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Forum Shines as Int’l
& Educational Event

By LEE ZHITO

NEW YORK—A record turnout of CARtridge industry leaders
from throughout the world attended last week's second annual
Tape Cartridge Forum held here at the New York Hilton Hotel
under the auspices of Billboard and its sister publication, Merchan-

dising Week.

For complete Forum i:ﬂ_'ffrﬂge, see pages 121-28

The two-day sessions (16-17) attracted a total of 433 regis-
trants, marking the largest gathering of industry leaders in the

R&BLineSet
By Project 3

By AARON STERNFIELD

NEW YORK-—Enoch Light's
Project 3 Records, which is-
sued its first product 10 months
ago, will bow an r&b label
within the next few weeks.
Light is negotiating with r&b
acts and will launch the as vet
unnamed label as soon as the
contracts are signed,

Light added that Project 3
will bow a country label shortly
after the first of the year.

The r&b label plan comes
on the heels of Project 3's move
into the pop field. The label
recently signed the Critters, for-
merly with Kapp. This week it
added to its pop roster with the
Free Design and the Prime
Movers. The first two will be

(Continued on page 8)

history of the cartridge field.
Represented were all those n
the cartridge business including
duplicators, record manufac-
turers, playback equipment
manufacturers, equipment and
cartridge  wholesalers and
manufacturers' representatives,
retailers, mail order marketers,
engineers, and representatives
from leading brokerage firms
involved in the new cartridge
business.

This year's Forum was sig-
nificant on several Key points.
It attracted a heavy interna-
tional attendance, including ex-
ecutives from England, France,
Germany, Italy, Belgium, Hol-
land, Japan, Canada, Mexico,
Puerto Rico, Brazil and Argen-
tina. While Billboard’s first Tape
Cartridge Forum last year drew
attendance from abroad, this
year's sessions enjoyed a far
greater international audience.
This indicates a rapidly grow-
ing interest in the cartridge in-
dustrv in the world's markets.

(Continued on page 12)
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TEXACO NOW
DISK STATION
IN GERMANY

HAMBURG — Deutsche Er-
doel (DEA), the German sub-
sidiary of Texaco, has begun
selling records at 1,000 of its
stations in the areas of Ham-
burg, Hanover, Hamm, Duis-
burg, Cologne and Frankfurt.

The records are supplied to
the DEA stations by Record
R a ¢ k Schallplattenvertriebs,
which represents the leading
German record companies.

Several hundred titles, both
singles and LP’'s, ranging from
classical. to pop, and including
fairy tale disks for children, are
offered.

DEA said that the record
sales program will be gradually
extended to all of DEA's 4.800
service stations in West Ger-
many.

The service station disk sales
program is based on the fact
that nearly every German fam-
ily now has a record player.
Motorists buy records for their
own use and for presents,
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ITCC Anniversary Special

In This Issue

Noel Harrison, pop singer-actor, debuts on the Reprise label
with his first album under the guidance of producer Jimmy
Bowen. The LP, entitled “Collage” (Reprise =6263), includes

Harrison's chart single, “Suzanne," which has been a major
radio breakout in most US. and several international mar-

kets.

{ Advertisement)

Nancy Sinatra and the Seeburg Stereo Showcase, join in
saluting music operators everywhere as they head toward
the Music Operators of America convention in Chicago.
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Atlantic Sold in

Big $9% Grab Era

By PAUL ACKERMAN and MIKE GROSS

NEW YORK—The pure independent record company of sub-
stance has become an exceedingly rare entity. It is a victim of the
trend toward bigness, mergers and corporate mancuvers for diver-

sification.

The prime example of this trend toward the disappearance of
the pure indie of substance is the move by Warner Bros.-Seven
Arts, Inc., to purchase Atlantic Records. An agreement in principle
was reached last week for the acquisition by Warner Bros.-Seven
Arts for the stock of Atlantic and its affiliates, The transaction,

which is expected to be con-
cluded within the next few
weeks, amounts to a price (pay-
able in cash and shares of War-
ner Bros.-Seven Arts stock)
which could eventually reach
$17 million. It is estimated that
for the fiscal year ending Dec.
31, 1967, Atlantic’s sales volume
will be 520 million.

Atlantic was the standout ex-
ample of the pure indie of sub-
stance: a rare species, a com-
pletely independent label, with
indie distribution, and with no
umbilical cords., (Some of the
other successful operations still
holding on to their indie status
are Tamla-Motown, Liberty,
Kapp, A&M and Amy-Mala-
Bell.)

(Continued on page 8)

Music Key at
MOA,NAMA

CHICAGO—The two coin
machine conventions of the
Music Operators of America
and the National Automat-
ic Merchandising Association
meeting here Friday to Sunday
(27-29) will get an unprece-

dented play from the music
business.
Record company executives

are determined to close the rec-
ord programming and promo-
tion gap. (See Coin Section for
more details.)

Arnold CMA’s Top Artist;
Green Takes Many Awards

By BILL WILLIAMS

NASHVILLE—Eddy Arnold
was named “Entertainer of the
Year,” but Decca’s Jack Green
walked off with the lion’s share
of trophies in the first annual
Country Music Association
awards presentation.

The awards were made Friday
night (20) at the Municipal Au-
ditorium as part of the gigantic
show which replaced the mul-

GarwintoHandle
Seeburg Tiny LP

By RAY BRACK

CHICAGO — Garmisa Dis-
tributing Co., one of the Mid-
west's largest independents, has
organized a new company to
handle the production and mar-
keting of seven-inch LP's for
jukebox programming.

The new firm, Garwin Sales,
is headed by Robert M. Gar-

(Continued on page [10)

tiple trade press presentations of
the past, and made the single
awards more meaningful.

Decca and RCA Victor had
a virtual stranglehold on the
winners, taking eight of the ten
categories.

It was a spectacular night for
Jack Green, the former drum-
mer with the Ernest Tubb band,
who struck out on his own on
the Decca label. His “There
Goes My Everything” was voted
the Best Single of the Year, the
ILP of that same name was listed
Best Album of the Year. Green
was named Male Vocalist of the
Year, and the song, “There
Goes My Everything” won for
its writer, Dallas Frazier, an
award for Song of the Year.

The Female Vocalist of the
Year was Loretta Lynn, also
with Decca, who scored con-
sistently on the Billboard charts
through 1967.

In addition to Arnold, RCA
(Continued on page 6)

\
VBt ne

\! \“\‘,‘5

\

| Advertisemnent)



www.americanradiohistory.com

)
Catch Cold.

John Gary 5
“hot new single

"Cold”

€/w “Imagin 9361

() The most trusted name in snund



www.americanradiohistory.com

20 Pubs to Act Vs.
Cartridge Crooks

By ELIOT TIEGEL

NEW YORK—A major effort by some 20 music publishers will
be launched shortly against illegal custom dubbers of music for tape
cartridge. The action in the form of a lawsuit, will be instigated by
the Harry Fox Office, Al Berman, controller for the publishers’ agent,
indicated at last week’s Tape Cartridge Forum,

. The suit will seek redress for injuries caused by the unauthor-
ized duplication of music for which royalties were not paid.

Berman called the forthcoming defendants the major small,
independent sound studios in key markets who have actively custom
duphcated music off albums into cartridges.

To File Action

Acknowledging that “backyard” duplicators have sprung up in
many parts of the country, the publishers will file action against
those firms which advertise their special services and have made
custom dubbing a major sideline aspect of their cartridge business.
“The legitimate tape duplicators have brought these people to our
attention,” Berman said, adding that the situation is “virtually un-

solvable.”

Berman called the situation “unenforceable,” but emphasized
that “we can take the profit out of it." Penalties for violating the
federal copyright law, Berman noted, are “not too high.” A pub-
lisher may sue for treble damages, the executive said.

National Study

To gain a barometer of conditions in the field, a number of
people were sent around the country, Berman said, to have material
duplicated by the Association, Tijuana Brass and the Doors. “There

was no problem,” Berman said.

His talk before an audience of non-music people during one
of the seminars emphasized the illegitimacy of dubbing music onto
tapes without compensating the composition’s creators. In order to
remain within the law, an auto accessory shop, for example, would
have to write the register of copyrights in Washington, with a
duplicate to each publisher represented, stating his intention to
reproduce the copyright and compensating the publisher with 2
cents for each tune owned by the individual publisher,

MGM Gets 4.5 Mil. in
Orders at L. A. Meet

NEW YORK — MGM Rec-
ords and its associated labels
picked up $4.5 million in bill-

ings on new release and cata-

Whiteway in
Deal With AF

NEW YORK — Whiteway
Productions has signed a long-
term independent production
agreement with Audio Fidelity
Records. First release under this
arrangement will be Page Mor-
ton's “Story in the Wind,” b/w
“Where Is Your Love for Me."

Miss Morton, who will be
making her record debut, is best
known for the Chock Full of
Nuts Commercial.

Some 1,000 cans of Chock
Full of Nuts coffee will be sent
to disk jockeys and the press to
help promote the record.

Miss Morton will make tele-
vision appearances in  major
markets, will do radio and press
interviews, and appear in de-
partment stores.

Jack Fine Promotions will
handle national disk jockey pro-
motion, with five other inde-
pendent promotion men to cover
local areas. Chock Full of Nuts
will help promote the record in
its hundreds of stores with win-
dow streamers and buttons worn
by employees. Audio Fidelity
will place window streamers on
record shops.

Diamond Offering
A Deal to Distribs

NEW YORK — Distributors
will be able to purchase all
Diamond LP's on a “Buy 5
Get | Free” basis through Dec.
31, This deal will be passed
on by distributors to qualified
dealers, one-stops and rack job-
bers. Included i1s a new Ronnie
Dove LP, which includes his
last seven chart singles.

log product at recent regional
sales meetings in Los Angeles,
New Orleans and New York,
the first meetings under the new
“community of labels concept.”

Lenny Scheer, manager for
the MGM label, introduced the
new albums, including “Best of”
LP's by Sandy Posey, Hank
Williams, and Herman's Her-
mits. Also included were sound-
tracks of "“The Comedians.”
“Far From the Madding Crowd"
and “More Than a Miracle,”
MGM films.

Jerry Schoenbaum, Verve
manager, introduced “Best of"
albums by Stan Getz, Ella
Fitzgerald, Wes Montgomery,
Jimmy Smith, and Cal Tajder.
Verve entered the Spanish mar-
ket with pressings by Miguelito
Valdes, Chico O'Farrill, and
Patato & Totico. Also intro-
duced were albums by Johnny
Hodges, Den Costa, and Bill
Evans, and Verve/Forecast al-
bums by Janis Ian, Richie Hav-
ens, and the Hombres.

Irv  Stimler, Metro Group
manager, introduced albums by
Chris Bartley on Vando and
Bunny Sigler on Parkway.
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LULU OUT ON
TWO ALBUMS

NEW YORK — Lulu was
featured in two albums released
last week, including her first
for Epic, which had her No. 1
single, “To Sir With Love,” fea-
tured. Parrot, her former label,
rushed a “From Lulu With
Love” LP, which contained ma-
terial she had waxed when with
that company, including her
English hit, “Shotu.” Lulu also
is featured in the “To Sir With
Love” soundtrack on Mercury.
The London release was sent
to stations In a mass distribu-
tion program with special in-
centives for distributors,
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DA Hot on Heels of Bootleggers—
Dealer Arrested, Distrib Hunted

NEW YORK — The New
York District Attorney’s office
is hound-dogging a ring of rec-
ord pirates operating from this
area and marketing its product
across the nation. The ring,
with its own pressing plant and
distributor network, has been
counterfeiting hit singles and
releasing them in album form.

Latest release is “The Best of
'67," with cuts of recent hits
by the Doors, Monkees, Beatles
and Aretha Franklin.

Legal action, so far, has been
limited to the arrest of a New
York dealer and a warrant
issued for the distributor,

Robert Friedman, owner of
Dayton's, a two-store operation
in New York, has been arrested
and charged with violation of
Sections 561.2 and 279N of the
New York Criminal code. The
hearing is set for Monday (30)
in the Criminal Court of MNew
York.

Claims Charge False

Martin Itzler, attorney for
Friedman, said his client has
been arrested because he re-
fused to act as a decoy for
the police. He charged that
detectives had first tried to en-
trap his client by offering him
counterfeit merchandise, which
his client refused.

Itzler added that only 20 of
the counterfeit records were
found in Dayton's Greenwich
Village store. The records car-
ried a $1.79 tag, the same as
budget material.

Davton's, the largest record

NEW YORK — ABC Rec-
ords has signed a long-term dis-
tribution contract with Lee
Hazelwood's LHI Records. The
deal covers the U. S. and the
entire international market, ex-
cept for the United Kingdom,
where a deal exists with British
Decca, and Australia, where a
deal exists with Festival.

LHI had a distribution deal
with Decca here, but that deal
was dissolved recently.

The LHI deal may follow the
format of the Dunhill deal, with
ABC first acquiring distribution,
then buying the company out-
right.

LHI was organized as a la-
bel a year ago. Hazelwood, as
an independent producer and
writer, was responsible for
MNancy Sinatra’s “These Boots
Are Made for Walking,” "“Sugar
Town" and “Somethin’ Stupid.”
He has also written film score
themes and produced hits for
Duane Eddy and Dino, Desi
and Billy.

Artists on the label are Virgil
Warner, Last Friday's Fire, the
Kitchen Cing and Suzie Jay
Hockum. New acts are the
Hamilton Street Car, Danny
Michaels, the Aggregation and
Johnny Taylor.

The ABC distribution move

MGCM Adds
A New Dept.

NEW YORK — MGM Rec-
ords has created an additional
department in its family com-
plex. It will be known as the
artist and product development
division and will be headed by
Frank Mancini, MGM's former
national promotion director,

This division has the respon-
sibility of discovering and pro-
moting new talent, working pri-
marily on MGM, Verve and
Verve /Forecast artists.
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store in Greenwich Village, has
been in business for 15 years.
Warrant Issued

It was also learned that a
warrant for Larry Gutenplan,
who i1s charged with being the
distributor, has been issued,

“The Best of 67" carries the
ARP logo, with Los Angeles
listed as the city of manufac-
ture. Actually, the records were
pressed within a few miles of
here.

Some 7,000 of these records
have been shipped to the Cleve-
land area, and one record com-
pany executive said he bought
one in Miami for $2.50. Most
;un;r&mn prices are $1.79 and

1.98.

The Dayton arrest came
about as a result of a com-
plaint signed by Jac Holzman,
president of Elektra Records.
The Doors’ “Light My Fire”
was one of the pirated records.

The Record Industry Asso-
ciation of America met Wednes-
day (18) to discuss the situa-
tion, but results were not made
available to the press. The New
York District Attorney’s office
also would not discuss the mat-
ter,

According to a reliable
source, the pressing, jacket
printing and warehousing
operations are all housed Iin
separate buildings in the New
York area.
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STAX REDESIGNS LOGO TO
FOIL COUNTERFEITERS

MEMPHIS—S5tax Records is redesigning its logo because of an

increase in bootlegging.

Jim Stewart, president of Stax and Volt, said he is aware
that his records have been “run off by the thousands” by bootleggers
and peddled through various ways.

As a result, he will come out shortly with a complex, multi-
colored label that will be more difficult to counterfeit, “I can't
slow them down any other way,” he said. “Maybe a label harder
to copy will have some effect.” The old Stax label was plain and

simple.

Stewart complained that penalties for bootleggers are not stiff
enough. “If someone gets caught, a judge decides to give them a
light fine and let it go at that. We can't seem to convince anyone

that this is a major crime.”
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ABC Into Distrib Deal With LHI

is the latest in a series which
began in 1957 with the Chan-
cellor deal. It is Ear’t of Larry
Newton's policy of buying com-
panies rather than artists. This
policy, in the last year, has re-
sulted in the purchase of sev-
eral major rack jobbing and
distributing companies, the dis-
tribution and later acquisition of
Dunhill and its publishing arm.

Newton predicted that the

record industry will soon go
the route of the film industry,
with a few major labels dis-
tributing the product of most
of the independents.

The Hazelwood deal does not
affect the Hazelwood publish-
ing firms.

LHI promotion will be han-
dled by Norm Rubin on the
East Coast and Tom Thacker
on the West Coast.

‘Asia’ Pkg. Gets WP's
Biggest-Ever Drive

LOS ANGELES — World
Pacific Records, the company
which spearheaded the recent
upsurge in interest in Indian
music through its key artist,
Ravi Shankar, is about to
launch the biggest advertising
and promotional campaign in
the history of its corporate par-
ent, Liberty Records. Target of
the more than $45,000 cam-
paign is the label's “Sound of
Asia” series.

The campaign, which initi-
ally was earmarked for the na-
tion's major markets only, is now
being expanded to many of the
secondary regions. The pro-
gram includes a “Win a Sitar”
contest,” dealer displays, al-
bum giveaways, radio promo-
tion and tie-ins and radio time
buying.

Backbone of World Pacific’s
campaign is a four album and
one three album set release di-
vided between October and
November. At the helm of the
performance at the Monterey
International Pop Festival held
release will be Shankar's live
last June. Included with the al-
bum is a Ravi Shankar full

color poster.
Monterey album

Shanokar's
will be released in October

along with “Koto & Flute" and
“Young Master of the Sarod.”

“Koto . . ." is a collection of
Japanese classical works per-
formed by Kinichi Nakano-

shima and the “Young Mas-
ter . . ." release features the
Indian classical music of As-
hish Khan, son of Ali Akbar
Khan.

As part of the November re-
lease, World Pacific will issue
“Anthology of Indian Music,”
a three-album set featuring 10
prominent Indian musicians and
Ravi Shankar's narration of the
history and meaning of Indian
music. A 24-page full-color
booklet is included. Also in the
November release is “Cosmic
Consciousness” by Paul Horn,
a jazz recording of Indian
rhythms.

Launching wvehicle for mer-
chandising program is the “Win
a Sitar” contest. The contest
will be promoted in two ways
—directly through dealers and
indirectly through dealers via
local radio. Dealers will be
given entry blanks on which
their customers fill out their
names and addresses. Draw-
ings will then be held in each
market. The stores that have

(Continued on page 8)
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Millrose Inks
With Famous

NEW YORK — Victor Mill-
rose has been signed to an ex-
clusive songwriting contract by
Famous Music. Millrose, who
has been active in the music
business since 1961, includes
among his credits “I'm Inde-
structible,” recorded by Jack
Jones; “I'll Try Anything,” re-
recorded by Dusty Springfield;
and “"When Loves Slips Away,”
recorded by Dee Dee Warwick.

Among Millrose’s film credits
are “Smokey Mountain Boy" for
Elvis Presley in “Kissin' Cous-
ins,” “Startin” Tonight™ for Pres-
ley in “Girl Happy," “Two of
a Kind"” for Jay and the Ameri-
cans in “Wild, Wild Winter"
and “Norma Jean” and “She
Waits for Him" for the forth-
coming “The Plastic Dome of
Norma Jean."

He's also done independent
disk production for Kama Sutra,
Columbia and Amy-Mala.

Lib.’s East Coast
Unit Set Nov. 15

NEW YORK—Liberty Rec-
ords opens its East Coast head-
quarters Nov. 15. The offices,
on Broadway just south of Co-
lumbus Circle, will be more
than just a branch of the West
Coast label. They will house
studios, the main office of the
Blue Note label, and Liberty
publishing firms.

Mel Furman, who will be
general manager, is expected to
take over around Jan. 1. The
New York office will be respon-
sible for sales and distributor
relationships for the East Coast.

In other Liberty changes,
Macey Lippman will concen-
trate on World Pacific and Soul
City Sales, with Eli Bird being
named national sales manager
for Imperial.

Producer Howe
Dealing in N. Y.

NEW YORK — Bones Howe,
West Coast independent pro-
ducer who was in town to talk
with local Warner Bros. execu-
tives, has signed deals with
Lesliec Uggams of Atlantic and
the Fifth Dimension of Soul
City.

He will produce “Paper Cup"
for the Fifth Dimension and
will do a single from Miss Ug-
gams' forthcoming TV special.

Howe produced the first four
Turtle hits and received two
awards from the American Ad-
vertising Federation for Camaro
commercials he produced. The
Turtles were the artists on the
commercials.

MERCER CITED
BY ASCAP

NASHVILLE—Johnny Mer-
cer, Georgia-born songwriter,
was the recipient of a special
award here from the American
Society of Composers, Authors
& Publishers. e award was

“in admiration from his col-
leagues at ASCAP."”

i

‘Algiers’ to UA

NEW YORK—United Artists
Records has acquired the
soundtrack rights for “Battle of
Algiers.” The score was writ-
ten by Ennio Morricone and
Gillo Pontecorvo. “Battle of Al-
giers” was the first place win-
ner at the Venice Film Festival
and had captured the Silver
Goddess Award at the Aca-
pulco Film Festival.

www americanradiohistorv com

SESAC'’s Myer New
President of the GMA

MEMPHIS — Jim Myer, di-
rector of international relations
for SESAC, is new president of
the Gospel Music Association
for the coming year. He suc-
ceeds Gov. Jimmy Davis.

James Blackwood was elected
Chairman of the Board, but said
he would relinquish all presid-
ing rights to Myer, who will
attend all GMA board meetings.

Brock Speer was named first
vice-president; J. D. Sumner
second vice-president; Bob Me-
Kenzie, secretary; and Bob Vin-
son, treasurer.

Elected to the board of di-
rectors were: Connor Hall, Mau-
rice Lehmann, Pierce LeFevre,

Wes Gilmer, Norman Odlum,
Lloyd Orrell, Herman Harper,
Don Frost, Joel Gentry, Armond
Morales, Harvey Lester, Jake
Hess, Henry Slaughter, Bill
Williams, Paul Marks, Douglas
McClure and John Devol. Mc-
Clure and Devol are the new
general membership representa-
tives.

A sales pitch for the GMA
album containing gospel songs
by 12 groups was made from
the stage of Ellis Auditorium,
and 44 volunteers passed
through the audience selling the
LP. With those funds and mem-
bership dues taken in, GMA
collected $3,284,

NARAS Sending Companies
Award Entry Forms for ‘68

NEW YORK—The National
Academy of Recording Arts &
Science has set the wheels in
motion for next year's Grammy
awards. Entry forms have been
sent to all record companies
requesting that they list those
recordings which they would
like to have considered for the
awards. Similar forms will be
sent to all active members of the
Academy during the coming
week. Their selections, plus
those of the record companies,
will comprise the actual Eligibil-
ity List, which will form the
basis for the first round of mem-
bership nominations.

In a covering letter accom-
panying the blank entry forms,
newly elected NARAS president
Pete King requested that each
company “exercise reasonable
discretion in submitting vyour
entries for eligibility. The Acad-
emy is in its 10th year, and by
now it must be apparent that
excessive use of this entry privi-
lege only serves to reduce the
possibilities for nomination of
those who you really believe
deserve the chance to win an
award.”

The Academy set a Nov. 3
deadline for mailing back the
forms.

a4 W

CAPITOL RECORDS DISTRIBUTING CORP. in New York, presents a
plaque to E. J. Korvette's Fifth Avenue outlet for racking up its

10,000th sale of the Beatles album, “'Sgt. Pepper's Lonely Hearts Club
Band,"" on the Capitol |label. Accepting the label's award for “Out-
standing Promotion and Merchandising" of the album is Ben Bernstein,
center, Korvette's mid-Manhattan record department manager. Flank-
ing him, from the left: Jim Doyle, Capitol's sales representative; Joe
Maimone, label’'s New York district promotion manager; David Roth-
feld, store's division merchandising manager, and Larry Finn. mer-

chandising manager for records.

Music Synthesizer Created
By Decca Sound Engineer

NEW YORK — Decca Rec-
ords is broadening the scope
of electronic music with the
Syn-Ket, a music synthesizer.
The Syn-Ket was invented by
sound engineer Paul Ketoff. It
is a unit which provides the
equivalent in sound producing
potential of a room-full of con-
ventional equipment.

Decca is introducing the Syn-
Ket sound in a single recorded
by John Eaton which couples
“Blues Machine” and “Bone
Dry.” The disk was produced
by 1s Horowitz, Decca's direc-
tor of classical artists and rep-
ertoire. The disk is Eaton's and
Horowitz's debut in the pop
field.

The Syn-Ket allows the pro-
duction, filtering and modula-
tion of electronic sounds and

sound patterns by setting and
adjusting a series of dials, le-
vers and switches on a console,
and depressing piano-like keys
on three small keyboards.
Eaton has also recorded an
album of serious music for
Decca utilizing the Syn-Ket,
which Decca is preparing for
release in its Gold Label series.

CBS Plan to Acquire

Sunset House Is Off

NEW YORK — CBS and
Sunset House have terminated
by mutual agreement plans for
the acquisition of Sunset by
CBS. Sunset, based in Los An-
geles, operates a catalog mail
order business, and was to have
become part of CBS' Direct
Marketing Division.
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Market Quotations

As of Moon Thursday, Oclober 17, 1967
‘Week's Vol. Week's Week"s Week's Het

NAME High Lew in T00's I“Ih Ll'.' Clase Change
Admiral a8 2034 442 25V 'ﬂ-ﬁ 24a T %4
Amencan Broodcosting 102 72% 603 B5 81% 8% + %
Ampex 40%; 2234 1370 %% N 5t + Ta
Audio Devices I0% 2135 &8 2505 23%, 24 =1V
Avlomatic Radio 1My 3% 1452 11%; B 103 +21%
Automatic Retailer Assoc. BO 513 256 Tddg T2y T3 -134
Avnet 49 16% 516 46% 44% 45 + 1%
Cameo Parkway 55 2% 530 45% 39 39 - W
Canteen Corp. - 8% 1Y% 217 243 23% 2% - Ta
CBS ESeRE 76% 56%a 2041 61 564 58% -2V
Columbia_ Fic. 1. 56 33V 445 56 50% 54 +4%
Consolidated Elec. . 57% 36% 365 45la 4% 44 t+ W
Disney, Walt 106% 75 403 106% 983 101 +1%
EMI 5% 3% 397 4% 4% 4% Unchg.
General Electric 115% 82%; B8&4 110v: 105%: 107% + ¥
Gulf + Western &4 0% 4036 57y 52 551 +3v.
Handleman 50 17vs 227 50 47 48% +134
MCA 59%a 3434 &5 57v; 541 542 23
Metromedia 66%e .40%  BS 463 &1 &1 2%
MGM 64% 323 248 &0V, 563 59 - Y
IM 93va 75 601 ?1Va 87 87 3%
Motorola 144 20 1072 144 128 140 +11V;
RCA 4233 42% 1820 &2% 58 &2%4 +3%
Seeburg 23% 15 320 21%: 20 20 — %
Trans Amer. 47% 28z B24 4612 44Ts  45% - W
20th Century 5¢Ve 323 548 54 52 53 + %
WB 28Y: 1634 &0 7y 28 27 - Vs
Wurlitzer 34 18%a 28B4 25V 22% NV
Zenith 72Va 4735 584 68v4 64 655 Unchg.

Week's Week's Week's
OVER THE COUNTER* High Low  Clese

As of Moon Thursday, October 19, 1967

GAC V3 9 Pl
ITCC 154 12% 13
Jubilee Ind. V4 B4 ola
Lear Jet 18%  16% 146%
Merco Ent. 168V 14% 153
Mills Music 33 32 1
Orrtronics &l & &
Pickwick Int. 153G 15% 153
Telepro Ind. L a 3
Tenna Corp. 24 e oL
National Mercantile 14%: 13 144
*Over-the-counter prices shown are "bid" (as opposed to “asked”). Neither the

bid nor the osked prices of unlisted securities represent octual transoctions.
Rather, they are o guide to the ronge within which these securities could have
been sold or bought at the time of compilation.

The above quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the Mew York Stock Exchange and all principal stock

exchanges.

Executive Turntable

Mike Maitland has been elected a vice-president of War-
ner Bros.-Seven Arts, Inc., the Warner Bros.
Records’ parent company. Maitland was for-
merly vice-president of Warner Bros. Pictures
before it was bought by Seven Arts. Maitland
is also senior vicﬂ-prcsidf:nt of- the Record In-
dustry Association of America and is a founder-
member of the recording branch of the Holly-
wood Muscum. He came to Warner Bros.
Records in 1962 from Capitol Records.
* k X
Michael Chechik is the new West Coast a&r producer for
Vanguard Records. Chechik will assist Vanguard’s executive
producer Sam Charters out of San Francisco. Chechik previ-
ously produced pop and rock shows for stations KPFA and
KMPX in San Francisco, and managed local rock groups.
* K &k
Dick Bowman, formerly with Liberty as regional sales di-
rector, has been appointed assistant to Ken Revercomb, national

director of sales, at Dot.
* * %

Stanley G. Clark, formerly with Bruno-New York, RCA
distributor, New York, becomes Southern regional sales man-
ager for Ampex Stereo Tapes. He will locate in Miami Beach.

. Bud Dollinger, vice-president and national sales promotion
manager for GNP and grescendu Records, has resigned from

the company.
* Kk %k

Don Christopher has been added to the professional staff
of the United Artists Music Companies. Christopher was for-
merly professional manager of Barmour Music and Pickwick
subsidiaries, Weiss and Barry Copyrights, as well as a staff mem-
ber with both Chappell Music and Francon Music, the Connie
Francis music publishing firm.

* Kk %
Edward Ochs has been added to the editorial staff of

Billboard. Ochs, a recent graduate of Syracuse University, was
(Continued on page 8)
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TINY TOTE PACK collection of
45's now being merchandised by
Pickwick International contains
50 children's selections in a full-
color camying case. Suggested
list is $5.95. Five cases available
in the new series are ""'50 Great

Musical Stories, Fairy Tales and
Songs,” 50 Mother Goose and

Nursery Rhyme Favorites,” *50
Great Party Playtime Songs,”
“50 All-Time Kiddie Pops and
Dancing Favorites” and *50
Great Christmas Favorites.”

Intl. Deals on
Hendrix Albums

NEW YORK — PPX Enter-
prises, producer of Jimi Hen-
drix, has set up international
deals for the artist’s two latest
albums.

British Decca and London
have been given world rights,
excluding the Western Hemi-
sphere, Switzerland, Germany
and Austria. Swedish Decca
gets the Scandinavian rights.
And PPX is negotiating with
Teldec for German, Austrian
and Swiss rights.

STEED INTO
TRACK DERBY

NEW YORK — Jeff Barry's
Steed Records has moved into
the film soundtrack field with
the soundtrack of a Tony Rand-
all comedy to be released by
Paramount Pictures. Barry wrote
the score. The album will either
be released on Steed, distrib-
uted by Dot, or on Dot. The
label recently picked up its first
original cast album, “The
Freaking Out of Stephanie
Blake,” which opens on Broad-
way in two weeks.

BRI OGO TR AUAL SRRV T

Elektra Push on
Buckley's 2d LP

NEW YORK — Elektra Rec-
ords has launched a promotion
campaign for Tim Buckley's
second album, “Goodbye and
Hello,” released the last week
in September.

Buckley has appeared at the
Cafe Au Go-Go in New York,
and the Troubador in Los An-
geles. He will also appear in
Ann Arbor, Mich., Philadel-
phia and Boston. A radio, news-
paper and magazine advertmmg
campaign is scheduled.

He will be accompanied on
his tour by Elektra’s public rela-
tions director Danny Fields and
promotion director Steve Harris.

Shapiro Renews

Foreign Deals

NEW YORK—Kapp Records
Ted Shapiro renewed contracts
with foreign affiliates while on
a month-long tour of Europe.
Shapiro, peneral manager of
Kapp International, is exploring
the promotion of Kapp artists
through European appearances,
TV tape and film clips abroad.

He also found that with little
or no discount selling in the
European market, budget LP's
have created a trend toward
different priced lines by record
companies.

Foley, Sholes, Reeves Into
Country Music Hall of Fame

NASHVILLE — Red Foley,
Steve Sholes and the late Jim

Reeves and J. L. Frank were
named to the Country Music
Hall of Fame (20) before an
overflow crowd at the Munici-
pal Auditorium. Thus, two win-
ners in each category, lwmg and
deceased, were chosen for the
second year in a row,

Red Foley, who started his
career at WLS, Chicago, in
1930, moved up through the
years through the “Renfro Val-
ley Barn Dance™ and the "Grand
Ole Opry.” In the 1950s, he
started his own ABC television
show, “Ozark Jubilee,” and later
co-starred with Fess Parker in
the “Mr. Smith Goes to Wash-
ington™ series. He was the first
country music artist to sell a
million records, with his rendi-
tions of “Chattanooga Shoe-
Shine Boy” and “Peace in the
Valley." Foley is remembered
well for his recognition of talent.
Among the greats he helped
bring to Nashville were Chet At-
kins, Grady Martin and Jerry
Byrd.

Steve Sholes, selected as a liv-
ing non-performer, is an RCA
Victor executive, A native of
Camden, N. J., he was gradu-
ated from Rutgers University.

He was among the first to rec-
ognize the need for using MNash-
ville talent and for establishing
recording studios in this city.
He was a major contributor to
the growth of MNashville and to
country music itself.

Jim Reeves, selected as a de-
ceased performer, was widely
acclaimed for his singing while
living. He rose to fame through
such songs as “Four Walls,"
“He'll Have to Go,” and scores
of others. A Texan, he once
aspired to a major league base-
ball career, but turned to his
first love, that of country music.
Instrumental in carrying country
music around the world, he still
is the most popular singer in
many foreign nations. He also
was a successful businessman,
operating publishing firms and
other music enterprises.

J. L. Frank was a pioneer pro-
moter of Country and Western
music. Selected as a deceased
non-performer, Frank took per-
formances out of the little school
houses and put them into audi-
toriums and coliseums. He was
the drive behind many of the
greats of the “Grand Ole Opry"
and others in the music field. He
was known affectionately as the
“Flo Ziegfeld of Country Music

Show Business."

Loetz Is Named Chairman,
Long President of CMA Bd.

NASHVILLE — Jack Loetz,

Columbia Records vice-presi-
dent, was named Chairman of
the Board of the Country Music
Association in a membership
election here last week (19).

The directors later named
Hubert Long, of the Hubert
Long Talent Agency and Moss-
Rose Publications, president of
the group for the coming year.
Tex Ritter was named execu-
tive vice-president.

Six vice - presidents were
named: Irving Waugh, Wesley
Rose, Bill Gallagher, Harry

Kalcheim, Roy Horion and
Stanley Adams.

Marty Ostrow was named
secretary, and Bob Austin, as-
sistant secretary, Hal Neeley is
treasurer; Marty Salkin, assist-
ant treasurer. Dick Schofield
was named serpeant-at-arms.

Elected directors for two-year

Arnold CMA’s

terms were Bill Williams, Fel-
ton Jarvis, William Lucas,
Thomas McDermott, Hap Pee-
bles, Bill Anderson, Mike
Hoyer, Geor Hamilton IV,
Jerry Glaser and Jack Stapp.

At large directors are Dick
Broderick, Paul Cohen, J. Wil-
liam Denney, Stan Gortigov,
Frank Mancini and Frances
Preston.

The founding president's
award originated by Connie B.
Gay, was presented to Gene
Nash and Leroy Van Dyke for
their unselfish donation of time
to the organization during the
past year.

Outgoing  President  Paul
Cohen_delivered his closing ad-
dress in which he paid tribute
to WSM and the “Grand Ole
Opry” and outlined the growth
of CMA. He also noted that
CMA this month is paying
tribute to the military.

Top Artist;

Green Takes Many Awards

* Continued from page |

artists who were winners were
Chet Atkins, Instrumentalist of
the Year, and Don Bowman,
Comedian of the Year.

The Stoneman Family, MGM,
won the Vocal Group of the
Year award, while the Instru-
mental Group of the Year was

Pineywood Set—
First Master Out

NEW YORK — Ellie Green-
wich, producer - artist - song-
writer, and Mike Rashkow, in-
dependent  producer, have
formed Pineywood Productions
and Pineywood Music (BMI).

Their first master, “In the
Mirrors of Your Mind,"” with
the Definitive Rock Chorale,
was released by Philips this
week.

Pineywood has signed the
New Outlook to an exclusive
recording contract, and has
signed the members of the
group to exclusive writers’ con-
tracts.

OCTOBER 28,

www americanradiohistorv com

the Buckaroos, the band of Buck
Owen.

All winners received a block
of solid wanut with the gold
musical note symbolizing the
Country Music Association.

Balloting for the awards was
handled entirely by Price Water-
house, independent Certified
Public Accountants. An elabo-
rate and secret process was
carried out, mailing out ballots
for nominations, tabulating
those, rc-mailing the selections
for balloting on the final five
nominees in each category, re-
tabulation, then the final mail-
ing of ballots for winner selec-
tion and tabulation of the top
|0 winners.

Senate to Bow LP

NEW YORK — Senate Rec-
ords, distributed by ABC Rec-
ords, will release its first LP
by the end of the month. Pro-
duced by Wes Farrell, the al-
bum will feature artists Good
and Plenty, who will be the
focus of a promotional campaign
to begin this week.

1967, BILLBOARD
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Billboard SPECIAL SURVEY For Week Ending 10/28/67

BEST SELLING

JAZZ LP':

TITLE, Artist, Label & Wumber

1 A DAY IN THE LIFE
Wes Montgomery, AEM LP 2001 (M); SP 2001 (5)

Jimmy Smith, Verve V 8705 (M); VA&-8705 (5)

SERGI0 MENDES & BRASIL '66 . . ...
ARM LP 116 (M); 5P 4116 (5)

THATS LOW . ...ovveiniiniin T .
Lou Rawls, Capitel T 275&6 (M); ST 2756 (5)

CALIFORNIA DREAMING . ...

Wes Montgomery, Verve V 8672 (W); Vo672 (5

BIG SWING FACE .

Buddy Rich, Pacific Jazz BJ 10117 (W); ST 20007 (%)

EQUINDX

Sergio Mendes & Brasil '46, ARM LP 122 (M); SP 4122 (%)
e e L . R — 4

ALLIGATOR BOOGALOD

Lou Denaldson, Blue Mote BLP 4243 (M); BLP B4263 (3)

Jimmy Smith & Wes Montgomery, Verve ¥V B&7B [M);

V&-8478 (5)
WAVE ......

Antenis Carles jnblr'r'l. ARM LP ':mnz :J.l.]r P 3002 [5]' 2
Nancy Wilson, Capitol T 2757 (M); 5T 2757 (5)

Charles Lloyd, Atlantic 1481 (M); 5D 1481 (5)

BRAVO BRUBECK

Dave Brubeck, Columbia CL 2895 (M); C5 495 (5)

THE MOVIE ALBUM

Ramsey Lewis, Cadet LP 7B2 (M); LPS 782 (S)

John Coltrane, Impulse A 9120 (M); AS 9120 [5)

A MAN AND HIS SOUL

Ray Charles, ABC ABC 590 X (M); ABCS 500 X (%)
DANCING IN THE STREET . .............._ ....

Ramsey Lewis, Cadet LP 794 (M); LPS 794 (5)

BIG BAND SHOUT
Buddy Rich, Verve ¥V 8712 (M); V&-8712 (5)

Herbie Mann, Aflantic 1483 [M); 5D 1483 [5)

Odell Brown & the Organ-izers, Cadet LP 788 (M); LPS 788 (%)

OneWay To Get

900 & PLENTY

MONROE GOODMAN, left, chair-
man of the board of the San
Francisco-based Tip Top Record
Service, meets Vice-President Hu-
bet H. Humphrey after being
named a member of the Advisory

Board of Fund for Job Corps
Graduates.

R&B Line Set
By Project 3

e Continued from page |

released on Project 3, the last-
named on Socko.

Project 3's moves point up the
necessity for diversification on
the part of record labels. The
company was originally set up
as a sound label, roughly simi-
lar to Command, which Light
founded in the late 1950'.
Light's first departure from the
sound formula was the release
of a single and an album by
the Kissin' Cousins, a pop easy
listening group.
~ The next step was the sign-
ing of the Critters, with a hard-
er, younger sound. The latest
move, the signing of the Prime
Movers, marks Project 3's entry
into the hard rock field.

Light said that the forthcom-
ing r&b move and the con-
templated country label are
logical extensions of the other
moves.

Cap. on a Global
Hunt for Talent

HOLLYWOOD — Capitol
Records is on a global hunt for
new talent. In the past week,
Capitol tapped the musical re-
sources of several countries for
pop record acts,

The Golden Earrings, a rock
'n’ roll quartet, was recruited
out of Holland. George Kooy-
mans, Rinus Gerritsen, Jaap Eg-
germont and Frans Krassenburg
comprise the foursome, which

Atlantic Sold in

o Continued from page 1

The great era of the indie—
both in labels and in distribu-
tion—was in the late 1940’s and
1950°s. Toward the end of the
1950°s, it became the fashion
for the once-pure indie to be
tied with an umbilical cord to
a film company, a broadcaster,
or even a non-show business
corporation looking for new
money-making outlets. The pure
indie was evaporating, He could
no longer take it. He was even
preyed upon by his own indie
distributors, many of whom
were derelict in their payments
and would pay only when the
indie produced another hit. Too,
the road of the indie, with his
distributors, grew rougher, in
the early 1960's, when the in-
die distributor developed the
habit of running with a hit sin-
gle while leaving his estab-
lished lines dormant on the
warehouse floor.

The indie distributor, in turn,
began to lose ground to his
customer, the rack jobber and
one-stop; and in order to survive
even became a rack jobber and
one-stop. Some examples are
Heilicher Bros. and Schwartz

‘Asia’ Pkg. Pushed

o Continiied from page 3

winners will also receive 50 al-
bums. According to Macey
Lippman, World Pacific Na-
tional sales manager, more than
$£16,000 worth of sitars will be
given away.

“The initial reaction to the
contest has generated much in-
terest for inclusion on the part
of radio stations,” Lippman
also said. As a result, radio sta-
tions which ask for inclu-
sion will be allowed to co-spon-
sor the contest, providing they
stipulate that the customer must

go into the record shop for the

entry blank. Stations will also
be giving away free copies of
Ravi Shankar’s disks.

For the dealer, WP is send-
ing on loan four by six feet
high contrast portraits of Ravi
Shankar mounted on a foam
core, together with side panels
and a top panel featuring the
Shankar catalog, coupons and
“Win a Sitar" streamers. The
campaign will be coupled with

Big $% Grab Era

Bros. And the great multiplicity
of independent distributors be-
gan to diminish, too.

The indie distributors who
are making it today are those
who have become complete
wholesalers, rackers and one-
stops, as well as distributors.

Thus, there has been a drastic
change in the indie segment of
the record business, both with
regard to manufacturing and
distribution,

It's interesting to note that
even though the indie segment
of the record business probably
never amounted to more than
20 per cent of the total dollar
volume of the industry, the in-
dies were constantly a vital and
creative force. Strangely
enough, the major companies
were initially  instrumental in
the growth of the indie. The
majors supplied services for
pressing, handling and shipping
which made it comparatively
easy for any music entrepre-
neur to get into the disk busi-
ness.

Now, Atlantic, which was
formed almost 20 years ago by
Ahmet Eretegun as a company
specializing in blues and jazz
recordings and  eventually
spread into rhythm and blues and
pop, has got itself a parent com-
pany. Under the terms of the
agreement (which is subject to
approval by the board of direc-
tors of Warner Bros.-Seven
Arts), Atlantic will be operated
as an independent division, with
the same management, person-
nel, distributors, international
licensees and artists as hereto-
fore. The firm's policies will
continue to be directed by At-
lantic officers Ahmet Ertegun,
president; executive vice-presi-
dent Jerry Wexler, and vice-
president Nesuhi Ertegun. It's
understood that they are in on
a five-year employment con-
tract,

The activities of Atlantic will
complement those of Warner
Bros. Records and Reprise Rec-
ords, labels owned by Warner
Bros.-Seven Arts and Frank Sin-
atra. It's expected that the ac-
quisition of Atlantic will enable
each company to share the pro-
duction and creative {talents
available in each.

The acquisition was arranged
by Eliot Hyman, chairman of
the board, and Benjamin Kal-

makes its debut on the Capitol local radio spot advertising,  menson, president of Warner
album, “Winter Harvest.” And which will be bought by WP’s Bros.-Seven Arts, and Ahmet
from Canada, Capitol has local distributors. Ertegun, Atlantic's president.

Executive Turntable

fivesome consisting of Vern
o Continued from page 6

Craig, Les Emmerson, Brian
Rading, Rick and Mike Bell.
They are now completing their
debut LP under the a&r super-
vision of Capital producer Nick
Venet. Also added to Capitol
15 Tony Gato, a 20-year-old a feature columnist on a Syracuse newspaper before joining
singer from New Jersey. Billboard.
* % X

New Recipe: Col'bia The following staff changes took place this week at Morty
Milld With RCA Wax Pmm:}t?ﬂns: Nq_:il Israel, a former account executive at the
NEW YORK — RCA Vi Remco public relations agency and promoter for Geld-Udell
= Ictor  productions, is the new record department account executive.

?gmuﬂhi: E::f‘rg;n;mﬁﬂ:g He will also work with Mn:y lt‘i'ﬂx*nn record promotion.

“The Night Before Cookbook."

"'?:'*Ei‘...':.t_:-'-: Flgs
'ﬁ!}%r e H
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Feh

gjﬁ% Authors are Paul and Leslie Allan Rinde now heads the newly opened consumer and
5 Rubinstein, Paul Rubinstein, son fan publicity department. Clients in this division include Van
{,‘t;-_ of pianist Artur Rubinstein, is Morrison, Bang; Serendipity Singers, and Jake Holmes, Tower.
5 advertising manager for Victor's Judy Leibman is now Wax's executive assistant, and Barbara
£ Red Seal label, and his wife,  Clarke is Miss Leibman’s assistant. Miss Leibman will also head
a5, Leslie, is an advertising copy-  the radio and TV interview department.

M writer for Columbia Records. * * *

'F&l‘,:
i

. - The Rubinsteins' book fea-

tures 200 recipes that require Jose Wilson joins UNI's new rhythm & blues label, Revue,

as national promotion manager.

nfa.&"‘g ' no more ;h:n minutes prep- e e %k

BN AR L A D A A i e aration before serving. i . , \

67 A6 A6 A6 6T WG ARG MG 6T WA AT A6 WG S it : i M Ltd. Canada h d Guy B d as
0 D e, B D, %%‘W ﬁ% 7 Rubinsteins list all the f usimart Ltd. in Lanada has appointed Guy Bertrand as
e e e ﬁg&ﬁ X o needed as well as wine mj:u"nl-‘s_ sales manager, succeeding Rudy Assaly, who has joined Polydor

mendations. The book is pub- Records. Bertrand will also continue to handle a&r and promo-
lished by the Macmillan Co. tion for the company.

8 OCTOBER 28, 1967, BILLBOARD
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POP SPOTLIGHTS

To P 20 Spotlights—Predicted to reach the top 20 of the Hot 100 Chart

WILSON PICKETT — STAG-0O-LEE (Prod. Tom
Dowd & Tommy Cogbill) (Writer: Traditional)

(P.D.}—This blockbusting revival of the Lloyd
Price oldie goldie should fast put Pickett right
at the No. 1 spot on the Hot 100. Disk swings from
start to finish with a powerful dance beat. Flip:
“I'm in Love"” {Pronto-Tracebob, BMI).
Atlantic 2448
5th DIMENSION—PAPER CUP (Prod. Bones Howe)
(Writer: Webb) (Rivers, BMI)—The “Up, Up and
Away" gang has a sure-fire winner in this long-
awaited follow up. Easy beat rhythm item has

TOP 60 Spotlights—Predicted to reach

FIVE AMERICANS—STOFP LIGHT (Prod. Abnak
Music) (Writers: Rabon-Ezell-Durrill) (Jetstar,
BMI)—Keeping up with their long string of hits
will be no problem for the quintet with this smooth
-rocker with well done lyric and good dance beat.
Picks up right where “Zip Code" left off. Flip:
“Tell Ann I Love Her” (Jetstar, BMI).

Abnak 125

YOUNGBLOODS—FOOL ME (Prod. Felix Pappa-
lardi) (Writer: Levinger) (Whitfield, BMI) — Fast
follow up to “Get Together,” but with selling po-
tential of “'Grizzly Bear,” the driving easy rocker
should rapidly climb the Hot 100. Discotheque
winner. Flip: “1 Can Tell” (Berkshire, BMI).

RCA Victor 9360

KINGSMEN—BO DIDDLEY BACH (Prod. Snuff
Garrett) (Writer: Curtis) (Viva, BMI}—This is the
infectious rhythm item that should bring the “Louie,
Louie” group back to a high spot on the Hot
100. Loaded with dance appeal and strong pro-
duction work of Snuff Garrett. Flip: “Just Before
the Break of Day"” (Viva, BMI). Wand 1164

BOBBY GOLDSBORO—JO0-JO'S PLACE (Prod. Bob
Montgomery & Bobby Goldsbero) (Writer: Golds-
boro) (Unart, BMI)}—Strong commercial folk-
rocker from Goldsboro with all the ingredients for
a top chart contender. Good rhythm material well
performed. Flip: “Pledge of Love” (Unart, BMI).

United Artists 50224

H. P. LOVECRAFT—WAYFARING STRANGER
(Prod. George Badonsky) (Writer: Arr. Edwards)
(Yuggoth, BMI)—The classic gets a powerful up-
dating in this wild rocking version, loaded with
dance and sales appeal. Strong new group of five
have top chart potential in this debut. Flip: “The
Time Machine” (Yuggoth, BMI). Philips 40491

MOVE—FLOWERS IN THE RAIN (Prod. Denny
Cordell) (Writer: Wood) (Essex, ASCAP)—Pulsat-
ing rocker, currently riding high on the British
charts, has the same sales potential for the teen
buyers here. Interesting sounds and vocal blend.
Flip: “The Lemon Tree" (Essex, ASCAP).

