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Frenchon Levy's Bliast

By MICHAEL WAY

PARIS — French publishers
hit back last week at the criti-
cisms made by American pub-
lisher Lou Levy (Billboard, Feb.
1), by claiming that short-term
subpublishing contracts were an
American invention which had
spread to many other countries.

Rolf Marbot, president of the
French Light Music Publishers
Assn., said: “If French pub-
lishers are offering short-term
subpublishing contracts to
American companies, it is a
purely reciprocal arrangement,

“This technique began in the
United States and now it has
become normal for French pub-

(Continued on page 8)

By MIKE HENNESSEY

LONDON — The British
Music Publishers Assn. has
always termed short-term sub-
publishing deals as being unfair
to the subpublisher and as im-
posing an unnecessary addition-
al burden on the copyright col-
lection societies.

Jimmy Phillips, dean of British
publishers, fully supported Rolf
Marbot in claiming that the
limited contract idea had been
initiated in the United States.

“Most of the short-term sub-
publishing deals I have been
offered have emanated from the
U. S.,” he said. “I never accept
a five-year deal; and I won’t

(Continued on page 8)

San Remo on Shaky Footing

By MARILYN TURNER

SAN REMO — The year
1968 was turbulent for the San
Remo Festival organization and
itt new manager-owner Ezio
Radaelli. And the outlook for
1970 is still more uncertain.

Radaelli, a somewhat contro-
versial figure on the Italian mu-
sic festival scene, gained a con-
trolling interest a year ago in
ATA, the concession company
which manages the San Remo

Smash new Warners quintet, The Collectors, come out this
week with the most original album of the year, “Grass and
Wild Strawberries.” The LP's the score of a fresh new Ca-
nadian rock musical .play. The elaborate packaging will grab
much consumer attention. A great plus album by “the finest

Casino, site of the festival.
Major source of trouble for
Radaelli in 1968 was the sur-
prise decision by Italy’s Ministry
of the Interior invalidating the
San Remo Township’s action last
April granting ATA a new five-
year concession contract without
the open bidding required by
Italian legislation, Italy’s Minis-
try of the Interior oversees the
(Continued on page 72)

new rock group in North America.” It's Warner Bros.-Seven

Arts album WS 1774.
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Soundtrack Sales Soar
As H'wood Goes Musical

NEW YORK—Movies are
better than ever—at least on
records. Soundtrack albums are
hitting the Billboard “Top LP’s”
chart in greater frequency than
ever before, and record com-
panies — especially those with
film studio ties, are cashing in
with big-selling items.

The soundtrack album ren-
aissance can be credited for the
most part to the return of the
“big Hollywood musical.,” The
filmusical form fell into dis-
favor several years ago and
only a scattered few were put
on release. But with 20th
Century-Fox’s “The Sound of
Music” shooting out as the big-
gest money-making picture of
all time, Hollywood began to
move into the musical groove
again. The rub off for the
soundtrack counterpart became
apparent as RCA’s “The Sound

A R
Spotlight on
TENNESSEE ERNIE FORD

Pages 41-50
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Taj Mahal singing the blues. The pure blues. The real blues.*
In a moving album, “The Natch'l Blues.” Watch for a “Lot
of Love” from the album. It's moving on its own. On Co-
tumbia Records and tapes. *CS 9698.

(Advertisement)

By MIKE GROSS

of Music” became the all-time
album best-seller. RCA last
week reported global sales of
the album nearing 11,000,000
units.

On ‘tap now for major rec-
ord company activity in tie-ups
with Hollywood studios are such
soundtracks as “Sweet Charity,”
“Hello, Dolly!” “Paint Your
Wagon” and “On a Clear Day
You Can See Forever.”

17 Tracks Listed
Pointing up the top-selling
values of a soundtrack attached
to a major motion picture is
Billboard’s “Top LP’s” chart on

which 17 soundtrack sets are
listed. They are “Funny Girl”
(Columbia); “The Graduate”
(Columbia); “Head” (Colgems);
“Camelot” (WB), “Candy”
(ABC); “Chitty Chitty Bang
Bang” (UA); “2001: Space
Odyssey” (MGM); “Yellow
Submarine”  (Capitol); “The
Sound of Music” (RCA); “Fin-
ian’s Rainbow” (WB); “Dr,
Zhivago” (MGM); “Star” (20th);
“Wild in the Streets” (Tower);
“QOliver!” (Colgems); “Romeo
and Juliet” (Capitol); “West
Side Story” (Columbia), and
“Uptight” (Stax).

(Continued on page 8)

French Indie Producers
Set Up Protection Group

CANNES — French inde-
pendent producers, who claim
to be responsible for 60 per
cent of French record produc-
tion, 80 per cent of new talent
and 90 per cent of film music
production, have created the
Syndicat of Producteurs Phono-
graphiques Independants to de-
fend their interests in the music
industry.

The first meeting of the group
was held during the MIDEM in
Cannes when it was announced
that, in contrast to the negative
attitude of French major record
companies toward MIDEM, the
SPPI would do all it could to get
the artists it represents to par-
ticipate in future MIDEMs.

It was pointed out that lead-
ing artists in France now in-
dependently produced include
Mireille Mathieu, France Gall,
Sheila, Serge Reggiani, Claude
Francois, Gilbert Becaud, Sacha
Distel and Sylvie Vartan.

The SPPI was planning a
“face to face” meeting with the
SNICOP (the association of
French record manufacturers)
to iron out mutual problems and
intends to seek representation at
the meetings of the SNICOP.

Officers of the new group are
Jacques Canetti, president; Nor-
bert Saada and Gerard Tour-
nier, vice-presidents; Bernard
Brunet, legal adviser; Jacque-

(Continued on page 82)

Some Int'l Confab Seminars
To Spotlight Youth Market

NEW YORK — An “accent
on youth” will be one of the
highlights of the International
Music Industry Conference, co-
sponsored by Billboard and its
London-based sister publication
Record Retailer, April 20-23 at
the Paradise Isle Hotel, Para-
dise Island, Nassau, in the Baha-
mas.

The youth pitch will be fielded
in several key seminars chaired
by executives in various areas

of the music/record business
whose prime concern is the
“youth market,”

Among the spokesmen for
“youth” are: Gilbert B. Friesen,
executive vice-president of A&M
Records, who will speak on
“New Techniques to Expose the
Artist”; Ron Kass, president of
the Beatles’ Apple Records and
Music Publishing, speaking on
“Getting Teamwork Among the

(Continued on page 86)
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sing a full album of new songs by
Gordon Jenkins
that tell the story of a lifetime of love.

“What 1t Was,
Was Love”

What it is, is great!
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See Steve & Eydie live it live
on the Kraft Music Hall, NBC-TV,
Wednesday, February 5.
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- Cook Gets New Post
—Nasatir Publisher

NEW YORK—In a two-way
-move at Billboard Publications
this week, Hal B. Cook shifts
from publisher of Billboard
magazine to vice-president in
charge of the company’s newly
created Businesspaper Division,
and Mort L. Nasatir, recently
president of MGM’s record
divisions, moves in as publisher
of Billboard magazine.

According to W. D. Little-
ford, president of Billboard
Publications, the appointments
are effective Monday (3).

As head of the new Business-
paper Division, Cook will be
responsible for all of the com-
pany’s businesspapers including
Billboard and the Billboard
Special Projects Divisions. The
new division also includes three
other weeklies, Record Retailer
(published in London), Amuse-
ment Business and Merchandis-
ing Week; twice-monthly Vend
magazine, and 16 annuals and

directories. Cook joined Bill-
board magazine as publisher
in 1962,

Nasatir was  vice-president
and director of merchandising
services at West, Weir & Bartel
advertising agency before join-
ing MGM. He is now president
of the National Academy-of Re-
cording Arts and Sciences
(NARAS). :

i

MONMOUTH IN
PACT WITH NAL

NEW YORK — North Amer-

ican Leisure Corp. last week
concluded a long-term exclusive
contract with Monmouth-Ever-
green Records for the world-
wide rights in all tape configura-
tions to M-E product. NAL will
- introduce its M-E releases at the
- forthcoming National Associa-
tion of Record Merchandisers
convention in Los Angeles when
it issues six of its titles in both
8-track and cassette .form.

[N

Jubilee LP

NEW YORK—]Jubilee Rec-
ords will introduce 25 albums,
the largest album release in the
company’s history, at three" re-
gional sales meetings this month.
Included will be 12 gospel al-
bums, Jubilee’s first serious ven-
ture into that field.

Also scheduled are five come-
dy albums, and new product in
contemporary pop, underground
and other commercial areas of
music. The comedy disks include
the first album on the new Raw
label. The sessions are listed for
New York’s Plaza Hotel, Feb.

Thistle to Produce
Boone’s New LP

LOS ANGELES — Pat
Boone’s Thistle Productions will
independently produce the art-
ist's new album, “Departure,”
and a follow-up single for Tetra-
grammaton Records.

" Boone, who signed with Tetra,
will shift into a more contempo-
rary area, with his -new album
containing material written by
Johnny Cash, Biff Rose and
Fred Neil. Zal Yarnovsky and
Jerry Yester produced “Depar-

" ture.”

FEBRUARY 8,

Cook will maintain his in-
volvement with Billboard and
the music/record industry and
will also co-ordinate the pub-
lishing activities of Billboard
Publications’ other businesspa-

pers, which are directed at one
or more segments of the leisure
market.

HAL B. COOK

MORT L. NASATIR

Parley for

17; Atlanta’s Regency-Hyatt
House, Feb. 19; and Los An-
geles’ Century Plaza, Feb. 27.

The stereo gospel line will be
launched with “Get on Board
the Gospel Train” on the 12
albums, the first of 30 titles due
during 1969. Plans call for the
hiring of a train to carry the
artists to 30 cities for local con-
certs with proceeds going to
local charities, A film on the
tour also is contemplated. Bill
Segal, who built the Vee Jay
gospel catalog, is producing
Jubilee’s gospel disks.

The theme of the meeting is
“New Dimensions in ’69,”
which will stress the variety of
diversified product the firm has.
The meetings also will have a
distributor’s contest with five
boats being given away. The
contest is being based on per-
centage of sales over proposed
quotas.

Jubilee, which began dupli-
cating its own tape CARtridges
in October, now has 60 titles
available in both 8-track and
cassette. The company, whose
subsidiary and distributed labels
also include Jay-Gee Int’l, B. T.
Puppy, Josie, Port, Toot, Blaine,
R, Swing, Dana, and Duo Disc,

Billboard is published weekly by Billboard Publications, Inc.,

MIDEM '69 Takes Stock—
Bares Plans for Better'70

CANNES — MIDEM 1969
may well prove, in terms of im-
portant deals to be concluded
later in the year, to have been

the most successful yet; but
MIDEM 1970 could be even
better.

It is a herculean task to collect
industry news and views at this
$540,000 seven-day event, and
this year there were almost as
many opinions as there were
participants, varying according
to business done and expenses in-
curred. Views ranged from the
“Never again” (from, for ex-
ample, Larry Page, who, with
150 other “ticket holders, was
unable to get a seat for the final
gala) to “It should run for two
weeks, not one” (from the inex-
haustible Cyril Shane).

Certainly the final gala fiasco
should never have happened;
and there were still problems
over hotel accomodation and
telephone communication. But,
says organizer Bernard Chevry,
these problems should be over-
come for the fourth MIDEM,
which is set for Jan. 17-23,
1970.

Reconstruction

Next year’s event will be held
in the Palais des Festivals for
which a $2 million reconstruc-
tion scheme, paid for by Cannes,
is planned.

“This,” Chevry, “will free
500 rooms in the Martinez for
additional accommodation. We
shall also equip each office with
direct outside telephone lines
and internal lines enabling par-
ticipants to dial direct to other
offices in the Palais.

“Furthermore, we shall split
gala invitations between the dress
rehearsal and the gala proper so
that there will be no participants
turned away.” (The Palais des
Festivals auditorium seats about
1,500.)

Chevry said that participants
taking offices would be sent gala
tickets in advance instead of
having to collect them each day.
Participation fees would remain
unchanged—3$200 for participa-
tion without an office; $700 for

Jubilee

started Jubilant Publishing
(BMI), which is engaged in sign-
ing new writers. The publishing
arm is directed by Bobby Ap-
plegate, who recently joined
Jubilee’s Los Angeles office, and
Mickey Eichner in New York.
Mike Bernicker recently was
was signed to produce Alisa
Kashi’s Jubilee disks.

By MIKE HENNESSEY

participation with a small of-
fice; $1,120 for™ participation

.with a large office.

Billboard Suggestion

Chevfy also promised to con-
sider a suggestion from Billboard
that he should hold a press con-
ference toward the end of

MIDEM 70 to answer criticisms.

and accept suggestions from
participants and press represent-
atives.

The transformed Palais des
Festivals, a plan of which was
shown to the press by the Mayor
of Cannes, will have its first
three floors allocated to car
parking and the next four for
exhibition use. The offices, sep-
arated by partitions, will be de-
signed like exhibition stands and
will be equipped with television,

record players and tape record-
ers. The enclosed part of the
stand will be sound-proofed and
air-conditioned.

Regarding the French record
industry boycott of this year's
MIDEM, Chevry said that the
presence at the event of the
presidents of most of the major
French companies showed that
the boycott was not very real.
He was sure that most of the
companies would revert to rent-
ing offices in 1970.

Finally, Chevry told Billboard
that the rights for the color TV
films of the four international
MIDEM galas, had been sold to
Britain, Italy, Germany, Holland,
Switzerland, France, Scandinavia
and the U. S., and talks were
under way with Canada and
Austria.

GRT Ties Up ABC’s
Rights for 1972.77

By TOM DOOLEY

LONDON — General Re-
corded Tape has agreed to pay
ABC Records a $7,500,000
guarantee for the exclusive tape
rights to the ABC family of

labels during the 1972-1977
period. ABC’s existing tape li-
censing contracts expire in
1972.

This marks the first time that
a tape duplicator has con-
tracted for tape rights for so
far in the future, indicating the
intense competitive battle now
under way among tape firms
for rights to disk lines. GRT
can be expected to make simi-

Hit Truancy
With Guitars

By BILL WILLIAMS

NASHVILLE — The guitar-
teaching program has been so
successful in the affluent gram-
mar schools of Nashville it now
is being activated in a hard-core
urban area school in an effort
to stem truancy. )

A .program was instituted
Jan. 22 at Howard Junior High
School through the co-operation

of the Metropolitan Department-

school officials
Judge Richard

of Education,
and Juvenile
Jenkins.

(Continued on page 66)
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MORE RECORD FIRMS HOP
ON PRICE HIKEWAGON

NEW YORK—More record companies have raised list prices
as the industry heads for stabilization at the new levels. On
Saturday (1), Elektra raised its levels to $4.98 from $4.79 and
$5.79 to $5.98 while its Nonesuch line went to $2.98 from $2.50.

Effective the same date, Monitor raised its international catalog
list to $4.98 from $4.79. Last week, Scepter and Scepter’s Wand
label made the same rise, while Scepter’s gospel Hob line went to

$3.98 from $3.79.

Vox’ new Candide line wili go to $3.98 from $3.50 on Saturday
(15), the same date Vox’s Turnabout label increases to $2.98 from
$2 50. Jubilee and affiliated labels, including Josie and B. T. Puppy,

rise to $4.98 from $4.79 on March 1.
yet been made on the Vox label,

Scepter’s Mace line.

No decisions to increase have
Monitor’s classical series, or
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165 W. 46th St

New York, N. Y. 10036. Subscription rate:

annual rate, $25; single-copy price, $1. Second class postage paid at New York N. Y., and at additional mailing offices.

1969, BILLBOARD

www americanradiohistorvy com

lar long-range deals with other
labels in its drive to assure it-
self of product.

GRT today shares rights to
the ABC labels with Ampex.
The new deal serves as an ex-
tension of GRT's existing ABC
contract, but in addition, grants
the Sunnyvale, Calif-based
tape duplicating-marketing firm
sole rights to all ABC labels,
including any new lines which
may join the ABC fold.

As part of the GRT deal,
ABC reserves the right to mar-
ket its own tape product
through its own distribution
channels in conjunction with
GRT's marketing operation.
Also, ABC can choose to take
over complete  distribution.
Should that occur, GRT will
still serve as ABC's exclusive
duplicator during the 1972-
1977 period.

R. Williams fo
Be Kapp's LP
Valentine's Gift

NEW YORK — Roger Wil-
liams will be the subject of a
Valentine’s Day theme promo-
tion by Kapp Records. The cam-
paign will be pegged on Wil-
liams’ current LP, “Only for
Lovers.”

The promotion will begin Sun-
day (9) and will run for a week
with a concentration on Wil-
liams’ Kapp catalog. Special
major chain store and distribu-
tor tie-ins have already becn
initiated to begin on the first
day of the promotion. National
and local advertising using print
and radio is slated to feature
Williams’ catalog pegged to the
Valentine theme. In-store win-
dow displays have been devised
to add to the point-of-purchase

_exploitation.

A single record by Williams,
“Love Theme From ‘La Strada’ ™
b/w “Gentle On My Mind”
(both sides culled from the Wil-
liams’ LP), was rushed into re-
lease for extra concentration to
the promotion.
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Camden & Victrola Gain Yardage
In Sales; Hold That Price Line

NEW YORK — RCA Rec-
ords’ economy lines, Camden
and Victrola, came ° through
1968 with flying colors. Ac-
cording to Ray Clark, manager
of sales for both labels, Cam-
den sales rode about 26 per
cent ahead of the previous year,
while Victrola’s sales ran 25 per
cent ahead of the 1967 figure.

Clark also revealed that he’ll
be holding the price line on both
labels despite the over-all in-
dustry swing to a price increase

Tomorrow

on LP’s. Camden will continue
to be priced at a suggested list
of $1.89, and Victrola’s suggested
list will remain at $2.49. An-
other aspect of Clark’s pro-
gram for 1969 is to release Vic-
trola (classical) product in its
original form. That is, if the
record was recorded orgmally
in monaural, it will be released
in monaural, and not “electron-
ically processed” for stereo.
New Procedure
Clark credits the Camden up-

Will Get

Movie Disk Blastoff

NEW YORK—A new group
called Tomorrow will get a mo-
tion picture/disk sendoff in a
tieup with RCA Records,
United Artists Pictures, film pro-
ducer Harry Saltzman and rec-
ord producer Don Kirshner. The
group will appear in a series of
films to be co-produced by
Saltzman and Kirshner as well
as on Calendar Records, Kirsh-
ner’s label, which is manufac-
tured and distributed by RCA.

The first film, “Tomorrow,”
will be written and directed by
Ernest Pintoff. Shootmg is
scheduled to begin in London
April 8 and the first Calendar
disks featuring Tomorrow are
expected to be released in early
sumimer.

