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Overseas Cos. Mull
A Work-Swap Plan

NEW YORK — The imple-
mentation of exchange agree-
ments among the major coun-
tries is being mulled by inter-
national tradesters as a means
of getting equal exposure and
work opportunities for artists in
foreign lands. The problems re-
main sticky and manifold, as the
following survey submitted by
Billboard’s correspondents over-
seas indicates, but artists, man-
agers and record company ex-
ecutives are becoming more con-
fident that some action will be
taken now that a dialog has
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DEPT. SET ON
COMMERCIALS

NEW YORK — Billboard
will introduce a new depart-
ment in the Feb. 8 issue (see
story, page 3) devoted to full
coverage of radio-TV commer-
cials, including details about new
trends in music for the advertis-
ing world, agencies, producers,
recording studios, songwriters,
musicians and record artists.
Through news articles and pic-
tures, Billboard plans to keep
the industry informed on the
music scene in this highly im-
portant segment of the music-
record industry.
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Germany in
Banner Year

By WOLFGANG SPAHR

HAMBURG—The record in-
dustry in West Germany hit a
sales peak in 1968. Though
complete figures will not be
known before March, the indus-
try take is expected to reach
the $125 million (500 million
marks) level.

A bad summer helped stimu-
late sales and many retailers
exploited the poor weather with
promotional slogans such as
“Don’t feel angry about the
weather, you can still listen to
good records.” Records sold
particularly well in cities with

(Continued on page 84)

begun. Following are reports
from Italy, England, France,
Germany and Scandinavia.

Italy

By MARILYN TURNER

MILAN — Italy’s Pop Sing-
ers Guild, Unione Italian Can-
tanti, is pressing for wide range
reforms in the treatment of their
artists by RAI, Italy’s state-
owned radio and TV corporation
and for a series of equity agree-
ments with American, British
and French pop singers guilds
for better reciprocal treatment
of member artists in the three
countries.

The reasons why the equity
agreements are needed, accord-
ing to UIC secretary Gino
Peguri, are twofold: U. S., Brit-
ish and French artists represent

(Continued on page 96)
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The Intruders on Gamble Records after breaking the million
record sales mark with '‘Cowboys to Girls”
indications point to an equally powerful record in their
“Give Her a Transplant,” G-223. Their newest
and hottest LP is the “Intruders Greatest Hits,” LP-5005,
containing the hit band “Me Tarzan, You Jane.”
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Lieberson Wil RCA Will Switch
To Stereo Single

By MIKE GROSS

Speak at Int'l
Music Confab

NEW YORK—Goddard Lieb-
erson, president of the CBS/
Columbia Group, will speak on
“Music as an International
Force” during the opening ses-
sion of the International Music
Industry Conference to be held
April 20-23 at the Paradise
Island Hote! & Villas, Paradise
Island, Nassau, in the Bahamas.

The Conference is sponsored
by Billboard and its London-

(Continued on page 8)

NEW YORK — RCA Rec-
ords is tooling up for a switch-
over to stereo singles. It's been
learned that RCA will be drop-
ping its monaural singles for
stereo in the near future. Price
of the stereo singles will remain
at 98 cents, the new suggested
retail list price for singles that
goes into effect Feb. 1.

Many tradesters view the
move as the beginning of an all-
out industry switch to the stereo
single. For some time now Bill-
board has been pitching for such
an industry effort, and in the

NARM'’s All-Purpose

NEW YORK — The Ninth
Annual NARM Convention,
built on the theme of the
“Billion Dollar Era,” is expected
to give the conventioneers an
in-depth analysis of creative,
financial, and scientific aspects
of the industry, in addition to
the usual consideration of
merchandising and marketing
matters. This is apparent from
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by the award winning team of Gamble-Huff. (Advertisement)

Smokestack Lightnin'
new sound. They have already attracted a huge West
Coast following and now their record debut on Bell album

(#6026) entitled “Off the Wall” is set to move out

By PAUL ACKERMAN

a study of the speakers, panels
and seminars already scheduled
for the business sessions by
Jules Malamud, NARM execu-
tive director. Uppermost in

Malamud’s thinking is the view
that the record merchandiser can
achieve his fullest potential only
if he is completely informed; and
this makes mandatory a con-
vention of the broadest educa-

comes off the wall with a smash

(Advertisement)

past couple of months several
top executives in the retail, dis-
tributing, jukebox and broad-
casting fields have come out in
support of the stereo single.

For example: Johnny Bilotta,
head of Bilotta Enterprises, juke-
box distributor, has said, *“I
know that operators can make
more money if they had a stereo
product tailored for them.” Bi-
lotta feels that stereo will not
only bring a greater flow of in-
come, but will please listeners
more. It is to be noted there are

(Continued on page 4)

"Teach-In’

tional scope. The structure of
the convention, therefore, will
contain many innovations and
will have an aura of authority
and scholarship surpassing any
of the previous gatherings.
Booked for the Century Plaza
Hotel, Los Angeles, Feb. 28-
March 5, the affair is already a
sellout. Additional rooms, how-
ever, have been reserved at the
Beverly Hilton to adequately
take care of the record attend-
ance. Following the Kkeynote
address March 1 by Stan Gor-
tikov, president of Capitol Rec-
ords and executive vice-presi-
dent of the parent firm, Capi-
(Continued on page 8)

Radio Forum
June 19-21

By CLAUDE HALL

NEW YORK — The second
annual Billboard Radio Pro-
gramming Forum—the only edu-
cational radio meeting of its
kind—will be held June 19-21
at the Waldorf-Astoria Hotel.
The best radio men in the na-
tion will be speakers and the
topics will cover all the major
formats: Top 40, easy listening,
country music, r&b, and pro-
gressive rock. The various border
formats, such as the “Good
Life” approach, the “mixed mu-
sic,” and *“More Music,” will

(Continued on page 56;
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Ormandy, the Philadelphia
Orchestra, and RCA are
right where they belong.

Together.
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ot RCA Red Seal

- NE-ORMANDY
THE PHIADELPHIA ORCHESTRA

BONUS ALBUM

) LS LSC-3057
Andto celebrate the start of this distinguished exclusive

collaboration, Red Seal has devoted the entire six-album
January release to the orchestra. Two of the albums
feature the artistry of Artur Rubinstein and Van Cliburn.
Packaged with each album in this release is a free'lim-
ited edition bonus recording of highlights in the history
of the Philadelphia Orchestra. A national advertising
campaign—including full pages in major market news-
papers—andcomplete point-

of-sale display pieces back

| this milestone release.

"Available on RCA Stereo 8 Cartridge Tape.




TRO Expands
Overseas Pub
Operations

NEW YORK — The Rich-
mond Organization has blue-
printed an expansion for its
international complex of pub-
lishing companies. The TRO
Editions Essex group in France
has already been expanded, and
moves have recently been com-
pleted for the launching of
TRO operations in South Af-
rica and Japan.

In the reorganization and ex-
pansion of TRO Editions Essex,
the company moved to new and
larger quarters in Paris on the
Avenue Champs Elysee while
retaining its older quarters on
the Boulevard Poissoniere, and
Claude Pascal has taken over
as the firm’s general profes-
sional manager. Pascal had
been with Editions Tutti. Ellen
Nathan continues to act as gen-
eral manager.

Ken MacManus, of the Essex
London operation, is now in
Johannesburg, South Africa, or-
ganizing the new company,
TRO Essex South Africa Ltd.
The TRO firm in Japan just
got under way. The TRO fam-
tly of international companies
also includes Essex Music in
Australia, under the direction
of Barry Kimberly.

Cap. Developing Import Plan
To Break Language Barriers

LOS ANGELES — Bill Mili-
er, Capitol's international a&r
director, is creating pop music
concepts for recordings by for-
eign affiliates. Miller is now in
the position of offering guide-
lines to Capitol's affiliates in
creating pop music LP’s for im-
port into the U. S.

Miller still reviews material
of an ethnic nature from the
EMI licensees and this music
remains at the core of the in-

ternational releasing program
through the Capitol of the World
series.

The new pop albums Miller
is working with are released on
the regular Capitol line to avoid
the impression that they are of
an esoteric nature.

Electrola LP

Miller's first “experiment” in
requesting repertoire involves a
new LP from Electrola in Ger-
many. European violinist Hel-

New Sound Pops Off
New Bottle by Coke

By CLAUDE HALL

NEW YORK-—Coca-Cola is
shifting gears temporarily from
not record groups to a new
musical effect, to launch a new
bottle. The bottle—a radical
change in packaging for the
soft drink firm—is targeted for
a family audience, featuring
everything from electronic mu-
sic sounds to what is called a
contrasting “hallelujah chorus.”
The contrasting music is in-
tended to create a humorous
effect, according to Lee Sav-
age, of the Savage Friedman
production firm. The agency is
McCann-Erickson, and Carole

Atl. Unwraps Winter Line
Of 39 LP’s at Distrib Parley

FREEPORT, Grand Bahamas
—Atlantic Records unveiled to
distributors its winter release of

Kapp in New
'Mancha’ Push

NEW YORK — Kapp
Records’ new managerial team
headed by vice-president and
general manager Sydney N.
Goldberg, has blueprinted a
new merchandising campaign
for the label’s three-year-old
original Broadway cast album,
“Man of La Mancha.” Gold-
berg estimates that the drive
will bring in 50,000 unit sales
on the package for the month
of January.

The cast album, which stars
Richard Kiley and Joan Diener,
is a long-running high-rider on
Billboard’s “Top LP’s” chart
and is nearing sales of one
million units. The merchandis-
ing campaign is being tied in
with the Broadway and national
companies of the musical, and
will extend to Kapp's Canadian
affiliate, Compo.

39 LP’s at its Bahamas sales
convention,  Headlining  the
winter line were albums by
Aretha Franklin, Cream, the
Rascals, Sam and Dave, and
Led Zeppelin and Cartoone,
two new British groups receiv-
ing heavy promotion and ad-
vertising campaigns.

Featured in Atlantic’s biggest
release were albums by Joe Tex.
Albert King, Wilson Pickett,
Dusty Springfield, the Magic
Lanterns, Charles Lloyd, Ro-
land Kirk, Junior Mance, Clar-
ence Carter, the Clare Fischer
Big Band, Percy Sledge, Shir-
ley Scott, Hubert Laws, Les
McCann, Eddie Harris, History
of Rhythm Blues, plus gospel
LP's by Alfred Bolden, the
Garden State Choir and the
Mighty Clouds of Harmony.

Also, from Atco, were disks
by Dr. John the Night Tripper,
Brian Auger & the Trinity, Len
Novy, the Fireballs, Soul Sur-
vivors, Arthur Conley, Iron But-
terfly, the Soul Clan, Buffalo
Springfield, the Bee Gees, and
a collection of rock hits titled,
“The Super Groups.”

Atco is also releasing the
original London cast album of
“Hair.”

Lib.-UA Int’l Meet ]Jan. 25
—20 Int’l Licensees Attend

LOS ANGELES — Liberty/
United Artists holds its first in-
ternational sales meeting, Satur-
day (25) at the Chateau Du
Domaine, on the Riviera. The
meeting will take place follow-
ing the MIDEM conference.

Among those to attend will
be 20 licensees from Europe,
Australia, South Africa and
South America. The meeting will
be conducted by Jerry Thomas,
Liberty/ UA international sales
director. Scheduled speakers in-

clude Siegfried Loch of Liberty/
UA, Germany; Martin Davis of
Liberty/UA, England; Eddie
Adams of Liberty’s French com-
pany, and Lee Hendell, Liberty/
UA marketing director.

In addition to Thomas and
Hendell, other Liberty/UA cor-
porate officials attending the
meeting are Al Bennett, Bob
Skaff and Ted Trotman. A slide
presentation detailing the Amer-
ican company’s corporate setup
will be shown.

Cohan is the producer at the
agency. Harold Friedman is the
producer at Savage Friedman.
Ron Frangipane of Tintinnabu-
lation Inc., a veteran arranger,
composer, conductor and musi-
cian, did the music for the com-
mercial on behalf of Coke’s
new large-size bottle. The bottle
features a twist-off top and a
different design from the tradi-
tional Coke bottle.

Harold Friedman, a former
record man, turns out approxi-
mately 50 commercials a year
for Savage Friedman. “Pop
tunes and leading record artists
play an important role in the
commercials world today,’”’
Friedman said. Some of the
performers who’ve worked with
Savage Friedman in the past
have been, besides Frangipane,
Chico Hamilton, Gerry Mulli-
gan, Jimmy Fagus, and Hy
Fuchs. Savage Friedman has
also made use of music from
the music libraries of Emil
Ascher, Corelli-Jacobs, Musifex
and MHI (Dick Lafsky).

The trend is to younger mu-
sicians and songwriters, Fried-
man said, “except for musicians
like Al Caiola. You have money
in the bank when you hire
Caiola.” More than 90 per cent
of the commercials produced
by Savage Friedman use music.
“And the music is getting
younger. [t’s the same sound
heard on records. This is true
because people watching prime-
time TV today usually listen to
radio all day long, and they are
well aware of the new sounds.
You want them to identify with
the product the commercial is
selling through the music you
use.”

Musicians used by Frangi-
pane on Coke's new bottle com-
mercial include Arthur Kaplan,
Gordon Powell, Romeo Pen-
que, Walter Sear, George Ricci,
Eugene Bianco, Joseph Cinder-
ella and Joseph Marcho Jr.

R RO TR OO

TUNE SELECTED
FOR INAUGURAL

NEW YORK — “Bring Us
Together, Go Forward To-
gether,” has been selected as
the official song of President
Nixon’s inauguration by the In-
augural Ball Committee. The
song, written by Larry Gross-
man and Hal Hackady, is pub-
lished by Sunbeam Music,
Tommy Valando’s BMI affili-
ate.

Already lined up for record-
ings are Bobby Vinton (Epic),
Guy Lombardo (Capitol), Gor-
don MacRae (Capitol), and
Jackie Brunswick (Brunswick).

ST A

mut Zacharias has put together
an instrumental album of lush
string sounds playing American
rhythm & blues hits.

Miller was able to develop
the package to his liking because
the EMI-German company ac-
cepted his recommendations.
Now Odeon in Brazil has given
Miller permission to outline the
music he wants orchestra leader
Lyrio Panicali to record.

Miller will watch the Zachar-
ias LP in the U. S. to see if he’s
on the right track. He does have
an idea, however, to have the
Brazilian bandleader record a
selection of contemporary Latin
hits. In all instances the rhythm
has to have a rocking flavor.

World Market

An unusual aspect of Miller’s
new role is that a number of
the overseas licensees will also
release the LP's he requests for
the U. S. So in a sense Miller is
now creating records for a world
market,

(Continued on page 96)

ABC Revamps
Set-Up fo 4
Separate Unifs

NEW YORK — ABC Rec-
ords will operate as four com-
pletely autonomous divisions
from now on. Each division will
have complete control over its
own sales, marketing, individual
promotion and creative involve-
ment.

Individual label assigments
were announced by Larry New-
ton, president of ABC. Bud Kat-
zel, vice-president and general
manager, takes over ABC, 20th
Century-Fox, Riverside and
Westminster. The Dunhill and
Canopy labels will continue to
operate under Jay Lasker as
vice-president and general man-
ager.

Howard Stark will be in
charge as vice-president and gen-
eral manager of BluesWay, Im-

(Continued on page 10)

Decca Meeting Draws
Nationwide Distribs

NEW YORK — Decca Rec-
ords’ branch and district man-
agers from each of the com-
pany’s distributing points around
the country gathered here Tues-
day and Wednesday (14-15) for
the company’s first sales meet-
ing of 1969. Tony Martell, di-
rector of marketing, conducted
the sessions that included a re-
view of Decca’s performance in
1968, an in-depth look at the
company’s plans for the new
year, introduction of the new al-
bum, tape and singles product,
and the introduction of 11 new
phonographs to Decca’s existing
line of home entertainment prod-
ucts, along with several new

Command and
Probe Kick Off
Product for '69

NEW YORK — Joe Carlton,
vice-president and general man-
ager of the Command and
Probe labels, kicked off his
1969 program at meetings held
Jan. 5-8 at the Eden Roc Hotel,
Miami Beach. The meeting,
which introduced seven LP’s and
two singles on Command, and
one LP and four singles on
Probe, was a separate part of
the general ABC Records con-
clave being held there. ABC is
the parent company of Com-
mand and Probe.

Featured on the Command
album release are Dick Hyman,
the Ray Charles Singers, Rich-
ard Hayman, the Glenn Miller
Orchestra under the direction of
Buddy DeFranco, Digno Gar-
cia y Sus Carios, and William
Steinberg and the Pittsburgh
Symphony Orchestra.

Probe’s sole LP release “The
Mystic Number National Bank.”

On the singles end, Command
has a disk by Dick Hyman, and
a coupling culled from its “Cin-
emagic Sounds” album. Probe’s
singles entry features Guy and
David, the Mystic Number Na-
tional Bank, Bobby Dixon and
the Cascades.
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8-track cartridge players and
cassette players.

In addition to Martell, the
home office delegation included
Bill Gallagher, MCA vice-presi-
dent, Decca Division, and Jack
Loetz, Decca’s administrative
vice-president, among other com-
pany executives. Each depart-
ment head spoke about his in-
dividual area of operation and
projects for the coming year.

Highlighting the introduction
of new product was a preview of
the soundtrack from the forth-
coming Universal Pictures road
show production of “Sweet Char-
ity,” starring Shirley MacLaine
and Sammy Davis Jr. Details
of the advertising, promotion
and publicity campaign that will
accompany the release of the
soundtrack album and tapes be-
tween now and the date of the
scheduled February release were
also revealed by Martell.

The meeting was capped by
the gathering of all company
personnel at the Cheetah on
Wednesday (15), where they
were entertained by Decca’s
newest recording group, the Pep-
permint Rainbow, at a party
hosted in their honor by Decca.

Odyssey Hikes
LP List Price

NEW YORK—Odyssey Rec-
ords, Columbia’s low price clas-
sical, jazz and folk label, raised
its album list price to $2.98
from $2.49 on Monday (13).
the same day regular price CBS
Records product increased to the
$4.98, $5.98 and $6.98 levels
from $4.79, $5.79 and $6.79,
respectively. The new Odyssey
price is the first such hike for a
low price line. Other companies
that are raising their regular-
price schedule have set Satur-
day (1) as the effective date of
change.

Another label swinging to the
new price schedule is ABC Rec-
ords. The ABC hike, which goes
into effect Feb. 1, too, includes
the affiliated BluesWay, River-
side, Tangerine, Impulse, Dun-
hill, Command, Command/
Probe and 20th Century-Fox
lines.



Fields’ Promo Record

NEW YORK—IJ. M. Fields,
a retail chain with 62 stores
from Florida to New Hamp-
shire, broke all previous sales
records with its first “Million
Dollar Record Month,” which
ended Jan. 4. Sales for the 30-
day promotion hit $1,040,500.

The December sales cam-
paign was developed by Jeff
Toffler of the Fields organiza-
tion in association with Trans-
continental Music Corp. “De-
cember Is Record Month” was
the theme of the program. An
average of six tables were set
up in front of the stores sepa-
rate from the record depart-
ment. These tables were used
exclusively for specially priced

product. This included major
label merchandise in monaural,
selling at $1.57, featuring RCA,
Motown, Atlantic and Colum-
bia. Top 10 chart albums,
based on Billboard, were re-
duced to $2.88 for all $4.79 list
product. Particularly successful
were the three-record set in ster-
eo, specially created for Fields
by Premier Albums. These sold
for $1.99. A total of 77,000 of
these sets were sold.

A sales contest was set up by
TCM’s vice-president Charles
Schlang. The chain was divided
into five districts and those
store managers with the great-
est percentage of increase were
given their choice of an 8-track

Lib.-UA Will Focus
On Merchandising

LLOS ANGELES — Liberty/
United Artists Records will con-
centrate this year on creating
merchandising programs to help
move albums off retailer’s
shelves.

“There’s a great deal more
planning, more conceptualiza-
tion going on about what we
will do with our product when
it comes out,” said marketing
director Lee Mendell. This
“makes for fewer LP releases
but better LP’s.”

$-M Info Prod,
Disk Deal With
Warner-7 Ars

NEW YORK-—Warner Bros.-
7 Arts Records has concluded
a recording-production deal with
Schwaid-Merenstein Associates.
At the same time, a publishing
contract with S-W was sealed by
Warner-7 Arts Music.

In addition to publishing and
production, Bob Schwaid and
Lewis Merenstein will function
as scouts for new writers for the
company. Currently, S-M is pro-
ducing Van Morrison for the
WB-7 Arts label. Others to join
the WB-7 writers roster through
the new arrangement will be
Barry Goldberg and Charlie
Musselwhite.

S-M’s publishing arrangement
with WB is exlusive; the agree-
ment for production is non-ex-
clusive.

Mendell points to three art-
ists whose recent albums were
carefully planned: the Fifth Di-
mension, Canned Heat and Traf-
fic.

To help promote sales inter-
est in vocalist Al Wilson, Lib-
erty hired the Film Factory to
create a 16mm color film for
TV.

To provide corporate assist-
ance to East Coast-based labels
and artists, Liberty/ UA main-
tains such satellite services as
art and artist relations depart-
ments in New York.

In an environment in which
merchandising holds a major
role in the public’s awareness
of new product, Mendell feels
that the “contemporary, hip
dealer” utilizes the better dis-
plays from all companies. There
is less hesitancy at the retail
level to use displays and space
occupiers which are timely and
utilitarian, he said.

Buster

tape player for their home or
auto, and two tapes a month
for the next year.

In Florida, where 29 Fields
stores are located, George
Lewis of Transcon was in
charge of the promotion, a spe-
cial Florida district prize of an
all-expense-paid weekend at the
Fontainebleau Hotel was of-
fered.

Hand & Casey

Set Sundown,
Pub., Mgt. Arm

LOS ANGELES—IJim Hand
and Mike Casey have formed a
record label, Sundown Records,
and a publishing operation and
a management division.

Jim Hand Enterprises repre-
sents 32 professional athletes in
business ventures and invest-
ments, while Mike Casey & As-
sociates represents entertainers.

Artists on the roster include
Dean Hawley and the Crew, the
Cloud, Yellow Balloon and
Maureen Reagan, daughter of
Gov. Ronald Reagan.

The company also will guide
the off-season entertainment ca-
reers of athletes, including
Lance Alworth (San Diego
Chargers), Rick Barry (Oakland
Qaks), Daryle Lamonica (Oak-
land Raiders) and Deacon Jones
(Los Angeles Rams). Alworth,
Barry and Jones will record for
Sundown.

Working with Hand and
Casey are Jimmy O’Neill, who
hosted the “shindig” show,
Harold Batiste, independent ar-
ranger, and John Hill, who di-
rects the publishing operation.

RCA Oiling Machinery for
Stereo Single Switchover

e Continued from page 1

now more than 400,000 juke-
boxes that can play stereo rec-
ords.

David Rothfeld, division mer-
chandise manager of the Kor-
vette chain, has -also supported
a stereo singles market. “Just
as the monaural album is obso-
lete, the monaural single is ob-
solete.” He added, “A stereo
single would also help sell al-
bums. It would give a potential
album buyer a better idea of

Metropolitan Plans 6 New
Productions for 1969-1970

NEW YORK — Six new pro-
ductions are planned for the
1969-1970 Metropolitan Opera
season, including Gluck’s “Or-
feo ed Euridice,” Bellini’s “Nor-
ma,” and Weber's “Der Frei-
schuetz.” Also slated are Mus-
sorgsky’s  “Boris Godnunov,”
Wagner’s “‘Siegfried,” and the
double bill of Mascagni's “Ca-
valleria Rusticana” and Leonca-
vallo’s “Pagliacci.”

Thomas Schippers will con-
duct the double bill, with both
productions designed and direct-
ed by Franco Zeffierelli. “Caval-
leria” will feature Fiorenza Cos-
sotto, who has recorded the role
of Santuzza for Deutsche Gram-
mophon; Placido Domingo and
Anselmo Colzani. The principals
in “Pagliacci” will be Anna Mof-
fo, James McCracken, Cornell
MacNeil and Ron Bottcher.

4 N

MacNeil has recorded Tonio for
London.

“Der Freischuetz,” which has
not been offered at the Met in
40 years, will feature Gundula
Janowitz, Sandor Kona, Martti
Talvela and Edith Mathis mak-
ing her debut with the company
as Aennchen. Karl Boehm will
conduct. The production is a
gift of Mrs. John D. Rockefel-
ler Jr., who also is sponsoring
“Norma,” which will star Joan
Sutherland, Carlo Bergonzi, Ce-
sare Siepi, and Marilyn Horne,
making her Met debut as Adal-
gisa. Miss Sutherland and Miss
Horne have recorded the opera
for RCA under Bonynge.

“Seigfried,” the third of Wag-
ner’'s “Der Ring des Nibelun-
gen” directed and conducted by
Herbert von Karajan, will fea-

(Continued on page 74)

what the LP might have in it.”

Joe Martin, head of Apex-
Martin, has stated that he be-
lieved that if the stereo single
did not come along fast, there
was a possibility of the singles
disappearing entirely.

Recco, Inc., national retail
chain of 74 stores, has also
been pumping for stereo singles.
At Recco, singles now account
for 50 per cent of sales and the
firm has plans to expand its sin-
gles merchandising. Jerry R.
Smith, Recco vice-president, has
said that ‘“‘there is no question
that stereo singles would be a
plus factor for adult customers.
Smith added, “The bulk of the
business on singles is with the
teen-age customer. But in several
outlets we’re finding that adults
do become serious customers.”

Several radio spokesmen have
stated that the banning of all
monaural recordings can do
nothing but help the recording
industry, the set manufacturers
and FM stereo broadcasters.

(At press time, RCA had “no
comment” on the stereo single
development.)

Public Relations
Co. Set by Jaulus

NEW YORK — Paul Jaulus,
long-time Decca Records staff
publicist, and more recently as-
sociated with Richard Gersh As-
sociates, is going into the public
relations-publicity business on a
solo basis. His firm, Paul Jaulus
Associates, will be-based at 1650
Broadway.

Executive Turntable

Bruce Hinton named general manager of the newly formed
Amos Records, headed by Jimmy Bowen. Prior
to joining Amos, Hinton was director of sales
and promotion for the Date, Ode, Immediate and
Barnaby labels for Columbia Records. His first
assignment for Amos will be to line up a national
distributor network . . . Dick Corby set as
Eastern sales and promotion director for Audio
Fidelity Records. Corby comes to AF from
Mercury Records, where he spent the last two

HINTON
years in a&r and promotion. He will direct all
sales and promotional activities from Maine to
Florida and will report to Mort Hillman, AF’s

sales vice-president. . . . Brooke Stabler added
to the sales force of Sandler Vending Co., Min-
neapolis distributors of Wurlitzer and other coin
machines. A retired Lt. Colonel in the Air
Force, Stabler was recently with Sunderstrand
Aviation Corp. . . . Stefan Bright named divi- )
sional co-ordinator for Douglas Records. He had been studio
engineer at New York’s Studio 3 and a producer with Samalena
Productions.

STABLER

* * X

Joe Summers appointed to the newly created post of national
LP and tape sales manager for Motown Records, reporting to
firm’s director of national LP and tape sales Mel Dakroob.
Summers joins Joe Louis to form a new LP and tape sales team
under Dakroob. Summers comes to Motown after eight years
with Decca Records, most recently as branch manager in Detroit.
. . Berle Adams, executive vice-president of MCA Inc. in
charge of corporate operating divisions and activities, elected to
firm’s board of directors.
*x * *

Alfred B. Lorber joined Transcontinental Investing Corp. as
senior vice-president. In taking the newly created
post, Lorber resigned his positions as vice-
president of business affairs and administration

- of Creative Management, Ltd., and as member
L of the board of directors of its parent company,
_}t} General Artists Corp. . . . Tony Mottola, guitar-
S o ist-composer-arranger, joined the a&r staff of
Project 3 Records. He will work with Enoch

LORBER Light, head of Project 3, and in association

with Julie Klages of the a&r staff. . . . Frank Costa appointed
professional manager for Kama Sutra Music and assistant a&r
co-ordinator for Buddah Records.

X x x

Herb Gordon named national promotion manager for the
Kapp label and its subsidiaries. He joined Kapp as East Coast
promotion manager in 1964 and subsequently was appointed
regional sales and promotion manager for the
East and parts of the Midwest for the label, a
position he held until this new appointment. . . .
Howard Aronson set as New York district sales §8
manager for Capitol Records Distributing Corp. &
Aronson, who has been with Capitol for more &
than 12 years, working in the Boston and Phil-
adelphia areas, replaces Ralph Schechtman, who
resigned at the end of the year. . . . Julio Aiello
and Mort Weiner have been appointed Western
regional sales and promotion manager, and
Eastern regional sales and promotion manager,
respectively, at Metromedia Records. Both will
work with their distributors and their sales and
promotion personnel on the merchandising and
promotion of Metromedia product. Their efforts
will be co-ordinated with Fred Love, national
promotion and merchandising manager, and Pete

AIELLO

= h

hid
WEINER
Vescovo, national sales manager, in the New York office. . .
Susan Heller appointed manager and eastern casting director for
the Campbell, Silver, Cosby Corp.

* X X

Andy Badale named professional manager of Edwin H.
Morris & Co. In addition to working from the
Morris catalog, Badale will produce artists and
arrange and compose songs exclusively for the
company. . Ed Kaminsky joined Liberty
Records as national promotion director. He was
formerly branch manager at the company’s Chi-
cago branch. . . . Elliot Chaum elected a vice-
president of Capitol Records. He continues as
secretary and general counsel for the company.

BADALE
... Jim Russo named Capitol’s district promotion manager for

areas outside New York. . . . Bill Valenziano transferred from
sales to district promotion manager from Capitol in St. Louis.
* *x %

Dick Colanzi promoted to national promotion director of
Musicor Records, replacing Mitch Manning. Colanzi, who has
had close to a year’s hitch with the label, had been affiliated with
Paramount Record Manufacturing Co. in Philadelphia, and also
had been associated with Cameo-Parkway Records and with
Myers Music, also in Philadelphia. . . Charles E. Miles added

(Continued on page 96)
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Apostolic Freedom Plan Clicks

NEW YORK — Apostolic
Studios, run by four young men
here, is starting to bear fruit
under a policy of allowing its
artists under its Tenth Street
Productions wing leeway in re-
cording time and material.

The studio was started by
John Townley two years ago as
one of the first 12-track opera-
tions in the area. Townley, for-
merly a member of the Magi-
cians, a Columbia act, built the
studio to cater to musicians and
to allow greater freedom than
usually afforded by a large rec-
ord company.

He has been joined by part-

By FRED KIRBY

Weiss and Matt Hoffman. Mi-
chael Weiss is the eldest of the
four at 27. The other three are
23. Townley and Danny Weiss
are producers, while the other
two handle business and other
ends of the operation.

Offer Guidance

The producers, however, offer
guidance to performers rather
than desionate material or ar-
rangements as conventional a&r
producers might. Since the stu-
dio and the production firm are
in the same hands, as much stu-
dio time can be devoted to a
recording as is necessary. The
first session usually -is devoted

ners Michael Weiss, Danny to demonstration of the capabili-
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ties of the equipment available.

Michael Weiss explained that
the musicians actually produce
themselves, but with the advice
of Danny Weiss and Townley.
In the artist-oriented operation,
a recording is considered com-
pleted only when all parties con-
cerned, including the musicians,
are completely satisfied.

Tenth Street Productions’ first
single, “Witchi Tai To,” by
Everything Is Everything, is re-
ceiving chart action on the Van-
guard Apostolic label. The first
three albums the new label set
up through an agreement be-
tween Tenth Street Productions
and Vanguard Studios, which
are due later this month, include
an LP by Family of Apostolic.
which consists of Townley, his
ex-wife and their three-year-old
daughter. The two-record set will
list for the price of one LP.
" The other albums are by Far
Cry, a Boston group, and Boa
Constrictor and the Natural
Vine, an act by George Figgs
and Ben Syfu. The four part-
ners also have Epiphany Pub-
lishing (BMI) and Apostolic

Management.
West Coast Studio
Hoffman recently returned

from San Francisco, where the
four are partners with Peter Wes-
ton and Bob Flynn in Pacific
High Studios. Hoffman helped
set up financing for the West
Coast studio.

While artists are given greater
freedom at Apostolic than they
might receive elsewhere, the
partners realize their financial
obligations, which is a major
reason for the Vanguard tie.

Townley noted an unusual as-
pect of the Apostolic hiring pol-
ticy. The firm hires people they
feel can work in without any
specific job in mind. These em-
ployees then find the job, mean-
ing employees of Apostolic are
doing the jobs they most want
to do. An example is Sue Kelly,
who handles publicity for Apos-
tolic. Although operating with
limited financial resources, the
four men at Apostolic are dem-
onstrating that faith in musicians
can pay off commercially as well
as financially.

'Albumusical’

By Jenkins fo
Get RCA Push

- NEW YORK — An “albumu-

sical” by Gordon Jenkins, com-
missioned by Steve Lawrence
and Eydie Gorme, has been set
for a top promotional push by
RCA Records. The Jenkins'
work, “What It Was, Was Love,”
will be featured on NBC-TV's
“Kraft Music Hall” Feb. 5 as an
hour-long special.

_To coincide with the show’s
air date and the release of the
album last week, Jenkins is in
the midst of a I2-city promo-
tion tour. The junket began in
Los Angeles Monday (13) and
will wind up in Cleveland Feb. 1.

“What It Was, Was Love"

depicts in song a story of a
couple meeting, falling in love,
getting married, having children
and growing old together.

Audio Fidelity Buys
2 Publishing Firms

~ NEW YORK — Audio Fidel-
ity Records has purchased two
publishing firms, Van-Jak Mu-
sic (ASCAP) and Bates Music
(BMI). Herman
AF's president, did not disclose
the purchase price.

T OO T A AORARORAETRAROCROO

ALBUM & TAPE VENDERS
DEVELOPED BY GORWITZ

1L.OS ANGELES—David T. Gorwitz, developer of the 45 r.p.m.
record vender, is developing a tape vender and an album vending
machine.

The tape unit will dispense 4 and 8-track and cassette product,
while the LP unit will vend 2-inch LPs.

The LP vender will hold 225 albums, with 30 in storage, and
the tape vender will hold 230 tapes with 15 in storage. Both will
have 15 selections and sell for $750.

Distribution of both machines will be through Disc-O-Mat Na-
tional, Inc., which handles the 45 machine. Gorwitz has not yet
placed the three machines in the overseas market.

Product for both machines will be distributed through recently
formed Binks Distributing, a Gorwitz-owned company.

Gorwitz and Don Orsatti, Disc-O-Mat president, plan to work
with record companies to vend Hot 100, top LPs and best selling
tape product simultaneously with their release to radio stations, racks
and regular distributors.

i

D. Gimbel, .

Mirasound Opens With

4 16-Tracks,

NEW YORK — The Mira-
sound recording studio, which
opened last week at 353 West
57th  Street, will be fully
equipped with four 16-track
studios as well as complete video-
tape facilities. Three smaller
studios as well as complete video-
within the next few months. On
a trial basis, the major studio has
already been used by the Vanilla
Fudge for a Coke commercial,
by Aries Sound for a Volks-
wagen commercial, and by the
Kensington Market. This mil-
lion-dollar studio already has a
24-track console and a 24-track
Ampex unit will be delivered in
March. A feature of the con-
trol board is a monitor over-
ride system for the client pro-
ducer, with capabilities for
changing the sound with echo
and reverberation after the mu-
sic is already on tape through
a double set of controls.

All four studios will be keyed
to- the videotape: field, not only
for use by commercials pro-
ducers, but because the firm’s
president, Bob Goldman, thinks
that the next two years will see
a practical videotape CAR-
tridge system on the market.
“Several firms are now close to
marketing videotape cartridge
home television sets. I don't feel
that videotape cartridges will

Cap

Videotape

replace records any time soon,
but we want to be ready when
the field develops,” Goldman
said.

Besides studios for both vis-
ual and audio recordings, Mira-
sound will have five remix
rooms and two cutting rooms.
The mastering system is com-
puter-operated.

Studios, offices, and recep-
tionist are connected to a
closed-circuit TV system. In ad-
dition, audio or visual can be
piped to any place in the
facility.

Mirasound operated for 10
years but was inactive about a
year.

Roberta Martin
Is Dead at 63

NEW YORK-—Roberta Mar-
tin, 63, noted gospel singer,
died Jan. 13 in Chicago. Miss
Martin, recording artist for Sa-
voy Records, headed her own
music school and publishing
company in Chicago. Services
will be held Sunday (19) at the
Mount Pisgah Baptist Church in
Chicago.

“I'm Grateful,” “One Step
Away” and “God Specializes”
were her big hits on Savoy.

. Bows ‘'Yolume 11" Push

On l'he ‘Best to You’ Series

LOS ANGELES — Capitol
has initiated a two-month sec-
ond go-around on the LP pro-
motion, “Our Best to You.”
The company initiated the series
last July with 10 albums.

Artists involved in the vol-
ume two campaign are Jackie
Gleason, the Lettermen, Wayne
Newton, George Shearing,
Buck Owens, Sonny James and
Dean Martin. First volumes by
Matt Monro, Ferlin Husky and
the best of “Hawaii Calls”
round out the release.

The company also claims to
have solved the problem of
monaural inventory through a

low-price pre-pack campaign
offering 50 boxed LP’s at a
low cost per title.

According to John Jossey,
Capitol’s national sales director.
the transition from monaural
to stereo has been much
smoother than most people an-
ticipated. The strong desire on
the part of the rack and the
retailer to go to a one inven-
tory situation greatly helped the
phasing out.

The pre-pack program sold
well around the country to the
entire  distribution  structure,
thus “lessening the effect of a
monaural LP dump.”

25 Distributors To Handle GRT

LOS ANGELES—GRT Rec-
ords has lined up 25 domestic
distributors. The company’s first
product is scheduled within the

Barney Young Dies

NEW YORK — Barney
Young, music publisher who in
the early 1950’s sought to pro-
vide jukebox music operators
with a royalty-free pool of copy-
rights, passed away here Wednes-
day (15).

JANUARY 25,

next few days. General man-
ager Alan Mink and national
promotion director Marty Gold-
rod have narrowed their selec-

tion down to a few masters.
They have had a change of
mind and will not release old
Paul Revere and the Raiders
material as was previously
planned.

Overseas licensees have not
yet been assigned.
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Garrett, Tetra Widen Pub. Scopes

LOS ANGELES—Two com-
panies here, Snuff Garrett Pro-
ductions and Tetragrammaton
Records, are broadening their
music publishing activities.

Snuff Garrett’s company, re-
cently sold to Omega Equities
Corp., has added four writers to
Viva Music (BMI) to comple-
ment a staff that includes Jim-
my Griffin, Mike Gordon, Jerry
Fuller and Jerry Capehart.

New songwriters are Mark
Charron, who wrote “Woman
Helping Man” which has been
recorded by the Vogues; Paul
Byrne,, whose initial song,
“Days,” has been recorded by
Vikki Carr; and Christopher
and Mike Laurence, whose first
effort, “Mr. Memory,” has been
recorded by Gary Lewis.

Control Copyrights

Viva Music and its subsidiar-
ies control copyrights to more
than 600 songs, and reported

TODAY
Record fArtist Promotions

writers,

Contact TODAY

about a 600 per cent increase
in 1968 in gross revenues from
the previous year, which figures
to more than a $700,000 gross
for the year.

Garrett and Ed Silvers, gen-
eral manager and executive vice-
president of the Garrett com-
plex, also administer Hombre
Music, co-owned by Trini Lo-
pez, and Cinco Music, co-owned
with the Lennon Sisters.

Tetra has added three writers,
Jay Willis, Dan Sanders and
Frank Alexander, to its staff.
Don Shain, who guides Tetra’s
publishing division, plans to add
about 20 writers to three pub-
lishing firms.

Tetra, which controls copy-
rights to more than 300 songs,
also plans to get involved with
split publishing arrangements
with artists. Already set up is
Royham (ASCAP), a publish-
ing partnership between Roy
Silver, president of Campbell,
Silver, Cosby Corp., Tetra’s par-

ent company, and singer Ham-
ilton Camp.
Expansion Plan

Shain expects to expand Man-
ger Music (BMI), which cata-
logs Bill Cosby’s material, with
the addition of copyrights from
Cosby’s new record, TV and film
commitments. Material from
CSC’s contract with NBC and
a five-picture pact with Warner
Bros.-Seven Arts will go into
Ganja (ASCAP) and Peyotl
(BMI).

Tetra’s publishing objective,
said Shain, is to find new song-
writers who can perform and
performers who can write. He
said the artists will be signed to
recording contracts but not nec-
essarily with Tetragrammaton.

Involved in the contemporary
music market, Tetra is looking
for material in the country,
rhythm and blues and jazz fields
with Broadway material a pos-
sibility. Tetra recently purchased
rights to the “Great White
Hope,” a Broadway play.

NARM'’s All-Purpose

e Continued from page 1

tol Industries, there will be a
talk by Dr. Peter Goldmark,
president of CBS Laboratories.
Dr. Goldmark, the inventor of
the LP record, and the EVR
process, will discuss engineering
developments in the modern
era. This will mark the first
time NARM has availed itself
of the knowledge of a scientific
leader.
“New Sound” Panel

Another innovation will be
the panel on “The New Sound,”
moderated by Clive J. Davis,
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president of CBS Records, and
bringing together some of the
brightest producers, writers and
record executives in the indus-
try. Atlantic Records president
Ahmet Ertegun will precede
this panel with a historical sur-
vey of “The New Sound Then,”
tracing its development to the
modern period. Ertegun will also
be one of the panelists, with
Burt Bacharach, Hal David, Jac
Holzman, Jim Webb, Roy Sil-
ver, Jimmy Bowen, Roger Hall,
Don Kirshner and possibly Lee
Hazlewood. This stellar lineup
winds up the opening session
Saturday morning.

Saturday afternoon will be
devoted to person-to-person ses-
sions for the record men and
exhibits for the tape industry.
Malamud points out that this
convention emphasizes the total
recording industry but includes
much activity relevant to tape,
whereas the reverse is true of
the organization’s mid-year meet-
ing.

Sunday, March 2, will in-
clude visiting periods in the
morning and afternoon; but the
day’s highlight will be the
scholarship luncheon, hosted by
ABC Records. It was learned at
press time that 10 scholarships
will be awarded. Present will
be William Owne, NARM
scholarship advisor and secre-
tary of the University of Penn-
sylvania.

Repeating Session

Monday morning March 3,
will be devoted to a series of
seminars and workshops, each
of which will be given twice—
from 9-10:30 a.m. and from
10:30 a.m. to 12 noon. This
scheduling provides the greatest
opportunity for conventioneers
to hear 11 sessions. Included
in this series are:

(1) “Go Public or Stay Pri-
vate?—How to Be Happy Either
Way.” Chaired by NARM
counsel Earl Kinter, this will
feature an address by Mortimer
Berl, partner in J. K. Lasser &
Co., experts on mergers and ac-
quisitions.

(2) “Consumer Communica-
tions; Using the Mass Media.”
This will be chaired by Jim
Shipley of Mainline, Cleveland,
and will include the following
segments: (a) Radio Promotion,
handled by Joe Smith, vice-
president of Warner Bros.; (b)
Radio-TV and newspaper ad-
vertising, by Morris Baumstein,
advertising director for Colum-
bia Records; (¢) “In-Store Pro-
motion,” by Bill Hall, vice-

Poppy Cuts MGM Distrib
Chord—Goes Independent

NEW YORK — Poppy Rec-
ords has severed its ties with
MGM Records for distribution
and will now be distributed on
an independent basis. Poppy’s
new distribution set-up consists
of 31 local and regional outlets
carrying the line in the U. S.
Distribution deals for Canada
and England are now being
negotiated.

Manufacturing and pressing
of the Poppy product will be
handled at Columbia Custom
Pressing’s plants. All LP re-
leases will be packaged in Shoe-
wood Unipaks and Shorepaks.
Milton Glaser of New York’s
Pushpin Studios will be Poppy’s
art director.

The first Poppy release un-
der the new set-up will be a sin-
gle by Townes Van Zandt. All
disk jockey copies will have
monaural and stereo versions of
the “A” side. LP’s by Van
Zandt and the Mandrake Me-

"Teach-In’

president of Transcontinental
Music.

Other Topics

(3) “Tape Talk”—A series of
informal roundtable discussions,
each of which will be given
twice, will be held on Monday.
Included are:

(a) “Control of Returns and
Defective Product; Abuses at
All Levels Distribution.” This
will be chaired by Herb Hersh-
field of GRT; (b) “Plus Profits
in Reel to Reel and Blank
Tape.” Jules Sack of Greentree
Electronics will be chairman,;
(c) “Effective In-Store Mer-
chandising of Tapes,” Ed Walk-
er, tape manager of RCA, will
be chairman; (d) “The Credi-
bility Gap: Purchase Through
Delivery.” This will be chaired
by Roger Brown, tape man-
ager of Capitol; (¢) “Innova-
tions in Packaging,” chaired by
Earl Horowitz; and (f) “Play-
back Equipment,” chaired by
James @all, vice-president of
Lear Jet.

Another innovation will occur
Tuesday, March 4, at a work-
shop breakfast, 8-10 a.m., when
the six chairmen of the tape
talks will report. Tuesday will
also see the wrap-up of the
person-to-person exchanges and
the tape exhibits.

morial, an underground group
from Philadelphia (see Talent
page), are scheduled for release
later this month. An album by
country singer Shirl Milete is
slated for early March.

In conjunction with the la-
bel’s initial release, advertising is
planned in the major under-
ground media, and the firm’s
theme of close personal contact
will be executed through a staff
being assembled for liaison and
co-ordination with distributors
and radio outlets. Headquarters
for the label is at 212 East 30th
Street, New York.

