCAP). MALA 573

JERRY SHARELL—It'Il Maver Happen Again (Top Drawer, BMI). MAIN
LINE 1365

YOLUMES—My Kind of Girl [Gomba, BMI). INFERND 2004

BUIX & TRACI=My Girl/My Guy (lobete, BMI). ELF 50,005

TOOTS THIELMANS—I Wonder Why (Duchess, BMI). COMMAND 4102

HIMES, HINES & DAD—Lsok for the Silver Lining (Marms, ASCAP). CO-
LuMEIA 44294

LINEER & RAMDELL—Love Is en the Way (Screen Gems-Columbia, BMI).
COLUMBIA 44230

LAST FRIDAY'S FIRE—Something's Happenimg [Madcap/Northern, ASCAP),
LRl 1ron9

ORIGINAL SOUNDTRACK—Hells Angels on Wheels (Irod, BMI). SMASH 2114
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POTLIGHT SING

Number of Singles Reviewed This Week, 186—Last Week, 228

LES

*This record is predicted to reach the TOP 40 EASY LISTENING Chart.

COUNTRY SPOTLIGHTS

TOP 10 5"50"of "the "HOT 'COUNTRY
SINGLES Chart :

JACK GREENE — WHAT LOCKS THE DOOR
(Writer: McAlpin) (Aeclaim, BMI)—More potent
ballad material with another top Greene perform-
ance headed right for the top of the country chart,
Could spill over into the pop field as well.

Decca 32190

GEORGE JONES—IF MY HEART HAD WIN-
DOWS (Prod. "Pappy” Daily) (Writer: Frazier)
(Glad-Blue Crest, BMI). Musicor 1267

DELL REEVES—A DIME AT A TIME (Prod. Bob
Montgomery) (Writer: Chestnut) (Pass Key, BMI)
—A juke box must and loaded with sale appeal
this clever rhythm item could prove the fine stylist’s
top seller to date. Powerful entry. Flip: “So Much
Got Lost" (Moss-Rose, BMI).

United Artists 50210

BOBRY BARE—THE PINEY WOOD HILLS (Prod.
Chet Atkins) (Writer: Sainte-Marie) (T.M.-Gypsy
Bou, BMI}—Bare turns in an exceptional perform-
ance on this intriguing ballad material penned by
folk singer Buffy Sainte-Marie. Loaded with sales
potential, this one could easily spill over into the
gnp field as well. Flip: "They Covered Up the Old
wimmin' Hole” (Jack, BMI} RCA Yictor 9314

JOHNNY DARRELL—COME SEE WHAT'S LEFT
OF YOUR MAN (Prod. Kelso Herston) (Writer:
Self) (Combine, BMI)—Infectious, clever rhythm -
material with a fine Darrell performance should
hit the charts with impact and move right on up.
Well done production work by Lelso Herston, Flip:
“Passin’ Through” (Central Songs, BMI).

United Artists 50207

Spotlights—Predicted to reach the

CHART HOT COUNTRY SINGLES Chart

HAROLD WEAKLEY—Since Mever (Window, BMI). COLUMBIA 44285
ROY ACUFF JR.—You, You, Youw, You ([Acuff-Rose, BMI). HICKORY 1476
DELLA RAE—Leaving Crying (Cedarwood, BMI). RCA VICTOR %313

WARREN ROBB-—I n't Stand the Light ([Tarheel, BMI). STARDAY BI15
TONY DOUGLAS & HIS SHRIMPERS—Keep Your Little Eyes on Me ([Glad-

Suma, BMI), PAULA 2780

JIMMIE DAVIS—The Chair That Recked Us All (Pass-Key, BMI), DECCA 32192
DUANE DEE—Before the Mext Teardrop Falls (Raleigh, BMI). CAFITOL 5986
ROMALD PARKER—I Don't Care (Cedarwood, BMI), RICH-R-TONE B010
JIMMY SMART—Try Crossing Ower Sometime (Cedarwood, BMI). JED 10,008

All records submitted for review should be ad-
dressed to Record Review Department, Billboard,
165 W. 46th Street, New York, N. Y. 10036.

R&B SPOTLIGHTS

TOP 'Io Spotlights—Predicted to reach the
TOP SELLING RHYTHM & BLUES
SINGLES Chart

LARRY WILLIAMS—JUST BECAUSE (Prod. Larry
Williams) (Writer: Price) (Pamco, BMI)—Culled
from the Williams Greatest Hits LP, this Lloyd
Price rhythm oldie has hot sales potential for both

the r&b and pop selling markets. Strong entry with

a well-done Williams vocal workout. Flip: “Boks
Lovin' " (Nelchell, BMI). Okeh 7294

CHART

DELLS—0-0, | Llove You (Chevis, BMI), CADET Hﬂ

RANDOLPH WALKER—Achin® All Over (Edwina/Aim, MALA 572

MARY LOVE—Talkin' About My Man [Modern, BMI), Hﬂl.'lll " 1009

LOVETTES—I MWeed a Guy (Sanavan, BMI}=I'm Afraid (Te Say | Love
You) (Sanavan, BMI), CARNIVAL 530

Spotlights—Predicted to reach the
R&B SINGLES Chart

DIANE CUNNINGHAM—Someday Baby (Amber, BMI). FONTANA 1601
KNIGHT BROS.—MNobody's Fault (Melric, BMI). MERCURY 71718
CAVALIERS—I've Gotta Find Her (Millbridge,
JEAN STANBACK-I Still Leve Yow (Don,

Bmi). RCA VICTOR 9311
BMl). PEACOCK 1958

TONI LAMARR—IV's Tee Late (McCoy/T.M., BMI). BUDDAM 10

SHAG—5top and Listen (Beechwood, BMI). CAPITOL 5993

BARTHOLOMEW PLUS THREE—When | Fall in Lowve (Young-Northern,
ASCAP). ATLANTIC 2439

EIT KATS—S5ea of Lowve (Kamur, BMIL JAMIE 1343

SHAM-ETTES—You're Welcome Back (Beckie, BMI), MGM 13798

THE MARD TIMES—Colowrs (Southern, ASCAP), WORLD PACIFIC 77873

BEVERLEY—Museum (Peer Int'l., BMI). DERAM 7512

ROVIN' FLAMES—Love Song MNe. & (Nozark/Fuller, BMI), DECCA 32191

JERRY MAYLOR—Today and Tomorrow (We Thres, BMI}. TOWER 3&5

LOTTIE JOE JOMNES—Walk Tall (Zawinul, BMI]. CAPITOL 5994

MARK TURMBULL—The Hunter (Crystal, ASCAP). REPRISE 0623

RICHARD DAWSON-—His Children’s Parsde (Granger, ASCAP)

20,020
CHOCOLATE TUNNEL—Ostrich ?ﬂ{h {Garpax, BMF} ERA 3185
LARRY & TOMMY-—Yeo-Yo (Viva, BMI), MODERN 1041

THE FAMILY—Face the Autumn (Trendsetiers, ASCAP). U.5.A. B8&
THE SOUL SET—Mickey's Funky Monkey (Jobete, BMI). BE 4012
KATHY & LARRY—Magic lsland (4-Star, BMI). CHALLENGE 59374

BILLBOARD

CARMATION

SEPTEMBER 16, 1967,
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PHIL VOWLES

JOHN BRIDGES

LOU CHAPEL RAY KESSELL

These 4 are only part of our service

(and they don't keep bankers’ hours)

Because they don’t keep bankers’ hours,
they make every day pay off for you. They
are a vital part of the Cryovac record edge
seal packaging program, and they see to it
that your packaging lines keep humming
along 1n top shape. They are equipment ser-
vice engineers. And good ones. (We have
iwo engineer/salesmen, who work with
them, supplying technical assistance.)

When you add their service to the other

elements of the Cryovac program (films, the
versatile, up-to-date SA-1 machine, and

technical assistance in depth) you know why
this program is the one for you.

Whether you want to edge seal single
LP’s, LP albums, tapes or tape cartridges —
this one program wraps them all — faster,
better and more economically. When we say,
“only Cryovac offers you a complete record
edge seal packaging program,” we mean it.

These men are four very good reasons we
can mean 1t.

W. R. GRACE & CO., CRYOVAC DIVISION, DUNCAN, S. C.

20
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Thesa ore best selling middle-of-the-road singles compiled fram
natienol retoil sales ond radia stetlen air play listed in ronk order.

3jl|leYeelsB TOP 40

Wk, Age

Wks. Age

Wiy, Age

TITLE Artinf, Lakel & Mumber la
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19

10
16

20
14
18
11

17

29

38

+30

35

0

10
13

24

33

29
26
28
2]
23

17

34

30

THE WORLD WE KNEW. ....

Framk Bimaira, Reprite 0610 Ressevalt, IMI;

TIMELESS LOVE . ...........
Ed Ames, RCA Vigter ¥2558 (Gypey Boy/T.M., EMI)

STOUT-HEARTED MEN ......
Barbra Strelsmnd, Columbls 44335 (Herma, ASCAF)

MORE AND MORE. .

Amdy Willlamz, tﬂulﬂilﬂﬂ [‘iIlI-H- IHI!
IT MUST BE HIM. ........ "t

Vikh] Carr, Likerfy 35908 (ATA, ARLAF)

IN THE BACK OF MY HEART.
Jorry Vals, Columbis 44185 (Falst, ASCAPF)

LOVER'S ROULETTE ......

Mel Torme, Columbis 44180 [Peer Int'l, Ililb

YOU ONLY LIVE TWICE. .. ..
Wancy Simuiva, Meprise 03595 (Unart, BMI)

LITTLE OLD WINE DRINKER,

Busn Martin, Reprise 0408 (Moss-Rooe, BMI)

TURN THE WORLD AROUND.
Eddy Arwold, RCA Victor 9245 (Fingeriake, BMI)

ANYTHING GOES ...........

Marpers Bizarre, Warmer Broa. TO43 [(Harma, ASCAF)

IT MAKES NO DIFFERENCE. . .
Vi Demone, RCA Yictor FI50 (Repsavelt, BMI)

YELLOW DAYS . A
Percy Faith, Columbia 44166 {Marks, BMI)

| LOOKED BACK. ...........

Perry Como, RCA Vietor {Music, Music,
Music, ASCAP)

THERE MUST BE A WAY....
Flmsmy Reselll, Unlted Artists 30179 (Loursl, ASCAP)
IN THE CHAPEL IN THE

MOONLIGHT ...............

Denn Martls, Reprise 0801 [Shaplre-Bernsi
- ASCAP

OUR SONG ................
Jack Jenes, Kapp 844 (Maclan, RMI)

ODE TO BILLIE JOE. . -
Behbis Gemiry, Capliel 3950 I!I-lllrllr Hl'-ﬂ!

ANBANBKA . ... e

Herli Alpert & the Tijuams Brass, AEM ETO
[irving, BMI)

BON SOIRE DAME. ..........
Sandpipers, ABM B41 (Matric, BMI)

MORE THAN A MIRACLE. ....
Roger Williama, Kepp B43 (Robhinz, ASCAF)
WONDERFUL SEASON OF

SUMMER ..oy b
Ray Conmiff Bimgers, Columbls 44192 (Gil, BMI)

LAURA (What's He Got That
T e P T
Frenkls Laine, ABC 1097 (Gallice, BMI]

HORN DUEY ...............

Kimg Richard's. Fluspel Knights, MTA 131 (laypaul,
SEEAL)

FOR ONCE IN MY LIFE.
T'E.ﬁ"#uhm" 44258

A STRANGE SONG. ..........
Harry Belafonts, BCA Vicher $263 (Mackwoed, BMI)
MOONLIGHT BRINGS

Ray Connlff Singers, Columbls 44192
(Tobey, ASCAF)

I'LL NEVER FALL IN LOVYE
AERAIN: sl i aa i nals

Tem Jonem, Parrel 4078 (Hallly, EMI)
THE CAT IN THE WINDOW. .

Foiuls Clark, Warner Bres. 7073 (Chardom, BMIT)
I'M STILL NOT THROUGH
MISSING YOU .

Andy Rumall, 'EIIH'-II I'H"I I:'Ilrlulu -I.lﬂ.!l
| CAN'T KEEP REMEMBERING
)y 7 | IR s R

Anita Karr Siegeri, ‘Wamer Brad, 7048

Meoserslr, BMI}

WINDOWS OF THE WORLD.. .
Dieane Warwick, Scepler 13196 (Joc/Diwe Joas

ASCAP

THE HAPPENING ...........
Herh Alpert & the THosna 8 i

BRAMBLE BUSH ............
Trini Laopaz, Reprise 1596 (Felet, ASCAF)

MORE THAN THE EYE CAN 5SEE
Al Marting, Capitsl 5989 (Saturday, BMI)

PRETHER .. i aaiineien
Trinl Lopez, Meprise G418 [Wague, BMI)
DANCING IN THE STREETS. . .
Ramsay Lowis, Codet 5572 (fobute, BMI)

| HAVE LOYED ME A MAN. ..
Margana Ning, Repriss Ob0d (Colgensi, ASJCAF)

DON'T TALK TO ME.

Jehmny Mathis, Colombias 44266 I-HHI'H”“

GEMA, BMT)

MISTY ROSES ..............

Jobnmy Mathis, Celombls 448384
(Falthful ¥irwe, BMI)

SEPTEMBER 16,
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Billboard

HOT 100

* STAR performer—Sides registering grestest proportionste upward progress this wesk.

.' Record Industry Assuciation of America seal

of cerfification a3 mallion selling single.

-":-

TI'H.I Artist (Prodocer], Label & l

1 ODE TO BILLIE JOE .
Bobbie Gemtry

3 B REFLECTIONS ..............
Dilunma Bexs & the Swpremas (Holland & Degler),
Mefown 1171

& 14 COME BACK WHEN YOU

GROW UP . .ovveiciiniinn
Bebby Yoo & the Srangen “l.ili'n‘lr‘m

THE LETTER . ...

BABY | LOVE YOU .
Arwtha Frasklln (Jerry Wexler), Allaniic 3437

YOU'RE MY EVERYTHING . . ..

Tempiationy (Norman Whitiield), Gardy 7063
:IFE'FI.ES PEACHES, PUMPKIN

Soy & the Techaiqwes Clerry Rass), Smash 2084

2 ALL YOU NEED IS LOVE . . . ...
Baatles (Georgs Martin), Capitel 3944

26 SAN FRANCISCAN NIGHTS . ..
Eric Burden and the Asimaly (Tem Wilsen)

£

29 FUNKY BROADWAY " °°
Wikiam Fickstr (J x| ]

34 THERE IS A MOUNTAIN

Domovan (Mickls Magi), rlljllirl.:--ﬁ.'ill

45 (Your Love Keeps Lifting Me)
HICHER AND HICHER

-------

Jachle Wilien (Cael Dawli], Bruniwlck 55334

37 YOU KNOW WHAT | MEAN . .
Turtles (Jes Wisseri), White Whals 134

27 IlﬂWH-ETED Ell"l.. .........
g3 NEVER H'I" LD‘H’E ___________

Axacintiom (Demes Hewe), Warnar Bres, TOT4

48 | DIG ROCK AND ROLL MUSIC

Frter, Faul B Mary (Albert B. Gropzman &
Ml Okiin], Warner Broi. TO4F

7 COLD SWEAT .

Jamus Brown & e Finln Hln- Uuwd

4 LIGHT MY FIRE .. .........
Bosrs I:F'lh.-l A, Mathchild), Elekirs 43615
54 | HAD'A
Faul Revers & the “ml?ﬂﬂhlig
75 TWELVE THIRTY o

Mamer & the Papaa Adler], Dwnhill -Iﬂ
<4 GIMME LITTLE SIGN

Brenfon Wood (Heoven-Wisn), b-lll Ihl 'Ili

28 (I W‘:nml TESTIFY ovuvoviis
Clintem), Ravilet 207

47 THIHGE | EHS'II.D HAVE SAID
Geans Roots (Steve Barrl & P. F. Shoan)

Dunhlll 4084

7% GETTIN' TOCETHER

Tommy James & the Sheadelles f
N h' IHIII.I} IIE:I'II‘-'HI!

3 PLEASANT VALLEY SUNDAY . .
Mankees [Dewgles rmim. i

43 GROOVIN'

o o

lllllllllllllllll

Bonier T. amd the MG (ftaff), Shax T34

13 THANK THE LORD FOR THE

NIGHT TIME . -
Hall Dismand HJ'H III'I'!' S Tlliy Grosmwieh),

93 | MAKE A FOOL OF MTSE‘I}
Frankis Valli {Rsh Crows), Philips q-lu-
15 WRRDS ..ocoviviaieisivees

79 LOVE BUG LEAVE MY HE.‘.HT
‘LDHE IIIIIIII
Marths Resrss & the Vandelles (Richard um

59 MAKING EVERY MINUTE
CHUHT lllllllllllllllllll

Spanky & Our Gang (lerry Rosd), Mercery TIT14

&
7
10
4
5

10

® s

23

@35

___LITTLE OLE MAN

(Uptight—Everythi
O oy ek s wame B
16 SILENCE IS COLDEN .. .,.....
Tremeloes (Mike Smith), Eple 10184
___THE CAT IN THE WINDOW
(The Bird in the Sky)

llllllll

Petuls Clark L Dam Rubin,
(Charien m‘:‘ i

go CETONUP
Esquives (81l Sheppard), Beaky 7750

ot EWPCOOE. . vvmmmatscs
Fivw Americans [Dabs Mawking), Abnak 123

31 THE WORLD WE KNEW

(Over and Over) ., .. ..........
Fromk Sinatrs (fimmy Bowen) Bepriss 0410

59 LITTLE OLD WINE DRINKER,

e A et A has e
78 MUSEUM -” .w“

Herman's Hermits (Mickie Mast), MGH
5] BLUESTHEME .. ... ........

Arruwi
73 KNOCK ON WOOD
Ot & Carls Itl.llll'li. Irn: !I.'l
__ DANDELION
Eolling Stenen tilﬁﬂll?drlﬁ}‘
__ HOW CAN | BE SURE

Youmg Rascals (Young Rascals), Atlantic 2438

6 | WAS MADE TO LOVE HER. .
Stvie Wender (H, Coshy), Tamia 54181
EIPHESSWA‘I’ TO 'ﬂ:l R HEART

Crimion 1010

g4 PUT YOUR MIND AT EASE

Mether's Son (Wes Farrall], BIGM I:I:I’Il

ag MEMPHIS SOUL STEW
King Curtis (Temmy Coghbill & ‘FTkET;T]t’

77 ANYTHING COES

Harpers Blzarre [iunr Warssker],
arner Bras. TOAI

go IN THE HEAT OF THE NIGHT

SB HAPPY . .. oviiiiiiinnn vanes
Sunshine Company (e Baracena), Imperlal &8247

71 YOU'VE GOT TO PAY THE
PRICE ... . .. .. . .. ... ......

Al Eent (Ed Wingats, &l lnl, I-I. W eems},
ie Tie 127

TR Lo SO S
Gary Lewii & the Playbaye {llp'i--.l'lﬂfl..]

ss%a3
66 RUN, RUN, RUN

Third Rail (Lavime/Resnick/Conper : Epic 10191
BALLAD OF YOU & ME'S

POONEIL

Jatinrven Alrplena (A1 I-lhll’lﬂ Iulﬂlllllr m'."

12 HEROES AND VILLAINS .
Beach Boys (Baach Beys), Brother Records 1001

__ A BANDA
Hork Alpert l'ni.'ﬁt-'-i.'idi'ui-l ﬂ""‘ “

__TO SIR WITH LOVE

__ YOUR PRECIOUS LOVE " ™ "'

Marvin Gayn & T-m!:ﬁult '.:H
__IT MUST BE HIM

Vikkl Corr (Dave Fell), Liberiy 55986

78 95 CASONOVA (Your Playing Days
Are Dvn ..................

 LETLOVE COME BETWEEN U

Jamuy & Bokby Puclfy (Papa Daa), Bell 485

96 — THE LOOK OF LOVE .
Dusty Epringfleld [lohmny FHII.'L Hlllp 40445

77 B1 | FEEL GOOD (I Feel Bad) . ...
Lewin & Clarks Expedition [Jeck llﬂﬁ
Colgem 1

23 23 FAKIN'IT .. ...,

Simeon & hrlnhl [.Ilhl !lmnﬂ Calumhbia 44233

HOT 100—A TO Z-—ipublisher-Licensee)

"""""""" |mturu|

i h-l Goed (1 Fasl Bad) {Scresm Gems-Colembls,
R T L R RN L e s e el Tobitun, B
| HH a lrll- ﬂl[l'h

Myzelf {Idhﬂnrllnut “Fewr,

""" “ | Waa Made !:H.n'llll

{ﬂﬁ W, B caveivmbsanana
Casgnava E‘l'-r Flaying Bays Lra Ower) (EewWilys
Colfam, BMI], . -2 RO s e D o ol e
Cat in the Wisdow, The (The Bird in The Sky)
[JELIHH. I e i 5 e o e o B A 4

. BIEk Wha Tou Grow Uy (ainied Beert,

..................................... 3 Xa
sdsion (Gidesn, BMI), .

Iy Gat Yo By

I s l'lllll EMI
Funky Braddway rlihl-ll.-'ﬂ'llﬂh. BMIY .
[T o Up [H

..................

Letiar, The (Bart

EH T 1 e R T T T T

ey il Uskstx,
irlrril (Haisar,
Hlllljﬂmtltnﬂ-ihﬂ HI:I Leve Bw

appy  (Uwart, BMI). .
IIHI'I gnd Villiand [Sas of Tuned, BMAD. ... ...

'LL. n‘rl HITH hr !ml I'liqn-m'
ay Jee (Third ilm B s e p D

H

thnill Swre (5lac Eacsmr, MY, o 00cnniioas 43 Cur
I Cam't Stay Awaey

IIHIIEHHIH-FI{F

Il Mever Fall n Love
In the Hest of the Wight
it Cowld Be We're in Leve |Destination, BM
It Muit Be Him

Fire (N
Lifie o4 m':.‘.

rlher - Lifile Ol M I-I| 1".1'.]*1-!!."#.5]'!"! Alright]

per;

|||||||||||||||||||||||||||||||||||||

i m-ulll Tasdilly !'Em:m'lllll lﬂlh .......
i ui.m- TR

e Arkiais,

ALk, ASCAPF)

lew [Jim-Edd, BMALY......... B3

1t°s tha Linfe Things (Chris Mo Cofilijes, B8 .

m 1::.#-:'.. Ii:l}hl ........................

mexn

Jm’ Dut of Eeach [IIE
(Four $har, DM}

Karste-Boe-Ga-les {Bo

otk on Weod (East,

Kaucklehead (Exst, BMI

‘I'l- Tﬂt Haart :hﬂll Dlamend; 1-“[.{:" h-'r;”h:- Gaf "“ﬂ' | “!'l ‘I”J

Let 0} Owt (Crazy [-Iblrl I-Ii

Lol Lawe Coma lm:—l Ur iGallbee, BT .

MeDamial, BMIDY. ... ..
i Tes i-erl:l arma)

p,il-.nl Lane, BMI]. .

R T

Leak of Love, The 1Hui-u'lll, 1] -
Lewiians Man HHIFIHI
g Leave My
Ithlrl| Ilm Minute l:nll' L] [
Stew [Pramto l-m RM1)
Ilrmm {Peer Ind” I.. B, .

H.l ] I“"l Jna {lhn-. ASCAF

Samg (Tewla Cecilin, BMAL)

Frem Tow " Flaasani 'i'lllnl lnii'r tlun- I'h—q-l:lhnhh.
Epamar, FRTE gl | BN =i

shets, “:‘:
T} PR L e Labres,
.............. 1

——————— i ————— YA,

Fuf Your Illlll t Eme I'FHEII' hrll l'l T-u,*

Reflections (Jobete, BMIL . ... .00 o0onersins
Run, Eun, Bum [T, M., BMI]. .. 00oniinnniaa,

San Franchscen Mights (Sealerk/Slamine I-Il-!]

: Silance Ix Golden |hri|;.-l"ﬁmilnm. M. ..., ﬁ

- - Soul Mam [East/Pronts,

. Spresdin’ Hemey -Iﬂmnnﬂlrl Inndi. BMI, .

Sumshinsg Games (Southern, ASCAP). ............
Swort Soul Muedley 1ll-lmulll.-"J'aln’h|1'|1 BN, .

_ Take o Look (Edes, BMI). ... c0icianiannn,
Tell Him (BeschwoedEdgewaler,

! There Iy o Mountels (Fesr Ind'| HI=Coump, BN, .
There's Alwayr Me (Bladys, ASCAR)
Things | Should Have Said (Trowsdsls, BMI), . ..

To Sir With Love [Serasn Gemi-Celumbia, BMI),

Turm the World Areun I:
Terelee Thirty (Wingats, A
We Love Yoo [Gidenn, BMARY. . ... ... . ... .. ..
Wednaiday (Sesjkll/Ronal

Wha! How M I.I"-{lil'h I'.. ASCAF
Windows ef
‘Wards :I:rl- &
Wiirld We Kmew, The I'ﬂn'.r and

ﬂ'r"l- rlll'ln-llt

Tow KEnow What | Mezan | Ifh-lrl
I:"I'lllr Love Keeps Lifting
Prltiu"lll:,l:rlaj'. .......................
Pl |t EBite, B '
'I'uu re & W lmlr Iﬁ'—ll

Tou're My Everylhing (lobete, BMID) ... .........

::: :: Gob e ILM l'rlu- dml'll. Lisinee

i

PR 2 T OV [STOLY

Iﬂlﬂ ., I
Thank fie Lord for the Wight Time (Tallyrand, GBI} 'II’

Time Soflar [Maribus, BMIY. ooooiimneinnion. i l.'ld

Turm on Teur Love Light BT it I!

i The LJ-H.I"I’It Saan, ASCAF) ;;

(L]
Yow Keep Eupsnin uuhll I-IMJ..- ............. T

Iip '.'nﬁ' Hﬂlllr ]HI:I ........................ .

.?9
?E
.._...
_.
®_.

79 — JUST OUT OF REACH
(Of My Two Empty Arms) ... ..

.Hl-'l'l
__ WHAT NOW MY LO o
ir-'i'-ih ol

HEY !A!Tmny re P Ij'-ll'll'
n“r sn":} llllllll

Buckinghame (James Willlam Gueres),
Calumbia Hlih

86 TURN THE WORLD AROUND. .
__ GET TOCETHER

----------

Younghiends (Fafix Pappalardl), BCA Victer 9284

TAKE A LOOK ... ...........
Aretha Franklin (Clyde OFi), Colwmbia 44370

THE WINDOWS OF THE,

WORLD .............

Dioane Warwitk (Bacharach-David]), Iuph: I*.II'H.

SOULMAN ................

Sam & Dave (Isaac Hayes & David Perier),
St 131

460 IT'S THE LITTLE THINGS. .
Samny & Cher {Senny Bons), Abce 6507

__YOU KEEP RUNNING AWAY
Feur Tops (Holland & Borier), Metewn l'lll

50 HA HA SAID THE CLOWN .
birds (Mickle Mest), l‘lk tﬂl

— I'LL NEVER FALL IN LOVE
AGAIN . ARSI AR

Peter Sullivan), Parrat
 SUNSHINE gy e o

Miusle Exploslem (), Kasyemprn-Hate-Th
Luureln

74 LAURA (What's He Got That
L Ain't Gotl) . .oovvivniinins
Framkla Laine (Bob Thielsl, ANC 10947

— YOU'VE MADE ME 50 VERY

Fﬂ RGET ﬁn Illrnl Ilrrfr‘.llr ), Tamila 34785

fandpebbles (Teddy 'l“:l.. f.lLll 'I:-l-

IT'S GOT TO BE MELLOW. . . .
Leon Haywsed (Lesn Haywesd), Deccs 37164

| CAN'T 5STAY AWAY FROM

Impressiens (Johany Pate), ABC 10944
KNUCKLEHEAD ...... vin
arKays (Staff), Vait 148

TURN ON YOUR LOVE LIGHT

Oicar Toney, Jr. (Pepa Dan), Bell 481

WE LOVE YO

Rolling Ttones [Amdrew Losg OGidham), Lendon 903
BABY, I'M LONELY

----------

Elvis Preiléy, BCA Victsr W38T

O TREL- HIMW oovmin posigom;
Fatt] Dwew (Careme], Capliod S847

— SWEET SOUL MEDLEY ......
Magniticent Man (Marvin | m

IT COULD BE WE'RE IN LOVE.
Cryan” Shames (lim Galden), Columkla 44197

OQURSONG ........0c000aus
Jack Jumes (Eapp), Wepp BAY

SPREADIN' HONEY . .........
Walts 103nd 31, Whythm Bamd (Frod Sm
EKiynoa

HEY JOE .. ................
Cher (Senny Bame), Imperial &5253

g gl L D g R
Hembres (Muay P. Hun] 'H'-lrrl l'll'ﬂl.ﬂ 54058
YOU'RE A VERY LOVELY
WOMAM . manag s
Marry-Ge-Rawnd (Larry Marka), AEM 843

WEDNESDAY . .............
Royal Guardiman (Gembkand), Lewris J39F

LOUISIANA MAN ...........

Pors Jece Singers (Beb Soherten), Columbla 44343

KARATE-BOO-CA-LOO .......

Jerry B (derry Msrray), Shaut 117
TIME SELLER ..............
oy ‘"'lf i Amists. 50383

BUBBLING UNDER THE HOT 100

. WHY DO FOOLS FALL IW LOVE. ... .. .oooonons

., FEQFLE ARE STRAMGE....... .. vii0a:cssarrsmn
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Talent

Griffin Turns Record Producer

NEW YORK — Television
personality and recording artist
Merv Griffin will be a record
producer through his Merv Grif-
fin Productions.

As a start, he is signed to
produce songstress Gloria Lor-
ing, South American composer
and artist Marcus Valle, Shawn
Fleming and David Soul. These

Sinatra Scores
At Sands With

‘Stuffed Horn'

LAS VEGAS — Frank Sina-
tra made his 29th appearance at
the Sands Hotel Wednesday
night (30) to a capacity crowd.

Sinatra, who had a sore
throat, received heavy medica-
tion throughout the day and
within minutes of showtime, ap-
peared on stage and sang eight
songs, including “Moonlight in
Vermont,” “Don’t Sleep in the
Subway, Darling,"” and brought
the house down with his swing-
ing version of his recording of
“That's Life."

Describing his cold as a
“stuffed horn,” Sinatra joked
about Howard Hughes who re-
cently bought the Sands.

Sinatra spent about 40 min-
utes on stage, with Sammy
Davis unexpectedly spelling him
for about 15 minutes. Sinatra
and Davis closed the show with
a version of “The Lady Is a
Trmp‘ﬁ

Buddy Rich and his 16-piece
band, conducted by Bill Miller,
backed Sinatra. Also on the bill
is comedian Pat Henry.

DON DIGILIO
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three have made appearances on
Griffin’s  television show, and
Griffin emphasizes that TV ex-
posure for these types of singers
are invaluable. Griifin has
pacted with MGM to record his
clients,

The four artists, along with
others Griffin will sign, will
comprise a roadshow that will
open in Boston this fall and
Fl;_ay Philadel hla and Atlanta.

he show 1|.=|.-'|ll appear at the
Westbury Music Fair in April,
and then on to the Riviera, Las
Vegas, in July.

Griffin said he will produce
artists for LP's only and be
producer for artists like Loring
and Valle.

Valle is the recipient of the
“"Best Composer of the Year”
in Brazil from 1964-1967, and
recently penned the title number
for the new Astrid Gilberto LP
“Surfing in Rio," on Verve,

Griffin said he is receptive to
most musical acts for an appear-
ances on his show, but that he
prohibits lip synch. “Singers re-
ceive backup from some top mu-
sicians, including Bobby Brook-
meyer and Jim Hall,” he added.

3 Atl. Artists Set
For Europe Tour

NEW YORK — Atlantic’s
Sam and Dave, Arthur Conley
and Percy Sledge are set for a
30-day tour of Europe starting
Oct. 12. They will play Eng-
land, France, Belgium, Ger-
many, Nurwa}'. Denmark and
Sweden. The tour was set by
Phil Walden and is being
booked by Arthur Howes.

Griffin has three LP's to his
credit on MGM, and also pro-
duced successful singles in the
50's such as "I've Got a Lovely
Bunch of Cocoanuts,” with the
Freddy Martin Orchestra. A
new single for Griffin on MGM
will be released this month
titled “Keep It In the Family"
c¢/w "“Tomorrow Is Another
Day.” He also plans to produce
and compose a Broadway show,

Chambers Bros.
Captivate in
Detroit Shows

DETROIT — The Chambers
Brothers played to good-sized
crowds at the Grande Ballroom
here on Friday and Saturday
(1-2).

