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¥y OMER ANDERSON

HAMBURG — Miller Inter-
national has broken with the
Crerman record  industry  on
hiking disk prices because of
the new added-value tax. Miller
sgid that it will hold the price
line on all of its catalog, in-
cluding both its Somerset and
Europa labels.

Miller, the maverick of the
Germin sk industry,  eriti-
cized the CGerman industry for
instituting  price hikes because
of the added-value tax. The
label said the price boosting
was a reflection of the German
record industry’s general hostil-
ity toward budget pricing.

[he statement accused the
“traditional”  German  record
firms of looking backward, and
failing to grasp the possibilities
tor vastly expanding sales under
the new market conditions - he-
ing created by the European
Common Market., Major Ger-
man record companies have
adopted the policy of hiking
disk prices by around 3 per
cent on all disk product sell-
ing for under S5,

(Continwed on page 10)

AAMA WRAP-UP

Dealers Fully
Tuned to Tape

By HANK FOX

PHILADELPHIA — “1 don"t
think we'll come back as ex-
hibitors next vear,” an execu-
tive of 4 major tape CARtridge
duplicator said, referring to the
annual Automotive Accessorics
Manufacturers of America (AA-
MA) trade show, held here Jun
29-31. “"Most of the missionary
work has been completed.” the
executive explained, “so the mu-
sic people can leave the selling
to product distributors. Auto ac-
cessories dealers are aware of
cartridges, players and the scope
of the cartridge market.”

Most  tape cartridge and
plaver muanufacturers and dis-
tributors agreed that the buy-
ers attending the exposition, rui'l-
resenting more than 300,000
auto  accessories  retaill  outles,
knew about tape cartridges.

(Continned on page 44)

CHICAGO—Mercury Record Corp. Executive
Vice-President Irwin H. Steinberg said last week
that if the trend to mergers of giant retail sup-
pliecrs leads to a uniformity of methods, includ-
ing a system for source pre-ticketing merchan-
dise, the industry will double its present volume.
The industry currently does 3800 million annu-

ally in retail sales.

Commenting on the recent purchase of five
v Transcontinental
Corp, (TIC), Steinberg said, “What this trend
means depends on how conglomerates such as

rack operations by

TIC use their strength,
Some Questions

“Will it mean better

Wayne Newlon, now exclusively on MGM Records, is making
new fans with a new country-pop sound on his latest single,
“All the Time" (K-13891), included in his first fantastic al
“Walking On New Grass"' (E/SE-4523), Watch

hum for MGM,

service? Will it
sufficient financing so the' there is a step-up in

the cvele of receivables flowing back to the man-

By EARL PAIGE

ufacturer?

Steinberg

Will
need for more profit oxvgen at all levels of the
business? Will it mean still more marketing so-
phistication such as a system for pre-ticketing
merchandise at the manufactured level?

Noting that the five rack operations acquired
by TIC encompassed warehouses in widely sep-

conglomerates recognize the

arated geographical regions. Steinberg said, “This

Investing

suppliers,

merger should mean more co-ordination in the
delivery of product, less geographical over-lap,
less crossing of lines of distribution by different

"By the time merchandise reaches u store serv-
iced by a rack jobber miles away, radio air

meian

for Wayne on his own ABC-TY special, “One More Time.”

| Advertisement

time has occurred, trade paper charts have re-
flected action and people have come in asking
for the product.

(Continued on page 10)

“The End of Our Road,” Soul 35042, is the new pulsating
single of Gladys Knight and the Pips which follows up their
recent smash, | Heard It From the Grapevine" A sure-fire
hit, it's a mover that will head right for the top of the charts.

| Achvertisemen

Atl. TV Spots to Spotlight LP’s

NEW YORK—Atluntic Rec-
ords album product s being
lined up for TV exposure. Al-
lantic, as well as several other
record companies, have been
using TV mini-films to promote
their single product, but Atlan-
tic now figures that a TV film
clip promoting an album offers
a longer run for the money.

An Atlantic spokesman said
that the films pegged on al-

bums c¢ost much more than

By MIKE GROSS

those heretofore prepuared for a
single since much more goes
into the production but he says
it's worth it because of the
longer life of the album. The
[im promoting an album, he
savs can be shown from three
1o four months after release of
the LP but the life of film clip
promoting a single can be cul
short quickly if the record fails
o take off.

The films spotlighting  the

LPs run from three to four
minutes each, are shot on locu-
tion and without any lip-syne
gimmicks.

In opening s TV campaign
for its LP's, Atlantic has hired
Charlatan  Productions, a Hol-
Ivwood firm, to produce two
films, one for Aretha Franklin's
LP titled "Lady Soul,” and one
for the Rascal’s LP titled *Once
Upon a Dream.” Three cuts

(Continwed on page 10)

The

International
Music-Record
Newsweekly

Films fo Spark
Decca's Drive

NEW YORK — Motion pic-
tures, on re-release in theaters
and on reruns and first-run on
TV, will be sparking Decca
Records new album  drive.
Decca s getting behind  the
theatrical re-release of "“Around
the World in 80} Days.” and the
first-run showing of Unijversal's
“"Flower Drum Song” on NBC-
TV Saturday (3) and the re-
run of the "Hans Christian An-
dersen” movie on ABC-TV
March 13 with a special push
tor the three soundtrack al-
hums.

“Around the World in 80
Davs™ will begin its re-release
i New York Wednesday (7)
and the United Artists Corp.,
the film's distributor, is ex-
pected to have it in about 300
theaters within the next few
months. The soundirack album,
which features Victor Young's
score, has sold more than |

(Continued on page 10)

Lyrics Bill in
Georgia Gets
Toned Down

By BILL WILLIAMS

ATLANTA — A State hill
that  would require lyrics he
printed on jackets has been
“tempered” as the result of a
meeting here between record-
men and State Rep. Edwin (.
Mullimax.

The meeting Thursday (3),
called by Representative Mulli-
nax, discussed the controversial
legislative hill 867 which had
been reported out of committee
two weeks ago, and was before
the lower Georgia House of
Representatives,

Meeting with Mullinax were
Jack Geldbart of L. & P. Dis-
tributors;  Don Comstock  of
Comstock  Distributors;  Bill
Lowery of Lowery Music Pub-
lishing: Zenas Sears, manager
of WACK, and Jim Sallee, a
record retailer,

A Felony

The bill, in its original form,
would have made it a felony
punishable by fine or imprison-

(Continuwed on page 10)
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Perry expresses every parent’'s prayer
with his new Victor single.

c/w “Somebody Makes It So" #9448
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Closer Policy Ties Between Kapp
And Uni Being Planned by MCA

LOS ANGELES—MCA plans
closer ties between its Uni label,
located here, and Kapp Records,
its newest purchase, in New
York. Artistically both com-
panies will remain apart,

Areas in which the two labels
may be tied include product
control, music clearance and
rovalty payments. MCA has al-
ready institumted a program of
fewer single releases for Kapp
to bring it in line with the Uni
concept of select releases and
heavy promotional emphasis,

The emphasis at Kapp will be
on strengthening its contempo-
rary singles output, with newly
hired John Walsh seeking in-
dependent production deals.

MCA plans using some of the
concepts on Kapp developed for
its | 1-month-old Uni label.

MCA also believes in remain-
ing on a single which has shown
signs of public acceptance in
some markets. “There 15 a ten-

dency to expect immediate re-
sponse,” Taten says. “The busi-
ness moves so fast that vou have
no  margin  for error.” The
Straw  Alarm Clock’s “Incense
and Peppermints” single took
five months to develop into a
national hit.

Revue, the corporation’s two-
month-old rhythm and blues
label, puts out two disks a
month, Russ Regan, Uni's gen-
eral manager, with a strong
background in r&b promotion,
buys masters for Revue in con-
junction with Josea Wilson, Re-
vig's promotion man,

Tanen is MCA's contact man
with Regan and Jack Wieden-
mann, Kapp's new general man-
ager,

Fits Label's Image

MCA's soundtracks from its
feature picture and TV wings
are now being assigned to MCA-
owned record companies to fit
a particular label’s image. Decca
received “Sweet Charity,” for

Pfanstiechl Chemical Moves
Into Cassette & CARtridge

WAUKEGAN, TlIl. — Pfan-
stichl Chemical Corp.. a 36-
vear-old  supplier of phono-

graph needles and record ac-
cessories, is  now  marketing
blunk cassettes and 4 and 8-
track CARtridge blanks. Presi-
dent Bruce Wight said  last
week that Pfanstiehl thinks the
cassette will become the dom-
inant configuration in the tape
CARtridge field and that the cas-
sette poses no threat as a me-
dium for the home recording of
material on phonograph records,

"We have unalyzed the tape
market and believe the cassette
svstem will take the place of
the small reel-to-reel recorder
and become the dominant con-
figuration for prerecorded mu-
sic,” said Wight, in announcing
Pfanstiechl’s entry as a hlank
lape supplier.

3 Lengths
Planstiechl will offer cassetie

blanks in three lengths—a60-
minute, “YO-minute and 120-
minute; the list price respec-
tively will be $2.75, $3.75 and

$4.75. The firm will also offer
s-track  blanks, a 32-minute
package for 5295 and a 64-

minute tape to list at $3.95,
Phanstiehl will offer a 32-min-
ute  4-track  blank to hst for
52,95, Wight said.

I don’t believe the cassette
will be used to make record-
ings from phonograph records.
This was said wvears ago when
record making machines were
first introduced. It has hap-
pened to a degree with reel-
to-reel equipment, but basic-
ally, it's too much trouble to
make recordings and blank tape
1Is not that cheap.

“Tape cartridges will co-exist
with records just as records
have co-existed with radie and
television,” Wight said. “When
radio first came into the pic-
ture I recall people saying rec-
ords would die. Just the oppo-
site happened when radio sta-
tions began programming rec-
ords extensively.

“Then television came into the
picture and people said” radio
would die and this hasn’t hap-
pened. | know from our ex-
perience in needle sales that
when a television station first
opens in a market sales do drop

(Continued on page 42)

RCA & Col. Off-B'way
—Wax'Thmg,'&'Brel'

NEW A Victlor
and Columbia Records moved in
again on the off-Broadway mu-
sical scene last week. Victor

TR TSI YT ET G

ARETHA SLATES
'HOMECOMING'

NEW YORK—Aretha Frank-
lin has been set for a “"Home-
coming Concert™ in  Detroit’s
Cobo Hall Feb. 16. It will mark
her return to her native De-
troit after having scored as top
singer  of 1967, She was
awarded four pold records in
1967 for three RIAA-certified
million selling singles on Atlan-
tic and one $1 pullion Atlantic
ilbum,

S0 far i 1968, she has al-
ready won a gold record for
“Chain of Fools." At the Cobo
Hall concert, Miss Franklin will
receive  Billboard plaques for
her. 1967 achievement,

AT TR O AR ST

recorded the original cast al-
bum of “Your Own Thing” and
Columbia recorded “Jagues Brel
Is Alive and Well and Living in
Paris."”

The score for “Your Own
Thing™ was written by Hal Hes-
ter and Danny Apolinar. It
marks the second rock musical
that Victor has recorded in
i]‘u.' past six months, The first,
“Hair,” opened off-Broadway at
the New York Shakespeare Fes-
tival Public Theatre and it will
open shortly at a Broadway
house.

The “Jacques Brel™ musical is
based on Brel's songs. Brel 1s
French composer - performer,
The production and the Eng-
lish translations of the lyrics
were made by Eric Blau and
Mort Shuman.

Featured in “Your Own
Thing” are Rusty Thacker and
Leland Palmer., Elly Stone,
Shawn Elliott, Alice Whitfield
and Mort Shuman are in the
“Jacques Brel Is Alive , ., .
production.
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example, Uni and Kapp will not
accept pop music iracks just
1o have that kind of material,
Tanen savs. The trend at film
studios around town is to stop
offering soundtracks from every
picture to the record industry.
Uni has been placing its acts
in Universal TV features, the
MCA-TV operation. The Plea-
sure Faire has appeared in "lron
Sides,” the Visions in “Run for
Your Life" and the Strawberry
Alarm Clock is being set for
one or two shols in upcoming
two-hour films for NBC-TV.

