Bill

RCA Will Ease Into
Stereo Single Shift

By MIKE GROSS

NEW YORK — RCA Rec-
ords swing to stereo singles, re-
ported exclusively in the Jan.
25 issue of Billboard, begins

Spain Curbs
Foreign Pop

MADRID - Massive restric-
tions against the use of foreign
pop music and pop records in
Spain will go into effect during
the next six months. The Spanish
Ministry of Information and
Tourism has put the rules
through because of what it calls
the “excessive proportions” of
foreign pop music and songs in
Spanish radio and TV programs.

Restrictions listed are:

1. Not less than 40 per cent
of pop music in general broad-
cast by national, institutional and
private radio stations and by the
Spanish  Television Network
must belong to Spanish or Span-
ish-speaking South American
composers. This percentage will
be raised to 50 per cent on
March 1.

2. Not less than 65 per cent
of all pop vocal must be in the
Spanish language. This will be
raised to 70 per cent on March
1, and 75 per cent on July 1.

(Continued on page 66)

Tuesday (28) on a gradual basis.
The initial release will have some
monaural as well as stereo rec-
ords because, said W. H. Dear-
born, manager of RCA Records’
product and engineering depart-
ment, the single records must
be made with the stereo aim in
view, and some of the new re-
leases were produced before the
decision on stereo singles was
made.

RCA releases between 25 to
30 singles a month, and it’s ex-
pected that when the hopper of
monaural-prepared  singles is
used up, only stereo singles will
be put on release.

RCA said that through use

(Continued on page 4)
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Lou Levy Hits
French Pubs on
‘Copy-Rights’

By PAUL ACKERMAN

NEW YORK — Publisher
Lou Levy this week hurled a
bombshell at the French pub-
lishing industry and bitterly cas-
tigated those firms which grant
American or English-speaking
rights for periods of only five or
10 years. In his deals for for-
eign songs, Levy demands the
material for the full period of
copyright. In a caustic letter to
a French publisher Levy states
in part: “Since I am a pub-
lisher and not a shoemaker, I
must have a song for terms a

(Continued on page 8)

Chi Black Dealers Face KO

By RON SCHLACHTER

CHICAGO — Two-hundred
fifty black r&b dealers from the
metropolitan area met here Jan.
19 to discuss their survival. A
guiding force behind the meet-
ing was Willie J. Barney, a vet-
eran retailer and one-stop on
the west side.

“There are a lot more r&b
dealers now than when I started,
but they’re not making any
money,” said Barney. “Many of
the dealers are selling only $100
a week. They’re not incor-

MIDEM: Baitle & Business

By MIKE CLARE and MIKE HENNESSEY

CANNES — A vast improve-
ment in the quality and produc-
tion of the international galas,
a tape promotion battle, and the
dramatic deep freeze in the num-

RICR on Watts
Ball; Raises 75G

By ELIOT TIEGEL

LOS ANGELES — The Re-
cording Industry Committee for
Community Relations (RICR)
has raised $75,000 cash, with an-
other $25,000 pledged to im-
plement recreational programs
in Watts.

(Continued on page 8)

ber of major record companies
taking office were the main fea-
tures of the third international
Record and Music Publishing
Market which closed here Fri-
day (24). The week was full
of bustling activity and renewals
of business and social contacts.
The tape battle was between
RCA and Philips. RCA took the
biggest office suite in the Mar-
tinez Hotel in a bid to halt the
advance of the cassette. The
company had a Renault car,
complete with Stereo 8 CAR-
tridge player and tapes on show,
and they plastered the Croisette
with posters bearing the slogan
“Europe Is Going Stereo 8.”
(Continued on page 86)

porated and don’t have enough
capital. These shops either need
to grow or not be in business.
That’s why we have gotten to-
gether. It’s senseless to be in
usiness and not make a profit.
“The biggest mistake for most
of the dealers was getting into
(Continued on page 42)

