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Dealers Tighten Up
On Disk Discounts

By RAY BRACK

CHICAGO—A survey of record marketing experts last week
uncovered a trend—spurred by the mono price hike—toward less
heavy-handed record discounting.

“There is more cognizance of profit since the mono price
change,” said Ron Ehrle, manager at Columbia Distributing, Pitts-
burgh, “but they're still discounting here. Prices run about $3.59
to $3.99

Nobody's giving product away," said Norm Hausfeter, Robert
Distributing Co., St. Louis. “Stores like May Co. here have all come
up on mono. About the only outlets being racked that are staying
low are K-Mart. What few independent dealers there are have gener-
ally raised but the new price is still about a dollar off list.”

“Those who bought mono heavy before the price change are
still- pricing it at $2.79," said Graham Hediker, Decca Distributing
Co., Memphis. “A lot of dealers haven't raised mono prices yet.
They're raising prices as they buy new product but still discounting
them at $3.79.”

“Stores like Ross Music here
that stock full catalog aren’t dis-
counting,” said Joe Goleski,
Music  Merchants,  Detroit.

Fair Circuit

Budgets Pull
Record Acts

NEW YORK — The fair cir-
cuit has developed into an in-
creasingly important source of
income for record artists and a
key promotion tool for record
companies. Smaller fairs are
getting into the act. With fairs
now working with budgets as
high as $412,000 and recording
artists picking up a lot of the
gravy.

“Aside from television,” said
Jeff Toffler, national director of
advertising for Gerard Purcell
Associates, “there is no larger
audience than at the State fairs.
It's not unusua! for an artist to
draw up to 300,000. And with
the amount of money fairs have
allocated for name talent,
they've become a prime source
of income for our artists.”

“They're getting full list, $4.79.
I think there is a general stabili-
zation from this mono price

(Continued on page 8)

“Fairs have changed from of-
fering just sight and novelty
acts,” said Joe Higgins, director
of Ashley-Famous New York
Variety Department. “The com-

Meet Aliza Kashi . . . the “Hello People” girl . . . 2 regular
member of the Merv Griffin TV family of guests. This beauti
ful singer and entertainer, exclusively on Jubilee Records,
has an exciting album called “Aliza Kashi"" (JGM/S-8004)
Miss Kashi sings some of the year's biggest songs, including

missions that run these fairs are

“Born Free,” "My Cup Runneth Over “A Man and a Wom-

ard

The
International
Music-Record
Newsweekly

Stereo Sales on Rise, but
Mono Refuses to Concede

NEW YORK-—Death reports
on the monaural record are a
bit premature. What was ex-
pected to be an orderly transi-
tion from mono to stereo—fol-
lowing price equalization—has
been anything but.

While early reports indicated
that distributor orders were as
high as 95 per cent stereo, it has
become clear that many dealers
were buying all their product in
sterco, lest they be stuck with a
non-marketable mono inventory.

Now amid a campaign to
convince the consumer that the
record he was always warned
not to play on a stereo phono-
graph, can now be played with-
out fear of damage, counter-
charges by needle manufactur-
ers and reports that mono sales,
while down, are still substantial,
dealers are playing it close to
the vest with all their orders. As

By HANK FOX

a result, mono orders are at a
minimum and the upsurge in
stereo sales has not offset the
drop in mono purchases.
Following  the  industry’s
mono-stereo price equalization,
Clive Davis, vice-president of
CBS Records division, seeking
to spur the demise of mono, an-
nounced that his labels will seek

to educate the consumer that
stereo records can be
played on today's mono players
with excellent results. They will
last as long as mono records
played on the same equipment,
yet will reveal full stereo sound
when played on stereo record
players.” Needle manufacturers,

(Continued on page 8)

Tape Cartridge Forum to
Fecture Sessions and Trips

By LEE ZHITO

NEW YORK —
sessions treating

Twenty-two
ious aspects

of the tape CARtridge industry
will comprise the forthcoming
Tape Cartridge Forum to be
held here Oct. 16-17, co-spon-
sored by Billboard and its sis-

“Silverthroat” is what they're calling him at Warner Bros.
Records, as Bill Cosby (already fabulous as an actor, come-
dian, and in personal appearances) tackles a brand-new
audience with his new “Bill Cosby Sings” album (Warner
Bros. #1709). A single from the album, “Little Ole Man"
(#7072), is hustling up the best-selling charts.

(Advertisement)

ter publication, Merchandising
Week. The two-day affair will
be at the New York Hilton
Hotel.

The sessions will be con-
ducted by outstanding members
of the industry, each a specialist
in his field. in addition to ad-
dresses and study sessions, this
year's Forum program will fea-
ture a series of field trips
providing registrants an oppor-
tunity to observe at first hand
the state of development in this
area of the sale, display, and
stocking of tape cartridges and
playbacks.

Topics covered in the sessions
will include analysis of the tape
cartridge market, and the direc-
tions in which #* is heading; a
report on the field from the
automotive industry vantage
point; the home market.

Other sessions will deal with
market facts of the consumer;
how a retailer can profitably
enter the field; the distributor’s
sales potential; new opportuni-
ties in the sale of equipment and
cartridges; sales training pro-
grams at distributor and retailer
levels; promoting special mar-
kets for equipment and car-
tridges.

Sessions also will be devoted
to a study of the copyright law

an,” “What the World Needs Now Is Love,” “Love Me With
; All Your Heart” . . . done beautifully in five languages. |
(Continued on page 24) (Advertisement]

and its effect on cartridge sales;
(Continued on page 59)

now seeking a younger audience.

(Advertisement)

"V s




P 1 “* Harry Belafonte

e Strange Song

L = ¥ Sunflower

BAL lA ' ' 3 . 7 ’Kf&

STRANGE SONG % Sunflower 9263 %<2 ,h,.;.,..,......u@t

His new single ships in a 4-color sleeve




Cameo Staff Goes
Kama Sutra Route

NEW YORK—Kama Sutra Productions has hired virtually the
entire staff of Cameo-Parkway Records—manager Neil Bogart, Marty
Thau, Cecil Holmes and Carol Coviello, The move comes a week
after the announcement by the team that they were leaving Cameo-
Parkway following its purchase by music accountant Allen Klein
and Abbey Butler. Bogart will be general manager of both Kama

Sutra and Buddah Records.

The new Kama Sutra team will direct sales and promotion for
the new Buddah Record label. Bogart will also be involved in master
purchases for the label. In addition the team will assist MGM Rec-
ords in promoting the Kama Sutra Records label, which MGM

distributes.

Bogart will report to Kama Sutra Presidents Artie Ripp, Hy
Mizrahi and Phil Steinberg. Thau has been appointed director of
pop sales and promotion; Holmes is director of r&b - sales and

promotion.

Realignments brought about because of the new additions to the
firm include appointment of Bob Krasnow as director of West Coast
promotion and sales to assist Ripp and report to Bogart. Johnny
Davis will also report to Bogart. Bogart was responsible for bringing
to the Cameo-Parkway label during his two years there such artists
as the (?) Question Mark and the Mysterians, Terry Knight, the Five

Stairsteps and Bunn Sigler.

New RCA Quarters
To Rise 45 Stories

NEW YORK — RCA Vic-
tor Records plans to occupy its
new 45-story office tower
building late next year. The
building is currently under con-
struction at 1133 Avenue of
the Americas between 43rd and
44th Streets here.

0000

EUROPE DEBUT
FOR ‘TURN ON’

LOS ANGELES—The War-
ners/Reprise “Turn On, Tune
In” fall LP presentation will
make its European debut Sept.
7-8 at the Europe Hotel, Lon-
don. All principal European li-
censees will be invited to at-
tend the slide presentation re-
cently shown to U. S. distribu-
tors at four regional meetings.
Making the trip will be Phil
Rose, international director;
Mike Maitland, combine pres-
ident; Mo Ostin, Reprise vice-
president, and Joel Friedman,
marketing vice-president. Addi-
tional copies of the slide pre-
sentation will be made available
to licensees for showings in
their countries.

i

UA Music Inks
Writer Wheeler

NEW YORK — United Art-
ists Music Co., UA's ASCAP
publishing division, has signed
Billy Edd Wheeler to a long-
term, worldwide songwriter’s
contract. Wheeler, who penned
such tunes as the current hit
“Jackson,” “The Reverend Mr.
Black,” and “Desert Pete,” has
also scored as a vocalist.
Wheeler presently records for
Kapp Records.

Format Formed

| PENSACOLA, Fla. — Dad-
(dy Rabbit Enterpris a new
roduction firm here, is launch-
ng its own label in Sep-
ember titled Format Records.
addy Rabbit is headed by
Jerry Ray, a local deejay, and
[Emory O. Williams, Pensacola
attorney. The production firm
is doing its recording in Mem-
|lphis. Ray is handling produc-
ing and promotion chores.
Format will be distributed by a
major label, Ray said.

A Victor Record Division
statement described studios that
will be housed in the structure
as “America’s largest and most
modern studios specifically de-
signed for sound recording.”
Norman Racusin, division vice-
president and general manager,
said the new facilities will be
unequaled anywhere in the
world in advanced engineering
design and performance capa-
bilities.

Racusin said the studios, ad-
jacent to the office tower,
would be built in three tiers
with the largest being 60 feet
wide, 100 feet long and 30 feet
high. He explained, “The ceil-
ing and wall material config-
urations coupled with oak par-
quet flooring are planned to
produce a controlled reverber-
ation time and assume maxi-
mum fidelity.The largest studio
will be so designed that the
absorptive and reflective sur-
faces within the studio can be
rotated to permit popular and
classical recordings, thus giving
it great flexibility.”

The new building will also
house the RCA Magnetic Prod-
ucts Division. The Record Di-
vision will occupy seven floors
in the tower initially with an
option for more space. Master
tape storage vaults for the di-
vision will be housed in a sub-
basement of the studios with
controlled  temperature  and
humidity.

Explaining the planned
move, Racusin said “Availabil-

(Continued on page 10)

NORMAN RACUSIN, RCA Victor

Record division vice-president
and general manager, observes a
model of the division's new office
tower currently being erected.
The solid white area will house
new recording studios.
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MGM Makes
Market Deal
With Cameo

NEW YORK — MGM Rec-
ords has acquired marketing
rights to all Cameo-Parkway
Records product for the U.S.,
it was announced last week by
Harold ~Seider, vice-president
and general counsel of Cameo-
Parkway. The agreement is sub-
ject to approval of the board
of directors of MGM.

Cameo-Parkway will be still
operated as an indepedent la-
bel and MGM will use current
Cameo distributors. If approved
by MGM's board of directors,
MGM will advance Cameo-
Parkway approximately $1 mil-
lion with full recourse.
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CAMEO,CHUBBY
SETTLE SUIT

NEW YORK — Chubby
Checker has dropped his suit
against Cameo/Parkway Rec-
ords. He had claimed accrued
royalties of $110,000. Checker's
lawyers came to terms with Al-
len Klein and Abbey J. Butler,
who recently acquired control-
ling interest in the label.

i

RCA & Noone
Production Tie

NEW YORK — RCA Vic-
tor Records has signed a pro-
duction deal with Peter Noone,
leader of the Herman’s Hermits.

Noone’s firm has been named
Hy Noone Productions. His first
release will feature Graham
Gouldman. RCA Victor will
launch a big promotion cam-
paign behind the artist and the
record, which has already been
recorded and will be out soon.
Gouldman is also a writer. He’s
written such hits as “Bus Stop,”
“Listen People,” “For Your
Love” and “No Milk Today.”

Harvey Lisberg, manager of
Herman’s Hermits, was involved
in the deal with Victor. Noone
will produce in both the U. S.
and Englaned. He has also es-
tablished Hy Noone Music, a
publishing wing.

Suit Vs. 802
Filed by NLRB

NEW YORK — Ivan Mc-
Leed, the regional director of
the National Labor Relations
Board, has filed suit in Fed-
eral District Court here for a
show cause order against Local
802 of the American Federa-
tion of Musicians to prevent the
union from having its members
strike the orchestras of Paul
Tush, Stuart Allen and others
in the single engagement field.

The complaint, which asks
the union to show cause why
an injunction should not be is-
sued, charges that Local 802
engaged in such strikes last Oct.
16 to 19, and last August and
October directed single engage-
ment musicians, including those
performed by Tush and Allen,
not to perform services.

Heilicher Conducts
NARM Symposium

NEW YORK — Amos Hei-
licher, Minneapolis distributor,
rack jobber and and NARM
executive, will be chairman of
the first business session of the
1967 midyear meeting of the
National Association of Record
Merchandisers, Inc., Sept. 6, at
9:30 a.m. at the Host Farm,
Lancaster, Pa. The workshop
will cover the topic, “Your Busi-
ness in Today’s Economy” and
will feature four addresses on
the subject.

Heilicher’s talk will be based
on the problem of “the man in
the middle,” and will analyze
the profit structure of the mid-
dle man in the record industry.
Heilicher will also analyze dis-
tributor problems; how the dis-
tributor. can protect himself;
lt;is relationship to the rack job-

er.

“To grow,"” Heilicher said,
one should compete on the ba-
sis of service, not price; to
butcher the price amounts to
economic suicide”; and anyone
who wants to give his business
is nuts.”

The workshop will also in-
clude talks by Jim Shipley, of
Main Line, Cleveland, and
Fred Taub, Disco, Inc., Bos-
ton. A panel discussion will be
held following the talks.

The meeting will also con-
sider other economic problems
facing the record and tape in-
dustries, such as the raise in
mono LP prices, higher costs
of labor and shipping, etc.

Concerning the general areas
of competition and price Hei-
licher said: “I am hopeful that
the message 1 convey to my fel-
low competitor will help him
see the light.”

Following this workshop, Jim
Schwartz, District  Records,
Inc., will head a panel on
“Warehouse Security.” Thurs-
day's session will be devoted
entirely to tape cartridge, and
will be chaired by Jack Geld-
bart, L and F Record Service,
Atlanta. Participating will be
Stanley Jaffe, James Levitus,
James Tiedjens, Merritt Kirk.
On Friday, Cecil Steen will
survey electronic data process-
ing systems.

Kahl to Go Overseas
In Pub, Dove Buildup

NEW YORK — Phil Kahl,
president of Tobi-Ann and Pic-
ture Tone music publishing
firms, affiliates of Diamond Rec-
ords, will fly to England and
the Continent in the late fall
to strengthen his world publish-
ing operation. While there he
will also set up a string of per-
sonal appearance and television
dates for Diamond Records’ star,
Ronnie Dove, launching him as
an international star. Dove has
been a consistant chart maker
for three years.

The campaign on behalf of
Ronnie Dove will tie in with
promotion on the star’s behalf by
EMI, which distributes his disks
overseas.

The launching of Dove as an
international artist is logical. It
follows upon Dove's success
domestically both on records
and in. personal appearances.
Ashley Famous in the past year
has booked Dove into such top
locations as the Latin Quarter

Tree Opens
LA Office

NASHVILLE — Tree Pub-
lishing Co., expanding its do-
mestic representation to keep
pace with its international
growth, is opening a new West
Coast office at 91162 Sunset
Blvd.,, Los Angeles.

The office, the first for Tree
in the West, will be manned

by Rick Landy, record pro-
ducer and personal man-
agement representative, who

will represent interests of both
Tree and Dial Records.

Tree president Jack Stapp
said the primary advantage of
having an office there will be
to provide quicker service to
the trade in California.

Stapp leaves in September
for his Asian tour, at which
time Tree offices will be opened
throughout the Orient. A sim-
ilar swing through Europe ear-
lier this year resulted in the
spread of Tree through the con-
tinent.

in New York, the Diplomat in
Hollywood, Fla., and the Roost-
er Tail in Detroit. Dove is now
going into his fourth appearance
at the Top Hat in Wind-
sor, Ont., and he has also been
active on the State and County
Fair circuit.

Dove has cut six albums. His
seventh will be released soon,
titled, “The Best of Ronnie
Dove, Second Edition.”

Kahl's European trip—especi-
ally with regard to his publish-
ing plans—mirrors an expanded
activity. In the past year Kahl
has acquired 50 per cent in-
terest in part of Bill Justis' pub-
lishing firms, including partici-
pation in such copyrights as
“Mountain of Love,” “Down at
Papa Joe's,” “Autumn Magic.”
Kahl is negotiating for more
acquisitions. In addition, he and
Mrs. Kay Lewis have the mu-
sic rights to the upcoming
Broadway musicals, “The Dick
Tracy Story,” scheduled to open
in the fall, 1968, and “The W.
C. Fields Story,” set for fall,
1969. Michael Colicchio penned
the scores. The Lewis and Kahl
publishing firms are Soliloque
and Power House.

Tying in with Kahl's plans
on behalf of his publishing ac-
tivities, and on behalf of Ronnie
Dove, Joe Kolsky is scheduling
an expansion of activity for Dia-
mond Records. He is negotiat-
ing for several standard artists
to build up his roster.

Chappell Acquires
‘Jerusalem’ Rights

NEW YORK — Chappell &
Co. Inc., through its London
counterpart, Chappell Ltd., has
acquired the Israeli song, “Jeru-
salem, Jerusalem.”

The song's author, Naomi
Schemer, is conferring with
Chappell officials here regard-
ing exploitation of the number.
The song was commissioned by
the mayor of Jerusalem for a
Israeli Independence Day per-
formance last May in that city
by Israeli artist Shuly Nathan.
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Independent Production Offers
Opportumtles for Record Acts

NEW YORK—The way to
the front office is often through
the recording studio. Not too
long ago, record companies,
publishing firms and independ-
ent production organizations
were almost exclusively owned
and operated by hardheaded
businessmen, whose main con-
cern with the recording studio
was to see that production costs
were kept within bounds.

But times are changing. Dur-
ing the last year more and more
recording artists have been get-
ting into the business end, with
artist-writers setting up pub-
lishing firms, branching into
production, and even setting up
their own labels.

Among the pop artists who
take charge of their own ses-
sions and are credited as pro-
ducers are the Sonny Bono,
Young Rascas, James Brown,
Smokey Robinson, the Beach
Boys, Tommy Boyce and Bobby
Hart, Steve Harris and P. F.
Sloan, Dale Hawkins and Dave
Clark.

One of the most successful
of the new breed are the To-
kens, who own 50 per cent
of a pop label, produce their
own sessions and sessions of
other artists, and operate two
active publishing companies.

IO AR

ABC ACQUIRES
RIGHTS TO DCP

NEW YORK — ABC Rec-
ords will take on worldwide dis-
tribution for Don Costa's re-
cently reactivated DCP Inter-
national label. Costa, based on
the West Coast, had been ABC's
a&r head and has been work-
ing as a free-lance arranger.
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Smash Strong
On "Waterhole’

NEW YORK — Smash Rec-
ords is bowing a strong promo-
tion campaign in conjunction
with Paramount Pictures, to
launch the label’'s “Waterhole
No. 3" soundtrack album. The
label will also release a single
by Roger Miller who does the
theme song in the movie—"The
Ballad of Water Hole No. 3
(Code of the West).” The sin-
gle will be in a special sleeve.
Miller will made personal ap-
pearances to promote both the
movie—billed as a hip Western
—and the records. Charles
Fach, vice-president and direc-
tor of record product for the
label negotiated the soundtrack
with William Stinson, music di-
rector of Paramount. Score was
written by Dave Grusin and Bob
Wells and film stars James
Coburn.

McKenzie Disk
A Hit Overseas

NEW YORK — Scott Mc-
Kenzie's drive for “flower
power” on the Ode label is tak-
ing on world-wide proportions.
The McKenzie single, “San
Francisco (Be Sure to Wear
Flowers in Your Hair),” is rid-
ing high on the charts in Eng-
land, Australia and Holland.

The disk, which was pro-
duced by Lou Adler and is dis-
tributed by Columbia Records,
is also making a bid for top
spots in the German and Japa-
nese charts. The disk has been
one of this season’s top sellers
in the U. S. market.

B ———————————————mmmmmmmmmmTm

By AARON STERNFIELD

The Tokens, who started and
who are still chart active as
recording artists, have formed
their own independent produc-
tion company, Bright Tunes
Productions. The group already
owns 50 per cent of B. T.
Puppy Records with JayGee
Records, and has two publish-
ing firms, Bright Tunes (BMI)
and Lionel (ASCAP).

The Tokens are Hank Med-
ress, Jay Seigel, Phil Margo
and Mitch Margo. All except
Mitch Margo (who is 18) are
in their early 20's and college
trained.

In 1960, when the group
started, there was little to dis-
tinguish them from many other
Brooklyn boys aspiring to sing-
ing careers. They signed with
Morty Craft's old Warwick
label and cut “Tonight I
Fell in Love,” which promptly
bombed

A year later they caught on
with RCA Victor, did some
singles and “The Lion Sleeps
Tonight™ (a successful folk al-
bum), and were given pretty
much of a free hand (by Hugo

and Luigi) in doing their ses-
sions. Within a year they were
virtually acting as their own
producer.

In 1962 they signed an in-
dependent production contract
with Capitol, were given a
$12,000 annual budget, and
told to come up with as many
sides as the budget would war-
rant, They also sold a 50 per
cent interest to Capitol in a
BMI publishing firm they had
just formed. At the end of the
year they bought the 50 per
cent back from profits on the
production deal.

The group now records for
Warner Bros., while owning 50
per cent of B. T. Puppy. And
they produce the Happenings,
the Kirby Stone Five and the
Cookies.

They also produce radio and
television commercials.

About 90 per cent of the
group's income is from the rec-
ord company, independent pro-
duction and publishing activi-
ties, with the remaining 10 per
cent from their work as re-
cording artists.

Pickwick International
Buys Southtown Music

NASHVILLE — Southtown
Music, Inc., has been purchased
by Pickwick International, Inc.
Southtown and Barmour Music,
Inc., another Pickwick publish-
ing company, will operate un-
der one roof and handle the
Weiss & Barry catalog Pick-
wick acquired three years ago.
The purchase indicates Pick-
wick's growing involvement in
the country field

Tony Moon will be general
manager of the companies, with
Ralph Davis supervising South-
town activities. Davis will report
to Moon

Joseph Abend, Pickwick vice-
president, concluded the South-
town deal. Among the copy-

rights owned by Southtown are
Bobby Bare's “Charleston Rail-
road ~ Tavern,” Bobby Lewis'
“How Long Has It Been?" Red
Sovine’s “I Didn’'t Jump the
Fence” and the Hardin Trio’s
“Seven Days of Crying,” all
country chart songs this year.
Cy Leslie, Pickwick president,
said the firm was negotiating
for more publishing companies.

The purchase of Southtown
is indicative of Pickwick’s ac-
tivity in the country field—first
indicated by the launching of
Pickwick's Hilltop label. Abend
stated that he saw a growing
international market for coun-
try product—both records and
copyrights.

Hickory to Shoot Works
On Gail Wynters Album

NASHVILLE — Hickory
Records introduces the biggest
promotion campaign — involv-
ing $50,000 in manpower and
materials — in the history of
the firm over the next few
weeks to introduce Gail Wyn-
ters with her first album—"A
Girl for All Seasons.” More than
2,600 albums will be mailed
to radio stations, including cop-
ies in stereo to 230 major FM
stereo stations, said ‘D’ Kilpat-

Merc., Indie
ProducerTie

NEW YORK-—Mercury Rec-
ords has completed three new
deals for the services of
independent producers. Charles
Fash, director of recorded prod-
uct, concluded arrangements
last week with Sonny Casella,
Major Bill Smith and Otis Pol-
lard.

Casella will produce records
by the Magic Mushrooms, a new
group from Philadelphia; pro-
duction in Fort Worth, Texas,
of Pick and Bill will be under
the supervision of Major Bill
Smith; and Pollard, an East
Coast producer, will produce
the sessions for George Jack-
son.

AUGUST 26,

rick, national merchandising
ad promotion manager of the
label

The four-part campaign will
involve distribution of more
than 7,000 promotional copies
of the albums to radio stations,
one-stops, rack jobbers. Easel
displays will be sent in four
different mailings to represent
the scasons, the second mailing
will include information about
TV appearances lined up for
Miss Wynters, the third will in-
clude the liner notes, the fourth
will include the album.

Precision’s Fifth
Operationto Roll

NASHVILLE — Precision
Record Pressing Inc.,, Nash-
ville’s fifth pressing firm, will
go into production next week.

The plant is owned by Joe
Talbot, director of the SESAC
operation here, Jack McElrath
and Ronnie Yearwood. Talbot
and Yearwood have done most
of the installation of machinery,
working toward the eventual
operation of six presses.

Talbot said operation of the
plant would in no way interfere
with his work for SESAC.

The new plant is located in an
industrial section east of the
old city limits of Nashville.
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The best-seller champ returns to the scene
of his biggest triumphs. With this sensational single
he gives the first taste of great hits to come.
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Executive Turntable

Motown Records has named Red Baldwin as director of
its publishing operation in Los Angeles. Archie Levington, gen-
eralpmanager of Motown’s publishing division, said that Baldwin
would handle the Jobete, Stein and Van Stock Music office in
Los Angeles. Baldwin has had 15 years experience in the music
business and joins Motown after a stint with Screen Gems in
Hollywood.

* K *

John Pfeiffer has been named executive producer, Red Seal
a&r, for RCA Records. He comes to his new post from RCA’s
administrator of Red Seal Audio Coordination, and will be
responsible for producing and working with Roger Hall, man-
ager, Red Seal artists and repertoire. . . . Walt Davison has
returned to Capitol after 15 years as account executive with Cre-
ative Products. Davison joined the label in 1946 and worked
for five years in the Electrical Transcription Division. In be-
tween Capitol stints, he spent 25 years with NBC. Walter Becker
has been named manager of training and development for Capi-
tol. He will develop training programs for all the Capitol opera-
tions. He was previously division training manager of ITT’s con-
trol and instrument division. . . . Martin Cooper and William
Meyer have opened a record production firm in Hollywood
named Cooper-Meyer Productions.

* K K

Nick Di Minne has joined The Richmond Organization’s
professional staff. \He will work with TRO’s Vice-President
Marvin Can, director of the firm’s talent development division.
Di Minno comes to his new post after heading TRO'’s taping
and dubbing operation. . . . Dick Oliver has been named artist
relations director at Liberty, replacing Harvey Goldstein, who
resigned to go into show business as an artist. Oliver was for-
merly in the label’s art department.

* Kk K

Mike Kelly has been appointed professional manager of
Tobi-Ann, Picturetone and Richard Irwin Music Publishing
Corp. He will report to Phil Kahl, president of the aforemen-
tioned firms. Kelly was previously with ABC Records, Dot and
Beta Distributing Co. .

* K

Dick Milfred has joined Famous Music, heading the standard
department. He will plan albums, work with producers and ob-
tain recordings for LP’s for all current Paramount Pictures music
and non-picture songs. Famous Music includes Paramount Music

and Ensign Music.
* *x *

Larry Lowenstein has resigned from Arthur Godfrey Pro-
ductions to devote more time to his public relations firm, Larry
W in, Inc. Low in represents Ashley-Famous Agency
and Sagittarius Productions, among others. . . . Mike Plesha and
Bud Leonard have been named district sales managers for Micro
(Continued on page 10)

Columbia Club
To Appeal on

Clark Terry in
Repeat Benefit

NEW HAVEN, Conn.—Clark
Terry, jazz flugelhorn player,
will do a benefit appearance
again for the Quinnipiac Col-
lege-New Haven Register Fresh
Air Fund, Tuesday (22).

Terry, who is also helping
the college set up its first in-
tercollegiate jazz festival to bow
in 1968, also appeared at a ben-
efit for the Fund in 1966. The
jazz artist has played with
Count Basie, Gerry Mulligan,
Bob Brookmeyer and is in the
stages of forming his own multi-
pieced jazz ensemble. He rec-
ords for Mainstream Records.

Tickets are $2 for adults, and
$1 for students. The event gets
under way at 8 p.m. in the
school's College Center. The
event is co-sponsored by the
college's jazz workshop and the
newspaper.

Pay Raise Is Won
By Writers Guild

LOS ANGELES — A 10
per cent raise in minimum scales
has been given the Association
of Motion Picture & TV Pro-
ducers. New two-year deal is
retroactive to July 1 and changes
in the minimum rates are retro-
active from Jan. | New rate

hedule was not ed.

6

FTC Ruling

NEW YORK — The Colum-
bia Record Club will appeal the
Federal Trade Commission’s
cease and desist order issued
against the club, The order,
filed two weeks aeo, claimed
that the Columbia Club stymied
competition by engaging in ex-
clusive contracting and artist
royalty fee fixing.

The decision essentially cast
aside the 1964 ruling which
found no threat of monopoly in
the actions of the Columbia
Club. According to Colnmbia,
the Federal Trade Commission’s
order will not go into effect un-
less it is upheld by the court.
The club will appeal to the
Court of Appeals.

Heilicher lowa
Distrib for Merc.

CHICAGO—Heilicher Broth-
ers of Minneapolis has been
named lowa distributor for the
Mercury family of labels, Mer-
cury, Smash, Philips, Fontana
and Limelight.

Heilicher also handles the
line in North and South Dakota,
Minnesota, Nebraska and north-
western Wisconsin.

Mid-America Dist., Inc. of
Des Moines previously handled
Mercury product in Towa.

(CBS Registers
Sales Hike;

Income Dips

NEW YORK — CBS net
sales for the first six months
of the year increased $35,742,-
235, over comparable figures
from last year, but net income
was down $4,086,811, the board
of directors learned at a meeting
on Wednesday (9). This year’s
figures were $434,458,567 for
net sales and $25,115,297 for
net income, Last year's first six
months showed $398,716,332 in
net sales and $29,201,108 in
net income. Per share earnings
were $1.03 for the first half of
1967 compared with $1.23 last
year after adjustment for stock
dividend.

The board declared a cash
dividend of 16.4 cents a share
on CBS preference stock pay-
able Sept. 30 to shareholders
of record at the close of the
Aug. 25 business day, and a
cash dividend of 35 cents a
share on common stock payable
on Sept. 8 to shareholders of
record at the close of business
on Aug. 25. Alfred C. Edwards,
president of the CBS/Holt
Group and chairman of Holt,
Rinehart and Winston, Inc., a
wholly owned CBS subsidiary,
was elected to the board.

Jubilee Earnings
Top $4.6 Mil.
For 9 Months

NEW YORK — Jubilee In-
dustries reported net sales of
$4,691,723 for the nine-month
period ended June 30 with net
income of $292,889. Fiscal
1966 net income was $41,231
on $4,959,684 in net sales. The
nine-month figures will result
in earnings of 50 cents a share
on 582,464 shares outstanding.
Jerry Blaine, Jubilee president
and chairman of the board,
wrote stockholders that the firm
planned to acquire a film lab-
oratory for educational and in-
dustrial purposes.

Record Earnings
Reported by MCA

UNIVERSAL CITY, Calif.—
Record earnings were reported
by Lew R. Wasserman, presi-
dent of MCA Inc., for the first
six months of 1967, MCA is the
parent company of Decca Rec-
ords and Uni Records.

Unaudited consolidated net
income for the six months was
$8,704,000, an increase of $753.
000 over the $7,951,000 for a
corresponding period last year.
This year’s total after preferred
dividends amounted to $1.78 a
share on the 4,701,218 average
number of shares of common
stock outstanding during the pe-
riod. Last year's figures
amounted to $1.62 a share on
the 4,703,893 average number
of common shares then out-
standing.

Hastings ‘Dolittle’
NEW YORK—The score of
20th Century-Fox' film “Dr.
Dolittle” is published by Has-
tings Music Corp., the Big 3
BMI wing, The score and songs
were written by Leslie Bricusse.

Bell Master

NEW YORK — Bell Rec-
ords has acquired the master
of “Reflections of Charles
Brown,” by Rupert’s People
from England.

Market Quotations

(As of Noon Thursday, August 17, 1967)

65-66 Week’s Vol. Week's Week's Week's Net
NAME High Low in 100's High  Low Close Change
Admiral 38 20% 315 25% 2% 242 - %
American Broadcasting 102 72% 523 78% 76% 76%2 -2%
Ampex 40%  22% 864 37% 36% 3% -2
Audio Devices 30% 21% 94 27% 25% 7% -%
Automatic Radio % 3 28 % 5% 5% -%
Automatic Retailer Assoc. 764 51% 111 73 69% 69% 4%
Comeo Parkway 0% 2% 1128 1% 7% 21va +3%
Canteen Corp. 28% 21%a 366 25% 24% 24% -%
CBs 76% 59% 977 642 61% % 1%
Columbia Pic. 52% 33% 117 50% 45% 48% 2%
Consolidated Elec. 57% 36% 400 48% 462 4T% t+ %
Disney, Walt 106 75 204 85 83 84V2 -1
EMI 5% 3% 635 5% 5% S -%
General Electric 109% 82%2 1154 107 101% 105% -1%
Handlemon 342 7% 285 2% AN 2% +1
MCA 58% 34% 62 58% 54% 54% -3
Metromedio 61% 40% 253 61% 562 60% +3%
MGM 59% 32% 240  56% 54 54% + Y
M 93%a 75 586 86% 84% 85% t+ VA
Motorola 1342 %0 496 131 126% 128%2 -2%
RCA 56 42% 1054 55% 53% 53% -2%
Seeburg 20% 15 264 19% 7% 19 -%
Gulf & Western 64% 30% 1695 62Vs 58 58% -3%
20th Century 57% 32% 602 53% 50% 53 - %
Trans Amer. 46 28V2 651 444 4% 42% ~1%
we 8% 6% 60 7% 2% 7% t T
Wurlitzer 36 18% 394 9% 25% 227V T\
Zenith 70% A7V 342 67% 66% 66% -
Week's  Week's Week's
OVER THE COUNTER*  Mish Lew  Close —
(As of Noon Thursday, August 17, 1967)
GAC Va 7Va Va
Jubilee Ind. Va 5% 7V
Lear Jet 7% 6% 16%
Merco Ent, 12% 10 10
Mills Music 26 25 26
Pickwick Int. 7% 6% 17
Telepro Ind. 4% Ve 4%
Tenna Corp. 12% NM% 12
Orrtronies Ve &% Y%
ITcc 13 12% 13

*Ovur-the-counter prices shown are “bid” (as opposed to “asked”). Neither the

bid nor the asked prices of unlisted pi actual

Rather, they ore a guide to the range within which these securities could have
been sold or bought at the time of compilation.

The above i piled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc, member of the New York Stock Exchange and all principal stock
exchanges.

CBS Sales Register
All Time 6-Mo. High

NEW YORK—CBS Records,

with all of its music divisions
contributing, registered record
sales for 1967’s first six months,
according to Clive J. Davis,
vice-president, CBS Record Di-
vision. With volume consider-
ably above last year's compara-
ble period, CBS showed con-
siderable strength in the teen
rock, country and r&b markets.

CBS, through its Columbia
label, scored strongly in
the rock field. Featuring Paul
Revere and the Raiders, Simon
and Garfunkel, Bob Dylan, the
Buckinghams, the Byrds, Moby
Grape, and the Cyrkle, Colum-
bia racked up four gold al-
bums — three for Revere and
one for Simon and Garfunkel.
In addition, after signing the
Buckinghams, who had just
come off a national hit with
“Kind of a Drag,” Columbia
chalked up two more winners
for the group in “Don't You
Care” and their current “Mercy,
Mercy, Mercy.” And with an
all-out promotion campaign fo-
cusing on five singles and an
album by the Moby Grape,
Columbia launched the group
successfully on the LP charts.

Columbia also tried its hand
at special packaging just prior
to 1ts announcement that it
would raise its mono prices to
the stereo price level. Releasing
“Bob Dylan's Greatest Hits"
with a poster painting of Dylan
and “Paul Revere and the Raid-

ers’ Greatest Hits” with a pho-
tograph album, both for $1
above list price, Columbia
pulled huge sales as both pack-
ages rose toward the top of
the charts.

Columbia’s other divisions
also had an impressive half
year. Andy Williams received
two gold albums for “The
Shadow of Your Smile” and
“Born Free.,” And two recent
additions to the Columbia sta-
ble, Jim Nabors and John David-
son, both registered strong al-
bum sales.

Country music proved to be
CBS's forte as both Columbia
and Epic Records were strong-
ly represented on the charts.
Columbia artists Johny Cash,
Marty Robbins, Ray Price, the
Statler Brothers and Flatt and
Scruggs, all scored on the coun-
try charts. And Epic had suc-
cess with David Houston, Tam-
my Wynette and Jim and Jes-
sie. Both labels are currently
galloping with country duets.
“Long-Legged Guitar Pickin’
Man” by Cash and June Car-
ter, and David Houston and
Tammy Wynette's “My Elusive
Dreams” are both nearing the
top of the charts.

Okeh, CBS's r&b label, hit
the charts with Walter Jackson,
Little Richard and team of
Johny Watson and Larry Wil-
liams. Date Records, which had
clicked with Peaches and Herb

(Continued on page 8)
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Stereo Sales on Rise, but
Mono Refuses to Concede

e Continued from page 1

however, were quick to oppose
Davis’ statement, thus adding
more fuel to the fire of indus-
try confusion.

Meanwhile, retailers have
held back their mono orders,
hoping for dumpings or price
breaks. The consensus was to go
all out for stereo, thus leaving
distributors and manufacturers
with huge amounts of mono in-
ventory.

MGM Records, the first label
to admit that it was hurting
from the backup of mono prod-
uct, told Billboard that it was
seriously  considering rolling
back its mono prices after this
year's peak Christmas season if
the company could not rid itself
of the mono product (Billboard,
July 29). Said an MGM spokes-
man, “The one factor which is
slowing mono sales is the dis-
appearance of a price differen-
tial. If the public is going to buy
stereo only, we must create a
demand for mono — and the
only way to entice mono sales
is by offering it at prices at
which the customer believes he
is getting a bargain price.”

see mono record player owners
stepping up to stereo—I see
us losing that business com-
pletely. Mono is off consider-
ably and mono has always been
a vital factor in the r&b busi-
ness.”

Of the major labels that are
holding the new prices, Colum-
bia has issued a statement fo-
cusing the chaotic changeover
on the retailer. Said Bill Farr,
vice-president, marketing, CBS
Records, “We feel that the
goal of one inventory (stereo
only) system is a very desirable
and also very logical objective.
However, retailers have moved
to this goal at such an accel-
erated pace that their business
judgment must be seriously
questioned.”

“. . . Our studies indicate,”
Farr's statement continued, “that
given a choice, consumers have
accepted a price increase as a
logical requirement of the mar-
ket and have still continued to
buy mono records in a ratio
that is consistent with past pat-
terns, However, retailers and
subdistributors are prematurely
acting to kill off mono, to the
seeming disregard of the ulti-

This story was subsequently
denied by MGM and then offi-
cially confirmed last week when
the company announced it
would lower its mono prices to
their  pre-equalization  levels.
Said MGM President Mort
Nasatir, after the price rollback,
“We wrote more mono busi-
ness on Monday than we had
all Jast month.

Now that MGM has made
the initial move, other labels
are considering similar action.
Said Mike Stewart, president of
United Artists Records, “We're
not at all convinced that mono
is dead.” While Stewart said
that the company is pressing
virtually no mono on new prod-
uct, mono sales are still high
on catalog material. “Dealers
are not buying because of the
trend; they’re confused and are
being protective. The best sys-
tem is one record,” he con-
tinued, but we don’t know if
stereo is compatible on a mono
player. You can't just wipe out
mono buyers and if the con-
sumer becomes hurt in the pro-
cess, we want no part of it." At
press time UA executives were
meeting to decide whether they
will revert to a mono $3.79
price.

Irv  Biegel, Amy-Mala-Bell
Record’s sales manager, said he
would like to go back to the
old price, but would wait.
“There’s been a great reduction
in mono sales and I'm con-
cerned if this means the end
of the mono business. I don’t

mate s’ wints and de-
sires.”

Stan Gortikov, president of
Capitol Records Distributing

Co., said the problem lies in re-
tailers and distributors not allow-
ing the consumer to set the pace.
But if the present trend toward
stereo-only continues as rapidly
as it is, Gortikov warned that
wholesale dumping will occur,
“which can seriously jeopardize
stereo  sales with abnormal
monaural  profits.”  Gortikov
said that no plans to counteract
dropping mono sales are pres-
ently in the works, but the com-
pany was studying the situation.
Capitol does have a serious
mono inventory problem.
While no comment was forth-
coming at RCA Victor, the
company’s Chicago distributor

Bell Production Pact
With Dale Hawkins

NEW YORK — Bell Records
has set a production pact with
Dale Hawkins.

Hawkins produced several
clicks for Abnak during the past
year. He was also in charge of
sales and promotion for Abnak,
as well as producer of “Not Too
Long Ago,” by the Uniques on
Paula. As an artist, his biggest
success was “Susie Q.”

The producer will be seeking
talent in Dallas for Bell, and
will wax disks. Hawkins first
Bell release is scheduled within
the next few weeks.

Dealers Tighten Up
On Disk Discounts

e Continued from page |

move and prices are sort of
leveling off.”

“Some of the list dealers are
still buying some mono and
pricing it at $4.29 and doing all
right,” said Vic Faraci, manager
of M S Distributing, Chicago.
“They're passing along a saving
to mono customers and still
holding stereo at $4.79.

“But you still have discount-
ing,” he said. “Mostly prices are
in the neighborhood of $3.59 or
$3.79 and when Korvette and
the other stores run ads you'll
see prices at $2.59 or $2.79. So

it's not as wild as before be-
cause nobody's really buying
mono. Mono's slowed to a walk.

“I see very little change,” said
Leonard Garmisa, Garmisa Dis-
tributing, Chicago. “They’re still
selling at a dollar off only now
the mono price is $3.79, not
$2.79 like it used to be. But
people aren’t stocking that much
mono.”

“All the little dealers are buy-
ing only stereo down here,”
said Mrs. Glen Kesler, South-
land Distributors, Atlanta, “and
they are not discounting. The
prices we see are $4.79 and if
they are discounting, $3.79.”

has begun dumping odd lots.
The report is that this will not
be a national policy of RCA,
but it is not known whether
RCA's other distributors will
follow the Chicago move.

Liberty Records’ President Al
Bennett, doesn’t believe that
unilateral action to cut back
prices will accomplish its pur-
pose, “Dealers won't pass on
lower price,” he said, if the
others won’t follow through.
Bennett believes, as does Farr
and Gortikov, that retailers are
arbitrarily refusing to offer
mono to the consumer.

“There’s no need to bury the
mono record,” said Len Sachs,
director of merchandising and
album sales for Atlantic Rec-
ords. “There are still very sub-
stantial amount of mono sales.
Stereo sales quite naturally have
increased heavily,” he con-
tinued. “However, we do not see
the demise of mono or a need
to inhibit the sale of a very
marketable product.”

Mono is a very marketable
product and far from dead, ac-
cording to dealers and distribu-
tors throughout the nation who
are still carrying mono albums.

“Nobody’s going to phase out
30 to 40 percent of his busi-
ness,” said Sam Goody, owner
of one of New York’s largest
record retail chains. “And no
one is going to buy new equip-
ment to play stereo records,”
he continued. Goody empha-~
sized that mono sales were just
as strong as before.

“Mono records are still sell-

ing in good quantity, said Al
Hirsch, head of Malverne Dis-
tributor in New York, and al-
though there has been some re-
tardation in sales it's because
some dealers are fighting the
rice rise. But with the lines we
andle (Atlantic and its family,
among others), mono sales are
40-60.”

“You can't push mono out
quickly, “Hirsch continued, The
resistance is on the part of the
dealer, not the customer. The
dealer has pre-judged this situ-
ation, and he influences the
customer. I see no reason for
a panic,”

Mono inventory is still mov-
ing at the rate of one to three
at Korvette's discount depart-
ment store chain. According to
home entertainment manager,
David Rothfeld, sales prior to
the equalization were three
mono to five stereo. While the
chain has maintained its album
dollar volume, Rothfeld reports
that there has been a drop in
unit sales. “We're losing the
teen-age impulse buyer,” he said.

“The big chains are pushing
stereo and not buying mono,”
said New Jersey distributor Jerry
Martin of Apex-Martin, “but
there are nevertheless consider-
able mono sales. The percent-
age is 40-60, if not more, for
mono. Distributors are hung up
because the big stores and racks
are not buying mono, but
smaller stores are doing very
well.”

“Young people are the back-
bone of this business,” said Ben
Karol, owner of King Karol in
New York. Karol reports that
while mono-stereo sales previ-
ously were 60-40, he is now
selling stereo three to one. “The
young people are buying mono
and that 25 per cent will be
around for a long time.”

When the mono price was
raised, Karol bought stereo at
the rate of 10-1. “Dealers are
hesitant to pay stereo prices for
mono records. But the sales are
there.”

Chicago Trade Mulls
MGM Price Cutback

By EARL PAIGE

CHICAGO — While RCA
Victor Dist. and All State Dist.
here have lowered prices on
existing mono inventory, gen-
eral reaction to MGM’s cutback
is one of studied watchfulness.
On the label front, advertising
and album promotion director
Dick LaPalm said, “Chess has
no plans at the present time to
revert to old mono prices."”

At M S Distributor, Ed Red-
mond said, “I do not believe
the other labels will follow
MGM'’s lead. Most labels were
operating on a smal margin at
the old pricc. MGM made the
move, I think, a temporary ef-
fort to get rid of surplus mono.

Robert Garmisa of Garmisa
Records  approves MGM's
move. “The companies were too
fast in trying to get rid of
mono’s,” he said. “Nobody re-
alized mono's would stop. selling
so fast.” Garmisa added that he
wishes other companies would
follow but doubts this happen-
ing.

Promotional manager Ed-
ward Kaminski of Liberty be-
lieves MGM is  making
the move to unload a surplus of
mono's in stock and will boost
the price back when inventory
diminishes. “I would like to get
rid of mono's the same way
on no return basis,” he said,
“But our policy is dictated by
the racks, and they are now
geared toward stereo.”

Martin Dolgin, Peasson Mu-

sic Shop, Niles, IIl., said he is
waiting. “RCA has lowered
prices on the mono’s odds and
ends they now have on inven-
tory and apparently MGM is
doing the same. Dolgin, who
has stopped buying mono,
said, “The dealer has come out
on top in this situation. The
companies made the move
wihtout consulting us and with-
out analyzing the consumer. I
don’t feel we have to bail MGM
out.”

Ralph Erges, RCA Victor
Distribution manager here, said,
“We are closing out mono odds
and ends this month in box
lots but this is no over-all step
by RCA."

Pitney Package
Finishes Tour

NEW YORK — The Gene
Pitney Show, which has been
playing dates from New Eng-
land to the Carolinas, will be
extended by two weeks. The
tour will finish at South Bend,
Ind., Sept. 4, after playing the
Midwest.

The package, which is
booked by William Morris, con-
tains the Buckinghams, Easy-
beats, the Fifth Estate, the
Happenings, and the Music Ex-
plosion. Tours of New Zealand,
Australia and England, are
scheduled this year.

Detroit Mono Sales
Lose Mono Share

By LORAINE ALTERMAN

DETROIT — Most record
distributors and dealers here
believe that sales of monaural
records are down since the
price rise policy went into
effect. The teen-age buyer often
has a monaural player and
does not want to spend the ad-
ditional $1 for an album.

Marvin Jacobs, president and
general manager of Music Mer-
chants, distributor, said, “Our
sales in mono are down but not
as drastically as people in the
rest of the country are saying.
We used to sell mono to stereo
at a 60-40 ratio. Now it’s re-
versed.” Retail level seemed to
be selling slightly less because
teens weren't willing to pay
the higher price.

Henry Droz, general man-
ager of ARC Distributing Co.,
said that monaural sales are
visibly off and stereo has not

CBS Sales Zoom

® Continued from page 6

on the r&b charts, was able
to rack up sales with the group
in the pop field.

CBS's stepped up activity in
the classical field also added
to the corporation’s total rec-
ord sales, In addition to its Mas-
terworks line, which includes
recordings by Vladimir Horo-
witz, Leonard Bernstein, Eu-
gene Ormandy and George
Szell, and soloists Rudolf Ser-
kin, Glenn Gould, Gary Graff-
man, Isaac Stern and E. Power
Biggs, Columbia launched Od-
yssey Records, an economy
priced line. Epic, also moved

into the low price classical
category with its Crossroads
Records.

yet filled the gap. He attributes
part of this to teen-agers’ re-
luctance to pay the extra dollar
for monaural records.

Florence Keywell, owner of
Monroe Music with two retail
outlets in Detroit, explained that
people are buying stereo now
rather than mono, but, where
teen-agers formerly bought two
albums at a time, they only buy
one now or else they buy four
singles rather than an album.

Co-owner of Mumford Mu-
sic in Oak Park with her hus-
band Louis H. Salesin, Mrs.
Betty Salesin said, “The price
change has affected the sale
of records to young people.
They don't have so much
money and they object to pay-
ing the higher prices for mon-
aural records.”

She has found that adults
don't object too much because
they generally have stereo play-
ers, %nt teens often own the
portable which are
monaural.

According to Mrs. Salesin,
teens leave the store to hunt for
places that still carry mono rec-
ords at the old price. “Even-
tually the kids will realize they
can't do it,” she said.

Ken Palmer, the record
buyer for Arlan’s Department
Stores, which have 17 retail out-
lets in Michigan, said that teen-
agers are still buying monaural
records because of the players
they own.

Arlan’s was one of the first
to raise its prices because it is
gradually trying to switch its
mventory to strictly stereo.
It orders album product first
in stereo and then orders mon-
aural i sales warrant it.

players
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PATTY DUKE, United Artists vocalist, works with Henry Jerome, UA's

a&r director, on a new single. Miss Duke, who will star in the movie
version of “Valley of the Dolls,” will be released on both a single

and album shortly.

Wi isner Forms
Dec. Records

NEW YORK — Arranger-
conductor Jimmy Wisner has
formed December Records,
which will be distributed by
Amy-Mala Records. The first
December release  will be
“Don’t Let Me Lose This
Dream” and “You Only Live
Twice,” by Tamiko Jones. Wis-
ner arranged and conducted
Miss Jones’ “A Man and a
Woman" on Atlantic. He will
continue free-lance arranging
and conducting for other labels.

HELP WANTED

Due to rapid expansion
of our business, urgently
need Secretarial Help and
Clerical Help. Top wages,
all benefits. Please con-
tact Harry Ringler, Inter-
national Tape Cartridge
663  Fifth
Avenue, New York City.

(212) 421-8080

Corporation,

An Equal Opportunity Employer

September to Be
UA Caiola Month

NEW YROK — September
will be Al Caiola—"King Gui-
tar” month for United Artists
Records. The campaign will be
marked by extensive advertising
with an all-out effort going into
sales, merchandising, publicity
and promotion. UA is building
the tribute to Caiola around his
latest album, “King Guitar.”
The campaign will encompass
Caiola’s 23 UA albums.

Coupled with trade advertis-
ing, UA will launch a consumer
and radio station airplay drive.
In-store and window display
pieces are being readied and
Caiola is recording promos for
easy listening radio outlets. In
addition, open-end interviews
are being prepared for radio
use.

Producer Butler
Debuts for Merc.

CHICAGO — Mercury Rec-
ord Corp.’s Mercury division
has acquired the first disk pro-
ductions of one of its own art-
ist-writers, Jerry Butler. Butler,
with attorney W. Yale Matheson
and Checker artist Fontella
Bass, formed Fountain Record
Productions in March.

Mercury has bought sides by
the Knight Brothers, a Washing-
ton duo. Fountain will develop
two other acts under its new
contract with Mercury, accord-
ing to Mercury Exective Vice-
President Irwin H. Steinberg.

000000

WILLIAMS GETS
WYNN AWARD

NEW YORK — WNEW
disk jockey William B. Wil-
liams, at a dinner in his honor,
will receive the Ed Wynn Hu-
manitarian Award. The dinner,
on behalf of the American
Parkinson Disease Association,
willl take place on Sunday eve-
ning, Sept. 24, at the New
York Hilton.

The black tie affair, with a
couvert of $50 per person, will
be chaired by Dave Kapp. Oth-
ers on the dinner committee
include Mickey Addy, Herb
Goldfarb, John Rosica, Tom
Noonan, Larry Newton, Len
Levy, Irving Green, William
Gallagher, Vito Blando, Hugh
Dallas and Christie Barter.

i

Duke, Chappell
Set New Firm

NEW YORK—Vernon Duke,
composer-author, and Chappell
& Co. have established a new
publishing firm, Vernon Duke
Music.

The new agreement is a re-
union for Chappell and Ver-
non, since the composer origi-
nally had a composing contract
with the late Mr. Dreyfus of
Chappell & Co., in 1929. Over
the years, Chappell published
Duke's “The Right Man,” based
on the courtship and marriage
of Mark Twain,

Williams Returns
To Production

NEW YORK — Mal Wil-
liams, Jappa Enterprizes presi-

dent, has returned to indepen-
dent production and his pro-

duction of Gladys Shelley's
“Ring-Ting-Aling” will be used
by the  United Nations'

UNICEF drive this fall. The
record was performed by Lynn
Kellog with a back-up by the
Observation Balloon. Williams
has produced records for Max-
ine Brown, Chuck Jackson, Joe
Tex, the Impressions and the
Rockyfellows.

Laurie Gets Rights

NEW YORK — Laurie Rec-
ords bought the U.S. rights to
the English record “Bye Bye
Baby,” by the Cymbals on
President Records. It will re-
lease an album.

REGISTER NOW

FIND OUT WHAT'S HAPPENING IN THE TAPE CARTRIDGE FIELD

IND ANNUAL TAPE CARTRIDGE FORUM
OCTOBER 16-17—NEW YORK HILTON

TAPE CARTRIDGE FORUM 3

Sponsored By
Billboard Magazine & Merchandising Week

The Tape Cartridge Forum will acknowledge your
registration immediately upon receipt, and will for-
ward all details pertaining to procedures.

to: Tape Cartridg

Feo includes atfendance at all sessions, work materials, and
luncheon on Mon
HOTEL ACCOMMO|
Payment Must Accompany

Avenve, New Yorl

EGISTRATION FEE:

100.00 per person

day and Tuesday. IT DOES NOT INCLUDE
IDATIONS.

Order. Please Make Check Payable
e Forum—and mail to Room 1408, 500 Fifth
k, N. Y. 10036,

Names of Registrants
and their Titles:

e
CARTRIDGE FORUM, October 16-17,
enclosed to cover all registrants,

Company Name

Address

Please register . people from our company to attend the TAPE
0 1967 in New York. Check s

( i
letterhead)

Your signature and fitle

can be listed on your company

Executive Turntable

e Continued from page 6

Magnetic Industries’ Midwest and East Coast offices, respec-
tively. . . . Plesha joins MMI from ALD, where he was regional
service manager for the company’s Chicago facility for 10 years.
He will be based in Des Plaines, Ill. Leonard, who will head-
quarter in Old Bridge, N. J., comes from MMT’s office in Falls
Church, Va., where he was district sales supervisor for dye

venders.

* Kk *

James Boonomides has been named general manager of
newly formed Torch Productions, new Hollywood disk company,
which seeks to sign new acts and acquire film soundtracks.
Boonomides was formerly a Capitol producer and a&r man

in London for a year.

Checkmates
Waxed Live

LOS ANGELES — Capitol
has recorded the Checkmates
live at Nero's Nook in Caesars
Palace, Las Vegas, at a time
when the quintet is setting at-
tendance records in the lounge.
The hotel management recently
slotted the act in its main room
in addition to the lounge as a re-
sult of SRO crowds—first for
the year-old hotel.

Capitol producer Kelly Gor-
don, currently " riding with the
Bobbie Gentry “Ode to Billy
Joe,” produced the session. The
group used Electro Voice wire-
less microphones on the dates,
allowing them to climb on
table tops and roam around the
lounge. The aim was to capture
on record the group’s live ex-
citement, which heretofore has
been lacking in their singles.

Gordon says he was told by '/

the microphone company that
no one has ever recorded an
on-location date using the wire-
less equipment.

One Friday evening show
was taped in the lounge; two
other shows were recorded in

the main room, with Nat |
Brandywine's ‘18-piece orches- |
tra added.

Kapp Intl.’s Shapiro
Sees Mexico Outlet

MEXICO CITY—Ted Sha-
piro, head of Kapp Interna-
tional is here to talk with John
Troop, head of Proveedora de
Discos, Kapp Records’ Mexican
affiliate.

A new Roger Williams al-
bum is being introduced for Lat-
in-American distribution only.
The album, “Amor,” is not avail-
able in the American market.

Infringement Suit
Vs. Miller Music

NEW YORK — Miller Mu-
sic Corp. has been charged by
Ruth Parker and Arthur and
Constance Sherman in Federal
District Court here with copy-
right infringement. The suit
charges that “Games That Lov-
ers Play” was copied from “New
Romance,” which the plaintiffs
composed in 1963.

20th-Fox Moves

LOS ANGELES—Twentieth-
Fox Records will move its Coast
office to the Beverly Hills loca-
tion of its distributor, ABC Rec-
ords, Two weeks ago, a&r direc-
tor Jackie Mills resigned. Mills
had been with the label it its
studio lot location one year

Otis to Europe

NEW YORK — Clyde Otis,
Eden Music president, goes to
Europe this month to talk with

CTity, State, Zip

We are —manufacturers —wholesalers —retailers —distributors ——other
We are associated with the ——music-record industry ——automotive field ——other
We are now in the tape cartridge field —Yes —No

L —

in Germany, Italy,
Sweden and Deamark and to
wrap up negotiations with a
Holland sub-publisher

Philips Releases

Soundtrack LP’s
From Rochefort

CHICAGO — Philips Rec-
ords will release two-album sets
connected with the new War-
ner Bros.-Seven Arts movie of
“The Young Girls of Roche-
fort." The complete soundtrack
of the film — scored by Michel
Legrand of “Umbrellas of Cher-
bourg” fame — will be released
in a deluxe two-LP set. An-
other will be released featuring
excerpts from the track. The
records will be released and
exploited starting in Septem-
ber — three months before
scheduled U.S. showing of the
film starring Gene Kelly and
Catherine Deneuve.

Abnak Starts
Jetstar Label

DALLAS — Jetstar Records,
la local record label operated
|by John Abdnor of Abnak Rec-
lords, will be launched nation-
wide within the next two weeks.
|[First artist on the label will
be Bobby Patterson with ‘““Soul
|Is Our Music.” Jetstar will
have the same distributors as
Abnak Records.

Patterson  performs  often
with the Mustangs. The Mus-
ftangs will be built as a separate
act on the Jetstar label as well.
Abdnor said that Patterson has
had several regional hits in the
Dallas area, including “You Just
Got to Understand.” The label
will concentrate primarily on
pop r&b material.

New RCA Quarters

e Continued from page 3

ity of space adjacent to the
tower to construct studios, one
of which will be three stories
high, was one of the prime
reasons for the choice
of this building.

“RCA Victor's engineers in
conjunction with engineers of
the David Sarnoff Research
Center of RCA, Princeton, N. J.,
are developing the most mod-
ern acoustical design for the
new studios.

“The need for such studios
reflects the dynamic growth of
the record industry and antici-
pated expansion in the years
ahead. One of the four studios
will be more than three times
the size of the largest (of) . . .
Victor's present New York stu-
dios.”

Another reason for the new
site, according to Racusin, was
its closeness to New York's mu-
sic and entertainment areas.
The division currently is head-
quartered at 155 E. 24th
Street. Victor now has space
at four different East Side lo-
cations.
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Billboard SPECIAL SURVEY For Week Ending 8/26/67
JAZZLP's
This Last Weeks on
Week Week TITLE, Artist, Label & Number Chart
Billboard 1 DYNAMIC DUO . ....uvivniniineicainioeseiisianins 15
i Smith , V 8678 1
Award {l:rev\oy;sﬂ(\sl) & Wes Montgomery, Verve V B678 (M)
2 2 CALIFORNIA DREAMING .. ... ... .. i e i
Wes Montgomery, Verve V 8672 (M); V6-8672 (S)
3 4 MERCY, MERCY, MERCY TN o N LA .25
Cannonball Adderley Quintet, Capitol T 2663 (M); ST
2663 (5)
4 5 SERGIO MENDES & BRASIL '66. . ... cooeo.10
‘A&M, LP 116 (M); SP 4116 (S5)
5 10 SRS e MR PN e 8 R .3
Charles Lloyd, Atlantic 1481 (M); SD 1481 (S)
6 6 EQUINOX ... .. ...... SR BLElE AR O R K] eI b 16
Sergio Mendes & Brasil ‘66, A&M LP 122 (M); SP 4122 (S)
7 11 BIG SWING FACE. ... S G 8
Buddy Rich, Pacific Jazz PJ 10117 (M); ST 20117 (S)
8 3 T00 MUCH ;4 soirs 14
Lou Rawls, Capitol T 2713 (M); ST 2713 (5)
9 7 LOU RAWLS SOULIN'. ... .28
Capitol T 2566 (M); ST 2566 (S)
10 8 LOU RAWLS LIVE v 25
Capitol T 2459 (M); ST 2459 (S)
11 19 SWEET RAIN .. .. .. ... .3
Stan Getz, Verve V B693 (M); V6-8693 (S)
12 12 BEAT GOES ON..........0c000. % |
Herbie Mann, Atlantic 1483 (M); SD 1483 (S)
13 14 SWINGIN' NEW BIG BAND D g e s
Buddy Rich, Pacific Jazz PJ 10113 (M); ST 20113 (S)
14 16 BILL EVANS AT TOWN HALL, VOL. I. Al R e
Verve V 8683 (M); V6-8683 (S)
15 15 BLUE NOTES s urzoun IOV S eyl 6
Johnny Hodges, Verve V 8680 (M); V6-8680 (S)
16 18 FOREST FLOWER .. T o .20
Charles Lloyd, Atlantic 1473 (M); SD 1473 (S)
17 17 SWEET LOVE BITTER ... ... 1 -2
Mal Waldron, Impulse A 9142 (M); AS 9142 (S)
18 9 THE MOVIE ALBUM . ... ..... eI o G e U
Ramsey Lewis, Cadet LP 782 (M); LPS 782 (S)
19 w— THATIS MY KIOK. . oo o coniois mwsmamiaonas S
Erroll Garner, MGM E 4463 (M); SE 4463 (S)
20 20 JAZZ RABR ..........ijecieseceivs po | |
L Gabor Szabo, Impulse A 9128 (M); AS 9128 (5)
—

Firchouse Five Plus Two:

Dixieland in

ANAHEIM, Calif. — A seg-
ment of Americana which is all
but deceased, is being kept alive
in Disneyland and exposed to
more than just its normal de-
votees. The music is New Or-
leans Dixieland and its purvey-
ors are the Firehouse Five Plus
Two, now working in the new
Orleans market area of the park.

A recent Saturday night visit
revealed that the Firehouse boys
(veteran Disney employees with
a professional flourish for two-
beat music), are performing for
an unusual cross-section  au-

‘Sound Search’
Wi inner Gets
Bell Contract

NEW YORK — Finals for
“Sound Search,” a summer tal-
ent competition program here,
are set for Sept. 8 with Mayor
John Lindsay and Larry Uttal,
president of Bell Records, as
judges.

The winner will receive a
Bell Record contract. “Sound
Search” is staged by the city
under the sponsorship of the
Mobil Oil Co. Vying for the
winning spot are a rock group
called Vic Henderson and the
Mighty Trades, an African
dance troupe and a Latin aggre-
gation named Orchestra Signif-
ica.

The three were selected
among competitors in three sep-
arate “Sound Search” programs
in the city during July.

12

Disneyland

dience. Located on a small
bandshell in the Market Place
restaurant, the septet is playing
for teen-agers as well as the
more versed elders and very
often, the infectious beat of the
old, dated material engulfs lis-
teners of all ages whose feet
tap right along with the mu-
sicians.

One does not find profundity
in the group’s performance,
rather nostalgia. “Fidgety Feet,”
“Frankie and Johnny,” “Down
by the Riverside,” “Beale Street
Mama” and “I Wish I Was
in Peoria” are some of the ditties
scheduled and requested which
comprise a set. Because the
band is working here regularly,
there is the distant toot of a
riverboat “rounding the bend"
and the terse blast of a train
whistle as the engine pulls into
the New Orleans station 25-
yards away. It certainly does
nothing for the player’s creativ-
ity, which in actuality, is based
on years upon years of repeat-
ing the same tunes.

The Firehouse Five is a staple
attraction at the park and natur-
ally they draw a more older
crowd (which comes from all
over the world and often has
kids with it.) Across the park,
two young rock bands, the Mus-
tangs and Arrows, perform for
dancing and their areas are
packed. Fortunately, their am-
plified guitar sounds do not fil-
ter into the Dixieland area.
Nonetheless, one feels some
comfort hearing the old and the
present working in a new situ-
ation. ELIOT TIEGEL

Brief
Solos

The Dave Brubeck Quartet,
which has been in existence 16
years, will fade from the scene
when 1967 itself fades away. The
pianist plans devoting his time to
composition and is up in the air
over whether he will re-organize
another instrumental group, Paul
Desmond, his alto saxophonist,
also plans spending time compos-
ing. Desmond has been with Bru-
beck since the first days in 1951
in San Francisco. Drummer Joe
Morello, who replaced Joe Dodge
in 1956 and Gene Wright, who
took over from Norman Bates in
1958, will relocate themselves. It
is Brubeck himself, who decided
to round out the quartet’s public
existance after they finish their
European (October - November)
and Japanese (December) tours
Brubeck is high on performing his
recently completed religious work,
tentatively titled “A Light in the
Wilderness,” around the - world.
Outside of the Modern Jazz Quar-
tet, the Brubeck group has been
jazz' most stable small organiza-
tion.

Quinnipiac College presents its
third annual fresh air fund jazz
charity concert Tuesday (22) for
the New Haven Register. Head-
liners include Clark Terry, the
College’s Dixieland Jazz Work-
shop and its Dance Workshop
Band. The event takes place in

the College Center, Hamden,
Conn,
The Four Freshmen opened

Wednesday (16) at
Plaza’s Hong Kong Bar. . . .
Jim Wilke, KING-FM (Seattle)
broadcast a live pick-up of the
Gary Burton Quartet from the
city’s Penthouse club. For guitar-
ist Larry Coryell, who was active
in Seattle before heading to New
York and jazz dates, the booking
was his homecoming. . . . Donte’s
in North Hollywood has been
playing the Synanon Jazz Quintet
on weekends and Mike Barone's
17-piece band on Wednesdays.
Chairs are occupied by saxmen
Jack Nimitz, Bill Perkins, Med
Flory, Lou Ciotti, Bill Hood;
Bud Billings, Buddy Childers, Lar-
ry McGuire, Gary Barone; trom-
bones Pete Meyers, Bob Edmond-
son, Vince Diaz and Ernie Tack.
Monty Budwig is on bass, Mike
Wofford on piano and John
Guerin on drums.

The Fire Station club in Gar-
den Grove, Calif., has set Kenny
Ball and his sextet for three
nights, Sept. 10-12. . . . Both Jazz
and Down Beat magazines have
branched out to encompass rock
'n" roll in their coverage. A
pianist Joe Guercio, currently
working in Las Vegas at the
Bonanza as musical director, He
was formerly the music man for
Steve and Eydie. . . . Norman
Granz says he’s through with con-
cert packages in the U. S. He re-
centatly reactivated his Jazz at
the Philharmonic tour for key
cities. . . . Earl Hines has settled
in San Francisco to play at the
Cannery, a Fisherman's Wharf lo-
cation under a _lifetime contract
with ~ owner Leonard Martin,
which  guarantees the veteran
pianist $20,000 a year. The con-
tract calls for Hines to work
there 10 months a year.

Hicks Starts Disk
Firm, Booking Unit

GAINESVILLE, Fla.—Pres-
ton  Hicks, formerly with
WUWU  radio station, has
launched his own record com-
pany and booking agency here.
The label, PRES-to-HIT Rec-
ords, will feature the Certain
Amount with “No Reply” b/w
“Is This the Dream™ for its first
release. Parent firm is Preston
Enterprises  Productions.  He
books acts for the Place,
a Gainesville nightclub. Hicks
will also be doing independent
record promotion in the State.

the Century

Jazz Beat

By ELIOT TIEGEL

The blues, in tuxedos and pastels, turned the Hollywood Bowl
into a hotbed of emotion Friday evening (11) as bassist Ray Brown
turned entrepreneur and presented the Cannonball Adderley Quintet,
Count Basie and his band and vocalist Lou Rawls.

A formal wear approach to jazz saw the Basieites and Adder-
leyites in after-six garb. Rawls, the show’s headliner, drew oogles
when he came on stage in a brilliant pastel blue jacket, white
turtleneck and white slacks.

The evening was a Capitol Records show, with two-thirds of
the talent appearing on that label. Capitol representatives were all
over the Bowl, from promotion men to vice-presidents to just jazz
buffs, of whom there are several in the Tower.

If every jazz program moved as cogently and smoothly as did
this one, concerts, on the whole, would really swing each time out.

Sid McCoy, the former Chicago jazz disk jockey, was host. He
drew boos when he supported Cannonball’s pronouncement that the
quintet had to quit because of a program dictum after three tunes,
Joe Zawinul's “74 Miles From Home™ (very Indian in feel), “Mercy,
Mercy, Mercy” (very delightfully cool) and “I Remember Bird,” a
sad, reflective slow blues by Leonard Feather.

Having established an instrumental feel during his opening 40
minutes or so, Cannonball was followed by the Count Basie band.

Holding down chairs with the note-pecking pianist these days
are two alumnus, trumpeter Harry (Sweets) Edison and tenor sax-
man Eddie (Lockjaw) Davis. Throughout Basie's program of 10
numbers, both performers were adequately spotlighted. Listening
to the clean, crisp precision of the band’s sectionwork and its simplic-
ity of arrangements, a clear comparison is drawn between what Basie
represents—and is doing—and the direction in which other mu-
sicians like Don Ellis and John Handy are heading. The latter are
taking jazz down intricate, pol-thythmic paths and that's fine.
Basie's musical concept has remained constant during his entire
career and yet, in a comparison with the avant-garde styles, the
Count’s approach, through its basic honesty of emotion and simplic-
ity of attack, is a vital, enervetic force in 1967.

There is a trombonist in the band, Richard Boone, who has
developed a kookie, whimsical, wacky adoptation on scat singing
which is a rouser. He syllabled his way through two tunes, in-
cluding yodel fills which broke up the huge Bowl audience. A
sample: “Oh baby, don’t you want to sweet oh oh la de dow. . ."”

Despite the blaring strength of the brass sections, Freddie
Green’s guitar was tastefully heard behind Basie's single note lines on
several tunes, and drummer Rugus Jones is a competent sock per-
cussionist of the Sonny Payne mold. Basie offered “All of Me," the
venerable “Jumpin’ at the Woodside,” “Blues for Irene,” “Blues in
Hoss' Flat” and “I Can’t Stop Lovin' You” (Which sounded leaden).

Rawls show was something else. His compatriot, H. B. Barnum,
led Rawls' own rhythm section aug) i 13 Basiei It was
indeed a strange sight for Basie fans to see a leader (Barnum)
jumping up and down, shuffling in place, bouncing and turning.
Barnum's own enthusiasm actually upstaged Rawls working several
feet away with a transistorized mike.

Lou's turn encompassed those tunes which have rapidly become
associated with his success story. Blues based, his repertoire has
meaningful sociological significance (*Dead End Street”) or insight
into reality (“Show Business").

Girls in the back rows emitted squeals on four numbers, indicat-
ing a romantic communication, something totally alien to jazz con-
certs, Rawls dwelt too long on the “chitlin’ circuit” and his ad lib
patter leaned too heavily on “sock it to me jack™ type expressions,
which diminished his over-rall effectiveness. But the young vocalist
does communicate in an honest fashion and that’s what music’s all
about.

From The,
Music Capitals
of the World

ords of Ben Thompson’s “Wa Wa"
and “Hurry Sundown". . . . Jackie
Gleason and Rudi Stern have been
commissioned to design special
lighting effects for the Hassles act.

. . Leslie Bricusse has written
special songs for ABC-TV's “The
Fantastic World of Sophia Loren."
Miss Loren will sing six numbers
with the voice of Tony Bennett
providing music for other scenes.
. . . Irving Fields and his trio
booked into Caesars Palace, Las

NEW YORK

Every Mother's Son is appear-
ing at the Farmingham (Mass.)
Summer Theater through Friday
(25) with the Phyllis Diller Show.
... Lana Cantrell is headlining at
the Chequers Club in Sydney for
three weeks. Danny Davis is pro-
ducing her second RCA Victor al-
bum. . . . The Vagrants will per-
form at the Raleigh Hotel in
South Fallsburg, N. Y., Thursday

(24). . . . Ed Heller of Tribute and
Rainbow Records is recovering
from a heart ailment at Cental
General Hospital in  Plainview,
L. I, N. Y. ... Herb Bernstein
will arrange an MGM recording
session for Merv Griffin.

The Young Rascals kick off the
eastern portion of their Coast-to-
Coast tour on Monday (21) at the
Westbury Music Fair. . . . Al
Martino left for West Berlin on
Sunday (20) to star in the first
color TV special to be made there.
The show will be seen in 11 coun-
tries. Martino completed a stint at
the Royal Box of the Americana
on Saturday (12). . . . Bill Jerome
of Real Good Productions became
the father of a second daughter,
Linda Nanette, on Saturday (12)
. .. Murbo Records has acquired
an Italian master from Rex Rec-

Vegas, beginning Jan. 19.

Judy Garland will give a free
concert at the Boston Common on
Thursday (31).  Knickerbocker
Beer is underwriting the cost. . . .
Rocky and His Friends are ap-
pearing at Trude Heller's. .
Leonard Stogel is now managing
the Darling Sisters and the Cow-
sills. . . . NGC 4594 is set to wax
their first album for Smash. . . .
Lionel Hampton and his Jazz In-
ner Circle performed at Stratford,
Conn., on Sunday (20). The group
will appear at the New York State
Fair in Syracuse beginning on
Tuesday (29). . . . The Guardians
of the Rainbow have completed
their first recording session for in-
dependent producer David Wilkes.

The New Life are featured in
“After the Third World Rasp-

(Continued on page 14)
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IN NEW YORK CITY
8,000 SQUARE FEET
PRIME OFFICE SPACE
AT 1560 BROADWAY

Billboard is vacating 8,000 square
feet of office space, newly mod-
ernized this year and air-condi-
tioned, to move to larger floor
same building due to expansion.
This space available October 1,
1967. High ceilings and complete
new lighting installations. Attrac-
tive and good location. For in-
formation contact:

HILMER STARK
Plaza 7-2800 (Area Code 212)
Call collect if out
of city prospect.

TOWN SOUND
RECORDING STUDIOS

Limited Special Offer

25 MIKE BOARD
AMPEX 4 TRACKS

$35.00 PER HOUR

Just across the
Geo. Washington Bridge

1 North Dean Street
Englewood, New Jersey

N.Y. Phone (212) 564-5818
Convenient Public

Transportation
Every 10 Min.

SALESMEN
WANTED
NATIONALLY

Calling on Department Stores,
Al Chain Stores, Discounters,
Racks, Audio, etc. All territories
open. Excellent income oppor-
tunity for men who can sell ma-
jor label records and cartridge
tape. No objection to allied side-
lines. Include complete sales
background information in first
letter. Your inquiry handled Con-
fidentially.
Write to: Box 121,

Billboard, 165 W. 46th St.,
10036

From The
Music Capitals
of the World

e Continued from page 12

berry,” a  “fourth-dimensional
light and sound presentation,”
which opened at the Film-Makers
Cinematheque on Thursday (17).

The Donuts are one of the first
acts to be booked at the Action
House in Island Park, N. Y., since
a July fire interrupted business.

. The Myddle Class begins a
week's stint at Snoopy's in Mont-
real on Monday (21) after ap-
pearing at Boston’s Crosstown
Bus on Friday (18) and Saturday
(19). . . . The Glories begin a 10-
day engagement at Philadelphia’s
Uptown Theater on Friday (1).

Jillburn Music will be reore-
scnlcd in disks by Frankie Valli
and the Royalettes. . . . Frank
Sinatra Jr. also is appearing in the
first German color TV show. He
is slated to make his first Italian
and  Spanish-language disks in
Italy. . . . Ivan Mogull of Ivan
Mogull Music left for Europe on
Thursday (17) for a business trip
including stops in London, Berlin
and Rome.

LAS VEGAS
It was a busy week here for
United Recording Co. . . . Don

Cherry held a session at the studio
as did Vikki Carr. During the
Cherry session a representative
from Monument Records flew in
for the over-dubbing. . . . United
also recorded the Checkmates live
at Caesars Palace. . . . Owner of
the recording company, William
Porter, said he is booked for the
rest of August, mostly country
music sessions. . . . Paul Moer,
Ralph Carmichael and Johnny
Madel are writing the new ar-
rangements for Rosemary Cloo-
ney’s Desert Inn act. . . . Rusty
Warren, the biggest box office at-
traction ever at the Aladdxn Hotel,
begins @ national “An Evening
With Rusty Warren” tour Oct. 6,
with the Meclodyland Theater in
Anaheim, Calif., her first stop.

Opening nighters at the Sands
Hotel Aug. 9, received a special
treat when Frank Sinatra unex-
pectedly joined the Dean Martin
show, Martin is here for four
weeks and then Sinatra will fol-
low him in. The Sands has
had SRO since ‘Dino opened. .

Si Zentner is back at the Tropl-

cana Hotel Blue Room. . Rob-
ert Horton along with “'I'he Kids
Next Door" are at the Flamingo
Hotel until Aug. 31, then Jack
Jones opens. . . . RCA recording
artist Nick Palmer in at the

Bonanza Hotel. . . . The McGuire

Sisters open at the Desert Inn
Aug, 29
The Mills Brothers replaced

Jerry Vale at the Fremont Hotel,

. . Vic Damone, who closed at
the Riviera Hotel after a success-
ful stay in the lounge, may host
his own TV variety show. He
filled in for Dean Martin during

Billboard
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The earthquake which shook the
city July 29 did not cause any
material damages to the industry's
installations. Only a retail outlet
owned by El Palacio de la Musica
suffered minor losses. The quake
will certainly have economic re-
percussions. Sales are expected to
decrease sharply for at least six
weeks. New releases will be post-
poned. . new location
(probably the Hotel Tamanaco)
may have to be found for the
Annual Congress of Latin Ameri-
can Record Manufacturers which
was to take place Aug. 25-28 at
the partially-destroyed Hotel Ma-
cuto-Sheraton,

A recently staged musical ver-
sion of Romulo Gallego's famed
novel, “Dona Barbara,” will be
recorded by Discos Cymbal. . ., .
El Palacio de la Musica he -
quired local distribution of Fania
Records. First release will inciude
material by Orchestra Harlow,
Bobby Valentin and Louise Rami-

rez, Lila Morillo, Vene-
zuelan singer, renewed her con-
tract with Discos Velvet. Her

latest LP has her swinging with
husband Joe Luis Rodriguez. The
album features a song they wrote
to Liliana, their first daughter, ...
Daniel Santos, the Puerto Rican
singer, has a new LP out with
Venevox. Main title is “La Muerte
de Linda"™ (The Death of Linda),
Linda is a character he has used
quite successfully in some of his
last hits and apparently now
wants to get rid of her,

Sandy Shaw has been signed for
Channel 8 by Goar Mestre. . . .
Mexican label Gamma has re-
quested Discomoda to send mate-
rial by Venezuelan artist Raquel
Castanos, ‘ Cuban singer
Blanca Rosa Gil' (Velvet) will be
in town soon to record a new
album backed by the arrange-
ments of Porfi Jimenez, Eduardo
Cabrera and Anibal Abreu.

Sales of Javier Solis’ recordings
(CBS) have begun to wane, Rec-
ords released after his death (and
supposedly recorded before he
died) were selling extremely well
until their authenticity was ques-
tioned by Mexican singer Miguel
Aceves Mejias, Solis’ chief com-
petitor. Mexico's CBS claims Solis
did leave behind an unspecified
number of recordings. Aceves
Mejias says new releases are a
fraud; that a great deal of the
material used on some of these
records simply did not exist prior
to Solis' death. Local CBS has
remained mute in the controversy,
a fact that has contributed to in-
creased doubts as to the validity
of releases of new Solis records
among disk jockeys and the gen-
eral public and has resulted in the
decrease of his popularity.