LA TR TR TP OTECRTETRATENTA

MGM & CAMEO
NEGOTIATE TO
BUY CHAPPELL

NEW YORK—Negotiations
were under way last week for
the acquisition of Chappell by
MGM and Cameo-Parkway for
60 million. MGM would gain

control of Chappell & Co.
Ltd., the overseas holdings.
from Cameo-Parkway, repre-

whereas Cameo-Parkway would
secure the American holdings.
Late in the week it was an-
nounced that the executive
committee of MGM had ap-
proved in principle the pur-
chase of the overseas holdings
from Cameo-Parkway, repre-
sented by Allen Klein.,

The entire deal hinges upon
Cameo-Parkway acquiring the
Chappell enterprises from pres-
ent owners.

BT O ORISR

Warn KGF]
On D)’s Ties

WASHINGTON—The FCC
has warned KGFJ, r&b station
in Los Angeles, about possible
ties between deejays and record
and publishing interests. The
deejays can influence record
play and pressure talent into
free appearances at deejay's
record hops, according to the
FCC, The Commission found
that one deejay had plaved a
record |17 times in five hours
in a June 1967 program, in vio-
lation of station rules, Regarding
a record shop program. the
FCC said the shop’s owner ap-
parently had a “"financial inter-
est in the record.”

The FCC said it doubted the
station’s claims that it exercised
complete  control of deejays,
adding that KGFJ deejays,
without violating the rules of
the station. could advance their
personal interests by not giving
play to certain records or lay-
ing on other records.

TR TR RSO O R BRI

ATL'TA DECCA
TAKES AWARD

NEW YORK—The Atlanta
sales branch of the Decca Dis-
tributing Corp. has won the
firm's “Branch of the Year”
award for the second con-
secutive  year. In addition to
the branch award, individual
achievement plaques will be pre-
sented (0 Ed Russell, Decca's
Southeastern District manager;
and the branch's sales and pro-
motion staff consisting of Kent
Ortman, branch manager, and
staffers Chester Hosmer, Bill
[Lambert, Fred Haas, Ray Mec-
Dougal and Danny Rippy.
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BILLBOARD REVISES ITS
STAR PERFORMER RATING

NEW YORK—Billboard. in an effort to produce a Hot 100
chart which would more accurately single out those records evi-
dencing greatest action, has revised its star performer system effec-

tive this 1ssue,
Under the new system,

a record,

to be designated as a star

performer, must have shown at least a 25 per cent gain over its
performance the previous week in the general arcas of sales and

airplay.

Furthermore, to emphasize the sales element,

4 star per-

former coming from the top 40 must have shown gains both in the
number of dealers reporting a record as a best seller and in the

position it holds within these dealer reports.

It must show gains

in two out of the following four airplay areas: (1) Of small market
stations, (2) strength within these stations, (3) number of large market
stations and (4) strength within these stations,

A record coming from 41 to 100 must show gains in two out
of the following three sales areas: (1) Number of dealers reporting
record as best seller, (2) strength within these reports and (3) sales
spread and strength over the 21 markets whose sales are sampled,
It must show the same gains in airplay as a record coming from

the top 40.

Star performers among newcoming records will be determined
by a 25 per cent over-all increase in sales and radio play.

It is felt that with this system a record’s performance will de-
termine its star performer status, not its position on the chart,

B T T R A ETESFATETE T M et

EAC Develops a Prototype
Of Tape Retrieval System

NEW YORK — A prototype
of the retrieval system enabling
automatic and instant choice of
any selection on a tape CAR-
tridge or cassette has been built
by Electronic Arts Corp. (EAC)
(Billboard, Nov. I8, 1967).

The demonstration model s
i cassette  portable  recorder,
modified with the EAC pat-
ented system. With the apphca-
tion of a pushbutton selector,
any specific number can be
selected, The device functions
in conjunction with the fast for-
ward and reverse controls on the
cassette unit and the fast for-
ward lever on continuous loop
cartridges. The tape coded
with patented magnetic marker
which functions similarly to sys-
tems which previously have
been available in huge, costly
computer  mechanisms.  The
EAC design breakthrough is

a low-cost miniaturization of that
system.

Aside from its record indus-
try apphcations, the device
opens new avenues in the edu-
cational and business equipment
arcas. In the educational field,
the device functions as a low-
cost portable training lab, al-
lowing students easy repetition
and retrieval of any segment
of information,

Major applications lie in the
business equipment market, In
which it can play a key role in
dictation and video and micro-
film playback. A secretary can
program or individually select
any section of dictation until
she has finished the entire tran-
script. Also, the mechanism can
be incorporated into a low-cost
portable file retrieval system
which can be centralized or
used as a desk-type model.

MYSTERY SHOPPER DRIVE

Confused Buyer in Oregon
Is Having Difficult Time

NEW YORK—The guestion
of what is being done on the
retail level to convert the mon-
aural customer to stereo, which
Billboard is exploring through
its  “Mystery Shopper” cam-
paign (Billboard. Jan. 27), was
spotlighted  anew by R. 8§
Moore, a Billboard subscriber
in Portland, Ore., who refers
te himself as a “record pur-
chaser.”

The problem facing Moore,
as a consumer, is the fact that
he has a Magnavox player
which he purchased n 1960,
"Untl the freeze-out of mon-
aural records,” he says, 'l pur-
chased two or more monaural
albums every week., For more
than six months | have not
bought any albums.” He then
decided to buy a record, it was
a stereo LP. and after playing
it through once, he felt thal
the sound was unclear and has
not played it again for fear of
damaging the diamond needle
on the machine,

Moore adds that the man-
ager of the record department
where he shops, told him that
the supply house took all his
monaural records away and that
he is left with stereo-only
which has cost him quite a lot
of patronage. A friend of
Moore's was told by a clerk
in one of Portland’s largest de-

partment stores that even if
they ordered monaural records
they were sent stereo instead,

Moore also savs that when
he talked to the firm which
services his player, they told
him that it would be *“quite ex-
pensive”  and  “might not be
satisfactory™ 1o try to convert it
o stereo, “We would be will-
ing to pay the stereo price for
monaural records il we could
get them,” he says, “so why not
stock both kinds at one price
and Keep on making sales?

LEE TR T T BRI

HERRICK GETS
BB EXEC POST

NEW YORK—Thomas L.
Herrick has been named Mid-
west  publishing  director for
Billboard Publications, Inc.. ef-
fective Feb. 19. Herrick who will
operate  from Billboard’s Chi-
cago office, will direct edito-
rial, advertising and circulation
activities there. Hefore joining
Billboard, Herrick was group
vice-president in charge of the
musical instrument divisions of
the Seeburg Corp. in Chicago.

He was publisher of Down

Beat Magazine from 1950-52,
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HIGHLIGHTS OF THE WEEK IN

Billboard

AUDIO RETAILING . . .. ... st ol

ALL-TIME RECORD dollar volume was registered by the
consumer electronics industry in 1967,

CLASSICAL ... ... i e A S AL NPT 30

PHILHARMONIC ANMNIVERSARY, Corumbia Records marks
125th anniversary of MNew York Philharmonic with four
album releases. Vox to start intermediate-price label. Angel
debuts Busoni ""Piano Concerto.”

INTERNATIONAL AR 7 T M TR W PR .. 38

MERCURY 1S NOW cperating as a separate division from
Philips, giving the label a greater independence in the British
market.

MUSICAL INSTRUMENTS .. ... ...... . 12
CUITAR GOES TO COLLEGE, but only in classical style.

RADIO-TV PROGRAMMING ... ... .. ...........20

"THE YOUNG SOUND" will bow a special "spotlight”
feature to announce new pick hits on all CB5-FM aperations.

TAEENT ...onvvpa s senimmrans i e A

“"DARLING OF THE DAY." Theatre Guild-|oel Schanker
musical production, cpens on Broadway. RCA Victor has
rights to original cast album,

TAPE CARtridge ... .. . ) 42

ITCC HAS WRITTEN more than %4 million in purchase
orders as a result of its first quarter sales incentive program.

FEATURES Hits of the World 4
Hot Country Albums o
Musical [nstruments {2 Hot Country Singles ... 26
Stack Markat Quotations ... = Hot 100 .. 48
Yox ox o Maw Aloum Releazes |
Top 40 Easy Listening . 53
CHARTS Tep [Fs TSR
Bast-Selling Classical LP's 35
Bact Selling Jarz LP s 3 RECORD REVIEWS
Best-Selling R&B Records 24
Breakaut Albums 50 Album Reviews | 50, 53, &1, 62
Breakout Singles ...........:50 Singles Reviews .. G4
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Rose Wins

MONTGOMERY, Ala. — A
Montgomery circuit  judge
ruled Jan. 30 that a 1963
contract giving a Nashville mu-
sic company renewal rights to
songs of the late Hank Wil-
liams was in the best interest
of the singer’s son, Hank Ir.

However, Judge Richard
Emmet added that certain pro-
visions in the contract pertain-
ing to the composer's unpub-
lished songs were not clear.

The ruling gave Fred Rose
Music, Inc., of MNashville, re-
newal rights to copyrights on
the late singer's songs.

Originally, the rencwals were
awarded to the company In
1963 by Mrs. Irene Smith,
Hank +illiams' sister and guard-
ian of his Alabama estate, fol-
lowing his death in 1953,

Rose music was to continue
publishing and promoting the
Williams song catalog accord-
ing to the 1963 agreement for
another 28-year renewal pe-
riod, paying rovalties to Hank
Jr. The company also paid the
estate a 525,000 bonus 1n 1963,

Audrey  Williams, the late
singer’s divorced wife, and
Hank Jr. filed a suit in Circuit
Court here last March asking
that the 1963 renewal contract
be declared invalid.

Roulette Doing
Revamping In
Bolster Drive

NEW YORK—Roulette Rec-
ords is revamping, according to
president Morris  Levy. The
4000 series in singles will be
replaced by the 7000 series; in
albums, a new 4200 series will
replace the former 2500 series.
Levy said that several items
will be discontinued; others will
he repackaged.

Red Schwartz, national sales
manager, confirmed that a
drive was currently under way
to revitalize Roulette as a label
and bring it back lo power in
the industry.

In line with this, Roulette is
moving into new quarters at
17 West 60th Street in May. The
label has taken the penthouse
and top floor, Levy said that
he will also be expanding his
Big 7 publishing firm. Roulette
is also mnitiating new distributor
policies.

ABC Tie With
Book-of-Month
On ‘Dr. Dolittle’

NEW YORK—ABC Records
and Book-of-the-Month (B-0-M)
Club are co-operating on a tie-
in between the de luxe edition
of “Doctor Dolittle, a Treas-
ury.” and the soundtrack album
of the 20th Century-Fox film,
which ABC distributes.

The book, with 65 illustra-
tions and containing a collec-
tion of “Doctor Dolittle” stories,
sells for $5.95 to B-O-M mem-
bers. The album lists for $6.79.
The Club is offering the two
for $10.95. The member may
buy the book without the al-
bum.

The deal is being promoted
in the B-O-M monthly news-
letter. Bud Katzel of ABC
worked out the arrangements
with the Club, and Lou Klayman
of States Distributors, part of
ABC's New Deal complex, is
handling distribution to  the
Club,
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in Williams Renewal

By WAYNE GREENHAW

They contended that the
copyrights would not have had
to be renewed until 1973 and
that they would be worth
much more at the time. They
also said Hank Jr. would be of
age and would be able to make
his own decision at that time.

Emmet said he weighed the
evidence only in the light of
what was in the best interest of
Hank Jr. :

“In this light, and with the
benefit of hindsight in now
looking back to the vear 1963,
it is inescapable that the con-
tract in question was then and
is now in the best interest of
the ward,” he said.

Emmet also ruled that Hank
Ir. was his father’s sole heir. A
hearing was held by the court
last fall on the question of an
alleged illegitimate child who
was born before the singer’s
death.

The judge found that the
child does not have any right
in the copyrights or the re-
newal rights of the late Hank
Williams.

As to the provisions relating
to the unpublished songs,
Judge Emmet said they “do not
contain sufficient clarity.” He
said these provisions must be

straightened out between the
parties concerned or be brought
back before him at a later date,

When the case was first
heard in Circuit Court, the
Rose Music Co. had published
more than 100 Williams songs.
They had paid Hank Williams
royalties until his death and
had later paid royalties to the
Alabama estate and to Audrey
Williams, his former wife who
received half the royalties as
part of the property settlement

when the couple were di-
vorced.
Evidence presented showed

that an average of 350,000 per
vear was paid to Willlams' in-
terests in royalties. Some $150,-
000 was paid in 1966, accord-
ing to testimony.