Throughout their two shows
on Saturday night the brothers,
who record for Columbia, com-
pletely captivated the audience
with their powerful harmoniz-
ing and fine musicianship.

The four brothers, with
drummer Brian Keenan, play
and sing with a fervor that
comes from their gospel music
background. Their sound com-
bines rhythm and blues and
psychedelic in a unique style
that comes across with tremen-
dous impact.

Whether the Chambers Broth-
ers played “People Get Ready,”
“*Mustang Sally,” or their own
compositions like “Time Has
Come Today,” the excitement
they create has few equals in
pop music,

LORRAINE ALTERMAN

Association Talented,
Harmonious Group

LOS ANGELES — It took
three single records to land the
Association on the Cocoanut
Grove stage Tuesday (5). Their
booking marks a first for the
club in that the sextet is the
first amplified guitar group to
work the room. Fortunately for
the staid Ambassador Hotel the
Association’s strength is in its
vocal chords, with its puitar
strumming secondary.

Group is hard-working and
intense, with their harmonies
cleverly arranged and power-

Neiman-Marcus
Backs Conceris

HOUSTON — An 11-date
spotlight Series is being offered
customers by the Neiman-Mar-
cus store beginning with the As-
sociation on Sept. 25. Customers
of the store may select a three-
show or a six-show package.
The series is being produced
by Southwest Concerts. Other
artists will incude Nancy Wil-
son, Carlos Montoya, Charles
Arnavour, Fred Waring, the
Vienna Boys Choir, and Fer-
rante and Teicher,

Concert Gross: 71G

NEW YORK — The Steve
Lawrence-Eydie Gorme concert
at Forest Hills Stadium on July
23 pulled a gross of $71,141.

The report in last week's Bill-
board inadvertently listed the
gross as 517,141.

fully pretty. Their stage pres-
ence is excellent and their utili-
zation of comic bits, including
black-outs in one non-singing
group based on a news around
the world motif, adds a welcome
lightness to an otherwise heavy
and cerebral potpourri of tunes,
all originals.

While their singing style is
fine, the act misses on tunes as-
sociated with itself. The 15-
tune line-up goes by with only
those aware of their LP's aware
of what they are singing. The
act needs more familiarity, more
melodic strength beyond their
three single smashes.

“Cherish” (introduced by ex-
New Christy Minstrel Larry Ra-
mos as ‘Cherries’) and “Windy™
are their best efforts because
their voices are displayed in a
properly balanced arrangement.
Following a moving “Cherish,”
singers turn to “requiem for the
masses’ (dedicated to those who
have died without knowing
why), which is a questionable
choice as a follow-up song.
Terry Irkan’s powerful voice is
effectively showcased, with each
individual member offering some
distinctiveness.

Repertoire includes “Never My
Love,” “Wasn't It a Bit Like
Now,"” “All Is Mine," “Round
Again” and “"Babe.” A youthful
following showed its apprecia-
tion, but elders showed their
unfamiliarity with this material.
The Association should associate
with other people’s compositions
besides its own.

ELIOT TIEGEL
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Jimi Hendrix Experience
Is Exciting Experience

DETROIT — Playing at the
Fifth Dimension in Ann Arbor
recently, the Jimi Hendrix Ex-
perience, Reprise Records group,
proved themselves to be a tre-
mendously exciting act.

Onstage, Hendrix with hair
a la Dylan puts on a show with
his brilliant guitar work and

Spanky, Gang
—Busy, Busy

BALTIMORE — Spanky &
QOur Gang have a heavy sched-
ule through the end of the year,
including Painters Mill Music
Fair on Monday (4). Other
September dates are Fenway
Park, Boston (5); Reading (Pa.)
Fair (7); Santa Fe (N. M.) Col-
lege (17); Minneapolis (21); St
Joseph's College, Rensselear,
Ind. (24); University of Michi-
gan, Detroit (29); and New
Paltz (N. Y.) University (30).

In October dates will be Chi-
cago (6); Grand Rapids (13);
American University, Washing-
ton, D. C. (20); Princeton Uni-
versity (27); University Bridge-
port (28); and Philadelphia (29).
The group will play at Tufts
University on Nov. 3 and In-
diana (Pa.) University (17).
They will perform at Holiday
House on Monroeville, Pa., Dec.
18-31.

The Mercury artists also will
appear on the “Upbeat” TV
show on Saturday (9), “Holly-
wood Palace” on Sept. 19 and
the Oct. 27 on ABC-TV's “John
Davidson Homecoming Special.”

Signings

GGood Time Singers to InArts,
where their initial single will be
“High Flyin' Bird." InAris also
contracted for ESB, whose debut
disk will be "“Let Me Touch
You" . . . Earl Wilson Jr. to
Mercury. . . . The Children of
Paradise inked a Columbia pact.
Their first disk will be “What Am
I Doing Here?"

electric stage presence. While
performing, he swings the guitar
in back of him and plays it
resting on his back. He also
zings it with his teeth or falls
to the floor to play it.

While all this wild move-
ment is taking place, the mu-
sic Hendrix, his pguitarist Noel
Redding and drummer Mitch
Mitchell make is beautiful in ijts
invention and execution. Most of
the numbers were Hendrix orig-
inals like “The Wind Cries
Mary” and “Foxey Lady.”

Hendrix's voice has that tough
soulful quality that reflects his
roots in the blues. The group is
tight and musically disciplined
while their music is freed from
traditional constraints.

Hendrix is scheduled to re-
turn to play the Grande Ball-
room in Detroit in February.

LORRAINE ALTERMAN

Yan Morrison
A Bang-Up Act
At Bitter End

NEW YORK — Bang Rec-
ords Van Morrison made an ex-
plosive New York club debut
at The Bitter End Wednesday
night (30), weaving an effective
musical pattern of blues, rock,
r&b and even gospel.

Morrison did most of the
songs from his new LP, “Blow-
in' Your Mind,” and included
his current high-riding single,
“Brown Eyed Girl." Others were
“T. S. Sheets,” a Dylanesque
dream poem number and an
r&b number, “Rosanne,” which
was made up of Morrison’s snarl-
ing, whining vocal work to the
backdrop of a heavy amplifica-
tion providing the Big Beat.
Also, three girls were on the
stage backing Morrison, acting
as a chorus, on a separate mike.
Morrison stirred the audience to
a near fever pitch with “Ro, Ro,
Rosey™ and then walked off stage
midway through leaving the
song to the chorus, two guitar-

ists and drummer.
CHARLES BARRETT

New Club Field Flounders
On Coast; 2 Look for Hit

LOS ANGELES—One down
and two opening is the score-
card on this city's mnightclub
field. The Spectrum 2000,
opened Aug. 16 as the newest
innovation in blending visual ef-
fects with big beat sounds,
folded Sept. 1. The latest failure
is the third attempt in the old
Ciro’s property within the past
two years to book contemporary
rock and rhythm and blues acts.

In separate actions away from
the Strip, where Spectrum was
situated, Fred and Mickie Finn
are opening a roaring 20’s-type
club on LaCienega Boulevard
Sept. 20 and Pierre Salinger, for-
mer Presidential press secretary,
is opening a members-only dis-
cotheque in Beverly Hills called
the Factory. Lifetime member-
ship costs $500 plus $15 month-
ly dues. Already operating as
private clubs in the wealthy
community are the Daisy and
Other Place.

SEPTEMBER 16, 1967,

Mickie Finn's will be pat-
terned after the room opened
by the husband-wife duo in San
Diego in 1960.

On the psychedelic front, a
number of small rooms have
sprung up along Sunset Boule-
vard several miles away from the
famed Strip and out in the San
Fernando WValley, combining
light shows with music by un-
known acts.

New York Sets
Jazz Group Date

NEW YORK — The inaugu-
ral concert of the New York
Jazz Repertory Orchestra has
been set for Sept. 28 at Town
Hall. It will be presented by
Norman J. Seaman under the
sponsorship of New York Uni-
versity. Two or three guest com-
poser/conductors will be invited

to participate.
BILLBOARD
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Singing their eminent debut single:

The rain, the park, and other thin

From their imminent debut album: K-13810
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A Product of
Gregg Yale Productions, Inc.
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Radio-TV programming

NEW YORK — The TV sea-
son, getting into high gear this
week, shapes up as much better
for the music-record industry
than a year ago. There are sev-
eral new shows, including “The
Carol Burnett Show™ which
bowed Monday 11 and “the
Jerry Lewis Show™ that debuts
on NBC-TV Tuesday (12) of-
fer record companies and pub-
lishers excellent opportunity to
expose new artists and records.
In addition, the networks are
going in stronger for music-va-
riety specials this year. And
many of the old favorities, some
that are all music and some
that present music in their for-
mat, are back apgain. These in-
clude everything from that giant
among shows, “The Ed Sullivan
Show,” to “The Dean Martin
Show," and “The Red Skelton
Hour," which is in its 15th
year on CBS-TV,

On CBS-TV, Sunday is high-
lighted by “The Ed Sullivan
Show,” with the dean who gave
the Beatles their big boost in
the U. S. presiding over his
20th year on the network. Right
after that show, “The Smothers
Brothers Comedy Hour” is

By CLAUDE HALL

back. Last year, the two com-
edians stepped out of the spot-
light long enough to give very
valuable exposure to groups like
the Buffalo Springfield, Paul
Revere and the Raiders, and
the Turtles. The first show to
put a dent into “Bonanza,” “The
Smothers Brothers Comedy
Hour” quickly developed as a
major exposure medium for rock
'n’ roll and Easy Listening art-
ists and is continuing the trend
this year.

Monday nights, watch “The
Carol Burnett Show" at 10
p.m. {(EST). It is a showcase
for Miss Burnett, but she'll
share the spotlight with special
guest stars. Show is produced
by Burngood Inc. and Bob Ban-
ner Associates. Jim Nabors
guests on the first show.

Red Skelton continues his
policy of presenting guests on
his Tuesday night show. Johnny
Rivers guested on the Tuesday
(5) debut of the season. Satur-
day nights, “The Jackie Gleason
Show” will be involved again
with Honeymooner episodes, but
setting asides entire nights oc-
casionally for music-variety spe-
cials hosted by the great one.

New Syndicated TV
Shows on W. Coast

By ELIOT TIEGEL

LOS ANGELES — A new
crop of TV variety shows with
syndication ties have been de-
veloped here for the new fall
season. Already on the air is
the “Woody Woodbury™ show,
a Ralph Edwards production
beamed over Metromedia. The
90-minute show, taped at KTTV-
TV, has an informal chatter sing-
a-song type format. The Right-
eous Brothers, for example, have
already appeared before the live
audience program. Booking art-
ists are TV, Mary Markham and
Gary Gamska.

KTTV-TV, which is generally
a motion picture, live kiddie
show repository, has also ven-
tured into the venturesome: late
evening live variety competition
with the signing of Les Crane
to headline an hour show to
vie against Johnny Carson and
Joey Bishop.

Crane, who gained national
TV exposure on ABC several
seasons ago, only to fade- after
one season, will feature enter-
tainment personalities in the cir-
cular audience form which gave
his ABC outing out of New
York its unusual kick. Crane's
show will emphasize local hap-
penings and guests, both in and
out of town.

The final new show in prep-
aration is a Pat Boone variety
program being filmed at Gen-
eral Services by Filmways.
Boone, who recently presided
over a daytime NBC variety

gram, takes the plunge into
ﬂdi:atinn Sept. 18 with the
90-minute show slotted here on
KBJ-TY, the RKO-General sta-
tion. Artists like Joanie Som-
mers, James Darren and Mi-
chelle Lee are among those
booked. It has been sold to 16
markets, Talent co-ordinator is
Rose Richinson.
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In a move to increase its ex-
posure for contemporary big
beat acts, the “Hollywood Pal-
ace” hour on ABC-TV, will
seek more rock acts, reports co-
producer Nick Vanoff. Reason
for the increased interest in
rock 'm" roll is the shifting of
the program from Saturdays at
9:30-10:30 p.m. to 10 p.m. Tues-
day. On the program last Tues-
day (5) were the Association,
with subsequent shows to pre-
sent the Checkmates, Fifth
Dimension, Donovan, Grass
Roots, Every Mothers Son plus
the more established chart acts

like Nancy Sinatra and the Su-
premes. Vanoff feels more teens

will be tube watching on Tues-
day than on a weekend night.

C. F. Walker
Dies in Crash

NASHVILLE — Charles F.
(Smokey) Walker, 41, president
and general nmanager of
WKDA AM-FM, was Kkilled
here Labor Day when a motor-
bike he was driving went out
of control.

Walker's 10-year-old daugh-
ter, Michelle, a passenger on
the vehicle, suffered minor in-
juries.

Walker was the husband of
Mrs. Jo Walker, executive di-
rector of the Country Music
Association. Walker began with
WKDA in 1950 as an engineer.
He moved into the sales de-
partment later, and then be-
came president and general
manager in 1965, succeeding
Jack Stapp, now president of
Tree Publishing.

A Brighter TV Season
Glows Ahead for Trade

Last year, he devoted time to
a country music special that
went over very well and an-
other could be in the wind.
“Ted Mack and the Original
Amateur Hour" will be back
again Sunday afternoons, offer-
ing exposure to the amateur.

Jerry Lewis, as they say, put
on the dog for his Tuesday
NBC-TV premiere show. There
was Sonny & Cher for the
young at heart, Bob Finkel is
executive producer.

Backtracking to Mondays on
NBC-TV, one finds the Mon-
kees, who do quite well at selling
their own records from the ex-

(Continued on page 30)

Canadian

TORONTO—The two Cana-
dian television networks offer
a wide wvariety of music-ori-
ented programs, with coast-to-
coast exposure of literally hun-
dreds of Canadian and interna-
tional recording artists, in their
fall and winter schedules.

To begin where the ratings
do, with country music, CBC-
TV's “Don Messer Jubilee,”
starring Apex recording artist
Don Messer and regulars Marg
Osburne, Charlie Chamberlain
and Johnny Forrest (also on
Compo's Apex and Point labels)
returns for its ninth season of
“down east” country music.
Also on CBC-TV, “The
Tommy Hunter Show™ is back
for a third season starring
Hunter, signed to Columbia in
the U. 8., with the Rhythm
Pals, on the Banff label, Debbie
Lori Kaye, also with U. 5. Co-
lumbia, RCA Victor's Al
Cherny, the Allan Sisters, and
occasional guest artists. On
CTV, “Country Music Hall"
hosted by Nashville's Carl Smith,
is back for a third season with
a line-up of guests that includes
such U. S. stars as Stonewall
Jackson, Roy Clark, Dottie
West, Kitty Wells, Carl and
Pearl Butler, and Don Gibson,
and such Canadian country mu-
sic artists as Capitol's Gary
Buck, Point's Jimmy Arthur
Ordge and Harry Rush, Banff's
Irwin Prescott, and Johnny
Clark.

In the pop music bag, CTV
has “It's Happening” starring
Capitol artists Robbie Lane and
the Disciples, with special guest
weekly, and “After Four,”
a teen magazine show with mu-
sic features. CBC-TV's popular
“Music Hop" series every day
at 5:30 has been re-titled "Let’s
Go" and again originates from
five different major cities with
pop music artists from each
center.

“In Person” returns to the
CBC-TV network in the choice
post - Saturday  night NHL
Hockey slot with a variety of
music programs from one-man/
one-woman shows to book
shows, English music hall, and
a program built around Cana-
dian recording artists to be
taped in recording studios. Ca-
nadian stars will include Ian
and Sylvia, Gordon Lightfoot,
Tommy Ambrose, Rich Little
and Doug Crosley, and U. 5.
stars slated for the show In-
clude Barbara McNair, Glenn

“THE JERRY BLAVAT SHOW," seen on all Triangle TV stations and
several others throughout the nation, is always a boon tn“upnsing a
record. Here, Robert Knight prepares to do his single "Everlasting
Love” on Rising Sons Records, a label of Monument Records. From
left: Bill O'Brien of Monument, Blavat, Knight, and Eddy Webber,
Philadelphia promotion man for Rising Sons.

TV: Mecca

By KIT MORGAN

Yarbrough, Leon Bill, Joe
Williams, and Carmel Quinn.
‘Festival' Series

CBC-TV's prestige “Festival™
series will offer music programs
once a month, including shows
featuring contralto Maureen
Forrester; pianist Glenn Gc.'-u!_d:
soprano Rei Grist and oboist
Harold Gomberg; pianist Byron
Janis; cellist Mstislav Rostropo-
vich with the Toronto Sym-
phony conducted by Seiji
Ozawa; and Stravinsky’s “Oedi-
pus Rex” featuring Ernst Hae-
fliger, Marilyn Horne and
Louis Quilico, with the Toronto
Symphony conducted by Robert
Craft.

“Show of the Week” on CBC-
TV combines local specials with
U. S. imports, including a series
of NBC-TV specials pre-re-
leased in Canada. Season's
opener (11) was “And All That
Brass” starring Herb Alpert and
the Tijuana Brass with special
guest star Louis Armstrong.

Another highlight of the
CBC-TV schedule is six hour-
long "O'Keefe Centre Pre-
sents” specials. The first fea-
tures the Jefferson Airplane, the

for Acts

Doors, Dionne Warwick, Ser-
gio Mendes, and folksinger
Eric Anderson. Others in this
series will star Harry Belafonte
and Miriam Makeba; trum-
peter Al Hirt and British pop
singing star Shirley Bassey; with

negotiations under way with
other big names for future
shows.

Non-Music Shows

Even non-music shows are
drawn to the music scene. CBC-
TV’s documentary series, “Tel-
escope,” opened its season with
a profile of Gordon Lightfoot,
with a profile of Marueen For-
rester scheduled later in the
season. “Take 30," a daytime
public affairs magazine-type
show will include such items as
an interview with Ed Sanders,
leader of the Fugs, and cover-
age of a visit to his Halifax home
by Denny Doherty of the
Mamas and the Papas. “Through
the Eyes of Tomorrow,” an
outstanding series for and about
youth, has already lined up an
appearance by Bobbie Gentry.
New on CTV this year 1s
“Pig- and Whistle,” a variety
(Continued on page 32)

‘Big Ralph Show’ Replaces

‘Big Jack’ on

CLEVELAND — The "Big
Ralph Show™ has
WKYC-TV's Saturday 6 p.m.
“Big Jack Show" and, “"we plan

to add country music and r&b

ABC LP Boosts
New TV Shows

NEW YORK — The Ameri-
can Broadcasting Co. is using
a special album to promote its
fall line-up of TV shows. The
LP, featuring theme music of
the wvarious shows including
“The Lawrence Welk Show,”
“Hollywood Palace” and “The
Joey Bishop Show,” was sent
out to affiliates to use in pre-
paring on-the-air promotional
spots and also for use in con-
tests calling for the viewer or
radio listeners to identify the
themes and link them with the
new shows. The LP contains 24
cuts and features the ABC-TV
studio orchestra under the di-
rection of Alexander Vlas Dat-
zenko.

replaced-

WKYC-TV

to reach more teens and young
adults,” said Helen E. Simpson,
TV public relations administra-
tor. The show will retain es-
sentially a Hot 100 format.
There are no plans for syndica-
tion.

In a sudden switch, Jay Law-
rence, 12 to 3 p.m. WKYC"
Radio disk jockey, was named
an announcer for the half-hour
color show in place of Big Jack,
WKYC Radio 7 to 11 p.m. disk
jockey. Pressure of work and
outside appearances were given
as reasons by WKYC Radio gen-
eral manager Robert Martin.

Lawrence, a three - year
WEKYC veteran, has another TV
show, “Panorama,” Sundays at
2 p.m. He came to Cleveland
from WNOR, Norfolk.

Big Jack, billed as Jack Arm-
strong at his previous WIXY-
1260 post, had been host of
WEKYC's TV show for six
months.

So far “Big Ralph” has not®®
appeared on the show. By coin-
cidence, “Ralph™ is also the
name of Jay Lawrence's horse.
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NAB Parley to Beam
On Program Trends

WASHINGTON — Current
programming trends in radio
will be the major topic at eight
fall conferences scheduled by
the MNational Association of
Broadcasters (NAB). The day-

and-a-half conferences are set-

for Atlanta, Oct. 16-17: Dallas,
Oect. 19-20; Washington, Oct. 23-
24: Boston, Oct. 30-31; Kansas
City, Mo., Nov. 9-10, and Den-
ver, Nov. 20-21.

Elmo Ellis, general manager
of WSB in Atlanta will speak in
both Dallas. and Chicago on
“How to Program a Middle-
of-the-Road Station.” Irv Lich-

WWOK Bows
Country TV'er

CHARLOTTE, N. C. —
WWOK, 5,000 - watt country
music operation here, has
launched a country music TV
show on WCTU-TV. The hour-
long color show—"The Brand
New Opry Show"—is taped
Wednesday nights for showing
in prime time Saturday evening,
said WWOK program director
Phil Rainey.

“We use local and regional
talent, plus any record artist
that might happen to be in our
area on laping night. Most re-
cently, we had Bob Veno of
Crane Records stop by the sta-
tion and he sang his new record-
ing of 'White Orchid’ for the
show.”

tenstein, program director of
WWDC in  Washington will
talk on “How to Get and Hold
Listeners" at the Boston con-
ference. “"Modern Music: Here
to Stay?" is the topic of Danny
Williams, program director of
WKY in Oklahoma City for the
Kansas City audience.

The radio programming fea-
tures are actually highlights for
NAB's radio program clinics
held a few months back, said
Sherril Taylor, NAB vice-presi-
dent for radio. Broadcasters at-
tending the eight conferences
will also hear a panel discus-
sion on broadcast management
and a report on the radio code.
Charles M. Stone, NAB vice-
president for station services,
will guide a presentation in each
city on what the association has
to offer,

New LP Honors
Lutheran Church

ST. PAUL — Some 5,000
radio stations have been mailed
a special album in recognition
of the 450th Reformation An-
niversary of the Lutheran
Churches. One side of the LP
features the “Cantata of New
Life," a serious work composed
by Robert Way, vice-president
of WEZE in Boston, and writ-
ten by John Rydren, director of
TV, radio and films for the
American Lutheran Church.
Flipside features 12 one-min-

Vox Jox

Jon A. Holiday, program direc-
tor of KMBZ and KMBR-FM in

Kansas City, Mo., has been ap-
pointed national program consult-
ant for the Bonneville Interna-
tional chain. Besides his KMBZ
duties, he'll act as consultant to
KSL, Salt Lake City; KIRO,
seattle, and WRFM-FM, New
York. Holiday joined KMBZ in
January 1966. . . . Skip Broussard,
former early evening man at
WCLA, Baton Rouge, La., has
joined the Storz group at WTIX,
Mew Orleans, Broussard has just
had a collection of poetry pub-
lished — “Solomon Place.” . . .
Charlee (Dave Nixon) Brown has
resigned as program director of
KDWB, Minnecapolis, to become
owner and general mapager of
KICS and KICS-FM in Hasting,
Neb. Couldn't happen to a nicer
guy. A native of Nebraska, Brown
had been with KDWB for four
years. His replacement hasn't been
named yet. KICS programs both
rock 'n' roll and country music.

Would vou believe that Rocky
's real name is Ellsworth Groce?
Rocky is new program director of
WWRL, New York. . . . Bill Cal-
der, host of the afternoon show
on KWK, St. Louis, has been ap-
pointed program manager of the
station; he'll continue his radio
show. . . . Alan M. Peck, music

ute radio spots designed for
various formats portraying the
validity of a close man-to-God
relationship. The cantata was
recorded in Germany.

By CLAUDE HALL
Radio-TV Editor

director of the past eight years at
KLIK, Jefferson Cily, Mo., has
been appointed production super-
visor at WCLU, Cincinnati. . . .
Don Terry, program director of
KUZN, West Monroe, La., has
shifted over to the new KUZN-
TV to become sports director and
Phil Harmonic, formerly with Hot
100-formated WTUP in Tupelo,
Miss., takes over the KUZN pro-
gram director slot. Harmonic is
looking for Tom Clay who worked
as Jack the Bellboy at WIBK in
Detroit. Anybody know where
Clay is?

Jack Reno, music director of
WXCL, country music station in
Peoria, 1ll., has a new release com-
ing out soon on JAB Records and
Is continuing to get huge publicity
—this time in the October TV-Ra-
dio Mirror. . . . James McNeill
Clark has been promoted from
operations director to program di-
rector at  WNOX, Knoxville,
Tenn., and Petere R. Dryer, sales
manager, has been upped to as-
sistant general manager.

Don B. Curran, formerly vice-
president and general manager of
kGO, San Francisco, 15 the new
head of WABC, New York, In
San Francisco, Edward F. Me-
Laughlin will replace Curran as
general manager of KGO; he'd
been sales manager of the station.
.« «» l'he trio of Norman Wain,
Robert Weiss and Joe Zingale has
become major stockholders in
WIXY, Cleveland, and Harry
Stone 15 forming a new corpora-
tion to handle WFAS, White
Plains, N. Y.

Jay Lawrence, under the guise
of Big Ralph, has taken over the
WEKYC-TV bandstand show, re-
placing Jack Armstrong. Both are
deejays on WKYC in Cleveland.
. . - Win Opie has been signed to
direct “Pat Boone in Hollywood,"
the new 90-minute daily TV talk-

variety show. . . . Milton Q. Ford,
owner and manager of WTID,
MNorfolk, Va., was honored with a
dinner recently in Washington, at-
tended by Secretary of Labor
Willard Wirtz, FCC's Robert E.
Lee, and Sen. Vance Harike of
Indiana.

Cal Shrum, a veteran of some
55 Woestern movies with such as
Gene Autry and Roy Rogers, and
a music director of Westerns for
Columbia Pictures, has joined the
staff of WPEO, country music op-
eration in Peoria, Ill. He'd been
host of a country music show for
a Springfield radio station the past
13-plus vyears. . . . Dave Conley,
formerly rogram director of
KSEE in Santa Mana, Calif., is
the new music director of 10,000-
wall KACY, Oxnard, Calif.

“My real job is that I'm assist-
ant professor of English at Penn
State University's Ogontz campus
right outside Philadelphia . . . but
I like radio so much I can’t stay
out of it,” says Shel Kagan, who
has just taken over the all night
concert slot weekends on WPBS,
Philadelphia. He was formerly
WEIC, Charleston, Ill., as an-
nouncer and music librarian. . . .
Douglas China has been ap-
pointed program  director of

(Continued on page 32)
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Radio-TV programming

e Continued from page 26

posure. “The Danny Thomas
Hour” at 9 p.m. (EST) Mon-
days is setting aside six mu-
sical hour specials with 16
other comedy shows. The pre-
miere Sept. 11 has as guests
MNanette Fabray and Tennessee
Ernie Ford, among others.

Thomas is executive producer
of the series himself.

Music Hall
The “Kraft Music Hall" on

NBC-TV this year, produced by
Garry Smith and Dwight He-
mion, has set a series of spe-
cials. The Wednesday (13) de-
but should be a wow, starring
Herb Alpert and the Tijuana
Brass, Jackie Vernon, and Louis
Armstrong. Bobby Darin sets in
as George M. Cohan in an Oct.
4 show. “Tin Pan Alley Today"
is the topic of an Oct. 11 show
featuring George Burns, Nancy
Ames, Dionne Warwick, and
Brasil '66. The Oct. 18 show

spotlights Lorne Greene, Lou

Rawls, and Baja Marimba Band.
Oct. 25 will see Sonny & Cher
and Hugh Masekela, among

others.

“The Dean Martin Show" is
back, starting Sept. 14, each
Thursday at 10 p.m. The show
continues its policy of featuring
four or more entertainers each
week besides Reprise Records
artist-host Dino,

“Bell Telephone Hour" con-
tinues it policy of hour docu-
mentary studies in music. This
year the shows will be seen
Fridays at 10 p.m. (EST) at
the rate of one every third
week, The Christmas and Easter
programs will be on Sunday.
As an example of the type of
topics covered by the show, one
of the studies will be a mu-
sical portrait of Chicago, an-
other will be a Bach program
from the Bach Bethlehem Fes-
tival in Bethlehem, Pa. Henry
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A Brighter TV Season
Glows Ahead for Trade

Jafee Enterprises and Robert
Drew Associates share the pro-
ductions.

On ABC-TV, the stalwart
“Hollywood Palace" again opens
its doors, but in a new day
and time—Tuesdays at 10 p.m.
{ESTJ and Tuesday (5) was the
premiere. Ravi Shankar, with
sitar, joined Bing Cmsb:f, Dia-
hann Carroll, Joey Heatherton,
and Every Mother's Son on the
first show.

In addition to these shows,
all networks are slating specials,
Would you believe that NBC-
TV has 50 lined up? More than
100 stars will be featured on
these, including Ed Ames,
Nancy Ames, the Beatles, Pe-
tula Clark, Perry Como, Bill
Cosby, and Bobby Darin. Andy
Williams will host and star in
a series of specials on NBC-
TV. Carol Channing has six spe-
cials lined up for ABC-TV and
feature guests. First will be
aired Nov. 16, Barbra Strei-
sand has some specials coming
up.

Several other recording art-
ists are standing in the wings
with shows, including Andy Rus-
sell and Wayne Newton. And
there are countless syndicated
shows,

Pat Boone Show

In New York, Pat Boone will
be seen on WPIX-TV Monday
through Friday 8:30 to 10 p.m.
in a talk-variety show titled
“Pat Boone in Hollywood."
Twelve productions titled “The
Broadcasters’ Specials” featur-
ing name artists and one of
these “A Very Special Occasion™
with Jack Jones and Vikki Carr
made the video rounds last
week, These are produced by
groups like the Storer Broad-
casting Co. for its own out-
lets and syndication.

One of the mainstay ex-
posures of artists shouldn’t be
overlooked, the nightly “To-
night Show Starring Johnny Car-
son” on NBC-TV. The show is
a major exposure medium for
the record field.

All in all, with both the net-
work shows and specials com-
bined, this looks like a banner

vear for the recording field on
TV.

Hot Promotions

TORONTO — CHUM, To-
ronto, drew more than 250,000
CHUMbugs to its CHUM City
at the Canadian WNational Ex-
hibition in Toronto (Aug. 18-
Sept. 4), broadcasting live from
the big fair from 10 am. to
10 p.m. daily and presenting
top Canadian recording groups
nightly for free concerts. CHUM
is celebrating the 10th anniver-
sary of its pop music format.

This was the station's 10th
vear of broadcasting from the
fair. In past years that station
had just a broadcast trailer, but
this year added a 15-foot cov-
ered stage for the live band
appearances and a 20 by 40-foot
pavilion - tent with photo dis-
plays; the Star Line feature of
six phones programmed with ex-
clusive interviews with such
disk stars as the Beatles, the
Monkees, Herman's Hermits, the
Beach Boys, the Dave Clark
Five, attracting line-ups;, a go-
go cage for fans from 6 to 60
who'd ever wondered what it
was like to be a go-go girl, an
autographing center for featured
groups, all hosted by 11 CHUM
chicks, very attractive teen-agers.

A different recording group
appeared each night between
7 and 10 on the CHUM City
stage, with each appearance
given saturation promotion both
on air and on the CHUM
City sound system, resulting in
crowds of 3,000-4,000 or more
in the large area fronting the
stage.. Groups which appeared
were the Lords of London,
whose debut Apex single was
No. 1 of the CHUM chart; Cap-
itol's Staccatos; Quality’s the
Guess Who and the Rock Show
of the Yeomen; Columbia's A
Passing Fancy; the Stone label's
Kensington Market; Little Cae-
sar and the Consuls, now on the
Roman label; Apex's Spasstiks;
Yorkville's Stitch in Tyme, the
Ugly Ducklings, the Quiet Jun-
gle and the Rising Suns and two
groups newly signed, not yet re-
leased by Yorkville, the Spec-
trums and the Synics. Spencer
Davis, in Toronto for the final
appearance of his North Amer-
ican tour, made a special guest

CHUM CITY, RADIO STATION CHUM's broadcast-and-fun complex at
the Canadian National Exhibition in Toronto, drew more than 250,000
CHUMbugs during the 15-day run of the big fair with such attractions
as free nightly concerts by top Canadian recording artists. Here, just
part of the crowd gathered to see and hear the Yorkville label's

Stitch in Tyme.
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appearance to sign autographs.

Another CHUM City feature
was the Miss Canadian Teen
contest to choose a typical teen-
ager to win a catered party for
50 friends complete with mu-
sic by Little Caesar and the
Consuls, a CHUM deejay as
emcee, with cut-ins from the
party broadcast on CHUM and
photographed for .a photo-story
in Canadian Teen magazine.
CHUM City was specially de-
signed to be portable, for broad-
casts from other fairs and events,
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Rillboard SPECIAL SURVEY -For Week Ending 9/16/67

TONFr SELLING R&B SINGLES

4 STAR Perfermar—Sides regisiering preatest proportionats wepward progress this wesk,

Weeks on

Week Week Title, Artist, Label, No. & Pub.