Prodimuve, an all-Venezuelan
music record club, has moved to
new quarters at Avda. Luisa
Caceres, Qta. Coromoto, Los Ro-
sales, . , . Carmen Sevilla, Spanish
movie dCIl’LSS and recording artist,
now appearing nightly at El To-
ledo (Hotel Tamanaco) and Chan-
nel 8 with pianist-arranger-com-
poser husband Augusto Alguero
Jr. . . . Discomoda has just
pressed its 2,000th 45 r.p.m. in
its catalog, . Marco Antonio
Muniz recorded two songs for lo-
cal RCA before leaving for Mex-
ico. . . . Porfi Jimenez (Velvet)
has a new LP out with his orches-
tra. “Salsa y Boogaloo” features
the latest new Latin rhythms.

ELEAZAR LOPEZ

SAN JUAN

Johnny Tillotson (MGM) will
play for the first time the swank
Club Caribe nightclub of the
Puerto Rico Caribe Hilton Hotel.
He is booked for two weeks. . .
Tomas De San Julian, Spanish vo-
calist whose records are selling very
well in this market, will form part
of the show starring Carmen Se-
vella, Spanish singer and dancer,

Yesteryear$s Hits

Change-of-pace progrommlnn from your librarian’s shelves, featuring the disks
that were the hottest in the land 5 years ago and 10 years ago this week.
Here’s how they ranked in Billboard’s charts at that time.

POP SINGLES—5 Years Ago
August 25, 1962

1L Little Eva (Di ion)

2. Breaking Up Is Hard to Do—
Neil Sedaka (RCA Victor)

3. Things—Bobby Darin (Atco)

4. You Don't Know Me—Ray Charles
(ABC-Paramount)

5. Sh2ila—Tommy Roe
(ABC-Paramount) .

6. Roses Are Red—Bobby Vinton (Epic)

7. Party Lights—Claudine Clark
(Chancellor)

8. She's Nn! You—Elvis Presley
(RCA Victor)

9. Ahab ma Arab—Ray Stevens
(Mercury) ) |

10. Little Diane—Dion (Laurie)

R&B SINGLES—5 Years Ago
August 25, 1962

LU Little Eva (Di
. Bring It on Home to Me—
Sam Cooke (RCA Victor)

Moti

~

3. You'll Lose a Good Thing—
Barbara Lynn (Jamie)

4. Party Lights—Claudine Clark
(Chancellor)

5. 1 Need Your Loving—Don Gardner
and Dee Dee Ford (Fire)

6. You Don't Know Me—Ray Charles
(ABC-Paramount) |

7. Twist and Shout—Isley Brothers
(Wand)

8. Stop the Wedding—Etta James
(Argo)

9. The Wah-Watusi—Orlons (Cameo)

10. Ahab the Arab—Ray Stevens

(Mercury)

POP SINGLES—10 Years Ago
August 26, 1957

Tammy—Debbie Reynolds (Coral)
Teddy Bear/Loving You—

Elvis Presley (RCA Victor)
Diana—Paul Anka (ABC-Paramount)
Searchin’/Young Blood—Coasters
(Atco)

Love Letters in the Sand/
Bernardine—Pat Boone (Dot)

Bye Bye Love—Everly Brothers

Cadence)

That'll Be the Day—Crickets

(Brunswick)

Rainbow—Russ Hamilton (Kapp)

Send for Me/My Personal
Possession—Nat King Cole
(Capitol)

10. So Rare—Jimmy Dorsey (Fraternity)

90 N o ¢ Aw P

POP LP's—5 Years Ago
August 25, 1962

. Modern Sounds in Country &
Western Music—Ray Charles
(ABC-Paramount)

. West Side Story—Soundtrack

(Columbia)

The Stripper & Other Fun Songs

for the Family—David Rose & His

Ork (MGM)

Pot Luck—Elvis Presley (RCA Victor)

Peter, Paul & Mary—(Warner Bros.)

West Side Story—Original Cast

(Columbia)

Vincent Edwards Sings—({Decca)

Stranger on the Shore—

Mr. Aker Bilk (Atco)

Breakfast at Tiffany's—

Honry Mancini (RCA Victor)

10. Bashin'—The Unpredictable Jimmy

Smith—(Verve)

-
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whose big company is brought to
Puerto Rico for TV, radio and
one-night shows by Empresas
Chiroldes. According to Chiroldes,
this will be one of the highest
paid acts ever booked by his com-
pany.

“Amor," a new album consist-
ing of 12 instrumental Latin Amer-
ican standards by pianist Roger
Williams, marks the start by the
Kapp label of a new international
series of albums. Feature of these
albums is that all copy, both in
front covers and liner notes, will
be in Spanish. . . . J. Hornig
of Harbor Record Export of Brook-
lyn, is visiting here. He handles
budget labels, tapes and cassettes
and does extensive business with
Armed Forces PX outlets. . .
Musart Records of Mexico and
Hialeah, Fla., has three new al-
bums that are selling well in Puerto
Rico. “Boogaloo,” by Rolando La-
serie, “Ven Amorcito, Ven," by
Mexican vocalist Alberto Vazquez
and, the latest in a series by An-
tonio Aguilar, one of the top sell-
ing Ranchera singers of Mexico,
Musart is distributed by Musical
Records Co. of Fiorida in Puerto
Rico and represented in this mar-
ket by Ernesto Lopez.

Gem Discount Stores in Puerto
Rico will open its second outlet in
metropolitan San Juan next month.
The record department of this new,
large store will be also operated
by Island Records of Mr. and Mrs,
Bernardo (Sonny) Herger. The Her-
gers also own the Puerto Rico
record labels Rico Vox and Caribe.

Damita Jo (Epic) is at the
Caribe Hilton Hotel for a two-
week engagement. . . Manolo
Torrente with his “Latin Fire Re-
vue” including conga virtuoso
Candido (ABC-Tico) is at the
Flamboyan Hotel for a long stay.
Torrente has recorded as a singer
for several Latin labels. His revue
and Fire Senoritas are old favor-

ites with the Flamboyan Club
regulars and also attract many
tourists. . . . Susan Barrett (RCA

Victor) is at La Concha Hotel for
two weeks. She just finished in
Las Vegas where she replaced
Patti Page in the Joey Bishop
show.

Chucho Avellanet (United Art-
ists) and his recent bride Lissette
(Borinque Records), favorites of
the teen crowd, are having a suc-
cessful run with their first all-star
stage show at the Metropolitan
Theatre in Santurce. Paquito Cor-
dero, owner of the Hit Parade
Records, also promoted this show
which includes Olga and Tony

AUGUST 26,

(Borinquen Records), parents of
Lissette and veteran recording-
showmen in their own right.
Discos Fuentes of Colombia,
and Hialeah, Fla,, has just re-
leased two albums by Cuerdas que
Lloran (Strings that Cry), entitled
“Cuerdas que Lloran en Mexico”
and “Cuerdas que Lloran Inter-
nacional.” These two albums con-
sist of volumes six and seven in
this series of instrumental guitar
albums. Fuentes is represented in
Puerto Rico by Ultra Records of
Sanource. . . . Kapp Records new
instrumental album of “Man of
La Mancha” music by Henri Rene
and his orchestra, is starting to
sell well in Puerto Rico due to

exposure over FM stations and
stores that specialize in stereo
recordings.

Carmen Sevilla (Belter Records)
Spanish singer and movie actress,
with her company of singers and

dancers has been signed by
WAPA-TV and also for a short
run at Condado Beach Hotel.

Augusto Alauero, pianist and
composer ()f ‘Acompaname,” “La
Monmn ," “El Telegrama” and
“Contigo,” forms part of the

Carmen Sevilla group,

Monument Records will release
another French album by Charles
Aznavour in October, an Italian
one in November and soon after
a second Spanish album by the
versatile Le Grand Charles.

ANTONIO CONTRERAS

SYDNEY

. . . RCA has rush-released the
latest Monkees single, “You Just
May Be the One.”. . . Johnny
Devlin, CBS artist, has returned
here after working the dance cir-
cuit throughout England, was
forced to leave London when his
working visa expired. . . . Ron
Dalton, who sold his interest in
Viking Records, New Zealand,
now lives here and plans a new
label before the end of the year.

The Maria Dallas single pro-
duced in Nashville by Felton Jar-
vis on RCA is to be released in
Australia and New Zealand on the
Viking label. The disk will be

issued on RCA in_America.
George Hilder

ADVERTISING IN
p BUSINESSPAPERS
MEANS BUSINESS
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CHART MOMENTUM
UNABATED!

NEW, SPECTACULAR
SEQUEL TO"WINDY"

"NEVER MY LOVE"

#9074 produced by BONES HOWE




Musical Instruments

———

Dulcimers—Who Sells Them

LANCASTER, Ky. — Ever
since the Rolling Stones began
using the dulcimer to produce a
haunting new sound on records,
the demand for this ancient in-
strument has been increasing.
Dealers, however, have been in
a hole. There are no guitar
manufacturers making the dul-
cimer and only very few people
throughout the country know
the craftmanship of the instru-
ment. A new source recently
made itself known to Billboard

the Christian  Appalachian
Project.

“We have been making dul-
cimers for three years, but
mostly have been selling them
to the volunteers who come to
to project,” says James E
Brauner, business manager of
the Project. “The manager of
the woodworking shop, Charles
Simpson, has been training men
for some time on manufacturing

Wes Montgomery invites one and
all to spend some time ‘Cali-
fornia Dreaming” in his latest
album for Verve (V8672M, V6-
8672S). This romantic Latin col-
lection includes the lively “‘South
of the Border,”” a sparkling rendi-
tion of “Green Peppers,” and a
soulful, lyrical tune, “Winds of
Barcelona.” Wes’ full-bodied
sound and enormous musical
range brings a unique sound to
old favorites like “Sunny” and
“Without You." His superb, de-
manding style is one few guitars
can match. That's why he plays
a Gibson, the leader in fine pro-
fessional guitars.
(Advertisement)

i
ined *
ape...

you with
exquisite
‘registers’

of different
tone colours,
captured
better from

the woodwinds

*Exclusive process of

AMIERIC/AN]

RECORDING TAPE
A Division of GREENTREE ELECTRONICS
2135 Canyon Dr., Costa Mesa, Calif. 92626
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By JERIANNE ROGINSKI

of the dulcimer and together
they have perfected production.
We would be very interested
in going into full-scale produc-
tion of the dulcimer if we had
enough orders to justify doing
so."

Brauner explains that his
operation would be willing to
make the dulcimer to scll direct-
ly to dealers or set up distribu-
tion through an interested guitar
manufacturer. If the dulcimers
are sold directly to the dealer,
he says, “Our retail price will be
$175 and the wholesale price
wil be $125 so this gives the
dealer a nice profit.”

Further developments of the
dulcimer, however, could be
made with the help of an in-
strument manufacturer. “We
are experimenting with ways of
electrifying the dulcimer and
would like to see someone in
the industry become interested
enough to work with us on this
idea,” Brauner says.

CAP Background

Founded in 1964 by Rev
Ralph Beiting, the Christian Ap-
palachian Project is designed to
help the poverty stricken popu
lation of that a find em-
ployment by creating new in-
dustry and helping each indi-
vidual learn a trade. The Pro-
ject is centered in Jackson
County which was investigated
in 1960 and found to be one of
the poorest areas in the U. S.

“Here, 60 per cent of the
county’s 2,502 families had an-
nual incomes of less than $2,000
Among the county’s adults,
49 percent had received no
more than a sixth grade educa-
tion. Only 10 per cent of the
3211 homes had hot running
water and an inside toilet. The
per capita income was a desti-
tute $561"—the Project’s his-

Intense Strobe
Is Introduced

CHICAGO — A manufact-
urer of aviation, anti-collision
exterior  lighting  equipment,
Hoskins, Inc., has introduced a
new high-intensity strobe in a
system specifically designed for
psychedelic rock groups and
dances.

The system, priced at $695,
is said to provide enough light
from a single reflector to flood
a typical club. Included are a
power supply unit, strobe light-
ing fixture and 100 feet of spe-
cial cable. A control knob on
the power unit permits adjust-
ment of the flash rate between
120 and 240 per minute.

Information may be obtained
from Hoskins, Inc., 34 N. Ben-
nett Street, Geneva, Ill. 60134
(312) 323-7061.

torical brochure explains.

The nonprofit organization
has since expanded to four coun-
ties and offers residents spe-
cialized training in eight differ-
ent trades of which woodcraft
is one. The dulcimer has al-
Wi been a popular Appala-
chia instrument which is well-
known to the residents of the
area, so it became onc of the
prime products of the wood-
craft project.

Expansion Possible

Brauner said that presently
“there are a 120 volunteers
working in the Project” but this
number could easily be expand-
ed if someone in the industry
wanted to work with them in
making and distributing the in-
strument.

One of the biggest selling
points of the dulcimer is that
it has only three strings and
is not difficult to play. “There
are only one or two instruction
books on how to play this in-
strument and we supply one
with each instrument,” Brauner
comments. “It is an casy in-
strument to play and even
though there a only three
strings a system of chording has
been developed.”

Successful retailing sales on
the instrument have been re-
ported by John Carbo, manager
of Folklore Center, a Chicago
guitar store, Carbo's dulcimers
are hand-crafted by a teacher
and salesman for the store and
sell for $300 a piece. “The dul-
cimer sells because anyone can
play it and it has a new sound.”
Carbo says.

DULCIMERS IN THE MAKING.
Workers at the Christian Ap-
palacian Project go through many
steps in hand crafting the musi-
cal instrument, Dulcimer. Here
are some on the job shots taken
in the Kentucky woodcraft shop.

Texas Dealer Wins Hohner's
Annual Best-Window Contest

HICKSVILLE, N. Y.—Ault
Music Co., Fort Worth, Tex.,
has been judged grand-prize
winner in M. Hohner, Inc.s
third annual window display
competition. The winning dis-
play was created around a
‘Sound of Las Vegas" theme.

Two first prizes were awarded
to Lyon & Healy, Chicago, and
Schmitt Music Co., Minneapo-
lis, the former for a pastoral
window theme plugging Hoh-
ner harmonicas and Melodica
and the latter for a space-age
theme illustrating the “world”
of entertainment available from
Hohner.

Second prizes went to For-
bes-Heagher Music, Madison,
Wis.; Chester E. Groth Music

Co., Minneapolis (the 1966
grand prize winner); Renton
Music, Renton, Wash.; Sklare

Music Co., Portland, Ore., and
Stanley's Music Shop, Kinston,
N. C

Ehrhart Music Co., La Cres-
centa, Calif.; Hogan's House of
Music, Lawndale, Calif.; Hospe
Piano Co., Omaha; Jenkins Mu-
sic Co., as City, Mo.; Kem-
per-Pianos & Organs, St. Louis;
Ludwig Music House, Jennings,
Mo.; Mister Music, Passaic,
N. J., and Thomson'’s, Delano,
Calif.,, were awarded third
prizes

And fourth prizes went to
Dusic Music, Youngstown, Ohio;
Grand Music Center, Oakland,
Calif.; Melody House, Grants
Pass, Ore.; Melody Lane, Hous-
ton; Newton Centre Camera &

Music Shop, Newton Center,
Mass.; Newton's Electronics,
Kelso, Wash.; Paige’'s Music

Store, Terre Haute, Ind.; Viner
Music Co., Bangor, Me.; War-
ner Music, Tillamook, Ore., and
West New York Loan Co., West
New York, N. J

The contest drew entries
from all over the U. S. and,

Thomas Expands
Plant Facilities

FOREST HILLS, N. Y.—
The Thomas Organ Co.s Vox
Division staged its finals for
“The Vox Band Battle for Star-
dom™ at the Music Festival
here Saturday (12). Winners
were a California rock group,
the Orphan Egg.

The Thomas Organ Co. co-
sponsored the event with Ameri-
can International Pictures, and
as part of the prize, the four
boys received a guaranteed film
contract with A T P, and an all-
expense-paid trip to Hollywood.

The contest was launched
last January, with entrants ap-
plying through Vox dealers
throughout the U. S. and Can-
ada, Three runner-up groups re-
ceived trophies and shared
$5,000 in Vox-Thomas musical
equipment.

Vox-Thomas President Joseph
Benaron says that his company
will make the competition an
annual one, and that 1968 en-
try applications will be avail-
able in September from Vox's
headquarters  in  Sepulveda,
Calif.

according to Hohner officials,
set a new high for display ex-
cellence. Entries were judged
by a panel of trade journalists.

WINNING WINDOWS in the third annual display contest conducted by M. Hohner, Inc., are shown here. At left is the “Sound of Las Vegas"
theme window at Ault Music Co., Fort Worth, Tex., which won the grand prize award. The woodsy window in the center, trimmed by Lyon &
Healy, Chicago, and the space-age setting at the right created by Schmitte Music Co., Minneapolis, are first-prize winners.
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HOW STRANGE AT FIRST TO FEEL SO FRIENDLY...
7O SAY GOOD MORNING AND REALLY MEAN IT. “
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SPOTLIGHT SINGLES

Number of Singles Reviewed This. Week, 105—Last Week, 127

POP SPOTLIGHTS

TOP 20 Spotlights—Predicted to reach the top 20 of the Hot 100 Chart

*PETULA CLARK—THE CAT IN THE WINDOW
(The Bird in the Sky) (Prod. Charles Koppelman &
Don Rubin) (Writers: Gordon-Bonner) (Chardon,
BMI)—More delightful commercial material in the
winning Pet Clark style is aimed right at the top
of the charts. Her first disk produced by Koppel-
man and Rubin fits all programming and is a strong
ballad follow-up to “Don’t Sleep in the Subway.”
Flip: “Fancy Dancin’ Man” (Chardon, BMI).

Warner - Bros. 7073

THE MUSIC EXPLOSION — SUNSHINE GAMES
(Prod. J. Kasenetz-J. Katz-E. Chiprut) (Writer:
Wolfson) (Southern, ASCAP)—Hot from their “Lit-
tle Bit o' Soul” smash, group.has equal sales and

TOP 60 Spotlights—Predicted to reach

*TONY BENNETT—FOR ONCE IN MY LIFE (Prod.
Howard A. Roberts) (Writers: Miller-Murden)
(Stein & Van Stock, ASCAP)—If Bennett ever had
a chance to meet the success of his classic “I Left
My Heart in San Francisco,” this beauty is it! Po-
tent lyric content, compelling melody, top Torrie
Zito arrangement and Bennett's performance add-
ing the final touch of perfection. Exposure can put
this at the top of all the sales charts. Flip: “How.
Do You Say Auf Wiederschn” (Commander,
ASCAP). Columbia 44258

*TOM JONES —I'LLL. NEVER FALL IN LOVE
AGAIN (Prod. Peter Sullivan) (Writers: Donnegan-
Currie) (Hollis, BMI)—Currently at the top of the
British charts, this beautiful performance has all
the earmarks of a big sales winner here for Jones.
For all programming, it's Jones at his ballad best.
Flip: “Once Upon a Time" (Leeds, ASCAP).

Parrot 40018

BOBBY DARIN—SHE KNOWS (Prod. Charles Kop-
pelman & Don Rubin) (Writers: Gordon-Bonner)
(Chardon, BMI)—From the forthcoming film, “Dr.
Dolittle,” this driving, infectious and clever
rhythm item should rapidly put Darin back up the
Hot 100. Exciting performance and strong dance
bmt in support. Flip: “Talk to the Animals” Has-
tings, BMI). Atlantic 2433

THE (‘l ORIES (I Love You Babe But) GIVE ME
MY FREEDOM (Prod. Bob Yorey) (Writer: Levine)
New Image/Piote, BMI)—The “I Stand Accused”
group snaps back with a mover that swings from
start to finish. Loaded with discotheque appeal
and identifiable lyric content, this one can’t miss.
Flip: “Security” (Yorey/Piote, BMI). Date 1571

*JAMES DARREN — THE HOUSE SONG (Prod.
Dick Glasser) (Writers: Stookey-Bannard) (Pepa-
mar, ASCAP)—The most commercial Top 40 for
Darren is this fascinating piece of folk-ballad mate-
rial penned by Paul Stookey of Peter, Paul and
Mary. Moving lyric is handled with sensitivity by
Darren and the Anita Kerr arrangement lends
powerful support. Should prove a winner in all
areas of play and sales. Flip: “They Don't Know"
(Richard/Ercolani, BMI). Warner Bros. 7071

“JOHNNY MATHIS—DON'T TALK TO ME (Prod.
Robert Mersey) (Writers; Kaempfert-Rehbein-Gab-
ler) (Roosevelt-AMRA for GEMA, BMI)—The re-
turn to Columbia for Mathis is an exceptional one.
The beautiful Bert Kaempfert ballad serves as
strong commercial material with the feel and
flavor of the early Mathis success. Should fast re-
instate him on all the charts-radio and sales. Flip:
“Misty Roses™ (Faithful Virtue, BMI).

Columbia 44266

THE LOVE GENERATION—SHE TOUCHED ME
(Prod. Tommy Oliver) (Writers: Levine-Schafer)
(Morris, ASCAP)—Group came close with “Groovy
Summertime,” but this rocking version of the Bar-
bra Streisand number has what it takes to rocket
right up the Hot 100. Good sound, pulsating dance
beat and clever pause midway through the arrange-
ment makes this a sure hit. Flip: “Meet Me at the
Love-In" (4-Star, BMI). Imperial 66254

chart topping potential with this raucous rocker

loaded with teen appeal for listening and dancing.

Flip: “Can’t Stop Now" (Kaskat-Roznique, BMI).
Laurie 3400

JEFFERSON AIRPLANE—BALLAD OF YOU AND
ME AND POONEIL (Prod. Al Schmitt) (Writer:
Kanter) (Jefferson Airplane, BMI)—Just as “White
Rabbit” fades from the Hot 100, group strikes back
with more interesting off-beat material which will
fast take over where the recent hit left off. A lengthy
one, but a strong pulsator that should prove their
third giant in a row. Flip: “Two Heads" (Jef-
ferson Airplane, BMI). RCA Victor 9297

the top 60 of the HOT 100 Chart

THE CAKE—BABY, THAT’S ME (Prod. Green and
Stone) (Writers:  Nitzsche-DeShannon)  (Metric,
BMI)—Backed by tremendous promotional cam-
paign, this female trio, discovered by Charlie Green
and Brian Stone, has all the ingredients to hit
hard and fast with the teen set. The Jackie DeShan-
non-Jack Nitzsche rhythm item shows the girls off
to the fullest as they groove all the way through.
Flip: “Mocking Bird" (Ten-East, BMI).

Decca 32179

JIMMIE RODGERS—CHILD OF CLAY (Prod. Allen
Stanton) (Writers: Maresca - Curtiss) (Maresca,
ASCAP)—BIlockbuster ballad material, timely in its
lyric content and well performed by Rodgers, is
one of his most commercial entries. This one should
meet with solid play and sales impact. Flip: “Turn
Around” (Honeycomb, ASCAP). A&M 871

MOJO MEN — WHATEVER HAPPENED TO
HAPPY? (Prod. Lenny Waronker) (Writers: Bon-
ner-Gordon) Chardon, BMI)—A pulsating folk-
rocker with compelling lyric content should fast
prove a bigger smash than their “Sit Down, I Think
I Love You” earlier this year. Exceptionally well
done with much support from the Nick DeCaro
arrangement and Lenny Waronker production. Flip:
“Make You at Home” (Magic Mountain, BMI).

eprise 0617

*TRINI LOPEZ—Together (Prod. Don Costa Prod.)
(Writers: Randazzo-Pike) (Vogue, BMI)—With ap-
peal for all, this infectious rhythm item should do
it for Lopez. A discotheque winner, the Teddy
Randazzo material is served up in the best Lopez
manner. A toe-tapping sing-a-long. Flip: “I Wanna
Be Free" (Screen Gems-Columbia, BMI).

Reprise 0618

P. J. PROBY—JUST HOLDING ON (Prod. Cal Carte)
(Writer: Weiss) (Saturday, BMI)—Culled from his
“Phenomenon” LP, this wailing blues mover has
everything going for it to ride the Hot 100 in short
order. Proby swings all the way thr(mgh this dance
beat winner. Flip: “Butterfly High” (Maravilla,

MI). Liberty 55989

HARRY BELAFONTE—STRANGE SO\(. (Prod.
Ernie Altschuler and Andy Wisewell) (Writer: Tay-
lor) (Blackwood, BMI)—Right in today's selling
market is this compelling Chip Taylor rhythm ballad
beautifully performed by Belafonte. Infectious mel-
ody grows on you, which should hclp rack up play
and hig sales. Flip: “Sunflower” (Applesced,

SCAP). RCA Victor 9263

BILLY JOE ROYAL—HUSH (Prod. Joe South) (Writ-
er: South) (Lowery, BMI)—Right up the teen buy-
ing alley is this raucous blues rocker performed for
all it's worth by Royal. Should put him back in his
“Boondocks” selling bag in short order. Strong
dance and sales entry. Flip: “Watching From the
Bandstand” (Lowery, BMI). Columbia 44277

All records submitted for review should be ad-
dressed to Record Review Department, Billboard,
165 W. 46th Street, New York, N. Y. 10036,

CHART Spotlights—Predicted to reach the HOT 100 Chart

ARTISTICS~The Chase Is On (Jalynne/BRC, BMI). BRUNSWICK 55342
DINO, DESI & BILLY-Kitty Doyle ((hardun BMI). REPRISE 0619

8. J. THOMAS—Human (Ludix, BMI), SCEPTER 12201

FREDDY CANNON--20th Century Fox (Nipper, AS(AP]
SYMBOLS—Bye Bye Bahy (Samrday BMI). LAURIE 3401
FRANK IFIELD—Just Let Me Make Believe (Rose, BM[) HICKO
BOB AND CATHY—Clyde and Dale (Future ‘H'/Tattersall, BMI).

v DYEVENS—A Bad Night (MCA, ASCAP). DERAM 850
OF CLUBS—River anMounuln High (Trio, BMI] FIATEIN"V 994
POIO SECO SINGERS—Lovisiana Man (Acuff-Rose, BMI). COLUMBIA 44263
JANE. MORGAN-This 15" My  World "Without You" (Music City/Damian,
ASCAP). ABC
NEW VAUDEVILLE PAND—Groen Street Green (Southern, ASCAP).
J!FF RO nny “wan. (Man- Ken, BMI). EPIC 10218
PAUPERS—Magic People (Eqresser, BMI). VERVE FORECAST 5062
VAGRANTS—A" Sunny. Summer Rain (Windfall/Brigaro/Pronto, BM). ATCO
6
LONDON LEE—Junkyard in the Sky (Catalogue, BMI). MR. G 802 <l

18

RY 1473
MERCURY

WARNER BROS. 7075

JENNIFER—Sunny Day Blue (Little Darlin’, BMI). PARROT 324
DIANANN CARROLL—World Without Love (Razzle Dazzle, BMI). COLUMBIA

FI.OW!R POTS~Let's Go to San Francisco (Peer Int'l, BMI). lIElAM 7513

WEST COAST BRANCH—Where Is the Door? (Arch, BMI). AGM 869

BIG BRO}HERAANDJH! HOLDING COMPANY—| lyz Bye Baby (Brent, BMI)
M 6

RON ELIRAN—Sharm El Sheikh (Toby, ASCAP). (OIAL 62535

THE CAROUSEL—One Mistake (Pamco-Sharlen ne, ABC |09$3

KALEIDOSCOPE—~Why Try (Great BDD/NGQMWL‘ BMI) EPIC

ﬂl! GlANl SUNFLOWER—What's So Good About Good-Bye Uohe!e BMI1).

EYERN!TYS CHILDREN-—lumon {Gno(l Sum BMl) AEM 866

LUIZ BONFA—Bubala (Sasqua, BMI). DOT 17035

DAVE ARMSTRONG AND THE ONE EYED JAC‘(S Get Yourself Ready (Circle
e/Vantone, BMI). BANG 548

"IE EKCEPVIDN As Far As | Can See (Edgewater, BMI). CAPITOL 5982

TINA MASON—You Go Your Way (Harrison, ASCAP). CAPITOL 5924

SUSAN BARRETT—It's No Secret (Suto, BMI). RCA VICTOR 9296

GUESS WHO—This Time Long Ago (Mills, ASCAP). FONTANA 1597

4

RAY GRIFF—Too Close to Home (Blue Echo, BMI), NOTE
™5 ROCKY

~“PAM GILBERT—Hang a Little Sign (Window, BMI).
| ~SHERWIN LINTON—Cotton King (Barton, BMI),

~“LOU JOHNSON—Walk on By

*This record is predicted to reach the TOP 40 EASY LISTENING Chart.

COUNTRY SPOTLIGHTS
TOP l o Spotllggts—'Predlcled to reach

the
toh of the HOT COUNTRY
SINGLES Chart

MARTY ROBBINS — GARDENIAS IN HER HAIR
Prod. Bob Johnston) (Writers: Byers-Tubert) (Hill
& Range/Mariposa, BMI)—Fast follow-up to his
No. 1 Chart winner “Tonight Carmen” is this well-
done Tex-Mex flavored ballad. Has all the sales
potential of his recent hit. Flip: “In the Valley of

the Rio Grande” (Mojave/Noma/Presley, BMI).
Columbia 44271
LORETTA LYNN—WHAT KIND OF GIRL (Do You
Think I Am) (Writers: Lynn-Wilburn) (Sure-Fire,
BMI)—More potent and clever material to top the
success of “Don’'t Come Home A-Drinkin’.” Penned
by Miss Lynn and Teddy Wilburn, this ballad can't
miss. Flip: “Bargain Basement Dress” (Sure-Fire,
BMI). Decca 32184
JIM & JESSE — BALLAD OF THUNDER ROAD
(Prod. Billy Sherrill) (Writer: Mitchum) (MCA,
ASCAP)—The Robert Mitchum film theme of the
past serves as a strong follow-up to the duo's
“Diesel on My Trail.” This rhythm item has even
more sales potential. Flip: “Tijuana Taxi” (Irving,
BMI). Epic 10213
KI<NNY PRICE — GRASS WON'T GROW ON A
BUSY STREET (Prod. Bobo & Pennington) (Writ-
er: Pennington) (Pamper, BMI) — The winning
combination of Ray Pennington material and Kenny
Price’s performance proves itself once again with
this clever and infectious rhythm item. A top-of-the-
chart winner. Flip: “Somebody Told Mary" (Pam-

per, BMI). Boone 1063
I LOVE ME TOO LITTLE
(Prod. Bob Ferguson) (Writer: Mann) (Novacha-

minjo, BMI)—The composer-performer comes up
with a topper for her previous hit in this catchy
rhythm item with a good lyric idea. Another big
sales item for the talented Lorene Mann: *I
Couldn't Hardly” (Novachaminjo, BMI).

RCA Victor 9288

CH ART Spotlights—Predicted to reach the
- HOT COUNTRY SINGLES Chart

TOMMY COLLINS—Big Dummy (Seashell, BMI) columm 4260

«*B0BBY BARNETT—The Losing Kind Gulhro BMI).

ALICE JOY—Johnny (Wh t
BMI). ASHLEY 2010

SONNY CURTIS—1 Wanna Go Bummin’' Around (Viva, BMI), VIVA 617

FREDOZ“““ JR.—And You Wonder Why (Moss-Rose, BMI). MONUMENT

GARY PAXTON-—Mother-i m -Law_(Minit, BMI). CAPITOL 5975

RED FOLEY—No One to Cry Vo (Hi 1 & Ran ange, BMI). DECCA 25720

SANDY MASON—We Live .in Two Different Worlds (Milene, ASCAP).
HICKORY 1471

DON (R'PIEITSON—DOII'I Keep Me Lonely Too Long (Glad, BMI). RCA

MAIIIA DALLAS~Ambush (Acclaim, BMI). RCA Victor 9279

She Got That 1 Ain‘t Go'?) (Ashmar /Gallico,

== SMILEV l KITTV WILSON—Bringing Johnny Williams Home (Sure-Fire, BMI)

IOHNNV AND ‘I)NI! MOSBY—Make a Left. and Then a Right (Central
CAPITOL: 5980

TME PINHDPPE!S —Maple Leaf Waltz (R.F.D., ASCAP). PEER- $OU‘NERN 374

VERN STOVALL—Dallas (Saran/Deepcross, BMI) LONGHORN

HAL CROFT—Rock Pile (Moss Rose, BMI). JAB 9007

K ONES Mule Sldnlu'r Blues (Peer Int'l., BMI). WASP 108
LINDA MANNING—No Thanks to You (Newkeys, BMI). RICE 5024
MARTI IlOWN 1 Don't Care (Cedarwood, BMI). DOLLIE 510
STOP 125
NEW WORLD 80,004

R&B SPOTLIGHTS B

Spotlights—Predicted to reach the
TOP SELLING RHYTHM & BLUES

TOP 10
SINGLES Chart

STAPLE SINGERS—ARE YOU SURE (Prod.
Williams) (Writer: Cargill) (Peer Intl., BMI)—
Following up their success with “Why (Am 1
Treated So Bad),” the exceptional group has a sure-
fire winner in this exciting rhythm item loaded with
gospel feel and discotheque appeal at the same
time. Flip: “For What It's Worth™ (Ten East-Cotil-
lion-Springalo, BMI). Epic 10220

ZERBEN R. HICKS & THE DYNAMICS—LIGHTS
OUT (Prod. L. Banks & T. Wiltshire) (Writer:
Banks) (Millbridge/Elbee, BMI)—Powerful blues
ballad effectively arranged and performed should
fast prove an r&b chart winner and spill over into
the pop market. Soulful reading of a strong lyric
idea. Flip: “You Make Me Feel Good” (Millbridge,
BMI).

RCA Victor 9278
CH ART Spotlights—Predicted to reach the
R&B SINGLES Chart
JOE SIMON-Nine Pound Steel (Press, BMI). SOUND STAGE 7 2589
JIMMY HUGHES—Hi-Heel Sneakers (Medal, BMI). FAME 10
Tive Sussslac, ASCAP). BIGTOP 104
"(E H(SIYA"DNS You Can't By Pass Love (Millbridge/Daedalian, BMI).

Larry

VIILI.IE WIlI.lAMS Just Because (Pamco/Yvonne, BMI), ABC IWSU

JERRY COOK—Take What I've Got (Tree, BMI). CAPITOL 5981

THE MASTERKEYS—Weak and Broken Hearted (John L., BMI). SPORT 109
ERMA FRANKLIN—Big Boss Man (Conrad/Ludix, BMH SHOUT 218
LAURA LEE—Dirty Man (Chevis, BMI), CHESS 201
GEORGE JACKSON—I'm Gonna Wait (JEC/Hester, BMI) HI 2130
BOBBY RUSH—Sock Boo Ga Loo (Arc/Melva, BMI), CHECKER 1182

AUGUST 26, 1967, BILLBOARD
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TITLE  Artist (Producer), Label & Mumber

ODE TO BILLIE JOE
Bobbie Gentry (Kelly Gordon & l-m rmn

ALL YOU NEED IS LOVE

Beatles (George Martin), Capitol 5964

PLEASANT VALLEY SUNDAY .
Moskim [Bovples Fartheg. Wotalid

il =

LICHT MY FIRE
Doors (Paul A. Rothehild), Efektra 45615
BABY | LOVE YOU
Aretha Franklin (erry Wexler), Atlantic 2427
| WAS MADE TO LOVE HER. .
Stevie Wonder (H. Cosby), Tamla 54151

COLD SWEAT

James Brown & tne Famous Flames (Jame

REFLECTIONS

Disnna Ross & the Supremes (Woliand
[

1
YOU'RE MY EVERYTHING .
Temptations (Norman Whitfield), Gordy 7063
A WHITER SHADE OF PALE. .
Procol Harum (Denny Cordell), Deram 7507
A GIRL LIKE YOU
Young Rascals (Youny Rascals), AllnnH( 7421
HEROES AND VILLAINS |
Boach B Beach Boys), Brother records 1001
™ THE LORD FOR THE
NIGHT TIME
Nell Diamond (Jef! Barry & !llle ﬂrllnwlﬂv

COME BACK WHEN YOU
CROW UP .
Bobby Vee & fhe Strangers J:-llu Smith),

55964
WORDS

Mankees (Douglas ElﬂE&u

SILENCE I'S COLDEN .

elocs. {Mike Smih}, Epic 10184

TO LOVE SOMEBODY .

Bee Gees (Robart Stigwoed, Alco 6503
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]
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N
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9% 80900 9O
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W27‘

@lS
@11

OIS
CARRIE ANN

12
@ Wollies (Ren Richards), Epic 10180

Q 24 APPLES, PEACHES, PUMPKIN
13

@ 13
23

say & the Techniques Uerry &
MY MAMMY

Happenings ( Y-hnu BT 'vuv !Jn
HYPNOTIZED .

Unda Janes (George Keer), Loma 2070

MERCY, MERCY, MERCY

Buckinghams (James William Guercie),

@ ¢
Columbia 44163
FAKIN' IT

28
ﬁ Simon & Garfunkel (John Simon), Calombin 44232

14 CAN'T TAKE MY EYES OFF
u A

Frankie Valll
@

THE LETTER
o

Box Tops (Ban Penm), Mala 565
SAN FRANCISCAN NIGHTS _.
m 34

Eric Burdon and the Animals (Tom Wilson),
MGM 13769
oy 46 7

BROWN.EYED CIRL o
van Morrison (Bert Berns), Bang 545

@ 22

fr

(I Wanna) TESTIFY
@ 32

Parliaments (George Clinton), l.vdal 101
FUNKY BROADWAY

Wilson Pickett (Jerry Wexler), Atlantic 2420
LET THE GOOD TIMES ROLL &
FEEL SO GOOD

Bunny Sigler (Madara-White-Nuff), Parkway 153

THE WORLD WE KNEW
(Over and Over)

Frank Sinates (Jimmy
THE SWEETEST THING THIS
SIDE OF HEAVEN

Chris Bartley (Van McCoy), Vando 101

ML 3o dewd 1y e (Maclen, BMI) 2

tal/Act Three
19 | Toke it
Baby 1 Love You (141h Mour/Pronte, BMI) 5
h (Maclen, BMI) 4 1 Want 1o Love
5 RSCAR)
o/Cotiion,” BMI 6 1 Was Mad
27

e, Pumpin Ple (AK

10

Had & Droam (Daywin
(Marms, ASCAP) 7 | Make 2 Foal of Myselt Doty iosions 3,

4

Back (Low-Sal, BMI
) Janna) Testity mmm-ll-
o for o ou hre T,

In the Heart of the Night

it Co

JIL (Chardon, BMI)

Come On Sock
Cry Softly Leacly One (Rose & Vianeaw, BMI) . 53 i
Don't Let the Rain Fall Down on Me (Ugenda, BMI) 49 The
M) 100 I.vl"vh Good

cavis,

Light My o, "Migose, Ascan

ng
% oriveing I Little 81t Now.

y \lwlln"l)vlu i S tittle it o

Mi, Little Ol

2o
d Vi

uw"fyln AR A Eost,
U

Hoanotised (Tie/biotech, OM

o Kot Wusie Peparaar, ASCA

| lr-l ovad {3 Piat 80k Servomssoms Coiombin;

M)

uid Do We're in Love (i
I The vl Things (Cois Mare/

1<10) - JOR -3 -2

en
<

@2 39298 s BB ®

o awe Wor iakwe, Skt

v Wiompiots,
WoaCer el Ain't Gt

v
8
1t 36 Me (Cotere. SMD) »" Louea, Whats Mo Got That 1 Ain'd Goi¥ (Gaitics,

M
% Roll & Fesi S0 Good

mmu w.um (Bacharach-David), Scepter 12196
WINDY

The Association, (Bones

MORE LOVE

Smokey Robinson & the Miracles (“Smokey
Tamla

i
THERE IS A MOUNTAIN
Donavan (Mickie Most), Eplc 10212
YOU KNOW WHAT | MEAN
Trtles (Jon Wissert), White Whale 254

SOUL FINGER

BarKays (Produced by Staft), Vet 148

EVERYBODY NEEDS LOVE

Gladys Kalght & The Plas (Normen, Whistield

5034
WHITE RABBIT

Jofferson Airplane (Rick Jarrard), RCA Victor 9248

BABY YOU'RE A RICH MAN
NOW

Beatles (George Martin), Copitel 3964

| TAKE IT BACK
Sandy Posey (Chips Moman), MGM 13744
GROOVIN'
Booker T. and the M.G.'s (S1af), Stax 224
SHOOT YOUR SHOT

Jr. Walker & the All Stars (Gordy Jr-L Morn),
Soul 35036

(Your Love Keeps Lifting Me)
HIGHER AND HIGHER

Jackie Wilsen (Carl Davis), Irwu.ul Sln!
LITTLE BIT O' SOUL

Mule Explosion (. Kate:). Kssenents & E. Chigrut
380

THINGS | SHOULD HAVE SAID
Grass Roots (Steve Harris & P F. Dioan).
Dunhill 4094

I DIC ROCK AND ROLL MUSIC

Peter, Poul & Mory (Albert B
Milt Okun), Warni

DON'T LET THE RAIN FALL
ON ME

" Critters (Anders-Poncia), Kapp 838
HA HA SAID THE CLOWN
Yardbirds (Mickie Most), Eplc 10204

BLUES THEME

Arrows. (Mike Corb), Tower 295

- ZIP CODE

46
81

98

Five Americans (ule Howking), Abnak 123
CRY SOFTLY LONELY ONE

Roy Orbisen (Rose & Vienneas), MGM 13764
| HAD A DREAM

| WANT TO LOVE YOU FOR
WHAT YOU ARE
Ronnie Dove [PNH th” Diamend 727
GIMME LITTLE SIGN, ,
Brenton Wood (Weoven-Winn), Double Shet 116
JiLL .
Gory th l the Hlyhvl ll'IlQl.lllhlw l/!
HAPPY
Sunshine Company (ln Sluuﬂll lnp«ul ey
LITTLE OLD WINE DRINKER,
MR e
Dean Martin (Jimmy Bowen), Reprise 0608
IT'S THE LITTLE THINGS
Sonny & Cher (Sonny Bone), Atcs 63507
BLUEBIRD
Suflale Spengfinid (v

OUT AND ABOUT

Tommy Boyce & Bob

A WOMAN S HANDS
oo Tex (Buddy Killen), Dinl 4041
RIVER IS WIDE

Forum (Nerm Watner), Mira 232

FUNKY BROADWAY

Dyke & the Blaers (Col

RUN, RUN, RU

N.
Thirk Rail (Levine/Resmick/Coopar), Epic 10191

W), Ateo 6499

t (Tammy Boyes &
by Mart), ABM 858

Purple Mare (SewLerk Ent 1)
e (Pocket Taii o Tomoi

Record Industry Assuciation of America seal
of certification as million selling single.

@

ONONOGOICIO])-3-3-10CN6)-3-108 -16)

4. ON THE OTHER SIDE

i

130
E

132
13

34
13

9309 9 ®

75 90 A LITTLE BIT NOW

Dave Clark Five (Dave Clark), Epic 10209

SIXTEEN TONS
om Jones (Peter Sullivan), Parrot 40016
- — MAKING EVERY MINUTE
COUNT
Spanky & Our Gang (Jerry Ross), Mercury 72714
76 SLIM JENKIN'S PLACE
Booker T. & the MG.'s (st
YOU VE COT TO PAY THE
RICE

AL Kent (E4 Wingate, Al Kent, H. Weem),
Ric Ti

c 127
TWELVE THIRTY Ey—
Mamas & the Papas (Lou Adler), Dunhill 4099
KNOCK ON WOOD ¥
Otis & Carla (Staff), Stax 220
LAURA, WHAT'S HE GOT
THAT | AIN'T GOT
Frankle Laine (Bob Thisle), ABC 10967
GETTIN' TOGETHER .

Tommy James & the Shandslles (Bo Gentry/
Ritchie Cordell) Roulette 4762

TURN ON YOUR LOVE LIGHT

Oscar Toney, Jr. (Papa Dan), Bell 681

ANYTHING GOES
Warpers Blzarre (Lenny Waronker),
Warner Bros. 7063

77 87 —

MUSEUM

Werman's Wermits (Mickie Most), MGM 13787
LOVE BUGC LEAVE MY HEART
ALONE

Martha & the Vandellas mm.-a ‘anvu&

7061
GET ON UP
Esqires (611l Shrppard), Bunky 7750
| FEEL COOD (I Feel Bad)

Lewis & Clarke Expedition (Jack Keller),
Colgems 1006

LADY FRIEND
Byrds (Gary Usher), Columbia 44230
NEVER MY LOVE
Association (Bones Howe), Warner Bros, 7074
PUT YOUR MIND AT EASE ,
Every Mather's San (Wes Farrell), MG 13788
LAURA (Tell Me What He's
Got That | Ain’t Gof
Brook Benten (Jimmy Bo
TURN THE WORLD AROUND.
Eddy Armold (Chet Atking), RCA Victor 9265
IT COULD BE WE'RE IN LOVE
Cryan’ Shames (Jim Golden), Columbin 44191
MEMPHIS SOUL STEW
King Curtis (Tommy Coghill, Alco 6511
IN THE HEART OF THE NIGHT
Ray Charles (TRC), ABC 10970
- THERE'S ALWAYS ME
Elvis Presiey, RCA Victor 9287

TELL HIM

Patti Drew (Carone), Copitol 5861

STOUT-HEARTED MEN
Barbra Straisand (Howard A, Roberts & Jack aem
olombia 4422

| MAKE A FOOL OF MYSELF. .

Frankie Valli (Bob Crews), Philips 40484

PURPLE HAZE

Jimi Hendrix Experience (Yameta), Reprise 0597
CASONOVA (Your Playing Days
Are Over)

Roby Andrews (McGrager & Terry), Zodinc 1004
HOW CAN YOU MISTREAT
THE ONE YOU LOVE

Jean & the Darlings (Isaac Wayes & David r-r\;n

LOVE IS A DOGGONE GOOD
THING
Eddie Floyd (stath), Stax 223

COME ON SOCK IT TO ME. .

Syl Johnson, Twilight 100
LAST MINUTE MIRACLE

Shirelles, Scepter 12198

— DRUMS

Jon & Robin (Dule Hawking), Abnak 122

BUBBLING UNDER THE HOT 100

n B dyirie, WOM 13688
Brenda & the v-m.nm Dionn
slumbis «na

100 —

LOVIN'
SNt oNCE TN LiFETime
PENNY ARCA

YOU'RE A VERY LOVERLY WOMAN

Robert Mitchum,
Leon Maywood, Dt

Brian Myland, Philips 40472

e, Capltol 3961

ETHER
UNDER THE STAEET Lakp
WEDNESDA! Royal Guardsmen, Luvrie 3397
THERE SOES THE LoVER Gone Chandir,

SONG v Jones, x..
SALLY SAVIN® SOMETHIN Wity Harmer, Koma' Suira 326
T oL P TIORT €VERYTNING'S ALRIGNT)

SIN Conby, Warier, o, 7073
Soital 0974

0
John Fred & Nis P
Wihvion, RCA Victor 9298
Lul, Epic 10187
WHAT DOFS 1T TAKE (10 KEEP A MAN LIKE Yoy daviseien)
ester Duvis, BCA Victor 9242
PO I, tury Fox
Viiion roatsr

FELIEVE IN ME BAR:
WL MEET N THE

IT MUST BE_WIM
ROLUIN' & TUMBLIN'
| WANNA RE THERE

ety
Blues
LAURA (WHAT'S NE GOT THAT | AIN'T GOT) Léon Ailey, Ashiey 2003




S ONE IS NATURAL HlSTaﬁy

\\EN Ui,

Produced by | b/ w LAST

Mickie M_ost BUS HﬂME
ivision of Metro-Goldwyn-Mayer Inc. MGM K_13787

RECORDS

"ER 16 HiTs 1N A ROW THI




JUST
PUBLISHED

Billboard

BILLBOARD'S
8th ANNUAL
INTERNATIONAL
BUYER'S GUIDE
& MARKET
SURVEY

—the most hensive b

p directory for
music men on-the-move. Order yours today!

Limited supply available. $5.00 per copy.
Number of copies — @ $5.00 each. | enclose

payment in the amount of

NAME

(print plainly)
COMPANY

ADDRESS

CITY, STATE, ZIP

PAYMENT MUST ACCOMPANY ORDER.

sr¢ > BILLBOARD — Box BG

2160 Patterson Street
Cincinnati, Ohio 45214

One little Cowsill

Rowing his canoe

Met another Cowsill

And then there were two. ..

These are best selling middle-of-the-road singles compiled from
national refail sales and radio station air play listed in rank order
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MOONLIGHT

Dean Martin, Reprise 0601 (Shopir

MORE AND MORE

Andy Williams, Columbia 44202 (Sunbeam, BMI)

TO

Anly Russell, Copitol 5917 (Freew
BRAMBLE BUSH .

Trini Lopex, Repriss 1596 (Feist, ASCAP)

YOU ONLY LIVE TWICE

Nancy Sinatrs, Reprise 0595 (Unart, BMI)

IN THE BACK OF MY HEART.

Jorry Vale, Columbia 44185 (Feist, ASCAP)

THE HAPPENING

Worb Alpert & the Tijvana

LOVER'S ROULETTE

Mol Torme, Columbia 44180 (Peer Int'l, BMI)

THE WORLD WE KNEW

Frank Sinatra, Reprise 0610 (Roosevelt, BMI)

TIMELESS LOVE
Ed Ames, RCA Victor 9255 (Gypsy Boy/TM., BMI)
YOU WANTED SOMEONE TO
PLAY WITH

Frankis Laine, ABC 10946 (Marris, ASCAP)
MARY IN THE MORNING .

Al Martino, Capitel 5904 (Pamcs, BMI)

STOUT-HEARTED MEN

Barbra Streisand, Columbia 44225 (Harms, ASCAP)

DON'T SLEEP IN THE SUBWAY
Petula Clark, Wamer Bros. 7049 (Duchess, BMI)
WONDERFUL SEASON OF
SUMMER .
Ray Conniff Singers, Columbla 44192 (Gil, BMI)
SAME OLD YOU .
athi

9¢, Columbia 44115 (Red Balloon, ASCAP)

THERE MUST BE A WAY.

Jimmy Roselli, United Artists 50179 (Laurel, ASCAP)

I LOVE YOU

Billy Vaughn Singers, Dot 17021 (Morrls, ASCAP)

MY HEART CRIES FOR YOU ..

Connie Francis, MGM 13773 (Massey, ASCAP)

SUMMER COLORS

Wayne Newton, Capitol 5954 (April, ASCAP)

YELLOW DAYS

Porcy Faith, Columbia 44166 (Marks, BMI)

WHAT TO D!

Matt Monro, (.;u-l 3947 (Levine, ASCAP)

| LOOKED BACK

Perry Como, RCA Victor (Music, Music,
Musie,

ASCAP
IT MUST BE HI

M
Vikki Carr, Liberly 55986 (ASA, ASCAP)

WHEN WE ALL CET TOGETHER

Marllyn Maye, RCA Victor 9234 (Chappell, ASCAP)

ANYTHING GOES

Warper's Bizarre, Warner Bros. 7063 (Harms, ASCAP)

ALONG COMES MARY

Baje Marimba Band, ABM 862 (Irving, OMI)

IT MAKES NO DIFFERENCE .
M)

Vic Damone, RCA Victor 9250 (Roosevelt,

- TURN THE WORLD AROUND 5

Eddy Arnold, RCA Victor 9265 (Fingeriake, BMI)

- MOONLIGHT BRINGS

MEMORIES .
Ray Connitf Singers, c.wmhu 44192
jobey, ASCAP)

- BON SOIRE DAME

Sandpipers, AAM I!! (Metric, BMI)
SUMMER SONG
Deodletown Pipers, Epic 10200 (Unart, BMI)
LAURA (What's He Got That
I Ain't Got?)

Frankie Laine, ABC 10967 (Gallico, BMI)

- OUR SONG

Jack Jones, Kepp 846 (Maclen, BMI)

k‘l'EI'TLE OLD WINE DRINKER
Dean Martin, Reprise 0608 (Moys-Rose, BMI)

James Darren, Warner Bros, 7053 (Madolon, BMI)
GCOOD DAY SUNSHINE

Claudine Langet, AM 864 (Maclen, BMI)

BAREFOOT IN THE PARK .

Neal Hefti, Dot 10702 (Famous, ASCAP)

- LAURA (What's He Got That

I Ain’t Got?). .
Brook Bent
TALK

Bert Kaempfort, Decea 32159 (Roosevelt, BMI)

ITS SUCH A PRETTY WORLD '

THOROUGHLY
MODERN
MILLS

LOVERS OF THE WORLD UNITE

The Vogues (CO&CE)
THIS TIME LONG AGO
Guess Who (Fontana)

WHEN YOUR OLD WEDDING RING
WAS NEW

De Angelis Singers (ABC)
Jimmy Roselli (UA LP)
SERENATA

Joe Harnell (Columbia)
HOW LONG

Bill Smith -(Talmu)
STAR DUST

Mel Carter (Liberty)
FRENTE A PALACIO

Al Caiola (UA LP)
DREAM STREET ROSE

Wayne Newton (Capital)
MY SUMMER LOVE

Nina & Frederick (Atco)
WHEN BANANA SKINS ARE FALLING
Tony Randall (Mercury LP)

YOU'VE GOT YOUR TROUBLES
Jamie & ). Silvia Singers .(ABC LP)

Peter & Gordon (Capitol LP)
LITTLE GAMES
Yardbirds (Spic LP)

o '400 MILLS MUSIC,
¥ o INC.
1619 Broadway
New York,
PUBLISHING ". Y. lw19

* IRA HOWARD—PROF. MGR.

 STARBRIGHT

PRESENTS

JOHNNY ALBIND

4 b/nm(y Aine

“El Internacional” — STL-0163

STARBRIGHT ENTERPRISES, INC.
39 Prospect Place, Brooklyn 17, N.Y.
Tel. UL 7-5585
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already getting fantastic
rock & good music air play!

200,000 sold in first 5 days!

FRANKIE
VALLI

1MAKE
A FOOL OF
MYSELF.

Produced and Directed by Bob Crewe

and don’t forget...

THE & SEASONS PRLSENT
Frankie Valli’s big, big album [fFankie valli{’solo
FRANKIE VALLI SOLO |

PHM 200-247/ PHS 600-247
that features

‘“Can’t Take My Eyes Off You”’ %

One World Of Music| On One Great Label ! {4 g
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Talent

Fair Circuit Important Source
Of Income for Recording Acts

e Continued from page 1

Most fairs either have days set
aside for the teen set or they
book performers who bridge
the age spectrum.”

“It's an excellent market,"
said Peter Palmer of General
Artists Corp.’s fair department.
“People who aren't in the night-
club income bracket can see
$50,000 worth of live enter-
tainment for a low admissions

Dear wonderful friends in
the record and radio
industry. My sincere thanks
for the concern

and expression of
confidence in the

“DIRTY
OL’ MAN"

My new association is
with Norm Goodwin and
Ron Budnik at Privilege
Distributors Company
where it will be our
Privilege to serve you.

Abe Glaser

fee. And in many cases the show
is presented free of charge. Fairs
are repl.‘a‘cing nightclubs in the
summer,

Because of their high attend-
ence figures, fairs have also be-
come an important source of
record sales. Record companies
are making it policy to learn
of their artists’ fair dates to set
up the proper promotion before
the appearance dates. Said Pal-
mer, “If only 5 per cent of all
the fairgoers buy an album
after they see the show, we've
got a huge sale.”

Fairs generally run up to 14
days, with each artist being
booked from one to three days.

Raiders Draw
Record Crowd

SPRINGFIELD, Ill. — Paul
Revere and the Raiders regis-
tered the biggest opening night
business in the history of the
Illinois State Fair on Aug. 11.

Gov. Otto Kerner, who pre-
sented the Columbia recording
artists and lead singer Mark
Lindsay with a trophy after the
performance, said there had
never been an opening crowd
bigger than the 27,000 turnout.

The appearance here opened
the group’s 10th annual tour,
which finishes at Honolulu's In-
ternational Center Arena on
Friday (25).

Two little Cowsills
Sailing on the sea
Met another Cowsill

And then there were three . . .

Most fairs feature two shows
daily. While official figures are
unavailable, reliable sources put
the artist's gross at as much as
$20,000 per day for top talent.

There is no scarcity of fairs
across the nation during the
summer. According to Palmer,
the number of fairs booking rec-
ording talent runs into the hun-
dreds.

The All-Ohio Fair, one of the
nation's biggest, runs from Aug.
24 through Sept. 6. Waving a
budget of $412,000, the Ohio
Exposition Commission  has
booked Herb Alpert, the Su-
premes, Andy Williams, Sonny
and Cher, Herman's Hermits,
Pat Boone, the Sandpipers and
Bob Hope. Admission to the
shows is $1.25.

Detroit's exposition, the Mich-
igan Fair, offers free admission
to the gate. The talent linc-up
for the 10-day affair includes
Johnny Cash, the Supremes,
Sergio Mendes and Brazil '66,
the New Vaudeville Band,
Buddy Greco and the Buddy
Rich band.

At the Alleghany State Fair
in' Pittsburgh, the grandstand
seats 30,000. And according to
Higgins, it's packed every night.
Also a free fair, Allegheny State
features Smokey Robinson and
the Miracles, the New Christy
Minstrels and Mike Douglas.

Louis Armstrong will team up
with Eddy Arnold for one night
at the Du Quoin Fair in Illinois.
Arnold, who is featured at the
fair for seven shows, is expected
to draw 250,000. Tickets are
scaled at $1.50-3.75. From the

(Continued on page 26)

LEONARD W. SCHNEIDER, executive vice-president of Decca Records,
signs a long-term contract for the recording and production services
of the Mandala, Canadian rock group, as Martin P. Salkin, left, Decca
vice-president, and Riff Markowitz, Mandala manager, look on. Under
the pact, the Mandala will produce disks of other Canadian groups and
acts, as well as record themselves. Decca plans an extensive promotion
and merchandising campaign for the first Mandala product, probably
simultaneous release of a single and an album early next month.

Susan Barrett Shows Wide
Range at Persian Room

NEW YORK — Susan Bar-
rett, young RCA Victor record-
ing artist who hasn’t quite made
it to date, should be about due.
The attractive blond singer, in
her Persian Room debut Thurs-
day (17), did showtunes, folk,
French and Portuguese material
and a tongue-in-cheek rock med-

ley.

She cut loose with full power
when the occasion demanded
it, and showed restraint when
the occasion demanded that.
Her timing, phrasing, and above
all her respect for the lyric,
place her in a niche with the
best of the old pros.

Her “Mas Que Nada" came

(Continued on page 38)

Mecca for Young Swingers

NEW YORK — Herbert Ja-
coby, a spearheader of the super
club idea in this country in the
late 1930’s with his Le Ruban
Bleu and later the Blue Angel,
both in New York, will open a
new club—Wheels, on Manhat-
tan's upper East Side.

Wheels will cater to the
younger swinging set that is so
prevalent in that part of the
city, according to Jacoby. Open-
ing night, Thursday (17) spot-
lighted I, Brute Force, Colum-
bia recording artist, the Pickle
Brothers, who have been ap-

By CHARLES BARRETT

pearing for several weeks at
Fred Weintraub's Bitter End
here, and Christine Norden, a
belter, who will encourage sing-
alongs. She comes to Wheels
following a run with “Oliver,”
and other Broadway musicals.

The key to Wheels’ theme is
the arrangement of various sized
discs throughout the club which
take on the form of auto tires,
wheels of fortune (actually
lighted, that revolve on the
walls) hub caps, circus wagon
wheels, and even some dated
license plates hanging from the

ARRANGER ERNIE FREEMAN (left), Vikki Carr and producer Tommy
Oliver at session recording follow-ups to the vocalist's first British

hit, “It Must Be Him."

ceiling beams and mammoth
mirrors on each side of the
club’s dancing area. Multi-
colored, flashing lights are ar-
ranged overhead. Dress is cas-
ual, and there will be no mini-
mum. The bar area is decorated
with blown-up photo stills of
the Grand Prix, an auto steering
wheel, baby carriage and a pair
of antiquated roller skates grac-
ing the walls.

In between the live enter-
tainment, a jukebox is avail-
able featuring 50 current popu-
lar singles with some 30 or 40
mixed French and Italian num-
bers. The club is set to open at
6 seven nights a week with
two or three shows nightly.

Jacoby, a native Frenchman,
is a 40-year member of the
night club movement on both
sides of the Atlantic. He started
with his Le Boeuf sur le Toit
in Paris, in the late 20's, and
then opened his Le Ruban Bleu
in New York in 1937. Cole Por-
ter prompted Jacoby to open
this New York supper club
where performers such as Mil-
dred Bailey, Mabel Mercer and
Lotte Lenya, starred.

In 1943, Jacoby kicked off
his Blue Angel, which became
a spawning ground for new tal-
ent then and helped move the
careers of notables such as Pearl
Bailey, the Revuers (Adolph
Green, Betty Comden and Judy
Holiday), Mike Nichols and
Elaine May, Barbra Streisand,
the Kingston Trio and Johnny
Mathis. The club closed its
doors in the early 60’s.
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Pickwick/33
proudly announces the greatest
lineup of stars ever to appear on
one record label at one time!

And retails under $2!

BY ARRANGEMENT WITH

RECORDS

Capitol / Pickwick

SERIES

BY ARRANGEMENT WITH

RECORDS

BY ARRANGEMENT WITH
MERCURY RECORD
PRODUCTIONS, INC

piclwick 93

/ RECORDS

(33

/
p J“

RECORDS
Jackie Gleason, Jack Jones, Nat King Cole, Dean
Martin, Sammy Davis Jr., Judy Garland, Rudy Vallee,
Tennessee Ernie Ford, Gordon Jenkins, Nelson Riddle,
Billy May, Les Baxter, Bobby Hackett, Ray Anthony,
Guy Lombardo, Stan Kenton, The Four Freshmen,
Ira & Charles Louvin, Jody Miller, Merle Travis,
Bobby Bare, Tex Ritter. [] Sir Eugene Goosens, The
Royal Philharmonic, Sir Thomas Beecham, William
Steinberg, The Pittsburgh Symphony, Rudolf Firkusny,
Nathan Milstein, Leonard Pennario.

Frank Sinatra, Fred Waring & The Pennsylvanians.

Lawrence Welk, The Lennon Sisters, Pat Boone,
Liberace, Billy Vaughn, The Mills Brothers, Jo Ann
Castle, Eddie Peabody, Six Fat Dutchmen,
Bonnie Guitar.

Antal Dorati, The Minneapolis Symphony, Rafael
Kubelik, The Chicago Symphony, Rudolf Kempe,
The Berlin Philharmonic, Pete Drake,Claude Gray.

The Seekers, John Gary, Jimmy Smith, Kate Smith,
Ferrante & Teicher, Della Reese, Kai Winding, Barry
McGuire & New Christy Minstrels, Joe Tex, Ethel
Ennis, Count Basie & Orch., Louis Armstrong,

Duke Ellington, Stan Getz, Sarah Vaughan, Dinah
Washington, Roger Miller, Roy Orbison, Jerry Lee
Lewis, Little Anthony & The Imperials, Al Caiola,

The Three Suns, George Shearing, Jimmie Rodgers,
Charlie Byrd, Woody Herman, Glen Campbell, Charlie
Parker, The Parris Mitchell Strings, Patsy Cline,
Johnny Cash, Johnny Horton,
Roy Acuff, Del Reeves.

For further information write: PICKWICK INTERNATIONAL, ’IJNVC.. B;IG “M Avenue, Long Island City, N.Y. 11101, (212) 361-8811
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6LOSSY
PHOTOS

7 ¢ =57 8x10
1000 LOTS
$10.98 r100

Post Cards
$ 40 per 1000

1000

8x10 COLOR

$165.00
3,000 Postcards
$120.00

Special Color
Proces:

A Division of JAMES J. KRIEGSMANN
166 W. 46th St., N.Y. 36 PLT-0233

LITHOGRAPHED ON HEAVY KROMEKOTE

3Y2¢ to 2¢ each !
depending on quantity

SEND FOR S8AMPLE 8x10
plus prices and order blanks
an these and other size prints

) PICTURES

317 N. ROBBERSON
SPRINGFIELD, MO. 65806

(undidiary of the Adverthing Brocbure Go.)

Jefferson Airplane
Buzzes Canadians

TORONTO — The Jefferson
Airplane landed in Canada re-
cently with the Grateful Dead
aboard and proved a big suc-
cess for their hippie and pseudo-
hippie ‘ fans, at free “we love
you” concerts in Toronto and
Montreal, and a slightly better
than 50 per cent draw at the
O’Keefe Centre in Toronto at a
$4.50 to $2 ticket scale.

The July 30-Aug. 5 engage-
ment of the Jefferson Airplane,
RCA Victor artists, and the
Grateful Dead, Warner Bros.
artists, at the O'Keefé Cen-
tre was heralded by SW Maga-
zine, a national publication with
a circulation well over half a
million, as “the coming of age
of rock 'n’ roll,” as much be-
cause of the setting as because
of the sound.

Certainly the two San Fran-
cisco groups, plus the local
Luke and the Apostles, and the
light show by Headlights sup-
ﬁlemcntcd by Sensefox Inc. of

ew York, made up the furth-
est-out attraction yet to play
the O'Keefe, which brings to
Toronto top Broadway musicals,
ballet, opera, drama, and such
concert stars as Harry Belafonte,
Liberace, Judy Garland, Herb
Alpert and the Tijuana Brass.

For the first time in the eight-
year history of the prestigious,
3,200-seat showplace, patrons
climbed on stage to dance or
listen, danced in the aisles, and
stayed after the concert to dance
on stage again to improvisations
by all three groups playing to-
gether.

Three little Cowsills
Walking on the shore

Met another Cowsill
And then there were four. ..

Audience reaction to the
O’Keefe Centre performances
again reflected the power of rec-
ords, as The Airplane’s biggest
disk hits, “White Rabbit” and
“Somebody to Love” drew the
strongest response.

The Airplane and the Dead
reaped maximum exposure in
the press and on radio and TV
during their Canadian visit.
Their free performance in To-
ronto’s City Hall Square a week
prior to their O'Keefe opening
drew crowds estimated at from
10,000 to 40,000, only exceeded
by the wordage covering the
event in the three daily papers.
They co-operated fully with TV
and radio interviews.

Another free performance at
Place Ville Marie in Montreal
drew 20,000 to 25,000 and
again, full media coverage.
They returned to Toronto Aug.
7 and 8 to tape an appearance
on an upcoming CBS-TV
“O'Keefe Centre Presents” show
and drew a capacity audience
for the taping sessions.

KIT MORGAN

35,000 See
Blavat Show

PHILADELPHIA—Although
only 19,000 youngsters pur-
chased general admission seats
at $1 per head, and hun-
dreds of reserved seats at $2
per went unsold, it was still
a record 35,000 rock ’n’ roll
fans who turned out Tuesday
night (8) for the Jerry Blavat-
motivated rock show at the out-
door Robin Hood Dell.

The youngsters filled the hill-
side overlooking the stage and
lined three and four deep out-
side the fence to make it a rec-
ord-breaking crowd for the first
pop show ever staged at the
Dell, which normally houses
only the Philadelphia Orchestra
for a six-week summer season.

The show, emseed by WFIL-
TV’s Blavat, was a nonprofit
event sponsored by the city and
the station. The 16 acts on the
bill included Patti LaBelle and
the Bluebells, the Soul Sur-
vivors, Bunny Sigler, and the
Soul Brothers Six.

Since its inception several
decades ago, the Fairmount
Park Commission, which super-
vises the city-owned Dell, has
kept the outdoor ampitheatre
strictly classical and used only
for the city-sponsored summer
symphony concerts offered free.
Numerous attempts on the part
of concert promoters to bring in
jazz or folk shows have always
been turned down until now.

iy

CARLA & OTIS
RULE CHI FETE

CHICAGO — Otis Redding
and Carla Thomas, Stax/Volt
recording artists, reigned as King
and queen of the 37th annual
Bud Billiken Day here on Satur-
day (12). They participated in
a four-hour parade sponsored by
Chicago’s Daily Defender. The
two artists breakfasted with Il-
linois Gov. Otto Kerner and
Mayor Richard Daley of Chi-
cago. After the parade, Red-
ding and Miss Thomas made
the rounds of local radio and
TV stations before leaving for
Nashville. The touring Otis Red-
ding Show will play the Whisky.
A-Go-Go here in November.

000000 RO

THE DOORS receive their Billboard Award for their Elektra single,
‘“Light My Fife,” which hit the top position on the Hot 100. Aaron
Sternfield, Billboard executive editor, makes the presentation a a garty

for the Doors at Delmonico’'s in New York. Looking on are

teve

Harris, left, Elektra national promotion manager, and Jac Holzman,
second from right, president of the record company.

N.Y. Jazz Fest Shows
Signs of Expansion

NEW YORK-—The' Second ‘Annual New York Jazz Festival
came to Downing Stadium, Randall's Island, Saturday and Sunday
(12 and 13) and the event had every indications of taking on larger

proportions next year.

The stadium was packed to near capacity both nights -with an
estimated crowd of 41,000. The talent billing was impressive and not
one that attempted to stack up the night's program with as many as
15 different performers—an unfortunate characteristic of many jazz

SONNY STITT

Fair Circuit Big
For Record Acts

e Continued from page 24

middle of July through Septem-
ber (26 days). Arnold is re-
ported to be grossing $250,000.

Exposition commissions use
two procedures for booking, ac-
cording to Toffler. “They can
charge an admission to the
grandstand, usually $1 to $4,"
he explained, or they an run a
free gate. With the free admis-
sion, artists will get a flat fee,
while the other system provides
for a percentage deal. Promoter
make up the money of the free
gate by drawing many more
people into the fair grounds and
into other pavilions.”

The extra money allocated to
booking top draw artists, in
many instances, will offset the
costs of advertising. “With the
booking of name artists,” Toffler
said, “a large advertising budget
isn’t needed. When you're book-
ing the Supremes, Herb Alpert,
Eddy Arnold, or any talent with
drawing power, the information
spreads by word of mouth, so
minimal advertising is neces-
sary.” The All Ohio Fair, for
instance, featuring eight top at-
tractions, has lowered this year’s
advertising budget by $28,000.

festivals this summer. Each per-
former had from anywhere to a
half hour to an hour to give
what he had, instead of the
usual festival time of 20 min-
utes to a half hour. A spokes-
man for the Festival said that
it may be extended to three
to four days next year.

Headlining Saturday night's
bill of fare was Ray Charles
and his Rayettes, who chron-
icled their wide repertoire, and
were probably the most signif-
icant performance of the eve-
ning. Charles only seems to be
heightening his power as an
important contributor to jazz,
and the 21,000 onlookers were
put into a deep Charles groove
as the artist belted out his whin-
ing blues vocals as well as up-
tempoed, r&b instrumentals.
Numbers included his “What
I'd Say” and “Georgia.”

Atlantic’s  Aretha Franklin
was there with her “Respect”
and others. Saxophonist Sonny
Stitt with organist Don Patter-
son were an impressive duo as
they did “Stardust” and other
jazz treatments to old standards
that breathed new life into the
often dated songs.

Richard Groove Holmes
turned the crowd on as he
dished out about a dozen zippy
jazz numbers on his organ, and
at one point he had the fans
shouting and clapping along.
Other performers for the night
included the Billy Taylor Trio,
comic Flip Wilson, the Johnny
Colon Latin Orchestra, and the
Staple Singers.

Despite hampering summer
showers, some 20,000 umbrel-
laed persons showed up at the
stadium Sunday night for what
proved an exciting evening's
jazz with Lou Rawls and Gloria
Lynne. Rawls warmed them
fast with his “Trouble Down
There Below” and other things
out of his bag of successes.
The Jimmy Smith Trio, MGM/
Verve artists, Horace Silver,
sonny Stitt, comic Nipsy Rus-
sell and the Pete Rodriquez

(Continued on page 38)
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Now available from Ampex...

a wide selection of popular and
classical albums...outstanding
performances by great recording
artists...as heard on

AMERICAN AIRLINES ASTROVISION
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Radio-TV programming

Aretha Franklin Sweeps Top
Album, Single NARTA Awards

ATLANTA — Atlantic Rec-
ords artist Aretha Franklin
reaped both major honors of the
Golden Mike Awards of the Na-
tional Association of Radio and
TV Announcers Saturday night
(12); her “Respect” was voted
the top r&b single of the year
and her “I Ain’t Never Loved
a Man" was voted best r&b
album of the year.

The ceremonies, emceed by
Warner Bros. Records comedian
Bill Cosby, were highlighted by
the presentation of a $5,000
gift to the NARTA scholarship
fund by Atlantic Records. Jerry
Wexler, vice-president of the la-
bel, also presented to NARTA
on behalf of Aretha Franklin a
plague featuring a gold single
and LP, thanking the deejays
for making the records hits.

The r&b deejays also selected
Miss Franklin as best female
r&b vocalist of the year. James
Brown of King Rcords was
named best male r&b vocalist.
The Temptations were selected
as best male group; the Su-
premes as best female group;
Gladys Knight and the Pips
were chosen as best r&b mixed
group.

There was a tie for best r&b
producer of the year between
the Holland - Dozier - Holland
team at Motown and Jerry Wex-
ler at Atlantic. Other winners
included Sam & Bill, best r&b

Four little Cowsills
On a Sunday drive
Met another Cowsill
And then there were five . ..

duo; “Hip Hugger"” by Booker
T and the MGs, best r&b instru-
mental; Brenda and the Tabu-
lations, most promising group;
Staple  Singers, best gospel
group; “Mercy Mercy Mercy”
by Cannonball Addlerly, best
jazz single and best jazz album.

Nancy Wilson and Nina Si-
mone tied for best jazz female
vocalist; Lou Rawls won for
best jazz male vocalist; Bobby
Blue Bland was named best
blues singer; O. V. Wright
scored as most promising male
vocalist; Betty Swann took

honors as most promising fe-
male vocalist.

Several others received spe-
cial awards, including Phil Wal-
den, Stax/Volt Records, Decca/
Brunswick Records, Don Robey
(for pioneering a Negro-owned
record label), Rudy Runnells,
Larry Dean, Martha Jean Stein-
berg, and radio stations KNOK,
Fort Worth; WERD, Atlanta;
and WDAO-FM, Dayton.

Performing at the awards
banquet were Bill Cosby, Kim
Weston, Hugh Masakela and
Johnny Nash.

Calif. Stereo Station
Goes With Gal Jocks

TULARE, Calif. — A new
all-girl operation took to the
air last week and job qualifica-
tions were: Between 21 and 29
years old; single or divorced;
attractive radio voices and good
looks. The station is KBOS-FM,
a stereo class B operation that
programs million-sellers of the
casy listening and good music
variety. The girls bowed on
Aug. 12 with a flurry of pro-
motion ‘including billboards, TV
spots, circulars, and personal ap-
pearances by the girls. The girls
all have third class tickets and
operate their own boards.

ST

A

KBOS-FM is owned by the
Pappas Electronics firm, which
also owns KGEN—a country-
formated station—in Tulare.
Mike J. Pappas, president of the
electronics firm, has had cos-
tumes designed for the four
full-time and two part-time fe-
male deejays. He said that re-
ception to a female operation so
far has been warm. “If FM is
promoted, programmed, and
staffed with a unique and dif-
ferent idea, believe me it goes;
he added.

Tulare has a population of
only around 15,000, but the
KBOS-FM transmitter is atop
Blue Ridge Mountain between
Fresno and Bakersfield, and
Pappas said the potential cov-
erage is more than a million.
The girls will be making person-
al appearances and visiting ad-
vertisers, escorted by a member
of the management team.

WNAH to Go
100% Gospel

NASHVILLE—WNAH, the
1,000-watt Mutual network af-
filiate, dropped the rest of its
good music schedule last week
to program gospel music 100
per cent. V. T. Irwin Jr., gen-
eral manager, said, “For 17
years we have programmed a
good music schedule, along with
about 25 per cent gospel shows.
But little by little we have had
a greater demand for more re-
ligious programming.

“This led us to the decision to
go all gospel music and gospel
programs. Heaviest emphasis
will be put on gospel quartets
and other gospel . singing
groups.” There are numerous re-
ligious music stations around the
station, including several major
markets. But WNAH becomes
one of the first full-time gospel
music programmers to concen-
trate on quartets and singing
groups.

Family Health LP

NEW YORK — The Council
of Family Health will distribute
an LP featuring 10 to 30-second
messages on home safety to
more than 1,000 radio stations.
It will feature MGM Records
artist Connie Francis, as well as
singer Emilia Conde and others.

JERRY WEXLER, vice-president of Atlantic Records, accepts his award
at the 12th annual convention of the National Association of TV and
Radio Announcers as r&b producer of the year. Gladys Knight, Soul
Records artist, accepts on behalf of the Motown producing team of
Holland-Dozier-Holland, which tied with Wexler. Herb Campbell of
KSOL in San Francisco, left, was presenter. Bill Cosby, Warner Bros.
Records comedian and star of the ‘| Spy" TV series, was emcee.
He's shown escorting Miss Knight on stage.
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COUNTRY STATION GOES
ON AUGUST KAPP KICK

SAN ANTONIO—KBUC, which recently changed its format
to country, has designated August as “Kapp Records Month.”

During the first week of August, the station featured the new
Bob Wills album. In the second week, it gave its attention to the
album of Hugh X. Lewis. During the third week it goes to Cal
Smith's album, and then closes the month with Mel Tillis. During
the promotion, cuts from these albums are being played once every

hour on the station.

Station personalities Jeff Britt, Dale Eickon, Jim Clemons and
Eddie Daniels are set up to receive calls from the Kapp artists at any
time, and pre-empt the broadcasting schedule to carry these calls live.

Dealers in the San Antonio area are carrying specially designed
Kapp window displays during the month. The label also is supplying

KBUC with special voice tracks.

1000000000000 0000 OSSO

WSM-TV Seg Aims
At Young Audience

NASHVILLE — A video-
taped television show, aimed at
a young audience and featuring
both pop and country music,
will be aired by WSM-TV this
fall. The program will be pro-

duced by Elmer Alley, who-

produces the National Life
“Grand Ole Opry” television se-
ries.

Stars of the show will be
Teddy Bart, songwriter and re-
cording artist; and Peter Sayers,
one of the first of Liverpool’s
country artists who now has
settled in America. Bart, a pop
singer and long-time vocalist
with the WSM orchestra, rec-
ords on the Dot label. Sayers,
formerly with EMI in Britain,
now is negotiating a recording
contract in this country.

A unique feature of the show
will be the utilization of film
clips of actual recording ses-
sions, Cameras will go into the
Columbia and RCA Victor stu-
dios here to film these features,
and then the artist will appear
as a guest on the program to
sing the finished product. The
film will appear at approximate-
ly the time the record is re-
leased.

Appearing with Bart and
Sayers on the show will be the
Rick Powell combo. Powell, an
accomplished bass player, also
is involved in the recording in-
dustry as a group vocalist and
an arranger.

The first program, scheduled
for mid-September, will feature
the recording session of Jim Ed

Brown, RCA Victor, and his sin-
gle which he cut last week. The
Hillsiders, the new Victor coun-
try group from Liverpool, will

‘make a one-time guest shot on

this show.

The half-hour program will
try to build a young audience
through the selection of music
and through audience partici-
pation contests appealing to the
youth.

Sunshine Company
Tapes for ‘Malibu’

HOLLYWOOD — The Sun-
shine Company, who have hit
the charts with “Happy,” its de-
but single on Imperial, taped an
appearance for the “Malibu U”
TV show last week, while the
group was here for a one-week
stint at the Whiskey A Go Go.

The group previously taped a
Dick Clark TV show appear-
ance. On Saturday (26) they will
appear in an Anaheim concert
with the Buffalo Springfield, the
Association and the Nitty Gritty
Dirt Band. The Nitty Gritty
Dirt Band will play five days at
the California State Fair in Sac-
ramento beginning on Wednes-
day (30).

ADVERTISING IN
p BUSINESSPAPERS
MEANS BuSINESS

B
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*A Trademark of THE SINGER COMPANY

“This was Tony's first special and it
ought to be an annual event!”

—Boston Traveler

“. .. The special stands alone as the
triumph of this season . . . It was

television in its finest hour.”

