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U.S.Hip Acts Erupt
InU.K.in"70: Davis

By IAN DOVE

NEW YORK — Albums by
U. S. underground groups should
be selling 50.000 to 100.000 in
the U. K. by the start of 1970,
predicts CBS president Clive J.
Davis. At present, sales average
about 10,000 per album, he said.

“Contrary to many opinions,
the U. K. market has neither had
nor discarded the underground
movement.” he said. “They are
on the verge of it. It is in the
embryonic stage in Britain,”

Davis cited a current Record
Retailer (Billboard's sister pub-
lication in London) Top 30 al-

bum chart where CBS artists
held 11 positions. "I believe that
CBS is poised for the same kind
of chart explosion in the U. K,
that we are experiencing in the
U. S. regarding underground
music and artists.

And this is—as we have ex-
perienced in the U. S.—a form
of music that changes the com-
plexion of the market place.”

Davis believes that under-
ground groups. with their re-
flection of the contemporary
scene and social comment, have

(Continued on page 94)

Radio Programming Forum
Luring Foreign Registrants

By CLAUDE HALL

NEW YORK -— Registra-
tions tor the second annual Bill-
board Radio Programming
Forum at the Waldorf-Astoria
Hotel, June 19-22, are pouring
in from around the world and
from a cross-section of the
United States. Virtually half of
the registrations come from pro-
gram and music directors; the
other half from station owners.
general managers and air per-

sonalities. Indications are that
there will be a much larger
turnout of radio station man-
agers than a year ago. Among
the countries coming in are
Peru, Canada, Brazil. Australia
and Puerto Rico.

The tirst Forum drew about
500 broadcasters to New York
last June. Its roster of speakers
included such top radio men as

(Continued on page 8)

City's San Remo Takeover

By MARC

SAN REMO — San Remo's
City Council has voted to have
the city take over control and
management of the San Remo
Festival, ITtaly’'s No. 1 annual
pop music event.

The move, which takes the
festival management from ATA,
the  concessionaire  company
which operates the San Remo
Casino where the event is staged,

MESSINA

and of its owner manager Ezio
Radaelli. had been in the wind
for some time (Billboard, Feb &).
San Remo has decided to re-
call Gianni Ravera to run the
festival. Ravera directed the
event for seven vears until he
was replaced last year by Ezio
Radaelli. who had become a
majority stockholder in ATA.

(Continued on page 80)
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Filmation, RCA Pop Speaks Soft,
Carries Big $tick

By MIKE GROSS

Pegging TV er
To New Group

By BRUCE WEBER

LOS ANGELES — Filma-
tion, producer of animated TV
programs, and RCA are team-
Ing again to spring another TV-
berthed group for the record
market.

Patterned after both the “Ar-
chie” and the Monkees' series.
the Filmation-RCA effort will
be pegged on the Hardy Boys.
a rock group formed for the
upcoming animated series, “The
Hardy Boys.," debuting Sept. 6
on ABC-TV (Saturdays at 10:30
a.m.).

RCA pians to distribute at
least two Hardyv albums and an

(Continued on page 94)

Diana Ross and the Supremes, who can always be counted on
for a sure-fire hit, have another chart topper with their new-
est single release, “No Matter What Sign You Are,” Motown
1148. You don’t have to read their horoscope to know that
this driving soul beat release will add up to another top

seller for the girls.

NEW YORK — Pop music
is getting softer. There's been
a noticeable “soft sound” creep-
ing into the works of the hard
rock groups and, even more
dramatically, there's been a re-
surgence of sales and airplay
for the “good music™ artists.

The “good music™ artists, in
fact, have been dominating the
shelves in many of the record
retail outlets and discount stores
in key markets around the coun-
try. In some stores, it's been
reported the shelves are cov-
ered with albums by Tom Jones
and Glen Campbell, and little
else.

Campbell, a Capitol Records
artist, and Jones. a Parrot Rec-
ords artist, are pacing the chart

sweepstakes with four albums
each on Billboard's “Top LP's™
chart this week. The steady sales
of both Campbell's and Jones'
LP’s is attributed to the regular
exposure they've been receiving
the past several months on their
weekly network TV shows.

The pop drift towards soft
music is also bringing program-
ming and chart play to such
standards singers as Frank Sin-
atra, Andy Williams, Tony Ben-
nett, Dean Martin, Eddy Arnold,
Ed Ames, and comparative new-
comers, Engelbert Humperdinck
and O. C. Smith.

Intrumentals, too, are once
again getting a share of the pop
action. Among the instrumental

(Continued on puage 4)

(Advertisement)

Les McCann's best-selling Atlantic album, “Much Les” (SD
1516), has spawned a hit single for the jazz pianist, “With
These Hands” (Atlantic 2615). Les handles the vocal on
the tune. The single is breaking in Philadelphia, Cincinnati,
Miami, Baltimore and Washington, New York and Los Angeles.
McCann will appear at the Montreaux Jazz Festival in June.

tAdvertisement)

(Advertisement)

Orpheus 1ills hearts with joy: And registers

with the beautitul sound of cash.

Orpheus—Bruce, Harry, Eric and Jack—gives you every good reason
to be joyful. A prime example is “‘Brown Arms In Houston"...smash
single included in this great album.

Produced and Arranged by Alan Lorber for Alan Lorber Productions, Inc.