From MNashville,-Wesley Rose,
Rose Music president, said he
was delighted that the lawsuit
was over and that the Mont-
gomery court had reaffirmed
the contract.

During the trial last Septem-
ber some of the most famous
names in the country music
field testified. Witnesses in-
cluded Tex Ritter, Pee Wee
King, Paul Ackerman, Leo
Strauss, Leone Payne, Sam Phil-
lips and Theodore Zavin,

The MIDEM Aftermath—
Notables Take a Hard Look

CANNES — MIDEM folded

its tent and Cannes is once
again wrapped in the stillness
of a seashore resort at off
Season.

As the music-record indus-
try's notables returned to their
far-flung home bases and
Cannes' convention - inflated
prices rolled back to their pre-
MIDEM level, many who at-
tended took stock of the mean-
ing and worth of the Bernard
Chevry promotion,

All agreed that the Cote
d’Azur is pleasant during the
day, and that an international
eet-together of industry people
15 rewarding, Some said the ac-
tually did business while here,
A number felt that MIDEM
was too unwieldy or otherwise
structured against them being
able to accomplish any signifi-
cant financial benefit.

Many left here ahead of
schedule, frustrated by inade-
quate facilities, jammed corri-
dors, confirmed room reserva-
tions which did not pan out
{some had to move several
times during their stay here be-
cause of mix-ups in accommo-
dations), exhorbitantly  high
prices, and a maze of mean-

ingless routines and procedures,

Others pointed to the poorly
produced so-called galas as be-

ing worthless, and asked: Why
should a record company ex-
pose ils new talent to competi-
tive labels? Still others said that
most labels and music firms al-
ready had international affili-
ations, and their presence here
was a needless expense of time
and money.

Many decried the total lack
of business seminars devoted to
the betterment of the global
music  industry, and called
MIDEM a mere auction which
only served to inflate the price
of masters and copyrights. Some
blamed it on what they called
a lack of music business kKnow-
how on the part of MIDEM’s
architects.

Still others, as they basked
in the Riviera winter sun and
sampled the superb cuisine,
nodded approvingly that perhaps
MIDEM here was worthwhile.
The pros and cons are still be-
ing weighed by the world's
music business leaders, and the
true answer as to MIDEM's
worth will be found in how
many of the 1968 participants
will return for more.

Elektra to Stop Monaural
& Switch to Stereo Singles

NEW YORK — Elektra Rec-
ords will switch to compatible
stereo on  singles. Jack Holz-
man, Elektra president, said that
all monaural production will be
discontinued within 90 days.

Aside from record labels which
have issued sterco singles in
limited quantities — are which
have made them under contract
for jukebox manufacturers—
Elektra is the first label to make
the switch to stereco singles.

The move is bound to be
greeted with enthusiasm by juke-
box operators. For the last dec-
ade, the operators have been
complaining that while their
cquipment is geared for stereo
play, the only stereo product
available bas been little LP's

roduced on a cus-
or jukebox manu-

and singles
tom basis
facturers.

Holzman feels that the lack
of stereo on singles has been
partially responsible for the
drop in share of market of 45's,

Holzman was also a pioneer
is moving the album industry
toward an all-stereo format. His
was among the first pop labels
to discontinue monaural rec-
ords, and Holzman's appeal for
an all-stereo industry is credited
with starting the movement.

The new singles will be cut
with vertical limiting, so that
radio stations with modern mon-
aural pickup equipment will be
able to reproduce them without
difficulty.
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RECORD TURNOUT has 14 manufacturers’ representatives lined up
at Main Line's presentation. From left, first row: Al Clark, RCA; Jerry
Sharell, Main Line; David Greenman, United Artists national sales man-
ager; Joe Berger, national sales manager, Kapp; Joe Simone and Gene
Shipley, Main Line. Second row, from left: Bob Kruger, regional sales
manager, RCA; Marty Hirsch, regional sales manager, Warner Bros.;
Dick Sherman, national sales manager, Warner Bros. Third row, from
left: Ron Wiesner, promotion director, Verve; Mel Posner, national
sales manager, Elektra; Mort Weiner, manager of single sales, Verve;
Bud Katzel, vice-president of album sales, ABC; David Carrico, pro-

motion manager, Amy-Mala-Bell; Steve Harris,

national promotion

manager, Elektra. Fourth row, from left, Bob Levy, Playtape and Marv
Helfer, national promotion manager, Dunhill Records.

Releases on 19 Lines
Shown by Main Line

CLEVELAND — Main Line
Records, major Ohio independ-
ent record distributor, hosted a
dinner meeting and tape and
slide show for 300 manufactur-
ers’ representatives, dealers and
radio representatives Jan. 23 at
the Hotel Sheraton-Cleveland,
showing current album releases
on 19 lines.

The show featured LP's from
Theodore Bikel to the Bubble
Gum Machine, on RCA, MGM,
Verve, Musicor, A&M, Warner
Brothers, Reprise, Kapp, Van-
guard, Bell Records, United Art-
ists, Elektra, London Group,
ABC, Dunhill, Motown, Laurie,
Monument and Uni.

Emceeing was Joe Simone,
Main Line’s newly appointed
vice-president and general man-
ager of distribution. The show
was written by Main Line presi-
dent Eugene V. Shipley and
new promotion director Jerry
Sharell.

We're getting into the tape
business big,”" Shipley told the
audience, “and I heartily urge
you to do the same.”

He cited two national con-

sumer surveys (RCA) with own-
ers of Stereo 8 CARtridges, one
in April 1966, and one in May
1967, which showed that the
median buying age had dropped
from 39 to 35. Buyers are most-
ly male (85 per cent) and 47
per cent of them own a stereo
record player, he said.

“There is no indication that
tape is a novelty item in which
interest is lost after a short pe-
riod,” Shipley added. Most
stereo users are planning one in
their next car, he said, In 1966,
28 per cent of the purchases
were made in stores, in 1967,
46 per cent.

Mext vyear's presentation is
planned for Scottsdale, Ariz,

Monument Seeking Stronger
Ties in R&B, Soundtracks

LOS ANGELES — Monu-
ment will be seeking strength
in the rhythm and blues and

soundtrack fields, reports Presi-
dent Fred Foster.

R&b product is released on
the Sound Stage 7 label, with
Joe Simon the top selling act,
Foster indicates he is in nego-
tiation with several r&b acts to
fill out the Sound Stage 7 ros-
ter, which presently numbers
seven acts. Joe Richbourg is the

MGM Adds 'Valiant’
To Cartoon Series

NEW YORK — MGM Rec-
ords continues its comic strips
on record series with “Prince
Valiant." The record of the car-
toon strip hero, created by Hal
Foster 30 years ago and fea-
tured in more than 600 news-
papers, will be released on the
Leo the Lion label. MGM also
has Superman, Batman and
Flash Gordon albums.

6

label's chief r&b producer, han-
dling sessions in Nashville and
Memphis.

In the soundtrack field, Fos-
ter says he'll be seeking motion
picture personalities “for special
type recordings.” Movie tough
man Robert Mitchum is the
newest country vocalist on the
Monument roster, with Fran
Jeffries handling pop tunes,

Jim Malloy, Foster's assistant
will be spending more time here
recording top 40-type acts, the
executive indicated. Malloy was
formerly an engineer with RCA
here.

On the subject of sound, Fos-
ter says he plans buying prop-
erty in MNashville to build two
recording studios and two over-
dub rooms. Monument's down-
town MNashville studio will re-
main in business. Foster is also
exploring building a videotape
production center to service the
fraternity of TV producers who
videotape music shows for syn-
dication.

4 Chess Reps
In Follow-Up

Distrib Tour

CHICAGO — Four Chess
Producing Corp. representatives
conducted a follow-up, whirl-
wind tour of distribution points
following the company's recent
national sales meeting in the Vir-
gin Islands.

Over a six-day period, com-
pany executives Bert Loob, Dick
La Palm, Richie Salvador and
Max Cooperstein called on 20
cities. At each stop, the quar-
tet presented to distributor sales
and promotion staff personnel
the 1968 programs announced
to distributor brass at St
Thomas.

LaPalm, who is Chess' direc-
tor of marketing and merchan-
dising, said he found the follow-
up procedure to be effective
because “we were talking to
the men who are actually out
calling on accounts.”

Among the facts that the
Chess executives learned from
the tour, LaPalm said, is that
“monaural is dead.”

And he observed, “We came
back amazed at the number of
records that the typical sales-
man is out trying to sell before
he’s listened to it in depth. We
stressed to all distributor sales
men the value of knowing the
merchandise.”

Chess Scores
In Art Stakes

CHICAGO—The Chess Pro-
ducing Corp. art department
scored in the 1967 jacket art
sweepstakes, taking several top
art magazine awards,

The jacket for “Bill Stewart
Teaches Old Standards New
Tricks” won the top record
jacket award,

Communications Arts maga-
zine gave a merit award to the
jacket for Ahmad Jamal's “Cry
Young” album.

In addition, the cover for
“Groovin'  With the Soulful
Strings” won international rec-
ognition by the Zurich-based
magazine, Graphic Press.

Chess art director Jerry Grif-
fith was responsible for the
Jamal and Soulful Strings jack-
ets. Assistants Bill Sharp and
Howard Blume did the Stewart
jacket.

ASCAP Group
Picks Candidates

NEW YORK—ASCAP Nom-
inating Committees have named
the following writer candidates
for the Society's Board of Re-
view: In the popular production
division, authors Lee Adams,
Harold Adamson, Sammy Cahn,
Martin Charnin, Dorothy Fields,
Leo Robin, and Harry Ruby;
composers Elmer  Bernstein,
Sammy Fain, Burton Lane, and
Harry Warren; and in the stand-
ard division: composers Robert
Russell Bennett, Willlam Ber-
gsma and Virgil Thomson.

The following publisher can-
didates were. named for the
Board of Review: In the popu-
lar production division: Richard
Ahlert, Sidney Herman, Paul
Kapp, Alex C. Kramer, Harold
Leventhal, John D, Marks, Herb
Reis, Michael Stewart: and in
the standard division: Ernest R,
Farmer, Donald H. Gray, John
M. Kernochan, and Walter E.
Volkwein.
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Copyright Revision Hangs
On Cable TV Liability Issue

WASHINGTON — The fate
of the copyright revision law
now hinges more strongly than
ever on the Cable TV liability
issue, because the time element
is becoming crucial. Sen. John
L. McClellan (D., Ark.), chair-
man of the Senate Copyrights
Subcommittee is trying to hurry
things somewhat, as the CATV
copyright issue hangs fire in in-
dustry negotiations.

McClellan, whose subcom-
mittee will frame the final
CATV liability terms in the
Senate's revision bill, recently
called on negotiating copyright
owners and Cable TV people
to give him their “current posi-
tion” on copyright by mid-
March. Because CATV associa-
tion board meetings come at the
end of March, the WNational
Cable TV Association (NCTA)
has asked for, and will very
likely get, a little more time—
making the report deadline April
l.

Senator McClellan's request to
Il_'u: NCTA, and to the movie
film owners and music licen-
sors asked that the reports in-
clude “appropriate statutory
language necessary to imple-
ment the recommendations of
your assoclation.”

The subcommittee is facing a
race with time to get the CATV
issue de-fused in the revision
bill, win full judiciary commit-
tee approval, Sepate vote, and
finally House agreement, before
copyright revision can be voted
into law in this second session
of the 90th Congress. Last ses-
sion, fighting on the House floor
over proposed grading of CATV
copyright liability was so rough
that the whole section was
killed, leaving CATV with
naked liability for performance

CLUB REVIEW

royalty on the programming it
picks up from TV stations for
its paying subscribers.

Betting is divided as 1o
whether the subcommittee will
risk an all-out broadcaster at-
tack over the proposal to give
recordings a performance royalty
right—or put this over for an-
other Congress to handle.

On another front, music licen-
sors and copyrighted film own-
ers are closely watching the
court action. The Supreme
Court has promised a hearing
in mid-March on whether
CATY is liable under current
law for performance fees. A de-
cision by June is conceivable,
MNCTA has recently retained the
New York law firm of Katz,
Mozelle and Schier to repre-
sent them.

Music interests may in the
long run earn far more of their
revenue and be more heavily
involved in the whole matter
of cable-TV liability and licens-
ing than appears at this stage
of its development. The pos-
sibility of putting home enter-
tainment TV on cable, to free
spectrum space for industry,
government and scientific use,
i1s being seriously considered by
a Presidential Task Force, and
the FCC.