—Memphis Commercial Appeal

* “Tony Bennett—an hour of artistry."”
—Los Angeles Times
S EQASAS RO A 9% Gk QAT AS

Special guest stars appearing with Tony:

93 Bobby Hackett
<4 Paul Horn Quintet |
Y4 BuddyRich
75\1 Milt Jackson |
<< Candido

and Tommy Flanagan, piano

ofelelolelolelole)
MONDAY, AUGUST 21 |

8 EDST CDST
and and
pm PDST 7p m. MDST

NBC TELEVISION NETWORK

WRAFON IO N

Executive Producer
Alfred di Scipio
Produced by

Gary Smith and
Dwight Hemion

Directed by
Dwight Hemion

Music Director
Ralph Burns

A Yorkshire Production
for The Singer Company

Whath new for tomorrow te ot S ING B R today!®



Radio-TV programming

Teen TV Audience Picks Disks

PITTSBURGH—A gimmick
to test audience reaction to TV
newscasts has been adopted by
the Saturday afternoon “Come
alive” bandstand show on
WIIC-TV here to determine if
a record is gding to be a hit or
a b mb. Chuck Brinkman, who
also hosts a radio show on KQV
here. launched an “Instand Mu-
sic Poll” Aug. 12. Teen viewers
axpress “hit” or “miss” opinions
on records prior to their re-
ease. One telephone number is
fialed to voice a favorable opin-
on, dialing another number

means you don't believe the rec-
ord will make the grade.
The first record tested by the
computerized telephone meas-
urement service was “Sunshine
Games” by the Music Explo-
sion on Laurie Records, which
Brinkman ‘had obtained a dub
of. In an abbreviated survey
(due to a major league baseball
game), 1,441 telephone calls
were received on the record in
less than 30 minutes. Twenty
phone lines are used; calls are
tabulated instantaneously.
WIIC-TV has been using an

Vox

Jox

By CLAUDE HALL

KTOK has come up on top in
Jooper during the 7 a.m.-6 p.m.
ime period for June-July. The
lasy Listening format operation
ated 30.2 to Hot 100 format
VKY's 29.7. KOMA had 17.5.
Yoing the job at KTOK are: Pro-
ram director Bill Schueler, music
irector - personality Bob Riggins,
eejays B. Marc Sommers, Tom

‘urlong, Bob McCartney and
erry Walker. . . . WSMD, Box
76, La Plata, Md. 20646, was

obbed of equipment and albums
couple of weeks ago. Grant
lishop at the station needs easy
stening and country albums,
oth old and new.
Jerry Jackson, program director
f WONE, Dayton, Ohio, has
ined KOGO in San Diego in
roduction and announcing. . . .
‘oters have consolidated Jackson-
ille and Duval County, changing

Jacksonville, Fla,, from the na-
tion's 61st-largest radio market to
29th largest, according to WAPE
program director Ike Lee. WAPE,
50,000-watt Hot 100 format sta-
tion, has again been rated No. 1
by Pulse and Hooper, Lee said.

Ed Wickenheiser has returned
to WCOY, Columbia, Pa., as pro-
gram director; he'll also handle
the early morning show. Wicken-
heiser has been morning deejay at
WGAL, Lancaster, Pa. Also join-
ing the staff is Ed Moshier, for-
merly at WDAC-FM in Lancas-
ter. . . . Don Richards has been
named FM sales and program
supervisor of WTMI-FM, Mil-
waukee, he'd been on the sales
staff at WRIT, Milwaukee, . . .
“The Larry Kane Show” at KTRK-
TV, Houston, continues to roll
up a storm in its ninth year;

(Continued on page 38)

instant telephone survey system
for several months to find out
reactions to certain news events,
but this was the first time for
the musical show. Producer-di-
rector Jack Elias, who conceived
the idea, called Nick Cenci and
Jack Hakim of Fenway Records
in Pittsburgh to get their opin-
ion and help. Hakim, promo-
tion manager of Fenway, called
Oscar Faller of Laurie Records
in New York, wo came through
with the dub.

Unfortunately, finding out
how a given record stands with
listeners may not be exactly up-
lifting to the hopes of the record
company. For 55 per cent of the
WIIC-TV listeners felt “Sun-
shine Games” would be a miss.

Columbia

NEW YORK—Columbia Rec-
ords has notified all FM stereo
stations that not only would they
receive albums in stereo, but
“you will be receiving Colum-
bia’s new stereo singles which
will be adaptable to your format.

A letter signed by Columbia
Record Sales promotion man-
ager Frank Campana has been
mailed and follows on the heels
of a multitude of pleas from
Easy Listening format stereo

1000000000000 A

EDITORIAL

Martha’s Example

One of the criticisms leveled against r&b radio stations during
the recent outbreaks of violence and destruction of this “long hot
summer” is their total disinvolvement. Most r&b radio stations, sup-

ded h

posedly aimed at the Negro

ies, pr g was

happening, ignoring their responsibilities. Of course, some quarters
charge that this was basically no worse than certain government
officials ignoring r&b radio deejays, specifically the membership of
the National Association of Radio and TV Announcers, by failing to
speak at the NARA convention last week in Atlanta,

Thus, all the stronger spotlight should be played on the role of
a Negro deejay—and a woman, at that—during the recent Detroit

riots. Although thr

d by radical

Martha Jean Steinberg

of WILB continued on the air, pleading for peace and pleading for
her listeners to keep calm. And this first lady of r&b radio has an
enormous radio following. It has been said that, without her efforts,
the Detroit disaster might have been much, much worse.
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operations. More and more rec-
ord men are realizing the im-
portance of stations like WPIX-
FM in New York and KFOG-
FM in San Francisco at selling
records. Charlie Whitaker, pro-
gram director of WPIX-FM, has
been a leader in the drive for
stereo singles for programming.

Campana said, “I would like
to thank those of you, personal-
ly, for suggesting this idea to us
and for your patience and con-

WLWM-FM Goes Country
Full Time: Was Good Music

NASHVILLE — WLWM-
FM, which has operated mostly
on a “good music” sound, went

Five little Cowsills
In a house of bricks,
Along came a Cowsill.

And then there were six . . .

to a full-time country operation

Rodney Jones
Heads NARA

ATLANTA — E. Rodney
Jones, air personality with r&b-
formated WVON, Chicago, was
elected president of the National
Assoication of TV and Radio
Announcers (NARA) here Sat-
urday (12). The association of
r&b deejays added the TV part
to its name during the conven-
tion.

In a reorganization move, the
association also named Del
Shields executive secretary, a
job he had been performing un-
der the title of executive vice-
president.

Elected vice-presidents were
Paul White, Charles Derrick,
Burt Johnson, and Herb Candle.
Novella Smith was elected treas-
urer. Jerry Thomas was elected
membership secretary; O. C.
White, financial secretary; Larry
Hayes, sergeant at arms; and
Irene Johnson, chaplain.

WCBS Goes News

NEW YORK — WCBS here
unveils a news format 5:30 a.m.
to 8:10 p.m. daily on Aug. 28,
further cutting down the sta-
tion’s capability for record ex-
posure. However, the evening
and night format will be re-
tained, including the evening
Jim Gearhart show.

when answering ads . . .
Say You Saw It in
Billboard

Aug. 14 under the direction of
station manager, Albert Fusco,
who formerly was with WENO.

The station, owned by Web-
ber Parrish, will deal with a
top 40 country format, from 8
am. to 8 p.m., seven days a
week. WLWM-FM is a 20,000-
watter holding a construction
permit from the FCC to go to
100,000 watts. The top 40 will
be taken from the charts, and
carried on a full-time basis.

WLWM-FM has been pro-
gramming, on an experimental
basis, one hour of country mu-
sic for the past few months,
with the show handled by Harry
Bell. Fusco said the response
from both listeners and spon-
sors was overwhelming., Conse-
quently, the station will operate
in the black from the start.

Parrish also operates the Vol-
unteer Distributing Co., which
is the largest record department
merchandising company in this
area. It supplies Middle Tennes-
see, parts of Alabama, Kentucky
and North Carolina, He plans
to combine the two operatons
in record programming and mer-
chandising.

Sends Stereo Singles

sistency to want to program Col-
umbia single releases. We are
positive that this programming
aid will be of mutual benefit.”

Last Christmas, Columbia re-
leased Barbra Streisand “Silent
Night” in a stereo single version
and came up with the No. 1
Christmas record on Billboard’s
holiday season chart.

“The ever-climbing recogni-
tion that FM-stereo stations are
receiving throughout the country
clearly exemplifies the ever-
growing importance of FM-
stereo stations,” Campana told
the broadcasters. “Columbia
Records is proud and honored
to be part of this growth.” Other
labels have been turning out
stereo singles, but most on oc-
casional product they wanted to
push.”

Colo. Station
Goes Country

GREELEY, Colo.—To fill a
programming gap in a city of
35,000, KYOU is switching for-
mats Sept. 4 to country music,
said program director Chuck
Wolfe. The station had been
programming a Hot 100 format.
Greeley is 50 miles north of
Denver. Wolfe said, “Although
most Denver stations can be
received here, the one modern
country music station cannot.”

The staion has been on the
air since 1947. The FM sister
operation — KGRE-FM — will
continue broadcasting Easy Lis-
tening music in stereo. Wolfe
said that the AM station will
publish a weekly top 40 survey.
Biggest need is country music
records.

Hot Promotions

Would you believe a crazy,
mixed-up Santa Claus? One is
decending on the Canobie Lake
Park in Salem, N. H., Aug. 26
in a “Christmas in August” pro-
motion featured by WFEA in
nearby Manchester. The Easy
Listening format station is
owned by Mark Century, Steve
Lawrence, and composer Mitch
Leigh. The station is throwing
a big party at the park with
free rides, drinks and entertain-
ment. Milt Herson, president of
Mark Century, expects 15,000

ALIASIICT NZ

to attend the giant party. A
Santa Claus will ride around
through the park distributing
gifts from a jeep. The free en-
tertainment will include Ted
Herbert’s 14-piece band, a Co-
lumbia Records group called
the Answer, plus three local
rock 'n’ roll bands. An editorial
by the radio station ended with
the plea: “If you see Santa
walking down the street going
Ho, Ho, Ho, don't call the po-
lice. Be nice to him. We're try-
ing to get him to move his plant
into the area.”

1047 QollitoamsADDY




The album event of the year!

Recorded live at the
Palace Theatre, New York City.

W i -
/ ~ # v < F
ABC 6 20 (Available in Monaural & Stereo). Also available in 4 & 8-track stereo tape cartridges.

All the excitement of her electrifying performance on opening
night captured live! Judy...as never heard before on record...
magnetic audience contact unequalled by any star.

PLUS Her New Single From This Great Album
WHAT NOW MY LOVE

b/w

I FEEL A SONG COMING ON
IJZ;,'\;,‘;’E“ ABC 10973

RECORDS ABC RECORDS, INC NEW YORK/BEVER!




NARA MEETING—SITE OF MANY SCENES

The annval convention of the National Association of TV and Radio Announcers is one of the few occasions when record men can—
and do — mingle with radio personalities on a national scale. Here’s just a few of the scenes most seen at the 12th annual convention
last week in Atlanta. Note the station managers and country and good music deejays in the crowd. All photos read left to right.

Satalite Papa, WYNN, Florence, S. C.; Paul Flagg, WIGO,
Atlanta; Chester Simmons, Chess Records; Rudy Run-
nells, WOOK, Washington; Tommy Goodwin, WIGO, At-
lanta; Bud Myers, general manager, WOOK, Washington.

B

Promotion man Dick Klein, producer Huey Meaux, writer
Dan Penn, lke Fasien of WPAL, Charleston, S. C.; pro-
ducer Buzz Cason; Bill Starness of Sounds of America.

Nathan Roberts, WGST, Atlanta; Bill Haywood, WOL, Mike Beece, MGM Records; Ray Brown, WRHC, Jackson-

Washington; Marvin Deane, Warner Bros. Records; Bon ville, Fla.; Hal Berkman, MGM Records; Ken Knight,
WRHC, Jacksonville, and Frank Mancini and Lenny
Scheer of MGM Records.

Lenihan, general manager, WDOL, Athens, Ga.; Don Car-
roll, Warner Bros. distributor, Atlanta.

Jimmy Byrd, WILD, Boston; Boo Frazier, Mercury Rec
ords; George Wilson, WHAT, Philadelphia.

Morris Diamond of Acta Records; Hoyt (Dr. Bop) Lock,
WAWA, Milwaukee, Wis., and country artist LeRoy Van
Dyke.

Producer Marshall Sehorn; Robert Roundtree, WAAA,
Winston-Salem, N. C.; Larry Uttal, president, Bell Records.

William Bell, Stax Records artist; O. C. White; WAWA,
Milwaukee; Jim Stewart, president, Stax/Volt Records;
Mable John, Stax. artist,

v

Richard Mack, United Artists Records; Steve Byrd, KXLW,

St. Louis; George Butler, United Artists a&r producer.

32

John Fox, WPLO, Atlanta; Buddy Lowe, KCLE-FM, Dallas;
Boy Brown, KJET, Beaumont, Tex., Russ Regan, Uni
Records.

Charles Derrick, WOIC, Columbia, S. C.; Paul White,
WENN, Birmingham, Ala.; Vita Blanda, RCA Victor Rec-
ords; Nickie Lee; WAME, Miami.

AT

s 2l

George Holman, KCAT, Pine Bluff, . Ark.; Henry Allen,
Atlantic Records; Jerrold Boulding, WOL, Washington.

Writer Isaac Hayes; David Porter, Stax writer and pro-
ducer; Ray Gooding, WGIV, Charlotte; Volt artist Otis
Redding.

4 ™ Ko

John H. Lee, WSIB, Beaufort, S. C.; Jerry Wexler, At-
lantic Records; Larry Cohen, Jamie/Guyden Records.

Emmitt Doe of Houston; Joe Rose, WHIH, Portsmouth,
Va.; Bob Layne, Shout Records.
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GENE PITNEY Golden Greats
he best of the pop hits of the last two years.

ncluding Bus Stop, Green Green Grass, Lovin
elin’, Cara Mia, Time Won't Let Me and
hers.

MM2134 MS3134

THM'HLE’{L =

THE PLATTERS New Golden Hits

A collection of golden oldies and current best
ellers by The Platters, Sure fire chart maker
MM214) MS3141

GEORGE JONES Hits By Georg

one and only Mr. Country wmv a BRAND
NEW hit album of more hits.

MM2128 MS3128

MELBA MONTGOMERY I'm Just Living
rrently out with a hit single included in this
w album Melba delivers nine other tunes in
Country style including original tunes by
as Frazier
MM2129 MS3129

LA PLAYA SEXTET Bailando El Boogaloo

me of their best packages of real swinging
boogaloos with top vocal performances
entire group

MM2138 MS3138

MUSICOR
R E [ (@] R D S @®

* Kk %k
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TOMMY HUNT Biggest Hits
A great selection of top tunes by a great soul
performer. Includes his current hit single and
other all time greats
Dynamo 7001-8001

FLOYD TILLMAN'S COUNTRY

FLOYD TILLMAN's Countr

An all time country great singing his well
known favorites.

MM2136 MS3136

LOS HISPANOS QUARTET

Llamado de Amor

One of the finest Latin quartets in the world
This group from Puerto Rico delivers a socko
album of brand new selections with arrange
ments by Tito Puente & Rene Hernandez
MM2137 MS3137

LOS MONTEMAR QUARTET Mas Exitos
Another hot vocal group from Puerto Rico cur
cently going over big in their personal appear
ances cn the island

MM2140 MS3140

ALBUMS

FOR FALL

GENE PITNEY, THE PLATTERS, INEZ & CHARLIE FOXX,

TOMMY HUNT, THE JIVE FIVE, GEORGE JONES,

TSN

QUARTET OF SOUL The Platters, Inez &
Charlies Foxx, Tommy Hunt and

The Jive Five

Great collection of soul by four outstanding
performers.

MM?H? MS3142

GEORGE JONES & MELBA MONTGOMERY
Let's Get Together

One of the top duet Country teams brand new
collection of original songs.

MM2127 MS3127

TATO DA/ SOLTARID DE ANOR
h

TATO DIAZ Solitario de Amor

The fabulous lead singer of The Los Hispanos
Quartet in his first Musicor release indicates
a great future for this handsome caballero
MM2135 MS3135

TITO RODRIGUEZ

En Puerto Rico Isla de Amor

From Puerto Rico favorite love songs by the
island’s top singer

MM2143 MS53143

MELBA MONTGOMERY, JUDY LYNN, FLOYD TILLMAN,
LOS HISPANOS, TATO DIAZ, TITO RODRIGUEZ, many others.

THE SOUNDS SPECTACULAR

Great New Motion Picture Themes

Includes current single hit “Eyes of Love”
also Casino Royale, Man & Woman, Millie and
others

MM2133 MS3133

JUDY LYNN Golden Nuggets
Popular Western singing favorite in one of her
best vocal performances recorded in Nash
ville, Tenn.

MM2126 MS3126

CHANO SCOTTY and his Combe Latine
Favoritos Bailables

Appearing at the Hotel San Juan in Puerto
Rico for the last year

Scotty a native of Argentina captures the un
usual sound of the live performance in this
second album for Musicor

MM2139 MS3139

A DIVISION OF TALMADGE PRODUCTIONS, INC - 240 W. 55TH ST., N.Y., N.Y.

Dynamo Records distributed by Musicor Records
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* STAR performer—LP's on chart 15 weeks or less

Lt
Wask

Wha. e
TITLE-Artist, Label & No. (*[OF Mono & Stereo o) Chart

SCT. PEPPER'S LONELY HEARTS CLUB BAND
tler, Copitel MAS 2633 (M), SMAS 2683 (5)
(300024533, 300.92453.5)

HEADQUARTERS

Maakeer, Colgoms COM 103 (W), CO8 103 (5) (142001033, 142.00103.5)

FLOWERS

Relling Stones, Londan L4 3500 (M), #5509 [8)
(440035013, 440.0009.3]

THE DOORS

Tiektes IKL 407 (W), EXS 74007 5)
(453-04007.3, 443-74007.3)

SURI[ALISYIC PILLOW
frsen Airplane, WA Vietor (P 3704 1M1 189 3748 1)
75037463, T73-03766-5)

| NEVER LOVED A MAN THE WAY | LOVE
You

Aretha Feanklin, Atlantic 8129 (M), 50 139 () (100.08139.3, 180.08139.5)

SOUND:

LIKE
Mark Alpert and the Tiluens Brass, ARBM LP 134 (M), 57 4124 1)

1108001243, 108.041245)
RELEASE ME

Engelbart Mumperdinck, Parvot PA 41012 (M), PAY

26410133, T2
UP, UP AND AWAY
ST Dimemsion, Soul City SCM 91000 M), 5CS 92000 (8]
(172910003, 422420005}
INSICHT ouT
Anachation, Warnar Wrer W14t
w0
THE MOLLIES GREATEST HITS

Lol LP 9330 (M), LP 19350 (5] 37009330, $70.12330.5)

IR
25014

lEV!NCE
Bl Conby, Warner Bres W 1691 M1, WS 1691 15)
15014913, 915016915

BORN FREE

Andy wiliams, Calombia €L 2480 (), <5 ottt 1§

30.02480-3, 350.0%480.5)
DR. ZHIVAGO

Sounitrack, MM 1EAST M) 1SEAST (5] (640.00006.3 460000651
THE SOUND OF MUSI

X, A vm.. 10tD 2008 (M1, 1500 2005 (5
(775010083, 778.82008.5

LOT O' SOUL
Gordy M 973 (W), § 932 (4] (870009233, 530009235}

MORE OF THE MONKE

ES
Colyoms. COM 102 M O3 102 8] (342001023, 342.00102.5)

M), 50 4148 (5) (190,

A MAN AND A WOMAN

("Un Homme E' Unu Femme")
United Addiete AL 414 (M), UAS 5147 15
[475.04147:3, 475081478

483, 180001405}

REACH oOUuT
o Yo, Motewn M 860 (M) § 660 13) (675.00460.3, 678.00640.5)

THE TEMPTAYIONS GREATEST HITS
9 M) 91915 (520009193, 320.00919.3)

PAUL REVERE l. THE RAIDERS GREATEST
HITS

10

Columbla’ KOL 2662 (M), KOS wad2 (5)

1230.02643.3] 150094425

HERE WHERE THERE IS LOVE

Warwick, Scapte 1M 338 S 38 5)
005453, 905-00335.51

WHIPPED CREAM & OTHER DELICHTS

b Alpert & the Tians o, AaM L7 110 O 48 4110 )

1104601103, 108.54
MOBY GRAPE

Calumbla €L 2698 (M), €3 %
(150026983, 330.09:

CLAUDINE

Claudine Lomper, ASM L? 121 (M) 5P 4121 (5) (108001213, 10804121.5)

MAMA'S AND THE PAPA'S DELIVER

Dushill D 30014 (W); O S014 () (443300143, 445.50014.3)

DADDY'S LITTLE GIRL

A1 Making, Capltal ¥ 2733 (M), §Y 2733 (1)
Dooa1733.3; 300027333

YOU ONLY LIVE TWICE

Soundtrach, United Art

SPOON UL
W03 (M), KLPS 806 (8)
143000543, 403.08034.3)

THE BEST OF THE I.OVIN
Kema Sutte KUP

COLLECTIONS §
ahs, Atlantic 1134 (M), 50 8134 15)
(180081343, 190.00134.5)

JANIS IAN
Ve folkwars 113017 1 115 3017 '3) (495030173, #98.03017.5)
BOB DYLAN'S GREATEST HITS

Colombia KOL 2643 (M) KOS 9443 (3] 330020433 350.0%4833)

S.R.0.

Wer Alpart & the Tiivans Brass, ABM LP 119 (M1 3P 4119 (5)
1198.00119-3, 108.04119.5)

SPRING!

Lttermen, Copitel Y 2711 (M), ST 2711 (5)
1300027113, 300-02711.5)

FRANKIE VALLI SOLO
Phillps PHM 200347 (M), PHS G00-247 (5] (7ADI0R7-3; 740-603475)

THE MONKEES

Colgems COM 101 (M1, €O 101 {81 (342.00101.3; 342.00101.8)

REWIND
U 9341 W), e 12341 (5)
(57000413, 570-12341.5)

TOO MUCH

Lo Rewls, Coptel T 213 (M) $T 3113 18)
(300027133, 300027133

GOING PLACES

Werk Alpert & the . AR L 113 e a2
108.001

23/ 168041125

MAN OF LA MANCHA
Original Cart, Kupp KL 4305 (M) KNS 3303 (1)
1605.04505.3, ~605.08508.5)

JAMES IROWN LIVE AT THE GARDEN
G018 (M), § 6018 [5) (415060183, 615.040183)

TEMPTATIONS LIVE!
Gerdy 921 M), 921 (8) (520009213, 52000921 .5)

THIS IS MY SO
n

oy Comift and the Singers, Calvmbia CL 2676 (W), CS 9474 (5)
950024743, 350.09474-5)

EVOLUTION
Welies, Epic LN 24318 [M); 0N 34315 18) (4ds'24318.3, 4bs.24215.8)
THE SUPER-HITS
o artists, Atlent 01 (W], 50 501 (5) (190.00801-3; 180-0030)-5)
DOUBLE TROUBLE
Ehis Prester, RCA Victor LM 3707 (W), 'LS# 3767 .x,
(175007473, 775.03747.
THE BEST OF SONNY & CHER
O S haimie, v mies)

IILL CDSBV IS A VERY FUNNY FELLOW,

Wainer Beok W 1510 (M) (Mo St (V380181830

THOROUGHLY MODERN MILLIE

Seundirack, Decca OL 1500 (M); DL 71300 (5) (400015003, 400-71500-5)
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upward p

TITLE-AHT, Label & No. (*€0P Mone & Stereo No)

SOUTH OF THE BORD 12
Alpert & the Tiivane u... A i ton

THE SUPREM!S NG RODGERS & HART n

(W1, SLP 43P (3] (67BO043-3, 780048951

I'LL TAKE CAI'(E OF YOUR CARE! 16

RES
e Lalne, Auc KA do ) ARCS dod (8
105.00604-3; 103-00404.5]

SERGIO MENDES & BRASIL '6
T

16 (M) SP 4114 (51 (10

MY CUP RUNNETH OVER
14 A, A Victr UPM 3774 ) L3P T4 (8]
TISOITHS; TISOMTAS

WE CAN FLY/UP UP AND AWAY
ony Mamn Siagos, Libaty LAP 3333 ) 131 733 nn ]

WHY IS THER! AIR? 105
i ¢ rner Brwe, W 1406 (M) (Ne $terva) (928.01406-3)

THE WILD ANGELS
Seumdtrack, Townr T 5043 (), ST 3043 (8)
W73050433 73050435

WHAT NOW MY LOVI

Werk Alpert & the Tiiuans qu w4 SR 4T )
T108.

1001143, 108.04114.5)
KING & QUEEN
Ofis Redding & Carle Thomas, $hex 714 (M) § 714 (5)

ha30r16," 13.00716.8)
ABSOLUTELY FREE
e of Invemtion, Varve V3013 (M)
VeSS ) i3, s esonsd)

WONOERFULN ESS

Coky, W WOTR W) WS 1A T8

915016343, 925.014343)

HIP-HUG-HER
AR
73, B300717.5]
THE YAKDIIKDS CREATEST HITS
N 24266 (M) BN 26246 (5) (45242463, A45.26248.5)
THE IEST OF THE ANIMALS
GM € €324 1)) SE 4324 (5] (660049243, 440.04324.5)
ELECTIIC MUSIC FOR THE MIND AND BODY

v Jon & Ihe Fish, Vanguard VRS 9244 (M), VED 79244 ()
(090012443, 090.79244.3)

THE SEA
Anit Kurr/ked Mk Son ian Siringn Warner Wris
470 (M), WS 1670 [5) (935.01470.3, VI5.01470.5)

THE LONELY BULL A
Merk Alport & the Tiluans Brass, ARM LP10) (M), ST 101 15)
(108.00101.3;  108-00101.8)
IF YOU CAN BELIEVE YOUR EYES AND EARS
Mana's nd the Papa's, Dunkil 0 80006 (M), 35 30008 1)
3. 445:50008 )

THE ![ST OF TH[ BEACH BOYS. VOL. 2
ol BT 208 (5) (300027063, 300-07706-5)
EQUINOX

Lou RAWLS LIVE

Capilol 12480 (W), ST 2438 {51 100:03439.3. 30002439,

1 SYARTED OUT AS A CHILD
1

7 (i (e Steces) (VES.01S47.3)

'S nu u §i ;3P 4ina 1)
1901723, 108-04112.3)

LET'S FALL IN LOVE

Posches & Worh, Date TEM. 3004 (M) TIS 4004 15}
1291630043 391040045}
CALIFORNIA DREAMING 5 .
Wer Memtyomary, Vorve V 87 (M) V68672 15)
(95006723, W95.4m72.5)

THE BEST OF EDDY ARNOLD
BCA Vieer Lri 3543 0 138 3348
935483, 773033485

TIME, TIME

Kl Ames, BEA Vieter LPM 3834 (), LS 3834 (5)

(775038343; 77303345)
JUST FOR NOW

Nancy Wilen, Capliel T 2712 (M), 5T 2113 (5)

(300027133, 300017135

ORN FREE
Roges Willlams, Kapp KL 1301 (M), K8 350) (5] (605015613, 403.03501.5)

LITTLE CAMES
Yordbirds, Tple LN 24313 (M), BN 26313 (5] (463243133, 46536313.5)

HEADS UP!

Baia Marimba Band, ARM L 123 W), 5P 4133 (5]

1108-00133.3, 108.04123.5)
LISTEN 5
Fay Charle, ABC ARC 93 ), ARCS 803 8)

3.3, 105.00895:3)

I'M A MAN

Spencer Davls Group, United Atists UAL 3589 () UAY a300

(075033993, 475045
HAPPY TOGETHER

Turtles, Whife Whale W8 114 (W), 8 711

933001143, 9330711

THAT'S LIFE 3
1030 (M), #5 1020 (5)
90010303, 780.01030.5)
TIME & CHARGES
Buckingh n €L 2649 (M1 €S 9440 15)
(350-01049-3; 150.09449.5)

NEW COLD N TS
« Sosans, Phlins, m:»:;: M)/ P8 400243 (5)

203433, 740602435
BETWEEN THE lUTTONS

ling Stames
FOUR TOPS LIVE
wn M 654 ) 5 454 15) (478004543, 470.00434.8)
SUPREMES A' GO GO
wn MLP 649 (M), SLP 64D (5) (67000649.3, $70-00649.5)
HOW CREAT THOU ART
(¢ Prasley, NCA Victar LPM 3758 (M), 15P 3758 [5)
rsearses) Trsorses)
FRANCIS ALBERT SINATRA/ANTONIO
CARLOS |OBIM
Weprise R 1021 (M) WS 1031 (8) (70001021.3, 790010115}
JOHNNY CASH'S CREAT[SY HITS VOL. 1
LasTs i 8 e )
783 3500NTNS)

THERE'S A KIND OF HUSH ALL OVER
THE WORL

9 ), P 4w 5
40.03499.3,  440.00499.5)

Merman's Wermits, MGM € A n S e
(460044383, 480-04438.5)
HAPPINESS IS DEAN MARTIN
Reprive R 6242 (W) RS 4242 (5) 090042423 780062425
GOOD TIMES

Somny & Chwr, Ahie 33214 00, 0 33314 15)
133313, 175390148

FIDDLER ON THE 148

ROOF
Orlinal Cont, RCA Vet L0 Jomd I 139, 1093 1)

75010033, 775-01093-5)
SOMEWHERE MY LOVI s
Ray Connitf & the Singars, (.1----- @ sty w8 93ie )
(350mI19-3] 33009319.5)

BIG SWING FAC
whdy Rich, Paclfic buix #) 10117 (M), ST 20017 (5)
720101173, 72090117.5)

OTIS REDDING LIVE IN EUROPE
Volt 416 (M), § 416 (5)
(923004163, 915004165}
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Record Industry Association of America
seal of certification as million dollar LP's,
s, an
At Lobal & W CEOP Mara & Srene Wo) ot
JIM NABORS SINGS LOVE ME WITH ALL
YOUR HEART

Columbla CL 2530 (M C5 9330 (5) (350023503, 50.0n

ARETNA FRANKLIN'S CREATEST HITS

olumbia CL 2673 (M); C5 9473 (3) (330.026733) 3500M73:5)

FUTU

RE
Sevds, GNP Coosconds 3038 (M), 10385Y (4] (510.02098.3, 410020388

TINY BUBBLES
Bom e, Repriee 4333 M) #8430 ()
raeonata) 70043335}

A MAN AND NIS SOUL
cles, ADC AR swox ket 3v0 x5
05.00390.3, 105.005%0.5)

THE GRATEFUL DEAD
Warnee Bres. W 1480 (M), WS 1489 (81
925016093, 12501409-5)
CASINO ROVALE
undiinh, Culgoms Cao saos 1 <030 3008 15)
341:05005.3; 342.05008.5)
GEORGY GIRL
Serburs, Copitel T 2431 (M), ST 24001 (8
1300024313, 300024015
LEONARD NIMOY PRESENTS MR. SPOCK'S
MUSIC FKOM OUTER SPACE
1 DU 3794 (M), OLP 38794 (5) (630037043, 430397948)
THE MAMAS AND TNE PAPAS
Dunkil 0 s0ai0 W o1 dowio 4
5.30010.51
DANNY BOY
Ray Price, Colmbia CL 2477 (M), €5 9477 [8) (190.00477.3, 350.00477-5)
BACK TO IACK
1 b Basker T8 the MG s, S1ax 730 (W), 15
[RVEE S RAG R
THE IEST OF HERMAN‘S HERMITS
A3 ) (60043153, $0.043188
THE SANDPIP!RS
ARMLP 135 (M); SP 4125 () (108001253, 108.04135.5)
PARSLEY, SAGE, R ARY AND THVM[
Simen & Gartonkal, Columble €L 2863
Aioorsesd) 3o orsess

RHAPSODIES FOR YOUNG LOVERS VOL 2
Midlght String Guartes, Vies ¥ do0k ®
Moo 3; soracoens)

ERIC BURDON I. THE ANIMALS VOL. Il
4 M) SE 4434 (5] (44004343, 400-04434.5

THE ZODIAC COSM'C SOUN

DS
ey GarenBeaver, Tk THL 4000 (M) TkS 74000 1§

35040003, 453.74009.3)
SUPER PSYCHEDELICS

Ventire, Goiton Uiy 2082 i LT 0083 )

080523 430080325

HAPPY JACK
Wh, Decca DL 442 M), DL 74N
1400:04892.5, 400.7
MAME
Orlpinal Carr, Columbla KOL 8400 Wi, KOS 3000 1§
150946003 29003000.3]
SUFREMIS SING HOLLAND-DOZIER-
Matewn 450 (M), 830 15)] (678.00430.3; 478.00650.5

THE BEST OF THE SEEKERS
Copll ¥ rae 0 T 2748 1)
00-01746-3; 300.02746-5)

BORN FREE
Matr Moara, Copitel T 3730 M), 5T D230 18)
1300617303, 30027308

THE SOUND OF WILSON PICKETT
Atlantic 8143 M), S0 8143 (5] (100-08145.3, 180081453
BY REQUEST .
Jim Wabors, Columbla €L 2648 (M1, €3
130026433, 250-
MERCY, MERCY, MERCY
Connantall Addurey Qulato, Coptel 12483 I, 31 2443 1)
1300020433, 300.02643.5)

GREATEST HITS OF ALL TIMES

Gone Pitnay, Musicer MM 2103 (W, M8 3102 18)
1485-07102.3] 485.03102.5)

LADY
Jeck Jeaws, Kepp KL 1811 (M), KS 3811 1)
€03.01311:3, 0303811.5]
IN CASE YOU' RE IN LOVE
Sy & Chor, e 33363 M) 59 33403 1)
75332003, 175332038
Lou IAWLS SOULIN'
el T 2566 (MI| ST 2564 (8) (300.02564.3; 300025645
SECOND COLD VAULT OF HITS
Soavens, Pl PN 200320 M, s’ 0011 ()
740307113, 7404A011.5)

ARETHA ARRIVES
Areiha ki, Allante $130 M 30 8120 (5

190.08130-5)
LONELY AGAIN
Rady Al WA Vit Lol 3742 i) Lie 73 )

5437933, 773497838)

GOLDEN GREATS
Gary Lowis & fhe Playboys, Lberty LRP 3408 M) LST 7484 1)
(43004683, 430.07468.5)

BORN {3 5 %

Sown MOM € 4368 (W); SE 4368 (5] (440043683, 640-04368.5]
AND THEN . . . ALONG COMES THE
ASSOCIATION

Vallent VUK $007 (M) VLS ‘35002 18]

(892030023, #92.230023)
ROGER

Noger Willioms, Kepp KL 1512 M)/ K8 3512 (5)
1405013123 40305125,

WESTERN UNION
Five Americans, Abnak ABLE 1947 (M), ARSY
2047 (5) (12001987.3, 120020675

LET'S LIVE FOR YODAY
s Raots, Denhill D 50020 (M), 03 50070
QiR ipter i
THAT'S LOU .
Low Bawli, Capltol T 2756 (M), ST 2754 (5) (300027563, 300.077545)
RHAPSODIES FOR YOUNG LOVERS
Mgt Siing Quarer, Viv ¥ 400V 0; ¥ 008 ()
907-06001-3, 907.06001.5)
BIG HITS (”l‘h Tide nnd Cruen Grass)
(640.00001.3.

Rolling Stunes, Londen NP1 (M), WPS. 440.00001.51

GOT LIVE IF YOU WANY IT
St London 14 3033 1, 8 42 1
140-03493.3, 640-00493.5)

THE MAGNIFICENT MEN “LIVE!
Capitel T 2778 (M), ST 2773 (5) (300027753, 00-0775.3)
SO Goop

Dun & the Gomitimes, Ipic U4 26311 M), B 231 8

19, 463263118
YOUNG RASCALS "

Atlantic #123 (W), 5D 8123 (5) (10-00123.3, 190-00123.5)
STRANGERS IN THE NIGHT
Feanh Slastra, Repeiee £ 1017 (M), F5 1017 (5) 7R0.01017.3, 700.01017.5)
YOU coT WHAT IT TAKES

Clark Five, Eple LN 34313 (M), BN 34313 15)
(45243123, 448.203123)

THE KINKS GREATEST

ITS
Reprion B 4217 (M), RS 6217 (8) (700061173, 7800411

{Continued on page
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Congratulates
The Staple Singers

1967 NATR A
Award-Winners

“Best Gospel Group”

Their New Single:“For What It’s Worth” c/w “Are You Sure” s.10220




NOT JUST ANOTHER RECORD... AN INCREDIBLE EXPERIENCE!
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BOR CREWF PRESENTS THE ‘NEW '’ DYNOVOICFE RECORDS DISTRIBUTED EXCLUSIVELY BY DOT RFCORDS




F- Billboard SPECIAL SURVEY For Week Ending 8/26/67
* STAR greatest prop upward progress this week.
This  Last Weeks on This  Lasl Weeks on
Week Week  Title, Artist, Label, No. & Pub. Chart Week Week Title, Arist, Label, No. & Pub. Chart
3 BABY | LOVE YOU ... ﬁ 39 HEARTACHES-HEARTACHES .
Aretha Franklin, Atlantic 2427 (Pronto, BMI) 0. V. Wright, Back Beat 583 (Jec, BMI)
2 COLD SWEAT 6 — CASONOVA (Your Playing Days Are Over) 1
James Brown & the Famous Flames, King 6110 ﬁ Ruby Andvzws( Jodinc 1008 2
{Dynatone, BMI) (RicWil/Colfam, BMI)
3 1 | WAS MADE TO LOVE HER . 10 48 A WOMAN'S HANDS . ............... 2
Stevie Wonder, Tamla 54151 (Jobete, BMI) Q Joe Tex, &:C:‘s" (Tree, BMI) .
ﬂ' 31 GIMME GN . i
13 EVERYBODY NEEDS LOVE
ﬁ f'j'gy,’ K,;‘,:,?l")' & the Pips, Soul " 35034 gge(n;op;‘ Wood, Double Shot 116 (Bnq “shot,
obete,
34 WASHED ASHORE (On a Lonely
5 5 MAKE ME YOURS Q Island in the Sea) . .8
Beitye Swann, Money 126 (C ongs, BMI) Plu)lm Musicor 1251 ICaulogu:A La Klng,
8 YOU'RE MY E! H N
a 1 Im'\{)bahnns m&f’%:'fﬁm BMI) W 37 gRI:OVIYNA e R 2
ooker e MG.’s Stax acar,
9 YOUR UNCHANGING LOVE -
B A PO € 43 YoUVE GOT T PAY THE PRICE 3
o ERR g it Al Kent, Ric Tic 127 (Myto, BMI)
i THA A AS 38 FUNKY BROADWAY .. ... .............
= i :’v":;o:’l;"" Duke' 421 {Bon,  BMI) w lson Pigket,”Atlanic 2430 Rovtine/
B3y wrsis oy g VAR N 5 .16 rive-in
Linda Jones, Loma 2070 (Zira/Floteca, BMI) 33 33 SHOOT YOUR SHOT .
10 11 SWEETEST THING THIS SIDE OF HEAVEN 6 IR A e b Rie
4 obete,
Chris Bartley, Vando 101 (Blackwood, BMI) Q 40 THAT'S HOW IT IS (When You're in Love) 4
m 15 TAKE ME (Just as | Am) * Ofis Clay, One-Derful 4848 (Arc-Cragvee, BMI)
* g :Ioc;\on a;‘r;:, Atlantic 2416 (Fame, BMI) 35 36 FORGET IT . 3 o
E T e | Calla 134 , BMI)
Smokey Robinson'& he Miracies, Tamla 54152 36 29 AIN'T NO MOUNTAIN HIGH ENOUGH ... .13
(ﬂJAa;v;n G;K;”L Tammi Terrell, Tamla 54149
13 14 LET IT BE ME oA i
Sweet Inspirations, Atlantic 2418 37 10 FOR YOUR LOVE
(Pronfo, BMI) Peaches & Herb, Date 1563 (Beechwood, BMI)
ﬂ 41 REFLECTIONS 38 17 SOUL FINGER ........ ... ...... 14
?J':l;':n“;?v\ﬁ the ‘Supremes, Motown 1111 Bar-Kays, Volt 148 (East, BMI)
39 32 WHEN WE'RE MADE AS ONE
21 COME ON SOCK IT T0O ME S i
ﬁ Pk ok A B R BT 9 Manhattans, Carnival 529 (Sanavan, BMI)
16 7 (I Wanna) TESTIFY . 40 44 KNUCKLEHEAD ....... 3
éarlilmanls), Revilot 207 (Groovesville, BMI) 91 Bar-Kays, Volt 148 (East
1’, 50 DON'T YOU MISS ME A LITTLE BIT, BABY 2
17 19 NEARER TO YOU 0o
sy s, v 466 i oy TR T e ol o 35038 e, B
18 8 HERE WE GO AGAIN . o it
Ray Charles, ABC 10938 (Dirk, BMI) oy SEcavevilly. 1033
22 GLORY OF I.DVE .............. 43 35 IT'S BEEN A LONG, LONG TIME 4
w otis Redding, Volt 152 8 Elgins, V.1.P. 25043 (lobete, BMI)
apiro- unsun )
‘!’ ~— SOPHISTICATED SISSY <
Q 27 a lWOMSANmWIH‘.I l)lllbA WI}O?G' TRt 3 Rufus Thomas, Stax 221 (East, BMI) u
e L MR e o - LOVE IS A DOGGONE 600D, THING 1
— (Your Love Keeps Lifting Me) HIGHER
— AINTITTHETRUTH .................
A.I:E‘eﬂmtlg‘ﬂ o e epae m Drifters, Atlantic 2426 (Pronto/Saturn, BMI)
(Jalynne/BRC, BMI) 47 47 LAST MINUTE MIRACLE 3
22 23 A WHITER SHADE OF PALE . Shirelles, Scepter 12198 (Flomar/Fioteca, BMI)
Procol Harum, Deram 7507 (Essex, ASCAP) Q - J| uN'I p:j]‘ ;ﬂ FINGE7I;°909N e iy
23 24 | TAKE WHAT | WANT .. .............. 4 s o4
daanr e By P el 680 st caiiion {3cruin Genns-Calimbia;. BAL)
- P PR
24 20 LET THE coon nu:s ROLL AND ol Bt ast, BMI)
1 FEEL § €y — rstoneasiuve Sy
Bunny Smlu, Parkwuy 153 (Travis, BMI) Fantastic 4, Ric Tic 130 (Myto, BMI)
Billboard SPECIAL SURVEY For Week Ending 8/26/67
L)
TOFP SELLING R&B LP's
* STAR LP's greatest wvpward progress this week.
This  Las Week
Week Week Title, Artist, Label, No. & Pub. Chart Weik Motk Title, Artist, Label, No. & Pub. Y
Billboard 1 1 NEVER LOVED A MAN THE WAY 16 GO o e e 2 e
Award VAOVEYOU .. o..ovoosicineoiini i 21 Young Rascals, Atlantic 8148 (M); SD 8148 (S)
P :lr;gu(s)runklm, Atlantic 8139 (M); SD 17 17 :,(IXNGR:,Q"EUC‘ s g
1 , Stax 716 (M
2 2 WITHALOTO'SOUL ... 3 B o S v Wi
8 ;:“';I':r""‘;';;"“s“‘: “;“E 922,Mpy:S Y2.80) - 18 20 usrmI ..........................
............... Ray Charles, ABC ABC 595 (M); ABCS 595 (5)
Dol vEL S)y A, 92¥ (8 m 24 THE FABULOUS IMPRESSIONS .. .. .. 7
4 BLBENCHIOIE Joc. .o ooiso oy v 3 ABC ABC 606 (M); ABCS 606 (S)
Four Tops, Motown M 660 (M); § 660 (§) 20 11 CALIFORNIA DREAMING . )
5 5 a‘ui?ognggﬂs lllovI[B ?g; THE GARDEN. ..11 Wew;m(ysl):mery, Verve V 8672 (M);
ng i
6 & WIEMBAER ...vovinssiboniniaasii 10 21 22 WONDERFULNESS .. ........... ..
gogli;r (})& the MG's, Stax 717 (M); \l:lllsl I(:?‘l;v,‘s?llmﬂ Bros. W 1634 (M);
T MR i e ﬁ 29 SUPERHITS ... ..
Bill (.,3,5' Warnes W 1691 (M); 12 Various Artists, Atlantic 501 (M); SD 501 (S)
) €y 28 THEBESTOFJOETEX ... 2
8 9 SOUND OF WILSON PICKETT .......... 3 Atlantic 8144 (M); SD 8144 (5)
Atlantic 8145 (M); SD 8145 (5) 2 23 BIL m" 1S A VERY FUNNY
9 DLRRONIEIE L. . .. - coivin s s st i e 15 TELLOW, WIBHE oo braesnanve 5
Lou Rawls, Capitol T 2713 (M); ST 2713 (5) Warner Bros. W 1518 (M); (No Stereo)
10 10 UP, UP, AND AWAY ... ... ........... 5 ﬁ — THATS LOU .. ......................
gc's %menu?gi Soul City SCM 91000 (M); Lou Rawls, Capitol T 2756 (M); ST 2756 (5)
26 26 COLLECTIONS
o s O1IS REDDING LIVE IN EUROPE ... 3 Young Rascals, Atiantic 8134 (W); 5D 8134 {5
12 14 SUPREMES Si ) 21 0 ETSFMLINLOVE ;.oocoovnevsions 2
ety M) l?fsxassv‘(s')‘m s Teahey S Hioeb DNNITEN 2004 (M)
13 13 MELLOW YELLOW . 4
~— COWBOYS AND COLORED PEOPLE
0 ee ) A i S, oW1 98 m Flip Wilson, Atlantic 8149 (M); SO 8149 (5)
14 16 HERE WHERE THERE IS LOVE .33 29 30 LITTLE RICHARD'S GREATEST HITS .
Dionne Warwick, Scepter SRM 555 (M) Okeh OKM 12121 (M); OKS 14121 (5)
“ ARETHA ARRIVES .. ... ... .....
15 12 THE TEMPTATIONS GREAIF.ST HITS 37 m Arevha Funu.:,“junn: 8150 (M); J
Gordy 919 (M); § 919 { SD 8150 (5)
.
a8

Radio-TV programming

Vox Jox

e Continued from page 30

the past few weeks
have been the Electric Prunes,
Wayne Newton, Lainie Kazan
and the Blues Magoo.

Joe Steffek, after a year with
the American Forces Network in
Frankfurt, Germany, has joined
the Southern FEuropean Network
in Vicenza, Italy. Before joining
the Army, Steffek had been on
the air at WKHM in Jackson,
Mich. . . . Bob Fitzpatrick, music
attorney, is host and Merrilyn
Hammond, ex-Capitol Records
executive, is producer of “RAP"
a new talk show on KABC, Los
Angeles. Show—aimed at teens—
will be syndicated. . . . KRYLA
(Los Angeles) deejay Dick Biondi
left Aug. 20 with a package of
local artists to play 23 Job Corps
centers in two weeks; artists in-
clude Gloria Jones, Mickey and
the Invadors, Calvin Payne and
Pat Richards.

WXPN-FM at the University of
Pennsylvania, is expanding its folk
music programming under the di-
rection of program director David
Conant and Folk department
chairman Hoyle Osborne Jr. The
station is the only radio station
in the Delaware Valley featuring
traditional folk music, according
to Robert Adels of lhc station,
and needs records. ‘“Athough
such distributors as Universal,
David Rosen and Marnel have
been most co-operative, we do not
experience the same treatment
from other Philadelphia distribu-
tors and national record compa-
nies.” Address of station is 3417
Spruse Street, Philadelphia.

Bruce Barker has left KCHS,
Truth or Consequences, N. M.,
where he was operations director
to take over the late evening dee-
jay stint at KCLV, Clovis, N. M.
KCLV is the only 24-hour rock
operation in eastern New Mexico

appearing

.
Barrett Review
e Continued from page 24

out soft and haunting, while
her “Impossible Dream” was de-
livered with the dramatic style
associated with the Broadway
stage.

Miss Barrett handled “What
Now My Love” with just the
right amount of Gallic fervor,
and rocked gently with “It’s Not
Unusual” and “Wild Thing.”
And she did “I Know Where
I'm Going” in approved folk
style (accompanying herself with
the autoharp), preceded by a
bouncy “You'd Better Love Me
While You May.”

Her Persian Room offerings
could form the basis of a strong
album, but what is lacking is
material for a hit single—and
that's probably what she needs
to get her going. When she
does come up with that hit,
she could make it big.

AARON STERNFIELD

Jazz Fest Grows
e Continued from page 26

Latin Orchestra rounded out the
program. The Festival was pro-
duced by T/P Productions, New
York City. Sid Marks of WHAT,
Philadeiphia, was emcee.
ARLES BARRETT

Haowaiian Rascals

HONOLULU — The Young
Rascals, Atlantic artists, drew
26,000 fans and a gross of $103,-
000 in four Hawaiian concerts.
Included was $72,000 for two
performances at the Internation-
al Center Arena here. The Ras-
cals will return to Hawaii in
February concluding a January
world tour.

ALIGLST 24

and west Texas, Barker said.
“We're billing ourselves as the
Hitmakers of the West after
hreahng the area on “Last Minute
Miracle,” by the Shirelles, “Ode to
" by Bobby Gentry, and
“To Love Somebody,” by the
Bee Gees. The Hot 100 operation
also prints a four-page tabloid
music newspaper.

Virginia now includes Johnny
Soul, Alan Leeds, Tom Mitchell,
and Randy Harris. Harris, inciden-
tally, is allcndmg Vnrgmla Union
University majoring in English. .
100,000-watt KRBE-FM at 3775
Kirby Drive, Houston, is going
nighttime country and new pro-
gram director Jack Hayes needs
old and new singles and albums,

Jeff Henderson, new to SWAM,
Saginaw, Mich.,, from WCUM in
Cumberland, Md. (where he was
music dnrcclor) has just received
a gold record from Laurie Rec-
ords for starting “Little Bit O’
Soul" in the area. WCBM,
Baltimore, is upping its talk pro-
gramming another three hours
daily. . . . James B. overn
has been appointed general man-
ager of KYMN, Portland, Ore,;
he'd been manager of Slmpson
Radio Representative firm in Port-
land, but had managing ex-
perience with KNEW, Spokane,
and WUBE, Cincinnati. . Bob
Allen, formerly with WEAM,
Washington, is now with Hot 100
format WFIL, Philadelphia. He'll
also produce commercials and sta-
tion promotion for the operation.

WNOX program director Rex
Miller is leaving the Knoxville op-
eration to join the Sinclair Sta-
tions as national director of pro-
gramming. He'll work out of his
Knoxville home temporarily in
an advisory capacity. . . . The
new Hooper for the Pmsburgh
market (June-July) shows KQV in
a very strong challenging position
to KDKA. From 7 am. to 6 p.m.,
KQV has a 24 share and KDKA
has a 27.2. In the afternoon KQV
goes to a 268 share, topping
KDKA's 23. Both feature Hot 100
formats.

Donald K. Clark has been
transferred to WDAE, Tampa,
Fla., as general manager. Elton
B. Chick replaces him at WCIN,
Cincinnati, as general manager.

ol William H. Traphagen Jr.
of Indianapolis has been ap-
pointed program manager of
WO San Antonio, replacing
Gene Crockett, Traphagen worked
in Indianapolis as Bell Henry.
Joining him at WOAI is deejay
Don Green, formerly of KONO
in that city. Donald L.
Shafer is now with WTAE in
Pittsburgh as program director.
He'd been with WCKY in Cin-
cinnati.
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Diskeries Study Rechanneling

By FRED KIRBY

NEW YORK—Record companies have no im-
mediate plans to rechannel product available in
mono-only versions, but the matter is being stud-
ied. In answer to comments by David Rothfeld,
divisional merchandise manager of E. J. Korvette
(Billoard, Aug. 19), Roger Hall, RCA Victor
Red Seal a&r director, said he read Rothfeld’s
comments with great interest and would study
the matter, but Victor had no formal statement
on the matter. Rothfeld had asked for the re-
channeling as a sales spur, since he said many
consumers would not buy mono product to play
on sterco equipment,

Robert Myers, Angel Records classical a&r
director, said that on material recorded before
hi-fi, the frequency range was so restricted that
rechanneling was “a lot of useless work.” “You’re
not fooling anybody. Rechanneling means noth-
ing. You're still recording with a basically limited
sound. You do not contribute to a stereo illu-
sion.”

However, Myers noted, “If material was re-
corded with extended frequency range, the re-
sults could be impressive.” He called “ludicrous”
carly experiments on rechanneling. Myers ex-
plained that these experiments were made on
some well-known operatic recodings, such as the
early Maria Callas “Tosca.” The resulting “con-
stant shifting of voices” was “no illusion, quite
unreal and not even good pseudo stereo.” He

conceded that it might be worth investigating
the area again.

Even with instrumental soloists, such as Walter
Gieseking, “the sound was jumping around.” It
sounded like the piano was 20 feet wide.” Myers
continued, “In many areas the customer is not
satisfied with the result (of rechanneling). Bad
pseudo stereo is not worth it, I don't think you'd
be playing fair with the public.” He pointed
out that mono-only recordings in Angel’s Great
Recordings of the Century Series and the low
price Scraphim line had sold well “somc astons
ishingly.”

Herb Goldfarb, London Records sales man-
ager, said, “Enhancing for stereo is not giving
the public what it wants, needs and desires.” He
explained that, rather than rechannel old mono-
phonic recordings, London had launched a low
price Stereo Treasury Series last December. The
new line contains only true stereo product.

However, he noted, sales were still good on
early Richmond recordings in mono only. Gold-
farb said that London was cognizant of the casts
on these sets, with the casts contributing to
sales, He said here were no prospects of re-
channeling Richmond product. Victor's low price
Victrola line, which previously only had product
available in mono and stereo, recently began re-
leasing Arturo Toscanini recordings in mono only.
Columbia’s Odyssey line also has some mono~
only product.

Col. to Bow $100 Mahler Set

NEW YORK—A 15-LP set listing for $100
is being offered by Columbia Records next
month: the first package of all nine symphonies
Mahler completed before his death in 1911, The
unfinished “Symphony No. 10" is not included.

Leonard Bernstein conducts the set with eight
symphonies performed by the New York Phil-
harmonic and the “Symphony No, 8" by soloists
and the London Symphony.

The package will contain the first pressings of
Bernstein of “Symphonies Nos. 1, 6 and 9.” The
other six symphonies have previously been issued
separately. While the nine symphonies take up
only 14 of the LP’s, a bonus disk, “Gustav Mahler
Remembered,” contains comments by his daugh-
ter Anna and distinguished musicians who knew
the composer. Included in the set is a 36-page
booklet and a lead article by Bernstein, “Mahler,
His Time Has Come.”

Bernstein also conducts violinist Isaac Stern and
the Israel Philharmonic in a concert performed
on Mount Scopus outside of Jerusalem following
the Arab-Israeli War. Proceeds will go to the
Jerusalem Foundation for the Development of
Jewish-Arab Youth Activities.

A two-LP set has E. Power Biggs on the pedal
harpsichord in Bach trio sonatas. The Juilliard
String Quartet performs the first recording of
Ives’ “String Quartets Nos. 1 and 2."” Other Co-
lumbia albums feature pianist Philippe Entremont
with Eugene Ormandy and the Philadelphia Or-

chestra in Gershwin, Bernstein and the New York
Philharmonic in Russian music, Andre Kostel-
anetz and his orchestra in ballet music, the Mor-
mon Tabernacle Choir in old songs, and the first
regular price pressing of Orff's “Catulli Carmina”
with soprano Judith Blegen, tenor Richard Kness,
the Temple University Chorus, and Ormandy and
the Philadelphia.

Columbia also is reissuing the Edward R. Mur-
row “I Can Hear It Now” as a three-record set.
The only CBS release is the first recording of
Stockhausen’s complete piano music with Aloys
Kontarsky, the artist. The composer supervised
the recording.

The low price Odyssey line will include four
mono-only historic recordings, one a three-
record set of Brahms four symphonies by Bruno
Walter and the New York Philharmonic. The
other historic disks are soprano Mary Garden in
operatic arias and Irish songs, Sir Thomas
Beecham and the Columbia Symphony in music
of Bizet, Tchaikovsky and Ponchielli, and Dimitri
Mitropoulos and the New York Philharmonic in
Shostakovich.

Rounding out the Odyssey release will be the
fifth volume of Haydn symphonies with Max
Goberman and the Vienna State Opera Orchestra,
music from Wagner’s “Tanhaueser” and “Die
Meistersinger” with Goberman and the New Sym-
phony, and the Singers of Saint-Eustace in Pales-
trina masses and motets.

Angel ‘Butterfly’ Set on National to

3 Albums Next Week

Tour Europe

WASHINGTON —  The

HOLLYWOOD — Puccini's
“Madame Butterfly” will be re-
leased by Angel Records next
week on three LP's. The pack-
age features soprano Renata
Scotto, tenor Carlo Bergonzi
and Rolando Panerai. Sir John
Barbirolli conducts the Rome
Opera Chorus and Orchestra.
John Lanchbery conducts the
Vienna Symphony in a two-
record soundtrack of the Royal
Ballet's production of Tchaikov-
sky's “Swan Lake.” Another two-
record set has Otto Klemperer
leading the New Philharmonia
Orchestra in Mabhler's “Sym-
phony No. 9.”

Rounding out the Angel re-
lease are selections from 17th
century Venetian operas of
Monteverdi and Cavalli with
Heather Harper, Hughes Cue-
nod, Gerald English, and the
Bath Festival Ensemble, Ray-
mond Leppard, harpsichordist,

a song recital by mezzo-soprano
Christa Ludwig, and two Mo-
zart Salzburg divertimenti with
Yehudi Menuhin conducting the
Bath Festival Orchestra.

Melodiya/Angel is offering
music from the Eisenstein film
of Prokofiev's oratorio “Ivan
the Terrible” featuring mezzo-
soprano Valentina Venko with
the Moscow State Chorus and
the USSR Symphony under Ab-
ram Stasevich. That orchestra
also will have a Shostakovich
pressing conducted by Yevgeny
Svetlanov. Another disk features
the Soviet Army Chorus and
Band, Boris Aleksandrov, ar-
tistic director.

Giordano’s “Andrea Chenier”
is scheduled on two Seraphim
mono-only LP'. Oliviero de
Fabritiis conducts the La Scala
Chorus and Orchestra and solo-
ists including tenor Beniamino

(Continued on page 41)

Washington National Symphony
will make its first European tour
in October. Howard Mitchell,
music director, will conduct all
but two of the 15 concerts in
three weeks beginning with the
Berlin Festival on Oct. 1 and
ending with the second Festi-
val of American and Spanish
Music in Madrid on Oct. 18.
The two tour guest conductors
will be Guillermo Espinosa and
Enrique Garcia-Asensio.

Other appearances will be
Oct. 4 and 5, Vienna; Oct.7,
Rome; Oct, 8, Basel; Oct. 9,
Bern; Oct. 10, Monte Carlo;
Oct. 11, Antwerp; Oct. 12,
Rhyl, Wales, and Oct. 13, Lon-
don’s Royal Festival Hall with
soprano Elizabeth Schwarzkopf
as soloist. Program material will
rely heavily on American music.

ARTUR RUBINSTEIN, at the piano, discusses a musical point with
members of the Guarneri Quartet during a recording session of the
Brahms “Quintet in F Minor,” which is being released this month
by RCA Victor.

RCA Sets Multiples
On Handel, Mozart

NEW YORK — The first
recording of Handel’s “Hercu-
les” and the first stereo press-
ing of Mozart's “Il Re Pastore”
are the two multiple sets being
released next month by RCA
Victor. Victor also is releasing
an operatic recital from Handel
to Puccini by Leontyne Price
with Francesco Molinari-Pra-
delli conducting the RCA Ital-
iana Orchestra.

The Handel opera, on three
disks, features Teresa Stich-
Randall, Maureen Forrester,
Alexander Young and Louis
Quilco. Brian Priestman con-
ducts the Vienna Radio Orches-
tra and the Vienna Academy
Chorus. Soloists in the Mozart
opera include Lucia Popp, Reri
Grist, Arlene Saunders, Luigi
Alva and Niccolo Monti. Denis
Vaughan conducts the Orches-
tra of Naples.

Other Red Seal releases are
a recital by violinist Jascha Hei-
fetz, Erich Leinsdorf and the
Boston Symphony in Beethoven,

a Walter Trampler viola recital,
and four Mozart horn concertos
with Alan Civil as soloist with
Rudolf Kempe and the Royal
Philharmonic.

Christa Ludwig and Walter
Berry are featured in scenes
from Richard Strauss operas in
a Victrola album with Hein-
rich Hollreiser and the Orches-
tra of the German Opera of
Berlin, while Anatole Fistoulari
conducts the Paris Conservatory
in operatic ballet music.

Two more mono album's in
Victrola’s Arturo Toscanini se-
ries are being issued, one of
Beethoven and one with selec-
tions by Dukas, Richard Strauss
and Berlioz. The NBC Sym-
phony performs on both press-
ings. Rounding out the Victrola
release is an album by the
Deller Consort of music by John
Blow and a reissue of Ravel mu-
sic with Charles Munch con-
ducting the Boston Symphony
and New England Conservatory
Chorus.

DGG Subscription Line
One of Label’s Biggest

HAMBURG — Deutsche
Grammophon announced one of
its biggest ever autumn and
winter subscription classical al-
bum programs—the release of
works by Haydn, Tchaikovsky,

Mozart, Bruckner and Tele-
mann.
Between Saturday (2) and

Jan. 13 of next year, Deutsche
Grammophon will offer at
special subscription prices the
following albums:

Haydn's “The Seasons,” with
Gundula Janowitz, Peter
Schreier, Martti Talvela, the
Vienna Singverein and the Vien-
na Symphony under Karl
Boehm,

Mozart’s “Don  Giovanni,”
with Dietrich Fischer-Dieskau,
Ezio Flagello, Birgit Nilsson,
Peter Schreier, Martina Arroyo,
Martti Talvela, Reri Grist, Al-
fredo Mariotti and the Czech
Singer Choir.

Seven LP's of Tchaikovsky's
works: “Symphonies Nos. 4, No.
5 and 6,” "Violin Concerto,”
“Serenade for Strings,” “Nut-
cracker Suite,” “1812 Overture,”
“Capriccio Italian,” “Slavic
Marsh” and “Piano Concerto
No. 1.” Artists include violinist
Christian Ferras, pianist Sviata-
slav Richter, the Don Cossack
Choir under Serge Jaroff: and

the Berlin Philharmonic under
Herbert von Karajan.

Brucker's nine symphonies,
with the Berlin Philharmonic
and the Symphony Orchestra of
the Bavarian Radio under Eu-
gen Jochum.

Telemann’s “Der getreue Mu-
sic-Meister,” with Edith Mathis,
Hertha Toepper, Ernst Haefliger,
Barry McDaniel, Gerhard Unger
and instrumental soloists of
DGG’s Archive label, including
Josef Ulsamer.

The subscription price of the
albums (together with the regu-
lar price) are: Haydn, $12
($18.75); Mozart's Don Giovan-
ni, $17.50 ($25); Tchaikovsky,
$29.50 ($43.75); Bruckner, $37
($68.75).

The five subscription albums
are unique, according to Gram-
mophon, not only for their sheer
scope but also for their concep-
tion. All five albums proceed
from the principle of “authentic-
ity,” with absolute historical
fidelity.

Thus, Hadyn's “Seasons” was
recorded with the Vienna En-
semble, long the bearer of the
Hedync celebrated old Haydn
tradition, The album was re-
corded in Vienna, where Haydn
scored his greatest triumphs.

“Don Giovanni,” also con-

(Continued on page 41)
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Ariola Bows
Tchaikovsky
Contest Pko.

GUETERSLOH, W. Ger-
‘many—Ariola-Eurodisc is re-
leasing a two-LP album based
on the 1966 Tchaikovsky compe-
tition in Moscow.

The album, released under
the Melodia-Eurodisc label, fea-
wres Grigori Sokolov, piano,
and Victor Tretyakov, violin—
winners of the 1966 Tchaikov-
sky competition—with the State
Symphony Orchestra of the
USSR and the Symphony Or-
chestra of the Moscow State
Philharmonic ~ under  Nesme
Yarvy.

This is the same competition
' which was won in 1958 by Van
Cliburn,

Ariola is launching sale of the
same all-stops-out promotion it
gave last year to Melodia’s “Die
schoensten russischen Volkslied-
er,” the Russian folk song disk
which has sold more than 100,
000 copies, the biggest sale ever
racked up for a comparable disk
in West Germany.

The promotion includes large
advertising campaign for the
Tchaikovsky album in trade
publications, window displays
for dealers, and special sales
racks for the album.

Aside from the Tchaikovsky
album, Ariola has released three
other Melodia recordings—Pag-
anini's “Concerto for Violin
and Orchestra No. 1" with Tret-
yakov and the Moscow State
Philharmonic; Stravinsky's “Rite
of Spring,” with the State Sym-
phony of the USSR under Yev-
geniv  Svetlanov; and Proko-
fiev's “Cinderella Ballet” with
the Grand Radio Symphony Or-
chestra of the USSR under Gen-
nadi Roshdestvensky.

The Paganini LP is being dis-
tributed as a special offering of
the West German magazine
Bunte Illustrierte, which is also
scoring big sales of the Melodia
Eurodisc LP “A Gala Evening
at the Bolshoi Theater.”

Philips Bows
|3 Packages

HAMBURG — Philips will
offer three classical packs in

!a big “prestige” music sales
] campaign beginning Sept. 4.
; The Vienna Boy's Choir

in three LP’s of works by Mo-

zart, Haydn, Schubert, Brahms,
| featuring the Vienna Cathedral
" Orchestra (Wiener Domorches-
ter).

Arthur Grumiaux has 4 LP’s
with seven violin concertos from
Tchaikovsky, Mendelssohn,
Bach, Beethoven, Brahms, View-
temps and Lalo, with various
internationally known orchestra
and directors.

I (Wiener Saengerknaben) is heard

Wolfgang Sawallisch directs
the Dresden State Orchestra
(Staatskapelle Dresden) in the
complete symphonies of Schu-
bert on 5 LP's.

The subscription prices for
the three albums (compared
with the regular price which
will take effect after next Jan,
31) are: Vienna Boys' Choir,
$12.25 ($18.75); Arthur Gru-
miaux, $19.75 ($25); Schubert
symphonies, $22.25 ($31.25).
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8 MAHLER: DAS LIED VON DER ERDE

©

BEST SELLING

Title, Artist, Label & No.

1 MAHLER: SYMPHONY NO. 8 (212" LP's)

Various Artists/London Symphony (Bernstein), Cbo'himbb‘la
M2L 351 (M); M2S 751 (S)

2 HOROWITZ IN CONCERT (2-12"

LP's) § A Aeca i
Viadmir Horowitz, Columbia M2L 357 (M); M2S 757 (S)
Yehudi Menuhin/Ravi Shankar, Angel 36418 (M);
S 36418 (S)
ARTURO TOSCANINI CONDUCTING BEETHOVEN
SYMPHONIES, NO. 1, 4 & 6 (3-12" LP's] .

) : ¢
BBC Symphony Orch. (Toscanini), Seraphim 1C 6015 (M);

(No Stereo)

A TOSCANINI TREASURY OF HISTORIC BROADCASTS
(5-12" LP's) . . 4
NBC Symphony (Toscanini), RCA Victor LM 6711 (M);
(No Stereo)

CHOPIN .....ouoveenemmnarisiusis :
Van Cliburn, RCA Victor LM 2576 (M); LSC 2576 (S)
New Philharmonic Orch. (Du'Bur'g‘os), A'n'gal 3'6335“(M);
S 36333 (S)

James King/Dietrich Fischer-Diesknu/Vieﬁna ‘Philharmonic
Orch. (Bernstein), London OM 36005 (M); 0S 26005 (S)

10 PUCCINI: LA BOHEME (2-12" LP's)

Various Artists/RCA Victor Orch, (Beecham), Seraphim
IB 6000 (M); (No Stereo)

BEETHOVEN: SYMPHONY NO. 5/HOW A GREAT
SYMPHONY WAS WRITTEN . - .
New York Philharmonic (Bernstein), Columbia ML 5868
(M); MS 6468 (S)

19 RACHMANINOFF: SYMPHONY NO. 1

Philadelphia Orch. (Ormandy), Columbia ML 6386 M
MS 6986 (S)

12 HOLST: THE PLANETS

New Philharmonic Orch. & Chorus (Boult), Angel 36420
(M); S 36420 (S)

21 WAGNER: DIE WALKUERE (5-12" LP's)

Crespin/Vickers/Various Artists/Berlin Phlilharmoni‘ke'r
(Von Karajan), DGG 39 229/233 (M); 139 229/233 (5)

11 BEETHOVEN: COMPLETE NINE SYMPHONIES (8-12" LP's)

Berlin Philharmonic (Von Karajan), DGG (No Mono);

SKL 101/108 (S)

18 RAVEL: BOLERO/RHAPSODIE/LA VALSE

New York Philharmonic (Bernstein), Columbia ML 5293
(M); Ms 6011 (5)

20 RACHMANINOFF: CONCERTO NO. 2

Van Cliburn/Chicago Symphony Orch. (Reiner), RCA Victor
LM 2601 (M); LSC 2601 (S)

Weeks on
Chart

29

A7

<19

73

53

.25

.11

Billboard SPECIAL SURVEY For Week Ending B8/26/67

CLASSICAL LP's

17 17

THE WORLD OF CHARLES \IVl'.S 2 S 9
= : )/ :

P rch.
( ki)/New York P!

( in).

18 2

MS 6934 (S)
19 23

(M); MS 6091 (S)

Columbia ML 6415 (M);

ORMANDY-PHILADELPHIA ORCH.'S GREATEST HITS 15
Philadelphia Orch. (Orma i 2

ART OF DENNIS BRAIN
Seraphim IC 60040 (M);
GERSHWIN: RHAPSODY
New York Philharmonic (

hilh i
MS 7015 (S)

Pianist Claude Frank replaced
the indisposed Peter Serkin last
Monday (14) in a Mozart Festival
Concert at Philharmonic Hall.
Clarinetist David Glazer was the
other soloist. . . . William Stein-

J. Weinberger,
Composer, Dead

ST. PETERSBURG, Fla. —
Composer Jaromir Weinberger
died at his home here on Tues-
day (8). He was 71. Police listed
an overdose of pills as the pos-
sible cause of death. Wein-
berger’s best known work was
“Schwanda  the  Bagpiper,”
which was premiered in Prague
in 1927. Instrumental selections
from the opera are available on
Mercury, Vanguard and West-
minster. Weinberger, who was
born in Prague, moved perma-
nently to the United States in
1939.

cert of the Israel Philharmonic’s
United States tour on Monday
(21) at Columbia, Md., with
pianist Leon Fleisher as soloist.
Steinberg, who co-founded the or-
¢hestra with the late Bronislaw
Huberman, also conducted on
Saturday (19) with pianist Claudio
Arrau as soloist and Sunday (20)
with violinist Itzhak Perlman as
soloist.

Tenor Daniele Barioni debuts
with the San Francisco Opera
Oct. 6 in Verdi’s “Macbeth.”
Giuseppe Patane will conduct.
Other leads will be sung by Grace
[Bumbry, Chester Ludgin and
Thomas O'Leary. . . . Aaron Cop-
and last week wound up a two-
eck stint as composer-in-resi-
dence at Dartmouth College's
1967 Congregation of the Arts.
hile in Hanover, N. H., Cop-
land twice conducted the congre-
Lgulion‘s orchestra, lectured and
layed piano. A chamber music
oncert on Wednesday (16) fea-
tured Copland’s works.

Week:
Week \Week  Title, Artist, Label & No. “Chart
21 14 TCHAIKOVSKY: CONCERTO NO. 1 (s vee... 58

van Cliburn, RCA Victor LM 2252 (M); LSC 2252 )

22 26 LEONTYNE PRICE—PRIMA DONNA 46
RCA Victor LM 2896 (M); LSC 2896 (S)

23 30 NIELSEN: SYMPHONY NO. 1.......... ... oo o0
Philadelphia Orch. (Ormandy), Columbla ML 6404 (M);

MS 7004 (S)

24 15 BERNSTEIN'S GREATEST HITS : . .10
New York Philharmonic (Bernstein), Columbia ML 6388
(M); MS 6988 (S)

25 24 STRAVINSKY: SYMPHONY IN E FLAT, OP. 1 SO AR
Columbia Symphony (Stravinsky), Columbia ML 6389 (M);
MS 6989 (S)

26 27 CHOPIN WALTZES ..... T PR, oL
Artur Rubinstein, RCA Victor LM 2726 (M); LSC 2726 (S)

27 28 SHOSTAKOVITCH: EXECUTION OF STEPAN RAZIN/

SYMPHONY NO. 9 .. ... ........ sy &7 WS 26
Moscow Philharmonic (Kondrashin), Melodiya/Angel
R 40000 (M); SR 40000 (§)

28 16 RODGERS: VICTORY AT SEA, VOL. | v ’ 39
RCA Victor Symphony Orch. (Bennett), RCA Victor LM
2335 (M); LSC 2335 (S)

29 29 SHOSTAKOVICH: SYMPHONY NO. 5 "

Moscow Philharmonic (Kondrashin), Melodiya/Angel R
40004 (M); SR 40004 (S)

30 32 WAGNER: DIE WALKUERE (5-12" LP's) ........ 14
Varlous Artists/Vienna Philharmonic (Furtwaengler),
Seraphim |E 6012 (M); (No Stereo)

31 31 MAHLER: SYMPHONY NO. 2 (212" LP's) sy .12
Harper/Watts/London  Symphony (Solti); London CMA
7217 (M); CSA 2217 (S)

32— ARTUR RUBINSTEIN'S CHOPIN . .......... 12
RCA Victor LM 2889 (M); LSC 2889 (S)

33 35 WEBER: DER FREISCHUETZ .. .......................2
Grummer/Schock/Various Artists/ Berlin Philharmonic
(Keilberth), Seraphim |B 60010 (M); SIB 60010 (S)

34 34 OLD TIMERS' NIGHT AT THE POPS o : 4
Boston Pops (Fiedler), RCA Victor LM 2944 (M);

LSC 2944 (S)
35 33 GOUNOD: FAUST (4-12" LP's) 29 27
herland/Corelli/ /London
(Bonynge), London A 4433 (M); 0SA 1433 (5)

36 25 VERDI: UN BALLO IN MASCHERA (3-12" LP's) . ...20
Price/Bergonzi/Merrill/Various Artists/ RCA Italiano Opera
Orch. (Leinsdorf), RCA Victor LM 6179 (M); LSC 6179 (S)

37 ° 39 DVORAK: SYMPHONY NO. 9 (NEW WORLD) ] 12
New York Philharmonic (Bernstein), Columbia ML 5793 (M);
MS 6393 (S)

38 38 MAHLER: SYMPHONY NO. 7 (2-12" LP's)

New York Philharmonic (Bernstein), Columbia M2L 339
(M); M2S 739 (S)

39 37 THE ELISABETH SCHWARZKOPF SONG BOOK 3
Angel 36345 (M); S 36345 (S)

40 40 NIELSEN: SYMPHONY NO. 4/HELIOS OVERTURE

LSC 2958 (S)

Chicago Symphony (Martinon), RCA Victor LM 2958 (M);

Continued from page 40
ucted by Boehm, was recorded
Prague, where Mozart’s opera
had its premiere, by the Orches-
tra of the National Theater of

Prague, whose tradition dates
back to Mozart’s time.
The Berlin Philharmonic’s

Tchaikovsky tradition dates back
to Arthur Nikisch,

Jochum, who conducts the
nine symphonies of Bruckner,
began his music career some 40
years ago as a Bruckner special-
ist. He is the founder of the
Bavarian Radio’s Symphony Or-
chestra.

The instrumental soloist for
the Telemann album, Ulsamer,
is famous for reproducing old
music with original instruments.

The Haydn and Don Giovan-
ni albums will be released in
mid-September and the remain-
ing three albums at the end of
November. A special promotion
disk for the Tchaikovsky disk
will be released in early Septem-
ber.

DGG Subscription Line

Recorded by the: Berlin Phil-
harmonic under Karajan, the
disk has Tchaikovsky's Fantasy
Overture, Romeo and Juliet,
Waltzes out of the String Ser-
enade, C major, excerpts from
the Nutcracker Suite and the
Slavic March. The disk is priced
at $2.50.

Angel ‘Butterfly’

e Continued from page 40
Gigli, soprano Maria Caniglia
and baritone Gino Bechi. Other
mono-only  Seraphim _albums
have soprano Kirsten Flagstad
in Wagner with pianist Gerald
Moore as accompanist and
tenor Richard Tauber in Vien-
nese opera, operetta and songs.

Other Seraphim disks are Au-
gustin Anievas in Brahms, and
violinist Christian Ferras and
cellist Paul Tortelier in Brahms
and Beethoven with Paul Klet-
zki and the Philharmonia Or-
chestra and pianist Pierre Bar-
biset.
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New Album Releases

[ ABC
THE n-umus slmms WITH PETER De-
ANGELIS & CH.—All About Love;
ABC 609, Ancs m
JUDY GARLAND AT HOME AT THE PALACE
(Opening Night); ABC 620, ABCS 620
FRANKIE LAINE | Wanted Someone to Love;
ABC 608, ABCS 608

SHEILA Mulll-Hovt Sweet She Is; ABC
611, ABCS 6

MANHATTAN IIA“ CWII—P"II' to the
Living God; 607, ABCS 60

DELLA lllSl—OlIll on S'rmm of Blue;
ABC 612, ABCS 612

[] ATCO
MR, ACKER lllK-lM\dM Is My Cup of Tea;
33-218, SO 33-2

NINA & FRE !lltl—lovon of the World
Unitel; 33217, SO 33-217

CLAY TYSON-—Straight From
Mouth; 33213, SD 33-213

] BANG

NEIL DIAMOND - Just
BLPS 217

the Horse's

for You; BLP 217,

(] BLUESWAY

JIMMY REED-—Soulin’; BL 6009, BLS 6009
JOE TURNER—Singing the Blues; BL 6006,
BLS 6006

T-BONE WALKER-—Stormy Monday Blues; BL
6008, BLS 6008

[] BRUNO

BULGARIA & HER GYPSIES—Bul !rlan Na-
tional Folk Ensemble; BR

TCHAIKOVSKY: lolllﬂl‘l—hﬂmgud Maly
Opera Theatre Prod,; BR 2307

[ CAPITOL

TEDDY NEELEY; T 2774, ST 2774
VARIOUS ARTISTS—Super Soul-Dees!; T 2798,
ST 2798

O C?PITOL) IMPORTS

LCLP 1426

ADAMO Cauu l- !mnol
éO)KHIYA PIQUER;

La Yoz Inolv
LCLP 1422
EMMA MALE!

RAS & HER BALLET ESPANOL
ORCH.—Sevillal;

LSX 3300

Can

anyone

this outta sight

really

play

piano?...

B0

tune in
and turn on.

OLIVER

(at the piano)

 “HAIGHT-
ASHBURY
MARKETPLACE”

URTHINBTUN

it's making it!
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\

CO-7008
200 West S7th Street
New York, N.Y,. 100189
# .| |lcomPAss RECORDS, INC.
(212) 581-0210

NP 1’5

BREAKOUT siNGLES

¥ NATIONAL BREAKOUTS

NO NATIONAL BREAKOUTS
THIS WEEK

# REGIONAL BREAKOUTS

reported getting strong sales
market(s) listed in parentheses

TO SIR WITH LOVE. .

action

(New York)
BLIND MAN . . .

(Brent, BMI) (San Francisco)

tLOOK IN YOUR EYES .
Scott MacKenzie, Capitol 5961 (Gil, BMI) (Houston)

These new records, not yet on Billboard’s Hot 100, have been
by dealers in

Luly, Epic 10187 (Screen Gems-Columbia, BMI)

Big Brother & the Holding Company, Mainstream 657

(Milwaukee)
major

PENNY ARCADE. . .
Cyrkle, Columbia 44224 (Screen Gems-Columbia, BMI)

(Houston)

WOULD YOU BLIEVE . . .
Tempest, Smash 2094 (Platshom, BMI) (Charlotte)

JUST OUT OF REACH. . .

. Percy Sledge, Atlantic 2434 (Four Star, BMI)
(Dallas/Fort Worth)

HEY CONDUCTOR. . .
Sonny Flaherty & the Mark V, Philips 40479
(c part/Falls City, BMI) (Cincinnati)

OUR SONG .

