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Montreux Disk Prize to Ford & Motforola in New

British Decca’s ‘Electra’

By MIKE HENNESSEY

MONTREUX, France—The
British Decca recording of Rich-
ard Strauss’ “Electra,” starring
Birgit Nilsson and conducted by
Georg Solti, won the gold
trophy in the Montreux Inter-
national Record Awards, inau-
gurated here Sept. 10 during the
23d Montreux Music Festival.

Winner of the silver award
was Leonard Bernstein’s CBS
recording of Mahler’s “Sixth
Symphony” with the New York
Philharmonic  Orchestra  and
the bronze award went to John
Ogdon’s EMI recording of Bu-
soni’s “Piano Concerto” with the
Royal Philharmonic under Dan-
iel Revenaugh.

The awards, in the form of
plaques bearing replicas of the
Castle of Chillon, where the
presentation ceremony was held,
were presented by Peter Usti-
nov to producer John Mordler
on behalf of British Decca, to
Ernest Fleischman of CBS Lon-

Writers’ Retreat
Set Up by Elektra

By ELIOT TIEGEL

LOS ANGELES — Elektra
has created a commune-type
environment, with a recording
facility, i the wilderness of
Paxton, Calif., as a creative re-
treat for artists and staff.

The facility is a former al-
coholics rehabilitation center in
the northern section of the State
above Sacramento.

Frazier Mohawk, a staff pro-
ducer is the staff a&r man
there. It was his concept which

(Continued on page 68)

Pocketdisc’s

By PAUL

SEATTLE — The distribu-
tion pattern for the debut of the
Pocketdisc here Sunday (22) has
been set, with four types of out-
lets being used. These are 1)
traditional record shops; 2) rack
outlets; 3) route vending outlets
which have high teen-age traf-
fic, and 4) vending-racking lo-
cations where the dealer serv-
ices his own equipment.

The 90-day test is being
backed by a $50,000 promo-

don on behalf of CBS, and to
Peter Andry, essistant manager
of EMJI’s intermational artists de-
partment, on behalf of EMI
London.
Gelatt Presides

In addition, the 10-man in-
ternational jury, presided over
by Roland Gelatt, associate pub-

lisher of Higt Fidelity which -

is sponsoring the annual rec-
ord awards in conjunction with
the festival o-ganizers, unani-
mously awards the diploma of
honor for a significant contribu-
tion to the art of recording to
Leopold Stokewski, who was

(Con.inued on page 4)

Pact; Join RCA in Drive

DETRCIT—The Ford Motor
Co. has extended its Stereo 8
player contract with Motorola’s
Automotive Products Division
for another three years, and is
joining M»otorola and RCA in a
massive nationwide Stereo 8
promotion  campaign.  Thus,
Motorola will continue to sup-
ply 8-track CARtridge play-
backs for all lines in the Ford
Motor Cc. car family through
the 1971 model year.

The new Ford-Motorola con-
tract is seen as an important
reaffirmation of the car manu-
facturer’'s faith in the 8-track

Vending Firms Scramble to
Gobble Up Jukebox Routes

By BRUCE WEBER

LOS ANGE_ES—Large, pub-
liccowned operating firms are
scrambling toc acquire music
routes. In the latest competition
to buy jukebox firms, Automatic
Retailers of America, Inc.
(ARA) has purchased six
Southern Caliornia companies
and is “looking at 10 other
companies,” according to ARA
spokesmen.

“There are more acquisitions
in the talking-megotiation stage,”
said Clyde Love, Nickabob
Sales and Kings County Amuse-
ment, ARA’s initial acquisitions.
“We're trying :o keep pace with
Servomation and other vending
companies already in the music
field.”

Music and games firms now

Distrib Set

ACKERMAN

tional drive ercompassing radio,
newspapers, point of sale ma-
terial and ma- servicing.

The radio drive is a satura-
tion campaigi, including 100
spot announczments per week
on both KJR and KOL for the
first three weeks, and 50 spot
announcements per week for the
remaining 12 weeks of the in-
troductory campaign.

Also set are three one-half

(Contitued on page 74)

under the ARA corporate um-
brella here include WNickabob
Sales Co., Visalia; Kings County
Amusement Co., Hanford; ABC
Music Service, Fresno; Auto-
matic M-sic Service, Fresno;

Madera Music Co., Madera, and
Peterson Music Co., San Diego.

(Continued on page 53)

Wayne Newton and friend personify the two central char-
acters in ‘Town and Country” (K-13993), Wayne's moving
new MGM single by the composer of ‘“Honey.” Wayne's
forthcoming MGM album, available mid-October, combines

By LEE ZHITO

cartridge system and is ex-
pected to quash periodic rumors
that Ford is considering other
tape systems. Ford’s commit-
ment appears certain to add
significant impetus to the al-
ready burgeoning 8-track mar-
ket.

In addition, Ford, RCA and

S G TSRO

COL. HANDLING
EPICINN.Y.,N.J.

NEW YORK—The distribu-
tion of Epic Records in two key
markets, New York and New-
ark, N. J., is being taken over
by the Columbia Records
branch operation. In Newark,
Columbia has bought back the
inventory from Apex-Martin.
Shortly, the same will be done
with the inventory of Malverne,
which handles the line in New
York. The New York-New Jer-
sey combined markets total
about 14 per cent of the na-
tional picture. Other independ-
ent distributors have been as-
sured that no additional changes
are contemplated.

s

Motorola will jointly stage a
giant in-store car dealer promo-
tion aimed at achieving the
broadest consumer exposure of
the cartridge concept as yet at-
tempted at the automotive level.
Display Center
This will consist of a car
showroom demonstration and
display  center  spotlighting
Stereo 8. Ford will make avail-
able to all its dealers a promo-
tional package consisting of an
(Continued on page 68)

Disk Industry
Aiding Biafra

By FRED KIRBY

NEW YORK — The record
industry pitched in with talent,
money and other assistance to
aid the starving people of Bia-
fra through Steve Paul, who re-
named his Scene the Biafra for
three weeks of weekdays.

Some of the top artists in the
industry performed at the 218-
seat West Side club, including
Joan Baez, whose opening night

(Continued on page 74)

the titles cf both his current hits, “Dreams of the Everyday

Housewife and Town and Country.”

(Advertisement

¥

The wild excitement of “Rowan and Martin's Laugh-in,”" one
of the most outstandingly popular television comedy shows,
has been captured in an outrageously funny album released
(FXS 15118) on Epic Records.

(Advertisement)
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PETER KASTNER
IS THE UGLIEST
GIRLIN TOWN!

e
‘m\\\\ﬂ A
But he's got a beauty of a new Colgems single.
“IJUST CAN'T GET OVER YOU”
c/w“TIME OUT” #66-1029
See Peter in the new comedy series

“The Ugliest Girl in Town *on ABC-TV,
premiering this month. Hear him sing
“I Just Can’t Get Over You”
on the episode of Octcber 3rd.

COLGEMSe
and George Fischor Manufactured and Distributed by RCA




Decca Tunesinto TVLand NARAS to Pare Awards; Debuts

—Ties in With Banana Splits

NEW YORK — Decca Rec-
ords is stepping into the TV
sweepstakes through a tie-up
with the Banana Splits, a new
live-action contemporary sing-
ing and instrumental group who
appear weekly in “The Banana
Splits Adventure Hour.” The
show is set for two years on
NBC-TV under sponsorship of
the Kellogg Co.

The deal was arranged by
William Hanna and Joseph Bar-
bera, of Hanna-Barbera Produc-
tions, creators of the series, and
Bill Gallagher, MCA vice-presi-
dent, Decca Division.

The show premiered on NBC-
TV Sept. 7, and Decca is re-
leasing the first single by the
Banana Splits this week. “Wait
Till Tomorrow” and “We're the
Banana Splits” is the first cou-
pling.

A major promotion on the
hour-long series is under way
with the Kellogg Co. plugging
the Banana Splits on 50 million
cereal boxes in retail markets
across the U. S. Plans by Kel-
logg for a Banana Splits Club,
which will include an estimated
six million teen-agers, is also
under way.

Decca will be tying in with
Hanna-Barbera, the Leo Bur-
nett Agency, for Kellogg, and
Ed Justin, of ILAMI, Screen
Gems licensing subsidiary.

Gallagher is counting on the
“live” wvalues of the Banana
Splits shown on the TV series in
costume. There are actually 12
Banana Splits available for
“live” appearances. Gallagher
explained that there are four
Banana Splits who are acrobats,
four who are actors and four
who. are singers. The indentity
of the members of the group will
be kept under wraps and hidden
beneath the costuming.

The show’s music will be
handled by David Mook in co-
ordination with Aaron Schroe-
der Music and Eddie Simon,
who will co-ordinate the mate-
rial as a&r representative for
Decca. A number of writers
have been assigned to the show
and the music will be aimed at

all areas of the current pop
market.

Another facet of the series’
concept is that it will be flex-
ible enough to spot songs that
will fit into Decca’s promotion
push.

The series will be sold in-
ternationally through CBS and
the disk will be marketed over-
seas, accordingly.

The first album by the Ba-
nana Splits is planned for mid-
October.

Bidding by Craft; Elects Nasatir

NEW YORK—A reduction of
the number of Grammy awards,
the introduction of nominating
by craft, and the election of
Mort Nasatir as national presi-
dent highlighted the annual
trustees’ meeting of the Record
Academy (NARAS) held Sept.
7-8 at New York’s Berkshire
Hotel.

Nasatir, who succeeds Pete
King in the top NARAS spot.

By MIKE GROSS

was elected unanimously along
with Neely Plumb of Los
Angeles as first vice-president,
Johnny Pate of Chicago as sec-
ond vice-president, and Nash-
ville’s Buddy Killen as secretary.
Lou Busch was re-elected na-
tional treasurer.
Acceptance Speech

In his acceptance speech,
Nasatir, after paying his re-
spects to King for “the wonder-

Atl. Parley Racks Up $10 Million
In Billings; 34 Albums Are Shown

NEW YORK—Atlantic Rec-
ords’ Summer LP Sales Pro-
gram, which started June 14 at
its semiannual sales convention,
wound up this week with a sales
rack-up that topped the $10 mil-
lion mark.

The program encompassed 34
albums released by Atlantic in
June, including LP’s on the At-
lantic, Atco and Pompeii labels.

According to Len Sachs, At-
lantic’s album sales and mer-
chandising chief, the success of
the program was due to the sup-

ABC Acquires
Le-Bo Prod.

WOODSIDE, N. Y. — ABC
Records, which has been on a
buying spree during the past few
months, has completed negotia-
tions to buy Le-Bo Products Co.,
Inc., a leading tape CARtridge
accessories firm here. Woodside
is a suburb of New York. Le-
Bo is noted for manufacturing
cartridge and cassette display
racks and carrving cases, head
cleaners, blank cassettes and car-
tridges. ABC president Larry
Newton handled the deal with
Leslie Bokar, president, and
Leslie Dame, vice-president, both
of Le-Bo.

Dot Eyes Seaway for
Handling More Lines

LOS ANGELES—The oper-
ation of Seaway of Cleveland,
Dot’s company-owned independ-
ent distributorship, is _being
studied to determine whether
the label will become more in-
volved in handling competing
lines.

Seaway represents the Atlan-
tic stable of labels plus scores
of others and is the city’s sec-
ond top independent house
alongside Main Line.

Several of Dot’s other com-
pany - owned distributorships
have handled other lines, but
according to label president
Arnold Burke, Seaway’s ability
to handle the Dot line plus the
others will determine “whether
handling other lines makes
sense.” In Burke’s own mind,
he’s just not sure. Seaway, the
executive admits, does four
times the gross volume on non-
Dot product.

Burke has just returned rom
a month’s sojourn to New York
and Europe, where he has begun
establishing “two-way streets”
with overseas publishing and
record companies.

Italy’s Ricordi has given
Famous Music its first copy-

right, “Help Yourself,” Tom
Jones’ current hit on Parrot.
Famous has first refusal rights
in the U. S. on all Ricordi’s
copyrights.

Burke hopes to begin landing
masters in territories where
EMI does not have to give
Capitol first refusal. In the
month that Nora Weiser has
operated a liaison office in Lon-
don for Dot’s music interests,
he has sent through four mas-
ters, two of which have been
refused, one which is being
studied and one which has not
yet been considered.

The point, Burke said, is that
Weiser is establishing contacts
with English producers, the
first time Dot has had a resi-
dent man in England.

Burke helped establish ties
with Barclay for Stax represen-
tation in France and Spain. Dot
is repped in France by EMI,
by Hispavox in Spain.

Stax will enter the sound-
track derby for the first time
with the release of the Para-
mount film, “Uptight,” which is
being scored by Booker T. and
the MG's.

(Continued on page 12)

port of the label’s distributors,
salesmen and promotion men.
He also credited the many re-
tailers and rack jobbers who
took full advantage of the pro-
motional and sales tools avail-
able to them for the success of
the program.

Well over half of the albums
released by Atlantic in June
landed on the best-selling charts.
Two of the albums, “Time
Peace — The Rascals’ Greatest
Hits” on Atlantic, and “Wheels
of Fire,” by Cream on Atco,
have been certified by the RIAA
for sales of more than $1 mil-
lion. These two albums and
Aretha Franklin’s June release.
“Aretha Now,” on Atlantic, were
the top-selling albums through-
out the country during July and
August. Other albums that con-
tributed to the company's big
sales featured Otis Redding, the
Vanilla Fudge, the Iron Butter-
fly, Eddie Harris, the Bee Gees,
the Buffalo Springfield, Wilson
Pickett, King Curtis, the New
York Rock and Roll Ensemble,
David Newman, lke and Tina
Turner, Joe Tex and such al-
bums as “Super Hits Vol. II”

Cameo OK for
Counter Trade

WASHINGTON — The Se-
curities and Exchange Commis-
sion announced last week that it
was ending its suspension of
trading in common stock of
Cameo-Parkway Records, Inc.,
as of Saturday (14). Over-the-
counter trading could resume
Monday (16) — but the
American Stock Exchange has
decided not to allow resump-
tion of the Cameo trading pend-
ing a hearing on the question
of delisting the stock, says SEC.

The Commission said its lift-
ing of the ban followed issuance
of a public release by Cameo,
and a proxy statement, in con-
nection with the scheduled meet-
ing of Cameo stockholders,
Monday (16). The meeting was
called to vote on the proposed
acquisition by Cameo of assets
and liabilities of Allen Klein &
Co., Inc., in return for 797,-
000 shares of Cameo common.

The SEC has cautioned in-
vestors and broker-dealers to
consider carefully the facts re-
lated in the proxy statement and
the Cameo releases. In connec-
tion with future transactions in
Cameo stock, strict attention
must be paid to the securities
laws when advising and effect-
ing transactions in the stock.
The Commission says its investi-
gation of trading in Cameo
shares is continuing.

and *“History of Rhythm &
Blues, Vols. V and VI.”

Since the June releases, At-
lantic-Atco has issued a number
of top-selling LP’s, including
Julie Driscoll, Brian Auger and
the Trinity, Arthur Brown, Clar-
ence Carter and the Nazz on
the SGC label.

CBS/Sony

ful qualities you brought to the
job,” said that he felt *“great
to be a part of the orgamzation
and proud to be its head. I
believe we have taken some
giant steps forward at this
mecting and that the future will
show that the actions we have
taken are correct.”