Record manufacturers and
talent will have a bigger stake
in all forms of electronic home
entertainment as two-way cable
promises new miracles in audio-
video distribution and replay
on home sets, A few weeks ago,
RCA Victor announced changes
and additions to its promotional
setup because of the “growing
importance of radio and TV
exposure and artist exploitation,”
in the record field. (Billboard,
Jan. 20, 1968).

Jack Jones at Copacabana:
Tops in All Musical Styles

NEW YORK — RCA artisl
Jack Jones began a two-week
stand at the Copacabana
Thursday night (1) with a ses-
sion of balmy ballads and some
punchy rhythm numbers. Jones
and his comfortable, living room
baritone pleased the audience
with a stream of his popular
songs, punctuated with a lively
dip into the jazz bag.

Jones opened the evening
with "A Hard Day’s Night," a
Beatles winner and, after keep-
ing the beat with "She Loves
Me,"” he relaxed back into “Get-
ting Sentimental Over You.”
Fulfilling audience anticipation,
Jones soothed the crowd by
gliding through the material
that heralded his popular suc-
cess, Including “Lady,” “Alfie,"
“Impossible Dream™ and “Lolli-
pops and Roses,” Slick and
polished, the RCA  artist
breezed, drifted and bounced
through “Am 1 Blue," Oscar
Brown's “Brother, Where Are
You?" and “Michele.” His new
song, modeled after his other
soft sell successes, was warmly
delivered—and received.

Diamond Inks Kerr

NEW YORK — George Kerr
of Bawes Productions has been
signed to produce Ruby Winters
and Johnny Thunder for Dia-
mond Records. The first disk
under the production deal is
“We Only Have One Life (Let's
Live It Together)." Kerr also has
produced Linda Jones, the
O'Jays and Troy Keys for other
labels.

After rushing through “Don-
key Serenade" with racehorse
rapidity, Jones introduced his
father, singer Alan Jones, who
first recorded the standard on
the day his son was born.

ED OCHS

MGM Push on
Beacon St. Union

NEW YORK — MGM Rec-
ords has introduced a promo-
tion campaign featuring huge
posters and a TV film to back
the Beacon Street Union in their
series of discotheque appear-
ances around the nation. The
Boston group appeared Friday
and Saturday (2 & 3) at the
Grandie Ballroom in Detroit;
they're slated for the Los Ange-
les Cheetah Feb. 16-18, the
Chicago Cheetah Feb, 23-24,
and then an extended engage-
ment at the Scene in New
York. The TV film, which fea-
tures the group playing cuts
from their “The Eyes of the
Beacon St. Union" album, is
available to any TV station that
wants it, said MGM Records’
Lenny Scheer,

Gaye's Single

The song title of Marvin
Gaye's current  hit  single,
“You,” Tamla 54160, was in-
correctly printed in the front-
page cut and caption appearing
in Billboard, Jan. 27.
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'Market Quotations

As of Closing Thursday, February 1, 1948

Week's Vol. Week's Week's Week's Net
NAME High Lew in 100's High Low Close Change
Admiral a8 17 479 18 17 1734 - 1y
American Broadcasting 102 56V4 467 64Ta 584 5T -514
Ampex 403 223 681 4V % IV 1T
Audic Davices I3y 20 233 0N, 5 29 - T
Automatic Rodio 25%% I W9 213 17¥: 191, =1
Avtomotic Retailer Assoc.  B&%: 5134 221 B2% 78% 79 -3
Avnet 53% 12% 7T d4Th 4135 42%; - Y5
Comeo Porkway 7% 2% 400 T2V 56 723 +54%
Conteen Corp. 28% 193 287 5%, 23% 15 + 5
CBs Téda 47 §79 52 30% S5tva -t
Columbia Pic. 0z 13 339 274, 247 2514 -2%
Consolidoted Elec. 5734 351y 142 40% 39 391 - 14
Disney, Walt 43 37Va 224 583 58V 57 - 3
EMI TVa IV 3483 7ia 6% 6T + W
General Electric 1157 B82%: 1135 134 B BRY -13%4
Gulf + Wastern &6%e 30% 3317 59% S3ls sS4 -3
Handleman 58 17V 128 S6% 53%vy 54 - 3
Harvard Ind. 34 4 240 25 19 24 +3%
Kinney Services 65 264 210 63la 43 d4ls  +13%
MCA 74 343 97 673 63V &4 - 3
Metromedia 66% 40% 118 59%y 573 57 -1V
MGM &6434 23 4920 A7a 427 44 -2%
Im 24 75 304 20 B85 B7 =24
Motorola 148 90 432  109%G 107V 103Vv: —4 1%
RCA 6513 42% 2238 50% 47 47 -3
Seeburg 22% 15 1488 303 273 28% - 3%
Trans Amer. 58 28Y: 1087 1] % 527 —2T%
Transcontinental Invest, 21% 1% 2333 19 15% 17 =15%
20th Century a5 11 1217 34 N 313 —15%%
WEB-7 Arts 42% 19V 647 7% 35 W - W
Wurlitzer 14 18% 100 23V 2% 22% - V4
Zenith T2 4734 514 S56v: 513 527 -2
Week's Week's Week's
OVER THE COUNTER® igh tow  these _
Az of Clesing Thursday, February 1, 1948
GAC 11 10 1035
ITCC 1My 10 10
Jubilee Ind. 213%  18Ya 184
Lear Jet 21% 18v: 193
Merco Ent. 12 1 11
Mills Music 32 21 21,
Mational Mercantile 934 Ve 9ly
Orrtronics 7% & 7
Pickwick Int. 16 15%v: 153
Telepra Ind, k| 2 13
Tenna Corp. - B Bl
*Over-the-counter prices shown are "bid"” (as oppased o “asked”). Meither the

bid mor the osked prices of unlisted securities represent actual tronsoctions.
Rather, they ore o guide toa the ronge within which these securities could have
been sold or bought at the time of compilation.

The obove quolations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the Mew York Stock Exchonge and all principal stock

exchanges,

Atlantic Putting Its R&B
History Series Into High

NEW YORK—Atlantic Rec-
ords i5 in full swing on its
campaign for the “History of
Rhythm & Blues™ series, The
program encompasses advertis-
ing in both consumer, college
and underground newspapers,
radio commercials, commercial
and college stations and mail-
ings to dealers, rack jobbers, one
stops, book stores and libraries.

The campaign has been im-
plemented by Atlantic due to
the enthusiastic reception ac-
corded to the “History of
Rhythm & Blues” series by con-
sumers as well as distnbulors,
dealers, rack jobbers and disk
jockeys.

The four-volume LP set is a
history of the rhythm and blues
trend from 1947 to 1960, spot-
lighting hit sides by such art-
ists as the Orioles, the Clovers,
Ruth Brown. Joe Turner, La
Vern Baker, Ray Charles, Clyde
MePhatter, the Drifters, among
others.

The *“History of Rhythm &
Blues” albums are available in-
dividually. In addition, a special
pre-pak for dealers has been
made by the firm, which consists
of an assortment of the four LP’s
plus a browser box that can
be mounted on store counters
on its own special stand.

Jubilee Using 7-Man Team

In ‘Perpetual

NEW YORK — lubilee Rec-
ords has mnstituted a “perpetual
motion” promotional system un-
der Mickey Eichner, Jubilee's
vice-president and director of
a&r and national promotion. In-
cludes a seven-man promotion
team concentrating on the East
Coast, Midwest, South and West
Coast with overlapping “so that
at no time is an area without
promotional  service, Eichner
explained.

Promo’ Plan

Each of the promotion men
only works for Jubilee and its
affiliated labels. Each man fol-
lows through beyond radio sta-
tion servicing. including close
contact with rack jobbers, dis-
tributors and artist relations.

Phil Colbert, the newest
member of the promotion team,
will concentrate on r&b prod-
uct. Stan Eddis, Charles Gray
and Steve Wax double in the
South and Midwest, while Mer-

Musicor Tells
Distribs 1968
Product Story

NEW YORK — Under the
slogan “Music Is Great for *68,"
Musicor executives fanned »ut
across the nation last week to
introduce the label's new re-
lease to distributors. President
Art Talmadge was also unveil-
ing a new incentive program,
combined with a monaural ex-
change plan. The new product
is highlighted by a bookfold
package titled “The Gene Pit-
ney Story,” featuring two al-
bums of his greatest hits as
well as a number of new songs.
Product also includes releases
by the Platters, a Vol. IIT soul
package, Paul Tripp, and
George Jones. On Dynamo, dis-
tributed by Musicor, are LP's
by Inez and Charlie Foxx. Mu-
sicor has also released Latin
product by Bobby Capo, Kako
and his band, the Orquesta
Broadway, Mark Weinstein,
Willie Rosario, Tito Rndrlguez
and Dioris Valladares.

Hyman Disks
Spark R&B
On Command

NEW YORK — Command
Records’ effort to expand into
the pop and r&b fields gained
momentum, with the release of
the Dick H}'mﬂﬂ single of “Heat
of the Night” and also the r&b

interest in Hyman's “Mirrors” al-
bum.

Loren Becker, Command
vice-president and general man-
ager, said that 2,000 blow-ups
of the “Mirrors” album are be-
ing distributed as a result of
interest expressed by r&b jock-
eys. Hyman wil promote the
album in Gimbels here Feb.
|5. In-store streamers are also
being distributed.

Hyman was considered an
easy listening-type performer,
but his latest album was an at-
tempt to capture sales in the
r&b and jazz fields.

Also, this week Command is-
sued its first contemporary pop
album, “Love Cycle” with the
Crome Syrcus.

NARM to Hear
S.F. Reed, Editor

HOLLYWOQOD, Fla.—Stan-
ley Foster Reed, editor of Merg-
ers & Acquisition, will be fea-
tured speaker at the opening
business session of the National
Association of Record Merchan-
disers Convention, which gets
under way at the Diplomal
Hotel here March 18.

He will discuss the truths and
myths of mergers, with applica-

tion to the record and tape
CARtridge industries.
Morman Racusin, vice-presi-

dent and general manager of
RCA Victor Records, will de-
liver the Kkeynote ﬁpEﬂL‘h. The
convention ends March 22.

vin Harmon and Harry Gold-
stein  handle the West Coast.
The East Coast will be handled
by Eichner and Ben Blaine.

Eichner noted that as a&r
director he has initiated a sys-
tem so that any independ-
ent producer can receive an
answer within 24 hours on ma-
terial submitted, He said that
Select Sound, Jubilee's record-
ing studios, had recently con-
verted from 4 to B-track.
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Disney Plugs 3-Track LP’s
Keyed to Children’s Mart

LOS ANGELES—The rec-
ord division of Walt Disney
Enterprises will concentrate on
promoting three major sound-
tracks albums, with major em-
phasis on children’s product,

In addition to “The Happiest
Millionaire™ and “Jungle Book™
soundtracks, the Disney staff is
preparing a major push on the
film musical, “The One and
Only Genuine Original Family
Band,” with the score by Rob-
ert and Richard Sherman.

The importance of children’s
product can be secn in this:
The soundtrack storyteller from
“Jungle Book™—Walt Disney
Presents the Story and Songs
—has passed the 200,000 mark,
and s approaching “Mary
Poppins” as the best-selling
children’s storyteller album in
the firm’s history.

The adult-oriented *“Jungle
Book" soundtrack on Vista has
sold 25,0000 copies, while the
second cast album on Disney-
land, the budget line, has sold
75,000,

Ph e
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LA GRANGE, Ga, — Edwin
Mullinax is a veteran radio
man involved in State politics
who believes in the policy of
keeping politics in Atlanta and
broadcasting in La Grange. He
has been general manager of
WLAG, 1,000 - watt station
here, since it went on the air
in 1941. He's now president of
the corporation that owns the
station and vice-president of
the Community Telecable of
Georgia CATV system here and
a stockholder in both.

But more than this, Mullinax
has always been highly in-
volved in local community af-
fairs. Even the programming of
his station reflects this. He fea-
tures two hours of country
music a day for country music
fans; two hours of rock 'n' roll
for teens, and a heavy slate of
easy listening music, plus news,
local sports, and community
programs. It has paid off with
“a Trendex rating almost as
high in listeners as the next
three stations in the country
combined.” Interested in the
children and teens of the com-
munity led him te push a Stale
bill requiring printed lyric of

all songs with records and
tapes. An amendment is now
on the hill, still in the State

Legislature, that Mullinax felt
would be ‘“acceptable to all
segmenis of both the radio and
record industries.” The bill, in

AA’'s Massler Back
~Toured 6 Nations

NEW YORK — A. 1. Mas-
sler, president of A, A. Records,
Inc., has returned from a six-
country trip in which he worked

on distributing Golden Records.
He also has been negotiating
for film rights to foreign chil-
dren's productions. During his
trip, Massler visited Britain,
Morocco and Belgium.