A&M 884

CANDYMEN — GEORGIA PINES (Prod. Buddy
Buie) (Writers: Buie-Adkins) (Unart, BMI)—Blues
folk-rocker should fast establish this new group as
top disk sellers. Powerful lead singer is backed by
a pood dance beat. Watch this one go. Flip:
“Movies in My Mind” (Low-Sal, BMI). ABC 10995

all the sales potential of their past hits. Flip: "Poor
Side of Town" (Rivers, BMI). Soul City 760

HARPER & ROWE—KEEP ON DANCIN' (Prod,
Ed Ver Shure & Ralph Murphy) (Writer: Murphy)
(Mills, ASCAP)—A debut that should fast estab-
lish the creative British dup right at the top part
of the charts, Strong dance beat and Cy Payne
arrangement back a well done vocal workout that
should hit the teen market with impact. Flip: “On
the Roof Top" (Mills, ASCAP).

White Whale 258

the top 60 of the HOT 100 Chart

JAY & AMERICANS — FRENCH PROVINCIAL
(Prod. Jimmy Miller) (Writers: Barry-Sanders)
(Unart-New Life, BMI)}—One of the group’s most
unusual and commercial entries in a long time
should hit hard and fast. Combining folk, baroque
and rock, group is in top form with clever ma-
terial. Flip: “Shanghai MNoodle Factory” (Chesire,
BMI). United Artists 50222

RANDY & RAINBOWS—I'LL BE SEEING YOU
(Prod. Tokens) (Writers: Kahal-Fain) (Williamson,
ASCAP)—Produced by the Tokens, the well re-
membered group could easily make a big come-
back with this pop updating of the standard. Group
has strong sound and top Herb Bernstein arrange-
ment. Flip: “Oh to Get Away” (Bright Tunes,
BMI). B. T. Puppy 535

ETERNAL FLAME — CIAO BABY (Prod. Snuff
Garrett) (Writers: Weiss-English) (Helios, BMI)—
Popular expression set to a rock beat comes off
as a strong piece of dance rhythm material, loaded
with sales potential. Group has fresh and smooth
sound. Flip: “Happiness in My Heart"” (Gringo,
BMI). Yiva 621

FREE DESIGN—KITES ARE FUN (Writer: Ded-
rick) (Winborn-Almitra-Record Songs, ASCAP)—
The Project 3 label should break through the pop
rock market with this interesting rhythm item with
some of the feel of “Up, Up and Away” and
“Yellow Balloon.” Unique group sound has the po-
tential of those hits. Flip: “The Proper Ornaments”
(Winborn-Almitra-Record Songs, ASCAP).

Project 3 1324

JOHN FRED & HIS PLAYBOY BAND—JUDY IN
DISGUISE (With Glasses) (Prod. J. Fred & A.
Bernard) (Writers: Fred-Bernard) (Su-Ma, BMI)—
Hard driving rocker could prove to be the one Lo
put this exciting group on the Hot 100 in short
order. Disk swings from start to finish with a power-
ful dance beat. Flip: “When the Lights Go Out”
(Su-Ma, BMI). Paula 282

ENCHANTED FOREST — YOURE NEVER
GONNA GET MY LOVIN' (Prod. Mort Shuman)
(Writer: Shuman-Lynch) (Rumbalero-Lynch, BMI)
—This off beat left fielder could easily break
through and go all the way to the top of the chart.
Clever arrangement, good vocal work and dance
excitement makes it a hot debut for top honors.
Flip: “Suzanne™ (Project Seven, BMI). Amy 999

CHART Spotlights—Predicted to reach the HOT 100 Chart

KEITH=1I'm 50 Proud (Akbestal/Luviin, BMI). MERCURY 72746

PHIL OCHS—Cross My Heart {Barricade, ASCAP). AEM B8]

KATHY KEEGAN—Valley of the Dalls (Aljac, ASCAP). COMPASS 7013

J. T. SEARS E THE ROWBUX—)] Wen't Be Coming Back (Richwill, BMI),
BOOME 1066

JOHN GARY—Cold (Sculpture, ASCAP) RCA VICTOR 9351

PEGGY MARCH—Let Me Down Hard (Rose, BMI). RCA Wictor 9359

WALTER SCOTT—Jlust You Wait (Sonkay/Ishmael, BMI). WHITE WHALE 259

AMEN CORMER—The World of Broken Hearts [Rumbalero, BMI), DERAM
BSO21

MONTFORT MISSION—=Yesterday's Gone (Cherry River, BMI), REPRISE 0633

BOBBY SCOTT—The Young Years [Jenny, ASCAP). COLUMBIA 44304

CHARLES AZMAVOUR—Yerushalaism (Frem, ASCAP). REPRISE 0432

TEDDY MEELEY—Bring the Whole Family {Chardon, BMI1). CAPITOL 2025

LIGHT —Music Box (Thrush, BMI). A&M BT]

GATES OF EDEN—Mo One Was There (Helios, BMI), WARNER BROS., 7089

UMRELATED SEGMENTS—Where You Gonna Ge? [Metric/Checkaway, BMI),
LIBERTY 55992

RICHIE HAVENS—MNo Opportunity Necessary, Mo Experience Meeded (Penny-
whistle, BMI). VERVE FORECAST 5068

MICHAEL & MESSENGERS—She Was the Girl (Helios, BMI). U.5.A. 889

RAVIN' BLUE—=Colors (Jack, BMI). MONUMENT 1034

BASKERVILLE HOUMDS—Last Might on the Back Porch (Oh, Mow | Loved
Her) [Skidmore/Tema, ASCAP), BUDDAH 17

STAINED GLASS—A Sceme im Bebtween [(Peatlore, BMI), RCA VYicter 9354

KALEIDOSCOPE—I Found Out (Megative/Greal Boo, BMI), EPIC 10239

LENHON SISTERS—Gypsy, What Can | De (Viva, BMI). DOT 17046

THE APDLLAS—Who Would Want Me Mow (Richbare/Rock, BMI). WARMER
BROS. 7086

BILLY MURE—The Savers (Valentine, ASCAP), WALENTIME 102

DONMNA LOREM=It"s Such a Shame (Yuma, ASCAF). REPRISE 0634

TONY GATO—I'm Coming Home, Los Angeles (Sands, ASCAP). CAPITOL 2027

HORMA SHEARER — You Tere My Playhouse Down (Lowery, BMI).
CAPITOL 2024

JEANNE NEWMAN-—He Called Me Baby (Ceniral Songs, EMI], GOLDWAX 331

ART WAYNE—The Rainbow Song (Tattersall/Copperleaf, BMI). SMASH 2125

SUPERFINE DAMNDELION—Peaple in the Streel (Brent/Renda, BMI), MAIN-
STREAM &72

HOUR GLASS—MNothing But Tears (Hastings, BMI). LIBERTY 56002

WARREN DAVIS MONDAY BAMD—Without Fear (Sporn, BAA), 20TH CENTURY-
FOX 6692

ELMER BERNSTEIN & HIS ORK. & CHORUS—Step to the Rear (Morris,
ASCAP), UNITED ARTISTS 50220

CONSERYATIVES—One Too Many Mornings (Witmark, ASCAP). TRIBE BI2&

OPS 'M FOPS—0Op: and Pops [Jewel, ASCAP). COLUMBIA 44328

GENE HENSLEE—Souwl of a Man (LeBill, BMI). JOSIE 982

EDGAR BUCHANAN—Phantom 309 (Starday, BMI). DOT 17047

HATIJ“%I.IMPD-TMMI: From Valley of the Dolls (Feist, ASCAP). PHILIPS

VIKINGS ¥—The Goodie Wagom (Tuckahos, BMI), LONDON 11&

13TH POWER=I 5S¢0 a Change Is Gonnma Come (Mirby, BAMI). SIDEWALK 27

DICK WAGNER & THE FROSTS—Bad Girl (Police, BMI). DATE 1577

Gll‘:t:W:DHHIR—Th! Heart of Juliet Jomes (Chardon, BMI), COLUMBIA

RICARDD RAY—Mr, Trumpet Man (Branston, BMI). Alegre 4016

LEMON FOG—Lemon Fog [J.D.A /Mautical, BMI}, ORBIT 1117

FRIEND AND LOVER—Reach Out of the Darkmess (Lowery, BMI)L WVERYE
FORETCAST 5049

ROJAY GOTEE—She Don't Love Me Anymore (Mirwood, BMI), MIRA 244

ﬂTisgg;E—h:kin' Pneumania snd the Booga Leo Flu (Ace, BMI). UNI

PATRICK & PAUL—Love Country [Duchess, BMI}. UMNI 55030

TEMPESTS—Can't Get You Out of My Mind (Platshon, BMI), SMASH 2126

PHIL GARY—Raollin® Stone [Counferpart/Beau Chez, BMI). TOWER 371

II!I}"I;#;:%HIWHETHEE TRIO—Respect (East/Time/Redwal, BMI). COLUMBIA

SI‘:'ILIM{;IJHHHH—HM Concern  Yourself (Breck,

ROMAN NUMERALS—Matchstick in a Whirlpoel {Courtin® Time, Ltd., BMI).
COLUMBIA 44314

HUIISH;I“‘J“I.HHDHSHI—A Man and a Woman (Northern, ASCAP), MERCURY

ANITA KERR SINGERS—In the Morming [Writht, Lid.). WARNER RBROS. 7045

ASTRUD GILBERTO-You Didn't Have ta Be 5o Nice (Faithful Virtue,
BMIL, VERYE 10554

FREE SPIRITS—Blue Water Mother [Pamco, BMI). ABC 10978

JIMMY SMITH—Mickey Mouse (Disney, ASCAP), VERVE 10561

SUZANMNE DEMMIE=Another Endless Day (Miller, ASCAP). COLUMEIA 44308

SHELLEY PLIMPTOM—Frank Mills (Channel H, ASCAP). RCA YICTOR %9357

SUMMER SET—Let's Go fo San Franciscoe {Southern, Lid.). ROULETTE 478&

FAWNS—Wish You Were Here With Me (Three Pa”.l' BMI). CAPCITY 105

ELECTRIC FLAG, AN AMERICAN MUSIC BAND=Groowin' Is Easy (Albet, BMI).
COLUMBIA 44307

LOUIS PRIMA=Poor Old Marat (Hygate Press, BMI). UMNITED ARTISTS 50223

1st HATIONAL BAND—The Trip Down (Music City, ASCAP].. MONUMENT
1631

BMI}, VERVE FORECAST
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SPOTLIGHT SINGLES

Number of Singles Reviewed This Week, 146—Last Week, 117 *This record is predicted 1o reach the TOP 40 EASY LISTENING Chart.

COUNTRY SPOTLIGHTS

TOP 1 o Spotiights—Predicted to reach the
to 0 of the HOT COUNTRY
SINGLES Chart
MERLE HAGGARD—SING ME BACK HOME
(Prod. Ken Nelson) (Writer: Haggard) (Blue Book,
BMI)}—Haggard can't miss going right to the top
with this powerful original ballad material. Top
performance. Flip: “Good Times" (Blue Book,
BMI). Capitol 2017
NORMA JEAN—HEAVEN HELP THE WORKING
GIRL (Prod. Bob Ferguson) (Writer: Howard)
(Wilderness, BMI}—Norma Jean has a hot follow
up and sales topper for her “Jackson Ain't a Very
Big Town" in this catchy rhythm item with clever
lyric content from the pen of Harlan Howard. Flip:
*Your Alibi Called Today” (Pamper, BMI).
RCA Yictor 9362
WARNER MACK—TI'D GIVE THE WORLD (Writer:
McPherson) (Page Boy, SESAC)—Hot on the heels
of "How Long Will It Take” Mack comes up with
another chart topper in this poignant ballad, another
he composed. Flip: “It's Been a Good Life Loving
You” (Page Boy, SESAC). Decca 32211
WANDA JACKSON—A GIRL DONT HAVE TO
DRINK TO HAVE FUN (Prod. Ken Nelson)
(Writers; William-Nixon) (Blue Book, BMI)—
This clever novelty can't miss being one of Miss
Jackson’s most commercial entries ever, Strong per-
formance should put her high on the charts in
short order. Flip: "My Days Are Darker Than
Your Nights” (Four Star, BMI). Capitol 2021
MEL TILLIS —SURVIVAL OF THE FITTEST
(Prod. Paul Cohen) (Writer: Tillis) (Cedarwood,
BMI)—THE OLD GANG'S GONE (Prod. Paul
Cohen) (Writers: Cisco-Guess) (Sawgrass, BMI)—
Two strong winners with equal sales and program-
ming potential. First is an original ballad, penned
by Tillis with a folk flavor that could put it in the
pop market as well. Flip is a catchy sing-along
that should catch on fast. Jukebox winner.
Kapp B67
TOM T. HALL—BEAUTY IS A FADING FLOWER
(Prod. Jerry Kennedy) (Writer: Hall) (Newkeys,
BMI)—He hit it big with his initial entry as a
performer and this infectious rhythm follow up
should boost him further up the charts. Strong
material and a fine performance, Flip: “Your Love
Is Mine" (Newkeys, BMI). Mercury 72749
STAN HITCHCOCK—RINGS (Prod. Billy Sherrill)
(Writers:  Sherrill-Pennington) (Pamper, BMI)}—
Billy Sherrill and Ray Pennington combined to
write this strong ballad of booze and lost love
which Hitchcock sings to perfection. Strong topper
for his “She's Looking Good” hit. Flip: “Such a
Little Teardrop” (Screen Gems-Columbia, BMI).

Epic 10246
CHART

Spotlights—Predicted to reach the
HOT COUNTRY SINGLES Chart

HUGH X, LEWIS—=Your Steppin’ Stone (Freeway, BMI). KAPP B&B

BOBB) STAFF—He Chickéned Out on Mel (Peltan, BMI), RCA VICTOR 9343

JUNIOR SAMPLES—The Bird Mule [Peach, SESAC), CHART 1009

HYLO BROWN—Daddy's Old Guitar (Smokey, SESAC). K-ARK 7BO

ARLIE DUFF—Speak of the Devil (Glad, BMI). MUSICOR 1276

EOBBY HARDEN-—After Having You (Top Drawer, ASCAP). COLUMBIA 44327

WILMA LEE COOPER=Time Keeps Standing Still (Page Boy, SESAC),
DECCA 32210

CURTIS WAYKE—Forty Miles of Heartaches (Smokey, SESAC), K-ARK 789

SONNY BRIGHT-—Leftover Love (Sure-Fire, BAMI). COLUMBIA 44320

DEWEY KMIGHT—A Mind of Your Own (Central, BMI). BAND BOX 378

DONMA FARGOD—Who's Been Sleepin® on My Side of the Bed (Prima-Donna,
BMI1). RAMCO 1988

ms:cs'.}tEs ROBINSON—Why Are You Afraid [Ensign, BMI). SOUND STAGE T

R&GB SPOTLIGHTS

TOP 'Io Spotlights—Predicted to reach the
TOP SELLING RHYTHM & BLUES
SINGLES Chart

ETTA JAMES—TELL MAMA (Prod. Rick Hall)
(Writer: Carter) (Fame, BMI)—Powerhouse blues
rocker that moves and grooves all the way through,
This one should hit with impact and rapidly hit the
pop field as well. Flip: “I'd Rather Go Blind™
(Arc-Fame, BMI). Cadet 5578
VERNON GARRETT—RUNNING OUT (Prod. Mike
Akopoff) (Writers: Ashford-Simpson) (Earth, BMI)
—Here's a wailing blues item that should prove a
top chart item, both r&b and pop. Strong vocal

workout and driving, easy beat dance rhythm.
Flip: “Slow and Easy” (T.M., BMI). Kent 476

CH ART Spotlights—Predicted to reach the

R&B SINGLES Chart
BOBBY FREEMAMN—] Got a Good Thing (Ragmar/Rumbalera, BMI). LOMA

2080

JAMES CRAWFORD—I'Il Work It Out (Golo, BMI), KING &130

JUNIOR PARKER=Hurtin' Inside (Eden, BMI). MERCURY 72733

FRANKY COE—Game of Lewve [Skidmore, ASCAP). OKEM 7I95

FULLER BROTHERS—(I Want Her) By My Side (Balk & Tall/House of Joseph,
BAMIY), KEYMEN 110

JAMO THOMAS—Bahama Mama
2586

LARRY BANKS—Muddy Water [Millbridge/Elbee, BMI), KAPP BAS

RONMIE TAYLOR—Withoet Love (Danmo,/Groovesville, BMIL REVILOT 212

TONY BORDERS—You Better Befieve It (Mulj, BMI). SOUTH CAMP 7009

OCTOBER 28, 1967, BILLBOARD
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HAROLD FRIEDMAN, center, president of Harold Friedman Wholesale
in Miami, speaks on the potential of the boat market at the session
dealing with special markets for cartridges and cartridge equipment.
Earl Muntz, left, of Muntz Stereo-Pak preceded Friedman. His topic
was the automobile after-market. Don Hall, manager of Ampex Stereo
Tapes, chaired the panel.

INDUSTRY STANDARDIZATION and legal aspects of duplication were
the themes of this session chaired by Irwin Tarr, marketing vice-presi-
dent of RCA Victor's record division, right. Al Berman, center, control-
ler of the Harry Fox office, agent and trustee, speaks on the need to
understand the copyright laws in tape duplication. Berman is joined on
the panel by Robert C. Moyer. chairman of the EIA's recording and
reproducing system components standards committee.

J. A. RUBINSTEIN, sales manager of the Tape Division of Calectron,
speaks on the control of piifering at a session on “Getting Greater
Mileage in Selling and Displaying Product."” Looking on are George W.
Novak, left, Columbia Records tape product manager, chairman of the
session, and Richard D. Hershey, sales training supervisor for Philco-
Ford Corp., who spoke on the training of retail and distributor salesmen.

Forum Shines as Int’l
& Educational Event

the entire attendance participat-
ing in round-table discussions

e Continued from page 1

This year's sessions were de-
signed to meet the needs of two
basic groups: people who are
newly entering the field and are
without basic knowledge of the
field, and those who have been
in the industry for several years
and are searching for more
sophisticated information., The
needs of both groups were an-
swered by utilizing the tech-
nique of concurrent sessions,
Thus, registrants had the op-
portunity to choose those ses-
sions best suited to their specific
requirements. The sessions were
repeated so as to give regis-
trants an opportunity of partici-
pating in the seminars of their
choice without missing out on
conferences which conflicted
with the ones they wanted to
attend.

The Forum wound up with

concerning some of the critical

questions which face the indus-
try. Each table consisted of 10
registrants representing all fac-
ets of the industry—including
manufacturer, wholesaler and
retailer—where questions were
discussed under the chairman-
ship of a table leader. This pro-
vided an in-depth analysis and
the exchange of views of cur-
rent industry problems by some
of the cartnidge field’s outstand-
ing business leaders.

This year’s Forum, just as in
the case of Billboard's first
Tape Cartridge: Conference last
year, was produced by James
0. Rice, Inc,, specialists in ex-
ecutive training and business
seminars, and was co-ordinated
by Coleman Finkel, Rice ex-
ecutive vice-president,

Compass Pushes
Keegan’s ‘Dolls’

NEW YORK—Compass Rec-
ords has set a heavy promo-
tion for its Kathy Keegan re-
cording of the title song of the
film, “Valley of the Dolls." Ac-
cording to Micky Kapp, Com-
pass vice-president, the Com-
pass recording, with “Valley”
author Jacqueliné Susann and
Bob Gaudio collaborating on
the writing, is the only tune
authorized to carry the specific
title, “Valley of the Dolls.”

Miss Keegan will perform the
number in her club acts and
on radio and television appear-
ances, She opened three weeks
in Mr, Kelly's, Chicago, Oct. 16.

Four independent promotion
men are promoting the record
in key markets, which will also
be plugged by Miss Susann in
a series of station break
announcements. Miss Susann
will also promote the record on
her ABC-TV special, "“The
Dolls,” in December.

Merc.’s Fach Signs
Guthrie’sDaughter

NEW YORK—Mercury Rec-
ord's Charles Fach, director of
recorded product, has signed in-
dependent production deals to
bring to the label I7-year-old
Nora Guthrie, daughter of the
late Woody Guthrie, and singer
Ken Rankin. Monte Kay and
Jack Lewis, the management-
production team, will produce
both artists.

In a separate deal, the Chi-
cago Loop, who scored a suc-
cess in late 1966 with their
DynaVoice recording of “She
Comes to Me,” will be pro-
duced by Mike Welsh and his
brother Chris Welsh, who were
responsible for bringing the
group to Mercury.

Epic Pitch on
Waller's Music

NEW YORK — Epic/Okeh

Records has a special campaign
going to promote “In the Fats
Bag,” an album of Fats Wal-
ler’s music played by the Johnny
Watson Trio. Aside from the
normal promotion done on a
new release, the album has
been sent directly to key jazz
disk jockeys and college radio
stations throughout the country,
with a letter regarding the set's
appeal. In addition, advertising
has been scheduled to cover ma-
jor jazz publications and college
newspapers.
_ Epic/Okeh also plans to aim
Its campaign at the rhythm and
blues and “good music” audi-
ences, as well as the jazz con-
SUmer.

A UCLA Comedy
Wins BMI Contest

LOS ANGELES — A mu-
sical comedy from the Univer-
sity of California at Los Ange-
les has won the seventh annual
BMI Varsity Show Competi-
tion. Composer John Rubinstein
and lyricist David Colloff, writ-
ers of “The Short and Turbulent
Reign of Roger Ginzburg," will
share a $1,000 prize, while an
additional $500 will go to the
sponsoring Musical Comedy
Workshop at UCLA. Rubinstein
is the son of pianist Artur Ru-
binstein.

Receiving first honorable
mentions were “A Hit and a
Myth,” with music by Peter and
Robert Larson, and lyrics by
Stephen Kaplan, and “Out of
Our Minds,” with Iyrics by
Fharles Troy and Carolyn De-
evitt.
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SOL ZAMEK of West Coast Tape Cartridges, discusses operation of a
tape installation center, at the Tape Cartridge Forum. From left to right

are: Marvin Talmatch, Stereomatic of Long Island; Don Stromstad,
Western Sound Corp., and chairman Sol Zamek.

II i

FRANK STANTON discusses PlayTape, Inc., at the Tape Cartridge For-
um. From left to right are speakers Edward Hanson, North American
Philips; Martin Ehrlich, Lear Jet Industries; Ralph Cousino, Orrtronics;
Stanton, and chairman William Hack, Audio Devices.

Jazz Beat

By ELIOT TIEGEL

Birdland, the kingpin jazz room on Broadway, formerly the
top jazz spot in uptown Manhattan, has been a passing fancy for
several years now. Its small, musty, smoky environment has in a dis-
tant sense been supplanted by the hugh, smoky environs of Long-
champ's Riverboat, New York's new home of big band jazz.

While Greenwich Village and the lower Manhattan area have
remained an active location for jazz clubs, the Riverboat, at 34th
Street and Fifth Avenue below street level of the Empire State
Building, marks the launching of jazz in this portion of Manhattan,

One does not see the same patronage at the Riverboat, with its
approximate 500 seats and circular mirrored stairway as had fre-
quented Birdland, also subterranean in composure, but above ground
in the kind of music it presented.

The Riverboat has been booking bands, along with vintage
performers outside the jazz ranks, which prompted Buddy Rich, a
recent headliner, to offer on his closing night:

“Starting Wednesday, one of the great names in jazz, Carmen
Cavallaro. Think of all the dancing you can do, folksies." The
packed house roared with laughter, one of the regular sidelight fea-
tures one finds at a Buddy Rich performance,

Rich’s 15-piece band, including several new faces not with him
during his Western swing, played with as much verve and enthusiasm
on this Saturday closing as they did on opening night, when curious
New Yorkers flocked to the club to catch the band in its second
booking in the room following an explosive prior stand at Basin
Street East.

A visitor from the West finds much to laud at the Riverboat.
Sight lines are generally good. The sound system is clean and power-
ful (as if Rich’s band needs any assistance in the amplification de-
partment). But the strength of the speaker system unquestionably
helped Frank Foster’s interim dance band, comprised of 12 musicians,
all free-lance jazz musicians, the former Count Basie tenor man ex-

plained.

Foster has been on his own two years, and he was quick to point
out that the difference between his band and the much heralded
Thad Jones-Mel Lewis band was that the latter uses free-lance studio
musicians whereas Foster hires only free-lance jazzmen. His attempt
at playing modern jazz versions of popular tunes for dancing was
moderately successful. For one thing, the arrangements were too
long and dragged. “Mercy, Mercy, Mercy” seemed much too slow,

On Saturday the room drew quite a few young kids. In fact,
Foster allowed one blond-haired boy who had been hanging around
the bandstand during one entire set to close out the set on drums. He
turned in a fair performance on “Sunny.”

Rich was anything but sunny when he strode on the stand
for his midnight show. “Qur first number is called *‘Mexicali Nose'
from our second album. The second tune is the same thing. You
won't even know it. So I won't even tell you its name. It's from the
first album. Frankly, the reason I'm talking so much is that I don’t
feel like playing.”

Having established this rapport, Rich turned to his musical
trade and performed in his expectedly excellent fashion.

Driving himself mercilessly, creating timbres and tones out of
all his instruments, Rich muttered a constant flow of “yeah, veah,
yeahs” to himself as he worked.
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11TH-HOUR REGISTRATIONS Monday (16) zoom the second annual Tape CARtrige
Forum's attendance to 453, Seventy-five music-cartridge executives registered
Monday. There were 407 at last year's forum in Chicago.

STANLEY GORTIKOV, president of Capitol Records Distributing Corp., gives his
speech at the opening session. From left: Jack Wayman of the Electronic Indus-
tries Assn.; Oscar P. Kusisto, general manager, automotive products division,
Motorola; Gortikov; and session chairman Hal B. Cook, vice-president, Billboard
Publications, Inc.

CARTRIDGE EXECUTIVES at the forum,
OCTOBER 28, 1967, BILLBOARD

PICTORIAL HIGHLIGHTS OF
TAPE CARTRIDGE FORUM

- I

HARRY RINGLER of International Tape Car-
tridge Corp., left, with Joel Koenig of Chancel-
lor Electronics and Harold Rosen, president
of Sentry Industries, right.

TAPESTERS FROM LEFT: Rick Kelly, Records,
Inc., Oklahoma City; T. K. Norton of Motor-
ola; Larry Finley, president of ITCC.

FROM LEFT: R. W. Tinnell, director of edu-
cation for the EIA; George Krug of Irish Tape
Division, Morhan sales company; Clarence
Avant, consultant to the PlayTape system.

JULES SACK, product manager at Audio De-
vices, left, chats with Jerry Tenney, president
of Tape Town; and Oscar P. Kusisto, right,
vice-president and general manager of Mo-
torola’'s automotive products division.

FROM LEFT: Chuck Wright, Action Records,
Denver; Martin Ehrlick of Lear Jet; Jack Cum-
mings, president, Universal Tapedex Corp.;
Ike Susman, Universal Tapedex.

FROM LEFT: William Reder, executive vice-
president, EDRO Advertising; Bud Borkovec,
Columbia Special Products: Phil Rose, Warner
Bros.; William Rigler and Seymour Barash of
B. T. Puppy Records.

FROM LEFT: Tom T. Saiki, Nippon Broad-
casting System Services; Trevor Davies of
Davies and Peterson appliance firm, Toronto;
Arthur Tateishi, president, Seabreeze Prod-
ucts, Canada.

FROM LEFT: Robin Bonham Carter, director,
University Records, England; Jules Sack of
Audio Devices; Jack Baker of Craig Corp.;
Andrew Taylor, managing director, Rediffu-
sion, London.

FROM LEFT: Jerry Geller, ITCC; Mel Price of
MGM Records: Herbert B. Hershfield, sales
manager, General Recorded Tape and Ber-
nard Sussman of PlayTape.

COMEDIAN BERT LAHR, left, with Tashia

Niimi, president of Maruwa Electronic and

Chemical Co., Japan, and Earl Muntz, presi-
dent of Muntz Stereo-Pak.
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Story of the Configuration

NEW YORK—Through the
use of slides, PlayTape Presi-
dent Frank Stanton, demon-
strated why the inner-working
of the 2-track system has Eut
it into a market all by itsel

Speaking before the second
annual Tape Cartridge Forum,
Stanton said that it's not so
much as what's in a unit as
what it does that counts. He
pointed out that the speed of
the PlayTape cartridge is 334
i.p.s., as are 4 and 8-track car-

tridges. The reason, he said, Is
that this speed provides the
best quality for the price. “If
you go down in speed, you save
on tape,” he said, "but the add-
ed costs of more critical and
stringent quality control wipe
out the economic advantage,
more things can go wrong." At
higher speeds, cost of tape and
packaging problems also throw
the economics “out of whack.”

Regarding length of play, he
pointed out that the endless

Ehrlich on 8-Track

NEW YORK — “If the tape
cartridge system is to succeed,”
said Martin Ehrlich, engineering
manager of the stereo division,
Lear Jet Industries, “it must
possess certain critical and in-
dispensable characteristics.”

g:aking at the seminar
dealing with the characteristics
and differences among the ma-
jor tape CARftridge systems,
Ehrlich cited three determi-
nants which are primarily pre-
requisites — simplicity of use,
adequate fidelity and simplicity
of playback equipment.

“Simplicity of use for the
customer is a need that must
be filled,” he explained. “We
have long seen that the cus-
tomer is frightened by, and will
not accept, complex or even ap-
parently complex equipment.
The analogy has frequently,
and we feel aptly, been drawn
between using a Stereo 8 car-
tridge and toasting a slice of
bread. The action of plac-
ing the bread in an automatic
toaster and the action of plac-
ing a Stereo 8 cartridge in a
player differ only in that the
cartridge requires a slight push
upon its end, while the bread
uses gravity to drop into the
toaster. There are no secondary
levers to pull, no buttons to
push, no tape to thread. Using
only his sense of touch, the
user can locate the cartridge
rightside up in the opening and
push, The machine will do the

rest.”
One Moving Part

Adequate fidelity is the sec-
ond requirement, Ehrlich said.
“We believe that 33% inches
per second speed represents the
optimum compromise between
tape speed and cost, system
bandwidth and signal to noise
ratio, and customer comfort.

Any slower speed must sacrifice
performance for the sake of
economy. We can generally in-
crease the bandwidth or fre-
quency response if we are will-
ing to degrade the signal to
noise performance.”

Regarding the complexity of
the player itself, Ehrlich said,
“It is axiomatic that the greater
the number of moving parts in
any machine the higher cost of
manufacture and the lower the
reliability of that machine dur-
ing its life. The Lear Jet Stereo
8 concept made possible and
permitted only one moving part
in Sthﬁ machinf:."l e

implicity of playback equip-
ment is mandatory fuchLom
economic manufacture and re-
liable performance once the
equipment is sold, Ehrlich con-
tinued. Referring to the con-
struction of the Lear Jet Stereo
8 cartridge, he said, “MNote that
the pressure roller and cartridge
retention notch are both built
into the cartridge. In earlier
systems and other systems cur-
rently in vogue, the equipment
designer is faced with the ne-
cessity of introducing some
mechanical means of engaging
the tape. Invariably this has
taken the form of cams or levers
and moving parts within the
tape player, thereby increasing
the size and complexity of the
player.”

And progress and innovation
— product perfection — is also
major, Ehrlich said, “In June of
this year at the Consumer Elec-
tronics Show, we saw the intro-
duction of new concepts on
Stereo 8. We saw the introduc-
tion of recorded added to
playback capabilities, fast for-
ward and signal sensing for
program selection. We believe
this is just the beginning.”

Hanson on Cassette

NEW YORK—The history
and rationale behind the de-
velopment of the Philips cas-
sette was presented at the Tape
Cartridge Forum by Ed Han-
son, technical-commercial man-
ager of North American Philips
Co.
“It's been 70 vears,” Hanson
began, “‘since magnetic record-
ing was invented . . . but it's
amazing the recorders aren’t
more popular than they are.”

Hanson cited the “Frighten-
ing” aspects (complexities) of
tape recorders as primary rea-
sons for the public's cool em-
brace of recording. “To find a
system for easier operation,” he
continued, “engineers of Philips
of Holland in late 1962 em-
barked on a development pro-
gram that eventually evolved
into the compact cassette sys-
tem.”

Most important among the
parameters of design considera-
tions, Hanson added, were.

I. The smallest possible di-
mensions for a minimum of 30-

minute uninterrupted playing
time.
2. A simple two-sided car-
14

tridge in which the programmed
material remains easily survey-
able by the customer,.

3. Simple, reasonable and
sturdy construction.

4, Absolute reliability.

3. Maximum protection of

the tape.

6. XC low internal friction to
reduce battery size and motor,

Hanson then went on to ex-
plain the intricate parts of the
cassette and how it functions.

Speaking on the cassette’s re-
production capabilities, Hanson
explained that while many in
the industry have regarded the
faster 3% ips speed as having
better quality, technological ad-
vances have made 17 ips
fully acceptable. “With the ad-
vent of higher quality — yet
thinner tapes, frequency re-
sponses in cassette equipment
range from 60-10,000 cycles
with up to 13,500 in the near
future. (Liberty Tape Duplicat-
ing had just announced it was
entering the cassette market with
a cassette capable of reproduc-
ing frequency responses up to
12.;}[}[} cycles,) (Billboard, Oct.
21.

loop cartridge “does not sto
like the cassette.” As for fidel-
ity, the frequency response of
PlayTa cartridges  range
from 50 HZ to 8 kHZ, the same
as most AM radios or TV sets.
In addition, the PlayTape
equipment will stay within 0.2
r.m.s. of wow and flutter.

Stanton also showed via
slides, the inside of the Play-
Tape machine, saying that the
flywheel is the key to maintain-
ing the minimum wow and flut-
ter factor.

Track widths on the cartridge
tape are .05 inches; track spac-
ing is .02, about the same as the
standard d4-track system, he
said, “for solid, reliable, trou-
ble-free performance."

The over-all design of the 2-
track system, Stanton said, “we
feel is the simplest in the in-
dustry, It gives the consumer
the highest possible quality at
the lowest possible cost. And
the greatest amount of dura-
bility as well.” From a standing
start just a year ago, the Play-
Tape system has “become one
of the biggest success stories in
reg;nt retailing history,” he
said.

4-Track

Discussed
By Cousino

NEW YORK — While the
tape CARtridge concept has al-
ready generated sales in the
millions, many dealers, distribu-
tors, and record company ex-
ecutives are not aware of how
these new configurations oper-
ate. For this reason, session six
of the Tape Cartridge Forum
featured experts from each sec-
tion of the market discussing
their respective systems.

In the session entitled “Char-
acteristics and  Differences
Among Major Tape Cartridge
Systems—An Engineering Eval-
uation for the Layman,” Ralph
Cousino, director of engineer-
ing for Orrtronics, Inc., cov-
ered the 4-track cartridge with
an explanation of its operation
coupled with simplified dia-
grams.

“The reference to 4-track
system can be confusing,” he
said, “since the origination of
the system was for reel-to-reel
application.” Cousino described
the evolution from the 2-track
monaural open reel configura-
tion into a 4-track stereo open
reel system.

Then, with a brief description
of the parts of the 4-track car-
tridge, Cousino explained the
basic operational factors of the
system. With the aid of draw-
ings, he showed how the con-
tinuous loop of tape unwinds
from the hub and returns to
the outside tape load diameter.
“There is constant sliding be-
tween the adjacent tape layers
in the wind,” he explained, “be-
cause of difference in exit and
take-up diameters.”

Cousino also covered the
characteristics of the playback
mechanism needed to play the
4-track cartridge. “The car-
tridge is guided, upon insertion,
by a rail, assuring proper align-
ment of the cartridge window
with the tape head. With the
cartridge seated,” he continued,
“a lever is depressed, which
causes the pressure roller to
come up through the proper en-
trance in the cartridge bottom

2,500-I1tem Catalog
Clicking for J&J

NEW YORK — A 24-page
tape cartridge catalog, listing
some 2,500 items, is paying off
for the J&J Corp., Newark,
N. J., automobile supply com-
pany which went into the auto-
motive sound business four year
ago.

EIrwirt M. Jennis, J&J presi-
dent, told participants in Bill-
board's Second Annual Tape
Cartridge Forum the reasons
leading to the publication of a
catalog.

“Since most of our dealer cus-
tomers were in the automotive
industry—with little knowledge
of the music business—they
looked to us to simplify stock-
ing and ordering from this mass
of tape cartridge product now
available. Also, since we gave
them a 100 per cent exchange
privilege, it was incumbent upon
us to see that they had salable
merchandise on their shelves.”

Examined Others
J&J, he explained, examined

existing manufacturers’ catalogs
and decided that they were dif-
ficult to work with as each had
its own listing arrangement and
that the good sellers as well
as the “dogs” were listed. He
also noted that cartridge list-
ings were often mixed with reel-
to-reel listings, that the cate-
gory breakdowns were too pgen-
eral (mostly classical and popu-
lar), and the same catalogs were
available to the company's com-
petitors.

He explained that the single,
unified catalog, listing all man-
ufacturers, eliminated the con-
fusion, concentrated on items
that have a reasonable volume
of sale and became a strong
sales tool.

Distribution of the catalog is
made by direct mail to dealers,
and small quantities without the
J&J imprint are given to regu-
lar customers at no charge.
Larger quantities are sold at
nominal cost.

Moyer Electronics’
'Standard Bearer’

NEW YORK — “Standards
are issued only for the purpose
of assuring uniformity and in-
terchangeability among similar
products of different manufac-
turers. At no time may an in-
dustry standard be issued
which could be interpreted as
being discriminatory,” accord-
to R. C. Moyer, chairman of
EIA’s recording and reproduc-
ing system components stand-
ards committee, and manager
of recording development at
RCA Victor Record division.
Moyer, whose committee is in
the process of developing
standards for the industry, said
that it's up to manufacturers to
follow the set standards. “We
are now confronted with a vari-
ety of systems or approaches,
all of which have merit and at
the same time, give rise to con-
fusion. In this respect, stand-
ards can do nothing other than

to specify dimensions, tape
speeds, reproducing qualities,
etc. “Standards are issued as a
service to the user and the
manufacturer.”

As Moyer indicated the prog-
ress that EIA has made in
standardizing the cartridge, he
credited the major automobile
companies for having “Con-
tributed substantially in im-
proving the performance and
reliability of the system in the
automobile and home."” Said
Moyer, “Ford, General Motors,
Chrysler and others, as buyers
of cartridge players are in a
position to specify quality con-
trol and other features of per-
formance which are beyond the
scope of normal industry stand-
ardization. The net result is a
superior product for all car-

tridge players manufactured for
automotive and home use.”

Hatcher Views Cassette as
ldeal Communication Unit

NEW YORK—The -cassette
system may be the new com-
munication key for breaking
through the management layers.
Tom Hatcher, director of experi-
mentation and innovation for
Equitable Life Assurance in
New York, told a tape car-
tridge forum here Monday (16)
that the Mercury cassette system
is one part of a three-part com-
munications system designed to
reach the Equitable sales force
across the country.

Hatcher predicts that by
1970 Equitable will have the
“ideal communications system."”
The use of tapes in sales train-
ing has been explored at Equit-
able over the past two and one-
half years. The advantages of
the cassette are its recording
capability and its ability to
transmit information from the
home office to Equitable’s

and engage the tape with the
drive capstan.

Cousino then noted the dif-
ference between various manu-
facturers’ 4-track machines and
how the tape heads track the

~ sound signals.

many agents and agencies,

The cassette can be used to
record interviews, critiques of
interviews, sales talks, demon-
strations, product information,
surveys and motivational pro-
grams, among others, Equitable
is using video tape as well as
cartridge, and they already have
in service a direct-dial audio
system by which an agent can
call a direct number any time
and receive information on the
phone.

The cassette system will be
launched at Equitable next
week. A portable in-car cassette
will be the main tool of the
salesman. He will have the
status and exclusivity of receiv-
ing material from the home of-
fice, plus pertinent information,
beneficial to his job.

Invictus Formed

ORANGE, Conn. — Invic-
tus Records has been formed
here by Ralph DeLucia and
Carl DeRosa. The label's first
release will be “I'll Never Be
the Same Again™ by Stu Foster.
Trinity Distributors of New
York and Connecticut will han-
dle the line.
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The Audiopak
" InpleThreat’Cassette.

Now the secret is out. We have a
cassette. Not an ordinary one,
but the "triple-threat” Audiopak
Compact Cassette. It's available
three different ways soyou can
choose the best one for your
operation.

Or, you may wish to record
directly onto tape pre-loaded
intothe Audiopak Compact
Cassette. In which case, you'll be
glad to know the tape you'll be
recordingon is low-noise
Audiotape. You see, we're the
only cassetteand cartridge
manufacturer who also makes
tape. Soyou can be sure our
specially-formulated Audiotape
matches the needs of the
Cassetle perfectly.

This is the complete Audiopak
Compact Cassette. It comes
pre-loaded witha 22" leader.
Just splice and wind in your
pre-recorded tape and you're
ready to go—without any
assembly operations.

It you prefer to buy your
casselles in pleces, wecan
suppiy them that way too. In
very few pleces and partially
assembled. In fact, oniy one
fourth as many pieces as other
cassettes. We designed them
that way so you could assemble
Audiopak Compact Cassettes
with only one-fourth the handling.

But judge for yourself. Send for
a free sample, whichever form is
most convenient. We could make
such beautiful music together.

Audiopak

Audio Devices, Inc., 235 E.42nd St.. N.Y. 10017
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4-Track Right Track: Muniz

NEW YORK — The after-
market field is a 4-track field,
Earl Muntz, president of Muntz
Stereo-Pak, said here last week.
The reason, he said, was that
4-track had a headstart because
it was here first and there are
now 1.5 million 4-track ma-
chines in use. Also, he felt the
economy of 4-track in ma-
chines and CARtridges was more
suited to a mass market. Muntz
made these comments while ad-
dressing the Tape Cartridge
Forum.

The cartridge market was
pioneered by the automotive
aftermarket people, while music
and other retailers hesitated,
Muntz said. To deal with car
stereo customers, a new breed
of sales person emerges—the
stereo cartridge specialist—who
has to be able to anticipate
public tastes in music and be
able to actually forecast trends
and changes. This retailer is
neither aotomotive mor music,
but combines the best of both.

Muntz said: “You must be

able to accommodate your cus-
tomers. If you cannot do this,
vou will lose your customers.

And you can only accommo-
date them by knowing what
they want and having it on
hand to sell.” Good knowledge
of the music field, he said,
means satisfied customers who
will spread the message via
word-of-mouth. “The finest ad-
vertising there is.” Muntz' new
Cartridge City retail outlet in
Detroit, he said, had a cus-
tomer who has brought in more
than 20 installations.

Nine Million Cars

There appears to be about
nine million new cars this year
that will be fair game for auto-
motive aftermarket people, he
told the second annual Tape
Cartridge Form here. He esti-
mated the total aftermarket po-
tential at 90,000,000 cars,

Stating that it has “always
been the Muntz philosophy that
the future of this industry de-
pends entirely on its ability to
get units into the field and de-
velop music customers,” he said,
that his Van Nuys-head-
quartered operation had con-
centrated on marketing this year
of a 4-track unit that costs less
than $40. “Because of its mass-

market price, we've gotten
thousands out into the field and
thus broadened the over-all
market of cartridge customers,”
Muntz said.

A development in the after-
market field has been that
Muntz' franchise dealers are
being “dragged into a home
entertainment market by thier
own customers. The dealers
were pricing the units so that
people could afford them and
many new cartridge customers
were being developed as the
natural result. These cartridge
customers built up a large
enough library that they even-
tually wanted to be able to play
this entertainment in their
homes. Thus, the farsighted car
stereo retailer is carrying a
complete line of home car-
tridge players and speakers to
complement his car stereo line."”

He recommended that after-
market dealers have a com-
plete retail facility . . . to offer
products and the music, install
the units, and service both them
and the cartridges. “Anything
less than that, and you won't
last,” he said.

Katcher Opens Doors to Buyer

NEW YORK — The door-to-
door selling approach to de-
velop consumer interest was the
key to the Tape Cartridge
Forum address made here Tues-
day moming (17) by Gerald
Katcher, -treasurer of
Universal Stereo Studios, Ltd.
% T.;?P&RE' Inc. of Freeport,

Katcher pointed out that it is
refreshing to see the enthusiasm

expressed by the prospective
buyers when you through a
demonstration of new ‘“‘rec-

ord player.” He strongly advised
staying away from the audio-
phile for the time being as he
hears things that aren’t in the
seller’s script. He also pointed
out that the number of home
units now available offers an
excellent ity for mul-
tiple sales. “If the husband and
wife can’t get along on having
one for the house, just vyet,
surely she can let him have
one for the family car,” he said.
The important thing, he
stressed, is that very few peo-
ple have heard of or know what

stereo tape cartridges are and
therefore the are curious
enough for a home demonstra-
tion.,

“It is advisable,” Katcher
said, “to learn as much about
your prospective buyers likes in
music before visiting with him
so that you may bring his favor-
ite music along for the demon-
stration, Have the family par-
ticipate with you in the actual
demonstration wherever possible
to illustrate the many good
points of our system.”

Best Volume Builder

Katcher also gave a few
pointers on door-to-door selling:
"First get the notion out of
your head that it is a peddlar
type of business with low class
overtones. It is not! Door-to-
door selling is the only way to
build a large volume fast. Use
credit whenever possible to in-

duce sales. Turn your most en-
thusiastic customer into your
bird-dog and let them help you
to secure new prospects by of-

fering incentives such as free
tapes and better discounts on
tape purchases, Car dealers can
help you get prospects for home
units by giving you the names
of their customers who pur-
chased car units. Try a small
advertisement in the paper ask-
ing for people to call in for a
free home demonstration offer-
ing an inexpensive model t'?ﬂe
player as an inducement. e
telephone is a good lead-getter
particularly when preceded by
a mailing.”

Katcher noted that it was
important to choose a reliable
unit that was priced for a long
markup. It is also important, he
added, to establish a decent
service department for a door-
to-door operation which will
eventually have grateful cus-
tomers supplying leads. Katcher
concluded with, “The extra
push you give the business by
going out for your customers
will provide sales also for your
retail business much in the
same manner as does any form
of advertising.”

Bad Pitch Dead-Ends Sales: ITCC

NEW YORK—Less than 50
per cent of ITCC's distributors
have tape cartridge units i
their automobiles. The source
of this information? Larry Fin-
ley, ITCC president.

Fil]l]E},', in di?r.:ussing promo-
tional aspects of t cartridges
at the Billboard Tgl:];i ﬂartriﬂggee
Forum, told industry members
that lack of proper promotion
can wreak havoc with sales,
and that, at least, every dis-
tributor and salesman should
have a unit in his automobile.

He advised distributors to
seek out specialized markets—

Como Is Formed

NEW YORK — Mike Cas-
sone has formed Como Records.
The new label's first release will
be “In Time" with country &
western and pop appeal, and
“If I Didn’t Care,” by Barbara
Como. Cassone is personal man-
ager of Miss Como, who
is slated to tour Boston, Phil-
adelphia, New York and other
major markets,
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such as physicians who spend
much of their time in automo-
biles — through trade associa-
tions and the telephone classi-
fied sections.

He also advised dealers and
distributors to have units in
automobiles at stock car races
and automobile shows. Finley
pointed out that home wunit
sales can also result from these
showings.

Promotional Ideas

He cited the Kansas dealer
who prints pay envelopes carry-
ing a picture of a stereo tape
deck, and the Muntz retail in-
stallation operation in Califor-
nia, with mini-skirted girls, seen
through windows, selling tapes.

Among the promotional ideas
he suggested were “Sound-In,"”
with local groups; discotheque
dance parties; the use of stereo
mﬁe decks as prizes at high
school and college events, and
the giving of tape units and
tapes to local music editors.

He advised them to take ad-
vantage of co-operative adver-
tising deals, concentrating on
sports and teen-age sections of

local dailies, and the use of an
appointment coupon in local
“throw-away"” newspapers,

He also advised dealers to
stress that tapes can be used in
the home as well as in the auto-
mobile.

Radio Reaches Buyer

Finley told dealers to set up
a direct mail list, to stuff bro-
chures with monthly statements
and to distribute flyers through
school supply retailers. He ad-
vocated the use of FM radio
as an inexpensive method of
reaching th:nlml buyers, with
local disk jockeys originating
portions of their from
the store window. He also went
into detail with regard to the
best ways to buy time.

Finley recommended movie
screen slides as an effective ad-
vertising medium, with pam-
phlets in the theater lobby serv-
ing as tie-ins. He also suggested
a demonstration unit in the
lobby.

Billboards are effective, Fin-
ley said, because they reach
automobile drivers almost ex-
clusively.

WwWWwWwW americanradiohistorv com

Tenney: Form Assn.
To Get Rid of Thorns

NEW YORK — “The tape
CARtridge industry is no bed of
roses, but it could be if we get
rid of the thorns,” J. B. Tenney,
president of Tape Town in Ful-
lerton, Calif., told the second
annual Tape Cartridge Forum
here Monday. He called for a
cartridge  association, saying
that one of the thomns is
“Bunch” manufacturers who sell
to a bunch of people at a
bunch of prices. He called them
“blood suckers” and said, “We
who are serious, who believe in
and work for the future of the
tape cartridge industry must
find a way to eliminate the
blood suckers. If we can find a
way to make him sell to the
distributor at a price that the
distributor can live with and if
we can force the manufacturer
to stop unfair competition, then
we have a chance.”

The way to hold reasonable
prices, he said, was through
“captured accounts and through
an association of dealers and
distributors that operates with-
out manufacturer influence.”