The steps include the reduc-
tion of the total number of
Grammy Awards categories
from 48 to 41, a new crafts
nominations procedure which
will draw on the services of
special panels composed of
NARAS members within crafts
and will, in some instances,
limit nominating to such craft
members; provisions for mem-
bers’ signatures on both nomi-
nating and final voting ballots,
and a proposed broadening of
the Academy’s educational and
scholarship programs on na-
tional as well as local levels,
with special emphasis placed
upon an awareness and recog-
nition of cultural needs beyond

(Continued on page 74)

Launched

At Meeting in Tokyo

NEW YORK—The new CBS
Sony Records was launched at
a meeting in Tokyo for 600
Japanese dealers in August.
Harvey L. Schein, president,
CBS International, claimed that
it was the first time a U. S.
record company had moved in-
to the Japanese market in such
depth.

At present CBS/Sony has ad-
ministrative offices in Tokyo an
a fully automatic factory is 60
per cent towards completion.
The factory will be situated be-
tween Tokyo and Osaka.

“Tokyo has a population of
about 11 miilion and Osaka has
7 million,” said Schein. “That's
about 60 per cent of the Jap-
anese record market which
spends about $100 million a
year. We are aiming for 10 per
cent of that to start with.

“In partnership with Sony we
can bring our ideas of promo-

tion and selling to the Japa-
nese market quickly.” Previously
CBS had a distribution deal
with Nippon-Columbia in Japan.

Mann Sets Up Co. in Move
Into Production, Mgt. Fields

NEW YORK-—Herbie Mann
is expanding into the fields of
production and management
with his newly formed firm,
Five Faces of Music Produc-
tions, Inc. The firm, which will
be run by Mann and John
Gibbs, will specialize in record
production, management and
publishing. Already under man-
agement contract are Steve Mar-
cus, who records for Vortex:
Roy Ayers, who records for At-
lantic, and the Soul Flutes. who
record for A&M Records.

The first appearance of Mann
with his complete package, “The
Music World of Herbie Mann,”
will be at New York's Village
Gate starting Tuesday (17) for
two weeks. With Herbie Mann

and his orchestra will be the
Steve Marcus Quintet with Larry
Coryell, Roy Ayers, David New-
man, Jack De Johnette. Sonny
Sharrock, Charles Tolliver, and
the Soul Flutes.

In conjunction with the ap-
pearance of “The Music World
of Herbie Mann™ in nightclubs,
Atlantic Records is releasing
three albums. One is a Mann
LP, “The Inspiration I Feel™:
Roy Ayers’ “Stoned Soul Picnic”
and Steve Marcus’ “Count’s
Rock Band.” Mann produced the
Marcus and the Ayers LP.

On the publishing end, Mann
has set up Herbie Mann Music
(ASCAP) and Rupadia Music
(BMI).

Crowell Collier Into Music
Orbit & Acquires Schirmer

NEW YORK — G. Schirmer,
Inc., the 107-year old music
publishing and printing house,
is being acquired by Crowell
Collier and Macmillan, Inc.
CCM now owns about 25 per
cent of the 4,467 Schirmer
shares outstanding, has arrange-
ments to purchase an additional
5t per cent, and has offered
to buy any or all of the re-
maining shares at the same price,
$1,955 per share. Assuming all
shares are purchased, the total
price would be $8,735,000.

Billboard is published weekly by Billboard Publications, Inc., 165 W. 46th St, New York, N. Y. 10036. Subscription rate:
annual rate, $20; single-copy price, $1. Second class postage paid at New York, N. Y., and at additional mailing offices.
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Rudolph Tauert, Schirmer’s
president and chief executive of-
ficer, and Rudolph Schirmer,
chairman, are supporting CCM’s
acquisition of the company.
Both have agreed to continue
in their posts.

Acquisition of G. Schirmer
will mark CCM’s entry into the
music field. CCM is a producer
and distributor of educational
materials and services.

As a CCM subsidiary, G.
Schirmer will continue to oper-
ate autonomously.



Liberty Buys M.S.
And Musical Isle

NEW YORK — The trend
of manufacturers to acquire
rack - jobbing and distributing
operations to ensure total pene-
tration of key markets contin-
ued last week. Latest develop-
ment is the acquisition by Lib-
erty Records of M.S. Distrib-
uting and Musical Isle, big Mid-
west distributor and rack opera-
tion. The move followed short-
ly after Liberty consummated
its purchase of Roberts Distrib-
utors in St. Louis (exclusively
reported last week in Billboard).
Transamerican, Liberty’s parent
company, has thus solidified its
distribution strength greatly in a
brief period of time.

Another important recent ac-
quisition was London Records’
purchase of Jimmy Martin’s
Chicago distribution operation.
Martin, a pioneer independent
distributor, stated that London
will retain its original staff, with

the exception of manager Ron-
nie Bernstein, who has joined
the Handleman company. Mar-

tin also has a large interest in

Miller Automatic Sales of Louis-
ville, which handies vending ma-
chines. A purchase of this com-
pany is close to being com-
pleted, Martin said.

Martin added that he would
engage in business ventures with
Chicago deejay Howard Miller.

One and one-half years ago
ABC Records purchased New
Deal in New York, Consoli-
dated Distributors in Seattle and
Billinis in Salt Lake City. This
was followed by Capitol Rec-
ords’ purchase of Merco Enter-
prises of Long Island. Another
manufacturer-distrib merger was
the deal worked out by Hei-
licher Brothers of Milwaukee
and Pickwick International
about six months ago.

‘Electra’ Takes Award

e Continued from page |

present to receive the award.

At the same ceremony, the
1968 Koussevitzky International
Recording Award was presented

MCA Kicks Off
Country Month
Promo In U. K.

LONDON — MCA Records
L.td, which handles American
Decca, Uni, and Coral Records
product here, is launching a
Country Music Month promo-
tion in conjunction with the Oc-
tober WSM Birthday Celebra-
tion in Nashville and will intro-
duce a country album series on
the MCA Ilabel in England.

The month-long promotion
here will include the release of
six albums featuring Bill Ander-
son and Jan Howard, Jack
Greene, Kitty Wells, Ernest
Tub, Conway Twitty, and Lo-
retta Lynn. The albums will be
backed by in-store streamers,
trade and consumer advertising,
and a dealer promotion kit, ac-
cording to Brian Brolly, manag-
ing director for the label.

“Country music has become
a major factor in the English

noh
WILLIAM B.

ILLIAMS, left, last year's winner ot the
Parkinson Disease Association’s Ed Wynn Humanitarian Award, with
ASCAP president, Stanley Adams, center, and Milt Gabler of Decca
Records. Adams will chair this year's award dinner for Duke Ellington,

to Mexican composer Carlos
Chavez for his CBS recording
of his own six symphonies with
the orchestra he founded in
Mexico City. Chavez received
this award from the conduc-
tor's widow, Madame Olga
Koussevitzky, who had traveled
from the states to make the
presentation.

Czech Praised

Commenting on the inaugu-
ral awards, Gelatt said he was
particularly pleased that all the
distinguished jurors were able
to be present for the ceremony,
particularly Ivan Vojtech of
Czechoslovakia, who had spent
48 hours getting to Montreux
by a very devious route. It was
also gratifying that in the case
of each award, the selected re-
cording had had an absolute
majority on the first ballot.

After the ceremony Peter
Andry told Billboard “I think
this is going to prove an ex-
cellent award since it is entirely
independent of the record in-
dustry and thus free from in-
dustry influences. The jury is
extremely competent and pro-
fessional people and 1 think
considerable prestige will come
to be attached to the Montreux
record awards.

market and we are happy to be
a partner in the growth of the
English country music scene . . .
thanks to the strong catalog of
American Decca.”

=

American

at the Americana Hotel, New York, Oct. 30.
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Executive Turntable

Maurice Hoffman has been appointed director, Epic Sales
and Distribution. He will be responsible for
directing all activitics related to sales and dis-
| tribution of Epic, Okeh and Crossroads labels.
Hoffman joined Columbia Records in 1958 as
a district sales manager and has also served
as a regional sales manager and national sales
manager within the sales department. Most
recently, Hoffman was director, Epic, Okeh
and Crossroads sales and promotion.
*x KX *

Martin L. Weiss has been appointed to the newly created
post of director of special markets at Decca Records. Weiss will
be based at Decca’s New York offices and will
report to Marty Salkin, the company’s vice-
president of special markets. Weiss’ prime func-
tions will consist of the development and ex-
pansion of the company’s merchandising of
Decca, Coral and Brunswick product in the
premium incentive, gift and awards areas. For
the past eight years, Weiss served as director of
operations for Columbia’s Special Products Di-
vision. Prior to this, he was advertising and sales promotion man-
ager for Everest Records, following a previous three-year stint
with Columbia’s advertising and sales promotion departments.
Assisting Weiss in the new department will be Don Hobens, who
has been appointed manager of operations, Decca Special
Products.

WEISS

x *x *
Jerry Love named to general manager’s post of Kama Sutra
Records, reporting to Artie Ripp, president of
Kama Sutra. Love’s operating program will be
“The Sounds of Tomorrow—Today on Kama
Sutra” coupled with an open-door policy. For-
merly with Alpha Distributors, Love’s career in-
cludes his role as [.M. Flowers on the syndicated
CBS-FM radio program. Love’s involvement
with radio began with his programming of the
“Murray the K” show on the New York’s WINS.
As a manager, Love guided the careers of producers Shadow
Morton and singer Jordan Christopher.
* Kk K

Paul R. Wyatt has been named director of administration.
Columbia Artists & Repertoire. In his new
spot, Wyatt will be responsible for project
budget allocations to a&r producers, as well as
the release schedule for Columbia albums and
singles. He will also direct the liaison with music
publishing companies and will handle the direc-
tion of administrative services relative to Colum-
bia a&r activities. Recently Wyatt served as West
Coast studio Operations manager, CBS Records.
Prior to joining CBS in 1964 he held posts as vice-president of
Standard Records Pressing Co. and manager/producer for Capitol
Records’ Nashville office.

WYATT

*x Kk *
James A. Arnold has been appointed vice-president of Action
. Talents, all-rock booking agency. Arnold had
i been vice-president of Queen Booking and head
of its concert department. At Queen, he worked
on dates for Aretha Franklin, the Impressions,
the Dells, the Marvelettes, James and Bobby
Purify and the Sweet Inspirations. Prior to
Queen, Arnold was associated with General
Artists Corp., Shaw Artists, and with Irving Feld
on several rock packages. . . . Chris Shiffrin

ARNOLD
has joined Ashley Famous Agency’s New York office as an
agent in the Talent Department. Shiffrin recently was with the
Michael Hertig Agency in New York and before that with
William Shiffrin Agency in Los Angeles.

* *x
George Greenberg has been named East Coast artist relations

director for United Artists/Liberty and af-
filiated labels. Greenberg will headquarter at
the New York offices and work in conjunction
with Richard Oliver, who is based in California.
Entering the record industry in 1958, Greenberg
remained with Decca until 1960 when he joined
Columbia Records’ New York branch handling
sales assignments. . . . William B. Minkin has
been appointed national sales manager of the GREENBERG
consumer products division of Concord Electronics Corp.
* * *

Marvin Deane, vice-president of Tetragrammaton Records,
and Ron Debiasio, who guides the Campbell, Silver, Cosby
Corp. (CSC) management division, have been appointed vice-
presidents of CSC. Also, William Hammerstein has been ap-
pointed vice-president of CSC and named to the board of direc-
tors of Tetragrammaton Records, the recording arm of CSC.

Hammerstein hcadquarters in New York.
* *x K

Norm Rubin has been set as national promotion director for
the United Artists Music group. Rubin, who joined the firm
recently as a promotion specialist, has a wide promotion back-
ground that includes assignments with the Bob Crewe operations,
Mercury Records, Atlantic Records and the Big 3.

(Continued on page 8)

Music Buildup
By Mefromedia
s Under Way

NEW YORK—The Metro
media Music Division, unde
the direction of Tommy Va
lando, is bolstering its operatior
on both Coasts. The build-up
was primed by the firm’s ac
tivity in two upcoming Broad:
way musical properties, ‘“Zorba’
and “Maggie Flynn,” as well a:
in its continual development of
musical projects and pop prod:
uct.

Joining the Valando operatior
in New York is Sydney Korn:
heiser, who recently resignec
his general manager’s post ai
Edwin H. Morris Music. Kron:
heiser will concentrate or
writers for Broadway musicals
He'll be working in New York
with Frank Military and Johnny
Farrow.

Added to the staff in Los
Angeles were Sam Weiss anc
Jerry Sybilrud. They will be
working with Artie Valando
long-time Coast representative
for Sunbeam Music (BMI) anc
Valando Music (ASCAP), now
in the Metromedia fold.

Dayton Ruled
No Bootlegget

NEW YORK-—The Daytor
Record Corp. has been clearec
of charges that it sold boot
legged or counterfeited records
by Judge Simon Silver in Crim
inal Court. Dayton, which con
sists of two retail outlets, i
owned by Robert Friedman.

The New York District At
toney's office charged Fried
man in October 1967. with vio.
lations of sections of the Gen
eral Business Law which pro
hibits sale of bootlegged o
counterfeited records. The clain
involved several copics of ar
album. “The Best of '67,” or
the ARP logo. with 1.os Angele:
listed as the city ot manufacture
The record featured cuts o
then-current hits by Areth:
Franklin, the Doors, the Mon
kees, and the Beatles. The
charge against the Daytor
stores was initiated upon
complaint by Jac Holzman
president of Elektra Records.

Trial was held Aug. 21; the
Judge rendered his deciston las
week, clearing Friedman anc
his two stores of violating th
two sections and saying that th
DA’s office was unable t
prove he had sold the LP’s o
that he had known sale of thy
LP’s was prohibited.

Branch on Coasi
Opened by Globe

LOS ANGELES — Globx
Albums, with headquarters ir
New York, has opened up Glob«
Albums West here at 1211 N
Western Avenue, and is already
in production, according to pres
ident Lee Halpern. Howarc
Roseff has been named genera
manager of the West Coas
plant; he’d been sales represent
ative of the New York operation
Edward Houlihan, productior
manager in New York, will taki
over similar duties at Globe Al
bums West.

Globe Albums, which startec
out as a small jacket-fabricat
ing plant in the Bronx befors
moving to Long Island, is nov
one of the giant jacket sup
pliers with coast-to-coast serv
ices, Halpern said.
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Music Congress Unit Sounds Off
On Cuts, Composers & Concerts

NEW YORK — Recordings
are more important to contem-
porary classical composers than
live performances. This was one
of . the controversial matters
brought up at the Technology
panel of the International Music
Congress’ “Music and Commu-
nication” program at the Barbi-
zon Plaza Theater here on
Wednesday (11).

Electronic music and amplifi-
cation also were discussed at
length at the session, which was
chaired by Goddard Lieberson,
president of the CBS/Columbia
Group. Roger Hall, RCA Red
Seal a&r manager, detailed de-
velopments in recording tech-
nique.

He envisioned the next major
development being the use of
sight as well as sound, explain-
ing, “Sight is an important to
sound as the ear.” Hall also
stressed that recordings should
not attempt to duplicate the con-
cert hall. “The tools of record-
ing are an art in themselves.”

American critic Martin Mayer
noted that it was more difficult
to sell contemporary music re-
cordings if they were not cut by
major artists. He pointed out
that it was almost impossible to
get most major artists to put in
the work required to learn con-
temporary scores.

He emphasized the value of
recordings for the income and
reputation of composers, where-
as, in prior centuries, composers
could make a comfortable living
from the sale of sheet music.

Cheaper to Make

Mayer also feared that the
tendency would be to record
electronic music because it was
cheaper to produce and did not
involve musicians. “There will
e a great economic pressure to
push . . , music on electronic
devices. A counterforce has to
be mounted or we will have very
limited music in the future.”