Herman and His Hermits are going after their fourth gold
record with “‘Something’s Happening” (K-14035), their latest
MGM single. An instant Top 10 smash in England, the group's
new lightly Latin sound was already showing signs of similar
success in its Stateside release last week. Alsp happening:
the soundtrack album from their MGM movie, “Mrs. Brown,
You've Got a Lovely Daughter” (SE-4548 ST.) (Advertisement)
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Top Execs Flock
To Int'l Confab

By LEE ZHITO

NEW YORK — An impres-
sive array of top executives in
the global music-record indus-
try will address the International
Music Industry Conference, co-
sponsored by Billboard and its
London-based sister publication,
Record Retailer, April 20-23 at
the Paradise Isle Hotel, Para-
dise Island, Nassau, in the Baha-
mas.

Coen Solleveld, president of
N. V. Philips Phonographische
Industrie, Baarn, Holland, and
Deutsche Grammophon Gesell-

schaft, Hamburg, West Ger-
many, will speak during the
opening session devoted to

“Challenges to the Music In-
dustry.” His address will treat
“How the Roles and Relation-
ships Between Record Compa-
nies and Publishers Are Chang-
ing.”

Eddie Barclay, president, Bar-

O OO ARG OR SRR
SAN REMO 1969
Pre-Festival Coverage
Starts Page 73
TSROSO IC TR O

clay Records and the Barclay
music publishing firms, will
speak during the session devoted
to “Adapting Music and Lyrics
for Sale in Other Countries,”
with his address dealing with
“Changes Needed for Sale in
Europe.”
Fred C. Marks, president of
Festival Records, Sydney, Aus-
(Continued on page 4)

Elvis Home—

Cuts 16 Sides

By JAMES D. KINGSLEY

MEMPHIS — Elvis Presley
and a contingent of RCA re-
cording technicians  quietly
slipped in here last week and
recorded a 16-tune session at
American Record Studios. In
the only recording studio inter-
view granted by Presley since
he joined RCA he said: “This is
where it all started for me. It
feels good to be back in Mem-
phis recording.”

American, headed by Chips
Moman, is regarded as one of

(Continued on page 86}

Claudine Longet introduces her new album release, ““Colours”
(SP 4163), on A&M Records. This newest Longet album fea-
tures songs by such contemporary writers as Randy Newman,
Donovan, Simon and Garfunkel, and Gordon Lightfoot. A
single has just been released from the album, “Hurry On
Down” b/w *| Think it's Gonna Rain Today” (A&M 1002).

{Advertisement)
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EDITORIAL

A—id_ing the Industry

_ While the frantic race for record-breaking hits continues, it is
gratifying to note that industry leaders are making progressive moves
in engineering and in economic areas of the record business. We
refer specifically to the adoption of the stereo single (Billboard, Jan.
25 and Feb. 1), and several weeks earlier, the album price rise.

Both moves were initiated . by RCA Records.

Both developments will contribute substantially to the health
of the industry. The price rise will benefit the entire line of distribu-
tion from manufacturer to retailer; and the stereo single will materi-
ally improve the recorded product for the consumer, the radio
programmer and the jukebox operator.

These are important achievements.
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LP Price-Rise Family

NEW YORK — Record com-
panies are continuing to hop on
the price increase bandwagon

that started rolling in late
December when RCA set Feb.
1 as the date the suggested list

Rosner Establishes
Four-Level Complex

NEW YORK — Talent De-
velopment International, a mu-
sic complex that includes a rec-
ord label and production com-
pany, music publishing arms and
an artists management firm, has
been formed by Ben Rosner. In
this venture, Rosner, who is the
new firm’s president, is teamed
with disk jockey Scott Muni and
radio-TV commercial producers
Bill and Anne Phillips and Dick
Duane.