MGM Records is a division of Metro-Goldwyn-Mayer Inc RE
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Kass, Nishett
To Get Key
MGM Posts?

LONDON—Reports here at
week’s end pointed to two Lon-
don-based music-record indus-
trv executives moving to key
posts at MGM in the U. S.
According to usually reliable
sources, Ron Kass, recently with
Apple Records and the Beatles
organization, will become head
of MGM Records in the States,
and Ben Nisbett of B. Feldman
Music Publishing here will be-
come head of the MGM music
publishing firms in the U. S.

Also, it was indicated that
MGM Records will ultimately
move its headquarters from its
New York City base to Culver
City, Calif., thereby effecting a
closer working relationship be-
tween the label and the film
production center.

Neither Kass nor Nisbett
were available for confirmation.

NEW YORK—The London
report concerning Ron Kass
moving to head MGM Records
and Ben Nisbett to head MGM’s
music publishing firms was in
line with recurring industry
rumors here. Some trade sources
expected these appoinments to
be confirmed at this week’s
MGM board of directors meet-
ing to be held at Culver City.
However, at press time an
MGM spokesman denied knowl-
edge of any appointments to be
made at either the label or the
music firms within the near fu-
ture.

Dot Slogan,

Comic Book
Push on LP’s

LOS ANGELES — Dot is
using the slogan, “Funky &
Freaky,” to promote eight al-
bums, and has devised an eight-
page comic book as a consumer
stimulus.

Product covered is by Fear
Itself, Colours, Hamilton Street-
car, Count Basie, Teresa, Kossie
Gardner, Kellie Greene and Ike
Cole.

On the Paramount label, the
company has released a single
teaming Buddy Killen and Bon-
nie Guitar, the first time these
two Nashville artists have ap-
peared together. With this sin-

T OO OO OO AT OB S S LA

TAPE FORUM TO BE HELD
ON WEST COAST AUG. 3-5

SAN FRANCISCO—The third annual Tape Cartridge Forum,
sponsored by Billboard and Merchandising Week, will be held here
Aug. 3-5 at the Mark Hopkins Hotel.

The three-day conference will include an analysis of the tape in-
dustry, and the direction in which it is heading; a report from all
facets of the industry, current problems, and their solutions, handled
by specialists renowned in their fields.

The Forum again will be co-ordinated by Coleman Finkel, vice-
president of James O. Rice Associates, Inc., specialists in the field of
business education and executive training. This firm has handled all
Billboard Forums and the first two highly successful Tape Confer-

€nces.

Conference inquires may be made through the Tape Cartridge

Forum, 300 Madison Ave., New York, N. Y.

10017.

T A AR A SO O R

Decca Will Cover ‘Country Side’
With a Giant 2-Month Promotion

NEW YORK — Decca Rec-
ords has designated June and
July as country music months,
and will ride with a campaign
theme of “Decca-Land of the
Country Giants.” This marks the
first time in Decca’s 10-year
history of annual country mu-
sic promotions that two months
have been devoted to such a
campaign.

While emphasis will be placed
on the entire Decca country
music catalog, the promotion
will be spearheaded by the re-
lease of 17 new albums by
Decca’s country artists.

Artists represented in the new
album releases are Bill Ander-
son, Jimmie Davis, Jimmy Dick-
ens, Jack Greene, Jan Howard,
Loretta Lynn, Jimmy Martin,
Bill Monroe, Jimmy Newman,
the Osborne Brothers, Webb
Pierce, Jeannie Seely, Ernest
Tubb, Conway Twitty, Jay Lee
Webb, and the Wilburn Brothers.

In addition to the new al-
bum release, Decca will meet
the burgeoning demands for
cartridge, cassette and open-reel
tape product with the release of
42 pieces of new country prod-
uct in this form, by many of
the above-mentioned artists as
well as Burl Ives, Kitty Wells,
Red Foley, Rick Nelson, Dinah
Shore, Warner Mack, Buddy
Holly, and Wilma Burgess.

To demonstrate the scope and
importance of this promotion
campaign, Decca summoned its
field force of branch and dis-
tricts managers to New York

gle, “A Truer Love You'll Never
Find (Than Mine),” Killen
makes a transition from a&r
man to vocalist.

O OO O T SO R A

7 RCA SINGLES RIDE CREST
—15 ALBUMS ON ‘TOP LP'S’

NEW YORK-—RCA Records is picking up a hot chart stride.
The label is riding with three singles in the top 10 of Billboard's “Hot
100" chart this week, and also is represented by 15 albums in the

“Top LP's Chart.”

Pacing the singles field for RCA, which has a total of seven
titles on the “Hot 100" chart are among the new groups that RCA has
been grooming for a pop breakthrough. The other RCA artists click-
ing on the singles chart are Henry Mancini, Perry Como, Paul Anka

and Ed Ames.

Of the 15 RCA albums on the “Top LP's” chart, two are manu-

factured and distributed by

RCA (the original

soundtrack of

“QOliver!" and the Monkees on Colgems and one by Elvis Presley is
on the RCA Camden line). The others, topped by the original Broad-
way cast album of “Hair" in the No.1 spot, are by Henry Mancini,
Charley Pride, Elvis Presley, Jefferson Airplane, Nashville Brass, the
Guess Who, Friends of Distinction, Jose Feliciano, the Youngbloods,
Eddy Arnold. Ed Ames and Glenn Yarbrough.
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Monday (26) for an all-day in-
doctrination seminar to familiar-
ize them with the project.

