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‘Hangup Humor’ Records
Capturing Youth Mart

By MIKE GROSS

NEW YORK — There's a
new comedy wave developing
in the youth market. It's being
labeled *“undergound humor,”
and its comedy style is pegged
on irreverence and satire. Its
prime target is the Establish-
ment.

According to Bruce Lundvall
merchandising vice president at
Columbia Records, the young
people have been taking their
art forms too seriously and had
lost the ability to laugh at
themselves. “Now,” he said,
*“they have opened up and found
that they can cope with their
hangups through humor.”

It's Lundvall’s claim that the
youth market, especially on the

college level, relates to comedy
that strikes at family, law, in-
stitutions and assorted Estab-
lishment values which, in turn,
is bringing about a new come-
dy wave on disks.

Lundvall’'s theory has been
given credence by the strong
sales performance of Decca
Records’ W.C. Fields album.
The LP, which is a compila-
tion of soundtracks from several
of Fields’ films, has racked up
more than 300,000 sales. And
now Lundvall is moving in on
the Fields revival with a pack-
age he produced for Columbia
Records entitled “W.C. Fields
on Radio.” The package is a

(Continued on page 90)

Texas Fest Corrals Sales

By MARGE PETTYJOHN

DALLAS — The pop music
festivals have emerged as a
potent force in the buildup of
record sales. The recent Texas
International Pop Festival here
is only one of the weighty ex-
amples of the increasing im-
portance of festivals on the
powerful youth market.

‘Many Dallas retailers cited
sales of albums that they prob-
ably wouldn't have had. They
pointed out especially the merits
of a relatively unknown (or
new) act receiving strong at-
tention through a festival event,
which, in turn, creates extensive

Mersey, Bell
Distrib Pact

NEW YORK-—Robert Mer-
sey Productions Inc., has con-
cluded an agreement with Bell
Records’ president Larry Uttal,
whereby Mersey’s label, Cy-
clone, will be distributed in the
US. and Canada by Bell. The
deal, for three years, entailed a
substantial guarantee and ad-
vance.

First release will be ™A
Lover's Question,”™ by Maurice
Long b/w “lI Don't Love You
Anymore,” scheduled to be out

(Continued on page 90)

market interest and sells records
that the retailer had not even
stocked before.

Capitol Records’ Grand Funk
Railroad, for example, made its
Southwestern debut at the festi-
val and, in the first week of the
group's debut release, the Dallas

(Continued on page 12)
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“Echo Park" (5-10486), Keith Barbour's first Epic single.
And now that it's on the charts, his first hit. Which wouldn't
be bad for a start, but Keith has gone a step further. With a
new album, not surprisingly called, “Echo Park” (BN 26485).
Watch out for it. The way the single is moving, the album

has to be a score.
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Tape Grabs Wall Street's
in Broker Reports

Fancy in

LOS ANGELES—While most
publicly-owned companies have
been walking a stock market
tightrope for many weeks, the
tape industry is taking on a
more “blue chip” hue.

The tape industry break-
through is for real, at least the
Wall Street Journal, Barron’s,
Forbes and California Business,
all respected national business
and financial publications, think
$O.

If a stock portfolio is leaning
toward defense, food, house-
wares and appliances, the
pocketbook probably is flatter

Charts Add
Logo of
‘Music Scene’

Commencing  with this
week's issue, a special
‘Music Scene’ TV show
logo will be added to the
charts next to the selec-
tions and/or performers
featured on the ABC net-
work show.

(Advertisement)

for variations on a theme of big sales.

By BRUCE WEBER

than ever. But if you have
North  American Philips, Am-
pex, Tenna, Automatic Radio,
GRT, Motorola and National
Tape, the pocketbook should be
fatter.

The Wall Street Journal re-
ports that “just about every an-
alyst in consumer electronics is
quick to acknowledge that the
hottest growing segment of the
business is tape cartridges and
cassettes.”

But the key question for in-
vestors is which stocks do you
buy in light of their run-up in

_price and the market uncertain--

Tlies.

According to the Journal, one
brokerage firm, Loeb, Rhoades
& Co., also suggests investor

consideration of three record
distribution companies, which it
sees benefiting from rising tape
cartridge and cassette use. The
stocks are Handleman, Pickwick
International and Transconti-
nental Investing.

In Barron’s, which labels the
industry as a “real thing,” the
importance of tape is indicated
this way: “The stock market
has been quick to recognize the
trend in tape.”

Forum as Guide

Using the Billboard Tape
Cartridge Forum in San Fran-
cisco as a guideline, Barron's
feels. “there is no dearth of
tangible earnings performance
in the (tape) industry.”

(Continued on page 14)

Merc Going ‘Indie’ Route

By EARL PAIGE

CHICAGO — Mercury Rec-
ord Corp. is,phasing out its
wholly owned branch distribu-
tion system so that product will
be handled through independent
distributors. The move is part
of an outline of a major ex-
pansion program and reorgani-

Verve's Pat Williams, appearing weekly on ABC-TV's new
Monday night show, *The Music Scene,” now offers the
Theme from “The Music Scene” (VK-10646) and a brand
new album, “Heavy Vibrations” (V6-5075. With the massive
TV audience added to Pat's already-huge fan roster, get set

{Advertisement)

zation move announced last
week and coincides with the
near completion of Mercury's
new 300,000-square-foot manu-
facturing plant in Richmond,
Ind., near completion of its re-
cording studios in New York
and San Francisco and plans for
building new recording studio
and office complexes in Nash-
ville and Los Angeles. The re-
organization involves changes in
the duties of staff personnel Lou
Simon, John Sippel and others.
The changes to independent
(Continued on page 12)

Immediate’s
‘Indie’ Plan

By BRIAN MULLIGAN

LONDON—Immediate Rec-
ords is setting up its own dis-
tribution deal in U.S. following
termination of its lease-tape con-
tract with CBS.

Operating from its New York
office, Immediate will make in-
dividual agreements with inde-
pendent distributors on a state-
by-state basis, and supply prod-
uct processed in pressing plants
in New York, the midwest and

(Continued on page 90)
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THE BAND IS HERE

See Pages 10 & 11

www americanradiohistorv. com




ELVIS
ELVIS

ELVIS’

new single!

SINGS

SUSPIGIOUS

YOU'LL
THINK OF ME

As featured in Elvis’ record-breaking engagement
at the International Hotel, Las Vegas.
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Lib, Imperial Sales,
Promo Arms Merge

NEW YORK — The Liberty
and Imperial divisions of Lib-
erty/ UA, Inc. have merged their

sales and promotion depart-
ments. According to general
manager Bud Dain, product

will continue to be distributed
under both Liberty and Impe-
rial label designations under the
new operational plan but sales
and promotion for both will be
handled by a four-man tcam
under his direct supervision.
“This,” said Dain, “will permit
maximum concentration of man-
power without duplication of
effort.”

National sales and promotion
director Eli Baird’s primary re-
sponsibility will include initia-
tion of sales programs, control-
ling the production process, set-
ting projects, and initiating the
flow of product to the distribu-
tion level. In addition, he will
assist Dain in a&r activities for
the two labels.

National sales and promotion
director Jack Bratel will handle
all phases of merchandising
from the point of distribution.
He will institute trade and con-
sumer advertising programs. His
main area will be at the dealer
level working with buyers, de-
veloping rack programs, provid-
ing merchandising aids, and
working with distributor per-
sonnel.

National promotion director
Bill Roberts’ basic area will be
that of singles product and ex-

Chi NARAS
Names Head

CHICAGO — Kenny Soder-
blom has been elected president
of the Chicago chapter of
NARAS. He will resume the
activities he has been perform-
ing since John Pate, retiring
president, moved to New York
during his term of office.

Other newly elected officers
serving onc-year terms are John
Sippel, Ist vice president; Mar-
shall Chess, 2nd vice president;
W. Yale Matheson, secretary;
and Paul Roewade, treasurer.
National trustees are Bill Traut
and Robin McBride, while al-
ternate trustee is Paul Roewade.

ploitation of new artists. Roberts
who has had sales and promo-
tion experience in Chicago, Los
Angeles and Pittsburgh, will re-
port to Bird.

National promotion director
Ed Kaminski will be involved
primarily with LP product. He
will be responsible for exploita-
tion of new LP artists, securing
airplay with emphasis and con-
centration on underground FM
and good music stations. He
will also train local promotion
men for their specific areas. He
will report to Bratel.

Sky's the Limit, Hall Asserts in
Frank Appraisal of Tape Trade

NEW YORK — Don Hall,
Ampex Corp. vice president and
general manager of its Ampex
Stereo Tapes division, last week
claborated on his hard-hitting
address which climaxed the re-
cent National Association of
Record Merchandisers tape con-
vention in Dallas.

In an exclusive interview, the
Ampex executive reiterated the
salient points of his NARM
speech to drive home the key
issues facing the industry to-

Atl Posts a Sizzling
Summer in LP Sales

NEW YORK—Atlantic Rec-
ords has racked up one of the
best summers in its history for
LP sales. More than half of all
the albums rcleased by the firm
during the past three months
have hit the bestseller charts,
with four albums making the
Top 10: “Crosby, Stills & Nash,”
“Best of the Bee Gees,” “Best of
Cream” and “Blind Faith.”
“Blind Faith” has been No. 1
on Billboard’s Hot LP’s chart
for the past two weeks.

Mecanwhile, during the sum-
mer, four Atlantic-Atco LP’s
were awarded RIAA certified
gold records for album sales
over the $1 million mark. “Blind
Faith” on Atco and “Led Zep-
pelin,” Atlantic, both earned gold
disks. The Iron Butterfly’s “In-
a-Gadda-Da-Vida” and the Ras-

cals’ “Time Peace—the Rascals
Greatest Hits” passed the $2
million sales mark and were
awarded platinum records by
Atlantic-Atco.

Other artists who had hot
selling LP's for Atlantic-Atco
during the past summer were
Aretha Franklin, Otis Redding,
Herbie Mann, Joe Tex, Cher.
the Irish Blues Group, Marion
Williams, Roberta Flack, Eddie
Harris, King Curtis, Clarence
Carter and Arif Mardin.

Atlantic-Atco-Cotillion  also
enjoyed solid tape sales over
the summer, on 8-track stereo
CARtridge tapes that it manu-
factures itself, and with sales
of Atlantic-Atco tapes by Am-
pex. The firm’s best-selling tapes
correspond to its best-sclling
LP titles.

Lionel Gets Production Ball
Rolling With Decca Deal

NEW YORK—Lionel Enter-
tainment has set its first disk
production with Decca Records.
The disk, “I Guess the Lord
Must Be in New York City,”

was recorded by a group called
the New Yorkers, who are un-
der contract to Lionel Enter-
tainment.

The ‘record was produced for

Barclay to Handle SG-Col,
Pappalardi Pubs in France

NEW YORK — Les Nou-
velles Editions, the publishing
operation owned by Eddie Bar-
clay, will represent both Screen
Gems-Columbia publishing and
the publishing activities of Bud
Prager and Felix Pappalardi's
Windfall operation in France.
The new agreements were com-
pleted last week by Gilbert
Marouani, general manager of

IR AR A

RCA’S RACUSIN
GETS AWARD

NEW YORK — Norman
Racusin, division vice president
and general manager of RCA
Records, will be the recipient
of the Annual Ed Wynn Hu-
manitarian Award. The award
will be presented at a dinner
given by the American Parkin-
son Disease Association Oct. 29
at the Waldorf-Astoria Hotel
here.

SRR R NN R RO AT AR

Les Nouvelles Editions around
the world. The Prager-Pappalar-
di deal also includes promo-
tion of their record product in
France. Les Nouvelles Editions
includes seven publishing com-
panies in all. The firm also has
publishing firms in ltaly, Can-
ada, Spain, and two in the U.S.
Negotiations with  Screen
Gems-Columbia were completed
with firm’s vice presidents Emil
La Viola and Irwin Robinson.

Marouani was visiting the
U.S. last week with the firm's
president, Eddie Barclay. In-
cluded in Barclay’s business here
is an effort to spread the songs
of Jacques Revaux. Revaux
wrote “My Way." The English
lyrics are by Paul Anka. Ma-
rouani hopes to place other Re-
vaux tunes with American lyri-
cists,

The trend is toward an inter-
national aspect in publishing.
Marouani said. The firm will
have 180 records outside of
France this year.

Lionel by Jim Bailey of Scattle.
The song was written by Nils-
son.

Decca has mounted a con-
centrated promotion campaign
for the disk, which will be aug-
mented by Lionel personnel led
by Frank Mancini on the East
Coast and Clive Fox on the
West Coast. The New Yorkers
are four young performers from
Portland, Oregon and Seattle
who have attracted attention in
the Northwest, playing clubs
and television shows in the area.

Meantime, Lionel has signed
Under Milk Wood, a singing
group, to writer contracts. Songs
composed by Under Milk Wood
will be assigned to Lionel’s
BMI publishing firm, Flat Car
Music. Signed to Lionel con-
tracts are the four members of
Under Milk Wood, a female
lead singer named Reolly, Douj
Neilson, Richard Wilkins and
Kenneth Whelpton.

The first album product from
Under Milk Wood was produced
by Tony Romeo’s Wherefore
Productions for Lionel Enter-
tainment. The package is due
for rclease in October on A&M
Records under Creed Taylor’s
CTI1 Productions banner.

Shout Gets ‘James’

WASHINGTON — Shout
Records has acquired the mas-
ter of ‘*“Jesse James” by
the Dreams, which was pro-
duced by Kenny. Lewis and
Gene Dozier of DC Sound, 1.1d..
here. llene Berns, Shout presi-
dent, negotiated the deal with
DC Sound.

By LEE ZHITO

day. Hall said these include
educating the consumer to make
him aware of the CARiridge
concept, and the need for the
distributor and rack jobber to
recognize fully the profit poten-
tial of hardware sales.

