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EMI Sets Up Racks
—Move Follows Test

By GRAEME ANDREWS

~ LONDON—EMI has adopted rack-jobbing as a permanent part
of its marketing Eniicyi The decision, the first fulltime commitment to

racks in Britain

y a full price album and single-producing company

follows an 18-month trial by EMI with racks in 100 carefully selected

outlets throughout the U, K,

To entrance the appeal of its racks, EMI has approached other
British majors for rights to rack their product so that it can stock a
cross-section of current and catalog material, Confirming the go-
ahead, EMI Records managing director Ken Ast said that EMI's
racking network will be expanded scientifically but he stressed,
“We have found from our trial that our racks do not affect the
trade of regular record dealers and we shall only expand where this
will not be to the detriment of existing record traders.”

He rebutted dealer fears that the smallest existing record out-
lets would be put out of business by the racks. Since installing its
first racks in October 1966, EMI has found that greeting card

(Continued on page 6)

BB‘s Radio Programming Forum
By CLAUDE HALL

NEW YORK—Billboard will
present a special Radio Pro-
gramming Forum June 7-9 at
the New York Hilton Hotel.
This will mark the first indus-
try-wide radio meeting of its
type. The Forum, which will
cover all aspects of radio music
programming, will be produced
for Billboard by James O, Rice
Associates, Inc., specialists in

executive training and business
seminars. During the past six
than 500 key

weeks more

broadcasters and program di-
rectors have been consulted on

the agenda.

The Rice firm produced the
Billboard's Tape Cartridge Con-
ferences in 1966 and in 1967.

Topics and speakers of the
Radio Programming Forum will
be anmounced at a later date.
It is expected that the topics will
cover the major formats—Hot
100, easy listening, country mu-

(Continued on page 35)
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NARM's Humming Parley

Racusin Gives
Sweeping Talk

BY PAUL ACKERMAN

HOLLYWOOD, Fla. — An
exhaustive analysis of the rec-
ord industry’s potential during
the next decade, as well as the
problems to be faced and over-
come, was the focal point of
the keynote address delivered at
the NARM convention here
Monday (18) by Norman Ra-
cusin, vice-president and gen-
eral manager of the RCA Vie-
tor Record Division. Racusin
touched virtually all the bases:
wholesaling, retailing, manufac-
turing, engineering and adr
facets, as well as the need for
copyright and other legislative
protection as new uses for mu-
sic burgeon. He noted that many

(Continued on page 8)

Additional
NARM Convention
Coverage in Tape
CARtridge Section

Consistently a big seller, Ray Conniff is rding the easy-
listening charts again with his newest Columbia album, "It
Must Be Him" CL 27951, CS 9595. This time around, the
Ray Conniff Singers bring their warm, compelling sound to the

best of today's hits.

| Advertisement |

critics tune in . .
“Up in Erroll's Room" (E/SE-4520).

sound excitemeant.

Erroll Garner's piano virtuosity never ceases to amaze, and
on his new MGM single, "Watermelon Man" (K-13916ss), he
comes on with a whole new bag of rhythmically compelling
Backed by a full-brass orchestra, The
Brass Bed, it's all solid gold for Erroll as DI's, fans and
. and eagerly await Erroll's new album,

{ Advertisement )
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COSBY'S LABEL
MAKES SPLASH

HOLLYWOOD, Fla. — Tet-
ragrammaton, new label es-
tablished by the Campbell, Sil-
ver, Cosby Corp., was formed
too late to register for the
NARM convention here but it
made its presence heard.

The label leased a 60-foot
vacht, rechristened it “Fat Al-
bert,” the firm's initial single
named after a Bill Cosby char-
acter, and moored it across the
street from convention head-
quarters. “Fat Albert” balloons
and sweatshirts were used to
heighten the promotion.
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Tape, Mergers
[ake Spotlight

By LEE ZHITO

HOLLYWOOD, Fla. — Two
topics dominated the WNational
Association of Record Merchan-
disers 10th annual convention
—tape CARtridge and mergers.
Both were treated formally in
workshops, but discussions of
both spilled out into other ses-
sions, and into corridor discus-
sions.

The matter of mergers spiced
the air throughout the conven-
tion as talk of new conglomer-

(Conrinued on page 6)

Labels Start New Drive to
Aid Down(But Not Out) Jazz

By MIKE GROSS

NEW YORK—Jazz has be-
come the record business’ “fab-
ulous invalid." It's at a crisis
again but although the jazz la-
bels are confronted with new
problems that have grown out
of the race riots in the cities
and the changing distribution
patterns, they are not yet hang-
ing out the black crepe.

Don Schlitten, recording and
art director for Prestige Rec-
ords, admits that the jazz mar-
ket has dwindled but he is op-
timistic about pulling it out of
the doldrums if there will be a
concerted effort to encourage
new young musicians and to re-
cord them properly.

Jazz has been one of the vie-
tims of the strife in the cities,
The summer riots of the past
few vears have taken their toll
of neighborhood record shops
that specialized in jazz line,
Many of them suffered so much
damage and looting that they
never bothered to reopen. Also
detrimental to the continual
flow of jazz product into the
market has been the buying up
of small manufacturers and in-
dependent distributors by con-
glomerate holding companies
with many diversified interests.
Jazz records, which usually
don't bring in much revenue,
are getting a brush-off from
the conglomerates emerging in
the business.

Despite the pile-up of these
negative factors, Schlitten be-
lieves that there's still room for

growth in the jazz market if la-
bels and record producers drum
up excitement with new pack-
ages and new artists. Also, he
believes that an educational
campaign directed at the con-
sumer would be of great help.
“Many record buyers interested
in jazz,” he says, “resent avant-
garde jazz and they must be in-
formed that the new musicians
we introduce on records aren’t
necessarily avant-gardists.” He
also believes that record pro-
ducers should give free rein to
the new musicians and not re-
strict their output to the tastes
and styles of the producer. “The
artist is then submerged,” says
Schlitten, “and a mutation is the
result.”

At Prestige, Schlitten is cur-
rently working on recording
projects for Sonny Criss, Pal
Martino, Don Patterson, Charles
McPherson, Eric Kloss, Jacki

(Continued on page 8)
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Afl. fo Release Disks & CARtridges Hit as U. K.
Raises Luxury ltem Tax to 50%

Ifs First CSG
LP’s in April

NEW YORK — Atlantic Rec-
ords has scheduled its first al-
bums to be released in the CSG
Stereo process in April. They
include albums by Flip Wilson,
Percy Sledge, the String-A-
Longs, Arthur Conley and the

New York Rock & Roll Ensem-
ble.

The new CSG Stereo Proc-
ess, which was invented by
Howard Holzer, is said to elim-
inate the need for monaural
singles. Atlantic will continue
to sell monaural LP's until it
runs out of present stock, but
when this stock 1s exhausted no
more monaural product will be
manufactured, Catalog LP's on
Atlantic and Atco, originally
issued in both stereo and mon-
aural, will be remastered in the
CSG stereo process.

Atlantic has already released
two CSO stereo singles which
can be played either stereo or
monaural. They are the Ras-
cals’ “A Beautiful Morning” on
Atlantic, and the Fireballs' "Go-
ing Away” on Atco.

Col. "Machine’
Promofion Hits

NEW YORK — Columbia
Records’ Rock Machine promo-
tion, which still has a week to
run, is br:ing heralded as one
of the label's most successful
promotions. The Rock Machine
promotion, which was inaugu-
rated early in January, was de-
signed to launch new artists
and new releases, as well as to
spark further sales of Colum-
bia's rock catalog.

The Rock Machine merchan-
dising, advertising and public-
ity effort is centered on 35 new
albums and the label’s rock cat-
alog of best-selling LP's. The
campaign, which is geared to
all segments of the record in-
dustry, generated enthusiastic re-
sponse from dealers and con-
sumers throughout the country.

“The Byrds' Greatest Hits"”
was certified for a gold record
by the RIAA, and two other
LP's, Bob Dylan's “John Wes-
ley Harding” and the sound-
track from “The Graduate” are
nearing the 3$1 million sales
mark.

In addition, 24 other albums
have reached Kkey positions on
the nation’s best-selling charts
as a result of the promotion.

The center of the promotion
is the Rock Machine, which fo-
cuses on the aspects of con-
temporary art and design. The
Columbia Rock Machine con-
cept received a merit award
from Sign and Display Industry
magazine and was the subject
of the cover article in the Feb-
ruary issue.
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BB'S SUITE AT
RADIO MEET

CHICAGO — The Billboard
suite during the convention of
the MNational Association of FM
Broadcasters and the National
Association of Broadcasters will
be room 1018-19A at the Con-
rad Hilton Hotel.
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LONDON — In Britain’s
toughest-ever budget, Chancel-
lor of Exchequer Roy Jenkins
has singled out records and
other “luxury” items, including
cameras and jewelry, for a
steep tax rise from 27%2 per cent
to 50 per cent. And pre-re-
corded tapes previously exempt
from taxation, now carry the
same 5( per cent as records,

At the same time, the tax on
record players is being raised
from 272 per cent to 3314
per cent, and tape-recorders—
also previously exempt—now
carry 3314 per cent on top
of manufacturer price.

Additionally, a 50 per cent
increase in the tax paid by em-
ployers outside the manufactur-
ing industry on each member
of their staff will hit all trade-
sters including record dealers.
Hardest hit sector of the mu-
sic business is the emerging
CARftridge and cassette indus-
try. Cassettes have previously
retailed here at $4.80. The 50
per cent tax on manufacturer
price will bring their retail tag
to an uncompetitive $6.60, with
higher prices for classical, show,
language and educational cas-
settes—the latier now costing
$12.84 or more. Similar in-
creases will apply to cartridge
repertoire.

At Bad Time

The higher tax comes at a

bad time for the cartridge man-

ufacturers. University Record-
ing has just launched its first
locally manufacturered 8-track
cartridges of EMI and CBS rep-
ertoire, and King Sterdo is
about to introduce its first
Muntz-based 4-track cartridges
manufactured here.

On records, the increases will
result in singles going up 11
cents to 99%2 cents, budget al-
bums climbing 17 cents to $1.67,
and full-price pop albums up
48 cents to $4.38. Budget man-
ufacturers have, in fact, ab-
sorbed 2 cents of the tax in-
crease to pitch their records at
the public with a price of 13
shillings and 11 pence because,
psychologically, this is expected
to pull in higher impulse pur-
chasers than a price tag of 14
shillings and 1 penny.

Industry leaders here think
that the tax increase may ac-
celerate still further the trend
from single to album buying
and the budget LP companies
even expect to increase their
market penetration as the econ-
omy lines will have an added
draw during the two-year pe-
riod of austerity promised by
the Chancellor.

New Imposition

EMI Records managing di-
rector, Ken East, commented
“with the educational and cul-
tural contribution records pro-
vide, it has always been felt
that the purchase tax on them

Tetragrammaton, WB
Of Canada Into Pact

LOS ANGELES — Tetra-
rammaton, music arm of
Campbell, Silver, Cosby Corp.,
has negotiated with Warner
Bros. Records of Canada to dis-
tribute the U. 8. firm's product.

Although comedian Murray
Roman is the only artist on the
roster, Tetragrammaton is build-
ing a distribution network in
the  United States  which
already includes Alpha in New
York, Pep in Los Angeles, M&S
in Chicago, Tone in Miami and
B&K in Dallas.

Tetragrammaton used Ro-
man’s album, “You Can't Beat
People Up and Have Them Say
I Love You,” to launch its re-
cording operations. But future
product will largely cover pop
Top 40 music, says Arthur
Mogull, president,

The Bill Cosby-Roy Silver-
Bruce Campbell firm will re-
lease its first single in two
weeks and a followup album
in about one month. “We're
looking to sign a minimum of
10 artists and a maximum of
20 in the next 12 months,” says
Mogull. David Briggs, the first
of five producers Mogull plans
to sign, will guide Tetragram-
maton's initial projects. He co-
produced Roman's LP,

Mogull says the company
will draw additional material
from the parent firm, which re-
cently concluded a five-picture
pact with Warner Bros.-Seven
Arts, Background music, motion
picture scores, theme music nd
TV scores will be published
under the Manger (BMI), Rﬂg-
ham (ASCAP) and Ganja
(ASCAP) banners.

