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Rock for All Reasons
Steals Stations’ Play

By MIKE GROSS

NEW YORK — The various
forms of ‘“hyphenated-rock,”
“acid-rock,” “psychedelic-rock,”
“hard-rock,” and the easy listen-
ing “housewife-rock,” are being
combined by some groups to
capture both teen and adult, AM
and underground radio markets
with a sound that is being la-
beled “soft-rock.”

Groups such as the Wind in
the Willows (Capitol), the Rotary
Connection (Cadet-Concept), and
Chrysalis (MGM} have become
exponents of this “soft-rock.”
While the over-all instrumental

RCA, Kirshner
Enter New Tie

NEW YORK -— Don Kirsh-
ner and RCA are teaming up
again to launch a new group.
The dual effort will be pegged
on the Archies, a singing/in-
strumental group formed for the
upcoming animated “Archie”

television series. The group will
be released on the Calendar la-
bel, which is manufactured and
distributed by RCA. Calendar
Records is & division of the
Kirshner Entertainment Corp.
(Continued on page 74)

sound of these groups is soft,
their lyrics still retain the atti-
tude of today’s “hard-rock.”
Generally, the music is easier
for the adult’s ear to accept

while ingredients of under-
ground airplay are still present:
heavy lyrics, complex instru-

(Continued on page 4)

More Firms
To Pocketdisc

SEATTLE—Trade interest in
the Americom Co.s Pocket-
disc is reaching a peak here
as additional simultaneous re-
lease pacts are being negotiated
on the eve of Pocketdisc’s big
test in the Pacific Northwest
area scheduled for Sept. 16.
Meanwhile, the Pocketdisc con-
cept will be shown and ex-
plained to the trade at a dealer
presentation at the Seattle Cen-
ter on Wednesday (28).

Present at the dealer showing
will be Americom executive
Fred Human and Larry Kanaga,
as well as representatives from
participating labels and from

(Continued on page 74)

Kensington Market bursts onto the U. S. record scene out of
Toronto, Ont.,, where the all-star group has captured the
cream of Canada’'s talent in one new -group. Deubts this
month on Warner Bros.-Seven Arts Records in a new album

aptly titled “Kensington Market."”
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Faith and Time Roulette Swings
Into OmegaFold

By LEE ZHITO

Turn Tide for
Hopeless Disks

By CLAUDE HALL

NEW YORK — Many rec-
ords are taking longer to ‘“hap-
pen”; but faith in a particular
record can pay off by turning
a seeming loser into a big win-
ner.

At the moment, there are a
bevy of hit records on the chart
that took as long as two to eight
months to happen. Two of the
major examples are “Time Has
Come Today,” by the Chambers
Brothers on Columbia Records,
and the recent hit “Angel of
the Morning,” by Marilee Rush
on Bell Records.

“Angel of the Morning” was
re-serviced again to radio sta-
tions in March. Finally, the rec-
ord became a big hit, establish-
ing the artist and leading to
a successful album. Her new
single still has Billboard’s Hot
100 Chart at No. 89 this week.

Out in 1967

“Time Has Come Today,” by
the Chambers Brothers, took

even longer to happen. Tom
Noonan, promotion chief at Co-
lumbia Records, said the single

(Continued on page 4)

The Box Tops, who recently hit with “Choo Choo Train,”
are on the right track once again with a new single, “l Met
Her in Church” (Mala 12017) and a new album, “Non Stop”
(Bell 6023). Both the single and the album have just arrived

(Advertisement)

NEW YORK—Omega Equi-
ties Corp. has reached an agree-
ment in principle to acquire
Roulette Records, its subsidiary
labels and music publishing
firms. Under terms of the agree-
ment, Morris Levy, Roulette’s
president, will retain that posi-
tion with the label and continue
to run the company after it be-
comes a wholly owned subsi-
diary of Omega.

The Roulette subsidiaries in-
clude the Alegre, Mardi Gras,
and Tico labels, and the Big
Seven music publishing com-
pany. Roulette has “Mony,
Money” by Tommy James and
the Shondells on the Major
Minor label as the No. 1 record
in England, according to Record
Retailer’s best-seller list.

The Roulette acquisition fol-
lowed on the heels of Omega’s
agreement in principle last week
to acuire the Los Angeles-based
Glaser Bros., wholesale distribu-
tor of cigars, cigarets, tobacco,
candy and sundries with a 1967
volume of $170 million. Glaser
Bros. services 41,000 outlets in
California, Oregon, Washington,
Utah, Nevada, and Idaho.

The Roulette purchase price
was. undisclosed but according
to Harry W. Bank, the Omega
board member who negotiated
the transaction, “this is a multi-

million dollar deal in cash and
stock.”

2 Other Deals

Bank was responsible for

Omega’s two previous transac-
tions in the music field within
one month. He also engineered
the acquisition of six major rec-
ord rack-jobbing and distribut-
ing firms by Transcontinental
Investing Corp. to build TIC’s
subsidiary, Transcontinental Mu-
sic Corp., into the nation’s top
volume record distribution firm.
Bank is a large stockholder in
TIC, and continues to serve the
firm as a consultant.

(Continued on page 74)

Jubilee Into
Tape Market

By HANK FOX

NEW YORK—1Jubilee Indus-
tries has formed a tape car-
tridge division to market its own
8-track and cassette product.
The new wing will be co-ordi-
nated with the company’s al-
bum sales department, and all
tape product will be released
simultaneously with the LP.

In disclosing the company de-

cision, Elliott Blaine, Jubilee di-

(Continued on page 4)

Command'’s Black-Aid Plan

By PAUL ACKERMAN

NEW YORK — Command
Records’ chief Joe Carlton is
setting up a project whereby
his label, and its subsidiary,
Probe Records, will offer career
opportunities to underprivileged
Negro youth of the Harlem
area. Carlton seeks to accom-
plish this by working through
the channels of the educational
system. He will contact music
teachers and heads of music de-
partments at the junior high
school, high school and com-
munity college levels.

The executive stated: “By es-
tablishing a line of communica-
tion through the educational
system, we will attempt to find
and train young people who
can fit into our recording and

music publishing operations.
Such youngsters need not nec-
essarily be artists; they may be
good potential songwriters, mu-
sicians, executive talent, etc.”

Carlton added that the plan
is a projection of th over-all
thinking of the parent company,
ABC Records, whose chief,
Larry Newton, is desirous of
working closely with the black
community in every way. “What
we are definitely not interested
in,” Carlton stated, “is tokenism
or a project to develop amateur
talent. We intend to develop
professional people. If the Har-
lem experiment proves fruitful,
we will seek to use it as a pilot
project and expand our activity
to other areas.”
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Prodlllcﬁon Co. Set Lib. Consolidates Sunset With Unart
By Sunbury/Dunbar

NEW YORK—Sunbury/Dun-
bar Music, the one-year-old
RCA Records music publishing
firm, is setting up a record
production firm, Sunbar Produc-
tions Inc. Gerald E. Teifer,
president of the publishing oper-
ation, said that Sunbar will pro-
duce records for all labels in-
cluding RCA Records and that
the major aim of the production
firm is to exploit material.

Teifer is also studying open-
ing a Nashville office for the
publishing firms. He announced
an open-door policy for inde-
pendent writers.

The publishing operations
have chalked up a successful
first year, according to Joseph
D’Imperio, division vice-presi-
dent for musi¢ publishing and
talent services. He said they
were now a “foree in the mu-
sic industry.”

Teifer said the reason for the
success was due to catalogs of
RCA’s foreign operations and

UA Music Tie
With Shapiro

NEW YORK — United Art-
ists Music, the publishing. arm
of UA Records, will administer
and co-ordinate globally the pub-
lishing interests of Nat Shapiro.
As part of the agreement, he
will act as consultant to UA
Music for the firms in which he
is associated. Shapiro will scout
for new composing, writing and
production talent.

Among the publishing com-
panies in which Shapiro is in-
volved are Justinian Music
(BMI) and Beaujolais Music
(ASCAP). Shapiro also owns
several Jacques Brel copyrights
which are included in the UA
administrative arrangements.

In addition, Shapiro, with
French composer - arranger-
conductor Michel LeGrand, own
Michel LeGrand Productions,
also in the UA-Shapiro deal.
Shapiro granted UA the admin-
istration rights to Broadway
production, “Hair,” at an ear-
lier date.

WEIN TALKING
ON NEW SITE

BOSTON — Gov. John H.
Chafee of Rhode Island has
talked with George Wein, im-
presario of the Newport Jazz
and Folk Festivals, concerning
a new field site for the events.
The present site, Festival Field,
will be unavailable after next
year because of highway con-
struction.

“As this administration has
done in the past,” the governor
said, “it will continue to bend
over backward to keep the fes-
tivals in Rhode Island. They are
a great thing for the State and
1 hope the people are beginning
to realize just how great they
are.”

The governor said it was
hoped that the site could be
located on Aquidneck Island.
Unfortunately, he said, there
were no State sites in the three
island communities of Newport,
Portsmouth er  Middletown

-which would be satisfactory.

TR

pointed to “Who Will Answer?”
originating in Spain, by writer
L. E. Aute, and “Yesterday I
Heard the Rain,” originating in
Mexico by writer Armando
Manzanero. Harry Nilsson has
been the most successful Amer-
ican writer, writing for not only
himself but singers such as Jack
Jones, the Yardbirds and the
Turtles.

LOS ANGELES—Liberty has
consolidated its Sunset economy
LP line with Unart, United Art-
ist’s economy series. All future
repackaged merchandise will be
on the Sunset logo.

The company recently made
another streamlining move since
joining the Transamerica Corp.,
by uniting its Minit rhythm and
blues line with UA’s Veep op-
eration in New York.

The concept in operating all
the record lines, explains mar-
keting vice-president Lee Men-

BEATLES AND STAN GORTIKOV, Capitol Records president, discuss
newly signed contract whereby Capitol will distribute the group’s
Apple label in U. S. Beatles will record for Apple.

2 Film Stars, Lennons
Form Music Companies

LOS ANGELES—Two film
stars—Raquel Welch and Jim
Brown—have formed separate
music companies, and the Len-
non Sisters have established
Maryco Productions.

Miss Welch and her husband-
manager, Patrick Curtis, and
Stephen Jahn have formed Curt-
wel Publishing (ASCAP) as the
music arm of their production
company. Edward Garner, for-
mer manager of the Seeds, will
supervise music projects for
Curtwel. The music division will
be involved in record produc-
tion, developing artists and ac-
quiring film soundtracks, says
Jahn.

Curtwel, which will distribute
through a major record label,
will build an artist roster and
will sign writers to the publishing
arm. The firm will establish an
international network.

Because of Miss Welch's film
affiliation, Curtwel plans to be-
come involved in motion picture
soundtracks and background
music from TV specials. Curt-
wel is preparing two network
TV productions featuring Miss
Welch. Initial record product
will be out in six months, says
Jahn, vice-president and partner
in Curtwel.

Brown’s BBC company will
go into all phases of recording
and publishing. Initial act on the
roster is the Friends of Dis-
tinction, a vocal group. Attorney
Richard Covey is president of
BBC. The music company is in-
dependent of Brown’s film pro-
duction firm and his activities

Music Strangled

LOS ANGELES — Back-
ground music will be eliminated
throughout “The Boston Stran-
gler,” a 20th Century-Fox film.
Instead, the film will rely solely
on background noises and
sounds.

with the Negro Economic and
Industrial Union.

Brown said he formed the
company because so many
young artists were being victim-
ized by “shady managers.” The
firm will place artists with re-
cording companies and will act
as managing consultants.

The Lennon Sister’s Maryco
Productions will be involved in
record, film and TV produc-
tions. Another production firm,
Raydan productions, has been
formed by Danielle Mauroy and
Raymond Katz, with MGM Rec-
ords distributing product. In-
itial album is by Judd and Lisa.

dell, is autonomy and as little
overlapping of repertoire as pos-
sible. Liberty’s image will con-
tinue in contemporary popular
music while UA’s will remain as
a strong soundtrack label.

Bob Skaff, the a&r vice-presi-
dent oversees all the recording
concepts.

Internal circulation of singles
and LP plans to all the divisions
(Liberty, Imperial, World Pacif-
ic, Blue Note, UA, for example)
keeps all division personnel
aware of artistic directions the
other lines are taking.

Marketing man Mendell re-
cently visited with the Columbia
Record Club in New York to
discuss Liberty matters. UA is
handled through the Capitol

Chi's NARAS
Plans Widening
Member Drive

CHICAGO — The Chicago
chapter of the National Acad-
emy of Recording Arts and
Sciences (NARAS) is scheduling
a series of seminars on 8- and
16- track studio recording and
stepping up its membership drive
under new president, John Pate.
Serving with Pate, midwest a&r
director for ABC, are perform-
ers Kenny Soderblom, vice-
president, Ioren Binford, secre-
tary and Len Dresslar, treasurer.

All four officers serve on the
board of governors, which was
named last week. Other board
members are performers Sol
Bobrov, David Chausow, Morris
Ellis, Gary L. Looizzo, Ethel
Merker and Ronnie Steele;
bandleaders Bobby Christian,
Lester Schein and Dick Schory;
producers Carl Davis and Bill
Mitchell; Bernie Clapper, presi-
dent, Universal Recording Stu-
dios; Lew Green, past president
of Chicago NARAS; Richard
Evans, a&r director, cadet Rec-
ords; attorney Bill Matheson;
radio personality Ken Nordine;
John Sippel, director of promo-
tion, Mercury Records; Bill
Traut, Dunwich Productions;
and Joe Wells, engineer, RCA.

G. Pincus on Move Again

—Sets Sights

NEW YORK — Publisher
George Pincus enplaned Mon-
day (26) for an extended trip
to key overseas music markets.
In addition to scouting the con-
tinent and England for song
material, Pincus will spend
much time in several middle
Eastern areas, notably Israel
and Greece. “The time is ripe,”
Pincus believes, “for a fuller

GEORGE PINCUS

on Mideast

appreciation and use of Middle
Eastern music in the United
States and other areas of the
Western World. The teen mar-
ket here is ready for this mate-
rial and good sources are likely
to be Israel, Greece and India.”

While in Israel Pincus will
meet with Israeli publishers
with -a view toward acquiring
film scores. He will also nego-
tiate for Italian film material
while in Rome, via his affilia-
tion with publisher Franz Leo-
nardi.

Pincus will also visit Milan,
London and Berlin for business
deals. In London he will have
extensive talks with Terry Noon
and John Beecher, of his Am-
bassador music operation. He is
also set for talks with film and
record producers.

“Music trends are changing
constantly,” Pincus said, and
added: “No distance is too great
to travel in order to find great

songs and film scores for ex-
ploitation in the American
market.”
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Club. Mendell and UA’s Mike
Lipton then flew to Jamaica to
sign up Federal Records as the
UA licensee; The company al-
ready has the Liberty family.

A new direction in artist ex-
ploitation is being earmarked.
The emphasis will be on per-
formers rather than albums. The
intent, Mendell says, will be for
total concept promotions to cre-
ate customer motivation. Instead
of just moving product to the
distributor, the company plans
total merchandising campaigns,
with stimulation from manufac-
turer to customer.

Montreux Fest
Sefs Classical
Record Award

By MIKE HENNESSEY

MONTREUX — The 23d
Montreux Music Festival which
opened here Friday (30) and
runs through Oct. 6, sees the in-
auguration of a unique award,
sponsored jointly by the Festival
organizers and High Fidelity
magazine, for the best classical
record of the year.

