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Col. Grammy Champ Recordin

—Hold Award for TV

By CLAUDE HALL

NEW YORK-—Columbia Rec-

ords, scoring in nearly all
phases of the business, cap-
tured 11 Grammy Awards

Wednesday (12) at the 11th an-
nual multi-city banguets of the
National Academy of Recording
Arts and Sciences. One of these
awards was Song of the Year,
which went to Bobby Russell;
the hit recording was O. C.
Smith’s version of “Little Green
Apples” on Columbia Records.
RCA Records was second with
seven awards, Warner Bros.-7
Arts Records had five; Atlantic
Records racked up three, two
as a result of “Sittin’ on the
Dock of the Bay,” by the late
Otis Redding on Volt Records.
Atlantic has the rights to Red-
ding’'s recordings.

Last year, Capitol Records
copped 16 awards, largely
through the efforts of Glen

Campbell and Bobbic Gentry;
Columbia had 12 awards last
year, RCA had eight. In 1967,
RCA racked up 12 to top the
list, Warner Bros./Reprise had
nine, Columbia and Epic to-
gether came in third with eight.
However, the NARAS award
dinners held in New York, Los
Angeles, Chicago and Nashville
wound up as a cliffhanger. The
key Record of the Year award
was held under wraps and will
not be revealed until “The Best
on Record” Grammy Awards
show on NBC-TV May 4. This
is being done in hopes of
boosting the audience ratings of
(Continued on page 4)

IMIC's Creative Program

NEW YORK—The creative
end of the music and record
industry will share the spotlight
with the business and manage-
ment fields of the business on
the speaker’s rostrum at the In-
ternational Music Industry Con-
ference at Paradise Isle Hotel,
Nassau in the Bahamas, April
20-23. The Conference is being
sponsored by Billboard and its

Sly is the new leader. And not just of The Family Stone.
The Siy sound is showing up everywhere. His hot new single,
“Stand!,” is just a small sample of what's to come in the
Stand! album, featuring “Everyday People,” “Sing A Simpte
Song,”” and you'll find out what else. He is incredible and

unpredictable.

London-based sister publication
Record Retailer.

Speaking for the creative side
of the business at separate sem-
inars will be Felix Pappalardi,
Frank Zappa, Tom Smothers,
George Martin, Phil Ramone,
Stan Kenton and Billy Taylor.

Pappalardi will speak on
“Trends in Sound in the U. S.”

(Continued on page 78)
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As Theater, Indie Mfr. Angel

By BRUCE WEBER

LOS ANGELES — GRT,
which is speeding up its time-
table of becoming a total tape/
record complex, will not be a
“financial angel” to independent
record companies.

Instead, its concept of bring-
ing independent firms under the
GRT corporate umbrella will be
to form “management partner-
ships,” by allowing the in-
dependent label creative free-
dom in exchange for manage-
ment control.

In all cases, GRT will man-
age companies, guide distribu-
tion, sales, marketing and mer-
chandising, with creative con-
trol left to the record partner,
said Alan Bayley, GRT presi-
dent.

Bayley said GRT would pro-
vide the new companies under
the GRT banner with an op-
erating budget for promotion,
production, publishing and art-
ist relations, but will maintain
liaison personnel between the
record company executives and
GRT’s Sunnyvale, Calif,, head-
quarters.

Tom Bonetti, manager of
GRT’s newly created recorded

(Continued on page 8)

Liberty Records super star Vikki Carr opens wide all stops
on her first live recording *“‘For Once In My Life” (recorded
live at the Persian Room) LST 7604. This sensational
package includes “With Pen In Hand,” “It Must Be Him,”
“Yesterday | Heard The Rain,” "For Once In My Life,”
“Can’t Take My Eyes Off You,” and more. A giant record

(Advertisement)
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BEARISH ON 2
B'WAY SHOWS

NEW YORK-—The proceed-
with-caution attitude being as-
sumed by record companies
towards the musical theater is
further pointed up by two mu-
sicals due on Broadway within
the next two weeks that are com-
ing without any disk company in-
volvement. The first is “Come
Summer,” scheduled to open
Tuesday (18), and the other is
“Billy,” set for a Wednesday
(26) premiere.

Rl

S. Africa Co.
Buys 7 Firms

By CLIVE CALDER

JOHANNESBURG — In one
of the most significant deals in
the history of the South African
record industry, Teal Records
acquired seven companies in
transactions involving nearly $1
million.

The new acquisitions are the
RCA Record Club, the Associ-
ated Book Clubs, and Imber, a
direct mailing discount house.

(Continued on page 65)

By MIKE GROSS

NEW YORK—Capitol Rec-
ords is casting itself in a new
theater role. In the matter of
acquisition of original Broad-
way cast albums, Capitol is
showing preference for playing
the part of record merchandiser
rather than investment banker.
In its discussions with producers
of Broadway musicals, Capitol’s
vice-president of eastern opera-
tions Tom Morgan and his thea-
ter consultant, William Court
Cohen, are pitching the long-
range values of a money allot-
ment for the merchandising and
promotion of an original cast
album over the in-front backing
of the production.

Capitol’s current theater guise
as merchandiser doesn’t count it
out entirely as a potential
angel, though. According to
Morgan, if the property is worth
it, and other doors are shut,
we’ll have to be competitive.
The key to Capitol’s involve-
ment in the theater is that it’s
in the record business and not
the investment business.

This new approach to the
theater has given Capitol more
original cast albums this season
than its had in a long time.
In November, the label came
out with “Zorba” and then fol-
lowed in January with “Cele-
bration.” This week, Capitol is
sending into market the original

(Continued on page 8)

U.K. Artists Go Public
To Ease Tax’s Sting

By GRAEME ANDREWS

LONDON — An increasing
number of U. K. artists are
channeling their record profits
into publicly owned companies
as a means of lowering the tax
they have to pay.

Constellation Investments, the
pioneer company in this type of
deal, has taken over the com-
panies owning the recording
and songwriting services of the
three former members of the
Cream, Jack Bruce, Ginger
Baker and Eric Clapton. In re-
turn for a block of stock in
Constellation, the artists have
turned over their earnings to the

holding company with a war-
ranty that each of them will
earn not less than $1 million
over the next five years.

Constellation has similar deals
with actors and other artists in-
cluding Cliff Richard.

A similar type of operation,
Management Agency & Music,
recently began trading on the
London stock exchange. Princi-
pal assests of the company are
the ownership of the services of
Tom Jones, Engelbert Humper-
dinck and their manager Gor-
don Mills.

(Continued on page 78)
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The Wilson Brothers
“Soul Town”
47-9732

The Wilson Brotherslay on plenty,
plenty soul — and they’re getting the
message in New York, Philadelphia,

Washington, Baitimore and Knoxville.

The Friends of Distinction
“Grazing inthe Grass”
74-0107

The Friends take care of business with a
big vocal version of the instrumental hit.
Kicking up a/ot of businessin Detroit, L.A.,
New Orleans, St. Louis, Washington and
Baltimore.
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Flatt & Scruggs Singleton Studio Digging Starts
in Nashville; Bradley Plans Unit

Split;Duo20Yrs.

By BILL WILLIAMS

NASHVILLE — Lester Flatt
and Earl Scruggs. Columbia
Records artists, have broken up.

“1 have tried for the past two

NARM Grants
To 10 Children

NEW YORK-—The Scholar-
ship Foundation of the National
Association of Record Merchan-
disers (NARM) has awarded 10
scholarships to children of em-
ployees of NARM member com-
panies. The awards, presented at
the ABC-hosted  scholarship
luncheon at the NARM conven-
tion, Sunday (2), totaled $4,000
each.

The first NARM  music
scholarship, granted along with
the 10 college awards, was pre-
sented to Deborah Greenblatt,
whose father is employed by
Transcontintinental Music Corp.
in Woburn, Mass. The recent
winners bring the number of
NARM scholarships to 19.

R HERTii

NAL READIES
RECORD DEBUT

NEW YORK—North Amer-
ican Leisure is busy processing
masters on the West and East
Coasts preparing for its debut
in the record business. Accord-
ing to Larry Finley, NAL presi-
dent, the firm’s recordings will
all be new and it is not inter-
ested in acquiring old masters.

TSR RS AT

years to keep them together,”
said Cohen T. Williams, presi-
dent of Martha White Mills, “but
they seem to have reached the
end of the rope.” Williams,
whose company has sponsored
Flatt & Scruggs in one form
or another (“Grand Ole Opry,”
road shows, ctc.) for more than
16 years said he expected an
otfizial announcement soon.
(Continued on page 52)

Audio Fidelity
Lifts LP $%

NEW YORK—Audio Fidel-
ity Records is realigning its
prices to conform with the in-
dustry’s recent price raisc. As
of April 1, the AFSD scries
(stereo) will carry -a suggested
$4.98 list price. In addition, the
Audio Fidelity Personality and
Audio Rarities series will now

carry a $598 suggested list
price.

Also, the company’s First
Component  Classical  Series

(FCS) will be raised to a sug-
gested $2.98 from the previous-
ly suggested $2.50 price. Mort
Hillman, AF’s sales vice-presi-
dent, also noted that included
in this price adjustment are the
Mr. G., Karate and Parallax
labels, which will carry a $4.98
suggested retail price as of
April |.

Turners’ Album in
Tie With TV Show

LOS ANGELES — Blue
Thumb is marking the release
of its first LP by lke and Tina
Turner by tying in the album
with the duo’s guest spot on
Andy Williams TV special.

Tors Record Division
Seeks First Distributor

LOS ANGELES — The rec-
ord division of Ivan Tors Films
is looking for a major record
company to distribute its pro-
jected six to eight albums and
30 to 50 singles it will release
during its first year.

First relcase for lIvan Tors
Records is an adult-oriented
“Gentle Ben” album by Dennis
Weaver, Clint Howard, Beth
Brickell and Rance Howard, all

LT

2 MC5 ALBUM
VERSIONS OUT

NEW YORK—Two versions
of the MCS5's first album on
Elektra are being made avail-
able to dealers, according to
Jac Holzman, Elektra president.
The original version will con-
tinue to be sold as will a re-
vised version, which carries the
hit single lyric of the L.P’s title
song “Kick Out the Jams.”

The original album cut and
liner notes had contained a
phrase which some merchan-
disers found objectionable. The
new set has the single's lyrics:
“Kick out the jams, brothers
and sisters. The original
album lyrics, also still available,
had a racy phrase after the
song’s title.

AR A
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cast members of the “Gentle
Ben” CBS-TV series.

In addition to releasing sound-
track and TV background al-
bums, the¢ company plans to
build an artist roster, hire song-
writers and release contempo-
rary, rock, country and chil-
dren’s product.

Album and single product are
also planned for two new TV
pilot projects, “Tiger, Tiger” and
“Jungle Scries,” and a feature
film, “Hello, Down There."”

Although related to children’s
programs, TV soundtrack LPs
will be geared for an adult mar-
ket, said Joe Lubin, formerly
vice-president of the late Marty
Melcher’'s music company and
now manager of Ivan Tors Rec-
ords. Lubin wrote and produced
the “Gentle Ben” album.

After setting up a distribution
contact in the U. S., Gordon
Zahler, firm's president, leaves
for Europe in April to establish
overseas publishing and subpub-
lishing contacts in London, Paris,
Milan, several Scandinavian
countries, Germany and Japan.

The music division also plans
to exploit record product at fairs
and amusement events through
“Ivan Tors Presents,” the out-
door attraction wing of the com-

any.

All Ivan Tors LP product will
have a suggested list price of
$4.98. A projected children’s
line will carry a budget line
price.

NASHVILLE — Ground-
breaking for what will be a
miilion-dollar complex, and an-
nouncement of construction of
another Owen Bradley studio.
including the  first  [6-track
equipment here, took place herer
Wednesday (12).

Shelby Singleton said at cere-

Ventures on
Again—First

1.OS ANGELES — The Ven-
tures will work their first Amer-
ican concert dates in three years
this spring, marking a reversal
of their live appearance business.

The quartet’s success overseas,
especially in the Far East kept
them playing before foreign au-
diences — a situation which their
ncw manager, Stan Silverman,
claims has worked against them
in the States.

The concert schedule being
prepared will take the band to
colleges and regular commercial
auditoriums. Silverman says the
group’s  personal appearance
price had so escalated that Amer-
ican clubs couldn’t pay the tariff.
This, too, is changing. Silver-
man said the band has lowered
its U. S. salary requircments to
get back in front of domestic
audiences. Whercas the group

Douglas Into
Music Field

NEW YORK—Douglas Rec-
ords is expanding from the
documentary field into music
with three independent produc-
tion deals.

Signed to the label as a pro-
ducer is Ed Sanders, leader of
the Fugs, who will produce the
debut album of Lionel Gold-
bart, who has written songs for
the Fugs. The LP will teature
one instrumental side and one
lyrical. Guitarist Eric Gayle will
introduce  “The Eric Gayle
Group” LP of rock-steady and
r&b, while Mike Rashkow and
Ellie Greenwich’'s Pineywood
Production will produce the
first LP for Jason, billed as a
hip racounteur.

The Laurie-distributed label
last week released four albums
featuring l.uther Johnson and
the Muddy Waters blues band,
Dave Burrell, Allen Ginsberg
and an LP on Malcolm X.

Phantom Formed
In Reed Tie-In

RICHMOND., Va.—Phantom
Records, an independent record
label, has been tformed here in
affiliation with Reed Enter-
prises. Old Dominion Publish-
ing (BMI) has also been created
to service the (irm’s new talent
and performers.

Initial East Coast distribu-
tion has been set up with Sea-
board (Hartford), Beta (New
York). General (Baltimore), Bib
(Charlotte), Southland Records
(Atlanta), and Hotline (Mem-
phis). Artists signed to the label
are Stacy Henry, the Disciples
of Soul, Little Ivory and the
Beets, Ltd. First relcase by the
Disciples is “That's the Way
Love Goes.”

monies that the recording studio
will be finished in June and
that there will be added later the
construction of a larger studio
and three-story office complex.
This second unit will, he said,
be loaded with video tape and
motion picture filming facilities.
Singleton is negotiating with the

U.S. Swing

in 3 Years

once carned $60,000 for five
weeks in Mexico. today, it will
work for $1.000 or $2,000 a
night in the Los Angeles area
or for $3,000 to $5,000 outside
the State. The group will con-
tinue to make annual.treks to
Japan. where their albums have
reportedly outsold the Beatles.

Formed in 1960 and the lead-
ing rock instrumental group on
Liberty. the group has a new
lead guitarist, Jerry McGee, who
replaced Noke Edwards. There
is also a new musical direction.
The group no longer specializes
in instrumental versions of songs
made hits by other artists. One
side of the Ventures new LP.
“Underground Fire,” offers six
original compositions. with a
heavy blues flavor running
throughout. The other side re-
tains the established cover hit
idea,

The group has just completed
its 36th L.P which will be volume
two of their “Golden Greats™
hits.

city for easement rights for the
large building. The first studio
will measure 25 by 35, and will
feature & control room centered
six feet above studio floor level.
It will be equipped with two
4-track, two 2-track and two
monaural Ampex units with all-
supporting equipment.

The other recording studio,
featuring eight and 16-track
equipment would be built by
Owen and Jerry Bradley. ad-
jacent to Bradley's Barn.

Owen Bradley, vice-president
of MCA. also will install Nash-
ville's tirst 16-track equipment
in the old Bradley Barn. The
new Monument studio, nearing
completion, also will have [6-
track available, as will tue Jack
Clement studio.

Jerry Bradley, president of
Forrest Hills Music and son of
Owen Bradley, said the new stu-
dio will have the same rustic
styling as The Barn., and will
contain a recording area of
3,000 square feet. He said $125,-
000 had gone into new equip-
ment. Constant demand on the
use of The Barn prompted the
need for a new building, he
said. It will be located directly
adjacent to The Barn in Wilson
County, some 15 miles from
downtown Nashville.

Jerry Bradley said the pres-
ent studio now is doing an
average of four sessions a day,
a good deal of then in the con-
temporary and underground
areas. Recent groups to record

there include Mother Earth,
Beau Brummels, lan and Sylvia,
Harry  Mandell, Jerry Jeff

Walker and Ray Stevens.

Maclen, a Giant Copyright
Owner, Renews BMI Ties

NEW YORK — Maclen Mu-
sic, the U. S. subsidiary of
Northern Songs, Ltd., which has
the sole publishing rights of
John Lennon-Paul McCartney
compositions, has renewed its
affiliation with Broadcast Mu-
sic, Inc. (BMI). Maclen, which
first became affiliated with BMI

Butterfly Folio
By Cotillion

NEW YORK—Cotillion Mu-
sic has put an Iron Butterfly
song folio on the market. The
65-puge booklet contains not
only 19 songs from the Iron
Butterfly albums for Atco. but
also features photos and bio-
graphical background of group
members  Doug  Ingle, Ron
Bushy. Lee Dorman and Erik
Brann.

The arrangements, by Dan
Fox, are geared for play along
with the recordings and are
suitable for vocal. piano. guitar,
organ and bass. Warner Bros.-
7 Arts is the folio's sole selling
agent.

Traffic Moves on
The Record Road

NEW YORK — Traffic Rec-
ords has been launched by Rich
Shorter, former a&r producer
for MGM Records. First re-

leasc  features  Street  with
“Apollo Amen.” Shorter
operates Eupheric  Enterprises,

a production firm. One of the
other groups he produces is
Magic.

Billboord is published weekly by Billboord Publications, Inc., 165 W. 46th St., New Yark, N. Y. 10036. Subscription rate:
annual rate, $25; single-copy price, $1. Second class pastage paid at New York, N. Y., and ot additional mailing offices.
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in 1964, now owns some hun-
dreds of copyrights, many of
which have been written by Len-
non and McCartney, who are
under exclusive contract to
Northern Songs.

Music written for the Beatles’
films, “A Hard Day's Night,”
“Help,” and “Magical Mystery
Tour™ is in the Maclen reper-
toire. Also included in the Mac-
len catalog are such songs as
“All My Lovin’,” “All You Need
Is Love,” "And [ Love Her,”
“Can’t Buy My Love,” “A Day
in the Life.” “A Hard Day's
Night.” “Penny Lane,” “Revolu-
tion,” “‘Strawberry Fields For-
ever,” “With a Little Help From
My Friends,” "“Yellow Subma-
rine”” and “Yesterday.”

Another Maclen copyright is
“The Beatle Cracker Suite.,” a
ballet which has been performed
in Britain. Music for the ballet
was arranged by Arthur Wilkin-
son, using leading Beatles hit
songs.

Negro Women to
Henor Atl.’s Allen

NEW YORK—Henry Allen.
Atlantic-Atco-Cotillion Records’
vice-president in charge of pro-
motion, was unanimously se-
lected by the New York Club
of the National Association of
Negro Business and Professional
Woman's Clubs, Inc., to re-
ceive its annual “Business Man
of the Year” award. The award
will be presented to Allen at the
organization's Annual Founder's
Day Sojourner Truth Award
Luncheon at the Americana Ho-
tel May 4.



Col. Champ—Hold Key Award for TV

o Continued from page !

the show, although it has gar-
nered high ratings each year.

The award has several inter-
esting aspects this year. A few
of the awards seemed to have
a link with the year before.
While Bobby Russell received a
songwriter's award for “Little
Green Apples,” because of O. C.
Smith’s hit recording, he'd ac-
tually written the song some
time previous; Roger Miller
had a country hit on the record
many months ago. Glen Camp-
bell received an award for Al-
bum of the Ycar on “By the
Time 1 Get to Phoenix.” At
last year's Grammy Awards he
received two awards resulting
from the single record by that
titte. This LP was a follow-up
to the single.

Johnny Cash came through
loud and clear with a song
written and recorded about a
dozen years ago, “Folsom Pris-
on Blues,” a tune he originally
recorded on Sun Records years
ago. Cash received awards for
Columbia Records for Best Al-
bum Notes and Best Country
Vocal Performance from his re-
cent hit LP, “Johnny Cash at
Folsom Prison™ and the single
from that album. A few more
along the same lines were the
classic bluegrass tune “‘Foggy
Mountain  Breakdown™ which
brought Lester Flatt and Earl

Scruggs of Columbia Records a
Grammy in the country music
category and “Light My Fire”
with which Jose Feliciano of
RCA Records scored this year
(the record was a hit previously
for the Doors).

This year, the awards were
more spread out among record
labels. Last year, awards went to
only 12 separate labels; this
year 17 different labels gar-
nered awards. including Word,
Elektra, Heartwarming, Scepter
and Dunhill.

Emcee was Steve Lawrence.
Entertainment was provided by
Pat Williams and the Shades of
Today Orchestra, O. C. Smith,
Jackie Vernon: Pcter, Paul and
Mary. and comedian George
Cariin. The show was produced
by Nick Perito, Phil Ramone
and George Simon, NARAS
executive director.

Nashville

By BILL WILLIAMS

With three recipients walking
off with seven awards, onc of
these on behali of another, the
massive crowd warmed to the
occasion at this  chapter’s
NARAS awards celebration.

The entertainment also kept
the 950 in the audience on s
feet, with repeated standing
ovations.

Bobby Russell and Mrs. Otis
Redding, widow of the late r&b
singer, expressed their  thanks
twice. Johnny Cash said it threc
times, twice for himself and
once on behalt of Earl Scruggs,
half of the team of Flatt and
Scruggs, who won the instru-
mental award. Nobody was
there to spcak on behalf of
Flatt.

In all, with Il Grammys dis-
tributed here, it was a success-
ful night. Perhaps the biggest
surprise (and consequently the
greatest  audience  response)
came with the award of the Best
Soul Gospel Performance Stat-
uette of Dottie Rambo. This
prolific songwriter-singer star-
tled the white gospel world last
year when she recorded with an
all-black choir and sang soul
music. Almost equally surpris-
ing was the shutout of “Honey,”
the best selling song written by
Bob Russell. His “‘Little Green
Apples” was a two-time winner.

Entertainment

The entertainment was spiced
with a surprise quest. Eddy
Arnold brought on 69-year-old
Gene Austin, who performed a
medley of his outstanding tunes
of the past including “My Blue
Heaven” “Lonesome Road,”
“This Train™ and “Melancholy
Baby.” This was as close as the
entire evening came to country
nmusic.

Jerry Lee Lewis turned the

audience on with a rendition of
this decade-old “Great Balls of
Fire." He also performed his
new country numbers ("What
Made Milwaukec Famous, etc.™)
but reverted to the rock show-
manship which has made him
a long-standing star. Jeannie C.
Rilecy was the “middle™ enter-
tainer. doing little more than
singing two numbers. Bul, with
Miss Riley, this is a crowd-
pleasing feat in itself. Finally,
Sam and Dave, who had the
armory going strong, including
the team of writers and wait-
resses from the catering agency
who went into impromplu ex-
uberant dancing on the floor.

The show was welded
smoothly. swiftly and with great
polish by Dick Clark.

Los Angeles

By ELIOT TIEGEL
and BRUCE WEBER

1.OS ANGELES — The set-
ting at the Century Plaza was
the same, only the emphasis
was changed. Last week, local
NARAS members awarded
Grammys; the previous week
in the same grand ballroom.
members of NARM announced
their best selling awards.

Irv. Townsend, president of
the focal NARAS chapter, drew
a comparison between the two

1968 GRAMMY CHAMPIONS

ALBUM OF THE YEAR (Awards to the Artist
and A&R Producer)

By the Time | Get to Phoenix—Glen Campbell.
A&R Producer: Al de Lory (Copital)

SONG OF THE YEAR (Songwriters’ Award)
Little Green Apples—Songwriter: Babby Russell
(Columbio). (Publisher — Russell-Cosan Music,
Inc.)

BEST NEW ARTIST OF 7968 (Artist or Organ-
ized Group who first achieved national recog-
nition during the Eligibility Year as the result
of o recording)

Jose Feliciano (RCA)

BEST INSTRUMENTAL ARRANGEMENT (Ar-
ranger’s Award for a single or album track)
Classical Gas—Mason Williams. Arronger: Mike
Post (Warner Bros.)

BEST ARRANGEMENT ACCOMPANYING VO-
CALIST(S) (Arranger's Award for a single or
album track)

MocArthur Pork—Richard Harris. Arronger: Jim
Webb (Duynhill)

BEST ENGINEERED RECORDING (OTHER THAN
CLASSICAL} (Engineer's Award)

Wichito linemon—Glen Compbell. Engineers:
Joe Polito, Hugh Dovies (Capitol)

BEST ALBUM COVER (Awards to the Art Di-
tector, Photographer and/or Graphic Artist)
Underground—Thelonius Monk. Art Directors:
John Berg aond Richord Mantel (Columbio)
Photogrophy: Horn/Griner Studio

BEST ALBUM NOTES (Annotator's Award)
Johnny Cosh ot Folsom Prison. Annotator:
Johnny Cash (Columbio)

BEST CONTEMPORARY-POP VOCAL PERFORM-
ANCE, FEMALE

Do You Know the Woy to Son Jose—Dionne
Woarwick (Scepter)

BEST CONTEMPORARY-POP VOCAL PERFORM-
ANCE, MALE
Light My Fire—Jose Feliciano (RCA)

BEST CONTEMPORARY-POP PERFORMANCE,
VOCAL DUO OR GROUP
Mrs. Robinson—Simon & Garfunkel {Columbia}

BEST CONTEMPORARY-POP PERFORMANCE—
CHORUS

Mission |mpossib|elNorwegior| Wood — Alan
Copeland Singers (ABC)

BEST CONTEMPORARY-POP PERFORMANCE—
INSTRUMENTAL

Clossical Gos—Moson Willioms (Woarner Bros.-
7 Arts)

BEST.RHYTHM & BLUES VOCAL PERFORMANCE
—FEMALE
Choin of Fools—Aretho Franklin (Atlantic)

BEST RHYTHM & BLUES VOCAL PERFORMANCE
—MALE .

(Sittin’ On) The Dock of the Bay—Otis Redding
(Volt)

BEST RHYTHM & BLUES PERFORMANCE BY A
DUO OR GROUP—VOCAL OR INSTRUMENTAL

Cloud Nine—The Temptotions (Soul/Gordy)

BEST RHYTHM & BLUES SONG (Songwriters’
Award)

(Sittin’ On) The Dock of the Boy. Songwriters:
Otis Redding & Steve Cropper (Volt) (Pub-
lisher: East Memphis Music Time)

BEST COUNTRY VOCAL PERFORMANCE —
FEMALE

HMarper Volley P.T.A.—Jeannie C. Riley {(Planto-
tion)

BEST COUNTRY VOCAL PERFORMANCE—MALE
Folsom Prison Blyues—lJohnny Cash (Columbio)

BEST COUNTRY PERFORMANCE, DUO OR
GROUP—VOCAL OR INSTRUMENTAL

Foggy Mountoin Breokdown—Flatt & Scruggs
(Columbio)

BEST COUNTRY SONG (Songwriters’ Award)
Little Green Apples—Sangwriter: Bobby Russell
(Smoshy (Publisher: Russell-Coson Music)

BEST SACRED PERFORMANCE (Non-classical
recordings}
Beautiful Isle of Somewhere—Joke Hess (RCA})

BEST GOSPEL PERFORMANCE
The Hoppy Gospel of the Hoppy Goodmans—
Hoppy Goodman Fomily (Word)

BEST SOUL GOSPEL PERFORMANCE
The Soul of Me—Dottie Rombo (MHeortworming)

BEST FOLK PERFORMANCE
Both Sides Now—Judy Collins (Elektro)

BEST |NSTRUMENTAL THEME (Composer's
Award)

Clossical Gos—Composer: Mosan  Willioms
(Warner Bros.-7 Arts) (Publisher: Irving Music,
Inc.

BEST ORIGINAL SCORE WRITTEN FOR A MO-
TION PICTURE OR A TELEVISION SPECIAL
(Composer's Award—for the actual sound-
track recarding or the re-recording for album
release)

The Groduate—Compaser: Paul Simon (Colum-
bio) (Publisher: Charing Cross Music)

BEST SCORE FROM AN ORIGINAL CAST SHOW
ALBUM (Awards to the Composer and A&R
Producer)

Hoir—Compasers: Gerome Ragni, Jomes Rodo,
Golt MocDermot. A&R Producer: Andy Wis-
well (RCA) (Publisher: United Artists Music
Co., Inc.)

BEST COMEDY RECORDING

To Russell, My Brother, Whom | Slept With—
Bill Cosby (Worner Bros.-7 Arts)

BEST SPOKEN WORD RECORDING (Spoken
word, documentary or drama recordings)
Lonesome Cities (Album)}—Rod McKuen (War-
ner Bros.-7 Arts)

BEST INSTRUMENTAL JAZZ PERFORMANCE—
SMALL GROUP OR SOLOIST WITH SMALL
GROUP

Bill Evans ot the Montreux Jozz Festival—Bill
Evons Trio (Verve)

BEST INSTRUMENTAL JAZZ PERFORMANCE—
LARGE GROUP OR SOLOIST WITH LARGE
GROUP

And His Mother Colled Him Bill—Dyke Elling-
ton (RCA)

BEST CLASSICAL PERFORMANCE — ORCHES-
TRA (Conductor’'s award)

Boulez Conducts Debussy (La Mer, Apres-midi
d’un Foune, Jeux) Pierre Boulez, conductor,
New Philharmonio Orchestra (Columbia)

BEST CHAMBER MUSIC PERFORMANCE
Gobrieli: Canzoni for Brass, Winds, Strings &
Orgon, E. Power Biggs with Edword Torr Brass
Ensemble & Gobrieli Consort (Columbio)

BEST OPERA RECORDING (Awards to the Con-
ductor and A&R Producer)

Mozart: Cosi Fon Tutte—Erich Leinsdarf con-
ductor, New Philhormonic Orchestro ond Am-
brasion Opero Charus/ Principol soloists: Leon-
tyne Price, Totiono Troyonos, Judith Roskin,
Sherrill Milnes, Ezio Flagello. A&R Producer:
Richord Mohr (RCA)

BEST PERFORMANCE—INSTRUMENTAL SOLO-
IST OR SOLOISTS (WITH OR WITHOUT OR-
CHESTRA)

Morowitz an Television (Chopin Scriobin, Schu-

'monn, Scarlotti, Harowitz—Vladimir Morowitz

(Cofumbio)

BEST CHORAL PERFORMANCE (OTHER THAN
OPERA) (Awarded to the conductor and choral
director)

The Glory of Gobrieli—Vittorio Negri con-
ductor/ Gregg Smith Singers/Texos Boys’ Choir.
George Bragg, director/ Edward Torr Ensemble
(with E. Power Biggs) (Columbio)

BEST VOCAL SOLOIST PERFORMANCE
Rossini Rorities—Moantserrat Cobolle (Cillario
conductor, RCA ltolion Opero Orchestro ond
Chorus) (RCA)

BEST ENGINEERED RECORDING — CLASSICAL
(Engineer's Award)

Mahler: Symphony No. 9 in D Mojor. George
Solti conductor, London Symphony Orchestra.
Engineer: Gordon Porry {Llondon)

www.americanradichistorv.com

cvents in his opening remarks.
“There are [,500 persons here
and there were 1,100 at NARM.
which proves more pceople are
making records than are selling
them.”

Two guest artists, Jose Feli-
ciano and Bill Medley, provided
the more soul-stirring pertorm-
ances. Feliciano performed five
songs before the formal awards
began, and then made two addi-
tional appeiarances on stage as
a recipient for best new artist
and best pop vocal performance.

Medley, in interpreting “Hey
Jude,” one of the top song nom-
inations, earned the biggest ova-
tion. Les Brown's 28-piece band
worked smoothly behind Med-
ley and the other artists singing
record-of-the-year nominations.
It was the seventh consecutive
year that Brown huas played uat
this event.

Others on Hand

In addition to Feliciano, a
number of award winners were
on hand to receive their Gram-
mys, including Mason Williams,
whose “Classical Gas™ won threc
awards.

The other recipicnts acccpt-
ing were Mike Post, arranger of
“Classical Gas;” Rod McKuen,
best spoken word recording;
Glen Campbell and producer Al
De Lory, album of the vyear;
Alan Copeland, best pop chorus;
director George Bragg, best non-
operatic classical choral per-
formance; Joe Polito and Hugh
Davies, best pop engincered re-
cording.

For the fifth straight year Bill
Cosby won the best comedy cat-
egory, with Roy Silver, presi-
dent of Campbell, Silver, Cosby
Corp. accepting the Grammy.
Jim Webb Sr. stood in for his
composer son to accept the
statue for best arrangement ac-
companying a vocalist for “Mac
Arthur Park.”

NARAS itseif was presented
the annual Maker of the Micro-
phone Award by Ofiver Ber-
liner, descendent of the inven-
tor of the microphone, which
Nceely Plumb, the national first
vice-president, accepted.

In making his debut as host
of the Grammy dinner, Gary
Owenes of KMPC and “Laugh-
In,” moved the program smooth-
ly with his humorous one-liners.
Six members of the “Laugh-in”
show offered a series of black-
out skits between award pres-
entations.

Chicago
By EARL PAIGE

CHICAGO — A show fea-
turing Diana Ross and the Su-
premes and a solid array of
recording talent successfully dis-
sipated any disappointment over
the absence of a Grammy award
winner for the Chicago chapter.

The chapter, which hopes to
enhance its future Grammy
chances by a Motown Records
membership, designed a show
around Rotary Connection, the
Phil Upchurch Trio, the Arbors,

the Kenny Soderblom orchestra
and sclected members of the
Chicago Symphony. A special
award was presented to the
Supremes.

An audio-visual prescntation
honored the city’s disk jockeys.
Ken Nordine conducted a fast:
paced announcement of the
awards, and Soderblom, the
chapter’'s new president, de-
lighted the crowd with his humor
and music talent.
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In Jazz & Pop

Magazine’s annud awards
for the 20 top quality pop
albums of 1968, which group

won more than one award?

The Beaflese No
The Roling Stones2 No

- It's The Byrds.

And frankly it's no surprise to us. Because they've been
quietly gathering top award after award for their music.
Album after album, Rolling Stone and Crawdaddy
review them with the highest praise and

superlatives given to any top creative rock

group. The Byrds—Pioneers of contemporary

rock. Leaders of todays new sounds. Their

brand new album has just been réleased.

Isn’t it time for reorders?

Columbia Records ®




‘Hair’ Tunes Sprayed With Cuts

NEW YORK — The songs
from the Broadway musical
“Hair.” which were ignored by
the record companies during the
carly part of the show's run, arc
beginning to pick up lots of
disk action.

Two singles, the Fifth Dimen-
sion’s “Aquarius” and “l.et the
Sunshine In” medley, and the
Cowsill's version of the title song
have broken through the best
sclier chart. The song, “Frank
Mills,” has drawn single disk
coverage from Barbra Streisand,
Liza Minelli, Phyllis Newman
and Denise Puma. “let  the

Sunshine In” has been cut by
Anthony and the Imperials, and
“Where Did 1 Go™" has been
relcased in versions by Carla
Thomas, the Four lLads, Nel-
son Riddle and Ron Elron. The
Staple Singers and the Collec-
tion have recorded “Aquarius,”
and the Constellations, and 1.ynn
Kellog, of the original Broad-
way cast, have recorded “Easy
to Be Hard.” Flip side of Miss
Kellog’s disk is 1 Believe In
love,”” while Eddic Hazelton
has recorded “Good Morning
Sunshine.™

A number of instrumentals
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have also hit the market. Com-
poser and original cast member,
Galt MacDermott has an instru-
mental single with “Where Do
I Go” and “"Good Morning Sun-
shine,” Nelson Riddle  has
“Where Do 1 Go™ and Don
Tweedy and Orchestra has re-
corded “Aquarius.”

On the LP tront, the original
cast album on the RCA label
has been having a steady run at
the top of the charts, and Atco
Records is releasing the original
London cast album,

In England, *“Hair” songs have
been recorded by A, V. Ed-
wards, Madelinc Bell, Barney
Kessel, Paul Jongs, the Beverly
Sisters, Jean Livingston and
Sonja Kristina. American artist
Nina Simone has scored with
a hot chart single on her ver-
sion of I Ain't Got No/l Got
Life.” Miss Simonc’s single is
also on top of the charts in Hol-
land. vying with the local group,
Zen, which ran in the top spot
for seven weeks with its culling
of “Aquarius” and “Hair.” The
Zen single is being released in
the U. S. through Philips.

The original cast versions are
riding high in Sweden and Ger-
many, and in the latter country,
there have been strong singles
by Caterina Valente with the
Edmundo Ros Orchestra of “Be
In,” and by the Spencer Davis
Group on “lLet the Sunshine In”
and “Aquarius.” In [Italy, Elio
Gandofi has a single of “Aqua-
rius” and “Hair.”

United Artists Music controls
and administers the “Hair”
score throughout the world. The
score was written by Galt Mac-
Dermott, Gerome Ragni and
James Rado. “Hair” is playing
in theaters in New York, Los
Angeles, London, Munich and
Stockholm.

iR

MALVERNE IN
ITS 23D YEAR

NEW YORK—Malverne Dis-
tributors. based in long Island
City, is celebrating its 23d an-
niversary as New York's oldest
independent  distributor.  The
MGM-owned outlet, founded in
Brooklyn in 1946, is headed by
Al Hirsch.
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BOB TODD has been appointed
general manager of all ABC Rec-

ords’ publishing firms, Ampco,
Pamco, Westpar and Porgie.
Todd, with Screen Gems before
joining ABC, arrived in New York
last week to confer with Larry
Fogel, who heads the New York
office. “'With the New York and
West Coast offices working
smoothly, plans are being for-
mulated for a Nashvilie office in
the very near future,” Todd said.
Todd will operate from ABC's
West Coast office.

WwWWW.americanradiohistorv.com
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ROBERT GOULET taiks about his latest Columbia LP, “Both Sides
Now,” during an appearance at Korvette's stores in New York.

Chart Adds to Talent
After Purchase by AF

NASHVILLE — Chart Rec-
ords president Stim Williamson.
faced with seven immediate re-
cording sessions, said additional
talent will be added immediately
to the Chart and Musictown
rosters now that the company
has been acquired by Audio
Records.

Williamson, who retains man-
agement  jurisdiction  under
terms of the agreement. went
into immediate split sessions
with Kurt Hanserd and Connic
Eaton, each of them ‘“loaded
with strings and horns.”

“We ar¢c moving product so
quickly we are running out of
songs in the can,” Williamson
said. He expects a hcavy re-
lease schedule on both labels,
with a particular emphasis on
Musictown.

I.ast week Audio Fidelity Rec-
ords purchased Chart Records
for $300,000. Chart, which will

EMI’s

be wholly owned subsidiary of
AF, will continue to be manu-
factured and distributed by
RCA Records under the present
agreement initiated in Septem-
ber 1967,

In addition to being named
president of Chart, Williamson
was named to board of dircc-
tors of Chart as were Donald
Kirsch and Herman D. Gimbel.
Latter is chairman of the board
of Audio Fidelity Records, Inc..
@ publicly held company.

Williamson took over Chart
in 1964 when he bought the
label for $350 from Gary
Walker. Among the artists on
Chart are Lynn Anderson, Jim
Nesbitt, Junio Samples, Johnny
Dollar, Connie Eaton, Maxine
Brown and Connie Eaton.

Chart recently expanded its
offices and more than tripled its
office space in the Hubert Long
Building in Nashville.

Takeover of

ABPC Spurs Shuffle

LONDON—EMI has made a
number of changes following its
takeover of Associated British
Picture Corp.. the U. K. movie
chain company which also owns
mor¢ than half of Thames Tele-

viston, the London area week-
day commercial TV-franchise
holder.

Bernard Delfont, a director
of EMI, has been appointed a
chairman of ABPC, replacing
Sir Philip Warter, who has been
made president of the company.
Sir Philip fought the EMI take-
over bid. His deputy. Robert
Clark, has also resigned his di-
rectorship. but both will remain

Kapp

directors of A B Property De-
velopments.

Mcanwhile, EMI1 has con-
firmed that it will sell off its
talent agency business, acquired
with the tukeover of the Grade
Organization. It is expected
that Harold Davison. whose
agency was acquired by the
Grades, will buy back control
of this side of the business to-
gether with certain other direc-
tors.

EMI is selling its small stake
in the Yorkshire commercial
TV tranchise-holder and has set
up new arrangements affecting

(Continued on page 77)

Widens Disk Vistas

With Drive for New Artists

- NEW YORK — Kapp Rec-
ords is broadening its record-
ing activitics with a drive di-
rected at bringing ncw artists to
the label. Sydney N. Goldberg,.
Kapp's vice-president and gen-
eral manager. noted that the
decision to mount a sustained
signing campaign at this time
is based upon the label's cur-
rent success with the Prophets’
“Playgirl.”  In addition. move
is being made as the company's
reorganized a&r staffs are now
operating at full strength.
Among the new pop and r&b
artists joining the label are Re-

MARCH 22,

parata and the Delrons, J. J.
Jackson, the Renaissance, the
Apostles, Chuck Edward. Har-
vey Clark and the Dawn Monet
Singers. and Harris. Thomas and
Jackson.

Also new to the label is An-
thony Newtey. who muakes his
Kapp LP debut this month with
the soundtrack album of “Can
Heironymous Merkin Ever For-
get Mercy Humppe and Find
True Happiness?”

Kapp's country roster is being
expanded as well. Sharon Hig-
gins. a regular on “The Wilburn
Brothers TV Show,"” is the latest
country artist to join Kapp.

1969, BILLBOARD
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Personality Song Books

Chart Song Books
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Music of Today—8rimhall

by: Jude Porter

Music, the Universal language ol‘the
ages, is ‘‘'seasoned” with the "spice”
of creativity reflections of
memories and imagination.

Music is an expression for recaptur-

ing a thought, a feeling, a time or

place.

S.M.l's current newcomers embrace
. “The Memories Of The Sea-

sons' . . .

FIRST OF MAY—The Bee Gees
NOVEMBER SNOW-—Rejoice
TIME OF THE SEASON—(in folios)
"The Timeliness Of Today” . . .

TIME IS TIGHT
Booker T & The M.G.'s
(From the Paramount Picture,
“Up Tight")

MR. SUN, MR. MOON
Paul Revere & The Raiders
DAY AFTER DAY (It's Slippin' Away)
Shango
IN THE STILL OF THE NIGHT
WILL YOU BE STAYING
AFTER SUNDAY?

and . . . “The Agony And Ecstasy"
Of Places . . .
MENDOCING
The Sir Douglas Quintet
SEATTLE
Perry Como

TEAR DROP CITY
The Monkees
HAWAII FIVE-O
(in folios)
and Glen Campbell's “‘Texas-Style”
([ [ —

GALVESTON
It's modern music '‘made” for you!
"A fit to be tried!!”
SHEET MUSIC SCOOPS . . .

B.). Thomas has a BIG ONE again
. IT'S ONLY LOVE!

Tyrone Davis follows his smash,
“Can | Change My Mind," with
another chart-charger . . . IS IT
SOMETHING YOU'VE GOT!
Clarence Carter's comin'-on for
certain with . . .

SNATCHING [T BACK
PREMIUM COLLECTION . . .
The current better-buy-now category
is brimming over with songs YOU
should be selling . . .

BROTHER LOVE'S TRAVLING
SALVATION SHOW
THE WAY IT USED TO BE
THESE ARE NOT MY PEOPLE
PROUD MARY
ROCK ME
(From the motion picture, "Candy")
DIVZAS
TRACES
| GOT A LINE ON YOU

and
WHO'S MAKING LOVE

H. & H. Music's John Spurrier
checked in with every one of Glen
Campbeli's great songs — heading
their profit column. Their biggest
"noise-maker”” . . . DADDY SANG
BASS continues to break all records,
with HARPER VALLEY P.T.A. a close
second. The BRIMHALL TEACHING
PIECES are perennial favorites here,
and the unanimous choice of Quin-
cy's music educators.

We contacted Jimmy Caldwell of St.
Louis Music Supply Company for his
area's best-selling sheets. In order
of importance, they are . . .

THOSE WERE THE DAYS
LOVE IS BLUE
GENTLE ON MY MIND
CRIMSON & CLOVER
IMPOSSIBLE DREAM (Vocal)

(Happy to have lJimmy “on tap”
again, after a 4-week illness!)
CONGRATULATIONS . . . to this
year's GRAMMY WINNERS!!! Sheet
Music Institute is once again proud
to print and purvey the “peoples
choice" music . . . created and per-
formed by these WINNERS!

Remember . . . S.M.I. is your “one
stop” information center to “what's
happening” music!

GOLD MARK ASSOCIATES
PUBLIC RELATIONS
New York—Beverly Hills—London

Cap. Puts Pitchmen ‘in Business'

LOS ANGELES — Capitol's
field promotion men are being
trained to think like busincess-
men. The new approach to the
business of record promotion
has placed greater ecmphasis on
wiping out the old image of
the promotion man.

National promotion director
Ken Mansfield and his field
promotion  manager,  Roger
Karshner, both disclaim the
cliche, “"Hey, baby, I’ve got a hot
one for ya.” Instcad, they as-
sert, Capitol's promotion force
is pragmatic and statistics-ori-
ented. It has to be understand-
ing in all facets of Capitol's
business, from sales to merchan-
dising to artist rclations.

The company has located its
30 ficld men “where the people
are,” changing districts around
to cover areas which have the
major buying power and require
extensive radio and retail con-
centration.

Mansfield said he’s more
careful in hiring promotion men
and he looks for candidates
who are motivated and have

Bones Prod. Co.
Tunes in Film

LOS ANGELES — Independ-
ent producer Bones Howe, who
produces the Fifth Dimension
and the Monkees, has placed
four tunes in Dustin Hoffman’s
new film, “Midnight Cowboy.”

It’s Howe's maiden effort to
involve his publishing-production
company, Mr. Bones Produc-
tions, in feature films.

Two of the songs, “A Fa-
mous Myth” and “Tears and
Joys.” are by Jeff Comanor,
with a new rock act, the Groop,
performing both tunes in the
film. The two other songs are
“I'm Going My Way,” by Lanny
Duncan, and “He Quit Me,”
by Warren Zevon.

United Artists plans to re-
lecase a soundtrack LP. Howe
plans to rclease three singles
from the film, two by the Groop
with Lanny Duncan cutting “I'm
Going My Way." French will
produce the singles in conjunc-
tion with Howe,

Now ARA Services

PHILADELPHIA—The
name Automatic Retailers of
America, Inc. {ARA) has been
changed to ARA Services, Inc.,
following the recent approval of
ARA’s shareholders.