The group consists of Olivia
Newton-John, 20-year-old sing-
er from Australia; Karl Cham-
bers, 22-year-old rhythm and
blues drummer from Philadel-
- phia; Vic Cooper, 25-year-old
pianist-organist from England,
and Ben Thomas, 24-year-old
singer-guitarist from Georgia.

. United Artists Pictures, which
will distribute the films, has
made arrangements with the
Licensing Corp. of America to
manufacture and market all
products using the names and
likenesses of the property.

beat to the relatively new pro-
cedure of what he calls “bal-
anced releases.” Clark attempts
to furnish albums in each re-
lease schedule which will have
appeal to every market in the
country. He also includes at
least one country album in each
release. The country catalog,
said Clark, is a potent asset to
Camden’s over-all sales picture.
Also doing well for Camden is
the Living Series, which includes
Voices, Strings, Guitars, Jazz,
Percussion, and Brass.

Sparking the Victrola line last
year was the Toscanini reissues.
There are now more than 30
Toscanini LP’s in the Victrola
catalog and Clark has more
waiting in the wings for release
throughout 1969. He also ex-
pects to draw more albums for
Victrola release from European
sources.

Clark will also continue his
policy of releasing between five
and six albums a month, except
for December, on both the Cam-
den and Victrola labels.

DGG to Launch Full-Scale
Polydor Invasion of U. S.

NEW YORK — Deutsche
Grammophon is launching the
Polydor Record label in the
U. S. Jerry Schoenbaum has
been named president and is
now lining up personnel.

Schoenbaum said the new
firm will be engaged in all as-
pects of the business. The major
aim will be centered on the
Polydor label—heretofore avail-
able by import—but that he
might consider label distribution
deals for key independent rec-
ord producers.

LA Studios Planning Credit
Burecau to Stem Bad Risks

LOS ANGELES—Local re-
cording studios are planning to
form a credit bureau to halt
renting their facilities to bad
risks.

A number of studio owners
have met to discuss setting up
the organization, which will
maintain an accountant who will

‘Break’ Winners
Signed by ABC

NEW YORK—ABC Records
signed the winners of the second
annual WABC “Big Break” con-
test to recording contracts. Win-
ners were Gary Zino and the
Upbeats, the Tomorrow Mid-
Night, and the Strangers. Finals
were held in the New York Hil-
ton, drawings more than 4,500
teen-agers. WABC Rick Sklar
presented a check for $7,776,
the proceeds of the event, to the
Police Athletic League. Judges
of the event, hosted by WABC
personality Bruce Morrow, in-
cluded Sid Bernstein, Rayburn
Wright, co-director of music at
Radio City Music Hall; Otis
Smith, sales manager of ABC
Records.

Girl to Brenda Lee

NASHVILLE — Brenda Lee
(Shacklett) gave birth to a girl
Tuesday (21) at Vanderbilt
Hospital. It’s the Decca singer’s
second daughter.

)

keep all the participating studio’s
client lists for credit ratings.
Eddie Hodges of Hollywood
Sound and Wally Heider are the
two lteading forces in creating
the organization.

There are some 40 studios in
this area catering to pop music
groups. “The atmosphere and
climate here has changed,” noted
one studio owner very interested
in seeing the credit bureau es-
tablished. “The business has be-
come so competitive with so
much recording going on that
it’s become much more of a
problem to keep from subsidiz-
ing independent producers.
There has to be some kind of
control.”

Jubilee Int’l
Exec in Paris

PARIS — Elliot Blaine, di-
rector of international operations
for Jubilee Records, arrived here
on Sunday (2) from Madrid on
his series of European confer-
ences with the label’'s overseas
distributors. His other February
visits will be Munich (5-9), Ham-
burg (9-11) and London (11-18).

The conferences with distrib-
utors include release schedules
for Jubilee product and personal
appearances by the artists. Blaine
also will make contacts with
local fan and record magazines.
He will headquarter at the Paris
Hilton, the Vier Yahrzitzen
(Mumch and Hamburg), and at
London’s Dorchester Hotel.

“Mostly, however, we’ll be
signing U. S. artists and produc-
ers . . . supplying the U. S. mar-
ket and developing U. S. talent.”
Product will range from rock
to classical music. Schoenbaum,
when he was head of Verve/
Forecast for MGM Records,
was one of the key men in the
development of the progressive
rock sound with such artists as
the Blues Project, Richie Hav-
ens, Janis Ian, and Tim Hardin.
He was most recently with At-
lantic Records.

Polydor, a key label abroad,
has been strongly felt in the
U. S. through such record acts
as the Cream, the Bee Gees,
Arthur Brown, Julie Driscoll and
Bert Kaempfert, but this was
largely -through agreements with
other labels.

Polydor will continue to im-
port some product, mostly ethnic
records. But the major emphasis
will be on establishing a “crea-
tive, viable record firm in the
U. S.,” Schoenbaum said.

Garrettto Advise

Omega on Deals

LOS ANGELES—Snuff Gar-
rett Productions will play an
active role in acquiring future
music properties for the enter-

tainment division of Omega
Equities Corp.
Omega purchased Garrett

Productions and its publishing
complex in December.

Snuff Garrett and Ed Silvers,
operational head of Garrett
Productions, will guide Omega
in its future music acquisitions.

i

E.BURTON FUND
SETS 12G GOAL

NEW YORK—The Friends of
Edgar Burton have set a goal of
$12,000 for the new develop-
ment program planned by North
Shore Hospital, the late Burton’s
favorite charity. The total re-
ceived so far is just under
$7,000.

All contributions are tax de-
ductible, and checks should be
made out directly to North
Shore Hospital, Manhasset, L. 1.,
New York 11030.

R M AT A

www americanradiohistorvy com

.
-
05 v
.
500 0 Vet

Executive Turntable

Bill Keane promoted to product manager, West Coast opera-
B, EeR tions, Columbia Records. Keane will report to
Bruce Lundvall for planning and preparation
of popular album product- and will participate
in the conception of merchandising programs
for album releases. Keane has been with Co-
lumbia for three years. . . . Ron Moseley joined
Capitol Records as natlonal 1&b product man-
ager. Sal Licata joins Trans-Continental
Entertamment Corp. (TEC) as assistant to
Gordon Fraser, executive vice-president, TEC. He had been
assistant national sales and promotions manager for Tower
Records.

KEANE

* Kk Kk

David Geffen left Ashley Famous Agency to set up his own
record production, music publishing and personal management
company. . Don Lang appointed sales representative for
Merson Musical Products, handling promotion and sales of
Marshall amplifiers, Hagstrom and Giannini guitars and Uni-
cord Panther organs, in addition to accessories distributed by
Merson. With offices in Minneapolis, Lang’s territory will in-
clude the upper Midwestern U. S. Lang was formerly with Vox.

. Howard Pulitzer is Mideastern sales representative for
Merson Musical Products, working out of Westbury, N. Y.

* * X

James R. Blum promoted to production manager, General
Recorded Tape (GRT). Since joining GRT a
year ago, Blum has been production maintenance
manager. . . . Kenneth Platt appointed sales vice-
president of Platt Music Co., home entertain-
ment equipment lessee in the May Co., a
California department store chain. Frank
Page named vice-president, Sound Clty Record-
ing Corp., Shreveport, with RPI Records and
Rogan Pubhshmg as subsidiaries. Page will con-
tinue as producer of the “Louisiana Hayride,”
evaluator for Sound City.

BLUM
and act as talent

Berle Hyman joined Chess Producmg Corp. as Midwest
( . regional sales manager. He was previously with
Metro Records Distributors in Chicago.
John H. Daly Jr., elected executive vice-president
" and chief operating officer of the Philadelphia
2 Chewing Gum Corp. He has also been made a
director of the company. . . . Former Boston
promotion man for Dot Records, Don Masters
promoted to manager, artist relations, East, for
HYMAN the company, reporting to John Rosica, director,
advertising and merchandising. Masters will
work out of New York. . . . Leo Beebe, Ford
Motor Co. marketing executive and executive
vice-chairman of the National Alliance of
Businessmen, appointed head of the newly "
aligned marketing activity of Philco-Ford Corp. /8
. Robert H. Johnston appointed marketing
services manager for Ampex Corp. He succeeds
Ronald A. Polster, now special products division
general manager for the company.
* Kk

 MASTERS

Bill Williams appointed district promotion manager in Dallas
for Capitol Records. Other district promotion manager transfers
include Merlin Littlefield, Dallas to Nashville, Buzz Wilburn,
Cincinnati to Chicago. . Jack R. Clumeck elected a director
of GRT, succeeding John W. Jalonen, who resigned. Clumeck is
director of Norton Simon Inc. . . . Harold C. Moseley appointed
Western sales representatlve B1g 3 (Robbms-Felst-Mlller), based
in Los Angeles and reporting to Herman Steiger in New York.

*x K Kk

Bill Fltzgerald appointed manager, administration Nashville
a&r, Columbia, reporting to Paul Wyatt, direc-
tor, admmlstratlon Columbia a&r. Fitzgerald
will co-ordinate album and single recording and
editing scheduling for Nashville producers.
Fitzgerald was previously with Holiday Inn
Records, as general manager. . . . William Blau
appointed director of purchasing and merchan-

¥a " dising of Tape Merchandising Associates, a
FITZGERALD  subsidiary of Pop Shops Inc. New York. . . .
Mike Slobin retained by Mercury Records as independent co-
ordinator of special projects. Previously Slobin was head of the
record department of General Artists Corp. (GAC), and
also worked for Ashley Famous and Wiliam Morris. . . Johnny
Pate resigned as Midwest a&r director, ABC Records. He will
move to New York where he, and Jimmy Van Leer have formed
Audlo Creatives, a radio-TV commercial production firm.

* Kk *

Bert Naidoff has been appointed assistant sales manager for
Vox Productions and Vox Records. He will report to Thomas
Di Vita, sales manager. Naidoff previously was associated with
RCA and A&L Distributors of Phlladelphla

*  *

Jack Warfield appointed to the newly created post of West
Coast regional sales representative at Vanguard Records. War-
field, currently training in Vanguard’s New York offices, is
scheduled to take up his new duties March 1. Before joining the

Vanguard staff, Warfield was manager of the Record Mart in:-

Philadelphia. . . . Jim Thompson appointed Northwestern district

sales manager for Ampex Corp.’s professional and audio products’

(Continued on page 10)
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Disk Royalty Crisis Near

WASHINGTON—The pros-
pects for record royalty sought
by performing artists in the
copyright revision bill have un-
dergone some subtle shiftings,
as the 91st Congress and the
copyright revision both get off
to another slow start. For several
reasons, the weight of decision
seems to rest with Sen. John L.
McClellan (D., Ark.), chairman
of the Senate Copyrights Sub-
committee, who has reintro-
duced the revision bill (now S.
543) in the Senate.

Sen. McClellan told senators

he was reintroducing the old
revision bill text—formerly S.
597—for purposes of continu-
ity, although its original juke-
box and CATV sections have
been supplanted by later actions.
The ancient jukebox perform-
ance royalty problem found a
solution in the $8 per year per
box proposal accepted during
1967 House floor action. But
the CATV issue is more explo-
sive than ever.

The fight of the broadcast in-
dustry for tough copyright lia-
bility strictures on cable TV sys-
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tems (CATV) rages on undimin-
ished, after more than a year of
attempts to reach compromise,
This one issue is admittedly the
biggest faced by the revision bill
—and may indirectly decide
whether the record royalty stays
or goes in this copyright round.
Broadcasters have threatened to
scuttle the whole bill over the
CATYV and record royalty issues.

Sen. McClellan’s  personal
feelings about a record royalty
for performing artists who gen-
erated most of radio’s one billion
dollar 1968 revenue, are .un-
known. But his power to sway
his subcommittee’s decision in
the matter is very well known.
Here is how things stand:

The amendment to provide
the royalty (to be split between
record producers and artists)
will be reintroduced by Sen.
Harrison Williams (D., N. J.),
and Sen. George Murphy (R,
Cal.) will co-sponsor. Tom Bren-
nan, the copyrights subcommit-
tee counsel, says wording is be-
ing worked out to enable the
Copyright Office to avoid in-
volvement in collection and
rates.

The five-man subcommittee
‘membership remains the same
as in the last congress, and sev-
eral are known to be sympathet-
ic toward recording artist royal-
ty. (Sources close to the sub-
committee mention Sens. Hart,
Fong and Scott.) But all would
be more than likely to back the
chairman’s decision if he opposes
the amendment. In this case, it
could die in subcommittee.

The recording artists, under
leadership of Stan Kenton and
the National Committee for the
Recording Arts (NCRA), had
one disappointment over a post-
election, committee membership
change. Sen. John Baker (R,
Tenn.) moved from the Judiciary
to the Commerce Committee. It
had been hoped that the Tennes-
sean might become one of the
two Republican members of the
subcommittee, because of his
strong concern with music copy-
right matters in his State. (Bill-
board Nov. 30, 1968)

The principle of a perform-
ance royalty for recording artists
has had the endorsement of both
the Copyright Office and the
House Copyrights Subcommit-
tee. But the worrisome factor is
broadcaster threat to scuttle the
whole bill if they have to pay
a fee for the recordings that
make up most radio program-
ming, as well as license fees to
ASCAP and BMI for owners
of the copyrighted music.

It is no secret that Sen. Mc-
Clellan is up against an impla-
cable standoff over the CATV
issue, between the TV broad-
casters and their cable TV com-
petitors. The issue held up Sen-
ate action on the copyright bill
in the last session, nearly killed
the House version in 1967 until
it was deleted from the bill. The
Senate Copyrights Subcommit-
tee must take the bull by the
horns and write CATV terms
without the voluntary compro-
mise it had hoped for—and
compel broadcasters to go along.
Sen. McClellan may decide this
is enough of a broadcaster royal-
ty problem to tackle in one bill.
Also the Supreme Court, by giv-
ing CATV a free copyright ride
in the Fortnightly case, under
the present law, dumped the
problem squarely on congress.

But there is another angle.
A number of copyright experts
feel that the broadcast industry’s
tough stand on the record royal-
ty is heavily for bargaining pur-
poses. The real issue is CATV
rivalry, and the broadcasters will
put their real weight on scut-
tling any bill that doesn’t meet
their demands for CATV copy-

(Continued on page 82)
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4 Singles Mark Disk
Entry by Metromedia

NEW YORK — Metromedia
Records officially entered the
disk sweepstakes last week with
four singles as its initial entries.
The first product, according to
the label’s president Len Levy,
covers the basic areas of pop
music, except for rhythm and
blues and country. :

Now that the 1nitial product
is in the market, Levy expects
to be issuing records on a regu-
lar basis. Metromedia’s first LP
is being scheduled for the very
near future.

In Metromedia’s opening shot
at the market are Pastrami

AL MARTINO

Martino Sings
It Out Straight
To the Heart

NEW YORK — Al Martino
bridges the gap at the Copaca-
bana left by the late Nat
(King) Cole, in that he creates
a romantic mood throughout his
song session with no elaborate
production, frills or gimmicks,
just a dynamic voice that brings
out the best in any ballad he
performs. At his opening Thurs-
day (30) the Capitol Records
artist was given an effective in-
troduction by the smooth
blended voices of a quintet
known as the Martino Singers.
His forte is the ballad, old and
new.

His record hits were woven
through the act with the inclu-
sion of the moving *Spanish
Eyes,” “Mary in the Morning,”
and the pop-country hits that
brought him back to disk prom-
inence, “I Love You Because,”
and “Painted Tainted Rose”
which became an audience par-
ticipating sing-along. The audi-
ence-pleasing hour was climaxed
by a reading of “Impossible
Dream.”

Malted, a new pop group record-
ing in the “bubblegum” groove;
the Swamp People, an instru-
mental unit; Sunny Daze, a
vocal duo, and Manny Kellem’s
Orchestra.

The records .are being pre-

sented in a co-ordinated press Kkit,
which includes copies of each
single, a biography and photo-
graph of each artist, a summary
about each single and a state-
ment of the aims and goals of
Metromedia Records. The kit
is being circulated to both trade
and consumer publications and
to key music reviewers through-
out the country. In addition,
copies have been sent to radio
personnel and to the label’s dis-
tributors around the country for
Metromedia’s domestic network.
Deals for distribution in Can-
ada and overseas are still in the
negotiation stage.
" The Metromedia singles are
going out with a suggested list
price of 98 cents. The albums
will be priced at $4.98, $5.98
and $6.98.

Charters to Give
Music Seminar

NEW HAVEN, Conn. —
Sam Charters, a&r producer for
Vanguard Records, will teach
and run a seminar on contem-
porary pop music at the Ezra
Stiles College at Yale Univer-
sity this spring. Guest speakers
will include artists, critics, man-
agers and other persons active
in the music world.

Charters, whose books in-
clude “The Country Blues,”
“The Poetry of the Blues” and
“The Bluesmen,” produced Van-
guard’s three-LP package “Chi-
ago/The Blues/Today!” as well
as pressings by Country Joe and
the Fish, Junior ‘Wells, James
Cotton, Otis Spann, Buddy Guy
and others.

McGraw-Hill Expands
Into Ethnic With Argo

NEW YORK — McGraw-
Hill Records, reporting success
in its entry into the school and
dealer markets, is expanding its
catalog to the folk and ethnic
fields with new Argo releases.

Martin 8. Pincus, manager of
the Record Department of the
McGraw-Hill Book Co., Tre-
ported that the school and dealer
penetration had been accom-
plished during first 10 months
of the operation. Spoken word
sets on literature especially “took
off,” he noted, but the new
venture for the book publisher
was successful across the boards,
including special educational
disks.

AR SRR AR OO

ARETHA DISK
CITED—NO. 11

NEW YORK-—Aretha Frank-
lin picked up her 11th gold
record last week. The latest
gold disk awarded the Atlantic
Record artist is for the RIAA
certified million-selling single,
“See Saw.”

Miss Franklin now has eight
gold singles and three gold al-
bums, more than any other
female vocalist in the history of
the recording business.

OO OO OAREARE

While McGraw-Hill took over.
distribution of London Imports
early last year, the first ap-
proach to schools was in March.
Dealer contacts for Telefunken,
Argo, L’Oiseau Lyre and So-
ciete Francais du Son began in
August. McGraw-Hill works di-
rectly with dealers.

The new Argo titles include
“The Long Harvest,” 10 indi-
vidual LP’s containing 44 bal-
lads or ballad complexes with
variants and related songs re-
creating the history of ballad
traditions common to the British
Isles and North America.

