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IMIC 20fftoFlying SelectaVision

Start as Cos. Enroll

By IAN DOVE

NEW YORK—The second
annual International Music In-
dustry Conference—IMIC 2 —
is alrcady attracting industry ex-
ecutives.

The conference is set for
April 26-May 2, 1970, in Palma
de Mallorca, Spain. It is spon-
sored by Billboard and Record
Retailer.

Those already registered in-
clude Aaron Schroeder, presi-
dent, A. Schroeder Music Corp.;
Bob Crewe, president, Crewe
Group of Companies; Bob

Thiele, president, Flying Dutch-
man Prod.; Charles H. Hansen,
president, Hansen Publications;
Leonard Stogel, president, Leon-
ard Stogel and Associates; Ar-
thur Kass, executive vice presi-
dent; Arthur Ripp, president
Phil Steinberg, president; Neil
Bogart, vice president, Kama
Sutra Inc.; Marshall Chess, vice
president, Chess Production Co.;
and Jac Holzman, president,
Elektra Corp.
IMIC 2 will deal—as did the
(Continued on page 98)

Racial Harmony GMA Theme

By BILL WILLIAMS

MEMPHIS—This year’s Gos-
pel Music Association, gather-
ing during the National Quartet
Convention here, is stressing
racial harmony. And for the
first time a black group will
perform at a GMA function.
The total entertainment at the
first annual GMA Awards Show
will be the Spirit of Memphis,
an all black soul group, who
are expected to perform before
an integrated audience.

GMA, during the past year,

has totally integrated, with its

membership ranging through-
out the United States.
“We are actively seeking

more black members,™ said Mrs.
(Continued on page 43)

iy
Salute to the

Gospel Music Association
See Page 43

Task Force Is
Set Up by RCA

By CLAUDE HALL

PRINCETON, N.J. — RCA
has formed an organization to
search for independent music
producers to crcate videotape
cartridges. The new organiza-
tion — Pre-recorded Electronic
Video Systems—is headed by
R. C. Bitting. He had been di-
rector of finance and capital
planning for the corporation
before the new group was set
up Sept. 1.

“I'm interested in talking to
record producers, artists, or any
kind of people with ideas,” said
Bitting.

The SelectaVision videotape
cartridge system unveiled by
RCA here Sept. 30 will not be
on the market for about two
years. (See separate story on
page 3.)

Robert Sarnoff said during
the unveiling of the system here
that RCA would have a catalog
of at least 100 half-hour video-
tapes ready by the time the
unit hits the market.

“While 1 realize that it's still

(Continued on page 96)

Billy Joe Royal is making a strike for gold as his powerful
“Cherry Hill Park™ rocks the charts in key markets. It's a
steeper that awoke with a bang and can't be put to rest on
Columbia Records’ “Cherry Hill Park,” 4-44902.

{Advertisement)

For Imperial's jackie DeShannon, “Put a Little Love in Your
Heart” isn't just a hit record—it's a way of life! Now, “lady
Love” has recorded a smash follow-up album with all the
hit potential of her million-selling single. Imperial LP-12442.

(Advertisement)

oC

dVdSM3IN o

TOBER 11, 1969¢  $1.00
SEVENTY-FIFTH YEAR

The International
Music-Record-Tape
Newsweekly

COIN MACHINE

PAGES 53 TO 57

Decca Names 4
Major Distribs

By ELIOT TIEGEL

LOS ANGELES—Decca has
lined up four major rack dis-
tributors in key markets. The
move marks an official policy
change in Decca distribution to
be pursued in all major mar-
kets.

Having announced three
weeks ago that it planned clos-
ing its company-owned branches
and shifting to powerhouse
racks, Decca has now affiliated
with  ABC Record and Tape
Sales in Seattle; Heilicher Bros.
in Minneapolis; Handleman in
Detroit; and Transcontinental

Music in San Francisco and
Denver.

“We are looking to these giant
rack distributors to concentrate
on our lines in these major
areas,” a Decca executive said.
“These companies control the
route to the consumer.”

RCA, Decca and Mercury
have been the leading majors,
shaking up their established dis-
tribution patterns.

Within the past three months
RCA has assigned its line to
Pic-A-Tune and Fidelity Elec-

(Continued on page 4)

Dual Distribution Posing
Promotion Puzzler: Sachs

By MIKE GROSS

NEW YORK—Record com-
panies moving into a dual dis-
tribution pattern will be facing
the problem of who is going
to do the promotion in each
particular market. That’s the
opinion of Len Sachs, vice pres-
ident and general manager of
the newly formed Common-
wealth United Records and for-
mer vice president in charge of
sales for Atlantic Records.

It's Sachs’ belief that the
manufacturer more than ever
will have to be responsible for
promoting his own product and
can no longer rely on the dis-
tributor. He pointed out that,
because the responsibility for
promotion and marketing will
fall on the shoulders of the rec-
ord manufacturer, prices of
records will be forced up.

Sachs also noted that the rec-
ord company that goes into dual

distribution is facing resentment
on the part of rack jobbers who
are not distributing and have to
buy from other wholesalers to
obtain the product. It’s apparent,
said Sachs, that record com-
panies can decide who to sell

(Continued on page 4)

Probe’s Now
Mart Thrust

NEW YORK — The Com-
mand/ Probe labels, especially
the latter, will focus on the con-
temporary market with special
emphasis on underground acts.
Joe Carlton, president, has
signed five new underground
groups, all of whom will ap-
pear on Probe. In promoting

(Continued on page 96)

Harlem to Get Cultural Site

By RADCLIFFE JOE

NEW YORK—A jazz cul-
tural center to be constructed
in Harlem at an estimated cost
of $5 million got off its launch-
ing pad Oct. 3 with a luncheon
and press conference at the
offices of the Architectural
League of New York.

The luncheon and conference

were attended by representa-
tives of most of the leading re-
cording companies and music
publishing houses, as well as
by members of the performing
rights socicties and other lead-
ing organizations in the misic
industry. Mrs. Mary Lindsay,

(Continued on page 96)
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‘Music Scene’ Spices Up RCA Unveils Look & Listen
Cartridge Player for Home

‘Sugar’

LOS ANGELES — “Sugar,
Sugar” gets a gospel treatment
on Monday’s (6) “Music Scene”
show over ABC-TV, as the
song continues as the nation’s
No. 1 tune.

This is the third week that
the “Music Scene” staff has
devised a new setting for the
song. Music director Pat Wil-
liams came up with the idea for
a gospel chorale treatment fea-
turing a handpicked group of
local gospel performers.

The record on the Billboard
chart by the Archies is per-
formed by a studio group for
the animated cartoon characters
in the similarly named TV se-
ries.

Developing themes and ways
of presenting a song which can-
not be brought to the TV screen,
is one the weekly challenges fac-
ing the “Music Scene” staff.

For the first two programs
satirical sketches were developed
for the song.

Williams writes the charts for
the visiting singers so that they
can sing their hits live. On last
week’s program Eydie Gorme
chose to lyp-synch a new single,
but the emphasis is on having
the singer work into a live mi-
crophone.

When Williams is pressed for
time, he will listen to the actual
hit single and get his arrange-
ment information off the disk.

‘MUSIC SCENE’
LOGO IN COLOR

NEW YORK — Commencing
with this week’s issue, the “Mu-
sic Scene” TV logo will appear
in color on the Hot 100 and
Top LP charts next to the fea-
tured stars who will appear on
the ABC-TV network program
for that particular week. The
logo will appear in black next
to those artists who have ap-
peared on past programs.

A

in Gospel Style

The gospel group singing
“Sugar” prerecorded the song
once, then sang the song live
during the final taping segment
Oct. 2 to create a fuller choral
sound.

Appearing with them on the
third stanza are Bobby Sher-
man performing “Little Wom-
an,” Roger Miller performing
“King of the Road,” Smokey
Robinson and the Miracles per-
forming “Mickey’s Monkey,” the
Dells performing “Oh What a
Night” and the Rascals perform-
ing “Carry Me Back” and “Peo-
ple Got to Be Free/Oh Happy
Day.”

Last weck, the program taped
a number of performers for the
Monday (6) show, including:
Bobby Sherman and the Dells.
Other performers being “banked”
for future airings included Steve
Lawrence, Richie Havens, Jerry
Butler and Herbie Mann.

PRINCETON, N.J.—A revo-
lutionary new concept in re-
corded television programs for
consumer use was revealed
here Sept. 30 when the RCA
Corp. unveiled a prototype of
its SelectaVision (SV) videotape
player cartridge at its research
center.

The unit, expected to be on
the consumer market by 1972,
will retail for about $400 and
will operate through existing
antenna connections on TV sets.
Robert W. Sarnoff, RCA presi-
dent, predicted a billion-dollar
business, half of which—will be
in software.

Described as a major techno-
logical breakthrough by Dr.
James Hiller, executive vice-
president of the RCA Research
and Engineering Division, the
low-cost player is constructed
around a concept of laser beams

By RADCLIFFE JOE

and holography—an intricate
concept of optical interference
patterns. It will be available in
various models, including some
with automatic changers.

SV’s full-color programs will
be embossed on a low-cost clear
plastic material similar to that
used by shops and supermarkets
for wrapping and displaying
meats and other food products.
Use of this type of material is
expected to slash production
costs to about one-tenth of the
cost of conventional-type films.
Taped 30-minute programs will
retail for $3-$10 each, almost
the equivalent of an 8-track
cartridge.

RCA’s Chase Morsey Jr., ex-
ecutive vice-president, operations
staff, said that his company
would have a library of an esti-
mated 100 original programs
ready for simultaneous distribu-

Racusin’s Appointment Accents
RCA Records’ Shift to NBC Arm

NEW YORK — The impor-
tance of the shift of RCA Rec-
ords from under the corporate
umbrella of RCA to the NBC
division several months ago has
come into sharper focus with
the appointment of Norman Ra-
cusin as president of RCA Rec-
ords and his election to execu-
tive vice president of the Na-
tional Broadcasting Co. When
the record division had been
under the over-all RCA cor-
porate banner, top title for the
head of the disk division was
vice president and general man-
ager, which Racusin held until
the new appointment.

Simultaneous with the Racus-
in appointment, Rocco Lagin-
estra was named executive vice
president of RCA Records. He
had been NBC vice president

UNSAC Plans Review of
Progress; Study Planned

NEW YORK-—David Roth-
feld, chairman of the U.S. seg-
ment of Universal Numbering
System Action Committee
(UNSAC) formed at April’s In-
ternational Music Industry Con-
ference 1 in the Bahamas along
with an international segment,
plans a review and up-to-date
mailing to committee members
within 10 days to refresh mem-
bers on progress being made on
several fronts.

UNSAC is negotiating for an

Pubs Snubbed
On Jackets

NEW YORK—Record com-
panies are becoming derelict in
crediting the music publishers
whose product is used on al-
bums and tapes. Only six albums
out of the top 25 on Billboard’s
“Top LP’s” chart identify which
publishers are involved, another
five refer only to licensing
agency affiliation and the rest
give sheet music and folio deal-
ers no information.

“We insist that our publishers
are identified,” said Walter

(Continued on page 76)

independent systems study of
the record industry’s Universal
Numbering System needs and
existing electronic data process-
ing systems with a view
towards coming up with a sys-
tem that will serve all industry
levels and is suitable for man-
ual, mechanical and clectronic
data processing

J. L. Ooms of Philips Phono-
graphic Industries, The Nether-
lands, has recently been added
to the international segment of
UNSAC which is headed by
L. E. Wood of EMI and was
formed at IMIC I to pursue
universal numbering on the do-
mestic and global levels so that
a common language can be
evolved to supply accurate in-
formation on retail disk sales
that can be used for inventory
control for manufacturers,
wholesalers and retailers.

Cap Cuts ‘Salvation’

NEW YORK—Capitol Rec-
ords will cut the original cast
album of off-Broadway’s *“Sal-
vation” at the company’s studios
here on Monday (6). Nick Vanet
will produce.
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of financial planning and treas-
ury operations,

Racusin will have full execu-
tive and administration respon-
sibility for RCA Records and
will report to Julian Goodman,
NBC president. Laginestra re-
ports to Racusin, and all divi-
sion and department heads in
RCA Records will report to
him.

Racusin explained that the
broadened activities of RCA
Records in overscas markets, a
huge increase in the number of
domestic distributors, substan-
tial increase in its tape busi-
ness, and growth in the music
publishing activities, were among
the major developments which
brought with them a growing
complexity in operations.

RCA Records executives who
will now report to Laginestra
are: Joseph E. D'Imperio, divi-
sion vice president, music pub-
lishing and talent services; Col-
lin H. Foulke, manager, person-
nel; Herb Helman, manager,
public affairs; David A. Hene-

berry, manager, record club;
Harry Jenkins, division 'vice
president, record operations;

Harry A. Kelleher, controller;
George R. Marek, division vice
president; Dario Soria, division
vice president, record interna-
tional department; Irwin J. Tarr,
division vice president, record
international  department; Ir-
win J. Tarr, division vice presi-
dent, marketing, and Gerald E.
Teiffer, president, Sunbury/
Dunbar Music Publishing Co.

Racusin, who joined the com-
pany in 1950 as a budget ana-
lyst for the record division, was
appointed division vice president

and general manager of RCA’s
Record Division Jan. 1, 1967.
Laginestra, who joined NBC
as director, financial planning
and budgets in May 1963, was
elected vice president, financial
planning and treasury operation
Nov. 14, 1968. Before joining
NBC, he had been controller
of the Univac Division of Sperry
Rand Corp. He served as con-
troller, and later as general
manager, with Curtiss-Wright
Corp. from 1951 to 1959.

tion with the release of the
player. Both player and SV
cartridges will be marketed by

a new RCA corporate venture
headed by Robert C. Bitting.

Although carly SV tapes
were produced on reel to reel,
it is expected that the finished
product will be available
mainly on cartridge for effort-
less handling. William Hannan,
RCA’s project manager, agreed
that the product idea is not
entirely new, but stressed that
the means of achieving it is.

The videotape cartridge fea-
tures a Y2-inch reel-to-reel strip
of pure vinyl revolving at 7%
inches per second. Tape thick-
ness is 2 mil. The holographs
are embossed on the vinyl
through heat and pressure
from a nickel master, thus the
process from master to vinyl is
similar to that of pressing rec-

ords. There’s about two-mil-
lionths of an inch between
holograms on the vinyl. In

color, black and white signals
are on a ¥4 MHz carrier, blue
registers at 32 MHz, and red at
5 MHz. Yellows are by elec-
tronic subtraction. To use the
system the consumer merely
turns to unused channel, plugs
m a cartridge and pushes a
button.

RCA claimed it could have
introduced a videotape car-
tridge 10 years ago, but the
cost would have been prohibi-
tive. The unique concept of thé
current system is that it re-
quires no precision. Distance of

(Continued on page 96)

Cap Puts Tower Into

Corporate

LOS ANGELES — Capitol
has changed Tower Records
from a separate company but
will continue releasing product
on that logo with other inde-
pendent labels handled by its
own distribution wing.

Tower had been operated for
five years as a subsidiary with
its own 27 indepcndent distribu-
tors. Effective immediately, all
Tower product will be handled
by Capitol’'s own a&r staff and
all promotion, merchandising
and sales will be handled by
Capitol people.

The move gives Capitol five
more labels to distribute. Capi-
tol already has the machinery
to handle distribution of nine
labels. Moving into the Capitol
distributing corps’ domain are
Tower, Burdette, Showtown,
Uptown and Hand, all formerly
handled by Tower distributors.
Charlie Nuccio, Capitol’s pro-
motion vice president and di-

BILLBOARD SHIFTS CHART
POST ON DIRECTOR LEVEL

NEW YORK-—With the shifting of the Chart Department to
the over-all corporate research division of Billboard Publications
headed by David Luxner, Andy Tomko has taken over as director
of pop charts, the post formerly held by Don Ovens, who has been
named director of reviews and music programming services.

Ovens will act as liaison for “The Music Scene,” ABC-TV
show, and will continue programming for American Airlines Astro

Stereo.

Tomko had been with Billboard’s chart department from 1960
to 1964, when he moved to the research department.
Ira Trachter will continue as manager of the chart department,

a post he has held since January.
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Umbrella

rector of independent labels,
will oversee the distribution of
the Tower affiliated companies.

At the same time, Capitol
announces a November release
of the first six albums from Har-
vest, the new EMI-owned un-
derground label.

M'media Shifts
Room at Top

NEW YORK—In a reshuf-
fling of top level management
at Metromedia Records, Len
Levy has resigned as president,
and Jay Morgenstern, a vice
president of Metromedia Music,
has assumed the operating re-
sponsibilities of the company.

Levy, who launched the
Metromedia label about nine
months ago after leaving Epic
Records, said he wished to pur-
sue other interests in the music
field.

Jeannie C. Riley,

Manager Form Co.

NEW YORK — Jeannie C.
Riley, Plantation Records art-
ist, and Paul Perry, her per-
sonal manager, have formed
Mr. Harper Productions, a film
and TV production company.
The first film project purchased
by the new firm is *“Lonely
Road,” an original screen play
by Christopher Roland and
Walter Williams.



Motown Appoints 2
Execs: Chisa Deal Set

DETROIT—Phil Jones has
been appointed director of sales
for Motown Records, and Amos
Wilder has been named to the
newly-created post of manager,
production services. department,
it was  announced last week
by Barney Ales, executive vice-
president and general manager.

On another level, Motown ac-
quired exclusive rights to the
worldwide distribution of the
Chisa label, founded and owned
by Hugh Masckela and Stewart
Levine., Jones said that the
Chisa distributing dcal was a
major step in Motown’s pro-
gram to promote and merchan-
dise new sounds. The initial re-
leasc under the distribution
agreement will be a single,
“*Home on the Range” coupled
with “It’s a Family Thang,” by
Stu Gardner.

The Chisa operation in 1.o0s

Angeles includes, in addition to
Masckela and Levine, Wayne
Henderson, head of a&r, and
Jo Beth Smith, administrative
head.

Reporting to Phil Jones in
his new capacity will be the LP:
promotion department, the Rare

Earth label department, mer-
chandising department and in-
ternational department. These

previously reported 10 Ales be-
fore he was promoted to his
new position. Jones, who has
been with Motown seven ycars,
has been director of market-
ing. In his new post he reports
to Ales.

Wilder will be in charge of
scheduling and control of all
record, tape and cassette manu-
facturing as well as LP covers.
He will also head inventory con-
trol of product and packaging.
Wilder reports to Ales.

Decca Names 4 Distribs in
Extending Policy Switch

o Continued from page |

tric in Scattle; Music West in
San Francisco and Los Angeles;
Music Merchandisers and Trans-
continental Music in los An-
geles, Pic-A-Tune in San Fran-
cisco; Merco  Enterprises in
New York plus these key dis-
tributors: Arc in Dettoit; Stereo
South in Atlanta; Tayfor Elec-
tric in Chicago and Roberts in
St. Louis and Kansas City.
Drop-Shipping

One aspect of the multiple
distribution concept which con-
cerns some companies not in-
volved in the changing patterns
is the drop shipping of mer-
chandise out of a distributor’s
territory.

One exccutive hére who has
watched the practice begin dur-
ing the past few wecks, fcels
it will force the independent dis-
tributor out of business.

Manufacturers  have  been
shipping directly to their new
wholesale representatives, this
facilitates the movement of
product and gives the new dis-
tributor as much as a four-day
lead in getting merchandise to
his retail accounts.

ABC Record and Tape Sales
(which racks the Secars, Roebuck
chain) recently asked three com-
panies to drop ship directly to
the Los Angeles Sears ware-
house. All three companies
turned the suggestion down in
favor of working through their
local distributors.

At Mercury, the philosophy is
to phase out several of its Mer-
rec branches. The company has
given its product to 23 independ-
ent distributors, but is retaining
its own branches (for the pres-
ent) in Boston, Cleveland and
Dallas.

Several of the Mercury mul-
tiple representatives are those
signed up by RCA, such as
ABC Record and Tape and Fi-
delity in Seattle and Music West
in Los Angeles and San Fran-
cisco.

One theory offered by one
Coast executive for the multiple
distribution scramble is that top
echelon soothsayers believe their
companies nced massive repre-
sentation for the future in order
to adequately scil any of the
new electronic marvels being
prepared for the years to come
like VTR or EVR.

Dual Distribution Posing
Promotion Puzzler: Sachs

e Continued from page |

10 and who not 10 sell to and
to whom they shall and shall
not distribute records but they're
bound to make some enemies
along the way.

Like Cosmetic Trade

Sachs feels that dual distribu-
tion, if carried out fully, can
lecad to a marketing structure
built along the same lines as
the cosmetic industry, in which
the manufacturer does all the
advertising, promotion and mar-
keting and then sells to any
retailer or wholesaler who can
afford to buy his product, and,
all at the same price. Sachs ad-
mits that this is an extreme view
which may never come to pass,
but he is sure that more changes
are in the offing.

It's Sachs' opinion that the
move by some manufacturers
to obtain distribution through
Handelman,  Transcontinental
Investing, and other giant han-
dlers is not a cut and dried af-
fair. He pointed out that there
arc some manufacturers who
think that a local distributor in

4

a local market can do more to
exposc a particular line with a
local buyer than with a central
buyer located a thousand miles
away. Some claim there will
always be the advantage of the
personal rapport between the
man who does the actual buy-
ing and the local distributor.
Sachs doesn’t belicve that the
local buyer can be replaced by
some super structure or key ex-
ecutive sitting at a desk a
thousand miles away.

Sachs also mentioned that
working with the distributor
giants would create a problem
of putting a tot of receivables
into the hands of a few pcople.
“It's a conceivably dangerous
position,” he said.

Sachs noted that his newly
formed label is not in dual dis-
tribution because it is not to
“*Commonwealth United's best
interests  at this time.” He is
now working with independent
distributors, who, he said, “have
shown tangible and tremendous
faith in our venture” but he’s
continuing to keep his eye on
the shifting distribution patterns.

Shakeup at

Top Level of
ITCC Bared

NEW YORK — The Inter-
national Tape Cartridge Corp.,
one of the giants of the tape
industry, has had a major shake-
up of its executive staff, Bill-
board has learned. Earl Smaley,
chairman of the Board of Dex-
tra Corp.. the stockholding com-
bine which owns ITCC, has
taken over leadership from
James ). Elkins, the company's
former president. Elkins, a di-
rector of the Dextra Corp.. now
heads ITCC’s Special Projects
Board.

The company has also cre-
ated a new post of gencral man-
ager, and Gary Salter, son of
Abe Salter. who heads ITCC's
Canadian office, has been ap-
pointed to the new post as well
as being named vice president
of the organization.

CGC, Quality

License Deal

NEW YORK — CGC Rcc-
ords has signed a licensing deal
with Quality of Canada in ad-
dition to Festival Records in
Australia and New Zealand. Ne-
gotiations are in hand to es-

tablish a licensing agrecment
with  Gallo Records, South
Africa.

Included in the deal is the
new CGC soul label, Maxwell
Records, headed by Larry Max-
well. The first release on this
label is a Ben E. King single.

As part of the international
drive, CGC will be promoting,
on disk and tape, product by
the newly signed Julius LaRosa,
issues and reissues from Mitch
Ryder, the Bob Crewe Genera-
tion, Ben Bagley, Oliver and the
Toys, among others.

Festival USA
Mounts Full Line
Of LP Product

NEW YORK—Herb Abram-
son is preparing a full line of
album product, including rock,
soul, jazz and gospel, for re-
lcasc on his Festival Records
USA label. Already in the can
arc albums by Louisiana Red,
Deffie Terriec, Tommy Tucker,
Elvin Jones, among others.

Festival USA has 12-track
recording studios, A.L. Studios,
242 W 76 St. which is also
open to outside producers.

Abramson also is producing,
in association with Paul Levin-
son and Ed Fox, a new rock
group. Protozo, who have been
signed to Buddah. The group’s
management, production and
publishing is handled by a new
corporate entity, Water Sounds
Inc.,, owned by Abramson, Lev-
inson and Fox.

WALTZ WINNER
OF RIO SECTION

RIO DE JANEIRO — A
waltz (the only one out of 41
entries) won the Brazilian scc-
tion of the International Popu-
lar Music Festival here. Judges
picked *“Cantiga Por Luciana,”
by Edmundo Souto and Paulin-
ho Tapajos, to represent Bra-
zil, the host nation at the. festi-
val.
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Executive Tumtable

RACUSIN LAGINESTRA

YETNIKOFF

CALAMITA

Norman Racusin has been appointed president of RCA
Records and clected vice president of the National Broadcasting
Co. At the same time Rocco Laginestra was named executive
vice president of RCA Records. (Sce separate story.)

Walter Yetnikoff appointed to the newly created position
of cxecutive vice president, CBS International;
Frank Calamita named vice president, adminis-
tration and development CBS International, and
Sol Rabinowitz appointed vice president, music
publishing and a&r, CBS International. Yetnikoff
has been general attorney for the CBS Columbia
group for the past four ycars. He will work
closely with Harvey Schein, president CBS Intet-

RABINOWITZ national. Since joining CBS in 1962 Calamita
served as manager, promotion and merchandising, director, pro-
motion and merchandising and most recently executive assistant
to the president, CBS International. Rabinowitz has been pro-
ducer for Columbia, national promotion manager. Epic, director
of merchandising, Epic. In 1966 he was transferred to CBS
international as director, records acquisition and publishing
operations and was most recently director, music publishing and
popular a&r. Before joining CBS Rabinowitz was president,
Baton Records, for 10 years.

* * %

Eric Steinmetz named ecxecutive assistant, record opera-
tions, Viewlex Inc. He will be responsible for
the operational coordination of the leisure-time
music reproduction and allied services of View-
lex. Steinmetz was, for four years, director of
international sales with MGM Records, and also
vice president of international sales for Kapp
Records. . . . Jimmy Krondes appointed eastern
professional manager, Sunbury Music and Dun-
bar Music, music publishing subsidiary for RCA KRONDES
Records. He replaces Eddie Deane. For the past two and a half
years, Krondes has been associated with Bourne Music as free-
lance writer, producer and manager.

* * %k

S. Earl Tavares named general manager, Lemon Records
and Lemon Publishing Co., two divisions of Brookledge Corp.,
Hollywood, specializing in comedy records and gift items. . . .
Cassette manufacturer, Cable Machinery Corp., named Vincent
J. DePaul as national sales manager. He was formerly with
Radient Cassette Cartridge Corp. . . . Michael Eisenkraft named
account executive in Billboard’s sales department. He was for-
merly with United Business Publications as eastern advertising
manager on four monthly publications. Before that he was with
J. Walter Thompson, New York. . . . Sol Safian has joined
Creative Management Associates (CMA), in the concert depart-
ment, working on pop recording attractions. He®was formerly
with Associated Booking where he set up the firm’s first depart-
ment devoted to young record talent.

* Kk *

Bruce Hirschhom appointed to the professional department
of The Richmond Organization. He was recently with Screen
Gems—Columbia Music’s publishing interest. . . . | Jon Gordon
named West Coast public relations director, Bizarre Inc.—
Straight Records. He was recently with Tetragrammaton.

* Kk %

Pete Welding named director west a&r for Epic Records.
Welding has spent the last three years at UCLA
working for his Ph.D. He is a freelance writer
specializing in blues and jazz and has done free-
lance production for Vanguard, Liberty, Blue
Thumb, Prestige, Capitol and produced records
| by Charlie Musselwhite, Muddy Waters and the
Chicago Bluestars. . . . Barry Seidel appointed
a&r director for contemporary product, Mercury
Records. He was previously with Command/
Probe, working on national promotion. . . . John Doumanian
resigned his job as publicity and promotion director for Philips
and Mercury Records to take the same position with Rod
McKuen's Stanyan Records. Doumanian also worked in promo-
tion for Capitol Records. . . . Bob Montgomery appointed vice
president and general manager of Bobby Goldsboro’s Unicorn
Productions, serving as administrator and coordinator for both
Unicorn Productions and Goldsboro’s Viking label. Mont-
gomery was formerly a&r director for United Artists Reocards
in Nashville.

.

WELDING

* & *
Bruce Campbell, partner in Campbell, Silver Corp., has
resigned. . . . Don Bohanan, music sales manager for Muntz

Stereo-Pak, has resigned. Before working with Muntz he had
been with Philco-Ford's Hip Pocket Records. . . . Shelly Haims
has left Fantasy as its national asles manager after one and one-
half years. He was formerly general manager of Golden World

(Continued on page 98)
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Attention

Fifth Dimension,
Blood, Sweat &
Tears and

Three Dog Night:

Laura Nyro

has a new alhum
hut you'll have
to wuit your
turn this time.