In support of the “Decca-
Land of the Country Giants”
campaign, Decca plans an im-
pressive and extensive advertis-
ing schedule in all media-print,
radio, and TV, supplemented by
a heavy press campaign.

In addition to advertising
plans, Decca has provided a se-
ries of point-of-sale merchandis-

LP Features
Pappalardi as
Prod. & Arfist

NEW YORK—Felix Pappa-
lardi, independent record pro-
ducer, has completed produc-
tion of an album, which, for
the first time, will feature him-
self “officially” as an artist. The
album, which features, in addi-
tion to Pappalardi on bass,
Lesley West, formerly with the
Vagrants, on lead guitar and
vocals, and N. D. Smart, for-
mer drummer with the Hello
People, will be known as
Mountain. Pappalardi is under-
stood to be considering the
launching of the group via an
extensive tour of one-night con-
certs in major arenas and audi-
toriums across the country by
midsummer.

Windfall Music, production-
management - publishing com-
plex, in which Pappalardi is a
partner with Bud Prager, is ne-
gotiating a releasing deal for the
album, The group will be co-
managed by Windfall, Shelly
Finkel and Gary Kurfirst.

‘Aspen Summer’ Is
Off; Lack of Time

NEW YORK—"Aspen Sum-
mer,” the contemporary music
festival slated to be held for
two weeks in Aspen, Colo., this
summer, has been called off
(Billboard, May 24). A festival
organizer cited lack of funds
and lack of time as the princi-
pal reasons for the venture be-
ing aborted.

However, plans are being
made for a one-day event, fea-
turing rock and folk acts, to
be held during the week of
July 22 in Aspen.

A Denver Pop Festival will
be held June 27-29 at the Mile
High Stadium, Denver.

Stax’s2Mil. Meeting—
Gets Fountain Distrib

MEMPHIS — The Stax com-
plex of labels (Stax/Volt/Hip)
racked up sales in excess of $2
million for the 27 albums and
30 singles previewed at its dis-
tributor-sales meeting here. In
addition, Jim Stewart, president
of Stax Records, a division of
Paramount Pictures, revealed
that the firm has taken over
distribution of Fountain Record
Co. of Chicago.

The Fountain Record Co. is
owned by singer Jerry Butler
and Clavin Carter. According
to Stewart, Butler and Carter

ing aids which are available in
quantity from all Decca branch-
es. They include a “Decca-Land
of the Country Giants” display
kit, containing a 36-inch by 50-
inch unit in color suitable for
window or counter display;
acetate streamers, mounted lithos
and special tape cartridge units.
Special mailing will also be made
to disk jockeys.

Full-color litho books spot-
lighting the entire Decca coun-
try catalog are now in the hands
of the Decca sales force, for use
in contacting their respective ac-
counts.

will produce the records and
Stax will distribute them.

Included in the album re-
leases are Booker T. and the
MG’s, Eddie Floyd, Johnnie
Taylor, John Lee Hooker, Wil-
liam Bell, Albert King, the
Staple Singers, the Soul Chil-
dren, Carla Thomas, Steve Corp-
per, Pop Staples, Ollie and the
Nightingales, Rufus Thomas, the
Mar-keys, J. J. Barnes and
Steve Mancha, Darrell Banks,
the Bar-Kays, Mad Lads, the
Emotions and Isaac Hayes.

More than 200 members of
the press attended the meeting
that included a tour of Stax
Record Co., and a dinner-show
by Rufus Thomas, the Bar-Kays,
Eddie Floyd, Johnnie Taylor,
Carla Thomas, the Knowbody
Else, Booker T. and the MG’s,
and the Staple Singers.

Rama Rama in
Distrib Deals

LOS ANGELES — Rama
Rama and Remember Records
have entered into agreements
with Philips International for
foreign distribution and GRT
for world-wide tape distribution.
The labels will issue albums by
Vince Edwards, Jimmy Mason,
Adam Wade, Jon Rogers, the
Invictas, and the Year 200 next
month.

Tetra Unaffected
By Cosby Split

LOS ANGELES — The de-
parture of Bill Cosby from
Campbell, Silver, Cosby Corp.
(now Campbell, Silver Corp.)
has not effected the creative
or financial structure of Tetra-
grammaton Records, said Roy
Silver, CSC president.

Tetra, originally established
to record Cosby when he left
Warner Bros.-Seven Arts Rec-
ords, released nine albums and
grossed $2.3 million last year—
its first—without releasing any
Cosby product, he said.

The company’s first—and
only—Cosby product is a double
LP, “8:15 and 12:15,” to be re-
leased Sunday (1). “There will
not be any additional product by
Cosby on Tetragrammaton. His
(Cosby's) leaving has not dimin-
ished our profit or growth pic-
ture at Tetra,” Silver said, “but,
rather, it allows us more crea-
tive freedom.”

More importantly, he feels,
the departure of Cosby dispels

Chart Seeks
Intl. Outlets

NEW YORK—SIlim William-
son, president of Chart Records,
has dispatched Carl Greenberg
to Europe on an extended six-
week trip to set up new inter-
national distribution for the
label. Chart, formerly dis-
tributed by RCA (see story in
Country section) is to be dis-
tributed independently, and
Greenberg will establish foreign
distribution in the countries he
visits.

