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CapBeefingUpN.Y.
In Full-Scale Drive

NEW YORK—Capitol Rec-
ords is strengthening every facet
of its New York operation with
the intention of making a major
hub of the company’s operation
—comparable in activity to the
home offices on the West Coast.
The plans were spelled out last
week by President Sal Iannucci,
who stressed the importance of
this city as a center of the con-
temporary music scene, and the
necessity for Capitol to be com-
petitive in every aspect—nota-
bly production, merchandising,
promotion and every other
facet having to do with artist
development,

Iannucci's buttressing of the
company’s East Coast setup is

one aspect of a larger—and to-
tal—philosophy to which Capi-
tol i1s committed; that is, the
building of entertainment prop-
erties which cover the entire
show business spectrum. Iannuc-
ci stated, “We regard an artist in
terms of his entire career and
potential, and we intend to de-
velop more such properties in
the same manner as Glen
Campbell was developed.” lan-
nucci added that Capitol,
through EMI, possesses strong
film and TV capabilities, and
that these resources will be used
in fully realizing an artist’s tal-
ent. lannucci revealed that he
will fly to London in the fall to

(Continued on page 78)

Woodstock: Peace Mecca

By DANIEL GOLDBERG

BETHEL, N. Y. — About
400,000 rock fans gave peace
a chance Aug. 15-18, and it
worked. For them and the
overwhelmed residents of this
Catskills resort community,
things will never be quite the
same. Overcoming problems of
traffic, shortages of food, water
and bathrooms, and two rain-
falls which reduced everyone to
the same muddy level, the amor-
phous crowd achieved a happy
and peaceful revival unprece-
dented in this history of human
gatherings.

The huge turnout made the

Pickwick Tie
With Declon

By FRED KIRBY

NEW YORK—A deal for
Pickwick/33 and its subsidiary
Everest to release unused ma-
terial, including cutouts, from
the London catalog, has been
signed between Pickwick Inter-
national and Declon Recordings,
Inc., a subsidiary of London.

A lion’s share of the first
release under the long-term
agreement will be on Everest
and its affiliated labels, but the
low price Pickwick/33 will have
product by such artists as Ted

(Continued on page 51)

event a tribute to the power of

underground music. Some of
the most popular groups who
played, including Ten Years
After, the Grateful Dead, and
the Incredible String Band have
never had a Top 40 record. The
festival, called An Aquarian
Exposition, represented the best
of the music industry.

(Continued on page 10)
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Bell Swingsto New ‘Indies’ in
Sales Explosion

By PAUL ACKERMAN and DON OVENS

Ampex as Sole
Tape Licensee

NEW YORK — Ampex and
Bell Records have signed a
long-term agreement whereby
the tape company acquires ex-
clusive tape rights to Bell prod-
uct as of June 1, 1970. Bell has
non-exclusive licensing arrange-
ments with several tape firms.
These agreements will expire
between now and the effective
date of the Ampex deal, and
they will not be renewed.

Several vital considerations
motivated Bell President Larry
Uttal in concluding a licensing
agreement with Ampex rather
than have Bell go its own route
in the tape field. These consid-
erations include quality control,
packaging, timely delivery of
product — as well as Ampex’
commitment to a multimillion-
dollar advertising campaign.

In addition, and of prime im-
portance to the successful nego-
tion of the agreement, is a pro-
vision for co-financing of pro-
duction deals. Under this provi-
sion Ampex agrees to allocate
a specific sum, but reserves cer-
tain discretionary rights. The
co-financing arrangement is evi-

(Continued on page 4)

“North Carolina” (South Carolina), Inez Foxx in her first
single performance on her latest Dynamo smash hit No. 138.

Last hit was with Brother Charlie on “Count the Days.”
{Advertisement)

NEW YORK — Fears that
independent  record  activity
would be markedly diminished
by the trend toward “bigness”
appear unfounded at this time.
While” mergers and acquisitions
have undoubtedly changed the
face of the record industry, a
fresh crop of labels have moved
into contention on the charts
and are getting an appreciable
piece of the action. These newer
labels, together with some of
the old line independents who
have resisted the lure of the
conglomerates, are proof that
the climate of the record busi-
ness naturally spawns independ-

MCA’s Numbering

ents. They are waiting in the
wings; they are today’s replicas
of the early swinging independ-
ents of years ago—the Atlan-
tics, Libertys, Kapps and Chesses
and many others who have now
outgrown the term independent.
Running down the *“Hot 100"
chart of this issue proves the
point. Here is a quick sampling,
not necessarily in order of the
importance of the label and rec-
ord mentioned in each instance:
Calendar Records, Don
Kirschner’s firm, has a hit,
“Sugar, Sugar,” by the Archies.
It is No. 3 with a star; Fan-
(Continued on page 8)

Plan

By MIKE GROSS

NEW YORK — MCA Rec-
ords International will set up a

universal numbering system for
the LP product it markets in
Europe. According to Dick
Broderick, vice president of
MCA Records International, the
universal numbering system will
be used on the label's new prod-
uct as well as on the catalog
titles from U. S. Decca as they

Bill Deal & The Rhondels, now climbing the charts with their
smash Heritage single, “What Kind of Fool Do You Think |
Am’ (HE-817), are heading for the top again. Following
their biggies, “I've Been Hurt” and ‘‘May I|"—another Big
Deal from Heritage Records.

(Advertisement)

come into the MCA Records In-
ternational line.

Broderick explained that the
same numbers will be used for
all product going into the vari-
ous countries on the Continent
from the label’s factory shipping
points in London and Hamburg.
“MCA Records International is
virtually a new label,” Brod-
erick explained, “therefore, we
can establish a universal num-
bering system with comparative
ease and not have to be bur-
dened with the renumbering of
product already in the pipeline.”

(Continued on page 4)

Dealer Hits

Lifton Plan

By EARL PAIGE

CHICAGO—Raising the re-
tail price of singles and albums
would “compound all the exist-
ing evils in today’s record busi-
ness,” according to Andy An-
dersen here, who last week
lashed out at comments made
by Bob Lifton, president, Trans-
continental Investing Corp. Lif-
ton’s suggestion that 45’s and
LP’s should reflect higher re-
tail prices found Andersen stat-
ing: “The grab for more money
is the easy way out of a prob-

(Continued on page 59)

including:

D-IV.O.R-C.E 7~

Apartment #9
Your Good Girl’s
Gonna Go Bad
Almost
Persuaded

1 Stand By
Your Man \"

(Advertisement)
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Everything comes up a hitin
the new Tammy’s Greatest Hits album.

Including: “Stand By Your Mani’ “D-1-V-0-R-C-E} “Apartment #9)
“I Don’t Wanna Play House!' “Your Good Girl’s Gonna Go Bad!’

Also available in 4-track and 8-track cartridge tapes and reel-to-reel tape.

&"EPIC”, Marca Reg. T.M. PRINTED IN U.S.A.



Kids aren't the only ones
WigleXeloR{old|#

96 top stations nationwide are giving heavy
airplay to The Archies’ hot-selling

“SUGAR, SUGAR” ¢/w “Melody Hill”

#63-1008. Isn’t that the sweet sound of success
you like to hear? Both from The Archies’ latest
album “Everything’s Archie’’ KES-103

and Stereo 8 Cartridge Tape P8KO-1002.