The award, the Montreux In-
ternational Record Award, is
independent of the record in-
dustry and completely interna-
tional in outlook. Prize-winning
records will be selected by a
jury of 10 record critics pre-
sided over by Roland Gelatt,
associate publisher of High Fi-
delity magazine.

The jurors will be .Irving
Koldin (U. S.)), Kanju Tsumori
(Japan), Gabriele Agostini
(Austria), Edward Greenfield
(U. K., Michel Hoffmann
(France), Bengt Pleijel (Swe-
den), Klaas Posthume (Holland),
Ivan Vojtech (Czechoslovakia)
and William Weaver (Italy).

The Montreux International
Record Award will be highly
selective and only three prizes
will be presented—a gold, a
silver and a bronze. .

Says Gelatt: “There will be
no ‘best opera,” ‘best concerto,’
‘best string quartet’” and so
forth ad infinitum—thus avoid-
ing the proliferation of catego-
ries which has debased the value
of other record awards.”

The Montreux Award jury
will also present a Citation for
Exceptional Achievement to a
musician, producer or engineer
who has contributed significant-
ly over the years to the art of
recording.

A working association has
been established between the
Koussevitzky International Re-
cording Award created in 1963,
and the new Montreux Award
and, although the two awards
will remain separate entities,

(Continued on page 30)
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DOUGLAS TAKES
A CUT ON RFK

NEW YORK—Douglas rec-
ords is extracting the Robert
Kennedy portion of pre-
viously planned album of “The
Presidential Debate, 1968” with
David Frost, and will package
it on its own. The full package
will be released later. The Ken-
nedy-Frost album will be re-
leased late next month. Laurie
Records will handle distribution.

IR




London in Sales Pitch on 5
European Acts Touring US

NEW YORK — London Rec-
ords is preparing a major fall
merchandising program on five
European acts which will be
touring the U. S. Included will
be a new album to coincide
with Mantovani’s 12th annual
U. S. concert tour, which begins
late next month.

The other visiting artists will
be Caterina Valente, who plays
Las Vegas’ Flamingo Hotel
from Sunday (8) to Oct. 3;

Jubilee Info
Tape Market

e Continued from page 1

rector of album merchandising,
said that the company remained
out of the tape cartridge field
until it believed the market was
sufficient in size to sustain pro-
duction without the aid of inde-
pendent duplicator / marketer.
“We wanted to be in a position
to completely direct the mer-
chandising and promotion of
our product,” Blaine said.

Jubilee has contracted with
CCA for its 8-track duplication;
A&B Duplicators will produce
Jubilee’s cassette product. Gross
Records, a Jubilee subsidiary la-
bel, will be duplicated in both
configurations by Tapetronics in
Detroit.

Initial release will consist of
35 titles including its new fall
product. Highlighting the re-
lease will be the entire Rusty
Warren catalog. Other record-
ing artists represented are Aliza
Kashi, Mary Wells, Doug Clark,
the 5th Estate and the Sounds
of Modification. Blaine said the
product will be delivered next
month.

Included in the first group of

product will be two titles not
available on record. Both
“Laughing Matter” and “Super
Golden Hits” are variety packs,
the former being a collection of
the top Jubilee comedy acts.

Heading Jubilee’s tape divi-
sion as sales manager will be
Irwin Lisabeth.

Stogel Moving;
First TV'er Set

NEW YORK — Leonard
Stogel Associates, which man-
ages such acts as Sam the Sham,
Tommy James and the Shon-
dells, and the Cowsills, is mov-
ing to 9255 Sunset Blvd., Holly-
wood, and president Leonard
Stogel is setting up a TV pro-
duction firm.

First effort of the new TV
firm will be an NBC-TV Nov.
23 special featuring the Cow-
sills with executive producer
Greg Garrison. The Cowsills
production firm of Gregg Yale
Inc. will operate from both New
York and Hollywood. Peter
Rachtman has joined the West
Coast operation to work in TV
production and personal appear-
ances.

Multimedia Tie

BLAUVELT, N. Y. — Bio-
graf Productions is affiliated
with Multimedia Publishing
Corp., not Metromedia Publish-
ing as previously reported.
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Ronnie Aldrich, who has a 10-
city tour set for October; the
Jacques Lousier Trio, which will
tour colleges from Oct. 29 to
Nov. 24; and the Queen’s
Guards, who play the Spectrum
in Philadelphia, Sept. 24-28;
New York’s Madison Square
Garden, Oct. 3-13; and the Bos-
ton Garden, Oct. 15-20.

New albums are slated by
three of the acts, while the pro-
motion on Miss Valente will fea-
ture her “Sweet Beat” LP. Lon-
don also is tying in its Gilbert
and Sullivan catalog with the
current D'Qyly Carte Opera Co.
tour.

~
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RASCALS GIVEN
6 GOLD DISKS

NEW YORK—The Rascals
received six gold records at an
Atlantic Records press party at
the St. Regis Hotel here Thurs-
day (22). Million-selling singles
certified by the RIAA were
“People Got to Be Free” and
“A Beautiful Morning,” while
four albums were certified for
$1 million in sales: “Time Peace
—The Rascals’ Greatest Hits,”
“Groovin,” “Collections,” and
“The Young Rascals.” The
group’s single “Groovin’” previ-
ously received a gold record.

O TSR O

Faith and Time Clicking
For Hopeless Records

® Continued from page 1

was released Dec. 20, 1967,
and only two weeks ago began
“exploding like crazy.” It is now
No. 71 with a star, signifying
heavy sales.

Records, in general, are ‘“tak-
ing a little longer” to happen
now,” Noonan said, and cited
three recent examples: “L. David
Sloan,” by Michelle Lee; “If
You Don’'t Want My Love,”
by Robert John; and “Son of
Hickory Holler's Tramp,” by
O. C. Smith. “We've also had
many other records that weren’t
this big, but continuous work
on them has made them profit-
able single records or led to
profitable albums,” Noonan
said. “For example, we put in
an awful lot of work on Patti
Page’s “Gentle on My Mind”
single and although the single
was never a big hit, that ex-
posure really boosted sales of
her albums.”

There are very few instant
smashes today, he said. “In the
old days, a record was often top
five in three weeks. With a few
exceptions, you need three and
four weeks of airplay on a sta-
tion to make it happen just in
that market.”

Lenny Scheer, label manager
at MGM Records, said ‘‘that
as long as some radio station
stays with the record, you’re ob-
ligated to stay with it. But in
many cases, the longer it takes
the record to happen, the bigger
it is. In the past, we had hits
like ‘Wooly Bully’ and ‘Lightnin’
Strikes’ that both sold more
than two million copies and both
records took a long time to hap-
pen.”

Right now, MGM Records
has a single issued May 17 by
Julie Budd called “All's Quiet
on West 23rd Street.” This has
been reserviced to radio stations
three times. Three radio sta-
tions, all in secondary markets
like Lincoln, Neb.; Worcester,
Mass.; and Phoenix believed in
the record and stayed with it,
Scheer said. The problem is that
it’s happening market: by-mar-
ket instead of all at once. The
label is sticking with it.

‘Darkness’ Moves

Friend & Lover on the MGM
subsidiary label of Verve/Fore-
cast has had a tremendous hit
with “Reach out of the Dark-
ness,” yet this record was re-
leased last October and didn’t
hit the chart until May 18. It
was a top 10 record.

“Sky Pilot,” by Eric Burdon,
had a problem, too, in that it
happened market-by-market in-
stead of all at once.

Marty Thau, promotion chief
of Buddah Records, has a rec-
ord by the Feathers on the
Teem Records label that has

been out four months, and
which he plans to stay with
another three months at least.
“I have enough faith in that
record and I've seen what it
can do in secondary markets.
I’'m sure it could happen in a
major market if it got airplay.

Gordon Bossin, national pro-
motion director at Amy-Mala-
Bell, said the label stayed with
“Angel of the Morning” mostly
because a Seattle distributor
kept ordering 650 at a time.
Marilee Rush is from that area,
but after sales got above 4,000
in Seattle we knew we had more
than just a local hit. We finally
got KFRC in San Francisco to
go on the record much later
and this is a case where con-

sultant Bill Drake believed in the -

record and stayed on it until it
happened.”
Bell Records

Bell Records, in addition, has
turned several records that didn’t
happen big into profitmakers
simply through hard, long hours
of promotion work. One of these
was “Step Inside Love,” by
Celia Black. It wasn’t a big hit,
but after eight or nine weeks,
WMCA in New York and
WCFL in Chicago went on the
record and at this point further
promotion by Bell turned it into
a profit rather than a loss.

Long promotion on “Mr.
Bus Driver,” by Bruce Channel,
ended up with the record selling
70,000 copies, Bossin said. At
present, the record company has
a single called “I Can’t Let
Maggie Go,” by the Sons of
Ginza. It was a hit overseas
and Bossin said, “We’re going
to stay with the record until
we’re absolutely sure it's not
going to happen.” Other Bell
records that took a long time to
become successful sellers were
recent releases by James and
Bobby Purify and the O’Jays.

“Bottle of Wine” by the Fire-

"balls is a record that Atlantic

Atco can point to as a record
that took a long time to hap-
pen. But this is not the only
one. “Sunshine of Your Love,”
on the chart for the second
time, by the Cream, and “You
Keep Me Hangin’ On” by the
Vanilla Fudge both were re-
leased almost a year ago. And
Eddie Harris has a single called
“Listen Here” that went pop
after release three months ago.
Bob Rolontz, publicity and ad-
vertising director of the label,
said that the Eddie Harris single
was now being reserviced. He
felt it was a logical to say that
reason the Cream and Vanilla
Fudge records didn’t happen
immediately is that success had
to wait until “their kind of mu-
sic became more popular.” Both
of these singles were released
from albums because of airplay.

CONCERT REVIEW

Smothers, Paulsen, Hartford
Create Garden of Wit, Style

NEW YORK — Tom and
Dick Smothers may have longer
hair these days—and a trendy
mustache — but their act re-
mains familiar and unchanged.
And, incidentally, deserving of
a bigger audience than the half-,
filled Madison Square Garden,
where the duo headlined a show
Wednesday (21).

Using their singing as a base,
they branch off into inventive
patter about each other, their
family life and politics. Avid
watchers of the Smothers Broth-
ers TV show would have re-
cognized many of the routines
but it is a tribute to the Broth-
ers’ style that it comes off fresh
and bright.

The Mercury artists sang and
chatted their way through “The
Streets of Laredo,” *“John
Henry,” and finished their spot
with “A Little Less of Me,”
written by Glen Campbell. This
time the applause rang out for
their singing rather than their
comedy.

Pat Paulsen, another Mercury
artist, opened the show and dead-
panned his way through his
“Paulsen for President” act (or
is it an act?). He addressed the
audience from a podium, made

unkind and funny references to
his “rivals” in the presidental
race, treated the audience to a
few impressions, including “a
fabulous tap-dancing mouth,”
and left announcing that it was
his birthday and he’d never had
a standing ovation before. He
didn’t get one but did give every-
body the impression that here
was an offbeat, witty comedy
brain.

RCA artist John Hartford was
the only other member of the
show, which ran just over two
hour. He gave an unpreten-
tious folk act, singing his own
compositions and playing guitar
and fine banjo. Perhaps the
large arena was unsuitable for
his style—his material rewards
the attentive listener—but he
looked a little lost on the stage.
He went off to a storm of ap-
plause for his “Gentle on My
Mind” hit and the promise, by
the Smothers, that viewers
would be seeing a lot of him
in the fall on the Smothers
Brothers Show.

All in all, it was an evening
of style and wit at Madison
Square Garden. Pity more peo-
ple weren’t there to enjoy it.

Ian Dove

Rock for All Reasons Gets
Big Play on All Stations

e Continued from page 1

mentation, and youthful group
attitude.

The Wind in the Willows, a
seven-member New York-based
group, are an example of this
“soft-rock.” Their music is lyr-
ically and instrumentally sophis-
ticated and is receiving heavy
underground airplay.

Also, easy listening stations
are programming cuts from the
album. Another group, the
United States of America (Co-
lumbia), has also produced a
sound that has become accept-
able to both underground and
easy listenin g programming.
WPAT, a good music station in
the New York area, has been
programming album cuts by the
United States of America ever
since the release of its Colum-
bia LP.

“Take a melody line that’s
nicely presented and we’re inter-
ested, always,” said Jacob Stern,
music director of WPAT. “We
feel that were a good music
station and we play all that is
good music.” Stern believes that
rock groups are choosing sounds
that lead to easy listening air-
play in some instances. “I think
you’re finding a lot of splintering
with rock groups. Some are go-
ing into harder stuff, some into
more lyrical stuff, and some are
getting awfully close to jazz.”

Greater Audiences
Many areas affiliated with
the music business are also
finding that “soft-rock” groups
are reaching greater audiences.
Richard Robinson, pop colum-

At RCA Records, Jose Feli-
ciano is now scoring big with a
record called “Light My Fire”
that was released May 28 from
an album. The flipside broke
first, doing fairly well because of
airplay on KJR in Seattle. But
then a week or so later KHJ
in Los Angeles went on the
“Light My Fire” side and the
Ron Jacobs-programmed station
boosted it to fame.

nist with Bell-McClure Syndicate,
said, “Features on groups like
the Fifth Dimension, Harpers
Bizarre, and newer groups like
Chrysalis, are more sure of be-
ing carried by newspapers across
the country because they have
adult as well as teen interest.”

Bookings for such groups as
Harpers Bizarre and Spanky and
Our Gang also take them to
places not ordinarily associated
with a pop chart act. Dates like
Mr. Kelly’s in Chicago, and the
Cocoanut Grove in Los Angeles
are the result of a group sound-
ing soft enough for adult con-
sumption. Meanwhile, these
same groups regularly have
chart records and make concert
tour appearances in the teen
market. Richard Nader, East
Coast concert and variety rep-
resentative of Premier Talent,
said, “We find that an act such
as Orpheus, which has a non-
electric approach, is able to
play to teen and adult audiences
as well as satisfy the demands
of certain college dates where a
softer rock group is needed to
round out a total concert bill.”

Nat Ash, program director of
WNEW-FM in New York, be-
lieves that “soft-rock” is helping
to close music gaps. “I think it
provides a transitional bridge in
the direction of all pop music
and what is happening now. I
think all pop music will even-
tually come to the underground.
‘Acid-rock’ is the extreme, of
course, and this ‘soft-rock’ is
the transitional vehicle with
which pop music goes from
Johnny Mercer and Simon &
Garfunkel.”

“In that context this sound is
providing a vital function in
making underground sounds
more palatable to older listen-
ers,” Ash said. He believes that
the roots of this sound are more
than a year or two old. “It start-
ed with a sound like the Beatles’
‘Yesterday’; with the success of
Richie Havens’ songs; with Judy
Collins; Buffy Sainte Marie; and
poets like Leonard Cohen writ-
ing lyrics for pop singers. Now
it has a validity that sells rec-
ords.”

AUGUST 31, 1968, BILLBOARD



s

.

Robert Goulet
WomanWoman

including:
Love Is Blue,// Honey,/ What A Wonderful World
By ‘I/'he Time | Get To Phoenix
This Guy'’s In Love With You

“Thirty Days Hath September”

«wA Chance to Live in Camelot”....