Billboard
Award

This
Week

Billboard
Award

F

PR -

11

DR ==

32

James Brown llllw Famous Flames,
King 4110 (Dynatone, BMI)

Aretha Franklin, Atlantic 2427 (Pronto, BMI)
YOU'RE MY EVERYTHING .

~ Temptations, Gordy 7043 [Jobete, BHH

Diana Ross & the Supnms, Muluwn 'lI'l'l
{lobete, BMI)

FUNKY BROADWAY
Wilson Picket?, Atlantic 2430 (Routine/
Drive-In,  BMI)

(Your Love Keeps Lifting Me) HIGHER

AND HIGHER

Jackie Wilson, Brunswick 55334
(Jalynne/BRC, BMI)

Gladys Knight & the Pips, Soul 35034
{Jobete, BMI)

Bobby Bland, Duke 421 (Don, . BMI)

| WAS MADE TO LOVE HER. . o
Stevie Wonder, Tamla 54151 {Juhﬂe. HMI]

GROOVIN'
Booker T. & the M.G.'s, Stax 224 (Slascar, BMI)

CASONOVA (Your Plaving Days Are Over) 4
Ruby Andrews, Zodiac 1004
(RicWil/Colfam, BMI)

COME ON SOCK IT TO ME
Syl Johnson, Twilight 100 (Carforn, BMI}

YOUR UNCHANGING LOVE
Marvin Gaye, Tamla 54153 (lobete, BMI)

SWEETEST THING THIS SIDE OF HEAVEN. 9
Chris Bartley, Vande 101 (Blackwood, BMI]

HYPNOTIZED
Linda Jones, Loma 2070 (Zira/Floteca, BMI)

MORE LOVE . 13
Smokey I!nhlmnn !: 1hl Hilrulﬂ, Tarnln 54151
{Jobete, BMI)

KNOCK ON WOOD
Otis & Carla, 5tax 228 (Eazt, BMI)

MEARER TO YOU ................... 10
Betty Harris, Sansu 4656 (Marsaint, BMI)

GIMME LITTLE SIEN
Brenton Wood, Double Shot 116 (Big Shot,
ASCAP)

GET ON UP
Esquires, Bunky 7750 (Hi-Mi, BMI1)

MAKE ME YOURS .
Bettye Swann, Money 126 (Cash Snn;m M)

YOU'VE GOT TO PAY THE PRICE ......
Al Kent, Ric Tic 127 (Myto, BMI) -

(| Wanna) TESTIFY .
Parliaments, Revilot 207 Iﬂmmvllh, lm]

TAKE ME (Just as | Am)

Solomon Burke, Atlantic 2416 [Fame, BMI)
LITTLE OLE MAN (Uptight—Everything's
Alright)

Bill Cosby, Warner Bros. 7072 (Jobete, BMI)

This

Week Week Title, Artist, Label, No. & Pub.

: QOB

= A

PR R: BB B & &

Last Weeks on

Chart

A6 APPLES, PEACHES, PUMPKIN PIE _ . 2

Jay & the Technigues, Smash 2086
ulhﬁm,rm Three, BMI)

29 DON'T YOU MISS ME A LITTLE BIT,

BABY
Jimmy Ruffin, Soul 35035 (lobete, BMI)

KNUCKLEHEAD .. ...
Bar-Kays, Veolt 148 1E.m I!.Mlj

FORGET IT
Sandpebbles, Calla 134 (Unbelievable, BMI)’

LOVE IS A DOGGONE GODOD THING
Eddie Floyd, Stax 233 (East, BMI)

Joe Tex, Dial 4061 {T;!!, BMI)

WINDOWS OF THE WORLD

Dionne Warwick, Scepter 12194 (lac/Blue
Seas, ASCAP)

YOU ARE THE MAN . ... g
Inez & Charlie Foxx, Dynamo ll.'.r? { at-i og
Cee & Eye, BMI)

EXPRESSWAY TO YOUR HEART

Soul Survivers, Crimson 1010
(Double Diamond/Downstairs, BMI)

UNDER THE STREET LAMP .
Exits, Gemini 1004 {Hlngu.-"imc-khridqu Ihlt}

AINT IT THE TRUTH
Drifters, Atlantic 2426 (Pronto/Saturn, BMI)

TURN ON YOUR LOVELIGHT
Oscar Toney Jr., Bell 681 (Don, BMI)

Fantastic 4, Ric Tic 130 (Myto, BMI)

ITS GOT TO BE MELLOW
Leon Haywooo, Decca 32164 (Jim-Edd, BMI)

THE LETTER
Box Tops, Mala 565 (Barton, BMI)

IN THE HEAT OF THE NIGHT

Ray Charles, ABC 10970
{United Artists, ASCAP)

LOVE BUE, LEAVE MY MEART ALONE
Martha Reeves & the Vandellas, Gordy 7062
{Jobete, BMI)

SOPHISTICATED SISSY
Rufus Thomas, Stax 221 (East, BMI)

BELIEVE IN ME BABY

Jesse James, 20th Century-Fox &5684
Je-Ma/Chevis, BMI)

MEMPHIS SOUL STEW
King Curtis, Atco &511 (Pronto/Kilynn, BMI)

SOUL MAN
Sam & Dave, Stax 231 (East/Fronto, BMI)

BABY, I'M LOMELY
Intruders, Gamble 209 (Rarorsharp, BMI)

KARATE-BOO-GA-LOOD
Jerry 0., Shout-217 (Boogaloo/Love Lane, BMI)

DIRTY MAN . ..
Lavra Lee, Chess 2013 lCh-hrIl. H-'IHZI

ODE TO BILLIE JOE .........
Bobbie Gentry, Capitol 5950 (Shayne, ASCAP)

Billboard SPECIAL SURVEY For Week Ending 9/16/67

TOFP SELLING R&B LP's

% STAR Perfermar—LP's registering graatest propoctionste wpwird progress Fhis wesk,

Last Weeks on
Week Title, Artist, Label, No. & Pub.: Chart
. mrﬁ Aflantic B1SO (M); .
D850 ) e RIS O
2 WITH A LOT 0 SOUL ...... A ]
Temptations, Gordy M 922 .(M); § 922 (5)
3 REAMCHR OUT ...............cccnuuun 6
Four Tops, Mofown M &30 [M); 5 &80 (5)
4 | NEVER LOVED A MAN THE WAY
| LOYE YOU .... . |
Aretha Franklin, .tlIlnti: !lﬂ"? {H.,I;
8139 [5)
B THAES: B oo vmnaiasgaiss 4
Louv Rawls, Capitel T 2756 (M); 5T 2756 (5)
5 HIP-HUG-HER ... .. .... ............ 13
Booker T. & the M.G.%s; Stax 717 (M);
§ 717 (5)
7 SOUND OF WILSON PICRETTY ......... 6
Atlantic B145 [M); SD B145 (S)
2 OTIS REDDING LIVE IN EUROPE .. ... 6
Valt 418 (M); § 414 (5)
14 SUPER HITS .. ...... ... ivvnoot. 5
Various Artists, Atlantic 501 (M); 5D 501 (5)
13 GROOVIN' . _ . ... .
Young Rascals, Atlantic 8148 (M); 5D 8148 (5)
12 THE TEMPTATIONS GREATEST HITS ... .40
Gordy 219 (M); 5 919 (5}
11 TEMPTATIONS LIVE .................2%
Gordy 921 [M); 5 921 (5)
9 JAMES BROWN LIVE AT THE GARDEN. .. .14
King 1018 (M); S 1018 (5)
—_ WEHWES OF THEWORLD ............ 1
Lionne i ter SRM 553
5P5 543 '['I-":E.I'IIII e SN L
18 FOR YOUR LOYE ................... 2

Peaches & Herb, Date TEM 3005 (M);
TES 4005 (5)

This  Last Weeks on
Week Week Title, Artist, Label, No. & Pub. Chart
16 17 REVENGE ... .. .. . .. ... ... . ....... 15
Bill l:ﬂﬁf, Warmer Broz. W 1891 [(M);
W5 1471 (5)
17 19 MELLOW YELLOW .. . ... ...........7

o
£r
12
17

Odell Brown & the Organ-izers, Cadet LP 788
(M); LP5 788 (3)

21 MAGNIFICENT MEN "LIVEr™ _ . .. .. 2
Capitol T 2775 (M); 5T 2775 (5)

10 HERE WHERE THERE IS LOVE - ... . .. 36
Dionne Warwick, Scepler SRM 555 (M);
SPS 555 (5)

— COLD SWEAT, PARTS 1 & 2, ..., .... 1

James Brown & His Famous Flames,
King 1020 (M); 5 1020 (5)

BILL COSBY SINGS/SILVER THROAT .
Warner Bros. W 1709 (M); W5 1709 (5)

— LUSH LIFE

Mancy Wilson, Capitel T 2757
e Eﬂ pi (M),

E‘“ﬂ“"" IIHE_'rAlIiHE S e 28
g5 Mon ,
oo b ery, Verve :

UP, UP AND AWAY . .. B
5th Dimension, Soul City SCM 91000 (M}
SCS 92000 (5)

T00 MUCH
Lou Rawls, Capitol T 2713 [M); 5T 2713 (5)
WONDERFULNESS

Bill Cosby, Warner Bros. W 1434 (M);
WS 14634 (5)

SUPREMES SING RODGERS & HART.. . .14
Motown MLP &59 (M); SLP &59 ()

LRSI s o0 i s s 10
Ray Charles, ABC ABC 595 (M); ABCS-595 (5)
BILL COSBY IS A VERY FUNNY

FELLOW, RIGHT?
Warner Bros. W 15818 [M); (Mo Steren)

16 THE FABULOUS IMPRESSIONS
ABC ABC 606 (M); ABCS &06 (3)

a3
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WLAG Querying Stations
On Collection Agencies

LAGRANGE, Ga,—Ed Mul-
linax of radio station WLAG
here has launched a question-
naire to pinpoint how many
radio stations in the State use
ASCAP, BMI, and SESAC mu-
sic and how much. Mullinax
called upon fellow broadcasters
to fill the questionnaire out, say-
ing it “is vital in our proposed
court test of the new ASCAP
contract.” His letter stated, “We
must make consolidated sum-
maries, prepare and file court
briefs in U. S. court by Sept.
11 .. . if we can get up a

good case, there is every rea-
son to believe we can save
Georgia broadcasters a substan-
tial sum of money."

The questionnaire  asks,
among other things, if the sta-
tions would prefer a “per pro-
gram” commercial contract, if
stations object to the ASCAP
audit, and if the proposal of a
2 of 1 per cent rate.to ASCAP
on programs " using music (dis-
cussed at a recent meeting of
the Georgia Association of
Broadcasters) is “too high, too
low, or just about right.”

OX

OX

¢ Continued from page 28

KPRC, Houston; during the past
two years, China has a radio con-
sulting business in Miami; prior
to that, he was vice-president of
WINZ, Miami.. ., Harrell Blanks,
formerly with A. V. Bamford's
KBER in San Antonio, has shifted
over to the country music station’s
local competition — KBUC — op-
erated by Tom Tummer.

Carnegie Hall
Show on QXR

NEW YORK—Carnegie Hall
is launching its own radio show
on WQXR, the kingpin clas-
sical music station here. The
first in the weekly half-hour
series, which present the Hall
as a life-giving force on the
international music scene, bows
Sept. 12 at 7:30 p.m. Host is
Martin Bookspan, WQXR pro-
gram consultant. Julius Bloom,
executive director of the Hall,
is the first guest and each week
the show will feature. a guest
and musical works representa-
tive of the events at the Hall,
Carnegie Hall Corp. has slated
the show for 39 weeks.

DT OO 0O 0 GO

WCXL-FM TO
LIVE DJ SHOW

CINCINNATI—After a year
and a half of automated pro-
gramming, WCXL-FM is now
using a live deejay show daily
4-9 p.m. The stereo operation
has been using the same type
of conservative music, cluster
programming as KXL in Port-
land, Ore., only with uptempo
music. selections. But now Bob
Kellogg, formerly with KXL, is
heading up the new WCXL ven-
ture and predicts “more live
time in the future.”

EAPREHCD LA BTG ATE TR A LR

Canadian. TV

e Continued from page 26

show in an English pub setting
which will feature Bntlsh music
hall performers with regulars,
the Carltﬂn Showband and host
John Hewer, British actor-singer.

U. S. programs in the Cana-
dian schedules offer even more
music and wvariety programs,
with “The Ed Sullivan Show"
on CBC-TV; “The Smothers
Brothers Show,”
Martin Show,” “The Jackie
Gleason Show,” the new “Jerry
Lewis Show,” and “The Mon-
kees” on CTV.

“The Dean-

Canada, program director of
WORD, Spartanburg, 5. C., about
the death of deejay Tim Parker
in an auto accident Aug. 26. The
station just recently lost Johm
Cashion, another deejay, as the
result of illness,

Neil E. Derrough has been
named general manalfer of KCBS,
San Francisco; been with
WEEI, Boston. . . . Two new
deejays are now at CKLW in De-
troit — Beb Todd, formerly with
WOXI, and Mike Rivers, formerly
with KAKC, Tulsa, Okla. . . .
E. Alvin Davils, 7-midnight per-
sonality with KLEO, Wichita,
Kan., has been upped to music
director; he'll keep his air show.
. . . KTRH in Houston is moving
its “Ed Case . . . and All That
Jazz" show to KTRH-FM Satur-
days 1-3 p.m.

Marty Kelly, formerly with
WEMP in Milwaukee, has joined
WQXI in Atlanta, noon to 3 p.m.,
and will work under the air name
of Joe Kelly. . . . Ray Lynn,
Epic Records artist, is now doing
a 2-6 p.m. deejay show on WIOD,
Miami; he's worked at both
WEKDA, WNashville, and WMEX,
Boston. . . . Tom Penzone, gen-
eral manager of WKUZ-FM, Box
342, Wabash, Ind., asks for Easy
Listening and Hot 100 chart rec-
ords “and I can assure you it will
receive devoted airplay.”

RADIO-TV
MaRrT

RATES

RECULAR CLASSIFIED: 25¢ a word.
Minimum: $5. First line set all cops.

DISPLAY CLASSIFIED: 1 inch, $20.
Each additional inch in some ud 515,
Box rule around ad.

FREQUENCY DISCOUNTS: 3 consecutive
llﬁmm 5 » 6 consecutive (nser-
tions, EI or more consecutive
lmrﬂnm 5

BOX MUMBER: 50¢ service charge
insertion. Also allow 10 words (at Eg
each) for number and-address.

CLOSING DATE: 5 p.m. Tuesday, 1
days prior to dote of issue. :

PAYMENT MUST ACCOMPANY ALL
ORDERS.
Send order and payment to:
RADIO-TV MART, Billboard
188 W. Rondolph 5t.; Chicago, IIl. 50601

SCHOOLS. & SUPPLIES -

REI FIRST-CLASS RADID TELEFHONE
License in § weeks guaranteed. Tualtion
§$285. Rooms and rg:l. HIHIE pET
week. Job placement ll
Sarasota, and Hansas Ell!',
For !nInrml.tI:un contagt H.EL, .I:!.'!l‘.—i
Maln St., Sarasota. Fla.

MISCELLANEOUS

165 DAYS OF- LAUGHS"—A DAILY
radioc gag servies; may be avallable In
your market. a month, $1. Box
4736, Merchandise Mart Stn, l‘:hh:-#uu-
GOESS.

SEPTEMBER 16, 1967, BILLBOARD
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Thetitle
tells 1t all.

Thats
(roovy

Weston

Mass Good n Groovy

RECORDS

MW Keecords
2w ainigian af

.‘LJ'-'r.-'-l-ﬂu.’-.’---._.li-l-.ifn e e,

K/SE-4477
Her dazzling debut album.

Produced by Mickey Stevenson
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Remember how popular the piano used to be?
Roger Williams still is.

You remember how it used to be
when the piano was king?

When the piano was the instrument
everybody wanted to play and hear. When
every family owned, or knew someone who
owned, a piano. When almost every pop song
was written on the piano. And just about every
kid in the world, it seemed, was busy practicing
piano.

But, as we know, that’s in the past.

Today’s music is dynamie — con-
stantly changing. So that while the guitar may
be in one gear next year it could be the har-
monica. The year after, the organ.

Whatever happened to the piano?

Well, if that seems like a ridiculous
question, even in these electronic times, we have
Roger Williams to thank.

For 12 years Roger has kept the
piano alive in the hearts and homes of millions
of American families.

Year after year his feeling for his
instrument cuts thrﬂugh the trends, to produce
singles and albumsas “in” asthe current super-
star.

He makes good music, this Roger
Williams. And maybe that’s why he’s sold more
records than any other pianist, pﬂpu]ar or clas-
sical, in recording history.

Kapp Records.

www americanradiohistorv com
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Billboard

TOPrP LP’s

. Record Industry Associstion Amarica
*“"Wlﬂ”l!ﬂﬂhﬂﬁh.”ﬂpmm“ﬂmlﬁhiﬂh ml;f:.mﬁu““umuu.:*mu-._
For Week Ending September 16, 1967
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TITLE=dstiit, Label & Ma. (*EDF Sosa & Sleren Mol Chart

SGT. PEPPER'S LONELY HEARTS CLUB l’ﬂ"lll 13 g
Bewiie, Copfel MAS 3483 M1, BMAS 2633 3

. Tha Laat
TITLE=Aafist, Labal & Ha ["IDF Wars & St Hod Charl Wak  West  TITLE-Artiak; Lebal & Wa. ["EDF Moo & Sreres He)

REVOLUTION! THE BEST OF THE BEACH BOYS, VOL. I ...
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THE BEST OF THE BEACH BOYS, VOL. 2 . ..
Capitel T 2708 (M}; DT 1704 (1) QODOI7RE-D; MOO-OT70-3)
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HEADQUARTERS
Masbyn, Colgeemy [DWL 103 [NO; OB 190 %) [A3-DOTHE-3; Ba3-00780-5)

HI_'I I'lli‘ﬂ-l_..l““lfll'l"?l.rillﬂ l'll!'

THOROUCHLY MODERN MILLIE ..... 23
Swwmtrack, Drusa DL 1300 {M); BL 71300 (F) (800015003, 468713083

THE SOUND OF WILSON PICKETT é
Alantie B14S QM) §B NI4B (F) (10S90743.3; 180081455

THIS 1S MY SONG ........ o ceeies 18
Bey Compif? amd Vi Bagers, (ulomdic :

BILL COSBY IS A VERY FUNNY FELLOW, h
RICHT? 82 |,

Wernar Biwl W LEER (N (g Frerss] (FIERIEV8-3]

THE WILD ANGELS 49
ODE TO BILLIE JOE. E i

FRANCIS ALBERT SINATRA/ANTONIO
CARLOS JOBIM ...
Reprisa B V001 (M), D VN (1) (PROSIANIE; TROSIENA)

TIME & CHARGES .

SURREALISTIC PILLOW

GROOVIN' .
h_n—n.mnumuuummmu TR A

SOUTH OF THE BORDER
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WITH A LOT O° 50UL
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KING & EUIIH
Gl Balileg & Carla 'I'I-Ih?“ﬂ.:n.[-] ] Fllilﬁ

COLDEN HITS BY THE VENTURES
COLLECTIONS as Likarty LBF BONJ (M}; LT BOEY (3} (SO0-DI0SI-1; AD0-000835)

Tosng Nmawle Srlsstiy B34 03 58 9134 [§) CALIFORMNIA DREAMIMG
[IBE-SE134-1; 1H0-50134-F] # s

THE CRATEFUL DEAD

Warner Braa. W 1607 [M1; WE 1809
rﬂlﬂ”ﬂ

PARSLEY, H.E-E. IﬁlIHAI:'I" AND THYME .
Colembis €1 1363 ) €5 13

I'LL TAKE CARE OF YOUR CARES
Peiskia Laine, ABC ABC d04 0 ABCD sed 1)

@®O®®@BEE

Fowr Tops, Mabvws B dd0 (M); § 488 Hmim
L#uﬁlt LOVED A MAN THE WAY | LOVE
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DR. IHIVACO
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THE SOUND OF MUSIC
Bewedivmt, WA Victer L6ED M08 M) 1108 2068 11

THE SUPER-HITS
Warbsm Artiafs, Aantic 300 (M} D 500 (%) (BO-00501-3; 1B0-00341.5|

MORE OF THE MOMKEES ...
Calgems, COM 182 [M); OBF 10T (5] IO, IET-H0INT-E

A MAN AND A WOMAN

(“Un Homme Et Une E_n:::'l Gie
Ssundtrach, Paligd kriiafp Hﬂ'lw‘hl “I“

PETER, PAUL & MARY ALBUM 1700 ...
Warmsr Bros, W 1700 [M); W1 1700 (5) (FRS-01700-3; ¥I3-01790-5)

THE TEMPTATIONS GREATEST HITS
ety W19 Ml VIV (1) (30009193 30000195

CLAUDINE
Clawding Lunget, ALM LF T3V (W 3F 4137 (5 (6081713, 1oB841314)

THE BEST OF SONNY & CHER .

Afes X-11% (hly; 58 23319 W tl:r:-nnn. 1:r|-n|-||-|r

HERE WHERE THERE IS LOVE ...........
Biones Warwich, Sesgrer SEM 533 (M), SPS 533 [3)

UF, UP .lHII AWAY
lu-ﬂ-.i-mmll

YOU ONLY LIVE TWICE
Semnitack, Unlved Artich UAL 4158 0 B4 100

WHIFFED CREAM & OTHER DELICHTS ..
Bork Alpwrt & fin Towwna Bram, AEM LP 110 (M) SF 4110 nr

Med-001183; 188041183
THAT'S LOU
Lew Nawls, Capitel T 756 M)y 5T 2736 (5] (OOOITSA3; B0O.0TTBAA)

H.'I.Il. REVERE & THE RAIDERS EHEATET
Colurmbia KO, 2643 H

BILL COSBY SINGS/SILYER THROAT_ .
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TEMPTATIONS LIVE!
Gandy ¥11 (M; § ¥21 (1) (MI0-00TT1-3; S20-00021-5)
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i
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COUNTRY, MY WAY,
Wasey Tiaatrs, Deprins R 6237 s 13 281 1)

WE CAMN FL‘I"}I.IF UF AND AWAY
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LET'S LIVE FOR TODAY
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SOMEWHERE MY LOVE
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| 330E9IINE)
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THE IHT OF THE ANIMALS
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LUSH LIFE
Wancy Wiline, Caghel T T s o g

THAT'S LIFE ..
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FOUR TOPS LIVE!
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NEW COLD Hlﬁ
SECOMD GOLD VAULT OF HITS
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DOUBLE TROUBLE
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001133 1ESHITRE
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WELCOME TO MY WORLD 3
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THESE ARE MY SONGS 3
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TOO MUCH 20
baw Rewli, Capital T :’gin n:ﬂ-.[a

MAN OF LA MANCHA g7 ‘&

Griginal Coet, Wapy N1 2305 (Ml KEf SSEN (5}
Me0S-gaios-3: 5-paiSel-d|

LITTLE GAMES -]
Tardbindy, Epie LN 34303 (M BN 34300 (F) (SAS-34213-3; 4AS-34373-8]

DADDY'S LITTLE GIRL 13
i Martios, Coplbel ¥ 2799 O, 87 1753 O

BORM FREE 41 g
Reger Wililams, Lapy EL 1500 [M); 3 3547 (N (603-87301-3; AB583301-%) -

THE MACNIFICENT MEN "LIVE!" B
Cupltad T TITS (Mip BT 377H () (MO-EI7T33) M0-EI7T-5]

THERE'S A KIND OF HUSH ALL OVER THE
b e L BSR

HAPPINESS IS DEAN MARTIN 19
Repriss B 6347 (M) B3 4383 (F) TIS0A300.3; FRODE3A3E)

RHAPSODIES FOR YOUNC LOVERS., VOL. 2 g
Mibinlght Tbring Guwartst, Wies ¥ SOON (M) ¥ 360SH
o, ; POT-3LE-A

IF YOU CAN BELIEVE YOUR EYES AND EARS 80
e e e A

Bontas, Cupil TIPY i S3 BEE o) =
THE BEST OF HERMAN'S HERMITS 96 &)
MEE § 30 fMl B AN)E N SO-gTIE-D| eEE-DATER

ROCER WILLIAMS COLDEN HITS, .. ... _ . 2
Hepp KL 1538 (M) KY 3830 (1) 0S415303; MAS-3430-8)

TINY BUBBLES 40

8

BORN FREE 19

36

YOUNG IHCALS
Atiewtls U123 (M 59 0133 () COBBORTIRD; 190081135

OUTSIDERS . . . HAPPENING “LIVE!", .. .
Copiral, T T74B (Wl; 5T TPAB (3) (OOGITRIY; J00ETTASE
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Hoy Drusky s
Now

ROY DRUSKY/NOW IS A LONELY TIME DAVE DUDLEY/DAVE DUDLEY COUNTRY S V W WITH LOVE/HORST JANKOWSHI
SR 61118 MG 21118 SR 61133 MG 29133 SR 61122 MG 21122 SR 61125 . MG 21125

THE ROBBS SATURDAY NIGHTAT THE WORLD/DICK SMOTHERS LORI BURTON/BREAK QUT
SR 61129 21129 MG 21130 SR 61134 MG 21134 SR bl136 MG 21136

BIG JIM SULLIVAN/SITAR BEAT CHUCK BERRY/LIVE AT THE FILLMORE THE MALDS ROLD O LES McCANMN/LIVE AT THE BOHEMIAN CAVERNS
SR 61137 MG 21137 AUDITORIUM, SAN FRANCISCO SR 61135 MG 21135 CLUB, WASHINGTON, D.C '

SR 611338 MG 21138 S 86046 LME20d6
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AOPPENING AAPPENING HAPPENING HAPPENING AAP

ABC...IS WHERE
New Fall

FRANIEIE LAINE

RECORDS

The Album Event Of The Year!

#FRANKIE LAINE *%DELLA REESE #SHEILA MacRAE
| WANTED SCMEONE TO LOVE DELLA ON STRINGS OF BLUE HOW SWEET SHE IS ABC 611
ABC 608 ABC 612

#JUDY GARLAND AT HOME AT THE + Rt The De Angelis Singers

PALACE OPENING NIGHT EL Lt 3 mﬁ:k,uwiﬁl{h{'hﬂwm
ABC 620 Fa *

#*+TOMMY ROE #The De Angelis Singers with # MANHATTAN BRASS CHOIR
PHANTASY ABC 610 Peter De Angelis & His Urch PRAISE TO THE LIVING GOD
ALL ABCUT LOVE ABC 609 ABC 607

EXPRESSION

|'.'I,|"“':H.':
l ol
J UL =

+-JOHN COLTRANE *DIZZY GILLESPIE #:THE COLLEGE CONCERT OF #A LOVELY BUNCH OF
EXPRESSION A 9120 SWING LOW, SWEET CADILLAC PEE WEE RUSSELL & AL JAZZBO COLLINS &
A 9149 HENRY RED ALLEM A 9137 THE BANDIDOS A 9150

d0H ONINIddOH ININIddOH ONINIddOH ONINIddOH ONINIddGH

BAPPERING BOPPENING BOPPENING BAOPPENING BA!
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Releases

BLUESWAY &

LIS WHERE ITS AT! [reconns

T-BONE WALKER

@ = stormy monday blues

%2 JOE TURNER * JIMMY REED ¥ T-BONE WALKER
SINGING THE BLUES BL 6006 SOULIN' BL 6009 STORMY MONDAY BLUES BL 6008

SONGS FOR

= | NIE PEORE

2
RLITHE CEMIE AASS

# STEVE ALLEN & *EDDIE CAND

THE GENTLE PLAYERS BROUGHT BACK LIVE FROM
SOMNGS FOR GENTLE PECPLE P.J.'s D 50018
D 50021 The Perennial Holiday Album

Distributed by @ Records

ORIGINAL MOTION PICTURE # ORIGINAL MOTION PICTURE ¥ HARRY SIMEONE CHORALE
SOUNDTRACK SOUNDTRACK THE LITTLE DRUMMER BOY
DOCTOUR DOLITTLE DTC 5101 FATHOM DTC 4195 DTC 3100

*Also available in 4 & B-track stereo tape cartridges.

ARC RECORDE, INC,

ASUBSIDIARY OF AMERICAN BROADCASTING COMPAMNIES, ING.
HEW YORK/REVERLY HILLY

DIST. IN CAMNADA BY SPARTON OF CANADA

RECORDS

ENING HAPPENING AAPPENING AAPPENING AAPPEN
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THE GENTS, A GROUP FROM UTAH, receive their first-place award in
the National Finals of the Battle of the Bands. More than 11,000
bands in 30 States competed in city, regional, and State contests to
reach the finals sponsored by Junior Chamber of Commerce organiza-
tions. Presenting the awards were Tom Simms, Massachusetts Jaycee
State president, left, and John W. Agnew Jr., right, national director
of the Battle of the Bands. Group members are, standing from left,
Lance Robert, Boosy & Hawks sax and Kay bass guitar; Mike Ostler,
Vox organ; Craig Rollins, Kay guitar and Glaudot violin. Kneeling are

Barry Jensen, left, Ludwig drums, and Kevin Rollins, vocalist.

Capitol’'s R&GB Program
OK: Seeks New Hit Act

LOS ANGELES — Capitol’s
rhythm and blues development
program, begun one year ago,
15 producing jobs for sales and
promotion men, with the label
still looking for its first sus-
taining new r&b artist.

Lou Rawls and Cannonball
Adderley have both been the
label's top blues performers
during the past year, but both
were well-known in the jazz
ranks.

On the sales level, the com-
pany has been looking for r&b
sales specialists who fit the
“Capitol image"—are looking

A8 A AT O TATRTET TRV ENVAT GO ot

GOLF HONORS
TO MUSICMEN

ALBANY, N. Y. — Music-
men walked off with top honors
at the recent member-guest golf
tournament at the Colonie Coun-
try Club here. Winning duo was
Al Bennett and Dave Schlang.
Bennett, a 10 handicapper from
the Belair Country Club in Cali-
fornia, is president of Liberty
Records. Schlang, who works
for Mershaw of America, record
merchandising company, is son
of Charlie Schlang, Mershaw
president.

OO OO OO

for a solid future, in the words
of one executive.

One month ago, Logan West-
brooks was hired as Chicago
r&b salesman. He handles all
the ethnic accounts plus some
regular non - r&b locations,
Planned are r&b salesmen for
Los Angeles, Chicago and New
York.

The label’s r&b promotion
men are Ronnie Granger in
Chicago; Sidney Miller in Phila-
delphia and Joyce Miller lo-
calty.

In the new artist ranks, the
label has the Magnificent Men,
Patty Drew, Willie Hightower
and Tina Mason, who along
with the Magnificent Men, falls
in the “blue-eyed soul” cate-

EOry.
Dave Axelrod, who produces
Rawls, Adderley and Miss

Mason, soon to bow, is the
label's top staff blues producer.

~ During its first year of try-
ing to break into the r&b field,
generally dominated by inde-
pendent labels, Capitol has
learned that r&b stations ap-
preciate service. In the outer
regions, the stations hardly re-
ceive any notice. “In these

fringe markets (generally in the
South) they'll play your records
because they're grateful for re-

ceiving them.” commented one
sales executive.
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CINCINNATI COLUMBIA RECORDS STAFF MEMBERS who were
awarded “Distributor of the Year Award” for 1966-1967 at the recent
Columbia Records convention in Hollywood, Fla. This is the first time
a Midwest Columbia branch has led the nation in sales. The Cincinnati
branch covers Ohio, Indiana, Kentucky and West Virginia. Left to
right: Bud Rieland, sales manager of Region 3: Norm Finkelstein,
phono manager; Bob Hall, Louisville rep; Jim McManamon, service
center manager; Bill Kelly, Cincy sales manager: Jack Lameier, Cin-
cinnati-Columbus rep; Don England, national sales manager; Chuck
Moore, promotion manager; Charlie Draper, West Virginia rep; Barry
Mog, Indianapolis rep, and Don Stanaford, Cincinnati-Dayton rep.
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ILLINOIS CAP.
CLUB TO OPEN

LOS ANGELES—A Capitol
Record Club distribution center
in Champaign, Ill., has begun
interviewing  job
with the 60,000 square foot fa-
cility scheduled for opening
shortly. The building, the third
club distribution center opened
in the last two years, will serv-
ice mail order members in 19
States. The majority of the al-
bums mailed will be pressed at
the company’s Jacksonville, IIL.,
plant. Wayne Tappon is man-
ager of the center at 1616 W.
Interstate Drive.