Cap. Plays

o Continued from page I

cast album of “Canterbury
Tales.” The investment in the
threc shows was minimal but
the company has gonc on the
hook with a total allocation of
about $100,000 for the mer-
chandising effort.

The merchandising money is
being spent in the advertising,
promotion and in-store display
arcas. It's a long-range push
that, said Morgan, producers
arc finding helpful in the build-
ing and the sustaining of the
show.

Capitol has become so c¢n-
chanted with the merchandising
approach to the theater that
Stan Gortikov, the label's pres-
ident, has ordered a special
slide-film presentation made of
the story of Capitol's total mer-
chandising effort on bchalf ot
“Zorba.” The company plans to
show the presentation to in-

long-range goals. The local
man can develop his own cam-
paigns in his territory and is
charged with motivating sales-
men to get stock into stores
in areas where airplay is occur-
ring.

Capitol will shortly begin
staffing up with rhythm and
blues specialists.  New  r&b
product manager Ronnic Mose-
ey will become more involved
in  a&r activities and  will
recommend ways of merchan-
dising r&b product in cthnic
areas. “As a&r develops its pro-
grams wc'll develop ours right
along with them.,” said Mans-
licld, to whom Moseley reports.

Capitol's field promotion men
do not report to branch man-
agers, who are primarily con-
cerned with sales. They receive

fDutch Gala a Talent Marathon

AMSTERDAM — The 1969
Grand Gala du Disque, which
began at 8 p.m. on Friday (7)
and finished in the early morn-
ing mists of Saturday, demon-
strated once again that Holland
not only has one of the most
united record industrics in Eu-
rope but also that the Dutch
have an unrivaled stamina when
it comes to celebrating a spe-
cial occasion.

The Gala, transmitted live by
radio and color television from
the auditorium of the impres-
sive RAL building, featured 19
acts from seven countries in a
program which ran for five
hours,. including the interval.

And like all marathon feasts,
it carried with it a certain risk
of indigestion. So much so that
France's Mireille Mathieu, who
appeared last, failed to get a
bill-topping measure of acclaim
from an audience whose palms
had taken a heavy battering,

TR TR B TR )

2 HUMPERDINCK
LP'S GET GOLD

NEW YORK — Engelbert
Humperdinck, English singer on
the Parrot label, has been
okayed for two gold record al-
bum awards by the Record In-
dustry Association of America.
Parrot is a subsidiary of London
Records.

The gold records are for the
LP's, “The Last Waltz" and
“A Muan Without Love.”

TS RTEA OO AR RO

their direction from the na-
tional promotion office. Karsh-
ner operates the “Zap Line,” a
telephone  reporting  system
which allows the field force to
know within 24 hours what the
preceeding  day’s energies pro-
duced—good or bad.

“The *Zap Line' is one of our
direct mecans for getting infor-
mation out into the field,” ex-
plains Karshner.

Two former promotion men,
Al Coury in lLos Angeles and
Roy Batachio in New York,
operate the artist relations wing
of Mansficld's  department.
They communicate between the
label and the artist and vice
versa and also provide promo-
tion men with information on
the availability of artists for
promotions in their areas.

By MIKE HENNESSEY

Qutstanding performances
came from Miriam Makcba, the
Moody Blues, Amalia Rodrigues,
Rika Zarai and Gladys Knight
and the Pips; Chet Atkins, lke
and Tina Turner, the Sandpip-
crs and Buck Owens and the
Buckaroos, all measured up to
their reputations, but by the time
they appeared in the second half
of the show, the audicnce was
visibly, and audibly, wilting.

However, restored and re-
freshed immediately after the
show by the various bars
scattered throughout the build-
ing, most of the guests man-
aged to dance the night away
to & rich assortment of bands.

The show was produced by
Artone managing director John

Cap. to Acquire
Central Songs

LOS ANGELES — Capitol
has agreed in principal to pur-
chase Central Songs, a leading
country music firm. The addi-
tion of Central gives Capitol
its fifth publishing company. The
other publishing companies are
Beechwood, Johnstone-Montei,
Vanguard and Bradshaw Mu-
sics. Terms of the acquisition
were not disclosed.

Capitol’s  legal department
should have the contracts cleared
by the end of the month. Cliffie
Stone and his son Steve will be
retained by Capitol as  will
other employees.

Central maintains offices here
and in Nashville. A New York
office will be opened by Capitol
to cover the Euast Coast.

B‘'way Merchandiser

dustry and business
around the country.
Another aspect of Capitol's
commitment to the musicals
producer is its support of the
shows score with recordings in
addition to the cast album. In
the casc of “Zorba,” Capitol
has released an instrumental al-
bum of the scorc by Claus Og-
erman as well as having set
singles and cuts in albums of
scparatc songs from the score
by such artists as Gordon Mac-
Rae, Lou Rawls, Nancy Wil-
son, Sandler and Young, and
Cannonball Adderley. Capitol
also signed Lorraine Serabian,
who has a featured part in
“Zorba,” to its artists roster.
For “Celebration,” singles
have becen made by the Virgo
Voices and Matt Monro. A Ray
Merriweuather instrumental single
has been set for the title song
of "Canterbury Tales,” and Cap-
itol's a&r department is lining

groups
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up other artists for further cov-
erage of the “Canterbury™ score.

Both Morgan and Cohen feel
that their commitment to the
producer cnds with the release
of the original cast album. They
remain in constant touch with
the producer and work together
with him to iron out mutual
problems.

Even without an original
backing investment, Capitol has
a lot at stake as soon as it
commits itself to an original
cast album deal. Recording costs
run pretty high despite the com-
pany’s recent switch to its own
studios on West 46th Street
after having recorded cast al-
bums for wany ycars in Man-
hattan Center. The recording
costs for “Zorba,”™ a big musical,
came to $40.000: “Celebration,™
a small musical, cost $20,000
to record, and the cost for the
“Canterbury Tales™ came to
about $25,000.

PETE BENNETT, left, record busi-
ness promoter with Allen Klein's

newly formed Abko Industries,
goes over plans for a series of
fund - raising drives to benefit
Biafra, with Sen. Charles E.
Goodell.

AN N

Wis and presented by Guus
Oster, Willeke Alberti and Annc-
maric Oster. The music was
provided by the Belgian Radio
and Television Orchestra con-
ducted by Francis Bay.

The Grand Gala was impec-
cably organized by Piet Beishui-
zen, director of the Stichting
Collectieve Grammofoonplaten
Campagne.

During the course of the show
1968 Edison awards were pre-
sented to Martine Biji, Ann Bur-
ton, Wim Ibo, Theo Loevendic
and Boudewijn de Groot (re-
ceived by his producer).

Levine, Resnick
Go Independent

NEW YORK — Joey Levine
and Artie Resnick have severed
their relationship with Super K
Productions to go into inde-
pendent  production. They've
signed a nonexclusive produc-
tion deal with Epic Records and
are cxpanding their publishing
operation, Peanut Butter Pub-
lishing, Inc., which is adminis-
tered by Kelli Ross and Art
Wayne's Alouette Productions.

They have also added to their
writing and production staff
Kris Resnick, Leyng Martine Jr.,
Pat Poor and Steve Feldman.

GRT Won't
Be an Angel

o Continued from page 1

products division, will act as
linison between corporate offi-
cers and the record division’s
three buases of operation—here,
Chicago and New York.

“Onc ol the reasons we have
becen eager to accclerate our
program of establishing man-
agement partnerships to ensurc
the continued flow of tape prod-
uct for our duplicating opera-
tion,” said Bayley, “We will re-
quire cexclusive rights to all
products produced by our part-
ner companies.”

GRT will work with new
companies to develop merchan-
dising programs, marketing aids
and technical business scrvices.

The publicly owned GRT
(over-the-counter)  has  been
widening its inlluence in  the
music business through its ac-
guisition  of  Chess-Checker-
Cadet, scveral record pressing
plants, recording studios in Chi-
cago and Nashville, and its own
label. GRT Records.

Tnitial company to join GRT's
“management partnership™ was
Blue Thumb Records.
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The Latest Thing
from Paris

WWW.americanradichistorv.com

Last Monday. Petula races from Paris to
Hollywood. She lives in Paris. She records in
Hollywood. She races in with ro suitcase. Just one

song. A quick trip just for one short song? Not with
the song Petula’s holding. What Petula holds is
probably the song of the year. That nigft, with
arranger Ernie Freeman, Petula records —

Happy Heart.

By Tuesday morning, Our Mr. Smith has Happy Heart
all wrapped up and shipping. We, too, are off
to theraces.

Happy Heart

is, indeed, the latest thing. Right now,
the guys from Warners're racing at yzu, with trat
latest thing. Fron Petula. Excited®

2ztula’s Happy dJeart Bzats At

w

‘Who Raze ToWin.
N




Executive Turntable

Malinda Shannon appointed assistant manager, general di-
rector, artists relations for Invincible Records, N. Y. C. . . . John
Collins, dircctor of Canteen Corp., numed member of the board’s
executive committec. Collins, who is president
of Mid Hudson Cantecn Corp., and Mcrchandisc
Distributors of Amcrica, New York, has been a
Canteen director since 1963. . . . Buck Stapleton
joins Monument in Los Angcles as West Coast
promotion managcr. Staplcton was formerly head
of Capitol’s college promotion department. . . .
Dolph Traymon joins Ambassador Reccords as

TRAYMON executive producer, heading the new a&r depart-
ment of the label, in Newark, N. J. Travmon has becn conductor
for Kitty Kallen, Don Carnell, Rudy Vallee, Denise Darcel and
Dorothy Lamour., He was also producer for Uptite and Jaguar
Records.

L

George W. Goodwin appointed manager, sales services, Epic
Records, reporting to Gene Scttler, director, national sales.
Goodwin will maintain liaison with Epic and Okch distributors,
sales management and operations personnel. Previously he was
promotion manager for Epic’s Eastern region. . . . Verdell Lawton
to manager, merchandising services. Epic Records, responsible to
Larry Cohn, Epic’s merchandising manager, for co-ordinating and
monitoring the scheduling and creation of ads for all Epic and
Okeh product. Previously, he was Epic’s manager, order service.
... Al Riley named product and promotion director for r&b
labels, Minit/Veep. Former regional promotion director for
Minit, he was also national promotion dircctor for Blue Note
Records.

=

ISOMURA

)

GOODWIN LAWTON

RILEY

President of Matsushita Electric Industrial Co., of Japan,
Kyutaro Isomura takes on additional duties as director of over-
seas opcrations for Matsushita Electric Corporation of America.
Seichi Kawagoe, chicf of MEI’s Tokyo bureau, joins MECA as
exccutive vice-president. MECA distributcs home entertainment
and appliance products under the brand namc, Panasonic. . . .
George E. Johnson appointed operations vice-president and
elected to the board of directors of Audio Magnetics. . . . Ed
Labuick, formerly marketing vicc-president of Stereodyne, joins
General Recorded Tape as Canadian sales manager. He will guide
GRT’s Canadian subsidiary, GRT of Canada Ltd. . . . Martin
Ransohoff appointed chairman, Richard R. St. Johns named
president of Filmways.

* Kx  *x

In an *amicable separation” producer Artic Kornfeld re-
signed from Capitol Records to devote time to several new
projects. Kornfeld will partner Mike Lang in association with
Robert Rosenman in the Woodstock, N. Y., recording studios, a
[6-track operation duc to open in September. He will also be
involved in the Woodstock Music Fair, a pop festival scheduled
for August. In addition will continue to record for Capitol: Insect
Trust, Crystal Mansion, Jack Carone, the Food, John Lucian,
Joe Frazier, Randv Diamond, Tuneful Trolley and Jimmy Castor.
He will also producc Bert Sommer, Jamie Carr and the Train
for the label. Kornfeld takes back complcte control of Luvlin
Music.

(Continued on page 78)

Stores to Bow Platters

For Eating and Hearing

NEW YORK — A Kkitchen is
the latest wrinkle in the retail
record and tape business. Celeb-
rity. Houses, with prospective
locations on major highways and
in shopping centers. will combine
record and tape centers with
highly automated, tast-food res-
taurants. They will also feature
periodie on-site appearances by
recording artists.

The first unit. scheduled to
open in June, will be located
in Greenville, S. C. It will sell,
at discount, record albums and
stereo tapes and. in addition.

will offer pizzas, hamburgers
and French fries.
Personal appearances there.

and at all future locations. will
be arranged in co-operation with
a “Celebrity Council,”™ which
will be comprised of perform-
ing artists and business exec-

10

utives in the entertainment field.
Already set as “Council” mem-
bers are Martha Reeves and Jay
and the Americans.

The roadside business, which
will be marketed through a sys-
tem of individual and area fran-
chises, is the creation of Celeb-
rity Systems, Inc., a recent en-
try into the entertainment and
leisure-time industry. The par-
ent  company, headquartered
here, owns National Merchan-
dising Services Corp., a rack-
jobbing company which mer-
chandises records, stereo tapes
and related items, primarily to
the military market. The presi-
dent of Celebrity Systems is
Arthur Ross. Peter Falcone is
the company’s vice-president.
Ewen P. Barnett is treasurer,
and Hugh M. Eaton is controller

and director of sales.

MCA Takes in
1968 Down-

Revenues Up

NEW YORK—MCA racked
up a consolidated net income
for 1968 of $13,456,047, and
after preferred dividends
amounted to $1.70 per share on
the 7,726,914 average number
of common shares outstanding.
Gross revenues for 1968 totaled
$250,982,232, the highest in the
company's history.

Comparable figures for 1967
were: consolidated net income
$16,556,373, $2.15 net income
per share on 7.411,748 average
number of common shares, and
$241,956,537 gross revenues.

The figure for both years re-
flects the three-for-two split of
the common stock effective
June 5, 1968, and, on a pool-
ing of interests basis, the results
of operation of Spencer Gifts,
Inc., acquired April 30, 1968.

[ew R. Wasserman, MCA
president, reported that the de-
cline in carnings was due prin-
cipally to lower than expected
theatrical revenues from certain
motion pictures and the federal
income tax surcharge.

Barnaby Prods.
Being Renovated

1.OS ANGELES — Andy
Williams® Barnaby Productions
is being remodeled and en-
larged to accommodate a TV
production staff to guide his
new weekly NBC serices.

As executive producer ol the
series, Williams (s reducing con-
cert appearances and guest TV
shots and deactivating Barnaby
Records to concentrate on the
series.

At least six new offices, sev-
eral workshops and rehcarsal
areas arc being added to the
music - record - publishing com-
plex. The show’s writers, pro-
ducer, director, agents. talent
director and choreographer will
work out of Barnaby Produc-
tions.

Wins Top Prize in
A&M’s Contest

LOS ANGELES—Sid Tal-
madge of Record Merchandis-
ing has won the top prize in
A&M's “Grow, Baja, Grow”
mustache contest.  Over 350
persons entered the three-month
competition. Talmadge’s prize is
a two-week African safari hunt-
ing trip.

Earl Glicken of Summit Dis-
tributors took first prize and
won an outboard motorboat;
Gene Kelly of Music Five won
a second-place prize of a home
entertainment center; Joe So-
larno of Transcontinenial Music
won third-place prize, a con-
sole TV set, and Art Way of
KOOO Radio took fourth-place
prize, a portable TV set.

CP&W Expanding
On Production Front

NEW YORK—Terry Cush-
man, Gene Pistilli & Tommy
West, the  writing-performing-
producing team, are expand-
ing their production activities.
CP&W are completing produc-
tion of the Serendipity Singers
next release for United Artists
Records, and will produce a sin-
gle for the Bedford Incident on
Kapp. Both sessions are being
handled by the team’s firm, In-
terrabang Productions, in con-
junction with Julie and Roy Rif-
kind's Guardian Productions.
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Market Quotations

As of Closing Thursday, March 13, 1969

1968 Week’s Vol. Week's Week’s Week’s Net
NAME High Low in 100’s High Low Close Change
Admiral 25V, 15% 519 16% 15 15V -1V
American Broadcasting 76%  43% 219 62 59%  59% -3%
Ampex 42% 26V, BO6 36% 32% 351, + 21,
Automatic Radio 27 15% 160 22V 20% 20% -3
Automatic Retailer Assoc. 125 72% 120 105V, 100V 105 +4
Avnet 43%  20% 1652 25V 23% 233 1%
Canteen Corp. 34 20% 548 24V, 22V, 22%g -158
Capitol Ind. 40% 24 718 40% 36% 40% +3ys
CBs 60%  43% 658  46% 44% 46V + Vi
Chic. Musical Inst. 38 24V, 56 28% 27% 27% ~1
Columbia Pic. 45Y, 23V, 2178 32Va 293, 315 -13
Commonwealth—United 24Y, 6% 2632 16% 147 15 -1V
Disney, Walt 93l AW 84 76 72V, 7204 —2%
EMmI 8% 4% 1132 7% 7 758 + 1,
General Electric 100%  80V4 1087 90Y, 87% 883, + 3
Gulf & Western 66Va 35 1631 38Y% 35 35 -2%
Handleman 44% 21 745 41 38 39, +13%
Harvey Radio 331, 15% 29 22 20% 22 +1%
Kinney Services 44% 267 779 35 33, 33% -1
Macke Co. 29%  16% 121 25Va  23%  25% 1%
MCA 53V 34% 57 9% 37V 39V, + %
Metromedia 57Ve 24 183 45 43% 43% - 58
MGM 55 35% 462 42V 40% 40V -1V
Im 1193, 81 622 100% 97V, 99%4 + 134
Motorola 153% 97 190 116 110V 114, +334
North Amer. Phillips 47% 34 118 37V  35% 35% - 1
Pickwick Int. 52V, 15V, 125 497 47V, 49% +1v;
RCA 55 41% 1703 42% 41%  42%2 - W,
Servmat 50 35 47 44V 42V 42V 1Y%
Trans Amer. 43% 22 2863 35% 32V 33 + %
Transcontinental Invest. 26% 13% 826 23% 267 22V -1
Triangle 46 32vi 48 34 32Va 32V, -V
20th Century-Fox 41% 24V2 2406 35V, 32% 32% -1l
Vendo 34 23, 162 26% 24% 24% -1%
Viewlex 33% 142 192 28 25 25 —-2%
Warner Bros.-7 Arts 64V, 26V 908 57Va  52V4 53% + 7
Wurlitzer 25V, 18% 30 200, 19% 20 -V,
Zenith 651, 50% 489 53Vs 51 5214 - Y%
As of Closing Thursday, March 13, 1969
Week’'s Week's Week's
OVER THE COUNTER* AR O Close o
Data Packaging Corp. 38 36 37
Fidelitone 5 4%, 4V,
General Artists Corp. 17V 17 17
General Recorded Tape 28Va  23% 28V,
ITCC 17 14 17
Jubilee Ind. 26 24 24
Lear Jet 29 27% 27%
Lin Broadcasting 19 14 15
Merco Ent. 15% 15V 15Va
Mills Music 3012 302 30V,
Newell 30% 27V2 272
NMC 14 13%, 132
Telepro Ind. 2% 2 2%
Tenna Corp. 36 30 35
Trans Natl. Communications 9V4 8V, 9
*Over-the-counier prices shown are “bid” {as opposed to “asked”). Neither the

bid nor the asked prices of unlisted securities represent actual transactions.
Rather, they are o guide to the range within which these securities could have
been sold or bought at the time of compilation.

The above quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the New York Stock Exchange and all principal stock
exchanges.

GRT Enters a Distrib Deal
With RSVP;

1.LOS ANGEILES—GRT Rec-
ords has lined up a distribution
deal with RSVP Records of New
York. GRT also is working with
several independent production
compaunies here to acquire mas-
ters.

Initial releases under the GRT
RSVP distribution banner are

Stereo Dimension

Pitch on Collection

NEW YORK — Producer
Norman Petty and Stereo Di-
mension Records have launched
a sales promotional campaign
on the Affection Collection, a
pop group. The group's first Pct-
ty-produced disk is “Girl™ on the
company’s Evolution label.

Stereo Dimension’s sales and
promotion director Nick Alba-
rano, with Petty and company
President Loren Becker, will
visit Kkey regional promotion
men and top 40 stations to
promote the record.

Eyes Masters

“The Irreverent Humor of Ron
Carey”™ and "‘Rebirth of Won-
der,” by folk singer Didi Faz-
reau. GRT also releases prod-
uct for Eye Records.

Following release of its first
LP, “The Cream Songbook,” by
the Rubber Bands, acquired
through Mike Curb and Robert
Fitzpatrick. GRT has acquired
product from two other produc-
tion companies.

It plans to release an album
and scveral singles with the
Mojo, a rock group, and Jan
Errico, lead singer with the
Mojo.

Alan Mink, GRT Records
general manager, and Lenny
Poncher, president of IMC Pro-
ductions, said product from both
Jan Errico and the Mojo will
carry the GRT logo.

GRT also has set up a deal
with Kim Fowley and Michael
Lloyd's Heaven Productions for
an instrumental single, “Big
Rock Candy Mountain.”
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You ¢otta have this Heart!

Pick the “Happy Heart” with the head start - the ariginzl version that's on
KMPC, WHK, WSB, WIND, WNEW, KSFO, KIR, KIMN, WCFL - with heavy airalay
on major Good Music and Top 40 stations coast-to- coast!

“HAPPY HEART”
M Nick De Caro

Another reason for-the Nick De Caro Happy Heart:
The album is available right now!

‘americanradichistorv.com



Talent

Fudge Tidal Wave of Fury Power

NEW YORK — In an awe-
some display of U. S. rock
power, Vanilla Fudge stormed
through the swells and rushes of
a titanic rock opera at Fillmore
East, Saturday (8), capping an
evening with Mainstream Rec-
ords” flashy Amboy Dukes and
Sirocco, East Village jammers,
with a wall of music as steep
and deep as a surfer's perfect
wave.

A depth-charge to the gut of
any heavy-headed rock nut, the
organ plunges of the Fudge
rhythmize the mind till it locks
helplessly on the profound mu-
sical conversation between or-

ganist Mark Stein and group
members Tim Bogert, Carmine
Appici and Vinnie Martell. For-
malizing past pop hits such as
“Shotgun,” “Some Velvet Morn-
ing” and “You Keep Mec¢ Hang-
in" On,™ into psychedelic dramas,
the Fudge fall into bottomless
Beethovian plunges, gathering to-
gether great gulps of organ and
piercing them with high-strung,
speedy guitar work. They love
to play a lot of music, com-
municating the feeling that be-
ing at a Fudge concert is like
walking in on the finale of a
ficry symphony and discovering
that one, long finale is all they

Buffy, lan & Sylvia
Stir Up Folk Storm

NEW YORK—Buffy Sainte-
Marie and Ian & Sylvia pumped
new life into folk music Friday
night (7) at the Fillmore East.

Miss Sainte-Marie, Vanguard
Records artist, displayed two
different facets of folk music
in her act; for a while she al-
ternated between simple songs
supported only by herself and a
guitarist, and songs backed by
a small band producing some-
thing vaguely similar to tribal
chants or rain-dance rhythms.
Actually, the sound followed no
definable patterns, it fit into no
bag. But it was immensely fas-
cinating and could be satisfying
on records. Her repertoire

YOUR HOST:

163-65 W. 48th St.
New York, N. Y. 10036
245-6138
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ranged from “The Piney Wood
Hills” to “I'm Gonna Be a
Country Girl Again,” both of
which were on her recent al-
bum recorded in Nashville, to
a wide selection of other tunes.
She performed the last group of
tunes alone, including “Suffer
the Little Children,” “Until It's
Time for You to Go,” and
“The Universal Soldier.”

MGM Records artists lan &
Sylvia had exhibited their new
group here a few months back;
since that time it's obvious that
much of what Ian Tyson is ex-
perimenting with has begun to
jell. Basically, the sound is coun-
try-oriented, although Tyson, the
lcadér, often ranges into blues,
rock, and even pop music for
various aspects. An example of
the scope of the group was dis-
played almost at the first as
Sylvia Tyson went into a gutsy
“Wheels on Fire”; one could
feel the musical reaching of the
groups as they tried to do things
in sounds behind her voice. The
lead guitar and electric steel
guitar work were outstanding.

Many of the tunes were coun-
trified, but progressive. lan
honored the Grand Ole Opry,
the Wheeling Jamboree, and
even the Louisiana Hayride,
though he said he'd never per-
formed on the latter. Sylvia
closed the act with a rousing
“C. C. Rider.”

- Signings

Tommy Floyd, country artist,
has signed with Celebrity Circle
Records and will debut with “Blue
House.™ . . Dream Merchants
and the Rosicrucian, rock groups,
to Breakout Management. . . . The
Silver Brothers to Zach Glick-
man’s New Dawn Artists Manage-
ment. . . . The American Scene
to Anita Kerr Enterprises, Los
Angeles, for release on Dot. Their
first single is “I Know the Feel-
ing.” . . . Actor Peter Lawford to
Snuff Garrett’s Bravo Records.
He'll debut with *Comfortable.”

. . Johnny Rogers, former lead

singer with the Platters, joins
Rama Rama Records. . . . Chris
Wilson to Roulette. His first single
will be *“It’s Just the Night.”
. . . Tony Clementi and Darvey
Traylor to Wednesday’s Child Pro-
ductions, Los Angeles. . . . Priscilla
Paris to Aid Management. . . .
Rita DeCosta has signed with Mo-
hawk Records. . . . Bobby Sansom
and rock groups Leadfeather and
Redbone to Sagittarius Talent for
personal management. . . . Singers
Wayne Storm and Bobby Breen
to Entertainment Associates, Los
Angeles, for personal management.
. .. Jimmy Wakely to Decca. . . .
Rock group Stollie and the Web
to Squamous management.

play. The Atco group has taken
a finale and turncd it into one
sustained rock symphony.

Bogert on Fender bass is the
measure of excellence for all
bassists. His efforts establish a
new instrumental class—Ilead
bass, relegating every other rock
bass to second fiddle. Appici on
drums is superb, while Stein on
organ, waving his hands like an
outraged conductor, makes &
passionate dig into the keyboard.
Bogert’s solo in “Break Song™
was the finest routine of the
show, featuring Bogert snapping,
strumming and racing his bass
till it mimicked a melody line.
Against this waterfall of music,
the Fudge added those clear,
choir boy voices, generating a
unity of sound that glued to-
gether an entire audience. Their
only bad habit, as in their other
live performances, is that they,
ultimately, pack up for the eve-
ning and stop playing. Some-
thing should be done about it.

The Amboy Dukes, a six-
member band with a new lead
singer Rusty Day. feature guitar-
ist Ted Nugent who, in addi-
tion to his winging guitar dashes,
wore the evening's freakiest out-
fit as he stunned the house with
his powerful “Migration™ solo.
Featuring Steve Farmer's “Shade
of Green and Grey,” “Good
Natured Emma’™ and some ad-
vice in “Let’s Get Stoned,” the
Amboy Dukes showed explosive
hard rock and high instrumental
suspense, as well as a quick-
sticking drummer in Dave Pal-
mer. Staked by Nugent's guitar,
and his matcrial penned with
Farmer, thc¢ Dukes could make
a sudden charge to the front of
the rock ranks. ED OCHS

HERB BERNSTEIN center, dresses in the mood of his first Metromedia
album, ‘‘Herb Bernstein's New Crusade,’” with an assistance from Len
Levy, right, president of Metromedia Records, and Barbara Christensen,
label’s manager of publicity and public relations.

Retaliation Performs Blues
With High Flying Style

NEW YORK — The Ayns-
ley Dunbar Retaliation, a top-
notch British blues group, made
an impressive U. S. debut at
Steve Paul's Scene on Tuesday
(11). The Blue Thumb Records
quartet overcame equipment
problems to display considerable
natural blues talent, especially
by lead guitarist John Morse-
head and organist-trumpeter Vic-
tor Box, one of the best white
blues singers around.

But the other two members
of the unit also are solid mu-
sicians:  bass  guitarist  Alex
Dmochowski, a steady per-
former, and drummer Aynsley
Dunbar, who had no solos, but

$5 Mil. Budget for LV Hotel
Showroom to Seat 2,000

LAS VEGAS — Bill Miller,
the entertainment director of
the off-Strip International Hotel,
has a budget of nearly $5 mil-
lion yearly to spend on enter-
tainment and a 2,000 seat show-
room in which to display it.

He has signed Barbra Strei-
sand and Elvis Presley in their
first appearances in years, for
the International. For Presley,
it is his first appearance here
since 1956.

According to reports, the $60
million resort palace will open
July 3. Miller has signed Miss
Streisand to open the hotel with
a four-week stint.

Presley is scheduled to ap-
pear in September.

Miller said he hasnt faced
any major problem booking en-
tertainment for the hotel. The
biggest hangup is firming exact
dates of performances.

Among the people he is re-
portedly dealing with are the
Beatles und the Rolling Stones.
Miller said he is “'partial” to the
Rolling Stones becausc his son,
Jim, is their producer.

The International will have
three theaters, including ° the
2,000-seat main showroom. Mill-
er said one of the three will
house a full-scale Broadway type
play constantly.

Greengrass Honored

NEW YORK--Ken Green-
grass will be honored with a
dinner for his two years of
service as president of the Con-
ference of Personal Managers.
The dinner wiil be held April
18 at Danny's Hideaway.

www americanradichistory com

“It will be a complete legiti-
mate theater, with hard tickets
and regular policies, the same
as in New York,” Miller said.
He estimated it would cost near-
ly $100,000 weekly to operate.

N
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DON HO, right, Reprise Records
artist, says “aloha’” to Billy
Smith, Warner Bros. promotion
and artists relations man, at
recent party sponsored by Ameri-
can International Travel Service
at Hawaii Kai in New York.

Disneyland Going
Pop for Vacation

LOS ANGELES — Disney-
land turns to pop music to
launch its Easter vacation
“Spring Fling,” Saturday (29).
Seven acts new to the park will
perform on opening day of the
event; Classics IV, Joe South,
Shango, Watts 103d St. Rhythm
Band, Willie Mitchell, the PAK
and Generation Gap. Music and
dancing will run from 8:30 p.m.
to 1:30 a.m.

was strong throughout. Box and
Dunbar were able to override
the problems Morsehead and
Dmochowski had with their
equipment, which caused inter-
ruptions.

“My Whisky Head Woman,”
which is on the Retaliation’s ini-
tial Blue Thumb album, was a
high spot with its slow blues
style perfect for Box's vocals
and the guitar figures of Morse-
head. Box also shown on trum-

pet at the organ. Other top
numbers were Howlin® Wolf's
“Killin® Floor” and Big Bill

Bronzy's “Southbound Train.”

Rhythmic numbers, such as
“Blood on Your Wheels,” also
drew first-rate treatment as did
Percy  Mayfield's “*Memory
Pain,” which also is on the al-
bum. The quartet, which ap-
pears at Fillmore East on Fri-
day (21) and Saturday (22),
closed with a strong rhythm
number, Larry Davis' “[ Tried,”
which was given as a tribute
to Davis, who shared the bill.

Davis, in the style of B. B.
King, was in fine form on
guitar and vocals with his All-
Stars as the Kent artist had a

strong set, which included
“Stormy Monday Blues.”
FRED KIRBY

Bossa Rio, New
Brazilian Unit,

In Mendes Mold

CHARLESTON, W. Va—
During its current U. S. con-
cert tour, the Sergio Mendes &
Brasil '66 troupe is introducing
a new Brazilian group, the
Bossa Rio, cast in the Mendes
mold.

In concert with Mendes here
last week, the Bossa Rio dem-
onstrated the ability to mingle
pure Latin with Latin-tinctured
pop in the manner that has
made Mendes a consistent seller.

Sparked by a pepper-pot
singer named Gracinha, the
Bossa Rio alternated pop stand-
ards like “Up, Up and Away,”
“Do You Know the Way to
San Jose,” and “Witchcraft”
with its polyglot Portuguese se-
lections.

Mendes has produced a Bossa
Rio LP that is scheduled for
release by A&M in April. The
next Brasil 66 LP, Mendes said,
will appear following the re-
lease of the group’s new single,
“Pretty World,” in about 10
days. RAY BRACK
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From The

Music Capitals
of the World

(DOMESTIC)

NEW YORK

Elektra, Greek songstress, at
the Muaisonette of the St. Regis-
Sheraton starting Tuesday (18) for
two weeks. Sly and the
Family Stone, Epic group, on the
“Ed Sullivan Show"” Sunday (23).

. The Sandpipers, A&M artists,
began their initial European tour
at  the Grand Gala de Disc
in  Amsterdam, Wednesday (5)
through Saturday (8). The tour
features TV appearances in
Stockholm, Madrid and Berlin. . ..
Jonah Jones and Gene Baylos at
the Rainbow Grill for a four-week
stay. . . . The ASCAP advertising
account has been assigned to Jay
Leipzig's Music Agency. . . . The
Main Point, folk club in Bryn
Mawr, Pa., is featuring Oscar
Brand and Georden Bok through
Sunday (16), to be followed by
Mandrake Memorial and David
Rea. . . . Arnold Shaw has au-
thored “The Rock Revolution,”
published by Crowell - Collier
Press.

Dan Langdon, account execu-
tive with Richard Gersh Associates
public relations firm, engaged to
wed medical assistant Hilda Bras
this fall. Wedding will be held at
St. Patrick's Cathedral. . . . Jim
Pelton, of Pelton Publicity, is do-
ing promotion for Kid Cuz’n Rcc-
ords with an assist from Dick
Williams, He's headquartered at
333 West 52d Street. . . . Music
publisher Ivan Mogull on a busi-
ness trip to Los Angeles and
Nashville. . . . Richard Behrke is
recording his sixth album with
King Richard and the Fluegel
Knights for the MTA label. . . .
Marlene Ver Planck will record
the Steve Allen song. “Go Fly a
Kite,” in her forthcoming
Mounted album, “This Happy
Feeling.” . Bhen Ianzaroni’s
DynoVoice LP, *“In  Classic
Form,” is being promoted via
15-second radio spots by Nancy
Ames.

Gene Burleson, general man-
ager of Stroud Productions and
Enterprises, is on a promotion
trip of the South to push Senny
Till's RCA single, “You're All I
Need.” . . . A girl was born to
Bill Mulhern, Eastern operations
director for A&M Records, and
wife. The daughter was named
Nora. . . . The Open Window,
new Vanguard group, appeared at
the Free Music Store located at
the Papp Free Theater here. The
concert is jointly sponsored by
WBAI-FM and the New York
Shakespeare Festival.

The 10l-member Pittsburgh
Symphony Orchestra, along with

WHAT IMPACT ARE THE CHANGING
PUBLIC TASTES IN MUSIC
HAVING ON SALES AND HOW CAN
YOUR COMPANY TAKE
ADVANTAGE OF THESE CHANGES?

FIND OUT at the

INTERNATIONAL MUSIC INDUSTRY CONFERENCE
Rpril 20-23, 1969
Paradise Island Hotel and Villas
Nassau in the Bahamas
Sponsored by Billboard and Record Retailer
Contact:

INTERNATIONAL MUSIC INDUSTRY CONFERENCE
300 Madison Avenue — 9th Floor
New York, N. Y. 10017
(212) MU 7-5523

when answering ads . . .
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music director William Steinberg,
associate conductor Henry Mazer
and supporting personnel, are
spending the month of March on
tour. The tour will cover 12 dif-
ferent colleges and universities.
. Creedence Clearwater Revival,
Fantasy Records act, have signed
with Associated Booking. .
Orpheus, MGM group, will re-
cord the Alan Lerber-produced
title theme for the new James
Garner movie, “The Little Sisters.”
Serendipity Singer, Mike
Brovsky, produced and arranged
the new Decca single, “Maybe
Mexico,” by Erica, Eros and
Young on the Decca label. Thc
tune was penned by Jerry Jeff

Walker. ED OCHS
CINCINNATI
The Doors, prominent rock

group which ran into difficulties
during an engagement in Miami
March 1 when one of its members
was accused of giving a “lewd and
obscene” performance, have been
denied a permit to show at Music
Hall here March 30, as scheduled.
The announcement was made by
Mayor Eugene P. Ruehlman, fol-
lowing a meeting of a three-man
panel of the Music Hall Associa-
tion. Promoters for the local en-
gagement, Roger Abramson and
Frank E. Wood III, who serves as
deejay for WEBN-FM under the
name of Michael Xanadu, indi-
cated that they would seek to find
another location here for the
March 30 performance.

Steve Kirk Productions is pro-
moting a gospel sing at Taft Audi-
torium here Friday night, March
28, with Bob Braum, head of Avco
Broadcasting’s *“50-50 Club,” and
the Happy Goodman Family as
headliners. This will mark Braun’s
first venture into the gospel field.
The Spicer Family, local gospel
group, will round out the bill.
Ducats are pegged at $2.50 in
advance and $3 at the door,

Maurice Rose, formerly for
many years an executive with Co-
lumbia Records and who for a
time headed up Midwest Tape
Cartridge Co. here, has mended
from a six-month illness that in-
cluded two major operations. He
plans to resume work in the music
field soon. . . . Harry Carlson,
of Fraternity Records, is busy
gathering material for a singles
session he plans to do soon at the
Jewel Recording Studios with a
trio headed by Gene Hughes,
formerly of the Casinos, a hot
group on the Fraternity label a
few seasons back.

Russ Miller, producer with
Elektra Records, back in town
last week to cut a new jazz album
session with guitarist Lonnie Mack
at Rusty York’s Jewel studios.
Elated with what they captured.
Miller and Mack departed late in
the week for Hollywood to do
some over-dubbing on the new
album at the Elektra facilities
there. BILL SACHS

LAS VEGAS

The Big Bands are back. Five of
the biggest are playing the Las
Vegas strip. Duke Ellington is at
the Sahara in the Casbar Lounge.
Harry James has a three-week
stint at the Frontier and Guy
Lombardo and His Royal Cana-
dians are at the Tropicana’s Blue
Room. Woody Herman and the
Herd were at Caesars Palace until
March 13 and Russ Morgan is
playing the Dunes. While Lom-
bardo and band are here, they will
record at United Recordmg
Sunset's Bobby Geoldsboro opencd
at the Flamingo, March 4—his
Vegas debut.

Carol Channing opened a four-
week engagement at the Riviera,
March 13. She replaced Anm-
Margret. . The same night,
Fred Waring and His Pennsylva-
nians opened at the Fremont down-
town. . . . Country star Judy Lynn

www americanradiohistory com

‘Of Thee I Sing’ Returned in

Musical Style

NEW YORK-—Within budget
confines, “Of Thee I Sing,” the
George and Ira Gershwin 1930's
musical revivall at the New
Anderson Theater Friday (7) is
presented as was.

No attempt has been made
to doll up the off-Broadway
show with a layer of 1960’s
camp, to bring it up to date.
Political cynics may find con-
temporary reference in the book
(a President with “Love” as his
campaign theme, Lloyd Hub-
bard’s ignored nobody of a
Vice-President) but that’s about
all. The chorus line, the tap
dancing duo (Danny Franklin
and Joyce Orlando), the all out.
everybody on, happy ending
finale—they are all there.

The songs, while not exactly
top-flight Gershwin, stand up,
with “Love Is Sweeping the
Country” as the onc you come
out of the theater singing. “Of
Thee I Sing” and “Who Cares?”
sound contemporary as do the

made her Strip debut at Caesars
March 14 at Nero's Nook lounge
with Sarah Vaughn, While she's
at Caesars, Miss Lynn plans to
record at United Recordlng

Platter John Rogers is completmg
a single with United. Rama-Rama
records will release the tune,
“Catch the Wind.,” later this
spring. . . . Eddie Fisher, at the
Frontier Hotel, cut a demo at
United for Musicor. . . . Johnny
Puleo and the Harmonicats opened
at the Stardust. . . . Jimmy Hassell
of the Flamingo's Hassel with
Wisdom cut an independent pro-
duction with Dynamtc Sound. ...
Japanese singer Izumi, starring in
the Thunderbird Hotel’s “Tokyo
Holiday,” also cut an independent
demo at United. Donald
O’Connor, who starred in the
Sahara’s musical “Little Me"” last
year, returned March 10, follow-
ing Don Rickles. Antonio
Morelli, conductor of the Sands’
Orchestra. presented his “A Musi-
cal Portrait of Nevada” Sunday
(9). State poet laureate Mildred
Breedlove composed the lyrics.
Morelli conducted a 60-piece or-
chestra and the 50-voice Univer-
sity of Nevada, Las Vegas. choir.
Alving Ing, of Caesars Palace's
production, *“Mame.,” sang the
tenor role. . . . The Irish Royal
Show Band, who will return to
the Stardust March 17, cut a rec-
ord for Stardust entertainment di-
rector Rocky Sennes late last
month at United. The Brooklyn
Bridge and White Whale are also
expected in later this month. Both
record for Buddah. . . . The Blues
Crusaders are playing the Pussy
Cat A-Go-Go. Bobby Stevens of
the Checkmates, Ltd., and his
firm, Even-Stevens Productions,
handled the booking. . . . The
Riviera will expand its main show
room to a maximum capacity of
1,050. More than 200 new seats
will be added before Riviera vice-
president Dean Martin opens in
June. RON BATISTE

CHICAGO

Singer Grant Griffin is appear-
ing nightly at the Playboy's Pent-
house. while vocalist Angela
Drake is on stage in the Playroom.

. WBBM Radio’s “Music Till
Dawn" recently saluted Dan Tully,
Blackhawk restaurant muaitre de.
Tully is retiring after 48 years of
service. . . . Family members of
the actors in “Youre a Good
Man, Charlie Brown.” now at the
Civic Theater, came down from
Canada for the performance March
2. . . . Sig Sakowicz, personality
on WGN and WATQ radio. has
been named vice-president sales
promotion for King Korn Travel/
Galaxy Tours, Inc. . Upcoming
acts at the Temple in ane'lpolls
include Savoy Brown, Pacific, Pa-
cific Gas and Electric, Jeff Beck
and Taj Mahal,

RON SCHLACHTER

MARCH 22,

of the ‘30’s

excursions into the opera form,
singing the dialog.

An interesting evening with
a musical that won a Pulitzer
prize for its book. Hardly campy,
just a little limpy.

JAN DOVE

Thelma Houston
Is the Gospel at
Its Musical Best

NEW YORK—Dunbhill artist
Thelma Houston, making her
first East Coast appearance at
the Living Room, Wednesday
(12), injects a natural gospel
feeling into almost everything
she does. Even material like
“Eleanor Rigby” and “You're
My World” benefit from her
loose, improvisational approach.

Naturally on the other mate-
rial in her short set, “Dock of
the Bay” and *“Son of a
Preacher Man,” this churchy-
bluesy flavor comes across as
bonus points.

Miss Houston was accompa-
nied by the resident Bob Far-
row trio with the surprise ad-
dition of Louis Stevenson, lead
guitarist with the group that
accompanies the Fifth Dimen-
sion. Miss Houston and the
Fifth Dimension share the same
manager. Top of the bill was
comic Rodney Dangerfield.

IAN DOVE

Hamilton Face
In a Strong Set

NEW YORK—The Hamilton
Face Band, exhibiting solid vo-
cals and musicianship, had a
good first set at the Cafe Au
Go Go on March 7. The blues
band did several fine numbers,
including “The High Why and
Die Company,” which will be
their first single on Philips.

Lenny Laks handled most of
the vocals with an unaffected
blues voice. He also played bass
guitar and trumpet. But, good
vocal work also was turned in
by Alan Cooper and the group’s
leader Steve Margoshes, who
played keyboards. Cooper’s in-
struments were bass guitar and
trumpet. Ruth Romonoff proved
a steady guitarist, while Ronnie
Seldin capably handled lead
guitar duties. The bill opened
with folk singer Billy Mitchell
and closed with a jam headed
by Danny Kalb, formerly of the
Blues Project.

Listening, a Trio
With Promise

NEW YORK — Listening, a
promising new group, had a
good first set at Ungano's on
Monday (10). The Vanguard
artists, who are now a trio.
showed competent musicianship,
especially by Mickey Aranda. a
steady drummer, but the micro-
phone could have been turned
up higher for Michael Tschudin.

Tschudin at keyboard had the
guitarist Ernie Kamanis occa-
sionally did the singing, such as
in “You're Not There,” which is
on the group's first Vanguard
album. While Tschudin and Ka-
manis had virtually all of the
solo instrumental work, Aranda’s
steady backup drumming shown.

Among Tschudin’s  vocals
were “Life Stories” and “When
I Was You.” The Vagrants also
were on the bill.

FRED KIRBY
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“There is no question about it, they are THE big news in rock for 1969.”
HULLABALLOO

“Simply the most electrifying, exciting and inciting rock riot in America.”
ED OCHS, BILLBOARD

“The electro-mechanical climax of the age.”
NORMAN MAILER. HARPER'S

“A new group from Detroit known as the MC5 is shaking the walls of Motor

City with the kind of poeticized intensity the Rolling Stones displayed in
their early days.”

RICHARD GOLDSTEIN, NEW YORK TIMES

“Pulls out all the stops and socks it to the listeners with no reservations.”
CASH BOX

“The beginnings of a new era of American rock bands.”
RUDNICK & FRAWLEY, EVO

“This group, of all others, is the one to watch, the one setting the
directions for 1969.”

LILLIAN ROXON, SYDNEY (AUSTRALIA) MORNING HERALD

LEKTRA

elekira

EKS 74042

www americanradichistory com
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Talent

Owens’ Rousing Act in U.K.
Brings a Return Booking

LONDON — Following their
first appcarance in Britain
March 8 and 9, Buck Owens and
the Buckaroos are being booked
for a return visit in October by
promoter Mervyn Conn.

A ncar capacity crowd of
country enthusiasts greeted the
London Palladium appcarance
by the *“tiger of country mu-
sic” and the fans werc re-
warded with an hour of music
entertainment laced with agree-
ably corny jokes.

The group opened with a
rousing “Act Naturally.” on¢ of
their earlicst hits, went straight
into another hit, “Together
Again,” and then presented a
song written specially lor the

Jazz Scene: Old Is in—|

LOS ANGELES — The jazz
scenc is a paradox. There is
more regional activity involving
young musicians going on
around the country but the rec-
ord industry finds the going
rough in developing new jazz
names.

The number of new jazz acts
emerging as national attractions
remains small. And the groups
rcaping album sales in the 50.-
000 to 100.000 catcgory belong
to the established artists.