ESP Naomes Susan

PITTSBURGH — Susan Dis-
tributors has been named to
handle ESP, ORO, and Show-
case Records in the Pittsburgh
area here.
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Mullmux' One-Man
Public Conscience

“Happiest Millionaire”™ sound
track, out since June 1, has sold
100,000 copies, and a new pro-
maotional drive is pending now
that the film, Disney’s first hard-
ticket movie, is at “popular
prices” in 60 cities.

Release schedule on “Genuine
Family Band,” opening on
Easter at Radio City Music
Hall in New York, calls for the
soundtrack album to be com-
pleted March 1, with the sec-
ond cast album and the chil-

dren’s storyteller to be released
in May or June.

The combination of producl
from the two motion picltures—
“Happiest Millionaire” and the
“Jungle Book™—and catalog or-
ders have given Disney its best
first quarter sales kickoff in
history. "“Our sales for the first
quarter show a 55 per cent in-
crease over the same period
last year,” says Jimmy Johnson,
president of the Disney record-
publishing division.
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its original form, had brought
131 letters from State residents
supporting it. In addition, 21
States had asked for copies—
and received them—of the bill
in its original form.

“But my theory is that self-
regulation is the best regula-
tion,” he said, adding that even
the record people were against
dirty or suggestive lyrics. The
modified bill, ne said, will
leave “everybody happy.”

Mullinax began in radio in
1935 at WIBY in Gadsen, Ala.
He has also worked at WSIX,
Nashville, and WHMA, Annis-
ton, Ala., in various positions
ranging from deejay to program
director to sales director. He
remarked about his general
managership of WLAG
“Well, it looks like a permanent
job.”

Motorola Ousts
VW Dash Unit

NEW YORK — Because of
the shape of the dashboard of
new Volkswagens, Motorola will
no longer manufacture a dash-
board model of the B-track tape
cartridge player. This will give
added impact to the new Sap-
phire PlayTape | 2-track model
announced at a joint press func-
tion Feh. 1 by Motorola and
PlayTape. Motorola, as reported
exclusively in  Billboard last
week, will manufacture two
PlayTape units for inclusion in
Volkswagens — a dashboard
model with AM radio at $84-
$95 and a hang-on cartridge-only
unit—the Sapphire PlayTape
I at 54995, Motorola  will
continue manufacturing an 8-
track hang-on cartridge player
that can be used in Volkswag-
ens.

Sire Signs Monti

NEW YORK — Monti Rock
II, TV, film and record per-
sonality, has been signed to an
exclusive Sire Records pact, ac-
cording to Richard Gottehrer.
president. A single and an al-
bum are planned for immediate
release,
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new hit single

Vanilla Fudge

Atco 6554
Produced and Directed by SHADOW MORTON

new hit album

&
- T_—
Wamilla Hdge/lfbu /|, The Beat Goes On

S O PUTME TAHLA

Vanilla Fudge

Atco 33-237/SD- 33-237
Produced and Directed hy SHADOW MORTON
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Cannon Takes a New Blast
At Jukebox Programming

COLUMBIA, §. C. — Mu-
sic Operators Of America Presi-
dent Bill Cannon, in a speech
here last week before the South
Carolina Coin Operators Asso-
ciation, Cannon, a Haddonfield,
N. J., jukebox operator, said,
“Jukebox programming across
the country has degenerated
from an art conducted with
pride to a system of merely de-
livering records we've sometimes
never heard, or never listened
to, chosen for us by one stops
that can't possibly know our
location's preferences,

“Many of these records are
chosen for us, not for suitability,
but because the operator doesn't
give a damn, or because it's
easier for the one stop to handle
only the highly promoted mer-
chandise that sells by the pound
and because, many times, there
15 more profit in one record
than in another.”

In speeches over the coun-
try, Cannon has criticized
stereotyped programming as a
“rubber stamp™ process, Last
week he said, “The singles mar-
ket today is largely out of the
control of its largest customer,
the jukebox operator. You have
handed over your buying power
and your great influence on mu-
sical tastes to the one-stops
and this abdication is drying
up the stream and tributaries
of popular music.

“The main stream of popular
music is growing narrower each
year as the various branches of
popular music are merging at
the same time radio stations are
an!inuaﬂy shortening their play
1515,

“It's becoming increasingly
difficult for manufacturers to
get exposure for top product,
much less .fringe material. It's
becoming increasingly difficult

International
Record & Tape Clubs

DIRECT TO
CONSUMER PLANS

(A World-Wide Service)
PLUS DOLLARS FOR YOU—

Will market test and set up your
complete company selling Enter-
tainment — Leisure — Educational
Products

0J0: Elaboracion Completa de
DISCO-CINTA CLUB—

VENTAS DIRECTAS

Otro MNegocio. Ingresos mayores en
la ampliacion de su nueva empresa.
Servicio total en Espanol en su
oficina

R. BRUN

104-20 Queens Blvd, Forest Hills,
MNew York 11375 = (212) 897-8197

Farmerly Director, Columbia Record Club,

CABS Int’l.

for a new artist to gain exposure,
too, especially if his talents or
material differ greatly from the
norm of the time.

“This fringe material—which
could give life and vitality to
jukebox programming and the
entire record industry—will dis-
appear if our industry does not
get back to individualized pro-
gramming. If we don't buy it
the manufacturers won't pro-
duce it.

“The jukebox is the only ex-
posure medium which can ac-
curately feed back public pref-
erence because each time a rec-
ord plays it registers on a play
meter. The jukebox is the only
medium by which the public
can sample at will new artists
and new material.

“But this feedback is no
longer functioning because the
production of a single is not
based on the actual public
pulse, but, because of our pas-
sivity, is becoming a pm-glj‘ct
based largely on imitations of
the few giant talents that have
made it and on merchandising
technigues.,”

Miller Int'l fo
Hold (§S) Line

o Continued from page |

Miller, which is concentrated
entirely in the budget field,
says that price hikes at the pres-
ent state of development in the
budget field are a “serious
error.” The label added that
price hikes will serve to dam-
age seriously the budget disk
“image” and will encourage
German retailers to think in
terms of further price hikes in-
stead of price reductions.

Miller challenged the Ger-
man disk industry to overhaul
completely its concept of disk
merchandising,

Miller said that it has found
tremendous response for budget
disk pricing with department
stores and consumer co-opera-
tives, and that it intends ex-
panding into the supermarkets.

Miller added that its ultra-
modern new plant at Quick-
born, near Hamburg, gives it
a sharp competitive edge in the
German disk market.

Miller’'s Europa label titles
are priced at $1.25, and those
on its Somerset label at $2.45.

[J Poyment enclozed
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“I have often wondered how many stations
come off a record because it was not delivered
into a market fast enough. The merger of widely
separated suppliers into a concentrated distribu-
tion system should greatly improve logistics of

delivery.
Pre-Ticketing

Steinberg, who thinks one aspect of such con-
centration could mean the adoption of a pre-
ticketing system, first suggested such a plan to
the National Association of Record Merchandisers
in 1964. “The dress industry,” he said, “saw the
value of pre-ticketing merchandising as early as

the 1930,

“Mercury was one of the first companies to
use electronic data processing,” Steinberg said.
“We now know each week what individual prod-
uct is doing in each major market and have for a
long time been in a position to spot unusual
activity, such as break outs, and concentrate our

attention on it.

“But there are areas where we as an industry
could have more sophistication. For example, we
need to know when a transaction is made at the

‘Business 100%: Steinberg

retail level. We're dealing with a product subject

to impulse purchase and one that is perishable.
We need daily totals.

“We also need to know when a transaction is
not fulfilled. Again, if a customer asks for a
record and it's out of stock this needs to be

relayed somehow back to the supplier. This un-
filled transaction may be a sale we never make.”

Rack’s Service

Looking further into the future, Steinberg said
he suspects that rack jobbers will begin servicing
independent dealers. “This is already happening
in some markets. This kind of service will require
research outside the rack concept and will entail

a normal risk distribution concept. Independent

of view."

dealers need to be racked with a different point

Steinberg said: “All these factors, better serv-
ice, playing a more proper investment role, real-
izing the need for more profit oxygen at all
levels, a pre-ticketin

system, all lead to the

prime idea and that 1s sustaining the music and

poetry that revitalizes our industry.
“Without the music and poetry all this sophis-
tication is meaningless."”

Atl. TV Spots to Spotlight LP's

e Continued from page [

from each album will be used
in each film and Atlantic ex-
ecutives have selected the cuts
to be used with an eye to future
release as a single.

Atlantic expects to sell the
film clips to its licensees over-
seas who, in turn will probably
sell it to TV stations abroad
who are in the market for such
items. Atlantic also may show
the film featuring Miss Franklin
at her “Homecoming” concert at
Detroit’s Cobo Hall Feb. 16.

Both the Rascals and the

Films to Spark
Decca’s Drive

o Continued from page 1

million copies since its release
in 1957.

“Flower Drum Song,” which
had okay sales as a soundtrack
set, is expected to perk anew
with the picture’s showing on
network TV. Sydney N. Gold-
berg, Decca's sales vice-presi-
dent, says that the bullish atti-
tude for “Flower Drum Song,"”
with a score by Richard Rodg-
ers and Oscar Hammerstein 2d,
is based on the sales action on

Decca's soundtrack set of
“Hans | Christian  Andersen”
when it was shown on TV

about six months ago. In turn,
he expects another good sales
showing for the “Andersen"
package when ABC-TV shows
it again next month.
Meantime, the company is
backing the three soundtrack
packages with a February re-
lease of 12 albums on the
Decca and Coral labels. Fea-
tured in the release are al-
albums by Earl Grant, Carmen
Cavallaro, the Tres Bien, Bill
Anderson and Jan Howard,
Loretta Lynn, the Wilburn
Brothers, Burl Ives, Rafael Men-
dez, the Clebanoff Strings,
Tommy Drennan and the Mon-
archs and the Pet of the Pipers.

Million for Dionne

NEW YORK—Scepter Rec-
ords reports selling more than
one million copies of Dionne
Warwick's two-sided hit single
"I Say a Little Prayer" and
"Theme From WValley of the
Dolls.” Scepter 1s not a mem-

ber of RIAA.

- wAvVWwamericanraciohister-com— -

Franklin films will be ready for
distribution to TV stations
around the country and abroad
by mid-February. Charlatan is
now working on a distribution
setup, which it hopes to have
in operation by mid-March,
whereby it will handle the ship-
ping out and the picking up of
the film from the local TV sta-
tions. The distribution of the
films, according to the Atlantic
spokesman, has been a time
consuming problem to the rec-
ord companies.

Charlatan Productions is run
by Tom Rounds and Peter
Gardner. Rounds formed the

Charlatan company a little
more than a year ago after a

hitch as program director of
KFRC, a top-rated station in
San Francisco. Charlatan has
been making films plugging
single product for Columbia,
MGM/ Verve and Warner Bros./
Reprise, among others. The firm
also has done special film work
for the movies and TV shows.

Georgia Bill on Lyrics
Gets Watered Down

o Continued from page 1

ment not to print the lyrics of
all recorded songs on album
jackets or record envelopes, or
attached to magnetic tape.

“Mr. Mullinax, who no inten-
tion of trying to destroy the re-
cording industry here, has
agreed to amend all portions of
his proposal,” Geldbart said.

This bill would have been
disruptive, many recordmen
felt, to any firm selling records
in Georgia. Mullinax, who is a
radio station owner in La
Grange, Ga., is said to have
made two basic changes. The
new bill will not require that
Iyrics be included with the rec-
ords, and violation of the
amended proposal would be a
misdemeanor on the first of-
fense, punishable only by a
light fine.

Laurie Adds
R&B Distrib

NEW YORK — Laurie Rec-
ords made a move into the r&b
field through a distribution deal
with Drew Records in Detroit.
Laurie will act as national dis-
tributor for part of the Drew
line in addition to the regular
Drew distribution set-up. The
first release under the new agree-
ment is “Instant Heartbreak™ by
the Precisions.