“The sky is the limit in this

Stax/Volt in
Growth Move
In Memphis

MEMPHIS — Stax/Volt is
expanding its facilities here. The
firm, now a subsidiary of Para-
mount Pictures via Gulf and
Western, will locate many of
its offices outside the studio at
962 East McLemore.

James Stewart, president of
Stax/ Volt, Hip/Enterprise, said
that single sales, marketing,
merchandising, accounting, mail
rooms and the international di-
vision of the complex will move
to 92 North Avalon, at TJ's
nightclub.

Stax, in addition to expand-
ing and leasing additional prop-
erties, has utilized other Mem-
phis studios. They record at
Ardent and many of the over-
dub sessions are held at Sun
International and Lyn-Lou in
Memphis, plus Fame Record
Studios at Muscle Shoals, Ala.

The move by Stax is ex-
gectcd to be completed in Octo-
er.

London Push
On Mantovani

NEW YORK—London Rec-
ords plans a special promotion
and merchandising campaign in
conjunction with Mantovani’s

13th annual U.S. tour, which
opens at Bushnell Stadium in
Hartford, Conn., on Sunday

(28). The tour includes 60 one-
nighters.

The promotion, which con-
tinues through Nov. 30, the end
of the tour period, will focus on
Mantovani’s 53d London album,
“The World of Mantovani.”
London’s complete home office
and branch sales and promo-
tion men will work on the drive.
In-store merchandising s
included.

Straight in
Distrib Deals

NEW YORK—Straight Rec-
ords has set up distribution in
several  European  countries
through the recent Continental
trip of Herb Cohen and Neil
C. Reshin, principals along with
Frank Zappa in the Bizarre
Inc./Straight Records complex.

CBS Records Ltd. will dis-
tribute Straight in the United
Kingdom, where the first prod-
uct is duc next month. EMI
will distribute Straight in France
and Scandinavia, with continen-
tal product to be released with-
in six weeks. Compo of Canada
is Straight’s Canadian distribu-
tor.

Billboard is published weekly by Billboard Publications, Inc,, 165 W, d46th St,, New York, N. Y, 10036, Subscription rate: annual rate,

$25; single-copy price,

$1. Second class postage paid at New York, N. Y., and at additional mailing offices.

urrent and back copies

of Billboard are available on microfilm from 3M/IM Press, P.0. Box 720, Times Square Station, New York 10036,
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industry and the distributors
and rack jobbers must be jolted
into realizing that they stand on
the threshold of a tremendous
business; they must act now,”
Hall said. “! wanted to say to
each man there, ‘Mr. Rack Job-
ber, how many people on your
block know about tape? What
are you and your company
doing about driving home the
message to your customers that
tape is here?
Thrive on Traffic
“The rack jobbers thrive on
traffic. They are expert mer-
chandisers. They know how to
gain product attention with dis-
pla‘ys. Why not cash in on that
traffic and that know-how and
work with the manufacturers in
(Continued on page 8)

Fillmore Corp.
Names Labels

SAN FRANCISCO — Fill-
more and San Francisco will be
the names of the two labels of
Fillmore Corp., the former be-
ing distributed byd CBS Rec-
ords, and San Francisco, by At-
lantic. Aum and Elvin Bishop
will be Fillmore Records’ first
acts, while San Francisco will
bow with Cold Blood.

The Aum and Elvin Bishop
albums will be released late this
month to coincide with major
promotions on national tours for
both acts. They will both partici-
pate in a free concert in New
York on Sunday (5).

Cold Blood’s album will be
issued late next month to kick
off a coast-to-coast promotion
and personal appearance tour
by the group.

WCBS-FMto
Shift to Rock

NEW YORK — New York
will get its fourth rock station
when WCBS-FM switches to an
adult - oriented contemporary
sound with personalities Oct. 6.
Program director will be Gus
Gossert. Personalities will in-
clude K.O. Bailey, Tom Clay
and Bobby Wayne. Negotiations
were under way last week with
more of major names in radio.

The sound of the station will
hinge half on hit tunes and half
on LP cuts such as "I Can't
Quit Her” by the Blood, Sweat
& Tears, and “Does Anybody
Really Know What Time It Is”
by the Chicago Transit Author-
ity. Speculation is that the
sound will not grow too acid
but revolve around good, well-
produced tunes and a high in-
volvement of dialog from the
personalities.

‘70 NARM MEET
AT SAME SITE

DALLAS—The 1970 NARM
Tape Convention will again be
held here at the Fairmont Hotel
from Sept. 20-24. The decision
to hold the conference at the
same venue was made at the
end of the highly successful
1969 meet. More than 600 dele-
gates attended, and NARM ex-
ecutives are anticipating an even
greater number next year,
TR A R RO OO RO AR



Capitol Pub Buys Rock Music

LOS ANGELES — Capitol
Records publishing division last
week acquired Rock Music,
whose main assets are 41 Harry
Nilsson songs. Other copyrights
have also been obtained.

The purchase was made by
Sam Trust, general manager of
the publishing division from
Rock’s owners Perry Botkin Jr.
and Sid Garfield. The best
known of Nilsson's copyrights
in the BMI firm is “Without
Her,” the recent Herb Alpert,
Tijuana Brass hit.

Of the Nilsson songs, 27 have
been recorded and 14 have not.
Many of these songs were writ-
ten by Nilsson before he be-
came associated with RCA’s
Dunbar Music which controls
his copyrights until next June.

In additiorn to the Nilsson
material, Trust has also ob-
tained control of all the orig-
inal material in the RCA al-
bum by the now defunct group
the Womenfolk.

Rock joins the following com-
panies controlled by Capitol:
Central Songs, the country mu-
sic specialty house purchased
this year; Borwin Music, a pop-
ular music house purchased this
year; Gary Buck Music, a Ca-
nadian country music specialist,
purchased this year; Capitol
Music, an ASCAP firm opened
this year to replace Ardmore,
which was dissolved in 1964;
Beechwood Music and Capitol
Music of Canada, formed this
year; Freeway, formed in joint
ownership with singer Wynn
Stewart this year; Marley Music,
jointly owned with E.H. Morris;
Capitol Production Music Li-
brary, which handles background
music  for commercials and
broadcasting.

Capitol is converting all its

Vender May

DETROIT—Americom Corp.,
frustrated because it cannot ob-
tain Pocketdisc versions of hit
singles from such major labels
as RCA Victor and Columbia,
may be forced to produce its own
versions of top selling hits, ac-
cording to Larry Kanaga, vice-

MRC’s Diamond on
W. Coast Business

NEW YORK — Joe! Dia-
mond, general professional man-
ager of MRC Music, is on the
West Coast for three weeks of
talent scouting, movie score tal-
ent submissions, and conferences
with artists, personal managers,
and Mercury Records’ execu-
tives in Los Angeles and San
Francisco.

HENRY MANCINI, left,
certification of his “The Love Theme from ‘Romeo and Juliet’ ' on
RCA as a million seller. Joe Reisman, RCA executive producer, popular
a&r, Hollywood, who produced the disk, makes the presentation, while
Mickey Crofford, RCA engineer, looks on. Mancini previously had
gained four gold records for RCA albums.

a

receives a gold

By ELIOT TIEGEL

12,000 copyright titles to com-
puterization and hopes to have
them all programmed by Febru-
ary. This will allow for speed-
ier recording of song usage and
royalty payment, Trust said.
Recently hired by Trust as
staff  writers  were  Murray
Wecht, who wrote “Drummer
Man,” the current Nancy Sina-
tra hit, plus Jill Williams, Lloyd
Schooner and Roger Lanoue.

Miss Williams is also the profes-
sional manager of Borwin Mu-
sic. She was a writer with the
firm in New York.

To help exploit his catalog,
Trust has shifted Paul Kenner
from manager of standard rep-
ertoire to that of a promotion
man. Kenner, formerly music li-
brarian at KGIL, is promoting
songs at Southern California
radio stations.

‘Preflyte’ Success Spurring
Follow-Ups by Together

LOS ANGELES — Together
Records chart success with its
initial album in the archive se-
ries, "Preflyte” by the Byrds, has
prompted the label to release
four more archive LP's in the
next two months,

“Preflyte,” the labels first al-
bum release, will be followed by
“The Hillmen™ by Chris Hill-
man; a Los Angeles anthology
featuring Los  Angeles-based
groups; a Lord Buckley archive
anthology.

The Los Angeles anthology
will cull material by the Byrds,
Canned Heat, David Crosby
the Hillmen and the Dillards.
The material, gathered from un-
released tapes, will range from
1962-66.

The Hillmen LP, featuring
Hillman, the Gosdin Brothers
and Don Parmpley, includes
material from - 1962-63, before
Hillman joined the Byrds and
before the Gosdin Brothers
joined Buck Owens.

Jim Dixon, original manager
of the Byrds, will produce “The
Hillmen” LP. He also produced
“Preflyte.” Gary Usher, one of

Produce Hits

president of the New York firm
now test marketing the miniature
recordings here. Kanaga said the
lack of top chart-rated titles was
especially frustrating in view of
a breakthrough in the design of
Pocketdisc’s vending machine
“which solves all the problems
we've encountered with two pre-
vious models.”

"Our problem right now is
obtaining merchandise. Five of
the labels we do not have licens-
ing agreements with dominate
the top 10. Retailers are irritated
because the kids keep coming in
asking where the big hits are. We
would be reluctant to press cover
versions (i.c. copies of the orig-
inal recordings performed by
different artists), but as it is we're
being strangled. If we did go to
cover versions, we would prob-

(Continued on page 55)

record, following RIAA's

three Together owners, is pack-
aging the archive series.

Like the “Preflyte” LP, where
members of the Byrds cooper-
ated with Together to complete
the product, Chris Hillman
worked with Usher and Dixon
on the project.

The San Francisco anthology
will include San Francisco-
bused acts appearing at the
Avalon Ballroom and the Ma-
trix Nightclub. Bobby Cohn of
the Avalon and Peter Abrams of
Matrix will produce the pack-
age. The repertoire will range
from 1964-66.

Like the “Preflyte” album,
the material used in all archive
LP’s will be culled from demos
practice sessions and rehearsa
recording sessions, said Usher.

Beside the four archive al-
bums, Together plans to release
four additional September-Octo-
ber LP's, including those by
Sagittarius, singer-guitarist Dan-
ny Cox, Sandy Salisbury and
Moses Lake.

Usher will produce Sagittar-
ius and Cox, and Together part-
ners, Keith Olsen and Curt
Boettcher, will produce Sandy
Salisbury and Lake.

The Sagittarius LP will in-
clude two 8x10 Lunar photos
released by NASA. Together
also will release a single, “I
Guess the Lord Must Be in
New York City,” by Sagittarius,
featuring Usher. A single, “On
and On,” written by Brian Wil-
son, will be pulled from the
“Sandy” LP.

Underground Co.
Set by Murray

NEW YORK — A new rec-
ord company aimed at the un-
derground market, has been
formed by Juggy Murray, pres-
ident of Sue Records. First re-
leases on the Blue Book label
will include *“People That’s
Why,” by the Idle Few, and
the $100,000 production, “The
Coming of the Dancer,” by
Skip luried, a contemporary
rock-opera shaped out of the
Romeo and Juliet mould.

Sue and Blue Book Records
have also appointed Al Silver
as general manager in charge
of national sales and record
pressing production. Silver was
formerly with Roulette Rec-
ords.
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CERTRON BUYS
RECORDLAND

LOS ANGELES — Certron
Corp. last week acquired Record-
land—U.S.A., a major latin mu-
sic rack jobber in the Southwest,
Terms were not revealed but the
deal reportedly calls for a combi-
nation of cash and Certron stock.
Recordland’s annual sales topped
the three million dollar mark.
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Executive Turntable

Artie Mogull resigned as president of Tetragrammaton Rec-
ords and the board of Campbell & Silver. He
has been president of the diskery for the past
year-and-a-half. . . . Former Buddah East Coast
operations manager, Ron Weisner, named di-
rector of artist relations .aand assistant national
director of promition. He will report to Marty
Thau, national promotion director, Buddah.
Weisner joined Buddah two years ago from
MGM/Verve, where he was national promotion

WEISNER
director. . . . Robert J. Clarkson has resigned as manager,_ special

projects, RCA Records, to join Continental Dynamics Inc.,
Hollywood, as head of East Coast operations of the newly re-
organized premium products division of CDI. Clarkson will be
exccutive vice president and a member of the board. To date,
CDI has been producing Christmas premium albums chiefly for
food chains. Clarkson was with RCA for 10 years and was a
former gencral manager of Columbia Records custom record
division.
* o #

Chris Saner appointed regional sales manager for MGM
Records. A 20-year veteran of the record busi-
ness, Saner previously held executive positions
with 20th Century-Fox and Reprise. . . . Charles
T. Winant named financial vice presidént and

treasurer of Pickwick International Inc. Winant
has been in public accountancy practice since
1953 as a partner in Winant and Mantione.
Pickwick was one of the firm's first accounts.
- . . Lewis R. Cohen named vice-president of

14
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Transcontinental Investing Corp. He joined the

company in 1968 as assistant secretary and legal

counscl. . . . Carl Deane named national promo-

tion director Command/Probe Records. Deane

is a former executive of Mercury Records (New

York sales promotion manager), Warner-Reprise

(castern promotion and artists relations director)

and Tetragrammaton (castern promotion direc-
tor). . . . Paul Marks named director of opera- COHEN

tions for ASCAP, a newly created post. Marks

joined ASCAP in 1957 and in 1961 was named

survey and distribution manager, succeeding

Richard Murray: Marks will be in charge of

supervising and coordinating the activities of

. the various ASCAP departments. . . . Roselind

. Blanch promoted to manager, creative services

and advertising administration, CBS Records.