O IRSHNER ENTERTAINMENT CO3P

Produced by Jeff Barry | = .
©1968, Archie Comic Publications C Mﬂmmum

Manufactured and distributed by RCA Records
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3 COMEDIANS SIGNED TO
HOST ‘MUSIC SCENE’ SHOW

HOLLYWOOD-—The “*Music Scene.” which debuts at 7:30 p.m.
Sept. 22 on the ABC-TV network, has signed three improvisational
comedy artists to serve as hosts of the music show. The show, which
focuses on Billboard's record charts, will weave the top hits of today
and tomorrow with topical humor. Producers Ken Fritz and Stan
Harris have signed comedian-writer David Steinberg, former mem-
ber of the “Second City” group; Chris Ross, former member of The
Committee group; and Lilly Tomlin, off-Broadway and nightclub
comedienne. Steinberg will also be one of the regular staff writers.
Three other comedians will also be signed as hosts to aid in pro-
viding comedy sketches and continuity of the show.

CGC Into Marketing,
Distrib for Challenge

NEW YORK — CGC Rec-
ords has wrapped up a three-
year marketing and sales dis-
tribution agreement with Chal-
lenge Records. Vito Samela,
vice-president and general man-
ager of CGC, indicated that
Challenge will be distributed by
the present CGC distribution
network. There will be a two-
pronged release schedule of
Challenge product: one cover-
ing the repackaging of Chal-

Sea of Tunes
Purchased by
Irving Music

HOLLYWQOOD—Irving Mu-
sic has acquired Sea of Tunes
which encompasses more than
400 tunes by the Beach Boys.
Some of the most popular tunes
in the catalog are “Vibrations,”
“Caroline No. 57 “Darlin”
“Friends,” “Do It Again” and
“Little Honda.” ,

The deal was negotiated by
Murray Wilson of the Beach
Boys and Jerry Moss on be-
half of Irving Music Inc. Re-
cently, Irving Music acquired
S.F.O. Music, and the music
composition titled “Let's Get
Together™ by the Youngbloods
on the RCA label. The tune is
on record charts across the
country.

Irving Music has also acquired
the Stevie Windwood catalog—
which includes three composi-
tions on the current Blind Faith
album as well as A&M’s single,
“Feelin® Alright™ by Joe Cocker.

EDP a Boon

lenge’s most successful catalog
items; the second, a co-produc-
tion agreement involving new
artists and the release of new
product.

Joe Johnson, president of
Challenge, said that the coordi-
nation for sales and distribution
would be handled for Challenge
by Lew Shapiro in New York
and Bob Jennings in Nashville.
Tom Rogan, national sales and
promotion manager, with the
aid of his regional men, will be
coordinating for CGC.

Dave Burgess, vice-president
of Challenge, who will be in
charge of new product, said that
the first scheduled release is a
single by the Peanut Butter Con-
spiracy entitled “Back in L. A.”
At present, album product is
scheduled for release sometime
in September or October.

In another deal, CGC, in its
first international licensing agree-
ment, will be represented by
Festival Records in Australia
and New Zealand. The agree-
ment is for three years and in-
cludes exclusive licensing rights
to records and tape.

And, as part of its expansion
program, CGC has opened West
Coast offices at 6515 Sunset
Blvd. in Hollywood. Bruce
Davidson, West Coast regional
manager, will be located there.
Offices will represent the Crewe
Group of Companies including
Saturday Music.

Ariel Bows Track

NEW YORK — Ariel Rec-
ords will release the soundtrack
from the Avco-Embassy film,
“Sweden Heaven and Hell.”
Ariel also has issued a single
from the film, “Mah Na Mah
Na.”

to Stores

By BRUCE CORY

CHICAGO—Musical instru-
ment stores form an increasing-
ly important segment of the rec-
ord and tape retail picture, now
that more rack jobbers are of-
fering computerized ticketing
systems. A survey last week dis-

M

11 RCA’ERS AT
NATRA MEET

WASHINGTON -— Norman
Racusin, vice-president and
general manager of RCA Rec-
ords, and his wife, Betty, headed
the RCA contingent of 11 staff-
ers at the NATRA convention
here. RCA held a reception
after the NATRA awards pres-
entation Aug. 16,

closed that, in some instances,
an instrument dealer may put in
as much as $12,000 in pre-re-
corded music. Rack jobbers and
music dealers reported that pre-
ticketed merchandise results in
new business, inceased store
traffic and ease in inventory
procedures.

“We have added 40 to 50
new accounts since we began
pre-ticketing records and tapes
18 months ago,” reported Vic
Faraci, Musical Isle, Chicago.
“With pre-ticketed merchandise,
almost any store can become a
record or tape outlet.

Musical Isle's pre-ticketing
system, as with those of other
rack jobbers, provides a weekly
analysis of a store’s volume so
that the supplier knows exactly
which type of merchandise is

(Continued on page 60)
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Changing Patterns Turn Racks
Into a Major Marketing Force

NEW YORK — Rack job-
bers are beginning to be recog-
nized by major record manu-
facturers as legitimate distribu-
tors. Heretofore, the racks had
been categorized by many of the
majors as “subdistributors” but
changing marketing patterns
have brought them to the fore
as a primary mass marketing
force.

RCA Records has been tak-
ing a long, hard look at its dis-
tribution setup and has been
making realignments around the
country, and now Decca Rec-
ords is expected to begin mak-
ing similar shifts away from
company-owned distribution out-
lets to independent and rack
distributorships. The mushroom-
ing tape market has also been
a factor forcing the distributor
shifts. Many companies feel that
there are new outlets opening
up for the marketing of their
tape product and are looking
into new distribution patterns to
take full advantage of tape's
potential.

Among the racks reported to
be coming into the RCA pic-
ture are ABC, Transcontinental
and Handleman. The companies
are rack-jobbing operations but
they are also involved in dis-
tribution. It's understood that
Handleman will be one of the
first companies to be named
when Decca begins to make its
distribution shifts.

Industry executives who have
been watching the RCA moves
recognize the importance of the
racks as distributors, but they
claim that the companies shift-
ing to racks will be faced with
new problems. The major prob-
lem, they say. will be in billings
and collections. As one industry
topper said, “They’ll sell more
records but they'll have a harder
time collecting their money.”

According to Norman Racu-
sin, division vice-president and
general manager of RCA Rec-
ords, the label is planning to ex-
pand the number of its distribu-
torships throughout the U.S.
Explaining the program, Racu-
sin said, “As part of our total
approach to the record business,
our objective is total balance in
distribution, in selling and pro-
motion and most of all in prod-
uct. Our planned additional dis-
tribution points will give us the
balance we need to maximize
retail exposure making it pos-
sible for us to capitalize to the
fullest extent on our expanded
selling effort and the new bal-

WOODSTOCK TO
BE BACK IN ‘70
AT SAME SITE

NEW YORK—The producers
of the Woodstock Music and
Art Fair plan an even bigger
gathering next year at Bethel,
N.Y. The 1970 dates are Aug.
21-23. Michael Long, execu-
tive producer of the fair, told a
press conference on Aug. 21,
“We've been offered the same
site in Bethel and we've been
offered additional land there.