Jack Jones, Kapp 846 (Santa Cecilia, BMI)
(Dallas/ Fort Worth)

MY HEART CRIES FOR YOU . . .
Connie Francis, MGM 13773 (Massey, ASCAP)

T

YARIOUS ARTISTS—-Asi Canfa Aragon; LSX Invitation to a Strauss Festival—Vienna M
3301 Philharmonic  Orch.  (Boskovsky); CMA D 20th CENTURY-FOX
NINO DE MARCHENA; LCLP 251 7307, CSA 2307 ORIGINAL SOUNDTRACK—Fathom; 4195, §
CABALLE; LAL-668, ASDL-833 Vienna Chamber Music Festival-CMA 7403, 4195
CSA 2403 ORIGINAL  SOUNDTRACK—Doctor  Dolitl;
CBS C 5101, DTCS 5101
O [ MARCA uuuv sllgto:orsu CHORALE—Little Drummer
BERG: WOZZECK—Orch. & Chorus of the = 13
Paris National Opera (Boulez); 32-21-0001, BILL HOLLIDAY Fights Mental Health; 555
32:21:0002 MGM [[] UNITED ARTISTS
[] CHART O CHUCHO AVELLANET—Detras De Mi Sonrisa
CONNIE FRANCIS-Grandes Exitos Del Cine callehind My Smile; UAL 3601, UAS céol
SAMM) g s De Los Anos 60; E 4474, SE 4474 —Illya Darling;
Y POOLE In God’s Country; CLP 1010 UAL 3606, UAS
(] COLGEMS [] MUSICOR O VAULT
o 10 GEORGE JONES & MELBA MONTGOMERY— =
T b sy qreck-af ikiablay CoMO Let's Get Together; M 2127, MS 3127 THE CHAMBERS BROTHERS—Nowl; LP 115,
(] COLUMBIA [ ODYSSEY ] VERVE
BACH: THREE KE! ONCERT! GESUALDO: MADRIGALS VOL. 1—Robert
"Soud/Colma gymehon Och. e, Gty 32160107 ELLA FITIGERALD, Sings the Johnny Morcer
man) ML 6401, M$. 7001 MADRID CONCERT ORCH. (Arambarri)-Span- ‘u’"' rer ® ‘gtu The “Lotus Pal
BEETHOVEN: nmm svmnonv Mormon ish Music for Guitar-Tarrago; 32-16-011 N W“‘ ° The Lotus Palace;
Tabernacle Choir/Philadelphia Orch. (Or 32160114 nsuu PR AL Thoroughly Mo d e
mandy); ML 6416, MS 7016 “Twenties; V 8700, V6-8700
LALO: STMPHONIE ESPAGNOLE—(sasc Stern;  [] OKEH ARTHUR PRYSOCK—Love Me; V. 5029, Ve
JHN: LARRY, WILLIAMS' ~ Grestost  Witsi  OKM
u:l;}?aggrv.m:d 0’:&‘!?;?5’?:!‘]:. ML"T«'!':’, s M v THE IA::IEms‘c:no\fcgo ::MHOSION A Spoon
MS 700
PROKOFIEV: SYMPHONY No. s-tiew York | PACIFIC JAZZ e Vet gy ™s  Better
I VOE o ieS [RAEH D)1 <AL o (60D, YHE DON ELLIS. ORCH.—Live in % Time; JIMMY WITHERSPOON WITH BROTHER JACK
STRAVINSKY: FIREBIRD & PETRUSHKA 20123, PJ 10123 O'P"w Blues Is Now; V 5030,

SUITES—Columbia Symphony Orch. (Stra-
vinsky); ML 6411, MS 7011

[] DERAM

LES REED & WIS ORCH.—Fly Me to the Sun;
DE 16007, DES 16007

[C] DUNHILL

STEVE ALLEN & THE GENTLE PLAYERS-

583 s for Gentle People; D 50021, DS
5
EDDIE  CANO-Brought Back Live From

D 50018, DS 50018

[J] FOUR CORNERS
RAYMOND LEFEVRE & HIS ORCH.—A Whiter
Shade of Pale; FCL 4244, FCS 4244
[J IMPULSE
.’I’o'nlv Bunch O’ AL (JAZZBO) CglI.INS &
Jﬂlﬂl2 KOI.YIANE Exprn!slnn, A 9120, AS
DIZZY GILLESPIE—Swing Low, Sweet Cadil
Thlu('olleu Concert erll WEE RUSSELL &
HENRY RED ALLEN; A 9137, AS 9137
] LONDON
THE lAﬂlElﬂﬁ Sing ".I Golden All Time

Hits; LL 35
n Mn h du of VAL DOONICAN; LL

rm:cnm \‘OSCA Vallous Ar'l!ll/(homs &
Orch.  L'Accademia Sanfa  Cecilia
(Maazel); A 1767, l

05 2
Molll'l' PIAI‘O (ONCIIYO NO 15 IN B
(K 450)—Leonard Bernstein/
anr\a Phllhumoni: Orch.; CM 9499, CS

6499
Night on Bald Mountain—London Symphony
Chorus & Orch, (Solti); (M 9503, CS 6503
VARIOUS COMPOSERS—Preludes—Vienna Phil-
harmonic Orch, (Mehta); CM 9529, C§

BARTOK: PIANO CONCERTO NO. 3—Julius
Katchen/London Symphony Orch. (Kertesz);
M 9487, (S 6487

JAZZ CRUSADERS—Uh Huh; ST 20124, PJ

10124
ROGER KELLAWAY—Spirit Feel; ST 20122,
P 10122
[] REPEAT
3108, RS

NOEL BOGGS—Western Swing;
310-8

[1 REPRISE

THE JIMI HENDRIX EXPERIENCE;
RS 6261

The Live KINKS; R 6260, RS 6260

TRINI LOPEZ-| Nowl R 6255 RS 6255
The MITCHELL TRIO Alive; R 6258, RS 6258

[] ROADRUNNER

ERNIE ISA(N!NUNE-WAiIuki Jackpotl; 711 M,
m

R 6261,

(] SACRED

RALPH CARMICHAEL & THE VOUNG PEOPLE
~For Pete’s Sakel; LP 73049

[] SCALA

GERALDINE FARRAR—Great Voices of
Century; 871

[ SEECO

El Gran Julio Jaramillo;
92950

the

SCLP 9295, SCLP

[[J] SKYLAND

THE FSALMM!N QUARTET-—Show Me Thy
Ways; L

[J SMASH

ORIGINAL SOUNDTRACK-—Hells Angels on
Wheels; MGS 27094, SRS 67094

(] SOUNDS OF AMERICA

REV, & MRS. M. A. BOUDREAUX—|'ve Found
Something; LPG

ERNEST CARTER & THE WYMN TRIO-This
old Time Religion; 1P

CHESTER HENSLEY slm o, Grvater. Love;

[] STAX

ALBERY KING—Born Under a Bad Sign; 723,
§ 723

(] TOWER
D!AN”MAIYIN-DIM Like Never Before; T

VARIOUS ARTISTS— Hagoev German Drinking
ngs; T 5062,

[J TROPICAL

VICENTICO VALDES—El Ry De La Cancion;
TRLP 5201, TRLP 52018

ALIZASIICY NZ

[] VISTA

CAMARATA--Walt Disney" s Snow White & the
Seven Dwarfs; BV 402:

[[] WARNER BROS.

ANTONIO CARLOS JOBIM-A Certain Mr.
Jobim; W 1699, WS 1699

THE ANITA KERR SINGERS—Bert Kaempfert;
W 1707, WS 1707

PETER, PAULOS MARY—Album 1700; W

1700, WS 17
[7] WORLD PACIFIC

THE HARDTIMES—Blew Mind; WP 1867, WPS
21867

IN NEW YORK CITY

8,000 SQUARE FEET
PRIME OFFICE SPACE
AT 1560 BROADWAY

Billboard is vacating 8,000 square
feet of office space, newly mod-
ernized this year and air-condi-
tioned, to move to larger floor
same building due to expansion.
This space available October 1,
1967. High ceilings and complete
new lighting installations. Attrac-
tive and good location. For in-
formation contact:

HILMER STARK
Plaza 7-2800 (Area Code 212)

Call collect if out
of city prospect.

1047 BHIGASADN



Album Reviews ...

SOUNDTRACK SPOTLIGHT

HELLS ANGELS ON WHEELS
Original Soundtrack. Smash
MGS 27094 (M); SRS 67094 (S)

™ superb soundtrack captures the crack-
g world of the cycle set in all its restless

tement, Selections include "Tea Party,”
o1, “Flowers,’” “'Skip to My Mary J"
d “Bike Ballet.”

Th'(' BACH LOKS sing

POP SPOTLIGHT

THE BACHELORS SING THE
GOLDEN ALL-TIME HITS
London LL 3518 (M); PS 518 (S)

swing on hit songs of fthe past, the
chelors have come up with a winning
sckage of 12 easy listening arrangements
to/re Breaking My Heart” has a lilting
kle, while "Put Your Head on My
Seulder” glitters softly, Other fine per
emances include “Stranger in Paradise,”
Wy Happiness” and 'Heartaches.”

Super Soul-Dees!

Wb
Super Soul-Dees!

POP SPOTLIGHT

SUPER SOUL-DEES!

Various Artists. Capitol T 2798

(M); ST 2798 (S)
s this album’s title indicates, this offer
as a collection of soul oldies and it's
collection. Ed Townsend’s "‘For Your
Lou Rawls’ “Tobacco Road,” Nat
‘Send for Me" and Sam Cooke’s
v Send Me” are some of the soul-
me of the soulful highlights. And Ver-
- !‘Smdh‘s “(Alone) in My Room’ still
parkles,

> (1), Ihm
lll II\UI

love nic

POP SPOTLIGHT

&

Y LOVE ME

Arthur Prysock. Verve V 5029
(M); V/V6-5029 (8)
+ one should be in the catalog for a
og. long fime. Prysock has been up
were for a long time, and albums_ like this
wi' keep him up a lof longer. He's tops
w the touching ballad from *“Mame," “If
« Walked Info My Life.” He waxes senti-
mestal without ever getting mushy.

SEE ALBUM REVIEWS
ON BACK COVER

CLASSICAL SPOTLIGHT

PROKOFIEV: SYMPHONY
NO. §

New York Philharmonic (Bern-
stein). Columbia ML 6405 (M);
MS 7005 (S)

Bernstein and the New York Phiharmonic
capture all _the lyricism and beauty of
Prokofiev's Fifth. The work itself is secure
in its ranking as one of the great sym-
phonies of the century, and Bernsfein’s
interpretation does it full justice,

CLASSICAL SPOTLIGHT

20th CENTNURY GUITAR
Julian Bream. RCA Victor Red

Seal LM-2964 (M); LSC-2964
(S)
A somber theme runs through this album,
yet the perceptive stylings of Bream on
guitar is such that the fotal effect is

enthralling rather than gloomy. The works
presented here are by Britten, Henze and
Martin, There's an nxtrHem version of
‘El Polifemo de Oro,” by Brindle, and
Bream's fingers ripple like a brook on
Villa Lobos' ““Etude No. 7 in E.*

CLASSICAL SPOTLIGHT

MENDELSSOHN: A

MIDSUMMER NIGHT'S DREAM
Cleveland Orch. (Szell). Co-
lumbia 6402 (M); MS 7002 (S)

George Szell and the magnificent Cleve-
land Orchestra play incidental music from

M\dsummnr Night's Drrdn\" and  “'Rosa:

munde.” The fterm “incidental’” seems
putdown, for these are brilliant scores
And Szefl’s performance is up fa its usual

standard—the standard that ranks him with
the world’s top conductors.

"NEW ACTION ALBUMS |

% NATIONAL BREAKOUTS

THROAT .

BACK TO BACK . . .

(S) (833-00720-3; 833-00720-5)

Mar-Keys & Booker T & the M.G.s, Stax 720 (M); S 720

Warner Bros. W

(925-01709-3; 925-01709-5)
YAMA YAMA MAN .

George Segal, Ph

4 NEW ACTION LP’s

THE BEST OF JOE TEX
Atlantic 8144 (M); SD 8144 (5)
180-08144-5)

LUSH LIFE . . .
(300-02757-3; 300-02757-5)

PETER, PAUL & MARY

ALBUM 1700 . .
Warner Bros. W 1700 (M);
(925-01700-3; 925-01700-5)

L (498-27570-3; 498-67570-5)

These new albums, not yet on Billboard's
n reported getting strong sales
markets

(180-08144-3;

Nancy Wilson, Capitol T 2757 (M); ST 2757 (S)

WS 1700 (S)

ENGLAND’S GREATEST HITS . . .

Various Artists, Fontana MGF 27570 (M); SRF 67570 (S)

Nancy Sinatra, Reprise R 6251 (M); RS 6251 (S)

Top LP's Chart, 788 (S) (245-00788-3; 245-00788-5)
action by dealers
action by dealer COUNTRY,

. e (780-06251-3; 780-06251-5)

(925-01698-3; 92
WELCOME

Dean Martin, Reprise R 6250 (M); RS 6250 (5)

(780-06250-3: 78

BIG BROTHER & THE HOLDING

COMPANY .

643-06099-5)

Reprise R 6260 (
780-06260-5)

BILL COSBY SINGS/SILVER

(740-20242-3; 740-60242-5)
MELLOW YELLOW . .

Odell Brown & the Organ-izers,

THESE ARE MY SONGS . . .

Petula Clark, Warner Bros.

Mainstream 56099 (M)

THE LIVE KINKS . .

1709 (M); WS 1709 (S)
ilips PHM 200-242 (M) PHS 600-242 (S)

Cadet LP 788 (M); LPS

MY WAY . .

W 1698 (M); WS 1698 (S)

5.01698-5)

TO MY WORLD . . .
0-06250-5)
516099 (5)

(643-56099-3;

M); RS 6260 (S) (780-06260-3;

CLASSICAL SPOTLIGHT

LALO: SYMPHONIE
ESPAGNOLE

Issac Stern. Columbia ML
6403 (M); 7003 (S)

exotic and flavarful is the charac
ter of */Symphonie Espagnole”; and it offers
a fine contrast to the more conservative
Bruch Violin Concerto No. 1, in this pack
age by lsaac Stern and the Philadelphia
Symphony. Top production and perform
ance

Sinvous,

A, s

R88 SPOTLIGHT

LARRY WILLIAMS' GREATEST
HITS

Okeh OKM 12123 (M); OKS
14123 (S)

Larry Williams has been where it's at for
some time and this album of winners
should draw plenty of consumer action. Hits
like ““Short Fat Fannie’ and “‘Bony Baronie”
are only Indications of the hits on this
rockin’ package. Then, there’s “‘Lawdy Miss
Clawdy,” “Boss Lovin’,"" “Just Because' and
five more

ALBUM
REVIEW
POLICY

Every album sent 1o Billboard
for review is heard by Bill-
board’s Review Panel, and
its sales potential is rated
within its category of music,
Full reviews are presented
for Spotlight Picks or Special
Merit Picks, and all of
LP's are listed under their
respective categories.

COMEDY SPOTLIGHT

MOVIES ARE BETTER THAN
EVER

Jonathan Winters. Verve V
15057 (M); V6-15057 (S)
Jonathan  Winter's irreverent and often
caustic remarks about films should strike
a responsive chord with any one old
enough 1o have seen the cinema of the
or who has caught the oldies on
Show.” He’s o man of many
voices—all of them convincing. And he
coptures the essence of the old flicks

GOSPEL SPOTLIGHT

FOR PETE'S SAKE!

Ralph Carmichael & the Young
People. Sacred LP 73049 (M)
Ralph unm:hm conducts a set of his own
compositions designed 1o bring the Mes
sage to today’s youth. By using modern
tempos and orchestra, Carmichael should
help guide younger Christians, With vocals
by the Young People, this collection fea
tures “‘The Numbers Song,”” *‘The Rcsllnsa
Ones”” and “There |s More to Life.”” The
music was written by Carmichael for Billy
Graham films.

&Y
3 ‘%‘I"(iclll

MERIT

SPECIA

Special Merit Picks are new releases of outs
could have commercial success

@ POP SPECIAL MERIT

SAFE AS MILK

Capt. Beefheart & His Magic Band
Buddah BDM 1001; BDS 5001

This new group is loaded with lyric and
sound inventions that stimulate interests
The repertoire ranges from abstract psyche
delis to orthodox ballad material and they
play and sing both styles to the hilt.

@ POP SPECIAL MERIT

A SPOONFUL OF LOVIN'

The Artie Schroeck Implosion. Verve

V 5034 (M); V6-5034 (S)

Here's a strong instrumental of John Sebas-
tian songs, one which should register as
dance music for Spoonful fans, The Artie
Schroeck Implosion swings all the way
There's some pretty fancy guitar work.

@ POP SPECIAL MERIT

DINO—LIKE NEVER BEFORE
Tower T 5059 (M); ST

Dean Martin.
5059 (S)

Dean Martin will never give eloqution les
sons, but he can give lessons on how 1o

sell ‘a song. Martin is mellow with “I Ran
Al the W.w Home,” *’Second Chance,”
“Try Again’ and other romantic material

It's all delivered in approved Dino style

within their respective

L MERIT PICKS

tanding merit which deserve exposure and whieh
categories of music

@ POP SPECIAL MERIT

ELLA FITZGERALD SINGS THE JOHNNY
MERCER SONG BOOK

Verve V 4067 (M); V6-4067 (S)

Ella’s {ust too marvelous for words as she
performs some of Johnny Mercer's classics
such as “Day In—Day Out,” "I Remember
You” and “Something’s Got to Give.'
perfect blend is brewed with Mercer's
lyrics, Nelson Riddle’s orchestration and,
of course, Ella Fitzgerald’s crystal clear,
dynamic, but soft renditions.

@ POP SPECIAL MERIT
— LA AL B

JUDY GARLAND AT HOME AT THE
PALACE (Opening Night)

ABC 620 (M); ABCS 620 (S)

Judy’s back at New York’s Palace Theater
and this opening night recording is a
memorable disk. Nostalgic applause bursts
between numbers as Miss Garland sparkles

on “The Trolley Song,'” I Feel & Song
Coming On’* and “Rock-a-Bye Your Baby
With a Dixie Melody,” among others. A

must for all Judy Garland fans.

(Continued on page 45)

Say You Saw It in
Billboard
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In the music, business and

academic worlds, people are
talking about MORE ABOUT THIS BUSINESS OF MUSIC
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A Billboard Publication

“For anyone who earns his livelihood in any phase of the
music business, thls book is fascinating, informative, and
necessary reading." Sid Bernstein, Talent Mgr.

“Qur office has greatly increased its musical knowledge.
Very helpful in preparing a speech | am to deliver soon.
THANKS for making it available.”

Sam Pasco, Business Mgr.
Al Jarvis Orchestras

“l am finding the book an invaluable aid to otherwise un-
attainable information.” Roberta Caplan, Musician

“Very good. Need more books of this nature.”
Maynard McKissick
Penn-World Attractions

“‘We have just received a copy of MORE ABOUT THIS BUSI-
NESS OF MUSIC and are impressed by the information
provided for the need which it fills in our library. Great

contribution to music education.”
Dr. Frederic F. Swift
School Music News

In the music, business and academic worlds, people are
talking about MORE ABOUT THIS BUSINESS OF MUSIC.

Going beyond Volume |, the widely acclaimed THIS BUSI-
NESS OF MUSIC, the new book explores 4 additional areas:

SERIOUS MUSIC * BACKGROUND MUSIC AND TRANSCRIPTIONS
* PRODUCTION AND SALE OF PRINTED MUSIC and TAPE
CARTRIDGES
e e
A Vital Addition to Your Music Book
Library. Order Yours Today!

176 Pages ® Cloth Bound ® 6'8” x 9%4" * $6.95

MORE ABOUT THIS BUSINESS OF MUSIC

By Attorneys Sidney Shemel & M. William Krasilovsky e Edwed by Lee Zhito

Mail to BILLBOARD—Book Division, Box 9015
2160 Patterson Street, Cincinnati, Ohio 45214

copies of MORE ABOUT THIS BUSINESS
OF MUSIC

[0 Bill me for $6.95 per copy (plus any applicable (ax‘ and a small
charge for postage and handling at the time of shipment).

l,_
I Please send me
I [0 | prefer to save postage and handling charges by enclosing
l payment here. (Applicable tax* has been added.)

* For delivery in the following areas, spplicable sales fax must be added to remittance:
California, Ohio, Massachusetts, Tennessee, New York City, New York State.

- ™M

(please print)

NAME
ADDRESS

e

Please send
$12.50 per co

[ Bill me

OF MUSIC at |
-
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'op lp's ® Continued from page 34

151 175 THE BEST OF THE BEACH BOYS, VOL I ... 52 176 176 DIONNE WARWICK ON STAGE & AT THE
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GRANDES EXITOS DEL CINE DE LOS
ANOS 60

Connie Froncis MGM E 4474 (M); SE
4474 (5)

This fascinating, entertaining Connie Francis
album weun!s the songstress in 10 of the
fop movie songs of the ‘60’s. But!, while
the orchestrations are pop and Miss Francis’
style is ifs appealing self, the tunes are
sung in Spanish. And the ‘Spanish is good
giving this LP appeal in Latin as well as
regular pop markets, Spanish versions of
Strangers in the Night,” “The Second
Time Around” and “Somewhere My Love,”
among others could ‘make for inferesting
programming.

R&B SPECIAL MERIT

NOW!

The Chambers Brothers,
M); SLP 115 (S)

Vault LP 115

The “live"”
Brothers

quality of
album gives it
vitality. The boys are in
lengthy  “What'd |

this  Chambers
immediacy and
top form in o
SGV and their own
“It's Groovin' Time.” The blues - standard
er Rider” throbs with excitement,

while ““High Heel Sneakers” really moves.

LOW PRICE POP SPECIAL
MERIT

DEDICATED TO THE ONE | LOVE

Living Guitars. RCA Camden CAL-2156
(M); CAS-2156 (5)

A heavy concentration of current material
makes fthis a package loaded with con-
sumer appeal, The lively, lilting Living
Guitars style, in addition to the album’s
title song, scores with sueh hit mater's|
a5 “Somethin’ Stupid,”

“Casino Royale”
and “‘California Nights.”

ALLIGATOR BOGALOO

Llou Donaldson. Blue Note BLP 4263

(M); 84263 (S)
Donaldson’s alvo sal has its own brand of
jozz and kind that on this LP

wants to makc ynu dance, and at other
times, get in a deep bluesy groove. The title
number evokes foot patfin’ and lanev
poppin’, while “Aw Shucks” is an example
of Donaldson’s bluesy side. This LP shomd
boost his popularity far.

": ’ JAZZ SPECIAL MERIT

LIVE IN 32/3 TIME
4

The Don Ellis Orch.
20123; PJ-10123

Pacific Jazz ST-

Don Ellis’ intricate arrangements mark him
as a member of the disciplined school of
jazz. Ellis, with his 21-piece band, was
recorded at Shelley’s Manne Hole and the
Pacific Jazz Festival. There's some prime
trumpet “work by Ellis, and a fistful of
absorbing " solos by other members of the
band,

JSTIN PLAYS PRETTY
THE PEOPLE AGAIN
Mercury MG 21126 (M); SR 61126 (S)

MY KIVD ()F SOUL
CA  Victor
(M); ISP JIII) 8

llll '\IANY SHADES OF VAL
DOON

lnnd&m Ll 3515 (M); PS 515 (S)

BLEW MIND
The Hardtimes. World Pacific Wp-
1867 (M); WPS-21867

WHEN LOVE 1§ YOUNG
Jimmie Haskell's French Ilnm\.
DLP 3806 (M); DLP 25806 (

THE LOTUS PALACE
Alan Lorber Orch. Verve V-8711 (M);
V6-8711 (S)

WAIKIKI JACKPOT
Ernie Menehune, Rnldnlllner 711 M/S

IN THE M
Ihe Glenn Mlller Orchestra. RCA Vie-
tor LPM-3819 (M); LSP-3819 (S)
THE BEST OF VAUGHN MONROE
Vaughn Monroe, RCA Victor LPM-
3817 (M); LSP-3817 (S)
TEDDY NEELEY
Capitol. T 2774 (M); ST 2774 §)
FOREVER YOUNG
Cyril Ornadel & The S
phony. MGM E4432 (M);

THOROUGHLY \l()l)llRV MILLIE

LPM.3823

Dot

rlleht Sym.
s

JAZZ SPECIAL MERIT

®

TELLIT . ..

Willis Jackson. Prestige 7412 (M); PR
7412 (5)

Using  big - band _arrangements on  such
numbers as “I Can’t Stop Loving You'

“'One_Mint Julep,” Willis Jackson produces
surprisingly big sound with his quintet in
this swinging album, But Jackson and his
tenor sax are really in their element in
“Blue Gator,” one of the fop cuts. Organ
ist Carl Wilson shines in "“Ebb Tide.”

WA

FOUR-STAR ALBUMS
The fourstar rating is awarded new
albums with  sufficient commercial po-
tential ‘in their respective categaries to
merit being stocked by most dealers,
onestops and rack jobbers handling
that category.

SOUNDTRACK

LAWRENCE OF ARABIA
Maurice Jarre, Colgems
(M); COS0-5004(S)

WOMAN TIMES SEVEN
Original Motion Picture
Capitol 2800(M)

BORN LOSERS
Soundtrack, Tower T 5082 (M)

Como-5004

Soundtrack.

on

he amden CAL-
2165 (M); CA‘NZIBS (k

FLY ME TO THE SUN
Les Reed & His Orrh.
16007 (M); DES 16007 (S)

+«« SUCH A PRETTY WORLD
Andy Russell. Capitol T 2803
ST 2803 §)

THE BEST OF RUDY VALLEE
RCA Victor LPM 3816 (M);
3816(e) (S)

LOW PRICE POPULAR

BOUQUET OF ROSES
Living Strings, RCA Camden CAL-
2154 (M); CAS-ZIS‘ )
CHFSTIR HENSLEY SINGS NO
REATER LOVE
Snund» of America LPG 1003 (S)
TOWN & COUNTRY SQUARE

DANCES
Tobacco Jones & Tlle Slickers, MGM
4466 ( \‘l)‘ SE 4466 (S)

Deram DE
(M)

Lsp

E

1 WON'T BE HOME NO MORE

Hank Wllllnms MGM E 4481
S)

SE 4481
RELIGIOUS

I'VE l'Ol ND SOMFTI"
Rev. Mrs, A. Boudreaux.
Smmdn ol Anlcrlm LPG 1002 (M)

THE MAGNIFICENT MORMON
S()UND
Dot Dot

(M)

Jimmy  Vaughn,
'!Mll l’\l], DLP 25808 (8)

GOSPEL

THIS OLD TIMI‘, REL l(‘l()N
Emest Carter & The Hymn Trio.
Sounds of Amcrlc- LPG 1001 (M)

pLp

f

- FEMATKOVSKY: IOLANTHE
Leningrad Maly Opera_Theatre (Gri-
kurov). Bruno BR 23078-79L

LOW PRICE CLASSICAL

BACH: TWO CONCERTOS FOR

HARPSICHORD & ORC)
Ballista/Tagliavini/Orch. ‘of the An-
geticum  Milan  (Cattini),  Odyssey
32 16 0111 (M); 32 16 0112 (8)

GESULADO: MADRIGALS VOL. 1
Robert Craft. Odyssey 32 16 0107 M)

SPANISH MUSIC FOR GUITAR-
TARRAGO
Madrid Concert Orch. (Arambarri).
‘(m)ﬁie) 32 16 0113 (M); 32 16 0114

JAzz
MUSART

Braith,
PR 7515 (S)

1"[ JIAK' BYARD QUARTET/LIVE!

Prestige 7477 (M); PR 7477 (S)

“’MPHOY\\’ FOR IMPROVISERS
on Cherry, Blue Note BLP-4247 (M);
nl P 84247 (S)

GTRFFT OF DRFAM§
i "o Note BLP 4253
1MA' BI,P Mll.‘ S

UH HUH
Jazz Crusaders, Pacific Jazz ST-20124
(M); PJ-10124 (S)

‘"bPllllT FEEL
ger Kellaway, Pacific Jazz PJ-10122
{\M. S§T-20122 (S)

MOCHA MOTION
Freddie Roach. Prestige 7507 (M); PR
7507 ()]

Prestige 7515 M);

ORKIN’
shlrlcy Scott. Prestige 7424 (M); PR
7424 (8)

SOMETHING
Jack Wilson,
(M); 84251 (S)

FOR EASY LIVERS
mmy  Witherspoon,

(M); PR 7475 (S)

INDIAN MU l(‘ Ol' 1lll' PACIFIC
NORTHWE ST
Fulluvny\ FE 4523 (M)

PERSONAL
Blue Note BLP 4251

Prestige 7475 ‘

Nina & Frederik. 33217 (M);

SD 33-217 (S)

SPOKEN WORD

Atco

READIN FROM HAML
Robert Vaughn, MGM l' 44)"1 (M)
SE 4488 (S)

CHILDREN'S

BELLS IN TOYLAND
John Klein. RCA Victor
(M); LSP-3832 (S5)

DESTINATION: DREAMLAND
Rosemary Rice and Cast. RCA Cam-
den CAL-1809 (M); CAS-1809 (S)

LOW PRICE CHILDREN'S
WALT I)ISNP\"S SNOW WHITE &
SE WARFS
Camarata, \l.\hl B\ 4023 (M)
COMEDY
NIRAICHT FROM THE HORSE'S
(M);

LPM.3832

Atco 33213

INTERNATIONAL

DETRAS l’)l MI SONRISA (BEHIND
MY SMILI
Chucho Avellnnu United

UAL 3601 (M); UAS 6601 IS
EL GRAN JULIO JARAMIL

Seeco SCLP 9295 (M); SCLI P 92040 S)
HAPPY GERMAN DRINKING
SONGS

Varlous ‘\rll\l\. Tower T 5062

ST 5062

Artists

(M)

THREE-STAR ALBUMS
The threestar rating indicates moder-
ate sales potential within each record’s
music category.

POPULAR

WESTERN SWING
Noel Boggs. Repeat 3108 (M); RS
3108 ()

CLASSICAL
BARSUKOV: CONCERTO FOR PIANO
NO. 2/CONCERTO FOR VIOLIN NO. 2
Various Artists. Everest 6167 (M);
3167 (5)
FIVE CENTURIES OF MEN'S CHORAL
MUS’
UCLA Glee Cluh m-um Welss).
est 6164 (M); 3164 (
FDLK
VNE ABOVE OROUND SOUND OF
AKE HOLM
1mwr k| 5079 (M); ST 5079 (S)

COMEDY
BILL HOLLIDAY FIGHTS MENTAL
EAL

Ever-

555 (M)
INTERNATIONAL

BULGARIAN NATIONAL FOLK

FNSEMBLE

Bulgaria & Bruno BR
500081

LOW PRICE INTERNATIONAL

EL REY DE LA CANCION
Vicentico Valdes.  Tropleal
5201 (M); TRLP 5201 (S)

Marca

Her Gypsies.

TRLP

AR



From

The

Music Capitals
of the World

AMSTERDAM

Iramac has acquired the Ger-
man Bellaphon label for Holland.
The first release is “Life Won't Be
the Same” by Adam and Eve. Ira-
mac will also introduce a low-
price series of Bellaphon stereo
albums. The Hollies' Gralto music
catalog is represented here by
Basart, following recent talks be-
tween Dick James and Basart's
Ferry Wieneke. The first hit since
the deal is the Hollies' “Carrie
Anne.”

Nina Simone appeared here
Aug. 17-19 with local jazz artist
Boy Edgar and his orchestra. Dur-
eco has issued a new Nina and
Frederik LP, “Dawn,"” on Metro-
nome, plus low-price Metronome
albums by Bent Fabric, the Pick
Ups and Max Hemersbach’s or-
chestra, . . . Roddy Wahr's Delta
hit “Dream Maker™ has been ac-
quired by MGM for America.

MGM also giving Stateside re
lease to “Playgirl,” - by Dutch
Knokke song contest team member
Andy Star. . . . The “Casino Roy-

ale” movie will be premiered here
in October, but the RCA Victor
soundtrack album is already a
heavy seller. Inelco is seeking a
Dutch visit by the Jefferson Air-
plane during their upcoming Euro-
pean tour,

The Duo Espero has recorded
an LP of Bob Dylan songs in Es-
peranto ir Iramac. It will be fea-
tured at this year's Esperanto
World Festival in Rotterdam, and
a worldwide release is being ne
gotiated, Jacques Loussier's new
album here is “Play Bach 5"
Omega. . . . Cliff Richard’s
ers Keepers” movie premiered
here earlier this month. Record
dealers got special promotional
material to coincide with the
event. . Vara TV screened
Adamo’s recent Rotterdam con-

cert Friday (25). . . . The Shep-
herds appeared at the Scarborough
Folk Festival, where BBC TV
taped their modern versions of
“Shenandoah™ and “The Water is
Wide.” The group has been
booked for regular TV appear-
ances in Belgium, including a spe-
cial Christmas show. . . . Dutch
CBS scored a No. | with Scott
McKenzie’'s  “San Francisco,”
which ousted the Beatles’ “All
You Need Is Love."

The Everly Brothers visit Hol-
land next month for a TV show.

Negram-Delta will release “The
Everly Brothers Sing” LP on War-
ner Bros. to tie in. . . . Robert

Stolz was due here for his second
visit this year on Monday (28).
He will give 10 performances
around the country. Phonogram is
importing Ariston repertoire from
Italy. First releases include Orn-
ella Vanoni’'s “II Mio Posto,” 1
Corvi’s “Un Raggazzo Di Strada™
and Bob Mitchell’s “This Is My
Song.” BUS HAGEMAN

DETROIT

Nancy Ames is appearing at the
Roostertail for one week begin-
ning Monday (21). . . . The
Kingsmen will play at the Uni-
versity of Detroit on Saturday
(26). . . . A Lansing-based group,
the Plain Brown Wrapper, has
signed with World Productions
Inc., on Terra Firma Records in
New York. Steve Perpich man-
ages the group. . . . WXYZ disk
jockeys Martin and Howard were
emcees for hrine Night" at De-
troit's Tiger Stadium on Aug. 8.

. Capitol artist Bobbie Gentry
came to Detroit on a promotion
visit Monday (14). She made a

DUBLIN

The Dragoons left for a two-
week return visit to Iceland for
cabaret appearances and television
work. King issued their “Yester-
day's Gone” before they departed.
. . . Decca released Icelandic
singer Thor Baldursson’s “Arlene
Chatreaux.” Baldursson, who leads
the Savanna Trio, conducted and
arranged for a 60-piece choir at a
choral festival in Cork last year
... For King, Larry Cunningham
and the Mighty Avons will shortly
complete their second LP for pre-
Christmas issue. . . . One of the
fastest moving record i
local artist is Frankie McBride's
“Five Little Fingers,” which also
entered the British top 50. It rep-
resents the start of Emerald chief
Mervyn Solomon’s plan to launch
Irish showband singers as solo art-
ists instead of pushing the rather
antiquated showband image. . . .
Ruth Moore, whose “Born to Be
With You" (cut with the Capitol
showband) did fairly well in the
U. S. a couple of years ago, signed
a five-year Pye contract under
which the Phil Coulter-produced
“Till Then My Love" is the first
KEN STEWART

record.

LONDON

Philips is following EMI's pol-
icy of issuing classical albums in
stereo only with effect from next
month. EMI classical product has
been stereco only since July, and
CBS is believed likely to take the
same decision soon. . MGM
Records hosted a reception in its
new London offices at Dean Street
to mark the release of its first
single here since it went inde-
pendent. The record is “Good
Times” by Eric Burdon and the
Animals, who attended the shindig.

The Shadows won the Yugoslav
National Song Contest in Split
with “Beat No Moru," a Yugoslav
tune they performed as “Running
Out of World™" with English lyrics
by Don Black. The contest was
organized by EMI and Jugoton
Records of Zagreb.

EMI has signed the Move, for-
merly on Deram, for its Regal

ED AFTER the signing of an agreement ; 2
if&ugmduct in West Germany on Polydor are, left to right, Heinz

i Deutsche Grammophon;
o e Gil Friesen, vice-president of A&M, and Deutsche

Director Heinz Holle. Polydor will release a new
the end of this month.

production manager;
Grammophon Sales

album and single by Herb Alpert at

for the release of

Michael von Winterfeld,

Zonophone label after apparently
keen bidding with Polydor. The
Move, like Procol Harum, are re-
corded by Denny Cordell’s New
Breed Productic The new label
lends a whims! touch to the
deal, being one of EMI's oldest
and associated with prewar artists
like the late George Formby. The
Move's first Regal Zonophone sin-
gle is “Flowers in the Rain” and
“Lemon Tree" to be released
Friday (25).

Keith West, currently scoring
with erpt From a Teenage
Opera (Grocer Jack)," has written
“Mister Rainbow" with his pro-
ducer and co-author Mark Wirtz
for new artist, Steve Flynn, whose
disk will b wsed Friday (25)

Sixten ksson, director of
Grammofon AB Electra, Swedish
licensces for Decca and Warner
Bros./Reprise  product,  visited
London last week with fellow ex-
ccutives, Eriksson had talks with
British record companies concern
ing plans for distribution rights in
Sweden,

The New

Christy Minstrels

played last week at the Kingsway
Casino, Southport, before going
on to Frankfurt. They taped a
spectacular for BBC TV and re-
corded some titles for a possible
single in London before their
Southport stint.

Spot Records is launching a pop
series Sept. 4 with “Timothy” by
the Scots of St. James. LP's are
planned later, and King will dis-
tribute the product in the U. K.

Rediffusion, the background
music company based at Orping-
ton, is starting its own record
label, Rim, through its interna-
tional division. Keith Prowse will
distribute

The Spectrum has shot a color
film in the Portobello Road an-
tique market area of London [u[‘
Stateside screening in connection
with its “Portobello Road” debut
disk for RCA Victor. The group
will appear in the “Captain S
let and the Spectrum” TV series
produced by Gerry
Anderson, the duo who
the “Thunderbirds” shows.

(Continued on page 55)
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THE SOUND OF THE NOW GENERATION

A bIGAT FAN‘I‘A&TIB IRGUS UF a0UNDS ON MG

r

RECORDS
i secords Is o dvision of MY HEART CRIES FOR You-

oldwyn-Mayer, Inc. Connie Francis E/SE-448
able on Ampex Tape

s

% O CHANGE—Eric Burdon
WSy Amerals  E/SE-4484

Composed and Conducted by
Alex North E/SE-4462

hcolder wine

SRR WIMEN AND SONG—Ben Colder

il

DAVID HEMMINGS HAPPENS
E/SE-4490

FOATURING
MAGIC LANTERN
SUUNDTRACE

AFRICA—ORIGINAL MUSIC FROM THE
ABC NEWS TELEVISION PRODUCTION—

E/SE-4478

FOR THE FIRST TIME—Kim Weston
E/SE-4477

N

| hamlet

| Robert
| Vaughn |

READINGS FROM HAMLET—
Robert Vaughn E/SE-4488

*GONE WITH THE WIND—ORIGINAL
SOUND TRACK 1E/S1E-10 ST

THE FASTEST GUITAR ALIVE—
Roy Orbison Sings Songs from the
Sound Track E/SE-4475

“THE SAM THE SHAM REVUE
E/SE-4479

FOREVER YOUNG—Cyril Ornadel and
the Starlight Symphony E/SE-4432

THE DIRTY DOZEN—ORIGINAL SOUND
TRACK E/SE4445 ST

SANDY POSEY—E/SE-4480

*| WON'T BE HOME NO MORE—
Hank Williams and Strings E/SE-4481

TOWN AND COUNTRY SQUARE DANCES
—Tobacco Jones and The Slickers
E/SE-4466

Music From The Original Sound Track
s Sy resats i et okt

DON'T MAKE WAVES —ORIGINAL
SOUND TRACK E/SE-4483 ST



1
AL LOROGR
OICPESTRA

THE LOTUS PALACE—The Alan Lorber A SPOONFUL OF LOVIN—The Ar};e

TUNG IN TO 3AGS VIBRATIONS

O

Verve Records is a division of Metro-Goldwyn-Mayer, Inc.
*Also avaiiable on Ampex Tape

Orchestra V/V6-8711 Schroeck Implosion V/V6-503: V/V6-8707

*ELLA FITZGERALD SINGS THE JOHNNY A GENERATION AGé TODAY—

@
Km.

MERCER SONG BOOK V/V6-4067 Kenny Burrell V/V6-8656 V/V6-8697

*THOROUGHLY MODERN "TWENTIES *BATUCADA-—Walter Wanderley
Oscar Peterson V/V6-8700 V/V6-8706

MALACHI/.
holy music
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THE SOUND OF THE NOW GENERATION

ALAC SUNDAY AFTERNOON AT THE TRIDENT
VIv6-5024 The Don Scaletta Trio V/V6-5027

V/V6-8709

l)()N SCALETTATRIO

V/V6-5030 X

*VOICES—Stan Getz

‘ BARRA LIMPA/LUIZ HENRIQUE ‘

BARRA LIMPA—Luiz Henrique

ROLAND KIRK
Now please dont yoscory, becaaifid Edich

NOW PLEASE DON'T YOU CRY,
BEAUTIFUL EDITH—Roland Kirk

THE BLUES IS NOW Jlmmy
Witherspoon and Brother Jack McDuff

V/V6-503

S 1

*SOULED OUT—The Righteous Brothers
1
Astrud |

Sé <
= mba

e
)

*RESPECT—Jimmy Smith
V/V6-8705

Gilberto

Beach

*BEACH SAMBA—Astrud Gilberto

V/V6-8708

*CREOLE COOKIN'—Bobby Hackett
V/V6-8698

1 the Piopeet Comnarcias
of e Bectes

TUNE IN, TURN ON (THE HIPPEST
COMMERCIALS OF THE '60s)—
Benny Golson V/V6-8710

*NICO: CHELSEA GIRL V/V6-5032

BE-IN THE SURREAGLISTIC ®IM WITH \ad

S.(s CURSIONSS

EXCURSIONS The Tradewinds
KLP/KLPS-8057

THE SOPWITH CAMEL
KLP/KLPS-8060

V/V6-8

[

) N\
?, b
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RECORDS

love me s

*LOVE ME—Arthur Prysock
V/V6-5029

BOBO MOTION ~Willie Bobo

MOVIES ARE BETTER THAN EVER—
Jonathan Winters V-15057

EXCLUSIVELY DISTRIBUTED BY

MGM RECORDS.

MGM Records is a division of Metro-Goldwyn-Mayer, Inc

Coming soon: the next golden album by

The Lovin' Spoonful.

KLP/KLPS-8061



TOMORROWS S0UNDS

BH00M O

] FORECAST)
TODAY

Verve/Forecast Records is a division of
Metro-Goldwyn-Mayer
*Also available on Ampex Tape

CLECTRIC bOBLIPOPS |
PUR LITTiG
bOVE-PEOPEG O

e |
(E0 "If llﬂl R(CMDS

Leo The Lion Rucnras is a mv:sron of
Metro-Goldwyn-Mayer, Inc.

OM THE MGM MOTION
“GONE WITH THE WIND"—
rnadel and the Starlight
weghony M/MS-613

SO0 WIHIIRII

3|

SOUNDS OF AFRICA—FROM THE ABC
NEWS TELEVISION PRODUCTION
“AFRICA" FT/FTS-3021

Charles Dickens The Magic Fishbone
Wilde's The Happy Prince

Rudyare

e T e =
DICKENS' THE MAGIC FISHBONE,

KIPLING'S THE POTTED PRINCESS
and more —Richard Kiley
and Julie Harris CH-1036

SWITCHED-ON 8ALES WITR

OF SABICAS “

THE ARTISTRY OF SABICAS
M/Ms-614

THC MIND-CPANDING GLASSICS
; ARG O

Hellodor Records is a division of
Metro-Goldwyn-Mayer, Inc,

BORODIN: in B Minor
‘ e ioe o Gt A
| TCHAIKOVSKY: .—‘:-'_ln‘ Juliet

BORDDIN QYMPHONY NO. 2/IN TH[
STEPPES OF CENTRAL ASIA/
TCHAIKOVSKY: ROMEO AND JULIET
Cond.: Sanderling H/HS 25061

*THE BLUES PROJECT LIVE AT
TOWN HALL FT/FTS-3025

\ V/VUZ:/ 5

\

s %fwg 4

IHE OFFICIAL ADVENTURES OF
AQUAMAN, THE FLASH and THE GREEN
LANTERN CH-1040

‘ me Little Words 3]

THREE LITTLE WORDS—ORIGINAL
SOUND TRACK M/MS-615

o

MN(Il SCONSIANT

4 PHEALIOES FOR ORCHESTI

SERGE NICC,
CONCERIE FOR VIOUN AND ORCHISTIA

i

CONSTANT: 24 PRELUDES FOR
ORCHESTRA/NIGG: VIOLIN CONCERTO
Christian Ferras, Violin H/HS 25058

Dietrich Fischer-Dieslaw

Sclwibwert
Songzs of Creeh \niquiny
i

FISCHER-DIESKAU: SCHUBERT: SONGS
OF GREEK ANTIQUITY H/HS 25062

*MAGIC PEOPLE—The Paupers
FT/FTS-3026

o Official Advantures of

TLEEErNDN

Uve-aitiom bukon of the hwre habdout chon

THE OFFICIAL ADV[NTUR&S OF THE
PHANTOM and MANDRAKE THE
MAGICIAN CH-1041

ECORDS

ROSE mmm ts

J

ROSE MARIE—ORIGINAL SOUND TRACK
M/MS-616

demit:

BEETHOVEN
q:yn‘dmnyl‘hﬂmCMlmr

e o Condenr

Phiturmerse

BEETHOVEN: SYMPHONY NO. 5-
Berlin Philharmonic; Cond.: Fricsay
H/HS 25059

ﬁ 2a5 ‘
Warfh Wonderful Winderdich

feanrrg GRANADA

<l

WARM, WONDERFUL, WUNDERLICH
Fritz Wunderlich, Tenor H/HS 25063

... AND THE TESTIMONY'S STILL
COMING IN—Mike Kellin FT/FTS-3028

8 .

CANADA—A H\stury in Story and Song
CH-1042

Metro Records is a division of Metro-Goldwyn-Mayer, Inc.

FAREWELL, SO LONG, GOODBYE—
Red Sovine M/MS-618

A

II)I\lI\UIH\( II//]\I

BANCHIERI: THE FOOLISH OLD MAN/
MONTEVERDI: 7 MADRIGALS
H/HS 25060

THE SOUND OF THE NOW GENERATION




WILDERNE
MUSIC

is proud
to be the
PUBLISHER of

MYMI
GREEN

And we are
proud to
introduce

a great artist

WO0oD
MARR

-~y
Distributed through:

Atco Record Sales
1841 Broadway
New York City

Country Music

Sales-Programming Workshop
To Highlight ‘Opry’ Celebration

NASHVILLE — A sales-
programming workshop, spon-
sored jointly by WSM and the
Country Music  Association,
(CMA), will be a highlight of the
42d anniversary celebration of
the “Grand Ole Opry” Oct. 19-
21,

The workshop, moderated by
Joe Epstein, will feature three
top speakers: Ed Bunker, for-
mer president of RAB, New
York, whose topic will be
“Good Operators Get the Busi-
ness”; Dolly . Kephart, Tucker-
Wayne Advertising, Atlanta,
“Why I'll Never Buy Your Sta-
tion,” and Harold Krelstein,
Plough Inc., Memphis, “Will
Success Spoil Country Music.”
Epstein is account executive for
Luzianne Coffee, a long-time
country music sponsor.

The agenda for the conven-
tion features one new addition
this year, a show by the Fender
Instrument Co., at .which top
performers will do a show using
Fender guitars. Their names will
be announced at a later date.

In addition to the official
WSM-sanctioned events, the
convention will feature the
Music City Pro-Celebrity Golf

By BILL WILLIAMS

“Tournament (Oct, 14-15), and

the CMA Awards banquet and
Hall of Fame Presentation Fri-
day, Oct. 20. The CMA will
have its annual membership
meeting Thursday, Oct. 19, and
scores of private parties will be
hosted throughout the week.

Here is the official WSM
agenda:

Registration, Thursday, Oct.
19, 8 am.—9 p.m.

Fender Instrument Co.,
Country Music Show, Thursday,
3 p.m.
WSM  Breakfast, & Opry
Spectacular, Friday, Oct. 20,
8 a.m.

WSM-CMA Sales program-
ming workshop, Friday, 10:15
a.m.

Dot Records luncheon and
show, Friday, 1 p.m.

Decca Records party and
show, Friday, 5-7 p.m.

WSM Friday Night Opry,
Friday, 8 p.m.

RCA Victor Breakfast and
show, Saturday, Oct. 21, 8:30
a.m.

Columbia Records luncheon
and show, Saturday, 12 noon.

Capitol Records party and
show, Saturday, 5 p.m.

Van Dyke Combines
Soul, Sophistication

ATLANTA — LeRoy Van
Dyke is considered by many to
be one of the prime innovators
today in country music, espe-
cially when it comes to present-
ing a live show. This was certain-
ly evident Friday (11) in his per-
formance at the Playroom here.
Dyke’s repertoire ranged from
a modernized version of the old
country classic “Oklahoma Hills”
which featured a funky organ
trilling in the background, to
a rousing version of the pop
hit “I Know a Place.”

At the same time his “When
I Lost My Baby"” was pure soul,
and a wailing organ gave the
song driving force. A trademark
of a LeRoy Van Dyke perform-
ance is tuxedo'd poise and
poise and polished production.
Though he didn't have them
with him for his Playroom stint,
he often uses girls (the Auction-
ettes) for vocal harmony and
usually has one or more pop
tunes in his repertoire. He

never slacks a second, every
number gets full effort, he's
turned on all the time. His best
effort of the night was a tune
called “I've Never Been Loved,”
but his past hits “Walk on By”
and “Auctioneer” were both
crowd pleasers and both were
presented with all of the com-
mand of attention of a stage
general. His is an act that fits
in both country music night-
clubs and the plush hotel clubs
— highly entertaining every
minute, CLAUDE HALL

Jim Cheatham Dies

DALLAS—1Jim R. Cheatham,
70, Dallas independent record
producer and head of Bolivar
Music Co. and Cheatham Rec-
ords, died Aug. 10 at Baylor
Hospital here following a heart
attack. He had been in ill health
a year.

Yesteryear's Country Hits

COUNTRY SINGLES—
5 Years Ago
August 25, 1962

Wolverton Mountain—Claudine King
(Columbia)

Devil Woman—Marty Robbins
(Columbia)

Adios Amigo—Jim Reeves

(RCA Victor)

The .Comeback—Faron Young
(Capitol)

Trouble’s Back in Town—

Wilbum Brothers (Decca)

Call Me Mr. In-Between—Burl Ives
(Decca)

A Little Heartache—Eddy Arnold
(RCA Victor)

Mama Sang a Song—Bell Anderson
(Decca)

. She Thinks | Still Care—

George Jones (United Artists)
Everybody But Me—Ermest Ashworth
(Hickory)

-
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COUNTRY SINGLES—
10 Years Ago
Avugust 26, 1957

Bye Bye Love—Everly Brothers
(Cadence)
. Teddy Bear/Loving You—
Elvis Presley (RCA Victor)
. Whole Lotta Shakin' Goin' On—
Jerry Lee Lewis (Sun)
. Fraulein—Bobby Helms (Decca)
. Gonna Find Me a Bluebird—
Marvin Rainwater (MGM)
. Four Walls—Jim Reeves
(RCA Victor)
. Fallen Star—Jimmy Newman (Dot)
My Shoes Keep Walking Back to
You—Ray Price (Columbia)
. Fallen Star/Prize Possession—
Ferlin Husky (Capitol)
10. White Sport Coat—Marty Robbins
(Columbia)
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Grand Ole Opry 42d Birth-
day show, 9:30 p.m., Opry
House.

Pamper Music Dance, Satur-
day, 10 p.m.

Columbia Coffee Clatch, Sun-
day, Oct. 22, 7:30 a.m., Hermi-
tage Hotel.

All events, unless otherwise
noted, will be held at the Mu-
nicipal Auditorium, The registra-
tion desk will be open each day
at the auditorium. All pre-
registration packets also will be
picked up at the Municipal Au-
ditorium. No packets will be
mailed out in advance,

i

MOTEL MEN AT
HALL OF FAME

NASHVILLE—Motel chain
operators, considering locating
in Nashville, were among the
3,575 who visited the Country
Music Hall of Fame-and Mu-
seum this week. The Chamber
of Commerce was instrumental
in this visit, seeking to have the
firm representatives get the best
possible impression of steady
tourism in the Nashville area.
Old-timer Cliff Carlisle also was
a visitor, along with the young
Hillsiders from Liverpool, who
had just been signed to an RCA
Victor contract. Joining them
were Yuko Kusunoki, assistant
director of the Tokyo Grand
Ole Opry.

1000000000000

Bluegrass Forgotten
Down Lexington Way

LEXINGTON, Ky. — Virtu-
ally no bluegrass music is pro-
grammed in this area any more,
the heart of the bluegrass coun-
try.

Tip Sharp, music director of
WWKY, Winchester, plays a lit-
tle of it, but does not feature it.
“My problem is that I can’t get
real bluegrass music any more,”
Sharp said. “I haven’t had any-
thing genuine in two or three
years. What I play is pretty old.”

WVLK, Lexington, devotes
an hour and a half to country
music each morning (5:30-7)
but plays no bluegrass. Tom
Arkle, music director, said the
show is programmed strictly
from the charts, and from mail
received by DJ Arty Kay. “We

just don’t get requests for blue-
grass music,” he expalined.

WAXU, Georgetown, pro-
grams an hour and a half each
afternoon of country music, but
follows a middle-of-the-road ap-
proach, with no bluegrass and
no horns. Hank England is mu-
sic director, and he follows the
“pure” approach.

WPDE, Paris, is an all-coun-
try daytime station, on which
little or no bluegrass is heard.
Jim Withrow, who does the mu-
sical program, sticks to the
charts,

These four stations blanket
the bluegrass area of Kentucky,
an area in which pop music out-
does country, and in which
bluegrass music is nearly for-
gotten.

Connie Smith Effective
At N.Y., Nashville Debut

NEW YORK — Although
hampered by a severe cold,
Connie Smith sang out with full
feeling and impact at her Nash-
ville Club opening here on Aug.
11. Whether up-tempo with her
current RCA Victor hit “Cin-
cinnati, Ohio,” or poignant as
in Melba Montgomery’s “Don’t
Keep Me Lonely,” Miss Smith
was completely effective and
the good-sized audience appreci-
ated her efforts.

Her program also included
her singles “The Hurtin’s All
Over” and her excellent con-

cluding number, “Once a Day.”
But, Miss Smith did well
throughout. with “I'll Come
Runnin’,”  “The Twelfth of
Never,” and “How I'd Love to
Be Alone With You” among the
standouts.

Her guitarist, Larry Fullam,
displayed a strong voice in solos
of “Danny Boy” and “Cause I
Have You.” Between her two
Aug. 11 sets, Victor threw a
birthday party for its artist.
Dick Curless, Tower artist, was
in fine voice to open the pro-
gram. FRED KIRBY

JIMMY KLEIN, left, talks with Jamey Ryan, one of the new talents
in his booking agency, who recently signed a Columbia contract, and
Darrell Glenn, who has been managing Miss Ryan.

AUGUST 26, 1967, BILLBOARD
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Nashville Scene

Some of the most successful
songwriters in the business turn
to other successful writers when
they want material for their ow
recording. Hank Mills is a
in point, The Moss-Rose
who turned out such hits as “Girl
on the Billboard” and “Little Ole
Wine Drinker,” turned to Kapp
rtist Hogh X Lewis when it
came time to do his Decca ses-
ion. The upcoming release is ti-
tled “I Wasted All the Rest,” a
parody on what one free-living
soul considers the most important
hings in life. . . . Red Foley
es Nashville on a trip that
takes him from one end of the
country to the other. Between an
sppearance in Charleston, W. Va.,
and his return to Nashville in
September, he will have made
shows at such places as Disney-
and in California, Anchorage,
Seattle and Elkhorn, Wis. While
n the Hollywood area, he’s slated
for radio and TV appearances.

Del Reeves and Bobby Golds-
boro have teamed up with some
great material to cut an album
due out in October. Before that,
a single of this duet will be on
the market. . . . Sammy Jackson,
a friend of many of the country
music artists, is doing a country-
pop tune on his debut for Com-
merce Records, Jackson co-stars
Roy Orbison in “Fastest Gui-
r Alive." The name of his new
une is “Troublemaker.”

The Gosdin Brothers, Vern and
Rex, cut a dozen sides for an LP
release. This group ‘works closely
with top West Coast DJ BIff
Collie. . . . Freddie Hart has taped
63 DJ promo-ID tapes after be-
ng deluged with requests, Paul
Cohen at Kapp is planning a big
push for Freddie. Jamey
Ryan, who is married to St
Charley Dick, has her sec-

ond big tune going for Columbia,
and is being managed by Jimmie
Klein, who now has under his
wing for booking such artists as
Bud Logan and the Blue Boys,
the Harden Trio, Lonzo and
Oscar, Johnny Carver, Bobbie
Shelton, Boddie and Dude, Marti
Brown and Pam Dickinson. Ar-
leen and Robbie Harden also are
booked as a duet.

Ferlin Husky's son, Danny, ac-
companied him on the drums
during his recent stint at the New
Yorker Hotel's shville Room.

. . Monument's Fred Carter got
some strong encouragement. The
firm’s Tex Davis sent out six dubs
of the young man’s new release
and got picks in all six markets.
They then worked 48 consecutive
hours getting the record. pressed
and distributed. . . . Stringbean’s
new release is prophetic, “I'm
Goin' to the ‘Grand Ole Opry' to
Make Myself a Name.” It's just
out on the Cullman label, al-
though he expects to make the
move to Boone. . . . Marty Rob-
bins’ next single, out of his “To-
night Carmen” album, will be
“Gardenias in Her Hair,” Marty
wrote seven of the tunes in that
album,

Merle Kilgore's newest release,
“Fast Talking Louisiana Man”
goes along with the trend toward
“Louisiana” songs. The Pozo
Seco singers have done “Louisiana
Man,” and Jimmy Newman has
his “Louisiana Saturday Night.”
. . . Johnny Sea, at his last Co-
lumbia session, canceled one ‘of
the songs planned for recording
and substituted a brand-new one
written by Curley Putman which
he got at the last minute. . . .
Willie Nelson has concluded his
“Salute to Texas” album, featur-
ing all-Texas songs. During an
appearance at Frontier Town,

Willie's wife, Shirley, made one of
her rare appearances with him. ...
Tommy Finch, Cobra artist, made
it to town for a new release ti-
tled “Blues Skies.” . . . Ken
Rogers of National Records will
be on the WWVA Jamboree Aug
26, along with Billy Walker and
Dave Dudley.

M Records will release “Mar-
lene,” by Webb Foley., He is
backed on this by the Jordanaires.
5 . While touring Europe in
December, Monument's Billy
Walker will be a featured guest
on Frankfurt's version of the “To-
night” show. . . . The Stoneman’s
tossed a press party at the Black
Poodle for the trades. . . . United
Artists star Bobby Lewis has a
full September schedule in the
Southwest, Before that, however,
he's cutting a new album due for
a fall release Lorene Mann’s
new RCA Victor single, just out,
is titled “You Love Me Too
Little." Pretty Lorene also wrote
it

The largest ‘night crowd in_the
history of Busch Stadium was on
hand for “Country Music Night”
at the St. Louis Cardinal's game.
Nearly 50,000 were there to see
Minnie Pearl, the Wilburn Broth-
ers, Rita Faye, the Cates Sisters
and the Nashville Tennesseans.

The show was produced and em-
Penny

seed by Hap Peebles. . . .
Starr teamed with Date arti
Trevor of an appearance-packed
weekend, including TV, in New
York City.

JAB Records, headed by Jack
Stapp and Buddy Killen, now has
a string of leading artists on the
label, They include Wayne Kemp,
Onie Wheeler, Jack Reno, Johnny
Summers, Bobby Fisher and
Woodie Starr. . Jimmy New-
man has just finished a new ses-
sion, with a release due out al-
most at once Jo Aunn Pillow,
wife of Capitol's Ray Pillow, is
recuperating from neck surgery.
% Monument’'s Dolly Parton
has an upcoming date at Disney-
land. . . . Both sides of the new

Management:

Flatt & Scruggs Show
Mrs. Earl Scruggs
201 Donna Drive
Madison, Tenn. 37115

Published by:

Newkeys Music, Inc.
1531 Demonbreun
Nashville, Tenn. 37203
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Rice, Moeller Named
To NARAS Berths

NASHVILLE — Tandy Rice
and Larry Moeller have been
named co-chairmen of the 1968
National Association' of Record-
ing Arts and Sciences (NARAS)
awards presentation banquet in
Nashville

Rice, of Tandy Rice & Asso-
ciates, a public relations firm,
and Moeller, of Moeller Talent
Agency, will work with Teddy
Bart, Music-Music-Music Pub-
lishers, Bob McCluskey, Acuff-
Rose Publications, and John D
Loudermilk, - Windward  Side
Music, in co-ordinating = the
event. Plans are under way to
move the banquet away from
the country clubs and into a
large auditorium to aecommo-
date the crowds brought on by
increased membership.

Bonnie Owens release, “I'd Be
More of a Woman" and “Every-
thing That's Fastened Down"”
were written for her by Tommy
Collins. . . . Emie Ashworth and
wife, Bettye, start a six-State
swing the last half of August,
concluding, fortunately, in Ten-
nessee

Johnny Tillotson and Paul Tan-
nen visit Nashville Aug. (28) for
a country recording session for
Johnny's next MGM single and
album. The pair spent two weeks
of August scouring the archives
of country music in order to
select the best material for this
n. . . . Paul Tannen is ne-
iating foreign deals for his
o Good to Be True” copyright.
s tune is on the back of Jim
Ed Brown's big hit, “Pop a Top."

NARAS officials said interest
has been expressed by members
of the music industry in Mem-
phis and Florence and Sheffield,
Ala., concerning membership in
NARAS. It is expected 25 or
more from those cities will join
the Nashville chapter. Trustees
of the Nashville chapter will at-
tend the national board meeting
in Monterey, Calif., in Septem-
ber, taking recommentations
from the chapter concerning
changes in categories.

In the ad of
RAY GRIFF
Note Record Artist

on page 57 of the

August 12 issue of Bill-
board,

should have been listed

these releases
as follows:

“At Sunset,” “Baby,”
““Mr. Moonlight,” “There

Goes My World.”
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Billboard SPECIAL SURVEY For Week Ending 8/26/67

HOT COUNTRY SINGLES

H STAR Performer—Sides registering greatest proportionate upward progress this week.

TITLE, Artist, Label,
Number & Publisher

I'LL NEVER FIND ANOTHER YOU 12
Sonny James, Capitol 5914 (Chappell, ASCAP)

BRANDED MAN .
Merle Haggard, Capitol 5931 (Owen, BMI)

YOUR TENDER LOVING CARE
Buck Owens, Capitol 5942 (Blue Book, BMI)

CINCINNATI, OHIO .10
Connie Smith, RCA Victor 9214
(Moss-Rose, BMI)

HOW LONG WILL IT TAKE 10
Warner Mack, Decca 32142 (Page Boy, SESAC)

LONG LEGGED GUITAR PICKIN' MAN 10
Johnny Cash & June Carter, Columbia 44158
(Perkins, SESAC)

MY ELUSIVE DREAMS
David Houston & Tammy Wynette, Epic 10194
(Tree, BMI)

POP A TOP 15
Jim Edward Brown, RCA Victor 9192
(Stuckey, ASCAP)

TONIGHT CARMEN 13
Marty Robbins, Culumbm 44128
(Mojave-Noma, BMI)

DON'T SQUEEZE MY SHARMON : 12
Charlie Walker, Epic 10174 (4 Star, BMI)

NO ONE'S GONNA HURT YOU ANYMORE. . 9
Bill Anderson, Decca 32146
(Painted Desert, BMI)

BREAK MY MIND e |
George Hamilton IV, RCA Victor 9239
(Windward Side, BMI)

| CANT GET THERE FROM HERE 15
George Jones, Musicor 1243
(Glad/Blue Crest, BMI)

CAUSE | HAVE YOU 7
Wyn)n Stewart, Capitol 5937 (Central Song,
BMI

PROMISES AND HEARTS . ¢ 4
Stonewall Jackson, Columbia 44121
(Barmour, BMI)

LOVE ME AND MAKE IT ALL BETTER. . .11
Booby Lewis, United Artists 50161
(Barmour, BMI)

THE STORM
Jim Reeves, RCA Victor 9238 (Tuckahoe, BMI)

IN DEL RIO
Billy Walker, Monument 1013 (Matamira, BMI)

I'M STILL NOT OVER YOU
Ray Price, Columbia 44195 (Pamper, BMI)

ALL THE TIME 19
:m} Greene, Decca 32123 (Cedarwood,

VIN ROSE 5 11
Stu Phillips, RCA Victor 9219
(Acuff-Rose, BMI)

LAURA at's He Got That | Ain't Got) 5
Leon Ashley, Ashley 2003 (Gallico, BMI)

PHANTOM 309
Red Sovine, Starday 811 (Starday, BMI)

TRUCKERS PRAYER
Dave Dudley, Mercury 72697 (Central Song,
BMI)

NEW LIPS 10
Roy Drusky, Mercury 72689
(Screen Gems-Columbia, BMI)

WHAT DOES IT TAKE (To Keep a Man
Like You Satisfied)
Skeeter Davis, RCA Victor 9242 (Glaser, BMI)

IF YOU'RE NOT GONE TOO LONG 16
Loretta Lynn, Decca 32127 (Sure-Fire, BMI)
BLACKIACK COUNTY CHAIN 10
Willie Nelson, RCA Victor 9202 (Tree, BMI)
LITTLE OLD WINE-DRINKER ME 16

Robert Mitchum, Monument 1006
(Moss-Rose, BMI)

YOU PUSHED ME TOO FAR new |
Ferlin Husky, Capitol 5938 (Tree, BMI)

GENTLE ON MY MIND 5
Glenn Campbell, Capitol 5939 (Glazer, BMI)
JULIE . . .7

Porter Wagunar RCA Victor 9243
(Wilderness, BMI)

GOODBYE WHEELING 7
Mel Tillis, Kapp 837 (Cedarwood, BMI)
A WOMAN IN LOVE 3

Bonnie Guitar, Dot 17029 (Lin-Cal/Ring-a-
Ding, BMI)

DON'T PUT YOUR HURT IN MY HEART. 8
Conway Twitty, Decca 32147 (Wilderness, BMI)

| WASHED MY FACE IN THE
MORNING DEW
Tom T. Hall, Mercury 72700 (Newkeys, BMI)
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TITLE, Artist, Label, Weeks on
Number & Publisher Chart
THROUGH THE EYES OF LOVE 6
Tompall & Glaser Brothers, MGM 13754
(Jack, BMI)
YOU'RE SO COLD

Hugh X. Lewis, Kapp 830 (Wilderness, BMI)

| LEARN SOMETHING NEW EVERYDAY 6
Bill Phillips, Decca 32141 (Forest Hills, BMI)

ROLL OVER AND PLAY DEAD
Jan Howard, Decca 32154 (Belton, BMI)

IN YOUR HEART .
Red Sovine, Starday 811 (Cedarwood, BMI)

TOO MUCH OF YOU
Lynn Anderson, Chart 1475 (Peach, SESAC)

FOOL, FOOL, FOOL
Webb Pierce, Decca 32167 (Cedarwood, BMI)

COME KISS ME LOVE 15
Bobby Bare, RCA Victor 9191
(Melody Trails, BMI)

CALIFORNIA UPTIGHT BAND 5
Flatt & Scruggs, Columbia 44194

(Newkeys, BMI)

WITH ONE EXCEPTION 18
David Houston, Epic 10154 (Gallico, BMI)

| KNOW ONE 18

Country Charlie Pride, RCA Victor 9162
(Jack, BMI)

FAIR WEATHER LOVE 7
Arlene Harden, Columbia 44133
(Cedarwood, BMI)

NINETY DAYS 6
Jimmy Dean, RCA Victor 9241 (Forest Hills, BMI)

WEST CANTERBURY SUBDIVISION BLUES 4
Stonemans, MGM 13755 (Jack, BMI)

SOMETHING FISHY
Dolly Parton, Monument 1007 (Combine, BMI)

THESE MEMORIES
Jeannie Seely, Monument 1011 (Pamper, BMI)

MY LOVE FOR YOU
Ernie Ashworth, Hickory 1466 (Acuff-Rose, BMI)

| FORGOT TO CRY
Charlie Louvin, Capitol 5948 (Hill & Range,
BMI)

QUEEN OF HONKY TONK STREET 3
Kitty Wells, Decca 32163 (Wells, BMI)

CHOKIN' KIND 2
xihz'y)lon Jennings, RCA Victor 9259 (Wilderness,

JACKSON AIN'T A VERY BIG TOWN 2
Norma Jean, RCA Victor 9258 (Acclaim, BMI)

| JUST WANT TO BE ALONE
Ray Pillow, Capitol 5953 (Jack, BMI)

MY HEART GETS ALL THE BREAKS 2
Wanda Jackson, Capitol 5960 (Tree, BMI)

HARD LUCK JOE
Johnny Duncan, Columbia 44196 (Unart, BMI)

I'LL NEVER BE LONESOME WITH YOU 2
Cal Smith, Kapp 834 (Next Door/Touchdown, BMI)

YOU'RE LOOKING FOR A PLAYTHING 2
Jamey Ryan, Columbia 44169 (Glehi, BMI)

SHINY RED AUTOMOBILE 2
George Morgan, Starday 814" (Raleioh-Starday,

MY ELUSIVE DREAMS
Curly Putnam, ABC 10934 (Tree, BMI)

I'MAFOOL .. ... ..

Slim Whitman, Imperial 66248 (Tubb, BMI)
AMERICAN POWER

Johnny Wright, Decca 3162 (Wells, BMI)
TURN THE WORLD AROUND 1

Eddy Arnold, RCA Victor 9265
(Fingerlake, BMI)

DEEP WATER

Carl Smith, Calumbia 44233 (Milene, ASCAP)
YOU'LL ALWAYS HAVE MY LOVE 2
Wanda Jackson, Capitol 5960 (Party Time, BMI)
NOBODY'S CHILD 1
Hank Williams Jr., MGM 13762

(Milene, ASCAP)

LIKE A FOOL

Dottie West, RCA Victor 9267 (East Sial BMI1)

| DON'T WANNA PLAY HOUSE
Tammy Wynette, Epic 10211 (Gallico, BMI)

ALL MY LOVE
Don Gibson, RCA Victor 9266 (Acuff-Rose, BMI)

LAURA (What's He Got That | Ain't Got) 1
Clavde King, Columbia 44237 (Gallico, BMI)

TEAR TIME
Wilma Burgess, Decca 32178
(Forrest Hills, BMI)
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* STAR Perfarmer—LP's registering proportionate upward progress this week.
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TITLE, Artist, Label & Number

IT'S SUCH A PRETTY WORLD TODAY
Wynn Stewart, Capitol T 2737 (M); ST 2737 ($)

ALL THE TIME
Jack Greene, Decca DL 4904 (M); DL 74904 (8)

BLUE SIDE OF LONESOME
Jim Reeves,
BUCK OWENS AND HIS BUCMROOS IN JAPAN
Capitol T 2715 (M); ST 2715

JOHNNY CASH'S GREATEST HITS, VOL. 1
Columbia CL 2678 (M); (S 9478 (§)

BEST OF EDDY ARNOLD
RCA Victor LPM 3565 (M); LSP 3565 (5)

THERE GOES MY EVERYTHING
Jack Greene, Decca DL 4845 (M); DL 74ﬂ45 ()

SINGIN' AGAIN

RCA Victor LPM 3793 (M); LSP 3793 (5)

Weeks on

10

9

A4

32

6
Ernest Tubb & Loretta Lynn, Decca DL 4872 (M], DL 74872 ()

COLD HARD FACTS OF LIFE

Porter Wagoner, RCA Victor LPM 3797 (M); LSP 3797 (5)

TOUCH MY HEART ;
Ray Price, Columbia CL 2606 (M); CS 9406 (5)

DANNY BOY ’
Ray Price, Columbia CL 2677 (M); CS 9477 (S)

MAKE WAY FOR WILLIE NELSON
RCA Vicfor LPM 3748 (M); LSP 3748 (§)

STONEMANS' COUNTRY
Stonemans, MGM E 4453 (M); SE 4453 (8)

DIESEL ON MY TAIL
Jim & Jesse, Epic LN 24314 (M); BN 26314 (S)

ANOTHER STORY
Ernest Tubb, Decca DL 4867 (M); DL 74867 (S)

LONELY AGAIN

Eddy Arnold, RCA Victor LPM 3753 (M); LSP 3753 (S‘)

CONNIE SMITH SINGS BILL ANDERSON
RCA Victor LPM 3768 (M); LSP 3768 (S)

I'M A LONESOME FUGITIVE
Merle Haggard, Capitol T 2702 (M); ST 2702 (5)

IT'S A GUITAR WORLD

Chet Atkins, RCA Victor LPM 3728 (M); lSP 37?8 (8)

JUKEBOX CHARLIE

Johnny Paycheck, Little Darlin' LD 4006 (M); SLD 8006 ($)

COOL COUNTRY
Wilburn Brothers, Decca DL 4871 (M); DL 74871 (5)

APARTMENT NO. 9
Bobby Austin, Capitol T 2773 (M); ST 2773 (§)

DON'T COME HOME A DRINKIN'
Lorefta Lynn, Decca DL 4842 (M); DL 74842 (5)

DRIFTING APART
Warner Mack, Decca DL 4883 (M); DL 74883 (5)

WALKIN' IN THE SUNSHINE
Roger Miller, Smash MGS 27092 (S); SRS 67092 ()

NEED YOU
Sonny James, Capitol T 2703 (M); ST 2703 (§)

LOVE OF THE COMMON PEOPLE

Waylon Jennings, RCA Victor LPM 3825 (M); LSP 3825 ()

ALL MY TOMORROWS
Nat Stuckey, Paula LP 2196 (M); LPS 2196 (5)

PATSY CLINE'S GREATEST HITS
Decca DL 4854 (M); DL 74854 (S)

HITS BY GEORGE
George Jones, Musicor MM 2128 (M); MS 3128 ($)

AMERICA'S MOST WANTED BAND

Buck Owens’ Buckaroos, Capitol T 2722 (M); ST 2722 ($)

| CAN DO NOTHING ALONE
Bill Anderson, Decca DL 4886 (M); DL 74886 (5)

THANKS, HANK!

Jeannie Seely, Monument MLP 8073 (M); SLP 18073 (S)

SOMEBODY LIKE ME

Eddy Arnold, RCA Victor LPM 3715 (M); LSP 37'5 (S)

MR. MEL
Mel Tillis, Kapp KL 1535 (M); KS 3535 (S)
MY KIND OF COUNTRY

Marty Robbins, Columbia CL 2645 (M); CS 9445 (8)

TOGETHER AGAIN

Kitty Wells & Red Foley, Decca DL 4906 (M); DL 74906 (S)

WALK THROUGH THIS WORLD WITH ME
Georg: Jones, Musicor MM 2119 (M); M3 3119 (5)

MY DIRTY, ROTTEN, COTTON PICKIN' LITTLE MRI.IN'

Geezinslaw Brothers, Copitol T 2771 (M); ST 2771
WHAT AM | GONNA DO NOW? .
Ferlin Husky, Capitol T 2705 (M); ST 2705 (5)
LIZ ANDERSON SINGS

RCA Victor LPM 3769 (M); LSP 3769 (S)

ALL MY LOVE
Don Gibson, RCA Victor LPM ‘3843 (M); LSP 3843 (5)

BILL PHILLIPS STYLE
Decca DL 4897 (M); DL 74897 (S)

JUST JIM

31

14

11

25

10

18

26

10

18

36

18

21

~

13

w g swsns gl
Jim Edward Brown, RCA Vicfor LPM 3744 (M); LSP 3744 (8)

FROM MEXICO WITH LAUGHS

Don Bowman, RCA Victor LPM 3795 (M); LSP 3795 (S]
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International News Reports

Berlin Gala Features All-Star
International Array of Talent

By OMER ANDERSON

BERLIN—The West German record industry
has lined up the greatest array of talent ever to
appear on a single program in this country for its
“Gala Evening” disk spectacular to be presented
Aug. 26 in connection with the Berlin electronics
exhibition.

The showcase of international recording artists
includes:

Freddy, Juliette Greco, the Golden Gate
Quartet, Grethe and Joergen Ingmann, Mahalia
Jackson, Udo Juergens, Bert Kaempfert, Hildegard
Knef, Siw Malmkvist, Al Martino, Ulrik and Ulla
Neumann, Esther and Abi Ofarim, Nini Rosso,
Nino Simone, Bobby Solo, Peter Beil, Rex Gildo,
Gitte, Nina Lizell, Peggy March, Vicky, and
Wencke Myhre

The “Gala Evening” will be telecast in color
over West Germany's ARD network—Germany's
first live color TV program.

The German record industry’s public relations
organization,  Arbeitsgemeinschaft  Schallplatte
V., said the “Gala Evening” will be the most
spectacular public relations effort ever attempted
by German disk companies.

It will be carried by 12 European TV networks
which are members of Eurovision. The networks
are in England, Belgium, Holland, France, Den-

mark, Sweden, Norway, Finland, Switzerland,
Yugoslavia, Ireland and Portugal.

In connection with the “Gala Evening,” the
industry public relations group, in co-operation
with the West Berlin radio station Sender Freies
Berlin, will sponsor a pop music festival.

The following young artists have been picked
for the semi-finals: Gissy Andre, Andy, Manfred
Berger, Heidi Berndt, Don Burgess, Cora and
Frank, Waltraut Dirks, Helga and Klaus, Wolf-
gang Mano, Marcel, Marc Martin, Chris Robert,
Christl Roeder and Lil Walker,

A jury will pick the winner Aug. 31 on a pro-
gram which will be televised nationally.

The Berlin clectronics exhition will serve as a
curtain-raiser to German color TV, which will
start in October.

The Arbeitsgemeinschaft Schallplatte (AGS) is
a new organization formed by the German record
industry to conduct general advertising and public
relations for the entire industry.

Member firms are Ariola Eurodisck CBS
Schallplatten, Electrola, Metronome, Philipps,
Deutsche Grammophon, and Telefunken-Decca
(Teldec). Guenther Braeunlich, Teldec's public
relations chief, is chairman of the new organiza-
tion, with Leif Kraul, business manager of Metro-
nome, as his deputy.

British Pirate Defies Government

BEACH BOY BRUCE JOHNSTON made a special stopover in London
during a recent journey to Germany to catch the hit-parading Tremeloes
playing a gig at the Silver Blades Ice Rink, Streatham. Johnston
(center) chats backstage to (left to right) Dave Munden, Ricky West,
Chip Hawkes and Alan Blakley.
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DUTCH CLAMP DOWN ON
PIRATE RADIO VERONICA

AMSTERDAM—The future of the seven-year-old Dutch pirate
broadcaster, Radio Veronica, will be jeopardized by Dutch govern-
ment proposals to penalize anyone co-operating with pirate opera-
tions. This move would be in line with the British Parliament’s re-
cent act which has closed all offshore operations apart from Caroline
North and South.

On Jan. 1, the legal Dutch radio stations, Hilversum 1, 2 and 3,
will begin broadcasting commercials in their programs. Their chances
of profit will be greatly enhanced if the successful and popular

LONDON — When the Ma-
rine Broadcasting (offenses) act
outlawing pirate radio in Brit-
ain became law on Tuesday (15),
only Radio Caroline, the first
pirate to operate in this country,
continued to broadcast, Britain’s
second most powerful station,
the Texan-backed Radio Lon
don, ceased its broadcasts on
Monday (14), as did the other

OO0 OO

MONUMENT TO
BOW IN JAPAN

LOS ANGELES — Monu-
ment bows its own logo in Japan
later next month through its
licensee Teichiku Records its
Tokyo. Artists set for initial re-
lease are Boots Randolph, Jerry
Byrd, Knightsbridge  Strings
Robert Mitchum and Fran J
ries, Working closely with T
chiku will be Monument’s pub-
lishing associate, Nichion. The

S. label plans to relcase
Japanese music and locally pro-
duced masters on Monument in
Japan.

000000

By PHILIP PALMER

remaining offshore stations. Un-
der the act, it is now an offense
for anybody to supply a station
with material for broadcast-
ing, advertise with a station or
to give aid to a pirate. Penalties
against the act carries a maxi-
mum fine of $1,100 and/or a
jail sentence of three months,

Caroline is defying the gov-
ernment with broadcasts from
its ship off Britain’s East Coast.
The ship is now being supplied
from Holland.