Eight albums are being re-
leased in “The Living Tradi-
tion” series, which consists of
field recordings of ethnic ma-
terial from such areas as the
Himalayas, Rumania, the Middle
East, the Far North, Andalusia,
Turkey and Bulgaria. Other folk
material also is being issued in-
cluding the beginning of a series
on “The Big Hewer,” a radio
ballad by Ewan MacColl and
Charles Parker.

Of McGraw-Hill’s more than
850 record titles, Pincus said the
most successful has been a two-
LP set of Bach’s “Suites for
Orchestra” by Nikolaus Haron-
court and the Vienna Concen-
tus Musicus on Telefunken. Pinz -
cus also reported success in the
sale of library units and record
collections to schools.

FEBRUARY 8, 1969, BILLBOARD

<



WEICOME TOTHE
WONDERFUL V\IORLD
OFROULETTE

TOO LATETOWORRY/ ;
TOOBLUETOCRY _4

ROULETTE R-7031

ESTHERPHILLIPS

QULETTE RECORDS, 17 WEST 60th ST., NEW YORK CITY (212) 757-9880

)
www americanradiohistorvy com



-

Clancys’ Mar.
Sets Up Label

LONDON — Jerry Campbell,
personal manager of the Clancy
Brothers and Tommy Makem,
will set up a record label April
1, under the group name, Crea-
tive Records.

Campbell, here for a just-
completed Clancy’s tour of Brit-
ain and recording dates, said he
was “considering a pop label
called Potato—The Irish an-
swer to Apple.”

Creative Records will have of-
fices in New York and European
offices either here or in Ireland
to be headed by Pat Clancy.
" Campbell is planning an in-
itial release of 10 albums of
mixed material. “About half will
be recorded here and half in the
States,” he said. “Amanda Am-
brose (RCA) and Canadian Os-
car Brand (Elektra) will be
among the first artists to be re-
corded.”

The Clancy Brothers and
Tommy Makem are recording a
new album here for CBS, ten-
tatively titled “Bold Finian
Men,” and produced by Teo
Macero.

Remember Office
Opens in N. Y. C.

NEW YORK — Remember
Records has opened East Coast
offices in New York. The office
will be headed by Danny Jor-
dan and Stan Herman.

In addition to producing for
Remember, Rama-Rama and Hy
Mizrahi Productions and run-
ning the Big Bucks Music Co.,
the duo will be purchasing mas-
ters, negotiating production deals
and auditing and screening prod-
uct for the TV and motion
picture division, Angeltown Pro-
ductions. Offices are at 101
West 44th Street.

FAST GROWING
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U. K., French Slap Back

Paris

® Continued from page |

lishers to seek subpublishing con-
tracts for periods of three, five
or 10 years.

“I, personally, would never
accept this. It works out all
right with top international
groups and artists because sales
are limited to a short period.
But lesser known singers need
a lot of promotion; profits are
not so easily obtained and the
promotion outlay may take a
long time to recover.

Should Include Clause

“In my opinion limited dura-
tion contracts should include a
clause stating that, if, during the
period of the contract, a certain
revenue is achieved, automatic
prolongation of the contract
would follow.”

Marbot agreed that the prac-
tice was widespread in France
but said it was also common
in other countries, notably Italy.

Charles Ganem, international
manager of Editions Barclay,
said that his company always
sought a contract limited to five
or 10 years with American sub-
publishers but added that there
was a very small market for
French songs in the U. S. He
said that American subpublishers
were seldom asked for advances
on French copyrights.

Regarding Levy's complaint
that French publishers often de-
manded a “major” record,
Ganem said that most French
publishers were now recogniz-
ing that it was just as possible to
have a hit with a small inde-
pendent record firm as with a
major label.

L

ANKA BACKS
LEVY CHARGE

NEW YORK — Paul Anka
last week commented that he
fully supported publisher Lou
Levy's blast at French publishers
who offer their copyrights for
short term sub-publishing deals.
Anka said, “l recently acquired
a French song and did an Amer-
ican lyric, and I underwent
much pressure to take the tune
for only five years. We must
hammer home that the interna-
tional music business is a two-
way street; that even though we
get good material from France
we are doing the publishers a
favor by working on their ma-
terial. . . . If they have been
burned, they must learn to sepa-
rate the good publishers from
the bad.”
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accept a 10-year deal either,
except in special circumstances.

“Most of the old-established
European companies offer sub-

Buddah Gets
World Distrib

NEW YORK—Buddah Rec-
ords has acquired exclusive,
worldwide distribution rights to
Harold Berkman's Harbour Rec-
ords. First release under the dis-
tribution pact is “Look Home-
ward Angel,” by the Velvet
Crest. Negotiations for the dis-
tribution arrangement were con-
ducted by Art Kass, executive
vice-president of the Kama Su-
tra Group of recording compa-
nies and Buddah Vice-President
and General Manager Neil Bo-
gart.

Credited with the rejuvena-
tion of the Web IV groups of
record companies, including the
Bang and Shout labels, Berk-
man was responsible for Bang’s
current hit disk, “Cinnamon.”
Previously Berkman had been
national promotion manager for
MGM Records for five-and-
a-half years.

Harbour Records is the lat-
est label to join the Buddah
family of distributed record
companies, including the Cur-
tom, Super K. Team, Cobble-
stone and Royal American la-
bels.

Virtue Studio’s
New Equipment

PHILADELPHIA — Virtue
Studios, a division of the Vir-

“tue/Stiles Production Co. here,

has just installed a new Scully
8-track recorder with Sync-mas-
ter and has ordered a 16-track
from Scully.

In addition, studio president
Frank Virtue brought in sound
expert Howard Holzer to install
automatic  stereo, compatible
stereo, and monaural master-
cutting systems. Virture is also
head of Virtue Records, distrib-
uted by Mercury Records.
Johnny Stiles, a musician and
engineer, is partner in the pro-
duction firm and produces for
both Atlantic and ABC Records.

Musicor’s Deal
With Seminole

NEW YORK—Seminole Rec-
ords, a new label produced by
Pappy Daily, will be distributed
by Musicor Records. First re-
lease features “Osceola” b-w
“Pow Wow” recorded by the
Tribesmen. Art Talmadge, pres-
ident of Musicor, said the re-
lease is in honor of the Seminole
tribal powwow Feb. 20-22 in
Hollywood, Fla.

Joe Dan Osceola. president
of the Seminole Tribe of Florida,
wrote the tune in collaboration
with country music songwriter
Ben Wilson.

HAEC AN AR O SO

NARAS NAMES
PELL FOR FETE

LOS ANGELES — Dave Peli
has been named program chair-
man of the 11th annual Gram-
my Awards in the Century Plaza
Hotel March 12.

Also on the program com-
mittee are Sid Feller, Lou Busch,
Larry Levine and Christine Far-
non.

ORI BRI R RO
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publishing deals for the dura-
tion of the copyright, but there
has been a tendency among
newer companies in all coun-
tries to seek short-term deals.
They will also often stipulate
that there must be a record
within six months or a year.

Terrible Idea

“But this practice began in
the U. S., where smart, slick
lawyers are running the music
business and trying to get tighter
deals for their clients. It really
is a terrible idea and one which
most well-established publishers
thoroughly deprecate,”

Regarding Levy’s reference to
foreign songs with an American
lyric which are released in the
country of origin, and where
no royalties are due to the sub-
publisher or the American lyri-
cist, Phillips said that this was a
universal problem and one which
he had been fighting for years.

“l subpublished an Italian
song called ‘Anema e Cuore’
some years ago and Cliff Rich-
ard recorded the English ver-
sion, ‘How Wonderful to Know.’
This record sold 100,000 copies
in Italy, but neither the English
lyric writer or my company re-
ceived a cent in mechanicals,”

Phillips added that a number
of German publishers had taken
on short-term  subpublishing
deals with American companies
but had now been told not to ac-
cept such deals by GEMA, the
German performing right so-
ciety.

Army Offering
Its Series on
Pop fo Stations

HAMPTON, Va. — Album
cuts, interviews with well-known
American producers and artists,
and news features on pop music
have been added to “The Hit
Heard ’Round the World,” a
series of daily five and 10-min-
ute radio shows produced by
the U. S. Army Recruiting Com-
mand and distributed free to al-
most 1,600 radio stations,

The program also has added
specials on new releases gather-
ing attention in major world
capitals. Among the stations
which have carried the series
are the seven major market FM
outlets of CBS *Youngsound,”
for which a special one-hour
version of the program was
produced.

Material in the pop, r&b and
country fields is being pro-
grammed. Regular contributors
include BBC deejay Kenny Ever-
ett, and record men Jerry Wex-
ler, Jerry Ross, Artie Kornfeld
and Burt Bacharach.

Releases for the series should
be sent to Joyce Mitchell, “Hit
Heard ’Round the World,” at 2
West 46th Street New York City.
Stations interested in carrying
the program as a public service
should contact the U. S. Army
Recruiting Command here.

Soundtrack Sales Soar

e Continued from page |

Another quality that the rec-
ord companies find attractive
about soundtrack sets is their
long-lasting appeal. “The Sound
of Music,” for example, has
been on the Billboard chart
204 weeks; “West Side Story,”
198 weeks; “Dr. Zhivago,” 152
weeks; “Camelot,” 66 weeks;
“The Graduate,” 48 weeks;

“Wild in the Streets,” 32 weeks;
“2001: Space Odyssey,” 31
weeks, and “Funny Girl,” 20
weeks.

Longevity, of course, adds up
to sales. Six of these albums,
“The Sound of Music,” “West
Side Story,” “Funny Girl,” “The
Graduate,” “Dr. Zhivago” and
“Camelot,” have been certified
by the RIAA for a sale of more
than $1 million.

Barnum Spreading Wings

LOS ANGELES—Composer-
arrangerconductor H. B. Bar-
num’s H. B. Productions will
expand into television and radio
production, talent management
and commercial and feature
fitm scoring, and enlarge the
company’s record and publish-
ing wings through additional
artists and songwriters,

The company will add about
15 artists to its label, Mothers
Records. Set up with 38 dis-
tributors in the U. S., Barnum
has added Quality in Canada,
and plans to establish an over-
seas network.

In publishing, H. B. Produc-
tions will add 10 writers to its
Barnum staff Ben Rawley, Les-
ter Carr and Maxie Marlowe,
to cover six music publishing
firms, Hidle, Gulla, Snarf, H-III
and Bar-New, Barnum and Lou
Rawls co-own Raw Bee Music.

As the initial step in TV
production, Barnum will be the

MB’s 1st Release

NEW YORK—MB Records,
the record company wing of
MBA Music, has just released
its first album—"Live From the
Rainbow Room,” featuring Bob
Crosby and the Bob Cats. Rich-
ard Simon, vice-president of MB
Records, said the album is a
master purchase from Pat Sabi-
tino of Monmouth-Evergreen
Records. The album was re-
corded live when Crosby ap-
peared at the New York night-
club. MBA Music is one of the
leading commercial music firms.

musical director of ABC-TV’s
“Soul” series to begin in Septem-
ber with Lou Rawls as host.
Also being shot is a pilot va-
riety-talk show, “H. B. Bar-
num,” for syndication.

The company will expand in
the commercials ficld, where
Barnum has written original
radio and TV music for Pabst
Blue Ribbon, Busch, Cold
Power Detergent, Chrysler,
Ford, C & H Sugar, Plymouth,
Dodge and Interstate Bakeries.

H. B. Productions recently
moved its headquarters to larger
facilities at 1239 North High-
land, Hollywood, where it will
remodel and build a two-story
complex.

Int'l Mgt. Buys
A Second Studio

LOS ANGELES — Interna-
tional Management Combine
(IMC) has purchased a second
recording studio for its inde-
pendent production wing.

The Leonard Poncher-Wil-
liam Loeb company acquired the
Henry Russell studio, now la-
beled Sound Factory West, to
augment the firm'’s initial studio,
The Sound Factory.

IMC’s production subsidiary
has independent arrangements
with Capitol, Warner Bros.-
Seven Arts, Dot, GRT, Bell and

Tetragrammaton. Sound Factory -

West will be converted into a.
8-track facility.
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EMI Gets ABPC Control
After a Year-Long Battle

LONDON — EMI, after a
year-long battle to get control,
now claims to have 50.3 per
cent of the stock of the Asso-
ciated British Picture Corp., film
and TV company.

Agents for EMI revealed they
had received acceptance from

Transamerica Bid to

M’Media Holders

NEW YORK — Metromedia
stockholders will meet Feb. 28
here to vete upon the proposed
merger with Transamerica Corp.
The merger is also hinging on
FCC approval and a favorable
tax ruling from the Internal
Revenue Service.

holders of 17.71 per cent of
ABC stock. EMI had also pur-
chased 8.35 per cent of the Lon-
don Stock Exchange and held
almost 25 per cent—purchased
from Warner Bros.-7 Arts.

Last week EMI dangled a
$38,400,000 offer—their fore-
cast for profits for the vyear
ending, June 30, 1970—in front
of shareholders. This last-ditch
attempt to gain control of
ABCP, a forecast that EMI
would pay, government restric-
tions permiting, a dividend of
17%% per cent for 1970, was a
final offer.

It would not, said EMI, be
increased or varied and would
be withdrawn Jan. 30 if the
company did not receive more
than 50 per cent acceptance.

Pathe-Marconi Lists 119G
Loss—Laid to French Cirisis

PARIS — Pathe-Marconi,
EMI French affiliate, made a
trading after-tax loss of $119,-
350 in its last financial year,
from July 1, 1967, to June 30,
1968.

The figures, the first officially
released since the crisis in
France last May-June, reflect

the effect the nationwide strikes -

and unrest had on a major re-
cording company.

Pathe President Francis Min-
chin had said earlier that
through reorganization and new
promotion and export policies,
the firm would regain its former
top position—currently held by
Philips—in France.

The figures showed, he said,
how “particularly affected” the
company had been by the May

crisis, but did not reflect the
considerable advances the com-
pany had made since June.

Pathe’s turnover for
1968 was a million francs ($16.2
million) compared with 88.3 mil-
lion francs ($17.7 million) reg-
istered over the previous
12-month period.

The Pathe Board, Minchin
said, reported that in the six
months since June 1, sales had
gone up between 20 to 25 per
cent compared with the similar
period in 1967.

With the widely noted boost
the industry has enjoyed since
the autumn, Minchin said this
sales increase, based on figures
collated late November, were
about 30 per cent.

Pub. Only MGM Dept. to
Show Sales Hike in Period

LOS ANGELES — MGM’s
music publishing operation was
the film company’s only division
to show an increase in sales
during the first quarter of the
current fiscal year.

Although the division had a
slight decrease in operating net,
the first quarter showed a
$1,199,000 gross, up from
$1,165,000 a year earlier. In
net income, the music publish-
ing operation cleared $416,000,
down from an earlier $446,000.

The record-tape operation for

the first quarter of 1967 grossed
$6,828,000 and cleared $144,-
000. In the first quarter of the
current fiscal year, the record-
tape division lost $397,000 on
sales of $6,572,000.

Studio operations, films and
TV included, resulted in a loss
of $2,519,000 or 44 cents per
share on the 5,761,583 average
shares outstanding during the
first quarter. In the similar first
quarter period last year, MGM
had profits of $4,793,000 for
83 cents per share.

Executive Tumtable

1967-.

® Continued from page 4

division. . . . Gary L. Blakely joined General Recorded Tape as
profit planning and budget manager and financial analyst with
Fairchild Semiconductor.
* kK
Stuart Yahm joined Dot as Los Angeles promotion man.
He was formerly with MGM. . . . Bernie Polakoff promoted by
Dot to Southern regional sales manager. He was previously
branch manager at Dot’s World Wide Distributors in Miami. . . .
Larry Tinkler joined Craig’s products division as field service
superviser. Jerry Metzger appointed manager of parts at Craig.
* Kk K

John Read named professional manager of Campbell-Connelly
& Co. Ltd., London music publisher. Read, who replaces Mike
Collier, has been on the professional side of the music business
for the past four years. . . . William Blau appointed director of
purchasing and merchandising of Tape Merchandising Associates,
a wholly owned subsidiary of New York-based Pop Shops.

* kK

Barry Lane and  George Morris will together fill the post of
national director of singles promotion for ABC Records. Lane
was previously responsible for national promotion for Buddah
and Kama Sutra. Morris was assistant to the advertising director
in'a New York advertising agency. Both' men report to Otis
Smith, ABC’s national sales manager.
Wﬂ\1° > . ,
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Market Quotations

As of Closing Thursday, January 30, 1969

1968 Week’s Vol. Week’s Week’s Week’s, Net
NAME High Low in 100's High Low Close Change
Admiral 25Ys  16%2 218 192 18%2 18%2 — Vs
American Broadcasting 76% 43% 383 737 66V 72V + 3%
Ampex 42% 262 700 383% 368 38y + 2
Auvtomatic Radio 26%, 1534 279 . 25% 25V, 25V4 + Yy
Automatic Retailer Assoc. 125 723, 83 112 10838 112 + 21,
Avnet 43V, 2012 3941 33% 30V 31 -1V
Canteen Corp. 34 20V 241 305 29V, 29V, — 3,
Capitol Ind. 37% 24 183 3% 312 332 + 1
CBS 60% 433, 483 53Va 493 497 — 3
Chic. Musical Inst. 38 241/, 97 322 302 302 - %
Columbia Pic, 45V, 2312 2003 42 38 38% + 1,
Commonwealth—United 24V, 63, 8384 24V, 222 24 + 1
Consolidated Elec. 477 34 325 43% 402 41Va — 1B
Disney, Walt 9312 4175 292 86% 82 83 - 1V
EMI 833 4Y2 5023 833 7% 81 + 3%
General Electric 10033 80Va 1425 92, 892 91V4 —. 34
Gulf & Western 66V 387 1605 49% 47 47V — Vs
Handleman 443 21 138 42 40V, 407, —
Harvey Radio 33V, 15%; 74 222 21 22 + 1
Kinney Services 89%  53% 561 79V2 752 77% + 73
Macke Co. 29% 1658 153 27%  26% 27 Unchg
MCA 53Va 3478 975 41 38Va 39%2  Unchg
Metromedia 578 24V 460 51Va 47%, 514 + 21,
MGM 55- 353, 437 41V, 39 39% — W
3M 11934 81 815 10258 9914 99V — 274
Motorola ©153% 97 322 123 118% 18k - 1%
Pickwick Int. 51%a 15V 221 51%a 48%2 9% + 2
RCA 65 43% 1681 45 433, 44 — T
Servmat 59Va 35 132 48Y2 46 46 -2
Trans Amer. 87% 43% 519 77% 75V 75% — 1%
Transcontinental Invest. 26V 13% 2287 25% 22V4 25 + 1%
Triangle 46 33 52 34% 333 333% —
20th Century-Fox 40% 24V, 887 33% 32V 322 - I
Vendo 34 23Va 178 3034 293 3058 + 34
Viewlex 3334 14V, 129 287 28V4 28, — 3
Warner Bros.-7 Arts 61% 26V 5762 61% 524  60% +10Vs
Wourlitzer 252 18% 204 23v2 215 223 — W
Zenith 65Y, 505 787 54% 523 5412 + 1V,

As of Closing Thursday, January 30, 1969

Week’'s Week’'s Week’s

OVER THE COUNTER* Aty GED
Data Packaging Corp. 46 45 452
Fidelitone 5 5 5
GAC 21 18 18
General Recorded Tape 84 75 84
ITCC. 15 142 143,
Jubilee Ind, 30 29 30
Lear Jet 34V4 334 34
Lin Broadcasting 278 24Va 24V,
Merco Ent. 15 14 15
Mills Music 322 30%2 32
Newell 31% 30 31
NMC 143/ 12 143,
Telepro Ind. 2% 22 2V,
Tenna Corp. 352 34 34

*Over-the-counter prices shown are “bid” (as opposed to “asked”). Neither the
bid nor the asked prices of unlisted securities represent actual transactions.
Rather, they are a guide to the range within which these securifies could have
been sold or bought at the time of compilation.