The fair’s producers esti-
mated they were “$1 million
down,” since expenses this year
ran $2.5 million and projected
receipts from ticket sales were
$1.5 million.” Joel Riseman, a
partner in the venture, said the
group’s assets included “very
secure” commitments from War-
ner Bros.-Seven Arts involving
record and movie rights arising
from the festival.
LT AT

anced approach on product. The
results of our changed emphasis
on product are already apparent
to all and the changes in ad-
vertising and promotion. includ-
ing expanded use of the broad-
cast media, have already had
their impact.”

Racusin noted that the new
distributor appointments made
during the last several months
characterized the new distribu-

tion approach and reaffirmed
RCA Records’ faith in inde-
pendent distributors. Among

RCA’s new distributor appoint-
ments are Arc Distributors, De-
troit: Stereo South, Atlanta; Tay-

lor Electric, Chicago: Roberts,
in St. Louis and Kansas City:
Music West, which was ex-
panded from San Francisco to
take in Los Angeles: and Hei-
licher Brothers, which was ex-
panded from Omaha to take in
Minneapolis.

It’s also understood that RCA
has upped the distributor price
on LPs from $2.12 to $2.21
and has established new billing
procedures. The price and bill-
ing changes are bookkeeping
business between the manufac-
turer and the distributor, said
an RCA spokesman, and won't
affect the consumer price.

Buddah’s Deal With
Smothers & Damone

NEW YORK—Buddah Rec-
ords will distribute Smobro Rec-
ords, the Smothers Brothers' la-
bel, and United Talent Records,
Vic Damone’s label, according
to Buddah Vice-President Neil
Bogart. The agreement with
Tom and Dick Smothers for
Smobro Records came as a
direct result of the recent Bill-
board International Music In-
dustry Conference in Nassau,
said Neil Bogart, Buddah vice-
president. It was in Nassau that
Tom Smothers met with Artie
Ripp, president of Kama Sutra,

Bowmar in

Record Field

RALEIGH, N.C. — Bowmar
Records has been formed by
Bowie G. Martin and Michael
D. Collins of Bowmar Produc-
tions. In addition to producing
for other companies, Bowmar
Productions plans 15-20 releases
on the new label in the next
year.

Product will be generally in
the pop field with the first re-
lease, slated for this week, by
the S.O.U.N.D. (of Tyme). Col-
lins can be contacted at 919—
237-6195.

and began negotiations for the
Buddah-Smobro. First product
will be an album and a single
featuring the Sound Foundation.

Both the Sound Foundation
product and a new Vic Damone
single and album will bow at the
Buddah sales meeting in Monti-
cello, N. Y., this week. Damone
and other artists will be made
available through an agreement
between Buddah dnd Vic Da-
mone and his associate Rudy Du-
rand. Damone said United Talent
Records was launched because
“I am tired of the attitudes and
lack of enthusiasm of some of
the major companies toward art-
ists they have classified as good
music acts. There's no reason
why artists of this nature should

‘have to take a second place in

place in promotional and sales
campaigns to rock acts.” United
Talent Records will give these
artists a chance. Damone is said
to be negotiating with several
established artists who feel the
same way he does.

Damone’s single will be
“Don’t Let Go.” The LP is
“Vic Damone Live at the Fron-
tier.”

David Caroll of the Smothers
Brothers' office in Los Angeles
will coordinate the activities of
Smobro with Buddah.

FORE Reelects Lanier

WASHINGTON — Warren
Lanier, interim national chair-
man of the Fraternity of Re-
cording Executives (FORE) since

its formation six months ago,
has been elected to head the
organization for another two

years.

Lanier, national sales manager
for Venture Records, was elected
national chairman by a unani-
mous vote held at the Washing-
ton Hilton Hotel, during the re-
cent NATRA convention.

In his acceptance address,
Lanier said that the black man
and woman in the recording
industry need more than token
representation. I am sure that
FORE can achieve this for
them.”

He continued:
many ideas which 1 have in
mind for the organization.
Among them are plans to up-
grade the promotion men in the
business, and turn them into
market merchandisers which is
what they realy are.

FORE, an affiliate of the
National Association of Televi-
sion and Radio Announcers,
represents the business executive
end of the recording industry.

The complete list of elected
members is: Warren Lanier.

“There are

New York, N. Y. 10036, Subscription rate: annual rate,
and at additionai mailing offices. Current and back copies
, Times Square Station, New York 10036,

chairman; Juggy Murray, vice-
chairman; Logan Westboro, re-
cording secretary; Cynthia
Bailey, corresponding secretary:
Boo Frazier, treasurer; and An-
dre Montell, financial secretary.

The board of directors com-
prises Ronnie Granger, Dave
Clark, Milton (Butterbail) Smith,
Sidney Miller, Ronnie Mosely,
Richard  Simpson,  Madelyn
Baker, Akai Aleong and Buzzy
Willis.

LT TR

NARM'S EARLY
BIRD DISK

NEW YORK — To facilitate
the registration procedure for
the large group scheduled to
attend the 1969 NARM Tape
Convention, a special Early Bird
Registration Desk will be opened
Thursday evening (4) from 7
p.m. to 10 p.m. at the banquet
level of the Fairmont Hotel in
Dallas. The early bird registra-
tion will not affect the regularly
scheduled time for registration
beginning at 9 a.m. Friday (5).
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Skye Shoots to Broaden Goals

LOS ANGELES—The ac-

quisition of Skye Records by
Filmways, publicly owned en-
tertainment complex, will en-
able the label to broaden its
creative base.

The New York-based Skye
will move its headquarters to
Los Angeles and will begin a
search for artists, songwriters
and masters. Skye has pro-
duced 10 albums within the
past year and has five more in
production.

Under the Filmways banner,
Skye plans to release about 18-
20 albums per year and at least
that many singles. In addition
to jazzmen Gabor Szabo, Gary
McFarland and Cal Tjader,
founders of the company along
with Norman Schwartz, presi-
dent of Skye, the label has

Buddah Sales Meeting

By BRUCE WEBER

about six other artists on its

roster.

Szabo, McFarland and Tija-
der will continue to record
for Skye, with McFarland also
producing roster artists. The
label, known primarily as a jazz-
oriented line, will branch more
heavily into folk, rock, soul
and pop, said Schwartz.

Initial Projects

Initial projects for Skye under
the Filmways banner are albums
by singer Ruth Brown, the Ne-
gro Ensemble Co., singer Doro-
thy Loudin, Grady Tate, Bob
Freedman and Eric Kaz, Wendy
& Bonnie, an act from San
Francisco, is also on the roster.

The Grady Tate LP com-
bines Tate and McFarland per-
formine five vocal and instru-
mental arrangements each from
“Slaves,” a feature film.

to

Bow ‘Ist Generation’ Pkg.

MONTICELLO, N.Y. —
Highlight of the Buddah Rec-
ords sales meeting here Sun-
day through Wednesday (24-
27) at the Laurels Country Club

will be the presentation of the
first 12 albums of a series de-
voted to the first generation of
rock and soul. Joe Fields, na-
tional director of LP sales and
promotion, said the series —
“The First Generation: Rock
Blues/Early Soul”—is designed
for entertainment and a histori-
cal insight into the roots of
rock music. Fields and Richard
Robinson coordinated the series.