MARKS She joined the company in 1961 and was re-

cently manager, creative services administration. . - . Don

Devito named associate product manager, popular albums mer-

chandising, Columbia Records. He joined CBS in 1967 as

management resources trainee and has held the positions of

account executive. Columbia special products, promotion man-

ager, Miami branch and most recently promotion manager, New

York branch. . . . Charles L. Cassar named director. marketing

services, CBS electronic video recording division. He joined the

company in 1968 as manager, market research. Previously, he

was with Sylvania Electric Products, Inc.
* k&
Irving Trencher named national sales manager for Polydor

Records. He was previously in the same position for MGM and
also most recently for Tetragrammaton.

* kK

Philip M. Shooer appointed operations manager, Dubbings
Electronics Inc.

* & &

Eric Kaltman appointed vice president of Queens Litho-
graphing Corp., Long Island City. He will be in overall charge
of the Long Island City plant with additional responsibilities in
sales. . . . Wes McWain named general manager, sales manager
and assistant a&r manager of Gene Autry's Republic Records.
McWain was connected with the independent label, Cormac
Records, is a songwriter in the country field, served as production
supervisor and creative producer for the Mutual Broadcasting
System. . . . Ken Palius named director of operations for the Los
Angeles office of Imero Fiorentino Associates, lighting designers.
He was formerly a lighting director for ABC-TV.

* & *

Herbert Cheynette named Capitol’s eastern business affairs
manager. He was previously attorney with CBS/Columbia. . . .
Doovid Barskin promotted at Capitol to director of business
affairs. He was previously director of artist contracts. . . . Lou
Stewart named national promotion director for ABC, Bluesway,
Impulse and Apt labels. . . . Chuck Cassey,
head of the arranging department and supervisor
of demo recordings at Chappel and Co., ap-
pointed supervisor of recording activities. Cassey
was formerly choral and musical director of
ABC-TV’s “Jimmy Dean Show.” . . . Steve
Topley appointed viee president- in charge of
sales and promotion for Stone Flower Produc- s
tions and the new Stone Flower record label, TOPLEY
distributed by Atlantic. Topley was formerly West Coast promo-
tion director for Epic Records and national promotion director
for Hanna-Barbera Records and for Bobby Darin’s TM Music.

(Continued on page 89)
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Battle for Chicago’s Concert $$

CHICAGO — A battle for
the city’s concert dollar shaped
up last week as promoter Fried
announced his Triangle Theatri-
cal Productions lineup, followed
shortly thereafter by Dick Gas-
sen and Charles Witz's 22d
Century Productions lineup.

Gassen, a former Triangle
staffer, announced that he def-
initely is competing with Fried.
However, a close look at the
scheduled acts shows that com-
petition is more imminent with
Aaron Russo’s Kinetic Play-
ground, a local version of Fill-
more East.

According to Gassen and
Witz, patrons are ecntitled to
more than just a scat: “If the
concert business is to continue
to grow, it has to be a pleasant
cvent to attend. Also, if an at-
traction is worth presenting, it
is cqually worth servicing.”

The *“servicing” will include
Andy Frain usherettes clad in
mod outfits and floppy-brimmed
hats, the Blink Family Light
Show at all heavy rock con-
certs, sound systems produced
by Harry Warner and tickets
through Ticketron (TRS) outlets.

Instead of a conventional pro-
gram, Gassen will provide pa-
trons with an art poster of the
artist with program book notes
on the back. Posters also will
be used to advertise the con-
certs.

A spokesman for Fried said
that nobody has been able to
establish a monopoly on the
city’s concert business:

“Triangle will continue to
bring the best in pop sound to
Chicago audiences. We believe
there is room in Chicago for
other promoters.”

Fried has been in the busi-
ness for 12 years and is re-
garded as one of the biggest
promoters in the country. Acts
announced by both promoters
include:

Auditorium Theatre: Theo-
dore Bikel, Oct. 11l; Sergio
Mendes & Brasil '66 (18) for
two shows; the Fifth Dimension
(19); Donovan (24) for two
shows; Henry Mancini and Chad

Hansenfo Print,
Sell E.H. Morris
Catalog Tunes

NEW YORK — All printed
product in the catalogs of the
Edwin H. Morris and affiliated
companies will be produced and
merchandise through the Charles
H. Hansen organization, begin-
ning Oct. |, this year.

Hansen will act as the sole
distributor for the U.S. and
Canada. Sol Reiner of the Mor-
ris company will continue as
sales and production manager,
and has been named as the
liaison between the Morris and
the Hansen companies.

Some of the propertics ac-
quired are “Hello, Dolly!”
“Mame,” “Promises, Promises,”
“Bye Bye Birdie,” “Milk and
Honey,” and “Golden Boy.”
Motion picture scores include
*Midnight Cowboy,” “A Star Is
Born.,” “Father Goose,” and
“Stage Door Canteen.”

Charles Hansen is headquar-
tered in Miami and has depots
thére and in Denver, New York,
Scattle, San Francisco, St. Louis
and Los Angeles. The Hansen
print plant in Miami is a self-
contained organization which in-
cludes arrangers, artists, engrav-
ers and printers.
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By JAMES BROSSEAU

Mitchel (31); Bill Cosby and
Odetta, Nov. |1 for two shows;
Petula Clark (14); the Letter-
men (26); Johnny Mathis (28-
29) for four shows; FRULA
(Yugoslavian Folk Ensemble),
Dec. 6; Lainic Kazan, Jan.
23, Les Danseurs Africains,
Feb. 20; Ferrante & Teicher,
April 24 and The Temptations,

May 1-3 for five shows. Also
set by Fried are the Four Sea-
sons in the Opera Housc Feb.
20 and Carolos Montoya in
Orchestra Hall March 13.
Auditorium Theatre: Smokey
Robinson & the Miracles, Oct.
3; Blood, Sweat & Tears (26);
Jose Feliciano, Nov. 2; Three
(Continued on page 89)

.

By ED OCHS

Rock groups change—or die, for rock is a ride with many
turns that reveals still more roads forked for future revolution. To
navigate that river-like highway is part of a rock group’s required
skill, as necessary for survival as the music itself and the music's
cven larger, interpersonal relevance to both the individual musician
and his audience lining that road. Few groups who failed to aug-
ment-their sound with the times—as the Beatles do—have survived;
except those whose music was timeless and omnipertinent and bosn
perfect in the first place. But who are they? More groups have
gladly changed in order to survive or because they wanted to, while
some have died in the act of change, aborting themselves as they
tried to climb out of the only identity they could possess; timeliness
gave them life, and time took it all away. Here are a victor and a
victim—of change.

SPIRIT, “Clear Spirit” (Ode). When Spirit plays, the only song
that really ever ends is the last one; for Spirit is the master of
transitions from one song to the next, the fade-in and the fade-out
which connects all their music with a tasty, tantalizing thread of
melody. They never touch ground. Spirit sounds like California
looks: vineyards in the valleys, traffic, the religion of Big Sur. But
with their latest album, California has slipped silently into the sea
and Spirit has withdrawn in moody meditation. Their bright dreams,
once jazzy jamborees, flings and stream-of-rock fantasies, have
been subdued by a wise and wistful melancholy, and by religious
introspection. “Clear Spirit," on the surface, is cloudy and frantic,
yet bencath the sound is the sense; the clouds are the dark, medieval
European density in their sound, and the churchy hysteria is Spirit’s
high-pitched prayer for political and social relief. In between, “Cold
Wind™ breezes like a mystical interpretation of the Safari's remote
and beautiful “Image of a Girl.” Their song titles, cut out and
collaged for their mood, describe even more vitally their strange
retreat: dark-eyed, ground, give a life-take a life, caught, cold wind,
ice. Sometimes, the once-airy Spirit downshifts to a Cream-like rave
(“I'm Truckin’ "), while at other times the group harmonizes like
rock 'n’ rolling Gregorian Beach Boys. In general, missing are-the
happy strings and horns, Spirit’s patented weave of song into song,
the “free” Spirit singing out and dancing, guitars alive with tripping-
sweet jazz. Here, instead, are tofty classical orchestrations, a thematic
thought in each song, tenderness, philosophy and despair. In “Clear
Spirit,” Spirit is more passionately earthbound though more per-
sonally alienated, deeper and thoughtfully concerned with the crises
of the human spirit. Perhaps the change comes from having been
deprived of its happy extra-terrestiality by man’s techno-mechanical
conquest of the moon, once in the romantic, uncontaminated orbit
of Spirit. The new depth is somewhere in their own experience
somewhere in the composing of Randy California and Jay Ferguson,
which is beautiful. And so is Spirit.

LEE MICHAELS, “Recital” (A&M). Only a music “profes-
sional” could have printed straight-faced the ‘ad copy for “Lee
Michaels,” the singer-organist’s new album: “Lee Plays It Straight
This Trip.” That painful contradiction is warning enough, since
playing it straight these dark, crooked times is a bad pill or, worse,
no pill at all—for Michaels, a level of comformity that has robbed
him of the social relevance and liberal morality screaming from his
sccond album, “Recital.” “Lee Michaels has not made a hit album,”
the ad bungles on. “Any musician will tell you this is the greatest
challenge in a musical career.” Really? Well, as Chubby Checker
once sang about squezzing under a limbo pole, “How low can you
go?" On Michael's new album he plays the organ like any other
good rock organist; his forte is feeling. Not blues or hard rock,
just rock. Joining Michaels is another rock drummer, Barthol-
omnew Smith-Frost (Frosty), and the album spewed out in “six
hours and 45 minutes” (liner notes), is another good rock album.
It is produced by Larry Marks. But on “Recital” Michaels pulls an
Al Kooper (with whom he is susceptible to comparison), by play-
ing Everything Man—producing, arranging, singing, writing and
playing vocals-piano-harpsichord-organ-bass, which as you know is a
very complicated instrument. Though nobody's ego, blatantly naked
in self-indulgence, is a pretty sight (see jacket picture on “Recital™),
Michaels’ cgo exposes his talent as loudly as his pretensions. “The
War” is Michaels’ lyrical overkill of the word “kill,” building a burn-
ing disgust for violence through an excess of violence. It is the same
cold, bloodless “kill, kill, kill" that haunts “Bonnie and Clyde” and
“The Wild Bunch.” In “Time Is Over" Michaels suggests, “You've
got to be free/and learn 1o love all of your fantasies.” And again,
in “Blind,” Michaels asks through the metaphor of a man who
photographs life, but doesn't participate: “What's he going to do
when he finds out his camera breaks? / Will he just sit down and
cry / When he sees the side of life / That has passed him by?”
Michaels makes hippie cliches sound important, his voice ripping them
off with harsh clarity and his expressive organ punctuating his
mood with Gothic intensity. His love soffgs, are middle-class cameos
which nevertheless make the point. His advice to a girl in “Grocery
Soldier™ would make a lovely epitaph for bureaucracy:

Go ahead and wander

In the clouds that you live in
Enjoy the fruits

Of your uscless winnin’
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Crosby, Stills & “Nash

With A New Single...

Suite: “Judy “Blue“Eyes”

Atlantic #2676
Produced by Stephen Stills, David Crosby & Graham Nash
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Nashboro Record Co. of Nashville, has signed an agreement with
Magic City Record Corp. of Detroit to distribute their Burt label.
Shown seated is Ernest Burt, president of Magic Records. Standing
are Bud Howell, president, and Freddie North, national promaotion
director of Nashboro.

Sky’s the Limit, Hall Asserts
In Frank Appraisal of Tape Trade

o Continued from page 3

developing the kind of displays
that will sell the tape concept
to the consumer?”

As to equipment sales, Hall
said the merchandisers should
go all the way, even to the point
of arranging for servicing the
hardware. This, he said, would
have a twofold advantage: the
rack jobber would cash in im-
mediate profits, and would be
prepared for the coming video-
tape cartridge era.

“When the videotape car-
tridge bonanza hits, the manu-
facturers of that equipment
and software will follow the
marketing channels now being
established during the audio
cartridge period. Those vision-
ary merchandisers who gear up

Arhoolie Prices
Of LP's Raised

LOS ANGELES — Arhoolie
Records has raised the list price
of albums effective Oct. 1 from
$4.98 to $5.98.

“We shall now sell to our
distributors for $2.50 per album
with one free for every 10
bought,” said. Chris Strachwitz,
label’s president.

Strachwitz also said he has
not made any deal with Blue
Thumb for the distribution of
all his catalog albums. Strach-
witz did work on a project for
Blue Thumb in Memphis, and
he says there is a possibility that
Blue Thumb will release the
“Best of Clifton Chenier,” which
draws on material spread out
over three Arhoolie albums.

Music Complex
In Upstate N.Y.

ITHACA, N.Y.—Mike Mar-
tineau, president of Kalei-
doscope Productions and Nemis
Music, has joined with John
Perialas, owner of Valex Book-
ing and Percom Music here, to
set up a music complex.

In addition to bookings, the
new organization is being tail-
ored to guide young musicians
through cvery phase of the mu-
sic industry. Perialas has headed
Valex for 12 years, while Mar-
tineau formerly headed Premier
Talent’s concert division. The
firm plans a second office in
Los Angeles.

Among the Valex complex’s
30 attractions are Brian’s Idols,
RCA,; Cat's Meow, Vanguard;
Comstock, Ltd., Bell; Del Roy-
als, Mercury; Evles, Decca;
Charlie Starr, Mercury; Larry
Weiss, Laurie; and NRBQ, Co-
lumbia.

today with full scale hardware
display demonstration, sales and
service will be on the ground
floor of the most lucrative busi-
ness we've seen.”

Urges Broadening Base

Hall stressed the need for
merchandisers to broaden the
base of their operation, both
in inventory and outlets ser-
viced. “We are in the midst
of a marketing revolution,” he
said, “where the base of a $3
billion industry is being built.
Those who think this business
is going to edge up slightly from
$1.2 billion to $1.5 billion are
short-sighted. Now is the time
for statesmanship and vision, for
courage and creativity. The men
in this business have these qual-
ities. The peril is that the prof-
its which they are now reaping
may delude them into think-
ing that they’ve reached the
peak of the industry’s poten-
tial.”