AN R AR A COOHCT AR

GOLDENSON TO
ADDRESS LUNCH

NEW YORK — At press
time it was learned that arrange-
ments were concluded for Leon-
ard Goldenson, ABC president,
to appear as featured speaker
at NARM'’s scholarship lunch-
eon (see separate story) March
3, at the Century Plaza Hotel,
Los Angeles.

World-Wide Moves

East Warehouse

LOS ANGELES — World-
Wide Distributors has moved its
East Coast warehouse from
Newark to East Rutherford,
N. J. The warehouse, 13,000
square feet, services New York,
New Jersey and the New Eng-
land area.

Fantasy to Handle
Soul Clock Globally

OAKLAND — Soul Clock
Records, a new record label
headed by producer Ron Car-
son, will be distributed world-
wide by Fantasy/Galaxy Rec-
ords, under an agreement with
Fantasy president Saul Zaentz.
First release on the label is
“Great Day,” by the Whispers
and Fantasy.

Disney Gross Up

LOS ANGELES — Walt Dis-
ney Productions’ fiscal 1968 re-
port showed that music publish-
ing, records and merchandising
grossed $15,899,000 in 1968, up
from $13,061,000 in 1967.

Lieberson to Speak During
Confab’s Opening Session

e Continued from page 1

based sister publication, Record
Retailer.

Lieberson is world-renowned
as an authority of the global
music-record scene, and as a
scholar of all the arts. He is
eminent for his knowledge of
all facets of music—from seri-
ous to the blues—and for his
grasp of the theater, literature,
and history. He broadened the
scope of the record business
through his production activi-
ties of original cast albums,
documentaries, and spoken word
recordings. Generally, he is
recognized as an outstanding ex-
ample of the complete record
man in that his talents embrace
artist & repertoire with admin-
istrative and marketing acumen.

The session to be addressed
by Lieberson will be held dur-
ing the first morning of the
Conference, April 21.

The disclosure that Lieber-
son will address the Conference

marks the second time in as
many weeks that a leading fig-
ure in the global music-record
industry has been announced as
a participant in the inter-
national conclave.

Last week, it was announced
that Glenn E. Wallichs, presi-
dent, board chairman and chief
executive officer of Capitol In-
dustries, would serve as chair-
man of the opening session of
the Conference.

The Conference is being pro-
duced for Billboard and Record
Retailer by James O. Rice As-
sociates, specialists in executive
seminars. Coleman Finkel, ex-
ecutive vice-president of the
Rice firm, is in charge of the
International Music  Industry
Conference.

Inquiries for Conference reg-
istration information may be
addressed to International Mu-
sic Industry Conference, 300
Madison Avenue, New York,
N. Y. 10017. The telephone
number is (212) 687-5523.
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Cap. Sales Soared to
Peak in 1st 6 Mos.

LOS ANGELES—Sales vol-
ume in the first six months of
Capitol Records’ current fiscal
year reached a high.

Stanley M. Gortikov, Capitol
president, said that dollar vol-
ume of record sales in the six
months ended Dec. 31, 1968,
was more than 30 per cent
ahead of the same period a
year earlier.

Sales, earnings and per share
figures will not be available for
10 days, when Capitol Indus-
tries’ earnings report is made
public.

Gortikov attributed
factors to Capitol’'s improved
fiscal report, including new
marketing concepts, additional
sales volume traceable to
emerging artists, the Beatles’
new Apple label, distributed by
Capitol, and sales of tape
cartridges.

The new two-record album,
“The Beatles,” is selling faster
than any previous Beatles prod-
uct, said Gortikov. Sales of the
album have exceeded 2,100,-

several

000, while the Beatles’ single,
“Hey Jude,” has topped 3,773,-_
000 records. -

“While much of the sales
growth stems from the Beatles,”
said Gortikov, “the greater por-
tion of additional sales volume
is traceable to other emerging
stars.”

Glen Campbell and Mary
Hopkin have emerged as top-
selling artists. Campbell’s sales
growth has surpassed the his-
torical pattern of any previous
Capitol artist, said Gortikov.
Miss Hopkin’s single, “Those
Were the Days,” has sold
1,776,000 records.

In tape, Gortikov feels that
sales of tape cartridges this
year will triple last year’s.
“Most of the sales growth in
tape represents additional busi-
ness, rather than displacement
of LP sales,” he said. “The tape
sales stems from the automo-
tive and electronic retail mar-
kets rather than purely conven-
tional record channels.”

Peachtree Enters Distrib,
Mfg. Contract With Mercury

ATLANTA — Peachtree, a
local label established by vet-

eran talent promoter Henry
Wynn, has entered into a man-
ufacturing and distributing pact
with Mercury Record Corp.
The pact represents the fourth
the corporation has consum-
mated during the past six
months.

- The negotiation between
Wynn and Charles Fach, vice-
president in charge of recorded
product for the corporation,
was started by Sol Saffian of
Associated Booking Corp., New
York. According to Fach, an
early release is expected for

Peachtree’s initial product. First
records will be by the follow-
ing artists, all of whom are
booked by the Dick Boone
Agency: Peg-Leg Moffett, Susi
Rainey and Emory and the
Dynamics. The Dynamics’ first
side will be “It Sure Would Be
Nice.”

Peachtree a&r duties will be
handled by Bill Bell, Stax rec-
ording artist based in Mempbhis,
while the label’s sales will be
administered and promoted by
the Blue Rock marketing staff.
Abe Chayet will head the sales
effort and Boo Frazier will di-
rect promotion with the assist-
ance of Ed Crawley.

Mendes Firm Spreading to
Production, Pub. & Talent

NEW YORK — Sergio Men-
des Enterprises has expanded
into record production, music
publishing and the development
of new talent. Rodra and Berna
Music, two new firms, will pub-
lish compositions mainly by
young Brazilian writers.

Edu Lobo, composer of “Me-
morias De Martasare,” winning
song at Rio’s 1968 International
Song Festival, has been signed
to the new firms. Other young
Brazilian composers under ex-
clusive contract to the compa-

nies are Marcos Valle, Paulo
Sergio Valle, Antonio Adolfo,
Tiberio Gaspar, Egberto Gis-
monti, Nelson Motta, Dori Cay-
immi and Danillo’ Cayimmi.

Bossa Rio, a six-member
group, has joined Serrich Pro-
ductions, which also will produce
Manfredo Fest, a blind organ-
ist. A&M Records will release
product by Bossa Rio and Man-
fredo Fest. Serrich also has ex-
clusive recording and personal
service contracts with all mem-
bers of Sergio Mendes and Bra-
sil ’66, A&M artists.

A&M Gets Rights to ‘Band’

NEW YORK — A&M Rec-
ords has acquired the original
cast album rights to the off-
Broadway comedy “The Boys

ABC Revamping

e Continued from page 3

pulse, Apt and Tangerine. Joe
Carlton will operate Command
and Probe, again as vice-presi-
dent and general manager. David
Berger continues to represent all
labels as vice-president, interna-
tional division.

Each division head will pre-
pare and operate within his own
budget allotment and have com-
plete responsibility, said New-
ton.

10

in the Band.” This will be the
first time that A&M is involved
In a non-musical project in its
six years of existence.

Negotiations for the play,
which was written by Mart
Crowley, were concluded by Gil
Garfield, who will be producing
here the album for A&M. The
play concerns a party attended
by a group of homosexuals and
one heterosexual, and the com-
plications that arise.

A Los Angeles company is
now being cast, and the original
cast is set to open in a London
production Feb. 11. There will
also be a production running at
Caesar’s Palace in Las Vegas.

Cinema Films recently ac-
quired the motion picture rights.
Filming will begin here June 1.

Market Quotations

As of Closing Thursday, January 16, 1969

1968 Week’s Vol. Week's Week's Week’'s Net

NAME High Low in 100's High Low Close Change
Admiral 25 16Y2 372 19% 18% 187% -V
American Broadcasting 76%  43¥4 190 70% 66% 70% 1%
Ampex 42% 262 643 38Vs 35V4 37% H1Y
Automatic Radio 26%4 15% 139 233 22 22%3 - %
Automatic Retailer Assoc. 125 72% 134 1097 106V 1092 +1V4
Avnet 4% 20% 2919 3% 2% 3%  t1e
Canteen Corp. 34 20 221 30 29% 30 + %
Capitol Ind. 37Va 24 411 327% 29 31% +17%
CBS 60%4 43%, 605 53% 50% 53V —-2V4
Chic. Musical Inst. 38 24Vs 78 313 30% 31V -V
Columbia Pic. 45Va 2312 523 37% 35% 36Va - Va
Commonwealth—United 24V 6% 4012 23% 212 1% -7
Consolidated Elec. 47% 34 264 42% 404 42 - Va
Disney, Walt 93Va 4% 172 8ova 77 79% - Va
EMI 8Va 4Y2 758 7% 7 7Va - Va
General Electric 100% 80V4 1241 92% 90Vs NVa - %
Gulf & Western 668 387 2044 48V 46Va  46% -1V
Handleman 44% 21 296 428  40% 414 - %
Harvey Radio 332 15% 304 24% 19va  23V4 33
Kinney Services 89% 533 357 77% 74 75 —-2Va
Macke Co. 29%  16% 213 28Y2 27V 27% - %
MCA 53Va 3834 439 412 38% 40V - %
Metromedia 57V 34V, 403 48% 43Y2 48V -1
MGM 55 353% 892 42V, 37Va 40%2 - %
M 119% 81 551 105% 98% 102%% + 3
Motorola 153% 97 261 12434 120Va 122V, -V
Pickwick Int. 45 15 162 44V, A% 43% +234
RCA 55 44Y4 1663 46Y2 447 45V, —2%
Servmat 59%2 35 97 48V  46Va 48Va t+ Y
Trans Amer. 87Va 437 1001 73% 68% 73 Unchg.
Transcontinental Invest. 262 133 842 22% 202 21% t+ Va
Triangle 46 33 72 3434 33 34% - Va
20th Century-Fox 40%s  24V2 1776 34V 32V4 344 TV
Vendo 34 23% 112 30% 28% 302 +1%
Viewlex 333 14V2 168 2834 27 28 - %
Warner Bros.-7 Aris 49%  26Y8 784 47 40v2  45%2  +5%
Wourlitzer 25V, 1854 54 21% 21 21 - %
Zenith 65%2 50% 1076 55% 52V 52% 2%

As of Closing Thursday, Januvary 16, 1969
Week's Week's Week's

OVER THE COUNTER* L o @D
Data Packaging Corp. 47 39 47
Fidelitone 6 52 6
GAC 16V2 15 16
General Recorded Tape 75 66 74
ITCC 14 13 13%
Jubilee Ind. 31 30 302
Lear Jet 33V, 29%, 33V4
Lin Broadcasting 322 27Va 29V2
Merco Ent. 124 11V2 12V,
Mills Music 31 302 31
Newell 30 29 29
NMC 12 1 112
Telepro Ind. 3V 2% 2%
Tenna Corp. 33 28 32

*Qver-the-counter prices shown are “bid”’ (as opposed to “‘asked’’). Neither the
bid nor the asked prices of unlisted securities represent actual transactions.
Rather, they are a guide to the range within which these securities could have
been sold or bought at the time of compilation.

The above quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc.,, member of the New York Stock Exchange and all principal stock

exchanges.

Scepter Green-Stone Dedl

LOS ANGELES — Scepter
has signed a one-year produc-
tion deal with Charlie Green-
Brian Stone to develop four acts.
The first two artists are Con-
dello, an underground rock act
from Arizona, led by guitarist
Mike Condello and vocalist
Barry White.

Condello’s debut LP has just

Date & Slater

Production Tie

NEW YORK—Date Records
has signed independent producer
Alan Slater, vice-president of
New Beat Records, to produce
sessions of the Exiles, whose sin-
gle, “Mary on the Beach, is
slated for release late this month.

Slater and Mike Appel of New
Beat also produced “On Your
Mark Get Set Go,” planned as
the first release by Freckles, for
Koppelman and Rubin,

been released; product for
White is forthcoming. Condello
is Scepter’s first underground
act, points out West Coast di-
rector Budd Dollinger. A second
underground act from Houston
is being prepared by independ-
ent producer Chips Moman.
Moman is already associated
with Scepter through a produc-
tion deal with Memphis rhythm
and blues vocalist D. J. Thomas.

The tie-in with Green/Stone is
Scepter’s first with the local
team.

Scepter has begun searching
for local r&b product through
independent producers. The
company’s Wand label supports
Scepter’'s own blues efforts. A
recent master by Oakland vo-
calist Freddie Hughes was a
seller for the company.

Dollinger and Bert Bacharach
last week worked on the master
for Dionne Warwick’s new sin-
gle “This Girl’s in Love With
You,” culled from her “Prom-
ises, Promises” LP.

Tape Merch.
To Pop Shops

BALTIMORE — Tape Mer-
chandising Associates, distribu-
tor and rack jobber here of pre-
recorded and blank cassettes,
CARtridges and tapes, has
been purchased by Pop Shops
Inc. of New York. Herman
Finesod, president of Pop
Shops, negotiated the deal with
Robert L. Green, president and
owner of Tape Merchandising,
which supplies more than 800
retail outlets on the East Coast
and in the Midwest with not
only tape product but home-
auto playback equipment.

The firm projects sales of
$1.9 million for the first quar-
ter of 1969. Green, who will
continue as president, was with
Columbia Record Distributors
prior to starting Tape Mer-
chandising in 1965. A new sales
office of Tape Merchandising
will be opened in the Pop Shops
executive offices in New York.

Filmways Posts
Earnings Hike

LOS ANGELES—Filmways,
a publicly owned entertainment
complex expanding into the rec-
ord business, reported a 13 per
cent earnings increase during
the first quarter ended Nov. 30.

Net earnings of $568,000 or
52 cents per share, reflect the
income tax surcharge of $50,000
or 5 cents per share, for the
November 1968 quarter. This
compares to net earnings of
$501,000 or 48 cents per share,
in the preceding year on fewer
shares outstanding.

Gross revenues were $12,410,-
000 for the first quarter, com-
pared to $13,420,000 for the
corresponding period last year.
Filmways reported gross reve-
nues of $46,367,000 and earn-
ings of $1,584,000 for the fiscal
year ended August 31, 1968.

L A RO RSO

RIAA’S PEAK
GOLD AWARDS

NEW YORK — The Record
Industry Association of Amer-
ica awarded more gold records
in 1968 than in any year since
the award was initiated in 1958.
A total of 120 records—75 LP’s
and 45 singles—were certified.
In 1967, 61 albums and 34 sin-
gles were certified.

Under the RIAA’s certifica-
tion program, a single must
amass a minimum sales of one
million and an album a mini-
mum of $1 million in factory
sales to qualify.

iy

Previn Renews
With Houston

HOUSTON — Conductor
Andre Previn has accepted a
two-year contract extension with
the Houston Symphony.

Previn’s contract, which ex-
tends through the 1970-1971 sea-
son, includes a clause naming
him music director. He has
been conductor in chief, but his
new title gives him more au-
thority in selection of music and
guest conductors.

Maurice Hirsch, president of
the symphony, declined to reveal
the amount but said Previn re-
ceived a substantial increase. His
new salary probably will be in
the $50,000 category. Previn, an
RCA artist, also is principal con-
ductor of the London Symphony
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Grant Captures Coast Club
With an Upbeat Performance

LOS ANGELES—Earl Grant,
Decca artist, lit the fire for Cen-
tury Plaza patrons with a two-
hour singing, dancing, whistling.
piano and electric organ playing
performance.

However, Grant doesn’t take
any chances with his repertoire,
playing for the most part only
songs that have been made hits
by other artists. For example,
“Birth of the Blues,” “Ebb Tide,”
“The High and the Mighty,”
“Misty,” “Alfie,” “‘Fever” and
two Harry Belafonte tunes,
“Marianne” and ‘“Matilda.”

He showcased one tune. “If

Hazel Scott Puts
Bounce Back in

Oldie Tunes

NEW YORK—Pianist-singer
Hazel Scott’s opening night at
the Plaza 9 was really an es-
say in controlled nostaligia. Af-
ter a jumping opener (“Symph-
ony Sid”), she received an au-
dience request for “As Time
Goes By.” She complied and that
started it. A request for a “little
Fats Waller” resulted in “Jitter-
bug Waltz.”

Following this came an ex-
tended “On Green Dolphin
Street” — another request —
which allowed her to introduce
her strong-backing group, Milt
Hinton (bass) and Grady Tate
(drums). Tate, himself a singer
(Skye Records). had to listen to
Miss Scott do her version of his
single, “Windmills On My
Mind.”

This was the lone excursion
into the present day. “Stardust,”
a Duke Ellington medley and
“When the World Was Young”
filled out the program. It was
jazz-cocktail music of high cali-
ber — bouncing, melodic, and
safe. IAN DOVE

Shani Wallis in
Flock of Dates

NEW YORK — Kapp Rec-
ords’ Shani Wallis Kkicks off a
schedule of personal appear-
ances and TV dates with the
“Jonathan Winters Show™ on
NBC Wednesday (22). Follow-
ing this, Miss Wallis begins a
10 day engagement at the Shore-
ham Hotel, Washington, Tues-
day (28). On Feb. 17, she begins
a one-week engagement at the
Paradise Hotel, Nassau, which
will be followed with a one-
nighter at the Deauville Hotel,
Miami Beach (Feb. 27). She
then goes into rehearsal, March
3-12, for the “Red Skelton TV
Show,” whick airs on CBS
March 25. During this period,
commencing March 11, she'll fill
a three-week date at the Century
Plaza, Los Angeles.

Her current Kapp album is
“As Long as He Needs Me.”

Green Updates
Comedy Book

NEW YORK — Stanley
Green, historian of the musical
theater, has updated his 1960
publication *“The World of
Musical Comedy™ to include
material on such long-running
productions as “Fiddler on the
Roof,” “Man of La Mancha,”
“Cabaret,” and their respective
authors. He's also expanded the

(Continued on page 96)

I Only Had Time,” the latest ef-
fort on Decca.

The artist built up a quick
rapport with the audience, get-
ting the listeners to sing along
and clap along with his more
swinging numbers as he alter-
nated on the piano and organ
or both at the same time.

Three sidemen kept the music
moving: brother Bill Grant,
drums; Herb Mickman, bass,
and Hank Swan, guitar. Al Pel-
legrini’s house orchestra filled
in well, BRUCE WEBER

ANITA KERR, recently signed with
Dot Records, visits Dot's Mills
Brothers at their Cocoanut Grove,
in California, opening.

Mandrake Memorial Makes
Unified Program a Swinger

NEW YORK — Mandrake
Memorial proved an unusual
Electric Circus act on Jan. 9,
offering music to listen to rather
than to dance to, but the high
quality of the Poppy Records
quartet carried it off.

This unique Philadelphia group
performs continuous sets with
transition music tying one song
with the next. This format leaves
no room for applause until the
set is over, but the unified ef-
fect makes for a superior pres-
entation.

Most of the transitions were
handled by Michael Kac on key-
boards and Craig Anderton on
modulator and both know how
to get the most out of their in-
struments. Anderton also per-
formed well at lead guitar. Kac
shared vocals with bass guitar-
ist Randy Monaco. Completing
the unit was J. Kevin Lally, a

Signings

Andy Kim, Steed Records art-
ist. has signed with Creative Man-
agement Associates. . . . Bob
Newkirk to Philips Records. He
will debut with “When I Was a
Child.”. . . Morning Sun to VMC
Records. . . . Electric Storybook
will be represented by Rex Dever-
eaux’s Entertainment Corp. of
America. . Galaxies IV to
Irv Spice’s Mohawk label. . .
Yoel Dan, Isracli singer, has
been signed to Chartwell Artists
for representation. . . . The Fan-
tasies, Los Angeles group, to Whiz
Records. . . . Pianist Ronnie Kole
to Jewel/Paula’s new Mor Music.

. Keith Ferguson has signed
for personal management with
Simas Talent Corp. . . . Esther
Tohbi and Euphoria to Jerry
Ross’ Heritage label.

Donte’s Newest

Jazz Showcase

[.LOS ANGELES — Donte's
is developing as jazz's new
exposure club. The North Holly-
wood location has booked the
Oliver Nelson scptet Jan. 31-
Feb. 1. The group, consisting
of Tom Scott. Freddie Hill,
Frank Strozier and John Guerin,
is slated for a State Department
tour of Africa following the
booking.

Donte’s recently presented the
new Willie Ruff quintet with
vocalist Nate Pruitt. Ruff is the
French horn player who former-
ly worked with bassist Dwike
Mitchell. New bands making
their bows in the room have
included Dick Grove, featuring
Pete Jolly, and Paul Hubinon.
featuring Irene Kral and Don
Rader.

Established acts new to the
room have included Bolc Sete
and Gabor Szabo.
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solo drummer.

Monaco’s top vocals included
“Dark Lady” from Mandrake
Memorial’s  first album. and
“Snake Charmer” and “Witness
the End/Celebration™ from their
next on Poppy. The last was pre-
ceded by Kac’s capable harpsi-
chord performance of Dominico
Scarlatti’s “Sonata in C.” The
group's powerful closing num-
ber was “12th Brigade,” which
had a martial beat. “Smoke-
screen” offered an example of
the group's changing dynamics
from soft to loud and fast to
slow. A unified program may
be novel today, but Mandrake
Memorial demonstrated that mu-
sicianship and pace could make
it work. FRED KIRBY

King, Winter, Reid
Hot Triple Play

NEW YORK — Three dy-
namic personalities, B. B. King.
Johnny Winter and Terry Reid,
produced an exciting concert in
the first of four weekend shows
at Fillmore East Jan. 10. Each
performer is different in de-
livery, but all three were first-
rate.

Much of the attention cen-
tered on Winter, whose three-
man group bears his last name.
The gutsy blues guitarist from
Texas created quite a stir at
Fillmore East recently when
jamming with Al Kooper and
Mike Bloomfield. He continued
this impression in jams at Steve
Paul’s Scene and in his first
regular Fillmore East stint Jan.
10. The trio returns to the East
Village theater Feb. 14-15 with
the Jeff Beck Group and Small
Faces.

From the minute Winter laced
into “Help Me Baby” to open
his set, it was evideni that he
is one of the most distinctive
talents of the day. His gravel
voice contributed to his country
blues cffect as does his excep-
tional guitar work. He also han-
dled harmonica on one number.
His guitar playing drew wave
upon wave of applause, inviting
his big rhythm encore, “Mama,
Talk to Your Daughter.”” He
was ably supported by drummer
John Turner and bass guitarist
Tomy Shannon. The reported
hot bidding for his services
should result in one of the fat-

Campus

Dates |

Richie Havens, Verve/Forccast
artist, plays Queens (N. Y.) Col-
lege on Feb. 7; Franklin Pierce
College of Rindge., N. H., on
Feb. 9; Worcester State College.
Feb. 10; University of Massa-
chusetts, Feb. 15; and Newton
College of Boston, Feb. 22.

Gary Puckett and the Union Gap
of Columbia Records perform at
Castleton (Vt.) College, Feb. 6:
Wisconsin  State  University at
Stevens Point. Feb. 16; Mt. Pleas-

Top Names for
Opera Benefit

NEW YORK—Top classical
recording talent will participate
in a benefit for the Metropoli-
tan Opera Benevolent Fund and
Retirement Fund at the Met on
Feb. 15. The program will con-
sist of scenes from Puccini’s
“Madama Butterfly™ and Verdi's
“Don Carlo™ and assorted arias
and ensembles.

Participants will include so-
pranos Martina Arroyo, Mont-
serrat Caballe, Reri Grist, Eve-
lyn Lear, Pilar Lorengar, Anna
Moffo. Birgit Nilsson. Leontyne
Price, Raina Kabaiwanska and
Gabriella Tucci; tenors Placido
Domingo. Nicolai Gedda and
Jon Vickers; mezzo-sopranos
Grace Bumbry and Nedda Ca-
sei; baritones Frank Guarrera,
Tom Krause. Sherrill Milnes.
Thomas Stewart, Clifford Har-
vuot and Theodore Uppman;
and basses Cesare Siepi and
John Macurdy. Karl Boehm,
Zubin Mehta. Fausto Cleva.
Kurt Adler and George Schick
will conduct.

ant (Mich) College. Feb. 21:
Northern Illinois University, Feb.
22; Hendrix College of Conway,
Ark.. March 5: Clemson Univer-
sity, March 6; Northwestern Col-
lege of Nachitoches, La.. March
18; Frederick (Md.) Community
College, April 15: University of
Maryland, April 16: and Trenton
(N. J.) State College, May [5.

MGM's Orpheus plays North
Adams (Mass.) State College on
Jan. 31.

Verve's Odetta appears at the
University of Dayton on Wednes-
day (22). Other January dates are
Mankato (Minn.) State College
(28); Bemidji (Minn.) State Col-
lege (29); University of Minnesota
(30); and Wisconsin State Univer-
sity at Eau Claire (31). She also
is slated for Moorhead (Minn.)
State College on Feb. I.

Columbia’s Tim Hardin per-
forms at Santa Monica City Col-
lege on Tuesday (21).

Fred Weintraub’s Coffee House
Circuit dates include the Crow-
Cree at Fairleigh Dickinson Uni-
versity, Feb. 10-15; Penn & Wheel-
cr, Southern Illinois University,
Feb. 3-8; and Montreal, at Mount
Union College of Alliance, Ohio.
the week of Feb. 4.

ENLARGEMENTS

test record deals in recent years.

Winter's exciting performance
would be a tough act to follow
for anything short of a great
artist, but B. B. King is a great
artist. And the headliner scored
one of the big triumphs of his
rich career, drawing one of Fill-
more East’s rare spontaneous
standing ovations.

His familiar opening “Every
Day I Have the Blues” opened
on an uptempo note, but the
BluesWay artist soon settled into
his blues groove with “How Blue
Can You Get.” In this number
and other slow blues, King
opened with a long instrumental
section and Lucille, his famous
guitar, was stunning as King

(Continued on page 12)
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Talent

Winter: Spanners of the Gap

LOS ANGELES — Paul Win-
ter and his Contemporary Con-
sort is a sextet trying to bridge
the classics and jazz. The mar-
ket is ripe, believes the group's
manager. Billy James, because
“of the expanding heads of the
audience.”

The group recently signed
with A&M Records, which will
release its debut LP which re-
flects the blending of both mu-
sic. Involved are compositions
by Bartok, Joni Mitchell, orig-
inals by pianist Warren Bern-
hardt plus a goodly supply of
jazz improvisations.

By ELIOT TIEGEL

The group performs material
by the Beatles, Pete Seeger, Villa
Lobos, Bill Evans. Dizzy Gil-
lespie, Bartok, Charles lves.
Dave Brubeck and Judy Collins
on the same college concert bill.

The presentation is based on
the philosophy that music from
many sources can be presented
before large audiences today be-
cause of the expanded musical
attitudes of young people.

Winter gained fame seven
years ago for his jazz work
during the early stages of the
Brazilian bossa nova invasion.
During his association with Co-

WATCH FOR

The First Standard Born
In 1969

“I'M GONNA
- MAKEYOU
LOVE ME”

Recorded by The Supremes & Temptations

Published by
MRC MUSIG,INC.

110 W. 57th St.
N.Y, N.Y. 19019
Tel: (212) 765-2563

6922 Hollywood Blvd.
Hollywood, Caiif. 90028
Tel: (213) 469-3937

Bob Reno / Al Peckover / Donny Marchand / Don Williams

lumbia, his first record com-
pany, he recorded six LP's.
There have been attempts to
blend jazz with classical compo-
sition, with the Modern Jazz
Quartet, a leading exponent of
what was known as the “Third
Stream.” Winter’s group differs
from other, its manager believes,
hecause the group doesn’t at-
tempt to blend jazz with the
classics. Instead, it strives to
bridge the chasm between the
two forms. In doing this, heavy
emphasis is placed on folk mu-
sic, which often is blues-oriented.
Last November the Consort
performed a 15-minute Winter
composition, “Experience for
Concert and Orchestra™ with
the Springfield Symphony. The
group’s instrumentation includes
Winter's alto sax, cello, guitar,
percussion, alto and bpass flute,
English horn and bass fiddle.

NICK VENET, right, gets set for a
major push on, left to right, Terry
Cashman, Tommy West and Gene
Pistiili at the Museum of Modern
Art in New York. Venet is produc-
ing the trio’s recording on the
Capitol label.

DEXTER'S SCRAPBOOK

By DAVE DEXTER JR.

Over a period of 35 years he
has made hundreds of records.

He will be 61 years old on
March 31. And even today he
rates as one of the all-time great-
est musicians this nation has
produced.

We refer to the affable Ken-
neth Norville, who as Red Nor-
vo probably has done more to
popularize the xylophone and vi-
braphone than any other musi-
cian.

Norvo is in the news this
week for a tragic. shocking rea-
son: his hearing is so impaired
that he is fighting deafness.

“I suffered a mastoid condi-
tion in Illinois when I was a
youngster,” he said, “and my
inner ear was left with lesions.
Down through the years the con-
dition worsened. Then one hor-
rible night last March in Palm
Springs [ suddenly went com-
pletely deaf. T just couldn’t hear
any sounds at all, not even a
telephone dial tone.”

Norvo, whose first big job as
a pro was with the illustrious
Paul Whiteman Orchestra in the
early 1930's, retired to his home
in Santa Monica and. in mid-
June. underwent an operation
which he hopes will restore his
hearing completely. “But it will
be this month before I know if
the surgery was entirely success-
ful,” he said a few days ago after
returning from a trip to London
and Europe.

Good-natured.  gentlemanly.
Norvo is brightly philosophic
about the condition. He smiles
and taps his forehead and vol-
unteers that he began to hear
strange sounds between his eyes.
Sometimes he hears birds twit-
tering.

“I'm told that all those crazy
sounds are part of the healing
process,” he said. 'l suppose I
should be thankful that I haven't

Avalon Ballroom Steps Out
Again—Will Reopen Jan. 24

SAN FRANCISCO — The
Avalon Ballroom which closed
Dec. 9, reopens Friday (24) un-
der new management. The two
managers. Bob Simmons and
Gary Scanton. were former em-
ployees of Family Dog Produc-
tions, which operated the dance
hall until losing its dance permit
because neighbors complained of
noise.

On the first bill is the Grateful
Dead. Sons of Champlin and
Initial Shock. The Avalon will
operate five nights a week with
Fridav. Saturday and Sunday
featuring a format of three ma-
jor bands and a Wednesday
night audition similar to Bill

Graham's Tuesday night Fill-
more West  shows. Weekend
prices will be $3.50 and 33. and
S1 during the week.

Simmons and Scanlon initiai-
ly will operate on the dance per-
mit of John Whooley. their land-
lord who leased the building
from the Scottish Rites Temple
Assn.

Simmons and Scanlon expect
to be issued their own dance
permit and then will sublease
the building from Whooley.

They are also negotiating with
KPFK-FM in Berkeley to

broadcast live from the dance
hall on Sundays.

HEE T O OO RO g

RALPHS OFFERS STOCK OF
TAPE, PHONO GROCERIES

LOS ANGELES

Ralphs Grocery Co.. S5-store chain of markets

in Southern California. is using tape players. recorders and phono-

graphs as a premium promotion.

The grocery company is offering Raleigh-labeled equipment
manufactured n Japan as part of a three-month promotion-mer-
chandising campaign. It's the first time Ralphs has used hardware
cquipment as a marketing-sales tool.

The budget fine has ahout 20 different products, including a
cassette tape recorder for $31.9%, a tape recorder for S8.95, a
radio/ phonograph for $18.88 and a six-transistor radio for $2.99.

Raiphs included the premium offering in its advertising schedule
to more than 125 metropolitan and community newspapers. said
Ed Phillips. Ralphs advertising executive. The full-page ads included
photos and copy promoting the hardware equipment among copy
on produce. meat and canned goods sales.

FHNE OO O O O OO A A e
JANUARY 25, 1969, BILLBOARD

done any drinking for 15 years.”

Norvo is one of the few men
we know who has never made
an enemy. who has never had a
bad word for anyone, in all his
years in the profession. The
strongest criticism we've ever
heard him make is about a Brit-
ish drummer he worked with re-
cently who thought that “timer”
was an American magazine. In
recent months he has been any-
thing but prominent. Much of his
time was spent working in Las
Vegas. Norvo has never em-
ployed a publicist, so his activ-
ities with his fine jazz trio have
largely gone unreported.

But after he quit the White-
man troupe, and married the
band’s singer, Mildred Bailey.
Norvo led one of the greatest
of all swing orchestras during the
golden era of the hig bands.
John Hammond. George T.
Simon, George Avakian and
many another writer-critic of
that glamorous 1935-'45 period
even now regard the Norvo-
Bailey ensemble with Eddie Sau-
ter's sophisticated charts as one
of the four or five all-time finest.

Following the band’s demise.
the gifted Norvo went on to
make memorable disks with Ben-
ny Goodman and the Woody
Herman herd in the 1940's. Just
hefore Christmas in 1951, Miss
Bailey died. and Red later mar-
ried Eve Rogers. the sister of
trumpeter and band leader
Shorty Rogers. They have made
their home in Santa Monica the
last two decades.

Norvo has no complaints. He
said he has enjoved a good life,
and having never suffered any
previous serious physical ail-
ments. He faces additional sur-
gery in the near future.

" A hearing aid can’t help me.”
he said. “But with more surgery
I may wind up with a completely
reconstructed ear that will func-
tion cven better than the old
one.”

His hearing varies from 10 per
cent these days to. possibly, 60
per cent efficiency. But that. he
declared. 1s a lot better than last
March when he couldn’t hear a
train whistle.

“Now that I know what it is
to be deaf.” he said. "I appre-
ciate everything so much more
than [ did. Not just music. but
conversation, the radio. the
voices of children out in the
streets—everything.”

Hot Triple Play

® Continued from page 11

again demonstrated that there is
no better bluesman around. An-
other top-notch King standard
was his encore “Sweet Little
Angel.”

He clearlv crowned the eve-
ning with the backing of Sonny
Freeman and his blues band.

The program began with the
dynamic Terry Reid, and his
vouthful good nature easily over-
came technical problems. The
Epic artist. plaving his first Fill-
more East gig. screams and wails
a song effectively

Although his  set nciuded
many uptempo numbers. he hit
his stride with the biues. Rar
Charles’ “I've Got News for
You." This number nad some
of his best solo guitar work and
also featured his fine back-up
organist Peter Shelley. Drummer
Keith Webb also was  strong
throughout. His familiar versions
of “Summertime Blues™ and the
extended “Season of the Witch”
also were standouts. The latter
closed his stint on a high level.

FRED KIRBY



Sl A oD T o B8
UBERYY ALCOROS
A

co-producer. mare gordon | o PRODTICED BY JOHNNY RIVERS




ADVERTISEMENT

LEISURE
TIME
TIPS

by: Larry Finley

The news printed on page one of
BILLBOARD fast week stating that
1,300.000 continuous loop cartridge
players were sold during 1968 has
added a new impetus to this

business.

The fact that this information was
compiled by the United States De-
partment of Commeice together with
Jack Waymen, Staif Vice-President
of the Electronic Industry Associa-
tion’s Consumer Clectromc Division,
added a stabiiity which is proof-
positive that the Stereo Tape Car-
tridge Industry is here—and here

to stay!

The fast mushrooming growth of this
industry, which has been evidenced
by the impressive gains made during
1968, creates the opinion in many
industry leaders’ minds that the year
1969 will result in at least double
or more the amount of sets dur-
ing 1968.

It has long been a question as to
how many Tape Cartridges are pur-
chased annually by the owners of
the Stereo Tape Deck. It is the
writer's opinion that each set owner
purchases at least ten cartridges
per year, which would mean that
based on 1968 figures there will be
in excess of one hundred million
cartridges sold. This assumption is
made basically on 1968 figures and
when one adds the number of sets
sold in previous years, one can
readily see how conservative this
figure is and what a giant industry

we have with Stereo Tape Cartridges.

North American Leisure Corporation
is helping to meet the demand by
offering to its distributors imme-
diate delivery on 34 different labels,
as well as making available for the
first time, a series of twin-paks with
many of the nation's top recording
artists, to retail at a suggested

retail list price of $6.95.

Distributors are invited to contact
NAL by phone by calling (212) 265-
3340 collect, or take advantage of
our free incoming WATS line by
calling (800) 221-7270.

Tape CARtridge

Tape Sales Up Cassette Show-Topper

In S. Africa

JOHANNESBURG — The
sales of cassettes and track ster-
co cartridges are increasing in
South Africa. Although the proj-
ect is scarcely out of its infancy.
it is estimated that by 1978 the
sales of cassettes will reach $5
million a vear. Also. all the lo-
cal  record companies  are
equipped to move into the 8-
track field. To date. however,
Teal Record Co. has been issu-
ing the greatest variety of stereo-
¥ cartridge labels.

Ampex Buildings
To Cost 8.2 Mil.

LLOS ANGELES — Ampex
has disclosed plans for an $8.2
million building program at its
Redwood City headquarters.

The construction program in-
cludes a 54.000-foot magnetic
tape laboratory for research and
developement, a 100,000-square-
foot  corporate  headquarters
building and a 25,000-square-
foot administration center for
the instrumentation division. The
project will be completed in
1971.

In addition, a new 32,000-
square-foot  financial-computer
center will be completed this
month.

Ampex now occupies 22 build-
ings in Redwood City totaling
794,000 square feet. Personnel
numbers 3,200.

By EARL PAIGE

CHICAGO—Cassctte was the magic word here last week among home  clectronics manu-
facturers and importers at the Chicago Housewares Show. A record number of units were on display
and several companies introduced new models. Aiwa unveiled its combination 8-track. 4-track

and cassette auto player. The
unit features a single siot with
an automatic cassette shut-off.
According to Robert Stein. sales
promotions manager of Selection
International Co., the model will
be availuble sometime during
April. The price has not been
released yet.

Meanwhile, Crown has en-
tered the car stereo field with
its Musicruiser CSC 1000. With
a suggested list of $99.95. the
car-boat stereo cassette player
loads from the front and in-
cludes a pause lever.

Unit March 1

Arthur Fulmer Co. plans to
have a cassette car unit out
March 1. According to Troy
Miller. the unit is being manu-
factured by Star Manufacturing
Co. of Japan, and will be in the
$109 to $119 category. The slot
features a dust cover and cas-
settes  will automatically push
out when finished playing. A
microphone is included.

Panasonic introduced a new
line of cassette player-recorders.
all under $100, while Concord’s
newest product is portable cas-
sette tape recorder, model F101.
The unit weighs less than three
pounds and includes carrying
case and remote microphone.
Its suggested list is $99.50.

Several executives of the
show believed that unless more
and lower priced prerecorded

(Continued on page 18)

Spar Releases
Keyed to Hits

NASHVILLE—Spar Records, a disk and tape CARtridge

label based here, has launched a cartridge program keyed to
the current top 12 pop and country singles. Every six weeks,
Spar will release two budget-priced cartridges containing the
hottest singles, each in its respective field, waxed by an unnamed
Spar recording group. “Because there is a time lapse.” said a

14

Spar spokesman, “between the
issuance of a single and the al-
bum based on that single. and
because budget records of hit
product by artists other than the
original have always sold well.
we've launched this program on
a national basis.

Aimed primarily at racks, but
also handled by traditional tape
cartridge distributors. Spar’s hit
package underwent about one
month of test marketing in the
South before the national plan
was released. “"We already have
12 distributors. the spokesman
said, "and we're only looking
for eight more.”

Each cartridge wili be con-
secutively numbered by volume.
Title for the pop hits package
is "The Now Generation. To-
day's Hits Today.” while the
country tape is entitled “Nash-
ville Country Jamboree Sings
Today's Country Hits.”  Sug-
gested retail price is $3.99. “We
don’t belicve that a new release
will obsolete an older qartridge.
the spokesman said. adding that
the company felt that cach car-
tridge has about a ninc-month
shelf life.

One of the features of the
program is Spar’s 00 per cent
return policy. "We don’t want
cartridges to sit on a dealer’s
shelf. We rather give him less
than the number he asks for.”

(Continued on page 18)

Cap Bowing New
Cassette Unit

LOS ANGELES — Capitol
bows its newest cassette unit this
month, a recorder “player called
the KR 156. With this model.
Capitol Special Products hard-
ware line consists of five models.

All the equipment carries the
Capitol logo. although it is man-
ufactured by outside supplicers.

Capitol’s tape players are sold
through tape wholesalers. dis-
tributors and rack jobbers and
subdistributors for the automo-
tive and photo trades.

Bell & Howell
Adds ‘Swing It’

CHICAGO—The "Swing-It.”
a battery-operated cassette port-
able player. has been added to
the cassette plavback line of
Bell & Howell. The unit. to re-
tail at $39.95. will be available
in January. according to tape
products  division  consumer
products manager George Sim-
kowski.

Features of the unit. Model
299, include simulated leather
carrying case. AC adaptor, ear-
phone and a cassette by the
Beatitudes.

NORELCO'S AUTOMOBILE cassette player s now in production.
Powered by the car's 12-volt battery, the letterbox-feed player-only
automatically shuts off and is ejected at the end of a side of pre-
recorded music. Without speakers., model 2602 carries a suggested
list of under $120.

Sterco-Tape Dept.
Expanded by Lib.

By ELIOT TIEGEL

LOS ANGELES—The growth of the cartridge market has
prompted the expansion of Liberty’s Stereo-Tape department.

With the hiring of Charlie Bratnober as national sales manager
and the shifting of Wally Peters out of that slot and into product
development. the two-year old tape department is now being staffed
with its own management team to meet the challenges of contem-
porary marketing.

“Tape is no longer the stepchild of the record industry.” em-
phasizes Liberty Stero-Tape's general manager Earl Horowitz. Horo-
witz feels the department is headed toward hiring its own tape
sales specialists. Bratnober, formerly with Capitol Records 12 years.
is developing sales and marketing concepts for the company's field
sales force which sells cartridges along with record product through
Liberty’s own company branches and distributorships.

This is the first effort by thc tape king to control its own
merchandising and sales programs.

Among the goals of the department. according to Horowitz, are
stronger ties to subdistributors who handle such non-music areas
as the automotive trade. and the development of new packaging
for 4-track. 8-track and cassettes. which are all duplicated by
Liberty Tape Duplicating in Omaha.

Horowitz believes Liberty must begin analvzing auto accounts to
lcarn how they may be best serviced. Tape subdistributors have
been “extremely co-operative in fighting for tape space in stores.”
he said.

Horowitz wants to convince more racks that they must convert
and revise their displays to types which allow for free handling
of the product. There has to be new thinking about packaging
about holders which are larger and allow more room for artwork.
This would necessitate the development of larger Jisplays. "It tape
accounts for 25 per cent of the business. we should have that
much space in the stores.” according 1o Horowitz. “Most merchants
don’t want to do it because they're record-oriented. The White
Front chain, has done a good job of creating separate tape bars
which emphasize cartridges. The glass display rack was a regres-
sion: it has to be overcome.”

Wally Peters’ new responsibility in the new position of product
manager. ¢nables the development and scheduling of all new prod-
uct. the co-ordination of merchandising aids in conjunction with the
company’'s corporate  merchandising department and the mainte-
nance of liaison between the duplicating plant and the inventory
control/order processing desk in Hollvwood.
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VALENTINE
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YOUR ONE SOURCE FOR ALL

CARTRIDGE ACCESSORIES

Channel Marketing has on hand ALL
the hot tape cartridge accessories. We
make them, stock them, merchandise
them. We supply them when you want
them—instantly.

Head Cleaners — Player Maintenance
Kits — Dust Covers — Demagnetizers —
BEST Test Cartridges — Tape Storage Chan-
nels — Cartridge Cleaners —Accessory
QUALITY « PRICE Burglar Alarms — Loaded Blanks.
SERVICE

CHANNEL MARKETING, INC.
342 MADISON AVE., NEW YORK, N.Y. 10017
TEL.: (212) 682-2848

Audiopak: Triple-Threat” Cassette.

It’s available
three ditferent ways:

Pre-loaded
with tape,

Pre-loaded
with 22 ' leader.

3

Partially

assembled. oo

Audiopak -

TAPE CARTRIDGE

Y. 10017

Audso Devices. Inc., 235 E.42 St

IC

Tape CARtridge

Record Rack Into Tape Mart

By BRUCE WEBER

LOS ANGELES—Sammy Ricklin and Ed Mason, owners of Record Rack Service, a major
one-stop and rack-jobbing operation here, are moving into the cartridge player market with a line of
8-track portable and home units. Tojo Radio Co. of Japan will manufacture five models for

Cassette Equipment
Top Seller at Gauss

Ricklin and Mason’s Belair Co.,
with an initial shipment already
out to Belair's 30 distributors
across the U. S.

Belair’s first 8-track player
line includes a stereo portable
(model CH 313) for $49.95; a
$79.95 portable stereo player
(model CH 394); a stereo port-
able (model CH 400) for $99.95;
a stereo portable with AM/FM
radio (model CH 401) re-
tailing at $119.95; and a stereo
home unit (model CH 661) with
AM/FM radio and multiplex for
$239.95.

In June, Belair will introduce
six additional home and portable
8-track units and at least two
cassette players, reports Rod
Pierce, Belair vice-president and
marketing director.

Belair (through Tojo) will con-
tinue to manufacturer RCA’s
portable 8-track player, but will
not produce any other player in
the Belair line for RCA.

To concentrate on the U. S.
and Canadian markets, Tojo has
formed Tojo Radio Co. of Amer-
ica as liaison company between
Belair, which has manufacturing
and distribution rights in the
U. S. and Canada, and the
parent company in Japan. Mit-
suo Fukyaa is general manager
of Tojo’s operation here.

Additional Distribs

With an international manu-
facturing-distribution operation
on the drawing board, Belair

(Continued on page 18)

LOS ANGELES — Demands
for cassette duplicating equip-
ment now exceed the other car-
tridge configurations for Gauss
Electrophysics, manufacturers of
high speed duplicating systems.

Bill Cara, general manager
of the MCA subsidiary, reports
that backlogged orders exceed
the total number of machines the
company shipped to clients last
year. American companies now
account for 50 per cent of
Gauss’ clients.