The LP’s feature Richie Valens,
Bobby Day, Billy Preston, Har-
old Dorman, Frankie Ford, Lit-
tle Richard, Memphis Slim,
John Lee Hooker, Jerry Butler
with Betty Everett, the Staple
Singers, Otis Spann, Sonny Boy
Williamson, Big Joe Williams,
Victoria Spivey, Willie Dixon,
Junior Wells, Earl Hooker,
Billy Bob Arnold and the Dells.
Fields said the next releases in
the series are being prepared.
The series will be supported by
a special advertising campaign
and promotion will be geared
to the average record buyer
as well as to the rock fan.

MCA Will Set Up 1-World
Numbering Plan Overseas

o Continued from page 1

Broderick explained that the
same numbers will be used for
all product going into the vari-
ous countries on the Continent
from the label’s factory ship-
ping points in London and
Hamburg. “MCA Records In-
ternational is virtually a new
label,” Broderick explained,
“therefore, we can establish a
universal numbering  system
with comparative ease and not
have to be burdened with the
renumbering of product already
in the pipeline.”

During the past year, Brod-
erick has been negotiating new
licensing agreements, reestab-
lishing agreements that have
been running out, and setting
up MCA-owned companies in
Europe and around the world.
With the label ready to roll on
a full-time basis now, Broderick

Bell-Ampex
e Continued from page |

vidence of Ampex’s intent to
dence of Ampex’ intent to help
Bell secure the best record
product available via hot pro-
ducers.

Finally, Ampex will appoint
a liaison executive to work with
Bell and see that the product
receives top treatment in such
matters as quality control, dis-
tribution and delivery, packag-
ing, etc.

Larry Utall, in working out
the agreement with Ampex, was
anxious to protect his distribu-
tors. It was decided, therefore,
to permit Bell's distributors to
handie the product on a non-
exclusive basis.

It was reported, though not
confirmed, that the deal was in
excess of $1 million.

4

foresees a global take for MCA
International in 1971 of $30
million, or 5-6 percent of the
market.
On Team Basis

MCA International Records’
operation in Europe, said Brod-
erick, will run on a team basis.
Heads of the various MCA-
affiliated companies will meet
every two months to go over
product plans. “The stress,” he
added, “will be on the prod-
uct’s European potential rather
than the particular potential of
a licensee’s country. Broderick
will soon be appointing a rep-
resentative from MCA to head
the product planning meetings.
A special aim of the group will
be to develop local talent who
can break through in other
European countries as well as
in the U.S. Broderick also
pointed out that new artists on
the U.S. Decca label, such as
Karen Wyman, will be given
an all-out European push with
foreign language versions of
their American recordings as
well as with the English lan-
guage version. He also said that
promotion tours for U.S. Decca
artists in Europe will be ar-
ranged on a much broader
scale than before.

The MCA label in Europe

will include the U.S. Decca, -
Brunswick and Coral lines.
Coral, Broderick said, will be
the label used for MCA's
budget product. MCA's UNI
label in the U.S. will retain
its own logo overseas. Broderick
also mentioned that initial
product from the new Ham-

burg plant will start rolling off
the presses by mid-September
and that there would be be-
tween 75 and 100 album titles
in the MCA Records Interna-
tional line by the end of the
year.

The acquisition also gives
Filmways an outlet for its
soundtrack albums. Filmways is
a major film producer, with
the brunt of the films being re-
leased through MGM, which

also issues Filmways sound-
tracks.
The first Filmways-Skye

soundtrack LP is “High Mom,”
with Eric Kaz providing a rock
score for the feature.

Schwartz said Skye will in-
crease its concept LP packages,
including a spoken word/music
LP by Bob Freedman mixing
jazz and classical. The Freed-
man album, “The Journeys of
Oddesyeous,” will be released
in September.

A second concept LP, mix-
ing spoken word with music,
will be partially produced by
Michael Butler, producer of
“Hair,” and will be released in
November. The double-LP,
priced at $6.98 will include a
book on astrology packaged
with the LP in a round box.
In a concept promotional
package, Schwartz is planning
to release five singles from the
Gabor Szabo *“1969” chart LP
in a “singles box” for disk
jockeys.

Skye also plans to enhance
its “Discovery” LP line which
sells at $4.79. The label’s regu-
lar line, all double-fold LP’s,
sells at $5.79. New artists signed
to the company initially will
have product released under the
Discovery label.

In publishing, Schwartz plans
to deactivate Skye Music (AS-
CAP) and concentrate on two
Filmways publishing firms,
FWY (ASCAP) and Music Ways
(BMI).

Skye’s next step in publishing
will be to develop overseas
rights. Mike Gould has been
appointed general. manager of
the publishing company to de-
velop the department. Ben
Tucker, executive vice-president,
will direct promotion and artist
relations.

In tape, Skye recently added
GRT to its lineup of nonex-
clusive tape duplicators which
includes Ampex, NAL and
ITCC.

The main of Skye’s recording
will be done in the Wally Heider
recording studios here and in
San Francisco. Filmways owns
75 percent of the Heider studios.

Shur-Tinga Buys
Gloryland Label

LOS ANGELES—Shur-Tinga
Records, local soul label, has
purchased Gloryland Records.
Shur-Tinga’s owners are Buffy
Hooks K Jr. and Lazzett Col-
lins.

Gloryland’s former owner,
Mrs. Thelma Poe, will continue
producing such acts as Ella Mae
Collins, whose new single
(through limited distribution) is
“Sun, Stars, Moon and the Rain
That Falls.”

Other new releases from
Shur-Tinga include “Ain’t That
a Shame” by the Five Tempos
and “So Bad, So Bad” by the
Echoes.

Gloryland has specialized in
gospel music. The Chimes of
Faith backs Miss Collins on her
disk. Shur-Tinga is located at
245 E. 29th St.

Usher and Jamal
Deal in the Air

NEW YORK— The produc-
tion deal between Dave Usher,
Detroit-based  jazz  producer.
and Ahmad Jamal Productions
has not been concluded as er-
ratummed in Billboard, Aug. 16.
Talks are stili on.

Executive Turntable

Lawrence Goldberg has been named vice-president of Trans-
continental Music Corp., where he will head the
company’s merchandising programs of records
and tapes in military post exchanges. Goldberg
previously was chief of merchandising for the
Eastern Service Center of the Army and Air
Force Exchange. Before that he held the same
post with the Army and Air Force European
Service Exchange. . . . Michael Gentile has been
appointed a&r director for Roulette Records.
Gentile, who started as a songwriter, will also
write for the Big Seven Music companies. He
worked for Screen Gems and Connie Francis
before running the New York office of Motown
Records. . . . Bob Screbo has been named pro-
duction director and Ed Fuchs, national promo-
tion manager of Janus Records. Scerbo was
director of production and director of interna-
tional operations at Musicor for three years. He GENTILE
also was assistant production director at United
Artists Records for three years, in the Custom
Service Department of Capitol for two years,
and was a sales representative for the Country
Box and Album Co. Fuchs, formerly field sales
and promotion manager for Stereo Dimension,
also managed and booked rock groups in the

_ o New York area. . . . Eddie Ray, former vice-
SCREBO president in charge of a&r for the Tower Divi-
sion of Capitol Records, has been appointed
executive vice-president of CoBurt Records,
Inc., which Tower will distribute. Before joining
Capitol five years ago, Ray was executive assist-
ant to the president of Imperial Records. . . .
Vel Thornton has been named director of ad-
ministration for the West Farrell Organization.
Miss Thornston began in the record field at = &
Cameo/Parkway Records in Philadelphia, where FUCHS
she served as assistant to Bernie Lowe, president of the company
for eight years. She later became sales administrator for Audio
Brands Corp.