Hall lauded Amos Heilicher,
NARM:’s president, the associa-
tion’s officers, and its executive
secretary, Jules Malamud, for
their efforts in staging the Dallas
gathering. “This kind of open
discussion of the problems of
the tape industry that must be
faced and brought under con-
trol is made possible by the
NARM policy of allowing in-
dustry controversy to be aired.
It's conferences such as the
NARM tape meeting that help
give both sides of a question
the chance to be heard.”

Hall felt the convention got
off to a strong start with the
keynote address by Alan Bay-
ley, GRT president, which un-
veiled the many untapped po-
tentials of the tape industry.
Rather than follow along these
lines, Hall said, he was disap-
pointed to find that convention
participants become overly pre-
occupicd with the problems
of packaging almost to the ex-
clusion of considering anything
else.

“It is an industry which has
liberated recorded music from
the confinement of the home-
bound turntable. Music today
has wings and wheels, goes on
boat rides with us, to the beach
and to the park. Why are we
worrying so much about putting
it into a box? The ingenuity
which built this business will
solve the minor problems of
packaging with case. It hurt me
to see so mary brilliant people
—the cream of our industry—
waste so much of their time on
trying to agree on the size
of a little box when their tal-
ents should have been focused
on meeting the challenges of
an exploding industry’s limitless
horizons.”

Pickwick Net
Up in Quarter

LONG ISLAND CITY, N. Y.
—Net income for Pickwick In-
ternational, Inc., for the quar-
ter ending July 31 was $427,-
707, up $114,293 from the
$313,414 for the same period
last year with earnings increas-
ing to 23 cents a share, com-
pared to 16.8 cents for last
year’s quarter. Sales for the
quarter rose $815,029 to $10,-
254,984 from $9,439,955 for the
first quarter of the previous fis-
cal year.

Stockholders at Pickwick In-
ternational’s annual mecting on
Sept. 11 voted to increase au-
thorized stock from three mil-
lion shares to five million shares

with a par value of 25 cents
a share.

Atl Giving .N.Y.
Studio New Look

NEW YORK—Atlantic Rec-
ords has closed its main studio
until Oct. 6, to modernize and
install new equipment. Part of
the studio program includes
naming Phil Iehle to technical
director and Tunc Erim to traf-
fic manager of the studio. lehle
was maintenance engineer. He
has been with Atlantic since
1958. Erim joined the firm in
1966.

Music Makers’
Net Revenue Up

NEW YORK — The Music
Makers Group, firm involved in
commercials music production,
radio station ownership, and
music publishing, grossed $3,-
336,570 during the fiscal year
ended June 30. This represented
a 42 percent increase in gross
revenues. Earnings per share
were $.55.

Peak Income at
Disney Productions

NEW YORK — Estimated
net income, before annual audit,
of Walt Disney Productions and
its wholly-owned domestic sub-
sidiaries for the fiscal year end-
ing on Saturday (27), will ap-
proximate $14.5 million to $15
million, or $3.35 to $3.45 a
share, both record earnings. Last
year’s net income of $13,106,-
000 was equal to $3.02 a share.
Gross revenues are expected to
hit $143 million for the year,
a new high, compared with
1968’s gross of $137,146,000.

MCA Buy Plan Off

NEW YORK — The Fire-
stone Tire & Rubber Co. and
MCA, Inc. have terminated ne-
gotiations for MCA to be ac-
quired by Firestone.

MCA Dividend

NEW YORK — The Board
of Directors of MCA, Inc. have
declared a quarterly dividend
of 15 cents a share payable
Oct. 11 on common stock out-
standing for shareholders of rec-
ord on Friday (26).

AF’s Closing Price

NEW YORK — The over-
the-counter closing price for
Audio Fidelity was inadvertent-
ly listed as 13 in Billboard,
Sept. 20. The correct price
should have been 3%.
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Market Quotations

As of Closing Thursday, September 18, 1969

1969 Week's Vol. Week’s Week's Week's Net
NAME High Low in 100%s High Low Close Change
Admiral 21% 14va 220 16 14% 15% Unchg.
American Auto. Vending 20% 1 61 12% V¥ 2% Va
American Broadcasting 76y 45V2 392 52s 48% 52 +31,
Ampex 46%  32Vp 1255 46V 42% 45V +2%
Avtomatic Roadio 43 20% 680 38 34 37 +1
Automatic Retailer Assoc. 117V, 97%2 118 112 105% 1Y, +4Y
Avnet 6V 12% 654 13% 13 13 Vs
Capital Ind. 52, 29 308 47% 42 46Ys +2%
Chic. Musical Inst. /Y% 3 9 Y % 7% + %
€8S 9%,  43%a 707  43% 42%  43% Unchg.
Calumbla Pic. 42 25 871 4% 2% 4% tH1%
Disney, Walt 96% 69V 354 96% 94 94 +8
EMI 8% 5 926 6% 5% 6 + %
General Electric 98Vs 81 1977 86Vs B83% 833, -~ Y
Gulf & Western 50% 19 965 22vy  20%; 213 - Ya
Handleman 362 126Vt 785 343 32V 33% Y%
Harvey Group 25 N% 62 2% MY 2% 1Y,
Interstate United 35 1Y% 360 6% 15 16 + %
T 58V 46V 2117 53% 512 52%  + VY,
Kinney Services Y 19 2980 26 22y 25% + %
Macke Ca. 9% 4% 103 8% \7Ya 7% + %
MCA 44Yy 23V 632 27 22% 22 2%
MGM 4%y 25 1483 41y 4 N + %
Metromedia 53% \7Va 427 b3 9%  19%  + %
M M2V, 94 599 110% 107% 109% +1%
Motorola 143 102%, 442 143 136Va 142 +5%
North Amer. Phillips 56% 35V 484 56 54% 54% - W
Pickwick Int. 52*1 32 126 47 2% 48V +3%
RCA 48% 35V 1459 A%y 9% 40% +1%
Servmat 49V 27% 162 29% 28 29V2  Unchg.
Superscope 54%, 7 679  3NY,  25% 30)% +4
Tenna Corp. 313 H15%*t 706  26% 23% 25 +1
Trans Amer. 38%, 23 1764 29 27 27 - Va
Transcontinental Invest. 27% 1333 1981 0% \7Ve 9% +1%
Triangle 37% 18 165 1934  18% 19 Unchg.
20th Century-Fox 41Y, 16% 1188 22% 20% 211% - %
Vendo 32% 16 75 9% 7% 7% -
Viewlex 5V, 22%, 95 28V 27V 27% + VW
Whittaker Corp. 2% \9V. 748 24%, 23 2% + %
Wourlitzer 23% 5V 35 16% 5% 15% - %
Zenith 58 IS% 2365  42% 38Y 42 %
tAdjusted
As of Closing Thursday, September 18, 1969
Week’s Week’s Week's
OVER THE COUNTER* High  Llow  Close
ABKCO Ind. 9 é 9
Avudio Fidelity 3 2V, 2%,
Certron 38 343 35
Creative Management 12 MY 12Y,
Data Packaging Corp. 22% 20 22V
Fidelitone 4 4 4
GRT Corp. 25% 22Y, 23
Goody, Sam, Inc. 23V 202 23V,
ITCcC A7 9% 1%
Jubilee Ind. 15% 14Y2  15Y
Lear Jet 25V 24Yy 25V
Lin Broadcasting Wh 9% %
Magnasynic-Craig 16V 4% 16Y
Merco Ent. 27V, 24 27Y,
Mills Music 27 26 28V
Monarch Electronic Ind. % 7% 7%
Music Makers, Inc. 13 12V, 13
National Tape Dist. 43 40 43
Newell 202 17V2  20%
NMC 12 Y 12
Omega Equity 1% 1 1
Robins Ind. Corp. 8 7Va 8
Schwartz Bros, W 8% 8%
Telepro Ind. 3 2% 2%
Trans Natl. Communications 7V 6% 6%

*Over-the-counter prices- shown are “bid”’ (as opposed to “asked”). Neither the
bid nor the asked prices of unlisted securities represent actual transactions.
Rather, they are a guide to the range within which these securities could have
been sold or bought at the time of compilation.

The above quotations compiled far Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc, member af the New Yark Stock Exchange and all principal stock

exchanges.

Bienstock Opens U.S. Firm

NEW YORK—Freddie Bien-
stock is opening a U.S. music
publishing firm, Carbert Music,
with temporary offices at 1619
Broadway. Bicnstock will con-
centrate on the management of
Elvis Presley Music and Gladys
Music as well as the develop-
ment of publishing firms for

U.S. groups and indepéndent
producers. Presley and Gladys
are owned jointly by Elvis and
Hill & Range.

Bienstock indicated his new
firm will operate in all catego-
ries of publishing, and would

eventually engage
tion.

Bienstock’s English firm, Car-
lin Music, has been very active
and represents such key Amer-
ican publishing interests as Hill
& Range, Presley and Gladys
Music, Jobete, Jim Webb, Trous-
dale, Irving, Rondor, Trio and
other catalogs. Additionally, Car-
lin_handles the publishing in-
terests of producers Mickey
Most, Steve Rowland and Dave
Pardo and acts such as the Kinks,
the Animals, Cliff Richard, the
Shadlows, Scott Walker, Amen
Corner, the Peddlers, Manfred
Mann and others.

in produc:
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playing THE MUSIC

THE BAND'is here, again. The second album - fulfilling the promise of *BIG PINK” @
‘THE BAND playing THE MUSIC. A joyous event. AVAILABLE ON RECORD AND TAPE, |

www.americanradiohistorv.com



Mercury Going 'Indie’ Route

o Continued from page 1

distribution affects about a
dozen Merrec branches in such
major markets as Chicago, New
York, Los Angeles, Boston,
Cleveland, Dallas, San Fran-
cisco, Milwaukee and Philadel-
phia. Plans for the changeover
were not final.

Other changes, according to
president Irving B. Green, in-
clude the enlargement of the
corporation’s a&r staff, efforts
to contract some of the top
independent  producers in  a
drive to recruit acts both in the
U.S. and abroad and the adop-
tion of a new marketing, sales,
promotion and artist exploita-
tion concept more in line with
the new distribution changes and
market requirement.

Steinberg Statement

Commenting on the change
to independent distribution, Ir-
win Steinberg, corporate execu-
tive vice president, said the
move was primarily made be-
cause of the radical changes
that have taken place in the
subdistribution system during the
past two years. The branch con-
cept, he said, which called for
a conventional system of whole-
saling, no longer applies in a
marketplace “where four sub-
distributors, or racks, do one-
third of the volume and where
another 25 racks comprise an-
other S0 per cent of the busi-
ness.

“When you realize that the
racks buy centrally rather than
locally,” Steinberg said, it calls
for reverting to independent dis-
tribution which either owns or
controls the subdistributor and/
or retail outlets. Through this
move we're trying to put our-
selves on a collison course with
the marketing giants—in this
case. the racks.”

The oorporation’s marketing
and other changes will find
Simon assuming the duties of
vice president, markeung and
sates, and Sippel becoming vice
president, radio promotion and
artist exploitation. This move
marks the abandonment of the
product manager concept for
various labels—one man, Simon,
will be in charge of marketing
and sales of Mercury Records,
Philips Records, Smash Records,
Fontana Records, Limelight Rec-
ords and Blue Rock Records.

Not affected by the new move
will be the corporation’s tape
division under Harry Kelley, the
classical department under Joe
Bott, the Wing economy labei
division under Morris Price and
the New York-based Intrepid
Record label under the direction
of vice president Charles Fach.

"

“The product manager prin-
ciple,” Steinberg said, ‘*“had
great merit and served us well
before the racks grew to their
present state. Now we feel that
since so few organizations con-
trol so much of the market we
nced a more cohesive rather
than fragmented approach to
them.”

As part of the cohesiveness,
Sippel will direct all radio pro-
motion and artist exploitation
and current Smash/Fontana na-
itonal promotion director, Bob
Scherl, will handle all corporate
labels and report directly to
Sippel. In order to work even
more closely with the corpora-
tion's staff over 30 local promo-
tion men, a staff of four re-
gional promotion directors will
be appointed. Frank Leffel will
handle regional promotion in
the West and Ed Cotlar will
handle the East, while a Mid.
western and Southern regional
director will be named soon.

Also reporting directly to Sip-
pel will be Ron Oberman, pub-
lic relations department head,
while art and advertising direc-
tor, Desmond Strobel, and mer-
chandising director, George Ba-
los, will report directly to Si-
mon. The corporation’s four re-
gional sales directors will also
report to Simon; they consist of
Jules Abramson, East; Frank
Peters, Midwest; Tom Colley,
South; George Steiner, West.

The move to more cohesive-
ness between regional men on

Campbell Top
Capitol Seller

LOS ANGELES—Glen Camp-
bell is Capitol’s top tape seller
According to the labels statistics,
Campbell has outsold the
Beatles by 100,000 tapes. The
statistics cover all tape configu-
rations.

Campbeil has sold approxi-
mately 1.3 miilion tapes, the
Beatles 1.2 million. Every Camp-
bell tape has sold over 100,000
copies, according to John Jos-

both the sales and promotion
levels and sales and promotion
people on local distributor
staffs, was noted by Green, who
said the changes on the organi-
zational level all fit with Mer-
cury's total expansion scheme.
He described the new multi-
million-dollar Richmond plant
as being “twice the size of our
old one and a pilant that fea-
tures the most advanced auto-
mated techniques available for
records and tapes. It's a fully
integrated plant that can handle
everything, start to finish, from
rapid pressing of top-quality rec-
ords to printing and manufactur-
ing cover art,” Green said.