Cara feels domestic requests
for cassette equipment are based
on the growing belief that the
cassette system has a strong
future. Gauss’ basic cassette sys-
tem involves one master dupli-
cator and one slave, with the
equipment costing $22,000. An
average system involves 10
slaves. Gauss has found great
interest in its accessory item,
the model 1260 endless tape loop
bin, which hooks into the master
duplicator and links the master
tape in its own continuous loop.
This allows the master tape to
keep running without any time
lost in rewinding and restarting
the equipment.

Gauss’ loop bin system works

on a horizontal flow of tape
instead of the wvertical system
used by other manufacturers. A
horizontal flow allows for eas-
ier movement of tape and less
flutter, Cara claims. And the
tape layers do not rub against
each other.

The cassette master repro-
ducer spins at 240 inches per
second (i.p.s.) while the slave
spins at 60 i.p.s. The speed ratio
for both 4 and 8-track duplica-
tion is 240 i.p.s. on the master
tape to 120 ip.s. for the copy
tape.

Gauss’ overseas clients in-
clude EMI and University Re-
cording in London, Philips of
Holland, RCA Italiana, Hitachi-

Maxell, TDK Electronics and
Toyko Rafei in Japan and
Compo in Canada. Domestic

clients include Capitol, Decca,
American Sound in Detroir,
United Controls Data in El
Monte, Calif., and Audio Phys-
ics, Van Nuys, Calif.

when answering ads . . .
Say You Saw It in
Billboard

The New Excitement from Crown

16

RUISIE

And, exciting it is! Crown's entry
into the 1969 auto stereo cassette
sweepstakes is a winner. It's
Crown’s own, original design front
load stereo cassette player featur-
ing classic simplicity and a high
horsepower output rating of over
20 watts. It also features a unique
stop and play position so you can
stop the playing without ejecting
the cassette. You also hear more of

R
A\

what's on the tape with the Musi
cruiser because of its super narrow
head gap. And, distortion is almost
non-existent. Compact and trim,
only 215" front depth, with simpli-
fied touch button controls that give
an extra measure of safety, too.
The driver's eyes never have to
leave the road! It fits every car,
plays any cassette cartridge and
will sell for less than $100.00!

SHUVYNDY

. For details, call or write Chuck
Hancock, National Sales Manager, 755 Folsom Street, San Fran-

Dealerships open in selected areas

cisco 94107; Telephone (415) 781-

3030.
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New Tape CARtridge Releases

AMPEX

ABC

GRAFFITI; (8) M8663
AUDIO SPECTRUM (See pg. 4)

Audio Spectrum
101 STRINGS—Million Sellers of the 50's;
(4) E45037

Bell

SMOKE STACK LIGHTENING—Off the Wall;
(8) M86026

THE BOX TOPS Nomstop; (4; X46023

Coliseum
THE TOUCH; (8) M93804

Command
PITTSBURGH SYMP. ORCH.—My Fair Llady-
The Sound of Music; (8) M81104)

Contemporary

KESSEL/MANNE/BROWN—The Poll Winners
Exploring the Scene; (8) M87581

ANDRE PREVIN Plays Harold Arlen; (8)
M87586

Deram
10 YEARS AFTER—Stonedhenge; (8) M77821,
(4) X77421

DGG
MAHLER: SYMPHONY NO. 1 IN D MAJOR—
The Titan; (8) M89331

Dot

BONNIE GUITAR-Leaves Are the Tears of
Autumn; (8) M85892

NANCY PRIDDY—You've Come This Way
Before; (8) MB85893

HANK THOMPSON—On Tap, In the Can, Or
In the Bottle; (8) M85894

LIBERACE--The Sound of Love; (8) MB8590}

BASIE—Straight Ahead; (8) M85902

LYN ROMAN—The Greatest Roman of Them
All; (8) M85903

VAL STOCKLEIN—Grey Life; (8) M85904

Elektra
DIANE HILDEBRAND—Early Morning Blues &
Greens; (8) M84031

GREATEST
)]

The (Original Hit) Record

on Caolumbia

JUDY COLLINS—Who Knows Where the Time
Goes; {8) MB84033, (4, x44033

DAVID STOUGHTON & FRIENDS—Transfcrmer;
(8) MB84034, (4! X44034

Fantasy
CAL TJADER—Concert by the Sea; (8)

M88038
VINCE GUARALD) TRIO Jazz Impressions
of a Boy Named Charlie Brown; (8)
M885017

Hi
ACE CANNON (n the Spotlight; (8) M92046.
BILL BLACK - Soulir’ the Blues; (4 X22047

Kama-Sutra
REVELATION_ Revolution '69; (8) M88073

Kapp
UNIF!CS—The Court of Love; &) MB3582,
{4) X43582

London

JOHN MAYALL-Blues From Laurel Canyon;
(8) M72152, (4, X17152

DP-FRANK CHACKSFIELD - Academy Award
Songs; (8) 172153

TED HEATH-Swing (s King Voi, 2; (8)
M14113, (4; X59113

RONNIE ALDRICH-This Way in; (8) Mi4l16

Mainstream
DP—Showtime! A Musical Spectacular; (8)
186000

MGM
KANGAROO; (8) B84546

Parrot

JENNIFER -1 (an Remember Everything; (8)
M79820, (4) X79420

SAVOY BROWN-Blue Matter; (8) M79827,
(4) 79427

Sire

THE DEVIANTS —Ptoof!; (8) M97801

PHYLLIS NEWMAN--Those Were the Days;
(8) M97802

Skye

GABOR SZABO-—Dreams; (8) M87, (4) X47

Tetragrammaton
THE GIRL ON A MOTORCYCLE; (8) M85000,
(4) x45000

Vanguard

RICHARD & MIMI FARINA—Memories; (8)
M89263

JAMES COTTON-Cut You Lloose; (8) MB89283

This is BUDDY GUY!; (8) M89290

JEFF MONN—Reality; (8) M89291

ALFRED BRENDEL—Sonata in A Minor; (8)
M81043

WILHELM EHMANN-The Golden Age of
Wind Music (1570-1650); (8) M81046

Verve
The Best of BILL EVANS; (8) B88747

Viva

JONATHAN KNIGHY — Lonely Harpsichord-
Memories of That Rainy Night; (8)
M86016

Westminster

BEVERLY SILLS—Bellini & Donizetti Heroines,
Vienna Volkaopern Orch. Vienna Akademie
(Jalas); (8) m87143

Classical Gassers (Great Classical Themes
From the Films); (8) M89906

} GRT

ABC

Presenting the TAMS: (8) 822 481 M

THE TAMS—Hey Girl Don’t Bother Me; (8)
822 499 M

ORIGINAL SOUNDTRACK -Candy; (8) 82209M,
(4) 422-9X

THE VERSATILE IMPRESSIONS; (8) 822-
668M, (4) 422-668X

Bluesway
THE ELECTRIC B. B. KING—His Best; (8)
851-6022M, (4) 451-6022X

Boone

KENNY PRICE—One Hit Follows Another; (8)
861 1211 M

Command Probe
THE SOFT MACHINE; (8) 803 4500 M

Delmark

MAGIC SAM’'S BLUES BAND west Side Sout;
(8) 884 615 M

JR. WELLS" CHICAGO BLUES BAND Hoodoo
Man Blues; (8) 884 9612 M

Duke

B8OBBY BLAND Two Steps From the Blues;
(8) 855 74 M

VARIOUS ARTISTS Blues That Gave Amer-
ica Soul; (8) 855 82 M

Dunhill

3 DOG NIGHT; (8) 823 50048 M, (4) 423
50048 X

STEPPENWOLF The Second (Twin Pack);
(8) 823-52937)

MAMAS & PAPAS-PAPAS & MAMAS Golden
Era Vol. 2 (Twin Pack); (8) 823-53138)
RICHARD HARRIS A Tramp Shining The
Yard Went On Forever (Twin Pack); (8)

823-532-42)

Dynovoice

THE GLITTERHOUSE COLORBLIND; (8) 887-
31905, (4) 487-31905X

ORIGINAL SOUNDTRACK—Barbarella; (8) 887
31908M, (4) 487-31908
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ESP Disk

PEARLS BEFORE SWIME Balaklava; (B) 843
1075 M

Goldwax
JAMES CARR A Man Needs a Woman; (8)
846 3002 M

Kapp

JACK JONES Wives & Lovers; (8) €60 3352 M

BOB WILLS King of Western Swing; (8 860
3523 M

FREDDIE HART - Togetherness; 18) 660 3546 M

THE UNIFICS Sittin' at the Court of Llove;
{8) 860 3582 M

King

JAMES BROWN Little Willie John and a
tew Nice Thngs; (8) 832 1038 M, (4)
432 1038 X

Monument

BOB MOORE ORCH. Aexico; (8) 844 18008 M

JERRY BYRD Byrd «f Paradise, (8) 844
18009 M

VARIOUS ARTISTS Monumente! Country
tite; (8) 844 18095 M, (4) <44 18095 X

YARIOUS ARTISTS —Azonumental Pop Hits;
8' 844 180Se. M

BiLLY WALKER Saiutes the Country Music
Hall of Fame (8) 344 18101 M, (4) 444
181071 4

Musicor

SUSAN ANSPACH & IOE SILVER-—-Beware of
Greeks Bearing Gifts; ()} 563 3173 M

(Cuntinyed on page [8)
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 Instant Cartridge
Just add tape.

[

The cam post,

pressure pad,

and pressure roller

have been pre-assembled
in our sunlit kitchens.

But only you will ever know.

S NS
., «.}\\\\- |
h.u Packagirg Cofporstion ™~ ___ -~
05Byoadway. Camibldge, Massachusetts
Tel (#17) 868-6200 THWx' 710-320-0840




Tape CARtridge

New Tape CARtridge Releases

VARIOUS ARTISTS Back Street Affair; (8)
869 2049 E

VARIOUS ARTISTS - Truck Stop; (8) 869
2052 E

® Continued from page 17
Nashville

VARIOUS ARTISTS—4 Kings of Country Mu-
sic; (8) 869 2032E
VARIOUS ARTISTS —Truckdrivin’ Man; (8)

VARIOUS ARTISTS The Country Side of
Bonnie & Clyde; (8) 849 2058 E

869 2034 E Polydor
GEORGE JONES -Why Baby Why; (8) 869 JAMES LAST--Games That Lovers Play; (8)
2035 E 878 184093 M

Ranwood

THE EXOTIC GUITARS—Those Were the Days;
(8) 858 8040 M, (4) 458 3040 X

Request

40 Favorite Polish Melodies; (8) 847 10051

40 Favorite Ukrainian Melodies; (8) 847
10052 M

40 Favorite Czechoslovakian Melodies; (8)
847 10053 M

40 Favorite Yugoslavian Melodies; (8) 847
10066 M

40 Favorite Lithuvanian Melodies; (8) 847
10067 M

40 Favorite German Melodies; (8) 847
10068 M

Rouliette
TOMMY JAMES—Crimson & Clover; (8) 845-
42043M, (4) 445-42043X

Scepter
B. J. THOMAS On My Way; (8) 819 570 M

Sound Stage 7
JOE SIMON-Simon Sings; (8) 848 15005 M,
(4) 448 15005 X

Specialty
LITTLE RICHARD'S Greatest 17 Original Hits;
(8) 882 2113 M. (4) 484 2113X
M Starday
RED SOVINE—Phantom 309; (8) 809 414 X,
(4) 409 414 X
Tetragrammaton

The {(Original Hit) Record IVORY; (8) 873 104 M

YOKO ONO/JOHN LENNON—Two Virgins; (8)
873-5001M, (4) 4735001X

Tower

DEAN MARTIN—Relaxin’; (8) 880 5018 M

THE SERGIO MENDES TRIO-In the Brazilian
Bag; (8) 880 5052 M

PINK FLOYD-—The Piper at the Gates of
Dawn; (8) 880 5093 W

HANK THOMPSON-—Country Blues; (8) 880
5120 M, (4) 480 5120 X

The World of FARON YOUNG; (8) 880
5121 M, (4) 480 5121 X

/\
RECORD SHACK

Satisfy all your record and tape needs
from our full inventories of all the labels.

AT NEW_YORK’S
LEADING ONE-STOP

45's All the hits, all the 8 Track All the labels,
Gospel, allthe Calypso  complete inventory.

and all the oldies. LP’'s Complete inventory,
complete catalogs.

Cassettes Complete
inventory.

AT NEW YORK PRICES

Contact us for our special discount schedule
Call: 212-369-3600
Record Shack 2nd Avenue Corp., 2132 2nd Ave.,, N. Y. 10029

Ask about our special
45rpm Box Prices.

White Whale
RENE & RENE—Lo Mucho Que Te Quiero;
(8) 850-7119M, (4) 450-7119X

ITCC

YOUR
VALENTINE
- IS

18

Kapp

HESITATIONS—Solid Gold; (8) L 52-3574,
(4) F 52-3574

ROGER WILLIAMS—Only for Lovers; (8)
L 52-3565, (4) F 52-3565

FREDDY HART—Born a Fool; (8) L 52-3568,
(4) F 52-3563

ROGER WILLIAMS- Somewhere My Love; (8)
L 52-3470, (4) F 52-3470

Project 3
ARNIE LAWRENCE—Look Turned a Dream;
(8) L 76-5028, {4) F 76-5028

Stella

STEVE FORNEK—Sing a Long in Polish; 8)
L66-940, (4) F 66-940

WALT GROLLER—Cance, Drink & Sing; 8)
L66-939, (4) F 66-939

CONN. TWINS ORCH.—Holiday in Poland; (8)
L 66-926, (4) F 66-926

BERNIE WITKOWSKI — Kissin’ Polkas; (8)
L 66-930, (4) F 66-930

Tetra
DEEP PURPLE—Book of Talesyn; (8) L 5-107,
(4) F 5-107

Vee Jay

JIMMY REED Sings the Best of the Blues;
(8) L 20-1072, (4) F 20-1072

JIMMY REED Plays 12 String Guitar Blues;
(8) L 20-1073, (4) F 20-1073

Hob

The Best of JAMES CLEVELAND; (8) L 93-
253, (4) F 93-2353

LIBERTY

Liberty

WICHITA FALLS—Life Is But a Dream; (8)
LTR 8918, (4) LTR 4918, (C) C-0918

CHER'S Golden Hits; (8) LTR 8894, (4) LTR
89.

4894
GARY LEWIS—Now!; (8) LTR 8895, (4) LTR
4895

BUDDY RICH BIG BAND—Mercy, Mercy; (8)
LTR 8896, (4) LTR 4896

SOUNDTRACK—Charley; (8) LTR 8897, (4)
LTR 4897

TROMBONES UNLIMITED—Grazing in  the
Grass; (8) LTR 8898, (4) LTR 4898

BOBBY VEE—New Dimensions; (8) LfR 8899,
LTR 4899

VIKKI CARR—Vikki Sings for You; (8) LTR
8900, (4) LTR 4900

A Portrait of WES MONTGOMERY; (8) LTR
8901, (4) LTR 4901

JIMMY  McGRIFF, ORGAN & BIG BLUES
BAND—Honey; (8) LTR 8902, (4) LTR 4902

CHER With Love; (C) 0804

THE VENTURES—Ventures In  Sound; (C)
0824

SANDY NELSON—Boogaloo Beat; (() 0829

LOU DONALDSON—Mr. Shing-A-Ling; (C) 0833

VARIOUS ARTISTS—Original R&B Hits Gold
Soul Vol. 1 (C) 0837

BOBBY VEE—Hey Girl-My Girl; (C) 0848

VIKKI CARR—Today; (C) 0868

THE JOHNNY MANN SINGERS—This Guy's in
Love With You/The Look of Love; (C)

0876

VARIQUS ARTISTS—Music From the Movies
(Twin Pack); (C) 8011

VARIOUS ARTISTS—The Mod Mood (Twin
Pack); (C) 8019

BIG BANDS in a Swinging Mood (Twin
Pack); (C) 8021

VARIOUS ARTISTS — Original Jazz Greats
(Twin Pack); (C) 8022

VARIOUS ARTISTS—Sonic Spectrum +; (8)
D8000, (4) 4000

VARIOUS ARTISTS—The World’s Greatest
Cartridge Vol. 2; (8) D8001, (4) D4001

United Artists

BOBBY GOLDSBORO-Little Things; (8) U
8121. (4) U 4121

FERRANTE & TEICHER--World’s
Themes; (8) U 8122. (4) U 4122

JAY & THE AMERICANS—Come a Little Bit
Closer; (8) U 8123, (4) 4123

AL CAIOLA—The Power of Brass; (8) U 8124,
(4) 4124

DEL REEVES—Running Wild; (8) U 8125, (4}

Greatest

U 4125

THE MANFRED MANN ALBUM; (8) U 8126,
{4) U 4126

TITO RODRIGUEZ Hits; (8) U 8127, (4) 4127

TRAFFIC; (8) U 8128, (4) U 4128, (O}
K 0128

SOUNDTRACK—Chitty Chitty Bang Bang; (8)
U 6032, (4) U 3032, () K 9032

MUNTZ

ABC
THE VERSATILE IMPRESSIONS; (4) ABC A
668

Angel

TCHAIKOVSKY: VIOLIN CONCERTO IN D
MAJOR—Nathan Milstein; (4) 4AL 35686

YEHUDI MENUHIN/RAVI SHANKAR — West
Meets East Album 2; (4) 4AL 36026

BRAHMS: VIOLIN CONCERTO IN D MAJOR-
Nathan Milstein; (4) 4AL 36000

CHRISTOPHER PARKENING in the Spanish
Style; (4) 4AL 36020

Apple

The Beatles; (4) 4CW 101 A&B
THE BEATLES—VYeltow Submarine (Sound-
track); (4) 4CL 153

Bell

THE BOX TOPS Super Hits; (4) BEL A 6025

SMOKESTACK LIGHTNIN—Off the Wall; (4)
BEL A 6026

B

Capitol
GLEN CAMPBELL--Wichita Lineman; (4) 4CL

103

SONNY JAMES -Born to Be With You; (4)

4CL 11

WYNN STEWART In Love; (4) 4CL 113

FERLIN HUSKY -White Fences and Ever-
green Trees; (4) 4CL 115

JEAN SHEPARD -A Real Good Woman; (4)
4CL 2966

AL MARTINO-Wake Up to Me Gentle; (4)
4CL 2983

CANNONBALL ADDERLEY—Accent on Africa;
(4) 4CL 2987

ARTIE SHAW Re-Creates His Great ‘38 Band;
(4) 4CL 2992

BUCK OWENS The Guitar Player; (4) 4CL
2994

Presenting . . . LOTHAR & THE HAND
PEOPLE; (4) 4CL 2997

JACKIE GLEASON-Irving Berlin’s Music for
Lovers; (4) 4CL 106

ERICH LIENSDORF The Sound of Wagner;
(4) aCL 8411

PEGGY LEE—2 Shows Nightly; (4) 4CL 105

THE KINGSTON TRIO; (4) 4CL 996

BUCK OWENS- Under Your Spell Again; (4)
4CL 8406

LAURINDO ALMEIDA WITH MARTIN RUDER-
MAN & SALLI TERRI -Duets With the
Spanish Guitar; (4) 4CL 8406

HOLLYWOOD BOWL  SYMPHONY  ORCH.
{SLATKIN)—Strauss Waltzes; (4) 4CL8421

CLAUS OGERMAN—Music From the Broadway
Zorba; (4) aCL 119

THE LETTERMEN—Put Your Head On My
Shoulder; (4) 4CL t47 .

FRANCO ZEFFIRELLI--Romeo & Juliet; (4)
4CL 2993

LUCHO GATICA—El Gran Gatica; (4) 4CL

101

ALl AKBAR KAHN—Two Ragas for Sarod;
(4) 4CL 10517

The Best of WAYNE NEWTON Vol. 2; (4)

4CL 137

The Best of THE LETTERMEN Vol. 2; (4)
4Ct 138

The Best of GEORGE SHEARING Vol 2; (4)

4CL 139
The Best of DEAN MARTIN Vol. 2; (4) 4CL

140
The Best of FERLIN HUSKY; (4) 4CL 143
The Best of SONNY JAMES Vol. 2; (4)
4CL 144
The Best of BUCK OWENS Vol. 3; (4) 4Qt

145
The Best of JACKIE GLEASON Vol. 2; (4)

4CL 146
The Best of MATT MONROE; (4) 4 CL 152

Bluerock
JUNIOR WELLS Sings Live at the Gelden
Bear; (4) 8C4 64003

Command

WILLIAM STEINBERG & THE PlTTSBURGH
SYMPHONY ORCH. — My Fair Lady/The
Sound of Music; (4) COM A 11041

Crescendo

DON FARDON Lament of the Cherokee Indian
Reservation; {4) (RE A 2044

THE CHALLENGERS—Light My Fire, Classical
Gas; (4) CRE A 2045

Show Topper
e Continued from page 14

cassette product is made avail-
able, the low-end cassette mar-
ket will not flourish. These ex-
ecutives felt that the availabil-
ity of blank cassettes for record-
ing is not sufficient to justify
mass market appeal for low-end
equipment.

Aaron Kay of Kaysons Inter-
national. for one, said there are
not enough cheap tapes out to
merit such a player:

Second Half Boon

*I feel the boon in cassettes
will be in the second half of this
year. If cheap half-hour tape
were readily available at $1.59
to $1.69 retail, then there would
be a market for players in the
$15 to $20 category.

“Right now, there's simply
not enough inexpensive tapes.
However, every reputable cas-
sette manufacturer in Japan is
preparing a player in the low-
cost category which will be
aimed at the Kkids.”

The necd for more music was
also stressed by Milt Dolnick of
the Webcor division of Consoli-
dated Merchandising Corp.:

“As far as music, 8-track is
still the thing. However, cassette
will sell more units because of
cost and portability. If RCA and
Columbia get into the music end
of it. then cassette can come
into its own in this area. Music
is really holding it back.”

Spar Keyed to Hits
e Continued from page 14

Spar has prepared  counter
displays and streamers for deal-
er use. All releases will be dupli-
cated in 8-track and cassette
configurations.

Record Rack
Into Tape Mart

e Continued from page 16

will add additional distributors
in the U. S. and open its Cana-
dian dealer network. Picerce and
Mason have held regional meet-
ings in New York, Chicago, New
Orleans and San Francisco with
dealers to introduce the equip-
ment.

Belair also has opened a 10.-
000-square-foot inspection facil-
ity in Gardena. Calif., o ship.
warchouse and assemble  the
players. Tojo has sent 10 tech-
nicians here to oversee the op-
eration.

A service-warranty operation
will be established in the Gar-
dena facility. with Frank Ken-
drick named director of national
warranty and engineering.

Advertising Campaign

Belair is preparing a major
promotion campaign to launch
its entry in the player field.

A heavy advertising budget in
national trade and consumer
magazines will kKick off in Febru-
ary and March, with dealer co-
op advertising schedule for local
newspaper, TV and radio out-
lets.

Belair will use player prizes
and giveaways on contest and
quiz programs. and on syndi-
cated shows in more than 100
markets, with additional spots
on CBS, NBC and ABC.

Commercials and player pro-
motions are being planned for
radio outlets in all major mar-
kets.

Mason said Belair will concen-
trate in the portable and home
8-track and cassette line and will
not become involved in open
reel. 4-track and compatible
units or the auto player market.
No monaural players will be
manutactured.
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TelePac

COMPACT CASSETTES

e Licensed by N.A.P. Made in U.S.A.
® Pre-Loaded with our own FIDELITAPE.
6 standard lengths.
e Packaged in mailer or clear plastic boxes.
e Pre-Leadered or unassembled for duplica-
tors. Immediate delivery!
® Private labeling available. @ Head Cleaners.

For Rep in your aréa contact

TeLEProO

INDUSTRIES INCORPORATED
makers of FIDELIPAC®
Cherry Hill Industrial Center
Cherry Hill, New Jersey 08034
Phone: (609) 424-1234
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JOAN BAEZ—Any Day Now.
Vanguard VSD 793067 (S)

This 2 record set of Bob Dylan’s songs is
notable for many reasons: all the cuts
should make exceilent radio programming;
the musicians, led by Grady Martin, com-
plement Miss Baez' voice with uncommon
consistency; and there is Joan Baez whose
voice alone clearly interprets her material.
Her cappella singing of ““Tears of Rage’ is
a virtuoso performance. Watch this zoom
up the Top LP chart!

r WalKEr

A s6ars et W 3 A
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u JR. WALKER AND THE ALL STARS
Home Cookin'.
Soul S8 710 ()

a
Walker and the All S?grs;‘serve up

}l.;-sry dish of '‘Home Cookin ’t'hai_'al(sz
includes their Hip City, E?rt 2”( h‘\ h':)t
well as ‘‘Hip City—Part 17). Wa er sk o
sax and sou} vocals, Plus solid wor ly
the All Stars make f%r Jforsn\{()g\?” sz:é
i ""The Things 1 Do
lt"é':rﬁe SeeeAboui Me'’ are among the other
swingin’ dance numbers.

7 Motown-
/ Winners’ Circle
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NANCY WILSON—Nancy.
Capitol ST 148 (S)

Miss  Nancy Wilson can really pack a
wallop when belting out a rhythm tune,
or turn sweet and sultry with a bluesy
ballad, and this newest outing lets her do
both. Her recent single "/In a Long White
Room’’ is here along with a beautiful
Jacques Brel ballad “'If We Only Have
Love,”” and then there’s a soulfui interpre-
tation of the eoldie ‘‘Looking Back.” Pack-
age is a delight.

BOB SEEGER SYSTEM-—
Ramblin’ Gamblin’ Man.
Capitol ST 172 (S)

19 7="" was a smash single i}:\ S’e‘\l/l?a{ral

) arkets and the raunchy m-
ﬁ&cro\’ndg(a\;nbr“n’ Man®’ s _currenle worknr;a
its way up the Hot 100 singles chart.ShBo !
are included in this new LP, W_thhh ol:‘«
off the rock group’s versatility in c an(};‘ lg
musical moods. ‘‘Gone”’ is @ melansgnox
piece, while the closing, Last [¢}
sounds like a Beatles sing-along,

1 Stand Alone Al Kaoper]

SPANKY & OUR GANG—
Anything You Choese b/w
Without Rhyme or Reason.
Mercury SR 61183 (S)

Spanky & Qur Gang continue to amaze
with their creative interpretations of ex-
ceptional material. This iatest offering in-
cludes their recent singles 'Give a Damn’’
and “‘Yesterday’s Rain,”” along with other
gems ''And She’s Mine’’ and “‘Leopard Skin
Phones.’”” Spanky is first rate with her
performance of ‘‘Mecca Flat Blues,” and
"’Anything You Choose.”

@) VARIOUS ARTISTS—

The Great Soul Hits.
Brunswick BL 754129 ()

Brunswick [0ins the ‘‘soul hits' game,
countering Atlantic and Motown with the
label’s own roster of soul exciters, headed,
of course, by Jackie Wilson. Gene Chan-
dier, Barbara Acklin, the Artistics, |Bng
Maybelle and the Young-Holt Trio, aé)ng
with Wilson, sing fwice. Starring are ahr-
bara Acklin’s “‘Love Makes a woman, T" e
“ggulful Strut,”” by the Young-Holt rio,
and Jackie Wilson’s “"Lonely Teardrops.

o]
@ £0F

AL KOOPER—! Stand Alone.
Columbia €S 9718 (S)

Kooper, via the ‘‘Super Session’' and his
upcoming series of Fillmore fam sessions
with Mike Bloomfield, is much in the head-
lines these deys. This album, recorded in
both New York and Nashville, will benefit
from this. A mixed bag, it has Kooper on
piano and organ in a variety of settings,
from a country number ‘“‘Blue Moon of
Kentucky’” to a Beaties pastiche, "Song and
Dance for the Unborn, frightened, Child.”

U IRRESISTIBLE TAMMI TERNELL—
Motown MS 652 (S)

Miss Terrell, who has proven a hot singles
artist on her duets with Marvin Gaye, goes
it alone this time out, and she can bels
out a rock fune with the best of them.
Her current single, ”This_Qld Heart o_f Mine
is included here for initial sales impact,
but buyers won't be disappmnted’wnh any
of the other offerings. "1 Can't Believe
You Love Me,” “'Come On_and §ee‘_Me
and “Can’t Stop Now (Love is Calling)*” are
just three of the standouts.

&y =
u JOHNNIE TAYLOR—
Who's Making Love .

Stax STS 2005 (S)

Johnnie Taylor blasted right through to the
top of both the Hot 100 and r&b charts

with  his  millicn selling single “"Who's

Making Love,” and now he follows it up
with a powerful album that also includes
"Take Care of Your Homework.”” These two
hits creaie the initial sales impetus, but
other worthy cuts include ““Hold On This
Time,” ‘“‘Poor Make Believer’” and a bluesy
"Woman Across the River.
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Genvuine Imitation Life Gazette. Doing My Thing.

The 4 Seasons with Frankie Valli. Paul Mavuriat and his Orchestra.
PHS 600-290. PHS 600-292.

More than just an album, a chronicle of our times. The world’s most popular instrumentalist is back

Contains a genuine imitation 8-page newspcper with more spelibinding sounds. Included: Hey, Jude;

featuring lyrics, comics and mock sections. A total Chitty Chitty Bang Bang; Those Were The Days;

concept album with The 4 Seasons going places Abraham, Martin and John; Say a Little Prayer;

they've never been before. Eleanor and more great contemporary musiz.

"’.);;I "-‘ ’ i
1oV u. 3

9.

Buzzy. Zita.
Buzz Linhart. Motion Picture Sound Track.
PHS 600-291. PHS 600-287.

His Raga Rock took the Village by storm. Now French import of great import. One of the most
America's ready for this very original artist. acclaimed films of our day.

B Back to Bach. Swingle Singers. PHS 600-288. This is the one that will
make Bach turn on in his grave.

B Viva Bahia. Conjunto Folciorico. Another in our great Connoisseur
Series PCC 629. Folk songs from the small century-old Brazilian province.

B Patterns of Reality. Andy Robinson. PHS 600-289. 21-year old con-
tempory singer-writer. His first album. Produced by Janis lan.

PHILIPS

Philips supports your efforts with an on- Direct
slaught of advertising and publicity. Coast- stops.
to-coast ads in America’s top college news- spots.
papers (1,150,000 impressions in all).
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PETE FOUNTAIN—Those Were

The Days. Coral CRL 757505 (S
Pete Fountain has ventured once again out
of his Bourbon Street jazz nighfclub to
package & collection of tunes bound to set
radio station turntables a spinning and
people whistling coast-fo-coast and around
the world. Fountain adds his own clarinet
touch to ‘Folsom Prison Blues, ‘Wichita
Lineman,” and ‘‘Those Were the Days.”
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u RAFAEL MENDEZ—

Concerto for Mendez. Decca

DL 75055 (S}
Now and then something so rare and so
outstanding comes along that you're sure
it will have a continuing role to play in
music. This is such an album and the work
that stands out is “Concerfino a Rafael
Mendez,” which blends the scope of classi
cal music with the excitement of the
trumpet, Other tunes include ‘’Malaguena
Salerosa,” a standard, and the new ‘The
Bullfighter's Prayer.

»op

GANDALF—

Capitol ST 121 ()
This new group has an inventive album
combining original material with wunique
treatments of older material, including a
tender version of ‘‘Scarlet Ribbons’ that
could bring this number back. ‘‘Golden
Earrings’’ (a singfe) and "'Nature Boy’' are
other oldies that can be played by a variety
of radio formats. "I Watch the Moon’ and
“Tiffany Rings’’ are among the top original
cuts. Tim Hardin’s “'You Upset the Grace of
Living’* is ancother gem

COUNTRY
MEET DARRELL McCALL—

"\@;
Wayside WSS 1030 (S)

Country buyers really will want 1o meet
this artist. He has already achieved hit
chart action with "'Wall of Pictures,” in-
cluded in this package, Qthers, delivered in
the same dramatic style, are “Bury the
Bottle With Me” and “‘The Maronette’
A Higng Kand of Mant

FIVE BY FIVE—Next Exit

Paula LPS 2202 (S)
Five by Five had a good chart run with
their ““Fire’’ single, and then should have
another good run with this solid LP follow-
up. They work it on out with knockout
treatments of ‘7 and 7 is,” ‘‘Soul Man’’
and an exceptional '‘Hush,”’ d the rhythm
pace never lets up. Their '“Shake a Tail
Feather’” is another powerhouse offering.

@ POP
u THE GOOD RATS—

Kapp KS 3580 (S)
from the opening number,
Are the Good Rats,” this exciting new
quintet fills the grooves of their debut
LP with fire and electricity, Progressive
rock stations will find exceptional pro-
gramming fare in any of the ten cuts, and
sales will be sure to follo Especially
notable are "My Back Is Ach * ""Gotta
Get Back’™ and “"For the Sake of Anyone.

entitled “We

_ Johmny
© Payeaecks

GREATEST
i

THE LOVIN' MACHINE

2 tje
N, Kaas 1 tiwcoern)
= < 00TV sk 8 9250 6 e ST TS
o o 7 w9 ot O

COUNTRY

JOHNNY PAYCHECK'S

HITS—Little Darlin’

SLD 8012 (S)
An album of Paycheck’s biggest hits s
sure to find many buyers. This package
includes  “"A-Eleven,”” ““Jukebox Chartie,”"
““The lovin' Machine,”” ““The Ballad of the
Green Berets’’ and many more. Must mer-
chandise for country dealers.

GREATEST

THE UNIQUES—

Paula LPS 2204 (S)
Sparked by two single hits, ““How Lucky (Can
One Man Be)”” and ‘I Sure Feel More
(Like | Do Than | Did When | Got Here),”
the Uniques have an attractive commercial
package here. Whether uptempo as in “'No
Geod to Cry” or baliad slow as in ““Some-
time,”” this quintet is in fine form_  Their
version of ““You Don’t Miss Your Water’' is
a standout.

SHES AIMCST YOU

BLLY HARNER

bronng 1 $RUCK TE O
ST W FRE - M 3G A

& =
U BILLY HARNER—

She’s Almost You.

Open 0S 1100 (S)
Harner is a young man with a big and
powerful voice. His soul feeling is put fto
great use on the top material contained in
this album debut for Open Records. His
current single, already creating a stir “‘She’s
Almost You,’” is the headliner, but not to
be overlooked are knockout rformances
of “Hurt,” "I Struck It Ric and “All in
My Mind.”” His “'Later Baby’' is a winner.

COUNTRY

@ NAT STUCKEY—

Stuckey Style. Paula

LPS 2203 (S)
Nat Stuckey at his best on some out-
standing tunes like "By the Time | Get to
Phoenix,” “‘Gentie on My Mind,”” and "‘Wel-
come to My World.” His many fans won’t
be able to resist this beautiful production.

LOW-PRICE GOSPEL

BLACKWOOD BROTHERS

QUARTET—Just a Closer Walk

With Thee. RCA Camden

CAS 2292 (§)
Gospel buyers will find this package a
bargain at the price, for it contains strong
performances by a noted group. The leadoff
item is the standard, “‘Just a Closer Walk
With Thee,” and this is supported by ‘it
Matters to Him,” "W the Saints Go
Marching In” and o

o Continued




On his left is Maria, ex-vocalist and tambourine whanger for The Jim Kweskin Jug Band.
On her right is Geoffrey, ex-vocalist, guitar tickier; and washboard knuckler for

The Jim Kweskin fug Band. They are on their own now; and have gotten

it together on a new single. It is Open Up Your Soul, written and produced by

Jerry Ragovoy (not shown). Cpen Up Your Soulis where it belongs: on Reprise.

Geof¥ and Maria Muldaur have gotten together. Have you?
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BEST SELLING

Billboard SPECIAL SURVEY For Week Ending 1/25/69

‘Rhythm &Blues
Singles

% STAR Performer—LP’s registering greatest proportionate upward progress this week.

Last . Weeks on
Week Week Title, Artist, Label, No. & Pub.

Chart

| HEARD IT THROUGH THE GRAPEVINE. 9
Marvin Gaye, Tamla 54176 (Jobete, BMI)

I'M GONNA MAKE YOU LOVE ME. ... 7

Diana Ross & the Supremes with the
Temptations, Motown 1137 (Act Three, BMI)

CAN | CHANGE MY MIND .. ... . . . 6
Tyrone Davis, Dakar 602 (Dakar, BMI)
SOULFUL STRUT ... .9

Young-Holt Unlimited, Brunswnck55391
(Dakar/BRC, BMI)
FOR ONCE IN MY LIFE ... ... .. .. .. 1

Stevie Wonder, Tamla 54174 (Stein & Van
Stock, ASCAP)

TOO WEAK TO FIGHT . .. ... . .. . . 11
Clarence Carter, Atlantic 2569 (Fame, BMI)
CLOUD NINE ... . .. ... ... ... 10
Temptations, Gordy 7081 (Jobete, BMI)

THIS IS MY COUNTRY . . . 8

Impressions, Curtom 1934 (Carr{aa; ‘B.N‘H')“ ;

ARE YOU HAPPY ... ... . ... ... .. .. . 6
Jerry Butler, Mercury 72876 (World
War |11/Parabut, BMI)

PAPA'S GOT A BRAND NEW BAG ... . . 8
Otis Redding, Atco 6636 (Lois/Tocca, BMI)
WHO'S MAKING LOVE .. ... .. . . . 15
Johnny Taylor, Stax 0009 (East, BMI)

ROCKIN’ IN THE SAME OLD BOAT. .. ... 10
Bobby Bland, Duke 440 (Don, BMI)

BEGINNING OF MY END .. . .. .. .. . . 7
Unifics, Kapp 957 (Cuydra, BMI)

EVERYDAY PEOPLE . .. . ... 6

sly & the Family Stone, Epic 510407
(Dale City, BMI)

HEY JUDE .. ..... ... ... . ... ... . ..
Wilson Pickett, Atlantic 2591 (Maclen, BMI)
THERE'S GONNA BE A SHOWDOWN .. .. 4

Archie Bell & Drells, Atlantic 2583
(Downstairs/Double Diamond, BMI)

READY OR NOT HERE | COME .. = . ..
Delfonics, Philly Groove 154 (Nickle Shoe, BMI)

NOT ON THE QUTSIDE ... ...... ...... 9
Moments, Stag 5000 (Gambi, BMI)

| FORGOT TO BE YOUR LOVER ... . . . ..
William Bell, Stax 0015 (East/Memphis, BMI)

CALIFORNIA DREAMIN® .. ... . .. ... ...
Bobby Womack, Mint 32055 (Honest John,
ASCAP)

BRING IT ON HOME TO ME. .. .. .. ... .11
Eddie Floyd, Stax 0012 (Kags, BMI)

DOES ANYBODY KNOW I'M HERE..... .. 3
Dells, Cadet 5631 (Chevis, BMI)

BABY, BABY DON'TCRY . ........ ... . 2

Smokey Robinson & Miracles,
Tamle T 54178 (Jobete, BMI)

SOUL SISTER, BROWN SUGAR ........ 4
Sam & Dave, Atlantic 2590 (Walden-
Birdees, ASCAP)

THERE'LL COME A TIME . ... . ... . .. 3
Betty Everett, Uni 55100 (lalynne, BMI)
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SEE SAW
Aretha Franklin, Atlantic 2574
(Cotillion/East, BMI)

MY SONG ..... ... ... ..... .. ..8
Aretha Franklin, Atlantic 2574
(Lion of Houston, BMI)

SLOW DRAG ... ... .. ... ... ... ...
Intruders, Gamble 221 (Razor Sharp, BMI)

IF IT WASN'T FOR BAD LUCK ... ... ... .. 3
Ray Charles & Jimmy Lewis, ABC 11170
(Tangerine, BMI}

TAKE CARE OF YOUR HOMEWORK. . ... . . 1
Johnnie Taylor, Stax 0023
(East/Memphis, BMI)

GRITS AIN'T GROCERIES = ... .. . . . . .
Little Milton, Checker 1212 (Conrad, BMI)

JUST AINT NO LOVE ... ... ....... 8
Barbara Acklin, Brunswick 55388
(Dakar/BRC, BMI)

GOODBYE MY LOVE
James Brown, King 6198 (Dynatone, BMI)

YOU'VE GOT THE POWER ... ... .. 9
Esquires, Wand 1193 (McLaughlin, BMI)

DON'T BE AFRAID (Do As | Say). ... .11
Frankie Karl & the Dreams, D.C. 180
(Proud Tunes, BMI)

ALMOST PERSUADED
Etta James, Cadet 5630 (Gallico, BMI)

THE MEDITATION .. ............ . . .
TNT Band, Cotique C-136 (Cotique, BMI)

HANG ’EM HIGH . . ... .. ... ... ... . .10
Booker T. & the M.G.’s, Stax 0013 (Unart, BMI)
GETTING THE CORNERS .. ... ... . .1

1.5.U. Toronadoes, Atlantic 2579'
(Cotillion-Broken Soul, BMI)

I'M JUST AN AVERAGE GUY ... .. . .. ..
Masqueraders, AGP 108 (Press Music, BMI)

0B-LA-DI OB-LA-DA .. . ... ... ... . .. ..
Arthur Conley, Atco 6640 (Maclen, BMI)

FREEDOM TRAIN ... . . .. ... .. .. . . . 7
James Carr, Goldwax 338
{Lyn-Loo/Partner, BMI)

SOUL BROTHER, SOUL SISTER ........ 1
Capitols, Karen 1543 (McLaughlin Tairi, BMI)

THIS OLD HEART OF MINE . . .. .. ... . 2
Tammi Terrell, Motown 1138 (Jobete, BMI)

MY BABY SPECIALIZES ... ....... ... 3
William Bell & Judy Clay, Stax 0017
(East/Memphis, BMI)

LOOKING BACK .. ................... 6
Joe Simon, Sound Stage 7 2622
(Eden/Sweco, BMI)

SING A SIMPLE SONG ... ... .. .. . .
Sly & the Family Stone, Epic 5-10407
(Daly City, BMI)

306090 ... ... ... 1
Willie Mitchell, Hi 2154 (Jec, BMI)
CALIFORNIA SOUL ... ... .. ... . .. .. 1
5th Dimension, Soul SRC 770 (Jobete, BMI)

JAN JAN . 1

Fabulous Counts, Moira 103
(Mclaughlin Ala King, BMI)

SOUL SAUCE

BEST NEW RECORD
OF THE WEEK:

"I DON'T WANI

10 CRY"
RUBY WINTERS

“SHE'S

BACKBEAT #599

THE
ONE™

*
THE SOUL TWINS

*

"JUMP
AND
SHOUT”

DUKE #441

BUDDY ACE

"BABY
| NEED
SOMEONE"

DUKE #442

*
JOHN ROBERTS
*

DUKE-PEACOCK RECORDS

2809 ERASTUS ST.

HOUSTON, TEXAS

(Diamond)

By ED OCHS

SOUL SLICES: “Brer Soul,” alias author-movie director Mel-
vin van Peebles, won a rare solo spotlight in The New York Times
Sunday (12) when his “Brer Soul” LP impressed critic Thomas Lask
as “great (music), weaving a steady embroidery, sometimes sad,
sometimes exultant and sometimes very funny.” Lask also praised
Peebles’ “Lily Done the Zampoughi” for its gritty treatment of black
culture. Bith the man and his music were the talk of Soul Sauce
late in 1968, now winning ears to rank with John W. Anderson’s
“Don’t Pat Me on the Back” soul sermon and James Brown’s “Say
It Loud,” Epic (the best-selling r&b disk of the past year)—as the
first musical morality messages of the booming black culture. Ander-
son’s debut single, “Mose” (“You still don’t know my name is Mose”)
first struck at “the man™ and his fate, echoing the dilemma of James
Baldwin’s “Nobody Knows My Name” essay. . . . Rock 'n’ soul,
revived first by the Dells, is now heavily on the upswing via Tammi
Terrell’s “This Old Heart of Mine”—revived as a hit in England by
the original hitmakers the Isley Brothers-Jose Feliciano’s resouling
of Bruce Channel’s goldie, “Hey Baby” and the Chambers Brothers’
old Vault Records recording of “Shout”—not to mention past tunes
rescued by the Supremes & Temptations, Marvin Gaye, Stevie
Wonder, Otis Redding, Eddie Floyd and more. In fact, 12 of the
top 50 r&b tunes are not original material. Top 40 has also moved
into gold soul, reworking Jesse Belvin’s “Goodnight My Love” (Paul
Anka), the Drifters’ “This Magic Moment” (Jay & the Americans)—
but the refrain-drain on original music continues as pop and soul
songs are swapped and retreaded for more musical mileage, capi-
talizing also on the turnover in listening audiences. . Great
Memphis Sound, personal management firm headed by Sandy New-
man, has opened a New York office, to give local service to clients,
Carla Thomas, Bar-Kays, Judy Clay, Albert King and Ollie & the
Nightingales. . . . Ray Charles will be honored with a gold plaque
Friday (31) for his efforts aiding the St Augustine, Fla. School
for Deaf and Blind Children, at a charity ball in Orlando, Fla. “The
Genius” once attended the school as a youth. . . . P.S. SOUL: This
year Soul Sauce invites you to share an even deeper commitment
to soul by keeping us posted on your product—on the charts and

on the way—your talent, and all the inside action that has made
Soul Sauce your influential one-stop for the latest in r&b.