Caroline North is continuing
its operations off England’s
Northwest Coast from near the
Isle of Man, which has not yet
come under the jurisdiction of
the act. The British government
will shortly issue an order in
council which will extend the
act outlawing the pirates and
those who support them to
cover such territories as the
Isle of Man. Meanwhile, Caro-
line is employing another device
to hamper the British govern-
ment’s Post Office Department
in its bid to silence the station,
Caroline is playing unsolicited
commercials, many of them
sponsoring the products of
American companies such as

Negram Bows New
Label, Hippy Promo

AMSTERDAM — A new la-
bel, new series and a hippy pro-
motion all figure in Negram-
Deltas’ winter assault on the
market. The new label will be
called Teeset, and will handle
local recordings, and be distrib-
uted by Delta. The first single
is “Now's the Time” by Teeset
Group, and the first album will
be by the same artists.

The new series include onc
from Ariola, a set of holiday
disks and a folklore collection
featuring product by artists in
Hungary, Rumania, Bulgaria,
Yugoslavia and Turkey to be
released until the title “Music
and Dancing from MMM.”

A

Some 150 Californian hippies
are due in Amsterdam next
month for a bit love-in, including
a free concert in the Vondel-
park. Negram-Delta will mark
the occasion by releasing the
first LP by the Grateful Dead
(Warner Bros.) and “All Is Lone-
liness” by Big Brother and the
Holding Company (Vogue/
Mainstream). Following the
Dutch success of “Del Capo,”
Neram-Dela has issued the first
LP by the American group Love,
Classical shots in the campaign
include six LP's of highlights
from famous operas sung in Ger-
man on Ariola’s Baccarola se-
ries.

Coca-Cola. It would have been
illegal for the companies to have
commissioned the advertise-
ments but by interspersing free
commercials, Caroline is making
it impossible for the Post Office
to prove which advertisers are
actually buying time on the sta-
tion.

Meantime, Phil Solomon, who
also heads the successful inde-
pendent label, Major Minor,
over here and who was a direc-
tor of Caroline, claims that he
has now severed his links with
the station and Ronan O'Rabhilly
claims that he is no longer man-
aging director of Caroline.

Speculation as to how long
Caroline can continue to sail
against the government ban
gives the station only a few
more weeks of operaton with its
severely depleted advertising rev-

(Continued on page 57)

RSI ltaliano
Releases 10
Aug. Records

ROME — RSI Italiano has
released its 10 record selections
for August.

They are: Dino's “lo Mi Sveg-
lio a Mezzogiorno” on RCA/
Italiana, and published by RCA-
Italiana; La Cricca 's “T" Ac-
carezzero Se Tu Vorrai” on
RCA-Italiana, and published
by RCA-Italiana; Nino Culasso’s
“La Ragazza Del Bersagliere on
Ariete/Curci, and published by
Curci; Lucio Battisti's “Luisa
Rossi” on Dischi Records, and
published by El & Chris and
Rene, Ferry, Franco, Danny
and Gaby's “Elegia Per L’ Am-
ico” Di Antonio,” on CBS-Ital-
liana, and published by Sugar-
music.

Also, Ranieri’s “Pietra Per Chi
Ama,” on CGD, published by
Sugarmusic; Fausto  Leali’s
nza Di Te,” published by
ogna, and Gianni Mascolo’s
“Noi,” on Ariston, published by
Ariston.

Radio Veronica is driven off the air.

The British government is believed to have made representa-
tions asking for the closure of Veronica following its own action
against the British pirates. If legislation is enacted to prevent supply
of and co-operation with pirate radio in Holland, it could menace
the existence of the surviving Radio Caroline stations, both of
which are likely to be dependent soon on service and provisions

from their office here.
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Monte Carlo Paces
CGD Summer Drive

MILAN — A daily 30-min-
ute music program on Radio
Monte Carlo is the spearhead
of CGD's summer sales cam-
paign, according to director
Giuseppe Giannini and promo-
tion ‘manager Johnny Porta.

Radio Monte Carlo is on the
Italian - French border, and
reaches 30 per cent of Italy's
population. A few months ago
it devoted one of its two trans-
mitters to broadcasts to Italian
territory with rapid success.

Its unfettered commercial
policy contrasts favorably with
the restrictions of the state-con-
trolled Italian Radio Co.
Burt Bacharach's “Bond Street”
(AANDM) is the signature of
CGD's program, and Herb Al-
pert of the same label provides

the closing theme with “Casino
Royale.”

The latter tune is also to be
featured in a TV serial, and Al-
pert will star on TV next month
by means of a 10-minute film
produced by AANDM. Further
promotion on AANDM artist
will be discussed between Gian-
nini and AANDM’s Gil Friesen.

CGD is getting increasing
reaction on Lola Falana (Re-
prise). She starred in the re-
cent “Studio One" TV series,
took part in the July Internation-
al Light Music Festival at Ven-
ice, and has 45 nightclub ap-
pearances booked. She will star
in the upcoming movie “Lola
Get Your Gun,” and with an-
other Reprise artist, Donna
Loren, is tipped for the 1968
San Remo Festival.

Inelco Growth Impressive

AMSTERDAM — Participa-
tion in a national record club,
formation of its own music pub-
lishing outlet, artist signings
and a full list of home-grown
and foreign hits is the impres-
sive total of the year's trading
ending last month for the Inelco
Co. The record club has
been started in conjunction with
other Dutch disk manufacturers
and importers. The publishing
firm is called Universal Songs,
and is being run by Wim Land-
man. New artists signed by In-
elco have included Lex Goud-

smit, who plays Tevye in the

Dutch version of “Fiddler on
the Roof” entitled “Anatevka.”

The company has also signed
Connie Vink, member of the
Dutch team for the Knokke-Le-
Zoute song contest in Belgium
this year, and is planning an ex-
pansion of its local rhythm and
blues and beat group roster
shortly.

Successful visitors to Holland
during the year whose records
are licensed to Inelco were Al
Hirt, Sylvie Vartan, Rita Pavone
and classical artists Peter Ser-
kin, Van Cliburn, Erich Leins-

(Continued on page 56)




International News Reports

Det Sets Up Own Distribution

ROME — Det Records, part of the Campi
group, inaugurates its own distribution system
Manager and a&r director Ezio
Leoni also revealed the company intends to ac-

as of Sept. 1.

quire foreign masters.

Also, Tilesi, formerly with GTA, will manage
the sales staff of 15 full- time representatives and
two inspectors. Labels distributed will be Det, Det
International, Cam, Campi Editore and Tank.

Following an agreement with Europhon Pro-
Det will handle Udo Juergens’
release since the end of his contract with Ger-

ductions,

Talks between Leoni and Vogue International
president Leon Cabat have resulted in Det dis-
tributing disks by French artists Clothilde and
Richard and Samuel. Leoni will supervise record-

ings in ltailian. International will handle British

S. Kruger.

first
Matano.

man Vogue. The titles are “Che Vuoi Che Sia™ and

“E’ Tutto Qui,”

Sonne.”
ment with Montana.

Col. of Canada
Has Sales Meet

TORONTO—Columbia Rec-
rds of Canada Ltd.s two-day
sales conference Aug. 8-9 at
the Inn on the Park for Toronto
and Montreal branch represen-
tatives was highlighted by the
sew product presentation keyed
1o color slides from Expo 67,
Key dealers, radio stations and
trade press were invited to join
the Columbia personnel for the
Expo-oriented presentation.

Peter Munves, product man-
ager for Columbia Masterworks,
attended the Canadian meet to
atroduce new Masterworks pro-
duct and review its special mer-
chandising techniques. Other
sew  product from Columbia
and affiliated labels, and from
mh labels as Starday in the
S. and Jacques Canetti in
rance, distributed in Canada
Columbia, were presented
v executives of the Canadian
company.

A one-day sales conference

Columbia’s western distribu-
%ors was held in Vancouver
Aug. (15) by Jack Robertson,
general manager, sales and mar-
teting, and John Williams,
wewly appointed director of
merchandising, for Van Horne
ctric, distributor in British
Columbia, and Canadian Elec-
wonics Ltd.,, Alberta and Sas-
tarchewan distributor.

Latin Disk Men
To Meet in Chile

CARACAS — Member coun-
=es of the Latin American Free
Trade Association (LAFTA)—
“rgentina, Brasil, Chile, Mexico,
®araguay, Peru, Uruguay and
snezuela—will attend the First
onal Meeting of the Rec-
Industry to be held Aug.
¢ in Montevideo, Chile, ac-
swding to Carlos Esparragoza,
weretary general of the Venezu-
#an Association of Record Man-
sfacturers.

Esparragoza, who will repre-
et Venezuela, said that the
mepose of the meeting is to es-
waiish effective relationships be-
n member countries that
facilitate the task of eco-
sumic integration of the industry.
“wparragoza added: “The dele-
pees will present the problems
“at the record industry faces
% their respective countries so
%at each will have a voice in
% shaping of policy for future
megration. An important topic
he agenda will be the dis-
n of how to provide tech-
meal assistance to lhc industry
® member countries.”

ADVERTISING IN

@ BUSINESSPAPERS
MEANS BUSINESS

M

Italian lyric versions of “Was Ich
Dir Sagcn Will" and “Immer Wieder Geht Die
Campi will publish through an agree-

with

Ember product by artists such as Roy C., the
Peanuts, Paul's Troubles and Jerry Jackson as a
result of a deal with Ember’s president Jeffrey

Det has gained several new Italian artists, in-
cluding Gianni Davoli, Alberto Anelli and Roberto

In the publishing field, Campi has concluded
an agreement
whereby Tree material will be exploited here

Tree Music of Nashville

under a set-up to bc called Roman Tree.

From The

Music Capitals
of the World

o Continued from page 46

Franklyn Boyd, independent mu-
sic publisher, is in the 5
shopping for catalogs. He is visit-
ing New York, Detroit and the
West Coast.

l.uesl local flower power effort

“Lets Go to San Francisco” by
lhc Flower Pot Men on Deram,
John Carter and Ken Lewis, for-
merly with the Ivy League, pro-
duced the record and sang for it.

The CBS decision to release the
works of the hitherto unknown
American composer Charles Ives
here has worked out in sales. The
latest album release is of his
choral works.

Transatlantic has acquired mar-
keting rights here for the low
price  American classical label
Everest, previously released
(hrcugh the World Record club.
Initial issue under the new deal
will be 16 albums on Sept. 8, in-
cluding works by Shostakovich,
Vanghan Willlams and Mabhler.

MGM will reissue soundtrack
album of “Gone With the Wind"”
to coincide with impending rerun
of the film classic. Argo is re-
leasing next month the first six of
a 14-album anthology called “Po-
etry and Song Aimed at Students
in Their Early Teens.” Artists
participating include Patrick Wy-
mark, Barbara Jefford, Prunella
Seales, Ewan MacColl, Peggy Sec-
ger and the St. Johns College
choir.

Peter Callender wrote English
lyrics for the ll.llnn hit “Perdono”
under the title “You're Leaving,”
and it's the debut record of Kim
and Kelly, daughters of Canadian-
born TV personalities Bernard
Braden and Barbara Kelly.

NIGEL HUNTER

MADRID
Hispavox general director Jose
Manuel Vidal, commercial direc-
tor Luis Vidal and international
catalog director Luis Calvo will
attend the Pye/Warner Bros.
convention in London next month.
Calvo will supervise the Spanish
lyric recording of Sandie Shaw’s
“Tonight in Tokyo" while there.
. Arthur Garcia (Marfer), 1966
wmm.r of the Spanish-Portuguese
Song Festival, was guest of honor
at this year's event held in Oporto
Aug. 13-15. Raphael (Hi
vox), top Spum\h male singer
big in South America. His new
single mxl month will be “At
Sunset,” the main song from his
second movie musical. Luis
Aguile (Sonoplay) is back from
a Venezuelan tour, His song “La
Chatunga” is No. 10 here. Argen-
tine singer Alberto Cortez, now
living in Spain, took part in the
song festival at Argigento, Italy,
Aug. 15-16 with his own com-
position “En  Un Rincon Del
Alma.” Luis Sagivela, formcrly di-
rector of Zafiro Records, is now
Odeon general delegate for Ma-
drid and Central Spain. . . . T
recent Al Caiola “King Gui
LP released in the States contains
“Frento a Palacio” written by the
< 2ok arann T os Delesillias

Marfer is releasing 10 EP's by
Spanish and Portuguese artists in
Portugal next month

The new Spanish singer Lorella
has signed with Hispavox, and is
preparing an LP of her own com-
positions and original song:
RAFAEL REVERT \l-\RTl'\I-I

MEXICO CITY

Frank Sinatra's TV program
“A Man and His Music”
aired Friday here (28),

Dana (Musart) appeared here
three weeks, did several TV
shows. Libertad Lamarque

is in Argentina Angelica
Maria (Musart) is making a new
movie. . . . Mexican variety show
producers are off to the States
to study color production for Mex-
ican TV song shows . Live
color variety shows expected here
on all three capital channels be-
fore the end of the year. . .
Lawrence Fried, New York free-
lance photogra apher, is here shoot-
ing color photos of Capitol's go-go
TV show to be submitted along
with other photos as part of an
upcoming takeout in Newsweek
n “the old and the new" in Mex-
ican business. . Although the
contrast between folklore stand-
ards and modern American mu-
sic is more evident every day, TV
folklore programs still draw con-
sistently high ratings on TV
Chile’s Mona Bell will appear
on Silvia Pinal’s TV program
Mexican artists have been invited
to Detroit’s celebration of Mex-
ican Independence in bcplc'nhcr
The Mexican government is
exp.mdmg its highly successful
program of “Sunday concerts”
with pot Mexican recording stars,
offered free each Sunday morning
in the city's parks. . Emily
Cranz (Capitol) and Lalo Gon-
zalez performed in a special pub-
lic homage to Vicente Saldivar,
Mexican world featherweight box-
ing champion. Excelsior, daily
newspaper, hired over 50 artists
for 50 artists for Saturday's (29)
3%-hour subscription raffle, aired
on national radio and TV o
Los Panchoes are back from
Peru, Soccer player Ernesto
Cisneros mped his second single
. The music union and record

wmpumcs still in talks over new
contract; now in their fourth week
. . . Pedro Vargas and Imelda
Miller, RCA Victor Mexicana,
will do three special television pro-
grams.

Amalio Mendoza (“La
curi”) signed for
riev

Taria-
a_television se-
: . Carlos Lico (Capitol)
s a night club date

I'llnquc Guzman’s second single
on his own label, Acuario, was
released last week . An Ameri-

can mariachi group from Tucson
sang on television here and met
city officials during a special tour

Armando de Llamo and Manuel
Vlllareul CBS (Columbia) were
in Miami for the Columbia con-
vention. . . . Maria Elena Mar-
ques presents sections of night-
club shows on her weekly hour-
long TV show. The Second

Clanuantinn sl W Sl L el

Spanish Label
Sets Up Own

Distribution
MADRID — The Spanish
label Ekipo, formerly distrib-

uted here by Vergara, has be-
come totally independent with
its own nationwide distribution
network.

The company has its main
office in Barcelona and a branch
office in Madrid. Specializing
in Spanish folk music, Ekipo
also has a local pop catalog and
is currently negotiating with
U. S. and European compa-
nies to obtain distribution rights
of foreign labels in Spain.

Chief executives of the new

company are: president, Arturo
Mas Aguado; sales director,
Luis Cuesta Villanueva, and

promotion and publicity, Ramon
Morenilla.

opened Tuesday (25) in Mazat-
lan. . . . Los Tres Ases' new
disk is “Margarita”, . Carlos
Lyra sings a dozen of his own
compositions on a new LP, . . .
Percy Faith sent a copy of his
recording of “La Mentira” to com-
poser Alvaro Carrillo, who re-
ceived it in a special ceremony at-
tended by CBS executives Regi-
naldo Cepeda, Armando de Llano
and Maria Teresa Flores. .
Venus Rey, president of the Mu-
sicians  Union, announced the
union has purchased 500 homes
which will be sold to musicians at
less than $4,000 each. . . . Elvira
Quintana, star of a new soaper,
“Adriana,” waxed the title song.
Every TV soap opera now has a
title song spinoff.

Amprodis (Mexican Association
of Record Producers) and Musi-
cians Union reached agreement on

(Continued on page 56)
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Message no. 2 to record
companies:

Your artists are invited to
participate in the only
musical event and take
advantage of the strongest
promotional vehicles of
the Italian Autumn.

That is the best moment
to promote a new release,
when the summer hits
exhaust their sale push.

An audience of 20 million
people will follow the
three night show, entirely
broadcasted and televised
on the national network.

Check Billboard Aug. 12
issue (Page 61) and
contact:

1.5.A.—Piazzale Clodio 61—
Rome, Italy. Tel.:
{ Gen. Mgr.: Maria Luisa Pisan.

35.39.96
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new contract, resumed work Mon-
day (7) . Lee Schapiro, RCA
Victor, international department
manager, is here. . . . So la
Unica (RCA Victor Mexic
started a club date in Los Angeles
Friday (11). . RCA Victor
Mexicana will release “Brass a Go
Go" with John Ringling North
and “Latin Horn” with Al Hirt.
. .. Capitol de Mexico will release
e soundtrack from a new Mex-
motion picture, “Los Cai-
fanes,” in September. . . . Carlos
Lico (Capitol) will sing the title
song from “Los Caifanes,” “Fuera
del Mundo,” on a single to be re-
leased simultaneously with the
movie’s soundtrack. . . . Capitol
signed for 26 weeks with the na-
tional television network to do a
series of half-hour, live programs
spotlighting rock groups. The
show will offer a prize each
month to contestants, consisting
of a completely paid-for birthday

party.
KEVIN KELLEGHAN
MILAN

The parade catalog is now dis-
tributed by Italian Decca. Its one-
year-old artist roster includes Ni
Fidenco, Donatella Moretti,
Powell and Roberto Fia. In co-
operation with General Music,
Parade also releases most of Italy's
leading movie soundtrack material
on singles and LP's.

Herbert Pagani, recent winner
of a press award as the most
promising new talent, has
switched from Cemed-Carosell to

TIFFANY RECORDS

presents
PPUNTAMENTO"”
by LUCIA VALERI

published by
RIMI EDIZIONI MUSICALI

Saar. Orietta Berti, Polydor’s best
seller here, has recorded “Naked
Feel” for the soundtrack of Carlo
Ponti’s “L'Uomo Dei Sei Palloni”
starring Marcello Mastroianni and
Catherine Spaak. Domenico Mo-
dugno (Curci) has recorded “Ho
Paura Di Perderti,” Ttalian ver-
sion of the main theme of “I
Killed Rasputin,” recently pre-
sented at the Cannes Film Festi-
val. . . . Adamo (Italian EMI) will
film a one-hour show and several
sl%gmcnls for Italian TV Oct.

-11.

The Fourth Festival of Roses is
scheduled for Oct. 3-5. Vedette
has released the American song,
“Light My Fire," by the Doors
(Elektra) and plans an LP for next
month. . . . Edizioni Fiera’s “Se
Te C'e' Soltano Quell 'Uomo,” re-
corded by Cilla Black as “There
I Go” for an LP, has been cut as

a single by Vikki Carr (Liberty).
“You Only Live Twice,” the
main theme from the James Bond
movie, is available by Nancy Si-
natra (Reprise) and Santo and
Johnny (Belldisc) as well as in
the United Artist soundtrack.
The Beach Boys' “Heroes and
Villains™ has been issued on
Brother through Italian EMI. Los
Bravos (Tiffany) will appear in
the Venice International Festival
of Beat Groups Sept. 22-
GERMANO RUSCITTO

NASHVILLE

The Pozo Seco singers, two of
whom have moved to Nashville
permanently, are due for a new
release, “Louisiana Man." The
session was done by Bob Johnston.
... “Everlasting Love,” by Monu-
ment's Robert Knight, is getting
reorders in many sections of the
nation. They amounted to some
12,000 in three weeks, according
to Monument officials. Knight is
slated to do the Gerry Blavat
show in Philadelphia (15), then a
show for WAKY, Louisville, two
days later. . . . Clifford Currey
has a new EIf release just out to
coincide with the NARA meeting.
It's titled “East, West, North or
South.” . . . Bobby Russell is do-
ing an_independent session with
Billy Swan, whose first release
was on Rising Sons. . . . Chet
Atkins has been asked to play a
concert at the London Palladium
in the spring.

The Mercury-Smash office here
had its hands full, first with ses-
sions by Roger Miller, and then
follow-up sessions by Jerry Lee
Lewis. . . . A show headlined by
Carla Thomas and Otis Redding
from the Stax-Volt stable in Mem-
phis drew phenomenal crowds in
this city. . . . Busy Brenda Lee,
having just closed at Harold's
Club in Reno, opens at the Steel
Pier in Atlantic City, then goes to
the Shoreham Hotel in Washing-
ton. After that it's her annual
tour to seven Asian countries,
which includes another TV spec-
tacular, then a week at “home”
with occasional show dates sand-
wiched in, then off to England

)

and the Continental for three
weeks. BILL WILLIAMS
NEW YORK

Trio Parana signed to Jackson Art-
ists' Corp., Kansas City, Mo., firm.
. . . Flip Wilson, whose current
Atlantic LP is “Cowboys and
Colored People,” will appear at
Central Park with Lou Rawls on
Saturday (19) and with Ahmad
Jamal on Monday (21). . . . Neil
Diamond, Bang Records artist, cur-
rently at Fred Weintraub's Bitter
End. . Mason Williams will
write. an act for .the Tijuana
Brass. He's also working with Allan
Blye on material for the Associa-

VE N ICE always exercises a deep fas-

cination for the world-wide public.
Master recordings of two hit songs dedi-
cated to this famous ltalian city are still
available for some territories:

“VENEZIR NO” (non cambia mia)

— Venice Never Changes —

and
“NIGHT GONDOLA SERENADE”

For dealings and requests of sample records, please apply to:
PEER EDIZIONI MUSICALI srl.
Piazzetta Pattari 2, |

Tel.: 864.038

20122 Milano, Italy

56

tion and Chad and Jeremy. . . .
The Lettermen, Capitol group, have
recorded a special promotion disk
for Sears, Roebuck & Co.'s back-
to-school program.

Eddie Layton, Epic artist, is now
offical organist at Yankee Stadium.
. Della Reese, ABC artist, has
a two-week date at the Sands
Hotel, Las Vegas, starting Sept,
4. . . . Bill and Steve Jerome's
independent production firm has
moved to offices at 1697 Broadway

. Lana Cantrell, RCA Victor
artist, currently headlining at the
Chequers, nightclub in Sydney,
Australia. . . . The Glories begin a
10-day engagement at the Uptown
Theater, Philadelphia, Sept. 1.

The Kingsmen, Wand artists,
will appear at the Minnesota State
Fair on Friday (1). . . . Peter Nero
is booked for 55 college concerts
through the end of the year. . . .
The Coronados are slated for
Grossingers Hotel on Thursday
(31). . . . The Serendipity Singers
will perform a Dayton, Ohio, con-
cert Friday (1). . . . Della Reese,
who recently appeared in Chi-
cago's Scotch Mist and Atlantic
City's Le Bistro, arrives in New
York Monday (21) to tape a series
of TV shows, including the “Mery
Griffin Show.” She will then re-
turn to Hollywood where she will
tape the “Woody Woodbury
Show,” “PDQ" and “Hollywood
Squares.” She begins a two-week
stint at the Sands Hotel in Las
Vegas on Sept. 8,

The Four Seasons will perform
at Asbury Park’s Covention Hall
on Saturday (26). . . . The Darling
Sisters and the Cowsills have been
signed by Leonard Stogel for per-
sonal management, The artists
will make their disk debut on

GM. . . . Del Serino of Peer-
Southern is visiting Los Angeles
as the guest of Kama Sutra Rec-
ords for Tony Bruno's West Coast
opening. While on the Coast, Se-
rino will confer with Peer-South-
ern's Billy Walters and Sonny
Skylar. . . . Roy Head will wax
his first album for Mercury in
Memphis Friday (1). . . . Lois and
Karen, also known as the Sherry
Sisters, are featured in a three-
minute color film, in which the
girls sing “Army Bound,” their
latest Epic disk. . . . Alan Lorber
will guest on Tom Wilson’s “Mu-
sic Factory” on WABC-FM on
Saturday (26).

The Young Rascals are filming
a pop music segment in Hawaii
for an NBC-TV Thanksgiving
program, . . . The Roman Num-
erals have been extended through
Labor Day at Carnaby's. The
group has been inked by Colum-
bia Records. . . . Neal Hefti will
compose and conduct the original
score for Universal Pictures' “New
Face in Hell,” which stars George
Peppard, Raymond Burr, Gayle
Hunnicutt and Susan Saint James,

PARIS

CBS president Jacques Souplet
will hold a press luncheon Sept.
19 to announce commercial and
artistic policy of the company for
the 1967-1968 season. After the
luncheon, CBS artists Les Com-
pagnons de la Chanson, Henri Sal-
vador, Guy Beart, Patachou, Man-
itas de Plata, Joe Dassin and Car-
avelli will gather round an 80th
birthday cake for Maurice Che-
valier, whose new CBS album will

Stigwood Yaskiel Gets
AGM in Polydor Area

HAMBURG—Stigwood Yas-
kiel International has acquired
the A&M label for the Polydor
territories of Germany, Austria,
Switzerland, Scandinavia and
the Benelux countries. The com-
pany is seeking new masters
and catalogs for placement with
Philips and Polydor. Various
“one-shot™" deals had been made
since Stigwood-Yaskiel Interna-
tional came into being six
months ago and the company
had also acquired, exclusively
for Polydor, the Acta label, in-
cluding the current U. S. hit,
“Step Out of Your Mind" by
the American Breed.

In a review of the past six
months, Lawrence M. Yaskiel
and Peter Knight said the com-
pany got off to a good start

with high chart activity for the
Who (“Happy Jack”), the Cream
("I Feel Free"), the Easybeats
(“Hey Joe”), the Bee Gees
(“Spicks and Specks™) the Lovin'
Spoonful and Sandy Posey.

“Whenever they have been
available we have brought all
these artists—except for the
Lovin' Spoonful—to Germany
for promotional visits and TV
appearances, radio and press ex-
posure. This has culminated in
our celebrating our most success-
ful month to date,” Yaskiel said.

“For the first time this year
Polydor has more singles in the
charts than any other German
company—nine in the Top 40 of
which six are promoted by Stig-
wood-Yaskiel International,” he
added.

be launched on this date. . . . “Un
Adieu,” by Jean-Paul Cara (Phil-
ips), a finalist in the 1967 Rose de
France Song Contest, is to be re-
corded in Italian by Gianni Mo-
rani. Another Jean-Paul Cara song,
“Les Amoureux Sont Les Memes"
has been acquired by Frank Si-
natra Productions. Both songs are
published here by Raoul Breton.

. Polydor's Marcel Amont is
making a big impact here with a
French version of the Lee Hazle-
wood tune, “The Girls in Paris,”
entitled “Les Voisins.” Another
Lee Hazlewood song, “Love Eyes,”
has been recorded in French for
Philips by Michele Torr. The
French version, “Regarde,” is by
Franck Gerald.

Barclay has launched a new
label, Psychedelic, with a record-
ing by “Professeur Frichmouth.”
... In addition to the new Philips
singles  series, “Parade” (Bill-
board, Aug. 12), other companies
are stepping up single releases.
Vogue has put out the new Sina-
tra recording “The World We
Knew" as a single, Polydor has
released two Rolling Stones num-
bers by the Who as a single and
Pathe-Marconi has released sin-
gles by Anthony Quinn (“I Love
You, You Love Me"”), Chris Far-
lowe (“Moanin’ ") and Sylvia De-
sayles (A Whiter Shade of Pale").
. .. Vogue has released the Nancy
Sinatra Reprise album “Country
My Way" which includes her lat-
est hit, *“Jackson.” . . . New
Disc'A  artist Junior makes his
record debut with a French ver-
sion of the Criterion standard
“Look in My Eyes.” The French
Iyric is by Georges Liferman and
the title is “Regarde Moi.,” . . .
Philips summer promotion cam-
paign featuring a daily program on
Radio Luxembourg from the float-
ing studio in Cannes is set to end
Aug. 19. By that date the program
will have featured Herve Vilard,
Rika Zarai, Johnny Hallyday,
Sheila, Mireille Darc, Claude
Nougaro, Nana Mouskouri, Geor-
gette Lemaire, Frank Fernandel,
Annie Philippe, Fernand Ray-
naud, Paul Mauriat, Serge Gains-

Inelco Growth Impressive

® Continued from page 54

dorf, Leonard Pinnario, Charles
Munch and Artur Rubnstein,
Their record turnover rose ac-
cordingly.

So did that of the Monkees
through the medium of their TV
films, and the Mamas and Pap-
pas benefited from a promotion
campaign on their product.

“The Sound of Music,” RCA
Victor album, was the best-sell-
ing LP in Holland, and the
catalog of the late Jim Reeves
sold strongly at all speeds.

Inelco mounted special pro-
motion campaigns with an Elvis
Presley day at Amersfoort and
a day of jazz, in March. Next

month it launches a major coun-
try boost around RCA Victor
artists such as Eddy Arnold,
Chet Atkins, Hank Snow, Skeet-
er Davis, Dottiec West and Por-
ter Wagoner and involving 150
albums,

A show is being set up for
Sept. 12 featuring American
visitors as well as local country
exponents. Inelco is backing the
campaign with a special promo-
tion album and dealer aids, and
the drive is a pilot experiment
likely to be emulated in other
European countries.

Nelco celebrated its 10th an-
niversary with its sister company
in Belgium in June, and the
entire staff marked the occasion
with a day's outing.

bourg, Michel Torr, Jean-Paul
Cara, Felix Leclerc, France Gall
and Claude Francois.

MIKE HENNESSEY

TORONTO

London Records is experiencing
success with its Ace of Clubs
series aimed at the stereo buffs
on a budget ($2.49), introduced
this year, Just released are “A
Tribute to Jeanette MacDonald,”
by Australian soprano Rosalind
Keene and “Tchaikovsky Beat"
with the Ken Moule Assembly’s
big band treatments of familiar
Tchaikovsky themes, bringing the
number of releases thus far to 12,
The series is primarily U. K. and
Europe - produced product, such
artists as  Frank  Chacksfield,
Winnifred Atwell,

New single by the new Spencer
Davis Group, “Time Seller,” marks
their debut on the United Artists
label in Canada, with Compo

Quite a Subject . . .
+ + » Quite a Record!

ORVAL PROPHET'S
"HUMAN NATURE”

on
Caledon HP 200

published by

Laurentian Music (BMI)
5036 Roslyn Ave.
Mentreal, P.Q.

geared to follow up their previous
success. The group was formerly
on the Stone label here, through
special agreement with Island
Records in the U. K., and Stone
still has rights to as-yet-unre-
leased product by the original
group.

UA artist Gordon Lightfoot was
honored this month by proclama-
tion of Gordon Lightfoot Day in
his home town of Orillia, Ontario.
A parade, a welcome to the
town's Hall of Fame, and presen-
tation of a Centennial medal by
the mayor were highlights of the
day, which included two SRO con-
certs by the artist.

Conductor  Selji Ozawa has
signed to remain conductor and
musical director of the Toronto
Symphony through the 1968 and
1969 seasons.

Fontana's promotion of the
Guess Who's “This Time Long
Ago” in the U. S. includes an
appearance on the “Upbeat” TV
show, taped in Cleveland while in
Ontario for personal appearances
mid-month, and video tapes to
other TV shows in major U. S.
markets.

Upcoming at the Colonial Tav-
ern in Toronto, Frank Hubbell
and the Village Stompers (Sept.
4-16), Gene Krupa and his group
(Sept. 18-30), the Modern Jazz
Quartet (Oct. 16-28) and Arthur
Prysock (Oct. 30-Nov. 11),

KIT MORGAN
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PUPPET ON A STRING—
Sandie Shaw (Munc Hall);
Caravelli (CBS); Al Hirt

Sinatra
Caravelli

()ﬁullc
i (CB;

(Polg or&

BS); Banda de Kessler
(Music lll)—Fenn-u

HABLEMOS DEL AMOR—
Raphael (Muslc Hall); *Siro
Sln Roman (Microfon)—

Fermata
QUE PASARA—*Palito
Ortega (RCA)-—Fcrm:uR

WATCH GIRLS BY)—Andy
Williams  (CBS); Brass
Wynds (Music Hall);
*Malvicino (Microfon); Ray
Charles Singers (Tonodisc);
Xavier Cugat (Odeon)

A CAMA—*Las

*Hernan Figueroa Reyes
(CBS)' 08 Crucenos
( lk); *Ramona Galarza
(Odeon)—Lagos
(‘UANDO TU NO ESTAS—
Raphael (Music Hall)—
Fermata

AUSTRALIA

(Courtesy Modern Melbourne)

s

n
Woek w

ALL YOU NEED IS LOVE—

neatle: (Pmlophone)—
rthern. Musi

SAN FR NCISCO—SCMI
McKenzie (CBS)—
A‘soci:ucd

A _WHITER SHADE OF
PALE— rocol Harum
(Deram)—Essex

THEME FOR A NEW LOVE
—Davy Jones (Astor)—
Tu-Con

UP, UP AND AWAY—S5th
Dimension  (Liberty)—
Belinda)

RESPECT—Aretha Franklin
(Atlantic)—Essex

SGT. PEPPERS LONELY
HEART CLUB BAND—
Beatles (Parlophone)—
Northern Music

CARRIE ANNE—Hollies
(Pmrlophone)—l)ick James

Mus|
MY /\IM IS TO PLEASE
OU—The_ Executives
(rtﬁllval)—Tu-Cnn Music
KSON—Nancy Sinatra &
lee Hazelwood (Reprise)—
MCPS

BRITAIN

(Courtesy Record Retaller)

M Last
Wk Week

-

.

.

SAN FRANCISCO—Scott
McKenzie (CBS)—Dick
James (Lou Adler/John
Phillips)

ALL YOU NEED IS LOVE—
Beatles (Parlophone)—
Northern (George Martin)

I'LL NEVER FALL IN
LOVE AGAIN—Tom Jones
(Decca)—Tyler (Peter

Sullivan)
DEATH OF A CLOWN—
“ (Pye)—Carlin
AS MADE TO LOVE
HER—Stevie Wonder
lTnmla/Molown)——Jobc(e
UP, UP AND AWAY—
Johnny Mann Smrers
(Liberty)—Carlin  (Jack

Tracy)

ST LOVING \'OU—/\ml.l

Harris (CBS)—Cha

(Mike Margolis)

VE THE BAD TIMES
GOOD—Tremeloes

(SCBS\—Skldmore (Mike

ith)
THE HOUSE THAT ]ACK
BUILT—Alan Price Set
(Dccca)—Al.'m Price (Alan

ce)
IT MUST BE HIM—Vikki

E WITH

and the Papa’s (RCA
Vlclor)—Dick James

(Lou  Adler)
SE [MILY PLAY—Pink
loyd fColumhi

Magdalene (Norman Smith)
ALTERNATE TITLE—
Monkees (RCA Victor)—

(R:priu)—Unlud Artists
(Lee Hazel

GIN HOUSF—-Amen (‘omn
Dernm)—Clrll (Noe

Walke
LET'S PRETEND—L\I]H
((‘ulu)mbia)—( arlin  (Mickey

ost

TRAMP—Otis Redding-Carla
'nmmas (Stax)—Sparta (Jim
tewal

An7—~Dcsmond Dekk:r

oy IS

20 4 ITCHYCOO PARK—Small
s (Immediate)—~Avakak/
Immcdhle (B. Marriott/

R. Lane
21 13 THERE GOES MY
EVERYTHING—Engelbert
Humperdinck (Dec

ca)—
Peter Sulllvln)
PLEASANT VALLI

22 -

u,
23 17 APWH I TER SHADE Ol

Glndyu Kanhl (Tnm la/
awn)—Carlin  (Norman
Whlleﬂcld)
DAY I MET MARIE—CIiff
Richard  (Columbia)—
Shadows (Norrie Paramor)
22 12 Y(()’U KEEP ME HANGING

(Phlhps)—Mnmcln (John

TIME SELLER—Spencer
Davis (Fontana)—Spencer
Davis (Ron Richards)

RESPECT—Aretha Franklin
(Atlantic)—Shapiro-Bernstein
(Jerry Wexler)

THINGS GET BETTER.
Eddlc Floyd 1S(nx)—cnrlm

Ste

19 TRVING TO FO GE’
Jim Reeves (RCA Vl(.l()r)—~
Burlington (Chet Atkins)

TALLYMAN—Jeff Beck
g(h‘;\hll‘mhm)—Mnurner

IF I WERE A RICH MAN—
Topol (CBS)—-Valnndn
(Norman New;

36 24 MARTA—Bachelms (Decca)—

Lawrence Wright (Dick

Rowe)

GREEN STREET GREEN—
New Vaudeville Band
(Fontana)—Meteor (Geoff
Stephens)

Y MAMMY—Happenings
(Pye)—Francis, Day and

Hunter
SOMEWHERE MY LOVE—
Mike Sames Singers (HMV/
POP)—Robbins (Walter
Ridley)
40 38 RELEASE ME—Engelbert
Humperdinck (Decca)—
Burlington (Charles

Blackwell)

41 48 TO LOVE SOMEBODY—
Bee Gees (Polydor)—
Abigail (Robert Stigwood/
Ossie Bryne)

42 29 GROOVIN’—Young Rascals
(Atlantic)—Sparta (Young
Rascals)

4 B T()NIFHT IN TOKYO—
Sandie Shaw (Pye)—Peter
Maurice (Ken Woodman)

44 36 SHAKE—Otis Redding
(Stax)—Kags (Stax_ Staff)

A GIRL LIKE YOU-—Young
Rascal (Atlantic)—Sparta
(Young

46 46 FIVE LI FR

Frankie McBride (rmem!d\

—Moss-Rose_(Tommy ﬁmu)

47 49 WHFN YOU'RFVPYOU
M’uveleut: (Tamla/Motown)
—C. Connelly (J. Dean &
W. Weathersooon)

48 44 BYE BYE BABY—Symbols
(President)—Ardmore &
Beechwood (Danny
O'Donovan)

o »n

k] B &)

2 n

kL) 30

s

7 a

19 41

45—

49 — LIGHT MY_FIRE—Doors
lchkln)—Pvadnr (Paul A,
Rothchild
50 — LONG chorn GIRL—
Elvis Presley (RCA Victor)
~—Carlin
EIRE
l('our!e!y New Spotlight, Dublin)
*Denotes local origin
This Last
Week Week
1 2 ALL YOU NEED IS LOVE—
Beatles (Parlophone)—
Northern Sones
2 1 BLACK VELVET BAND—
'Jnhnnv Kelly (Fyr)—
away Mecolic
3 4 SHFD RAT"[-R BE WITH
Turllu (London)—
4 5 /\l,TF.RNATlVF. TITLE—

Monkees (RCA Victor)—
creen  Gems
s 9 TAR AND CEMENT—*Joe
Dolan  (Pve)}—Robbins
6 — SAN FRANCISCO—Scott
?ﬁKcnzit (CBS)—Dick

7 3 THERE GOES MY
EVERYTHING—Englebert
Humnerdmck (Decca)y—
Burlineton

8 6 A WHITER SHADE OF
PA LF_-—Pmcnl Harum

(Deram)—Ess:
LAND OF GlN(erBRTAD
;(‘;'lccmrv (Pye

10 8 BOSTON BURGLAR—*John

McEvoy (Pye)—Box & Cox/

Waltons
FRANCE
*Denotes local origin
This Last
Week Week
1 1 A WHITER SHADE OF
PALE—Procol Harum
(Deram)—Essex
2 3 AMOUR D'ETE~—*Johnny
Hallyday (Phlllps)—l’lgalle
3 4 ARANJUEZ UR
~—*Richard Anlhony
(Columhln)—Nnnc
a a AR AnD. a8t alla

w
=

NOTRE ROMAN—*Adamo
(Voix de son Maitre)—
Pathe-Marconi

6 S MAIS QUAND LE MATIN—
;Cllu le Francois (Philips)—

7 7 LES DALTON—*Joe Dassin
(C) ns>—saxmu

8 10 AL CAPONE-—Prince of Wales
Stars (AZ»—Nom:

9 6 ADIEU A LA
*Mireille M:lmw (Banlny)
—Salabert

10— JACKSON—Nancy Sinatra
(Reprise)—None
GERMANY

(Courtesy Der Musikmarkt)

This  Last

Week Week

I — ALL YOU NEED IS LOVE—

Beatles (Ods
2 2 MEINE IIEBE IU DIR—
Roy Black (Pnlydnl’)
A WHITER OF
PALE—PIOCCII Harum

(Deram)
PUPPET ON A STRING—
andie Shaw (Deutsche

IS

Vogue)
OKAY!—Dave Dee, Dozy,
Beaky Mick & Tich (Star-

I WAS KAISER BILL'S
BATMA N‘—\thlmx Jack
Smith (Deram

HA HA SAID THF CLOWN

—Manfred Mann_(Fontana)

WATLRI O() SLNSFT—-Kmk‘i
(Deutsche Vogu

CARRIE ANNI —Hulhr\
(Ariola-Hansa

SCHIWAGO-MELODIE

10 —
(LARA'S THEME)
(Original-Film-Musik)
HOLLAND
This Last
Week Week
1 — SAN FRA\'(‘IS("()—S«(\H
Md(tnte (CBS)—Bospel
2 1 ALL YOU NEED lS l()VT—
Beatles (Parlophone)—
Leeds/Basart
3 7 HERE WE GO AGAIN—Ray
Charles (Artone)—Dirk
Music
4 — DEATH OF A CLOWN—
Dave Davis (Pye)—Belinda
§ — IF I WERE A RICH MAN—
Roger Whittaker (Imperial)
—Chappell
6 — GLORIA—Them (Decca)—
Windmill/Anagon
7 — SOUND OF THE
DREAMING DAY—Golden
rmns; (Polydor)—Impala
8 2 A “’HITFR SHADE OF
~Procol Harum
memm»—rw- Holland
9 - JA(‘KS()N \:)1 ONLY
LIVE ICE—Nancy
Sinatra vReynm_v A
Music/Alt
10 — MEXICAN “Nl -
Roger Whittaker (Columbia)
ITALY
(Courtesy Musica ¢ Dischl, Milan)
*Denotes local origin
This Last
Week We

ek
1 LA COPPIA PIU' BELLA
DEL MONDO-—*Adriano
Celentano (Clan)—Clan
2 5 NE]\dS“I —*Al Bane (VdP)
A CHI—*Fausto Leali (Ri Fi)
o

urci
4 3 LA MIA SERENATA-—

3 2

'Ilmmv Fonta (RCA)

5 4 STASFRA Ml BUTTO—
Rocky Roberts (Durium)—
Curci

6 7 ( N ' PIU" NIENTE DA

*Orsa Maggiore—

anu “Film Ricordi

7 6 LQ_ BANDA-—'\(m: (Ri Fi)—
icogn:

8 13 A WHI'ITR SHADE OF
PALE—Procol Harum
(Deram)

DIO E' MORTO—*Nomadi
(Columbia)—VdP

ALL YOU NEED IS LOVE—
Beatles (Parlophone)

1" 10 TRE PASSI AVANTI—

*Adriano Celentano (Clan)—

Clan
12 8 LA ROSA NERA—*Gigliola
Cinavetti (CGD)—Aromando
29 SETTEMBRE—*Equipe
84 (Ricord)—R. R. Ricordi-

14 12 RI(‘ORD() QUANDO ERO
AMBINO—Rokes  (Arc)—
1S — INCH'AL l AH—:\d'mm
(VdP)—
MALAYSIA
(Cwmsy Radio Mal
enotes local orl
This l,u«
Week Week

E GOES MY
ERYTHING—Engelbert
Humoerdinck (Decca)

RR AN

1 1

2 4 CARRIE E—Hollies
(Parlonhone

3 A _WHITER SHADE OF
¥ —Procol  Harum
(Deram)

4 2 DONT SLEEP IN
Su )WAY—":WH Clark
(P!

5 s ILL (‘OMF RUNNIN'—
Cliff Rlchnrd (Columbia)

6 3 ATER! S JNSET—
Kinks lF'

7 — SILENCE lS (‘nl DEN—
Tremth)ﬂ (CBS)

8 — A 'OMAN'S WORLD—
’Nn;\ml and the Boys

9 8 LET'S PRETEND—Lulu
((‘nlumhl )

10

MEXICO

(Courtesy Audlomusica)
*Denotes local origin
This Last
Week Week
1 2 YO SOY AQUEL—Raphael
(Gamma)—Campei
(HOSO—‘Pamhos (CBS);
A. Muniz (RCA)—
Mundu Musical
(UAND() TU NO ESTAS—
phael (Gamma)—
THEME OF THE MONKFIS
Mundo Musical
— IUE FN UN CAFE—*Apson
(Pcerle“)—l‘endi
M VER—Mnnkrn
(RLA)—Mundo Musical
)—‘(‘illux Lico (Capitol)—

AUNQUF SE OLVIDEN-—

*Sonora Sumancra (CBS)—
undo Musical

SHE—Monkees
Mundo Musical

LAGRIMAS DE CRISTAL—
*Hnos. Carrion (Orfeon)—
Pending

NEW ZEALAND

(Courtesy New Zealand Broadeasting)
This Last
Week Week

1 2 A WHITER SHADE OF

2 1

E)

=

® <9 o w o
FS “

°
~

10 1

PALE—Procol Harum
(Dera;

2 1 SILENCE IS GOLDEN—
Tremeloes (CBS)

3 3 CARRIE ANNE—Hollies
(Parlophone)

4 ALL YOU NEED IS LOVE—

nh

s SILVER IINING—
Jc" Beck (Cnlumhn)

6 — COME_ON WN MY
BOAT-rvery Mnlhcri Son
(MGM)

7 5 ALL PURPOSE LOW—La De
Das _(Philips)

8 — TABATHA TWITCHIT—Dave
Clark Five ((‘nlumhm)

9 6 THEN KISSED [ER—
Ht’ldl Boys ((1p|{1\l)

10 - —Dave Dee, Dozy,
Buky Mick and Tich
(Fontana)

NORWAY
(Courtesy Verdens Gang)
*Denotes local origin

This Last

Week Week

1 1 ALL YOU NEED IS LOVE
—Beatles (Parlohone)—
Idmnn yche

2 2 LTERNATE TITLE—
Zlnnkeu (R( A Victor)—

3 3 SILENCE lﬁ Cl)l DEN—

S)—E:

T

Music
s 4 A WHITER SHADE

OF
PALE—Procol Harum
lhrnm)—Rcmrr & Reuter
6 5 JAG RING

FREDAG 9 rn lnuv1|$
(Svensk-American)—Seven

Bros.

7 9 MARIA MIN VAEN-—Larry
Finnegan _(Svensk-American)
—Seven Bros.

B - GRAVEYARD PARADISE—
*1-2-6 (RCA Victor)—No
pub.

THEMI—‘. FR()M “THE

Monkees

A r)—Screen Gems

10 - IN(‘TRDAI SVA[S EN—

*Gjermund Eggen (Troll)—

Ellertsen

PUERTO RICO
(Courtesy of TE-VE Guia and
Radio WUNO)

9 6

This Last

Week Week

1 2 GROOVIN'—Young Rascals
Al

(Atco)
CUANDO TU NO ESTAS—
Raohael (UA)

2 k]

i 1 SWEET SOUL MUSIC—
Arthur Conley (Atco)

4 6 GUARDAME TU AMOR—
Celia Cruz_(Tico)

s 7 LO DE BOOGAIOO—JOC
Quijano Ork (Ci

6 4 VAS BIEN (-mn Combo
(Gema)

7 § UN HOMBRE Y UNA
MUJER—Los Hermanos

Castro (RCA Victor)
8 8+ SEVEN ROOMS OF GLOOM
—Four Tops (Motown)

9 9 SHE—Monkees (Colgems)
10 — NO VUELVAS—Raphacl
(UA)
SINGAPORE
(Courtesy Radlo Singapore)
This Last
Week Week
i 1 A _BEAUTIFUL STORY—
Sonny_and _Cher (Atlantic)
2 2 A LITTLE BIT ME.
ITTLE BIT YOU—
Monkees (RCA
15 MR PLEASANT Kinks (Pye)

4 6 WANDERLOVE 7(‘In|l dine
Loneet (A&
s k)
anclherv
Homoerdinck (Decea
6 7 CARRIE ANNE—Hollies
(Parlophone)
2 9 CLAIRE—Paul and Barry
Rvan ecca)
SUNDAY WILL NEVER BE
THE SA Spanky and
Onr_Gane_(Merciry)
CAN'T TAKE MY EYES OFF
YOU—Frankie Valli
(Philins)
FUNNY. FAMILIAR
TORCATTEN  EERTINGS

-

9 —

10 4

SOUTH AFRICA

This  Last

Week Week

1 1 SILENCE 1§ GOLDEN—
Tlemeh!cl (LﬂS)—Ardmnrc

Beechwood

2 6 A WHI'I'I-R SHAI)L OF
PALE—Procol Harum
(Deram)—E u:x Musu

3 4 Sll ENCE 1S GOLDI
suunre Set (( nmlnrnml)—

1 TAKE IT BACK—Sandy
Pony (MGM)—Low-Sal

Publ
THI:N I KISSE|
Beach Boys (('1p.|ol)——

-
-

)
N

Bcllndxl (Jhb)

6 — LET'S IIVI- IOR TODAY—
(:rau Roots (RCA)—

Dick James Music

7 3 YAMAO TOKO NO UTA—
Ncw (hnsly Minstrels (CBS)

8 5 A (}RO()VY KlNl) OF
LOV. Petula Clark
(Vogue)—Screen Gems
Columbia Music Ltd

9 — THERE GOE
EVERYTHING—Engelbert
H\,l'mpﬂdinck (Decca)y—

10
(Continental)~Tree Publ.

SPAIN
(Courtesy of EI Gran Musical)
*Denotes local origin

This Last

Week Week

1 1 LOLA—*Los Brincos (Novola)
— 1{Irn-Umvcrlal Jazz

2 4 NOS TA FE/BRTO EL
SOL- —‘Ju:ln & Junior
(Novola)—Fafiro-Canciones
del Mundo

3 3 LA CAZA/NODA—*Juan &
Junior (Novola)—Zafiro-
Canciones del Mundo

4 2 A WHITER SHADE OF
PALE—Procol Harum
(Columbia Espanola)—
Musica del Sur

5 ~— ALL YOU NEED 1S LOVE—
Beatles  (Odeon)—E.G.O.

6 5 ELUYA NO. 1—°*I

7 8

8 ==

mbia
E: \pmnlu)—( anciones del
Mundo

9 ~— NOTRE ROM/\N Adamo

deon)—| .(

0 - Lu
Aguile (Sonnpln))—Musu.
del Sur
VENEZUELA

This  Last

Week Week

1 I CUANDO TU NO ESTAS—

(Orbe-Hispavox)—

vedica
2 2 CON—Charles Azmavour
(Barclay)—Venevox

3 3 PERDON-—Marco Antonio

Muniz CA)—Hnos. Antor
4 — ADORO—Armando
Manzanero (RCA)—Hnos.
Ontor
s S THIS IS MY _ SONG—Petula
§ I.ukI (Orbe-Vogue)—
6 8 PUPPET ()N A STRING—
Rudy Hernandez (Velvet);
Sandic Shaw (Orbe-Pye)—
a
1 — JALA JALA—
Rich Ray (Tic )—Pulncm
B 7 THE MORE I S
s Momcl 1A&M-
ta)—Pal
9 8 NIEGALO T()D()—Julm
Jaramillo (Velve
10 10 SUNNY~—Chris Mnnlu

(A&M-Fermata)—Padacio

Milan Recording
Costs to Rise

MILAN — Recording costs
in this city will rise sharply
following an agreement between
AFI, the association represent-
ing 30 leading Italian record
companies, and Lacoim, the
Milanese musicians’ union. The
agreement provides for a 35
per cent increase in session rates,
and resulted after a four-month
strike by the Milanese music
makers in pursuit of their claim.
AFI members RCA Italiana and
Vis-Radio, located in Rome and
Naples re ively, are not af-
fected by this new arrangement.

Pirate Defies Britain

e Continued from page 54

enues. However, several Ameri-
can religious organizations have
taken extensive air time which
is helping the pirate to carry
on. Meanwhile, the ship ap-
pears to be having no difficulty
in obtaining the latest record
releases, although no record
company will actually admit to
illegally supplying the records




Tape

e-invented
tape recording

Norelco introduced the compact cassette in
the United States.

Then we introduced three different machines
to play it on. First came the Carry-Corder® ‘150’
—the first cassette machine. Then came the
first two home cassette recorders—the mon-
aural ‘350’ and the stereo ‘450",

Now we've added a fourth first—the new port-
able ‘175'—the first monaural cassette porta-
ble with a really big speaker. And there are
more firsts in the making.

Altogether, our re-inventions make up a com-

S, Medical-Dental X-Ray, Electronic Tubes, Commercial Sound,

pletely balanced line of cassette recorders.
They all record on blank’ cassettes and play-
back the new pre-recorded cassettes, And they
all sell in the price range where four out of five
over-$50 purchases are made. And since
they're all compatible with stereo cassettes, the
Norelco line gives you excellent trade-up oppor-
tunities. Norelco keeps a high standard of qual-
ity in both machines and cassettes—the only
lifetime warranted cassettes you can buy.

To make sure they sell, we're telling people
about the Norelco line this fall with the heaviest

uw Now

Mool

the re-inventor of tape recording
North American Philips Company, Inc., High Fld'l'l.lx Products Department, 100 East 42nd Street, New York, N. Y. 10017.

ao-xo,m' ”w

drlva and lm\ﬂm re
peal

cassette line advertising in the business. We
can send people to your store with your tags
on our commercials and your name in our mag-
azine ads, (Remember to ask your Norelco rep
about our co-op program, teo.)

So, before the season’s gift-rush, stock the
entire Norelco line and take advantage of the
opportunities in this growing cassette recorder
field, We plan to keep it growing., We should.
We did the re-inventing in the first place.

© Stereo '450° 4-tra

AU(OMBUC pop-out Clbsﬂ"o operation.
Stereo or mono record and

layback, Solid state. Pause, tone,

lance and loudness controls.
60-10,000 Hz. Stereo mike. Digital
Counter. Teakwood speakers and
cabinet. Under $200.

Norsico Monaural ‘350" 2- lrack Solid
state, Automatic pop-out cassett
operation, Record and Dlzyback
Sound deflector, Pause comml
Dightal counter,

nl-directional mike. Tane and
loudness controls, Vu meter. Under $130.

nlod motor.

Other Products: Electric Shavers, Hearing Alds, Radios, Audio-Video
Closed Circuit TV, TV Studio, Mation Picture, Cryogenic and Telephone Equipment.
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Tape CARtridge

ITCC Plans Global Ventures;
Oriental Subsidiaries

NEW YORK — The Inter-
national Tape Cartridge Corp.
will go into joint ventures with
existing firms in foreign coun-
tries similar to the agreements
concluded by the U. S. firm in
setting up companies in France
and  Switzerland  (Billboard,
Aug. 19).

Larry Finley, ITCC president,
said last week he will leave on
an around the world trip im-
mediately following the Bill-
board Tape Cartridge Forum
(Oct. 16-17, New York Hilton)

to establish ITCC subsidiary
companies in the Far East and
Japan,

Finley said he is setting up a
sales organization in Europe to
push ITCC product there. Ac-
cording to Finley, ITCC’s meth-
od of supplying duplicated
tape and empty cartridges for
loading and marketing by sub-
sidiary firms abroad will help
solve the problem of keeping
the product’s sales price within
reach of consumers.

Finley said that 4 and 8-

in Offing

track tape cartridges priced at
$5.98 and $6.95 in the U. S.
heretofore have sold in Europe
at approximately $16. By load-
ing the cartridges overseas, firms
abroad eliminate the lion’s share
of high import duties.

ITCC is currently negotiating
with labels abroad for the car-
tridge rights to their catalogs,
Finley said. This will enable
ITCC's foreign firms to issue
product from 36 U. S. labels
plus an array of titles recorded
within those countries,

Alabama Operator Moves In On
Prospect While Car Is Tied Up

BIRMINGHAM, Ala.—Cap-
italizing on the theory that the
ideal time to sell an automobile
owner on stereo tape cartridges
is the time when his car will
be tied up anyhow has led to a
highly profitable operation for
Tape Town, division of Nelson-
Brantley Glass Co. here.

Larry Striplin, who operates
one of the automotive industry’s
largest complexes in six Ala-
bama cities, hit on this idea a
little more than two years ago,
after he had a stereo system
installed in his own car. He
knew that the average car
coming into his large automo-
tive glass divsion near down-
town Birmingham was tied up
for anywhere from half an hour
to two hours, depending upon
whether it was a window, or a
windshield  replacement  in-
volved. In the case of wind-
shields, the time tallied with
just about the amount of time
required to install a tape car-
tridge player.

Striplin  immediately experi-

Stereo Tape CARtridges

Allied Products

[] Automotive

L L L L T T T T T

IMMEDIATE DELIVERY

World's largest catalog of stereo tapes,
8 and 4-track e Pilfer-proof racks e Dis-
play Cases ® Carrying Cases ® and other

Serving ITCC Distributors and Rack Jobbers in Ohio, Kentucky,
Indiana, West Virginia, Tennessee.

MID-WEST TAPE CARTRHDGE CORP.

407 Blade Street (Elmwood Place) Date
Cincinnati, Ohio 45216

[ Dealer
Check (] Industry [] Record [7] Distributor

(] Other

| am interested in details concerning your line of
8 and 4-track stereo tape cartridges.

By BOB LATIMER

mented with a trial stock of
players, set up a demonstra-
tion room in a space formerly
devoted to mirrors, hired a girl
well versed in recorded music,
and began experimenting.

Results were spectacular from
the beginning. Because he was
able to offer just about the same
price as any competitor, and
because the first approaches
were made entirely to owners of
cars in for windshield replace-
ment, as well as the fact that
familiar credit plans were al-
ready well established in glass
operations, the entry into the
stereo field took off.

Within a few months, Strip-
lin had become the Birming-
ham area’s largest sterco tape
dealer, and within a few months
more, volume had grown so
much that he leased a former
new-car showroom with all of
its huge garage and display fa-
cilities, to provide the necessary
space for player demonstration,
and display, as well as tape
cartridge sales.

. SERVICING
DISTRIBUTORS

and Rack Jobbers

Phone 513—242-4030

Zip Code

L e

Address ——

City State
B i

i

AUGUST 26, 1967, BILLBOARD

A strange set of circumstances
made this huge expansion pos-
sible—when a nearby Rambler
dealer suddenly went out of
business, leaving available a 90
by 50-foot showroom, enclosed
in an L-shaped garage with
space for servicing upward of
20 automobiles, only a few
blocks out of downtown Birm-
ingham, and on a busy one-
way street

This made it possible for Nel:
son-Brantley to install a service
counter, a large display area
for both home and auto stereo
players, a stockroom which now
accommodates more than 1,000
tape cartridge selections, and
all accessories. The L-shaped
drive behind is divided equally
between - automobile glass in-
stallation on the left, stereo tape
installation on the right, directly
behind the showroom.

As was the case when Strip-
lin first waded into the stereo
field, a heavy percentage of
stereo volume comes from keep-
ing a “demonstrator car" sup-
plied with an inverter parked at
the service entrance to Tape
Town. When a customer comes
in for automotive glass work of
any type, it is a simple matter
to invite him to sit down in the
stationwagon used, ask him what
his favorite type of music is,

(Continued on page 60)

when answering ads . . .
Say You Saw It in
Billboard

CONVERTIBLE TAPE CARTRIDGE
player by Automatic Radio fea-
tures 8-track and 4-track play-
back, AM and FM radio for use
in car or boat. Model MEL 6740
plays 8-track cartridges and 4-
track with the gidget adapter.
The unit is converted into a radio
with the insertion of the optional
AM or FM radio tuner cartridges.

Capitol Sets
Aug. Release

HOLLYWOOD — Nine 8-
track cartridges, all of the twin
pack variety, will mark Capitol
Records August cartridge re-
lease. Highlighting the group is
“Best of the Beach Boys” Vol.
No. 2" and Cannonball Adder-
ley's “Why Am I Treated So
Bad." Others in the twin-pack
release are David McCallum,
the Seekers, Peter and Gordon,
David Rose,” Al Martino, Frank
Sinatra and Nat King Cole.

Tape Cartridge
Forum Sets
Sessions, Trips

e Continued from page 1

an in-depth analysis of the ma-
jor tape cartridge systems; pro-
jection of sales potentials for
the forthcoming year, and a re-
port on the most effective meth-
ods of promoting sales in the
various advertising media,

The Forum is produced by
James O. Rice Associates, Inc.,
with Rice vice-president Cole-
man Finkel co-ordinating the
affair. The registration fee is
$100 for the two-day sessions.
Registrations  should be ad-
dressed to The Tape Cartridge
Forum, Room 1408, 500 Fifth
Ave., New York, N, Y. 10036.
Telephone (212) LW 4-0080.

Tenna Invades
Home Market

CHICAGO — Tenna Corp.
is now shipping tape cartridge
players for the home, the auto
accessory firm’s first venture in-
to the home electronics market.

The firm's first two home
units are cabinet models similar
to the compatible 4 and 8-track
auto players introduced last
September.

COUNTER SERVICE at Birmingham's Tape Town includes chairs for
customers and browsers. College pennants also brighten the scene.

ADVERTISEMENT

CARTRIDGE
TIPS

by Larry Finley

C i to Ed
on his appointment as Executive
Administrative  Assistant in:. A&GM's
tape cartridge division. Ed's back-
ground in the music business will
add considerably to the future of
the stereo tape cartridge industry.

. . .

In next week’s BILLBOARD, ITCC's
distributors and dealers will read
about and see pictures of a new
ITCC concept in “point-of-purchase”
selling. ITCC's Executive Vice-Presi-
dent, Jim Gall, and Jerry Geller,
National Sales Manager, will unveil
what they believe will have the
strongest sales impact in the tape
cartridge industry.

. . "

ITCC stereo tape cartridges are
seen regularly on “The Dating
Game” which . appears on ABC's
full-color network on Saturday eve-
nings: The June Nielsen Report
showed “The Dating Game" with a
28.8 share of audience, topping all
other shows in that time slot. The
exposure given to ITCC cartridges
on this program is just another way
in which ITCC is helping its dis-
tributors and dealers to gain in the
market.

. 0 .

Our hats off to BILLBOARD and
MERCHANDISING WEEK for sponsor-
ing the 2nd Annual Tape Cartridge
Forum, October 16-17, at the New
York Hilton. Early indications point
to a majority of ITCC's distributors
attending this Forum.

. . .

Last week's BILLBOARD had a
picture of Rusly Warren receiving a
gold record for more than $1 mil-
lion in sales for her “SEX-X-
PONENT" album. This was her fifth
gold record for a Jubilee album.
Rusty's cartridges on Jubilee are
exclusive in all configurations with
ITCC.

. . .

Although ITCC is not scheduling
production of the playtape-type car-
tridge until the end of September,
distributor orders are already pour-
ing in. Titles of the first releases
will be announced just prior to re-
lease of the cartridges, inasmuch as
hit records will be covered by ITCC
within 40 hours from the time these
records hit the BILLBOARD charts.

. ¢ 0

The best-selling ITCC cartridges
last week were: BEST OF SONNY &
CHER (Atco); | NEVER LOVED A
MAN THE WAY | LOVE YOU, Aretha
Franklin (Atlantic); GROOVIN', the
Young Rascals (Atlantic); ROGER,
Roger Williams (Kapp); TEST PAT-
TERNS, Tommy Boyce and Bobby
Hart (A&M); FUTURE, the Seeds
(Crescendo); THE INNOCENCE
(Kama Sutra). In addition to these,
ITCC “scooped” the industry by
shipping ARETHA ARRIVES, Aretha
Franklin (Atlantic), last week in
both 8 and 4 track by ITCC.
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DISPLAY CASE

4 \ms 01
only 9

Sturdily constructed nf 1/;
plywood. Unbreakable lucite,
sliding doors. Pilferproof lock
and two keys. 2-ft square—
7" deep—holds up to 96
tapes, 4 and 8-track — 240
cassettes. Handsome decorator
color,

SPECIAL OFFER!

This case is yours FREE with
purchase of Stereo tapes . . .
send for full details.

STEREO TAPE CENTER

Audio National

Box 35, Springfield, N.J.
or call Area Code 201 379-5532

4 AND 8 TRACK DUPLICATING
DUBBINGS ELECTRONICS INC.

1305 8. Strong Ave.,

Copiague, N. Y., 893-1000

when answering ads . . .

Say You Saw It in Billboard

There’s a lot of money to be made in
cartridge tapes. We can help you make
it. ! We have every cartridge tape in
the books. And we have it in stock.
Which means we can ship everything
to you the same day we get your order.

i Just call us collect. Or mail in the

coupon.
60

Store.

Tell me about everything you have, including
the free racks everything comes in.

Tape CARtridge

WYBO SEMMELINK, second from right, assistant vice-president of
North American Philips, presents awards for top performance in sales
of Norelco tape recorders at a national meeting of the firm's manu-
facturer's representatives. Receiving the silver cups are, left to right,
third place winners Tom Sullivan and Carl Ludwig of Shalco Co.,
Detroit; first placer Michael Scott of Michael Scott Co., Boston, and
Sam Little, ownper.of Sam Little Co., Atlanta (second place).

Ala. Operator Moves in On
Prospect While Car Is Tied Up

e Continued from page 59

and then slip in a cartridge for
him to listen to while the glass
work is being carried out.

This simple demonstration
system has been responsible for
the fact that Tape Town does
an exceptionally high percent-
age of its volume to older, ma-
ture motorists, who might never
have otherwise had an opportu-
nity to become familiar with it.
Exactly the same system is in
use in the five Nelson-Brantley
operations in Florence, Mont-
gomery and Tuscaloosa, Ala.

Aggressive, direct demonstra-
tion to people who have never
envisioned this feature in their
automobiles has produced a
healthy percentage of the over-
$125 installations. *“‘Teen-agers,
college students, and young
marrieds still make up the larg-
est share of the market,” Bill
Lewis, stereo sales manager at
Birmingham headquarters, indi-
cated, “but the percentage of
older customers is growing rap-
idly.”

Walled in on all sides with
glass, the former auto show-
room has proved ideal for big
mass displays of stereo and
home players alike, to give pass-
ersby a look at a huge “dis-
play window" built in the rear
end of the store in which lux-
ury stereo systems with mul-

tiple speakers and accessories
are shown, as well as the tape
display room, where more than
a thousand cartridges are racked
neatly by artists on steel shelv-
ing.

The sit-down service counter,
with three sets of demonstration
carphones, provides wrought-
iron stools on which customers
can relax while choosing their
selections in a rug-carpet atmos-
phere. From the beginning, Bill
Lewis, stereo sales manager at
the Hnmmgh\m he ldt[\l’ll‘({‘l\
has believed in “kindred spirits™
where salespeople are con-
cerned, and thus he keeps one
teen-ager at the service counter
to help teen-age customers,
while the manager of the retail
sales department helps more ma-
ture customers. The same sys-
tem is used in the other loca-
tions.

As it stands today, the Nel-
son-Brantley Tape Town head-
quarters is one of the largest
buildings in Alabama devoted
entirely to auto stereo merchan-
dising. An unexpected off-shoot
from specializing in this field
has been a healthy increase in
automotive glass volume, when
the system began “working the
other way” and bringing in cus-
tomers for stereo installations
who had damaged glass or
windshields replaced at the
same time.

Capitol Cartridge Offer:
‘Feel, But Not Steal’ Deal

LOS ANGELES — Capitol
is offering “feel but not steal”
CARtridge merchandisers to ac-
counts on an allowance basis.
If the account buys $750 of 8-
track tapes during the program
period running through Dec.
31, he receives an allowance

Address.

City.

State. Zip Code______

Buyer.

MAIL TO: Tape Distributors of America
1507 South Michigan Avenue
Chicago, lllinois 65605
Telephone 939-3675

of $40 on each of the two
specially prepared cabinets. Or
the account can purchase a mer-
chandiser for $75 outright.

Accounts will be invoiced fol-
lowing the shipment of the units
at the $75 price. The allowance
will be credited to the account
in the form of a rebate. Two
rebates will be made, on Sept.
10 and Dec. 31.

The two fixtures are shipped
freight prepaid and include ro-
tating and stand-up models. The
standing housing carries the
logo “Tape Center.” The rotat-
ing model has a promotional
sign which beckons the custom-
ers to “Buy Your 8-Track Car-
tridges Here!”

A locking device on both
units keeps the cartridges with-
in the housing’s confines, albeit
tapes may be stacked both hor-
izontally and vertically to show
off title information. Once the
look is opened, side panels are
moveable, allowing the removal
of the tapes. The “Tapes Cen-
ter” model holds 295 cartridges;
the stand-up unit 168.

According to Oris Eeucler,
special products manager, “cus-
tomers can feel but cannot steal”
as a result of the merchandiser
design.

*

On the
Charts
With

Aretha Franklin—Atlantic
Young Rascals—Atlantic
Dionne Warwick—Scepter
Mamas and Papas—Dunhill
James Brown—King

Sonny & Cher—Atco
Frankie Laine—ABC

Otis and Carla—Stax
Booker T—Stax

Ray Charles—ABC

The Turtles—White Whale
The Seeds—Crescendo
Booker T and Mar Keys—Stax
Midnight String Quartet—Viva
Lennon Sisters—Dot

Wilson Pickett—Atlantic
Grass Roots—Dunhill
Cream—Atco

Lawrence Welk—Dot

Boots Randolph—Monument
Bee Gees—Atco
Impressions—ABC

Soulful Strings—Cadet
Oscar Toney—Bell

Arthur Conley—Atco
Charles Lloyd—Atlantic

*General Recorded Tape
1262 Lawrence Station Road
Sunnyvale, California 94086
(408) 738-2660

Everything sounds better
on...

AMERICAN

ORYsTaLikeD

RECORDING TAPE

manufactured by

GREENTREE

A HLECTRONICS

2135 Conyon Dr., Costa Mesa, Calif. 9262¢

supplier of
the world’s finest
recording tapes
to the record,
music and tape
cartridge industry
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ballad bandom to swerve from the beaten
paths for something more solld than a
gin-riff basted out tn a tunnel on 52d
Btreet. The churches are meccas today
for former pooh-poohiers of the spiritual,
but most of the music boys are going
farther back on the straight. 1 row

ND PEASANTYS’

DeSylva, Mercer
InNewDiskFirm

HOLLYWQOD, March 28.—Deal to
manufacture and release 100,000 phono-
graph records per day has been an-
nounced here by Glenn Walliohs, owner
of Music Citr, Wallichs, In the retall
music business for nearly 15 years, has
teamed up with B. G. DeSylva and
Johnny Mercer, and arranged with the
Allled plant in Scranton, Pa., to take
care of production. No name has been
set for the label, but when the plan
was formulated three months ago Wal-
lichs sald he would release under a
Music City title.

Officers of the company have not been
announced, but it Is understood that
DeSylva will be president, Mercer han-
dling talent angles and Wallichs In
charge of production and distribution.
DeSylva Is understood to be providing
the money.

Idea to release disks was announced
off -the-record several months ago when
Walllchs got the bee to release under
the Music City label. At that time, Wal-
lichs was in the deal alone, Intending
to use the recording equipment at his
SBunset and Vine store. He had lined up
talent, principally bands and singers
in the neighborhood of Hollywood and
Vine and the broadcasting stations. Dis-
tribution at first was to be local.

Wallichs will continue to be associated
with Music City, but will turn the actual
operation of the store over to his father
and brother. Spot Is well known as 8
record distribution polnt, and many
professional musiclans make it thelr
headquarters. Several record broadcasts
originate from there each day.

AFM Ordering
Agents To Keep

Eye on Form B

NEW YORK, March 28.—All licensy
band bookers and agencles recelw
orders here this week from the Ameg
fcan Federation of Musiclans to
late more fully with the unlon in tg
handling of the salary listings on w,
Form B booking contracts. Backs ¢
contract forms are supposed to be
out with the names of the ork's pei
sonnel and Individual salaries, so uy
Soclal Security taxes can be comput
land pald by the employers.

AFM's calling on the bookers to sm
that this part of the form Is filled ogy
sprung from the negligence of @
leaders In seeing that the salaries wep
listed. Union insists on the wage listing
in order to keep the SS records straig
and so that the disputes existing ows
who is the employer of a band will nw
be messed up any further.

According to an AFM spokesman, tg
agencles have responded wholeheartedy
to the unlon's demand for co-operatiom
lon this score. However, it was undee
stood from other sources close 0 thw
situation that at least one large agenggy
head told AFM President James C. Pa
trillo that he did not 6ce how the agey
cles could be held responsible for somss
thing that was entirely up to the leaden
This booker Is reported to have sl
that |s was impossible In many Instance
to fill out salaries on the Form B whey
the leader himself did not know wha
they would be until after a date wa
played, especially In the case of onsa

nighters played on percentage.
Leo C1 to

the wiseacres are now pr

Songwriters’ Protective sociation will
elect the slate that es out with &
platform promising “A'Flower Pot for
Every Songwriter."

NEW YORK, March 28.—Toblas &
Lewis, writer-publishers of Rose O'Day,
claim to be the first pubs to put the
“Buy Defense Bonds and Stamps” In-
signia on the title page of their sheet
music. Have referred the idea to Musle
Publishers’ Proteotive Association, 1o
bope that sntire bis will take it up.

Petrilin
explained to The Billboerd Friday (IR
that the org was not Insisting that o
salary data be on the Form B at t&
time it was filed In all Instances, bl
that the Information should be in thy
hands of the locals within & very shom
time after such dates.

Ths AFM feels that the bookers ug

than that—the land!

“What's cookin' gate?” may soon be
transposed by the music hepsters Into
“what's plantin' Hank?" A once-over-
lightly check-up of the pop clef rolls
shows that there is already a strong
nucleus among the music mob which
also owns acreage In the Brill Building

and Radio City. The recent benedict,
Benny Goodman, has a cattle-romping
strip of soll in Pennsylvania, which he
went Into with Willard Alexander of
Willlam Marris Other maestr! with
alfalfa holdings include Glenn Miller,

Horace Heid!. Al Donahtie. Tommy Dor-
sey. Guy Lombardo, Rudy Vallee and
Allen Roth

Radio batoneer Roth, however, can
prove conclusively that a home on the
range s no escape from the music biz.
His Pennsy hay-hamper is close to that
of another gentleman-farmer, one Ben
8elvin, of Muzak. Roth declded recently
that he would like to grow some soy-
Dbeans and asked friend Selvin If he could
rent five more” acres from him for the
beans. Selvin sald okay on the five. acres,
and added that the rent would be five

lugs for The Mem'ry of This Dance on

th's beer alr commercial. In other

Gale Sets Campaign
For Barefield Band

NEW YORK, March 28—Moe Gale is
Prapping an intensive build-up campaign
for Eddie Bareficld, clarinet-tooter front-
ing the Ella Fitzgerald band, but set
to go on without Fitzgerald after the
Current road tour 1s completed.

Arrangers are already at work whip-
Nng up @ library bullt around Bare-
fleld's licorice-sticking, and the tub-
thumping is to get under way almost
immediately. with Barefield getting
heavy billing under Fitzgerald during
the remainder of the tour.

Barefleld's first location will be Savoy
Ballroom here, opening around July 1.
Dick Vance will be the vocalist.

Pitegerald will operate thenceforth
with the backing of the Three Keys.

Victor Signs Dorsey, But Disk

Biz Still B
About New Com

NEW YORK, March 28.—Tommy Dor-
sey signed a new long-term contract
with his alma mater, Victor, this week,
and the event uncorked another flood
of rumors anent the entire disk biz
Many in-the-trade guys felt that Dorsey’s
move' confirmed the talk that Metro-
Goldwyn-Mayer had declded to Jjunk
any plans It had for starting a disk
venture. Another school of dopesters,
however, had it figured that Dorsey's
end of the proposed deal was the only
thing that was cold, and that the studio
was still playing around with the idea

Proponents of the latter rumoring
were chewing over info that a large
Eastern distributor for coin phonos was
already clearing the decks to handle dis-
tribution In this territory for Metro's
new wax label. Another wrinkle was
added by the report that a big band
agency (not MCA) was also Interested
and had recently been in huddlies with
the phono distributor.

A. B, Middleman, a partner In the
Classic Record Company, which is headed

uzzing With Plans

petish in Offing

by Ell Oberstein, sent out letters to dis.
tributors last week explal that
Oberstein had no intention of severing
connections with Classic. Letter was
gotten out In order to squelch rumors
that Obersteln was going in on the
Metro deal, Oberstein was out of the
city when efforts were made to contact
him this week, and no one at Loew’s,
Inc. (which controls Metro), was giving
out any statements on the situation.

Imminent material shortage was the
reason being bandled about for Metro's
reported decision to shun the wax field
at present, but, acoqrding to some ex-
perts in the disk biz, materlals are not
the headache at this point that they
are rumored to be. Several.new pop disk
ventures are being discussed here and
on the coast, besides the recent huddles
held at Metro.

A large manufacturer and distributor,
which does not want its name revealed
at this time, is surveying the wax situa-
tion here at present with a view toward
(8ee Victor Signs Dorsey on page 24)

prices.
been revised as follows:

A 30-day grace period has b
night, April 30.

The Billboard Subscription Rates Upped

Only 30 days remain to stock up on The Billboard subscription coples at old
In keeping with the new single-copy price the subscription rates have

extend thelr subscriptions NOW before the new rate goes Into effect mid-
Many subscribers have already extendea their subscriptions
at the old three-year rate, which cuts the cost of The Billboard to less than 6%
cents a copy. A convenlent order form is printed on page 55.

rs to subscribe or

Just as r In this matter as the
leaders, since they arrange the dates aofl
handle the ork's business with the em-
ployers in the booking.

One ‘Pinky’ Herman
Grabs Spotlight at
ASCAP Yearly Feed

NEW YORK, March 28.—ASCAP &
nual dinner and meeting turned inw
a conversational free-for-all here la#
night at the Ritz-Carlton Hotel, with
Pinky (Herman Pincus) Herman provid-
ing most of the verbal fireworks. Such
honored guests as Fritz Kreisler and
Serge Rachmaninoff looked on in wan
derment.

Herman, who cherishes a plan whereb
ABCAP members would recelve a 89
gratuity each year for every year I
“gervice,” presented his arguments to the
assemblage, was answered by such op-
lookers as Oscar Hammerstein, and the
delivered speeches in refutation. Th
went on for most of the evening. Ak
tempts by President Gene Buck to polnd
out that Herman's plan was only one d
several designed to alleviate the cond
tion of the lower-bracket writers had
1ittle effect, and none of the other pland
could be aired, as a result,

Buck told the gathering that Donad
Nelson, OPM chief, thinks now, mor
than ever, is the time for songwriters W
do thelr best.

Table conversation at the shindlg re
volved mostly about the Gene Buck:
publisher members feud and wheth®
Buck would be able to survive the cam*
palgn currently waged against him bY
this faction. Not at all negleoted during
the chatter was the success publishe
Johnny O’Connor has had goading Butk
on the L. Wolfe Gilbert traveling ex
penses matter. Odds on Buck's re-ele
tion are about 6-6 and take your choi®
at this writing, with the Socfety divided
into two clearly defined groups—progre
sive writers and publishers vs, the feld:

Next month the board will mect @
elections and Buck's fate will becomd
known.




Audio Retailing

Answering Queries

About Needle Life

The last in a series.

CHICAGO—The death of a needle should be the birth of
a sale. But how, your customers ask, are they to be sure a needle
is worn out? There's one thing the experts agree on. When the
customer hears scratching and hissing coming from his phonograph
speakers, it's too late. The worn-out needle has damaged records.

Considering a lot of variables

cond:

such as weight of tone arm,

n and age of records, amount of dust in the air, and whether

the tip is mono or stereo—experts have come up with the following

generalizations about needle life.

Fidelitone Co.:
Tip Material

Precious Metal ............