Mogull is negotiating with
several major artists and exec-
utives—several now with other
labels—to join his company.
He would like a staff of 25,
and already has enlisted Michel
Michel, copyright and con-
tracts; Linda Loddengaard, busi-
ness affairs, and Briggs,

The firm's initial single will

be an instrumental, “The Fat
Albert,” a character Bill Cosby
introduced on records and more
recently debuted on his NBC-
TV special.

NARM delegates previewed
Cosby’s latest Warner Bros.-Sev-
en Arts LP, “To Russell, My
Brother, Whom 1 Slept With,”
and were treated to “Fat Al-
bert” balloons and sweatshirts.

should be abolished. This in-
crease is a further imposition
on the man who likes to relax
at home with some good mu-
sic." Although the Chancellor
has bracketed records with fur
coats, cine equipment and per-
fume as “substantially less es-
sential goods,” books, for ex-
ample, carry no tax at all. Ad-
ditionally, tape for recording
carries no tax and this is seen
here as an encouragement to the
public to tape off the radio
rather than buy pre-recorded
tapes which, with their new
tax levy, will now cost $5.73.
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PRESLEY’S ‘ART’
STRIKES GOLD

NEW YORK — Elvis Pres-
ley’s RCA album “How Great
Thou Art™ has been certified for
a gold record by the RIAA.
Presley was also voted a
Grammy for the Best Sacred
Performance of 1967 for the
same album. With this award,
Presley has earned 42 gold rec-
ords, 32 for singles; 10 for LP's.
The RCA artist has two singles
on the charts, “Stay Away” and
“U. 8. Male,” and an album,
“Elvis' Gold Records, Vol. 4.”
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Alkon Int'l Sets Up

Orwaka Distributing

LOS ANGELES — Alkon
International Inc., Seattle,
Wash., parent company of Al-
kon Records, a country label in
the Northwest, has formed Or-
waka Distributing Co., an inde-
pendent record distributor.

Orwaka sells to the smaller
independent label and distrib-
utes in Washington, Oregon and
Alaska. It represents 36 labels,
including Arhoolie, Takoma and
Savoy, and his just added Way-
side and Boone, Gary E. Sei-
bert is manager of Alkon Inter-
national and Bill Fredrick is
sales manager of Orwaka.

BB’s Preprints of NARAS
Gatefold Get 20,000 Orders

NEW YORK — More than
20,000 preprints of the six-page
gatefold that will be a highlight
of Billboard's official NARAS
Anniversary supplement in the
April 27 issue have been or-
dered by distgibutors and rack
jobbers. The orders were taken

Siman Elected
Barton President

SPRINGFIELD, Mo. — Si
Siman was elected president of
Earl Barton Music, Inc., at the
annual meeting of the board
here last week. He was elevated
from vice-president, a post held
for the past five years. Siman
1s also president of Table Rock
Music, Inc., and has an interest
in radio stations KCIJ, Shreve-
port, La., and KJIPW, Fort
Wood, Mo.

In a statement following his
election, Siman said: “There is
a greater demand for good
country songs a la middle of the
road, as well as for pop and
rock songs that are written by
country oriented writers—by
writers who have a good under-
standing of soul and earth, The
world is our market,” he con-
cluded.
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last week at the NARM con-
vention in Hollywood, Fla,

The gatefold will be used by
the rack jobbers and distribu-

tors as display pieces to herald
the Timex NBC-TV show on
May 8 which will feature many
of this year's Grammy awards,

Meantime, a campaign spot-
lighting the “NARAS Tree,"
which lists the names of
Grammy winners through the
years, begins with an ad in the
current issue of Billboard.

Harmony 3-Mth.
Push on LP’s

NEW YORK—Harmony Rec-

ords, a budget label, has
launched a three-month pro-

motion campaign on 11 new
LP releases. The new releases
feature Stonewall Jackson, Steve
Lawrence, the Norman Luboff
Choir, Lefty Frizzell, Sammy
Kave, Lester Lanin, Mike Doug-
las, Jimmy McPartland, Flatt
and Scruggs, the Marlbourough
Concert Band and Burl Ives.

The new LP's, available in
prepacks of 60 albums, include
material by Frank Sinatra, Doris
Day, Mitch Miller, Ray Price,
Carl Smith and Liberace.

Integra Prod.
Formed: First
Releases Qut

NEW YORK — Integra Pro-
ductions, Inc., which includes
the Integra Record label, a
BMI publishing wing and pro-
duction organization, has been
formed in Allentown, Pa., to
tap talent from the local Lehigh
Valley area. Bob Kratz, Inte-
gra president, has also picked
the company’s management
from the area.

Initial releases on the Inte-
gra label featuring local Penn-
sylvania talent include “Shame,”
by the King's Ransom; “Magic
Girl,” by the Peach Street In-
fantry, and “This Is My Wom-
an,” by Robby Taylor.

Principal officers of the new
firm are vice-presidents James
Merrill and Craig Kincaid, sec-
retary, Robert Shapiro; and gen-
eral manager and treasurer,
Gary Samson. The Music
Agency Ltd., headed by Jay
Leipzig, has been signed by
Integra to handle press, promo-
tion and advertising services.

Pact With Cosdel
Renewed by Dot

LOS ANGELES — Dot Rec-
ords renewed its contract with
Cosdel Records Ltd., Tokyo, to
distribute Dot product in the
Far East, including Hong Kong,
Singapore and the Philippines.

Kenneth L. Cole, president of
Cosdel, signed the 3-year renew-
al during his visit to Los An-
geles last week. He was ac-
companied here by Atsutaka
Torio, Victor Company of Japan
Ltd., manufacturer of Dot Rec-
ords in Japan.

Original Cosdel-Dot distribu-
tion contract began in 1957.

Gold Pins Are
Given Members

HOLLYWOOD, Fla. — A
gold pin was awarded to those
NARM members who have be-
longed to the Association from
its inception 10 years ago. The
winners among NARM'’s regular
membership include Glen Becker
of Music Merchandisers of
America, George Berry and J. R.
Chackere, both of Modern Rec-
ord Service, John Billinis of Bil-
linis Distributing, Endo Corsetti
(D&H Distributing), Al Hy-
man of Almor Playtime, Lou
Kustas (Toy House of Hudson
Valley), Larry Rosmarin of Rec-
ord Distributing, Jim Tiedjens
of WNational Tape Distributors
and Dave Watson of Pic-a-Tune,

Seven associate members also
received gold pins for 10 years
of membership. They are Al
Bennett of Liberty, Cy Leslie
and Ralph Berson, both of Pick-
wick Interpational, Don Bo-
hanan of Philco-Ford, John
Burgess, both of RCA Victor
Record and Bill Gallagher of
Music Corp. of America. Jules
Malamud also has been with
NARM since its inception, first
as an associate member and now
as NARM's executive director,
but because of his present execu-
tive standing within NARM he
is not eligible for the gold pin
award.
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Spanky, Gang
Off to Europe

CHICAGO — Mercury's
Spanky & Our Gang troupe
will start a two-week promo-
tional tour of Europe Monday
(1) in Paris.

Sponsored jointly by Mercury
Record Corp. and its related
companies on the Continent and
in the United Kingdom, the tour
will showcase the group's new-
est single, “Like to Get to Know
You." Mercury is also releas-
ing an album, of which the
single is the title cut.

*The Gang will not play any
concerts,” said Mercury presi-
dent Irving Green. “We want
to concentrate on press, radio
and TV exposure.” Major Eu-

ropean shows lined up for the
group to date are Beat Club
in Germany, Gan Club in Hol-
land and Pop In and Dee Time
in England.

The tour itinerary: Monday
(1) and 7, France; Tuesday (2),
Scandinavia; April 3, 4 and 10,
Germany; April 5 and 6, Hol-
land and April 8, 9, 11-14,
England.

The tour is being co-ordinated
by Mercury Record Corp. pub-
licity director John Sippel and
Philips' Holland-based Fred

Burkhardt,

Premier Talent
Marketing Dolls

NEW YORK — Premier Tal-
ent Associates’ new merchan-
dising division is marketing
“Show Biz Babies," six-inch doll
replicas of recording artists,
packaged with a 45-r.p.m. single
of biographical information re-
corded by New York disk jock-
ey Gary Stevens. Among artists
featured are Mitch Ryder, the
Monkees, the Mamas and the
Papas, Bobbie Gentry, Spencer
Davis, Peter Noone (Herman of
Herman's Hermits) and Eric
Burdon of the Animals.

Being prepared is a “Psyche-
delic Banana Bar,” a candy bar
shaped to resemble a disk artist.
Premier also is developing three-
dimensional buttons, jewelry
and other products designed for
the teen-age and vyoung adult
market, The new division is be-
ing headed by Premier vice-pres-
ident Dick Friedberg and Julie
Steddom.
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RACKERS SEEK
SELLING AIDS

HOLLYWOOD, Fla. — At a
meeting during its convention
here, the NARM Board of Di-
rectors passed a resolution call-
ing on manufacturers to provide
materials to all NARM mem-
bers (distributors and rack mer-
chandisers) in order for them to
foster record sales through ad-
vertising.

The resolutions text reads:
“Whereas, NARM members
have been hampered in efforts
to promote the sale of record
products by reason of advertis-
ing mats and other mechanical
aids not being readily available
from record manufacturers;
therefore be i1t resolved that
NARM encourages record man-
ufacturers to make available ad-
vertising mats, and other pro-
motional aids to record distribu-
tors and sub-distributors, on a
current, regular basis, to enhance
the sale of industry products.”

www americanradiohistorv com

Executive Turntable

E. Taylor Campbell has been appointed to the newly created
position of vice-president, marketing, Capitol
Records (Canada), Ltd. He will be responsible
for implementing a new marketing concept of
total co-ordination of advertising, promotion,
sales, distribution, warehousing and procure-
ment, with heads of these departments reporting
to him. Campbell joined Capitol in 1954 as a
sales representative and has been vice-president
and director of sales since 1966. Ted Blair,
formerly senior salesman, is the new manager of London Records
of Canada’s Calgary branch, replacing John Toews. Toews has
joined Laurel Record Distributors in Winnipeg.
* Kk %k

H. Minton Francis has been promoted to vice-president of
The Richmond Organization (TRO). Francis
joined TRO in June, 1967, as executive director.
Before joining the firm, he served as deputy
director of plans for the Office of Planning &
Systems Analysis of the U. S. Post Office Depart-
ment. Before that he was administrative assist-
ant to Robert C. Weaver, U. S. secretary of
Housing and Urban Development. . . . Sean
LaRoche, formerly with College Entertainment

CAMPBELL

FRANCIS
Agency, has joined the college division of Premier Talent Associ-
ates. He will work with Mike Martineau, who heads the division.

*x k *
Jerry Armour has joined Sew City Records as national sales

manager. Before joining Sew City, Armour was
with London, Coral, Decca and MGM. . . .
Donald S, Condon has been appointed vice-
president of marketing for Stereodyne, Inc.,
Troy, Mich. In his new berth, Condon will
supervise marketing for duplicating music, the
Dynapak cartridge, and other Stereodyne product
in the U. 5., Canada, Mexico and Europe. Con-
don previously was advertising supervisor and
group products manager for the Owens-Corning Fiberglas Corp.
before joining a Michigan home builder and developer.
* K K

Donald V. Hall, Ampex Stereo Tapes general manager, has
been named a vice-president of Ampex Corp.’s
consumer and educational products division, a
new level of administration that the company
says reflects an awareness of the increasing im-
portance of Ampex Stereo Tapes to the corpora-
tion. . . . Roger Fred has joined Mills Music as
controller. Fred, a Certified Public Accountant,
previously was controller for General Artists
Corp. . . . David T, Schoenfeld, who has been

ARMOUR

HALL

in the publishing business for 23 years, has been named office
and credit manager for Mills Music. He previously was associ-
ated with the firms of Dutton, William Morrow and Random

House.
* Kk %

Mervyn Harman joins Uni Records as Western regional
promotion man. He previously held similar positions with Jubilee
and Chatton Distributors. . . . Robert E. Brockway has been
named president of the CBS-EVR Division of the CBS/Comtec
Group. Brockway joins the firm from Sterling Information Serv-
ices, Ltd., where he was vice-president and general manager of
the Manhattan Gable Television Division. Previously, he had
been vice-president of marketing for Sylvania Electro Products’
Commercial Electronics Division.