Dick Vanderbuilt, head of
Laurie field promotion, is on a
two-week Midwest trip to pro-
mote other Laurie releases in-
cluding "Just for Tonight” by
the Chiffons, “A Question of
Temperature” by the Balloon
Farm, and "“Sweet Little Inno-
cent Lorraine” by the Clock-
Work Orange.

The amendment instead
would state that a recording
company provide, upon written
request from the parent or
guardian of a juvenile, the
lyrics to any specified song
within a period of 30 days from
the time of such reguest.

Up to Distrib

“This is not hard to live
with,” Geldbart said. “Actually,
it would become the responsi-
bility of the distributor, since
he is the highest level agent of
the record firm within the
State of Georgia." Geldbart
said everyone at the meeting
felt that Mullinax was com-
pletely sincere in his efforts to
bring about an anti-obscenity
policy, and felt that no one is
in favor of harboring obscene
records.

“Any parent who feels his
youngster has brought home a
single or album with dirty
Iyrics need only make a written
request for a copy. The manufac-
turer has a copy, so providing it
will be no problem. Actually,
though we may have several
requests at first, I don’t antici-
pate any great number over the
long run,” Geldbart said.

Earlier, it had been indicated
that growing constituency op-
position had slowed down the

movement of the original
mecasure.

Ed Killoren, attorney repre-
senting the Record Industry

Association of America, said the
original version would have
damaged the industry irrepara-
bly. Several groups, including
the Georgia Chamber of Com-
merce and the State Retailers'
Association, had expressed op-
position to it. “There won't be
much in the way of opposition
to it now,” Geldbart said. “In
fact it might be a model bill.”
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Musical Instruments

Guitar Interest at College
Level Primarily Classical

CHICAGO — A few colleges
have opened their music school

curricula to the guitar—ensur-
ing that more future high school
music teachers are getting ex-
posed to the instrument—but
the existing college programs
are almost exclusively classical.
No pop guitar program of note
at the college level has been
reported.

As reported here in several
recent articles, virtually no for-
mal guitar instruction programs
exist at the high school level,
despite the fact that 10 million
persons are playing the puitar
now and the market is about
1.5 million instruments per year.

The pioneer guitar instruction
program proposed by New
York guitar teacher Kent Sidon
for that State's high school cur-
riculum caught the interest of
the musical instrument industry
enough to be considered for sup-
port by the board of the Guitar
and Accessories Manufacturers
Association (GAMA) at ifs
recent board meeting. It was
considered, yes, but rejected as
a program worthy of 310,000
grant,

High school music educators,
meanwhile, snub the guitar uni-
versally as a legitimate learn-
ing and performing instrument,
The typical high school band-
master views the guitar as re-

By RAY BRACK

presentative of inferior musical
tastes,

Progressive thinkers in the
musical instrument business at-
tribute much of this attitude to
community pressures for a band
and an orchesira and the fact
that most high school music
teachers were taught band and
orchestra instruments in college
but received no familiarization
with guitar,

This is changing now, re-
ported the American Music Con-
ference recently, at least so far
as classical guitar is concerned.

Classical guitar courses for
credit are now offered by the
University of Miami at Coral
Crables, California’s University
of Redlands, the Conservatory
of Music at the University of
Missouri, the WNorth Carolina
School of the Arts, American
University in Washington, Hartt
College of Music at the Uni-
versity of Hartford, Western Re-
serve  University in Cleveland
(experimental program), Loyola
University in New Orleans, the
New England Conservatory in
Baltimore, Immaculate Heart
Boston, Peabody Institute in
College in Los Angeles, Catho-
lic University of America in
Washington, Butler University
in Indianapolis, among a few
others.

Many musical instrument
dealers and manufacturers view

the acceptance of the guitar in
the public schools as an impor-
tant factor in the growth of the
market as was the early adop-
tion of band and orchestral in-
strument teaching and perform-
ing programs in schools. But
the teachers must come first. It
is significant that all the com-
bos which play for high school
hops today learn and practice
their instruments with no of-
ficial school encouragement, It
15 also significant that high
school hops and teen-age clubs
draw one hundredfold the teen
audience annually attracted by
high school band and orchestra
concerts. The latter events, the
casual observer notes, are at-
tended primarily by the adult
community.

Floyd T. Christian, Florida
State Superintendent of Public
Instruction, admitted recently
that high school music programs
in his State are involving only
5 per cent of all students.

"What are we doing for the
other students?” he asked rhe-
torically. “To say that those
other students do not like mu-
sic would be wrong, for we
know they do. We know that
music is big business in this
country, and that the teen-age
market is the biggest. Listen to
any radio station any time of
the day. It may not be your
kind of music, or my kind of

W.M.l. Sales Up 50%

CHICAGO — While the mu-
sical instrument industry at
large has been reporting 7 per

cent sales increases for 1967,
W.M.L. Corp. in suburban Evan-
ston, 1ll., reported 50 per cent
increase In sales of musical mer-
chandise over 1966.

The increase, company offi-
cials said, resulted in the big-

gest sales year in company his-
tory, They attributed the in-
crease to “‘extensive advertising
at the consumer level, dynamic
merchandising programs and
competitive pricing" of products.

W.M.l. distributes Teisco Del
Rey guitars, Checkmate amps,
Teischord combo organs, Del
Rey drums and an extensive
line of accessories.

Seek Trade Aidon Poverty

CHICAGO — The music in-
dustry is being asked to assist
this city's youth this summer
by the Chicago Committee on
Urban Opportunity, Chicago's
official anti-poverty agency.

Manufacturers and whole-
salers are being asked to donate
musical instruments for musical
groups in 14 poverty areas of
Chicago. The groups are being
formed with youths from 14-19
years old.

Last summer, a poll of youths
participating in committee-spon-
sored activities showed that 39
per cent expressed a strong de-

music, but it is music—and our
youngsters are listening. This
is all of them—not only the 5
per cent in our schools who
are in music classes.”

Christian concluded: “We
need to devise a method or
program to reach not only the
5 per cent but the 100 per
cent. And if it takes guitar les-
sons or some of this so-called
modern music, maybe that's the
route we ought to take.”

sire for music training, Mayor
Richard J. Daley is chairman
of the committee with Dr. De-
ton J. Brooks as executive di-
rector.

Brooks explained, “This gen-
eration of youths is the most
musically dedicated in our his-
tory. They live with sound day
and night—and they help deter-
mine what sounds are played.

IN LIVE PERFORMANCES and
recording sessions, Good and
Plenty will be using the Coral
electric sitar under terms of a
new endorsement contract.

ASK HERMAN

ABOUT

... WHY THE

s—o==|
UNISPHERE

IS THE OFFICIAL MICROPHONE
OF HERMAN'S HERMITS ON TOUR

A wildly cheering audience is great—
except that the stage microphones better
have the ability to pick up the sound of
Herman's Hermits and not the fans
(bless 'em). The world-fumous Shure
Unispheres on stage do exactly that be-
cause they're designed to pick up sound
from the front and suppress close-up
breath “pop" while uniformly rejecting
unwanted sounds from sides and rear ., .
thereby eliminating howling “feedback™
or “boominess.” That means vou hear
Herman'’s Hermits, naturally, regardless
of the audience sound. Pretty tough test
for a microphone—routine for the in-
comparable Unisphere.

See your
local music dealer
or write:
SHURE BROTHERS, INC.
222 HARTREY AVE.,
EVANSTON, ILL. 60204

i 1968 Shure Brothers, Inc.
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Talent

Price, Routledge Fine in ‘Darling’

NEW YORK — “Darling of
the Day,” a variable, old-fash-
ioned musical opened at the
George Abbott Theater here on
Jan. 27 with the main assets
being fine performances by the
show’s two stars Vincent Price

TOMMY FINCH, cobra Rec-
ord artist, is starting the New

Year With a Hit . . . ""Spirit of
68.”" . . . Distributors, some
areas still open. . . . Write

. wire . .. call. .. Cobra

Records, P. 0. Box 22, New
Holland, Pa. (Dee Jays write
for your copies. . . . For the
best in Promotion write Brite
Star Promotions, Newbury,
Ohio.) See Brite Star's ads
in Today's Billboard Class.
Mart.

Unsurpassed in Uuality at any Price

X

GLOSSY
PHOTOS

8¢ =i 8x10

1I'HI-D L'DTE

$11.95 per100 +
Past Cards

8x10 COLOR
$175.00

3,000 Postcards
$120.00

SFI'IEIII Color

A Division of JAMES ). KRIEGSMANN
166 W. 46th 5t., N.Y. 36 PL T7-0233

and Patricia Routledge. RCA

Victor has original cast rights
for the Theater Guild-Joel
Schenker production.

The show is based on Arnold
Bennett's “Buried Alive,” with
Price playing Priam Farll, the
painter whose butler is buried
in Westminster Abbey in his
place, and he assumes the seem-
ingly-carefree life of the de-
ceased butler. Miss Routledge
played Alice Challice, the fiance
of the valet through a matri-
monial agency, mail courtship.

After a lengthy first act,
“Darling of the Day"” produced
several bright spots, ncluding
“Not on Your Nellie, "which was
led by Miss Routledge, whose
portrayal was a delight through-
out, disarming yet polished. The
number was the show-stopper
of the evening.

Price, in his first Broadway
musical, was well cast as the
painter and his singing was
adequate enough, especially in
his two big numbers, “To Get
QOut of This World Alive,”
where he muses on changing
places with the butler, and
“Butler in the Abbey,” when he
assures a court that to officially
declare him Priam Farll would
mean a butler was buried in
Westminster Abbey.

The supporting cast also was
quite capable, especially Peter
Woodthorpe as the unscrupu-
lous art dealer and Brenda
Forbes as Lady Vale, patroness
of the supposedly-dead Farll,
Their duet “Panache” was an
effective comic number.

Among the musical’s draw-
backs, in addition to that long

first act, is the period, early
20th-century England, which is
becoming overused as a locale,
and the lack of a really out-
standing song, despite the fact
that two of the top writing

talents, composer Jule Styne and
E. Y. Harburg, wrote the score.

The dance music by Trude
Rittman and Lee Theodore's
choreography were effective.
Good performances in support-
ing roles were turned In by

Teddy Wilson, Marc Jordan,
Beth Howland and Reid Klein.
FRED KIRBY

HERE’'S WHAT
DAILIES SAID

NEW YORK — “Darling of
the Day,” a musical starring
Vincent Price and Patricia Rut-
ledge, with a score by Jule Styne
and E. Y. Harburg, opened at
the George Abbott Theatre
Jan. 27. Following are excerpts
from reviews by the daily news-
paper critics:

TIMES: “Blandness and stale-
ness are the problems. The score
is slight.”

NEWS: “. . . a bountiful mu-
sical. High on the credit list
stand Jule Styne, the composer,
and E. Y. Harburg, the lyricist.
They have turned out a double
handful of jaunty songs.”

POST: "It has charm, tune-
fulness, humor, imagination, a
good book, impeccable taste and
a handsome production.”

T OO O O RO AT

Mendes Beats a Strong
Show at Philharmonic Hall

NEW YORK—In an age of

psychedelic music and other
ear-shattering sounds, the beat
of the Brazilian easy-swinging
bossa nova continues to be a
vital sound in the record-music
industry. And there's no better
south-of-the-border music than
that which beats from Sergio
Mendes and Brazil 66, the
highly successful group who re-
cord on both A&M Records
and Atlantic Records.

Mendes’ popularity is well
documented not only by his hit
records but also by the fact
that he was sold out for both

fever tree

IS coming

his Philharmonic Hall concerts
Saturday evening (27). The sex-
tet consists of two girl singers,
Janis Hansen and Lani Hall,
and Jose Soares, percussion,
Bob Matthews, bass; Joao
Palma, drums, and Mendes,
piano. Their act is smooth and
well organized, led by Mendes’
strong, able hands on the pi-
ano and his driving force as
conductor.

Herbie Mann, jazz flutist,
made a surprise appearance,
for one samba-rocker, “Daytrip-
per.” The improvisational ses-
sion rang with excitement as
Mann and Mendes showed bril-
liant styles.

The Fifth Dimension, Soul
City label artists, opened the
concert with an hour of songs
that ranged from soul to their
hit, “Up, Up and Away." The
quintet was backed by the tal-
ented instrumental foursome
they tour with. The Dimension
is a versatile unit, and though
billed as an extra attraction,
provided more than their share
of the evening’s vitality and
entertainment.