Funny thing about songs Laura Nyro writes.
It used to be that a lot of other people made hits
of them before Laura herself. It was other groups
singing songs like "Stoned Soul Picnic,” “Sweet
Blindness,” "Wedding Bell Blues' and “And When |
Die" that have caused sales to boom on her Eli and
The Thirteenth Confession album.

But that's not going to happen anymore.
Because Laura Nyro is her own woman now. And
no one else but she will make a success of her
second Columbia album, New York Tendaberry.
It's all the brilliance of Eli...carried one step
further. And as if that's not enough, it already has
advance orders of over 100,000 copies.

Laura Nyro is like the quiet little pond that has
suddenly become the Atlantic Ocean. She's
making her own waves now...and anyone else
who wants to join in on the swim is just going
to have to walt.

Laura Nyro on (olumbia Records =

\ £

*4-track reel-to-reel tape  KCS 9737/HC 1122°/18 10 0610 /14 10 0610}
t8-track tape cartridge "
$4-track tape cartridge
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John Hammond Luncheon—
A 'Love-in" From Industry

NEW YORK — John Ham-
mond’s past caught up with him
at a luncheon tendered in his
honor by the New York Chap-
ter of NARAS at the Colon-
nades Room of the Essex Hotel
Sept. 30. In “live” tribute more
than 250 music and record busi-
ness friends and in film high-
lights of his long and dedicated
career, Hammond’s past un-
folded in a warm and joyous
manner and made the event a
virtual “love-in” for the hon-
ored guest.

Hammond’s career and con-
tribution to the music and rec-
ord business were placed into
focus through the expertly pro-
duced presentation titled, “John
Hammond—An Audiophile.” It
was a trip down memory lane
as it spanned Hammond’s record-
ing and “discovering” career be-
ginning with Fletcher Hender-
son and going on through the
years to his current berth as
director of talent acquisition at

Columbia Records. The film
showed him recording Bessie
Smith, Coleman Hawkins,

Benny Carter, Red Norvo, Billie
Holiday, Teddy Wilson, Benny
Goodman, Count Basie, Law-
rence Welk, Kay Kayser, Meade
Lux Lewis, Pete Johnson, Cab
Calloway, Lena Horne, Claude
Thornhill, Ray McKinley, Mil-
dred Bailey, Jimmy Rushing,
Aretha Franklin, Bob Dylan.
Don Ellis, Leonard Cohen and
Pete Sceger, among others.
The film supported the in-
troductory remarks made by
Nesuhi Ertegun, Atlantic vice
president. Ertegun said, “John
Hammond is the original profes-
sional skilled a&r man. He
taught us and showed us the
way. And he’s still teaching us,”
The film, which was profes-
sionally put together by George
Simon, John Burr, Frank Driggs,
Frank  Bruno and Buddy
Graham, closed with Pete Sce-
ger singing “Big Muddy” and

‘“To the Moon’
Pkg. Trip Filled
With Wonders

NEW YORK—The editors of
Time-Life and producer Mi-
chael Kapp offer a superb edu-
cational  package *“To the
Moon,” containing a 192-page
book of photos and text and a
six disk set. The production and
contents of the recording cover
in depth man’s historical quest
for the unknown. From the
Biblical translation of the origin
of the moon to Dr. Goddard’s
original attempt in 1926, to
what finally took place on July
20, 1969, the package will
serve collectors of history and
educational institutions as a vi-
tal and compelling tool.

Kapp's insight into the space
program stems from his friend-
ship and association with the
astronauts, bringing a personal
touch to the interviews and
ideas cxpressed. Voices heard
include those of the astronauts,
President Kennedy, President
Nixon and many others. A
quote from the producer sums
up the project: “To the yet un-
born generations of the world
who, in centuries 10 come, will
be able to listen and under-
stand that this extraordinary
achievement was accomplished
by ‘average men' like their
fathers.” The package is avail-
able through Time-Life and
through Doubleday Book Stores
at $24.95. DON OVENS

WWW.americanradiohistorv.com

By MIKE GROSS

as the house lights went on,
Seeger continued the song in
person. It was a smooth tran-
sition to the live salutes that
followed.

Goddard Lieberson, president
of CBS/Columbia Group, told
of his long association with
Hammond as recording men and
as “young radicals.” *“In those
days,” he said, “if you asked
‘Guess who's coming to dinner,’
it was usually John Hammond.”
Of his illustrious career as a
talent scout, Lieberson said, *He
discovered me in 1939.”

Count Basie, too, spoke of
Hammond’s ability to find and
develop talent and *“to bring
them to town.” Basie captured
the sentimental mood of the
occasion with a heartfelt “he’s
a helluva guy.”

Clive Davis, president of CBS
Records, who made the official
gift presentation, spoke of Ham-
mond’s perennial youth. Davis
said that Hammond was a prime
example of a recording man
who is making an important con-
tribution today and showing
that it is not age that matters
in this youth-oriented record
business but the enthusiasm and
energy which you bring to your
work.

The gift, a pinball machine
(BingoReno), was then unveiled
and brought a roar from the
audience and broadened Ham-
mond’s grin which had difficulty

MRS. JOHN HAMMOND chats with Benny Goodman at

luncheon honoring her husband.

containing itself throughout the
proceedings.

In addition to Ertegun, Lie-
berson, Basic and Davis, the
“friends of Hammond” scated
at the dais were: Ted Waller-
stein, former president of Co-
lumbia Records; Benny Good-
man; Irving Green; president of
Mercury Records; Ben Selvin,
veteran music and recording
man; Willard Alexander, long-
time band booker; and Father
O'Connor, former president of
the New York Chapter of
NARAS.

And, in addition to the
“friends of Hammond™ seated
in the room, were members of
his family: his wife, Esmee, and
his two sons, John and Jason.

Tickets for the luncheon were
priced at $20 cach, and half the
proceeds will be donated to one
of Hammond’s pet projects,
Symphony of the New World,
which employs 50 black sym-
phonic musicians.

Pre-luncheon music was sup-
plied by a combo featuring
George Wein, Rudy Braff, Gus
Johnson and Larry Ridley. Dick
Hyman came in for a few ad-
ditional riffs on the piano when
Wein vacated his stool.

The event, including the gro-
ceries, was under the direction
of Nesuhi Ertegun, who demon-
strated that he is as expert in
hotel kitchen as he is in_a re-
cording studio.

NARAS

JOHN HAMMOND, center; accepts congratulations fronr Count Basie
as Goddard Lieberson approves.

NARM Accepting Applicants
For Its 1970 Scholarships

BALA CYNWYD, Pa.—The
National Association of Record
Merchandisers (NARM) Schol-
arship Foundation is open for
applications for its 1970 NARM
scholarships. The $4,000 grants
are awarded 1o students entering
college in September 1970.

Scholarships are available to
children of employees of all
NARM member companies,
regular and associate, as well
as to employees of the com-
panies. There are 19 students
currently attending U.S. col-
leges through the three-year-old
program.

Awards are made on the basis
of academic achievement, Col-
lege Entrance Examination

Board scores, and evidence of
financial need. Winners will be
announced on March 23 at the
annual NARM convention in
Bal Harbour, Fla.

The Scholarship Foundation
and Capitol Records also are
funding the newly established
NARM/Capitol Records Schol-
arship, specially created for dis-
advantaged black youth, whose
parents are employed, or who
are themselves employed in the
music industry. Companies need
not be affiliated with NARM.

Recipients of all NARM
scholarships are selected by the
NARM Scholarship Committee,
under the guidance of William

(Continued on page 8)
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Townsend Bullish
On NARAS Growth

By ELIOT TIEGEL

LOS ANGELES — “We are
at a point now where we must
restructure ourselves and be-
come a national organization
with more paid employes and
greater communication linking
all our chapters.” This is the
viewpoint which Irv Townsend
holds as he steps into the presi-
dency of the.National Associa-
tion of Recording Arts and
Sciences.

With NARAS in its 12th year,
Townsend said the organization
is “big enough and important
é€nough to set up a steady, per-
manent operation.”

There are over 2,500 mein-
bers in its existing four chapters,
but Townsend foresces a spread-
ing out to cover all new record-
ing centers as they emerge.
There are recording centers in
San Francisco, Atlanta, Mem-
phis and Detroit which will sure-
ly become members of the
NARAS fold, Townsend feels.
‘l don't know whether these
cities will all have chapters in
the next year, but we will cer-
tainly expand our efforts in these
areas.”

The four-chapter formula (Los
Angeles, New York, Chicago,

Nashville) won’t work anymore,

the exécutive continues.

The growth of the music busi-
ness plus the growth of NARAS
necessitates that a restructuring
of the industry body be made,
Townsend feels. Townsend also
spoke of the hiring of a national
administrative head, under
whose aegis local chapter heads
would coordinate their efforts.
Townsend .pointed out that the
NARAS board has authorized
the hiring of a national admin-
istrative executive.

The record indusiry has the
built-in problem of being more
widely scattered throughout the
country than any of the other
entertainment industry acade-
mies. Hence the need is greater,

he feels, for closer coordination
and communication between all
like to have NARAS get in-
volved in such areas as scholar-
ships which local chapters have
handled.

He feels the organization is
at a meaningful point in its
history where it cannot call
upon people or offer pari-time
assistance anymore. NARAS’
television show is set for 1970,
but beyond that “we have to
make plans,” Townsend said.
“The show is one of our prime
sources of income.” Townsend's
bullish outlook portends a driv-
ing spirit at the helm of the or-
ganization.

(RO R ORI AR O A ARE R

BY ANY NAME
—CONFUSION

CHICAGO — The semantics
involved in describing the
changing record and tape dis-
tribution patterns are causing
confusion, according to John
Sippel, vice president, radio
promotion and artists exploita-
tion, Mercury Record Corp.
“We really are not involved in
multiple distribution,” he point-
ed out. “In some markets one
distributor will handle Mercury
Records, for example, and an-
other will handle a subsidiary
line, Blue Rock Records—but
in no market are two distribu-
tors handling the Meércury line
itself.”  Mercury recently an-

nounced the phasing out of its.

own Merrec bfinch distributors
in all but three markets.

TGRSO TN O

UA Music Group -Holds
Parley in U.K. Oct 6-8

LONDON — United Artists
Music Group holds its annual
international conference here
Monday (6) through Wednées-
day (8). The sessions will be
hosted by Michael Stuart, pres-
ident of UA Music Group, and
Murray Deutch, vice president
and general manager.

The meetings will cover all
aspects of the firm's internation-
al operations for the toming
year. Film company executives
will meet with ‘representatives
of UA Music Group to coordi-
nate music exploitatién cam-
paigns for new movies. Screen-
ings also are on the agenda.

Local activities and interna-
tgonal coordination will bee dis-
cussed. A complete review of
all new music product and
trends is planned as well as the
administration of local offices.

Stewart and Deutch will visit
many of the group’s facilities
after the conference with an eye
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BILLBOARD- BUYS ITALIAN
MUSIC PUBLICATION

NEW YORK—Billboard Publications Inc. has acquired the
ltalian music trade magazine Discografia Internatzionale, a fort-
nightly publication. Its management will be incorporated in the newly
established Billboard Gruppo s.r.l. Editoriale with offices at Piazzale
Loreto, 9, Milan (telephone 28.29-158), which also handles repre-
sentation of Billboard Publications’ magazines.

Manager of Billboard Gruppo Editoriale s.r.l. and publisher of
Discografia Internatzionale is Germano Ruscitto, who has been with
the company since 1965. DI’s editor is Danicle Prevignano Jonio,
former publisher of a jazz magazine, Jazzland. Advertising manager
is Georgio Brera, who held a similar position with the previous

management.

Billboard Publications also owns two music papers in England,
Record Mirror and Record Retailer.
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towards expansion. Others at-
tending the sessions will be Sid-
ney Shemel, Fred Reiter, John
Davies and Danny Crystal of
the US.; Noel Rogers, John
Spalding, Roger Welch and
Charles Berman of England,
Eddie Adamis, Leo Carrier and
Jean Nachbaur of France; Sieg-
fried Loch, Hellmut Gattinger,
Gaby Richt, Johann Michel,
Wolfgang Mewes and Dieter
Eberly of Germany; Tats Naga-
shima and Dave Jampel of
Japan; David Matalone and Dr.
G. Ricci of Italy: Stig Ander-
son of Sweden; and Wim Van
Vught of Holland.

James' ‘Hodes

In London on
Artist Talks

NEW YORK — Lennie
Hodes, general professional
Music, Inc., and 1ts affiliate

firms, is in London for discus-
sions concerning various masters
and artists that .are being pro-
duced in England by the two
Dick James owned record la-
bels, DJM and Page One. Bell
Records, which distributes the
DJM and Page One product in
the US,, is rolling with “Early
in the Morning™ by Vanity Fare.
Hodes recently completed
deals with Russ Regan at Uni
Records for two of the DIJM
artists, Elton John and Argosy,
to be released in the U.S. and
Canada on the Congress label.
Further agreements were
reached with Bob Thiele, head
of Flying Dutchman, for the
release in the U.S. and Canada
of Plastic Penny, Nite People
and Peter Carr, three artists pro-
duced in England through the
Dick James Organization.

Accepting Applicants
e Continued from page 6

G. Owen, secretary of the
University of Pennsylvania. The
NARM Board of Directors
gives final approval of winners.
Applications for scholarships
can be obtained by contacting
the NARM office, Trinon Bldg.
703, here.

Floyd Jenkins Dies

CLARKSDALE, Miss. —
Floyd D. Jenkins, 65, father of
country singer Conway Twitty,
died at Coahoma County Hos-
pital on Oct. 1. Jenkins operated
the Conway Twitty restaurant
and resort in Moon Lake, Miss.

www americanradiohistorv com

Tower Hﬁndles New Hand Label

LOS ANGELES — Tower
will distribute Hand Records in
the States, with overseas rep-
resentation through EMI af-
filiates. First act on the roster is
the Oxford Waichband, whose
debut single is “Diagnosis.” The
first album breaking act is

Space. Also signed to the new
label are the King Biscuit Blues
Band, Peter Antell and the Rain-
bow Grille.

Vice president John Linde
also has made a deal with In-
finity Productions for product
by Dogood'’s Life Mobile. Jack
Riley is’Hand’s president.
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Ahmad Jamal

presents

Ahmad Jamal Production Corp
AJP Records
Cross Records

Jamal Records
presents

Beverly Glenn

‘Coming Ag;n So Soon"

Carlos Malcolm

“Bustin Outta The Ghetto™ “Funky Junction” baw “Play It"

Tommy Rodgers

. “Pass The Word"" b ““I'll Tell It To fhe Wind"'
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Intl Study Unit Told: Copyright
Faces Technological Overkill

WASHINGTON — The num-
ber and variety of technological
devclopments in the use and
dissemination of copyrighted ma-
terial—from recording and sat-
ellite broadcasting to computer
and facsimile—have reached
such a crisis stage that repre-
sentatives from 26 countries met
here last week to try to work
out some international mecha-
nism to protect rights of authors,
and assure fair right of access
to their works.

THRe Librarian of Congress,
Dr. L. Quincy Mumford, gave
the welcoming address to the
International Copyright Joint
Study Group at the start of a
five-day session held at the State
Department here last week. He
reminded the delegates that the
technological developments that
have challenged the traditional

By MILDRED HALL

methods of copyright enforce-
ment have not changed “society’s
duty to protect, nurture and pre-
serve what independent artists
are capable of giving to the
world, and to insure that what
they produce is spread as widely
and freely as possible.”

Dr. Mumford expressed hope
that the first meeting of the joint
group “will mark a new begin-
ning in international copyright.”
Although the problems facing
developing countries were pri-
mary on the agenda, Dr. Mum-
ford warned that these were only
part of the broader problem
involving “the possibility of a
breakdown in the practical means
of copyright law enforcement.”
Traditional methods of copyright
enforcement are being swept
away in the phenomenal growth
of new communications media:
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“Individual licensing arrange-
mients based on the item-by-item
sale of copies cannot remain
much longer as the pivot on
which copyright enforcement
rests.”

Formed by Groups

The present international study
group was formed by the govern-
ing committees of the two major
copyright conventions—the Uni-
versal Copyright Convention and
the Berne Union. The United
States and more than 50 other
countries adhere to the UCC,
by which cach country gives
foreign works the same copy-
right protection as it gives its
own nationals. The U.S. is not
a member of the Berne Union,
which was founded in 1896 for
the protection of literary and
artistic works, and also com-
prises morc than 50 member
countries.

The U.S. Register of Copy-
rights, Abraham L. Kaminstein,
was given the title of Honorary
Chairman of the first session of
the study group, in recognition
of his years-long contributions
to international copyright.

The study group’s agenda will
give primary attention to three
subjects: 1. The establishment
of an international mechanism
to permit developing countries a
greater degree of access to copy-
righted works, while respecting
the rights of authors. 2. The
needs of both underdeveloped
and established nations in the
international copyright field, and
the effect of the various treaties
on how those needs are satisfied,
and 3. Problems arising from the
existence of two copyright con-
ventions of world-wide scope,
and ways of providing better
linkage between them.

Under the polite formality of
the language is the hard fact
that international copyright pro-
tection of authors' rights, and
the right of access to the torrents
of copyrighted material in the
arts, sciences and performances
(in countries where they are pro-
tected), is actually a hodgepodge.
There are bilateral arrangements
country to country, agreements
and treaties like the UCC, and
copyright conventions like the
Berne Union that go through
periodic revisions to establish
separate rights under the broad
umbrella of mutual protection.

Of greatest interest to the
record industry is the compara-
tively new right of the record-
ing artist and/or record company
to collect performance royalty
for commercial use in many
European countrics, England
and Canada. Internationally, this
right is part of the so-called
“neighboring rights” (neighbor-
ing on conventional author-pub-
lisher rights) that also include
broadcasts and individual per-
formances. The right of record-
ings to full copyright—including
performance royalty—in the U.S.
is now being considered by the
Senate Copyrights Subcommittee
working on the copyright law re-
vision.

The nearest the U.S. has ever
come to endorsing performing
rights for recordings came dur-
ing the 1961 Rome copyright
convention on neighboring rights.
The U.S. delegates considered
signing a treaty that would give
mutual signatories these rights—
but backed away, dubious about
domestic confirmation. Yet the
treaty would have meant pro-
tection for the U.S. recordings’
performance rights in countries
where these rights are protected
by law—but there would be no
U.S. responsibility to accord for-

(Continued on page 98)
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Market Quotations

As of Closing October 2, 1969
1969 Week's Vol. Week’s Week's Week's Net

NAME High Low in 100 High Low Close Change
Admirol 21% 14%A 498 7% 1% 17V 1V
Americon Auto. Vending 20% 1N 3 12 M 1N% - W
American Broadcosting 762 452 295 543, S1% 52V =2V
Ampex 47V 32Vy 686 45% 4% 45 - VYa
Automatic Radio 43 20 857 37 2% 35 ~-133
Automatic Retailer Assoc.  117V4 97V 500 113% 110%a 111% 2V
Avnet 36V NMN%h 739 12% 117% 12% - Y%
Capitol ind. 52V 29 151 46 43Vs 46 +
Chic. Musical Inst. 33% 23 168 27% 25% 25% -2V
CBS 59Va 42y 621 45% 42% 43 -3
Columbia Pic. 42 25 392 4% 32 32%a -1
Disney, Walt 99 69% 396 96Vs N 94Ys 2%
EMI 8% 5 661 6V 6 [ - W
General Electric 98V, 81 1293 86Ys 822 8% - %
Gulf & Western 50Va 19 1629 21V 19, 20% - Y%
Handleman 38V 26Vt 14 342 33 MAa + %
Harvey Group 25Va MY 17 13% 12% 13 Unchg.
Interstote United 35 M% 373 16% 14V 5% - Y
I 58Va 46%a 2681 54, 53% 54% + %
Kinney Services 9V 19 854 27V 26Va 27 - Y
Macke Co. 9% 14V 88 18% 1IV% 7Y - %
MCA 444 202 249 2% 20% % - %
MGM 44Yy 25 583 4% 32 BVe -%
Metromedio 53Y, 17%2 551 19% 17% 18% - 3%
IM 115a 94 1098 1M1Ya 107% 110% 1%
Motorola 149 1023 3N 143% 138%% 142%  +2Y
North Amer. Philllps 56% 35V 418 53% S1% 53 =-1%
Pickwick Int. s2t 32 48 45% 43% 4% 1Y%
RCA 48% 35y 1808 43% 40% Ny, + %
Servmat 49V:  27% 109 31%, 29V4 30 -1%
Superscope 54% 17 225 28% 26%a 28% + %
Tenno Corp. %t 15%t 430 2% 25% 28% t+ %
frans Amer. 8% 23 2757 25 23% 25 +1
Transcontinentol Invest. 27% 13% 1064 21% 19%  21% +2
Triangle 7% 17V 106 19% 17V 9% + %
20th Century-Fox 4y &% 777 21 19% 20% - %
Vendo 32% 16 93 18 17% 17V -13%
Viewlex 35Vy  22% 75 302 28% 28% -2
Wourlitzer 23y 4% 45 15% 14% 15 - %
Zenith 58 35% 1061 45V, 42% 44% 7%
tAdjusted

As of Closing October 2, 1969
Week's Week’s Week's
OVER THE COUNTER® Wish tow Close
ABKCO Ind. 7 é )
Audio Fidelity 3% 2% 3
Certron 25 23%% 25
Creative Management 12 NY 12Y%

Data Packaging Corp. % 19 /il

Fidelitone 5 4 4
GRT Corp. 6V 24 2%
Goody, Som, Inc. 26 2V 25V
ITCC 1M1y 10 10Va
Jubilee Ind. 14 13 13
Lear Jet 244 23V4  23%

Lin Broodcosting 1% 10% 10%

Magnasynic-Craig 17va V6% 17

Merco. Ent. 3 29 29
Mills Music 26 25 25
Monarch Electronic Ind. 7V 7Va TAZY

Music Makers, Inc. 12% 12 12%,

Notional Tape Dist. MY, 10 10%

Newell 44 41 41
NMC 23y, 20% 23%
Robins Ind. Corp. 7% Ve 7V
Schwortz Bros. 0% 10 10
Telepro Ind. 2% 2% 2V

Trons Natl. Communications 6% 5% 5%

+Qver-the-counter prices shown are “bid” (as opposed to “asked”). Neither the
bid nor the asked prices of unlisted securities represent actual transoctions.
Rother, they are o guide to the range within which these securities could have
been sold or bought at the time of compilotion.

The above quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc, member of the New York Stock Exchange and all principol stock
exchanges.

Stax/Volt Pact With Nix

NEW YORK — Stax/Volt
Records has concluded a pro-
duction agreement with Don
Nix of Deerwood Productions. step in the diversification of
Herb Kole, Stax/Volt’s director Stax product without losing any
of merchandising and marketing, of the “honest, down-home
has mapped an extensive dealer fecling audiences expect from

According to Al Bell, Stax/
Volt's executive vice president,
the production agreement is a

and consumer advertising cam- Stax.”
paign for the launching of
the debut albums of three new IO

artists produced by Nix; Moloch
(“Moloch”) and Sid Selvidge (*A
Portrait of Sid Selvidge™) on the
Enterprise label, and Paris Pilot
(“Paris Pilot”) on Hip Records.

Don Nix co-produced (with
Booker T. and the MGs’ bassist
Duck Dunn) the first Delaney
& Bonnie album, ‘“Home,”
which Stax has just released.

‘IVORY’ GOLD
FOR MANCINI

NEW YORK-—Henry Man-
cini's “A Warm Shade of Ivory”
on RCA has been certified a
$1 million seller by RIAA. It is
Mancini’s fifth gold album.
(e
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| 2635



The Lettermen
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| The Steve Miller Band
Don't Let Nobody Turn You Around
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ADVERTISEMENT

LEISURE
TIME
TIPS

by: Larry Finley

Lunched at the “21" the
other day with Enoch Light, the
president and driving force of
PROJECT 3 Records. Our talks
were reminiscent of this writer's
experiences with the late Tommy
Dorsey when the writer of this
column, Jimmy Dorsey and Tom-
my Dorsey were partners in the
Casino Gardens Ballroom in Santa
Monica, California, during the mid
40's.

There is a great similarity be-
tween Enoch Light and Tommy
Dorsey, both being what is termed
in the industry as meticulous per-
fectionists. The manner in which
Enoch records such great artists
as Tony Mottola, Bobby Hackett,
Pearl Bailey, as well as the famed
Enoch Light and Brass Menagerie,
are the reasons that Enoch
“laughs all the way to the bank"”
every day.

Sales on PROJECT 3 cassettes
and open-reel tapes at NAL are
truly astounding and each of the
PROJECT 3 cassettes are on the
best-selling list in the NAL Cata-
logue, especially “THE TONY
TOUCH” by Tony Mottola and the
New Enoch Light and the Brass
Menagerie, Volume 2. The success
of PROJECT 3 Records is proof
that there is and always will be
a market for “good music” on
records, cartridges and cassettes.

Last month NAL enjoyed the
biggest month in the history of
its business. An actual tabula-
tion shows that NAL distributors
received a 97% fill on their or-
ders, which in the writer's opinion
is an all-time record for the tape
cartridge industry.

Tape distributors and rack job-
bers are discovering that the
thirty-four important labels han-
dled by NAL on Super Stereo 8
cartridges, cassettes and open-
reel tapes, plus the extremely
fast shipping procedures and al-
most 100% fill on orders, are
some of the reasons why NAL is
fast becoming one of the most
important factors in the tape in-
dustry.

NAL has the most comprehen-
sive catalogue of both the regular
“Top Record Company” car-
tridges, cassettes and open-reel
tapes with suggested retail list
prices of $5.95, $6.95 and $7.95,
as well as the industry’s largest
catalogue of twin packs to retail
at a $6.95 suggested retail list
price. NAL is the only company
to combine these ingredients plus
a “budget” line of cartridges and
cassettes with a suggested retail
list price of $4.95 which includes
the top recording artists in the
COUNTRY SOUND and the CRE-
SCENDO catalogues.

If you are now in the distribu-
tion business, or would like to be
in the “overall” tape distribution
business, why not call North
American Leisure Corporation col-

NAL at 1776 Broadway, New York,
New York 10019.

lect at (212) 265-3340 or write |
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Hi Fi Show Accents Youth, High Prices

By ELIOT TIEGEL

LOS ANGELES — The In-
stitute of High Fidelity’s decibel
spectacular show was geared to
youth this year, but the price
tags on tape and phonograph
component equipment told an-
other story.

For the first time, the In-
stitute assembled a number of
rock oriented musicians to play
on a daily basis for the esti-
mated 30,000 persons the or-
ganization hoped would be at-
tracted to its hardware show
at the Ambassador Hotel Oct. |
through Sunday (5).

“Sounds of the Seventies”
was the show's theme, with Cap-
itol, Warner Bros. and MGM
all contributing talent to attract
the young audience which the
Institute now hopes to reach.

Performing evenings on the
front lawn of the hotel away
from the exhibitor bungalows
were Doug Kershaw, Levitt and
McClure, Dunn and McCashen,
Don Randi, Merryweather, Bo-
dine and KC Violation, a new
sextet performing as the house
band.

The group’s own individual

loudness intensities at times com-
peted with the sounds of the
equipment manufacturers. Of
the 54 exhibitors, only seven
displayed tape cartridge equip-
ment, with Ampex offering the
most impressive array of cas-
sette machinery.

The other exhibitors in the
cartridge field were Craig, Pan-
asonic, Hitachi, Telex, Scott and
Harman-Kardon. Reel players
dominated.

Cartridge equipment started
in the $55 range and worked
upward. And while this moder-

TapeTunesin Mass Media
To Capture the Consumer

LOS ANGELES — House-
wives will be able to find a new
advertising companion amid the
plethora of soap operas and
game shows of daytime TV:
tape players.

Teen-agers glued to their ra-
dios can hear the tape indus-
try’s message between blasts by
Steppenwolf, Blind Faith and
Blood, Sweat & Tears.

Businessmen, too, can dis-
cover what the tape industry
is all about, as they leaf through
pages of the Wall Street Jour-
nal, Barron's Time, Playboy,
Look and Esquire.

In short, the tape industry is
turning to TV, radio and well-
respected consumer publications
to reach the mass buyer. Tape
player manufacturers and rec-
ord companies are spending
large sums of money to convince
the American public that a tape
player and prerecorded music
is part of their future.