His trip will take him to
London, Paris, Brussels, Am-
sterdam, Copenhagen, Hamburg
Frankfurt, Munich, Zurich, Mi-
lan, Madrid and Lisbon.

Billboard is published weekly by Billboard Publications, Inc., 165 W, 46th St., New York, N. Y. 10036, Subscription rate: annual rate,
$25; single-copy price, $1. Second class postage paid at New York, N. Y., and at additional mailing offices. Current and back copies
of Billboard are available on microfilm from 3M/IM Press, P.0. Box 720, Times Square Station, New York 10036.

any rumors that Tetragramma-
ton is a one-act company, or
that it will fold.

The label is planning to re-
lease 40 albums and 100 singles
in the year beginning June 1,
spanning rock, pop, folk and
soundtrack LP’s. It has written
orders for $1.5 million to cover
its initial extensive album re-
lease—14 LP’s—scheduled for
June 1 release.

Tetra’s new product includes
two double-LP packages by
Cosby and the Kingston Trio, a
triple-LP original cast album of
“The Great White Hope,” and
LP’s by Pat Boone, Biff Rose,
Murray Roman, Mark Slade,
the Summerhill, Elyse Weinberg,
Deep Purple, Quatrain, Carol
Burnett/ Martha Raye and
“Che!” a soundtrack LP with
a score by Lalo Schifrin.

Cosby and CSC, Tetra’s par-
ent firm, will continue to partic-
ipate in each other’s enterprises,
with the record company di-
rectly involved in television and
film projects.

The company owns S50 per
cent of the soundtrack publish-
ing rights to a five-film con-
tract with Warner Bros.-Seven
Arts, including two features
starring Cosby. A third film,
“Picasso Summer,” has a score

(Continued on page 94)
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COSBY & MCA
IN DISK DEAL

LOS ANGELES—BIll Cosby
has signed a seven-year exclu-
sive recording deal with MCA.
It’s not yet been determined for
which of the disk companies in
the MCA complex Cosby will
record.

IR



Woodstock, $SMulti-Mil. Co., Set

NEW YORK — Woodstock
Ventures, Inc.. a multimillion-
dollar entertainment complex,
has been formed. It consists of
the Woodstock Music and Art
Fair, a record label, a recording
studio, management and pub-
lishing firms as well as real
estate holdings in Woodstock,
N. Y., the Bahamas and the
Virgin Islands.

In addition to John Roberts,
president of the organization,
the corporate offices will be
vice-presidents Artie Kornfeld,
Joel Rosenman and Michael
Lang. Kornfeld will head the
music end of the corporation.

Lang will be administering
the production of Woodstock
Ventures' first major project, the
first annual Woodstock Music
and Art Fair, which will be
held this year on Aug. 16-17
near Woodstock, N. Y. An all-
star lineup of recording talent
will be presented, including
the Band from Big Pink; Blood,

Sweat and Tears; Canned
Heat: Creedence Clearwater
Revival; Tim Hardin; Richie
Havens; Iron Butterfly; Jeffer-
son Airplane; Janis Joplin;
Moody Blues: laura Nyro;
Sly and the Family Stone;

Clicking Copyrights
Give RCA a Hot Hand

NEW YORK-—Sunbury Mu-
sic (ASCAP) and Dunbar Music
(BMI), RCA's music publishing
subsidiaries, continue to enjoy
expanding sales and success on
the charts and via hot copy-
rights by the Guess Who, Three
Dog Night, De Mullins, Ed
Ames and staff writer Harry
Nilsson.

Nilsson, who penned the score
for Otto Preminger's film
“Skidoo,” and sings the theme
song in the “Midnight Cowboy,”
starring Dustin Hoffman, has,
over the past |8 months, col-
lected credits for tunes recorded
by the Turtles, Monkees. Vikki
Carr, Harry Belafonte, Joe Fel-
iciano and Mary Hopkin. His
“Without Her™ has been spot-
lighted by Jack Jones, Andy
Williams, Herb Alpert, Glen
Campbell, Lane Cantrell, Lulu
and the New Christy Minstrels.
Nilsson also wrote the music for
his singing and acting stint on
“The Ghost and Mrs. Muir”
TV show, and the music for a

forthcoming ABC-TV series,
“The Courtship of Eddie’s
Father.”

“These Eyes,” a hit recorded
by the Guess Who, has broad-
ened the international aspects of
the business. opening up Canada

McClure in
Pop Groove

NEW YORK—John McClure,
Columbia Records’ director of
Masterworks. is branching into
the contemporary pop music
groove. McClure, who has pro-
duced the recordings of Leon-
ard Bernstein and Igor Stravin-
sky, will produce the disks by
the recently signed Chicago
group called the Flock.