*Available in B-track stereo tape cartridges  ®-coluweia BMARCAS REC. PRINTED INU S A Broadway's favorite Singer, Singing for everyone! On Columbia Records




HIGHLIGHTS OF THE WEEK IN

Billboard

AUDIO RETAILING . ...... ... ... ... ... 43

Denver audio dealer, Bib Kile, explains how to sell com-
ponent systems,

CLASSICAL . . ... . e 30
CLASSICAL DISTRIBUTOR. Queens, N. Y., distributor in-
creases classical business,

COIN MACHINE WORLD . ................... 48A
Music Operators of America president, Bill Cannon, has
become a fountainhead of jukebox programming informa-
tion.

INTERNATIONAL
PYE RECORDS, U. K. to continue action against MGCM
Records, U. K., for breach of contract.

MUSICAL INSTRUMENTS . .................... 45

Indian instruments, such as the tamboura, shehnai, mridan-
gam, sarangi and santoor are being exposed by recordings
and concerts,

RADIO-TV PROGRAMMING ......... % nooaoooaGg 18
NEW REPORT on Top 40 radio. NATRA convention cover-
age and a current look at what’s happening in country
music radio. NATRA Convention coverage on page 74.

RHYTHM & BLUES. .. ........................ 32

Soul Sauce finds the British soul scene eager to link up
with home-grown soul through the RGB Hall of Fame.

TALENT ... s 14
JAZZ FESTIVAL, Randalls Island Jazz Festival \draws top
acts.

TAPE CARtridge .. ... ........... ... ..., 40

PANASONIC is supporting its tape CARtridge and cassette
player sales with extensive servicing provisions.

FEATURES Breakout Singles ............. 69
Hits of the World ........... 58
Stock Market Quotations .. ... 12 Hot Country Albums ........ 38
Vox JOX «viiiiiiininiiean 22 Hot Country Singles ......... 36
Hot |0|% .................... 62
New Album Releases ......... 46
CHARTS Top 40 Easy Listening ........ 46
Bost-Selling Classical LP's ....31 Top LP's ... 56
Besf-geilll'ing Folios ........... 45
Best-Selling Jazz LP's ........ 46
Best-Selling R&B Albums ...... 33 RECORD REVIEWS
Bost-Selling R&B Singles ...... 32 Album Reviews ....... 60, 64, 73
Breakout Albums ............. 69 Single Reviews .............. 70

Published - Weekly by
Billboard Pubiications, Inc.

Oar 2160 Patterson St., Cincinnati, 0. 45214
Tel.: Area Code 513, 381-6450

EDITORIAL OFFICE: 165 W. 46th St., New York, N. Y. 10036. Area Code 212, PL 7-2800
Cable: BILLBOARD NEWYORK

EDITOR IN CHIEF: Lee Zhito

EXECUTIVE EDITOR: Paul Ackerman

DEPARTMENT EDITORS, NEW YORK
Music Editor: Paul Ackerman
Associate Music Editor: Mike Gross
Chlef Copp Editor: Robert Sobet
Radio-TV Programming: Claude R. Hall
Classical Editor: Fred Kirby
Classical and Specials Editor: Fred Kirby
International Editor: lan Dove

GENERAL ADVERTISING OFFICES
Director of Sales: Ron Carpenter
Advertising Manager: Ronald Witiman
Promotion Director: Herb Wood
Midwest Gen. Mgr.: T. L. Herrick
West Coast Gen. Mgr.: Willis Wardlow
Nashville Gen. Mgr.: Robt. L. Kendall

PRODUCTION MANAGER: Rudy Ford

ART DIRECTOR: Virgil Arnett

CHICAGO

Audio, Coin Machine and Musical
Instrument Editors: Earl Paige &
Ron Schlachter

CLASSIFIED ADS, NEW YORK
Classified Mgr.: James Flatley

CIRCULATION SALES, NEW YORK

Circulation Manager: Milton Gorbulew
U. S. EDITORIAL OFFICES

Cinclnnati, Exec. News Editor:

Wm. J. Sachs
Chicago, Midwest Editor: Ear| Paige
Washington Bureau Chief: Mildred Hall
Los Angeles Bureau: Eliot Tiegel,

Bruce Weber
Nashville News Editor: Bill Williams

U. S. BRANCH OFFICES

CHICAGO, Ill. 60601, 188 W. Randolph
Area Code 312, CE 69818

LOS ANGELES, Calif. 90069. 9000 Sunset
Blvd, Area Code 213, 273-1555

NASHVILLE, Tenn, 37203, 110 21st Ave..
Room 710. Area Code 615, 244-1836

WASHINGTON, D, C. 20005, 733 15th St.,

SPECIAL PROJECTS DIVISION
General Manager: Andrew J. Csida
Mgr. Record Market Research: Andy Tomko

Director, Reviews and Charts: Don Ovens
Manager, Charts: Laurie Schenker N.W. Woodward Bldg., Rm. 533. Area

Supervisor, Print Services: Bill Courtney Code 202, 393-2580
PUBLISHER: Hal B. Cook, New York Office .

INTERNATIONAL OFFICES

EUROPEAN DIRECTOR: Andre de Vekey, 7 Welbeck St., London W.1. Phone: 486-5971
Cable: Billboard London
EUROPEAN EDITOR: Mike Hennessey, 7 Welbeck St., London W.1. Phone 486-5971
Cable: Billboard London
UNITED KINGDOM: Graeme Andrews, 7 Welbeck St., London W.1. Phone: 486-5971
Cable: Billboard London
CANADA: Kit Morgan, 22 Tichester Rd., Apt. 107, Toronto 10
ITALY: Germano Ruscitto, Galleria del Corso 2, Milano, Italy. Phone: 70.15.15
JAPAN: Kariji Suzuki/Japan, Trade Service, Ltd., 2-1-408, 3 Chome Otsuka, Bunkyo-ku, Tokyo
MEXICO: Kevin Kelleghan, Varsovia 54, Mexico City, Mexico. Phone: 125002

Subscription rates payable in advance. One year, $20 in U. S. A. (except Alaska, Hawaii and
Puerto Rico) and Canada, or $45 by airmail. Rates in other foreign countries on request.
Subscribers when requesting change of address should %(iu oid as well as new address.
Published weekly. Second-class postage paid at New York, N.Y., and at additional mailing
offices. Copyright 1968 by Billboard Publications, Inc. The company also publishes Record
Retailer, Vend, Amusement Business, High Fidelity, American Artist, Modern Photography,
Merchandising Week. Postmaster, please send Form 3579 to Billboard Publications, inc.
2160 Patterson St., Cincinnati, Ohio 45214.

" ."x"j_lml
:A:BE Q\SﬁMP Vol. 80 No. 35

CUC's ‘Invitation’ in High Gear

LOS ANGELES — A rising
stream of interest among giant
industrial corporations in the
music industry has opened the
door for another “blue chip”
company to diversify into music.

The latest is Commonwealth
United Corp. (CUC), a widely
diversified company which en-

tered the music business this -

year via acquisitions of Loppel-
man-Rubin Associates and with
the recent purchase of Bobby
Darin’s TM Music.

Now, CUC is on a $10
million major acquisition pro-
gram to involve itself fully in
the music industry on an inter-
national scale. Its aim is to ac-
quire independent record com-

panies and music publishing
operations and expand into
other related entertainment
fields.

CUC’s plunge into music fol-
lows a pattern established by
Gulf & Western (Dot Records),

Transamerica  (Liberty  and
United Artists Records) and
Transcontinental Investing

(racks and one-stops).
Int’l Set-Up

In its drive to create a cor-
porate umbrelia for its music
interests, CUC will form inter-
national affiliations, probably

establish its own record label-

and set up production arms to
exploit soundtrack albums and
titte songs. The company al-
ready is involved in motion pic-
ture production.

The firm, with interests in
oil, gas and real estate, also has
been mentioned in merger talks
with Seeburg Corp., a vending
machine manufacturer with in-
terests in jukeboxes and musical
instruments.

Eye Seeburg?

Company spokesmen for the -

Beverly Hills-based firm refused
to either confirm or deny the
Seeburg merger rumor. “All we
can say is that Commonwealth
United is interested in expand-
ing its operations into several
related entertainment areas,” a
spokesman said. “We've had
meetings in New York with sev-
eral companies about possible
mergers. Seeburg may be one
of them.”

It’'s no secret Commonwealth
is on an acquisition drive. In
the last six months, CUC has
acquired eight companies, not
including purchases in the mu-
sic industry.

i

ELLINGTON TO
GET ED WYNN
AWARD OCT. 30

NEW YORK—Duke Elling-
ton will be awarded the 1968
Ed Wynn Humanitarian Award
at ceremonies at the Americana
Hotel Oct. 30. The citation is
given by the American Parkin-
son Disease Associatjon.

ASCAP president Stanley
Adams is chairman of the din-
ner honoring Ellington. With
him on the committee are Hal
B. Cook, publisher of Billboard,
Leonard Bernstein, songwriters
Johnny Mercer, Henry Mancini
and Harold Arlen, plus Johnny
Carson, Dave Kapp, and Milt
Gabler of Decca Records.

Also on the committee are:
Earl Wilson, Harvey Glasscock,
chairman of Metromedia Music,
Inc., John Sullivan, president of
Metromedia Radio  Division;
George Albert, Robert Austin
and WNEW’s William B. Wil-
liams, who won the award last
year.

i

Although company officials
had “no comment” on the See-
burg negotiations, they did con-
firm the new music affiliations.
“Frankly, we’'ve made market-
ing studies on the music indus-
try and we see definite signs of
an unlimited growth potential
in the field,” a spokesman re-
veals.

“The value of music copy-
rights alone,” he says, “is
enough. to make our entry in
the music field attractive.”

Its foundation in the music
business has been largely built
around Loppelman-Rubin rec-

LT
BO GENTRY, right, and Ritchie
president of Columbia Records,

Rt HAN)
Cordell meet with Clive B. Davis,
after the songwriting duo signed as

ord production and music pub-
lishing and its affiliations, Char-
don Music, Faithful Virtue
Music and Troika Management.

CUC held its first annual in-
ternational entertainment semi-
nar last week, Aug. 19-23, in
the Beverly Hills Hotel.

In the first quarter, Common-
wealth reported net income of
$474,000 or 12 cents a share,
against a year-earlier deficit of
$20,000. In 1967, CUC earned
$273,111, or 14 cents a share.
Listed on the American Stock
Exchange, CUC has assets of
approximately $130 million.

artists with Columbia. The team has written and produced 11 Top-50
recordings, including ‘‘“Mony, Mony"” and “| Think We're Alone Now,”
which gained gold records for Tommy James and the Shondells. The
duo may also produce other acts for Columbia.

Executive Turntable

John Fitzgerald has been appointed vice-president of 20th

Conn,

FITZGERALD

Century Music Corp., and Bregman, Vocco &
wholly owned
Century-Fox Film Corp. Fitzgerald, who will
be general administrative manager of 20th Fox’s
music publishing and record activities, was pre-

viously employed as comptroller at the Robbins
| Music Corp. . . . Robert Jablonski, general man-
ager of the consumer products division of Hoff-
man Electronics Corp., has been named to fill

subsidiaries of 20th

the duties of Raymond B. Cox, vice-president of the consumer
products division. Cox is retiring. . . . Sabin R. Danziger has been
appointed product manager for records of the Singer Co. Pre-
viously he was assistant to the product manager for home enter-
tainment at Singer.
*x k *

Donny Marchand has been added to the MRC Music staff
as a professional manager in New York. Pre- .
viously, Marchand was with the professional
staff of Famous Music and Sunbeam Music. He
will work out of New York, finding and de-
veloping new writers. . . . Marge Johnson has
been appointed director of artist relations for
Kragen/Fritz, the personal management sub-:
sidiary of Kragen, Smothers & Fritz. . . . Joe
Scott has joined International Management Com-
bine as general manager.
Handleman Co., Los Angeles branch. . Susan McCusker
has been named production co-ordinator in the film and TV
division of Campbell, Silver, Cosby Corp.

*x k *

Laura Green has joined the Chicago division of Needham,
Harper & Steers, Inc., as art director. She previously was art
director in the advertising department of Detroit’s J. L. Hudson
Department Stores.

MARCHAND
Chuck Baker has joined the

*x K* *
April/Blackwood publishers have named Tony Orlando

general professional manager. Prior to the ap-
pointment, Orlando was assistant to the produc-
tion manager at Robbins-Feist-Miller.
Bernard Mitchell, national sales manager for
Concord Electronics, has been appointed market-
ing manager of the consumer products division.
.. Robert S. Bell, chairman of Packard Bell
80 Electronics Corp., has joined the corporate staff
ORLANDO of Teledyne, Inc., which purchased the stereo-
TV manufacturer in May. . . . John Cupt has been appointed
advertising director of Monarch Electronics International, suc-
ceeding Irwin Germaine, who had resigned.

*x * *

Martin J. Merchat has joined Amos Productions in New York
as Eastern representative. Amos is a Hollywood-based inde-
pendent production company which also operates a free-lance
engineering department.

(Continued on page 44)
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RCA’S Reisman: Separate
Track Concept Is Soundest

LOS ANGELES — Record-
ing separate sections of an or-
chestra individually proffers the
best sound clarity ever achieved,
believes Joe Reisman, manager
of RCA’s West Coast a&r de-
partment. All producers in Reis-
man’s department now utilize
the multiple recording session
technique, with 90 per cent of
the work on 8-track equipment.

Two years ago, Reisman says

TR iy

MANAGERS CITE
ALPERT & MOSS

LOS ANGELES — Herb Al-
pert and Jerry Moss were named
Industry Men of the Year at the
Conference of Personal Man-
agers, West (CPMW) annual
awards dinner Thursday (22) at
the Beverly Hills Hotel.

Dan Rowan and Dick Martin
were honored as entertainers of
the year.

ST

he would have recorded the en-
tire orchestras of Henry Man-
cini and Hugo Montenegro all
at once. Today, Reisman brings
in sections of the band one at a
time to lay down separate tracks.

On a recent Montenegro proj-
ect, Reisman utilized nine ses-
sions. On a recent Mancini date
utilizing 35 pieces, four sessions
were held to complete the sound
picture. “We’ve pretty much
seen the demise of the large or-
chestral session,” says Reisman,
who was promoted from pro-
ducer to department head sev-
eral months ago following the
departure of Neely Plumb.

Reisman claims with the sep-
arate session theory there is no
sound leakage or sound cancel-
lation. A brass section will leak
into the open mikes of the fid-
dles during a session in which
all the instruments are simultan-
eously being taped, he says.

The executive claims a strong
sonic difference in product re-
corded singularly and with sep-
arate sessions, with the latter
winning his approval.
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Say You Saw It in the Billboard

Dressel Named
Manager for
Woody Herman

NEW YORK—Hermie Dres-
sel, of Wand Management, has
taken over as personal manager
for Woody Herman. Dressel will
represent the band leader in all
entertainment fields.

Dressel and his associate,
Paul Cantor, have lined up a
number of deals for Herman,
including two record tie-ups. One
is the release on Verve in Sep-
tember of Herman’s complete
performance at the 1967 Mon-
terey Jazz Festival, including
Bill Holman’s “Concerto for
Herd.” The other album, in a
contemporary vein, will be re-
leased in October on the Cadet
label. The LP will be previewed
on Ed Sullivan’s CBS-TV show
Oct. 6.

In connection with Herman’s
record activity, Paul Brown has
been set for promotion, concen-
trating on college and FM radio
stations.

Dressel will be working in
close association with Joe Glasexr,
president of Associated Booking
Corp., on Herman’s bookings.

MASTERING HIS POETRY. Bobby Darin suggests to Las Vegas engineer
Brent Maher the right mix desired during a mastering session.