Green also commented on the
new 16 and 8-track recording
studio in New York, the 8-track
studio in San Francisco and the
plans for recording and office
complexes in Nashville and Los
Angeles where construction of
each is expected to start within
two months. “Studio time is of
major importance to recording
acts, and with these facilities,
we'll be able to best meet the
needs of our artists, especially
those in the progressive field.”

LONDON RECORDS artist Michael ¢
record dealer Sam Goody, left, and Goody branch manager Phil Wesen
The Goody store devoted a window display to the singer.

Allen, center, with New York

Festival Sales Stirs Sales Cyclone

e Continued from page 1|

branch reported that 2,200
copies of the album had been
sold and another 6,000 were on
order. Dallas sales manager Tom
Tilton credited the “overwhelm-
ing” sales as “a direct result of
the festival.”

“As far as record sales go,
the festival was the greatest
thing that’'s ever happened to

sey, Capitol’s national sales vice
president.

For Campbell’s twin pak ver-
sion of his recently released
“Glen Campbell live” album,
the label's tape price structure
is $11.98 for cassette; $13.98
for 8-track and $11.98 for reel-
to-reel.

Philips’ New Line

Geared to

TORONTO — Philips’ new
1970 cassette recorder line in-
cludes units that will fit every
consumer requirement. a stereo
playback car unit, a record-
playback-changer unit and a
new deluxe portable cassette
recorder

| "_q';v ;'.‘ff
g
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THE BROAD international aspects of music, records and radio are well
represented here. Left to right, are Keijl Matsushima, executive of
Dentsu Advertising Ltd., Tokyo, Kimio Ariumi, manager, Radio Produc-
tion, Nippon Broadcasting System, Inc., Tokyo, and Johnny Rivers,
imperial Records singer. Matsushima visited Billboard’s Speclal Projects
Division, for discussions about programming services for Japan Airlines.
Arlumi was a participant in the discussions. Johnny Rivers was an
observer at a Billboard record review session.
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Buyer

In introducing the new line,
Alan Ingham, the company’s
product manager for tape re-
corders, revealed that all new
Philips recorder units now fea-
ture acoustical warning devices
1o indicate when recording time
is up. To help minimize belt
wear, the units automatically
shut off no matter what cas-
sette is played.

The new, fully transistorized
car playback unit is designed
to be operated safely with one
hand. The driver slips a cassette
into a slot and a simple press-
down motion starts the unit play-
ing. The cassette pops out quick-
ly by pressing a touch bar.

Ingham announced that ac-
cording to the latest Dominion
Bureau of Statistics’ figures, over
60,000 prerecorded cassettes
were sold in March of this year
compared with over 100,000 4-
and 8-track prerecorded tapes.
About 200 different models of
cassette recorders from more
than 20 manufacturers are now
available in Canada. In com-
menting on the figures, Ingham
predicted that “cassettes are un-
doubtedly here to stay. We ex-
pect that more than 750,000
tape recorders of all kinds will
have been sold by the end of
1969, and of these at least 45
percent will be cassette record-
ers.”

www americanradiohistorv. com

this area,” claimed Mrs. Rachael
Hofner, manager and record
buyer of Minskey's Music, a
Dallas retailer who specializes
in rock music. “What it did
mostly for us was stimulate
business,” she added. “Not only
do we have calls for records by
the new groups, but the festi-
val also revitalized activity on a
lot of artists whose album sales
had slacked off.’

“The aftereffects of the fes-
tival are tremendous,” said Joe
Mansfield of Columbia Rec-
ords, who reported an appreci-
able increase in sales orders the
week following the event.

Mansfield emphasized the im-
portance of such events for new
groups like Columbia’s Santana.
“The audience reached was tre-
mendous. The 50,000-plus who
heard Santana, coupled with
their word-of-mouth praise of
the group. has made their sales
in this area distinctive. Other-
wise, it might have taken
months for the group’s first rec-
ord to move in this area and
we'd be behind. But right now,
we're on top of it.”

*“A festival such as the mag-
nitude of the one held here has
got to create or stimulate in-
terest,” commented Big State
Distributing Co. promotion man
Bill Cook. "It can't do any-
thing but help record sales even
if most of the airplay response
is on the underground level

rather than from AM stations,”
he added with reference to the
groups like Led Zeppelin, Nazz,
Canned Heat, and Tony Joe

White, whose labels are carried
by the independent distributing
company here.

“Festivals are good for us,”
said Mike Murphy, who is mu-
sic director of KNUS, the only
area progressive rock station.
“There is more variation in pro-
gressive rock than in any other
kind of music and a festival
can create a larger demand for
our kinds of music and we gain
listeners.”

The retailers and distributors
alike applauded the attention a
festival brings to a large num-
ber of artists. “It’s tremendous
exposure that you can’t get any
other way,” said one retailer.
Added one distributor: “None of
this merchandise (albums) will
be coming back. It’s like money
in the bank.”

“The festival has done a lot
to elevate rock music in the
opinion of older people,” com-
mented Bill Heard, promotion
man at B&K Distributing Co.
“It showed a lot of people
that this wasn’t just a bunch of
kids out for a fun weekend and
maybe some people are finally
beginning to understand what
this generation is expressing.”

The Interpop Superfest, Inc.
(part of International Pop Fes-
tivals, Inc., of Atlanta) and
Showco must get credit for the
extensive pre-planning, detailed
organization and consideration
of festival visitors. The two
companies have opened to this
area a new entertainment medi-
um and paved the way for pos-
sible future events.

THE NEW YORK ROCK & ROLL ENSEMBLE is feted at an Atco Records
party at the group's recent opening at Los Angeles' Troubadour. From
teft, are Charles Mark, oresident of the Performing Arts Council of
Los Angeles’ Music Center: Martin Fulterman of the group; actress
Elaine Princi; Carl Princi, host of KFAC's “The World of Opera’;
impresario Mary Bran; dancers Mirais and Yolanda; and David Bond,
director and producer of Hollywood's Shakespeare Company.
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Ewtertainment from Iﬂ
Tranzxamerica Corporation

If you could play this photograph you
would be able to hear one of the most
iImportant singles of 1969
"SHE'S GOT LOVE" written and perform-
ed by Thomas and Richard Frost is their
first release on Imperial Records. It is the
beginning of one of the most important
recording relationships of this or any year.
No hype..just fact.

Exclusive management: JOHN ANTOON - Tons of Fun Enterprises I j
6362 Hollywood Bivd., Suite 300 - Hollywood, California 90028 - (213) 465-3412 '
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ADVERTISEMENT —

LEISURE
TIME
TIPS

by: Larry Finley

The industry is talking about
the article on tape in the Sep:
tember 8th issue of BARRON'S—
National Business & Financial
Weekly. This very comprehensive
article quoted some astounding
figures. The writer of the article,
Paul Kagan, did a most thorough
report on the progress, the future
of the pre-recorded tape business
as well as the equipment aspect.

The recent NARM Tape Conven-
tion in Dallas, which was attended
by more than 600 people, was an-
other great step forward in the
history of the Tape Cartridge busi-
ness. Those who attended the
“Person-to-Person” meetings were
not only exposed to the latest re-
leases in Stereo 8, Cassette and
Open Reel Tapes, but to the very
latest equipment as well.

Prominent with their displays
were Lear Jet Stereo, Automatic
Radio, Tenna, Kraco and Belle
Wood. In addition to these im-
porters and manufacturers a new
major entity in the equipment
business, PEERLESS TELERAD,
displayed their product for the
first time to members of NARM.
PEERLESS TELERAD, a New York
based company, already merchan-
dises 8-Track Playback Units and
Cassette Players to Racks and Dis-
tributors. In addition they are
entering the portable field with a
line of three beautiful 8-track
units with one of them to retail
for as little as $39.95.

As more and more importers
and manufacturers of 8-track
units and cassette players enter
the market, the stereo-8 car-
tridge and pre-recorded cassette
sales will zoom to even greater
heights.

To keep pace with this rapidly
exploding industry, NAL is taking
steps to increase its production
facilities, its sales staff and to
make its extensive catalogue
even greater than it is at present.

NAL's new 1969 Fall Release
Catalogue is now available. If
you are a bonafide distributor
who is interested in joining the
NAL family, phone NAL (212)
265-3340 or use NAL's incoming
WATS line (800) 221-7270 which
permits you to call the executive
offices in New York toll free.

NAL (North American Leisure
Corporation) is located at 1776
Broadway, New York, New York
10019.
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Tape CARtridge

Audio Magnetics
Offers Leader

LOS ANGELES — Audio
Magnetics, blank tape manufac-
turer, is taking advantage of a
patent granted this year to help
cassette users distinguish which
side is up.

The company is using a dif-
ferent colored leader on each
side of each tape, thus allowing
a listener to determine visually
the right side to play.

(A 90-minute tape has onc
green leader and one red leader.
If the green is showing, the lis-
tener knows that side onc is
ready to play. When the red
leader is showing, side one is
finished and side two is ready
to record or play.)

If the lcader is the same color
on both sides, thc listener
doesn’t known which spoo! is
next until he tries one, said
Georges Abitboul, vice presi-
dent of Audio and president of
its international subsidiary.

The blanks have red leader
on one side and blue, green or
orange on the other, depending
on the tape length. Audio plans
to improve the leader by add-
ing a strip of aluminum sensing
foil, said Abitboul. “When the
foil passes the playback head,
it will automatically turn off the
machine.”

Tape Catches Wall St.'s Fancy
As Brokers, Press Go Bullish

e Continued from page 1

It feels, “tape helped Capitol
Industries bounce back sharply
from the June 1968 fiscal year,
when it netted just 34 cents a
share. For the year just ended,
Capitol's revenue rose to $150
million and profits were an est-
imated $1.50 per share.

“Ampex sales for the 12
months ended May 3, 1969,
were $296 million, up from
$233 million the year before;
net jumped to $1.35 per share
from 80 cents.

“GRT’s net income advanced
from 23 cents a share in the
June 1968 fiscal year to an
estimated 35-40 cents this year.
Volume expanded from $5.7
million to over $15 million.
Revenues could more than
double this year, with earnings
ranging between 60 and 70
cents per share.”

The financial publication also
found pluses in National Tape
Distributors, Certron, North
American  Philips, Automatic
Radio, Tenna, Telex, Data Pack-
aging, Cassette Cartridge Corp.,

Ampex Wraps Up Pacts
With 3 Record Firms

NEW YORK—Ampex Stereo
Tapes has completed within
the past week, threc major
agreements with Chart Records,
Avco Embassy Records Corp.,
and London’s Phase 4 Sterco.

The Chart Records pact gives
AST marketing and duplicating
rights for all tape configura-
tions on product released by
Chart, while the Avco Embassy
deal lincenses AST as manu-
facturer and distributor for all
Avco Embassy product in car-
tridge tape form.

The AST/London agreement
offers, for the duration of Sept-
ember, top artists on London’s
Phase 4 Stereo, to its distribu-
tors in a special promotion by
the two companics.

Under terms of the AST
Chart Records pact, Ampex will
begin its first distribution of
this line in October. The con-
tract was signed by Don V.
Hall, Ampex vice president and
general manger of AST, and
Slim Williamson, president of
Chart Records.

Commenting on the large
country audience in today’s tape
market, Hall noted that many
of the nation’s top country hits

Cable Machinery
Into Cassettes

NEW YORK — Cable Ma-
chinery Corp., has entered the
cassette market with a monthly
output of 1,300,000 cassettes.
The mass production is made
possible by an automated cas-
sette loading system which auto-
matically leaders hubs, splices
and winds the required amount
of tape, and assembles and
closes the cassette.

The system also labels, boxes
and delivers the cassettes to
standard commercial cartoning
equipment for shipment. Cable
Machinery's plant facilities are
located in Pennsylvania with
sales offices here.

have made major pop charts
in recent years. “Chart perform-
ers are among the top in the
country and western field,” he
said.

Under contract to Chart Rec-
ords, one of Nashville’s leading
country labels, are Lynn An-
derson, Maxine Brown and Jun-
ior Samples.

The Avco Embassy pact calls
for the marketing of tape
product in all configurations,
through Ampex, in the United
States and Canada as well as
throughout the rest of the world
markets. The agreement was
signed by Don Hall of Ampex,
and Hugo and Luigi, vice presi-
dents and chief operating of-
ficers of Avco Embassy.

Avco Embassy plans a con-
tinual flow of album product
that will be available to Am-
pex throughout the term of the
licensing agreement. This will
include the availability of Avco
Embassy original motion pic-
ture soundtracks through the
parent company, Avco Embassy
Pictures.

Avco Embassy will begin ac-
tive participation in the agree-
ment with AST almost imme-
diately. Three new albums are
scheduled for the fall sched-
ule and a simultaneous re-
lease on all tape configurations
is anticipated.

The Ampex/London distrib-
utor special program called
“London Month™ by Ampex,
makes a collection of top-selling
London/ Ampex recording artists
available on 8-track, cassetie
and open reel formats.

Top performers included in
the promotion are Stanley Black,
Frank Chacksfield, Edmundo
Ros, Ronunie Aldrich and Wer-
ner Muller. Along with these,
Ampex/London will offer Phase
4 samples from variety packs,
and pop and sterco concert

samplers during the entire
month of the special promo-
tion.

www americanradiohistorv. com

TelePro, Bell & Howell and
Magnasync-Craig.

Aldo Magnanini of E.F. Hut-
ton vicws the tape cartridge and
cassette field as a ‘*“dynamic
growth market.” Among the
larger concerns, his favorites
for investor participation in the
industry are North American
Philips, Ampex, Bell & Howell
and Motorola. In a more spec-
ulative vein, he likes Automatic
Radio and Tenna.”

In a Journal check, three of
Standard & Poor’s favorites—
regarded as worthwhile buys—
are Automatic Radio, Ampex
and North American Philips.