* Kk K

FILLETS OF SOUL: Johnnie Taylor, already in the gold for
his “Who’s Making Love?” disk (featured in his brand new LP)—
has been named Stax Records’ artist of the month. Taylor split to
solo after joining the Soul Stirrers in 1960 as a replacement for
Sam Cooke, the group’s leader. Hip Records, a Stax subsidiary, is
also moving with the Southwest F.O.B. (“Smell of Incense” and
“Nadine,” another revival—of Chuck Berry) and the Goodees (“Con-
dition Red”). Six months after becoming Stax/Volt Records, an
autonomous label, the firm is flying soul-first into the new soul year.
.. . Roulette and Funtown Productions are high on the first Funtown
release on the Roulette label, “Just a Few More Minutes,” by Harry
Batchllor & the Mighty Crowns. Jimmy Peterson and Jesse Princi-
pato of Funtown were responsible for “Who Was That,” by Tina
Britt on Veep. . . . Boosted by a strong review in The Times, Novella
Nelson has been re-signed to continue at the Village Vanguard
through Feb. 1. A fresh, new talent—Miss Nelson—borrows tunes
from Bessie Smith and a deeply emotional reading of “Lilac Wine,”
always a gem in the live repertoire of Nina Simone. . . . Billy Guy
and Albert King are splitting the bill at the Village Gate till Feb. 1.
. . . Sclomon Burke will debut on Bell Records with “Uptight Good
Woman,” co-produced by Burke and Tamiko Jones. Miss Jones thus
returns the favor Burke did for songstress by joining her on “Try it
Baby” and “‘Please Return Your Love to Me,” featured on Tamiko
Jones’ first album for A&M. . .. The New York Record Men will
honor 20-year radio veteran, Jack Walker, on Feb. 14, with a dinner
at the Americana Hotel. Walker raises soul steam on WLIB’s
“Rhythm Express.” . . . Robbie Dee, former deejay at WZUM and
WCHB in Detroit, is open for a new position. Contact him at (212)

246-9544. . . . Speaking of phone numbers and where to reach a
soul man—remember your Soul Sauce hot line at (212) 757-2800,
ext. 57. . .. Margie Hendrix, former lead singer of the Raelets, will

debut on Sound Stage with “Don’t Destroy Me.” . . . Coming from
Atlantic: “The Best of Percy Sledge” and “The Best of Sam &
Dave.” . . . Clarence Carter will miss by one week Atlantic Rec-

(Continued on page 38)
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by Allen Orange

Here at Sound Stage Seven we
welcomed in the new year. Another
vear and we're still doin’ our thing

— we've still got our bag.
? Lovely soul thrush
Ella Washington was
in Nashville last
week to do extensive
recording for Sound
Stage 7. Ella souled
her way through new
material. She's a gas!
Plans are now in the
formulative stages
ELLA for an Ella Washing-
ton album. And that should start
the vear off on a right note for
her many fans, as does her latest
release, “He Called Me Baby.”

Always busy, Ella just capped-
off a nightclub engagement in New
Orleans, and she heads for Indian-
apolis for several club dates. Ella's
got her own thing, and it's taking
the airwaves by storm.

o

Joe Simon's the
cat, man. He's off
and running again
this year with a great
sound. Joe flew into & o
Nashville to record
new material for an
upcoming single.
Right now he's mak-
ing the scene with
“Looking Back.” And
what a scene! JOE

Wherever Joe Simon sings, he
lays it down like dynamite. This
new year has Joe Simon's name
written all over it.

With the start of the new year
Sound Stage 7 previews two excit-
ing new acts.

Margie Hendrix, former Raelet
with Ray Charles, is doin’ her own
thing on our label. Margie starts
the year with a great single, *"Don't
Destroy Me.”" And it's already
tearing-up her thousands of fans.
Margie's bag is dug by a great
number of her fans who picked up
on her duet with Ray Charles. “'The
Night Time Is The Right Time.”
Margie Hendrix is the gal with a
lot of talent — and looks. too!

The Dynamic Seven also move
into the Sound Stage 7 stables this
vear. The all male group pours it
on strong in their new release,
"Squeeze Me, Parts I and IL." In
school, the group lays it down
strong during holidays and one
nighters throughout the south. A
summer concert is being prepared
for the exciting group.

This year, or any year, Sound
Stage 7 is where it’s at. Baby, we're
happening!

ELLA WASHINGTON
“He Called Me Baby”
(557-2621)

JOE SIMON
“Looking Back”
(5§7-2622)

MARGIE HENDRIX
“Don’t Destroy Me”
(5587-2624)

THE DYNAMIC SEVEN
“Squeeze Me,
Parts | and II”

(557-2625)

AN

SOUND

A Division of
MONUMENT RECORD CORPORATION
Nashville. Hollywood

./

R

Rhythm & Blues

KUDO-TVin
Opener; Key
Coglin Show

SAN FRANCISCO—KUDO-
TV (Channel 38) has bowed
here, and one of the key pro-
grams on the station, which will
originate all its programming,
will be a week nightly half-hour
variety show hosted by Russ
Coglin.

The Vern Alley Quartet, a
jazz group, is a regular on the
show. Another weekly show on
the station — “Ground Zero™—
also showcases record talent, al-
though it centers around come-
dy. A weekly “Symphony™ show
will feature a concert by a Bay
Area symphony, The Hungry i
was spotlighted and entrepeneur
Enrico Banducci appeared on
one of the first shows, along
with Frank Weber, keystone of
the former Kingston Trio.

WBAB Features
Hot 100 Format

BABYLON, N. Y.—-WBAB is
now featuring a Hot 100 format,
according to program director
Tony James. Billing the station
as “"The Happening Sound,”
James and music director Mike
Jeffries are playing such tunes
as “Fly With Me,” by the Avant
Garde on Columbia, “You
Showed Me,” by the Turtles on
White Whale, and “Ob-la-di Ob-
la-da,” by Arthur Conley on At-
co. Playlist of Jan. 6 included
more than 60 records.

WNJU-TV Latin
Hunt Started

NEW YORK — WNJU-TV
(Channel 47) launched a talent
search for Latin musical and
comedy artists to be featured in
a series of specials now in pro-
duction by Humberto Delgado,
executive producer of special
programming for the TV sta-
tion. WNJU-TV leans on Latin
music  shows in its program-
ming. One special already com-
pleted is a musical variety show
featuring Eduardo Davidson.
creator of such rhythms as La
Pachanga.

‘Pops’ Draws 11 Mil.

LONDON — According to
the BBC-TV, “Top of the Pops”
attracts |1 million viewers here
each Thursday night.

Billhoard SPECIAL SURVEY For Week Ending 1/25/69

BEST SELLING

IRhythm & Blues

LP’

% STAR Performer—LP‘s registering greatest proportionate upward progress this week.

This  Last Weeks i
Welek Week Title, Artist, Label, No. & Pub. gh-'ﬂ'*.m E‘éik Ii\?::k Title, Artist, Label, No. & Pub. we:::ﬂon
1 168 4 26 26 ARE YOU EXPERIENCED 66
?'efr?:fa'}?;ss&A,:gteovsxpmn?szw'(fs'; the 1 é,;,,é;{ée{,d&); Experience, Reprise R 6261 (M);
? 2 IT)rliAEN’;EFa);TSAT%oLgE SUPREMES JOIN g 27 28 HICKORY HOLLER REVISITED 30
Motown MS 679 (S) 0. C. Smith, Columbia {No Mono); CS 9680 (S)
a 6 | HEARD IT THROUGH THE GRAPEVINE 15 28 27 TEMPTATIONS GREATEST HITS 11
Marvin Gaye, Tamla TS 285 (5) | Gordy 919 (M); 5 919 ($)
4 4 SOULED ) 8 29 29 DIANA ROSS & THE SUPREMES “LIVE"”
Jose Feliciano, RCA Victor LST 4045 (S) ﬁl,ﬁgﬁ'?ﬁfﬁomwm?%;?fs)mWN 17
5 5 LOVE CHILD . 8 @ g
‘ 36 SILK 'N SouL 4
’[\)Ang;l:wﬁoﬁs&67tge(ss)upremes, Gladys Knight & the Pips, Sou! SS 711 (S)
6 3 ARETHA IN PARIS 9 31 32 THE ICE MAN COMETH 8
Aretha Franklin, Atlantic SD 8207 (S) Jerry Butier, Mercury ST 61198 (S)
7 7 IN PERSON AT THE WHISKEY A GO GO 8 32 33 THE BEST OF THE IMPRESSIONS 14
Otis Redding, Atco SD 33-265 (S) ABC ABCS 654 (S)
8 8 PROMISES, PROMISES 5 8
Dionne Warwick, Scepter SPS 571 (S) = L JHO(}),!T[Py maEshT'(J;EJ JS 1207 (S)
ﬁ 13 LIVE AT THE COPA 4 )
. 34 34 YESTERDAY'S DREAM 17
The Temptations, Gordy GS 938 (S) Four Tops, Motown (No Mono); MS 669 (S)
‘II' 22 SOULFUL STRUT ) |
Young-Holt Unlimited, Brunswick BL 754144 (s) 3B 3 "&';’:N!‘;VRAANDERSON PRESENTS 10
11 11 FOOL ON THE HILL . 8 | Capitol ST 2957 (S)
Sergio Mendes & Brasil ‘66, ‘
ABM SPX 4160 (5) 36 39 THE TIME HAS COME TODAY 22
12 9 JAMES BROWN LIVE AT THE APOLLO, Trelo ol bt € eress (s
vOL. 2 21
King (No Mono); 1022 (S) Q — EIVETS REDNOW 1
13 12 FELICIANO 28 ‘ Stevie Wonder, Gordy GS 932 (S)
Jose Feliciano, RCA Victor LPM 3957 (M); Q — PLUG ME IN 23
LSP 3957 (9) Eddie Harris, Atlantic SO 1506
14 10 CHEAP THRILLS 16 39 38 THERE IS 37
Eg,g,u,é,'b",t;‘;’cg*;;‘go’}‘g';""g Co., Dells, Cadet (No Mono); LP 804 (S)
40 43 FLY ME TO THE MOON
15 16 ;I'rr}fgl'ses:g)nivw(fu(r:glr:\t‘ggsv 8001 () 1 Bobby Womack, United Artists LP 24014 (S)
16 18 SUPER HITS, VOL. 3 5 41 40 ROAD SONG 7
Various Amsfs Atlantic SD 8203 (S) Wes Montgomery, A&M SP 3012 (S)
17 15 SPECIAL OCCASION 18 42 42 I'VE NEVER FOUND A GIRL 2
?morey_ré(ozbégs?g)& the M:racles Eddie Floyd, Stax STS 2002 (S)
mila
° Q —  WHO'S MAKING LOVE 1
18 19 TIME PEACE/GREATEST HITS 29 Johnnie Taylor, Stax STS 2005
Rascals, Atlantic (No Mono); SD 8190 (5) a4 44 YOURE ALL | NEED 19
25 THE WORM ) . h
Q Py (T Gl et 8 16805 5 Marvin Gaye & Tammi Terrell, Tamla TS 284 (5)
—.  MASEKELA 1
45 FOR ONCE IN MY LIFE 3 @ :
Q Stevie Wonder, Tamla TS 291 (S) itz Lepcleby, Ul 281 (1)
—  COLLECTION OF 16 ORIGINAL BIG HITS,
21 17 ARETHA Now ] 23 @ VOL. 9 0 1
/é\{)etglaséﬁ(asr;klm, atlanticiiNcgonc) Various Artists, Motown 668 (S)
22 14 ELECTRIC LADYLAND 13 47 52 SMOKEY ROBINSON & THE MIRACLES
Jimi Hendrix Experience, Reprise 2RS 6207 (S) ?al:]ﬁgT_FggngJ)s.y 'IySO|2h.802(S) 48
23 20 LADY SOUL 49 e
Aretlia Franklin, Allantic 8176 (M); 48 47 SUPER HITS, VOL. 2 6
SD 8176 (S) Various Artists, Atlantic SD 8188 (S}
24 23 DIANA ROSS & THE SUPREMES 49 49 onUESM;;I'\JIONS WISH IT 3
GREATEST HITS 33
Motown M2-663 (M); M25-663 (S) Gordy (No Mono); GS 927 (S)
25 21 200 M.P.H. 13 | S0 — | THANK YOU 6
Bill Cosby, Warner Bros. 7 Arts WS 1757 (S) Sam & Dave, Atlantic SO 8205 (S)

in Pisa. Ttaly, TV dates through Feb. 5 and then to Sweden. Holland

So U L SAU‘ E and Germur‘].\. On March 19 she will appear at the Olympia Theatre
in Paris. Her latest single. issued last week. is Bob Dylan's 1 Shall

Be Released.” . . . Joe Tex has extended his European tour to include
e Continued from page 37 TV and club dates in London, an appearance at the MIDEM festival
ords” Bahamas sales convention, ending Sunday (19). Carter, whose in France, and dates in Italy and Sweden through the end of this
new LP “The Dynamic Clarence Carter” is recady to roll, will star month. . . . Al DeMarino of William Morris Agency reads Soul
Friday (24) at the Junkanoo Club, Freeport in the Bahamas. . . . Sauce. Do you?.
And working his way South for the Atlantic meet will be—Soul —_ YOUR
Sauce. . . . Thank you, Ritchie Yorke of the Globe and Mail in VALENTINE

Canada, for your kind words about Soul Sauce. We will be looking

forward to reading your liner notes (my favorite reading material) .
on upcoming [.Ps by Aretha Franklin (“The Soul of Soul”) and &7
B. B. King (His Best—the “Electric B. B. King™). . . .
McAleer of Dragon Records in London: The R&B Association of
Great Britain has officially formed to promote U. S. r&b in Britain.
First on the agenda are the electing of artists to the Hall of Fame
and voting for the best artists of

1968. And a prediction from

IS

Writes Dave

THE.BELLS OF ST.

McAleer for 1969—stardom for one Donald Height. . . . Michael PETER IN ROME

Gentile, former Motown producer, has debuted on DynoVoice with

“Mushroom City.” co-penned and performed by Jimmy Williams. \\)

. Capitol Records is already getting strong reaction to “Hecre
by the Ohio Players. . . . Miriam
Makeba's three-month European tour is underway with stops Feb. |

Today and Gone Tommorow,”

N
\\
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More and more tapes zre becoming a larger part of the MATT MONRO—This is All | Ask P8-156
music dusmess, together with records. And, as in records, STAN GETZ—In Concert P8-157 LET OuR TAPES HELP BREAK
Pickwick is keeping pace with the industry. Now the YOU'RE A GOOD MAN CHARLIE BROWN— YOUR SALES RECORDS.

hot songs, t1e hot artists are on the hot 8-track tape
cartridzes “rom Pickwick/8 and Capitol-Pickwick/8
FRANEK. SINATRA—MNevertheless I'm in Love
With You 8XPC-3456
NAT KING COLE—Stay as Sweet as You Are P8-148
GLEN CAMPBELL—A Satisfied Mind P8-149
TODAY'S TOP HITS—Hey Jude, Those Were The Days,
Abraham, Martin & John P8-150
FINIAN'S RAINBOW—Bugs Bower Chorus &
Orchestra P8-152
GLORIA LYNNE—I Wish You Love P§-153
DEAN MARTIN—Young and Foolish P8-154

Songs from the Off-Broadway Musical P8-158
GEORGE WRIGHT—The Exciting Sound of
The Wurlitzer Organ P§-159
MARGIE SINGLETON & LEON ASHLEY—
Ode To Billie Joe, including Harper Valley P.T.A. P8-217
PATSY CLINE—! Can't Forget You P8-218
HANK LOCKLIN—Queen of Hearts P8-220
WYNN STEWART—Above and Beyond The Call of Love P8-221
FLOYD CRAMER & HOUSTON ROBERTS—
Great Country Piano P8-222
HANK THOMPSON AND HIS BRAZOS VALLEY BOYS—
Simple Simon, Simple Heart P8-223.

pickwick 8

PICKWICK INTERNATIONAL INC.: PICKWICK BUILDING,
LONG ISLANC CITY. N.¥. 11101 (212) EM 1-88i1
Las Angeles / Atlanta / Toronto-Canada / London-England

AL MARTINO—We Could P8-155

Our tapes
are breaking
all records.

(And it’'s no wonder when they're under $5)
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SPECIAL PRICE
ALL 34 WINNERS 1934 10 1967

“Academy Award
"Hzn%o

cFr a.’lk_CILaCIQﬁCId and his orchestra

tereo spectoculor

@, FIDBERONTHE o0
= ‘ F:_,ﬁwm R B

. ROBERT MERRILb

&

ot
ot ;s"‘?
o /‘ ot

(MOLLY PicoN

L
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N NN S TRCHESTRA A0 LAORUS

phase 4 ste phase 4 stereo

SP 4412] SPC 21031 CHAS ]
{Concert Se=ies) {2 recor ds)

from

s | 3
. Wally

TEBALDI

DELIBES

LAKME

SUTHERLAND

VANZO
BACQUIER

BONYNGE

DEL MONACO
CAPPUCCILLI
DIAZ

CLEVA

London

OSA 1391 OSA 1392
(3 records) (3 recor ds)



4 stereo

SP 44123

Sire

SES 97003

...isn't this where we came in?

DES 18020

RETURN IN-PERSON U.S.A TOUR FEB.

TEN YEARS AFTER
STONEDHENGE 3

DES 18021
STEREO

LONDAY

Deram

DES 18021

STEREO TAKE SVE
Sy

MITCHELL

SA AN
Hi
SHL 32048

US.A. DEBUT JAN.-FEB.-MAR.

Parrot

PAS 71027

BOS OF THE BLUES”

London

PS 545

s DULIN

__bllE BLUGS
b‘ il m.amn._

Hi
SHL 32047
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Personality Song 8ooks

Chart Song Books
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Music of Yoday—Brimhalil

by: Jude Porter

There is nothing under the sun
quite like the “sound of music" . . .
it's the tempo of the time . . . it's
the instant and intimate communi-
cation that closes the generation
gap . . . it's the dynamic downbeat
to dollars! ! !

What's what in the world of sheet
music this week? Here are the ex-
citing new entries . . .

WOMAN HELPING MAN
The Vogues

I’'D DO 1T ALL AGAIN

Eloise Laws
DOESN'T ANYONE KNOW MY
NAME

Vince Hill

GIRLS IN COUNTRY MUSIC
Bobby Braddock

TRACES

Classics IV
SPOTLIGHT SONG OF THE WEEK . . .
The name of the game is . . . great
music. And great this is! Written
and recorded by a gentleman named
... Joe South.

GAMES PEOPLE PLAY

DEALERS . . . ATTENTION
Make plenty of room for these big
chart-movers . . . they're packed
with “pizzazz!”
YOU SHOWED ME
The Turtles

TRAGEDY
Brian Hyland

THE WORST THAT COULD HAPPEN
Brooklyn Bridge

BELLA LINDA
The Grassroots

RIOT
Hugh Masekela

LOOKING BACK
Joe Simon

POOR SIDE OF TOWN
Al Wilson

and
KUM BA YAH
Tommy Leonetti
What a record-making month we've
had . . . each song S.M.l. has
“scooped” you on has made the
national chart scene! Here are two
more to add to the list before the
month slips away .
THE GREATEST LOVE and HEY BABY
Definite “standardom’ material. Do
not be without them!
Our sheet music spot-check this
week is centered in the Southern
California area.

Morse  Preeman's  “hit
sounds like this . . .

BOTH SIDES NOW

THOSE WERE THE DAYS

FOR ONCE IN MY LIFE

BY THE TIME | GET TO PHOENIX

ABRAHAM, MARTIN & JOHN

GENTLE ON MY MIND

MAGIC CARPET RIDE

and

L0 MUCHO QUE TE QUIERO
We took an 8-store survey of
Wallich’'s Music City. The results
are “‘smashing” . .

HEY JUDE

THOSE WERE THE DAYS

I'VE GOTTA BE ME

FOR ONCE IN MY LIFE

0B-LA-DI, 0B-LA-DA

TOUCH ME

WICHITA LINEMAN

BOTH SIDES NOW

and
GENTLE ON MY MIND

parade”

Herewith . . . “The Best Of The
Best from S.M.I." See you next
week . . .

GOLD MARK ASSOCIATES
PUBLIC RELATIONS
New York-—Beverly Hills—London

Musical Instruments

Ozark Center to Spotlight New Columbia Display Holds
Non-Amplified Instruments

By RON SCHLACHTER

MOUNTAIN VIEW, Ark.—
A showcase for folk music and
non-amplified instruments will
be the finished product when the
Ozark Folk Culture Center is
completed here in early 1971.

While groundbreaking festivi-
ties are scheduled for this April,
the center actually became a
reality last month when the Fed-
eral Government approved a
$2,120,000 grant for the project.
This will be coupled with
a $530,000 loan, which was ap-
proved earlier by the govern-
ment.

A guiding force behind the
project has been recording artist
and former “Grand Ole Opry”
star Jimmy Driftwood. Since
leaving the “Opry” in 1963,
Driftwood has devoted his full
time to the annual Arkansas
Folk Festival, the Friday night
“Musicales” in the Mountain
View courthouse and the cam-
paign to build the center.

Speaking from his home in
nearby Timbo, Driftwood said:

“Actually, we started planning
the center in 1963 when we had
the first folk festival here. A trip
to colonial Williamsburg con-
vinced me of the need for such a
place. It seemed to me that there
should not only be a place to see

JIMMY DRIFTWOOD, recording
artist and former “Grand Ole
Opry'’ star.

things of the past but to hear the
music, as well.

“This thing here is like the
“Grand Ole Opry” was when it
started. The only difference is
that ours will stay the same.
We're hoping that when the cen-
ter is completed, it will be under
the thumb of the Smithsonian
Institution. Then we would be as-
sured of the continuation and
perpetuation of the fossils of
music.”

The annual festival, which is
always held the third weekend
in April, attracts between 20-
25,000 persons, with 90 per cent
of them from out of State. The
festival got its start as a weekly
get-together of local musicians.
Carrying the banner of the Rack-
ensack Folklore Society, the
group became so popular that
it had to move its meeting spot
from the doctor’s clinic to the
courthouse.

“There were just too many
people to fit in the clinic,” said
Driftwood. “The courthouse is
packed every Friday night and
in warm weather, people are
even out on the lawn. We call it
the Musicale or Friday Night

(Continued on page 44)

New Manoloff
Guitar Book

CHICAGO — M. M. Cole
Publishing Co. here is accepti~g
orders for the new, revised
“Spanish Guitar Method No. 1”
by Nick Manoloff. The list price
is $2.50 each and dealers are
offered a 40 per cent discount.

New Stock Boxes

CHICAGO — Music stock
boxes, finished in two-tone, mar-
bleized glossy paper over heavy,
pasted chip board, are now avail-
able from M. M. Cole Publish-
ing Co. here. They are $2.25
each or $13 per carton of six.

34 Instruments, Accessories

CHICAGO—Columbia Rec-
ords has introduced a music
instrument and accessory mer-
chandising program that includes
a revolving pegboard merchan-
dising display utilizing four
square feet of floor space and
exposing 34 different items.

Previewed here during Co-
lumbia Records’ dealer showing
at the Chicago branch, the dis-
play has a retail value of
$536.39. Company officials
claimed the inventory on the
display would probably turn
over “five times a year in a
normal record department.” The
profit is stated at 52.3 per cent

All items are poly-bagged and
features specially designed grom-

mets to discourage pilferage.
Some of the more unusual items
to be featured in such a mass
merchandising display include a
wooden, soprano recorder, a 10-
inch turntable tambourine, a
pair of maracas, drum sticks and
guitar strings.

Simplification of drum sticks
and strings represented one of
the toughest challenges to the
packagers, a spokesman said.
Included are sticks for rock
groups, combos and a SA an 7A
nylon-tipped stick.

The three guitar strings are
electric  nickel, electric flat
wound and classic guitar, nylon/
bronze.

BEST SELLING

Folios

PIANO, FRETTED INSTRUMENTS,

INSTRUMENTAL BAND

TITLE (Publisher)

(Hansen)

(Oak)

(Robbins)

PIANO (Chappell)

BIG BIG NUMBER ONE HITS—EASY PIANO

GREAT GREAT HITS (Big 3)
MASTERS INSTRUMENTAL BLUES—GUITAR

PETER, PAUL & MARY, FOLK GUITAR—HERE’S
HOW (Warner Bros.-7 Arts)

70 BLOCKBUSTERS FOR '70—GUITAR (Hansen)
TEACHER'S PET—BOOK 4 FOR EASY PIANO

WITH MY LOVE—ORGAN (Big 3)
WONDERFUL WORLD OF RICHARD RODGERS—
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What are the
odds of finding

a great

new sound
if you use

Electro-Voice

SRO

speakers?

With Electro-Voice SRO/12 or SRO/15
speakers in your amp, you'll get cleaner sound
than ever before. You'll also get wider dynamic
range and uniform response in every octave.

That means you can do more things with
your instrument at every volume, anywhere in
your range. And because you get more sound
out of every watt you put into an SRO speaker,
it’s like doubling the power of your amp.

Listen to new Electro-Voice SRO speakers
at your E-V dealer. It’s an odds-on bet you’ll
love them. Or write for all the facts. Today.

Electvybrce

A SUBSIDIARY OF GULTON INDUSTRIES. INC.

ELECTRO-VOIZE, INC., Dept. 298W,

620 Cecil Street, Buchanan, Michigan 49107

Please send full technical information on Electro-Voice Musical

Instrument Loudspeakers and Microphones.

Name _

Address

JANUARY 25.1969.
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It's the "Exterminator.”

Baldwin designed and built i- to deliver the powe+ anc sound for today's plugged-in elec—-ic world of
music. Rock groups are "power hung-y" —and this one satisfies the aopetite.
It's a solid state powerhouse of 250 watts peck power. Two 1£7, two 127 and two 7 inch speakers handle
screaming trebles and roa-ing aasses with nc problam. Buil- with the sleck, modern lcok of today,
the Exterminator looks ‘ike it belongs on stags. It has everything *hat's wanted in a tctal amplifier.
Put the Exterminator in your store and watch the magnetism. It attracts. But there's mcre. Let's talk
support. We've launchec a strong consumer advertisirg campaicn that's reachirg your custemers on all
levels — national consumer magazines — radio — underground newspapers. It's a promotion with punch!
The Exterminator is the top of the entie Baldwin line of creat amplifiers. All built with the great locks
and power that today's grotps demand. Write fcr your catalog and see the entire selecticn.

We're going all out with suppcrt to make the Bzldwins your fastest-moving °
amplifiers. Now, it's your move. Bal V" ln
Distributed by GRETSCH

 BALDWIN

he Fred Gretsch Company, | Broadway, Brooklyn, N.Y. 11211




Audio Retailing

Companies Focus on
Sophisticated Buyer

By RON SCHLLACHTER

CHICAGO — Better quality
home entertainment  products
were very much in evidence at
last week's housewares show
here as manufacturers and im-
porters talked in terms of the
“sophisticated buying public.”

David Munguia, Kaysons In-
ternational, Ltd., said his com-
pany is concerned with a good
mechanical item and “not junk.”
The company representative said
customers should no longer ex-

pect to get a tape recorder for

At Lloyd's Electronics, Inc.,
Hans Wedin said, “People want
better merchandise. Styling and
quality are considered first—
then price.”

Three new radio/phonograph
combinations were on display at
the Electra Radio Corp. exhibit.
The models are AC/battery-op-
erated and have a suggested list
of $24.95, $49.94 and $59.95.
Concerning Electra’s merchan-

Columbia Products

wompy, - R-RIH

MASTERWORK Model M-2204, an
economy-priced portable phono-
graph that plays stereo records
monaurally, is among the new
players introduced by Columbia.
The unit has a solid-state ampli-
fier, front-mounted speaker, turn-
over cartridge and built-in 45
adapter. The list price is open.

MASTERWORK Model M-2309.
This new portable with a Drop-A-
Matic feature has two five-inch
permanent magnet speakers in
detachable enclosures. Other fea-
tures include an 11-inch tran-
scription-type turntable and three
controls. Suggested list, $69.95.
Audio hassock pic 356 ..
ARVIN'S NEW HASSOCK de-
signed stereo phonograph has a
suggested list of $149.95. The
system features true acoustical
diffusion, utilizing paired hassock
cabinets. Each cabinet houses
an 8-inch high energy magnet
Velvet Voice speaker.

P it

{8

{

g
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MASTERWORK Model M-2305.
This is another low end portable
with stereo features from Colum-
bia. Two four-inch speakers in
detachable enclosures, high com-
pliance stereo turnover cartridge,
stereo separation are among its
twin controls and up to 16 feet
stereo separation are among its
feature highlights. Price open, it
could be retailed at about $39.95.

INSTRUMENTS / ACCESSORIES
pre-pack display. Columbia Rec-
ords has packaged this revolving,
four-sided display featuring 34
diffierent music instruments and

accessories. Steve Lesley, from
Columbia’s Chicago branch, and
a Playboy bunny, pose with the
new merchandiser.

PFANSTIEHL'S

FIRST

AND FASTER

PFANSTIEHL'S FIRST with all the latest
domestic and foreign needle designs . . .
even the ‘‘odd" types! So—stop looking
for your needle in a haystack . . . get
Pfanstiehl's Needle Guide and take the work
out of needle hunting while putting the Big
Profits in! Write today for Factory-to-You
sales plan information.

1) m}.f!ﬁ

H CHEMICAL CORPORATION
3300 WASHINGTON ST+ BOX 498 + WAUKEGAN, ILLINOIS 60085

WEST COAST: 14757%2 OXNARD STREET

. VAN NUYS., CALIFORNIA 91409

a4

dising campaign, national sales
manager Ralph Setton said:

“We're as competitive as pos-
sible without affecting the qual-
ity of product. We go to Japan
not for the lowest priced prod-
uct but for the fairest competi-
tive product.

“In buying products, we take
suggestions from dealers. We
also take suggestions from our
sales representatives. First, we
must decide on the product that
is wanted. Then we try to style
it to the best of our ability.”

Several exhibitors, including
Norm Weisman of Ross Elec-
tronics, stressed that customers
want everything packed into one.
One such product to meet this
demand for compactness and
versatility is Ross’ model RE-
514, the Musical Roamer. The
unit is one of many AC/battery-
operated AM/FM radio-phono-
graphs.

J. 8. Farnell, Mastercraft Elec-
tronics, Inc., summed up the
phonograph/component field by
saying, “The big thing with
stereo is modular group arrange-
ment, whether portable or line-
connected. This seems to be

where most of the interest is at.”

MASTERWORK Model M-4700.
The unit, one of a series of pack-
aged component systems, fea-
tures solid-state stereo amplifier
furnishing 20 watts; two, eight-
inch speakers in enclosures; four-
speed automatic changer; four
controls; speakers output and in-
put jacks. Suggested list, $99.95.

Ozark Center

e Continued from page 42

Frollic, but city folk refer to it
as the Hootenanny.

“We get so many performers
that sometimes we have to run
them across the stage like goats
at an auction. When the center
is built, we will be able to hold
nightly shows and the artists will
be able to play longer and be
more appreciated. At the same
time, we want to continue the
Friday night musicales at the
courthouse.

“We don't allow any amplified
instruments—just a microphone.
There’s just too much competi-
tion between an amplified guitar
and the one grampa used to play.
We have no trouble hearing the
instruments. They can be heard
all over town. People down here
make guitars. The old-time dul-
cimers have really had a shot in
the arm.”

Disc-O-Mat Sells

Calif. Franchise

LOS ANGELES — Disc-O-
Mat National, distributor of the
45-r.p.m. record vender, has sold
the California franchise to Stan-
lev W. Watts.

With the franchise sale of
California, Disc-O-Mat has ap-
pointed master distributors in 18
States. Previously, Pop Shops,
Inc.. New York, purchased 10
States, and the District of Co-
lumbia, and the New England
States were sold to Mike Ca-
ruana.

I O O i

CHAPPEL TEAM SIGNED
TO MONUMENT: DISK SET

NASHVILLE—Don and Donna Chappel. one of the few father-
daughter acts in country music, have signed a contract with Monu-
ment Records and added a third member of the family to the band.
Don Chappel said the pair would record within 10 days. prior to
departing for Panther Hall in Fort Worth and Mineral Wells, as
well as to other dates in the Southwest. The Chappels were due
at the Wheeling WWVA Jamboree Feb. 7.

Chappel also said that his 14-year-old son. Mike. now is playing
drums with the Chaperones, the band carried by the pair on road
tours. They have their own bus. “the only one with a psychedelic

roof,” according to Donna.

The 16-year-old daughter. who has been singing professionally
for the past I8 months, teamed up with Tammy Wynette on duets
and on road appearances during her father’s marriage to the Epic
artist. She also has sung as a soloist, but now is singing with her
father who comes from a musical family. One of his sisters is
songwriter Jean Chappel, and another singer is Martha Carson.

Chappel said he and his daughter would do both singes and duets

for Monument.

T e e e T

Vanderbilt U. Sets

Institute on Trade

NASHVILLE — Vanderbilt
University will conduct its first
annual Institute on the Enter-
tainment Industry here April 18.
just prior to the Billboard In-
ternational Music Industry Con-
ference in Nassau.

Dick Frank, legal counsel for
the Country Music Association
and co-ordinator of the Institute,
said the timing was established
to catch people on their way to
the Billboard conference.

“"Many people will be travel-
ing to the East Coast or toward
Miami and will come through
this way.” Frank explained. “We
are taking advantage of the sit-
uation to stage the Institute.”

Among those slated to take
part are Stanley Adams, presi-
dent of ASCAP; BMI president
Ed Cramer; Leonard Feist: Leo
Strauss and Harold Orenstein.

The Institute is to be held in
conjunction with the establish-
ment of music law courses in the
Vanderbilt School of Law, an-
nounced last fall by Frank.

Dean John Wade of the law
school, and L. Ray Patterson,
professor of copyright law, are
helping bring together the panel-
ists. Additionally, there will be
a group of three, as yet un-
named, who will discuss the
evolution and growth of Nash-
ville music. It is believed Wesley
Rose will be one.

Frank said the timing of the
institute, geared specifically for
the legal aspects of music, was
set to allow all the participants
and others from the Nashville
area to fly to Nassau in time
for the Billboard conference.
The Nashville contingent prom-
ises to be a large one, with
many already registered.

CMA Bd. Names Unit
To Act On Pioneers

SAN JUAN, P. R. — The
Country Music Association in
its first board meeting of the
calendar year appointed a com-
mittec to determine how best
to honor pioneers of Country
Music in the Hall of Fame and
Museum.

The action came after Dave
Kapp. a pioneer himself, made
an impassioned plea on behalf
of his contemporaries whose
“names are not well enough
known by the present generation
to obtain the votes needed for
entrance to the Hall of Fame.”
Kapp made the trip here to plea
before the board.

Reports were made by all
committees. Particularly encour-
aging was the report concerning
last year's Music City Pro-Celeb-
rity Golf Tournament and the
announcement that Frank Rog-
ers will return to direct it this
year.

Consideration, also. is being
given to adding a category to
the board of directors for dis-
tributors in the record business.
A committee was empowered to
hire a public relations director
for CMA, under the jurisdiction
of executive director Jo Walker.

The possibility of a spring-
time country music festival in
Nashvlle next ycar also was put
forward.

In a move to improve the
standing  of  country  music
abroad, the board voted to hold
its June meeting in Dublin. Dick
Broderick, chairman of the in-
ternational committee, promised

that leaders of the music indus-
try in the United Kingdom, and
possibly Europe. would come to
the Dublin meeting to cement
relationships.

The next board meeting will
be held in March in Los An-
geles.

Co. Is Set Up
By M.Gordon

[LOS ANGELES — Michael
Gordon has formed a manage-
ment music-production company
here.

Ronald Goldstein directs the
publishing operation, Marathon
Music: Joe Saracono heads the
management wing, Holly Man-
agement, and Gordon guides the
production division.

The company represents the
Summer  Winds (Metromedia
Records), the Mujority of One
(Kapp). the Cousins (Amos Pro-
ductions), the Cookic Jar (UNI),
the Revelation  (Liberty) and
Kenny Molan, who will write
for Marathon.

ADVERTISING IN
BUSINESSPAPERS
MEANS BUSINESS
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I'VE GOTTA BE ME ... . ... . . . . .. 8
Sammy Davis Jr., Reprise 0779
(Damila, ASCAP)

WICHITA LINEMAN .. ... ... .. . . . .. 13
Glen Campbell, Capitol 2302 (Canape, ASCAP)

L0 MUCHO QUE TE QUIERO . . .. .. 10
Rene & Rene, White Whale 287
(Pecos, BMI)

RAIN IN MY HEART . ... ... ... . .. 5§
Frank Sinatra, Reprise 0798
(Razzle Dazzle, BMI)

SOULFUL STRUT .. ... . ... .......
Young-Holt Unlimited, Brunswick 55391
(Dakar/BRC, BMI)

A MINUTE OF YOUR TIME
Tom Jones, Parrot 40035
(Anne Rachel Music., ASCAP)

| LOVE HOW YOU LOVE ME
Bobby Vinton, Epic 10397

(Screen Gems-Columbia, BMI)
MY FAVORITE THINGS .. ... ... .. ..

Herb Alpert & Tijuana Brass, A&M 1001
(Williamson, ASCAP)

SCARBOROUGH FAIR ... ... .. . . . . 11
Sergio Mendes & Brasil 66, A&M 986
(Charing Cross, BM!)

I CAN'T HELP IT IF I'M STILL IN

LOVE WITH YoU . ... . .. . .. . . ..
BOTH SIDES NOW .. .. .. ... ... . . 11
Judy Collins, Elektra 45639 (Siquomb, BMI)

TL 10
Vogues, Reprise 0788 (Chappell, ASCAP)

SATURDAY NIGHT AT THE WORLD ... 7
Mason Williams, Warner Bros.-Seven
Arts 7248 (Irving, BMI)

IF 1 ONLY HAD TIME ............
Nick DeCaro, A&M 1000 (Duchess, BMI)

GOODNIGHT MY LOVE . . ......... ... 4
Paul Anka, RCA 47-9648 (Quintet, BMI)

FLYIN' HIGH . .. .. .. ... ... .. ..
Julius Wechter & the Baja Marimba Band,
A&M 1005 (Par-Ed, BMI)

EARLY MORNING BLUES AND GREENS. 5

Sue Raney, Imperial 66340
(Screen Gems-Columbia, BMI}

KUM BAH YAH ... .. . ....... ... 5
Tommy Leonetti, Decca 32421
(Clinton, ASCAP)

YOU GAVE ME A MOUNTAIN ... . .. .. 1
Frankie Laine, ABC 11174

PUT YOUR HEAD ON MY SHOULDER. 12
Lettermen, Capitol 2324 (Sparka, BMI)

CLASSICAL GAS/SCARBOROUGH FAIR . 1
Alan Copeland Singers, A&M 1008 (Irving
Music, BM!. Charing Cross Music, BMI)

L. A. BREAKDOWN (And Let Me In) .. 6
Jack Jones, RCA 47-9687 (Labrea, ASCAP)

JOHNNY ONE TIME . .. ... . . ... 3
Brenda Lee, Decca 32428 (Hill & Range/
Blue Crest, BMI) :

ABRAHAM, MARTIN & JOHN .. .. .. 10
Dion, Laurie 3464 (Roznique/Sanphil, BMI)

STAND BY YOUR MAN ... ... . .. .. 7
Tammy Wynette, Epic 10398 (Gallico, BMI)

BATTLE HYMN OF THE REPUBLIC .. 14
Andy Williams, Columbia 44650
{Public Domain)

CYCLES
Frank Sinatra, Reprise 0764 (Irving, BMI)

WHEN | STOP DREAMING ... ... ... .
Ray Charles, ABC 11170 (Tangerine, BMI)

FEELING ... .. ... ... ... ... ... .. 6
Marilyn Maye, RCA 47-9689
(September, ASCAP)

CHITTY CHITTY BANG BANG ... .. .. 10
Paul Mauriat, Philips 40574 (Unart, BMI)

A FLEA IN HER EAR .. ... .. .. . .. 5
Claudine Longet, A&M 1002
{20th Century, ASCAP)

I'VE GOT MY EYES ON YOU .. .. . ..
Ray Conniff, Columbia 4-44724 (Regent, BMI)

POOR PAPA . ... . . ... ... .. .. ...
Sugar Shoppe, Capitol 2326 (Bourne, ASCAP)
IF 1 ONLY HAD TIME ... . .. .. . . . .

Johnny Mann Singers, Liberty 56083
(Duchess, BMI)

LES BICYCLETTES DE BELSIZE .. .. 2
Pete Fountain, Coral 62557 (Warner
Bros.-7 Arts, ASCAP)

TALK UNTIL DAYLIGHT ... .. . ... . .. 2
Joanie Sommers, Warner Bros. 7251
(Warner Bros.-7 Arts, BMI)

IN A LONG WHITE ROOM ... ... .
Nancy Wilson, Capitol 2361 (Morris, ASCAP)

HUSBANDS & WIVES ... .. ... . . ..
Wayne Newton, MGM 14014 (Tree, BMI)

YOUNG HEARTS, YOUNG HANDS .. ... 3
Jimmy Damon, Decca (Pincus, ASCAP)

WHERE HAVE ALL THE FLOWERS GONE 1
Wes Montgomery, A&M 1008 (Fall River, BM!)

Sonny James' latest single re-
lease for Capitol, “Only the
Lonely’”” (2370), shows this in-
finitely versatile vocalist in a
rather blue and pensive mood.
Sonny’s handling of this melan-
choly ballad is perfect. He treats
it with the simplicity and sincerity
that it demands and produces a
first-class record that is sure to
be one of his biggest hits. With
a song like this one, an appropri-
ate backing is all-important.
Sonny always plays an Epiphone
guitar to ensure a subtle musical
accompaniment that will never
let him down. (Advertisement)

RED HOT

and
ready fo go

CHI-LINE RECORDS

has a winner with

"INDIVIDUAL OF
SOCIETY”

by The
BASIS OF THE THING

Dee Jays and Distributors
CONTACT:

Chi-Line Records

P. 0. Box 1004, Carbondale, III.
Promotion directed by

Brite Star

209 Stahiman Bldg., Nashville, Tenn.

“THE
GREATEST
LOVE"

The (Original Hit) Record

BILLY
JOE
ROYAL

on Columbia
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| Securely self adhering

MUSTACHE $2 SIDEBURNS $3

VAN DYKE $3 Try it— Try it alone or with
Try it alone See the difference! Van Dyke or Mus-
or with any tache or both.
combination

Now at ifast you can enjoy the experience of wearing
sideburns, mustaches or Van Dyke that is so real iook
ing your friends will think it is your very own |
Competition tough, want to impress your employer or
girl friend . want to look older or younger or
different, cool, sharp? Do you miss the attention you
should be getting? Try A MASCULINER Vvan Dyke
sideburn and or mustache—all three, separately or
in different combination—and see the amazing dif
ference in your NEW LOOK you can have in
seconds! Don't miss out on all the fun that can so
easily be yours Send for your Mustache, Side
burns and Van Dyke at once! Simply check the color |
you want in the coupon or send a sample of your
hair and leave the matching to our expert. Your hair |
sample Is color matched at no extra cost

HAVE THE LOOK
MEN ENVY, AND
WOMEN ADMIRE
WHENEVER

YOU CHOOSE!

FREE. Complete instructions on how to wear your
Van Dykes, Mustache or Sideburns . sen)tl n et ::x\-_“-:\
plain wrapper with order. SOLD ON MONEY BACK I
GUARANTEE. You must be 1009 satisfied, you s
must see an exciting new LOOK in your appear
ance, 1t must be everything you want it to be or

your money back!
MUSTACHE $2

VAN DYKE s Tryit. .. see the

Try it alone or with r
any combination difference

SIDEBURNS 53

Try it alone or with
either Yan Oyke,
mustache or both

ALL THREE ¢

(Entire contents copy-
righted 1968)

Waar &l Theer or Biny Comdsnahan
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Masculiner Dept. 118
160 Amherst St., East Orange, N.J,
O.K. | WANT TO SEE THE MANY DIFFERENT CHANGES
IN MY APPEARANCE. SEND THE ONES CHECKED ON A
MONEY BACK GUARANTEE. PAYMENT ENCLOSED
RUSH THE FOLLOWING:
{] Masculiner Mustache $2 ] Van Dyke $3
[] Sideburns $3
PLEASE SEND COLOR CHECKED

MAIL COUPON NOW!

off and on in sec
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as is or tnmmed to just
the style you want. Wear
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Low-Down and Dirty

our wildest album yet!
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LOW-DOWN
AND DIRTY

Richard & Willie

DTL 842
STEREO
Uninhibited fun for

“Adults Only”
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Red hot proof that
Dooto is selling better and growing bigger!

RECORDS - CARTRIDGES - CASSETTES
DOOTO D¥) RECORDS

13440 South Central Avenue [ Los Angeles, Califoernia 90059

51 Deal on entire catalog!!

ASK YOUR DISTRIBUTOR
FOR OUR EXPANDED CATALOG!



Radio-TV programming

WONE Switches to Country—

Joins ‘Upgra

DAYTON—WONE, a Group
One station, switched to a coun-
try music format Jan. 19. Thus
WONE becomes the latest sta-
tion to make the change in what
is a general movement toward
upgrading of facilities in market
after market. WONE is a 24-
hour operation. Previously, the
major country music source
within the market was from
WAVI, a daytime station.

By CLAUDE HALL

WONE beams at 5,000 watts;
WAVI offers 250 watts.

The same situation has recent-
ly happened in Boston, where
WCOP went up against an FM
station; in Miami where WGMA
went country music and forced
long-time country station WOA
to go to ethnic programming;
in Orlando, Fla., where WHOO
with 50,000 watts is now giving
fits to smaller stations through-

WABX-FM TEAMS with Russ Gibb, operator of the Grande Ballroom in
Detroit, to stage a benefit for the poor of the city. More than 2,000
fans heard the Red, White and Blue, the 3rd Power and the Frost.
From left, WABX-FM manager John Detz, and air personalities Jim
Hampton and Dan Carlisle, show Gibb some of the $1,200 worth of
canned goods and $700 donated to the Salvation Army. Jeep Holland
of A-Square Productions also supervised the benefit.

PROGRAMMER SPEAKS UP

ding’ Bandwagon

out the area; in Phoenix and in
many other markets.

Jack Gardiner, program di-
rector of KBOX (a sister sta-
tion located in Dallas), has been
advising WONE on its new for-
mat; KBOX has been fantasti-
cally successful in ratings and
billings since switching to coun-
try music. Bob Lyons, program
director of WONE when it fea-
tured an easy listening format,
will guide the station. Sam Ya-
covazzi is general manager. Per-
sonalities include Rick Stevens,
Bob Clayton, and Jim Howell.