GOLDBERG

il

* Kk K

Gil Bateman, former head of West Coast promotion for
Elektra, has been promoted to national director of promotion
for the label. Mike Kilmarten, formerly of Action Distributors of
Denver, has been named Elektra’s director of West Coast promo-
tion, and Kent Mathais, previously with Mercury Records in
Dallas, Elektra’s director of promotion in the South.

* Kk *

Norman Rubin has been appointed head of the U.S. pub-
lishing division of the Robert Stigwood Organisa-
tion with headquarters in New York. Rubin
previously was involved in promotion and rec-
ord exploitation as assistant to Morey Deutch,
executive vice-president of the United Artists
music group. Robert Glaser will head West
Coast publishing operations. . . . Joey Michaels
is the new New York promotion manager for
Philips/Mercury and affiliated labels. He will
work out of Malverne Record Distributors in Long Island City.
Michaels previously was with London Record Distributors in
New York. . . . Dave Dexter will be a producer in Capitol’s
special products department with responsibility for creating
albums for the record club, premiums and Pickwick International.

He previously was with Capitol’s a&r department.
* * *

Ken Mansfield has been named director of exploitation and
artist relations for MGM Records. He will report
directly to Ron Kass, label president. He pre-
viously was West Coast promotion manager
then single records merchandising manager for
Capitol Records before becoming Capitol’s
national promotion director. He recently was
appointed director of independent labels, which
included Apple and Invictus. Mansfield earlier N
had recorded on the Ava label as a member of = MANSFIELD
the Town Criers. A songwriter, Mansfield also operated a San
Diego nightclub.

RUBIN

* * *

Chuck Torre returns to MGM as promotion manager, oper-
ating out of Metro Distributors in Queens, N.Y. He previously
handled New York promotion for Mercury. . . . Jill Williams has
been appointed professional manager for Borwin Music in Los
Angeles after being a Borwin writer in New York. . . . Graeme
Kronsberg is the new packaging coordinator for Liberty/United
Artists with liner notes among his responsibilities.

¥ x x
Mike Gould has been appointed managing director of all

projects for the music publishing activities of Filmways. His
efforts will be directed toward developing projects for Music-
ways (BMI) and FWY Music Publishing (ASCAP). Gould, who
joined Mills Music in the West Coast in 1940, also was affiliated
with Bourne Music in Hollywood before heading the Ardmore-
Beechwood firms for Capitol and EMI. He also represented the
Campbell-Connelly group of London in the U.S. Gould recently

was in charge of Metric Music, worldwide, for Liberty.
* K *

Claude McBride will head the new Nashville publishing office
(Continued on page 8)
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THE SECRET OF OUR SUCCESS
IS NO SECRET

It’s right in front of you this week
on the Billboard charts.

An unprecedented story.

Columbia has:
The number popular album (number also)

The number Country single

The number Country album

The number Classical album
The number 8-track tape cartridge

The number popular single
(although sales are over 1,250,000 in six weeks)

Billboard’s Midyear
Industry Performance Report for 1969

The number label in singles: Columbia

The number label in albums: Columbia

'COLUMBIA:
OUR FUTURE ISTALENT
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Specialty Back, Sparked by Acts

LOS ANGELES—Four new
artists plus a series of historical
blues albums mark the reemer-
gence of Specialty Records, one
of the industry’s early blues
companies.

General manager Mike Ako-
poff has scheduled for upcom-
ing release the single “Free
at Last,” which debuts vocalist
Jackie Day, plus “Coifee and
Donuts” by the Millionaires and
“Ain’'t That Soul” by Teddy
Reynolds.

The label’s fourth new act,

the Funk Express, is in the pro-
cess of gathering material for
its first effort. Of the new acts,
Akopoff is producing the Mil-
lionaires, with Maxwell Davis
handling Miss Day; Bumps
Blackwell, the Funk express;
and Barry Hansen, Teddy Reyn-
olds.

In the LP category, Specialty
will unveil titles never. released
by the late Sam Cooke, Little
Richard and Larry Williams.
Akopoff is also releasing a sin-
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gle by Cooke. "Last Mile of
the Way.”

In a program aimed at col-
lectors, the company will pack-
age a series of LP’s titled “This
Is How It All Began.” Volume I
one covers works by Percy
Mayfield, Frankie Le Simms,
Roy Milton, the Chosen Gospel
Singers, Swan Silvertones, Mercy
Dee, Joe Liggins and his Honey-
drippers, the Four Flames, Ca-
mille Howard.

Growth of Blues

Another album, “Doo Wop,”
will cover the growth of blues
groups in the 1959’s. One side
of the package will include
studio chatter in addition to
the actual recording takes. Art-
ists covered in this history
study include Larry Williams,
the Monitors, Chimes, Vernon
Green, Jessie and Marvin, Mar-
vin and Johnny, Willie Joe and
Bob Landers, Roddy Jackson,
Roy Montrell, Jimmy Liggins,
Rene Hall and Joe Lutcher.

For a package spotlighting a
gospel sound and titled “Ain’t
That Good News,” the com-
pany is joining the Original
Five Blind Boys of Alabama,
the Gospel Harmonettes, Soul
Stirrers, Pilgrim Travelers, Alex
Bradford, Swan Silvertones,
Brother Joe May, Sister Wynona
Carr and Bessie Griffim.

Other albums will include
never-released pairing of Sam
Cooke with the Soul Stirrers,
and a reservicing of “Little
Richard’s 17 Grooviest Original
Hits.”

Specialty has lined up 34 dis-
tributors, with Akopoff seeking
five additional to round out his
domestic network. Working with
the executive in a&r is Barry
Hansen, who delves into re-
search projects. A national pro-
motion manager will be sought
shortly.

Ist "Gold Clef
Awards fo 17
Top 40 Writers

ATLANTA—The first an-
nual “Gold Clef Awards” was
hosted here by Bill Lowery last
week, with presentations of 17
awards to writers whose songs
made the top 40 group over the
past year. Some 200 guests
were on hand, including a con-
tingent from Nashvilie. Enter-
tainment was provided by Billy
Joe Royal and his band.

“If singers get awards,” Low-
ery said, “I think the guys who
write the best sellers should
get recognition.” He said that
was his thinking behind the
“Gold Clef.” To qualify next
year, the songs must reach the
top 30.