The biggest names in hard-
ware are turning to mass ex-
posure: Panasonic, North Amer-
ican Philips, RCA, Ampex,
Craig, Belair and Sony. The
biggest names in software also
are turning to mass exploita-
tion: Capitol Records, GRT
Corp., Columbia, Ampex, Lib-
erty, Muntz Sterco-Pak and
RCA. ‘

And the effort to educate and
propagandize the public on the
need to own a player is suc-
ceeding. Whether it be 8-track
or cassctte, pre-recorded tape
or blank tape, auto or home,
and portable units, the con-
sumer is buying.

RCA plans major network
TV exposure, national maga-
zines and newspaper ads to tune
the consumer into the com-
pany's line.

In one major market alone,
Chicago, RCA will use about
250,000 newspaper lines, about
300 TV spots and more than 100
radio spots to deliver its mes-
sage.

Slogans

The company is using slogans
to emphasize different product,
such as:

“Take Beethoven to Lunch,”
which introduces RCA's Mark
8 portable tape player (8-track),
"The Odd Couple” represents a
tape recorder and FM/AM ra-
dio; *“Save Goo-Goo and Da-
Da for Posterity” spells out the
complete tape recorder line, and
“Now Music to Your Eyes”
promotes the radio line.

Craig, 8-track and cassette
manufacturer, is using Playboy,

By BRUCE WEBER

Life, Sports Illustrated and Time
to win the consumer over.

For marketing muscle,
though, Craig used a full-color
insert page in the annual Na-
tional Football League's multi-
page spectacular in Life.

In addition to promoting its
line of hardware, the company
ads also report, “Play stereo
cassette albums” and “stereo
cassette albums last almost for-
ever.”

Belair Enterprises, producer
of 8-track and cassette sterco
portables, is utilizing network
TV to promote its products. Ed
Mason, president of Belair, is
using a portable 8-track unit
with AM/FM radio as a con-
test giveaway on both daytime
and evening network TV pro-
grams. The unit is showcased
via a photo, followed by a 10-
second blurb about Belair's
other units.

Initially, the company experi-
mented with TV giveaway pro-
grams as a three-month pro-
motion. However, a favorable
response at the retail-distributor
level has extended the promo-
tion. Players are given away on
“Let's Make a Deal,” “Dream
House,” “Eye Guess,” “Dating
Game,” “Hollywood Squares”
and Art Linkletter's “House
Party.” Mason also is beginning
an advertising campaign in Play-
boy.

Ampex will advertise both its
tapes and hardware on radio,
TV and national publications,
including $2 million to support
its tape library.

A series of 30-second radio
spots will feature the compa-
ny's tapes on both AM and
FM radio outlets, with concen-
tration on 8-track cartridges and
cassettes. An ad in Playboy of-
fers 5,000 tape selections from
more than 65 different recording
labels in pop, rock, folk, jazz,
soul, classical and spoken word

on 4-track, 8-track, reel, cas-
sette and micro-cassette.

Sony, Car Tapes, Rheem
Roberts and JVC America, a
subsidiary of Victor Co. of
Japan, all are using Playboy to
push its line. Sony is emphasiz-
ing its 124-CS series of cas-
sette units, while Car Tapes of
Chicago puts forward its 8-track
models.

TV Programs

Capitol's cassette push also in-
volves promotional exposure on
various TV programs, including
“Let's Make a Deal,” *“Dating
Game,”™ “Newlywed Game™ and
also uses TV to promote its
tape line, and has purchased air
play in both California and
Houston to promote its two re-
tail tape outlets.

Muntz  Stereo-Pak  makes
good use of top 40 radio to in-
troduce teen-agers to d4-track
tapes and 4-track and 4-and-8
compatible players. It also uses
KNX, all-news; KMPC, easy
listening, and KLAC, top 40, to
promote 4-track music.

North  American  Philips,
which started the cassette move-
ment, is telling its story in the
Wall Street Journal and Bar-
ron’s. Its pitch: “How giving
away one bright idea (cassette)
helped North American Philips
create a $200 million industry.”

Panasonic is the most aggres-
sive user of radio, TV and con-
sumer publications. It plans to
bombard the consumer with 95
ads in 35 different magazines in
nine weeks, including Life,
Reader’s Digest, Playboy, News-
week, TV Guide, Time and
Sports Illustrated.

The company will use spots
on Walter Cronkite’s Weekday
News and Roger Mudd’s Week-
end News, both on CBS, to
blanket the U.S. A series of
commercials on CBS and NBC
will be seen on American and
National Football League
games.

ate priced equipment looked ap-
pealing to youngsters, the major
excitement at the show was the
West Coast debut of expensive
4-channel stereo sound, with
Telex and Scott showing new
quadraphonic equipment.

Telex played a Columbia Rec-
ords 4-track sterco demonstra-
tion reel tape through its new
$550 deck, with Scott debuting
its quadrant amplifiecr model 499
($600) and playing a Vanguard
sampler reel tape through its
own speakers.

At both companies, execu-
tives felt the creation of 4-track
stereo (with its four speakers
and two dual amplifiers) would
create new excitement for the
high fidelity industry. Neither
Russ Molloy, Telex's consumer
products national sales manager,
nor Byran Roscoe, a Scott en-
gineer, felt that quadraphonic
sound would affect the growth
of the cartridge market. Both
executives felt this newest de-
velopment was pgeared for a
market totally different than that
which is now getting on the 8-
track or cassette bandwagon.

In fact, both executives said
their companies were thinking
of adapting the 4-track stereo
concept with 4 speakers to the
cartridge configuration. “A 4-
channel cartridge would be the
next logical thing to a reel to
reel tape,” Roscoe said.

The debut here of quadra-
phonic or quadrant or quad-
sonic sound (as different com-
panies called it) was not an item
within the pocketbooks of the
youngsters which those rock
bands were designed to attract.

Some of the exhibitors ad-
mitted being surprised by the
presence of musicians. But they
all acknowledged that young
people represent a major new
market for components. “Kids
influence their parents,” one ex-
hibitor said. “And the college
kids take the components to
school with them,” said another.

Combinations

There were several combina-
tion components marrying cas-
settes to other sound modes. Cas-
sette was the favorite cartridge
configuration offered. Ampex
displayed 15 of its cassette mod-
els, many with a record feature,
and its new Micro 42 car unit
with record/ playback features
and a front insert system.

There was also the: Micro
95 with stacking and record fea-
tures ($269.95); the Micro 86
record/player ($189.95); the
Micro 88 record / player
($179.95); the Micro S playback
deck ($54.95); the Micro 50
playback/record deck ($119.95);
the Micro 52 playback/record
deck ($149.95); the Micro 14
AC/DC recorder ($74.95); the
Micro 32 record/playback
AM/FM radio ($129.95); the

(Continued on page 18)

Muntz Out as Cap’s Licensee

LOS ANGELES — Capitol
has not renewed its duplicating
license with Muntz Sterco-Pak
for 4-track. Muntz has handled
the Capitol line since March
1967, when the two partics
signed a three-year contract.

Capitol initially entered the
cartridge business by duplicating
its own 8-track and then mov-
ing into the 4-track configura-
tion. Product by the Beatles and
Beach Boys had been among
the most widely bootlegged acts

WWW.americanradiohistorv.com

in 4-track, Earl Muntz had in-
dicated before receiving the line.

Capitol plans signing with an-
other licensee who will handle
both 4-track and reel-to-reel
tapes. The company’s decision
for dropping Muntz was that it
wanted to handle 4 and reel
operation, a Capitol executive
said. Capitol itself has been
handling its own reel tapes,
using custom duplicators in the
past.

Muntz has a sell off period
in which to clean out his Capitol
product. Muntz has filed suit in
Superior Court against Fire-
man’s Fund Insurance Co.,
charging breach of contract and
negligence. (Billboard, Sept, 9,
1969). The company seeks to
recover funds on its insurance
policy covering a fire in May
1968 which caused property
damage at the headquarters
plant of $605,000.
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Now, instant release on 8-track cartridge
and cassette simultaneously with albums

from Capitol. Releasing you from the ten-

sion of waiting. Watching potential tape
sales walk away.
Offering the buying public the music they

3 ways.

2

want in the form they want it. When they
want it. Synthesizing, strengthening all
promotion and advertising. Stronger im-
pact. Broader exposure. All from Capitol,
the leader in tape.

These, and more 3-way releases to come

WWW.americanradiohistorv.com

Capitol relieves nervous tension

3

OnRecord On8-rack On Cassette

including: Glen Campbell, Lou Rawls, The
Lettermen, Merle Haggard, Peggy Lee,
Nat King Cole, Jackie Gleason,The Beach
Boys, Nancy Wilson, The Sons, Sandler
and Young, Ernie Ford, Bettye Swann
and Quicksilver Messenger Service.

Capitol &
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Tape Happenings

Schroeder Sales Co. will repre-
sent TEAC Corp. of America in
Indiana and Kentucky. . . . Alba
House Communications of Can-
ficld, Ohio, is introducing an audio
theology digest in cassette and
reel. The digest consists of two
25-minute presentations on theol-
ogy. . . . Waters Conley Co., a
subsidiary of Telex Corp., is intro-
ducing a stereco phonograph with
AM-FM/FM and an 8-track play-
er system with speakers (Model
B7224) at $259.95.

GRT will duplicate product for
Mobile Fidelity Records world-
wide in all tape configurations. . ..
TEAC, manufacturer of tape
decks, is introducing a fully auto-
mated reverse-repeat cassette auto
stereo for 197. A fixed drive
mechanism c¢nables the unit to
play in a vertical position. . . .
Allied Radio is opening a retail
store ncar Fort Worth in October.
The outlet will inventory tape re-
corders, high fidelity components,
radios and TV sets. . . . Panasonic
has opened a distribution center
in Farmington, Mich. The 22,750-
square-foot facility will handle dis-
tribution in Michigan, Ohio and
Indiana.

Toshiba is introducing two cas-
sette units as part of its domestic
audio product line. A cassette re-
corder (Model KT-210) is de-
signed for the teen-age market,
while a cassette deck (Mode!
(KT-430) will retail at $82. . . .
Lafayette Radio’s 1970 product
catalog includes three stereo cas-
sette units: a deck sans micro-
phones and speakers at $89.95; a
stereo deck with microphones and
speakers at $179.95 (less speakers
at $149.95), and a stereo cassctte
recorder/player with AM/FM ra-
dio with matching spcakers at
$319.95 (less speakers at $279.95).

.. . Certron is leasing a facility in
Orange County, Calif. to house
additional duplicating and plastics
moulding equipment. The 32,000-
square-foot plant, the company's
seventh facility, brings the Certron
complex in Anaheim to 143,000
square feet.
. . . Gary Plastic Packaging Corp.,
Long Island City, is developing a
4x12 transparent plastic box for
8-track cartridges and cassettes.
The firm has several designs on
the drawing board for a rigid plas-
tic package, said Edward A. Wag-
schal. It’s the company’s initial
venture in the tape industry.
Ampex has named two new dis-
tributors in New York State. Dis-
ceries Co., Buffalo, and Salina
Audio Visual Co., Syracuse, will
handle cassette, reel, speakers and
high fidelity accessories. . . . Au-
dio Dynamics Corp., New Milford,
Conn,, is introducing a new stereo
cartridge (Model 26) at $80. . . .
Crown-Industrial is offering a
portable cassette recorder (Model
CTR-8750) at $69.95.

e i

CAP, COL, RCA
GAIN DECREE
VS COPYING

MISSOURI — Capitol, Co-
lumbia and RCA have been
awarded a consent decree in
the St. Louis Circuit Court pro-
hibiting several firms from il-
legally copying its tape product.

Judge Nangle has enjoined
Robert Schultz of National Re-
cording Co. and Byrle Northup,
president and director of Cus-
tom Music Corp., from adver-
tising, manufacturing and sell-
ing illegally duplicated product.

The court found that Custom
Music Corp.,, a major mid-
west retailer with 20 stores in
three states, sold unlicensed
tapes but without knowledge
that the recordings were unli-
censed. The company consented
to halt selling any illegally du-
plicated tapes.

AR

Ampex Plans Invasion
Of England and Europe

LONDON — Ampex, tape
and equipment manufacturer, is
joining the battle for the cas-
sette/cartridge market in En-
gland and Europe. Plans were
unveiled by the U.S. company
this week for a vast new inter-
national setup to be based here,
to market both configurations
for distribution and to be ex-
panded to every major Euro-
pean country.

Although product will be du-
plicated at the company’s plant
at Nivelles, Belgium, which has
been enlarged to handle prere-
corded taped music, the opera-
tion will be run from Ampex’s
new offices in Soho Square
under the direction of tape mar-
keting manager, Gerry Hall.

Prices of the new tapes are
expected to be $5.70 for pop

(Continued on page 19)

Hi Fi Show Accents
Youth, High Prices

e Continued from page 16

Micro 24 playback/recorder
($89.95); the Micro 7 mini-por-
table player/recorder ($89.95);
the Musicmate Micro 1 por-
table player ($24.95); the Micro
87R record/playback - AM/FM
radio with speakers ($259.95);
the Micro 90 playback deck
($129.95), and the Micro 30
player/recorder-AM/FM radio
($109.95).

Of the 44 new tape machines
in Craig's line, 29 were in the
cartridge mode, with 12 eight-
track. On display was the cas-
sette  stacking model 2805
($289.95) plus the new car cas-
sette mode!l 3501 ($94.95). Rod
Rosever, a Craig salesman, said
the company had six car units
of which two are 8-track with
FM multiplex radio. There is
only one 4-track left in Craig’s
line because the company feels
there is a market in.certain parts
of the country.

Scott’s cassette representation
involved the model 3600 re-
corder/player with FM radio
($399.95); model 2660 player
with AM-FM radio ($399.95)
and the model 3610 with AM/
FM radio ($429.95). Scott’s com-
bination machines are called
“casseivers.”

Panasonic, one of four Japa-
nese companies exhibiting, of-
fered one cassette deck, the
RS256US  ($89.95); Hitachi
(marking its first time in the
show), unveiled its TRQ 242
cassette deck ($99.95) and its

TPQ 114 8-track deck ($69.95).

Harman-Kardon had two cas-
sette models on view: the CAD4
deck ($159.50) and the SC252B
FM phonograph  combina-
tion ($469.50).

Telex displayed its model
811-R 8-track recorder/player
alongside its quadraphonic reel
tape deck, which reccived the
most attention.

Telex’s Molloy indicated that
Columbia Records had been
recording in 4-track stereo for
several months, but did not know
whether the company planned
releasing any product immediate-
ly in that mode the way Van-
guard plans to relcase a sampler
album.

Acoustic Research speakers,
situated in the same building
with Scott, was playing the same
Vanguard 4-track stereo sam-
pler tape.

For the first time here, the
Institute ran sound seminars dur-
ing the daytime hours for busi-
nessmen and the public alike. A
study of reel and cartridge ma-
chines featured discussions by
James Lantz, an Ampex execu-
tive and Russ Molloy of Telex.

In opening the show at a
press luncheon, John Koss, IHF
president, noted that the 75
manufacturers who comprise the
high fidelity component indus-
try achieve a sales volume of
about $300 million. But with the
emphasis on youth and a more
affluent society being able 10
generate greater buying power,
that figure could reach $600
million by 1974.

STOP STEREO THEFT

The new stereo lock mount:

STEREO LOCK MOUNT

CAR-HOME-BOAT-DUNE BUGGY

Prevents the theft of car stereos

Makes any car stereo portable
Takes just minutes to install

Beautifully skin packed for easy storage

and display

Increases sales and profits

Recommended by Insurance Companies

By Kustom Kreations
18

PORTABLE

By removing your stereo when your car is un-
protected you insure safety from theft. Addi-

| HERBERT KRAUSS CO.

| 4565 Sherman Oaks Avenue
: Sherman Oaks, California 91403

tional male mounts make it possible to play any {

car stereo in either home, boat or other car,
with no screws or wires to disconnect. The lock
mounts are universal, adjustable and adapt to
any car stereo, radio or CB unit. Positive or
negative ground — 6 to 12 volts. Fully war-

ranted against factory defects.

See the new stereo lock mount at the A.P.A.A.
Show, International Amphitheater in Chicago,

November 3, 4, 5.

WWW.americanradiohistorv.com
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Disney Going Slow
On Kiddie Product

LOS ANGELES—Disney has
established a “move slowly” at-
titude for its children's car-
tridge line. With 12 titles in re-
lease in 8-track and cassette,
the company will not release
any new product until it gets
a feel on the kiddie market,
said Jimmy Johnson, president
of Disneyland Records.

If the first release of the
Storyteller merchandise moves
well, Disney will release from
six to eight additional titles next
spring.

Johnson said, it all depends
on the player situation. Once
there is an upsurge in inexpen-
sive rugged cassette players, the
market for children's tape will
develop. The cassette player is

much easier for a child to work
than a phonograph.”

This fall, Disney will test its
children's product in Canada,
the first foreign market to re-
ceive its kiddie tapes.

While Disney relcases its
Storyteller albums with four
color artwork books which co-
incide with the narration on the
record, the tapes of this material
do not have this feature. “The
combination of art and music
has always been one of our
strong points,” Johnson said.
“But to put a book in the car-
tridge case would require com-
ing up with an oddball package.
There's enough confusion al-
ready, so we decided to stay
with the standard package.”

30 Titles to Mark
Yanguard Takeover

NEW YORK — Vanguard’s
initial cassette release since tak-
ing over its own tape merchan-
dising, packaging and market-
ing will be 50 titles due out
Oct. 15.

Of the 50 titles, all but six
or seven will be catalog mate-
rial. Beginning Nov. I, Van-
guard will move into a simulta-
neous tape-LP release schedule
for both 8-track and cassette.

Cassette Corp. of America will
duplicate Vanguard’s cassettes,
with Columbia handling 8-track
duplication. . Ampex continues
with the reel-to-recl line, and
Muntz Stereo-Pak duplicates 4-
track.

Vanguard's pricing structure
will remain steady with the in-
dustry, said Herb Corsack, Van-
guard’s director of sales and
distribution. Cassette tapes will
sell at $5.95, with 8-track tapes
at $6.95. Double-packages, twin-

paks or specialty packages will
be priced higher.

The label's only twin-pak is
“Any Day Now” by Joan Baez.
It will sell at $9.95 in 8-track,
with the title split into two
cassettes at $5.95 each.

Vanguard’s marketing promo-
tion approach to tape is to “dual
merchandise” it with album
product, said Corsack. “The dual
promotion concept allows Van-
guard’s LP and tape product
10 receive proper consumer mer-
chandising emphasis at the dis-
tributor, rack jobber and retail
levels,” he said.

Cassettes will be shipped in
the Norelco box, while 8-track
cartridges will continue to be
packaged in the conventional
slip-case.

“We're not ready to jump into
the 4x12 or 3x12 long boxes,
yet,” said Corsack. “We'll wait
until the industry settles on one
packaging concept.”

Cap Offers Wide Choice in
Packaging and Long Boxes

. LOS ANGELES — Capitol
1s releasing 8-track and cassette
tapes in regular packaging and
in 4x12 long boxes.

Distributors and rack mer-
chandisers will have a choice
in ordering product in slip-cases
(8-track) and the Norelco box
(cassette) or in 4x12 packaging
with “four-color graphics.

(RIS

8-TRACKS 30%
WB ‘HITS’ SALES

LOS ANGELES—Eight-track
sales amounted to 30 percent of
Warner Bros. Records sales vol-
ume on its just completed great-
est hits campaign. WB reports
volume exceeding $3 million for
the 13 best of titles.

Jimi Hendrix's “Smash Hits”
was the top title, according to
Joel Friedman, marketing vice-
president. The program began
in mid-June and ran through
four regional sales meetings the
label held during August. Art-
ists covered in the program
included Frank Sinatra, Pet
Clark, the Association, Everly
Brothers, Trini Lpez, Sammy
Davis Jr.,, Don Ho, lke & Tina
Turner, Rod McKuen, the Kinks
and Dean Martin.

SR RO

Merchandise shipped in long
boxes will be individually
wrapped to satisfy racks and
distributors who may decide to
break open the 4x12 package
and display the tapes separately,
said Dan Davis, Capitol a&r tape
coordinator,

Initial package to receive the
dual packaging concept is Glen
Campbell's “Live” LP. Capitol
plans to continue its dual pack-
aging approach on two upcom-
ing releases, a Beatle title, “Ab-
bey Road,” and a nine-title
“Greatest” series to be issued
Oct. 20.

The “Greatest” tapes involve
Roy Clark, Sandler & Young,
Nat Cole, Frank Sinatra, Glen
Gray, Peggy Lee, Dean Martin,
Gene Vincent and Bobbie Gen-
try.

Ampex Plans Invasion

o Continued from page 18

with the U.K. price structure
recently announced.

Initially, Ampex will distrib-
ute conventional 8-track prod-
uct but eventually it will intro-
duce 4-track and open reel car-
tridges. First releases are ex-
pected to be on the market be-
fore Christmas.
and $5.94 for classics, in line
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First Impressions Last

...... when fidelity and performance are always dependable.
We duplicate the finest cassettes, 8-track and reel-to-reel tapes
in the industry. We are second to none. The reason? Simple.
Whether your order calls for one hundred or one million, you
can expect each unit to be the same. Perfect.

Perfection is our only guide line.

()

CASSETTE-CARTRIDGE CORPORATION

65 PROSPECT ST., STAMFORD, CONN. 06902 . TEL. 203/324-4811
NEW YORK PLANT—220 E. 23RD S-T.. NEW YORK, N.Y. 10010 ¢ 212/689-8861
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Cassettes are happening. Angel, in the forefront, brings you the largest of clas- \‘(’)(
sical releases in this extensive new fall library. Mobility in the use of cassettes , e
offers you a new market. These finest of performances offer you more customers. Q},
Pre-sold in a consumer campaign including ads in Saturday Review, Hi-Fi, D ey —"
Stereo Review and American Record Guide. Another encore performance from ' Angel
Angel. Bravo! | '
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A MONTH

each with an
unconditional lifetime
guarantee

Audio Magnetics Corporation is
the leading manufacturer of
quality Compact Cassettes
Made to the U.S. Philips specs.
Nothing left out. And still com-
petitively priced.
S\

11

AUDIO
AA MAGNETICS

CORPORATION

14600 South Broadway + P.O. Box 140
Gardena, Calif. 90247 - (213) 321-6841

New Tape CARtridge Releases

RCA VICTOR

LIBERTY

Chart
LYNN ANDERSON—At Home With Lynn; (8)
PBCH 1008

RCA Victrola

TCHAIKOVSKY: PIANO CONCERTO NO, 1-
Chicago Symphony Orch, (Reiner) Emll
Gilels, pianist; (8) v8S 1001

BEETHOVEN: SYMPHONY NO, 5/SHUBERT:
SYMPHONY NO. B—Boston Symphony Orch,
{Munch); (8) VBS 1005

BEETHOVEN: SONATA OP, 57, OP. 26—
Sviatoslav Richter; (8) V8BS 1006

STRAUSS: ALSO SPRACH ZARATHUSTRA—
Chicago Symphony Orch, (Reiner); (8)
VBS 1007

FRITZ WUNDERLICH Operatic Recital; (8) V8BS
1008

DVORAK: SYMPHONY NO. 9/SCHUMENN:
MANFRED OVERTURE — NBC Symphony
Orch. (Toscanini); (8) V8BS 1009

RIMSKY—KORSAKOFF: SCHEMERAZADE—Mor-
ton Gould; (8) v8S 1010

FRANCK: SYMPHONY IN D MINOR—Boston
Symphony Orch, (Monch); (8) V8S 1011

TCHAIKOVSKY: 1812 OVERTURE/LISIT;
MEPHISTO  WALTZ/DEBUSSY: IBERIA—
Chicago Symphony Orch. (Reiner); (8) VBS

1012
THE NEW MUSIC—Rome Symphony Orch.
(Madera); (8) v8S 1013

LA
RCA Red Seal
MOZART: SYMPHONIES NO. 36-Boston
Symphony Orch, (Leinsdorf); (8) R8S 1134
ARTHUR FIEDLER & THE BOSTON POPS
Play the Beatles; ‘a) R8BS 1135
SCHUBERT: SONATA IN B.FLAT OP. POSTH—
Artur Rubinstein; (8) R8S 1001.

when answering.ads . . .

Say You Saw It in
Billboard

ALA ENTERPRISES

Laff

SKILLET & LEROY—2 or 3 Times a Day; (8)
8016
LEROY DANIELS--Sex Mouth; (8) 8015

THE QUALITY TWINS

(INSIST ON THE BEST!

FOR TAPE CARTRIDGES
#85TC

Holds 24 Tapes ,

Available in 4 colors
BLACK ALLIGATOR
BROWN BLUE

WHITE

Cassette Accessorics write:

I

46.23 CRANE STREET

.. s

FOR CASSETTES
#86TC
Holds 30 Cassettes
Available in
BLACK and BROWN

ALLIGATOR

Here are the only truly De Luxe Tape Cases built to last.
Completely covered with top grade vinyl (not a coated paper)
these cases can best withstand scratches and nicks from
constant wear. Made of solid wood construction, brass hard-
ware, the cases have red flocked interiors with individual
compartments equipped with lock and key.

For full information on all Recoton Tape Cartridge and

recofon ..c...o.