Tape Town, he said, opened
its first retail store in December
1964 and launched a franchise
program about seven months
ago, Today the firm has nine
controlled retail outlets and is
straining for two more. In

1968 Tape Town hopes to
open a retail outlet per month
or more.

Fran¢hise Tape Town opera-
tions receive several advan-
tages, he said: co-operative op-
erations, technical assistance
and dealer training, one-stop
inventory pickup for replenish-
ing stock, complete exchange
privileges on defective goods.

The success of any franchise
operation, he pointed out, de-
pends upon the ability and the
amount of time and effort the
franchisee contributes, but Tape
Town guarantees “him at least
33 per cent gross if he sells at
list and we demand that he sell
at list.”

Still, the cartridge business
man has arrived at the crux of
a problem, he said. “We simply
must secure more help from the
manufacturers.” The people
who open a franchise or spe-
cialized store “must be guaran-
teed a decent profit on all
goods we distributors sell them

. . must be allowed to make
an honest profit.” He claimed
that manufacturers and dupli-
cators could do this and still
make a profit themselves. A na-
tional association of distributors
and retailers “would make us
strong,” he said,

Friedman Buoyant
On Boat Players

NEW YORK — While the
sale of tape CARftridge players
to boat owners has been disap-
pointing to date, Harold Fried-
man, Miami wholesaler, feels
this market offers a strong po-
tential. Speaking before the
Billboard - Merchandising Week
Tape Cartridge Forum, Fried-
man said that during the last
year most of the technical prob-
lems have been solved, largely
by good marine paint. He
added that speaker grills still
don't hold up too well in salt
water,

Friedman pointed out that
some major boat manufacturers
have tape players as standard
equipment in craft of more than
30 feet,

Main problem, said Friedman,

is that most Florida marinas
take from three to six months
to pay bills due in 30 days, and
therefore the distributors’ capi-
tal is tied up.

Friedman feels that if marina
operators are educated they
will display tapes attractively,
stock intelligently and build a
profitable business selling tapes
to boat owners.

Friedman warned that ma-
rinas catering to small outboards
represented poor risks, while
any marina catering to boats 24
feet and over could be profit-
able. He pointed out that be-
cause radio reception is poor on
boats, tapes provide the answer,

Boat installation, said Fried-
man, is relatively simple opera-
tion.

Buyer Pace-Setting,
Solid Citizen: Zhito

NEW YORK — A composite
view of the tape cartridge pur-
chaser today reveals he is among
the pace-setters in his commu-
nity and among its solid citizens,
Billboard’s Editor-in-Chief Lee
Zhito told last week’s Tape Car-
tridge Forum,

Translated into dollars, this
means the tape industry “can
count on this customer to be
there tomorrow, and to be there
with sufficient cash on hand to
continue to be a reliable cus-
tomer.”

Quoting statisics supplied by
Billboard's Market Research De-
partment, Zhito outlined the
following picture of the car-
tridge player buyer, making no
differentiation between advo-
cates of any individual config-
uration:

Equipment is owned more by
families than single persons,

Ninety-two per cent of all
players are sold to men.

Forty-five per cent of all buy-
ers are between 18-25; 25 per
cent between 26-35 and 20 per
cent between 36-49.

Twenty-eight per cent, com-
prising the largest group, are
executives or owners of their
own business;

Thirteen per cent are students.

In the music field, research
noted that:

Eighteen-twenty-five year olds
bought an average of four car-
trid when purchasing their
playback, adding frequently to
their collections;

Older persons tended to buy
more cartrid at the time of
unit installation, but made fewer
additions to their libraries;

Many customers buy 80 per
cent of B-track product and 62
per cent in the 4-track field;

Teens buy 24 per cent of the
4-track titles but only 7 per
cent in 8-track;

(Continued on page 26)
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Berman on Copyright Perils

NEW YORK—In a talk de-
livered to the Tape Cartridge
Forum spoosored by the Bill-
board and its sister publication,
Merchandising Week, Al Berman
of the Harry Fox Office stressed
the dangers of dealing improp-
erly with copyrighted composi-
tions. Titled *The Critical Need
to Know Music Copyright Dan-

rs as Tape Use Expands,”

rman stated that the tape
cartridge industry is growing
rapidly and that it has ex-
panded the use of music. He
then analyzed specialized prob-
lems and legal pitfalls from the
new uses of music.

Berman defined the mechani-
cal royalty spelled out in the
Copyright Act and defined the
nature of an infringement and
penalties resuiting therefrom.

Stressing pitfalls of lease ar-
rangements, Berman said: “The
thing to remember is to deal
directly with the publisher or
his agent. Obtain the proper
licenses from them and pay the
proper royalties to them when
due. Here is a situation where
eliminating the middle man
will be of direct benefit to you.
. + » On the other hand, if you

Stromstad

NEW YORK—Careful selec-
tion of distributor and product,
central location, honésty in
dealing with customers, listen-
ing facilities, and consistent,
quality advertising were cited
by Don Stromstad, president of
Western Sound Corp. of Den-
ver, Tuesday morning as ways
to minimize costs of operation
of a tape installation center,

Addressing a session on “Run-
ning an Installation Center for
Auto Equipment with a Retail
Operation™ at the second annual
Tape Cartridge Forum spon-
sored by Billboard and Mer-
chandising Week, Stromstad
also detailed factors in his firm’s
move to its present quarters un-
der the topic of “Selecting a City
Location and Key Factors in
Minimizing Costs of Operation.”

He recalled the assistance of
the Denver Chamber of Com-
merce in determining such ques-
tions as how long would it take
people from various locations to
get to the center and how many
geﬂ&le could be accommodated

y the flow. Calling the Cham-
ber's co-operation “outstanding,”
Stromstad told the assembled
industry leaders, "I'm certain

lease your product to another
party who perhaps wishes to
release tape cartridge music on
a custom label, you should see
to it that he pays royalties
when due. If he doesn’t you
may be liable. . . . How can
you protect yourself? When you
lease your product advise the
publisher or his agent. . . .
They will take the necessary
steps to see that the new ven-
ture is organized properly.”
Issued Wamning
Berman warned against
building up an illicit business
through dubbing: “The attrac-
tions are many . . . it would be
a rosy picture except for one
thing. A business is being built
based upon illicitedly appropri-
ating someone else's property.
. .. The only solution is to start
fresh rather than continue with
a business built on sand which
cannot be shored up.”
Berman stated that anyone
participating in infringement is
equally liable, including the
manufacturer of the empty car-
tridge, the maker of the raw
tape, the duplicators and even
the sellers of the finished prod-
uct. Berman added that com-

on Ways to

you'd find the same holds true
for your location.” Stromstad
noted that traffic flow affected
Western Sound’s old location
and was instrumental in the
choice of an new one.

Satellite Fails

Stromstad recalled that the
opening of a satellite store for
sale of tape and units, but not
service or installation, proved a
failure. He explained, “It's far
too easy to become “thin spread.’
The solution, we've discovered,
is to stay centralized. Keep all
facets of your operation under
your own control . . . right there

. accessable to your personal
supervision.”

On product selection, Strom-
stad said, “No product line is
absolute. It's essential that you
‘cherry pick’ the really salable
tape merchandise . . . leave the
dogs behind. Those you can
special order later.,” He also
stressed the importance of mak-
ing surg distributors were re-
liable operators. "By reliability,
1 mean those who don't wait
for your order before they place
an order with the manufac-
turer.”

panies intent upon infringement
are a small minority. He urged:
"Know your customers. You
can't hide under the cloak of
how was I to know.”

An increasing problem, Ber-
man said, is the local sound
studio who, for a small fee,
will transfer a phonograph rec-
ord on to a tape cartridge. This
obviously hurts every legitimate
phase of the business. th
should a retailer stock a full
line of tape cartridge labels
with a resultant overhead
when a competitor . . , is doing
custom reproduction at a frac-
tion of the cost? . . ., Where is
the incentive for the legitimate
merchandiser? . . . I'm sure you
are aware that this service is
now being offered by a coin
operated machine., A substan-
tial business has been built—to
put it bluntly—on stealing.”

Berman urged that legitimate
operators look to the owners of

e music and the record manu-
facturers for assistance. He
said: “In every case where they
are apprised of such copyright
violation they place the of-
fender on notice as to the re-
quirements of the law. . . ."

Cut Costs

Stromstad also stressed the
importance of qualified service
ersonnel, trying out one unit

ore carrying a line, and buy-
ing in quantity to get the best
possible price. But, he cau-
tioned, “Don't over-inventory on
any one unit." Stromstad ex-
plained that Western Sound
urged customers to listen to
tapes before buying. He de-
tailed tions of the firm's
Tape Exchange Club, which
enables members to exchange
any tapes they no longer want.
Each exchange requires a $1
fee. Also, customers who have
purchased nine tapes get a 10th
free. A punched card keeps
track of the purchases,

The importance of nding
money for advertising alsp was
emphasized Elg Stromstad. He
said “cheap advertising” did not
pay off. Stromstad told the ses-
sion, “Only by imagination and
experimentation does one find
the way to call his product . .
his organization . . . his re-
liability to the attention of the
public. . . . The economics are

darned good and the future is
even more promising.

Appliance Dealers Mainliners

NEW YORK—The old line
radio-TV appliance dealer has
become the major customer of
Mainline Distributors, Cleve-
land, according to president
James Shipley. Speaking before
the second annual Billboard
Tape Cartridge Forum Monday
(16), Shipley said that two out
of five automobile units that he
sells of a large manufacturer
are sold to the traditional ap-
pliance account. “The appliance
dealer is ahead of our second-
largest customer, the auto
dealer.”

The record outlet wouldn’

‘Yalleri’ to Diamond

SYRACUSE—Dijamond Rec-
ords has acquired the master of
“Valleri,” by the Pineapple
Heard, from Edward 1. Wool
Jr. The song was written by
Tommy Boyce and Boby Hart,
who have written several Mon-
kees numbers,

pioneer the business, he said.
“For the first year, they
shunned the business . . . and
[ couldn’t blame them.” The
traditional appliance  dealer
soon found himself in the
music business and “you forced
him into this.” He was selling
the machines and machine cus-
tomers came back to him for
cartridges. “He then came to
us and said, “Can you set up
a program?”

The appliance dealer is just
one of the outlets that Main-
line has found outside of the
record field. Shipley said the
firm had also found depart-
ments in businesses “alien to
us"—such as auto accessory
outlets. Third, they found out-
lets such as the cartridge spe-
cialist and Shipley said these
were quite numerous in Califor-
nia and Florida.

“Last year, you would have
found 1t difficult to merchan-
dise cartridge players unless
you also installed and serviced
the umits,” he said. This is no

longer true. The cartridge field
today has consumer confidence.
The customer knows that if he
buys a brand name product, he
can get it installed or get it
fixed.

Regarding the appliance deal-
er, Shipley pointed out that
the dealer of today is quite dif-
ferent than the dealer of old
days. “He is, in many cases,
a mass merchandiser . . . he has
discovered this business and he
likes it and is going to stay in
iL‘H'

He pointed out that dealers
wanting to get into the car-
tridge business “cannot dabble.”
It has to be a big entree with
mass promotion and service
“or the customer will get wise
to you."

Unfortunately, with the mul-
tiple distribution pattern of to-
day, “The only competition is
through pricing.” The cartridge
field needs organization, he said.
“Why create a business if some-
one can c¢ome in and koock
you off?™

Oakley Prescribed Cassette
To Keep Doctors Informed

NEW YORK—The tape cas-
sette has made a dramatic im-

pact in spreading medical
knowledge and information
about new drugs and new

methods of treatment. This was
the point emphasized last week
in the Tape CARtridge Forum
here by Claron L. Qakley, vice-
resident and editor of Audio-
igest Foundation, The cas-
sette has proved ially wval-
uable in direct mail campaigns,
he said.

A subsidiary of the California
Medical Association, the Foun-
dation operates an international

tape-recorded subscription serv-
ice. His talk, accented by re-
corded comments, to reach doc-
tors in the few spare moments
they have available — often in
the’car en route to a patient or
the office. Via these recorded
subscriptions, “the best teach-
ers, the faculties of Harvard,
Maye Clinic, Lahey Clinic,
and all the great teaching cen-
ters can be brought to the door-
step of the most remotely lo-
cated physician,” bhe said. He
said that the foundation expects
to book more than $1 million in
orders this year.

Livesey Stresses Cartridge
Role in Study of Language

NEW YORK — CARtridges
are providing unique opportuni-
ties in language education, ac-
cording to Robert E. Livesey,
president of R. D, Cortina and
the Institute for Language Study.
“Stereo 8 provides a unique op-
portunity,” he said, “not pre-
sented previously by any other
medium.” He pointed out that
one channel could be used for
all foreign language material
and the other for all ex-
planations and translations,
thereby presenting two entirely
different learning levels — one
for the elementary student and
the other for the more ad-
vanced learmer.

Speaking before the Tape
Cartridge Forum last week
here, Livesey said that the

sound industry’s progress was of
particular value to educators—

and in particular the develop-
ment of the cartridge. “Car-
tridges go where others don’t,”
he said. He indicated that,
through cartridges, language
educators were now able to put
their instruction into cars,
planes, boats and ships . . .
“any place where portability
and stability are factors and
where time is not being profit-
ably spent.”

The public, he said, has
shown increased interest in edu-
cation and self-improvement be-
cause it has more money to
spend, more leisure time, and
there has been a growing need
to communicate.

It is in the best interests of
the industry — manufacturers
and distributors alike—to re-
spond to this demand on the
part of the public, he said.

EIA Breakthrough

Near on Statistics

NEW YORK — Complete
and accurate statistics without
claims and counter claims on
how the tape cartridge industry
is stacking up in terms of the
over-all market are in the of-
fing. “Target date for this is
January 1968," said Jack Way-
man, staff vice-president of the
Electronic Industries Associa-
tion’s (EIA) consumer products
division speaking at the opening
session of the Tape Cartridge
Forum.

“Market knowledge is a_key
step to market stability,” Way-
man said. “And we are on the
verge of a new dimension In
tape :nrtridge marketing sta-
tistics. ELA has been gathering
market data in this area since
1961 and in the last year has
made good strides in reporting
domestic factory sales, now
broken down into monaural
and stereo; cartridge and reel-
to-reel, and on a monthly basis."”

But the main problem in the
past has been that most car-
tridge players are imported.
“We have been working with
the U. S. Tariff Commission,”
he continued, “to obtain more
sophisticated breakdowns of
imports. Whereas up to now all
imports of this product have
been counted only as “tape re-
corders,” we will have break-
downs such as audio and video;
AC and DC; monaural and
stereo; home and auto and
reel-to-reel and tape cartridge.
This information, dovetailed
with present EIA domestic
manufacturers’ data, will per-
mit this industry to have the
vital reading of the total U, S.

market now enjoyed by tele-
vision, radios and phonographs.”

Wayman also spoke of prog-
ress in standardization of en-
gineering specifications cover-
ing the 4 and B8-track, and
cassette configurations. “Our
engineering committees  are
now active on standards of
minimum performance (fre-
quencies, distortions, mechani-
cal and terminal properties),
tape decks, heads, transports
and cartridges, standards of
terms. We have completed or
are in the process of finalizing
standards in all of these areas
for the 4 and 8-track systems
and the cassette standards are
in process."”

The EIA vice-president said
that 1968 would see a blossom-
ing of interest among the home
entertainment manufacturers in
the several cartridge configura-
tions. “I predict,” Wayman said,
“that in 1968 the major manu-
facturers in our market will do
what the auto makers did last
year to stimulate automobile
sales; by a heavy emphasis on
tape equipment, using this new
product to promote all con-
sumer electronic products.”

Kama Sutra Signs

NEW YORK — Kama Sutra
Music Publishing has signed
writers Paul Leka and Shelly
Pinz. Leka and Pinz wrote the
theme song of “The Penthouse,”
a Paramount movie, and Leka
has done commercials and pro-
motional materials as well as
writing popular music.
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Motorola Sees Unit Sales
Spurting to 2 Mil. in '68

NEW YORK — "More than
two million cartridge players (4-
and 8-track) will be sold next
year,” projected Oscar P. Ku-
sisto, vice-president and general
manager of Motorola’s automo-
tive products division, at the
Tape Cartridge Forum here,
“and sales in the field appear
to be more than twice than
which have been publically es-
timated.”

Kusisto, speaking at the first
session of the Forum entitled
“The Shape of the Tape CAR-
tridge Field—Today and To-
morrow,” said, “In July, we esti-
mated that the industry would
sell some 600,000 four and
eight track units in 1967. It now
appears that total sales for this
yvear will be on the order of
1% million units—exclusive of
cassette or budget-price port-
ables.”

“Qur present projections,” he
continued, “indicate a market
for approximately two million

Thief No

NEW YORK — The profes-
sional shoplifter at this time can
virtually be ignored in the tape
cartridge business, according to
J. A. Rubinstein, tape sales
manager of Calectron, Daly
City, Calif. The big damage is
being done by amateur adults
seeking revenge for mis-service,
teen-agers out of a misplaced
sense of courage and bravado,
and store employees, he told
attendees of the second annual
Tape Cartridge Forum here last
week.

“Cartridges do not fit well
into the professional shoplifters
frame of activity,” he said, be-
cause his chance of selling
them is slight. “He would also
have to subscribe to Billboard
. . - and study the charts to
determine what's selling. Then,
as if that isn't enough, how will
he be able to handlgc exchanges
for defective cartridges?"

Efficient, friendly service,
along with realistic vigilance,
will mitigate the activities of
most amateurs, he felt. But teen-
agers are a problem. They con-
stitute a higg proportion of the
owners of playback equipment.
Good sales people can offset
this, but the only way to con-
trol Pi]fn:rage by sales people is
to “encourage an atmosphere
which generates its own protec-
tion.”

Some of the ways this can

units for 1968, moving to a high
of approximately three million
¥ 1969 and 1970, and a level-
ing and continuing sales at
roughly that rate thereafter—
cassette and Playtape-type units
excluded.”

Kusisto based his projections
upon reports of professional re-
search firms the company has
employed. He cited four pri-
mary “common denominators”
he believes responsible for the
cartridge’s wide consumer ac-
ceptance — youth, broadcasting
evolution, product upgrading
and acceptance of and interest
in audio products.

Key to the configuration’s ap-
peal, he said, was the “audio
explosion” coupled with a
demographic shift toward the
youth market,

“The changing pattern in age
distribution,” he said, “is creat-
ing an ever-increasing percent-
age of population in the under
25 bracket. Here are the major

be accomplished, he said, is
through development of a prob-
lem sharing as well as profit
sharing plan, a program where-
by products are easier to pur-
chase than steal, sensible se-
curity precautions, and, above
all, prosecution of all thieves.

There is a by-product of pil-
ferage that's even more serious,
he said—it's effect “on our en-
tire concept of marketing. A re-
tailers’ prime function is o
make goods available for the
consumer to examine, compare,
select, and purchase, if a
retailer permits this function to
become threatened by turning
to locks, keys, glass and chains,
then he really hasn’t solved
anything. He is simply fore-
stalling one problem and creat-
ing some new ones in addition
to it. Defensive merchandising
is much more costly than pil-
ferage.

“If pilferage is an ac-
knowledged fact, then it can be
controlled. But there can be no
controlling the sales lost to a
retailing concept that is de-
signed to restrict the flow of
goods from their source to their
ultimate use.”

Through slides, he demon-
strated various typical displays,
pointing out, in particular, the
advantages of an open-stock
display. “It is highly significant,
that of all the dealers supplied

buyers of car accessory equip-
ment, music and entertainment
electronics.”

“The availability and wvariety
of better quality programming
(broadcasting evolution) has
produced an emphasis on better
sound systems. . . . We must
note the increase in funds being
spent for better quality items,
especially in music and enter-
tainment electronics—this at a
time when an increasing per-
centage of income is going into
services and a lower percentage
into products.

Kusisto said that the cartridge
market is primarily an after-
market industry. “Less than 20
per cent are factory-installed,”
he said. But he predicted that
this fall the picture is shifting
to the home market. Kusisto
cited increasing advertising by
home entertainment manufactur-
ers and the stepped-up inclu-
sion of tape cartridge equipment
by the large merchandising
chains.

Worry: Rubinstein

by us, none have reversed
themselves after adopting an
open stock display. One recent
development, however, is even
more significant. A department
store, one of a chain, sustained
some substantial losses to pil-
ferage using an open dispi*;}r.
Instead of locking everything
up and throwing away the key,
they went in the other direc-
tion. They expanded their tape
inventory, relocated it, and es-
tablished a separate tape de-
partment with personnel to man
it.” Self-service is not feasible
for cartridges, he felt.

Hit Means

NEW YORK — Some 125
titles account for two-thirds of
the tape cartridge sales at
MTS, Inc./Tower Records in
Sacramento, Calif., the president
of the firm, Russ Solomon, told
executives attending the second
annual Tape Cariridge Forum
here last week. “On records,
about 200 titles account for
more than two-thirds of the
sales, with 6,800 titles account-
ing for the balance,

“This points up the impor-
tance of hit merchandise in
tape. However, it must be
pointed out that, in order to get
the sale on hit merchandise, it

Communicate, Educate: Hershey

NEW YORK — Communica-
tion and education are the
operative words in the training
of tape cartridge and playback
equipment salesmen, according
to R. D. Hershey of the Philco-
Ford Corp., who delivered his
address at the Tape Cartridge
Forum Tuesday morning (17).

Of prime importance, said
Hershey, is the ability of the
distributor salesmen to commu-
nicate the value, the features,
the benefits, the profits in the
product he sells, and the ability
of the retail salesmen to com-
municate with the consumer to
maitch the consumer's needs and
wants with the product he’s sell-
ing.

As for education, Hershey
said that there is a basic need
to know and understand what
a tape recorder is and how it

works; a need to understand the
terms, expressions and terminol-
ogy used with tape equipment;
and a need to understand the
various features, applications
and versatility of the equipment.

Sales Training Needed

To properly educate the
salesmen, Hershey suggested the
setting up of a Sales Training
Seminar which would cover all
aspects of the product.

A gl;u of “Self-Training”
of "“Self-Development” should
then follow, suggested Hershey.
“It is much easier to talk about
a product and its features con-
vincingly,” Hershey said, “from
your own experience than it is
to simply pass on words and
phrases which you have read
or heard from a third party.
So, the first step in the pro-
gram should provide each dis-

tributor salesman with a car-
tridge tape recorder umit.”

And to drive home the mes-
sage, Hershey suggested that
special prerecorded tapes be
prepared: one covering the his-
tory, growth and market, the
basic operation of tape equip-
ment, terms and expressions and
tape cartridge systems; another
to be a “walk-through” the tape
equipment line, model-by-model
feature-by-feature; and another
tape to stress applications, dem-
onstrations and selling tech-
niques.

Hershey also pointed out the
importance of motivation, and
that nothing motivates like per-
sonal gain. In this respect, he
suggested the setting up of con-
tests for salesmen but in a man-
ner that would not dissipate ef-
fectiveness,
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Philips Issues 10 Titles in
Cassette Classical Drive

HAMBURG—Philips has re-
leased 19 classical titles in a big
drive to establish classical rep-
ertoire as a major selling force
for its cassette program in
West Germany.

The 19 classical titles are all
from Deutsche Grammophon,
which has placed the cream of
its classical repertoire at the
disposal of the Philips cassette
program. It is the biggest such
offering of classical titles ever
made under the Philips cassette
program in Germany. The 19
releases have been selected with
a view toward promoting clas-
sical repertoire for the cassette
market on roughly the same
basis that classical is paired
with pop on the LP market.

The 19 titles consist of “Fes-
tive Concerts for Wood Winds,”
with the works of Johann Fried-
rich Fasch, Joseph Haydn, Tor-
elli, Michael Haydn, and Mo-
zart; “Baroque Flute Concert”
with Hans-Martin Linde and
Burghard Schaeffer performing
works from Jean-Marie Leclair,
Pergolesi, Vivaldi, Robert
Woodcock and Telemann; oboe
works from Hahdel and Tele-
mann with Maurice Andre,
trumpet, and the Munich Bach
Orchestra under Karl Richter;
Mozart’s religious works with
Maria Stader and the Radio
Symphony Orchestra Berlin
under Ferenc Fricsay; “Halleuja
. . . Halleuja," religious music
from Schubert, Bach, Gounod,
Bizet, Beethoven, Handel, Mo-
zart and Giordani, with Lisa
Otto, Donald Grobe, the Berlin
Handel Choir and the Radio
Symphony Orchestra Berlin un-
der Dr. Guenther Arndt.

The new cassette classical
titles include three other cas-
settes with Maria Stader —
“Gloria in Excelsis Deo," relig-
ious choir music from Bach,
Handel, Haydn, Mozart and

Action to

must be backed up with a good
catalog to give the customer
confidence to buy.,” He said
the record store carried the
same ratio of cartridges to car-
tridges available as records.
“Our count shows 700 titles to
approximately 3,000 titles
available on tape; we carry
7,000 titles of approximately
30,000 titles available in rec-
ords.” All titles are carried on
both 4 and B-track, if available.

Solomon said the typical
tape cartridge customer wvaries.
“He is a young male, with a
car, unmarried, and wants hit
songs as well as music. He is
often an affluent adult male
who wants new adult hit prod-
uct such as the Tijuana Brass,
Andy Williams and John Gary.
He also wants variety packs
and demonstration tapes so he
can show off his new machine.
He is sometimes an adult male
of middle-income who wants
country music and r&b car-
tridges because he can't find
enough of what he likes on the
radio. This group is worth not-
ing because the rate of sale in
these categories on tape far
outdistance the same categories
on records,” he said.

Discounts Tape

Tower believes in discount-
ing tapes, as it does records, so
the customer feels he is buying
well. The amount of the dis-
count is not important. The
store carries some 600 tapes be-
hind a counter on the wall full-
face: the rest is in a read-
through lift-top counter. Cus-
tomers browse without pressure
from clerks. The tape depart-

Bruckner (with Ernst Haefliger
and the Munich Bach Choir and
Orchestra under Karl Richter);
Mozart’s “Laudate Dominum,”
with the RIAS Chamber Choir
and the Radio Symphony Or-
chestra Berlin under Ferenc
Fricsay; and works from Franz
Schubert (together with Marga
Hoeffgen, Ernst Haefliger, Her-
mann Uhde, the Regensburg
Cathedral Choir, and the Ba-
varian Radio Symphony Or-
chestra under Georg Ratzinger.

The list also includes Geza
Anda's recording of Mozart's
Piano Concertos No. 12 A ma-
jor KV 414" and “No. 16 D
major KV 451"; Karl Boehm
conducting the Berlin Philhar-
monic in Mozart's “Symphonies
No. 31 D major KV 297 Paris-
er),” “No. 26 Es major KV 184
and “No. 34 C major,” and
“Symphonies No. 39 Es major
KV 543" and “No. 36 C major
KV 425 (Linzer).”

Dwvorak is represented by two
cassettes—"Concerto for Violin
and Orchestra A minor op 53,"
with Edith Peinemann, violin,
and the Prague Philharmonic
under Peter Maeg, and the
“Ninth (New World) Sym-
phony” with the Berlin Phil-
harmonic under Herbert von
Karajan.

The list of new cassettes also
has Beethoven and Bach over-
tures recorded by Karajan and
the Berlin Philharmonic as well
as Mendelssohn's “Midsummer
Night's Dream™ recorded by the
Bavarian Radio Choir and Sym-
phony Orchestra under Rafael
Kubelik.

Finally, there is the record-
ing of Schumann’s “Third Sym-
phony” (“Rheinische™) and the
Manfred and Genoveva Over-
tures, recorded by the Berlin
Philharmonic  under  Rafael
Kubelik.

Solomon

ment is 27-foot long, has a total
shelf stock capacity of some
3,700 tapes, valued at about
$15,000 at cost. Fixtures cost
around $1,200. Department is
arranged so it looks effective
with less than half capacity.
Present inventory is around
11,000 at cost. “We are pro-
jecting sales of approximately
$40,000 retail per year on this
inventory.”

Customers get a “tape guar-
antee slip,” which allows them
to return a cartridge within two
days and exchange it for any
other tape. If the cartridge is
defective, the guarantee is for
30 days, but the customer has
to exchange it for the same title.

Store buys its product from
a single source because of the
“Extra buying power,” he said.
The store does not sell equip-
ment, believing that by provid-
ing “in our community a well-
stocked, well - merchandised,
well - promoted tape depart-
ment, staffed by knowledgeable
people, we make it possible for
many other types of stores to
concentrate on the sale of tape
equipment and not be bothered
by the complexities of the
music business."
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Gortikov Trains Guns on
'Realities of the Moment

NEW YORK — In a speech
delivered during the keynote
session of the Tape Cartridge
Forum, sponsored by Billboard
and Merchandising Week at the
New York Hilton, Stanley M.
Gortikov, president of Capitol
Records  Distributing Corp.,
dwelt with “Realities of the mo-
ment” rather than looking to-
ward a distant future. Titled
“The Tape Cartridge—You Son
of a Disc"—the executive said,
in part: “I think we've all been
involved in a major ‘happening’

an uplifting, foundless,
mind-expanding experience hav-
ing little connection with reality.

With reference to the Forum,
Gortikov said: . . . Those of
you here who seek a seven-
course dinner of intelligence ...
will find yourselves unfulfilled.
But on the other hand, true
value is here — but not to be
spoon fed. You sit here in a
giant cafeteria of perplexing in-
terests and choices. All the of-
ferings must be sifted, ap-
praised, evaluted—not for you,
but by you." .

Gortikovy termed the Con-
sumer the Forgotten Man of
the tape cartridge sage. He
said: “Why are we not looking
more to him for control and
guidance than to each other?
Why are his tendencies and
wants so subordinated to ours?
Why is the new tape cartridge
industry so confusingly oriented
to hardware . . . instead of

mh!!
v pointed up what he

called the major quandary
faced by record companies to-

day—the decision on which car-
tridge formats to support with
produgt releases. He elab-
orated: “. . . Eight track only?
Exclusively four track? Eight
and four? Cassette? Playtape?
Cassette and Eight? Playtape
and Eight and cassette and
four? What to do? . . . Should
we ask all retailers and all
wholesalers to stock and sell
still another inventory type? I
doubt if there is a ‘right’
answer, and I'm sure that time,
consumer reaction and profit
results will all refine and re-
duce certain systems' availabil-
ity. And also refine and reduce
some of us here today.”

Gortikov described the tape
cartridge as still feeding off its
host — the record, and he
added: “Because the tape car-
tridge future is so dependent on
the disk, you'd better look to
the disk makers before you go
crazily enthusiastic over your
pet project. . . . You must
reckon with the capabilities and
economics peculiar to the re-
cording industry and the mar-
kets that industry serves, Each
cartridge form ultimately must
prove profitable to the industry
and its record companies, or
else you will find useless your
fine designs, your costly tools,
your multiplicity of models,
your theoretical objectives.”
mﬁﬂﬂ;ﬁkﬂ listed as his “hopes™

tape cartridge industry
the following: (1) That each of
its form yield a profit; that if a
specific configuration does not,
support must be withdrawn
with regard to tunes and artists
and performances; (2) that the

RELEASES

Lo
MUNTZ 5! STEREO-PAK

A

" Gortikov said the

cartridge becomes economically
sound and ultimately absorbs its
share of creative costs; (3) that
it continue to offer access to
new markets; (4) that to the
degree that the cartridge dis-
places disk sales, that at least
the same margin yield results;
(5) that retailers be found who
are willing and financially able
to stock duplicate inventories of
all the cartridge forms you
seem to desire. Gortikov added
he doubted this: (6) that ag-
gressive attention be given to
the need of the consumer for
information and guidance . . .
and equipment which will play
the music of his choice.
Sales Channels

With regard to marketing,
atterns of
distribution are y partially
refined at this point; that con-
ventional disk sales channels
have not taken over as the most
likely avenues for cartrid
sales; that wholesale-wide, the
record rack jobber and distribu-
tor, except in a few instances,
has been slow to seize the ini-
tiative and abdicated an oppor-
tunity to pioneer and use his
music know how. But the rec-
ord wholesaler is beginning to
realize his iti he
said, adding: is is most im-
portant to each of you because
it holds promise of rapidly ex-
I:u.nding numbers of retail out-
m "

In the retail field, too, Gorti-
kov said, conventional selling
patterns of the record industry
did not hold true. “Most tape
retail through automotive out-
lets and electronic equipment

outlets. . . . Pioneering credit
also must be given, however, to
a few perceptive and aggressive
record re:taiﬁtrs in many major
markets who have sensed the
new potential inherent in the
tape cartridge and are exploit-
ing this through mass display
and promotion.

Already we are seeing signs
that an altogether new type of
department will provide com-
pletely new retailing opportun-
ities for the tape cartridge. It's
not a record department, not an
auto department, not a hi-fi de-
partment . . . but a full-line
tape department, operated sep-
arately and distinct from its sister
activities. Here will repose all
the kinds of hardware and car-
tridge forms that relate to tape.
How will this kind of unique
outlet, be supplied and serv-
iced? By a record wholesaler?
a tape wholesaler? It's up for
grabs, girls.

Product Proliferation

Gortikov observed that the
cartridge is over-distributed cur-
rently; with too many filled
pipelines, premature product
proliferation by the record com-
panies and too many whole-
salers. “Too much of everything
except tape decks. Make mas-
sive sales of decks and the
whole scene can quickly come
into balance. . . ."

Gortikov said the .eventual
disappearance of the monaural
album will free critical point-
of-sale space for cartridge dis-
lay.

’ I?Ie added that the cartridge
has made remarkable p

to date, but many prm
highlighted at last year’s con-
ference are still unsolved. These
problems are: (1) Pilferage; (2)
problems inherent in primitive
merchandising and display; (3)
the problem of blockading the
consumer from the cartridge so
that locks and glass and coun-
ters separate the two; (4) prob-

lems of high cost in cartridge
components and the resultant
high unit loss in unsalable car-
tridges; (5) the problem of
price . . . still high; or higher,
at least, than disks,

Yoice of His Own

The tape cartridge still bears
the genetic characteristics of
the disk, Gortikov said, adding,
“But the kid . . . is starting to
have a voice of his own and
now is even influencing the be-
havior of his parent. . . . Key
new releases appear on both
cartridge and disk . . . and that
is how it should be. Both can
concurrently profit from the
same promotion and airplay.”
He said that the product diver-
sification of the cartridge has
not yet been scratched, and he
added:

“But if we are to believe the
signs . , . the mass market for
its use exists among the millions
who love music . . the millions
who crave the big name artist,
the hit of the moment, the
great entertainers. . . . That's
where the market is . . . that's
the quickest and easiest sale.
All the product gimmickry, all
the special interest material, all
the unique couplings . . . all
these opportunities are pale
alongside the same product suc-
cess factors that have long
characterized the disk record
business. Like mother, like son.”

more than

NAVY

Muntz Cartridge Release #32, Available Immediately

BROTHER

ACL-9001 SMILEY SMILE-The Beach Boys

CAPITOL

4CL-2757 LUSH LIFE-Nancy Wilson

ELEKTRA

EKT-A-74011 CLEAR LIGHT

EKT-A-74014 STRANGE DAYS—The Doors
PHILIPS

PC4-600-243 NEW GOLD HITS—The 4 Seasons

SMASH

SC4-67095 APPLES, PEACHES, PUMPKIN PlE-Jay and The Techniques

WARNER BROS.
4WA-1322 GONE WITH THE WIND-Original Motion Picture Score

Composed and Authorized by Max Steiner

CURRENT
BILLBOARD
POSITION

SGT. PEPPER’'S LONELY The Beatles

From the Top of the Billboard Charts

SELECTION

HEARTS CLUB BAND
THE DOORS
ODE TO BILLIE JOE

Coming—exclusive from Muntz—THE BRAZILLIANCE OF DJALMA

Bobbie Gentry

ARTIST

Elektra
Capitol

LABEL

Capitol

MUNTZ CATALOG
NUMBER

4CL-26353

21A-445
4CL-2830

M-30 Car Sterco

39

AR-500 Home
Record-Playback
Unit

199"

HW-12

Hame 4-Track
& B-Track
Playback

51 19'!85

7715 DENSMORE AVE., VAN NUYS, CALIF. 91406 (213) 989-5000
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AID Offers Retailing Tips

NEW YORK—Rack jobbing
experience and advice is im-
portant in handling tape CAR-
tridges through auto accessory
stores, Murray Klein, executive
administrator of AID Stores,
Inc. told Tape Cartridge Forum
session here last Monday (16).
The 46-store automotive chain
headquarters in Woodside, L. 1.,
N. Y.

Speaking on “The Experi-
ence of an Auto Accessory Re-
tailer,” Klein told the meeting
on “How Can a Retailer Prof-
itably Get Into the Tape Car-
tridge Business?': “Buy only
from a manufacturer who will
give you ‘cross the counter’ re-
placement policy for his defec-
tive tape decks. He must either
replace them with new units or
credit you with the return of de-
fective units. You cannot sell re-
paired tape decks. He must
furnish you with counter dis-
plays, for you cannot sell them
as a shelf item. Take your four
basic units: a low end four
track, a low end eight track,
a step-up eight track and a 4-8
compatable; group them with
your radios and 'verbs; activate
the players; start with an initial
inventory of 60 tapes and you
are in the sound business.

“Your investment, with back-
up tape decks, will be under
$1,000 per store. Your return
will be in the area of 40 per
cent gross. You will be in a

ADVERTISING IN

ﬂHp BUSINESSPAPERS
: MEANS BUSINESS

Say You Saw It in
Billboard

growing, exciting and profitable
business."

Noting initial difficulties in
stocking and supplying car-
tridges, Klein said, “I felt the
answer was not in the auto-
motive business, but in the
music business. After all, rec-
ords were being ‘racked' in
super-markets, hardware stores,
variety stores and most every
type of traffic outlet. I found
a little tape retailer, sat with

him and hammered out a pro-
gram."

Klein described the pilfer-
proof display racks being used
by his 46-store chain. Through
experience, he said AID
Stores had learned, “Neighbor-
hoods call for different music.
. . . Although the initial racks
have now doubled, tripled and
quadrupled in size, there is a
positive need for a special order
department."”

Europe Is at Boiling
Point, Says Andrews

NEW YORK—The begin-
nings of a potentially explosive
market for cartridges in Europe
with several competing config-
urations was forecasted at the
Forum by Record Retailer Edi-

tor Graeme Andrews,
He revealed that RCA had

decided to market Stereo 8 in
Britain and was likely to fol-

Mfrs., Outlets Climb: MW's Miller

NEW YORK — A sharp in-
crease in the number of manu-
facturers of tape CARtridge
units and in sales outlets
was detailed by Martin Miller,
editor-in-chief of Merchandising
Week, last Monday at the Tape
Cartridge Forum.

In “Analyzing the Type and
Amount of Equipment Sold and
Their Qutlets,” Miller reported
that there are 44 manufactur-
ers marketing 250 playback and
record models for home and
car with 150 of these for home
use along. Of the car units, 52
of those available are S8-track,
29 are 4-track, 13 are compat-
ible, and six are cassettes. A
similar home unit breakdown
showed 55 B-track models, 21
4-track, 29 compatibles, and 45
cassettes, Miller explained the
cassette figures included two-
track models,

Citing the latest Billboard
survey, Miller said 33 per cent
of record retailers responding
sold playbacks, while 51.6 per
cent of dealers who sell car-
tridges also sold playbacks.
However, he noted a drop in
the number of record dealers

who stock and sell car play-
back units doing their own in-
stallation, 25.5 per cent.

He reported that 44 per cent
of responding dealers who sold
playback reported increased
sales, while only 6.3 cent re-
ported decreases. Miller also
noted that many appliance-TV
retailers, who have been inter-
ested in equipment, but not
merchandising cartridges, are
beginning to stock cartridges.
Estimates in this industry are
30 million in total dollar volume
at factory level of equipment
alone.

Miller pointed out that the
National Appliance & Radio-TV
Dealers Association in April esti-
mated that 15 per cent of the
72 per cent of its members who
carry home electronics were
selling cartridge players. He
estimated that this figure had
“undoubtedly” increased since
the June Consumer Electronics
Show,

Miller stressed that “The Re-
tailers Other Retailers Follow,”
according to Merchandising
Week, “are in the cartridge
business all the way.” He cited

Macy's Herald Square and
Sears, Roebuck & Co. as firms
solidly in the cartridge field.

Record Store Is Key

Referring to a Time Maga-
zine survey conducted for Lear
Jet, Miller noted “In answer to
the question ‘Where did you
buy this unit?” 15 per cent of
all respondents in the survey
urchased their cartridge player
in a discount or appliance store,
7 per cent in an electronics
or TV store, 5 per cent in a
department store, and 3 per
cent in a gift store. The largest
percentage of the buyers—24
per cent—bought their units in
a record or music store.”

Concluding, he said, “Now all
the major manufacturers are in
with home equipment and are
putting players into some fine-
furniture sight-and-sound equip-
ment. If the manufacturers are
pouring in the promotional dol-
lars and the Sears’ and Macy's
are promoting and merchandis-
ing the concept as well as the
equipment—can more sales out-
lets and increased sales be far

behind?™

low suit in Italy while other
U. S manufacturers—notably
ITCC, Muntz and PlayTape are
now also committed to launch-
ing their systems in several
European territories.

An all-out systems war be-
tween these U. S. configurations
and the 30-month-established
Philips cassette system was
looming in a market where
combined automobile produc-
duction would overtake the
U. S. early next decade and
where population had already
exceeded the U. S. total.

Other spurs to bigger sales
pointed up by Andrews in-
cluded the evolving and expand-
ing tariff free trade area of the
Common Market and rising liv-
ing standards throughout West-
ern Europe.

The ground on which the
cartridge sales battle would be
fought had still to be decided.
Europeans were less conditioned
to music in their cars with their
shorter journey distances, and
the home and portable markets
would almost certainly prove
more crucial than in the hither-
to auto-oriented U, S. market.

Philips Competition

Philips, with cassette plants in
four European nations, will be
facing further competition from
rival systems with the estab-
lishment of ITCC subsidiaries
in France and Switzerland to
be followed by an ITCC com-
pany in the U. K. These would
import and later manufacture
4- and B8-track cartridges.

At the same time the first
8-track duplicating plant in Eu-
rope had been imported by Uni-
versity Recordings of London

(Continued on page 26)

CAR
TAPES

FEATURES

COLUMBIA

4 and 8 track cartridge tapes

. . . plus all the other top labels

Distributors of all the top cartridge tapes, Car Tapes offers you
these big PLUS advantages « Maximum Turnover = Minimum
Inventory = Personal Service = Modern Fixtures = In-Store
Displays = Proper Selection = Inventory Control = Impulse
Packaging = 100% Exchange.

Call or write:

CAR TAPES, INC.
Miss Marilyn Tapes . 320 West Ohio St.
Chicago, lllinois 60610 . (312) 943-5158

West Coast Branch: 16725 Roscoe Blvd., Van Nuys,
Calif. (213) 894-8368
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RAMSEY LEWIS

HE HEARD

on his car radio and that little light in his mind turned on. It's to have the first instrumental version of Soul Man and 2) he
the same little light that turned on the day he heard "'In Crowd"'. felt it would be a tremendous hit. We agreed on both counts.
He called us as soon as he got home and requested that studio His light ignited ours. Listen to the record and watch your little
time be booked for the very next day because 1) he was going

light turn on. IT'S CADET 5583.

THERE'S A WORLD OF EXCITEMENT ON CADET RECORDS %
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The industry's first
and only

CAPSTAN CLEANER

and
HEAD CLEANER.

List price

$2.49

from

AUDIO ELECTRONICS

7305 Van Nuys Bivd.
Van MNuys, Calif. 91405
(213) 785-8891

WHY AREN'T YOU |

ON OUR CASSETTE
PRODUCTION

LINE?

12,000 Hz!
0.5% Distortion!
at 178 IPS

OUR MASTERING AND DUPLICATING
UTILIZING THE REVOLUTIONARY
"FOCUSED GAP TECHNIQUE™
PROVIDES THE FINEST SOUND
QUALITY KNOWN IN THE WORLD
TODAY.

*TM of Gauss Electrophysics, Inc.

For complete details:

'AMERTGAN SOUND

CORPORATION

3319 E. TEN MILE ROAD WARREN MICHIGAN 48091
TELEPHONE (313) 539-2900

Display Shows Way, Says H&H

NEW YORK — Planning a
display for easy customer selec-
tion is one of the promotional
keys to success in the CAR-
tridge tape field. Harold A. Witt-

Command Plans

Goodman Push

NEW YORK—Benny Good-
man's latest album, “Listen to
the Magic,” will be the target of
a major promotion campaign by
Command Records. The album,
his first on the label, will be
kicked off on Wednesday (18)
when Goodman makes a guest
appearance at Korvette's on
Fifth Avenue here.

Following his appearance,
Command will use radio spot
advertising on five New York
stations and outlets in the Phil-
adelphia, Chicago and Los
Angeles markets, Korvette will
support Goodman's New York
appearance with newspaper ad-
vertising, in-store and window
display and exposure via the
store’s public address system.

Europe Boiling

o Continued from page 24

and was currently swinging into
action at Islington, England,
The plant will turn out an esti-
mated 20,000 cartridges next
vear but capacity could be
raised to meet demand.

Muntz, too, had set up a
London subsidiary and will be
importing Ampex equipment to
handle its own duplicating.
Meantime, this work was being
subcontracted to  Reditune,
which had built one of Europe's
largest custom duplicating plants
at Orpington, Kent. The plant
will expand by the end of 1968
to a capacity of 1 million car-
tridges of all configurations.

PlayTape was about to launch
its system in Britain and Italy,
to be followed by Germany.
These would initially import
tapes, cases and labels for local
loading but domestic manufac-
ture in each territory will fol-
low.

RCA in Great Britain esti-
mated a total Stereo B market
of 40,000 units next year and
RCA was aiming to take 40
per cent of this figure. The com-
pany reckoned on a two-year
run-in period before cartridge
sales would begin to boom on
the British market.

Lee Zhito Says

* Continued from page 16

Pop music is the top-selling
category in both 4 and B-track,
followed by showtunes, semi-
classical and jazz,

Rock "o’ roll is a weak pref-
erence with 8-track but ac-
counts for better than one
fourth of 4-track sales.

In outlining the motivating
reasons for the growth of the
cartridge industry, Zhito em-
phasized the instant music gual-
ity cl-:f metha?ince t, an “idiot-
proof" method of playing tapes,
plus the availabiiﬂy of music
for a mobile society on land,
sea or in the air. “Thanks to
the cartridge, the individual who
seeks the music he wants when
he wants it, no longer must be
tied to his turntable to satisfy
his craving,” Zhito said,

Projecting into the near fu-
ture, the speaker cited the car-
tridge's application “as a new
factor in the total spectrum of
communications,” notably in
such fields as industry and edu-
cation which are basically non-
music in nature.

www americanradiohistorv com

ler, president of H&H Service
and Sales, of New Castle, Ind.,
discussed the big sales possibili-
ties in home entertainment
equipment at the Tape Car-
tridge Forum here, Monday
(16),

Wittler pointed out the need
for more personnel with the ex-
pansion of business and the im-
portance of help filling the job's
demands. The installation of car
units, said Wittler, could be
best accomplished by servicing
his own products. As a result,
units could be installed when-
ever necessary, eliminating the
time lost waiting for a filling
station or due to lost motion.

The service department, be-
sides making quick repairs and
installations, were able to re-
pair units sold in his market
area by competitors. The result
was the sale of more tapes and
an increase in business.

Radio Campaign

For his grand opening, Witt-
ler advertised in the newspa-
per, and following the opening,
advertised in newspaper and on
radio, His cartridge campaign
was promoted with free tape
caddies and tapes given away
with the purchase of several
tapes or a unit. He also used
portable displays and special
shows for customers and car
dealers, but he attributes his
best exposure to an intensive
radio campaign.

The only way of fprﬂmntmg
the cartridge tape field, said
Wittler, “is to use a constant

hard-hitting informative, ap-
pealing means of advertising.”
He added that “radio advertis-
ing is better on a good music
type show.”

Inventory control of tapes
and units was incorporated into
the regular inventory control,
which used a Cardex System.
Tapes were arranged on the
racks according to the types of
music with the artists listed
alphabetically.

Wittler stated that with a
basic formula of planning, or-
ganization, motivation and con-
trol cartridge tapes, as a “nat-
ural traffic builder,” can lead
to a profitable home entertain-
ment business with big ticket
sales,

PERSONAL SERVICE TO ALL
JUKEBOX OPERATORS
AND RECORD DEALERS

AVAILABLE

A complete line of
* Pop »
R&B e Spiritual « CEW
Singles & LP's
— Plus —

e All Gold Standards e
(Oldies But Goodies)
FREE TITLE STRIPS

All Lines of 8 Track and 4 Track
Cartridge Tapes

and F-A-5-T ONE DAY SERVICE at

STAN'S RECORD SERVICE

728 Texas Street, Shreveport, La,
Call Collect [318) 422-7182
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JERRY KASENETZ + JEFF KATZ » BO GENTRY + RITCHIE CORDELL |

are proud fo present

BlG KAHOONA PROI]UCTIUNS

Our Hearts are in the Charts

[ - :
l The Music Explosion The Ohio Express
(Little Bit O’ Soul & Sunshine Games) (Beg, Borrow & Steal)

Tommy James and The Shondells

(I Think We're Alone Now — Mirage — | Like The Way — Gettin' Together)
10 Months Six Million Singles and Albums Sold

BIG KAHOONA PRODUCTIONS
(1T

is proud to present

ALLEGRO SOUND STUDIO
HOME OF
THE BIG KAHOONA
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Send or
NEW TESTI NG | TEST CARTRIDGE
CARTRIDGE z ==

and Discover a New Source of Sales!