Hans Sittner of Vienna’s In-
ternational Music Center cau-
tioned that, while music formerly
was often spoiled by conductors
who used incorrect tempos, to-
day it also was being spoiled by
recording engineers who used
improper dynamics.

He warned that the technician
was becoming more important
than the musician. On volume,
he asked, “Why must our music
be so noisy? Why must it be so
loud?” Sittner included pop mu-
sic in his attack.

Defense of Noise

John McClure, a&r director
for Columbia Masterworks.
spoke “in defense of noise,” say-
ing, “Music is sound that you
like. Noise is sound that you
don’t like.” He recalled that
music of composers, such as
Verese, was formerly considered
noise, but was now accepted.
McClure said the whole range
of sound was proper material
for the composer.

Kristian Lange of Norway
noted that the Oslo Philhar-
monic had refused to perform
two contemporary pieces be-
cause unaccustomed use of in-
struments was required.

Lieberson said musical bar-
riers were breaking down, es-
pecially for youth. He explained
that electronic music in classics
was an extension of electronic
devices used in pop music.

David Hall, head of the
Rogers and Hammerstein Ar-
chives of Recorded Sound of the
New York Public Library at
Lincoln Center, noted that mu-
sic was turning away from re-
alism. He pointed out that re-
corded performances of groups
such as the Beatles and the

By FRED KIRBY

Mothers of Invention could not
be duplicated in the concert hall.

Salvador Ley, Guatemalan
composer, asked about pianist
Glenn Gould’s position that pub-
lic concerts were not important
and that recordings and TV film
were the only proper means of
reproducing music.

Audience Important

Mayer replied that other mu-
sicians, such as violinist Isaac
Stern, felt that the audience was
an important part of a perform-
ance. Mayer said that Gould was
unique in being able to produce
individual recorded perform-

ances that held the interest on
repeated listening.

McClure countered that he
often was so annoyed by the ac-
tions and inattention of the ay-
dience at concerts he was unable
to hear the music properly. He
said he generally preferred to
listen to music on recording.

Roger Hall, noting, “There is
no more provocative musician
than Glenn Gould,” explained
that recordings were “artificial”
and provided a “totally different
aural experience” from live per-
formances. “They should be to-

(Continued on page 74)

Krasnow Forms Blue Thumb
To Operate in Specialty Mart

LOS ANGELES—Bob Kras-
now has formed Blue Thumb,
a record label, to operate in the
specialty market. The former
Kama Sutra executive will re-
cord ethnic material of experi-
mental blues and foreign lan-
guage derivatives.

Krasnow’s first LP product re-

lease, planned for Saturday (21),

encompasses a package of po-
litical satire featuring folk singer
Len Chandler and KRLA news-
man Lou Irwin, both of whom
are featured on type of news
broadcast (June 15, Billboard).

Follow-up product will include
an album of Japanese kabuki
music, the original music used
in the Laguna (Calif.) art festi-
val’'s “living portraits” show/
and the Indo Jazz Double Quin-
tet which blends the classics with
jazz.

In addition to the political
satire LP, Krasnow is also re-
leasing in his debut program
titles by Capt, Beefheart and
His Magic Band, who formerly
recorded for Buddah, and an
LP of W. C. Fields comments
taken from a number of his
Paramount Pictures.

Blue Thumb will deal exclu-
sively with independent produc-

ing, Krasnow says, with British
producer-manager Bryan Mor-
rison and Al Schmitt already
cutting product. Morrison will
be bringing a number of his
British acts to the new label.

Krasnow says he will analyze
the management behind an art-
ist before signing any contracts.
“The right management is the
key because it ensures sustain-
ing power for its clients.”

Artistic control will be given
to managers-producers and acts,
Krasnow says. Each LP will of-
fer a prize wrapped inside. The
political satire LP’s visual gim-
mick is an air sickness bag.
Krasnow will promote his prod-
uct by mailing releases and
supplemental hype information
to the homes of 250 record store
buyers and major market disk
jockeys.

Twenty-eight domestic distrib-
utors have been signed by
Krasnow, who was Kama Sutra’s
West Coast vice-president for
two years and before that had
been with Warner Bros. a simi-
lar number of years. He has
given tape duplication rights to
General Recorded Tape and

overseas distribution to Liberty,
in Canada, which is still uncom-
mitted.
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V BMI Pact Extended—

Pushes to Up Rate

NEW YORK-—The present
Broadcast Music, Inc. (BMI)
radio contract, which expires
Sept. 30, has been extended to
Nov. 30, pending additional
meetings to negotiate BMI’s re-
quest for a higher rate.

In a letter to all radio sta-
tions, Elliott M. Sanger, chair-
man of the All-Industry Radio
Music License = Committee,
wrote, in part, “Sometime ago,
BMI notified us that it desired
an increase in rates, effective
Oct. 1. Since then, we have
been in discussion concerning
the terms of a new license with
BMI representatives, but to date
no understanding has been
reached.

“In order to enable the dis-
cussions to continue without
having to meet the Sept. 30
deadline, BMI has agreed to
offer stations a two-month ex-
tension of existing BMI licenses,
without change in terms; i.e.,
to Nov. 30. The committee rec-
ommends that you accept this
offer. You must, however, de-
cide whether to accept or reject
our recommendation.’

4 Firms Open

LOS ANGELES—West Coast

record company representation
has been increased by the open-
ing of four companies: Pzazz
Records, Silvercloud Records,
Pulsar Records and O'Rett, a
record production - publishing
company.

Pzazz is run by Paul Gayton,
a former Chicago producer,
who seems to favor jazz artists.
His first two releases spotlight

WW Sues Turtles

LOS ANGELES — White
Whale owners Ted Feigin and
Lee Lassef have filed suit
against their top act, the Turtles,
in an attempt to halt any
Turtles’ move away from the
label. Suit in L. A. Superior
Court asks for a clarification of
the terms of their contract.

In commenting on the request
for higher radio rates, BMI
president Edward M. Cramer
said, “Our music continues to
set new performance records.
Presently more than half of all
the music performed on radio is
licensed by BMI. Our share of
music used on television is also
at an all-time high. During the
last 12 months, 25 of the 39
single recordings which sold one
million copies, as certified by
the RIAA, were of BMI music.
Fifty-three of the 65 albums
similarly certified included BMI
music. Thirty-two of this year’s
48 Grammy Awards went to re-
cordings of which BMI music
was an integral part. BMI mu-
sic won its- eighth Oscar in the
past eight years. All of this
clearly demonstrates the ability
of BMTI’s affiliated publishers
and writers to meet the varied
music tastes of the American
public. We are confident that
the negotiations will affirm
BMI’s present and ever-growing
importance as a major supplier
of music that the listening pub-
lic wants to hear and to buy.”

on W. Coast

Lorez Alexandria with Jim
Webb's “Didn’t We” and saxo-
phonist Louis Jordan with
Teddy Edwards’ “Amen Cor-
ner.”

Silvercloud’s backers are Ernie
Freeman as president in con-
junction with Guy Ward and
distributor Sid Talmadge. Ward
was named sales manager. First
singles are by Lynne Randell
and Nancy Ames.

Pulsar is headed by Irwin
Garr, former ABC Records coast
vice-president who has set a
distribution deal with Mercury
for U. S. representation. Product
will be developed by independ-
ent producers.

Maria Tynes has formed

O'Rett and Shan Music (BMI)
and plans to form an ASCAP
company. On the O’Rett artist
roster is Shirley Gunter, a top
40r&b singer.

Executive Turntable

® Continued from page 4

Bill (Bunky) Sheppard has been named director -of r&b
promotion for Scepter Records. In the newly created post,
Sheppard will supervise the label’s promotion staff, working with
Chris Jones, Scepter’s East Coast promotion man. Sheppard was
previously president of his own label, Bunky Records, for eight
years, and once owned Marks Record Distributors in Chicago.
He was also national promotion man for Vee Jay Records and
an independent producer. Sheppard’s headquarters will be at
Scepter’s main offices in New York, with all of Bunky’s former
artists to be produced on the Scepter-Wand label.

* Kk ok

Jack Maher, director of creative services at MGM Records,
has severed his connection with the company because of dif-
ferences of opinion with current management relative to adver-
tising policy and budget cutbacks. Maher guided the firm’s ad-
vertising, packaging and merchandising growth through three of
the companys most successful years under Mort Nasatir. Among
Mabher’s innovations were multi-media audio visual presentations,
prerecorded spot announcements with production techniques,
the “Music Factory,” a company-owned one-hour radio show on
125 college outlets, and full-scale advertising campaigns which
helped develop such artists as the Cowsills, Every Mother’s Son
and the MGM Boston groups. In addition to advertising and
publicity, Maher was responsible for much of the Verve re-
packaging on the VSP label. Prior to MGM Records, Maher was
with the agency of West, Weir & Bartel, which he joined after a
four and a half years on Billboard.

* * ok

Bert Glassberg has joined the publicity department of Elektra
Records. Glassberg, formerly manager of foreign operations for
Atlantic Records, was art director of ESP-DISK’ before that. He
also headed Pro Musica Nova out of Amsterdam.

* ok k

Bob Chilton has been named branch manager for World Wide
Distributors, San Francisco. He joined Dot last February in sales
promotion in the Midwest, following three years with Liberty as
a salesman in St. Louis. . . . Luther James, formerly with CBS,
has joined the Campbell, Silver, Cosby Corp. as an associate
producer.

* x Kk
Lloyd Gelassen is leaving MGM, where he had been promo-
tion manager for the company’s classical division which handles
the Deutsche Grammophon, Archive and Heliodor labels. He had
been national promotion manager the past three years and also
acted as advertising manager for all media, and was responsible
for artists relations. He also functioned as liaison for press, radio,
dealers and distributors, regarding promotion, marketing and
display.
* ok k
Dick Riendeau has been named Capitol Records (Canada),
Ltd.’s national sales manager, budget product, which includes
responsibility for the Pickwick and Disneyland lines and the new
Capitol SN series of Canadian talent budget albums. Budget was
formerly handled by Gord Edwards, who will now concentrate on
his position as advertising and promotion manager.
* ok k
Paul Clark has been named Ontario division sales manager at
Phonodisc, Ltd. Clark was formerly with Caravan Record Sales.
Giles Bedard has been set as promotion manager and new proj-
ects supervisor for Phonodisc’s Eastern division headquartered
in Montreal.
* ok k
Dan Nolan has been set as head of the musical instruments
department for Apex Records, Compo’s Ontario subsidiary.
Nolan has been a musical instrument dealer for a number of
years.
* ok k
Jack Richardson, president of the independent Toronto label,
Nimbus, resigns the end of the month as radio-TV director of
McCann-Erickson of Canada, after eight years with the agency,
to move into record production and associated fields on a full-
time basis.
* *x K
J. J. Johnson has been named president of MBA Music, Inc.,
a production company dealing in music tracks for radio and TV.
For the past two years, Johnson has been a staff composer, ar-
ranger and conductor for MBA and was responsible for the com-
mercials and spots for Chevrolet, Heinz, Kent, L&M, Canada
Dry and Oldsmobile, among others.
* ok k
George Metcalfe has joined the London office of Rogers,
Cowan & Breener as director of the Corporate and Financial
Departments of the International Division. In another appoint-
ment, Chris Greenwood joined RC&B’s London office to head the
pop music department.
* *x K

Alfred Perry, vice-president of music of Four Star Inter-
national, has been appointed executive vice-president of Four
Star’s two music subsidiaries, BNP Music Publishing Co. and
Four Star Television Music Co. He continues as vice-president
of the parent company. Also, Fred Benson has been appointed
vice-president of Four Star Television Music and BNP Music.
. . . John O’Leary, formerly assistant controller at Capitol
Records, has been named corporate controller for Craig Corp.

Buddah Bowing
'Disk Theater’
Merchandiser

NEW YORK — Buddah Rec-
ords, with a motion picture pro-
duction company, Cinova En-
terprises Inc., has started an
audio-visual experiment to mer-
chandise its albums.

Five stores in the metropolitan
area will install a mini projector
occupying less than three feet
of store space, on which three
color films featuring hit Bud-
dah singles will be screened. The
films last for three minutes each
and can be played continuously.

“We call them record thea-
ters and we think they will be
an audio-visual breakthrough in
selling records,” said Neil Bo-
gart, Buddah’s general manager.
“They are designed to build traf-
fic and create customer excite-
ment.”

Stores involved in the project
are: White's, Sayville, L. 1., and
Massepequa, N. Y.; Stern’s, 42d
St., New York and Paramus,
N. J., and Billy Blake’s, Port
Jefferson, N. Y.

After a four-week trial period,

(Continued on page 68)
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DOORS’ ‘HELLO'
STRIKES GOLD

NEW YORK — The Doors’
“Hello, I Love You” on Elektra
Records has been certified as a
million-seller by the Record In-
dustry Association of America,
according to Mel Posner, label
sales and promotion director.
This is the group’s second gold
disk for a single; they have had
three million-dollar albums.

i

Welcometo RENO’S

PONDEROSA'

Reno’s first new hotel in a decade.

Lose yourself in the lavish
luxury of early 19th Century
Nevada. Elegantly furnished
rooms with color TV. Reason
ably priced for family budgets.
Dancing nightly. Swimming.
Free parking. Be prepared for
a Many Splendored Fling!

PONDEROSA?

HOTEL / CASIN

—— ——
FOR RESERVATIONS CALL
RENO: (702) 786-6820

515 S. Virginis, Reno, Nev.

ONE-STOP

RECORD SERVICE

Complete line of Spirituals,
R & B and Catalog Merchandise.
Write to be placed on our

national mailing list.
We ship C.O.D. in the U.S.

Check must accompany order from
all international accounts.

Barney's One-Sfop
3234 Roosevelt, Chicago, Ill. 50424
PHONE: (312) VA 6-1818
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Traut, MG Production Cos.
Merge, Form Dunwich Lid.

CHICAGO — Dunwich Pro-
ductions. and MG Productions
have merged to form Dunwich
Productions Ltd. The agreement
was reached by Bill Traut, Dun-
wich president; and Jim Golden
and Bob Monaco, partners in
MG Productions. Golden was
president of USA Records.

In addition to Traut, Golden
and Monaco, the firm, at 25
East Chestnut Street, will have
the services. of music director
Eddie Higgins. associate produc-
cr-arrangers Skeet Bushor and
Bob Schiff, and arrangers Bob
Reseger in Chicago and Shorty
Rogers on the West Coast.

Mendes Hits Gold

LOS ANGELES — “Look
Around” by Sergio Mendes and
Brasil 66 has been certified as
an RIAA gold album. The LP
award is the second for the
A&M group, which debuts in
Las Vegas at Caesars Palace
Thursday (26) with Jose Feli-
ciano.

The group will make its Eu-
ropean debut early next year,
with pianist leader Mendes set
to solo with the National Sym-
phony Orchestra in Lincoin Cen-
ter Nov. 30.

Destination Music (BMI) and
Go-Mo Music (ASCAP), MG
Productions’ publishing compa-
nies, will merge with Dunwich’s
Yuggoth Music (BMI) and Dun-
wich Music (ASCAP). A general
professional manager will be
named shortly.

The “jingle” division will con-
tinue the production of radio
and TV commercials in Chicago.
Hollywood and New York un-
der the supervision of Ed Cle-
land. Traut and his staff have
produced the American Breed,
the Shadows of Knight, the
Mauds, the Will-O-Bees. the
New Colony Six and H. P. Love-
craft. Golden and Monaco were
instrumental in establishing the
Cryan Shames, the Bucking-
hams, the Flock, Michael and
the Messengers, the Rivieras and
the Troils.