Winners this year were: Bud-
dy Buie, Mike Sharp and J.B.
Cobb for “Spooky.” Ray Whit-
ley and J.B. Cobb for “Be
Young, Be Foolish, Be Happy.”
Tommy Roe and Freddy Wal-
ler for “Stormy,” and Emory
Gordy joined them to collect
“Clefs” for “Traces.” Joe South

received a standing ovation for

a double victory with “These
Are Not My People” and
“Games People Play.” Mary
Tallent of the Lowery office ac-
cepted an award for Jim Post,
who wrote “Reach Out of the
Darkness.” Also absent, due to
West Coast commitments, was
Harry Middleborrks, collabora-
tor .on “Spooky.”

By ED OCHS

Editor's Note.—Rock is moving into the 70's with the same
electric energy that pioneered rock "W roll in the 50's. Even the
sounds are the same, as technical rock finally atomized itself back
to its organic beginnings in plantation blues and mountain music.
Paul Ackerman, Billboard’s Boswell of popular and not so popular
wusic and the record establishinent's foreign correspondent at the
birth of rock 'n’ roll, has commented liberally on rock’s rising
from the big band pyre, and from America’s “Bible belt” to Wood-
stock and Czechoslovakia. More than any one music journalist,
Ackerman is credited with befriending and promoting the new music
within the music industry for its virtues as Americd’s true native
heritage. He is not only an inspired authority on country, gospel
and blues music, but on the music business as well, to which he
has reported since 1943. He put into print the terms “rockabilly”
and “rhythm & blues” (for “race” music), presided at the corona-
tion of King Presley, and fought the establishment’s early repression
of rock. Here are some relevant observations and insights on the
evolution of rock 'n’ roll from one of the trade’s most perceptive
diagnosticians of rock’s real heritage.

*x X X
On the initial impact of rock 'm’ roll. . . .

It was a crucial period, 1| feel, in the history of American
music. . The big band era had collapsed utterly. Bands had
become impractical from an ecnoomic point of view, and possibly
there was also a change in public taste from the band to the vocalist.
The decline and eventual death of the big band business, plus an
increase or betterment in communication—travel, radio, TV—Ieft
a void to be filled by this Negro exciting music. And the vocals
were danceable. . The records of the specialty field—a term
which you don’t hear anymore—began to sell in the broad pop
market. At that time, whether it was the country field or rhythm
and blues (or race) field, a record made for that field was expected
to sell in, and only in that field. If a record in the rhythm and
blues field had any pop overtones or a country record had some
pop influences in production the trade would say “it cannot sell. It's
a hybrid record.” And that was generally true. But the old specialty
fields of race and hillbilly, once cultural entities unto themselves,
began to be influenced by post war attitudes and outside sources.
and conversely, the specialty fields themselves began influencing the
pop field. “I tell you this is selling pop.” the r&b labels began to
report on Willie Mabon's “I Don't Know” and Chuck Berry's “May-
belline.” For it was at this time, at the end of the 40's and early
50's, that the specialty field overwhelmed the music establishment
by sheer energy and demand. and began to spill over into pop.

The early hybrid record was a blues record or a country
record—or a fusion of the two—which had pop influences, and
this was anathema in both the pop and pure markets. When this
black music began to sell pop, the Negro artist, having a taste of
the bigger. broader pop market, tried consciously to become more
pop. And the white artist, seeing the success of the black artist
and his material, tried to become more Negro. This developed the
hybrid form called rock ’n’ roll, which to the purists was not as
good or valid as the true blues, but which did win exposure while
doing something great for thc mass market. At least it brought
some of the native rcots of American music into the pop field, even
though in a watered-down form.

On the “Southern ferment”. . .

Jerry Wexler once said, “when a white Southerner becomes
emancipated, he’s better than you or L” Because historically, the
Southern white man and the Negro have survived similar socio-
fogical problems, shared the same God and land, and the same
prejudices to and from the North. Quite a lot of music is common
to both. such as folk blues. “John Henry™ is understood and per-
formed in a grand style by both Negroes and hillbillies, as is the
sacred song, like “Just a Closer Walk With Thee.” . . . A Southern
white man like, say, Sam Phillips and a white artist like Elvis
Presley understand the Negro material. Conversely, a black like
Ray Charles understands the hillbilly idiom, so there is a great
crossover of influences, which all could be called the Southern
ferment. Most of the important creative developments in the
American music business that have happened within our time have
been Southern manifestations, and they have tinged the pop field
spectacularly. . . . Phillips, a white man, understood the blues pro-
foundly, and with this knowledge he then went into the white
blues. As his brother Judd Phillips explained, “What we tried to
do was to find a white boy who could sing like that.”” This was
the birth of Elvis Presley, the greatest rocker of them all. Sam
Phillips and Elvis Presley tied it all together. Integration happened
in the music business long before it happened in a social way.
It happened on an artistic level. Music, like all art, is a great
leveler. . . . In the beginning the fusion of country and rhythm and
biues—rock ’n’ roll could be easily noticed. Jerry Lee Lewis put
on a real rocking performance of “Great Balls of Fire,” while
on the other side he sang Hank Williams’ “You Win Again,” in
typical country style. All this before the currency of the term blue-
eyed soul. To this day, you will find music critics who will say
that the only blue-eyed soul singers who make it for them are the
Southerners, because they share with the Negro a similar life style.

On the relevance of lyrics to reality. . .

The songs of Tin Pan Alley were European-oriented and were
generally in their lyrics an over-idealization of love without any
relevance to reality. Not so the music of the Negro or hillbilly.
In the country field for instance, there is a great deal of con-
sideration given to sex, sin and salvation. The lyric is very important,
telling a true piece of life. And even though the lyrics tell a true,
often salty story. this is permissible and even moral. Because there
is an awareness of guilt and the element of retribution. So there
is also a moral overcast to it all.

(Continued on page 78)
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New 'Indies’ Exploding

e Continued from page 1

tasy, very hot with the Creedence
Clearwater Revival, has “Green
River” in the No. 7 slot; Rou-
tash, very hot with the Creed-
ence Clearwater Revival, has
“Green River” in the No. 7
slot; Roulette; with Tommy
James and the Shondells’ “Crys-
tal Blue Persuasion,” was re-
cently in the top 10 (last week
it was No. 3); Monument’s “Polk
Salad Annie” by Tony Joe
White was recently in the top
10 (last week it was No. 8),
The label is also consistently
hot in the country field with
such artists as Henson Cargill;
Jeff Barry’s Steed Records” “Did
You See Yer Eyes?" by the
Illusions is No. 34 and moving
up. The same label has Andy
Kim's “Baby I Love You,”
which was in the top 10.
One of the biggest of the

independent operations — the
Motown - Tamla - Gordy - Soul
group — is consistent a chart

maker with such acts as the
Temptations, Stevie Wonder,
Diana Ross and the Supremes,
Marvin Gaye, Four Tops and
others. A glance at last week's
chart shows such strong disks
as Wonder's "“My Cherie
Amour,” on Tamla, and Glinky
and Edwin Starr's “Oh How
Happy"™ on Gordy, among other
top sellers.

Scepter on the current Hot
100 is represented by Dionne
Warwick's “Odds and Ends.” It
is No. 48 and going up. The
label recently had a hit with
B. J. Thomas, who is now be-
tween records; Bob Crewe's first
record for his company, Crewe
Records, is a fast-moving hit.