LONG ISLAND CITY, N. Y, 11101

QUALITY PRINTED

CASSETTE LABELS

‘l

CUSTOM LABEL AND TAG CORP.
112 SO. WASHINGTON AVE., BERGENFIELD, N. J. 07621

TELEPHONE

201-384-8500

22

Liberty

JACKIE DeSHANNON--Put a Little Llove in
Your Heart, (B) 9000, (4) F 9000, (C)
C 1000

ROPER

Roper

THE DANCING BRASS—Music for the Young
at MHeart; (8) RSTC 1031

THE DANCING STRINGS & BRASS—Lovers
Hideaway; (8) RSTC 1030

THE DANCING STRINGS & THE LATIN ALL
STARS—Latin Gold; (8) RSTC 1028

THE DANCING STRINGS & THE LATIN ALL
STARS—Accent on Love; (8) RSTC 1025

THE DANCING STRINGS—Champagne & You;
(8) RSTC 1024

THE ROPER DANCE ORCH.—Hawalian Magics
&8) RSTC 1019

THE DANCING STRINGS & THE LATIN ALL
STARS—Oancing in Love; (8) RSTC 1010

THE LATIN ALL STARS—Cha Cha Cha; (8)
RSTC 1009

THE DANCING STRINGS & BRASS—Strings &
Brass on the Rocksy (8) RSTC 1036

UNITED ARTISTS

United Artists
THE ELECTRIC INDIAN—Keem-0-Sabe; (8)
U 8169, (4) U 4169, (C) K 0169

ITCC

Audio Fidelity

FERNANDO SIRVENT X EL QUINTETO BASCO
-Songs of Spaing (8) L16-5951

BARBARA Mc¢NAIR-—-More Today Than Yester-
day; (8) L16-6222

TONY MARTIN=Tony Martin at the Plaza;
&B) 116-6223

BRASS & PERCUSSION-—Beatle Hits; (8) L16-
7045

Buddah

VAN TREVOR -Funny
Feelings; (8) L1-2800

LYNDA K, LANCE—A Woman’s Side of Love;
(8) L1-2801

ISLEY BROTHERS -The Brothers: Isley; (8)
11.3002, (Cassette) C1.3002, (Reel) RI-

3002

PRIVILEGE —Privilege; (8) L1-3003

EDWIN HAWKINS SINGERS, ISLEY BROTHERS,
STAIRSTEPS, THE BROOKLYN BRIDGE, &
OTHERS -Live at Yankee Stadium; (8
11.3004D8, (Cassette} C1-3004DB, (Reel
R1-3004D8

BABY CORTEZ—The Isley Brothers Way; (8)
L1-3005, (Cassette) C1-3005

VIC DAMONE—Don’t Let Me Go; (8) L1.4501,
(Cassette) C1-4501

MELANIE—Melanle; (8) L1-5041, (Cassette)
C1-5041

JHE BROOKLYN BRIDGE—The Second Brook-
Iyn 2Brldqe; (8) L1-5042, (Cassette) C1

504

1910 FRUITGUM (O0.-—-Hard Ride; (8) L1-5043,
{Cassette) (1-5043

CONFRONTATION AT HARVARD; (Cassette)
C1-50440D8

SOUND OF GENESIS--Journey to the Moon;
(8) L1-5045, (Cassette) C1-5045

THE MOTHERLODE--When | Die; (8) L1-5046,
(Cassette) C1-5046

EDWIN HAWKINS & THE HEBREW BOYS-
Edwin Hawkins & the Hebrew Boys; (8)
L1.5047, (Cassette) L1.5047

JOAN RIVERS--The Next to Last Joan Rivers
Album; (8) L1.5048, (Cassette) C1-5048

KOLE & PARUM--Kole & Parum; (8) L1-5049

BARRY GOLDBERG-—Street Man; (8) L1-5051,
{Cassette) C1-5051

LOU CHRISTIE—I’'m Gonna Make You Mine;
{8) L1.5052, (Cassette) C1-5052

THE DELLS-.Oh What a Night/Stay In My
Corner; (8) L1-5053, (Cassette) C1-5053

LITTLE RICHARD--Little Richard; (8) L)
7501, (Cassette) C1-7501

BILLY PRESTON-—Billy Preston; (8) L1-7502,
{Cassette) C1.7502

TERRY STAFFORD, JIMMY CLANTON &
OTHERS—The Rock & Roll Stars; (8) LI-
7503, (Cassette) C1.7503

GLADYS KNIGHT & THE PIPS, JERRY BUT-
LER, MAXINE BROWN & OTHERS-First
Gen;;;'lon Soul; (B8) L1-7504, (Cassette)

7504

MEMPHIS SLIM--Mother Earth; (8) L1-7505
(Cassette) C1-7505

JOHN LEE HOOKER-Big Band Blues, (8)
L1.7506. {Cassette) C1.7506

BETTY EVERETT & JERRY BUTLER--Together;
(ia) L1-7507, (Cassette} C1-7507

THE STAPLE SINGERS—Will the Circle Be
Unbroken; (8) L1.7508, (Cassette) C1.7508

SPANIELS, MOONGLOWS DELLS & OTHERS
The Great Groupsy (8) L1-7509, (Cas-
sette) €1.7509

JUNIOR WELLS, EARL HOOKER & OTHERS
Electric  Blues/Chicago Style; (8) L)
7511, (Cassette) C1-7511

JOE SIMON—Joe Simon; (8) L1-7512, (Cas-
sette) C1.7512

THE SOUND FOUNDATION--The Sound Foun-
dation; (8) L1-9001¥

THE EDWIN HAWKINS SINGERS -He's »
Friend of Mine; (8) L1-10002, (Cassette)
€1-10002

Familiar  Forgotten

International Artists
DAVE ALLEN—Color Blind; (8) L62-11

Jad

JOMNNY NASH-—Prince of Peace; (8) L10-
1001

Kap

CAL SMITH—It Takes Me All Night Long;
(8) L52:3608

WWwW.americanradiohistorv.com

MEL TILLIS—OId Faithful; (8) L 52-3609

ORIGINAL SOUNDTRACK--The Loves of Isa-
dora; {B8) L 52-55118T

). ). JACKSON--The Greatest Little Soul Band
in the Land; (B) L52.7000

Little Darlin’
BUDDY SPICKER--Nashville Fiddles; (8) L74-

8019

PAYCHECK, TILLIS, SHINER & OTHERS.
Country Music Glants; (8) L74-8020

LLOYD GREEN-Green Country; (8) L74-802

PAYCHECK, TILLIS & OTHERS—Gold Nugget
Country; (8) 174-8022

JOHNNY PAYCHECK—-Wherever You Are; (8)
174-8023

Palisade
JACK CARROLL~AN the Best for Christmas;
(8) P-161

Poison Ring
PULSE—Pulse; (8) 1102-2237

Project Three
THE CRITTERS—The Critters; (8) L76-4002

Skye
CAL TJADER--Cal Tiader Plugs In, (8)

L67-
GRADY TATE & GARY McFARLAND--Music
From the Slaves; (8) L67-11

20th Century-Fox
HARRY SIMEONE CHORALE—Little Drummer
Boy; (8) L54-3100

Ampex Accord
With Ovation

CHICAGO—Ampex Stereo
Tapes division of Ampex Corp.
has signed a long-term agree-
ment with Ovation Records, Inc.,
whereby it will receive tape
rights to some of the music
produced by the label. The con-
tract alsp gives Ampex rights
to distribute the label’s prere-
corded tapes throughout the
world.

Ovation is headed by presi-
dent Richard Schory who has
been a producer and artist for
more than 10 years and is vice
president of marketing for Lud-
wig Industries; a musical instru-
ment manufacturer. The label’s
first four releases will feature
Schory and his orchestra, Joe
Venuti, Joe Morello and Okie
Duke.

Ny
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overlandpnooucrs COMPANY

You can rely on the nation’s largest producer of compo-
nents used in Cassettes and Cartridges. Contact us today!

* Constant Product Improvement and Development
¢ Lowest Prices
¢ Quality and Service
¢ Standard or Special Design Components

overland PRODUCTS COMPANY

P.O. Box 6 * Ph. 402-721-7270
Fremont, Nebraska 68025

Modern Album’s
New Package

LOS ANGELES — Modern
Album has developed a car-
tridge package which has the
art printed and pasted on the
case like an LP jacket.

The 4x12 case thus comes
close to approximating a rec-
ord jacket graphic-wise. The
case has no opening for the
tape to show through. All the
artwork appears on the cover
in large lettering and photogra-
phy.

The package was developed
following the recent National As-
sociation of Record Merchan-
disers tape gathering in Dallas.
The sample model, which Mod-
ern is showing to prospective
customers, shows off a Peter,
Paul & Mary Warner Bros. title.

Kustom Kreations
Bows Car Lock

LLOS ANGELES — Kustom
Kreations is introducing an auto
player accessory to prevent theft
of auto units. The accessory is
a Lock Mount (model 122)
which is installed in the dash-
board with the unit bolted on
the mount.

It allows the player to be
removed when the car is un-
attended. The Lock Mount re-
tails at $14.95.

The mount makes any auto
player a portable unit, said
Keith Keller, an executive with
Kustom Kreations. The com-
pany is producing about 1,000
mounts per week in its North-
ridge, Calif., plant.

Keller is producing the ac-
cessory for Muntz Stereo-Pak,
Pep Boys., Olsen Electronics and
Sears (private label).

Say You Saw It in
Billboard

The sound choice

in finely engineered automotive
and home stereo equipment.

B CARTAPE.

Home Office: 320 West Ohio Street, Chicago, Illinois 60610
Branch Office: 16725 Roscoe Boulevard, Van Nuys, California 91406
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Now. Talk about a new place to enjoy
8-track car and boat stereo. The living room.

Before when you talked about
8-track stereo cartridge players, you
talked about on-the-go sound. Driv-
ing a car. Or riding in a boat.

It was a good story. Still is. Except
that you had to explain what your
customer could do with his expen-
sive stereo system at the end of the
ride. Like park it at the local marina.
Or in a garage.

Now you can talk about our new
Monte Carlo CX-888SU. Multi-pur-
pose, 8-track stereo sound almost
anywhere your customer wants to
go. Including his own home.

At the end of aride, a simple turn

of a key lets you pull the CX-888SU
from its Lock-Tight car or boat
bracket. Then it's off to the living
room. Where the unit can be slipped
into a modular walnut cabinet. Push
in a tape cartridge, or one of our AM
or FM Stereo packs, and there’s con-
cert hall sound right at home. All
played through the Panasonic
CJ-218U twin speaker system. Or
your customer’s own speakers.
Our new CX-888SU features
automatic channel changer, dual
channel amplifier, and 80 minutes
of uninterrupted music . . . except
for the time it takes to get it from

|
—

S

the car or boat to thgliving room.

So next time you’re pitching car
and boat 8-track stereo. Don’t just
talk sound on-the-go. Keep right on
talking. With the CX-888SU. You’ve
still got a nice home-spun yarn to
spin.

And one more thing: we’d like to
tell you about our expanding line of
exciting products. To help
strengthen the name you’ve already
built for yourself. Interested? Con-
tact your Panasonic distributor or
write today to Panasonic Auto
Products, 200 Park Avenue, New
York 10017.

PANASONIC

just slightly ahead of our time.




THE ORIGINAL ONE
THE QUALITY ONE
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TA-52 Deluxe Tape Cartridge Case
Holds 15 cartridges

TA-54 Deluxe Tape Cartridge Case
Holds 24 Cartridges

Distributor ! Jobber!

Custom padded top
The best vinyt

FUll llNE The only case with tock and key

OF TAPE Now.' A New Concept in Color! The Two
Tone from Le Bo, the Only Two-Tone Color on

ACCESSOR'ES the Market. Six attractive decorator colors done

in Black Crush. Alligator Black—Brown—Red.
And the All New Alligator Blue and Alligator
Green.

Once you See These New Colors All Others
become drab.

Deluxe wood construction.

Genuine high pile rayon flocked interior.
Available in Two Sizes.

Products Co., Inc.

71-08 Slst Avenue, Woodside, N. Y, 11377

Contact your nearest
distributor or

put you
inthe tape

|3"-T' duplicating

A fult program with alt
Electro Sound equipment,
installation and training,

for top quality hi-speed operations

AUDIOMATIC CORPORATION 915 Westchester Ave., Bronx, N.Y. 10459 (212) LU 9-3500/Cabie. AUDIOMATIC
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BLANK CASSETTES
® 48 8 TRACK
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Artist and/or Selection featured on

BEST SELLING

‘Tape
Cartridges

““The Music Scene,” ABC.TV Network

8-TRACK
This  Last Weeks on
Week Week TITLE—Artist, Label Chart
1 2 BLIND FAITH 7
Atco
2 1 JOHNNY CASH AT SAN QUENTIN 10
Columbia
3 4 GREEN RIVER 4
Creedence Clearwater Revival, Fantasy
4 5 BLOOD, SWEAT & TEARS 20
Columbia
5 6 BAYOU COUNTRY 20
Creedence Clearwater Revival Fantasy
6 3 BEST OF THE CREAM 10
Ateo
7 7 IN-A-GADDA-DA-VIDA 20
lron Butterfly, Atco
8 12 LED ZEPPELIN 20
Atlantic
9 9 CROSBY, STILLS & NASH 7
Atco
10 13 SMASH HITS 6
Jimi Mendrix Experience, Reprise
11 11 SOFT PARADE 7
Doors, Elektra
12 13 THROUGH THE PAST DARKLY (Big Hits, Vol. 2) 3
Rolling Stones, London
13 8 HAIR 20
Original Cast, RCA Victor
14 15 AGE OF AQUARIUS 16
Fifth Dimension, Soul City
15 20 NASHVILLE SKYLINE 19
Bob Dylan, Columbia
16 17 HOT BUTTERED SOUL 3
Isaac Mayes, Enterprise
17 16 BEST OF THE BEE GEES 4
Atco
18 — IT'S A MOTHER 1
James Brown, King
19 14 TOUCH OF GOLD 6
Johnny Rivers, Imperial
20 — HURT SO BAD 1
Lettermen, Capitol
CASSETTE
This  Last Weeks on
Week Week TITLE—Artist, Label Chart
1 1 BLOOD, SWEAT & TEARS 5
Columbia
2 4 BAYOU COUNTRY 20
Creedence Clearwater Revival, Fantasy
3 3 BEST OF THE CREAM 8
Atco
4 6 THIS IS TOM JONES 11
Tom Jones, Parrot
] 2 HAIR 4
Original Cast, RCA Victor
6 8 BLIND FAITH 4
Atco
7 9 GREEN RIVER 4
Creedence Clearwater Revival, Fantasy
8 5 IN-A-GADDA-DA-VIDA 20
lron Butterfly, Atco
9 7 TOUCH OF GOLD 12
Johnny Rivers, Imperial
10 11 AGE OF AQUARIUS 16
Fifth Dimension, Soul City
11 — JOHNNY CASH AT FOLSOM PRISON 1
Columbia
12 10 ROMEO & JULIET 15
Soundtrack, Capitol
13 14 JOHNNY CASH AT SAN QUENTIN 3
Columbia
14 15 BEST OF THE BEE GEES 2
Atco
15 — THROUGH THE PAST DARKLY (Big Hits, Vol, 2) 1
Rolting Stones, London
4-TRACK
This L
We:k W.e‘e'k TITLE—Artist, Label we(“a‘r'“
1 3 GREEN RIVER 4
Creedence Clearwater Revival, Fantasy
2 1 BAYOU COUNTRY 20
Creedence Clearwaler Revival, Fantasy
3 5 JOHNNY CASH AT SAN QUENTIN 9
Columbia
4 4 BLIND FAITH 3
Atco
5 2 BLOOD, SWEAT & TEARS 18
Columbia
6 8 BEST OF THE CREAM 6
Atco
7 — CROSBY, STILLS & NASH 4
Atco
8 — BEST OF THE BEE GEES 1
Atco
9 9 SOFT PARADE 5
Doors, Elektra
10 6 NASHVILLE SKYLINE 18

Bob Dylan, Columbia

Billboard SPECIAL SURVEY For Week Ending 10/11/69

STEREO 8

CURRENT
s hitse=

pop,Gospel
&couNTRy

FINEST QUALITY

8track

stereo

cartrld &
tapes
$

99

retail

Spar tapes

110 TWENTY-FIRST AVENUE, S

NASHVILLE, TENNESSEE 37203
PHONE (615) 244-1636

COMPACT
CASSETTES

© Licensed by N.A.P. Made in U.S.A,

© Pre-Loaded with our own FIDELITAPE,
6 standard lengths.

©® Pachaged in mailer or clesr plastic boxes.

® Pre-Leadered or unassembled for duplica-
tors. Immediate delivery!

© Private labeling availabl

o4 & 8§ Track Empty and Loaded Cartridges
and Head Clesners

For Rep. in your ares contact.

MIY'.II“WQ
WORLO'S OLOEST AND LARGEST MANUFACTURER
OF CARTRIDGES ANO CASSETTES
makers of FIDELIPAC®
Cherry Hill Industrisi Center

Chaerry Hill, New Jersey 08034
P'Zon-: (609) 424-1234

SOUTH'S LARGEST TAPE
ONE-STOP 4 AND 8 TRACK
STEREO CARTRIDGE TAPES

One day service.
Complete inventory all lines.

All orders shipped same day.
Write, Phone, Wire or Call Collect.

STAN'S

728 Texas, Shreveport, La.
(318) 422-7182
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Talent

" Dead, ‘New’ Fish Give Solid Sets

NEW YORK — Two pillars
of the underground scene, the
Grateful Dead and Country Joe
& the Fish, gave strong solid
sets at Fillmore East at the first
show on Sept. 27.

Country Joe McDonald, with
only lead guitarist Barry Melton
left from his original group,
stuck to music for (he most part
instead of the shock value ob-
scenities that so often marked
his unit’s work in the past.
There was still some clowning
around, especially well into the
set, as Melton played and sang
while writhing on the stage.
Later, McDonald did the same.

There still was some off-color
material too, but this was more
effective because the audience
wasn’t constantly beaten over
the head with it. Vanguard re-
corded the weekend proceedings
and the label should have much
good material to choose. from.

The three new members of
the Fish all were excellent with
Mark Kapner a standout on
keyboards. Kapner also sang a
camp number with ukulele,
which he eventually burned.
Kapner also joined McDonald,
who sang the title song of a
forthcoming Danish film, which
will never hit radio. On this,
and another selection from the
film, McDonald accompanied
himself only on acoustic guitar.
Both McDonald and Melton
will be featured on Vanguard
albums as solo performers.

Rock of a vintage variety was
offered by Buddah's Sha Na

Unsurpassed in Quality at any Price

6LOSSY
PHOTOS
Q¢“N" 8x10
1000 LOTS
$12.95 per 100

Post Cards
$49 per 1000

1,000
8x10 COLOR
MOUNTED
ENLARGEMENTS $175.00
20230 $6.50 3,000 Postcords
30'’x4D"’ $9.50, $120.00
Speciol Color

Process

otoqra')heu—

A Division of JAMES ). KRIEGSMA
165 W. 46th St., N.Y. 36 PL 7-0233

YOUR HOST:

W')‘w RESTAURANT

5 2SS
R e i e

163-65 W. 48th St.
New York, N. Y. 10036
245-6138

The Gourmet’s Haven
for Italian Cuisine

THIS WEEK WE SALUTE —
KAYE BALLARD

THE NO. 1
MOTHER-IN-LAW
ON TV

e Diners’ Club
e American Express
e Carte Bilanche

26

Na, a 12-man group composed
mainly of Columbia University
students, including three in gold
lame. The unit’s gentle satires
of such numbers as “Teen An-
gel,” “Silhouettes,” “At the Hop,"
etc. are fun to watch as every
gesture and pose in the book
are used. But, as with really
good satire, the numbers are
sung and played so well, Sha
Na Na may prove a disk sur-
prise.

The Grateful Dead, a pioneer
of the San Francisco sound,
have added country to their
blues and psychedelic elements
and the blend worked well. The
Warner Bros.-Seven Arts septet
has not developed a visual act
but, when things are working

Country at

NEW YORK — Country mu-
sic, trumped up for city sym-
athizers, gimped and hee-hawed
into town Sept. 26, when the
Byrds, Flying Burrito Brothers
and the Holy Modal Rounders
rocked at Carnegie Hall.

From under yet another un-

Hawaiian ‘Hair’
Being Shaped

HONOLULU — Hawaii’s
“Hair” production ‘is taking
shape. The U. S. musical will
open here Nov. 29 at the cur-
rent Forbidden City, a strip-
tease showhouse which will be
renovated and renamed the
Aquarius West.

When the musical opens, it
will be the fifth U. S. com-
pany of “Hair.” The show will
be playing in the smallest thea-
ter—375 seats.

Mail order tickets already
have begun, with admissions of
$10, $7.50 and $5.

Over 200 auditioned for roles,
60 have -been selected to date.
From this field, 18 will be
chosen in what promises to be
a “Hawaiian” cast—with haoles
(whites), blacks, Polynesians and
orientals.

Michael Butler is expected to
fly here to supervise the show,
which will be directed locally
by Stan (Buck) Michaels, a
former school teacher-actor who
is head of the Aquarian Reper-
tory Company (ARC), a group
of young people interested in
the performing arts.

well, as they did during the set,
the Dead has a euphoric effect
that has drawn the unit a legion
of devoted fans.

The set ranged from straight
country as in “*Mama Tried” to
the blues encore “Good Morn-
ing Little School Girl,” the
former with bass guitarist Phil
Lesch producing a good coun-
try vocal sound, and the latter
with Ron (Pig Pen) McKernan
at his vocal best. Lead guitarist
Jerry Garcia also had good set
as did organist Tom Constanten
and rhythm guitarist Robert
Weir. The dependable work of
drummers William Kreutzman
and Mickey Hart was ideal in
the country tunes.

FRED KIRBY

Las Vegas Tied Up
By Sinatra Family

By TOM WILSON

LAS VEGAS — It was Sina-
tra week here with all three
singing members of the Family
working on the strip at the same
time. The senior Sinatra opened
at Caesars Palace with magnifi-
cent  performance.

Nancy wound up a three-
week songfest in as balanced
a show as has ever been pre-
sented in Nevada. And, Frank
Jr. continued to hold down his
slot in the Circle “F" Theatre
lounge at Hotel Frontier.

Opening with a smooth “Fly

Carnegie: Reel ‘n’ Roll

turned stone leap the Holy
Modal Rounders, Elektra Rec-

ords country-cajun crazies. Five
flukey hillbillies who rock out
a mean barn reel and roll in
the blucgrass, the Rounders also
are contemporaries of the Fugs,
with whom they share a com-
mon fondness for sex and rock
—preferably at the same time.
A screeching, squawky fiddle—
belonging to a fruity fiddler, who
doubles as caller of the songs—
plus a little rock pzazz added
guts and motion to “Boobs a
Lot,” Johnny Cash's “Going to
Memphis™ and their gem from
the score from the “Easy Rider”
film, “If You Want to Be
a Bird.” They also paid tribute
to Doug Kershaw, singing his
“Alligator Man.”

The Flying Burrito Brothers,
some ex-Byrds now an A&M
country-rock group, featured
Mike Clark’s speed drumming, a
steel guitar and the sweet sound
the two make together—the
smooth clackety-clack of a train
on tracks. But Gram Parsons’
screaming pretensions and garish
self-delusions reduced the poten-
tially excellent band to a group
ego trip. Parson's voice s
matronly and his sickly Elvis
fantasies arec unpleasant to
watch, but by the din of the ap-
plause he is the darling of sub-
urban kids who like their coun-

try well smothered in rock. They
also gave “To Love Somebody™

another copyright credit, though
not a new version of an already
sung-out song. They chipped in
the Everly Brothers' “Wake Up
Little Susic” and the country
hit, “Together Again.” What a
shame, though, the Burritos’
Mike Clark is a good drummer.

The Byrds, long-time Colum-
bia favorites were good as usual.
The country-rock songs from
the group’s *“Sweetheart of the
Rodeo™ and “Dr. Byrds & Mr.
Hyde” albums are welcome
tranquilizers and small blessings
for the ear and mind. Their
priceless collection of Dylan
readings are, of course, great to
hear again, but the new Byrds
are good enough to get by with-
out them, working their patented
synthesis of pop and country,
which they have perfected well
enough to pass in either market.
Though still drawing pictures of
his lyrics in the air like a daffy
painter without a canvas, Roger
McGuinn has still whipped the
Byrds into semi-sacred status in
rock circles, and it is McGuinn's
quality voice that has put them
there. Clarence White’s under-
rated guitar effort has glued to-
gether the ever-feathering Byrds,
and with force of McGuinn's
ego, pushed them higher.

ED OCHS

Wonder a Wonder in Hot
Concert; Masekela Clicks, Too

NEW YORK — Hugh Mase-
kela and Steven Wonder capped
their concert at Lincoln Center’s
Philharmonia Hall Sept. 26 with
a hard-driving [0-minute jazz-
rock jam session. The funky,

Tyme Enterprising Group
—Singers in Solid Form

NEW YORK — January
Tyme, the name of a young
group and gal singer on Stax’s
Enterprise label, has a stroug
first set at Ungano’s on Sept. 29,
the closing day of their five-day
engagement.

Miss Tyme displayed a firm,
strong voice as she belted the
unit’s original material. She was
supported on vocals by drum-
mer Allen Cooley, whose voice
also showed strength.

“Hold Me Up to the Light,”
which began with Miss Tyme
giving out with solid deep tones,

then built up, was the best num-
ber, while “What Can We Do
Now” gave Miss Tyme and
Cooley ample opportunity to
shine vocally.

Tony lzzo was creditable on

lead guitar, while Billy Bancac-

cio, usually the group’s rhythm
guitarist, served well on bass
guitar, replacing Steve Ciantro,
who suffered minor injuries in
a motorcycle accident. Also fill-
ing in with the group was Arte-
mus Arena on conga drums and
percussion. If the unit overcomes
a hint of shallowness, it can go
places.

WwWwWwW.americanradiohistorv.com

foot-stomping, hand-clapping
session, and the scintillating con-
cert between two of the leading
black artists in the pop and jazz
fields which preceded it, sparked
a standing ovation, two curtain
calls and a lusty, though fruit-
less appeal for a third.

Wonder, Tamla recording art-
ist, is a crowd pleaser and total
performer.

He plays drums, vibes, har-
monica, and wins over the audi-
ence completely.

Masekela also emerged as a
master of his craft, but com-
pared to Wonder, his perform-
ance was paled. The African-
born trumpeter, on the Uni label
is undoubtedly one of the best
interpreters of the Afro-juzz
sounds of today. He knows his
medium, and he exudes soul.
He had a tendency, though, to-
wards sameness in his repertoire
and this detracted from what
might otherwise have been a
brilliant performance.

RADCLIFFE JOE

Me to the Moon,” Sinatra took
full command with “Strect of
Dreams” and turned on pure
soul for a presentation of “Little
Green Apples.” The Sinatra
voice rarely wavered. Most notes
were soft, silky and then sud-
denly and without apparent ef-
fort, the voice would fill the
huge Circus Maximus theatre.

There were all the old ones:
“Lady Is a Tramp,” “Yester-
day,” “Forget to Remember,”

“Angel Eyes” and “April in
Paris.”

But it wasn't memory lane.
Sinatra’s  “Didn't We”™ and

“Goin’ OQut of My Head” were
as fresh as the sounds of the
newest singer. And his “Love’s
Been Good to Me” was pure
Sinatra.

The overriding impression was
onc of authority as the Sinatra
voice ranged over the room with
unremitting strength and in-
stantly shifted into a soft sound
of pure control.

Nancy Sinatra crected a pow-
erful show with a cast of rising
musical stars who enchanted the
world’s largest dinner-showroom
at the Las Vegas International
Hotel.

She opened her show standing
in the audience with “Do it
Now.” Then came “Big Boss
Man" as she moved to the stage
in a two-piece pants suit. Her
“Drummer Man” showed her
vocal strength, her *“Light My
Fire” reflected the soul she
pours into her music.

The Blossoms, a delightfui
trio, backed her in “Baby Shot
Me Down” and repeatedly
joined her in songs to the de-
light of the audience.

Mac Davis, author of “In the
Ghetto” and “Memories,”
proved his singing talents will
give him a clear option on be-
coming a top name performer.
He displayed a lusty baritone
voice.

The Osmond Brothers quickly
captured the audience for the
lightest and most swinging part
of the Nancy Sinatra Show. To-
gether with Miss Sinatra they
produced a magnificent “Sugar-
town,”

Miss Sinatra soloed her own
top hits including “Boots,”
“Somethin® Stupid” and then
joined with the full cast for
“Up, Up and Away,” “Those
Were the Days,” *“Hambone,”
“Scarborough Fair” and *“Blow-
ing in the Wind.” Billy Strange
directed the 37-picce Bobby
Morris Orchestra.

Frank Jr. remains hard to an-
alyze. His voice, his gestures,
his repertoire are so like his
father’s that one can only point

(Continued on page 35)
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KEYSTONE FOUR
CHANGE NAME

NEW YORK — The Key-
stone Four have changed their
name to Bit-O-Honey for a tie-
up with the Ward Candy Co.,
which manufactures candy bar
of the same name. The Ward
Candy Co. will use the quartet
to represent their image on TV
commercials, in personal ap-
pearances, on records, and in
related work along these lines.
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Talent

Campus Dates

Buddah’s Brooklyn Bridge plays
the following October dates: Ar
kansas State University (7); Cor-
nell College, Mt. Vernon, lowa
(8); Simpson College, Indianola,
fowa (9); University of Nebraska
(10); Aquinas College, Grand
Rapids, Mich. (11); St. Thomas
College, St. Paul (18). Dakota Wes-
leyan University, Mitchell (19);
St. Ambrose College, Davenport,
lowa (25); Arca 10 Community
College, Cedar Rapids, lowa (27):
Camcron State College, Lawton,
Okla. ¢30); and St. Louis Univer-
sity (31).

Kinks Start U.S.
Tour at Fillmore

NEW YORK — The Kinks
begin their first full-scale U.S.
tour at Fillmore East here on
Friday (17) and Saturday (18).
Reprise Records is issuing the

British quartet’s 11th album,
*Arthur,” to coincide with the
tour. Other dates include

Leone’s in Long Beach, N.Y.,
Oct. 22; Boston Tea Party, Oct.
23-25; Chicago’'s Kinetic Play-
ground, Oct. 31-Nov. 1; De-
troit’s Grandee Ballroom, Nov.
7-8; Ludlow's Garage, Cincin-
nati, Nov. 14-15; Los Angcles’
Whiskey A Go Go, Nov. 20-23;
and San Francisco's Fillmore
West, Nov. 27-30.

Reprise’'s major promotional
activities include a special press
kit, "God Save the Kinks”
which ingcludes an album with
cuts from ali 11 of the group's
LP's.

Elektra's Butterfield Blues Band
performs at the University of Ver-
mont on Friday (10).

RCA's Guess Who appears at
Peru (Neb.) College. Friday (10):
St. Olaf's College. Northiield.
Minn., Saturday (I11% and Vin-
cennes (Ind.) University, Nov. 21

Elektra’s Spider John Koerner
& Willie Murphy play the Uni-
versity of Chicago on Friday (10).

Atco’'s New York Rock & Roll
Ensemble appears at Oberlin Col-
lege. Sunday (5); University of
Northern lowa, Wednesday (8):
and the University of Toledo, Sat-
urday (11).

Poison Ring's Pulse and Re-
prisc’'s Sweetwater arc slated for
Babson College, Wellesley, Mass..
Saturday (18).

Columbia's Stony Brook People
perform at Johnson (Vi) State
College, Saturday (I11).

Elektra's Delaney & Bonnic play
Brown University on Friday (17).

MGM's Orpheus set for New
York State University, Delhi. Fri-
day (10); University of Maine.
Saturday (18); and Hobart Col-
lege, Geneva, N.Y., Nov. &

A&M’s Winter Consort appcars
at St. Francis College, Loretto.
Pa.. Tuesday (7) and Dutchess
Community College, Poughkeepsic.
N.Y.. Thursday (9).