Family Dog fo
Open Denver
Ballroom

LOS ANGELES — Family
Dog Productions of San Fran-
cisco opens its first out of State
pyschedelic light show rock 'n'
roll ballroom in Denver, Oct,
8-9-10.,

The new facility marks the
first attempt by a major San
Francisco power in “total en-
vironment theater" to transform
its successful light show-pop/
hippie musical movement to an-
other State,

The new ballroom at 1601
West Evans Street has been com-
pletely renovated and will ac-
commodate 2,000, Bob Cohen,
partner in the Avalon with Chet
Helms, has been in Denver the
past several weeks overseeing
the renovation. The entry of a
pyschedelic ballroom into the
Denver scene is a result of sev-
eral Denver businessmen con-
tacting Helms.

First acts opening the room
are Big Brother and the Hold-
ing Company and Blue Cheer.
Hired to work at the new fa-
cility is Tony Gilrey as business
manager. A San Francisco
lighting company, called the Di-
ogenes Latern Works, has moved
to Denver to create the visual
moods while the amplified gui-
tar bands wail away.

Operating on weekends, the
Ballroom will charge $2.50 at
the door and book contempo-
rary big beat bands. Howard
Wolf and Chet Helms will book
the acts for both the Avalon
and new Denver outlet,

Invincible Into

Album Derby

NEW YORK — Invincible
Records, which started as a sin-
gles label, is branching into the
album field with four offerings
slated for early next year. LP's
by the Chimes, the Perfections,
Lauri Paris and Bartlett's Con-
temporaries are set. The Per-
fections, who signed with the
company for personal manage-
ment and recordings, will debut
with a single of “The Key to
%nur Heart” and “Really Love

{}u_"
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LIB. OFFERING
‘BANNER’ DISK

LOS ANGELES — A Mel
Carter single version of the
“Star-Spangled Banner” is be-
ing offered to radio-TV sta-
tions, ball parks, theaters and
recreation centers by Liberty
Records. The disk is not a com-
mercial release.
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Jazz Beat

Erroll Garner is moving his base of operations from Manhattan
to Los Angeles.

Opportunities for motion picture assignments are the lure, the
pianist said recently during a visit to the Los Angeles Billboard
offices. Having played the Greek Theatre on the same bill with
Andy Williams, Garner has been thinking about sticking close to be
available for film scoring assignments. He has written over 100 tunes
—not all of which have lyrics. He wrote four songs for the film
“New Kind of Love" two years ago. “The things 1 wrote went
mainly through the film as themes,” he explained.

To remain loose for film gigs, the 43-year-old Pittsburgh
pianist who remained remarkably out of recordings for three years
during his hassle with Columbia Records, will carefully plan his
live appearances. According to manager Martha Glaser, “Erroll has
had to bypass several important picture offers in recent years be-
cause of his various concert engagements which were scheduled
far in advance.”

Now, the plan reads thus:

e In September and October he will begin collaborating with
lyric writers in treating some of his compositions, while developing
themes for recording sessions.

. Using a Coast base, Garner will concentrate on Far Eastern
tours with the proximity of Los Angeles to Las Vegas and the
other stops along the Silver Circuit, enabling him to work these
resort locations more frequently. Ditto for Los Angeles and San
Francisco.

e A de-emphasis on concerts which have been his forte for the
past 12 vears, in favor of cafes and hotels in more intimate settings.
e He will perform in Europe in October, return for concert
dates with the Milwaukee Symphony (Nov. 9-10-11) and the Balti-
more Symphony (around Thanksgiving) and then swing West to
Los Angeles.

“I've played more clubs in the last year than in the past six
or seven,” Garner said. “When 1 was with Hurok 1 was strictly
concerts, I like concerts and clubs, but don’t let me play to tables
and chairs.”

Garner refuses to perform on revolving stages in tent theaters
or houses in the round. “Half the crowd is going to be salty, so I
always station myself near the entrance so most of the people can
see the keyboard.”

Garner's supple keyboard, coming alive with a romping left
hand and a inquisitive right, has been given a rhythmic shot in
his newest MGM LP, “That's My Kick.” The boost is attributed to
the inclusion of a guitar and Latin percussionist. "I wanted to prove
to people,” Garner said between puffs of a ubiquitous cigaret, “that
rhythm is the foundation of all music. I used the guitar to show
that it's a rhythm instrument. I won’t use a guitar on a live date.
My left hand will still handle that” (fill in as a bass line.)

Garner has been looking for sidemen to form his new rhythmic
group. His last trio of Eddie Calhoun and Kelly Martin stayed
together ten years. The leader plans retaining the simple soft snare
brush drum pattern which became associated with his romping single
notes and happy grunts. Garner calls it the “Denzil Best sound”
in honor of his former drummer.

As a result of the growing popularity for guitars, Garner believes
pianists are getting lazy. “They don't use their left hands,” he
argues. "A real good guitarist knows how to play without affecting
the pianist. With 88 keys I don't believe you can do it all with one
hand. You've got to cover it all somehow; you follow what I'm
trying to say to you?” he says, ending his statement with a question,

Asked to comment on his legal battle with Columbia over
product he felt should not have been released, Garner says despite
his three years of not recording anything new. he was kept busy
with personal and TV appearances. “It proves that you can sustain
by doing public appearances. Man, one year without record is
enough!™

Garner has never over-extended himself on national TV. “The
average singer has something visual going for him. When you're
an instrumentalist you have to have enough there to keep the
public’s attention without wearing yourself out.” Glaser shoots for
TV bookings every three or six months apart.

Having worked the college circuit extensively, Garner's albums
at the book store level have moved nicely. “The kids are really
starting to dig jazz." Reflecting on other sounds in jazz, Garner feels
it’s “like going from one century to another.

“Today,” he emphasizes, “if you don't have an original style,
youre a dead duck. You understand what I mean?” By its support
for innovators, the jazz public apparently understands.

AVAST, MATES! Cox'n Bert Berns, president of Bang Records, emcees
festivities aboard the Circle Line yacht, "'S.5. Blowin' Your Mind,"” at
a bash recently, welcoming Irish poet-singer Van Morrison to New
Your. Morrison's latest single is “Brown-Eyed Girl." His album, “Blowin’
Your Mind,"” is due soon.

SEPTEMBER 16, 1967, BILLBOARD
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TO GLENN E. WALLICHS,

CHAIRMAN OF THE BOARD,

AND CAPITOL RECORDS

| SEND MY WARMEST CONGRATULATIONS
ON THE OCCASION OF THEIR

25th ANNIVERSARY CELEBRATIONS.

| AMPROUD TO BE ASSOCIATED WITH _J
THE CAPITOL PRODUCT WHICH :
MUSIKVERTRIEB HAS SUCCESSFULLY :
DISTRIBUTED THROUGHOUT SWITZERLAND
FOR THE PAST 17 YEARS.

M.A. ROSENGARTEN

MUSIKVERTRIEB AG
Badenerstrasse 555 8040 Zurich

Switzerland

g
Wy g

Thous

UNIVERSAL TAPEDEX CORPORATION

h CONSUMER PRODUCTS DIVISION @
= 7660 Gloria Avenue, Van Muys, Califernia 91406

. . e

TOSHIBA MUSICAL INDUSTRIES LTD. l .

No, 17, 2— 2, Akasaka, Minato-ku, Tokyo.

Foshiba

RECORDS

Chairman of the Board
Motoji Kuno

Recording Studio /-
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A Billboard Salute

Capitols
Silver Anmiversary
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Capitol Record

D iSﬂeyland GROWING WITH CANADA—PRESENTING TOP CANADIAN
l RECORD
HIGH)

REG'D TRADE mARR
e e

oel

FIDELITY RECORDING TALENT TO WORLD MARKETS. REPEAT
| 4

RECOGNITION — VOTED BEST CANADIAN LABEL FOR THE
PAST THREE YEARS. GALAXY OF STARS — BARRY ALLEN, LES
ALEXANDRINS, LES ATOMES, SUZANNE BOUCHARD, GARY

REG D TRADE MARK

BUCK, LYNN JONES, BEV MUNRO, LES CAILLOUX, CHRISTYNE
CHARTRAND, WES DAKUS, WILLIE AND THE WALKERS,
JEAN-GUY DESROCHERS, LEE GAGNON, ROBBIE LANE,
MALKA & JOSO, LOUISE POULIN, THE STACCATOS, STEPHANIE,

ALEXANDRE ZELKINE.

WAVERLEY —— e A S—

o R O o NEW LOCATION

expanded facilities to fit a modern and aggressive Canadian company on the move.
MOVIETONE
RECORDE

pickwick /33

YORKTOWN

CAPITOL RECORDS (CANADA) LTD. I
MONTREAL TORONTO (head office) e Rt

Disques Capitol (Canada) Ltee. Capitol Records (Canada) Ltd.
155 Port Royal West 3109 American Dr., Malton, Ont.
WINNIPEG SASKATCHEWAN
e Electrical Supplies Ltd., 312 William Ave. Grosvenor Distributors, 10528—123 St., Edmonton
RECORDS EDMONTON VANCOUVER

Van Dusen Brothers Ltd., 10528—123 St. Select Music Company, 1803 Commercial Drive

www americanradiohistorv com
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The Moulding of an Era

This is the story of a man, Glenn Wallichs, the
company he built, and how that company and its
people affected the growth of our industry during the
past 25 years.

The story is as dramatic as the record business it-
self. It is a tale cut from traditional Horatio Alger
cloth. It deals with a young Nebraskan—a non-smoking,
non-swearing, teetotaler—who started a little record
company in Hollywood during that city’'s flamboyant
wartime period—and by dint of hard work, a deter-
mination to stick to his principles of honesty and integ-
rity and with the wisdom to go contrary to accepted
practices was able to build his little label into one of
the world’s giant record companies.

The fact that Capitol was born on the West Coast
in itself ran against the tide of established procedure.
The Big Three companies were all based in New
York. But in this case, as in countless similar instances

that followed, Capitol's strength could be found in its
determination to cut new paths, It built new artists,
rather than pirate the roster of other labels. When
other firms restricted their records from broadcasting,
Capitol pioneered special servicing of disk jockeys, thus
gaining maximum radio exposure for its artists and
recordings.

At a time when record companies were lining up in
opposing camps during the Battle of the Speeds. Capitol
was the first to make its product available in all
speeds, leaving it to the consumer to make the final
choice. Capitol's “firsts” are far too many in number to
be recounted here, but it was this eager spirit of fore-
saking the security of the tried-and-true in favor of
reaching for the unknown which honed its management
to the fine edge of industry leadership.

It was this same spirit which led Capitol to abandon
traditional - drab album covers in favor of full-color

—

art with its “Music Out of the Moon” package. It was
this “let’s try it" spirit which moved Capitol to create
the self-service concept in stores, and the use of mag-
netic tape recorders in the studio.

A group of untiring young men, intrigued and
inspired by the Wallichs philosophy, comprised the
company’s management. They helped it grow at an un-
believable pace, and they grew in scope and capacity
with the company. Some of those men left Capitol's
ranks, but have remained disciples of the Wallichs con-
cepts in the positions they now hold. Many are still
at Capitol and are responsible for that company's com-
manding stature.

The story of Capitol and its achievements during
the past 25 years is more than the story of a company
and its growth. It is the story of the most eventful era
in our business—and how it was indelibly moulded by
the people and ideas which that company created.

THE FOUNDING THREE, Glenn Wallichs, flanked by .iohnn}r Mercer and Buddy De Sviva, who formed Capitol Records in 1942,

We Wouldnt Want It Any Other Way

By GLENN E. WALLICHS
Chairman of the Board and Chief Executive Officer

Capitol Records, Inc.

In the record business where success and failure
tumble one after the other, I've always had a personal
philosophy that has helped me retain my objectivity
through the years . . . Don’t look back! We all know
a company is a good as its latest hit, so I've saved
nostalgia for my old age.

But 25 is a lot of years. And while it pains me to
state it, I must admit to an occasional glance over the
shoulder to those “good old days.”

I suppose if we analyzed it, those days weren't so
good. They were uncertain, precarious, and just plain
exhausting days. But there was always the promise of
the big hit tomorrow . . . and it usually happened with
a partner like Johnny Mercer composing, singing, and
consistently landing in the top 10. Johnny's creativity
was a constant wonder to behold. (And, as we all know,
he's still at it, with two recent Academy Awards.)

As 1 think back, I realize most acutely the relation
of people to success in business, Some of our top execu-
tives today were with me in that little “store” we had
on Vine Street, with inside cubicles for offices, no air
conditioning . . . not much air, as a matter of fact! And
in the back room there was that young fellow just out
of the Army, who started a whole new industry in

SEPTEMBER 16, 19467, BILLBOARD

children’s albums, led by Bozo the Clown, a happy
inspiration. With the present pressures of his role as
president of Capitol, we suspect that occasionally Alan
Livingston looks back fondly to those days working
with Pinto Colvig, Mel Blanc and Billy May.

Capitol’s alumni is large and contains many names
we proudly list. Jim Conkling, former president of
Columbia Records and Warner Bros. Records, which he
founded. And Mike Maitland, present head of Warner's
and Reprise . . . Dick Linke and Bob Stabler, big names
in television production . . . Elmo Williams, a top film
producer at 20th Century-Fox. And Al Levine, a major
figure in distribution. And, of course, Hal Cook, who
needs no introduction. There are many others, far too
many to mention here—good competitors and doing so
well that it occasionally hurts!

Today, I have to say that the business is different.
For one thing, I can't whistle the hits like 1 used to
in the days of “Mona Lisa,” “Nature Boy"” and such.
Music is more complex, rhythms trickier, lyrics less
discernible . . . and sales more spectacular, Who's
complaining?

Just rambling on . . . I guess it's obvious to all of
us that today the record business is now a vast, global
affair. Almost everything of significance that happens
“locally” can cause a chain of reaction throughout the
major markets of the world. Marketing records surely
takes more money, executives and staff with specialized
training, and “bases” in many parts of the world. It's
fascinating to me to see a record break in one or two

THE CAPITOL ERA
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markets, then suddenly explode internationally, perhaps
bring fame and fortune to some young artist who, weeks
ago, was concerned with sordid matters like paying rent
and obtaining occasional nourishment. In the old days
the climb was relatively slow and steady, and internation-
ally hits lagged months behind, if they ever made it.
It's more exciting now, for all of us.

Today, the competition is tougher, there's more of
everything, and operating a big record company involves
hundreds of people of specialized training running madly
in different directions. It's all very necessary, of course.
But I get a secret kick out of knowing that behind all
this vast machinery is—as it always has been—some
young, talented person . . . singing, strumming, hoping
for a break. Such people continue to hold the future
of our industry in their hands.

I can't close without a tribute to one of the three
Capitol founders . . . who furnished money, and talent
in those crucial days, and who 1 was proud to call a
friend; "the late and still great Buddy De Sylva.

Come to think of it, I guess there haven't been so
many changes after all. We're in a round building now.
The air conditioning works. Our volume should be in
nine figures this year. We're part of EMI—the world's
largest record organization,

But we're looking for another great mew artist. We
are still struggling for our next big hit. We're still
screaming about prices, competition, costs and a hun-
dred other problems. And we wouldn't want it any
other way!

C-3
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Alan Livingston

By ALAN W, LIVINGSTON
President, Capitol Records

The record business has obviously changed consid-
erably in the past 10 years. The changes have been so

rapid that it has taken all of our time and attention:

to keep up with them. While we have grown and pros-
pered with these changes, it nevertheless behooves us
to look forward to the next 10 years and to anticipate
whether existing trends will continue or what new ones
might appear, and how this might affect a major record
company. Someone once said that the only thing that
you could predict about the stock market for certain
was that it would fluctuate. This may well be true of
the record business. Nevertheless, by looking at the
past, perhaps we can draw certain conclusions about
the future.

The outstanding changes of the past are the
emergence of the rack jobber, and the entry into the
field of literally thousands of new companies who
compete effectively with the majors. The rack jobber
has certainly enhanced distribution.. The rack jobber
is responsible to some degree for the tremendous ex-
pansion of the record business. The rack jobber is
largely responsible for the ease of entry of new com-
panies with low capitalization, since he provides a
ready means of independent distribution. And, unfor-
tunately, the rack jobber is largely responsible for the
cut-price nature of the record business today, and the
widespread exposure to the public of only those limited
titles which represent the top sellers.

The result of these significant changes in our dis-
tribution pattern has created an industry which, in my
opinion, 1s unparalleled in the speed of intensity of
its competition. We well know the hits of tomorrow
can come from companies which are not even in ex-
istence today—there is no monopoly on creative ability.
The future, in my opinion, can only bring an intensi-
fication of this activity, and to an even greater extent
on a worldwide basis. Although today we obviously
feel the importance of foreign talent and foreign record
companies, it is my feeling that this will well increase.

In the face of all this hectic activity in the pn_gular
market, the encouraging thing is that the in-depth
record business has improved along with it. There is a
bigger market today than ever before for all standard
recordings as apart from the teen-age and popular
fields, including classics. The problem “that confronts
Capitol, as a major company, is how to take fullest
advantage of that market in the face of today's distribu-
tion methods. That's an easy question to answer, but
no so easy to solve. The answer, of course, is new
methods of distribution.

One of the solutions is the sale of recordings by
direct mail. Record club buyers are, indeed, different
in their tastes from those who buy the hit records from
the racks, and this has become a device for those of us
who were having difficulty reaching consumers who
otherwise would probably be unable to buy the kind of
music that they prefer, and that we are prepared to offer.
For this reason alone, record clubs are here to stay, al-

Capitol's History Mirrors
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though by the: large’ capitalization required to build a
direct-mail organization,.I feel reasonably certain that
the number of clubs and mail-order record outlets will
necessarily be very limited.

There will be other methods of getting catalog
product to hte specialized buyer, and circumstances
are forcing us to explore many new approaches in this
area. The nature of these explorations and the ap-
proaches being considered are, of course, something
that I cannot expose at this point,

I foresee, as well, changes in the method of exploi-
tation of records. Radio exposure, while today the
primary means of exploiting a record, is at the same
time a vicious circle which works hardship on the
record company and the phonograph record dperfc-nuer,
and is importantly effective in only limited segments
of the business. The problem is becoming so acute
that I have no doubt that before too long the industry
will find a way to prevent overexposure, premature:
exposure, and the unlimited and unproductive use of
our product in providing free programming for com-
mercial sponsors. A new balance must be reached be-
tween the “exploitation” and “overuse” relationships
that involve radio play of phonograph records, and this
problem will somehow find its own solution.

Of one thing I am sure, The major record company,
threatened by the entrance of so much competition
from all over the world, must and will, nevertheless,
continue as big business. A phonograph record is the
only way a consumer can get the particular song he
wants sung by the particular artist he wants at the time
he wants to hear it. Tastes and interest in music are as
varied as there are people in the world, and so long as
the major company can find the disiribution devices
to reach the people with the multifarious range of prod-
ucts which they individually prefer, then the major
company will prosper,

True, we have in the past and will continue to share
even more of the teen-age sale with small independents,
but it will take the risk capital of major companies to
exploit and maintain the new distribution methods and
the heavy catalog necessary to a complete broad spec-
trum of sales.

As to music itself, I would not begin to speculate
on trends in the popular field, Trends will be created
by the explosion of a hit record indicating a new appeal
to young people. And by the explosion of this new
appeal, there will be a thousand followers immediately.
That will be a trend. Some trends will last for only a
short time, and some will extend for many years. But
the trend is not something which can be predicted—it
will invariably come from one hit record which has ex-
cited the fancy of the teen-age buyer. Some of these
trends will be picked up by older buyers who also find
them to their liking, while others will never get beyond
the teen-age world.

But music of every single kind and dimension will
be with us for the whole foreseeable future, and it is
this kind of total record business, which Capitol will
continue to exploit and even widen through every
possible manner of merchandising and distribution. We
assume that the other majors are apt to do the same.

By STANLEY M. GORTIKOV
President, Capitol Records Distributing Corp.

Somebody, somewhere, erroneously decided that the
attainment of a 25th anniversary miraculously endows
one with the unique capacity to sift wisdom from the
past and to perceive the future in perfect clarity. But
the 25th milestonc truly brings no such special insight
and scarcely offers opportunity to pant a little before
resuming the race at breakneck speed. The event does
provide, at least, via the columns of a trade paper, an
official “license” to talk, a chance to reflect upon the
state of our commercial environment.

Having spent but few of the last 25 years with the
Capitol companies, I am more inclined to look at pros-
pects, not history. Of course we must give thanks for
our bounties of the past, but we also must continue to
pray for another hit. The prior 25 years have been
great . . . but how are we going to make our figures

for our 26th?

Capitol's successes of the past 25 years are mean-
ingful, of course, to those of us in the Capitol com-
panies and to the artists who helped shape those suc-
cesses. It might be enlightening for you of the trade—
subdistributors, retailers, radio stations—to reflect, too,
on the possible benefits yielded personally to you
during Capitol's quarter century. What gains in sales,
profits, and programming have you made, directly
traceable to the scores of big names on the Capitol
talent roster? What rewards have been yours as a result
of Capitol's original pioneering in self-service retailing,
in radio station servicing, in point-of-sale merchandis-
ing, in album packaging? Certainly those 25 years have
favorably influenced most segments of the industry . . .
just as most segments of the industry have, in turn,
enhanced the accomplishments of Capitol itself.

I have only shared in the most recent seven of
Capitol's 25 years. I was spawned from the ladies’ gar-
ment industry, which I remember wistfully and fondly
for one reason only . . . there were no product returns.
The cardinal rules of the clothing business won't vary
from those of the record industry. You live off your
“hits” . . . you constantly need a new "hot number”
. . - you must aggressively exploit the sales break-
through of a sudden big seller . . . the loyalty of your
customers varies with the strength of your line . . . you
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Onthe Third Martini-
at 38000 Feet

By LLOYD DUNN
Vice-President, Capitol Records, Inc.

They asked me to write about the international end
of the record business. I said I couldn't because being
an international man I was leaving tomorrow for
Eydi'h:y. They said, “Write it while you're traveling.”

.

I can't talk about international work without talking
about Alex Porges who practically invented the busi-
ness. Alex was Capitol’s first international manager,
and he introduced the world to newcomers like Nat
Cole, Jo Stafford, Peggy Lee and Stan Kenton. In the
pre-stratacruiser days, Alex took the boat to Europe,
wandering by train from country to country, leaving a
trail of upped guarantees behind him. Trips in those
days took endless weeks—months—and Alex was surely
the Lowell Thomas of the record business. We, at
Capitol, owe a lot to him.

Today, as the English say, it's a piece of cake. At
this moment 1 am returning from a trip which encom-
passed Aukland, Sydney, Manila, Hong Kong and
Tokyo . . . all in a bit over two weeks. True, the brain
gets a bit soggy from time and climate changes. And it
leaves no time for romantic dalliances, I am told. But
you can touch all the bases and pick up enough local
intelligence to later fortify your complaints about
inadequate royalties.

I can remember when, returning from a trip like
this, I would be the focal point of cocktail parties,
where | would expound on foreign economics, politics
and sexual mores without fear of successful contradic-
tion. Now, the family may not bother to meet the plane,
and the man who cleans our pool was there before me.
In the office, far from being unique, I can be greeted
by an executive (like Glenn Wallichs) with “How come
we're not getting our share of window space in Addis
Ababa?" He's just returned. (You think I'm kidding?
Ask Glenn!)

An interesting and obvious commentary: In earlier

promote style change if your season is bad . . . you
perpetuate style if your season is good.

Certainly the past 25 years in the record business
have produced dynamic change. Changes and growth
equally dramatic probably will mark the immediate
years ahead.

During my seven years in the industry, I've repeat-
edly heard the death knell sounded for the small inde-
pendent retailer, and still he survives, resolutely bucking
all the forces that allegedly imperil him. I predict that
on Capitol's golden anniversary, too, the independent
proprietor will continue to fill a needed role. This will
go on as long as certain entrepreneurs are fascinated
with our kind of product, as long as they crave the
autonomy of proprietorship, and as long as they pro-
vide personal services the public wants.

Sure, too, to grow at an accelerated pace is the
chain retailer, both those serviced by subdistributors
and those which are internally operated. Say a little
blessing each day for the chain retailer. He is constantly
multiplying outlets for product. He brings the mer-
chandise into the suburban population heartlands, He
goes where the traffic is and then creates more. He
appeals to those groups with the highest discretionary
income. And he generally pays his bills.

The growth in records of many chain retailers is
directly traceable to the contributions of the rack
jobber, who has proved to the chains that profits can
be made from well-operated record departments. Among
the many changes in distribution patterns that have
marked Capitol's first quarter century, the emergence
of the rack jobbers has certainly been the most dy-
namic. The rack jobber has accelerated the distribution
evolution by becoming the prime channel for trafficking
large quantities of product through the large chain
accounts. The rack jobber's own profile is hardly a
static one. He is becoming more sophisticated in his
methods, better capitalized, more promotionally in-
clined . . . and bigger. The bigness is the hallmark of
the “super” rack jobber who now specializes in servic-
ing large national accounts from a network of ware-
houses and local representatives.

It is hardly likely that the forms of record distribu-
tion will stand still during Capitol's next quarter cen-
tury. Bigness undoubtedly will continue to characterize
the profile of major wholesalers. The role of rack job-
bers as prime distributors will become even more
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years only the classical business was truly interna-
tional, operas and symphonies being the same world
wide. World War Il exploded American poi record sales
abroad. And the Beatles H-bombed the compliment
right back at us. Today, any record company that
doesn’t have strong outlets in major markets 1s just not
in business,

Capitol, of course, is fortunate because 12 years
ago it became a member of the EMI family of inter-
national record companies. When the announcement of
EMI's Furchﬂse was first Paul Revered through our com-
pany, I issued instructions that concerned the whites of
their eyes. But EMI had some great ambassadors in
the form of the late Dick Dawes, Charlie Thomas and
others who charmed the muskets right out of our hands
and gave us the world-wide picture; a big, beautiful pic-
ture it was, and continues to be,

Among other things it didn’t take me long to dis-
cover that the English are the world’s great interna-
tionalists by tradition and perhaps necessity. EMI car-
ries on “business as usual” in remote places during
revolutions, plagues and massacres, when the average
American, like me, would be at the airport screaming
for a ticket to anywhere. 1 am fortunate because 1 have
the opportunity to meet my English associates in
exotic places and acquire some of their habits, drawing
the line only at gin-and-water,

Thus I have been able, in negotiations, to occa-
sionally hoist them on their own petard . . . all in the
friendliest fashion, of course. When, for example, a cry
of pain comes from a colleague like EMI's Bill Sanford,
I can always say, "l learned that gambit from you!"

As I ramble on, I become aware of the fact that
Billboard expects me to say something profound and
informative about the world and its music. Actually, in
my profound moments I am constantly reminded that
music is today the world’s only international language.
It knows no politics, no imperialistic chicanery, no
ideologies. Capitol’s new relationship, as sole distribu-
tor of all Russian recordings, in the Western hemi-

deeply rooted, as they strive for lower purchase prices
from manufacturers.

One manufacturer, through the purchase of two
rack-jobbing firms, has already stepped into this form
of distribution, and it is questionable whether this
will set off a parallel chain reaction by other manufac-
turers. If true, then the entire distribution trade could
become a tangle of interlocking, overlapping mazes—
all carrying duplicate inventories of everybody's labels.
Whether this will come about will probably rest with
the adequacy of retail product exposure for a manu-
facturer via the present forms of distribution. If such
exposure unduly shrinks, then manufacturers undoubt-
edly will seek supplemental and alternative avenues.

One should not pass one's 25th anniversary without
saluting the one-stop too. The one-stop remains the key
patron of the single record, and the single record is
cherished by us all as the fount of new albums and new
artists. The one-stop also has become the valued fun-
nel for channeling product to many small retailers.

It is now time to pause for a “commercial” . . .
for the radio station. Twenty-five years' worth of
gratitude is due the radio industry for its role in show-
casing our product. The gains have been mutual, as
that same product has built formats, audiences, and in-
come for the stations. Unsolved problems in reaching
the airwaves still plague all record companies, however
. . . In gaining representation on the ever-diminishing
playlists . . . in attaining a spot for a new artist . . .
in whetting and not satiating a listener's appetite for
a record . . . and in discouraging the mounting trend
toward off-the-air recording, particularly as acceptance
of the tape cartridge mounts.

In the same year that Capitol marks its 25th year,
the mono album begins its exit, coincident with the
unification of the mono and stereo prices. This “dis-
appearing act” would create quite a commotion at
anybody's anniversary party. The eventual demise of
mono will be beneficial for Capitol, as its now turns
toward an album disk inventory of but one configura-
tion. The physical space that is thus freed and the
duplicated inventory dollars that will be released repre-
sent long-awaited achievements.

As mono descends slowly on the horizon, it ap-
pears that we will not be wanting for substitute dupli-
cated inventories. The proliferation of cartridge forms—
8-track, 4-track, 2-track, and cassette—promises to
make even more extensive demands on space and
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sphere, is a case in point., The great artistry of Soviet
instrumentalists and vocalists has no political or geo-
graphic barriers, Hopefully such music contributes in
some small way toward better understanding . . . mutual
toleration . . . peace. We like to think so.

Ultimately, we hope our American popular records
will be offered as freely to the Russians. There is some
indication of interest in this area. Perhaps someday
there will be a blending of our folk cultures . . . like
electrified balalaikas. (Please, Moscow — I'm only
kidding!)

Oh yes . . . another thing Billboard told me was to
give them a “look to the future."” This was another way
of asking me not to swell on the past, a common
failing with chaps of my vintage.

What will the international record business of the
future be like? 1 can only guess, like you. And my first
guess is that they may not ever call it an “international
business.” Selling will be as routine in Calcutta as
Cleveland. One big sales organization may be respon-
sible for simultaneous world-wide releases, prices,
policies and such, domestic and foreign. No more
mystery about it. (And I'm kinda sorry about that!)

A major contribution to such one worldliness, will
surely be the speed-up in travel time, when the new
supersonic planes scream through the heavens . . . God
help us.

And I hope it won't sound anti-trust if I mention
that, in my opinion, the giants of the industry will grow
bigger . . . because this is not a penny-ante game, setting
up companies throughout the world, and operating
them with local skill and local know-how.

But “as it was in the beginning” these giants will be
just as dependent upon the talent of creative individuals
—perhaps more so. And I am sure that more can be
offered the artist in terms of immediate world-wide
releases, promotional tours, profitable bookings, and
probably new attractions that will be conjured up by the
bright minds of the future.

While on this subject, may | emphasize the impor-
tance of artists and their managers having the vision
to see beyond the week-to-week domestic bookings, and
dedicate time for promotional tours abroad. A trip,
properly planned, can return record royalties for years
to come. Two trips can almost assure it. We have many
case studies to prove this. The U.5.A. market is a huge
one, but it is still only half the total. You've got to travel
a few miles for the other, but it's well worth it . . .
and most artists have fun doing it.

My linage is too long now, so this point I will add
something in a sentimental mood. (Another Martini,
honey!) The editors can snip this without any serious
loss to humanity at large.

A question: With all our headaches and heartaches
in the music business, have you ever known anyone

“who left it, and doesn’t miss it? (Regardless of how
successful he may be in Canned Tuna, Industrial Insur-
ance, the like.) Someone once defined happiness as
“"Doing what you like to do and getting paid for it."
When you lock at it that way, there should be a lot of
happy people in our industry. I am.
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dollars for the future. With the advent of the tape
cariridge, it is almost a misnomer to state that we are
in the field of recorded entertainment, and we'll target
our music to the consumer, regardless of the communi-
cation vehicle he prefers.

Despite the confusion inherent in the multiplicity
of its forms, the tape cartridge offers an avenue for
increasing places and occasions where recorded music
is utilized and sold. Peculiarly, the initial impetus for
the tape cartridge was generated by the automobile and
automobile-oriented retail and wholesale distribution
channels. This is both a complication and a blessing—
a diversion from our tidy, comfortable format, but a
revelation of brand-new market opportunities.

It is safe to assume that at some point in the future
most of the cost and mechanical problems inherent in
the tape cartridge will diminish. Still threatening, how-
ever, 15 the apparent growth of off-the-air recording
of broadcasted music, captured on tape cartridges via
cheap self-contained rapid-recorder-playbacks. Such a
trend can significantly displace the sale of records—
chiefly singles—and dry up important sources of profit
and new talent,

Capitol's 25 years mirror an entire industry’s
image—a capsule of dynamic changes in patterns of
techniques, distribution, people and product. If any
single Capitol contribution can be identified, then that
would be the legacy of Capitol's “people.” In its present
complement and among its alumni, Capitol has spawned
a consistent high level of responsible, dedicated indus-
try personnel from which all segments of the trade
today benefit.