Myers Forms Aart

LOS ANGELES—Aart Rec-
ords has been formed by Kenny
Myers, former general manager
of Aota, a Dot subsidiary. Myers
plans working with independent
producers and is talent-scouting
acts. His office is at 1717 North
Highland, Hollywood.
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Market Quotations

As of Closing Thursday, Sept. 12, 1968

1968 Week's Vol. Week’s Week's Week’s Net
NAME High Low in 100’s High Low Close Change
Admiral 25Ve 16V 276 1954 18% 19 +1;

American Broadcasting 72%  43%; 209 67Vs 65%2 65Va =1
Ampex 37V 26Y2 1597 35 32% 344 +1Va
Automatic Radio 25% 15% 227 19% 167 17% + 3,
Automatic Retailer Assoc. 106 72%, 285 105 99% 101% +17%
Avnet 431 20% 3156 36Va 30Va 307 -5%
Canteen Corp. 33 202 230 25% 25 25Va -
Capitol Ind. 372 24 127 29% 2678 27Va - Va
CBS 60%, 43%, 580 51 47% 51 +2%
Chic. Musical Inst. 38 24v4 133 32Ve  29% 3% + 21,
Calumbia Pic. 447 232 685 417% 3934 40% — 54
Commonwealth—United 202 6% 2643 19% 17% 18 —1V4
Consolidated Elec. 45Va  333% 296 35% 34% 358 Tt %
Disney, Walt 77% 41% 119 77Ve  74% 76Va + Va
EmI 7Va 4v2 589 5% 5V2 52 + %
General Electiic 100 80vs 1590 88 8433 86 +15%
Gulf & Western 66Va 38% 1492 43V  40% 40% -1V
Handleman 31 21 421 28 27V 27Vva t+ Y

Harvey Radio 3312 1534 67 29V 26Ya 29 +3
Kinney Services 893, 5534 62 77% 76% 77Va - Vs
Macke Co. 29% 16% 203 27% 25% 27% +1%
MCA 53Va 43 145 49% 48% 49 - Va
Metromedia 45 34Ve 433 44%  42%  44Va H1
MGM 50% 35% 358  42% 39% 42va  t+1%
IM 119% 81 858 108%2 103 103V —4V4
Motorola 153% 97 263 126Va 124V4 125 +3v4
RCA 55 44V, 1251 48Y2 46% 48Ya T1%
Seeburg 33% 19V 1136 33% 32% 33% + Y

Servmat 592 35 315 51% 49 51 +1
Trans Amer. 70% 437 671 73 70Va 71 + %
Transcontinental Invest. 23% 13% 1936 2% 20 20V -1V
Triangle 46 35 81 38% 372 38 R Z)
20th Century-Fox 40% 24V, 695 35% 33% 331» 17
Vendo 32% 23V 99 28% 27%a 28 Tt ¥
Warner Bros.-7 Arts 44%  26V2 749 432 4V 42% t+ W
Wurlitzer 25V, 1854 41 2% 20 20 + Vi
Zenith 65V 50% 554 56V 54V, 56 +1Va

As of Closing Thursday, Sept. 12, 1968

Week’s
OVER THE COUNTER* High 1o«
Data Packaging Corp. 38Ys 35Y2
GAC 16 14V
General Recorded Tape 42 36
ITCC 7 6Y2
Jubilee Ind. 34 32
Lear Jet 25% 24V,
Merco Ent. 1 10%2
Mills Music 32V, 32
NMmC 13V 12
Omega Equity Corp. 6%  12%
Pickwick Inf. 26%4 25V,
Telepro Ind. 23 2Va
Tenna Corp. 24V, 22V,

Week’s Week’s

Close

38Va
15
42

7
332
25Va
10%
32
12Va
16
26%

2%
23

*QOver-the-counter prices shown are "bid” (as opposed to “asked”). Neither the
bid nor the asked prices of wunlisted securities represent actual transactions.
Rather, they are a guide to the range within which these securities could have

been sold or bought at the time of compiiation.

The above quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the New York Stock Exchange and all principal stock

exchanges.

Net Show for Minnie Pearl

INDEPENDENCE, Kan. —

Ainnie Pearl,

pioncer

come-

Clark,

Tex

Williams,

Sue

Thompson, Wanda Jackson and

fienne in the county field, will
star in her own CBS-TV net-

work situation comedy-music
show next year. The show.
“Minnie Pearl’s Boarding
House,” will be produced by
20th Century-Fox.

Minnie Pearl’s Boarding

House. naturally, will be located
in Nashville and many of the
major names in country music
will be “staying” at the house
from time to time, leading into
music. sequences. The show is
being written by Jack Elison
and Norman Paul. Humor will
be homespun on the half-hour
show.

Announcement of the new TV
show for Miss Pearl comes on
the hecls of one of her most
successful years in show busi-
ness.

Her manager, Jim Halsey,
said last week that he’d turned
down more than $75,000 worth
of personal appearance dates in
August alone. Sept. 16 marked
the anniversary of Halsey’s first
year as manager of Minnie
Pearl; he also handles such
names as Hank Thompson, Roy

Mary Taylor.

“Minnie Pearl has always
been a big name,” Halsey said,
“but her career has really ac-
celerated in the last 12 months.
She’s been on TV 40 times in
that period and this has boosted
the demand for her on the live
appearance circuit.”

Roger Williams
For Fall Tour

LLOS ANGELES—Roger Wil-
liams, Kapp Records artist,
opens an [8-city fall concert
tour in San Diego Sunday (22).
The tour includes appearances
at six coliege campuses, includ-
ing Montana State University,
University of Illinois. Augustana
College, Bowling Green State
University, Ball State University
and Illinois State Teachers Col-
lege.

The concert dates are Boze-
man, Mont.,, Oct. 11; Hibbing,
Minn., 14; Duluth, Minn., 15;
St. Paul, 16; Normal, Il.. 18;
Champaign, HI., 17-19; Rock
Island, 111, 20; Freeport, 1Il., 21;
Cincinnati, 22-24; Cleveland,
25. Dayton, Ohio, 26; Bowling
Green, Ohio, 27. Flint, 28-30;
Chicago, 31; Grand Rapids.
Nov. [; Muncie, Ind., 2, and
Indianapolis, 3.

White Whale in
R&B; Buys Disk

LOS ANGELES — White
Whale Records has entered the
rhythm and blues market with
the acquisition of a master from
Boo-Ga-Loo Records.

The master, “Funky Four
Corners,” by Jerryo, is the initial
stop in White Whale’s attempt to
diversify from its pop image.

Ted Feigin, co-owner of White
Whale with Lee Lasseff, said he
is looking for additional produc-
tion tie-ups in the r&b market.
While Whale also plans to add
several r&b sets to its roster.

GRT Hits Peak

SUNNYVALE, Calif.—Sales
of $5,760,942 in fiscal 1968,
ended June 30, have been re-
ported by General Recorded
Tape. Earnings, according to
president Alan J. Bayley, were
$401,924, a new high in the
firm’s three-year history. Earn-
ings were $1.17 per share. Last

year, GRT’s net sales were
$1.867,856 with earnings of
$88,053.

Shamley Launched
By Uni; 1st Disk Out

NEW YORK — Uni Records
is bowing a new label-——Sham-
ley Records. The first release
is “I'll Do Anything,” by Joe
Drake, and the label will mount
a heavy promotion campaign to
establish the artist and the label,
including TV films of the song,
produced by Universal, which
will be distributed to bandstand
TV shows.

The record was produced by
Roy Rifkin’s Gordian Produc-
tions; Hal Thomas was the a&r
producer. Rifkin also heads
Spring Records, distributed by
MGM Records, and manages
such acts as Joe Simon, Little
Eva, the McCoys, and the
Strangeloves.

FEL Forms Contemporary Label

LOS ANGELES—To release
contemporary product, FEL
Records, a religious music label,
has formed Flair Records.

Some FEL artists will record
for Flair and the new label will
build its own artist roster with
emphasis on folk and non-rock
acts.

Initial album product on Flair
is “Songs of Oldtown,” by Win
Stracke, a folk singer; “Ray
Tate Takes His Pick” and “Rock
'n’ Roll Mass,” by the Excep-
tions. Rev. Peter Scholtes, who
has a new album on FEL,
“They’ll Know We Are Chris-
tians by Our Love,” will release

Flair's initial single, ‘“Bossa
Nova Mass.”

Distribution, through religious
outlets and mail-order houses,
will be expanded to include se-
lected rctail outlets in the U.S.
and on an international basis.
Dwight Reynolds will set up dis-
tribution.

Dennis Fitzpatrick, president
of FEL, has formed a music pub-
lishing company, Flair (BMI), to
go with the established music
publishing wing, FEL Church
Publications (BMI).

The company recently moved
its base here, although still

maintaining offices in Chicago.
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Room at the Top in Jazz Suite

LOS ANGELES—}azz Suite,
a private club designed to pro-
mote jazz by offering jobs to
musicians showcased before en-
tertainment industry members,
is near its 2,000-member limit.
The club opened Aug. 19 with
a nucleus consisting primarily of
music industry principals but
swelled from interest by the mo-
tion picture and related fields.

Mrs. Betty von Baur, who
manages the club with her hus-
band, Gene, says the pair ini-
tially began contacting presidents
of record clubs with the idea
about forming a closed-to-the-
public club devoted to jazz. The
Baurs were able to sign up 200
founders at $500 each. The club
operates from the old Roman-
off’s restaurant building in Bev-
erly Hills. Members, totaling

1888-1968

over 1,667, pay a $500 mem-
bership plus a monthly $25 dues
to keep the club going and to
enjoy Jazz in two rooms, the
285-seat Mainstream Room and
the smaller Sessions Lounge, de-
signed to book small groups and
new and unknown jazz acts.

Gene von Baur, who is past-
ner with Dr. Joseph Noble in
the club’s management, books
the talent, relying on recom-
mendations of the members in
many instances. Among these
members are Stan Kenton, Ella
Fitzgerald. Neal Hefti. Herb
Alpert, Jerry Moss, Mike Mait-
land, Alan Livingston. Harry
Belafonte, Peggy Lee. Burt
Bacharach. Bobby Darin, Lalo
Schifrin, Willard Alexander. Al
Bennett, Steve Allen, Les Bax-
ter and Quincy Jones.

12tk

1948-1968

This significant event will be documented
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present accomplishments and future plans of this
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The Mainstream Room books
main headliners such as Oliver
Nelson, Don Ellis, Count Basie,
0. C. Smith, Gerald Wiison,
Carmen McRae, Buddy Rich
and the Modern Jazz Quartet.
There are two shows, at 10 p.m.
and at midnight. There is no
cover nor minimum in this room
although members pay for
drinks (as well as dinner, in an
adjoining dining room). The
Sessions Lounge plays jazz from
9 until 2 a.m., but the hours
will be stretched to 4 am. The
room books such acts as Red
Norvo, Marian  McPartland,
Earl Hines, Perry Lee, Willie
Bobo. The concept for this room
is to allow members to ‘jam’
with the visiting groups.

Scale is paid to all the play-
ers, Mrs. Von Baur says. The
first unknown act to be hired
for the Sessions lLounge is the
Lee Orlando trio from Denver.
A committee of founders listens
to tapes or dubs of any acts it
is unfamiliar with before giving
the green light for a booking.

A movie or TV producer may
be in one of the rooms, hear a
group and decide to use that
group in one of his projects.
The exposure is before influen-
tial people.

There are 350 members who
live in New York. A monthly
flyer keeps everybody abreast of
upcoming attractions. The club
has a 20-year prepaid lease on
the facilities. The founders’ dues
and regular membership dues
provide a catchall of funds. The
monthly dues go for talent sala-
ries. Profits from food and bev-
crage go into a fund which
is administered by a founders’
group, and goes toward estab-
lishing scholarship funds and
other means to further jazz and
its musicians.

Doraflo Deal
On Catalogs

NEW YORK—The Doraflo
Music group of catalogs will be
handled in most of Europe and
the rest of the world by Ardmore
& Beechwood, the music pub-
lishing chain with headquarters
in London. Seymour Stein of
Doraflo completed the deal last
week with L. G. Wood of EMI
(parent company of Ardmore &
Beechwood), and Fred Mards
and Phil Greenop of A & B.
The agreement covers five years.

Doraflo will be represented
by A & B except in the U. S.,
Canada, Mexico, Central and
South America, Japan. Benelux.
Finland. Italy and Israel.

ABC to Cut Acts

Live at Monterey

NEW YORK—Bob Thiele.
a&r director for ABC’s Blues
Way Records, will record the
label’s artists, B. B. King. Jimmy
Rushing, Otis Spann and Mel
Brown when they appear at the
Monterey Jazz Festival, Sept.
21.

In addition, Thiele will also
record saxophonist Tom Scott
for ABC’s Impulse label when
Scott appears at Monterey.

Dimension Tour

1.LOS ANGELES-—The 5th Di-
mension, Soul City artists, open
a three-month tour in Columbia.
S. C., Oct. 3.

Other dates include Orlando,
Oct. 4: Jacksonville, 5; Tampa.
6: Florida Atlantic University, 7:
University of Akron. 11: Notre
Dame University, 12: Univer-
sity of Mississippi. 22: Univer-
sity of Georgia, 23; Georgia
Tech. 24: Greensboro, 25; Bos-
ton, 26, and the Georgia Insti-
tute, 28.

-

LEFT TO RIGHT are Fred Marks, administrative manager, Ardmore &
Beechwood, Ltd.; Len G. Wood, director of Ardmore & Beechwood,
Ltd., and parent company, EMI; Seymour Stein, Doraflo Music presi-
dent; Phil Greenop, professional manager, Ardmore & Beechwood, Ltd.

Everest's Gospel Budget Line

1.OS ANGELES — Everest's
Gospel Budget Line has cre-
ated a low-priced Archive of
Gospel Music series from pur-
chased masters. Eight albums
comprise the new release of
songs by the Swan Silvertones,
Caravana, Staple Singers, Har-
monizing Four, Highway C.Cs,
Five Blind Boys of Alabama.
Argo Singers and Alex Bradford.

The material, says president
Bernie Solomon, comes from the
catalogs of Pickwick and the
defunct Vee Jay lines. Solomon
says he has options on 30 addi-

Dot Eyes Seaway

o Continued from page 3

The Bob Crewe-Charlie Fox
score from the Paramount fea-
ture, “Barbarella,” will be re-
leased on the composer’s own
DynaVoice label, also distrib-
uted by Dot. Two singles have
been pulled from the score, one
by Crewe, the other by a new
group, the Glitter House.

In other soundtrack action,
Dot has released “The Odd
Couple” and “Rosemary’s Baby.”
Future soundtracks plus regu-
lar  pop product will be
discussed at Dot’s first national
convention planned for January
on the West Coast.

...and under $2
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tional albums, which will retail
for about $2.98. One basic de-
sign appears on all the covers.
which carry the notation ‘“elec-
tronically rerecorded to simu-
late stereo.”

A statement of purpose on the
backliner explains that the series
is meant to promote the works
of “‘pioneer™ gospel groups “who
have trudged the dusty country
roads to spread and perpetuate
the gospel.”

Two years ago Solomon bowed
the Archive of Folk Music se-
ries of old purchased, repack-
aged masters and there are now
28 titles in this catalog.

Since Everest is principally a
classical specialist, Solomon will
sign up new distributors to han-
dle the gospel material in mar-
kets where he has been selling
directly to large classical stores.

Floyds As Writers

NEW YORK—Each member
of the Pink Floyd, British group
recording for Tower Records,
has been signed to individual
writing agreements - with the
Richmond Organization.