‘New’ Darin Forms Label
To ‘Speak Out’ Via Songs

LOS ANGELES — Bobby
Darin has established Direction
Records, a company which will
seek out “statement makers.”
The vocalist’s label will debut
in late September with an LP
of original compositions de-
signed to reflect his thoughts on
the turbulent aspects of modern
society.

Sales and distribution have
been assigned to Amy/Mala/

Douglas Int'l Slates Mideast
Far East Disk Anthologies

NEW YORK — Douglas In-
ternational is preparing the first
of a series of projects on the
Mideast and Far East. Dr.

Chalpin Sees
Europe Brass

NEW YORK —Ed Chalpin
president of P.P.X. Enterprises,
is visiting the heads of nearly
50 record companies in 11 coun-
tries during a European business
trip this month.

Among the companies he’s
visiting are Sunbury-RCA Eng-
land, British Decca and EMI in
London; CBS Disques and Pathe
Marconi-EMI in Paris; Deutsche
Grammophon and Teldec in
Hamburg; Dansk in Copenha-
gen; Valentim De Carvalhi in
Lisbon; EMI and RCA (Gram-
maphon Lectra) in Stockholm;
RCA Espanola and Compania
Espanola De Musica in Madrid,
and RIMI and RIFI in Milan.

Chalpin is tentatively sched-
uled to see the head of Record
Productions of Radio, Television
in Belgrade. He will discuss the
distribution of Jimi Hendrix’s
records with Polydor in London,
DGG in Hamburg and Bar-
clay in Paris.

Bell Promoting
New LP Issues

NEW YORK — Bell Records
is bowing a promotion cam-
paign behind its new album re-
leases, said vice-president and
sales director Irv Biegel. The
campaign includes advertising,
plus in-store aids such as brows-
er boxes, banners, window
streamers and point-of-purchase
displays. The albums include
material by the Box Tops, James
Carr, Merrilee Rush, the Spooky
Tooth, the Scaffold, Bobby Rus-
sell, the Zoo, and the folk rock
sabbath service of Cantor Ray-
mond Smolover.

Gunther M. Weil, professor of
Psychology at Boston College
and director of Cambridge Com-
munications Corp., a Douglas
subsidiary, is in India complet-
ing final selections for “The Es-
sential Indian Music -Anthol-
ogy,” which is being prepared
by Douglas and Cambridge in
conjunction with the govern-
ment of India and All-India-
Radio.

The multiple set will contain
at least three hours of Indian
music. The Anthology also will
contain a separately bound
printed text describing the social
and religious context of Indian
music as well as its technical
structure, historical evolution,
and influence on contemporary
pop music.

Pandit Prannath, professor of
music at Delhi University, will
be Weil’'s special consultant in
India. The package is tentatively
slated for January release
through Laurie Records, Doug-
las’ distributor.

Another project planned by
Douglas will be “The Tantric
View of Life,” which also will
be developed by Weil during his
Indian stay.

Bell—a company which Darin’s
manager, Ed Burton, classifies
as ‘“knowing how to merchan-
disc product from creative peo-
ple.”

Darin’s decision to launch the
label is based on a desire for
artistic freedom. He says events
of the past months have af-
fected him and it is through his
music that he feels compelled
to express himself. His own la-
bel affords him this artistic
control over his product.

His first LP is controversial
in the sense that it establishes
a new image. Burton, who will
administer the label from New
York, says the public has an
image of his client as “a finger
snapper.” Darin’s debut LP is
designed, Burton says, *‘to show
the singer as a person with
deep beliefs.”

The songs are built on Dar-
in’s feelings for people and his
concern for a troubled society.
The music was all recorded in
Los Angeles and the tracks
were mastered in Las Vegas
while he was headlining at the
Frontier Hotel.

Darin wrote all the arrange-
ments on his first LP, and de-
spite the weight of the themes,
there is a driving, commercial
flavor, a “down home feel”
which is where
“things are.”

Darin has already written
five songs for his second LP.
The label will seek talent which
Darin believes in, even though
he may not be involved in their
recording  activities, Burton
says. “We are not going to rush
in and just sign artists,” he
adds. Darin will remain the
final arbiter as to who joins the
roster.

Darin says

Jubilee’s Incentive Contest

NEW YORK — Jubilee Rec-
ords is running a “Chart Your
Future” incentive contest for its
distributor executives, sales man-
agers, salesmen, promotion men
and operations men.

The contest is keyed to six
Jubilee releases—a package
called “Stereo Chart Contend-
ers 1968”—and their perform-
ances. Individual distributors
and salesmen qualify for cash
awards and “Chart Sweepstakes”
tickets when they sell any of the
albums above the quota set for
them.

Cash prizes ($1,000) will be
awarded to the “Number One”
salesman, promotion man and
distributor. The top internal
operations man will receive
$500, while the top sales man-

ager gets $1,500. These “Num-
ber One” are picked cn a basis
of percentage sold over quota,
plus total performance.

For each of the six albums
reaching the charts before Nov.
11, 1968, a grand prize of a
week-long, all-expense-paid trip
to anywhere in the U. S. will
be drawn among those with
“Chart Sweepstakes” tickets.

Thus six trips could be given
away if all the albums, Mary
Well’s “Servin’ Up Some Soul,”
“Sounds of Modification,” “The
Baltimore & Ohio Marching
Band Play Music From the
Comics,” Moe  Kauffman’s
“Turned On,” Vivian Dan-
dridge’s “The Look of Love”
and “The Racket Squad,” make
the charts.
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A&M Circulating Play $%

In L. A. Breakdown Promo

LOS ANGELES — A&M’s
field promotion force can ex-
change $75 worth of Monopoly
play money for the real thing
as part of a new promotion cam-
paign in behalf of Larry Mark’s
new single “La Breakdown.”

Each of the 17 promotion
men recently received the Mo-
nopoly money from national pro-
motion director Don Graham
with two stipulations: 1—If they
get the single played on their
key market radio station, they
can send back the $25 monopo-
ly for $15 in real currency.
2—If the single goes top 10 on
that station, they can send back
$50 Monopoly for $50 in real
money. The promotion ends
Sept. 15.

If you hocked
your guitar in
Hollywood
this morning,
you can record
at Vox
without it.

When you rent a Vox
Recording Studio you get
a minimum of two things:
The latest electronic
recording equipment.
And the unlimited use of
Vox Continental Organs,
Thomas Organs, Vox
Guitars and Amplifiers,

a Steinway Piano,
Wash-Wsh Pedals, Vox
Repeat Percussion Tape
Reverb Units, Vox
Multi-Voice, and the new
exciting Continental
Baroque. And all at no
extra charge. So if you
want to make beautiful
music, but are without a
musical instrument—come
to Vox anyway. All you
have to bring is your talent.

Vox
Recording

Studio

15456 Cabrito Road
Van Nuys, California 91406
Phones:
(213) 787-3722 or 787-3723

The first promotion man to
exchange his Monopoly $25
was Ernie Campagna, who
works out of Mutual Dis-
tributing, Boston. He landed the
single on WMEX.

A&M promotion men in in-
dividual instances in the past
have earned money incentives
for placing specific records on
specific stations. The national
promotion is similar to a cam-
paign under way at Imperial
Records, in which promotion
men can earn financial rewards
for radio placement.

Upcoming for A&M is its
third annual “Grow Baju Grow”
mustache contest, open to every-
one, not just company promo-
tion men. The top prize for
the third straight year is an all-
expenses paid trip to Spain for
one week for the winner plus
his family.

Company employees have be-
gun to grow their own mus-
taches, but they are ineligible to
win any of the prizes, which
include a color TV set for the
runner-up and home utilities for
third place. All entrants will re-
ceive a Sony AM-FM transistor-
ized radio. The contest ends after
Christmas, with a five-person
panel of judges deciding on top
mustache of the campaign.

,Last year Gene Silverman
corowner of Merit, Detroit, won
the trip to Spain. Two seasons
ago the winner was Jerry Hoff,
then a San Francisco area field-
man.

Graham says entrants come
from all phases of the business
from disk jockeys to salesclerks.
Many of the submitted photo-
graphs are bound in impressive
display folders and the designs
of the mustaches vary with
the individual.

Cap. Industries’
Net Slumped

LOSANGELES — The
changeover from monaural to
stereo and a depressed comput-
er tape market led to a sharp
decrease in earnings at Capitol
Industries, Inc.

Net sales for fiscal 1968 were
$111,627,000 as compared to
$106,881,000 for the same pe-
riod in 1967. Net income for
the same period in 1968 (year
ending June 30) was $1,402,000
or 34 cents per share as com-
pared to $4,607,000 or $1.20
per share for 1967.

Earnings were down sharply
in the 1968 fiscal year due to
non-recurring costs which have
been resolved, reports Glenn E.
Wallichs, president of Capitol
Industries.

Wallichs said preliminary fig-
ures for the first quarter of 1969
indicate net income will exceed
the $847,000 achieved in the
same period of fiscal 1968.

Kasenetz & Katz
Sign ABC Deal

NEW YORK — Kasenetz &
Katz have been signed to pro-
duce five acts for ABC Records.
The team will record singles
and albums for the Bushmen
of Richmond, Va.; Ian Holiday
Incident of New York; Uncle
Wiggly’s Airship of the West
Coast; and two groups yet to
be named.

Mat Kleinman Dies

NEW YORK — Matthew N.
Kleinman, assistant treasurer of
Decca Records, died here on
Aug. 17. He was 32.

Market Quotations

As of Closing Thursday, August 22, 1968

Week’s Vol. Week’s Week’'s Week’s Net
NAME High Low in 100’s High Low Close Change
Admiral 251 162 256 20 18% 18% -V
American Broadcasting 72%  43% 223 66% 61 66%a t4Y
Ampex 37V 262 563 3% 9% N H1%
Automatic Radio 25% 15% 77 8% 17V 18% + %
Automatic Retailer Assoc. 106 72% 128 99%, 96% 97% - V2
Avnet 65% 30% 468 48Ya 467 47Va - Y%
Canteen Corp. 33 202 355 27V4 25% 25% + W

Capitol Ind. 372 24 195 29% 25% 28% +3
CBS 0% 43% 542  50% 49% 0% t Y
Chic. Musical Inst. 38 24Y4 110 28% 26V4 28% 2
Columbia Pic. A4% 23V, 513 39V 34V 38Y4 +3%%
Consolidated Elec. 45Y4 333% 184 36% 34% 35 + Y
Disney, Walt 73Va 417 250 73V 70% 70V -2%
EMI 7V 4va 477 5% 5 5 + W
General Electric 100 80V4 1455 83% 81% 82% t+13%
Gulf & Western 66Vs 387% 1896 41% 40 40% -V
Handleman 31 21 158 233 22V 227 - %

Harvey Radio 332 15% 32 29 7% 28 -1
Kinney Services 89% 53% 168 73% 71% 72  Unchg.
Macke Co. 29%  16% 141 26 25% 25% t+ %
MCA 53Vs 43 414 46% 45 46% +1%
Metromedia 45 34V, 405  40% 39% 4002 t Va2
MGM 50% 35% 348 40 36% 38% +2%
3M 193 81 524 106% 103%2 106% +13%
Motorola 153% 97 786 129 122 124% +2%
RCA 55 44V, 1166 49 47V  47% Unchg.

Seeburg 3312 19% 813 31 28 30%2 +2
Servmat 5912 35 70 523 51 52 - Va
Trans Amer. 69% 43% 603 68% 67 68y + V2
Transcontinental Invest. 23% 13% 758 18 16 16% -1
Triangle 46 35 65 41 38% 39 - %
20th Century 40% 242 327 36 34% 34% -1V
Vendo 323, 23Va 75 26% 25% 26% Unchg.
Warner Bros.-7 Arts 44%, 26V 947 42% 392 41%  +2%
Wurlitzer 25Y, 18% 39 20% 19% 20 + %
Zenith 652 50% 448 543, 52 52% —1Va

Week’s Week’'s Week’s
High Low Close

OVER THE COUNTER*

Thursday, August 22, 1968

As of Closing
Data Packaging Corp. 292 28
GAC 13V 12
ITcC AZ 7
Jubilee Ind. 42 38
Lear Jet 262 252
Merco Ent. 10 9Va
Mills Music 312 30%2
NMC 15 14
Omega Equity Corp. 157 10%2
Pickwick Int. 26Va 244
Telepro Ind. 2% 2Va
Tenna Corp. 23Vs 21N

*Over-the-counter prices shown are “bid”’

bid nor the asked prices of unliste

29V
13%2
7
38
25%2
10
N
14
15%
24Y4
2Vs
22
(as opposed to “asked’). Neither the

d securities represent actual transactions.

Rather, they are a guide to the range within which these securities could have
been sold or bought at the time of compilation.

The above quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the New York Stock Exchange and all principal stock

exchanges.

‘Star!’” Soundtrack Is Set
For a Big 20th Campaign

LOS ANGELES—20th Cen-

The label will conduct a na-

tury-Fox Records is launching
its biggest merchandising-pro-
motion campaign since *“Sound
of Music” for the soundtrack
album of “Star!,” the Julie An-
drews film based on the life of
Gertrude Lawrence.

The album features 16 songs
and an instrumental overture,
and is packaged in a de luxe
doublefold jacket with a bound
eight-page, four-color insert
story booklet.

ABC Records, which distrib-
utes 20th Century product, also
will get involved in the promo-
tion push, revealed Larry New-
ton, ABC president, at a na-
tional distributors meeting.

The campaign will include
an assortment of display mate-
rial for retail outlets, including
such exploitation tools as four-
color moving window displays,
theatrical trunks, streamers and
counter display browser boxes
holding 20 albums.

Also, song sheets of many of
the tunes from the film will be
released for window displays;
foldout product cards, Julie An-
drews “Star” buttons and mo-
biles.

tional consumer advertising pro-
gram, including direct-mail,
trade and local co-operative ad-
vertising.

A radio station-listener par-
ticipation contest will be spon-
sored prior to the film’s opening
in New York on Oct. 22 and in
Los Angeles on Oct. 31.

Canteen Seeks
Bakery Merger

LOS ANGELES — Canteen
Corp. has put out feelers to In-
terstate Bakeries to merge into
a holding company, a spokes-
man for Interstate reports.

The proposal calls for each
share of Canteen stock to be ex-
changed for one share of the
new company. For each Inter-
state common share, 0.35 of a
share of the holding company’s
$4 convertible preferred would
be issued. The preferred would
be convertible into three com-
mon shares.

OCHT R B A

MINI-MINI ON
WHITE WHALE

LOS ANGELES — White
Whale is releasing what is pos-
sibly the shortest single in his-
tory: 32 seconds. The cut is
“Break of Dawn,” from the
debut LP of J. K. & Co., The
leader is the 16-year-old son of
Mary Kaye.

The cut is the opening track
of the LP, “Suddenly One Sum-
mer,” which depicts musically a
man’s life from birth to death.
The single is based on elec-
tronic sounds capped by a clap
of thunder to depict the birth
of man.

Label President Ted Feigin
says several underground radio
stations began airing the cut
and requested that the material
be released as a single. The flip
side, “Little Children,” which is
also from the LP, runs a regu-
lar single length. A normal sin-
gle price will be charged for the
product.

SRR AL

Col. Pitch on
2 Track LP’s

NEW YORK — Columbia
Records is promoting two sound-
track albums, “You Are What
You Eat” and “Funny Girl.”
The former is a joint venture
of Natome and Cerebus, the pro-
duction companies of Michael
Butler, producer of “Hair,” and
Peter Yarrow of Peter, Paul
and Mary.