The Flock, a seven-man
group, is managed by rock
music  entrepreneur,  Aaron
Russo, who owns the rock club,
Kinetic Playground in Chicago.

for the label and publishing
wings through Jack Richardson
and Al MacMillan of Nimbus
9 Productions. The Canadian
operation has given the pub-
lishers writers such as Randy
Bachman and Burton Cum-
mings, who penned the hit tune,
as well as most of the songs
in the “Wheatfield Soul” LP,
and Bonnie Dobson, who wrote
“*Mourning Dew"” for Lulu.
The Sunbury/Dunbar opera-
tion, headed by president Ger-
ald Teiffer, has also scored
with  foreign affiliate-owned
melodies set to English lyrics
and recorded by American art-
ists. Foreign-originated hits in-
clude Ed Ames’ “Who Will
Answer?” and Tony Bennett’s
“Yesterday I Heard the Rain.”

World Pacific
Recharges lts
Indian Line

NEW YORK — World Pa-
cific Records has revitzlized its
Indian music line with upcom-
ing releases by Ravi Shankar

and Indian  spiritual leader,
Satya Sai Baba.
Shankar, who is currently

chalking up sales on his original
soundtrack album from the
Academy Award winning film,
“Charly,” will record a new al-
bum of original raga composi-
tions for the label. His current
LP is "A Morning Raga and
Evening Raga.” Shankar has re-
cently completed a concert tour
of the U. S.

A new release from Sai Baba,
who will visit Los Angeles in
June, features an album of de-
votional songs and chants which
World Pacific will promote with
a special press and distributor
screening and a film taken by
Richard Bock, general manager
of World Pacific.

Harpsichord Strikes
New Notes in Music

CHAMPAIGN, Ill. — The
harpsichord, brought into promi-
nence of late by such recording
artists as “Love Is Blue"” creator
Paul Mauriat, received what
must be described as an unprece-
dented type of exposure here last
week when seven harpsichordists
were accompanied by 249 vari-
ous pieces of audio visual equip-
ment in a four-and-a-half-
hour concert of computer-pro-
grammed music.

The work, entitled
“HPSCHD," the computer-spell-
ing for harpsichord, is available

1

in a condensed version on None-
such Records, a recording that
allows for listeners to ‘“‘partici-
pate™” by controlling the volume
knobs on the phonograph.

The concert, a realization by
avant-garde  composers John
Cage and Lejaren Hiller, both
affiliated with the University of
Illinois here, was held in the
domed, 16,000-capacity assem-
bly hall. The composers worked
nearly two years programming
the music by computers, using
as a base. Mozart’s “Introduc-

(Continued on page 59)

Stills, Crosby and Nash; Johnny
Winters and others.

Art Exhibit

The art exhibit is being co-
ordinated by Peter Leeds and
Howard Hirsch. Negotiations
are under way to have the
music festival made into a mo-
tion picture, a TV special and
a record album.

Vice-president Artie Korn-
feld indicated that Woodstock-
Luvlin, the publishing wing of
Woodstock Ventures, has more
than 300 songs in its catalog,
and anticipates that 30 new
single record sides will be re-
leased within the next few
months. Kornfeld is negotiat-
ing with major manufacturers
for distribution of Woodstock
Records.

Woodstock-Kalaparusha, the
personal management wing of
Woodstock Ventures, will be
headed by vice-president Mi-
chael Lang.

Completing the Woodstock
Ventures complex will  be
16-track recording studio cur-
rently under construction in
Woodstock, and Woodstock
Realty, which is converting
properties adjacent to the stu-
dio, where artists can stay while
recording.

John Roberts, president of
the complex, is presently serv-
ing on the board of two public
companies. In partnership with
Joel Rosenman, he operates
Chalienge International Ltd., a
private placement investment
firm which, among other inter-
ests, owns Media Sound Re-
cording Studios and provided
financial backing for the re-
cently released film *““Greetings.”

Pop Carries
A Big Stick

e Continued from page 1

LP’s scoring in the current Bill-
board chart are those by Percy
Faith, Ray Conniff, Henry Man-
cini, Ray Charles, Roger Wil-
liams, Sergio Mendes, Tommy
Garrett, Billy Vaughn, Boots
Randolph and Paul Mauriat.

Representing the soft music
swing among the female singers
are Vikki Carr and newcomer
Mary Hopkin.

And, further attesting to the
growing preference of soft mu-
sic, is the quick rise of a new
group called Mercy with the
single release of “Love (Can
Make You Happy)" which has
been followed up by two al-
bums featuring the same group.
One album is on the Warner
Bros. label and the other on
Sundi Records, which released
the original single version.

5TH DIMENSION
DISK—2 MIL.

NEW YORK—The Fifth Di-
mension’s Soul City recording
of "“Aquarius/Let the Sunshine
In” has topped the two million
mark. The disk, which has been
riding the top spot on the na-
tional best selling charts for the
past several weeks, served as a
prelude to the release of the
group’s new album of the same
title.

Gold records, commemorat-
ing the Fifth Dimension’s suc-
cess with “Aquarius,” were pre-
sented to the group on opening
night, May 13, of their engage-
ment at the Royal Box of the
Americana Hotel.

Executive Turntable

Bud Katzel resigned as vice-president and general manager,
ABC Records, to become general manager of
the newly formed Avco Embassy Records, a
division of Avco Embassy Pictures. The ap-
pointment is the first made by Hugo Peretti and
Luigi Creator, who head the new music pub-
lishing and record complex. Katzel will be in-
‘ volved in the administration of the company as
well as in heading the label’s marketing activi-
KATZEL ties. Katzel has worked with Hugo and Luigi
before—when he joined Roulette Records as director of pub-
licity and ending as national sales manager. Katzel joined ABC
in 1966 as national sales manager and was appointed vice-presi-
dent and director of marketing in 1967. At the beginning of this
year, he was named general manager of the ABC Records
division.