The change to country music
was ‘‘not a question of despera-
tion,” said Yacovazzi. “It was a
question of doing better.”
WONE had been a rocker sev-
eral months back, then switched
to easy listening.

“I have been watching the
country music scene for some
time,” Yacovazzi said. “It’s hap-
pening in radio all around us—
Indianapolis, Columbus. Our sis-
ter station KBOX in Dallas is
No. 1 in adults. There’s cer-
tainly no reason why country
music shouldn’t happen in Day-
ton.

“Too, there has been enor-
mous improvement in the field
of country music; it's much bet-
ter than it used to be. And ar-
tists like Eddy Arnold and Glen
Campbell are influencing easy
listening music and being played
on easy listening stations.”

The station will be heavy on
community involvement, as in
the past. It carries ABC news.
McGauren-Guild-PGW is the
national representative.

‘Humanizing' the Computer

EDITOR'S NOTE: Barry Gaston, 26, is program and operations
director of KFH, an easy listening station that captures a mass
audience in Wichita, Kan. As part of a continuing series by leading
authorities in the radio field, Gaston tells how the station turned
a computer into a friend and how a station can stay young. Gaston,
a graduate of Wichita State University, has been with KFH since

1960.

Radio programming departments have a well-defined, though
newly discovered, foe: The popular computerized method of time
buying. To comply with the sales departments’ requests and the
computers’ demands for a specific audience, program directors have
had to clearly define and quickly capture the specialized audiences
time buyers are seeking. In some extreme cases, turning the station
around is advisable. In less desperate situations, the process in-
volves a tightening, brightening and general overhaul of the old

format.

KFH in Wichita, Kan., came
face-to-face with the computer
three years ago. At that time
KFH was not only the oldest
station in the State, but came
close to maintaining the oldest
audience in the State also.

KFH listeners were the sen-
ior citizens, the golden-agers
and the tea-and-crumpets set.
These people had been loyal
to KFH for years and we found
ourselves programming the sta-
tion to please this nonactive,
nonbuying, nonparticipating au-
dience.

When the computer began
stepping on the programming
department’s toes, we did an
about-face in short order. I
think we have almost beaten
the computer at its own game.

Fortunately, our situation did
not involve a complete turning
of KFH’s format. We retained
our middle-of-the-road format
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and simply took steps to make
it more appealing to younger
listeners.

First Step

The first step was a tighter
formating of the station. That
included the use of a loosely
scheduled "hot clock.”

For our purposes. the best
hot clock includes weather at
15 and 45 minutes after the
hour. An announcement of local
community activities is given at
20 minutes before the hour
with sports at 20 after. Person-
alities are urged to give a
crossplug at 10 before the hour.
We also include news on the
hour and half-hour.

The purpose of this is to
achieve a uniform sound. It
helps maintain an image of pre-
dictability.

KFH is not only an entertain-
ment outlet but is also strong

on information. We rely on
CBS for national and interna-
tional news reports. The KFH
news staff concentrates on local
happenings.

After a tightening of the sta-
tion’s format, the second major
area of concern was our music
policy. It’s not enough to play
a certain type of music to reach
a certain audience. Just as im-
portant is how music is selected
and presented to the listeners.

Listens Objectively

KFH maintains a highly con-
temporary good music sound. I
listen objectively to every rec-
ord.

1 lean toward the better-
known artists, the big names
that are immediately recogniz-
able. However, if we get a rec-
ord by a famous artist that does
not fit the over-all KFH sound,
I disregard it.

I want all KFH music to
have a strong melody line.
People like to hum, whistle, or
sing along with the radio. So
we program many recent (within
the last two years) hits, redone
by name artists, bands or
groups.

Our personalities play one
oldie, a grand hit of the past,
each hour. Such original ver-
sions of “Honeycomb.” “Won-
derland by Night” and “Chances
Are” are good examples.

We lean heavily on instru-
mental versions of popular
songs. We maintain a one-to-
one ratio: one instrumental to

(Continued on page 54)

PACIFICA FUND FORMS -
MEMBERSHIP PROGRAM

NEW YORK—Pacifica Foundation, which operates listener-sup-
ported FM stations in New York, Los Angeles and San Francisco,
is now syndicating some of its programming through a new set-up,

the Pacifica Membership Program.

A spokesman for WBAI-FM, flagship station of Pacifica, said
that WBUR-FM, Boston; WFCR-FM, Amherst, and KRAB-FM, Seat-
tle, already have become “members.” Under the membership basis,
affiliate stations may broadcast up to 20 hours of Pacifica pro-
gramming per quarter by paying a membership fee. They must pro-

gram at least 60 hours annually.

Pacifica turns out some excellent programs, including an after-
midnight show by Bob Fass that has aided the careers of such
artists as Arlo Guthrie and Jerry Jeff Walker.

S AL A S AT S S A TR

KRLA Revamps in
New Bid for Market

LOS ANGELES — Shaken
by a number of executive and
disk jockey departures. KRLA
has begun to restructure its
operation to “improve its com-
petitive situation in the rock
market.”

The station has also cut back
on its highly polished automated
programming during the day-
time hours, although the em-
phasis from 7 p.m. until 6 a.m.
remains on automation.

With two of its best voices and
personalities gone—Dave Hull,
the morning man and his back-
up Roy Elwell—and station man-
ager John Barrett now with the
Smothers Brothers organization,
the Pasadena station has ini-
tiated the following:

e Revamped its DJ lineup with
William F. Williams on from
6-9 a.m., Reb Foster shifted
from nights to the 9 to noon slot,
followed by Johnny Darin from
noon to 3, and by Bob Dayton
until 7 p.m.

e Promoted Hal Mathews to re-
place Barrett as station manager.
e Begun running contests after
more than one year.

e Increased the tempo of its
production over what it's been.

e Introduced "Odyssey.” from
7-midnight, a lively non-disk
jockey program using voice

tracks by visiting artists to in-
troduce music.

The "Odyssey” program is an
off-shoot of KRLA's “Collage”
show, which has been on the air
over one year and is a rock 'n’
roll version of American Air-
lines “Music Till Dawn.” This
program, running from midnight
to 6 am., is KRLA's first ex-
perience with automated radio.

KRLA has been taping Roy
Elwell's programs for the past
10 months—a fact kept quiet
and hardly noticeable on the air.
But the station felt that auto-
mation during the daytime was
too restricting and when Elwell
choose to go with KHIJ-TV as

A RS A RS T,

RKO'S STUDY
ON POP MUSIC

LOS ANGELES—RKO Gen-
eral is preparing a study of the
history of pop music for its
radio stations. The adventurous
project will utilize taped inter-
views and recordings to cxem-
plify the various styles of pop
music through the years. Ray
Charles will be featured prom-
inently in a lengthy interview.
as will other stylists.

s

a program host, the time slot was
returned to a live status.

“Qdyssey” is developed by a
number of the station’s staff in-
cluding Doug Cox, Dick More-
land, Johnny Darin and Bill
Wood. Artists are invited to visit
the station at any time and re-
cord comments for the show.
Many record names have been
performing as actors in the sta-
tion’s entertaining news shows
heard every three hours.

Of all the rock stations in the
market, KRLA has been the
most adventurous, opening its
Sunday programming to experi-
mental shows of a cultural and
educational nature and trying to
sound like an above ground un-
derground station at times.

While KRLA has gone its own

selective way, KHJ has re-
mained the mass music market
station, unrivaled because

KFWB is all news. Now it ap-
pears KRLA faces a major chal-
lenge in shaping itself up to re-
gain its once-held lcadership
position.

KHYT Info
Mixed Format

TUSCON — KHYT has
switched to a mixed-music for-
mat, blending what new opera-
tions manager Wayne Vann
considers to be the “cream of
the crop” of easy listening,
country music, and rock 'n’ roll
records. KHYT was formerly
known as KMOP and featured
a straight country music for-
mat. Vann had been at KGMC,
Denver, where he installed and
develop his programming con-
cept of the “Best of 3 Worlds™
of music.

“We phased out of country
music slowly,” Vann said, “but
still including the cream of the
crop, such as the new David
Houston record.” Owner of the
station is Robert W. Cabbott,
who was with KFRC in San
Francisco.

KUAD to Debut
With Country Play

WINDSOR, Colo.—General
manager Philip 1.. Brewer plans
to debut a country music sta-
tion, KUAD, in mid-February.
“We feel the station will meet
great acceptance. not only in
this area. but from people who
belicve as we do in the future
of the new sound of country
music.”
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Programming guidelines from

rogramming aids

including Best Picks, Best Leftfield Picks, Biggest Happenings,
and Biggest Leftfield Happenings.

key pacesetting radio stations,

HOT 100

Pittston, Pa.—WPTS

Rick Shannon

BP: ‘Crossroads,” Cream, Atco. BH:
“Everyday People,” Sly and the Family
Stone, Epic.

Altoona, Pa.
—WFBG

John Anthony

Program Director

BP: “Worst That Could Happen,”
Brooklyn Bridge, Buddah. BLFP: “‘Build
Me Up Buttercup,” Foundations, Uni.
BLFH: ‘“Sweet, Sweet Lovin’ )
Jeffy and Jeff, Super K. Also: “Night
Time Magic,” Magic Ship, BT Puppy
Records.

Battle Creek—WKFR
Bob Nyles

Music Director, Personality

BP: “Girl Most Likely,” Jeannie C.
Riley, Plantation. BLFP: *“Polk Salad
Annie,” Tony Joe White, Monument.
BH: *“Soulful Strut,”” Youngholt Un-
limited, Brunswick.

Bluefield, W. Va.—WKOY

Johnnie Charles
Music Director, Personality

BP: “Will You Be Staying After Sun-
day,” Peppermint Rainbow, Decca.
BLFP: “Deseri,”” Rueben and the Jets,
Verve. BH: “Laurel Canyon,” Jackie
DeShannon, Imperial. BLFH: “Can 1]
Change My Mind,” Tyrone Davis,
Dakar.

Eau Gallie, Fla.—WMEG
Dennis Sheppard

BP: “Change My Mind,” Tyrone Davis,
Dakar. BLFP; “Gloria '69,” Shadows of
Knight, Atco. BH: “Crimson and
Clover,” Tommy James and the Shon-
dells, Roulette. BLFH: “Rosary Ann,”
Smubbs, Monument.

Hanover,
* N. H.—WDCR

&
Paul
Gambiccini
L Music Director

BP: “Witchi Tai To,” Everything Is
Everything, Vangard Apostolic. BLFP:
You Gave Me a Mountain,” Frankie
Laine, and “Kum Ba Yah,” Tommy
Leonetti, Decca. BH: “Touch Me,”
Doors, Elektra. BLFH: “Daddy Sang
Bass,” Johnny Cash, Columbia. Good
response to “Road Song,” from the
“*Mason Williams Ear Show” LP.

Houma, La.—KJIN

Bob Towns
Music Director

BP: “Good Vibrations,” Hugo Montene-
gro. RCA. BLFP: “Willy Jean,” Sun-
shine Company, Imperial. BH: “Worst
That Could Happen,” Brooklyn Bridge,
Buddah. BLFH: “Games People Play,”
Joe South. Capitol.

Ithaca, N. Y.—WVBR
George Hiller

Music Director,

BP: ‘‘Sunshine and You,” Arch of
Triumph, Date. BLFP: “I’m the Urban
Spaceman,” Bonzo Dog Doo-Dah Band.
Imperial. BH: “Touch Me,” Doors.
Elektra. BLFH: “Time of the Season,”
Zombies, Date.

Jacksonville—WAPE
tke Lee

Program Director

BP: “Soulshake,” Peggy Scott and Jojo
Benson. SSS. BLFP: “My Love Is Like
a Red, Red Rose,” Joe Deihl, Athena.
BH: “Touch Me.” Doors, Elektra.
BLFH: “If I Can Dream,” Elvis, RCA.
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Lewiston, Me.—WLAM
Bob Ouellette

Music Director

BP: “I'm Living in Shame,” Supremes,
Motown. BLFP: “Great Balls of Fire,”
Tiny Tim, Reprise. BH: “The Greatest

Love,” Dorsey Burnette, Liberty. BLFH:
“Johnny One Time,” Brenda Lee, Decca.

Lynchburg,
Va.—WLLL

Jerry Rogers

Music Director

4
i -
BP: “Saturday Night at the World,”
Mason Williams, WB. BLFP: ‘“Daddy
Sang Bass,” Johnny Cash, Columbia.
BH: “You Showed Me,” Turtles, White
Whale. BLFH: ‘“‘Baby, Baby, Don't
Cry,” Miracles, Tamla.

Marion, S. C.—WATP

Russ Cotton
Program/Music Director

BP: “My Love, My Love,” Duprees.
BLFP: “Drops of Rain,” Love Society.
BH: “Build Me Up Buttercup,” Founda-
tions. BLFH: *“‘Condition Red,” Goodees.

Massena, N. Y.—WYBG
Bill Kelly

Station Manager

BP: ‘“You Showed Me,” Turtles. White
Whale. BLFP: “Good Vibrations,” Hugo
Montenegro and Orchestra, RCA. BH:
“Going Up the Country,” Canned Heat,
Liberty. BLFH: “Malinda,”” Bobby
Taylor and the Vancouvers, Gordy.

Midland/Odessa, Tex.—KCRS

Gary Allen
BP: “Baby, Baby Don’t Cry,” Miracles,
Tamla. BLFP: “Condition Red,”

Goodees, Hip. BH: “Crimson and
Clover,” Tommy James and the Shon-
dells. Roulette. BLFH: “This Magic
Moment,” Jay and the Americans, UA.

Monroe, N. C.—WIXE

Hayne Davis
Program Director, Personality

BP: “Soul Shake,” Peggy Scott and
Jo Jo Benson. BLFP: “Great Balls of
Fire,” Tiny Tim. BH:. “Crimson and
Clover,” Tommy James and the Shon-
dells. BLFH: “Can I Change My Mind.”
Tyrone Davis.

Niagra Falls, N. Y.—-WJJL
Tom Kegel

Music Director

BP: ‘“River Deep. Mountain High.”
Deep Purple, Tetragrammaton. BLFP:
“Condition Red,”” Goodees, Hip. BH:
“Come On, React,” Fireballs, Atco.

Phoenix—KPIZ

Steve Martin

Music Director

BP: “Time of the Season,” Zombies.
Date. BLFP: ‘“Sober Dance,” Love
Sculpture, Parrot. BH: “You Showed
Me,” Turtles, White Whale. BLFH:
“Race With the Devil,” Gun, Epic.

Pierre, S. D.—KCCR
Bob Bloor

Music Director

BP: “You Don’t Have To,” Beeds.
Team. BLFP: *“‘Everytime,” In-Keepers,
RCA. BH: “Worst That Could Happen,”
Brooklyn  Bridge.  Buddah. BLFH:
*‘Magic Moment,” Jay and the Ameri-
cans, UA.

Richmond, Va.—WLEE

Ron Fraiser
Asst. Program Director/ Air Personality

BP: “This Ole Heart of Mine,” Tammi
Terrell, Motown. BLFP: “Games That
People Play,” Joe Sonta, Capitol. BH:
*Can 1 Change My Mind,” Tyrone
Davis. Dakar. BLFH: “Same.”

Rochester, N. Y.—WRUR

Philis Fenster
Music Director

BP: ‘“Indian Giver,” 1910 Fruitgum
Company,” Buddah. BLFP: “I'm the
Urban Spaceman,” Bonzo Dog, Doo
Dah Band. BH: ‘“You Showed Me,”
Turtles, White Whale, Imperial.

San Angelo, Texas—KWFR

Sylvia Holmes
Program/Music Director, Personality

BP: “Touch Me,” Doors, Elektra.
BLFP: “Games People Play,” Joe South,
Capitol. BH: “Crimson and Clover,”
Tommy James and the Shondelles.
Roulette. BLFH: “July, You're a
Woman.” John Wilkinson, RCA.

s

k)

“ San Antonio,
Tex.—KTSA

Kahn Hamon

Program Director

BP: “You Showed Me,” Turtles, White
Whale. BLFP: “Baby Let’s Wait,” Royal
Guardsman, Laurie. BH: “Hooked on a
Feeling,” B. J. Thomas, Sceptor. BLFH:
“‘Come On React,” Fireballs, Atco.

Sarasota, Fla.—WYND
Ken Kold

Progrom/Music Director, Personality

BP: “River Deep, Mountain High.”
Deep Purple, Tetragrammaton. BLFP:
“Hot Smoke and Sassafras,” Bubble
Puppy, International Artists. BH: “You
Showed Me,” Turtles, White Whale.

BLFH: “Close the Barn Door,” 49th
Parallel,

Maverick.

Scranton, Pa.—
WSCR

j‘? Jim Drucker

BP: “I'm Livin’ in Shame,” Diana Ross
and the Supremes, Motown. BLFP:
“Soulshake,” P. Scott/Jo Jo Benson,
SSS International. BH: “Touch Me,”
Doors, Elektra. BLFH: “I’ve Gotta Be

Me.” Sammy Davis JIr., Reprise.
Springfield,
Vi.—WCFR

Ron Bastone
Program Director/ Personality

BP: “Touch Me,” Doors. Elektra.
BLFP: “Time of the Season,” Zombies,
Date. BH: “Build Me Up Buttercup,”
Foundations, Uni. BLFHs: “Come
Live With Me,” Shadow Mann. To-
morrow. “‘She’s Not There,”
Kama Sutra. *“Scorpio Red,” Holy
Mackrel, Reprise.

Troy, N. Y.—WTRY
Mike Mitchell
Music Director

BP: “Sleep in the Grass,” Ann Mar-
gret/Lee  Hazelwood, LHI. BLFP:

“Good  Vibrations,” H. Montenegro,
RCA. BH: “Can | Change My Mind,”
Tyrone Davis, Dakar. BLFH: ‘Some
Kind of Life,” Ashley Brothers, Capitol.

Ventura, Calif.—KUDU

Gary Rawn
Music Director

BP: “Games People Play,” Joe South.
BLFP: “River Deep. Mountain High,”
Deep Purple. BH: “Touch Me.” Doors.
BLFH: ‘“‘People,” Tymes.

Wichita—KEYN
J. Robertt Dark

Music Director

BP: “But You Know I Love You,”
First Edition, Reprise. BLFP:** Mo'reen,”
Teenmakers, Jamie. BH: “Touch Me,”
Doors. Elektra. BLFH: “Rock and Roll
Woman,” Buffalo Springfield, Atco.

Willoughby, Ohio—WELW
Chris Quinn

Music Director/ Personality

BP: “Purple Haze,” Dion, Laurie.
BLFP: ‘“Anthem.” Hello People, Philips.
BH: “Touch Me,” Doors. Elektra.
BLFH: *‘Girl in the World,” Fun and
Games, Uni.

Wilmington, Del.—WAMS
Bob Hollands

Music Director/ Personality

BP: “My Love My Love.” Duprees.
Heritage. BLFP: “Girls, You Have to
Wait,” Patti Ward, Road. BH: “Every-
day People,”” Sly and Stone. Epic.
BLFH: “Condition Red,” Goodies. Hip.

Winston-Salem, N. C.

Terry Wayne

Music Director

BP: “You Showed Me,” Turtles. White
Whale. BLFP: “Nothing But a Heart-
ache,” Flirtations. Deram. BH: “PI'm
Gonna Make You Love Me.” Supremes/
Temptations, Motown. BLFH: “Worst
That Could Happen.” Brooklyn Bridge.
Buddah.

PROGRESSIVE
ROCK

Albuquerque, N. M.—
KUNM-FM

L. A. Woodworth

Program Director

BP: “The Family That Plays Together,”
Spirit, Ode. BLFP: “The Insect Trust,”
the Insect Trust, Capitol. BH: *“The
Beatles,”” the Beatles. Apple. BLFH:
“Three Dog Night,” Three Dog Night,
Dunhill. Also Getting Lots of Action:
*Steppenwolf, Vol. 1,” Dunhill; “Beg-
gar’s Banquet,” Rolling Stones. Lon-
don. “Switched On Bach,” Columbia;
“Ruben and the Jets,” Mothers of In-
ventions, Bizarre; all of the Doors’.

San Jose, Calif.—KSJO
Bill Slater

Program Director

BP: “Sounds of Dissent,” Mercury.
BLFP: Bayou Country,” Creedence
Clearwater, Revival. Fantasy. BH. ‘‘Any
Day Now,” Joan Baez, Vanguard.
BLFH: “Phase I,” Michael Condello,
Scepter.

State College, Pa.—WQWK
Don Goldberg

Program Director

BP: *Blood. Sweat and Tears,” the
Blood. Sweat and Tears, Columbia.
BLFP: “Led Zeppelin,” Led Zeppelin.
Atlantic.  BH: ‘‘Shine On Brightly.”
Procol Harum, A&M. BLFH: “A
Switched On Bach,” Walter Carlos.

12 4

Worcester,
h-;,; Mass.—WORC
{, Jeff Starr

Program/ Music Director, Personality

BP: “Wayne Cochran.” on Chess (en-
tire LP with “Boom, Boom,” and “Get
Down With It,” Strong BLFP: “I'm
Black and I'm Proud,” Rev. Jasper
Williams on Jewel Records (entire LP).
BH: “Led Zeppelin,” Led Zeppelin. At-
lantic (entire LP with “You Shook Me,”
Strong). BLFH: “The Sound of Dis-
sent,”” Various Artists, Mercury (entire
LP must be aired).

RHYTHM AND
BLUES

Beaumont—K-JET

William (Boy) Brown

Program Director

BP: “Strange Feeling,”” Ted Taylor.
Ronn. BLFP: “Got 1o Be Some
Changes.”” Staple Singers. Stax. BH:
“My Country,” Impressions, Curtom.

BLFH: “End of My Dream,” Bleu-Lites.
Bay Sound. Becoming a Monster:
“Where Have You Been.” Buddy Lamp.
Duke.

 COUNTRY

Albany, N. Y.—WEEE

Barry Frank

Program Director

BP: “Please Let Me Prove (My Love
for You).” Dave Dudley. BLFP: ‘“Flat-
tery Will Get You Everywhere,”” Lynn
Anderson. BH: “Who’s Julie,” Mel
Tillis,. BLFH: “Bring Love Back Into
the World,” Stu Philips.

(Continued on page 56)

‘Humanizing’ the Computer

o Continued from page 52

one vocal, whether male, fe-
male or group vocals.

With such a great percentage
of our music being instrumental,
1 choose those which echo the
current vocal hits. Most ver-
sions are uptempo and famil-
iar.

We program current hits by
the original artist if the version
fits our format. If not, I play
other arrangements that are
more compatible. When hits are
at their peak, 1 play as many
versions as possible, vocal and
instrumental.

Even though KFH is a 24-
hour station, our music tempo
does not vary from day to night-
time listening. People up at
night are usually workers and
they probably don’t want to be
lulled to sleep. So we keep our
sound cheerful and consistent all
times of the day.

Records are not hard to come
by in Wichita. Even though we

are a medium-sized market of
400,000-plus people, distribu-
tors seem interested and make
faithful weekly calls.

Buys Records

Those records of less-known
labels which we do not receive,
I buy. We must always main-
tain a competitive advantage in
the market and saving a dollar
while waiting for a free disk is
not worth the time lost to other
stations’ airing of the record.
Music is such a current thing
that we must have a hit im-
mediately, while it is hot.

As a backup for those records
we buy or receive from distribu-
tors, we subscribe to Billboard's
Pop Album and Easy Listening
Services.

Jingles add that final touch
of tempo. After considerable
searching, we found the jingle
package from PAM'’s in Dallas
is 50 per cent a cappella.

People are the heart of any
radio station and at KFH we
have the best. We have strongly

identifiable personalities who
are encouraged to talk to, not
at, their audience.

Our theory is person-to-per-
son communication. And at
night we ask people to talk
with us. Our Wichitalk and
Niteline evening phone-in shows
provide listeners the opportu-
nity to talk about anything under
the Midwest moon.

Our staff of 38 professional
radio people not only maintain
a No. 1 rating in the market,
but has favorably rearranged
the demographics of our listen-
ing audience in three years.

Computerized time buying,
which at first posed a problem,
may now be a blessing in dis-
guise. Program directors can no
longer become complacent, rest-
ing comfortably on past rat-
ings and faithful “old™ listeners.
They must maintain a constant
stream of creativity and en-
thusiasm which serves as a
fountainhead for the station’s
success.
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Radio-TV programming

Radio Forum Set for
June 19-21 in N. Y. C.

o Continued from page |

come under critical study. Five
hundred radio men attended the
Forum last year.

This year, the Forum will not
only be longer—three days—but
the scope will be expanded to
other aspects necessary in the
operation of a radio station, such
as production of commercials.

But the accent will be on mu-
sic and music programming, in-
cluding serious study this year of
demographics and the increas-
ing role demographics is play-
ing in programming.

Last year's Forum in-

cluded such pacesetters as Gor-
don McLendon, president of Mc-
Lendon Broadcasting and a pio-
neer in the Top 40 format;
Elmo Ellis, general manager of
WSB in Atlanta; Bill Meeks,
president of PAMS; Ed Bunker.
now general manager of KFI
in Los Angeles; Howard Kester.
general manager of KYA in
San Francisco; Stan Kaplan, gen-
eral manager of WAYS in Char-
lotte; Walter Schwartz, chief of
the ABC radio networks; and
Robert Wogan, vice-president of
programs, NBC.

Further details will be pro-
vided later.

programming aids

o Continued from page 54

Ashland, Ky.
& Huntington,
W. Va.—WTCR

Mike Todd

Program Director,
Personality

BP: “My Woman Is Good to Me™
David Houston, Epic. BLFP: “Only
You,” Norfro Wilson, Smash. BH:
“Table in the Corner,” Conway Twitty,
Decca. BLFH: “Where the Blue and
Lonely Go,” Roy Drusky, Mercury.

' Burbank,
] | Calif.—KBBQ
; ¥
7%

Larry Scott

Music Director

BP: *“None of My Business.” Henson
Cargill. Monument. BLFP: “She's
Lookin’" Better by the Minute,” Jay
Lee Webb, Decca. BH: “Yours Love”
Waylon Jennings, RCA. BLFH: “Only
You.” Norro Wilson, Smash.

Charlotte,
N. C.—wWWwWOK

Cloyd Bookout

Music Director,
Personality

“‘Motormouth Harry,” Glenn Bar-
Hickory. BLFP: ‘“Ride a Little
Horsey.” Linda Gayle.” Pompell. BH:
*‘Daddy Sang Bass,” Johnny Cash. Co-
lumbia. BLFH: “Who’s Julie.”” Mel
Tillis. Kapp.

Cincinnati, Ohio—WCLU
Dave Floyd

Program Director

BP: It’s a Sin,” Marty Robbins, Co-
lumbia. BLFP: "If 1 Had a Hammer."”
Wanda Jackson, Capitol. BH: “Custody.”
Like the Drifter. Jr., MGM. BLFH:
“Restless,” Carl Perkins. Columbia.

Cincinnati, Ohio—WIZIP
Allan M. Peck

Music Director

BP: “She's Lookin® Better by the
Minute,”” Jay Lee Webb. Decca. BLFP:
“None of My Business.”” Henson Cargill,
Monument. BH: “Darling You Know 1
Wouldn’t Lie,” Conway Twitty, Decca.
BLFH: "My Woman's Good to Me."
David Houston. Epic.

Flint—WKMF
Jim Harper

Program/Music
Director, Personality

‘My Woman's Good to Me."” David

Epic. BLFP: “The Key That
Her Door.” Bobby Stephenson.
King. BH: ach Time.” Johnny Bush.
Spot. BLFH: Passin® Through.” Ra
Corbin. Monument.

56

Columbus, Ohio—WMNI
Roger Miller

BP: Only the Lonely.” Sonny James.
Capitol. BLFP: "*So Much to Do,” Cal
Smith, Kapp. BH: “They Don't Make
Love,” Eddy Arnold, RCA. BLFH:
“When the Snow Is on the Roses,”
Jim and Jesse, Epic.

Fort
Lauderdale—

WIXX
Lyle Reed

Personality

BP: “If I Had a Hammer,” Wanda
Jackson, Capitol. BLFP: “‘None of My
Business.”” Henson Cargill. Monument.
BH: “You Know ! Wouldn't Lie, Con-
way Twitty, Decca. BLFH: ‘“Each
Time.”” Johnny Bush. Stop.

Dallas-Fort Worth—KYAL
Johnny Dallas

BLFP: “Lead Me On.” Bonnie Owens.
Capitol. BH: “Keep Me From Crying
Today"/"'1 Take a Lot of Pride.” Merle
Haggard, Capitol.

Harrisonburg, Va.—WKCY

Butch Fischer

Music Director, Personality

BP: “Custody,” Luke the Drifter Jr.
MGM. BLFP: *“If 1 Had a Hammer."”
Wanda Jackson, Capitol. BH: “The
Carroll County Accident,” Porter Wago-
ner, RCA. BLFH: “Each and Every
Part of Me.”" Bobby Lewis. U.A.

Kansas City—KCKN

Ted Gramer
Program Director
BP: “"He’s a Night Owl.”" Connie Eaton.
Chart. BLFP: “My World Is Empty.”
Jose Feliciano. Victor. BH: "Custody.”

Luke the Drifter Jr.. MGM. BLFH:
“Only  You." Norro Wilson. Smash.

Knoxville,
Tenn.—WROL

Phil Rainey

Progrcm/Music
Director, Personality

BP: ""He's a Night Owl.” Connie Eaton,
Chart. BLFP:. “A Funny Thing Hap-
pened.” Tex Ritter. Capitol. BH: “Too
Hard to Say I'm Sorry."” Merve Shiner.
MGM. BLFH: “Won't You Come
Home.”” Wayne Kemp. Decca.

Lynchburg, Va.—WBRG
Bob White

Music Director, Personality

BP: “Only the Lonely.” Sonny James.
Capitol. BLFP: “Darlin’. You Know |
Wouldn't Lie.” Conway Twitty. Decca.
BH: “To Make Love Sweeter.” Jern
Lee Lewis. Smash. BLFH: “Too Hard
o Sav I'm Sorry.” Murv Shiner. MGM,

(Continued on page 58)

Vox Jox

As you probably noticed on
page 1, the second annual Bill-
board Radio Programming Forum
will be held June 19-20-21 at the
Waldorf-Astoria. You don't have
to stay at the Waldorf, but I
think they're going to let us in at
fairly decent prices for this meet-
ing. The Forum will not be a
“fun and games” thing, but |
might suggest you plan to bring
the wife: there are fashion shows
and TV game shows—plenty of
things to keep her busy while you
devote yourself to higher educa-
tion during the day. This Forum
will be highly beneficial and the
greatest event of its kind. In the
words of Joe Namath, "I guarantee
it

* K K

John Detz, manager of pro-
gressive rock station WABX-FM
in Detroit, says, “We ure picking
up more and more agency ac-
counts and sales look better than
ever; in fact. every month since
June hus shown a marked im-
provement over the month be-
fore.”. Murray the K is really
cooking now on his weekend
show on WMCA, billing part of
the action as “Radio Free New
York,” a term he coined origi-
nally to fit Toronto. He’s back in
the groove and creating a lot of
excitement, bikini’d babes and all.

* K K

Bobby Magic. formerly of WIXY.
Cleveland, and WEAM., Washing-
ton, is now doing weekends
at KYA, San Francisco. Bill Holly,
program director of WFUN a few
years ago in Miami. is now as-
sisting KYA program director
Dick Starr and keeping tabs on
KOIT-FM, progressive rock auto-
mated station that Avco Broad-
casting owns in San Francisco.
. . . Al McCoy is back at KRUX
in Phoenix as program director.
I understand: he replaces Rhett
Walker. McCoy had been with
KOOL, that city. Bill Drake
is slated for a big feature article
in True Magazine.

* K K

Jerry Bright has been named
program director of WNOR. .
Hot 100-format station in Nor-
folk, Va. Don (Ron James) Molter
is the new music director. Bright
says record service has been a
little lax in recent months. Needs
four copies of each record to:
Program director, WNOR. 252 W.
Brambleton Avenue, Norfolk, Va.
23510. James Steward has
just joined WEUP in Huntsville,
Ala., and is doing a 2-5:45 p.m.
show. He'd been with Lebby Rec-
ords in Philadelphia and before
that with WNOO in Chattanooga.
Send records to him at the sta-
tion, 816 Broad Street, Huntsville.
Ala.

* K* K

Dan Earbart is the new pro-
gram director for KFMK-FM.
progressive rock station in Hous-
ton. . . . Les Howard at WKWK
in Wheeling, W. Va.. says hes
en route to the army. I hope you

don’t wind up with my old first
sergeant, l.es

* K K

Movements continue at Metro-
media. And just as we predicted.
Richard Janssen has been named
general manager of KLAC, l.os
Angeles. David C. Croninger has
been upped to president of Metro-
media radio, and taking over his
old role as general manager of
casy listening station WNEW in
New York is Robert Mounty.
Moun'ly had been director of suales
for the station. And. in case 1
hadn’t mentioned it before. WHK's
new general manager Ken Gaines
has named Jerry Lee as program
director of the Cleveland casy lis-
tening station. lee had been 7-9
p.m. personality: Jack Reynolds
moves into that slot and replacing
Reynolds in the all-night slot will

By CLAUDE HALL
Radio-TV Editor

in r&b radio, which I feel should
Shanan is now in a noon-3 p.m.
slot at WKYC, Cleveland. also an
easy listening station.

* KA K

Jim (Frank Furter) Stevens is
now with WABQ in Cleveland in
a noon-3 p.m. slot: he'd been with
WIMO, Cleveland. I'm against use
of cornball names, Jim. especially
in r&b radio. which I feel should
try to establish a better image
thowever. Jim is a former Golden
Gloves champion. so I'm not going
to argue too hard about the
matter). . The new line-up at
WTAC in Flint. Mich.. includes
Johnny Cole; Bill Gibson, for-
merly of WJIM in Lansing, Mich.:
Bob Dell; Sandy Duhn, formerly
of WTRU in Muskegon. Mich.:
Peter C. Cavanaugh. and Johnny
Irons. When you guys write
me, I wish you'd put the format
of your station down or what
type of show you do if the sta-
tion Is block-programmed.

* Kk K

Dave (Dave Allen) Armstrong.
former  program  director  of
WREO in Astabula, Ohio, is now
an air  personality at  WNBF.
Binghamton. N. Y. . . . Got two
calls about Tim Tindall—one from
John Rook, program director of
WLS in Chicago. and the other

Campbell Hr. Set

NEW YORK — “The Glen
Campbell Goodtime Hour™ bows
on CBS-TV network Jan. 29 at
7:30 p.m. (EST). The weekly
color show is produced by Roger
Gimble; Ken Fritz is executive
producer.

from Dan Atkins, program direc-
tor of CKLW in Detroit. both of
whom worked with Tindall at one
time or another, and both of
whom report Tindall is in Hawaii
in radio. Rook has a good idea
that I'm willing to pursue—if
everybody else is willing to help:
A trackdown sort of chart about
who started with who where and
what sort of thing. Rook is com-
piling a list: anybody else want
to help? Just send me your list.
I want real names as well as air
names.

AS PROOF OF the growing popu-
larity of country music, country
artists are increasingly in demand
for prime time TV shows. Buck

Owens and his Buckaroos
guested Jan. 16 on CBS-TV's
‘‘Jonathan Winters Show.” Owens
sang his new Capitol Records
single ‘“Who's Gonna Mow Your
Grass.”’

RADIO-TV MaRT

This column is published for people
seeking positions as well as station
managers secking personnel. Rate is
$5.00 per one half inch (app. 40
words). A box number will be used
to protect the identity of the adver-
tiser. Send coupy along with payment

to:
RADIO-TV JOB MART
Billboard
RADIO-TV JOB MART
165 W. 4éth St,
New York, N. Y. 10036

POSITIONS OPEN

Morning Newsman—Top 40 Format
Large Northeast Market
Heavy Weights Only
Salary Open
Bend Tape, Resume and Photo
WTRY. 92 Fourth st.

Troy, N.Y. 12180

Positions open now for qualified
and experienced announcing and
pregramming personnel at good sta-
tion. in stable market, in Ark. Good
salary and good future for the right
man. Call (601) 483-5029 after 7 p.m.

Progressive Rock 1-M Stereo Station
in major Southern California market
is seeking creative air talent. Knowl-
cdge of contemporary music a must.
On-air experience preferred. Contact
Ron Middag or Steve Brown at (714)
239-1385, 645 Ash St., San Diego.
California.

Need strong MOR personality that
has something to say but knows
when to shut up. Must be old
enough to appreciate golden song.
Salary  $300-8500. depending on
whether a.m. or p.m. show. Major
Midwest market. Contact Claude
tlall. Box AA.

KKJO. 5.600-watt station in St.
Joseph, Mo., 816—279-6346, needs
Top 40 DJ. Ist phone. Call collect.
Program director Greg Everett.

POSITIONS WANTED

Available Immediately: Top-notch
“Pro’ top 40 man, 10 years’ experi-
ence, excellent references. age 25.
Real strong on news and production,
experienced in copy writing and
sales. Gocd voice, strong person-
ality. has “Major Market Sound.”
Fcr tape and resume call (601
483-5629.

Third-class phone. Limited experi-
ence. Student of broadcast school.
3 years college. Prefer easy listen-
ing, jazz or news. Bob Rymell, 415
Springfield Drive, Richmond, Ky.
40475. (606) 623-1761.

Canadian. 20. two years college
(marketing major), wants Top 40
position. Money. hours of work of
little concern; want experience and
chance to learn. George Pollard, 483
Blair Rd.. Ottawa 8, Ont.

Robbie Dee. formerly with WZUM,
Pittsburgh, and previously No. 1 DJ
at WCHB, Detroit, is available. 212;
246-9544.

Problems? 1 want challenge. Have
ideas, ability. Seeking prog. dir.
position, preferably in SW market.
Ccllege. nine yrs.’ exp.. dratt ex-
empt. Looking for solid station that
hkes good people to come and stay.
Currently in medium SW market.
Contact  Claude Hall. Billboard.
Box

Hot Job Tips: WKYC (easy listen-
ing). Cleveland; KFI (easy listening).
Los Angeles: CKLW (Top 40), Detroit;
WGBS (Top 40. progressive rock).
Miami: KTHT (casy listening). Hous-
ton: WKWK (Top 40). Wheeling.
W. Va.: talk to George Williams,
scuthern Broadceasting. ¢ o WTOB,
Winston-Salem, N. C.; WMGS (coun-
try format). Bowling Green. may
necd someone. Talk to Ken Draper,
programming  db. Hollywood, re
major market situation for program
director and personalities.

Major market Top 40 personality
seeks change of scene. Salary $16.000
or above. Contact Claude Hall, Bill-
board. Box J

Andy  Scorch. Recent broadcast
arad. Seeks  any  capacity. 3rd
vhone. some college. Car. Tape,
resume. and photo on request to 459
S. Olden Ave.. Trenton. N. J
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EVGry EXBCULIVE = MuSIC Business

DO

The First International Music Industry Conference
April 20-23, 1969, Paradise Island Hotel, Nassau in the Bahamas

gl

SIS

Join the leaders from every part of the Music World who will be there

REGISTRATION FORM

The International Music Industry Conference Sponsored by BILLBOARD and RECORD RETAILER
Registration Fee: $150 (U. S.) per person or £62—10s. in sterling

Session 1 Challenges to the Music Industry Session 8 The Emergence of the Individual Art_ist/ Session 16 'Significance of the Popularity Charts
Talk A. How the Roles and Relationships Be- Composer/Producer as a Self-Contained Talk A. How the Major United States Charts
tween Record Companies and Pub- Organization Are Developed and Should be Used
lishers Are Changing Talk A. Organization and Operation of These Talk B. The Development and Use of the
Talk B. The Universal Numbering System— Groups and the Direction of Their New English All industry Chart
a New Approach to Increasing Reve- Growth
nue and Income Talk B. How the Record Company and the Session 17 Formulas for Buying and Selling Copy-
Publisher Can Deal With Their Impact rights ying g Lopy
Session 2 International Forces of Social and Session 9 Merchandising the Artist and Music Talk A. Setting the Value of a Copyright
Economic Significance Internationally Talk B. Avoiding Litigation in the Purchase
Talk A. Music—a Key to International Un- Talk A. The International Tour—Its Im- of a Copyright
derstanding portance and Keys to its Succes_s . :
Talk B. National Barriers to the Free Flow of Talk B. Music Festivals as an International Session 18 New Methods of Transmitting Music
Music Among Countries EometionaTog Talk A. Space Satellite Broadcasting—Its
E ] ] = Session 10 Income Potential in Different Music Potential Effect on Industry Sales
Session 3 Changing Patterns in the Distribution and Forms and Use and Profits _ ‘
Retailing of Records Talk A. Exploiting the Jingle and Spot Music Talk B. CATV—as a New Marketing Medium
Talk A. Within the United States and Canada in Advertising ) ion 19 Infl f La the Industry’
Talk B. In Central and South America Talk B. The Mini-Disc (pocket disc)—a New Session The Influence of Law on the Industry’s
. Singles Market Future
Talk C. Approaches in Europe Talk C. Audio-Visual Cartridges—Their Pros- ) )
Talk D. In the Far East pects for Growth Talk A. Iosr'lljitiil;in:rtilr?gnat“éa\r\hlnl?sgcl:'relanlfls%nzi'spmg
f
. . . Session 11 The Source of Music Income—A Com- Talk B. The Meaning of Prospective Changes
Session 4 Promoting the Artist parison Among Major Countries in the United States Copyright Law
Talk A. New Techniques to Expose the Artist Talk A. The Breakdown of the Total Sales Talk C. The Implications of Recent Copyright
Talk B. Getting Teamwork Among the Agent, Dollar—by Product and Source Legislation in Other Principal
Publisher, and Record Company Talk B. The Comparative Increments of Ex- Countries
Talk C. Merchandising the Artist—a Growing pense and Profit .
Method of mportance Session 12 Adapting Music and Lyrics for Sale in Session 20 How I;‘:m's“tﬁ;“se Revenues for the Juke
' Other Countries ) o )
Session 5 New Strategies for Problem Markets Talk g. Changes Needed for Sale ind Europe 1:": g- ‘x:zi is RRe:lUu'i'fsd"i‘n“Ei :(J)":ed States
Talk A. Prospects for Marketing in Russia a2 ?gragta'lneginFﬁ';‘ei'tgeZ SLt)(a?(e:: GIEl LA - 5 i e
and Other Eastern Countries - - - Session 21 Mechanical Rovalties
Talk B. Creating an Operational Plan for the Session 13 New Sounds in Music 2l ani a_ y
Underdeveloped Countries Talk A. Trends in Sound in the United States Tatk A. In the United States
Talk C. Organizing an Effort to Combat Piracy Talk B. Emerging Musical Sound in Europe Talk B. The Changing European Scene
Talk C. Innovation of Sound and Music by
< Taik C. in the Far East
6 the Engineer
Session 6 Performance Rights—Logging, Monitoring, - — . .
and Distributing Funds: in the United Session 14 Interrelationship of the Broadcast and Session 22 The International Tape Systems Market
States Music Industries Talk A. Its Impact to Date on the Record
Ik A SCAP Talk A. Programming Co_ncepts of Nation- Business
UELLE G5 YLD (SISl (NI A R Owned Broadcasting Systems—Their Talk B. Achieving Full Exploitation on a
Talk B. The BMI Method impact on Promoting Records Worldwide Basis
Talk B. Privately Owged Radio Station Pro-
. . " . gramming—Changing Need for Music jon 23 Mergers and Amalgamations—Their Effec
Session 7 The Options for Establishing a Foreign = - - Session gh ic | dgt !
i s : Session 15 Performance Rights for Artists and on the Music Industry
Facility—Weighing Their Advantages and . b .
: Record Labels—Logging, Monitoring, and Talk A. Their Influence on Future Sales and
Disadvantages Nt
3 Distributing Funds Growth of the Industry
Talk A. %ettmg Up Your Wholly Owned Talk A. In England and Europe Talk B. Their Impact on the Position of the
e ) Talk B. What Are the Prospects in the United independent Publisher and Record
Talk B. Developing Joint Ventures States Company
Talk C. Selecting and Working With a Li- Talk C. In Central and South America Talk C. Their Effect on the Creative Effort of
censee or Subpublisher Talk D. In Japan and the Far East People

If check is in sterling, send to:

If check is in dollars, send to:
International Music Industry Conference
Ninth Floor

300 Madison Avenue

New York, New York 10017

Please register the following people to attend the International Music Industry Conference. Check is enclosed for all registrants.
PLEASE PRINT THE FOLLOWING INFORMATION:

Fee includes attendance at all sessions, work materials,
cocktail reception, three Iluncheons. It does not include
hotel accommodations. Please make your check payable to
the International Music Industry Conference. Check must
accompany your registration.

International Music Industry Conference
Record Retailer
7 Welbeck Street, London, W1 England

Name of Each Registrant Title Full Address

Your Name and Title

Full Address Company

Additional names can be sent in a separate letter. Acknowledgements and information on hotels and transportation will be sent to each individual who is registered.




Radio-TV programming

programming aids

o Continued from page 56

Peoria, fil.—
WXCL

Dale Eichor

Asst. Music Director
& Personality

BP: ““‘Who's Gonna Mow_ Your Grass,
Buck Owens, Capltol BLFP: *“If 1
Had a Hammer,” Wanda Jackson, Capi-
tol. BH: “What Are Those Things,“
Charlie Louvin, Capitol. BLFH: “You'll
Always Be in My Heart,” Sharon
Roberts. MTA

‘o Philadelphia—
A T8 rer

- Don Paul
Program Director
BP: “Kaw-Liga,” Charlie Pride, RCA
Victor. BLFP: “Day Gig,” Sonny
Curtis, Viva, BH: “My Woman’s Good

to Me,” David Houston, Epic. BLFH:
“Restless,” Carl Perkins, Columbia.

ar Phoenix,
Ariz.—KTUF

Woody Starr

Program Director

BP: “My Woman’s Good to Me,”
David Houston. BLFP: “Lead Me On,”
Bonnie Owens. BH: “Until My Dreams
Come True,” Jack Greene, BLFH:
“Good Time Charlies,” Del Reeves.