Channel Marketing has developed the first accessory to enable owners
of tape cartridge players to test their units at home or in the car. This
means extra sales for you and a source of more profit because . . .

. .. If units need repair or adjustment, your customers will return to you with
business for your service department. You'll make happy cartridge customers
because they'll be getting top performance from their players. And happy cus-
tomers represent more sales of your cartridge music and other equipment.

Channel’s NEW cartridge — the only one designed for mass retailing — tests
every important function of the tape player: frequency response, tape tracking,
program and individual track volume balance, speaker and program identification
a;ld auht::;ma!:ln: switching. Instructions to the user are announced at the beginning
Or eacn 1est.

We want you to examine this NEW cartridge — at no charge to you — and see for
yourself how profitable this accessory can be.

send this coupon, attached to your busimess letterhead, for one FREE test
cartridge and price list. We will also send you literature on our other prafit-
mtthjng Iuaﬂrid[u accessories. This offer is for bona fide dealers and distrib-
utors only.

342 Madison Ave., New York, LY. 10017 Tel.: (212) 682-2848

& CHANNEL MARHETING INOC.

TO: Channel Marketing, Inc., Dept. B
342 Madison Ave., New York, N.Y. 10017

1
|
Please send me — FREE — your NEW test cariridge (check one): 4-track [ B-track [1‘_[. I
| am a music and/or entertainment equipment dealer ], distributor ], intarested in
increasing my tape cartridge sales. |
|
I
I
d

|

|

|

|

: MHame .o s v TV i o smid
|

L

IMPORTANT: In order to qualify for this offer, you must attach this coupon to
your business lettarhead.
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EW R compact and portable

CARRYING CASE

FOR TAPE CARTRIDGES

HOLDS NINE 4 OR 8 TRACK TAPE CARTRIDGES.
Handsomely designed, made to last and enjoy.

OTHER FEATURES

Walnut case with
white lid. Made of
high-impact styrene
with a polypropy-
lene roll-back top.
Ask about special
custom - styled

cases.
Write today for detailed I @
distributor information AVSCO; nt'

Highway 69 and Corum Road, Excelsior Springs, Missouri 64024
A.C. 816 TH 7-6050 — ME 7-2114

FIDELIPAC

QUALITY TAPE CARTRIDGES

Loaded Head
Cleaning
Cartridge

4 & 8 Track

DISTRIBUTOR
IMPRINT

For Immediate Service
Phone Collect
609—424-1234

Empty or Tape

Duplicator Cartridge 4 & B T.
150°, 300', 600', 1200’

lengths

Low, Low Prices

3M 153 Lube Tape Used
Exclusively

Fidelipac Division
TelePro Industries, Inc.

Cherry Hill Industrial Center
Cherry Hill, N. J. 08034

THANKS . ..
FOR HELPING RED CROSS

HELP THE UNITED WAY
28

College Fest Adding
To Its ‘Curriculum’

MIAMI—Intercollegiate Mu-
sic Festival, Inc., the organiza-
tion that developed the Inter-
collegiate Jazz Festival, is mov-
ing into the pop and folk areas.

Beginning in 1968, there will
be an Intercollegiate Pop Festi-
val, an Intercollegiate Folk Fes-
tival and an Intercollegiate Jazz
Festival, with national cham-
pions from each event joining
forces for a big Intercollegiate
Music Festival each summer.

Six  regional competitions
screened entries from over 700
colleges and universities for the
1967 Intercollegiate Jazz Festi-
val. Similar events will select
national finalists for the Pop
and Folk Festivals.

The 1968 Intercollegiate Jazz
Festival is set for May 9-11
in Miami Beach. The Intercol-
legiate Pop Festival gets under
way in November of 1968. It
will be followed by the Inter-
collegiate Folk Festival in Feb-
ruary, 1969; the Intercollegiate
Jazz Festival in May of 1969;
and the Intercollegiate Music
Festival in July.

Locations for the new events
have not been selected. Festi-
val officials are currently talking
with representatives of six major
cities in an effort to secure suit-
able facilities for the mammoth
collegiate competitions,

Trans World Airlines and the
Sero Shirt Company, sponsors
of the Intercollegiate Jazz Festi-
val, will be joined by two other
companies to host the national
competitions and the Intercol-
legiate Music Festival,

The Festival has built a close
tie with the nation’s colleges
and universities through the use
of IMF Campus Representatives
at major schools, weekly re-
leases to college newspapers
and the development of a week-
ly half hour radio show, “Cam-
l[‘Tus Showcase,” that will be
eard on college stations be-
ginning in January.

The IMF will produce the
broadcasts, provided as a public
service by the Intercollegiate
Jazz Festival and Trans World
Airlines. ABC radio and televi-
sion personality Ed Jordan will
host the series, which features
collegiate music, celebrity inter-
views, fashion, travel, sports
and employment opportunities
for college students.

“Campus Showcase '68" will
cover important happenings on
college campuses across the na-
tion as well as activities in major
cities. TWA will provide spe-
cial travel information geared
to the college crowd’'s interests
and budgets,

The Intercollegiate Jazz Fes-
tival] will conduct six regional
competitions in Alabama, Penn-
sylvania, California, Illinois,
Utah and Arkansas to select
the national finalist. The current
national championships and
winners of the Duke Ellington,
John Coltrane and Tony Ben-
nett National Championship
Award for 1967 are Ohio State
University, San Francisco State
College and Rider College.

Competition gets under way
on Feb, 16-17 at the Mobile
Jazz Festival with Southern

Wwww americanradiohistorv com

schools battling at Mobile's
Municipal Theater.

Eastern colleges and univer-
sities meet the following week
at the Villanova Intercollegiate
Jazz Festival. Action swings to
the West Coast for the Cerritos
College Jazz Festival on March
22-23 in Norwalk, Calif.

Elmhurst College in Elm-
hurst, Ill., is the location of the
Midwest College Jazz Festival
in March.

The Intermountain Collegiate
Jazz Festival brings together the
best college groups in the
Mountain States on April 5-6.

Final regional action takes
place at the Little Rock Jazz
Festival April 12-13. Winning
bands, combos and vocal groups
from each event then fly to
Miami Beach on May 9-11 for
the national finals of the In-
tercollegiate Jazz Festival.

Robert E. Yde is president
and Raymond G. Wilke vice-
president of the non-profit cor-
poration which guides the ef-
forts of some 3,000 people
across the nation as they con-
duct the national contests for
college  students,

Entry forms for all six re-
gional contests may be secured
from the Festival at P. O. Box
246, Miami Beach, Fla. 33139.

live
the exultation
and suffering
of bowed strings’
changing moods,
interwaven
better
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7=

@ry&m-
*

fHﬂ/

_.l'-—'

e

*Exclusive process of

AIVIERICAN

RECORDING TAPE
A Division of GREENTREE ELECTRONICS
2135 Canyon Dr., Costa Mesa, Calif. 92626

Donovan Winds Up
U.S. Tourin Chicago

NEW YORK — Donovan's
tour of the U. S. will run
through Nov. 11 when he'll ap-
pear at the Opera House In
Chicago. The Epic Records’ art-
ist from England began his
U, S. trek Sept. 22 at the Cow
Palace in San Francisco.

From now until the final
date, Donovan will be swing-
ing through the East and Mid-
west covering such cities as
New York, Amherst (Mass.),
Minneapolis, Philadelphia, Pitts-
burgh, %Iewark and Chicago,

Timeliness

is the latest

4 & 8 frack slereo
carfridge hits
from:

® Vanilla Fudge

® |James Brown

® The Seeds

® Neil Diamond

® The Impressions

® The Grass Roots

(AT

1286 Lawrence Station Road
Sunnyvale, California 94086
(408) 734-2910

When answering ads . . .

Say You Saw It in
Billboard

a new breed in stereo tape
cartridges ~ auixonic

We Bred
* QUALITY
» SIMPLICITY

Quixemec 8-Track Cartridge

o |

P.O. BOX 381

to get
» RELIABILITY

Quixonic
PLAYMATE NI
2-Track
Cartridge

QUIXONIC ~nC.

s« PLYMOUTH, MICHIGAN 48170

OCTOBER 28, 1967, BILLBOARD
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THE RIDDLE OF TODAY/ NELSOM
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RECORDS

- HOLPGLASS

-
¥

LRP-3537/L5T-7537

S THE WORLD FAMOUS AND JUSTLY POPULAR
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REDD FOXX NEW HIT!

“ADULTS ONLY” REDD FOXX

DTL 840

Daring * Spicy * Red Hot
The latest and greatest

ORDER TODAY for
early delivery and
EXTRA PROFITS!

OTHER
BEST SELLING
HITS!

heanTy,
PAETY
LAFFs |

EANTHY

MYRTH

Bieatn's Famous
“LASF ol Ine FLETY
SERIES
L FIABTL 58
BTE F27, BT 334
. [.rl s

OTL B39

RDS SELL!

ORDER NOW FOR HOLIDAY SALES
5+1"“STOCK-UP” DEAL!

*Available on 4 and 8 Track Stereo Tape Cartridges.
DOOTO D) RECORDS

13440 So. Central Ave., L.A,, Calif. 90059 Phone 774-0743
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These acre best selling middle-of-the-rood singles compiled from
notional refail soles and radis itatlon alr play Hited In rank order.

i =| L]
Sla¥st i3
E = i TITLE Arfizl, Labal & Humber -!-
(D 1 2 3ITMUSTBEHIM........... 12
Wikkl Carr, Liberty 55984 (ASA, ASCAF)
@ 4 4 9 MORE THAN A MIRACLE.... 7
Roger Willisms, Kapp 841 (Rebblna, ASCAF)
@ 5 5 11 MORE THAN THE EYE CAN SEE 7
Al Marfing, Copitol S¥BF (Satwrday, BMI)
(I) 7 11 16 WHEN THE SNOW IS ON THE
ROSES . iiisve v 5
Bd Ames, RCA Wictor 920% (Miller, ASCAP)
@ 2 1 1 A BANDA pesivsas et 8
Herb Alpert & the Tijuana mnﬂlnl. st
@ & B8 12 A STRANGE 50NG........... 7
Harry Bolafemie, RCA Victer 5263 [Blackwead, BMI)
® 3 3 4 TURN THE WORLD AROUND. 11
Eddy Arnald, RCA Vieter 72465 (Flageriaks, BMI)
@ 13 13 174 FOR ONCE IN MY LIFE...... 8
Tony Beanetl, Calumbia 44258
fein & Van Stock, ASCAP)
@ 8 6 2 THE WORLD WE KNEW..... 12
Frank Slmatra, Reprite 0610 (Restevelt, BMI)
16 20 26 YOU, NO ONE BUT YOU. . ... 4
Frankie Laine, ABC 10963 (Demian/Sawyer, ASCAF)
@ 9 7 8 ODE TO BILLIE JOE.......... 9
Babble Gentry, Capltol 5950 (Shayne, ASCAF]
@ 10 15 15 I'M STILL NOT THROUGH
MISSING YOU . ............ 8
Andy Rugsell, Capital 5971 (Gresmbar, ASCAP)
®IE 25 20 N PEEL WY o s i 45 5
Peggy Les, Capitol 5788 (Alma, ASCAP)
14 14 10 & ANYTHING COES ........... 11
Harpers Blzarre, Warmer Brés, 7043 (Harma, ASCAF)
15 12 14 23 SMALL TALK .............. 5
Cloudine Lengef, AEM WYY [Chardam, BMI)
@ 17 22 35 THE LAST WALTI.......... 6
Emngelbert I!m,plrlh:ti]:::r.ur 40019
@ 19 27 — | ALMOST CALLED YOUR
NMAME. . i e s 3
Margarst Whiting, London 115 (Singleton, BMI)
@ 11 9 10 THE CAT IN THE WINDOW
(The Bird in the Sky)......... B
Petuls Clark, Warner Bres. 7073 (Chardan, BMI)
19 15 17 17 | CAN'T HELF REMEMBERING
YOU ... i 8
Anita Kerr Singers, Warner Bros. TO43
(Roosevelr, BMI)
@ 24 29 — TO SIR, WITH LOVE......... 3
Herkle Mamp, AManile 2444 (Szreen Gema-
Columbia, BMI)
il 33 36 — WHAT A WONDERFUL
WRRED - R 3
Leuly Armifreng, ABC 10982 (Yalando, ASCAF)
29 22 23 32 CHILD OF CLAY . ........... 4
Jimmis Rodgers, GEM @71 [Marescas, ASCAF)
73) 28 — — CUANDO SALI DE CUBA. . ... 2
Sandpipers, ARM 080 (Miller, ASCAF)
@ 30 30 — SOMEBODY, SOMEPLACE .... 3
Jane Morgan, ABC 10969 (Ampce, ASCAF}
28) 20 19 19 HORN DUEY ............... G
King Richard"s Fluegel Knights, MTA 131 [.lllwﬂs
@ 23 24 25 ALL THE TIME. . ........... 5
Paltl Page, Columbls 44357 (Cedsrweed, BMI)
27) 29 32 33 THROUCH THE EYES OF LOVE 4
Wayne Hewlon, Capitel 5993 (Jack, BMI)
28) 25 25 — ONE PADDLE, TWO PADDLE.. 3
Riy Conniff Singers, Columbla 44290 (Sunbeam, BMI)
79y 40 — — WHEN WILL THE GOOD
APPLES FALL .. ............ 2
Seakers, Capitol 2013 (Umart, BMI)
@ 34 35 — ALL THE TIME. ... ......... 3
Jimmy Reselll, United Artists SC317
[Cedarwood, BMI)
@ B e e JNRPERRE: ocooemmmsmniiins 2
Baltimore & Ohle Express Marching Bamd,
Jubllee 55%2 (Juzi Music, BMI)
@ 32 33 — LONELY AGAIN ............ 3
Cannie Framcls, MEM 13004 (Fowr Star, BMT}
@ — — — OPEN FOR BUSINESS AS USUAL 1
Jack Jones, Kapp B&60 (Gresnwoed, BMI
. — — — WAIT UNTIL DARK......... 1
Hemry Manzinl, RCA Vieter #340 (Witmark/
Morthridge, ASCAP)
@ 35 39 39 ODE TO BILLIE JOE.......... 5
Ray Bryant, Cadet 3573 (Shayne, ASCAP)
— — — JUST LOVING YOU. ......... 1
Anlta Harrhi, Columbia 44236 (Chappell, ASCAF)
@ 37— PATA PATA oioviviibiiin 2
Miriam Makeba, Heprise 0&08 (Xina, ASCAF)
. — — — CAN'T TAKE MY EYES
PR s s 1
Percy Falik, Colwmbis 44319 (Saturday/
Seasoms’ Fowr, BMI)
———HEMTLD‘FE ............... ]
Mel Corter, Liberiy 58000 (Willer, ASCAF)
— — HOLLY: ... ittt 1

Andy Willisms, Columbla 44325 [Cluvdine, BMI)

www americanradiohistorv com

‘Bid?’ Soundtrack
Released by MGM

NEW YORK — MGM Rec-
ords is releasing this week the
soundtrack of "“What Am I
Bid?" which stars LeRoy Van
Dyke, Johnny Sea, Tex Ritter,
and Faron Young. All of the
country artists are featured in
the LP. Gene Nash wrote and
directed the film, and wrote the
tunes.

THOROUGHLY
MODERN
MILLS

I[:uﬂ'l’l COME YOU DO ME LIKE YOU

John Davidson

... {Columbia)

| CANT BELIEVE THAT YOU'RE IN
LOVE WITH ME

Virginia Wolves .. .. .

KEEP ON DANCING
Harper and Rowe .

... (RBC)

(White Whale)
LOVERS OF THE WORLD UNITE

The Vogues .{(MGM)
SWEET SEPTEMBER

The Revendell Singers . . (Imperial)
SERENATA

Joe Harnell (Columbia)
THIS TIME LONE AGD

Guess Who . .. .. . (Fontana)
AINT MISBEHAVIN'

Carmen McRae .. .. ... . (Kapp LP)
Johnny Watson Trio (Okeh LP)
THAT'S MY DESIRE

Ronnie Dove .(Diamond LP)
John Gary .............(RCA LP)
FRENTE A PALACIO

Al Caiola .. .{UA LP)
ROCK-A-BYE YOUR BABY

Judy Garland ...........(ABC LP)

&2 M5, MILLS MUSIC
o INC.
1619 Broadway
New York,

rusLiswing  N. Y, 10019
* |[RA HOWARD-PROF. MER.

Introducing ...
MRE
the
STEREO
LIBRARY

Available for:

RECORDS

Tape Carfridges
Radio-TV

Films

Slide films

Contact: Jack Francis

MRE of America
38 East 57th Street
New York, New York
10022

(212) Mu. B-6380

Say You Saw It in
Billboard

OCTOBER 28, 19467, BILLBOARD

————
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BLOCKBUSTER!
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" BUFFALO SPRINGFIELD AGAIN (Afco 33-226/5D33-226)

ATCO
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Billboard

TOP LP’s

Association of Americs

* STAR performer—LP’s on chart 15 weeks or less registering greatest proportionate upward progress this week. @m%-dhwm

Lagt

Wask  TITUT-Artist, Labsl & Ka ("EBP Mans L Dnires Mal
DIANA ROSS & THE SUPREMES GREATEST

3

Wia, on

ARETHA AI:II\I"ES

BYRDS GREATEST HITS
Colvmbls CL 2774 (M}: ©F 9514 (F) (S0E07143; 2S005146-5)

FOUR TOPS GREATEST HITS
Eabwws B GAT G0 MY AT (7] [EFB0461.3; ETE-BOGET-S)

VANILLA FUDCE
Alve 33T04 (M) 1B I (0 (VSIIII63; 1TEITTNE)

Temng Emoals, Afissble NUAR (6] 53 0G0 (5} CIBO-20148-3; 180-D804E-5)

HEADQUARTERS
Mankows, Colyems COM 103 (M), COB 183 (1) (M3-DH1G3-3; 341-00103.5)

ARE YOU EXPERIENCED

lﬂlﬂhmllﬂhlﬂl#ﬂlﬂﬂi‘ﬂ

THE SUPER-HITS . ..
Warlsus detists, Atlantic 501 IM); 58 501 (3) (1N0-00891.3: 180.00801.8)

DR. ZHIVAGO ..... b S e R

lmuﬂ1mm1mmm;m

INSICHT OUT
mr—-n'1m‘ﬁ|ﬂ|m

PETER, FAUL AND MARY ALBUM 1700

Warmer Bran, W 1708 (M}; W1 TreS )
Lomden L 2309 Hﬂm
Balllay Brese, t-;p

Sultmﬂﬂﬂ PILLOW
Infisren Airplons, BCA ¥Wicter LFM XTkE (M) LEF JPéd [3)
TTBEATEED; TTE-EITHES)

SOUNDS LIKE
Wark Alport sad the Tiosus fems, ALM LF 134 M), 5P 4124 0f

ol
THE SOUND OF MUSIC
Somdacs, BCA Victer LOCD 7003

WITH A LOT O' SOUL
Tomptations, Gordy M ¥II (Ml 3 ¥31 () (330-00723-3; T20-00073-3)

BILL COSBY SINGS/SILVER THROAT
Wemer Bese. W ITOT (M3; W3 179P () (VIS-DUTUR3; ¥IS-01700-5)

Four Tape, Matown M B33 (M) 5 G40 (5) |ETD-DOGG0-D; ATH-DBGLD-5)

THE BEE GEE'E FIRST
Ame 33233 (M); BB B33 (3 (1733AT; WTEIITIE)

RELEASE ME
Evgebert Numperdinck, P PA $1011 (M. PAS 71012

WELCOME TO MY WORLD
Dean Sartln, Rrprisa B 4339 (M); K5 6230 (1) (730041303, THO-BA258.S)

REVOLUTION! | .
rmm-ﬁ.mmnm:ﬁumuﬂ

FRANK SINATRA

Beprian P 1833 Iﬂlaﬂlﬂlﬂlﬂ'—-ﬂmmm'

Bl Cavky, Warner Brei, I'II-I“IF'IJ:I'I'IHI

Fi501601
THESE ARE MY Sﬂulliiﬁim v, i s “:'-ﬁ

| NEVER LOVED A MAN THE WAY | LOVE
I;?h?:uuh Aftastic F1FW (M}, 5D 813% () (180-BHIIRY; 1BO-BH1IVS)

THE TEMPTATIONS GREATEST HITS

Serdy 91T MY WIR (1) SR000VI9-0; ERD-0UVIV-E]

BOB DYLAN'S GREATEST HITS
Cobrmble HEBL 2443 (W) KOS $A43 (5) (ISOEREEI3; IS0-9P4E35)

RORMERER Willlasd, Cadembia (L 3480 Ci w480 08}
e .mnl-lli-“-lmlln-.liﬂ-l'l

"HHI?FEH CREAM & OTHER DELIGHTS

Herk Rlperf & the Tijwasds Bridd, ALM LF 100 (83 4100 O3

rras-ga1 10-3; 1980411
COLD SWEAT,. PARTS 1 & 2
demzy Breww & the Femews Flamer, mwhldm

A MAN AND A WOMAMN

{"“Un Homme Et Une Femme")

Sowmitroch, Unfied drfiafy ULL 4047 (H0 WA 5147
AFE-BA AT ETE-DAT

MORE OF THE MOMNKEES
Colgermy, COM 10T (M} COE 103 (3] [B4I-D0IG3-N; P43-00100-8)

THE BEST OF SONNY & CHER

Ares 33319 (M) £8 33310 (F) (I7S33T193; ITEIITIRE)
COING PLACES

Hark Algsrl B fhe Tijwams Beass, AEM LF 1ET (M0 AF 4512 1)
(PE-081 T1-0; 188-04177-3]

CLAUDINE
Clawdine Limget, &AM 1P 721 () 3P 4121 (3 (100001203; 10841315}

RIGHTEOUS BROTHERS CREATEST HITS |

MFHMWHJM|M

WHAT NOW MY LOVE

Herk Algert & e Tijusns Brmm, H-H !I.F Tha Wy 8P Aie ol
OB-000 04-3; 10E-04174-H)

u—nu.v-n-nmg f&
THE WINDOWS OF THE WORLD _ .

THE BEST OF THE LOVIN' SPOONFUL .

Esma Eers ELF BERd SWn ELPE  BEmd (B
1403680543, 803 88044.5)

ELECTRIC MUSIC FOR THE MIND AND BODY
Coustry doe & tha Fiah, Vasguird VS 9304 M), V8D 7934e o)

Teihey Reblasue & the Mirscies, Tumin ¥ 178 (a0 Y5 474 11
PAUL REVERE & THE RAIDERS GREATEST

LUSH LIFE
Mamey Wilees, Capliel T 3757 K1, 47 2787 (3)

A DAY IN THE LIFE
Wi Mastyemery, ARM Lr 1901 () 17 2091 (5
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TITEE<Artad, Lokl & Wa. ("EDP Mans & Hereo Hol

¥ ir
lﬂilbﬂilﬂilﬂ-munﬂﬂlml an I'EI

PROCOL HARUM .

Baram DE 165000 ﬂ| ZIEI I“ lﬂ +I'II-=1“-I.| ll'l:lll_-l'l-

COLDEN HITS BY THE VENTURES .......
Uibeety LEP 3053 [N); LST BOS3 (5) (430-03083-3; 430-08053-8)

TO SIR, WITH LOVE , .. ... ... L

mm“mmrmm
CHPE-IT B3,

| WAS MADE TO LOVE HER .
Thraia Wender, Tamis T 379 (M]; T5 79 (1) (885000793, BS5-00079.5)

THE WIHDS ﬂl CHANCE
Bucdes & Fur Aabals, WEM § E‘““‘“I

THOROGHLY MODERM MILLIE . .
Beumitrack, Decra BL 1500 [); unmm{-ﬂﬂ ﬂllﬂ-ﬂ

MOBY GRAPE

THAT'S LOU
Lo Rowis, Capitel T 3754 (W] 57 I756 (3] (BOOITSAE; J00-S1734-5)

Hﬁ.Hh'E M’ib THE PAPA'S DELIVER

B Sopid WY, oY Sewid () (eaS-30014-3; ads 5001481

THE MONKEES
Ealyems COM 101 (M}, £BF B00 (6] CMERSGIAI; SeI-0G100.)

BIC BROTHER & THE HOLDING COMPANY . .
Mainsiream S60FF (M); S/6OHF (F) (LELSASVRI; 4384000-3)

COUNTRY, MY WAY
Wamiy Siasivs, Bageias & £351 mr ]

HERE WHERE THERE IS LOVE ._. .. T E

Disswe Wirsick, Geapler 1AM 535 (R); 5P5 K53
(W03-00435.3, 4059484531

Clamdfine Leagef, ALW LF TT¥ Hlli'lﬂmﬂ“'lmj 1088 1)

THE HOLLIES CGREATEST HITS
lmparial LP $338 (M} LP TEISS (¥) (SP6-09340.3; 879-11Ma8)
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Musical Instruments

Peak-Season Promotions—
What Retailers Are Doing

Last of four articles on how
to make the most of the big
fourth guarter.

CHICAGO — If you still
haven't snapped out of the sum-
mer slump, could be your op-
eration is promotion-starved.
And if this is the case, this com-
pendium is for you. Here are
the pick of the promotional
ideas tested by your peers in
recent weeks. Read on. One of
these paragraphs could pay off.

Ludwig in St. Louis has been
holding clinics. Experts come in
and demonstrate how to use
mikes and other paraphernalia;
help kids improve their sound.
But they don't call them *clin-
ics.” They call them “group ins."”
“Clinics” drew about 30 people,
“Group ins" pack the main floor
of the main store with 300.

Myrtle Ackerman, who runs
Ackerman Music Center in Mid-
land Park, N.J., discovered that
a suburban newspaper, the
Ridgeview News, was “in"” with
the right people—her potential
customers. She began placing
low-costs ads in the paper. She
gets inquiries from campuses all
over the country. Parents mail
these papers to the kids, it
seems.

Imprints

Pass-on-type sales are being
achieved by many dealers
through store name imprinting
on cork grease, instrument oil
and guitar polish containers.
Young musicians are always
borrowing these from each
other. McMillan Music is one
supplier making such imprint-
ing available.

Josef Friedman, president of
Josef Friedman Musical Sales,
passes on this tip; many lines of
guitars come to the store en-
closed in clear vinyl wraps, so
why not tie up these wraps in
red ribbon for store and window
displays during the holidays.

E. E. Forbes in Birmingham,
Ala. ran an 8-week drum clinic,
charged %48 tuition, and gave
each student a pair of sticks,
practice pad and practice book,

Everything sounds better
on...

AMERICAN

GRYsTalikeD

RECORADING TAPE

manufactured by

A HECTRONIGS

2135 Canyon Dr., Cests Mesa, Calif. 92626

supplier of
the world'’s finest
recording tapes
to the record,
music and tape
cartridge industry

i
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Frank’s Drum Shop in Chi-
cago runs as many free clinics
as anybody around, During re-
cent months they've had in Joe
Cusatis. The clinics are adver-
tised in neighborhood-type news-
papers.

Clinic

House of Music in Salt Lake
City recently ran a big ad in the
paper inviting all rock musicians
to bring in their amplifiers for
a free clinic. The store promised,
regardless where the amp was
purchased, to test it for power
output and distortion free of
charge,

In Wichita, M. G. Wiley—
Wiley Music Store — promoted
his lines for two and one half
years by backing an under-15
rock combo and buying time for
them six days a week on tele-
vision. "It was really effective,”
he said. “We discontinued it
when the band broke up. I
haven't started another one be-
cause television advertising costs
have soared.”

Sherman Clay in San Fran-
cisco has been having good suc-
cess sponsoring band battles in
shopping centers, particularly in
centers where a Clay branch is
located.

Grabowski Music Co. in
Cleveland promotes its “in-ness.”
All ads carry the headline,
“Grabowski Knows.” They bring
in artists like Frank Renault and
Andy Nelson for clinics. And
they pass out buttons that say,
“Go home and practice."”

One other thing about Gra-
bowski's—and many other in-
strument retailers: they maintain
a full-time band instrument re-
pair shop, plus two electronics
servicemen,

Windows

Of course, many dealers swear
by the promotional value of
rent-purchase plans. Neal Grif-
fin, manager of Tillman's Music
City in Charlotte, N. C., is one
of these.

Window displays are stand-
bys for many dealers, particu-
larly during the holidays. Gene
Gee, manager of Carry Gee
Music, Richmond, Va., said, “1
picked up several Christmas dis-
plays at a trade show in Chicago
several years ago and they've be-
come sort of a tradition for us.
Every year people come in and
comment on them."”

Intown Music in Minneapolis
draws the combo musician traf-
fic by offering customers the op-

JAN HOWARD, Decca Records
country artist, and Columbia's
Ron Underwood on stage at New
York's Mashville Club. Under-
wood, who weaves some sitar
numbers into his act, has been
named Danelectro’'s New York
sales representative. Shown is
the company's new electric sitar.

portunity to cut demo tapes in
its basement studio. This gim-
mick is catching on widely.

Grinnel Brothers, the Michi-
gan giant, has backed off much-
publicized store appearances by
big-name artists—"They always
result in bedlam."—in favor of
clinics.

A Milwaukee dealer has
started a guitar club.
And one other idea from

Myrtle Ackerman in Midland
Park, M. J. She has found that
by tying red ribbons around the
necks of her two poodles and
placing them in her window, she
stimulates extra traffic at Christ-
mas.

IN-STORE STIMULATION is
achieved by Ludwig in St. Louis
with periodical 21-hour sales.

IC Breakthrough
In Combo Organs

CHICAGO — Successful in-
stallation of integrated circuits
in an electronic organ has been
achieved by Wurlitzer with its
new combo organ.

Waurlitzer musical products
engineering director Harold O.
Schwartz disclosed at the 33rd
annual meeting of the Audio
Engineering Society in New
York last week that the minia-
ture integrated circuit system—
more compact than the transis-
tor-resistor units in regular com-
bo organs—replaces 24 transis-
tors and 32 resistors and com-
prises a package four inches
high, 14 inches deep and 36
inches wide. The result,
Schwartz said, is an organ con-
sole 15 pounds lighter “than
comparable instruments.”

Schwartz declared that the
new Wurlitzer Combo, because
of the new circuit system, will
perform four times longer with-
out service than existing combo
o1gans,

“Combo organs are played not
only by rock 'n' roll entertainers
anywhere and everywhere the
new peneration makes the
scene,” Schwartz said, "but also
by home amateurs who prefer
more traditional music. This in-
strument must withstand consid-
erable abuse: hauled from home
to mightclub, stadium to theatre,
cocktail lounge to gymnasium.
The compactness of the new in-
tegrated circuit unit also resists

\

LATIN PERCUSSION of Maywood,
N. J., has introduced this new
“Vibra Slap' percussion instru-
ment. For recording purposes it
is said to adequately replace the
Latin American Jawbone, an in-
strument easily broken. The
“Mibra Slap" has been used re-
cently in recording sessions by
Enoch Light, Tony Mottola, Dinah
Shore, Dean Martin and Diahann
Carroll.

weather conditions—high hu-
midity, sudden temperature
shifts, etc."”

He said that the new system
was not affected by voltage
changes, as well. He did not dis-
cuss production and distribution
plans for the new instrument.

,; | 4 -

THE SANDPIPERS form the foun-
dation for Baldwin's big fall pro-
motional push on guitars, amps,
combo organs, harpsichords,
banjos and brasses. The group
has signed a promotional con-
tract with Baldwin and will be
employed in a full-scale program
of national and local campaigns,
ll-'ll.'EILI'l_iiI'IE a new set of radio com-
mercials and special newspaper
ad mats, posters, window ban-
ners, direct mail folders and
instrument hang tags for dealers,

HENRY MANCINI is doing a
series of TV commercials on the
Thomas Malibu Organ to be aired
over the American Broadcasting
Co. network.

APPEAL TO THE EGO with an
honor roll of owners such as this
at the Music House in Des
Moines. It sells Ludwig drums
and Kustom amps.

WONDERS can be worked with
windows, such as this Hohner
display created by Lyon &
Healey, Chicago.

Imprint Service

HUNTINGTON, Pa.—Deal-
ers or manufacturers who want
their names imprinted on sup-
plies of cork grease, instrument
oils or guitar polish can now
have it through McMillan Music
Company, a manufacturer of all
three accessories.

The firm recently completed
their own imprinting department
and can provide company name
prints on all of their packaging.
Presently, 70 firms and thou-
sands of music stores are re-
ceiving the custom packaging. A
stock of 100,000 containers are
on hand to fill unexpected
orders.

FLEXIBILITY is the forte of this
new solid-state preamplifier, says
builder Dynaco, Inc. It has head-
phone output, front panel input
for electric guitar with mixing
between channels and provision
for simplified tape monitoring.
And there is a “special’” input
permitting adjustment for a wide
variety of additional functions.
It's model PAT-4. Dynaco Inc.,
3912 Powelton Avenue, Phila-
delphia, Pa. 19104,

OCTOBER 28, 1967, BILLBOARD
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Decca introduces

The Money-Making Kit

SUGGESTED RETAIL PRICE

(At that price, you'll want one for yourself!)

This is it. The perfect starter set for the
kid who's just beginning his rock-and-
bank-roll. For a mere $69.35 he gets
everything he needs to start twanging his
way to fame and fortune.
+ ELECTRIC GUITAR * AMPLIFIER + GUITAR
BAG * INSTRUCTION BOOK * SET OF ELECTRIC
STRINGS * GUITAR PICKS * GUITAR STRAP
Comes in a handsome self-selling carton
and is complete with nothing else to buy.
No need for him to sweat out choosing

Decca makes the music. You make the mone

a starter guitar, then trying to match it
with a compatible amplifier, when he
doesn’t know magnetic poles and outputs
from his cousin Arnold. With this outfit,
he can try it on the spot, see, touch and
hear the quality, and most important,
feel secure with the famous Decca name.

And he won’t have to swipe any hub-
caps to pay for it. He can’t beat the deal.
Decca quality. Decca name. $69.35. He’ll
be on his way to making his fortune. And

you’ll make a buck yourself. That’s why
we call the starter set the Money-Making
Kit. Works for the customer and for you.

Contact your Decca representative
and he’ll give you the whole deal. And
tell you about our drums, guitars, ampli-
fiers, bongos, tambourines, and a full
line of accessories. Teen-age kids are get-
ting rich with a little hair and Decca

instruments. Why shouldn’t
you? (Even if you’re bald.)
®

Far addibional information wnte Depl. JE-4 — Decca Dist, Corp., 445 Park S&venwe, Mew York City

wWwWw americanradiohistorv com
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Talent

Personal Managers Yow to Flood
Agencies’ Gates With New Talent

NEW YORK—Agency doors
will be opening wider for new
talent if the Conference of Per-
sonal Managers has anything to
do abut it. According to Ken
Greenglass, newly elected presi-
dent of the Conference of Per-
sonal Managers East, the or-
ganization is going to make a
pitch to the various talent agen-
cies to form special departments

By MIKE GROSS

devoted exclusively to new and
untried talent so that the neo-
phyte will no longer be treated
like a step-child by the agency.

One of the steps being
planned by the Conference of
Perscnal Managers to drum up
agency interest in a mew talent
program is to work out a sub-
sidization deal. Greengrass fig-
ures that the Conference of

A Salute to ASCAP: Trip

Into Musical

NEW YORK — Cue Maga-
zine’s third annual Salute to
ASCAP was an evening’s nostal-
gic trip through musical Amer-
ica. By the time the lights lit
up the exits in Philharmonic
Hall, a generation of music had
passed like a pleasant conversa-
tion and a new generation was
well under way. Songs so old

have disappeared to a
whistle or a hum, and some so
new the beat is still fresh—
and some just plain unforget-

Homer and Jethro add to their
list of shatteringly funny parodies
in their newest album. *“Some-
thin® Stupid’ (RCA Victor LPM
3877M; LSP 3877S). One of their
targets for hilarity is Roger Miller
whose style they satirize in "The
Ballad of Roger Miller.'" Then
they take off on a job vacancy
in “Human Cannon Ball"” set to
their ''Wabash Cannon Ball"
tune. About the only things
Homer and Jethro take seriously
are their musical instruments.
They insist on Gibson Guitars
and Mandolins. (Advertisement)

Unsurpassed in Quality at any Price

X

GLOSSY
PHOTOS

8¢ “n 8x10

1000 LOTS

$11.95 per100
Post Cards

8x10 COLOR

$175.00

3,000 Postcards
$120.00
Ep-rpl:hl Color

A Divisien of JAMES | KRIEBSMANN
166 W. 46th St N.Y. 36 PL 7-0234

Yesterdays

table—charmed a full house
Sunday (15) for the New York
Cultural Showcase Foundation
benefit.

Introduced by Peter Lind
Hayes and William B. Williams,
composers sang their own W%EE
and songwriters recalled €
words they had written for vari-
ous com Their voices,
though not too polished or pro-
fessional, were filled with all
the energy and love an artist
has for his own work. They
knew what they were singing
about, and their zest and
warmth lent their performances
a special personal charm. Noble
Sissle and Eubie Blake, who is
a peppy 84-year-old, rocked
through “I'm Just Wild About
Harry” and “Memories of You.”
L. Wolfe Gilbert, 81-years-old,
recalled his 1912 tune “Waitin'
for the Robert E. Lee.”

Ella Fitzgerald, “the first
lady of song,” sang “A-Tisket,
A-Tasket,” which she wrote in
1937 when she joined ASCAP.
She also received the Pied
Piper Award from ASCAP Pres-
ident Stanley Adams, for her
contributions to “the good mu-
sic of today and the great songs
of our musical past.”

Some of the other perform-
ers were Burt Bacharach and
Hal David, who composed such
hits as “Wives and Lovers” and
“What's New Pussycat.” Jerry
Herman sang his songs from
“Hello, Dolly!” and “Mame”
with help from Angela Lans-
bury; Johnny Mercer ran
through “Laura,” “Moon River,"
“Old Black Magic” and others
from his long line of hits, and
Sammy Fain delightfully re-
called “That Old Gang of
%iﬂf.n EI.EI.'I "SIE.I:I‘E‘I .L-ﬂw-." Hﬁd

ashin gton, Vernon Duke, ac-
compamied by Nancy Dussault,
J. Fred Coots and Morton Gould
also formed.

Alfred Drake and Patricia
Marand sang favorites from
Richard Rodgers while he con-
ducted the orchestra.

ED OCHS

Beale Enterprises,
Triple Corp. Set

NEW YORK — Jack Beale,
singer - writer - producer, has
formed Jack Beale Enterprises,
an entertainment complex. The
corporation is now operating
three branches: Beale Artists, a
bﬂukingé];]cr{kmnal management
firm; ikern Records, the
firm's disk subsidiary, and Jach-
ris Publishing, the music firm.

Beale Artists has signed Tim
Rose, a Columbia Records art-
ist; singer Bruce Paine, actor-
model Chuck Brinig, and singer
Jay Marion. Attorney for Jack
Beale Enterprises is Roger
Greene.

Personal Managers will be able
to help the agencies finance
such new departments with
monies raised from such varied
activities as benefit concerts and
special lunches built along the
lines of the Friar's affairs.

“It's known that 90 per cent
of an agency's income is made
from the top 10 per cent of its
roster,” Greengrass said, “but
there has to be a continuity in
the entertainment business and
that continuity will come by

ing and nurturing new
talent.

Greengrass also wants the
Conference to establish the

int that managers are not in

i to compete with the
agencies. "Our job,” he said, “is
to develop a personal relation-
ship with the performer and
help build him as a performer
while the agencies’ job is to sell
the act.” Since the success of
a performer benefits both man-
ager and the a , Green-
grass said that the erence
would continually try to de-
velop a closer working arrange-
ment with the agencies.

The Conference is also plan-
ning to loosen its rules for mem-
bership. Greenglass pointed out
that since people from other
fields such as publishing, legal,
and accounting are now dou-
bling as managers, there is no
reason why they should not be
eligible for membership in the
Conference. The Conference’s
membership committee is now
actively at work to expand the
organization's roster, and Green-
grass foresees a time when all

talent will be represented by
managers and then, in turn, by
agencies,

The Conference is also
launching a campaign to es-
tablish itself as a pgoing and
established entity on the enter-
tainment scene. Promotion
pieces pegged along these lines
will be pitched to agencies,
broadcasting networks, motion
picture companies and record
companies to further bolster the
image of the Conference of Per-
sonal Managers.

Col.’s Theater Bus
Starts 2d Season

NEW YORK — The Colum-
bia Records Theatre Express
has begun its second season of
providing East Siders with
nightly bus service to and from
the theater district. The record
firm is underwriting the operat-
ing expenses of the bus service.

Clive J. Davis, CBS Records
president, said, “We thought the
initial experience was very grat-
ifying. This encouraged us to
back the venture again. We are
hopeful that the operation will
become a part of the New
York scene.”

Montoya on Campus

DENTON, Tex. — Guitarist
Carlos Montoya performed at
the 1967-1968 Fine Arts and
Lecture Series at North Texas
State University on Wednesday
(18). Violinist Young Uck Kim
is slated for Wednesday (25).
Other events will include the
national tour of “The Roar of
the Greasepaint—The Smell of
the Crowd,” and the Chamber
Symphony of Philadelphia.

www americanradiohistorv com

DON ELLIS, who is on the road with his 21-piece orchestra on numer-
ous college campuses in California, has joined Columbia Records,
Shown above, from left to right, are Willard Alexander, Ellis' manager;
John Hammond, director of Talent Acquisition for Columbia; Ellis, and
Clive Davis, president of CBS Records.

Cap.’s Act: They Make You
Feel So (Sandler &) Young

NEW YORK—There's good
reason why Sandler and Young
are one of Capitol's strong al-
bum sellers. They are artists
who treat songs with both a

Donovanmania

Hits 2 Concerts

In Cleveland

CLEVELAND — Donovan's
low-pitched, haunting voice
thrilled teens and young adults
at two WKYC concerts Sunday
(15) in Public Music Hall. The
audience gasped as the curtains
parted, incense rose from the
stage, and Donovan was spot-
]ig]l;lttl:d in a black embroidered
robe.

The bouncy “There Is a
Mountain,” was followed by
the poetic "'Celeste” and “"Hamp-
stead Incident” in the Epic Art-
ist's 14 song r ire, winding
up with “Catch the Wind"” and
the crowd favorite “Mellow Yel-
low.”

Donovan’s voice had more
range than his earlier records
show, He was augmented with
a 10-piece orchestra, including
a saxophone, cello, bass, organ,
flute, and strings,

A mike went out for a minute
or two, feathery decorations
caught fire once from the in-
cense and Donovan lost his gui-
tar pick in his guitar. His gentle
manner was unruffled. He had
four days with the Maharishi

kind irreverence and a sense of
humorous dignity. The team’s
act at the Plaza Hotel's Persian
Room opening night Wednes-
day (18) was successful on both
counts.

Backed by excellent material
they achieve an interplay in
song which, in turn, depended
on “serious” harmony or taste-
ful satirec Both are ac-
complished with the highest
skill. They have no need for the
witty lyric or the flashy melody
and rely on a polished and in-
formal presentation. “Bill Bail-
ey,” for example, is delightfully
devoured in French, devas-
tated with deviltry in country,
operatic, and Bachian style,
and demurely destroyed with a
Jewish dialect.

And when they turn serious,
they excell as well. Examples
are “Malaguena Salerosa,” “If
You Go Away"” and “Cabaret”
from their album “More
& More”; "“The Impossible
Dream,” “Chicago” and “Dom-
inique” from their “Side by
Side™ LP,

Pacing was smooth. The pro-
duction and the arrangements
were simple.

ROBERT SOBEL

Mahesh Yogi in Los Angeles
two weeks ago. He blew a kiss
to the audience at the finale,

Sharing the tlight was
Verve Forecast artist Janis Ian,
who sung her “Society's Child”
in a clear, sweet voice.

JANE SCOTT

Musicians With Swinging
Beat: Young-Holt Group

NEW YORK — The show-
manly flair the Young-Helt Trio
puts into its work at Shep-
heard's here adds visual excite-
ment to the group's deft mu-
sicianship which has been so
ably showcased on their Bruns-
wick disks. The group (Elldee
Young on bass; Isaac (Red)
Holt on drums, and Hysear Don
Walker on piano) are jazz-
oriented musicians who recog-
nize the importance of melody
and beat which give their of-
ferings wide appeal.

At their opening at Shep-
heard’s Monday (16) they dished
out a neat mixed bag of jazz
with a pcﬂ'l flavor and pop with
a jazz flavor that had high
listening appeal. Each member
of the group is a master of his
instrument, and in the case of

Young, two instruments. For in
a swinging rendition of “Tennes-
see Waltz,” Young switches to
cello for a guitar-style perform-
ance,

In the opening set, which
ran about 45 minutes, the group
rode through “Secret Love,”
“Be My Love,” “This Is All 1
Ask," with Walker in the spot-
light on piano, and their hit
Brunswick single, “"Wack,
Wack."

The group is now planning to
change its name to Young-Holt
Unlimited, to leave room in case
it grows to a quartet or quintet.
Their current Brunswick album
is “The Young-Holt Unlimited
On Stage” and their next LP
is due sometime after the first

year.
MIKE GROSS
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. My
DEAR SILVER THROAT: A* Spy

Tells MeYoure UPTIGHT inthe
Charts. Congratulations,

B.G.Jr.

DEAR B.G.Jr.
Toplenand

(EVERYTHING'S

ALRIGHT)
with Warner
Bros.# 7072

JOBETE MUSIC COMPANY, INC.

Grand Bivd., Peireilt 8, Mich.
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Talent

Reprise Gives First Edition
Front-Page Promo Buildup

NEW YORK — The First
Edition is up for a prime push
by Reprise Records. The cam-
paign will be co-ordinated with
the schedule of engagements
which includes an appearance
on the "“Smothers Bros. CBS-

TV Show™ Nov. 5 and at the
Bitter End in Greenwich Vil-
lage starting Nov. 8.

The First Edition, which is
being managed by Kragan-Fitz,
was introduced to members of
the Coast entertainment com-
munity at a press party on a
CBS sound stage at Television

Real Good Chiefs
In Double Roles

NEW YORK—Bill and Steve
Jerome of Real Good Produc-
tions are doubling as promo-
tion men and record producers
this month. On their agenda is
a promotion campaign on be-
half of “Same Old Fat Man"
by the San Francisco Earth-
quake on Smash, and “Heigh
Ho" by the Fifth Estate on
Jubilee. They are also scheduled
to record Reparata and the Del-
ron and Society’s Children. Re-
parata and the Delron are re-
leased on Bell Records, and a
disk affiliation is being nego-
tiated for Society's Children.
Also, Rene St. Clair and Marty
Leonard, Real Good pactees,
will be teamed and billed as
Goodness & Truth for a forth-
coming Jubilee disk,

City in Los Angeles. A similar
introduction was held in Chi-
cago at the Happy Medium.
While there, the group did radio
and television promotion on
their first single release, *“I
Found a Reason."” Press kit
folders were also distributed. A
similar promotion is being tied
in with their appearance at the
Bitter End.

Reprise is also preparing a
flock of merchandising pieces
which will be mailed to disk
jockeys, one-stops, etc. All pro-
motional activity will precede
the release of their first album
in mid-November.

The group is made up of
Mike Settie, Thelma Camacho.
Terry Williams, Kenny Rogers
and Mickey Jones. The Rich-
mond organization will be pub-
lishing Mike Settle's composi-
tions.

RCA’s Carlin Head
Writer of TY Show

NEW YORK — RCA Vic-
tor artist George Carlin has
been set as head writer of the
forthcoming ABC-TV special,
“John Davidson at Notre
Dame.” Carlin will appear as
guest star on the special as well.
The show is scheduled for Friday
(27).

Carlin, whose current Victor
LP is “Take-Offs and Put-Ons,”
has TV commitments that in-
cludes five Ed Sullivan shows, a
Jackie Gleason show, and the
Dean Martin show.

Signings

The Free Design, Chris, Bruce
and Sandy Dedrick, have been
added to Project 3 Records as part
of its current campaign on single
release. . . . Clay Hart to Hickory
Records. He's managed by Gerald
W. Purcell Associates. . . . Stormie
and Sunny to Inarts Records, new
independent label owned by Lib-
erace. The girl duo’s first single is
due in November,

The Move, a British recording
group on the Regal-Xonophone
label in England, has been signed
by A&M Records. The negolia-
tions were made with Muscadel
Production, representatives for all
Denny Cordell Products outside
the United Kingdom.

P=pper Agency
Launches Label

MEMPHIS — The newly re-
formed Pepper Talent Agency,
a division of Pepper Sound Stu-
dios, has signed two acts to
inauguarate the Pepper label.

Marty Lacker, for five years
associated with Elvis Presley,
now heads the new combined
division. He has signed the Short
Kuts and the Avantis,

Lacker currently is working
on distribution. He said the new
label would be primarily top
40 and r&b, but would include
some country.

Pepper Talent is the eighth
division in the Pepper complex,
It not only will produce rec-
ords, but will operate in man-
agement, booking and publish-
ing.

Jim Collins, executive assist-
ant to the president of Pepper,
said the firm currently services

JERRY VALE, left, autographs copies of his Columbia Records album,
at a recent promotion held by E. J. Korvette's outlet in New York.