* *x X

Jim Jeffries, formerly of WQZI, Atlanta, and WKNR, Detroit,
promoted from Atlanta to the Chicago market as district promo-
tion manager for Capitol Records. . . . Vic Frazier named na-
tional promotion director, Ranwood Records. Working out of
Nashville, he will co-ordinate programs with distributors and
their promotion force. . . . Scott Cameron joins Original Sound
Records as West Coast sales promotion director. He was pre-
viously with KIST, a Santa Barbara, Calif., radio station.

* * %

Jeff Clark promoted to sales and promotion director, VMC
Records. Terry Maunford joins the label as pro- g
motion director. . . . David Gooch, a former &
EMI producer, joins IMC Productions, Holly-
wood, as a&r man. . . . Lynn Shults apointed
marketing assistant for Starday-King Records,
Nashville, to co-ordinate special marketing
projects and work with distributors and radio
stations on behalf of Starday-King. Shults
entered the music business as promotion man
| for the Acuff-Rose-Hickory Records complex
. .. L. J Phillips named assistant manager of
James B. Lansing Sound Inc., California, pro-
ducer of loudspeakers and associated elec-
tronic equipment. He will develop marketing
plans and distribution patterns to fill sound re-
quirements of acoustical consultants, recording
studios and others in the sound field. . . . Song-
writer-producer George McGregor signed with
Bill Craig Enterprises to represent his Gee Mac production com-
pany. Previously McGregor worked as staff producer for Golden
World and Sidra Records, Detroit. . . . Matt Polakoff, formerly
general manager with A&B Duplicators, joined National Re-
cording Studios, New York, to head a new custom duplicating
tridges, and reel-to-reel using duplicating equipment made by
Gauss Electrophysics. . . . Hugh Dallas, formerly with Tower
Records, has resigned as president, Hit Tunes Inc. . . . Rich
Koch named assistant sales manager, Tape Distributors of
America, a division of Allstate Record Distributing Co., Chicago.
Formerly Midwest regional manager, Handleman Co., Koch will
report to sales vice-president Mort Ohren.

* Kk *

Robert T. McCarthy has joined Zenith Sales Co. as audio
products marketing manager. He was formerly
with Motorola Inc., Chicago, for seven years. A
John V. Wilson named radio marketing manager.

He was manager, national accounts and special i
market sales, General Electric. . . . Janis Murray -
named publicity director and public relations \
co-ordinator for Bizarre Records and for Neil " -
Reshen. She will also act as personal press 1
representative to Reshen as well as serve the = McCARTHY
interests of Reshen’s business involvements in-
cluding Alive Inc., Anne Tansey, film produc-
tion and co-ordination and New Dawn Artists
Management, owned by Reshen and Zach Glick-
man. For the Bizarre label, Miss Murray will
: handle press for the Mother of Invention, Linda
Av. Ronstadt, Tim Buckley, the Straight label, Alice
- Cooper group, and Captain Beefheart. . . .Rose

WILSON Saggio of Argus Distributors appointed vice-
president in charge of sales, Spiral Records and Spiral Enter-
prises. Ben Arrigo named head of national promotions, Gurtman
Brown Associates, in charge of public relations for the companies.
. . . Franklin Konigsberg appointed vice-president in charge of
TV packaging on the West Coast for Marvin Josephson Associ-
ates and Ashley Famous, now combined. He replaces Joel Cohen
who has resigned to join Arwin Productions. Cohen will work
with Terry Melcher in an executive capacity to develop new TV
series and theatrical motion pictures.

* Kk *

Harold Breacher, for the past two years head of operations
for United Artists TV in the U. K., Europe and Middle East,
rejoins Ashley Famous in a top level executive post concentrating
on film and TV packaging. He will be based on the West Coast.
.. . Jon Merdin will head Action Talents’ TV and broadcasting
activities. He was previously on the research program staff of
ABC'’s “Generation Gap,” “The Dick Cavatt Show” and produc-
tion assistant on Metromedia’s WNEW-TV. . . . Mike Allen

(Continued on page 6)
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That’s why we’re not going to try to tell you
a lot of great things about Spiral Starecase’s new album,
‘““More Today Than Yesterday.”

We'll just tell you this.

If you liked Spiral Starecase with their hit single,
““More Today Than Yesterday,'’

you'll love Spiral Starecase with their hit album,
““More Today Than Yesterday.”

LI
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Col.’s Promotional Powerhouse

NEW YORK — Columbia
Records has put together the
largest promotion staff in its
history to compete more force-
fully for the highly competi-
tive airplay time. Since becom-
ing director of national promo-
tion for Columbia some seven
months ago, Ron Alexanburg
has been reorganizing, expand-
ing and broadening the label's
promotion staff.  Columbia’s
promotion staff now numbers
approximately 50 and the suc-

measured by the fact that the
label has 51 albums and 23
singles on this week’s charts.

Alexanburg, who claims that
his is the largest promotion staff
in the industry, said, “T feel it
is not the quantity, but rather
the quality of the people in-
volved, which makes this staff
the most effective in the indus-
try.”