But one other unvarying force prevails as potently
today as it did 25 years ago and as it will 25 years from
now. That force is the power of talent itself to shape
the gains of a record company and an industry.
Through its artists, therefore, Capitol pridefully traces
its basic success . . . and to its artists Capitol will con-
tinually look for tomorrow's growth.

MNow, at this 25th check point, appropriate reflec-
tions having been made, we should move onward and
upward, dedicated to the challenges and massive op-
portunities of the future. I must remember to do that.
To date, I am certainly gratified with Capitol's newly
achieved 25-year foundation. It's been a successful
“experiment.” However, now that the “test” is ower,
let’s go to work! Records, anyone?
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ENDID PROGRESS!

LB congratulates...
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Getting his start as Kansas City correspondent for
The Billboard and Down Beat in 1936 after leaving the
University of Missouri, Dave Dexter Jr. produced his
first records for Decca in 1940, Capitol hired him in
early 1943 as an assistant a&r producer, director of
public relations, advertising and publicity chief and
editor-writer of The Capitol News, and he’s been there
ever since. A veteran sporis fan, Dexter has long been
active in Pony-Litfle League baseball for boys in his
home at Encino, Calif. He occasionally contributes to
Billboard and other publications.

By DAVE DEXTER JR.
Executive Producer, Capitol Records, Inc,

Has it been a quarter of a century?

The big names in the news were Franklin D. Roose-
velt and Gen. Douglas MacArthur. Corregidor had
fallen April 9. Gasoline rationing had begun May 15
in the Eastern States, Gen. Jimmy Doolittle and 79
American kids had just raided Tokyo. American troops
were landing in North Ireland.

Songs on the Hit Parade—and there was a high-
Tated radio show by that title beamed Coast to Coast
every Saturday night—included “That Old Black Mag-
ic,” "1 Had the Craziest Dream,” “My Devotion,"
“Serenade in Blue” and, later that autumn, “Warsaw
Concerto” and “White Christmas.”

Then along came Capitol.

Glenn E. Wallichs roared into New York from
Hollywood on a humid June afternoon, checked in
at the New Yorker Hotel, and called the only trade
paper editor—and perhaps the only human being he
knew—who lived in Manhattan. Together, we made the
rounds of radio stations with a supply of the first
Capitol records to come off the presses. They featured
Dennis Day, Martha Tilton, Connie Haines, the Paul
Whiteman orchestra and, fortunately for the fledging
firm, Johnny Mercer and a Hollywood studio dance
band led by pianist Freddie Slack backing a big-voiced
Texas brunette, 18-year-old Ella Mae Morse.

She was unknown to record buyers. There were
some who recalled that Jimmy Dorsey had discovered
her in Fort Worth in 1939 and fired her a month
later. But that war-torn summer when the Cardinals
and Yankees were heading for pennants, she found
herself in the C. P. MacGregor studios in Hollywood
which Capitol had leased for its first sessions. Johnny
Mercer sat in the booth.

Mercer was not only one of the nation’s finest
Iyricist, but a gifted singer, talent finder and co-
founder of Capitol with Wallichs and Buddy DeSylva
of Paramount Pictures. He found a novelty song
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composed by Don Raye, Benny Carter and Gene DePaul
which Ella Fitzgerald had sung in a Universal movie
musical. Based on a boogie-woogie bass figure, "Cow-
Cow Boogie" was left, as they say, on the cutting floor,
And that’s how Slack, Miss Morse and Capitol popped
with an exclusive (No. 102) million-selling platter on
their first time out.

On the same initial release, Mercer's own “Strip
Polka" with Dave Shelly doing the lines with Paul
Weston's orchestra also hit big. Wallichs, returning to
home plate in Hollywood, had done his promotion well.
Alan Courtney and Martin Block in New York, Rush
Hughes in St. Louis, Gene Norman in Oakland and Al
Jarvis and Don Otis in Los Angeles pushed the new
West Coast label generously.

Sixty days later, the American Federation of Mu-
sicians under James Caesar Petrillo decreed that no more
records were to be made. “Records,” the belligerent
old ex-trumpeter bellowed from his throne in Chicago,
“are killing off jobs for musicians. From this day on
no more will ever be made by union musicians in the
United States.”

And so, after July 31, 1942, all recording ceased.

Compounding the crisis for Capitol, and for Decca,
Columbia and RCA Victor as well, was the acute dearth
of shellac. Dises in those days required the “juice” of
millions of ground-up, pulverized, slightly dead little
insects whose gooey remains formed a rare compound
which gave strength to a record. The insects, moreover,
lived in trees only in the Orient and Far East, most of
which area was occupied by the Japanese.

With the union’s ban on recording and the frustrat-
ing shortage of bug “juice” for shellac, Capitol’s chances
for survival were esimated at 100 to one. “Cow-Cow
Boogie” and "Strip Polka” could hardly be expected
to keep the California firm alive indefinitely.

But somehow it did.

In the autumn of 1943, Petrillo changed his mind,
then signed contracts with the various networks, and
the most spectacular growth of an American industry
began. Along with that expansion, of course, came
rewarding military victories in Europe and the South
Pacific, and finally peace.

By 1946 the old Big Three of the recording world
had become the Big Four. Capitol was a power. The
firm not only sold records, it published a money-making
music magazine (The Capitol News) which attained
a world-wide circulation of 800,000 copies monthly;
it marketed phonographs; it sold needles and blank
recording discs, and it had inavgurated a system of
supplying radio announcers with special, vinylite press-
ings of all its new singles which led to the lamentable
dog-eat-dog radio exploitation system in effect today.

THE CAPITOL ERA
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IN THE BOOTH (above) — Master
minding 1943 Capitol session which
produced “Eager Beaver,” by Stan
Kenton's early orchestra were Dave
Dexter Jr., Johnny Mercer and Glenn
E. Wallichs. Kenton today iz oul-
ranked only by Tex Ritter in tenure
with the Hollywood waxworks.

THIS 1943 (left) gathering of Capi-
tol’'s Hollywood employees goes so far
back that several in the group can no
longer be identified. At extreme left,
however, is the late Floyd A. Bittaker,
national sales manager, and at extreme
right is Dave Dexter, now an exec
producer, who is the only remaining
employee from 1943, Also in the
group are Bernice  Sullivan, Ann
Wolfe, Auriel MacFie, Chigui Gastel
and Hub Reid.

The late Floyd A. Bittaker, national sales chief,
along with Wallichs and the former New York trade
paper writer-editor who had long since moved to Holly-
wood and joined Capitol as advertising-publicity chief,
director of public relations, editor and writer of The
Capitol News and assistant artists and repertoire pro-
ducer (all of which command a weekly paycheck, we
recall, of $75 before deductions) conceived a plan
which gave the nation's most important record-spinners
highly personalized advance pressings of new records.
Many a night we stayed up until 3 and 4 a.m. typing
labels which read . . . THIS SPECIAL PRESSING
EXCLUSIVELY FOR PETER POTTER. It worked.
For years Capitol led all labels in airplay.

With the end of World War 1I, Capitol had ac-
celerated its annual sales from a modest $200,000 in
1942 to $750,000 in 1943, then $2,250,000 in 1944 on
up to a truly impressive $5,100,000 in 1945. That year,
Capitol marketed 14 albums and 48 singles.

Mercer was not only writing one hit after another
as a lyricist, but his records as a vocalist were consistent
smashes. The modest Georgian, serving as Capitol's
president, also kept a strong hand in signing and re-
cording talent he favored.

Wallichs was tireless in guiding Capitol from the
administrative and sales ends. He hit the road to set
up company branches and indie distributors, and with
the end of World War Il he pioneered Capitol's en-
trenchment throughout Europe.

DeSylva, the third partner in management, was still
a different type. A creative and top boss at Paramount
and, like Mercer, a great songwriter on his own, Buddy
wisely concerned himself with making profitable movies
and leaving Capitol to the dynamic Wallichs-Mercer
team. DeSylva's original investment of $25,000 in 1942
was repaid time and time again before hg died 6n July
i1, 1950. Never once, in his eight-year affiliation with
the company, did he interfere with Capitol executives
or employees.

Acting on the recommendation of music director
Paul Weston, a Dartmouth Phi Beta Kappa, Wallichs
and Mercer hired James Conkling away from DuPont
in Delaware and made him a&r boss. Conkling, a
trumpeter, had attended Dartmouth with Weston and
was married to Donna King of the King Sisters. Lee
CGillette came in from Chicago to head a new country
and western division. Alan W. Livingston, fresh out of
service and wandering casually down Vine Street one
afternoon, knocked on the Capitol door, got an inter-
view, was hired to make children's records (although
he had no children) and eventually parlayed his Bozo
the Clown series of sock kiddie packages into the presi-
dency of the company.
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GLENN WALLICHS (second from left) in his pre-Capitol days behind the
Music City counter is seen during a1 Woody Herman-Decea Record autograph

Jarty.,

DAVE CAVANAUGH, now a Capi-
tol executive producer, first worked
for the Dome label in Hollywood
as a tenor saxist and arranger for
Julia Lee, Kay Starr, Sammy Davis
Jr. and Joe Alexander. This is a rare
1947 studio photo by Otto Roths-

child.

Frank Sinatra's
career took a spectacular turn for the better when
he switched 1o Capitol Records. His first single,
“I'm Walking Behind You" and “Lean, Baby"
made the charts as did his still-popular “Songs for
Swinging Lovers."

UNWANTED in 1952-1953,

All this time, Capitol occupied a small office suite
in the 1400 block on Hollywood's Vine Street. Wallichs
was the man who unlocked the doors every morning.
Mercer came in, if not every day, frequently enough to
keep his artistic fingers in the booming Capitol opera-
tion. Next, Michael H. Goldsen was brought out
from New York to set up and operate a Capitol music
publishing enterprise.

And so, when the company in 1948 faced another
recording ban starting New Year's eve, Capitol issued
its first stock dividend of exactly 20 cents—its first pub-
lic stock issue had gone on sale April 30 in 1946.
Wallichs became the new president, artists were re-
cording on tape for the first time, 45-r.p.m. and 33-
r.p.m. were in the immediate future and a few of
the label’'s best-sellers included Tex Williams' gabby
“Smoke, Smoke, Smoke,” Nellie Lutcher’s “Hurry on
Down” and “Real Gone Guy,” Peggy Lee's "Manana™
and “Golden Earings,” Margaret Whitings's “A Tree
in the Meadow,” Pee Wee Hunt's “Twelfth Street Rag”
which Gillette dubbed off a 16-inch electrical tran-
scription, Nat Cole's remarkable “Nature Boy,” and the
inspired collaboration of Gordon MacRae and Jo
Stafford on "My Darling, My Darling.”

Under Conkling's guidance, Capitol released 400
singles and 44 albums in 1948 and reaped sales of
$16,900,000. Capitol also moved its personnel into
new office space on the northwest corner of Sunset and
Vine just above the spacious Music City retail store.
Those same facilities are today occupied by Dot Records.

By 1950 there were no more radio announcers.
Now they were disk jockeys. Guys who didn't know
a tenor sax from a tuba were spinning disks on three
speeds and telling listeners what to buy. They were
receiving hundreds of records a week from scores of
companies. Payola became evident. More stress was
being made on promoting, merchandising and selling.
The “little” record shops bepan to fold. One-stops
became the Goliaths. From the 1950°s on, the Capitol
story needs little recapping.

Conkling moved to New York as president of
Columbia Records. DeSylva was dead. Wallichs con-
tinued to expand the company in every department.
Mercer, perhaps disenchanted with the immensity and
complex operation of the company, quictly concen-
trated on songwriting for motion pictures—as he does
today. Livingston became vice-president of adr., Hal
Cook, now the publisher of Billboard, came in from
Peoria, 1ll., to become national sales chief and second
baseman on Cap’s softball team. Ken Nelson moved
west from Chicago to take over the country and western
wheel as Gillette moved up to a pop executive producer’s
desk. The brilliant arranger and saxophonist Dave D.
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THE KING, Nat Cole, poses with Capitol's songwriting president
Johnny Mercer in this 1948 srudio shot made on a New York
date by Jay Seymour. Cole's death of cancer on Feb, 15, 1965,
was one of the company's grearest losses.

Cavanaugh, having served apprenticeship in New York
well, was named a Hollywood a&r executive.

The hits continued.

Les Paul and Mary Ford broke through, making
their own tapes at their residence and bringing them in
on little spools ready to master.

There was Tennessee Ernie Ford, Frank Sinatra,
Kay Starr, Les Baxter, Tex Ritter and Jimmy Wakely,
Dean Martin and Jackie Gleason, Betty Hutton, Sugar
Chile Robinson, the Kingston Trio, the late Harry
Stewart, who recorded as "Yorgi Yorgesson™, Stan
Kenton's band, Jonah Jones, and the most consistent
of all, Nat Cole.

Some came and went, but the early clicks led to
today's new crop of talent, the Beatles, Al Martino,
Buck Owens, the Beach Boys, Nancy Wilson and others.

Livingston, who played saxophone, sold whiskey and
served in the Army before aligning with Capitol, is now
Capitol’s president. Wallichs is active, despite a serious
illness earlier this year, as chairman of the board.
Great Britain's mighty EMI owns the company, and has
since 1955. There are vice-presidents ensconed through-
out the top “E™ floor of the Capitol Tower in Holly-
wood, an imposing, unique circular structure which was
completed in April, 1956. Instead of Gillette, Nelson,
Cavanaugh, Dexter and Voyle Gilmore comprising the
entire a&r division as was true until the late 1950,
a crop of more than a dozen producers scattered from
Hollywood to Nashville to New York attempts to seek
out salable talent and songs, and exceed the achieve-
ments of both men of the past. As Capitol swings into
its 26th vear, its oldest employee in terms of service—
the one who careened about New York with Wallichs
getting those first black and silver Cap singles aired—
occasionally reminisces:

Let's start with Sammy Davis Jr.

We pulled him out of the Negro ghetto of Los
Angeles' Central Avenue in 1948, invited him to make
records as a singer-dancer and worked with him nearly
two years before Capitol's bosses demanded we drop
him. It wasn't until five years later, when he etched
“Hey, There" for Decca, that his star began its astound-
ing ascendency. But never once has he acknowledged
his “discovery” orally or in his recent biography. Maybe
he’s forgotten it.

Nat Cole, bless him, was a failure on Decca before
he rang the bell on Capitol. When the struggling little
dome label was running out of masters to release in the
early fall of 1943 because of the first AFM recording
ban, we made a deal with big Hughie Claudin to take
over and release two Cole masters which Nat (with
Wesley Prince and Oscar Moore) had recorded a year
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OUTSIDE THE BOOTH—Stan Kenton looked like this in late
1943, immediately folfowing the AFM's first recording ban, asx
he led his powerful ciusemble from the Steinway on the Capitol
session which produced “Eager Beaver." Over a 23-year period,
Kenton has sold more records for Capitel than any other band.

HAPPY DUO—Tennessee Ernie Ford, Molly Bee (and have
vou seen her lately?), Dave Dexter Ir., and Leland Gillette com-
hined talents on this 1952 Capitol session which produced u
solid chart-maker. Gillette, who produced virtually every Ford,
Nat King Cole, Dean Martin and Guy Lombardo record for
Capitel, now is a free lancer in Hollywood., Ford and Dexter

are still with Capitol.

previously for Bob Sherman on an even smaller label
than Capitol.

“All for You” and "Vom, Vim, Veedle” became the
39th single issued by Capitol, It sold big. And when the
union flashed the green light to resume live sessions,
the King Cole Trio was quickly signed by Wallichs and
Mercer for exclusive disking services. It proved a mem-
orable liason, When the lovable Cole died on Feb, 15,
1965, he was still proudly recording for Capitol.

Stan Kenton's story is somewhat similar. He founded
his orchestra in June, 1941, at Balboa, Calif. Decca
recorded the group until the AFM ban began 13 months
later. In the fall of 1943 when record studios became
active again Wallichs and 1 were delighted to find
Kenton available, and with the approval of Stan's
sweating, nervous mentor, Carlos Gastel, the daring
six foot-four inch pianist moved into the MacGregor
studios and came out with “Eager Beaver,” the com-
pany's 59th single. It promptly placed Kenton on a level
with the immensely popular bands of Glenn Miller,
Harry James and the two Dorsey brothers.

Benny Carter also comes to mind. His record of
“"Hurry, Hurry"” with a sexy, insinuating vocal by
Savannah Churchill put Capitol into the “Sepia"” charts
(that's what they were called in 1944) for the first
time.

Capitol's first album featured Johnny Mercer as
vocalist with Jo Stafford, the Pied Pipers and Weston's
solid studio band. Its second package, all 78 shellacs,
remember, offered Christmas carols by a children's
choir. The third, a jazz program featuring impressive
names like Jimmie Noone, Jack Teagarden, Joe Sullivan,
Zutty Singleton, Eddie Miller, Dave Barbour and Billy
May, brought Peggy Lee back from retirement. A
mother just a few weeks, her singing of “That Old
Feeling” and “Ain't Going No Place” led her to a
long-term Capitol contract and 25 vears of enviable
show business achievements.

We recall one mad night when the genial Mercer,
fortified by a case of fifths in a studio corner, worked
as songwriter, singer and producer with Weston, Jerry
Colonna and two dozen musicians. Somebody brought in
a live horse and rode it around to lend “atmosphere” to
the session. It took a couple of days to clean up the
IMess,

Coleman Hawkins, one of the two greatest tenor
saxists in history, insisted he could record only after
he finished a nightclub gig at 2 a.m. Along about 5,
we finished a catchy little riff tune called “Stuffy”
which sold 300,000 copies. He still gets royalties. He's

Continued on page C-10
C.9
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JOHNNY MERCER, founder of Capitol
with B. G. (Buddy) DeSyviva and Glenn
E. Wallichs, and Ella Mae Morse,
whose first record on Capitol's first re-
lease in 1942 (Cow-Cow Boogie) proved
an overwhelming success, are shown be-
tween takes during World War I1. Miss
Morse, now retired, came out of Texas

to team with pianist Freddie Slack for

several smashes.

KAY STARR, a consistent Capitol seller
for vears, hit it big with “"Wheel of
Fortune” after dozens of jazz and blues
entries. She got her start, however, with
the orchestra of Joe Venufi.

never had another that came anywhere near 100,000,

Kay Starr was always a marvelous singer. In Texas,
in Oklahoma, in Tennessee and with Joe Venuti's dance
band she impressed, but in 1945-46 hardly anyone
knew of her talents. When we pleaded to sign her with
Jim Conkling, he agreed only if we placed her on the
smaller Americana subsidiary label and treated her as
a Negro blues shouter. Even with that handicap, Kay

made it big.

Julia Lee was a warm and good-natured woman
who played two-fisted piano. and bellowed the blues
along with inoffensive double-entendre novelty songs.
Recording Julia was like taking a vacation. She sold
hundreds of thousands of shellacs using men like Benny
Carter, Red Norvo, Red Callender, Red Nichols, Baby
Lovett and Dave Cavanaugh as sidemen.

Blues and jazz were fun projects and in those days
profitably, We regularly traveled to New
Orleans to catch Sharkey Bonano, Armand Hug, Lizzie
Miles and Bugle Sam Dekemel on acetate masters. We
made the old Peer standard, “South,” into a national
juke hit with Pete Daily's Dixielanders. For special
sessions in which all styles were combined we named
the band, with remarkable lack of ingenuity, The Capi-
tol Jazzmen. Members comprised Benny Goodman,
Red Norvo, Charlie Shavers, Buster Bailey, Nat Cole,
John Kirby and dozens of others. On one wild date we
wound up with Goodman and Kenton singing a duet.

Duke Ellington, greatest of the great, was a major
disappointment. During his two years with Capitol he
composed only one original that has emerged as a
standard, “Satin Doll." On virtually every session he
preferred to remake his old standards. A solo piano
album, nonetheless, remains a most artistic and musi-
cally valuable entry in the 25-year Capitol catalogue.

Woody Herman? Nicest man in the world to work
with, and his musicianship and taste are unerringly

they all sold

the finest.

Frank Sinatra was down and almost out in 1953.
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FREDDIE SLACK and hiz band, with Ella Mae Morse al the
mike., made several wartime movies after their "Cow-Cow
Boogie" was released by Capitol in 1942, This is a scene from
Columbia’s unmemorable "Reveille With Beverfy" musical.

TWO CANARIES who

prized
Capitol attractions as far back as 1943
pose at the Knabe together. Jo Stafford
and Peggy Lee gor their first start in
dance bands, then branched out as solo-
ists shorily after Glenn E. Wallichs,

Buddy DeSylva and Johnny Mercer
launched the new Capitol label in
Hollywood.

Wwere

dog.

ONE OF the all-time favorite blues
singers in the Middlewest, the late Julia
Lee of Kansas City, hit big on Capitol
in the 1946-1950 era with novelties like
“King-Size Papa,” "My Man Stands Out"
and “Gotta Gimmie Waltcha" Got" which
she recorded with top-flight sidemen like
Vie Dickenson, Benny Carter, Red
Nichols, Baby Lovett and Red Norvo.

Nobody wanted him. He had neither movie offers nor
personal appearances. Columbia's Mitch Miller humil-
tated Frank with bad songs; he even teamed him with
a big-bosomed, no talent girl named Dagmar on a song
which called for the once-mighty Sinatra to bark like a

But Frank's few loyal friends kept punching in
his behalf. Capitol artists June Hutton and Axel

Stordahl persisted in pleading with this writer that

Stordahl team soon

Frank, after Columbia dropped him, was singing
superbly once again and could become a winner if given
another chance with a fresh label. And so with Alan
Livingston's arranging for a contract with the William
Morris office, the stubborn predictions of the Hutton-
proved accurate and Sinatra has

never slowed since, although his 51-year-old pipes may

band.

at times sound rusty to some of who followed him
closely as far back as 1939 when he pushed off from
New Jersey as a kid baritone with Harry James' first

e

Moving into the stretch as we start our 25th year
with Capitol, and not unaware of the hundreds of Capi-
tol workers down through the years who have con-
tributed much to the CRI success story, we'll stagger
into the final furlong with the truth about the Beatles,
never before published.

In 1963, British EMI offered to this writer, along
with some 20 or more other singles samples in one
carton, a 45-r.p.m. Beatles single entitled “Love Me
Do.” It was an undistinguished song, John Lennon’s
breathy harmonica sounded like a poor imitation of
Sonny Terry, and the four Liverpool voices weren't
much different than a jillion other quartets. We swiftly
rejected the record. After several other submissions,
EMI placed it with VeeJay, which not only released it
but diligently promoted it, gave up on it, and then
came back with a second Beatles' single. Neither record

sold. Today, VeeJay is bankrupt.

EMI then leased a third Beatles single to Swan of
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PAUL WESTON, for a decade musical director at Capitol, works on a
1945 chart wnih the Pied Pipers and Andy Russell. The girl is June
Hutton. Weston,
singles und albums throughout the 1944-1950 era in Hollywood.

&

-

.
-
-

.—'.F-
= -y i "
-

|

Russell and the Pied Pipers turned owt a seriex of hit

BACK in 1945 on a Cap-
itol Jazzmen session, in
which he happily plaved
for union scale, Nat King
Cole took a break from
his stream of highly suc-
cessful trip diskings to
record  with  Coeleman
Hawkins, Benny Cater,
John Kirby and other
fitans.

JAZZ SESSION at the old C. P. MacGregor Studioys in
Los Angeles in 1943 not only brought Peggy Lee out of
retirement but to the Capitol label for a long and happy
association. Here she's shown cutting "That Ofd Feel-
ing" and “"Ain't Going No Place” with (left to right)
Les Robinson, Eddie Miller, Nick Futool, Barney
Bigard, Nappy Lamare, Pete Johnson, Shorty Sherock
(seated) and bassist Hank Wavland. Only a month
previously, Pegpy had given birth to Nikki Barbour,
now married.

Philadelphia. But although it rated excellent airplay,
it failed to sell.

Once again, Roland Rennie of EMI contacted Capi-
tol. We discussed the group on a visit to London in
August, 1963, and became aware that they were, indeed,
making it spectacularly in England. We were assured
that *1 Want to Hold Your Hand™ was to be published
in America by Lou Levy with “determination and
muscle."” And so, with the approval of Livingston, we
accepted “I Want to Hold Your Hand” with the promise
to EMI that Capitol would promote the singers thor-
oughly throughout the 50 States. Released during Christ-
mas week that year, it zoomed into million-plus sales
the first week and led into what still stands in 1967 as
the most phenomenally successful artist—or group
of artists—in history. No attraction in 25 years has
meant so much to Capitol.

It's a long dim trail from the war-torn days of 1942
when “Cow-Cow Boogie” and “Strip Polka” catapulted
Capitol off the firing pad and into contention as a record
company. Artist and employees have come and gone,
mammoth rack operations have replaced thousands
of little record shops, 78-r.p.m. is long forgotien, costs
of recording and manufacturing have escalated, and
instead of three competitors Capitol now has more than
700 worthy rivals,

All of us who deal in talent and sounds have made
more flops than hits,

~ And today the world is inundated with albums and
singles. Fewer than 5 per cent pay for their making.

Yet it all remains a challenge, a test, a constant
competition to the many of us who know no other way
of life. It is definitely more difficult today to create
entertainment that people want, and will buy, than it was
10, 25 or 50 years ago. But to some of us who were
destined to become record men, and who will remain
record men until we die off one by one, there simply
isn't anything else.

Let’s go for another 25!

SEPTEMBER 16, 1967, BILLBOARD


www.americanradiohistory.com

Queens Lithographing


www.americanradiohistory.com

It Took Imagination,

Vigor,
Belief
Integrity,
Humor and Guts

By JAMES B. CONKLING

In the early days of Capitol, its philosophy in
selecting artists and staff manpower was to take on the
unknown and develop him. Even today, Capitol seems
to have no reputation of raiding its competitors for
artists Oor manpower.

I think it was this philosophy that got me my job
with Capitol. I really knew nothing about record making
but Paul Weston (then musical director of Capitol)
introduced me to Glenn Wallichs and Johnny Mercer.
In spite of my lack of gqualifications, they seemed will-
ing to take a chance on an unknown and I was hired
to assist Johnny Mercer.

At that point, Capitol was only a couple of years
old. It operated out of a couple of small store fronts on
Vine Street with just a handful of people (women,
4-F's, and wveterans—because that's the only kind of
personnel a new company was permitted to hire under
the wartime manpower freeze). But with Johnny Mer-
cer’s intuitive sense of songs and artists, Capitol enjoyed
a constant string of hits and new artists—while Glenn
Wallichs (without a factory and with all kinds of war-
time restrictions on shellac, etc.) was ingeniously finding
ways of getting these hits manufactured and distributed.
This was at a time when independant distribution didn’t
exist and Columbia, Victor and Decca controlled all
existing distribution.

One great push forward occurred when Glenn Wal-
lichs located a source of Vinylite which enabled Capitol
to furnish the DJ's with the first non-breakable, noise-
less record. This, coupled with the excitement of new
artists and new hits, made the Capitol label overnight
the most played label on the air.

About a year later, it was decided to expand the
release of albums and to pioneer heavily in the untapped
children’s record field. I remember an Army lieutenant
(about to be discharged) pestering me almost every day
for a job. He insisted that he could break open the
children's market for Capitol and also run the album
department with his left hand. His qualifications to run
a children's department were challenging, for in addi-
tion o being an Army officer he had specialized
before the war in public relations for Calvert's whisky.

Seeming no less qualified for this new job than I
had been a year before when Glenn and Johnny hired

Innovation

AT MEETING IN CAPITOL'S CONFERENCE ROOM
(1949) executives include (lefr to right) Bill Flowler; Paul
Weston, who was label's musical director; the late Flovd
Bittaker, national sales chief: Johnny Mercer, co-founder
and Capitol's then president, and co-founder Glenn Wal-
lichs, firm's executive vice-president and general manager

at that ime.
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PROMOTIONAL STUNT STAGED on behalf of Bob
Hope's 1 Never Left Home" album—Capitol's pionecring
effore in comedy field—shows ad&r vice-president Jim
Conkling (center), flunked by Glenn Wallichs and Peggv
Lee “nunpacking” Hope from box.

me, I hired him. His name was Alan Livingsion and he
created an overnight hit with his writing and produc-
tion of the Bozo the Clown Series and many other great
classics in the children's recorded field. As an anti-
climax, he i1s now president of Capitol.

Both Glenn and Johnny were especially wonderful
to work for because they encouraged all of us to seek
out the unusual and to take chances—always with the
assurance that we had the right to make mistakes, In
this latter privilege, I sometimes think [ overstepped
what they had in mind.

For example, I remember singlehandedly refusing
to release a Nat King Cole recording of, “There I've
Said It Again” (weeks before the Vaughan Monroe hit
reached the market) because, as I carefully explained
to Nat, “A couple of Oscar Moore’s guitar notes are a
little out of tune."” A few years later, the same thing
almost happened to Nat's great hit recording of “Mona
Lisa."” None of use except Nat particularly liked the
recording and we were sure that it couldn't be a hit.
However, as a favor to Nat and the writers we conde-
scended to throw it on the back of a sure hit and give
it a free ride. The absolute, positive, sure hit that it was
to ride on the back of was called “The Greatest Inventor
of Them All,” which fell on its face the day after release
and was never heard from again.

The first real hit by Les Paul and Mary Ford was
“Nola" (“How High the Moon" came about four months
later). 1 remember the day that we in a&r introduced
this release to the sales department, which at that time

was headed by Hal Cook. I forget what we scheduled
on the “hit" side because Hal kept saying: “But listen,
fellas, play that ‘Nola’ side again—that's the biggest
hit we'll have this summer.” This convinced all of us
that Hal had lost his touch—after all, don’t all a&r de-
partments know more than those squares in sales? In
three weeks we ate our words.

Of course we didn't goof on everything. The best
kicks were passing off Jo Stafford as Cinderella G.
Stump on “Temptation"—and Pee Wee Hunt's great
hit of “12th Street Rag” which almost escaped us when
the master was accidentally thrown in the ash can. The
biggest drag was recording a Christmas song with Peggy
Lee and having to put up a Christmas tree in the studio
to get her in the mood—in July.

In spite of this, Capitol was a businesslike operation
most of the time although more often than not its ap-
proach was hardly orthodox and sometimes seemed a
little free swinging with a tinge of poker playing intui-
tion.

In 1945, when shellac was very short and Capitol,
to make matters worse, didn't have a factory of its
own, Johnny Mercer recorded “On the Atchison, Tope-
ka and the Santa Fe." For once both sales and ad&r
thought this might be a hit. But Glenn Wallichs went
further. He was sure it was a hit and secretly had a
half million copies manufactured before the record was
ever released. Today this might not seem so brave but
yvou must remember then that this committed half of
the shellac available to Capitol for a six-week period—
committed to an untried record.

Capitol pioneered in a number of new fields, The
children's record field turned out to be a great success.
The comedy field (as a pioneering effort) was a disaster.
It wasn't the artist’s fault, for he was Bob Hope at the
peak of his wartime popularity. The material was sure-
fire—it was edited down from the outstanding shows
he had done for the various branches of the Armed
Services, The promotion was the biggest Capitol had
ever done (full-page ads in Life plus a chartered DC-4
carrying thousands of the heavy 78-r.p.m. albums to
every major city in the country with attendant publici-
tv). But the album hardly sold a copy. I think they are
still coming back on the return privilege. We could
never figure out what happened although years later,
after certain types of humor had sold great quantities
of records, we reasoned that Hope's material was built
for “one-shot™ laughs and therefore perhaps not adapt-
able to replaving several times on records.

If yvou ask me what is responsible for the great
srowth and success of Capitol, T would have to include:
Imagination in creating new artists and concepts; vigor
and great vision in promoting, distributing and retail-
ing; management'’s belief in its personnel and in en-
couraging them to grow (and the high morale that goes
with this philosophy); complete integrity from those at
the top: a good sense of humor; and guts.

I like to use Capitol (some other independent com-
panies would also qualify) as an example of what can
he created under the free enterprise, competitive system
in this country. It seems to prove that it is still possible
to build a leading company from scratch (in a field
dominated bv giants)—without money in front; without
pull or “knowing the right people’™ without a PhD
deoree; without cheating or paving off, and. as vou can
still observe in its founders, without anv compromise
in their personal principles and without letting success
go to their heads.

---Always a Major Policy

By WILLIAM H. FOWLER
Yice-President, Music City Stores, Inc.