* Kk Xk

Don Donovan has been appointed head of Active Elec-
tronics & Tape Cartridge Co., new electronics division of Action
Record Distributing Co., Denver-based firm. Donovan has been
in wholesaling of records and tapes in Colorado market for RCA
and Columbia distributors for 11 years. Active Electronics will
distribute tape cartridges, home and car cartridge players, car
radios and other electronics products to retailers in Denver and
the Rocky Mountain area.

Radio Revenues in

‘67 Reach $825 Mil.

WASHINGTON — Radio
broadcasting revenues totaled
approximately $825 million dur-

The total number of radio
stations authorized and operating
as of the end of the fiscal year

ing fiscal 1967, according the
33d annual report of the Fed-
eral Communications Commis-
sion. The report, just released,
stated that pre-tax profits of
radio stations were abut $100
million. This represented an in-
crease in revenues of 10 per
cent over fiscal 1965 and prof-
its were up 213 per cent over
the same period. In the calen-
dar vyear 1967, radio profits
were up 25 per cent to $97.3
million; radio revenues were
$872.1 million, up 10 per cent
over 1966.

was 4,224 AM stations, 1,951
FM stations and 344 noncom-
merical FM stations, This boiled
down to an increase of 71 AM
stations and an increase of 207
FM operations. FM station
broadcasting in stereo increased
from 428 to 3538.

FM station revenues contin-
ued to increase rapidly, the
FCC report stated, reaching
$32.3 million in 1966, up $7.6
million—31 per cent—from last
yvear. FM stations operated by
AM licensees report FM reve-

(Continued on page 6)
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Percy Faith

His Orchestra and Chorus
For Those in Love

A

CL 2B10/CS 0610

Stations are playing this album
like it was a bunch of singles.

Which is why it's selling so well. and the beautiful ones. (Incidentally, one
Whatever else is happening these days, of them’s also big as a Percy Faith single —
the brand of music in Percy Faith’s For Those “For Those in Love,” 4-44446.)
in Love album is happening too. Because it's So as long as there are boys and there
for those in love or who would like to be. are girls, you won't have any problem
They're ballads — the current big ones selling Percy Faith.

“The Look of Love”
TEMMNBE Y B g g v = 41 Say a Little Prayer”
“Sunny”’ |
; )/ | /“Brgr{d New Mprning”
/777 /f/ “Waitin’ (’Round the Bend)”
£ “Don’t Sleep in the Subway”
f#‘“__*“%xh
;*/ S

o

I
“Never My Love”
“It Must Be Him”
“Goin’ Out of My Head”
. “Live for Life”
“Fori Those in Love”

There’s more of the great Percy Faith appeal in these albums:“Born Free"cLsm/cs usnand“Today’s Themes for Young Lovers’cL zio/cs esos

This One

On Columbia Records® '
n Columbia Records® Lt

PJKY-7L4-SKPD
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Source Marking Issues
Draw Pot-Shots, Praise

HOLLYWOOD, Fla.—The recording indus-
try’s need for source marking was again cham-
pioned by Irwin Steinbgrg, executive vice-presi-
dent of the Mercury Record Corp., but this time
it drew a salvo of pot-shots from top merchan-
disers-distributors amidst the clamor from others
in favor of it. Steinberg's call for source marking
came from the floor during NARM's Tape Car-
tridge Workshop.

Amos Heilicher (Heilicher Brothers) said his
firm has been ticketing merchandise for a num-
ber of years and has utilized some of the most
sophisticated systems in reading the tickets when
they are returned from the various stores. Heil-
icher agreed that there are many advantages
to ticketing, but he insisted that ticketing is the
function of the wholesaler and should not be
assumed by the manufacturer. Marking at the
source means the manufacturer tickets the prod-
uct before it's shipped.

Sasch Rubinstein, now with Greentree Elec-
tronics but formerly with Calectron, said that in
his distribution days, he too preferred controlling
the ticketing of product, and would not have
wanted the manufacturer to do this for him.

Accurate Guide

Morris Goldstein (World Record Distributors)
stressed the need for source marking as an ac-
curate inventory guide. “I just want to know
what was sold,” he said, “and this is a way for
me to move products faster.” Others echoed these
sentiments in a brisk debate on the subject. All
seemed to agree that ticketing is vital, but the
point of disagreement was whether the manu-
facturer or the wholesaler should handle that
function.

Steinberg, who first proclaimed the industry’s
need to harness the computer and go to source
marking in his NARM keynote address during
the 1966 convention, pointed to numerous other
industries where source marking has benefited
them. Steinberg said source marking is working

to the advantage of all in the soft goods. field,
and that it will do the same for the recording
industry.

As an example of members of an industry
banding together for their mutual benefit, Stein-
berg mentioned the railroads who are using an
industry-accepted system in locating freight cars.
Duanny Heilicher brought laughs with his retort:
“¥Yes, but the railroads went bankrupt.”

RCA Victor Record division vice-president
Irwin Tarr said pre-ticketing would be difficult
at the manufacturers’ level since the sales price
varies from one outlet to another. Irving Green,
Mercury's president, said this can be solved
simply by following the manufacturers' suggested
list price.

Seeks Expert

Steinberg told the group that this wasn't the
time to get deeper into the source marking issue,
but instead he called on NARM to get an expert
in the EDP field to show its members how the
record and tape industries can use source mark-
ing.

As several staunch advocates of source mark-
ing pondered why some wholesalers opposed pre-
ticketing, several explanations came to the fore
during after-meeting discussions. Some felt that
those who opposed it really didnt understand
EDP and the blessings it holds for the industry.
Others took an opposite point of view. They
claimed that opponents understood the benefits
of ticketing too well, so much so, that those
who opposed it could see where ticketing at the
source would provide a competitive advantage
to wholesalers who have not as vet availed them-
selves of EDP ticketing.

Still other wholesalers saw the shadow as a
threat as manufacturers assume more of the fune-
tions provided by distributors and sub-distribu-
tors. Once source marking becomes an actuality,
they said, the temptation for the manufacturer
to by-pass the wholesaler will be much greater.

CARtridge and Mergers Snare

NARM'’s Convention Spotlight

o Continued from page |

ates and deals mounted. While
no letters of intent are known to
have been drafted here, the cor-
ridors were humming with ru-
mors, all of which were prompt-
ly denied. Talk of business mar-
riages and buy-outs embraced
both wholesalers and manufac-
turers.

If the intensity of these ru-
mors is any indication, the in-
dustry can expect more dis-
ruptions among its labels and
their distributor-merchandisers.
If none of the deals talked about
materialize, the unusually strong
wave of merger talk shows a
marked interest among industry
leaders in building combines.

Much of this can be attrib-
uted to a series of mergers
and acquisitions which precluded
the convention. These include
the acquisitions of five racks
by Transcontinental Investing
Corp., the Capitol Records-Au-
dio Devices deal the Warner
Bros.-Seven Arts purchase of
Atlantic Records, and the previ-
ous week's announcement that
Pickwick International was buy-
ing Heilicher Bros. of Min-
neapolis. This string of combina-
tions, combined with ABC rec-
ords earlier moves into the ranks
of record merchandisers, has

many wholesalers thinking there
are more similar deals in the
offing.

In addition to providing a
big-business flavor to the con-
vention, it added a feeling that
NARM has become an associa-
tion of mature businessmen.
Gone were the fireworks of past
NARM meetings, battles over
discounts, and wranglings be-
tween manufacturer and distrib-
utor, NMARM has come of age.

Last week's convention was
the biggest in jts history, at-
tracting more than 1,000 partici-
pants, The association's scope
1s expanding beyond records,
moving swiftly into the tape
field. The speed with which
MNARM was achieving this
change can be found in the
fact that two years ago at its
Miami convention NARM didn't
have tape on its agenda. In an
I1th hour decision, it added an
impromptu tape session to the
1966 discussions.

Last week’s convention helped
confirm that NARM will con-
tinue to expand in all areas of
the recording industry, but above
all, sees a bright future in the
tape cartridge industry. Jack
Geldbart, NARM's new presi-
dent, told a tape meeting Thurs-
day (21) afternoon (it was
called when a tape workshop

EMI Sets Up Racks
—Move Follows Test

e Continued from page [

shops, stationers and other walk-around stores brought in best results,
It has shunned food stores and found that racks in electrical stores

also produced poor results.

EMI takes full responsibility for stocking and exchanging the
product in the racks but these outlets get a smaller markup than
regular record dealers in Britain who are only allowed to exchange
5 per cent of their orders if they fail to sell them.

session proved insufficient to
handle all tape discussions) that
NARM has the means and the
willingness to finance a consid-
erable expansion of its staff
and facilities to bring the car-
tridge business under its wing.

This reference was made
when several manufacturers sug-
pested that NARM concentrate
its efforis on the wholesaling
of recorded product—tape in-
cluded—but that a separate
group, one comprised only of
manufacturers within the tape
industry, be formed outside of
MNARM. The reason given was
that the cartridge industry is
s0 large—embracing automo-
tive, electronic and photo-
graphic sections—that NARM
would have to increase its size
tenfold.

Geldbart reminded members
that NARM will be devoting
its midyear meetings to the tape
cartridge industry.
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HONOR TARR
& GALLAGHER

HOLLYWOOD, Fla.—RCA
Victor's Irwin Tarr and MCA's
Bill Gallagher were named
NARM's “Men of the Decade”
in the two annual Presidential
Awards presented by Stan Jaffe
during the association’s ban-
guet. Each year, NARM's out-
going president selects one ex-
ecutive and one artist who in
his estimation has made an
outstanding contribution to the
industry,

As NARM’s president during
its 10th anniversary, Jaffe de-
cided on two executives, whose
csntrihuliﬂns spanned the dec-
ade.
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20% of Business Flops

Is Laid to

HOLLYWOOD, Fla. — A
seminar which NARM regis-
trants found of considerable
value was Charles P. Rudnit-
sky's Tuesday (19) session on
plant security, titled "How 1o
Stop Pilferage in Business and
Industry.” Rudnitsky, a licensed
investigator and lecturer and
expert in the field, is president
of the Adept Detective Bureau,
Inc., of New York. In an in-
formal manner, making use of
the gquestion and answer tech-
nique, he explained the psycho-
logical, moral and ethical issues
entailed in controlling pil-
ferage. He also explained the
need for various types of pro-
tective action.

Rudnitsky pointed out that
the extent of business failures
due to pilferage is approach-
ing 20 per cent. "“In view of
the profit squeeze you cannot
afford pilferage,” he said. He
quoted interesting statistics, for
instance: to make up a pilfer-
age loss amounting to $50,000
a company would have to sell

Pilferage

$£1 million worth of merchan-
dise.

NARM members were ad-
vised on methods of checking
personnel; on methods of
achieving internal security; use
of electronic devices, checker
systems, the advisability of gel-
ting a blanket fidelity bond,
and many other matters. Rud-
nitsky also provided a booklet,
specially prepared for the
NARM meet, “Guide to Inter-
nal Security Systems for Indus-
try,” outlining the importance
of adequate protection proced-
ures and systems.

“It 15 impossible,” Rudnitsky
said, “to stop all theft from a
business organization, It is pos-
sible, however, fo instituie
proper Ssecurity procedures so
that losses from the illegal
conversion of a company’s prod-
ucts and property are kept at
a minimal level.”

Rudnitsky's professional ad-
vice was available to regis-
trants during the entire conven-
tion.

NARM Awards Grants to 6;
Four Pledged for Next Year

HOLLYWOOD, Fla, — At
the NARM Second Annual
Scholarship Awards luncheon,
six scholarships were presented,
including two NARM-sponsored
grants established last year. In
addition, four more funds were
pledged for next year,

Some 354 applications were
received for this year’s six
scholarships, said Dean Will
Owens of the University of
Pennsylvania, who is the per-
manent adviser to the NARM
scholarship foundation. Of that
number, 47 were given serious
consideration, Dean Owen ex-
plained at the luncheon. *Be-
fore the applications were given
to the NARM committee,” he
said, “l narrowed the choice to
210 high school students which
were in the top 20 per cent of
their class and had minimum
college board scores of 1,150."

“The winners,” Dean Owen
continued, “represent the upper
7 per cent of the class on a
national basis and their charac-
ter references place them in the
top 5-10 per cent. . . .” Finan-
cial assistance is a major point
of consideration in selecting the
awards' recipients.