Pink Floyd has two albums
available on Tower, the second
of which, “Saucerful of Secrets,”
contains six titles which come
under the new publishing deal.

BY ARRANCEMENT WITH
CAPITOL

RECORDN
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Talent

Mendes Power;
Feliciano Excites

LOS ANGELES — Sergio
Mendes and Brazil 66 plus Jose
Feliciano, have <created a
power-packed package of rhyth-

mic excitement, which last Mon-
day (9) shook the Greek Thea-
ter.

While Mendes was the head-
liner, blind guitarist-vocalist Fe-
liciano scored a resounding tri-
umph with his virtuosity on
guitar and a soulful singing
style. At times the applause
from the sellout audience was
greater during Feliciano’s turn
than for the main attraction.

Mendes played two instru-
mentals (“Sea Is My Soil” and
“Favorite Things”) before intro-
ducing Feliciano, whose nine-
number presentation ran al-
most 45 minutes. Mendes ex-
pertly played unamplified six-
string guitar, with his manager
Sid Gerrie conducting the large
string-accentuated orchestra.

In addition to his hit, “Light
My Fire,” he offered “Califor-
nia Dreamin,” and a number of
songs not in his RCA LP. But
his guitar playing on “Mala-
guena” and “Zorba the Greek”
really stood out. He turned “En-
trance to Bilbao” into a triumph
of sound effects, offering hoof
beats, marching soldiers and
machine guns in his interpreta-
tion of the battle between the
British and Spanish.

Feliciano also displayed a
comedic talent with imitations
of Bob Dylan, Tiny Tim, Glenn
Yarbrough, doing Coke commer-
cials.

Mendes’ second half hour in-
troduced his newest members;
drummer Do Um Romao, per-
cussionist Rubens Bassini and vo-
calist Karan Philipp. Resident
“Braziliana” are bassist Sebas-
tian Nate and Lani Hall, an ex-
cellent vocalist who is given sev-
eral solo spotlights. Dave Grusin
led the orchestra behind Men-
des.

The music that Mendes plays
reaches all tastes. The rhythms
are entirely propulsive, heavily
leaning on bossa nova patterns.
But Mendes does get a chance
to dig into some funky piano
patterns (“Day Tripper”) which
contrasts nicely with his domi-
nant role as melody player and
group leader.

Three Portuguese songs are
among the titles offered in ad-
dition to a traditional toast to
“Black Orpheus,” the latter a
weak exercise in banging cow-
bells and drums. But the other
three songs—“Chova Chouva,”
“Upa Neguinho” and “Laia La-
daia”—are very exciting excur-
sions and difficult workouts for
the two American girl vocalists.

ELIOT TIEGEL

THE DOORS

* % % % ok ok ok o % %

Newark, N. |.
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Signings

The Soul Support to Jimmy
Bowen’s Amos Productions with
Warner Bros.-Seven Arts releasing
product. . . . John Bishop Trio
and Dee Andrews Band to Tan-
gerine Records. . . . John Sebas-
tian to MGM as a solo vocabst,
having broken from the Lovin’
Spoonful. . George Harvey,
lead singer of a new group called
One Eyed Jacks, to Roulette. . . .
It’s Paul Wagner who is signed
to Cobblestone Records, not Paul
Warner as erratummed last week's
column. . . The Pentagle to
Reprise which will distribute in the
U. S. and Canada. Group is based
in England, but will make its
debut tour here next month. . . .
Pat Poor to A&M, with produc-
tion by the outside firm of Res-
nick and Levine. Poor recently
won a battle of the bands con-
test in New York. . . . Pacific
Ocean to VMC Records.

Wi illows Have Roots;
Nazz: Flare No Fire

NEW YORK — Two young
groups created varying impres-
sions at the Cafe Au Go Go on
Wednesday (11). The Wind in
the Willows had the elements
and promise of being a winning
unit, but were not together,
while the Nazz was together,
but lacked a distinctive quality.

The latter group was relent-
less in sound, but rarely showed
an individual flair. One such
rare instance was in the con-
cluding “Why Is It Me?” when
lead guitarist Todd Rundgren
flashed his ability.

Until then, the strongest asset
of the SGG Records quartet was
the singing of Nazz's organist,
known as Stewkey, and by

Sarah Vaughan Soars to New
Heights at Rooftop Nightery

NEW YORK — Sarah
Vaughan, a musical delight at
any altitude, topped an evening
at the lofty Rainbow Grill,
Thursday (5), like a candle on
a mile-high cake. With celestial
gracec and a voice as earthy as
hot jazz, Miss Vaughan toasted
the best of both worlds atop
Rockefeller Center’s rooftop
restaurant.

From her plush perch Miss
Vaughan poured her thick lig-
uid purr into “Look of Love,”
“On a Clear Day,” “l Had a
Ball” and “A Most Unusual
Day.” Dressed in a beaded yel-
low crepe gown that skimmed
the floor, sassy Sarah dotted her
forehead against the heat of the
spotlights and tottered to and
fro with the sexy, sapping blues.

“For Once in My Life” and
“What Now My Love” knotted
her face with feeling, creeping
over the crowd in waves of
compassion and . cold sweat.
Coy, calm and collected, Miss
Vaughan crooned like a canary
or a cat on a fence, soaring
through the octaves with impos-
sible ease.

Cheering on Miss Vaughan in
her opening night of a month-
long stand were Louis Arm-
strong, Tony Bennett, Eddy Ar-
nold and trumpeter Bobby Hack-
ett. Fabulous Sachmo rasped out
his  “Hello, Dolly,” smash
and “What a Wonderful World.”
the top disk in England for six
weeks. Bennett added his “San
Francisco” classic. and Miss
Vaughan tied a bow around the
evening with a last chorus of
“I Had a Ball.” And when the
music had died down, the spell
of Miss Vaughan’s “Misty” and
“Trolley Song” lingered on like
sweet soul jingles. With record-
ings on the Roulette and Mer-
cury labels, Miss Vaughan has
restored the visual excitement of
her act lost to New Yorkers for

more than three years, though
her records have never left.
ED OCHS

Kaufman Expanding
Into TV Production

NEW YORK—Lonnie Kauf-
man, who heads a personal man-
agement and music publishing
combine, is expanding into TV
production. He is producing a
teen-oriented series for syndica-
tion this winter.

Kaufman also has brought in
Tom Johnson as record pro-
ducer and talent scout for his
enterprises, and Paul Prown as
national promotion consultant.
Sid Ascher is public relations
adviser.

Rundgren. The latter’s bluesy
*Skinny Boy” was a good num-
ber for him. Bass guitarist Car-
son van Osten and drummer
Thom Mooney occassionally
joined in the vocals.

Perhaps the most remarkable
thing about the group was that,
despite the emphasis on ampli-
fication, the vocals did cut
through. “She’s Goin’ Down”
and “Back of Your Mind,” from
their SGC debut album, were
included in the set. But Nazz
failed to live up to the strong
promotion.

The foik-flavored Wind in the
Willows showed its lack of per-
forming experience, but also
had good lead vocalists in Paul
Klein and Deborah Harry, and
a unique pop musician in Ida
Andrews. One of the instru-
ments she played, a flute, is not
surprising these days, but a
bassoon is indeed unusual in a
pop group.

Organist Harris Wiener and
bass guitarist Steve DePhillips
also contributed well in vocal
groupings. The intricacies of the
seven-member group’s arrange-
ments doubtless will be mas-
tered as they perform more.

Among their better numbers
were four from their Capitol
debut album: “Moments Spent,”
“The Friendly Lion,” “Little
People” and “She’s Fantastic
and She’s Yours.” “Quite Re-
spectable Old Lady” with its
changing pace was one of the
most intricate selections.

“Left to Do” was the best
song, as lead guitarist Peter
Brittain and Miss Andrews
joined in the vocals. Drummer
Gil Fields was steady through-
out. FRED KIRBY

The Children of God in
Talent Versatility Display

NEW YORK—The Children
of God displayed talent and ver-
satility in their opening at the
Electric Circus on Tuesday (10).
The A&M Records quintet has
four good vocalists, mainly in
blues style, plus Chris Sigwald,
a drummer to be reckoned with.

In “Love Has Found You,”
rhythm guitarist Gerry Moore
took the vocal lead assisted by
Eddie Vernon and lead guitarist
Gil Silva. After alternating vocal
and instrumental sections, Ver-
non, Silva and bass guitarist Tom
Everett left the stage to Sig-
wald who maintained an intense
pace working two set-ups. As
the other four returned, the num-
ber switched to “This Is Our
Time,” with Moore as solo vo-
calist.

In “Children of God,” Silva
was the vocal lead, while
Everett was up to date with con-

Rusty Warren—Sexsational

NEW YORK—Jubilee artist
Rusty Warren’s Latin Quarter
appearance on Wednesday (11)
was, she said, her first time in
a New York cabaret. Judging
by her in-person albums, she
varied her act not at all. Basi-
cally it was advice to the love-
lorn, sex-starved and, on one
occasion, the physically unen-
dowed, delivered in a cynical
rasp and in the occasional rant
of an old fashioned Bible Belt
preacher.

Miss Warren works to a drum
accompaniment—behind her the
drummer underlines all her
jokes and patter with continu-
ous rolls and cymbal work. He
doesn’t merely punctuate the
punch lines but feeds her all
the way through.

Production number, as such,
was “Knockers Up” from Miss
Warren’s album, which she in-
formed the audience had sold
3,500,000 copies.

After all the tough talk about

temporary references in his
“Love Has Found You.” The
set included Vernon on har-
monica, and Silva and Moore
using their feedback. Long in-
strumental passages showed the
quintet’s ability as a balance for
the fine singing. FRED KIRBY

Anka’s Tour to
Open on Oct. 11

LOS ANGELES—Paul Anka,
RCA artist, opens a two-month,
20-city tour of the South, be-
ginning in Johnson City, Tenn.,
Oct. 11.

Other dates include Salis-
bury, Oct. 12; Banner Elk, 14;
Murfreesboro, 17; Raleigh, 19;
Louisburg, 21; Buies Creek, 22;
all in North Carolina. Also Boca
Raton, Fla., 24; Tampa, Fla., 25;
Tallahassee, Fla., 26; Hatties-
burg, Miss., 28; Baton Rouge,
La., 29; Rustin, La., 30; and
Natchitoches, La., 31.

November dates include
Monroe, La., Nov. 1; Athens,
Ga., 5; Atlanta, 7; Wilson,

N. C., 8, and Greenville. N. C,,
Nov. 9.

sex, her act ended with a senti-
mental monolog about love—
with a single spotlight—similar
to Sophie Tucker’s style.

Also in the Latin Quarter
show is Epic artist Vic Ven-

tura, a beefy singer.
IAN DOVE
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Talent

Beverlee and Sneakers
Score With Big Show

HONOLULU—Beverlee and
the Sneakers, a Warner Bros.-
Seven Arts lounge act big on the
Las Vegas-Lake Tahoe circuit,
have invaded Honolulu with a
big sound and a big repertoire.

And they’re making a big im-
pression in their five-week en-
gagement at the Hong Kong
Junk of the Ilikai Hotel.

Here is a combo with much
poise, personality and pizazz the
minute they walk on stage. Bev-
erlee Brown is six feet tall in
heels. Musically, she’s a giant,
with a voice that is rich and
fluid, reaching for highs and
lows with the greatest of easc.

She is best as a sex symbol, a
lark who makes the best out of
lyric. Hence, her “What Now,
My Love,” “The Impossible
Dream,” and “It Must Be Him”
are emotive outings.

Her duet with the leader-vo-
calist-guitarist Sidro Garcia on
“You Don’t Have to Say You
Love Me” easily highlights the
balladry.
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Garcia is a splendid guitarist
with the knack of making an
amplified six-stringer sound like
a 12-stringer flamenco type. His
solos on “Lara’s Theme,” “Exo-
dus,” and ‘“‘Granada” are tin-
gling. What’s more, Garcia’s also
a virile vocalist, best on the Tom
Jones’ tear-jerker, “‘Delilah.” He
even plucks banjo on “Swanee.”
The Sneakers mix Latin with
swing, jazz with rock, and fool
around with country, too. Bev-
erlee’s crop of pops includes a
splendid “Sunny,” which shines
and shimmers.

Sal Ricardo’s solo saxophone
samplings combine blues with
pop—notably on “Ode to Billie
Joe.” Bassist Willie Sisneros has
a comic time with “Act Natu-
rally.” Guitarist Al Zepeda, or-
ganist Chris Hamilton and drum-
mer Tom Cross always tune in,
too, from the upbeat “Cabaret”
to the downbeat “Come Back to
Sorrento.”

Comedy’s also rampant on
“The Ballad of Bonnie and
Clyde,” complete with strobe
lights and Keystone Kops — for
a slick flick effect.

WAYNE HARADA

T

COAST ‘HAIR’
GETS MOUNTIN'

LOS ANGELES — Newly
formed Kragen-Smothers-Fritz,
Inc. will present the West Coast
debut of “Hair” in the Kaleido-
scope, which will undergo a face-
lifting from a rock club to a
legitimate theater.

“Hair” will open Nov. 7, ac-
cording to Ken Kragen. KSFI
has rented the Kaleidoscope for
one year with a five-year op-
tion thereafter.

KSFI will spend approximately
$100,000 in renovating Kaleido-
scope, with 1,200 seats installed.

IR

Chi. Office Opened
By Ashley-Famous

NEW YORK — Ashley-Fa-
mous Agency has opened an of-
fice in Chicago to strengthen
its representation of clients
throughout the Midwest. Bob
Bonis, formerly with GAC in
Chicago, will be in charge of
the newly opened office. He
will concentrate his efforts on
college concerts, as well as
work in the other areas of per-
sonal appearances including
cafes, fairs and promotions.

Moment of Truth May 22
In St. Louis for Collegians

NEW YORK—The national
finals of the 1969 Intercollegi-
ate Music Festival will be held
at Kuel Opera House, St. Louis.
May 22-24. For the first time,
folk and pop music groups will
join jazz groups to battle for
the national championships of
college music at the TWA and
Budweiser - sponsored event.
Festival officials have expanded
the competition, which began

Mauriat Tour of
North America

NEW YORK-—Paul Muauriat,
the French conductor who
scored with his Philips’ record-
ing of “Love Is Blue,” has been
set for his first North American
concert tour by Leverett Wright
Concert Management. Mauriat
will make his debut tour here
during April and mid-May of
1969.

Traveling with an orchestra
of 30 men, Mauriat will give
over 35 concerts in the middle-
Atlantic and North Eastern
States, Canada, and as far West
as Chicago. Cities definitely set
for the spring tour include New
York, Philadelphia, Richmond,
Boston, Hartford, Quebec, To-
ronto, Montreal, Chicago, Cleve-
land, and a number of colleges
and universities.
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as a strictly jazz event, to in-
clude the new categories.

Six regional competitions get
under way in March and April
to narrow the field for the trip
to St. Louis. Regional contests
are the Mobile, Villanova Uni-
versity, Cerritos College. Little
Rock University, Midwest and
Intermountain Festivals.

Entrance applications are now
being accepted for the 1969
competition. Applications and
information are available to
collegiate groups from the In-
tercollegiate  Music  Festival,
P. O. Box 1275, Leesburg, Fla.
32748.

Kaye Stevens

NEW YORK—Kaye Stevens,
VMC Records artist, started her
act at the Americana’s Royal
Box, Sept. 5, with “Show Busi-
ness,” and bowed out with a
selection from “Mame.” In be-
tween there were numbers like
“As Long As He Needs Me”
and “I Want to Be Happy,” and
in between these was some com-
edy, some sentiment. All of
which proves that Miss Stevens
knows where it’s at working
nightclub audiences.