ROBERT SOBEL

Pitney Award

NEW YORK — A photo cap-
tion in last week's Billboard
said that Gene Pitney, Musicor
artist, received his second silver
disk award in Great Britain for
“Something's Gotten Hold of
My Heart” on EMI's Stateside
label. The caption added that
the award i1s made for sales of
“250 copies.” It should have
read 250,000 copies.”
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Delightful Remembrances of
Thmgs Past as Seen by Cosby

NEW YORK — Bill Cosby,
everybody's favorite spy, came
in from the cold, Jan. 28
to delight a following at Phil-

harmonic Hall. Liberty artists,
the Pair Extraordinaire, bal-
anced the bill which found
Cosby revisiting old neighbor-
hood buddies, supplying a
child's-eye view of parents and
playing a dual role in MNoah’s
Ark.

Cosby, who records his com-
edy and now sings on the War-
ner Bros. label, owns a style of
delivery as natural as conversa-
lion, acutely perceptive yet airy
when treated with the Cosby
tease. His child-like stammerings
and digressions sketch a picture
with  mischievous glee and
good nature, And accompanied
with a burlesque of rubber
smirks, popping eveballs and a
liquid lankiness. Cosby’s rou-
tines are a feather under the
heart. He is one of our best

comedians, and his modesly
and warmth polished his act with
personal charm.

Displaying the form he shows
weekly on NBC-TV's "l Spy”
with Robert Culp, Cosby re-
visited Weird Harold, Fat Har-
old and the scene of some of the
more memorable pranks and
their leftover glory. He remem-
bered also the built-in author-
ity of his father's booming bass,
always resonant in reprimand-
ing young Coshy. In turn, he
recalled the frustration of teach-
ing his own children how to
swim in the backyard pool. To
Cosby's fans, he was Mark
Twain in Wonderland, a peep-
ing, lurking elf able to tickle
an audience just by being him-
self,

The Pair Extraordinaire,
singer and bassist, supplied some
lively music, but their slick,
tasteless comedy and discon-
nected banter hung a cloud over
their music. ED OCHS

‘Flowers’ Droops as
Songs, Acting Score

NEW YORK — The off-
Broadway revival of the Truman
Capote-Harold Arlen “*House of
Flowers” turned out to be dis-
appointing despite good songs
and good performances. The
voodoo musical, which opened
at the Theatre de Lys on Jan.
27, was hampered by a small
stage, small orchestra and la-
bored book. United Artists Rec-
ords has original cast rights for
the revival.

Josephine Premice, who plays
Madame Fleur, the madam of
the Caribbean island brothel,
handles the role well with the
necessary boughty manner, but
has only one solo “Somethin’
Cold to Drink,” far less than
Pearl Bailey had in the original
Broadway version.

Yolande Bavan is charming
as Ottilie; her “1 Never Has
Seen Snow.” is a standout. As
her mountain - boy husband,
Royal, Robert Jackson also fares

well. Thelma Oliver almost
steals the show as Pansy, while
Hope Clarke excelled as Tulip,
Their “Two Ladies in De Shade
of the Banana Tree” and “Wait-
in"" were topnoich and they
also teamed well with Miss Bavan
in “A Sleepin’ Bee."

But, the capable perform-
ances couldn’t hide the tedi-
ousness of the book. The show
actually was at its best when
approaching camp, such as
Carla Pinza's delightful Senorita
Maria. Miss Oliver and Novella
Nelson, the Madame Tango,
both tossed off their comic lines
effectively.

While the choreography of
Talley Beatty served its pur-
pose, the small stage definitely
was a problem. The Caribbean-
style melodies also lacked such
instrumentation as strings and a
steel band. Joseph Hardy staged
the production.

FRED KIRBY

Guthrie Drawing ‘Em In

LOS ANGELES — Arlo
Guthrie’s droll humor and his
blues saga about “Alice's Res-
taurant™ are luring folk fans to
the Troubadour.

Guthrie’s Jan. 23 opening
marked his debut here since
his smash appearance at the
Newport Folk Festival last year,
The young man with the nasal
voice and the long flowing curly
hair snug under a black cow-
boy hat, enjoys keeping his audi-
ence laughing. His 20-minute
version of the comedic track
from his debut Reprise LP is
the highlight of the presenta-
tion.

Guthrie sang only five songs,
including “The  Motorcycle
Song” a foolish, nonsensical
waste of time, a sardonic “Lyn-
don Johnson Sneak in Blues"
and a too quickly ending “The
Pause of Mr. Claus.”

His accompanying bassist and
drummer have merely to lay
down the simplest of rhythm
patterns for Guthrie's voice and
his unamplified guitar work
shout out as strongly as if there
were a chorus of wvoices on
stage. Guthrie's wit is easily un-
derstood and he chooses to at-

tack, pierce and probe a topic
in a straightforward manner
rather than going into symbol-
ISMS.

Hearts and Flowers opens the
bill, with fare soft and sublle,
punctuated by an autoharp and
good three-part harmony.

ELIOT TIEGEL

S. I
Archie Shepp re-signed with
Impulse Records. His next album
will be “The Magic of Ju Ju."...
Ars Nova signed with Elektra
Records. A single, “Pavan for My
Lady,” and an album by the
group are slated for late February
release. . . . MGM inked Julie
Budd, who will be produced for
the label by Herb Bernstein. Her
first single will be “Yesterday's
Sunshine™ and “New Hope.”...
Eddie Hazel signed a one-album

deal with Eden Records. Release is
slated for this month.

Say You Saw It in
Billboard
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Smothers Writer
Plays It Serious

By ED OCHS

NEW YORK — Mason Wil-
liams, co-writer of CBS-TV's
“Smothers Brothers Show,"” came
to New York last week mainly
for two reasons: to promote his
upcoming Warner Bros. album

and to preside at a pop arl
exhibition at the Museum of
Modern Art featuring his life-
size photograph of a Greyhound
bus.

Of the two, the album,
“Mason Williams Phonograph
Record,” i1s the easier to ex-
plain. It is the comedy writer's
first major recording effort. The
LLP, original as some of Wil-
liams' TV sketches, boasts an
overiure made up of all the
melodies in the album. By the
potpourri of songs inside, the
LP threatens to be a zany ad-
venture in listening. Among the
selections, all written and sung
by Williams, are a solo banjo
tune, orchestrated rock numbers,
harp and string ensembles, clas-
sical guitar, a taste of country,
a baroque bossa nova, a comedy
song and a movie theme. But
the giant paper bus is another
story.,

“It began by accident,” said
Williams. “Sort of a put-on that
grew.”" Folded into an 11-pound
cardboard box, the project is
boldly titled on the cover,
“BUS,"” and in smaller type it
says: “by Mason Williams.
Warning—Do not open in the
wind." *l made 200 copies,” he
said, “So far I've sold about
150. 1 charge only what they
cost me—3$35 each—so 1 don't
make any money on it
The oversized bus was merely
another whim-come-true for a
man who has roadtested a
Royal typewriter by throwing it
out of a car, and “painted” a
sunflower by skywriting stem
and leaves around the sun—
which was the blossom,

Though Williams writes for
the popular Smothers Brothers
and wears a Mickey Mouse
watch, he is surprisingly quiet
and concerned about his work,
its quality and progress. About
Tom Smothers, Williams says,
“He is getting very tired of play-
ing ‘stupid" and it's getting
harder for him to maintain his
TV personality and function
openly as his real self. Tom
is intelligent and intensely in-
volved in satire, writing and
world matters. He is very m~
terested in helping l}ﬂi}plﬂ
Tom recently participated in
MNew York's Broadway for Peace
benefit. Dick Smothers, Wil-
liams adds, “is prﬂhahly the
best v.tralghtman in the busi-
ness.’

As co-writer with Alan Blye,

AT O ARSI

MANAGERS WILL
HOLD A BENEFIT

LOS ANGELES — The Con-
ference of Personal Managers,
West, will present a benefit all-
star show March 9 at the Santa
Monica Civic Auditorium. The
proceeds will go to the Motion
Picture and Television Relief
Fund's $40 million endowment
and building campaign for the
construction of medical, housing
and recreational facilities at the
Motien Picture Country House
and Hospital in Woodland Hills,

TR
18

Williams tries to keep contro-
versy alive on the “Smothers
Brothers Show.” Said Williams,
“"We're just trying to wake peo-
ple up a little, open a few eyes—
not trying to pass off our politi-
cal opinions. We're trying to
show that this censorship thing
is foolish. The ‘Smothers Broth-
ers Show' has three censors while
most shows only have one. Be-
cause of the guality of the show,
I think that the ‘Smothers Broth-
ers Show' is watched even by
those people who don't normally
watch TV.”

Williams is writing the sum-
mer replacement for the “Smoth-
ers Brothers Show"” along with
comedian Pat Paulsen. Williams’
LP, soon to be released on War-
ner Bros,, is another labor of
love by Williams in the serious
business of comedy, “The de-
mand for comedy material is in-

Phil Gernhard Asks Industry

CLIVE J.
CBS Records,
singer-composer Laura Nyre who
will scon be making her debut
on Columbia Records.

DAVIS, president of
stands behind

credible,” he adds. “For me,
it is serious writing, demanding
and difficult, and 1 wouldn't
want to do anything else.”

Cotton Plants Great Pkg.
Of Down-to-Earth Blues

NEW YORK—James Cotton,
a showman extraordinaire, left
an audience at the Cafe au Go
Go Jan. 25 on their feet beg-
ging for more. More of one of
the raunchiest harmonicas in
the nation, more of real down-
to-carth blues, more of every-
thing James Cotton has to offer.
And his group offers everything
from one of the best honky
tonk pianos, played by Alber
Eugene Gianquint, to somer-
saults in the aisle by Cotton,
wrapped up in the nitty-gritty
of a song such as “Let Your
Love Light Shine." This song
packed the most power of the
evening, building in tempo,
then breaking down for a rec-
itation, and building up in
tempo higher and higher.

Cotton, a Verve/Forecast
artist who performed in the
Muddy Waters band for 12
yvears, comes out of the Arkan-
sas/ Mississippi belt. He claims
his harmonica playing is reflec-
tive of Rice Miller, who went

to

Crack Down on Phony Producers

NEW YORK — Phil Gern-
hard, Florida-based independ-
ent producer who does ses-
sions throughout the South, this
week proposed that the record
industry take steps to warn the
public about transient promot-
ers posing as independent pro-
ducers.

According to Gernhard, the
promoter will attend a record
hop, approach one of the
groups, and suggest that the
group has enough talent to cut
a record.

He will give the group leader
his card, telling him that if he’s
interested, to call him at the
hotel. The leader, generally a
teen-ager, will then tell his par-

By AARON STERNFIELD

ents, who usually accompany
the youngster to meet the pro-
moter. At this point, the pro-
moter will agree to do the ses-
sion, But he'll get the parent
aside and explain that while
he (the promoter) is willing to
sink his own money into the
budding young artist, he is not
able to swing the “payola”
which is needed to get the rec-
ord off the ground. At that
point, the parent is an easy
mark.
Takes $500-$2,000

The parent then signs a con-
tract for one record. The pro-
moter takes what he can get—
generally from $500 to $2,000,
The producer explains that he

Hamilton at Nashville Rm.

NEW YORK — Although
lacking the sitar accompani-
ment of his current hit record,
the live version of “Little World
Girl” that George Hamilton 1V
performed Wednesday (31) at
the Hotel Taft's Nashville Room
was packed with dynamic pop
appeal and as close to the ree-
ord version as his lead guitar
and bass players could make it.

The RCA Victor Records art-
ist was backed on the record
session by Chet Atkins on sitar,
Under a new contract with the
record label, Atkins and John
D. Loudermilk co-produced the
session. Hamilton introduced the
song on his show as a “nitty
gritty,  uptight,  psychedelic
country song . . . | called it
country flower power.”

Hamilton, one of the fore-
runners of country artists who
rely heavily on folk material,
included in his repertoire Gor-
don Lightfoot’s “Early Morning
Rain” and *Steel Rail Blues,”
both have been country hits by
Hamilton and both were ex-
tremely well done in his show.

But the best musical accom-
plishment by Hamilton of the
night, except perhaps his “Little
World Girl,” was John D. Loud-
ermilk’s "“Break My Mind."
Hamilton played a three-quarter
size Gibson, Leading off the
night’s entertainment was Terry
White, Capitol Records artist

who heads the house band, Lee
Arnold, music director of WIRZ,
emceed the show.