The above quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc, member of the New York Stock Exchange and all principal stock

exchanges,

Sales, Earnings of GRT Spurt
In First Half of Fiscal 1969

LOS ANGELES — General

Recorded Tape (GRT) reported
sales of $5,195,973 and after-tax
earnings of $364,621 for " the
first half of fiscal 1969.

The figures compare with sales
of $2,721,630 and net earnings
of $209,406, excluding extraor-
dinary income, for the first half
of fiscal 1968.

Per share earnings for the six-

‘month period which ended Dec,

28, were 80 cents on 456,157
average shares outstanding, com-

Selmer Holders OK
Bid by Magnavox

ELKHART, Ind.—Sharehold-
ers of H. & A. Selmer, Inc., have
approved adoption of a plan
and agreement of merger be-
tween Selmer and The Magna-
vox Co. The transaction is
scheduled to be concluded Feb.
28, subject to reapproval by Sel-
mer’s board of directors on that
date.

www americanradiohistorv com

pared with 62 cents per share for
the same period a year ago on
340,000 average shares, exclud-
ing extraordinary income.

GRT will hold a special share-
holders meeting Feb. 25 to con-
sider proposals to change the
name of the company to GRT
Corp.; to create a preferred
stock for future use in acquisi-
tions; to increase the authoriza-
tion of common stock to 3 mil-
lion shares with no par value,
and to effect a four-for-one split
of all authorized and outstand-
ing shares.

The reported sales and earn-
ings of the Chess/Checker/Ca-
det group is not included in the
first-half report.

The Chess group was acquired
by GRT for $6.5 million and
20,000 shares of GRT stock.
The Chess group’s estimated
sales for the 12 months ended
Jan. 31, 1969, are more than
$6 million, with pre-tax earnings
expected to be more than $850,-
000.

'
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Wourlitzer Sales
Down in Period

~ CHICAGO—The  Wurlitzer
Co.s sales for the first nine
months of the current fiscal
year, April to December inclu-
sive, totaled $43,830,555. This
compares with $44,481,350 for
the same period a year ago- Sales
of civilian products for the pe-
riod were up 10 per cent, while
military sales were down 73 per
cent,

Net earnings for the nine
months amounted to $1,152,419
or 94 cents on 1,231,744 shares
of common stock out.

Canteen Reports
Qtr. Sales High

CHICAGO — Canteen Corp.
reports that its sales for the first
quarter fiscal 1969, ending Dec.
21, 1968, totaled a record high
of $79,683,000. This compares
to first quarter fiscal 1968 sales
-of $74,393,000. _

Net earnings rose to $2,715,-
000 or 39 cents per share on
6,973,000 average shares out-
standing, compared to $2,623,-
000 and 38 cents per share a
year ago.

Automatic Radio
Earnings Soar

NEW YORK — Automatic
Radio Manufacturing Co. re-
ported earnings for the first fis-
cal quarter ended Dec. 31, 1968,
more than trebled the year-ear-
lier figure, reaching $852,000,
equal to 38 cents per common
share outstanding, compared
with $269,000 or 12 cents per

. share a year ago.

The profit improvement, ac-
cording to president David
Housman, was achieved on sales
of $11,355,000, more than 65
per cent above the $6,885,200
volume reported the previous
year.

Memorex Sales,
Net Hits Peak

LOS ANGELES—Memorex,
manufacturer of magnetic tape
and disk packs, set sales and
earnings records in 1968. The
company’s net income was $4.9
million, or $1.35 a share, com-
pared to $3.6 million, or $1.06
a share, for 1967. Sales were
$58.3 million, up from $34.2
million in 1967.

All-Tech Complétes
ICEC’s Takeover

HIALEAH, Fla. — All-Tech
Industries here has completed
the acquisition of International
Commodities  Export  Cbrp.
(ICEC), New York. The acquisi-
tion of ICEC, an exporter of
agricultural chemicals, involves
more than $3 million in All-
Tech stock.

Euphonics, Bourns
Agree on Merger

GUAYNABO, Puerto Rico—
Euphonics Corp. and Bourns,
‘of Riverside, Calif., have agreed
in principal to a merger. Ac-
cording to the terms, Bourns
will purchase 100 per cent of
the common stock of Euphonics
for an initial cash payment plus
additional cash payments based
upon future Euphonics earnings.
Euphonics will operate as a
separate, wholly owned subsid-
iary of Bourns. '
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Talent

'Celebration’ Hit,
Miss Proposition

NEW YORK — Tom Jones
and Harvey Schmidt are- setting
out to make off-Broadway his-
tory repeat itself on Broadway.
In their new musical, “Celebra-
tion,” which opened on Broad-
way Jan. 22, they have written
a show similarly styled to their
old musical, “Fantasticks,”
which has been running off-
Broadway for more than 10
years—and there’s no end in
sight.

“Celebration” - has the fey
charm of its predecessor but
whether that's a Broadway lure
these days is a moot point, It’s
going to be an uphill fight to
attract the uptown audience,
Capitol Records is joining the
battle with a promotion push
on the original cast album which
it recorded Sunday (26).

“Celebration” is split down
the middle by sophisticated mu-
sic banal philosophy. It's a fable
for adults, but the story of the
innocence of youth vs, the cor-
ruption of age is cliche and
sticky. The show does loosen

SO T B R A

HERE'S WHAT
DAILIES SAID

NEW YORK — “Red, White
and Maddox,” musical by Don
Tucker and Jay Broad, opened
at the Cort Theater, New York,
Jan. 27, Metromedia Records
has the original cast album
rights. Tommy Valando is the
publisher. Following are excerpts
from the daily newspaper crit-
ics’ reviews:

TIMES (Clive Barnes): “ ‘Red,
White and Maddox’ is fun in the
first place, and significant in the
second. Who needs a third
place?”

NEWS (Lee Silver): “The test
is whether the offering enter-
tains, excites or, in the least,
holds the attention. ‘Red, White
. and Maddox’ does all three.”

POST: “. . . it has a slightly
disarming air of hopeful ama-
teur theatricals which is what it
is.”
LRy

Everlys ‘Bring
With ‘Today’

NEW YORK — The Everly
Brothers have reached .a new
area of acceptance, judging by
the success of their first set at
the Bitter End Sunday (26). The
duo relied heavily on its old
hits and, with increasing inter-
est today on rock’s early days,
these numbers came off well,

Also, the banter of the Warner
Bros.-Seven Arts’ performers
seemed to fit the intimate Green-
wich Village coffeehouse prob-
ably even better than it has fit
larger clubs in the past. (Their
last New York engagement was
at the Latin Quarter early last
year.)

Sunday traditionally is an off
night for clubs, but the Bitter
End was packed and their was
a line outside for the second
show. The bill included David
Steinberg, one of the top young
comedians of the day. Stein-
berg’s material included his rou-
tines on Judy Disney, “The
Dating Game,” and a psychia-
trist. The latter, a superior bit,
was done with an assistant,

12

up, at times, and becomes fresh
and charming when Jones and
Schmidt get down to the mu-
sical business. The songs are
melodic and pleasant and are
fashioned with wit and senti-
ment. The show’s musical plus-
ses augur well for the Capitol
album.

It's presented along impres-
sionistic lines in costuming, set
design and staging but the im-
pression is that it's more of a
workshop production than a
workmanlike production. The
small cast, headed by Keith
Charles, Michael Glenn-Smith,
Susan Watson and Ted Thurston;
delivers with an exuberance that
gives the production some lifts.

Jones and Schmidt, their pro-
ducers Cheryl Crawford and
Richard Chandler, and Capitol
Records are putting their money
on the line to bring this one
home. They just might do it.

MIKE GROSS

i

HERE'S WHAT
DAILIES SAID

NEW YORK — “Celebra-
tion,” a musical with music by
Harvey Schmidt and book and
lyrics by Tom Jones, opened at
the Ambassador Theater, New
York, Jan. 22. Capitol Records
has the original cast album
rights; Chappell is the publisher.
Following are excerpts from the
daily newspaper critics’ reviews:

TIMES (Clive Barnes): ., . if
you like your musicals soft-cen-
tered in a slightly different way,
full of affirmative statements
about life, God, and youth and
yet flavored with a sprinkling of
mildly dirty jokes, ‘Celebration’
may be for you.”

NEWS (John Chapman): . . .
a hapless, helpless, hopeless little
musical charade.”

POST (Richard Watts Jr.).
“Mr, Schmidt can write attrac-
tive songs and Mr. Jones knows
his way around lyrics, and the
score is pleasant. , . . The trouble
is, I think, that the story never
comes to interesting life.”

i

'‘Maddox’ Loses as

Play; LP May Click

NEW YORK — “Red, White,
and Maddox” is a musical para-
dox that conceivably could be
a better album than a play. It
sparkles with some excellent
songs. “Jubilee Joe,” “God Is
an American,” “The Song of
the Malcontents” and “Hip Hoo-
ray for Washington” are among
the standouts.

Jay Garner portrays Georgia
Gov. Lester Maddox in the play;
it’s a buffoon sort of role that
he handles well. Unfortunately,
the play falls short on story. The

-plot, such as it is, ranks with

triteness. One can see why the
musical was a hit in Atlanta;
it would probably do-well tour-
ing colleges, But it lacks too
many things for Broadway.
Part of the impact of the play
is a series of slides regarding
the deaths of JFK, RFK, and
Dr. Martin Luther King Jr. And

Back’ Rock

Performance

Familiar as such Everly num-
bers as “Wake Up Little Suzie,”
“Cathy’s Clown,” and “Way
Down in Bowling Green” are,
they took on new sparkle in
the live performance. Don and
Phil, whose voice blend is one
of the best in the business, also
demonstrated their way with
slow ballads in “All I Have To
Do Is Dream” and “Let It Be
Me.” The latter drifted into
“Hey Jude,” an effective clos-
ing number,

“Bye, Bye Love,” one of their
biggest songs, became a sing-
along. Their latest single, “Lord
of the Manor,” which has been
receiving underground play, was
a good wup-to-date folk-style
number, Among the other top
material were “Suzie Q,” “Then
I Kissed Her” and *“Mabeline.”

Sammv McHugh, one of
three backup musicians, had sev-
eral good solos on electric
guitar, while Don and Phil
handled acoustic guitar,

FRED KIRBY

this is where Metromedia Rec-
ords, which has the original cast
album rights, will have some
problems—transferring some of
that visual tragedy to the rec-
ord.

Still, one can see a lot of
hope in the play as an album:
For one thing, the whole point
of the play—an attack on the
Georgia segregationist governor
might be better when edited for
an album. Another thing, the

album would give the critical |

sting of the songs—published by
the Tommy WValando firm—a
chance to stand out on their
own. CLAUDE HALL

Colwell-Winfield
Go-Goes in Solid
Go-Go Cafe Act

NEW YORK — The Col-
well-Winfield Blues Band, with
its strong jazz orientation, had
a fine set at the Cafe Au Go Go
on Wednesday (29). Solid mu-
sical ability was evidenced as
the Boston sextet relied heavily
on selections from its debut al-
bum on Verve/Forecast.

Good solos abounded, especi-
ally from guitarist Bill Colwell
and saxophonists Collin Tilton
and Jack Schroer. But, in “Dead

continued on page 82

Signings

The Incredible to Tetragramma-
ton Records. . . . Singer Pat Kirby
joined A&M., , .., Charley Mussel-
white, Vanguard artist, to Crea-
tive Management Associates. . . .
Gospel singer Gene Viale to
Checker  Records. . . David
Thorne, featured vocalist with
Lester Lanin Orchestra, to Crest
Records. . Charlie Brown,
country blues singer, to David
Lucas’ Sata Fortas Productions.
. . . The Turtles, who "have been
with White Whale Records since
the Iabel’s inception three-and-a-
half years ago, signed a new long-
term contract with the label. , , ,
Roger Collins to Pompeii Records.

www americanradiohistory com

Metromedia Records,
which is part of the
multi-faceted Metromedia,
Inc., is a new record
company which aims to
encompass all
areas of popular recorded
entertainment with
meaningful product. It has
been conceived to operate
with an imaginative appoach
while maintaining the high
standards of excellence which
have become characteristic of
Metromedia in the leisure-
time related fields of
communications,
entertainment and
marketing.

METROMEDIA RECORDS

3 EAST 54TH STREET, NEW YORK, NEW YORK 10022
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Talent

Tull in a Strong U. S.
Set; Tears ‘Teariffic’

NEW YORK — Jethro Tull
made an auspicious U. S. debut
at Fillmore East in the first
show on Jan. 24, the first of
four weekend performances.
Blood, Sweat and Tears, the
closing act, gave another mag-
nificent  performance. They
clearly are in the forefront of
blues bands today.

Jethro Tull is a British quar-
tet headed by. Ian Anderson, a
pixie on stage, but a pixie pos-
sessing a firm blues voice. An-
derson’s fluting also contributed
to the group’s distinctive sound.
The other three members of
the unit also displayed good
musicianship, but even when
drummer Clive Bunker had his
extended solo, Anderson re-
mained onstage clowning. Al-
though their equipment had been
mis-routed to Boston, the roup
came across well,

Also, during Bunker’s solo in
“Dharma for One, which is on
the group’s first Reprise album,
guitarist Martin Lancelot Barre
and Anderson joined in on flute.
Barre, a new member of the
quartet, and bass guitarist Glenn
Cornick also were strong on
their own. Other good numbers
from the Reprise album were
“My Sunday Feeling” and “A
Song for Jeffrey.”

This group’s strong initial in-
pression indicates a successful
U. S. tour is ahead of them.
Another British group, Parrot’s
Savoy Brown, also was to have
made its U. S. debut on the pro-
gram, but were delayed in Eng-
land by immigration authorities,
a common occurrence for for-
eign groups trying to perform
in America. As a last-minute re-
placement, Fillmore East of-
fered the Gay Desparados, a
steel band from Trinidad, whose

version of the overture to Ros-

sini's “William Tell” was re-
markable.

Blood, Sweat and Tears were
largely responsible for the

packed house and the Colum-
bia artists didn’t disappoint, The
gutsy blues singing of David
Clayton-Thomas, outstanding in-
strumental solos by trumpeter
Louis Soloff, saxophonist Fred
Lipsius, lead guitarist Steve
Katz, bass guitarist Jim Fields,
drummer Bobby Colomby and
organist Dick Halligan and fine
support by trombonist Jerry

(Continued on page 82)

Phyllis Newman
Joins Guardian

NEW YORK — Guardian
Productions has taken over man-
agement of Phyllis Newman,
currently on the Sire label with
“Those Were the Days.” Miss
Newman will begin a series of
TV and hotel bookings with a
two-week run at Houston’s
Shamrock Hotel March 13. Her
act has been prepared by her
husband Adolph Green.

Formed less than five months
ago, Guardian Productions also
manages soul singer Joe Simon.
In addition, the firm's Spring
Records artist roster includes
Little Eva, the Luv Company,
H.T. Express Ltd., and writer-
producer Harold Thomas.

Doors Ring Bell, Fans
Wail at Garden Date

NEW YORK — A 20-min-
ute intermission seemed almost
too long to wait for some 20,-
000 fans as they booed and
stomped their feet waiting for
the Doors’ concert Saturday (25)
at Madison Square Garden. The
Doors capped the bill which also
starred the Staple Singers.

But the highly excitable audi-
ence cheered and applauded
equally as loud throughout the
group’s performance. Amid a
constant barrage of electronic
photo flashes giving the appear-
ance of a planned strobe light
show, the Elektra recording
group hurled word pictures and
shattering sounds throughout the
mammoth hall.

Jim Morrison, the leader of
the Doors, was in top form as
he basked in the continual
shower of screams and shouts
from the crowd. Backed by an
orchestra and with the aid of

Savoy Brown Clicks in U. S.
Bow; NRBQ New Rock Hits

NEW YORK—Savoy Brown
made a strong impression in
their U. S. debut at Steve Paul’s
Scené Monday (27), although
the British blues rock quintet
was obviously tired and had not
rehearsed with the new Ampeg
amplifiers, which had been ob-
tained for their U, S. tour.

NRBQ, a promising Kentucky
group, also opening a Scene
stand, impressed in a program
strong-on hard rock. This unit
also featured elements of jazz
and country-folk,

Savoy Brown stressed strong
rhythmic patterns, while allow-
ing reign to Ken Simmonds lead
guitar and the unaffected vocals
of Chris Youldin. These patterns
were mainly established by bass
guitarist Tone Stevens, drummer
Roger Earl and a musician iden-
tified only as Lonesome Dave,
who proved to be one of the
better rhythm guitarists around.

Youldin also joined in on
guitar and when all four elec-
tric instruments went together
the effect was powerful.

NRBQ's rock material was
their strength including “Hey
Baby,” “Come On Baby, Let
the Good .Times Roll” and
“Momma, Get Down Your Rock
' Roll Shoes.” But they also
did some highly unusual mate-
rial, including “Ida,” an avant-
garde jazz piece, and “Some-
day Baby,” a duet by guitarist
Steve Ferguson and 'bass guitar-
ist Jody Nicklaus.

Another imaginative piece was
a chanted “Rocket No. 9, Take

Off for the Planet Venus,” which
also had a far out arrangement.
The unit had good vocals by
Frank Gabler and Ferguson,
steady keyboard work by Terry
Adams, and a good drummer in
Tom Staley. In “Ida” and “Rock-
¢t No. 9” Don Adams joined
on trombone. Terry Adams also
played harmonica, while Fergu-
son turned to acoustic guitar dur-
ing an equipment problem. The
group, making its first New
York appearance, seems to have
a bright future. FRED KIRBY

the hall’s good acoustics, the
Doors slung their terse, but pot-
ent lyrics filled with sexual con-
notations and underground mes-
sages. Their aim was dead cen-
ter as they coupled their hit sin-
gles such as “Touch Me,” “Love
Me Two Times” and “Light My
Fire” with some of the top num-
bers from their albums.