Muni, who is the architect of
TDI and who was instrumental
in bringing the principals to-
gether, will act in a talent ad-
visory capacity and will con-
tinue his radio show on WNEW-
FM. Only Rosner will devote
full time to operating TDI and
its subsidiaries, Golden Bough
Productions and Talent Develop-

Deactivate Loma
—Artists to W-7

LOS ANGELES — Loma,
Warner-Bros. Seven Arts rhythm
and blues label, has been deac-
tivated, with all the artists mov-
ing over to the Warner label.

Loma was originally started
on the Coast with a number of
general managers and was
moved to New York, from
where its final direction came
during the past few years.

ment Corp. The Phillipses and
Duane will divide their time be-
tween Siana Productions, their
jingles firm, and developing and
supervising TDI’s product and
team of young record producers
and songwriters.

Rosner recently resigned from
RCA after 20 years of managing
key record departments, to go
out on his own. The Phillipses
and Duane have such accounts
in their Siana firm as Pepsi-Cola
and Kent cigarets.

TDI will have its New York
headquarters at 888 Eighth Ave.
Plans are in the works for of-
fices in Nashville and Holly-
wood.
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‘STRUT’ TAKES
GOLD RECORD

NEW YORK — The Record
Industry Assn. of America has
certified Brunswick Records’
“Soulful Strut,” by Young-Holt
Unlimited, for a gold record
award. The million-selling single
is also featured in a new album
of the same title.

Young-Holt Unlimited is set
for a series of concerts and night
club appearances during the
next several months. A new sin-
gle will be released shortly.
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‘2 Virgins’ Exiled; Tetra Opens
Over-the-Counter Campaign

LOS ANGELES — Record
dealer resistance has forced John
Lennon’s nude album, “Two
Virgins,” underground.

Tetragrammaton is out to off-
set the under-the-counter selling
tactics with a consumer adver-
tising program to get the album
over-the-counter.

The idea behind the newspa-
per-magazine-radio advertising
drive, said Art Mogull, Tetra-
grammaton president, is to force
consumer acceptance of the al-
bum.

Dealers consider the album
to be “too controversial to be
merchandised through regular
channels” and are selling the
product as pornography, he said.

More than 150,000 copies of
the LP have been sold, prima-
rily under-the-counter and with-
out regular in-store promotion.

In many cases, record stores
are handling the product but

with packaging revisions, includ-
ing using brown wrapping and
bands covering the nude forms
of Lennon and Yoko Ono.

One wholesaler in Minneap-
olis, Lieberman Enterprises, has
the album in stock but feels the
LP is “possible pornography.”
The album is available but only
on special orders.

Mogull said the consumer ad-
vertising program will be aimed
at the non-contemporary mar-
kets, kicking off in Minneapolis.
Law enforcement agencies have
not made an issue of the nude
cover except in isolated areas,
according to Mogull.

In two instances, police in
Essex County and Union County
New Jersey, confiscated 55,000
albums, including 25,000 from
Tetra’s distributor, Bestway Rec-
ords Manufacturing Co., Moun-
tainside, N. J. Police in Essex
County seized pre-released al-
bum jackets at Newark Airport.

Atl. Rings Up 8 Mil. in Orders—
June Release Sales Hit 5.5 Mil.

NEW YORK—The Atlantic-
Atco group enjoyed its most
successful sales meeting in the
firm’s history last week in Free-
port, Grand Bahama, ringing up
over $8 million in distributor
orders for the label’s 39 new
albums. Atlantic’s last major re-
lease in June registered $5,500,-
000 in sales.

The Atlantic-Atco winter sales
convention was conducted by
executives Ahmet Ertegun, Jerry

Growing

on its album product would be
upped to $4.98, $5.98 and $6.98.
It amounted to an increase of
under 4 per cent from previous
lists of $4.79, $5.79 and $6.79.

The companies to announce
similar price adjustments last
week were Atlantic-Atco, MGM
Verve, London, Raulette, Van-
guard, and Dootsie Williams’
Dooto Records in Los Angeles.