In the spring of 1944 while I was engaged in some
special work for the Naval Rocket Bomb Project on
the Cal Tech campus, an old friend, Glenn E. Wallichs,
invited me to lunch in Hollywood. During the course
of our luncheon, he filled me in on the progress of
one of his newer ventures, a new record company which
he had set up in 1942 with Johnny Mercer, lyricist,
and Buddy De Sylva, executive producer of Paramount
Pictures.

Glenn's invitation to join Capitol was too tempting
to pass up. “Come on and join us and look around and
see what needs to be done and do it.”

This I did in September 1944 after completing my
special project at Cal Tech, and for the next 10 years
I was never at a loss in finding things that needed to
be done.

Nothing equals the excitement or challenge of be-
coming a part of a new, vibrant and rapidly expanding
operation in the entertainment field. Capitol was grow-
ing with explosive violence in those first few years,
and all problems were compounded by the war-
time regulations. In effect, wage, salary, manpower
and price controls were major blocks to expansion
of nonessential industries, Office space was even in
short supply, and building restrictions made for diffi-
culties in altering existing structures. Recording studio
space and time was at a premium, and the avail-
ability of custom pressing materials and plant facilities
was a constant limitation on sales. At that time, 78
r.p.m. breakable shellac records were the  industry
standard, and shellac from India and the Orient was in
desperately short supply because of shipping difficulties
throughout the world.

THE CAPITOL ERA

vivavvavvm=taar=agrac=1 0] 82 10 (0] A1EN 8] A VA o181 8 Se—

One by one, we tackled and solved, or compro-
mised, these problems, and with the additional help
of the first Petrillo recording ban which gave new
and small companies exclusives on their releases, Cap-
itol rapidly established itself as the company to warch.

Johnny Mercer’s genius was evident in the choice
of tunes and artists recorded and tucked away before
the ban stopped new recordings. De Sylva's stature and
connections with top artists too was of inestimable
help to the company. All these factors, when combined
with careful planning on the distribution of available
merchandise and new ideas and methods of promotion
through DJ's and radio stations throughout the coun-
try, quickly brought Capitol to the status of a major
factor in what was then a pop singles industry.

Innovation was always a major policy with Capitol,
which pioneered in the development of specially planned
albums of records, as opposed to other companies
which packaged existing singles in album form.

Another major first for Capitol during its early
years was the development of a very strong children’s
catalog using Disney and other cartoon characters as
well as their own specially developed characters, stories
and record readers, which combined books and records
for children.

Later years were equally productive and hectic,
particularly the years of the speed changes and switch
from shellac to vinyl records. Once again, Capitol was
the first of the larger companies to make its product
available on all threesspeeds.

During these years, not all ventures were successful,
but the net results were a major growth, year after
year, in both domestic and world-wide. markets and
certainly, the end of the story.is still to be told.

SEPTEMBER 16, 1967, BILLBOARD
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HOT SPARKS ON A SOUND TRACK The Electric Flag unfurled at the Monterey Pop
Festival and 10,000 wild enthusiasts stood up and saluted. Now, Sidewalk and Amer-
ican International Pictures present this electric new group in a psychedelic spectacular.
This is what's current. And
it's turning them on. '
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1967 American International Pictures

And from the album, a star-spangled single, Peter's Trip 929-B/W Green and Gold
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Personalities and Lessons
that Shaped My Thinking

-~

. .
Mike Maitland

By JOHN K. MAITLAND
President, Wammer Bros./Reprise Records

_ Like most of my contemporaries, I was just stepping
into civvies and thinking about my future at the same
time—just at the end of World War 1L

My prescription for my future was to join an ex-
panding industry that held the promise for the future
and for John (Mike) Maitland. Capitol Records was the
fastest growing company in that industry and more
promising than the G.1. Bill.

Before Pearl Harbor, there were the majors. While
I was overseas, Capitol came on the scene and made
enormous progress. “They” were doing all the right
things. It was my chance to get with a company that
was growing faster than its own industry, and luckily
for me, I was hired.

(My advice to myself turned out good; I'd pass
along the same advice to anyone starting out now.)

As I began moving into positions with more respon-
sibility within Capitol, I became aware of one of the
keys to Capitol’s surge to prominence: the immediate,
minute-to-minute leadership of Glenn Wallichs. Glenn
made his enthusiasm felt throughout Capitol on many
levels.

I can specifically recall, as I became a member of
“"home office,” any number of sales and marketing

meetings when Glenn would open up the discussion to
new ideas and new solutions. Most of us, fortunately,
didn’t have the burden of a decade of experience in the
record business. The prevalent moods were “"what if?"
and “why not?,” rather than “but . . .” and “Well, seven
years ago. . . ." If the idea made sense, it went into
effect immediately. And that meant right now, not
next Friday. Not after it cleared legal. Not after it went
through the accounting department or board of direc-
tors. -

If it made sense, it happened. Any detail problems
could be straightened out later.

Looking back to my Capitol days, I think that atti-
tude, more than any other, made the company the
exciting, growing, and leading company that it became.
This kind of thinking became our habit. The bold
moves that Capitol made put the company into the
Top Three, where it's remained ever since.

No one leaves his first big experience in his industry
and moves on to another job without learning. I spent
my early record years in an exciting company that
usually managed to stay yvoung, no matter how it grew.

[n my new assignment at Warner Bros. Records,
Inc., it's impossible to forget the personalities and les-
sons that shaped much of my thinking about the record
business,

And 1 wouldn’t want to.

The Good Old Days
at Capitol

- | __;."""-_ .-l' x ?‘-ﬂpn
NEW YORK BRANCH OFFICE (late 1943) is backdrop
for staff photo with (lefte to right) Al Levine, manager
fnow ABC Records vice-president); Al Silver, shipping
department head; Leonard Smith, sales (now owner, Bee
Gee Records one-stop, Latham, N. Y.); Les Walters, sales
(killed in Battle of the Bulge, December 1944); Bob Stabler,
national sales manager (now TV film producer, Hollywood),
and Glenn Wallichs.

By AL LEVINE
Vice-President, ABC Records

Early in 1941 I received a phone call from a friend
in California telling me that a fellow named Glenn
Wallichs was starting a record company and was look-
ing for someone to represent them on the Eastern
Seaboard.

After my meeting with Glenn, 1 was quite im-
pressed with him as a person and really looked for-
ward to working with him. | began working for Capitol
in 1941 as the only employee on the Eastern Seaboard.
My duties consisted of a one-man operation of selling,
bookkeeping and packing.

It was a wonderful thrill to be a part of an organi-
zation that started off with immediate hits such as
“Cow Cow Boogie,” “Elk’s Parade,” etc. Those were
the days when we had to look for old shellac records
and considered ourselves very lucky if the manufactur-
ing plant was able to give us 400 or 500 of a number.

Very shortly after the inception of this organiza-
tion, they started to expand quite rapidly. In 1942
they appointed Modern Music Sales Company the New
York distributor. This lasted a comparatively short
time when Glenn decided that we would be better off
handling our own distribution. At that point a ftre-
mendous boom in the company began as we hired
salesmen, bookkeepers, shippers, etc., which was only
the beginning of Capitol's phenomenal growth.

In 1943 1 was drafted into the Navy. Throughout
my entire military career, I was always in touch with
Glenn who was continually concerned about my safety.
He was most anxious to have me return home and
constantly assured me that I would always have a
position with Capitol Records.

I returned the latter part of 1945 and opened the
MNew Jersey branch. I stayed there about a year and

was then transferred to the New York branch. While
operating the New York branch, I opened the Brook-
lyn office, which is a sub-branch of the New York
operation.

Excitement was always in the air, and everyone
was aware of the comparatively short time it took
Capitol to fight competition and be known as the
fourth major label in the record industry. In my
opinion, this was the greatest training pround for rec-
ord people as evidenced by the roster of today’s success-
ful executives that are either in business for themselves
or holding high positions with other major companies,
such as Mike Maitland, president of Warner Bros.-
Reprise; Sid Shafer, vice-president of Kapp; Dick
Linke, Artist Management, etc.

I remained the New York branch manager until
1953 and was then promoted to Eastern District Sales
Manager for one year when I was elevated to National
syndicate Store Sales Manager which I remained until
December 1954,

At this time | became the New York distributor
for MGM Records and formed Ideal Records which
| operated until July, 1961, when I sold it and started
New Deal Records, a nationally known one-stop and

rack jobbing operation. In 1966 New Deal was sold.’

to the American Broadcasting Company with whom I
am now employed as a vice-president.

Throughout my entire record career, traveling from
one end of this country to the other, it never fails to
come up in conversation about the “good old days at
Capitol.” Everyone still remembers how we worked
side by side with Glenn Wallichs and how stimulated
vou became working with him. Glenn always made
you feel as if you were a tremendous part of his or-
ganization.

1 would like to take this opportunity to wish Glenn
Wallichs and his entire organization a happy and
successful 25th birthday!

My Capitol Gain

By RICHARD O. LINKE,
President, Richard O. Linke Associates, Inc,

In 1947 a very well known and respected personal
manager named Mike Nidorf called me for a meeting
at his offices on Fifth Avenue and proposed the follow-
ing question—which, by the way, immediately posed
a new problem. The question shot to me from across

his desk was, “How would you like to get into a
relatively new but exciting business?” Interested but
inquisitive, I asked, “What kind of business?” The
answer was direct and decisive—""The record business,”
Nidorf replied.

My only connection with the music business up
until that day was my former association with the
“Chesterfield Supper Club,” a |5-minute five-day-a-
week radio show starring Perry Como and featuring
as the announcer, Martin Block, who was at that time
one of the top disk jockeys in the country and was
heard daily over WNEW.

I' had just spent two years as a publicity director
for the Newell-Emmett Advertising Co., which pro-
duced the radio show for Chesterfield and WNBC.
Naturally, this was a far cry from knowing the inner
workings of a record company and the many associa-
tions to be derived. As I was between jobs, Nidorf's
conversation struck a harmonious chord. “What makes
you think you can get me a job in the record business?”
I asked. Midorf replied, “Because Glenn Wallichs, the
general manager, 15 a friend of mine; and because I
think you would be just right for the company.”

Nidorf said they were looking for someone to

head the East Coast publicity department; and with
my background in public relations, it seemed that |
was a worthy candidate for the position.

Nidorf's intuition was correct, since [ got the
job and went on to spend some six happy and success-
ful years with the new but farsighted company. |
actually spent two terms with Capitol Records—1947
to 1949 serving as East Coast publicity director, and
again from 1951 to 1955 as national promotion man-
ager.

[ have watched Capitol Records grow from the
neophyte stages until today, when it is a serious con-
tender for the top record company in the industry.
I acquired much Knowledge about the record business
while working at Capitol with some of the best execu-
tives in the industry. It was during my second tenure
with the company that Hal Cook, who was then the
vice-president in charge of sales, put me in contact
with Andy Griffith,

Since then the company has grown and I have
grown. However, many pleasant memories still cross
my mind about those struggling days for recognition.

However, all has not been lost, since the past 20 yearsyy

have been my capitol gain.

Management Is the Message

Hal Cook

C-14

By HAL COOK
Publisher, Billboard

As long as a record company can come up with
hits, management can make all the goofs in the world
without upsetting the stockholders. It's when the hits
don’t come that management class begins to show.

[ learned the music business as a salesman, promo-
tion man, and as a sales manager on a local, regional
and national basis for Capitol Records. The opportunity
to work with dealers, radio stations, jukebox operators,
artists, music publishers, artists’ managers, talent agen-
cies, songwriters and most important, the management
team put together by Glenn Wallichs provided the
foundation for my business career.

There were several dry periods during my days at
Capitol; however, 1 do not recall a time when panic
buttons were pushed or anyone subjected to undue pres-
sure to get out and make it happen.

Capitol was one of the first companies in the

THE CAPITOL ERA
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entertainment business to use management techniques
introduced by Larry Appley’s American Management
Association. A number of executives were enrolled in
the five-week management course and the *“manage-
ment game” became a way of life for the company.
Thus, when the hits were scarce, good management
processes were in operation through planning, organiz-
ing, implementing and controlling results, There was a
great deal of joking about “management school” among
its employees, but Capitol did demonstrate under Glenn
Wallichs® direction that it had achieved management
capability.

As the publisher of Billboard I have an opportunity
to view management in action on all fronts in the
record-music business, retail, wholesale, and manufac-
turing. Our industry can take pride, the record-music

industry will gross $1 billion this year. The past 25 4:

years have been a trial-and-error period. But the result

of these trials and errors could be a $2 billion record-
music industry within 10 years.

SEPTEMBER 16, 1967, BILLBOARD
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A&R Link Between
Todays Sound

and Yesterdays Hits

Voyle Gilmore, Capitol's artists and repertoire de-
partment vice-president, has been in a&r 16 years.
He clearly remembers how in his early days a glass
ashtray played a decisive part in teaching him to follow
his own convictions about how records should sound.

One of his first projects involved a date with Ella
Mae Morse and a song called “Blacksmith Blues.” *I
could hear the sound of an anvil in my mind as part
of the arrangement, Voyle recalled.

“The hardest thing for me to overcome in those
early days was whether my concept for what I thought
the song should sound like was better than the way it
sometimes came out after an established arranger had
worked on it. When I joined the company In a&r,
we used to have meetings and 1 remember telling Lee
Gillette about my ideas for an anvil on the ‘Blacksmith’
record. Well, after we started recording, we began to
run late. Lee happened to be working in another studio
in the building and during a break he stopped by at our
studio. He asked me about the anvil and I said I
hadn't gotten around to it and that 1 felt we'd better
finish the date and that I could add the anvil later.
Lee told me to add the anvil there and then. If it was a
good idea, he said, then use it. We really didn't have
any anvils around, so we started banging on things
in the studio. Someone picked up a glass ashtray and
hit it with a bass drum screw. I knew right away from
the clink that that was it. Nelson Riddle wound up
holding the ashtray, hitting it with the screw. The ash-
tray broke, and we went through the building looking
for others. Everytime Nelson hit the ashtray and it
broke, the contractor on the date would slip him an-
other so he wouldn’t miss the beat. He must have
broken five ashtrays. The record was my first hit
and it taught me to stick to my beliefs, I was very
nervous on my first big date, a session with Giselle
MacKenzie. The musicians were all very famous peo-
ple—Manny Klein on trumpet, Billy May and Felix
Slatkin as first violin. I was so awed by them ‘hat I
was afraid to tell them anything. But 1 found out
later that the bigger the musicians were, the more vo-
operative they were and willing to work with you.

“T think the record business was more fun then.
There weren't as many companies; there *wasn’t as
much clamour for radio play. A record got exposure
if it was a hit. You could tell more in front if it was
a hit, It wasn't as faddish. There was more loyalty to
the artists, There were no left-field or odd-ball hits.
Today, you're just as good as your last record. Hits
don't last as long. It's more frantic and it's not because
I'm older that 1 feel this way. Record people were
more friendly competitors then. And you never had the
frustrating feeling of hoping that someone would play
vour record. ;

For the past four years, Gilmore has headed Capi-
tol's a&r department, having entered the creative de-
partment after six and one-half years in sales. “Today,
it's still the material which is the most important part
of the record; then you have to have a performance
In the earlier days, the artists were more accomplished
and records came later in their careers. Not too many
started out as recording artists. It was easier to make
records then. You got takes quicker. Now, the younger
kids get into the business quicker. They're usually
pretty green. They have to rehearse more before a

VOYLE AND FRIENDS: The Beuch Boys receive their gold recognition from
Capitol as a&r Vice-President Voyle Gilmore announces their achievements.

date. There is a lot more trial and error in the studio.
Two sides is what you get on a date now.”

Chatting with Voyle, one gets the feeling that he
is in some easy-going field, rather than heading a hard-
hitting a&r department which must keep abreast of all
the kookie trends upon which popular music thrives,
“We believe in order to make hit records an artisl
should be in a good frame of mind.” That concept
also covers gracefully allowing an artist to pass un-
renewed.

Gilmore's hectic studio session days are gone for
the most part. As one of the early three a&r men (Lee
Gillette and Dave Dexter were the other two stal-
warts), Gilmore recorded the aforementioned Gisele
MacKenzie, Ella Mae Morse, Gordon MacRae, Mar-
garet Whiting, Frank Sinatra, Jerry Lewis, Louie
Prima and Keely Smith, Jack Jones (“he didn't sell
here”), Nelson Riddle, Billy May, Judy Garland, the
Kingston Trio and Al Martino, with whom he still
does sessions.

Gilmore also remembers a TV actor who was
hanging around who cut four sides which were never
put out. The actor: Vince Edwards, who rose to
stardom as TV's Dr, Ben Casey. “When he got .,hm‘
we put out two of the sides but nothing happened.

About the explosive Judy Garland, Gilmore rac:::-l-
lects that “she was temperamental but always very nice
to me. She had to have her own way, but I got along
with her. Francis Scott was recording her and she got
mad and chased him out of the studio. I don't know
what he said to her, but I wound up finishing the
album.” Voyle continued to record here for three
to four years. _

From 1953-1957, he worked with Frank Sinatra
and the memories of those days are quite vivid. "We
signed him before ‘From Here to Eternity’ came out.
He had just gotten the part. He wasn't selling records
on Columbia and he didn't like Mitch Miller. There
were no bones about that; everybody knows that. Co-
lumbia dropped him. RCA didn't want him. Some-
body approached Alan Livingston, who was head of
a&r. That was when we only had the three producers.
| remember Alan came in and said we had a chance
to get Frank Sinatra on a regular deal. We all said we
ought to try him; he had talent and it should come
out despite his being cold. I was never a real Sinatra
fan. But Dave Dexter always dug him and he said
he'd like to work with him. Sinatra thought Dexter
was a ‘Dixieland guy." He had contributed to various
music magazines and had reviewed Sinatra with the
Dorsey band and said some sarcastic things about him.
Sinatra said Dexter wasn't ‘his kind of Guy." Then
Alan pointed out that Lee Gillette recorded Nat Cole
and Dean Martin. ‘How about Gilmore? he asked. 1
had been in a&r one year. But Sinatra said, ‘Okay, I'll
try him." We really never had a cross word or argu-
ment during that time. I must have cut 10 albums with
him, including ‘Tone Poems of Color,’ the first date
in Capitol's new studios on which he conducted a 56-
piece orchestra. It was kind of a fiasco. We put it out
because he was in the black. Frank quit me because he
said I was too much of a company man. My last album
was ‘Come Fly With Me." Then he tried Dave Cava-
naugh.”

How did being a company man affect his relations

with Sinatra? Easing back in his swivel chair, Gilmore,
55 years old, streaks of gray in his hair and a former
band drummer in the San Francisco area, explained: "l
had been after him to record a duet with Keely Smith.
He came in with two tunes, one from a Bob Hope
picture which he'd promised Hope he w-:m]d‘ record.
So 1 called Keely one afternoon. I asked her, ‘Do you
want to make a record with Frank Sinatra?’ She said:
‘Is the Pope Catholic? I'll never forget that. We made
the record but it didn't sell well.

“One year before we made the duet we had a
blockbuster singles release in which Sinatra, Nat Cole
and Tennessee Ernie Ford were represented. Sinatra's
record of 'Witchcraft' was the biggest seller. In those
days it took four weeks to get a record out. Nat asked
that his records not be included in any future releases
with Sinatra and we promised him we wouldn’t. Nat
had a new single scheduled and Sinatra wanted his duel
with Keely to be a rush release. We told Frank about
Nat's request and then suggested that we wait one
week after Cole's record came out before releasing
his. Sinatra was in Chicago on the date he thought his
record was being released. He called the Chicago
branch and asked for some copies. They had no stock.
When he got back to the Coast his lawyer called Glenn
Wallichs and requested another producer.

“I haven't seen Frank since Nat Cole’s funeral. At
the funeral, several of the Capitol executives were
honorary pallbearers, as was Frank. He ignored the
other guys. When he got beside me he said, “Hello,
kid," and stuck out his hand.”

Gilmore was the first a&r man assigned to a
Morthern California group called the Kingston Trio,
“1 always called them a pop group capable of making
hits out of folk songs.” Was going from Frank Sinatra
to the Kingstons a difficult transition?

Not really. “A lot of guys today say ‘that’s not my
bag.' We used to have a different attitude. You were
supposed ot make hits with the artists assigned you."

Sometimes this wasn't as simple as the wish. As a
neophite producer (low man on the totem pole), Gil-
more was assigned Mickey Zatz, Mel Blanc and
Jerry Lewis. With Lewis, Voyle made several record-
ings, including “Lay Something on the Bar Besides
Your Elbow™ and "I Like Girls." “He really wanted
to record ballads but we had his partner, Dean
(Martin) doing that. He never came very prepared; he
never knew the song or the melody, but he was very
clever, a pretty quick studier. He would clown around,
break up the musicians, fall down, do all these things
s0 he could have the time to learn the song. When he
had it, we'd make a take.”

It is conceivable that Voyle Gilmore, for all his
gentleness and quiet wisdom, is, at 55, the last link
with an era of show business which can never be
duplicated. His demeanor is anathema of the mod
dressed, long-haired a&r man who “lives" with his
hirsute artists.

Recordings have become a young man's trade.
The “swingers” of the business today are in their 20
and 30's. But in his own careful way, pin strip-suited
Voyle Gilmore has lent his own indelible brand of
swing to Capitol's growth,

Angel's Bob Meyers
Views Changing
Classical Scene

C-16

“Shubert’s ‘Unfinished Symphony' was money in
the bank when I got into the record business. Now,
people are more interested in baroque and Bach's
‘Brandenburg Concerto.’ T remember when it was box-
office poison."”

The speaker is Bob Myers, repertoire director for
Angel Records, who has always been a classical buff
in spite of having been in pop sales/promotion with
another company.

“I'm being deeply philosophical when I say there
15 a decline of interest in 19th century romanticism.
Young people today are repelled by this form of music.
Orchestral programs still feature mostly 19th century
works, although here too, there is evidence of change.

“Bach is much more important now than he was,
To put it simply, what we need in classical music are
more Leonard Bernsteins. He pets across to the people.
There is a British pianist, Daniel Barenboim, who is

THE CAPITOL ERA

doing the same thing as Bernstein on British television
and he seems to be generating excitement.”

The “nitty gritty” of the whole thing, Myers says,
“is that in 1958 classical started to go downhill. For
a couple of years we put out an ungodly number of
releases and we began to feel dealer resistance to this
deluge. There was glorious confusion. We were at-
tempting to compete with ourselves with our two labels,
Angel and Cap.-EMI plus with our competitors. So a
decision was made in 1960 to retrench, slow down. It
was decided that Angel would remain the class label,
particularly with EMI-originated material.

The Cap.-EMI line, developed in 1958, was elimi-
nated, and in 1962, Myers was given his departmental
crown, He had been the West Coast producer for the
Capitol Classics from 1954-1958, when he took over
newly formed Cap.-EMIL.

Continued on page C-28
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Guy Lombardo ® Frank Sinatra

The Four Freshmen ¢ Miles Davis

Judy Garland ® June Christy

Stan Freberg ® George Shearing

Chad and Jeremy ¢ Bobby Darin

Merle Haggard & The Strangers ® Jonah Jones
Dean Martin ® The Kingston Trio

Sonny James ® Cannonball Adderley

The Lettermen ® Nancy Wilson

Wayne Newton ® Buck Owens and His Buckaroos
Senator Everett McKinley Dirksen ¢ Al Martino
- Stan Kenton ® Hank Thompson

Peter and Gordon ® Nat King Cole

Tennessee Ernie Ford ® Jackie Gleason

Ella Fitzgerald ® Tony Sandler and Ralph Young
Laurindo Almeida ® Ferlin Husky

The Four Preps ® Howard Roberts

Matt Monro ® Peggy Lee

Mrs. Miller ® The Hollyridge Strings

Ray Anthony ® Jo Stafford

MUNTZ-A GAPITOLIDEA . . .

. . and many other great musical stars from Capitol. They're all available — now! — on Muntz 4-track
cartridges.

So, Capitolize on Muntz 4-track — from the world's biggest and finest library of cartridge entertainment.
Muntz is the greatest name in cartridge stereo.

[

MUNTZ'S | STEREO-PAK - 7715 DENSMORE AVENUE « VAN NUYS, CALIFORNIA 91406
HOME OF CARTRIDGE STEREO

NE WOTE SN T
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Nelson Sees
Country Music

Getting Better;

Widening Its Appeal

“A jukebox in a bus station is the greatest place
to discover people’s tastes. 1 used to take buses all
over the country and 1 was always able to get the pulse
of the people by sitting near a jukebox in a bus station.”

To Ken Nelson, Capitol's country and western ex-
pert, its Hollywood-based c&w producer, having a grasp
on the pulse of the record-buying public is an invalu-
able tool, especially in creating homespun material
where emotional truth is so vital.

The key to the lasting success of country music, as
Nelson explains it, is that an audience relates to a
country song. The secret to producing successful re-
cordings, Nelson explains, going one step further, is
“hiring an artist for what he can do, not for what you
as a producer can do.

“The trick is to pick an artist who has the ability
to create. All you do is give them the opportunity and
guide them; never tell them how to interpret a song.™

Now 55 years old and able to sit back and reflect
on his long association with Capitol and country music,
Nelson has greatly reduced his traveling. In his hey-day,
he was on the road six to eight months a year. Now,
with the company's MNashville office handling liaison in
the heart of countryland, Nelson is able to communi-
cate long distance with his two staff producers there:
Kelso Hurston and Billy Graves. The Nashville office
has been open five years. Record dates are done at
rented facilities.

Although Nelson's reputation has been built around
his keen ability to record country music, people tend
to forget that he was a classical announcer on WJID,
Chicago, in 1944, He had his first taste of country
music while with WAAF, in the Windy City, prior to
switching to WIID where he met Lee Gillette, who
subsequently was hired by Glenn Wallichs and brought
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KEN NELSON (left), head of Capitol's country adr and Tex Ritter, the first country artist fo

join the label's fold.

to California. Nelson followed Gillette into the Capitol
family shortly thereafter as head of the transcription
department, designed to create programs for radio sta-
tions, since the famed musicians union ban on record-
ings was in effect.

Melson was just getting his feet wet in Hollywood
with transcription, “when the bottom fell out of the
transcription business.” “Capitol killed its transcription
business by giving away free records to radio stations,”
Nelson said. “"When I was in radio we bought our rec-
ords from the other companies. It was unheard of to get
free records.”

So with transcriptions fading away, Nelson was
handed Capitol's country activity. His artists included
Wesley Tuttle, Tex Williams, Tex Ritter, Hank Thomp-
son and Merle Travis.

Most of the recordings were done in the field—at
radio stations, with portable equipment which could
take three microphones for one-track tape. Nelson and
Gillette both traveled around and worked the control
panel on the board themselves. "We recorded Leon
Payne's ‘I Love You Because' in a Houston hotel, We
recorded Hank Thompson in his West Texas home.
Hell, wherever an artist was, that's where we went. It
was easier for me to go to the artist than for them to
come to Hollywood.” Capitol's first country artist was
Tex Ritter, signed in 1944 by Lee Gillette. Ritter’s streak
with the label was extended when he re-signed last
month. His recordings, both singles and albums, num-
ber in the hundreds, of which Nelson recorded his
biggest hit, *High Noon,” in 1952,

Capitol's first country million seller was “Smoke,
Smoke, Smoke” by Tex Williams in 1948. Lee Gillette

cut that. Nelson's first million seller was his first session
with Hank Thompson which produced “Wild Side of

Life” in 1950. Nelson’s first “real discovery” was Faron
Young, whom he heard in 1951 on a Shreveport, La.,
radio station while driving away from that city. Need-
less to say he turned tail and headed back to Shreve-
port.

Following Young, Nelson signed Sonny James,
Wanda Jackson, Merle Haggard, Win Stewart, Ferlin
Husky and Buck Owens. Nelson spoke of Buck Owens:

“Buck was playing lead guitar with Tummﬁ' Collins,
who was one of our artists. 1 used him as rhythm guitar
on many of our dates and he used to bug me that he
could sing. “When are you going to let me sing?’ he was
always asking. Well, 1 finally gave him an audition
and I'll be damned, he could sing! He had been bug-
ging me for about a year to listen to him.”

Nelson lays claim to having introduced drums to
country music in 1953, “They would never allow a
drum on the 'Opry' and, when they finally did, they
kept it behind the curtain.” Nelson also believes he
was the first producer to feature a high female voice
on a country disk. It appeared on Ferlin Husky's mil-
lion-seller platter “Gone."

Nelson firmly believes the major reason records cut
in MNashville are successful is that on a date, all the
musicians offer arrangement suggestions. Instead of the
producer telling everyone what to do, Nelson continues,
all the musicians contribute their ideas. “Five heads
are always better than one,” he believes.

In the face of a changing popular music scene (the
psychedelic sounds and sociological lyrical movements),
Melson is inclined to believe country music is safe from
change. "I don't believe it will basically change. The
writing is getting better and there are more people in-
volved. In the old days it was the publishers who
brought up the tunes. Today,” he said, as his office
phone rang, "I listen to anybody."

Francis Scott:
There's More to Disk

Creativity Than Music

i

Francis Scott Il

C-20

For seven years, Francis Scott III's department of
business affairs has allowed Capitol's a&r deiartmﬁnt
to concentrate on its primary function: making his
records. “And also to quit worrying about artist con-
tracts,” the affable 18-year employee adds.

Before he entered the realm of corporate finances
and allocations, Scotty, as he is affectionately known
throughout the industry, was head of Capitol's album
a&r for 10 years.

“I don't believe creativity begins or ends with
rausic,” he says. “Creativity extends to dealing, con-
tracting and building enterprises; putting together a
concept.” )

During the past several years, several projects of
more interesting value with which Scotty has been
associated are: Time/Life’s use of Capitol's classical
catalog for its “Story of Great Music" mail-order LP
series; the Angel/Melodiya affiliation for the release
of Soviet music in the U. S.; the purchase of Bing
Crosby's Project Records; the development of Brothers
Records by the Beach Boys, and, in a “peripheral” way,
the bankrolling of Arch Oboler's dimensional film
process.

“Business affairs,” Scotty begins, “starts out as a
service function for a&r. And it starts out in principal
as a function which provides negotiation and adminis-
tration for contracts on behalf of a&r and business
relations between the company, its artists, and their
representatives.

“Ideally run, business affairs gets off the adr de-
partment’s back the necessity to do a lot of contract
work with lawyers and businessmen. The department
(a euphemism for Francis Scott III and artist negotiator
Doovid Barskin), maintains a lot of contact inside the
company and outside that otherwise a&r would have
to maintain.”

The idea for the creation of the department belongs
to Alan Livingston, the company’s president, who
developed a liking for a liaison-type office between the
creators (the producers) and the pencil pushers (the
lawyers) when he was a vice-president with NBC
Television, _

Scotty’s operation is responsible for practically all
the licensing of masters, such as with Muntz and Play-
Tape for tape cartridge systems. If someone had an
idea for utilizing Capitol’s music, Scotty would enter
the negotiating picture. In this situation, as in any
instance where someone brought in a new idea or
sought Capitol’s involvement, Scotty appraises his role
thus: “As a co-ordinator of whether the idea made
good business sense.”

THE CAPITOL ERA
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Reflecting on the use of the Angel and Capitol
Classics catalogs by Time/Life, Scotty calls the special
classical project (four albums per package, each pack-
age based on a major musical theme) “quite encourag-
ing. It's exposing a lot more people to the classics than
would be exposed through normal distribution chan-
nels.”

In some instances, Scotty is the label's “man-in-the-
middle," or buffer between an outside idea source and
an internal acceptor or rejector of the proposal. “l pass
along ideas to the appropriate person,” he says.

Scotty doesn't believe that the department was a
natural outgrowth of Capitol’s expansion. "It made a
great deal of sense, but it wasn't inevitable. The primary
concept behind its formation which makes it likely
that it'll continue, is the belief that a&r be given as
much free time as possible to make hit records.”" In
Scotty’'s jargon “a&r" is a live, breathing person, rather
than the nomenclature for a particularly specialized
segment within the Capitol family.

Having gone from producing LP's to developing
deals through which artists will in turn produce Capitol's
product, Scotty is aware of the changing nature of the
record business. "The business is becoming much more
accessible to the non-professional or beginner. That's
the natural outgrowth of the recording studios and
record pressers making their facilities available to
custom clients. We now see it full flowering. You can
make a record for $300-$500. With exposure, you get
someé excitement going and you find yourself in the
record business.”