The problem, as some indus-
tryites see it, is the current jazz
is lacking a new style which
communicates with people. The
modern sound has been tem-
rhythm

pered by commercial
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show, “A Happening in London
Town.”

Another new song. “Wind
Blows Every Day in Oklahoma.”
was given its first public per-
formance by the group and was
followed by a sclection of hits
including “Sam’s Place,” “Open
Up Your Heart™ and “Swecet
Rosic Jones.” Solo features in-
cluded the western  classic,
“Young Cowboy™ and the violin
special, “Louisiana Man.” The
set closed with a performance of
the rock classic “Johnny B.
Goode.”

Supporting acts were Phil
Brady and the Ranchers and the
Orange Blossom Special and the
show was compered by Murray
Kash. MIKE CLARE

By ELIOT TIEGEL

and blues influences. The avant-
garde sounds have not captured
the majority of the listeners as
has previous forms of jazz like
Dixicland, swing, be-bop, ctc.

The paradox is that more
rock players are studying jazz
to gain technical pointers for
their own performances, and
blues bands working what used
to be the psychedelic dance halls
now turned into concert rooms
(like the Fillmores East and
West and Shrinc Auditorium},
are using extended improvisa-
tions as a means of adding im-
pact to their prescntations.

State of Limbo

Despite these live perform-
ances, record labels have been
hard pressed to discover, mer-
chandise and promote a new
jazz happening, so the music
remains In a state of limbo.

Jazz radio stations are playing
more rhythm and blues sounds
to offer a varicty of modern jazz.
There are more festivals pre-
sented around the world which
reccive enthusiastic support, and
the number of college and high
schools offering jazz courses
portends an outpouring of young
musicians affected by the jazz
bug.

Yet with the exception of
such new names as Craig Hund-
ley, on World Pacific and Lon-
nic Smith of Blue Note, there
haven't been any new, major
album selling acts. The action
focuses on “established” acts
like Buddy Rich, Donald Byrd,
Gerald Wilson, Charlie Byrd.

Even with such acts like Bur-

Dexter’s Scrapbook

By DAVE DEXTER JR.

HOLLYWOOD — 1f your
children don’t seem to pay the
slightest attention to you it's not
that they are being rebellious,
but that they simply arc not
hearing you properly. That's
what Dr. Charles Lebo of the
University of California says
after completing two in-depth
studics of young people in two
popular  San Francisco hall-
rooms.

“Heavily amplified clectronic
music is unquestionably doing
temporary and, in some cases,
permanent damage to the ears of
America’s youth,” Dr. Lcho. an
assistunt professor of otolaryn-
gology—whatever that is—re-

In Is Out

ton, Charles and Larry Coryll,
who have all come to the fore
within the past two years, the
promotion and exploitation from
the labels as compared with that
expended on other music forms,
is small. There is a steady flow
ol albums but no major exploita-
tion.
Another Reason

Another reason holding back
the growth of jazz, some ob-
servers fecl, is the difficult as-
pects of the avant-garde style
with its free form concept. The
avant-garde players just don’t
appeal to the mass jazz audience.
Lo ite this, Impulse, Blue Note
and Arhoolie record avant-garde
players., with two musical socic-
ties devoted to the music re-
leasing their own records. These
groups are the Jazz Composer’s
Orchestra Assn. of New York
which has an LP called the
“Jazz Composer’s Orchestra”
and the Association for the Ad-
vancement of Creative Mu-
sicians of Chicago, which has
10 LP’s out on Delmark.

The Beatles Apple Records
has just released its first LP by
the Modern Jazz Quartet, with
a second LP to be taped during
the group’s European tour next
month, and this may give an
indication of whether jazz on
records can be translated to
dollars.

History has shown that what-
cver the Beatles do, others copy.
So there is now an LP show-
casing the quartet’s delicate style

(Continued on page 77)

‘Campus

Dates

April dates for Josh White Jr.
include Milligan College, Tennes-
see, 8; Cornell University, Ithaca,
N. Y., 19, Dickinson College,
North Dakota, 21; Carthage Col-
lege, Kenosha, Wis.,, 22; Ithaca
College, N. Y., 24; Alfred Agri-
cultural and Technical College,
N. Y, 25

Your Father’s Mustache will
play Bowling Green University.
Ohio, April 20. . . . Doc Watson
to Reed College, Portland, Ore.,,
March 27.

In March and April Atco’s New
York Rock & Roll Ensemble plays
Brooklyn College, Friday (21}
Virginia Commonwealth Univer-
sity, Wednesday (26); West Vir-
ginia, Thursday (27); Univ. Poly.
Tech. Institute, Friday (28); Car-
negie Mellon, Piltsburgh, Saturday
(29); North Shore Community
Center, L. I, April 8; Bucknell,
Lewisburg, Pa., April 11, and
Lebanon Valley College, Anville,
Pa., April 18.

www americanradiohistory com

Bill Cosby, Tetragrammaion
Records, plays Eastern Iilinois
University, Charleston, Ill,, Thurs-
day (27); Ball State University,
Muncie, Ind., Friday (28), and
lTowa State University. Ames, la.,
Saturday (29).

April dates for Josh White Jr,
United Artist folk singer, include:
Milligan College. Tennessee, Apri!
8; Cornell University, Ithaca,
N. Y., April 19; Dickinson Col-
lege, North Dakota, April 21;
Carthage College, Kenosha, Wis.,
April 22; Ithaca College, N. Y.,
April 24. and Alfred A&T, Al-
fred, N. Y.

The Cleveland Orchestra Cham-
ber Ensemble, conducted by
Rafael Druian, plays: Colgate
University, Hamilton, N. Y., Sun-
day (23); Glen Falls, N. Y., Mon-
day (24): Skidmore College, Sara-
sota Springs, N Y., Tuesday (25);
Auburn Community College, Au-
burn, N. Y., Wednesday (26), and
Millersville State College, Millers-
ville, Pa., Thursday (27).

ported recently after scientific-
ally taking acoustical mecasure-
ments in a couple of popular
rock rooms in the Bay arca.

Dr. Lcbo suid that the in-
tensity of sound peaked at about
120 decibels in the center of
the dance floor and that the
“quietest”™ spot was never less
than 70 db, a point somewhat
above the danger point that the
State of California has set for
industrial noise. Steady listening
1o music at that level will affect
hearing, he reported. “The aging
process of the human car ac-
celerates under those noisy con-
itions,” he said, “so that Kkids
only 20 years old have 60-yeur-
old ears.”

Impairment of hearing by lis-
tening to records also is possible
when youngsters turn up the
volume (0 unreasonable levels,
the professor said, but gencrally
it is not as dangerous as hearing
live music in a ballroom or club
because home furnishings soften
the noisc and because “parents
and neighbors, fortunately, act
as limiting factors.”

The hcaring loss is caused
by injuries to the nerve endings
in the ear and is called “nerve
deafness,” Dr. Lebo reported.
“Doctors can repair earbones
and rebuild cardrums, but we
cannot install new nerve end-
ings.”

The doctor urged musicians,
and youngsters who insist on
hearing music up loud, to wear
small earplugs or noise-absorb-
ing plastic earmuffs as airport
personnel and riveters  wear.
“When my children go to rock
concerts,” Dr. Lebo confessed,
“they take along little ear pro-
tectors. I only hope they re-
member to wear them.”

Dixie¢ Jazz Still Thrives
~ Did someonc say that jazz
is dcad, or dying?

Don't you believe it. In Pasa-
dena recently, Dr. and Mrs. Wil-
liam A. MacPherson rounded
up some of their favorite mu-
sicians (Dick Cathcart, Matty
Matlock, Murray McEachern,
Eddie Miller, Ted Nash, Barney
Bigard, Nick Fatool and others)
and presented a modest little
bash that started at 3 p.m.
and ended a couple of hours
after midnight. They charged
$40 a couple and the University
Club was sold out.

Guests had to pay extra for
booze too.

Accent on Youth

The emphasis on youth is es-
calating. When Ornette Coleman
cut his first album tfor ABC-
Impulse in New York recently
he was striving for a young,
“with it” feeling, so he employed
his son, Denardo Coleman, as
drummer.

Denardo is 12 years old.

Harry James Nominated

We've often pondered the
film-making policies of Holly-
wood producers, particularly
those who persist in tackling
musicials.

How come the Harry James
story has never been made?
Born in Texas to a circus mu-
sician on tour, Jumes performed
as a juve acrobat before he was
10, then took up the trumpet
and became the nation's favorite
with Ben Pollack and Benny
Goodman. Then, with his own
orchestra, he made a series of
top records and for a couple of
years led the most popular dance
band in the world. That led to
his marriage to the most glamor-
ous motion picture star of them
all, Betty Grable. [t's a *can’t
miss” story, we think.
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We don’t shiout about how good
Audiotape .150 cassette tapeis.

We whisper. Because there’sno
place for noise when it comes to
cassette tape.

Our special Low-Noise formulation
drastically reduces the hiss caused by
poor signal-to-noise ratio, the bigzest

Audiotape Casse:te Tap=.
t's really something townisder ebout.

. AN ‘{\\
N '

-

obstacle to quality sound reproduction
in cassettes

You can hear the briltiant high
frequency reproduction that our
special oxide coating gives you, even
at slow cassette speeds. Inmono or
stereo with complete compatability
and interchangeability.

If you really want to make a hit with
your recordings, get Audiopak
Compact Cassettes to go with your
tape. They’ll also help you get mare
out of your recordings, without making
a lot of noise about it.

Write fer details. We can make
such beautiful music together.

audistape
SOUND TAPE
[ ]

CASSETTZS & CARTRIDGES

Audio Dexices, Inc.
235 E. 42 St., New York 10017
A subsidiary of Capito! Industries, Inc,
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ADVERTISEMENT

LEISURE
TIME
TIPS

by: Larry Finley

Tape really came into its own as a
major entity in the music business
at the recent NARM Convention in
Los Angeles. Even though it was a
‘person to person' session for the
record manufacturers, the tape com-
panies really had a field day when
it came to getting the lion’s share
of attention.

Considered by many to be the prime
moving factor in the tape industry,
NAL really proved themselves to be
Number One in stature with their
announcement of 60 Twin Packs to
retail at the price of a single car-
tridge which was by far the biggest
attraction offered by any tape dupli-
cator.

NAL also proved themselves to be
Number One in the field of merchan-
dising and innovation with the intro-
duction of six different counter dis-
play Pre-Packs containing cartridges
and cassettes. These Pre-Packs,
complete with window streamers and
wall banners, are now available to
all dealers from NAL distributors.

Thursday night, prior to the open-
ing registration day of the Conven-
tion, NAL hosted a cocktail party for
almost 200 guests in the Royal Suite
of the Century Plaza Hotel. The
theme was “NO BIZ—JUST BOOZE"
and it was a fun-packed evening en-
joyed by everyone. Conspicuous at
the party was Santa Claus himself—
in complete Santa Claus regalia—
who was there to herald the opening
of the NAL “Christmas in August"
campaign. Because of the “NO BIZ
—JUST BOOZE" theme, Santa's ap-
pearance there was kept a mystery
until the following day when “Christ-
mas in August” Sweepstakes was
disclosed to NARM members.

At the NAL cocktail reception held
on Monday night, over 1,000 guests
enjoyed the lavish buffet catered by
the Century Plaza Hotel augmented
by “Nathan's Famous” frankfurters
as well as gefilite fish and smoked
white fish flown in by NAL from
New York.

Santa  Claus
throughout the Convention passing
out small ballpoint pens affixed to
a card which stated “Here is a
SMALL pen to write your ‘BIG" NAL
order.” Qrders were really BIG with
sales far exceeding all expectations.
If you are a distributor who wants

himself was busy

to greatly increase your tape car-
tridge and cassette business, con-
tact your nearest NAL distributor.

Tape CARtridge

Cap. Promo
Goes Pop Art

By ELIOT TIEGEL

1.OS ANGELES — Capitol
has ‘*‘redesigned” four famous
picces of art to use as merchan-
disers in its “Cassette Explo-
sion’ campaign,

The classic paintings done up
in a modern style are Whistler's
Mother, The Thinker, The Lov-
ers and Mona Lisa. They will
appear as mobiles and motion
displays. Whistler’s Mother, for
example, has been redesigned
so that she appears listening to
a cassette player while rocking
in her chair.

The art approach to selling
cassettes during the Jabel's mas-
sive cassette campaign, will
cover 38 pop and 10 classical
titles, all former best selling re-
cordings. The classical material
is from the Angel catalog and
includes the Soviet Army Chorus
and Band’s “On Parade,” one
of the largest-selling classical
titles in Angel’s history.

U. S. Smelting to
Buy Stereodyne

TROY, Mich.—U. S. Smelt-
ing, Refining and Mining Corp.
and Stereodyne, Inc., have
reached an agreement in prin-
ciple whereby the mining and

Ampex, Farrell in Deal

By HANK FOX

NEW YORK—Wes Farrel has formed Anvil Productions specifically to produce product
for Ampex Stereo Tape, Billboard has learned. This marks the fourth production company to
fly under the Ampex financial wing in return for exclusive worwide tape rights to the production

tape rights to the production
companies’ product.

Unlike the deals with Lee
Hazlewood, Jimmy Bowen and
Bob Mersey, however, the Am-
pex-Farrell arrangement will, in
essence, draw the talents of sev-
eral of the music industry’s ar-
rangers and producers indirectly
into the Ampex camp.

Anvil Productions, an off-
shoot of Wes Farrell, will pro-
duce *“‘concept” albums center-
ing on the performance rather
than the performer. “Our
plans,” said Wes Farrell, “call
for the production of albums
similar in concept to that of the
Midnight Strings Quartet and
the recent Columbia hit album,
“Switched-On Bach,” in that
each album is a complete entity
and its performers do not travel
on concert tours.

Instead of building a stable
of recording artists, Farrell will
sign arrangers and producers
to handle Anvil's product.

Under the terms of the Am-
pex-Farrell agrcement, Anvil
will supply a minimum of 10
albums per year to Ampex in
return for an undisclosed sum
of money, which will finance
Anvil Productions,

Farrell is negotiating for dis-

GRT in Long View
On Negotiating Pacts

LOS ANGELES—"Short-term tape licensing contracts are
outmoded,” according to Tom Bonetti, manager of GRT’s newly
created recording products division. “We’re negotiating long-
range contracts, period.” To assure itself of long-term rights to
record lines, GRT is renegotiating existing contracts with record

companies. The latest tape licensee to renegotiate its contract with

GRT is Monument Records.
GRT will duplicate 8-track, cas-
sette and reel-to-reel product for
Monument under a new long-
term exclusive contract. Muntz
Stereo-Pak will continue to du-
plicatec Monument's 4-track.

Monument’s previous tape li-
censing agreement was a non-
exclusive pact, with GRT and
Ampex sharing the duplicating.
Initial GRT releases under the
new contract concerns product
by Boots Randolph and Roy
Orbison.

GRT also concluded an agree-
ment with Era Records to du-
plicate exclusively in all config-
urations a series of children’s
titles. This marks GRT's entry
in the kiddie market, with tapes
retailing at $4.98. First product
is a series of six titles, “Sing
Along With Breezy Children’s
Tapes,” with Herb Newman,
Era president, producing addi-
tional original material.

8-Track Move
By CBS-CGD
Accents Trend

By MARILYN TURNER

MILAN — The news that
CBS-CGD is putting its reper-
toire on 8-track cartridges and
will handle distribution through
its Messagerie Musicali organ-
ization, is a further strong in-
dication of a swing to 8-track
cartridges in Italy.

The trend is emphasized by
Durium and PDU’s decision to
grant RCA-Italiana exclusive
Stereo-8 cartridge duplication
and distribution rights for their

18

metal working company will
acquire about 90 per cent of the
Detroit tape CARtridge dupli-
cator and cartridge manufac-
turer.

tribution of Anvil-Ampex prod-
uct on disk.

of stock and money in ex-
change for Stereodyne’s assets.
U. S. Smelting is listed on the
New York Stock Exchange.

The acquisition, which is sub-
ject to approval by U. S. Smelt-
ing, will involve a combination

Associated Distribs-
In-Depth Service Co.

PHOENIX—Leonard Singer’s Associated Distributors is a tape
specialty house servicing accounts in a number of Western States.

The two-and-one-half-year-old company began by servicing
accounts in Arizona and New Mexico and now sells product in Idaho,
West Texas, Nevada and California.

“I find we operate with two hats,” says its owner. “We are
buying happening product quickly for racks who are buying turns to
get their yiceld per foot, and we're also buying catalog so we can sup-
port the dc...ands of one-stops.”

Singer estimates his library of prerecorded music is valued at
$750,000. He stocks music from all the major duplicators and he also
sells players by Panasonic, Borg-Warner, Automatic Radio, Philco
and Norelco.

This in-depth inventory allows him to sell to customers in San
Diego and Los Angeles, even to the point of maintaining a staff sales-
man in Los Angeles. Traveling salesmen cover Arizona, New Mexico,
West Texas, parts of the Imperial Valley in Northern California and
lLas Vegas.

Singer was formerly in automotive accessories and many of his
initial tape customers were car dealers and seat cover installers, etc.
Some have fallen by the wayside, but their number has been increased
by music stories, photo shops and tape departments at mass mer-
chandising stores like Garwood Van's Musicland in Las Vegas.

A number of stereo tape specialty shops have opened in Singer’s
arca and they are infinitely more aggressive in selling product than
the pure music stores, he feels. Singer estimates he services nearly
400 customers, with United Parcel providing overnight delivery to
many of his accounts.

Twenty-five persons work for Associated Distributors, which re-
cently opened a new 16,000-square-foot building in the Clarendon
Park industrial section of the city. The design of the building relates to
the flow of product, Singer said. There are separate doors for re-
ceiving and shipping, with metal gravity feed racks holding the tapes.

www americanradiohistory com

catalogs.

This means that RCA-Italiana
is now no longer only distribut-
ing RCA 8-track product in
Italy (Billboard, Nov. 30, 1968).

Other recent indications that
8-track cartridges are on the

(Continued on page 23)

The Monument and Era li-
censing contracts follow an
agreement between GRT and
ABC Records for the exclusive
tape rights to the ABC family of
labels during the 1972-1977 pe-
riod. {Billboard, Feb. 8.)

AT LAST!

What the industry has been waiting for!
An 8-track recorder and playback unit

.

’
oo ‘ s e

sgLacTOR

—8

Suggested Retaili Price. .. 8179.95

Cheek These Features

Handsome Qiled Walnut Cabinet o Program Selector
Vu Meters For Left & Right Channels Record Level o Records Off: Phono-Micro-Radio-Tape Player
Record Lock-Qut Switch « Left & Right Channel Volume Controls
Channel Change Lock-Out Switch o Channel Indicator Lights
Balance & Volume Controls o Rugged Instant Sound Selid State Circuitry
Microghone Inputs * Fan-Cooled For Longer Life

CALIFORNIA AUTO RADIO, INC.

12229 So. Woodruff Ave. Tel: 213 923-9847
Downey, California 90241 Cable: Calarad
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JULIE LONDON

B We don't let go on
~— g

release date. We take

a tight hold on our new
product and advertise
it heavily with words,
sounds and pictures.
Like this one now appear-
ing in consumer mass
media. On every release we
pull out all the stops to help
you- move our new product to
your customers. Only then
do we let go.

U-8144 U-4144 K-0144 U-8145 U.4145 K-0145
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VICTOR
With

ove,
From

[({H)] VICTOR
THE NOW OF THEN!

LANA CANTRELL

CHS-1013%
VICTOR

nRen

Ghe Golden Sonys of Bonovan
PLAYED BY THE JOHNKY ARTHEY ORCHESTRA

LSP-4121
VICTOR

THE
CLOSEST THING
70 LOVE
Sheeter

Davis

LSP-4106

VICTOR

LSP-4124

nRen VICTOR

LOVE OF A
GENTLE WOMAN

JOHN GARY

LSP-4130
nen VICTOR
-COUNTRY ROADS & OTHER PLACES

LaryBurton

LSP-4134

LSP-4098
*Available on RCA Stereo 8 Cartridge Tape

8°ttg,%'d

LSP-4141

New Albums
for Mlarch

ReCAN VICTOR
JUST TO SATISFY YOU El Duende Flamenco Q
jennings {Tha Boul of Flamenoo] , 8
} LSP-4109
% nen VICTOR
GEORGE BEVERLY SHEA
HOW GREAT THOU ART
| Arranged and Conducted by
= RALPH CARMICHAEL
) LSP-4137 [~ ¢

VICTOR'

VICTOR

| SHADE OF MORY

LSP-4120
VICTOR

SNOW IN ALL SEASONS

HANK SNOW |

LSP-4122

nen

TUMBLING TUMBLEWEEDS
SONS OF THE PIONEERS

VICTOR

VICTOR

A Yankovic Dance Party
FRANK YANKOVIC

VICTOR

LSP-4126

tManufactured and Distributed by RCA RECORDS




RED SEAL
nea

THE HEIFETZ- PIATIGORSKY CONCERTS

SPOHR: Double String Quartette
{in0 Minor — Op. 65)

DVORAK: Piano Trio (“Dumky” _ ;. 50)

with latoh Lateiner %
D
98

LSC-3068

RED SEAL
SYEREQ

The _»
Baritone Voice ¥ %

SHERRILL MILNES

RED SEAL

ReCA

RED ?EAL

LSC-30566*

RGA erlioz RED SEAL

HAROLD N ITALY 4,
WALTER TRAMPLER

London Symmony Orchestra

GEORGES PRETRE

LSC-3076

nRCGA

SEUI OZAWA

Nty

HAJKOVSKY
Xﬁnpﬁo’é\ou(?

M Uxtb(())n
Mouﬁhdm

4H

JSKY,

LSC-3071
| ERCU WORLD PRENIERE RECOROINGS RED §_EAL'T
MORTON GOULD &t
VENICE
VIVALDI
GALLERY
SEATTLE SYMPHONY 4
MILTON KATIMS, conseces 1
T
LSC-3079

VICTROLA®

RCA VICTROLA

MONO

Immortal Performances

TOSCANINI
BERLIOZ Romeo and Juliet:

Romeo Alone and Fete al the Capulets’ . Love Scene

BOITO Mefistofele: Prologue

Moscoas - Robert Shaw Chorale

NBC SYMPHONY ORCHESTRA
id g [
g a ‘ E .
&
-
VIC-1398

nRcAa VICTROLA

PURCELL
TE DEUM - JUBILATE DEQ
IN GUILTY NIGHT
MAN THAT IS BORN OF WOMAN

DELLER CONSORT

Stour Music Festival Cholr and Orchestra

VICS-1407

nRcna Desussy VICTROLA

THE MARTYRDOM OF
ST. SEBASTIAN
MUNCH/ BOSTON SYMPHONY

Phyllis Curtin  Florenc= Kopletf - Catherine Akos
New Englond Censervatary Chorus

VICS-1404

MEM  SCHUBERT "<

A PROGRAM OF PIANO
MUSIC AND SONGS

ELLY AMELING, -.....
JORG DEMUS, ...

playing a Hammerfliigel ol‘ 1835

Immartal Performances
STAINER
THE CRUCIFIXION
RICHARD  LAWRENCE
CROOKS TIBBETT

Trinity Choir - Mark Andrews at th organ

VICTROLA

| CAMDEN

CAMDEN

) n}u plus trumpet

Bert Kaempfert Hits

CAS-2303
CAMDEN

WABASH
CANNON BALL

CAS 2306

CAMDEN

CAS-2309
CAMDEN

Ire e w10 ) e

WB0'S CALLING
Y00 SWEETHEA2T TONIGRT

Y48 CHARLIE MONROE X

T CAS-2310(e)
CAMDEN

YELLOW SUBMARINE

and Qther Big Hits for Little People
THE RICHARD WOLFE CHILDRE ¥'S CHORUS

CAS-1107



ABC Paramount has cassettes. AsM has cassettes.
Ampex has cassettes. Angel has cassettes. Atco
as cassettes. Atlanttic has cassettes. Audio Fidel-
Ity has cassettes. Audio Spectrum has cassettes.
Berkshire has cassettes. Brunswick has cassettes.
Camden has cassettes. Capitol has cassettes.
Colunbia has cassettes. Command has cassettes.
Decca has cassettes. Dot has cassettes. Deutsche
Grammophon has cassettes. Dunhill has cassettes.
Elektra has cassettes. Kapp has cassettes. King
hascass . 1 li ascass s on
S Ca . 3Cass 6. U S
cas . S Ccass . S Cas-
. ascass S. II's s cas
s . SCass . erse scass es.
| sca . scass S. nite
|  as ca . as cass es.
e scass S. I IS  Cass es.

Norelco introduced the yet—with recorders, players, decks and pre-

e yea
Compact Cassette. It took the tangle out of recorded music—you ought to be. We can
cording. And the scratches and the help. Norelco makes the most complete line

s and the surface noise out of recorded of cassette machines. And we can show you

music. Now all the leading record companies how each of them can make money for you.
are cassette companies, too. After al], we started the whole cassette busi-

ss ness in the first place.

_oreleg’ =

or of Tape Recording

www americanradichistorvy com



Tape CARtridge

CAR’s Budget, 1st Home Units

LOS ANGELES — California
Auto Radio (CAR), manufac-
turer of 4 and 8-track auto
stereo players, is introducing a
budget 8-track car unit and its
first home player.

The new stereo auto unit,
Apollo 8 (model B 850-FT),
retails at $29.95, and is outfitted
with a mount bracket, an auto-
matic channel changer and an
indicator pilot light,

Unveiled at the Automotive

Accessories Manufacturers of
America show in Chicago, the
unit is in production, with CAR
shipping product May 6.

The company’s first home unit
is an 8-track recorder, retailing
at $179.95.

To tie-in with the firm's new
product line, Bob Maniaci, CAR
president, is opening a new 25,-
000-square-foot plant in Dow-
ney, Calif.

Ethnic Music Finding Tape
Home at Specialty Sounds

By RON SCHLACHTER

MADISON HEIGHTS, Mich.—Specialty Sounds, in its
third month of operation here as a tape duplicator and manu-
facturer of blank cartridges and head cleaners, is finding a good
demand for its specialty product, ethnic music. The firm, which
deals exclusively with international music, currently has 10 al-
bums available on 8-track cartridges and cassettes: four Polish;
two Lithuanian; one Hungarian;
and German, one Greek and
one African. An additional 10 . .
ethnic albums are scheduled to ness with his brother, A. Alex

be released before the end of the ~ Bazzy, vice-president, explained
year. that the company can establish a

The Lafest in Tape
and Cassette Storage

Word Moves Into Cassette
—Launches Sermon Series

CHICAGO—Word, Inc., which got into tape cartridge very
early with its gospel and sacred music, has moved into cassette, ac-

“Our biggest item and what
we push the most is interna-
tional and ethnic music,” said
president L. Allan Bazzy. *“‘We
have purchased rights from the
Eurotone label for manufactur-

pilot program for dealers who
have not been exposed to inter-
national music. Under this type
of arrangement, there is no la-
bility for the dealer.

cording to sales manager Bill Jelley.

The firm, based in Waco, Tex.,

is currently featuring three new

release by Ray Hildebrand, Phil Driscoll and the Revivaltime Choir
in its complete line of 8-track cartridges and cassettes.

Word has a sermon series in
records and according to sales
manager Bill Jelley, it is now
starting to put the sermons on
cassettes,

“The sermons are available
to preachers,” said Jelley. “We
call this our sermon club but
officially it's our ‘Great Sermon
Series.” ”

Word services some 9,000
religious stores, both through
rack jobbers and selling direct.
Approximately 20 per cent of
these stores sell tape.

“These stores sell all types of
religious merchandise, from
choir robes to Sunday school
materials,” said Jelley. “In just
the last six months, tape has
really taken off in the religious
market. While some stores will
sell only $200 dollars a month,
records and tape combined, the
bigger outlets will sell $3,000 to
$4,000 a month.”

8-Track Trend

e Continued from page 18

way to overcoming 4-track com-
petition in the Italian market
are the switch to the 8-track
configuration by Ecofina, the
company which pioneered 4-
track cartridges in Italy, and
the decision of Ricordi and Ri-
Fi to handle distribution of their
own 8-track cartridge repertoire,
a move which they did not see fit
to make in the case of 4-track
cartridges.

Jet's qet
married.

If you're in the recording tape busi-
ness you want a faithful manufac-
turer of open ree! tapes and cas-
settes. One that will gladden your
heart by being a constant source
of profit. We’'ll bring to you (take
our name or yours) magnetic tape
and cassettes that are good for a
lifetime of happiness. We guar-
antee it. Call us for a proposal.

. CC".’:-’.’.’;‘.‘. e

Manufactured under North American
Philips Standardization Agreement

. AUDIO
' MAGNETICS

CORPORATION

14600 South Broadway » P. 0. Box 140
Gardena, Calif. 90247 - (213) 321-6841
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Muntz to Add 2
Compatible Units

LOS ANGELES — Muntz
Stereo-Pak will add two com-
patible units to its line of car
players this spring, including one
with an FM multiplex feature.

The two compatibles, which
president Earl Muntz calls 12-
track machines, are the 1269
and the 150 with stereo FM
radio.

Muntz is gearing his business
this year to sell 75 per cent
compatibles and 25 per cent 4-
track.

For his home products line,
Muntz will introduce one new
compatible player, the 5500 as
an adjunct to the compatible
HW 12 which has been in the
line for two years. He is also
bringing out his first AM/FM
multiplex-record changer-com-
patible home unit to sell for
$199.95.

Of the 10 models in the
combined car and home line,
only one is an 8-track car player,
model 869.

Remaining in the line is the
lone 4-track player with a re-
cord feature, model RC 500.

New Tape
CARtridge
Releases

COLUMBIA

Columbia

MOBY GRAPE ‘69; (8) 18 10-04%0, (4) 14
10-04%90 .

CRYAN SHAMES—Synthesis; (8) 18 10-0560,
(4) 14 10-0560

THE BYRDS—DOr. Byrds & Mr. Hyde; (8) 18
10-0578, (4) 14 10-0578

ROBERT GOULET—Both Sides; (8) 18 10-
0z88

MILES DAVIS—Filles De Kilimanjaro; (8) 18
10-0602

THE DAVE BRUBECK TRIQ FEATURING GERRY
MULLIGAN—Blues Roots; (8) 18 10-0606

RAY CONNIFF & THE SINGERS—| Love How
You Love Me; (8) 18 10-0612, (4) 14 10-
0612

ARETHA FRANKLIN—Soft and Beautiful; (8)
18 100618

TRIO LOS PANCHOS—y Mariachis; (8} 18
10-0620

JAVIER SOI.IS Portrait of an Island; (8)
18 10-062

CARL SMITH -Faded Love and Winter Roses;
{8) 18 10-0632

BEETHOVEN: 3 FAVORITE SONATAS—Rudolph
Serkin; (B} 18 11-0088

ORIGINAL CAST—Dear World; (8) 18 12-
0040

ing and marketing of the prod-
uct. We’re in the process of
negotiating with two other la-
bels. —_— e

“The industry has grown so
rapidly and it has been centered
on the pop product. Meanwhile,
no tape duplicator has produced
any sizable amount of specialty
product. We decided on ethnic
music after sending out ques-

TelePac

tionnatres to various distribu-
tors. The feedback indicated that COMPACT
there was a definite need for CASSETTES

our specialty product.

“We’re in the process of es-
tablishing distributors, rack-job-
bers, one-stops and dealers
across the country. Right now,
we ship to five States in the
Midwest, but we’re going na-
tionwide and in another month TELE
we will be marketing in 20 dif- , i
ferent States. We're looking for 1 Anantn ST TcAuo T S
distributors.” makers of FIDELIPACS

Spefciatlty SO;lng]S Limittz i§8 Chery Hill New Joraex 08034
manufacture o anks -
track and cassette, but it will

® Licensed by N.A.P. Made in U
® Pre-Loaded with our own FIDELITAPE
6 standard leagth
* Packaged in maller or clear piastic boxes.
® Pre-Leadered or unassembled for duplica:
tors. Immediate delivery!
® Private labeling available.

*4 & 8 Track Empty and Loaded Cartridges
and Head Cleaners

For Rep. in your area contact;

Phone: (609) 424.1234
manufacture blank 4-track car-
tridges upon request.

46-23 Crane Street, Long Island City,
Y. 11101 (212) 392-6442

Concerning the cost factor,
Bazzy said:

“Since we are a new com-
pany, we have a very low over-
head and can offer extremely
low prices.”

Bazzy, who founded the busi-

WHY PAY MORE?

— Get Pfanstiehl's s a—— s aa— e

( ‘ S q l“ 'l‘ 'l‘ l“ q BLANK CA55577551
I I AT 4 ‘ AAY rire carrioces

; - AT NEW LOW PRICES! s assss sssss

WRITE FOR DETAILS!

p g CHEMICAL CORPORATION

3300 WASHINGTON ST, »
WEST COAST: 14737% OXNARD STREET °

BOX 498 = WAUKEGAN, ILLINOIS 60085

VAN NUYS, CALIFORNIA 51409

LIBERTY'S BUBBLE. Wally Peters
holds the prize winning sonic
spectrum plus bubble counter
display.

Liberty Display

Takes Contest PRIVATE LABEL
LOS ANGELES — Libert
Stereo Tapes Sonic SPectrun)‘l/ RACK CAR.D OR BOX
Plus bubble counter display unit PLASTIC OR CARD Horeih

won first prize in the annual
merchandising contest of the

MAILER

Point-Of-Purchase  Advertising
Institute.

The bubble showcase concept 342 MADISON AVE.,
originated with product man- TEL.:
ager Wally Peters, with final

development by Derek Church,
the company’s national advertis-
ing manager. The unit was built
by Selig J. Smith and Associates.

when answering ads . . .

www americanradiohistory com

FOR OIRECT PROOUCT ANO PRICE INFORMATION PHONE (609) 424-3344

CHANNEL MARKETING, INC.

NEW YORK, N. Y 10017

EVERYTHING YOU WANT IN CASSETTES —
CHANNEL MARKETING HAS THEM...NOW

In cassettes and loaded cartridges
we're your everything: supply,
sales, merchandising service. You
name it — Channel Marketing has
it now. Blank-loaded! Leader-
loaded! ALL Accessories! American-
made for quality.

Nobody but nobody knows the field

(21 2) 682-2848

Say You Saw It in Billboard
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Rhythm & Blues

BEST SELLING

Billboard

3 MY WHOLE WORLD ENDED

Jerry Butler, Mercury 72898
(Parabut/Double Diamond/Down

BABY BABY DON'T CRY

Smokey Robinson & Miracles,
Tamla 54178 (Jobete, BMI)

SNATCHING IT BACK
Clarence Carter, Atlantic 2605 (

GIVE IT AWAY

7
8

o =

0 10

14 THIS GIRL'S IN LOVE WITH
Dionne Warwick, Scepter 12241
(8lue Seas/Jac, ASCAP)

=g =

Johnnie Taylor, Stax 0023
(East/Memphis, BMI)

27 | DON'T KNOW WHY

) =4

17 17 FOOLISH FOOL

Dee Dee Warwick, Mercury }28
{Chappell, ASCAP)

D0 YOUR THING
(Wright/Gersti/Tamerlane, BMI)

Rhythm & Blues
Singles

% STAR Performer—Single’s registering greatest proporfionate upward progress this week,

This  last Weeks on This  last Weeks on
Week Week Title, Artist, Label, No. & Pub, Chart Week Week Title, Artist, Label, No. & Pub. Chart
: \
Bitiboard 2 RUN AWAY CHILD RUNNING WILD ) ﬁ — P’LL TRY SOMETHING NEW 1
Award Temptations, Gordy 7084 (Jobete, BMI) Diana Ross & the Supremes with the

David Ruffin, Motown 1140 (Jobete, BMI)

2
3 1 GIVE IT UP OR TURNIT LOOSE 8
James Brown, King 6213 (Brown & Sons, 8MI) 28 28 §IIN(§‘ 'P;‘ SFIMP’ILE er()NGE 510407 8
A2 e Family Stone, Epic 3-
a 6 THE WEIGHT , {oaly. City, BAA)
Aretha Franklin, Atlantic 2603 (Dwarf, ASCAP) 37 LOVER'S QUESTION 2
a 22 ONLY THE STRONG SURVIVE 3 m Otis Redding, Atco 6654 B

4 THERE'LL COME A TIME . 11
Betty Everett, Uni 55100 (lalynne, BMI) 32 29 F'LL UNDERSTAND .
Soul Children, Stax OO1B (8irdees, ASCAP)
7 SOPHISTICATED SISSY 8 |

Meters, Josie 1001 (Marsaint, ASCAP)

Chi-Lites, Brunswick 55398 (Dakar/BR(, BMI)

20 | LIKE WHAT YOU’RE DOING (To Me) .. 5
Carla Thomas, Stax 0024 (East/Memphis, BMI)

13 13 SOUL SHAKE U (Dexter/Norma/Presley, BA)

P Scott & Jolo B , 5SS 1 ional

761 Lsinalaton, Bay o 2 [nternationa 37 33 CLOUD NINE _ 5

Mongo Santamaria, Columbia 4-44740

m 24 TWENTY-FIVE MILES o 5 (abere, BAAI)

Edwin Starr, Gordy 70B3 (Jobete, BMI

vin Starr, Gordy 7083 (Jobete, BMI) 38 32 ALMOST PERSUADED . 1
15 8 TAKE CARE OF YOUR HOMEWORK 9 Etta James, Cadet 5630 (Galiico, BMI)

Slevie Wonder, Tamla 54180 (Jobete, BMI)

Watts 103rd Street Rhythm 8and, Reprise 7250

a 47 | DON'T KNOW 3
13 11 GOOD LOVIN' AIN'T EASY TO COME BY. . 5 Esquires, Wand 1195 (Don, C, BMI)
Aﬂ\a;vi?n Ggm)& Tammi Terrell, Tamla 54179 43 45 GIVING IT UP 2
odete, L . N
N :)NE e osEN Ad Libs, Share 104 (Trio, EMI)
Maskmen & the Agents, Dynamo 125 s Q — NEVER GONNA LET HIM KNOW . .
(Catalogue/Den, BMI} Debbie Taylor, GWP 501 {(Millbridge /MRC, BMI)
Q 42 IT'S YOUR THING 2 @ — COUNTRY GIRL
Isley Brothers, T Neck 901 Johrny Otis Show, Kent 506 (Shuggie, BMI)
(LRI iy G ﬁ — HALLWAYS OF MY MIND 1
22 9 EVERYDAY PEOPLE . 14 Oells, Cadet 5636 {Chevis, BMI)
?éyl& Ihe Family Stone, Epic 510407 Q — BORN AGAIN 1
<l7 Uiip ) Sa.m & Dave, Atlantic 2608 )
23 12 BASBY MAKE MEbFEEI. S0 GOOD 6 (BirdeessWalden, ASCAP)
5 Stairsteps & Cubie, Curtom CR 1936 48 48 UPTIGHT GOOD WOMA 3
(Camed Music, BMI) Solomon Burke, Bell 759N(Fame, BMI)
24 15 CAN | CHANGE MY MIND 14 — PLEDGING MY LOVE
Tyrone. Davis, Dakar 602 (Dakar, BMI) Q Laura & Johnny, Silver Fox 1 {Lion, BMI)
@ 30 I'M JUST AN AVERAGE GUY 10 50 50 [I'VE GOT TO HAVE YOUR LOVE

Masqueraders, AGP 108 (Press Music, BMI)

Billboard SPECIAL SURVEY For Week Ending 3/22/69

Temptations, Motown 1742 (Jobete, BM!)

DONT TOUCH ME .
Bettye Swann, Capitol 2382 (Pamper, BMI{)

o -

(Progressive/Eden, BMI)

@ 41 MY DECEIVING HEART
10 | Impressions, Curtom 1937 (Camad, BMI)

31 35 ICE CREAM SONG .
l Dynamics, Cotillion 44021 (Dlief-Cotillion, BMI})

stairs, BMI}

33 34 AM | THE SAME GIRL 5

Barbara Acklin, Brunswick 55399
(Dakar/BRC, BMI)

SWITCH IT ON . . 6
Cliff Nobles & Co., Phil-L.A. of Soul 32
(Dandelion/James Boy, BMI)

WHEN HE TOUCHES ME

(Nothing Else Matters) = = . 3
Peaches & Herb, Date 2-1637

(Painted Desert, 8MI)

TOO LATE TO WORRY, TOO BLUE TO CRY 3
Esther Phillips, Roulette 7031

Fame, BMI) ' 34 25

‘@40
Y s

You 4

— DON'T YOU KNOW
Gladys Knight & the Pips, Soul 35057
{Jobete, BMI)

—  WITHOUT YOU . S 1
Vernon Garrei & Marie Franklin, Venture 632
{Mikin, 8MI)

— TRACKS OF MY TEARS
Aretha Franklin, Atlantic 2603 {Jobete, BMI)

80

Eddie Floyd, Stax 0025 {East/Memphis, BMI)

Hooks and Collins
Form Shur-Tinga

LOS ANGELES — Shur-
Tinga Records has been formed
here by Jerry (Duff) Hooks Ir.
and Lazzett Collins. The owners
have recorded the Fabulous
Tempos as their first act. The
quartet’s initial single of “I’ve
Got to Make It” is being re-
leased with limited distribution.

Hooks, 19, and a student at
San Fernando Valley State Col-
lege, says the rhythm and blues

label will look for local acts.
Company runs two BMI pub-
lishing firms, Symbol and
Lardi.

when answering ads . . .
Say You Saw It in
Billboard
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MOTOWN’S TEMPTATIONS are saluted by Tony Lawrence, director
of the Harlem Cultural Festival, for their contributions to the com-
munity through their records, appearances and continuing success.
The soul group received the award prior to their Madison Square
Garden concert recently.

www americanradiohistory com

‘duced the material.

Soul Sauce

BEST NEW RECORD
OF THE WEEK:

"“IT'S A
GROOVY WORLD"

UNIFICS
{(Kapp)

By ED OCHS

SOUL SLICES: The soul scene may lose the lead voice of its
top femme combo if Diama Ress confirms reports that she will
pursue a solo career after the summer. Miss Ross will appear with-
out the Supremes on the Dinah Shore special to be aired April
13 on NBC-TV. No official word is expected until the fall when the
trio winds up bookings at the Deauville Hotel in Miami Beach in
April, the Empire Room of the Waldorf-Astoria in May and the
“Ed Sullivan Show” the same month. If Miss Ross leaves the group
following their Los Angeles appearance at the Forum in August,
a replacement would be named to continuc the Supremes with
Mary Wilson and Cindy Birdsong. Don Covay, Atlantic’s
singer-songwriter (“See Saw,” “Chain of Fools™ and “"Mercy Mercy”)
has shed his backup group to pursue a solo career. Aiming at the
underground and college market, Covay will sing folk and blues,
accompanying himself on acoustic and electric guitar. An upcoming
LP, along with his new single, “Sweet Pea” bw “C. C. Rider,” will
kick off Covay's new campaign, which will take him to Steve
Paul's Scene for a personal appearance. A member of Atlantic’s
“Soul Clan,” Covay has *Chain of Fools” up for a Grammy award
via Aretha Franklin’s hit recording. . . . The Soul Clan is now
down to Ben E. King, Arthur Conley, Joe Tex and Wilson Pickett.

. Blues & Soul magazine, the monthly music review edited by
John Abbey in London, this month spotlights the Sweet Inspira-
tions, Curtis Mayfield and Nina Simone. . . . Nancy Wilson head-
lines a college concert at Miami (Ohio) University, Saturday (29),
along with Flip Wilson and folk singer Judy Collins. The con-
cert is sponsored by the Biack Students Union. . . . Betty Wright
and Steve Alaimo have joined on a new Atco single, “After the
Smoke Is Gone.”. . . Gold for Tyrone Davis and Clarence Carter.
.. . Scepter will distribute all product released on Gene Chandler’s
Bamboo label. First release under the new deal is “Got to Be Love,”
by the Profiles. . . . Key Talent in Nashville has added Johnny Seoul,
Robert Moore, Laura and Lance, James Duncan and Sam Baker to
its r&b roster. Already with the agency are Ella Washington, Johnny
Adams and Betty Harris, whose “There’s a Break in the Road™ disk
on SSS International—penned by Allen Toussaint—is makin’ smoke.

. Freddie King appeared at Hunter College, Saturday (15), in

a rare East Coast appearance. His first LP on Cotillion, “Freddie
King Is a Blues Master,” is fresh off the press.