Sharing the program with
the Doors, in a seemingly un-
matched booking, were Stax
Records’ gospel group, the Staple
Singers. But after a few num-
bers, the virtually all-white audi-
ence saw the light and with
strong foot-stomping and hand-
clapping, they were caught up
in the swirl of religious ferment.
The group’s gospel renditions of
two pop songs, “For What It’s
Worth” (one of the group’s hit
singles) and “The Weight,” were
especially good. But the spirit
evoked by “It’s Gonna Rain”
and a song about an injured
soldier returning to his mother
was intense. Perhaps the key to
the Staple Singers success in the
pop field is their blending of
traditional gospel music with the
sentiment and problems of to-
day. HANK FOX

Garner to Do 3
Weeks at L. A. Hotel

NEW YORK — Erroll Gar-
ner is set for a three-week en-
gagement at the Century Plaza
Hotel, Los Angeles, beginning
March 3. This marks Garner's
first night club date in Los An-
geles in seven years,

A concert and TV tour of
Europe has been scheduled for
Garner in April.
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JANIS IAN BRANCHING TO
DISK PRODUCTION, JAZZ

NEW YORK—At 17, Janis Ian is branching into new areas:
record production and jazz. The first Janis lan production is Andy
Robinson’s debut album on Philips, which she boasts she “brought

in for under $8,000.”

Miss Ian feels a main service a producer can provide is to see
that a performer makes “no stupid mistakes.” Also, a producer can
help an artist who doesn't know about music.

The young artist gets along with musicians because “They’re
shocked I know so much about music.” Miss Ian, who was trained
«as a classical pianist and played French horn in high school, can

play 15 instruments.

“I want to bust the chart open with some jazz,” she said,
explaining that while her instrumentation fits her compositions her
next Verve/Forecast album will be jazz-oriented. This album will
be her fourth since she began recording three years ago.

Miss Ian recently returned to the coffee house circuit where,
surprisingly, she had no trouble getting gigs, although she recorded
her big hit “Society’s Child” when she was 14 years old. She also
has composed her first soupdtrack “Four Roads Out” for Sagitarius
Films. Another act she plans to produce for disks is Janie and Dennis.
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Monkees Set
A U.S. Tour

NEW YORK — The Mon-
kees are preparing a concert tour
of the U. S. for early spring.
The tour will follow a cross-
country promotion junket which
the Monkees are lining up on
behalf of their new Colgems
single, “Tear Drop City” b/w
“A Man Without a Dream” and
their forthcoming -album, “In-
stant Replay.” In addition, NBC-
TV is scheduling the Monkees’
recently taped special, “33%3
Revolutions Per Monkee,” dur-
ing the present TV season.

While Davy Jones, Micky
Dolenz and Mike Nesmith will
continue to record and appear
in concert together as the Mon-
kees, the fourth member, Peter
Tork, is leaving to.perform as
a single.

Cosby Tour—
Then TV Series

LOS ANGELES — Bill
Cosby’s final concert tour be-
fore production begins on his
new TV series opens in Cobo
Hall, Detroit Friday (7).

The itinerary: Ohio Univer-
sity, Athens, Ohio, Saturday (8);
Oakland Coliseum, Oakland,
Calif., Feb. 14; Convention Hall,
San Diego, Calif., Feb. 15;
Western Michigan University,
Kalamazoo, Mich.,, Feb. 21;
Northwestern University, Evan-
ston, Iil.,, Feb. 22; New Mexico
State University, Las Cruces,
N. M., Feb. 28; State Fair Mu-
sic Hall, Dallas, Tex., March
1; Cleveland Music Hall, Cleve-
land, Ohio, March 7; O’Keefe
Center, Toronto, Canada, March
10; Claremont Men’s College,
Claremont, Calif., March 21;
Long Beach Arena, Long Beach,
Calif., March 22; and Pasadena
Civic Auditorium, Pasadena,
Calif., March 28. .

Cosby’s new TV show, “Th
Bill Cosby Series,” debuts on
NBC in September.

Randolph to Make

Europe’s TV Scene

LOS ANGELES — Boots
Randolph, Monument Records
artist, will make a series of TV
and radio appearances in Eng-
land, Germany, Italy, Holland
and Spain, beginning Feb. 16.

Randolph will promote. his
new single, “Games People
Play,” and catalog product.
Monument’s English representa-
tive, Decca Records Ltd., will
have four albums issued this
month to coincide with Ran-
dolph’s tour. ‘

Dexter’s Scrapbook

-By DAVE DEXTER JR.

HOLLYWOOD — 1t hap-
pened in Kansas City:

Bryant Meehan, Eddie Phil-
lips and Bob Logan were blow-
ing up a little jazz in a South
Side cafe the other night. Sud-
denly, Meehan’s silver trumpet
burped forth a note he had
never played before—a note so
foul that he laid down his horn
and began to check the valves.

A mouse ran out the bell of
the instrument.

Mildred Metzger, who. runs
the State Line Tavern, is a
nightly study in frustration. A
portion of the nitery is in Kan-
sas, a dry state. The remainder
is in Missouri, where booze has
been legal since 1933.

Trouble is, she complains,
none of the State Line patrons
will sit on the Kansas side. So
she plans to move Freddie
Finch’s band and four acts over

to the Jayhawk area and thus

increase the “wet” seating by
about 20 tables. “But,” says
Finch, “if she does, then we will
go out on strike, and we’ll picket
the place on the Mizzou’ side.”

Louie Kuhn, bandleader and
prexy of Musicians’ Local 512
in nearby Lawrence, is virtually
assured of re-election next spring.
He just announced an increase
in the tootlers’ wage scale of 33
cents an hour, and delighted mu-
sicians must now be paid $8
for three hours’ work.

Harold R. Newton, the bril-
liant violin virtuoso with the
Kansas City  Philharmonic,
placed his $1,000 Italian fiddle
on the fender of his ancient
motor car as he went into a
garage to back the vehicle out.
He then drove nine blocks
through snow and city traffic
before he remembered his in-

Nina Simone to
Europe for Tour

NEW YORK-—Nina Simone,
RCA artist, leaves March 12
for a European tour that will
extend through April 6. She'll
play concerts and make TV ap-
pearances in several cities in
Ireland, England, the Nether-

. lands, Austria, Germany, Swit-

zerland, Denmark and Sweden.

Criss on Prestige

NEW YORK —- Sonny Criss
is an exclusive Prestige Records
artist. His name was inadvert-
ently omitted from Billboard’s
1969 Record Talent Edition.

CAPITOL RECORDS recently held a party for Lothar and the Hand
People at New York's Nepentha club. Left to right are writer Earle
Doud; Hand People members, John Emerlin and Tom Frye, and
Capitol’'s Roy Battocchio.

www.americanradiohistorv.com

strument. He still hasn’t found it.

He also learned his insurance
had lapsed.

Leading his combo at the
Club Continental one midnight
recently, drummer Jesse Price
ended a set and, perplexed,
quickly removed the big calf-
skin head of his bass drum. It
didn’t sound right.

As Price tipped the drum to
its side, a mouse ran out and
disappeared under the band-
stand.

The same mouse, maybe?
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ADVERTISEMENT

LEISURE
TIME
TIPS

by: Larry Finley

The writer spent several days in
San Juan, Puerto Rico, last week
and was amazed at the amount of
automobiles that have stereo tape

decks.

In addition to enjoying the won-
derful climate and the marvelous
congeniality of the Puerto Ricans,
we spent several hours with Roberto
Herger, head of Island Records.
Island Records are primarily phono-
graph record distributors, and Mr.
Herger truly astounded me when |
saw the tremendous inventory of
8-track stereo cartridges that he

had in his warehouse.

In addition to being a distributor
and rack jobber, Herger has music
concessions in two of the GEM dis-
count stores. These large, modern
discount centers are as large and
as nice and modern as anything in
the United States.

A visit to these two discount de-
partments, was truly an “eye-
opener” when | saw the tremendous
number of tape cartridges on dis-
play. Each store carries an inventory
of approximately three thousand
8-track stereo tape cartridges and
approximately two hundred to three
hundred 4-track stereo tapes, with
a well-rounded stock of four to five
hundred prerecorded cassettes and

open-reel tapes.

Herger advised me that the sale of
8-track cartridges has been increas-
ing in leaps and bounds and is now
accountable for almost ninety per-
cent of his volume. Another very
interesting facet of the operation
is that approximately thirty percent
of the volume is done in Latin mu-
sic cartridges and seventy percent
the same type of music cartridges

that are selling in the United States.

NAL is very well represented in
Puerto Rico and, because of its fast
delivery service, is now one of the
major lines carried by Island Rec-
ords. I you are a dealer in the
United States who wants fast service
on NAL SUPER STEREO 8 cartridges,
cassettes and open-reel tapes, .con-

tact your nearest NAL distributor.

Tape CARtridge

Dot, Stax-Volf
To Stereodyne

DETROIT—Stereodyne has
captured 8-track tape CAR-
tridge  duplicating  contracts
from two companies who have
just dropped their licensing
agreements with Ampex. Under
the agreements, Stereodyne will
duplicate and drop ship all 8-
track product from the two
labels.

The Dot deal, is, in effect an
exclusive arrangement whereby
Stereodyne will manufacture 8-
track cartridges for the label as
well as for its parent company’s

(Continued on page 20)

Phoenix Suit Denied

By BRUCE WEBER

LOS ANGELES—A petition for a temporary restraining order against five record companies
for antitrust and civil rights violations was denied in U. S. District Court here. Phoenix Tapes, a
tape CARtridge duplicator, had asked Judge A. Andrew Hauk for the order against CBS

{Columbia Records), Liberty,
ABC, Dunhill and Capitol.

The unusual twist is that
Phoenix Tapes is a defendant
in a suit filed by Capitol Rec-
ords in Los Angeles Superior
Court, charging it with ille-
gally duplicating Capitol mate-
rial for public sales.

Following Hauk’s decision to
deny the restraining order, at-
torneys representing CBS filed
a motion to dismiss the suit on
three grounds: failure to state

(Continued on page 20)

New Era for Era—Enters
Tape Mart With 15 Titles

LOS ANGELES—Era Records is entering the cartridge market
with 15 titles duplicated in 4 and 8-track and cassette. The product
is geared to a March 1 release, said President Herb Newman, who
will unveil his initial cartridge merchandise before NARM conven-
tioneers.

Newman is talking with three custom duplicators anent con-
tracting to handle his merchandise, which will be highlighted by
the debut of three tapes comprising “The Golden Era Series.”
Material for these three packages (which will also be released in LP
form) goes back to 1954 and includes original hits by original
artists never released in cartridges before.

Artists in volume one include: Gogi Grant, Dorsey Burnett, the
Castells, Jewell Akens, the Teddy Bears, Donnie Brooks, Russell
Arms; in volume two: Chris Montez, the Innocents, Fendermen, Hol-
lywood Argyles, the 16’s, Kathy Young, Richard Berry; in volume
three: Richard Berry, Donald Woods, Dave Dudley, the Paragons,
Kathy Young, the Incredibles and the Castaways.

Newman has established a $6.98 price for his 8-track; $5.98
for 4-track and cassette. He plans using his regular disk distributors,
while setting up a separate tape distribution network for supplemen-
tary markets.

In addition to the “Golden Era Series,” Newman will bow
product by Dorsey Burnett, a series of five tapes in a children’s “Sing
Along With Breezy” series; guitarist Phil Baugh, the Incredibles, a
comedy package, and three leased masters from Audio Arts Records,
a religious label. Product leased from Madelon Baker of Audio

Arts includes one title from Harold Bowen and three from Cassietta
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CAP. WINS 1st ROUND IN
BARRING PROD. COPYING

LOS ANGELES—Capitol Records has won preliminary injunc-
tions in Superior Court here prohibiting several duplicators from
copying its tape or record product. o

Judges Robert W. Kenny and Lloyd S. Davis issued temporary
restraining orders against Anthony Prince, Barry Pressman and Neil
Ames of Hollywood Music Programmers, Jean and Robert Holmquist
of Holmquist Sound Co., Zounds, Stanley Meckler, Mobile Stereo
Co., Donald Koven, Sounds Incredible, Tape Industries Association
of America and Sol M. Gordon of Stereo Cartape Co.

Capitol complained that the defendants have duplicated Glen
Campbell, Lou Rawls and the Beatles recordings on tapes then sold
them to the public.

Albums involved are “A New Place in the Sun,” Glen Campbell;
“You're Good for Me,” Lou Rawls, and “The Beatles, Vol. I & 1.7

The injunction prohibits the defendants from using album
titles, names of Capitol artists, duplicating, advertising and selling
duplicated material.
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Co. Set on Cassette

By EARL PAIGE

DETROIT—It seems strange somehow to find two men who
came from 8-track-CARtridge-oriented Lear Stereo so completely
sold on cassettes. But Ted Ritz and Joe Richtaricik, developers of
an assembly unit that spits out a cassette every 30 seconds, think
the miniature reel-to-reel product will account for 50 per cent of
all software tape sales this year. The firm, called Playmate Industries,

will shortly move to a new
5,000-square-foot facility and =

Atl. Begins to
L
Ship 8-Track

by Feb. 1 will also be pro-
ducing 8 and 4-track cartridges.
NEW YORK—Atlantic Rec-

Ritz and Richtaricik said very
shortly their cassette assembling
will be 100 per cent automated
in two areas: leader loading and
splicing. Now semi-automatic,
their assembler produces one

18

George.

Newman says he will become more involved this year with
product in three areas: pop, gospel and rhythm and blues. Much of
his “Golden Era Series” is of a pop and r&b nature. All new product
will be released simultaneous on cartridges and LP’s.

cassette each 30 seconds, ready
for duplicators to add on pre-
recorded tape.
“The reason we’re so ad-
vanced in cassette manufactur-
(Continued on page 20)

Gas Station Fills Up on $

By BEVERLY BAUMER

TOPEKA, Kan.—A tape CARtridge business launched in a gas station here has mushroomed
into a $600,000-a-year business for Ken Hawkins. Considered a pioneer in the State, Hawkins’
firm employes 14 and has developed into both a wholesale and retail operation built largely through

aggressive advertising. His adver-
tising budget is $5,000 annually,
The firm, Hawkins Auto
Stereo, grossed $12,000 in 1956,
the year it was founded., Last
year his volume was divided
equally between wholesale and
retail. He handles Craig, Muntz
and Motorola playback units.

6,000 Tapes

“We were the first in this
area to handle tape cartridges,
and we got a good start be-
cause we serviced tape car-
tridge units and installed them,”
Hawkins said. “There are many
people in this business who just
sell over the counter and don’t
concern themselves with repair
and service. We like to repair
a unit right on the spot. As a
result, we're able to sell more
units,”

Hawkins displays 6,000 dif-
ferent tapes on his store racks.
He has a back-up inventory of
12,000 tapes, including 4-track,
8-track, and cassette.

“I used to be anti-advertis-
ing,” he said, “but now I spend
a lot on it. We pitch much of

our own promotion toward
teen-age oriented radio shows,
airing about four to six spots
per day on four Topeka stations
and we step it up when we’re
pushing something special.”
Hawkins also has spots on
the Kansas University closed
circuit radio station which
reaches dormitories and on col-
lege stations at Kansas State
University in Manhattan and
Emporia State College, Em-
poria, Kan. He also co-spon-
sors broadcasts of basketball
games played at Washburn
University, Topeka, an annual
State rodeo in the Capital City,
and “anything else that creates
a lot of local interest.”
Hawkins has equipped the
side of a panel truck with slide
letters plugging new hit songs,
Recently, Glen Campbell re-
leases were promoted this way.
Hawkins tied the truck promo-
tion in with large newspaper
ads and saturated radio stations
with spots announcing special
prices on Campbell’s music.
Four times a year Hawkins

www.americanradichistorv.com

has Topeka radio personalities
set up turntables in his store
and broadcast their shows re-
mote. So effective is this that
at any time during the day,
some . 50 customers are in the
store, a goodly share of them
teen-agers wanting to meet
their favorite radio personalities,

While the bulk of his cus-
tomers are teen-agers, Hawkins
recently has seen his trade
“level off to more of a cross

- section,” This became evident

about eight months ago when
new car dealers began pushing
installation of tape cartridges.

“We’re now in well with pro-
fessional men such as phy-
sicians. One came in and from
this sale alone we can trace 15
to 20 others in a 10-day period.

He controls inventory by fol-
lowing Topeka radio station
record surveys, and “by just
guiding ourselves.”

“One of my prime mistakes in
ordering tape was in picking
out songs and artists that I
liked.”

(Continued on page 21)

ords has begun shipping its first
8-track tape CARftridge release
this week. The 47-title release,
which will go to Atlantic’s own
distributor  network, supple-
ments the company’s licensing
agreement with Ampex for all
configurations. Ampex continues
to duplicate and market Atlan-
tic product through its distribu-
tion.

Atlantic, in priming its own
tape operation, will divide the
initia] shipment into two weeks,
As part of the first shipment,
the company will include prod-
uct by Aretha Franklin, Percy
Sledge, Joe Tex, Dr. John, and
the Fireballs. The second ship-
ment will include tape car-
tridges by Clarence Carter, the
Iron Butterfly, Cream and
Eddie Harris.

Product being shipped in-
cludes titles from the Atlantic,
Atco and Cotillion labels.

IRS Files Vs.
Muntz Stereo

LOS ANGELES—The Inter-
nal Revenue department has
filed a petition in U. S. district
court here against Muntz
Stereo-Pak.

The U. S. government has
asked the court to enforce an
Internal Revenue Service sum-
mons. The investigation by
Kenneth D. Taylor, special
agent in the intelligence divi-
sion of the IRS, is to explore .
the income tax returns of Ber-
nard and Christine Phillips and

(Continued on page 20) ¢~
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"Triple-T hreat” Cassette.

YOUR ONE SOURCE FOR ALL
CARTRIDGE ACCESSORIES

Channel Marketing has on hand ALL
the hot tape cartridge accessories. We
make them, stock them, merchandise

them—instantly.

Head Cleaners — Player Maintenance
Kits — Dust Covers — Demagnetizers —
BEST Test Cartridges — Tape Storage Chan-
nels — Cartridge Cleaners —Accessory
QUALITY « PRICE Burglar Alarms — Loaded Blanks.
SERVICE

FOR DIRECT PRODUCT AND PRICE INFORMATION PHONE (609) 424-3344

CHANNEL MARKETING, INC.