Toledo, Ohio—WTOD

Donn Williams
Program Director

BP: ‘“Kaw-Liga,” Charlie Pride, RCA.
BLFP: “It’s a Ruff Road,” Lex Thomas,

Boone. BH: “Daddy Sang Bass,”” Johnny
Cash, Columbia, BLFH: “Cloud Burner,”
Vern Stovall, Monument.

Xenia, Ohio—WBIZI

Chad Chester
Music Director, DJ

BP: “Where the Blue and the Lonely
Go,” Roy Drusky, Mercury. BLFP:
“Lead Me On,” Bonnie Owens, Capitol.
BH: “Daddy Sang Bass,” Johnny Cash.
Columbia. BLFH: “I Never Got Over
You,” Carl and Pearl Butler,” Co-
lumbia.

COUNTRY .. . .. .. ... ...

Des Moines, la.—WGO

Mike Hoyer

BP: ‘“Funny Thing Happened.,” Tex
Ritter, Capitoi. BH: *“‘Carrol County
Accident,” Porter Wagoner, RCA.

Miami Beach—WGMA
Frank Wilise

BP: “Johnny One Time,” Brenda Lee.
BH: ‘“‘Daddy Sang Bass,” Johnny Cash.

EASY
LISTENING

_ Atlanta—WSB
Chris Fortson

Music Librarian

BP: “My Man,” Barbra Streisand, Co-
lumbia BLFP: “May I Have the Next
Dream,” Malcolm Roberts, Major/
Minor; “Where the Blue of the Night,”
Hank Locklin, RCA. BH: *“Woman
Helping Man,” and flip, the Vogues,
Reprise. BLFH: “Dream,” Sajid Khan,
Colgems.

Brunswick, Ga.—WMOG
Joe B. Gregory

Music Director

BP: “I Saw the Light,”” the Nashville
Brass, RCA. BLFP: “Johnny One
Time.” Brenda Lee, Decca. BH: “‘Rain
in My Heart,” Frank Sinatra, Reprise.
BLFH: ‘“Has Anybody Lost a Love,”
Don Ho, Reprise.

Fresno, Calif.—KFIG
Don Roberts

Program Director

BP: “Soulful Strut,” Young-Holt Un-
limited. BLFP: “Games That Grownup
Children Play,” Browning Bryant. BH:
“Hang ’Em High,” Booker T. and
the MG’s. BLFH: “This Is My Life,”
Shirley Bassey.

Jackson, Miss.—WSLI

Bob Rall
BP: “Soulful Strut,”” Young Holt Un-
limited. BLFP: ‘“Good Vibrations,”

Hugo Montenegro. BH: ‘“Less of Me,”
Bobbie Gentry and Glen Campbell.
BLFH: “Talk Until Daylight,” Joanie
Sommers. Best Album, “Gentle on My
Mind,” Dean Martin.

Kingston, N. Y.-WBAZ
Gary Davis

Music Director, Personality

BP: “Women Helping Man,” WVogues,

Reprise. BLFP: “I Started a Joke,” Bee
Gees, Atco. BH: “A Minute of Your
Time,” Tom Jones,
“Tears Won't Run,”
RCA.

Parrot. BLFH:
Allan Shaticin,

Miami—WIOD

Yolanda
Parapar

Music Director

BP: “Woman Helping Man,” Vogues,
Reprise. BLFP: “Good Vibrations,”
Hugo Montenegro, RCA. BH: ‘“‘Daddy
Sang Bass,” Johnny Cash, Columbia.
BLFH: “Kum_ Ba Yah,” Tommy Leo-
netti, Decca. New Tom Jones Parrot LP
“Help Yourself” is very good.

Norwich—
WICH

Bob Craig

BP: “Woman Helping Man,” Vogues,
Reprise. BLFP: “Will You Be Waiting
After Sunday,” Peppermint Rainbow,
Decca. BH: *“Only the Lonely,” Sonny
James, Capitol. BLFH: “If I Only Had
the Time,” Nick DeCaro, A&M.

Phoenix—KRDS

Bob Pond

BP: “A Fool Such as I,” Ronnie Rinard,
Comit. BLFP: “The Dolphins,” Dion,
Laurie. BH: “Kay,” John Wesley Ryles,
Columbia. BLFH: “We'll Try Harder,”
Jack Greene, Decca.

Pomona, Calif.—KKAR
Gene Bush

Program Director

BP: “Sleep in the Grass,” Ann-Margret/
Lee Hazelwood, LHI. BLFP: “This Ole
Heart of Mine,” Tammi Terrell, Mo-
town. BH: “Going Up the Country,”
Canned Heat, Liberty. BLFH: “Soulful
Strut,” Young Holt Unlimited, Decca.

San Diego—KOGO
Dick Roberis

Program Director

BP: “Good Vibrations,” Hugo Monte-
negro Orch. and Chorus, RCA. BLFP:
“This Magic Moment,” Jay and the
Americans, U.A. BH: “Talk Until Day-
light,” Joanie Sommers. BLFH: “Kum
Ba Yah,” Tommy Leonetti, Decca.

San Francisco, Calif.—KNBR
Michael Button

Music Director

BP: “Me About You,” Lovin’ Spoonful,
Kama Sutra. BLFP: “I'll Know My
Love,” Vogues, Reprise. BH:
day Soon,” Judy Collins, Elektra. BLFH:
“But You Know I Love You,” First
Edition, Reprise.

South Lake Tahoe, Calif.—
KTHO

Bill Kingman
Program Director

BP: ‘‘Memories Are Made of This,™
Gene and Debbie, TRX. BLFP: “‘Johnny
One Time,” Brenda Lee. Decca. BH:
“Rain in_ My Heart,” Frank Sinatra,
Reprise. BLFH: “Sittin’ on the Dock
of the Bay,” Glen Campbell, Capitol.

Springfield, Mass.—WSPR
Budd Clain

Program Director

BP: “Oliver,”” Frank Owens. BLFP: “I
Can't Grow Flowers in My Yard,”
Aqugrian Age. BH: “But I Know I

Love You,” First Edition. BLFH: “No
Not Much,” Smoke Ring. BEST LP:
“Voices in Love,” Voices in Love
Chorus.

Spokane, Wash.—KXLY
Gary Giorgi

Program Director

BP: ‘“Good Vibrations,” Hugo Mon-
tenegro, RCA. BLFP: *“Camp,” Sir
Henry, ABC. BH: ‘“Scarborough Fair/
Classical Gas,” Copeland Singers, Alan.
BLFH: “Dig It,” Shake Keane, Phase 4.

Tucson, Ariz.—KHYT
Wayne Vann

Operations Manager

BP: “My Woman's Good to Me,” David
Houston. Epic. BLFP: “Importance of a
Rose,” Limeliters, WB. BH: ‘Stormy,”
Classic IV, Imperial. BLFH: “My Spe-
cial Prayer,” Arthur Prysock, Verve.
We also continue to get numerous re-
quests for *“Truck Stop,” Jerry Smith,
and “Kum Bah Yah,” Tommy Leonetti.

(Continued on page 66)
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...AT OUR ‘NUMBER 10’

WE ARE STILL MAKING IT

Pye Records is naturally proud of its
10 years association with its parent com-
pany, Associated Television, one of Britain’s
leading entertainment organizations. As you
will see from the following pages the 10
years from 1959 have seen Pye Records’
growth from a comparatively small company
to one of the leaders of the British record
industry. Its international interests have
blossomed and borne fruit both as licensors
in conjunction with leading record com-
panies all over the world and as licensees
for overseas product in Great Britain.

This reciprocal arrangement has worked
well on both business and personal levels.
We hope that whenever visitors from over-
seas visit us here in London they can feel
they are among friends. At our International
Sales Convention last September we were
happy to welcome V.I.P’s from twenty-
one different countries, which gives a
graphic illustration of this company’s world-
wide growth.

On that occasion I was happy to have
been able to report that we had enjoyed the
best year in the history of our company
despite a certain amount of turmoil within
the industry as a whole. I like to feel that
this comparative stablity derives from our

JANUARY 25, 1969, BILLBOARD

dependence on good -catalog, unequaled
distribution and a strong but flexible organi-
zation as our sources of strength.

In addition, we have been building up
contingent segments to our over-all business,
including custom pressing at our modern
factory at Mitcham; our music company
which is now a force to be reckoned with in
the world of music; our partnership in the
Alex Strickland chain of retail shops; our
interest in the equity in the only rack-
jobbing organization in Britain, and last
but certainly not least our fully-equipped
recording studios on our own premises with
their unrivalled facilities, plus our own
mobile recording units for live coverage of
tmportant outside concerts, etc. All these,
plus other ancillary ventures such as cas-
settes, tapes, recording clubs, etc., are
among the strong foundations on which this
company now firmly stands.

We feel that, with the trend of events,
1969 will present one of the most chal-
lenging years in the history of the record
business in the United Kingdom, and, with

Special Market Profile Sponsored by Pye Records

Photograph: Douglas McKenzie

says LOUIS BENJAMIN,
Managing Director, Pye Records Ltd.

the same team spirit that has built us into
what we are today, it is our intention to
take up this challenge and sustain our re-
sponstbilities to both licensor and licensee
alike.

We believe that our particular form of
marketing, which has brought us so much
success will continue to prove that records
can be sold as well as distributed and this
policy, together with our diversifications,
will ensure a healthy progression for the
organization.

Our studios, custom pressing and retail
ventures are continuing to expand and these
facets of our business, together with the in-
creasing development of our music pub-
lishing company, will help to make our 10th
anniversary a memorable occasion.

To those who have entrusted us with
their product during the past, we humbly
say thank you for your good faith, and for
those who are entrusted with our product,
we again say thank you for your endeavours
which have helped us to achieve so much
to date.
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US NOW!

Ten years ago this month. in January 1959, a com-
paratively small and recent newcomer to the British gramo-
phone record industry moved into a converted private house
in Chandos Street in Londons West End.

The company was called then. as 1t 1s called now. Pye
Records Limited. and SO per cent of its shares were owned
by Associated TeleVision, one of the Icading British in-
dependent television companies who had entered the disk
industry 1n October 1958 when they acquired their first
Pye Records holdings.

In that same month of January 1959. a young man
was appointed as the new sales controller of Pye Records
whose personal background and experience was completely
involved with the entertainment industry. His name—Louis
Benjamin.

Without going deeply into the various ramifications
which resulted in the company’s name and composition at
that time, the storv had begun with two independent rec-
ord producers—the Nixa Record Company—mainly
classical label headed by New Zealander Hilton Nixon—
and the Polygon Record Company—a “pop” label headed
by leading independent producer Alan Freeman, These two
had merged in 1955 to release records on the Pye-Nixa
Label.

The Nixa Record Company was started by Hilton Nixon
and obtained release rights of a French label and several
American classical labels. From these he had made record-
ings with British and continental artists and then developed
the classical side of the company to include records by
such major British symphony orchestras as the Royal Phil-
harmonic. the London Philharmonic, and the London Sym-
phony Orchestra.

Polygon huad been founded by Alan Freeman and his
associates. and had several leading artists under contract.
notably including the British pop stars Petula Clark and
Jimmy Young, both in the early stages of their careers. It
is incidentally interesting to note that albums by both these
artists have been issued by Pye within the past two months.
Alan Freeman himself was to remain with the new com-
bination of companies for a further six years.

The reason for the inclusion of the name “Pye” into
the combination was that the Nixa Company had been
acquired in 1953 by the electronics firm of Pye of Cam
bridge. who joined with Caledonia Investments which
owned a record factory at Mitcham. Surrey. among its
many other valuable properties. It is from the same factory
—now greatly developed—that Pye Records are still issued
today.

Pye-Nixa had become Pye Records Limited in 1956
and moved into its Chandos Street offices in January 1959.
Though small. the company’'s compactness was that of a
coiled spring. the controlled expansion of which began that
same ycar. Already Pye had been the first record company
in Great Britain to bring out stereo recordings. of which
the Science Museum in London has examples. That was
in 1958.

Then. in May 1959, came what was rightly called the
“breakthrough.”™ This was the revolutionary step for the
record business whereby the physical distribution of the
product was made direct to the record dealers from Pye
Records’ factory at Mitcham. Surrey.

This new idea, conceived by then Sales Manager Les
Cocks. of dealing direct with retail outlets from a fleet of
vans based strategically all over Britain. gave both speed.
flexibility and an enviable personal liaison with the point-
of-sale men on the spot. For the first few weeks the newly
formed Home Sules Force had the opportunity to get ac-
quainted with their territories and establish the necessary
good relationships with their dealers.

By the end of May 1959 sales were spectacularly higher
than for the same period of the previous year. In particular.
the average sales of all long-playing albums were double
those of May 1958, This was particularly significant because
it 1s the P standard material of any catalog that has to
be “sold™ as against the sale of singles which are given

JUST LOOK A
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Pve's London headquarters in Grear Cumberland Place overlooking Marbie Arch.

strong topical promotion via the charts and the various
radio and TV programs.

The scope of the various Pye labels covered the popular.
jazz and classical fields. This range was to expand still
further in the years ahead. But the company itself was also
expanding and to such a degree that in October 1960 it
moved its recording department to the new lLondon head-
quarters of Associated TeleVision. So, in the lower ground
floor studios of ATV House, the studios came into being
which were to record so many famous names. bands and
groups In the years which were to come.

By the end of 1959 the Golden Guinea label had be-
come established; a new “strict tempo” series had been
started for use in ballrooms, etc., and over the whole year.
with the exception of one single week in June, Pye Rec-
ords had had continuous representation in the British top
20 charts.

The home labels of records manufactured and dis-
tributed by Pye at that time included Pye, Piccadilly and
Pve Jazz. and their relcases as Pye International included
such labels as Aristocrat. Colpix, Chancellor, Caprice, Joy
and other leading American and European material. On
the Golden Guinea label. they incorporated material from
Miller International, Screen Gems. Elektra and Disney,
plus interesting home material, particularly in the jazz field.

It was in the international field that it was seen that
the greatest expansion could come, and in September 1961
Pye Records scooped the industry in Britain by acquiring
the British licence for Frank Sinatra’s Reprise label.

This major advance was consolidated by the subse-
quent decision of Sinatra himself to record his album
“Great Songs From Great Britain™ with Pye technicians
and urtistic control, his first British recording session.

Later in 1962, Pve Records began its drive to present
and establish British artists in the American market. This
was consolidated by the opening of its American office in
New York where the company's affairs were—and are—
handled by noted show business representative Irving
Chezar.

At the same time. Pye was developing its world-wide
coverage in  Australia, Germany, Scandinavia, Holland,
Spain and Taly, with resulting wider exposure of its leading
contract artists into the international field.

At home. the company pioncered in various directions
in the early 1960%. It introduced a number of releases on
the interesting Pye Plus Nonesuch “Spoken Word™ scries:
Tony Hancock was established as the leading British hu-
morist on disks, and albums were released by such other
famous British comedy stars as Benny Hill. Norman
Vaughan and the late great Max Miller. A clear lead was
also established in British traditional jazz with Kenny Ball,
Chris Barber, Acker Bilk and Bob Wallis.

At the same time, considerable efforts werce continu-
ously made to expund and streamline the company’s inter-
nal “*behind-the-scenes™ activities in order to cope with
its outside expansion into new markets. New studio facili-
ties were iniroduced. and the latest American methods of
matertal handling plus improved factory production ca-
pacity. as well us the over-all modernization of the order
and dispatch departments. led to a 20 per cent improve-
ment in turnover.

Pye wus the first British compuany to use commercial
TV advertising and billboard promotion on key sites. in
addition to the more usuual extensive trade press advertis-
ing, window displays. etc.. while their publishing subsidiary
Welbeck Music ensured first-rate coverage in the musie
field.

By March 1962 lLouis Benjamin had become general
manager. and he was made managing director in 1963.
He was ably supported in the further expansion of the
“cotled spring” by top sales executive Les Cocks. factory
director Bert Wren and the late George Margrave, com-

This is where it started 10 vears ago .a small office

in Chandos Street, London.
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pany secretary. The ad&r team and the exploitation unit
were—and are—other examples of Louis Benjumin's flair
for picking the right men for the right jobs.

The year 1964 saw further expansion in the international
tield. and such artists as Sandie Shaw. the Kinks. the
Honeycombs and the Searchers were all featured in the
American charts. Pye Records ulso represented several
American labels ai this time, In addition to Reprise. these
included Colpix, Hickory, Autumn. Chess. Checker and
Argo. Crown. Scepter. Dimension. Elektra. Miller Interna-
tional and Cameo-Parkway.

On Nov. 1. 1964. Pye Records contracted the product
of the young and newly formed A & M (Alpert and Moss)
Record Company.

At the same time, the company's releases were available
(literally all over the world. There is little wonder that at the
latest International Sales Convention. held in London in
September 1968, there were over 40 representatives from
over 21 different countries.

Similarly, great success was attained in Britain by
American and other artists through Pye’s manufacturing.
distributing and merchandising channels. Chart successes
were recorded by Frank Sinatra. Herb Alpert. Dionne War-
wick. the Shangri-Las. Dean Martin. Sammy Davis Jr..
Trini Lopez. Francoise Hardy. Chuck Berry. Bo Diddlev
and other lcading international personalities. Dionne War-
wick with her musical director Burt Bacharach recorded
in the Pye studios. in addition to Frank Sinatra, Sammy
Davis Jr., Petula Clark. Francoise Hardy. Chubby Checker
and Bobby Rydell. Those days also saw the spread of
special foreign-language version of hit songs by Sandie
Shaw, Dionne Warwick. Jackie Trent. the Searchers, etc..
who recorded in German. French and Italian to reach the
spreading world markets which Pye was attacking so
successfully.

It was 1n 1965 that Lows Benmjamin announced that
Pyc Records had taken over the Warner Bros. label for
British manufacture and distribution. in addition to the
Reprise label. In that same year the company renewed its
agreement with the French Vogue label and made major
launchings of continental stars to augment its international
catalog with Durium and Hispavox.

Equipment was brought into the Mitcham factory which
enabled it to produce an additional 250.000 records pe:
week. and several internal appointments were made in
connection with this ever-expanding program. Mention
should also be made of the development of Pyc’s interests
in Ireland. under the capable management of John Woods.
which had nccessitated the setting up of their own distribu-
tion of records there. This was a two-way tratfic. for Pyc
now records many Irish singers. groups and show bands
to add to the many flavored range of records made avail-
able in the U. K. through the Pye organization.

In July 1966 Associated TeleVision. which up to then
had had a S0 per cent share in the company. bought out
Pyc of Cambridge and Caledonia Investments and so be-
came 100 per cent owner of Pyve Records. Lid.

The installation of 18 Swedish Alpha presses was com-
pleted In that same yvear—cuach of these machines being
capable of turning out four seven-inch records per minute.
By the end of 1966 the highest weekly turnout of seven-
inch disks was 350.000. and the highest number of 12-
inch long-players was up to 95.000—both these figures
being well within the capacity of the factory.

By 1967 Pye Records’ earnings had increased tenfold
over the previous four vears. and twentyfold in the U. S. A,
alone. This latter figure included the celebrated Golden
Guinea “Collector” series of classical albums. while the
budget-priced Marble Arch albums sold particularly weli
in France, Holland. Scandinavia and Germany. And the
expansion still goes on.

This all-round success was achieved because Pve Rec-
ords belicves in being a complete record company. It is
high as regards its ambitions: wide as regards its subject
matter: deep as regards its awareness. and international
as regards its world-wide connections.
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e Pye's Gold and Silver Disc Triumphs @reeeeswesy

LONG JOHN BALDRY

LET THE HEARTACHES BEGIN
KENNY BALL & JAZZMEN
MIDNIGHT IN MOSCOW

MARCH OF THE SIAMESE CHILDREN
CHRIS BARBER & JAZZMEN
PETITE FLEUR

JOE BROWN

THAT’'S WHAT LOVE WILL DO

DONOVAN

LONNIE DONEGAN

MY OLD MAN'S A DUSTMAN

DOES YOUR SPEARMINT LOSE ITS FLAVOR
BATTLE OF NEW ORLEANS

SUNSHINE SUPERMAN
CATCH THE WIND

VAL DOONICAN
{F THE WHOLE WORLD STOPPED LOVIN’

THE HONEYCOMBE
HAVE | THE RIGHT
THE IVY LEAGUE
TOSSING AND TURNING
THE KINKS

SUNNY AFTERNOON
TIRED OF WAITING
YOU REALLY GOT ME

PICTURE OF YOU EMILE FORD DEAD END STREET
PETULA CLARK WHAT D’YOU WANNA MAKE THOSE EYES WATERLOO SUNSET
DOWNTOWN AT ME FOR? THE OVERLANDERS
MY LOVE THE FOUNDATIONS MICHELLE

SAILOR BABY, NOW THAT I'VE FOUND YOU THE ROCKIN' BERRIES
THIS IS MY SONG BUILD ME UP, BUTTERCUP HE'S IN TOWN

ALL DAY AND ALL OF THE NIGHT

THE SEARCHERS

NEEDLES AND PINS

WHEN YOU WALK IN THE ROOM

SWEETS FOR MY SWEET

SUGAR AND SPICE

SANDIE SHAW

THERE'S ALWAYS SOMETHING THERE TO
REMIND ME

GIRL DON'T COME

LONG LIVE LOVE

PUPPET ON A STRING

SOUNDS ORCHESTRAL

CAST YOUR FATE TO THE WIND

MARK WYNTER

VENUS IN BLUE JEANS

The teamwork construction of the company is so geared
that any release list of any one week might well include.a
few solo star albums, a brass band or two, a cathedral choir,
organ music, Latin-American rhythms and an album by a
top-name British comic—all in addition to the British, Ameri-
can, Irish. etc., pop singers and groups.

On this page we pay more than a passing tribute to this
kaleidoscope of talent over the 10 years, and the top of
the page gives the lists of Gold and Silver Awards to
British artists on the Pye labels in the past decade.

While on the subject of awards, Pye Records itself GIVES
an Award—appropriately called the PYE RECORDS
TROPHY—to the most outstanding young musician of the
year in the National Youth Brass Band. The recordings of
this enthusiastic group of young musicians are among our
biggest sellers in this category. Brass band records are popu-
lar items in our repertoire, which ranges from “Sousa Plays
Sousa—And Other Cylinders™ (taken from pre-1914 cylinder
recordings) to the current winners of the Annual Brass Band
Contest at the Royal Albert Hall, London.

One of the solid foundations of any catalogis the supply
of steady selling middle-of-the-road material which rarely
enters any charts, as does the pop product, nor does it rate
reviews in the classic-minded journals which deal mainly
with concert and operatic releases.

Already Pye Records has an enviable reputation with
regard to this type of output. Under the department con-
trolled by Cyril Stapleton a wide variety of high quality
LP's have been recorded and are rapidly being extended.
New artists are constantly being signed to the label specifi-
cally to make album product. and a new series which Cyril
Stapleton recently introduced is being built up in a very
big way.

The first album. called “The Panoramic Sound of Cyril
Stapleton,” is being followed by “The Panoramic Sound of
Lennon & McCartney —featuring 12 of the songs by these
celebrated Beatles writers: “The Panoramic Sound of Glenn
Miller™ and “The Panoramic Sound of Strings” will be
subsequent issues of this superb series of high quality albums.

Tony Hatch is also recording the music of his own
orchestra, such as “Latin Velvet” and (with the Tony Hatch
Singers) “Warm Your Heart”; John Schroeder, who has
already made a tremendous reputation for his orchestral
recordings with “Sounds Orchestral,” is also involved with

The Pve studios, conveniently situated in the lower ground
floor below the main offices, have eight-, four-, three- and
two-track plus mono equipment. The cutting installation and
techniques place Pye in a leading position in Britain. This
has resulted in a great deal of work being brought to us by
outside customers.

There are two new tape dubbing rooms under construc-
tion which enuble Pye to reduce multi-track tapes to mono
and stereo away from the studio control rooms.

Clients come from all over Europe to make records for
their local markets. Recent customers have been from
Norway, Sweden, Holland, France and Germany, while
many American artists now use our studio facilities, includ-
ing Burt Bacharach, Nancy Sinatra, Sammy Davis Jr., Lena
Horne plus earlier recordings made here by Paul Anka,
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fine middle-of-the-road albums with the John Schroeder
Orchestra. while Tony Macaulay has created a record with
the “London Pops Orchestra” which is to be followed by
a second one in this series in the early spring.

With items as widely diversified as Jack Dorsey's
“Paraffin Jack Flash Ltd.” and “Velvett Fogg,” “The Awful
Disclosures of Maria Monk” and Cyril Stapleton’s "St. Paul’s
Cathedral Choir.” there will thus be an impressive and wide-
ranging collection of high quality albums available this
spring.

In addition, there are the lower priced Golden Guinea
and Marble Arch albums, which also have film music and
regional records on their lists. The latter include Irish show-
bands and soloists, Welsh choirs and colliery bands. and the
Scottish  bands and singers—of which the Alexander
Brothers have been consistently good sellers through the past
few years. In addition. there are German beer-drinking
songs. Hawaiian selections and Latin-American rhythms

. Iin fact. the widest possible choice of all kinds of music.

This category serves. in effect, as a broad central beam
of the spectrum between the pop of such top stars as the
Kinks, Foundations, Donovan and the rest on the one hand.
and the classical repertoire on the other.

On the classical side. Pye has long held a leading posi-
tion in the British recording world. Early recordings featured
such famous conductors as Sir Adrian Boult and Sir John
Barbirolli, many of which have become standard items in
the classical catalogue (including the first long-playing al-
bum of Holst's “Planets’ Suite).

The company’s current classical labels include the low-
priced Golden Guinea “Collector” series, the full-price
“Virtuoso™ series, and worth-while reissues on the Marble
Arch label——especially in the new "MST" Stereo Two series

Gene Barry, Francoise Hardy and Eddie Mitchell (French)
and Udo Jurgens. The studio is also very popular with
British artists, and among those who have been in the studio
are Spencer Davis, George Fame, the Small Faces, Neil
Christian, ete., plus our own hit artists such as Petula Clark,
Long John Baldry, Kinks, Rockin’ Berries, Sounds Orches-
tral, etc., etc.

Continental A & R men come to use our studios to re-
cord British artists in foreign languages.

In addition to these internal facilities, great success has
heen achicved with our outside recording unit on location.
Some recent and contrasting examples were Buddy Rich and
his Band at Ronnie Scott's Club for Liberty; the Tiny Tim
Concert at the Royal Albert Hall, for Reprise; Richard
Strauss’ Opera “Salome” for R.C.A. and Handel's "Theo-
dora” for Vanguard Records.

Special Market Profile Sponsored by Pye Records

which gives Britain its lowest priced double-pack of Stereo
recordings of high quality.

The Collector label consists of important reissues and
specially recorded material, such as the currently highly
successful Hallé Brass recording.

In 1967 Pye announced a new full price classical label,
the aim of which was to get away from the standard 19th
Century orchestral repertoire. Thus the “Virtuoso” series
was born, and made available to the listening public many
previously unrecorded works. using the finest available
artists and recording techniques. The repertoire on this label
is extremely varied, ranging from 16th Century choral
works to contemporary symphonies and orchestral pieces.

The current releases include such artists as Campoli.
Ralph Downes, Vazsonyi. St. Paul's Cathedral Choir, and
other leading choirs and orchestras.

As mentioned previously. Pye's famous Golden Guinea
label was introduced in August 1959 and was the first
budget label to issue new recordings in mono and stereo
(and in full four-color sleeves): the first record label to
advertise on TV and the first record label to advertise on
giant billboards.

In the last few years. the policy has been extended to
encourage sales of regional and specialist interests. We have
already noted the brass bands featured on this versatile
label. and even these are divided into two subsections. as it
were: namely. civilian bands (mainly colliery and large
milling concerns, such as the Black Dyke Mills Band: the
Brighouse and Rastrick Band; Grimethorpe Colliery Band.
etc.), and the military bands. such as the famous Cold-
stream Guards.

Then, in October 1964, the Marble Arch label was in-
troduced. to meet new budget conditions—this quickly be-
came the leading budget line in British record dealers’
shops, for both the quality and the range of its recordings.

The catalog, under the control of budget lines manager.
Monty Presky, now has over 300 titles of all types of music
—from Beethoven to the blues. from symphony orchestras
to Donovan—with total sales approaching the 4 million
mark.

Marble Arch was the first budget line in Britain to in-
troduce Top 10 name artists.

In 1968 the Marble Arch label introduced Stereo 2—

. special double packs in stereo only, and Stereo Samplers to

increase stereo interest and show that good stereo product
can be obtained at budget prices.

The plans for 1969 include the introduction of 100 per
cent exchangeability and regular monthly releases with a
higher proportion of releases made available in stereo.

Pye has long enjoyed an enviable history as regards its
outstanding comedy albums, mainly of the leading British
TV comedians. The release of the original Tony Hancock
albums resulted in massive sales—his “Blood Donor™ album
alone went over 100.000 copies—which is a phenomenal
sale for a comedy record in the U. K.

Similarly, the release of the “Steptoe and Son™ albums
had a total sale of a quarter of a million—and these were
full-price albums!

Special products organizer Monty Presky is still succeed-
ing in getting the best of today's British comedians for the
company.

A further instance of this company’s being alert in many
fields is shown by the fact that Pye seemed more aware
than any other company of the growing importance of the
various tape forms. Pye—and Pye licensed—material is
available in all forms, through licensed deals with Philips
for cassette release: University Recording for 8 track, and
King Stereo for 4 track. There are more than 100 tapes of
Pye material now available.

John A. Carlsen, press officer of Pye Records, Ltd.,
would like to express his appreciation of the co-
operation of Monty Presky in compiling this supple-
mient, and pay tribute to the expertise of Tom Merrin,
of Merrin Piler Associates, Lud., in planning its edi-
torial design.

JANUARY 25, 1969, BILLBOARD



PYE’S
TEAM OF
XECUTIVES -

: : ) & &
GEOFFREY BRIDGE—joined Pye Records in Jan-

. LES COCK5—a Director of Pye Records. Joined
vary 1968 as International Director. Recently the company as a salesman in 1956 and now
appointed General Manager.

Executive Director.

3 ¥ ot
CYRiL STAPLETON—A & R Controiler and TONY HATCH—Producer of a host of hits JOHN SCHROEDER—Record producer, com- TONY MACAULAY—Record producer {re- JACK DORSEY—Record producer, com-
famous bandleader, record producer and over ten years; also an internationally poser and arranger. Responsible for the sponsible for the Foundations, Long John poser, arranger and notable musical
composer. famaus songwriter. Status Quo, Geno Washington, David Baldry and Paper Dolls hits); composer director,
Garrick and othzr hitmakers. (with John Mcleod) of many No. 1 songs.
. »

¥

\

B

BOB A.UGER—chhnical Controller ir]d in- JOHN MOON—Factory director; currently MONTY PRESKY—joined the company in TGM GRANTHAM=—joined the company in
ternahonally‘renowned biilance engineer. engaged in hig production expansion 1956 and is currently responsible for 1959 as a sales representative and &
:Iso‘ vesponsible for Pye's classical pre- scheme. Special Projects, repertoire and budget ncw Marketing Director.

uctions.

labels.

£,

JOHN A, LARLS_EN-—Pres_s Offi- JOHNNY WISE—Promotian Chief. PAUL CHAVE—24-yecar-old Art Director, ROY O'DWYER—General Sales PETER ELDERFIELD--Marketing Co- HARRY CASTLE—joined the company in
ter; former public relations of- Ex-musit publisher and musician. responsible for all Pye’s graphic design. Manager. Started with Pye in ordinator and International Manager, 1955. Developed Export Sales from ifis
ficer for thle London Palladium, Now responsible for all radio 1960 as a sales representative. responsible for promotion of Pye beginning to its current operation in
the Sadler's Wells Opera and and TV coverage. Is now responsible for all UK repertoire throughout the world. 75 countries.

many stars from both sides cf

sales activity.
the Atlantic. '

R~ . . | : & ) S
ALEX EVERITT — lnfonﬂ'ili:ﬂa| PETER SONTAR - Intzrnational IRVING CHEZAR—Head of Pye’s U.S DEREK HONEY—Financial Controller ADELINE HAWKYARD—joined Fye EDITH WHITE—Copyright Man-
Pro:u_:t_ Man‘ager, responsible import Manager. Previously Ex- office in New York since 1960. in charge of all accounting activities Records Ltd. when it was first ager—has been responsible for
for tliaison with U.S. and con- ecutive Producer for Fye's com- in Pye Group companies. formed. Is now Company Secretary this department since 1955,
tinental licensors. mercial radic programs.

and Contracts Manager,
JANUARY 25, 1969, EHLBOARD
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THIS IS HOW THE PYE

SYSTEM
WORKS

Marketing director Tom Grantham and general sales
manager Roy O'Dwyer are the men responsible for a major
reason why Pye Records can count itself pre-eminent in the
field of distribution of its products—and this includes all
the various labels handled and distributed by Pye in Great
Britain.

Tom has given us a run-down on his part of the opera-
tion, which now has 53 sales vans; seven depots: eight sales
areas, each controlled by an area manager with the assistance
of supervisors. Grantham and O’'Dwyer, assisted by Nick
Foakes, are at the pinnacle of this operation which started
in the early days of 1959.

By August of that year, seven were operating (four in
London and three in Manchester) the new concept of “Van
Selling” which Pye had initiated the previous May. There
were also some nonrecord wholesalers (jobbers) assisting
with distribution at that time, owing to the small number
of vans then developed. These jobbers were of great help
during the period when jobbers over the years had aways
been friendly and by mutual agreement. By Christmas 1959
there were 11 vans; by the spring of 1960 the number had
risen to 16.

Birmingham, Leeds and Newcastle were added to the
list of centers and in the next few years, 1960-1964, new de-
pot premises were found in the major towns, and in 1968 the
Glasgow depot was moved to the “new town" developed in
Cumbernauld.

The wholesalers had handled the Pye product exclusive
of the Golden Guinea label, and as American product be-
came available (as shown previously), this was handled sole-
ly and directly by Pye.

In 1960 it was decided to hold a sales conference to bring
together not only the sales force but also the other main
departments of the company. This first conference took
place at Richmond, just outside London, and was attended
by 64 staff members. At the dinner-dance in the evening.
which included wives of the staff, 106 people attended.

In 1968, our ninth conference, 180 people attended the
two-day sessions, and there were 350 people at the dinner-
dance. Pye have found through experience that these conven-
tions are highly stimulating (in many senses of the word')
and by bringing together the whole staff, with their wives.
a great deal of good company feeling is engendered.

One of the more unusual outlets of the company, aside
from its TV advertising and large London billboards men-
tioned before (which Pye pioneered in Great Britain), the
Golden Guinea label was featured in the great Daily Mail
Ideal Home Exhibition. This was continued into 1964, and
resulted in tremendous response.

All promotion within the sales force has been from
within. All the sales and field management started from the
representative stage, and this continuing policy has resulted
in a strong. united and loyal team. who understand
thoroughly the workings and motives of the company.

Pye Sales Vans carry ALL Pye and associated catalog—
a fact not always realized. They call on major retailers at
least twice a week. In the sparser areas, it is a once-weekly
visit. A retailer is thus able to rely on a regular call from a
well-trained, well-informed representative who is able to sup-
ply his requirements immediately.

For those retailers who still do not come within the
van service areas, the depots spaced across the United King-
dom give a first class rail and post system.

Advertising, press reviews and promotion through the
media of radio and television—plus the occasional heaven-
sent exposure in films—are the main channels by which the
product becomes known to the general public. The gramo-
phone record industry is unique in the fact that the actual
product itself can be sampled by its public before they
buy for themselves. The job of making sure that these
samples get into the public ear is, of course. that of the
promotion and exploitation department.

At Pye Reccrds, we have a team whose reputation in
the business is outstanding. It is headed by Johnny Wise, who
joined the company in 1964. He is an ex-professional mu-
sician himself and played with many of the big name bands
and orchestras of Great Britain before moving into the
realm of artists management. From this he went into music
publishing. staying nine years with the celebrated Lawrence
Music Co. His next move was to Pye Records. where he
was given the job of promotion chief.

Johnny's team consists of Derrick White. responsible
for British product: Issy Price. responsible for international
product: Peter Summerfield, who promotes artists for live
appearances on television. and Eric Grier. office manager—
together with the department's secretary and its own office
junior.

With this team of highly experienced guys and girls. the
Pye promotion department has won admiration and respect
from disk jockeys. radio and TV producers. artists—and
their managers—and agents for their efforts and relentless
persistence. which have played no small part in the growth
and developement of Pye Records.

Behind any successful company you will find the “back
room” administrative boys. Pye is no exception. and under
the control of Brasil Margrave and his successor. Bill Tay-
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Pye's London fleet of distribution vans line up ready for a day on the road.

lor, the administrative progress of the company is under
constant review.

For every record released by Pye (whether under its own
Pye logo or the product of a licensor) the treatment is the
same. Whether it is a single or an album, there are /7 con-
trol stages for each record. Tt is the responsibility of pro-
duction control to co-ordinate and progress all departments
concerned with the release of the record. It is here that prob-
lems are sorted out daily—problems that affect sales. special
promotion arrangements and press releases, and embarrass
advance advertising, if release is delayed.

At the weekly singles and LP meeting, a representative
of Pye's production control department will be seen, tucked
in a corner, furiously taking minutes of the meeting and not-
ing those records selected for future release. When the meet-
ing breaks up, it is the production department that imme-
diatly swings into action—either ordering tapes, negatives
and production parts from overseas companies or chasing
our own a&r department managers for a tape to start the

BASIL MARGRAVE, until
recently Administrative Con-
troller of Pve Records.

BILL TAYLOR, now in
charge of Pyve's administra-
tive and computer division.

first stage of production. This incessant progress chasing
is one of the keys to the success of Pye Records. Without
it, records would be advertised without being available: rec-
ords would be selected for review without being available:
records would be scheduled for radio and TV programs
without being available. The department does not claim
100 percent success because, as we all know, the record in-
dustry is not alone in having its little problems. But a 3 per
cent error for late releases over any one year is a very
small margin indeed. And that is the figure at the moment.

The departments co-ordinated by production control
are: (a) the studios where the tape is mastered prior to the
cutting of a reference acetate with singles and the master
cutting prior to delivery to the factory: (b) the copyright
department. where the recording sheet is received. publisher
information checked and label copy issued to the printers:
(c) the art and print department. where the sleeve, film or
Pye design is passed to the plate maker for onward delivery
to the printer: (d) the factory where the test records are pro-
duced for re-checking by the international and a&r depart-
ments prior to the production run itself.

With all these check stages completed. the factory is
now in a position to make their production run. It is at
this stage that the distribution office at the factory. armed
with the potential sales information from the sales force
for each record in the future release. places their orders on
the factory. In Pye Records there are record stocks held at
Mitcham adjoining the factory. and in Birmingham. Man-
chester. Leeds. Glasgow, Bristol and in Dublin. These orders
placed on the factory are made to a time-table which en-

Special Market Profile Sponsored by Pye Records

ables records to be made and delivered to the main store at
Mitcham for onward delivery to the depots and members of
the sales force.

For delivery of record stocks from Mitcham, Pye Rec-
ords use their own long-distance transport by road twice a
week, with daily fill-in deliveries carried by British Rail-
ways. Railway dispatches, by the way, are carried by pas-
senger trains to ensure speedy delivery to the areas con-
trolled by the sales force—each of which is at a main line
terminal. It is only when we are handling releases sched-
uled several months ahead and where large stocks of records
require to be moved that the goods freight services of the
railways are used.

In every company, each department will tell you that they
are the heart of the company. Pye Records is no exception!
Our sales force will say that without them no records would
be sold. True. The accounts department will say that without
receiving money the company could not survive. True.
The recording department will say that without record-
ings there would be no records to sell. True. The pro-
duction control department, together with the other facility
departments. may not be the heart of the company but
they certainly help keep the blood flowing to and from it
in a very energenic and lively organization.

In nearby Mitcham, Surrey, Pye Records has its factory
where its own and custom-pressed products are manufactured
and given their first stage of distribution. This is a constant-
ly growing, constantly changing plant where new machinery
and methods are installed almost continually to keep pace
with growing demands and new systems of working as they
arise.

Here all the step-by-step stages of processing take place.
from the arrival of the soft-faced “acetate” (cut at the Pye
Studios from the original magnetic tape) to the dispatch of
the finished product on the distribution vans.

The edge of the acetate is first filed to reveal the edge
of its aluminum backing, then it is sprayed with a micro-thin
coating of silver which makes electrical contact with the
aluminum, ready for the next process. This is the plating
with Pye's modern piating equipment where the silver film
is plated up with nickel, electrically. Then the edges are
ground away and the “sandwich” opened up to release the
acetate which is now discarded at this stage. The silver-coated
“master” is now replated to make the all-nickel “stampers”
from which the records are pressed.

This is done by a battery of Swedish “Alpha™ presses.
which label the two sides simultaneously. Trimming. check-
ing for pressing flaws and “spot-checking” follow in quick
succession before the racking and packing stages are finally
reached. Then the masters are stored in the metal-work li-
brary of some 5.000 masters and many thousands of stamp-
ing molds, including many hit numbers dating back to the
'50's when the Pye Records story began.

Early in February 1963 the management of Pye Rec-
ords appreciated that the rapid advancement—the uncoiling
of the spring that we mentioned previously—of the com-
pany would be held back if our accounting and management
information systems did not keep pace with the other tech-
nical advances.

On examining other organizations’ computer systems, it
was seen that none of them at that time appeared to be 100
per cent effective or relevant to our highly mobile and
flexible distribution and selling pattern. It was therefore
necessary for us to start at “square one’ and design a tailor-
made system to meet the requirements of the company
and of our dealers.

Areas most urgently in need of attention were: (a) stock
control and accounting: (b) sales ledger and credit control:
(c) artists” and copyright royalty payments. Having engaged
a team of management consultants to advise us on the con-
figuration of the computer that would be most likely re-
quired. we came to the conclusion that it would be more
economical to use a computer service bureau. It was from
this decision that we started our association with 1 EO Com-
puters Ltd.. who -were the forerunners of International

Continued on page P-30

P-9



10 PODAY

From University Recording.

Pye have certainly got lots to sing about today, and all sorts
of birds to do the singing. We'll have a verse all of our own,
because during 1968 our duplicating plant, the most
sophisticated and versatile in Europe, started producing
8-track cartridges from Pye group labels. Not only have they
sold like mad in the UK, Pye have exported cartridges into
more than thirty export territories, That's why we and Pye
together plan to turn this year's tens of thousands into next
year's hundreds of thousands.

All of which gives us very good reason to say
"Many Happy Returns”

University Recording, Slot Stereo, Tempo Tapes
36 Hertfora Street, London W 1

record label and sleeve specialists
WEST BROTHERS * PRINTERS * LIMITED

congratulate

PYE RECORDS LTD

on 10 years of solid progress
and are happy to be
associated with them

as one of their suppliers

WEST BROTHERS -

PRINTERS - LIMITED

212 DURNSFORD ROAD - LONDON SW19

Telephone: 01-947 2106 - 9

Telex: 26694
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DELGA PRESS LTD.
| Typographers And Printers

DelgaHouse Carmichael Road London SE25 |

F.G.HAWKINS (LITHO PLATES)LTD.
1 Colnbrook Street SE1 |
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Ten years agowe

started working for you,
'since then we have copied over
350,000 pieces of artwork

and transparencies and look

\| ¢ forward to the next 350,000.

| N “HAPPY BIRTHDAY”

WAVERTON
LIMITED
PHOTOGRAPHY

1-2 MARKET MEWS,
MAYFAIR, LONDON W1
01-493-0621/4



 “Radio Luxembourg the greatest

commercial Radio Station in the world
- sends sincere congratulations to the
management and staff of Pye Records
on the occasion of their Tenth
Anniversary in Record Business”

CONGRATULATIONS

To _ <P on their achievements
over the past 10 years—

' and for installing new
Neve Consoles to en-

sure even greater suc-

cess in the next decade

N

Rupert Neve & Company Limited ‘Priesthaus’, Little Shelford, Cambridge
= ) Tel: Shelford 3537




Pye Records Limited make all their recordings
today, whether in the studio or, as in the photo-
graph, on location, exclusively on ‘Scotch’
‘Dynarange’ magnetic tape. It is one of the most
important means by which Pye can give the
public the high quality they expect {from discs
bearing the Pye name.

‘Dyvnarange’ has a unique low-noise oxide that
gives a signal-to-noise ratio 3 to 5 db better than
any conventional tape. This reduction in back-
ground noise meansimproved frequency response,
particularly in the higher frequency range, and

gm 3M House, Wigmore Street, London, W1A 1ET

How Pye record

considerably increased dynamic range. At the
same time the exclusive ‘Super-life’ coating re-
duces magnetic oxide ‘rub-off’ to a negligible
amount, so the life of the tapes is extended, while
recording heads last much longer and require far
less frequent cleaning.

All these features make ‘Scotch’ ‘Dynarange’
magnetic tape today’s most advanced recording
tape, and the first choice of the majority of
recording studios. If ‘Dynarange’ tape can be of
assistance to you, please write for technical
literature and ‘Scotch’ magnetictapedata sheets.

Manufacturers of ‘Scotch’ Prefessional Quality Magnetic Tape, Instrumentation Tape Quadrature and Helical Scan Video Tape. Computer Tape.

SOMEMNY 377, ‘Scotch’ and ‘Dynarange’ are trademarks

Congratulations toPye s,

London, W.1.

® Bradbury Wood Ltd.,
HO e Bregman, Vocco & Cohn Ltd.
e S Britannia Music Co. Ltd.
Compass Music Ltd.
Erle Music Ltd.

‘ 4 Famous Chappell Ltd.
€dI'S SUCCESS SLOIY vt
fpanema Music Ltd.
o Irving Berlin Ltd.
Jewel Music Publishing Co. Ltd.
Wl II be re eated Joseph E. Levine Music Co. Ltd.
Lowery Music Ltd.