Her audience applauded the
familiar, listened when she pro-
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GROUPS QUIT,
GROUPS SHIFT

LOS ANGELES — A break-
out of personnel changes among
groups in recent weeks has re-
sulted in the Raelettes leaving
Ray Charles; Jeremy and the
Satyrs disbanding, and guitarist
Larry Coryell leaving the Gary
Burton quartet.

The Ray Charles company
owned the Raelettes name, so
they replaced the female vocal-
ists to retain the working ar-
rangement between Charles and
a backup group.

[ an—————n_ne0
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DENNY McLAIN, Detroit pitching ace, rehearses while recording his
first album for Capitol Records at Tera Shirma Sound Studios in De-
troit, The group is called Denny McLain and the Detroit Tigers.

Philly Chamber Moves; Sets
7 'Pops-to-Rock’ Concerts

PHILADELPHIA — The
Chamber Symphony of Phila-
delphia, on the brink of folding
after two years of existence,
will alter its musical course
completely to insure its future
for conductor Anshel Brusilow
and its 30 regular members.
Switching from the sedate Acad-
emy of Music concert hall with
its some 3,000 seats, the Cham-
ber Symphony moves to the 17,-
000-seat Philadelphia Spectrum,
new sports and entertainment
arena.

Brusilow disclosed plans to
give a series of seven “pops-to-
rock” concerts featuring top
stars in those fields. Three of
the Spectrum concerts have al-
ready been booked—cach con-
cert having twin stars. Pearl
Bailey and Lionel Hampton are
first in for October. Ella Fitz-
gerald plus Louis Armstrong
have a March date; and Ethel
Merman plus another name to
be set will come in December.

Idea of presenting popular
music concerts stemmed from
the Ella Fitzgerald concert in
July at the Temple University
Music Festival, at which the
Chamber Symphony was the
resident orchestra. Reinforced by

a Fine Mixer

moted the title song, “The Grass
Wwill Sing for You,” from her
new LP. They also listened to a
Bob Dylan song, “Just Like a
Woman.” Miss Stevens’ refer-
ence to the Ritchie Havens’ ver-
sion of this number didn’t get
very far with the first nighters,
proving perhaps that the under-
ground hasn’t quite made it to
the world of the $5 cover
charge.

Comic Timmie Rogers com-
pleted the bill, leaning on his
“Oh Yeah” song-trademark for
openers. He rattled off a bar-
rage of jokes, some predictably
dealing with race problems, in
good, old-fashioned slam-bang
style. His high spot was a sing-
ing-dancing tribute to the Bs’ of
Negro showbusiness—Bert Wil-
liams, Bill Robinson and Buck
and Bubbles. IAN DOVE

14-City European
Tour by Charles

LOS ANGELES—Ray Charles
opens a l4-city European tour
in London Sept. 21-22.

Other dates include Stockholm,
Sept. 23; Oslo, 2S5; Berlin, 27;
Hamburg, 28: Vienna, 29; Mu-
nich, 30; Stuttgart, Oct. 1;
Zurich, 2; Frankfurt, 4; Rot-
terdam and Amsterdam, 5: Brus-
sels, 6, and Paris, 8-9.

15 jazz musicians, the chamber
group ventured into the popula
music field for the first time
and was enthusiastically ap-
plauded by the surprised audi-
ence.

Brusilow said a similar ar-
rangement will be made for the
Spectrum concerts with the ex-
tra plavers from the rolls of
Local 77, AFM, here. Decision
to usc the Spectrum was reached
by the orchestra’s Board of Di-
rectors last week after recog
nizing that its drive for $70,000
in contributions had fallen con-
siderably short of that goal.

The *“pops-to-rock” formula
is only for Philadelphia. The or-
chestra, Brusilow said, has
booked between 75 and 80 con-
certs across the country featur-
ing its regular classical music
programs. First concert of the
new season will be Oct. 3 in
East Hadley, Mass.

Susan Hayworth

Stars in ‘Mame’

LLAS VEGAS—Caesars Pal-
ace entertainment director Dave
Victorson has signed Susan Hay-
worth to star in “Mame” which
opens to the public Dec. 27 and
will run six months.

With the Broadway produc-
tion following by six months
“Fiddler on the Roof,” Victor-
son’s bookings for 1969 are fall-
ing in place. He has signed
Aretha Franklin for her local
debut, starting June 15.

In an unusual move, Victor-
son has paired Jose Feliciano on
the Sergio Mendes show, bring-
ing Feliciano Dback after just
having appeared with Bobbie
Gentry. Cass Elliot and Frank

Sinatra have also requested
Feliciano on their bilis, Victor-
son says.

Sinatra is bringing in the Fifth
Dimension and comic Pat Henry
to his show which also marks
his reunion with the Harry James
band, Nov. 22 of this year.

Wright Busy Cutting

DALLAS—A tight schedule
of recording sessions in Dallas
for the remainder of September
has been set by veteran agent-
producer Charles Wright
Among the artists slated to re-
cord under his direction for re-
leasc on Ebb Tide Records be-
fore the country music conven-
tion in Nashville in October are
Jean Kendall, Bob Miller.
Kenny Dunahee, Dianne Phil-
lips, Sunshine Ruby, Eddie Lan-
drum and the Blue Angels, a
group of four Indian boys from
Lawton, Okla.

SEPTEMBER 21, 1968, BILLBOARD



RCURY/RUE UN £

FOR THE RECORD!
*********

POLITICS IS A DIRTY BUSINESS. THIS IS A DIRTY RECORD

***

. PAT W
\ PAULSEN

1] E ¥ - & )
", o i 4 ' oo, y 1 " Lt
[ " 3 - 4 o S e [
. . 4
(i % 4 & G'Ac “ \ﬁf‘.

ADc REERGE FRUNS MERCUY IR c‘r 5 ific 6 EAST WASKER D el | 1NO|55504 1A£ON & BoRPORAT o8




Radio-TV programming

TV’s Signals on as New Season
Brings Music Again Into Focus

NEW YORK-—As the new
TV season flickers onto the na-
tion's TV screens during the
next few days, it’s quite obvious
that music is still one of the
major drawing cards and rec-
ord artists will have as much
chance for exposure as in past
seasons, if not more.

Last year, the musical spe-
cial was “in.” This year there
will probably be fewer. How-
ever, it’s the stable prime-time
series that provide possibly the
best showcase. Here’s how those
opportunities shape up for the
coming season. On Monday
night, CBS-TV again has “The
Carol Burnett Show,” which hits
the air again Monday (23) with
guest Jim Nabors singing two
numbers—"“There’s a Kind of
Hush” and “To Give.” This
show is produced by Burngood
Inc. and Bob Banner Associates.
On the same night, NBC-TV’s
very popular “Rowan & Mar-
tin’s Laugh-In” returned. Pig-
meat Markham of “Here
Comes De Judge” tune fame,
guested on the first show, along
with Los Angeles deejay Dick
Wittington. Co - producers are
George Schlatter, Ed Friendly
productions and Romart Inc.

“The Red Skelton Show” will
continue to showcase a record-
ing artist a show, as in years
past, Tuesday nights on CBS-
TV. The show bows for the
18th year on network TV Tues-

‘Someone New’
Talent Show
On NBC-TV

NEW YORK—A TV show-
case for new talent—"“Someone
New”—premieres on Oct. 12 on
WNBC-TV, the flagship station
of the NBC-TV operations.
Singer Leon Bibb will emcee
the weekly half-hour show and
the format will feature young
professionals or amateurs. A
typical program, according to
executive producer Joseph
Michaels, may feature as many
as five performers or as few as
two. Leon Bibb will also per-
form.

The show’s search for talent
will focus on young people
from New York, New Jersey,
and Connecticut. Channel 4 is
planning  weekly  auditions.
Robert Decormier will lead the
house orchestra. The Mogg, an
electronic synthesizing machine
which can duplicate nearly all
sounds, will be a part of the
band.

Trans-Lux Show

NEW YORK — Trans-Lux
TV Corp. has launched produc-
tion of a syndicated half-hour
comedy-talk programs, “That
Show,” starring Joan Rivers.
Show will feature guest artists
discussing various topics. It
was slated to bow Monday (16)
in New York.
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By CLAUDE HALL

day (24); it is produced by Van
Bernard Productions. On NBC-
TV, you have “The Jerry Lewis
Show.” The show bows Tues-
day (17) and opening night will
feature Nannette Fabray and the
Osborne Brothers. Bob Finkle
1s producer.

Winters Show

CBS-TV will again have the
“Jonathan Winters Show.” It
gets into action Wednesday (25).
Gwen Verdon of Broadway mu-
sical fame, guests on the first
show. Frank Peppiatt and John
Aylesworth are co-producers.
“The Kraft Music Hall” made
its move Sept. 11 as a musical-
variety series and Eddy Arnold
co-hosted with Alan King and
Don Rickles. Performing on the
show were Arnold and Bobbie
Gentry. Gary Smith and Dwight
Hemion produce the show.

Thursday, “The Dean Martin
Show” which leans heavier on
music than perhaps any of the
other shows, bows another sea-
son on NBC-TV Thursday (19),
with Lena Horne among the
guest performers. Greg Garri-
son produces and directs. Fri-
day, ABC-TV has “Operation:
Entertainment” which features
guest personality hosts and top-
name performers. Chuck Barris
Shows Inc. produces. Show is
videotaped at military bases.

Saturday nights, you'll find
“The Lawrence Welk Show” and
“The Hollywood Palace” on
ABC-TV and "The Jackie Glea-
son Show” on CBS.

Smothers & Sullivan

Sunday nights, CBS-TV again
las the popular “Ed Sullivan
Show” and “The Smothers
Show,” while NBC-TV bowed
on Sunday (15) “The Beautiful
Phyllis Diller Show” that will
feature regular Norm Crosby
and the trio Curtain Calls, and
roon for guest -performers.
Rowan and Martin and Sonny
and Cher guested on the open-
ing show.

MIAMI — WGBS, 50,000-
watt giant, is being stirred back
to musical life by consultant
Bob Martin. And it looks as if
the musical life is going to be
very hip at night.

Martin is the former general
manager of WKYC in Cleve-
land, and developer of the clas-
sical music package that NBC
has been featuring on their
owned-and-operated FM sta-
tions for several years. WKYC
was then and now a rocker.

But WGBS is a different sit-

Hip Rock Daily Is
Bowed: KMYR-FM

DENVER — KMYR - FM,
100,000-watt stereo station here
owned by Doubleday, has
bowed progressive rock daily 7
p.m.-6 a.m., reports new pro-
gram director Ed Mitchell.
Mitchell was brought in from
the West Coast specifically to
handle the station and do a
7-midnight show. He was for-
merly on KMPX-FM in San
Francisco, one of the pioneers
in this type of format, before
shifting to KPPC-FM in Los
Angeles last November when it
was developing a progressive
rock format.

Mitchell said he hopes even-

WHN Tests
Live Show

NEW YORK — WHN, easy
listening station here, will try a
pilot live radio show Sept. 30
from 12:15-1 p.m. If the pilot
goes over, the station will bow a
series of live radio specials.

The 45-minute pilot will be
called *“Patti Page's Private
Party” and it will be taped on
location at the Americana
Hotel’s Royal Box, where Patti
Page opens an engagement
Sept. 24. The performance will
not be a replica of her act, but
instead a concert of current fa-
vorites as well as her hits.

WMER-FM in Shift

CELINA, Ohio—WMER-FM
has dropped classical music to
program easy listening records,
reports music director Alan
Grey. The station serves a mar-
ket of about 175,000.

tually to go fulltime progressive
rock on the station, which serves
several major universities, in-
cluding the Air Force Academy,
the University of Colorado, the
University of Denver, and even
the Untversity of Wyoming. Be-
cause of this, Mitchell is setting
up an advisory panel of college
students to help him select mu-
sic. The station currently fea-
tures automated middle-of-the-
road music during the day, but
it has one of the strongest FM
signals in that part of the coun-
try, reaching a large part of the
State and soon — via satellite
tower the ski-resort area of
Aspen.

Mitchell is a former top 40
deejay; he worked on KFRC in
San Francisco. “But in those
days, I began to feel that there
had to be a new direction in
programming. When [ joined
KMPX-FM, we soon had a
good thing going. We had a
heavy staff of top people.”
Mitchell was one of the people
affected by the strike at KPPC-
FM.

WHUC’s Format
Goes Good Life

HUDSON. N. Y...WHUC,
1,000-watt full-time station, has
just updated its programming to
the “Good Life” easy listening
concept, said program director
Bud Crayton. The station will be
playing uptempo middle-of-the-
road records, as well as the
softer rock records. Air per-
sonalities include Scott Dennis,
Phil Kelley, and Joe¢ Ryan.
WHUC is slated to launch an
FM operation within the next
month; it will simulcast.

S e e O

WVON'S BELL URGES ALL
STATIONS TO FIGHT BIAS

CHICAGO—AIl stations in all formats should get involved in
promoting racial harmony, asserts Robert F. Bell, general manager
of the Chess-owned WVON here and its two sister stations.

“Too many broadcasters are leaving it strictly to the black sta-
tions,” he said. He called upon all stations to get into action, espe-
cially the general market stations. “If general market stations would
only participate we could do much more together,” said Bell. “Can’t

three people do more than one?”

He suggested that a meeting between executives of radio sta-
tions in each city could be the first step toward co-operation.

Playing its own role in community involvement, WVON has
sent out 35 different taped airchecks of its own community measures
to other radio stations. “Our public service announcements deal
almost exclusively with what is happening in the hard core black
areas of Chicago,” Bell said. “But there’s such an overlap of audience
with many blacks listening to_general market stations, that unless
the general market stations get involved. there can never be a total

campaign.”
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WGBS Revamping Night Life

uation; Miami already has two
competing rockers and easy lis-
tening stations that fare quite
well. So, Martin is changing
WGBS into a “Now” sounding
operation. During the day, the
music will range from uptempo
easy listening tunes presented in
a slick, smooth style to driving
instrumentals. But mostly the
music will be that turned out by
groups, like the Harpers Bi-
zarre, the Association, Fifth Di-
mension, Sinatra, and others
that are receiving constant air-
play on the “Good Life” format
stations around the country (this
includes WHK, Cleveland;
WTAE, Pittsburgh, and WXYZ,
Detroit).

“The present demographics of
the station show a heavy por-
tion of 50 years and older
people listening to WGBS. I've
got to lower that age range,”
Martin said. Thus, he will be
aiming for 18 years and over
with music.

But in the evening hours,
there will be no holds barred
on the music and the station
will feature such groups as the
Cream, the Iron Butterfly, and
Bo Grumpus; these progressive
rock groups will be mixed in
with jazz records, said Martin.
One of the albums that Martin
thinks sets the tone for today’s
high-quality music is “Songs of
Innocence,” by David Axelrod
on Capitol Records. “It's so
clean; it’s one of the exciting
things happening in music to-
day.” He feels that progressive
rock, fast becoming a force on
FM radio, can become even
more of a factor on AM if “we
can get WBGS off and run-
ning with it during the 7-mid-
night slot.”

WGBS has been featuring
good music. “Basically, I'm just
trying to restructure the pro-
gramming to modernize it . . .
to make it what’s happening to-
day.”

Sophisticated Rock
Capturing Jazzmen

NEW YORK—Rock ’n’ roll is
becoming so sophisticated that
many jazz musicians are getting
into it. Ron Frangipane, a com-
poser and arranger, feels that
jazz has been dying a “slow
death” because it’s too intro-
verted.