NEW YORK, N.Y. 10017
2) 682-2848

342 MADISON AVE.,
TEL.: (21

them. We supply them when you want

Tape CARtridge

Co. Set on Cassette

e Continued from page 18

ing is that we decided to con-
centrate on it first,” Ritz, the
president, explained. “Qur pack-
age consists of three discreet
pieces. The base and cover are
identical, the hubs are one
piece and also identical and the
pad and magnetic shield are
one piece.

“This is five total parts but
we only have to -tool up for
three pieces,” he said. The firm
has recently hired Bob Atkinson
to head sales. The new factory
will be in Royal QOak, Mich.

Vice-President Richtaricik ex-
plained that the founders’ back-
ground is endless loop. “We
will be set up for producing
both 8- and 4-track cartridges
by February 1.” He also said

IRS Files Vs.
Muntz Stereo

e Continued from page 18

the Clarion Import-Export Co.,
for 1964-1967.

The IRS petition wants
Muntz Stereo-Pak to testify,
and produce books, records and
papers. Earlier, officials of
Muntz Stereo-Pak and the Phil-

. lipses appeared in court but re-
fused to testify and did not
produce documents.

Attorneys for the government
have asked Judge Jesse W.
Curtis for an order directing
Muntz Stereo-Pak to show
cause why it should not com-
ply with requests from the IRS.

Judge Curtis continued the
hearing to Feb. 18.

ATTENTION, JOBBERS & DISTRIBUTORS

The newest and fastest selling Tape Cassette carrying

Cases are available at
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CAT. No. TA—48
COMPACT CASSETTE CARRYING CASE

Brand new. Deluxe Black Leatherette. Holds
in i slots. A thy

COMPACT

CASSETTE
CARRYING
CASES

_ HOLDS 12 CASSETTES

CAT. No. TA-50 O
COMPACT CASSETTE CARRYING CASE AN

)

case for Heavy duty vinyl. Available in Black and ek i
Brown. Holds 12 cassettes in individual slots. A must for every cassette owner.

Packed 12 per carton.

2 Suggested list $2.79

red velvet flocked interior. A must for every
cassette owner. Packed 12 per carton

Suggested list $3.79

SEE US IN CHICAGO - AAMA SHOW - BOOTH §-423

PRODUCTS CO., INC., 71.08 51st AVENUE, WOODSIDE, N. Y. 11377
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the firm has developed a 2-
track cartridge, but “shelved”it
to concentrate on cassettes.”
“The only problem with cas-
sette,” Ritz said, “is that the
system is two years newer than
8-track. We're convinced that
cassettes will parallel
before the end of this year.”
The firm has been ap-
proached by pirate duplicators
but all three men indicated the
problem is lessening. “We're
able to call out accounts and
check out people very closely.
We absolutely refuse to sell to
illegitimate duplicators.”

Phoenix Suit Denied

e Continued from page 18

a claim for relief, lack of juris-
diction over the subject matter
and for inappropriateness of de-
claratory relief,

Phoenix owners, Richard W.
Erickson, Chnstopher G. Ham-
lin, “Patrick Osborn, Edwin Be-
thune and Robert Pascual, seek
$1 million in damages plus
treble damages for an amount
voted by the court.

The company claims it man-
ufactures and distributes stereo
cartridges of musical perform-
ances which have been previ-
ously recorded, sold and ex-
ploited for commercial value by
the defendants. Phoenix claims
the product is in the public
domain.

The complaint also charges
that the defendants conspire to
monopolize the production and
distribution of stereo cartridges
and have entered into con-
spiracies in restraint of trade.

Dot, Stax-Volt
To Stereodyne

e Continued from page 18

newly formed label, Paramount,
and Steed Records. The initial
release will consist of 14 Dot,
two Paramount and one Steed
album. Duplication is now in
progress, with immediate ship-
ping set.

Also signed to a duplication
contract was Stax-Volt Records.
Some seven packages will com-
prise the initial release, soon to
go into production.

TelePac
coviPACT
CASSETTES

» Licensed by N.A.P. Made in U.S.A

o Pre-Loaded with our own FIDELITAPE.
6 standard lengths.

* Packaged in mailer or clear plastic boxes.

@ Pre-Leadered or unassembled for duplica-
tors. Immediate delivery!

® Private labeling available.

# 4 & 8 Track Empty and Loaded Cartridges
anil Head Cleaners

For Rep. in your area contact:

INDUSTRIES, INCORPORATED
WORLD’S OLDEST AND LARGEST MANUFACTURER
OF CARTRIDGES AND CASSETTES
makers of FIDELIPAC®

Cherry Hill Industrial Center
Cherry Hill, New Jersey 08034
Phone: (609) 424-1234

o FEBRUARY 8,

8-track -

FRANCHISE
DIRECTOR

WANTED

We Are Seeking Young,
Qualified Individual
to Head Stereo Tape
Franchise Operation.

Please send resumes to
Post Office Box 57129
Los Angeles 90057

THE

_ SHURE UNISPHERE®
"f& IS THE OFFICIAL
A% MICROPHONE

A OF THE
7 5TH DIMENSION

% ONTOUR

t Shure Brothers, Inc. %
222 Hartrey Ave., Evanston, 1ll. 60204

O e
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Gas Stations

s Continued from page 18

He mentioned other errors in
his early struggies, one of them
the purchase of excessive lines.
*“Two years ago we thought it
would be smart to show pieces
of everyone’s equipment,” he
recalled. “We had 61 different
kinds of car stereos. We had
too many to recommend and as
a result we wound up with
equipment we couidn’t sell.”

Hawkins Auto Stereo does
business in all sections of Kan-
sas except for the southwest-
area. Truck stops buy in whole-
sale quantities. Some of the
larger ones carry from 1,000 to
1,500 tapes. Some truckers have
formed tape clubs at these
truck stops and they swap tape
over coffee,” Hawkins said.

Hawkins’ average tape car-
tridge unit sale, including unit,
installation, and tape purchase
stands at $130. About 90 per
cent of installations are on the
door with the average installa-
tion time (two mechanics) at 35
minutes. When he started in the
business, installation time was
“practically ail day.”

When he started in business,

Filling Up

his inventory stood at $5,000.
Today it’s $70,000.

“Inventory needs to be more,”
he said. “Much more. Every
penny I make I plow back into
inventory. When I started, it
was all four track, but it’s
changing. Our ratio is 50-50 on
4 and 8-track. There’s a sleeper
involved in cassettes. It's some-
thing that will mean a tripling
of our inventory, We now have
800-1,000 cassettes.

10 Mfrs. Display
Wares at Parley

LOS ANGELES—Ten tape
player manufacturers displayed
equipment at the annual Audio-
Visual Education Association of
California conference held in
the Anaheim Convention Cen-
ter Jan. 29-31.

Equipment and materials re-
lated to audio-visual education
were displayed by Craig, RCA,
Concord, Infonics, J-D Audio
Visual, Norelco, Rheem/Rob-
erts, Shibaden and 3M. Walt
Disney Productions also had an
exhibit,

Now from Sentry: the pre-recorded stereo tape cassettes
that'll put you in a higher tax bracket. 144 familiar titles
in eight favorite series, all faithfully recorded in com-
patible 4-track*stereo. Plus colorful packaging and a
very attractive pricing that plays sweet music at your

cash register. Start listening.

Want to receive a current “best seller” list we offer each month?
Write to get onto our mail list. You'll have a top tabulation to solve
your ordering and stock problems.: Distributorships available in

U.S. and abroad.

SENTRY CASSETTES
'Y SOUND RICH,TOO.
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The new generation is EP. Restless:
Galy 12 minutes instead of 120.
eadbare: Thé lower half
ére‘you put ini the tape)

is toothless for no-thread loading.
Simple: Only 5 parts,

including the two halves of the case.
Uniwashed: Our precision molding

* isimmaculate. And our EP cassette
enjoys freedom of assembly:

Snap or weld together.

Data Packaging Corporation, 205 Broadway, Cambridge, Massachusetis, Tel. (617) 868-6200 TWX 710-320-0840.

Manufacturers of 4- and 8-lrack cartridges, standard and EP compact cassettes, and reels and cases for the
computer industry. Free EP cassette and brochure.

A
\ sy

Rux ... While the Track is Hot!

sk
.:qu‘ W "M
Tape Cartndge ! Reproduetion

4413 Fernlee .
Phone (313) $76-2777

Don’t lose sales because of slow duplicating
delivery. Our high speed equipment will
reproduce your master with brilliant fidelity.

Greater tape sales are as close as your phone. Ty

When Answering Ads . . . Say You Saw It in Billboard

21
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The exclusive profit makers for you to sell.

See them all at the AAMA Show, booths N597, N598 and N599.
24049 So. Frampton Ave., Harbor City, Calif. 90710, 325-8444

® -m--

PATENT PENDING

www americanradichistorvy com
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BROADCAST
MARINE

VHF

MARK |

The only universal FM Stereo MPX
tuner with full 20 db.stereo separation.
Designed by engineers who know the
stereo business! GW’s new MARK I fits
any 4 or 8 track car stereo player. Big
sound — big performance. So much
better your customers can hear the
difference. (Plus a complete line of
other popular tuners —AM, FM and
AM/FM combination.)

a ELECTRONICS INC.

a NOVATECH company
Booth N597
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BROADCAS
FACON o NMoDit

OISTANT

nova-tech electronics co.
a division of NNOVATECH e

Pilot i

The only radios to sell those customers
who want radio direction finders and
other features far beyond the demands
of the average automotive user. Pilot II,
with aircraft and marine bands, offers ;
exclusive Novatech design for long- "

range reception, brilliant sound. Action!! ’

ROF (not shown) has emergency bands 4 i
...offers same fine performance. 3

Booth N598

2300T

()

www americanradichistorvy com

The only complete package kit auto
radio 2-way telephone. New PACE 2300T
is easy to install. No metering, no dritl-
ing holes for antenna. So simple even
customers can do it themselves.

A major breakthrough!

PACE COMMUNICATIONS CORP
a NOVATECH

Booth N599



Rhythm & Blues

BEST SELLING Billboard SPECIAL SURVEY For Wee'k Ending 2/8/69

Rhythm &Blues
Singles

% STAR Performer—LP’s registering greatest proportionate upward progress this week.

Billboard

This  Last Weeks on This  Last Weeks on
Week Week Title, Artist, Label, No. & Pub. Chart Week Week Title, Artist, Label, No. & Pub, Chart
Billboard 1 CAN | CHANGE MY MIND . ... ... ... 8 @ — GIVEITAWAY .. . ... . ....... 1
Award Tyrone Davis, Dakar 602 (Dakar, BMI) Chi-Lites, Brunswick 55398 (Dakar/BRC, BMI)
2 2 I'M GONNA MAKE YOU LOVE ME...... 9 Q 37 I'M JUST AN AVERAGE GUY. ... ... ... 4
Diana Ross & the Supremes with the Masqueraders, AGP 108 (Press Music, BMI)
Temptations, Motown 1137 (Act Three, BMI)
28 29 IF IT WASN'T FOR BAD LUCK.... .. .. 5
3 4 SOULFUL STRUT ... ... . ... ....... 11 Ray Charles & Jimmy Lewis, ABC 11170
Young-Holt Unlimited, Brunswick 55391 (Tangerine, BMI)
(Dakar/BRC, BMI)
40 THE WORM .. ... ... ........ ...
4 5 EVERYDAY PEOPLE = .. ... ... ...... .. 8 @ Simmy McGriff, Solid State 2524 (Jell, BMI)
Sly & the Family Stone, Epic 5-10407
(Dale City, BMI) @ — RIOT . 1
5 3 1 HEARD IT THROUGH THE GRAPEVINE. .11 ARED LEELC, [T el (e, LAt
Marvin Gaye, Tamla 54176 (Jobete, BMI) 31 34 DONT BE AFRAID (Do as | Say). .. .. 13
0 Frankie Karl & the Dreams, D.C. 180
6 6 THERE'S GONNA BE A SHOWDOWN . . . 6 (Proud Tunes, BMI)
Archie Bell & Drells, Atlantic 2583
(Downstairs/Double Diamond, BMI) 32 32 THE MEDITATION . ..... ... .. .... ... 3

14 TAKE CARE OF YOUR HOMEWORK. . .. 3 TNT Band, Cotique C-136 (Cotique, BMI)

Johnnie Taylor, Stax 0023 @ 48 30-60-90 .. ... ... ... ... .. ...... 3
(East/Memphis, BMI) Willie Mitchell, Hi 2154 (Jec, BMI)

16 BABY, BABY DONT CRY. ... ... 4 38 36 ALMOST PERSUADED . ... .. . ...... 5

Smokey Robinson & Miracles, i
Tamle T 54178 (Jobete, BMI) Etta James, Cadet 5630 (Gallico, BMI)

ﬁ 13 BEGINNING OF MY END .. . 9 35 39 GETTING THE CORNERS ... .......... 3

. 1.5.U. Toronadoes, Atlantic 2579

Unifics, Kapp 957 (Cuydra, BMI) (Cotillion-Broken Soul, BMI)
21 THERE'LL COME A TIME ... ....... .. 5 "
Betty Everett, Uni 55100 (lalynne, BMI) = B !soq‘lfi,vesl (\;N(:IdTHEggP(?A!‘LEaEQHﬁ,{,iMi) ------ 1
11 11 1 FORGOT TO BE YOUR LOVER ... .. . 3 Q —  PLL UNDERSTAND
William Bell, Stax 0015 (East/Memphis, BMI) Soul Children, Stax 0018 (Birdees, ASCAP) !
12 9 ARE YOU HAPPY ... ... .. .. .. ... 8 38 38 SING A SIMPLE SONG . .. . 3
\Jl\?;;ylﬁ%::ébme,ném) 72876 (World a;glg‘ (:'33 F;’U‘\Ii;y Stone, Epic 5-10407
13 15 HEY JUDE . ... . ... ... ... ... .. ..... 6 39 41 HE CALLED ME BABY.. ... ........ 2
Wiison Pickett, Atlantic 2591 (Maclen, BMI) Eclla Wlas;-ingtonéMSlt)wnd Stage 7 2621
{Central Songs,
24 GRITS AIN'T GROCERIES ... ... o5 0 pa an o 4 v
m Littie Milton, Checker 1212 (Conrad, BMI) Q 45 ljiro’chalkErogKtL': All Stars. Soul 35055 2
15 8 THISIS MY COUNTRY . 10 obete, BMI) '
Impressions, Curtom 1934 (Camad, BMI) 41 42 THIS OLD HEART OF MINE .. .. ... q-
16 17 NOT ON THE OUTSIDE 11 Tammi Terrell, Motown 1138 (Jobete, BMI)
Moments, Stag 5000 (Gambi, BMI) 42 43 SOUL BROTHER, SOUL SISTER .. ... _. 3
Capitols, Karen 1543 (McLaughlin Tairi, BMI)
22 DOES ANYBODY KNOW I'M HERE .. .. 5 . ’
Dells, Cadet 5631 (Chevis, BM) Q — !zu'gg"wTin":‘r‘s‘"T)i;?o %Rgsé ------------- 1
b n
23 SOUL SISTER, BROWN SUGAR 6 Prtniacialan, L)
gymd & D:ggkpl)\ﬂanﬁc 2590 (Walden- 44 49 JAN JAN ... ... ... 3
irdees, Fabul Counts, Moira 103
ﬂ 28 GIVE IT UP OR TURNIT A LOOSE 2 hcughi i ina, o
James Brown, King 6213 (Brown & Sons-,-EMI')- 45 Ly ?A':sEknE;E&o:nE"Agéﬁfs- 'D' nam0125 """" 4
Q 25 SOPHISTICATED CISSY . .. - 2 (Catalogue/Den, BI)
Meters, Jubilee 1001 (Josie, ASCAP) 46 44 TIL | CANT TAKE IT ANYMORE. ....... 4
21 .18 TOO WEAK TO FIGHT . . . . . 13 G120 L, BHIIE, Gt (G207 (2 L)
) Clarence Carter, Atlantic 2569 (Fame, BMI) m — SOMEBODY LOVES YOU . ... .. ...... 1
Delfonics, Phill
22 7 CLOUD NINE ... .. ... .. . . 12 ONickel Shoe, Bw; '° 1%
Temptations, Gordy 7081 (Jobete. BMI) @ — LIGHT MY FIRE 1
23 12 FOR ONCE IN MY LIFE ... ... . . 13 Rhetfa Hughes, Tefragrammaton 1513
Stevie \:\VQggS; Tamla 54174 (Stein & Van (Nipper, ASCAP)
ock, m — M LIVING IN SHAME .. . . .. _ . 1
20 10 PAPA'S GOT A BRAND NEW BAG. . . 10 Do gty e Supremes. Motown 1133
Otis Redding, Atco 6636 (Lois/Tocca, BMI) | GET’A GROOVE
ﬁ:' — 1 GET AGROOVE .. .. .. ... ... .. ... 1
25 20 CALIFORNIA DREAMIN' ... ........... 9 Thomas East & the Fabulous Playboys,
Bobby Womack, Mint 32055 (Honest John, Toddlin* Town TT 112 (Our Children's/
ASCAP) Vapac, BMI)

Soul Sauce

BEST NEW RECORD
OF THE WEEK:

"BABY MAKE ME

FEEL SO GOOD™

FIVE STAIRSTEPS
& CUBIE
(Curtom)

e WHERE HAVE YOU BEEN" -

“SHE'S THE ONE” |“BABY | NEED |"juMP AND SHOUT"”
S SOMEONE" %

THE SOUL TWINS o BUDDY ACE

JOHN ROBERTS
* * *

BACKBEAT #599 DUKE #442 DUKE #441

DUKE-PEACOCK RECORDS

2809 ERASTUS ST. HOUSTON, TEXAS

www americanradiohistorvy com

By ED OCHS

SOUL SLICES: Guy Draper, who produces, manages and writes for
Kapp Records’ Unifics (“Court of Love” and “Beginning of My
End”) and Sugar & Spice (“In Love .Forever”), has signed with the
William Morris Agency for representation as the young producer
moves to expand his Guydra Productions to include publishing and
additional management facilities. Draper, Soul Sauce’s independent
producer to watch for the new year, is already working on a new
soul show package for TV, as well as a creative production company
offering opportunities to capable soul talent. His aim: a music com-
plex to rival the established independents in both rock and soul. . . .
Jerry King, the club deejay who brought soul music downtown to the
Arthur discotheque, has graduated to the swank El Morrocco night
spot where he will present his original soul show intact for the patrons.
... Stax Records has released a single, “Time Is Tight,” by Booker
T. & the M.G.Js, from the “Uptight!” soundtrack . LP. . . . Aretha
Franklin’s “See Saw” b-w “My Song” was quietly certified as Lady
Soul’s eighth gold single last week, as predicted by Jerry Wexler. With
her three gold albums, Aretha’s gold total is 11 RIAA disks—the high-
est ever for any female singer. . . . Longest running pop-soul team, the
Shirelles will now be called Shirley (Alston) & the Shirelles starting
with their first single for Bell, “A Most Unusual Boy.” . . . Novella
Nelsen will move from the Village Vanguard to Columbia University
where she will appear in concert Friday (7). . . . “Can I Change My
Mind,” by Tyrone Davis on Dakar has reached the top spot on the
r&b charts. . . . Are soul brothers really putting Janis Joplin, Jimi
Hendrix and Sly & the Family Stone on the r&b charts?. . . . Nina
Simone was featured on radio WRVR’s “Richter Scale Society” show
Jan. 25, where she was interviewed and previewed songs from her
forthcoming RCA album, “Nina Simone and Piano.” . . . Brenton
Wood performed at the 19th San Remo Festival in Italy last week.
.. . Steve Tyrell has been named national promotion director for
Scepter Records. Chris Jonz has jumped to assistant to Bunky
Sheppard in r&b promotion. . . . Fantasy/Galaxy Records will distrib-
ute Ron Carson’s Soul Clock label starting with the Whispers’
“Great Day” disk. A single from the Fuller Brothers on the new r&b
is also ready.
* Kk X

FILETS OF SOUL: “I Heard It Through the Grapevine” became
Motown’s all-time best-selling record, accounting for over 4 million
disks sold in 1968 from versions by Gladys Knight & the Pips and
Marvin Gaye. Still another version has been recorded by the Tempta-
tions for release on an album next fall. King Curtis made an instru-
mental of the tune which reached the charts for Atlantic last year. . . .
Dave McAleer writes from England that Aretha Franklin’s “House
That Jack Built” has finally been released there, but competition for
sales and chart prominence comes from the original version by
Thelma Jones (on the Barry label in the U. S.), rushed-released by
Soul City. . . . Currently working the rounds in England, adds Mc-
Aleer, are Billy Stewart Jr. Walker & the All Stars and Joe Tex.
McAleer’s Dragon Records project to expose worthy r&b product in
Great Britain has temporarily been shelved because, he says, “soul is
still considered an uncommercial proposition over here.” . . . Jean-
Luc Young writes Soul Sauce from Paris that “rhythm and blues is
going down in France. British blues is taking over.” Young, interna-
tional label manager for Disc Young in Paris, launched an r&b label,
Byg Records, in December.