Columbia’s soundtrack album
features Yarrow, Tiny Tim,
Paul Butterfield, John Simon,
the Electric Flag, and Hamsa
E! Din. Barry McGuire and Fa-
ther Malcolm Boyd also are fea-
tured in the film.

Jule Styne and Bob Merrill,
the writers of “Funny Girl,”
composed three new songs for
the film version, which has Bar-
bra Streisand in the title role.

30 Name Groups
To Charity Show

SAN FRANCISCO — Over
30 name groups are scheduled
to perform during the four-day
music and dance festival set for
Labor Day weekend at the Pal-
ace of Fine Arts here. The
proceeds from the event will go
to the Haight-Ashbury Medical
Clinic and the Atheneum Arts
Foundation.

Big Brother and the Holding
Company will be on stage, as
will John Handy with members
of the San Francisco Symphony
performing a new score for the
occasion. Also, the Young-
bloods, Kaleidoscope, Initial
Shock, members of the San
Francisco Ballet performing
Carlos Carvajal’'s Rock Ballet,
plus other Bay area talent. The
light shows for all six sessions
will be directed by Jerry
Abrams.

T TR AN

NGC, W-7 BDS.
OK A MERGER

LOS ANGELES — The
boards of National General
Corp. and Warner Bros.-Seven
Arts last week approved in
principal an agreement to com-
bine the two companies. Share-
holder approval will be sought
at special stockholder meetings
in the immediate future.

IR
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Talent

Jazz a Joy at Randall's Fest

NEW YORK — Promoter
Teddy Powell's estimate of the
attendance at the 1968 New
York Jazz Festival at Randall’s
Island, Aug. 17-18, was 37.-
000—18,000 for the Saturday
night show headlined by ABC
Records Ray Charles, and 19,-
000 for Sunday night when Re-
prise artist Miriam Makeba
topped the bill.

These figures were a little
behind last year’s but still proved
that the Festival is a potent
draw.

The Saturday concert was a
marathon one: besides starting
1 hour, 20 minutes late, it kept
patrons in their seats until 2 a.m.
And they stayed there because
the last act was the High Priest,
Ray Charles, and his consistent-
ly improving big band.

Charles ran through his usual
well-programmed act, featured
his piano a lot, and proved that
he still listens to what’s going
on in jazz today.

However, in the warmup spot
before Charles’ entrance, it was
Billy Preston, playing piano,
organ and singing, who also
stirred the crowd. Some fine
funky playing on “Summertime”
and some dance-comedy on
“Double O Soul” makes one
wonder how long before Preston
branches out on his own.

Before Charles was the hard,
uncompromising modernism of
the Miles Davis Quintet (they
played one number only during
their set—it lasted 20 minutes),
some warm swinging from Dizzy
Gillespie’s group (with Dizzy in
singing mood), and some funky
tenor-organ work from Shirley
Scott with husband Stanley Tur-
rentine.

Ahmad Jamal’s Trio made a
rare New York appearance and
swung nicely, if predictably,
and Irene Reid was a surprise
addition to the bill. She ended
her set singing a long set of un-
connected blues couplets that

T.I.M.E. Marching on With
New Beat at 'Village' Club

NEW YORK — Only time
will tell in which direction the
group which appeared at the
Electric Circus on Aug. 13-25
will move. For, the T.I.LM.E,,
who record for Liberty Rec-
ords, displayed a marked de-
parture at the Circus from their
first album released a few weeks
ago.

Forte of the group’s live per-
formance was their extended-
length material. Also, most of
T.I.M.E.’s music was instru-
mental—as compared with their
shorter vocal number on the
album.

While the group performed
only a few numbers, their mu-
sical acuity was readily visible.
T.LM.E’s thumping electric

beat pounded out fresh and
melodic tunes. Renditions of
material from the album were
pegged at the discotheque au-
dience rather than a concert
audience.

As the T.LM.E. (Trust in
Men Everywhere) delivered ex-
cellent performances such as “I
Can’t Find It” and “Make Love
to You,” the large crowd danced
stopping only to applaud the
group.

T.ILM.E. is a relatively new
rock group making the tours
of discotheques and rock audi-
toriums around the country. But
judging by their performance
and the promotional activities
of Liberty on their behalf,
T.IM.E. is a group to watch.

HANK FOX
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“I'lt aways be aware of my humble station in life.. ..
A common, ordinary. simple saviour of America’s destiny!"
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rated A for effort. Eddie Harris
was billed but because of an
automobile accident didn’t make
it. Irwin C. Watson subbed for
comic Slappy White, also billed.

The Sunday night concert was
in the African bag with Miss
Makeba’s varied selection of
wide-ranging folk material and
Hugh Masakela combining his
South African background with
today’s jazz sounds. His No. 1
hit for UNI “Grazin’ in the
Grass” naturally grabbed the
most applause.

Also on the bill was the Mon-
go Santamaria Orchestra with
some pgood swinging Latin
sounds. Arthur Prysock, the Lou
Donaldson Quartet and Brother
Jack McDuff’s organ trio, with
Jimmy Witherspoon, presented
a more familiar jazz image, and
Dick Gregory was the comic—
actually commentator would be
a better word—of the evening.

Receipts for the two nights,
said promoter Powell, totalled
$205,000. Ian Dove

Flock of Acts to
Ashley Famous

NEW YORK — The Ashley
Famous Agency, Inc., has re-
cently signed a barrage of pop
acts, including Bob Dylan, Big
Brother and the Holding Com-
pany (Janis Joplin), Sonny &
Cher, Mothers of Invention, the
Iron Butterfly, and Peter, Paul
& Mary.

Also signed were the Butter-
field Blues Band, Tim Hardin,
the Electric Flag, Ian & Sylvia,
Gordon Lightfoot, Blood Sweat
& Tears, the James Cotton
Blues Band, Jerry Jeff Walker,
Mike Bloomfield and the Buddy
Miles Express.

Rascals’ Bowl

LOS ANGELES — The Ras-
cals, Atlantic artists, grossed a
record $82,000 for their Holly-
wood Bowl concert on Aug. 16.

The attendance was about 18-
500.

TONY BENNETT, right, celebrates his Cocoanut Grove appearance at a

post-performance party. Helping the Columbia artist celebrate are,
from left, Albert R. Broccoli, ‘‘Chitty, Chitty, Bang, Bang” producer;
Mrs. Broccoli, and Nirrus 1. Diamond, recording co-ordinator of the
film. Bennett has recorded ‘“Hushabye Mountain,” a ballad from the

movie's score.

Simon & Garfunkel

—Peak Performance

NEW YORK — Simon and
Garfunkel, at the peak of their
popularity, reached a peak of
professionalism at the Forest
Hills Music Festival on Satur-
day (17) for possibly their most
polished performance in this
area to date. The duo drew
more than 30,000 for sold out

performances Saturday and Sun-
day (18).

Whether singing separately or
together, the pair captured the
audience from their opening
“Fakin’ It.” Save for their last
encore “Bye, Bye Love,” the
duo’s material was written by
Simon, one of today’s top song-
writers. Garfunkel joined in the
writing of “Scarborough Fair/
Canticle,” which provides the
title of one of their Columbia
albums, “Parsley, Sage, Rose-
mary and Thyme.”

“April Come She Will,” in-

Morgana King Plays It Cool
And Serves Up a Hot Menu

LOS ANGELES — Morgana
King doesn’t bother with all the
glitter, and the razzamatazz
isn’t all that rewarding. She is
a cool jazz stylist with great
directness and power.

In her inspired Century Plaza
debut, Miss King got back to
the functional simplicity that
once reigned among vocalists:
this gal can sing.

Away from the performing
scene for about two years, Miss
King has gained, since then, in
sophistication and poise. Her
jazz-oriented repertoire doesn’t
get buried in the clutter of ex-
cess.

An intimate delivery, with her
voice ranging from husky to
lofty, enables the Verve Rec-
ords artist to vary the mood
from upbeat to melancholy.
Whether it is a Jimmy Webb
tune, or Brazilian material by
Jobim, Miss King’s readings are
compelling and natural.

Jimmie Haskell’s arrange-
ments blended well, allowing
Miss King great latitude with
“Eleanor Rigby,” “Lady Is a
Tramp” and “Didn’t Me.” 1t
would be difficult to improve
on her offering of “A Taste of
Honey,” a giant hit of hers sev-

eral years ago, and “Ipanema,”
which was delivered with fresh-
ness and zest.

Her jazz stylings give “Bill
Bailey” and “Feeling Groovy”
a fresh approach. Her *“come-
back” is lofty in its design and
content.

Al Pellegrini’s overture con-
sisted of Webb compositions.

BRUCE WEBER

HEADQUARTERS OF
OUTSTANDING
MUSIC PUBLISHERS
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BROADWAY

A Few Fine Offices
Available Oct. 1
Agent on Premises

The DILLIARD Corp.
PLaza 7-4400

spired by a child’s nursery
rhyme, led into their hit, “Home-
ward Bound,” which was given
additional harmonic changes. In
“Overs,” first Simon, then Gar-
funkel took the lead. “The 59th
Street Bridge Song (Feelin’
Groovy)” was followed by a
meaningful “America.” In fact,
Simon’s lyrics were meaningful
throughout, as “I Am a Rock,”
“Cloudy,” and “Scarborough
Fair/Canticle” ended the first
half.

After  intermission,  they
picked. up the tempo with their
biggest hit, the current “Mrs.
Robinson” from the film “The
Graduate,” whose success has
contributed to the boys current
popularity peak. “Punky’s Di-
femma” was an example of an
unusual twist of lyrics. Simon
and Garfunkel ended the num-
ber whistling.

Garfunkel’s best solo was
“For Emily, Whenever I May
Find Her.” “De Benedict’s” has
an a cappella feel, although
Simon accompanied on guitar.
Simon had only one opportunity
to let loose in a guitar solo al-
though he supplied good ac-
companiment throughout.

The formal part of the pro-
gram ended with their hit,
“Sounds of Silence,” but they
were called back for five en-
cores, including  “Richard
Corey,” “Old Friends” and “He
Was My Brother.” Among the
other good numbers during the
regular program were “Dan-

gling Conversation” and “At the
FRED KIRBY

Z00.”
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Talent

Avalon Shines as a Pro

In Honolulu

HONOLULU — Frankie
Avalon unleashed an avalanche
of songs at the Ilikai Hotel’s

Performance

Pacific Ballroom on Aug. 15, but
the youthquake was relatively
quiet.

©1968

“And if I'm elected I'll put a man with experience in
charge of the poverty program!”’

., Beverly Hills, 273.5011

CAMPAIGN MANAGEMENT: KRAGEN/FRITZ, INC., 451 N. Canon Dr.

No screaming bobby-soxers,
no popping flashbulbs or click-
ing cameras. Just hearty ap-
plause, from a predominately-
youthful crowd of 600.

Avalon, a Reprise artist, still
swings and continues to be an
Adonis of the set that vividly
remembers him for *“Venus.”
His showmanship is that of a
seasoned pro—a lot of good
singing, a bit of dancing, some
comic barbs.

Starting with “I Got Rhythm,”
which he sang off stage, he
entered in a lively pace that
never faltered. “My Satin Doll,”
in a bossa nova treatment, be-
came “My Latin Doll.”

Undeniably, his judicious
choice of material spelled suc-
cess. He packaged “Hello,
Dolly!” with “Mame,” preluding
both with “The Girls Are Back
in Town.”

He polished his trumpet on
a salute to the pros—including
Harry James, Al Hirt, Herb Al-
pert, and Clyde McCoy. When
the effort’s on Louis Armstrong,
he unveiled a gravel voice that’s
quite a charmer.

He impersonated James Cag-
ney, Dean Martin, and John
Wayne—and his youthful flair
punctuates all the patter. “That’s
My Style” was especially effec-
tive, including a dandy choreo-
graphic display. For old times’
sake, he also does “Venus.”

South  Vietnamese  singer
Bach Yen, who’s the lark in
“The Green Berets,” opened the
show with a wide range of mood
and melodies. She was a vamp
on “Mack the Knife,” hot on
“Malaguena Salerosa,” and a
story-teller on “Et Maintenant
(What Now, My Love).”

Wayne Harada

GHe

personalities,

Mickey Addy, the dean of music industry

brings 250 years of ex-
perience to Billboard when he joins the
staff as a consultant in the music pub-
lishing field this week. Welcome the Baron
to Billboard. Call him at (212) PL 7-2800.

MEL CARTER, Bell artist, confers with Sugar Ray Robinson and ABC
network deejay Fred Robbins at the Royal Box of New York’s Americana
Hotel, where Carter is playing. Robinson is in rehearsal for ‘‘Mr.
Congressman,” an upcoming Broadway musical.

Rolle & Freda Payne
—Two With a Future

NEW YORK — The posh
Persian Room in the Hotel
Plaza was the scene of a mid-

summer night’s dream Monday
(19) for two young singers look-
ing for fun and profit in the
real world of popular music.
Pat Rolle and Freda Payne
were in the evening’s spotlight
on opening night and will share
the fare through the end of this
month.

Rolle, Nassau-born sound-
alike to the late Nat King Cole,
conjured up memories of the
smooth crooner with a rainbow
of love songs, both sunny and
sensitive. “Shadow of Your
Smile,” “San Francisco” and
“Ebb Tide” earned Rolle his
balladeer stripes, while “Woe
Is Me,” a home-made calypso
cutie, showed off the young
singer’s boyish bounce. Minus
Nat Cole’s maturity, Rolle
wooed the “I remember Nat”
people with his living room ease
and spreading, keyboard smile.
A Kapp Records artist, young

Rolle featured his latest single,
“Everybody’s Got a Home But
Me,” and a brassy version of
“Born Free,” made popular by
Kapp’s Roger Williams, Jack
Jones and by the Hesitations in
the rhythm and blues field.

Freda Payne, Leslie Uggam’s
understudy in ‘‘Hallelujah
Baby,” bombed the opening
night crowd with her Broadway
belt and melodramatic theater
readings on “Honey” and “If
You Go Away.” But beneath
the plastic soul where Miss
Payne flexed her rich, ripe
voice, sweet and simmering ver-
sions of “Being Good,” *“You
Fascinate Me So” and “I Gotta
Be Me” glowed for the supper
clubbers. Poised and pretty,
Miss Payne delivered her mu-
sical message with energy, and
even a seige of oversinging and
frilly dramatics couldn’t douse
her talent. Along with Rolle,
who is already on course, Miss
Payne should make the varsity
with her best pitch—a strong
voice set to music.

Joe Williams in Top Form
As Balladeer and Bluester

LOS ANGELES — Joe Wil-
liams is reaching new audiences
by working such rooms as the
Hong Kong Bar of the Century
Plaza. During his recent stay
in the large facility, one of the
city’s best rooms, Williams of-
fered a program which was
more ballad than bluesy. But
he did dip into the funky bag
just to keep his jazz following
happy.

The Solid State artist is a
compleat singer. His in-person
performance was finely polished.