RCA's Nina Simone's October
dates include Clark College, At-
lanta, Sunday (8). A&T Univer-
sity, Greensboro, N.C. (7). Flori-
da A&M University, Tallahassee
(9); University of California, San
Jose (10); University of California.
Irvine (11); and University of Cal-
ifornia, Davis (14).

The Serendipity Singers play
Denver University on<Oct. 22.

From The

Music Capitals
of the World

(DOMESTIC)

SAN FRANCISCO

An “Experience in Bluck Mu-
sic,” headed by Cannonball Adder-
ley, will be at Laney College in
Oukland Monday and Tuesday
(30) for the first West Coast pres-
entation of the program that has
mainly been offered on Southern
campuses. The program includes i
lecture demonstration tracing the
history of black music and a con-
cert by the Adderley Quintet at
the Qukland Auditorium Theater.

Croshy, Still, Nash & Young
make their first San Francisco ap-
pearance at Winterland Thursday-
Saturday (Oct. 24), presented by
Bill Graham. Blues Im:age and John
Schastian are on the same bill.
Fillmorec Waest’s audition night
Tuesday (30) features Cyprus,
Quani and the Quandidos, Terry
Dolan and Glad. . . . The Fourth
Way has signed with Ted Gehrke
Enterprises. Gehrke will  handle
both booking and personal man-
agement. Fantasy Records
artists Creedence Clearwater Re-
vival will be on the Johnny Cash
Show. Other TV appearances for
the band this fall will be the Andy
Williams Show Oct. I8 and Ed
Sullivan Nov. 16. . . . Duke Eling-
ton will be saluted at the Uni-
versity of California Extension
center in Berkeley Sunday-Monday
(28-29) in the form of discussions
and symposia, culminating with a
performance by Ellington's or-
chestra. RCA recording artist
John Gary began a three-week stay
at the Fairmont Hotel's Venctian
Room, r¢placing the Lettermen.

. Students in Fillmore's Corp.'s
free seminars on the music indus-

try and record production are
currently in the studio recording
their own sounds at Pacific High
Recorders in the city and Pacific
in San Mateo. A new session will
begin in November.
GEOFFREY LINK

NEW YORK

The Fillmore East bill for Fri-
day (l7) and Saturday (18) is Re-
prise’s Kinks, Ode's Spirit, and Im-
pcrmls Bonzo Dog Band. . Co-
lumbia's Simon & Garfunkel will

appear on an AT&T special on
CBS-TV on Nov. 30. . . . Maurice
Glhb of Atco's Bee Gees arrived
in Los Angeles Sept. 25 for per-
sonal appearances and radio and
TV guest spots. Atco's Jack
Bruce will return to the US.
later this year to head concerts
in New York and Los Angeles.

. Leonard Ruskin has left for
Hollywood to line up most of the
attractions for next summer's [Oth
anniversary Forest Hills  Music
Festival, Reprise’s Vogues
perform on the “Red Skelton
Show™ on Tuesday (14).

Po:son Ring's Pulse appear al
the opening of Our Place in Haver-
hill, Mass., on Friday (10). The
group .|ppc.1rcd at the Exit in
New Haven, Conn,, on Oct. 4,
.. . Lyricist Hal l).md returned
Oct. 3 from England. where he
atiended the opening of the Lon-
don company of “Promises.

(Continued on page 30)

SHA NA NA. members Elliot Cahn,

left, and Denny Greene, second

from left, help deejay Jack Spector, second from right, celebrate his
birthday at a party thrown by Buddah Records for Sha Na Na at New
York’s El Morocco. Joining in the festivities are Phil Steinberg, right,
Buddah-Kama Sutra Records president; and Neil Bogart, vice-president.

9-

There are certain trios so spectacular that to add to
them would be tinkering with fate. For example: Arm-
strong, Collins, and Aldrin, who didn’t need Young.
For you oldies, there were Patty, Maxene and La-
verne, who needed no Young. Or thought they didn’t.
But our triends Crosby, Stills, and Nash were wise.
They added the young man of whom Cash Box said,
“It is rather an underestimation to simply call Neil

a songwriter.More accurately, he is acomposer
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above, we know why.

OCYOBER 11,

sand Young

and alyricist, and both his words and music are
poetry. This, too, is something of an underesti-
mation, for Neil is also a brilliant guitarist, an im-
maginativearranger,and (no matter what he tells
you) a superlative singer.”

As you can see from the two albums pictured

NEIL YOUNG RECORDS FOR m@ WHERE HE BELONGS.

1969, BILLBOARD




& S

" .
S, -

SON

Sounds So Good
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Nancy’s New Album ““Hurt So Bad" ST-353—Single —*Can’t Take My Eyes Off Of You" 2644-Available On Record and Tape
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IN 1000 LOTS
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on ordering.
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Talent

LAST WEEK...

RICHIE HAVENS

RECORDED ON () -12-16 TRACK

{plus Moog)
AT BROADWAY RECORDING STUDIOS
WHERE WERE YOU?

1697 Broadway
New York, N. Y. 10019
(212) Cl 7-16%0

Dangerfield on Very Safe
Grounds in Opening Club

NEW YORK — Comic Rod-
ney Dangerficld took the big
gamble by sinking his money
into an intimate East Side Sup.
per Club and, judging by the
proceedings at the first show at
Dangerfield's on Sept. 30, his
move is well justified.

The key was Dangerficld him-
self, a droll comedian with a
hapless image, whose short rou-
tines, mainly directed against
himself, usually are winners.
Should one bit fail, a successful
one will follow. Dangerfield,

~ ~

who records for Bell Records.
touched briefly on a range of
subjects from girls to weight 10
neighborhoods to dogs, etc.
The show was being taped for
a possible TV special, which
could benefit from guest ap-
pearances by Jerry Stiller and
Anne Meara, who did several
crisp routines, including take-
offs on commercials, and Pat
Cooper, doing a few minutes be-
tween his Copacabana shows.
Stiller and Meara have recorded
(Continued on page 35)

MICKIE MOST, second from left, producer of “Donovan’s Greatest
Hits” on the Epic label, receives a gold record plaque for the LP's
million-dolar sales from Mort Hoffman, Epic's vice-president of sales
and distribution, and Larry Cohn, far left, Epic's director of a&r, and
Gene Settler, director of national sales.

MANHATTAN
SCHOOL OF MUSIC

120 CLAREMONT AVE, NEW YORK, N. Y. 10027

Announces Classes in
Modern Dance for the Theatre.

Taught by JESS DUNCAN.

REGISTER NOW FOR
FALL SEMESTER

W rite or call for Information

Extension Division

(212) 749-2802
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From The
Music Capitals
of the World

(DOMESTIC)

e Continued fromn page 28

Promises.™ . MLE. Ricketts,
chairman of the Board of Chappell
& Co.. Lid.. is in from London
to visit Chappell & Co. offices for
a few weeks, Nat Badger
presents his fall Show Case Re-
view at the Statler Hilton Hotel
on Saturday (11). Michel
LeGrand will be musical director
for the NBC-TV “An Evening
with Julie Andrews and Harry Bel-
afonte.” which airs on Nov.

Blue Note's Brother Jack Mc-
Duff opens a one-weck engage-
ment at Buffalo’s Royal Arms
on Monday (6). Windfall
Music Enterprises Inc.. the Bud
Prager-Felix Pappalardi firm, has
moved to 161 W. 54 St, Suite
14F. . . . Crewe's Oliver guests
on the CBS-TV "Miss Teenage
America™ on  Nov., 15 . .
Mounted’s Marlene Ver Planck
has finished recording commercial
spots for Japan Airlines. She taped
a “Steve Allen Show™ on Oct.
I. . . . RCA's Al Hirt will be
honored at a testimonial dinner
on Nov. 18 at New Orleans’ Hotel
Roosevelt. when he will receive the
City of Hope's Torch of Hope
Award for his philanthropic acti-
vities. . Verve/Forecast's Janis
Ian will record at Mirasound Stu-
dios

Chris Smither and Atlantic’s
John Hammond open a four-night
stint at the Main Point in Bryn
Mawr, Pa., on Thursday (16).

The G.P. label will record shows
at the new 12 Steps Cafe-
Theater at 44 W. 54 St. which

Musical Theater Workshop
To Begin Nashville Classes

NASHVILLE — The BMI
Musical Theater Workshop,
which has provided free train-
ing to composers and lyricists
in New York since 1960 and
Los Angeles since 1967, will
begin its first series of sessions
here Thursday (2). Directed by
Lehman Engel, Broadway com-
poser-conductor, the workshop
is designed to stimulate proven
writers and to develop new tal-
ent for the musical theater. The
classes are being held with the
cooperation of the community’s
colleges and schools of music.

Beginning  Thursday  (2),
Engel will make a scries of
visits here to direct the pro-
gram. Each visit will last for
several days, during which two
sessions will be held each day.
Classes for qualifying profes-
sional writers will be held in the
afternoon; (3 pm-5S pm) and
those for new talent in the eve-
nings (7 pm-9 pm).

All writers, lyricists and/or

6 Shows Booked
By S. Bernstein

NEW YORK — Sid Bern-
stein has six shows lined up so
far for 1969-70, beginning with
the Rascals at San Juan's Hiram
Bithorn Stadium on Sunday (12)
with a local group. The Rascals
also play Carnegie Hall on Sat-
urday (18).

Raphael appears at Madison
Square Garden on Oct. 24 with
Sly & the Family Stone at the
20,000-seat arena on Nov. 28.
Other Carnegie Hall attractions
are Anthony Newley at a Nov.
30 matinee and Sandler &
Young at _a Jan. 31 midnight
performance.

WWwW.americanradiohistorv.com

composers who wish to join the
BMI workshop must first sub-
mit qualifying material. This can
be on tape, recording or in
manuscript form and should
show some indication of poten-
tial for writing for the musical
theater. Engel will make the
final selection of class members.

Mrs. Frances Preston, director
of the Southern territory office
for BMI said, “This is another
first for Nashville and we hope
1o encourage young talent for
the musical stage.” The sched-
ule for the workshop is: Thurs-
day (2) and Friday (3), Oct.
30 and 31, Dec. 4 and 5, Jan.
29 and 30, Feb. 26 and 27,
April 2 and 3, April 30 and
May |I.

Wilsons Cut
Wholey Tape

CINCINNATI — Nationally
syndicated columnist Earl Wil-
son and his son, Earl Jr., nitery
singer and recording artist, flew
in here from New York Tuesday
(30) 1o cut a tape for the Dennis
Wholey show beamed Monday
through Friday via WKRC-TV.
The syndicated Wholey TV-er
is now seen in 24 markets, in-
cluding one Canadian outlet.
WKRC-TV officials expect the
overall figure to hit 40 by the
end of the year.

While here, the younger Wil-
son discussed material with
Harry Carlson, president of
Fraternity Records, with a pos-
sible session on that label com-
ing up soon. In the past Wilson
Jr. has recorded more than 30
of his own compositions, includ-
ing two albums.

To honor his long-time friend,

(Continued on page 96)

is presenting “East River Antholo-
gy.” a soft rock musical by Carl
Esser with music by the More
Perfect Union. . . . Nehama Lif.
schitz will perform Yevgeni Yes-
tushenko's new poem. “The Secret
of Love,” at her Philharmonic
Hall concert on Sunday (5).
Janus Records has signed a non-
exclusive production agreement
with Alan Lorber Productions for
albums and singles.

Rosicrucian, which includes
Joey Forgione and Tony Radicello,
formerly of the Soul Survivors, ap-
pear at Philadelphia’s Living Room
through Sunday (5). The group
performs on Monday (6) at Fay-
etteville, N.C.. with Atco's Iron
Butterfly. King's Marva Whit-
ney, who appears at the Apollo
Theater through Thursday (9).
guests on the “Merv Griffin Show™
on Oct. 22. . . . Ralph Peer 11,
Peer Southern executive vice presi-
dent: Lucky Carle, professional
manager: and Jinuny lenner, talent
and production director. are en-
gaging in two weeks of business
conferences on the West Coast.

. The Record Plant has added
3.000 feet at 321 W. 44 St., which
will be used for a third studio
and for more offices. The firm
also has added an Ampex MM
1000 24-track facility for the two
present  studios.

London's Michael Allen will

(Continued on page 35)

Signings

Chris Montez, formerly with
A&M, signed with Oracle.
The Spectras, a Boston rock group,
joined Project 3, where their de-
but single is “The Best Years of
Our Lives.” Decca’s Mec-
Kendree Spring will be represented
by Premier Talent Associates for
bookings. . . . The Electric Mouse,
Ghael Paxton and Guitar Jr. to
Capitol Sue & Sunny signed
with Epic, where their initial disk
is "Break Bread Together,” pro-
duced by Bobby Scott for AMP
Lid. of London. . The Power
Formula to Show Town, where
“Theme From Laugh-In" is their
first pressing. . . . The Bone joined
Poison Ring Records and Trod
Nossel Productions, Inc.. personal
management firm. The group’s
first single is “It's an Easy Thing.”

Mac Davis signed with Columbia
with Jerry Fuller handling a&r in
Hollywood. The October
Country inked a record produc-
tion contract with independent pro-
ducer Don Perry. . . . Hod David
& Tom Paisley signed a publish-
ing deal with Cy Coleman’s No-
table Music Co. Arthur
Aaron and Stan Schwartz joined
Firebird Records as producers.
Their first disk is Brimstone’s
“Blowin’ in the Wind,” which is
Firebird's initial release. . . . Alan
Scott to Tower. The Brass
Toad to Two Worlds Records with
a debut coupling of “In the Back
of My Mind,” an original compo-
sition, and “Easy to be Hard.”

Methodist minister Norman
Charles also signed with Two
Worlds. . . . Roxy, formerly with

RLA, joined Elektra, where John
Haney is producing their first al-
bum.

The Devonnes signed with Heri-
tage Records, The girls are man-
aged by Joe De Angelis of Uni-
versal Attractions. Cookie
Vee to Chess Records. . . . The
Tradition joined United Artists
Records, where their debut disk
will be “I'm Happy Again.” . . .
Mario Bertolino 10 Roulette, his
initial album will be “Mario Ber-
tolino This Time,” a November
release. . Firstbom inked a re-
cording-publishing contract with
Mustachio. a Los Angeles produc-
tion-publishing firm. . . . The
Brass Buttons to Bell where Phil
Ramone will produce them.

OCTOBER 11, 1969, BILLBOARD
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3lues giant Paul Butterfield has made ﬁvve solid
albums. His sixth and greatest is his latest album

Keep On Mouving on (1N
O

4

records

PRODUCED BY JERRY RAGOVOY
THE BUTTERFIELD BLUES BAND/KEEP ON MOVING EKS-74053
ALSO ON ALL TAPE CONFIGURATIONS BY AMPEX
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AN UNFORGETTABLE EXPERIENCE
AN UNFORGETTABLE ARTIST -
NOW AN UNFORGETTABLE ALBUM
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o Continued from page 30

headline at San Juan's San Jeron-
imo Hilton for two weeks be-
ginning April 20 Elektra’s
Delaney & Bonnie will appear on
the NBC-TV “Harper Valley USA™
show, which is being taped Tues-
day through Thursday (9).

Sue Sandler used her married name
for writing credit on “There
Wouldn't Be a Lovely Day,” which
Del Reeves cut for United Artists.
a . Smash’s Jerry Lee Lewis
plays Mr. Luckey's in Glendale,
Colo., Oct. 20-21; Salt Lake City's
Terrace Ballroom, Oct, 22; New
Civic Auditorium, Portland, Ore.,
Oct. 24; Seattle’s Center Opera
House, Oct. 25; Vancouver's
Qucen Elizabeth Theater, Oct. 26;
Sacramento, Oct. 28; Fresno,
Calif., Oct. 29. San Jose, Calif.
Oct. 30; and Anchorage, Alaska,
Oct. 31 through Nov. 2.

A Music Odyssey, a six-member
jazz-rock group, of Horizon Im-
perials Production, the new pro-
duction-management firm of Little
Anthony & The Imperials and
their manager, Phil Strassberg,
play Ungano’s on Tuesday (7).
their first New York City date.

Bruce Lundvall, Columbia’s
vice president for merchandising.
and Russ Bernard, assistant to
the vice president, presented an
audio visual take on “How to
Scll to the Youth Market” during
a recent two-day seminar spon
sored by Corporate Seminars, Inc.

Stanley Mills Jr., president
of September Music, and his wife,
Judy, are the parents of a new
son, Kenneth Alan Mills. . . .

moved its New York offices 10
1700 Broadway.

Octave's Erroll Garner opens

Homecoming Week events  at
Dickinson State College on
Wednesday (8) with a concert

Garner also will give a concert
at Owego, N.Y., Saturday (I11).
He appears with the Oklahoma
Symphony on Friday (17).
Capitol’s Jon Bartell Thing starts
a six-day engagement at the Anvil
Inn in Kennett Square, Pa., on
Monday (6). The group also ap-
pears in Pushniks in Lebanon, Pa.,
Monday (13) through Saturday
(18), Club 615, York, Pa.,, Nov.
3-8, Sterington House, Montclair,
NJ.. Nov. 10-15; and Washing-
ton’s Bastile Supper Club, Nov.
17-24. Spade and Archer, the
advertising agency, has becn re-
tained to handle the account of the
American Society of Composers,
Authors and Publishers (ASCAP).
Ode’s Spirit appears at the Bos-
ton Tea Party on Thursday (9)
through Saturday (11); Chicago,
Oct. 24-25; and Detroit’'s Eust
Fair, Oct. 31 and Nov. I. .
Tokalon’s Dorothy Gayle Price has
signed a booking management con-
tract with Ver-Jac, who also book
Nashville’s Ken & Arlene Murphy,
who are appearing regularly at
Dogpatch, USA, near Harrison,
Ark. . . Chico Hamilton will
appear at Philharmonic Hall on
Wednesday (15) at “An Evening
for Biafra.” Marilyn Lipsius
of the Coffee House Circuit will
speak at the Association of Col-
lege Unions on Friday (10) to
introduce the circuit to Colorado,
New Mexico, Wybming, Arizona

Sinatra Family

o Continued from page 26

to differences in which a father
casily excels his son

The Frontier’'s Circle “F”
Theatre has been home to Frank
Jr. since he began playing Las
Vegas. He opens with “I'm De-
jected,” swings through “Stam.
pede of Love™ with such case
that one asks if he is really
trying.

Frank Jr. shows all the con-
trol on soft notes that his father
docs but seems 1o substitute
boredom for soul. Brassy on the
upbeat, he bopped through *If
Love Is Dead™ and soared on
"I Think 1 Like You.”

Perhaps the most unusual
thing about Frank Jr. is that
his repertoire is the least con-
temporary of shows produced
by his family. And, the sound
of the younger Sinatra and the
Jack Jones Jr. group seems
more closely tied to the 1940
and 1950°s than the rest of his
family.

He seems like a talented
young man overly enamoured
with a past that won't return,
a young man who still must find
his thing and do it.

TOM WILSON

Dangerfield Concert
o Continued from page 30

for Columbia Records; Cooper
is a United Artists Records art-
ist

Thelma Houston, a fine young
Dunhill Records vocalist, was in
excellent form in opening the
show. Instrumentals were sup-
plied by a quartet, which in-
cluded guitarist Kenny Burrell.

‘Old’ Fillmore to
Reopen for Concerts

SAN FRANCISCO The
old Fillmore Audiorium, used
only sporadically since Bill

Graham vacated it in July 1968,
is being reopened for rock con-
certs—but not dancing—by the
Flamin® Groovies, whose “Super
Snazz” LP has just been re-
leased on Epic, and their man-

ager, Al Kramer.
The old Fillmore reopened
Sept. 26 with the Groovies,

Fast Bucks and Sebastian Moon
on the bill

The band has signed a one-
year lease, with three-year
option. Admission will be $I.

MGM Looks to 3

Films as Act Boost
NEW YORK — MGM Rec-
ords is banking on movie ex-
posure to boost albums by three
new artists the label. Dick
Monda, just out on a Verve
LP, will sing two songs in the
film =, . .tick. . .tick. . .tick. . .”
Eric Karl, a member of the
new Bodine group on MGM,
will sing the main theme in
“The Appointment.” The Loco-
motive will be seen and heard
in the "False Witness,” and will
perform. their “Big City Car”
tune from an LP out soon.

Fillmore West or Family Dog
at the Beach charges $3.

PETER COFIELD, whose debut album is on Coral, is feted at a Decca
Records party at the Palace Ballroom of Gotham Hotel, in New York.
From left are Ben Rosner, president of Golden Bough Productions;
Scott Muni, WNEW-FM disk jockey; Cofield; William Gallagher, vice
president of MCA, Inc., for Decca; and Bill and Ann Phillips, who

Commonwealth United has and Utah. FRED KIRBY FRED KIRBY produced the LP for Golden Bough.
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Radio-TV programming

WPEN Reshaping With Vintage
Rock Oldies, Limitation on Spots

PHILADELPHIA — Vintage
rock oldies and a limited com-
mercial load will play a role
in the new image of WPEN,
according to general manager
Allan Hotlen. The station, which
dove into its new format with
gusto Wednesday (1), has built
a library of more than 700 old-
tes and about a third of the
programming—aimed at a 2S5-
49 age group—will consist of
oldies. The only position during
the hour where they will be
required playing for the air per-
sonalities is on the half hour
after news. In non-drive times,
WPEN may even cluster two
oldies back to back. Only 14

By CLAUDE HALL

minutes of commercials per
hour will be aired.

Along with the oldies, the
station will be playing tunes
by Dean Martin, Oliver, Joe
South, Nancy Wilson, and Nils-
son. “Daddy's Little Man™ by
O.C. Smith is just about as hard
as the sound of the station will
get, Hotlen said. At the same
time, the station is playing “I'll
Never Fall in Love Again™ by
Ella Fitzgerald from her album
and “I Don't care if it never
becomes a hit,” Hotlen said,
*. . . I like it.” He also likes
“It’'s Raining Today™ by Scott
Walker on Philips Records.
Thus, album cuts will play a

part in the programming of the
station as well as anywhere from
two to 10 new singles a week.
But about 50 percent of the
programming will be from al-
bums.

The competition is WIP, for-
merly the stomping ground of
not only Allan Hotlen, but also
the new program director of
WPEN, Allen Michaels, and a
large part of the air personali-
ties. But Hotlen claims he will
not be as contemporary as WIP.
“There'll be seven or eight rec-
ords a week they'll be playing
that we won't play. Those rec-
ords just won't be for us. We

(Continued on page 41)

WIJRZ Country History Special

NEW YORK — Over the
Thanksgiving weekend, WIRZ
Hackensack, N.J., will present
a special show devoted to the
history of country music. Lee
Arnold, program director for the
country music station, said the
special will try to reach “even
beyond the days of Jimmie
Rodgers.” It is expected that
the show will do for country
music what Bill Drake's “The
History of Rock 'n' Roll” did
for Top 40 stations. There is a
strong possibility WJRZ will
offer the entire special for syn-
dication.

This type of special is the
new infusion of spirit program-

CHUCK LEONARD of WABC in
New York, welcomes Cher to the
station. Cher visited. the Top 40
station promoting her Atco al-
bum *3614 Jackson Highway"
and while there taped a WABC
‘‘Tribute to Cher"” which will
feature tunes from the album

Lewis Tapes

ming consultant Art Holt is add-
ing to the station's format. Holt,
who admits that a much greater
part of his time is spent in
purely management consultant
work and media brokerage,. has
set about revamping the sound
of the station. First to go on
the old WIRZ were the jingles,
now the station uses short logos
cut with Pepper in Memphis.
News is 20 minutes after and
before the hour. Three and four
record sweeps at top and bot-
tom of a sound hour. Commer-
cials are clustered two and three
together. This allows-the station
to play many more records
than before, Holt said. WIRZ
previously - played only 11-12
per hour, he estimated.

After a commercial cluster
the air personalities are en-
couraged to ad-lib and coming
out of music they can talk a
bit before going into a com-
mercial. Otherwise, patter s
limited.

Holt has also tried to define
the direction of the station’s
music. “Try to be a modern
country music station without
being radical. Some lyrics just
don't fit a New York station
as well as others. On the other
hand. ‘MacArthur Park’ by
Waylon Jennings isn't a country
record just because Jennings is
a country artist.”

Logos are coded and matched
to the record. Oldies are also
coded by tempo. The station has
cight records on an A list, 12
on a B list, IS on a C list.
These are rotated to give the
top eight more exposure. The
station also plays 8-10-10 new
singles each week and 15 tunes
from a total of five albums.

Pilot Show

For a Television Series

MEMPHIS—Smash Records
artist Jerry Lee Lewis has
taped a pilot shot for a tele-
vision scries. The pilot was di-
rected by Rita Gillespie, who
directed six of the first 14 Tom
Jones shows.

Filming was done at the Hol-
iday Inn dinner theater here.
Lewis taped five 30-minute

shows and tunes he performed’

on guitar included “Green
Green Grass of Home.” He
played drums, banjo and piano
on songs such as "“Great Balls
of Fire” and “I'm Movin' On."
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His sister Linda Gail Lewis
performed “Son of a Preacher
Man” and “"Hey, Good
Lookin,”” among others. The
Box Tops and a group called
the Finishing Touch also per-
formed.

Phil  Slavick,  production
manager of WMC-TV in Mem-
phis, and his film crew taped
the shows. The chairman of the
board of Holiday Inns Inc. fi-
nanced the half-hour shows.
seen by live audience of 400
each night, for submission to
networks and potential ad-
vertisers.

Holt belicves WJRZ can be-
come third in the market. And,
although his broadcasting expe-
rience covers many facets of ra-
dio and radio formats, he's ded-
icated to a country format for
WIRZ. *Usually, the people
who want to change a format
want to do it for the wrong
reasons. For a marginal facility

(Continued on page 41)

TV REVIEWS

WWOL DRAWS A PACKED CROWD at Kleinhans Music Hall in Buffalo.
WWOL program director Ramblin’ Lou talks with Hank Snow, left, and
Ray Price, center. Lou and his band also performed on the show. His
next show is slated for Sunday 12 with Johnny Cash. Both perform.
ances that day were announced on the air Sept. 22 and were sold

out by Sept. 24.

WEST’s 5-Minute Series

EASTON, Pa. — WEST, the
NBC affiliate here, launched
four new five-minute radio se-
ries Monday (6) featuring Enzo
Stuarti, Arthur Tracy, Charles
Randolph Grean, and Chad
Mitchell. Each program, billed
as "Time for. . . ." consists of
a bit of talk and one song by
cach artist on cach show. The
shows will be featured within the
framework of the Ron Barry
show 7:45 p.m.-1:30 p.m. Mon-
day-Thursday.

Barry wrote and produced
the shows. All four of the artists
are friends of Barry. )

Mitchell has taken all his pro-
test or contemporary tunes and
put them in one 10-week section
of programs; his love tunes will
go into another section. Tracy,
the street singer, has used many
songs taken directly from his old
radio shows, as well as songs
from recent Audio Fidelity and
London Records albums.

Acts in New Series Spotlight

NEW YORK—AIlthough too
many of the secason's new
shows seem doomed to fall into
the same grinding formats -
both Jim Nabors and Leslie
Uggams zero in on skits -
there’s plenty of room at the
fringes of the spotlights for
guest record acts such as Sly
and the Family Stone, lulie
Budd, Noel Harrison and Jim-
my Dean.

The key new music-variety
show for record exposure, of
course. has to be “The Music
Scene”™ on ABC-TV. It's based
on Billboard chart information.
The new “Andy Williams Show™
ranks close behind. Both were
reviewed last week. How in-
fluential such shows as “The
Jim Nabors Show™ Thursday
nights, the Friday night “Jimmy
Durante Presents the Lennon
Sisters on ABC-TV™ or the
“Leslie Uggams Show™ on CBS-
TV will be on record sales, is
not yet known. Undoubtedly,
Nabors wins all bets as being
the most-next-door type. The
skit with Andy Griffith was
great, the boarding house skit
was poor. The presentation of
Julie Budd was adequate. She
did a solo and then a “young™
song medley with Nabors. How-
ever, top billings for song (no-
body can top Griffith in acting;
his role as a small town sheriff
was too good in the skit) go
to Nabors, who did “Green,
Green Grass of Home™ and
“The Impossible Dream” with
power and impact.