* * K

TID-GRITS: Dick Waterman, manager of the Jumior Wells
band, tips Soul Sauce that a super-jam is scheduled in London
Tuesday (18) and Wednesday (19), to be taped and sold to the
highest TV bidder. Starring on guitar will be Buddy Guy and
Eric Clapton; on drums, Buddy Miles; on bass, Jimi Hendrix. The
special, taped by Colourtel, has been sold in England, but has yet
to name a U. S. rep. . . . Eddie Harris to the Village Gate, April
8-20. . . . David Ruffin due with his first LP, “Doin’ His Thing.”
.. . Aretha Franklin will be the star of an hour-long color special
produced by Metromedia Producers Corporation. Part of the special
will take place at the church in Detroit where Miss Franklin’s
father is reverend. . . . Tyrone Davis’ million-seller was Dakar’s
first. . . . Currently at Boston’s Sugar Shack: Peggy Scott & Jo Jo
Benson, nominated for a r&b Grammy for their “Pickin’® Wild
Mountain Berries” hit. . . . Capitol has spun off “"You're Not Alone”
bw “Dead End” from Clara Ward’s H. B. Barnum-arranged LP,
“Soul and Inspiration.”. . . Cotillion is rush-releasing an instru-
mental version of “Sing a Little Song,” by the Noble Knights. . . .
The R&B Association of Great Britain has voted only one artist
into its new hall of fame due to the rigid entrance standards.
Guess who? . . . Freddie King, while on his British tour, told Shout
magazine's Dave McAleer that Tyrone Davis was once part of his
backup group and has also recorded under the name Tyrone “The
Wonder Boy.”. . . Luc Tabare of Soul Bag magazine in France
writes that Carolyn Franklin, newly signed to RCA as a solo artist,
recorded two numbers in 1960 as Candy Carroll on the Double-L
label. . . . New dance craze in Mississippi and Arkansas; the “Funky
Belly,” performed by newcomer O. D. Williams on Bar-Bare. . . .
Just released: Reggie Lavong's “'Skin Deep” disk reading on the
Laurie-distributed Spectrum label. John Bennings wrote and pro-
. Arranger-conductor Howard Hodge has
been signed as musical director for the 1969 Harlem Cultural Fes-
tival. . . . Don Graham of Blue Thumb Records reads Soul Sauce.
Do you?
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Rhythm & Blues

Billboard SPECIAL SURVEY For Week Ending 3/22/6%9
BEST SELLING
c—ﬁl : y I I I ues
% STAR Performer—LP’s registering greatest proportionate upward progress this week.
This  last Weeks on This  Last Weeks on
Week Week Title, Artist, Label, No. & Pub. Chart Week Week Title, Artist, Label, No. & Pub. Chart
Billboard SOUL '69 6 26 18 SILK °N SOUL 12
Award Aretha Frankhin, Atlantic 8212 (S} Gladys Knight & the Pips, Soul $§ 711 {S)
0 19 CLOUD NINE 2 27 29 ARETHA IN PARIS 17
Temptalicns, Gordy GLPS 939 (S) Arctha Franklin, Atlantic SD 8207 (S)
3 2 TCB 12 28 28 HOME COOKIN’
Digna Ross & the Supremes with Ihe Jr. Walker & the All Stars, Soul §S 7310 (S)
Tenptations, Motown MS 682 (S)
29 27 IN PERSON AT THE WHISKEY A GO GO 16
4 3 SOULFUL STRUT Otis Redding, Atco SD 33-265 (S)
Young-Holt Unlimited, Brunswick 8L 754144 (§)
30 30 SPECIAL OCCASION 26
5 8 DIANA ROSS & SUPREMES & Smokey Robinson & the Miracles,
TEMPTATIONS 16 Tamla TS 290 (S)
Motown MS 679 (S)
31 34 ON TOP 4
6 5 LIVE AT THE COPA 12 Wiilie Mitchell, Hi SHL 32048 (S)
Temptalions, Gordy GS 938 (S)
32 33 'THE DYNAMIC CLARENCE CARTER 5
7 4 THE ICE MAN COMETH 11 Atlantic SD 8199 (5)
Jerry Butler, Mercury SR 66198 (S)
33 31 SILVER CYCLES 5
8 6 WHO'S MAKING LOVE 9 Eddie Harris, Atlantic SD 1517 (S)
Johnnie Taylor, Stax STS 2005 (S)
@ — SLOW ORAG 1
9 9 PROMISES PROMISES 13 Donald 8yrd, Blue Note 8ST 84292 (S)
Dionne Warwick, Scepter SPS 571 (S)
Q — MUCH LES 1
10 11 THE WORM Les McCann, Atlantic SD 1516 (5)
Jimmy McGrift, Solid Staete SS 18045 (S) c
36 36 BEST OF PERCY SLEDGE 3
11 14. JAMES BROWN LIVE AT THE APOLLO, Atlantic, SD 8210 (S)
VoL 2 . 29
King (No Mono) 1022 (S) 37 37 SOUL SHAKE 4
P S & 8 .
12 13 WICKORY HOLLER REVISITED $58 I nternational $55 18
. C. Smith, Columbia (No Mono); CS 9680 (S}
38 40 POWERHOUSE : 5
LN LA LAL 15S s 1 Jazz Crusaders, Pacific Jazz ST 20136 (5)
47 NANCY 5
14 10 THIS IS MY COUNTRY 19 @ ; A
Impressions, Curtom CRS 8001 (5) M R PIES IIDON
46 BEST OF SAM & DAVE 4
15 12 | HEARD IT THROUGH THE GRAPEVINE. .23 Q ;
Marvin Gaye, Tamla TS 285 (5) Atlantic, SD 8218 (S)
41 39 IRRESISTIBLE 3
16 16 SMOKEY ROBINSON & MIRACLES—LIVE! Tamon) Terrell, Motown MS 852 (8
Tamla TS 289 {
17 17 SOUND OF SEXY SOUL. 3 42 41 MOTOWN WINNER'S C'RCLE. voL. 2 4
Delphonics, Philly Groove LP 1151 (5) Various Artists, Gordy GS 936 (
ﬁ 23 ALWAYS TOGETHER 4 43 44 CARAMBA 3
Dells, Cadet 822 (S} Lee Morgan, Blue Note BST 84289 (9)
19 15 LOVE CHILD 16 m 49 CAN | CHANGE MY MINO 2
Diana Ross & 1he Supremes Tyrone Davis, Dakar SD 9005 (S)
Motown MS 670 {S)
45 43 BR'ER SOUL . 3
20 20 GREATEST HITS 5 M. Van Pebbles, A&M SE 4161 (S)
Intruders, Gamble SG 5005 (S)
46 38 MOTHER NATURE'S SON 3
21 22 IT'S TRUE! IT'S TRUE! 6 Ramsey Lewis, Cadet LPS 821 (S}
8ill Cosby, Warner 8ros.-7 Arts WS 1770 (S5) 7 2 JOHN NOERSON PR NT
H ANOERSON PRESENTS
@ 25 UP TIGHT 7 Yo SnD 18
Soundtrack, Stax STS 2006 (S) Capitol ST 2957 (5)
23 24 HEY JUOE 5
i i i — FOR ONCE IN MY LIFE 1
Wilson Pickett, Atlantic SD 8215 (S) @ 0. C. Smith, Columbia C5 9756 (S)
24 26 STONE SOUL 3 —
Mongo Santamaria, Columbia (S 9780 (S) Q ]T‘:\iTAEI:hIa-I,BCtHJE'\sbia CS 9698 () L
25 21 FOOL ON THE HILL 16 50 50 THINK 2
Scigio Mendes & Brasil '66, A&M 4160 (S) Lonnie Smith, 8lve Nore 85T 84290 ()

Crash Kills

Kenny Jones

NASHVILLE — A third
generation member of the famed
Carter Family, who had just re-
corded for Monument Records,
died of injuries from an auto
accident here.

Kenny Jones, 15-year-old son
of Helen Carter Jones and grand-
son of Mama Maybelle Carter,
was one of four teen-agers killed
when a car driven by a fifth
youngster overturned and burned
on an expressway.

Young Jones recently had cut
a couple of singles produced by
veteran a&r chief Don Law,
The first of these singles was
scheduled for release by Monu-
ment within a few weeks.

26

BOBBY WOMACK, second from left, celebrates his re-signing to the
Minit label with manager Ed Wright, Liberty/United Artists president
Al Bennett, right, and company vice-president Bob Skaff, at left.
Instrumental in negotiating the soul singer-songwriter's new contract,
Wright was former manager of the firm’s Minit division before leaving
to guide Womack. The artist's latest disk is ‘! Left My Heart in San
Francisco.”

wiay americanradiohietory com

TYRONE DAVIS, center, Dakar artist, accepts his first gold record for

his mitlion-seller, **Can 1 Change
Rick Willard, sales head of Cot

My Mind."”" Presenting the award is
illion Records which distributes the

Dakar line. From left to right, are Willie Henderson, producer of the

disk; Jerry Greenberg, executive
Jerry Wexler;
manager for Dakar.

Davis, Willard and Gus Redmond, national

assistant to Atlantic vice-president
promotion

Grier Show to Mark
Ist Yr.; Syndication?

LOS ANGELES — The
“Rosey Grier” show on KABC-
TV here—which now has a
chance for syndication—cele-
brates its first anniversary June
1, combining music with a mes-
sagé to minority groups to build
a better America together.

The half-hour show is de-
signed to zero in on the talents
of people from Los Angeles’
minority areas, with talent
drawn from the unknown ranks
as well as the major star
bracket.

The wunderlying reason for
ABC's going into the venture,
explained the former Los An-
geles Rams and New York Giant
star, is to present a profession-
ally produced program for mi-
nority people which expresses
optimism for the future.

“"We subtly have a message
which runs through the pro-
gram,” notes Jimmie Baker.
Grier’s producer und a veteran
of 20 years with ABC. Baker
says the network is discussing
syndication of the videotaped
color feature. Grier is the host.
singing solo in his rich soulful
style and dueting with his
guests. Pianist Ortega leads a
studio quartet which supports
Grier and his guests and is also
given  featured  instrumental
spots.

Each weck the show tries for
a  balance of music through
either new performers or top
headliners. Baker., Grier, and
associate producer Renee Maltz
audition new groups and the
talent roster is strengthened
constantly by a growing num-
ber of professionals who have

heard about the program, be-
lieve 1n its aims, and offer
their services.

Among the professionals ap-
pearing (for the same moderate
scale as the unknown) have
been Jerry Butler, Bill Medley,
the Blossoms Barbara McNair,
Lou Rawls, O. C. Smith, Joanie
Sommers, Sue Raney, Joe Wil-
liams, Al Hibbler. Gloria Lor-
ing, Mahalia Jackson, Lyn Ro-
man, Bobby Womack, Mary
Wells, Della Reese. Richard
Prior, Johnny Nash, Don
Adams, Don Rickles, Morgana
King and Steve Allen.

Upcoming guests will include
Bob Hope, Leslie Gore, Buddy
Greco and Nancy Ames. Ap-
pearing as a featured vocalist
is Arthur Adams, with Charles
Brown conducting a four-min-
ute interview segment with
someone representing some as-
pect of the black or Mexican-
American community, discussing
some success story.

Two shows are taped Sat-
urdays before an audience of
70. The show is presently seen
here at 6:30 p.m.. the time at
which it debuted, but was va-
cated for a 10:30 p.m. slot. Pro-
ducer Baker claims mail comes
from ghetto youngsters and
Beverly Hills adults. During its
eight months as a late-evening
program it drew 10 shares in
the ratings. But Grier says he
never worried about who his
competition was. He was and is
more concerned about getting
the message of faith and hope
in America across through en-
tertainment.

Wright Quits to Manage Womack

NEW YORK—Ed Wright,
president of NATRA
and manager of Liberty/United
Artists’ Minit division. has left
the label to
Bobby Womack.
Wright, who served as pro-
gram director of WABG in
Cleveland before  joining  the
company five and a half ycars
ago, sald that Womack will
soon begin a promotion tour of
major U. S. markets. Womack
and Wright are associated in
the operation of Womack's pub-
lishing company, Tracebob,

former

manage  artist

which
tunes.

A producer, and writer of
“I'm in Love” and "Midnight
Mover” for Wilson Pickett, Wo-

mack has also recorded with
his brothers as the Valentinos,
whose first  Womack-penned
tune, “It's All Over Now,” was
recorded by the Rolling Stones.

ADVERTISING IN
BUBINESEPAPERS
MEANS BUSINESS

1969, BILLBOARD

publishes  the artist’s
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Commercials

‘Give License to Stations Which
Use Canadian-Made Spots Only’

TORONTO — Canadian
broadcasters should not be
granted a license unless they
agree to use Canadian-made
commercials only, Victor Knight,
president of the Association of
Canadian Radio and TV Artists,
argued before the Commons
Committee on  Broadcasting
here last week as the Canadian
government was treated to some
less than pleasant comments
about the domestic commercial-
producing business.

This was just one of his sug-
gestions aimed at improving the
lot of private Canadian film
and commercial producers.
Others included:

Cable television companies
should respect copyrights by ob-
taining permission from the orig-
inal producers before rebroad-
casting any shows; the immi-
gration department should im-
pose restrictions on U. S. actors
working in Canada, unless the
U. S. is willing to eliminate re-
strictions which restrict Cana-
dian actors from working there.

CBC producers should be in-
structed to give preference to
Canadian actors and be re-
quired to justify any use of
U. S. actors by demonstrating
that no Canadians could have
filled the bill, the CBC should
turn over international sale of
its productions to a private
agency, which, for a percent-
age commission profit on sales,
could be expected to work
more energetically than  the
present operation.

Measures be taken to pre-
vent film distributors — gener-
ally U. S. controlled—from be-
ing in the position to manipu-
late Canadian producers; Ca-
nadian regulations governing

By RITCHIE YORKE

the allowable proportions of
domestic to foreign broadcast
programming be stiffened to
stipulate that these proportions
be maintained at the same level
in prime time as slack time.

Cablevision operators should
pay, in the form of a tax, part
of the costs of both foreign and
domestic programs they use.
Revenues should be turned over
to a fund which would support
a Canadian film-making indus-
try.

Film distributors in Canada
be required to carry a fixed
amount of Canadian content;
there should be an excise duty
on the importation of all re-
corded programs and commer-
cials, based on percentage of
total production costs and that
this amount should be added
to the fund for the support of
a domestic film industry.

In Reply

The recommendations made
by Knight were not submitted
in a brief, but were made in
response to the broadcasting
committee questions on how to
solve specific problems.

“It is not because of a lack
of talent that Canada is not a
major film producing nation,”
he said. *“Rather, it is due to
our small population and the
proximity to the United States.

“Therefore,” he ‘continued,
“in the initial stages, the in-
dustry should receive tangible
governmental support, which
could be removed once the in-
dustry was on its feet and had
gained an international reputa-
tion.

“Such a policy had been fol-
lowed by the Norwegian and
Swedish governments and these
countries now have a flourish-

ing industry. Of most immediate
aid would be the ban on for-
eign commercials as it would
give work to private film pro-
ducers and artists.

“The revenue these groups
gained from producing the com-
mercials could be used to fi-
nance artistic and entertainment
endeavors.”

Knight pointed out that some
60 per cent of broadcast ad-
vertising in English was filmed
or taped in the U. S. and that
of the 40 per cent Canadian
production, much used Ameri-
can talent in preference to local
artists.

Not Known

Knight claimed he'd been told
by advertising agencies here
that local artists were not well
enough known in Canada, and
that those from the U. S. were
in greater demand.

Regarding the cablevision
question, he said that copy-
rights should be enforced, just
as in the publication of books.

“It is very difficult for writers
and actors to obtain royalty
compensation for the re-broad-
cast of their works via televi-
sion.

“Therefore. we believe copy-
right laws should be strength-
ened. The Canadian Radio and
Television Commission had been
asked to investigate this, but if
action is not taken soon, we will
probably try to put a test case
in the courts.”

On the immigration laws, he
said, “We don't mind Ameri-
cans coming here to steal our
bread and butter as long as
we can go and do the same
down there.

“But when it's a one way
street, it becomes intolerable to
us.

Music Makers Kicking Off New

Commercials Music Assaults

NEW YORK—Music Makers,
which has just wrapped up mu-
sic on commercials for Arrid
(SSC&B) and Shell (Ogilvy &
Mather), is launching an expan-
sion drive, according to Larry
Levinson, vice-president of the
Music Makers group, who op-
erate the division that produces
music for commercials. Previous-
ly, the firm concentrated on
three agencies—Wells, Rich,
Greene; Carl Alley, and Doyle
Dane Bernbach. Mitch Leigh,
one of the principals in the firm
and composer of the music from
“Man of La Mancha,” was un-
der an exclusive contract to these
three firms. But Music Makers
now feels that it has additional
manpower and fiber to compete
successfully on all fronts in the
advertising world. One of the
key men who'll be leading the
new commercials music assault
is Neil Warner, music director
of “Man of La Mancha.”

Already, Music Makers has
shown the type of impact it can
produce in a commercial. For
example, Scepter Records last
week released a single titled
“Perfect Love™ which was an
outgrowth of an original com-
mercial Levinson and Warner
wrote for the Jewel Box jewelry
store chain in Georgia. The
product was Perfect Love dia-

28

By CLAUDE HALL

monds. Levinson didn't know if
the record would be a hit, “but
they're selling diamonds like
crazy in Georgia.”

Currently, Music Makers has
on-the-air music for an Ameri-
can Airlines commercial for
Doyle Dane Bernbach (Merle
Bloom at the agency was the
producer), Arrid for SSC&B,
with Jack Everett the writer and
Rod Albright the producer at
the agency, and Shell, with Ed
Gori the producer/writer at Og-
ilvy & Mather,

Among Studios

Among the studios that Music
Makers uses are National, A&R,
Finc, and 6 West Recording.
Levinson, who produces all ses-
sions for Music Makers, feels
that the engineer is the key to
any studio because engineering
“is a creative art form today.”

Music Makers is a flexible op-
eration, capable of delivering a
type of music “from lush ar-
rangement to the rock type of
music we did for a Polaroid
Swinger commercials a while
back,” said Levinson. The rea-
son, he said, is that “music is
our medium. We’ve long had a
firm that produced jingles and
logos for radio and television
stations. Laely, we've branched
into music publishing, records
and Broadway musicals. Now we

produce such artists as Mike
Scott, Grace Markey and the
Pogan People for records.”

Mitch Leigh will still be avail-
able to advertising agencies on
an exclusive basis, but the firm
will operate with other pcople on
a first-come-first-served basis.
And Levinson is «lso expanding
the service aspects of the firm.
With 12 years in the agencies
before coming to Music Makers,
Levinson sees a drifting back
to the jingles type of music for
commercials.

But regardless of the music,
Music Makers prefers to keep
out of the competitive bidding
situations. “We like the agency
to make a commitment. Once
they do, we’ll work with them
to get what they want, even if
we have to redo it 16 times.”
Music Makers can do any type
of sound, he said. adding that
il the agency has to buy the
rights of a name group for a
commercial, “then I'm not doing
my job. If the artist or the group
is on camera, that’'s different.
But it's expensive to a client to
buy a group ad the good com-
mercials music house can create
almost any sound.”

Lately there has been a surge
to the use of the Moog Synthe-
sizer. “Perhaps the Moog is now
being overused. People are us-
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Ad Notes

By CLAUDE HALL
Radio-TV Editor

Al Hirt has signed a $500,000 deal to be spokesman on radio-
TV for Miller High Life Beer for the next five years. The agree-
ment was negotiated by Jerry Purcell, manager of the RCA Records

artist. .

. . Herman Kenin, president of the American Federation of

Musicians, last week announced an agreement on terms of a new
contract covering musicians’ services for jingles and spots on radio
and television. Results will be made known by the end of March.

. . . Stressing the “Wouldn't you really rather. . ."

line, Herman

Edel Associates has just wrapped up Buick commercials featuring
words, music, and vocals by Neil Diamond. The session at Olmsted
Studios was arranged by Dick Behrke, known as King Richard of
the Fluegel Knights, Howard Karp and Tony Perone of McCann-
Erickson wrote and produced the spots respectively. . . . DVI Films
just handled the production of TV spots for T.A.P. (Portuguese
Airways) through Delehanty, Kurnit & Geller. The firm just re-
cently finished the production of 30 vignettes on the second go
around for the “Disadvantages™ TV campaign for Benson & Hedges
via Wells Rich Greene. Ted Devlet of DVI handled direction. A

spring air date is set. . .

. Lee Gray, WMCA, New York air per-

sonality has done voice-overs for Nabisco advertising. . . . Jon
Charles has joined MBA Music; he'd been music coordinator and
music arranger for the Dick Cavette show for ABC-TV network. . . .
Billy Ver Pianck composed and scored new TV spots for Champion
Sparkplug and a new detergent called Right last week.

Hechtman Opens Company

NEW YORK — A firm to
handle all studio bookings for
producers of commercials music
and record producers — Studio
Brokerage Service — has been
launched here by John Hecht-
nan, a free-lance recording en-
gineer. “We'll clear all time for
clients free,” said Hechtman.
“By dialing 254-5654, a pro-
ducer will be able to arrange
for session time in any of the
city’s 200 studios. Qur income
will be from the studios, to
whom we'll be bringing plus
business.”

Hechtman said that his firm
will also offer any audio serv-

To Handle Studio Bookings

ice a producer needs, including
tape duplicating. Susan Crayne,
a computer programmer, Is a
partner in the firm and Avritt
Brown is also a member. Hecht-
man is a former studio manager
of Apostolic Studios, and once
worked with Murder Music, Inc.,
and RD&E, a research firm. “At
the present time,” Hechtman
said, “because of the heavy de-
mand for studio time, a producer
may have to call as many as 10
studios before finding one that’s
available. Qur business will be to
handle all of the details for him,
much as a travel agent books
flights for passengers.”

Variations on a Spot
Theme by C&H Sugar

By GEOFFREY LINK

SAN FRANCISCO — C&H
Sugar, which for seven years
has featured an Hawaiian set-
ting and cast in its commer-
cials, continues that same basic
approach in its 1969 campaign,
but with some variations.

“The theme is ‘C&H, the
only pure cane sugar from Ha-
waii',” said Alfred E. Smith,
account supervisor for Honig-
Cooper and Harrington, but
this year there are two sub-
themes—'‘sugar is energy food
and sugar is sweetness.”

Last year a vocalist was used;
this year it's all instrumental,
with spoken lines overdubbed.
The four musical spots previ-
ously were one minute, this
time they are 30 seconds. “This
year we get more deeply in-
volved with the characters and
action. There are lots of close-
ups and tight action™ for the
TV spots, which will get 75
per cent of the budget, with
radio 10 per cent. Smith de-

ing it just so they can say they
did, instcad of as a music in-
strument.”

Music Makers is producing
music for about one commercial
a day and has a staff ot six
writer/arrangers. Topping the
list of the writers, of course, is
Mitch Leigh.

scribed the music for the two
“energy food” theme spots as
“driving, bold and animated,”
and for the “sweetness” theme,
it is “smooth and soft.”

Ian Smith, Hollywood com-
poser and arranger who last
year did one spot, this time
wrote the music for all the
spots. He assembled and con-
ducted his own group and re-
corded the spots in Hollywood.

Haboush Co. produced the
color TV commercials and as-
sisted with the sound. Kurt
Hersch was director. The TV
spots will be directed to 50
markets west of Chicago, and
will cover 22 States.

Honig-Cooper spends 10 to
12 days in Hawaii each year,
Smith continued, looking for the
cast, locations and shooting
time. Smith, who helped de-
velop the original concept of
using Hawaiians, particularly

children. explained that the
youngsters are picked for
“beauty, vitality and ability™

and all must be at least part
Hawaiian.

The children in the cast are
4 to 1 years old. Honig-
Cooper has a good relationship
with the three Kamehameha
schools in Honolulu, Smith said,
and the agency is allowed to
observe the children at work
and play before they choose the
ones for the commercials.
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Radio-TV programming

Radio Forum to Spotlight 38
Programming Problem Areas

NEW YORK—There are cer-
tain danger flags that indicate
i's time for a change at your
station. Either you need fresh
personalities or perhaps a pro-
gram director or programming
consultant. Or maybe vou need
a new format. This will be the
subject of one of the 38
speeches unveiled June 19-22
at Billboard's second annual
Radio Programming Forum.

The Forum this year, which
will be held at the Waldorf-
Astoria Hotel, will also explore
topics ranging from the prob-
lems of getting housewife lis-
teners during the midday with
a Top 40 format to the prob-
lems of picking the right al-
bum cuts. See pages 34 and 35
for the full schedule.

The five major formats of
radio today—Top 40, r&b, easy
listening, country music. and
progressive rock—will come un-
der close study in the sessions.
Speakers are now being se-
lected for the Forum, as well
as an outstanding slate of chair-
men. The topics were arrived
at by an intensive interview
campaign conducted by James
O. Rice Associates, the educa-
tional business firm that is or-
ganizing the Forum for Bill-
board.

Among the sidelights of the
event will be a “Sounds of the
Times™ exhibit where radio
men attending the Forum will
be able to hear the format of 28
successful radio stations. These
will be announced shortly.

In addition, there will be two
cocktail receptions hosted by
Billboard magazine. One will
be held at the Billboard offices,
an open house event to show
radio men how the record
charts are researched and how

By CLAUDE HALL

the magazine is put to press
each week. The other cocktail
reception will be an “Artist Ap-
preciation” event at the Wal-
dorf-Astoria, a strictly social
party, providing an opportunity
for radio people to socialize
with some of the outstanding
record artists of the world.
Registration for the Forum
will open June 19 at noon and
the “Sounds of the Times" ex-
hibit will be open from 3 p.m.
until 8 p.m. The Forum itself
begins June 20 at 9 a.m. with
a session called “The Dynamic
Power of Radio.” The three

WREC Shifts
To Top 40

ATHENS, Ga. — WRFC,
5,000-watt operation here man-
aged by Charles Giddens, has
switched to a Top 40 format.
The station, which broadcasts
daily 4:55 am. to | am., for-
merly featured block program-
ming. Giddens said that WRFC
is now North Georgia’s only
tfull-time contemporary music
AM station, providing music to
listeners as well as the poten-
tial 18,000 student listeners at
the University of Georgia.

John Holliman is the new
program director, formerly ot
WDOL in Athens. Other new
personalities are Jack Brinkley
and Jim Byard from WAYX in
Waycross, Ga., Larry Wayne
from WRDW in Augusta, and
Larry Melear. Other new staff
members are being added and
the station is going in heavy for
promotions.

Col. Polls College Radio on

Its Affect on

NEW YORK—Columbia Rec-
ords has launched a major
study project to see if college
radio stations affect record sales
and to what extent. College
radio stations at the University
of Miami and the University of
Michigan and a number of
other college stations are in-
volved in the study, These radio
stations  will receive excellent
record service (poor record
service has long been the com-
plaint of most college stations)
during the study period. Spear-
heading the project for Colum-
bia Records is R. D. Barnard,
assistant to the vice-president
of marketing.

Looking for
Talenl
Booking an ACl m

Billboards

International

Tdlent Edition
as e ANSWER m

30

Record Sales

Ira Levy. program director of
WVUM-FM, the University of
Miami, and Craig Glassman,
station’s promotion manager
and deejay, said that a local
Columbia Records promotion
man had brought them albums
and theater tickets to use in
giveaways and on-the-air pro-
motions. A close watch will be
kept to see if these promotions
are effective in boosting sales
of the particular albums. “We
were also told that Columbia
Records is seeking to find better
methods of gearing promotions
for college campuses,” Levy
said. At any rate, they’re giving
us the best record service im-
aginable for the time being.”

LR

COUNTRY SHOW
ON WDCA-TV

WASHINGTON — WDCA-
TV (channel 20) has launched
a weckly country music show
called “The Don Reno-Bill Har-
rell Show.” The show will be
seen  Saturdays  6:30-7  p.m.
Reno and Harrell, Derby Town
Records artists, who became a
team about the end of 1966,
will perform and cmcee the
show which will also feature
Buck Ryan and the McCoury
Brothers. [t will be produced by
WDCA-TV from its studios here.
S RO,

speeches here, all by outstand-
ing leaders, will cover the status
of radio today, community in-
volvement of radio. and the
copyright and how it affects
both the radio and the record
industries. That afternoon, the
Forum gets down to specific
problems in radic — how to
topics ranging from the play-
list, picking records, and pro-
motion ideas to new rating con-
cepts that judge your impact
and not your numbers and the
question of whether Top 40
radio is really dying.

There will be sessions de-
voted strictly to the small and
medium market station, as well
as trends in country music.

This year, the Forum will also
discuss the use of oldies, progres-
sive rock music on Top 40 as
well as the fulltime progres-
sive rock format, how local sta-
tions can produce more creative
commercials, and the skills re-
quired by today's personalities.

Trends in modern music will
be discussed by one of the na-
tion’s leading record producers
and an authority on engineering
will discuss creative recording
approaches.

There will also be a work-
shop elbow-to-elbow session on
various topics such as building
staff teamwork, finding hits,
and teen music.

KCIL-FM to
Country Play

HOUMA, La. — KCIL-FM
switched to a country music
format March 14, according to
program director Bob Towns.
Rod Reodrique, early morning
air personality on the sister
station of KJIN, has been named
manager of KCIL-FM.

The FM  station formerly
broadcast easy listening. KJIN
programs Top 40 records and
program director Tommy Bran-
nen is now manager of the sta-
tion. General manager of both
opcrations is Jim Branch. Den-
ver T. Brannen is president.

Letters to

the Editor

Dear Claude:

1 take exception to the fact
that a radio programmer (see
recent Billboard) would have

such disregard for record pro-
motion and the people in it. |
feel that “most™” of the promo-
tion men have proper back-
ground. Working in stockrooms
of record distributors is a good
place to learn the business from
the ground up. Many of the best
promotion men have come out
of stockrooms. This gives them
knowledge of record trends, and
frequently they know more
about sales and the different as-
pects of merchandising than
they are given credit for.

In Philadelphia, promotion of
highest level has always been the
case. In other words, Philadel-
phia has a strong promotion
tradition. I've been in this mar-
ket for six years and have seen
promotion men being advanced
from the stockrooms to become
not only local but national pro-
motion men. Here are some
names of promotion men who
have worked or still are working
in the Philadelphia market: Buzz
Curtis, Harold Burnside, Teddy
Kellum, Eddie Gilreath, Alex
Arocca, Berry Abrams, Matty
Singer, Bill Harper, Steve Ru-
dolph, Ray Milanese, Manny
Kellem, Warren Lanier, Don
Wright, Arnold Maxim, Larry
Newton, Harold Childs. Weldon
McDougall, Reds Richards,
Frank Skierra, Ron DiMarino,
Allan Lott. Red Schwartz, John-
ny Bond, Herb Gordon, Steve
Schulman, Johnny Rosica, Bill
Mulhern, Danny Davis. Richie
Salvadore, Larry Cohen, Tom
Kennedy, Joe Campalone, Davie
Chackler, Dave Levy, Lew Fra-
zolla, Harry Finfer, Buddy Dee,
Richie Tamburro, Carl Helm.

Now, there must be a recason
for this. Obviously manufactur-
ers are taking these men be-
cause they excelled at their jobs.
1 believe this is positive indica-
tion that these men are very
well qualified in their “business.”
There is an excellent line-up of
local promotion men whom I've
found to be courteous, helpful
and business-like. I'm never too
busy to listen to “small talk”
and exchange information, be-

KRLA Back to ‘Live’

LOS ANGELES — KRLA
has abandoned its automated
programming to return to live
presentation. The Pasadena sta-
tion launched its new “live”
sound Monday (17) as the area's
contemporary music album spe-
cialist rounding out its music
with a regular top 30 hit singles
list.

The new KRLA format is its
second modification in two
months. 1t began to cut back
on its daytime automated pro-
gramming in January as a means
of regaining lost audience to Bill
Drake-programmed KHJ.

Having taken notice that two
of Drake's programmed stations
have been dented in two other
California markets, KRLA will
be the “loyal opposition to KHJ's
‘boss jocks' concept.” explains
station manager Hal Mathes.

Makes Dent

Drake’s KFRC has had its
solo role in San Francisco dented
by KYA. with the same situa-
tion occurring in San Diego be-
tween KCBQ and Drake-for-
mated KGB. Impressed by these

www americanradiohistory com

By ELIOT TIEGEL

developments, KRLA's manage-
ment has chosen this time of
year to launch its new format,
with a new line-up of personal-
ities, jingles by Pams of Dallas
and an emphasis on exposing
more album tracks.

“We are going live to have a
better sound,” says Mathews, ad-
mitting that the automated
equipment had run into snags
which a ffected the station's
otherwise slick presentation.
“Hopefully we'll sell the equip-
ment,” he added. “We were just
a little bit ahcad of our time.”

By going to live microphancs,
KRLA hopes its disk jockeys
will pick up on such emotional
ingredients as soul and feeling.
“Qur form of radio requires con-
stant touch with reality,” noted
Mathews. KRI.LA had been ex-
perimenting with automation for
over one year.

New LP Exposure

Instead of “picks to click,”
KRILA will offer new album ex-
posure. Program director Doug
Cox will have the final word on
all music after all selections have

cause this is part of the record
business. In order to program
properly and to show proper re-
spect for men doing their job
(like anybody else), a program
director or music director must
give them time. It is wrong to
treat them any other way. If a
program director is too busy to
see them, then he should assign
the job to someone else; or if
he doesn’'t want to do this, then
he should get out of the business.

When a person does a “‘put
down"™ on a group of men, he
should be aware of all the facts.
What kind of a genius does it
take to program 30 records
(give or take a few) from the
top 100? Records that are al-
ready hits. I guess if you don’t
take chances with new and dif-
ferent products, it's easy to “put
promotion men down.” Because
there is no need to hear new
records, just wait until they hit
the national charts and play
them, or wait until a record
“breaks” locally, check the sales
for “ump-teen” weeks, and then
when the record has sold thou-
sands and thousands, put it on
the playlist as “hit bound” or a
“discovery” or better yet, “first
and exclusive.”

As far as servicing college sta-
tions and campus radio in gen-
eral, manufacturers many times
do not allow enough records in
promotion allotments, and pro-
motion men must concentrate
on stations that give volume
sales from their airplay.

To finalize, nothing is all good
or all bad, and to generalize
with regard to the promotion
work is poor judgment. 1 hope
that in the future these men will
be treated with more dignity and
respect. They are necessary and
have a rightful place in the rec-
ord industry.

Generally speaking, promo-
tion in the record industry is
good. Who are we in radio—
God? All too often we tend to
minimize the importance of a
promotion man. Well, the radio
industry needs records, just as
the record industry needs radio.

JIMMY BISHOP

Vice-President and
Program Director
WDAS

Programs

sifted through several commit-
tees. Initially, record librarian
Lynne Richardson and Johnnie
Darin, one of the DJ's, will dis-
cuss all new recordings. Then
Cox will listen to them and he
in turn will play them for a
management committee of
Mathews; LLawrence Webb, gen-
eral manager, and Bill Wood.
promotion director.

The station will air up to five
new songs a week, with the play-
list changing every Wednesday.
“We don't want to be a machine
sound. We are the loyal opposi-
tion to the boss jocks.”

KRLA's new DJ roster in-
cludes Russ O'Hara (shilting
over from KGFJ) in the carly
bird slot; Reb Foster 9 to noon:
Johnnie Darin noon to 3; Bob
Dayton 3 to p.m.; Jimmy Rab-
bitt 7 to midnight and Johnny
Hayes midnight to 6 a.m.

Eliminated are such auto-
mated programs as “Odyssey”
heard from 7 to midnight and
“College™” which ran through the
evening.
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GALVESTON
Another Campbell/Webb/delLory winner.

Backed by the full Capitol promotion
treatment...Huge coast-to-coast radio
campaign * TV Exposure * Magazine Ads*
Major in-store material « the works! Don't
miss this one...On records & tape. Call
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Radio-TV programming

Programming Aids

Programming guidelines from key, pacesetting radio stations, includ-
ing Best Picks, Best Leftfield Picks, Biggest Happenings, and Biggest

Leftfield Happenings.

HOT 100

BP: “I'll Try Somcthing New.”

Altoona, Pa. (WFBG)
John Anthony, Progrom Director

BP: “Move u Little Closer,” Mamu Cass,

“You've Made Me So
Blood. Sweat and Tears.
*Galveston,” *  Glen
BLFH: Long

Dunhill, BLFP:
Very Happy.”
Columbia.  BH:
Campbell, Capitol.
Green,” Fircballs, Atco.

Acrvada, Colo. (KQXI), Ron Huntsmon,

Music Director, Personolity

BP: “Mercy,”
BLFP:

Ohio Express,

ble Puppy, International Artists.

/Temptations. Motown, BLFP:
Five Miles.” Edwin Starr, Gordy. BH:
“Dizzy,”
“Letter,” Arbors, Daye.

Buddah.
“Pinball Wizard,”” Who, Decca.
BH: "Hot Smoke and Sassafrass,” Bub-

Houma, La. (KJIN)

Bob Towns, Progrom Director

Supremes
“Twenty

Tommy Roe, ABC. BLFH:

Chattanooga, Tenn, (WFLI)
Mike Scuddes, Music Director

BP, Rhythm of Falling Rain,” Gary
[_cwis and Playboys,

Liberty. BLFP:

“Don’t Touch Me.” Betty Swan, Capitol.

BH- *Dizzy.” Tommy Roe. ABC. BLFH:

“You Gave Me a Mountain,” Frankie

Laine, ABC.

Huntsville, Ala. (WAAY)
Gory Steele, Personolity

BP: I Don't Know Why,"” Stevie Won-

RADIO-TU MaRT

This column is published for people
seeking posttions as well as station
managers seeking personnel. Rate is
$5.00 per one half inch (app. 40
words). A box number will be used
to protect the identity of the adver-
:iser. Send copy along with payment
0:

RADIO-TV JOB MART

Billboard
RADIO-TV JOB MART
165 W. 46th St.
New York, N. Y. 10036

Detroit easy Llistening FM station
needs young personality on the way
up. Contemporary background ac-
ceptable. $8,000-$12,000. Contact pro-
gram director Tom Coleman, 1-313—
6891 737.

POSITIONS OPEN

First phone “drake’’ housewife per-
sonality needed for St. Louis’ KIRL.
New 5 kw. station grabbing good
ratings. Immediate opening, man
got drafted. Rush tape, please no
phone calls, to program director
Dave Scott, KIRL, Box 3993, St.
Louis 63136.

Morning Newsman—Top 40 Format
Large Northeast Market
Heavy Weights Only
Salary Open
Bend Tape, Resume and Photo
W » 92 Fourth St,

Troy, N,Y. 12180

Immediate opening for reasonable
guy with superior sense of humor.
Modern country signal covers 250,000
suburban Washington-Baltimore, Sal.
ary based on experience. Send tape,
resume and picture (all returnable)
to Frank, Radio WTRI, Brunswick,
Md. 21716.

KKJO, 5,000-watt station in St.
Joseph, Mo., 816—279-6346, needs
Top 40 DJ. Ist phone, Call collect.
Program director Greg Everett.

FIRST PHONE announcer needed on
5 kw. 24-hour modern country music
sta. Good position with future. $475
to $625. part of natjon, good
market. Contact Claude Hall, Bill-
board, Box DD

Medium market easy Llistening sta-
tion willing to pay $600-$650 to start
for a good personality who can
also handle production. This station
is part of a major broadcasting
chain. The opportunities for ad
vancement are unlimited. Contact
Claude Hall, Box KK, Billboard.

Wanted: Mature-sounding Newcomer
for Hot 100 station in Southern Ver:
mont. Must be bright, good board
and news. Minimum six months’ ex-
perience at commercial station. Must
have car. New studios. Good oppor-
tunity to learn and express yourself.
Send_ tape, resume and photo to:
Ron Bastone, WCFR Radio, Box 800,
Springfield, Vermont 05156.

Top 40 station KEEL in Shreveport,
La,, needs a personality. The station
is No. 1 in the market. We want an
experienced personality who can be-
come a part of a good team. Contact
program director Larry Ryan, 318—
425-8692.

No. 1 rated station in top-30 market
wants First-Phone, all-night Jock.
Mature ‘““Top-40” type or bright,
brief good-music personality. $7,500
to $8,500 plus. Exceptional oppor-
tunity with large radio/tv chain.
Write: Billboard, Box 098. 165 W.
46th St., New York, 10036.

Progressive rock personality who
knows the music needed for me-
dium market East Coast station.
Must have first ticket for this all-
night show. Contact Claude Hall,
Box LL, Billboard.

Major market top 40 station has
opening for all night personality.
Tight, eontrolled ‘Drake” format.
No ticket needed. Contact Claude
Hall, Box MM, Billboard.

NEEDED FOR SUMMER

Announcer available to travel with
professional sports shows. College
radio or TV student preferable.

Write:
VARIETY ATTRACTIONS, INC.
GEORGE MOFFETT
P.O. Box 2276
Zanesville, Ohio

Note to all applicants: If you're
sending resume tape, and/or other
material to a boX number, please
enclose a stamped envelope. We will
address it to the proper radio station.

KOA, Denver, needs bright, easy-
listening personallty Call program
director Dan Tucker, 303—244-4141.

Prog‘ram Director for contemporary
station in Midwest Metro Market.
24 hour, 5000 watt operation needs
strong man with ability to guide and
lead a top personality station. Small
air shift. Send tape and resume to
Box 087, Billboard, 165 W. 46th St..
New York, N. Y. 10036.

POSITIONS WANTED

WLEE, Richmond, Va., needs a pro-
gram director. Contact Harvey
Hudson, general manager. 703—
288-2835.

Available Immediately: Top-notch
“Pro” top 40 man. 10 years’ experi-
ence, excellent references, age 25.
Real strong on news and production,
experienced in copy writing and
sales. Good voice, strong person-
ality, has ‘‘Major Market Sound.”’
For tape and resume call (601)
483-5028.

Soul personality needed for me-
dium market top 40 station. Must
be strong in production, aggressive,
ambitious. We have a friendly staff
and the working conditions are ex-
cellent. The salary will depend on
the man, his contribution to the sta-
tion and to the community. Letter,
resume, photo, and aircheck to
Claude Hall, Box JJ, Billboard Mag-
azine, with stamped envelope for
forwarding to station.

*College student seeking summer em-
ployment in radio. Three years in
a market of 100,000 people. Currently
with No. 1 MOR station in four-sta-
tion market. Third-endorsed. Am
looking for a positian with a large
station to gain experience to co-
incide with my college studies and
with my planned career development
in radio.” Write: Billboard, Box 097,
165 W. 46th St., New York, N. Y.
10036.

der, Motown. BLFP: "Long Green,
Fircballs, Atco. BH: Whole World
Ended.”” David Ruffin, Motown. BLFH:
I Can Hear Music,” Beach Boys, Capi-
tol,

Lewiston, Maine (WLAM) Bob Ouellette,
Music Director, Personality

BP: ““Memories,” Elvis Presley, RCA
Victor. BLFP: Embrassez-Moi,”” Super

Circus, Buddah. BH: 1 Can Hcar
Music,” Beach Boys, Capitol. BLFH:
“You've Made Me Very Happy,” Blood,

Sweat and Tears, Columbia.

Lynchburg, Va. (WLLL)
Bob Dovis, Music Director

BP: ““Rock Me,” Steppenwolf, Dunbhill.
BLFP: “Look Homeward Angel.” Vel-
vet Crest, Harbour. BH: “A [overs
Question,” Otis Redding, Atco. BLFH:
“Indian  Giver,” 1910 Fruitgum Com-
pany, Buddanh.

Manchester, H. (WKBR)

Sebostion Tripp

BP: “Are You Ready,” Chambers
Brothers, Columbia. BLFP: “Road to
Nowhere,” Trash. Apple. BH: “I Can

Hear Music,”” Beuach Boys. Capitol.
BLFH: “Don’t Give In to Him,” Gary
Puckett and Union Gap, Columbia.

Marion, S. C. (WATP)
Russ Cotton, Progrom/Music Director

BP: “Sweet Cherry Wine.” Tommy
and the Shondells. BLFP: *For

the st Time.,” the Georpia Prophets.
BH: "My Whole World Ended.” David
Ruffin. BLFH: "Salt and Pepper,” Esko
Affair.

Middletown, N. Y. (WALL)

Lorry Berger, Progrom Director

BP: *Time is Tight.” Booker T., Stax.
BLEP: "Brown Girl,” John D. Louder-
milk, RCA. BH: “‘Aquarius.” Sth Di-
mension. Soul City. BLFH: *“Will You
Be Staying After Sunday,” the Pepper-
mint Rainbow. Decca. Listener Response
to "‘November Snow,” Rejoice, Dunhill.

Phoenix, Ariz, (KRIZ}), Steve Maortin

BP: Sweet Cherry Wine.”
James  and  the

Tommy
Shondells, Roulette.

BLFP: “'Love Is All I Have to Give.”
Checkmate Unlimiled, A&M. BH:
“Aquanus,” S5th Dimension. BLFH:

“Will You Be Staymmp After Sunday.”
the Peppermint Rainbow, Decca.

Pittsburg, Kan. (KOAM), Rick Gonnon

BP: “Onily the Strong Survive,” Jerry
Butler, Mercury. BLFP: “You Made Me
So Very Happy.” Blood, Sweat and
Tears, Columbia. BH: “Crimson and
Clover,” Tommy James and the Shon-

dells, Roulette. BLFH: CApricot
Brandy.”” Rhinoceros, Elektra,
Pittston, Pa. (WPTS)

Rick Shonnon, Personolity

BP: “In the Bud Old Days.” IF'bunda-

tions, UNI. BLFP: “Girl (I’'m Wailing
For You),” Merrell Frankhaoser and
the HMS Bounly, Smash. BH: “Some-
thing On Her Mind.” 4 Seasons, Philips.
BRLFH: “Will You Be Staymg After
Sunday the Peppermint Rainbow.
Decea.

Wichita, Kan. (KEYN AM & Stereo FM)
4. Robertt Dork, Music Directar

BP: “"When You Dauance.” Jay and
American, United Artists. BLFP: “Fasi-
er Than the Speed of Life”” Mars Bon-
fire. Columbia. BH: “Galveston.” Glen
Campbell, Capitol. BLFH: “You've Been
Talking,” Surfs. Capitol.

COUNTRY

Ashland, Ky., & Huntington, W. Va.
(WTCR), Mike Todd,
Progrom Director, Personolity

P: “Mississippi Woman,”” Jerry Inman,
Columbia. BLFP: “Just Blow In His

(Continued on page 36)

Young, bright-sounding Top 40 Per-
sonality looking for a chance to
move up. 3 years’ experience. Would
prefer the Pennsylvania, Maryland,
West Virginia area. No military ob-
ligations. 3rd phone, endorsed. Con-
tact: Billboard, Box 099, 165 W. 46th
St., New York, N. Y. 10036.

College freshmn looking for summer
job. First professional one tREMEM-
BER WHEN?)—tops on high schoo!
station. Third-class. Prefers r&b
blue-eyed(?). Take peanuts for the
chance. Have tape. Anywhere!!
Bruce Markman, 21841 Church, Oak
Park, Mich. 48237. (313) 545-5459.

Top-notch Jock at a top station in a
major market quitting. Looking for
a Jock Shift in a comparable market
or a P. D. position in a smaller one.
Will go anywhere if right gig comes
along, in rock, MOR, or progressive,
Married, first phone, draft exempt.
No calls. Write Box 087, Billboard,
16536“1 46th St., New York, N. Y.

Contemn. Pro. Dir.: Have been top
jock in three major markets, p.d. in
one of them. College degree. Cur.
rently employed with the nation’s
most exciting medium market chain.
Looking for p.d. or operations dir.

opportunity. $15,000 mon. Top ref-
erences. Write Box 088, Billboard,
ll?l?)st‘i” 46th St., New York, N. Y.