Although he's been away from control rooms and
whirling tapes, the 47-year-old executive still has his
memories of his creating days. "Years ago we were

utting together a series of albums for an Arthur

urray dance set. Billy May cut ‘All of Me' and it
was that bent sax sound. Everybody in the band just
fell down; a sort of natural happening. ‘Miss Show
Business—Judy Garland—was sort of a natural hap-
pening herself. She just sang so damn great that you
didn’t believe it,

“You can also get that same kind of satisfying feel-
ing on the business end when you've completed a
contract that works out properly for all concerned.”

Ideally, a good business affairs man is someone,
Scotty believes, who has been a producer, because “he
understands the artistic attitude and temperament. But
he has to be a guy who can communicate with lawyers
and businessmen. 1 just happen to have been an ar-
ranger with a masters in business adminstration. You
need this kind of bent to do this work easily.”

SEPTEMBER 16, 1967, BILLBOARD
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CRDC---A Vital Arm Embracing,
Sales, Promotion, Merchandising

Capitol Records Distributing Corp. (CRDC): a vital
arm of the company. Its distinctive strength, as ex-
plained by its president, Stan Gortikov, encompasses:

Wholly owned branches, called distribution centers,
located in Los Angeles (Glendale), Chicago (Miles),
Bethlehcm, Boston, Atlanta, Dallas, Detroii, Pittsburgh
and Seattle. “As opposed to independent distributors
who must segment their attention to a variety of labels,
our people wholly devote their time to the massive con-
centration of their selling effort.” (CRDC does have
three independent outlets in Billings, Mont.; Denver and
Hawaii—the last remnants of an independent network.)

Massive, concentrated effort, rapid communication
and rapid response when a product shows hit potential.
“We can respond on the distribution end as quickly as
any independent company. Inherent in size there are
certain slowdowns, but when we do get rolling, there is
massive response.”

Consistency of action and reaction. “We don't have

problem of transshipping because there is but one source
of Capitol product. The customer knows he needn’t
shop around. We approach product in terms of price
uniformity from area to area.”

Career opportunity. “We are able to offer growth
potential to the field employee which the independent
has limitations on. We have quantitative measures and
qualitative reports on his performance. Every salesman,

romotion man and field manager is on a salary plus
incentive, with stimulus contests and additional bonus."”
(After being named CRDC’s general manager in Sep-
tember 1960, Gortikov worked toward increasing sal-
aries and benefits to bring them up to competitive
levels. “Our turnover problem has not been serious,”
he says. All field salesmen, for instance, have leased
cars.)

CRDC is structured with three vice-presidents: Bill
Tallant, national sales, whose responsibilities cover the
field sales force plus radio promotion; Brown Meggs,

merchandising, whose specialties include marketing
tools through advertising and public relations; and Bruce
Becker, operations, whose areas are overseeing distrib-
utors and inventory management.

Tallant’s organization encompasses five division
managers who supervise 14 district sales managers.
Within a district, a manager supervises salesmen, pro-
motion men, inventory clerks and junior salesmen, A
junior salesman is similar to a trainee; an inventory
clerk (either full time or part time) checks a location’s
stock to maximize the company men's effective selling
time.

Tallant has two promotion managers: Rocky Catena,
pop albums, and Maury Lathower, pop singles. Jack
Cohen in New York is the classical sales manager and
Wade Pepper in Nashville handles country sales pro-
motion. Pete Goyak is Tallant’s assistant national sales
manager in Hollywood.

Meggs: Ability to Generate
Impulse Sales Is Paramount

A vast flow of product is producing confusion in the
marketplace., There are so many excellent records by
s0 many artists crammed into the same display space.
There's no lack of excellence, but there is a problem
of concentrating on worthwhile product.

This is the picture of the record industry as seen
from Brown Meggs' viewpoint. He is Capitol’'s merchan-
dising vice-president, the man who controls the internal
“shock troops” which get things rolling to devise mer-
chandising aids for LP products.

“There are a great many records on the market
deserving of public recognition, but nobody knows
they're available. . . . The a&r people are far ahead
of us in innovating, of bringing new groups forth, of
exploiting the talent of their artists. The failure is in
the marketing process—in the economics, certainly not
due to a lack of desire."”

X number of albums are released each period due
to contractual commitments, due to the large number

of people employed by the label who must be kept
active. These LP’s are the “denizens” of the marketing
man, confronted with creating programs for what he
believes are the strongest, the most viable of the lot.

A classical buff, the 36-year-old exec maintains his
professional respect for all brands of music in working
with the Beatles (“a show business phenomenon™) to
Cannonball Adderley to Buck Owens to Bobbie Gentry,
the label’'s newest star.

“There has to be a day for special products, con-
noisseur’s products,” Meggs says.

“We must always have room economically and
aesthetically to allow us to be purveyors of special mate-
rial. The classics are a prime example. The record busi-
ness is a business of turn. We don't get any turn in the
classics, but we have an obligation to present this mate-
rial."”

Indeed, it was Meggs' own design to create the
Seraphim economy classical line which celebrated its

BROWN MEGGS, CRDC MERCHANDISING vice-presidemt, (right foreground) discusses merchandising aspects during

LP planning meeting.
C-22
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BROWN MEGGS DISPLAYS eve-catching point-of-sale
material aimed at delivering the Seraphim line's slogan,
"Champagne at Beer Prices."”

first 64-release birthday Sept. 1. It has had as many
as seven litles on the nine-title Billboard best-selling
low-priced LP survey. “There is often a premature
dearth of worthwhile product because of a lack of turn,
A great deal has permanent value. The obvious answer
15 a second go-around at a lower price. We can now
return to circulation a very worthwhile cultural prod-
uct.” Seraphim’s $2.49 mono or stereo catalog is built
F-n major titles from the coffers of the prestigeous Angel
Ineg.

With Capitol since 1958, including two turns in the
merchandising department (he became its chief in 19635),
Meggs' general philosophy on merchandising runs along
realistic circuits. “We go for a ‘taste’ provided by the
vast screening mechanism which is the disk jockey
complex in America. They in turn wait for a taste from
their listeners. Do the switchboards light up when they
play something? If they (DJ's) get excited, we get ex-
cited. Then when something happens, it's no holds
barred. Of course there is a breed of artist who will
never have a hit single. They do well in the album
field.”

Meggs' merchandising department consists of 15
men, the majority geared toward developing programs
for albums. Singles don't fit into the expensive plan-
ning. There are merchandising managers for popular
albums and singles (Jack Schneider and Ken Mansfield,
respectively, and they co-ordinate programs with
CRDC’s pop albums and pop singles promo chiefs).

The other team members include: market research
manager Bill Burkhalter; press managers Christie
Barter (New York) and Joe Price (Hollywood): classical
merchandising manager Brad Engel; national merchan-
dising development manager Fred Rice; merchandising
services manager Bob Bates; merchandising project
managers George Sponhaltz and Don Doughty and
radio-TV services manager Allen Davis. Lew Marchse
and Joyce Miller, merchandising production managers,
and Hal Rothberg, merchandising project manager.
Meggs' merchandisers meet (usually outside the office)
to hear dubs of forthcoming releases 60 days before
they are distributed. A project manager is assigned each
album and a marketing plan is devised for each title,
These promotions can run from $1,000 to $50,000.

With so much of the personal touch gone from re-
tailing and self-service and racks the impersonal man-
ner in which product is offered the public, “the ability
to generate impulse sales is paramount,” Meggs feels.
“We use all the the modern tools of consumer mer-
chandising (displays, publicity, promotional junkets),
Their application and the timeliness of this application
makes or breaks the campaign.”

SEPTEMBER 16, 1967, BILLBOARD
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Bobbie Gentry's Mercurial RiseTypifies Capitol's Operation

Bobbie Gentry

From obscurity to number one in four weeks was
the phenomenal success story written around 23-year-
old Bobbie Gentry, the Chickasaw County, Mississippi,
miss.

Her mercurial rise typifies how Capitol as a major
company operates. Consider;

That Jim Mackrell of Larry Shane’s publishing
company sent over some dubs of Bobbie to a&r man
Kelly Gordon in February, shortly after Gordon joined
the company. Gordon brought Bobbie into the studio
on April 3 and cut the attractive vocalist with just
her guitar accompaniment. “We cut some ‘wood
shedding’ tunes,” Gordon recalls. He had been talking
with free-lance arranger Jimmy Haskell and on May
24 brought Haskell into the studio to overdub some
strings to give one of the tunes, “Ode to Billy Joe,” a
lush motion picture type arrangement. Bobbie was
signed as an artist on June 13.

The single, which ran four minutes, was released
nationally July 10. It began to receive immediate disk
jockey reaction. A&r decided to cut an album, which
Gordon began on July 27-28.

Brown Meggs" merchandising department, which
normally holds product planning meetings 90 days
before an LP 15 released, rushed into action. An LP
marketing plan and promotion junket were quickly
created on Aug. 9 to capitalize on the fantastic public
sales acceptance for the sad, reflective song about a
suicide which ended a young love affair.

An ll-city personal appearance junket was devised
and Ken Mansfield was assigned to accompany Miss
Gentry. Capitol brought Miss Gentry to the attention
of Jess Rand, manager of the Lettermen, who was
naturally pleased to add her to his artist roster. Meggs
hired an outside public relations firm, Ivor Associates

for 90 days, with another 90-day option. The PR
specialists helped land her in Newsweek's Aug. 21 issue.

Capitol’'s own press chief, Joe Price, set to work
writing a bio, news releases and a press bit covering
the company's new sensation.

Manufacturing began rush priority for the LP,
with the first allocation of 500,000 copies being fran-
tically “swallowed” by CRDC branches.

Don Doughty began preparing trade and consumer
ads for the LP. Allen Davis set to work preparing
slide films for the sales force and wvoice tracks for
DJ's. Fred Rice began designing store displays. Jack
Schnyder worked on a special mailing of the LP to
all broadcasting stations. CRDC president Stan Gorti-
kov prepared a personal letter to selected sub-distribu-
tors. Rocky Catena telegrammed the field staff that
the LP would be available Aug. 21.

Lew Marchese sent special promotion Kkits of
posters, displays, press kits to Hawaii to sup rl her
appearance at a Beach Boys concert, Aug. 2
man, Christie Barter, began pitching the tfm:nhst h:l
major magazines and TV producers in New York. She
landed an Aug. 18 “Tonight” show airing and a guest-
ing on Perry Como's special airing Nov. 30.

“Bobbie Gentry,” Meggs said, “typifies what the
record business 15 all about. It's like she was born
fully developed artistically. It looks like she'll have a
gold LP on her [irst release. With the exception of the
Beatles, it’s never happened before with an unknown
artist.” Miss Gentry validates the industry's system
of turnover: the one blockbuster new hit makes up
for all the flops by unknowns. Reflects Meggs: *“She'll
make $1 million from all her activities in the next 12
months. It just shows you that a ‘long record’ won't
make it.”

Fred Rice---
His Ideas Stimulate

Sales and
Affect the Industry

There are some people who have the knack or skill,
call it whatever you will, for inventing things. Some-
times their ideas have the potency to affect other peo-
ple’s lives.

Fred Rice falls into this category. The 21-year
Capitol employee, whose specialty is creating merchan-
dising aids, which boogle, ocogle, wave, twist, turn and
shout is the inventor of the browser box, a commonplace
item today, but a revolutionary piece of ingenuity when
he first unveiled it in 1947,

As merchandising development manager, Rice de-
veloped in addition to the browser box:

® The LP inner sleeve (in 1954) to substitute for
green stock envelopes into which 78 recordings were
placed when they came off the presses;

e The first use of a polyethylene sleeve on the
“Study In High Fidelity” sertes which came out in 1953;

®* The use of information about an artist’'s LP cata-
log on an album sleeve in 1955;

e The advertising of multi-artist product on an
album sleeve 1n 1955;

® The Starline Series of albums featuring top hits
culled from artist catalogs in 1959,

And, he's also been designing retail stores gratis for
people around the country since 1947,

“Dealers are my stimulus for ideas,” he explains as
a counter display of Stan Freberg waving an American
flag ticks-tocks back and forth behind him. “"Most of
the gripes from dealers, whether about a divider card
or lack of space, turn into suggestions. If you can turn
agripe intoaplus..."

Before Rice invented his browser box, retailers used
to stack their albums up on their end. Music City in
Hollywood was the first store using the browser, Rice
says. “The browser helped Capitol become a major
source of material for the dealer. We used it as a dealer
loader. We would give a browser with a certain amount
of stock and this really helped expose product, We
told dealers to put their albums out on the counter. It
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seemns so ridiculous today to think that all records used
to be behind the counter.”

Today, Rice is thinking of ways to stimulate the sale
of singles. He firmly believes in color sleeves for singles.
“The a&r guys feel that merchandising doesn’t count in
singles. 1 disagree. A colored sleeve has great impact,
If packaging doesn't add something, then why are we
doing it to albums?

“Since most singles are bought by teen-agers, this
is what T want to do.” He holds up a single with a
photo of a vocalist printed on the vinyl.

Rice has worked on label logos and it was he who
created the four color “Spectrum of Sound” design
when stereo was introduced and the company sought to
associate its product with the “full range of tones and
colors™ available in the new recording technigue.

Rice's versatility is so broad that he is able to
spread himself over a multitude of projects all de-
signed to stimulate the sale of product. He has written
manuals on how to self-service a store, including how
to place stock, where to place it and how to get the
most out of new releases.

He moved into designing displays while working
on Capitol’s famed children’s disk line. In fact, his
little toy train merchandiser won a silver award as a
point of purchase display from a trade association.

Rice's displays are brightly colored and often
combine motion with a message. He has one out-
growth of a rotating LP display case which combines
cartridge music with an LP jacket presentation. The
machine is called the “Record Center” and is a moving
display for 58 LP's. An 8-track player is hooked to
a switch under a mat. When a customer steps on
the mat, the rotating LP display stops, and the tape
goes on, offering a stereo taste of the LP the customer
is staring at.

*I get around five requests a week from ple
who want to open a record store. A lot of times 1
don't dissuade them, but I do tell them the facts about

THE CAPITOL ERA
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FRED RICE, CAPITOL'S MERLIN
of merchandising aids, poses in
his workshop surrounded by a
current crop of sales stimulants.

opening a new business, like never go into a new
shopping mall or near a new community. People here
are mostly concerned with household items. Your
best bet is going to a community which is at least ten
years old. Then you know there are bound to be kids
there and they are your record buyers.”

Every two months Rice designs a merchandising
campaign of some sort. He does not do it all alone.
"I buy creativity,” he admits. “Here, let me show you
something.” And he's off again into his display room
filled with hundreds nf cardboard signs, shapes and
slogans. “I buy ideas.” Pulling down a hanging mobile
of Lou Rawls LP's, Rice explains. “Some guy came
in with an idea for a mobile. See how it lays flat?
When you hold it up it joins into this position.” The
four LP covers, all compressed one on top of each
other, suddenly formed a geometric shape,

Despite his atiractive surfer displays, Frankenstein
ghouls with purple faces and jolly 5t. Nicks, Rice
contends his browser is the most interesting thing he’s
ever designed.

“"We're all caught up in economy. One of my
biggest jobs is how to do things cheaper.” Rice holds
up a new lightweight plastic, with which he hopes
to mold LP jackets instead of using cardboard. The
artwork would be affixed to the plastic. "Feel how
much lighter it 1. This would be a great saving with
s0 much product now pgoing air freight.”

Rice believes that if a new release is to reach best
seller status, it has to happen within the first three
months of its release. New releases, both singles and
LP's, account for approximately 70 per cent of all
record sales. That first 90 days accounts for 80 per
cent of the total record's sales.

Rice's mind is loaded with facts and figures about
motivation and sales stimulus, Perhaps that's why he
is working on his third book, appropriately called
“"How to Sell Music.”

SEPTEMBER 16, 1967, BILLBOARD
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Realistic,
Surrealistic,
Psychedelic---

Its Art for Record Sales Sake

Marv Schwariz

Time, the lack of it, plus the growing influence of
“nonprofessionals” influencing the design of album
covers, are the two main problems facing today's record
company art director, believes Marv Schwartz, Cap-
itol's creative director.

Nonprofessionals, Schwartz says, could be the “art-
ist himself, his wife, the a&r man—anybody, and it's
getting worse as performers become aware of the lib-
erty they can take such as the right of approval of their
covers. If an act is really strong, unfortunately a bad
cover won't matter. It'll sell in spite of the cover. The
lesser influential acts will suffer from poor design.”

With Capitol 16 years, Schwartz is responsible for
many popular and classical jackets plus directing the
editorial (liners and merchandising material), photo
and production branches (printing and fabricating) of
the creative department.

His design work has attained Grammeys for “Madam
Butterfly” and “The Intimate Bach” on Angel, and for
“Latin A la Lee” and “Garland at Carnegie Hall” on
Capitol.

Schwartz feels simple smiling photos of artists are
weak. Is there any frustration having to put out jackets
built on this design concept? “The most serious prob-
lem, and you can look at covers being designed today,
is that hundreds are so poorly designed that they lose
their effectiveness because some amateur has got to be
satisfied,” he explained.

“A large company gets hung up by its size. You have
to indulge a number of people in the design: legal to
protect the company, the a&r man who represents the
artist; the sales and merchandising people who want to
be included because they want to. sell the package.
Everyone's trying to protect himself. The easiest
thing for the a&r man to do to keep in the good graces
of an artist is to put his picture on the cover.

“There's also the terrible problem of time—trying
to capitalize on the timeliness of the tunes and the
recording. It takes so much time to physically produce
the product. It's not how fast you can do one album
because you're working on 40 or 50 albums at one
time."”

Schwartz feels it's expeditious to use illustrations to
create a mood or when a photo just doesn’t carry any
meaning, i.e., when the company is introducing a new
artist. “You use illustrations when vou're selling a type
of music rather than a performer, the 43-year-old art-
ist explains.

Schwartz estimates that three quarters of the prod-
uct is on a rush release basis. When creative services
is informed that an LP is planned, some member of
the department meets with the producer to determine
where the greatest sales potential lies and what his con-
cept is for the package. “"We determine who the LP

appeals to and then we decide how graphically we can
reach that person. We are also constantly aware of
merchandising problems in designing the cover such
as what its rack potential is. A lot of product has no
rack appeal; no rack will take it because its appeal is
limiting. These album jackets are more difficult to de-
sign. The ‘difficulty is in the not knowing what its
potential lies. If an album is conceived for a specific
market—no matter how small—it's easy to design for.

“We ran into problems with the Hollyridge Strings.
These were teen songs, yet the kids want the originals.
It was also background type music. Would adults accept
it? We were just gambling, but fortunately, the series
was a musical success.”

The classics, in Schwartz's opinion, are the easiest
LP's to design. The repertoire 15 well known (“there
rarely is a record which hasn’t been done 20 times be-
fore™), and there is generally a strong program con-
nected with the music like the composer titling it or
having a theme he wanted to express musically. These
are simple things to illustrate. For those packages which
don’t have a theme, you can design around the image
of the artist or composer,

In the pop area, there are many hip groups like the
Beatles, whose LP art shows great imagination, Schwartz
says. "Not dull photos of artists smiling."”

Of all the people working in creative services, the
photography section has the most transient existence,
It members do the most traveling to shoot Capitol/
Angel artists around the country, including frequent
sojourns to Hawaii to capture material for pop music
to Christmas projects. “Most classical artists don't get
to the Coast, so the boys do a lot of shooting in the
East." Ken Veeder, a 15-year vet with the company, 15
the photo head, with Ed Simpson his assistant. Staff
shutterbugs are Eric Partlow, Dick Brown and Rich
Rankin.

Schwartz produces all the Angel covers for EMI
affiliates. He has an “international design unit"” within
the Tower which creates all the Angel and Melodiya
packaging.

There are nine artists under Schwartz: George Osaki,
art director; Roland Young, assistant art director; de-
signers Rod Dyer and Roy Kohara; production artists
Gil Reyes, Milt Newman and Helene Jacobs and John
Von Hammersveld, merchandising art designer,

The writers who do liners and librettos are headed
by Bill Frost with assistance from Rory Guy, Blaine
Hightower (classical) and pops specialists Janice May
and Dan Davis. A production unit, which buys color
separations, fabrication and printing is headed by vet-
eran employee Ray Polley, assisted by Elma Dunn.
“These people are consultants to all departments in mat-
ters of printing and fabrication.”

Fraser Has Best

of Both Worlds---
Runs Indie Label
for Major Firm

"There's no doubt that the large record companies
are powerful, and have the distinct advantages of strong
manpower and established stables of artists, However,”
cautions Gordon (Bud) Fraser, head of Tower Records,
“the smaller companies have their own distinct ad-
vantages of flexibility and maintaining better and faster
communications.

“We are able to work on a more individual basis
with independent producers, offer them faster releases
and more concentration on their artists. I'm not
knocking the big companies, I'm part of one, but the
smaller companies today, with one or two successful
artists, along with a relatively low overhead, can show
a much greater share of profit—provided the direction
and control is there to ensure that everything goes
right.”

i Things have been going “right” for Bud Fraser
since he joined Capitol 21 years ago. His top post with
Tower, the three-year-old Capitol subsidiary, has been
his most recent and his greatest challenge. In a sense,
Tower has given Fraser an opportunity to explore con-
cepts and ideologies he's developed during his 21 years
in Capitol's sales, merchandising and as director of its
international department for four years.

Tower's gross sales are up this year 52 per cent
over 1966, according to the graying executive. The
reason for the sales burst is “a combination of more
salable singles product, the addition of more albums to
our catalog, plus a better co-ordination at the field level
on the part of our distributors.” Tower’s field force em-
braces 30 independent distributors.

“It's been an asset being owned by Capitol,” Fraser
noted, a glance outside his fourth floor office revealing
the sign “Up-Trend Realty,” which in itself bears a
symbolism to the nature of Tower’s direction. “Our
asset from the financial viewpoint is that distributors
and others in the industry are aware of our affiliation
and they know we're here to stay. They have more
faith in our long-range potential.”
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From a skeleton staff three years ago, Tower cur-
rently has 15 on its payroll, including a&r director
Eddie Ray; merchandising manager Perry Mayer (both
of whom have been with the label since its inception);
Hugh Dallas, national sales director; Sal Licata, Eastern
operations-assistant national sales; Joe Campolene,
Eastern promotion manager; Bill Burdsol, administrative
manager; George Sherlock, West Coast regional sales-
promotion manager, and Lee Trimble, his Eastern
counterpart.

From the outset, Tower sought to develop ties with
independent producers. Greengrass Productions sup-
plies the Standells and Mike Curb pravides the strongly
rhythmic soundtracks for American International Pic-
tures (AIP), which Tower releases. Fraser estimates 85
per cent of his product is from outside sources, “We
decided to go this way because that's where the talent
and hit material is coming from. Whether it's from
Houston or Cleveland, we'd rather concentrate in this
area than work with a number of staff producers.”

In addition to the Standells and Arrows, Tower's
roster is a conglomerate of fresh artists: Dick Curlis,
Kay Adams, Pink Floyd (from England), Curtis Blan-
don, Ian Whitcomb, Jake Holmes and Tim Wild.

A number of country specialists prepare masters
for the label: Cliffie Stone, Eddie Miller (in Nashville),
and a fellow named Buck Owens, who happens to record
for the parent label.

In the rhythm and blues field, such outside sources
as Fred Barr and Robert Banks are relied upon heavily.

A recently concluded pact brings Kama Sutra into
Tower. This successful company is developing new
acts for Tower to distribute, Fraser said.

In the LP field, Tower's strength has evolved
through its triangle association with 24-year-old Mike
Curb, whose Sidewalk Productions supplies commercial
recordings to Tower and who writes teen-oriented scores
for American [International’s “trend” films such as
“Wild Angels,” “Devil's Angels” and “The Born Losers.”
Very shortly AIP and Tower will release “The Trip,"
the LSD exploratory film with Mike Bloomfield’s
psychedelic score.

“If the box-office figures are correct,” Fraser notes,
“75 per cent of the people who go to movies are teen-
agers. S0 you can sec the importance of American
International.”

When he was head of Capitol's international divi-
sion, Fraser spoke to people all over the world. When
he was Capitol's sales director (in 1939), he spoke
with contacts around the country. Today, he is both
a domestic and overseas phone gabber. “In order to
stay on top of the business, you must maintain consid-
erable contact with people all over the world.”

His experience in international work has given him
a sharply honed sense of awareness which cannot be
broken down into dollars and cents. Nonetheless, Tower
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Gordon (Bud) Fraser

is fortunate to have it. “You develop an understanding
for the mentalities and business practices of the overseas
companies. You know the value.and the sizable revenue
which can be obtained once an artist is established
around the world. The potential is much greater than
many people in the record business still believe.”

Fraser says he changed his a&r direction some
since those "“early days” when outside masters were
eagerly swallowed up. “We're accepting considerably
less masters for release and we're working with self-
contained acts, those that write and have strong man-
agement.”

Fraser's career with Capitol parallels his 21 years
in the record business. “You either love this business,
it's in your blood, or you get out,” he philosophizes.
“It's a calculated gambling business where you have
to be right the majority of the times. A correct decision
at the right time enables your company to make large
amounts of money and to make it fast! That's one
reason for my staying in the record business."”

Fraser likes the feeling of constant change, the for-
mation of an idea and hopefully the swift carry-through
until it appears on wax. “The record business probabl
has more headaches than the majority of other busi-
nesses because there are so many products being re-
leased. Once you create it, it's only the beginning. . . .”
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Congratulations
CAPITOL RECORDS
on your 2,5th Anniversary

We're proud that the Capitol label
is “stuck on” Audiopak.Cartridges.

Manufactured by Audio Devices, Inc., 235 E. 42nd St., New York 10017

Audiopak Cartridges, Audiopak Compact Cassettes, Audiotape, Audiodiscs, Audiofilm, Audev Computer Tape & Audev Instrumentation Tape

SRS CONGRATULATIONS,
B I'VE BEEN PROUD TO
= * 7 HAVE BEEN PART OF THE

A CAPITOL RECORDS
AN PICTURE FOR THE

. o el i i A W - o
it ¥
:--'##"*‘r.‘ﬂ.—#*.!

..r

r

Y od
¥

r

PAST 18 YEARS!

| ; h""-Lh
B o . i L -y I '
drarir iy . " . ; hih----::: e @ b
& irid s v e
$eLTTIENL o L

- lh‘ LA

#*##tia;ai":i’in" L - y ip iy Ll
;rr*"*##

Y & e

FEEra* ’
Forsppssn®’

rlrde b b i i "L L
4 o8 bk ks W
s b zf%:*:**' % '%:;_; rbeiticy
L ¢ i o b T B
b i ;.I; Yyl i by b ""h"i,'h )

! ’ i ’ ..-m apid
SEPTEMBER 16, 1967, BILLBOARD THE CAPITOL ERA Cc-27

WWW americanradiohistorv. com —



www.americanradiohistory.com

lts In Beuclers Bag,
If Its Not a Disk but
DealsWith Music

ORIS BEUCLER, SPECIAL PRODUCTS DIVISION
manager, is séen in his “hardware store” office, surrounded
by some of the non-disk items which spell special profits
for Capitol.

“We try to design ourselves out of the rat race,”
explains Qris Beucler, manager of Capitol's special
products division, “in order not to get trapped. We've
pot giants like RCA which we're trying to outmaneuver.

“We don’t do one thing. We do a lot of things; that’s
what makes it interesting.”

The multiplicity of products which Beucler’s shop
handles covers: Capitol's 8-track CARftridges; Capitol
and Angel reel to reel tapes; 45 and 33 r.p.m. carrying
cases; spindle adapters; cartridge accessories; record
cleaning accessories; phonograph needles; portable pho-
nographs; the combination instrument amplifier/phono-
graph; 8-track cartridge players; stereo modulators (fre-
quency tuned pipes which act as speakers); harmonicas;
wire record racks and stands; and instrument strings.

If it's not on a recording, but has something to do
with music, chances are Beucler's department sells it.
Recently moved out of the Tower and into an office
building on the corner of Hollywood and Vine, the 10-
year old department is possibly the No. 1 supplier of
accessories In America.

Special products growth is also a parallel picture
with the expansionist mood for leisure activities in
America, During the 1962-1963 fiscal year, SP’'s sales
accounted for 6.4 per cent of CRDC's sales. During
the 1967-1968 fiscal period, the department’s sales
projection is for 18.3 per cent of CRDC's business.

To work in special products, one has to be a com-
bination engineer/salesman. Beucler's own background
boasts a degree in mechanical engineering. He invented
the instrument amplifier/phonograph player combina-
tion, which allows an eclectric instrument to be played
simultaneously with a phonograph recording; or allows
the instrument to be played alone through the amplifi-
cation system. Two years later, a host of major elec-
tronics companies introduced their own versions of the
machinery.

From these expensive playalong combinations to the
minimal cost 45 r.p.m. adapters, special products has
obtained success. “During the past five years we have
sold 300 million 45 adapters and that's a lot of beans,
isn't it?" Beucler asks.

Special's most cxpensive item is a $300 phono-
graph; its least expensive item is a card of 25 pho-
nograph needles for 7 cents.

In Capitol's earlier days, phonographs and acces-
sories were lumped into one department. SP is the
consolidated result. Beucler has been in the department

seven years. His merchandising manager is Gil Matthies,
who started with the parent company in 1958 as a
business analyst and moved into Beucler's realm in
1963. The department has two additional men: Roger
Brown, national sales manager, who joined one and
one-half years ago and Bob Campbell, Beucler's execu-
tive assistant, who joined the team last year.

The operation has its own field force, consisting of:
Bob Scheehy (Los Angeles); Tom Malia (Dallas); John
Davidson (Cleveland) and Paul Adams (New York).
There are more hands in the offing.

Beucler helped establish the 3% inches per second
speed for reel tape in 1964. “Our technology had ad-
vanced to the point where we could give comparable
quality at a much lower price. This breakthrough en-
abled us to sell prerecorded tape at comparable rec-
ord prices.” ‘

Wandering through Beucler's lair is like walking
through a hardware store. There's a little bit of every-
thing: Hohner harmonicas; Duotone needles; vinyl al-
bum cases. In conjunction with Duotone, SP devised a
dealer stock plan by which a computerized inventory
control system allows a store to control 91 per cent of
its needle business by selling 39 items.

In many instances, special products is the exclusive
distributor for these companies. With the introduction
of two sophisticated 8-track cartridge players, SP em-
barked on a program of new distribution. SP became
sole marketing agent for Universal Tapedex Corp.,
which makes 8-track players, plus the Orrtronics Corp.,
which alsg manufactures 8-track machines.

“We have 60 tape wholesalers reaching all the
after-market trade,” Beucler said.

“The company's philosophy with special products
could be special profits,” Beucler added. “"We don't
have to limit ourselves to products totally related to
recordings. We offered Beatles portraits—99 per cent
of which were sold in grocery stores, We simply opened
up food brokers for the item.”

SP is aggressively expanding into tape cartridge
accessories (a home walnut storage cabinet which can
handle 36 tapes, dust cover clips, vinyl carrying cases).

Beucler, 43, has seen the rise of the phonograph .
record and the birth of the continuous loop cartridge.
“There has been a 60 per cent growth in the home in-
strument field, all due to the introduction of the car-
tridge player. Our line has one auto unit and five home
models. We really are aiming at the home audience. The
potential there is terrific.”

George Jones:
‘Capitol Has Tripled Its
Productionin 5 Years’

George Jones

The manufacturing wing of Capitol is producing
product faster today than ever imagined. If we get
a tape of the Beatles or the Beach Boys and we're
asked, “How fast can you get out one half million
copies?" Our answer is: “How fast do you need them?"

The speaker: George Jones, vice-president for man-
ufacturing and engineering. His department works out
realistic releasing schedules with the marketing people
and then plans its pressing load for its Scranton, Los
Angeles and Jacksonville, Pa.,, owned plants.

Jacksonville, which opened in July 1965, is fully
automated and is the future fate of the company’s
other facilities in the near future.

The automatic pressers aren't turned off from Sun-
day midnight through Friday midnight. “You don't
shut down for coffee breaks or lunch, only for plate
changes,” Jones says. “We are using high-speed com-
pression molds which turn out an album every 35
seconds and a single every 14 seconds.” When there is
a rush, rush release, or some project which cuts into
the normally scheduled product, the company can add
a third shift or bring people in on the weekend. Or
it can farm out work to other pressers.

Jacksonville's LP capacity by the end of 1967,
Jones estimates, will be in excess of 20 million units a
year. In Los Angeles the factory's capacity exceeds
B million LP’s a year, with Scranton turning out a
yearly 16 million units.

“Our challenge,” says the 46-year executive, “is to

make better product cheaper and yet maintain fast
service.” Automation is obviously a great cost saver.

Jones says CI;Pitﬂ] has tripled its album produc-
tion in less than five years, with singles coming close
to also tripling in output in the same period of time.
“We're producing more product today with less people
than we did five years ago.”