Also falling into the cliche-
writing trap of the skit was Les-
lie Uggams. However, the skit
was very funny (unlike the Na-
bors boarding house bit). By
Fun-Ny, | mean that | found it
amusing CBS-TV cut off the
*Smothers Brothers Show™ be-
cause it was too controversial
and replaced it on Sunday nights

Wwww.americanradiohistorv.com

with the Uggams show which
had a daughter in the skit part
going up on the roof of a Har-
lem tenament building to “*mow
the grass.” The mama replicd
that there wasn’t any grass up
there, and the girl said there was
if you know where to look.
Later, she comes down the fire
escape in a trip that “took days
and days.” It was a hilarious
skit and 1 hope they keep it, but.

.. Smothers, with his satire on
politics and the establishment,
may prove to be rather innoc-
uous in the long run.

Miss Uggams, with a cute
vivaciousness, put the show on
the right track from the begin-
ning with “Put a Little Love in
Your Heart.” She and Dick Van
Dyke did a funny tune. Then

she presented Sly and the Fam~
ily Stone, who performed *“Hot
Fun in the Summer Time™ and
later came back to perform
their hit “Everyday People.”

Miss Uggams power-packed
the show to a conclusion with
“Those Were the Days.” She
proved firmly and fully that she
deserves her own TV show and
it's probably going to be a
larger show than many pcople
think.

As for Durante and the lLen-
non Sisters, Durante started
the show off with “Young at
Heart” and the show grew con-
stantly older. The Lennon Sis-
ters weaved and wove through
the type of tunes that have long
made them a success via the

(Continued on page 41)

WRAPPING UP PRODUCTION on a four-hour special devoted to the
Steve Miller Band are Steve Miller and Tim Davis of the group and
KSAN-FM air personality Michael Sunday, right. The show features
interviews with the group members and their producer Glyn Johns,
plus music from their three albums, some unreleased tapes, and their
unreleased ‘‘Your Saving Grace'’ album. The ‘‘Journey to a Brave New
World" show, aired Sept. 28, is available for other markets.
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Radio-TV programming

RADIO-TU MART

MOR program director and /or air
personality currently in one of the
major 20 markets. 14 years, college
degree, married. Background In
MOR and rock. Contact Pat Patter-
son, 513—231-1612, 6239 Autumnileaf
Lane, Cincinnati 30, Ohio.

Selling Sounds

This column Is publiished for people
sceRing posttions as well as station
managers seeking personnel. Rate Is
$5.00 per one half inch (app. 40
words). A box number will be used
to protect the identity of the adver-
tiser. Send copy along with payment

to:
RADIO-TV JOB MART
Biliboard
165 W, 46th St
New York, N, Y, 10036

We need a younyg guy, preferably un-
married, for an all-night show. We'’re
looking for someone who can be a
hip innovator with eyes for better
things! If the shoe fits send tape &
resume to Jeff Kaye, WKBW Radio,
1430 Mal St., Buffalo, N.Y. 14209,
Hurry!

Avallable Immediately: Top-noteh
“Pro' top 40 man. 10 years® experi-
ence, excelient references, age 25.
Real strong on news and production,
experienced in  copy writing and
sales. Good volce, strong person-
ality, has *‘Major Market Sound.”
For tape and resume call (601)
483-5029,

POSITIONS OPEN

KDWB, 63 S. First St., Minneapolis,
Minn. 554C1. needs a super morning
personality. Damned good pay for
the right man. Only experienced
professionals need apply. Telephone
program director Deane Johnson
(612) 332-8943, Will listen to air-
checks of personalities from smaller
markets and seriousty consider them.
But, please, no amateurs.

Announcer with three years’ experi-
ence with MOR statlon seeks employ-
ment at MOR station within the
Southeastern U. 8. Tape and info
avallable upon request. Prefers
small market. Contaet: Randy Galil.
her. 3907 Angol Place, Jacksonville.
Florida 32210, or call: (904) 771.2905.

Is your telephone a black plastic
tomb, or a christmas trce? i'm fook-
ing for a [first.ticket somebody that
loves the job he does on the air.
we're top 40 heavy personality, =1
in a 50,000-population market. you
will need to know what it's like to
turn on an audience. if you want a
better chance to do just that, call
me collect, Roger Alan Jones, WYCL,
York, S. C. B03; 684.4242.

20-yecar-old, clean.cut Negro _disk

Strong up-and-coming air personality
needed for three-hour shift and pro-.
duction work at WIXE, Box 1€07. 117
S. Main St., Monroe, N. C. 28110.
Send airchecks to general manager
David  Hedrick. Will consider a
young eerscnality who's on the way
up, but must have cxpericnce and
be qualified.

jockey with exciting sound. Draft
exempt, ready to cook at pop or r&b
station, Four and a half years’ exp.
at WIMO in Cleveland and WKLR in
Toledo. 1 will relocate to any market
if the money is right. For tape,
resume, etc., call Charlie Chandler,
216—921.8714, or write 3706 Avalon
Rd.. Cleveland, Ohjo 44120.

Wanted—A Dise Jock position. Love

Our new station in Ohio will soon
need first phone personalities who
can do a smooth job with a Top 40
format. Only quaiity jocks need
send a tape and resume—people who
would like a high paid but low
pressure professional climate type
job. Contact Ed Pike, WCVL, Box
603, Crawfordsville, Ind. 47933,

Top 46 dee jay needed immediately
for WKMI1 radio. Send tape and
resume to WKMI. Box 911, 1360
Meledy Lane, Kalamazoo, Mich.
4

5.

music (all kinds, have toured with
Stones), sports and like, in-depth
news. Married, 2 children. Have 3rd
ticket and experience. Can give ref.
Write Dave Holt, 418 Stuart Homes,
Helena, Mont. 59601,

POSITIONS WANTED

If your station can challenge my
mind, I'l be glad to send you a

tape and resume. Four years of

Personality wanted. Good voice,
knowledge of music of prime

portance. Experienced, with pro.
duction ability for up tempo casy
listening format. Send bio., recent
photo and tape, Program Manager,
WSM AM FM, Nashville, Tenn,

Enthusiastic, creative D.J. seeks job
with progressive East Coast station,
Six years' experience in the Top 40,
mod and c&w. Prefer metropolitan
area. 24 years old, 3rd phone., Con-
tact: Blllboard, Box 0107, 165 W, 46th
St., New York, N. Y., or phone: 30i-
896.9157 after 3 p.m. (EDT).

exp.. first phone, tight board.
Single, 24, draft exempt, and prefer
up-tempo format. I have the desire
to be the best and will, Call 309—
797-3626.

Top 40 program director (DJ), win.

ning personality, proven to hold

Most of the airchecks I've been
recelving have sounded as If some-
body produced one tape and dropped
in the names of different per-
sonalities. Trouble with these per-
sonalities is that they aren’t person-
alitles. I'm seeking a non-screamer
personality who's alive, vibrant,
dynamic, ageressive, who has some
thing to say and wants to say It
I want a man who wants a challenge,
WMEX in Boston, a 50,000-watt sta-
tion, can offer the greatest challenge
in the world and aiso the greatest
rewards fors success. If you can
convince me that you're good, the
job is yours. Dull personalities who
only know the time and the tem-
perature and their own artificial
name (if it’s on a cue card) need
not apply. But the person who can
relate and communicate, whether
presently in a small market or a
major market, should contact me—
Dick Summer, WMEX, 115 Broadway,
Boston, Mass. 02116,

Frank Young, formerly of WCAO in
Baltimore and WPT in  Albany,
seeks Top 40 position. Experienced
in both Drake and personality ap-
proach. Stable. (301) 448-2463.

ratings, induces perfectlon and co-

operative work, knows music. 3rd

class, employed now 500,000 + mar-

ket, married, 27. (Specialize—new or

changing to top 40.) Radio modeneer-

Isr‘;gsror the 70’s in mind. (513) 631-
28.

Lord Tim is avallable, One of the
major personallties in the nation.
l.ooking for a major or medium
market on a personality-type station,
Call (213) 654-3729.

Hi. Do you happen to be interested
in hiring a Negro DJ with experi.
ence, or are you afrald to give me
a try? No, well I am young, 24,
family man, 3rd endorsed, Working
hard to get the first. Have tight

board, good delivery, news profes-

Have tape, will travel—wire Blil-
board. To let; experienced, enthu-
siastic, bright sounding Hot 100 and
or Uptempo MOR personality. Young,
22, military service just completed,
stable, 3 years' commercial experi-
ence, 3rd endorsed. [ am seeking a
progressive medium market. Write
Box 6179, Billboard Publications, 165
W, 46th St., N. Y. 10036.

sional, and wants to move back to
the South anywhere. Would Ilike
C&W or MOR, maybe R&B. Claude
Hall can verify that I'm the grooviest
black jock he’s heard in many a
moons, Must have job soon as
possibie, kids love school. Jim
Steward, 717 McDonough St., Brook-
iyn, N. Y. 11233, Cali (212) 452-6397.

1st phone. creative contemporary

First phone personality for up-tempo
MOR. Top rated in major Centrai
California city. Must be great . ,
not just an announcer! Work week-
ends only, two six-hour shifts, and
earn $400 a month, union scale plus.
Use the other five days to do your
own thing, go to one of three nearby
colleges, or commute to weekday
work in nearby city. Opportunity to
move west to beautiful setup if
you're great! Send long, nonreturn.
able aircheck or MOR audition with
resume and references to: Marv Al
len, PD, KARM AM FM, P.O. Box
669, Fresno, Calif. 93721,

Professional, mature British Disc
Jockey seeks challenging position
with top 40 radlo station. Tape &
information sent on request. Write:
Mr. Colin White, 63 Beemead Ave.,
Streatham, London, S.W. {6, England.

country programmer. Heavy produc-
tion, music 1Q, 9 yrs.’ experience.
Maximum 2.hr, air shift. Let me
take you up! Write Billboard Pub.
fications, Box =0184, 165 W, 46th St,,
N. Y. 10036.

First phone Aock. strong news and
production. Currentiy major market
program director. Eager to work for
totally professional rock or chicker
tock operation. Anyone with prima
donnas, non-format programs, bad
equipment and so on needn’t bother
replying. Write Box 0180, Biilboard
rott)lg‘lsleallonl. 165 W, 46th St., N. Y,

POP, MOR. YOUNG, VERSATILE,
assiduous, smooth, bright delivery.
Agency callber production. Medium
market background. Philadeiphia
(215) 455-4625. Write Billboard, Box
0182, 165 W, 46th St., N. Y. 10036,

A unique taient. Alexander Reid.
Have you heard of him? If not 1
guarantee you will and so will your

WNOX, Top 40 station, nceds two
first phone announcers, one for
evening and one for all night. Pro.
fesslonals may ecall program director
Don Armstrong, WNOX, 4400 Whittle
g_;)grll_r;us Rd. N.E,, Knoxville, Tenn.

ratings. Volece character work for

Aduit, mature.sounding personallty
wanted for Hot 100 format station
in the southern part of scenic Ver
mont. One year’s exp. minimum to
work for this 5,000-watt (as of Sept,
15) daytimer. Must be good with
news, Also interested in hearing
from those seeking news director
positlon which would include mod-
erating a telephone talk program.
Must have news exp. Brand-new
air-conditioned studios good
benefits . send tape (include news,

» commercials) to: Program dirce-
tor Ron Bastone, WCFR, Box 800,
Springfield, Vt. 05156,

A Jock named Oz! Creative, nutty
rock personality who can be serious
is looking for a station that wants
people, not robots. Music expert &
*mooth boardman who loves pro-
duction. Want to communicate. Wiil
really '‘tote that barge.” 5 yrs. in
small market. 3rd. Prefer E, o
Miss., Fla. but not deep south., Ed
Osborne, 293 Nagle St., Bound Brook,
N. J., or (201) 356.8488 (a.m. or
supper),

agencies, love that production. For-
merly at medium market S.C. Look-
ing to join a professional Top 40
organization. Call (519) 621-5022.

Avallable Immediately, first phone
jock, inclined to more music format,
Looking for an all-night or mid-day
spot with large major market con-
temporary station. Have considerable
experience in top 30 markets, excel.
lent references, draft free. Write

. i
Billboard, Box =0183, 165 W. 46th St
N. Y. 10036,

Dull, uninteresting personality look-
ing for top 40 or progressive rock
opening. Military service completed.
Medium market experience. Single,
25, rellable, hard working, good ref.
erences, boy scout, ete. If you're
logking for an excltlnz human sound
with enthuslasm and commitmnent,
this is it! Night shift open? Con-
tact Bob Thomas (201) 356-8294,

KBBQ SERIES

ON COUNTRY

News director for 5000-watt full-time
suburban station near Philadelphia,
Dig, write and deliver local news
and supervise stringers. Challenging

position in growing inarket, Ci 5
Eoaltion; a Call (215)

Need first phone, 7-midnight, for
contemporary statlon. Write Greg
Everett, KKJO, Box 166, St Joseph,
Mo.. or call (816) 279.6346.

Immediate opening for contemporary
night personality in Burlington, Vt..
market 120,000. Drake concept with
personality plus late night progres.
sive show, Must be into music and
production minded. Top flight pro-
fessional staff, new modern studios.
Rush tape and resume plus salary
requirements (no phone calls) to:
‘N:,B'Ok’r \:(!ggné. n Prousr:nmn Director,

» ollege St., Burlin 3
Vt. 05401. foghan

BURBANK, Calif.—KBBQ,
country music station, will
broadcast four specials devoted
to the history of country music.
Written by Ken Griffis of the
John Edwards Foundation and
produced by KBBQ program

director Bill Ward, the shows

Announcer I1st phone for down
state New York up-tempo pop stand-
ard station. Bright, promotlon-
minded station, number 1 in mar.
ket, where a creative pro can
develop and prosrer. Salary com-
mensurate with ability in this fast.
growing group. Send tape., plcture
and resume to Billboard, Box 0185,
165 W, 46th St., N. Y. 10036,

Young, creative, ambitious person.
ality, experience. Selling, Copy-
writing, News and Sports Coverage
and Writing, some play-by-play, All
music formats all times of day and
night, except graveyard. Currently
.D., M.D., Prod. Mgr. 3 years in
biz, Broadcast School grad, 3rd en-
dorsed, 22, married, permanent, will
relocate. Let's talk. Write James
L. Schulz, 2219 S. 15th St., Sheboy-
gan, Wis. 53081, Phone after 8 p.m.
CDT: 414—458.47783.

and air dates are: “The Jimmie
Rodgers Story” Sunday (5), “The
Bob Wills Story” Sunday (12),
“The Sons of the Pionecers™ Oct.
19, and “The Emergence of
Bluegrass” Oct 26. Each show
will be 30 minutes. Narrators
are Hugh Cherry and Bill Ward.

40
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What's doing among the major music houses. Items should
be sent to Charlene St. Croix, Billboard, 165 W. 46th St., New York,
New York 10036.

WEEK OF 25-30 Sept.

STEVE KARMEN PRODUCTIONS INC. New York.
212-889-3424 (Steve Karmen reporting)

® Plymouth 1970 “Plymouth Makes It national campaign: Nine recarding sessions
at Notional Studios in New York and Sound Recorders in Los Angeles to recard
14 TV commercials far Plymouth 1970. Original music, lyrics, arrangements, ond
productian by Steve Karmen.

@ Plymouth 1970 “Make 1t With the Motian Maker’ dealer campaign: Three rodio
commerciols recarded at Notional Studios in New Yark. Original music, lyrics,
arrangements, and production by Steve Karmen,

® Chrysler 1970 “Your Next Car’’ national campaign: Three TV commercials re-
corded at Sound Recorders in Llos Angeles. Orlginal music “Your Next Car,”
lyrics, arrangements, and production by Steve Karmen.

® Chrysler 1970 “Get Into It With the Chrysler Motion Maker”’ dealer radio cam-
paign: Recorded at National Studios in New York. Original music, lyrics, ar-
rangements, and production by Steve Karmen.

® Pontiac 1970 “This |s the Beginning of Tomorrow’ TV and radio campaign: Re-
corded at National Studios. Original music, lyrics, arrangements, and produc-
tion by Steve Kormen.

® Nationwide Insurance TV: Six TV commercials recorded ot National Studios in
New York for 1970 Nationwide advertising, Music, lyrics, arrangements, and
production by Steve Karmen.

® Budweiser Beer 1970 radio: Eight commercials recorded at National Studios far
Budweiser Beer—''Bud Is the King of Beers—But You Know That.”” Original music,
lyrics, arrangements, and production by Steve Karmen.

DUO/CREATICS INC. New York 212-838-4290

® Queen Elizabeth li (Cunard Lines): A 60- and 30-second TV spot for Wyse Adver-
tising. MHarry Violo, agency producer; Dick Voehl, creative director; Alan Saber-
stein, copy writer; Roger Poppin, Cunard director of advertising. Exciting multiple-
screen technique by Jose Ferro of Pable Ferro Films. Shep Meyers and Llarry
Rosen wrote and produced the musical score, utilizing a 20-piece rock orchestra.
Recorded at Gotham. Ed Rice engineer.

® Sid’s Slacks: Four radia spots for Edwin lewis Advertising, featuring Jets foot-
ball star Jerry Philbin, Spots to be aired befare and ofter all Jets gomes. Meyers
and Rasen produced the spots.

® Susann Ornstein, previously assistant to Ed Rice at Gatham Recording, is naw
production assistant ta Meyers and Rosen,

MIRASOUND STUDIO New York 586-8470
(Lynn Goldmen reporting)

® Buddah Records’ Artie Ripp producing an album with Sha-Na-Na warking 16
track. °

® Capitol of Canada, Brien Abern artist Ann Murry,

® Polydor Records’ Morty Wekser producing artist Savage Rose from Denmark 16-
track album,

® Warner Bros.-7 Arts Records’ Janice lan producing ortists Janey and Denise.
Charlie Callelo arranger. Ron Johnson ond Bill Ridice engineered all the re-
cordings.

NATIONAL RECORDING STUDIOS, INC. New York
PL 7-6440

® Burgess Meredith recording Royal Crown Cola spots for Well, Rich & Greene,
Astronaut Wally Schirra recording commercials for the Associotion of Americon
Roilroads. McCann-Erickson the agency. Jackie Vernon crocking jokes while
doing spots for Marschalk and Peorl Toothbrush. Before leaving for the golf
tour, Pat Hernon recording spots for Edge Shaving Creom and Needhom, Harper
& Steers. At Edison Hall: Lou Garisto wielding the boton for American Gos; Ted
Bates for Galoxie; Vardi & Hombro producing Lux jingles; Chuck Goldstein doing
Blue Cross music, and Lennen & Newell in for Safeco Insurance.

BEE-BEE RECORDING SERVICE Pennsylvania 717-244-5411
(Stan Deppen Jr. reporting)

® Commerciols for York Federal Savings & Ltoan Assn. theu Douglas Bortner, account
executive.

@ Williom Penn Senior High School Marching Band. Numbers performed at Shea
Stadium in NYC during pro football gome holftime.

GRANT & MURTAUGH, New York 581-4000
(Pat Geisinger, administrative assistant, reporting)

® American Alr Lines. The producer was Rosemary Barre, the agency was D.D.&B.
It was recorded at Medio Sound. It was a radio spot.

MORTON D. WAX & ASSOCIATES New York Cl 7-2159
(Lilly Wei reporting)

UNITED FOUNDATION SETS 69-70 CAMPAIGN THEME MUSIC

® For the theme song of the 1969.'70 Detroit United Foundation fund-raising com-
paign Joke Holmes has created o contemporary social commentory entitled
"We're All We've Got.”” The theme line was eonceived by Young & Rubicom’s
Detroit office: Bill Stadnick, vice-president and associate creative director; Chris
Pyros, agency producer, and Terry Hill ond Pouline Lord, agency copywriters,
Jake Holmes, exclusively with Herman Edel Associates, also handles vocal chores
accompanied by Carly Simon in the 2%-minute, 60-second and 30-second ver-
sions, Y&R, who along with Edel, were both econtributors to the New York Urban
Coolition’s highly successful “Give a Damn’’ compaign, reports that similar to
that project, the longer version Is receiving equal play with the more commer-
cial length. Bernie Drayton produced and Dick Behrke arranged.

(Howard Sherman reporting)

® Llucas Powers Black & Decker. David Lucas handled music chares for a TV spot
for Black & Decker Pawer Tools. Jerry Bean directed the spot in Hollywood. Pete
Twaddle was agency producer for Vansant Dugdale.
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WIJRZ Country History Special

e Continued from page> 36

to take on a major facility—I1'd
rather not. 1 can work better
where I'm trying to refine an
existing  format.™

Holt is a partner in the Wil-
liam T. Stubbieficld Co., Aldie,
Va. Among the radio stations
the firm has sold in the past
year or 80 arc WAME, KFAC,
WRIZ, WWOK, WAPE,
and quitc a few others. The
overall consultant work is nor-
maliy done on a very confiden-
tial basis and is not announced
publically in any way. “More
often than not, a part of our
overall review of a station’s
nceds includes the suggestion
that a program consultant other
than myself be employed. Al-
though 1 like my work pretty

well, I'm not quife impressed
with myself enough to believe
that 1 can do everything better
than anybody else under certain
circumstances!™ There is. inci-
dentally, a firm called Arthur
H. Holt Associates that spe-
cializes in management consult-
ing, and Holt is head of this
firm,

Holt got his start in radio in
1947 on KFDM in Beaumont,
Texas, as a decjay. While ar-
tending the University of Texas
in Austin, he worked on KETN,
KVET, and KNOW. Then he
got a job on KTAE in Taylor,
Tex.. because the station paid
a full dollar an hour rather
than the 40 cents Austin sta-
tions paid. “After school, 1 went
to a major market—KTEM in
Temple, Texas.” Then, Holt

Vox Jox

said, he became a “floater,”
moving from station to station
after short stays. He put KTLU
on the air in Rust, Texas, in
1955 and eventually went to
work for the Gordon Mcl.endon
operations in 1959. He worked
for Mclendon until 1966, then
joined the national advertising
representative firm of Eastman
for a year and a half. For Mc-
Lendon. he was assistant to the
president; for Eastman, assist-
ant to the chairman of the
board.

And, just in case you don't
know where Aldie, Va., is, it's
closc to the Washington airport
and convenient to a consultant
who spends a couple of days
a week in New York trying to
put WIRZ firmly on the map
as a country music station.

Mike Rose is now out of the
service and al 405-889-5438. He'd
worked in Dallas at KLIF in the
pre-Uncle Sam days. . . . Chuck
Taylor, an old buddy of many
moons, has gone back into radio
as director of programming at
WKYE in Bristol, Va., a country
station. George McGovern is na-
tional program director of the two.
station group and he headquarters
at Top 40 formated WISE jn
Asheville, N.C. Both stations
could use better record service.
Chuck says he'll continue to op-
erate the Country Palace supper
club in Asheville. . William
Booth Rock is now doing the
evening show on WFBG, Altoona,
Pa,; he'd been with WAVZ, New
Haven, Conn.

* N *®

Bill Lester has been appointed
vice-president of KOOL in Phoe-
nix as well as station manager.
Lester does an 8:45 a.m. show on
the station and I'll bet you don't
find too many managers still on
the air in markets the size of
Phoenix. 1 like the idea. 1 think
all managers should keep their
hands in at the mike (if they
can meet the standards of their
program directors). Dave
Ilamblia, opcrations manager of
WSMI and WSMI-FM in Litch-
field, 1ll., reports that WSMI-FM
plays progressive rock now in the
evening hours. Dave Boone, a local
musician, hosts the program. Says
the station is eager to play new
records in the progressive rock
vein,

* & &

Say, you guys. I’'m serious about
this SAVE SINGLES campaign.
I'm going to be running letters
from deejays, music directors and
program directors on the subject.
The idea is to play strictly hard

WDET-FM in
Student Plan

DETROIT—WDET-FM has
turned over part of its broad-
cast day to radio students of
Wayne State University. The
university’s carrier current oper-
ation of WAYN will team up
with WDET-FM 11 p.m.-1 am.
Tuesday through Sunday to play
the Beatles, Arlo Guthrie, B.B.
King and Joan Baez. WDET-
FM otherwise broadcasts classi-
cal music and jazz. Bob Green-
wood, station manager and pro-
gram director of WAYN, said
that college students will handle
everything involving the pro-
gramming. Air personnel will
include, besides Greenwood.
Chuck Richards, Tony Ryan
and Wayne Hindmarsh.

By CLAUDE HALL
Radlo-TV Editor

records at night, and this includes
progressive rock, soul, rock, and
even country music. As long as
they're harder than fire. If the
radio industry will pitch in and
help the record industry on this,
I think singles sales can be bigger
than ever.

Mike Corsi has joined WGLM.
FM in Richmond, Ind., as a week-
end personality; he'd been with
WMFJ in Daytona Beach, Fla.
Lincup at WGLM-FM now in-
cludes Hank Walker, Roy Paul,
program director Howell (Jay
Howell) Gatchell, Pat Hollan, and
weekend personalities Corsl and
Paul Wilson. . . . 1 left Bob
Sherwood, music director, off my
list of KROY, Sacramento, per-
sonalities last week. My apologies.
I've sentenced myself to a fate
worse than death. Yes, friends and
neighbors, I'm going down to lis--
ten to Atlanta radio. Another little
hit 'n' run maneuver. Most pecople
won't even know I was there and
by the time you read this 1 shall
be back.

* * %

Bob Baron is now operations
manager of WHHY in Montgom-
ery Ala.; he'd been operations
manager of WROV, Roanoke,
Va. . . . Jim Runyon, who'd
beecn at WHDH, Boston, will re-
place Specs Howard on WKYC,
Cleveland. I don't really belicve
that Runyon started in radio as a

janitor at WBRW in Welsh,
W.Va. Oncy Temple has
switched from WAVI and
WDAO-FM in Dayton. where

he's doing weekend personality
work while going to Central State
University in Wilberforce, Ohio.
Would like to know where Wild
Wes Dickinson is now. Also says
that Tom Curtis, the evening rock
personality on WPFB, 4505 Cen-
tral Ave, Middletown, Ohio
45042, needs singles badly. One
record man is supposed to have
called and offered to trade him
the new Beatles album in ex-
change for 50 of the station's
promotional albums. Tsk. tsk! 1
didn’t realize there were that kind
of record people around.

Jay Flannery, the 7-midnight
personality at WENY. Elmira,
N.Y. has returned to Ohio Uni-
versity to complete his radio-TV
degree; he'll work on WATH in
Athens. Ohio. while attending
school. Going back to WENY is
Bob Savage, who'd worked at
WIBG in Philadelphia over the
summer under the name Jack
Roberts. Bob will also be going
back to college in Ithaca. N.Y.
Ah. yes: summer is over. For
WIBG, too. New manager is Rick
Buckley and the new program di-
rector is Jack Reynolds.

* * &

Larry Danicls, former opera-
tions manager for Buck Owens’
KUZZ in Bakersfield, Calif., has
joined KMAK in Fresno, Calif.
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Both are country music stations.
Daniels recently switched KUDU
in Ventura, Calif., to country.
. . Pat Patterson, formerly with
WLW in Cincinnati, is now pro-
gram director at WKIX in Ra-
leigh, N.C,, and is doing an air
stint. . . . Alan Twomey, station
manager of KILO in Grand Forks,
N.D., came by last week for a
few minutes. Very nice guy. Sta-
tion is uptempo MOR in the day
for the housewives, rock in the
evening. Incidentally, any radio
man who visits New York is wel-
come here. 1 enjoy sceing radio
people and shooting the bull.

* &k &

Jim Dandy has departed WDGY
in Minnecapolis and Jimmy Reed
from the local station of KRSI
has been added to the WDGY
staff. . . . KZAP-FM, which has
just upped power to 35,000 walts
(stereo) in Sacramento, reports
general manager Ed Fitzgerald,
did an entire program on the de-
mise of KMYR.FM in Denver.
Hope to have a story on the for-
mat change at KMYR-FM in this
issue. It'll be automated. Rumor
is strong that the staff is going
to another station in the market.
Why is it that ownership can't
identify or understarid progressive
rock? Claim is that the station
was not making money. Takes
almost any station anywhere from
a year to three years to break into
the black, even if it’'s an AM sta-
tion, yet ownership expected the
FM station to do it overnight.
WNEW-FM, flagship progressive
rock station in the nation and
New York's key exposure outlet
for newer sounds, is a money-
maker and probably grosses more
than many of Denver's AM sta-
tions, But it didn't happen over-
night and Metromedia did give it
a chance.