Need an extra man during the sum-
mer? I'm young but have 2 years’
experience part time, a third en-
dorsed. and a desire to “live radio”
this summer. Let me send you a
tape and resume. Calil collect: (217)
544-2017,

Young, bright-sounding personality,
2 yrs.” experience, is seeking rock or
MOR station in D.C., Md., Va., Pa.
area. Tight board—excellent produc-
tion. No military obligations. 3rd
endorsed. Contact Claude Hall, Bill-
board, Box 094, 165 W. 46th st.,
New York, N. Y. 10036.

22-yr.-old Canadian (no ticket) with
creative ideas and good head seeks
top 40 or FM station. DMS grad.
Intercsted in announcmg, news,
prod., sales. Belicves discretion in
radio should be stressed. Will releo-
:astleslwil]ingly. Brad Miles (213) HO

I’'m in a pretty stable setup, but
frankly the advancement possibilities
look pretty limited. 1 have man-
aged a station (put it on the air, in
fact) and I'm now a music director.
I'm looking for a program director
position in a medium market . 5
something with a challenge. Have
experience with both easy listening
and top 40 formats. Will be glad
to provide an air check and a com-
plete resume. Contact Claude Hall,
Box M, Billboard.

Music director of major market easy
listening station is looking for a
program director’s position in medi-
um or large market. Know music
inside and out, prnduction, pro-
gramming. Consider myself one of
the pathblazers in the new, modern
uptempo approach that gains young
adult listeners and can build up
housewives in the midday. Extremelv
good references. Mike Button, 415—
924-5718.

Connoisseurs of radio/tv, Now avail-
able—the pcrsonality soon to be
hailed the Most Dynamic Star of
This Era. No brag, just fact. Cre-
dentials personified, but onc must
pay money for honey. Will consider
all contemporary formats or talk
program. Mr. Charisma is wvour
panacea. Contact Claude Hall, Box
Q, Billboard.

Gary Davis, for the past two years
music director and afternoon_ top
40 DJ of WBAZ, Kingston, N. Y., i
leaving. Third ticket. Four years
exp. 21 years old. Looking for a
challengm%‘ position in a medium or
major market, a job that wlill allow
me to put creative ideas into action.

Hoosier, 21, third phone, some col-
lege, limited experience. Looking for
opportunity in Top 40 radio. Would
prefer Midwestern market, but will
not be picky. Mike Corsi, 2425 South
D. St., Richmond, Ind. 47374.

Canadian, 20, two years college
(marketing major), wants Top 40
position. Mency, hours of work of
little concern; want experience and
chance to learn. George Pollard, 483
Blair Rd., Ottawa 8, Ont.

Boss Jock/Production. 1st phone.
Draft exempt. Have major market
experience and ratings. Phone: (303)
777-2165. Call: Denver time (noon to
six). Available immediately.

Managers, Attention!!! Programming
in a slump? Sales ideas lacking?
Production creativity stalemated?
Ratings slipping? Community in-
volvement shy? Employees unenthu-
siastic? On-the-air sound short of
professionalism? If ‘‘yes” answers
one or more guestion and you’re a
full-time medium/major market
above 100,000, preferably contempo-
rary, and wi]hng to pay a decent
wage, then let’s talk. Call 404—
622-2396.

No. 1 rated shows—3% yrs. solid
rock experience. Broadcast school
trained, first phone, syndicated army
show for 2 years to 38 stations
weekly, and also had top-rated week
end show during 2 yrs, in army at
KCLU, Rolla. Mo. Ready for the big
move! Complete military obligation
April 30. Available May 15. Audi-
tion tape and complete resume avail-
able now. Write: J. J. Mitchell,
Rt. 3, Box 37, Newburg, Mo. 65550.
gr call 314—364-3008 weekdays after
p.m.

Hey, everybody! Turn un your mu-
sic machine; Sweet Willie W is on
the scene! New, exciting talent,
draft exempt, approX endrs. Need
$10,000. W. Williams, 1416 New York
Ave., Brooklyn, N. Y. 11210

Is $15,000 too much to pay for a pro®
if not, maybe I'm your man. 14
years' experience include sales, pro-
gramming, production, conhnult)
traffic. 8 yrs. this market. Looking
for challenging position with futurc.
Write Billhboard, Box 085, 165 W.
46th St., New York N. Y. 10036.

Major market radio program consult-
ant is looking for medium market
AMers and medium and major mar-
ket FMers as clients. Proven format
ready to get ratings and billings in
the right markets. Management w ith
foresight can get the full story in
writing or detailed market analysis
can be made of your station and
your competition. More information
is available by writing in confidence
to Box 096, Billboard, 165 W. 46t

St., New York, N. Y,

‘““‘Need an experienced newsman for
the summer?” Journalism major
with desire to move up to a good
market, Authoritative voice, strong
delivery. 1 year more in college.
Would go anywhere if the job is
right. Dependable, unmarried. and
willing to dig. For tape and resume,
wrlte: Box 0101, Billboard, 165 W.
46th St., New York, N. Y. 10036

Heavyweight major market morning
man looking, Experienced with
““drake” and heavy personality for-
mats, top 40 or MOR. Creative copy
and production. Married, vet, col-
lege, no problems and excellent ref-
erences. Tape and resume to major
markets on reguest. Write: Bill-
board. Box 0100, 165 W. 46th St.,
New York, N. Y. 10036.

Third-class phone. Limited experi-
ence. Student of broadcast school.
3 years college. Prefer easy listen-
ing, jazz or news. Bob Rymell, 415
Springfield Drive, Richmond, Ky.
40475. (606) 623-1761.

Anncuncer with three vears’ experi-
ence with MOR station seeks employ-
ment at MOR station within the
Southeastern U. Tape and info
available wupon  request. Prefers
small market. Contact: Randy Galli-
her. 3907 Angol Place, Jacksonville,
Florida 32210, or call: (904> 771-2905.

Young college student looking for
summer talent job ... have own show
now . . . can send tape but would
prefer personal interview. 1 think
I can do a good job for your station
as a summer replacement. Ken
Kraus, 626 Jefferson St., Ashland,
Ohio.

Small market program director
would like to move up. Have
been In my present position four
years. 29 yrs. old. Married, three
children. Good reputation. Stable,
reliable. Only a stable situation will
be considered. Contact Claude Hall.
Box R, Billboard.

Super personality, 27 years old,
college grad. Now on major mar-
ket top 40 station. Looking for
an easy listening station that wants
an uptempo personality. Not
screamer. Reliable. Excellent refer-
ences. Can win numbers. Knowledge
of all types of music. Contact Claude
Hall, Box S, Billboard.

34-year-old major market person-
ality. Now on one of the nation’s
dominant Top 40 stations. Seeks pro-
gram director position in medium or
major market on Top 40 or eas:
listening station. Experienced in mu-
sic director and program director
duties. It’s not that I'm tired of
being a personality; radio has been
good to me and I’ve tried to be good
to it. But now 1 think it’s time to
step up into programming. Would
like to discuss the situation with any
general manager who feels he might
be able to use a good man. Contact
Claude Hall, Box T, Billboard.

Ex-Drake employee and boss radio
program director wishes to relo-
cate. Tapes of station supplied
on request. Single, young, draft
exempt. No. 1 stations are my bag.
Let me put your station in that cate
gory. Results guaranteed! Write to
Claude Hall, Box U, Billboard.

Know anybody who needs a very
sharp, very neat deejay who gets all
wrapped up in his work? Mike
Swanson, former music director of

WCHA in Chambersburg, Pa, can
be reached at 717—263-9028.

Call 803—846-8909 anytime after 6
p.m, if you’'re looking for a 23-year.
old with three years’ experience in
radio and TV. Have also worked in
radio-TV advertising agencies, plus
have done voice character work for
ad agencies. Now morning man and
operations manager at WSIB in
Beaufort, S. C

Announcer-Salesman, recent broad-
cast school grad. 3rd ticket. Lim-
ited exp., 25, married. B.S. De-
gree in Bus. Adm. Mil. ser. com-
pleted. Excellent sales, producti
copywriting. Seeking permanent
reer position. Money, location, hours
of work of little concern. Want
chance to prove my ability. Writ«
Gerald J. Mose, General Delivery,
Dallas, Tex. 75201.

Steve Byld. 3316 Lactede Ave..
Avt. US . Louis. Phone 314—JE 4.
3635. Was program director and
afterncon drive personality for the
past two years with r&b-formated
KXLW here and before that was with
WDAS in Philadelphia. 23 yrs. old.
Married. One child. Currently stu-
dent at Washington University and
only six hours from a degree. Would
prefer a Top 40 position.
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They call themselves Ford Theatre.
They travel from the inside out. i

Ford 'l'heui re

They break fast and heavy with Frosentarion

“WAKE UP IN THE MORNING” &

b/w “Time Changes’ aBC-11192 Produced by Bill Szymczyk - /v s




RADIO PROGRAMMERS ... MANAGERS
STATION OWNERS...DISK JOCKEYS

AND ALL OTHER INDIVIDUALS INTERESTED IN INCREASING STATION
EFFECTIVENESS AND LISTENER IMPACT OF AM AND FM RADIO

Billboard is proud fo announce its

ND
ANNUAL

® Listen to key radio leaders from all
over the U. S.

From every part of the country, the
radio men who are making it happen
will tell how they are doing it and what
changes the alert station manager,
programmer, DJ must anticipate for the
future to keep them ahead of the
parade.

3 [FORUM

UNE18:-22

® Hear the first-ever ‘‘Sounds of the
Times'' exhibit

25 stations representing country and
western, middle of the road, Top 40,
r&b, rock music, from small and large
markets have been selected to recerd
one-half hour generic tapes of their
sound. In one place and at one time.
You will be able to study and to listen to
the programming formats of successful
stations throughout the country.

FammIng

® Attend Artists Appreciation Night

WALDORF
ASTORIA
HOTEL nyc

Recording artists from every variety of
music will attend a cocktail reception
in their honor. The evening will be a
purely social occasion, giving every
registrant an opportunity to meet and
to talk to the men and women whose
records their stations are spinning.

JOIN THE HUNDREDS OF RADIO MEN WHO WILL BE AT THIS PRACTICAL, BUSINESS-ORIENTED STIMULATING FORUM AND DISCUSSION.

REGISTER NOW!

THURSDAY, JUNE 19

12:00 noon - 8:00 p.m.
REGISTRATION

3:00 p.m. - 8:00 p.m.
EXHIBIT—*Sounds of the Times”

A selected number of trend-setting radio
stations throughout the nation have been
chosen by a Billboard programming panel
to present their ‘“sound’” at the Forum
through haif-hour generic tapes of their
total broadcast day. The formats of the
station will include Top 40, middle-of-the-
road, country music, r&b, and progressive
rock. Registrants will be able to hear,
in one room, the sound and format of a
variety of successful stations. A represent-
ative of the station will be on hand at
specified times to answer your questions
and discuss the station and its pro-
gramming.

FRIDAY MORNING, JUNE 20
9:00 a.m. - 12:00~noon

Session 1
The Dynamic Power of Radio

a. The Future of Radio—Decline, Growth
or Status Quo

PROGRAM

b. How and Why Radio Must Help Stem
Deterioration of City Life and Com-
merce

c. The Vital Impact of Proposed Copy-
right Changes on Radio and the Record
Industry

12:30 p.m. -
LUNCH

12:00 noon - 2:15 p.m.
EXHIBIT—"Sounds of the Times"

FRIDAY AFTERNOON, JUNE 21

2:15 p.m. - 5:30 p.m.
CONCURRENT CONFERENCE SESSIONS

These five sessions are concurrent. Each
session will be held in a separate room
and repeated. Every registrant will select
two of the five sessions, attending one at
2:15 p.m. and the other at 4:00 p.m.

Session 2
Finding the Hit Records

a. Checking the Pulse of Music Popularity
in Your Market and Relating It to Air
Play

b. Record Popularity Charts in Magazines
and Newsletters—What Value Are They

1:30 p.m.

Session 3

Building Your Audience With On-the-
Air Promotions

a. What Practical Results Can On-the-Air
Promotions Achieve for a Station?

b. New Promotional ldeas—the Winners
and the Losers

Session 4
The Need to Look at Your Station
Objectively
a. The Danger Flags That Indicate You

Need to Make a Change

b. A New Way to Look at-the Impact of
Your Station—the Brand Rating Index

c. Chalienging Some Accepted Program-
ming Practices—New Research Find-
ings

Session 5
Top 40 Programming

a. Is Top 40 Radio Dying?
b. What Variety of Music Should Top 40
Program to Compete Successfully?

Aot
v




Session 6

Achieving Greater Impact With a

Small or Medium Market Station

a. The New Records—Keeping Up With
and Deciding Which to Play

b. Competing With Major Stations Reaeh-
ing Your Market

5:30 p.m. - 7:00 p.m.
EXHIBIT—“Sounds of the Times”

6:30 p.m. - 7:30 p.m.
ARTIST APPRECIATION COCKTAIL RECEPTION

A get-acquainted reception, strictly social,
will provide an opportunity for every
registrant to meet and to socialize with a
number of recording artists, representing
all types of music.

SATURDAY MORNING, JUNE 21

8:00 a.m. - 9:00 a.m.
EXHIBIT—"‘Sounds of the Times”

9:00 a.m. - 12:15 p.m.
CONCURRENT CONFERENCE SESSIONS
Thesé five sessions are concurrent., Each
session will be held in a separate room
and repeated. Every registrant will select

two of the five sessions, attending one at
9:00 a.m. and the other at 10:45 a.m.

Session 7

Selecting Records for Air Play

a. Picking the Records—Who Should
Select Them and What Criteria Should
Be Used

b. How Do You Pick the Best LP Cuts?

Session 8

Where Country Music Rides Today

a. Trends in Country Music Sound and
Lyrics and Its Impact on Pop

b. Programming a Modern Country Format

Session 9
How Important Are Personalities to
the Station

a. What is the Difference
Required Today for
Personality?

b. How Do You Handle Personalities
Effectively—The Super Personality, the
Over-the-Hill Deejay, etc.

Session 10

Outside Aids to Help Programming

a. Using Production Aids Effectively—ID
Jingles, Sound Effects, Tradeouts,
Show Promotions

b. Beyond Demographics—A New Re-
search Approach of Completely Target-
ing Your Audience (Psychographics)

Session 11
Development in FM Radio

a. What Are the Prospects for FM Profita-
bly Competing With AM?

b. Two Success Stories
gramming

12:30 p.m, - 1:30 p.m.
LUNCH

12:15 p.m. - 2:15 p.m.
EXHIBIT—"Sounds of the Times”

in _the Skills
the Successful

of FM Pro-

SATURDAY AFTERNOON, JUNE 21
2:15 p.m. - 5:30 p.m.
CONCURRENT CONFERENCE SESSIONS

These five sessions are concurrent. Each
session will be held in a separate room
and repeated. Every registrant will select
two of the five sessions, attending one
at 2:15 p.m. and the other at 4:00 p.m.

Session 12
Middle of the Road Listening

a. How Contemporary Can Your Sound Be
Without Chasing Listeners Away?

b. Music vs. Personality—Determining
How Music and What Kind of Each

Session 13

‘“The Day | Dreamed | Was a Program
Director . . ."”

a. What the Deejay Would Do
b. \ghat the Record Promotion Man Would
o
c. What the Advertiser Would Do
Session 14
New Directions in Music

a. The Growth of Progressive Rock as a
Music Format

b. The Broadening Listener Appeal of
R&B Music
Session 15
What Programmers and Deejays

Should Know About Advertising

a. The Changing and Different Demands
of National vs. Local Advertisers

b. How the Local Station Can Creatively
Produce Better Commercials

Session 16
Setting Record Policy at a Station
a. A Re-examination—Should the Per-

sonality Pick His Own Records

b. Deciding on Frequency of Playlist Ad-
ditions and Play of Oldies vs. Top
Records

6:00 p.m. -7:00 p.m.
BILLBOARD OPEN HOUSE AND COCKTAIL RE-
CEPTION AT THE BILLBOARD OFFICE AND
ROOF TERRACE

SUNDAY MORNING, JUNE 22
10:00 a.m.-11:00 a.m.

These two sessions are concurrent. Each
session will be in a separate room. You
will hear on tape the music described by
the speaker, giving you a first-hand ex-
perience with the kind of sound that is

happening now or will be breaking on the -

music scene.

Session 17
New Trends in Modern Music

Session 18

Innovations in Sound Introduced by
Creative Recording Approaches

11:15 a.m.-12:15 p.m.

ROUND TABLE CONFERENCE DISCUSSION—
CONCURRENT SESSIONS

These five discussions are concurrent.
Each will be held in a separate room.
Each registrant will select one subject to
attend. Each room will be set with round
tables with ten people per table. Under a
discussion leader, every group of tem
persons will exchange ideas and ex-
periences on prepared questions, reiating
to various aspects of the one subject. The
discussion approach will permit every
registrant to discuss his individual prob-
lems and to gain a host of new ideas
from success stories—and failures—of
stations throughout the country.

Session 19

Developing Teamwork at Station to
Achieve Programming Goals

How can you reduce the conflicts between
sales and programming and get them to
work together; what participation should
program director have in management
decisions of station; what techniques work
in bringing out the most from station per-
sonnel.

Session 20

Deciding on Time, Frequency, Kind
of News Coverage

How many times an hour, when, and for
how long should you program news; how
much local vs. national coverage should
you have; how necessary is news for thd
ratings of a music station.

Session 21

How to Attract the Housewife Listener
During the Day

What kind of music will she listen to and
what will turn her off; what kind$ of non-
music programming will attract the house-

wife; what types of personalities will she
identify with.

Session 22

What Variety of Music and Non-
Music Do Teens Want to Hear

What techniques have you found success-
ful to find out the music that the teen-
agers are listening to now; how important
are the deejays to teen-age listenership;
what are the non-music features that will
attract the teen audience.

Session 23

Keeping Up With and Evaluating the
New Record Releases

How do you try to distinguish the hit rec-
ard from the hype; in what ways have you
found the record companies helpful—and
not so helpful—in giving your station
guidance; how often, how long do you
listen to each new record and how do

you decide whether to put a new one on
the air.

12:45 p.m. - 2:15 p.m.
LUNCH
GROWING SIGNIFICANCE OF COMMUNITY IN-

VOLVEMENT FOR RADIO — PROGRAMS OF
ACTION

AWARDS FOR COMMUNITY INVOLVEMENT

BILLBOARD AND SCRIPTO PRESENTATIONS
2:15 p.m. - 4:00 p.m.

EXHIBIT—"Sounds of the Times”

REGISTRATION FORM

Radio Programming Forum Sponsored by BILLBOARD

Registration Fee: $125.00 per person

Fee includes attendance at all sessions, work materials,
cocktail reception, three luncheons. It does not include
hotel accommodations. Please make your check payable to:
the Radio Programming Forum. Check must accompany
your registration.

Please register the following people to attend the Radio Programming Forum.

PLEASE PRINT THE FOLLOWING INFORMATION:

Send to:

Radio Programming Forum
Ninth Floor

300 Madison Avenue

New York, New York 10017

Check is enclosed for all registrants.

Name of Each Registrant Title

Full Address (City, State)

Your Name and Title

Full Address

Company

Additional names can be sent in a separate letter. Acknowledgements and information on hotels will be sent to each individual who is registered.




Radio-TV programming

Programming Aids

e Continued from page 32

Ear.” David Wilkins, Plantation. BH:
“Galveston.” Glen Campbell. Capitol.
BLFH: “Slowly Dying.” Bill Nush, Mer-
cury,

Burbank, Calif. (KBBQ)
Larry Scott, Music Director

BP: "George,” Cooper Lindsay, Capitol.
BLFP: “~The Family Way.” Weldon
Myrick, Dot, BH: "My Woman's Good
to Muv.” David Houston, Epic. BLFH:
“Rings of Gold.” Western Gibson, RCA.

Cincinnati (WZIP)
Bob Tiffin, Program Director

BP: “You Gave Me a Mountain,"” John-
ny Bush. Stop Records. BLFP: *“Some-
body's Gonna Plow Your Field,” Beckie
Blucfield. Plantation. BH: - California
Blues,” Merle Haggard, Capitol. BLFH:
~Cold, Grey Light of Dawn,” Ray Pen-
nington, Monument.

Dallas-Fart Warth, Tex. (KYAL)

Johnny Dallas, Program/Music Director,
Personality

BP: “Everything's OK on the L.B.J.,”
Lawton Williams. BLFP: “Worst of
Luck.” Karen McKenzie. ABC. BH:
*Hungry Eyes,” Merle Haggard, Capitol.

El Pasa, Tex. (KHEY), Charlie Russell,
Music Director, Personality

BP: "1 Wish 1 Was Coming Home to
You,” Bobby George, Pompeii. BLFP:
~*Suzy Won't Dance,” Charlie Hamilton,
D-TON. BH: “Who’s Gonna Mow Your
Grass,” Buck Owen, Capitol. BLFH:
*Where Do You Go,” Ernest Ashworth,
Hickory.

Flint, Mich, (WKMF), Jim Harper,
Program/ Music Director, Personality

BP: "You Gave Me a Mountain.” John-
ny Bush. Stop. BLFP: “The Coming of
the Roads,” Johnny Darrell and Anita
Carter. UA. BH: “My Life,” Bill Ander-
son, Decca. BLFH: “New and Differ-
ent,” Kay Toilliver Kemmer, Musicor,

Fart Lauderdale, Fla. (WIXX)
Lyle Reed, Personality

BP: “You Gave Me a Mountain,” John-
ny Bush., Stop, BLFP: “World of For-
gotten People,” Osborne Brothers, Decca.
BH: “*Our House Is Not a Home,” Lynn
Anderson. Chart. BLFH: “‘What Kind
of Magic,” Les Seevers, Decca.

Knaxville, Tenn. (WROL), Phil Rainey,
Program/Music Director, Personality

BP: "There Never Was a Time."” Jeannic
C. Riley. Plantation. BLFP: “Coming ot
the Road,”” Johnny Darrell and Anita
Carter, UA. BH: “Woman of the
World,” Loretta Lynn, Decca. BLFH:
“Joe and Mauabel's 12th Street Bar and
Grill.” Nat Stuckey. RCA.

Tarbaro, N. C. (WCPS)
Edward Tuck, Music Director

BP: “California Girl,” Tompall and the
Glaser Brotheis.

Xenia, Ohio (WBZI), Chad Chester

BP: "There Never Was a Time,"” Jeannie
Riley, Plantation, BLFP: “I've Heard
That Song.”* Bill Nash. Smash. BH:
“Hungry Eyes.”” Merle Haggard. Capitol.
BLFH: 'Son of a Preacher Man.” Peggy
Littlz, Dot.

RHYTHM AND
BLUES

Columbus, Ga. {(WOKS), Ernestine
Mathis, Music Director, Personality

BP: “Dont You Know True Love,”
O'Jays, Bell. BLFP: “‘Never Gonna l.et
Him Know.” Debbie Taylor. GWP.
BH: “'Runaway Child.” Temptations.
Gordy. BLFH: “It's Your Thing."” Isley
Brothers. T-Neck.

Memphis (WDIA), Bill Thomas

BP: “"Mini-Skirt Minnie,”* Wilson Pickett.
Atlantic. BLFP: “I'm Gonna Do All )
Can." lke and Tina Turner, Minit. BH:
“Runaway Child."” Temptations. Gordy.
BLFH: "One Eye Open.” Maskmen
and Agents. Dyamo.

Miami Beach (WMRM), Donny Gee,
Program/ Music Director, Personality

BP: “Gumes People Play,” King Curtiss,
Atlantic; "Born Again.”” Sam and Dave,
Atlantic. BLFP: *Givingup.”” Ad Libs.
Shane; “*Dont  You Know a Good
Love.” O'Jays. Bell. BH: “The Weighi,™
Flip. Arcntha Franklin,  Atlantic; “1'll
Undersiand." Soul Child, Stax. BLFH:
“It's Your Thing.” lIsley Brothers. T-
Neck: “Sock It 0 ’Em. Soul Brothers,”
Bill Goss. Bell.
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EASY LISTENING

Atlanta (WSB Radia)
Chris Fortson, Musjc Librarian

BP: “Don’t Give in to Him,” Gary
Puckett and the Union Gap, Columbia.
BLFP: “Always Keep Me in Your
Heart,” Four Aces, Radnor. BH: *‘Sweet-
heart of the Year,” Ray Price, Columbia.
BLFH: “July You’re a Woman,” Pat
Boone, Tetragrammaton.

Cadillac, Mich, (WWAM/WWTV-FM)
Mike Paulin, Music Director

BP: “'In the Still of the Night.” Paul
Anka, RCA. BLFP: “Viva El Amor,”
Sandler & Young, Capitol. BH: “No
Not Much,” Vopues, Reprise. BLFH:
“Day Afier Day,” Shango, A&M.

Jacksanville, lll, {WLDS)
James L. Buck, Music Librarian

BP: “With Pen in Hand,” Vicki Carr.
BLKP: *“Onc¢ of the Nicer Things,”
Richard Harris. BH: “Traces,” the Clas-
sics IV, BLPH: “Galveston,” Glen
Campbell.

Miami (WIOD)
Yolanda Parapar, Music Director

BP: “Don't Give in to Him,” Gary
Puckett and Gap. Columbia. BLFP:
“July You’re a Woman,” Pat Boone,
Tetragrammaton. BH: “Pledge of Al-
legiance.” Red Skelton, Columbia.
BLFH: “Happy Heart,”' Nick De Caro,
A&M. New Robert Goulet Columbia
LP “Both Sides Now"” is one of “the
best he's done—many calls!

San Antania, Tex. (KTSA)
Kahn Hamon, Program Director

BP: “Hair,” the Cowsills, MGM. BLFP:
“Where Do You Go To.” Peter Sar-
stedt. World Pacific. BH: “Someday
Soon,” Judy Collins, Elekira. BLFH:
"“Johnny One Time,* Brenda Lee, Decca.

San Antania, Tex. (WOAI)
Bill Stanley, Personality

BP: **Aquarius.” 5th Dimension. BLFP:
“A House Is Not a Home,” Anita Keer
Singers. BH: “Traces,”” Classics 1V.
BLFH: “Albatross,” Fleetwood Mac.

San Francisca, Calif. (KNBR)
Michael Button, Music Director

BP: “First of May.” the Bee Gees,
Atco. BLFP: ‘“Albatross,” Fleetwood
Mac. Epic. BH: “"Move a Little Closer
Baby.” Mama Cass, Dunhill. BLFH:
“Don’t Give In to Him,” Gary Puckett
and Union Gap.

Sauth Lake Tahoe, Calif. (KTHO-AM-FM)
Bill Kingman, Program Director

BP: ‘‘Zazueria,” Herb Alpert and the
Tijuana Brass, A&M. BLFP: ““Without
Him.” Cilla Black, DJM. BH: ‘“Dizzy,”
Tommy Roe. ABC. BLFH: “One Finc
Summer Morning,” Evie Sands, A&M.

Springfield, Mass. (WSPR)
Budd Clain, Program Director

BP: “Move in a Litde Closer, Baby,*
Mama Cass, Dunhill. BLFP: *“Rhythm
of the Rain,” Gary Lewis and Playboys.
BH: “‘Aguarius,” 5th Dimension. BLFP:
“You Are My Destiny,”” Vic Dana;
“Only You,” Bobby Hatfield.

Washington, D. C. (WWDC)
Terry Green, Music Librarian

BP: “Zazueira,” Herb Alpert, A&M.
RLFH: “'Yesterday [ Heard the Rain.”
Nino Tempo and April Stevens, Bell.
BH: “Aquarius,”/"Let the Sun Shine In,”
Sth Dimension. Soul City. BLFH: “The
Letter,” the Arbors, Date.

Waynesboro, Va. (WAYB)
Carolyn Bleam, Music Director

RP: Come a Little Closer, Baby." Trini
Lopez, Reprise, BLFP: ““If 1 Only Had
Time.” Earl Grant, Decca. BH: '‘Be-
(wixt_and Between.” J. J. Johnson and
Ka: Winding. A&M. BLFH: "‘Oh What
a Fool I've Been,” P. K. Limited, Col-
gems.

OTHER PICKS

HOT 100—Thom Darro, Niag-
ara Falls, N. Y., WIJIL, BP:
“There's a Boat Leaving Every-
day,” Jack Walker, Nico.

Jerry Rogers, Savannah. Ga,,
WSGA, BP: “Time Is Tight,”
Booker T and the M.G.'s, Stax.
. . . Bob James, Racine, Wis,
WRIJN, BP: “Build Me Up Butter-
cup,” Foundations. . . . Jerry Ha-

Live Jazz Dip Laid to Clubs

NEW YORK—Billy Taylor,
jazz musician and air personality
on WLIB and WLIB-FM here,
1apped record companies and the
nightclub industry last week for
“contributing to the poor status
of live jazz."

Taylor, program director of
jazz-formated WLIB-FM, has
proof that the public wants jazz
—the growing ratings of the FM
station. In the latest November-
December Pulse, the station
came up with more men listen-
ers 25-34 in the 7-midnight pe-
riod than any other station in
town, AM or FM, and did well
in men 18-24.

“Most of the guys who say
jazz is dead are the cub owners
who haven't kept up with the
times.” Taylor said. “Their night-
clubs are dumps; their sound
systems are bad.,”

Sam Chase, vice-president of
WLIB and WLIB-FM, said that
the typical jazz fan is rather
elite. “He doesn’t want to go
into a dump; only those who are
jazz fanatics will seek out jazz in
the places now where performers
are playing. But at WLIB-FM,
we feel the listener deserves bet-
ter treatment. This is why we've
ordered stereo equipment and
will soon be broadcasting in
stereo.”

Taylor said that the station
would also expand broadcast
hours as soon as a qualified
personality could be found. At
present, Ed Williams starts off
the jazz station’s programming
at noon, followed by Taylor
(who tapes his FM show prior
to going on the air on WLIB
each day). Del Shields hosts the
7:30-10 p.m. show, followed by
Viv Roundtree. Then Shields
comes back for a sound-off talk
show called “Night Call” that is

lasz, WLBK, BP: “Proud Mary,”

Creedence Clearwater. . . . Gary
Allen, Midland/Odessa, Tex.,
KCRS, BP: “Memories,” Elvis,

RCA. . . . Bob Bloor, Pierre, S. D.,
KCCR, BP: "“Tell Me Why,” Frijid
Pink, Parrot. . . . Paul Gambaccini,
Hanover, N. H., WDCR, BP:
“Where Do You Go,” Peter Sar-
stedt, World Pacific.
COUNTRY—Bob Pond, Phoe-
nix, Ariz., KRDS, BP: “Too Much
of a Man,” Arlene Harden, Co-
lumbia, . . . Bob Hollands, Wil-
mington, Del., WAMS. BP: “Where
Do You Go to My Lovely,” Peter
Sarstedt, World Pacific. . . . Ben-
ny Williams, Gallatin, Tenn.,
WHIN, BP: “Sweet Wine,” Johnny
Carver, Imperial. . . . Russ Miles,
Jacksonville, Fla., WQIK, BP:
“There Never Was a Time,” Jean-
nie C. Riley, Plantation. , . . Cur-
tis N. Coleman, Greeley, Colo.,
KYOU, BP: “Working My Way
Through a Heartache,” Wes Bu-
chanan, Columbia. . . . Rick Bar-
rette, Chiefland, Fla., WLQH, BP:
“l Picked a Lemon,” Terri Lane.
EASY LISTENING—Joe Greg-
ory, Brunswick, Ga., WMOG, BP:
“This Girl's in Love With You,”
Dionne Warwick, Scepter. . . .
Wayne Duncan, Russellville, Ark.,
KARYV, BP: “The Kinda Love
Song,” Louis Armstrong.
PROGRESSIVE ROCK — Jeff
Starr, Worcester, Mass., WORC,
BP: “Rock Me,” now on 45, from
“At Your Birthday Party,” by
Steppenwolf, Dunhill.
COLLEGE—Jim Kennedy, Eau
Gallie, Fla, WTAI, BP: “Shot-
gun,” Vanilla Fudge, Atco. . . .
Dennis Blyth, Lansing, Mich.,
WMSN, BP: “First of May,” Bee
Gees, Atco. Neil Kempfer-
Stocker, Bethlehem, Pa., WRMC,
BP: “I Read You Like an Open
Book,” the Tages, Verve. . . .
John E. Krauss, Oswego, N. Y.,
WOCR, BP: “First of May,"” Bee
Gees, Atco. . . . Phil Fenster,
Rochester, N. Y., WRUR, BP:
“I'm Free,” Wilmer & the Dukes,
Aphrodisiuc. . . . Steve Fein, Phil-
adelphia, Pa., WXPN, BP: “Moog,”
LP by Dick Hyman, Command.

carried live on more than 100
stations.

A key factor in the recent
increase in ratings by WLIB-FM,
believes Taylor, is that “we’re
reaching a younger audience, an
indication that perhaps jazz is
coming back for a major popu-
larity cycle. Modern rock groups
today are using a lot of jazz de-
vices. The reason we're not play-
ing them is that so many pure
jazz performers are not getting
exposed and we want to give
them a chance that they can’t get
on any other statjon.

“But if the record companies
got behind Blue Mitchell like
they get behind a group like the
Blood, Seut, and Tears, 1 think
the popularity of jazz records
and jazz live performances would
be strong.” The average record
company doesn’t even know its
own jazz product, he said. “We're
finding a lot more success with
companies that take an interest
in jazz—Ilike Atlantic Records.
The promotion men that bring
the records around know where
their acts are playing . . . they
tnow all about their groups. Ca-

det is also very good. As a result,
their records sell.”

Taylor, whose last album was
on Tower Records, does as much
work on behalf on jazz off-the-
air as he does on (his WLIB
show on AM is also a jazz show,
which means he's on the air
six hours a day with jazz). He's
now involved in a series of 20
lecture-concerts at public schools
and 10 more uat colleges. At
these, Taylor talks and his group
also plays. Taylor has also started
a series of meetings between pro-
fessional musicians to exchange
information and attempt to raise
the status of the music.

The greatest thing about
WLIB-FM is its community in-
volvement, its editorial involve-
ment as a team. “We know that
we have the impact . . . the sta-
tion has packed Carnegie Hall
several times with shows, includ-
ing performances by relatively
unknown artists.”

“And now we've come up with
the ratings to prove that we do
have the audience,” said Chase.
“The station is just slightly two
years old in a jazz format.”

Vox Jox

By CLAUDE HALL
Radio-TV Editor

Bob Todd is the new program
director of WAKY in Louisville,
Ky.; he’d been with WQXI in At-
lanta. . . . Alison Steele has been
named music director of WNEW-
FM, the underground rock leader
in New York; she is heard 4-6
a.m. on the station and all night
on weekends. Alan Rosenberg,
former music director, leaves to
devote more time to his concert
soloist career. . . . R. D. Mayo,
the music director at KOSY, Tex-
arkana, Tex., writes in praising
Little Richie Johnson, New Mex-
ico independent promotion man.

Don Allen and Doc Nemo, for-
merly on WZAK in Cleveland,
now on WXEN-FM, same city.
. . . Lee (Baby) Sims, who left
KCBQ in San Diego, is back in
San Antonio and this time with
KTSA; I understand he's already
tearing up the market (in ratings,
of course). . . . Program director
Jim McKee of KWMC, P.O. Box
1505, Del Rio. Tex., 78840 needs
country music records. This is a
good 18-hour station that serves
not only the border city but
Laughlin Air Force Base. . . . Bob
Rall, WSLI, P.O. Box 8187, Jack-
son, Miss. 39204, says: “We're
having some difficulty getting
service on hit singles.” The easy
listening station wants to play
Young-Holt, Dionne Warwick, and
the Vogues, but can’t get the
records.

* Kk K

Dennis Murray is host of
WCBM'’s all night “East of Mid-
night” show for Baltimore;, a for-
mer musician and singer, he’d
been program director of KORD
in Pasco, Wash. . . . Rod (Mike
Love) Taylor is no longer with
KITE-FM, San Antonio. . .
Mitch Kaper and Tim Powell are
now co-music director of WYBC
on the Yale University campus.

Bil Hamm, former general
manager of KKND-FM, James-
town, N. D, is now in sales at
KDWB, Minneapolis.

* K %

In Miami, WQAM program di-
rector Dan Chandler and music
director Jim Dunlop came up with
an October/December Pulse of 14
in the morning and again in mid-
day, then a 21 during the 3-7 p.m.
period and a 20 from there to
midnight. The closest station to
WQAM and WINZ, who got up
as high as 13 in the midday
period. . . . Gary Lockwood has
been promoted to assistant pro-
gram director WLYV in Fort
Wayne, Ind. The line-up now
reads Don Beckman, program di-
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rector Stu Collins, music director
Rick Hughs, Lockwood, produc-
tion director Bob Barmes, Chris
(Greg Patten) O’Brien, and week-
ender Paul Edwards. . . . Who was
on the air during the AFTRA
strike of WNEW and WNEW.FM
in New York last week? Marty
Grove, Metromedia radio public
relations man. Grove had recently
been with ABC. There he sat in
for Bruce {Cousin Brucie) Morrow
when AFTRA struck WABC.
* K %

Randy Morrison, music director
of KFMC-FM, the progressive
rock station in Provo, Utah, has
departed for KMYR-FM in Den-
ver. another progressive rock sta-
tion. Mike Van Dorn is taking
over music director chores for
KOVA and KFMC-FM and will
also do the KFMC-FM progres-
sive nighttime show. . . . Jay
Trachman, evening drive person-
ality and production manager at
WSPD in Toledo, is leaving to
join WGSM at Huntington, Long
Island, N. Y. He’ll do noon-2 p.m.
and 5-8 p.m. shows. . John
Detz, station manager of WABX-
FM in Detroit, reports that the
progressive rock station is now
third in the market between 7-
midnight, according to the Octo-
ber/December Pulse. CKLW, 50,-
000-watt Bill Drake-consulted sta-
tion, was first with a 22 share;
WIJR and WKNR both had an 8
and WABC-FM had a 7. WABX-
FM actually topped CKLW in men
in that period, scoring a 12 to
WIJR’s 14. In the afternoon, 3-7,
WABX-FM tied WKNR for teens,
both with a 10. Of course, CKLW
had a 43 in teens in that period.
Detz attributes the good showing
of WABX-FM to deejays Dan
Carlisle and Larry Miller and says
Jim Hampton is very strong in the
afternoons.

* * K

Fastest record man in the busi-
ness must be Ray Free of Decca
Records in New York. Because
employees of WNEW and
WNEW-FM are on strike in New
York, general managers from all
over are sitting in at the mike.
One of the substitutes on WNEW-
FM is called Gus. He hadn't been
on the air more than a couple of
hours and a record arrived from
Free marked: “Attention: Gus.”
Handling mike chores on WNEW
were Dom Quinn, Dick Carr, Ken
Gaines, Bob Mounty and Dave
Croninger. On WNEW-FM were
Marty Grove, George Duncan, Nat
Asch and Gus; Gus formerly hails
from KMPX-FM, San Francisco.
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Ed Ames has had
-5 hitalbums.

He’s just cut his sixth.:

“ATimreforL ving, ATime : .
for Hooe ’featLres Ed’s fas: fukttakd b
moving single. **Changing. EESE2zu g8 A, Wi gsi®
Chanzing,” plus 10 other.

songs of today.
LSP-4128

Also asailekle on Sterzo 8 Caftridge Tape




Classical Music

BFST
Bilthoard SPECIAL SURVEY For Week Ending 3/22/69
This Last Weeks on
Week  Week TITLE, Artist, Label & Number Chart
Billboard 1 TRANS-ELECTRONIC MUSIC PRODUCTIONS INC. PRESENTS
Award SWITCHED ON BACH 17
Walter Corlos/Beniomin Folkman, Columbia MS 7194 (S)
2 2 MOZART—CONCERTOS 17 & 21 (Elvira Madigan) 59
Anda/Caomerata Academica of the Salzburg Mozarteum
(Anda), DGG {No Mono); 138 783 (S)
3 3 SOUNDTRACK: 2001, A SPACE ODYSSEY .32
MGM (No Mono); SIE 13 ST (S)

4 4 HOROWITZ ON TELEVISION .27
Vladimir Horowitz, Columbio (No Mono); MS 7106 (S)

o 6 UP, UP & AWAY 28
Boston Pops (Fiedler), RCA Red Seo! (No Mono); LSC 3041 (S)

6 9 CHOPIN: PIANO CONCERTO NO. 2 8
Rubinstein/ Philadelphia Orch. (Ormandy), RCA Red Seol
LSC 3055 (S)

7 7 TCHAIKQVSKY: 1812 OVERTURE 12
New Philharmanio (Buketoff), RCA Red Seal LSC 3051 (S)

8 8 MY FAVORITE CHOPIN 155
Van Cliburn, RCA Red Seal LM 2576 (M); LSC 2576 (S)

9 10 GOUNOD: ROMEQ & JULIET (3 LP's) 4
Freni/ Corelli/ Various Artists/ Paris Opera Orch. (Lombard),
Angel SCL 3734 (S)

10 5 GREIG: CONCERTO IN A MINOR/LIZST: CONCERTO NO. 1 7
Van Cliburn, Philadelphic Orch. (Ormandy), RCA Red
Seol LSC 3065 (S)

11 14 SELECTIONS FROM 2001: A SPACE ODYSSEY 31
Philadelphic Orch. (Ormandy)/New York Philharmonic
(Bernstein), Columbia (Na .Mana); MS 7176 (S)

12 13 CHOPIN: SONATAS 2 & 3 . .. 16
Van Cliburn, RCA Red Sea! LSC 3053 (S)

13 11 ROYAL FAMILY QOF OPERA 26
Variaus Artists, Londan (No Mane); RFO-S-1 (S)

14 12 TCHAIKQVSKY: SYMPHONY NO. 6 7
Philadelphia Orch. (Ormandy), RCA LSC 3058 (S)

15 15 BERNSTEIN'S GREATEST HITS 92
New York Philharmonic (Bernstein), Calumbia ML 6388 (M);

MS 6988 (S)

16 17 BELLINI & DONIZETTI HEROINES 15
Beverly Sills/Vienna Valksaper Orch. (Jalas), Westminster
WST 17143 (S)

17 18 DELIBES: LAKME (3 LP's) 4
Sutherland/ Various Artists/ Mante Carlo Opero Orch.

(Banynge), Londan OSA 1391 (S)

18 16 BACH ORGAN FAVQRITES, vOL. 1 30
E. Pawer Biggs, Calumbic ML 5661 (M); MS 6261 (S)

19 19 ORFF: CARMINA BURANA 22
Janawitz/Fisher Dieskau/Stolze/Schaenberg Children’s
Chorus/Orchestra & Chorus of German Opera Berlin
(Jochum), DGG 139 362

20 21 R. STRAUSS: ALSO SPRACH ZARATHUSTRA 34
Philadelphia Orch. (Ormandy), Columbia ML 5947 (M);

MS 6547 (S)

21 20 CLAIR DE LUNE (3 LP’s) 5
Philippe Entremant, Calumbic D3S 791 (S)

22 22 TCHAIKQVSKY: CONCERTQ NO. 1 137
Van Cliburn, RCA Red Seal LM 2252 (M); LSC 2252 (S)

23 24 VERDI: REQUIEM (2 LP's) 13
Variaus Artists/ Vienna Philharmanic (Solti), London
OSA 1275 (S)

24 36 THE BEST OF FRANCO CORELLI 4
Capital SBAO 8703 (S)

25 35 J0Y OF MUSIC (2 LP’s)

New Yark Philharmonic. (Bernstein), Columbio M2X 795 (S)

26 27 IN THE CLASSIC STYLE 5
Christapher Parkening, Angel S 36019 (S)

27 30 SATIE: PIANQ MUSIC, VOL. 1 38
Ciccolini, Angel 36482 (S)

28 25 PROKQVIEF: PETER & THE WOLF/TCHAIKOVSKY:

NUTCRACKER SUITE 46
New York Philharmonic (Bernstein), Calumbic ML 5593 (M);
MS 6193 (S)

29 23 R. STRAUSS: ALSO SPRACH ZARATHUSTRA 35
Chicaga Symphony (Reiner), RCA Red Seal LM 2609 (M);

LSC 2609 (S)

30 28 CONCERTOS BY MOONLIGHT 5
Entremant/New Yark Phithormanic (Bernstein), Philodelphia
Orch. (Ormandy), Calumbia MS 7197 (S)

31 32 BARBER: SCENES FROM ANTONY AND CLEQPATRA/

SUMMER OF KNOXVILLE 1915 3
Price/ New Philharmania Orch. (Schippers), RCA Sed Seal
LSC 3062 (S)

32 34 IVES: SYMPHONY NO. 3/SCHUMAN: NEW ENGLAND TRYPTYCH 2
Philadelphia Orch. (Ormandy), RCA LSC 3060 (S)

33 29 BRUCKNER: SYMPHONY NO. 7 6
Philadelphia Orch. (Ormandy) RCA LSC 3059 (S)

34 33 BRUBECK: LIGHT !N THE WILDERNESS (2 LP’s) 6
Vorious Artists/ Cincinnati Symphany Orch. (Brubeck)

Decca DXS 7202 (S)

35 — CHOPIN: NOCTURNES 54
Artur Rubinstein, RCA LM 7050 (M); LSC 7050 (S)

36 39 A LYRIC TENQR, VOL. 2 3
Fritz Wunderlich, Angel $-60078 (S)

37 38 TCHAIKOVSKY: 1812 OVERTURE/NUTCRACKER SUITE 3
Loandon Festival Orch. (Sharples), Llandon phase 4
SPC 21001 (S)

38 26 GLORY OF GABRIELLI 55
E. Pawer Biggs/Varicus Artists, Calumbia (Na Mano);

MS 7071 (S)

39 31 STOCKHAUSEN: GRUPPEN/CARRE 5
Various Artists, DGG 137002 (S)

490 40 A JOHN McCORMACK COLLECTION QF ARIAS, DUETS & SONGS 3
Victrala VIC 1393 (M)
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1 Dorafi LP's
Out on Merc.

NEW YORK—Two albums
with Antal Dorati and the lLon-
don Symphony are being issued
by Mercury Records this month.
Onc features Dvorak, while a
Bartok set also has pianists
Luctor Ponse and Geza Frid as
soloists.

The Mercury Wing line will
have two first low-price listings
of Delibes ballets, both in two-
record sets as Dorati conducts
the aneapolls Symphony in
“Coppelia” and Anatole Fistou-
lari conducts the London Sym-
phony in “Sylvia.”