Atlantic’s increase also covers
the Voztex, Cotillion, Dakar and
Pompeii labels. Under the MGM
banner, Deutsche Grammophon
will be upped to $5.98 from
$5.79, and Heliodor will be
upped to $2.98 from $2.49.

Despite the increase at Lon-
don, the Richmond Opera and
Stereo Treasury lines will be
held at $2.49. London is also
raising the price of its singles
from 94 cents to 98 cents.

Companies to announce price
hikes earlier were CBS, Mer-
cury, WB/7, Motown, ABC
and Musicor.

CBS’ price adjustment went
into effect Jan. 13; Kapp’s goes

into effect Monday (27), and
the others will begin their new
price scale Saturday (1).

Wexler, Nesuhi Ertegun, Len
Sachs, Bob Kornheiser, and
Henry Allen. Other executives
present included Tom Dowd,
Jerry Greenberg, Rick Willard,
Arif Mardin, Phil lehle, Juggy
Gayles, George Furness, Joel
Dorn, Tim Lane, Mario Medius,
Johnny Musso, Bob Rolontz,
Ted Williams and Atlantic field
staffers, Richard Mack, Bill Sta-
ton, Dick Kline, Leroy Little,
Gunter Hauer, Charles Gold-
berg, Joe Galkin and Ralph Cox.
Frank Fenter, Atlantic’s Euro-
pean representative, flew in
from London for the conven-
tion.

Nesuhi Ertegun, Jerry Wex-
ler, and Ahmet Ertegun, intro-
duced the firm’s new LP re-
leases, the largest release ever
for the company, consisting of
39 albums, 25 on Atlantic and
14 on Atco. Len Sachs, album
sales and merchandising direc-
tor for Atlantic, also intro-
duced the label’s new advertis-
ing aids, co-op ad program,
consumer and trade programs
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SUNBURY OPENS
NASHVILLE ARM

NEW YORK - Sunbury/
Dunbar Music, RCA Records
publishing subsidiaries, is ex-
panding to Nashville. The new
Nashville office will be headed
by Brad McCuen.

McCuen, reporting to Eddie
Dean, the publishing firms’ gen-
eral manager, will work with
songwriters, recording artists
and their managers in Nashville.

McCuen comes to the post
after 12 years as an a&r pro-
ducer for RCA. The new Nash-
ville office will be located at
1513 Hawkins Street.

VOO OO SN O

and the firm’s new in-store, as
well as a new series of sixty-
second spot commercials for
radio. N
Speaking at the unveiling of
new product Friday (17) Sachs
also told over 200 distributors
that “tape is moving the record
industry into new markets that
it has never reached before,”
especially, he noted, “the largest
industry in the country, the
automobile industry.” With his
current release, Atlantic is issu-
ing 8-track stereo cartridge si-
multaneously with the LP’s.

Six European
Sociefies Shift
Ta the AMRA

NEW YORK—Six European
mechanical rights societies have
transferred the administration of
their repertoire's American and
Canadian mechanicals from the
office of Harry Fox to the Amer-
ican Mechanical Rights Associa-
tion (AMRA).

The societies include ARTIS-
JUS (Hungary), AUSTRO-ME-
CHANA (Austria), AWA (East
Germany), BRITICO (Great
Britain, LITERAR-ME-
CHANA (Austria) and SAKQJ
(Jugoslavia).

The change in representation
became effective Jan. 1, 1969.

AMRA is also mechanical
representative for USF of Italy,
SOGEDI of Belgium, SADAIC,
Argentina, and ADDAF, Brazil.
New publisher clients include
Branding Iron Music, Castle Hill
Publishing Co. and Charing
Cross Music.

Elektra ‘68 Sales Shoot Up 50%

NEW YORK—Elektra’s sales
were up more than 50 per cent
last year, according to Jac Holz-
man, president of the company.
Holzman also noted that a 40
per cent increase projection for
this year has been handily ex-
ceeded during January. This
strong January has been regis-
tered without appreciable new
releases.