Gilbert Kiggins, a partner in
Hornblower & Weeks, Hemp-
hill, Noyes, said he would be
“inclined to be a buyer of sev-
eral stocks that have been hard
hit in the recent market slide,
including Superscope (currently
involved in a lawsuit with Sony)
and Capito! Industries as the
best and purest plays.”

A California Business article
on the tape industry said: “What
began as an quiet electronics
revolution just four years ago
is exploding into a $1 billion

Calif. Auto Radio
Opens N.J. Spot

LOS ANGELES — Cali-
fornia Auto Radio, 8-track and
cassette manufacturer, is open-
ing an East Coast warchouse in
Moonachie, N.J.

The warehouse facility will
cover dealers and distributors
from Maine to Florida, the
Southern states, and from the
eastern seaboard to Ohio. Doug
Adams will direct CAR’s new
operation.

industry. And enough evidence
is accumulating now about the
tape industry to make an early,
verdict: rising consumer interest
in tape is just beginning.

Both California Business and
Barron's mentioned privately-
held Audio Magnetics as a fu-
ture investment “comer” in its
field, blank tape manufacturing,
with California Business also
mentioning Belair, portable 8-
track and cassette manufacturer.

There are several reasons,
California Business said, why
Belair and Audio Magnetics are
rapidly developing firms, amid
the plethora of tape companics
already on the public market
places.

Do Their Thing

“Young people are doing
their ‘thing’ with the tape in-
dustry. And what they do—and
what they don’t do—can send
sales and profits of companies
soaring and others tumbling.
Both Audio and Belair cater to
the young generation with an
assortment of hardware and soft-
goods products,” the publication
reported.

One reason for the rapid ex-
pansion of the market, as re-
ported by the Journal, is the
high proportion of tape sales
that has gone to mobile mar-
kets where records aren’t really
competitive. Cited, too, aside
from the growth prospects of
prerecorded tape, is the “sub-
stantial market for blank tape”
for people who like to record
music or other material.”

A warning to investors: .Be
wary of a number of the newer
and smaller concerns in the
field—notably those with thin
capitalizations and whose stocks
have climbed on the basis of
quick participation in tape.

Unit Mfrs. Turned Off to
Curbing Off-the-AirPitch

LLOS ANGELES — Several
major hardware manufacturers
arc not listening to industry
leaders to curb “off-the-air” re-
cording promotions.

RCA. in advertising its new
portable Trendliner in both Time
and Newsweek magazines, pro-
moted the unit with “off-the-
air” recording catchlines.

The copy in the ad reads:
“It runs on batteries or AC
house current so anytime the
mood strikes, you can record
your voice or tape right off the
air onto the cassette cartridge
for your personal use.” The
Trendliner is a tape recorder
with . AM/FM radio.

An advertising department ex-
ecutive at RCA said that the

Circle-K Envelopes

NEW YORK — The Circle-
K Tape division of Ambassador
Records has developed a new
plastic packing slip envelope.
The self-adhering weather-proof
envelopes, designed to save pack-
ing time, allow packing slips to
serve as labels. They are bor-
dered in fluorescent Day-Glo red
to stand out on crates and pack-
ages, and have a pulloff back-
ing for easc in removing.

copy in the ad implied “off-the-
air” music recording.

Industry leaders at the Bill-
board Tape Cartridge Forum
urged equipment manufacturers
to examine their consciences
with respect to “off-the-air” re-
cordings and the promotion of
sales of their product by the
use of such slogans as, “You
need ncver buy a record or
tape again.”

Many claim that “off-the-air”
recording is not only morally
questionable but, in actuality,
serves to incite the taper to
infringe the copyright of what-
ever work is being duplicated.

Mort Nasatir, publisher of
Billboard, urged at the Tape
Forum that responsible manu-
facturers, which have been
using “off-the-air” recording
catchlines as a method to pro-
mote sales of cassette players,
to heed the warning and be
aware of the copyright laws.

In the Sears, Roebuck home
entertainment electronics cata-
log, “off-the-air” recording re-
ceiyes promotional mention. Un-
der copy promoting Sony’s 8-
track record/playback deck, it
reads: “Now anyone can make
his own 8-track cartridges for
home or car use. Record with-
out mikes direct from your ra-
dio, record changer or hi-fi set.”

SEPTEMBER 27, 1969, BILLBOARD



THE EDITOR

The Portable
Jazz,

Folk,
Rock,
Classical,
News,
Lectures and

Bull Session Festival.

THE REGENT

THE DIPLOMAT

THE FRESHMAN

Sponsored by Capitol recorder /players and player/radios. High quality, individually

THE VARSITY

customer. Of any age. For any use. And any pocketbook.
The REGENT: Top of the line stereo cassette player with AM/Stereo FM radio.

The DIPLOMAT: For businessmen and students, the recorder player with audio superiority,
in microphone. The EDITOR and the FRESHMAN, recorder players, and the VARSITY, play

of fidelity and design. The standards that lead to a Festival of Sales.

Capitol, in celebration of these tape
machine profit makers, blushingly
sponsors an evening of love for 10
lucky winners. We'll give “HER,"” from
you, a beautiful REGENT, a selection
of favorite mood music on cassette
and a dozen long stem red roses. You
can supply the champagne from your
profits

For a chance to be a
c

vinner, send this

Festival of Sales Sweepstakes!

Capitol Records Distributing Corp.,
P.O. Box #2391, Hollywood, California 90028.

NAME

COMPANY
ADDRESS.
HER NAM

tested machines in a selection wide enough to suit any

keyboard controls and super sensitive built-
er/AM radio, meet the same high standards

Contest closes November 28, 1969

Complete list of all prize winners will
be available on request after contest
closes Nov. 28, 1969

Employees of Capitol, its affiliates and
advertising agencies and their imme-
diate famnilies are not eligible to enter

This Contest is subject to all Federal
State and Local Laws
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Blue Thumb & GRT Twin Pack
Geared for 2-Record Blues Set

LOS ANGELES — Blue
Thumb and GRT are creating
a special twin pack for the rec-
ord company's forthcoming
“Memphis Swamp Jam” blues
spectacular.

The two record set will sell
for $7.98 in the 8-track, cas-
sette and reel-to-reel configura-
tions. The album price has been
established at $6.98 because Bob
Krasnow, Blue Thumb's presi-
dent, wants to keep the price at
a level “which young people and
blues buffs can afford.”

The *“Memphis Swamp Jam"
tape which will be released next
month by GRT which duplicates
and distributes Blue Thumb
product, carries the identifica-
tion of a twin pack.

The blues study, recorded in
Memphis during the recent
Memphis Blues Festival, is Blue
Thumb’s first tape twin pack.
The pack contains 21 songs as
performed by 10 evergreen
Southern blues personalities. Six
of these musicians work on over
half the songs.

Fest Musicians

The musicians had been play-
ing at the Memphis Festival
when they were selected for the
project. The recording sessions
conducted at the Ardent Studios
in Memphis involved Sleepy
John Estes, Booker White,
Nathan Beauregard, Piano Red,
Fred McDowell, Johnny Woods,
Furry Lewis, the Rev. R. L.
Watson, Josiah Jones and Napo-
leon Stickland.

Blue Thumb has decided not
to merchandisc the package as
a blues anthology, although the
project displays varied gutbuck-
et styles of rural Southern
American.

“There are blues appreciators
who shy away from packages
designed as anthologies,” said
Don Graham, Blue Thumb gen-
eral manager.

Still, the music provides Blue

Thumb with material heretofore
unavailable in its catalog.
Nathan Beaurcgard, the 102-
year-old singer, plays electric
guitar on several songs. The
Rev. Watson and Jones per-
form several guitar duets. Estes
sings “Need More Blues,” a
number chosen because of the
strong reaction it received at
the festival. McDowell and
Woods work out on “Fred's
Blues” and “Keep Your Lamp

Trimmed and Burning.” Strick-
land plays fifc and sings.

Because of the limited space
on the tape package, there will
not be any biographical material
on the artists which appear on
the inner dust cover of the al-
bum.

Four men worked on the
project: senior producers Chris
Strochwitz of Arhoolie Records,
Krasnow, and assistant produc-
ers John Fehey and Bill Barth.

Consumer Electronics Takes
Premium Show Spotlight

CHICAGO — Rising interest
in consumer electronics was
evident at the 36th National
Premiuym Show here.

Buyer interest centered on
cassette hardware equipment,
portable 8-track and cassette
players, and both 8-track and
cassette tapes.

The $3.5 billion premium in-
dustry is swinging toward youth-
oriented, leisure-directed prod-
ucts. Ralph Wolfe, national ac-
counts supervisor for Panasonic,

Nonesuch Hits on
Cassettes Issued

NEW YORK < Nonesuch
Records, an arm of Elektra Rec-
ords, is releasing, a number of
its best sellers on Nonesuch cas-
settes this month. The cassctte
will list at $4.95, and its pro-
ducers claim that is the only
moderately-priced classical cas-
sette in the industry.

Initially, the company will hit
the market with 15 to 20 re-
leases. These will be followed
in January 1970, and at recular
intervals thereafter, with addi-
tional groups of five releases
each.

said: *“Home electronics is the
area where much of what's new
in premium products is taking
place, and the cassette is a good
example.”

The suitability of home elec-
tronics items as sales incentives
was explored by Ampex, Zenith,
General Electric, Arvin, Colum-
bia Records, Philco, Toshiba,
Astropulse division of Marshall
Electronics and Belair Enter-
prises.

Columbia Records featured
children’s records, Philco ex-
hibited :hip pocket singles as a
cereal premium with Kellogg,
Arvin offered psychedelic-light-
speakers, Astropulse displayed its
line of cassettes and 8-track car-
tridges, and Belair featured its
stereo portable line of 8-track
and cassette equipment.

A spokesman for Standard
Oil was looking at 8-track auto
units as a mail order premium
offer, with 8-track tanes also
in demand.

“Being at the premium show
is a new venture for us,” said
Rod Pierce, Belair marketing
vice president. *I picked up
some good leads which could
develop into premium hardware
offers.”

Tape Happenings

Toshiba Musical Industries, a
joint venture of Capitol Industries,
Electric and Musical Industries and
Tokyo Shibaura, will introduce a
prerecorded 30-minute video tape
for about $28 this year for the
Japanese market. TMI plans to use
magnetic tape manufactured by
Toshiba-Ampex, a joint venturc of
Toshiba and Ampex. The Japa-
nese company will produce educa-
tional and entertainment video
tapes in its Tokyo studios. Sales
will be directed by Toshiba Rec-
ords and Audio Tape Distribu-
tors. . . Stereo City, Chicago,
has opened its fifth retail outlet
on Chicago’s southwest side. The
facility, originally a filling station,
will stock 3,000 tape titles and in-
cludes three installation bays. . . .
Sears, Roebuck’s new home en-
tertainment electronics catalog pro-
motes not only its own products
but units in the Ampex, Craig,
Fisher, Harmon-Kardon and Sony
lines. The catalog plugs Am-
pex’s player-recorder decks (models
755, 1455 and 2150), Craig's 8-

track and cassette units and Sony's
player-recorder decks and cassctte
tape decks. . . . Toshiba is offer-
ing a new cassette recorder with
an AM radio and four transistor-
ized amplifiers (RT-201A) at $52.
Current plans call for merchan-
dising only in Japan. . . . Del-
monico International, which mar-
kets the JVC line of home enter-
tainment products, and Victor Co.
of Japan have entered into a mar-
keting agreement. The JVC line
includes 8-track, cassette and reel
tape equipment and hi-fi com-
ponents.

Craig is introducing a mobile
cassette player (model 3501) at
$94.95. The unit features front-
end slot loading. . . . Rose-Wood
of California, accessory producer,
is offering a home storage carou-
sel (model 850) which holds either
24 8-track or cassete tapes. The
unit retails at $9.95. . . . Irish
Magnetic Tape Co., New York,
is introducing a tape slicer that
can cut tape diagonally and trim

waste. Suggested retail is $8.15.

. Fujitsu, Ltd., has introduced
two 8-track auto units for the
Japanese market. Model CSL 2301
($105) and Model CSL 2401 ($118)
may be exported to the US. . . .
Michigan Magnetics, Vermontville,
Mich., has dcveloped an auto-
matic reversing cassettc tape head
mechanism which would eliminate
the neced to turn over cassettes
manually. The unit consists of
three tape heads, said W.A. An.
derson, vice ;;‘resident and general
manager. The record/playback
head incorporates a lever which
when activated could shift the
hcad from one pair of stereo
tracks to another pair. In addi-
tion, there arc two erase heads.

Muntz Sterco-Pak is introduc-
ing a car stereo and FM stereo
multiplex cartridge combination
(model C-170). The playback unit
accommodates 4 and 8-track car
tridges. . . . Capitol Records is
releasing 32 Angel and 3 Meclo-
diya/Angel Catalog classica! titles
in cassette, 8-track and reel-to-
reel.

Robins Creates
A Splicing Kit

NEW YORK — The Robins
Industries Corp., has designed
a compact, easy-to-use, pocket-
size tape splicing kit for cas-
settes. The new kit comes in a
plastic case about the size of a
deck of cards, and is easily
carried in pocket, handbag or
cassette carrying case. It is avail-
able for on-the-spot editing or
repair, without opening the cas-
sette itself.

Included in the kit are a splic-
ing block, machined from qual-
ity metal bar stock, and a supply
of precut patches to simplify
the splice. A horizontal ma-
chined groove in the block holds
the tape sccurely yet permits
easy removal. There are also
guides for conventional 45 de-
gree and critical-editing 90 de-
gree cuts. The splicer lists at
$10.

The Big Litue Integrals That Can Make

Or Break Your Product.

DMFS4R-02

SY173L

Single speed (2000rpm) For record players.