In addition to “pressing efficiency,” Jones' depart-
ment looks for efficiency in other areas. “We used to
run three shifts at the LA matrix department. Today,
we run one shift. We have less than half the people.
We're turning out many more parts because of faster
plating cycles and modern electroplating techniques.
We can make a stamper in less than 30 minutes. In
the old days it used to take all night.”

Jones' department is in actuality three separate
departments. Carl Nelson heads electronic development,
Paul Weshler heads manufacturing development and
Bill Robinson heads electronic engineering. Assisting
Jones additionally are national plant manager Dave
Lawhorn, to whom the following plant managers re-
port: Tom Hopkins (LA), Forrest Dyer (Jacksonville)
and Don Evans (Scranton). These technical minds have
all been associated with Capitol for lengthy periods.

Weshler has developed a number of patents which
Capitol holds, including a de-labeling machine (which
is sold to companies around the world) and automatic
timers used in pressing equipment.

“We are a quality control conscious company,”
Jones says, never slipping on the alliteration.

Angel’s Bob Myers Views
Changing Classical Scene

Continued from page C-16

Despite burgeoning population figures, classical
music remains a small segment of the musical culture.
Myers has a few reasons for its lack of escalation in
stride with the population outburst.

e When radio presented a number of classical pro-
grams sponsored by Standard Oil, Bell Telephone, Fire-
stone, General Electric, many people were introduced
to the classics for the first time.

¢ Many public schools worked their European-
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oriented music programs in conjunction with these
radio shows. The programs made required listening.

® When radio all but abdicated programming in
favor of popular music singles, the classics ceased to
have a national exposure outlet, Television, the new
electronic darling, hardly consoled the mourning classi-
cal buff.

e When the radio shows faded from -the pro-
gramming schedule, the public schools retrenched in
their own classical appreciation programs.

e The advent of self-service record stores added to
classic’s sick toll. Gone were the devoted, well-read
dealers who could “spoon feed” a neophite on what
comprised a basic classical library.

e For 10-15 years the light classics were strong
sellers. These packages slipped in popularity to the
point where they are not as pre-eminent as they once
were. Thus eliminating another form of stimulus to
the truer sounds.

Angel hopes it has created a stimulus to shore up
this market through the releases in America of Soviet
music through the joint label Melodiya/Angel, Myers
selects all the repertoire from the official Soviet record
company. (Bill Miller, another classicist, selects USSR
material for release on the Capitol of the World
Melodiya line.

Myers has been to Moscow three times (“not that
I like Moscow'), and he's been impressed by the verve
of the Melodiya people. "There’s been a marked im-
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provement in the Russian recordings, They are very
bright people, eager to learn. I've been amazed by the
sheer number of major musical talents, most of whom
we don't know."

If a producer feels elated over bringing home a
winner, then Myers' experience during his year's as-
sociation with Melodiya certainly offers him an inter-
national kick of sorts. He has uncovered several pieces
of material and several artists whom he feels are fit
for the American market.

Shostakovitch's “Execution of Stepan Razin,” which
has been on the Billboard best-selling classical LP chart,
plus two as vyet unreleased works: a requiem by
Kabalevsky and Prokofiev's “Ivan the Terrible” film
score are Myers' discoveries. He equally enthuses anent
two vocalists: Boris Shtokolov and Irina Arkhipova.

The unprecedented agreement between the official
Soviet recording company and Angel for product release
in the U, S. has instilled a feeling of pride in the Tower.
In a sense, .the public’s curiosity about Russian music
and the sound of the product, immeasurably boosted
the sale of the first release.

While record executives customarily depart on busi-
ness trips, Myers, with perhaps a handful of other
Capitol executives, can lay claim to the elite LA to
New York to Moscow flight club. When Myers leaves
on a trip to the heart of communism, he doesn't tell
his secretary to call him at the hotel if anything comes
up. These trips are a wee bit different.
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What else can we say, but continued

success, and thank you b T Cﬂeun Weallichs
and fhe wanae’:ﬁul eapifa[ O&gauizaﬁon.

THE LETTERMEN
Jim Pike - Tony Butala < Bob Engemann

FOR 25 YEARN OF QUTSTANDING SERVICE
10 THE ENTIRE ENTERTAINMENT FIELD
CABOT CORPORATION SALUTES CAPTTOL
RECORDY ON ITN MLVER ANNIVERNARY

The Contributions That Capitol Records Has Made to Those It

Serves . . . the Encouragement It Has Provided Many Performers
. . . the Enjoyment and Satisfaction It Has Furnished Its Many
Listeners . . . Simply Cannot Be Measured.

The Capitol Records’ Success Story During Its First Quarter

Century Deserves Another . . . and Another . . . and Another.

Special Blacks Division
CABOT CORPORATION 125 High Street, Boston, Massachusetts 02110
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Bill Miller---
The Music

of the World
IS InHis
Groove

Bill Miller

Bill Miller Iliterally has his eyes on the world.
Taking it one step further, the graying, distinguished
director of Capitol’s international a&r operation, hears
the musical pulse of the globe as a common occurrence,

German music is the most salable ethnic item
Miller imports from his EMI affiliates. “"The Germans
are fiercely nationalistic people,” Miller says, “and
this strong feeling in their music, helps sell it to Ger-
manic people here in America.”

As international a&r head for the past one and
one-half years, Miller has come to learn rather quickly
that authenticity of ethnic creation is the Key to selling
it domestically., Albums which offer foreign artists
covering another nationalities hits, fall short of the
mark. “Mexican albums which come through as Beatle
covers, are ineffective. You can’'t get arrested with
them. The Mexican kids in America prefer the original
eatles tunes,

“We have a hard time selling international rock
nere. The music has to be adult in nature. We are
just now starting to get good sounding foreign rock
groups. During the early days of rock, when foreign
groups were imitating the Americans, they were terrible.
Now, they're getting their own individual sounds.”

For 22 vears, Miller has been involved with sound,
first as the company’s recording department manager
{in 1945) and then as a pop album producer.

In his role as contact with the EMI affiliates to
secure domestic release of their product—which he
presents to a selection committee—Miller has 30 days
in which to decide whether he'll accept a recording.
After Miller excercises his first refusal right, the ma-
terial 1s offered EMI's American clearing company,
Trans Global in New York for further placement.

Miller recalls that “in the early days, he had the
Dave Clark Five, Rolling Stones and Beatles,” but
that the timing just wasn't right. “We tried two records
on each of these groups. But it was too early.” The
Beatles masters which “slipped through” wound wup
at VeelJay and literally helped pull that floundering
company out of the quagmire of bankruptcy.

Remembering how this British material wound up
on other labels, Miller has re-appraised his thinking
about overseas product, "We look at everything now.
You can't just look at it casually. You have to look
real hard. It's a chance to use your sixth sense.”

Japanese language material is the toughest to sell
in the U.S. There was a million selling single and a
pood album several years ago and then nothing

However, as a result of the recent interest and
sales acceptance for Indian music, Miller plans re-
leasing an LP of koto music, since it bears a melodic
resemblance to the Indian sitar sounds. The label has
uncovered its own source of Ravi Shankar masters
and has begun releasing this product domestically.
Shankar thus competes with himself on Capitol and
on World Pacific for whom he has been recording
for a number of years.

Perhaps Miller's most interesting—and challenging
—assignment during the past year, has been to select
the repertoire from the Soviet Union’s official com-
pany, Melodiya, for release on the Capitol of the
World Melodiya label. Asked how an American can
accurately choose repertoire from the USSR, Miller
answered: "I have to base my thinking on folk songs.
I have to do research, check books and background
on Soviet music and just talk with people in the know
about Russian music. I've had some help from our
classical people and the lawyers who have worked on
the deal. There is really no such thing as a Russian
pop album; the music is a blending of many sources.’

The Melodiya catalog is selling domestically on
the strength of the Soviet artists and the repertoire
itself. “Americans know the Russian artists.” The
Melodiya recordings, all cut in Moscow, have drastical-
ly shown American classical buffs how advanced the
Russians have become in their recording techniques.
This has not always been the case. L

Over-all, stereo recordings are Just coming nto
their own on the international scene. “In the past,
mono sold better than stereo,” Miller says, getting up
from his desk to stand beside his large wall poster
promoting the Capitol of the World classical line.

“In a lot of countries there hasn't even been stereo

albums. It's been extended plays (EP's). The Italians
changed over to stereo albums a while ago and our
Italian affiliate is starting to also release stereo albums.
Japan is one of the most advanced stereo countries,
Toshiba makes stereo singles and albums. It's quite an
operation.”

Miller recalls: “We were among the first companies
to experiment with stereo. We did experimental stereo
records with Lawrence Welk when we were down on
Melrose Avenue. We weren't going to release it. How
we got him 1 don't know, He was with Decca then.”

Capitol’s first ventures with stereo recordings were
based on concepts for cutting classical music. “We
started with two mike set-ups. Our people thought
pop should be made with two mikes. It took quite a
bit of convincing and time to change that, They said,
‘See how simple a two mike arrangement is?” We soon
found out that there was no presence—no sales, so
we went back to close miking. We really wandered
around in those early days.

“The pioneering which Capitol did in the early
days so far as sound was concerned was real exciting.
We were the first company to use equalization and
the first to use an echo chamber. We wanted to do
certain technical things, so we asked Harry Bryant,
the chief engineer at Radio Recorders, (the commercial
studio which Capitol used) to check into them. He
came up with equalizers in wooden boxes which
plugged into the control boards.”

When Miller moved out of recordings and into
adr in 1952, one of his assignments was to cut Webley
Edwards, the Hawaiian music expert. “] didn't know
a damn thing about Hawaiian music,” Miller said.
The association has resulted in 25 albums in the com-
pany's catalog. “For a long time he was among the
company’s top 10 artists. Nobody realizes that. He's
one of the few artists who can look at a royalty state-
ment and read it.”

Years apo, vocalists didn't have the technical
knowledge about recording as they do today, Miller
contends. Band leaders like Benny Goodman and Stan
Kenton knew what they wanted. “Stan helped us a
great deal, He told us: *You've got to find a way to
make the saxes sound big and gutty.,' So we put a
mike on the floor and the guys stood around it. When
we first miked the saxes, the mike was up high and
the sound was going up.

“Vocalists,” Miller said, “tried to work like they
were doing a radio show. When they belted a phrase,
they stood back from the mike. The mixer would
have to crank them in. We told them to stand still
and we'd do the mix. Belters like Betty Hutton were
the real hard ones. The person with the best mike
technique was Nat (Cole). You never had to coach
him; he knew how to approach a mike. He picked it
up working clubs.”

During his career as a producer, Miller cut sessions
with Gordon MacRae, Ray Anthony, June Christy and
the Four Freshmen. These products were available
for public consumption. There was still another side of
Miller's recording activity which perhaps has gone un-
judged and un-acknowledged. The recordings were a
series of special internal projects featuring the com-

any’s a&r men-musicians. A December, 1951 release
Enre the ominous title: “Music For Musicians” starring
Les Pallbearers (Lee Gillette, vibes; Walt Heebner,
clarinet: Gene Becker, trumpet; Voyle Gilmore, drums;
Hal Cook, assistant drummer; Dick Jones, piano-
organ, Tom Morgan, alto sax; Dave Dexter, alto sax;
Jack Coerne, guitar; Ed Nielsen, bass; John Palladino,
accordion and Lloyd Dunn, banjo-bass).

The following year's effort was titled: “Glenn
Wallichs Prolong—This Is An Orchestra??” which pre-
sented such musical whizzes as Dave Cavanaugh, Dave
Dexter, Lee Gillette, Voyle Gilmore, Ken Nelson and
John Palladino.

These fun projects, taken with a grain of salt by
all concerned, typified the jovial, bubbling atmosphere
of enthusiasm which permeated the company in the
early '50's. Today, Bill Miller, certainly one of the
company’s senior seniors, is as enthused in his current
international seat as he was when he first started putting
a transcription service together for the company in
the mid-1950',

iedkngom GAPItOl Plays Full Role in EMI's Global Drive

EMI acquired controlling interest in Capitol Rec-
ords in January 1955 at a cost of $8,300,000, with a
primary purpose in view.

It gave the organization the associate company and
the marketing outlet it had been seeking in the United
States.

“The States constitute the biggest single record
market in the Western world,” said John Read, group
managing director (U. K.) of EMI, Ltd. “As such it
was and is very important to EMI, and Capitol gave us
the marketing outlet we wanted for our product owver
there.”

Prior to the acquisition of Capitol, EMI's only
Stateside operation was EMI (U. 5.), which marketed
classical repertoire only. This was absorbed when Cap-
itol came into the EMI global fold.

EMI has a majority interest in Capitol shares now,
and only a few outside shareholders remain. Capitol
ranked third among major American labels at the time
it was taken over. And its turnover has increased six-
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fold since 1955,

A new, highly automated pressing plant at Jackson-
ville, Ill., has been added to the Capitol assets since
EMI acquired the label, joining those already in opera-
tion at Los Angeles, Calif., and Scranton, Pa. Plans
are progressing for a fourth plant.

Read disclosed that a major facet of the Capitol
operation and one that promises even greater results
in the future is its record club business. .

Product is made available to club members normally
three months after it has been released to the trade,
and mail order club turnover is steadily growing in
proportion.

“I recently attended the foundation stone cere-
mony of Capitol's new administrative office building
at Thousand Oaks, Calif.,”” Read went on. “This is a
$1.500,000 project to be devoted entirely to the ad-
ministration, control and clerical processing of the
label’'s record club business, and an indication of the
importance and potential of this part of the market.”
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In common with EMI's other overseas companies,
Capitol 1s left very much alone to handle its own
affairs.

“All the overseas companies have their own manag-
ing director and local board of directors,” explained
Read. “Capitol’s board consists of four American di-
rectors and three U. K. directors.”

Apart from its pressing plants, the label has its
studios and main office in Los Angeles and another
office in New York. It runs its own distribution organ-
ization, and also supervises Capitol Records of Canada
and its Mexican company from Los Angeles. Capitol
has a flourishing music publishing side to its business
in Ardmore and Beechwood.

“We have ambitious plans for developing our rec-
ord business around the world,” said Read, “and Cap-
itel will play a full role in this. We have a very high
regard for the Capitol management group and the ex-
cellent job it is doing, and EMI generally is very
pleased with the investment it made in January 1955.”
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Report from Germany:
Repertoire Delivering
Greater Market Share

In 1948, Capitol Records became the first leading
American phonographic record company to enter the
German market,

Capitol signed an agreement at that time with Tele-
funken (now Teldec} by which Telefunken acquired the
Capitol repertory for the German market.

This was only two and a half years after the end of
the war, and Germany was still under military occupa-
tion. The Capitol-Telefunken agreement meant that Ger-
many's long isolation—and insulation—from foreign
music under the Nazi regime had been ended.

German disk fans were wild for American pop, and
the high technical and artistic quality of the Capitol

recordings created a sensation on the starved German
music market.

Capitol's entry into the postwar German market,
through the Telefunken agreement, had been well pre-
pared in advance, albeit mmadvertently, by the Anglo-
American military radio stations AFN and BFN, which
broadcast U. S. and British pop for the occupation
forces, with German radio listeners as eager eavesdrop-

Is.

Top Capitol artists released in Germany in this
period were Ray Anthony, Les Baxter, Nat King Cole,
Tennessee Ernie Ford, Les Paul, Mary Ford, Stan
Kenton, Peggy Lee, Billy May, Johnny Mercer, Ella
Mae Morse, Kay Starr, and Margaret Whiting.

Electrola made tremendous sales capital from such
hits as “The World Is Waiting for the Sunrise,” “Too
Young,” “September Song,” “The Blacksmith Blues,”
“Blue Tango,” “Tampico,” “On the Atchison, Topeka
and Santa Fe,” “Dream,” "Here in My Heart,” “Vaya
con Dios,” “Mona Lisa,” “"Manana.” “Wheel of For-
tune.”

Since the end of 1956, Capitol has been a member
of the EMI group, and since Jan. 1, 1957, the Capitol
repertoire has been distributed in Germany by Electrola,
the German affiliate of EMI.

Capitol “superhits” in Germany have included "“True
Love” with Grace Kelley and Bing Crosby; “Tom
Dooley™ with the Kingston Trio, and “Buona Sera”
with Louis Prima.

The Capitol recordings of Frank Sinatra, Dean
Martin, and Nat King Cole have enjoyed tremendous
sales in this country. Many of the leading Capitol art-
ists have made personal appearance tours in Germany,
including Ray Antheny, the Beach Boys, Wanda Jack-
son, Al Martino, Jody Miller and Nancy Wilson.

Wanda Jackson has recorded for Electrola at
Cologne—in German. Her German-language hit “Santo
Domingo™ was at the top of the charts in this country
in 1965, The Beach Boys vie with the Beatles in Ger-
many as the most popular beat group, and they toured
this country last autumn.

Their influence in recent years on the German mar-
ket has been extraordinary with such great hits as
“Barbara Ann” and “Sloop John B.” Ray Anthony re-
corded in the Electrola studios such world hits as "The
Ballad of the Green Berets,” "Il Silenzio,” *Merci
Cherie” and “"What Now, My Love.”

Electrola counts as one of its greatest Capitol suc-
cesses the 1966 Al Martino recording of “Spanish
Evyes.” Martino’s personal appearance on the top Ger-
man TV show—"The Golden Shot"—made him one of
the biggest selling artists on the German market last
year,

Electrola said that Capitol had strengthened its posi-
tion in 1966 on the German market as one of the top
foreign disk firms, mainly by virtue of its first-rate
repertory.

Report from Japan:
Toshiba Link,
and ldea Exchange

Paying Off

The Capitol concept in Japan is one of close co-
operation with Toshiba Records, the Japanese company
in which Capitol has an investment equity. According to
Glenn Wallichs, founder and chairman of Capitol, it
isn't enough to provide repertoire to a foreign associate,
There must be a continuing close exchange of technical
know-how.

During the past seven vyears, Capitol and Toshiba
have worked together to make the Capitol label and
other Toshiba-released labels tops in Japan. A testi-
monial to the Capitol label influence i1s the recent
Toshiba success in releasing new Japanese artists on
the Capitol label. Jun Mayuzumi, with limited experi-
ence, made her first record in Japan on the Capitol label
this year and the song, “Hallelujah,” has sold more
than 400,000 records. Another hit on the Capitol label
is the first recording of a Japanese group known as
the Wild Ones. Their record, “Memory Shore,” has
sold 300,000. Toshiba officials credit these Capitol label
successes to the prestige of the Capitol name in Japan.

In today's second largest world record market,
Toshiba, with its own repertoire plus Capitol and other
international labels, has climbed to the No. 2 posi-
tion in Japan in international repertoire sales. Some
of this success is due to effective exposure of artists in
Japan by means of personal appearances.

The Capitol list of artists who have performed in
Japanese concert halls and clubs includes Nat Cole,
Gieorpe Shearing, Buck Owens, Roger Wagner, Ray
Anthony, June Christy, Kay Starr and the Beach Boys.
Record sales in Japan are closely tied to personal ap-

pearance tours when they are accompanied by proper
timing of new releases.

Another important side of the Capitol-Toshiba re-
lationship is the release of Toshiba artists by Capitol
in the United States and in other areas of the world.
Toshiba repertoire is regularly reviewed by Capitol for
potential hits. The 1,000,000-record hit in the U. S. in
1963 of “Sukivaki” is well remembered by U, §. record
buvers. Kyu Sakamoto rocketed to stardom in Japan as
a result of the record and today performs frequently on
Jananese TV. His most recent record, “Let's Kiss,” has
sold more than 350,000 records.

Motoji Kuno, Toshiba Records board chairman, and
Llioyd Dunn, Capitol vice-president and international
chief, meet frequently in Tokyo and stress co-operation.
Capitol’s know-how is available to Toshiba at all times.
The co-operation extends through sales, engineering,
repertoire and to every segment of the record business.

The Japanese record market has been expanding at
about 20 per cent a year over the past three years and
today is estimated at more than 35100,000,000 retail
value per year or 51 for each man, woman and child
in these music loving islands! Capitol, with the aid of
il's Japanese pariner, intends fo remain an important
part of this rosy picture.

Report from Mexico: Gapitol n
South-of-the-Border

Expansion

By KEVIN KELLEGHAN

"We feel we have the material to become the
first record company in Mexico within the next few
years,” Andre Midani, president of Discos Capitol de
Mexico, S. A., explained. Plans include penetration of
the national market for the company.

The company, which was formed in May 1965,
issued its first release of 25 LP's, 10 EP's and 10
singles. Releases on Capitol, Odeon, imported Angel
and imported Pickwick now average 10 albums and
10 EP's monthly.,” “Without any doubt, international
groups are the best sellers in Mexico today,” Midani
said, pointing to such top sellers for the company as
the Beatles, Herman's Hermits, the Beach Boys, the
Ouisiders, and the Animals.

Pickwick was added in March, Midani explained,
because “an economy label is 10,000 times more neces-
sary in a country like Mexico than in Europe or the
United States.” Sales increased by 135 per cent in
the second year of Capitol de Mexico's operations with
a 50 per cent rise projected for the third year. Export-
ing has exceeded early expectations with Capitol de
Mexico represented in all other Latin-American coun-
tries except Paraguay.

Other activities include a publishing company,

Beechwood de Mexico, and the producing of a TV
show, Capitol de Mexico sells 4 and 8-track tape
CARtridges, but does not manufacture such product.
Another TV show is being added.

Explaining its record release policy, Midam said,
“Any Capitol record which hits Billboard's chart in
the United States is released in Mexico. Sometimes our
American offerings have better success here than in
the States. Any go-go sound that's a hit in the United
States is bound to be a hit in Mexico. Romantic Ameri-
can music isn’'t always a hit here. We follow Billboard
very closely. I use Billboard to keep informed on the
industry.”™

The roster of local artists has been pared from a
high of 67 to 27 with local product representing about
25 per cent of total sales, The company is promoting
a second anniversary album “Musica y Voz de Mexico,”
which includes the npational anthem and sounds of
Mexican civic life selling for 58 mono and stereo.

Report from France:

Artists Keep Label in Forefront

Capitol was one of the first American labels to be
distributed in France, originally by Telefunken and,
since 1954, by France's biggest record company, 1.M.E.
Pathé-Marconi.

Because of the international reputation of its artists
it has always been in the forefront of the post-war
movement which has seen the increasing internationali-
zation of the tastes of French record buyers,

The label quickly became celebrated in France
through the recordings of top stars such as Frank
Sinatra, Nat King Cole—both as leader of his trio and
a singer on such albums as “Cole Espagnol" and
“Amigos"—Dean Martin, Yma Sumac and Les Paul and
Mary Ford.

Between 1957 and 1960, Capitol artists who enjoyed
great success in France were Tennessee Ernie Ford with
“Sixteen Tons,” Peggy Lee with “Fever” and the
Kingston Trio with “Tom Dooley,”
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At this period Capitol’s jazz repertoire was in great
demand, particularly recordings by Benny Goodman,
Woody Herman, Art Tatum, Stan Kenton, George
Shearing and Duke Ellington. The Ellington albums
“Ellington 53" and “The Duke Plays Ellington,” one
of Duke’s rare piano solo recordings, made a big impact.
Perhaps the most important jazz LP of all at this time,
however, was the historic Miles Davis “Birth of the
Cool™ album, a major landmark in the evolution of jazz.

The middle '50’'s was the peried in France when
the rock 'n' roll boom was at its height. Sensational
success was enjoyed by Gene Vincent, who was then
under the Capitol banner and his recording of “Be Bop
a Lula” was a tremendous seller,

Capitol was one of the first labels to introduce into
France original soundtrack recordings from major
feature films. Big sellers in this field were “The King
and L" "Carrousel,” “You'll Be a Man My Son,”

THE CAPITOL ERA

www americanradiohistorv com

"High Society” with Bing Crosby, Frank Sinatra and
Louis Armstrong and the James Dean film “Giant.”

Today, when the competition from foreign labels
has become intensive, Capitol nevertheless retains a
leading place among them with such prestige artists as
Tennessee Ernie Ford, Peggy Lee, Ray Anthony, Al
Martino and the phenomenally successful Beach Boys.

Stimulated by concert and TV appearances in
France, the sales of Beach Boys records have been ac-
celerating at an impressive rate. It has taken more than
two years of strong promotion work by Pathé-Marconi
to build the image of the Beach Boys in France.

The group first came in November 1964 where they
enjoyed remarkable success at the Olympia, considering
it was their debut in France. A return visit in October
1966 was even more wildly acclaimed and they are now
considered by the French public as being on the same
level as the Beatles. In a country dominated by EP’s, the
sale of their single “Good Vibrations™ was immense
undkthe number was high in the charts for several
weeks,

Meanwhile Pathe-Marconi is optimistic about the
French future of such talented Capitol artistz as Lou
&Eriﬁ' Wayne Newton, the Outsiders and Nancy

Hs0on.

In recent years the jazz climate in France has cooled
considerably, bul Capitol still makes an impression
through such established jazz figures as Stan Kenton
and George Shearing and Pathe-Marconi is anticipat-
ing a big success in the pop-jazz field with the Cannon-
ball Adderley hit, “Mercy, Mercy, Mercy."”
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Report from Canada:

Labels Dominion

Milestone
Coincides With

Anniversary

As Capitol Records in the United States celebrates
its 25th anniversary, Capitol Records (Canada) Ltd.,
is also celebrating a milestone in its history, the building
and grand opening of its own large, modern head-
quarters in Malton, on the outskirts of Toronto.

The handsome new building, in one of the fastest-
growing areas of Toronto, opposite Toronto Inter-
national Airport, provides 50,000 square feet of office
and warehouse space on a four-acre site, housing
the Canadian head office, Ontario branch, national ware-
housing and the Capitol Record Club. Although the
company moved in early in June, the official opening
was Aug. 23 with a gala open house. The guest list
was headed by Sir Joseph Lockwood, chairman of EMI,
and his administrative assistant, W. H. T. Cavendish,
from London, and Lloyd Dunn, vice-president, interna-
tional, Capitol Records, Inc.,, from Hollywood, with
some 200 dealers, suppliers, radio, press and others.

“This is a milestone in the history of Capitol’s
continued growth in Canada,” says G. Edward Leetham,
executive vice-president and general manager of Capi-
tol Records (Canada) Ltd., of the building. “And we
look forward to continued growth, both with Capitol
and its affiliated lines, and also, of course, we are
always interested in the possibility of distributing other
lines in Canada. We are very optimistic about the
future of the record industry in Canada and our partici-
pation in it—why, we have room for an additional
38,000 square feet on our existing property, if need be."”

The Canadian company was formed in 1949 with
headquarters in London, Ont.; five years later, when
head office was moved to Toronto, there were 12 em-
ployees. Last month, more than 150 Capitol employees
(including those of the Capitol Record Club) were
invited to bring their families to the “family” open
house at the new headquarters.

As in any record company, this expansion in per-
sonnel was based upon an ever-expanding catalog of
product. In 1949, the Capitol label was the only label
manufactured and distributed by the Canadian com-
pany. In 1959 the distinguished Angel catalog and
the popular French label, Pathe, were acquired. In
1965 Capitol contracted to handle the 20th Century-
Fox catalog in Canada, then acquired the prestige
economy line, Pickwick, and early this year, distribu-
tion of the Disneyland and Buena Vista lines.

The Canadian company also has its own adr
division. formed in 1960, and its own 6000 series of
over 200 albums of product gleaned from various in-
ternational sources and assembled by the a&r depart-
ment. Its support of Canadian talent is a source of
pride and prestige, with its French-Canadian artists
among the most popular in their market, and Canadian
artists from several provinces.

Capitol's Coast-to-Coast distribution operation in

Capitol Records (Canada) Ltd.'s modern new headquarters in Malton, on the outskirts of Toronto, houses the
company head office, Ontario branch, Capitol Record Club, and national warehousing, with 50,000 square
feet on a four-acre site, officially opened at a gala open house on August 23, 1967,

Canada is based on two company-owned branches, in
Toronto and Montreal, with three independent dis-
tributors in Western Canada and an independent repre-
sentative in the East—Electrical Supplies in Manitoba;
Van Dusen Bros. in Alberta; Select Music in British
Columbia and Maritime Records in the Atlantic
Provinces. Electrical Supplies and Van Dusen Bros.
have been Capitol distributors since the company was
formed 18 years ago, while Select has been associated
for some seven or eight years.

Although the company had its own pressing plant,
with 15 presses, in the early days in London, it closed
the plant in 1954 and made arrangements with RCA
Victor to press Capitol product. By 1964 its growth
demanded additional pressing facilities and a pressing
agreement was also made with the Compo Co.

“The success of any organization rests with the
key executives and the members of the staff, and I'm
fortunate in having excellent people at all levels,” says
Leetham. “I think moving into this new building has
given our employees a new enthusiasm; it’s been good
for their morale to see the company moving ahead,
expanding.”

Taylor Campbell, vice-president and director of
sales, shares Leetham's philosophy and also credits
his staff with Capitol's sales success. “I'm proud of
the advances we've made and they're due to a very
strong sales force, in which we've been fortunate in
having a very low personnel turnover, and this has
been good for dealer relations. I think it also reflects
the staff’s satisfaction with our progress and the man-
agement policies.”

The Canadian company, while guided by the cor-
porate policies set by the parent company, is free to
set its own merchandising, pricing and distribution
policies, and has taken its responsibilities as a corporate
citizen of Canada seriously in supporting Canadian
talent.

“*We are extremely interested in, and continually
searching for, new and exciting Canadian talent, to
promote not only here but, hopefully, throughout the
world,” says Leetham. “We have had some modest
success in this area and we are continuing to move in
this direction. We're enthusiastic about the French-
Canadian market; it's an important market and we've
had good success with our artists there."

Capitol’s biggest Canadian success has been with a
French-Canadian folk group, Les Cailloux, whose four
albums have sold over 30,000 copies, a solid sales
figure in the Quebec market. An album of the best of
their material has been released by Pathe in France.
Malka and Joso, a folk song duo specializing in inter-
national material, have spanned Canada's language
barrier, with three albums released nationally and

one gleaned from that material, “Folk Songs Around
the World,” specially for the French-Canadian market,

This album was also released in England and both
the Capitol and Tower labels in the U. §. have released
a Malka and Joso album. Gary Buck, Capitol's best-
selling Canadian country music artist, has also had
singles and an album released in the U. S. on the
Tower label.

Most popular of Capitol's pop music groups is the
Staccatos an Ottawa-based group signed in 1965 and
recently re-signed to a six-year contract. Steadily pro-
moted through a series of singles and an album, they
are now on the brink of an international breakthrough,
having recorded their latest single at the Capitol Tower
in Hollywood with producer Nick Venet for release on
Capitol in the U. §. as well as in Canada. Capitol artist
Barry Allen, from Edmonton, was one of the first
Canadians to have a truly national hit here, with “Love
Drops” last year, released in the U. 5. on another label.

“We are also constantly searching for new artists
or new sounds that may develop in other countries
and become a significant factor in the Canadian mar-
ket,” says Leetham.

This is a subtle reference to the Canadian com-
pany’s “discovery” of the Beatles first in North America,
something of highlight in the company’s history. This
now-almost-historic event is attributed to the per-
spicacity of a&r director Paul White, who became
aware of the Beatles' initial underground success in
England through his careful reading of the English
trade papers.

White picked up the Beatles first single from EMI,
“Love Me Do" and “P.5. 1 Love You” and had it
on the Canadian market in February 1963, though
Beatlemania didn't hit the U. §S. till November. The
Canadian public wasn't as quick to recognize the
Beatles as was Capitol, but their response warranted re-
lease of a second single, before their third release “She
Loves Me,” marked the beginning of the craze in
MNorth America, It's been Capitol for the Beatles all
the way in Canada, though their early releases in the
U. S. were on other labels.

The Capitol Record Club was established in Can-
ada in 1958, but until recently the processing of mem-
berships, fulfillment and accounting functions were per-
formed by an outside company under Capitol Record
Club direction. However, record club membership has
doubled over the past year and sales have more than
doubled, prompting over-all operation by the club
itself now in separate quarters in the new building.
The club, under general manager Allen Black, has
acquired a staff of over 60 in recent months, It issues
its own monthly publication, Keynotes, for the Cana-
dian market, with a special section on French repertoire.

Report from Belgium:

"Firm Has Done Most

fo promote
U.S. Pop Music’
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Capitol is the label which has done the most to
present and promote U. 5. pop music in Belgium, says
John Kirsch, managing director of S5. A. Gramophone
N. V., the company which has distributed the Capitol
label in Belgium since 1952,

From the very beginning the Gramophone company
ach