Holzman reported that Elek-
tra’s gross reached “‘a solid eight
figures” as four gold records
were certified: three by the
Doors and one by Judy Collins.
Seven other artists hit the charts
during the year: Tom Rush, But-
terfield Blues Band, Tim Buck-
ley, Incredible String Band, Tom
Paxton, Rhinoceros, and Love.

Among new artists for the la-
bel last year were Earth Opera,
Holy Modal Rounders, Lonnie
Mack, MC-5, Rhinoceros, Dave
Ackles, and Spider Joe Koerner
and Willie Murphy. The Dil-
lards rejoined Elektra in 1968.

Reasons for Growth

Holzman cited as reasons for

the firm’s growth: the “comple-

Gil/Pincus Gets
Rights to ‘Grazie’

NEW YORK — Gil/Pincus
Music Combine, George Pin-
cus' firm, has secured the rights
to the score from the Italian
film, “Grazie Zia” for the U. S.
and all English speaking coun-
tries. The score was written by
Ennio Morricone.

tion of an efficient sales and
promotion staff under the direc-
tion of Mel Posner, the addi-
tion of a wide range of artists
to the company’s roster, and the
marked increase in licensing in-
come.”

On the last, Holzman pointed
out that 1968 saw the establish-
ment of Elektra as a strong for-
eign entity, especially in the
United Kingdom, where Elek-
tra’s biggest sales year was re-
corded under the direction of
Clive Selwod.

Last May, the first building
at Elektra’s West Coast record-
ing complex was completed.
Miss Collins, the Doors, Rhi-
noceros, Ackles and Buckley
have already recorded there. A
second building is slated for
completion this year. The new
structure will contain 12,000
square feet of studios and suf-
ficient offices for the company’s
West Coast staff, including its
affiliated publishing arm.

Repertoire Widened

Holzman noted that 1968 saw
a widening of Elektra’s reper-
toire, which now ranges from
Nonesuch classics to avant-
garde pop, while still retaining
several folk artists. The company
also began commissioning new
music for its Nonesuch line.
Holzman explained that this
music, which to date has been
mainly electronic, was specifi-
cally composed for records and
could be an answer to diminish-
ing concert attendance.

Holzman also pointed to Elek-
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tra’s extensive use of the Dolby
Noise Reduction System in all
stages of the recording process.
He explained that this system
was especially useful in high-
speed tape duplication. Holzman
estimated that Elektra owned 24
channels of Dolby.

Tape Sales

Tape sales also are up for
all configurations, expecially 8-
track CARtridges. Ampex and
Muntz handle the tape dupli-
cating. Elektra now also has a
fully staffed licensing depart-
ment headed by Sue Roberts
working under Larry Harris,
vice-president for business af-
fairs.

Bill Harvey, who has been
with the company for 15 years,

-was appointed a director last

year and now is responsible for
Elektra’s art department, pub-
licity, advertising and creative
services. Further internal tight-
ening has been evidenced with
the appointment of Jack Rein-
stein as comptroller and the in-
stallation of a new computer
system.

Holzman figured that Elektra
now has a larger West Coast
operation than any West Coast
independent has in the East be-
cause the company now has full
operations on both coasts. On
the West Coast, the accent is
on creative services and a&r,
and West Coast sales and pro-
motion. While the corporate of-
fices are in New York, Elektra
also has a fully equipped stu-
dio here with resident producers.



Col.’s Central Syndication Dept.

NEW YORK — CBS Direct
Marketing Services Division and
Columbia Special Products have
created and will jointly operate
a new department whose func-
tion will be to co-ordinate the
syndication of “Columbia Mu-
sical Treasuries” record pack-
ages to outside list owners.
About a dozen different record
packages, originally created by
the Columbia Record Club for
mail-order marketing to mem-
bers, will be offered for syndi-

cation to publishers, catalog
houses, department stores, oil
companies and others with buy-
er or customer charge-account
lists.