Fastest moving r&b LP: “Soulful- Strut,” by the Young-Holt
Unlimited, who made a strong showing recently at Carnegie Hall with
the Sweet Inspirations, John W. Anderson and Nina Simone. . . .
David Piper of Fairfield, Conn., asks: “What ever happened to Brenda
Holloway at Motown?”. . . . Hottest r&b single: “Soul Shake,” by
Peggy Scott & Jo Jo Benson. . . . Carla Thomas began her fourth
European tour Friday (31). She joins Joe Tex for the first half of the
tour, winding up with four days of club dates, TV and promotional
appearances in London. . . . Johnny Nash (“Lovey Dovey”) taped the
“Donald O’Connor Show” last month to be shown in Los Angeles on
Feb. (6) and in New York on March 4. Nash is also cutting
Lloyd Price’s first Jad album. . . . Blue-eyed soul group, the Magnifi-, .

cent Men, play the NEC Block Booking Conference in Memphis® .:

Tuesday (4) and the Factory in White Plains, N. Y., on Friday (7) and,

Saturday (8). . . . Cecil Holmes of Curtom Records reads Soul Sauce.
Do you? , B
FEBRUARY 8, 1969, BILLBOARD
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¢“DID YOU SEE HER EYES”

THE ILLUSION

PRODUCED BY JEFF BARRY
STEED 712

STEED

STEED RECORDS,
DISTRIBUTED NATIONALLY BY DOT RECORDS,
A DIVISION OF PARAMOUNT PICTURES CORPORATION
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Rhythm & Blues

L

BRUCE LP SET
BOWS BIZARRE

LOS ANGELES — A two-
record set of Lenny Bruce's last
concert marks the first product
from Bizarre Records, which Re-
prise is distributing.

The concert took place in
Berkeley a short time before the
comic’s death from an overdose
of drugs. The performance was
recorded by engineer Bruce Jud-
nick, and is being released with
the cooperation of the late per-
former’s -estate.

TR OO SRR A T

Rockefeller Fund

Grants $66,050
In 3d Quarter

NEW YORK — Rockefeller
Foundation grants for music and
related fields during the third
quarter of last year totaled $66,-
050, including $25,000 to Van-
derbilt University to develop a
community-wide plan of action
in support of the arts in the
Nashville area.

Composer-in-residence grants
were $10,400 to the Atlanta Art
Alliance for Donald Maclnnis to
serve with the Atlanta Sym-
phony and $7,650 to the Na-
tional Symphony Orchestra As-
sociation of Washington for
John Carter to serve with that
orchestra.

The University of Michigan
received $23,000 to establish a
performing group for contem-
porary music connected with the
Composition Department of the
School of Music.

RSO R RSO OCT VAEY

CATHAY INTO
ROCK MART

NEW YORK—Cathay Rec-
ords, previously only a country
music label, is branching into
the rock field with the release
of “Goin’ Downtown,” by the
Loreys.

Also released is “Wrap It
Up,” by Mr. Connie Dycus, a
country single. Cathay is a
Santa Rosa, Calif.-based label.

O OO OO

Stereo Dimension’s lst 2 LP'

NEW YORK—Stereo Dimen-
sion Records has set up a
full U. S. distribution network
shipment of the firm’s first two
albums, “Evolution!™ by Gene
Bertoncini and “Night Love” by
Homer Dennison and the “Night
Strings™ set for this week. An
Athena album and another Evo-
lution LP are slated for mid-
February.

Stereo Dimension’s distribu-
tors are: Atlanta, Goodwin Dis-
tribution Co.; Boston, Dumont
Distribution Co.; Buffalo, Gold
Distribution Co.; Charlotte, Ber-
tos Distribution Co.; Chicago,
Summit Distributors, Inc.; Cin-
cinnati, Supreme Distribution
Co.; Cleveland, Seaway Rec-
ords; Dallas, Big State Record

This  Last

Billboard
Award

7 6
o
9 7
Ly 27
11 9
o
13 13
14 3
15 8
16 16
17 10
18 17
19 11
20 20
21 19
22 22
23 21
24 24
25 25

Week Week Title, Artist, Label, No. & Puyb.

BEST SELLING

Billboard SPECIAL SURVEY For Week Ending 2/8/69

IRhythm & Blues
LP’s

% STAR Performer—LP’s registering greatest proportionate upward progress this week.

Weeks on
Chart

TCB ... 6

Diana Ross & the Supremes with the
Temptations, Motown MS 682 (5)

SOULFUL STRUT
Young-Holt Unlimited, Brunswick BL 754144 (§)

LIVE AT THE COPA . ... ... .. .. ... ... 6
The Temptations, Gordy GS 938 (S)

DIANA ROSS & THE SUPREMES JOIN

THE TEMPTATIONS .. . ... ........... 10
Motown MS 679 (5)

FOR ONCE IN MY LIFE . ... ....... . ... 5
Stevie Wonder, Tamla TS 290 (S}

THIS IS MY COUNTRY . (R K
Impressions, Curtom CRS 8001 (S)

ARETHA IN PARIS ... ... .. ... ...... 11

Aretha Franklin, Atlantic SD 8207 (S)

THE ICE MAN COMETH
Jerry Butler, Mercury SR 61198 (S)

PROMISES, PROMISES
Dionne warwick, Scepter SPS 571 (8)

WHO'S MAKING LOVE . .. ...... ... .. 3
Johnnie Taylor, Stax STS 2005 (S)

IN PERSON AT WHISKEY A GO GO . .. ... 10
Otis Redding, Atco SD 33-265 (S)

SILK'NSOUL ....................... 6
Gladys Knight & the Pips, Soul $S 711 (S)

IAMES BROWN LIVE AT THE APOLLO,

VOL. 2 ... ... 23
King (Nu Mono); 1022 (§)

| HEARD IT THROUGH THE GRAPEVINE .17
Marvin Gaye, Tamla TS 285 {(

LOVE CHILD
Diana Ross & the Supremes,
Motown MS 670 (S)

SPECIAL OCCASION . ... .. .. . ... .. .20
Smokey Robinson & the Miracles,
Tamla TS 290 (S)

FOOL ON THE HILL ..... .. ... ...... 10
Sergio Mendes & Brasil ‘66,
A&M SPX 4160 (S)

HICKORY HOLLER REVISITED ... ... . .. 32
0. C. Smith, Columbia (No Mona); CS 9680 (5)
SOULED . ... ... ... . ... ... .. ... 10
Jose Feliciano, RCA Victor LST 4045 (S)
FELICIANO ..... .. ... ... . .. ..... .. 30

Jose Feliciano, RCA Victor LPM 3957 (M);
LSP 3957 (S)

THE WORM . .. R |
Jimmy McGriff, Solld Siate SS 18045 (S)
CHEAP THRILLS ..... e 18

Big Brother & the Holdlng Co
Columbia KCS 9700 (S)

TIME PEACE/GREATEST HITS .. ... ... . 31
Rascals, Atlantic (No Mono); SD 8190 (S)

This
Week

o
o

30
31

32
33

34

35
36

37

38

39
40
41
42

43

Last
Week Title,

23

29

26

31

32

28

35

30

£

38

33

40

43

4

42

36

44

47

Weeks on
Artist, Lahel, No. & Puyb. Chart
SUPER HITS, VOL. 3 . ... ........... 7
Various Artists, Atlantic SD 8203 (S)
UP TIGHT ... ... ... ... ....... .1

Soundtrack, Stax STS 2006 (S)

1 CAN'T STOP ‘DANCING
Archie Bell & the Drells, Atlantic 50 8204 (S)

WHEELS OF FIRE ... ... .. . ... ... 25
Cream, Atco SD 33-244 (S)

LADY SOUL ........................ 51
Aretha Franklin, Atlantic 8176 (M);

SD 8176 (S)

ARE YOU EXPERIENCED? ..
Jimi Hendrix Experience, Reprlse R 6261 (M],
RS 6261 (8)

IN A MELLOW MOOD .. . . .. ... .. 55
Temptations, Gordy 924 (M); § 924 (S)

ELECTRIC LADYLAND
Jimi Hendrix Experience, Reprise 2RS 6207 (S)

THE TIME HAS COME TODAY .. ... . . 24
Chambers Brothers, Columbia CL 2722 (M);
CS 9522 (5)

DIANA ROSS & THE SUPREMES

GREATEST HITS . ... ... ... . .. .. .55
Motown M2-663 (M); M25-663 ()

DIANA ROSS & THE SUPREMES “LIVE”
AT LONDON'S TALK OF THE TOWN .. .19
Motown (No Mono); MS 676 (S)

PLUG ME IN ... ......... ........ 25
Eddie Harris, Atlantic SD 1506 (S}

JOHN W. ANDERSON PRESENTS
KASANDRA . ..... .. ... ... ... .. ... 12
Capital ST 2957 (S)

FLY ME TO THE MOON ... ... . ..
Bobby Womack, United Artists LP 24014 (S)
SITTIN' IN AT THE COURT OF LOVE. .
Unifics, Kapp KS 3582 (5)

TEMPTATIONS GREATEST HITS ... .. 113

Gordy 919 (M); § 909 (5)

TEMPTATIONS WISH IT WOULD RAIN. 38
Gordy (No Mono); GS 927

200 MPH. .. .. .. .. . ... ... .15
Bill Cosby, Warner Bros.-7 Arts WS 1757 (S}

LA LA MEANS | LOVEYOU .. ... .. . .17
Delfonics, Philly Groove LP 1150 (S)

LIVIN' THE BLUES .. ....... ........ 1
Canned Heat, Liberty LST 27200 (S)

GREATEST HITS . ... ... .. ... .. . ... 2
Intruders, Gamble LP 5005 (S}

'NUF SAID .. ... R |

Nina Simone, RCA LSP 4065 (S)

Distribution

tion Distribution Co.;
Arc Distribution Co.; Hartford,
Allied Distributors;

Eric of Hawaii;
Record Merchandising; Madison

Tell Music

Memphis, Hotline Distribution

Co.; Miami,

Co.; Minneapolis, Helicher Bros.,
Inc.; Nashville,
Newark Laredy (Evolution) and
Wendy (Athena); New Orleans,

All  South

York, Malverne Distributors;

Philadelphia,

Phoenix, Arizona Record Corp.;
San Franclsco

Co.; Seattle,

tributors, lnc.;

ord Mercha
Washington,

Corp.; Denver, Ac-.
Detroit,

Honolulu,
Los Angeles

’

Distributors, Inc.;

Tone Distribution

Music  City;

Distributors; New

David Rosen, Inc.;

Melody Sales
Conso]idated Dis-
St. Louis, Rec-
ndisers, Inc.; and
Schwartz Bros.

www americanradiohistorvy com

GUY DRAPER, nght producer-writer-manager for Kapp Records Unlflcs ’
and Sugar & Splce signs with the William Morris Agency to represent
himself and his production company, Guydra Production. Withessing
the signing, left, are Scott Shukat and Al De Marino of William Morris. ¢
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1910 FRUITGUM CO. g
Simon Says — 1,2, 3. Red Light o
Goody Goody Gumdrops ~ May | Take A Giant Step L5
ORIO EXPRESS BUBDAK
Chewy Chewy — Yummy Yummy Yummy ~ Down At Lultis RELORDS
KASENETZ-KATZ SUPER CIRKUS
Quick Joey Small Y In Love WithYou  We Can Work it Out

LEMON PIPERS
Green Tambourine  Jelly Jungle  Rice is Nice

SHADOWS OF KNIGHT
Shake

>~

it's not about war, poverty,
disease, despair, frustration, lying, cheating
and making money. Bubble Gum Music's
all about what'’s good and pure in life. And love.
Like innocence. And gentle laughter.
And childhood. .. It's simply, “Good Time Music.”

BDS 5032
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Buddah Records is a Division of Viewlex, Inc. Printed in U.S.A.
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& POP

u ARETHA FRANKLIN
Soul ‘69. Atlantic

¢ SD 8212 (§)

Lady Soul's performances are really out of
sight, for her musical taste and vocal tech-
nique constitute high art. Lovers of good
music will find many things here, and jazz
buffs particularly will appreciate the Kansas
City style of some cuts, The instrumental
passages are beautiful. “‘Ramblin’,” “‘Today
| Sing the Blues,” “Pitiful,” “Ill Never
Be Free,” and, for a change of pace, “Gentle
on My Mind’* are included.

VOGUES—Tilt,
Reprise RS 6326 (5)

The smooth, soft-rock sounds of the Vogues
have been very much in vogue, with the
group recording one single  smash after
another. Along with their hit revival
“TilN,* this LP features their current single
hit, “Woman Helping Man,"” a lovely, orig-
inal tune destined to equal their previous
successes, and eight othef rhythmic ballads
which display their talent at clean, close
harmony.

o pOP
=/ pAUL MAURIAT ORCH.—
Doing My Thing,

Philips PHS 600-292 (S)

Paul Mauriat, the “'Love Is Blue” man,
goes 1o other pop clicks this time out for
a set that’s always flavorsome and totally
winning. Some of the clicks he takes in
his musical stride are “Hey Jude,’ “Those
Were the Days,” | Say a Little Prayer’”
and “Abraham, Martin and John.”
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POP

VARIOUS ARTISTS—

Motown Winners’ Circle

No. 1 Hits, Vol. 2.

Gordy GS 936 (S)

A fantastic treat once again from the gang
at Motown. Included in one album are such
all-time hits as Diana Ross & the Su-
premes’ “’Stop in the Name of Love,"” Stevie
Wonder's “‘Uptight,” The Temptations’ “My
Girl” and Smokey Robinson & the Miracles’
| Second That Emotion.” Alse included are
numbers by the Four Tops, Martha Reeves
& the Vandellas and Mary Wells. A sure-
shot for the LP charts.

hehming sonic

CLASSICAL

SHOSTAKOVICH: SYMPHONY
No. 11—Houston Symphony
{Stokowski). Capitol

SPBO 8700 (S)

This two-LP Capitol Classic restores a mem-
orable performance to the catalog in the
premiere recording and only stereo pressing
of Shostakovich’s *Symphony No. 11, an
imposing work. Leopold Stokowski, stil) a
commanding disk and performance person-
ality, here expertly leads the Houston
Symphony, a topnotch orchestra.

POP
&
SMOKEY ROBINSON AND

THE MIRACLES—Live!
Tamla TS 289 (5)

Hot on the chart heels of their ’‘Special
Occasion” LP, Smokey Robinson and the
Miracles pour some live soyl action with
tunes old and new. Goldies like “Tracks of
My Tears” and “’Mickey’s Monkey” switch
off with pop-soul excursions into “Yester-
day,” "Walk On By’ and “Once In a Life-
time’* 1o make the soul poet’s fatest pack-
age a sureshot at the fop.

TreNntuces S of Toree Great
Ty e Aipional )

CLASSICAL

&

THE ANTIPHONAL MUSIC OF
GABRIELI—Philadelphia Brass
Ensemble/Cleveland Brass
Ensemblé/Chicago Brass
Ensemble. Columbia

MS 7209 (S)

The leading brass musicians from three or-
chestras demonstrate their excellent skills
in these 13 antiphonal sonatas and can-
zonas. To their credit is the unpretentious
relationship they have for each other,
playing in unity while giving recognition
to the other musician.

! POP
DONOVAN'S Greatest Hits—

Epic BN 26439 (§)

Talented composer-performer Donavan is no
stranger to the bestselling charts, as
evidenced by this collection of his great-
est hits. All the cuts have, at one time,
been riding high, and this LP featuring
them all will surely prove one of his

hottest fo date. “‘Mellow Yellow,” '‘There
is a Mountain,” “Hurdy Gurdy Man” and
% lennifer Juniper’’ are just four of the
11 winners featured.

POP

DUSTY SPRINGFIELD—
Dusty in Memphis. Atlantic
sD 8214 (5)

Re-souled by Jerry Wexler in Memphis,
Dusty Springfield features her “‘Son of a
Preacher Man® hit on her first LP for the
label. Backed by the Sweet Inspirations
and rich with tunes by Goffin and King
and Randy Newman, Dusty digs down into
the soul bag for “Breakfast in Bed,” “‘Just
One Smile’”’ and ”I Can‘t Make It Alone,”
sure to return her to the top of the charts.