It's titled *Jean” by Oliver.
The album “Oliver” is also a hit.
Buddah Hit

Buddah, consistently in con-
tention with hot product, has
several on the current Hot 100.
One is the Brooklyn Bridge's
“Your Husband, My Wife"
now No. 46 and going up; an-
other is the Motherlode with

TOP 40 RADIO
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“When [ Die,” No. 47 with a
star; and a third is Lou Christie's
“I'm Gonna Make You Mine,”
No. 55 with a star.

Heritage has two good sellers.
One is “Abergavenny” by
Shannon, which was top 40.
The label's Bill Deal and the
Rhondells' “What Kind of Fool
Do You Think I Am™ is No.
55 with a star; Al Massler’s
Ye label has a hit with its
first disk, “In a Moment” by
the Intrigues. It is No. 57 and
going up; White Whale, active
West Coast independent which
has had many hits with the
Turtles, now has a strong one
by the Click, “Sugar on Sun-
day,” No. 78 with a star.
Elektra, sold independent which
has had many hits with Judy
Collins and other artists, has an-
other strong one by Miss Col-
lins, “Chelsea Morning.”

A&M, big West Coast-based
independent, has consistently
been in contention, with sides
by Herb Alpert and the Tijuana
Brass, Sergio Mendes and Bra-
sil 66, the Baja Marimba Band
and the Checkmates Ltd.; Ran-
wood, Randy Wood's label, has

- been successful with packages

by Lawrence Welk and Ray
Anthony, and recently had a
top 20 single, Charles Greane’s
“Quentin’s Theme™; Jubilee has
the first Oliver record, “Good
Morning Star Shine,” which was
top 10. The label has also had
hits with the Happenings and
the Meters; Hickory has been
big in the country field; GNP-
Crescendo has had minor suc-
cesses in the jazz category.

Chart Records and Boone
records have had action in the
country” field, the former with
Lynn Anderson and others; the
latter with Tex Williams. Other
independents such as Laurie and
Jad, have come up with strong
sides prior to the turn of the
year—the former with Dion’s
“Abraham, Martin and John,”
the latter with Johnny Nash’s
“Hold Me Tight.”

Many other independents
have livened the Hot 100 scene

TRO France in
1st ‘Indie’ Cut

PARIS—The French branch
of The Richmond Organization
has recorded its first independ-
ent production, “Requiem pour
une garce,” by actress-singer
Jeanne Colletin.

Editions Essex, publisher of
the Sheila song “lLove Maestro
Please’ through its NFC com-
pany, has granted co-publishing
rights for the song to Editions
Claude Pascal.

Essex also publishes the
Francis Fumiere-Franck Gerald
song, “La Robe a Franges”
which has been recorded for
Philips by Rika Zarai.
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charts. Tetragrammaton’s “"Deep
Purple” single and disks by the
Kingston Trio and Bob Crosby,
Shelby Singleton’s SST interna-
tional "Records, which includes
the Jeannie Riley disks on Pian-
tation; Musicor with such art-
ists as Gene Pitney and Hugo
Winterhalter; MTA with King
Richard’s Flugel Knights; Bob-
by Shad’s Mainstream operation;
Snuffy Garrett and Ed Silvers’
Viva Records; Enoch Light's
Project 3; Savoy with its James
Cleveland disks; Word, with its
gospel quartets and the soul
operation of the Duke-Peacock-
Songbird complex, as well as
Modern and Kent and the new
Bob Thiele, Cy Coleman and
Loren Becker operations, all add
vitality to the scene. And they
never really fade away — as
witness the revival of the old-
time independent Specialty (see
separate story).

JUGGY GAYLES, left, completes negotiations with Roulette President
Morris Levy to become vice-president of merchandising and promotion
of the label. The new appointment is being heralded as an expansion
of the label. Gayles had been with Atlantic Records directing LP
production and promotion. His career also includes operating his own
United Music publishing company, plus duties with Jubilee Records,
Carlton Records, Time Records and 20th Century-Fox Records.

Singles: B.&T.'s Frank Appraisal

NEW YORK—"Service and
availability”—that’s the key to
the survival of the singles record
business, according to Robert
M. Stride, owner of the B. & T.
Record Co., retail shop in Fred-
erick, Md. Singles sell in his
store, he revealed, “because we
devote time and attention to
them. We carry all the top 100
singles and top country plus
about 150 late releases not yet
on the charts, plus a backlog
of over 12,000 singles.”

It’s Stride’s opinion that the
single must stay to preserve all
other forms of recorded music.
He feels, however, that there are
areas involving manufacturing,
distribution and promotion to
which some soul-searching
should be applied.

Following are
Stride’s views:

“All discount stores operate
approximately the same in re-
gard to the record business and
I feel that they are more harm-
ful than good. Records are used
as a come-on and the only pro-
motion given is price cuts and
gimmick advertising to confuse
the public as to true price and
quality. Singles are only car-
ried according to the top charts.
If singles are to survive a larger
spread must be carried and price
should be standarized.

“Service by most rack jobbers
is poor, information inadequate
and prices too high. Rack job-
bers also place records in too
many locations that do no pro-
motion or sales work; this only
takes business from the stores
that could and would do a bet-
ter job if given a better chance
to promote and sell singles.

“Record distributors carry too
many labels to give an equal
chance to all labels. Many good
records are lost in the ware-
house due to a lack of promo-
tion. Distributors have gotten
into the rack business and are in
competition with their dealer
customers and are creating a

some of

I

RCA TO ISSUE
‘PROMENADE’ LP

NEW YORK—RCA Records
will release the original cast al-
bums of “Promenade,” the off-
Broadway musical by Al Car-
mines (music) and Maria Irene
Fornes (lyrics).

The musical, running at the
Promenade Theater, was pur-
chased by Edgar Lansbury and
Joseph Beruh. Andy Wiswell
produced the original cast re-
cording.

T

loss of the stores that could made, we could devote more

promote singles much better.

“We have too much product
and are not concentrating on
helping to make a record but
only jumping on the top 100
bandwagon.

“Single records have been
footballed, prices cut, sold as
loss leaders, and suffered other-
wise by the use of top 40 listings.
Changes should be made in this
and some protection should be-
given to the dealer. If we could
make the profit that should be

time and attention to the pro-
motion of the single record. If
singles are to be sold for 49
cents to 66 cents then the whole-
sale cost should be reduced ac-
cordingly. Manufacturers should
not expect to make as much on
the single record anymore as
this is the form of promotion
for the rest of their recorded
music such as LP’s and tape. If
the single dies, I believe that
the LP and tape will suffer con-
siderably.”

Executive Turntable

e Continued from page 4

of Metromedia’s Valando/Sunbeam music division at 1513
Hawkins St. McBride was a West Coast deejay. . Jerry
Eggert has been named Eastern regional distribution manager
for Liberty/United Artists with headquarters in Union, N. J. . ..
John S. Maloney, senior manufacturing engineer for Ampex
Corp., has resigned his post to establish J. S. Maloney Associates,
consulting engineers for the cassette and cartridge industry. The
firm’s offices are at Route 1, Box 628, Batavia, Il

* * x
David Siegel has been appointed manager of Kef Management
headquartering in New York. . . . Nelson Scott replaced Mike

McKenna and Norman Berkowitz replaced George Broadhead
as account executives in Billboard’s New York office. . . . Bernie
Browder has been named vice-president of Penguin Artist Man-
agement of Philadelphia, while Steve (Eppy) Epstein is the new
firm’s director of artist relations.