Lloyd 4 to E. Europe Again

NEW YORK — The Charles
Lloyd Quartet, Atlantic Records
group, has returned to Eastern
Europe for concerts in Poland,
Rumania and Czechoslovakia.
The Quarter's tour includes ap-
pearances at the Warsaw and
Prague Festivals. The concert
in Rumania will be under the
sponsorship of the “Cultural
Presentations Program"” of the
Department of State,

The pgroup is scheduled to

3,600 radio and television sta-
tions with creations, productions
and musical images. It also rep-
resents regional and national
clients in creating and placing
broadcast and television time.

Pepper now has studios in
Mr:mphis and Dallas, and of-
fices in many other major cities.
It has representation in Austra-
lia, Canada and in Mexico.

play at the Jazz Expo '67 Fes-
tival in London Wednesday (25),
a TV concert in Stockholm Fri-

day (27) and a concert at the
Institute Fur Musik in Graz,
Austria,

Lloyd's adventures as the first
American ever invited to a So-
viet music festival were chron-
icled in the Oct. 3 issue of Look
magazine. This was Lloyd’s sec-
ond major magazine break., He
was recently hailed in Life mag-
azine as one of the young mu-
sicians who is winning new au-
diences to jazz.

In addition to Lloyd on tenor
sax and flute, the Quartet per-
sonnel is Keith Jarrett on piano,
Ron McClure on bass, and Jack

DeJohnette on drums. Also with
the group on its tour is Eric
Sherman, a Yale undergraduate,
who is making a documentary
film on Lloyd, and Lloyd's
manager, George Avakian,

stations
POP STANDARD. ROCK, ETC.

to all
radio

IV YOU WISH AN ADDITIONAL COPY OF “THE MANY
HOODS OF MURRY WILSON” FOR YOUR LIBRARY

PLEASE FILL OUT THE FORM BELOW. CLIP AND MAIL TO:

Gentlemen:

Station Call Letters:

Please send us an additional copy of “The Many Moods of
Murry Wilson™ for our library.

State

City
ZIP Code

Program Director:

Music Director:

Your Name:

Your Title:

O

Lt R R T e —————

WWW americanradiohistorv com

FRED STUART
ASSOCIATES

9126 Sunset Boulevard
Los Angeles, California 90069

Also, PLEASE INCLUDE
YOUR LETTERHEAD
WITH THIS FORM
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9 The Beach Boys’ dad, Murry Wilson, rides the
8 8 8 popularity wave with impressive instrumental
originals. Has the sound of success.

ﬂ;%i’of ST 2819
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HOT 1

Billboard

W STAR performer—Sides registering grestest proportienats upward progrees this week.

TITLE l-l'l'h!{hﬂltl'hlrlllllhh' ‘ |

11 TO SIR, WITH LOVE.
Lubu (Mickls Meat), Epic 10107

1 THE LETTER

Eox Tops (Dan Pemn], Mala 555

2 NEVER MY LOVE

Associatiss (Benes Mows), Warmer Bros. FOT4

9 HOW CAN | BE SURE.....
Towny Reicsli (Foumg Rmesh), Atlastic 3438

17 EXPRESSWAY TO YOUR HEART
Soul Survivers (Gemble-Hulf), Crimasn 1010

29 IT MUST BE HIM
¥ikki Carr (Dawe Pall], Liberfy S5784

20 SOUL MAN

) " i Stax 131

23 YOUR PRECIOUS LOVE. .

Marvim Gaye & T'ﬂﬂﬂ'_n
F

38 A NATURAL WOMAN
Arvtha Franklim (Jarry Wexler), Atlantlc 2447

59 INCENSE AND PEPPERMINTS .
Strambercy Alarm Clock (Frisk Stay & Wil elmant

16 GET ON UP..

Esquires (BI1l Sheppard), Bunky 7730

32 PEOPLE ARE STRANGE .
Doses (Paul Rothekild), Elekira 43621

10 GIMME LITTLE SIGN
Bremion Woad [Heeven-Wisn), Deubls Sher 116
19 HEY BABY (They're Playing

Qur Song) cpe iy b
Buckinghami (James o I'!i

1
S1 PLEASE LOVE ME FOREVER,.

dt}LEI'ITﬂI.IT Far
Hambren (Huey P. lli-n:, 'il'n-n ruumn.ll

ol I'M \\\"DHDEIIHG
Staviv Wender [Henry l:nlrrll,. 'l’--h H'III"

5 LITTLE OLE MAN
{(Uptight—Everything's Alright).
Elll Coshry (F Smith], Warmer Nred. TOTZ
62 THE RAIN, THE PARK &
OTHER THINGS
Cowsilly (Artia Kernfobd), MEM 13810
— (Loneliness Made Me Realize)

IT'S YOU THAT | NEED......
Temgpiatiens (N. Whitfielf], Gerdy TO&S

COME BACK WHEN YOU

G“nw uP 1_&“""““‘....“"“‘..
Bahby Wea & the "'""mum ﬁi

YOU KEEP RUNNING AWAY.
Four Tops (Helland & Dezler), Matown 1113

LET LOVE COME BETWEEN US B8
James & Bobby Purify (Papa Don), Bell 603

5

Peachen & Herh (David Kapralik & EKem Willlama),
e . IHIEII-‘."-I

4] THE LOOK OF LOVE. ... .....
Doty lﬂfﬂﬁl’l {Joneny Frent), Philipgs 40445
58 HOLIDAY
Ber Gomn (Mebari Stlgwosd), Aks #3321
8 JI:i.lFEFI.EE- PEACHES, PUMPKIN
Jay & the Techalgues [larey Rassl, Smash 2086

36 48 THE LAST WALTLI.

Inglehert Mumpardinek [Peier Sullivas),

Parret 40019
S 3 ODE TO BILLIE E‘E’
Bebbis Gantry (Kelly & Sabby st

& & (Your Love Keeps Lifting Mel
HIGHER AND HIGHER 12
Jackle Wilen [Carl Bavls), Brenswick 55338

@ 32 32 42 CHILD OF CLAY.... &

Jimmia Eodgers [Allen Stamion), ALM &7

o W

3 0®@®®@®0

RRR RORG

©a

25 33 LIGHTNING'S GIRL . .....
Mency Sinatrs (Lee Mazbewsed), Reprise 0830

29 39 ODE TO BILLIE JOE
King Curtis & Wiz Kingpime [Coghll & Doewd},
Atce @514

82 — KENTUCKY WOMAN
Neil Diamond (eff Barry & Ellie Geeemeich]

57 4B EVERLASTING LOVE ..
Rabert Enight (Burz Cason & Mac Gayden),

Rizing Sam 117
73 93 PATA PATA ..
Miriam Maksba {Jerry Ragovoy), l-rp-in lini

49 40 EVEN THE BAD TIMES ARE

GOooD .
'I'MIIH-IH- fmh Smith), Epic 'I-H:I:
72 — | CAN SEE FEII. MILES

14 15 DAHDELIUH
Ralling Stones (Andrew Looy Qidham)

9% == LIAI-EE I-n#"h“ Jerry Rass), illl'lll'l' ‘7rn

20 13 BROWN-EYED GIRL . ..
Vanm Morrigan Dot lu-::l. nu m

— — | SAY A LITTLE PRAYER
Dienne Warwick (Bacharech-David), Scepter 11202
&0 71

Brinds Holleway (Berry Gardy br.), Tamls 541355

69 ROCK 'N' ROLL WOMAN. ... .
Bufiale Springfield (Stephen Stills & “‘f'.'r:Tlﬁ

54 WHY DO FOOLS FALL IN LOVE
Hippenings (Tokems), B.T. Puppy 522

i Lﬂ‘;h.ml:h; Matlewsed [La """'ﬂ
alry [} "

80 JUST ONE LOOK

Halllen, Imperlal &4130
— BIG BOSS MAN
Ehvls Pregley, RCA Wicler ¥

12 1 DIG ROCK AND ROLL MUSIC

Felar, Faul B -"'hn:l I-:nu'lr-:?url

74 BOOGALOO DOWN
BROADWAY

Fentesiic Johmay €. {Jessn Jomes), Fhil-LA. of
' Sanl 205

KING MIDAS IN REVERSE. ...
Wollies (Ram Richards), Epic 10734

HUSH ..
milly Joe Bayal (Jos South), Calombie 44277

KARATE-BOO-CA-LOO
Jerry @ (Jarry Marray], Sheut 207
| HEARD IT THROUCH THE

E&#LEEFE. Figs (H. Whitfield], Seul 35029

45 MORE THAN THE EYE CAN 5SEE
Al Martine (Tem Morgan & “Mmm

— YOU DON'T KNOW ME
Elvly Presley, RCA Wicler %340

— KEEP THE BALL ROLLIN'
Juy & the Technigwes (Jurry Ross), Smuh 2124

g1 SHOUT BAMALAMA
Mickey Murray (Bebby Smith), 555718

— LIKE AN OLD TIME MOVIE ..

Scatl MeEeniie (John HII‘IT# & Lew Adier), Ode 105
79 IF THIS IS LOVE

(I'd Rather Be Lonely). .

Freciziens ﬂ:ﬂm-ltuihlr'h! 'Il‘i1|-1. I-II IM
?0 WHAT'VE | DONE

{(To Make You Mad)

Linds Jemes (Gebrge Nerr), Loma 2077

— — GLAD TO BE UNHAPPY

Mamis & the Pepin (Low Adler), Dunhill 4107

— — SHE IS STILL A MYSTERY . ...
Levia® Spoonful (loe Wissert), Ruma Sutrs 239

100 — — BACK ON THE STREET AGAIN

Sunshine Company [Joe Seracens), Imperial 64240

— — — GET IT TOGETHER
James Brows & the Fameus Flames (James Erown
King &1

HOT 100—A TO Z—(publisher-Licensee)

il Your Goadies Ars Gone |Grosvesy | Can See for Wil
Peaches, Pumpkin Pie | mmﬂlinnm. || iy Rock and ol

| Mzard I¥ Thisugh the Grape
dre Tow Mever Coming Homw (Presi, 1 a Little Prayer (Blue Seas/lag, AS
lul.ﬁrﬂrﬂluﬂ Ve |  I'm Wonderimg [lebete, DM
. I This 1s Lews [1'd l-li'hn' e Lemuly] (In-Tha

::-Il.. I-II'I"IH' ul Ill-ll III 4
LA Pockel/ irlu
Birds H' l-ri'r-lh Il-l'lrh'r h Incense and P

llmhi Dprm Irl-lhlr {II IH-.“I-III ll-r H Must Be I[- [Asa,

1 ra I's Get te Be ellow (Jim-Edd, BMI
Jext One Look (Presier Albwm,
ples/Lows Loms, BMI) _. .
Sereen Gems-Columbla,

Child of C e e Kembthy Weman (Tallyrond, M

Rk King Midsi in Reverse -I'Hll'l'hu BMNY ..ian
Lady Wird (Haxlewood
Lagland [Junt Mmsks, i
Lasf Waltz, The (Denna,
Loy Bay (Screen hnrl-hlnnlill
Lot 18 Duf [Crary Cajen, BN
Lt Lewe Coma II'FI'IH I.I:- IEIIH:I BMI)

ﬁ. '!r 'h.g: [Wek IW, E Warate-Bon-Ga-L

W L]

by the me | Gut e Phownls - the Ball I.l-1i{i:-‘
Cam't Etep Leving Tew {III'r BML . Laan B

Yeu hw Up {Puinted Danert,

whdlairs, ; Lik oid-Ti

Umca o My Lila {Steis &' Van' !ml: AII'.I.I'] Lishtaima’s

1] THH II||I-: “llr-.“ - Jobeie, B
1 ]

on Up (Hi-MI, u_‘ :

me Little Slaa (N ASCAF) : {Lonslineis Mad

h;llu: :#-‘lm. llllll
Lowvey Em:rzfl"l'.:u'n s Fine

Higaina, BAT)

usle J{l‘qni'

M)
Leck of :I.'I'l'l,. Tlt 1l:ul|n
iy Yau M i

Ode ta Billin Jos r-'lll Gentry} il.lﬂ;. Iﬂﬂ] ]

s
. A9 Ode ta Willle Ima) ll'hlrll
. 54 On & Salwrda Fi Ill1-] AR,
] Out of the Bles IHI:I
Pala rl'|E [I‘hl .I.!I-Eiﬂ
(] ¥ I'r-
mﬂ l,m luh ll'. ﬂlhl,:‘ﬂli
Farple
Ill:lL 1il P I Other 'I'i'hl
(Akbertal/Luviin, BMI - ..o,
Reck “n" Roll ‘Woman
rl'n-'lm..flnﬂulh.-'ml-mu. oM
Shame o8 }
iht iy SEill a Mystery (Faithfol ¥Yirue, A1) .
Shawr l."l-lllm (Magan,

i}
Skil nd Al BRI
Saut Has. {105/ Preat, B

Ilmll:l Haney mn.u"hrl “Soul, BMID ... 73

Suranme (Prejerd? F, DM

Sweet, Sweet Lovin® 1:.mh,u., M

Thiz 'H'l'i Memick, ASCAF)

Te ::;'i With Love (Lubv) Choreen Gems-Lalmmbla,
Wake Up, Wak (Trousdale, BMI

I':Ir.j 'Ill !tu:.":.'irn (Saturday/

ASCAP)
Lifthe Dle u... [Uptight-Dverything's Alright] Four, BMI)

What*ve | Deae (To Make Tou Hll‘,l
[EiraS Fisteca,
Why Do Fools Fall In Lave {Hlﬂt
You Mre My Sumshine [Peer nf'l, ]
'l'ih‘ I-l'l'l'l'r Y Dewn Kida {ﬂrl:ll-lﬁ.-"hﬂlll-n

I.lirt‘lhmﬂr[ﬂl:ulﬂﬁ-mrmr Bl .

My, Dresm Marchenl (Saferday, BM

(Seream Em-l!-hmul. L L
Mever My Lsve (Tomerlame,

Mext l'll.n fo Lwndan Ilullrr'llillj'.hlllr:. I.HII- Toor
Mine Fowsd Stes] (Press, BM 5 s

Matural Wemsn, &
Homburs (Tetal, K1) .
Cam | Be Su=e [Slocear, BMI] .......
vk [Lewery, BMI)

| dmbynnae BRE, BMI)
ous Leve (Jebete, BM
Tou've Made Me S0 Very Happy
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mﬂhﬂln as million selling single

Precal Harvm (Denmy I:Hi-llll- .I.I.Iul IH

&4 IT'S GOT TO BE MELLOW . . . .
Lean Haywoed (Leon Haywosd], Decca 31144

84 DIRTY MAN .

Laura l.ll [IJ-II. II.I|1:I.. Illll ]‘lll

— MR. DREAM MERCHANT.. ..
Jerry Butler {Jarry Bexs), Mercwry TIFII
— ARE YOU NEVER COMING
HOME
Samdy Pesey (Chips Meman), MGW 13834

@ 82 84 88 NINE POUND STEEL.........

Jow Simes (LR Esferprices, Ing,) Soend
Shige 7 2509

ﬁ_
53
m

96 BEG, BORROW AND S5TEAL..

Ohle Dxpresa (Mg Eabeans Prod.), Comes -l-l»;

B3 SPREADIN' HONEY
Watts 103rd St. Rhythe Band (Fred

72 PURPLE HAZE
Hmi HWendelz Experiomes (Yamuta), Reprise 0347

— WAKE UP, WAKE UP
Grass Rools [Sreve Barel & P. P, !I::H

— — WATCH THE FLOWERS GROW
4 Seapemi (Babk Crewn), Philips 40490

7878100 YOU MEAN THE WORLD TO ME
David Meusten (Billy Sharrli), Epic 10224

— — THIS TOWN
Framh Sinatrs (Jmmy Bewen), Reprioe 043

— YOU IFITEI. EI:T DOWN KIDS
(Senmy Band), Imperial B43&1

GO-GO GIRL

Lee Dersey (Allm R, Teuizabnt & Marshall 1.
Schara), Amy #98

CAN'T STOP LOVING YOU. ..
Last Word (Brad Shapirs & Steve Alilme), Ates 8494

— BRINK OF DISASTER. .
Lesiey Gore (Stevs Douglasl, Mercwry 72726

— GO WITH ME
Gems & Dubbe (Troy Caldwslll, TRX 3001

— GET DOWN
Harvey Scales B the Sevem Sownds (Leanis
Megic Towt

— OUT OF THE BLUE
Tammy Jemes & the Thondells (Big Mahoana HH:I

Rowletts 4775
= SUHHHE
Meel Harrisen (Jimmy Bowen), Reprise 0411
— BY THE TIME | GET TO

PHOENIX
Glen Campbell (Al Ba Lary), Caplisl 2618

LOVEY DOVEY/YOU'RE 50

Bunny Slgler (John Madare & Leom
Farkway

ALL YOUR GOODIES ARE GONE
Pariiaments (Chnten & Tayler), Revilet 311

NEXT PLANE TO LONDON. ..
Rose Garden (Greeme/Stons), Atce &510

GIVE EVERYBODY SOME
Bar-Keys (David Porter & liase Hayer), Volt 134

FOR ONCE IN MY LIFE
Toy Benmett (Hewsrd &. Reberts), Columbia 44258

SKINNY LECS AND ALL
Jer Tex (Boddy Willen), Disl 4043

YOU ARE MY SUNSHINE . ...
Mitch Ryder (Bob Crews), Mew Vol &34

BIRDS OF BRITAIN
Bob Crewe Generafion (Bob Crews), DynsVales 902

— SWEET, SWEET LOVIN'
Plattery (Richurd “Popeorn®’ Wylis), Municor 1175
.??IGD—SHAHEHH ME.

Chotk Jackson (Den ﬂimﬁﬂ Wand 1'IH

. — — — LAPLAND

Baltlmors & Ohle Marching Band M:I.humﬁ

— — — DESIREF’
Left Banks (Mike Orown), Smush 2119

— — — ON A SATURDAY NIGHT....
Eddle Floyd (Steve Grepper), Slax 333

BUBBLING UNDER THE HOT 100

101, AS LONG AS YOU'RE

Eeach Boyy, Cuplinl
Meskc Ewplaslen, Lswria
Wilsen Pickett, Atlamtic

voo BBl Yemoveky (Tally), Deddak 12

Erma Frankfin, Shout TV

10k Ed Ames, RCA Wighor

1ar, Hancy Slnatrs & Lee Hazlewosd, Bepriss
108, BALLADR OF WATERMOLE =2 Rager Miller, Smush
10%, YOU, MO DRE BET YOU

T00. CALIFORMIA MY WAT..............
117, TO SER, WITH LOVE. .. ... ovivrsinnaine . MHerkle Manm, Atlantfic
112, EXCERPT FROM A TEEMAGE QPIRA

113, ROBOBT BUT ME.

Tld4. LITTLE GiRL .ﬂl':ll'rr:lﬂnl

1158 LOVE OF THE ﬂlHHH HMI.I Wayme Mewies, Caplits

'1'1? 1:' {Hr“f ;?mu* et Barhars Mendslph
....................... T o

118, PONT WITH A GOLDEM MANE sthars: 3

IR, (THEME FROM) YARLLEY OF THE DOLLS

319
L]
1

Frankie Laine, ABC 10983
.o Commities, While Whale 257

444

luHi West, Mew Volce B2

JAmall Fates, l-n'"ﬂlll 31
| 35038

Every Mother® Son, m 13844
Damne Waerwich, Scepfer 17203

130, YOU CAN LEAD YOUR WOMAM TO THE ALTAR. . Oscer Temsy Jr.. Bell 488

i21. SHE

177, WICHARD & MI

123, MYITEEY OF TALLAHATUHIE BRIDGE
134, | ALMOIT CALLED YOUR MAME

126, ALLIGATOR BOOGALOD
}KHﬂ'ﬁﬁﬂL‘r'f”” . Bucth Owens, Caplfel
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Pye Exec Urges FM for Aussie

SYDNEY Australia — Sir
Howard Beale, chairman of Pye
Industries, Ltd., Australia, has
urged the Australian govern-
ment to introduce FM radio as
a matter of urgency,

Addressing shareholders at
the company’s annual general
meeting in Sydney he said the
total market for TV sets was
shrinking and unless the Govern-
ment provided some stimulus
for the Australian TV industry
“some redundancies in the near
future are inevitable.”

FM radio has been under
constant Government study for
some years and it is urgently
needed to revitalize the elec-
tronic industry, promote more
active electrical retailing and
provide continuing secure em-
loyment for skilled workers,
Eir Howard asserted,

Sir Howard's remarks have

By JICK VEITCH

prompted little support from the
rest of the electronics industry,
particularly in the light of the
annual report of the Australian
Broadcasting Control Board
tabled recently in Australian
Federal Parliament.

In a section devoted to FM
it stresses again that the Gov-
ernment has no intention of n-
troducing FM in the foresee-
able future. Government policy
on the matter was laid down
after an FM inquiry in Sydney
and Melbourne in 1957.

The most telling. argument
used against FM at the time
was that i1ts immediate introduc-
tion would be ill-timed in the
light of the development of TV
and the economic strain on com-
munities absorbing it.

A report tabled in Australian
Federal Parliament reveals Aus-
tralian commercial radio sta-

tions upped their 1965/66 in-
come by about $2 million over
the previous year to $285 mil-
lion.

And for the first time since
the early 1960s radio chalked
up a bigger net profit result
$6.4 million) than the com-
mercial TV stations,

Despite a_sharp revenue hike
from $54.7 million to $63.4 mil-
lion in 1965 /66 the commercial
TV industry suffered a marked
reversal in its level of profit-
ability, dropping nearly $2.5
million to a net of $3.85 mil-
lion

Radio, the first of the two
air mediums to top $6 million
in annual profits, had added
only three new stations between
1959 and 1966 (from 108 to
111) but since then has
increased revenue by $6.6 mil-
lion and profits by $1.6 mil-
lion.

WGKA Gets to Art of Matter

ATLANTA — Operating a
successful fine arts station re-
quire more than “just playing
classical music,” believes the
management of WGKA and
"WGKA-FM.

The station, which bills it-
self as Atlanta’s “"Voice of the
Arts,” also is filing an applica-
tion to increase its AM power
to 10,000 watts, up 10 times
from its current allocation. The
FM operation jum to 200,-
000 watts last May. A few
months  earlier, Jan. 23,
WGKA-AM had changed fre-
quencies, shifting down the dial
from 1600 to 1190. The station
moved Oct. 1 to the new Peach
Tree Center in downtown Atlan-
fa.

“We now rank well up in the
Atlanta market,” said Bart Is-
bell, station co-owner and gen-
eral manager.

Isbell attributes this to many
things, among them the station’s
“total involvement” in the arts
in Atlanta. “There are 25 dif-
ferent organizations that form
the Arts Alliance of this city,”
he explained, "“and someone
from this staff is an ex-officio

By BILL WILLIAMS

member of the board of each of
the organizations. We meet with
the boards and ask: "What can
WGKA do to help?” Then we
set out to promote everything
in the way of arts.”

5-State Coverage

Isbell said the new location,
with the tower a the 27-
story structure, will give the
station coverage in parts of five
States. The new tower will be
used, immediately for FM trans-
mission, while the old tower,
located at a much lower level
in the city's northeast section,
will continue in use for AM
radio until the power increase
is granted, FM rates on a
frequency of 92.9.

Isbell said technical facilities
in the new studios (which will
be located on the 19th floor
of the new center) will be sec-
ond to none. “Fidelity will be
of extreme importance,” he said,
“and we'll have the best avail-
able.”

Beginning Oct. 15, WGKA
will program the BBC Musical
Showcase, adding to the clas-
sical repertoire it now programs.

Program director Jonathan

WDKN Boosts Sales
Of FM-Band Radios

DICKSON, Tenn. — Since
station WDKN, Dickson, added
FM to its AM operation, mer-
chants in the town (6,000) have
virtually stopped selling radios
without an FM band, said
Henry Ragan, operator of three

KFMK-FMto
Rock-Jazz

HOUSTON — KFMK-FM
has gone to a rock 'n’' roll for-
mat, mixed with jazz. Program
director Johnny Maxwell said
that he's playing both singles
as well as stereo album cuts.
The station was playing Easy
Listening records. Deejays on
the station include Maxwell,
Gordon Scott, Jay Thomas,
David Lee, Mel Love, Charlie
Park. Station is the only stereo
Hot 100 outlet in town.

42

appliance stores in the town and
the leading handler of radios.

Bill Potts, general manager
of WDKN, said FM radio had
filled a need at night for the
Middle Tennessee community.
The 1,000-watt AM opera-
tion broadcasts simultaneously
through the day with the FM
station, then from sundown to
11 p.m. the WDKN-FM opera-
tion, with its 3,000 watts ra-
diated power, takes over.

As is the case in many smaller
areas, WDKN-FM must be
many things to many people.
It programs Hot 100, easy
listening, country, gospel, and
some weekend classical music.

The Hot 100 and gospel seg-
ments are all-request shows,
while the other formats follow
charts and the taste of Poits,
who does his own programming.
Ragan said that when FM was
added to the WDKN operation,

(Continued on page 56)

Phelps said the schedule at the
stations (they broadcast simul-
taneously from sunrise to sun-
set, while FM continues alone
to midnight) has been lightened
considerably. “We are relying
more on a standard repertoire
which gives us firmer control,”
he said. “We know exactly how
many times a year we play
everything. Actually we're more
classical than we used to be;
we've abandoned the lush pro-
gramming to those in that field.
I would say were now about
95 per cent classical, as we're
concentrating on what nobody
else does. However, the clas-
sics are lighter than they used
to be.”

Isbell took over the station
two years ago when the previ-
ous management had lost over
$100,000 in its ation. It has
been going in the black since
that time with "“more realistic

programming.” He said it previ-
ously m aimed toward
musicians rather than listeners.

Atlanta has a new cultural
center which Isbell feels will
stimulate even more listener-
ship. Theater Atlanta also now
has a full-time repertorial com-
pany. Robert Shaw has taken
over the symphony.

"Mini-Spin’
SAVANNAH, Ga. — WSGA,
1,000-watt Coastal Broadcasting
operation here has just changed
to a Hot 100 format and is
slating several records back-to-
back in a “Mini-spin" once per
hour to “give more music than
any other Savannah station,”

said music director Danny
Kramer.

The station is programming
50 records, plus a pick by each
deejay and oldies twice an hour.
The new line-up battling for the
market of 250,000 includes
Donnie Brook (from WLEE,
Richard, Va.), Chuck Rawlin-
son, Jim Squire, Kramer (who
came from WDOL, Athens,
Ga.), John O'Neill/ and Les Al-
len Kramer refers to the mar-
ket as a “sleeping giant that
we will awaken.”

LIN VILLALOBS, right, of WKVM in Puerto Rico, talks with
E;Enr;EH:Iﬁurds artist Ti.:nrnga'zrs..l de San Julian. Tom Chiroides, Puerto
Rican booker, looks on.

8 Mil. Tuned Into Aussie
Radio: Advertising Bureau

SYDNEY—AlImost 8 million
listen to Australian Radio Ad-

vertising Bureau which has
launched a nmew campaign—ac-
cented by facts and figures of
audience—to boost the value
of radio as an advertising
medium. The drive is centered
around trade press advertising
and a strikingly presented radio
facts kit for use by sta-
tion salesmen and advertising

agencies.
The kit is titled “Radio:
Benefits by the Dozen” and

stresses the theme: “Only the
sunshine covers Australia better
than radio.”

Data presented includes
such information as 7,927,494
Australians over the age of 12
listen to commercial radio.

A breakdown of country ra-
dio listeners show that each
week 91 out of 100 people lis-
ten for an average of 22 hours
5 minutes. A graph shows that
since March, 1966, radio audi-
ences from 5:30 am. to 9 am.
have increased by 11.7 per
cent; from 9 am. to 1 p.m. by
13.4 per cent; from 1 p.m. to 4
p.m. 13.5 per cent; from 4 p.m.
to 7 p.m. 12.4 per cent, and
from 7 p.m. to midnight 4.5 per
cent,

The Bureau also says that 40

cent of all cars have radio
and 59 per cent of new cars in
1966 were radio equipped.

Australia’s 11.6 million peo-
ple own 6.7 million radio sets,
compared with 2.6 million TV
sets and a 4.4 million daily
press circulation,

0000000000000 AT

MORROW TV’ER STARTS
WITH JEFFERSON’'S PLANE

NEW YORK—"Bruce Morrow's Music Power,” a one-hour
color special on ABC, will feature the Jefferson {urplane, Wednesday,
MNov. 8, at 7:30 p.m. WABC’s Morrow will criss-cross the country

to spotlight today's talent.

Morrow will televise from his

New York radio studio, switching

to San Francisco for the Jefferson Airplane, the Electric Circus in
New York for the Blues Magoos, the University of Denver for a
concert by the Doors, and to New York for the Children of Paradise,
Stevie Wonder and Buffy Ste. Marie. Morrow will focus on the new
artists, sounds and language of America, and their centers of popular-

ity across the country.
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KJAZ Jazz Conscious

SAN FRANCISCO—KIAZ,
the Bay Area's fulltime jazz
voice, is aware of the blend of
jazz with the whole folk-blues-
rock scene. The station has al-
bums by such artists as the Jef-
ferson Airplane and the Grate-
ful Dead in its library . . . along
with Thelonious and Miles and
4,500 others collected since go-
ing on the air in August 1959.

Owner-general manager Pat-
rick Henry sees the current mu-
sical scene as unusual In one
respect. Whereas in the late
'"40's and early '50's, the hard-

KFMC Going FM

PROVO, Utah — New FM
station slated to go on the air
the second week of December
is KFMC-FM here, a sister sta-
tion to KOVO. The stereo oper-
ation will program Hot 100 rec-
ords with the exceptions of hard
rock and r&b tunes.

core jazz composers and stylists
influenced other jazz musicians,
today it’s the non-jazz musicians
who are starting to influence
the direction of some of the
music. The Beatles and Ravi
Shankar are two examples
Henry points to.

Charles Lloyd, the headline
garnering saxophonist, who is
loved with equal freneticism in
Tallen, USSR, as he is at the
Fillmore  Auditorium  here,
where he plays avant-garde mu-
sic as psychedelic light shows
engulf the room, is perhaps the
first modern jazzman to bridge
the jazz and pop/hippie move-
ment.

Several of these pop/hippie,
long-haired electric guitar bands
lay claim to inspiration from the
Negro blues field. KJIAZ regu-
larly advertises folk-rock dances
in the area. Apparently the pro-
moters see a similarity in au-
diences and musical interests.

OCTOBER 28, 1967, BILLBOARD

www americanradiohistorv com

__#


www.americanradiohistory.com

Radio-TV programming

OO OO IR0

GIANT EASTON LAUNCHES
WEEKLY SEG ON KGW-TV

PORTLAND, Ore.—Lynn Easton, former lead singer for the
Kingsmen and author of their “Jolly Green Giant™” hit record of a
few years ago, has bowed a weekly bandstand-type TV show on
KGW-TV here. The Saturday afternoon show is called “this is IT,”

lower cased just like it reads.

Easton hosts more than 75 local high school students each
week, spinning records for dancing. The first show Oct. 14 featured
interviews with two of the Kingsmen and a live performance of
“Stay,” by Lanny Hunt and the Uniques. Easton, now with the
advertising firm of Keith R, Petzold, Inc., also interviews teens on
the show. A feature of each show is movies taken on a different

school campus each week.
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Rosko Mercer to Do D}
Show With WNEW-FM

NEW YORK — Bill (Rosko)
Mercer, former all-night person-
ity with WOR-FM who re-
signed a couple of weeks ago,
has been hired by WNEW-FM

Jor a progressive rock show and
will handle a seven-days-a-
week stint 7-midnight. George
Duncan, station manager of
WNEW-FM, said the decision
for the change in programming
and image of WNEW-FM was
“made strictly on Rosko’s avail-
ability.” WNEW-FM is build-
ing for the future, he said. The

station programs Easy Listening
music,

WNEW-FM was the first all-
girl station in New York, The
girls are being retained for the
daytime operations of the sta-
tion. Duncan said he saw no
reason why the combination of
girls daytime and Rosko night-
time shouldn't work. He said
Rosko would play “meaningful”
music. “Our music has pro-
gressed in this direction for some
while. Rosko's availability only
pushed up our timetable for
the change.”

Cleveland Hot 100 Outlets
5o Literary in Promotions

CLEVELAND—Hot 100 sta-
tions here are promoting them-
selves and deejays through book
overs. WHK will distribute

000 free book covers to

:ater Cleveland schools this
week. The paper covers not only
feature pictures of the station’s
six disk jockeys, but a cutout
section for bookmarks, WIXY"'s
13x20 inch covers, distributed
by Kenny King Restaurants, has
a space for a class schedule,

doodling, and a list of the
WIXY promotions — Chicken
Man, Football Scoreboard,

news question of the hour, the
WIXY six-pack of songs.

WIXY's big promotion last

semester, the Spirit Contest,
with prizes and celebrity hop
signatures, will be topped this
fall with a weekly Computer
Dance set-up at the high schools.

WHK is clicking in the class-
room with, among other things,
a Wake-Up Service with calls
in the morning by disk jockey
Johnny Michaels and a rah-
rah time with school cheerlead-
ers coming down to record their
yells. Wildest school promotion
belongs to deejays Charlie
Brown and Irv Harrigan of
WEYC. They agreed to dye
for teens, changing their hair
color to match the school colors
of the school with the most peti-
tions.

Chrysler Behind Series

HOUSTON — The Chrysler
Corp. is providing financial
backing for more than 200
videotaped country TV shows.

_ The 30-minute shows, taped
in color, are being done at the
studios of KHTV-TV. Four dif-
ferent acts are headlining the
shows, Ferlin Husky, Johnny

WLOS, FMer to
8-Hr. Hot 100

ASHEVILLE, N. C.—WLOS
and WLOS-TV, which have
been featuring an Easy Listen-
ing format, have gone Hot 100
8-midnight each evening, said
production manager Bill
Stroupe. Eddie Ray, a new man
on the staff, hosts the show.
“This is a request program cen-
tered around the top 40 and in-
cludes new singles and cuts
from rock °'n’ roll albums,”
Stroupe said, adding that the
show has brought unexpected
response from young FM listen-
ers as well as the AM'ers. The
daytime programming of the
station remains Easy Listening.

Wright and Kitty Wells, Sheb
Wooley, and Lonzo and Oscar
with the Homesteaders, Addi-
tionally, most of the top names
in country music are guesting
on the programs.

According to information re-
ceived, each of the acts is cut-
ting a series of 52 shows, 13
of which have been completed.
Chrysler is paying all produc-
tion costs, The series is to be
syndicated in markets around
the nation, with sponsorship by
local Chrysler, Dodge and Plym-
outh dealers. Exact details of
the distribution have not been
announced. Company officials
are working with booking agen-
cies in Nashville and elsewhere
lining up talent who are ap-
pearing in the Houston area.

KSEW Bows Sheet

SITKA, Alaska — KSEW,
which programs Hot 100 mu-
sic, is bowing a free songsheet
for teens here. The publication
would also feature articles on
music, artists, and records, re-
ports Joe Cucchiari.
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Requiem for a Heavyweight

NEW YORK—This is not so much a station
review, actually, as it is the obituary of a radio
format. It's an axiom that nobody is indispensa-
ble to a radio station, but that axiom fell to
pieces in the case of Murray (the K) Kaufman

and WOR-FM. When WOR-FM lost Kaufman,
the station lost its image, its drive, its whole
raison d'etre. Imaginative, exciting programming
went down the drain. Tedium came in.

It's also true that losing Bill (Rosko) Mercer,
who resigned a few days later on-the-air in an
attack at the programming consultant who'd
taken over the station (the consultancy also pre-
cipitated the change in format), also hurt. But
undoubtedly it was Murray the K who was the
station. Only Kaufman had the perception and
knowledge to select the best of the cuts of the
albums now being turned out by many progres-
sive rock groups. These were being okay'd in
listening sessions and making the playlist and
played extensively on his own show. This did
not include everything by the Beatles . . . only
their best musical works . . . and only the best
of the Doors, Country Joe and the Fish, the
Cream, Donovan, Tim Hardin. Only the cuts
that were shaping music,

To illustrate the drama of the role this station
was playing, one record man came back from
England with an unusual record he'd heard and
liked. He sent the record to WOR-FM and Kauf-
man because he felt no one else would play it.
He had no connection with the record, there was
no profit incentive. Thus, WOR-FM became the
first station in the U. S. to play “Whiter Shade
of Pale,” by the Procol Harum. I'd like to believe
that it was played for the quality of the music
rather than the hit-potential of the record. The
list of records that the station used to play strictly
on their musical merit was extensive, Most of
these were longer cuts from albums that rock
stations wouldn't play.

The first sense of change came when memos
came down from upstairs not to play certain
cuts. Then the deejays were kicked out of the
listening sessions and not allowed to have a say
in the records on the playlist. The playlist was a
flock of singles—all the hits. Only an occasional
new record was programmed and this by an
established artist. Kaufman protested. He pro-
tested himself out of a job.

Fans also protested the treatment of Kaufman;
he had an intellectual approach toward the mu-
sic that was interesting and absorbing. He had
the highest rated FM show in New York—a 4
share on one ratings survey, a 3 the next. This
was higher than many AM shows and a fantastic

PERSONALITY PROFILE

FM rating for New York. More important, his
audience was not composed of dial turners, such
as listen to rock ’n’ roll stations. People
who listened to Kaufman's show—Ilargely young
adults and adults and especially college students
—stayed. They were there every night.

Even more, fans protested the new program-
ming. So much so, that a memo came down from
upstairs to play three LP cuts an hour. But, un-
fortunately, the album cuts were not the right
album cuts.

Since Kaufman left the station, the program-
ming has been stagnant and insipid. is was
not a slow development; it happened suddenly
. . . ostensibly the moment Kaufman left the air.
Obviously, there's no one qualified to pick “to-
morrow’s music . . . progressive rock.” No one
knows what's happening musically. Worse, the
station and its management could care less about
progressive rock. From a progressive rock album
station, the image of WOR-FM has changed to
just another rocker. From aiming its program-
ming at young adults and the people who've
grown up with rock 'n’ roll since 1955, the sta-
tion is going for teeny boppers.

The psychology behind this is more commer-
cial than might be believed. A teeny-bopper
station would pull audience away from WMCA
and WABC, the city's two rockers, and make
WOR (the AM talk-format operation) show up
even better in audience rating surveys. WOR-
FM had, perhaps, created its own audience more
than luring them from WABC and WMCA.

At any rate, the station is playing the hits, the
biggest hits mostly, and playing them over and
over and oldies over and over until it sounds
like an imitation of a rocker, And not a d
imitation at that, Both Newsweek and Home
Furnishings Daily have taken note of the
changes. Not happily, either.

More than one radio man has termed the
recent programming change “stupid,” believing
that WOR-FM had achieved something totally
unique in radio and had found a programming
gap in the market. A gap that needed to be
filled. One radio man, sadly shakin%l his head,
referred to WOR-FM as now the fifth rocker in
the market (there’s only WABC and WMCA
ahead of it). Whether fifth . . . or even by
some miracle it became first . . . one thinks of
the old Kaufmanish WOR-FM and what it was
and, even more, what it could have eventually
grown to be (had all of the other deejays been
as astute as Kaufman and Rosko) and you can-
not help thinking that something good was killed
and what has replaced it is far, far short of
being nearly as good. CLAUDE HALL

WABC’s Leonard “Turned On’

NEW YORK — The Hot 100
deejay of today not only has
to be aware of the history of
pop music, but “do his home-
work and find out what a Ravi
Shankar is . . . or what psyche-

delic music is all about,” said
Chuck Leonard, air personality
on WABC here.

In some respects, psychedelic
music is very good, he said.
In many cases, however, record
companies are “throwing in
noise.”

In spite of “noise,” a lot of
good things are being done to-
day in the record business, Leon-
ard felt. He spoke of Teddy
Randazzo as one producer who
brought strings and other good-
music things into the pop field
. . » made this type background
popular on commercial records.

“l find that a lot of adults
today, who turned away from
rock 'n’ roll years ago, have
slowly began to realize that
many of the pop music artists
coming out on records today
are the same ones who would
have gone into jazz or classical
music in years past. But today
these artists have found they
can express themselves equally
well in pop music . . . and
make money at it,” he said.

S
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“The pop music field is the

better for it.”
More Honest

Today's songs have a much
more honest basis, he felt, than
the love ballads of yore. “Songs
are covering everything from
religious to reality.” He referred
to the latest records of Chad
Mitchell, saying Mitchell was
now “‘out of sight.” This type
of record would probably not
be played on his AM shows
(on WABC 11-midnight week-
days and 5-10 p.m. Sunday),
but might be played on FM
(he's on WABC-FM each Satur-
day 89 p.m.). On AM, said
Leonard, “you cater to the lis-
tener. You don't dictate to him
what he should like." But
WABC-FM has turned over
each Saturday night to a dif-
ferent kind of bag and Leonard,
on his hour show, plays such
things as “hip Sinatra, of which
there's not that much around,
and the records that are a little
too far out for Easy Listening
stations, but too tame for the
rockers.” On this show, he
blends such artists as Lou Rawls
and Aretha Franklin and Chad
Mitchell with Peggy Lee.

_ Leonard majored in journal-
1sm at the University of Illinois,

but became interested in the
radio-TV setup on campus and
worked on the campus radio
station—UPGU—as  program
director. He also worked at
Champagne, IIl. After college,
he worked in a training pro-
gram for reporters at the Wash-
ington Evening Star and remem-
bers doing a lot of obituaries.
But along during the nine
months he was at the Wash-
ington Evening Star, he began
working as a part-time deejay
on WEBB in Baltimore and soon
was making more money from
his radio job than his newspa-
per job. He eventually was do-
ing the morning show at WEBB.
In Jupe 1965, he left to join
WWRL in New York and left
the r&b-format WWRL in Sep-
tember 1965 to join Hot 100-
formated WABC, one of the
most powerful stations in the
nation.

Leonard feels that it's dif-
ficult to put a label on pop
music today. “What's happened
is that producers and artists
have pulled the labels off the
bottles and poured everything
into one bottle. Psychedelic mu-
sic is happening, r&b is hap-
pening, Latin rhythms are in-

(Continued on page 56)
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P9 k TOFr SELLING R&B SINGLES

% STAR Performer—Sides registering greatest proportionate ugward progress this week.

This Last Weeks on This  Last Weeks om
Week Week Title, Artist, Label, No. & Pub art

Vox OX Week Week Title, Artist, Label, No. & Pub. i A . No. 7 Ch
: l Billboard 1 SOUL MAN ;
,:s,,.,.:;a.; Sam & Dave, 5tax 231 [East/Pronfo, BMI) “h - HTII-E’;E:‘ ﬂLE AN I[I.IMIEM: EHIH]I’[I'II'I

2 YOUR PRECIOUS LOVE Bill Cosby, Warner Bras, 7072 (lobete, HMI}
Marvin Gaye & Tammi Terrell, Tamla 54154 27 20 KARATE BOOGALOO

By CLAUDE HALL

Radio-TV Editor (Jobete, BMI)

Larry Baders, formerly with a
Fort Wayne, Ind., TV station, has
joined WLWC-TV, Columbus,
Ohio, to host the "Teen Scene”
show. . . . The new deejay lineup
at WIRE i in Ind ianapolis, which just
went country music, is program
director Don Knight, Cal Heamn,
Bob Taylor, and Galand Scoft. .
Twenty Fhf stations are now uau:g
the CHS—FH “Young Sound” pro-

amming package, according to
g‘iﬁm D. Greene, director of
CBS-FM. . . . Lee Shoblom has

been upped to public relations di-

WDRC Into
All-Request

HARTFORD, Conn, —
WDRC, one of the nation's
leading powers in breaking new
singles, has launched a three-
hour morning all-request show,
featuring mostly oldies. Bertha
Porter, music director of the
Hot 100 outlet, said reception
has been excellent in the two
weeks the show has been on the
air. Requests are accepted on
the phone 9-10 a.m. “just as
fast as a receptionist can write
them down.” Then new person-
ality Jim Peters weaves in the
requests in his 9-noon show
every other record. Miss Porter
said the show was instigated to
appease housewives and other
listeners who seem to want to
hear past hits,

recior and production manager at
news-formated KBTR in Denver.
...John (Jumpin' Jack Diamond)
Deering is being transferred to
Armed Forces Radio-TV duties in
Yietnam: before entering the serv-
ice, he held down the morning
drive chores at WMOC, Chattanoo-
ga, Tenn., former Hot 100 out-
let. He most recently worked at
Hot 100-formated WMBL, More-
head City, N. C. Wants to join a
Hot 100 station in Tennessee or the
Southeast upon getting out of the
service next year. . . . I recently
had Jerry Kay with KJR in Seat-
tle; Kay is now midnight to 5 a.m.
on WLS in Chicago; reader Mi-
chael Brown in Sun Prairie, Wis.,
set me straight. Thanks, Michael.
case | didn't mention it before,
Jim Clemens and Dale Eichor are

co-music directors of country mu-
sic station KBUC in San Antonio.

WBVP & FM’er
Shift to Hot 100

BEAVER FALLS, Pa. —
WBVP and WBVP-FM s
switching to a Hot 100 format,
reports program director Chuck
Wilson. But he emphasizes that
it will be a “light rock™ format.
The 1,000-watt station (250
watts at night was recently
acguired by the Hall Communi-
cations Corp. Air personalities
include, besides Wilson, Jim
Reynolds, Larry Yeagley, Phil
Crysler, Dick Hanna, Jan Les-
lie, and Vince Minella.

WABC'’s Leonard ‘Turned On’

o Continued from page 55

fluencing music. All of these—
and other sounds—are being in-
corporated into a type of new
music that doesn't have a name.
Soul Music

Soul music has been the
growing cry of the r&b station
the past four years and the rea-
son, he felt, is that there are

RADIC-TV
MaRT

RATES

RECULAR CLASSIFIED: 25¢ a word.
Minimum: $5. First line set all cops.

DISFLAY CLASSIFIED: 1 inch, 520,
Each additional inch in same ad, $15.
Box rule around od.

FREQUENCY DISCOUNTS: 3 consecutive
insertions, 5'*‘ & consecutive inser-
tions, Iﬂ% 1-1 orf more consecutive

insertions, 159,

BOX MUMBER: 50¢ service charge _fer
insertion, Also allow 10 words (al

each) for number and address.
CLOSING DATE: 5 p.m. Tuesday, 11
days prior to date of issue.

PAYMENT MUST ACCOMPANY ALL
ORDERS.
Send order and payment to:
RADIO-TY MART, Billboard
188 W. Randelph 5t., Chicago, Iil. 60601

SCHOOLS & SUPPLIES

REI FIRST-CLASS RADID TELEFHONE
License in 5 weeks guaranteed. Tuition
5205 Heoms and Apts., 510-8153 per
week. Job placement free. Two schools:
Sarasola, ., and HKansas City, Mo,
Far ln!urmntl'::m wntlct REL, 133

n St..

WANTED TO BUY

STERED AND MOMNAURAL H.Eﬂﬂlltlﬁ.
LP's. Top du.‘lllr pl.idr-—n h tl.n.l:
M. N, King, 15 N. 13, Philadelphia

Pa. Tel: LO 7.6310. oc2d

few Negro stations today. R&b
music is not being produced
strictly for Negro audiences. In
many cases, &b records don't
even feature Negro artists.

Deejays, to be successful,
should play as many legitimate
hit records as possible in a show,
Leonard said. This doesn’'t mean
that you shouldn’t expose new
records with merit, but “if you
have the ability to in anyway
control your program, it's your
duty to not play the bottom
40. The listener wants to hear
the big records.” It's up to the
deejay to program these skill-
fully enough so that the lis-
tener who has been listening
for quite a while won’t find the
repetition “wearing.” He said he
asks himself about each record
that he selects from the play-
list—"Is it a top 10, has it been
a top 10, will it be a top 107"
He doesn't advocate playing
oldies older than three years
as a steady diet, feeling the mu-
sic has changed too much in
recent times for listeners to
identify with old records.

The deejay should protect his
integrity, he said. He should be
honest with his audience. “To
take that one step further, in-
stead of trying to be someone
else, be yourself. On a day-to-
day basis, it's hard to do an act.
But if you're nobody but your-
self every day on the air, you
can be fresh everyday.”

WDKN Sales Up

e Continued from page 42

every buyer asked for an FM
band. Now he stocks only AM-
FM and FM radios.

In operation for 13 years with
WDKN-AM, Poits contends he
still has some of his original
sponsors. The station serves a
market covering parts of nine
counties.

EXPRESSWAY TO YOUR HEART .......

Soul Survivorz, Crimsan 1010
(Double Diamond/Downstairs, BMI)

A NATURAL WOMAN ........
Aretha Franklin, Atlantic 2441
(Screen Gems-Columbia, BMI)

GET ON UP
Esquires, Bunky 7750 (Hi-Mi, BMI

ODE TO BILLIE JOE
King Curtis and His Kingpins, Afco &51&
(Shayne, ASCAP)

YOQU KEEP RUNNING AWAY
Four Tops, Motown 1113 (lobete, BMI}

ODE TO BILLIE JOE
Bobbie Genfry, Capital 5950 (Shayne, ASCAP)

(Your Love Keeps Lifting Me)

HIGHER & HIGHER .......... ... ... 10

Jackie Wilson, Bruriswick 55338
{Jalynne/BRC, BMI)

FUNKY BROADWAY

Wilson Pickett, Atlantic 2430 (Routine/
Drive-In, BMI)

APPLES, PEACHES, PUMPKIN PIE ... ..
,IaI & ILL- Technigues, Smash 2084
bestal /Act Three, BMI)

MEMPHIS SOUL STEW
King Curtis, Atco &511 (Fronto/Kilynn, BAI)

WHAT'VE | DONE (To Make You Mad) .
Linda Jones, Loma 2077 (Zira/Floteca, BMI)

SHOUT BAMALAMA
Mickey Murray, 555 715 (Macon, BMI)

DIRTY MAN .
Lavra Les, Chess 2013 (Chevis, BMI)

TO SIR WITH LOVE
Lulu, Epic 10187 (Screen Gems-Columbia, BMI)

I'M WONDERING
Stevie Wonder, Tamla 54157 (Jobete, BMI)

COLD SWEAT

James Brown & the Famows Flames,
King &110 (Dynatone, BMI)

DIFFERENT STROKES ... ..
syl Johnaon Twillghr 103 :Eachrunf
Edgewater, BMI

LET LOVE I'.'-‘IJHE BETWEEN US .. ... ...