On stage during his turn here,
Williams used Ellis Larkins on
piano, Al McKibbon on bass
and Panama Francis on drums.
On the set reviewed, Larkins
displayed an indifference which
was strongly obvious. Francis,
the veteran drummer, provided
the only instrumental spark—
an ingredient which has always
been part of Williams’ presenta-
tion. Williams’ broader interests
were exemplified in such songs
as “For Once in My Life,”
“We” from a forthcoming
Broadway musical, “The Figs
Are Falling,” and “That Face.”
On the uptempo side were
“Smack Dab in the Middle,”

“All Right, Okay, You Win,”
“Goin’ to Chicago” and “Chi-
cago.” Williams offered a taste
of scat singing during “Roll
Em.” ELIOT TIEGEL
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are already fans of Cinnamon

WMCA
WKY
KSHE
WDAK
WNHC
WROK
KACY
WWKY
KIRL

From the Gang at Bang

RECORDS

1650 Broadway, New York, N.Y. 10019 Tel: LT 1-3747

WBBQ
WACL
WORC
WHYN
WLEE

Kaxi

KROG
WSCR

BANG




Radio-TV programming

Switch on Again After Breather—
More Stations Hit Country Trail

NEW YORK—After a slight
breathing spell, the trend to
country music formats has re-
sprung across the nation. Latest
to make the shift is WCOP in

By CLAUDE HALL

Boston. Because the station is
a Plough operation, the switch
has been rumored for about a
year and a half and, in fact,
the station once imported a

Owens’ Calif. FM'ers

To Progressive Rock

PHOENIX — The two FM
operations here and in Bakers-
field, Calif., owned by country
artist Buck Owens have switched

to a progressive rock format.
KNIX-FM, 31,000-watt stereo

WABX-FM: 24 Hrs.

DETROIT — WABX-FM,
progressive rock outlet here, is
now broadcasting 24 hours a
day. John Detz has been named
manager of the station, Jerry (O.)
Neil is music director, and dee-
jays include Jim Hampton,
Terry King and Dave Dixon.

PAYOLA PROBES
STILL . . . SSHH

WASHINGTON — The Fed-
eral Communications Commis-
sion is quieting continuing pay-
ola probes. The latest hearing
was in Pittsburgh; the FCC no-
tice carried few details and al-
most noncommittally included a
brief paragraph to the effect
that a payola probe in Pitts-
burgh had been concluded and
evidence forwarded to the Jus-
tice Department. The Justice De-
partment recently filed actions
against deejays of two New
York Latin stations, alleging
violations of the antipayola law
and of alleging perjury.

LT

station here, went progressive
24 hours a day two weeks ago.
The AM sister station KTUF
here programs country music.
KUZZ-FM in Bakersfield is also
progressive and is seeking a
change in call letters; its AM
sister also programs country
music of KTUF, “but then we
found out about progressive
rock.” So far, all comments are
favorable about the new for-
mat. “Our only problem is ma-

terial. We just don’t have
enough albums on hand.”
The station is seeking a

mature audience. Deejays with
names like Jerome Taylor and
Rick Thompson are treating the
music in a mature fashion.
Every record is announced;
though sometimes two and three
are played in a row. The sta-
tion programmed background
music before its changeover.
Management has applied for
power increase to 100,000 watts
and Sawyer expects the applica-
tion to be approved soon.

CHNS-FM Format

HALIFAX, Nova Scotia —
CHNS-FM here bows nighttime
progressive rock in September,
according to Roger Scott. “Any-
thing, practically, that AM sta-
tions won't play, we will. This
will be a complete switch from
our Muzak-type format and
we’re the only FM in the area.”
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The search for a man with character and intelligence
to be my running mate, has ended!

18

knowledgeable country music
program director. The only
country music previously avail-
able in Boston was on WHIL-
FM.

WTOD, long a rock ’'n’ roll
outlet in Toledo, is switching
on Sept. 8 under the program-
ming control of Donn Williams.
The reason for the change in
format is that there’s too much
competition among Hot 100
formats in the market, includ-

ing the presence of CKLW
which beams in from Detroit.
WYRL-FM, stereo station

serving Cape Kennedy, Fla., is
now a 24-hour country music
station, reports executive vice-
president Norm Keller. Recent
big switches to country music
include WIL, St. Louis:
WHOO, 50,000-watter in Or-
lando, Fla.; and WGMA, Mi-
ami (Hollywood), Fla. In addi-

tion, countless smaller opera-
tions have gone the country
way, including WRNS-FM,

Kingston, N. C., and WASP,
Brownsville, Pa.
WCOP’s PD
John Mazur, who had been
program director of WRCP in
Philadelphia, has taken over as
program director of WCOP.

WRCP was second in influenc- -

ing sales of country records in
the Philadelphia area to
WEEZ, located in Chester, Pa.
But Mazur was rated the top
deejay influence on record sales
by a Billboard Radio Response
Rating survey dated January

(Continued on page 26)

Programming guidelines from

programming aids

including Best Picks, Best Leftfield Picks, Biggest Happenings,
and Biggest Leftfield Happenings.

key pacesetting radio stations,

HOT 100

Anderson,
ind.—WHUT

Bob Hogan

Program Director &
DJ

BP: “Who Is Going to_ Love Me.”
Dionne Warwick, Scepter. BLFH: ‘‘Baby
Come Back,” Equals, RCA. BH: “Down
Here on the Ground,” Lou Rawls, Capi-
tol. BLFH: “Shapes of Things to Come,”
Max Frost and Troopers, Tower. This
one is really taking off. Local stores
were sold out in three days.

Battle Creek, Mich.—WKFR

Bob Nyles
Music Director & DJ

BP: “Harper Valley PTA,” Jeannie C.
Riley, Plantation. BLFP: “You’ve Had
Better Times.”" Peter & Gordon, Capitol.
BH: “Fire,” Jimi Hendrix, Reprise.
BLFH: “The Sun Ain’t Gonna Shine
Anymore,” Fuzzy Bunnies, Decca.

Bowling Green, Ohio
Bob Ladd
Music Director

BP: “The Fool on the Hill,”" Sergio
Mendes and Brasil '66, A&M. BLFP:

“Birmingham,” Movers, 123. BH: “Born
to Be Free,” Steppenwolf, Dunhill.
BLFH: *“You've Had Better Times,”

Peter & Gordon, Capitol, “Birmingham”
really seems to be moving up here in
our area and with some help from
some of the other stations it should be
on top in no time.

PROGRAMMER SPEAKS UP

WIXY’s Brewer: Back

EDITOR'S NOTE: The fol-
lowing is a report by George
Brewer, program director of
WIXY in Cleveland, leading Hot
100 format station in the market.
This is the fifth in a series of
by-lined articles written by some
of the nation’s leading program
directors on the current status
of Top 40 records and radio
and ratings. Others who've writ-
ten for this series include George
Williams, Rick Sklar, Kahn
Hamon and Dick Starr.

It wasn't such a long time
ago that top 40 radio manage-
ment began asking questions
about their trade and not long
after that, that everyone began
giving answers. Many, or most,
of the answers were like listen-
ing to a phonograph record
playing over and over. But per-
haps we've been paying too
much attention to these so-called
answers,

The people that quietly be-
gan to regain their rating losses,
if they had any, were those
that went back to the basics.
While some broadcasters are
complaining that top 40 ratings
are slowly becoming a disaster
and that the death knell is ring-
ing for rock, others are enjoy-
ing greater success than their
stations have ever experienced.

With all the scientific infor-
mation available to program-
mers and all the great mass
media theories to draw from in
formulating programming, per-
haps we are forgetting some

basics that to my knowledge
are not in any books or taught
in any classroom. One of the
most important of these basics
is, “people.” Any theory or for-
mula is only as good as the
personal makeup of the individ-
ual that executes it.
Spirit the Key

No programmer or manager
can successfully take over a mar-
ket-rating picture and become a
dominate in the numbers game
without the complete support
and enthusiasm of his staff.
They must believe in him and
his plan. They must believe that
they can be a winner. They
must have that spirit.

Spirit can be generated in a
number of ways. It starts with
respect. Your staff may respect
you because of your reputation,
track record, actual manage-
ment experience and execu-
tioner of your dedication to your
task. But you have to tell it
like it is. You must be fair and
honest with them. And, I think
in some cases, you have to re-
veal business information to
them that many management
experts say must be confidential.

1 believe that one of the only
ways to generate real spirit is
through involvement. You must
involve your staff in all func-
tions of your operation. When
formulating promotions and pro-
gramming, make them feel a part
of it. If you’re always right, then
go ahead and formulate your
programming and promotion in
private. If you're not, then get
opinions. Learn which opinions

Denver, Colo.
—KQX!

Tom Adams

Program Director &
DJ

BP: “Somebody Cares,” Tommy James,
Roulette. BLFP; “Harper Valley PTA,”
Jeannie Riley, Plantation. BLFH: “In-
dian Reservation,” Don Fardon, Cres-
cendo.

El Paso, Tex.—KELP

Charlie Russell
Program Director & DJ

BP: “Listen to the Music.,” Will-O-Bees,
SGB. BLFP: “Give Me One More
Chance,” Wilmer & Dukes, Aphrodisiac,
BLFH: “Mess Up My Mind,” Bobby &
Premiers, Souled Out.

Ft. Wayne,
Ind.—WLYU

Bob Chase

Progrum/Music
Director

BP: “‘Harper Valley PTA,” Jeannie C.
Riley, Plantation. BLFP: ‘“The Snake.”
Al Wilson, Soul. BH: “Hush™ Deep
Purple, Tetragrammaton. BLFH: “And
Suddenly,” Sherry People, Heritage.

Jacksonville, Fla.—WPDQ

Mike Reineri
Program Director

BP: “To Wait for Love,”” Herb Alpert,
A&M. BLFP: *‘You Got the Love,”
Prof. Morrison’s Lollipop, White Whale.
BLFH: “Harper Valley PTA,” Jeannie
C. Riley, Plantation.

(Continued on page 20)

to Basics

are valuable. Learn who will
give you an honest evaluation
of a proposal and who is just
an apple shiner or constant
griper.

Don’t ever let your staff get
the idea that they are above
certain tasks. The more your
staff is involved with the actual
operation and execution of ideas
and projects, the more they feel
part of the entire picture. The
deejay that dusts off the console,
takes the empties out and helps
put the studio in order, helps
count contest entries, along with
the production, and participates
in programming meetings feels
that he is really a part of what’s
happening. 1 can remember
working at small stations where
the deejays pitched in and paint-
ed walls and built cabinets. You
really felt that a part of that
station was yours; that because
of your total efforts, you had
as much to lose as anyone if
that station didn’t make it. Plus,
the staff is then aware of every-
thing that happens at the station
outside of the slim details of a
memo. They realize the impor-
tance and effect of a promotion
and they relate that feeling on
the air.

I’'m not advocating carpen-
try as a cure for a slump in
ratings or recommending that
all deejays become janitors, but
] am advocating total involve-
ment. A disk jockey has one big
job to do five to six days a
week. The sad thing is that he
never sees any tangible result

(Continued on page 28)
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Now that the dust has settled . ..

The

Love Generation’s
version of

“Montage (From How Sweet It Is)”

#66310

is climhing to the top across
the nation:

Miami #7 — WOAM

(leveland #§—WIXY
#8§ — WKY(

Columbus #4 — WOOL

Seattle #17 — KJR
#14 — KOL

Even in
Pine Bluf,
Arkansas #1 — KOTN

Produced by Tommy Oliver & Joe Saraceno
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FTS 31008
$4.79

THE ORIGINAL

FTS 31022*
$3.78

CHAMBERS BROTHERS:
GROOVIN' TIME

Gospel and hlues by the
sensational quartet!

Hooka, Tooka / Who Lives hy the
Law / Rough and Rocky Road /

Yes, Yes,Yes / Groovin’ Time / more.

PETE SEEGER

SINGS LEADBELLY

Leadbelly classics ioved by
everyone, everywhere!

Good Night, lrere / Black Girl /
New York, My City / Bell Weevil /
Baourgenis Town / ntore.

And the debut album of an exciting new folk-rock singer
introduced at the 1968 Newport Folk Festival —
PAUL GEREMIA: JUST ENOUGH FTS 31023 3$4.7

SONNY TERRY /BROWNIE McGHEE:
PREACHIN’ THE BLUES FTS 31024* $4.79
Famous pair, in lively new modern aad urban repertoire.

MOUNTAIN SO FAIR—FOLK SONGS OF ISRAEL FTS 31305* $4.79
Hebrew folk songs, perfcrmad by the gifted Hillel and Aviva.

PETE SEEGER : NATIVITY FTS 35001+ $8.95

Sholem Asch’s story of birth of Christ, narrated by Pete Seeger,
with traditional Christmas somgs. 2-LP set & baok

*Electronically reprocessed to simulate stereophonic—
intended for use on either stereo or mono phorographs.

Avaikable from \

Follmys/ ScholasticRecords

50 West 44th Street, New York, N.Y. 10036 Phone: 867-7700

Radio-TV programming
programming aids

s Continued from page 18

Jacksonville, Fla.—WAPE
lke Lee

Progrom Director

BP: “You Got the Love,” Prof. Morri-
son’s Lollipop, White Whale. BLFP:
“Louie to Frisco,”” Chuck Berry, Mer-
cury. BH: “Harpers Valley PTA”
Jeannie C. Riley, Plantation. BLFH:

Niagara Falls,
N. Y.—-WJJL

Tom Kegel

Music Director

BP: “Barefoot in Baltimore,” Strawberry

‘*Shape of Things to Come,” Max_Frost Alarm Clock, Uni. BLFP: “Hey There,
& Troopers, Tower. New Johnny Rivers Little Miss Mary,” Convention, Buddah.
album is a fantastic production, possibly BH: “You Keep Me Hangin’ On,”
his best ever. Vanilla Fudge, Atco.

Kingston, N. Y.—WBAZ £ Phoenix,

Gary Davis L Ariz.—KRUX

Music Director

BP: ‘“The Weight,” Jackie De Shannon,
Imperial. BLFP: “Brown Eyed Women,”
Bill Medley, MGM. BH: “Fill My Soul,”
Pop Explosion, We Make Rock and
Roll Records.

Rhett Hamilton
Walker

Operotions
i Manager

BP: “Who ls Gonna Love Me,” Dionne
Warwick, Scepter. BLFP: “Harper Val-
ley PTA,” Jeannie C. Riley, Plantation.

Lewiston, Me.—WLAM

Bob t BH: “Ho Ho, Ha Ha, Hee Hee, Ha
Musi gue"e;eDJ Ha,” Commodore Condello, Rambo.

usic Director BLFH: “Alice’s Restaurant,””  Arlo
BP: “To Wait for Love,” Herb Alpert Guthrie, Reprise. “Indian Resesvation,”
A&M. BLFP: “Make Your Own Kind  Bee Gees, Moody Blues, and Steppen-
of Music,” Will-O-Bees, S.G.C. BH: wolf, all very hot here. Spanky, Ray
“Barefoot  in Baltimore'," Strawberry Stevens, and, believe it or not,“H'erman S
Alarm  Clock, UNI. BLFH: “The Hermits all coming on_ fast. “You Got
Biplane, Ever More,” Irish Rovers, Love,” by Prof. Morrison looks good.

Decca.

Louisville, Ky.—WAKY

Johnny Randolph
Asst. Program/Music Director & DJ

BP: “Country Club Life,” Loved Ones,
Brookmont. BLFP: “You Got the
Love,” Prof. Morrison’s Lollipop,
VNVhi}:e VSVhale. CBH: “On a Summer

ight,” Sugar Canyon, Buddha. BLFH: Y » oy P
‘“‘Angela Marie,” Coachmen, Roulette. g{'[‘«P:GH}X;iXﬁtcgﬁ,{ﬁuroég)ﬁrfnxﬂ;?g'

BH and BLFH: “Fire,”” Arthur Brown,

San Francisco,
Calif.—KYA

Dick Starr

Program Directar

Atlantic.
Lynchburg, Tallulah, la.—KTLD
Va.—WLLL Dave Sturm

Progrom Director & DJ
Je"Y Rogers gP: “I-]I)arper Valle_l)_'h PTA,” dleannie C.
. f iley, Plantation. is record could be
Music Dl.recfor another “Ode to Billie Joe.” BLFP:
. Personality “Hey, Baby,” New York Rock Exchange,
. X i U. A. BH: “Slip Away,” Clarerice Car-
BP: “If Love Is in Your Heart.” Friend ter, Atlantic. BLFH: “I’ve Never Found
& Lover, Verve/Forecast BLFP: “The = Girl.” Eddie Floyd, Stax.