Each record package contains
from four to 10 different LP
stereo records in individual
sleeves, plus a bonus “keeper”
record, all packaged in a four-
color box, together with a spe-
cial index slip case. Retail prices
of the packages range from
$10.98 to $21.95, with discounts

Capitol Gives Sales Mgrs.
Clear Path on Local Front

LOS ANGELES — Capitol
has given its division and district
sales managers grass roots re-
sponsibility to act on local
situations. Heretofore, under the
old distributing corps structure,
all field actions had to be
cleared through the home office.

The concept allows field exec-
utives to react immediately to
market conditions. Involved in
the new modus operandi are six
division managers and 17 dis-
trict managers. Additionally the
company has given its 22 pro-
motion managers autonomy to
create their own programs. Dis-
trict sales manager previously

WB-7,NGC Plan
To Merge Is Off

LOS ANGELES — The pro-
posed marriage of Warner
Bros.-Seven Arts and National
General Corp. was canceled last
week, with both parties stating
there “appeared to be no ac-
ceptable way to consummate the
transaction.”

The Justice Dept. had ob-
jected to the merger of the film
companies. National General
had stated in court it was pri-
marily interested in obtaining
W-7’s highly profitable record
and publishing operations.

Triangle Buys 37%

Of Victor Products

NEWARK, N. J. — Triangle
Industries has purchased 37 per
cent of the common stock of
Victor Products Corporation,
can and bottle vending equip-
ment manufacturer. Triangle’s
Rowe International subsidiary
acquired the stock in an ex-
pansion of product lines.

handled promotion responsibili-
ties. The district and division
sales managers report to John
Jossey, national sales manager;
the promotion men to Roger
Karshner, field promotion man-
ager.

Division sales managers are
now looked upon as an arm of
management and, as such, can
establish local advertising pro-
grams and have a voice in sales
policy.

Epic Series
In Stereo

By RON SCHLACHTER

NEW YORK—For the first
time, Epic Records has released
its Memory Lane singles for
jukeboxes in stereo.

“I decided to issue the singles
in stereo because so much in-
terest has been expressed in it,”
said Mort Hoffman, director of
sales and distribution, “So far,
the reaction has been really
good. The feedback from dis-
tributors and one-stops has noted
considerable favorable comment
from the operators.”

The series’ early January re-
lease features Bobby Vinton,
“Please Love Me Forever” ¢/w
“Just as Much as Ever”; Lulu,
“To Sir With Love” ¢/w “Morn-
ing Dew”; Tammy Wynette, “I
Don’t Wanna Play House” ¢/w
“Take Me to Your World”;
David Houston, “Have a Little
Faith” c/w “You Mean the
World to Me,” and Glenn Mill-
er/Bobby Hackett, “Serenade
in Blue” c¢/w “Pennsylvania
6-5000.”

“The Memory series dates
back about seven years,” said

(Continued on page 51)

Execs Flock to Conference

e Continued from page 1

East portion of the seminar.

During the same session, Kurt
Kinkele, vice-president of DGG,
Hamburg, West Germany, will
discuss the European segment
of the seminar.

Latin Portion

Rudolfo Gonzalez, president
of Centro Cultural del Disco,
Buenos Aires, Argentina, will
treat the Central and South
American portion of the same
session. The Gonzalez operation
embraces a record store chain in
Argentina, the country’s largest
record one-stop, its sole record
club and largest disk mail order
firm,

John Mills, general manager
of the Composers, Authors and
Publishers Association of Can-
ada, Toronto, will speak during
the seminar devoted to “The In-
fluence of Law on the Industry’s
Future” and will have as his
topic, “Is International Law Cur-
rently Helping or Hindering the
Music Business.”