New World Music Ltd.
Springfield Music Ltd.

over the next100 vt
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“ GEORGE! You didn’t tell me you were
interested in car stereo.”

© AUTOCAR 1968

Britain's largest suppliers of 4 and 8 track home and car stereo
tape cartridge players —both in the United Kingdom and overseas —
are proud to be associated with Pye Records and extend their best

wishes for continued mutual growth and success

STEREO

22 BRUTON PLACE LONDON W.1
| TELEPHONES: 01-629 6553/4/6



THE LION OF THE INDUSTRY IS TEN YEARS OLD
CONGRATULATIONS

The Joint Music Publishing
Firms Glocken Verlag
and Josef Weinberger wish
PYE RECORDS
on completion of 10 Years
in the Record business
success
over the next Hundred

Josef Weinberger Ltd.,
Theatrical and Music Publishers,
10-16 Rathbone Street,
London, W1P 2BJ

AVENUE RECORDINGS

|

| Congra%glations

2 | ouis Benjamin §

and to
Pye Records

from

Dick James

Dick James Music,
71-75 New Oxford Street,
London, W.C.1.

A

x

Tty

Congratulations
to Pye Records

We are proud to have been
associated with Pye Records

in particular with regard to
Brass Band releases and look
forward to even greater |

successes in the future which
Is undoubtedly assured from
record to record.

The Beckingham Brothers,

F. Richardson Ltd.,

(Music Publishers to the Brass Band World)
Parliament Street,

Gloucester.
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VAL DOONICAN

a
NPL 18236 (M) NSPL 18238 (S)

DONT GIVE UP B55 AE LOTDBYT

-8

L 1)

N

PETULA CLARK
Petula

NPL 18235 (M) NSPL 18235 (S)

SQUE MATCHS,
WhbD Iy,
Qg;‘ S0ES FROM THE srﬂn’gg‘* X
W

0‘1

THE STATUS QUO
Picturesque Matchstickable Messages

From The Status Quo
NSPL 18220 (S)

LET THERE BE .~
LOXG JOHN

LONG JOHN BALDRY

Let There Be Long John
NSPL 18228 (S)

THE FOUNCATIONS

Rocking The Foundations:
NPL 18227 [M) NSFL 18227 (S)

THE KINKS
The Kinks are The Village

Green Preservation Society
NPL 18233 (M) N5SPL 18233 (S}

SOUNDS ORCHESTRAL
Words

NSPL 18224 (S)

THE BAND OF THE COLDSTREAM GUARDS

Seconc To Nore
GGL 0419 (M) GSEL 10419 (5)

THIS BIRTHDAY BARGAIN TWO RECORD PACK CONTAINS:

THE KINKS- SANDIE SHAW-DONOVAN-THE FOUNDATIONS
LONG JOHN BALDRY - VAL DOONICAN: THE SEARCHERS
SOUNDS ORCHESTRAL - JACKIE TRENT - THE OVERL ANDERS-
LONNIE DONEGAN:- MARK WYNTER - THE HONEYCOMBS:
KENNY BALL - JOE BROWN: CHRIS BARBER -EMILE FORD-

THE SANDIE SHAW SUPPLEMENT

DONOVAN SANDIE SHAW

Donovan In Concert
NPL 18237 (M) NSPL 18237 (S}

The Sandie Shaw Supplement
NPL 18232 (M) NSPL 18232 (S)

PAPER DOLLS

THE PAPER DOLLS

BAND Paper Dolls House
1 { SPL 18226 (S)

Running Wiid N

NPL 18219 (M) NSPL 18219 (5)

GENO WASHINGTON & THE RAM JAM

L Jeer

- Tor boay Rakch Brchesn

CYRIL STAPLETON, HIS ORCHESTRA &

SINGERS IN PANORAMIC STEREO

warm sensations NSPL 18225 (3)
NSPL 18239 (S)

THE TONY HATCH ORCHESTRA
Latin Velvet and other

X o hs:
e o
gy ¥

) L 'y

CARLOS GESUALDO

BERNARD HERRMANN :
Soloists And Chorus Of

Welles Raises Kane/

The Deviland DanielWebster The Accademia
The London Philharmonic Monteverdiana
Orchestra TPLS 13012 (S)

TPLS 13010 (S)

PYE RECORDS REPRESENTS THE PEST IN UK. DISTRIPUTION



France Belgium

A L'Occasion De Cet
Anniversaire Nous Sommes

Tres Heu reux De Saluer NOGE TTRRNTIINGL MIISIRAE

Pye Records Et son

Brillant Animateur Louis
Benjamin Et Sommes Fiers
De Notre Collaboration
Reciproque Depuis L"Origine
Bien Amicalement

Leon Cabat,

Disques Vogue

82 Rue Maurice-Grandcoing
93 Villetaneuse
(Seine-St-Denis)

France.

Germany Switzerland
1H(e)arJz?irc]FweerF:y(glUckvv'u'nsche

Zu 10 Erfolgreichen Jahren
Let’'s Say It With The
Foundations: 'We Are
Happy People’

Deutsche Vogue
Schallplatten Gmbh Koeln
5021 Grosskonigsdorf Bei
Koln,

Zur Muhle 2

Germany.

1) |I|II||I|1



Norway

Vi hilser 10-ars jubilanten

Norsk Phonogram A/S

Kirk ien |V,

o'srloeé?len J\

Norway.

Sweden

Vi gratulerar tio ars
jubilaren

Philips Sonora -
P.O. Box 5153

Stockholm 5,

Sweden.

Finland

Onnittelemme kymmen

vuetias juhlijaa

By Finnlevy AB,

P.0. Box 10584

Helsinki 10,
Finland.

r
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Italy

Buon Compleanno Pye

Dischi Ricordi S.p.A.
Via Berchet, 2,
Milan.

Malta

Electro congratulates

Pye Records on their
progress over the last

10 vears and wishthem as
much success in the future.

Electro Stores,
40, Zachary Street,
Valletta, Malta.




Portugal
Muitos Parabens P

Aniversario




Australia

Congratulations to

Pye Records on their success
overthelast 10 years and
continued success in the
future.

Astor Electronics Pty. Ltd.,
161-173 Sturt Street,
South Melbourne,
Victoria, Australia,

Canada

“We could only admire you
during your first decade but
we're going to play a very
large part in the greater one
to come. Congratulations to
all the Pye Pioneers.”

Phonodisc Ltd.,
30, Malley Road,
Scarborough,
Ontario.




South Africa

Congratulations and sincere
best wishes to Pye Records
on their 10th Anniversary.

Teal Record Co. Ltd.,
P.O.Box 4105,
124, President Street,
Johannesburg.

leal

New
Zealand

Pye Limited New Zealand
congratulates Pye Records,
London, on ten successful
years on the international
record scene, and thanks
them for the support and
assistance which has helped
maintain the Pye labels at
the top in New Zealand.

Pye Ltd.

P.O. Box 2839,
Auckland, C.I.
New Zealand.

PIE




Austria

Unsere herzlichsten
Gluckwinsche zum 10.
Geburtstag.
Ariola—Schallpaltten Ges.
m.b.H., Wien.

Ariola Schallplatten Ges.
M.B.H.

1010 Wien I.
Rotenturmstrasse 5-9.

Denmark

Vi gratulerer PYE RECORDS
med den enestdende
position Pye har opnaet |
branchen pa kun 10 &r.

Vi hdber at kunne bidrage
vort til en stadig fortsat
fremgang.

Varmeste lykgnskninger til
Mr. Benjamin og alle Pye’s
medarbejdere.

Mearks Musikforlag,
1612 Copenhagen V,
247 Vesterport.




Netherlands

I )
{]
I | ‘ Van Harte Gefeliciteerd Door
Uw Nederlandse Vrienden.
' 1 Gramofoonplatenmij.

NV Negram-Delta

Herenweg 101

Heemstede @ﬁﬁ@
Holland

Spain

Felicitaciones A Pye Records
Y Louis Benjamin En Su
Decimo Aniversario

Hispavox S.A.

Torrelaguna 102
Madrid 17.

MeXxico

Gamma S.A.

Ejercito Nacional, 167
Apartado 7762
Mexico |, D.F.




/"U'UMU'L W‘//wa
WA Y

Melody o
Metropole Cinema Buildings
Beyrouth (Liban)

Trinidad

From ALL of US at
TELCO RECORDS, we say
“CONGRATULATIONS” ‘

1T lIIIIl||I|||I\ {l'

on your
“10th ANNIVERSARY"
and continued success in

the years ahead. )

P.O. Box 890
Port-of-Spain

Trinidad. ’




Hong Kong

Congratulations and
continued success to
Pye Records Ltd.

on their 10th Anniversary

COSDEL

(HONG KONG) LTD.
1330-1332 Prince’s
Building, Hong Kong.

Singapore

Happy 10th Anniversary to
Pye Records and
congratulations on their
formidable achievement.

COSDEL (Singapore) Ltd.,
P.0.Box 2659,

General Post Office,
Singapore 1.

Philippine Islands

Congratulations and best
wishes on 10 tremendous
years in the Record Industry.

Dyna Products Inc.,

P.O. Box 4591,
Manila, Philippines.

DY NA




Argentina

Anuestros

buenos amigos

les deseamos

sigan como hasta hoy . . .
exito tras exito.

Sicamericana S.A.

Buenos Aires,
Argentina.

MUSIC. HAL

i
Brazil

N

7

Congratulations from

Musidisc.

—The most important

record company of Brazil.
—Complete pressing plant
with all facilities for the
record industry.

—The best and modern
recording studio of South
America.

Gravacdes Musidisc S.A.
Rua Da Lapa 120

Andar

Séde Propria

Rio.




Chile

Nuestros Saiudos A
Pye Records Ltd.
representado en Chile por

Goluboff Industrias
Fonograficas S.A.
Miraflores 113-119,
Santiago,

Chile.

Cotuatwoff, e ;

Japan

Nippon Columbia Co. Ltd.
No.1414.4Chome,
Akasaka, Minato-ku,
Tokyo




Italy

“la DURIUM porge le piu
sincere congratulazioni alla
PYE ed al Signor Louis
Benjamin per il loro X
Anniversario e formula |
migliori auguri per un loro
sempre crescente successo

insieme’”’

Durium S.p.A.

Via Manzoni 40-42
Milano

Italy.

Durium-products distributed by Pye Records in U.K.

Happy Birthday

Fella’s
Now That You

Are

Creative Photography

P-30

Continued from page P-9

Computers Ltd., whose LEO 111 computer we still use
today.

Our first task was to determine what information was
vital to each level of management. and on what scale this
should be produced. Having ascertained what we wanted out
of the system, we then looked at the problems of collecting
and collating the necessary data and translating this to &
suitable format for computer input.

At this stage we took a very critical look at every ex-
isting form in use and found that a large number were,
in fact, superfluous and most of the remainder could be
simplified.

During this period we were working very closely with
the Service Bureau whose programming service we were
using, and at the same time were training some of our ex-
isting staff as punch operators and data edit clerks. One
of the biggest tasks was the conversion of our existing sales
ledger and stock files to magnetic tape. By May 1964 we
had started extensive program trials and had everything
ready for the changeover by July 1. Some months pre-
viously we had decided to impiement the whole suite of ten
programs at one step as they were all so highly integrated.
The changeover in fact went very smoothly, and the relevant
reports were produced at the appointed time.

Although a proportion of data originates at Mitcham,
approximately 85 per cent is raised by the depots and sales-
men who cover the whole British Isles. Each day they post
their paperwork to Mitcham where it is booked in and
checked. The information is then converted to punch paper
tape by nine punch operators who. in the course of a week,
handle over 45,000 items of information. This represents
five million characters or nearly 8 miles of paper tape!

All data relating to a day’s trading is processed the fol-
lowing night, when the first program checks that every
item falls within the acceptable range limits previously set.
Any erroncous items—such as wrong account numbers, in-
correct quantities, etc.—are rejected and reported. All the
acceptable data is “written” on to magnetic tape. The re-
jected items are investigated. corrected and re-submitted the
following day. At the end of every week all the data is sorted
to catalog order number and processed with the stock pro-
gram to produce detailed reports on the week’s sales. and
the stock position in each of our 64 stock locations. to-
gether with commission earnings of each salesman and our
own “best sellers” report.

At the month end. all data relating to the sales ledger
is sorted to dealer account number order. and processed
with the sales ledger program to produce a combined In-
voice/Statement for each of our 4.500 dealers. This shows
his purchases and credits in detail, together with a statement
of account, 5 per cent returns account and detachuble re-
mittance advice.

Special Market Profile Sponsored by Pye Records

Other very important output from the monthly run are
the credit control reports. These are ‘“exception reports”
used to highlight the slow payers and the potential bad
debts, thus freeing the Credit Controller from having to
scrutinize every account in order to find the handful re-
quiring his attention. As these reports are produced simul-
taneously with the invoice/statements, he can keep a very
tight control over the whole sales ledger. We also produce
particulars of sales by every dealer in every area for our area
managers, and detailed reconciliation accounts for the chief
accountant.

An extraction program from the weckly run, together
with a Royalty Program, produces all our artists’ and copy-
right royalty payment advices, giving full details of each
artist’s and publisher’s earnings, and a summery of all di-
rect exports, analysing these sales by territory and artist/
copyright code.

It is very difficult to quantify the direct savings to the
company attributable to the introduction of the computer
system, as the growthh of the company would have neces-
sitated a very considerable expansion of the accounting and
stock functions on the old systems. However, we have been
able to hold the staffing of these departments at a much
lower level than would otherwise have been possible, thus
saving on general overheads. The indirect benefits have
been felt by all departments in the availability of accurate
and up-to-date statistics on which to base management
decisions and future developments.

Outside the company, the system has greatly benefited
our dealers by reducing the amount of work they have to
do 1n checking invoices, ctc., and the speedy rendering of
our accounts at the end of the month has enabled them to
pay their accounts promptly and so claim their full settle-
ment discount. Similarly, they are now in a position to
make their 5 per cent returns monthly, and so claim their
allowances on a regular basis.

The artists and publishers now receive their earnings
very nuich more promptly. as the payment advices for
U.K. sales are normally produced within eight days from
the quarter end, and settlement is made a few days later.

When decimalisation comes into effect in the U.K. on
Feb. 15, 1971, we shall have the advantage of elininating
the need to change any accounting muachines. As our pro-
grams operate in the binary RADIX, it will only be neces-
sary to convert this back into decimal coinage instead of
sterling before printing our various reports.

There are still several areas of the company's activities
which remain to be computerized. These inciude bought
ledger, operating statements, vehicle routing. and overseas
royalties. Before long we hope to have all these functions
integrated into the system. We are now moving into the
second phase by transferring the operations on to a third
generation computer, which will give us even greater power
to develop the best possible system in the U.K. record
industry.
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[ Pye Group Artists available on Musicassettes

=Q 55 % ¥ \
1 | _f; ’-‘ PHILIPS RECORDS LTD. *

~ § ' MANUFACTURERS & DISTRIEUTORS OF PYE MUSICASSETTES
Stanhope House, Stanhope Place, London, W.2

HERB ALPERT & THE TIJUANA BRASS * SAMMY DAVIS JR. —DR. DOLITTLE * PETULA CLARK * VAL DOONICAN * FRANK SINATRA
DEAN MARTIN * SERGIO MENDES & BRAZIL '66 * SOUNDTRACK FROM “FINIAN'S RAINBOW” * SANDIE SHAW * DIONNE WARWICK

GENO WASHINGTON * MARLENE DIETRICH * TONY HATCH & JACKIE TRENT * THE FOUNDATIONS * LONG JOHN BALDRY
DONOVAN * COUNT BASIE * TRINI LOPEZ * DUKE ELLINGTON * BING CROSBY * PETER, PAUL & MARY * and many ofhersJ

Record
IManufacturing
Equipment

Suppliers of presses for Pye Records.

Congratulations
To Our Friends

Serving the world’s record industry since 1942.
Write or call for further information and catalogues.

Aipha automatic press and specialized accessories.

TOOLEX

manuracTurers of | AAJLIP LA | GRAMOPHONE RECORD EQUIPMENT
ADDRESS: FABRIKSVAGEN 10, 171 48 SOLNA, SWEDEN TELEPHONE: 08/830280 TELEGRAMS: TOOLEXALPHA, STOCKHOLM.




U.S. REPRESENTATIVE

Take Advantage Of

Our Custom
Services

Studio

The finest sound in swingin’ Londcon

Contact:

Pat Godwin,

Pye Studios,

A.T.V. House, Gt. Cumberland Place,
London, W.1.

01-262-5502

Manufacture
Top quality service for disc production

Contact:

Ray Young,

Tranco Ltd., (Custom Pressing Division),
James Estate, Western Road.
Mitcham, Surrey.

01-648-7000

Distribution
More than sixty vans for national coverage

Cortact.

Tom Grantham,

Pye Records (Sales) Ltd.,

A.T.V. House, Gt. Cumberland Place,
London, WA,

01-262-5502

IRVING CHEZAR,
555 MADISCN AVENUE, NEW YORK, 22.
NEW YORK PLAZA 52100



AS SUPPLIELS OF ALL |

YE'S LECOLD COMPOUND
FOL THE PAST TENYEALS

D.C. X E.INDUSTIES

ALE PROUD TO BE ASSOCIALED
WITH DYE RECOLDS
TENTH ANNIVELSALY

D.0O.& E. Industries Redhill Surrey

Congratulations To Pye Records

From Metals & Methods Ltd. (Langley,Slough,Bucks.)

Suppliers Of Electro-Forming Machinery And Nickel
To Their Mitcham Factory |




Country Music

Shows and Meals on Wheels to
Roll in Nation’s Key Markets

NASHVILLE — Plans for a
“showmobile,” a mobile catering-
entertainment complex, were an-
nounced her¢ in conjunction
with the debut of the Tex Ritter
Chuck Wagon System.

Board chairman Mark Clark
Bates. along with Ritter, an-
notinced plans for the fast-food
system, and said the showmobile
would be an adjunct to fixed
locations in major markets. Dou
bling as a restaurant and an out-
door stage. the vehicle will be
complete with a sound system
and floodtlights. It was said to

Nashville

~ Scene

By BILL WILLIAMS

To the surprise of everyone.
Chet Atkins' longtime right hand,
Mary Lynch. has left RCA and
moved to Fred Foster and Monu-
ment. . The Willis Brothers
and the Duke of Paducah have
changed agencies, going to Aud-
Lee. . . . The Tillman Franks
Singers will debut Feb. |, with a
single on Paula. Stan Lewis
points out that Paula was strong
in country last vyear, with the
establishment of Cheryl Poole,

(Continued on page 64)

be ideal for radio stations or
others promoting country shows
in a given area.

Housed on a 27-foot Dodge
Traveo commercial traveler, the
showmobiles will be customized
by the Robert K. Price Com-
pany, of Peachtree City, Ga.

How It Works

Meals would be prepared at
a fixed location, loaded on the
mobile unit, and kept warm or
cold en route to a dispensing site.
A variation will include a unit
designed for country music ra-
dio stations 1o encompuss res-
taurant and entertainment fa-
cilities, but also a remote broad-
cast unit, with a stage on one
side and food served out of a
window dropped from the op-
posite side.

The showmobile will provide
transportation of food and serv-
ice personnel to the location of
catered dinners.

The board of directors for the
Tex Ritter's Chuck Wagon Sys-
tem includes, in addition to Bates
and Ritter, Billboard publisher
Hal Cook, past chairman of the
board of the Country Music As-
sociation and now a member
of the Country Music Foundu-
tion, Robert Worthington, a
Knoxville law partner of Sen.
Howard Baker; Ed Monahan,
senior partner of Stanley Simon
& Associates, a Wall Street fi-
nancial management company,
and Alvin Nance, gencral man-

ager of Dirr's Gold Scal Meats,
a Miami-based firm recently pur-
chased by Lums. Worthington
also  will serve as  secretary.
Robert D. Green as treasurer,
and Bates as president.

Plans for this undertaking
have been more than a year in
the making. and explain in part
why Ritter last year gave up
his Hollywood home to move
here. The firm will move into
a new building, now under con-
struction, about March 1 in the
Greenhills section of the city.
A strong, experienced manage-
ment team now is being assem-
bled.

Menu Set

The menu for the chuckwag-
ons will include barbecue, beef-
burgers, frankfurters, roast beef
and other specialty items. There
will be parent-owned retail out-
lets and franchises in which the
buyer will receive a highly re-
fined total system designed to
produce the maximum profit.

The prototype will be built
here, with construction slated to
start within a few weeks. The
company authorized a private of-
fering of 500,000 shares, but was
oversubscribed so quickly many
could not be accommodated. All
directors are stockholders.

Ritter, Capitol's oldest artist
from standpoint of service, has
been successful in virtually every
field of entertainment. He also
is law school trained.

COLUMBIA’S CARL PERKINS, second from left, stops by the Nashville
Billboard office with Cedarwood contingent to dlscover’a Perkins-
written song on top of the charts ‘“Daddy Sang Ba'ss,' sung by
Johnny Cash, and a Perkins-sung song ‘‘Restless” moving up. At left
is Cedarwood’s John E. Denny, at right Curley Rhodes, and second

from right is Billboard’s Bill Williams.

Country Acts May Move
Into Puerto Rico Scene

SAN JUAN. P. R. — Rafael
Alicea Vallejo, former career
army man and now chief secu-
rity officer of the San Jeronimo
Hilton here, said he expects to
be booking country acts here on
a regular basis in the near fu-
ture.

Alicea, a devoted country mu-
sic supporter, said he would
bring Bobby Lord to San Juan
as the first country act to play

a major night club in one of
the oceanfront hotels.

*“That will be just the begin-
ning,” he said. “lt 1s a break-
through.” Alicea contends that
not only is Puerto Rico full of
country fans, but many of the
guests from the mainland stay-
ing at the hotel have voiced a
preference for country music.

He indicated that if the Bobby

(Continued on page 64)
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Meet Tammy Wynette's closest competition.

-

3 e AR

Tammy is th2 fcstest-selling femals
singer in country today.
Every ore of her singles and LP's has
made it high on the charts. And last year
three out of four of her singles reached
aumber or.e.
Now Tammy's kiggest hit “S-and By
Your Man” bacomes the title song of her
new alkum. We don't have to tell you taat
the sales potential of this album 1s
dynami:e.
In fact, it ma7 very well became the il 2
bicgest LP in country today . . . that is - On £ =PIC = Records

un-il the next Tammy Wynette album. e\

®“EPIC, Marca Reg. T.M. PRINTED iN U.SA.
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ORBITING TO THE TO
g DEAD ON TARGET!!

Billboard

Billboard SPECIAL SURVEY For Week Ending 1/25/69%
|

% STAR Performer—LP’s registering greatest proportionate upward progress this week.
79 This Last TITLE, Artist, Label Weeks on This Last TITLE, Artist, Label Weeks on
o [ | Week Week Number & Publisher Chart Week Week Number & Publisher Chart
& £
bl
o i,

" Billboard 1 DADDY SANG BASS . I - 38 40 My SPECIAL PRAYER ... . .. = 4
Bward Johnny Cash, Columbia 4-44689 Archie Campbell & Lorene Mann,
‘ ‘ ’ ’ (House of Cash BMI) RCA 9691 (Maureen, BMI)
2 2 THE CARROLL COUNTY ACCIDENT ... .. 12 39 37 PLASTIC SADDLE R

Forng Wagt[we)r, RCA Victor 47-9651 (N:r 'S!uckgx;”)RCA Victor 47-9631
Warden I cclaim,

Chart #59-1072 g

3 4 WHEN THE GRASS GROWS OVER ME. .. .10 m 63 MY WOMAN'S GOOD TO ME

KEN NY VERNON George Jones, Musicor 1333 (Glad, BMI)

David Houston, Epic 5-10430 (All Gallico, BMI)

a 9 THE BALLAD OF FORTY DOLLARS . . . . 11 41 42 |LONGEST BEER OF THE NIGHT . . 7
Tom T. Hall, Mercury 72863 (Newkeys, BMI) Jim Ed Brown, RCA Victor 47-9677
(Greenwood, BMI)
5 3 1 TAKE A LOT OF PRIDE IN WHAT | AM .12
Merle Haggard & the Strangers, Capitol 2289 ‘ @ 48 EACH TIME . . . . . . . . .
I (Blue Book, BMI) Johnny Bush, Stop 232 (Pamper, BMI)
6 6 THE GIRL MOST LIKELY .. .. .. .. .. .8 43 32 HOLD ME TIGHT ... ... ... . ... .. ..
Jeannie C. Riley, Plantation 7 Johnny Carver, Imperval 66341 (Nash ASCAP)
(Singleton, BMI)
44 47 EACH AND EVERY PART OF ME. . = 5
7 8 YOURS LOVE ... . . .. ... .. ... . 11 Bobby Lewis, United Artists 50476
Waylon Jennings, RCA Victor 47-9642 (Screen Gems-Columbia, BMI)
(Wilderness, BMI)
45 46 PLEASE TAKE ME BACK . . P |
ﬁ 20 UNTIL MY DREAMS COME TRUE .. . . . 8 Jim Glaser, RCA 9696 (Glaser, BMI)
Jack Greene, Decca 32423 (Blue Crest, BMI)
46 41 LITTLE ARROWS ... 15
I 9 7 WICHITA LINEMAN . ... .. ... . .. 13 leapy Lee, Decca 323BO (Duchess, BMI)
Glen Campbell, Capitol 2302 (Caropy, ASCAP)
47 50 FADED LOVE AND WINTER ROSES ... .. 4
10 11 PLEASE LET ME PROVE (My Love Carl Smith, Columbia 4-44702 (Milene, ASCAP)
for You) ... ... .. ... 11
Dave Dudley, Mercury 72856 (Newkeys, BMI) 48 49 HE'S GOT MORE LOVE IN HiS

" LITTLE FINGER . ... . .. .. . 9
"WII_D (HERRY ﬂ 29 TO MAKE LOVE SWEETER FOR YOU .. 5 Billie Jo Spears, Capitol 2331 (Allroads, BMI)
Jerry Lee Lewis, Smash 43045 (Gallico, BMI)
49 4

12 14 FLATTERY WILL GET YOU EVERYWHERE = 9 R DU o

Butlers, Columbia 44694 (Blue Book BMI)
b/w I Lynn Anderson, Chart 59-1059 (Greenback, BMI)
, 50 53 YOUR SWEET LOVE LIFTED ME . ... .. . 4
"BIG WHEELS SING FOR ME" iy 16 DARLING YoU KNOW | WOULONT LIE s Babby Barnett, Columbia 44716 (Gellco, BN}
Conway Twitty, Decca 32380 (Duchess, BMI)
Chart #59-1070 14 12 YOUR SQUAW IS ON THE WARPATH . 14 | 51 51 TOO HARD T0 SAY I'M SORRY . 4
Loretta Lgnn, Decca 32392 (Sure-Fire, BMI) . Mury Shiner, MGM 14007 (Jack, BM!)
52 54 HIM AND HER .. ... .. .
15 15 MY SON . ... 10 :
JOH N NY DOLLAR Jan Howard, Decca 32407 (Stallion, BMI) i;',',;,’ﬁ"é’g},‘;je(&n,fséhxrﬂ;’,'s"sggcf;)”ed

16 19 VANCE .. ... ... ... ... .. ... 7 m — NONE 0
I I Roger Miller, Smash 2197 (Russell-Cason, ASCAP) Henson C:-rgi'idl,v MBolr{Erln':Ets§122 (Tree, BM-I)
17 17 KAY 8
John Wesley Ryles, Columbia 4-44682 54 59 RESTLESS = . . . . . .. 8
(Moss-Rose, BMI) Carl Perkirs, Columbia 4-44723

(Cedarwood, BMI 1

18 13 STAND BY YOUR MAN ... . .. .. . 15
Tammy Wynette, Epic 10398 (Gallico, BMI) 55 56 SINCE THEY FIRED THE BAND
DIRECTOR (At Murphy High) .5
19 5 SMOKEY THE BAR ... ... . . ... .. 14 Linda Manning, Mercury 72875 (Newkeys, BMI)
Rank Th , Dot 17163 (B Valley, BM!
ek Thompsen, Bo Gt LS 56 58 WALKING MIDNIGHT ROAD
I 20 22 GOODTIME CHARLIE . . . . .. 5 June Stearns, Columbia 44695 (Durmng BMI)
Del R , United Artists 5048;
(Passkey, Bl o s 20487 57 57 | REMEMBER LOVING YOU .
Sheb Wooley, MGM 14005 (Channel, ASCAP)
21 21 WOMAN WITHOUT LOVE . 9
Johnny Darrell, United Arhsfs 5048] 58 61 TRUE LOVE TRAVELS ON A GRAVEL ROAD. 6
(Passkey, BMI) Duane Dee, Capitol 2332

(Blue Crest/Hill & Range, BMI)

GREAT ALBUMS 2z 10 L';EB ‘%?,"'_T, MAKELOVE”KE THEYm 59 62 LOVE IS JUSTASTATEOFMIND . . = 2

Eddy Arnold, RCA Victor 47-9667 (Tree, BMI) Roy Clark, Dot 17187 (Tree, BMI)
23 24 WHAT ARE THOSE THINGS (With Big 60 66 EYETOEYE ... ...
SUGAR (ANE COUN'I'Y Black W Kenny Vernon/Lawanda Lindsay, Chart 59-1063
ac| ings) 5000000000 080006 06648 6 (Peach, SESAC)
Charlie Louvin, Capitol 2350
CHS 1020 {(Blue Cresf/Hlll & Range, BMI) 61 54 SONG FOR JENNY
24 25 BRING ME SUNSHINE . 6 Ed Bruce, Monument 1118 (Pamper, BMI)
(Vélllhe NeI:tS)gA R)CA Victor 47- 9684 @ WHEN YOU'RE SEVENTEEN
ourne, -
Jimmy Dickens, Decca 32426 (Acclaim, BMI)
25 23 | WANT ONE . ... ... .. .. .. .. 11
Jack Reno, Dot 17169 (Tree, BMI) 63 68 OH WHAT A WOMAN = .
Jerry Reed, RCA 47-9701 (Vector Musu; BMI)
B e e T IR i ™ | THE PRICE | HAD TO PAY TO STAY. 1
arner ac cCa 0 -—
" ¢ 298 Fo¥. Jeannie C. Riley, Capitol 2378 (Mayhew, BMI)
27 18 I'VE GOT YOU ON MY MIND AGAIN. .. 14
Buck Owens & His Buckaroos, Capitol 2300 65 70 GIRLS IN COUNTRY MUSIC . Lo
(Blue Book, BMI) Bobby Braddock, MGM 14017 (Tree, BMI)
MAXINE BROWN 28 31 NAME OF THE GAME WAS LOVE 5 @ — WHERE THE BLUE AND LONELY GO . 1
— o Hank Snow, RCA 47-9685 (Delmore, ASCAP) Roy Drusky, Mercury 72886 (Moss-Rose, BMI)
29 26 BALLAD OF TWO . K 67 71 CLOSEST THING TO LOVE .
LLOYD GREEN EU,,Y ,nm?n, Eprc ]02537(?,55, BAI) Skeeter Davis, RCA 47-9695 (Crestmoor, BAMI)
35 WHO'S JULIE g | 68 69 BRING LOVE BACK INTO OUR WORLD =~ 6
@ Mel Tillis, Kapp 959 {Barton, BMI) ieadey IR
38 WHILE YOUR LOVER SLEEPS = . . . . . .. 3 _
m Leon Ashley, Ashley 7000 (Gallico, BMI) @ f,gfﬁ? BEQSHE &2gN5Tg0m' (Yonah, BMI)
Q 44 ONLY THE LONELY . .2 70 72 TONIGHT WE'RE CALLING IT A DAY .4
Sonny James, Capitol 2370 (Acuff-Rose, BMI) \ Hugh X. Lewis, Kapp 955 (Wilderness, BMI)
33 28 BORN TO BE WITH YOU . .16 71 73 THE BITTER TASTE = R
Sonny James, Capito! 2271 (Mayfair, ASCAF) Elton Britt, RCA 47-9658 (Peer Int’l, BMI)
: 34 34 STRINGS ... ... BoASOasEnEEaER0aa000E 7 72 74 ONLY YOU . .
(ool STEEI. }MAN ] Wynn Stewart, Capitol 2341 {Blue Book, BMI) Norro Wilson, Smash 2192 (Wildwood, BMI)'
1 .
35 33 IN THE GOOD OLD DAYS (When Times — ANYTIME = . . . 1
CHS 1010 Were Bad) . 11 m Patsy Cline, Decca 25744 (Hill & Range, BMI)
C Dolly Parton, RCA’ Vlctor 47 9657 (Owepar BMI) 74 75 HAVE | TOLD YOU LATELY THAT |
PEACH-YONAH MUSIC |/ # Q 43 CUSTODY ... 2 LOVE YOU . . ... .. .
A Rerords Anc (Lsuckrietnh%gnrmisf?glluml?@ ]BAA%)O K. Wells/R. Foley Decca 32427 (Wells BMI)
y ia,
806 16th Ave. South R Yy — SOFTLY AND TENDERLY . . . 1
Nashville, Tenn. iy 37 39 YOU TOUCHED MY HEART ... . . . 11 Lois Johnson, Columbia 4-44725
(615) 254-7708 J David Rodgers, Columbia 44668 (Gallico, BMI) (Central Songs, BMI)
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The New S",”J In Countryif.:

‘please
fake me
back’

- : RCA#47-9696

JIN GLASER




COU NTRY MUSIC § Billboard SPECIAL SURVEY
) For Week Ending 1/25/69
&
Scene % STAR Performer—LP’s registering proportionate vpward progress this week.
This Last Weeks on
Week  Week TITLE, Artist, Label & Number Chart
e Continued from page 60
las & Mickey Gille CULLLE 1 WICHITA LINEMAN ... ...................... 11
;l;;;"y acgﬂ;ﬁffn of 'éef,’; “'/ya“{; Amard Glen Campbell, Capitol ST 103 (5)
from Mercury, and the signing of 2 2 HARPER VALLEY PTA. ... ......................... 17
young Kenny Hart. Still in the Jeannie C, Riley, Plantation PLP 1 (S)
can are many Nat Stuckey mas- )
ters, and an album will be re- 3 3 WALKIN' IN LOVELAND ............................ 14
leased soon. . . . Sounds of Music Eddy Arnold, RCA Victor LSP 4089 ()
distributing company of Belen, 4 4 ) WALK ALONE ... .. ... ... ............. .. 11
., will halngle ?1“1 %1sllr1bué Marty Robbins, Columbia CS 9725 (S)
tion for Natural Sound label an
Spln Records. Natural Sound has 5 6 BORN TO BE WITH Yoo .. .......................11
a new single by Billy Kaundart Sonny James, Capito! ST 111 (S)
and Spin has one with Connie O s umemmows o 5
Moore. Leapy Lee, Decca DL 75076 (S)

Charlie Louvin, Capitol Records 7 7 GENTLE ON MY MIND 69
artist, receives a tribute to his Glen Campbell, Capito! T 2809 (M); ST 2809 (8)
talent when Imperial releases the
first album by Houston Fearless, 8 9 JIM REEVES ON STAGE . .......................... 12
a top rock group on the coast. RCA Victor LSP 4062 ($)

In a session, the group cut Lou-

vin's latest hit, “What Are Those 9 5 mgrl}lleAH:glglaErR HORGRAS P p aancasanaasaaaaaas s 18
Things,” and in their album liner

mentioned how much they ad- 10 10 JOHNNY CASH AT FOLSOM PRISON ......... ... ... 33
mured Louvin and his contribu- Columbia (No Mono); CS 9639 (S)

tions to music. Louvin plays At- 11 12 ALREADY IT'S HEAVEN ... ....................... 9
lanta’s Playroom early in Febru- David Houston, Epic (No Mono); BN 26391 (S)

ary. . . . A key to the city of ,

Orlando, Fla.,, was presented to *12 13 BOBBIE GENTRY & GLEN CAMPBELL ................16
Columbia’s David Houston by i Capitol ST 2928 (S)

Mayor pro tem Doug Barnes. The 13 11 LORETTA LYNN'S GREATEST HITS ................... 30
presentation was for doing benefits Decca (No Mono); DL 75000 (S)

to raise funds for a local charity

project. . Bobby Braddock, one - 14 15 ATIMETOSING ....... ... ... ... .. .. 20
of the cny S talented songwriters, Hank Williams Je., MGM (No Mono); SE 4540 (§)

now is establishing himself as a 15 17 JUSTTHETWO OF US ... ..................... .. 17

singer with his “Girls in Country Porter Wagoner & Dolly Parton, RCA Victor LPM 4039 (M);

Music” on MGM. . . . Tex Clark LSP 4039 (S)

of Brite Star promotions returned :

1 Rovburss O o the s | 16 M SONGS 1 RS CUMELTMLIS g 19
in Miami where he spoke to the ‘ ’

Florida Music Co. The firm (Brite 17 19 JEWELS ... . |
Star) will set up a Chicago office Waylon Jennings, RCA Victor LSP 4085 (S)

this year with Buzz Green as 18 20 SOLID GOLD ’68 7
manager. . Steve Amm has Kins. RCA
started his own production and i) Gy Victor LSP 4061 (5}

distributing firm, and now has 19 16 BY THE TIME | GET TO PHOENIX . - ¥ )
Opened a record shop bearing his Glen Campbell, Capitol T 2851 (M); ST 255] (S)

name at Connersville, Ind, 20 18 BEST OF EDDY ARNOLD . 92

Kenny Roberts has a new Starday RCA Victor LPM 3565 (M); LSP 3565 (5)
album “Country Music Singing Sen- fetor ) ©
sation” and a single by the same 21 33 A NEW PLACE IN THE SUN . .. R 1)
title. Roberts has moved back to Glen Campbell, Capitol (No Mona); ST 2907 (S)

Dayton after 11 years in Michi- 22 22 THE ROMANTIC WORLD OF EDDY ARNOLD ...........34
gan to be “closer to Wheeling and RCA Victor LPM 4009 (M); LSP 4009 (5)

Nashville.” Moeller Talent has

booked him at the Flame and at 23 23 D-IVO-RCE ... ... .. ... . .26
the Horseshoe in February. . . . Tammy Wynette, Epic (No Mono); BN 26392 (§)

RCA’s Felton Jarvis is doing an 24 21 BEST OF MERLE HAGGARD . ... .22
Elvis Presley session in Memp_hls, Capitol (No Mono); SKAO 2951 () T
the first there for Presley since \

the early days of his career. . . . >+ 25 26 NEXT IN LINE ... ... .. ... ... ... ... ... ....15
Marijohn Wilkins has sold her Conway Twitty, Decca DL 75062 (S)

home to Dottie & Bill West and 2% 28 LOVE TAKES CARE OF M 6
is movmg to Europe, retaining Jack Greene, Decca DL 75053 ¢
her interest, however, in Buckhorn

Vindls REbTaTe GOt o o ) fy 30 SHE STILL COMES AROUND . ... 3
Connie Francis is in town to cut Jerry Lee Lewis, Smash SRS 67112 (5)

for MGM, under the direction of 28 27 SOUTHERN BOUND ... ............................ 6
%l}lelby' Sing}eton. .f"l . Jc}alauniélC. Kenny Price, Boone BLPS 1214 (5)

iley is going to film the “Glen
Campbell Show.”. . . Bonny Bucy, 29 29 UNDO THE RIGHT ... S | -
former head of Ballyhoo, Inc., has Johnny Bush, Stop LSP 0005 (5):
changed the name of her firm to 30 25 BEST OF COUNTRY DUETS . ....... ... .. ... ... .. .17
gcl)lnyl Buc};/ gndhASS%Clates ; Various Artists, RCA LSP 4082 (S)

arley Pride has broken our
more attendance records in Texas, 31 24 gobrgzv ....... AT UL INEPP PERL FICLTELPRRRE 38
and they were all his own origi- obby Goldsboro, United Artists UAL 3642 (M); LSP 4041 (S)
nally. 32 34 COMING ON STRONG ... . ... ... .. ... ... ... 4

RECO RDS Henson Cargill, Monument SLP 18103 ()
33 31 HEY LITTLE ONE . ... ... . ... ... ... ........... .. 44
. coun“’y Acts Glen Campbell, Capitol T 2878  (M); ST 2878 (5
e Continued from page 60 34 32 ANOTHER TIME, ANOTHER DAY . .33
ot ) ol Jerry Lee Lewis, Smash (No Mono); SRS 67104 (S)

ord venture 1s successfu €

: : . 35 35 BLUE RIBBON COUNTRY ... ........... ... ......... 17
}’3‘“1111 tX“zig another Decca artist, Various Artists, Capitol STBB 2969 (5)

1 nderson.

R 36 38 Ath DIMENSION . . . .. ... ... ... 2

Alicea says he became a coun- George Hamilton 1V, RCA Victor LSP 4066 (S)
try music devotee while serving
in the army. At his home he Q 42 g:iEPrV_!EMgS' MJ !EISNgnj..S ......................... 2
has a collection of pictures of i [l (LS &2

S-2] 92 country artists and possesses “w 38 40 NASHVILLE AIRPLANE .. ...... ... ... .. . ... .. 4
' most country albums released in Lester Flatt/Earl Scruggs, Columbia CS 9741 (S)
o the past decade. 39 39 LOVE'S A WOMAN'S JOB .. .. ... .. ... ... ... ..... ... 2
produ(ed hv Jerry Kennedy The security officer said he Norma Jean, RCA Victor LSP 4060 (S)
wanted Lord to be the first to 40 41 ?'ItlsNKI'ﬁGKcHAK'gPAGNES ........................... 3
. put on the show in a swank 2l Smith, Kapp KS 3585 (S)
IT S (UIMBING THE (HARTS club bcause he felt the “Grand 41 37 |6()‘0’!(ING AE THdE WORLB EHRO;JGH A WINDSHIELD . 6
! Ole Opry” singer had a great el Reeves, United Artists UAS 664
amount of class, and felt he 42 43 §UN'SHgN‘EhAEPA RAIN TPTIE Aposeussususassossass 9
would be readily accepted by NI ST (e VAR B alerer ()
any sophisticated group. 43 44 HAPPY STATE OF MIND ... ... ... ... ............ 2
N . Bill Anderson, Decca DL 75056 (S)

Last fall Alicea made a trip “ 36 LITTLE THINGS 3
to Nashville to visit the _Opry Jeannie Seely, Mon.l.l.n.le.n.r.s.l.-P‘ 18104 .(.S) ................
and to meet many. artists. It T renp—

B . g was then that he first began 19 = I A |
A Produet of Mercury Record Productions, Inc. negotiating for Nashville talgent Archie Campbell & Lorene Mann, RCA LSP 4086 (5)
on the vacation island.
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Country and Western World
you've got a new hit now—

Loretta Lynn sings
“WOMAN OF THE WORLD”

(Leave My World Alone)
#32439
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Another
world-beater
on the flip side:

“SNEAKIN’ IN”



CLASSIFIED MaRT

DISTRIBUTING SERVICES

MISCELLANEOUS

EMPLOYMENT SECTION

ATTENTION, RECORD OUTLETS: WL
have the largest seleclion of 45 rpm
oldies and goodies at 25¢ each, also
major label LP listings at promotional
prices. Scnd for [ree lislings. All orders
welcome. Apex Rendezvous, Inc., 390
Kings Uighway, Brooklyn, N tfn

NORCO COURSE OF BROADCASTING.
Lcarn radio announcing in 12 weeks.
Jcb placement aid upon completion.
Instruction by professionals in Vermont,
“The Beckoning Country.’ Write:
Norce ~ix 262, Sherburne, Vt. 1548_2.25
Ja

GEAUGA RECORD> HAS OPENING
for Singers and Bands. Records released
within 30 days. We will press, distribute
and promote records coast to coast.
Geauga Reernrde  Geauga Station B,
Aurora, O, 2 tfn

SCHOOLS & INSTRUCTIONS

RECORD ALBUMS, $1.23; 45'S FOR 32«
each. Any label. New catalog, $1.
Dollar refunded first order. Satisfaction
guarantced. Tech, 501 O’Shaughnessy,

‘Blacksburg, Va. 24061. apl9g

NEW SONGS AVAILABLE TO PUB-
lishers, record producers. Write for
sample tape and leads. Duke Tintle,
Box 823, Butler, N. J. 07405. ja25

R.E.I’S FAMOUS (5) WEEK COURSE
for the first-class Radio Telephone Li-
cense is the shortest, most effective
course in the nation. Over 98% of R.E.L
graduates pass F.C.C. exams for first-
class license. Total tuition, $360. Job
placement free. Write for brochure.
Radio Engineering Incorporated Schools.
1336 Main St., Sarasota. Florida 33577,
or 2123 Gillham Road. Kansas City, Mis-
souri 64109, or 809 Caroline St., Fred-

ericksburg, Virginia 22401. or 625 E.
Colorado St., Glendale, Calif. 91205. tfn
TAPES

LARGEST SELECTION OF 8 TRACK
tapes under one roof at all times. Try
us and see. Eastern Automotive & Tape
Dist., 201-5 Essex St., Hackensack, N. J.
07601. (201) 342-3945. ja25

READ “SONGWRITER’S REVIEW™
magazine. 1697-B _ Broadway, N.Y.C
16019. $3 year: 35¢ sample. Guiding
Light ot Tin Pan Alley. Est. 1946. fel

SONGWRITER WISHING TO COLLABO-
rate. (212) New York, IL 8-8093 after
6 p.m. and weekends. ja25

THE FRENCH C.B.S. COMPANY HAS
published exclusively for the Buddy
Holly Memorial an LP of Screaming Jay
Hawkins, including the original version
of *“I Put a Spell on You,” and in very
rare Epic/OK titles. Send $5.50 to:
Georges Collange, 10 Avenue Delorme,
69, Sathonay Camp, France. ja25

WANTED — MAGNETIC RECORDING
Tape, permanent—seconds, used, any
condition, size, etec. Cassette, regular.
Tremendous gquantities needed. Cash.
Write Box 540, ¢ o Billboard, 165 W.
46th St., New York, N. Y. 10036. fel

WANTED TO BUY

WILL BUY 1,000 LOWEST COST CAS-
settes players with our company em-
blem. Send photos, specs, weighl,
dimensions, price rate, delivery, dis-
count, export. 7810 Denrock Ave., Los
Angeles, Calif. 90045. fel

PUBLISHING SERVICES

HOW TO WRITE, PUBLISH AND RE-
cord your own songs. Professional

methods. Information free. Ace Pub-
lishing Co., Box 64, Dept. 2, Boston,
Mass. 02102, ja2d

PROFESSIONAL SERVICES

WRITERS AID SERVICE: COMPLETE
information on publishing, recording,
rressing, distribution ard promotion.
Also a complete writers service. For
free information write: Derby City Rec-
ord Corp., 1003 S. 28th St., Louisville,
Ky. 40211. mh8

35,000 PROFESSIONAL COMEDY LINES!
Forty speaker’s joke books and current
comedy, a topical humor service. Catalog
free. Samples, $5. John Rain Associates,
Inc., Dept. A, 232 Madison Ave., New
York, N. Y. 10016. tfn

PROMOTIONAL SERVICES

NATIONAL RECORD PROMOTION AND
Publicity, Pressing. No job too small.
Consultation; questions answered re:
recording, publishing, distribution.
Morty Wax Promotions, 1650 Broadway,
N.Y.C. CI 7-2159. tfn

National Record Promotion

{You Record [t—We'll Plug It)
Music Makers Promotion Network
* New York City *

20 Years' Dependable Service
Brite Star, Cleveland, Ohio
Covering All Major Cities, Nashville,

Chicago. Hollywood, Etc.
DISTRIBUTION ARRANGED
MAJOR RECORD LABEL CONTACTS
NATIONAL RADIO & T.V. COVERAGE
BOOKING AGENT CONTACTS
MAGAZINE-NEWSPAPER PUBLICITY
RECORD PRESSING
General Office:
209 Stahlman Bldg., Nashville, Tenn.
Mailing Address
14881 Overlook Dr., Newbury, Ohio
Send All Records for Review to:
Brite-Star, 14881 Overlook,
Newbury, Oh
CALL: Cleveland (216) JO 4- 221%f
n

* % %

BILLBOARD MAGAZINE
165 West 46th Street
New York, N. Y. 10036

separately)

Classified Advertising Department

1. Please run the classified ad copy shown below (or enclosed

—__ issue(s):

BUSINESS OPPORTUNITIES
DISTRIBUTING SERVICES
EMPLOYMENT SECTION
PROFESSIONAL SERVICES
MISCELLANEOUS

RECORD SERVICE

goocooo

DISPLAY CLASSIFIED AD:
Box rule around all ads.