Synthetic  Sapphire (mono)

Synthetic Sapphire (stereo). . . . .
Natural Diamond (mono). . . .. 0%
.................. 400- 600

Natural Diamond (stereo).

These have been issued by the

50- 60
30- 40
.. .800-1000

The best way, the experts say, to determine needle wear is to

keep track of how long the tip has been in the
Some dealers keep a card file on needle sales and automa

ally

pull and mail reminder cards when the time lapse indicates that
the needle should be nearing the end of its life expectancy.

In recent years some major phonograph manufacturers have
publicized extended diamond needle guarantees—some up to 10
years. But, considering that under normal usage of about 40 hours
per month the best diamond needle can wear out in a year. these
claims appear exaggerated. These manufacturers are counting on
lower tracking forces to make their guarantees stand up. They may
also recognize that many people do not play records often. And
maybe they're counting on many people losing their receipts and
warranty cards after a few months,

HEMLINES MAY GO UP and
down, but radios only go one
way: smaller. The model at rear
is a 1923 Zenith 4R, one of the
early battery-operated receivers.
The tiny model in the foreground,
an FM/AM receiver, was unveiled
by Zenith in its 1968 line.

SHIPMENT

QUR GUARANTEE . . . orders for
diamond - and sapphire needles,
Power Points®, cartridges, spin:
dles, tape and accessories are
shipped from our central Mid-West
location (near Chicago) the same
day order is received , . , and at
direct toyou low: prices.

Save delay—write for
Planstienhl’s self-mailer
i order forms now.

JJDIRECT-TO-DEALER

Igfanstiehl

CHEMICAL CORPORATION + BOX 4%
. * WAUKEGAN, ILLINOIS
Originators of the $9.95 Diamond Needle

62

EUPHONICS HAS INTRODUCED
this remote control on-off switch
called Teleswitch. It is wireless,
solid-state, and turns off all types
of electrical devices from dis-
tances up to 40 feet. It may be
used with any electrical device
with maximum power consump-
tion of under 800 watts. With
battery, the retail price is under
$26. Euphonics Marketing, 173
W. Madison Street, Chicago, Il
60602.

Ll

NEW AUTO-PORTABLE from the
Robert Bosch Corp. is now avail-
able in the U. S. Manufactured
by Blaupunkt in Germany, the
unit is sold under the Derby
escutcheon. It has four wave-
bands and receives the U. S.
Bureau of Standards and Ca-
nadian time stations for rally
fans. It converts to a car radio
via under-dash bracket which
automatically connects it to the
car's antenna, electrical system
and speaker. May be used as a
hi-fi tuner in a home system,
also. Suggested list price: $89.95.

|‘
|
|

Robert Bosch Corp., 2800 S.
25th  Avenue, Broadview, Il
60153.

NEW RECORD RACK which au-
tomatically flips through record
albums using the principle of
falling dominoes has been in-
vented by Cuban refugee Julian
Gutierrez, pictured here. Gutier-
rez demonstrated his invention to
Billboard in Chicago recently and
said he'd like to license the
item to a manufacturer. He may
be contacted at 6233 Brookview
Avenue S., Minneapolis, Minn.
56424. (612) 927-5384.

Scanni
The Nénv%

At Indianapolis, Wilking Music
Co. at 120 N. Pennsylvania pro-
vided space for the Marion County
Art League's Annual Juried Art
Exhibit and Show. ... Jacobs Bros.
of Philadelphia has opened a new
store at the Plymouth Meeting
Mall. The firm handles records,
sheet music, musical instruments,
TV, radio, phonographs, organs
and pianos. . . . In the auditorium
of its downtown Plaza store, Rich’s
of Atlanta staged an autograph
party for Robert Goulet on Aug
2. Goulet’s albums went on sale
for $2.98 and $3.98.

EMPIRE has introduced this new
“professional” cartridge, model
999VE (see story).

A COMPACT, SQUARE look is
featured in this clock radio by
RCA. It is the Newscaster (RJD-
35) which retails for $29.95.

House Weighs Tough
Truth-in-Lending Bill

By MILDRED HALL

WASHINGTON—The truth-
in-lending  bill is called the
“Consumer Credit Protection
Act,” on the House side, and
it would rule out all compro-
mise exemptions from annual
rate disclosure left in the recently
passed, gentler Senate version,

In hearings before the House
Banking and Currency Commit-
tee last week, administration
spokesmen urged that all fin-
ance charges be clearly stated
both in dollars and in annual
percentage rates without excep-
tion. Annual credit rate would
have to be disclosed not only on
regular installment buying, but
on revolving credit accounts,
first mortgages and even the
small $10 or less credit tran-
sactions—all of which were ex-
empted in the Senate bill. (Bill-
board, July 29, 1967.)

Betty Furness, former TV
saleslady for Westinghouse, now
bearing the title of Presidential
advisor on consumer affairs,
pleaded for fairness in con-
sumer borrowing, by total dis-
closure of all charges. She
warned that consumers are no
longer “‘oblivious of injustice,
and fatalistic about the way
they are treated in the market
place,” and will demand new
standards of fairness versus the
fraudulent.

Joseph W. Barr, Undersecre-
tary of the Treasury, went into
the hard cash aspects in his
argument against any type of
exemption from the annual per-
centage rate disclosure—which
is the retail industry sore spot
that compelled the Senate to
compromise on revolving credit.

Scott 20 Years

MAYNARD, Mass. — Her-
mon Hosmer Scott, as a student
at M.LT., developed a circuit
that sweeps a beam across a
TV screen. That invention is
said to have made modern TV
possible. Scott went on to found
his own company in 1947, and
H. H. Scott, Inc., is now cele-
brating its 20th anniversary.

Scott now holds some 100
patents. During his firm’s his-
tory, he's steered it to several
major breakthroughs in high
fidelity and stereo. One of these
was a broadcast-model dynamic
noise suppressor for radio sta-
tions which led to development
of the commerical dynamic noise
suppressor amplifier, the first

HERMON HOSMER SCOTT

Bank Rates

Barr argued that disclosure of
an 18 percent annual rate for
revolving credit, rather than the
permissive 1%2 percent monthly
disclosure allowed in the Senate
bill, would be equal for all sell-
ers. Therefore it would not hurt
any one creditor.

Also, consumers read their
bank interest rates on an an-
nual-rate basis, said Barr, and
they need annual rate of credit
to compare with earnings on
savings, before deciding to bor-
row money or buy on time. The
bill does not call for straight in
terest-rate disclosure, but the
total credit disclosure rate, that
would include all finance
charges. Life insurance on the
debt would be one such charge,
unless the insurance is optional
to the consumer, or covered by
the retailer in a blanket policy.

The House bill would extend
the same annual rate disclosure
requirement to all advertising
of consumer credit. At stake,
Barr testified, was a national
rate of about $9 billion a year
in credit charges to consumers
(as of 1966), exclusive of first
mortgage credit. In 1966, the
American consumer bought over
$100 billion worth of goods and
services on credit, more than
one fifth his total spending for
that year.

Tables

Barr went all out to prove
that no credit transaction 1s too
complicated to be handled by
the  government’s proposed
tables for finding the annual
finance rate charges on various
types of credit deals. The Trea-

in Audio

modern complete high fidelity
amplifier.

Another Scott innovation was
the first successful commercial
wide-band FM tuner. This came
along in 1945, predating the
introduction of multiplex stereo
by seven years. With approval
of multiplex FM transmission,
Scott’s reception equipment was
the first on the market in 1961,

Wide-Range AM

Scott is also credited with
the development of the first
AM-FM stereo tuner incorporat-
ing wide-range AM.

Scott entered the stereo con-
sole field in 1963 after years
of specialization in stereo com-
ponents and kits. Scott claims
to be the first manufacturer to
use the air-suspension principle
in console speakers.

In late 1965, Scott developed
Field Effect Transistor circuitry
for both FM and AM turner
front ends. The company’s most
recent innovation is in integrated
circuitry, complete, electronic
circuits in microscopic miniature,
These circuits are now being
incorporated in Scott’s high fi-
delity stereo equipment. Receiv-
ers incorporating this innovation
are said to have greatly im-
proved reception of weak or dis-
tant stations and are reported
to have greater resistance to out-
side interference from electric
razors, auto ignition system and
automatic elevators.

The original plan of the com-
pany was to manufacture pro-
fessional laboratory sound in-
struments and broadcast station
equipment.
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sury exhibit showed how a table
already in use by Defense De-
partment in credit regulation
can be used to work out annual
interest rates in three steps,
spelled out in government forms.
Two steps are mathematical,
and the third tells the dealer
where to look on the rate table.
Treasury types of sales in-
cluded one with an odd final
payment, and no deferment on
start of finance charges. The
example: a TV bought for $395
plus a finance charge of $39.50,
to be paid in 17 payments of
$24 each, plus a final payment
of $26.50. Annual financing
rate works out to 12 percent.
Example of an odd final pay-
ment, plus deferment: a $195
appliance is financed with 10
payments of $20 each, and a
final payment of $7.80. Finance
charge is $12.30, and first pay-
ment due in 21 days. Annual
rates comes to 13%2 percent.
Treasury example of skipped
payments, with odd final pay-
ment, is a bit harder. Figuring
still involves only three steps,

but the second is more com-
plicated. Item involved, priced
at $346, to be paid for in

groups of payments of $20 each,
in series beginning at different
dates and a final payment of
$30 due at 19 months 5 days
from contract date. Total fin-
ance charge is $44. Annual fin-
ance rate comes up on the table
as 11 percent,
Showing Off

Showing off a little, the Trea-
sury exhibit then gives an ex-
ample of skipped payments,
with odd payments ranging
from some of $50 to some of
$550, on buy of an automobile
for $2,786 with finance charge
of $444.21, Using same three
steps and the table, annual fi-
nance rate is 7% percent, Other
examples given included irregu-
lar single payments, and add-on
purchases.

Barr insisted that “A simple
one-page table will suffice for

THIS PATIO PLAYER in the 1968
®CA Victor line sports roll-about
casters and also has FM/AM/FM-
stereo radio. Optional retail price
s $199.95.

WODEL 530 by Major. It has dec-

srator walnut cabinet, detach-

de wings.

e JIN2 I A

FM AND FM STEREO reception
improvement is the aim of a new
series of antennas from Jerrold,
of which the above | is an

GLASSIFIED MART

~ DISTRIBUTING SERVICES i

ATTENTION, RECORD OUTLETS: WE
have the la

oldies and g , also
major label LP llsllnﬂ at promotional

prices. Send for free listings. All orders
welcome pex Rnnduvnus‘ Inc., 4007
9th Ave., Brooklyn, N, Y. tfn
e R
EMPLOYMENT SE(IION
ﬂ-mm

HELP WANTED

JUKE BOX MECHANIC WANTED, WILL
vay_tap wages for (und man. Steady

ork. Good working conditions. Write
Box 327, Billboard Publishing, 188 W,
Randolph St., Chicago, I1l. 60601,  sel6

YOUNG MAN OR WOMAN OVER 25
with publishing company experience to
organize and manage new swinging pub-
lishing company. ('rran\r and

talent good additive. (2

g
&
2
3
=

example. It is model JIN-2, with
twin, single-telescoping dipoles.

all but the most extreme cases.”
If the legislation passes, tables
can be fanned out in quantity for
widespread use, to retailers and
others providing credit, he said.
Treasury would like to see the
basic truth-in-lending provisos
passed without delay. Barr is
fearful that other more contro-
versial items in the House-pro-
posed bill could hold up action.
He would like to see more in-
depth study and possibly sepa-
rate_handling for proposals in
the bill to limit credit charges
to 18 percent annually; au-
thority to restrict consumer
credit during national emergen-
cies; prohibit garnishment of
wages, and establish a National
Commission on Consumer Fi-
nance. Barr hopes for plenty of
study and “no precipitate
action,” on these proposals in
the House bill, H. R 11601,

Beach Boys on
Open-Reel Tape

LOS ANGELES — “Best of
the Beach Boys, Volume 2" is
included in the latest reel-to-reel
stereo tape release from Cap-
itol. It is one of four new single-
pack items, Others are Cannon-
ball Adderley’'s “Why Am I
Treated So Bad,” “The Best of
the Seekers,” and “In London
for Tea,” by Peter and Gordon.

Capitol has released twin-
pack items by David Rose,
“Holiday for Strings” and
“Themes From the Great Screen
F_pl " and Al Martino’s,

Daddy’s Little Girl” and “This
Love for You.”

Completing the August re-
lease are taped works by Pro-
kofiev, “Two Concertos for Vio-
lin and Orchestra™ and concerti
by Glazounov and Dvorak per-
formed by the New Philhar-
monia Orchestra under Rafael
Fruhbeck de Burgos, violinist
Nathan Milstein featured.

Biggest Zenith
Ad Campaign

CHICAGO — Zenith Sales
Corp. will spend more on ad-
vertising this fall then ever be-
fore, increasing its budget for
the period $1 million over last
year,

Zenith will buy the largest
color insert ever to appear in
Look and will also advertise
extensively on prime time TV,
in adult and youth magazines
and in newspapers nationwide.

SITUATIONS WANTED

PARTS & SUPPLIES

USED COIN MACH. EQUIP., !
|

SEEBURG 50 RECORD, 33'5 R.P.M.

200
ckiround music units comlnu off lnca
mote controls and records. $190
Casco Music Systems, Ine.,
nwood Ave., Hyde Park, Mass. nulﬁ

RECORD SERVICES

director, mlam.\h\r a
jazz. Box 881. Billboa
New York, N. Y, 1003

RECORDS, MANY-FACETED CONCERT
producer. music director, journalist,
well Informed. Box $433. Grand Central
Station, New York, N. Y. 10017.  au26
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PROMOTIONA[ SERVI(ES ®

Nalional Record Promolion

(You Record I'—W( |I Plug ll‘
Music r\‘lrl or " et
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Brite Stor
Covering All M
Chicago
DISTRIBUTION ARRANGED
MAJOR RECORD LABEL CONTACTS
NATIONAL RADIO & TV. COVERAGE
BOOKING AGENT CONTACTS
MAGAZINE-NEWSPAPER PUBLICITY
RECORD ?l!SS NG

Ak

eneral Offic
209 'ql.!hlmlm Bldg., Nashville, Tenn
Majling Address
14881 Overlook Dr \un.n, Ohlo
Send _All Becords for’ Review 1o
Brite-8! AM ()\r!looh

hio
(216) JO 4.2211

CALIL ('l(-\'rlaml

NATIONAL RECORD
PROMOTION & PUBLICITY
CONSULTATION
All questions answered about Re-
cording, Distribution, Printing, Ship-
ping, Music Publishing, ete.

PRESSING

No job too small

DISTRIBUTION ARRANGED

MORTY WAX
PROMOTIONS
1650 Broadway
N.Y,N.Y.10019
Cl 7.2159

O o

MISCELLANEOUS

NASHVILLE, TENN.'S

most convenient motel. Close to record-
ing studios and business; courtesy car

service; 24-hour telephone; 10005 air
conditioned; heated; swimming pool
Tel.: (615) 255-4163

ANCHOR MOTEL

1921 West End Ave,, U. S, 7T0W delé

READ ”SONG“‘RITLR 5 REVIEW"
magazine. 6 roadway, N.Y.
10019, §3 yea J!o( sample, Guldlm{
Light to Tin I’ln Alley. Est. 1046,

5,000 PROFESSIONAL COMEDY L INLS'

w Books, plus Current e

topical gag service 3

ple selection, $5. Robert Orben,

I)nnhl Crescent, Baldwin Harbor, N. Y
tn

HOW TO WRITE, SELL, PUBLISH AND
5.

record your own son, Prolenllonal

methods, Information free. Ace Pul

lishing, Box 64, Dept. 2, Boston, Mass,
o1, u26

TIM GAYLE, WEST COAST MUSIC/
Record Promotion, 6376 Yucca, Holly-

RECORD PRESSING

SPECIAL
FINEST QUALITY—FAST SERVICE
45 RPM
Quantity Mol
100 00
300 78.00 |
500 90.00
1000 130,00

1'|m price includes mastering, pros

ssing, any color label, and pmlu
,.lm

rquire  about our demo  work
national promotion and distribution.
Records shipped in 5 days after order
is received. Reorders shipped same
day we recelve them.

LONGMARK PRODUCTIONS INC.
0. Box 116, Dept.
Now Yoric mille, Now York
Phone 315—732-9488

RECORD)
Write (01 d
Box n
714 7:“0031

ST l‘ DIO FOR SALE.
ils, W. Kittinger, P. O
Mnrcm Calif. 920

UNITED STATES
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w

REC ORDING /\u'rls'rs WITH MASTER

will produce, press, promote and ’

msnmuw internationally your records.
Fe.

$250 and !lr comm |§slnn on each

eTS lm\h‘rlnl

y, fee $100
iy Thunder

71, denkintown, Pa. 16
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ENGLAND

SH REC! Onus m'suhh Am
mail, Beatles First Albuj 12:tra
mono/ stereo,  $4.75 tncluRve mrmall
Qu. IHIIU orders accepted. LP/EP P
2 airmalled. Singles oK,
$2 uirmnll-d (surface $1). Slunl‘\ ﬂlhum
soon, $6.15.  John l Lever, Gol
Northampton, Englan

ALL ENG

('hr(-nkl'rs " The

atest albums.
or any British
$6 airmailed.

Cream, l'rox ks, The
Beatles 16-cut “Oldies"
a . mono or stereo,
nr ord Centre Ltd.,

Pop catalog, $2.
Nuneaton, Englan

FIRST-CLASS GUARANTEED AnnMn

service on BrlIlsh runnln to U.

All titles avalla lbnmx SG

additional alhuuu only §5. All

replaced.  24-hour service.
Heanor Record Center,

Derbyshire, England.

ONE OF
in Europe
acity for 1,500, situated in a
i tourist area on the Costa Brava,
Constitutes a sound investment
With'a very high seasonal turnover. For
further details write to Box No. 61
Welbeck, London \V[l,

n

THE LARGEST

FOR
2 dance floors,

SALE:

England

STONES' NEW SING
out end of Augul 5
mailed. Stones’ all-new cuts album,
exnected September, $6 airmailed.
Order yours now for alrmalling on re-
lease date! les’ 16-cut oldies, Hen-
drix, Pink FI or anv other l'.nlé“ih
album from Record Centre, Ltd., Nu
eaton, England. i

ROLLING
“Dandelion,”

SPACE SALESMAN FOR
svecialized trade and consumer maga-
zines In music/record, audio equipment
and electrical and household appliance
d commission. Apply:
or, Billboard Publica-
. 7 Welbeck St., London, W.1.

au2é

WANTED:

CLASSIFIED ADVERTISING RATES

REGULAR CLASSIFIED AD: 25¢ o word. Minimum: §5.

DISPLAY CLASSIFIED AD: 1 inch, $20. Eo
Box rule around all ads.

FREQUENCY DISCOUNTS: 3 consecutive ir
able, 5% discount; 6
insertions, 15%.

CLOSING DATE: 5 p.m. Tuesday, 11 doys prior to date of issve.

BOX NUMBER: 50c service charge per insel

10 additional words (at 25c per word) for box number and address.

INTERNATIONAL EXCHANGE ADVERTISING RATES

International Exchange is open to all

American advertisers whose service or sales message is specifically directed

toward an international market.

REGULAR CLASSIFIED AD: $1 per line.
DISPLAY CLASSIFIED AD: $14 per inch,
discounts as above apply.

PAYMENT MUST ACCOMPANY ALL ORDERS
SEND ORDERS & PAYMENTS T0: John O’
188 W. Randolph St.,

tising Director, Billboard,
Andre de Vekey, European Direc
England.

insertions,

Minimum: 4 lines per insertion.

First line set all caps.
ach additional inch in same ad, $15.

wserfions, noncancellable, nonchange-

10%; 13 or more consecutive

rtion, payable in advance; also allow

advertisers of foreign countries or

Minimum: 1 inch. Same frequency

Neill, International Exchange Adver-
Chicago, Ill. 60601, or
tor, 7, Welbeck St., London W. 1,

wood, Calif. 90028, ' Best in the business.
25 years' experience, results. uz6

Classified Advertising Department

BILLBOARD MAGAZINE
188 West Randolph Street
Chicago, lllinois 60601

Please run the classified ad copy sl

rately) in ______ issue(s;

PLEASE TYPE OR PRINT YOUR AD COPY IN THE ABOVE SPACE.
FULL PAYMENT MUST ACCOMPANY YOUR CLASSIFIED AD

hown below (or enclosed sepa-

)

ORDE|

NAME T
AUDRESS e _—— —
cIty STATE. ZIP CODE___
AUTHORIZED AMOUNT

BY . ENCLOSED

Type of classified ad desired—check one

[J REGULAR CLASSIFIED
HEADING DESIRED:

[ DISPLAY CLASSIFIED




Machine News

k.
g RO

ROCK-OLA'S NEW ULTRA brought approving looks to the faces of
two of the company's key distributors during a New York showing.

They are Gilbert Kitt, left,

president of Empire Distributing,

Inc.,

Chicago, and Norman Goldstein, right, vice-president, Monroe Coin
Machine Exchange, Cleveland. Behind the new model 437 are Rock-
Ola executive vice-president Ed Doris, left, and Rock-Ola advertising
and promotion manager George Hincker.

Alpert & Aretha in Newest
Seeburg Little LP Release

CHICAGO — Announcing
that “we have never been more
behind the Little LP program
than we are now,” the Seeburg
Corp. has relased 11 more of
the stereo disks for jukebox pro-
gramming.

Included in the offering are
performances by Herb Alpert
and the Tijuana Brass and
Aretha Franklin.

The release: Aretha Frank-
lin—"T Never Loved a Man the
Way 1 Love You (Respect,
Baby, Baby, Baby, Dr. Feelgood,
title song, Do Right Woman—
Do Right Man and Save Me),
Atlantic SD78139/Seeburg 1164.

Herb Alpert and the Tijuana
Brass—"Sounds Like” (Gotta
Lotta Livin’ to Do, Lady Go-

diva, Bo-Bo, Miss Frenchy
Brown, In a Little Spanish
Town, Wade in the Water),

AM SP424/Seeburg 1165.
“King Curtis Plays the Great
Memphis Hits” (Jump Back,
Knock on Wood, In the Mid-
night Hour, Hold On, I'm Com-
in’, Last Night, Green Onions),
Atco SD37-211-Seeburg 1162,
Russ Morgan and orchestra,

Jukebox Promotion Ideas: Little LP Still Tops

CHICAGO—The Little LP

remains as the most exciting
promotional tool to stimulate
Jukebox play, with jukebox

makers and record manufactur-
ers largely uncommitted to any
large national campaign, as in
the discotheque craze in 1965
and early 1966,

Seeburg, which initially got
behind the French-flavored
dance - to - music  discotheque
craze, is now concentrating
much of its promotional energy
on its Little LP program. It is
also promoting the dollar bill
acceptor through use of spe-
cially designed cards to place
in the album display panel win-
dow.

Wurlitizer, also a big booster
of discotheque, is stressing the
personalization touch for each
location, pushing an idea to

64

“Golden Favorites” (Does Your
Heart Beat for Me?, The Wang
Wang Blues, Johnson Rag,
Cruising Down the River, Wa-
bash Blues, Do You Ever Think
of Me?), Decca DL 74292/See-
burg 1169.

Do

Jan Garber and orchestra,
“Dance to the Country Hits”
(Someday, I Walk the Line,
Your Cheating Heart, Just Be-
cause, Ramblin’ Rose, Nobody’s
Darlin’ But Mine), Decca DL
74605/ Seeburg 1167,

Otis  Redding and Carla
Thomas, “King & Queen”
(Tramp, Let Me Be Good to
You, Lovey Dovey, New Year’s
Resolution, Bring It on Home
to Me, Ooh Carla, (Oh Otis),
Stax S70716/Seeburg 1163.

Jimmy Dorsey and orchest
“Jimmy Dorsey’s Greatest Hi
(Contras Tangerine, Yours,
Green Eyes, Maria Elena, Ama-
pola), Decca DL74853/Seeburg
1168.

Carmen Cavallaro, *“Magic
Medleys” (I Love You Much
Too Much, Let Me Love You,

(Continued on page 70)

place pictures of waitresses or
barmaids in the album display
panel. It is also offering other
personalization aids.

At Rowe, general sales man-
ager Joe Barton said, “It isn't
right for us to dictate promo-
tion programs from the factory
level. Conditions vary from op-
erator to operator,” he said, in-
dicating that Rowe encouraged,
instead, more promotion on the
distributor level.

Rowe does have its “Play
Me” records, which play during
lull periods and plug various
artists. Last year it came out
with a special button inscribed
with the letters “GABAYFO"
(Give me a buck and you'll find
out) to stimulate dollar bill
play.
Rock-Ola, the last of the
four major jukebox makers to

Big News From Rock-Ola

In Music . . .

CHICAGO—"We have made
more changes in this model than
in any phonograph in our his-
tory,” declared Rock-Ola Mfg.
Corp. Executive Vice-President
Ed Doris in introducing the
company's new 160-selection Ul-
tra and companion piece, the
100-selection Centura, The units
go officially into distribution
this week.

“We have been listening to
the suggestions of operators who
want more simplicity and fewer
service problems,” Doris said.

At first glance, the 1968
Rock-Ola line shows much more
color and chrome. At closer
scrutiny, the new models re-
veal pains taken to achieve
over-all internal component and
accessibility and serviceability.

Introduced with the new
phonographs was a premium
plan worked out with the
E. F. MacDonald Co. National-
brand-merchandise prizes will
available. Points are awarded
for each phonograph purchased.

Offered as an option with the
new units is the National Re-
jectors built dollar bill acceptor.
The unit utilizes an electro-
mechanical principle and me-
chanically “rubs” the surface of
the bill to determine authen-
ticity,

A pendulum sweeps acrdss
the bill and “senses” its char-
acteristics in several strategic
areas. The unit, based on sim-

y of design, utilizes only

ht switches.
The bill acceptor unit will
draw further attention to the
centralized  selection panel
where all selection buttons are
grouped in a chrome-trim out-
line. The coin chute, also lo-
cated in this selection panel,
features a ‘straight through™
liquid drain mechanism to pre-
vent problems from spilled bev-
erages.

This handy right-side group-
ing of all selection mechanisms,
including the price card, credit
signal window and reject but-
ton, is contrasted with the high-
ly illuminated titled strip pro-
gram panel.

Animation

Across the top of the phono-
graph, Rock-Ola has an ani-
mated design working off a self-
adjusting belt system. Directly
below are two enclosed 5-in.
by 8-in. tweeters wired by a
cross-over network to the pair of

(Continued on page 69)

eigl

get in on the discotheque scene,
and then rather reluctantly,
now has a dollar bill acceptor
available for its two latest
phonographs and will likely
add to this at the end of the
promotion thrust.
Personal Touch

“When a patron sees the pic-
ture of a waitress or one of his
friends in the machine he is
curious to hear what it's all
about,” said Wurlitizer’s adver-
tising and promotional man-
ager A. D. Palmer. “At the very
least, it gets him over to the
machine to see whose picture
is in it, and getting the cus-
tomer to the phonograph is half
the battle.”

Waurlitzer also offers person-
alization  strips bearing the
owner's name on the machine,
pictures, including  seasonal

In Video . . .

CHICAGO—Rock-Ola Exec-
Vice-President Ed Doris
has announced that the com-
pany wil unveil a film/music
machine at the Music Opera-
tors of America (MOA) conven-
tion and trade show Oct. 27-29
at the Pick Congress Hotel here.

“Many have been curious
about this machine and some
have seen a prototype. We are
developing a film cartridge and
will use ‘Super 8 film in this
unit. We expect to show a de-
sign model at the MOA show in
October,” he said.

utive

“As you know, we have moved
very carefully into this phase of
the coin-operated entertainment
business. We have studied the
success of some of the other
models of film units.

“Qur feeling is that the con-
cept thus far has not been the
correct one. Certainly, the idea
of silent film without music tied
to it was not he approach.

“We feel the future lies in
such a product. But we also
feel that the approach has to
be one of a totally new con-
cept. We are not designing a
machine that you will go out
and use just to take locations,

“We're convinced the prod-
uct has to be right. We think
you have to merchandise this
product right. And we think
you have to have the right
film. This is the combination
we are trying to come up with
and this is why our approach
has been patient and cautious.”

In Vending...

CHICAGO—Rock-Ola Man-
ufacturing Corp. during the
next 12 months will introduce
six new canned drink venders,
three new coffee machines and
a new cold cup drink unit,
vending division sales manager
Hugh J. Gorman announced re-
cently.

A compact single cup fresh
brew coffee vender will be
shown at the up-coming Na-
tional Automatic Merchandising
Assoication trade exhibit Oct.
29-31 at Chicago's International
Amphitheatre,

“This machine will have a
450-cup capacity and will vend
coffee, chocolate, tea or soup. It
will be post select,” Gorman
said.

Stressing component  inter-
changeability and standardiza-
tion in Rock-Ola’s new units,
Gorman also said, “We will be
coming out with a compact in-
stant coffee machine and a
giant, 1,000 cup capacity coffee
unit that will offer a first in
vending—a choice of two kinds
of soup.”

While the large unit will be
73-inch size, both the compact
fresh brew and the instant cof-
fee machine will be 63 inches
tall, Gorman said, and will fit
in with bank installation modu-
lar concepts. Also designed
along compact silhouette lines
in this 63-inch series will be
the new 600-cup capacity cup
drink vender.

The firm’s aggressive moves
into cold canned drink vending
were outlined by Dr, David C.
Rockola, assistant to the founder
and president, David C. Rockola.

(Continued on page 69)

MOA’s Tolisano Uses Arcade
Idea to Build ‘Fun Center’

KANSAS CITY, Mo.—"The
stigma that used to go with a
pool hall has gone by the way
side. Now it's called a ‘cu
lounge.” The same can be said
of your old-time arcades. You
can make these into what you
might say are ‘fun centers.'”

The speaker was James Tol-
isano, Clearwater, Fla., operator
and president of the Music Op-
erators of America. He was talk-
ing about upgrading locations,
and operators here from Miss-
ouri and Kansas for a meeting

.
List

themers, for the dome, and
“Enjoy Waurlitzer” signs, ban-
ners and coasters.

The company is not, how-
ever, interested in the manufac-
ture of little LP’s. “We haven't
been involved with record pro-
duction since the discotheque
rage,” Palmer said, “and we
don’t find the demand for them
anymore.”

(Incidentally, Palmer also re-
ported that many of the theques
around the country are still op-
erating, although Waurlitzer is
no longer actively participating
in the program.)

Sales Promotion

Rowe, which has moved ag-
gressively into the film/music
concept with its Phonoview at-
tachment, which co-ordinates si-
lent film with selected records,

(Continued on page 70)

of the Missouri Coin Machine
Council were listening.

“I've got over 35 pieces in a
new fun center in Treasure ls-
land Beach,” Tolisano said.
“This was formerly a drugstore.
It's got 65,000 square feet of
space with big windows in front
and fairly modern fixtures.

300 People Daily

“Your big factors in these

(Continued on page 71)

ROBERT CAMERON, whose first
LP, *“For the First Time," has
just been released by Epic, will
perform at the annual banquet
of the Music Operators of Amer-
ica during the association’s con-
vention in Chicago, Oct. 27-29.
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Coin Machine News

Davis Dist. 'Thinks Young'

“This is a young man’s busi-
ness,” stated Albert Wertheimer,
in summarizing what might be
the key in the growth and for-
ward-looking attitude of Davis
Distributing, a Seeburg distrib-
utor serving operators from four
offices across upper New York
State.

“When I was young and Paul
Davis and I started out here in
Syracuse in 1935, I used to
think you needed maturity to be
successful in the coin machine
business. Now I'm older and I've
changed my opinion.”

Davis Distributing, probably
one of the largest as well as

the oldest Seeburg distributors,
has been unusually successful
in bringing youth into the busi-
ness. Albert was asked how.
Newspaper Ads

“We duck hiring relatives
and friends of people who work
for us,” said Albert, who started
handling Seeburg equipment in
1940, eight years before partner
Paul Davis retired. “We gen-
erally run ‘cold turkey’ ads in
newspapers. Sometimes in sev-
eral cities.

“We don’t turn down ‘oldies’,”
he said in his characteristically
thoughtful manner. “Experience
is important. But we don’t think

SHIRT SLEEVE SALES SESSION. From left, seated, Albert Wertheimer,
president; Robert E. Romig, secretary-treasurer; Henry Wertheimer,
vice-president, sales; A. S. Ferrara, administrative assistant. Phono-
graph sales managers, standing, from left: Lou Icone, Rochester; Sid
Gordon, Syracuse; Phil Imbarrato, Albany, and James Foster, Buffalo.

Sharp

ROCK-OLA
Ultra and Centura
Musie Makers

Earth Shaking

ROCK-OLA
Ultra and Centura
Music Makers
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50 and over, we think 30 and
over. Between 30 and 45,

“A lot of our young men are
college graduates,” he said,
without indicating this was a
total criterion. “We look for
men who are bright and who
think in positive directions,

“Just recently we hired a man
who came up here from one of
the Southern States. He was
brought here for an interview
and we hired him to manage one
of our branches.”

Work Up in Firm

While Davis reaches outside
its ranks for personnel to staff
its offices in Syracuse, Buffalo,
Rochester and Albany, many
executives have worked up
through the company. They, too
joined when young.

Robert Romig was men-
tioned. He is secretary treasurer
and originally came in as a
co-ordinator at the home branch
here. Tom Ferrara, now head-
ing the firm's background mu-
sic, was a former salesman.

Typical of other younger key
personnel is Roland Smith, who
heads all vending from the of-
fice here. Smith has grown with
vending.

Vending Growth

“We went from nothing in
vending in 1961 to a million-
dollar business today,” said Al-
bert, who brought in brother
Henry in 1949. Henry is vice-
president, sales.

Other important young execu-
tives include Louis Icone,

ALBERT WERTHEIMER looks at
portrait of the company’'s Syra-
cuse Terminal Building as it
appeared in the Erie Canal days.
Today's Syracuse headquarters
houses Davis Distributing Corp.,
Amalgamated Music Enterprises,
Inc., Background Music, Inc., and
Empire State FM network.

ROLAND SMITH, manager of
vending sales (right) goes over
plans with Albert Wertheimer. The
firm maintains vending salesmen
across New York and has a
complete parts department in
Syracuse.

Rochester; Sid Gordon, Syra-
cuse; Phil Imbarrato, Albany,
and James Foster, Buffalo. Al-
bert Wertheimer Jr. is with the
company now. too.

The big growth years for the
two men who were originally
operators and became distribu-
tors, were immediately before
Paul Davis retired. In quick suc-
cession, offices were set up in
Buffalo (1946), Rochester (1947)
and Albany (1948).

“It was about 1950 when we
started exporting,” said Albert,
mentioning another big growth
segment of the Davis story. “We
ship all over the world now.”

One-Stop Planned

It's not surprising when Al-
bert Wertheimer speaks enthu-
siastically about dollar bill vali-
dators, income totalizers and
other innovations in the indus-

try. A" four offices are now
linked with centralized book-
keeping and computerized equip-
ment.

“We may set up a one-stop
record service,” Albert said.
“I've always fought it but we
should have done it years ago.
We can give overnight service
throughout New York State.
We now have the bookkeeping
set-up to handle this.”

Up until now Davis has only
carried Little LP's, which, in-
cidentally, have received a “tre-
mendous shot in the arm,” ac-
cording to Albert,

New Pricing

“This is from the validator,”
he said, in relating the impor-
tance of albums. “The whole
pricing system is changing. A
lot of operators are giving 14

(Continued on page 72)
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Vending News

Schiro Hosts Bulk Vendors;
Planning Gulf States Assn.

NEW ORLEANS—Over 150
bulk vending industry business-
men attended an open house
at Schiro Vending Supply's
new headquarters at 3601 Di-
vision Street in suburban Met-
airic here recently. Plans for
forming a Gulf State Vendors
Association were also discussed
at the gathering.

Among those in attendeance
were several officials from the
National Vendors Association
(NVA), of which Nicholas
(Nick) Schiro serves as secre-
tary.

Schiro has been an operator
for some 22 years and has
served as a distributor for Oak
Manufacturing Co. for the past
five years. His company also
represents many other manu-

MANDELL GUARANTEED
USED MACHINES

N.W. Model 49, 1¢ or 5¢

N.W. Deluxu 1¢ or 5¢ Comb.
N.W. 10.-Col. 1¢ Tab Gum Mach.

Atlas 1¢ & s( loo Ct. Ball Gum

Acorn 8 Lb. Globe
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Boxes, assorted.

CHARMS A SULES. Write
for complete list. Complete line of
!:::‘e Supplies, Stands, Globes,

Everything for the aperator.
One:Third Deposit, Balance €.0.D.

IMMEDIATE DELIVERY

VIC TOR'S NEW

88’

With Chrome
Glass Frame

Designed to
get maximum
sales with
minimum
servicing

® Available in 1¢, 5¢ 10¢ or 25¢
coin mechanism.
Interchangeable Display Panel.
Large capacity holds 320 V Cap-
sules, 140 V-1 Capsules, 1,100
balls of 100 count Gum. Tokes
n $28.00 when filled wﬂh Ball
Cum and Charms. Also holds
1,000 picces of Wrapped Gum.

Write for Beautiful llustrated
Circvlar and Prices.

Stamp Folders, Lowest Prices, Write

NATIONAL VENDING
MEMBE“ MACHINE DISTRIBUTORS, Inc.

NORTHWESTERN

SALES AND SERVICE CO.

MOE MANDELL

446 W. 36th St., New York 18, N. ¥
LOngacre 4-6467

facturers, including Leaf
Brands, Penny King, Eppy
Charms, Karl  Guggenheim,
Macman  Enterprises, Frank

Fleer Corp. and Viking Charms.
Visitors were here from New
York, Long Island, Philadel-
phia, Pittsburgh, Chicago, Flor-
ida, Texas and many other
points,
Expands

“Like any other bulk ven-
dor, I started out small as an
operator and, after years of ef-
fort, 1 moved into a building
at 800 N. Broad in New Or-
leans a few years ago.” said
Schiro.

His firm acts as a distribu-
tor for Louisiana, Mississippi,
Arkansas, Alabama and other
southern points and operates
routes within 150 miles of New
Orleans. “We needed more
space. Also, just as in other
busy urban areas, we needed
more parking space for our cus-
tomers.

The move to Metairie was
the answer in all respects. The
location is convenient to New
Orleans and other areas via an
expressway, parking space is
plentiful, and the modern one-
level building offers ample stor-
age and display area.

“We had 2,300 sq. ft. on
Broad Street; there's 8,500 sq.
ft. here,” Schiro said. “As a
matter of fact, I have 2,000
sq. ft, of space in the building
to rent out as office space—

CHARM
THE KIDS

with
Northwestern’s
SUPER 60
CAPSULE
VENDOR

Charms attract kids — and
kids mean profits! Large-
capacity globe and front-
mounted plastic showcase
displays charms. Up-to-date
design gives you an attrac-
tive unit that's in swing
with the younger genera-
tion. Proven mechanism,
wide chute and foolproof
coin unit makes this one
A-OK. No skipping or crush-
ing of merchandise! Start
moving to profit with the
Model 60 Capsule Vendor.
Wire, write or phone for
complete details.

5
CORPORATION

2784 Armstrong St., Morris, Il
Phone: WHitney 2-1300

Bulk Vendors

NEW SCHIRO VENDING SUPPLY
suburban Metairie has over 10,000

almost as much as I had al-
together on Broad.”
150 Attend
If the new building seemed
at all overcrowded during the
two-day open house, it was
only because of the floral
pieces sent by well-wishers.
And because of the 150-plus
manufacturers, NVA officials
and operators who turned out
to tender their congratulations
in the flesh
Among those attending were
Jane Mason, NVA executive
secretary from Leaf Brands di-
vision, W. R. Grace Co., Chi-
cago; NVA director Sidney
Eppy, Eppy Charms, Lyn-
brook, N. Y.. Robert K
Guggenheim, Karl Guggen-
heim, Inc., Westbury, N. Y.:
Margaret Kelly, Penny King,
Pittsburgh; Glen Stevens, Fleer
Gum, Philadelphia; Herbert S.
Goldstein, Oak Manufacturing
Co., Los Angeles; Ron Rosen,
Viking Charms, Jacksonville
Fla.; Manny Greenberg, Mac-
(Continued on page 72)

SYDNEY EPPY,
Jamaica, N. Y.,
(Vince) Schiro.

Eppy Charms,
with Vincent

NEW VICTOR 77
GUM & CAPSULE
VENDORS
A REAL SALES
STIMULATOR
IN ANY
LOCATION

Beautiful eye
catching
design. Makes
merchandise
irresistible
Convenient,
interchange-
able merchan
dise diaf)lav
pane
Vends 100

count gum,
V-1 and V-2 capsules. Available
with 1¢. 5¢, 10¢, 25¢ or 50¢ coin
mechanism
Removable cash box for easy col-
lecting. Large capacity. Holds 1800
balls 100 count), 575 V capsules,
250 V-1 capsules and 80
capsules. Ll
each wi
PRICE $39.00 cprome front
WRITE, WIRE OR PHONE

GRAFF VENDING
SUPPLY CO.

2956 Iron Rid
Dallas 47,

building in
square feet.

MANNY GREENBERG, MacMan
Enterprises, Oceanside, N. Y.,
with Nick Schiro

BULK OPERATOR G. A. Dean
(right) views new items with Bob
Guggenheim and Nick Schiro.

n i

//,‘.’/l

MARGARET KELLY, Penny King,

Pittsburgh, with Betty Breaux
(left), wife of Lafayette, La.,
operator.

JANE MASON, NVA executive
secretary, Leaf Brands, Chicago,
chats with Robert Guggenheim,
Karl Guggenheim, Inc., Jamaica,
N. Y., and another visitor.

AUGUST 26,

Toast Schiro

BANQUET CROWD of over 150 enjoying New
Orleans’ hospitality.

NICHOLAS (NICK) SCHIRO wel-
comes Herb Goldstein, Oak Man-
ufacturing vice-president and na
tional sales manager. Nick is

secretary of National Vendors

Association (NVA)

PLUCKED CHICKEN symbolizes
fun during banquet as Vince
Schiro kids Herb Goldstein.

DON MITCHELL, NVA legal
counsel, with Vince Schiro.
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Vending News

NAMA Appoints Chairman

For Women’s Committee

CHICAGO, — Mrs. Thomas
L. Herrick of Northfield, - Ill.,
has been named chairman of
the ladies’ hospitality commit-
tee for the 1967 National Au-
tomatic Merchandising Associa-
tion’s (NAMA) convention and
trade show scheduled for Oct.
28-31.

Mrs. Herrick is the wife of
Thomas L. Herrick, vice-presi-
dent of the Seeburg Corp., who
is a member of the NAMA
board.

The convention program
meetings will be at the Con-
rad Hilton Hotel and the ex-
hibit at Donovan Hall of the
International Amphitheater.

Mrs. Herrick’s committee has
arranged program plans which
include a demonstration of Jap-
anese floral arranging and doll-
making, a musical program, a

\

MRS. THOMAS HERRICK

BULK VENDING
OPERATORS

Now You Can Save

757

on servicing costs.

Drop us a card today for
advance information to be
annou d soon

VICTOR VENDING

CORP.

5703-13 W. Grand Ave,
Chicago, Ill. 60639

NORTHWESTERN

) Model 60 Bulk-Pak

Will not skip or
jam because of

specially
designed wheel
and hous;%.
Holds 1,
individually

TAB GUM,
the most popular in bubble gum.
Wrappers include comics, fortunes
and premium redemption.
Bulk loading.

BIRMINGHAM
VENPING COMPANY

o .
Birmingham, Alsbama
Phone: FAirfax 47526

fashion show, and a luncheon
and puppet opera at the fa-
mous Kungsholm. Registration
for the ladies program will be
at the Conrad Hilton Hotel.

Other members of the hos-
pitality committee are Mrs. Ir-
ving Caldron, Indianapolis, Ind.;
Mrs. Fred L. Conrad, Medford,
Ore., Mrs. Robert Deutsch,
Glencoe, Ill; Mrs. James F.
Keeran, Bloomington, Ill.; Mrs.
Benny Koss, Dearborn, Mich.;
Mrs. Roy Kumpe, Little Rock,
Ark.; Mrs. William H. Martin,
Columbus, Ga.; Mrs. Francis
J. Mason, Shelton, Conn.; Mrs.
D. W. Mewborne Jr., West
Asheville, N, C.; Mrs, Charles
H. Miller, Lancaster, Pa.; and
Mrs. James Staten, Rapid City,
S. D,

A graduate of Stephens Col-
lege, Columbia, Mo., Mrs, Her-
rick is a member of Delta Chi
Delta sorority. The Herricks
have two daughters, Mrs. Fred
Fricker, Dayton, Ohio, and
Nancy, a sophomore at the Uni-
versity of Kansas.

NAMA Plans
Oct. Sessions

CHICAGO — Business ses-
sions of the National Automatic
Merchandising Association's
(NAMA) annual convention
Oct, 28-31 will include discus-
sions on modern-day manage-
ment methods, the use of data
processing for vending, and the
potential of convenience foods,
Charles R. Farren, program
chairman, announced.

The sessions and workshops
will be held at the Conrad Hilton
Hotel and about 10,000 vending
industry executives and person-
nel are expected to attend. “The
convention program has been
designed to give every vending
company manager ideas and in-
formation which he can profit-
ably apply to his own business,”
Farren comments.

Topics on the convention pro-
gram are: steps to improve cus-
tomer relations, analyzing man-
agement attitudes and perform-
ance for profit planning, how
vending operators can profit
from using data processing, de-
velopments in frozen food for
vending, routemen incentive
compensation, a sanitation work-
shop for vending routemen and
supervisors, and route manage-
ment, analysis and control. All
sessions will be held in the morn-
ing hours of the convention
week and the industry exhibits
will be held in the afternoons
at the Amphitheatre’s Donovan
Hall. .

The program will open with
the annual business meeting of
NAMA on Saturday morning
(Oct. 28) and will conclude with
l3hle banquet on Tuesday (Oct.

).

The exhibit will be the largest
vending show ever held with 158
companies participating and over
65,000 sq. ft, of space. This ex-
ceeds last year's exhibiting space
by 5,000 sq. ft.

Free bus service to the Amphi-
theatre has been arranged by
National Rejectors, Inc., a sub-
sidiary of UMC Industries, Inc.
Buses will shuttle on a 10-minute
basis between the Conrad Hilton
Hotel and Donovan Hall.

Vending and food service
operators can register in advance
by mail until the Oct. 13 dead-
line. Members of NAMA are
not charged a registration fee
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Vending News Digest

Coca-Cola Europe Established in London

Coca-Cola Co. has established a foreign sales division in London
to be called Coca-Cola Europe. J. Paul Austin, president, said it's
the company’s policy “to keep its decision-making authority close
to the scene of action as possible.” The division will serve the United
Kingdom and the European continent.

P. Lorillard Seeks Expansion

In a letter to its 46,000 shareholders, P. Lorillard Co. said it
will continue to “seek opportunities to grow through acquisition.”
The firm makes Kent, Old Gold, True cigarets and other tobacco
products.

Columbia U. Invents Effective Filter

Dr. Grayson Kirk, president of Columbia University, and two
medical experts from ‘the University will go before the United States
Senate to discuss the new cigarette filter in which the university has
a majority interest. The filter is reported to be three times more
effective than existing filters. In order to handle negotiations with
cigarette companies, Columbia has formed the Heights Educational
Foundation to make royalty arrangements.

It is reported that at least three companies are discussing with
Columbia the possibilities of using the filter. Columbia’s share of
royalties from the filter will be used for educational and research,
particularly on cancer investigation, university officials said.

Fight Food Sales Tax Exemption

RICHMOND, Va.—Opposition to any further sales tax exemp
tions in Virginia were voiced last week by the Directors of Virginia
Education Association, which noted “Of the 42 States and the Dis-
trict of Columbia which have sales taxes only 11 exempted food.”
The directors, in speaking out against sentiment being expressed
for an exemption on food and non-prescription drugs, said, “The
additional 1 per cent levy to become effective next July is desper-
ately needed.”

Canteen Declares 20c Dividend

CHICAGO—Canteen Corp. declared a regular quarterly cash
dividend of 20 cents per share (payable Oct. 2, 1967 to stockholders
of record Sept. 15, 1967) at a meeting of the board of directors
last week.

Calif. Eyes Cigaret Tax Dodge

SAN FRANCISCO—Cigaret smokers and distributors trying to
dodge California’s new tax increase from 3 to 10 cents will be
under close scrutiny by the State. Officials have announced a close
watch, initially of dealers and later of individual smokers, as the
new tax takes effect.

Cigaret sellers have paid a floor tax on July stock to eliminate
the possibility of buying under the former tax and selling at a profit.
The California tax stamp will remain the same since it only indi-
cates payment of the tax and not the amount.

lowa Vendors Form New Council

DES MOINES—Norman C. Smart, Iowa Vending Co., Marion,
has been elected president of the newly formed lowa Automatic
Merchandising Council. The new group brings the total of State
councils affiliating with the National Automatic Merchandising Asso-
ciation to 23.

Other officers are Vice-President Max H. Lamb, Automatique,
Des Moines; Secretary Leslie C. Boatman, Kwik Kafe of Iowa, Inc.,
Des Moines; Treasurer William S. Farner, Vending Service, Inc.,
Carroll; board members are Hans Wiedeman, Northern Vending
Co., Mason City; Peter F. Shy, Shy Vending, Fairfield; Bennett

(Continued on page 74)

but nonmembers will pay $35
to attend the convention and
exhibit or $10 per person to at-
tend only the exhibit.

Machine and product manu-
facturers who are not members

western machines.

NAME

Coinmen In

The News

KANSAS CITY, MO.

The big meeting of the Mis-
souri Coin  Machine Council
(MCMC) attracted an_ unusual
number of executives from the
Music  Operators of America
(MOA). Here for the Hilton Inn
affair were MOA President James
Tolisano, West Coast Music,
Clearwater, Fla.; Executive Vice-
President Fred Granger, Chicago;
Vice-Presidents Harland Wingrave,
Emporia Music Service, Emporia,
Kan., and A. L. Ptacek, Bird Mu-
sic Co., Inc., Manhattan, Kan.; di-
rectors Charles Bengimina, B & G
Amusement Co., Kansas City and
John Masters, Missouri Valley
Amusement Co., Lee’s Summitt,
Mo. (Masters is also president of
MCMC) and long-time former di-
rector John Fling, Ka City
Jack Moran, head of the technical
training school, Institute of Coin
Operations, Denver, also attended.

Others attending were Floyd
Tawney, Bird Music Co., Inc.,
Manhattan, Kan.; Armold Cozet,
Ronnie's Amusement  Service,
Wichita, Kan.; Bill Welch, Art
Hunolt and Jim Hunolt, Auto-
matic Music Co., Trenton, Mo.;
Ira Storts and Ivan Nelson, Pike

(Continued on page 68)

A PENNY FOR
YOUR THOUGHTS

Are your lc Ball Gum and Charm-
Gimmick Machines doing as well
as they could and should?

How are you Gimmicking them?
How are you Displaying them?
How Fast are they emptying?

WE BELIEVE THIS IS VALID:

A well Gimmicked, well Displayed
Penny Machine will help empty
the 5c Machine, the 10c Machine
and the 1c Machine (all of them)
faster. The good sight spreads

its light to all machines.

For Fill Charms, Gmimicks and
Gimmick Mixes, 5c¢ Feature
Capsule Items, 5¢c Capsule
Mixes, 10c Feature Capsule
Items, and 10c Capsule Mixes,
see the EPPY line at your
Distributors, or Write us for
our comprehensive (illustrated)
Price List.

EPPY CHARMS, INC.
163 Denton Ave.
Lynnbrook, N. Y. 11563

Please rush complete information and prices on
Ncrthwestern SUPER SIXTY Ball
Vender (as illustrated) as well as other North-

Cum-Charms

are charged a fee of $50 for the COMPANY

first person and $25 per person

ADDRES:

for additional registrations for
the same company. Inquiries ciry.

should be directed to NAMA, 7

Fill in coupon, clip and mail to:

South Dearborn St., Chicago,
111. 60603.

Everybody henefits
when everybody gives

the ((Wkrb ) way

T. J. KING & COMPANY
2700 W. Lake St.
Phone: KE 3-3302

Chicago 2, 1.
We handle complete line of machines, parts & supplies.

Also Ball Gum, all sizes; 1¢ Tab Gum, 5S¢ Package Gum, Spanish
Nuts, Virginia's Red Skin, small Cashews, small Almonds, Mixed
Nuts, all in vacuum pack or bulk. Panned Candies; | Hersheys
320 count and 500 count Candy Coated Baby Chicks; Leaflets,
Coin Wrappers, Stamp Folders, Sanitary Napkins, Sanitary Sup-
plies, Route Cards, Charms, Capsules, Cast Iron Stands, Wall
Brackets, Retractable Ball Point Pens, new and used Venders.

Write: T. ). King & Co. for prices and our new 12-page catalog.




International News Reports

Rowe Eying South America

NEW YORK — Bern Ber-
nard, director of export sales for
Rowe Manufacturing, is ready-
ing for another trip into Central
and South America aimed at
meeting with distributors and
operators.

Bernard  will leave next
month on an itinerary that calls
for visits in Guatemala, Panama,
Costa Rica, Venezuela, Brazil
and other countries.

One of the major stumbling
blocks facing Rowe and its dis-
tributors involve the burdening
tariffs and levies that often soar
to nearly 200 per cent above
the American price. “We have
a growing number of licenses
in many areas of the world and
jukeboxes have a rough time
in some areas.”

‘Luxury Item’

“The machines come under
‘luxury goods,” and this is what
puts the price up,” Bernard said.
“Many of these countries are en-
couraging domestic production
and this brings the licensce rise.
Still another law forbids ma-
chines using wood parts from
entering many of these countries
with  wood on them. They
want to supply the licensee who
assembles many of the units
with the wood.” said Bernard.

Bernard predicted that the

rise of the common market may
have considerable bearing upon
jukebox exportation in the Eu-
ropean part of the world. “Ja-
pan and Europe are really swal-

All Machines
Ready for Location

CC Hula Hula .............. $265.
€C Kieker .........oovnnnn 295,
GoM. Dancing Lady . 495,
Gott. Gaucho ... 95.
Gott. Liberty Bell .... 1o.

Gott, Shipmates .
United Capri ..
United Classic .

United Dixie . 95
United Futura . 295,
United 7 Star .98,
United Toronado . . 355,

Wms. Maverick ..... . 595,
Wms, World Series 1962
CC Big League
CC Big Hit .. .
Wms. Batting Champ ...
Wms, Pinch Hitter ... ....
Wms. World’s Series ........ 245.
op Model V 27 A
LEWJO. Call, Write or Cable

LewJdones

Distributing Co

Exclusive Wurlitzer Distributor

1311 N. Capitol Ave.
Indianapolis, Ind
Tel.. MElrose 5-1593

|
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lowing up the units, and indi-
cations are that the coming year
will break a record,” said the
Rowe official. “We have also
a healthy record in Mexico
where most of our ‘South of the
Border’ licensees are located,”
he added.

The most popular spots for
machines are in the taverns
throughout these parts of the
globe, and there seems to
be little trouble over the mone-
tary exchange, since the units
can be tailored to take almost
any shape of coin, said Ber-
nard.

Rowe cigaret machines are
big in some areas, Bernard said,

and do extremely well in the
capital cities and growing metro-
politan areas. But as you en-
ter the interior the number di-
minishes rapidly until the ma-
chines are almost non-existent.”

Bernard said that distribu-
tors and licensees in Central and
South America are always in
close contact with him and
when there is a mechanic to
train often the man will attend
one of Rowe’s schools in either
Chicago or New Jersey. “In any
event,” said Bernard, “this part
of the world offers an exciting
challenge to the vending in-
dustry and we expect big things
in the future.”

Coinmen In

The News

® Continued from page 67

Amusement Co., Bowling Green,
Mo.; Charles Egan, Boulevard
Music Co., Kansas City; Charles
Page, Modern Music Co., Spring-
field, Mo.; Marion Crane, St
Joseph, Mo.; Tom Bengimina and
Tudy Galotta, B & G Amusement
Co., Kansas City; Don Skinner
and Jack Couch, D & J Amuse-
ment Co., Moberly, Mo.; Bob
Burkhart, A & A Amusement Co.,
Macon, Mo.

Gerald Vinson, Vinson Amuse-
ment Co., Chillicothe, Mo.; Rus-
sell Smith, Central Novelty Co.,
Columbia, Mo.; Harley Tripp,
Harley's Amusement Co., Brook-
field, Mo.; E. J. (Red) Howe,

Howe Amusement Co., Kansas
City; Bob Gilbert and Harry
Donaldson, Gilbert Amusement

Co., Kansas City; Dave Suther-
land, Sutherland Distributing Co.,
K'lmas City. A number of wives
attended with their husbands.

TAITO TRADING CO., Ltd., of
Tokyo, has introduced this new
coin-operated Grip Test machine.
Th? unit is called the Sportsman

S A AR A A A AR AR RN NSNS S NSNS SN CKN

electric
scoreboard

FOR SHUFFLEBOARDS

Natural Finish llrlvu.‘ uilnc'

o Two-faced T0¢ 1 player or 10¢ 2
o B n{ shutfleboard WS o B Sl
S-’l and/or switchover
. n.,. sl col b ing blocks
‘ holds $500 in dimes « Chrome tube supports
" - ] * Coin-operated
51 69.50
Also IMMEDIATE DELIVERY . . .
Available Terms: V3 Dep., Bal. C.O.D. or S.D.
Sidemount (
|/ Scoreboard, MARVEL MANUFACTURING €O,
15-21 Pts,, 2845 W. Fullerton Ave., Chicago 47, Il
9. Phone: DI 2-2424
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BALTIMORE

Elected to the Maryland Auto
matic Merchandising Council were
president Richard L. Collier, Au-
tomatic  Sales, Aberdeen; vice-
president Robert I Irvine, ARA
Service of Baltimore; ary
Joseph H. Marshburn, Coca-Cola
Bottling Co. of Baltimore; treas-
urer Charles R, Greasley, Dairy
Products Vending Service of Bal-
timore. Board of governors elected
were Gilbert Stine, Serv-U-
Vending Corp., Hagerstown; Al-
len M. Morrison, Servomation
Mathias Vend, Inc., Baltimore;
Stanley S. Lesnick, Midfield
Vending Co., Baltimore; Meyer
Gelfand, The Macke Co. Wash-
ington; Gordon Eldridge, Canteen
Food & Vending Service, Balti-
more.

NEW YORK

Ben Chicofsky of MONY says
that some 400 reservations have
been recorded for the organiza-
tion’s convention set for Sept. 21-
24 at Monticello, N, Y. Only
about 200 reservations are left
said Chicofsky and he urged those
who want to attend to contact him
immediately. Rowe's Jim
Newlander is busy on new proj-
ects and came into the city last
week, Aug. 4, for a visit to the
company's office on 17th Street
with Jorge Morfin, Rowe’s assist-
ant director of export sales and
talked wnh Bern Bernard, the
company’ s director of export sales.

e McCarthy, president of
the New York Coin Machine Op-
erators Association, reports that a
meeting of the New York State
Operator's Guild will be held at
the Hotel Washington, Newburg,
N. Y., Wednesday (16) during the
cvenmg . Jack Wilson is presi-
dent of the (;uxld and word has it
that Jack's Modern Vending firm
received some damage in the riots.
The damage was only moderate to
some machines according to reli-
able sources. Murray Kay at
Atlantic Sales here says Lou Her-
man of County Amusement,
Mount Vernon, N. Y., and Arnold
Stevens of J. A. Servxcc, dropped
in recently for a brief visit
while in town. Dick Green-
berg of Mike Munves here, plans
a trip up to Canada for Expo 67
when he takes his vacation later
this month.

Rowe director of export sales,
Bern llermml, who heads up the
company’s Central and South
American export activities, plans
a trip to those areas of the globe
in September. Bernard says a lot
of things are on his agenda, which
includes experimental work for
spots for Rowe's PhonoVue. ]
Richard Gluck, New York re-
gional sales director for Rowe,
plans to participate in the MONY
convention in September and says
he is looking forward to seeing
lots of the boys that he misses
over the year.

Ted (Champ) Sidell was in to

Big PhonoVue Push Planned

By CHARLES BARRETT

NEW YORK — Rowe Manu-
facturing Co. expects a big year
for its PhonoVue attachment
now that the industry has be-
come familiar with the machine.

According to Jim Newlander,
sales promotion manager for
Rowe, a massive promotion and
advertising plan is being
mapped for the unit in the form
of trade, newspaper and other
advertising. The machine was
unveiled to the public last Oc-
tober with delivery coming in
March of this year. The com-
pany is hcgmnlnz. to step up its
export activity on the Phono-
Vue with some 25 machines re-
cently going to Central and
South America. This program
is under the direction of Bern
Bernard, Rowe director of ex-
port sales.

Rowe is issuing two films a
month for each of its three
PhonoVue libraries and New-
lander emphasized that these
films are nearly “immortal” in
that almost any record may be
used with them over a long
period of time. The films are
made for Rowe by independent
producers in California and
Florida.

PhonoVue is a synchronized
film used with a record, gen-
erally played for a quarter.

sce Ben Chickofsky of MONY
Monday (14) for a visit, taking an
afternoon away from his ma-
chines. . . . Clara Gottlieb, wife
of Ben Gottlieb, Majestic Opcm
tors, Brooklyn, N. Y. died Tues-
day (8) and Ben would like to
thank all those who were so kind
ing his time of be-
reavement. . . . Chickofsky says
the convention reservations are
nearly all sold and the conven-
tion journal is coming along
nicely with several advertisers.

Entertainment at the three-day
convention will be supplied by
the Laurels Country Club, and
word is that the talent is “top-
notch™ with all Broadway head-
liners. . . . Nancy Saidman, daugh-
ter of Murray Saidman, Paragon
Automatic Music, plans to get
married Sept. 3 to Jay R. Pollack,
a law student at St. John's Uni-
versity CHARLES BARRETT

to him du

MENOMINEE, MICH.

A wedding reception for Darcy
Rondeau, daughter of Mr. and
Mrs. Bob Rondeau, division man-
ager of Empire Dist. here, at-
tracted over 400 people. Darcy
became the bride of Jim Magnu-
son, Oshkosh Univ. senior now
playing with the Chicago White
Sox baseball farm club. Guests
included Mr. and Mrs. Joe Rob-
bins, vice president, Empire Dist.,
Chicago; Mr. and Mrs., Jack
Burns, sales manager, Empire
Dist., Chicago; Mr. and Mrs. Bill
Milner, office manager, Empire
Dist., Chicago; Mr. and Mrs. Dick
Houffman and Mr. and Mrs. Joe
Eggener, Empire Dist., Menomi-
nee, Mich.; Mr. and Mrs. Bill
Jahnke, Jahnkc Coin, Green Bay,
Wis.; Mr. and Mrs. Mel Melcore,
Mel’s Coin, Green Bay, Wis.; Art
Dausey, Christmas Amusement,
Munising, Mich.; Mr. and Mrs.
Homer geymom', M. W. Vending,
Marinette, Wis.; Mr. and Mrs.
Bob Seymour, Seymour Vending,
Bark River, Mich.; Mr. and Mrs.
Lyle Olson and Mr, and Mrs. Bob
Olson, M. W. Novelty, Marinette,
Wis.; Mr, and Mrs, Francis Nardl.
u. P. Novelty, Ishpeming, Mich.;
Mr. and Mrs. Bill Porath, Pora(h
Coin, Gillette, Wis.; Bob Bennie,
Acme Vending, Green Bay, Wis.;
Mr. and Mrs. Jim Linberg, A. Z.
Vending, Fond Du Lac, Wis.; Mr.
and Mrs. Wally Cotton, Cigaret
Service, Appleton, Wis.; Mr. and
Mrs. Louis Konop and Mr. and

(Continued on page 73)

“We have taken the usual
bugs out of the new machine
and will ‘be capitalizing on it
during the coming year,” said
Newlander. The prime spot for
the concept, he said, is the
tavern.

Rowe plans to send Phono-
Vues to Japan, Europe and
Mexico soon. In many cases,
the machine will be handled
through the company’s licen-
sees.

See Italy Ban
On Tobacco Ad

ROME—Foreign publications
here that carry tobacco product
advertising may be subject to
seizure and prosecution in the
future in the wake of a court
decision made public last week.

In a case involving the Rome
Daily American, the court ruled
a 1962 Italian law banning to-
bacco advertisements applied to
foreign Italian publications. The
English-language paper had been
convicted for publishing adver-
tisements in 1966,

Rome Daily American attor-
neys argued that Italian-pub-
lished newspapers should not be
punished when other foreign
publications circulated in the
country do carry tobacco adver-
tisements. “Periodicals published
and printed abroad but circu-
lated in Taly,” the court count-
ered, “fall under the ban when
they carry publicity for smok-
ing products,”

The manufacturing and sell-
ing of tobacco products in Italy
is a State monopoly. Proponents
of the 1962 law, citing a need to
safeguard public health, said the
state had to discontinue spread-
ing its monopoly through pub-
licity. Prosecutor Pasquale
Pedote said, after the trial, that
he would push for prosecution
of non-Italian publications if the
ban applied.

The law carries a penalty
ranging from $32 to $320 for a
first offense and up to $3,200
for repeated offenses, The Rome
Daily American sustained a $48
fine.

Moviematic Goes
All Solid State

MIAMI—Moviematic Indus-
tries’ coin-operated Moviematic

Studio machines have been
completely  redesigned  with
solid-state circuitry. This im-

provement is said to reduce the
cost of manufacturing and serv-
icing the machines, and is also
said to improve the quality of
the “flipette” pocket movies
which the machines vend.

The machine snaps 25 still
photos of the subject and vends
them for 50 cents in a packet
which may be flipped with the
thumb to simulate a moving
picture.

Moviematic officials have not
yet announced when they will
go into production with the
new solid-state machine. The
firm recently acquired all the
physical  assets of  Lewis
& Sons, Inc., which researched
and developed the first Movie-
matic machine, and hopes to
begin production in the Lewis
& Sons plant. The firm is seek-
ing franchised dealers and dis-
tributors.  Persons interested
may contact Moviematic Indus-
tries Corp., 90 Beacon Boule-
vard, Miami, Fla.
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Coin Machine News

| Big News From Rock-Ola

In Vending...

e Continued from page 64

“Our entry into vending has
not been a hasty decision,” said
Dr. Rockola. “In his capacity
as vice-president of engineer-
ing, my brother Donald was
very instumental in the advance
planning of our wunits, after we
acquired the Cole Pnuevend ma-
chine four years ago.

“While we were constantly
making improvements in our
early units we conducted many
product studies in the direction
of one-way disposable can con-
tainers.

“Up until the advent of the
canned drink the business had
been left largely up to the bot-
tlers. There had been only a
modest profit. Bottlers were able
to dictate to the vendor who
could be sold.

“But the canned drink con-
cept changed the thinking of
even the powerful national bot-
tlers. We found a better price
and more profit margins. We
found that a number of private

label beverages were coming
into the picture.
New Market

“Gradually we learned that
our music operators were find-
ing that canned drinks were
catching on and that filling
these machines was no more
complicated than changing rec-
ords on phonographs. A whole
new market was opening up.

“While our early 3300, 3301
and later our 3302, during the
period of 1963 and 1964, were
very good machines, I think our
breakthrough came when we
went to the roll down loading

ROCK-OLA's Centura,
tion companion to the newly
introduced Ultra.

100-selec-

rack on the 3303 and 3304, in
1966. This, we think, is the
fastest and simplest loading
mechanism on the market.

“Both the 3303 and 3304
have what we think is another
revolutionary feature—our spe-
cial locking-type star wheel
mechanism. This unit prevents
jackpotting. Other features in
these two machines and in the
410A we introduced this year
include a universal column size
adjustment that allows for 30
different can-size settings.”

Mentioning other features of
Rock - Ola’s current trio of
canned drink units, such as the
spray-proof opener and combi-
nation delivery chute, Dr. Rock-
ola said, “Now we're offering
three different exteriors for
these units.

“Our 410A with vinyl wal-
nut grain front is a deluxe unit
for the prestige location. For
more typical locations we have
the standard model which you
can use with either the illu-
minated panel or the unlighted
display panel. Then we have
the modular styled exterior for
bank installations.

Among national vending com-
panies now using Rock-Ola’s
canned drink machines, Dr.
Rockola named Automatic Re-
tailers of America (ARA), Ser-
vomation, Canteen Corp., ABC
Consolidated and many others.

“We have been marketing Ho
Jo, a drink for the Howard
Johnson motel chain, and RC
and Canada Dry are two ex-
amples of national brands we
work with.”

134%

“We sold more canned drink
venders in June of this year
than in the whole 12 months of
1963,” Dr. Rockola said. “Our
sales for the first six months of
1967 are up 134 per cent. We
expect to sell 75,000 canned
drink units this year. The switch
to canned drinks can mean sales
of 150,000 units in the very
near future.”

With- three units in its pres-
ent line, Gorman detailed the
models that will bring Rock-
Ola’s canned drink series to a
total of nine models.

Styled in the 63-inch modu-
lar silhouette, the CC-1 4-selec-
tion series will have capacities
of 172, 236 and 268 cans, not
including pre-cooler capacities.
The 5-selection CC-2 series will
have capacities of 245, 305 and
335. The CC-2-245 will have a
pre-cooler capacity of 30 cans.

The new line will also in-
clude three models in the CC-
3 6-selection series, with capac-
ities of 360, 468 and 492.
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12-in.  woofers behind the
double-loop grille in the bot-
tom removable front section.

The entire component and
service area of the machine is
completely accessible from the
front, for what Rock-Ola calls
“flip-top servicing.”

The self-locking dome sec-
tion, when raised, reveals the
hinged titled strip holders on
the left side with all parts of the
selection panel on the right.

All servicing of the selection
panel controls are at eye level.
Using electrical -clips that can't
be changed accidentally, the al-

bum pricing adjustment is a
fingertip operation.
The 60-watt stereo, solid-

state amplifier swings out in-
side the cabinet on two wing
nuts and can be serviced inside
the cabinet. The whole credit
unit also flips down inside the
cabinet for full coin cycle view-
ing. Hidden behind a metal
flange in the credit unit is the
free-play button.
Gripper Cams

New features in the record
magazine include clearly visible
record indicator numbers on
top of each partition and a die
cast_hub to insure perfect in-
dexing. The record arm has
gripper cams for more accurate
grasping of records.

Another new feature is the
use of a magnetic Shure car-
tridge exerting 3.5 grams of
needle pressure with increased
compliance yielding minimum
“needle talk.” A standard fea-
ture, Rock-Ola’s automatic vol-
ume compensator squelch sys-
tem, guarantees a uniform vol-
ume level during record lead-
in.

Both the Ultra and Centura
are finished in Pecan “Conolite.”
The Ultra, Model 437-80,
weighs 310 pounds, stads 50V
inches tall and is 25% inches
deep and 39 inches wide. The
companion Centura, Model 436-
50, weighs 295 pounds and has
the same exterior physical di-
mensions.

Interchangeable parts include
the “common” receiver system
operating with both new juke-
boxes and other current Rock-
Ola  models; an automatic
sealed plug-in money counter
unit that counts all coins and
totals machine receipts; Rock-
Ola’s “Mech-O-Matic” inter-mix
record changer that plays 7-
inch 33%4 r.p.m. albums and
45 r.p.m. singles, and the tran-
sistorized amplifier.

)
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is pinning much of its promo-
tion towards selling new equip-
ment — which is in itself, a
stimulant to jukebox revenue.

As an example, the company
is offering trips for operators
based on new purchases. J & J
Distributors, Indianapolis, Ind.,
is planning to take 43 of its
operators to the Bahamas on
one such tour, Barton said, and
other distributors plan trips to
Las Vegas. Some have offered
operators new cars; others,
color TV’s. Barton made it clear
that while Rowe encourages
such programs, it leaves plan-
ning up to those on the local
level.

As for the “play me” records
and GABAYFO buttons un-
veiled last year, Barton re-
ported that they have been the
successes they were expected to
be. However, he again added
the cautionary note that selec-
tion of the proper play-me for
the location is essential to its
success. “The wrong play-me
will just irritate instead of en-
courage,” he warned.

Little LP’s

Barton said that Rowe had
not manufactured any Little
LP's since the discotheque days
and warned against looking on
them as some sort of panacea
for all the operator’s problems.
“Selection of Little LP’s must
depend on the clientele of the
location,” he said. “Simply buy-
ing Little LP’s is not going to
solve all your problems.”

Stanley Jerocki, national pro-
motion manager at Seeburg,
concurred wholeheartedly with
that sentiment. “The operator
can't just buy the records and
throw them in the machine,”
he said. “The owner also has to
be a programmer. He has to
figure out just what kind of
music his patrons are going to
want to hear.”

Jerocki, however, enthusiasti-
cally supports his company's
program of little LP manufac-
ture. “The operator who doesn’t
use little LP’s is really missing
out,” he said, and ticked off
the advantages offered by the
long-playing 33%3; attraction of
more mature clientele, the 3-for-
25-cent purchase, and the in-
crease in overplay.

“The guy who puts a quarter
in to hear Frank Sinatra or
Nancy Wilson on a little LP
doesn’t want to hear any one
song in particular. He just
wants to hear eight minutes of
Sinatra or Nancy. And with the
longer playing time, there is a
greater chance someone else in
the place will like what he
hears and put another quarter
in to hear it again. And let’s
face it, the only way you're go-
ing to make it today is with
overplay.

“The operator’s costs have
been going up constantly for
the last 12 years but he still
offers his music at the same
price he did then. The little LP
offers him a chance to make a
3-for-25-cent sale while offer-
ing his customer more of the
artist he wants to hear.”

Jerocki said that Seeburg
now offers 1,200 releases to its
distributors in all fields, r&b,
c&w, standards, jazz and even
some oldies. “You'd be amazed
how well guys like Jimmy Dorsey
and Al Jolson do in jukeboxes
on little LP's,” he said.

One Stop View

Jerocki's confidence in Little
LP’s was echoed by Harry Losk,
manager at Susan Dist., a Chica-
go one-stop. “We could make a

comfortable profit here just sell-
ing little LP’s,” he said, “if the
supply were equal to the de-
mand.” Losh, however, is pessi-
mistic about the future of Little
LP’s. “The manufacturers went
into the program very reluc-
tantly during the discotheque
craze,” he said, “and now that
it's over, they look like they're
backing out of it saying ‘See,
we told you it would never
work in the first place.’” He
admitted that getting enough of
the records to suit the demand
for them is a problem for him.

Gus Tartole, Singer One
Stop, Chicago, said Singer has
the “largest little LP collection
in the Midwest” and reports
that the demand for them is
very heavy.

Most distributors contacted
said they were dealing with op-
erators only through one-stops.
Al Weiner, Decca Distributors,
Chicago, said, “Ninety-nine per
cent of our singles go to one-
stops.” He said his local office
had little in the way of promo-
tional aids for jukebox opera-
tors,

Almost all of his Chicago col-
leagues agreed. Capitol man-
ager George Gerken said “Bas-
ically, we're almost out of touch
with the jukebox operator.”
Most other distributors offer
little more than weekly or semi-
weekly mailing lists to the op-
erators.

“But a lot could be done,”
Gerken added. “While we do
furnish little LP covers for the
jukebox display area, the com-
panies could service jukebox
accounts with 8-inch album
blow-up covers to be used in
various spots in the locations.
Little signs could also be made
that would promote various al-
bums.

Record Companies

Gerken's suggestion sounds a
lot like MGM-Verve's “celeb-
rity scene of the month™ promo-
tion-package for one-stops and
operators, “Each month we se-
lect one artist,” said advertising
manager  Sol Handwerger,
“package five of his singles in
compatible mono and stereo
and send them with several pic-
tures suitable for display in the
jukebox or elsewhere to opera-
tors and disk jockeys.” August’s
artists are Erik Burton and the
Animals. Others have been As-
trud Gilberto, the Righteous
Brothers and Jimmy Smith. The
program has now run nine
months, and according to Hand-
werger, “everybody likes it.”

Fred Frank, national pro-
moter for Epic, asserted that

VERVE CELEBRITY SCENE

ARTIST PROMOTION, through
special packages to operators, is
proving successful for some rec-
ord companies such as MGM-
Verve. An example of an album
cover and special title strips is
seen above. Also in the Verve
package is a short biography on
the artist which could allow
enterprising operators to have
special signs and posters made
up.

Jukebox Promo Ideas: Little LP Still Tops List

his company believes strongly
in the power of the jukebox to
make an artist and considers the
operators in all its promotion.

“In the case of many artists
that we. are just introducing, es-
pecially in the country and
western area,” he said, “‘we
press two of the artist's latest
releases, send them with a pic-
ture, title strip, a biographical
sketch of the singer and give
him a sales pitch on how im-
portant we think the jukebox
1s to us. The response to this
promotion has been very good.”

He also said that Epic is in
the little LP area “to stay” and
sees a great future in it. (Hand-
werger at MGM, on the other
hand, says that his company
only occasionally presses a Lit-
tle LP, and only on request.)

George Balos of Mercury said
that Merc sells its little LP out-
put to Seeburg and does not
distribute any of them itself,
For the operator, Balos said,
the company offers three spe-
cial series: the all-time hits on
Smash, double hits on Philips
and 120 titles on the celebrity
series on Mercury.

Decca records offers a simi-
lar program of monthly top
standard cuts and artists in its
Bluebook series, sending a cat-
alog of Bluebook singles to
jukebox operators. Decca is not
in the LP program, a spokes-
man said, and does not offer
anything in the way of promo-
tional gimmicks to the owners.
“We give them something bet-
ter than gimmicks,” he said,
“We give them a good product.”

Capitol pop album  sales
manager Rocky Catena ad-
mitted that Capitol has little
contact with the operators “be-
cause they prefer to go through
the one-stops, the guys who can
take care of all their needs.”
Although Capitol produces lit-
tle LP's, Catena said that re-
sponse from operators has been
negligible. “We didn't expect
these things to go too big and
that's about what has happened,”
he said.

RCA  promotion  manager
Vito Blando said that promo-
tion in his company was up to
the men on the local levels, the
distributors and the one-stop
men. Pop album manager Ray
Clark estimated that RCA of-
fers 500 little LP's to the juke-
box companies and reports that
the response has been ‘‘reason-
ably goud” but not overwhelm-
ing. “"We offered them to our
own distributors,” he said, “and
they were not too enthusiastic.”

Seeburg Little LP’s

e Continued from page 64

For Sentimental Reasons, Sun-
day Kind of Love, Black Cof-
fee, Summertime in Venice, I'll
Never Smile Again, I'll Re-
member  April), Decca DL
74878/ Seeburg 1172,

Lenny Dee, “Moving On"
(Winchester  Cathedral, Day-
dream, Music to Watch Girls
By, Born Free, I Will Wait
for You, Georgy Girl), Decca
DL74880-Seeburg 1171,

Grady Martin and the Slew-
foot Five, “Songs Everybody
Knows” ((Alley Cat, Fly Me
to the Moon, I Left My Heart
in San Francisco, Days of Wine
and Roses, Misty, Arriverderci,
Roma), Decca DL74476/See-
burg 11702.

Bill Black's Combo, “King of
the Road” (Title song, Detroit
City, Blue Hawaii, Sioux City
Sue, Memphis, Tennessee,
Pennsylvania Polka), Hi Album/
Seeburg 1166.
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MOA'’s Tolisano Uses Arcade
Idea to Build ‘Fun Center’ Rowe Adds fo

o Continued from page 64

arcade-type locations are rent
and electricity. If you look for
a place with enough room the
whole operation can be in-
stalled for a very cheap price.

“A man and a boy take care
of the place and about all they
do is make change. It's open
from 12 noon to midnight every
day of the week. I would esti-
mate that at least 300 people
are in and out of the center
every day. Sometimes this could
go as high as 400 people.

An operator asked Tolisano
to describe the kinds of equip-
ment he was using.

“We've got 5 big ball bowl-
ers, 6 shuffle alleys, 5 base-
ball games, 10 pinball games,
8 pool tables, a driver test
machine, a golf match game,
a ski ball game and some other
odd pieces.