¥ ¥ x

Opcrations  director Gary R.
Fuller at KAFY sent in a July
Pulse that shows the rock station
with 50 percent of the audience
6 a.m.-midnight Monday-Friday.
In the July Hooper, the station
came up on tops by far. Major
three stations in the 7-10 a.m.
slot Monday-Friday were KAFY
31.1, KGEE 22.7, and KUZZ
11.8. In the 6-9 p.m. slot, KAFY
leads with 43.8 and KWAC is
second with 17.1. Lineup
at WKSN in Jamestown, N. Y.
includes program director Jack
(Jack Star) Sterling, Jim Foley.
Lee Mason, Ted Abbott, and
Judd Coursey. General manager
is Bob Michaels, formerly of
WHYN in Springfield, Mass.
Coursey says the Top 40 station
needs better record service.

David Klahr, former production
manager for the AM station of
WFIL, Philadelphia, has been
named program  director for

(Continued on page 66)
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Letters To The Editor

Glad to see that you are
starting a campaign to keep the
hard sounds on Top 40 radio.
Here at WBRL, the music is
slowed down to the quieter rock
sounds during the midday
hours, but at 2:30 p.m., as soon
as the young folks in town break
out of school. WBRL breaks in
with hard rock and maintains
the pace right up until 10 p.m.
signoff time. We're conscious
of the need to keep the hard
singles spinning to promote the
sale of singles. We are dismayed
over the direction which some
Top 40 stations have taken in
programming too many soft
sounds and not enough hard
ones. We guarantee that all
good hard singles sent to WBRL
will be given a chance on the
WBRL top 60 action survey and
receive good airplay.

Bill Chamberlin
Program director
Jim Russell
Music Director
WBRL

Berlin, N.H.

1 was quite interested in Vox
Jox in the Sept. 27 edition. I
was especially interested in the
part about sagging singles sales
and your suggestion that more
stations play hard rock. 1 feel
that there is one serious prob-
lem here, however. What
some person might classify as
hard would not be classified as
hard by another person. 1 might
feel that “Green River” is hard
according to our format, while
another person would say it's
not hard at all. This to me is
the biggest problem. We all want
to play what the people want
to hear. This, of course, is
what we are in the business for.
As for singles sales, we have
found that in our area, we can
play a record and we can create
sales interest. I'll take, for ex-

ample, “Frog Prince” by Billy
Burnette, We played it as a
spotlight, and the record stores
had inquiries almost immediate-
ly. When 1 was working in Lew-
isburg, Pa.. we had a trade-
out agreement with the record
department of a department
store, whereby we would men-
tion that most of the records
we were playing were available
at the store. Maybe some other
stations would find this a good
venture also.

While I'm writing 1 might as
well say a few good words
about our station and our new
format. We are now playing
most of the hits of today. and
we also program one oldie each
half hour. As a small station.
we have trouble getting ser-
vice from some of the labels
which we would like to pro-
gram. | guess that it's no secret
that the Motown group is one
of the hottest things going, but
we have a serious problem,
their promotion man in our
area doesn’t believe in servicing
small markets. We play almost
anything that is a hit and we
listen to everything that we get.
Put all of us small markets to-
gether and you have one very
big market!

We are in need of oldies.
We plan on having solid gold
weekends on the last weekend
of each month, when our oldic
library becomes large enough.
Maybe you could give us a plug
in the column.

I hope that you will also ex-
plain in your column what you
consider *hard” rock. As a
small station we can't set the
pace, but we've learned to be
good followers.

THANK YOU
Jack E. Lewis
Music Director
WMBT
Shenandoah, Pa.

WPEN Reshapes With Rock Oldies

e Continued from page 36

hope to be purposely a cut
above certain records and stay
with the most comfortable mu-
sic. We will be very selective
on album cuts.”

The staff at WIP includes
Chuck Dougherty, Jay Dunn,
Bob Fitzsimmons, Tom Brown,
Bob Corse, talk personality
Frank Ford, and all-night per-
sonality Bob Menefee who'll
weave in bits of phone conversa-
tion between records. Clark
Race, weekend personality, is
currently on leave to film a
pilot television show on the
West Coast.

Although regulations on rec-
ords have been set up in order
to achieve a consistency in the
sound, air personalities will be
allowed to put their own shows
together.

“We'll be very interested in
breaking records, but will pro-
gram records strictly by their
sound. How high or low they
are on the national charts will
not have anything to do with
their being played on WPEN.,
And, although we very unlikely
will not play the Blood, Sweat
and Tears, we are playing the
the new Mama Cass rec-
ords. WPEN's sound will be
anything but bland,” Hotlen
said.

WPEN is featuring jingles
produced by Tom Merriman, a
$25,000 package that revolves
around a 45-piece orchestra and
five singers (including two mem-
bers of the old Hilos, flown in

from Chicago). The station is
running promotions this month
totaling $162,000. Owned by
Field Broadcasting, the station’s
president is Harvey Glascock,
veteran broadcaster and a for-
mer general manager of WIP
years ago. Glascock now owns
WSTU in Stuart, Fla.

New Series Spotlight

o Continued from page 36
Lawrence Welk TV series over
the years. But, there’s a place
for this type of tune. Both the
Lennon Sisters and Durante
know how 1o sell a song.

Noel Harrison’s “The Great
Electric Experiment” was for
the younger set . . . and well
done. Jimmy Dean teamed up
with the four girls then for an
awkward version of “I'm Go-
ing to Be a Country Boy Again.”

Then came a production num-
ber, well done, centered on
Chicago.

The Durante/Lennon Sisters
show is aimed, 1I'd say, at the
40-plus age group. And it's a
good show and will probably
prove to be a decent showcase
for established acts.

CLAUDE HALL

ADVERTISING IN
D BUSINESSPAPERS
MEANS BUSINESS
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Radio-TV programming

Programming Aids

Programming guidelines from key, pacesetting radio stations, includ-
ing Best Picks, Best Leftfield Picks, Biggest Happenings, and Biggest

Leftfield Happenings.

HOT 100

Albany, N. Y. (WSUA), Keith Mann,
Music Director, Personality

BP: “Ball of Fire,”” Tommy James and
Shondells, Roulette. BLF] *Up On
Cripple Creek,” the Band, Capllol BH:
*“Suite: Judy Blue Eyes, Crosby, Stills
and Nash, Atlantic. BLFH: “Anyway
That You Want Me,” Evie Sands, A&M.

Babylon, L. 1.,
Mike Jeffries

BP: “Ball of Fire,” Tommy James and
the Shondells, Roulette. BLFP: *'Rocky
Raccoon,”  Richie Havens,  Stormy
Forest. RH: “‘Little Women,” Bobby
Sherman, Metromedia. BLFH: ‘Ruben
James,” Kenny Rogers and the First
Edition, Reprise.

N. Y. (WBAB)

Baton Rouge, La. (WLCS)
Ted Ferguson, Music Director

BP: “Suspicious Mind,” Elvis Presley‘
RCA. BLFP: **Sugar on a Sunday,
Clique, White Whale, BH: "Come o
ether,” Bealles. Apple. BLFH; **l Want
ou to Know,” New Colony Six, Mer-
cury.

De Kgib, lll. (WLBK), Jerry Holasz,
Music Director, Personality

BP: *“Little Woman,” Bobby Sherman
Metromedia. BLFP? "Tracy. uff
Links, Decca. BH: “You, [, Rugb
lf}mazon BLFH: “Make Believe,” \b\’in&
ife

Denver, Colo. (KTLK)
Je“ Starr, Music Director

: *Somethjng,” Bealles. Apple. BLFP:
“Doln Our ‘Fh ing,” larence Carler.
Allannc BH: *“Green Rlver." CC
vival, Fantasy. BLFH: ‘‘Maybe,” J.mis
Joplln, Columbia (from LP).

Honover, N. H. (WDCR)

Paul Gambaccini, Station Monager
BP: “Proud Mary,” Checkmates, L‘d';
A&M. BLFP; “Take a Letter Marla,”
R.B. Greaves, Atco. BH: “Wedding
Bells Blues.” Fifth Dimension, Soul
City. BLFH: *‘Suite: Judy Blue Eyes,”
Crosby, Stills and Nash, Atlantic.

Ithaca, N. Y. (WVBR-FM)

George Hiller, Music Director

RP: “You're the Sound of Love,” Pep-
permint Rainbow, Decca. BLFP: “Tupe
lo” (Part 1), King. Cropper_and Staples,
Stax. BH: “Suite: Judy Blues Eyes.'
Crosby, 6tills and Nash, Atlantic.
BLFH: “Dismal Bay,” Bread, Elektra.

Lewiston, Me. (WLAM), Bob Ouellette,
Music Director, Persanality

BP: “Turn on a Dream,” Box Tops,
Mala. BLFP: *“Shangri-La,” Lettermen,
Capitol. BH: *“Reuben James,” First
Edmonx Reprise. BLFH: “Take a Letter
Maria,”” R.B. Greaves, Atco.

Melbourne, Victoria, Austrolia (3D8)
Reo Benn, Music Director

BP: “Without You,"” Doug Parkinson,
Columbija (Aust.). BLFP: *“Please Don’t
Go,” Barry Crocker, Festlval (Aust,).
BH: “Drummer Man,” Nancy Sinatra,
Reprise. BLFH: “Pickmx Up Pebbles,”
Matt Finders, Astor (Aust.),

Middletown, N. Y. (WALL)

Larry Berger, Progrom Director

RP: “And When | Die,”” Blood, Sweat
and Tears, LP cut, Columbia. RLFP:
“Dubuque Blue,” Association, LP cut,
Wamer. BH: “I'm Gonna Make You
Mind,”” Lou Christy, Buddah. BLFH:
“Ruben James.” First Edition.

Orangeburg, S. C. (WORG)

Ron Shuler, Music Director

BP: “Turn on a Dream.” Box Tops,
Mala. BLFP: “See That Girl,” Vogues,
Reprise. BH: *“Sugar, Sugar,” Archies,
Calendar. BLFH: “Beachcomber,” the
Dream, Tiki,

45 rpm RECORDS

oldies by mail

OLDIES

All original artists.
For complete catalog send $1.00.
(deductible from first order) to:

BLUE NOTE SHOP

156 Central Ave,, Albany, N.Y K 12206

Pittston, Pa. (WPTS)

Rick Shannon, Personality

BP: “Love Fever.” Leer Bros.. In-
trepid. BLPP: ‘*‘Dreamin’ Til Then,”
Joe Jeffrey, Wand. RH: “Raven,” Glass
Prism, R ‘A. BLFH; 1 Still Belicve
in Tomorrow,” John and Anne Ryder,
Decca.

San Antonio, Tex. (WOAI)

Larry Kent, Personality

BP: “Don’'t Forget to Remember,"” Bec
Gees. BLFP: *“Sunday Morning Coming
Down,” Ray Stevens, BH: *Tracy,”
Cuff Links. BLFH: “Jet Song,” the
Group.

San Antonio, Tex. (KTSA)

Kohn Homon, Progrom Director

BP: “Wonderful,” Blackwell, Astro.
BLFP: *Is That All There Is to That,”
Peggy Lee, Capitol. BH: "When | Die,”
Motheriode, Buddah.

San Luis Obispo, Calif. (KATY AM-FM)
Joy Martin, Personolity
BP: “Bold Soul Sister.,” Ike and Tina
Turner, Blue Thumb, BLFP; Il Cant
eive You Little Girl," Iron Butter-
fly, Atco. BH: “Something In the Air.”
Thunderlap Newman on track. BLFH:
“World,” James Brown, King.

Son Luis Obispo, Calif. (KTY)
John Clarke

RP: “Tears in the Wind,” Chicken
Shack, Blue Salute.

Sayre, Pa. (WATS)
Lee Potter, Music Director

BP: *“Proud Mary,” Sonny James and
the Checkmates. BLFP: *“Suite: Judy
Blue Eyes.” Crosby, Sll“i and Nash,
BH: “Suspicious Mind,” Elvis Presley.
BLFH: “Sunday M'omlng Coming
Down,” Ray Stevens.

Tolluloh, La. (KTLD)
Bobby Davidson, Program Director

BP: ‘“Movin’,” the Robbs. BLFP: *Let
a Woman bhe a Woman,” Dyke and the
Blazers. BH: *“Hot Fun in the Summeg-
tjme.” Sly and the Family Stone. BLFH:
**Baby It's You,"” Smith.

Waterbury, Conn. (WWCO)
Jerry Wolfe, Music Director, Personality

BP: *“Judy Blue Eyes,” Crosby, Stills
and Nash, Atlantic. BLFP: “Love and
Let Love,” Hardy Bqu. RCA. BH:
“Sugar on Sunday,” Clique, White
Whale. BLFH: “Na Na Hey Hey Kiss
Me Goodbye,” Steam, Fontana.

West Long Branch, N, J. (WMCJ Radio)
Michael R. Sidoric,
Progrom/ Music Director, Personality

RP: “Little Woman,” Bobby Sherman,
Metromedia. BLFP: '‘Mab-na Mah-na,”
Dave Pell, Liberty. BH: “Wedding Belis
Blues,”” Fifth Dimension, Soul City.
BLFH: “Don’t Shut Me Out,” Under-
ground Sunshine, Intrepid.

Wichita, Kon. (KEYN AM & Stereo FM)
Greg Dean; Program Director

BP: “Judy Blue Eyes,” Crosby. Stills
and Nash, Atlantic. BLFP: *“She Be-
longs to Me,” Rick Nelson, Decea. BH:
“Abbey Road,” Beatles, Apple. BLFH:
“Delta Lady,” Joe Cocker, A&M.

Wilmington, Del, (WAMS), Jay Brooks,
Music Director, Personality

BP: “Turn on a_ Dream.” Box Tops.
BLFP: *“Smile a Little Smile for Me,”
Filving Machine. BH: ‘Jean,” Oliver,
BLFP: “Smile a Little Smile for Me,”

COUNTRY

Ashlond, Ky., & Huntington, W. Va.

(WTCR), Mike Todd,

Program Director, Personality

BRP: *“‘Back Streets of My Mind,” Dar-

vin Strugill, Stop. BLFP: *Okie From

Muskogee,” Merle Haggard, Cap. RH:

Angel Cry,” Conway
: “Sweet Thang &

Cisco,” Nat Stuckey, RCA.

Burbank, Calif. (KBBQ), Corkey
Mayberry, Music Director, Personality
RP: “It's My Time,” Frank Ifield, Hick-
ory. BLFP; “Lodi,” Buddy Allen, Cap.
BH; “Jesus Is a Soul Man,” Billy Gram-
mer, Slor BLFH: *“Jesus Is a Soul
Man,” Billy Grammer, Stop.

Cadilloc, Mich. (WATT), Robert F.
Bartels Sr. Progrom/Music Director

BP: “That’s a No No,” Lynn_Anderson,
Chart. BLFP: “Things Are Gonna Get
Better.” Jimmy Dickens. BH: “Since 1
Met You Baby,” Sonny James. BLFH:
“Backside of Dallas,” Jeannie C. Riley.

Cincinnati, Ohio (WUBE)

Bob TViffin, Music Director, Personglity
BP: “I'll Never Be Free,” Johnny &
Jonie Mosby, Capitol. BLFP: “Don’'t
Let the Sun Set on You in Tulsa,”
Glen Yarbrough. BH: "Groovy Grub-
worm,” Harlow Wilcox, Plantation.
W(B.LFII: “Good Clean Fun,” Monkees,
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El Paso, Tex. (KHEY)

Charlie Russell, Personality

BP: *Okic From Muskogee,” Merle
Haggard, Capitol. BLFP: ‘*‘Love Is,"
James Allen, Metromedia. RH: “Groovy
Grubworm,” Harlo Wilcox & Okies,
Plantation. BLFH: *‘Another Day, An-
other Mile, and Another Highway,”
Clay Hart, Metromedia.

Flint, Mich. (WKMF), Jim Harper,
Program/ Music Director, Personality

BP: “Okie From Muskogee,” Merle
Haggard, Capitol. BLFP: *“It’s M‘y
Time.”” Frank Ifield, Hickory. Rt

“I'd Rather Be Gone,” Hank Williams
Jr.,, MGM. BLFH: “Kissed by the
Rain, Warmed by the Sun,” Glenn Bar-
ber. Hickory.

Gallatin, Tenn. (WHIN), Benny Willioms,
Program Director, Personality

BP: “Little Boy Sad.” Bill Phillips,
Decca. BLFP; “Put Your Lovin® Where
Your Mouth Is,” Peggy Little. Dot
BH: *“Since 1 Met You Bahy,” Sonny
James, Capitol. BLFH: "The Story of
Johnny,” The Coachmen, SSS Int'l.

Greenville, N. C. (WPXY), Royal Bruce,
Music Director, Personality

BP: “Share Your Love With Me,”
Aretha  Franklin. BLFP: “Dum-De-
Dum.” The Dynamics. BH: “Like a
Rolling Stone,” Phil Flowers & The
Flower Shop. BLFH: “To Understand
Mankind,” Sounds of Tyme.

Kansas City, Kan. (KCKN)
Herschal Sickafoos, Progrom Director
BP: “Little Boy Sad.” Bill Phillips,

Decca.  BLFP: “Hungovcr. Sonny
Wright, Kapp. RH: Gmovr Grub-
worm,” Harlow Wilcox, Plantation,

BLFH: “Jesus Is a Soul Man,” Billy
Grammer, Stop.

Knoxville, Tenn. (WROL), Phil Rainey,
Music Director, Personality

BP: “Okie From Muskogee.™ M. Hag-
pard, Cnpllol BLFP: “Willie and Laura
Mae Jones.” Jamie Ryan, Show Bijz.
BH: “Groovy Grubworm,” H. Wilcox,
Plantation. BLFH: *“Ajn't That Sad.”
M. Shiner, LD.

Phoenix, Ariz. (KTUF), Bil Proctor,
Music Director, Personality

BP: “New Orleans,” A. A, Jones, Chart,
BLFP: “Everybody's Talkin'.” Fred
Neil. Capitol. BH: “MacArthur Park,”
Waylon Jennings. RCA. BLFH: “‘House
of Blue Lights,” Earl Richards, UA.

Santa Paula, Colif. (KQMQ)

Mike Mitchell, Music Director

RP: "Lodi." Buddy Alan. BLFP: “Rub-
en James.” Kenny Rogers. BH: *“Are
You From Dixie,” Jerry Reed. BLFH:
“Everybody"y Tafkm'," Nilsson.

Waterbuey, Conn. (WWCO-FM)

Rick Shea, Program Director

BP: “Lodi.” Buddy Alan, Cmpllol
BLFP: It Shows on Your Face,” John
Whitehawk, Little Dariln’. BH: “Haunt-
ed House.”” Compton Bros., Dot. BLFH:
“Ruben James,” K. Rodgers & Ist Edi-
tion, Reprise.

COLLEGE

Brooklyn, N, Y. (WBCR)
Lenny Bronstein, Music Director

RP: “Come Together/Something,*
Beatles, Apple. BLFP: “Upon Cripple
Creek ** the Band. Capitol. BH: ‘‘Me-
lanie,” LP by Melani¢, Buddah., BLFH:
“Little Wom:m." Bob Sherman.

Dallas, Tex. (KSMU), Lee Michaels,
Program/Music Director

BP: “Wedding Bells Blues,” Fifth Di-
mension. BLFP: ‘“Strange Changes,”
Elysian Field. BH: *“Disma! Day,”
'I:rf.;‘:;d. BLFH: “Super Lungs,” Terry
eid.

Lavrinburg, N. C. (WSAP)
Craig R. Simmont, Music Director

BP: **Mr. Turnkey,” Zager and Evans,
RCA. BLFP: “Forget About Me,” PK
Limnud Colgems. BH: *“Judy Blue
Eyes.” Crosby, Stilles and Nash. BLFH:
*“Baby It’s You,” Smith.

Philadelphia, Pa. (WRTI)
Rich Arfin, Music Director

BP: *“Baby Make It Soon,” Mar-
malade. BLFP: “I'm Climbing a Moun-
tain,” David Copperfield Style. BH:
“Baby It’s You,” Smith, BLFH: ‘“Delta
Lady,” Joe Cocker.

Pittsburgh, Poa. (WPPJ)

Gary Waight, Music Director

BP: “Ruben James.” First Edition
BLFP: “Jesus Is a Soul Man,” Lawrence
Reynolds. BH: *“Lay Lady Lay,” Bob
Dylan. BLFH: “Trashy,” Rod McKuen,

Potsdam, N. Y. (WNTC)

Ralph V. Curcio, Program Director
BP: “Judy Blue Eyes.” Crosby, Stills
and Nash. BLFP: ‘“Make elieve."
Wind. BH: “Move Over,” Steppenwolf,
BLFH: “Little Woman,” Bob Sherman.

Rochester, N. Y. (WRUR)

Philip Fenster, Progrom Director

BP: “Dreamin® Till Then,” Joe Jeffrey,
Wand. BLFP: "In the Peaceful Valley.”
Steve Duboff. Contillion, BH: *“Wed-
ding Bell Blues,” Fifth Dimension,
Soul City.

University Pork, Pa. (WHR), Chorles D.
Pfleeger Jr., Station Manager

BP: *“You'il Never Walk Alone,'* Brook-

lyn Bridge, Buddah, BLFP: ‘*“C'Mon
Everybody.” NRBQ, Columbia. BH:
“Jean,” Oliver, Jubilee. BLFH: “Little

Woman," Bobby Sherman, Metro.
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EASY LISTENING

Atlanta, Ga. (WSB Radio)

Chris Fortson, Music Librarian

BP: "Do You Know Who | Am,” John
Rowles, Kapp. BLFP: “You're the Sound
of Love.” Peppermint Rainbow, Decca.
BH: “Midnight Cowboy,” Al De Lory,
Capitol. BLFH: “Keem-0O-Sabe, Electric
Indian. United Artists.

Cadillac, Mich. (WATT), Robert F.
Bartels Sr., Program/Music Director
BP: “Sugar, Sugar.” Archies. BLFP;
“Onc of These Days Sunday’s Gonna
Come on Tuesday,” New Establishment.
BH: “Love of the Common People,”
Winstons. BLFH; “For the First Time,"”
Wayne Newton.

Midland, Mich. (WMDN)

Jim Wiljanen, Music Director

BP': “The Lord Must Be in New York
City,” Wayne Newton, MGM. BLFP:
“Bringing on Back the Good Times,”
Love Affair. Date. BH: "This Girl Is a
Woman Now,"” Gary Puckett/Union
Gap, Columbia. BLFH: “‘Love and Let
Love,” Hardy Boys, RCA.

Norwich, Conn. (WICH)
Bob Craig, Program Director

BP: “Try a Liule Kindness.” Glen
Campbcll Caphol. BLFP: “She’s Got
Love,” Thomas & Richard Frost., Im-
pen.ll BH: “Smile a Little Smile for
Me.” Flying Machine, Congress. BLFH:
“Jesus Was a Soul Man,” Lawrence
Reynolds, Warner Bros.

Port Huron, Mich. (WPHM)
Dick Conder, Personality

BP: '*Josette’s Music Box,” C.R. Greane
Sound. BLFP: “Leave Them a Flower,’
Ed Ames. BH: “Jean,” Oliver. BLFH:
“Everybody’s Talkin®,”” Nillson.

San Antenio, Calif. (WOAI), Tony Rash

BEP: “Runawayﬂuﬂ a_Little,” Austin
Roberts. BLF ““She's Got Love,"”
Thomas & Richard Frost. BH: *Sus-
picious Minds,” Elvis Presley, BLFH:
“Jean,” Oliver.

South Loke Tahoe, Calif. (KTHO AM-FM)
Bill Kingman, Program Director

BP: “One Cup of Happiness,” Dean
Martin, Reprise. BLFP: *“You're the
Sound of Love,” Pepermint Rainbow
Decca. BH: “One Tin Soldier,” Orlgma'
Cast, T-A, BLFH: *“Bluegrass on the
Wing.” William Truckaway, Reprise,

Springdale, Ark. (KSPR), Dove Sturm

BP: *Silver Threads & Golden Needles,”
Cowulls MGM. BLFP: “The Story of
Johnny,” Coachmen, SSS Int. BH:
“Ruben James,” First Edition, Reprise,

Springfield, Mass. (WSPR)
Budd Clain, Progrom Director

BP: “Your're the Sound of Love,”
l'eppcrmim Rainbow, BLFP: “Rainbow
of Love,” Mike Douglas. BH: “My
Idea,” Creme Caramal. BLFH: “Smile
a Little Smile for Me,” Flying Machine.

Springfield, Mo. (KTTS)
Ray Shermer, Music Director

BP: *“Wedding Beile Blues,” $th Di-
mension. BLFP; “Since 1 Met You
Baby,” Sonny James, BH; “End of the

. Tokens. BLFH: *“Manhattan
Safari,” Jim Wisner Sound.

RHYTHM AND
BLUES

Columbus, Ga. (WOKS)
Ernestine Mathis, Music Director

BP: ‘“Mother-in-Law,” Wallace Bros,
BLFP: “Don’t You Ever Get Tired,"”
Bethye Swam, BH: *That’s the Way,"”
Marvin  Gaye. BLFH: **Somebody
Please,” Vanguard,

Memphis, Tenn. (WDIA), Bill Thomas

BP: “l Can’t Get Next to You,” Temp-
tations, Gordy. BLFP; ‘“Backficld In
Motion,” Mel and Tim, Bamboo. BRH:
“Proud Mary,” Checkmates, A&M.
BLFH: *‘Bad Conditions,” l.kvyd\ Price,
Turntable,

Welch, W. Va. (WOVE), Arnell Church

BP: "‘I‘odacy I Sing the Blues.” Aretha
Franklin, Columbja. BLFP: “Break My
Mind,” Clifford Curry, Elf, BH: *“Can't
Get Next to You,” Tem tations, Gordy.
BLFH; “Let a Man Come Popcorn,”
James Brown, King.

PROGRESSIVE
ROCK

Bowling Green, Ohio (WAWR)
Bob Ladd, Program Director

BP: “Wedding Bell Blues,” Sth Dimen-
sion, Soul ity. BLF FP: “Time Ma-
chine,” Grand Funk R & R, Capitol.
BH; “Eve';bodys T.nlkin"' Nnelmn.
RCA, BLF “Time Machine,” Grand
Funk R & R, Capitol.

Eou Gallie, Fla. (WTAI), Lee Arnold,
Music Director, Personality

RP’;: “Ballad of Easy Rider,” lhe Byrds,
Columbia. BLFP: “Maybe,” Janis
Joplin, Columbia, BH: ‘“Magazine
Lady,” Willle Murphy & *Spider”
John Koerner, Eiektra, BLFH; *Oh
Deed 1 Do,” Elyse Weinberg, Tetra-
grammaton,
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WHHY Using
LP’s, Singles

MONTGOMERY, Ala. —
WHHY, Top 40 station here,
has began programming from
albums as well as singles. New
operations manager Bob Baron
said the station would feature
cuts from at least 10 albums
each week. “The reason is that
album sales have increased so
much that we would miss a lot
of good material if we didn't
program cuts from them. Also,
I'm trying to establish a certain
sound on the air . . . and album
cuts can help do this.” The
station is featuring a basic top
40 playlist, adding seven new
singles each week. Besides this,
there’s a list of “balance” tunes
which includes both album cuts
and assorted singles. The LP's
include product from the Fifth
Dimension, Glen Campbell, and
Tom Jones, among others. One
of the “balance”™ singles is by
Julius LLa Rosa—"Where Do
Go.”

KMYR-FM in
A Revamping

DENVER — KMYR-FM
dropped its progressive rock
format Wednesday (1) to pro-
gram comedy cuts mixed with
top instrumental arrangements
of contemporary hits. The
stereo station will shift call let-
ters to KHOW-FM and simul-
cast the AM programming of
KHOW 6 a.m. to 6 p.m. Al-
though there will be no dee-
jays on the new KHOW-FM,
the 12-hour segment at night
will be produced live by the
board men instead of auto-
mated. H. J. Davis, senior vice-
president for Doubleday Broad-
casting, which owns the sta-
tion, said the new format will
be called *Pzazz-95.”

WSTU Into
Update Play

STUART, Fla. — WSTU,
under new owner Harvey Glas-
cock, has begun updating its
sound. The easy listening sta-
tion will not  become another
WNEW, said Glascock, former
general manager of that New
York station. *“But we will
brighten up the sound some. The
aim will be toward the 25-45
age group and includes such
artists on the playlist as Herb
Alpert, Frank Sinatra, and Jack
Jones. We will also be playing
new artists that are not rock,’
he said. He was contacting rec-
ord companies for records last
week. Glascock will be heavily
involved in programming the
station, much as he did at
WNEW.