Also on Wing is a Bartok
pressing with violinist Yehudi
Mehuhin and the Minneapolis
under Dorati, and a Berlioz al-
bum with Paul Paray and the
Detroit Symphony. Completing
the Wing titles is a ballet LP
with Dorati and the Minneapo-
lis, and Paray and the Detroit.

4 Orchestras
For Festival

VIENNA — Four Orchestras
will participate in the Vienna
Festival, set for May 24
through June 22. A ballet festi-
val also will be featured, with
10 companies, including three
Austrian, taking part.

The orchestras will be the
Berlin Radio Symphony under
Lorin Maazel; the Vienna Sym
phony under Claudio Abbador,
Bruno Maderna, Josef Krips and
Hans Swarowsky; the Vienna
Philharmonic under Karl Boehm
and George Szell, and the Lon-

don Symphony under Pierre
Boulez.
There will also be four

chamber music concerts by the
LaSalle Quartette, a Beethoven
sonata program by  pianist
Friedrich Gulda, and songs of
Berg, Webern and Schocnberg.

Philips Issues 3-LP
Package of ‘Seasons’

EW YORK — Philips Rec-
ords is issuing a three-LP pack-
age of Haydn's “The Seasons”
this month featuring soprano
Heather Harper, tenor Ryland
Davies and bass John Shirley-
Quirk with the BBC Symphony
and chorus under Colin Davis.

The Grumiaux Trio has two
albums, including one with
flutist Maxence Larrieu. The
trio consists of violinists Arthur
Grumiaux and George Pan-
zer, and cellist Eva Czako. 1
Musici has a two-record set of

Writer Bacewicz
Dies at Age 55

WARSAW—The Polish com-
poser Grazyna Bacewicz died
in Warsaw at the age of 55.

Her compositions received
many international awards, in-
cluding prizes at the Interna-
tional Composers Competition in
Liege and Brussels. Miss Bace-
wicz for many years was a pro-
fessor at the High Musical
School in Lodz and later at
the Warsaw Conservatory. Her
“Music for Strings, Trumpets
and Percussion™ has been re-
corded by Witold Rowticki and
the Warsaw National Philhar-
monic on Philips.

Bachs
tos.”

Philips is completing its
Tchaikovsky symphonic series
with Igor Markevitch and the
London Symphony with the re-
lease of “Symphonies Nos. 1. 3
and 6" on separate disks. Pian-
ist Stephen Bishop, who re-
cently signed with Philips, has
a Beethoven pressing.

The low-price Philips World
Series line has a three-LP
package of Vivaldi's “L'Estro
Amonica” with T Musici. Gru-
miaux has a coupling of Saint-
Saens and Vieuxtemps with the
Lamoureux Orchestra under
Manuel Rosenthal. Rounding out
the World Series release is a
disk of Chopin etudes with pi-
anist Adam Harasiewicz.

“Brandenburg Concer-

RO SO A AR

GOLD LABEL'S
3 DISK FIRSTS

NEW YORK — Three disk
firsts are included in a new
Decca Gold Label album by
Donald Hunsberger and the
Eastman Wind Ensemble. The
pressing contains Perischetti's
“*Masquerade for Band,” Hart-
ley's “Sinfonia No. 4” and Dahl's
“Sinfonietta for Concert Band.”
TSRO DT DN ARG 18 10

Skrowaczewski, Minnesota
Give 'Passion’ Top Reading

NEW YORK — Krzysztof
Penderecki's “The Passion and
Death of Our Lord Jesus Christ
According to Saint Luke™ had
its belated New York premiere
at Carnegie Hall on March 6
and the result was a complete
success.

Stanislaw Skrowaczewski had
his combined forces, including
his excellent Minnesota Orches-

Penderecki Commissioned

WARSAW—Polish composer
Krzysztof Penderecki has been
commissioned to writc a com-
position to mark the opening of
the new opera house in Mex-
ico City.

Penderecki will visit Mexico
after his current trip to New
York and Philadelphia. On June
20 the composer will be in Ham-
burg to attend the first per-
formance of his first opera,
“Devils From Loudun,” written
to his own libretto. The opera
is based on the book of the
same name by Aldous Huxley
and will be directed by Kazi-
mierz Swiderski, and conducted
by Henryk Czyz.

The opera will be recorded

DGG’s Album

HAMBURG — Deutsche
Grammophon will issue a spe-
cial album of spirituals, choral
songs, arias and other seasonal

selections for Easter as “Lau-
date Dominun.,” which will list
for $2.50.

New  recordings of Hans

Werner Henze, all disk firsts, are
“Doppio Concerto for Oboe,
Harp and Strings,” “Fantasia
for Strings,” and “Sonata for
Strings.” Herbert von Karajan
and the Berlin Philharmonic
have a new Bruckner set as well
as an album of Mozart horn
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by Deutsche Grammophon and
will be filmed.

On Sept. | in Maria Loch,
near Cologne, there will be the
premierc of a new Penderecki
work, “Matins,” written in ortho-
dox liturgical style. The work
will later be presented in Lu-
cerne under Henryk Czyz, with
Polish soloists, and in New York
and Philadelphia under Eugene
Ormandy, who will record it
for RCA Victor.

Penderecki is currently work-
ing on his second opera,
“The Ubu King™ which will be
premiered next year, and is also
writing a composition for the
West German  jazz group of
Alexander von Schlippenbach,
who will play it at the Don-
aushinger Festival in 1970.

for Easter

concertos with soloist Gerd Sei-
tert of the Berlin.

Harpist Nicanor Zabaleta has
a recital of C.P.E. Bach, Krump-
holtz, Viotti and Hindemith.
Cellist Pierre Fournier and pi-
anist Wilhelm Kcempff have a
Beethoven sonata disk culled
from their complete package of
Becthoven's sonatas for cello
and piano.

DGG's historic Heliodor series
now is being issued in special
gold sleeves instead of the for-
mer gray stripes.

MARCH 22,

tra (formerly the Minneapolis
Symphony) well in control as
one of the most important works
of the 1960’s unfolded majes-
tically.

The Passion, which was last
year’s Grammy winner for orig-
inal composition, was to have
received its first local perform-
ance last season, but Skrowac-
zewski's illness forced a post-
ponement. It's easy to see why
because the conductor is espe-
cialty vital in this massive work,
which required a crowded stage
consisting of soloists, the choirs
of Bethel College, Macalester
College and St. Paul's Cathedral
and the chorale of the Colleges
of St. Catherine and St. Thomas.

The fine soloists included
baritone Andrzej Hiolski and
soprano Dorothy Dorow, who
appeared in the composition's
world premiere in Muenster
Cathedral three years ago.
Hiolski also is featured in the
Philips and Victrola recordings
of the Passion, both of which
were chart items. Also featured
at Carnegie Hall were bass
Arnold Voketaitis and narrator
Lee Richardson.

Although contemporary and
largely  tonal, Penderecki's
masterpiece is gripping and not
difficult to take, as the enthusi-
astic response from thé packed
auditorium indicated. The Pas-
sion, the only work on the pro-
gram, was presented without
intermission. FRED KIRBY

Classical
Notes

Andre Previn conducts the Ber-
fin Radio Orchestra Sunday (16).
Monday (17) and Tuesday (18).

. Pianist Malcolm Frager will
{(Continued on page 78)
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MILLER INTERNATIONAL

The Fastest Growing Record Company
In Europe—The Company That
Changed an Industry on a Continent
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THIS CHART DOCUMENTS THE ACTUAL GROWTH CURVE OF SALES OF THE SOMERSET AND EUROPA
LABELS IN THE GERNAN AND WESTERN EUROPEAN MARKETS FROM JAN., 1962. SINCE 1961 A
4400% INCREASE IN SEVEN YEARS. MILLER INTERNATIONAL SCHALLPLATTEN IS THE MOST
REVOLUTIONARY AND DYNAMIC MUSIC MERCHANDISING ORGANIZATION TO ENTER THE
EUROPEAN MARKET IN THE PAST TEN YEARS.

s __— ]

Industry Service Message Sponsored by Mitler International Schallplatten GMBH




MILLER INTERNATIONAL

Piciured chove are the company directars. Left to right, David
L. Miller, Herald Kirsten, Dr. Eric Beurmann and Dr. Wilhelm Wille.

Miller met Dr. Beurmann and Wille in Hamburg in 1955 while the latter served as
Sound Engineers and contractors for the famous “101 String” serics that Miller produced
in Germany. The frio was convinced in the mid fifties that Europe was ready for qual-
ity budget records. In late 1961, they founded the firm and finally got four presses
operating in a small building in Hamburg. Harald Kirsten joined the firm in 1963 as
Managing Director.

Drs. Beurmann and Wille are responsible for over 90 percent of the production of
the company’s product, including graphics, copyright analysis, etc. Mr. Kirsten is re-
sponsible for direction of all departments. Miller is the American director of the firm
and on frequent visits to Germany, develops over-all policy with his co-directors. Work-
ing in concert on all aspects of the operation, the four directors take a decp personal
pride in the achievements of the company.

"~
From left to right: Top Row: Bottom Row:
F. W. Reise, Sales Coordinator F. Friedrichs, Purchasing Manager
B. Varell, Public Relations H. ‘H. Michna, Technical Director
W. Schlafke, Graphicé Manager and Plant Manager
F. Jurgens, Assistant Manager U. Scharfenberg, Sales Manager
Z. Ures, Chief Accountant H. M. Neumann, Marketing Director

Industry Service Message Soonsored by Miller International Schallplatten GMBH
www americanradichistory com

A Concept
That Changed
An Industry

In late 1961 Miller International Schallplatten was
founded in Hamburg, Germany by David L. Miller,
Dr. Eric Beurmann and Dr. Wilhelm Wille. The basic
premise was simply “a better record at a lower retail
price.” Miller, a veteran international producer and
merchandiser of budget product, was convinced the
German and European record buyer was no different
in many respects than his U. S. counterpart. In spite of
stiff industry resistance, at all levels, the firm pro-
gressed to the point of being a very important factor
in the European markets today. In fact, every label of
any consequence on the Continent has now joined in
the competition of budget-priced long plays.

The Miller sales force, which presently numbers
twenty men, constantly introduces ncw merchandising
innovations never before used on the Continent.

New stereo program for local markets was recorded
and the constant liaison between Sales and the A and R
staff gave the firm a market acceptance and growth
that in percentages cclipses any European competitor.
A radical departure in co-op advertising schemes and
point of sale display made the buying public aware that
the product is unique and at a price that is pegged to
local consumer incomes. Eventually the leading retail
outlets in Germany recognized the “new era” in record
merchandising was at hand. The entire industry has now
benefited by a higher consumer exposure to long play-
ing records.

Miller presently services on a direct basis approxi-
mately 6,000 accounts. Considering that active catalogs
comprise less than 300 LP’s, this is indicative of the
quality and selectivity of program that generates these
high sales figures per record. (Individual items have
exceeded 350,000 units.)

While the bulk of sales are still in West Germany,
the firm, since June of 1968, is enjoying ever increasing
export business.

The central sales, creative, manufacturing and ad-
ministrative offices are located at Quickborn, Germany
near Hamburg. The company also operates branches in
West Berlin, Munich and Frankfurt.

In a quality conscious market with conservative
trade attitudes, Miller International’s steady growth is
a tribute to the imagination and energy of its personnel.

A COMMON OBJECTIVE—
TEAMWORK, FOR END RESULTS

The executives and department heads at
Miller International Schallplatten are in
average the youngest in the industry on the
continent.

Working under the co-ordination of Harald
Kirsten, each has proven his unique ability.
Each has a complete understanding of the
other’s divisional problems and “meshes”
his department to the common gear of com-
pany endeavor. This esprit de corps elimi-
nates much red tape, although the job is
accomplished within the framework of ac-
counting procedure and company policy.

A competitor once asked ‘‘what is the com-
pany’s number one asset?”’—he was shown
the above photos,
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In October 1967, the new offices and factory buildings of the
company were dedicated at Quickborn, Germany. The manufacturing
daughter firm, De Ge Ha Plastik, was developed under its Technical
Director, Harro H. Michna. Mr. Michna has developed an integrated
plant facility with one of the highest production per worker outputs in
the world.

Twenty dual station single operator LP presses are fed through
extruders from a dry-blend compounding room over the air-condi-
tioned press room. The presses are supported by master cutting lathes,
plating equipment and PVC compounding units in the buildings. All
product is conveyored through inspection to automatic film wrap
machincs,

MILLER INTERNATIONAL

A COMPLETELY VERTICAL MANUFACTURING
FACILITY—QUALITY PRODUCT IN
QUANTITIES TO REDUCE COSTS

The plant has a present capacity (used now 100%) of over 8
million LP’s per ycar. In January 1969, new buildings for warehous-
ing werc completed to cnable stocking for an output of a contem-
plated additional ten presses. Automated warehousing is now up to a
storage capacity of 3 million LP’s; thereby eliminating any seasonal
interruption of full pressing capacity.

A custom-designed computer has recently been installed to
strcamline bookkeeping in billing, royalty and inventory controls. The
company policy is—tomorrow’s tools to handlc tomorrow’s growth.

somerset

Industry Service Message Sponsored by Miller International Schallplatten GMBH
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RECORDED PRODUCT IN EVERY
" CATEGORY—CREATED FOR A
QUALITY CONSCIOUS MARKET.

somers et
FUROPA ,

MILLER INTERNATIONAL

2085 Quickborn bei Hamburg, Justus von Liebig-Ring, West Germany

Industry Service Message Sponsored by Miller International Schallplatten GMBH
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Coin Machine World

Warn MOA on Performance Issue;
Group Reshapes Election

NEW ORLEANS—Directors
of the Music Operators of Amer-
ica (MOA) meeting here last
week were alerted to “the very
dangerous” situation surround-
ing a possible performance royal-
ty in the copyright revision bill.
Reshaping election procedures,
reviewing convention complaints
and public relations were other
top agenda subjects. In the back-
ground MOA members were
musing about the continued ac-
quisition of music routes by na-
tional vending firms.

Nicholas Allen, MOA counsel,
and Perry Patterson, jukebox
manufacturers’ attorney, de-
scribed the copyright revision
situation as “a four-way scram-
ble” involving MOA, radio-TV
broadcasters, copyright societies
and the National Committee for
the Recordings Arts (NCRA),
the last-named now pushing for
a performance royalty for artists
and labels.

Patterson said NCRA “is a
very formidable lobbying force.™
Although both men pointed out
NCRA, led by Stan Kenton and
former Ohio Gov. Michael Di-
Salle, had made no proposal,
the Washington attorneys indi-
cated NCRA is now pushing for
25 per cent of the $8 per-juke-
box-per-year fee set forth in
jukebox industry-backed House
bill passed in 1967.

Set New MOA

Election Plan

NEW ORLEANS—In a ma-
jor move to further streamline
its organizational procedures,
the Music Operators of America
(MOA) directors passed a reso-
lution here last week to allow
the membership to elect direc-
tors and directors to elect offi-
cers.

(Continued on page 45)

Bilotta Offers Single
‘Especially for You'

By RON SCHLACHTER

NEWARK, N. Y.—John Bi-
lotta, president of Bilotta Enter-
prises, Inc., here, reports that he
has already sold jukebox opera-
tors 5,000 copies of the first rec-
ord to be produced by his own
label, J B Records. The single,
“Merry-Go-Round of Love,” by
Roberta Quinlan, is scheduled
to be released next week.

*“This record has been made
especially for jukeboxes,” ex-
plained Bilotta. *“It’s an easy
listening single which we will in-
clude in our ‘especially for you’
category. There is a need for
this type of single and the oper-
ators appreciate that somcone
has finally done something about
i.”

Bilotta has received very fa-
vorable reaction to his “especially
for you” programming service,
which is aimed at satisfying the
music tastes of the 35-and-up
age group. The special program-
ming package is noted on the
jukeboxes with a colored tab. In
addition, the operator or route-

man informs the location about
the current selection being fea-
tured in the adult category.

“We're aiming at the loca-
tion’s timid soul,” said Bilotta.
“This is the adult who is afraid
to play the jukebox. He sees the
younger people selecting records.
but he’s unsure of himself—he
isn’t familiar with the popular
songs.

“Now, we have changed all
this by giving him records he
knows. While he may spend a
lot of time looking for a song
on the jukebox, he’'ll go right
through the ‘especially for you’
category and spend a half-dol-

(Continued on page 45)

Process

“The end result would be an-
other royalty,” Patterson said.
“We cannot afford to be com-
placent.”

Allen explained the complica-

(Continuned on page 44)

i

ACQUISITION
A HOT TOPIC

NEW ORLEANS — National
operating firms—principally in-
volved in vending but now ac-
quiring music routes—was a big
topic among Music Operators of
America directors here last
week. Route pricing formulas,
sophisticated procedures of ven-
dors and other aspects of street
operating were widely discussed
in private chats.

“l hear Servomation dcpreci-
ates jukeboxes on an eight-year
basis,” said one operator. “I use
a six-year, double declining
balance method. We might have
a lot of things to learn from
these large vendors.”

OISR T SO GR G RTRTE RARR A O OA

Vendors Tell Music Plans

By FRANK BARRON

LOS ANGELES—The large.
national operating firms now ac-
guiring music routes may have
a new competitor in such ac-
quisitions—Canteen Corp. This
was hinted at in interviews dur-
ing the National Automatic Mer-
chandising Association (NAMA)
show here last week.

Robert Natoli, Canteen Serv-
ice of San Diego, and president,
California  Automatic Vendors
Council, was reluctant to proph-
ecy about his organization. but
said, “We were in jukeboxes for
years, a long time ago. At the
time we weren’t that familiar
with music. However, [ think
we'd go back in it if we could
find the right company.”

Servomation Corp. is heavily
in the music routes, and will
continue to seek jukebox routes.
according to Ted R. Nicolay,
NAMA treasurer from San Ber-
nardino. “It's good business for
us,” he said, “and it adds to the
dollar volume.” He foresaw the
company expanding in that field
if it could make the right ac-
quisitions.

A representative from ARA
Services, Inc. admitted that “all
the big companies are fooking
for acquisitions. It's the natural

NAMA Spotlights Security

LOS ANGELES—AnN over-
flow crowd jammed in to hear
security expert Bob Curtis dis-
cuss his favorite subject at the
annual National Automatic Mer-
chandising Association (NAMA)
Western Convention here at the
Ambassador Hotel March 8.

Curtis, NAMA security con-
sultant, lost little time showing
the assemblage how they were
losing money from their routes
and machines, and spent two
hours trying to help them deter
possible robberics, pilferage.
losses in sales, goods, personnel
and money.

Moderator Gib Tansey of
NAMA set the workshop key-

Merger Unites 18 Firms

ST. LOUIS—Eighteen inde-
pendent vending companies,
operating in 13 States, have

merged to form Autoviable Serv-
ices, Inc. here. The new private-

MOA DIRECTORS at mid-year meeting in New Orleans. Pictured, from
left to right, in the first row are: Ray Barker, L. M. Smith, Harlan
Wingrave, Clinton Pierce, James Stansfield, A. L. Ptacek, Howard
Ellis, William Cannon, Les Montooth, Robert Nims and Wiiliam Roberts,
aide to the mayor of New Orleans. Second row standing, left to right:
Nicholas Alien, MOA legal counsel; John Trucano, Harry Schaffner,
Norman Pink, James Mullins, Robert Walker, Carl Pavesi, Garland
Garrett, A. M. Fleishman, Leoma Ballard, Lawrence LeStourgeon, Orma
Mohr, Fred Granger, Leon Taksen, Ted Nichols, Hal Shinn and Tom
Greco. Back row standing, left to right: Robert Rooney, John Snodgrass,
A. L. Witt, P. J. Storino, K. A. Cormney, Fred Collins Jr., Henry Leyser,

Russell Mawdsley,

William Anderson,

Maynard Hopkins, William

Hullinger, Arnold Jost, Leonard E. Leonard and Hy Lesnick.
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ly held organization is headed
by Thomas Donahue, a founder
and past president of Servoma-
tion, Inc.

The companies, which have a
combined annual sales volume
of about $18 million, include
Automatic Sales, Inc., Coos Bay,
Ore.; Cater-Vend, Inc., Jack-
sonville, Il.; Cowlitz Vending.
Inc., Longview, Wash.; DePaul
Automatic Co., Inc., San Jose,
Calif.; the Farren Co. and Rob-
ertson Vending Corp., both of
Tulsa, Okla.; Freeco Vending
Services, Inc., San Francisco;
Gallerneau Bros., Inc., Amarillo,

Tex., and Kwick Kafe Co. of
Oregon, Inc., Eugene, Ore.

Others are McAllister Vend-
ing Machine Service, Inc., Sher-
man, Tex.; MAB Industrial Ven-
dors, Inc., Los Angeles; Quality
Venders, Inc., Geneva. Ill.; Re-
freshers, Inc. and Vending Con-
sultants, Inc., both of Chicago;
Rogue Valley Vending Scrvice,
Inc., Medford, Ore.. Sanese’s
Complete Vending Service, Inc.,
Columbus, Ohio; Standard Au-
tomatic Service, Inc., I[ndian
Orchard, Mass.,, and Valley
Vend, Inc., Rome, Ga.

www americanradiohistorvy com

note by warning the attendees
that “security means profit re-
tention—and there is no one an-
swer.”

Curtis, 30 years in security.
stressed four points for vendors
in an cffort to help them. They
were: analysis of the problem;
planning (how to solve the prob-
lem); deputization (putting the

(Continued on page 46)

step for us.”" He said that even
some small vendors were picking
up a music route here and there.
“Independents are getting into
the jukebox business wherever
they can.” he said. "It's a com-
patible and profitable line.”
(Continued on page 44)
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ALARMS HOT
NAMA ITEM;
3,000 ATTEND

LOS ANGELES — Security
devices attracted large audiences
during the National Automatic
Merchandising Association
(NAMA) trade exhibit here last
week attended by over 3,000.
Eighty-two firms exhibited.

Vend-Guard of Philadelphia
displayed one alarm using a
loud explosive sound, a dye
marker and tear gas. Scherlock
of Chicago. with a new key-lock
combination, was among exhibi-
tors stressing security devices.

(AR IO

All-Tech Sef
For Big Move

HIALEAH. Fla. — All-Tech
Manufacturing,  the  leisure-
time product division of All-
Tech Industries here. will soon
have its entire production oper-
ation consolidated under one
roof in the near-by Miami l.akes
Industrial Park.

(Continued on page 45)

New Equipment

Williams—Target Game

A bull’s-eye, skull target and witch target with transistorized sound
effects are special features of this new target game called Spooks
from Williams Electronics, Inc. Black light with glowing targets and
in-depth scenery add the eerie effect of a haunted house, ghosts,
witches and other mystic figures. Period of play is adjustable for 10
to 1,000 shots per game with extra shots for skill score. The unit has
as an optional feature, single, double or triple coin chutes. Individual
lift-out coin trays is another feature. The unit is 69 inches high, 35,
inches deep and 26 inches wide and weighs 320 pounds crated.
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Warn MOA on Performance Issue

e Continued from page 43

tion brought about by the cable
television (CATV) aspect, as re-
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“MOA still stands behind its
compromise agreement (ham-
mered out with copyright socie-
ties) and will respond to the re-
cording artists’ proposals. We're
prepared to exercise uppermost
effort.”

The decision to meet here, in-

BILL ROBERTS, representing
New Orleans mayor's office, pre-
sents city key to Music Operators
of America (MOA) president
Howard Ellis (right).

read about the action.

Worl

stead of Washington, was the re-
sult of an MOA resolution based
on the advice of MOA’'s coun-
sel. “Had we met in Washing-
ton now,” MOA executive vice-
president Fred Granger said,
“the Senate Judiciary Commit-
tee members would have told us
nothing has happened yet.
MOA’s legislative committee is
alerted and may have to go to
Washington by the end of
March.”

Resolutions and agenda items:

e In a move to conform to

more accepted association pro-
cedure, a resolution was passed
to have MOA members elect di-
rectors and directors to elect
officers,

e Convention committees dis-
cussed complaints about films
shown, poor room conditions
and drinks served in an exhibit
area. These, and other conven-
tion problems, will be taken up
in early meetings with exhibi-
tors. The Sherman Hotel expects
to have 50 per cent more re-
modeled rooms by Sept. 5-7,
date of this year’s convention.

e A membership study will
determine types of members and
dues in regard to the many juke-
box firms now being acquired
by large, national firms.

e Another study will be made

Id of
Com—OP erated

Mac “‘es coming VEVALY
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NICHOLAS ALLEN
Perry Patterson.

(left) and

on manufacturer dues.
® MOA president Howard El-

lis reviewed the trade group’s
public relations program. Within
a month MOA will commence a
civic service award program.

e Past president Bill Cannon

told directors, “Hardly a week
passes without a record com-
pany phoning seeking advice
about jukebox operators.” He
said MOA will continue to build
understanding between record
companies and operators.

e Directors were told that

Canon and Granger will repre-
sent MOA during the Interna-
tional Music Industry Confer-
ence April 20-23 in Nassau.

e Directors discussed setting
up an award for retiring vice-
presidents.

e Effective May [, 1969,
MOA will have no board chair-
man. All business sessions will
be headed by the president.

e A recommendation was
made that MOA establish a tour-
nament procedure for coin-oper-
ated equipment.

e Five per cent of MOA’s
gross income will be set aside
in a reserve account.

e MOA'’s decision to hold
midyear meetings at different
States was considered a success.
About 25 operators, some driv-
ing as far as 200 miles, attended
a reception during the gather-
ing here.

In private discussions many
directors talked about the wide-
spread acquisitions of music
routes by large national firms.
Said Granger: “There is a lot of
talk about vending firms acquir-
ing music routes, but everybody
down here agreed that there will
still be a need for MOA.”

John Wallace
At Md. Clinic

BETHESDA, Md.—John A.
(Red) Wallace, past-president,
Music Operators of America and
head of Wallace & Wallace Mu-
sic, Inc., Oak Hill, W. Va., is
hospitalized here at the National
Institutes of Health. Cards may
be addressed: Clinical Center, 10
S. Building, Room 213, E, Be-
thesda, Md. 20014. The hospital
phone: (301) 656-4000, Ex.
6352.

Music Plans
e Continued from page 43

Nicolay stated that Servoma-
tion was grabbing locations
wherever feasible, and doing its
own music programming. The
company has vast record libra-
ries in Garden Grove, Calif.,
Albuquerque and Yakima,
Wash.

Larry Thomas, representing
Servomation in Seattle, said the
100-record player was doing
well in that area, being easier to
service. "It brings in more reve-
nue, since it offers the custom-
er a smaller selection to choose
from,” he said.

“The big fellows are grabbing
up all the jukebox routes,” an
independent asserted. “Whether
they admit it or not, they're
going to be big in jukeboxes
this year.”

1969, BILLBOARD
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What's Playing?

A weekly programming profile of current and oldie
selections from locations around the country.
Buchanan, Mich., Location: Young Adult-Restaurant

Current refeases:
“Dizzy,” Tommy Roe, ABC-11164;

“Crimson & Clover,” Tommy Jomes &
Fzgf\Ar\:\lKO the Shondells, Roulette-7028,
: ""Proud Mory,” Creedence Cleorwoter
r , /
P c”:gargir:ger' Fontosy-619

Oldies:
“Raoin in My Heort,”” Fronk Sinotro
“l've Gotto Be Me,”

Amusement Co.

Sommy Dovis Jr.

KEN KERR,
programmer,
Lucky Coin
Machine Co.

New Orleans Location: Kid-Teen Club

Current releases:

“You've Mode Me So Very Hoppy,"

“More Todoy Thon Yes?erdoy ' Spirol

“Rock Me,”

Blood, Sweot & Teors,
Columbio- 44776;

Stoircase, Columbio-44741

Steppenwolf, Dunhill-4182

Set New MOA Election Plans

® Continued from page 43

The resolution, to be voted
on by members in a mail vote,
will result in the directors elect-
ing the nominating committee.
The nominating committee per-
forms two functions: nominating
directors and (with the aid of
the past president’s council)
nominating officers.

The nominating committee,
comprised of all segments of the
membership, consists of past

president Bill Cannon, chair-
man; a vice-president, John Tru-
cano; three directors from each
term, Fred Collins, Pat Storino
and Hy Lesnick; two members
at large, Royce Green Jr. and
Frank Fabiano; and three alter-
nates, Jerome Jacomet, Harry
Schaffner and Paul Brown

Other committees appointed:

Awards: chairman William Cannon, James
Tolisano, John Wallace, Clinton Pierce and
Lou Casola. Registration: chairman Arnold
Jost, vice-chairman Leonard Leonard, Mrs.

All-Tech Set for Big Move

e Continued from page 43

“We're planning on stream-
lining all our production meth-
ods,” explained Leon Gomberg,
assistant to vice-president Aaron
Goldsmith. “We will really be
following the G.M. assembly
line concept. We will be pro-
ducing considerably more with
better quality control.

“Our idea is to put everything
under one roof instead of having
our operation scattered in five
or six buildings. The new facili-
ty, which is scheduled for mid-
summer completion, will con-
tain more than 100,000 square
feet for production and another
10,000 square feet for plush of-
fices, Our conglomerate offices
also will be located there.

“In five to seven vyears, the

ALL-TECH’S new headquarters in
Miami Lakes, Fla., is scheduled
for mid-summer completion.
Shown here, left to right, at
groundbreaking ceremonies are
Richard Trice, Miami realtor; S. J.
Nardi, president of Nardi and
Podolsky, who served as co-
ordinator in the total transaction:
Robert Des Champs, executive
vice-president of All-Tech Indus-
tries; Justin Goldsmith, All-Tech's
president and chief executive of-
ficer, and Aaron Goldsmith, All-
Tech vice-president.

MARCH 22,
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building will pay for itself.
We’re going into all types of
computerized machines. These
new saws are unbelievable.
They’re like human beings.

“As for the future, everything
looks fantastic. The market is
strengthening. We have a re-
search and development depart-
ment that is constantly trying
to improve our current products
and find new ones. We used to
have to push but now we find
that All-Tech has come into its
own. We have a quality product
and ‘we’re in demand.”

Send for
Our New
Complete
Coin Machine

Exclusive Rowe AM: Distributor
£a.Pa. - S.Jersey - Del. - Md. - D.C

DAVID ROSCH ine

855 N. BROAD ST, PHILA, PA 19123
Phone: 1215 CEnter 2-2900

LADIES’ LUNCHEON. In top photo taken during Music Operators of
America directors meeting in New Orleans (from left) Mrs. A. W,
McCarus, Mrs. Maran Jost, Mrs. Jackie Mullins, Mrs. Pat Smith, Mrs,
Illa Schaffner, Mrs. Leon Takson, Mrs. Evelyn Garrett, Mrs. Bonnie
Cannon, Mrs. Charlene Lesnick, Mrs. Donna Leonard, Mrs. Jerry Nims,
Mrs. Maria Granger, Mrs. ‘Marge Montooth, Mrs. Marie Pierce. In
bottom photo (from left) Mrs. Nicholas Allen, Mrs. Hal Shinn, Mrs.
Lily Turner, Mrs. Ray Barker, Mrs. Russ Mawdsley, Mrs. Harlen Win-
grave, Mrs. Ted Nichols, Mrs. A. L. Ptacek, Carol Ptacek, Mrs. Howard
Ellis, Mrs. Paul Brown, Mrs. W. E. Hullinger, Mrs. Louise Lucas, Mrs.
M. C. Hopkins, Mrs. Robert Walker and Mrs. Bernice Fleishman.

Orma Mohr, K. A, Cormney, C. G. Silla, Leon Taksen, George Hotzman and L. M.
Jim Stansfield, Robert WaLkef;, Hy L(;sni;:‘ki Smith.
Joe Macquivey, Harry Schaffner an a " . .
shinn, E:?hfbiry; chairn)!lan Russell Mawdsley, _ Public Relah;ns: fha."ma'c'h HelnryTLeK'ser,
vice-chairman Jon Brady, Harland Wingrave vice-chairman Pat Storino, Charles Tashima
Robert Rooney and Jameés Mulfins ‘ and William 8latt, Banquet: co-chairmen
0 Y . Wiltiam Anderson and Garland Garrett, Al
Activity: chairman John Trucano, Paul Witt, William Huilinger, Mrs. L. Ballard,
Brown and Ed Zorinsky. Evaluation: chair- Maynard Hopkins and Raymond Barker.
man Sam Weisman, A, L. Ptacek and Max Forum: chairman Fred Collins, co-chairman
Hurvich. Membership: co-chairmen Lawrence Harry Witsen, Norman Pink and John Snod-
LeStourgeon and Ted Nichols, Carl Pavesi, grass, Committees: chairman John Trucano,
Sam Keys, William 0‘Connor, Tom Greco, Clinton Pierce, Paul Brown, Garfand Garrett,
Joe Levin, A. M, Fleishman, Ralph Ridgeway, Sam Weisman and Maynard Hopkins,

FOR

TOP EARNINGS

EVERY TYPE OF lO(ATION
EVERYWHERE

Proven Profit Maker!

CHICAGO COIN’S NEW

GALAXY

6-PLAYER
PUCK BOWLER
with SPEED FLASH

®
Regulation
with
“BEER FRAME"
L]
10¢ PLAY SUPER
Available RED PIN
e, 3 for 25¢

&

5

§  PROVEN HICAGO COIN MACHINE DIV
3 PROFIT MAKERS

N

Since HICAGO DYNAMIC INDUSTRIES, inc.

\]931 & 1725 W DIVERSEY 81vD . CMICAGO: HIINOIS 60614
l”(“

www americanradiochistorvy com

Bilotta Offer Single

o Continued from page 43

lar in no time at all. Consequent-
ly, the timid soul is making the
10 per cent increase in juke-
boxes.

“Our ‘especially for you’
package is being handled by one-
stop Jim Galuppi in Syracuse.
Jim, who has co-operated 100
per cent, has opened a second
outlet in Albany, at 388 Broad-
way in the Bilotta Building.”

According to Bilotta, a loca-
tion receives an “especially for

you” single every two weeks. A
recent selection for the adult
category was “You Always Hurt
the One You Love,” by the Mills
Brothers.

All Machines
Ready for Location

Seeburg A Y-100 ........... $345,
Seeburg 3W-100 wallamatic ea. 39.50
Saeburg 201 . 3. e owonss o 225,
AMI-1-120 ...l 125.
AMI-WQ 200 wallboxes ..... 15.
Seeburg E-2 Cigaret machine.. 25,
Brandt coin counter & sorter 500,
AMI-M ... s e 445)
AQ Seeburg IOO selection .. .. 225.
161 Seeburg .... . 250
CC Hula Hula g amsvss o 195,
Bally Dixieland ...ousing o .. 295.
Bally Blue Ribbon 4-player ... 295

Cable: LEWJO
Call, Write or Cable

L ow J2NOS visivuins .

Exclusive Wurlitzer Distributor

1311 N. Capitol Ave.
Indianapolis, ind.
Tel.: MEirose 5-1593

INCREASE
VENDING
SALES

IN ANY LOCATION

o f

ICE COLD DRINKS
= =

'J

NEW CAN COLD
DRINK VENDORS

for prestige and
heavy volume locations

GIANT 360 can capacity-
48 cans in pre-cool

LOOK TO

HOCH-DLA

for advanced products for profit!

Rock-Ola Manufacturing Company
800 North Kedzie e  Chicago, Iiiinois 60651
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Bulk Vending News

NVA: Almost a Sellout

CHICAGO—Only one exhibit
booth remains unclaimed for the
upcoming National Vendors As-
sociation (NVA) Convention, set
for April 17-20 at the Hollywood
Beach Hotel, Hollywood, Fla.

Rolfe Lobell, chairmen for the
19th annual show, reports that
this year’s exhibits will break all
records and that a number of
new products will be on display
for the first time. The conven-
tion program will include the
much expanded dual session of
Operators Forum, as well as a
number of speakers. A major
operator has been asked to make
a presentation concerning the
applicability of new computer
techniques to the analysis of a
bulk vending route.

At a recent meeting in Chica-
go, final preparations were made
for the convention. Those in at-
tendance were Jan Mason, leo
Leary, Bob Kantor, Paul Cris-
man, Ed Jordan, Ted Raynor and
Morrie Much. It was announced
at the meeting that NVA mem-
bers will present a play, entitled
“Rescue of Little Nell” or
“There’ll Always Be a Vending
Industry.”

While the main convention
speaker has not been named, the
NVA is hoping to secure some-
one from the Florida Legislature.
As for the Florida tax situation,
the NVA reports that some cities
have voluntarily agreed to the
acceptance of its proposals while
others have threatened to shut

VICTOR'S NEW
17 SPECIAL

EXTRA CAPACITY
TOP . ..

Holds 30 more V-2 Capsules.
Can be installed on your present
77s, or purchased with your 77

machines.

Only $450 each

Includes new center rod.

See your distributor for information

or write us direct.

VICTOR
VENDING CORP.

5701-13 West Grand Ave.

Chicago, Ill. 60639

when answering ads . . .
Say You Saw It in
Billboard
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down machines of those oper-
ators who do not pay the stated
rates.

According to the NVA,
several suits have been filed and
a number of members have paid
into an escrow under protest. In
addition, special legislation is be-
ing prepared for introduction in
the Florida Legislature, which
convenes in April. Meanwhile,
the NVA believes that the end
result in Florida will have a great
effect upon the South and par-
ticularly Alabama, where the
local fees are in many ways
similar to those in Florida.

In Missouri a bill has been
introduced into the Legislature
that would eliminate the sales tax
on 15 cent and under sales for
those companies reporting on a
gross receipts basis. However,
another bill has been introduced
that would place a $5 per ma-
chine tax on all vending ma-
chines operating in the State.

Northwestern Unit
Has Slug Rejector

MORRIS, Ill.—The growth
of 25-cent capsules vending may
result in solving one of the bulk
vending industry plagues—slugs.
Northwestern Corp. here last
week introduced a new unit with
a sophisticated slug rejecting
mechanism. According to sales
manager W. R. (Ray) Greiner,
this is the first rejector on a bulk
vending unit in many years.

The new machine, called Clas-
sic, is available with or without
the slug mechanism. With slug
rejecting capability, the machine
is only slightly higher, Greiner
indicated. *“Most of our initial
orders from distributors are for
the model with the slug rejector,”
he said.

The capacity of the new unit
is 125 two-inch capsules, 380
one and one-half inch capsules,

Yendors Discuss Security

e Continued from page 43

right men on the trail) and fol-
low-up. Analysis, he stated, in-
volved finding the symptom and
the cause—not just the problem
itself. He urged his listeners to
analyze the company’s manage-
ment attitude toward shortage
control and insisted that there
must be a change in that atti-
tude toward thefts, shortage con-
trol and shortages.

“Better management control,”
he said, “is the best way to stop
losses.” Management, he in-
sisted, is responsible, in the long
run, for all shortages, ‘since
management means control.” Of
the four points, he pointed out
that analysis is the most im-
portant thing in shortages.

Curtis, formerly with Lyndon
B. Johnson’s crime commission,
insisted that management was
lax. “We know that some em-
ployees steal.” He added that
most vending companies don’t

use security specialists, and are
most vulnerable. He urged them
to change their habits—*select
and train your supervisors.”

He reminded them of various
measures they could employ,
such as fencing, proper lighting,
locks, guards, badges, etc. He
admonished the assemblage for
the excessively high rate of losses
in the coin industry and decried
the lack of plan against short-
ages. Curtis explained that they
should check all their favorable
factors, as well as unfavorable
ones, and assured them that with
proper security measures and
analysis, their losses could be
stopped, could be recovered and
they could increase and even
double their profits.

Because proper control sys-
tems are not enforced, he ex-
plained, routeman could steal
up to 2 per cent of the sales.

Curtis deplored that with so
many discrepancies, manage-

DO YOU HAVE ALL OF THEM! COLLECT THEM ALL!

HERE IS AN
ALL AREAS.

$6.10 Bag

2956 Iron Ridge
Dallas, Texas

3536 Wilkinson Bivd.
Charlotte, N. C.

HI-BOUNCING

POOL BALLS

SET OF 16

OPERATORS

ITEM THAT HAS BEEN FIELD TESTED
AND FOUND TO BE EXCEPTIONALLY POPULAR IN

27MM Super Hi Bounce Billiard Ball. 16 different num-
bered red and colored balls duplicating a complete set of
Pool Balls. Kids collect the full set and swap them.
Packed 10 sets to the bag, totalling 160 balls.

FOB any Graff warechouse

GRAFF VENDING COMPANY

5215 E. 12th
Oakland, Calif.

2316 N. W. 12th
Oklahoma City, Okla.

$38.00 M

6327 Calhoun Rd.
Houston, Texas

6418 20th N. W.
Seattle, Wash.

3,050 100 count gum and 615
pieces of super size gum. A wheel
to handle one-inch size capsules
is being readied and this capacity
be about 615.

The unit measures 194 inches
high, 113 inches deep and
112 inches wide and weighs
30'2 pounds. It features a large
display area, is available in vari-
ous colors and adapts to all
Northwestern stands except the
Vantable Professional.

Commenting on the coin
mechanism, which accommo-
dates 50-cent product by using
two quarters in succession,
Greiner said, “We have to make
slug rejectors available. This
used to be penny, nickel and
dime business but now with
quarters you’re talking about a
lot more money.”

‘Batter Up!'
Baseball
Item Pitcheq

JAMAICA, N. Y.—Kar| Gy,
genheim, Inc., which was g
cessful last fall with a series of
miniature reproductions of Nj.
tional and American professiony|
football league helmets, last week
introduced a line of baseba|
hats. As with the footbal} item
the hats will fit in Guggenhein;
KG25 two-inch size capsule 1o
vend at 25 cents.

The proportioned hats, styled
with a visor that folds up, wij
feature the insignia of all 24
National and American profes.
sional baseball clubs. Additiop.
ally, the firm will offer, through
a coupon, a 12-inch high display
on which collectors can fasten
the hats.

(Continued on page 47)
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LAUNCH ‘BLUE SKY’ FIGHT

BOSTON—New England Vendors Supply, Inc., here in suburban
Aliston, Mass., has taken several steps to curb “blue sky,” or fraudulen
schemes. The firm’s president, Steve Miller, answered an advertise.
ment from an alleged suspect firm, notified the Federal Trade Con-
mission (FTC), initiated his own advertisements counteracting fraudu-
lent schemes and put salesmen on the road to set up legitimate

routes.

_ "It’s often stated that blue sky operators work within the law”
said Miller. “Actually, the FTC regards their activities asmisrepre-
sentation and illegal and is promising to work with us on the prob-

lem.”

s Miller’s own advertisements offer machines at $17.45, plus §5
if already on location. His salesmen are instructed to introduce bulk
vending “in a legitimate way and co-operate with new vendors.”

e e e e A T

ment did nothing. He urged
them to continually check their
machines, locations and person-
nel. Cross checks on personnel
and bank slips and paperwork
was advised.

Supervisors came under fire
from Curtis, who insisted they
were responsible for discipline—
“that’s their first and principal
job.” And he added that disci-
pline is the right and responsi-
bility of management—not the

unions. Discipline is training
and instructing—not  punish-
ment,

DN N N NN N NN NN NN NS

Get and hold "'

the best locations ’

with ’
Victor’s

Selectorama ®

Console

6 DIFFERENT STYLES

Save 50 to 759 servicing time.
Unlock front door to fill &
collect.
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for information

RIBUTING, INC.

2) 486-4870

NAMA Hear:
Budget Speech

LOS ANGELES—"Conscious
planning or unconscious plan-
ning” was the workshop theme
expounded upon by Dr. James
E. Gates at the 1969 National
Automatic Merchandising As-
sociation (NAMA) Western con-
vention here, as he spoke briefly
on the use of the budget by and
for the vending industry.

The professor of economics
and management at the Univer-
sity of Georgia dwelled on the
role of the budget in manage-
ment and told how the budget
should be used to control, co-
ordinate and forecast. “A man-
ager must plan with a system,
he insisted. ‘“‘Either you plan
consciously or unconsciously.
You are either systematic abou!
your business, or you are unsys
tematic.”

Utilizing slides and black-
board, Gates demonstrated the
various non-budgetary devices
which also must be contended
with by management, as well a5
the various budget items. “Budg-
ets,” he exclaimed, “are nict
to fool with.” But he also sh_owed
that such unbudgetable items
as hiring new help, studying ne¥
markets, various phases of T
search, etc., were also a majof
part of management’s job.

The budget, pure and simple.
he pointed out, “is planning
money.” And management, he
added, must control the budget
However, he hastened to explail
the dangers of budgeting, (0%
such as “'a budget can’t measuré
morale . . . or intangible costs
Sometimes the budget pits 07
division against another, a8
this is a morale factor.”

MARCH 22, 1969, BILLBOARD



Vending and Coin Machine News

am———

'On the Street

By RON SCHLACHTER

National Shuffleboard & Billiard
Co., which introduced its new Con-
gre;sional line of home tables at
the recent sporting goods show in
Houston, is_planning to offer the
tables as coin-operated equipment.
According to marketing director
Peter Jones, the tables should be
available some time in May. That
same month, National is planning
to move into its new plant in
Greenbrook, N. J. . .. The Western
New York 8-Ball Pool Tournament
is scheduled to get under way next
week. With finals set for the third
week in June, the tourney will in-
clude the counties of Monroe,
Wayne, Ontario, Onondaga and
Oswego. Interested operators have
until Saturday (22) to contact Mike
Steingass at Bilotta Enterprises.