No Junk

“Some of these are recon-
ditioned pieces but the major-
ity are new games. I don’t take
a juke approach. You're appeal-
ing to families and to kids and
you've got to bring in nice look-
ing, new pieces. All the pinball
games are new. I use the newest
things I can find.

Tolisano said the idea for
creating the Treasure Island fun
center originated from the suc-
cess he had achieved with a
slot-car hobby center in nearby
St. Petersburg (Billboard, Jan.
) 7).

“These places that are going
into slot-car racing are logical
locations to add all kinds of
pieces just like we did at Mini-
Car in St. Petersburg. We have
others now where we've got a
whole hobby center approach.

“But there is no limitation
on how you can go. We didn't
have a slot-car racing in mind
at Treasure Island. You don’'t
need it. You can create a whole
arcade-type arrangement built
around the good, used pieces
you normally have laying

around your shop or out on the
route doing nothing.

“With the arcade center in
mind you open up a lot of pos-
sibilities, too. I'm looking for a
Helicopter Trainer game right
now. There are so many ideas
you can use. Sometimes a type of
game you haven’t thought about
in years will do terrifically in a
location like this.

One operator asked about the
commission arrangements.

“I go in on no less than a
straight 50-50 deal. After all, if
it’s the kind of location you're
building into a complete re-
creation center, you are pro-
viding the owner with a tre-
mendous  opportunity.  This
might be a bowling alley, an
area inside a department store
or discount house or somewhere
in a shopping center. The possi-
bilities are endless.

“You might go another direc-
tion. You might rent a location
yourself and then you're talk-
ing about salaries for a couple
of men, rent and lights.

Weekly Service

“l also recommend that you
check these types of locations on
a weekly basis. A lot can hap-
pen in a week’s time. You not
only keep the games cleaner
this way but you show the loca-
tion you're interested and in-
volved. You take care of his
change problems, for one thing.

“The revenue from a game
can be increased two to three
dollars a week by checking each
week and you can keep up on
the records better. These places
are a cinch for a jukebox be-
cause of the young crowd and
they look for new records all the
time.

“The idea is to take an in-
ventory of your entire route.
Analyze each location. Find out
what you can do to upgrade
the locations you already have.
Maybe by helping an owner add
on some more space you can de-
velop an arcade center where
you wouldn’t normally think this
was possible.”

Billboard Readers
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Music Plus Film

WHIPPANY, N. J.—George
Klersy, director of Rowe's
PhonoVue programming, re-
leased the following pairing of
recordings suitable for Phono-
Vue fil

Jerryo’s “The Pearl,” Shout
2 ailored for films “Bache-
lor Girls,” L2 06-W; “Mont-
martre Pony Rﬂce." L2 906B;
“Green Bikini,” L2 905T; “Cal-
endar Girl,” L2 906E; “Strip
Fun,” 2907F, and “Devil Tem-
tation,” L2908C.

“Hush, Hush,” by Bill Cosby
on Warner Bros. 7072 is recom-
mended for *“Joe’s Bar,”
908A; “Apples, Peaches, Pump-
kin Pie,” by Jay and the Tech-
niques, Smash 2986, is suitable
for “Genie in the Bottle,” L2
‘)U(»N “Red Devil,” L2 905F;
M.]ll Shop Go-Go,” L2 905E;
“Dixieland lanlasv L2 906X;

“Gaslight Go-Go,” L2 905G;
“Juke Box Party,” 1.2 9()RH. and
“Beach Party,” L2 906E.

“Mean Woman Blues” by
Jimmy Dawson, K-Ark 774, is
to be paired with “Blue Go-Go,”
L2 906E. “The Last Bus Home"
on MGM E-13787 by Herman's
Hermits, is suited for films
“Roaring 20's,” L2 908S; “The
Mermaid,” 1.2 908E, and “Hoe
Down,” L2 908N. “Love Bug
Leave My Heart Alone,” Mar-
tha and the Vandellas, Gordy
S-7062, can be used with “Gold-
en Girl,” L2 906K: “Spanish
Flea,” L2 906J; "Monlmurlrc
Les Girls,” L2 906C; Ambi.m
Nights,” L2 907X, and “Peep-
mg. Tom,” L2 907Z.

“Put Your Mind at
Every Mother's Son, /
}5-!3788. will pair with “Living
Doll,” L2 907H; ‘Go-Go Club.”
L2 9071, and “Silhouette Danc-
ers, L2 907V.

Jack Jones' “Our Song,” Kapp
K-847 for P.V. films “Oriental
Night  Lif L2907-P and
“Dream Girl,” L2906-S.

Jimmy Smith's “Funky Broad-
way,” Verb VK-10536 for P.V.
films “Polka Dot Bikini,”
1.2905-Y; “Mermaids,” 1.2908-
E; “Belly Dancer,” L79O7W
and “Service With a Smile,”
1.2908-D.

Jimmy Smith’s “Respect,”
Verb VK-10536 for P.V. car-
tridges  “Sextet in  Black,”
L2907K; “Arabian Nights,”
1.2907-X and “Peeping Tom,”
1.2907-Z.

Otis & Carla’s “Knock on
Wood,” Stax 45-228 for P.V.
“Ballot in Black,” 12905-X;
“Dream Girl,” 1.2906-S; “Sweet
Shoppe,” L2907-G; “Cycle &
Surf,” 1.2907-D; “Fashion Mod-
el,” L2906-Y, and “Basketball
Game,” 1.2908-].

The Statler Brothers’ “Walk-
ing in the  Sunshine,” Columbia
4-4425 for P.V. films “Go-Go
in the Hay," L2905-H, and
“Roaring 20's,” L2908-G.

Dave Clark Five's “A Little
Bit Now,” Epic 5-10209 for
P.V. “Go-Go Club,” L2907-Y;
“Juke Box Party,” 1.2908-H,
and “Silhouette Dancers,” 1.2-
907-V.
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Davis Dist. 'Thinks Young'

e Continued from page 65

songs for a dollar and two for a
qunr(cr pricing is catching on
fas!

Agdln Wertheimer evidenced

a vigorous optimism when he
spoke of today’s reasoning for
two-for-a-quarter pricing. “When
we went from a nickel to
a dime for one play, this was
a 100 per cent raise. From one

Top Notcher

David Stern

SEACOAST DISTRIBUTORS
1200 North Avenue
Elizabeth, New Jersey 07201

E. M. Hudson
VENDING MACHINE EXCHANGE
Bristol, Virginia 24201
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AGAIN AND AGAIN.
(and bringing their
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splitting sobriety test/.

Whether ployed for kicks
or seriously, the BOOZ
BAROMETER pocks a lot
of appeal inte the small
space it takes, insuring
lub:lanvml profits from

minimum outlay.
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FOUNDED
ON SMALL
CHANGE"

CLEVELAND COIN OFFERS
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The Greatest nickel grabber yet!!!

100%
EARNING
POWER
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FEATURES

Powered by long-life 6-volt
battery—no electrical outlet
needed, no cumbersome cord,

Can be mounted on hand-
some stand or set alone on
counter top. Comes with
tough, vinyl-coated 7''x20"
wood base. Soft felt bumpers
prevent marring or scrafch.
ing. Stands 16 hlqh x 18"
wide and is just 3" deep.
The right size to attract
:lmy of interest without
eing ovorly conspicuous or
taking needed space. Weighs
just 16 pounds, is easy fo
move, Trouble-free 5¢ coin
mechanism with slug ejector
Strong heavy-duty cash box.
Sturdy, positive lock to in-
xure against theft or pilfer-

access fo coin
ho: “and inferior components.

-
This all - product vendor
is truly the most versa-
tile on the market. Han-
dles Ballgum, Charms,
Capsules, all nuts and
any small bulk products
without breaking or
crushing. Gold decorative
Mammoth

front panel.
capacity.
AVAILABLE with 1c, 5S¢,
10c or 25¢ mechanisms.
COMPLETE LINE
OF SUPPLIES

Cleveland Coin
International

2029 Prospect Ave.,
CABLE: CLECOIN

Cleveland, Ohio 44115

(216) 861-6715
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play for a dime to two plays for
a quarter is only a 2% per cent
raise per song. This is only a 25
per cent raise.”

In saying that two-thirds of
all the jukeboxes Davis is selling
arec equipped with validators,
Wertheimer agreed that the
pricing emphasis has changed to
thinking in terms of dollars—
not just coins.

Service Program

The increasing sophistication
of coin and currency-operated
equipment (with cashless card
validation looming on the hori-
zon doesn’t worry Wertheimer
in terms of equipment service
and maintenance,

“Bach of our offices has a
complete service department,”
he said. “We conduct about 40
or 50 service schools every year
in both music and vending.” The
firm does not handle amusement
games.

“I've  noticed that these
schools are more diligently at-
tended every year. Operators
know it is a must to have well-
trained service personnel. To-
day's operator is more sophisti-
cated and intelligent.”

Contributing toward this so-
phistication in its own way,
Davis Distributing, through its
public relations and promotion
manager, William Roseboom,
publishes Davis Digest. A regu-
lar house organ in a 6% by
10-inch format, it describes vari-
ous activities at the far-flung
offices and quite often includes
technical service tips.

el 1]
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EXECUTIVE SESSION. From left,
Robert E. Romig, Albert Wert-
heimer and Harry Wertheimer.

Tel-A-Sign in
Trademark Suit

CHICAGO—Tel-A-Sign Inc,
here, which recently relinquished
rights to the Scopitone film/
music machine to J. Cameron
Gordon as a result of involve-
ment proceedings under Chapter
11 of the Bankruptcy Act, has
been charged in a $1,000,000
suit with alleged infringement of
trademark by Naxon Telesign
Corp., also of Chicago. In the
suit, assigned to U. S. District
Judge Abraham L. Marovitz,
Naxon Telesign asked the court
to stop the defendant from using
the word “Tel-A-Sign.”

Gordon, who has established
a new firm known as Cameron
International, Ltd., now has

patent rights to Scopitone and
has acquired rights to more than
1,000 films by U. S. and inter-
national recording groups. The
ex-Seeburg president plans to
large-

market a re-vamped,
screen machine,

ADVERTISING IN
BUSINESSPAPERS
MEANS BUSINESS

fbp

DAVIS DISTRIBUTING COMPANY

DAVIS DISTRIBUTING CORPORATION'S New York phonograph sales-
men pose with the Seeburg (SS 160) Stereo Showcase. From left,
are Sid Gordon, Syracuse; Phil Imbarrato, Albany, Lou Icone, Roches-
ter, and Jim Foster, Buffalo. The unit is this year’s popular phonograph.

Schiro Hosts Bulk Vendors;
Planning Gulf States Assn.

e Continued from page 66

Oceanside,
NVA

man  Enterpises,
N. Y., and Don Mitchell,
legal counselor, Chicago.

Don Mitchell outlined NVA
benefits at the buffet, saying,
“The higher up you go in busi-
ness, the stronger a trade as-
sociation becomes.” It was also
revealed that a Gulf States
Vendors Association is being
formed, with full approval and
co-operation of the NVA. Vin-
cent Marinello, New Orleans
attorney, will act as counsel
for the new group.

The open house was brought
to a fitting climax with the
awarding of door prizes to 10
lucky persons in attendance. A
large screen TV set, donated
by Oak Manufacturing Co., was
won by G. A. Dean, Alexan-
dria, La.; a miniature TV given
by Viking Charms went
to Louis Giblaint, New Orleans;
a portable stereo from Leaf
Brands was won by Joe Breaux,
Lafayette, La.; a high fidelity
set from Karl Guggenheim was
awarded to Tom Bortner, Ba-
ton Rouge; a blender from
Eppy Charms went to Charles
Kanak, Houston; a Polaroid
camera from Penny King was
won by M. T. Byrd, New Or-
leans. Also, a clock radio do-
nated by Macman Enterprises
to Joe Dorsa, Arabi, La.; an-
other clock radio from Frank
H. Fleer to Robert Babincaux,
Gretna, La.; flatware, also from
Fleer Gum, to Gerald Landry,
Algiers, and a transistor radio

PORTLAND, ORE.

The following officers and
board members were elected to
the Northwest Automatic Retail-
ers Council (covering OrLgon.
Alaska and Washington):
dent Keith McCormic,
Ferry Concessions, Seattle;
president Richard Estey, Lunlun
Co. of Oregon, Portland, Ore.; sec-
retary William  O'Toole, the
Vendo Co., Portland, Ore.; treas-
urer Robert Imrie, Canteen Food
& Vending Service, Tacoma, Wash.
Board of governor member
Eino Kiander, Coos Automatic
Merchandising Co., Coos Bay,
Ore.; Roy Svendsen, Servomation
of /\Insk:u Anchorage, Alaska;
Barney Thomson, Kitsap Vending,
Inc., Bremerton, Wash.; Thomas
H. Boone, Canteen Co., of Rose-
burg, Roseburg, Ore; William
Higgins, Canteen Service, Inc.,
Seattle; Fred Conrad, Rogue Val-
ley Vending, Medford, Ore.; Ray
Rush, Sound Cigaret Service, Inc.,

Federal Way, Wash,; Larry
Thomas, Servomation of Wash-
ington, Seattle; Paul Mercy, Auto-

mat Co., Yakima, Wash,

AUGUST 26,

given by Schiro Vending Sup-
ply went to Tony Pissalato,
Metairie.

One final note: When Nick
Schiro referred to the company,
he always said, “we,” or “our.”
It's strictly a family affair —
Nick has been ably aided by
his wife, Jo, for the 22 years,
along  with  son  Vincent
(Buddy), and even daughter,
Sue. The Schiros are a happy
— and successful — family en-
terprise.

ALUMINUM
DE-GREASED

DISCS

FOR STANDARD
AND
HARVARD
METAL TYPERS

« Packed In rolls of 100
¢ Available with special imprint

Call our PARTS & SERVICE Dept.

for all your Typer needs

TANDARD ARVARD
METAL TYPER inc

1318 N. WESTERN AVE.
CHICAGCO 22, ILL. » EV 4-3120

CINEJUKEBOX

THIS IS IT! f

Exclusive Rowe AMI Distributor
fo.Pa. - S.Jersey - Del. - Md. - D.C.

DAvID ROSERN ine

855 N. BROAD ST, PHILA, PA 1912)

Phone: 1215 CEnter 2.2900
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Mrs. Jim Bastien, Konop Vu\dmg,
Green Bay. is.; Mr. and M
Stan Le Leja  Distributing,
Abrams, Wis.; Mr. and Mrs. lhll
Swanson, LaFoille Coin, Mz
tique, Mich.; Mrs. Ruth LaFol
Manistique, Mich,, Mr. and M
Elmer Morsini, Norway, Mich,;
Mr. and Mrs. Elmer Schmil.z,
Hilbert, Wis.

LOS ANGELES

Taking part in Waurlitzer serv-
ice school under the direction of
Leonard Hicks were Carl Lupton,
Dave Thomas, Bill Coile, Dick
Thomas, Ray Collins, Paul Collins
and  Jimmy  Sellers, Collins
Amusement Co., Bellflower, Calif.;
Eddic  Still, Jim Teele, Stan
Vaughn, Carry Jones, Steve Steve-
son, Paul Vogel and Bebe
Mathews, Roy Jones Music Co.,
North Hollywood, Calif; Fred
Claudy, Alfred Williamson, Nels
Anderson, Dale Reance, Joe
Owens, John Crum, Bud Shru-
gard and Ben Gunn, Servomation
Tri - Counties, Santa Barbara,
Calif.; Norm Snodgrass, Butch
Craver, Bob Strahner and Friend
Miller, A-L Vending, lcumdl.l,
Calif,; Jack Watkins, Gee Hi:
son, Gene Sharp, Chad Gesik,
Everett Thomlinson, Bob Herlow,
Kenney Nimen, Harvey Pool, Ed
Barber and Terry Bayne, Servo-
mation _ Tri- Counties, Oxnard
Calif,; Roger Arco and Dick
Ward, Valley Vending, San Diego,

Calif.; Thurston Blevens and Bill
Star Service, San Diego,
; Larry Greenspan and Ralph

General Music, Oceanside,

4 Denny  Glover, Rockwell
Vending, Santa Ana, Calif,

HIGH!

JUPITER

the money making
sound of music!

Swiss precision engineering,

smart Parisian styling, with

rich mono-stereo system.

Lower in cost, making it the

most important break-

through in price in years,
3 models, 80, 100, or

120, available.

4 Finger-tip accessibility to

all parts.

¢ Durable. Simplicity of

design means less servic-

ing, higher net profit.

4 Over 35,000 Jupiters now

in economical, trouble-free

operation.

¥ True, nch snund means

increased pi

4 Priced to save. built to

last, designed to catch eyes

and coins.

A FEW CHOICE DISTRIBUTORSHIPS ARE
STILL AVAILABLE IN THE U.S., CANADA,

JUPITER

Sales of America
Division of Taran Enterprises Inc.

3401 N.W. 36th St.,
Miami, Florida. 33142
(305) 635-2531

New Equipment

This is the new 1968 Ultra phonograph from Rock-Ola, model 437,
with 160 selections. A companion 100-selection model 436, the
Centura, has also been introduced. Both models are now in distribu-
tion in the U. S. A dollar bill acceptor is available as an option.
The new units have lighted animation, more use of color and chrome,
and are generally described as much less conservative in appearance
than recent Rock-Ola models. Intent of the designers with this model,
Rock-Ola says, was “total accessibility.” All elements have been
brought up within reach. Hinged program holders flip down for fast
title strip changing. A new magazine has clearly visible record indicator
numbers on top for faster loading. Price card, credit signal window,

coin slot,

reject button and selection buttons are all grouped in a

handy manner on the right side of the dome for improved play
action. All parts of the selection panel are at eye height when the
dome is raised for servicing. (See story.)

Jukeboxes Clean Up

In Coin-Op

DENVER—Karl Elliott, vet-
eran local operator, has dis-
covered that many of his older
jukeboxes can gain unexpected
revenue by locating them in
coin-operated laundries. “House-
wives become bored while wait-
ing for clothes to cycle and a
jukebox offers a nice diversion
both for her and the children,”
Elliott said.

Elliott has one old jukebox

Laundries

located in a Maytag coin-op
laundry in North Denver. Here,
many of the mothers are young
and bring small children along
while doing the family wash.
They are usually on the prem-
ises anywhere from 45 minutes
to an hour.

An old 50-play phonograph
is spotted near the front, only
a step away from comfortable

(Continued on page 74)

MR. AND MRS. WALTER G. CAMPBELL, new distributors for Jupiter

Corp. jukeboxes and National pool tables in Columbia, S. C.,

pose

with name of new firm spelled out across top of 1ukebox with them

are James DeAngelis (second from right) and J.

B. Garcia.

When Answering Ads
Say You Saw It in Billboard
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Carl Marchetti, Jr.
M D R DISTRIBUTORS, INC.
San Francisco, California
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get the news when it's news . . .
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ideas for operators of juke boxes, amusement
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ord industry.
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Stem Winder

Rubin A. Franco, Pres.
FRANCO DISTRIBUTING CO., INC.
Montgomery, Alabama 36104

e®®®0sssssssssenssssnsvsnsebene,

Square Deal

ROCK-“*LA
Ultra and Centura
Music Makers

eveoosessevevesg,

et®esessseessRsNsNsNRORRRORRONLY,

Nails Down Profits

ROCK-OLA
Ultra and Centura
Musie Makers

Joel Kaufman
VALLEY VENDORS CORPORATION
Phoenix, Arizona
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Gordon, Gordon’s Vending, Inc., Des Moines; Joseph Craew, My-
Cap Vendors, Inc., Dubuque; Ethan O. Akin, Canteen Service of
Waterloo, Inc., Waterloo; Smart, Boatman, Lamb and Farner.

Ohio Cigaret Bootleg Threat Told

COLUMBUS—A State official said here last week that an in-
crease in cigaret bootlegging might result from adoption of a pro-
posed 3-cent raise that would hike the figure to 8 cents. Citing
current activities of bootleggers coming in from cigaret-tax-free
North Carolina, tax commissioner Gail Porterfield said, “The threat
will be greater. Our job will be bigger if we are going to keep it
curtailed.” While most states bordering Ohio have similar rates, it
was pointed out that West Virginia has legislation pending to abolish
its 2%2-cent tax.

Liggett & Myers Sales, Earnings Up

NEW' YORK—Liggett & Myers Tobacco Co., makers of
L&M, Lark and Chesterfield cigarets, said sales and earnings raises
for the second quarter and first half were registered in all arcas
of the firm's diversified business, but that first half profits dropped
slightly. Sales were $147,680,000 from $132,760,000; earnings rose
from $5,896,000 to $6,168,000, a rise of $1.53 a common share.
First half profits were $10,646,000, as compared with $10,651,000
last year.

ARA Nine Month Records Are Reported

PHILADELPHIA—Rises in pre-tax income, service revenues,
net income and earnings per share set new records for Automatic
Retailers of America, Inc. (ARA) according to figures for the nine
months ended June 30, 1967. Earnings per share rose from $1.83 to
$1.94 or 6 per cent; net income rose from $6,293,000 to $7,006,000,
or 11 per cent; service revenue rose 14 per cent, from $237,227,000
to $269,656,000. Chairman Deavre J, Davidson said, “Our diversi-
fication helped to sustain our gross record during a period of in-
dustrial decline.”

Mo. Vendors to Meet in Ozarks

OSAGE BEACH, Mo.—Lieut. Gov. Thomas F. Eagleton of
Missouri and National Automatic Merchandising Association presi-
dent James T. McGuire will address a meeting of the Missouri Auto-
matic Merchandising Association (MAMA) at the Tan-Tar-A Resort
here Oct. 7. Individual meetings of the Kansas City and St. Louis
associations and business seminars are scheduled. Reservations can
be made by contacting the resort at (314) 348-2283.

Cigarets Go Up in Miami

Miami vending machine companies have raised the price of ciga-
rets from 35 to 40 cents and the cost may rise again. Vending
firms reported that increasing operating and wholesale costs were
the chief factors involved in the raise. Other increased costs in labor
and personal property tax also contributed to the new price. Com-
panies predict there will be another price hike later this year.

Electronic Restaurant Opens in Miami

Royal Carousel, the first electronic restaurant in the Southeast,
opened this month in North Miami Beach. Both the listing and com-
puting of a customer's order and the preparation of the food is
triggered through electronic impulses. Tgc equipment is capable of
broiling 450 hamburgers, deep frying 174 portions of chicken or
shrimp, preparaing 720 milk shakes or orange freeze and 1,140 cups
of soda or iced tea each hour.

Consolidated Foods in Merger

Consolidated Foods Corp. has completed the acquisition of
Pearce-Young-Angel, a Greenville, S. C., institutional food supplier.
Consolidated exchanged 97,333 shares of its common stock for all
of Pearce-Young-Angel's outstanding shares. The initial transaction
is valued at about $4.7 million. The merger with Pearce-Young-
Angel will extend Consolidated’s network of institutional distribu-
tion centers into North Carolina, Georgia, South Carolina and
Tennessee.

Location Commission Report
Key Item for Arizona Firm

PHOENIX, Ariz—Sending a reproduction of each check

cach cigaret machine location
owner a neatly produced folder,
which includes copies of every
commission check paid through
the year, has proved an econom-
ical and always effective safe-
guard against location loss for
Art Kauffman, Valley Vendors,
here.

“Where the amount is paid in
cash, a receipt is made to keep
a visible record of the checks
sent every month. A location
owner is likely to forget quick-
ly,” Kauffman points out. “By
sending him a recap, including

and the total, we make the sort
of impact a location owner is
bound to remember.”

The pages, which show copies
of the checks sent for the pre-
ceding 12 months, are part of
a handsome brochure which
Kauffman uses to keep his cus-
tomers sold on his own firm,
as well as for presentation to
new locations, The most com-
mon reaction is the customer's
willingness to permit the Ari-
zona operator to install still
more machines.

Like many other vending

Coming
Events

Aug. 22—Northwest Ohio Music
Operators Association, annual out-
ing, New Marina Steak House at
Cedar Point, Sandusky, Ohio.

Sept. 14-16—Michigan ‘Tobacco
& Candy Distributors & Vendors
Association, yearly convention,
Boyne Mountain Lodge, Boyne
Mountain, Mich.

Sept. 15-17—Automatic Vendors
Association of Virginia, Inc., an-
nual convention, Mariner Motel,
Virginia Beach,

Sept. 21-23—West Virginia Mu-
sic & Vending Association, annual
convention, Heart O' Town Motor
Inn, Charleston.

Sept. 22-23—National Automatic
Merchandising Association, western
management meeting, Jack Tar
Hotel, San Francisco.

Sept. 22-24—New Jersey Auto-
matic Merchandising Council, an-
nual meeting, Seaside Hotel, At-
lantic City.

Sept. 30-Oct. 1—South Dakota
Music & Vending Association,
Pierre.

Oct. 6-9—Missouri Automatic
Merchandising Association, com-
bined fall meeting, Tan Tara Re-
sort, Lake of the Ozarks.

Oct. 27-29—Music Operators of
America, 17th annual convention
and trade show, Pick Congress
Hotel, Chicago.

Oct. 28-31—National Automatic
Merchandising Association, 22d
annual convention and trade ex-
position, International Amphithea-
ter, Chicago.

Oct, 29— National Vendors
Association, directors meeting,
LaSalle Hotel, Chicago.

Nov. 30-Dec. 2—Music Oper-
ators of Virginia, 9th annual con-
vention and trade show, John
Marshall Hotel, Richmond.

Jan. 16-18, 1968—Amusement
Trade's Association annual exhibi-
tion; Alexandra Palace, London.

Feb. 27-29, 1968—Seventh An-
nual Northern Amusement Equip-
ment and Coin-Operated Exhibi-
tion, Blackpool, England.

April 26-May 5, 1968—Hanover
Trade Exposition, Hanover, West
Germany.

Coin Laundries

e Continued from page 73

divan that seats around a dozen
coin-op customers. The acous-
tics are excellent despite the roar
of washing machines, extractors
and dryers.

The jukebox takes in an aver-
age of from $5 to $6.50 per
week, an amount which Elliott
considers a thoroughly worth-
while return on his approxi-
mately $100 investment.

“It's nothing unusual for a
young housewife to put more
in the jukebox than she actually
spends for the laundering opera-
tion in order to keep herself
entertained,” Elliott said. “One
thing which helps is the fact
that the average coin-op laundry
is equipped with coin changers,
including a dollar bill unit, Cus-
tomers have no trouble in ob-
taining the necessary quarters
and dimes to play the jukebox.”

Elliott, who operates all types
of vending equipment, too, has
found that many coin-operated
Jaundries furnish sufficient traf-
fic for a full-line bank of equip-
ment.

route operators, Kauffman has
had experiences in which the
Jocation owner would allow
only one vending machine on
the premises. After being “ex-
posed” to his “at sight recap”
the chances are that the location
owner will welcome the addition
of more machines. It is a cer-
tainty that they are not likely
to raise the slightest objection
to the machines already on lo-
cation, once the profit picture
is so clearly delineated.
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Rock-Ola Distributors Meet
To See New Phonograph Line

ATTENTIVE AUDIENCE of Rock-Ola distributors during recent meeting
in New Orleans as firm unveiled new Ultra and Centura jukeboxes.

DR. DAVID R. ROCKOLA (left), assistant to the president and his
father, David C. Rockola, chats with executive vice-president Ed
Doris during session at the Royal Orleans hotel.

ROBERT (BOB) NIMS, A. M. A.
Distributing, Inc., New Orleans,
watches presentation.

LAWRENCE LESTOURGEON,

Charlotte, N. C., distributor,
caught by Billboard camera dur-
ing meeting.
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CLEVELAND

In attendance for a Wurlitzer
service school at Cleveland Coin
Machine Exchange and Elum Mu-
sic Co., Massillon, Ohio conducted
by (Hank) Peteet were Ed Elum,
David Cain, Willis Wilson, Tony
Tartaglio, George Belba, Frank
Doouds, Charlie Flounders, Jim
Compisi, Duke Tartaglia, Ed Rohr,
Gasper Campisi, Edwin Hye and
Tom Elum, Elum Music Co.

George Zollas, Prospect Phono-
graph Sercice, Cleveland; John
Macy, Jon Mil Vending, Cleve-
land; Henry Zickowski and Leo
Bucen, J. L. Music, Cleveland;
Dick Thompson, L. & N Music
Co., Cleveland; H. Verbelin, Amer-
ican Auto. Vending, Cleveland;
Kenneth Pulling, J. L. Music Co.,
Cleveland; Robert Cox and V.
Hakeah, American Auto. Vending
Cleveland; Walter White, Walter
White Music, Jefferson, Ohio;
Charles Helmar, L. & N Music
Co., Cleveland; Francis Lasol, J.
B. Music Co., Cleveland; er.ph
Panzavll, Roy (;u\rgg Music, Pain-
esville, Ohio; Steve Frenchib, Uni-
versal Auto. Vending, Cleveland;
Andrew Wotawa, J. L. Music,
Cleveland.

Joseph DeSilvester, Ed Sarowski
and Bob Argeit, Ohio Vending,
Cleveland; Keith Lampman, Gil-
more Rostocil and Joseph J. Loth,
Roy George Music, Painesville,
Ohio; Luther Wolford and Tony
Maietta, Penn Music Service,

ADVERTISING IN
p BUSINESSPAPERS
MEANS BUSINESS

B

Cleveland; Max Braunstein, Atlas
Music, Cleveland: Dick Paris,
American Auto. Vending, Cleve-
land; Ned O’Neill, Curry Music,
Cleveland; Buddy Crew, Kenney
Music, Cleveland; Robert O'Neil,
Curry Music, Cleveland; Claude
Palmer, Atlas Music Co., Cleve-
land; Milan Paster, L & N Music
Company, Cleveland; Dave Rubin,
Excel Phonograph Service, Cleve-
land.

Morris  Berkowitz and  Milt
Browning, Atlas Music Co., Cleve-
land; Tony Zenda, T. C, Amuse-
ment Co., Cleveland; Ed Levin,
Charles Brown and Al Leiken, At-
las Music Co., Cleveland; Alex
Nagy, American Auto. Vending,

Cleveland, William Taylor, Acme
Music System, Cleveland; Merle
Stark and Shelly Cohn, Ardco
Service, Cleveland; Bill Miller, J.
B. Music Co., Cle\uland Loren
Kirk and Albert Todarello, Lorain
Music Co., Lorain, Ohio; Tom
Harder and Ed Dunford, Ohio
Vending, Cleveland; Dennis Fried
and Frank Trenoyocy, J. B. Mu-
sic Co., Cleveland; Tom Perno,
Coin Vending, Cleveland; Hyman
Silverstein, Eddie Griffith and Paul
Henry, Excel Phonograph Service,
Cleveland.

Robert L. Scott and Frank Safik,
Towne Music Co., North Madison,
Ohio; Ralph Thoren and Randy
Mishne, Mivco, Cleveland; Bob Tid-
ball and Harold Murphy, T & E
Amusement (‘0 (‘Icveldnd. My-
ron Lauf) C.

Co., Cleveland; Jun Scﬂlt. 0. & O.
Music Co., Cleveland.

EMPRESS

Series # Fbcheh

field tested mech

amsm drawer most serious players,

New touble 1rm<{/) Styled and crafted

to please even the

Model 105.C 105" x 59"
Model 82.C 91" x 52"

All the fine features you exbect from the ultimate
in coin-op billiard equipment.

See your D/slnbulor/ FISCHER MANUFACTURING CO., INC.

or write

TIPTON, MO. 65081

BotH FEATURE  MIATCH BONUS
5 WAYS TO PLAY
dual flash

flash

regulation
match bonus
bonus lane

6 PLAYER SHUFFLE ALLEY

. . R
WM% ELECTRONICS, INC.

3401 NORTH CALIFORNIA AVENUE
CABLE ADDRESS WILCOIN CHICAGO
AVAILABLE FOR IMMEDIATE DELIVERY THROUGH YOUR WILLIAMS DISTRIBUTOR

CHICAGO, ILLINDIS 60618
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n this age oF specaadization; as manical barmien gome crum! ling down. and pop blends with folk 1o
produce s own eclectic electronic soundy, Nevada's Sibver Ciecalit ‘calertainment fdusgey hst. bogun
recopneaing the mewer. snorc ‘beatsconscious. artiste. ‘Hul only slighily.

The Salver Cireyfi. a triangle encompassifig Las Vegss, Lake Tahoe and Reno, is- & $35-mitilon.
havcar puechaser of tubenl und a Western wersbon 6f New YVorky famed Catkills, where the stars cavart
yearly in gargantuan hotels and all~compassliag -activity schedules propef guests from mcabto-nwcal.

Along the:Circulr, the emphasis'is on family-type. non-frenctic feisure entertainmicnl. Howover, Ray
Chnries mukes Otk debut af Harral's; Reno, Sepl. 21, with his shout{ng blues revue: Tames Hrown
has caploded at 1h¢ Flamingo in Las Vegas, and the rocking., vistally dynamic Checkmaies have played

boih cities, with: Vegas Jounges going ofter the yowng hifsute rockers, A major breakthrough for con-
1empornry trends hast-oceurmed |n LV this $umme? av prychedelie light showms.-have flickercd al 1wo hotels.
ihe” Riviers and Bonanza, with a thind, the Dewert lun. planmiffg a paychedelic revee opening Scpt. 21
Compiememing the Tight show effecis ‘have been the propeliing sounds of rock ‘n' roll, wwally within. the
framewark of revues where wild and woolly sounds incite willowy dancens,

WHaE talens 2 major boaws at facilities offering gambling, the cniertainmeni-gambling fraternities are the
Szate’s most omaipotent industry. IDuring the last three months of 1966, Nevada’s gaming emporia recorded
a record Ticome of $85.700,000, a0 3.3 per cent increase over the same perind last year, an indicator that
Ameticans are finding more cnjovment in Nevada's cuphoria palaces 1han ¢ver before,

Within this fun and games cnviroament, the emphasis cemains on adult enlertalners, although some talent
bookers along the Ciscuit have begun expressing themselves in a more cdalemporary vein, The fact thar Lake
Tahoe and Las Vegas specifically promoese themselves as vear-round family resorts. with a full peogram of
sports activities to cngulf the noo-gambling hours, i starting to draw more of a younger audicnce, which is
slowly starting to affect the kinds of artists which customarily have been the beadliners in: the main hotel
showrooms.

The distinction of Nevada's having spawned the Sitver Circuil, has enabled a score of arjisis to cam excellent
salaries while remaining enfirely within the sccure boundakres of the Stme,

Tahoe-Reno-Veges arc a well-heeled circuit upoa which magnificent and vain-glorious peefornyers trek.
Of 1he three communities, Tahee is 1he relative baby, albeit the most awe-impiring and athbetlcally oriented,
with boating, camping and skiing leatured. Reoo ds an cstablizhed city, where top show business parsonalitics
have been appearing since the Yate "40's. Vegas, with his Sisip and downiomn Casino Centers is the kingpin, the
pivotal axle, the prestige jumping off polot along the Circuli, Geographically, Tahoe and Reno are only S|
miles apant. Vegas is 449 mibes from Reno, Consequendly. the cilies draw differeni clienicle with different
ontcrtainanent appelites and unique gambling habits.

live
CIFCUlt

oasis of stars, dolls and dollars

By ELIOT TIEGEL

Reno-Thhoe draws the Northern Calllornlan. chiefly from San Franclsco. oaly 209 miiles away plus nelgh-
boring farming communitics plus other Northwestern States. Vegas appeals to the Los Angeleao, the Chicagoan
and the New Yorker. Comics are more salty, the girls more sensually alturing in Vegas: Tahoc-Reno goes for
the mon<cercbral, homespun headliner. For whatever sociological value it offers, the Nevada Gaming Comanission
reparts (hat- crap plavers migeate 10 Viegas whereas 21 aces prefer Reno-Tahoc,

There is bright optimisen for the fulure in Reno, where oew botels are being planned by two major
concerns, Harrah's and Harolds, and the new owners of a present facility, the Holiday Holel, arc planning
muodernizaion and a 750-scat theater. In Vegas, the building boom is still expioding and there are no signs that
an abundance of hoteks is in sight. An inter-city buying rivalry has bouomed between Howard Hughes who
swiftly bought the Devert Inn and Sands and Kirk Kerkorian, o essef kgowm imvestor, wiasg company
hotds the lease on Cacsars Palace and who bought the Flamings Hotcl {the city’s oldest hotel. opening Dec
26. 1946) on Augus 4 for $12.5 milllon. Kcrkorian s also planning a2 new facility across from the city’s Con-
wealwon Center,

Tahoe perhaps fifs the roughest future. California and Nevada are both cogenfly concerned with pollution
of ihe Like. 30 penmils foe any new hoted coastruction (which opens new casinos and showrooms) are not
that casily oldained. In addition, tramsportativn into Tahoe, on the crest of the Skerra MNevadas, js. pooe because
of the terrain and blistery winters. And there & nothing in the Immedsate fulizre to change (hat fact of life.

Traveling the circuil ome gets caught up in the climate, meitudes and cacitemem level which tends to
solely unite the three commupities. In the Reno-Taboe -arca. the senall community of Spasks {population 27.000
as compared with Reno's 55,000 and Las Vegas' 127.500). comprises the third link of a tinser, mvore intimate
“erreuit™ which the jocals call the Silver Cirele. But there is only one ieng t entertal cutpast in this
Reno suburb, John Ascuaga’s Nugget, which was forced 10 opea several years ago outsixie the gambling regroo
becauso of fesinciions on new casinog operations.

JE it were not for the tourist trade (§3 milllon in LV, 7 million in Renw), the Silver Circuit would turn
ashen. tamished beyond belief, Las Vegas offers ihe most night spots, with Reno second and Taboe com.
pletely ousclassed, The “Lake in the Sky™ ab the crest of the Sierra Nevadas has three madn talent rooms on
ihe south shore and 1hree on the motth shore and after that, seck no more.

Thete are 1wo sttiking impeessions after a Circujt sojoura: first. despite the unbelitvable amouni-of high-
powered {alent and promising new artists, the recording company and studio industrics are almoest nonexisient.
Onc major stdio, United, is the chief facility in Vegas, with Warren Curtis’ film production firm planging 10
construct a recording studo in Reno—which would be thar city's first, Portunazely. the numher of remore
tapdngs is stowly increasing 2long ibe Clreult, with Vegas the Icader.

On the actistic level. the aumber of record companics operatimg sloqg the Clrcull can be counted an
one's fingers. Chcrokee Revonds s Sparks firm, which has boen recording Ifs country musle in Bakersficld,
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Culif, In Tbe ‘Vegas descrt Town, ahe action i all on 4 Swall Tevel, Vegat Recosds, enthasiastically culting
coviemporary thing, is a division of Pyramsd Produc.ions. cxplains Mark Durben. a go-owner with ‘Byron
Hoffman. In business six monitn, the label's chief plum s Al Hibbler, with 8 numnber of lesser known:
acts, oa e bill: the Motives, Jet Set and Doug Fhallsps.

Ofher Vegas popsters are Radiant and Insight Records, Ken Kraft Publishingland Kodas Productions, ryn by
KENO disk jockey Sonny Knight.

Secondly, Jespite an excellent Jovel of artistry among the Reno-Tahoe and Vegas musiciana’ unions. there
nfe no integrated housc bands supponing the tousing acts. Only when an act kike the Supremes or James Bromn
wocks LV, do the Jocal players get a taste of some Thylhm-oricnied compainots.

Despite this racial imbalance based on the inck of Negro union members, union acabes in LV have been
saised 75 per cent over last yeaf, (0 a $213.33 mininsum for Strip hodels, which-keeps.jocal 369 in the
forcftont as the 1op-paylng American Federafioa of Mu ns bocal

lo dealing with artists, Merlc Howard, the 34.year-old vice president-cuecutive producer of the Sahari~
Nevada Corp.. which owns hatel in LY and Tahoe, has the ddstinction of working in both the northern and
soulbern Nevada communities.

“We run across a very differemt cliepiclc in boih cities,” he waya, In Tahoe, "we uve acts who do vere
well in both places, but there ane zome people who refuse w play here. Johany Carson won’t comic here.
Buddy Hackelt hasnt played hefe clther. They're ¢ty guys scarcd of the pine -trecs.” Howard sayy ith “ex-
treroely rare for a loumge act 1o move 1o the main room.” While topless dancers bate been a hit in LV,
the Sahara-Tahoc has stayed away from them, “They're (n bax! tastc in this area

In has hird year as the Sahara corporation’s chicf 1akent booker (cach of the botel’s calertainment co-
ordinaiors work with him), Howard has speat as high as $10 mullion a ‘year for talent. “We're in the gam.
bling business,” he exchaims. “Rcalistically, we're also o show tuiness 1o a great extent.” $ince the
corporstion sold the Thunderbird in LV, Howard anticapatey reducing this talent ovegrhead,

Tony Atchicy, who now works for the Sahara-Tauhoe Hotel. was formerly hithe Third in LY and bas
wme poignant coenparisons between the two dots o6 the Circuit ttiangle. “This is not' a rounder’s area™
(people who Jaunt from club to chub), he explained. “While there is a lot of activity ‘in Vighs at $ am..
people here age more outdoorsy. This is Las Vegas 15 years ago.™

A Reno madso broadcaster offers this insight into his cily: “Reno residents go to bed arqi:)S. Bul the
tourists are st up. Beiween 5:30 and 7:30 p.m. television listencrship is at its greatest.

For Bobby Busna General Artists Corp’x Reno man. the earlyecvening TV hours are subscrvaent (0 the
fater time  periods — pranse time if you “Artists' salanes are comparable with Las Vegas.” he commct:is,

#1 1he cool of a private ¢lub in the Mapes Hotel. “‘Any differences are in the casc of the ‘jumbos’ swhere Vegas
can pay $S0.000." Burns says he's heard that $40,000 i the top dollar paid to soy artist inxReno 1 Imagine
one dozcn peoplc get that.”

Indecd, the topsc of moncy, a coenmonplace item in Nevada, hardly taken for granted but as flowing s a
mountain stream, Tecently Involved Miami Beach in the Salver Circuit. A report that the pew Statler Hihon Hotel
way eying Elvis Presley at 2 fantastic $85,000 nut for 10-days caught the altention of the Circuit's own top-
dollar-paying innkecpers who have to kecp abreast of “outside™ compelition.

“Nincty-five per cemt of the people who come ta Lake Tahoe-Reno have a limited budpet,” opts Gene
Evans, & Marrahs executive. “The average family has $50 10 blow on a weekend. If they sco a good show,
win soimc money ond go home with $30 in their pockeis; they've had a whole weekend on samecbody. The
average guy is locking for a weekend of fun at a minimum cosl. They're not out ta own the club. You don't
find people here looking to hreak the bank. . We'se i the cniertdinment business, selling entertainment in
several forms. During the winter when the roads afe clased, we rely on our Jocal people 10 see the shaws. We
have fo always be cognizant of this fact.”

Since mopey is the Silver Circwit adrenalin, when somclhing disturbs the national economy, this adrenalin
can be weakened. Explains Bill Harrah, a major force in the Reno-Tahoe scene: “Our business naturally feels
a tght markel. When the stock market goes down we feel it Fike any busing When patronage of recsipls
{all off, we turn & few comers. Instead of Baving 700 persons for a dinmer show you have 500. If you
don't have a big s2ar maybe you'll have 250." Since afint cantracts afc ofien signed way in advance of
the booking and since headliners earn five-figure stipeods, Harrah, like the other kingpins, has to face an
cconomic sguceze while stidl paying these huge falgpt sums “You couldnt cut down on the anists.” he
emphasizes.

Bhiine Nichalson, who produces revues for Reno, looks aat the Sitver Circuit ag the “ahowcase where
television jadent buyery can spot acts for their varicty shows.”™

For Steve Lawrence and his wife Eydic, playing Vegas in June-July allowed hem to t ut: two ‘key
songs from theit fophcoming Proadway play, “Golden Rainbow,” which opens Nov. 8 "We've becn
gelting a foe! of the sangs,” Stewe sald befare a Jdinnef show. “Working before a composite audlence here
in a sense like doing a Broadway play.”

Working the lounpe at Harvey's in Tahoe is quite different from phaying in & Vegaslounge, commented
Evan Fisher ane morning about 3 afier his group, the Diamonds. mithed their socond st “In Vegas
people are more sophisticated. Here it's very cawal; cowboy clothes and. whoopic. We do maore rock tunes
here 10 get with the kids™ The foemek Mercury artists work  Harvey's a1 times a yeak acocpting,
slottlag ali around the clock.

“Today,” begrs An Bagler: Astociated Booking 's Johnoy-an-the-spot in Las Vegas, “a performer
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ecord stores along the Silver Cir-
cuit, primarily mama-p-papa types
but a few majpor department stores,
100, are Lrimming same of their high-
flying jdeas oa futee disk stock ex-
pansion and imgead are concentrats
ing ow cartridge product,

Without (anfare, stores in Lake
Tahoe, Reno and las Veggs are
adding cartridge produci, in both 4 and B-track, to
their inventory. Major retailers—Seass and Montgomery
Ward—are 'beginning 10 see clepreg the full advantage
10 Cartridpe product.

But rising consumer interest in the canridge ficld is
a stumbling Nock for tiny retxilers who are clamoriag
for product but can't afford a major supply.

While record dealers in both Remo and Lake Thhoe
stock a small number of cartridges, ‘walk-in trade de-
mands a wider selection, When unavailable in mama-n-
papa outlets. the custonver, if in Reno, shops enher at
Sears-or at Montgomery Ward. Lake Tahoe shappers,
without a major retailer aq their disposal, have two
choioes: travel to Reno (51 miley) and Sacramenso (34
milcs) or settle for product available at the ‘Lake.

Taboe Records, for example, has a limsited suppty
of cartridges and an adequate supply of records but
must scil books, art supplics and: drums (none oa dis-
ptay) to stay out of the red.

Jimmy Valentine, owner of Tahoc Records apd a
musician al Harrah's in Reno, wouldMike 10 pay more
attention to the cariridge fichd but! admits he cant
afford to stock enough product 10 lure customers into
the store.

“The day of the small record shop is pone,” Valen-
tine belbeves. “"Record chubs, for fnstamce, pat the
squecze ‘on small stores, especlally in communities siu-
ated away from emetropolitan markets, “Record: clubs,”
he said, “offer customers product at ibe same ‘price we
do but with a gimmick. You buy X amount of records
and gpet x amount free. | cant do that”

Valentine, the anly rack-jobber who Nves in Lake
Tahoe, stocks the top OO §n both singles and LPs
wsing the Billboard charts. He fcally purch
Frank Sinatra, Nancy Wikoa, Dean Martin, TJB and
the Beatles—his biggest-selling izems.

Tagc cantridge cquipment b found among South
Lake Tahoe photo supply” houses omd television appif-
ance dealers. Imerestingly enough, it's the 4-track play-
Oy which are moving out as a new entertainment
medism in this entertainment conscious countryside,

Jim Doyle,” whose Alpine Photo Supplies b In &
new shopping area, sclb the Lear Jet S-track player,
‘but moans he's only sold two units in the six nsomibs
he's carried the equipment. Why? “It's oo expensive,”
he says. “People want the $39 uniig. Go ask the guys
scross the mall about their carmridge business. 1 under-
sMand, they do a good business.”

Alpime TV Appliance nestles across, the malfand b
Bod-traek bochive. The store hag been selijpg. cantridge
prociict for over 18 months now, Marry Kean, the
manager explained as:a tcen-ager dubbed a:copy of the
Monkees Colpix albuin omo a blank carssidge using a
Muntz player/recorder.

“It 1 buy the Blank tape 1 pet to (e e recorder
{ree,” the young {cllow said to the strains of "A Liule
Bit You., A Lirde Bu Me.™ "We just ‘sell the blmnk
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Chartes Ramsey, Reno dosier. with some youag customers:

Record stores on the Silver Circuit
are spending more money and more
time in building their tape cartridge
centers. It's the new entertainment
medium 'in this entertainment-con-
scious countryside.

Taboe's tripke threat, men Jimmy Vilemtime: desier
wrach-musician.

cafiridges” Kean explained. “The customer provides
his own records.™ Adjacent to the tape cartrwige de-
partment—which comisied of several Muntz and Duo-
Vox players and a small nember of cartridges, all in-
side a glass cabipet—stoad the store's pooely stocked
ffecoed department, testimony (o the de-cmiphasizad stase
of music. “We're 00t in 8 heavy traffle area. so we don't
stock albums,” Kean offered.

Cartridges amount to 2 per ¢ent of the stongt busi-
nets whose maxin gross b from television sades. Around
the Lake, Kean's duplicating service is.an sueactive foa-
wre among teeny who are the top buyets of d-track
players. Kean has drawn the youngites's atlentson by
advertlsing in tocal and high school newspapers,

Despiic the grest amount of boatilg activity, Kean
has only insialled three units anwng (be yachting crowd:
He says there’s a deamh of Isterest among boatsmen,
due poncipally 10 a lack of advertising on his part, “The
majerity of my: (ape customicrs are young people,” Kean
said as the Monkees LP was flipped over and side twp
began to spin.

Reno. a larger mafket bul one troubled wigth busis
ness slumps, -has a handiul of record stores but only
one in the downtown districl,

The largest mama-n-papa focation in Reno, and. one
which caters 10 teen.agers, s Reno Record Service, a
steppeng  distance from the “fioom lights of the city's
Raming casinoy

Charles Ramsey, ownce of the record outlet, foels
the 1ape cariridpe matket is no threat to records and
stocks a gencrous supply of both, although not as much
as he would ke, Costs lumits his supply.

To appeal o teen-agers, Ramscy, also a racksjob
ber, produces a top 40 chart available in the store and
at seversl neighboring shops not dealing in record mer-
chandise, The list is compiled based on sales in his
store and in usits scrviced by the racksjobber aperation.
He also makes available to customers a discount card
that allows disk buyers special prices.

1as Vegas, with all its:tinsel and glitter, has a sound
rerail market for phonographs and is beginning io offer
a wider vafiety of cartridge inventory.

Because of dts proximity to Los Angeles (43 ‘minuies
by air), record tetail outlets in Las Vegat are more
aware of trends, fads and product. They tater to the
natives but ako try 1o sales-pitch (ourisgs,

are modr than 1S record outlers in 1,08 Vegas,
with few using thetop 40 playlist from radio siation
KENO, the top Las Vegas rocker, to publicize teen-nge
product. Practicaly all record shops carry a minmmum
suppdy of both 4 and 8-track systems and the lasger
stores speclatize not only in tape equipment bur alse
stock accessorics.

Garwoad  Van's Musicland, billed nt, the: “Record
Shop of nhe Stars.” boasts ghe largest: selection of rec-
ords and tapes in Nevada. One of the largest retail ous?
lets in Las Vegas. Musicland sells hi-fi and stereo pho=
nos, componentss and' Ampex lape recorders.

Patterned: afteF imasor record stares in metropolitan
areas, the store covers the complete disk market—clas
sical 1o country and western and forcign 1o jazz. Tt
alto stocks a quantity of children and comedy albums.

While Lake Tahoe and Reno record shops cater to
the permanent population, satisfied with s rural nver-
chandising rolc..La® Vegas fiores have a more definite
urban flavor,
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Andy Williams and ‘Babby Darin botf; agree; Norh- .
cen Nevada's cunnectica along the Silver Circult affers s

s.wnquc “clegance’ even Las Vegas cannat protier & 8
Both cateriainces singularly point 1o Bill Harrah the ,|f !

owner oF Ihe Lamed Marean's Qaub operatwn i Lake

Tahoe and Refo, 2 offcring a performer the maost i

- esdiners on Lake 1ahve wilin o mkesede hoxise,
maid. burter, Rolls-Royce and chauffeur. In Roho
Hoarrah s neadliner Bopitulity covers a Rolls or Ferrari,
chauticur and a grand startght suste a1 the Atlingion ’l’

chogant personal wotking conditions. Harrah provides ,

Torvers, the &itd’s newest and falleas residential - busiding, &/ "
the company muintaias ‘Valls Hurrah 21 the Lake -7
where & farcwelt dinner is 10ssed for the headliner "' \/
Harrah's own stalf phatogeapher iietly beg.m snapping
Lolor shots of 1ha arist teom the moment he deplanes, p—
whech will be boum! in a leather scraphoak s a remem.
branve gift of his performance. along with a ghnipse
of the supporting act on his bell, )
Las Vegas may have the sparkle o lure more souk- ,'l
hitv than sojourn 0 Tahoe or Reno. but Harrah's !
g‘p«a;-on spells opulence for the powerbouse onters
taing, f
“Bill Hoerah makes it ull very pleasant, Andy f
Williams sy quick 1 point oul in his customarily casual
style, “They'll just abouws do anything 10 muke the
pertormer fecl comloctablc and he in turn extends
hemell.” Witliams knows thi golden carpet trearment
bas psychological results. “Harrah's dressing rooms are
like an apartinent, if yow arc in Pleasant surroundings
between shows, it affects your performance.  Bill
Humrah was one of the first peopic thinking abong thwese
lines.”
Willlann' delight with the family 2uta of Tahoe
fs tempered by his having worked Las Vegas more in
Jdepih.-His fint appearance in Souwthern Nevada was

ELEGANT
TREATMENT
TURNS THEM ON,
ANDY
AND BOBBY
HARMONIZE .

1947 with his Broihers on the bill with Kay Thompson,
His weekly yelevisson programs haye weverely ct into
bis Vegas avaflabiliy time, but he has worked 1the

sert nn and sweated through the now-celebraled
Cacrars Palace opening night Jasz sunmsmcr.

Despite LV's greacer spreatt of hoteds and sbiow.
rooms, and henoe greater number of performers, Wik
hami fech the sudiences in Reno-Tahe c-Vegas arc
comparable, “Somenmes in Vegas vou get what is
calied a hip aodience,” he fecls. The enty’s entire en-
vironment Is “up.” as Willioms sees it, and there is
mote of a New Year's Eve mood than in Reno o
Tahoe,

Bobby Darin works Tahoe:Reio onoe” a year;
Vegas twice a year, He calls Harrah's losn-out house
glorious.™ "Nobody elsc will match what Bl Marrah
doer.” Bobby ciaphasizes. At his Flamingo roost, Darin
has. a pool tabde in his swite and a private pool for
warm weather Junking, He calls Las Vegas audicnoes
a national cros-section of the' country, with Reno-
Vahoe drawing from San Francsco and Northeen Cale
foenia in the main. Half of Darin's snnual income is
derived from playing the Silver Circuit. He admils to
fatling prey to the lure of Vegas' gambling devices, bus
chalms that after some roasting, 'he's becomse an ob-
server, not a participant., I know six or seven acts
who copped out ithe first six months of thelr carecrs
dotiarwise. '[hqi‘had 1o take jobs in places they ords-
nanly wouldn't-work 10 make up the losses.”

‘To Williams, ihe "seaior™ of the two voung bul
influential vocaliuss working the Gircuit is based on. 4
nced. Aot Ninancial remuncration. "Fos the gy making
st or $2 million in some other thingz. what does he
need. to do it for?™ Williams asks. =I'nd young enough, !
hove the cergy andl | think #'s important o play before
live audienpes. There was a period sevgral yeaen ago
when I worked Las Vegas Toemithe moncy., Now ir's
vy last reanon
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By BRUCE WEBER

evada Gov, Paul Laxalt is kn a
husry, cager to serye, bul not as X
rubbér stamp, to cither private in-
terests, entertainment moguls or the
lucrative gamipg industry.

He's interested in Nevada's big-
fest drawing card — gambling—but
he's also concerned with -the State's
cultural development. dndustrial
growth, recreativaal facilities and the hall million
1axpayess,

Laxalt, a supersalesman for Nevada, views Nevada
ate.more than a State where 30 million tourists im-
migrate yearl$ to play the slot. machines and the gaming
mables and soc the stars cavort ia plush: lounges and
poshicr showrooms.

“There's more to Nevada than showglrls, big stars,
neon lights, *high rollers’ and ‘round-the-clock’ action,?
Laxnit said; “There are people here conceroed abouwy
Vicinam and the cost of living. They woery about
education and about busioess recessions, And they fret
about taxes amd the State’s image.’

While the gaming lagdustry-—$328 million nnnually
=and the million-dollar entestaiament clrcuit help sup-
port the State’s treasure chest, it by mo means enjoys
special blessings. The Legislature increased ¢asino taxes
and fecs an average 20 per cent, and the gaming in-
dustry, ahhough some grumble about tax tanffs and
the pew governcs, has fatlen into line.

In face, aithough gencral economic conditions around
the country are down, winnings reported by Nevada
casinos are up about 12 per cent over last year.

The governos was given a bigger voice In gaming

control matters in 1961 when the Legislature crested
the Gaming Policy Board, with the State’s cheef executive
as chairman.

Just a.few years ago. gambling cast a pall over the
bright fights of Las Vegas While such nanws as Frank
Sinatra, Dean Martin, Jimmy Durante and Milton Berle
blazed an marquees along the Vegas Strip, ‘the FBI
wondered why Sam Giancama, Tough Tony Accando
hracl (Ice Plck Willie) Adlermah, Fellx ( Milwaukee
PhIl) Adkerisio, and other underworld figures. érc
making (requent butiniess trips 10 the desert oasis.

Ever siice ganpster Bugsey Siepel opemed™the Fla.
mingo Hote] for bininess, G-Men and Feds have been
“bugging” Nevada casinos o uncarth underworld con-
nec

tions,
The clink of dot ‘machines along the ncon-studded
Vegas Sirlp has- always been a “political football,”
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PLAYGROUND

STRENGTHENS

STATE'S
COFFERS

Nevada's supersalesmanc Gov: Paul LaxaR.

“There’s more to Nevada
than showgirls,
big stars, neon lights, ’hngh rollers’
and ‘round-the-clock’ action.
We don’t want to be remembered
as the ‘quickie divorce’ State.
Nevada must attract
new industry to go with gaming
stars and glitter. Our gambling
is aboveboard. We've got
nothing to be ashomed of.”

an aticulate 43-year-of

acconding 10 the governor,
augrney, “Bad publicity injures Nevada's gambling an

resont industry,” Laxaly said. "We don't want gangiter
influences here, and we doa't want gambling she-
napigans.”

Toxlay, persoas of influence have come ta recognize
that Nevada's systema of gaming contred is a success.
Gambling expert John Scarne reports that his persocal
investigation of Nevada casinos hadd found. Nevada
gambling to be hooest.

'l believe,” he said. “the governor. the State W
liature, the members of the ¢ i and
contral board, and ithe casino operatofs are 10 be
commended fn giving tourists who gamble an honest
shake for their moncy.”

“Gambdling i pow 100 controfled in Nevada to hide
Any-gangiand figures,™ Laxalt explained. "Our gambling
it ‘aboveboand, Wc'we got nothing 1o be ashamed of

Enlertalnment entreprencuss and the Gambling Es-
tablishment are split in their foelings toward Laxals,
a Goldwater Republican in his political days of yore,
but now a ncformed conservative since his 8d.vote
Senate defeat In 1964

Many fondly remember formet two-icem Gov,
Gramt Sawyer, whom Laxalt beat last year. ' Sawyer
emjoyed the fast life of Vegas. He wore expensive
clothes and was a big tipper. He liked being around
stam.

Laxaly gives Nevada a diffcrent image. A business.
eans front. “We dont want to be remembered as
the *quickie divoroe® State,” he said, "We must attract
now industry to go with gaming, slars aod glitter.

Whibe the povernor admits gambling provides more
than half the jobs In the State and gencrates a quarter
of the Swate's revenuc, he also ¢njovs boasting about
Nevada's exploding population (Chamber of Commeroe
figures reveal Nevada is the fastest growing State fn tbe
U. 8) and its standing as the seventh largest State
(110,000 square miles) in the country.

And while gambling and entertainment receive the”
commation, T.axall woenes about overcrowded schools,
water shortage: labor problems and Nevada's economic
dependence upon one industry—gambliag.

"Nevada must spend more money on education;
learn how to solve its labor problems and start urban
ptanning.” Laxalt said. "We must continue to make
State governmeni more responsthle.”

Governor Laxalt will make certain gambling s no
lofiger a Nevada diclty. And, it's sald, few Nevadans
will moum s passing.
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BILL GAVIN

invites you to the

RADIO-RECORD

MEN-OF-THE-YEAR

AWARDS/SEMINAR

RIVIERA HOTEL = FRIDAY THRU SUNDAY # DECEMBER 8-10, 1967

The Rivéera is.pleased
1o present one of the

OUTSTANDING EVENTS
OF THE YEAR!

Lagders from the Radio-Record
Indusfries, as selected by BilK
Gavia's nathonwide poll, will be
honored at the Mon-of-the-Yoar
Awards Banguet. In tho Raci®d
Eeld, awards willbo madeta Ak
FMan;Company Execitive ard
Promotion Men. Honoeed in the
Radio fleld will bo Station Man.
agers, Program Direciora, Dise
jockoyw and Music Directors
io various musicul categorfes.

3 DAYS » INFORMATIVE MEETINGS « RELAXING FUN

Programming Seminars # Panel Discussions * Golfing Competition
Awards Banquet # Great Entertainment # Other Attractions

- s D ED e D e R AN GD ED D e WD S5 ED D D ON N AN.ED =y

To: RADIO-RECORD AWARDS/SEMINAR
Sulte 222, Riviera Hotel, Las Vegas, Nevada 89100

Special for the Rodio-Rocord Industries

LOW COST, ALL-INCLUSIVE
3 DAY, 2 NIGHT PACKAGE

For full deteils,
fill kn coupon and mell todoy!
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Las Vegas Home of + LOUIS ARMSTRONG - BARBRA STREISAND
EDDIE FISHER & VIC DAMONE » LAINIE KAZAN »s SARAH VAUGHAN
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IN CASE YOU ARE WONDERING WHERE SOME OF OUR
ACTS ARE IN AUGUST, SEPTEMBER AND OCTOBER . . .

are in Nevada!
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LAS VEGAS:

Cacsars Palace

MARY KAYE TRIO

Aug. 424

THE JETS

Sept. 940ct. 26

Trophcuna ki

JERRY & NIYRNA MUSIC
Aug. 1143}

Desert Inn

BRUCE DAVIS QUINTETY
with MAGGIE PETERSON
Aug. 8 indcfinitaly

Sahara Hodel

VIVA LA PARISIENNE
Aag. 22 indefinitely
Showboat Hotel
NELSON & PALMER
Sept, 12-0¢t. ]

Riviera Hotel
DON RAGON TRIO
Aug. 1 indefinitely

Aladdin Hotell

THE LADYRIRDS
Aweg. 18-Sepl 14
JNMMY MARKULIS
July 14-Awg 37
ARNOLD DFE TRIO
Aug. 7 indefinitely

RENO-TAHOE:
Harrah's Club
JIMMY WAKELY
Sept. 140ct 4
MAOR! HI-FIVE
Oct, 12-Nov, 22

THE PARTNERS
Acg. -0kt 4

Mapes Hotel
JIM & PATI & THE SPARKLERS
Aug. 10-Sopt. 6

Harvey’s Resoet Hotel

JO ANN JORDAN TRIO

PLUS 3

Jully 27-Aug. 16

JERRY & MYRNA MUSIC

Oct. 1319

GIL & NIKK] & THE S0-N-SO'S
Ang 12 thrv Sept. |

Nuopget-Sparks, Nev.
DICK WESTON
Aug. 323

Holiday Hotel
GOOD TIME SINGERS
Sept. 7420

MUS-ART CORPORATION

OF AMERICA |

Bob Vineent George Soarcs

AUGLST 24 10AT EAERIROARD

Hollywood: 1717 N. Highland Ave. (213) 4664273
Las Vc‘u. $441 Paradise Road (02) 736-2434

OF AMERIGA + MUS-AR. CORPORATION GFf AMERICA ¢ MUS-ART CORPORATION OF AMERICA

MUS.-ART CORPORATION OF AMERICA + MUS-ART CORPORATION: OF AMERICA - MUS-ART CORPORATION OF AMERICA » MUS-ART CORPORATION

SC-1¥



birfing lights, protoplasmic
shapes swimming around oifra
Iarge screen, fleeting glimpscs
of disjangled 16mm film strips
the roaring whine of a rock
‘0’ roll: dand, The audience
is hushed, shocked, trmpped

an unexpected emvironment
of lights and sounds.

Down ihe street at another location, a single slide
sprojector b 3 60Zing protoplastic forms on a screen
a3 a bevy-of topless dancers offers a scnsuous Rl
rolling roufine 1o the propclting beat of the top 40
ditty. *Ding Dong the Witch Is Dead.”

Psychedelia, for the past two years a thriving,
shockingly stimulating theater experience in San Fran-
cdscol has Invaded Las Vegas on a small scale, but the
shadow of what the future bolds enscrialnment-wise s
chearty visible,

Las Vegas, the bastion of adult-appealing catertain-
mens, where the Frank Sinstra, Dean Martin, Jimmy
Dusante, Harey James names have been (e standards
by which tourists choase thefr cvening repasts, is enter-
jng the "pow” gencration, Las Veogas, in other words, is
going contemporary—teaching out for the sounds amd
sights of the “now™ genicration as a foem of sparkling
indtcement 1o adulls to conme, sat a titibe, drink a little,
laugh a little and spend a lot.

The first two hotels introducing psychedelic light
shows in conjunclion with regular entertainment have
been the new Boaanza at its 2:30 and 4 a.m, “Watusi
Stampede™ revue and the Riviera during Ann-Mar-
gret's spectacular special in July., Of the two, the Ann-
Margzet show was greatdy sdvenlurous, offering the
A5-projecior wt-up of the West Coast Pop Art Experi-
mental -Band, completcly unannousced until the lighty
In the Versallies Room wen: dawn and the light show
1jghts began to bathe the foom in abstract patierns.

Along the threc-and-one-halfl mile Strip, which
Jeads fnto the downtown Casino Center region, the big
bear b becoming more prevalent than ever before, afbeit
not to the detriment of diverting funilowing “high
rollers™ from Los Apgeles, the Midwest and East
to other Nevada gambling regions,

The: Flamingo Hotel, which has plaved the excel-
lently harmonizing Supremes two years running, booked
the cxplosive James Brown and his revise imto s
Flamingo Room July 29 following’s successful run by
the Motown gals. For Brows, a shouting rhythm and
blues artist, the Vepas booking was his first major
showcase in this desert diceland and certainly a most
unorthodox attraction fof an audicace peimartly com-
prised of ourists for whom rhythm and’ ‘blues may
have hardly any intrinyic sagmficance.

Nanetheless, 1o Jerry Gozdoa, the Flamingo®s vice-
president-gencral manager, who assists ‘Morrhh Lands-
burgh with boakings, James Brown is 6 solid buy de-
cause of his strong concert record. While the Supreme
and ‘Brown have been main showroom lures, the hoitel
has been infilirating the beat into its Driftwood lounge,
with Fats Domino. Anthoay and the Imperitils and Jay
and the Americans holding court on the circular sage
upon which Harry James andl Della Reess appear
regularly. During the Supremes” July stinf, Goedon.
acknowledged that Motown was striving to solidify its
pouiian as 2. new supplicr of ‘tlalent. ‘We're working
on three othey groups for 1968, he saikl beaming.

Last year. rock ‘n’ rofl In Las Vegas hotels was rele-
pated fo the' carly-mornlng hours. This summer, ihe
beat has moved inte prime lounge time ns_exemplified
by an excelkent act. the Jades (an instrumental group)
and )'Adorabies (three dptight go.go dancers) who

AN
ADVENTUROUS
HAPPENING

take theis audiences through an interprative shuffic of
cofitemporary fock dances in the Flamingo lousnge.

Elsewhere along the Strip, rock sounds are heard
at the llone beat cludy, the Pussy Cat A Go.-Go (whenoe
ihe Cheskmates emerged) with such acts as Sly and tbe
Famlly Stoncas summer stimubus.  The beat bolsters the
Jrowsy hourss starting at 2 aum. ip the Sahars’s Casbar
Lounge where the Matt Gregory production, “Mad Mod
World" skirts the watusi-in favor of the modish styles

Explains Porrester Mashbir, the Sahara's enlertaln-
ment co-cydinator, “the wotds go go ‘and watusl arg
over the hifl.” Maskhir, who reparts to Merte Howard,
the Sahara-:Nevada Corporation’s vice-president-execu-
ilve producer, bas been with the hotel since dast Febru-
ary when he replaced Stu Allen.

Of the 1S hotels along Highway 91, six have heen,
playing large productions. with the remainder banking
on showbiz headliners. The city’s pewest opcrations, the
Bonanza and Fronticr, are cxamples of ihe way thown
busipess is moving in LV,

The Bonanza, designed in an old Westera motif
(there age five restaurants called Bordelld Dining
rooms), is riding with the dikes of Lorne Greene, Jame
Morgan, Sid Cacsar and Paul Anka in ils main room,
the Opera House. An “old-fashioned™ open-sided
lounge, the Corral, iy the debuting spot for Jesse
Lopez, Trin®s younger brother. Sol Geltman. a 25-year
veteran of the hotel industry, handles the talent booking,

The Frontier's debut as a talent house in laie July
involved importing a $500,000 Iron Curtain production
revue, “Eutopa 68, for its main room amd bringing in
Ben Blue, a peripatctic comie. with Barhara Heller as
{ts Post Time lounge atiragtion,

Cacsars Palace. onc year old En August, has been
tiding with a top-siar policy in its main room, the
Circus Maximus, and five acts in the Nero's sclected
Jounge. Entertainnsent chicftan Dave Victorson sclected
Andy Williams o open the Circus and he was followed
by Tony Bennet, Jack Benay, Petula Clark, Woody
Allen and Johany Mathis, but it took a Broadway play,
“Sweet Charity,” t shatter all atendance records at
the opulent fun den. Over 140,000 persons warched
Juliet Prowse cbullicnily bounce asound stage from
Dec, 29, 1966, through June 28, 1967. Upcoming as
headliners aro Harry Belafonte, with repostedly one of
Abic highest production costs in Vegas history, and Lou
Rawils The hotel is also considering another flirtation
with a Broadway property, clther “Fiddier on the Roof”
or “Mame.” Victorson's policy is 10 be usipredictable,
opts Chyde Carson, his assistant,

Neros Nook has been booking the Checkmates
L, Kirby Stone Four, Fifth Dimension. Mongo
Santamaria, Eartha Kitt and former Stan Kentonite
Aen Richards, now a minjskirted mediocre rhythm
singer

It the expression stafus quo may be utilized. tha
sums up the entertaingnent policy at the Sands. Sabara,
Fiamingo (where headliners reignk the Aladdin (where
Rusty Warren and produces Pat Moreiio's “Artists and
Models” revue with Tempest Siorm sets the Bagdad
Theater endulasing a3 Dick Kanelfis, the new entertain.
ment direstor, scarches for his own creative lovell
the Duwnes (which .continues with Frederic Apcar’s
vibrant: $1 ntiltion “Cosino De Paris,” while “Viva Les
Girls™ sets tbe girlie production pace in the Persian Room
lounge, and Russ Morgan, Freddic Martin and Art and
Dotty Todd fulfill the subtly somsber tastes of the over-
35 gang In the hotel's Top o' the Strip dinner room);
the Stardust (whose seventh oditlon of the “Lido™
launched the French revuc In LV and plays to capacity
tourist houses; and the Tropicana (whose own spectacy-
lar “Follies Bergere Centennial” draws well with adults

{continued on page SC-46)
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SMALL
STUDIO

FRATERNITY
KEEPS TAPES
ROLLING

“Cosh, that's a g3s,"
says Shedring

the piano man, !ﬂ' DON D¥SILIC

“The big stars are here: alll the time and if handled right, they will do. their dates locally.’

EADING to Las Vegat {0’ gamble
certainly isn unusual, bai when the
jackpot wirns out to be a recording
studio, that's a visi.

if ihere is onc persoa with the
King Midas touch in the uniapped
recarding business in LV, Bill Porter,
owner of the United Recording
studio. certainly is the top candidate.

n October cof 1966 Porter came jo Las Vegas
to 'buy tbe facility. "I was looking around for my own
recording business in Nashville when ['heard about this
place in Nevada. so [ decided to take a gamble and
here [ am.”

The ‘‘gamble™ has begun 10 pay off for Parter.
Two major changes have occurred: recordingwise, and
it looks as if Porter has been directly responsible
for them.

o Mose big name stars are cutting- their' albums at
Uniled.

e More stars are rocording live ja the lounges and
showrooms.

Porter has facts. and figures 8o back up this marked
mncrease and @ previous recond in Nashville as g chief
ville, he engincered 26 singles which went into 1hé
coveted: milliongellcr category.. As a result of his
reputation with RCA and Mosumend, many of 1he
major. stars who previoualy recorded In Los Angedes
and New York have begun working whii Porter, taking
advantage of his facjlity while performing at any of Qiﬁ
iy's en ing spots

Since Porter 100k over United, he has cul: Wayne
Newmn, Cupicod; Goy Lombardo, Capitol; Kay Adams,
Towmer: Rusty Warren, Jubikee; Jackie Witkon, Decea;
Liderwe. Dot; Conmle Francis. MGM; Lintle Réchie,
MGM: Kirby Stonc, MGM: Jor Maphis, Mosrite:
Bsquivel, RCA Mexicana; Sammy Davis Jr., Repriso;
Lowse Armstrong; Brunswick: Danny Thomas, Video
Craft: (e Swiaging Lady, Cuirtey Chalker, the Cutups,
Phyltls: Diller, Nancy Ames, Mufray & Amold, Frankic
Laines Jobnny Lepgeit, Roberta Sherwoods Art and
Doty Todd, Don Adams, Steve Lawrence and Bobby
Aultln.

*Saninly Davis Jr. is going ‘to a television special
here amd he wants our studio 10 do the audio work.”
Pocter remarked.

The U. Si Alr Force Band: swing

An informal Nashville-type session comes fo. Vegas.

Theocagineer, who also a&r’s dates, sald others ‘like
Kay Adams, Libersce, Rusty Wamren, Murmay Amold.
Sweve Lawrence and Roberta Sherwood had pever
recorded in LV prediowsly: Now they do,

Poriee said he ihought Las Voges would cveniually
become a major recosding clty. “The big stars are
here 8lf the time and if handied right, they will do thelr
dates locally.”

From January, 1966, to October, 1966, Unlted only
oace had more than 20 sessions pef moath, Since
Poriee took over there hat ‘never beéen less than 20
scisioas 3 month. and last May there were 38 dates
with Jume poing onc beiter

A one-man operation. Porer tries lo provide a
personal towch, “I work with artists, suggest gimmaxcks
B think can help-sell the record or pick material which
will do the moat gol.”

A relative pewcomer to the growing Vegas cosme
mupity, Porter believes entertainers are Jdoing meore
live xessiofis bocause they eliminate a rehearsed sound.

Portet ‘has handbed: live sessions for-Don Adams at
the Sands, Rusty Warren at the Aladdin, and the Mike
Jarrett Trio, which marked the first Hve recosding ot
Cacsars Palace.

out of wniform,

\

Wha prablems confront Porter Jo his- des:rt oash?
Thees are mot epough reconding musicians, he feels,
"Most of the players are stage musiclans. [ have
trouble sometimes rounding up players who are familiar
with recording studios. There is definitely o difference.”

Expenienced ikn the pop xnd country fields. Fortet
plans 1o increase his country music activity amd already
his busincss hay picked up [rom among the cw
performers wofking i1he' wjowntown Casino  region.
Cliffic Stone. the country consultam for Tower Records,
ip Hollywood, ‘has flowa to LV 1o cut Kay Adams
with Porter.

Porter is enthusiastically eying a new console which
SpectraSonkss of Ogden, Utah. it designing. A key
feature §s.a speclal microphone equalization which will
allow him to tumn down alll the mikes withous killing,
fibe over-all balance,

As he works to build Bp a local cliemteles inter-
mational things are beginning 10 also happen.. Poster
and Clyde Carson. a local entertainmen figure, figure
m plans to record arfists for RCA Mexicana in Mexico
City. Porter will ibe flown 1o Mexico City 1o cut the
scssions with Spanishspeaking artists, with the intent
to expand the RCA outpost into an dnternational
operation,

Although he has been the lone engincer-a&r. mian,
Porier has bolstered his staff with the addition of a
New York dial switcher.

He is particularty pleaved that after. cutting comadi-
enne Rusty Warren, the salty entertaince left the com-
plete editing 1o ‘him. It was. her first LP not cut in
New York. Porter saidd beaming.

Albough Porter has grezier findustey recognition,
Roy Ward's |l.year-old Dypamdc Soupd siudle does
its share of artist dotes and commercials, [t is"Ward's
portable equipnvent which is often umed ‘by the radsoc
nctworks in beaming dance band remotes frony . the elty.
A smaller studio, Century Recorders. specializes i
taping high school musical cvemts for cusiom producis.

Before his New York engineer arrived, Porte?
aeflectedion his.company thusly; “This s not 8 coc-man
aperation by chotce. Rather by mecessity,” But Porter's
expertise and' professionalisen shaukd hoid him in good
sicad and considerably nlter thai sltuatioa—while help-

¥Cng L]\' developoss 2 recording ourpast along the Silver
irenit.

Bill Poster, the United man,

A sound “fix™* for Garn Littiedyke.
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1000, DELUXE ROOMS
100 SUITES
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In the heort of the Fabulous Strip . Las Vegas, Nevade

| THE DUNES ‘EMERALD GREEN’
18 HOLE
CHAMPIONSHIP GOLF COURSE
AND COUNTRY CLUB

7,240 yard, 72-pat
largest) - Yy - A on the grounds of the Dunes Hoteb

LAS VEGAS’ LEADING CQNVENTION HOTEL- | MATCHLESS FACILITIES!

NINO
TEMPO

AND

APRIL
STEVENS

Seen on the Joey Bishop Show
Just completed 3 fabulous weeks at

"Sands

Las Vegas, Nevada
Watch for April Steven’s—"Falling In Love Again”

Perionol Maaagement
Mike Pattorson, 9000 Sunset Blvd,, Los Angeles, Calif. (213} 278-3322

Arti Represesorien
Pererichio Artists, 9000 Sunsot Blvd., Les Ai‘lgﬂ-l“t-s,_ Calif. {273) 273-6700
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Ml ROUVAUN SETS RECORD

. AT VALLEY MUSIC HALL

e Rouvoun, the Unh singer who has rocketed to the top In music

#27 circles, will close ouk bis Valley Music Hall with an attendance: record
i, A for 4 performer doing five shows. This means he will beat. the mark of

o the T;Iia'uam Brass when he presents his final performance. at § o'clock
tonight.

During his shows, be has suag for audiences:who kave Jafimed every
seal in the aliditosium, plus folding chairs placed around the last two rowy’
of seats. He performed for 3,400 persons Thursday and Frida§ nights
after drwinig more than 3,200 opening night Wednesday, according tos
the management. This is 102 per cent of capacily, it was disclosed

DESERET NEW'S, Sarurday, July 22, 1967

NEW SONG STAR BORN

Los Angebes Times
A powerful new volce whose soaring style recalls the great denors
of the past. Singlc ships in a 4-eobor skecve

“1 WANT YOU MORE”
<+ “"WESTI LA GIUBBA"

9231
Latfst Album

“THE SOUND OF ROUVAUN"

LPM — LSP 3866 In Release October 1, 1967

RETURNS TO THE DUNES HOTEL IN
LAS VEGAS AS STAR OF NEW 1968
CASINO de PARIS

December 22, 1967

Personal Management:
SAER | KA & Loscr
449 South Beverly Drive

gy =i e Beverly Hills, California
213) CR 4-8093

RCAVICTOR

() The most trusted name in sound

b



Ego chopper Don Richiss.

LOUNGE
ACTS

. seek cadillac status
amid slot machine clatter

Many of the lounges feature early afterncon &
shows, which brings the total hours of

entertainment to 15, . .

within the hotel's confines, free chompagne
and hors d'oeuvres are usually served

Latin In the lourgs.

roduction shows and main head-
liners are helping to. phase out the
Las Vegas lounges. Within the past
yeag, one of the most uignifecant <n-
lertainment trends has been  the
scheduding of rovies == topical or
lopleas—inio o broader time sched.
uling rather than alotting the often
frenetic small productions in the
pont-midnight perfods

Concurrent with the booking of multiple performet
revues in the former Jounges, now cloquently cnlarged
and tagged with the raare sophisticaied theatre identifica.
tion, these rooms have boen the sites for the return of
g band sounds,

Artistwise, a major aewcomer to casino theatres
has ‘been Vie Danvorsiy who “broke precedence” by ap-
peasing in the Rivicrn'y 330-seat Starlight Theatre, Since
Damone made the break from hotcl naain room and
proved that it could be, an anisike and flnancially crea-
tve expeticace, other arthss are now coasidering, play-
ing the founges amd changing their egothuical slants
about plaving other than the huge dinner-showrooms.