These industry leaders are the

4

latest to be announced as partic-
ipants. Previously, it was dis-
closed that Goddard Lieberson,
president of the CBS/Columbia
Group, and Glenn E. Wallichs,
president, board chairman and
chief executive officer of Capi-
tol Industries, will be among the
international music-record in-
dustry figures to participate.
Staged by Rice

The Conference, which is be-
ing staged by James O. Rice
Associates and which is attract-
ing registrations world-wide, is
designed to provide an exchange
of ideas which will contribute
toward an expanded music and
record industry.” Coleman Fin-
kel, vice-president of Rice,
said that in addition to individual
registrations, many companies
were scheduling meetings at the
Conference for their global af-
filiates.

Inquiries for additional in-
formation may be addressed to
International Music Industry
Conference, 300 Madison Ave-
nue, New York. The telephone
number is 687-5523.

geared for mail-order marketing.

Columbia provides syndicatees
with four-color invoice or pack-
age enclosures, or components
for full-scale solo mailings, at
cost, and then individually drop-
ships orders from the company’s
Terre Haute, Ind., plant.

In addition to syndicating rec-
ord packages previously tested
and marketed by the Columbia
Record Club, the company is
also developing custom record
and tape packages for exclusive
offer to subscriber, mail-order
or mail-order customers. Cur-
rently, Columbia is developing
such packages for several pub-
lishers and oil companies.

In the past two years, several
hundred thousand “Columbia
Musical Treasuries” packages
have been sold to club members.
Thousands more have been sold
through syndication. Details of
Columbia’s record-package syn-
dication program may be ob-
tained from Marvin Schwartz,
Columbia Special Products, 51
West 52 Street, New York.

RCA Easing
Into Switch

e Continued from page 1

tralia, will appear during the ses-
sion on “Changing Patterns in
the Distribution and Retailing
of Records,” covering the Far
of its Dynamic Recording Cor-
relator, it has reduced inner-
groove distortion assuring good
playback of its stereo disks on
both monaural and stereo play-
ers, thus satisfying the market-
ing needs for both formats,

It was noted in a recent bul-
letin released by the National
Association of Broadcasters that
“Many broadcasting stations
are faced with the problem of
playing stereophonic disks even
though their transmission is
monaural. Good sound quality
along with nondestructive play
of these disks is possible.”

Prepared for the NAB by Dr.
John Bubbers, vice-president for
field engineering, Stanton Mag-
netics, Inc., the report instructed
stations wishing to use stereo-
phonic pickup for monophonic
reproduction where equipment
was aging how to convert this
equipment for safe use. “The
broad availability of high quality
cartridges designed for use with
standard EIA pickup arm mount-
ing dimensions provides easy
changeover to the use of stereo-
phonic cartridges for mono-
phonic playback,” the study said.

Silver Fox Set—
Singleton Outlet

NASHVILLE — Formation
of the Silver Fox label was an-
nounced here this week, with
distribution through the ‘Shelby
Singleton Corporation.

Lelan Rogers, tabbed “The
Silver Fox” because of his hair,
said his label would concentrate
on pop, r&b and underground
fields.

In moving here from Hous-
ton, Rogers will be maintaining
offices in the Singleton complex.
All new efforts will appear on
Silver Fox, but Rogers said he
would fulfill any commitments
made prior to the new associa-
tion,

Rogers will direct the sales,
promotion and production of his
label, with assists from the Sin-
gleton staff. He said he would
retain an “‘open door” policy to
publishers as well as to inde-
pendent producers.

Rogers said his first release
on the new label is scheduled
for Friday (31).
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Executive Turntable

Rocky Catena promoted to vice-president of marketing for
Capitol Records Distributing Corp. He had
been pop products manager. . . . Esmond
Edwards and Billy Jackson joined Columbia
Records pop a&r department as producers. Both