* *x *

Terry Knight, who has recorded as a solo and with the
PACK, has joined Capitol as a&r producer in New York. He
previously has been a deejay on CKLW and WJBK in Detroit.
Knight also is a songwriter and wrote the music score for the

20th Century-Fox film “The Incident.” . . . Ed Nash has left the
Capitol Record Club to form Nash Publishing Co.
* Kk *x

Nancy Love, an account executive for the Mike Merrick Co.
since 1967, has been promoted to vice-president in charge of the
public relations firm’s New York office. She previously was
publicity liaison between the magazine and newspaper chain of
Hearst Publishing . . . Bob Stout joined Liberty/United Artists’
public relations department as assistant publicity director. Head-
quartering in Los Angeles, he will report to publicity director

‘Marty Hoffman. Joining the department as staff writers are

Bruce Henken in Los Angeles and Marv Greifinger in New York.
x *x x
Neil Portnoy has been appointed national promotion director
of Poison Ring Records. Portnoy previously was program direc-
tor of Hartford’s WHCN radio. Michael Taylot, formerly with
Syncron Sound Studios, has been named national sales manager
and Judith A. Lyons, formerly with Perkin-Elmer, director of
national activities.
* kK
Sandy Fisher has joined Mirasound Recording Studios as
technical assistant to Bob Goldman, Mirasound president. Fisher
was the developer of the Videotape System for Glen Glenn
Sound in Hollywood, and an eight-rpm recording system for the
Library of Congress. He also was chief engineer for National
Tape Service and was audio director on industrial and feature
films. . . . Tim Taylor, magazine article writer and publis rela-
tions consultant, has been named director of public relations for
(Continued on page 78)
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Woodstock—A Peace Mecca

o Continued from page 1

One of the effects of under-

members of the crowd, helping
where they could, and gaining

on their summer vacation

quickly helped.

Market Quotations

As of Closing Thursday, August 21, 1969

- love and respect previously The rainfall had a paradoxi- 1969 Week's Vol Week's Week's Week's  Net
g;?:r[;‘éncr;‘uzlfc pl;??orr%eeer[s] at::fj only found in the lives of  cal effect of reducing the fear NAME High  Low in 100’5  Migh Low  Close  Change
B ol GmprE G storybook cops. In short, the of disaster despite making con- Admiral 1% 14% 183 16% 15 5% + %

h di Th often omnipresent “we-they” ditions less confortable. The American Broadcastin 76vs  45Va 413 51% 48% 50%  +1%
same age as tfe ag 1enc;e, . 1e paranoia_which usually divide fear was that if anything hap- | A3 LR Bl - " i i 3/1 + iy
€\rlomdotersk Vo Wi I estival,  hippies from “straights,” cops  pened, nightmare would Tesult. mpex. I S
Noodstock Ventures, Inc., con- from crowds, performers from Saturday’'s  vicious downpour Avtomatic Radio 43 20% 654 343 32 33% +2V4
sisted of four uhnder 391 musnlc audience and insiders from out-  seemed like an affirmation from  Automafic Retailer Assoc. 117V 97V, 107 105% 102% 105%  +2%
entre;l)quneurslwlose only fau; siders disappeared. the heavens of the spirit and Avnet 362 128 760 15V 13% 14%  t+ 1
mzsr;a‘;‘sr ‘t’i‘sa‘ 3{ owthes“m&‘e ‘(’i Best Musicians the peach. It got everyone wet  Capitol Ind. 52 29 117 41V 38% 4 +2%
Wath ha rbc 10?} feyho SRRk At the center of it all was  but didn't stop the show. There Chic. Musical Inst. 33% 23 48 2% 25% 26 +
h Al GllgEls r]z:inc f(} U ;musw the best group of musicians  were, of course, some discom- CBS 592  42% 581 48 45% 46 + %
usiness would sutler because  .yor sgsembled. Everyone went  forts and injuries but it must  Columbia Pi ) 7 s+
of understatement? It is honest ¢ R olumbia Pic. 42 25 430 35Y4 31% 34% 3

L X esty over well since the audience be remembered that the popu- . . . . s . ’
as well as quality which gives ; . . . . Disney, Walt 87V2 697 424 87V, 80% 86% t+5%
h s | was the real star of this show. lation made this a major-sized EMI 84 5 667 A 5% é + 5
t ‘EHTIHUS'C xtsdappea bie th Friday, folk night, opened the  city. Comparison of these prob- G e 0 i . . 2" 3y, +1'/a
€ crowd was so big that  .giiva] with Richie Havens and  lems to those of a similarly Gl |G 8Va 81%a 1304  84); 82l 8312 8
no one was responsible and SO hic'familiar  interpretations.  sized metropolis makes Wood- CUIERE e 50% 19 1995 24% 21 23%s 2%
everyone became responsible,  guanding out was Joan Baez,  stock stand up very well. And if ~ Handleman 36t 26t 314 35 32 3% +1%
as thg evlem chamef al? Hgg:x’-, pregnant and semitragic as she  the muddy living conditions fell Harvey Group 5% 14% 13 15% 15 15 -%
pecte Cutm}ﬁ*litlon of the }:Pd sang songs which brought to  short of the average city slum, Kinney Services 39% 19 803 2% 25V 25% t+1%
gmvemend..ff edmov;ment ad mind her imprisoned husband.  the absence of a law and order Macke Co. 229V 15 172 15% 15 15% - Va
ecome diffused and scattere Her soft sounds seduced the  problem did much to compen- MCA » 1 1 2 24 25 + v
lagued by factions, identit e . 4l 23, 784 6 0 ?
plag Y R y the crowd whose first loyalties sate for the soggy ground. MG \ 3 o1 +1V,
problems and inevitable com- : : M ) D s SN “
romises which social realiti had been to loud electric rock. Lack of Security Metromedia 53%, 17V2 715 20% 19% 19% * %
p S 1es  Also featured was Arlo Guth- One of the factors that made .
have demanded. It is impossible : : : - M M2Ve 94 341 110V 105%a 108% 3%
¢ hether th P! rie, whose jokes are funny only Woodstock such a giant social - 33 102% 272 130 126% 128%  +2V
0 say whether the music Was he firgt (ime they are heard, and musical success was' lack otorold Uy s orf 4 s 4 2
a cause or a result of the cul- Tim Hardin and Ravi Shankar of security that allowed tens of North Amer. Phillips 51% 35V 517 52% 5% 52va +t1
ture, so intertwined are the peo- g4 day’s standouts were the  thousands to attend free. As a Pickwick Int. 52t 32 150 43%2 39 a2 +3
p'le with thfelr S(:Ul’ld,GbUt bar- Canned Heat, Creedence Clear- result, festival promoters have RCA 48V 35V2 1367 3778 35% 37% + %
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