Weight,” Band, Capitol. BH: “Workin’

for My Baby,” Lenis Guess, S.P.Q.R.
BLFH: “Harper Valley PTA.” Jeannie
C. Riley, Plantation.

Milwavukee,

Wis.—WOKY
Bob Barry ) Burbank,
Music Director Calif.—KBBQ

BP: “Do You Wanna Dance,’” Love
Soc1ety, Scepter. BLFP: ‘“‘Harper Valley
PTA,” Jeannie C. Riley, Plantation. BH:
:I‘_I}-iyes ofsa New BYork ngan ' B. J.

omas, Scepter. BLFH: “San Francisco . ;
Girls,” Fever Tree, Uni. Also, “Fool on &P'ngl}flgg"n&q"ghcmle Mempries of
the Hill,” Sergio Mendes, A&M; and y Mind,” Billy Mize, Columbia. BLFP:

“Don’t Give Up,” Petula Clark, WB. (Continued on page 24)

l.urry Scctt

Music Director

CBS-FM'S “YOUNG SOUND’ operation welcomes the Sunshine Com-
pany, an Imperial Records group. John DeWitt, second from right,
programs the music on the syndicated packaged show. Other CBS-FM
staffers include Ann Sternberg, third from left, and Mary Nance, at
DeWitt's side. The Sunshine Company, whose new single is “On a
Beautiful Day'" is current on a tour of tent theaters with the John
Davidson Show.
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CORRECTION!

RICKY PAGE

“HARPER VALLEY
P.T.A”

Ad in Last Week's
BILLBOARD

should have carried

the following correct

information

ALBUM—SPAR 3011
SINGLE—SPAR 301

8 TRACK STEREO 8-3011

available from Ampex Distributors

SPAR RECORDS

Penthouse, Baker Building
110 21st Ave So., Nashville, Tenn.
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| think I've found a man who can take the crime
off our cities' streets!

22

Beverly Hills. 273-5011

CAMPAIGN MANAGEMENT: KRAGEN/FRITZ. INC., 451 N Canon Dr .

Radio-TV programming

Vox Jox

Jim McQuade has been named
director of CBS-FM; he replaces
Bill Greene, who has resigned to
join the New York law firm of
Boal, McQuade, and Fitzpatrick.
McQuade was director of syndi-
cated programm‘i‘t'lg for CBS.

* *

Michael Connors, former pro-
gram director for WCCC in Hart-
ford, Conn., is the new music di-
rector for WASH-FM, Metro-
media station in Washington; he’ll
also do the 2:30-7 p.m. show. . . .
Bob (Lou Roberts) Grossfeld is
leaving the progressive rock oper-
ation WABX-FM, in Detroit, to
take over the drivetime slot at
WVLC, Lansing, Mich., an easy
listening station. . . . George
Toles, program director of KBIQ-
FM in Seattle, says: “Stations like
WDVR-FM, WIJIB-FM, KPEN.-
FM, KFOG-FM, KBBX-FM, and
KBIQ-FM are sound proof that
FM is winning a competitive and,
in some cases, dominant share of
the entire radio audience.”

Buddy Allan of Capitol Records
is in Phoenix putting on a two-
week program at KTUF — the
afternoon show. Allan’s duo rec-
ord with Buck Owens, “Let the
World Keep on a Turnin’,” is cur-
rently high on the country chart.
. .. Stan Adams, program director
of WKUZ, P.O. Box 342, Wabash,
Ind. 46992, needs easy listening,
rock, and progressive rock singles
and stereo albums bad. “All sin-
gles will be considered.”

* K K

Chet Hagan, NBC-TV pro-
ducer, has departed NBC-TV to
set up the independent TV pro-
duction organization of The Colin
Group Inc. He produced “Music
From the Land” starring Eddy Ar-
nold last February. . . . Larry Hall
has joined WCBM, Baltimore, to
host the new “East of Midnight”
program midnight-6 a.m.; he'd
been with WSBA, York, Pa. . . .
I goofed, evidently (blame it on
the type gremlins), because Chuck
Brinkman is still music director
at KQV, Pittsburgh, and Todd
Chase, who has just joined the
station, will be assisting in pro-
duction besides his all-night show.
Todd had been music director at
KOIL.

* K K

Bill Burkett has been promoted
to program/music at WBSR, Pen-
sacola, Fla., to fill vacancy cre-
ated by Jerry Ray moving to pro-
gram director of WKGN, Knox-
ville. J. Thomas has been ap-
pointed assistant program director
at WBSR. WBSR needs both Hot
100 and progressive rock albums
and will incorporate new albums

into programming in September. .

Send to Burkett at P.O. Box 5668;
zip is 32502. . . . Robert K. Chan-
dler has been upped to vice-presi-
dent of operations for WQMR and
WGAY-FM in Silver Spring, Md.
Bob Falcon, deejay, succeeds him
as program director.
* K K

Roger Scott, CHNS-FM, 5230
Tobin Street, Halifax, Nova Scotia,
Can., needs progressive rock al-
bums desperate. “Anything, prac-
tically, AM won’t play we will.
We're even willing to pay postage
on material sent from the States.”
.. . Jim Hunter, KNUZ, Houston,
deejay who was shot June 23, will

Religious Station
Plans Called Off

LOS ANGELES — Plans for
an all-religious radio station
have fallen by the wayside as
a result of a reversal of plans
by Storer to sell KGBS AM-
FM to Norwood J. Patterson,
religious broadcaster. Reason
for the reversal, according to
Storer, was Patterson’s failure
to inform that he had already
entered in an agreement to re-
sell the FM station. KGBS
broadcasts modern country on
both these outlets.

By CLAUDE HALL
Radio-TV Editor

return to the air Sept. 1 Glad for
your recovery, Jim.
* X %

Herb Mendelsohn, former gen-
eral manager of Hot 100 formated
WMCA in New York and most
recently president of Bartell
Broadcasters, has joined Mark
Century Corp. as vice-president.
He’ll be involved in all activities
of the firm and work in conjunc-
tion with Marvin A. Kempner,
president of Mark Century Sales,
and in new product development
and station liaison. He'll also
serve as president of Century
Broadcasting Group, which now
operates WFEA in Manchester,
N.H.

* * %

There’s been a change of man-
agement at WETH, 306 Exchange
Bank Bldg.,, St. Augustine, Fla.
32084, and Mrs. Rae L. Holman,
vice-president and general man-
ager requests country records. Sta-
tion features block programming.
. . . Jack Rattigan has been named
operations manager of WMMR-
FM, Philadelphia; he's been with
the station about two years and is
a former deejay and music direc-
tor for WRCV. . . . KCLE in
Cleburne, Tex., is undergoing staff
and programming changes. Joel
Hurley just shifted from KLUR-
FM in Wichita Falls, Tex., to be-
come program director and reports
that KCLE will soon mix easy
listening and country. “I'm having
some difficulty in getting good
airworthy material to program.”
Rest of staff includes Pat O’Brian
from KBST, Big Spring, Tex.;
Bruce Campbell from KCAD,
Abilene, Tex.; and Larry Fitz-
gerald of WBAP, Fort Worth. . . .
Program director Lynn Hooser of
KBAN, Bowie, Tex., needs coun-
try music singles.

* K K

Jim Hilliard, who took WFIL

to the top of the market in Phil-

adelphia, knocking off WIBG, has
resigned the rocker to become

general manager of WIBC, an
easy listening station, and its sister
operation of WNAP-FM, Indian-
apolis. You can look for Indian-
apolis to suddenly become a rather
interesting market. Give Hilliard
about three or four more weeks to
get there and get settled; as of last
week he was still mapping out
plans for his successor as program
director of WFIL. . . . Ed Thomas
with WGSA in Ephrata, Pa., has
been appointed program director
of the easy listening station. . . .
Barry Kay has shifted from a
Corpus Christi station to take over
the midnight-6 a.m. slot on
KNUZ, Houston. Travis
Gardoer, former music director of
KCOH in Houston, has been ap-
pointed promotion and merchan-
dising manager of the r&b station.

* kK

Matthew J. Culligan has re-
signed as senior vice-president and
director of Mutual Broadcasting.
. . . Department head changes at
the big rocker in Shreveport, La.,
KEEL: Malcolm Landess is now
production manager, Mike Selden
is music director and Patience
Morgera is continuity director. . . .
Perry Samuels, vice-president and
general manager is WWDC and
WWDC-FM, Washington, has
been appointed vice-president for
all Avco radio; he’ll retain his
other duties as well. . . . Gary
Miles writes to say he left KABL
and KABL-FM, San Francisco, to
join engineering staff at KYA and
KOIT-FM, same city.

* * %

Charley Wright has left KTRH,
Houston, to join KVET, Austin,
Tex. . . . Larry Glenn of Mobile
has joined WHHY in Montgom-
ery, Ala. . . . Bob Bolton has re-
cently left WBBQ, Augusta, Ga.,
to join WQXI in Atlanta and
Mike Dineen of WIBF-TV in
Augusta took his afternoon drive
slot on WBBQ. Bill Mervin of
WPDQ in Jacksonville has also
joined WBBQ, replacing Joe Piper
in the 7-midnight slot, who left
to enter jewelry business. Sorry
I'm so late, men, with these last
couple of items.

WIKI to Country Sept. 2

RICHMOND, Va. — WIK]I,
5,000-watt station located in the
suburb of Chester, is switching
to country music Sept. 2, ac-
cording to president John Lau-
rino. The station current pro-
grams top 40. Laurino said that
“tremendous response” to the
two and a half hours daily of
country music had indicated the
majority of listeners preferred
that type of music full time.

Bell Series
To Peal Again

NEW YORK—The old Bell
Telephone radio programs will
peal again. NBC radio network
is resurrecting the series under
the title “Encores From the Bell
Telephone Hour” and they’ll be
aired Sunday evenings begin-
ning Sept. 15, according to NBC
radio president Stephen B. La-
bunski and AT&T vice-president
Walter W. Straley.

Donald Voorhees is host of
the 39-week half-hour series.
The show debuted April 1940
and continued through 1958,
then switching to TV. Voor-
hees will reminisce on artist
highlights in connection with re-
viving of the original perform-
ances of such as Ezio Pinza,
Helen Traubel, and Fileen Far-
rell.

Mike Hight, regular performer
of the WWVA “Jamboree” and
former manager of North Caro-
lina radio stations, will join
WIKI as program director and
deejay.

Laurino said that an FM sta-
tion was under construction and
would be on the air within 60
days. The FM station will also
program country music, gospel
music and the present heavy
schedule of religious programs
that WIKI had been carrying.

Bill Gavin—Pick
Record World—4 Star Pick
Cash Box—Best Bet
"LADY CLOWN'' spiral 2585

by Lynn Brown

"CLOWN TOWN'' spital 81877

by Piccolino Pop Strings

"THE SHOW'S ON ME
TONIGHT" b/w

"LOOK AT THE BRIGHT SIDE"

Spiral 1968
Constantine & His Orchestra

"RECORD OF THE WEEK™ uei

SPIRAL RECORD CORP.
Distributed by
ARGUS RECORD
DISTRIBUTORS, INC.
160 West 46 Street

New York, New York
(212) 765-2585
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e Continued from page 20

“It’s All Over But the Cryin’,” Beth
Moore, Capitol. BH: ‘“Harper Valley
P.T.A.,’ Jeannie C. Riley, Plantation.
BLFH: “Jody and the Kid,” Roy Drusky,
Mercury.

Chester, (Philadelphia), Pa.—
WEEZ

John Nolan
Music Director & DJ

BP: “Then You Can Tell Me Goodbye,”
Eddy Arnold, RCA. BLFP: “Take Time
to Know Her,” Maxine Brown, Chart.
BH: “Harper Valley P.T.A.,”” Jeannie C.
Riley, Plantation. BLFH: “‘Like a Roll-
ing Stone,” Flatt & Scruggs, Columbia.

Dayton, Ohio
—WAVI

Jay Williams
Music Director & DJ

BP: “Then You Can Tell Me Goodbye,’’
Eddy Arnold, RCA. BLFP: ‘“Anyway,”
Bobby Bond, MGM. BH: “Only Daddy
That’ll Walk the Line,” Waylon Jen-
nings, RCA, BLFH: “Three Playing
Love,” Cheryl Poole, Paula. Jeannie C.
Riley’s ““Harper Valley P.T.A” is a
smash-—pop and country—easy gold.

Denver, Colo.
—KLAK

Con Schader
Music Director & DJ

BP: “Then You Can Tell Me Goodbye,”
Eddy Arnold, RCA. BLFP: “Johnny One
Time,” Willie Nelson, RCA. BLFH:
“I'm in Love With My Wife,” David
Rodgers, Columbia.

Cincinnati, Ohio—WZIP
Allan M. Peck

Music Director

BP: “Sweet Child of Sunshine,” Jerry
Wallace, Liberty. BLFP: “Old Before
My Time,” Bobby Wright, Decca. BH:
“Next in Line,” Conway Twitty, Decca.
BLFH: ‘‘Harper Valley P.T.A.” Billie
Joe Spears, Capitol.

Ft. Lauderdale,
Fla.—WIXX

Lyle Reed

Station Maonager
& DJ

BP: “Don’t Make Me Go to School,”
JoAnn Steele, Columbia. BL¥FP: “Old
Before My Time,” Bobby Wright, Decca.
BH: “Next in Line,” Conway Twitty,
Decca. BLFH: “It’s All Over But the
Crying,” Hank Williams, MGM.

Knoxville,
Tenn.—WROL

Phil Rainey

Pragram
Music Directar

BP: “Reno,” Dottie West, RCA. BLFP:
“Born to Be by Your Side,” Jimmy Dean,
RCA. BH: “Then You Can Tell Me
Goodbye,” Eddy Arnold, RCA. BLFH:
“Wall of Pictures,” Darrell McCall, Way-
side. RCA’s Country Girl LP has many
good selections . . one especially is
*You’ve Still Got a Place in My Heart.’
This LP is also our pick LP of the week
and getting many requests for ‘Little
Things,” “Faded Love” and “Just Call
Me Lonesome.”

Miami, Fla.—
WGMA

Dutch Walker

Program Directar

BP: “Looking at the World Thru a Wind-
shield,” Del Reeves, United Artists.
BLFP: “Too Many Dollars, Not Enough
Sense,” Connie Eaton, Chart. BH &
BLFH: “Harper Valley P.T.A.,”’ Jeannie
C. Riley, Plantation.

Philadelphia,
Pa.—WRCP

Don Paul

Pragram Directar

BP: “Sweet Child of Sunshine,” Jerry
Wallace, Liberty. BLFP: “For the Good
Times,” Bill Nash, Smash. BH: “Happy
State of Mind,” Bill Anderson, Decca.
BLFH: “Harper Valley P.T.A.,”’ Jeannie
C. Riley, Plantation.