The winners of this year's
contributory scholarships are
Glen Mazis, son of an RCA
record division employee (Ike
Klayman Memorial Scholar-
ship), Leonard Lagusker, son of
an employee of Car Tapes (Harry
Schwartz Memorial Scholar-
ship), Harvey Novack, son of a
Recordwagon employee (Jake
Friedman Memorial) and Mary
Anne Morris, daughter of a
Calectron employee (Grossman-
Rossman Memorial).

The four-year scholarships
provide a total of $4.000 for
each of the recipients. The con-
tributor gives $500 per year
which is matched by NARM.

The two NARM-sponsored
scholarships were awarded to
John Niessen, representing Toy
House in New York's Hudson
Valley and Stephen Simone, rep-
resenting Modern Records in
New Orleans. John Billinis of
Billinis Distributing Co. of Salt
Lake City, presented the grants.
Billinis is chairman of the
NARM Scholarship Foundation.

At next year's annual con-
vention, four new scholarship
funds will be awarded. Irwin
Steinberg, eXecutive vice-presi-
dent of Mercury Record Corp.,

whose company hosted the
luncheon, announced that Mer-
cury will establish one scholar-
ship and that the company's
president, Irv Green, and his
wife Irma (in the name of Al
Green), will pledge one scholar-
ship. Also, in the name of the
Blaine family of Jubilee Rec-
ords, one scholarship will be
established. And in honor of
Gus  Arieta, Calectron has
pledged a scholarship award.

Radio Revenues

$825 Mil. in ‘67

o Continued from page 4

nues- of $12.9 million, an in-
crease of 43 per cent. Although
FM independent stations report-
ed revenues 12 per cent higher
than 1965—%19.4 million—their
losses were the same—3$3.3 mil-
lion.

The 10 metropolitan areas
with the largest broadcast rev-
enues were New York, Los An-
geles, Chicago, San Francisco,
Washington, St. Louis, and
Cleveland. The 214 stations in
these cities represented only 5
per cent of all stations, but ac-
counted for 25 per cent of all
station revenues from 41 per
cent of national spot sales and
19 per cent of local time sales.

Average broadcast revenues
for stations in one-station towns
were $88,180; for stations in
two-station cities the average
was $112,670 per station.

The report, 230 pages long,
also discusses in detail the new
daytime station ruling, the 50
per cent ruling on FM-AM
simulcasting in markets over
100,000 in population, and ver-
tical polarization, along with
countless other topics.

Budget Sound Sets
A Children’s Label

LOS ANGELES — Budget
Sound, Inc., has launched a
children's label, Peter Rabbhit,
with an initial release of 12
kiddie albums. The Peter Rab-
bit label, aimed at spontaneous
consumer acceptance, will com-
pete in the low price field. Budg-
et Sound also manufactures
the Somerset, Stereo Fidelity,
Alshire and Audio Spectrum la-
bels.
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A smash follow=-up to ‘“‘Bottle Of Wine”

The Fireballs
“GOIN’ AWAY”

Atco #6569

Produced by Norman Petty

From their
best selling album [LIMg {8 21118 § [ T1T

(Atco 33-239/SD33-239)

Available on Ampex Open Reel Tape (ATX-239)
and Ampex 8 Track Cartridge (ATX-8239)
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RCA's Racusin Spells Out
Trade's Problems, Potential

& Continued from page [

were afflicted with a pall of un-
certainty in the face of today's
changing scene—in the face of
mergers and acquisitions. He
paid tribute to the role of the
independent merchandiser and
manufacturer, stating that they
are not headed for the scrap
heap but would have to adapt
to the changing environment of
the record business. “All in this
industry,” he said, “have a stake
in their survival."

The coming decade, Racusin
said, will see an unparalleled
growth in retailing opportunities,
with sales of records and tapes
reaching an annual volume of
perhaps 33 billion. He foresaw
giant, strategically located de-
pots, with orders arriving elec-
tronically, filled by automation
and deliveries made in a matter
of hours rather than days,

Racusin noted the growth of
population and the change in
musical tastes. During the com-
ing decade the record company
will have to nurture the new
music, which is bridging the
gap between serious and popu-
lar forms, he said. He warned
of the spectre of censorship
“and cautioned manufacturers
to use discretion in applying our
creative judgments and exercis-
ing out creative freedom.” And
he observed that the trend to-
ward ﬁrﬂups, on top of other
costs, has aggravated the profit
squeeze for the manufacturer.

As a result many independent
labels become subsidiaries of
larger companies, Racusin said,
adding: “But if the new man-
agement should result in re-
stricting creativity . . . then this
industry . . . and you . . . will
be the poorer for it. The inde-
pendent has provided the salt
and pepper for the total prod-
uct mix, and none of us should
want it replaced with a ho-
mogenized blend.”

Commenting on mergers, ac-
quisitions and conglomerates,

Racusin observed: "The point

. is that the new distribution
alliances and formations have
yet to prove themselves. This
they may well do . . . but all of
us will be watching to see the
wisdom and responsibility with
which they wield their new
economic power.

In predicting the survival of
the independent, the executive
said: "Records are not commod-
ities in the traditional sense.
Their creation cannot be re-
duced to a simple formula and
neither can their distribution
and merchandising. Therefore,
the future health of this indus-
try requires that it be made
safe for diversity.”

Diversity today runs ram-
pant in the area of recorded
tape, which may be the major
growth factor of the next dec-
ade, Racusin said, The ([astest
growth segment today, it 1is
opening new markets for the
sale of recorded music, Racusin
added. He then outlined some
of the problems attendant upon
this developing area, especially
“unauthorized duplication on
tape of our recordings by firms
who are competing with legiti-
mate wholesalers and dealers.
These people are not only by-
passing the manufacturer but
also the publisher, the com-
poser, the performer and the
musicians' union. The RIAA is
making this a matter of top
priority, We as a manufacturer
have already taken legal action
in a number of cases.”

Racusin noted the failure of
the outmoded copyright act to
provide protection and added
that cases brought on the basis
of unfair competition have been
more successful. He analyzed
the present atiempt to update
the copyright act and observed
that every MARM member has
a stake in the outcome.

Racusin spoke of what he
considered the threat posed by
the cassette: “No one could ob-
ject to the sale, promotion and

use of such equipment for home
voice recording or the playback
of commercially prerecorded
music. But consider what has
been happening. Several of our
largest record retailers have of-
fered such a device as part of
a radio. To record music off
the air. . . . Their advertising
has made the purpose of these
machines crystal clear to every
teener and adult . . . and Mr.
consumer can do this less ex-
pensively than you and we since
he doesn’t charge himself for
his labor. His overhead is non-
existent and he pays no per-
formers, publishers, composers,
etc. . . . with some exceptions,
those in our industry who have
most aggressively promoted the
cassefte  concept are firms
whose prime interests are the
sale of recording equipment
and/or the licensing of enter-
tainment created by others. . . .
Those of us on the other hand,
with large investments in artist
contracts, studios, creative staff,
recording technicians, promo-
tional and marketing personnel
may understandably wish to ex-
amine this gift horse much
more closely. All the more so
in view of the success we in
America have already enjoyed
with the stereoc 8 cartridge sys-
tem.”

Racusin said that if thesc
concerns are warranted, “The
very existence of the music in-
dustry itself will be in jeopardy.
He added, however, that today
the problem is only a cloud on
the horizon, but that the matter
warranis the considered atten-
tion of NARM and record man-
ufacturers.

He concluded: "I know that
these have been cold, sobering
notes placed in counterpoint
against the optimism expressed
earlier for the future. I think
you have always shown a will-
ingness to face your problems
realistically and 1 would hope
that you will attack these with
the same vigor you have always
shown.”

Closer Disk, Radio Ties Explored

HOLLYWOQOD, Fla. — A
radio promotion workshop con-
ducted by Bill Gavin at the
NARM convention here Tues-
day (19) explored ways and
means of developing a closer
and more meaningful relation-
ship between the record and ra-
dio  industries. Panelists in-
cluded Tom Noonan, Columbia
Records’ director of national
promotion; Harvey Glascock,
vice-president and general man-
ager, WNEW, New York, and
Larry Uttal, president of Bell
Records. Pat O'Day, program
director of KIJR Radio, Seattle,
was absent uwin$ to illness, but
Gavin relayed O'Day's thoughts
to the meeting.

Noonan termed the record
promotion man a “marketing
consultant who knows where
it’'s at.” He urged that such a
knowledgable person be used
fully. “He’s a businessman, not
a kid with tight pants; he's in
touch with jockeys, artists,
manufacturers and the press,”
Noonan said, adding: “He is
where it all starts. He's the key.
He communicates. Tune him
in.”

Glascock called for an im-
provement in communications
between the broadcaster and
the promotion man. “The pro-
motion men are pros, and are
important to us,” he said. He
urged the importance of r%ﬂtting
key broadcasters to the NARM
convention and he pointed out

significant developments in pro-
gramming today. “There have
been voids in the market,” he
said, and added: “The secret of
radio is to do something your
competition is not doing, pro-
vided there is a market for it."”
Glascock emphasized the im-
portance of middle-of-the-road
stations and the extent of ex-
posure such outlets give to rec-
ords. He also noted such trends
as underground groups, folk-
rock, etc., and added that a lot
of this was happening in the
FM spectrum. Glascock added
that he favored a compatible
product to play on both AM
and FM.

He urged his listeners to visit
at the station, “but call and let
us know when you are com-
ing.” He also suggested that
they give attention to replace-
ment product; and he said that
radio personnel were interested
in information as to what is
happening in other sections of
the country, relative to records.
Finally, Glascock urged record
men to be honest in their hypes
—that is, avoid giving false
information.

Larry Uttal considered the
matter of what record and ra-
dio men have the right to ex-
pect of each other. “We cannot
exist without each other. . . .
Once we acknowledge this, then
it follows that each has the
right to expect credibility in
communications.” 1f we are

honest with each other, our
respective roads will be easier.
He added: “We must eliminate
the mistrust which for a long
time characterized the record-
radio relationship.”

Gavin, for O'Day, noted that
the function of the rack jobber
should encompass activity at
the radio broadcaster level. He
said that as the pop and mom
type of retailer E’uf:s, the sta-
tion reguires closer liaison and
co-operation with the rack job-
ber and distributor. The two
must, he added, establish a busi-
ness relationship with station
management.

Gavin added: "We are im-
pressed with changes in record
promotion. In the old days, a
promotion man said: Hi, baby,
play this one for me, I need it.
Today, there is recognition of a
business relationship. One seg-
ment sells time, the other sells
records.”

Givin urged that stations im-
part their survey information to
retailers, and gave illustrations
of stores which use such infor-
mation to determine how many
records to order,

Gavin staged the seminar
twice, each session lasting cone
and one-half hours. Brisk ques-
tion and answer Ssessions char-
acterized the meets, bringing oul
the need {(as emphasized by
Glascock) for more creative
programmming and for a dia-
log between radio and record

18 Labels Share 24 Awards
In Best Selling Categories

HOLLYWOOD, Fla—There
were 18 labels represented in
the 24 best selling categories
chosen by NARM' regular
membership. Leading the singles
and album categories, respective-
ly, were Colgems' Monkees with
“Daydream Believer” and Capi-
tol Records’ Beatles with “Sgt.
Pepper's Lonely Hearts Club
Band.”

Atlantic’'s Aretha
the Beatles and the Monkees
each won two awards. Miss
Franklin scored for the hest
selling female vocalist and fe-
male r&b artist. Aside from
their top selling singles award,
the Monkees were named best
selling American vocal group.
And in the counterpart category
for England, the Beatles took
top honors. All the awards were
presented hy WNEW, New
York, radio personality William
B. Williams at the NARM
Awards Banguet here Thurs-
day (21).

NARM members chose “Dr.
Zhivago™ (MGM) and Kapp's
“Man of La Mancha” as the
best selling movie soundtrack
and original cast album, re-
spectively. Atlantic Records took
both r&b awards. Along with
Aretha Franklin, Wilson Pick-
ett shared the top prize in best-
selling r&b product. Wilson's
award was for the best-selling
male rd&bh artist.

The “Most promising” cate-
gories, Parrot’s Engelbert Hum-
perdinck, Vicki Carr of Liberty
and the Doors (Elektra) topped
their respective male, female
and group classifications.