Alexanburg initiates, super-
vises and co-ordinates all pro-
motion efforts of the national

cess of their endeavors can be staff as well as directs all
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national promotion activities for
Columbia album and single
product. He feels that a con-
centrated effort in secondary
markets is a prime factor for the
extensive promotion force,
mainly because of the many
“heavies” in the music industry
which have gotten their starts
in these markets. Also, his staff
spans a wide age range because
of the upsurge of youth in the
music business.
Six Regions

Columbia has divided the
country into six regions. These
areas are handled by the pro-
motion department’s six regional
promotion managers: Sal In-
geme (Northeast Region), Zim
Zemerel (Mid- and Southeast
Regions), Jim Green (Northeast
Central Region), Jim Scully
(North Central Region) and
Chuck Thagard (Far West Re-
gion).

Key positions on Alexanburg's
team are held by Steve Popo-
vich, assistant director, national
promotion; Jim Brown, national
album promotion manager; Carl
Proctor, national rhythm &
blues promotion manager; Gene
Ferguson, national country &
western promotion manager, and
Sheila Chlanda, co-ordinator na-
tional promotion. Ten regional
promotion managers, four of
whom cover r&b exclusively,
and 27 local promotion men
round out Alexanburg's staff.

The local promotion men,
based in key cities, are: Joe
Casey and Mike King (Atlanta),
Ed Hynes (Boston), Frank Rand
(Chicago), John Galobich (Chi-
cago), Chuck Moore (Cincin-
nati), Pat Brady (Cleveland),
Joe Mansfield (Dallas), Hank
Hirshfield (Houston), Al Ber-
gamo (Denver), Russ Yerge
(Detroit), Al Gurewitz (Hart-
ford), Terry Powell and Bo
Moering (Hollywood), Stu Van
Durand (Miami), Ken Harvey
(Milwaukee), Tim Kehr (Minne-
apolis), Dave Ezzell (New Or-
leans), Don DeVito and Joe
Senkiewicz (New York), Ted
Kellem (Philadelphia), Solly
Solomon  (Pittsburgh), Dave
Swengros  (St. Louis), Jack
Campbell (San Francisco), Jim
Fuscaldo (Seattle), Jack Perry
(Syracuse). and Earl Rollison
(Washington).

CIF Productions,
House of Lords
Formed on Coast

LOS ANGELES—New music
companies opening here include
CIF Productions, a booking
agency which will specialize in
the Far FEastern circuit, and
House of Lords and Catacomb
Music,

The booking agency is being
developed by Walter Scott, Lou
Rawls, James Tolbert and Rene
Cardenas. The trio plans to
book acts for Manila. Singapore,
Bangkok, Tokyo and Honolulu.

House of Lords Music and
Catacomb are being run by
Howard King, Gary Bovine and
Steve Fischer. They plan de-
veloping original material for
blues singer Millicent Browne
as one of their first projects.

In a similar new company
vein, lennie Poncher is on a
European visit to four countries
to set up distribution for a rec-
ord label to be established by
International Management Com-
bine. Poncher and Bill Loeb
head IMC.

Executive Turntable

o Continued from page 4

named sales manager, United Record Distributors, Inc., Chicago.
Allen, five years with United and formerly with Cosmic Corp.,
will report to Billy Leaner, vice-president.

*x * %

John F. Rosica appointed promotion and artists relations,
vice-president at Dot Records. . . . Dante C.
Marinelli named audio products district sales
manager in New England for Bell & Howell’s
video and audio products division . . . Jerry
Love joins A&M Records as co-ordinator of
singles records at the label’s East Coast office.
. . . Harry Mynatt has left Capitol’s creative
products division to join the newly formed
Official Creative Productions in New York.

ROSICA

New company develops premiums for clients. . . . Al Kasha joins
newly formed National General Music as vice-president. He was
previously head of the West Coast office of April/Blackwood
Music and will handle NGC’s two publishing firms, NGC Music

and Cathay Music. . . . Ralph J. Vickers named Southern region
manager for Craig’s products division. He was previously sales
manager for GE’s electronics sales operation in Atlanta.

*x *x %

Alan Landau named head of the Los Angeles office, Al
Hawkins of the Dallas office and Harris Rogers
of the Atlanta office of North American Leisure
Corp. Opening of the offices precedes the open-
ing of warehouse and shipping facilities in each
of these cities. David L. Brill appointed credit
manager of NAL. He was previously account
manager of credits for the Jonathan Logan
- Financial Corp. and credit manager, Masonite
CARRICO Corp. . . . Gordon Bossin named national direc-
tor of album sales, Bell Records and Columbia
Pictures Industries Record Division. Other com-
pany appointments: Dave Carrico as national
director of singles sales and artist and producer
relations, and Oscar Fields as director of national
promotion. Marvin Paris apointed to the newly
created position of director of sales for home g
entertainment products, Decca Records, joining S
the company after six years with Columbia
Records as regional audio manager, New York.
*x * *

Lu Fields named West Coast operations manager, Polydor
: Inc., acquiring new talent and masters for
Polydor, packaging producers with acts and
handling all a&r work. Before Polydor, Fields
was talent research and development manager,
Gulf Pacific Industries, an independent record
producer. Andy Miele appointed sales and
marketing director, popular division, Polydor
Inc., responsible for all merchandising aspects
relating to record sales. Previously, Miele was
national sales manager for Project 3, before that national sales
head, United Artists Records.