To Jack Eantratter, the Sands president and top.
show producer, (e feason lounges are putting in peo-
ductions Is that there's not enough magnetic name.
power arouad. “There aren that many lounge-type
perfarmers,” he charges. meotioning Louss Prima amxi
Don Rickbes. “Vic Damome. bevause of some gquirk.
shosild have boen a bigmain room star.”

To keep tourists

Aln-addition to tsymg to lare stars o its theater, the
Riviera s abso booking a modern jazz interpretive dance
production, the “Mini-Mod Revor,™ ‘buill atound the
mod 1ood, a 11 the Sshata has abo taken, for iy
Cashar Theatre fn whichi Don Rickics ris dhe starting
unbque corlc star,

There Is 2 hard core group of peefornsers who 5
claize fn the more intimate ounges, although the
intimacy is slowly fading as the facilities are enlarped,
These artists include Shocky Greene,, Riviera; Louk
Prima, Sands; Dglla Recse. Hamry James and Fay
Doenino, Flaminga,

The lounges. which just two ycars ago accorismo.
dated about 200 persons, have been enlarged and fe
decorated and now seat 450 people and boast-of slages
large cnough 10 oficr a show with a cast of 50 or
The new Landmark Hotel, when it opens, will have
two roome both equipped. with full Eighting equipmest,

A quick | ot soise shows indicates how definitels
big band sdunds have retarncd—at [east to LV. Appes-
ing in bounges are Harry James anst his 24-picoe orches
sra. Flamingo, Loodon's New Vaudeville Band, Tropi-
cana; Guy Lémbardo, Fremsoat;, Pete Fountaln aml Ha
MNew Orfeans Band, Tropscana; Fredidic' Martin and
Russ Morgan, Dunes.

Productson shows now featured jin the Jouriges are
certaindy a big innovation. The Playmate Revue, which
enjoys a successful run in the. Sands Celebrity Room,
ks comprised of a seven-psece band, cight go-go dance:
and (wo vocalists. Chbanoff and’ His Moagics String,

Louie Prima: putl, put! the magic trumpet,

an ofchestri. comprised of 20 musicians and such lasge
instrumients “as a harp and kettle drums, has played
the Flamingo's Driftamood Lounge and drew Jarge
crowds which dig the soft fiddles. against the abrasive
clink of the slot machines.

The Dunes lounge features the French revue, “Viva
Jes Gigls;"* with a cast of 20 dancers, a 10-piece orches-
tra, Caesirs Palace has beadlined “Bottoms Up.” n
Backoutrconkdy reve€ in its Nero's Nook.,

For a while, when thic topless craze was sweeping.
the natioa along with the watusi, maday lounges brought
in such shows, fotably the “Watwsi Scandal™ ar
the Sahara with other hotels following with “Warusil
A-Go-Go™ aad “The Topless Go-Go Show.” However,
the go-go-girls are almost. all gone fiow, and the watusi
is talked about an the same breath as the charlaton.

Long-time lounge favorites {nclude the Charnacters,
who for years have been headliners at tho Sahara: the
Vagabonds, Tropicana stars; Stanley Mocgan’s Ink

Haciends, Nalanl Keie's Polynesian Revue,
Stardust, the Excobar Latin-Afro Ballet in the Desert
Inn, and the Ernle Stewant Trio, Sands.

Live recordings in the lounges bave certainly picked
up. Just recently the Checkimaies cut an album live at
Cacsars Palace, Rusly Warmen has cut two at the
Aladdin Hotel, the Treniers cut ooe at the Sahara, and
Couis Prima, along with Sam Buiers and the Witotases,
have cut . scveral at the Sands,

Dick Kancllis, cndestainmeni direstor ag the Aladdin,
says many of the artists claim Uy ke to recoed in
front of a live audiense, since they scem to fodl the

reaction during a live sessioa gives the afbum 2 certain
somaething.”

As far as newcomers ‘arc coacerned. tong-standing
lounge acts feave listle room for new ones 1o be booked.
Onoe in a while, however, a botel will change pualicy
thoreby creating a spot In the lme-up for a new act.
such as London's Peddlers, an art-pop-jazz group which
made its Las Vegas debut this June at the Flaming:

The Peddiers, quickly falling inlo the latest fad
that ‘of recording their shows live al the. hotels, recorde!
an LP, “Closing Night at the Flamingo.”

This year enterisinmens seckers ind thEMaselves
being scated by maitre ds and captains and for b
price of two drinks. can wasch some of the world
greatest and finest talent.

Many of the Jounges feature early afternoon show:
which brings the total hours of cstertainment to 15, T
correspond with the hours, and in a further attempt 2
keep tourists within the holcls confines, free champagn
and hors d'ocuvies are usually served from § unbl
7:30 p.m.

Cuesars Palace entertainment director Dave Viceo
100 says - the lounge competition in Las Vegas incremses
cach year. | cant say production numbers o b
tounge will replace-the oae-man show, but.l can say that
lounge acts here must continue to be at 8 high bevel if
hotet wans to keep up with the competitor. There pa't
another place in the coumtry where ope  can see fo!
prodiction. shows and such stars as Eartha Kit1, Vic
Damone and Shecky 'Geeene for the price of a coupl-
of cockiails.”
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Finding high caliber talent is a problem. “The trouble is in

development. Very seldom can talent develop in nightclubs because

the costs are so hi
develop in oth

ack Entratter, the prolifie entre-
prencur whose powerful stamp on
the Sands’ entertainment policy has
given the hotel glittering prestige, has
devised & plan to bring Broadwaye
west.
Entratter  will! shortly ward  the
hotel’s grand bailroom, into a theater,
4 with a 1,200-1,400 scating copacily
and Book roadshows o hopefully ture ncw productians
fnto a Las Vegas trial run.

This new cyliural bonznza f1 designed for SAposure
this year, Bniratter said in his spacious private office
reached through a locked, unmarked door on the mez.
zanine floor of the Samds. Productions will be shotted
once A might, at 10:30, with a $7.50 ticket top, thus
allowing tourssts to aticad the hotcls dinncr show,
wandes through the casino a bit and then catch the
Broadway feature. Saturdays, the prodoction would be
mun twice 31 an ccononic necessity, but there aren't any
additonal Wednesday matinees Tnitially projected.

Broadway shows, with their alluring scores and
provea sudience draw, have become a popular form of
attraction da Las Vegas, with hodels utizing thelr main
showrooms. Entraiter’s plan (o me o Ralph Alswang.
designed theater, frees his main Copa Room for the
tompings of Frank Sinates, Sammy Davis,"Red Skelion
and the best bushand and wife duo fn show basiness,
Steve and Eydse (Gorme) Lawrence.

There will be no drinking, no smoking in the balk
room, yet 0 be tagged with any romantic moaiker.
“We hope to keep the sbows from 8 to 12 weeks,”
Egtramer cxplained, adding be cnvisioned production
costs for each play in the $50.000 to $75,000 range.
“At the beginning we will go for one-sct shows.”

Egwratier's show business sawvvy, his erdite approach
10 booking performers, dating back to his co-ownership,
producer statys at Manhattan's {smed Copacabama,
Jends credence 1o this newest of his ventures. His initial
project is “Man of La Mancha

“Broadway producers dove the dea,” he reports, set-
ting back in a deep swivel chair, a color photo of
Frank Sinaira and Mia Farrow taken at their wedding
last year in the hotel garing dowm from a sheif which
displays the peapke i his life. “I've spoken to Mitch
‘Leigh and Be thinks it's a great idea.™

Entragter  bedieves openlag  new
properties on the Strip invicad of take
ing them through the Phiadelphia,
Boston, Hartfoed circuit will galn local
aceptance.  He cites the' iaflux of
tourists to the city (13 mil¥oa last
year) and 1be fact fhat many have
BeVer seen a Broadway play. “Today;
In order 1o put a musical on Broad-
way, it has to cost around half »
milion dollars. These ace the kind
of shiws I'm going to try and
bring here.™ The Las Vegar costt
0 the producer will be coasider-
ably less, Endratter belicves, since
Bbe will be offering his theater gratis.

SC-20

The hotel would naiurally share in Ihe theket freccipts.

Turning to the world of canvas and make believe
Is beticvably valid. Entratier believes. He has two curf’
reawas for thinking shows:

"It would be a new way of creating entertalament.

“It would create iraffi¢ into the hotel.

“It's a5 simple as that. 1 caa entice people willing
to spend the money . we will build a ibeaser for
the arts.™

Realistically, ihere is sl another, moce premicg
reazon for venturing to the Big Apple for creative ideas.
Explalns Entratter in hard“bitten terms: “There's ot
cnough of the taleas (for Las Vegas) thal can bring In
business. .. . The trouble Is in development. Very seldom
can talend develop in nightcluhs because the costs are
so high. You can't take a chance. They have to develop
in other places, Then you can bring them in. T was
offered the Tijuana Brass ai $3,500 onc year before
they went nto the big momey. 1 3ald, "Who the hell is the
Tipjuapa Brass?' Now . . = the exccutive says with a
shrug of his shoulders.

Eniratter says he's “stabilized™ the rising costs of
acts, "Byt you see,” he continues, as phone calls inter-
rupt his chakn of thought, “the agencics are more o
blame=the agencies and the maznagers, 1 guess. They
talk about Vegas moncy: they comk into Vegas and say,
‘Well, we want $5.000 or $6.000° for these young kids:
that dont mean anything. Peaple bere pass them by,
They just keep aking beg moncy because it's Vegas.

gh. You can’t take a chance. They have to
er places. Then you can bring them in,’”

These acts work otber places for $500; when they gat
here they aak $5,000. 1 think they (the agencles aed
managers) are the ones spoiling it for young talear.”

In discussing the plight of new comics who struggle
for original, fresh material, Entrattef unleashed fiery,
acrid indignatdoms. “If some of the agencies faking. their
10 per cent commissions and' the mamagers who fake
more than that, would spend a little money instesd of
blood sucking, they would contribute to the growth of
their careers and. they'd get it back. Thert is po creaifve-
ness with managers and agencles. The big agencles are
interested in packages and the poor act has o |
by the wayside,

"I Wy one day I will open an agency with some
fthnds—and we wall get into creative things." The
6-foot deinch show producer <asts one additianal sirike
agunit agencics, “Ive seen big agency heads watch an
act and then criticize it Why didn't they criticize be
fore the performer went on?”

Entratter's reference 1o siabitization brought farth
question of clarification from a visitor who was
theoughly aware of the city's reputation for grandicsc
financial remiineration to performers.

“By stabilization | mean we don't go crazy. We i
pay $25.000 1o $35,000 for ‘bur acts. Other botels pay
big suns in desperation,™

Because the Sands contracts for powerhouse per
focmers, both the old, established names and the young
er, swingier vocalists, Entrafter belicves he <ompetes
on cqual grousd whenever the competition opens 2
major production show and all cyes are turned toward
the lavish costumes, fliteering dancers and staturesque
nude show girls. “When they have bis productions,
have big stars,™ he says sagaciously, even a bt boastful
—and rightly so.

With very rare exegption. the Sands, marquee glii>
ters with pure, unadulicrated adult power. Translated:
money power. The young, conlemparary nusic groups,
making their nationat impressions on recordings have
yet t0 emspare Entratber, although the Righteows
Brothers “did tremendous business™ in the hotel's
Celebaity Theatre lounge. “The 1ype of people we want
here are mot crazy about rock 'n' roll and all kinds
of wierd things,” Entratter explains. * I muu say,
he contigues, “that I'm interesied in looking at puy
¢hedelic things and I'm going to fly up
to San Francisco and check lato it

The reason the hoted hax nof
booked nsore youthfu! bamis is con-
tained in this question pased by Ea.
tratier—"How many record kids sis-
tain themselves?™

The album artists arc chips on the
tables from where Entrame? sits and
observes ihe casino. “You take the
stable acts uhat play clubs once or
twice & year. They come in, work for
$25.000 or $30,000 a week, have a
pood time and they're a big draw, I
isn't a quesiion of geting the moncy’
With these big stars, i's come dawn
1o where they enjoy working besz.”

i/
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Burning up the music charts with every release
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BROADCASTERS BEAM
CONTEMPORARY
SIGNALS

“Hip adults’’ spice up the radio audience. “We don’t go after the teeny-
boppers,” exclaims one top 40 program director.

non-frenetic beand of radio Mbers
through  the Las Vegas ciher, Sta.
tons are mild in comparison with
other Western umarkel ~staidons, in-
cliding the nevitpble rockers. of
which thefe are two In the Vegas
ommuRnity.
KENO, the Ieading bea; sihon,
tries 1o emulate some of the polkcies
found at two Los Angeles wockers, KHJ and KELA
admniis Scott Morgan, the youthful appearihg 2S.year.
ol program director. The sation’s playiasg is called the
“Boss 30" and it always scgues oug of a jingle into a
sngle, for which KHJ and Bill: Drake, the programming
factoium, can gake pride. The Hingbes havé & proxluction
flaig found at KRLA
The 1,000-water directs-its six disk jockeys 1o follow
#s “hot clock,” a bugh.time piece in theagontrgl room
which indicates where the promotions go,

The “Hot Clock.'* a promotional stimulus for Dig,

“We dont go for the teeny-boppers; we have an
aduft audience.” Morgan offers, adding as an amend.
mat, “thap’s why we're not as raucous as other wp 40'."

The stalion’s 4S-tune playliat fnchudies 15 “highounds,™
with LP cwts gaining their shage of exposuge. Service
by the record companies. is “gencrally very good”
although there v o twosto-five-day- fag from Mhe thme
new product i given the LA stations ‘o when ft
aftives 8 KENQ. The DJ's sclect their own iunes.
wilh the only restrictions that the aidp voices ‘keep the
Tatio 2-1 in favor .of uptempoed tunes over nwedium
enovers.

Morgan beleves KENO's audicoce ls “hep adult
from 18-35. On weckends the station goes to 2 “sodid
gold” bar format, Weckend man Don Adams offers
guickic one-linery between singles (Tthat was Spetula
Qlack spating out of your radso™). On Wednesday cver
nings, the Station beams a half-hour remate fram the
Teen Beat Club, with youngsters pnterviewed after each
slagic, The "KENO Roadshow™—p cuphemilsmr for rec-
ard Mop, plays the Nellis Air Force Base moathly

‘With much of LV's sudience trunsient-sand a good
portion from LA—one hour away by piston plane, i
local statons are in the delleate positlon of bewgg
‘i?iummd by listencrs accustomed to major markct
radio.

Red Mcllvaine, the early, morning man at XORK,
s an excellent person to ask about big city versus LV
tadlo. The affuble, quick-witted DJ was KHY's coffec
gabber befose it went rock. ] find people here are
more conscious of what yoy ay,” he says “Las Vegas
it Jocked at by most people ay the Strip, yet there are
255.000 residents ing Clark County. 1 dont play 10 the
entectainers .an the: Swrip'por 197 the peoplc visiting here

SC:24

W Play” tq, the milkman. plumber and housewife. Thiv
Is a typical Anwrican consmunaty in whikh the roek
siations share ube biggese auidience.™

Melbvaine likes LV for the opportunliy 1o branch.out
casily into other things. He does staff anncuncing on
KORK-TV, is doing outside commercials and announces
afl ghe shows a1 the Ssharn Hotel' ‘For thelife of the
“Las Vegas Shoa™ an the ilkfated United TV Net-
work, he was the siaff announcer. *“1 was making $100;
000 a year for ome momh,” he wys with typical
WwWryness.

Radio salaries run from- $400 10 $1,500 a month

This S & community in which you can be activenin

all phases of show business,” Mcllvaine opts, looking
very cool in bilg long siceved shirt despite the 100-degrec
femperature outiide the KORK studios, "By 1t requires
you work a jot mofe hours.” KORK’s casify-Estencd.
Yoformat of albums bs laced with NBC affiliate features
agd its FM sister iy o fully automated complensentagy

Rosey-eyed Red Mcitvaine, KORK's cady riner,

operation. The AM vosce is 1.000 waits days and 250
nights.

While KORK has its own blending of muséc and
NBC chatter features, KRAM, the [.000-wairy ABCs
affiliate, it the only station in Southert Nevada which
combines music 'with anropen microphane phone format.
Joe Delancy, long sssoclated” with. Dukes of Dindeland
as thelr manager. conducts a peppesy cixaing phone
gab show, with Ted Obcrfelder, the curremi ownet
handling phones in the morning. Oberfelder, a radié
Industey figuse 33 years, has beea Jooking for a buyer
for the station, whose musical propemity leans toward
mididle of the road. A favorilc prograni among the
cotertainment fratemity is Bob Joyce's Saturday afier-
acon ™ House™ interview stanza, 0 which howct
Mg, micty steer visiting headiiners,

The middic pround and hard schdals are dulilly
fepecssnicd by two outicts in Hendersod, some 10 males
down: the highway. KBMI, the 250-watt rocker, and
KTOE; the $,000-wait smooth sounds station, are easid
asvimltated into the LV radio markes.

The country and western market is the domaln of
KVEG; beafhing from the Castawnys Hotel on the Vegas
Strip. Wiih The “new Nashville wound™ as its pitch, the
1,000-wanee enjoys pocullriaz among the rural folk

By using picoty. of Buck Owens and even Dean
Martin, KVBG-AMFM {v able to appeal 1o a wide
nudience, waid staibon maanper Bat Headerson. Per cus-
wHn, country and. western music-—whether it be hilk
hilly or “mcw Nashville”—has ts loval {ollowing.

Henderson admiis the: stathon’s bstening audience is
on the adult side but station polls and calk-lns indicate
a sprinkling of young adult listences are alsd dialing in

Trying hard not 1o compete with KORK anx! KRAM

Chuck Hull, of KLUC's three-ina-row fratemity.

KENO's Don Adams: juicy one-liners.

Sam Salorno, KLAV's genorsl mensger.

m easy listening owiposts, KLAV, the CBS woice in
Southern Nevada, tries 10. present a “little something
for cveryone.” The playliat at the |.000.walter ranges
from big band to Frank Sinatra jo contemporary rock
and from Petula Clark 10 ai oceasional Heatle piece.

“We're alfter 1he young adult markes.™ general man
ager Sam Salemo explains, “but we also appeal to the
adult and scnior citizen. “"Owr type of music is soft
and easy 1o ‘understand,” The station ako broad:
casts the Californin. Angels. 1os Angeles Rams and

JICLA foothall,

Following the top 100 format but calling &t “light
rock,” KLUC-AM-FM. a @ .000-%alt oullel, refraind
from ~loud nsusic, fast gubbers and typical rock antics.”
DJ's pk their own mushc but sclect from within a
siation playlist guided by Mike Gold. uation manager,
who purehised KLUC in 1962,

The station follows a bagie top 100 format bue
wooes listencrs with & “soff sell”™ attitude. leaving the
basy rock programming o KENO. A triple record play
allows KLUC a2 gimmijck 10 win® Hstenors ac the onh
Jhree-in-a rower in town.

Sharing the TM market with KLUC. KQRK, and
KVEGu: KROGN. 8 Tush sounding good music station
aswacifled with the Cragin Broadeastimg Co. Ken White
is the general managsr,

In & city buill on #faptasy. LV radio is in reality
rather soothing an the merves.
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ben=Rhé Froott opened |
dood¥ In fate July, Las Vegas
ramicchran additional ‘high-rise
hotel to srengihen ks "LoWer
Manhattom™ skydine

Alhough Las Vegas "
aboul to maich the elbow-o
cibow skyscrapers of WNew
York, 1outisis 1oday fond they
mydlook 1vp as well as out to take Jng fulBview of the
% neertiinnyent Capiinl of the World ™

All the buifding canstruction is spurted hy the cop-
tinual pilgrmage of tourists to this desert funiown in
scarch, ol righteous games and entertainment. Naturally
a8 more live talent TOOMS Opch, Mofe artists ase booked
into the Silver Ciscult and more Jocal municians are
able o ply their trade fidltinve.

The Froatier was one of two new howls opefing
within 1he past yoar, and there is 2 good chance amother
wilt de campleted before 1968

The first new opening'this summer on the Strip was
the Hoéel Bonanra, & plush theow back to the robust
cra in wesern hisory and the Braln child of New
Yook indusirialist-ateorney Larry Woll,

The Bonanza was also something of a 90-day wonder
for the Las Vegas construction indusirvi grouod wes
Heoken oa March 10 and the doors were opened July 1

While dlricily s one-stocy low.gise at present
Wolf ka8 anmounced plaas to join the high-rise parsde
carly In 1968 with the addition of a 900-t0om, 15-sory
skywcraper and expansion of sl exnsting facilities. AN
ity will cout s a cool §2 million.

The current facade and mo)f Is & compleie depas-
fure from the norm of Las Vegas fewrts, The 600-seap
Opera House theater-restaurant s constructed on two
levels with the second ticr resembliog boxes found g
the Mctropolitan Opera House in New York.

The fitst entertaitier opening the Bonanza’s show
policy was appeopriately Lome Greene, star of the “Bo.
oznza” télevision show. who was followed hv Jane Mor.
£ 8% the hoted set dbs pattern of initially booking top-
flight names.

The Bonanza’s Corral Room, with 157 ‘scatey is a
direct casino jounge booking fegulalion mitrumental
comboa, oftimes fronied by sexy kittcns and .almed at
aidaing a tinge of nightlife gduging the afternoon and
post_sundown hours.

The Frontier, wigh a price 1ag of $25 million, was
completed in bess than 10 months. It js bocated on the
foreer site of both the New Frontier, razed in early
1966, and 1he Last Fromticr, which was ibe “origing
hotel occupying the property,

Desigeed in the form of s cusved horseshoe, the
nine-stoey Froavier speeads its whate columned hrenze,
glass and gold marble facmlc over the better part of
45 acres 10 crease a huge genter courtyard oases with
desert andscaping. A mamn showroom und theater-
lounge are the cnterfainment arcnas.

Far the past several vears persons have been gawking
al a towering strucmre on tog of which sits & circulas
lump. This uporthodox constructlon is the Landmatk
Hotel, which reponiedly will be open before the year
ends, Unguestionably, Frank Carrodls 30-story Land:
mark i not anly be tallest of the higherise hostelries.
but certdinly the mest unususl in design. The high-nise
portion of the hotel is a 274101y, octagon of concrete,
2)7 feet im circumfcrence, Atop this tower is a threee
story "bubbe™ with a circumference of 445 foet.

The Landmark Tower features one ¢asino on the
ground floor anx! ome casino in the “bubbie,” which
will isndoubteddy give rise to the comment that the hose!
has the only floating crap game in the State. The Land-
mark is the first major hotel to be construcied off the
Strip. 1t stands alone at Paradise Road and Conveation
Cenler Drive, but ft wont be lonely for long. Kirk
Kerkorian, landlord of the 525 millicn Cacsars Palace,
Bias purchased 288 acres acrons from. the Landmark for
§5 miltioer and bas anaounced plans to budld a 1,500-
foanmresoct, onc of the largest and most ambitfous peoj-
ects 10 date. As of vei, Ketkorian has not revealed the
mame of his newest vesture or when the first spade of
carth will be turmed on bls $76,336 per acre land

At mx)-1967, the total lnvestment in new resorts
already comspleted or firmly committed for early. con-
Hruciion stasts, amounted to neaety $150-million.
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The Oid West revitolized ot /the Bonanza.

Pilgrimage .
to City Spurs '

NEW
TALENT
PLAYPENS

High-rise hotels are giving the sun
a place to hide behind. Stars ond
local musicians are finding more
cooll places in which to work.

Marquee
waitiag
for a ‘mame.



CATTLEMENS

Restaurant

The sitimste i, Westers Dieing , , . ynequsiind apes-
Reoartk steaks § chops e ., . . vinlage wizes,

CORRAL LOUNGE

Prospecting foe'tan? Yool find §1.ta. B 24 br.
8 43y gasertsinmest 3t the Corral Leosge,

 Gordello 2

i .. nataaganl , . 29
pefuate duting is Ranbeysst eirtacce.

OPERH HOUSE

Lavish: eniertairanest by the world's grestast
stary § superk gantiseatal catyine.

Lacius Beebe Dining Car
steak ‘dlChampagne dinisg by gabipht B oo
ueigae-spltadec of 9 tyzens ere

For ‘Reservations, Please Call 702-736-8000

2 <
UG 0 X ol S HOTEL T 0 Oy

the Bomanzys Bafiel Breablast.
4

Bonanza Movie Palace

A s Vegat fiest[First rmn srt filves. Reserved
seating A delightiet changy-of pace]

= OF LAS VEGAS |
J J Larry Wolf - Chairman of the Bosrd & Michael Reeh - President
- Sot W Geltman = Vice President and Managing Direcise

The demise of the high-kicklng production line showgirls has
resulted in more up-beat. music being played ‘m the large LV
rooms. Only the Sands continses with a line of full blossoming,

agile dancers who romp through their quickic routines as the

]
warmup to the main headliners. Once a stable item at Strip hotels,
I ‘ the five-minute production Aumbers are as passe as the twist. Con-
sequently, the need for basic dance background music has all but

faded. Audicnces are now quickly introduced to the stars whose

arrangements reflect the top current matcrigh
If you are a chorus girls forever booster—the situation is oot
all foreboding: the salacious cutics and their tap, tap, tap, turn,

kick, sock cymbal crash, are now being transposed {o the smaller

Curtaiiment
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RAY SALTER TOM AND ELLEE

-~

$n.

joe

MONTGOMERY

JODY'S COUNTRY COUSINS

BOOKING AGENCY
IS

COUNTRY MUSIC
WEST

516 IDAHO, ELKO, NEVADA
PHONE (702) 738-6653

LORRI'S SPOTLITERS

.,

\

970 AM 9.23 STEREO |

§C-28

THE PRESENT
AND THE FUTURE:

Lorme Green, in Western regslis debuts in Sparks,
while a curtous youngster, probibited by taw Jrom
enlry, peers lmto a Tahoe casino,
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brighteét galax y

\ mefle haggard |
bon ie owens
'f
: ’ W
J’

eddie, sam & foe
THE tOTUPS™

GﬁLDLN% #
N}Fgrl
GAM BLIN G HAILL

’ ‘
Downtown Cosino Cender - Las Vegas, Nevgdo Jg



Wrangling
Rom

-
Petula Clark in the Fun Room.

Al that glitters ls indeed girls.

B moment of decision,
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Johnery Carson and Roger Miller, soothing stylists.
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| VARIETY
KTOO ARTISTS’ |
Nevada’s Most Powerful Station AGEN{:Y‘“.”

Wishes to Thank Billboard...

and a “Happening”
= ageney . . .
special thanks to: WATCH IS GROW!
FRANK SINATRA NANCY WILSON WOODY HERMAN ;A ' g
BUDDY RICH JIMMY SMITH TRINI LOPEZ Just n few of the talents we now |
SAMMY DAVIS, JR. WES MONTGOMERY TONY BENNETT represent who are avallable
VIKKI CARR JOHNNY MANN HARRY JAMES So. Trw okt ~ 1
e WS mim s 8 e | MUDDY WATERS BLUES BAND
CONNIE. FRANCIS DEAN MARTIN, 0. C. SMITH \ \
LOU RAWLS ANITA KERR. COUNT BASIE DBS BLUES Bm i |
STEVE AND EYDIE BOOTS RANDOLPH WAYNE NEWTON \
HERB ALPERT BUDDY GRECO F DIONNE WARWICK THE KI’"""EA (150 ‘
DON HO FRAN JEFFRIES RAY CONNIFF KEXXY DIND |
o ROBERTA SWEDE
, 1 : |
musical programming DICK THURSTON TRIO |
an enjoyment (u',‘:“:;;‘,mw .
VARIETY ARTISTS AGENCY |
KT‘)o 8728 Sunsct Boulevard |
! = it s .
Las Vegas Los m;.zlll:u%gi.; 20069
Qane § ‘

~

Jor proven box office success
select a “KEY” artist

BOBBY BARE * DAVE DUDLEY * BILLY
GRAMMER * TOM T. HALL * MIKE
HOYER * GEORGE KENT
/ CLAUDE KING * MARGARET L‘l']
LEWIS * LINDA MANNING =4
JIMMY NEWMAN  *  JAMES O'GWYNN

EARL SCOTT * CHASE WEBSTER ... AN
Proven Top Performers and Recording Artists

Contact: Gene Norell * Rick Key ® E. “Jimmy” Key

KEY TALENT, INC.
‘ 1531 Demonbroun, Nashville, Tenn. 37203 Phone: A.C. 615; 242:2461 .« "On the Strip,” 2419 Las Vegas Bivd., South, Room 1-A, Las Vegas, ‘Nevada
-

==
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ske Tahoe evoies amages of

grandeur to the yachtsman, magaifs-
cence o the skiier and pompous sor
bricty. 10 the gambler, To thie travel
connodsscur, who roams from ome
wotkl playground to amother. Lake
Taboe Is a: resort with o split per-
sonality.

Nesiled dn the High Sierras, Lake Tahoe straddles
two Stater—California, where Goi?? Ronald Reagan's
Victorian-like Establishment frowns, o gambling, usnd
Nevada, where to bet a bob is not aply permassible but
?edully encouraged,

Individually, the Borsht Belt in the 4Catskills out-
fcoclerates the Lok, Miami is more sophisifdied and
Aspen, Calo., ‘s more comfortable, But collectively,
Laks Tahoe has ¢t all, plus its biggest drawing car
egatized gambling.

Varlety Is the spice cvery night on Lake Tahoe's
Nevada share, where supenstars of the world, the who's
vho in show business, are in the spotlight. On the
Zalifornia bank. the Chamber of Commerce embraces
i policy of pcomoting “year-round sporting activities.”

While ghe point of demarcstion separating Ne-
&da's gaming’ casinos from Californias outdoos livng
8 metely a signpost=—"It's where (he slot machines
od and the motels begin,™ a tourist remarked—both
Bbut becasse Lake Tahoe §s o tourist mecea,

It meeds California’s year-round sporting activities
atermng 10/ 5ki enthusists duzing the wintes and b 8
tm bathers and fishermen in the summer, and Ne-
*da'stively, mon-stop parads of lights, dolls and dollars,

While Las Vegas' embraces the “high roilers™ and
omances the heg spendetsy Lake Tahoe is satisfied with
he “dbllar players;” ihe famifies who arrive with kids
¢ 3 weekend of family fun and frolic.

‘Mose than 200 motels, all giving toaristi? a néda
xkome and al) ¢ager to acoept any credii card in
fu of moncy, compete with the Take’s Big Threc—
farvey Gross® Harvey's Resort Horel, the Sabxta-Tahoe
b Harrah's, all sround-theclock gaming. and dioing
a8,

Three men .in Brooks Brotheds suits—Dick Lanc,
ttertainment: co-ordinathr at Harrahyy AfRK. Nebon,

§C-24

WITHA SPLIT
PERSONALITY

"While Lake Tahoe isno Las Vegas
when it comes to bright lights and
‘high rollers,” it does compete for
name entertainment and it does
poy top dollar for it.”

enteriainment direceor af Sahara-Tahoe, and Will' Os-
borne, exccutive show producer for Hiarvey's—spend
milliom of dollars to transform a resort mto a spa
of 24-bour actien and excitensent,

By bookimg “family far¢™ into chegant dinner show
rooms and theatey founges. the (roika has fured more
than fivé miliflon tourists, spenders and lookers fto
Lake Taboc In one year. They come to see Nancy
Wikion, Andy Williams, Lawreece Welk, Liberace; Dean
Martin, Hobert Goulet, Henry Mancini and Sanimy
Davis.

To Infrease the famlly trade, for [astance. Emmett
Kelty, the celebrated clown, performs in Harrah's chil-
dren’s beater diifing the summerwesson. Harrab opened
his MalrSouih. Shore showroom in December 1959,

“While'Lake Tahoe is no Las Vepas when il comes
fo bright Lighes andothigh rollers,’ 1 d0es competc for
‘aame’ enlcttainment und it does pay top dollar for
{t.” sald Nalson,

Talent salaries along the Sitver Circuit., according
1o the troika, arc “basically the same. although Las
Vegas, because of the grear tgurlst immigrabon of
bhe-city vasitors, may pay a little mote for ealene.”

Although some say the north share of the Lake is

-

A

more picturesque, fts datertainment s weak it <CoOnapan:
son with souIl olfcrings. The Nevads Lodge has, bees
runaing the Frederic Apcar producton of “Vive le
Girls® with its continental kick; the Cal-Neva Lodge
has switched from a mame policy and is emphaszig
dancing and groups in its new Cirghe Bar Lounge and
the Crystal 83y Club has been rusning small revier
fike “Hawailan Hulabaloo,”

In Nevada, which aimg. [fs major Industry—ges
bling—at the adult, Lake Tohoe cdsfnos have keyed it
multimillion-<lollar entectainment polley 1o slerattiy
a family trade for main showrooms and an adult éromd
for the louinges, which is “off lmits™ o minags bew
canse of I8 proximity 10 the casinoe

Tahoe cotertainment palaces, which often book tan
years :in advance, have the money to lure big ar
ond the Vegas-type rooms to showcase them.

The Sahara-Tahoe. open two: yesrs b July, o
boast of four emdcralnment centers with a combirs
sealing capacity of mare than 2,300, with choices n
ning from two founges, 3 gourmer dining-dancing o
and the Slate's Jargest shoaroom, the 1.500-seat H h
Seerra) Theates,

Las Vegas boumgeoacts play Taboe's Jumper Loue i
a 250-seater, which features dusk-tRi<dawn ctstertan
ment: An jeiimade 150.acat Pine ‘Cone Lounge shea
cases jarzr combos, while The Awpen Grove can =
commodate 450 dingrs wiih 3 taste for duncing.

Harvey's Pavilion of the Stars, opencd March 1953
and. seattng 260, has wekonicd many stars, whilesthe
Top of the Wheel, a 200.sweat room, featuzes orcheitras
for dancing. The Theater Lounge alternates six
fround the clock.

Sammy Davis 1o Dean Martin, have played
Headliner toom: at’ Harrah's, where “red~carpet™ iyeat
ment swaits all mainlincrs and lounge acts play pLg
weeks delore skipping off @0 Reno. :

“Our entertainment budget at Harrah's-has incres
because Lake Tahoe demaids it,” said Dick Lanc. '
FESOrt Js o longer an  cntertalnment beridessnabd, Ui
arrjved.”

Lake Tahoe has provel the perfect spot to. escae
dhe bustle and jee-paced existence of (he city, Amil yéu
dont need a split personatity to enjoy yoursell.

AUGUST 26, 1967, BILLBOARD



A 5
TH[ WOI![D& GI!EATE&T
ENTERTAINERS APPTAR AT

Harrahs

RENO AND LAKE TAHOE

rg

Top pho |c thye Great Duranie and twa students
aler row, left, a winner’s wonderland, cv:1
S:h %Anlle‘mm! nmend co-ordin
left, To-pl.o agers: Ronnie Gsylord and Bert Ilot
day. Bottom, Harrah's Dick Lane:-happy talentscout.
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Harold Smith Jr,
blasts ortist salaries
as “outlandish’’;

Bill Harrah feels
thot talent salaries
are “stabilized.”’

atrah’'s and' Harolds (without an
‘apostrophe) are codossal gambling-
entortainment behemouths pattecned
after the men whose names burn
beightly on marguees in the Reno-
Tahoe famtasyland,

Each operation is run by a fan-
taitically weaithy operator, who in
his own way, adds a homespun qual-
ity to.the growth of 1b¢ community and to the entertaine
ment busincss which provides the surface sheen to
draw people ino the casinos.

Bill' Harrah, tall, bespectacied, white-haired, e &
reserved, diffident sttitude with visitors: which clouds
his aggresmively imgenious basiness acumen. Harold
Smith Jr_, the 3%-year-okl grandson of Raymond Smith,
whose family founded Harolds Club in 1935, b the
current dominant Smith runging the show. For ajl
Bill Harrah's omnscseally cool. cantion, Harold Jr.'s
savvy and aggressive candar are a welcome trail in a
ity which was founded on 1be superficial phunk of a
dollar and the mechanscal wizardy of never-ending slot
machine chatter,

Hazold Jr., as he is fondly called by the employees
of the company (his father Harold Sr. still wears his
sambler’s eyeshade anx checks the receipts), has grown
with Reno and is both optimistic and seriously con-
cerned about the fuiure. He is cogently, pethaps overly
concerned over the cooeping expansion of the computer
spe and what he teels it will do to the gambling indus-
try, Computers, in Harodd Jr.'s cyes, wil] totally record
all gambling activity and eliminate the peed for cold
cash. Automation =il also affect show business in that
artsts will be working for more rcalistic salaries, he
believes. Harolds eain showroom in Reno is the Fun
Roowm on the seventh floor of the family's casino build-
ing. Yi s the city's n:ost “intimat¢™ room, seating ondy
130 a3 compared with othex rooms in the area which
hobd several bundred patroms. Nevertheless, Harold Ir,
brands artists salaries on the Silver Circuit “outlandish.®
infusing furiher vindictive by saying “oo cntertainer &
worth $20,000 a week. It's out of proportion; we're
paying eontertainers more than we make. That's kn-
sanity. Is it seqsible that they make mare than the guy
who ruas the store?”

Harold Jr. admits that artist’s salaches are a sore
point with hifn, In his private office entered only after
a key has unlocked an outer door, Hamdd Jr. offers
candidly the iidbit that be can't talk with several enter-
lainers. because they have the attitude thaf they're
doing him a favor by working in his ¢lub. “There are
some fine ladies aod genthemnen in the industry, but
some have (he atitude that, dammi), they're doing
you a favor,”

Rolume.” Harold Jr. exclaims. “Harfah’s can bring g
fa show that docan draw the ‘rounders’ in volume. We
Jmake moncy on the tables; we're lucky to pay for ihe
orchestea with our $2 two-drink mimimum. Thas's $260
per shaw; $520 per night. Before we had a two-drink
minimuem our curtcmers used to carvy thelr drinka
in frqm the bar {cight scaitered throughoul the duild.
ing) and.nurse a beer all night™

Eying the future, Harald Jr. sces his company
diversifying into other businesses outside Nevada, “Har.
olds has definite plans~to get inlo the hotel busigess™
Jusi when, the executive isn't saying, but it is probable
that the firm will start construction within the next
five years. “Remo is the greatest virgin territory for
True, venturesome investmenis in creating a new enter-
fainment capital,” he projects, “People are always
looking for something new. T've been Las Vegasized
and thoac people don't have any warmth. Our people
are basically from Northern California, Oregon and
Washington, They're homebred poople. We're not com
peting with Lake Tahoe. We'fe compeling with the
world foe the tourist collar,”

To Bill Harrah, the 57ycar-old millionairish
entreprencut, money is everywhere. His phenomena)
success with his huge <asinos in Reno and Lake Tahoe
asweriedly carn him the distinction of paving the. most
in gambling taxes 0 the state of Nevada. He ako
reporicdly pays the highest star salariés. These 1wo
sccomplishments in themselves would be grandeus
enough, Yot Harmah has an imsatlable drive to conquer
furiber. His latest gambit: a first< hotel in Reno
alop his downtown casio. During a recent intervies
the venerable emernainment pundit surprised a visitor
who aked whether there was any legality 1o reports
he planned open:ng a hotel at Lake Tuboe. “Well, 1
think we will go into the hotel business,” be answered
before exploding his bombs “"We wepe going to build
in Lake Tahoe but after some sty we fedt the need
was greater in Reno.™ Harrah's hotel, for which conr
struction is planncd |n December, will rise 25 stories
to mark it as the city’s highest structure.

Harrah's highesi rated artiv b Sammy Duvig
“Sammy is worth every dollar he gets.,” waid the owner
Dean Martin, Mitzdi Gaynor, Lawrence Welk, Andy
Williams and Bill Cosby aso draw the boss” plaudits
Harrah has cyes for Barbra Stredsand, who worked oa
the same bill with Liberace thiee years ago. "I'd love
to have her for three woeks. Wo have had verbal as-
surance that the fint time she can play Nevada she'll
be with.us.” ‘Harrah beljéves that salaries for 10p attrac-
tfons have been stabliszed, so cscalating fees doo't worry
him

A Californiar who-has worked in Reno since 1937,
Harrah admits his ¢lty ks an the shadow of Las Vegas
and can never really avertake i, “Take away the

Harold Jr, ds the talent factolum for ihe v $
lounge. “We go from Bob Newhart to Brenda [ec
How much more-of » contrast do you want?” Harry
Janres haa ‘been the room’s top record shatierer. "He
ariracts swingers,” Harold Jr. says. “IHe loves io play
kemo, 21, dice.” Because of the smallness of the show-
Jocus, Harolds adenfitedly has a peoblem. “Covers
can pay for a show in a large room if you have mass

, casinos and hotels from Las Vegas. Take them
away from Reno and you'd sill have a nice tittle city
with other forms of industry.”

Bill Harrah, 1he clder statesman of fun andd ganics,
and whiz kid Harobd Smith Jr., by thar tangential per-
sonalities, offer poignant reflecions into the powerfuld
brand of Westerner plotting tha future destiny of enier-
tainmend jin the Rend-Tahoe area.
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SINGER PRESENTS: TONY. BEMNETT
NBC-TV, . August® 21

SAHARA TAHOE, Lake Tahoe
‘Sopt. 6-25
With. Count Basis

PALMER HOUSE.
Chicggt. Sept t29cke, 14

CAESARS PALACE, Lias Vegas
Oct. 19-Nov, 1
with Henny Mesingmand

WALDORF-ASTORIA, New. Yoik City
Nov, 448

fANCOLN TENTER, New York Citys
(date to be anbounced)

Latest Sfngle Release

FOR ONCE IN MY LIFE
44258,

corumBia RECORDS (@

Musicat Direction
JOMN BUNCH

Musicet Coordinator
TOMNY TAMBORELLA

Publicity Managesnent
ROGERS, COWAN & BRENNER



EVERYONE
SWINGS

10
1490 ‘.

- KOWL

LAKE TAHOE'S |
ONLY '

24
HOUR
RADIO

e TR Y

b — =

FMERALD BROADCASTING CO.

~ KTHO

programming the very best

— e el

of the popular music of ' |
today to all of =
Lake Tahoe... |
America’s All-Year
Playground!

FEATURING THE MOST-LISTENABLE
LISTENED.-TO D.J.'S AT THE LAKE!

Husic NEWS SPORTS

~ KTHO

8C-38

trait-taced radio programming, o
of pgimmicks and doned

vigrage music and uraight-pl.:h
disk jockeys. pleascs gambling cries
tated, recremion-minded Lake 71,
hoe inhabbgnts, who just relax 5o
enjoy radio when oot skilag ia Oy
fomia or playing in Nevada's o
ing casinos, fust ome  snowsh,

across the state line.

Two radio stations on the lake's southern shoge
KOWL. and KTHO-AM-FM-—serve this all-year 1o
playpround, where both stations ty 10 teach “liscan,
whege they play,” either on the ski sopes. In yachis o
n the gambling casinos. KHOE, a 1,000-waiter, oper.
ates in North Lake Tahoe, across the lake where viy
#s emicr ard the pace more reliaxed.

Easy listening 2nd music for everyome—except z
agers—are basic concepts of all three radior statiog
whith have to compeic with 24-hous ncoa' hotel sig
imaling tourists to “play-for-pay”™ aed with smogp fry
akiing trails and Lake Tahoc boating cmihusaasts.

Iastead of trying to reach the more than 5 mi
tourssts who bnvade lake Tahoe yearly, whether
gamble in Nevada or fo boat and ski in Callfor
both KTHO and KOWL concentrase on wooing te
$0.000 permanent population who live ia a handfu) of
postage stamped-sized communities surrounding 1%
lske. Teen-agers, cager to hear —their sound.” are o
sricted because of adiilt-only programiong. by
stations.

In defemae of the stations, however, oaly fair 1o
poor record marketing service is available for sta
playlists, with libraries skimpy and dated. Playlists are
sclected at both sations by management in com
with DJ's,

“We're st not after the tcen market,” sald Kea
Hildebrandt, owner and gercral manager of KOWL,
a 2d=hour, 1,000-watt station. “Our middbe-of-the-go
adull programming concept ision the air 90 per cent of
the dine,” he said, “and wr devote a scattered § per
cent of our air time to country and western.
leaves only 5 per cent for the kids and commwnite
public service programs.”

Hildebrandt is cxperimenting with a  "conicm
porary rock™ single program each aficrnoon for a tul
hour bat -admits it’s strictly a tempogary thing. subet
to a quick program change

Norman Hankoff, g«
eral manager of KTHO
a 24-hous, 1,000-wa!
attcmopts to blend a geod
music format with iz
Jected rock sounds™ i
give ftecn-agers a o
tistening  outhet.
KTHO i “cautious w4
its programming,” e
cording to Hankoff.

KTHO, which haé »
rock formar umtd]l March
“watered down™ s pro-
gramming because the
station wanted to plerse
everyone, Hankoff <
plalned. "We want %
play music that is rot
offensive,” he
“We're wylng 1o prowe
that teens will Ksten iv
geod  pnusic,”

Both stations ard es:x
to wear a “Commear sy
Statlon Good Guy™ tat-
ton, and managemen £
both anxiocusly schedule
promotions, remotes iad
talk shows from shop
ping ceoters, fraternd
luncheons, civic affurs
and with politicians.

If music is too slomt
paced, KOWL has pe

KOWL's owner Ken Hildebrandt: “We're not ot efles the teen markot.” ambitious sports  pro-

Broadcosters discover that
when competing with neon
lights, gaming casinos and
ski bunnies, their program-
ming hos to be simple and
strait-laced—nothing fancy.

gram geaned o cater ©
the recreation-minded. By disling KTHO, sporis Bsten-
ers can hear the San Francisco baseball Giants and foot
balk 4%ry and the World Series. KOWL's sports peo-
granming is mote- rural, coecentrating on local bk
wchood athletics and utea goif tournaments. bt also offen
play-by-play of the Oakland Raider football games 2nd
boxing for the more urbsn-minded,

Because of a winter coat of snow, fmpasyyie
roads and o socked-in feeling, both. stations, devote
mach air’ ime (o weather reports and! comanesr

e

What makes programming so impostant it KOW!
KTHO and KHOE is that ncws. trends and fads oficn
are many winter mooths behind the “happening.™ And
100 often, radio: programming here is also socked iy
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vegas guys . . .
.. . dig vegas gals

Kittenish Supeemes. Anatoenie Ann-Mirgret. Jaunty Jullet Prowse.
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i you like to walk and you Hke yourh @n-

lertainmeny five—=Rena's.your rown! i
The city’s. downtown entertainment gegeop

s conveniently compressed info a. five-biock

repion less Than onc-Ball milc tong. Physically.
there s much (o Tompare downigqwn Renos

with downlown Las Vegas, where gaming

casénos  function shoubder-to-shouldic along

Fremont Street. Reno’s main thosoughfnre s
Virginia Strect. where f{luorescent lights, (lash. and pap
beillianily in the eveniag and the casino segns vie with the
showroom bilfboards for the tourava” attention,

There & great sobice and comfort ¥nowlng you can
hap fram oec ¢luh io the other without spending addi-
tional money on cabs, which mecans you only expend
a in the furing, Purking casinos through which one
must walk in order to reach the entertainment rooms.

Reno's cnicriainment is an agglomemtion of alult.
accentualcd styles, albeit there is. a touch of the con.
temposacy i one hotck—the Mapes—and a number of
senall reck U rol) chubs are spread ihroughout the
arca which fills the big beat nceds of the above 21,
crowd,

Persoas under 21 are allowed in the main show-
ooms with adults, hence there is an altempt 0 boak
family-type entcrtalmers. The semsual, sexy singing
siten and the off-color comic aren't. penerally sought
after by the talent bookers for such resddent organiza-
tioas as Harrah's, Harolds, the Sparks Nuggel (four
miles oitside the cifly), and the Holiday Hoscl.

A sauxy hrand of varsety n proffered in ‘the Prima-
donna 'Casino's old West Music Hall
Showroom wiicre a falrly good vaudevilie
slow Js fn for an indefinite period, Titled
“00'La Legs.” thic Blaine Nicholson-Jack
Manis production spotlights. a girlie show
{nine Uancers, four 1opless—yeah, yeah)
and showexses such wosthwhile new vo.
calinic as Lukn $orter andd Joh Adams.
Riding the girlle theme, the Riverside
Holel's Show Lounge offers the Barry
Ashian preduction of “Wondzrful Workd
of Burlesgue,” whikh. & vastly inferior
on all counts 10 e “Legx™ review,

Bernie Richics, one of the aging hotcl's
cuzrent owners, handikes 3he entertain-
ment policy, which has wavered down
through the years through several review
formats.in the 22%.scat Show Rooxm, with
its Nghi-bulh-sugrounded stage ramp. At
one jime the hotel featured such dance
bands as Tony Pasutor and Clyde McCoy,
but those days are now dim memarses.
Los Angebes-bated producer Barry Ash-
ton -has charge of developing varicly re-
views which «draw tourlsts and bright-
eyey businessmen [ooking for flash, flesh and fin:

“Plerre - Cossetic. ancther Callfornisn, working ow
of -‘Beverty Hilks, book the enicttainment for the Mspes
Hetel, a happy reposltony for shows designest for young
adufis. On the d ith flooe 350-seat Skyroom, the eloctrie.
boumling Checkmates regularly—and [siceally—sweat
out the summer cvenings, while downstairs in the Show
Cagino.ihe Al Belflo Show is.a happy romp of atieactive
g0-po dancers and such imstrumental-vocal groups as,
the Fabulows Echoes from Hong Kong. The Mapes Sky-
room: has by fay the worst sound syseny of any room
in Reno; as was observed during a recens Checkmates
performance when the group’s »ocal clfoqts were afl
ot In [ighting the bad mikes andfoudspeakers.

Despite this inferionly, the brink of showmanship
‘and the quality of faciligi \{‘ Reno ds quilte good
Harrah's Headliner Room seats’ 3%0 (o dinaer' and has
been in operation one year, The room books: artists
currently in the public cye: Sanimy Davis. Trinl Logiess

George Kirby, Ray Charles, Roger Millker. Hasrah's
lounge, .called the Casino Cabaret, seats 200 and offers
cnlertainers such as a graying Don Corpeli, slnglng his
past ity “Pm Yours? and “ft Isn't Falf.” plys: the
Sneakers, Sam Mekchione, Judy Lynn: Sam Bulera.
Heppy Jestenn, Collins Kids, Jimmy Wakely ond the
Headliners, Bill Harrah and his entertalnment commit=
tee of six cosporate cxccuifves decide an the arglsss 16F-
the Réno facility.

Rivafing Harsah's in name power ic Harolds Club,
swhich offers Eouis Armstrong, Brenda Tee, Bob New-
bagt. Vic Damonc, Jerry Vale, Dick Shawn, Petula
Ctark, Tenonessee Ernic Ford and George Gobel Yin s
‘U30-scat Fuew Roomn, open 12 years. Originaily the room
hekl 92 scats.

Hatoldy S0-scat Salver Dollar Room is:honse for ihe
“loungers™: Johnnyt Prophet, a regulaz warbler in the
SO0 two years-the Winners, an dnssromental trko, also
wo-year veicrans, and Freddy Morgan, who has
woeked the bar for the pasl six years. Harold Smilh
Jr.. the curremt high-riding soa of the Smih famliy
Mhich awnms the club, is the talent booker,

By sr she Bargest theater/restuirant 5 fhe Reno
area s John"Ascuaga’s Nugget in neighboring Sparks,
which ‘sfats 750 for dinnes in the
fets My with Lorne Greene. AFHirt. Patti Page. Barbara
Medale, Liberace. Sergin Franchi, Fred Waring, King
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Family; Mickey Fina Show afid Rowan and Mactia
Awuaga. who bought the club from Bullifir Dacd
Oiyes fn 1961, and his gencea) manager, Lee Fmnko-
vich, wofk with local talent booker Carl Ravazzs fn
planning whe shows. The roomy boasts an outstanding
wund  sysem. Nugget cvecutive Don Barnctt  saidi
adding that Allan Sherman had recorded an LP there
and Arthur Godfirey hak! taped 14:CBS Radio programs
wsing the Casino’s sound. systemi not CBS.

“There was a time when we booked in a headliner
ur-then filled in the rewt of the bill.” Barmets semarkedt
in his offsce cluttered’ with boxes of golf “shoes iasext
Inghe Casinols annual tourmament. " Now, it a package
deal, Liberace Brings in hissown show, as does Mikey

e

UPTEMPOED
"Weekly talent budgets begin at
$200, rise steadily to $5,000,
surge to $8,000 ond explode into

the five figures cotegory
if a lounge act is too loud,

casino bosses yelp, which means
zap, down goes the volume.”

Finn, Al Hint and Lorne Greenc, who made hin night
Club dgtur ar the Nigpst in 1968,

The Nugget employs the Y4-gitl Dorothy Dorben
production fine dancert a3 & “trapiaon” between the
nreal and the ententammment souflle. The Circus Room
aiso preseots Bertha the clephant wiwse own brand of
ferpsing cannot be duplicsicd along the Sdver Circuit

Produciion line dancers alo open the show at
Harrah's Headliner Room, in a throwback 1o a move-
nvent which is siowly dying in Las Vegas, House bands
run the gamur from fight, excellent jarz-otienied, such
as displayed in the Primadonna Cauno, %o wellre-
hearved, good. strong sectional sounds from Harrahs
George Mernandez orchestra, with ibe lemictia wu?kin‘
pianist. rathes than a baton wirker, The Riverside’s
Tony Gentide sextes working the “Burlesque™ mywew, a
suppused throw-back to the onginal bumps and grinds
double cnirendre one-liner days, & the most duggish of
the city's bands,

Talent budgets covering such o wide fvaniety of
presensations begin at $200, rise sicadily 10 $5.000.
surge to $8.000 (for the “Leogs™ review) and exploie
intohe fivefigures category from $10,000 to $40,000,
According to one talent agency booker, Dennis Day
réceived the highest salary in Remo 1S years ago.
$25.000. [n 1954 the Riverside booked Rosemany Cloo-
ney, for two weeks in Februsary as a winter “¢xpefiment™
during the vocalist's peak in her career when she had
a rcgudar CBS-TV show following “Come Ona My
Houve.” She drew $15000 from Mest Wertheimher.
creslited by some with setting ihe treed n Reno for ma-
for cntertainers

The 10-year-cld Holiday Hotel (on whose right
side the Trackee River gushes pas? at the begimning of
the downiown section of the city). specializes.in lounge
octs of dhe ¢ liber of Ant and Dosty Yodd, the Four
Aces. Lively Set, the Aquanien, Saimas Hrothers, Matys
Brothers and Esquires, with Charles. Gould's roving

Jfirings the indefinitely booked intertuder group, ‘Cha g
Hughes. 1he talenn booker since 1959 for the |50-24
seat Theaire Lounge, imparis the impresason thar &
hofel’s inbeni budget thuctuates. “If we're making maj
opend iL” he aays. A name vAiue st S worth $4.000
with the hotels total falknl tut in the $10,000 rasmp.
acgofiling 10 Hughes, who stopped talent scoutfng kan
Aapcies, Las Vegas aml Son Franciico two years agn,
Today, he only ines -established acts, booking ¢
ousdy 1wo monthwin advance. "1 doa’t book far‘ahcug
i) hold off the price will sometimes. come down.™

Five yeahs ago the Holiday went through s g
combo srage. wilizing Ruw Moegan, Woody ‘Hermj
Charlic Barnett and Shep Ficlds, b flughcﬂ claims
they  didat draw 2 well as contmnental-lype muig
grodips (Andrinl Hrothers) oc ! misdeal comedy acts (the
Sy} draow 10day,

Hughes echoes the comemcrts of other estabiis
menrts thay i a Sownge act 4 too loud, casind oy
velp, which means zap, down goes the volume,

These is no volume ¢wobiem at the Ponderosy
Hosel's lounge which is of(ser from the casing, Th-
facitity is the city's firt new hotel in 10 years .and.
apecaalizes 4n small dance bands which draw goo s
crowds to its dance floor, the only facility in the ehy
wved by cusbonvers for fox trotting. lennie Herman is
the top draw band (he alw works in several clubs
around  Lake Tahoe). with the schedule sipplementes
by George Liberace (another Lake “raveder), Orrin
Tucker. Ted Fio Rito and Gary Wald. Like-ific koung:
acts, the majority unknown outsive the stale. the - hand:

wre equally local in flavor
If the ‘botek are the nuainstays fo
adults, fhe side stpeet  mighichuba ot
. glamourows, less peejeniions Are th< bas
“iom for rock ‘n’ roflers. Al Gomey®
Peppermiinr Lounge, fwo years old, buy
local acts for $100 a night and has_phe
sented the Lyvics: Ultimates. Chessmen
Uicte Shelby’s Funny Co'ors and the
- Justice Five. The dance floor iv ity
1be busiest between 3-4 am The Lemon
Tree handliés local acts. while the Door
Tun by Boh Renoxich, hag been booking
more national mame acts: Leaves, Aso
ciation, and Beant Brommely, with a new
Sparks location. Soul City, booking. acte
like the Spyders, Many of the best agts
work an informal .circust omsisting of
clubd: and one-nighiers [n Sacramento.
Ban Jose-Reno.

Country music #s well represenced
with Judy Lyan and Roger Milier {who
both work Lus Vegas), appearing re
spectively In Harrah's Casino and” main
shomroom. Exclusive country talemt iv
bookedat'the Salver Spurdn Carson City { 30 miles from
Reno). Nashville Ngvada in Reno, which opened tav
May, with Wayne-Olsen, one of the pariners. the talen
buyer. Situsted around Reno ure a number of clw clubs
which comprise an Informal nctwoek of their own: whe
Bioen: Spur, Parple Burrow. and Copper - Club.

Couniry muaic had _heen the drawing card at ¥he
Carson Clty Nuggel, bilf a spring enfertainment policy
swiicheroo resulied in a broad policy of popular mugk
areracifons playing the Mate capitals maln showroom,
The rooen almemi showcasing lounge-type acts hoping
10 enter the Nevada circuit. with the Leland Four. and
the Bsquires, iypical of insirumental. groups contracted.
Helga Sicifee. the talent buyer, shoots for a return
clause in the ariist contracys, which imsures the elib of
the act’s marquec draw if n clicks somewhere along the
showbiz way. Her talem budget ranges from $754 10
$1.500 for n two-week siand. 7

There are several talemi booking agencies fn the
Reno area, noiably Carl Ravazza’s Nevada Entertain-
ment Apency, a seven-year-old firm which works wih
Ascuagas Nuggen, the Crystal Bay Club on lLake
Tahoe and Harvey's Hotel on the 'Lake. A former New
York City bandleader, Ravazza g into the hooking
buminews sn 1960 He hamdbes Frankie Fanelli, a Rene
resident, who pust joined ABC Revords and is slarting
to move out of the bounges,

Stoney “Stanchurmer is the president of Cherokee
Booking Agents, a new Sparks.concern which books the
Shon Ray Trio, a country actf the Merchants, a local
rock group and Los Angeles vociliss Homer Stacey.
Jim Whitlock, who catishimself the “Singin® Cherokec”
andi works arca country chubs wiih his dand. does 3
country remote from a Sparks: supermarker for KBET
and owns Cherokee Records, 18 involved with the book
[ng agefcy. Whillock's smalb c&w dabel is four years
oi, he says. His recording -are done in Bakerslicld for
lack of any docal facility,

Anotfice small talent: booker o Sammy Knaufman,
aformer San Franciscan, who has placed the Toples and
Bobby Rodgers Trio in the Nevada Lodge. among i
commiments. The majority of the boekers are .tut-of-
town-contacts who ook upon Remo 3 2 stable. well-
hecled ¢ity in which pegple are not frightened by big
fioncy, bui rather, are surrounded by Jt 24 hours
a day.
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IN RENO
thru Sept. 4

George
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*“The market in Reno is too small to support

so many radio stations, many
playing the same type music.

The broadcasting market is cluttered ond

uch of the talk these days in the
bloated Reno radio market—these
are six AM stations and thice FM
outlels competing for virlually a
carbon-copy market—is how to ture
new listeners and keep od ones

But what it really happening s
that Rend, except for rock-dominated
KCBN, a 24-hour, 1.000-wather, and
KBUB, & 36-hour, 1,000-waft country and western
station, fs walking a prografhming tightrope

Thé logiam finds lour AM's—KOLO, KONE. KOH
and KBET—and three FM's»—KNEV, KSRN and
KUNR—all offering- middic-of-the-road programming.
Serictly eschewed are the classics, jazz and hard thythm
and' bives,

And while gambling casinos glecfully predsci this
year will be their busiest, broadcasters here face un-
certainthes in winning new listeners and a strain in
keepang old ones.

“The market in Reno is too small to sépport so
many radfo statioms, many playing the same type mus
sic,” a broadeasting exccwitie explained. “"Except for
the specialty statiofs, you cant tell one station from
tbe others.”

Music gencrally is geared toward an a<ult audience,
with stations disregarding the tourist gamblers and
ifistea! concenirallng on dhe B5,000 permanent popu-
Tation.

Only KCBN, which swiched its goodrlincning for-
imat 1o rock in May, 196, is undisturbed by the pro-
gramming doglight. The Jast Pulte Survey (Augunt,
1965) imxlicates the “Boss 10 station conirols 33 per

James Thompson, ‘KCBN"s g.m.

Usle Sheidon, KBUB toppaer.
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cenofl the markes in the morning.. 46 per cent of the
listeners duting the aftcfnooa hours and 45 per cent
after sundaown,

By using s own “Boss 30 playlist, often” dated] by
six.cight: weeks, KCHBN manages to woo the icen-agen
and keep younp adults tuned with contemporary rock
and a night owl remote (rom the Peppermint Lounpe,
a live entertainment, spot catering to young aduls.

A fast-paced sound, uptempoed with gabby disk
pockeys doing a minimum amount of pews and talk
shows, nibows KCBN. Jisteners plenty of music and
double-plays.

The only station to sponsor live concerts, KCBN
promotes ‘rock acts either in the Peppermint Lounge
or in 1he clty's Centennial Coliseum, an 8.000-seat arena.

James ©. Thompson, general manager of KCBN,
sates his stations rock philosophy thusly: “If you're
withoul it, you're not with it."

Among other stations, KOLO, a 24-hour, 1.000-
watter, sctambles for the more adult listencrs. Paltorned
after KSFO in Sam Francivco, KOLO considers itsclf
a “personality station with a popular progressive foes
mat,” according 10 Rex Murphy, program director,

Murphy, who admits the Reno radio market is
“cluttered.” aims his programming at the “after 307
crowd. The station offers a unigue cvening program.
“The Hunter,” wherein D) Bob Hunter serenades
listeners with poetry and philosophical thoughts sand-
wiched between the strains' of Sinatra, Goulet ami
Steve Lawrence.

On occasion, the station will' present ap “artist of
the day,” but limits the playlist to three sekectioms in a
24&-hour span.

Complicating the radio koglam care KBET, KONE

'; (! .l
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try In the supormerhet: OJ Jim Whitlock beams his c&w show from o Spasks
shopping center,

is walking o progromming tightrope.”

ROCK IS BOSS AS

and. KOH, all catering to adults with similar cas:
listening formats. Their playliszs, uswally selected. b
manageencnt, aiso b1 six.eight weeks behind current hin
Only KBET, with a remote & to midaight country and
westera program stemming from a supermarkes, trie
to reach a different audience.

While KBUB ks oo the air and concentrates on the
“mew” sound snstead of haillbilly chatter, KBET is pro-
gramming middie-of-the-road sounds. The c&w show
at KBET i unctly obd-fishéoned. thus avoiding a con-
fiket with KBUB's “clean™ Nashville approach. accord-
ing to ‘Linlc Sheldon, KBUB owner and general mas-
ager. Sheldon 100k over KBUB in 1965 and switched
2 good listening statlon to c&w becamse of the prc-
gramming  clutier, he explains, Both siations have
m'lady “personalities. wah Dorothy Perry mikeside »
KBET and Neits Landers wowing ligeness at KBUB

KOH, owned by the McCliichy newspaper chain
features sports and nod personalities, said Hugh Kees
managf. They concentrate on broadcasting the S
Franciwo Giants and the allstar bascball game wihen
not offering a diet of casy listening sounds.

The FM staco market cemters arcund 24-howr
KSRN, the ncwest station in Reno (launched October,
1966), and 16-bour KNEV, the 15-year-od opesatios
owned by Jersy Cobb. The third FM'er, KUNR, i
beamed from the Univamity of Nevada and iz aimed
at the university communityy although it’s on the ak
10 hours daily, except Saturday, and reaches a 13
stjuare.mile radius.

One station, KONE, a 24.hour, 1,000-watter, ahe
a middle-ofthe-road outlet, was planning a manage
ment swiich (last month), with change-of-ownership
papers before the FCC

KOLO’s peogram director Rex Miurphy,

Netta Landers: from pop 'to coufitry:
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Entertainers

Appear Mghq‘y in the 750 Seal 4

weus Room Theater Restauran

sz

Meeting and Banquet Rooms for Groups up to 1,000
8 Great Restaurants — 353 Rooms

Information and’Resceviftions®

San Francisto 397-5537
Sacramento 4436548 Sresse o

Reno/Sparks  358.2233 RENO AREA'S LARGEST l

segeeebiiodbite,
08 0000000 0000

g —

Number One In FEvery Way

MOST MALE ADULT LISTENERS
MOST FEMALE ADULT LISTENERS
MOST TEENAGE LISTENERS
MOST CHILDREN LISTENERS
MOST TOTAL LISTENERS
MOST UNDUPLICATED HOMES DAILY
MOST UNDUPLICATED HOMES WEEKLY
MOST AJR PERSONALITIES
MOST COMMUNITY INVOLVEMENT
MOST MOBILE NEWS BROADCAST UNITS

 “KCBN . MOST”

e
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//_“\_’—-‘_\\ | it R 25. 1953
“Country Music | i |

is our KNEYV
'business’;) | FM

100% STEREO
ﬂ 2 . delivering

50,000 Watts ERP

ON YOUR AM DAYTIME DIAL . §| , | the buyer's market.
1000 WATTS \
RENO-SPARKS, NEVADA

A pioneer FM station
of the West

One of the highest FM set
saturations in the country.

KNEV

1100 Kietzke Lane
D Reno, Nevada 89502

702 — 322.2127

WELCOME TO
RENO’'S NEWEST
HOTEL & CASINO

the incomparable

PONDEROGA!

Dusk:to dawn entertainment featuring
dancing nightly to such bands as &
Lenny Herman, George Liberace, Jerry
Wald and Ted Fio Rlto. Meeting facil:
ities, swimming pool . acres of q

free parking. Near other world renown

clubs and casipos.

MembelfiMaicr Hostdind AAA
Chectit Cards Accepted: Caite Blanche. Americad
Express. Diners Caub, Union 76, Copoco
and. BankAmertcard

*For reservations call or wijte: Hotel Ponderosa

515 South Virginia, Reno, Nevada
Tetephone: (702) 786.6820
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Loule Armstrong with Tyree Glenn om trambone
(top photo) aad Al Hirt, with John Ascuags, owner
of the Sparks Nugget (bottom), jaxx up the Reno
area scene, Aey (middie photo) connects down-
town entertainment spofts.
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rom the shores of Lake Tahoe
10 the halls of Winnemucea, march
the mighty nwn. of Musicians’ Union
Local 368, offcring their artisicy »s
the backbone for Nosthern Nevads's
Silver Cisoult participakion

The 35-year-old musicians’ Tocal
sports 100 fulltime players oot of
a totai 600 membership. The bocal's
jitidictioa runi from Reno, where its main officers
conveae, to-Lake Tahoe to the fanciful ¢lty of Winne-,
muocca, some 155 mikes from Reno.

“The Reno-Tahoe scale is comparable or better
than any other area,™ offerod 368 vice-president Stan
Maoytan, owner of his own musical instrument stofe.
“Howcver, onc thing which &5 conceded is that the
Reno-Tas Vegas chreult is the far strooghold for fie
music.”

Local 363°s scale begips a1 a low of $110 a week
for 8 small club performanse 1o $225, which can be
boosted with rehearsals and overtime 1o $250. Nawmrally
the leaders pull a t0 per cent override.

Maytan estimates that 150 members are pant-
tinvers, “Most are in busincss as salesmen, clectnicans,
milroad conductors and houscwives.” Some S0 digraffc
ers fiddie along for part of their house momey.

There arc more reedmen in the area than any other
fnstrumicnt, Tied for second are trumpet and trombooe.

TINSEL
TOWN

*"'The Reno-Tahoe scale is comipara-
ble or better than any other area

however, one thing which is
conceded, is that the Reno-Las
Vegas circuit is the last stronghold
for live music.”

Electric gultars are not a3 conspicuous asiin major
&ities where hirsute rockers frolic,

Hotels and casinos which presemt live shows offer
the majority of employment opportumitics. The Jocal
rock and country and western clubs do oot necessarily
hire union musiciags.

Dusing the wintes, ib¢ Reno Community Concert
Asan, presents pop concerts by such artiats as Ferrame
and Teicher at the new Centennial Coliscum. Another
civie body, the Silver Circle Arts Council, works to
co-ordinate populsr musik festivities with the Washoe
County School District.

1f a club has gambling or dinoes” capabilitics, these
features are taken inte consideration by the uaion in
esinblishing a salary clansification. Maytan fecls that
because of o stalc tax on <lubs booking live music,
the growth of live exposure places has bien sonscwhat
stifled, However, be does admit that 368°s members
have been eaming gradual increases during the past
several years as morc jobs are crested. Which: on
anybody's leadsheet & a bright note.

|
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HAPPINESS

is a visit to

NUGGET

your 24-hour fun spot

3 RESTAURANTS

Specializing in Steaks, Chops. Seafoods and
King-Size Bulfets

STARS OF
TOMORROW
Pegform in Our Theatre Lounge
BANQUET
FACILITIES

and Catering Service

STRIKE IT RICH

In Fun, Food and Fabulous Entertainment

Cordon id CLlg~

/

NUGGET

Nevada’s State Capital
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VEGAS

an adventurous
happening (continued from page~5Cs12)

whille its Blue Reom offers a surpeitlagly effectiverfors
policy, courtesy of Maynard Stoates careful program.
ming).

The Desert jan, which lasi yeap fan "Hello Amce-
ica’" am apple pic and Coke affair, has- shifted back to
headliners. (limmy Dytante, Bod Newhart, Rasemary
Cloaney, McGuire Sisters). Frank Sennes, who pro-
duocd “Hello Ameriea™ and conirols the Stardusi’s
“Lsdo”™ extravaganea (a swimming poo! and ke rink are
cooling features), reflects on a prediction he made five,
yeass,ago thaf the town would slowly turn, exchusively
toward revises. “Everybody's making stapes bigger for
that purpose,” he says in_his rather small office in the
DI, “As trme goef by, name atiractions beoome more
scarce.” Scanes, a vet of 40 years in show business,
feehs LV & drawimg more of a “Cloaey Liland-type an-
dience than ever before.” which is more appreciative of
ghrls and, spectacular stage effects 1than-of ctheral comics
or vocalists, Seones an: stage produces: Doan, Arden
join the fiod wirdil Sept. 28 when fheir “Prazz-68~
spectacular salutes the filen Industry. Psychedelic codors
will be splaitered throughout.

The Thunderbind's cnertaiament remaina in the pro-
duction school, afbeir; & new ownership bas gooe, from
last years eomtmental revue 0 a Broadway-type
comeddy, musical, a rebash of “Abic's Irish Rose” mow
tithed “That Cesrain Girl.” which stars Michacl’ Callan,
Waltes Sesak, Virginia Mayo. Dennis O'Keele: and
Gunilla Hutton.

Gearge Rosen, the hotel’s executive vice-president’

whs 1he Tnspiranan, betind booking: ihe new play and
giving it §1s warkl premiere The book is by Jerry
Schafer and Alan Woods, wilh “Shorty Rogers” bouncy
score asding Schafer"s lyrics. Opened June 33 in the Con-
tincntal Theatre, the play.is quictly booked for 12 woeks
with apother 13-week opsion, which means although
*slotied as a possidle Broadway property. it could fade
from, creation in Nevada. What would happen if 1he
plav's-option wmsn't renewed, a hotel spokesman was
asked® ™ we dan't phek up the option. we waukd Fan
:inothq’ show,” was the answer,

Last vear the T'bird was loungeless; now i has.a
Theater Lounge which runs o 18-gltl revue, “Gemle-
men Peefer” with vocalist Gary, LeMel, Starting in the
@arly om. hours, the room offers the rock sounds of
Seark Naked and the CaF Thicves to the delight of the
boog-a-too thotings who flock: 1o the dance floor for
soul music.

For ‘the ‘Riviera, whidh: last year starred Heery
Grable in “Helto, Dolly™ for nine months, headliners
have been v attraciion the first haif of the year: Eddic
Fisher, Debbie Reynodds, Ann-Margrer, Marty Alben-
Steve Rossi. However, the hotel welcomes “Dolly™ hack
Aug. 23 because, as a spokesman remarked. “We feel
dhere are a ot of people who still would like io see the
show." Besides, the hotel fulfilled s contractual artist
commirmenix. Uniquely, two “Dollys” will rititlaie
Ginger Rogens and Dopthy Lamour in alternating
roles.

The “Sirip’s two final show facillties, the Haclenda
and Silver Stipper, both maintain their individuality, the
formcr with the Hank Henry show andsihe atter~is the
main: repository for “authentic™ Minsky Burlesque,

Downtown, the Fremoat -Is,the main hotel stifving
for & top headliner Image (Red Bistons, Jerry Valc).
while tbe Mint, according o Phil Thomas, the entertain.
nsent booker, shoots for go-go revoes,and Instnumcntal
lounge groups. Towrsmts sce the Casming Center as a
word apart from the Strip. “Tourists {ce! downtown is
mMOre raucous, 0 we are” forced Id Riveghem what they
want,” remarked ore Casino executive who modificd
abatwith “bot don’t. quote me.™

As the ¢ty main couniry and western outpost,
the. Gelden Nugget has begun booksng moge artists
from Nashwille. although # doesn’t have the financey
@ pull the powerhouie Nashville names. Judy Lynn,
Meric Haggard, Waylon Jennings and Gomn Litledyke
are dypical of the c&w artists appearing before vasily
appreciating audicntes |a abe Casinos 80-scat Gold
Room.

Casino ‘tomn, for al) its unglapsorized apparance,
docssoffer B beoad varsety of shows: the Four Queens
£0-g0 sBhow Bh: ice; the Nevada Chubs topless revue
the Showbaat’s South Sea Island- reviie and the Carou
sel’s “robarama™ where young beat acts flay away at
ihe contcenpogary dances and the lernws go-go anc!
watuil are very much in the jargan of the downtowmers,
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needs. Vegas, [ you don't work this city, Bhrike not
belng in show bugness.” Batween the three gpots on the
Clrcuil, an »e1 can 1and 24 wecks of employment.

In onc short year, Cacsars Palace has beconie Vegas®
largest buyer of iakent, Engice fecls. “Refined rock &
now being socepted: i's good foc jazz dancing. The
7080 shows used 1o be very repcinive. Now the mumic
B wery comafiercial. which allows for very creative
choreography.

"Vegas swallows new lalent faster than television,™
the sun-tanned .booker temarks. He reports receiving
fheee calls a week from) ncts who have just arrived in
1own and are looking for placement. *1 usually sell
them to take a week, go around” to all the lounges and
e whar ‘kind of material s going over here. Then
£0 hack andiadapt your act. We are mow at the paint
where wo have exhausted all the good exigiing ealent,
With mew hotels popping up, | feek. we are ag u point
where new names have 10 be tested. But withahe hotels
playing big nsmes shoulder to shoulder. the buyers may
be fearfu}, However, they'll have to do some gambling™
Toasting the Tropicana's jagz -policy in its Bloe Room,
Engler belicves “the mumegp Is night aor somicone 1o open
a jaze room, It should be sall end opcrate ‘from |:30
t0 8 am Tt would draw all the Jocal and show people.

a;ui where the show people o, the tourtats go. The
100 could hook bands jumping from the E3st 10 the
West. with top draw names used as headiimers.

‘We have hil the wall and there's a stecl beam in
fhe ‘wav? Moadhe onc day the ‘Dotels will be forced 10
recognize all ihewnew. young tabent around. Like when
the Riviera gombled and bought Barbra Sireisand and
pat ber on the/bil withLiberace. By the tinse she closed
the whole town' was talkiag about her.”

Realistically, new arimis o gain filarquec space.
Actor George (Chakiris and Gail Martin, Dino™s daugl-
fer, recently bowed on the Sirip. And 8 Los Angeles
plywood company manager. Nm Hitin. wastagged for
a singing Icad at the Dunc’s “Casjno De Paris” revue.
Shoaiby therealter,, in his néw image as Rouvaun, Hauh
was signed with ballyboo by RCA Vietor 03 a new,
Marnio Laaza. The Checkmates, who can't seem to get

lanched oerCapitol Reconds, brake: precedent a1 Caeqy,
Falace several weeks ago, afted being sloited in i
Nero’s Nook lounge (theiy ariginak assignment), o
addifionzlly moved inro the main rocen for two of.
five nighily shows when the Nook coulda hold
SRO crowds.
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On May 31 one mapth afier the Uniied TV New
work bowed fs “Las Vegas Show™ In color from o
Hacienda Hotel with Bill Dana-as boat, the whole nation
was falking about the sudden death of the aboigd
netwotk and the fading of the two-houe varfety shos
“Had it survived, gone any fumber,” reffects Jxi
Entratter, the Sands presiden! and executive show e
ducer (his name tops the Simatras apd Manins on ik
hotels biliboard), “the shos would have hust the ¢ity
image. It didn't reflect the kind of entertaingent we
give people.”

Entratter, whose own name nings as powerful fp
show business as do the names of the stars he “bocks,
played a secondary role-in July to Howard Hughes, te
mysterioass billionaire induittialist, who bought the Saads
for a reporred $13 million. Entratier, one: of the sel ag
owncry, represenied the stockholders in  negotistiom
with the cccentric Hughes, who four monihe prior i
swiftly purchaved the Descet Inn for 514 million. COee
DI cxecutive, when asked what he thoughs Hughes' onen.
eship of the hotel portended, answerrd: “I've neved
wen nor spoken to him. And that’s the way | like &
{ don't koow anything abosst his plans.” Hughes sho
owns more than 27,000 acres of premium real evvie
around the Strip. area:

The darkly foreboding. and awesome shadod o
Howard Hughes has been ‘casl upon 'the Vegas soce
An aggrossive wheelendealer. Hughes' presence o1 ik
axis of the Silver Circun is certain 10 have ramificatioss
on Southern: Nevada's role in The Circuitry.

capsule
glimpses

Mhe sweep of human emotion and expenience is
availablc at all bours aloag the Circuit.

« In Reno, as the sounds- of a nondescript
lounge act cagrics through the-clink of slot machines,
bland.faced women dezlers methodically shuffle
cards and’ scoop up the dice. Like¢ Vegas, their
stares. are blank.

e At 2 am. ln Harvey's smalk stuffy, smoky
lounge, five pascs across from the ncarest 21 table,
college” kids gather, beer glass in hand to shake in
place to the blues sounds of a bluc-cyed soil quartet
wogking the Tahoc resort.

o. At dusk, as lines-of cars turn‘into the:parking

jot at Cacsars Palace to catch the dinner show, a
lonc car drives past the qucuc dragging two beer
cans and a “just mareled” sign kn the rear wandow,
symbolic perhaps of the paths people charter ia
Las Vegas.

¢ On onc side of the Bonanza's marquee, mas!ed
among the 75 woeds which spell out all the enter-

tainment is the expletive, “Let us entemain you all

hours.” On the marquee’s backside, the cxpression
goes: “Let us enterlain you 25 hours,”

¢ Near the Bonanza's Boot flill Bar,.a long. &
stranger in cowboy duds rests against the rail, &
mini-skirted cute on his arm.

* During a recent record label convention rdin
ner, the presence of several Los Angeles disk execv
tives, including onc just pinksslipped who happetd
to pop into the restaurant, causes a flurry of com
oents. Simjlarly, the presence In town of a top
ranked New York recoed executive staying at i
same hotel, is another topic of interest. Apparendy,
one discems, record industry poople, like the touriis.
dig Vegas
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