Phoenix, Ariz.—KRDS
Johnny Nelson

Pragram Director

BP: “I Still Believe in Love,” Jan How-

ard, Decca. BLFP: ‘‘Seven Mile Bridge,”

Pete DuVal, Columbia. BH: “Ain’t Got

the Time,” Tom T. Hall, Mercury.

gLFH: “Broad-Minded,” Pat McKinney,
pic.

Providence,
R. .—WHIM

Tony Potter

iz, Program Director
BP: “Johnny One Time,” Willie Nelson.
RCA. BLFP: “Ways of the World,”
Sandy Posey, MGM. BH: “Find Your-
self Another Man,” Jessee Lee Kincaid,
Fontana. BLFH: ‘“Rave On,” Buddy
Holly, Coral.

Scottsville,
Ky.—WLCK

Joe Hite
Manager & DJ

BP: “Johnny One Time,” Willie Nelson,
RCA. BLFP: “Louisville, Nashville
Southbound Train,”” Chris Gantry, Monu-
ment. BH: “Only Daddy That’ll Walk
the Line.” Waylon Jennings, RCA.
BLFH: “Harper Valley P.T.A.;”* Jeannie
C. Riley, Plantation.

Cincinnati,
Ohio—WCLU

Nelson King

Music Directar

BP: ‘“Honky Tonk Blues,” Cal Smith,
Kapp. BLFP: “Freeborn Men,” Kenny
Vernon, Chart. BH & BLFH: “Harper
Valley P.T.A.,” Jeannie C. Riley, Planta-
tion. ‘“‘Harper Valley P.T.A.” should
prove one of the biggest records of the
year in Big CLU country,

PROGRESSIVE
ROCK

Albuquerque, N. M.—
KUNM-FM

L. A. Woodworth

Progrom Director

BP: “Give a Damn,” Spanky and Our
Gang, Mercury. BLFP: “Star Children,”
Don Ellis, Columbia. BH: “Five to
One,” Doors, Elektra. BLFH: “Don’t
Bogart Me,” Fraternity of Man, ABC.
Other cuts getting action are: ‘“Talking
Viet Nam Pot Luck Blues,” Tom Paxton
and Bob Dylan.

Cincinnati, Ohio—WEBN-FM
Frank E. Wood

Pragram Director

Heavy play on: “In Search of the Lost
Chord,” the Moody Blues, Deram;
“House of Four Doors” and “Legend of
a Mind,” “She’s Goin’ Down,” Nazz,
Atco; ‘““Life,” Sly and the Family Stone,
Epic. This is dynamite: “Barewires,”
John Mayall’s Blue Breakers, London;
“Crown of Creation,’”’ Jefferson Airplane,
RCA; ‘“‘People World,” Jim and Degn,
Verve; “A Child’s Guide to Good and
Evil,”” West Coast Pop Art Experimental
Band, Vol. 3.

Houston, Tex.—KFMK-FM

Jay Thomas
Music Directar & DJ

BP: “Music From Big Pink,” LP by the
Band, Capitol, and ‘“Ogden’s Nut Gone
Flake,” LP by the Small Faces, Immedi-
ate. BLFP: ‘““Rebirth,” LP by Children,
Cinema. BH: “Truth,” LP by Jeff Beck

Group, Epic. BLFH: *‘Shadow of Deep
Purple,” LP by Deep Purple, Tetragram-
maton.

Las Cruces,
N. M.—KGRD

Mike Reynolds

Program { Music
Director

BP: “Wait for the Snow,” Doors, Elek-
tra. BLFP: “Anthem of the Sun,” Grate-
ful Dead, Warner Bros. BH: “In-A-
Gadda-De-Vida,” Iron Butterfly, Atco.

San Jose, Calif.—KSJO

Mark Williams
Progrom Director & DJ

BP: “Dino Valente,” Dino Valente,
Epic. BLFP: ‘“‘Open.” Julie Driscoll/
Brian Auger, Atco. BH: “Cheap Thrills
(Ball and Chain),” Big Brother, Colum-
bia. BLFH: “The Clown Died in Marvin
Gardens,” Beacon Street Union, MGM.

Worcester,
Mass.—WORC

Jeff Starr
DJ

BP: “Children of the Future,’”” Steve Mil-
ler Band,” Capitol. BLFP: “I'm Going
Home,” Ten Years After Undead,
Deram. BH: “In-A-Gadda-Da-Vidda,”
Iron Butterfly, Atco. BLFH: “Pride of
Man,” Quicksilver Messenger Service,
Capitol.

Galveston, Tex.—KGBC

Steve-O Donohoe

Music Director

BP: “The Mule,” James Boys. Phil L.A.
of Soul. BLFP: “Shing-a-Ling Stroll,”
Eddie Wilson, Backbeat. BH: ‘“Sudden
Stop,” Percy Sledge, Atlantic. BLFH:
“Coo-Coo Over You,” Hueys, Instant.

RHYTHM AND
BLUES

Memphis,
Tenn.—WDIA

Bill Thomas

Pragram Director

BP: “There Is Always Something There
to Remind Me,” Dionne Warwick, Scep-
ter. BLFP: “You Got What 1 Need,”
Z. Z. Hill, Kent. BH: ‘“Please Return
Your Love to Me,” Temptations, Gordy.
Also getting action are: “Why Don’t You
Try Me,”” Maurice and Mac, Chess;
“Break Your Promise,” Delfonics, Philly
Groove, and “Ain’t No Sun,” Dynamics,
Cotillion.

Spartanburg,
S. C.—WHCQ

Sam Holman

A Music Directar

BP: *“You Want to Change,”* Bobby
Hebb, Philips. BLFP: “Get Away From
Love,” Mary Wells, Jubilee. BH: “The
Weight,” Jackie DeShannon, Imperial.
BLFH: “Day by Day,” Tom Jones.
Parott.

EASY
LISTENING

Atlanta, Ga.—WSB
Chris Fortson

Music Librarion

BP: “My Way of Life,”” Frank Sinatra,
Reprise. BLFP: ‘“‘Chasin’ Honey,” Jan
Rhodes, Blue. BH: “Funny Girl,” Bar-
bra Sireisand, Columbia. BLFH: “Har-
per Valley PTA,” Bobby Martin, U.A.

(Continued on page 26)
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Norwich,
Conn.—WICH

Bob Craig

Program Director

BP: “To Wait for Love,” Herb Alpert,
A&M. BLFP: ‘“Harper Valley PTA,”
Jeannie C. Riley, Plantation. BH: “Mis-
sion Impossible,” Alan Copeland
Singers, ABC. BLFH: “I Pretend,” Des
O'Connor, Diamond.

Dallas, Tex.
—WFAA

Charlie Van

Program Director

BP: “To Wait for Love,” Herb Alpert,
A&M. BLFP: “Make Your Own Kind
of Music,” Will-O-Bees, SGC.

Odessa, Tex.—KBZB

Joel Collier
Music Director

BP: *San Francisco,”” Paul Mauriat,
Philips. BLFP: “For Me,” Lana Can-
trell, RCA. BH: ‘“Mission Impossible,”/
“Norwegian Wood,” Alan Copeland,
ABC. BLFH: “Battle of New Orleans,”
Harpers Bizarre, WB.

Richmond, Ind.—WGLM
Jay Howell

Program Director

BP: “Fool on the Hill,” Sergio Mendes
& Brasil '66, A&M. BLFP: “Battle of
New Orleans,” Harpers Bizarre, WB.
BH: “All My Love’s Laughter,” Ed
Ames, RCA. BLFH: “You Made It
That Way,”” Swingin’ Gentry Singers,
Hickory.

i Rome, Ga.—
. WIYN

= Bill Smith

Program Director &
DJ

BP: “Then You Can Tell Me Goodbye,”
Eddy Arnold, RCA., BLFP: ‘“Harper
Valley PTA,” Jeannie C. Riley, Planta-
tion. BH: “Take Me Back,” Frankie
Laine, ABC. BLFH: “Barefoot In Balti-
more,” Strawberry Alarm Clock, Uni.

San Diego, Calif.—KOGO
Dick Roberts

Program Director

BP: “My Way of Life,” Frank Sinatra,
Reprise, and *Who Is Going to Love
Me,” Dionne Warwick, Scepter. BLFP:
“Then You Can Tell Me Goodbye,”
Eddy Arnold, RCA, and “Help Your-
self,” Tom Jones, Parrott. BH: *“The
Fool on the Hill,” Sergio Mendes and
Brasil '66, A&M; and “Down Here on
the Ground,” Lou Rawls, Capitol.
BLFH: “On a Summer Night,” Sugar
Canyon, Buddah, and “Theme From
Bandolero,” Bud Shank, Liberty.

San Francisco,
Calif.~KNBR

Michael Button

Music Director

BP: “Les Fleur,” Ramsey Lewis Trio,
Cadet. BLFP: “Everybody’s Talkin’,”
Nilsson, RCA. BH: *“Soul Limbo,”
Booker T. and the M.G.’s, Stax. BLFH:
“Don’t Give Up,” Petula Clark, WB.
“San Francisco,” by Paul Mauriat, on
Philips, looks like a sleeper.

Washington,
D. C.-wwbDC

Larry Sealfon

Music Director

BP: ““Give a Damn,” Spanky and Our
Gang, Mercury. BLFP: “The Wonder
World of Summer,” Sandy Posey, MGM.
BH: “Fool on the Hill,”’ Sergio Mendes,
A&M. BLFH: “Chelsa Morning,” Jen-
nifer, Parrot.

. Waynesboro,
. Va.—WAYB

_ Carolyn Bleam
Music Director

BP: “Battle of New Orleans,” Harpers
Bizarre, WB. BLFP: ‘“Alley Cat,” Ace
Cannon, Hi. BH: ‘‘Help Yourself,” Tom
Jones, Parrot. BLFH: “All My Love,”
Cliff Richard, Uni.

EASY LISTENING PICKS:
Wayne Vann, KGMC, Denver:
“Take a Message to Mary,” Don
Cherry, Monument, and “Love Is,”
Promise, Scepter. . . . Tom Mi-
chaels, WUNN, Mason, Mich.:
“My Way of Life,” Frank Sinatra,

CAMPAIGN MANAGEMENT: KRAGEN/FRITZ. INC.. 451 N. Canon Dr., Beverly Hills, 273-5011
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““Population explosion? | haven't seen any evidence
during my campaign!’’
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Reprise, and “Summer’s Coming
Back,” Doc Severinson, Command.
... Frank W. Baker, KSEK, Pitts-
burg, Kan.: “My Way of Life,”
Frank Sinatra, Reprise, and “The
House Song,” Lee Hazlewood, Re-
prise. . . . Budd Clain, WSPR,
Springfield, Mass.: “Getting to
Know You,” Sajid Khan, Colgems,
and “Cylces,” Frank Sinatra, Re-
prise. . . . James T. Berry, KATQ,
Texarkana, Tex.: “Since You've
Been Gone,”” Ramsey Lewis, Ca-
det, and “Just a Dream Ago,”
Rita Moss, Dot.

HOT 100 PICKS: Jerry Johnson,
KDAC, Fort Bragg, Calif.: “Harp-
er Valley PTA,” Jeannie C. Riley,
Plantation, and “Naturally Stoned,”
Avant-Garde, Columbia. . . . Dave
Allen, WREO, Ashtabula, Ohio:
“To Wait for Love,” Herb Alpert,
A&M, and “Naturally Stoned,”
Avant-Garde, Columbia. . . . Mike
Reynolds, KGRT, Las Cruces,
N. M.: “The Snake,” Al Wilson,
Soul City, and “Fool on the Hill,”
Sergio Mendes and Brasil ’66,
A&M. Bob Snowdon, WIWS,
South Hill, Va.: “Who Is Gonna
Love Me”/“Somethind There to
Remind Me,” Dionne Warwick,
Scepter, and “Open Up Your
Heart,” U. S. Males. . . . Ron Bas-
tone, WCFR, Springfield, Vt., “Give
a Damn,” Spanky and Our Gang,
Mercury and “Eeny-Meeny,” Show-
stoppers, Heritage. . . . Michael
Scott, KWEW, Hobbs, N. M.
“Fool on the Hill,” Sergio Mendes
and Brasil '66, A&M, and “Hush,”
Deep Purple, Tetragrammaton. . . .
Johnny Cee, WCOG, Greensboro,
N. C.: “Hush,” Deep Purple, Tet-
ragrammaton, and “Harper Val-
ley PTA,” Plantation. . . . The
Frizbee, WLAYV, Grand Rapids,
Mich.: “Trust,” Peppermint Trolley
Co., Acta, and “Hush,” Deep
Purple, Tetragrammaton.

COUNTRY PICKS: Gordy Rid-
er, KHFH, Sierra Vista, Ariz.
“Happy Shores,” Curly Putnan,
ABC, and “Daddy,” Donna Fargo,
Challenge. . . . Dale Eichor, WXCL,

More Stations Go Country

e Continued from page 18

1968. In general, Mazur’s pol-
icy has tried to appeal to a
broad segment of the radio au-
dience and has programmed
records with country flavor by
non-country artists. Thus
WCOP follows in the footsteps
of WIID in Chicago and
WPLO in Atlanta, two other

Peoria, Iil.: “True and Lasting
Kind,” Bobby Lord, Decca, and
“Harper Valley PTA,” Billie Jo
Spears, Capitol. . . Ralph Paul,
KDAV, Lubbock, Tex.. “The
Sounds of Goodbye,” George Mor-
gan, Starday, and “You Still Look
as Good as Ever,” Bill Tower, Bell.
. .. John Trimble, WVHI, Evans-
ville, Ind.: “Southern Bound,” Ken-
ny Price, Boone, and “Seeing Is
Believing,” Graham Williamson,
Comet. . . . Ron Lamontagne,
WMOU, Berlin, N. H.: “On Tap,
in the Can, or in the Bottle,” Hank
Thompson, Dot, and “From Heav-
en to Heartache,” Bobby Lewis,
UA. . . . Don Karnes, WTHE,
Garden City, N. Y.: “Like a Roll-
ing Stone,” Lester Flatt & Earl
Scruggs, Columbia. . . . Rich
Lawson, KMMO, Marshall, Mo.:
“Sidewalks,” John D. Loudermilk,
RCA and “Punish Me Tomorrow,”
Carl Butler and Pearl, Columbia.
. . . Jim Harper, WKMF, Flint,
Mich.: “Then You Can Tell Me
‘Goodbye,” Eddy Arnold, RCA
and “Harper Valley PTA.” . . .
Ken Hopkins, WOMA, Tallahas-
see, Fla.: “Like a Rolling Stone,”
Flatt and Scruggs, Columbia and
“Sounds of Goodbye,” George
Morgan, Starday. . . . Edward L.
Roskelley, KOYL, Odessa, Tex.:
“Johnny One Time,” Willie Nel-
son, RCA and “Sounds of Good-
bye,” Tommy Cash, UA.

Plough stations that have suc-
ceeded with country music for-
mats.

Williams, at WTOD, in To-
ledo, said he would use a ca-
pella jingles on the new country
operation. “We will not say
country music on the air . . .
we’'ll operate just like a top 40
station. I think country stations
still have a long way to go, in
general. All of us here are for-
mer rock people.”

The first week, WTOD will
feature special artist salutes to
Glen Campbell, Buck Owens,
Eddy Arnold, Tammy Wynette,
David Houston, Bill Anderson,
Roger Miller and Skeeter Davis.
Special tapes have already
been cut to be aired in connec-
tion with this promotion, and
Williams, who came to WTOD
from KSTT in Davenport, Ia.,
said he would lean heavily on
their current and past product
—*“probably playing a record of
theirs every 15 mi<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>