Franklin,

Eddy Arnold (RCA) was
voted the best-selling male

country artist, while Loretta
Lynn rated first place in the
female country spot. In folk
music, Columbia’s Bob Dylan
ranked No. 1; in comedy it
was Warner Bros.” Bill Cosby.
Wes Montgomery, who switched
labels midyear from WVerve 10
A&M Records, received top
honors as the bhest-selling clas-
sical artist.

NARM members rated Dis-
neyland Records the best-sell-
ing children's line. For mer-
chandise selling at under $1 re-
tail, Pickwick was npamed the
best-selling label. Camden took
the honors for the economy
product over $1.

Marks Catalog

NEW YORK — The Edward
B. Marks Music Corp. has re-
leased an updated record cata-
log with listings of the more
than 750 titles, the firm's re-
cording product for last year.
Most - recorded selections in-
clude “Yellow Days,” “If You
Go Away,” “The Breeze and
I," Billy Walker's *1 Taught Her
Everything She Knows,” and
“More,” which has been waxed
more than 300 times.

Spiral Distrib

EAST HARTFORD, Conn.—
Record Distributors has been
named Connecticut distributor
for Spiral Records.

Great Debate:Is Uniformity
Boon or Blow to Industry?

HOLLYWOOD, Fla. — 1Is
standardization a pgoal or an
impediment in the record and
tape CARtridge  industries?
While this was not the topic of
the President’s Panel at the first
NARM morning session, it dom-
inated the business meeling.

Geldbart New
NARM Head

HOLLYWOOQD, Fla. — Jack
Geldbart (L and F  Record
Service) was named president
of the National Association of
Record Merchandisers here last
week.

Other officers include: Amos
Heilicher (Heilicher Brothers),
first vice-president; Don Ayers
(H. R. Basford Co.), second
vice-president; Jim  Schwartz
(District Records), treasurer;
Jack Grossman (Merco Enter-
prises), secretary, The new ex-
ecutive slate was announced
during the Association’s annual
awards banquet Thursday night
(21).

The new NMARM board of di-
rectors includes the above of-
ficers and newly elected board

member, Jim Tiedjens (Na-
tional Tape Distributors), as
well as  three members re-

maining from the previous ad-
ministration: Stan Jaffe {(Con-
solidated Distributors), retiring
president Charlie Schlang (Mer-
shaw of America) and Milt
Israeloff (Beacon Record Dis-
tributors).

men. In connection with the
latter point, Glascock com-
mented on Billboards plan to
stage a programming forum.

Attending were executives
representing 10 record manufac-
tUrers.

The discussion began with in-
dustry standardization on the
sterec album, but soon shifted
to standardization of the stereo
single and a one-speed industry.
As the topic switched to tape
cartridges, the same type of
standardization was advocated.
NARM members told how uni-
formity would ease inventory
problems and solve consumer
dilemmas about which form of
music o purchase.

Leading the opposition to
standardization, Norman Racu-
sin, RCA Victor Record Divi-
sion vice-president and general
manager, termed uniformity a
deterrent progress, Without com-
peting systems and ideas, he
said, industry would remain
stagnant.

Following Racusin’s remark,
other industry leaders on the
panel and in the audience (rep-
resenting distributors and rack
merchandisers) stressed the im-
portance of product diversity.

Most recordmm_ Were con-
tent to let the public make the

final determination on which
tape cartridge system would
prevail.

Drive for Juzz

o Continued from page 1

Byard, Houston Person, Barry
Harris and Cedar Walton. He's
also preparing a Prestige Leg-
acy Series which will be culled
from the Prestige catalog as
well as many 78-r.p.m. cata-
logs as he can pick.

In addition, Schlitien spreads
the jazz message through his
own radio show on WBAL-FM,
MNew York, called “The Scope
of Jazz."
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Highlights at the NARM Convention

o oo = | | . ! I

CECIL STEEN, representing BILL GOETZ, president of Calec-
Harvey Novak, winner of the Jake tron, accepts the Grossman-
Friedman Memorial Scholarship. Rossman Scholarship Award for
John Billinis presents the award. Mary Ann Morris.

BILL GALLAGHER moderates COMPLETING THE PRESIDENT'S PANEL are Irving Green (Mercury)
president’'s panel. and D. H. Toller-Bond (London Records).

JISENS

—_ i

L
Left to right: Jules Malamud, NARM's executive director; President Stan Jaffe, Mrs. Jaffe, Lou Klayman
and wife, Mr. and Mrs. James Schwartz, Jack Grossman and wife, and Dave Watson. PRESIDENT'S PANEL. Left to right: Cy Leslie (Pickwick), Mort Nasatir
(MGM), Jerry Moss (A&M).

I = e =] ]
LOU KUSTAS receives NARM OTHER MEMBERS of the president's panel, left to right: Al Bennett JIM LEVITUS, of Car Tapes, ac-
scholarship on behalf of John (Liberty), Stan Gortikov (Capitol), Norman Racusin (RCA Victor). cepts Harry Schwartz Memorial
Niessen. Niessen is the son of Award for Leonard Lagusker.

an employee of Toy House in
New York’s Hudson Valley.

HF.I_:_, ;r — I.'- T — ,..,I‘,. - r.- .h - _' ] -
s r APRAMAY | .
’ i pEEB i ALSO ON THE PRESIDENT'S PANEL, left to right: Clive Davis (Co-
NARM SCHOLARSHIP COMMITTEE. Left to right: Mrs. Mickey Malamud, Mrs. Owen, Dean W. G. Owen, lumbia), Larry Newton (ABC), with Cy Leslie and Mort Nasatir.

MARM scholarship adviser; Mrs. Geldbart, Jack Geldbart, Mrs. Billinis, John Billinis, chairman of the

committee; Mrs. Steinberg, and Irwin Steinberg, executive vice-president of Mercury Records and sponsor

of the luncheon.
10 MARCH 30, 19468, BILLBOARD
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Other Highlights at NARM Convention

AMOS HEILICHER, convention STAN JAFFEE welcomes largest HARVEY GLASCOCK speaks in STAN GORTIKOV AND BUCK OWENS as latter receives award for his
chairman, opens proceedings. gathering to ever assemble at Bill Gavin's radio programming “greatest hits" album.
NARM., panel,

< i J v

TAPE CARTRIDGE WORKSHOP, left to right: Ken Beauchamp, Sach

Rubinstein, Herb Hershfield and Russ Solomon. .‘ .

ATTORNEY JOHN SEXTON, as- STANLEY FOSTER REED talks on

sociate of NARM counsel Earl mergers and acquisitons.
Kintner, at federal taxation and
estate planning workshop.

) 4
o
A

-

'y

I NATIONAL ASSOCIATION
REGERD MERCHANDISERS

s

a\

>
V7

OPENING MARM SESSION, left to right: The Rev. Keith Love, Jules Malamud, Morman Rascusin, Amos SECURITY WORKSHOP, left to right: Chuck Murray and Charles
Heilicher, Stan Jaffe and Foster Reid. Rudnitsky.
12 MARCH 30, 19468, BILLBOARD
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BEST SELLING

JazzLP’s

This Last Weeks on
Wesk Week TITLE, Artist, Label B Mumber Chert
Billboard 1 A DAY IN THE LIFE. .. P
Award Wes Montgomery, ASM LP 2001 l{M], 5P 3001 (5}
2 GROOVIN' WITH THE SOULFUL STRINGS . . .. 18
Cadet LP 796 (M); LPS 7946 (5)
3 GLORY OF LOVE. . SO ]
Herbie Mann, ALM LP iﬂ-ﬂﬂ [M:I EF' 3003 le‘
7 BURT BACHARACH: REACH OUT. - . . b |
AERM LP 131 (M); SP 4171 (5)
5 BEST OF WES MONTGOMERY . . . R )
Verve ¥V B714 (M); V&-BF14 (5)
6 LADY SOUL . : e i
Aretha anli:lm, .ﬂLIFﬂanc 8174 [ML SD E'F.Tﬁ [5)
11 THE ELECTRIFYING EDDIE HARRIS. . e
Atlantic 1495 [M}; 5D 1495 (5]}
4 RESPECT . I .
Jimmy Smith, "|.I'¢r'|.ru v ﬂ?ﬂﬁ (M]-, V&-B705 {5]'
10 MR. SHING-A-LING . ... B
Lou Donaldson, Blue Mote I:Hn Munn]. HE-'I' E-ﬂ-!?'l {5]
8 74 MILES AWAY . ; 18
Cannonball Adderley, Eapllul T 2822 {J'I.I'I}; ST 2802 {5.5
9 THE BEST OF STAN GETZ .. . ... e RS RS
Verve V B719 (M); V&-8719 (5)
12 THE NEW DNEIL. .. iiiianmimme sady 9

Buddy Rich Big Band, Pacific Jazz B) 10124 (M); ST 20124 (5)
14 LOOK AROUND . .. 2

Sergio Mendes & Brazil M .P.ﬂ.-'u'l I.F 1.'3.'-" I:h'l], SP 413? I{S}

16 ELECTRIC BATH I
Don Ellis & His Ork, Eulumhm l.'l. 2?55 [I|.I'I:|,l EE ?535 [5:|

— LIGHT HOUSE "68 . . . I |
Jarr Crusaders, Pacific Jarz thln Mu-nrr] ST ?ﬂ131 [5]

— EASTERLY WINDS : T |
Jack Wilzon Quartef, Blue Note (Mo Mnnn] BST 84270 (5]

18 UP POPS RAMSEY LEWIS ... ... .. . ... .............. 2
Cadet LP 799 [M); LPS 700 (5

15 SORCERER . . e 16
Gabar Srabao, fmpu!!e A 9146 I:MJ; 'AS 9146 {5]

— MUSIC FROM MISSION IMPOSSIBLE. . . UL |
Lale Schifrin, Dot DLP 3831 (M); OLPS 2583 I:5-:I

20 BEST OF CAL TIADER. . . ... -

Verve V B725 (M); Vé6-B725 (5]

Billboard SPECIAL SURVEY For Week Ending 3/30/68

S ——T mw

THE

MONTFORT HISSI’D‘N
SINGS

~ YESTERDAYS
N s, GONE®
Nt i

= s

- THE MONFORT MISSION, a group of priests-to-be from St. Louis, stand
. ¥ one of the 500 billboards across the country donated free by non-

srofits groups for advertising the Reprise artists. The pop folk group
vill appear on 500 billboards in the New York area as part of a promo-
Jonal tie-in with department stores.

AL HIRT signs copies of his latest RCA Records album, ""Al Hirt Plays
Bert Kaempfert,” at a recent promotion in the Jordan Marsh Depart-
ment Store in Boston.

MARCH 30, 1968, BILLBOARD

Yesteryear's Country Hits

Change-of-pace programming from your librarian's shelves, featuring the disks
that were the hottest in the country field 5 years ogo ond 10 years oge this
week. Here's how they ranked in Billboard's charts at that fime.

COUNTRY SINGLES—
5 Years Ago
March 30, 1963

1. Don't Let Me Cross Over—
Carl Butler (Columbia)

2, From a Jack to a King—Ned Miller
(Fabor)

3. End of the Wrld—Skeeter Davis
(RCA Victor)

4. Is This Me?—Jim Reeves
(RCA Yictor)

5. Second Hand Rose—Roy Drusky
(Decca)

6. Still—Bill Anderson (Decca)

7. Ballad of Jed Clampett—Lester Flatt
& Earl Scruggs (Columbia)

8. The Yellow Bandana—Faron Young
(Mercury)

9, Not What | Had in Mind—
George Jones (United Art'sis)

10. | Take the Chance—Emest Ashworth
{Hickory)

COUNTRY SINGLES—
10 Years Ago
March 31, 1958

1. Ballad of a Teenage Queen/Big
River—Johnny Cash (Sun)

2. Dh, Lonesome Me/l Can't Stop Lov-
ing Me—Don Gibson (RCA Victor)
3. Don't/l Beg of You—Elvis Presley

(RCA Victor)
4. Breathless—Jerry Lee Lewis (Sun)
5. Oh-Oh, I'm Falling in Love Again—
limmlie Rodgers (Roulette)
6. This Little Girl of Mine/Should We
Tell Him—Everly Brothers (Cadence)
7. The Story of My Life—
Marty Robbins (Columbia)
8. Geisha Girl—Hank Locklin
(RCA Victor)
9. Great Balls of Fire—lerry Lee Lewis
(Sun)
10. Just a Littie Lonesome—
Bobby Helms (Dee)

Country Spawns
Tycoon-Artists

NASHVILLE — The expan-
sion of country music has neces-
sitated the expammn of the in-
dividual artist into many facets
of the business, according to
Decca artist Bill Anderson,
whose business success has par-
alleled his recording rise.