DMF54R-02 Single speed (2400rpm) For tape recorders

RK201R
BF110R

Single speed (2400rpm). For car players.
Single speed (2000rpm). With electrical governor

motor. For tape recorders

BF200R

Single speed (2200rpm).

For car recorders & players.,

ZF200R

Variable speed (such as 1100, 2200 and 2800rpm).
With brushless & transistor motors.

For de luxe

record players & electronic calculators.

vM2508

3

&
&

Japan  Tel: Tokyo 591-8371
Cables: SANKYORGEL TOKYD

USA. Tel; LE-2-8020

Cables: SANKYORGEL DUSSELOORF

Sankye{Euraps )Expert und Impost G.m b.H. : 4 Dusseldorf, Bahnstralle
45-47, W. Germany. Tol: 325652/ TVelex: 8587097

Single speed (3600rpm). For auto tuners.

S Sankyo

Sankyo Seiki Mtg. Ce., Ltd.: 17-2. Shinbashé |-chome. Minato-ku, Tokyo 105,

et

American Sankye Corp. : Rm. 801-3. 95 Madison Ave.. New York. N.Y. 10016,

840 Our daie &

VISUSL STARCH
WCROF M FRE
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Vault to Simurelease
Papa Lightfoot Title

1.OS ANGELES Having
just recorded Lightnin® Hop-
kins, Vault Records is shooting
for a simultaneous tape and LP

LP arc originals. There is also
a narration in which Lightfoot
speaks on what the blues mean
to him,

AST’s Fall Spot Windfall

NEW YORK—The massive
sales promotion campaign
mounted by Ampex Sterco
Tapes on AM and FM radio sta-
tions across the country this
summer will be further acceler-
ated this fall when AST intensi-
fies its radio promotion of its

line of 8-track cartridges, cas-
settes and micro cassettes in five
major markets.

The 30-second spots featur-
ing AST's tape hits are part of
a $2 million advertising and
promotion campaign begun by
the company ecarly this yecar,

and are aimed at boosting
dealer  sales and  supporting
AST's tape library of 6,500 sc-
lections - from more than 70
labels in all configurations.
Tom Jones, Arctha Franklin
the Mamas & the Papas, the
Doors, and Crosby, Stills & Nash
head the list of stars on Ampex
tape; Dionne Warwick, Steppen-
(Continued on page 18)

relcase of still another project
involving an evergreen “blues
performer.

This second musician is Alex-
ander (Papa) Lightfoot, whose
LP *“Natchez Trace” was re-
corded in Jackson, Miss., with
Ampex handling the manufac-
ture and distribution of the
tape. The tape and LP are
slated for relcasc mext month,
with the title being Vault's
third blues project transferred
to cartridge.

Jack Lewerke, Vault presi-
dent, said there is a growing
market for blues on tape. “It
has gotten to the point where
almost anything can be dupli-
cated for cartridges because
machines are going into the
home as well as the car,” he
said.

Tape, Lewerke fecls, is a
more immediate entertainment
medium than albums because
of the car play.

Still to be determined is an
overseas tape distributor for the
cight-year-old. company. On a
recent business trip to Europe,
Lewerke visited Ampex’s new
factory in Navelle, 30 miles out-
side Brussels. He reports be-
ing impressed with the way
tapes are selling on the Con-
tinent and sees good reaction to
his pop, jazz and blues prod-
ucts once they become avail-
able overseas.

Lightfoot’s last efforts were
on 78 r.p.m. singles for sev-
eral small labels. Free-lance
blues producer Steve LeVere
recorded Lightfoot in Jackson,
which is 20 miles from Natchez.
He wused a small group as
backup for the session.

Lewerke believes the album
is the first ever done by the
musician in sterco, and it is
the first project involving Le-
Vere, who has been working
on a series of blues anthologies
for Imperial Records.

Lightfoot has been signed by
Vault for additional albums. All
of the 10 songs in his debut

Lib/UA to Build
A Plant in lowa

LOS ANGELES — Liberty/
UA Sterco Tape is planning to
build a second duplicating fa-
cility. The new plant will be
located in Council Bluffs, lowa.

The tape division is working
on a series of promotions to
cover the second six months of
the year, indicated Earl Hor-
witz, its general manager.
Among these will be “Tape
Goes Jazz Revisited,” based on
success of the first “Tape Goes
Jazz” campaign which elicited
good sales reactions.

Here's why

Magnetic Video has the skilled
technicians and equipment to custom
produce your master on 8 track
cartridges or cassettes with guaranteed
ontime delivery. MAGNETIC VIDEO
WILL SET ASIDE CAPACITY TO
ASSURE ON TIME DELIVERY.
Complete duplicating service
including production, graphics,
package, design, warehousing,
inventory control and manufacturing
with four years of “*know-how"’
assures you of the
finest duplicating
available,
anywhere!

Okay, so tell me! Why should |
give Magnetic Video
my next duplicating
order?

“The convenience of being [ e "
able to take jazz along has had i m Yes...Tell me more about “Guaranteed on Time Delivery” :
tremendous appeal to the jazz I |
buff,” according to Horwitz, re- | w |
sponsible for designing the 0 NAME I
“Move Music” series of tapes | . .
expressly for that medium. The [ Magnetlc VldeO THILE :
other plant is in Omaha. { COI'pOI'atiOn ADDRESS, |

: 23434 Industrial Park Court  CITY |
Farmington, Michigan 48024 |
IL Phone: (313) 477-6066 STATE ZIP |

.
[ =
The SIGN of oreat reading
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FULL LINE
OF TAPE
ACCESSORIES

Contact your nearest
distributor or

THE ORIGINAL ONE
THE QUALITY ONE

TA-52 Deluxe Tape Cartridge Case
Holds 15 cartridges

TA-54 Deluxe Tape Cartridge Case
Holds 24 Cartridges

Distributor ! Jobber!

Custom padded top
The best vinyl
The only case with lock and key

NOW .' A New Concept in Color! The Two
Tone from Le Bo, the Only Two-Tone Color on
the Market. Six attractive decorator colors done
in Black Crush. Alligator Black—Brown—Red.
And the All New Alligator Blue and Alligator

Green.

Once you See These New Colors All Others

become drab.

Deluxe wood construction.

Genuine high pile rayon flocked interior.
Avallable in Two Sizes.

Products Co., Inc.

71-08 Slst Avenue, Woodside, N. Y. 11377

Tape CARtridge

New Tape CARtridge Releases

AUDIOMATIC CORPORATION 915 Westchester Ave., Bronx, N.Y. 10459 (21'2 LU 9:3500/Cable: AUOIOMATIC

Let aUdi

put you
inthe tape
duplicating

A full program with all
Electro Sound equipment,
installation and training,

for top quality hi-speed operations

CHALPIN OFF TO EUROPE
10 EXPAND PPX TIES.

Ed Chalpin, Pres.,
is expanding his
activities to include
exciting contract
negotiations with
Major European

For details watch for

Companies and Artists.

results in future issues.

DOUBLE-SHOT

Double-Shot
SENOR SOUL—It's Your Thing; (8} 8005, (C)
005

ITCC

Audio Fidelity
LORD INVADER—Calypso; (8) L16 1808
BANDA TURINA—La Fiesta Brava Vol. 2; L16

5817

JOHNNY PINEAPPLE & HIS ISLANDERS—
Hawail; {8) L16 5850

DON SHIRLEY; (8) L16 5897

JO BASILE, HIS ACCORDIAN & ORCH.—Roman
Holiday; (8) L1 65915

JOHNNY PULEO & WIS HARMONICA GANG—
Jewish & Israel Favorites; (8) L16 5950

TONY MARTIN Sings; {8) L16 6200

STEREO SPECTACULAR DEMONSTRATION &
SOUND EFFECTS; (8) L16 7777

BEETHOVEN: SYMPHONY NO. 4 & S—Frank-
furt Opera Orch., Hamburg Symphony
Orch.; (8) L16 50026

Bell

LESLIE WEST—Mountain; (8) L78 4500

DALE WAWKINS—L. A., Memphis & Tyler,
Texas; (8) L78 6036

Buddah

VICTOR JAY—Jjourney fo the Moon; (8)
L1 5045

Chart

GORDON TERRY—The Gordon Terry Way;
(8) L4 1016

LYNN ANDERSON-—A?t Home With Lynn; (8)
L4 1017

Hickory

The 8est of FRANK IFIELD; (8) L72 132

RO: ACUFF Sings Hank Williams; (8) L72
4

ROY ACUFF Sings Famous Opry Favorites;
(8) L72 139

Scepter
8.). Thomas—=Young & In Love; (8) L91 576

White Whale
ZAGER & EVANS & OTHERS—Early Writings
of Zager & Evans & Others; (8) L3 7123

MUNTZ

ABC
BLUES MAGOOS—Never Goin’ Back to Geor-
gla; (2) ABC A 697

Command

THE AGE OF ELECTRONICS—Synthesized on
The Moog By Dick Hyman; (2) (OM A 946

GENUINE ELECTRIC LATIN LOVE MACHINE-
Persuasive Electronics by Richard Hayman;
(2) COM A 947

Dot
THE ANITA KERR SINGERS—Send This
Holiday With Me; (2) DOT Y 25962

Dunhill
THE MAMAS AND THE PAPAS—16 of Their
Greatest Hits; (2) DNH A 50064

Elektra

The Best of LORD BUCKLEY; (2) EXT A 74047
JU;VO COLLINS—Recollections; (2) EXT A
4055

Hickory
The Best of DONOVAN; (2) HIC Y 149

Mercury

EYES OF BLUE—In Fields of Ardath; (2)
MC4 61220

Reprise

DEAN MARTIN—I Take A Lot of Pride in
What | Am; (2} 4RA 6338

SAMMY DAVIS JR.—The Goin’s Great; (2)
4RA 6339

TINY TIM—=For All My Litle Ffriends; (2)
4RA 6351

ELLA FITIGERALD—Ella; (2) 4RA 6354

JETHRO TULL—Stand Up; (2) 4RA 6360

Riverside
WES MONTGOMERY—Panorama; (2) RIV A

3046
THELONIOUS MONK—Panorama; (2} RIV A
3047

VARIOUS ARTISTS—The Jazz Rock Soul Proj-
ect; (2) RIV A 3048

AST’s Windfall

® Continued from page 17

wolf, Engelbert Humperdinck,
Lee Dresser, Three Dog Night,
Creedence Clearwater Revival,
Moody Blues and the Cream
are also highlighted.

In the fall campaign some
artists will be featured con-
tinuously on individual stations,
while present plans call for
boosting one or more artists on
other days.

www americanradiohistorv.com

Smash

The Two S$ides of LINDA GAIL LEWIS; (2)
SC4 67119

ROGER MILLER; (2) SC4 67123

Warner Bros.

MAN ON THE MOON—Walter Cronkite; (2)
4WA 1773

THE ASSOCIATION; (2) 4WA 1800

SOUNDTRACK=The Learning Tree; (2) 4WA
1812

PLAYTAPE

Capitol

BOBBIE GENTRY=Touch ‘Em With Love; (2)
1068

MERLE HAGGARD--Close-Up; (2) 1059

LOU RAWLS=—Close-Up; (2) 1060

BUCK OWENS—Close-Up; (2) 1061

SONNY JAMES —Close-Up; (2) 1062

FRANK SINATRA—-Close-Up; (2) 1063

THE LETTERMEN--Close-Up; (2) 1075

LOU RAWLS Merry Christmas Ho! Hol Hol;

(2) 1076
GLEN CAMPBELL—That Christmas Feeling; (2)

1077

THE LETTERMEN—For Christmas This Year;
(2) 1078

SONNY JAMES—My Christmas Dream; (2)

1079

BUCK OWENS & HIS BUCKAROOS—Christmas
Shopping; (2) 1080

GLEN CAMPBELL—Live; (2) 1081

ABC
RAY CHARLES-—Doing His Thing; (2) 1070

Bluesway
B.B. King—Live and Well; (2) 1058

Cadet

THE DELLS—Love is Blue; (2) 1069

THE RAMSEY LEWIS TRIO—Another Voyage;
(2) 1072

Checker
The Gospel Soul of ARETHA FRANKLIN;
(2) 1071

Chess
MOM’S MABLEY—Mom Sings; (2) 1073

DOT

ROY CLARK—Yesterday When | Was Young;

{2 1064
BILLY VAUGHN—The Windmills of Your
Mind; (2) 1067

Motown
VARIOUS ARTISTS—Motortown Revue Live;
{2) 1066

Pavilion/Buddah
THE EDWIN HAWKINS SINGERS—Let Us Go
info the House of the Lord; (2) 1074

Tamla/Motown

SMOKEY ROBINSON & THE MIRACLES—Time
Out for Smokey Robinson & The Miracles;
(2) 1065

RCA VICTOR

LIVING TRIO—Love Theme From Romeo &
Jullet; (8) €8S 1075

RCA Variety 8
VARIOUS ARTISTS-Kings of Country Music;

8) P8S 8001
VARIQUS ARTISTS—Queens of Country Music;
(8) P8S 8002
VARIOUS ARTISTS=Soul-Ini; (8) P8S 8003
VARIOUS ARTISTS—Hit Countryl; (8) P8S

8004
VARIOUS ARTISTS—Pop-Rock Scene Vol. 1y
(8) P8S 8005
VARIOUS ARTISTS—Pop-Rock Scene Vol. 2;
8

(8) P8S 8006

VARIOUS ARTISTS Pop-Rock Scene Vol. 3;
(8) P8S 8007

VARIOUS ARTISTS—Eight Great Original Hits;
(8) P8S 8008

VARIOUS ARTISTS—Eight Great Stars/Elght
Great Songs; (8) P8S 8009

VARIOUS ARTISTS—A Festival of Movie &
Broadway Hits; (8) P8S 8010

RCA Victor

DOLLY PARTON—My Blye Ridge Mountain
8oy; (8) P8S 1483

WAYLON JENNINGS & THE KIMBERLEYS=—
Country-Folk; (8) P8S 1487

HANK SNOW-—Hits Covered by Snow; (8)
P8S 1488

Here Come The HARDY BOYS; (8) P8S 1491

LUCECITA—Genesis; (8) P8S 1498

The Warmth of EDDY ARNOLD; (8) P8S 1499

NILSSON—Harry; (8) P8S 1500

HENRY MANCINI=-Six Hours Past Sunset;
(8) P8S 1508

RCA Camden

BLACKWOOD BROTHERS QUARTET—With a
Song On My Lips; (8) €85 1072

LIVING STRINGS Play Music From West Side
Story; (8) €8S 1071

“‘Innovation of live
closed-circuit TV on a
nitery stage is likely to
change the entire ap-
proach of club-concert
entertainment in the
future.”