“But because rock is growing
more musically complicated,
jazz musicians are getting into it.
People like Vinnie Bell, Joe

R

DJ STEVENS TO
BE GIVEN FETE

NEW YORK-—Music indus-
try executives and recording
artists are tossing a ‘‘going
away” party for deejay Gary
Stevens Wednesday (18) at the
Americana Hotel. Tickets, ac-
cording to luncheon chairman
Pcte Bennett, may be obtained
from cither Joe Bogart or Frank
Costa at WMCA. Price is $20.
All proceeds will go to the
Westchester  Youth Organiza-
tion. Stevens, a personality the
past four years on WMCA, has
resigned to set up a TV produc-
tion and distribution firm in
Geneva.

i

Mack, Gerry Chester. This is the
reason pop music — including
radio and TV commercials—is
becoming so good and so hard
to do live by the groups. Too,
many of the progressive rock
groups these days are trained
musicians.”

Frangipane, who has studied
at the University of Rochester
and Julliard, has a Ph.D, from
Columbia University. As a mu-
sician, he’s extremely flexible.
He composes classical music,
does jazz arrangements and rock
arrangements, and works as a
sideman for pop and rock ses-
sions.

One of his current projects is
as orchestrator and music di-
rector for next season’s “Billy
Budd” musical.

As a sideman, he often does
three sessions a day; he once
did 57 sessions in two weeks.
He does arranging about twice
a week. Among the artists he’s
worked for and with are the
Archives (the new Don Kirsh-
ner project), the Fuzzy Bunnies,
Jeff Barry, Stan Kenton, Buddy
Rich, the Rolling Stones, the
Happenings, Jimi Hendrix, Bob-
by Vinton, and the Who.

But he’s also big in the com-
mercials world and is trying to

(Continued on page 23)
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Radio-TV programming

programming aids

Programming guidelines from key pacesetting radio stations,
including Best Picks, Best Leftfield Picks, Biggest Happenings,
and Biggest Leftfield Happenings.

HOT 100

Bowling Green, Ohio—WAWR
Robert Ladd

Music Director

BP: “Breaking Up Is Hard 10 Do,”
Happenings, .. Puppy. BLFP: “Some
Got It, Some Don’t,” Brenton Wood,
Double Shot. BH: ‘“Harper Valley PTA,”
Billie Jo Spears, Capitol. BLFH: “Some
Got It, Some Don’,” Brenton Wood,
Double Shot.

Denver, Colo.

—KQXI

Tom Adams

Program Director

BP: ““My Special Angel,”” Vogues, Re-
prise. BLFP: “Susie Q,” Creedence
Clearwater, Fantasy. BH: “1-2-3 Red-
light, 1910 Fruitgum Co., Buddah.
BLFH: “Time Has Come Today,
Chambers Brothers, Columbia.

Grand Rapids, Mich.—WCAU
The Frizbee

Air Personality

BP: “Chained,” Marvin Gaye, Tamla.
BLFP: ‘“Bang-Shang-a-Lang,” Archies,
Calendar. BH: “Hey Jude,” Beatles, Ap-
ple. BLFH: “Indian Reservation,” Don
Fardon, Crescendo.

Grand Rapids,
Mich.—WGRD

Jay Walker

Air Personality

+ “"Macaroni Mountain,” Scarlet Let-
ter. Mainstream. BLFP: ‘““Chained,”
Marvin Gaye, Tamla. BH: “Slip Away,”
Clarence Carter, Atlantic. BLFH: “Time
Has Come Today.” Chambers Brothers
Columbia.

Hanover, N. H.—WDCR

Paul Gambaccini
Music Director

BP: “Elenore,” Turtles, White Whale.
BLFP: “I Can See a Light,” Good
Earth, DynaVoice. BH: “Hey Jude’/
"Rgvolution," Beatles, Apple. BLFH:
“Fire,”” Crazy World of Arthur Brown,
Atlantic.

Jacksonville, Fla.—WAPE
lke Lee
Program Director

BP: “Over You,” Union Gap, Columbia.
BLFP: “Billy Goat Run,” Anna Black,

Epic. BH: “Hey Jude”/*“Revolution.”
Beatles, Apple. BLFH: “I Couldn’t
Spell,” Sam the Sham, MGM.
‘* ' Kingston,
€ N Y.-WBAZ
v - .
Gary Davis

Music Director

A

BP: “My Kind of Angel,” Vogues, Re-
prise. BLFP: “Sweet Blindness,” Fifth

‘I

Dimension, Liberty. BH: “Love Is Real,”
Joe Corning, Haet. BLFH: “The Sun
Ain't Gonna Shine Anymore,” Fuzzie
Bunnies, Decca.

Lewiston, Me.—WLAM

Bob Ouellette
Music Director & DJ

BP: ‘‘Sweet Blindness,” Fifth Dimen-
sion, Soul City. BLFP: *I Found a True
Love,” Wilson Pickett, Atlantic. BH:
“Those Were the Days,” Mark Hopkins,
Apple. BLFH: ‘“‘Alfie,” Eivets Rednow,
Gordy.

Lynchburg,
Va.—WLLL

Jerry Rogers

Music Director

BP: “You Got the Love,” Professor
Morrison’s. White Whale. BLFP: ‘‘Sun-
shine Among Us,” Eternity’s Children.
Tower. BH: “I Found a True Love,”
Wilson Pickett, Atlantic. BLFH: *Fire,”
Crazy World of Arthur Brown, Atlantic.

Milwaukee,
Wis.—WOKY

Bob Barry

Music Director

BP: “Down on Me,” Big Brother &
Holding Company, Mainstream. BLFP:
“Baby Come Back.” Equals. RCA. BH:
*‘Quick Joey Small,”” Katz Orch. Circus,
Buddah. BLFH: “Good Morning, Dear,”
Frank Ifield, Hickory. Action records:
“Fire,” Arthur Brown (Atlantic); *Six-
Man Band.” Association (Warner Bros%;
“My Special Angel,”” Vogues (Repris€).

Muncie, Ind.
—WERK

Tom Cochrun

Program Director,
Personality

BP: “Down on Me,” Big Brother &
Holding Company, Mainstream. BLFP:

“Baby Come Back,” Equals, RCA Vic-
tor. BH: ‘“Revolution,” Beatles. Apple.
BLFH: “Quick Joey Small,” Kasenetz
& Katz Sing Circus, Buddah.

Phoenix, Ariz.
—KRUX

Rhett Hamilton
Walker

Operations
Manager

BP: “Over You,” Gary Puckett & Union
Gap, Columbia. BLFP: “Love Is Here”
Bo Gentry. Ritchie Cordell, Columbia.
BH: “*Hey Jude’/*“Revolution.” Beatles,
Apple. BLFH: “Mom (Can 1 Talk to
You?),” Jan Rhodes, Blue. Iron Butter-
tly and Grassroots huge here! Canned
Heat, Association. 1910 Fruitgum Co..
Stones and Creedence Clearwater mov-
ing fast,

Richmond, Va.
—WLEE

Ron Fraiser

Assistant Program
Director

BP and BLFP: ‘“Isn't It Lonely To-
gether,” Robert Knight, EIf. BH: “In-
dian Reservation.,”” Don Fardon, GNP-
Crescendo. BLFH: ‘“‘Cinnamon,” Darek.
Bang.

San Antonio,
Tex.—KTSA

Kahn Hammon

Music Director

d-
BP: “Over You,” Gary Puckett and the

Union Gap. Columbia. BP: “My Special
Angel,” Vogues, Reprnise. BH: ‘“He

b
Jude " Beatles, Apple. BLFH: ‘Lo
Mucho Que Te Quiero,”” Rene and
Rene, ARU.

Sarasota, Fla.—WYND
John Dark

Program/Music Director

”

BP: “Indian Reservation,” Dan Fardan,
GNP-Crescendo. BLFP: “All Along the

Watch Tower,” Jimi Hendrix, Reprise.
BH: “Love Heads.” Colours, Dot.
BLFH: “No More Tears,” Loading Zone,
RCA.

South Hill,
Va.—WJWS

Bob Snowdon

Program Director &
DJ

BP: “I've Got Dreams to Remember,”
Otis Redding. Atco. BLFP: “Fire,”’
Crazy World of Arthur Brown, Atlantic.
BH: “I Met Her in Church,” Box Tops,
Mala. “Burning Fire,”” Arthur Conley,
Atco. BLFH: “May 1. Bill Deal &
Rhondels; Heritage.

Spartanburg,
S. C.—WHCQ

Sam Holman

Music Director

BP: “Time Has Come,” Chamber Broth-
ers, Columbia. BLFP: “Isn’t [t Lovely.”
Robert Knight, EIf. BH: “I Say a Little
Prayer.” Aretha Franklin, Atlantic.
BLFH: “Pain,” Nova's Nine, ABC.

Wichita, Kan.—KEYN
J. Robertt Dark

Music Director

BP: “One of the Nicer Things,” Jim
Webb, Dunhill. BLFP: “That Kind of
Woman.” Merrilee Rush, Bell. BH:
“People,” Tymes, Columbia. BLFH:
“Things Go Better With You,” April
Fools, MGM.

Wilmington,
Del.—WAMS

Bob Hollands
A Music Director

BP: “1 Say I1t’s Lonely Together,” Robert
Knight, EIf. BLFP: “Do You Wanna
Dance,” Love Society, Scepter. BH:

(Continued on page 22)

New
Quin lvy Production

COME ON DOWN

TOWER'S
JUMPIN

ALL

ViR

THE
BOARED

20

RAINBOW ROAD
Bill Brandon

=430

LISTENTO
THE MUSIC

The Second Time

=414

SHAPE OF
THINGS TO COME

Max Frost
%419

TO EARTH
Noel Odom

“ 441

LET THERE
BE MORE LIGHT
Pink Floyd

=440

SUGAR BABY
Rex Galvin

“437

SUNSHINE
AMONG US
Eternity’s Children

2439
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...and under $2

Good News for Men 45 to 64

HEART RESEARCH
IS PAYING OFF

There is good news for U.S. men in their most pro-
ductive years of life — 45 to 64. The overall death
rate from cardiovascular diseases for this group is
down 7% since 1950 due primarily to
® a 52% drop in the death rate from hyperten-
sion and the heart disease it causes;
e a 24% drop in the death rate from stroke.
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Only the heart attack death rate slows this trend;
it is up 5% for men in the best years of business life.

Your Heart Association is intensifying its pro-
gram of research, education and community service
in an all-out effort to gain greater control over heart
attack and all other forms of cardiovascular disease
—the #1 U.S. killer. Your contribution is a good
investment in your heart and business.

G/VE ...so more will live

HEART §J) FUND
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Radio-TV programming

programming aids

e Continued from page 20

“Fire,” Arthur Brown, Atlantic. BH:
**Message From Maria,” Joe Simon,
Stage 7.

COUNTRY

Atlanta, Ga.—WPLO

John Jay Fox
Air Personality

BP: “She Still Comes Around,” Jerry
Lee Lewis, Smash. BLFP: “‘Come on
Home and Sing the Blues to Daddy,”
Ray Corbin, Monument. BH: ‘“Harper
Valley P.T.A.,” Jeannie C. Riley, Plan-
tation. BLFH: “Love Me,” Bobby

Burbank,
Calif.—KBBQ

Larry Scott

5 Music Director

BP: “She Still Comes Around, Jerry
Lee Lewis, Smash. BLFP: “Milwaukee,
Here I Come,” George Jones and Brenda
Carter, Musicor. BH: “Sweet Child of
Sunshine,” Jerry Walace, Liberty.
BLFH: “I Aint the Worryin’ Kind,”
Billy Ed Wheeler, Kapp.

Charlotte,
N. C.—WWOK

Cloyd Bookout

Music Director,
Personality

BP: “‘Milwaukee, Here 1 Come,” George
Jones and Brenda Carter, Musicor.
BLFP: “Harper Valley P.T.A.,” Bobbie
Martin, United Artists. BH: ‘“Punish
Me Tomorrow,” Carl and Pearl Butler.
Columbia. BLFH: ‘“‘Harper Valley
P.T.A.,” Bobbie Martin, United Artists.

'\ Chester, Pa.—
" WEEZ

Lowell Howard

Program Director,
Personality

BP: “Cry, Cry, Cry,” Connie Smith,
RCA Victor. BLFP: “My Home Is the
Dust of the Road,” Red Stewart, Bell.
BH: Mamma Tried (‘‘Ballad From Kill-
ers 37), Merle Haggard, Capitol.
BLFH: ‘“Harper Valley P.T.A.." Jean-
nie C. Riley, Plantation.

Cincinnati,
i Ohio—WZIP

Allan M. Peck
5 Music Director

BP: “She Still Comes Around,” Jerry
Lee Lewis, Smash. BLFP: “Help Me
Love You,” Peggy Little, Dot. BH:
“*Harper Valley P.T.A.,” Jeannie C.
Riley, Plantation. BLFH: “Sounds of
Goodbye,” George Morgan, Starday.
Sales are on the Riley “P.T.A.” Re-
quests for Spears’ ‘“Harper Valley” far
outnumber Riley on the WZIP request
line. Regardless, we have two fine
county music artists on their way.

Flint, Mich.—
WKMF

Jim Harper

Program/Music
Director, Personality

BP: “Leaves are the Tears of Autumn,”
Bonnic Guitar, Dot. BLFP: “I Like
Trains,”” Bob Luman, Epic. BH: “I
Just Came to Get My Baby,” Faron
Young, Mercury. BLFH: “You May
Be Too Much for Memphis, Baby.” Le-
Roy Van Dyke, Kapp.

Lubbock, Tex.
KDAV

Ralph Pavli

Operations
Manager

BP: “What I'd Give to Be the Wind,”
Roger Miller, Smash/“Jack and Jill,”

Jim Ed Brown, RCA Victor. BLFP:
“What’s the Robin Gonna Do?”, Chuck
Howard, ABC-Paramount. BH: “Harper
Valley P.T.A.,”” Jeannie C. Riley, Plan-
tation. BLFH: “Harper Valley P.T.A.,”
Jeannie C. Riley, Plantation.

Milwaukee,
Wis.—~WYLO

Bob Bradley

Program Director

BP: “Cry. Cry, Cry,” Connie Smith,
RCA Victor. BLFP: “The Lights of
Dallas,” Lonesome Rhodes, RCA Vic-
tor. BH: “Warm and Tender Love,”
Archie Campbell and Lorene Mann,
RCA Victor. BLFH: “Angry Words,”
Stonewall Jackson, Columbia.

Norfolk, Va.—WCMS AM-FM

Joe Happel

BP: “The Wife You Save May Be Your
Own,” Dianne Leigh, Chart. BLFP:
“Alabama Wild Man,” Jerry Reed, RCA.
BH: “Harper Valley P.T.A.,” Jeannie C.
Riley, Plantation. BLFH: “Back Up
Girl,”” Barbara & Beverly, American
Artist.

Odessa, Tex.—KOYL
E. L. Raskelley

Station Manager

BP: “Milwaukee Here I Come,” George
Jones-Brenda Carter, Musicor. BLFP:
**Alabama Wild Man,” Jerry Reed, RCA
Victor. BH: “Harper Valley P.T.A.)”
Jeannie C. Riley, Plantation. BLFH:
“Sounds of Good Bye,”’ Tommy Cash,
United Artists.