In 10 years Anderson has
risen from a disk jockey at a
small radio station in Georgia
not only to one of the giants
in country music, but to a lead-
ing businessman with a com-
plete enterprise under his juris-
diction.

The expansion of Bill Ander-
son Enterprises has followed a
“master plan,” carefully worked
out by the artist. Anderson
made his move to*Nashville in

Flatt & Scruggs
Partied After

Japan Tour

NASHVILLE — Lester Flatt
and Earl Scruggs, back from
mob-producing shows in Japan,
were greeted by a press party
at the Municipal Airport hosted
by Dr. Nat Winston, Tennes-
see's Commissioner of Mental
Health.

The Flatt & Scruggs show
sold out well in advance in
Tokyo, Osaka, Kyoto and other
places.

The Tokyo concert provided
for an autograph session fol-
lowing the show. Flatt &
Scruggs were placed at a table
as the crowd approached, but
the frenzied Japanese began
jumping over and crawling un-
der the tables. They knocked
out a glass door, upset furniture,
and mobbed the artists. The
promoter, with police aid, got
the entertainers back to their
dressing room. It took more than
an hour to get them to their
cars, with an escort of 12 spe-
cially detailed officials.

In Osaka, the group had to
be sneaked out through an alley
with only a cigaret lighter to
guide them througn the dark-
ness. In the hotel lobby an-
other mob awaited them, and
the two signed autographs for
an hour. At every Japanese con-
cert, the commercial Martha
White theme was the most re-
quested number. It appears on
the Flatt & Scruggs Carnegie
Hall album.

www americanradiohistorv com

the late 1950's following the
success of “City Lights,” an An-
derson-written song recorded by
Ray Price. After signing with
Decca and turning out hits him-
self, Anderson opened an of-
fice in the heart of music row,
and hired a personal secretary,
Moneen Carpenter. When Hu-
bert Long completed his new
building, Bill Anderson Enter-
prises was the first tenant.

Anderson established his own
music publishing company, Stal-
lion, formed a band, the Po’
Boys, purchased a modern bus
for travel, began a syndicated
television show, and accepted
roles in Hollywood films. He
acquired additional office space,
set-up a modern publicity de-
partment, and hired a personal
manager, Bud Brown, a Ca-
nadian with 20 years of experi-
ence in radio, promotion and
advertising.

While not alone in his moves,
Anderson has been something
of a pace-setter in this direction.
Porter Wagoner, RCA, is an-
other who has established an
agency, has been successful in
all forms of the industry, and
has an office staff, publishing
company, etc.

Others have made partial
moves in this direction. Most,
however, still lack personal
managership and promotion,
either from within or through
an established individual or
agency. Nonetheless, Anderson’s
achievements have  spurred
others to make similar moves,
and the entire industry seems
to be moving in that direction.

Sonny James holds onto the top
spot of the Country Singles Chart
and it looks like a long run for his
tune A World of Our Own'' (Capi-
tol 2067). The other side of
“World'"" belongs to "“An QOld
Sweetheart of Mine." Together
they are country music at its
best. For the best of musical back-
ing, Sonny chooses an Epiphone
guitar, the partner of discriminat-
ing guitarists. (Advertisement)

PERSONAL SERVICE TO ALL
JUKEBOX OPERATORS
AND RECORD DEALERS

M"MLABI.E

A complete line of
s Pop » .
R&B o Spiritual « CEW
dingles & LP's
— Plus —
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(Oldies But Goodies)
FREE TITLE STRIPS

All Lines of B Track and 4 Track
Cartridge Tapes

and F-A-5-T ONE DAY SERVICE at

STAN'S RECORD SERVICE

728 Texas Street, Shreveport, La.
Call Collect [31B) 422-7182
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Talent

- Rovers’ Rainy Days Are Over

NEW YORK — The Irish
Rovers, Decca recording artists,
have surprised the usually
rhythm-heavy charts with a
puckish piece of Irish folklore.
*The Unicorn,” written by

ANIMALS REVIEW

By ED OCHS

comic Shel Silverstein, has
spread eastward from San
Francisco and Motown coun-
try into the New York area.
The zigrag path cut by the
group’s first national success is

Burdon and Animals
In Powerful Display

NEW YORK — Eric Burdon
and the Animals, one of the
first blues rock groups, were
in fine form at the Anderson
Theater on March 16 with a
varied program, ranging from
their old hit “House of the

Rising Sun,” with lyric revi-
sions, to “Sky Pilot,” a power-
ful closing number.

Unsurpassed in (Quality at any Price

P 6L0SSY
PHOTOS

¢ =5 8x10
1000 LOTS

$11.95 peri100
Post Cards

$45 por 1000

1000

MOUNTED 8x10 COLOR
ENLARGEMENTS i‘Tl-ﬂn
207230 56.50

0"x40" §9.50 WS Phidads
Special Color

Process

ntuqrup oy
A Divigion of JAMES J. KRIEGSMANN
165 W. 46th St., N.Y. 36 PL 7-0231

MANAGER
MUSIC
PUBLISHING

Requires a minimum of 5-years
Management experience running a
music publishing company.

Must be skilled in directing the
acquisition of music :anriqhh
unj their exploitation. A demon-
strated skill in cross licensing
foreign copyrights is also required.
This is a ground floor opportunity
with a major industrial conglom-
arate.

Mail retume indicating current salary fo:

Box 271-B
20 W, 43 5+, N.Y. N.Y. 10036

An egual opportunity employer

GREAT
ALBUM MATERIAL

"ALL FOR YOU"

currently in

RAY CHARLES LP
"LISTEN"

WEBSTER-LEE PUB. (ASCAP)

4239 Fourth Ave. N.W.
Phoenix, Arizona 85013

Harry Fox—Agent

The MGM Records group
employed a variety of light
show effects, changing with
each number. In “Sky Pilot,"
for example, photos of World
War Il scenes, including shots
of Adolf Hitler, were wused.
Then, during a climactic battle
sequence, waves of incense-
laden smoke were wafted from
stage to audience. The song,
dealing with clerical blessing
of battle troops, was aimed at
World War 11, but the topical-
ity of the message was clear.

Burdon, now getting billing
with the group, was at his
strong-lunged best. He also co-
ordinated his movements well
with such light-show devices as
strobe effects. The group’s re-
cent hits, the steady “San Fran-
ciscan Nights” and the driving
“*Monterey,” were included in
the well-organized program.
Burdon was especially strong in
the latter. “Stay Away From
Me" was a good blues num-
ber.

A top number was the Roll-
ing Stones’ "Paint It Black,”
in an expanded version with
strong Oriental and classical in-
fluences and using strobe and
other lighting effects.

The evening opened with a
promising English group, the

(Continued on page 30)

almost as twisted as the route
taken by the Rovers—tio New
York from Ireland by way of
Canada and Albuguerque.

The Rovers, born in Ireland,
are citizens of Canada, where
they first blossomed as per-
formers. Their single, a recent
breakthrough on the national
pop charts, first received air-
play by deejay John Lanigan of
WKDF in Albuquerque, N, M.
Record analyst Bill Gavin then
picked “The Unicorn™ in his
weekly report sparking the rec-
ord eastward where it surfaced
in Detroit, Dallas, Chicago and
Boston before bowing in New
York.

The Rovers—two brothers, a
cousin and a close friend—are
a wry conspiracy of wit and
whimsy, melancholy and mad-
ness. 1heir natural cheer is
their main asset. Their com-
mand of stringed instruments—
the banjo, mandolin and gui-
tar—as well as the accordion
and the tin whistle, is coupled
cleverly with their Irish twill
and non-Irish beat. The “pop-
folk™ sound of the Irish Rovers,

(Continued on page 30)
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LOUIS ARMSTRONG and ar-
ranger-conductor Tutti Camerata
are in the midst of a recording
sesslit:-n for Walt Disney's Vista
label.

Gail Martin Blossoms as
A Warm and Natural Singer

NEW YORK — Gail Martin
has shrugged off her alias as
Dean Martin's daughter and
flowered on her own in the
Persian Room of the Plaza Ho-
tel. In her first New York ap-
pearance, Miss Martin displayed
a modest, natural approach
dressed up with clusters of me-
lodic, appealing tunes and an
unassuming warmth.

The 22-year-old singer, a Re-
prise recording artist, drifted
gently through her numbers,
some spiced with a bossa nova
flavor, a pop medley and bou-
quets of thoughtful melodies
that moved moodily with their
own intimate change of pace.
“You Better Love Me While
You May,” “Sweet Happy Life"
and “Let Me Love You" were

honest and warmed over to the
point of familiarity. “Second-
Hand Rose” and “Sing for Your
Supper” tapped Miss Martin’s re-
serve of punch and swagger.
Her medley of pop tunes fea-
tured “Don't Sleep in the Sub-
way” and “lI Say a Little Pray-
er,” which she delivered in her
own style,

Wearing a simple white silk
dress with a big bow on her
waist, Miss Martin was an asset
to the posh Persian Room, spin-
ning her songs with a casual
competence, tinged with a
freshness uncluttered by airs.
Her versions of "“Your Face”
and "I Think 1 Like You”
framed a pretty picture of a girl
with a future all her own.

ED OCHS

Campus

Dates

The Magnificent Men, Capitol
artists, play Brooklyn's Pratt In-
stitute on Friday (5). On April 7,
the group plays at Middlesex
County (N. J.) College at &8 p.m.
and Fairleight Dickinson Umiver-
sity at 11 p.m.

RCA's Henry Mancini performs
at Grand Rapids (Mich.) Junior
College Thursday (28); Notre

Dame University, Friday (29);
University of Michigan, Saturday
(30); and Ferris Institute (Mich.)
Sunday (31).

Mitch Miller conducts the In-
dianapolis Symphony at a pop
concert at  Butler Umiversity's
Clowes Hall on April 13.

(Continued on page 28)
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Campbell Shows
He's a Winner

NEW YORK — Glen Camp-
bell, Capitol Records artist, dis-
playing unusual artistry on both
12-string acoustical and six-
string electric guitar for a
singer, delighted a capacity au-
dience Wednesday (20) at his
opening at the Nashville Room.
The country music nightclub
scored a coup in obtaining the
Grammy winner for his first
major MNew York nightclub
performance. Campbell, with
one of the finest, most profes-
sional shows to grace the room’s
stage, led off with a folk song,
“How Many Roads Must a Man
Walk Down,” on his 12-string,
then switched to electrical
puitar for the rest of his show.
The hit that launched him to
fame—"Gentle on My Mind"
—came next, then he shifted to
Simon & Garfunkel's “"Home-
ward Bound."

His show had exceptional
pacing and superlative produc-
tion. Out of “Homeward
Bound,” he went to an emo-
tion-packed “Crying,” then into
“Tomorrow Never Comes,” a
song he performed with con-
siderable soul, voice inflections

adding something different 1o
the song to give it new fresh-
NEss.

Jam Sessions Steal Play in
Goodman-Classical Concert

NEW YORK—Benny Good-
man performed jazz with his
octet and played a classical con-
cert with the Philadelphia
Chamber Symphony at Philhar-
monic Hall Sunday (17), but 1t
was the jazz that ignited the au-
dience's enthusiasm,

Increased from the pro-
prammed septet with the last-
minute addition of sax player
Zoot Sims, the octet featured
vibist Lionel Hampton and piano
player Teddy Wilson of the orig-
inal Benny Goodman Quartet.
The fourth member of the orig-
inal group, drummer Gene
Krupa, was not available, but
the unit had a good stickman
in Bobby Donaldson. Rounding
out the octet were trumpeter
Joe Newman, guitarist Gene Bar-
tincini and bassist George Du-
vivier.

The octet improvised its way
through a series of numbers in-
cluding “Sweet Georgia Brown"
and “The Birth of the Blues.”
Newman shone in a subtle treat-
ment of “The Ballad of Billie
Joe." Goodman, Hampton and
Wilson flashed their old forms
throughout, to the delight of the
benefit audience for the New
York University Medical Cen-
ler.