Earth Names RCA
As Canadian Distrib

NEW YORK — Earth Rec-
ords has appointed RCA Ltd.
of Montreal as its Canadian
distributor. The deal does not
include the Life label, which
is distributed by Earth. The
first release under the new pact
is “Time to Get it Together”
by Up and Adam. Alan Lor-
ber’s “The Groupics,” the first
album under the deal, will be
distributed in Canada next
month.
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GOSPEL CONVENTION SPECIAL

Gospel Gala Week

The National Quartet Convention, the most
successful venture of its kind in the world, is
the brainchild of J.D. Sumner, and was put
together cohesively by Sumner and James Black-
wood.

The fivé-day convention, Oct. 8-12, reflects
the growth of the affair which began on a mod-
est scale 13 years ago at its present home, and
did some wandering in the interim.

An estimated 30,000 will attend the gathering
again this year, and as in years past, will come
from every state in the union as well as Canada.
Reservations from all of these places have been
made through the Blackwood office in Memphis.

It is in Memphis that it all started, and now
goes on. The first three-day gathering was mod-
erately successful, but Blackwood and Sumner
felt that it should be rotated in various major
cities of the south. So the first move was to
Birmingham. Attendance fell sharply. The fol-
lowing year the convention moved to Atlanta.
Again, a drop in attendance. Finally, the con-
vention returned to Memphis to stay.

It was three years later because of .increasing
crowds: and growing numbers of quartets, the
convention was extended to four days. Two years
ago that number went to five.

“We're right on the verge now of a seven-day

convention,” Sumner said. “We plan to extend
it to that very soon.”

It's no wonder. With some 6,000 people a
day crowding into Ellis Auditorium and about
50 booths set up in the hallway, more than 100
quartets are taking part. Thirty of these are top
professional groups. To followers of Gospel
Music, it’s the greatest bargain in the world and
that one chance to see all of the groups.

Additionally, it has given the Gospel Music
Association an opportunity to hold its annual
meeting and to conduct its business affairs in
the midst of the most gala week of the year
in the Gospel Music industry.

Gospel Groups—Inspiration, Entertainment, Devotion

The world of gospel music continues to grow
in popularity throughout the world. Within its
realms are contained inspirational groups of all
sizes and styles. From folk to soul, all types of
music are incorporated into the sounds of gospel
music today. These gospel groups all have one
thing in common: devotion to their music as a
means of entertainment and inspiration to people
of all faiths. New groups are constantly being
added to the list of alrcady prominent groups
in gospel music. For example:

The Blackwood Brothers Quartet was formed
in 1934 by James Blackwood who is still the
leader of the group. The Blackwood Brothers
have been leading lights in gospel singing and
are recognized as one of the pioneer groups of
gospel music. They were instrumental not only
in making professional gospel singing a big in-
dustry in the South, but they also aimed their
efforts toward other parts of the country, par-
ticularly the West Coast. Finally the years of
hard work paid off for the Blackwood Brothers
and in 1950 they made their first national tele-
vision appearance on “The Arthur Godfrey Talent
Scouts Show.”

In 1954, a tragic airplane crash took the lives
of two of the brothers in Clanton, Ala., and
caused the group to make significant changes in
order to go on with their work. In the years
since the accident, the Blackwood Brothers have
continued to be a mjaor influence in their field.

Today, James Blackwood is the only original
member of the quartet left. However, he has
continued to maintain the original sound of the
Blackwoods. The group today is composed of
James and Cecil Blackwood, Bill Shaw and Lon-
don Parris. For 35 years the Blackwood Brothers
Quartet has been a major contributor to the
rise in popularity of gospel music and will con-
tinue to do so for years to come.

The singing group, the Happy Goodman Fam-
ily, is one of the leading gospel singing groups
in the U.S. today. The group consists of Howard
and his wife Vestal, their son Ricky and How-
ard’s three brothers and a young Texan, Ernest
Maxwell. Within the brother combination is
more than just vocal ability. Rusty Goodman is
one of the country’s leading gospel composers.
Rusty has written such songs as “Who Am I?”
and “Has It Not Been.” Rusty also plays rhythm
guitar and sings bass. Ricky Goodman is the 17-
year-old son of Howard and Vestal, and plays
drums.

The Happy Goodmans are on nationwide TV
as part of the “Gospel Singing Jubilee,” seen on
many stations on Sunday morning. The Happy
Goodmans were also awarded the 1968 NARAS
Achievement Award for “The Best Gospel Per-
formance.”

RCA Victor recording artists Wendy and the
Sunliters began singing, like most gospel enter-
tainers, in their church. Realizing the blessings
given them, the group decided to strive for higher
goals. Wendy began writing for the group and
one of the early songs “Pear! Buttons” was to be
responsible for their early success. Werdy and
the Sunliters continued on their way to success,
and soon appeared in concert at Carnegie Hall in
New York City.

Wendy, manager of the group, sings baritone
and plays lead guitar. Jerry Morrison is the
lead singer and Jan Morrison sings alto and plays
bass guitar.

Gospel music’s “King” family is a Texas-size
singing family with a television syndication that
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covers many of the major markets in the nation,
“Wills Family Inspirational Time” is a 30-minute
syndication in color and the family has recently
completed their 107th show.

The format of “Wills Family Inspirational
Time™ is a very similar to that of the King
Family currently being seen on the major net-
works, in that it is built around one family. The
number of the cast varies from 17 to 27, de-
pending on the number of grandchildren appear-
ing on that particular show. The Wills family
also finds time in their busy schedule to do
personal appcarance tours which they enjoy very
much.

The Orrell Trio was organized in the fall of
1967 with the ambition of spreading the gospel
in song throughout the U.S. and Canada. The
Orrell Trio’s gospel and spiritual songs are unique
in arrangement and are contemporary in sound,
but always uplifting.

Their program is versatile in the selection of
songs which are new and old and are received
well by the audience. Members of the Orrell
Trio are Wayne Hilton, first tenor; Gordon Jen-
sen, baritone and pianist; Larry Orrell, second
tenor and manager. Two members to the group
are Mark Chadwell, bass guitar, and Rick Scbas-
tian, drums.

Two young brothers are carrying on a family
tradition with a family name that is synonymous
with gospel music—Blackwood. Ron and Winston
Blackwood, sons of the late R.W. Blackwood,
have devoted themselves to a lifetime of singing
the gospel in the memory of their father who
was killed in a plane crash while on tour.

Sandra, Ron's wife; Donna, Winston's wife; Ron
Hamilton, and Everett Reece are the other mem-
bers of the Blackwood Singers. The increasing
recognition being given this group can be at-
tributed to many factors. Performance is a science
to Ron Blackwood, manager of the group. Along
with his duties as manager of the Blackwood
Singers, he also serves as director of Skylite
Talent Agency in Nashville. Without a doubt,
Ron's ingenuity and drive contribute greatly to
the success of the Blackwood Singers.

The Klaudt Indian Family, Arickura Gospel
Singers from the “Dakota Badlands™ have just
celebrated 40 years in musical ministry in the
U.S. and Canada. They traveled 100,000 miles a

Gospel Music Association
Convention Calendar

Oct. 8, Wednesday:

2:00 p.m., Press Panel Seminar, Skyview
Room, Sheraton-Peabody.
Oct. 10, Friday

9:30 a.m., Quarterly meeting, board of di-
rectors, GMA, Sheraton-Peabody.

4:30 p.m,, GMA Awards Banquet, Sheraton-
Peabody (Reservations Only).

Oct. 11, Saturday
9:30 a.m.,, General Membership meeting,
GMA, Skyview Room, Sheraton-Peabody.

12:30 p.m., SESAC Luncheon, Four Flames
Restaurant, invitation only.

2:30 p.m., Board of Directors of GMA,
Sheraton-Peabody.
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year to meet engagements in over 40 different
denomination churches.

Appearing in full colorful, Indian costumes,
they are truly the nation’s unique gospel group.
These authentic, native costumes, valued at thou-
sands of dollars, are a sight that one will never
forget. The group has recorded 10 long-play
albums in Hollywood that have received national
acclaim. They are regular features on Bob Poole’s
“Gospel Favorites” and Wally Fowler’s TV shows
that cover over 250 channels from Alaska to the
Bahamas. Their first movie was a gospel spec-
tacular filmed in Nashville and entitled “Sing
Me a Song for Heaven’s Sake.” It features the
foremost gospel groups in a musical that has
brought great honors to the family. The members
of the family are seasoned travelers, but they are
also college graduates having a total of six
carned degrees.

J.D. Sumner and the Stamps Quartet con-
tinue to be one of the pace-setting groups in
gospel music. Along with their four-piece band,
the Stamps Quartet are now directing their
programming toward young people in an attempt
to present the sounds of gospel to this music-
loving generation. The Stamps Quartet also at-
tempts to entertain the gospel audiences with
heir good humor, enthusiasm, and stage presence.

All of the members of the Stamps Quartet
exhibit the talent, ability and desire to entertain
on all occasions. The Stampses work over 280
concerts per year and enjoy every one of them.
From the beginning of the Stamps Quartet in
1924 until this October, the theme of the Stamps
Quartet is and will remain—Give the world a
smile each day.

The LeFevres—no new or unfamiliar name
to gospel music. The organization of this famous
group took place almost 40 years ago in the
hills of Middle Tennessce. Urias, Alphus and
Maude LeFevres had a new sound, thus they
were in constant' demand. They continued to sing
on weekends and in between school. Changes
have occurred from time to time and they have
all been for the better. Where it once was a trio
of Eva Mae, Urias and Alphus, it is now a
sextet. The additional personnel include Pierce
and Mylon LeFevres and Rex Nelson. The Le-
Fevres are also seen on numerous gospel music
shows throughout the country and bring their

(Continued on page 44)

Racial Harmony

e Continued from page |

Norma Boyd, executive director of GMA. “We
want complete membership of all individuals in-
volved in gospel music.”

One of the breakthroughs came about a year
ago when Dottie Rambo recorded an “integrated”
LP, “The Soul of Me,” with a black Pentecostal
choir (sce separate story). Since then numerous
groups have recorded together, black and white,
and the result not only has been profitable from
a sales standpoint but from the over-all viewpoint
of color-line breakdown.

Some of the strongest black gospel product in
the U.S. comes from the Nashville-Memphis area,
and the two cities long have been the seats of
white gospel music. The fact that they should
find a coming-together point through GMA s
considered a natural transition.

There has never been a color bar in GMA, but
its very makeup in the past was conducive pri-
marily to the structural growth of white gospel
music only. Now all concepts have changed.

43



GOSPEL CONVENTION SPECIAL

Mrs. Boyd Is Good News for GMA

When Mrs. Ernest Arndt of Medford, Wis.,
became the 1,300th member of the Gospel Music
Association this year, the organization had man-
aged to triple its membership within an 11-
month period.

The phenomenal growth, after a few years of
relative stagnation, probably can be attributed to
many things. Not the least of these is a publica-
tion titled “Good News.”

The young lady behind “Good News™ and vir-
tually every facet of the GMA operation during
the year was Mrs. Norma Boyd, the energetic
executive director of the organization. As the
association year neared a close, the Association
had hired a full-time newspaper editor to re-
lieve Mrs. Boyd of this particular task, but the
rest of the operation fell upon her shoulder.

Since Mrs. Arndt joined, another 100 or so
have come into the Association, and perhaps no
organization has enjoyed such a phenomenal
growth in such a short period.

Unlike many other trade organizations. GMA
is fan-oriented, and the consumers even have
representation on the board of directors.

Membership in GMA had been static almost
since inception five years ago because of a num-
ber of things, among them a lack of communi-
cation with the members. There was no regular
publication, no regular mailing, and nothing
which particularly stimulated the adrenelin of the
rank and file. All of that has.changed.

The newspaper was the big thing. It grew from
its amateurish initial efforts into something com-
pletely palatable. From almost nothing it has

Bill Blackwood
. Tony Brown
Duke Dumas
Dwayne Friend
Henry Slaughter
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Wes Gilmer
David Ingles

J. B. Mull
Warren Roberts
. J. G. Whitfield
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1. Duane Allen
2. Bill Gaither

3. Russ Goodman
4. Jim Hill

5. Dottie Rambo

BEST FEMALE VOCALIST

1. Ann Sanders Downing
2. Vestal Goodman

3. Eva Mae LeFevre

4. Dottie Rambo

5. Reba Rambo

BEST MALE VOCALIST

. Duane Alien
James Blackwood
. Jake Hess

. Jim Hill

5. J. D. Sumner

2. Now, The Imperials

GOSPEL SONG OF THE YEAR

. For God So Loved, Hill

Pity the Man, Hemphill
Who Am |1?, Goodman

cwENOUP W

—

2]
m
%]
—

MIXED GROUP
. The Dixie Echoes

. The LeFevres
The Singing Rambos
The Speer Family
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BEST MALE GROUP

The imperials
. The Oak Ridge Boys
. The Stamps Quartet
. The Statesmen
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FINAL NOMINEES FOR AWARDS
BY GOSPEL MUSIC ASSOCIATION

BEST GOSPEL INSTRUMENTALIST

BEST GOSPEL RECORD ALBUM JACKET

. Oak Ridge Boys, “It's Happening,” (Heartwarming)

. The Imperials, “Now,” (Impact)

The Happy Goodman Family, *Portrait of Excitement” (Canaan)
. The Statesmen Quartet, “Thanks to Calvary,” (Skylite)

. Tony Brown, “Tony Brown Plays Piano,” (Sumar)

BEST GOSPEL TELEVISION PROGRAM

America Sings (Thrasher Brothers)

. Cathedral of Tomorrow (Rex Humbard)

. Gospel Singing Caravan (Speers, LeFevres)

. Gospel Singing Convention (Old Time Singing Convention),

. Gospel Singing Jubilee (Florida Boys, Dixie Echoes, Happy
Goodman Family, Steve Sanders)

GOSPEL DISK JOCKEY OF THE YEAR

GOSPEL SONGWRITER OF THE YEAR

BEST RECORD ALBUM OF THE YEAR
1. It's Happening, Oak Ridge Boys

3. Portrait of Excitement, The Happy Goodman Family
4. Signs of a Good Life, The Stamps Quartet
5. Thanks to Calvary, The Statesmen Quartet

. A Hill Called Mt. Calvary, Gaither
. Daddy Sang Bass, Perkins

Had It Not Been, Goodman

. He Looked Beyond My Faults, D. Rambo
. He Touched Me, Gaither

. Jesus Is Coming Soon, Winsett

Now | Have Everything, Ingles

. The Happy Goodman Family

The Blackwood Brothers Quartet

www.americanradiohistorv.com

gone to a 24-page “convention special,” from
which it will revert to a regular monthly 16-
page edition, geared for the consumer.

Because of the importance of the paper, and
the load of other duties for Mrs. Boyd, GMA
has retained Beverly Nelson to edit the paper on
a full-time basis. A former employee of the
Chamber of Commerce, she wants to “make it
a newspaper in every sense.”

Dove Award

Norma Boyd, who took over her position in,
July of 1968, has her hands full handling the
membership, making plans for the annual mem-
bership meeting in regard to the Quartet Con-
vention, and handling the thousands of other
chores that befall her office. And it was she
who helped spearhcad the “Dove” award for
the annual awards show.

The awards show may be the number two
factor in the membership increase. First of all,
it stimulated an interest among the membership,
and ceveryone had an opportunity to cast ballots.
The show also was put together with dignity,
giving it the sort of elevated aura needed to in-
sure future success. It also brought to the Quartet
Convention an air of expectancy which it had
lacked in the past.

Although the "fan” segment of GMA now
constitutes about 60 percent of the total mem-
bership, a balance has been maintained on the
board of directors to assure that no unit will
control. Each category. no matter how small, has
two representatives on the board, and these are
elected at the general membership meeting dur-
ing the convention week. The categorics are
artist/ musician, promoter, trade papers, radio-
TV, disk jockey, publisher, composers, record

(Continued on page 46)

Gospel Groups—
Inspiration,
Entertainment Devotion

e Continued from page 43

sounds to the fans in the U.S. and Canada through
numerous personal appearances.

The Sego Brothers and Naomi. The Segos
have devoted their life to giving the message in
songs all over the country. James, Lamar and
W.R. Sego have written hundreds of songs. Out
of 20 long-play albums the Segos and Naomi have
never had an album sell less than 30,000 copics.

Perhaps the reason for the Segos’ continuing
success is their motive behind what they are
doing. One of their main thoughts after a concert
is over, I wonder how many were reached for
the Lord.” This is why they have been able to
achieve this phenomenal success.

The Dixie Echoes are on the move, not only
in their new Silver Eagle Coach, but on all popu-
larity polls. The group is exciting on stage as
well as off. 1t doesn’t matter whether they are
performing in Carnegie Hall or singing for handi-
capped children in Alabama.

The Dixie Echoes are composed of Joy Cook,
first tenor; Dale Shelnut, who sings lead; Ken
Turner, bass; Joe Whitfield, baritone, and his
talented wife Sue. All these fine talent combine
to make the Dixie Echoes an exciting part of
the world of gospel music.

Hosts of the coast 10 coast religious music TV
show, the “Gospel Singing Jubilee,” the Florida
Boys are one of the oldest organized gospel
groups active today. The group consists of Les
Beasley, lead singer; Glen Alired, baritone; Tom-
my Atwood, first tenor; Billy Todd, bass; and
Derrell Stewart, piano accompanist.

The Florida Boys specialize in the “old time™
method of gospel singing but with their wide
voice range and equally wide span of musical
talent also have a collection of contemporary
gospel songs which provide them with a vast
reportoire of gospel music to draw from when
it is needed.

The group was organized in 1947 by J.G.
Whitfield, who for many years sang bass with
the quartet. Their original name wasr the Gos-
pel Melody Quartet but through popular de-
mand it was soon changed to the Florida Boys—
a name which has come to identify them where-
ever gospel singing fans gather.

Gospel music is continuing to grow and is
moving into the pop field. The foundation that
all of the groups in gospel music have laid is
beginning to branch out in all fields of music
throughout the world.
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Mrs. Boyd Is Good News

e Continued from page 44
companies, performing licensing,
large, and gencral membership.
The increase in the impetus of the organiza-
tion this year was reflected in the turnout of the
board of directors at the quarterly meetings,
three of which are held in Nashville. Several di-

director at

rectors traveled long distances, at their own ex-

pense, to take part in the policy-making of the
organization. Unlike the past when there often
was a reticence on the part of the board mem-
bers to become “involved” in the inner-workings
of the group, there lately has been a complete
willingness.

Some of the leadership of the organization
this year has been provided by such stalwarts
as J.D. Sumner, who has headed the editorial
commitice, an advistory staff for the paper’s
operation; Bob Benson, who has balanced the
books and kept the organization healthy; Hovie
Lister, who has bcen instrumental in the pro-
duction of the third consecutive GMA album;
Doug McClure, who has handled eclection pro-
cedures; Ed Shea, ASCAP’s dynamo who has
run the press relations; Wes Gilmer, who handled
disk jockey relations; Lou Hildreth, who was in
charge of membership, and Bilh Gaither, who
handled the difficult task of putting together
the program.

W.F. “Jim” Myers has spent the second con-
secutive year at the helm of GMA, serving again
as president. Hovie Lister has been first vice
president, Paul Marks second vice president, Mar-
vin Norcross secretary and Bob Benson treas-
urer. Bob MacKenzie has been chairman of the
board.

Directors have been: Herman Harper, Buck
Rambo, Mrs. Tilic Lowery, West Gilmer, Joel
Gentry, Larry Orrell, Harvey Lester, Bernic Zon-
dervan, Conner Hall, Mrs. Lou Hildreth, Pierce
LeFevre, J.D. Sumner, Bill Gaither, Ed Shea,
Norman Odlum, Doug McClure, Travis Wolfe,
Les Beasley, Armond Morales, Bob Woltering,
and Bill Williams.

Gospel Talent Agencies—Alive and Growing

Five years ago the Gospel Music business had
no talent agencies in Nashville. Quartets booked
themselves, as best they could. Now the city
is blessed with three large agencies, all located
in the Music Row area and cach with an en-
viable string of talent.

The oldest and largest of these is Don Light
Talent, Inc., which has completed four ycars as
a complete gospel booking agency, and it con-
tinues to set new marks.

Light's history has been one of expansion. This
past year, after moving into a new headquarters,
he added Herman Harper as general manager
of his operation. Harper, a |2-ycar veteran of
the road as singer and manager with the QOak
Ridge Boys, was able to take over the booking
facet of the operation while light concentrated
on television appearances, recordings and pro-
motion, all of which are an integral part of a
talent agency operation.

Harper, knowing the road and knowing the
artists, has been phenomenally successful in in-
creasing the number of bookings, upgrading the
sites in which the bookings were performed, and
generally showing a sharp increase in overall
operation.

With Harper in the agency, Light signed the
LeFevres, the Atlanta-based group whose name
is legend in the industry. This brought to 10
the number of acts booked by the agency. Among
those on the list were the Grammy-winning Happy
Goodman Family, Grammy-winning Dottic Ram-
bo and the Singing Rambos, the Oak Ridge Boys,
Florida Boys, Steve Sanders, Thrasher Brothers,
Jimmie Davis, the Sego Brothers and Naomi,
Wendy Bagwell and the Sunliters, and the Le-
Fevres.

That list grew to 11 in the spring with the
addition of The Downings, a refreshingly young
and new group who brought a new sound and
concept to this music. It was basically a second-
generation quartet, and it has enjoyed remarkable
SUCCESS.

Summer, the notoriously slow period for gos-
pel performers, has become a suddenly fruitful
season for the groups. Duc to a great extent
to the Light Agency, fair dates began to open
up to the Gospel quartets, and now the summer
months are nearly as busy as those of the other
seasons.

At last year's National Quartet convention in
Mecmphis someone decided there was room, and
a need, for another agency. And the wheels be-
gan spinning. Before they stopped. the Sumar
agency was an actuality and John Matthews
was its president. Before the year ended Joe
Moscheo was to become general manager.

“Don Light had proved that agencies were nec-
essary and would work, and many pcople felt
that all of the talent should not be under onc
roof,” said J.D. Sumner, who was to become an
integral part of Sumar. He and the Stamps
Quartet are one of the leading acts in the U.S,,
and consequently headline many shows. Under
Sumar now are the Blackwood Brothers, Dixic
Echos, Statesmen, Prophets, the Klaudt Indian
Family, The Trav'lers, the Impcrials and the
Kingsmen.

The Imperials have become associated with
nearly every TV show on network, and have
worked in person with Elvis Presley. This rep-
resents some new directions for Gospel Music.
And it reflects the success of a new agency,
which now is moving in the direction of personal
management as well. Eventually the plans call
for total management, including the handling of
funds and some personal decision-making.

Operating under the theory that three can
function as well as two, the Skylight Talent
Agency became the newest on the scenc. Ap-
proximately one month after the start of Sumar,
Joel Gentry put the Skylight wheels in operation.
Gentry, who runs the Skylite Recording Com-
pany, induced Mrs. Lou Hildreth to come to
Nashville from her native Fort Worth where she

(Continued on page 50)
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*Nobody but Heart Warming/ Impact — yes The Singing Rambos,
The Oak Ridge Boys, The Speer Family, The Imperials, The Down-
ings and many, many more. Here are their latest records available in
stores or direct from Heart Warming/ Impact.
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QUTSTANDING GOSPEL
RELEASES ON
ATLANTIG REGORDS

W MESSAGE

Marion Williams

Marion Williams
The New Message Running For My Life Spiritual Singers
SD 8228 R-025 R-024

=
GARDEN STATE CHOIR

@& . |

Mighty Clouds Of Harmony Garden State Choir The Harmonizing Four

Gospel “Plus” Gospel Erupts 40 Years Singing Gospel
R-023 R-022 R-013

cwws‘a HARMONY I
GOSPEL ‘PLUS

Garden State Choir/Perspectives In Gospel

Presenting The Mighty Clouds Of Harmony

Sondra Williams/Hark The Voice

The Walter Arties Chorale Sings Jewels Of Faith

The Harmonizing Four/ Shine On Me

Presenting Alfred Bolden—World's Greatest Gospel Organist
Gospel Chimes/When I've Done The Best | Can

Institutional Church Of God In Christ/ Gospel ““Blessed With Soul”
Presenting George Hines And The Gospel Winds

Garden State Choir/ “In” Time

Mighty Clouds Of Harmony /Didn’t It Rain

The Richburg Singers/ ““Gospel Bliss”

The Helen Robinson Choir/Joy

Stars Of Virginia/Lift Every Voice And Sing

The Walter Arties Chorale/Wis Name s Wondertu

Presenting Gloria Griffin/ Gospel's Queen

Alfred Bolden, World's Greatest Gospel Organist/*“We Shall Overcome”
Rev. Edmond Blair /A Stirring Message “*Seeking A Part Time Love”
Institutional Church Of God In Christ/Grace
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Community Youth Choir (CYC)  Jimmy Ellis & The Riverview
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the fastest growing record pressing
plam in the country
OFFERING .. pure vinyl records

PACKAGIED IN jockets 'd stinction oll under one roof
MASTERING -1
PLATING
PRESSING ure Vinyl. 7 412
LABELS —Large Seiection of Stock Back Drops
CUSYOM JACK"S —Complete Art. Typesetting. Negative, Litt
STOCK .IACKETS argest Supply of Multicotor Stock Jackets in the

We do not have o lobef or recording studio,

therelare oM of aur efforts ore lor you

Qca
GUARANTEES

..........

sTUDIO
oisTRIBUTORS I

WANTED
513-681-8400 |

Worite for Information, Prices ond Literature

QUEEN CITY ALBUM INC.

2832 SPRING GROVE AVE., CINCINNATI, OHIO 45225

COLDING

J N
WELCOME D.J.S

PLAY THE
MANY GOSPEL

SOUNDS OF

THE
SPEER FAMILY

Latest release:
“THE SPEER FAMILY—

HEAVY ON BENW"
Heart Warming HWS-3033

For bookings.~ contact:
Brock Speer
P.0. Box 9201
Nashville, Tennessee 37204

\ AC 615 832-9475 r
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The Harmonizing Four/Shine On Me
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“FILL MY
CUP LORD”
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Welcome to

1969 Quartet
Convention

Our New RCA Victor Release
LSP-4216

THANKS, D.J.s

the

SINGING
RAMBOS

nen

The
BLACKW@®D BROTHERS
QUARTET

Blackwood Brothers Record Shop
209 N. Lauderdale
Memphis, Tenn. 38105

DON LIGHT TALENT, INC.

816 19th Ave. South — Nashville, Tenn.
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GOSPEL CONVENTION SPECIAL

Shaped Notes

Herman Harper, of the Don Light Talent, Inc..
has completed arrangements for The Downings
10 appear at the 22d annual Ozark Folk Festival
at Eureka Springs Oct. 16. The group was chosen
to represent the professional gospel music in-
dustry, the first time anyone from this field
has been used in the event. Paul Downing, man-
ager of the quartet, called it "an honor"” to be
selected to appear. . . . Gospel organist Henry
Slaughter is planning another tour to Canada
with the McDuff Brothers. . . . Early in 1970
The Trav'lers will be making a trip to the Holy
Land. Like the Blackwoods before them, they
plan to make the trip available to others. . .
The Gospel Rhythmaires have recorded a new
album at RCA studios in Nashville. . Tommy
Fluewellen, from El Dorado, Iil., came to Nash-
ville 1o record for Carmel Gospel Records, hi¢
first such venture. . . . Another honor to Dad
and Mom Speer comes from John Hull & The
Joymakers. The LP consists of songs which
were either recorded by the Speer Family or
written by Dad Speer. . . . The Song Masters
Quartet from Memphis report that, in the past
four months, the group has driven over 19,000
miles to dates. . . . Norma Endicott reports
a change of names. The Daily Trio has ended
two voices to their group and now will be
called the Singing Daileys. The Imperials
now can be heard every week over network tele-
vision, singing the new theme song for the “Dan-
iel Boone Show.” . GMA board member
Bernie Zondervan recently underwent surgery
for the correction of a slipped disc. He has
been dismissed from the hospital, however, and
rested at home before returning to the office.

James & Naomi Sego are due to welcome
their first grandchild just prior to the National
Quartet Convention in Memphis. . . . The Jackson
Family of Dunn, N.C., spent the entire summer
touring the castern and midwestern US. .. .
The Monarchs, of Huntsville, Ala., took part in
a four-hour concert at the Apollo 11 Moon
Landing celebration at Marshall Space Flight Cen-
ter. Crowd estimates ranged up to 21,000. . . .
The Singing Rambos were featured on still an-
other Air Force recruiting show. “Country Music
Time” is a 30-minute radio program utilized by
the Air Force in support of its recruiting pro-
gram and is aired by 2,400 radi<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>