S, Peoria, Ill.—
\ P. % WXCL

Eh sl Dale Eichor
The <A Personality

BP: “Normally, Norma Loves Me,” Red
Sovine, Starday. BLFP: “Sing the Blues
to Daddy,” Ray Corbin, Monument.
BH: “Harper Valley P.T.A.,” Jeannie C.
Riley, Plantation. BLFH: ‘“‘Baby Ain’t
That Love,” Jack Barlow, Dot

Philadelphia,
Pa.—WRCP

Don Paul

Program/ Music
Director, Personality

BP: '‘She Wears My Ring,” Ray Price,
Columbia. BLFP: ‘““Alabama Wild Man,”
Jerry Reed, RCA Victor. BH: ‘‘Harper
Valley P.T.A.,” Jeannie C. Riley, Planta-
tion. BLFH: “For the Good Times,”
Bill Nash., Smash.

Phoenix, Ariz.—KRDS

Johnny Nelson
Program Director

BP: “Look Into Qur Teardrops,”
Chrispia St. Peter, Jamie. BLFP: “Warm
and Tender Love,” Campbell Man, RCA.
BH: “There’s No More Love,” Carl
Smith, Columbia. BLFH: ‘I Like
Trains.”” Bob Luman, Epic.

Sacramento, Calif.—KRAK
Jay Hoff

Station Manager, Prog ram/ Music
Director

BP: “All Over But the Crying,” Hank
Williams Jr., MGM. BLFP: “Drinking
Champagne,” Cal Smith, Kapp. BH:
“Big Girls Don’t Cry,” Lynn Anderson,
Chart. BLFH: “Harper Valley P.T.A.,”
Jeannie C. Riley, Plantation.

Waco, Tex.
—KAWA

Johnny Dallas

Program/Music
Director

BP: “She Wears My Ring.” Ray Price,
Columbia. BLFP: “Johnny One Time.,”
willie Nelson, RCA. BH: ‘“Mama
Tried,” Merle Haggard, Capitol. BLFH:
“In Love,” Wynn Stewart, Capitol.

Cincinnati,
Ohio—WCLU

Nelson King
Music Director, DJ

BP: I Walk Alone,” Marty Robbins,
Columbia. BLFP: “Plastic Saddle,”” Nat
Stuckey, RCA. BH: “Harper Valley
P.T.A.,” Jeannie C. Riley, Plantation.
BLFH: “I Just Ain’t Got,” Gene Wyatt,
Paula. *This will probably be the No. 1
song in Big CLU country this year.
Jeannie C. Riley has really socked it to
the “Big CLU 32” and “Harper Valley
P.T.A.” is now in the fifth week in
the top slot.

PROGRESSIVE
ROCK

Albugquerque, N. M.—
KUNM-FM

L. A. Woodworth

Program Director

BP: “Ball & Chain,” Big Brother &
Holding Company, Columbia. BLFP:
“Drunk Again,” Butterfield Blues Band,

Elektra. BH: “In-a-Gadda-Da-Vida,”
Iron Butterfly, Atco. BLFH: ‘Hey
Jude.”

Las Cruces,
N. M.—
WGRD-FM

Mike Reynolds

Program/Music
Director

ol
sk "

BP: Pink Floyd, Tower. BH: “Light
My Fire,” Doors, Elektra.

Worcester,
Mass.—WORC
Jeff Starr

DJ

BP: *“Black Cat,” Brian Augus, Atco.
BLFP: “Tuesday Afternoon,” Moody
Blues, Deram. BH: “Telephone Blues,”

John Mayall, Immediate. BLFH: “‘Flood
in Houston,”” Savoy Brown, London.

EASY
LISTENING

Atlanta, Ga.—WSB-Radio

Chris Fortson
Music Librarian

BP: “My Special Angel,” Vogues, Re-
prise. BLFP: ‘‘She Wears My Ring”
Ray Price, Columbia. BH: ‘“Hello,
Hello,” Tiny Tim, Reprise. BLFH:
“Timothy,” Skeeter Davis, RCA.

Dallas, Tex.—WFAA

Charlie Vann
Program Director

BP: ‘I Pretend,” Mel Carter, Bell.
BLFP: “A Reason to Believe,” Damita
Jo, Ranwood. BH: “Turn Around, Look
at Me,” Vogues, Reprise. BLFH: ‘‘Cate-
gory Stomp,” John Hartford, RCA Vic-
tor.

Denver, Colo.—KGMC
Wayne Vann

Program/Music Director

BP: My Special Angel,” Vogues, Re-
prise. BLFP: “Dance With Me Until
Tomorrow,” Vicky, Philips. BH: “My
Way of Life,” Frank Sinatra, Reprise.
BRLFH: ‘“Harper Valley PTA,” Bobbi
Martin, United Artists. An unknown.
Karen Karsh on Dunhill, is also get-
ting some reaction here . . . as is the
new Ronnie Dove “Tomboy.” Our Al-
bum Pick of the Week: “Turn Around,
Look at Me,” Vogues. Great album!

Mason City,
Mich.—WUNN

Tom Michaels
] Program Director

BP: “Tomboy,” Ronnie Dove, Diamond.
BLFP: “L.A. Breakdown,” Larry
Marks, A&M. BH: “Fool on the Hill,”
Sergio Mendes and Brasil ’66, A&M.
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Radio-TV programming

Miami, Fla.—
WIOD

Yolanda
Parapar
Music Director

BP: “What I'd Give,”” Roger Miller,
Smash. BLFP: “Catch the Wind,” Lana
Cantrell, RCA. BH: “Help Yourself,”
Tom Jones, Parrot. BLFH: “Music
Played,”” Matt Monro. Capitol. Best Cut
on ‘“Prevailing Hits"” new Paul Mauriat
LP is “What a Guy.”

Norwich,
Conn.—WICH

Bob Craig

Program Director

BP: “Over
Union Gap,
Were the Days,”

You,” Gary Puckeit &

Columbia. BLFP: ““Those
Mark Hopkin, Apple.
BLFH: “When 1 Was a Cowboy,”
Harpers Bizarre, from LP’s “Secret Life
of H. B.,” Warner Bros.

Washington,
D. C.—wwbDC

Bob Raleigh

Air Personality

BP: “Over You,” Union Gap, Columbia.

BLFP: “Those Were Good Days,”
Mark Hopkins, Apple. BH: “Harper
Valley PTA,” Jeannie C. Riley, Planta-

tion. BLFH: “Then You Can Tell Me,”
Eddy Arnold, RCA Victor.

Williamsburg,
Va.—WBCI

Pat Collins

Music Director

BP: “5 Card Stud,” Dean Martin, Re-
prise. BLFP: ‘“Timothy,” Skeeter Davis,
RCA. BH: “Harper Valley PTA,” Jean-
nie C. Riley, Plantation. BLFH: “To-
gether,”” Sandie Shaw, RCA.

RHYTHM AND
BLUES

Beaumont, Tex.—KJET

William (Boy) Brown

Program Director

+ “Sufferin’ City,” Johnny Copeland,
Atlantic. BLFP: “Please Wait,”” Masters
of Soul, Capitol. BH: *“Black and
Proud,” James Brown, King. BLFH:
“Broke Down,” Short Kuts, Pepper.

Columbus, Ga.
—WOKS

Ernestine
Mathis
Music Director, DJ

BP: “Where Do 1 Go,” Carla Thomas,
Stax. BLFP: “You Got It,” Etta James,
Chess. BH: “Say It Loud,” James
Brown, King. BLFH: “I Ain’t Got to
Love,”” Masqueraders, Bell. Monster is
such an over-worked word that 1 some-
times hedge in using it. . . . But there
is nothing to describe the new Marvin
Gaye “Chained” (Tamla), except Mon-
ster . . . or maybe “smash”!

Colo.—WDKO
Bob Allen

Music Director, Air Personality

BP: ‘‘Chained,” Marvin Gaye.
“Western Union Mzn,”

Denver,

BLFP:
Jerry Butler.
BH: “Black and Proud,” James Brown.
BLFH: “Don’t Change Your Love,” §
Stair Steps.

Galveston,
Tex.—KGBC

Steve-O-
Donohoe
Music Director

BP: “Funky Judge,” Bull & Matadors,
Toddie Town. BLFP: “’Kidnapper.” Burt
Mbller & Swing Kings, LA Louisian,
HBH: *Say It Loud,” James Brown,
kKing. BLFH: “Country Food,” Plastic
Hlues Band, Busy Bee,
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Miami Beach, Fla.—WMBM

Sonny Gee

Program/Music Director, Personality

BP: “Everyday | Have (o Cry,” Lata
more Brown, Sound Stage. BLFP: “Oh."
Jay Lewis, Venture. BH:
to Love Nobody Else,”
Bell. BLFH: ‘“Please Open the Door,"
Ken Charles, Bontanic.

r M' ag 1"1

‘I Ain't Got
Mary Martin,

sme wd Memphis,
Tenn.—WDIA

Bill Thomas

Program Director

Sy
BP: 1 Say a Little Prayer,”
Franklin. BLFP and BH:
Maker,” Popular Five.
Didn’t Love You,” Profiles.
one: 46 Drums & 1 Guitar,”
ton, Backbeat.

Aretha
“I'm a Love
BLFH: “If 1
Watch this
Carl Carl-

OTHER PICKS

HOT 100: Mike Reynolds,
Las Cruces, N. M., KGRT,
“Indian Reservation,” Don Fardon,
GNP Crescendo, and “In-A-Gadda-
Da-Vida,” Iron Butterfly, Atco,
. . . Dave Allen, Ashtabula, Ohio,
WREO, “Over You,” Union Gap,
Columbia, and “Fire,” from “Crazy
World of Arthur Brown,” Atlantic.
. . . Dave Sturm, Tallulah, La.,
KTLD, “Angela, Marie,” Coach-
man, Roulette, and “Lovin’ Is
Livin’,” Five Americans, Abnak....
Michael Scott, Hobbs, N. M.,
KWEW, “Beatles Single,” Apple,
and ‘“Piece of My Heart,”
Big Brother, Warner Bros,

Phil Lando. Cumberland. Md.,
WCUM, “Losing You," Gary
Puckett & Union Gap. Columbia,
and “Ice in the Sun,” Status Quo,
Cadet Concept, ., . , Johnnie
Charles, Bluefield, W. Va., WKOY,
“Nitty Gritty,” Ricardo Ray, Al-
legre. and “People,” Tymes, Co-
lumbia.

COUNTRY MUSIC: Lyle Reed,
Fort Lauderdale, WIXX, *“Cry,
Cry, Cry,” Connie Smith, RCA, and
“Merry Go Round.,” Gary Stewart.
Kapp. . . . Tommy Stone. Perrys-
burg, Ohio, WMGS, “Applesauce,”
Lynn Jones, Capitol. . . . Dave
Elliott, Homestead, Fla., WIII,
“Tolivar,” Roger Miller, Smash,
and “Man Child,” Jimmy Nall,
Monument. . . . Ray Martin,
Kansas City, Mo., KWKI, “Today
I Started Loving You Again.” Joe

Berry, Nugget, and “Sounds of
Goodbye,” George Morgan, Star-
day. . . . John Trimble, Evansville,
Ind.,, WVHI, “Man Child,”

Jimmy Nall, Monument, and “Ala-
bama Wild Man,” Jerry Reed,
RCA Victor. . . . Don Karnes.
Garden City, N, Y., WTHE, “Take
Two,” Victor Lundburg, Buddah,
and “Jack and Jill, Jim Ed Brown,
RCA. . . . Lou Dark, York, Pa.,
WNOW, “Jack & Jill.” Jim Ed
Brown, RCA Victor, and “I Hope
I Like Mexico Blues,” Dallas
Fraizer, Capitol.

EASY LISTENING: Jay Mitch-
ell, Pittsburgh, Pa., WIPA, “Over
You,” Gary Puckett & Union Gap,
Columbia, and “L. A. Breakdown,”

Larry Marks, A&M. . . . Tom
Blanks, Monroe, Mich.,, WVMO,
“Magnificent Seven,” Henry Man-

cini, RCA Victor, and “My Way
of Life,”” Frank Sinatra, Reprise.

Vox Jox

By CLAUDE HALL
Radio-TV Editor

Harry Harrison, WMCA deejay
mentioned later in this column, is
going to WABC, it was learned at
press time. He'll replace Herb
Oscar Anderson, who’s going into
ranching full time. Both are New
York stations. To replace Gary
Stevens, incidentally, in the eve-
ning slot on WMCA, program_di-
rector Terrell Metheny Jr. is bring-
ing in Lee Gray from WKLO in
Louisville.

* Kk K

Joining the country music sta-
tion of KDAV in Lubbock, Tex.,
is Rick Smkth; he'd been with
WHOO in Orlando, Fla.

Bruce Bagg, program director of
WTAX in Springfield, Ill., in now
also handling the music for the
station as Bob Foster has de-
parted to work on a West Coast
station. The station could use
some country music records. . .

Bill Campbell joins WSBA, York

Pa.. on Sept. 16 for a 10 p.m.-
1 a.m. show.
* Kk K

William Shirk Poorman has
been upped to station manager of
WERK in Muncie, Ind., and
weekend personality Steve (Mi-
chaels) Mong is now on the staff.

. R. Esq. Holmes, president
of the West Coast Jazz Society,
has been promoted to program
director of XEXX, San Diego
(one of those stations with trans-
mitter south of the border). . . .
Bill Scott, who worked under the
name Bill Lehmann at WACK,

Newark, N. Y., is now in the
10 a.m.-2 p.m. slot at WHHY,
Montgomery, Ala. The line-up

‘there now includes Don McGreg-
or, Scott, program director Greg
Warren, Kris McGwinn, and Larry
Glenn.
* Kk K

Stan Richards, one of the vet-
erans of this business, is looking
for a good program director job.
Try him at 713—781-3891 and, if
that doesen’t reach him, at 901—
526-2366, . Old buddy Ken
Draper points out that FCC ap-
proval of Atlantic States’ owner-
ship of WERE, Cleveland, and
KFAC, Los Angeles, is pending
and that neither Atlantic States
Industries nor Programming db
(the Draper-Chuck Blore firm)
want to do or say anything that
would imply an attempt to influ-
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ence the programming of those
two stations before FCC approval.
* Kk K

Donald A. Gunn is the new
president and general manager of
WRIZ, Coral Gables, Fla.; he’d
been general manager of the
Miami Beach Daily Sun.
Three of the top men in radio—
Norman Wain, Robert Weiss,
and Joseph Zinglae—have just
bought WMCK in McKeesport
(Pittsburgh), Pa., and other ac-
quisitions are also under consid-
eration. Terry O’Connor,
seven-year veteran of New Eng-
land radio, has been promoted to
program director at WNEB, Wor-
cester, Mass.; he’ll continue his
afternoon air show. . . . WGPR
has a new address: 2101 Gratiot,
Detroit, Mich. 48207. . . . Mike
Phillips is vacating KFRC in San
Francisco to become program di-
rector of KJR in Seattle.

Sophisticated Rock

o Continued from page 18

bring a “very new sound” to the
field of advertising, to “bend,
but not break the musical
rules.” For example, on a Hamil-
ton watch commercial for TV,
he took the sound of watches
and combined them with the
created  watch-type  music
sounds. Over this, he put a full
orchestration interpolated with
electronic sounds to give the
mental image of a watch.
“Hopefully, when people hear
this sound, they’ll automatically
think of the Hamilton watch.”
Being so involved in record
sessions as a sideman and ar-
ranger, Frangipane is able to
use the newest sounds and mu-
sic happenings in his commer-
cials. Classical and symphonic
music is being used by rock
groups—*“‘the thing is the groups
trying to expand the mind of the

listener without the use of
drugs.” Frangipane is using
these same mind - expanding

musical effects in his commer-
cials. To go for the sublimal
approach.
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