Herb Goldstein, of Oak Manu-
facturing, is back at his desk after
a recent illness and looking for-
ward to his youngest daughter,
Martha Janes, becoming a June
bride. The groom will be George
Humphrey, of up-State New York.
Goldstein’s son, Larry, will not be
able to attend the wedding due to
commitments in Vietnam wheye the
son of Floyd Price also is stationed.
. Some of the recent visitors
to Los Angeles and Oak Manufac-
wring have been Glen Davidson,
sf Sunline, St. Louis; Glenn Stev-
ns, Fleers, Philadelphia; Mr. and
Mirs. Floyd Price, Graff Vending
0., Dallas, and Vernon Jackson,
ackson Vending Supply, Grand
'rairie, Tex. {

Leo Halper, Seeburg field service
schnician, was in charge of a re-
ent service school at Struve Dis-
ributing Co. in Salt Lake City.
Those who attended were Travis
Weaver and Tim Sodard, Fuline
Co., Ogden, Utah; Ken Bramwell,
Mr. B’s, Ogden; Hal Moore,
G & W Amusement, Salt Lake
City; Mike Mortensen, Jaco
Amusement, Sandy, Utah; June
Wilson, Ace Coin Music, Evanston,
Wyo.; Dean and Linda Mortenson,
De Lyn’s Vending, Provo, Utah;
Glenn Jones, Dwain Streeter and
Max Holt, Glenn Jones, Inc., Kem-
merer, Wyo.; Bob Olson, Bob
Olson Music, Caliente, Nev.; Larry
Barlow, Carl Hodgson, Leon
Beckstead and Steve Rheas,
Weber Music Co., Ogdon; Don and
Bob Chipp, Chipp Music Co., Rock
Springs, Wyo.; John Weller, Ray
Weller and Marv Hollis, Valley
Music Co., Salt Lake City; Jack
Ciet, D & E Music Co., Salt Lake
City, and Vern Johnson, Harry
Peed and Jerry Carlson, Struve
Distributing Co.

Wurlitzer’'s C. B. Ross, along
with instructors Harry Gregg, Rob-
ert Harding, H. W. Peteet and Karel
Johnson, recently conducted a five-
day service school at the Ramada
Inn in Houston. Commercial Mu-
sic Co., Inc.,, of Dallas, had the
following men attend: Howard
Engledow, Snider Vending Co.,
Longview; James Hensley and
John Braziel, Sanford Vending Co.,
Greenville, and Larry Coyle and
James Channel, B & B Vending
Co., Dallas. Others who attended
were J. L. Balch, Beam Novelty,
Bossier City, La.; Mike Richard-
son, Richardson Amusement Co.,

orger, Tex.; Wayne Breedlove,
Bossicr Novelty Co., Bossier City.
La.: Orville Kelley, Central Music

0., Temple, Tex.; Bill South,
B & B Vending Co., Dallas; Tom-
my Loveless, T & L Vending Co.,
Adrian, Tex., and Kenneth Mar-
lott, Standard Cigarette Service.
Waco,

Others representing Commercial
Music Co., Inc.. were B. D. Jones,
B & B Vending, Midland; Eugene
Osburn, G & O Amusement Co.,
Tyler; " Robert Gipson, G. O.

Musement Co.. Overton; Glen

rown, Bob's Music & Cigarette
crvice, Tyler: Steve Simpson, Sa-
e Novelty Co., Natchitoches.

a.: Paul Pixler and Bobby Turner,
Ort Worth Vending, Fort Worth:
\‘I"el“( Schutter Jr., Commercial
‘BUSIC Co.. Dallas: N. C. Kast,

& B Vending Co.. Dallas; Rudy
\

Say You Saw It in
Billboard

e

Ayala Jr., Austin Phonograph Co.;
Austin; Buster Hukel, Dreyer Mu-
sic Co., San Angelo; Bobby Wy-
rick, Champion Vending Co.,
Wichita Falls, and Bernard Baca,
Dreyer Music Co., San Angelo.

Melvin Ravnell, Bistone Music
Co., Mexia, also was there for
Commercial Music, as was Ken
Hampstein from Acme Cigarette
Service, Inc., of Albuquerque,
N. M., Dwain McNeil, Standard
Cigarette Service, Lubbock; Ira
Henry, B & B Vending Co., Dal-
las; Thomas Martin, Standard Cig-
arette Service, Monahans; Jimmy
Clements, Standard Cigarette Serv-
ice, Amarillo, and George Maeiss-
ner, Abilene Music, Abilene.

Representing the Wurlitzer Dis-
tributing Corp. of New Orleans
were Joseph Costana, A & C Mu-
sic Co., Monroe, La.; Delma
Felder, Livingston Amusement Co.,
Denham Springs, La.; W, E. Trav-
is, Waurlitzer Distributing Corp.,
and John Burnett, State Novelty
Co., Inc.,, Baton Rouge. Harper’s
Consolidated Music Co., located in
Las Cruces, N. M., sent Fred Chap-
man, Canyon Music Co., Albu-
querque; C. R. Sutherland, Servo-
mation of New Mexico of Santa
Fe; John Snodgrass, Servomation
of New Mexico of Albuquerque,
and Frank Rogers from Servoma-
tion of New Mexico located in Al-
buquerque.

Culp Distributing Co., Oklahoma
City, Okla., sent George Sevier,
A & L Music and Vending Co.,
Muskogee, Okla.,; Harry Higley,
Playmore Music, Shawnee, Okla.;
Norman Leeds, R & M Music Co.,
Tulsa, and William Jackson, City
Vending Co. of Muskogee. United
Distributors, Inc., of Wichita, Kan.,
was represented by R. L. Winters,
of Bud’s Music Service, Junction
City, Kan. 2

‘Batter Up’

e Continued from page 46

Packed 100 to the carton, the
hat item will also be accom-
panied by a display to be used in
venders.

ON LOCATION
THE

SUPER 60
EARNS

A super-sized version of
Northwestern’s Model 60,
the SUPER 60 EARNS
even more profit. That's
because of the Super 60’s
greater capacity for cap-
sule, 100 count gum or
gum and charms, bring
you bigger profits per
service. Available in lc,
5¢, 10c, 25¢, penny/
nickel, and 3 for 5c¢ play.
Just a quick change of
the wheel and brush
housing and you are in
Super 60 business. Wire,
write or phone for com-
plete details.

D

CORPORATION
2934 Armstrong St., Morris, 111,
Phone: WHitney 2-1300
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NAMA Talk
On Efficiency

LOS ANGELES — Mathe-
matics and computers seem to
be the way out for vendors, ac-
cording to Dr. Melvin Parsons,
a speaker at the opening-day ac-
tivities of the National Auto-
matic Merchandising Association
(NAMA) Western Convention
here at the Ambassador Hotel.

Parsons, director of the Bu-
reau-Business Service' & Re-
search at [Eastern Michigan
University, utilized a visual
presentation to bring across how
businesses could be built up,
and how mathematics could be
used to help the vending indus-
try.

In a generalized speech, suit-
able for any type business con-
vention, he outlined step-by-step
presentation of developing a
plant, physically, revealing how
similar application could be
used in business.

Parsons stressed that vendors
should know their environment;
the people they deal with; their
surroundings; their market; re-
sources. He advised them to set
up controls, and assign the right
people to apply them.

GUARANTEED

USED MACHINES

MERCHANDISE & SUPPLIES

CAPSULES

250 PER BAG with
MONEY MAKING DISPLAYS

5¢ All Ring Mix .............
5¢ Trick & Game Mix ,.......
5¢ Creepy Bugs ......... fa
5¢ Northwestern Mix .
Latest Assorted Mixes ..... 5.00

5¢

10¢ Jewelry Mix .............. 8.00
10¢ Big Dice Mix ............. 8.00
10¢ Assortment Mix ... 7.00
10¢ Western MixX .............. 8.00
25¢ V2 Jewelry, 100 per hox ...10.00
25¢ V2 Oogies, 100 per box ....10.00

Empty V—V1—V2 CAPSULES

Wrapped Gum—Fleers 4M pcs. $14.40
Tootsie Roll, 2M pecs. ... ........ 7.20
Rain-Blo Bail Gum, 2100 per ctn. 7.60
Rain-Blo Ball Gum, 2100 printed

per carton .......... 000000000 7.85
Rain-Blo Ball Gum, 5550 per cin. 9.40
Rain-Blo Ball Gum, 4300 per ctn. 9.50
Rain-Blo Ball Gum, 3550 per ctn. 9.50
Maitettes, 2400 per carton ,.... B.65
20 Cartons minimum prepaid on all

Leaf Brand Rain-Blo Ball Gum.
Adams Gum, all flavors, 100 ct. .45
Wrigley’s Gum, all flavors, 100 ct. .45
Beech-Nut, 100 ct. ............ 45
Minimum order, 25 Boxes, assorted.

CHARMS AND CAPSULES. Write
for complete list. Complete line of
Parts, Supplies, Stands, Globes,
Brackets.

Everything for the operator.
One-Third Deposit, Balance €.0.D.

IMMEDIATE DELIVERY

VICTOR’'S NEW
o 88
With Chrome
Glass Frame

Designed to
get maximum
sales with
minimum
servicing.

° VICTOR "85

® Available in 1¢, 5¢ 10¢ ar 25¢
coin mechanism.

® Interchangeable Display Panel.

® Large capacity holds 320 V Cap-
sules, 140 V-1 Capsules, 1,100
balls of 100 count Gum. Takes
in $28.00 when filled with Ball
Cum and Charms. Also holds
1,000 pieces of Wrapped Cum.

Stamp Folders, Lowest Prices, Write

NORTHWESTERN

SALES & SERVICE CORP.
446 W, 36th St,, New York, N.Y. 10018
(212) LOngacre 4-6467

QAN

LOUISIANA operators w

SPECIAL ‘GUESTS at a recent
Wourlitzer service school in Hous-
ton were, from left to right, David
Brune, Carrol Vending Co.,
Buchanan; L. C, Butler, president
of Gulf Coast Distributing Co.;
Donald Beary, Wurlitzer auditor
of New Orleans; and Ralph
Cragan, Wurlitzer Regional sales
manager for the southwest terri-
tory.

BARGAINS

from

KING'S One Stop

Psychedelic Pin-On Buttons $12.00 M
Rings for 1¢ Vending, 800 to bag 1.90

Filled Capsule Mixes
All 250 per bag

5¢ Economy Mix ............. $3.90
5¢ De Luxe Mix .............. 5.00
5¢ Ring Mix ................. 4.50
10¢ Hippie or Swinger ........ 8.00
10¢ Economy Mix ............. 7.00
10¢ De Luxe w/Lighter ....... 8.00

25¢ Jewelry Mix, 100 to bag V.10.00

T.J. KING & CO. inc.

2700 W. Lake St., Chicago, 11l. 60612
Phone: 312/533.3302

ere hosted by Music Operators of

merica
during the recent directors meeting. From left, Mrs. Bernadine Lynch,
A. J. Beyl, Norma Beyl, Faye Stelly, J. L. Stelly, Carolyn Barbin, Andy
LeBlanc and Donald Barbin.

LEO HALPER, Seeburg field serv-

ice technician, is shown here
giving pointers to John Weller,
Ray Weller and Marv Hollis dur-
ing a recent service school heid
at Struve Distributing Co., in Salt
Lake City.

NORTHWESTERN

Model 60 Bulk-Pak

Will not skip or
jam because of
specially
designed wheel
and housing.
Holds 1,000
individually
wrapped
FLEER'S
DUBBLE
BUBBLE
TRB GUM,

the most popular in bubble gum
or candy Tootsie Roll squares.
Wrappers include comics and for-
tunes.

WRITE, WIRE OR PHONE

PARKWAY MACHINE CORP

.
715 Ensor St., Baltimore, Md. 21202
Phone (301) 327-1021

f your competition is
:gi\ying you location tro

2

CONSOLE

tions — 1¢, 5¢, 10¢, 25¢.

play, more profits.

tion and delivery date.

5701-13 West Crand Ave.
Chicago, Ill. 60639

uble . . .

You may find the answer to this problem
by operating the most advanced idea in
bulk vending — the all new Victor —

SELECTOR AN X

With six different combinations to
select from to fit any of your
locations. Will vend a variety of
merchandise and coin combina-

Front door operation saves 50%
to 75% service time. Bigger dis-

See your distributor for informa-

VICTOR VENDING CORP.

- console holds
175—V2 capsules 53
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~ The new Rowe ami
Music Miracle Breakthrough!

Rowe
Alarm

New— System

No lubrication (Standard Equipment) |
for 5 years | New

5-Year

New— e Warranty
No preventive W

maintenance
for 5 years

New
RoweVue
Slides

New Y
Change- °
A-Scene

Front Panels

New
‘“Wall-of-Sound”’
Side Speakers '

rowe international, inc.




SPECIAL
SERVICE

for

Subscribers

in
Great Britain
and

Europe

If you are a subscriber
to any one of these
BILLBOARD publications
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~ Musical Instruments

Green Sidewalk Helps Music
Dealer Promote Minn. Store

By KEN BERGLUND

DULUTH, Minn.—The well-
established music store needs
unique promotion ideas just as
much as new outlets, according
to William Brander here who
uses a green sidewalk in front of
his 49-ycar-old store as a point
of identification.

Brander’s Music Shop, which
uses newspaper advertising ex-
tensively, as well as a regular ra-
dio show, often refers to the
green-tinted store-front pave-
ment installed some time ago.
“The sidewalk was costing me
$900 anyway,” said Brander, “‘so
the extra $100 for green chemi-
cal proved to be a good invest-
ment.”

The store has one of the larg-
est inventories of sheet music in
Northern Minnesota and relies
on it to build traffic. Much of
the promotion for sheet music
and instruments at Brander’s is
carried on through the newspa-
per.

He does not believe in door-
to-door solicitations, feeling that
the cost is prohibitive and the
music store runs the risk of irri-
tating many people.

“Nearly 99 per cent of our
business comes in the front
door,” he said. “When the cus-
tomer comes in our store he is
already interested and is in the
proper mood to be sold. When
you go to his home you arc
forcing him often to buy some-
thing he may not truly want and
thus you run the risk of losing
him as a long-term customer.”

The emphasis on instrument
sales at Brander’s is directed
to the individual. The manager
believes this is more profitable
and the store has largely discon-
tinued calls on band directors in
the area.

Profit margins on band instru-
ments has declined to a point
where this type of sale is not

Schilke Pact

CHICAGO — Schilke Manu-
facturing Co. here has agreed to
an arrangement whereby Mer-
son Musical Products Corp. of
Westbury, N. Y., will be the sole
U. S. distributor of its line of
brass instrument mouthpieces.
The distribution arrangement
was reached by Renold Schilke,
who heads the Chicago-based
company, and Merson president
Ernest Briefel.

MRS. PETER GRAMLEY, of Ly-
sock View, Pa., recently observed
her 100th birthday by playing a
Hohner harmonica. Mrs. Gram-
ley, who was born only 12 years
after the instrument made its
debut, has 28 grandchildren, 48
great - grandchildren and two
great-great-grandchildren.
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appealing to us,” he said. About
two thirds of the instrument sales
at the Duluth store are to indivi-
duals, with the rest sold to
schools on a regular bidding
basis.

In recent promotions the
store has featured Denny Mc-
Lain in newspaper ads, listing
prices that start at $599 and mer-
chandising the complete Ham-
mond service department at
Brander’s. The store is also sug-
gesting the rental of Conn band
instruments in smali space news-
paper ads.

b=

WILLIAM BRANDEN inspects
sheet music display in his Duluth,
Minn., store.

Merson Unveils Uni-Fuzz

WESTBURY, N. Y.—Merson
Musical Products Corp. has an-
nounced the development of an
AC powered fuzz unit called
the Uni-Fuzz.

Model 250 is fully transistor-
ized and produces a new dimen-
sion in special effects. Because
of the AC operation, it gives
maximum sustain and eliminates
the possibility of losing power
due to weak batteries.

The standard Uni-Fuzz effects
can be varied by the use of the
built-in balance, expander and
tone controls which produce the
sounds being used by top record-
ing groups. The unit has four
controls which allow the player
to control the range of sustained
sound effects, plus the balance
control which provides for tran-
sition from the effects back to
normal tones. The Uni-Fuzz is
designed to be placed on the
amplifier and can be operated
either manually or by an indi-
vidual, heavy duty foot pedal.

Meanwhile, Merson also has
introduced a new musical ac-
cessory called the Uni-Vibe. The
combination speaker simulator
and vibrato unit is pedal-con-
irolled and produces a simulated
Lesliec sound. The Uni-Vibe can
be used with organ, guitar, ac-

Teacher’s Guide

URBANA, Ill.—University of
Illinois music professor Charles
Delaney has written a “Teach-
er’s Guide for the Flute” for usc
by instrumental music teachers
and students in college methods
classes. The guide is published
by H. & A. Sclmer, Inc.

Harr Drum Book

CHICAGO—M. M. Cole has
announced the release of a new,
upgraded edition of Haskell W.
Harr’'s “Drum Method Book
One.” The suggested list is $2.50.

THE UNI-VIBE, a new musical ac-
cessory from Merson, is a com-
bination speaker simulator and
vibrato unit which is pedal-
controlled and produces a simu-
lated Leslie sound.
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cordion, electric piano and elec-
tric band instruments. It is also
being used with public-address

MERSON'S AC-POWERED UNI-
FUZZ features four controls
which allow the player to control
the range of sustained sound ef-
fects, plus the balance control
which provides for the transition
from the special effects back to
normal tones.

systems to produce the vocal
effects desired by recording
artists.

The unit is fully transistorized
and operates on AC.

Salesmen ‘Know’ Recorders

TAMPA  Fla. — Product
knowledge is the most important
factor in doing a consistently
profi‘able tape recorder volume
against a department store cam-
era department background, ac-
cording to Joe Maldonado,
buyer for the 10 Maas Bros.
Stores in west and central Flor-
ida.

Maas Bros. has more than
tripled its tape recorder sales
during the past three years. This
can be attributed in part to buy-
er Maldonado’s theory of “mak-
ing every salesman an expert
with the tape recorders he sells,”
using big. impressive color ad-
vertising to create traffic, and
specializing in dependable, trou-
ble-free equipment requiring a
minimum amount of service.

For example, Maas Bros.
sold 102 battery-operated port-
able units at $39.95 in three days
recently and [ast year sold 46
$700 Ampex stereo units. One
salesman at the Clearwater store
broke every record when he sold
two $700 Ampex stereos on a
Wednesday and came back the
following day to sell two more—
all over the counter without the
traffic normally associated with
sound-equipment retailing.

Maldonado scoffs at the
notion that “the public will go
to a specialist to buy tape re-

corders of any kind.” When he
took over the camera depart-
ments five years ago, his aim
was to produce a staff of
practicing experts. Hiring man-
agers and salespeople for the
eight camera departments in-
volved, he simply set out to
make sure that every sales-
person “knows the score™ on
any tape recorder sold and is
able to pass it on confidently
and intelligently to any prospect.

Methods

To accomplish this, Mal-
donado uses some highly un-
usual methods. For one thing,
he keeps his salesmen busy with
meetings, all "aimed at product
information, held in a restaurant,
with Maas Bros. picking up
the tab, and presenting factory
representatives, designers and
top sales figures from tape re-
corder distributing or manufac-
turing firms.

With a half a dozen such
events scheduled during the eve-
ning hours throughout each
year, Maldonado amplifies the
program with short daytime sales
meetings held separately in stores
which may be as much as 100
miles apart, and sees to it that
every man attends.

Although he visits every store
in the group at least once and as

{Continued on page 51)

BEST SELLING

Folios

ALL PORTABLE CHORD ORGAN/

ALL ORGAN FOLIOS

(Big 3)

(Hansen)

(Alphabetically)
AWARD WINNING SONGS—Portable Chord Organ

126 POPULAR HITS FOR ALL ORGAN (Hansen)
70 SUPER BLOCKBUSTERS FOR 70—All Organ

70 SUPER BLOCKBUSTERS FOR 70—Portable
Chord Organ (Hansen)

SOUND OF MUSIC—AII Organ (Chappell)
TOP HITS OF '68 & '69—All Organ (Big 3)

WONDERFUL WORLD OF RICHARD RODGERS—
All Organ (Chappell)
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Now...hear what the out-of-sight
Shure Vocal Master can do for your group!

We'll rest our case on your ears. Listen to the clarity of the recording studio control of vocals during live performances.
vocals, the blending and balance of sound, the penetrating Dozens of leading groups have standardized on it . . . you
power that reaches to the back of big rooms without over- owe it to your future bookings to hear what the Shure sound
whelming the audience up front, the unlimited reverb effects, ~can do for your act!

the absence of feedback. It's the first system that gives you

SCHOOLS... HOTELS/MOTELS... AUDITORIUMS

see your local Vocal

The Shure Vocal Master has already replaced many

Master specialist to hear

much-more expensive, complicated, so-called “deluxe” built-in

sound systems from coast-to-coast. It has overcome difficult, what the Shure sound

almost insurmountable sound problems in night clubs,
auditoriums, gymnasiums, ficldhouses, ballrooms, large can do for you
meeting rooms, stadiums, ball-parks and public parks.

S B R AR RIS (Note: If the Vocal Master Dealer Listing at right

i ly simple to rate. Portable—sets up in minutes.
Exegptionally S1REICIISHC € P is missing, write for information to:)

PR R A T

) Rugged—stands up under constant on-the-road use and abuse

.. a natural for dependable use in fixed location. See your SHURE BROTHERS, INC.
222 Hartrey Ave.
© 1569 SHURE BROTHERS INC local Vocal Master specialist, or write for complete brochure. Evanston, lllinois 60204

www americanradichistorvy com



Jacksonwille. . . .Dutch's TV & Sound Service

e B LA ARNE
.

HEAR WHAT THE
SHURE VOCAL MASTER
CAN DO FOR YOUR
GROUP AT:

ALABAMA )
Birmingham. ....... Nuncies Music Company
ARIZONA

Phoenix. ........... Bruces World of Sound
CALIFORNIA )
BuenaPark............... Kay Kalie Music
Fresno.......... Jack Schiefer Sound Equip.
Fresno. ................. The Sound Stage
Hollywood. .. ....... Audio Industries Corp.
Los Angeles. ......... Radio Products Sales

_{Sound Foyer)
...Electronic Supply, Inc.

San Diego................. Apex Music Co.
San Francisco. .Harry McCune Sound Service
San Jose........ Alco Paramount Electronics
Van Nuys.................... Adler Music
COLORADO .
Denver............. Len McEwen Music Co.
DenVer. .......ovvvnennennennns Music City
FLORIDA .

Ft. Lauderdale.. . .. Music & Arts Enterprises

Audio Retailing

ZENITH has introduced a family
of four new stereo consoles, all
with a suggested list under $250.
Shown here is the contemporary-
styled Crestlake. It includes an
AM-FM stereo FM radio and 32W
solid-state audio amplification
system.

MARTEL ELECTRONICS of Los

Angeles has introduced a new
line of scolid-state amplifiers and
receivers bearing the Rotel by
Martel trademark. Leading the
line is the Rotel 550 AM/FM/
multiplex receiver. Rated at 70-
watts |HF, it has a suggested list
of $299.50.

U.S. Leads With Exhibitors
At Paris Hi-Fi Festival

PARIS — The United States,
with 15 exhibitors, was the ma-
jor foreign participant in the

11th international Festival du
Son, held here in the Palais
d’Orsay March 6-11.

Sterephony and transistor-

ized and printed circuit high fi-
delity equipment predominated
at the festival, which is jointly
organized by the Electronic Re-
production and Recording In-
dustries Syndicate (S.I.LE.R.E)),
the musical instrument trade as-
sociation; the National Federa-
tion of Electronics Industries,
and the state broadcasting net-
work, the ORTF.

Of more than 400 exhibits,
presented by 120 companies
from 13 countries, all but 28
were stereo (or stereo-adaptable
in the case of tape recorders)
and 95 per cent of the electronic
equipment was transistorized.

The festival featured new
techniques, including the metal
oxide semi-conductor and the
field effect transistor which,
with the printed circuit and in-
tegrated systems, were improv-
ing quality and reducing size
and cost.

Integrated circuits appeared
in greater quantity, especially
for preamplifiers and FM-AM
tuner systems. This was reflected
in the fact that 66 per cent of
equipment on show integrated
amplifiers with preamps, ampli-
fiers with tuners, or all three
together.

IHF Launches Campaign
For Wattage Standards

NEW YORK-—The Institute
of High Fidelity (IHF) has
adopted a wattage reporting
policy.

In its resolution, the THF’s
board of directors is seeking to
establish uniform industry-wide
wattage reporting based on the
institute’s own measurement
standard. All non-member and
member manufacturers and im-
porters are being called upon to

Miami................. Allied Musicatl Inc.
Miami............... Hi-Fi Associates Inc.
Orlando. ........... Discount Music Center |
St. Petersburg. .. .......... Bringe & Wilsey |
GEORGIA .

Albany. . ............... City Music Center
Atlanta...............Metro Music Centre
Savannah. .. ...Ben Portmans Music Center |
HAWAII . |
Honolulu. ........ Electronics Services, Inc.
ILLINCIS . .
Aurora.............George Filip Music Co.
Chicago.......... Douglass Music & Assoc.
Chicago............ Gill Custom House Inc.
Chicago. .. ...Sid Sherman Musical Inst. Co.
Decatur................. Schuerman Radio
Des Plaines. . ............ Karnes Music Co.
Joliet.................... Michael Iseberg
McHenry. .. ... ... Tones Musical Enterprises
Palos Park........... Audio Equipment Co.
Peoria.. ... ....Matthews Music Co.
Posen. . Mitchell Music School
Skokie.... ........ ... . ... Main Music
Springfiel .. .House of Music
Waukegan. ........... John Charles Music
Wheaton. .. . . Burke’s Guitar & Music Studio
INDIANA .
Gary. ... Glen Park Music
Hammond...................Foster Music
Hammond ................. Tri Electronics
Indianapolis. .. ..Graham Electronics Supply
South Bend .............. Witmer-McNease
IOWA .

Des Moines........ Des Maines Music House
KANSAS

Overland Park. . ...... Woods Music Co., Inc.
KENTUCKY

Lexington. ... . ... .. .. Carl's Music Center
Louisville............... Baldwin Piano Co.
LOUISIANA .
Monree.............. C&0 Music Company
New Orleans. ... ..... Tippett's Music Corp.
MAINE

Lewiston. . ... ...... Maurice Music Mart
MARYLAND _
Baltimore............. Yeagers Music Store
Wheaton. . ....... Washington Music Center
MASSACHUSETTS

...Frans Guitar Studio

Boston .Sid Stone Radio Labs
Framingham. . .Framingham Music
Springfield. . ...Del Padre Supply
MICHIGAN

Ann Arbor........... Ann Arbor Music Mart
Dearborn. .............. Hewitts Music Co.
Detroit. ... .......... Artists Music Center
Flint..... ..Carousel Music Shop
Kalamazoo .. .Massey Music House
Lansing............... Marshall Music Co.
MINNESOTA

Minneapolis. .. ......... Wagener Music Co.
St. Paul............ Traficante Music Store
Willmar. ................. The Music Store
MISSOURI

Jennings............... Music Center, Inc.
NEW JERSEY

Belleville ................. Muscara Music
Cherry Hill......... ...Cherry Hill Music
New Brunswick. ........ Musical Specialties
NEW MEXICO

Clovis. .............. Norman Petty Studios
NEW YORK

Albany. . _.............. Seiden Sound Inc.
Brooklyn................... Sam Ash, Inc.
Brooklyn. .. ............. Royal Music Inc.
Buffalo............ Art Kubera Music Store
Hempstead........... Sam Ash Music Corp.
Huntington Station....Sam Ash Music Stores
Kenmore. ... .. ... ......... Kenmore Music
New York. ... .. Creative Theatrical Services
New York......... Terminal Musical Supply
New York.......... ...... Sam Goody, Inc.
New York.... .. Mannys Musical Inst. & Acc,
Oswego............. Hi Fidelity Specialists
NORTH CAROLINA

Charlotte. ........... Reliable Music House
Raleigh. ............. Herb's Music Center
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OHIO

Cincinnati, ....... .. Ray Dold Music Center
Cleveland ... ... .. ... ... ... Masfer Music
Columbus. ... ... Columbus Folk Music Ctr.
Dayton.................. Hauer Music Co.
Kettering. ... .Hauer Music Co.
Westlake . . estgate Music Center
Youngstown. .................. Dusi Music
OKLAHOMA

Bethany.......... ... ... Driver Music Co.
Tulsa........... Charlie Browns Guitar, Inc.
OREGON

Oregon City. .. .. J. K. Electronic Control Co.
PENNSYLVANIA

Cornwell Heights........... Franklin Music
Pittsburgh. .. .............. Lomakin Music
Willow Grove...... Soundex of Willow Grove
RHODE ISLAND

Pawtucket...... ... Ray Mullin Music Stores
SOUTH CAROLINA

Charleston. .. .. .. ....... Fox Music House
TENNESSEE

Memphis...... .. Bert Qlswanger Music Inc.
Nashville.......... Sho-Bud Guitar Ce., Inc.
TEXAS

Austin. .................. Strait Music Co.
ElPaso................... The Howell Co.
Garland......... Arnold & Morgan Piano Co.
Houston................. H & H Music Co.
San Angelo.. ..... .. McMillan Music Co.
UTAH

Provo. ........... Winterton's Audio Center
VIRGINIA

Falls Church. ... .. Giant Music Warehouse
Norfolk. .. .............. Jacobs Music Co.
WASHINGTON

Lynnwood. ......... Joos Music Center, Inc.
Tacoma................. Band Stand Music
WEST VIRGINIA

Morgantown. ... .. DeVincent’s Music Center
WISCONSIN

Brookfield . ............ ... KenCom, Inc.
Madison............. Ward Brodt Music Co.
Milwaukee. .. ........... Lincoln Music Co.

include the THF rating, without
added qualifications, in all liter-
ature and advertising in addition
to other rating methods they
may be using in the same litera-
ture or advertising.

Inclusion of a common rating
in all industry data presentation
is seen as a step toward clarify-
ing the situation for both the
consumer and the retail high fi-
delity dealer. Commenting on
this measure, IHF president
John Koss said:

“In a dark room, what you
need is a light, not a gun. The
institute is not a regulatory body
and must accomplish its objec-
tives by persuasion and volun-
tary action. We must start by
getting everyone to include the
institute’s universally accepted
rating along with whatever other
rating is used.”
~ Koss added that the IHF ob-
jective is to provide industry
leadership in a way that safe-
guards the traditional quality
concerns of the high fidelity
manufacturers and dealers and
at the same time establishes
a policy which can be adhered
to by all business elements.

Chicago Meeting

CHICAGO—The Association
of Electronic Manufacturers,
!nc., Central Division, will hold
its meeting here Tuesday (18} at
the Como Inn Restaurant.

Guest speaker will be Robert
Sampson., manager of market
development  for  distributor
products, RCA Electronic Com-
ponents, Harrison. N.J., and a
veteran of 25 years with RCA.
His subject will be “A Look at
the Electronics Industry for
1969.”

www americanradiohicstory com

Of more than 50 tuners on
display, 95 per cent were tran-
sistorized and 99 per cent,
stereophonic, with 80 per cent
of the tape equipment transistor-
ized and 75 per cent, stereo or
stereo-adaptable.

Among new equipment ap-
pearing at the Festival was the
incorporated amplifier — pre-
amp, acoustic speakers and am-
plifier-tuner from the French
company Arten; the Esart-Ten,
France, printed circuit tuner
325C; British Ferguson’s ampli-
fier-tuner 403; the French Pizon
Bros. videotape console VTR
310; and the British Truvox pro-

fessional integrated circuit tuner
200.

Novelties included the all-in-
one console, Galaxie, by the
Paris firm Scientelec, combin-
ing film and slide projector,
record and tape reproduction
and tape recording facility.

The French high fidelity in-
dustry was represented at the
festival by about 50 companies
and there was participation by
the radio networks of Belgium,
Britain, West Germany, ltaly,
Hungary, Japan, Poland, Swe-
den, Switzerland, Czechoslovakia
and Yugoslavia.

As in previous years, the Fes-
tival included live music per-
formances under the sponsorship
of the ORTF and technical lec-
tures and discussions led by ex-
perts from many European
countries.

Salesmen ‘Know’ Recorders

s Continued from page 49

much as twice per week, Mal-
donado uses his own tape re-
corders for a unique contact
with departmental salespeople
and to make sure that they learn
to use the recorders they are
selling. This is in the form of
recorded dissertations on timely
merchandising subjects, which
Maldonado records in his Tam-
pa office. Using a variety of
recorders, Maldonado makes
certain that every man knows
how to play the recording at its
best, and in the process, is kept
well-informed on days when “the
boss can’t make it” to this partic-
ular store.
Know Recorders

Next, Maldonado encourages
each saleman to learn all he can
about each individual recorder
model, taking it home, practic-
ing dictation, recording music,
taping the family, etc., for an
easy familiarity which translates
well to the purchaser. Should
several salesmen note the same
difficulty with any recorder,
Maldonado immediately checks
with the manufacturer to correct
it, or the tape recorder goes out
of the line.

All of the Maas Bros. camera

New Allied Stores

DETROIT—Allied Radio of
Michigan, Inc., subsidiary of Al-
lied Radio Corp., has opened
two suburban stores here. The
stores are located in the Bloom-
fiecld Miracle Mile Shopping
Center, 2333 Telegraph Rd,,
Pontiac, and in the Madison
Heights Shopping Center, 29321
John R. Road, Madison Heights.

THE KNIGHT-KIT KG-801 head-
phones are light in weight, have
adjustable headband and padded
earcushions. With a suggested
list of $5.95, the kit inciudes
easy-to-follow instructions and
six-foot cord with standard
quarter-inch plug.

departments are complete, pro-
fessional-level departments, with
top-line franchises and full ac-
cessories, a fact which seems to
lend confidence to a recorder
prospect. Each department has
one separate gondola fixture,
usually spaced a few steps away
from the main camera counter,
to display big, expensive stereo
equipment, such as consoles,
components and speakers. Small
battery-operated tape recorders,
from $39 to $89, are usually
displayed in glass counter cases,
side by side, with one or two
samples on the counter.

While this is definitely “mass
display,” Maldonado does not
count on simple eye appeal
to sell recorders. Instead, he
regards each recorder as requir-
ing an individual, highly knowl-
edgeable selling effort on the
part of the salesman, whose

standing instructions are to find
out what the customer wants to
accomplish with his tape re-
corder, and then to sell him the
proper unit.

JOE MALDONADO, buyer for the
10 Maas Brothers department
stores in west and central Flori-
da, ‘believes in mass display, but
at the same time, he regards
each tape recorder as requiring
an individual, highly knowledge-
able selling effort on the part of
the salesman.
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Country Music

CMA Appoints Whaley PR Chief

In ‘Total Promotion’ Campaign

NASHVILLE — The Coun-
try Music Association (CMA)
has taken another stride toward
total promotion of its people and
product by adding a full-time
public relations director.

Cecil H. Whaley, vice-presi-
dent of Bill Hudson and Asso-
ciates, resigned to assume the
newly created position with
CMA. Whaley will rcport direct-
ly to Mrs. Jo Walker, cxccu-
tive director.

Whaley, one of the most ex-
perienced public relations of-
ficials in the business, was hircd
after a lengthy screening proc-
ess by the CMA Public Rela-
tions Committee. The commit-
tee had been instructed by the
board of directors at its last
meeting to find an individual to
institute a strong program of
public relations in behalf of
country music generally and the
association specificalty.

Whaley has been directly in-
volved in the country music in-
dustry since his retirement from
the Air Force where he had
spent 20 of his 26 years in pub-
lic relations. He retired with the
rank of major. As a member of
the Hudson agency, he had
worked on the CMA account.

The board decided that full-
time efforts were needed to keep
pace with the growth of coun-
try music. Whaley thus was

lured away (with full knowl-
edge and consent) from the
Hudson Agency to devote this
time to CMA and its needs.

Whaley is vice-president of
the Middle Tcnnessee Chapter
of the Public Relations Society
of America.

Dozens of prospective public

relations directors were screened
before Whaley was selected. He
assumed his new position March
15 and now will be available
for contact at the Country Mu-
sic Association, 700 16th Avenue
South in Nashville. New offices
are being established for him at
the present time.

Flatt & Scruggs
Split;Duo20Yrs.

o Continued from page 3

“Earl has not appeared on
the last couple of shows with
Lester,” Williams said, “and the
chances are he won’t in the
future.”

According to other sources,
Flatt already has hired a new
banjo player and mandolin play-
er and plans to continue with the
Foggy Mountain Boys.

The one-time students of Bill
Monroe rose through the ranks
of bluegrass music to become

one of the most popular country
recording and personal appear-
ance groups in the U. S. Man-
aged by Louise Scruggs, wife

of Earl, they made regular ap-
pearances on the “Beverly Hill-
billies” show and many other
network spots. They were partic-
ularly popular on college cam-
puses. They had worked as a
team since 1948,

Flatt joined the “Opry” in
1944 as a featured vocalist and
guitarist. Scruggs joined the show
a year later after working with
the Morris Brothers in Spartan-
burg, S. C., and John Miller in
Knoxville.

Flatt and Scruggs are under
a five-year contract with Co-
fumbia, signed on June 30,
1968. They have been produced
for the past two years by Bob
Johnston after having been un-
der the supervision of Don Law
for a number of years.

Somethings right
with this new hit!

Wa)!Jo
ennings

OMETHINGS
WRONG IN

ALIFORNIA

Stringer, Brown Set
Country Promo Co.

NASHVILLE—A new coun-
try music promotion firm.
known as Exposure, Inc.. has
been formed this week by Lou
Stringer and Bud Brown.

Stringer, former school
teacher, sideman, publisher and
publicist, said the firm would
“offer a quality, businesslike
approach which is backed up by
years of experience and know-
how.”

Brown, a Canadian with a
strong sales background. re-
signed after a period of 18
months as personal manager of
Decca artist Bill Anderson to
join Stringer in the venture.

Stringer said the company
would have a “public relations
and promotion plan comparable
with any offered in New York
or Hollywood.”

According to Brown, the firm
fills a need in the country mu-
sic industry. A minimum num-
ber of artists will be handled so
as to assure the high standards
planned for the service, he said.

When questioned, Brown said
he and Stringer planned to take
on approximately eight artists,
and no more. “If we have to add
later on, we will take on another
member of the firm to handle
the accounts.”

Stringer playcd as a sideman
for Wilma Lee & Stoney Cooper
and several other “Opry” acts

during his tenure with the shov/.
Later he started a program of
guitar teaching in the grammer
schools in Nashville, only to give
it up for various reasons. He
ran a publishing firm and pub-
lished a monthly newsletter,
Countrypolitan.

Brown worked in advertising
and sales in Canada, in both

the radio and newspaper fields
prior to his departing Canada
to take the managerial post with
Anderson.
“Since he pretty much man-
(Continued on page 54)

BILLY GRAMMER and Roy
Baham, songwriter for Newkeys,
select material for Baham's
initial session for release on the
re-activated Rice labei. Grammer
is its new executive producer.

Exclusively on RCA 474105

published by: EARL BARTON MUSIC / BMI |
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Country Music

Newkeys Reactivates Rice
With Grammer at Helm

NASHVILLE — E. Jimmy
Key, president of Newkeys Mu-
sic, has announced the reactiva-
tion of Rice Records and named
Billy Grammer as executive
producer and label chief.

Grammer, whose “Mabel”
was a top seller for the label,
said that Roy Baham, a song-
writer with Newkeys Music, will
be the first artist slated for re-
lease on Rice under his direc-
tion.

Key began the Rice label
nearly a month ago, then let it
become dormant. Now, with
Grammer giving up his road

appearances to devote full time
to production and to work with
his Grammer Guitar, Key plans
to go all out with the label.

Grammer said the primary
functions of Rice Records would
be to obtain quality masters and
to give talent opportunities for
success. He said he would be
open and receptive to hearing
new masters by independent
producers, and will use inde-
pendent producers to help on the
Rice label.

The noted guitarist/singer said
the label will be diversified in
its product, not categorized into

‘Fan’ Begins Service
For Unknown Writer

NASHVILLE — An admitted
amateur in the music field, with
legal backing, has begun what
he calls a Song Bank, a means
of introducing work of unknown
writers to music publishers.

Charles Kinnard, whose only
relation to music is that of a
“fan,” said he is offering a serv-
ice to the amateur writer in turn
for a nominal fee.

For $10, Kinnard will “ex-
pose” the song to some pub-
lishers. The literature accompa-
nying the promotion states: “You
can send us a home or studio
tape recording of your song.
and we will try to place your
song with a publishing company.
In other words, your song will be
taken to different publishers to
be heard and if one of the
publishers likes your song, he
will take it and try to find an
artist to record it. If your song
is accepted by a publisher, vou
will receive a standard royalty
songwriter’s contract for that
song.”

According to Kinnard, the
Song Bank would circulate the
song for a period of three
months, and then place it in
some sort of permanent catalog
or library for an additional
$5 fee.

With his promotion, Kinnard

BOB LOMINAC

HAS BEEN SIGNED BY
MALINDA RECORDS
P.O. BOX 30

LAKE CHARLES, LA.

DEEJAYS, WRITE FOR SAMPLES.

DISTRIBUTORS!
SOME AREAS STILL OPEN.

PROMOTION DIRECTED BY

BRITE STAR
209 STAHLMAN BLDG.
NASHVILLE, TENN.

includes a sheet advising aspir-
ing songwriters on steps to take
(Continued on page 54)

any particular area of music. He
said negotiations are under way
with a major record company
for distribution of the Rice prod-
uct.

Earlier, Grammer hinted he
would curtail his road appear-
ances. He said a few weeks ago
that he would be producing in-
dependent sessions for Darnell
Miller, another singer/guitarist.
He had set up his own produc-
tion firm, with an announced
intention of leasing the masters
for distribution,

This new affiliation will give
Grammer an opportunity to
work closely with a staff of
songwriters, including Tom T.
Hall, Roy Baham, Jimmy New-
man, Dave Dudley, George Kent
Rick Key and Jack Key.

“Access to material by these
writers will definitely benefit our
new artists,” Grammer said. “In
turn, the Rice label will grant a
new outlet for their songs.”

Grammer long has wanted to

become involved in the produc-
tion end of the recording busi-
ness. He has had success as a
singer, writer, instrumentalist
and instrument maker. The
Grammer Guitar now is sold by

Ampeg, and production has in-
creased immeasurably in recent
months.

This also will give Grammer
more time at home to keep his
“Grand Ole Opry” commit-
ments.

| THINK ALEX ZANETIS IS
A BETTER SONG WRITER
THAN | AM!

(04

"SHMES LOOKIN BETTER
BY THE MINUTE"
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Country Music

Billhoard SPECIAL SURVEY
For Week Ending 3/22/69

Nashville ry LPs

“ STAR Performer—LP’s registering proportionate upward prugress this week.
Ce ne This Last Weeks on

Week  Week TITLE, Artist, Label & Number Chart

Billboard

LITTLE

PEGGY

Billboard

The Reed Welty publishing-pro-
Award

duction firm, which produced the
Kathy Dee records on United Art-
ists and Decca, has reactivated its
B-W label at Wooster, OQhio. The

J
L new artists are CIliff Coldiron and
Bob Lynn. Recent masters from
the firm are currently being leased
to national labels. . . . The out-

door campaign launched in 1968
for the Country Music Hall of
Fame and Museum by the Country
Music Foundation took top honors
in the recent Nashville advertising

has a BIG B IG Federation Diamond Awards cere-
7 mony for excellence of design.