James & Bobhy Purify, Bell 685
(Gallica, BMI)

LOVE IS STRANGE
Peathes & Herb, Date 1574 [Ghazi, BMI)

LOVE BUG, LEAVE MY HEART ALONE ..
Martha Reeves & the Vandellas, Gordy 7062
{lobete, BMI}

iTS GOT TO BE MELLOW . .
Leon Haywood, Decca 321464 Hm-. Ed:l, BMI]
TELL HIM

Patty Drew, Capital 5841 [Beechwood/
Edgewater, BMI)

IN THE HEAT OF THE NIGHT .. ... . ..

Ray Charles, ABC 10970
{United Artists, ASCAF)
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Jerry 0, Shout 217 (Boogaloo/Love Lane, BMI)

CASONOVA (Your Playing Days Are Over) 10
Ruby Andrews, Zodiac 1004
(RicWil fCalfam, BMI1)

NINE POUND STEEL . ..
Joe Simon, Sound Stage 7 2589 (Press, BMI)

PATA PATA
Miriam Makeba, Reprise 0806 (Xina, ASCAP)

BOOGALOO DOWN BROADWAY ... .....
Johnny C, Phil-L. A, of Soul 305
(Dandelion/James Boy, BMI)

Box Tops, Mala 5&5 (Barton, BMI)

YOU'RE MY EVERYTHING
Temptations, Gordy 7063 (Jobete, BMI)

| CAN'T STAY AWAY FROM YOU .......
Impressions, ABC 10964 (Chi-Sound, BMI)

(Loneliness Made Me Realize) IT'S

YOU THAT | NEED .
Temptations, Gordy 7045 (Jobele, BMI) -

TAKE A LOOK .
Aretha Franklin, l:ulumhla -HET{I' lEdnn, I]M[}

| HEARD IT THROUGH THE GRAPEVINE .
Gladys Enight & the Pips, Soul 35039
(Jobete, BMI)}

Jean Wells, Calla 137 (Eden, BMI)

FALL IN LOVE WITH ME
Betty Swann, Money 129 (Money, BMI)

EVERLASTING LOVE . .
Robert Knight, Rising S5ons 705
{Rising Sons, BMI)

GET IT TOGETHER ...... ............ 1

James Brown & the Famous Flames, King &122
{Dynatone, BMI)

GET DOWN
Harvey Scales & the 7 Sounds, Magic Touch 2007
(LaCour/East, BMI)

GIVE EVERYBODY SOME

Bar-Kays, Volt 154 [East, BMI)

IF THIS IS LOVE (I'd Rather Be Lonely) . 5
Precisions, Drew 1003 (In-The Pocket/

Sidrian, BMI1)

BELIEVE IN ME BABY .. . ............ [
Jesse James, 20th Century-Fox &684
(Je/Ma/Chevls, BMI)

A HUNK OF FUNK 1
Gene Dozier & the Brn’rherhnud Mml:f Eiﬂiﬁ-
(Metric-Dozier, BMI)

TO SHARE YOUR LOYE ... ........... . D
Fantastic Four, Ric Tic 130 [Don, BMI)

PIECE OF MY HEART . ... ... ......... 1
Em? Franklin, Showt 221 [Web IV, Ragmar, g

G0 GD GIRL
Lee Dorsey, Amy 998 {Marulnr BT

MR. DREAM MERCHANT .
lerry Butler, Mercury 72721 (Saturday, E-HII}

Billboard SPECIAL SURVEY For Week Ending 10/28/67

TOFP SELLING R&B LP's

+ STAR Performer—=LP's registering greatest proportionate upward progress this week,

Last Weeks on
Week Week Title, Artist, Label, No. & Pub. Chart

DIANA ROSS & THE SUPREMES
GREATEST HITS
Motown M 2-663 (M); M35 2-663 (3)

FOUR TOPS GREATEST HITS .. ....... .. 5
Four Tops, Motown M 862 (M); MS 662 (5)

Aretha Franklin, Atlantic 8150 (M);
SD B150 (5)

WITH A LOT 0" SOUL .
Temptations, Gordy M 922 (M); § 922 (5)

COLD SWEAT, PARTS 1 & 2 .

James Brown & His Famous Flames,
King 1020 (M); § 1020 (5)

ODE TO BILLIE JOE
Bobbie Gentry, Capital T 2B30 (M];
5T 2830 (5)

Young Rascals, Atlantic 8148 (M]; 5D 8148 (5)

| WAS MADE TO LOVE HER .
Stevie Wonder, Tamla T 279 {M}; 15 2?? {5]

REACH OUT
Four Tops, Motown M 880 (M); 5 &40 {5

SUPER HITS .. 11
Various Arfists, A'rlun'ru: 5D1 [.'n'l.] Stl Erl:ll {5}

MAKE IT HAPPEN . ... ... ........ 5

Smokey Robinson and the Miracles, Tamla
T 276 [(M); TS 2758 (5)

MARVIN GAYE & TAMMI TERRELL UNITED 4
Tamla T 277 (M); TS 277 (5)

REVENGE .

Bill Cosby, Warner Bros. W 1591 (M);
W5 1691 (5)

THE TEMPTATIONS GREATEST HITS .. .46
Gordy 919 [(M); 5 219 (5)

RESPECT
Jimmy Smi*h, Verve V B705 (M); V&-8705 (5)

Last
Week Week Title, Artist, Label, No. & Pub.

15

| NEVER LOVED A MAN THE WAY

I HNE YO .. oy sy
Aretha Franklin, Atlantic B139 (M); 5D
B13% (5

WINDOWS OF THE WORLD
Dionne Warwick, Scepler SRM 543 (M);
SP5 563 (%)

HERE WHERE THERE IS LOVE
Dionne Warwick, Scepter SEM 555 (M);
SP5 555 (5)

BILL COSBY SINGS/SILVER THROAT ..
Warner Bros, W 1709 (M); WS 1709 (5)

LUSH LIFE
Nancy Wilsan, Capitol T 2757 (M);
5T 2757 (5)

ARE YOU EXPERIENCED?

Jimi Hendrix Experience, Reprise R &25]
(M); RS &261 (5)

JR. WALKER & THE ALL STARS “LIVE"..
Soul 705 [(M); § 705 (5)

EVERYBODY NEEDS LOVE ............. 1
Gladys Knight & the Pips, Soul 706 (M);

5 706 (3)

A DAY IN THE LIFE

Wes Montgomery, ABM LP 2001 (M); SP 2001 (S)

FOR YOUR LOVE . oL |
Peaches & Herb, Date TEM 3005 f-'-l.!r
TES 4005 (5)

.................... 10

THAT'S LOU ...
Lou Rawls, Capital T 2756 (M); ST 2755 (5)

A COLLECTION OF SIXTEEN ORIGINAL

BIG HITS, VOL. 7 .

Various .!u-mfs Motown 15-&1 [.'.l.] 5 &581 [5)
OTIS REDDING LIVE IN EUROPE .. . .. 10
Volt 416 (M}; 5 416 (3)

COWBOYS AND COLORED PEOPLE

Flip Wilson, Atlantic 8149 [M); 5D B149 (5)

HYPNOTIZED
Linda Jones, Lema L 5907 (M); LS 5907 (S)

OCTOBER 28, 1967, BILLBOARD
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+ HOW DO YOU GET 26 ALBUMS AND 14 SINGLES
+ ON THE CHARTS. AT THE SAME TIME

+ BY INVOKING THE KNOW-HOW OF THE INDUSTRY'S
 MOST VOLATILE PROMOTIONAL STAFF

MARVIN DEANE
(NAT'L PROMOTION MANAGER)

CLYDE BAKKEMO WALT CALLOWAY DON CARROLL BILL CASADY CARL DEANE
(LOS ANGELES) (SAN FRANCISCO) (ATLANTA) (CHICAGO) (NEW YORK)

FRANK FALANGA MIKE GRATZ NORRIS GREEN . CARL MADURI
(BOSTON) (ST. LOUIS) (DALLAS-HOUSTON) (WASHINGTON, D.C.) (CLEVELAND-CINCINNATI)

RON MOSELEY ince PeRNcaNo  WARNER BROS. - SEVEN ARTS  RONNIE SINGER 308 SWITH

(NEW YORK-LOMA RECORDS) (DETROIT) (PHILADELPHIA) (SEATTLE)
RECORDS, INC.
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The 2nd annual Baja Marimba Band Moustache Contest is open to all Distributors,
Rack Jobbers, One Stops, Retailers and Radio Stations. 1ST PRIZE . An all
expenses paid 1 week vacation for 2 to Spain. 2ND PRIZE . An all expenses paid
1 week vacation for 2 to Mexico City. 3RD PRIZE - A color T.V. 4TH PRIZE -
On the road with the Baja Marimba Band for one week as band boy. Deadline
for entering Nov. 15, 1967; closes Dec. 1, 1967/. Final entry photo has to be
mailed in by Dec. 1, 196/. To enter, submit a photo of yourself with name,
address, and phone number to A&M RECORDS, 1416 N. La Brea, Hollywood,

California 90028, Attention: Moustache affiliation. Soon to be released, the
BAJAS' new album “FOWL PLAY".

WWW americanradiohistorv com
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For Abnak Productions
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wse wraruss e KL FROM THE GROUP'S OWN
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=izl RABON - EZELL - DURILL
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Album Reviews

POP SPOTLIGHT

COLLAGE

Moel Harrison. Reprise R 6263
(M); RS 6283 (5)

Featuring his current single, “Suzanne,”
Moel Harrison has a good chart package in
this 12-cut album, which ake includes his
single “Mrs. Williams* Rose.” Several re-
cent hits are given unusual freatment, such
a2 Procol Harum's “A Whiter Shade of
Pale,” which gets a distinct dance beat.

POP SPOTLIGHT

CLEAR LIGHT
Elektra. EKS 7401-1 (5)

The “Clear Light" brings a bright glow fo
the music scene. The six boys that make up
the group know just what's needed fo make
fheir songs stand out and they deiiver
in no uncerfain terms, The group is already
getting play on “Black Roses” but the
other tracks in the package have as much
excifement especially *Mr, Blue.”

POP SPOTLIGHT

LATIN HITS | MISSED

Edmundo Ross Ork. Llonden
SP 44094 (5)

This Phase 4 album shoukd gain wide ac-
ceptance among consumers of easy listening
and Latin music. Edmundo Ross, is the

ect inferpreter of such familiar num-

as "Tico-Tico,” “"Solamente Una Ver"
and “‘Baia.” Other gems include ““Spanish
Flea,” "La Bamba™ and *“The Peanut
Vendor, ™

POP SPOTLIGHT

DOWN TO MIDDLE EARTH

The Hobbits. Decca DL 4920
(M); DL 74920 (5)

The Hobbits, & new group whose name
was ImFireJ by characters in the novels of
Tolkein which is top-reading in the college
sef, have a lot more than this built-in
promotion going for them. They ara highly
talented and individualistic with the sounds
and material pegged for today's market.

G

AT O 8P e s

—— e —— — ] ek R e ey iy T
—TrE— T R S 84 e ey

o 5
Lo/

RS

)

\...- ¥

CLASSICAL SPOTLIGHT
TCHAIKOVSKY: QUEEN OF
SPADES

Bolshai Theatre Khalkin, Melo-
diya/ Angel SRD 4104 (5)

One of Tchalkoviky's finest vocal scores,
"The Queen of lgpld!l (Fique Dame)” re-
ceives an inspired reading from top solo-
ista and the orchettra and chorus of the
Bolshoi Theater under the firm direction
of Boriz Khaikin. A.mm the fine soloists
are tenor Zurab Andzhaparidze, soprane
Temara Milashkina, and contralte Irina

Arkhipova,

CLASSICAL SPOTLIGHT

RACHMANINOFF: ISLE OF
THE DEAD/SCRIABIN: POEM
OF ECSTASY

U.5.5.R. Symphony (Svetlo-
nov). Melodiya [ Angel 5R
40019 (S) '

Yevg Svetlanov has come up with an-
ﬂul‘ op m:lluﬂi?giiz? Ir;hi IJLI. unusual

ssian reperfoire, incly o first stereo
performance of &l:llmlﬂ?ﬂidﬁ':. "“The lsle
of the Dead.” The U.5.5.R. Symphony is
excellent in this and In Scriabin’s “The
Poem of Ecstasy.”

Alexis Weissenberg has
guality of true musical greatness. From
the standpoints of lechnigue and interpre-
tive quality, his Liszt recordings are superb,

NEW ACTION ALBUMS

* NATIONAL BREAKOUTS

NO NATIONAL BREAKOUTS

THIS WEEK

* NEW ACTION LP's

These new albums, not yet on Billboard’s Tep LP's Chart,

have been reported getting strong sales
in major markers.

INCENSE & PEPPERMINTS

Strawberry Alarm Clock, Uni 3014 (M); 73014 (5)

(874-03014-3; 874-73014.5)
GETTIN' TOGETHER . . .

Tommy James & the Shondells, Roulette R 25157 (M);
SR 25357 (S) (795-25357-3; 795-25157-5)

TWO RAGA MOODS . .

Ravi Shonkar, Copitel T 10482 (M); ST 10482 (3)

(300-10482-3; 300-10482-5)
GOODBYE & HELLO . ..

Tim Buckley, Elekira EKL 318 (M); EKS 7318 (3)

(455.00318-3; 455.07318.5)
GARY LEWIS—LISTEN! . .

TELL HIM

aclion by dealers

Liberty LRP 3524 (M); LST 7524 (5) (630-03524-3;

630-07524-5)
TOGETHER . . .

Intruders, Gamble G 5001 (M); G5 5001 (S)

(505-05001-3; 505-05001-5)
PSYCLE . ..

The Hoppenings, B.T. Puppy BTP 1003 (M); BTPS 1003 (S)

(237-01003-3; 237-01003-5)
THE TRIP . . .

Soundtrack, Sidewalk T 5P08 (M); ST 5908 (5)

(809-05908-3; BO9-05908.-5)
MEXICAN TRIP . . .

Mystic Moods Orchesiro, Philips PHM 200.-250; PHS

&00-250 (740-20250-3; 740-60250-5)

CLASSICAL SPOTLIGHT

NIGHT ON BALD MOUNTAIN
& OTHER ORCHESTRAL

SHOWPIECES
london Symphony Orch. &
Chorus (Solti). London CM

#3503 (M); C5 6503 (5)

Borodin, Glinka and Mussorgsky are the
composers represented in  this  all-Russian
showpiece put
and the London Symphony Orchestra and
Chorus. The music s rich and melodic
and Solti keeps his
and ta the point,

logether by Georg Solti

interpretation  1irim

CLASSICAL SPOTLIGHT

LISIT: SONATA IN B MINOR/
PETRARCH SONNETS

Aleis Weissenberg. Angel S
35383 (5); 34383 (M)

the compelling

873-05093-5)

THE FUNKY BROADWAY . . .

Dyke & the Blazers, Original Sound LPM 5018 (M); LPS
8876 (5) (705-05015-3; 705-08874-5)

THE PURE SOUNDS OF THE
PURIFYS . ..

James & Bobby Furify, Bell M 6010 (M); 5 4010 (5)
(213-08010-3; 213-046010-5)

BUFFALO SPRINGFIELD AGAIN . . .
Atco 33-226 (M); SD 33-226 (S) (175-33226-3;

175-33226-5)

CLASSICAL SPOTLIGHT

-
)

: BACH: CHROMATIC FANTASY
& FUGUE/PARTITAS NOS. 5
L&

Alexis Weissenberg, Angel
36437 (M); 5 38537 (5)

Weissenbergs recording of Bach's “Fantasy
and Fugue™ and the two partitas are ex-
amples of inspired pianism. He i in the
great fradition and merits every accolade,

Slereon Showphsees for Drchestr
PR rwrrsny | ush oy 505
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CLASSICAL SPOTLIGHT

SHOWPIECES FOR
ORCHESTRA

Philharmonia Orch. (Karajan).

Angel CB 3710 (S)

Karajan and the Philharmonia play some
of the more ular classical repertoire—
Tchaikovsky's 1812 l.'l"rll'fl.lll’" Moussorsky's
“Pictures at an Exhibition,” Liszt's "“Hun-
garlan Rha <" Weber's “Invitation fo
the Dance,” eftc. The performances are
sparkling, and the album packaging hand-
sOme.

(Continued on page 62)

. .
More will

LIVE

HEART FUND

www americanradiohistorv com

the more
you GIVE

STRANGE DAYS . ..

The Doors, Elektra EXKL 4014 (M); EKS 74014 (5)
(455-04014-3; 455-74014-5)

THE BEST OF DEL SHANNON . . .
Dot DLP 3824; DLP 25824 (430-03824-3; 430-25824-5)

THE COWSILLS . . .

MGM E 4498 (M); SE 4478 (5) (660-04478-3; 660-4498-5)

Patti Drew, Capitol T 2804 (M); 5T 2804 (5)
(300-02804-3; 300-02804-5)

EARTH MUSIC . ..

Youngbloods, RCA Victor LPM 38485 (M); LSP 3845 (S)
(775-03865-3; 775-03865-5)

THE MAGIC PEOPLE . . .
Paupers, Yerve Forecost FT 3026 (M); FTS 3024 (S)

(895-03026-3; 895-03026-5)
YOU'RE A VERY LOVELY

WOMAN . ..

Merry-Go-Round, A&M LP 132 (M); 5P 4132 (5)
(108-00132-3; 108-04132-5)

MORE BRAZILIAN BYRD . ..

) Charlie Byrd, Columbia CL 2692 (M); CS 9492 (5)
(350-02692-3; 150.09492-5)

PINK FLOYD . ..

Tower T 5093 (M); 5T 5093 (5) (873-05093-3;

Say You Saw It in Billboard

OCTOBER 28, 1967, BILLBOARD
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The Funky Broadway/Dyke

& The Blazers

Selling Like Crazy!
Over 50,000 sold in 10 days!

DISTRIBUTED BY:

Original Sound Records

7120 Sunset Boulevard, Hollywood, California

Bookings: Univerassl Attractions
Frank Sands
200 W. 57 Se., Hew York, N.Y. 10015, (2132) JU 2-7575

Managesment: Art Barrell

Albany
MOHAWK RECORDS

Atlanta
SOUTHLAND DIST, CO,

Boston
DUMONT REC. DIST.

Buffalo
BEST RECORD DIST.

Chicago
ROYAL DISC DIST.

Charlotte
BiIB DIST.

Cincinnati
SUPREME DIST.

Cleveland
SEAWAY
DISTRIBUTORS

Dallas
JAY KAY

Denver

ACTION RECORD DIST.

Detroit
ARC DIST. CO.

El Paso
M. B. KRUPP DIST.

East Hartford
SEABOARD DIST.

Honoluiu
MUSIC CRAFT DIST.

Houston
H. W. DAILY, INC.

Los Angeles
METRO RECORD DIST.

Miami
TONE DISTRIBUTORS

Minneapolis
H. LIEBERMAN

MNashville
SOUTHERN DIST.

Newark
ESSEX RECORD DIST.

MNew Orleans
ALL SOUTH DIST.

New York

METRO RECORD DIST.

Philadelphia
UNIV. REC. DIST.

Phoenix
ARIZ. M. B. KRUPP
DIST.

Pittsburgh
HAMBURG BROTHERS

San Francisco
IND. MUSIC SALES

Seattle
CONSOLIDATED
RECORD DIST.

5t. Louis
COMMERCIAL DIST.

Washin , D.C.
!-‘.-l.'3H"-lln.'.lgttli.i1 BROS.

Wichita
PIONEER DIST. CO.

OSLPM 5016
STEREO B876
Also 4 & B track tape
4 track 24T B876
8 track #8T B&76


www.americanradiohistory.com

Album Reviews

'I'Ql' lp‘I e Continued from page 33

151 142 TODAY'S THEMES FOR YOUMNGC LOVERS .... 7 176 165 THE YIDDISH ARE COMING!
Porsy Foith B Mis k. & Charw, Calombla €L 1784 i3; C3 W34 ) THE YIDDISH ARECOMING! . .............
RI8-5TMM-2 Low Jmmebd with Variems Ao, Vorwe ¥ 108 Sak Wi100s8 )
152 119 OUTSIDERS ... HAPPENING "LIVE!™ . . .. .. 10
e Continued from page 60 Copirel T 2748 (Ml OF TP48 (3] CROPTA3, BORRIASE 177 176 TIME & CHARGES ................cc.... 21
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' 180 198 ITMUSTBEHIM ...........c0000vuvinnn 2
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157 156 GREATEST HITS OF ALL TIMES . 46 oy Gt Vs, Griveble LI 0 000
s s, Mkt S0 0 B 03 518 182 181 JOHNNY'S GREATEST HITS .............. 452 B
158 158 JOHNNY CASH'S GREATEST HITS, VOL. 1.. 15 S o A
e staiersd) Sseeneras 183 183 CALIFORNIA DREAMING | 32
130:60 [OURSONG oo el 3 e Tk S S
g 184 — TWOFORTHEROAD .................... 1
159 THE BEST OF BILLY VAUGHMN . ...........
T — 7y, CssicA SPOTLIGHT L o o e s by el s @ R Y e, T
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TIC SYMPHOMIES, NOS. 4, LOW PRICE CLASSICAL ®Indicates Star Performer
586
Philharmonia Orchestra (Klem- @ SPOTLIGHT .

perer). Angel CB 3711 (5)

standing, and his monumental style is an
Inspiration for the Philharmonia.

MOZART: PIANO QUARTETS

George Srell at plano, and wviolinist Joseph
Reismann, violist Boris Kroyt and I:III‘EI
Mischa Schneider of the famed Budapest
Quartet turmm in outstanding performances

of Mozart’s two piano quartets in this mono-
only reissue.

Every album sent to Billboard
for review I3 heard by Bill-
board’s Review Panel, and
its 1cles potentiol is rated
within its category of music
Full reviews ore presented
for Spotlight Picks or Special
Merit Picks, and all other
LPs are listed under their
respeclive categories.

-.'.Ilﬂlﬂnf;i.ﬂ JCvTES

ALBUM
REVIEW LOW PRICE CLASSICAL LOW PRICE CLASSICAL
POLICY @ SPOTLIGHT @ SPOTLIGHT
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FI?I . T%:Tﬁ’t; E* %r?gﬁlfth:lpﬁ:;ﬁ George Szell/Budapest String 3 [ |E':'EHE-"'-\'|1N“5H SEE Alnum Rwlms
ree- s .

is "I:i'lll"ﬂl'l:l w]ill: gr!npuﬂﬂnmzﬂdi unde:- ﬁ;;nmh Odyssey 32 16 0139 0" BAtK Cﬂm

BRAHMS: CONCERTO NO. 2
IN B FLAT

Claudio Arrau/ Philharmenia
Orchestra (Giulini). Serophim
&0052 (M); 5 40052 (S)

This is a bargain at the price. Arrau's
interpretation of Brahms' “Plane Concerto

Ne, 2

Is replete with sensitivity and

STRAVINSKY: OEDIPUS REX

Czech Philharmonic (Ancerl).
Turnabout TY 341795 (M)

This powerful Stravinsy work becomes a
moving and exciting force as conductor
Karel Ancerl, the Crech Philharmonic and
soloists fuse perfectly together. Iva Zidek,
as Oedipus, Vera Sovkupova and Karel

virtuosity, A brilliant pianist,

BREAKOUT sinGLES

% NATIONAL BREAKOUTS

Berman have excellent wolces,

“ REGIONAL BREAKOUTS

These new records, ng! yet on Billboard's Hat 100, have been
reporfed getting l'lrurlu sales action by dealers in major
marketis] listed in parentheses.

ALLIGATOR BOOGALOO .

lov Donaldson, Blue Mote 1934 (Blue Horizon, BMI)
(Cleveland-Pittsburgh)

A LIFETIME OF LOVIN' YOU
Vic Dana, Liberty 55998 (Kama Sutra, BMI)
{Minneapolis-St. Paul)

| ALMOST CALLED YOUR NAME . ..
Margaret Whiting, london 115 (Singleton, BMI) (Atlanta)

JUST YOU WAIT .

Walter Scott, Musicland U.5.A. 111 (Sonkay, BMI)
(5t. Louis)

RICHARD & ME .

Gene & Tommy, ABC 10781 (Pamco, BMI) (5an Francisco)

MYSTERY OF TALLAHATCHIE

| BRIDGE .
Roger White, Big A 103 (Marmaduke, ASCAP) (Atlanta)

GLAD TO BE UNHAPPY
Momas & the Papas, Dunhill 4107 (Choppell, ASCAP)

SHE IS STILL A MYSTERY
Lovin' Spoonful, Kama Sutra 239 (Faithful Virtue, BMI)

GET IT TOGETHER

James Brown & the Famous Flames, King 6122 [Dyna-
tone, BMI)

HOMBURG
Procol Harum, A&M 885 (Total, BMI)

62 OCTOBER 28, 1967, BILLBOARD
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NNHER

YOU
GONNA

O7:=UNRELATED
GMENTS.....

A SMASH IN DETROIT-
OW WATCH THE NATIONAL CHAR

...THAT'S WHERE WE’'RE GONNA GO!
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ALABAMA

ATHENS
WIiMwW

BIRMINGHAM
WAPI

WAPI FM
WBRC

WBRC FM
WSGHN

ARKANSAS
LITTLE ROCK
KAAY

KMYO
KMYO FM

ARIZONA

MESA
KBUZ

PHOENIX
KNIX FM
KOOL
KoY
KRFM FM
KTAR
KUPD
KXIV
SCOTTSDALE
KDOT
TUCSON
KCEE
KCUB
KOLD
KTKT

CALIFORNIA
ANAHEIM
KEZY

KNOB FM

BAKERSFIELD
KBIS

KERM

KGEE FM
KIFM

KPMC

BARSTOW
KWTC
BERKELEY
KAL

KDFA
KPAT

CARMICHAEL
KJML

CHICD

KPAY
CLAREMONT
KSPC
CRESCENT CITY
KPOD

DAVIS

KDVS

EL CAJON
KDEO

ESCONDIDO
KOWN

EUREKA
KINS
KRED

FORT BRAGG
KDAC

FOWLER
KLIP
FRESNO
KARM
KFRE
KFRM
KFSR
KMAK
KMJ

GARDEN GROVE
KTBT FM
HANFORD
KLAN

KNGS
HAYWARD
KCSH

INDIOD

KREO

LA JOLLA
KDIG FM
KFMX FM
LAKE TAHOE
KTHO

LOS ANGELES
KADS FM
KBBI FM
KBIG
KBIG FM
KCBH FM
KFAC
KFAC FM
KGIL

KHJ FM
KLA
KMET FM
KMPC
KNX
LPCS
KPOL
KRHM FM
KRKD
KRKD FM
KSLA
KUSC
KUTE FM
KVCR
KXLU

MARYSVILLE
KMYC

MERCED
KYDS
MODESTO
KBEE
KOS0
KTREB

MONTEREY
KIDD
KMBY

MNAPA
KVON
OAKLAND
KNEW

OCEANSIDE
KUDE

OXMNARD
KVEM
KYEMN FM

PANORAMA CITY
KBMS
KVFM Fid

PASADENA
KPPC FM

PETALUMA
KTOB

POMONA
KKAR
KSOM

RED BLUFF
KBLF

REDDING
KQMS
KVCV
KYIP

REDONDO BEACH
KKOP FM

SACRAMENTO
KGMS
KXRQ

SALINAS
KsSBw

SAN BERNARDINO
KDUD FM
KPRO

SAN DIEGO
KFMB
KFMB FM
KGHB FM
KITT FM
KLRO FM
KOGD
KOGOD FM

KPRI FM
KSDOD

SAN FRANCISCO
KABL
KCBS
KFOG
KHIQ =
KKH
KNBR
KOIT
KPEN
KRTG
KSFR
KUSF

SAN JOSE
KLOK
KSJS
KSRE
KXRX

ASALUTE TO
EECT

B/BS 1712

WARNER BROS.- SEVEN ARTS RECORDS, INC.

:

VANESSA REDGRAVE

RICHARD HARES

FRANGO NERO
DAVID HEMMINGS

SAN LUIS OBISPO

KCHY
KVEC

SAN MATEO
KCSM

SANTA ANA
KWIZ

SANTA BARBARA

KDB
KIST
KMUZ FM
KTMS FM

SANTA CLARA
KREF
KSCU

SANTA CRUZ
KSCO

SANTA MONICA
KDAY
SANTA ROSA

KSRO

STANFORD
KZSU
STOCKTON
KJOY

SUSANYILLE
KSUE

THOUSAND DAKS

KNJO FM

TRUCKEE
KHOE

TULARE
KCOK

VISALIA
KDFR FM
KONG

WATSONVYILLE
KOMY

COLORADO

ARVADA
KQX!

BOULDER
KBOL

COLORADO SPRINGS

KRYT
KVOR
KYSN

DENVER
KHOW
KLIR
KMYR

KOA
KOS FM

KvDu
KWEL
DURANGO
Kiup

FORT COLLINS
KCOL
KCSU FM

KFMF
KZIX

FORT MORGAN
KFTM

GLENWOOD SPRINGS
KGLN

GOLDEN
KICM

GRAND JUNCTION

KREX

GREELEY
KFKA
KGRE

LA JUNTA
KBZZ

LONGMONT
KLMD

LOVELAND
KLOV

MONTE YISTA
KSLY

PUEBLO
KCsSU
KKAM

STERLING
KGEK
KOLR

CONNECTICUT

ANSONIA
WADS

BRIDGEPORT
WNAB
BRISTOL
WBIS

FAIRFIELD
wiccC

FARMINGTOM
WRCH

GREENWICH
WGCH

HAMDEN
wDCQ
WELI
HARTFORD
wcce
WDRC
WRTC
WTIC FM
MILFORD
WFIF

MERIDEN
WEMI FM
WMMW

NEW HAVEN
WALZ

WNHC

WYBC
NEWINGTON
WPOP

WRYM

NEW LONDON
WHNLC

NORWALK
WNLK

NORWICH
WICH

SAYBROOK
WLIS

STAMFORD
WSTC
STORRS
WHUS

TORRINGTON
WTOR
WATERBURY
WATR

WEBRY

WwCOo

WILLIMANTIC
WILI

WINDSOR
WEHW

DELAWARE

WILMINGTON
WAMS

WDEL

WILM

FLORIDA

CYPRESS GARDENS
WGTO
FORT WALTON BEACH

WFIw

GAINESVILLE
WGGGE

JACKSONVILLE
WMBR

LAKELAND
WLAK
MIAMI
WGBS
WINZ
wIioD
WOND

ORLANDO
WDBO
WHOO FM
WKIS

PANAMA CITY
WPCF

PENSACOLA
WCOA
WMEL
WHNYVY

SARASOTA
WEXY
WSPB

ST. PETERSBURG

WPIN
TAMPA
WDAE
WFLA

YERO BEACH
WAXE

WEST PALM BEACH

WEAT
WJINO

GEORGIA
ATHENS
WDOL
ATLANTA
WGST
WIIN
WHKLS FM
WKXI FM
WLTA FM
WSB

WSB FM
AUGUSTA
WBIA
WBBQ FM
COLUMBUS
WDAK
MACON
WMAZ
WMAZ FM
MARIETTA
WFOM
ROME
WIYN
TOCCOA
WNEG

HAWAII

ELEELE, KAUAI
KUAI

HILOD

KPUA
HONOLULU
KAIM FM
KFOA FM
KGME

KGU

KHAI
KHVH
KMNDI

KFOI FM
Kumu

KAHULLUI, MAUI

KNUI
KEALAKEKUA
KONA

LIHUE, KAUAI
KTOH

IDAHO
BLACKFOOT
KBLI

BOISE

KIDO
BURLEY
KBAR

IDAHO FALLS
KID

KTEE
NAMPA
KFXD
PAYETTE
KYET
POCATELLO
KSNN

PRESTON
KPST

RUPERT
KAYT

SODA SPRIN
KBRY -

TWIN FALLS
KLIX
KTFI

ILLINOQIS
ALTON
WOKZ
ANNA
WRAT

ARLINGTON HEIGHTS

WHNWC
AURORA

WKKD
BELLEVILLE
WMRY
ﬁljﬂﬂmnﬁ‘rnﬂ
CARBONDALE
WCIL
CHAMPAGNE
WPGLU

CHARLESTON
WEIC
CHICAGO
WAIT
WEBBM
WDHF
WDHF FM
WEBH
WEFM FM
WEMF FM
WEMT FM
WGN

WKFM FM
WLS FM
WM

WSDM FM
CHICAGO HEIGHTS
WCGO
COFFEYVILLE
KGGF
DANVILLE
WITY
DECATYR
WSOY
DEKALB
WLBK
ELGIN
WRMN
EVANSTON
WEAW FM
WNMP FM
WNUR FM
GALESBURG
WAIK
GENESED
WGEN
HIGHLAND PARK
WEEF FM
SKOKIE
WRSV FMm
KANKAKEE
WHKAN
KEWANEE
WKE]

LA CRANGE
WTAQ
LOCKPORT
WLCL
MARION
WGGH
MOBERLY
KWIX
MOLINE
WQUA
MONMOUTH
WFS

WRAM
NORMAL
WIOK
OLNEY
WVLN
OTTAWA
WOLIFM
PARIS
WPRS
PEORIA
WIRL

WPED
WRBU

WSIV
PONTIAC
WPOK
QUINCY
WGEM
RANTOUL
WRTL
ROBINSON
WTAY
ROCKFORD
WRRR
ROCK ISLAND
WHBF

ST. CHARLES
WGSE

INDIANA
ANDERSON
WHUT
BLOOMINGTON
WQAD
CRAWFORDSVILLE
WNDY
ELWOOD
WBMP FM
EVANSVILLE
WEVC

WIPS

FORT WAYNE
WLYU

WWW_americanradiohistorv com

GARY

WLTH
GREENSBURG
WTRE

WTRE FM
HAMMOND
wJoB
INDIANAPOLIS
WFBM

WIBC

WIFE

WNDY

LAFAYETTE
WAZY

MICHIGAN CITY
WiMs

NOTRE DAME
WSDN
ROCKFORD
WJRL

WROK

WYFE

SOUTH BEND
WSBT

WIVA

TERRE HAUTE
wWBOW

WTHI

WWVR FM
VALPARAISO
WAKE

IOWA

AMES

Kisu
ATLANTIC
KJAN

CEDAR RAPIDS
WMT
CHARLES CITY

DES MOINES
KIDA

ERMT

KSO

WHO
DUBUQUE
WDBQ FM
FORT DDDGE
KWMT

FORT MADISON
KXGl

IOWA CITY
KWAD

LE MARS
KLEM
MASON CITY
KGLO

KRIB

munun&

KMAQ FM
OTTUMWA
KBIZ
OELWEIN
KOEL
RAPID CITY
KOTA
SIOUX CITY
KTRI
WATERLOO
KLwWw
WAUKON
KNEI

KANSAS
GREAT BEND
KVGE

HAYS

KAYS
HUTCHISON
KWHK
LAWRENCE
KLWN

MERRIAN
KCJC FM
PITTSBURG
KOAM
KSEK
SALINA
KLSI
KSAL
TOPEKA
KEWI
KTOP
WREN

WICHITA
KAKE
KLEOQ
KwBB

KENTUCKY
LEXINGTON
WAXU
WBLG
WLAP

WVLK
LIBERTY
WPHN
LOUISVILLE
WAKY

WINN
WKLO FM
NEWPORT
WNOP

LOUISIANA
BATON ROUGE
WIBR

WJBO

WLUX
BOGALUSA
WIKC
LAFAYETTE
KPEL

LAKE CHARLES
KPLC
MANSFIELD
KDX1

MANY

KWLA
MONROE
KNOE
MORGAN CITY
KMRC

KREB

HEW IBEERIA
KNIR

NEW ORLEANS
KNNR

WTUL

WWOoM

MAINE

AUGUSTA
WRDO
BANGOR
WAB|
BRUNSWICK
WEBOR
WCME
CARIBOU
WFST
WFST FM
FARMINGTON
WKTJ
LEWISTON
wCou
WLAM
PORTLAND
WGAN
WGAN FM

UE ISLE
WAG

SANFORD
WSME

MARYLAND
ANNAPOLIS
WHNAV
BALTIMORE
WAYE

WBAL

WCAD

WCEBM

WFBR

WITH
BETHESDA
WMAL
COLLEGE PARK
WMUC
FREDERICK
WFMD

WMHI

LAUREL
WLMD
HAGERSTOWN
WARK
ROCKVILLE
WINX
SALISBURY
WBOC

SILVER SPRING
WOMR

MASSACHUSETTS GRAND RAPIDS

WMAX
WAMF EM HASTINGS
WMUA WBCH
BOSTON HILLSDALE
WBCHN FM WCSR
WBOS HOLLAND r
WBOS FW WHTC FM
WBUR HOWELL
WCOoP WHMI
WECE IRON RIVER
ﬂEEIﬁFM WIKE
JACKSON
wESM o
WKHM
WNEU KALAMAZOO
BROCKTON Wik
WBET KARO
CAMBRIDGE WKYO
WHRB LANSING
WHRB FM WILS
WJIB FM WJIM FM '
WTEBS FM WKAR
WTBS WKAR FM
CHESTNUT HILL WKME
WVBC WMCO
DANYERS WMSN
WMLO WRRS
FALL RIVER WSWM
WALE MIDLAND
FRAMINGHAM WQDC FM
WKOX MONROE
WHKOX FM WVMOD
GARDNER MT. CLEMENS
WGAW WERB
GREAT BARRINGTON WBRB FM
WSBS NILES
HOLYOKE WHNIL
WREB PONTIAC
jauEL o
WLLH yﬁp";"“
MARLBORO ROGE CITY
WSRO wmuﬂs
MEDFORD
WHIL woam Y
ILFM SOUTHFIELD
METHUEN WSHJ FM
WVMM ST. IGNACE
I:Hgllﬂ WIDG
SALEM MINNESOTA
WESX AUSTIN
SPRINGFIELD KAUS
WHYN BRECKENRIDGE
WSPR KBMYY
WTXL COLLEGEVILLE
TAUNTON KSJR
WPEP KSJIN
WRIM CROOKSTON
EE'EEHA“ KROX
DETROI
WBRS FM unLEqn TiAREn
WELLESLEY DULUTH
WBS FM wese
bl s Eﬁ‘ﬁ GRAND FORKS
WDEW FAIRMONT
WORCESTER KSUM
WCHC FERGUS FALLS
NS
WTAG FM Eﬂ“#“ RAFIDS
HASTINGS
MICHIGAN KDWA
ADRIAN LITCHFIELD
WLEN KLDF
ANN ARBOR MANKATO
WAAM KTOE
WCBN KYSM FM
BATTLECREEK MINNEAPOLIS
WBCK KRSI
CLARE KSTP
WCRM KQRS
WCRM FM WLOL
DETROIT WWTC
CKLW :‘?&M-IEAD
WABX FM
WCAR KVOX FM
WIBK MORRIS
WJR KMRS
wWUuoD NEW BRIGHTON
Ww.J WAYL
WXYZ WAYL FM
FERNDALE PIPESTONE
WOQRS FM KLOH
FLINT PRINCETON
WFOF WKPM



www.americanradiohistory.com

JOIN THESE HUNDREDS OF STATIONS-
BEGINNING WEDNESDAY, OCT. 20-

PLAYING, TALKING, LAUDING THE
LERNER-LOEWE MUSICAL TRIUIVIPH:!

RED WING
KCUE
ROCHESTER
KOLM
SOUTH ST. PAUL
WMKT

ST. CLOUD
WJION
VIRGINIA
WHLE
WADENA
KWAD
WILLMAR
KWLM FM
WINONA
KSMC
EWMND

MISSISSIPPI
GREENWOOD
WSWG FM
HATTIESBEURG
WFOR
JACKSON
WiDx

WSLI

MISSOURI
CAPE GIRADEAY
KFVS

KGMO
COLUMEIA
KFRY

KTGR

EL DORADO SPRINGS

KESM

KESM FM
JEFFERSON CITY
KLIK

EWD5S
JOPLIN

KFSB

KODE
KANSAS CITY
KEChO

KMBZ

WDAF

wWHB

MEXICO
KXED
NEDSHO
KBTN
POPLAR BLUFF
KWOC
SPRINGFIELD
KGBY

KTTS

WCVS

WMAY

WTAX

ST. JOSEPH
KFEQ

KEJD

KUSHN

ST. LOUIS
KBIL

HCFM

KFRH

KMOX

KSD

KWK

KXOK

WEW

WRTH

WARRENTON
KWRE

MONTANA

BILLINGS
KOOK

NEBRASKA
ALLIANCE
wWCOow

GRAND ISLAND
KRGI

KIMBALL
KIMB
LINCOLN
FOR
IN
=
oK

HA

SCOTSSBLUFF
KEYR
SUPERIOR
KRFS

NEVADA

ELY
KELY

HENDERSON
KTOO

LAS VEGAS
KLAV
KLUC
KORK
KORK FM
KRAM
KERGHN
RENOD
KCEN
KONE

NEW HAMPSHIRE

DOVER

WTSHN
DURHAM
WUNH
HANOVER
WDCR

WTSL

KEENE

WKBK
LACONIA
WLNH
MANCHESTER
WFEA
NASHUA
WEMN
NEWPORT
WCNL
PORTSMOUTH
WHEB

NEW JERSEY
ASBURY PARK
WILK
ATLANTIC CITY
WFPG
BRIDGETON
WSHMJ

CAMDEN
WCAM
HAMMONTON
WHNIH
LIVINGSTON
WM
MORRISTOWN
WMTR
NEWARK
WACK

NEW BRUNSWICK
WCTC

PERTH AMBOY
WSYN
PRINCETON
WwWPRB
TEANECK
WFDU
TRENTON
WBUD

NEW MEXICO
ALBUQUERQUE
KBNM

KDEF

KGGM

KOB
FARMINGTON
KENN

KWYK
GALLUP
KYUA

ROSWELL
KRSY

NEW YORK
AMSTERDAM
WCSS
AUBURN
WMEOD
BABYLON
WBAB
BATAVIA
WEBTA
BUFFALD
WADU FM
WEEN
WBFO
WBNY FM
WEBR

WGR

CANANDAIGUA JACKSONVILLE
WCGR WINC
DUNKIRK KANNAPOLIS
WDOE WRKB
ENDICOTT KINGSTON
WENE WISP
WENY LAURINBURG
FERDONIA WEWO
WBUZ MORGANTON
FREEPORT WMNC
WGEB WMNG FM
GARDEN CITY MURFREESBORO
WAL WWDR
GENEVA NEW BERN
WGAL WRNE
HEMPSTEAD NO. WILKESBORO
WHLI WKBC
WHLI EM ROANOKE RAPIDS
HUNTINGTON  WSMY
WGSM SALISBURY
JAMESTOWN WSAT
WJITN WSTP
KINGSTON WSTP FM
WKNY STATESVILLE
LOCKPORT WDEM
WUSJ THOMASVILLE
MEDINA WTNC
WEBVH WTNGC FM
MT. KISCO WADESBORO
WVIP WADE
WVIP FM EL!'S':'"
TM
Hﬂf’"‘" Egmma'rnﬂ
E.'.,E‘.;T“““ ELLE INSTON.SALEM
WVOX FM WSS
NEW YORK CITY
WABC FM S0O. CAROLINA
WCBS CHARLESTOM
WHN WCSC
WHNBC.-Monitor GREER
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Group with
the golden
sound.

Pony with 4
the golden g
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EVERY 1
MOTHERS
SON
galloping to the top
of the charts with their

third consecutive
hit of the year!

I
!

A Coral Rock Production
Produced by Wes Farrell

The Sound of

The Now Generation
is on
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MGM

RECORDS
MGM Records is a division of Metro-Goldwyn-Mayer Ine.
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(Continuation of a series on classical music and
recording trends as seen by leading figures in the
classical record field who were interviewed
separately.)

NEW YORK—Decreasing influence of mon-
aural recordings in the classical market was dis-
cussed by Herb Goldfarb, national manager of
London Records; Claude Brennan, national sales
manager for Decca Records, and Herb Corsack,
national sales manager of Vanguard Records,
Corsack said Vanguard was discontinuing the
release of monaural classical product except for
vintage material. Goldfarb stressed that London
will continue to issue product in both monaural
and stereo. The remarks of the sales managers
are presented in discussion form.

GOLDFARB: Classical records have main-
tained their level of sales in surprising fashion.
For the fiscal year ending in March, operas and
plays far exceeded budget, while orchestral and
other instrumental records were right on target.
New opera sets like “Faust,” “Semiramide,” “Die
Walkuere,” “MNabucco™ and “Bluebeard’s Castle"
were largely responsible for the opera totals. Our
low price lines, the London Stereo Treasury
Series and Richmond, also far exceeded expec-
tations,

BRENNAN: The classical market is expanding
healthily, especially the market for esoteric mate-
rial. There is a general lifting of cultural level
in the United States. There are more college
graduates. Smaller towns have more concert
activity as the tour schedule of the New York
Pro Musica Shows.

CORSACK: Although Vanguard has not
equalized prices, monaural classical record sales
have been virtually nil where stereo versions of
the recordings are available. The only monaural
sales to speak of are in vintage recordings where
no stereo versions exist. Vanguard, therefore, will
issue new product on all its classical lines, in-
cluding Bach Guild, Cardinal and Everyman, in
stereo Dnlig'.

GOLDFARB: We have felt the pinch in mon-
aural sales more in the classical area than in any
other segment of the record market. But, while
stereo sales are far in excess of monaural sales,
there are still monaural sales. Why shut these
out? Except for stereo-only lines like Phase 4,
London will definitely continue to issue titles
in both monaural and stereo versions.

CONCERT REVIEW

Ancerl Conducts the Czech
To an Exciting Program

AR e e s s s

Classical Market Is Feeling Pinch
Of Price Rise on Monaural Product

.

i

R

BRENNAN: It's difficult to say whether clas-
sical monaural records are doing any worse than
pop instrumentals, which also have experienced
a sharp drop. Vocal recordings do better in both
areas,

GOLDFARB: Racks now are servicing full de-
partments and have, therefore, been compelled
to carry classical records and are producing im-
portant classical sales. While racks are heavier
in low price merchandise, they're carrying all
price categories.

BRENNAN: Difficulties of retailers in smaller
towns carrying classical product have produced
a gap, which has been picked up by rack jobbers.
Having more financing than most indepdenent
dealers, racks can afford to stock merchandise,
such as classical music, which will not have as
quick a turnover as select pop product. In many
cases, racks service discount stores in major sub-
urban shopping centers in areas where there was
no important classical outlet before. Sales also
are helped by the traffic generated by the shop-
ping center itself,

CORSACK: Novelties, including previously
unrecorded baroque music, will become the key
sales items, including electronic music. Compos-
ers like Stockhausen and Boulez are becoming
more important. Star performers and operas,
however, will also continue to sell as high price
merchandise. Only stars will be able to sell war-
horse repertoire at this price,
~ GOLDFARB: There is still considerable value
in names such as Joan Sutherland, Renata Tebaldi
and Birgit Nilsson. Vladimir Ashkenazy is selling.
We also were delighted with Leonard Bern-
stein's recordings for London,

CORSACK: The increase in low price labels
has produced lower sales for individual titles.
That's why we started the intermediate Cardinal
line. One of the reasons for the reduction in
monaural sales is that Los Angeles stores have
practically frozen out monaural classical prod-
uct.

GOLDFARB: Key classical accounts now are
turning more to radio advertising. Years ago,
co-op advertising programs only dealt with
newspapers. We now realize, in fact—encour-
age, radio advertising. For all of our 20 years,
London Records has had a classical image. Clas-
sical records providle a backbone for us,
although we do well with such pop artists as
Mantovani and the Rolling Stones, It's a good
background to have.

Classical

Notes

NEW YORK — The Czech
Philharmonic, one of the world's

outstanding orchestras, was in
top form at Carnegie Hall on
Oct. 12 in a multi-colored pro-
gram under the baton of Karel
Ancerl, one of the world’s fore-
most conductors. Three of the
four selections are on Parlia-
ment Records, two, Bartok's
“Concerto for Orchestra” and
excerpts from  Prokofiev's
“Romeo and Juliet,” conducted
by Ancerl.

The Bartok piece was a good
example of orchestral discipline
and clarity. Ancerl's interpreta-
tion subdued the strings, especi-
ally the violas, far more than

Ready for ‘68

SANTA FE, N. M.—Work
on the new open air opera
house is slated to be completed
in time for the opening of the
1968 season on July 2. The esti-
mated cost of the new building,
is $1,337,000, about four times
the cost of the old building,
which was destroyed in a July
27 fire. The new theater will
seat 1,500. The old house had
a 1,221 capacity.

many American orchestras. As
a result climaxes were more dy-
namic and tension was created
with the feeling that something
was being held in reserve.

The program began with a
fine reading of Dvorak’s
“Scherzo Capriccioso, Opus 66."
Sensitive coloring also made
Ravel's “Rapsodie Espagnole” a
vibrant experience. A Parliament
pressing includes Constantin Sil-
vestri conducting the Czech
Philharmonic in the piece. One
of the orchestra’s exceptional
skills is the ability to have a
crashing crescendo blend into
soft shimmering tone and this
was called for often by the pro-
gram.