The group was joined by the
orchestra under conductor An-
shel Brusilow for a concluding
George Gershwin salute. Also
joining the salute was soprano
Licia Albanese, who sang
“Summertime” and “My Man’s
Gone"” from “Porgy and Bess.”
The orchestra and octet closed

the lengthy program  with
*Strike Up the Band.”

After the orchestra, which
records for RCA, breezed

through the delightful overture
to Rossini's "Il Signor Brus-
chine” and sensitively per-
formed Ravel’s “Le Tombeau de
Couperin,” Goodman joined

What jokes he cracked—
mostly one liners—were new
and whimsical and in good
taste, but he was always quick
with the music, doing a rous-
ing “Dang Me" with a new
touch to some of the lyrics,
a  power-packed  “Burning
Bridges Behind Me,” and a
stormy “Truck Driving Man."

A highlight of his show, of
course, was his Grammy-win-
ner “By the Time I Get to.
Phoenix,” but he was outstand-
ing on every song, includings
“Yesterday,” “The Impossiblt
Dream,” and “Kentucky Mean-
Paradise”—a perfect example
of the range he commands, a
he perfomrmed folk, pop anc
country.

In all, he sang more tha
20 songs, every one a winner
His first encore, for which he
temporarily shifted again to 12
string, was “Walk Right In."
He did all of the guitar licks
himself, setting people to clap-
ping.

Campbell, who used to make
his living playing guitar for
other artists’ recording sessions,
is a solid vocal performer. His
closer—"You'll WNever Walk
Alone"—capped an evening that
was a standout in New York
entertainment.

them for Weber's “Clarinet
Concerto No. 2." Long associ-
ated with classical as well as
jazz repertoire, Goodman pro-
duced superb tone and brilliant

virtuosity in the third move-
ment.
Miss Albanese interpreted

two of her most famous Puccini
arias “Si. Mi chiamano Mimi"”
from “La Boheme” and "Un
Bel Di” from “Madama Butter-
fly," with true artistry. She also
was in fine vocal form in Villa-
Lobos’ “Bachianas Brasileiras
No. 5, with four cellos and
two basses for support.

FRED KIRBY

Signings

C. G. Rose, nom de disk of
songwriter-producer Ronnie Dante,
signed with Mercury Records. His
first single, produced by Bob
Feldman (Fireplace Productions),
is “Sayonara Baby.". . . Ray Bry-
ant has re-signed with Cadet Rec-
ords. . The Bridges, West
Coast pop group, go to Revolvo
Records. . . . Matteo, Italian bari-
tone, and Toni Eden, pop singer
from Chicago, signed with Ford
Records, New York-based inde-
pendent.

MARCH 30, 1968, BILLBOARD
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TOWN SOUND RECORDING STUDIO

2400 sq. ft. — 25 Microphone Board

Uay and night rates:

NEW B-TRACK SCULLY SYNC MASTER
4-Track Ampex Sel Sync
3-Track Ampex Sel Sync

2-Track Ampex
Monaural Ampex

— With Pultecs & Limiters —

Steinway Piano, Hammond Organ, Drums, Vibes, Bass & Gutar
amplifiers provided at no cost

I Worth Dean Street — Englewood, N. 1.
3 miles from Ges. Washington Bridge

Port Authority Bus Every 5 Min,
N. ¥. Phone (213} 5&4-5818 [Transportation Provided)

RECORD PROMOTION

AS YOU LIKE IT!

1212 757=-1552

M.M. PROMOTIONS
1619 BROADWAY
NEW YORK, N.¥, 10019

Talent

‘Photo Finish’

Easy Winner as
Satirical Revue

NEW YORK — “Photo Fin-
ish,” currently playing Upstairs
at the Downstairs, is a topical
satirical review with some tell-
ing humorous sketches and a
quintet of engaging young per-
formers. “Candid Candidates”™ is
an example of an overworked
theme—candidates for the pres-
idency—which came off well.
The Allan Foster Friedman
sketch was performed by the
company: Warren Burton, Jerry
Clark, Jeanette Landis, Steve
Nelson, Lily Tomlin and Vic-
toria Wyndham.

The best musical number was
the William Dyer-Don Parks “1
Thought I Was All Alone," a
Marian Mercer take-off ably
formed by Miss Windham. Miss
Tomlin was hilarious in her own
“Beautiful People,” a beauty-
hint monolog. Miss Tomlin
joined Clark in a funny “It
Seemed We Stood and Talked.”
The Drey Sheppard sketch is
an imaginary Mike Nichols-
Elaine May phone conversation.

The two performed with Bur-

Bard Meets R&B in
‘Soul,’ Coast Musical

LOS ANGELES — "Catch
My Soul,” an experiment in con-
temporary theater, has begun
six weeks of trials at the Ahman-
son Theatre here prior to its
Broadway debut within the next
three months,

The musical is experimental
in nature since it secks to com-
bine the energy of rhythm and
blues music with the interracial
drama of Shakespeare's “Othel-
lo.” On this point it fails, but
that does not negate its being
a successful project.

Jack Good, who produced

ton in another amusing Shep-
pard sketch, “The Family Af-
fair.,” Miss Landis and Miss
Tomlin teamed in yet another
fine Sheppard sketch, "The
Motherland,” a White House
meeting. Miss Landis and Clark
were brilliant in a musical Kama
Sutra take-off, the David Finkle-
Bill Weeden “I Don’t Feel Any-
thing."” FRED KIRBY
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“PIECE OF GOLD”

BOBBY BLAND—DUKE #433

BILLBOARD says: “WILL REACH TOP 20”

MOVING!

“GOT TO GET MYSELF TOGETHER™

BUDDY ACE—DUKE #428

BILLBOARD says: "WILL REACH TOP 20"
BEST SELLING R&B SINGLE CHARTS: Chicago, Detroit, Miami, Cleveland
BREAKING New Orleans

A TWO WAY
R&B and POP

BEST SELLING SINGLES: Los Angeles, Atlanta, Winston-Salem,

Dallas, San Francisco, Boston

-PEACOCK:or- AGAIN

THANKS!

ror Maxve - WOMAN WITH THE BLUES”

(DUKE #427) THE LAMP SISTERS
SPECIAL THANKS!!!

WCHE (Defroit) » WKNR (Detroit) =24 o Chart = CELW (Detrait] =20
on Chart = RECORD DISTRIBUTING CORPORATION (Detroil) » KHUI
and KILT {Houston) = KCKY (Cleveland) = CASH BOX Tep 50 (REB)

THANKS!

IIHITII

 LOOKING AHEAD (Pop)

“COMPETITION AIN'T NOTHING™
(ARL CARLTON—BACKBEAT #5388

BILLBOARD says: “WILL REACH SPOTLIGHT”
Detroit, Houston, Chicago

THANKS!
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“Shindig” for ABC-TV, con-
ceived the production primar-
ily to appeal to young people
who “read Shakespeare and dig
the Righteous Brothers."

Jerry Lee Lewis performs the
role of Tago in a comical Loui-
siana accent. His piano playing
and blues shouting are first rate,
however, and Lewis' presence in
a musical adds impact to the
score by Ray Pohlman and Paul
Arnold. There are 20 songs
which come alive behind the
belting musicianship of an or-
chestra situated on stage amid
a tri-level designed building.

While there are strong strains
of r&b, there are also arrange-
ments right out of the back-
country woods and Lewis’ boo-
gie woogie paino playing is a
refreshing contrast to the hard-
driving sounds of the band. The
Blossoms, three local recording
studio singers and the Frank
Walker Singers are ill-used and
poorly presented.

The sound at the Ahmanson
is excellent since all the princi-
pals work into microphones,
stationary and portable. Julienne
Marie offers a gentle interpre-
tation of Desdemona and she
has a sweet voice when sing-
ing “Willow," her best offering.

Lewis' top vocal performance
are on “Good Name," which has
a country flavor (with backing
by a fiddle player and snare
drummer) and “Give Me Some
Action Now" done with the en-
tire ensemble. The most soulful
singing is offered by a sexy
Gloria Jones (playing Bianca)
who struts and wails on “King
Stephen,” and “A Likely Piece
of Work."

William Marshall, in the role
of Othello, offers the most ser-
ious acting job, but his deep
voice isn't too appealing when
he has to sing brooding bal-
lads.

Aside from the incongruity of
a big-beat score amid the frame-
work of Shakespeare, the play
15 a weak musical because the

songs fail to stand on their own.
ELIOT TIEGEL

Campus
Dates

wwWw americanradiohistorv com

¢ Continued from page 26

The United States of America,
Columbia artists, play the Swarth-
more Rock & Folk Festival Mon-
day (1). Jeremy & the Satyrs,
Reprise arlists appear on Satur-
day (6).

Tower's Jake Holmes appears
al the University of Rhode Island
Monday (25) through Wednesday
(27); Rhode Island College, Thurs-
day (28) through Saturday (30);
and Rutgers University, Friday (5).

RCA's Anna Moffo gives a
Queens (N. Y.) College concert
saturday (6).

Verve's Don Scaletta  Trio
plays Sacramento City College
April 23,

Columbia’s Miles Davis and
Atlantic’s Carmen McRae appear
at the University of California at
Berkeley April 19. Performing at
the University of California the
following night will be Theloni-
ous Monk, Columbia’s Denny
Zeitlin, Blue Note's Herbie Han-
cock, Solid State’s Joe Williams,
Thad Jones-Mel Lewis Orchesira,
and A&M’'s Wes Montgomery.

The Serendipity Singers of
United Artists Records perform
at the University of WVermont
April 9.

MARCH 30, 1968, BILLBOARD
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“THIS IS
MY WOMAN”

“STOF ALONG THE WAY"
recarded by

ROBBY TAYLOR
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MELODY

WRITERS!

YOU CAN WIN
$1000

PLUS 10% ROYALTY
For this brand new hit. ..

"ALWAYS, ALWAYS YOU”

| don‘t want the world and its riches

| don’t want the stars of the blue

My greatest allure is our love to endure, with
Always, Always You

If | had the lamp of Aladdin

I'd make all my wishes come true

I'd shine it each day and hold it and say, it's
Always, Always You

| don't want a mansion or penthouse
Just a love nest cozy for two

Then I'll never complain, let it snow or rain
For | need only you

So give me the love a goddess dreams of
Through summer and long winters too
Then Ill be serene with my heavenly

dream, of

Always, Always You.

THIS ADVERTISEMENT WILL APPEAR
ONLY THIS ONE TIME.

CONDITIONS:

Accepted Ballad Melody must be
approved by copyright.

Full 10% Royalty interest to
winning Ballad Melody Writer.

Owner will record at his expense the
winning melody free of all charges
to the melody writer.

SEND ALL REPLIES TO:

Box 78

Billboard Publications

Bo Allen would like to thank all
DJ's and radio stations for play-
ing his latest release "My Time."
Due to its outstanding .reviews
and reception, the staff of Bo
Allen Productions are confident
that "My Time" will hit the top
40 in the next 2 weeks., |f you
did not receive your copy of "My
Time," send your name and ad-
dress along with the call letters of
your station to: Bo Allen Produc-
tions, P. 0. Drawer F, Vidalia,
Ga. 30474. “My Time' is na-
tionally distributed by Sounds of
Mashville, MNashville, Tennessee,

(Advertisement)

T

THE AMERICAN BREED, Acta Records group, celebrates an RIAA
certification for a million sales of “"Bend Me, Shape Me." In the back
row, left to right, Kenny Myers, Acta topper; Chuck Colbert Jr.; Dunwich
producer Bill Traut, and Al Ciner. In front row, left to right, Lee

Graziano and Gary Loizzo.

Lettermen’s Single Sparks
Offers for Nightery Dates

LOS ANGELES — The Let-
termen are piling up lots of
nightclub offers. Their hit sin-
gle has generated interest in this
field despite a heavy schedule
of college concerts.

The soft sound of the trios
arrangement blending portions of
“Going Out of My Head" with
“Can't Take My Eyes Off You"
on Capitol is credited by their
manager Jess Rand, with land-
ing them bookings at the Cen-
tury Plaza's Westside Room
locally (Aug. 13), and the Latin
Casino in Philadelphia later in
the year.