CLOSING DATE: 5

toward an international market.

discounis s above apply.

2. Check the heading under which you want your ad placed:

CLASSIFIED ADVERTISING RATES

REGULAR CLASSIFIED AD: 35¢ a word. Minimum: $7. First line set all caps.
1 inch, $25. Each additional inch in same ad, $18.

FREQUENCY DISCOUNTS: Display classified ads only. 3 consecutive insertions,
noncancellable, nonchangeable, 5% discount; 6 insertions, 10%; 13 or
more conserutive insertions, 15%.

1. Monday, 11 days prior to date or issue.

BOX NUMBER: 50c service charge per insertion, payable in advance; also allow
10 additional words (at 25¢ per word) for box number and address.

INTERNATIONAL EXCnANGE ADVERTISING RATES

International Exchange is open tc all advertisers of foreign countries or
American advertisers whose service or sales message is specifically directed

REGULAR CLASSIFIED AD: $1.50 per line. Minimum: 4 lines per insertion.
DISPLAY CLASSIFIED AD: $20 per inch. Minimum: 1 inch. Same frequency

SEND ORDERS & PAYMENTS TO: James Flatley, International Exchange Adver-
tising Director. Billboard, 165 W. 46th St.,

PROMOTIONAL SERVICES
WANTED TO BUY
PUBLISHING SERVICES
USED COIN MACHINE
EQUIPMENT

USED EQUIPMENT

INTERNATIONAL EXCHANGE

oogno

oo

New York, N. Y. 10036, or

Andre de Vekey, European Director, 7, Welbeck St., london W. 1,
Erngland.
NAME
ADDRESS ____
CITY STATE & ZIP CODE__
[ PAYMENT ENCLOSED [J BILL ME

66

HELP WANTED

DISTRICT SALES MANAGER

Major tape cartridge music company
offers salary plus bonus, car ex-
penses, fringe benefits and growth
potential to individual for Greater
New York area.
Also need manager for Washington,
D. C. area.
G. R. T. EAS

T 1 —loomfield Ave. Clnﬁon, N. J.

Phone: (201) 778-9010 ja25

GIRL FRIDAY

SECRETARIAL ASSISTANT

for Classical Merchandising Division
of Columbia Records.

Magnificent opportunitv to ‘earn all
phases of merchandising.

Must have excellent secretarial skills.
Salary app. $120 weekly.

PERSONNEL DEPARTMENT

20th Floor, CBS, 51 W. 52nd St.
New York City

ja25

TEMPORARY TEMPORARY

AT LIBERTY!

Take a temporary office
assignment while waiting
for your call. We assign
you to TOP offices in N.Y.C.

Banks, Brokerage houses,
TV and network offices.
Uptown and downtown.

you pay absolutely NO
FEE! You work when you
want. You earn TOP hourly
rates.

IMMEDIATE NEED FOR

CLERKS
TYPISTS
STENOS

MESSENGERS
ALL OFFICE HELP

Why not call us now and
ask about this service? Or,
drop in any time, any day
from 9 A.M. to 5 P.M.

TOPS

TEMPORARY PERSONNEL
150 Broadway, N.Y.C.
(212) 267-0058

SITUATIONS WANTED

ATTRACTIVE, RESPONSIBLE 23-YEAR-
old woman, stimulating position in
music industry, N. Y. area. Two years
cotlege and excellent work background
mcludmg publishing, advertising and
music. Send information: Box 541, Bill-
board, 165 W. 46th St., New York, N

10036. Ja25

SOMEWHERE, SOME PLACE THERE IS
a job with challenge and growth poten-
tial. I'm tired of short-end operations,
5 years on news and sports first. Phone:
(305) 343-7838, Jack Paul. ja25

YOUNG JUNIOR EXECUTIVE, BRANCH
manager for nation’s leadmg rack job-
ber, seeks employment in San Francisco
Bay areca with either Top 50 Radio
Station as music director and'or li-
brarian, or rack Jjobber. Am fully
experienced in all phases, sales, pro-
mection, warehousing, inventory controt,
acccuntmg merchandising and buying.
Willing to take a cut from present salary
to be associated with a firm that pro-
motes from within and can_offer a
stable future. Box 567, c o Billboard.
2160 Patterson St., Cincinnati, Ohio
45214. fel

INTERNATIONAL
EXCHANGE

ENGLAND

ORDER NOW! BEATLES NEW DOUBLE

Album with 30 new cuts (boxed with
words to all songs) air mailed on release
date November 22 for $13, mono or
stereo. Traffic or any English album,
$6.50 or single, $2. Record Centre, Ltd.,
Nuneaton, England. tin

Country Music

WIXX Shift Forces
Scheduling of Hits

FORT LLAUDERDALE, Fla.
an all-request version of its country music format is now “
the top 20 current hits to get them on the air.”

WIXX, which has switched to
scheduling
Operations manager

K. C. Jones said the problem developed because of a flood of re-
quests from listeners for the “older, more traditional material.”

The format shift,
early Hank Williams.

bowed a week ago, brought calls for the
Flatt and Scruggs,
Jackson, Eddy Arnold and Jim Reeves.

Faron Young, Stonewall
These were the most re-

quested artists on WIXX last week.

“It came as a big surprise to me,”

said Casey Jones, who in-

stalled the programming move which has air personalities tape each
phone request and play the tape back over the air as the actual
introduction to the record. It took about a month, Jones said, to
catalog properly the station’s library.

He had expected most of the calls to request newer records,
but after four days had to revise the programming to schedule tl.¢c

new records to get them on the air.

Among the newer releases

that are being heavily requested. according to music director Lyle

Reeb. are George Jones’
Wagoner's “Carroll
“Angry Words.”

“*When the Grass Grows Over Me,” Porter
County Accident”

and Stonewall Jackson’s

W. Coast DJ Couple
Right on the Beam

8y ELIOT TIEGEL

LOS ANGELES — Two ac-
tors turned disk jockeys are
keeping alive the old radio for-
mat of husband-wife teams.

Only this isn’t a husband and
wife combination and the two
stations beaming their program,
KWIZ in Santa Ana and KLOK,
San Jose, have nothing to do
with old-time radio.

The two hosts are Buddy
Clyde, previously of the “Our
Gang” film comedies, and Fran
Marion, a former musical come-
dy actress, who host the "“Buddy
and Fran” show which blends a
potpourri of music with ad lib
comments.

They do their 6 to 10 a.m.
show live at KWIZ which tapes
the program for rebroadcast one
week later on KLOX. Both sta-
tions are musically programmed
by Bill Weaver., who devised
the Buddy and Fran concept as
well as the total music attack
to develop an audience in the
18-34 age bracket.

Weaver set up the morning
co-hosted program to give the
station something out of the nor-
mal. The 5,000-watt Santa Ana
station beams into -parts of l.os

Angeles county and shows up in
the two-county Pulse surveys.
The Los Angeles stations are
becoming strong music outlets,
Weaver feels, and thus KWIZ
can only compete by offering
something extra.

Buddy and Fran avoid any
local references so the tapes are
also “localized™ to the San Jose
market. The music reflects
Weaver’s concept of mixing soft
rock singles and LP cuts with
soft oldies dating back 15 years.

The current format is the end
result of Weaver's initial all-re-
quest concept of three years ago,
which was the first such effort
in this area. He took the best
of the all-request concept and
devised his combination mixture
which he believes appeals to 18-
34 age group.

KWIZ plays 16 singles an
hour, Weaver claims, with the
number going up to a reported
18. The playlist is changed ac-
cording to Weaver's whims. "It
is all done by feel,” he says.
“When I feel a record is done,
1 pull it off.” Weaver's mix of-
fers Brasil '66, Elvis Presley,
Beatles, Bobby Vinton, the Ti-
juana Brass.

gramming aids

o Continued from page 58

Waynesboro,
Va.—WAYB

Carolyn Bleam

Music Director

H w Heart,” Frank Sinatra,
Repri . If l ()nly Had Time.” Johnny
Mann Sln;.ers Liberty. BLFP: 1 Saw
the Light,” Nashville Brass, RCA. BH:
I Saw the Light,” Nashville Brass.
RCA. BLFH: “Goodnight My Love,”
Paul Anka, RCA.

Wichita, Kan.—KFH

Barry Gaston
Operations Director

BP: “California Soul.” Fifth Dimen-
sion. Soul City. BLFP: T.,llk Until Day-
lIL.hl Joanie Somers WB. BH:
“Good Vibrations.”” Hugo Montenegro,
RCA. BLFH: “But, You Know | Love
You.” First Edition, Reprise.

OTHER PICKS

COLLEGE—Randy Brooks,
Nashville, Tenn., WRVU, BP:
“Someday Soon,” Judy Collins,
Elektra. and BH: “Touch Me.”
the Doors, Elektra, Neil
K. Stocker, Bethlehem, Pa..

JANUARY 25,

WRMC, BP: “Led Zeppelin,”
Atco (LP), and BH: “Make This
Day Last Forever,” My Dear
Watson Group. . . . Dave Reich,
Potsdam, N. Y., WTSC, BP:
“Saturday Night at the World,”
Mason Williams. Warner Bros.-
7 Arts, and BH: “Stormy,” Clas-
sics 1V, Imperial.

Tl‘u fand that wiole it
(]ﬁ.n Lt [m;n e @ !:lf‘ﬂ
9t was wrilton
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oin Machine World

New Compact Rock-Ola Puts
Stereo in Small Locations

CHICAGO—Stereo sound in
the smaller location is one of the
merchandising possibilities avail-
able with the new conpact pho-
nograph introduced this week
by Rock-Olo Manufacturing
Corp. The unit, the Deluxe 441,
is a companion to the recently
introduced Psychedelic Money
Grabber, and works with all
the accessories introduced with
the larger model, including ex-
tension speakers and a feature

Indianapolis
Law ‘Omits’
Pool Tables

INDIANAPOLIS — Coin-op-
erated pool tables have been
“excluded” from a new ordi-
nance that would have placed
such equipment in the category
with billiard parlors. The ex-
clusion came about through
language that refers to locations
where there are “two or more”
tables. The ordinance raised bil-
liard table licenses from $5 to
$75 a year.

“Most operators’ locations
have only one table,” said Joe
Flynn, president, J & J Distribut-
ing Co., here, “so the next ef-
fect leaves coin-operated tables
in the original classification of
coin-operated equipment.”

He said the issue allowed Indi-
anapolis coin machine people to
acquaint themselves with city of-
ficials and that he expects the
city will consult operators now
when it plans other licensing and
tax changes.

for playing 33V3-r.p.m. stereo
albums.

A 100-selection machine, the
Deluxe 441 features a stereo
amplifier, twin 12-inch extended
range speakers and two smaller
oval tweeters. A feature for
controlling the volume of the
parent unit individually from
remote speakers, called an “L”
pad, is another feature,

The Deluxe 441, the most
recent of a series of compact
jukeboxes from Rock-Ola that
dates back nine years to the
Princess, features easy program-
ming with flip-down title strip
racks and conveniently located
record indicator numbers for
fast loading.

The powerful vacuum tube
amplifier features a thermister
controlled automatic volume
control and flips over for easy
adjustment.

All accessories available for
the larger, 160-selection Model
440, fit the new compact. These
include the Little LP feature,
two-for-a-quarter play pricing
kit, receiver, phonette wall box,
money counter, motorized vol-
ume control, extension speakers,
easily accessible rear accessory
connection panel, removable
slug rejector housing mechanism
and one-key dome/door locking
system.

The single unit selection panel
include price card, coin slot,
repect button, selection . buttons
and credit signal window are
located in one unit,

The theme of the new unit is
“great compact turn-on to maxi-
mize the mini-spot take.” The
design features chrome and
anodized aluminum grille and
emphasizes accessibility and in-
terchangeable parts.

locations around the country.

#E

ROSELLA RAY, «
programmer,
Ray’s Music.

DOROTHY
CHRISTENSEN,
programmer,
Christy's Music
Co.

BiLL BUSH,
programmer,
Les Montooth.

What's Playing?

A weekly programming profile of current and oldie selections from

Crete, Neb., Location: Kid-Student U. Snack Bar, Doane College

o

| Current releases:

Oldies:

Current releases:

\ Oidies:

»

Current releases:

N Oldies:

“Abraham, Martin and John,” Dion,
Laurie-3464;
“*Hey Jude,” Beatles, Apple-2276:

']'Love Child,” Supremes, Motown-
135.

Location does not respond to oldies.

"Ranger's Waltz," The Mom & Dads,
Hill & Range-1296;

“Little Arrows,” Leapy Lee, Decca-
32380;

“'Drinking Chkampagne,” Cal Smith,
Kapp-938.

“Walk Right Back,’ Everly Brothers;
“My Adobe Hacienda,” Bob Wills.

"I Love How Much You Love Me,”
Bobby Vinton, Epic-10397;

“Crimson & Clover,” Tommy James,
Roulette-7028;

"“Touch Me," Doors, Elektra-45647.

“Folsom Prison Blues,” Lenny Dee;

“Haove | Told You Lately That | Love
You," Kitty Wells & Red Foley.

IANIIIADVY NR 104£L0
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Lozal Papers
Like Jukehox

Story: Ellis

By EARL PAIGE

OMAHA—Jukebox program-
ming, unique methods of mer-
chandising music and unusual
locations are subjects that inter-
est local newspaper feature
writers. Howard Ellis, president,
Music Operators of America
(MOA), and recently the sub-
ject of a profile in The Omaha
World Herald, told last week
how operators can generate lo-
cal news stories and features.

Ellis' story, “Jukebox Men
Must Know What’s Happening
in Music,” written by John Tay-
lor, clearly demonstrated that
the public is interested and cu-
rious about jukebox program-
ming, how records are selected,
arrangements with locations and
many other aspects.

Ellis’ firm, Coin-A-Matic Mu-
sic Co., maintains a library of
over 4,000 records and services
450 jukeboxes. Some of the
newer locations for jukeboxes
are dress departments in large
stores. Ellis has jukeboxes in the
J. C. Penney stores here.

Ellis, who has made public
relations programs his chief goal
as MOA president this year, said
a routine news release to the
paper generated the feature
story.

“The release concerned my
trip to Chicago for MOA’s con-

(Continued on page 71)

Neb. Program
Spurs Growth

By RON SCHLACHTER

OMAHA—A survivors assis-
tance program has created an
incentive for operators to join
the Coin Operated Industries of
Nebraska (COIN), according to
president Ed Kort.

“This was the selling point for
three of four new members who
joined at our recent meeting,”
said Kort. “People are beginning
to realize the need for such a
program. There have been sev-
eral examples in our State where
widows have been taken follow-
ing the death of their husbands.”

At present, Kort is willing to
lend his personal assistance for
one to two weeks on a route
where a member operator has
passed away. Kort has named
Ted Nickols to head a com-
mittee, consisting of Ed Hatfield
and Dick Taylor, to draw up
plans for a working assistance
program,

“At first, our directors will
work with the committee to as-
sist families in the different ter-
ritories of the State,” explained
Kort. “However, eventually we
want to establish a regular man
to do this. He would travel
throughout the State. We need
someone in both office manage-
ment and service.” At the re-
cent COIN meeting here, Kort
also asked for and received the
group’s approval for a letter to
the manufacturers of coin-op-
erated equipment.

“The purpose of the letter is
to bring attention to poor equip-
ment,” said Kort. “We're just

(Continued on page 71)

New Equipment

Rock-Ola—lOO-SeIection Deluxe 441

Rock-Ola Manufacturing Corp. has released a compact companion unit
to its new 160-selection, Model 440 Psychedelic Money Grabber.
The new unit, see above, is called the De luxe 441 and features 100
selections, a stereo sound system consisting of a vacuum tube ampli-
fier with thermister controlled automatic volume control and a speaker
system comprised of two 12-inch extended range speakers and two
five-inch by seven-inch oval tweeters. The unit also has an “L” pad
on the amplifier which allows for quieting the parent unit while leaving
remote speakers increased. All the accessories available for Model
440 work with the 441. These include receiver, phonette wall box,
money counter, extension speakers, Little LP feature, two-for-a-quarter
play kit, motorized remote and volume control. The 441 measures
4614 inches high, 3115 inches wide and 2414 inches deep.

New Equipment

Williams—Four-Player Flipper Game
Williams Electronics, Inc., has introduced a captive ball feature and is
inctuding it on this new four-player game called Cabaret. The feature
consists of post that moves up and down, depending on the activity
of the ball which activates it. With the post up, the ball is held captive
to be propelied again by the flippers. Other features of the new game
include a score selector disk that changes values throughout the
ptayfield; a super bonus score in the backbox; a super bonus hole
which advances super bonus, scores 300 points and puts ball back
into play; rollover land which scores an extra ball when lighted; and
match play. An instruction manual is also included. The unit is adjust-
able for three or five-ball play and add-a-ball and as an option, features
single, double or triple chutes.
&Y



Coin Machine News

Coming
Events

Feb. 1-2—South Carolina Coin
Operators Association, Columbia.

March 6-8—Music Operators of
America, director’'s meeting, Hotel
Monteleone, New Orleans.

March 7-9—National Automatic
Merchandising Association, West-
ern Convention, Ambassador Ho-
tel, Los Angeles.

April 12—Alabama Automatic
Merchandising Council, Governors
House, Montgomery.

April 17-20—National Vendors
Association, annual convention and
trade exhibit, Hollywood Beach
Hotel, Miami.

(Continued on page 70)

FOR

TOP EARNINGS

EVERY TYPE OF LOCATION
EVERYWHERE

Atlas Toasts Rowe MM-3

All Machines
Ready for Location

Seeburg A Y-100
150 Film and 150 Records for

AMI Photoviewer ... .. $5 per roll
{Like new)

Seeburg Electra ............ 745.
Seeburg 201 ........ ...... 225.
AMI-JBL .o 195.
AMI-1-120 ... 125.
LPC-480 «asne.cdp.--u.:.. tw 595.
AMI-WKA 200 selection wallbox

50¢ drop . .... .......... 165

AMI-WQ 200 wallboxes ...
Seeburg E-2 Cigaret machine.. 35

Cable: LEWJO
Call, Write or Cable

lewaan% Distributing Co.

Exclusive Wurlitzer Distributor
1311 N. Capitol Ave.
Indianapolis, ind.
Tel.: MElrose 5-1593

Put Your.Profits in Orbit with CHICAGO COIN’S

., NEW

MOON SHOT

- RFLE GALLERY

New MOVING SPACE SHIP TARGETS
ENEMY SPACE MEN TARGETS
MOVING IN SPACE

* FLASHING SPACE STAR FOR
EXTRA SCORE OR SPECIAL

e WEIRD SOUNDS FROM OUTER
SPACE . .. Adjustable for Tone Pitch
and Volume

e BURSTING FLASHES OF LIGHT
WHEN TARGETS ARE HIT

e SPECTACULAR DUAL BLACK
LIGHTS FOR BRILLIANT
SPACE EFFECT

e 9 Targets...4 Drop Targets, 4 Moving
Targets, 1 Flashing Star Target

¢ Realistic Recoil in Rifle ® 20 Shots per Game

10c-25¢ PLAY
Adjustable Extended Play or Replay

HANK HAEVENAAR, Rowe [nter-
national, Inc., regional represent-
ative and (right) Stan Levin,
Atlas Music Co., Chicago, pose
with new Rowe Music Miracle
MM-3 phonograph.

Rumor has it

that
the new coin machine
at David Rosen
is the most complete
ever with biggest
values and

lowest prices ever.

It's no rumor.

fr. o, ALSO IN
PRODUCTION

HOCKEY CHAMP ® AMERICANA ® STARFIRE ® PLAYTIME

1725 W. DIVERSEY BLVD., CHICAGO, ILLINOIS 60614

Exclusive Rowe AMI Distributor
Ea.Po. - S.Jersey - Del. - Md. - D.C.

DaviD ROSEN ine

855 N. BROAD ST, PHILA , PA. 19122
Phone: (215 CEnter 2:2900

SIDE-MOUNT MODEL. . . $249.50

EACH model also has these features:

e 10¢ 1-player or 2-player by simple
plug switchover. Also 2 for 25¢
play. Easily serviced.

® “Came Over” light flashes on ot
end of gome.

® Large metal coin box—holds $500
in dimes.

Request billiard supplies catalog

)
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' Reconditioned
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ATMUSIC—Chicago

RERERCREREN N RN
ELECTRIC SCOREBOARDS . . 2 Models

{ ﬂ OVERHEAD MODEL
1 s {Natural finish hardwood
}‘4-,]- cabinet)

Scores 15-21

o Two-faced.
and/or 50 pts.
F.0.B. Chicago S1 6950
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SPECIALS

ZONAN 2122 N. WESTERN AVE., CHICAGO, ILL. 60647. ARmitage 6-5005
;A“‘“““““

$

’ PIN BALLS — BOWLERS — ARCADE g

’ BALLY ’

g o E | SPECIALL 1Y%

R , 4-Pl. .

BAZAAR . ... . ... 230 '

gl i 2| SCOPITONE |§ 7

‘ HARVEST ......... ... 165 5900 th Fil ’

’ BDlIJchLo;IE?(HE P ;?g with Film ’
f MAGIC CIRCLE ... 195 LIKE NEW!

’ TRIO .. £1L. .. o8 195 ’

g /

d 7 Write for complete 1969 Catalog of ;

' /

/

/

#

/

/

\ 9

MIKE BLUMBERG, Atlas Music
(left), and Otis James, Otis Music

ED GINSBERG, president, Atlas
Music (right), and operator John
Rawski, J & J Music Co.

SRR

BILL PHILLIPS, Atlas Music (fefty,
and Joe Klykun, also of Atlas.

i

( COIN BOX

For use on coin
operated de-
vices of all
kinds. .o
Heavy - duty,

made of steel

with dark

brown baked enamel fin-
ish. Avail. for 10¢ or 25¢
operation. Large coin ca-
pacity w/ National Rejec-
tors. Size 8” x 16” x 4”.
LElec‘rric counter optional.

.

Terms: 14 dep., bal. C.0.D. or S.D.

MARVEL Mfg. Company

2845 W. Fullerton, Chicago, Ill. 60647
Phone (312) 342-2424

R RN RRRIRRER

1S
o

Guaranteed

v

Phonographs, Vending and Games.
Established 1934
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DELUXE 441
100 SELECTIONS

FROM THE GREAT COMPACT TURN-ON!

Rock-0Ola’s bold new sound that sells music for
money turns the smallest spot into a plus-profit
happening! Why? Because this compact money-
grabber has big model features, big model richness,
big model dependability ! Features like the world
famous Rock-0Ola Mechanism and Revolving
Record Magazine and Rock-0Ola’s exclusive
Mech-0O-Matic 33%3—45 RPM changer. Flip-Top
Servicing. Credit unit and amplifier flip down for
stand-up in-unit servicing. lrresistible new styling
steps up the action to make this the best build yet for
small locations! And the Deluxe 441 works with

all optional accessories: receiver, money counter,
motorized remote volume control, phonette

wallbox, wall speakers (LP feature, 2 plays-2 bits"”
kit optional).

ROGH-0LI

the ‘“"think big’’ take-makers for a/l size spots

ROCK-OLA Manufacturing Corp.
800 North Kedzie Avenue, Chicago, Hiinois 60651



Bulk Vending News

Licenses, Slugs, Theft Ring
Force Action by lll. Group

By EARL PAIGE

CHICAGO — Bulk operators
here are faced with “indiscrim-
inate and confiscatory” licensing
laws, losses from the use of
poker type slugs and theft of
money from machines by a ring
of organized criminals. These
three problem areas are current-
ly the chief concern of the Bulk
Vendors Association of North-
ern Illinois, according to presi-
dent Bill Krugman.

The association, formed re-
cently and already instrumental
in apprehending and prosecuting
some thieves, will shortly be in-
corporated as a state group and
invites participation from all
businessmen operating in Illinois,
said Krugman, president, Vend-
Master Co. here.

The battle to gain more equit-
able licensing fees has been car-
ried on at the local level through
a committee, Krugman said. “If
we're not successful with this
approach we may have to take
up licensing at the state level.”

He said that some municipal-
ities charge as much as $80 a
year for a five-stand installation.
“The more fair price would be
from $6 to $10. We can’t rec-
ommend what should be charged
but we can present our case,
show what our profit level is and
make city authorities aware of
our business.”

The group has recently con-
tacted the U. S. Treasury De-

AN N NSNS NN N NNNN
’ USED BULK VENDERS

LOW PRICE
These machines are in working
crder, not repainted. Large
quantities available.
VICTOR 1/2 CABINET
VENDORAMAS
1—210 CT
1¢—100 CT
5+—Capsule
10~—Capsule
25 —V-1 Capsule
$10 Each

VICTOR =2000

—100 Ct.
Holds $23 worth of giant
(100 CT) gum,
$13 Each

VICTOR 25¢ V-2 SPACE
Holds 200—25+ V-2 Capsules
$30 Each

IMMEDIATE DELIVERY.
25% Deposit, Balance C. 0. D
WRITE—PHONE
for special guantity prices.

Get and hold
the best locations
with

Victor’s
Selectorama®

Console

6 DIFFERENT STYLES

Save 5074 to 75% servicing time.
Unlock front door to fill &
collect
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Wdfn—'Phone for infarmation

LOGAN DISTRIBUTING, INC.

(1BS2 W, Divisian 91, Chicage, Il 60422
Hm:ﬂlﬂm

—_— a0

partment in regard to poker
chips. “We also intend to co-
ordinate our efforts with the New
York Bulk Vendors Association,
which has been fighting the
poker and bingo chip slug prob-
lem for a long time.”

Krugman said there is no
doubt that the theft of money
from bulk vending machines in
the Chicago area “is part of an
organized effort.

“In many cases we know the
thieves have keys and special
tools for entering machines.
They’re very bold. Most robber-
ies occur while the stores are
open.

(Continued on page 71)

Coming
Events

o Continued from page 68

April 18- 19 — Wisconsin Auto-
matic Merchandising Council, Bi-
lotti’s Forum, ‘Green Bay.

May 1-4 — Iliinois Automatic
Merchandising Council, Lake Lawn
Lodge, Delavan, Wis.

May 15-18—Florida Amusement
& Music Association, Port-O-Call,
Tierre, Verde Island St. Peters-
burg.

May 16-17—New Jersey Auto-
matic Merchandising Council, Hol-
iday Inn, Atlantic City.

May 23-24—Pennsylvania Auto-
matic  Merchandising  Council,
Shawnee-on-the-Delaware, Shaw-
nee.

VICTOR'S NEW
11 SPECIAL
EXTRA CAPACITY
Top ...

LR »t

,:\11%2’ ’/""f'
B A

\
‘lf' V\CTOR1

Holds 30 more V-2 Capsules.
Can be installed on your present
77s, or purchased with your 77

machines.

Only $450 each -

Includes new center rod.

See your distributor for information

or write us direct.

VICTOR
VENDING CORP.

5701-13 West Grand Ave.
Chicago, Ili. 60639

NVA Mailing Predict ‘69 to Be
‘Highly Competitive’

Applications
To Exhibitors

CHICAGO — Exhibitor ap-
plications were mailed last week
in preparation for the National
Vendors Association (NVA) an-
nual convention at the Holly-
wood Beach Hotel, Hollywood

Beach, Fla. The event, to be held
April 15-19, will give members
the opportunity to plan a vaca-
tion around the convention.

Special rates for four days
prior to the event and four days
afterwards are being negotiated.
Rates will be set up on the Mod-
ified American plan, which in-
cludes rooms, breakfast and din-
ner.

Reservations are to be made
through NVA here and reserva-
tion cards will be mailed shortly,
according to executive secretary
Jane Mason.

Chairman of the convention is
Rolfe Lobell, who is currently
in Florida. Other chairmen are
Margaret Kelly, Penny King,
program  co-ordinator:  Herb
Goldstein, Oak Manufacturing,
workshop: Carmen Di Angelo,
Carmer Gum, publicity: Tom
Emms, Graff Vending, enter-
tainment: Bernard Bitterman,
Bitterman & Son, exhibits: Shel-
don Goldberg, Reliable Distribu-
tors, reservations.

FAST . . . FRESH
FACTORY TO YOU

Boston Baked Beans, Midgets

o

Light or Dark Hard Shell .. .29
® Rainbo Peanuts, Hard Shetl . .30
® Imperials Cinnamon ...... .23
e Imperials Fruit Buttons .... .24
e Sparkling Mix ............ .29
o Chocolate Pokies

(M & M type) ....... ... .50
e Jelly Beans, Midget ...... .33
® Spanish Peanuts .......... 30
e Virginia Peanuts ......... 47
o Cashews, 450 ct, ......... .90
o Cashews, butts ....... ... .82
® Vendors Mixed Nuts ...... .60
® Mission Almonds ......... .93
® Tab Gum ............... .
® Ball Gum .............. . o

F.0.B. Dallas, Texas
Check or Money Order with Order

POPS GALORE (0.

1112-18 S. Akard, Dellas, Tex. 75215

[ SCHOENBACH €O. |

Manufacturers Representative
Acorn - Amco Distributor

WE_HAVE 25¢
TITANS, MACHINES
AND MERCHANDISE

IN STOCK

HOT—HOT

10c CAPSULE MIXES
(all 250 per bag)
Monte Carlo .............. $
Indian Craft Rings ........
Asst. Items with Lighter ..
Precious Gem Rings .......
Jewelry Mix 7.
Jumbo Dice Mix ...
Jumbo Creepy Bugs 5
Mini Books (3 per capsule).
HOT 5¢ VEND ITEMS
(all 250 per bag)

Asst, Economy Mix 0
Bugs
Rings
Economy Ring Mix
(no front) ...............
Regular Deluxe Assmt.
Asst. Jewelry (Bangles &
Beads)

1¢c CHARM MIXES & ITEMS
From $3.50 to $24.00 per M.
25¢ capsules in stock
Parts, Supplies, Stands & Globes.
Everything for the operator.
One-third deposit with order,
balance €.0.D.

SCHOENBACH CO.

9???S999
8888882838

(212) PResident 2-2900

[ 715 Lincoln Pl., Brooklyn 16, N.Y.

CHICAGO — Steady expan-
sion, more volume and careful
scrutiny of costs are necessary
if bulk operators are to survive

Bulk

Ban ter

Florida has been attracting a
number of bulk vending industry
people during the cold season.
Mr. and Mrs. Roger Folz, Folz
Vending, Oceanside, N. Y., and
Mr. and Mrs Bob Kantor, Con-
fection Specialties, Inc., Chicago,
spent some time fishing together.

Rolfe Lobell, vice-president,
Leaf Brands, Inc., division of W. R,
Grace & Co. and chairman of the
National Vendors Association
(NVA) convention to be held in
Florida April 15-19, is also visiting
in Florida.

Mr. and Mrs. Earl Grout,
Vendall Distributing Co., Minnea-
polis, were also in Florlda Mr.
and Mrs. Bud Proctor, also of
Vendall, recently toured Chicago
and visited Leaf Brands, North-
wester Corp. and other firms.

Bob Raleigh, Indianapolis; Irv
Katz, St. Louis; Chuck Marenberg,
Toledo, and Bob Kantor all toured
the big housewares and variety
show at Chicago’s Navy Pier last
week searching for new novelty
items.

Fred Loewes, partner with Rob-
ert Guggenheim, Karl Guggenheim.
Jamaica,. N. Y., has been in Flori-
da. Lyle Becker is a proud new
grandfather.

Bill Krugman, president, Vend-
Master, Chicago, and also presi-
dent, Bulk Vendors Association
of Northern Illinois, is successful-
ly recuperating from a serious
heart operation. An artery from
Krugman’s leg was transplanted to
his heart. The operation was per-
formed at the Cleveland Clinci
Hospital.

Jane Mason, Leaf Brands, is
busily involved with preparation
for the NVA’s convention in the
Hollywood Beach Hotel, Holly-
wood, Fla.

in 1969. This is the opinion of
Bob Kantor, Confection Special-
ties, Inc., here, who predicts
that the “inflationary squeeze"
will make the new year ‘‘highly
competitive.”

Penny gum, which still repre-
sents “55 per cent of the dollars™
bulk operators take in, said Kan-
tor, represents one of the tough-
est challenges. “I'm not at the
point of trying three balls for a
nickel.

“I would rather see efforts to
convince the government it
should mint a 2-cent piece.
With copper becoming so expen-
sive the government may be
forced to another type of coin
anyway.”

Kantor is not overly enthusi-
astic about concentrating more
in quarter capsule merchandise
as a way to offset the recent
price raises of penny gum. “You
have to offer such good items
that your cost becomes prohibi-
tive. When your cost is between
8 and 10 cents it represents
too large a percentage,” he said.

Rising commissions are an-
other problem operators can
look for, Kantor believes, but he
said this was not so much a re-
sult of location demands. “Too
many operators become nervous
and offer higher commissions.

“Operators forget to com-
pletely analyze their total opera-
tion and just look at the cash
flow. When they need funds for
expansion they run to the sup-
piler and obtain more and more
credit.

“This year, more than ever,
operators must adopt new meth-
ods of cost and inventory con-
trol and be able to move in the
direction where there is more
profit.

Kantor said he expects to ex-
pand and concentrate on gen-
erating more volume. He does
not foresee a greater shift to ed-
ible items.

(Continued on page 71)

If your competition is
giving you

(ONSOLE

tions — 1¢, 5¢, 10¢, 25¢.

play, more profits.

tion and delivery date.-

5701-13 West Grond Ave.
Chicago, Ill. 60639

Jocation trouble .

You may find the answer to this problem
by operating the most advanced idea in
bulk vending — the all new Victor —

SELECTOR AN A
2 ?\\f*’* 77-88

With six different combinations to
select from to fit any of your
locations. Will vend a variety of
merchandise and coin combina-

Front door operation saves 509
to 759% service time. Bigger dis-

See your distributor for informa-

VICTOR VENDING CORP.

“" — e
; SUPER 77 in I »
- console holds !
175—~V2 capsules -
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Coin Machine News

Coinmen In The News

PHILADELPHIA

Over 600 people attended the
recent day-long 1969 Preview Party
sponsored by David Rosen, Inc.

In addition to the hundreds of
operators from throughout the
area, city officials, factory execu-
tives and newspapermen were in at-

tendance. Rowe executiv2s on hand
inciuded John Moyer, vice-presi-
dent of product engineering; Ray
Tabor, vice-president of marketing;
James Abato, director of service
engineering; Art Seglm, special

service engineer; Louis DiPalma,
field engineer; Clint Skockey, re-
gional sales manager, and O. J.
Muilinix, regional sales manager.

NORTHWEST SALES CO. has moved into an ultra-modera building
at 5440 Southeast 26th Avenue, Portland, Ore. A Wurlitzer outlet
opened in 1957, the firm is a branch of Northwest Sales Co., Seattle,

opened in 1936.
—

OVER 1,000 people attended the
opening of the new Northwest
Sales Co. building. The firm serv-
ices Oregon, Washington, Idaho,
Montana and parts of Alaska.

OVER 600 attended the recent
party sponsored by David Rosen,
Inc., at which the new Rowe In-
ternational, Inc., Music Miracle
jukebox was among equipment
previewed. Here, Rosen (right)
presents keys to a new Cadillac
to Bernie Saperstein (left) and
Harvey Friedman, B & B Vending
Cc., Baltimore.

N T
~SEMGE CosTs—
L¥0rner ?'“—‘im & :“

RECORDING personality Jimmy
Roselli (right), who performs on
United Artists Records, poses
with the new Rowe phonograph
and Eliot Rosen.

Say You Saw It in
Billboard

SERVICE DEPT.

RON PEPPLE (left),
Northwest Sales Co., tours mod-
ern plant with partner Marshall
R. McKee, who heads the Port-
land office.

president,

Rosen Showing

‘ ]

ROWE EXECUTIVES at the Kosen
party included (from left) John
Moyer, vice-president. engineer
ing; Ray Tabor, vic2-president,
marketing; Clint Shockey, regional
sales manager; O. J. Mullinix,

regional sales manager, and with
them, Eliot Rosen, treasurer of
the Philadelphia distriouting com-
plex.

PRIZES for everyone, including a
souvenir package of records, a
pen, a RoweVue slide and bro-

chure. Here, Billboard corre-
spondent Maurie Orodenker (left)
and Ray Tabor (right) pose with
Rosen. whose son, Lewis, chose
the occasion to arnounce his
engagement to LesBe Jurikson.

JANUARY 25, 1969, BILLBOARD

New PhonoVue
Film Pairing

WHIPPANY, N. J.— New
pairings of PhonoVue films and
recordings from Rowe Interna-
tional, Inc., last week: L-2917T,
Conference Room, paired with

“Hold on This Time,” Stax
0023, and “Yaw’ll,” Dynamo
125; L-2917F, Coconuts,

“Shame, Shame,” Atlantic 2560,
and “Love Child,” Motown
1135; L-2913P, Going Going,
Gone “Red Hot,” MGM KCG
184, and “Tra, La, La Song,”
Decca 32429; 1.-2917C, Angella
in Luxembourg, “I'm Gonna
Hold on as Long as I Can,”
Tamla 54177, and “*Home Cook-
ing,” Soul 35055; also, L.-2917U,
Surprise Package, “Slow Drag,”
Gamble 221, and “Sweeter Than

Sugar,” Buddah 92; L-2917],
Beach House, “30-50-90,” Hi
2154, and “In Care of the

Blues,” Decca 25744; 1.-2916H,
Misty Night, “Love Light,” Cal-
ander 1007, and “Hey, Hey, Pt.
1,” ABC 11155; L-2909E.
“Wine, Women & Pirates,”
“Build Me a Buttercup,” UNI
55101, and “Soulful Strut,”
Brunswick 55391.

Neh. Program

® Continued from page 67

stressing the need for testing in
regard to play appeal and quality
of parts. This is our way of let-
ting the manufacturer know that
we're concerned about it.”

Attending the COIN meeting
here were Fred Granger, execu-
tive vice-president of the Music
Operators of America (MOA),
and Lou Ptacek, MOA secre-
tary. Ptacek told the group about
the success of two-for-a-quarter
play in his State of Kansas.

Howard Ellis, MOA president
and COIN secretary-treasurer,
gave a brief rundown on the
MOA public relations program.

“I've already given one pub-
lic relations speech and we're
planning more,” said Kort. “We
would like to speak to different
types of civic organizations.”

As for the Nebraska tax situ-
ation, Kort said:

“There hasn’t been much de-
veloped. The bill is still being
prepared, so we don’t know how
it will come out.”

The bill, which is expected to
be submitted before the end of
January, would levy a $25 tax
per machine and a $250 tax per
distributor. Kort has named
Ed Zorinsky to head a commit-
tee to study possibilities of coun-
teracting the tax.

NEW VICTOR 77
GUM & CAPSULE
ORS
A REAL SALES
STIMULATOR
IN ANY
LOCATION

Beautiful eye-
catching
design. Makes
merchandise
irresistible.
Convenient,
interchange-
able merchan-
dise display
panel.
Vends 100
count gum, V,
V-1 and V-2 capsules. Available
with 1¢, 5¢, 10¢, 25¢ or 50¢ coin

mechanism.

Removable cash box for easy col-
lecting. Large capacity. Holds 1800
balis (100 count), 575 V capsules,
250 V-1 capsules and 80 V-2
capsules.

each with
PRICE $39.00 chrome front
WRITE, WIRE OR PHONE

GRAFF VENDING
SUPPLY CO., INC.

2956 Iron Ridge Road
Dallas 47, Texas

Jukehox Story: Ellis

® Continued from page 67

vention. After a short story ap-
peared [ was contacted by John
Taylor for the feature.”

Ellis said operators should
send local papers news relcase or
make editors aware of:

e An operator’s election as
civic club, State association or
church officer; or activities such
as committee work with civic
and trade groups.

e Any expansion plans.

®* Any move to new site.

e Enlargements of staff.

® Any new contracts with
prominent locations.

® A trip, such as to a national
convention.

e Any prominent visitor,
such as an operator from a for-
cign country.

e Activities such as tourna-
ments.

e Any unusual merchandising
program.

e Sponsorship of bowling

teams or little league teams.

GUARANTEED

USED MACHINES

N.W. Model 49, 1¢ or 5¢. ... ... $12.00
N.W. Deluxe, 1¢ or 5¢ Comb. .. 12.00
N.W. 10-Col. 1¢ Tab Gum Mach. 18.00
Atlas 1¢ & 5¢ 100 Ct. Ball Gum 12.00
Acorn 8 Lb. Globe............ 10.50

MERCHANDISE & SUPPLIES

s
Afgan Prince Red Lip Pistachio

RS G 3 s ime 1| I E e #e i m, € 69

Cashew, Whole ... .90

Cashew, Butts .. .. .82

Peanuts, Jumbo .. .50

.32

.60

.36

32

Rainbow Peanuts ..
Bridge Mix ........ .. .32
Boston Baked Beans
Jelly Beans .....

Licorice Gems . .32
M & M, 500 ct. ... . ... .50
Munchies, 16-1b. carton, per !b. .39
SweeTarts .. cococmmm. vees.... .38

Wrapped Gum—Fleers 4M pcs. $14.40
Tcotsie Roll, 2M pcs. .. ... ... 7.20
Rain-Blo Ball Gum, 2100 per ctn. 7.60
Rain-Blo Ball Gum, 2100 printed

per carton ... ... ... ..., 7.85
Rain-Blo Ball Gum, 5550 per <tn. 9.40
Rain-Blo Ball Gum, 4300 per ctn. 9.50
Rain-Blo Ball Gum, 3550 per ctn. 9.50
Maltettes, 2400 per carton .. ... 8.65
2¢ Cartons minimum prepaid on all

Leaf Brand Rain-Blo Ball Gum.
Adams Gum, all flavors, 100 ct. .45
Wrigley’s Gum, all flavors, 100 ct. .45
Beech-Nut, 100 ct. . ... ........ .. .45
Minimum order, 25 Boxes, assorted.
CHARMS AND CAPSULES. Write
for complete list. Complete line of
Parts, Supplies, Stands, Globes,
Brackets.

Everything for the operator.

One-Third Deposit, Balance €.0.D.

MODEL 60

The popular Mode! 60 . . . now adapted
to vend wrapped confections. Write for
circular and prices. To better serve our
customers we have free parking facili-
ties adjacent to our premises.

Stamp Folders, Lowest Prices, Write

NATIONAL VENDING
MEMBER wacHiNe DISTRIBUTORS, Inc.

NORTHWESTERN

SALES & SERVICE CORP.

446 W, 36th St., New York N.Y. 10018
(212) LOngacre 4-6467

Theft Forces Action
e Continued from page 70

“We advise members to re-
port thefts immediately and ob-
tain an ‘RD’ number on the case
from the police. This helps fol-
low-up and aids in prosecuting
the thieves if they are caught.
We encourage members to pros-
ecute in every case.”

The group is tentatively sched-
uled to meet Feb. 3 at the Como
Inn.  Krugman, recuperating
from a serious heart operation,
said only his doctors can tell if
he will be able to attend.

Highly Competitive
o Continued from page 70
“The exception would be gum.
Gum, especially 210 count, is
still the most profitable edible
item.. The next most profitable
item is the 10-cent novelty cap-
sule.”

BARGAINS

from

KING'S One Stop

Psychedelic Pin-On Buttons $12.00 M
Rings for 1¢ Vending, 800 to bag 1.90

Filled Capsule Mixes
All 250 per bag

5¢ Economy Mix . ... .%3.90
5¢ De Luxe Mix ... .. ... .. 5.00
5¢