CLAUDE HALL

Techniques End
Extended Tour
Of 15 Cities

CHARLOTTE, N. C. —
Smash Records’ Jay and the
Techniques finished a three-
week, 10,000-mile tour through
15 cities here last week.

The group immediately left
for Allentown, Pa., their home
base, for a few weeks' rest.

The group's tour, of the type
that Mercury Record Corp. has
been according its hot acts of
late, began Jan. 6 at Cleveland.
They traveled in a 20-seat, spe-
cially equipped Convair air-
craft.

The group, which is on the
charts with “Strawberry Short-
cake,"” visited some 40 radio sta-
tions and 30 teen-oriented TV
shows.

The highlights of the tour
was In Houston, where the
group entertained at half-time
during the nationally televised
UCLA-Houston University bas-
ketball game played before
55,000 people at the Astro-
dome.
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I5 not going to tie up the artist.
By this, the parent is led to be-
lieve that when the record
breaks big, the artist is free to
sign a fat contract with a major
label. The contract also calls for
artist royalties on the record.

The promoter actually does
buy time at a local studio—
for about $100, and he does
press 100 records for about
$80. Thus, he fulfills his part
of the contract.

Publishing is the frosting on
the cake. The promoter tells
the parent about the joys of mu-
sic  publishing, and tells him
that he can get the artist set
up in a publishing firm for $100
or 5200, depending on the size
of his bank account.

Provides Forms
The promoter’s action in sel-
ting up a publishing firm con-
sists of providing the artist with
BMI and ASCAP forms. Ac-
cording to Gernhard, these pro-
moters generally work one area
for about three months, then
move off to greener pastures,
In addition to the amateur art-
ists, the legitimate independent
production men are being hurt
by this practice, Gernhard feels,
(Continued on page 44)

Nice Sharp

NEW YORK — A talented
English hard rock group, the
Nice, which opened its first
American engagement at the
Scene on Monday (29), dis-
played a high degree of mu-
sical ability and an organist,
Keith Emerson, who could be
one of the top rock musicians
around. He certainly is one of
the wildest. The quartet’s first
U. §. single, “The Thoughts
of Emerlist Davjack,” has been
released on Immediate Records.

In one number Emerson
flashed between two Hammond
Organs, but it was in “Rondo,”
the final number of the first set
on Wednesday (31), an instru-
mental, that Emerson blazed.
His music was intricate and in-
tense; he pulled and shoved
the organ, even turning the key-
board toward the audience

under the name of Sonny Boy
Williamson (not the nngmall
He started with “Off the Wall,”

a raunchy, funky nurnhe:r.
then shifted into “"Don’t Start
Me to Talking or I'll Tell
Everything 1 Know,” with
strong piano backing by Gian-
quint, Luther Tucker, guitarist,
and Gianquint, in harmony on
a repeating pattern made Cot-
ton’s “Something on Your
Mind™ shine.

The Blood, Sweat and Tears
group of Al Kooper exhibited
also a funky sound, reminiscent
of a big band blues band ex-
cept for two factors. One is that
Al Kooper led all tunes with
excellent organ effects. The
tune “More and More” ap-
pealed most to me, a hard rock,
driving blues song emphasized
by brass and psychedelic gui-
tar. "So Much Loving" weaves
through a symphonic musical
structure, then becomes discord-
ant, purposely, on ending. A
very good group; this first al-
bum, due out soon, should be
Explnswe

Another group, in lralnlng at

(Continued on page 44)

Jackie and Roy
Keep Their Cool
Electronically

NEW YORK — Jackie and
Roy have gone electronic, but
they still maintain their non-
psychedelic cool. Roy now ac-
companies his wife on an elec-
tronically gaffed piano, with
backing from a Fender bass and
drums. It's not a big beat sound.
The electronic effects are used
sparingly to give dimension to
Jackie's polished performance
and to Roy's relaxed and cas-
ual vocal accompaniment.

“Stay With Me Forever," an
original ballad which could be
a strong dance tune, was per-

. formed with style by Jackie.

And so was another new bal-
lad, “Counting.”

Jackie and Roy teamed ef-
fectively on "“Runaround,” a
comic song with mile-a-minute
lyrics, as they did with John
Sebastian’s “Didn't Wanna Have
to Do It” and the Beatles “We
Can Work It Out,”

The husband-and-wife team
has recorded for MGM/Verve,
but now has no record company
affiliattion. This should be a
temporary situation,

AARON STERNFIELD

Musicians

once; he wvaulted the organ,
played it from the other side;
he stood on the keyboard and
snapped a whip. But through
the torrent of sound, the mu-
sic came through.

Brian (Blinky) Davison, pro-
vided a steady beat on his
Slingerland Drums throughout
the set with “She Belongs to
Me,” one of his top numbers.
The two wvocalist, Lee Jackson
on Fender Bass and David
O'List on Fender Guitar, were
capable, but the group's main
strength is in its instrumenta-
tion. The young Scene crowd,
which usually dances during the
sets, as they did with One,
an English-oriented American
group also on the program, lis-
tened, watched and enthusiasti-

cally respﬂnded.
FRED KIRBY

FEBRUARY 10, 19468, BILLBOARD
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Radio-TV programming

CBS-FM’s ‘Young Sound’ Bows
Feature to Spotlight Singles

By CLAUDE HALL

NEW YORK—"The Young Sound,” the syn-
dicated package developed by CBS-FM and aired
on its owned-and-operated FM radio stations
across the country, has just launched a special
feature to spotlight new singles. This could be
a boon to the record industry. New records will
be billed probably as "The New Sound of the
Young Sound” and the artist and title will be an-
nounced, according to John DeWitt, music direc-
tor of the CBS-FM operation. DeWitt said that
he would be exposing about 10 new singles a
week, “but only if they have hit potential,” He
felt that this would add tremendous listenership
value to “The Young Sound” package, “because
we obtain copies of records here many times
several days before the record company distrib-
utes them to radio stations in general.”

This means that stations using the “Young
Sound” package, all FM operations, could con-
ceivably score with “exclusives” on new records.
Besides the CBS-FM stations, the package is aired
on more than a dozen other stations and William
Greene, who heads CBS-FM, has stated that
several more FM stations will soon be joining.

The special exposure of singles, a reversal in
general of the programming policy of the Young
Sound, has already started in New York and
should spread to the other CBS stations in the
next few weeks, The Young Sound has achieved
fairly decent ratings in New York, but Greene
recently added a personality—Wally King—on

the morning show for New York only. Previously,

all records were back-announced every quarter
hour. This is still the case on the syndicated
show. However, the spotlighting of singles would
mean a change. Greene's original concept of the
format of the show was “today’s sound by today's
artists,” but avoiding the raucous sounds. This is
still the way things are done, although it does
give considerable exposure to artists it feels fit its
sound. This includes Jim and Jean on Verve/Fore-
cast, Toni and Terri on Monument, the Eighth Day
on Kapp, and the Love Generation on Liberty.,

DeWitt said that one reason for the decision
o announce new important singles was that the
office had been receiving four or five telephone
calls an hour from people wanting to know what
was being played.

0 0 A
EDITORIAL

Promote Grammy

The high point of the year for the record artists and the record
companies is the annual Grammy Awards night of the National
Academy of Recording Arts and Sciences (NARAS). It's a magic night
. . . equally the equivalent of the Oscar Awards night of the movie in-
dustry. This is the night of the year for the people who provide the
music you play. You can help make the night even more memorable.

| call upon every radio station in the nation to get behind the
Grammy Award nominations. You can feature on-the-air contests,
asking listeners to guess who'll win the final award. This can be
tailored to fit your format, Record distributors and dealers are only
eager to participate and help out. Perhaps, records can be the prizes.

You'll be receiving a list of the nominations within the next week
and Billboard will also print a list. :

You can also help by keeping the night of the awards—Feb, 29
—in the minds of your listeners. By promoting the NARAS Grammy
Awards, you only help yourself. You will soon be receiving a kit
from NARAS with suggestions for promotions. If you need any
further aid, please contact George Simon, executive director,
NARAS, 212-PL 5-1535,
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KSFR-FM Moves & Woos Adults

By BRUCE WEBER

WITH THE HELP OF TEX RITTER and Kaye Stevens, Mike Douglas
(with mike in hand) hands out gold plaques to the Hollies of Epic
Records. Awards were presented on a recent program of “The Mike
Douglas Show."” Awards, representing million-sellers, came from Epic
Records for “Carrie Anne"” and Imperial Records for “Bus Stop.”
“Stop, Stop, Stop,” and “On a Carousel.”" In addition, the Hollies re-
ceived an award for a $1 million in sales on *“The Hollies Greatest
Hits'" on Imperial.

PERSONALITY PROFILE
Disk Business Rules

Play: WPGC’s Duffy

WASHINGTON — “Radio

much of one kind of sound.”

SAN FRANCISCO—A subtle, but gradual,
programming switch is giving KSFR-FM, the

70,000-watt Metromedia listening outpost here,.

new acceptance. By straying from its vintage
“classical only” format to a college of lively
sounds, KSFR-FM is now wooing a contemporary
audience.

Al Covaia, program director, has sandwiched
a new weekend “underground music” format
around the station’s more conservative midweek
music concept.

Specifically, “adult rock,” the most recent con-
tribution to the evolution of music, according to
Covaia, 15 featured weekends on the station's new
“Underground Sunshine” program.

Add a weekend folk music program, “Travel-
ing Drummer,” and a mainstream jazz-rock-folk
show from midnight to 6 a.m., and you have a
station going after San Francisco’s numerous “un-
derground"” listeners.

Forced to Change -

“Musical demands by contemporary listeners
have changed FM programming and forced sta-
tions o create a new concept in programming
music,” believes Covaia. “We're straying away
from classical and strait-laced formats in favor
of contemporary sounds,” he says.

“Underground Sunshine™ will emphasize longer
album tracks, without interruption, in an attempt
to musically delineate trends in modern song com-
position,” asserts Stefan Ponek, host of the Satur-
day night program.

list varies from 40 records some

Originally a product of the Avalon and Fillmore
Auditorium, and of such local groups as the Jef-
ferson Airplane, Big Brother and the Holding
Company, adult rock has transcended all previ-
ously established lines of categorization, such as
jazz, folk, rock, blues and classics.

About adult rock, Ponek says:

“This merging of styles and rejections of previ-
ous limitations in creative musical expression has
produced some of the most exciting music.”

A lot of adult rock is just noise, says Ponek,
“but what I'll be trying to do on "Underground
Sunshine' is to feature the music that is reaching
deeper into the soul for blues and higher for raw
emotion than any previous white-American form.

A Set Pattern

KSFR-FM's midweek programming follows a
set pattern: light classics, 6 to 9 a.m. with Ponek;
“Men of Music,™ a classical hour with Covaia;
“Stereo Showcase,” lush concert sounds, 10 to
noon; “Matinee a la Carte,” accents music of the
light baroque and classical, with Ponek; "“Music
and Words,” two hours of spoken word albums,
2 to 4 pm.

Lee Whiting, who does the folk stint on week-
ends, dominates the dial from 4 to midnight with
“Concert Carousel,” pop and show tunes; “Concert
by the Bay" and “Variety of Music.” Jim Eason
has the owl shift, midnight to 6 a.m., with pop,
jazz, rock and folk.

But it's the weekend “underground” program-
ming that has the natives stirred up.

WKYC Bows Power Radio

stations are really at the mercy
of the record business,” said
Warren Duffy, program direc-
tor of Hot 100 formated WPGC
here. “If the pop record prod-
uct on any given week is weak
it hurts the radio station. If
the whole record business goes
into a bag, like it is now for
psychedelic music, a station runs
the risk of losing a big segment
of its audience by playing too

It's so difficult to maintain
a playlist of 50 good records
that WPGC, the dominant Hot
100 format station here, uses
oldies to “neutralize” the situa-
tion, said Duffy.

“It's not difficult to come up
with a Best Bet because there's
a lot of good established artists
turning out product. The dif-
ficulty is finding 50 good rec-
ords.” Duffy said that his play-

week to 60 records. “But I won't
play the bad stuff,” he said. He
thought that product around
Christmas was terrible.

“1 would not get off oldies

at all if there were more good
records turned out each week.
Blended well, they help build
an audience, At this time, we're
playing an oldie every other
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