The board was designed by Bob
Johnston, who turned to commer-

. . ial art ars ¢ fter a
Country Hit with. .. Sl some venrs sgo afler on

career that spunned the big band
11 JUST THE TWO OF US 25

era. He sang with the best of
Porter Wagoner & Dolly Parton, RCA Victor LPM 4039 (M);

2
3
4
5
b/
9
them. 10
‘ 6 ® T(z;le:m Pr()fdg(;liﬁ)ns.ﬁnnounced the LSP 4039 (S)
addition of Melba Montgomery to
roster. She is a Capitol artist. . .. m 14 HOLY LAND : v
KUAD, Windsor, Colo., has sent Johnny Cash, Columbia KCS 9726 ()
12
13
15

1 WICHITA LINEMAN 19
Glen Campbell, Capitol ST 103 (S)

3 STAND BY YOUR MAN 7
Tammy Wynetie, Epic BN 26451 (S)

2 CHARLEY PRIDE . . . IN PERSON 4
RCA Victor LSP 4094 (S}

4 GENTLE ON MY MIND 17
Glen Campbell, Capitol T 2809 (M); ST 2809 (S)

5 | WALK ALONE 19
Marty Robbins, Colutbia €S 9725 (5)

8 SHE WEARS MY RING 10
Ray Price, Columbia S 9733 (5}

7 JOHNNY CASH AT FOLSDM PRISON 11
Columbia (No Mona); €5 9639 (5)

10 CARROLL COUNTY ACCIDENT 4
Parter Wagoner, RCA LSP 4116 (5)

6 JEWELS 12
Waylon Jennings, RCA Victor LSP 4085 (S}

Earl Owens, president of L & O
out a plea to distributors to be 12 SHE STILL COMES AROUND 11
included on the mailing list. It's Jerry Lee Lewis, Smash SRS 67112 (5)
now a 100 per cent country sta-

tion. . . . Bill Anderson and his LS FRIEEgsRRINS B

Leapy Lee, Decca DL 75076 (5)

21 YOUR SQUAW IS ON THE WARPATH 3
Loretta Lynn, Decca DL 75084 (S)

Po Boys, along with Jan Howard

and Don Bowman, set three new

' eac e ' attendance records within a week’s

time. In Gainseville, Fla., the show

played to two standing room
houses. Two days later the show
played Macon, Ga., and drew the

15 HARPER VALLEY P.T.A. 25
Jeannie (. Riley, Plantation PLP 1 (S)

19 1 TAKE A LOT OF PRIDE IN WHAT | AM 5
Merle Haggard, Capitol SKAO 168 (§)

, , b/w largest audience recorded in the
municipality’s new ¢ity audi-
m n “One More torium. The next date was Daven- L1 2 ?‘g‘ﬁy J:n(:esi'%agg"lstv?:", ) 18

. 39 port, Ia., where—joined by Del
Nightly Cry Reeves, Porter Wagoner and Dol- 18 18 BOBBIE GENTRY & GLEN CAMPBELL 24
lar Parton, they set more records. Capitol ST 2928 (S)
All these acts are booked by
19 16 JIM REEVES ON STAGE 20
H‘:P‘“"] Long. Cone ('}_ﬂ'l"l' P“f“lv RCA Victor LSP 4062 (5)
national promotions director for
Produced by Henry Hurt Dal-Hart Enterprises, will reduce Q 25 GOOD OLD DAYS 4
his hours at WENQO Radio to de- Dolly Parton, RCA LSP 4099 (5)
* * L vote more time to Dal-Hart and
PUthhed by Tl’ee PUbIIShlng—BM| other music industry endeavors. 2l o JRI& EEEX,ESLJ.}NPI |§0('\5")E Ll g
Kenny Brent and his wife, - " - "
° Donna Huarris, have delayed their 22 24 YEARBOOKS AND YESTERDAY
EXC'USIV&IY on move here due to a two-month Jeannie C. Riley, Plantation PLP 2 (S)
DOT R d (Continued on page 55) 23 20 IVE GOT YOU ON MY MIND AGAIN 8
ecor S Buck Owens & His Buckaroos, Capitol ST 131 {5)
H 24 17 MAMA TRIED 26
Unknown wrlter Merle Haggard, Capito] ST 2972 (S)
e Continued from page 53 €3y 25 SONGS OF THE YOUNG WORLD 4
to protect their song, including S A
early copyright and notarizing. 26 26 BEST OF SONNY JAMES, VOL. 2 5
Kinnard ‘says that each sub- Capitol SKAC 144 (5)
mitted song will be receipted, 27 27 LOVE TAKES CARE OF ME 14
and will be “worked” for a 90- Jack Greene, Decca DL 75053 (S)
dily period. He muakes it abun- 28 28 MANY MOODS 't
dantly clear that he does not Wanda Jackson, Capitol ST 129 (S)
e TS GO €] 31 BEST OF BUCK OWENS, VOL. 3 2
WOrK. o Capito!l SKAQ 145 (S)
The Song Bank originator
said he had access to some pub- @ Sb |SHTICRMYRURET LCOMEgI e 2
lishers here, and not to others. e )
However, he stated that if he 31 32 BEST OF LYNN ANDERSON 6
came up with good material, he Chart CHS 1009 (5)
felt all doors would be open 32 34 SOFTLY 4
for me. Hank Locklin, RCA LSP 4113
“This is strictly for the song- 33 33 PORTRAIT OF ROY DRUSKY 2
writer who doesn’t have the time Mercury SR 61206 (5,
S AU (RGN L 3% 30 SOLID GoLD 68 15
ville ,toK_try tdo plcxish his own Chet Atkins, RCA Victor LSP 4061 (S}
song,” Kinnard said.
. 3 , 35 23  WALKIN' IN LOVELAND 22
He said all of the details had Eddy Arnold, RCA Victor LSP 4089 (5)
been worked out legally, and he
had cleared his plan with lead- 6 ¥ wSTRUMENTﬁL SOUNDS OF 3
ing officials of the city. Kinnard erle Haggard’s Strangers, Capitol ST 169 (S)
said his service would begin im- 37 38 MISS COUNTRY SoUL 3
mediately. Diana Trask, Dot DLP 25920 (S)
38 35 MEET DARRELL McCALL 7
. Wayside S5 1030 {S)
Strmger & Brown 39 39 MY COUNTRY 5
e Continued from page 52 George Jones, Musicor M25 3169 (S)
. . [, 40 40 WHERE LOVE USED TO LIVE 5
aged himself,” Brown said, “my David Houston, Epic BN 26432 (S)
work was primarily of a promo-
tional nature.” 41 43 MY OWN PECULIAR WAY 2
A‘s to wha;t specific services 00 L o Lo Rl
: : S 42 42 JUST HOLD MY HAND 4
:-ngll:ljm tl"l}évi(t)u“tlhe(;lftel\.;lofllt:llnggg Johnny & Jonie Mosby, Capitol ST 117 (S)
“quality news rcleases and per- m — COMING ON STRONG 8

B . 2 Henson Cargill, Monument SLP 18103 (S)
sonal contact with radio station

; _ e 4 4 DAV-URCE 3

Il?égir;m ‘i]lreecst'(l)ir; (;lr;dcrg':lséc r:j(; Tammy Wynette, Epic (Nc Mono); BN 26892 (S)

reveal 'zlny further plans. 45 — BEST OF MERLE HAGGARD 24
“We will have quality talent, R )

and nothing else,” Brown added.
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Country Music

WCLU, Royal Distrib Tie
Prompts Display of Singles

CINCINNATI — Major de-
partment stores and discount
houses and their branches in the
Cincinnati area numbering some
33 outlets, are for the first time
racking and displaying the top
country singles in their record

Williams Food
Agency Rolling

NASHVILLE — Ground-
breaking will start in 10 days
for the pilot building of the
Hank Williams Jr. Barbecue
Pits, Inc., a fast food franchis-
ing agency.

The young singer, who will
lend his name to the business,
has surrounded himself with
knowledgeable businessmen,.
Casey Jenkins, president of the
firm, is a civic leader and has
fong been involved in the en-
tertainment field. Jim Ragan,
vice-president, has been in the
broadcasting business since 1953,
the last 11 years of which were
with WKDA. Buddy Lee, per-
sonal manager for Williams, also
will be active in the firm.

Each of the barbecue pits will
inciude Williams® music on a
special sound system, and the
sign outside each franchise wil
be in the shape of a giant guitar
with blinking neon and flashing
letters,

Exclusively on

DECCA RECORDS

MARCH 22,

1969, BILLBOARD

departments as a result of a
promotional tie-in engincered by
country music Station WCLU
in co-operation with the Royal
Disiributing Co., local record
distributor.

The displays, changed weekly,
are buiit around WCLU's “Big
CLU 32" the station’s weekly
country music survey, copies of
which are furnished in quantity
free to the various outlets. Dave
Floyd, WCLU program director,
worked with Paul Smith, Royal
Disiributing representative, in
presenting the plan to the stores.
Rhoda  Galin, WCLU music
director, is responsible for the
station’s weekly surveys.

WCLU introduced the modern
format to the Cincinnati area on
its original broadcast date—Oct.
29, 1965. Irv Schwartz is WCLU
president and general manager,

Manning the country turn
tables at WCLU are "Nelson
King, who for eight years in a
row was named the No. |
country disk jockey in a poll
conducted by Billboard among
the national’s c&w deejays a
few years back, and Jimmy
Logsdon, a veteran of 18 years
in the country music field, as
deejay and artist.

Another recent WCLU inno-
vation is a country music ad-
visory board, made up of top
names in the country music
field, which meets at regular in-
tervals for the purpose of fur-
thering the development and ac-
ceplance of modern country
music.

Nashville

~ Scene

e Continued from page 54

extension of their contract at the
Lubbock Downs Jockey Club in
West Texas. . . . Jeannie C. Riley
appears on the Kraft Music Hall
again April 2, the second time
around in quich order for the cin-
derella girl. . Brenda Byers,
the MTA artist who clicked with
her single of “The Auctioneer,”
has returned from her New York
home to do an LP with the sume
title. . . . Some of the TV-Radio
Mirror awards for outstanding
program Wwent to country shows.
One went to WSHO. for its coun-
try programming around the clock
in New Orleans. Another went to
Boyce Hawkins and his "‘Morning
Show™ at WSM-TV in Nashville,
which features live country music
each weekday morning. And still
another went to the show which
probably has won more awards
over the years than any other,
Dave Overton’s “Waking Crew”
on WSM Radio. It has featured
live music, along with other vari-
ety, for nearly 20 years. Overton,
WSM's program director, has won
nearly every accolade and deserves
more.

Loretta Kay and Steve Amm
have signed with Northland Rec-
ords. . . . Brite Star Promotions
has added Jane Parker to promo-
tion staff to cover the Miami
area. Jeff Williams is handling the
office in Denver. . ., . Karen Mc-
Kenzie, daughter of Doc and
Chickie Williams (two of the
genuine good people of the indus-
try), is making it big with her
first ABC release, “Worst of Luck
to You.” Paul Cohen already has
cut six of her tunes for her first

Institute on Music Law
Readies Session Opener

NASHVILLE — Final plans
were announced this week for
the Institute on Legal problems
in the Music Industry, sponsored
by the Vanderbilt University
School of Law in co-operation
with the Tennessee and Nash-
ville Bar Associations, and the
Nashville chapter of NARAS.

The institute, presided over by
attorney Richard Frank, and L.

LP. . . . Merle Haggard has done
his first network show of the new
year, appearing on the “Glen
Campbell Show.” Kenny
Roberts received a standing ova-
tion at his appearance at the
Flame Club in Minneapolis. It
was one of the rare spontaneous
bursts lately. . . . After a seven-
year hiatus from recording, and
11 years since his last album re-
lease, Jimmy Wakely has several
new country entries scheduled for
relcase on Decca. The first of
these is “Heartache,” recalling
the Ted Weems hit of the 1930's.
. . Fran King, from Midland,
Tex., is the newest member of
the talent roster at Entertainment
Associates, the Hollywood-based
nersonal management firm,

Don Jackson is the new promo-
tion manager for Stop Music. . . .
Peggy Scott and Jo Jo Benson had
to miss the NARAS presentation
because of a long engagement at
Boston's Sugar Shack. . . . Bettye
Kendall, who resigned as president
of the Bobby Parris fan club, has
taken over as president of the
Clossey Brothers’ Fan Club. .
The Frank James Gang drew an
audience from four States in an
appearance at the Graham Hotel
in Sterling, Colo.

/

,” ’f .
/)5
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Ray Patterson, professor of law
at Vanderbilt, will cover the
broad spectrum of copyright law
and problems and the organiza-
tion, fee structure and disburs-
ing formulas of BMI and
ASCAP.

Those taking part in the one-
day institute in April will include
Stanley Adams, president of
ASCAP; Allen Arrow, partner
in the law firm of Orenstein, Ar-
row & Silverman: Edward Cra-
mer, president, BMI; Leonard
Feist, executive vice-president,
National Music Publisher’s As-
sociation, Harold Orenstein, sen-
jor partner in the law firm of
Orenstein, Arrow & Silverman:
and Leo Strauss Jr., partner in
the accounting firm of Prager &
Fenton.

Some of the specifics to be
covered are: Problems in Buy-
ing and Selling Copyrights;
Avoiding Litigation in the Sale
& Acquisition of Copyrights;
Problems of International
Transactions in the Music In-
dustry; and the Present Status
of the Copyright Revision Bill.

The institute is an outgrowth
of the newly cstablished seminar
on music copyrights established
at Vanderbilt this year through
the co-operation of NARAS, and
specifically under the guidance
of Wesley Rose, a national
trustee of NARAS, and Dr. Pat-
terson, legal counsel to the Nash-
ville chapter.

Say You Saw It in
Billboard




WHO SAYS THIS IS THE

YEAR OF THE ROOSTER?

LOOK WHAT THESE CHICKS
HAVE GOING FOR THEM

"OUR HOUSE IS
NOT A HOME"

"TAKE ME
HOME"

ff;

!

“I'M IN THE
ARMS OF A
HEARTACHE"

EXGLUSIVELY O PEACH-YONAH MUSIC
CHART 806 16th AVE., S.

RECORDS NASHVILLE, TENNESSEE
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Singles

% STAR Performer—LP‘s registering greatest proportionate upward progress this week.

TITLE, Artist, labet Weeks on This

ONLY THE LONELY
Sonny James, Capitol 2370 (Acuﬂ Rose BMI)

WHO'S GONNA MOW YOUR GRASS
Buck Owens & His Buckaroos, Capitol 2377
{Blue Book, BMI)

KAW-LIGA . S
Charley Pride, RCA Victor 479716
(Milene, ASCAP)

MY WOMAN'S GOOD TO ME 10
David Houston, Epic 5-10430 {Gallico, BMI)

DARLING YOU KNOW 1 WOULDN'T LIE 13
Conway Twitty, Decca 32380 (Tree, BMI)

WOMAN OF THE WORLD (Leave My

World Alone) 5
Loretta Lynn, Decca 32439 {Sure-Fire, BMI)

GOODTIME CHARLIES 13
Del Reeves, United Artists 50487
{Passkey, BMI)

T0 MAKE LOVE SWEETER FOR YOU. = 13
Jerry Lee Lewis, Smash 43045 {Gallico, BMI)

NONE OF MY BUSINESS 9
Henson Cargill, Monument 1122 (Tree BMI)

WHO'S JULIE 1
Mel Tillis, Kapp 959 {Barton, BMI)

WHERE THE BLUE AND LONELY GO 9
Roy Drusky, Mercury 72886 (Sands/
Diogenes, ASCAP)

ITs A SIN . o1
Marty Robbins, Columbia 4- 44739
(Milene, ASCAP)

DADDY SANG BASS .16
Johnny Cash, Columbia 4-44689 [
{House of Cash/Cedarwood, BMI)

—
=]
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UNTIL MY DREAMS COME TRUE 15 |
Jack Greene, Decca 32423 (Blue Crest, BMI) 51

CUSTODY 10 |
Luke the Dritter, MGM ]4020
{Screen Gems-Columbia, BMI} 52

LET IT BE ME . 7

Glen Campbell & Bobbie Gentry,
Capitol 3287 (M.C.A., ASCAP) @

HUNGRY EYES 5
Merle Haggard, Capito! 2383 (Blue Book, BMI) 54

NAME OF THE GAME WAS LOVE 13
Hank Snow, RCA Viclor 47-9667 55
(Delmore, ASCAP)

KAY .16 56
John Wesley Ryles Columbla 4- 44682
(Moss-Rose, BMI}

RINGS OF GOLD 9
Dottie West & Don Glbson RCA 9715 |
{Acutf-Rose, BMI)

JOE & MABEL'S 12TH STREET BAR | 58

& GRILL 6
Nat Stuckey, RCA 9720 (Tree, BMI)

RESTLESS : . 12§
Carl Perkirs, Columbia 4-44723

{Cedarwood, BMI @
DON'T WAKE ME I'M DREAMING . 18 |
Warner Mack, Decca 32394 (Page Boy, SESAO

FROM THE BOTTLE TO THE BOTTOM 7
Bitly walker, Monument 1123 {Combine, BMI) ‘

FADED LOVE AND WINTER ROSES 12 62
Carl Smith, Columbia 4-44702 (Milene, ASCAP) |

SHE'S LOOKING BETTER BY THE 63
MINUTE 8
Jay Lee Webb, Decca 32430 (Sure Fire, BMI)

THE CARROLL COUNTY ACCIDENT 20 64
Porter Wagoner, RCA Victor 47-9651
(Warden, BMI)

JUST HOLD MY HAND 6 @
Johnny & Jonie Mosby, Capitol 2384
(Vogue, BMI)

A BABY AGAIN 5
Hank Williams fr., MGM 14024 (United
Artists, ASCAP) 67

EACH TIM 13
Johnny Bush Stop 232 (Pamper, BMI)

MY LIFE 4 @
@

Bill Anderson, Decca 32445 (Staltion, BMI)

YOURS LOVE 3
Dolly Parton & Porter Wagoner,
RCA 74-0104 (Wilderness, BMI) 70

GALVESTON
Glen Campbell, Capitol P-2428 {Ja-Ma, ASCAP)

RIBBON OF DARKNESS L
Connie Smith, RCA 74-0101 (Witmark, ASCAP)

1))
WHERE THE BLUE CT THE NIGHT m
MEETS THE GOLD OF THE DAY 8 ﬁ
Hank Locklin, RCA 47-9710
(Ahlert/Cromwell, BM1)

74

OUR HOUSE IS NOT A HOME 3
Lynn Anderson, Chart 59-5001
{Green Grass, BMI}

IF 1 HAD LAST NIGHT TO LIVE QVER 5 @
Webb Pierce, Decca 32438 (Gallico, BMI)

Last TITLE, Artist, Label Weeks on
Week Number & Publisher Chart
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WHEN WE TRIED 3
Jan Howard, Decca 32447 (Pass Key, BMI)

SMAR(;'E'S) AT THE LINCOLN PARK INN. 2
obby Bare, RCA 74-0110 (Newkeys, BMI)

BACK TO DENVER 2
George Hamilton IV, RCA 74-0100
(Acuff-Rose, BMI)

YESTERDAY'S LETTERS 6
Bobby Lord, Decca 32431, (Contention, SESAC)

THE THINGS THAT MATTER 8
Van Trevor, Royal American 280 (Sumar, SESAC)

WEDDING CAKE 4
Connie Francis, MGM 14034 {Singleton, BMI)

IF } HAD A HAMMER 7
Wanda Jackson, Capitol 2379 (Ludlow BMI)

I'VE 60T PRECIOUS MEMORIES 4
Faron Young, Mercury 72889 (Passport, BMI)

COME ON HOME & SING THE BLUES

TO DADDY
Bob Luman, Epic 5-10439 (Return, BMI)

SWEETHEART OF THE YEAR
Ray Price, Columbia 4-4476) (Tuckahoe BMI)

BRING ME SUNSHINE .14
Willie Netson, RCA Victor 47- 9684
(Bourne, ASCAP)

SOMETHING'S WRONG |N CAI.lFDRNIA 3
Waylon Jennings, RCA 7
{Earl Barton, BMI}

EACH AND EVERY PART OF ME .13
Bobby Lewis, United Artists 50476
{Screen Gems- Columbia, BMI)

GLAD SHE'S A WOMAN 2
Bobby Goldsboro, United Artists 50497
{Tamerlane, BMI)

SWEET LOVE ON MY MIND
Claude King, Columbia 4-44749 (Galhco BM1)

| SEE_THEM EVERYWHERE 3
Hank Thompson, Dot 17207
(Brazos Valley, BMI)

THE PRICE | PAY TO STAY
Jeannie C. Riley, Capito! 2378 (Mayhew, BMI)

HONKY TONK SEASON . 4
Charlie Walker, Epic 5-10426 (Blue Cres! BMI)

SOMEBODY'S ALWAYS LEAVING 4
Stonewall Jackson, Columbia 4-44726
(Cedarwood, BMI)

IT LOOKS LIKE THE SUN'S GONNA SHINE 2
Wilburn Brothers, Decca 32449
(Sure-Fire, BMI)

SET ME FREE 4
Ray Price, Columbia 4-44747 (Tree, BM1)

SATURDAY SATAN, SUNDAY SAINT 2
Ernest Tubb, Decca 32448 (Cedarweod, BMI)

FLAT RIVER MOUNTAIN 2
Ferlin Husky & The Hushpuppies,
Capitol 2411 (Blue Crast, BMI)

MAN_ AND WIFE TIME 1
Jim Ed Brown, RCA 74-0144 (Window
Music, BMI)

SON OF A PREACHER MAN 2
Peggy Little, Dot 45-17199 (Tree, BMI)

BIG BLACK BIRD
Jack Blanchard & Misty Morgan, Wayside 1028
(Back Bay, BMI)

JOHNNY ONE TIME . 6
Brenda lee, Decca 32428
(Hill & Range/Blue Crest, BMI}

YOU GAVE ME A MOUNTAIN 1
Johnny Bush, Stop 257 (Mojave, BMI)

BIG WHEELS SING FOR ME
Johnny Dollar, Chart 59-1070 (Yonah, BMI)

THE CONSPIRACY OF HOMER JONES 3
Dallas Frazier, Capitol 2402
(Blue Crest/Hill & Range, BMI)

AN ARTICLE FROM LIFE
Lefty Frizell, Columbia 44738 (Combine, BMI)

JUST BLOW IN HiS EAR
David Wilkins, Plantation |1 (Moss Rose, BMI)

WHAT KIND OF MAGIC 3
Les Seevers, Decca 32434,
(Don White, Pub. ASCAP/Northérn Music, BMI)

| ONLY REGRET 2
8ill Phillips, Decca 32432 (Combine, BMI)

PARTING
Wilma Burgess, Decca 32437 (Blue Echo, BMI)

JUST ENOUGH TO START ME DREAMING . 1
Jeanne Seely, Decca 32452 (Pamper Music, BMI}

BACK TO BACK 2

Johnny Duncan & June Stearns,
Columbia 4-44752 (Ma-ree, ASCAP)

CALIFORNIA GIRL
Tompall & the Glaser Brothers, MGM 14036
{Jack, BMI)

www americanradiochistorvy com
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Bilboard Album Reviews ...

g POP
RASCALS—Freeqom Suite.
Atlantic 5D 2-901 (S)

This is a double-barrelled blockbuster. Two
LP’s, one vocal and one instrurmental, and
both of high caliber. The vocal disk is
packed with songs pegged on freedom,
love and understanding done with bright
spirit that keeps them af a high musical
level. The instrumental side has some driv-
ing rock items that are good for spins, too.

) &

1910 FRUITGUM (O0.-
Indign  Giver. Buddahr
BDS 5036 (S)

With their Indian Giver” currently riding
in the Top Ten of the Hot 100 chart,
this album is a natural sales winner. That
unbeatable bubtbie gum beat runs through-
out the program, and there are many
winners included, ““Groovy Grocvy,” ““Landy’
and “‘Sweet Lovin‘ * among them. Especially
notable is their bouncy ‘‘Special Delivery.”

A2k

SANDY BULL—
E Pluribus Unum,
Vanguard VSD 6513 (8}

An intricate and thoughtful musical trip.
Sandy Bull creatively provides for the
listener a guide through a musical mystery
tour. His music is as incomparable as one's
most private thoughts and & important.
The freedom from any boundaries leaves the
listener open to contribute as much of
himself as he wishes, which, in itself, is

a unigue challenge.

@ POP

U PAUL REVERE & THE RAIDERS
FEATURING MARK LINDSAY—
Hard ‘n’ Heavy (With Marsh-
malfow). Columbia C§ 9753 (S)

Infectious, rollicking musical adventure.
With this album, the group firmly en-
trenches their rock position. Strong vocals
are provided by Mark Lindsay, and ex-
cellent, driving back-ups by the Raiders.
Good cuts include: “Cinderella Sunshine,’
“Time After Time’* and their current smash
single, “‘Mr. Sun, Mr, Moon.” A must for
avid rock and roll devotees.

POP
&

BRIAN HYLAND—Tragedy,
Dot DLP 25926 (S)

Hyland is in a whole new bag here with
a fine collection of numbers to prove it.
Kicking off with his recent hit, “‘Tragedy,”
this package also includes new treatments
of old songs, “When | Fall in Love,
“Walk Right Back,” and A Million to
One.”” Two first-rate batlad performances
or “You,” and “Will You Love Me To-
morrow’’ are part of what makes this LP
a commercial powerhouse.

SOUL EXPLOSION

SOUL EXPLOSION (Various
Artists), Stax STS 2-2007

Stax/Volt celebrates its rush of soul hits
cn the charts with its first-of-a-kind sam-
pler of oldies anc goldies featuring Johnnie
Taylor (“'Who's Making Love’’), Booker T.
& the M.G.s (“Soul Limbo*’) and Eddie
Floyd ("‘Bring It On Home to Me‘). Also
featured are Carla Thomas, the Staple
Singers, Albert King, the Bar-Kays and
more, as each artist chips in two hits that
scored for Stax on the charts,

CLASSICAL

&
CLASSIC GUITAR— Julian Bream.
RCA Red Seal LSC 3070 ($)

Classical guitarist Julignh Bream applies his
colorful and exciting guitar dynamics 1o
works of Giuliani, Sor, Diabelli and Moz-
art, Selected for their emotional impact
and edited to retain the high level of
sustained energy, the compositions are
translated brilliantly by Bream, who com-
municates classic material, both for the
guitar and transcribed for strings, to atrain
a performance of chart quality.

THE MANTOVANI SCENE

POP

THE MANTOVAN| SCENE—
Ltondon PS 548 (5)

Theres little better music around, in ar-
rangement and style and pure understand-
ing, than that which pours from the magic
leadership of Mantovani. Strings were never
lusher than in ‘‘Come September,” *‘Love
Is Blue,’”” and “Delilah.”” All in all fhe man
et his peak, behind a large-scale pro-
motion drive by the label,

TRINI

LOPEZ—The Whole
Enchilada. Reprise
RS 6337 (S)

Boyce & Hart (in producer roles) have put
together a commercial, now-sound package
for Lopez. With his unique style and
fresh sound, he offers standout treatments
of “Sunshine Superman,’” “’Lalena,” “'My
Baby Loves Sad Songs’* and "'Without You.”"
Also featured, his current single “Come a
Little Bit Closer’* for additional sales im-
pact.

SONNY
IAMES

COUNTRY

&

SONNY JAMES—Only the Lonely.
Capitol ST 193 (§)

Just as his recent LP, “Born to Be with
You'* slips down the chart and the title
tune of this package dominates the singles
chart, James comes up with a dynamite
sales item here. Beyond the hit, his treat-
ments of “Wake Up to Me Gentle,” “'Roses
Are Red,” and ’“‘Where Forgotten Things
Belong” are exceptional and loaded with
appeal.

CLASSICAL

@

BERLIOZ: SYMPHONIE
FANTASTIQUE—New Philharmonia
Orch. (Stokowski).

London phase 4 SPC 21031 (§)

The rich colors of Berlioz's masterpiece
come to life as an exciting sound spec-
tacular under the maagniticent conducting
of Leopold Stokowski, who directs the
superb New Philharmonia Orchestra in a
vibrant performance. With the 100th an-
niversary of the composer’s death, there is
renewed interest in Berlioz, which this
pressing should take full advaniage of.

www americanradiochistory com

BILL MEDLEY—Saft and
Soulful. MGM SE 4603 ($)

Medley’s second sole flight defines every-
man’s  yearnings and needs with qospel-
like fervor. Commercial entries include his
recent chart single, ““Peace Brother Peace’*
and ‘100 Years,’ featured in the film,
“Riot.” Loneliness is the theme of “I'm
Gonna Oie Me,” a powerful song thaat
Medley also wrote. Sales and radic pro-
gramming prospects are strong,

£

CLASSICAL

@

TCHAIKOVSKY:

SYMPHONY  No.
5/MOUSSORGSKY: A NIGHT ON
BARE MOBNTAIN—Chicago
Symphony (Qzawa),

RCA Red Seal LSC 3071 (3)

Ozawa gives a quietly farceful anmd pene-
trating reading of the “Symphony WNo. 5.
He relies less on color and highlights the
mood changes in an altogetker effective
performance. The ‘‘Bare Mountain’’ treat-
ment is basically the same, as tconductor
and orchestra shape ouwt musical visions
in strong performances.

o

&y =
VARIOUS ARTISTS—Buoble Gum

Music fs the Naked Truth, Vol. 1.
Buddah 30§ 5032 {3)

Here’s a powerhouse package of “bubble
gum’* delights that can’t miss, with 14 big
hit singles, such as. ‘'Simon Says”” and
1, 2, 3, Red Light” by the 1910 Fruitgum
Co., ""Chewy Chewy’* and ""Yummy, Yummy,
Yummy” by the Ohio Express, ‘’Green Tam-
bourine’* and “Jefly Jungle’* by the Lemon
Pipers, plus others by the Kasenetz-Katz
Super Circus and the Shadows of Knight.

e (EOE
Q TONY MOTTOLA JOINS THE
GUITAR UNDERGROUND.

Project 3 PR 5035 5D (S)

Without doubt, Tony Mctiola és one of the
finest guitarists on todny’s pop scene, and
this latest entry s a gem. He takes on an
array of current pop hits, and makes them
sparkle with his wnigue touch. An effec-
tive jazz organ touck in “’Hey Jude” is a
standout, but not to be overlooked are
the other fine Mcttola treatments of "Those
Were the Days,” "Hold Me Tight” and
"Little Arrows.”” This is a winner.

COUNTRY

MEL TILLIS—Who's Bulie.
Kapp KS 3594 ()

Mel Tillis, whose single smash ‘“‘Who's
Julie” is still high on the Country chart,
has & new album by the same name that
can‘t miss in the country field. It fea-
tures favorites like “Kaw Liga,” “‘Daddy
Sang Bass,” and “Carrol County Accident”
as well as the title song with every
cut a treat.
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Q PUZZLE—~

ABC 671 (5)

Puzzle, a rugged new rock trio featuring
Tony Grasso, Curt Johnie and Mike Zack,
storm through their debut sampler of heavy
rock ‘n’ blues material, self-penned and
performed with power, energy and the
solid substance heeded to propel Puzzle
onto the charts. Grasso’s screaming guitar
leads “No Complaints,”” “‘Piggy Back Ride”
and “’I Wanna Love You’” to hot contention
for chart honors.

.

CHICKEN SHACK—O.K. Ken?
Blue Horizon BH 7705 (S)

One of England's top acts, the Chicken
Shack here have one of their successful
British chart albums, and the reasons for
their success are evident in this set. The
Chicken Shack is strong vocally and in-
strumentally with straight blues in such
numbers as “Sweet Sixteen” and early
rock-style rhythm numbers such as “Tell
Me.”” This group should go a long way in
U. S, popularity.

FAR CRY-Vanguard Apostolic
vSD 6510 (S)

The ne~ Vanguard Apostolic label has an
exciting album debut here with an ex-
ceptional blues group from Boston. The
vocals of Jere Whiting, who also plays
harmonica, plus strong instrumental work
by the other six musicians, makes for top-
notch performances of today’s music, in-
cluding an extended version of B. B.
King’s™ ““Sweet Liltle Angel.’” The other
material, including original songs, also is
excellent,

"\1“""5 Ug

BICKARNSS

@ COUNTRY
\-—-J BUCKAROCS—Anywhere U.S.A.

Capitol ST 194 (S)

The datest display of the talents of the
various members of the Buckarcds ranges
from vocals by Don Rich and Doyle Holly
to instrumental standouts by Rich on fiddle
and Tom Brumley on dobro and steel gui-
tar. But the best tuame on the album s
"“Tim-Buck-Too’” featuring the tremendous
guitar playing of Don Rich.

***x% 4 STAR *dax

SOUNDTRACK ik

SOUNDTRACK—The Big Bounce.
Bros.-Seven Arts WS 1781 (S)

POPULAR Ykkk

HARPER AND ROWE—World Pacific WPS
21882 (5)

MIKE SHARPE—Mystic
7615 (S}

CREATIVE CROWO—Themeos from the Para-

Warner

Light, Liberty _ST

mount Motion Picture Score of The
Brotherhood. Dot DLP 25925 (S)

FAMILY OF APOSTOLIC—Vanguard Apcstol-
ic VSD 79301/2

SCREAMIN' JAY HAWKINS—I|
on You. Epic BN 26457 (9)

MARIO SAI0O—Ev’'rybody’s Talkin’.
LST 7601 (S)

BOA CONSTRICTOR & A NATURAL VINE—
Vanguard Apcstolic VSD 6511 (§)

LEN NOVY—No Explanations, Atco SD
33274 (9)

Put a Spell

Liberty

BERT JANSCH & JOHN RENBOURN—Step-
ping Stones. Vanguard VSD 6506 (S)

BRAD SWANSON—Those Were the
Thunderbird THS 9003 ($)

LOW PRICE POP ik

J0 STAFFORD—Sweet Singer of
Vocalion VL 73866 (S)

MILLS BROTHERS—Such Sweet Singin’, Vo-
calion VL 73859 (S)
CARMEN CAVALLARO—-Tonight We
Vocalion VL 73862 (S)
EARL GRANT—Send for Me.
73860 (3)

LENNY OEE—Qrgan Varieties. Vocalion VL
73819 (9)

WAYNE KING—Champagne Waltzes,
lion VL 73841 (S)

LENNON SISTERS—Too Marvelous for Words.
Vocalion VL 73864 (S)

Days.

Songs.

Love.

Vocalion VL

Voca-

COUNTRY rkkk

SONGS OF JEANNIE C. RILEY—Capitol ST
177 ()

GEQORGE MORGAN — Sounds of Goodbye.
Starday SLP 435 (S)

LOW PRICE
COUNTRY kkk

WEBB PIERCE — Country Songs. Vocalion

VL 73830 (S)

WANDA JACKSON—Nobody’s Darlin’.
lion VL 73861 (S)

HERE'S JIMMY WAKELY — Vocalion VS
73857 (S)

GOLOIE HILL SINGS COUNTRY — Vocalion
VL 73831 (S)

CLASSICAL *kkk

DOWNEY/STOUT: CELLO SONATAS—Sopkin/
Basile. CRI CRI 234 USD (3)

Voca-

LOW PRICE
CLASSICAL ¥k *k

SCRUBERT: PIANO MUSIC AND SONGS—
Emeling/Demus. RCA Victrola VICS 1405

(S)
STAINER: THE  CRUEIFIXION—Crooks/Tib-
bett/Trinity Choir. RCA Victrola VIC

1403 (M)

HANDEL: ALEXANDER’'S FEAST — Various
Artists/Oriana Concert Orch. (Deller), Every-
man SRV 282/3 SD (S)

MUSIC FOR A WHILE (SONGS OF PURCELL)—
Defler/Cantefo/Bevan. Everyman SRV 280

sD (S

PUECE{I.): TE DEUM/JUBILATE DEO—Deller
Consort/Stour Music Festival Orch. RCA
viewrdla VICS 107 (S)

BACH: CANTATAS Mos. 7B & 106—Vasious
Ertistz/Orch. of the Bach Guild (Pro-
maska. Everyman SRY 290 SD (S)

e Continued
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Lieutenant Kie Stiite
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Erich Leinsdor

CLASSICAL
" PROKOFIEFF: SYMPHONY No. 2/
LIEUTENANT KIJ) SUITE
Clatworthy/Boston  Syinphony
{Leinsdorf), RCA Red Seal
LSC 3061 (S)
The complex and foreboding passages which
make up most of the No. 2 Symphony are
put under vigorous and passionate
wringer under Leinsdorf. The result is
draining and fulfilling for the Iistener.
Leinsdorf makes the Boston perform im
pressively in the "lieutemant Kiji,” in a
driving effort ail around.

ORNET FEAWZ
ORNETE COLEM SN

JAZZ
T/ ORNETTE COLEMAN—

QOrnefte at 12, Impulse
A 9178 (S)

Four long tracks from Ornette Coleman,
playing violin, trumpet, and (particularly)
alto sax, All are originals and the leader
is accompanied by some facile tenor work
by Dewey Redman (possibly fess avant-garde
than Coleman), bass player Charlie Haden
and the surprising 12-year-old Oreette on
drums. Mixture as before from one of the
great sounds of the far-out jazz school.

—=

B

@ CLASS!ICAL

%4 SIBELIUS: SYMPHONY No. 2
T New Fhilharmonia Orch
{Pretre). RCA Red Seal
LSC 3063 (S)

Georges Pretre conducts the New Philhar
monia Orchestra ir a bold inusical ad
venture through Sibelius’ sonala fantasy of
Finland. Martial choruses, a rousing finate
and sustained bursts of rhythm and melody
are striking pictorials of the Sibelian im
agination, execuled with power and passion
by Pretre and the orchestra

WITON FELDER

)

WILTON FELDER-—-Bullit1.

World Pacific Jazz ST 20152 (S)
Felder is a member of the Jazz Crusaders
but on this LP he gets a chance to ex-
pand a lirtle. His tenor sax has a gritty,
full sound that works out best on the

blues, especially “Hi-Heel Sneakers and
“Doing My Thing.’* Rest ot the album is
rounded by some Dylan (“All Along the
Waich Tower*’) and Lennon-McCartney (“*Help
From My Friends”), plus the title theme.
An album with broad sales appeal. Arranged
by Wayne Henderson,

A RED SEAL

@ CLASSICAL

HEIFETZ-PIATIGORSKY
CONCERTS: DVORAK/SPOHR—
Various Artists. RCA Red Seal
LSC 3068 (S)

Heifetz’s violin  leads this distinguished
group in an inspiring, technically brilliant
‘Doudle String Quarette.”” Piatigorsky’s cello
is full of texture. The Dvorak Piang Trio
pits Jacob Lateiner, Heifetz and Piati
gorsky in an exhibition of mastery. collec-
tively and individually

Callecti

~ Jean Shepard

GOSPEL

JEAN SHEPARD—{’ll Fly Away
Capitol ST 171 (§)

Jean Shepard, known far and wide in the
country field, now will also be known
tarther afield as well tn the gqospel field.
Her ! Fly Away’" has no peers; she
aiso pecforms exceptional versions of *It
Is No Seccet,” ““Just a Closer Walk With
Thee,’* and “'Precious Memories.’’ A beautiful
album.

[y —
UNFORGET TABLE VOICES

munoorrsﬁ_mmmmes
ITALIAN OPERATIC REPERTOIRE

' ‘
LOW PRICE CLASSICAL

UNFORGETTABLE VOICES IN
UNFORGOTTEN PERFORMANCES
FROM THE ITALIAN OPERATIC
REPERTOIRE—~Various Artists.
RCA Victrola VIC 1395 (M)
From RCA’s rich vaults comes this superb
monaural collection of lItalian operatic ex
cerpts by all-time Qgreats such as Enrico
Caruso, Rosa Ponsella, Zinka Milanov,, Ezio
Pinza, Lily Pons, Sigrio Onegin, Tito Shipa,
Margarete Matzenaver, Pasquale Amato
Emma Destinn, Johanna Gadski and Giuseppe
de Luca

ComEDY

DON RICKLES—Speaks!
Warner Bros.-Seven Aris
WS 1779 (S)

Mr. Warmth’® is back with his second
Warner Bros album, and it should quickly
meet the success of his initial effort. In
a dozen panel discussions he aims his barbs
at a host of celebrities, including Dean
Martin, Frank Sinatra, Bob Hope and more,
plus a wide variety of subjects ranging
from TV game shows 1o marriage and death.

nen VICTRO,

@ LOW PRICE_CLASSICAL

UNFORGETTABLE VOICES IN
UNFORGOTTEN PERFORMANCES
FROM THE FRENCH OPERATIC
REPERTOIRE—Various Artists
RCA Victrola VIC 1394 (M)
Gem after gem is offered here in familiar

and unfamiliar French operalic excerpls
by an impressive list of all-time greats.
Mary Garden’s ‘‘Depuis le jour’”” is & spe:
cial treat, Among the other stars in this
monaural set are Jan Peerce, Emma Calve,
Dorothy Kirsten, Tita Ruffo, Robert Merru{,
Bruna Castagna, and Giacomo Lauri-Valpi,

ALBUM REVIEWS

BB SPOTLIGHT
@ Best of the album releases
). of the week in all cate-
¥ gories as picked by the BB
Review Panel for fop sales

and chart movement.

SPECIAL MERIT

Albums with sales potenlial
that are deserving of special
consideration at both the

dealer and radio level.

FOUR STARS

* K % HAlbums with sales potential
within their category of
music and possibte <chart

items

SKAO 3352-.. Distributed by Capitol Records Distributing Cfrporation.
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SPECIAL MERIT PICKS

POPULAR

HENRY MANCINI—A Warm Shade of Ivory.
RCA Victor LSP 4140 (S)

Mancini doffs his skillfull composing and
conducting hats and concentrates here on
his talents as pianist-arranger. The result
is an LP of delicate and gentle attractive-
ness. Outstanding are the two sides of his
latest single, the Oscar-minded ‘'Windmills
of Your Mind”’ and the Love Theme from
“Romeo and Juliet.” Mancini fans will wel-
come this, as will any enthusiast of top
quality mood music.

BOBBY VEE — Gates, Grills & Railings.
Liberty LST 7612 (S)

Bobby Vee is back with a new, hipper
image, but his old fans will not be disap-
pointed. His recent singles ‘'I'm Into
Lookin” for Someone To Love Me" and
“Jenny Came to Me” are included and an
attractive foldout cover should help make
“Gates, Grills and Railings’* a commercial
success.

VIKKI CARR—For Once in My Life. Liberty
LST 7604 (S)

Vikki Carr's perky performance at the
Persian Room at New York’s Plaza Hotel

has been put into the groove in a bright
and bouncy fashion. She's a potent stylist
who knows how 1o take a song and put
her own mark on it, Some of her single
clicks come up again in this nightclub
furn but of special interest is a medley of
“’Come Rain or Come Shine”” and “This
Girl's in Love With You.”

ULTIMATE SPINACH-MGM SE 4600 (S)
The most successful of MGM’s Boston groups
on the charts, Ultimate Spinach here s
in today’s groove with a variety of ma-
terial ranging trom a hard rock version of
the ofdie ""{Just Like) Romeo & Juliet”” to
a good new biuesy “Eddie’s Rush,” which
includes some of the sextel’s best instru-
mental work. Strong vocals, however, are
the unit’s strong point.

HORST FISCHER—Trumpet for Lovers. Lon-
don PS 549 (S)

Fischer displays a lyrical and driving
trumpet that has few peers. His backing
could be stronger but the orchestra and
arrangements generally come through. Songs
include “'Delilah,” “La Ronde,”” ""Auf Weid-
ersehn’’ and “‘This Is My Song.”

SALLYANGIE—Children of the Sun. Warner
Bros.-Seven Arts WS 1783 (S)
The Sallyangie are a new British duo con-

sisting of Sally Oldfield and her brother
Michael. They produce an entrancing un-
amplified sound, reminiscent of recent Don-
ovan recordings., The album, with much
deserved airplay, should become an under-
ground and campus favorite.

FANNY BRICE/HELEN MORGAN—RCA Victor
LPV 561 (M) ]
The continuing interest in Fanny Brice is
evidenced by the success of "‘Funny Girl,”
both play and movie, and this album offers
some of Miss Brice’s most famous interpre-
tations, including "My Man,” “The Song
of the Sewing Machine,” and ‘“Second Hand
Rose.'” Add the equailly immortal songs of
Helen Morgan, including “‘Bili,”” "'Can’t
Help Lovin’ Dat Man,”” and “Frankie and
Johnny,” and you have a recording treasure
chest.

CLEANLINESS AND GODLINESS  SKIFFLE
BAND'S GREATEST HITS—vanguard VSD
79285 (S)

The Cleanliness and Godliness Skiffle Band
have an appealing country-flavored put-on
album here, and the put-on is one of to-
day’s pop music trends. ‘‘Chinese New
Year Waltz,”” “'Who Will Buy the Wine,™
and “‘Altitudinous Youthful Deviant Num-
ber 468 (Do It Up)” are perfect examples.
With all the put-on, the group supplies
interesting music.

REG WILSON—88 Keys and a Girl. United
Artists UAS 6692 (S)

Wilson‘s wizardry as pianist-arranger makes
this LP a likely choice for sophisticated
jazz and easy listening pop fans. The
nimble-fingered Wilson and a remarkable

scat soprano named Corinna Manetto offer
a versatile program of original, contem-
porary, and Broadway-Hollywood themes,
well produced by veteran Leroy Holmes.

FERRE GRIGNARD—Certain Disaster. Van-
guard VSD 79298 (S)

Ferre Grignard, alias ‘’Captain Disaster,”
presents his lyrical and literate brand of
eclectic, electric social sagas in his debut
LP. A European protest singer, jazz buff
and polemicist, Grignard has pieced to-
gether musical nuggets of jazz, rock and
pop to come up with his very own con-
coction of folk-blues. "I Won’t Have a
Dance,’” "My Friend”” and "‘The Pirate Song,”
plus the title tune, should add to the pro-
test scene a singer with wit, feeling and
musical talent.

COUNTRY

such artists as Homer & Jethro, Archie
Campbell with his famous “'The Cockfight.”
And Don Bowman with his '"Chit Atkins,
Make Me a Star.”” Dave Gardner, Junior
Samples, Fannie Flagg and Bob Corley also
are featured.

LOW PRICE COUNTRY

CHARLIE MONROE — Who's Calling You
ngeetheart Tonight. RCA Camden CAS 2310
(

Country great Charlie Monroe, prime mover
of bluegrass music along with his brother
Bill, has retired, but his recorded ma-
terial featuring the Kentucky Pardners and
Monroe’s Boys remains as a landmark to
hilibilly soul and mountain poetry. '‘Down
in the Willow Garden,’® "“Good Morning
to You'’ and “‘Rubber Neck Blues’” are in-
fectious masterpieces of the bluegrass era.

SHEB WOOLEY—Warm and Wooley, MGM
SE 4615 (S)

“Tie a Tiger Down’’ and "“Right Is Right and
Left If Lonely’”” are Sheb Wooley specials,
well done. On a couple of the other num-
bers, he goes into a more serious vein.
For example, the down and disenheartened
man of “Cheap Hotel.” “That Girl (Next
Door)* is a cutie about a three-year-old
cutie.

VARIOUS ARTISTS—The Best of Country
Comedy. RCA Victor LSP 4126 (S)

Excellent sampler type LP of some of the
finest humor in the country field, including

Original color art by Alan Aldridge

THE MODERN JAZZ QUARTET » UNDER THE JASMIN TREE « ON APPLE ST 3353 »

www americanradichistory com

CLASSICAL

HANDEL: THEODORA—Various Artists/Eng-
lish Chamber Orch, (Somary). Cardinal
V(S 10050/1/2 (S)

Handel’'s dramatic oratorio is given a su-
perior performance under the steady baton
of Johannes Somary. The fine group of
soloists include such Handel specialists as
soprano Heather Harper, contraltos Mau-
reen Forrester and Maureen Lehane, and
tenor Alexander Young. The Amor Artis
Chorale and the English Chamber Orches-
tra also contribute mightily.

WEBER/WUORINEN: PIANO CONCERTOS—
Masselos / Wuorinen / Royal Philhar.
monic {Samual/Dixon). CRI CRI 239 USD (S)
Two important contemporary piano con-
certos are added to the catalog in this
exceptional recording with the excellent
Royal Philharmonic. William Masselos, an
expert interpretator of 20th-century reper-
toire, is the fine soloist in the Weber con-
certo ably conducted by Gerhard Samual,
while Charles Wuorinen is the soloist in
his concerto in a first-rate performance
conducted by James Dixon.

e Continued

4 STAR

e Continued

MOZART: OBOE CONCERTO/SYMPHONY No.
34 — L. Goossens/Sinfonia of London
{Davis). RCA Victrola VICS 1382 (S)

JAZZ hkkk

THAD JONES/MEL LEWIS JAZZI ORCH.—
Recorded Live at the Village Vanguard.
Solid State S5 18048 (S)

WAYNE SHORTER—Schizophrenia. Blue Note
BST 84297 (§)

BLUES &%k %k

JIMMY REED—Down in Virginia. Bluesway
BLS 6024 (S)

DUSTER BENNETT—Smiling Like I’'m Happy.
Blue Horizon BH 7701 (S)

CHAMPION JACK DUPREE—When You Feel
the Feeling You Was Feeling. Blue Hori-
zon BH 7702 (S)

CURTIS JONES—New Resident in Europe.
Blue Horizon BH 7703 (S)

ROOSEVELT HOLTS—Presenting the Country
Blues. Blue Horizon BH 7704 (S)

SHAKEY JAKE & THE ALL STARS—Further
On Up the Road. World Pacific WPS

21886 (5)

GEORGE SMITH & THE CHICAGO BLUES
BAND—Blues With a Feeling. World Pa-
cific WPS 21887 (S)

GOSPEL %%k

JOEL GENTRY AND THE SKYLARKS—