Wil Tepor Yo Yimmy Wisner, Girtdr o R
Coast a&r. Prior to his appointment at Columbia,
Edwards was director of jazz a&r for MGM/
A {Verve. Jackson was formerly with Cameo-
EDWARDS  Parkway Records. . . . Tony Mottola joined
the a&r staff of Project 3 Records. He’s a
composer and arranger as well as a producer.
. . . Mickey Stevenson resigned as president of
Venture Records to form his own company,
Master Recording in Los Angeles. . . . Danny
Kresky joined Creative Management Associates
in the concert department in Los Angeles. . . .
Mary Uleman joined Entertainment Associates
in Los Angeles as talent director. . . . Walter JACKSON
Haynes named a&r chief in Nashville for Kapp
Records.. Haynes, a Nashville industrialite for
more than 25 years including a 15-year stint
as a featured musician on “The Grand Ole
Opry,” will report to Hy Grill, Kapp’s director
of a&r, in the development of new country
artists and the utilization of independent produc-
tion units. . . . Victor H. Pomper elected presi-
dent of H. H. Scott, Inc. Pomper held various

HAYNES
executive posts with the company since joining

it in 1950. . . . Daniel F. Anderson joined
Capitol as director of compensation and be nefits.
Howard Aronson promoted at Capitol, to New
York district sales manager, replacing Ralph
Sckechtman, who has resigned. John Sammartino
replaced Aronson as district sales manager in
Philadelphia. . . . William Hanna named Los
Angeles district sales manager, replacing Charles-
Bratnober, now with Liberty Stereo Tape. . . . Rafe R. Perno
named assistant to the president of J. D. Productions, Los Angeles
record-film company. He was formerly a Chicago-based musician.

. Paul Markoff named general sales manager for Sony/

Superscope and the Marantz Co. His former duties as national
sales manager for Superscope will be split between Al Sheehan
in Los Angeles and Bill Steffen in New York.

* * &

Geue Armond joined GWP Records, Gerard W. Purcell
Associates’ record operation, in the newly cre-
ated post of national sales and promotion man-
ager. Armond will set up a network of national
distribution and promotion. He comes to GWP
from Kapp Records. . . . Carl Prager, a veteran
of 35 years in the music business, named presi-
dent of the recently formed Allied Artists Music
Corp., a subsidiary of Allied Artists Pictures

ARMOND Corp. He’s a member of the board of directors

of both Allied Artists and Kalvex, Inc. . . . Barry Seidel ap-
pointed national promotion manager for Command Records and
Probe Records. Seidel, who has been involved with record pro-
duction and independent management, will work with the labels’
distributors and six promotion men across the country. . . . Kye
Sharee joined RPM International as public relations director for
RPM and Tangerine Records. . . . Ed O’Rourke, James Truelson
and Lou Hettick named to the Consumer Products staff of Bell &
Howell’s Video and Audio Products Division. All three have
been district managers since early 1968 when B&H entered the
audio tape field.

POMPER

* *x *

Ed Shauaphy, Ron Lockhart, and Bruce Thurlby appointed
to CBS Direct Marketing Services. Shanaphy was named product
manager for record packages; Lockhart, manager of special
projects, and Thurlby, manager of pop repertoire.

* Kk &

Bob Brownstein, who was with the music department of
progressive rock-formated WNEW-FM in New York, leaves the
station Friday (24) to join Elektra Records. . . . Hal Berkman,
general manager of Bang and Shout Records, has resigned. He'll
announce new plans shortly.

* *x K

Peter Dent, Capitol’s Hollywood studio manager, given added
responsibility of national studio manager. Tom Hopkins named
national plant manager. . . . Bruce Becker appointed vice-presi-
dent of Capitol’s new fulfillment department. . . . Richard
Burkett named to the newly created post at Capitol of national
engineering manager. . . . Lou Verzola promoted to assistant
national sales manager for Dot. He joined Dot in 1967 after 15
years with Decca. . . . Appointments at ITCC include Ray Cook,
as Southwest regional manager, Kurt Qrosz as Midwest regional
manager, and Norman Stollman, as assistant to ITCC president

Jim ElKkins.
* * X

Jim Hays appointed marketing manager of Nutting Associates,
Mountain View, Calif., manufacturers of knowledge-testing
games. . . . A. Bruce Rozet elected board chairman and chief
executive officer of Commonwealth United Corp. . . . Louis J