Before the concert, the or-
chestra was given a reception
by Connoisseur Records, parent
company of Parliament and
Artia, another label the Czech
appears on, A program ad by
Crossroads noted that the Czech
Philharmonic has several record-
ings on that label. The orches-
tra also is on Deutsche Gram-
mophon and Turnabout. The
concert was the second at Car-
neigie at the start of the orches-
tra’s U. §S. tour.

FRED KIRBY

Soprano Ilva Ligabue will re-
place Victoria de Los Angeles in
“Suor Angelica” with the Dallas
Civic Opera next month. Oralia
Doningues also is starred in the
Puccini opera. . . . Three assistant
conductors, Helen Quach, Paul
Capolonge and Alois Springer
conducted performances of Mo-
zart's “Haffner Symphony” with
the New York Philharmonic
through Monday (16). Leonard
Bernstein conducted the rest of
the program. . . . Pianist Abbey
Simon will be soloist with the In-
dianapolis Symphony on Nov, 30
and Dec. 1 in Chopin's “Concerto
MNo. 2" instead of Rachmaninoff's
“Concerto No. 3" as previously
announced. In another program
change John Browning will be solo-
ist in Prokofiev's “Piano Concerto
No. 3" on April 11 and 12 instead
of Brahms “Concerto No. 1.”

Cellist Pierre Fournier and the
Cleveland Orchestra under George
Szell will give the American pre-
miere of Martin’s “Concerto for
Violincello and Orchestra” on
Thursday (26). Fournier and vio-
list Abraham Skernick will be solo-
ists in Richard Strauss' “Don
Quixote.” The program will be re-
peated on Saturday (28),

. « . The New England Wind
Quartet F:rfnnm at Boston's Jor-
dan Hall on Monday (23). . . .
Soloists in the recent Cincinnati

(Continued on page 69)
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Choral Music Shares
American Opener

NEW YORK — A strong,
varied program opened the sixth
American Symphony Orchestra
season on Monday (16) at Car-
negie Hall with choral music
sharing the spotlight under Leo-

AUGUST WENZINGER receives
Holland's Edison Prize at Rotter-
dam for his Deutsche Grammo-
phon Archive recording of Han-
del’'s "Organ Concertos.”" He also
received the award last year for
his complete recording of Tele-
mann's "Table Music." The Edi-
son Prize is awarded by the Com-
missie Collective Grammofoon-
platen Campagne, the committee
of Dutch record manufacturers
and suppliers.

E. German

pold Stokowski's still steady ba-
ton.

Following the opening Na-
tional Anthem, the concert had
four Ives songs for chorus and
orchestra. And, the Gregg Smith
Singers and the Ithaca College
Concert Choir, under Gregg
Smith’s direction, were in fine
voice. The two groups also are
featured on Columbia’s album
of Ives “Music for Chorus.” Last
week's selections, "“They are
There,” "“An Election or It
Strikes Me That,” “Masses or
Majority,” and “Lincoln, the
Great Commoner,” were clear,
spirited and powerful, an un-
usual season ner.

But, Stok i didn't let the
novelty end there, His next se-
lection was an OVerpowering
reading of the Prologue from
Boito's “Mefistofele,” a work he
has never conducted before.
While bass Raymond Bucking-
ham was weak vocally and
dramatically as soloist, the two
choruses and the Boys Choir
of St. Thomas Church, William
Self, master of the choristers,
were effective and the young
orchestra glowed. A Stokowski
innovation was having a brass
section in the balcony to play
the heavenly choir. A section
of the prologue is concluded in
a new London LP featuring
Nicolai Ghiaurov, who is well-
suited to the role. The opera
itself has much to offer mu-
sically and dramatically.

(Continued on page 69)

Artists Iin

Teldec Opera Series

HAMBURG — East German
artists and groups are featured
in a series of mew opera re-
cordings just released by Tele-
funken-Decca (Teldec).

Telefunken has recorded
monologues and scenes from
Wagner operas with Theo
Adam, East Germany's leading
baritone, and the Staatskapelle
Derlin under Otmar Suitner,

Another noted East German
singer, Pete Schreier, has re-
corded with the Staatskapelle
Dresden under Seigfried Kurz
arias from Handel, Richard
Strauss, Nicolai, Bizet, Lortz-
ing, Boieldieu, Massenet, and
Tchaikovsky.

Decca will soon release a sec-
ond Schreier recording with
works from Beethoven, Schu-
mann and Hindemith.

Teldec has a new 2-LP re-
cording of Puccini's “Tosca” in
German, with Dietrich Fischer-
Dieskau, Anja Silja, James King,
and the choir and orchestra of
the Accademia di Santa Cecilia,
Rome, under Lorin Maazel.

A further Teldec opera re-
lease has soprano Elena Suliotis
in arias from Donizetti and
Verdi, with the Orchestra of the
Rome Opera under Oliviero de
Fabritiis.

Max van Egmond, the Dutch

(Continued on page 69)

Philips Releases 2 Sets of
Contemporary Polish Music

CHICAGO — Two sets of
contemporary Polish music are
being released this month by
Philips Records including a
Grand Prix du Disque LP of

Witold Lutoslawski ormed
by the Warsaw National Phil-
harmonic Symphony under Wit-
old Rowicl. ¢ album con-
tains first listings for the “Con-
certo for Orchestra,” “Funeral
Music,” and “Venetian Games."

The other Polish set features
Pendereci’s “Passion and Death
of Our Lord Jesus Christ Ac-
cording to St. Luke" with the
“Threnody To the Victim of
Hiroshima'" on two LP's. The
“St, Luke Passion,” a Grand
Prix des Discophiles winner, is

-

the world premiere pressing,
which was out on Philips in
Western Europe and in mon-
aural on the Polish Muza label.
The two-LP package will list
for the price of one.

Rounding out the Philips re-
lease are Bernard Haitink and
the Concertgebouw Orchestra in
Bruckner, Lorin Maazel and the
Berlin Radio Symphony in Mo-
zart, and violinist Arthur Grum-
jaux and harpsichordist Egida
Giordani Sartori in Bach,

The Philips World Series re-
lease includes the complete
piano music of Debussy on five
disks played by Werner Haas.
Another album has Roberto
Benzi and the London Sym-
phony in Bizet.

OCTOBER 28, 1967, BILLBOARD
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Rossini Qut
On Nonesuch

NEW YORK — Three of
Rossini's sonatas for strings are
being released by Nonesuch this
month, the first low-price re-
lease of the material. Louis
Auriacombe conducts the Tou-
louse Chamber Orchestra in
“Sonatas Nos. 1, 5§ and 6."

Another first budget release
is a pairing of Faure's “Bal-
lade for Piano and Orchestra™
and the suite from incidental
music to his “Pelle as et Meli-
sande” with Serge Baudo and
the Orchestre de la Societe des
Concerts du Conservatoire de
Paris. Vasso Devetzi is the piano
soloist in the “Ballade,”

Rounding out the Nonesuch
October release are Helmuth
Rilling and the Gaechinger
Kantorei in Italian madrigald of
Neinrich Schuetz, Albert Ful-
ler in two J. S. Bach harpsi-
chord partitas, and Leslie Jones
and the Little Orchestra of Lon-
don in four symphonies of C.
P. E. Bach.

Fournier to Kick Off
Tour in Cleveland

CLEVELAND — Cellist
Pierre  Fournier, Deutsche
Grammophon artist, begins his
fall United States tour here with
the Cleveland Orchestra on
Thursday (26) and Saturday
(28). He will Fl“ a recital at
the New York's Carnegie Hall
on Oct. 31.

Other orchestral rances
will be with the Grand Rapids
Symphony, Nov. 10; B
Philharmonic, 19, 20, 21; Roch-
ester Philharmonic, 30; San
Francisco, Dec. 6, 7, B; and San
Diego Symphony, 14. Fournier's

recordings also appear on Ar-
chive, lumbia, Angel and
Epic.

Choral Music

o Continued from page 68

The evening ended with a
routine reading of Brahms'
“Symphony No. 2.” The same
program was repeated on Sun-
day (22). Stokowski and the
American Symphony have re-
corded for Columbia, Vanguard,
RCA Victor, Decca and CRI
The Columbia albums, which
were advertised along with the
“Music for Chorus,” include
Ives “Symphony No. 4" and
“The World of Charles Ives,”
on which the orchestra plays
the "“Robert Browning er-
ture,” This last album also in-
cludes selections by Eugene Or-
mandy and the Philadelphia
Orchestra, and Leonard Bern-
stein and the New York Phil-
FRED KIRBY

harmonic.

E. German Arfists

o Continued from page 68

baritone, sings arias from Han-
del, Telemann and Bach in a
Teldec LP of music from the
Minnesang to cantatas.

This Telefunken recording is
with the Monteverdi Choir,
Hamburg; the Concerto Amster-
dam under Jaap Schroeder; the
Vienna Boys' Choir; and Con-
centus Musicus, Vienna with
original instruments under Niko-
laus Harnoncourt.

Telefunken is preparing the
release of two LPs with Franz
Schubert’s complete piano trios
with the Vienna Trio consisting
of Rudolf Buchbinder, 21, Peter
(E]uth. 24, and Heidi Litschauer,

3.
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Billboard SPECIAL SURVEY For Week Ending 10/28/67

BEST SELLING CLASSICAL LP's

Lhik:t H::l: Title, Artist, Label & No. wutil‘fnrtrm
Billboard 1 WEST MEETS EAST .. ... 18
Award Yehudi Menuhin/Ravi Shanhar IHEEI 35113 ﬂll]'

S 36418 (S)

2 Z PUCCINI: LA RONDINE (2-12" LP's) .................. 7
Moffo/Barbironi/RCA Italiano Orch. & Chorus (Molinari-
Pradelli), RCA Victor LM 7048 (M); LSC 7048 (5)

3 & LEONTYNE PRICE—PRIMA DONNA, VOL 2 .. ...... ..... 4
RCA Victor LM 2968 (M); LSC 2968 (5)

4 2 PUCCINL: TOSGA (212" LP's) ......... ... .ccoiinn. (]

Nilsson/Corelli/Fischer-Dieskau/Various Artists (Maazel),
London A 4267 (M); OSA 1267 (S)

5 3 MAHLER: SYMPHONY NO. 8 (2-12" LP's) .

v

Yarious Artists/London Symphony {Bemmm]. Columbia
M2L 351 (M); M2S 751 (S)

3 8 BERNSTEIN'S GREATEST HITS ..............00ovvvuvnns 19
New York Philharmonic (Bernstein), Columbia ML 6388

(M}; M5 6988 (3)

7 7 ART OF DENNIS BRAIN

Seraphim IC 60040 (M); (No Sterec)

L 9 MAHLER: DAS LIED VON DER ERDE . . ... .............. 34
James King/Dietrich Fischer-Dieskau/Yienna Philharmonic
Orch. (Bernstein), London OM 36005 (M); 0S 26005 (S)

BEETHOVEN: NINTH SYMPHONY

Mormon Tabernacle Choir/Philadelphia Orch. (Ormandy),
Columbia ML 6416 (M); MS 7016 (S)

10 13 ART OF GERALD MOORE . ..................... ...... B
Yarious Artists, Seraphim 60044 (M); (No Stereo)

11 11 WOL3T: THE PLANETS . ... ... ... i iiviviiiiina, 20
New Philharmonia Orch. & Chorus (Boult), Angel 36420
(M); S 36420 (S)

12 14 HOROWITZ IN CONCERT (2-12" LP's) . ... .. .26

Viadimir Horowitz, Columbia M2L 357 (M); M2s 757 {5}

13 6 ORFF: CARMINA BURANA ... ... ... ... .. ............ 62
New Philharmonic Orch, (DeBurgos), Angel 36333 (M);

5 36333 (3)
MW 17

PROKOFIEV: CINDERELLA (2-12" LP's)

Moscow Radio Symphony (Rozhdestvensky), Melodiya/
Angel R 4102 (M); SRB 4102 (5)

15 15

RACHMANINOFF: CONCERTO NO. 2 IN C FOR PIAND .. . .13

Philadelphia Orch. (Ormandy), Columbia ML 2601 (M);

MS 2001 (S)

16§ 12 MY FAVORWE CHOPIN

Van Cliburn/Chicago Symphony, RCA Victor LM 2576 (M);

LSC 2576 (S)

17 16 RACHMANINOFF: SYMPHONY NO. 1 ................... 13
Philadelphia Orch. (Ormandy), Columbia ML 6386 (M);
MS 6986 (5)

18 32 PUCCINI: MADAME BUTTERFLY (3-12" LP's) .......... .4

Scotto/Bergonzi/Various Artists/Rome Opera House Orch.
(Barbirolli), Angel (No Monao); SCL 3702 (S)

19 19 TCHAINOVSKY: CONCERTO NO. 1 . ... .. ........ .. .. 64
Van Cliburn, RCA Victor LM 2252 (M); LSC 2252 (S)
20 18 GERSHWIN: RHAPSODY IN BLUE ...b2

New York Philharmonic {Bamstem}, ['.ulumhia HL 5412

(M); MS 6091 (S)

Classical Notes

o Continued from page 68

"s_performance of Bee-
thoven's “Fidelio” included so-
E os Nancy Tatum and Marie

cante, tenor Briam Saullivan,
baritone Pablo Elvira and bass
Thomas Paul.

Jean Martinon is replacing Igor
Stravinsky as conductor of the
French National Orchestra on Sun-
day (22) at Cammegie Hall and
Monday (23) in an all-Stravinsky
program because of the composer’s
illness. Martinon also is conducting
the part of the program Robert
Craft was to have led. . . . Trans-
portation difficulties caused the
cancellation of a Columbus, Ohio,
v““‘m*““"'fmgm““"‘“n pesmse e

on
Thursday (19). It will be resched-
uled later. . . . Qualiton Records
noted that its stereo version of
Kodaly's “Dances of Maroszek™
have been in the Supplementary
Schwann Catalog for more than
two vyears in performance by

BILLBOARD

Janos Ferencsik and the Budapest
Philharmonic. A new Columbia al-
bum by Eugene Ormandy and the
Philadelphia Orchestra claims to
be the only available stereo ver-
sion of the piece.

Pianist Jorge Bolet will give a
Carnegie Hall recital on Sunday
(29). . . . A State-wide organiza-
tion of concert associations is be-
i formed in Ohio. . . . Victor
Alessandro and the San Antonio
Symphony will perform at Texas
Lutheran College on Tuesday (24).
. . . Wolfgang Sawallisch and the
Vienna Symphony play in Los
Angeles on Sunday (29). . . . Tenor
Jan Peerce joins Frederic Wald-
man and the Musica Aeterma Or-
chestra at Carnegie Hall on Nov.
11 in a benefit concert for Jeru-
salem's Shaare Zedek Hospital. . . .
About 2,500 persons attended the
San Antonio Symphony’s benefit
concert for Rio Grande hurricane
. Louis Lane con-

mg concert of the

¥'s 16th season on

victims. . .
dl.IE‘tEd. th: 0
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This

Last
Week w.-h Title, Artist, Label & Moo

Weeks on
Chart

21 21 BEETHOVEN: COMPLETE NINE SYMPHOMNIES (8-12" LP's).24
Berlin Philharmonic (Yon Karajan), DGG (No Mono);

SKL 1017108 (S)

22 — VERDI: LA TRAVIATA (3-12" LP's) ... ... ............ 1
Caballe/Bergonzi/Milnes/RCA Italiana Orch, (Pretre),
RCA Victor LM 6180 (M); LSC 6180 (S)

23 — PROKOFIEY: IVAN THE TERRIBLE (2-12" LP's) ... ...... 1
Various Aritsts/U.S.5.R. Symphony (Stasevich),
Melodiya/Angel RB 4103 (M); SRB 4103 (35)

24 — MAHLER: SYMPHONY NO. 9

New Philharmonia (Klemperer), Angel 3708 (M); 5 3708 (S)

RAVEL: BOLERO/RHAPSODIE/LA VALSE ............... 43

New York Philharmonic (Bernstein), Columbia ML 5293

(MO; MS 6011)
2% 27

PUCCINI: LA BOHEME (2-12" LP's) .................. 55

Various Artists/RCA Victor Orch. (Beecham), Seraphim

IB 6000 (M); (No Stereo)

27 30 SHOSTAKOVICH: SYMPHONY NO. 10 . .. ... ......... 3
USSR Symphony (Svetlanov), Melodiya/Angel R 40025

(M); SR 40025 (S)

28 28 MAGNIFICENT MARCHES

Philadelphia Orch. (Ormandy), Columbia ML 6379 (M);

MS 6373 (3)

29 31 SATIE: PIANO MUSIC/TROIS GYMNAPEDIES .. .......... 4
Ciccolini, Angel 35442 (M); (No Stereo)

38 MAHLER: SYMPHONY NO. 2

Harper/Watts/London Symphony (Solti); London CMA

7217 (M); CSA 2217 (S)
a1l 25

RODGERS: VICTORY AT SEA, YOL. I .................. 48

RCA Victor Symphony Orch. (Bennett), RCA Victor LM

2335 (M); LsSC 2335 (S)

32 26 ORMANDY-PHILADELPHIA ORCHESTRA'S GREATEST HITS. .24
Philadelphia Orch. {Ormandy), Columbia ML 6334 (M);

MS 6334 (5)

33 29 NIELSEN: SYMPHONY NO. 1 ..............ccvvvnnninn 16
Philadelphia Orch. (Ormandy), Columbia ML G404 (M):
MS 7004 (S)

34 20 WAGNER: DIE WALKUERE (5-12" LPMs) ... ... .......... 24
Crespin/Yickers/Various Artists/Berlin Philharmoniker
(Von Karajan), DGG 39 229/233 (M); 139 229/233 (S)

35 — MAHLER: SYMPHONY NO. 3 . ... .. ... ... ... .oovinnn. 1
Boston Symphony/Shirley Verett (Leinsdorf), RCA Victor
LM 7046 (M); LSC 7046

36 40 DVORAK: SYMPHONY NO. 9 ... .......coiiriirirnnns 3
NBC Symphony (Toscanini), RCA Victrola 1249 (M);
(No Sterec)

37 37 FRITZ WUNDERLICH—LYRIC TENOR ................... 2
Seraphim 60043 (M); S 60043 (5)

— RICHARD TAUBER . ... ... ..... . .. . @ e'iiiiniiannnn 1

Seraphim 60051 (M); {(No Stereso)

39 39 SHOSTAKOVICH: SYMPHONY NO. 5 . ... ................ 2
New York Philharmonic (Bernstein), Columbia ML 5445

(M); MS 6115 (S)

40 — GOUNOD: FAUST ... ......

Sutterland/Corelli/Ghivaurov/London Symphony (Bonynge),
London A 4433 (M): OSA 1433 (5)

Merc. Issues 4-LP Package
On Music of Portugal

CHICAGO — A four-LP
package of 18th century Portu-
guese classical music is being
issued on Mercury this month
with virtually all titles being
first listings. The set is a Grand
Prix du Disque winner. One LP
has harpsichordist Ruggero Ger-
lin in selections by Seixas, da
Silva, Elisas, Jacinto, Avondano
and Carvalho.

Gerlin also is soloist with
Renato Ruotolo and the Gul-
benkian Chamber Orchestra on
the second LP, which has or-
chestral music of Seixas, Car-
valho and da Silva. The third
LP has Olga Violante and Pier-

Tuesday (17). . . . Pianist Greg
Allen, cellist Kenneth Ishii and

soprano Karen Yarmat ormed
with the Long Beach Symphony
on Sunday (15). RED KIRBY

re Salzmann conducting the
Crolbenkian Foundation Chorus
in choral music of Morago, de
Cristo, and Cardoso. Organist
Creraint Jones plays music of
Carreira, Coelho, Seixas, Car-
valho, dis Reis, and Jacinto on
the fourth disk.

The second Mercury title,
“Electronic Music/Musique
Concrete,” is the first volume
of a “Panorama of Experimenta
1 Music."” Recorded under the
supervision of Pierre Henry in
collaboration with the sound la-
boratories of the West German
Radio at Cologne, the Italian
Radio at Milan, French Radio
and Television at Paris and the
Studio Apsome of Paris, the
album contains compositions of
Berio, Maderna, Ferrari, Xena-
kis, Dufrene-Baronnet, Kapgel,
Eimert, Henry, Ligeti, Buoc-
ourechliev, and Pousseur,

69
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TITLE Artist (Producer), Label & Number

Billboard 3 11 22 TO SIR, WITH LOVE . ... ....
Award Lulv (Mickie Most), Epic 10187

S22z,
SEPIC &
NS

#YEPIC", Marca Reg. T.M. PRINTED IN U.5.A.
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Country Music

WSM All-Star Breakfast

—Meat Minus the Gravy

NASHVILLE — WSM's an-
nual “spectacular” during the
“Grand Ole Opry” birthday
celebration was conspicuous by
the absence of some of its top
names,

This, along with a published
list of members of the “Grand
Ole Opry,” confirmed reports
that many of the artists have
been dropped for failure to
honor the 20 times a year ap-
pearance agreement at the
l-lnpryhli

Among those not on hand for
the show, and not included on
the list, were Bobby Bare,
June Carter Family, Curley
Fox, Jimmy MNewman, nnie
Smith and LeRoy Van Dyke.
Each had been listed as a mem-
ber of the "Opry” a year ago.
Also absent from the spectacu-
lar was Marty Robbins, but his
office said he was memly ful-

filling an engagement else-
where.
“Opry” officials announced

signings of new members, but
made no mention of dmppmg
artists for any reason. Each of
those deleted this year, how-
ever, have been noticeably ab-
sent from “Opry” appearances
during the past year. Others, it

By BILL WILLIAMS

is believed, will barely make
their 20-week commitment by
the end of the year.

ent

Each artist who becomes a
member of the famous show
agrees 1o ﬂ)pear on stage at
the Opry House 20 weekends
during each calendar year. The
figure previously was 26, but
was lowered in recent years.

One booking agent, who re-
fused to allow use of his name,
said the 20-week figure is “Ri-
diculous,” and imposes a hard-
ship on artists whose records
are doing well and have an op-
portunity to make the most of
their chart positions by accept-
ing bookings throughout &e
year while they are at their
peak.

The WSM position has been
to allow these artists to leave,
but to let them make no fur-
ther use of the “Opry” name
while playing appearances. The
registered name is reserved
only for those who live up to
their commitments, although
this right is frequently abused.

When they will be allowed
to return as members of the
“Opry"” at a later date dﬁpﬂnﬂs
upon the availability an

opening, the popularity of the
artist at the time, and other
factors.

Among those who have left
the “Opry" at one time or an-
other and later returned are
Billy Grammer, George Mor-
an, Minnie Pearl and Justin

ubb.

The “Opry” during the past
year has signed several new
acts to replace those being
dropped. They include Jeannie
Seeley, Charlie Walker, Stu
Phillips, and the Four Gu}rs.
Current acts on the *“
number 51. Of these, 16 have
records on the Billboard coun-
try charts. Coincidentally, 16
former members of the “Opry”
also currently have releases on
the Billboard chart.

The most consistent chart-
makers among the present
“"Opry" acts are Jim Ed Brown,
Bill Anderson, Skeeter Davis,
Roy Drusky, Flatt and Scruggs,
Tompall and the Glaser Broth-
ers, George Hamilton IV, Jim
and Jesse, Charlie Louvin, Bobby
Lord, Loretta Lynn, Tex Ritter,
Del Reeves, Jean Shepard, Billy
Walker, Dottie West, the Wil-
burn Brothers, Jeannie Seely
and Marty Robbins.

BMI Awards to 65 Writers, Pubs

NASHVILLE—BMI's Cita-
tions of Achievement were
awarded here Thursday (19) to
the writers and publishers of
the major 40 country songs.
Robert Sour, president of
Broadcast Musm Inc. (BMI), and
Frances Williams Preston, vice-

resident of BMI's Nashville of-
ice, presented the awards to
37 writers and 28 publishers.
The awards were based on per-
formance samplings logged
from July 1, 1966 to Mamh 30,
1967.

The awards-winning songs,
and their writers and publishers,
are: “Ain't Had No Lmrm . Dal-
las Frazier—Blue Crest Music:
“Almost Persuaded,” Glenn
Sutton, Billy Sherrill—Al Gal-
lico Music; “Blue Side of Lone-

Music City

some,” Leon Payne—Acclaim
Music and Glad Music; “Dis-
tant Drums,” Cindy Walker—
Combine Music; “Don't Touch
Me,” Hank Cochran — Pam-
per Music; “Evil on Your
Mind,” Harlan Howard — Wil-
derness Music; “Flowers on the
Wall,” Lewis Dewitt—South-
wind Musil:; “Four-O-Thirty
Three,” [Earl Montgomery,
Gmrge Jones — Glad Music;
“Funny - Familiar Fnrgntl‘.:n
Feelings,” Mickey Newbury—
Acuff-Rose Publications;
“Green, Green Grass of Home,"”
Curly Putman—Tree Publish-
ing; “The Hurtin’s All Over,”
Harlan Howard — Wilderness
Music; “I Can't Stop Loving
You,"” Don Gibson—Acuff-Rose
Publications; “I Get the Fever,"

Golf to

Ray Price Foursome

NASHVILLE — Columbia
recording star Ray Price led a
contingent of fellow golfers to
victory in the third annual
Music City Pro-Celebrity Golf
Tournament last weekend (14-
15). The rest of the winning
foursome consisted of PGA
Bm Billy Maxwell, Philadelphia

hillies pitcher Jim Bunning,
and attorney John J. Hooker
Jr., a business partner of Minnie
Pearl.

A two-day crowd of 26,000
exceeded all expectations, and
ut the tournament well “in the
lack.” In the individual pro
battle, a deadlock developed.
Bob Goalby and Deane Beman
finished with 36-hole totals of
135 at the Bluegrass Country
Club, and split the first two
Pprizes.

Finishing behind the first
team winners were the four-
some of Don Cherry, Boots

72

Randolph, Monument President
Fred Foster and James King.
Other recording artists high
among the finishers were Jim
Ed Brown, Roy Wiggins, Del
Reeves, Minnie Pearl, Perry
Como, Bud Logan, Bob Luman,
Chet Atkins, Webb Pierce, Far-
on Young, Snooky Lanson,
Charlie Pride, Lenny Dee, Ern-
est Tubb, and Jim Glaser.

High among the celebrities
were Jess Neely, Jack Loetz,
Ross Bass, Lawrence Welk,
Johnny Beazley, Dan Durgm
Dizzy Dean, Ed Friar, Jules
Malamud, l{}u Devine, ] ud Col-
lins, Randy Wood, Joe Allison,
Andrew Benedict, Larry Moel-
ler, Irving Waugh and Roy
Horton.

Individual prizes were won
by Phil Harris and Jim Ed
Brown. Price cinched the title
for his team when he sank a
35-foot putt on the final green.

Bill Anderson-Stallion Music;
“I Really Don’t Want to Know, »
Rumbalero Music; “It Takes a
Lot of Money,” Bob Morris
—Four Star Music.

"King of the Road,” Roger

Miller — Tree Fubhshmg,
“Lonely Apgain,” Jean Chapel—
Four Star Music; “Loser’s

Cathedral,” Glenn Suttnn., Billy
Shemll—ﬁ] Gallico Music; “A
Million and One,” Yvonne De
Vaney — Silver Star Music;
“Misty Blue,” Bob Montgomery
—Talmont Musu: “Oh, Lone-
some Me,” Don Gibson—
Acuff - Rose Publications:
“Open Up Your Heart,” Buck
Owens — Blue Book; “Ride,
Ride, Ride,” Liz Anderson—
Yonah Music; “Room in Your
Heart,” Frances Long, Sonny
James—Marsun
Also: “The Shoe Goes on the
Other Foot Tonight,” Buddy
Mize—Mariposa Music; “Some-
(Continued on page 90)

Metronome
Prize to Rose

NASHVILLE—The third an-
nual “Metronome” Award was
presented Saturday night (21)
on stage at the “Grand Ole
Opry” to Wesley Rose, president
of Acuff-Rose, Inc.

The award, given by Nash-
ville Mayor Beverly Briley, is
presented each year to the in-
dividual adjudged to have con-
tributed most to the develop-
ment of the music business in
Nashville. It is given by the
Mayor on behalf of the citizens
of Nashville,

The two previous recipients
were Owen Bradley, Decca, and
Chet Atkins, RCA Victor. Rose
is the first publisher to receive
the coveted trophy. The pres-
entation also is broadcast on
WSM.

www americanradiohistorv com
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WINNING GOLFER RAY PRICE, whose foursome captured the Music
City Open, is congratulated by long-time Columbia producer Don Law,

left. Price was grouped with pro Billy Maxwell,

baseball pitcher Jim

Bunning and attorney John J. Hooker Jr.

7 Groups of Awards
Given Out by SESAC

NASHVILLE—SESAC pre-
sented awards to artists, com-
posers and publishers at this
city’s first pre-convention func-
tion of the action-filled week.

Following a champagne din-
ner at Nero's, seven sets of
awards were given. Recipients
were:

“Drifting Apart,” recorded
by Warner Mack, written by Hal
Gurnee, and published by Page
Boy; “How Long Will It Take,"”
written and recorded by War-
ner Mack, published by Page
Boy; “I Can't Keep Away
From You,” recorded by the
Wilburn Brothers, written by
Darrell Statler, published by
Vaoghn's Music; “Long-Legged
Guitar Pickin® Man,” recorded
by June Carter and Johnny

written by Marshall
Grant, published by Perkins;
“Once,” recorded by Ferlin
Husky, written by Ted Harris,
published by Harbot; “Paper
Mansions,” recorded by Dottie
West, written by Ted Harris,
published by Harbot.

And a special SESAC 1967
award for the most performed
song: “Too Much of You,"
written by Gene Hood, pub-
lished by Petﬂs Mousic. Prf:sidv
ing at the affair were Joe Tal-
bor, SESAC director in Nash-
ville; Salvatore Candilora, vice-
president; and Bob Thompson,
management consultant. Ferhne
MeClain, administrative assist-
ant to the MNashville office,
handled all arrangements and
the program.

Cash,

Nashville Scene

By BILL WILLIAMS

BMI's busy Frances Preston
may take on still another role.
She is the first woman in the his-
tory of the Nashville Chamber of
Commerce to be nominated for
organization's board of governors.
A recognized leader in the music
and business community, Mrs
Preston 15 one of 16 Chamber
members nominated to fill eight
vacancies on the governing board.
. . . Dolly Parton'’s first single for
RCA Victor actually will be a
duet with Porter Wagoner. 5She
cannot record for the label by
herself until her current contract
with Monument expires. The
duet, due out next week, is “The
Last Thing on My Mind" (previ-
ously recorded by the Glaser
Brothers on MGM) b-w “Love Is
Worth Living.” . . . Barbara Allen
made her first appearance on the
“Grand Ole Opry"” and was called
back for an encore.

Music performed by Lester
Flatt and Earl Scruggs was fea-
tured on “The Monkees” TV
show Monday (23). A number of
instrumentals, written by the pair,
were placed on the show's sound-
track. Flatt, now fully recovered
from his recent illness, has re-
joined the show on the road. The
two also will record together in
days ahead under the direction of
Bob Il:lrhmtun al Columbia. . .
Bobby Lord, Decca, kicked off
the World Bass Tournament at
Camden, Tenn., with a couple of
shows, then entered the tourna-
ment in competition with Jerry
Byrd and Joe Zinkan. . . . Eddy

OCTOBER 28, 1967,

E i

Arnoldd has a release due out
Tuesday (31) titled “Here Comes
Heaven,” b-w “Baby That's Liv-
ing."”

Norma Jean's new release has
two of the top writers involved.
“Heaven Help the Working Girl"”
was written by Harlan Howard,
while the other side, “Your Alibi
Called Today" was done by Hank
Cochrane, . . . Jean Shepard,
Johnny Paycheck and Tex Ritter
drew more huge crowds in per-
sonal appearances at Buckley's
Record Shop near the "Opry."...
The Johnny Cash show, Sonny
James and the Southerm Gentle-
men, and Glen Campbell star in
the KGBS Spectacular at the
Shrine Auditoriom in Los Angeles
Nov. 25. The announcement
was made by Dale Peterson, gen-
eral manager of KGBS. The Cash
show includes Jume Carter, the
Carter Family, the Statler Broth-
ers and Carl Perkins. . . . Shreve-

rt had a Faron Young Day for
its favorite native. . . Guy
Nelson is now holding down the
midnight to 5:30 a.m. segment of
KBOX, Dallas. . . . Argentine re
cording star Palito Ortega con-
tinues to record in MNashville. In-
cluded in his current album is a
Spanish interpretation of “Anita,
You're Dreaming,” written by
Don Bowman and Waylon Jen-
nings. . . . The Four Guys, Sin-
cere artists, plaved to standing
room only in their home town of
Toronto, Ohio. They've been
booked for a Nov, 17 appearance
with the Serendipity Singers.

BILLBOARD
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World of
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Country Music

This

élijllb-uard
Award

2

11

27

30

32

33

35

37

Week

Last

1

{1 ]

10

13

15

16

12

14

27

35

21

47

19

26

23

24

18

28

45

32
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Billboard SPECIAL SURVEY For Week Ending 10/28/67

HOT COUNTRY SINGLES

W STAR Performer—Sides registering greatest proportionate vpward progress this week.

TITLE, Artist, Label, Weeks on
Humber E Publisher Chart
| DON'T WANNA PLAY HOUSE .10
Tammy Wynette, Epic 10211 1L':a||ucn B-'-'.II-
TURN THE WORLD AROUND . .. ... .10
Eddy Arnold, RCA Victor 92465
(Fingerlake, BMI)
YOU MEAN THE WORLD TD ME . .. b
David Houston, Epic 10224 [Gallica, BMI)
A WOMAN IN LOVE . . 12

Bonnie Guitar, Dot 17082 th [al,.-"'Ft:nga
Ding, BMI}

ITS THE LITTLE THINGS ..... o
Sonny Jlames, Capitel 5987 (Marson, EMr]

FOOL, FOOL, FOOL .................. 13
Webb Pierce, Decca 32137 (Sure-Fire, BMI)
WHAT DOES IT TAKE (To Keep a

Man Like You Satisfied) .. ... ... .... 15

Skeeter Davis, RCA WVictor 9242 (Glaser, BMI)

DOES MY RING HURT YOUR FINGER .. 9
Countiry Charlie Pride, RCA Victor 9281
{Jando, ASCAP)

LAURA (What's He Got That | Ain't Got).14
Lean Ashley, Ashley 2003 (Gallico, BAI)

YOU CAN'T HAVE YOUR KATE AND

EDITH TOO . ..... .. 00iieennnnns 9
Statler Brothers, Calumbia 44245 (Tree, BMI)

CHOKIN' KIND
WnTtm Jennings, RCA Victor 9259
[Wilderness, BMI)

GARDENIAS IN HER HAIR . ... ........ 7
Marty Robbins, Columbia 44271
(Hill & Range;Mariposa, BAI)

LIKE A FOOL . 10
Dottie West, RCA "."::1nf ﬁﬁﬁ {Ensr Siar, B.'.'.I]
DEEP WATER ... ................... 10
Carl Smith, Columbia 44333 (Milene, ASCAP)
PHANTOM 309 ... Sl |
Red Sowvine, Starday EH [Sfarl:laf, EMI:l

MY ELUSIVE DREAMS . 16

David Houston & Tammy 'ﬂ'vnem, Epu: 'Iﬂl':';'al,
(Tree, BAMI)

I'M STILL NOT OVER YOU . .. 15
Ray Price, Columbia 44195 [Pimper, I!"-'ll]

WHAT KIND OF A GIRL (Do You

Think | Am?) .
Loretta Lynn, I':Ie::u .‘311&1 tEure—Fnre HMI:n
WHAT LOCKS THE DOOR ... ... . .. ... 5
Jack Greene, Decca 32190 (Acclaim, BMI)
TEAR TIME . ... . 10

Wilma Burgess, Dt:H 3'21?3
(Forrest Hills, BMI)

| TAUGHT HER EVERYTHING SHE KNOWS 6
BIFIE'r Walker, Monument 1024 (Piedmont,

IT TAKES PEOPLE LIKE YOU . ... 3
Buck Owens, Capitol 2001 (Blue Book, EM[:
L T 16

Porter Wagoner, RCA Victor 7243
(Wilderness, BMI)

GRASS WON'T GROW DN A BUSY STREET 8
Kenny Price, Boone 1083 (Pamper, BMI)

TINY TEARS | . 9
Iliﬂliﬂmdmm, F.t.l. ‘H’Itfnr ?’2?1 {Eu-mhu:l:

IR ) T 10
Don Gibson, RCA Viclor 92&& (Acuff-Rose, BMI)
PARTY PICKIN' . ................... 8

George Jones & Melba Montgomery, Musicor '
1238 ([Party/Zanetis, BMI)

TOO MUCHOF YOU .. .. ... .. .. ...... 12
Lynn  Anderton, Chart 1475 (Peach, SESAC)

NO ONE'S GONNA HURT YOU ANYMORE.1B

Bill Anderson, Decca 32144
(Painted Desert, BMI)

YOUR TENDER LOVING CARE ... .16
Buck Owens, Capital 5942 (Blue Baok, EMH-

HOW FAST THEM TRUCKS CAN GO .... 6
Claude Gray, Decca 32180 (Vanjo, BMI)

QUEEN OF HONKY TONK STREET . . 12
Kitty Wells, Decca 32163 (Wells, BMI)

'"CAUSE | HAVE YOO . ... ... ... .... 16
'IEHH\ Stewart, Capitol 5937 {E:nlrﬂr Songs,

A DIME AT A TIME . e |
Del Reeves, United Arlu.fs Euﬂ'lﬂ
(Pass Key, BMI)

THE CAVE ..

Johnny Paycheck, Little Darlin® 0032 {M.a-.rhew,nf
Window, BMI)

&00DY GOODY GUMDROPS
Wilburn Brothers, Decca 32148% (Sure-Fire, BMI)

THROUGH THE EYES OF LOVE T T
Tompall & Glaser Brothers, MGM 13754
(Jack, BMI)
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TITLE, Arkist, Label, Weeks an
Humber & Publisher Chart
LEARNIN' A NEW WAY OF LIFE . -
Hank Snow, RCA Victor 9300 [East S'far E.MI]
IF MY HEART HAD WINDOWS . .. .

George Jones, Musicor 12467 [Glad/Blue
Crest, BMI)

ODE TO BILLIE JOE .. .. ............ B
Bobbie Genfry, Capital 5950 (Shayne, ASCAP)

THIS WORLD HOLDS NOTHING

(Since You're Gone) .. pen—
Ltomewiall Jackson, Columbia -l-ﬁﬂﬂ
(Cedarwood, BMI)

BOTTLE, BOTTLE ...
Jim Ed hrnwn, RCA Victor 5329 ['Hmdnw, BMI)

CALIFORNIA UPTIGHT BAND .. ........ 14
Lester Flatt & Earl Scruggs, Columbia 44194
(Mewkeys, BMI)

ODE TO BILLIE JOE . .. seessensieas B
Margie Singleton, Ashley 2011
(Shayne, ASLAP)

PINEY wWOOD HILLS . .. e
Hq-l:lb Bare, RCA WVictar 9314
nxfﬁww Boy, BMI)

YOU'VE BEEN SO GOOD TO ME ... ... 8

Van Trevor, Date 13465 (Summerhouse/
Harmony HIII ASCAP)

| DON'T SEE HOW | CAN MAKE IT .... 5
Jean Shepard, Capitol 5983 (Champion, BKI)

MABEL (You Have Been a Friend to Me) 6
Billy Grammer, Rice 5025 [Newkeys, BMI)

COME SEE WHAT'S LEFT OF YOUR MAN . 4
Johnny Darrell, United Artists 50207
(Combine, BMI)

THE WHEELS FELL OFF THE WAGON ... 7
lohnny Dollar, Date 156& [Mayhew, BMI)

HANGIN' ON ... ... igwgs

Gosdin Brothers, Baktrthﬂd In’r] TIJID-E
(Garpax//Alanbo, BMI)

WONDERFUL WORLD OF WOMEN . ..... 1
Faron Young, Mercury 72728 [Cedarwood, BMI)

| WANNA 60 BUMMIN' AROUND . ... .. ]
Sonny Curtis, Viva 617 (Viva, BMI)

THE COUNTRY HALL OF FAME ........ 2

Hank Locklin, RCA WVictor 9323 [Yellow
River, ASCAP)

JUANITA JONES SR

Stu  Phillips, RCA Victer 1?:]3:,! [Hmnn-l"nﬂ,
ASCAP)

| DOUBT IT
Embjr Lewis, United .l.rhm 50208 {l.'p"'Rlllﬂ

LAURA (What's He Got That | Ain't GotT).10
Claude King, Columbia 44237 [Gallica, BMI)

MAKE A LEFT AND THEN A RIGHT ..... 4
Johnny & Jonie Mosby, Capitol 5980
[Central Songs, BMI)

MYSTERY OF TALLAHATCHIE BRIDGE ... 3
Roger White, Big A 103 (Marmaduke, ASCAP)

YOU DESERVE EACH OTHER .......... 2
Robert Mitchum, Monument 1025 (Windward

Side, BMI)

LOVE ME NOW _ ... . ............... 2
Anita Carter, RCA Victor 9307 (Wilderness, BMl)

SAN ANTONIO 2
Willie Melson, RCA ‘u’rl:ior '?‘324 [Mlmn. BMI}

YOU LOVE ME TOO LITTLE ........... &
Lorene Mann, RCA Viclor 9288

(Movachaminjo, BMI)

BIG DUMMY _ . .. B
Toermmy Collins, Columbia JHEHJ ﬂS-IlIhEII
BMID

CHUBBY (Please Take Your Love to Town) 2
Geezinslaw Brothers, Capitol 2002
(Cedarwood, BMI)

I'LL LOVYE YOU MORE . ... i
Jeannie Seely, Monumeni lﬂi"'? tFamptr. HH‘lI]
BALLAD OF WATERHOLE NO. 3 . o |
Roger Miller, Smash 2121 [Famous, ASEAF]
BURNING A HOLE IN MY MIND . . .. 1

Connie Semith, RCA Wietor 9335
(Delmare, ASCAF)

DALLAS . 5
Vern Stowall, I.unghurn iE] {Earan,-"DvEup-trME BMl'.I

AND YOU WONDER WHY .. ........... 3
Fred Carter Jr., Monument 1022 (Moss-Rose,
BMI)
FOR LOVING YOU .. ... ............. 1
Bill Anderson & Jan Hnward Decca 32197
(Painted Desert, BMI)
BLUE LONELY WINTER .. ....... ..... 1
Jimmy Mewman, Decca 32202 (Newkeys, BMI]}
FAST TALKIN' LOUISIANA MAN . 2
Merle Kilgore, Columbia 44279 {Ealh:n, BMIj
WIND CHANGE . 1
Jahnny Cash, Columbia -MEBB [w.rmarh ASEAF]
BY THE TIME | GET TO PHOENIX .. ... 1
Glen Campbell, Capitol 2015 (Rivers, BMI)
OCTOBER 28, 1947, BILLBOARD
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Country Music

Country Not Aging: Goldberg

NASHVILLE—Country mu-
sic is selling more records than
ever, appealing to more young
people than ever, and develop-
ing more young artists than
ever, according to Sidney Gold-
berg, vice-president for sales,
Decca Records.

Goldberg added that country
artists a lasting talent
which keeps them popular be-
yond their formative years.

He and other music officials
spoke out in response to state-
ments by Johnny Sippel of
Mercury Records (Billboard,
Oct. 21) in regard to the future
of country music,

Among other things, Sippel
charged that there are no teen
singers today. “What about
Hank Williams Jr., Lynn An-
derson, the Lonesome Rhodes,

Debbie Laurie Kay, Bobby
Wright and others?” asked
Owen Bradley, Decca's a&r
chief in Nashville. “And take

the dozens of country stars in
their early or middle 20's, who
rose toward the top in their
teens? The Wilburn Brothers
have been recording since they

were children, Brenda Lee, who
now has reached the ‘ripe old
age of 22, has been recording
here for 12 years. Patsy Cline
was 17 when she got started.
Goldie Hill was only 18. It's

ridiculous to say that there
aren’t young artists in the field,”
Bradley added.

Country Boom

Bob Johnston, a&r director
for Columbia in Nashville, felt
that, “Country songs and coun-
try music are booming as never
before. Look at nightclubs, look
at sales. Look at the country
songs breaking into the pop
field. Look at the pop artists
recording country songs—for
sale to a young audience.”

“We have plenty of new,
young talent, and they'll be
around for a long time,” said
the Columbia producer. “That’s
the beautiful thing aboutscoun-
try music. We're always estab-
lishing young artists, and then
we watch them grow.” -

Fred Foster, president of
Monument Records, was most
vehement on the subject, Two
years ago Foster expressed him-
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self on the theory of develop-
ing young talent, and then
started to do something about
it. He signed and develo

Dolly Parton, then 19 years old,
and signed Jeannie Seely when
she was 23. In these two years
he has developed young college-
age artists such as Arthur Han-
cock, Tommy Hammond, Ray-
burn Anthony, Jimmy Null,
Henson Cargill and others.

“The concept of someone
suggesting we get younger people
into the recording field is a
little strange,” Foster said.
“This is exactly what we have
been doing. We've sold singles
and we've sold albums. Coun-
try music has vitality and
strength, which are symbols of
}rﬂuthll'l

Bob Montgomery, a&r direc-
tor for United Artists, said
virtually his entire stable of
stars is extremely young. He
pointed to Bobby Lewis,
Tommy Cash and Johnny Dar-
rell, adding that “Danny Price
just turned voting age."

Most of the record men
noted that many country songs
today are moving over to the
pop charts, a strong indication
that young people are buying
the songs. Recent surveys taken
at the “Grand Ole Opry” show
that the average age of the
visitors to the show becomes
lower each time a survey
is made.

Alluding to the article quot-
ing Sippel (“If Dave Dudley
moved to Nashville he'd lose his
sound') the artists and others
were quick to point out that
Dave Dudley not only has long
recorded in Nashville, but has
moved to this city as well. “He
hasn't lost the sound yet,” one
producer noted.

Waylon Jennings, also re-
ferred to in the article, also
bases in Nashville and records
here. Pee Wee King, although
gained his fame in Nashville.

Warner Mack, successful
Decca artist, said what Sippel
doesn't seem to realize is that
country artists can't become
stars overnight. “There aren't
many of those ‘ome hit sensa-
tions’ in this field,” Mack point-
ed out, “Most of us starte ;
young and struggled for yeafs
to become established. Many of
us are still young by most
standards, but certainly not
teen-agers any more. Yet our
audiences are young."

Concerning the charge that
Nashville has virtually the same
sidemen and the same producers
and the same writers on almost
every record, it was pointed out
that the city is full of song-
writers, and currently on the
Billboard country charis more
than 50 different writers are
represented; new, young pro-
ducers, both independent and
with labels, have flooded Nash-
ville in recent years, and the
city keeps hundreds of its side-
men constantly working and
recording.

Capitol's Kelso Herston was
too busy to comment. He was
recording Johnny Draper, the
son of Rusty Draper who had
just turned 20, in his first ses-
sion. And from Newport, Tenn.,
came word that Vibrant Records
had just turned out a release by
13-year-old Bruce Keelen, who
had recorded a pair of Acuff-
Rose songs specifically designed
for the younger set.