By 2P

WILLIE MITCHELL~

On Top. Hi SHL 32048 (5)
The soul-accented instrumentals of Willie
Mitchel) always pack sales power, but this
P should have especially strong impact
through Mitchell’s version of “’Sunshine of
Your Love.” Its competition for attention,
however, is strong, as "l Wish It Would
Rain” and "Who's Making Love' are also
strong. ““Take Five” puts new life to the
standard.

A
S o\«

Cancilies Paaawe

CLASSICAL

AN ELISABETH SCHWARZKOPF
SONGBOOK, Vol. 2—
Angel S 56545 (5)

The singer projects here with assurance
and versatility, soaring through this re-
cital world with certainty of phrasing and
brilliant technique. She can be earthy,
heavenly, passionate, charming as the piece
demands.

www americanradichistory com

POP

BEACH BOYS—20/20.
Capitol SKAO 133 (§)

The irrepressible Beach Boys, always a
favorite on the charts with their West Coast
surfer’s sound and high harmony, post an-
other chartbound LP featuring their ‘Do
It Again” and “Bluebirds Over the Moun-
tain” hits. Also from Brian Wilson are
‘' Went to Sleep” and ’’Our Prayer” as
the agefess Beach Boys continve their skein
of hot product with this latest sampler
of sounds.

pOP

\__) THE DYNAMIC
i CLARENCE CARTER—Atlantic
SD 8199 (§)

Carter is pure soul, as he wails his way
through a dozen numbers that give him
ample opportunity to display the many facets
of his talent. His hit single “’Too Weak to
Fight” is the sales leader here, but notf to
be overlooked are top performances of “The
Road of Love,” ’’You’'ve Been a long Time
Comin’,” and “Light My Fire."” Carter’s
bivesy interpretation of ‘‘Harper Valley
P.T.A.* give the tune new dimension,

COUNTRY

GEORGE JONES—
My Country. Musicor
M2S 3169 (S)

George Jones is one of the staples of the
country field and his performances are made
available here in a very handsome pack-
age. It's a two-record set, with 20 per-
formances produced by Pappy Daily. In-
cluded are such hits as ““As Llong as !
Live,” “"Developing My Pictures’ and ‘*Small
Time Laboring Man,/* as well as a lot of
new songs. Sure to sell well.

COMEDY

&
j BILL COSBY—It’'s True!

1t's Truel Warner Bros.-Seven
Arts WS 1770 (8)

Recorded live in Las Vegas, this LP is no
gamble, for it's a winner from beginning
to end as Cosby flashes his comedic talent.
Burlesque shows, shoelaces, ants, helicop-
ters are included in his sharp, witty ob-
servations. And the I Spy” show serves
as an amusing catalyst to provide a con-
cluding bit on foreign countries.

POP

THE BEST OF SAM & DAVF-
Atlantic SD 8218 (§)

Here’s a pofent package of the du best
that starts with “"Hold On, I'm Comii ** fo
“Said | Wasn't Gonna Tell Nobody’ 3nd a
dozen more shuffled in between. Th~ pack-
age proves a perfect showcase for their
winning style, and the familiarity Jf the
material is an added plus. This should
quickly ride right to the top of the LP
charts and hold on for a good solid run.

pOP

FIRST EDITION—
Reprise RS 6328 (8)

Mike Settle, Kenny Rogers, Ter Williams,
Mickey Jones and Thelma f.macho, the
quintet who make up the st Edition,
are individual falents who kiow how to

make each add to the other ‘esult is 2
group that can take a variei- af current
pop moods and turn them in: tiehtful

sides. Their current single s.
You Know | Love You,” is spoti

COUNTRY

HANK LOCKLIN—Sofi. ",
RCA Victor LSP 4113 (§)

A powerful package by one ut the dis-
tinctive country artists, that is s* : fo get
big action at the dealer and prasramming
levels. Material includes “‘Softly, “From
Heaven to Heartache,”” “It Hardly Hurts
Anymore’’ and many more.

cMore Saucy Stories From...

(PAT COOPER

MORE SAUCY STORIES FROM. . .
PAT COOPER—United Artists
UAS 6690 (8)

Rat Cooper’s unending stream of lItalian
homelife stories continues in this new pack-
age. The tales are good-humored and the
delivery is good-natured which makes the
set extremely likable. You don‘t have to
be Ifalian to enjoy it.

9
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Bilboard Album Reviews ...

Gy =
\._) DELPHONICS—

Sound of Sexy Soul.
Philly Groove LP 1151 (S)

Smooth and sensitive, the three Delphonics
are soul romantics with a feel for the
blues that touches the charts like their
“Ready or Not’’ hit currently working the
r&b and pop charts. “’Somebody Love You,”
"With These Hands’’ and “’Let [t Be Me"
prove that the Delphonics can re-soul pop
favorites and revive soul standards with
their solﬁ flow of warm tfunes.

SAVOY BROWN—Blue Matter.
Parrot PAS 71027 (S)

Savoy Brown, a rugged blues group with
a unified sound, plus some well-controlled
psychedelics, follow up their “Getting to
the Point” LP with another fine batch of
blues. *‘Train 1o Nowhere,” "It Hurts Me
Top”” and others should lift Savoy Brown

from the underground and place them in
fop chart status. Another blues group from
Britain to score in America at Fillmore East.

P
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POP

NS  NOEL HARRISON—The Great
Electric Experiment Is Qver.
Reprise RS 6321 (§)

Into a fascinating bag, this guy Noel
Harrison, Capitalizing on such strange things
as the Moog Synthesizer and a bossa nova
beat from fime tfo time, keyed on acous-
fical guitar, Harrison shakes you up with
“The Great Electric Experiment Is Qver’’;
fhis tune is due for heavy airplay on pro-
gressive rock stations, “I‘m Gonna Be a
Country Boy Again”’ and “’Don’t Think
Twice, [t's All Right”’ also are far out.

SMOKESTACK LIGHTNIN'—
Off the Wwall.
Bell 6026 (S)

New on the blues beat is Smokestack
Lightin’, aiready scoring in the under-
ground with their namesake title tune,
“Smokestack Lightin’.’* Featuring the blues
riffs of Ric Eiserling and the vocals of
Ronnie Darling, Bell Records’ stab at the
stone blues market should pierce the pop
charts with deep, driving numbers, “*watch
Your Step’” and “’Light in My Window.”
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_HONKY TONKIN

GARY LEWIS & THE PLAYBOYS—
Close Cover Before Striking.
Liberty LST 7606 (S)

Full orchestral arrangement behind Gary
Lewis should appeal to the teens who re-
member him; but the new Lewis is in the
easy-listening category, especially with a
song like “Turn Around Look at Me,’”’ a
beautiful _ballad, beautifully done. Only
on “C. C. Rider’” does he get into the
hard rock bag. ‘I Think We're Alone
Now’ deserves airplay; a very well-done
tune.

arcund Grapefruit

ARQUND GRAPEFRUIT—
Dunhill DS 50050 (S)

This auspicious U. S. debut album for
Grapefruit reveals a bright Top 40 sound,
heavy on beat and blended voices, buf
also with strong, steady instrumental work.
This British quartet goes back to the
earlier days of rock for ‘'C’'mon Mari-
ann.” Qriginal material, such as “Round
Going Round’’ and ‘*Yes,” is in the same
bag. The inventive arrangement of ‘Dear
Delilah’* makes this a gem. *’Elevator” is
a good driving cuf.

ﬂ

JOHN KAY AND THE SPARROW—
Columbia CS 9758 (§)

Known as the Sparrow before they re-
grouped as the best-selling Steppenwolf
rock quintet, Jobn Kay and his Toronto-
bred rockers storm through the embryonic
electronics of a top bives band struggling
for ““togetherness’ in hard-hitting collector’s
items, “Twisted,” “Cant Make Love By
Y‘urself" and “Green Bottle Lover.”

MICHAEL
ALLEN

RAY ELLIS

208

&

B

MICHAEL ALLEN—Act 1.
London PS 544 (S)

Backed by a tremendous promotional cam-
paign by the label, this package is a
natural for good music -peogramming which
should garner much sales and establish
fhe stylist as an LP seller. Strongly sup-
ported by the exceptional lush arrange-
ments of Ray Ellis, Allen weaves a smooth
moody pattern around such evergreens as
“The More | See You,” *Don’t Blame Me*
and “Say [t Isn’t So.”

&

TOMMY MAKEM—In the Dark
Green Wood, Columbia
s 9711 (S)

This LP contains a blending of Makem’s
singing and writing at its best, and should
appeal on a variety of musical levels,
for it includes delightful tunes about love,
the land, and ftraveling. Teo Macero’s pro-
ducing and arranging efforts fit in per-
fectly.

ey ==
=l JETHRO TULL—This was.
Reprise RS 6336 (S)

Debut album from a British group (with
a single hit) that is currently on its first

S. tour. The sound from the group is
strictly underground with rock-blues pre-
dominant, although there is a flute ex-
cursion into the world of Roland Kirk
("’Serenade 10 a Cuckoo™). Also in a slightly
different vein is “Someday the Sun Won't
Shine,” which is a kind of Sonny Terry-
Brownie Maghee blues thing. All in all,
an impressive first,

LOW PRICE PQP

U JERRY VALE—As Llong as

She Needs Me, Harmony
HS 11298 (S)

Vale letting loose in typical quality style
on a set of good solid standard—both old
and new-—songs, From the ‘'Oliver!” title
song (potent right now in view of the
film opening) to “In the Chapel in the
Moonlight,”” Vale offers ample proof why
he is a top-selling singer.

GRIGORY SOKGIOV
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CLASSICAL

@ SAINT-SAENS: CONCERTO No. 2/
SCHUMAN: CARNIVAL—
Sokolov/USSR Symphony
{Yarvy). Melodiya-Angel
SR 40074 (S)

This brilliant young Soviet pianist, winner
of the 1966 Tchaikovsky Competition, shows
that he’s destined to join the first rank
of the world’s top keyboard artists. This
set contains his performance of Saint-Saens’
well.known ‘’Concerto No. 2,” a masterful
performance, Neimye Yarvy and the USSR
Symphony also perform ably.

30

CQUNTRY
S R—

CARL BUTLER & PEARL-
Honky Tonkin’,
Columbia CS 9769 (S)

A package of duets by one of the strong
standard acts in the country field, this is
sure to sell well. The material is in the
traditional vein and includes the strong
singles, I Never Got Over You” and
“Punish Me Tomorrow,”’ as well as “Next
in Line,”” “The Grapevine’” and others.

CLASSICAL

DVORAK: THE SLOVANIC
DANCES—Cleveland Orch.
{Szell). Columbia

MS 7208 (S)

This colorful and melodic repertoire and the
performance of the Cleveland Qrchestra com-
bine to make up a delightful album. Pack-
age has excellent sound and engineering.
Must merchandise.

@ LOUNTRY
u CHERYL POOLE—Cheryl.
Paula LPS 2205 ()

Cheryl Poole has a distinctive sound and
it is appealingly femine. She has cut a
strong album here. The material includes
her hit, ““The Skin’s Gettin’ Closer to the
Bone”” and ‘‘Three Playing Love,” ‘‘Ruby’s
Stool* and, for a change of pace, “‘Kansas
City.” A fine new artist.

CLASSICAL

@

THE BEST OF FRANCO CORELLI—
Capitol SPAO 8703 ()

Franco Corelli’s robust ringing voice and
dynamic personality make this a desirable
package. In this potpourri, the lalian tenor
ranges from such familiar arias as “Nessun
Dorma’” and “’E Lucevan le Stelle” to song
favorites such as ‘0 Sole Mio” and “Torna
a Surriento.’” Add | Love Thee,” ““Granada*’
and Bizet’s “Agnus Dei’” and you have a
pressing with wide appeal.

www americanradiochistorvy com

COUNTRY

JOYCE PAUL—Heartaches,
Laughter & Tears.
United Artists UAS 6684 (5)

These performances are full of heart and
include the strong single, “‘Phone Call to
Mama.’” QOthers are “*A Little Bit of Love
and Sunshine,”” ‘*Another Yesterday’* and
"Take Me.” Excellent production values.

N
=

Laurindo Almeida, ...
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CLASSICAL
&

DUETS WITH THE SPANISH
GUITAR—Laurindo Almeida.
Capitol SP 8406 (S)

The guitar of Laurindo Almeida teams once
again with the flute of Martin Ruderman
on such efforts as “Sicilienne’* by Gabrie
Faure, while his teammate for ‘‘Bachianas
Brasileiras No. 5 by Villa-Lobos is con-
tralto Salli Terri. Other tunes here include
works by Chopin and Ravel.

COUNTRY

@

BOB WILLS—The Living Legend.
Kapp KS 3587 (S)

Bob Wills, the great western band maestro,
in this album performs some tunes with
which he is associated, such as “Deep in
the Heart of Texas,” ‘’San Antonio Rose,”
“South of the Border” and others. The
sound is great, and the vocals featuring
Tag Lambert and others are distinctive.
A member of the CMA Hall of Fame,
Wills bas tremendous appeal. This is must
merchandise.

LOW PRICE CLASSICAL

@

A JOHN McCORMACK
COLLECTION—RCA Victrola
VIC 1393 (M)

Here are 18 shining examples of the great
tenor’s lyricism and feeling for taste, His
care for diction and charm, too, are
amply illustrated in such selections as “To
the Children,’’ *
0 guela.” Sound reproduction is very good.

terra addio,”” ‘'Questa
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A lot of songs

talk about our
mushroom clouds
and our illusions
and our inequities. d =

s < .

Here's one that finally says something.

ED AMES
"CHANGING, CHANGING” o726

From his up-coming new album:
“ATIME FOR LIVING,
ATIME FOR HOPE"”
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Commercials

Brighter Paymént Picture Ahead
For Ad Publishers, Heller's Hope

LOS ANGELES—AIlthough
music composed for commer-
cials has become extremely im-

By RON TEPPER

portant to advertisers, the pub-
lishing revenues derived from
those compositions seldom pay

Kent Pact by Siana
Lights Up ‘Avenue’

By CLAUDE HALL

NEW YORK — A drive to
rejuvenate Madison Avenue’s
musical thinking has paid off for
Siana Productions with a full
commitment for Kent cigaret
radio-TV advertising. Last week,
two of the Siana partners, Bill
and Anne Phillips, wrapped up
final mixing on the initial in-
troduction of commercials for
Kent, while the third partner,
Dick Duana, was on the West
Coast, supervising filming of
other Kent commercials. The
music will be done in New York.

Siana set off a shock wave
along Madison Avenue about
two weeks ago when it landed
the creative responsibility job for
Kent broadcast advertising with
its “What a Good Time for a

Kent” campaign. The first time
the advertising fraternity knew
of the Siana windfall was when
the first commercial broke on
the “Ed Sullivan Show” on CBS:
TV network.

The account had gone from
Grey Advertising to Benton &
Bowles. Siana, in a unique ar-
rangement, will be largely re-
sponsible for all creativity on
Kent radio-TV  commercials
through the guiding hand of
Duane, reporting to Lorillord.
Anne Phillips wrote the music
and arranged it for the new
Kent campaign, and sang on the
session,

Previous to Kent, the largest
project of Siana was the “Taste

(Continued on page 40)

Tears, Bridge Sew Up
H.L.S. Clothes Spots

NEW YORK—G-Clef Pro-
ductions, a radio-TV commer-
cials firm headed by Dee Antho-
ny, has signed the Columbia
Records group Blood, Sweat,
and Tears and the Buddah
group, Brooklyn Bridge to re-
cord H.LS. clothes radio com-
mercials. The agency was
Lieber, Katz, and Paccione.
These are slated for 80 radio
stations in the top 40 markets.

Another division of the Antho-
ny operations — Dee Anthony
Management — represents a
series of British groups for U. S.

Mastering & Dubbing
Specialists

STEREO & MONO

Using Westrex Cutters
& Scully Lathes

{ To 8 Track Recorders
For Sessions
VIRTUE RECORDING STUDI0S
1618 No. Broad Street
Philadelphia, Pa. 19121
(215) 769-9479  (215) 676-7469

tours and Anthony will be
making heavy use of these art-

ists for commercials. These
groups are in demand because
of the growing popularity of
progressive rock music, Anthony
said. He has already featured
Jethro Tull, just signed by Re-
prise Records, on a Royal Castle
hamburgers jingle produced by
Terry Ellis in London. Tull and
Savoy Brown are now on an
eight-week tour of the U. §.,
with the Spencer Davis group
and the Ten Years After arriving
Feb. 28. Joe Cocker comes to
the States shortly thereafter.
Anthony hopes to have these
artists involved in commercials
while they’re here.

Some of the jingles produced
by the Anthony firm recently
have been for such products as
Revlon’s Intimate, Phillips 66,
and Red Cross Shoes. He has
used such rock groups as
Tommy James and the Shon-
dells, Roulette Records group,
and Jay and the Techniques, of
Smash Records. Lou Tobie, 29-
year-old arranger - musician
writes and arranges much of
the music for G-Clef, including
a recent scries of three jingles
for U. S. Shoe, using such mu-
sicians on the session as Bernie
Glow, Stan Free, Ralph Cas-
sels, Danny Stiles and Ronnie
Roach.

LAURIE PRODUCTIONS INC.

165 WEST 46th STREET
NEW YORK, N.Y. 10036
(212) 582-2975

From Commercial Hits

To Hit Commercials!

=

for the time it took to write
the song.

Hugh Heller, president of the
Heller Corp., a local agency spe-
cializing in music and “sound™-
oriented commercials, hopes one
day the publishing set-up may
change. At present, BMI offers
no payment for songs that are
“logged as commercials,” and
ASCAP’s payment is only 1 per
cent of a credit, a fee that
might add up to $500 if a 60-
second spot were run five times
a day, five days a week for 13
weeks on 100 stations.

It’s because of this smalt pay-
ment that songs have rated little
consideration by agencies. Most
agencies don’t even bother with
the publishing. They create the
copy, then hire a freelance com-
poser to write the music.

Heller maintains two pub-
lishing houses and has seven
writers under contract to his
BMI (Brief Music) and ASCAP
(Heller-Hamilton) firms. Several
hundred copyrights have been
built up by Heller during the
10 years of his agency’s exist-
ence. None, however, has ever
become a national hit. Should
the fee situation change. Heller
could be sitting on top of a pub-
lishing bonanza.

At present, large revenues
from songs used in commercials
comes only when a hit record
song is rewritten for use in a
spot. Then the advertiser has
to negotiate with the publisher
and he pays a fee for use of the
song. Such was the case with
Jim  Webb's Grammy-award
winning “Up, Up and Away,”
which reportedly earned him

$50,000 when it was purchased-

for use by TWA.

Because of low payment,
songs intended for commercials
are neve