Variety, August 27

‘‘Live closed-circuit TV
. . . gives back row
patrons a feeling of
being in on things."
Daily Variety, Sept. 3

"CONCERT CLOSEUP’

a service of

McCUNE SOUND SERVICE

San Francisco, Calif.
(415) 982-1863

.

ROYALTY ACCOUNTANT

(Section Manager)

This is a ground floor opportunity for a management post with
Ampex Corporation. To be considered this manager must be
capable of contract interpretation, and thoroughly familiar
with licensing procedures, copyright regulations as well as the
necessary systems to implement proper accounting controls.
Knowledge and experience with EDP for royalty accounting is

essential.

An extremely important function of this work will be the
ability to analyze and report to upper management as well as
operation of the necessary mechanics for financial planning
that will insure proper accruals and reserves.

A successful history of personnel organization and mainte-

nance is required.

For consideration send complete résumé to:

RAY RUTMAN
2655 Bay Road
Redwood City, Calif. 94063

An equal opportunity employer.
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Playmate Moves Hqts
After Buy by AGE

LOS ANGELES — Playmate
Industrics, Detroit-based manu-
facturer and assembler of 8-
track and cassette casings, has
moved its corporate hcadquar-
ters here following its acquisi-
tion by A&E Plastik Pak, Cal-
ifornia-based plastics-packaging
firm,

Ted Ritz, Playmate president,
said his company would con-
tinue to operate in Detroit, its
former base, and Canada, where
it's building a facility in To-
ronto.

The company will share plant
facilities with A&E Plastik, a
publicly held firm, in the City of
Industry. Ritz said Playmate re-
cently purchased Audio Elec-

TelePac
COMPACT
CASSETTES

® Licensed by N.A.P, Made in U.S A,

© Pre-Loaded with our own FIDELITAPE.
6 standard tengths,

® Pachaged in mailer or clear ptastic boxes,

® Pre-Leadered or unassembled for duplica-
tors. Immediate delivery?

® Private labeting available,

o4 L 8 Trach Empty and Loaded c-mmn
and Head Cleaners

For Rep. in your area contact:

‘l‘ul’.’ll‘»ﬁ(wg
WORLD'S OLDEST AND LARGEST MANUFACTURER
OF CARTRIDGES AND CASSETTES
makers OFFIDELIPACS

Cherry Hilt Industrisl Center
Cherry Hill, New Jorsey 08034
Pz.or. (609) 424-1234

tronics, a tapc and cquipment
manufacturer owned by Shelly
Howard. Audio will be a divi-
sion of Playmate, with Howard
as division manager of 8-track
products.

Playmate will move into the
parent company’s |5-acre, 217,-
000-square-foot plant, with plans
to expand with an additional
50,000-square-feet.

With the brunt of its work
in cassette and 8-track casings
for duplicators, record manu-
facturers and blank tape pro-
ducers, Ritz said Playmate will
get more involved in private
label work, tape winding and
splicing. Audio Electronics will
be utilized for rescarch and de-
velopment in equipment.

Ritz plans to enlarge the 8-
track division in custom wind-
ing, and to increasc work in
leader loading. Eventually, Play-
mate will expand in duplicating,
recording, pre-recorded music
and video tape, he said.

Current manufacturing capa-
bilities are about 500,000 8-
track casings per month and
more than 600,000 cassctte cas-
ings, said Ritz. Cassette produc-
tion will be increased to about
two million in December.
and more than 600,000 cassctte
casings, said Ritz. Cassctte pro-
duction will be increased to
about two million in Decem-
ber.

The increased production
schedule  will  be achieved
through complete automation of
its leader loading and tape wind-
ing opcrations,

Playmate Industries had sales
of $230,000 for April-June, said
Ritz.

Ritz will headquarter here,
while Joe Richtarick, executive
vice president, guides the com-
pany's cast coast operation.
Robert Atkinson, sales director;
Richard Ellis, secretary-treas-
urer, and Justin Yannatta, fi-
nancial vice president all are
headquartered here.
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Cassette Accessories write:

Here are the only truly De Luxe Tape Cases built to last.
Completely covered with top grade vinyl (not a coated paper)
these cases can best withstand scratches and nicks from
constant wear. Made of solid wood construction, brass hard-
ware, the cases have red flocked interiors with individual
compartments equipped with lock and key.
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ITCC Monthly
Sales Meetings

NEW YORK — Beginning
next month, the International
Tape Cartridge Corp., will con-
duct monthly regional sales
meetings in New York, Atlanta,
Chicago and Los Angeles.

ITCC key management per-
sonnel, including Andy Danzico,
national sales manager; Tony
Lenz, merchandisc manager,
Jim Tyrrell, vice president mu-
sic; and Paul Adams, marketing
vice president;  will  rotate
monthly, each visiting a differ-
cent market.

The main subject of next
month’s meceting will be sell-
through of ITCC's fall release.
The meets are designed to make
the ITCC national sales force
aware of sales trends in differ-
ent markets. They also permit
concentration on local sales
problems so that the ITCC field
personnel can look to headquar-
ters for the right type of sup-
port.
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You can rely on the nation's largest producer of compo-
nents used in Cassettes and Cartridges. Contact us today!

¢ Constant Product Improvement and Development
¢ Lowest Prices
¢ Quality and Service
< Standard or Special Desiyn Components

O verland PRODUCTS COMPANY

P.0. Box 6 » Ph. 402 -721-7270
Fremont, Nebraska 68025

when answering ads . . .
Say You Saw It in Billboard

First Impressions Last

...... when fidelity and performance are always dependable.

We duplicate the finest cassettes, 8-track and reel-to-reel tapes

in the industry. We are second to none. The reason? Simple.

Whether your order calls for one hundred or one million, you

can expect each unit to be the same. Perfect.

Perfection is our only guide line.
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CASSETTE-CARTRIDGE CORPORATION

65 PROSPECT ST., STAMFORD,. CONN. 06902

TEL. 203/324-4811
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Talent

Flock Fuses Musical Styles
In an Explosive Showing

NEW YORK-—Flock, an in-
ventive new Chicago group, and
Ten Years After, one of the most
popular of British groups reg-
ularly playing New York, gave
powerful performances in the
first show at Fillmore East on
Sept. 13, the third of four
weekend shows at the East Vil-
Inge theater.

Much interest centered on
Flock, making iuts first Fillmore
appearance, and what a group
this turned out to be! The re-
markable musicianship of this
large (seven-man) group elicited
cheers from the outset. The first
number was truly unusual, con-
sisting mainly of a violin solo
by Jerry Goodman, who was
supported by guitarist Fred
Gilickstein. The other musicians
only joined in at the end of the
instrumental,

Goodman's violin work was
outstanding as he contributed
mightily to the unit's sound,
whether he was playing lyrically
or engaging in breathtaking tech-
nical display. Even amplification
failed to hinder the essential
beauty of his tone.

Another strength of the Co-
lumbia group was its solid brass
section of saxophonists Tom
Webb and Rick Canoff, and
trumpeter Frank Posa, whether
playing singly or as a unit.
Drummer Ron Karpman, who
contributed a good, vigorous

YOUR HOST:

2 i N
163-65 W, 48th St.
New York, N. Y. 10036
245-6138

The Gourmet’s Haven
for Italian Cuisine

THIS WEEK WE SALUTE

LARRY TAYLOR
GENERAL PROFESSIONAL
MANAGER OF
PARAMOUNT MUSIC
l PUBLISHING CO.
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e Carte Blanche

Unsurpassed in Quality at any Price
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$175.00
3,000 Postcards
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Special Color
Process
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30°'x40" $9.50

A Division of JAMES J. KRIEGSMAN
165 W. 46th St., N.Y. 36 PL 7-0233

solo in the merited encore, and
bass guitarist Jerry Smith also
were first rate.

Glickstein, who was solid in-
strumentally, handled most of
the vocal leads effectively. Flock
successfully fused rock, jazz,
blues and classical elements, fre-
quently changing dynamics with-
in a selection. Standout pieces
included 1 Am the Tall Tree”
and “Truth,” both from their
debut album, which as pro-
duced by John McClure, a&r
director of Columbia Master-
works.

Mercury’s Mother Earth was
surprisingly incffective despite
the strong vocals of Tracy Nel-
son, who possesses one of the

‘Watsonia

NEW YORK—The Gaslight
Cafe, once again under man-
agement that brought it to fame
in_ music’s folk era of the carly
60's, open a dazzling array of
musicians Sept. 10, highlighted
by folk immortal Doc Watson.

Watson, who records for
Vanguard, is still one of the
mellower performers. Sprinkling
his act with humor, which was
surprisingly agile and funny, the
blind guitarist played a collec-
tion of Watsonizations of count-
less old country, hits including
the late Hank Williams® “Love-
sick Blues™ while interspersing
his remarkable instrumentals.

His unique picking had the
audience constantly interrupting
with cheers. With sly, self-aware
remarks, he betrayed knowledge
of his huge talent as he alter-
nated sections showcasing his
amazing speed with those where
virtuosity was a servant to the
music. Behind all the delightful
gymnastics, he provided beauti-
Tul country music with a sen-
sitivity to both humor and feel-
ing.

He included, in his sccond
sct, both an a cappella Christian
hymn and a satirical version of
the old pop hit “Shick of
Arabee,” showing off his voice

’

best voices around. The group
stressed vocals as it hit blues.
country and gospel, but the ex-
citement was missing. Perhaps,
the use of the Earthettes, a three-
girt vocal group, gave the set
too polished a sound.
Deram’s Ten Years, in their
tifth Fillmore East appcarance in
about 13 months, continued to
draw standing ovation after
standing ovation as the lead gui-
tar of Alvin Lee. one of the
best, and Lee's blues vocals
sparked the group. Leo Lyons.
who uses a bass guitar like a
standup bass, also shone, while
drummer Ric Lee and organist
Chick Churchill were their de-
pendable selves. FRED KIRBY

Dazzles in

as well as his guitar. Watson's
showmanship makes him far
more than an esoteric attraction.
The midweek, packed house was
cvidence of his loyal following
but it is sad to think of the
masses missing out on such a
charming and talented per-
former.

Also on the bill was Folkway’s
artist Paul Geremiah. Geremiah
displayed a beautiful, authentic
combination of city and country
styles. No teen-ager, he has a
craggy appearence that re-
sembles a retired boxer. Bleary-
eyed but full of jokes, he played
material which ranged from au-
thentic versions of old ramblin’
songs to articulate and emotion-
al self-composed numbers from
his new album “Just Enough.”
His genuine folk background
came out as he palyed a number
on a steel National guitar.

Alternating  casygoing and
frantic styles, his voice and ap-
pearance betrayed a loveable
scarred  worldliness that in.
dicated that he'd been to the
places he sings about. His gui-
tar and harmonica are excel-
lent but secondary to his en-
tertaining, freewheeling style.

Eric Francine and David
Bromberg cach played a short

Sebastian Refresher in NY
Return; 5th Ave. Band Hits

NEW YORK — John Sebas-
tian, a welcome return to the
Bitter End and New York City
proper on Sept. 17 with a selec-
tion of material refreshingly
free from the excesses of the
mystical - hallucigenic - psyche-
delic set. When Sebastian talks
about boredom he mentions a
motel room in a one channel

Basho Featured
At Free Concert

LOS ANGELES — Guitar-
ist Robbie Basho will be the
featured artist performing at a
first anniversary free concert
sponsored by KOWH-FM in
Omaha's Music Box, Oct. 10.

Basho was chosen by station
head Jeff Richardson as a result
of listener response to several
cuts the station has been play-
ing from albums the guitarist
recorded for Tacoma Records.
Basho is with Blue Th*mb, and
his debut LP for that cony..
“Venus in Cancer,” is scheduled
for a Monday (29) release.

town. Phrases like this increase
beth  his  audience and their
understanding.

The tunes—included were a
couple of his soundtrack titles,
“Pow™ and “You're a Big Boy
Now"—to which he attaches his
reality lyrics are also away
from the usual pattern—a kind
of merging of folk style with
the sentimental ASCAP songs
of yesteryear. Some friendly
chat  between songs, use of
acoustic and electric guitar, add
up to the best solo troubadour
since Paxton.

The Fifth Avenue Band, one
of those all-singing, all-writing,
all-playing,  all-lcaping  about
rock groups presented “The
Best Of” their upcoming Re-
prise album. And actually this
is & most competent sextet. They
allow for switches of mood and
tempo, inject some loose form-
less humor into the proceedings
and are neatly non-serious about
the whole thing.

“Country Time Rhymes” was

an  evocative little  number,
~rabably the best they did.
IAN DOVE
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Country Fest in N.J.
Brings in the Crowd

HOLMDEL, N.J. With
Hank Snow and Ray Price rep-
resenting the twin directions
that country music is going, sta-
tion WIRZ sponsored their First
Annual Country Music Festival
at the Garden State Arts Center
an open arcna, on Sept. 12. The
strength of country music in
the arca was shown by a near
capacity (4,500) audience. An-
other show the <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>