The Century Plaza booking
is significant in’ that it marks
the room's first use of a vocal
group. As a result of the rec-
ord’s top 40 acceptance, the
group is receiving top dollar
plus 50 per cent of the covers
after the break even point at a
number of clubs. Among the ad-
ditional bookings this year are
the Fairmont in San Francisco,
Roosevelt in New Orleans and
Holiday House in Pittsburgh.
Rand 1s currently mulling over
offers from both the Copaca-
bana and Hotel Plaza in New
York.

The most interesting offer, ac-

Rovers’ Rainy
Days Are Over

o Continued from page 26

once a barrdéom anthem, is now
a sound of national proportions,
winning for the Rovers appear-
ances on the Smothers Brothers
show and the Mike Douglas
show,

On April 1, the Rovers be-
gin a 13-week tour of Canada
and the U, 8. with the “Sound
of Ireland,” an Irish wvariety
show featuring a harpist, danc-
ers and an authentic Irish band.
The Rovers still remember
playing at a rainy seaside re-
sort in Ireland and, as Will
Mallar of the Rovers tells it,
“Some of the crowd came in
to hear us, the rest came to get
out of the wet.”" Next month
when the “Sound of Ireland”
comes to the U, §., the Rovers
will have their show and a hit
record to keep them out of the
rain.

cording to Rand, came from
Leo's Casino in Cleveland, the
city's top Megro club, which
has never played a white act
before.

Rand says he's turned down
nightclub dates in the past "be-
cause the timing wasn't right.”
He plans to still accept college
dates, but will try to work In
nitery appearances during the
prom season to allow collegians
who have enjoyed the trio at
their schools to see them work
in another environment.

GO specializes

Burdon, Animals
In Power Display

¢ Continued from page 26

Soft Machine, three vyouths
just off a tour with Jimi
Hendrix Experience. In their
two extended numbers, the trio
showed a high degree of mu-
sicianship, including a top or-
ganist. The lead vocalist, who
also had a brilliant jazz-in-
fluenced segment on drums,
performed in swim trunks; al-
though, because he was seated
at the drums, this wasn't ap-
parent until he left the stage.
Their light show also was ef-
fective, as they only used a
few colors at a time.

The novelty of the evening
was the New York Electric
String Ensemble, which per-
formed between the two rock
groups.” The group, which is
expanded to four men from the
three on their initial ESP-DISK
album, performed a program
of Bach, Telemann and Purcell
transcribed for amplified in-
struments. They were met, at
first, with a diffident response
from the young audience, but,
by the end of their act, had
clearly won over the crowd,

The Purcell piece, the only
number on the program which
was not on their first album,
was a good addition to the
group's repertoire with its two
interesting  fast movements.
While the New York Electric
String Ensemble was a fine

change of pace for the program,
the group probably would be
even more effective in a rock
package for colleges.

FRED KIRBY

in the youth market. Editorially packaged to give
record-buyers the latest up-to-date information -

bath domestic and foreign

GO communicates

through 35 Top 40 radio stations in America and

Canada

GO goes

to over 2 million young people = FREE - through re=
cord stores across the country

GO instills

contidence = reaches the tremendous buying power

of the youth market

THESE ARE JUST FOUR OF THE REASONS WHY PUBLISHER, ROBIM LEACH
WILL BE ATTENDING THE M. A R M, COMVENTION

35 West 56th 5t U015 Sunset Blyvd
Mew Yark, 10019 Hollywood, 90028
212 765-94630 213 461-1771

110 Twenty-First Ave. South
Nashville, Tenn. 37203

when answering ads . . .
Say You Saw It in
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IT COULDN'T HAPPEN HERE

by THE BANNED
F!Tj.’\;ITr*x.’-IJ'x RECORDS 'A DIVISION OF MERCURY RECORD PRODUCTIONS, INC
15 E Wacker Drve, Chicago, [Minois 60631
A long time ago in Egypt What a terrible thing to do.
The Pharach had a million slaves. What a terrible thing to do.
He beat them to death in the desert sun But that was Germany
To build him a fancy grave. and anyone can see:
IT COULD NEVER HAPPEN HERE!
. IT COULD NEVER HAPPEN HERE'
What a terrible:thing:to.do. We'd never let it happen here;
What a terrible thing to do, No !
ButinalSgus: nistory IT COULD NEVER HAPPEN HERE !
and anyone can see:
IT COULD NEVER HARPEN HERE! Three tears for a mighty nation;
Too soon her glory turned to shame,
Then close by the river Jordan She spent all her dollars on bullets and bombs,
The gentlest of men was born. And pennies on misery and pain.
They nailed Him to a cross on Calvary hill | |
With a crown of razor thorn. What a terrible thing to do.

What a terrible thing to do.
But that's insanity

What a terrible thing to do. and anyone can see:

What a terrible thing to do. IT COULD NEVER HAPPEN HERE!
But that's theology IT COULD NEVER HAPPEN HERE!
and anyone can see: We'd never let it happen here;

IT COULD NEVER HAPPEN HERE! No |

IT COULD NEVER HAPPEN HERE!

Now how many men remember

The maddest murderer of all ?

His victims cried out over six million strong

And the world never heard their call. 1968 by Gy Gl & Potor Uil

READ THESE LYRICS
AND CONTEMPLATE
THE IMMEDIATE

IMPACT THIS
RECORD WILL HAVE
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Musical Instruments

Sound Man Is King of the Road '

KEARNEY, Neb, — It's the
behind-the-scenes sound man
who is King of the Road today
when a recording group appears
live.

When Roger Miller per-
formed at the NARAS banquet
in Nashville, Stanley R. Miller
was in the background, operat-
ing the sound. When the Young
Americans set up their tour of
the Far East, Miller was con-
sulted.

Miller, owner of Stanal Re-
cordings, Inc., here, has par-
layed a custom recording studio
in Holdrege, Neb., into a com-
plete business which includes a
retail store, an appliance store,
a shop for designing custom
sound, and complete audio-visual
sales and service.

‘Beat Wave'
Subsiding in

FRANKFURT — Trade re-
ports coinciding with the big
Spring Fair just completed here
indicate that the “beat wave” In
musical instruments is subsiding
and sales of woodwind, elec-
tro-acoustical and string instru-
ments is on the sharp incline.
Rock and roll guitar sales are
down.

Foreign manufacturers of
musical instruments outnum-
bered domestic firms exhibiting
at the Fair this year, with Amer-
ican firms making up the larg-
est single group of exhibitors.

There were 242 musical in-
strument exhibitors from 15
countries representing a total of
294 firms manufacturing music
instruments, of which only 124
were German firms,

U. 8.
The United States accounted

now! psychedeli
Eﬂwieﬂl[:ts {;fﬂ_? 3

Llop -Lite

Specially designed
for the stage,
archestras, combos
and singles

k. =

Compact and I
lightweight with |
super-brilliant , )'
white flash adjustable !

from 70 to 1200 flashes T I
per minute. By darkening a stage or
subject area and “strobing' the per-
formance at various flash ratings an
intensely interesting effect is created.
Arga of influence is 10 to 15 feet de-
pending on the darkness of the area,.

Photo cell actuated Stop-Lites are also
availakble to enlarge the area to be
“"strobed'. These flash simultansously
when pointed in the direction of the
master unit. Write or phone for prices
and brochure.

FARK-FRODUCTS ENGINEERING CO., INC.
P. 0. Box 228, Tinley Park, 1Il. 60477

Phone: Area Code 312/333-9555

ADVERTISING IMN
BUSINESESPAPERS
MEANS BUSINESS

U
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By BILL WILLIAMS

While still in college he be-
gan his custom recording, sub-
contracting the pressing. Now
he sells broadcast studio equip-
ment, designs custom sound am-
plifiers, custom studios, and
travels with artists who want
the right sound for their ap-
pearances.

Tours

Miller has traveled with such
artists as Herb Alpert, Al Hirt,
the Christy Minstrels, Jefferson
Airplane, Spang and Our Gang,
the Sandpipers and others. Most
of these tours are to colleges and
universities, where sound ampli-
fication leaves the most to be
desired.

Using mostly Altec equip-
ment, Miller makes modifica-
tions and constantly experi-

Seen as
Germany

for the largest foreign delega-
tion with 44 exhibitors.

The fact that foreign exhibi-
tors outnumbered the domestic
industry by almost two to one
led the West German musical in-
strument trade association, Bun-
desverband der Deutschen Mu-
sikinstrumenten - Hersteller, to
predict massive foreign compe-
tition on the German musical in-
strument market, particularly in
the field of electro-acoustical in-
struments.

Pressures
The German music manufac-
turers’ associlation reported

steadily increasing foregin com-
petitive pressures on the Ger-
man market. Foreign music in-
struments accounted for be-
tween 25 and 33 percent of all
instruments sold on the German
market last year,

German musical instrument
manufacturers, however, man-
;lnged to increase exports to the

nited States for 33 per cent
to 35 per cent last year of total
German musical instrument ex-
ports. For example, a full 80
percent of German string mu-
sic instrument exports go to the
U. S., 30 percent of mouth or-
gans and 25 per cent of guitars,

The U, 5. and Canada ac-
count for a full 50 per cent of
German exports of woodwinds,
and German manufacturers ex-
pect to boost exports still more
to this market when the Kennedy
Round tariff cuts take effect
July 1.

SHEET MUSIC

ments. Working toward the most
durable equipment, he now is
testing some fiberglass casings.

Generally he travels with a
group until he has taught them
to operate the equipment them-
selves. Then he moves on to
other sales.

Miller made the transition
from recording to sound sales
through a Minneapolis booking
agency. While working with this
agency he realized the need for
proper sound equipment. With
no formal training in engineer-
ing or electronics, he began ex-
perimenting until he came up
with the proper sound.

Although in demand in all
parts of the world, he continues
to keep the base of his opera-
tions in this Midwest commu-
nity close to where he began.

Flew

Even though Columbia's best
engineers were handling the
sound for the NARAS awards,
Roger Miller (no relation) would
not go on stage without Stanley
Miller. At his own expense, he
flew the sound technician and
his equipment from Nebraska to
Nashville to handle his phase
of the show.

Miller now is expanding his
sales operation, and also rent-
ing sound equipment.

“*More and more of the art-
ists carry their own equipment
now,” he said. “They realize
that sound is far more impor-
tant than sight. If a show sounds
good, then even poor lighting
can't hurt it too much. But if the
sound is bad, the audience is
lost.”

BUILT-IN VOLUME CONTROL is
featured on this new Unisphere
Microphone for professional en-
tertainers from Shure Bros. It is
Model PE585Y Unisphere A, and
provides control over the loudness
of the amplification system to
which it is connected. At any time
during a performance, the enter-
tainer may adjust the volume up
or down by twisting the little knob
visible in this photo. List price
is $75.50.

The Mailing List Problem

Another in our advisory se-
ries of articles for dealers seek-
ing to improve their sheet music
sales,

One dealer we know has for
years been sending sheet music
mailings to teen combos, dance
bands, individual artists, school
musicians, teen clubs, neighbor-
hood and daily newspapers, teen
fan magazines, music teachers,
studio operators, bandmasters,
orchestra directors, choir direc-
tors and hundreds of other pros-
pects in his market.

Recently he stopped the mail-
ings. “My mail was junk mail
like all the stuff 1 object to in

my own mailbox,” he explained.

So how is he reaching pros-
pects?

“In my previous mail pro-
gram,” he said, "I was counting
on the publications on the list
to give me a plug now and then.
It never happened.

“Now I'm buying a few ads
in selected publications that
reach my prospects in all cate-
gories of sheet music and other
merchandise. I'm also sending
out items to the publications in
the form of news releases. Both
types of publicity are getting re-
sults.

“And I'm no longer a junk
mailer.”

wwWw americanradiohistorv com
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THERE'S A NEW SECTION in many U. S. high school bands. It's the
Maestro Sound System for woodwinds from Chicago Musical Instrument
Co. These lower woodwind players in the Williston, Fla., high school
band can now produce the sounds of the basson, contra-bassoon,
English horn, tuba, bass sax, bass clarinet and contra-bass clarinet,
among others. That's in addition to the instruments they already play.
"For years we needed a bassoon to help complete the instrumentation
of our E[l-ple_::e group,” said bandmaster William J. Stark, pictured here,
"However, with a limited budget, this drea