When answering ads . . .
Say You Saw It in
Billboard
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TITLE, Artist, Label & Mumber Chart
YOUR TENDER LOVING CARE .. ..... .............. 9
Buck Owens & His Buckaroos, Capital T 2760 (M) 5T I7aD (5)
TURN THE WORLD AROUND .. ... ............... .7
Eddy Arnold, RCA Victor LPM' 3B&9 (M); L5F 38469 (5)
ODE TO BILLEE OE ......... ...cococivivaniniiins 1
Bobbie Gentry, Capitel T 2830 (M); 5T 2830 (5)
BRANDED MAN ... .............cccciiiiinivniinnnn, 5

Merle Haggard & the Sitrangers, Capitol T 2789 [M); 5T 2789 (5)

CARRYIN' ON WITH JOHNNY CASH & JUNE CARTER . .. .. 9
Columbia CL 2728 (M); CS 9628 (5)

TONIGHT CARMEN ............. ... ..ccciiiiines 9
Marty Robbins, Columbla CL 2725 (M); C5 9525 (5)

I'LL NEVER FIND ANOTHER YOU ... ................ 9
Sonny James, Capitol T 2788 (M); 5T 2788 (5)

LOVE OF THE COMMON PEOPLE . ..... ... .. ... .... 10
Waylon Jennings, RCA Y¥ictor LPM 3825 (M); LSP 3825 ()
JOHNNY CASH'S GREATEST HITS, vOL. 0 .............15
Columbia CL 24678 (M); C5 9478 (5)

HITS BY GEORGE . ........... ... . cccviveivurnne, 12
George Jones, Musicor MM 2128 (M); MS 3128 (5)

JACKSON AIN'T A VERY BIG TOWN ... .. ............. 8
Morma Jean, RCA Yictor, LPM 3836 (M); L3P 3836 (3)

VB | e | R e S A g e e e 17
Jack Greene, Decca DL 4904 (M); DL 74904 (5)

BEST OF EDDY ARNOLD . ................ ... c0..0s 21
RCA Victor LPM 3565 (M); LSP 3565 (5)

DANNY BOY ... ... .. 23
Ray Price, Columbia CL 2677 (M); C5 9477 (5)

ITS SUCH A PRETTY WORLD TODAY . _ .. ............ 19
Wynn Stewart, Capltal T 2737 (M); ST 2737 (5)

I'M A LONESOME FUBITINE ........................ 14
Merle Haggard, Capitel T 2702 (M); 5T 2702 (5)

GENTLE ON MY MIND . ...... ... ... . ... c..coiiinnn. 4
Glen Campbell, Capitol T 2809 (M); 5T 2809 (5)

COLD HARD FACTS OF LIFE . ........ . ............... 20
Porter Wagoner, RCA Victor LPM 3797 (M); LSP 3797 (5)

ML MY LIWE: v o o sy s s s 10
Don Gibson, RCA Victor LPHl 3843 (M]; L5P 3843 (5)

JUST BEYOND THE MOON . sl
Tex Ritter, Capitol T 2786 (M); ST 2786 (5)

POEERY v e S D
George Hamilton IV, RCA Victor LPM 3854 [M); LSP 3854 5

MY ELUSIVE DREAMS ............ ... .. .. . iciue. 9
David Houston & Tam ette, Epic LN 24325 [M

o o my Wyn pi (M)

THE BIG HITS ... ... ... i, 4
Statler Brothers, Columbia CL 2719 (M); C5 9519 (5)

JUKEBOX CHARLIE ................cc¢ccvvmvunivares 12
Johnny Paycheck, Little Darlin® LD 4006 (M); SLD 800& (5)
APARTMENT NO. 9 ... .. ... . . . . iioiiiiion. .14
Bobby Austin, Capitel T 2773 (M); 5T 2773 (%)

SINBIN' ABRIN . oo s T S B 15
Ernest Tubb & lorstta Lynn, Decca DL 4B72 (M); DL 74872 (5]
AR T | R G AL a ey AL et 11
Mel Tillls, Kapp KL 1535 (M); K5 3535 (5)

YOUR FOREVERS DON'T LAST VERY LONG . Cieaae. 3
Jean Shepard, Capital T 2785 (M); 5T 2745 {5]

THE PRETYS OWER ...ovniinmiipiv sty i3 1
Willie Melson, RCA Victor LPM 3858 (M); LSP 3858 (5)

A BIRD NAMED YESTERDAY . ... ............ ... P |
Bobby Bare, RCA Victor LPM 3831 (M); LSP 3831 :5}

BLUE SIDE OF LONESOME . .. ... ... ....... ... ..... 20
Jim Reswves, RCA Victor LPM 3793 (M); L5P 3793 (5)

I FORBOT T CRY .o cinms v o v s s o s . 4
Charlie Louvin, Capitol T 2787 (M); 5T 2787 (5)

ANOTHER STORY .... S |
Ernest Tubb, Decca DL 4867 (M); DL 74887 (5)

DAVE DUDLEY COUNTRY . ... ... ... ... ... ......... 5
Mercury MG 21133 (M); SR 61133 (5)

YOU'LL ALWAYS HAVE MY LOVE . .. ...... ... .. ... . 2
Wanda Jackson, Capitol T 2812 (M); 5T 2812 (5)

NASHVILLE WOMEN . .. ..................... . 2
Hank Locklin, RCA ‘d’[tfu-r LPM 384T (M); LSP 3841 I:Sj

COOL COUNTRY .. ... . e e 17
Wilburn Brothers, Decca DL 4871 (M); DL 74871 (%)

HEAR THE WHISTLES BLOW . ... ... . ... ............ 3
Lester Flatt & Earl Scruggs, Columbia CL 2686 (M); C5 9486 (5)
DIESEL DN MY TAIL ... .........0on.iionetinaasnes, 16
lim & Jesse, Epic LN 24314 (M); BN 26314 (5)

GOIN' TO CAL'S PLACE ............ ........c...000, 8
Cal Smith, Kapp KL 1537 (M); KS 3537 (5)

WALKIN' IN THE SUNSHINE ... ... ......... ... ... 19
Roger Miller, Smash MGS 27093 (5); SRS &7093 (5)

MY KIND OF COUNTRY . ... .. ... .. ............... 2
Hugh X. Lewis, Kapp KL 1522 (M); K5 3522 (5)

NOW IS A LONELY TIME . ._. . ... ... ............... 4
Roy Drusky, Mercury MG 21118 (M); SR &1118 (5)

THAT MAN, ROBERT MITCHUM . . . SINGS .. .. ... 2

Monument MLP 8084 (M); 5LP BOBS (5)

SINGIN' WITH FEELIN' ... ... ... ... . 1
Loretta Lynn, Decca-DL 4930 (M); DL 74930 (5}

OCTOBER 28, 1967, BILLBOARD
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Black coffee, cigarettes
and a bed that gives no rest...

YOU'RE THE REASON...
JOHNNY TILLOTSON

Every time Johnny dips into his country bag, he comes
up with a great pop hit. And he's done it again!

The Sound of
The Now Generation

is on

A Tanridge Production
Produced by Paul Tannen

MGM

RECORDS
s im a division of Metro-Goldwyn-Mayer Inc.



www.americanradiohistory.com

BMI1967 Country Music Achievement Awards

to the winners of the

For the most performed Country songs July 1, 1966 to March 30, 1967

AIN'T HAD NO LOVIN'
Dallas Frazier
Blue Crest Music, Inc.

ALMOST PERSUADED
Glenn Sutton, Billy Sherrill
Al Gallico Music Corp.

BLUE SIDE OF LONESOME
Leon Payne
Acclaim Music, Inc.
Glad Music Co.

DISTANT DRUMS
Cindy Walker
- Gombine Music Corp.

DON'T TOUCH ME
Hank Cochran
Pamper Music, Inc.

EVIL ON YOUR MIND
Harlan Howard
Wilderness Music Publishing Co., Inc.

FLOWERS ON THE WALL

Lewis DeWitt
Southwind Music, Inc.

FOUR-O-THIRTY THREE
Earl Montgomery, George Jones
Glad Music Co.
FUNNY FAMILIAR FORGOTTEN FEELINGS
Mickey Newbury
Acuff-Rose Publications, Inc.
GREEN, GREEN GRASS OF HOME

Curly Putman
Tree Publishing Co., Inc.

THE HURTIN'S ALL OVER
Harlan Howard
Wilderness Music Publishing Co., Inc.

All the worlds of music

| CAN'T STOP LOVING YOU
Don Gibson

Acuff-Rose Publications, Inc.

| GET THE FEVER
Bill Anderson
Stallion Music, Inc.

| REALLY DON'T WANT TO KNOW

Rumbalero Music, Inc.

IT TAKES A LOT OF MONEY
Bob Morris
Four Star Music Co., Inc.
KING OF THE ROAD
Roger Miller
Tree Publishing Co., Inc.

LONELY AGAIN
Jean Chapel
Four Star Music Co., Inc.
LOSER'S CATHEDRAL
Glenn Sutton, Billy Sherrill
Al Gallico Music Corp.

A MILLION AND ONE
Yvonne DeVaney

Silver Star Music Publishing Co., Inc.

MISTY BLUE
Bob Montgomery
Talmont Music Co.
OH, LONESOME ME
Don Gibson
Acuff-Rose Publications, Inc.

OPEN UP YOUR HEART
Buck Owens
Blue Book

RIDE, RIDE, RIDE
Liz Anderson
Yonah Music, Inc.

ROOM IN YOUR HEART
Frances Long, Sonny James
Marson, Inc.

THE SHOE GOES ON THE

OTHER FOOT TONIGHT
Buddy R. Mize
Mariposa, Music, Inc.

SOMEBODY LIKE ME
Wayne Thompson
Earl Barton Music, Inc.
STAND BESIDE ME
Tompall Glaser
Glaser Publications
STREETS OF BALTIMORE
Tompall Glaser, Harlan Howard
Glaser Publications

SWEET DREAMS

Don Gibson
Acuff-Rose Publications, Inc.

SWEET MISERY
Jan Crutchfield, Wayne P, Walker
Cedarwood Publishing Co., Inc.

BROADCAST MUSIC, INC.

SWEET THANG |
Nathan W. Stuckey ‘
Su-Ma Publishing Co., Inc.

Stuckey Publishing

THE TENNESSEE WALTZ
Pee Wee King, Redd Stewart
Acuff-Rose Publications, Inc.

THERE GOES MY EVERYTHING
Dallas Frazier
Blue Crest Music, Inc.
Husky Music Co., Inc.

THINK OF ME WHEN YOU'RE LONELY
Don Rich, Estella Olson
Blue Book

THE TIP OF MY FINGERS
Bill Anderson
Tree Publishing Co., Inc.
Champion Music Corp.
TOUCH MY HEART
Aubrey Mayhew, Danny Young
Mayhew Music
WALKING IN THE SUNSHINE
Roger Miller
Tree Publishing Co., Inc.

WALKING ON NEW GRASS
Ray Pennington
Pamper Music, Inc.

WHERE DOES THE GOOD TIMES GO
Buck Owens

Blue Book
YOU AIN'T WOMAN ENOUGH

Loretta Lynn
Sure-Fire Music Co., Inc.

B M l for all of today’s audience.
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NEW GROUP-NEW SOUND ¢

| WONDER WHY

% MOONLIGHT SONATA ~

NRS 91067 L @

Record Produced by
Charlie Dreyer

NORMANDY RECORDS INC, Suite 807
331 Madison Ave. = N.Y., N.Y. 10017
(212) 867-8390
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International News Reports

French-Canada Comes of Age
As Self-Sufficient Market

By KIT MORGAN

MONTREAL—French-Canada has become
virtually a self-sufficient record-music market in
recent years, a large and lucrative market for
local talent. French-Canadian artists are taking
over the charts from artists from France, Original

material by local artists are now as popular as
cover versions of U, 8. or French hits, and
with many French-Canadian artists playing such
top Paris showplaces as L'Olympia and Bobino's
and winning record releases in Europe. Now
more and more, French-Canadian artists are look-
ing to the rest of Canada as a potential new
market for records and personal appearances.

The CAB-CAPAC (Canadian Association of
Broadcasters-Composers Authors and Publishers
Association of Canada) Committee for the Pro-
motion of Canadian Music has sponsored an al-
bum, "“3-12," featuring three French-Canadian
conductor-arrangers interpreting, instrumentally,
the music of 12 French-Canadian chansonniers,
specially to bring this music of French-Canadians
to the rest of the country.

The album, just released on Archambault's
Select label, to be distributed outside Quebec by
one of the majors, contains the best-known com-
E:S:mﬂm of chansonniers Gilles Vigneault, Felix

lerc, Claude Leveillee, Jean-Pierre Ferland,

Georges Dor, Pierre Letourneau, Stephane Venne,
Francois Dompierre, Robert Charlebois, Francois
Cousineau, Jacques Blanchet and Paul De Mar-
gerie, performed by orchestras of some 30 mu-
sicians conducted by Neil Chotem, Paul De
Margerie, and Marcel Leveque. A leaflet of pro-
gram notes in English is included in each album.

While most of the majors have made their
French-Canadian product more or less available
across the country with varying degrees of pro-
motion, now more independent French-Canadian
labels are looking at the broader market. Dis-
ques Gamma has just appointed London Records
to distribute its French-language product outside
Quebec.

More French-Canadian artists, primarily in the
chansonnier (folk) or chanteuse field rather than
pop groups, are venturing outside Quebec for
personal appearances. CBS Records’ Monique
Leyrac, who won acclaim in New York before
braving Toronto last year, is now winding up a
tour of some 40 cities, covering cvery province,
even the North West Territories. Gamma artists
Claude Gautheir and Louise Forestier tour West-
ern and Central Canada Nov. 1-18, and Capitol's
Les Alexandrins are off Nov. 4 for nine cities in
the West and Ontario. Colleges are proving par-
ticularly receptive to French-Canadian artists.

EMI Australia in New Distrib
Policy to Boost Classical LP’s

SYDNEY—EMI (Australia),
Ltd,, has begun a new system
of LP distribution aimed at
boosting sales of classical al-
bums, Instead of releasing clas-
sical LP each week with other
albums, one week each month
will be devoted exclusively to
the old masters.

The change is being made be-
cause the company found that
under the old mzthnd classical
albums were being “lost in the
wash.” The albums were selling
well enough to big music stores
in the business areas of the
main cities, but sales in the
suburbs and country towns were
unsatisfactory.

By JOCK VEITCH

The program was launched
this month and sales mterﬁt is
claimed as ‘“‘enormous.” The
first month's batch is 11 new
albums from the British Decca
range.

Next month LP's will be is-
sued wunder the all-inclusive
EMI label. It will include work
issued outside Australia issued
on the Columbia, HMV, Voca-
lion, Angel and Regal labels.
EMI Promotion Manager Kevin
Ritchie explained: “Our major
problem has been that while
there is a tremendous interest
in classical music around, many
of our distributors and our sales-
men don't know much about it.

AGAINST a background of publicity material and record sleeves in the
Inelco building, Amsterdam, are the four Inelco executives responsible
for the giant country & western campaign, left to right J. Beutler, sales
manager; H. Peek, label manager; A. Prins, promotion manager, and
Pierre Dam, publicity manager.

“They show the people in
the shops our release list, which
included our popular lines, and
if they saw familiar names like
the Beatles or Nat King Cole
they'd order those. And if a
customer came in asking for a
classical record they wouldn't
have it in stock. If they did
have the record they wouldn't
know how to talk about it."

Pamphlets Issued

EMI is getting over this
communications problem by is-
suing to salesmen and distribu-
tors pamphlets printed on paper
picturing album covers and de-
scribing the works. Also printed
are extracts from press reviews

of the disks.

Of even greater importance
is the listing of selling points
and demonstration tracks for
each record. The pamphlets are
being issued to distributors so
they can leave them on counters
for customers.

Salesmen report great inter-
est among dealers in the listing
of demonstration tracks which
makes its easier for the dealers
to hear salient points of the rec-
ords and makes demonstration
to customers much easier. EMI
is also co-operating with the
Government-owned Australian
Broadcasting Service radio net-
work to play the records regu-
larly on their classical programs.
The ABC is the only radio net-
work to pay much regard to
classical music.

Classical LP's normally make
up between 22 and 26 per cent

Fthe company’s sales. EMI is
by far Australia’s biggest clas-
sical sellers. Actual sales figures
from the new promotion are not
yet on hand. “It's too early to

have actual figures,” said
Ritchie, “but we confidently
expect substantially increased

sales because of the .enthusiastic
dealer response. Nobody has
really gone out to sell classical
records here before.”
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Winners of Spain’s
‘Grammy’ Are Listed

BARCELONA — Los Peke-
nikes, (Hispavox), was voted the
best Epamsh instrumental group
in the 12th annual Gran Premio
Del Disco (Spain's equivalent
to the Grammy Awards) organ-
ized by the magazine Ondas
and Radio Barcelona, part of
the Spanish Radiodiffusion Co.

The 1967 awards were:

Chamber Music: Father An-
tonio Soler's Quintet for harp-
sichord and strings, (Hispavox);
Chamber Mausic for Orchestra:
J. S. Bach's “The Art of Fugue”
Columbia Espanola; Lieder:
Schubert, Schumann, sung by
Herman Prey (Columbia Es an-
ola); Symphonic Music: Brahm
2nd Symphony (Columbia Es—
panola), : P Masuagni's
“Cavalleria Rusticana"” (Fono-

am); Excerpts From Opera:
ﬁanlyn Hurne. s Recital (Colum-
bia Espanola); Concert Music:
Brahms' Concerto for violin and
orchestra in D major, op. 77
by Christian Ferras (Fonogram);
Religious Music: Beethoven's
Solemn Mass (Odeon); Ballet
Music: Stravinsky's “Orpheus”
(Discophon); Organ: L'orgue de
Mao (Edigsa); Piano: Arthur
Rubinstein plays Chopin (RCA
Espanola); Guitar: Andres Se-

govia (Columbia Espanola);
Most outstanding phonographic
realization: The Valkyrie by
Richard Wagner (Columbia Es-
panola); Best record by Spanish
composer and singer: La Vida
Breve de Falla by Victoria de
los Angeles (Odeon); Spanish
contemporary music: Ana Ricci
(Belter); Cante Flamenco: La
Gran Historia del Cante An-
daluz (Columbia Espanola).
Also, Catalonian Song: Joan
Manuel Serrat (Edigsa); Popu-
lar music, vocal: Sinatra Sings
Love Songs (Hispavox), Span-
ish jazz: “A Tot Jazz" by the
Tete Montoliu Trio (Concen-
tric): Jazz international, tradi-
tional: “Once Upon a Time"
by Earl Hines (Hispavox); Jazz
international, modern:  Art
Blakey's “Soul Finger” (Fono-
gram); Negro Spirituals and
Gospel: “A Voice of Hope” by
Marion Williams (Discophon);
Liverpool sound, foreign artists:
The Beatles (Odeon); Spanish
instrumental group: Los Peke-
nikes (Hispavox); Best album
collection: Los Viajes del Joven
Mozart (Sonoplay); Children’s
Stories: “Tus Cuentos” (Zafiro),
Zarzuela: "La Dogaresa de Mil-

lan" (Vergara).

Sunshine Opens Skies to
LP's: Accenis Live Dates

SYDNEY — Sunshine Rec-
ords, formerly Australia’s most
successful and aggressive pro-
ducer of single records, has de-
cided to move strongly into the
LP field. Emphasis will be on
“live” performances tied in with
the locales the artists work.

“Local singles just aren’t sell-
ing any more,” says Sunshine’s
record producer Steve Neale.
“The bloom seems to have gone
off the local artists as single sell-

Inelco’s RCA
Country Drive

AMSTERDAM — The cam-
paign launched by Inelco early
in September to stimulate sales
of the extensive RCA c&w cat-

alog will continue until April
1968.

Inelco’s sales department re-
ported sales of 140,000 LP's
since the campaign started.
Some 8,000 of these were spe-
cially prepared promotion al-
bums featuring selections by
various leading c&w artists,

A special c&w show is
planned for March next year
when a number of American
artists will appear. The show
will be broadcast by Dutch
radio and TV stations.

Continental Bows

OSLO — Continental Rec-
ords, a new Norwegian inde-
pendent company, has been
launched by Barry Matheson
and the former Triola pop
group, the Vanguards. Offices
of the new company are located
in Jessheim, 50 miles outside
Oslo. First releases on the new
label, which will be distributed
by Arne Bendiksen A /S, include
disks by the WVanguards, the
Playmates, the Hugger Mug-
gers, and Jim Oddwins and the
Collection.

ers, but if they're properly pro-
moted they go well on LP's.

“We don’t let a local pop
artist make an LP unless he's
had a record recently in the
top 10. We're spending most of
our time now with ciub acts.”

Sunshine first discovered the
selling power of club acts when
they recorded a local group
called the Rhodesians, in the
Chevron Hotel’s Skyline Cabaret
at Surfer's Paradise.

The Rhodesians waxed one
of their performances and
strongly advertised the record
in their later shows. The disk
sold more than 2,000 copies in
a few weeks. It still sells well,
particularly in the areas where
the group is playing. Sales are
now nearing the 10,000 mark,
which is remarkable in a coun-
try with a population of 12
million.

“It's an up-hill battle selling
local records against the enor-
mous competition from over-
seas.” Neale says. “It's usually
only with aggressive co-opera-
tion from the artists themselves
that you can do it.”

Staff, Space Up
At Trans World

MONTREAL—Trans World
Records, Inc., has added 4,000
square feet of space, and has
increased its staff, in anticipa-
tion of adding new lines. Presi-
dent Art Young announces the
promotion of Sam Rubin to
vice-president, finance, and Ken
Ayoub to vice- pI'EEIdEn.l pro-
ductions and promotion. Mar-
cel Robitaille, formerly with
London Records and most re-
cently with Expo 67, has joined
the staff as a sales representa-
tive,

The company's fiscal year,
ended July 31, showed a 3 per
cent increase over the previous
year.

OCTOBER 28, 1967, BILLBOARD


www.americanradiohistory.com

The Record Market
IS presold’

VIEWED ON NATIONWIDE TELEVISION AND SEEN IN PERSON BY OVER 100 MILLION PEOPLE

Mr. Record Dealer you should a stocking...

gl kIikC)

Up with People!

IN HOLLYWOQOOD

World famous Sing-Oul Explosion

featuring T'he Colwell Brothers,
Linda Blackmore and the

three national casts

STERED S-1102 MONO M-1102 PRODUCED BY BRIAN ROSS

ORDER FROM YOUR NEAREST PACE RECORD DISTRIBUTOR

Atlanta: Dallas: Houstan: Newark: Philadelphia:
Available Big State Dist. Corp. United Record Dist. Inc. Wendy Dist. Inc. Mamel Dist. Co. Comp.

. 214 — 631-1100 713 — 228-8151 201 — 623-5845 215 — 226-1222
Baltlmnre:i De Lis: Aniebes:
General Dist. ver. .
301 — BRI-6411 Davis Sales Co. Record Merchandising New Orleans: i

e 303 — 355-1638 213 — 3859161 All South Dist. Ce. Availabl
Baston: _ ] 504 — 522-1157
Detroit: Memphis:
Mutual Dist. Inc. . Record Sales Corp
617 — 288-5700 el o A 901 — 5267361 New York: Pittsburgh:
Empire State Fenway Dist.

Buffalo: Great Falls: Miami: Record Sales Corp. 412 — 391-3973
716 — 882-0427 406 — 761-2420 305 — 691-5161 St. Louis:
Chicago; Hartfard: Minneapolis: it Commercial Record Dist.
Royal Disc Dist. Seaboard Dist. Inc. Heilicher Bros. Inc. Atk WS 314 —535-1515
312 — 939-2661 203 — 289.9361 612 — 544-4201 415 — 444.5677
Cleveland: Honolulu: Nashville: Oklahoma City: Seattle:
Main Line Dist Nylen Bros. & Cao. Lid. Southern Record Dist. B &K Dist. Co. C&C Dist.
216 — 391-1800 281-171 615 — 254-1991 405 — 525-7509 206 — 6B2-7188

SOLD & DISTRIBUTED BY DON BLOCKER-TAPP

6725 SUNSET BLVD., SUITE 315, HOLLYWOOD 90028
D.J’s WRITE FOR FREE COPIES
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International News Reports

THE ROKES are given their second golden record by RCA-Raliana
managing director, Giuseppe Ornato, center, at a Milan press party to
launch their latest release "'Cercate Di Abbracciare Tutte Il Mondo
Come Noi" (Try to Embrace the Whole World Like We Do).

ANDREW OLDHAM, P.P. Arnold and the Small Faces were in Milan

to co-operate with EMI-lItaliana

in promoting

Immediate autumn

releases. At a party held here by EMI-Italiana to present the Immediate
artists to the Milanese press. Left to right are Germano Ruscitto,
Billboard Italian correspondent; Carlo Barbareschi, EMI-ltaliana sales

manager; Andrew Oldham,

Immediate president,

and George C.

Alexander, EMI-Italiana managing director.

From The

Music Capitals
of the Wor

AMSTERDAM

~ The Dutch Committee for Mu-
sical Entertainment (Conamus) is
organizing a song fair at the
Krasnapolsky Hotel here on Nov.
21 where composers and artists
will meet with the aim of making
better use of Dutch material. . . .
Bospel Music's managing director
Joop Gerrits visited music pub-
lishers in Munich, Berlin and
Hamburg. . . . Lou Rawls was in
Amsterdam 1o film a TV show
which will be shown in Novem-
ber. . . . To honor Piet Van
Egmond's 40 years as an organ-
ist, Bovema released three special
albums of his recordings. Van Eg-
mond also gave a special recital
at the Amsterdam Concert Hall
with the Amsterdam Oratorium
Choir. . . . Bovema has 12 records
in the Dutch Top 40, headed by
Keith West's “Excerpts From a
Tenn-Age Opera” (Parlophone/
Trident Melodia), . . . Mary Tyler
Moore was in Amsterdam on a
one-day promotion wvisit for
“Thoroughly Modern  Millie”
which included a press conference
and appearances on radio and TV
programs. ., . . With Dutch TV
presenting the first of four
Caterina Valente shows, Phono-
gram released the LP “Happy
Caterina” on Decca and a single
of the title sgng.

The three-day jazrz festival,
“Newport in Europe” opens at the
Doelen Concert Hall, Rotterdam
on Oct. 28 and will feature the
Thelonious Monk Band, Herbie
Mann Quintet, Sarah Vaughan,
the Guitar Workshop, the Gary
Burton Quartet, the Newport All
Stars, the Miles Davis Quintet and
the Archie Shepp Quintet. . . .
Iramac reporis encouraging reac-
tion to initial releases of Enoch
Light’s Project 3 label, particu-
larly the albums of Tony Motola

82

and the Kissin' Cousins. With
c&w music becoming more popu-
lar in Holland, Iramac is also do-
ing strong promotion on the Star-
day budget-line Nashville catalog.
Bospel Music will represent the
Hans Wewerka KG Edition Mod-
ern - Interartists catalog in the
Benelux couniries. The Hans We-
werka offices in Germany, Aus-
tria, Switzerland and the U.K. will
represent the Bospel catalog and
exchange of musical productions.
. « « Larty Harris of Elektra visited
the Negram-Delta offices at
Heemstede to meet Roger Oeges,
Hans Kellerman and label-chief
Bart Klimmert for talks about
Elektra’'s plans for the Dutch mar-
ket., Negram-Delta is releasing two
Elektra LP's, “5,000 Spirits,” by
the Incredible Siring Band and
“Zodiac Sounds™ this month.
BAS HEGEMAN

CARACAS

Capitol Records has entered an
agreemet whereby Siemens Vene-
zolana will distribute its product
in Venezuela. Siemens is select-
ing pressed matenal, stampers
and album covers now in stock
and will soon start operations with
this material and new releases it
gets from the United States. . . .
Clemente Vargas Jr., Venezuelan
disk jockey, returned from Lima,
Peru, where he attended a meeting
of the Latin American Association
of Disk Commentators. Vargas
plans to establish a local chapter
of the Association, In his visit {o
Peru, he attended the Second Inter-
national Festival in Trujillo, a small
town near the capital. Winner of
the Festival was o Rames' “Si
yo fuera" as sung by Laure Volpi,
Each disk jockey brought with him
an artist to represent his country
in the event), came in eighth place

Contest Set on
Music Written
For Computer

MEXICO CITY — A com-
puter-composed music competi-
tion will be announced here
during the annual Congress of
International Federation for In-
formation Processing for Oct
30 to Nov. 3.

Entries for the eompetition
will be invited for a score for
a string quartet, a recording ac-
companied by a score (where
other instruments are involved)
or a recording without a score
(if the sound is produced by a
machine, with no legible score
involved).

Closing date for submission
of entries is Jan. 31. It is hoped
that results of the competition
can be announced by May 31,
1968, in time for the
medal-winning entries to be per-
formed during the 1968 Con-
gress, Aug. 5-10 in Edinburgh,
Scotland.

but his m?_g, “Siem: P\ru}r“ is

peari irst in eruvian
c.:ﬁaru‘ next Festival will take
place in 1968 in Mexico.

El Palacio de la Musica, which
has obtained the distribution of
Barclay Records, will soon release
an LP (in Spanish) by Charles
Ammavowr, whose recent wisit fo
Caracas (Aznavour was presented
at the Hotel Tamanaco and Renny
Otiolina’s TV Show) was a com-
plete success. . . . Circulo Mu-
sical is pushing hard on the sales
of a collection it has published
about Caracas. The collection is
made up of 15 record albums
(each with an average of 40 pages
of words and pictures) and five
books, each dealing with different
aspects of the cultural, historic and
musical background of the city and
written by the couniry's top spe-
cialists in each field.

Velvet has released a record al-
bum by singers Julio Jaramillo and
Olimpo Cardenas, a combination
which has proved successful in the
past. . . . Mirla Castellanos (Vel-
vet), top female wvocalist in the
country, left for Italy to make
final arrangements for her par-
ticipation is the San Remo Festival.
Mirtha, her label-sister, will soon
travel there to cul an album. . . .
Aldemare Romero’s song about
(aracas ("Dona Cualricentenaria™)
is being included in the recordings
being made to be released in De-
cember. . . . Simon Diaz (Palacio)
is cutting a new LP with harpist
Hugo Blanco. ., . . Carlos Al-
menar Otero (Polydor) has an-
nounced here that he will take up
residence in Venezuela next year,
. . . Siemens Venezolana (Polydor,
Phillips) will be the second com-
pany (first: Circulo Musical) to
put out compatible recordings.

ELEAZAZ LOPEL

CINCINNATI

Ray Charles, his 17-piece band;
the Raelets, fem vocal gquartet, and
Bill Preston, all-around performer
recently signed by Capitol Records,
played to some 2,000 payees at
the 3,600-seat Music Hall Sunda
night (15). The press was lavis
in its praise of the presentation,
speaking of it as "“an excellent all-
around show." . . . Jewel Re-
cording Co., headed by country
artist Rusty York, has moved into
new quarters at 1594 Kinney Ave-
nue here. The studio in the past
two years has recorded such art-
ists as Kenny Price, WLW-T's Bob
Braun, Jimmie Logsdon, Glen
Canyon, Esco Hankins, WLW's
“Midwestern Hayride" group, and
Jimmie Skinner, formerly on the
Starday label. Jim MeCall and
Earl Taylor, formerly on Capitol,
have just waxed their first album
for Jewell. J. D. Jarvis, a bluegrass
artist who is a consistent seller in
Germany, England and Sweden,
has just finished his eighth session
for Jewel, and Jimmie Skinner
will have a new Jewel release out
this week, “Good-Time Woman"
b.w. “The World in My Pocket.”

The 4 Seasons played to a sell-
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DGG BOWING
A POP LABEL

HAMBURG — Deutsche
Grammophon is introducing a
new pop label—Karrussel—on
the German market. Titles in
the Karrussel series are priced
at $2.45. There are 40 titles in
the initial Karrussel repertory,
ranging from Broadway hit
plays to march music. The series
features artists such as Hazy
Osterwald Sextet, Henry Loges
and his Orchestra, the Werner
Mueller Orchestra, Helmut
Zacharias, the Montre Carlo
Light Symphony Orchestra,
Gerhard Wendland, Gerhard
Gregor, Harry Hermann’s or-
chestra, Heinz Erhardt, Cater-
ina Valente, Bruce Low, Lale
Andersen, and Carl Bay.

Pantis Labels to

Release Gusher

MONTREAL—Probably the
largest fall album release ever
by an mdniﬁendent record com-
pany in the French-Canadian
market is the 12-LP release now
being issued over a five-week
period by Denis Pantis on his
three labels, DSP, Citation and
Teledisc.

Pantis established his own
operation earlier this year, after
an association with Trans-Can-
ada, distributors of his labels,
and now has with him Georges
Lagios as his right-hand man,
producer Yves Martin, Jerry De-
villiers as house arranger, and
three promotion representatives.

The fall release contains al-
bums by Les Sultans, Les Mila-
diys, Cesar et les Romains, Les
Gendarmes, Eric, Robert De-
montigny, Les Bel Canto, Pierre
Senecal, Gilles Brown, Les
Chanceliers, and two “Golden
Hits” albums of chart favorites
by various artists.

out crowd in a two-hour presen-
tation at Memorial Hall, Dayton,
Ohio, Saturday night (14), Sharing
the spotlight was comedian Joey
Villa and a local group called the
Seque Singers. The show was pro-
duced by Steve Kirk Productions
and sponsored by Dayton’s WI_HG
Radio. Emceeing the proceedings
were WING's Jay Mo-Jo
nis and Steve Kirk. . . . Jimmie
Logsdon is the new musical direc-
tor at WZIP, Cincy's No. 1 coun-
try station, and has taken over
the 6 am. to 10 am. drive slot
formerly filled by Bud Stagg. The
latter, who has been doubling as
WZIP program director for the
past year and a half, will now
devote his full time to that chore.
. . . Jimmie Logsdon's "“Long
Dustry Road" has been named
song of the year in Sweden, ac-
cording to jes Ohlsson, editor
of a c&w mag in that country.

BILL SACHS

DETROIT

Music Merchants and Stax-
Volt Records co-hosted a recep-
tion at the St. Regis Hotel here
for Booker T & the MG's Oct
14. Al Bell, vice-president of Stax;
Deannie Parker, in public rela-
tions for Stax, and artists Eddie
Floyd and Shirley Walton also
attended the affair. The artists
were in town for the WKNR
sponsored ALSAC show held Oct.
15. Carla Thomas appeared on
the ALSAC show, too, for Stax.
. . . Music Merchants have moved
to 2950 W. Davison, Detroit
48238. New phone number is
BB83-6565.

Enoch Gregory is the new pro-
gram director at WCHB. . . .
Fred Saxomn, formerly a staff pro-
motion man at Jay Kay Distribut-
ing Co., is now the exclusive
promotion manager in the Detroit

2 Top Singers
Wax ‘Waltz’

PARIS — Francis-Day
(France) has scored an unprece-
dented “double” with the
French version of the big Les
Reed hit, “The Last Walz"
(“La Derniere Valse™) by get-
ting recordings by two of
France's top-selling girl singers
—Petula Clark (Vogue) and Mi-
reille Mathieu (Barclay.)

Both singers have had EP's
featuring the song released this
month and Vogue is also put-
ting out a single version by Pet
Clark. The French lyric is by
Hubert Ithier.

The Mathieu EP, on which
she is backed by the Paul
Mauriat Orchestra, also in-
cludes Charles Aznavour's
French version of the Bert
Kaempfert hit, “The World We
Knew" (“Un Monde Avec Toi").

Miss Clark’s EP was recorded
in Hollywood under the direc-
tion of Ernie Freeman. The title
song on the sleeve is described
as “La Derniere Danse” and
not “La Derniere Valse” as on
the Mathieu record.

This week the Mireille Math-
jeu version jumped to No. 5
in the Europe No. 1 radio hit
parade. “La Derniere Valse" has
also been recorded for Polydor
by John William and for Philips
by Lucky Blondo.

Festival Aide
In Far East

SYDNEY — Fred Marks,
managing-director of Festival
Records, Australia’s biggest rec-
ord organization, and Ross Bar-
low, his assistant, left Sydney
Oct. 9 for a month's tour of Far
Eastern areas.

They will visit Festival dis-
tributors in the Philippines,
Hong Kong, Singapore and
Japan during the course of their
four weeks away. It is Barlow's
first trip outside Australia.

Finnish Cleffers in
Foreign Curb Plea

HELSINKI — The Associ-
tion of Finnish Musicians has
sent a letter to Matti Kekonen,
the Finnish Minister of Labor,
drawing attention to the fact
that an increasing number of
musicians in Finland are with-
out work and urging stricter re-
strictions on the employment of
foreign musicians.

The Association complained
that too many work permits
were granted to foreign mu-
sicians and artists and that Fin-
nish musicians and artists were
required to pay more tax on
their earnings than their for-
eign counterparts.

area for the Mercury family of
labels, Philips, Fontana, Smash
and Mercury. . . . Mike and Judy
Callahan appear at the Living
End for two weeks beginning Tues-
day (17). Ted Lucas and Dick
Keelan as the Misty Wizards join
the Callahans on the bill for Fri-
day and Saturday (27-28). . . .
The James Brown Show is booked
into Cobo Arena Saturday (Nov.
18). . . . Lou Rawls with Martha
Reeves and the Vandellas and the
Chas. Lloyd Quartet play Cobo
Arena on Friday (3),
LORAINE ALTERMAN

HELSINKI

The Soviet Red Army Dancers
and Singers made four appear-
ances in Helsinki, . . . The Le-
coona Cuban Boys and Girls, a
19-piece musical group from 10

(Continued on page 84)
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Intemational News Reports

From The

Music Capitals
of the World

e Continued from page 82

different nations, is playing a sea-
son at a Helsinki restaurant. . . .
Kaltri Helena (Top Voice), Marion
Rung (Scandia) and Kristina Hau-
tala (Scandia) will visit Moscow
Dec. 12 to take part in the light
music show, organized by Finmish
BC and the USSR National Tele-
vision Network, which will be
seen in both countries. . . . Harri
Haka (HMV) has recorded *Vii-
meinen Valssi,” the Finnish ver-
sion of “The Last Waltz" . . .
Pohjoismainen Sahko is releasing
a new series of music for all
tastes called the Home Record Li-
brary and featuring material from
the British Saga label in EP and
LP form. The new budget line
(EP's $2, LP's $4) includes mostly
stereo product and customers who
buy five records in the series are
offered a sixth one free.
Eleven-year-old Merja Tkkela
an accordinionist has made her
disk debut on Finlandia with
“Flight of 'the Bumble Bee" and
the old Russian folk song “Two
Guitars.” . . . Jukka Kuvoppamaki
(Blue Master) has recorded Fin-
nish cover versions of “Even the
Bad Times Are Good"” (“Kaiken
uudeksi teet™ and “There Goes
My Everything."” :
KARI HELOPALTIO

LONDON

Disk sales statistics continue
their healthy upward climb with
the July figures established by the
Board of Trade. Sales were worth
$120,000 more than for July 1966,
and record production was up by
16 per cent at 5,944,000. LP’s at
2,237,000 were 477,000 above last
year's figure, and 45 r.p.m. disks
rose by 342 000, The expected va-

cation season sales slump was
evident, however, with sales con-
siderably below the June level.

EMI is rushing “A tribute to
Sir Malcolm Sargent” on its Hom
label, featuring music with which
the late maestro was closely asso-
ciated, inc[udmwnml works by
Handel, Mendelssohn and Elgar.
The Huddersfield and Royal
Choral Societies will be featured
as well as the BBC Symphony,
the Philharmonia, the London
Symphony, the Royal Philhar-
monic and the Liverpool Philhar-
monic orchestras.

Bee Gees' Colin Peterson and
Yincy Melouney have been re-
prieved from the Home Office de-
portation order due to take effect

MNov, 30.
NIGEL HUNTER

MILAN

Belldisc Italiana will distribute
Double Shot Records in Italy.
First release is “Give Me a Little
Sign” by Brentom Wood. . . .
Rome-based RCA Italiana is open-
ing an office in Milan. Director

TIFFANY RECORDS

presenks

“E LORO DICONO"

by | FRENETICI

published by
RIMI EDIZIONI MUSICALI

will be Vittorio Vigorelll, with
Alessandro Coppola as promaotion
manager, Patrizin De Micheli as
press manager and Giacomo Tosti
as a&r manager. . . . RCA Itali-
ana international label manager
(ziampiero Ricel was in London
for recordings in Italian by Adam

4th edition
of the

national

FESTIVAL
OF
ROSES

ROME,
Oct. 3-5, 1967

Congratulations!

SECOND | “VW]VERE PER
PRIZE to: VIVERE"

(subpublished by Curci Music)

performed by SANTO & JOHNNY (Belidist),
MEMO REMIG| (Cemed-Carosello) and
DORI GHEZZII {Durium).

THIRD “IL PIENO"”

PRIZE to: (published by Peer Italiana)

performed by LARA SAINT PAUL (CDI),
| ROMANS (CDI) and | FOLK STUDIO
SINGERS (CDI).

Festival of Roses, organized by

|.S.A.—Piazzale Clodio 61—

Rome, Maly. Telephone; 35.39,96-
General Manager: Maria Luisa Pisan.

g4

MIIIINNNNNNNNNNNNNA__---L

Faith (EMI) and Sandie Shaw
(Pye). Adam Faith recorded “Che
Cos'e I'Amore,” “Hai Vinte Tu"
and “Quattre Bianche Parole,”
Italian wversions of “Humming
Bird,” “I Have Been in Love With
You” and “What More Can Any-
one Do." Miss Shaw cut several
international standards for an LP
release and two sides for a single,
the Italian copyright “Lo Vuole
Lui Lo Vuole Lei” and an Italian
version of “You've Not Changed”
(Hai Due Anni Piu Di Me).

“The World We Knew" by
Frank Sinatra (Reprisc) will be
used as the concluding theme of
the TV serial, “Io E Gl Altri
(I and the Others). The opening
theme “Noi E Gli Altri” (We and
the Others) will be recorded by
I Camaleonti (CBS Italiana). . . .
Main theme of the movie “Un
Italiano in America," starring Al-
berto Sordi, has been recorded by
Christy (Parade). Publisher is Gen-
eral Music of Rome. . . . “I Love
You, You Love Me," recently is-
sued in the original version by
Anthony Quinn (Capitol), has been
covered in [Italian by actor Al-
berto Lupo (Fonit-Cetra). . . .
Hockey Productions, owned and
managed by Giampiero Reverberi,
one of Italy's leading arrangers,
will be distributed by Belldisc
Italiana, First release is “Il Cielo"”
by Nino Cabano who appeared in
the recent Festival of Roses. . . .
Movie actress Georgia Moll debuts
on the Vis-Radio label with “Cip-
olle" (The Onions). . . . Tom
Jones' “T'll Never Fall in Love
Again” has been covered in Ital-
ian (“Parla Tu Cuore Lio™) by
Tony Del Monaco (CGD),
Christy (Parade) and Gianni Pet-
tenati (Fonit-Cetra). . . . Parade
Records has created its own pub-
lishing company, Edizioni Primato.

GERMANO RUSCITTO

NEW YORK

Tony Pone, formerly of Decca
Records, has formed a partnership
with r&b producer-manager Fred
Tanner, Offices are in Winston-
Salem, N. C. . . . Charlie Fox
composed the score for the ABC-
TV special of “Johnny Belinda”
aired Sunday (22). . . . Vikki Carr
will appear in London at the Royal
Command Performance Nov, 13,
. . . Pete Rugolo will compose the
score for 20th Century-Fox's “The
Sweet Ride." . . . Al Martino,
Capitol artist, will appear at the
Painter's Mill Music Fair Dec. 1-3.
. + . Ken Roberts, executive pro-
ducer of University Concerts Pro-
ductions has signed Tony Bennett
for three one-night concerts in
April. Bennett will sing at the

estchester County Center, White
Plains, N. Y., April 5, then will
be presented by Seton Hall Uni-
versity, South Orange, N. 1., for
iwo concerts April 6-7.

Eric Andersom, recently signed
to Nemperor Artists, wound up a
10-day stay at the Cafe Au Go
Go Sunday (22). . . . Carmen
Dragon will conduct the Indian-
apolis Symphony “Pops” Concert
al Clowes Memorial Hall Sunday
(29). . . . AIP's upcoming film,
“Wild gn the Streets,” has been
score by pop songwriters Barry
Mann and Cynthia Weill. . .
United Artists Records has con-
tracted Paul Jomali and his Car-
tridge Film Productions for a three-
minute color film short for video
usage to promote the Hassles'
first single, “You've Got Me Hum-
min."” ., . . Motown's Stevie Won-
der on a European tour that winds
up Nov. 5 in Rome. . . . Cannon-
ball Adderley has been set for
three one-nighters during the last
week in November playing the
Opera House, Chicago, Nov. 22,
the Shrine, Detroit, Nov. 25, and
Butler University, Indianapolis,
Nov. 26.

_Marilyn Michaels will record a
single for ABC-Paramount with
her mother, delle Oyscher. . .
Eddy Amold will tape a TV spe-
cial with Carol Chanmning during
his stay this month at Los Angeles’
Cocoanut Grove. . . . Bert de
Cotevax will write the arrange-
ments for the Family Jewels’ debut
single on UNI Records. . . . Creed
Taylor, president of CTI, will be
the guest of honor at Brazil's sec-
ond Infernational Music Festival
in Rio de Janeiro Oct. 23-29. , . .
Gn?f Kagan has been appointed
public relations consultant for the
Queen Booking Corp. . . . Three
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oups, the Spats, Auvnt Dinah’
ﬂnlltln; Party, and the Copaca-
bana Trie, have been set by pro-
ducer Jack Goode for the Andy
Williams “Love Andy" special due
on NBC-TV Nov. 6. . . . Gladys
Shelley has written the 1967
UNICEF Halloween song entitled
“Ring-Ting-A-Ling."”

Sylvia %yms, Prestige Records
artist, has just concluded a two-
week stand at the Living Room
which followed a summer tour
with Carol Lawrence in “Funny
Girl." . . . The Young Rascals will
headline an afternoon show at
Madison Square Garden Dec. 23,

PARIS

Pathe-Marconi released 10 al-
bums in the British EMI Studio
2 Stereo series featuring the mu-
sic of Franck Pourcel, George
Martin, Norrie Paramor, Ralph
Dollimore and others. . . . Erato
released through CED the first
two albums in a series of eight
recordings of the complete rel-
gious works of Monteverdi by the
soloists and vocal and mstrumen-
tal ensemble of Lausanne con-
ducted by Michel Corboz. . . .
Philips is arranging world-wide re-
lease of the soundtrack album of
Jean Wicner's score for the Fred-
eric Rossif film, “The October
Revolution” which has received
critical acclaim here. . . . Pathe-
Marconi released the Lou Rawls
album “Carryin’ On™ and the EP
“Dead End Street” to coincide with
the singer's promotional wisit to
Paris. . . . Eddie Adamis of Edi-
tions Associaes has secured re-
cordings in Flemish and French of
“Jackson" by Lucky Jomes and his
sister (DRM). . . . CED is doing
strong promotion on the Atco,
Stax and VoIt catalog albums by
Otis Redding, Ben E. King, the
Vanilla Fudge, Booker T and the
MG’s, the Bar-Kays and Sam and
Dave., . . . The Jimi Hendrix Ex-
perience was in Paris for three
days of promotion work including
radio and TV spots and an ap-
pearance at the Olympia Theater
in a Musicorama concert organ-
ized by Europe No. 1.

The Duo Oure Negro (Pathe-
Marconi) currently appearing in
the Dalida-Michel Polnareff show
at the Olympia, will represent
Portugal in the Rio de Janeiro
Song Festival Oct, 26-29 and will
appear with Gilbert Becaud (Pathe-
Marconi) in a special gala organ-
ized for the opening of the winter
Olympic Games in Grenoble next
year, . . . “You Only Live
Twice,” sub-published here by
Editions Associaes, has been re-
corded by Franck Pourcel (Pathe-

Marconi), Caravelli (CBS), Ray-
mond Lefevre (Riviera) and
Georges Jouvin in instrumental

versions and in a French vocal
version (“On ne vit que deux
fois") by Lucky Blondo (Philips).
: . Festival's Michel Fugain,
who scored recently with "Je
n'‘aurai pas le temps,” has written
“Entrez sans Frapper” for Dal-
ida (Barclay). Other new record-
ings of Fugain songs include “Lil-
luputien” and “Si j'avais des
ailes" by Franck Alamo (Riviera),
and “Je ne Peux Rien Prom-
ettre” by Marie Laforet (Festival).
All songs are published by Edi-
tions Eddie Barclay. ‘

Polydor is planning a special
Verve coffert of Lester Young re-
cordings for release at Christmas.
. + « CBS released the first Gemini
single by newly signed Guy Mar-
del who in the last year has taken
first prize in five different song
festivals—Rio de Janeiro, Buenos
Aires, Bratislava, Gmuden and
Barcelona. Titles are “Qui n'aime
pas les filles” and “Kitty", . . .
Johnoy Hallyday has recorded th
song “Mon Fils" for Philips. The
song is published by Editions Eddie
Barclay. . . . Maurice Chevalier
(CBS) left for a two-month tour of
Canda and the U. S, . . . Marcel
Amont (Polydor) is recording a
French version of the Beatle’s song
“When I'm Sixty-Four." Amont
will also star in the first color TV
show in France which will be
produced by Jean Christophe Av-
erty. . . . Charles Arnavour has
written the lyrics for both titles
on the new CBS Gemini single by
Les Compagnons de la Chanson,
“Un Violon sur'le Toit” and “Les
Vertes Annees."”

The King Set (Disc'AZ) is mak-

ing a big impact with “On a perdu
un President” and “Apesanteur,”
both published by Tutti. . . .
Philips released a batch of 12
albums in the new compatible
series of popular classics called
“Soiree Musicale” which retail at
$4. Philips is also drawing at-
tention to its classical repertoire
with a special offer of a 40-cent
EP of two popular works by Bach

"plus a full illustrated catalog of

the Philips classical recordings. . . .
Tuttie has acquired the right of
the Francis Lemarque music for
the new Jacques Tati film "Play-
time."” MIKE HENNESSEY

TORONTO

Musimart, Ltd. introduces two
new lines to Canada Nov. 1, the
Super Majestic line of classical and
popular instrumental product, im-
ported from France, to retail at
$3.49, and Vanguard's new classical
line, Cardinal, imported from the
U. S. to retail at $4.49. Musimart
is just winding up a month-long
promotion offering Polydor prod-
uct at a 10 per cent discount,
and reports excellent response to
a James Last sampler album, 10
of his biggest hits, at $2.98. . . .
Compo has introduced United Art-
i5ts' new Unart budget line to the
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Canadian market, with special win-
dow streamers, elc., in stores, and
key racks across the country fea-
turing the new line.

Trans-World Records has the
new Bunky label for Canada. First
release, is “Get On Up,” by the

ires. Compo has acquired
Canadian rights to product from
Main Line Records in Cleveland
with release of Jerry Sharell's “It'l]
Never Happen Agamn” on Apex.

In a move toward national action
on French-Canadian artists, Dis-
ques Gamma has appointed Lon-
don Records to distribute Gamma
product in all provinces except
Quebec, where the label is dis-
tributed by Trans-Canada. First al-
bums in national distribution are a
sampler featuring several of
Gamma's top artists and LP's by
chansonnier Claude Gauthier and
Louis Forestier, who tour Can-
ada Nov. 1-18. Barney Peters,
veteran singer on the Sydney, N. §.,
scene, makes his disk debut with
a Liberty album, "“The World
Famous and Justly Popular Bar-
ney Peters." London here has re-
leased a single from the LP, “"How
Did I Pick a Lemon in the Gar-
den of Love?" backed with “Dub-
lin in the Green."
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