* Kk K

Jeanne Greenwald named administrative assistant of Bob
Thiele’s Flying Dutchman Productions. Previous-
ly Miss Greenwald was with Neil Reshin and -
with the Basin Street East nightclub. Lillian =
Seyfert has also joined the Thiele organization
and will be involved with the recording and pro-
duction side of the company. Miss Seyfert was
10 years with ABC Records. Flying Dutchman’s
accountaints will be Schultz, Gladston and Co.,
with Kaplan and Gusick serving as attorneys.

. Jack Hakim named Midwest operations
manager and Cynthia Badie appointed West
Coast regional promotion manager of Buddah
Records. Hakim was previously editor of the
radio programming newsletter, Fenway Reporter,

o . 4
: r and discovered the Vogues singing group. Before
A 2N

FIELDS

FIELDS

his Buddah appointment he was general man-

ager, Regal Distributing Co., Pittsburgh. Miss

BADIE Badie was previously with Eric Mainland dis-

tributors in the promotion department. Chuck Bassoline and Joe

Bellelo are named as Buddah’s regional promotion representa-

tives for the Detroit and Baltimore-Washington, D. C., areas.

Bassoline will operate out of Jay-Kay Distributors and Bellelo out

of Zamoiski Distributors. Ron Weisner, formerly covering the

Midwest for Buddah, named Eastern operations manager for the
company.

* * *

Ronald Ballintine and E. Peter Larmer have been elected
vice-presidents of Ampex Corp. Ballintine will be general man-
ager of the educational and industrial products division, while
Larmer will serve as gencral manager of the consumer equipment
division. In another Ampex move, Roy Pyburn has been named
manager of product management for the company’s professional
audio products division.

* * %

Jack Tracy joined Dot Records as director of a&r administra-
tion. He was formerly a staff producer at Liberty and before
that had recorded for Mercury and Chess-Checker-Cadet. He
will report to Jay Lowry, Dot’s a&r vice-president.
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Kicking Out the Jams

It’s mind-blowing,
ach-churning. The so
the MC5 (MC for Mo

earsplitting, stom-
uped-up music of
tor City) starts off
and never throttles down. Until
Pop music from Detroit was all
the slick manufactured charm
d by the Supremes.
underground h
Detroit sound, puls
of its smokestacks

as come a real
ating with the belch
and the beat of its
y. Some of the new g
the Amboy Dukes,
Stooges, SRC
leader of the p
an infrequent out-of-
York’s Ungano’s.

a driving music that has in jt the
and factory pulse and scream of rub.
at full speed. The
f the MC5 spare
musicians, who ex-

the Psychedelic
and UP. Last week, the
1C5, was playing
town date, at New

turning corners
unmuffled engines o
neither audience nor
uncanny control
electrifying, abandoned fe
steam with swe
as they play
even carry along
who adjusts thei
hands out towels, passes

rocity. They
at, they leap and stretch
and sing. They
a sort of flight engineer

around a water

bucket and replaces frenetic drummer
Dennis Thompson’s sticks as he breaks
them—ten, fifteen, twenty a set.

The battering ram of a revolution is
how the MC5 think of themselves. “Call
Me Animal,” chants lead singer Rol
Tyner, a plumpish blob of wild-haired
libido. And the band makes happy pig
noises as Tyner throws a handy “groupie”
to the floor and exuberantly pretends
to rape her. They play and chant with
relish “Motor City Is Burning” and re-
gard society as “The Human Be-
ing Lawnmower ( Chop-cbop-ch()p—chop-
chop)” as they chant the litany or point
the necks of ‘their guitars at the audi-
ence like bayonets or machine guns.

Profane: To these kids—25-year-old
bass guitarist Michael Davis is the oldest
~the Revolution is happening, “There’s
two cultures today,” says lead guitarist
Wayne Kramer, who wears a Continental
Army uniform and paints his guitar with
stars and stripes. “There’s the adult
honky culture—Frank Sinatra, Democrats
and Republicans. And there’s the Al-
ternative Culture—the Cream, Jimi Hen-
drix, the underground.” “It’s a revolution
against cultural repression,” adds guitar-
ist Fred Smith. “What'’s obscenity?” asks
Davis. “Four-letter words? Making love?
What’s obscene are city streets, dead
fish, pollution of air and water. And war.
Honky culture is death culture.” The
groups” use of profane language on one
version of their Elektra LP, “Kick Ont
the Jams,” which has sold more than
100,000 copies, and in an advertisement
in an Ann Arbor, Mich., newspaper were

[ATLANTIC

ds Welcomes

P, .

apparently the reasons why Elektra re-
cently fired them, citing “unprofession-
al condnet.” However, it looks as if
they will soon sign with Atlantic Records,

All except Davis come from Lincoln
Park, “the other side of the tracks” from
rich Grosse Pointe. That’s where they
met, schooled together, learned to make
music together. “After high school, in
Lincoln Park,” says Smith, “you can go to
college, which you can’t afford, or the
Army or the factory. You end up working
all year in a loveless job to have two
weeks” vacation- a year.” Smith’s father
works in a factory; Kramer’s is a truck-
driver; Davis’s has worked for Ford for
30 years. He himself once worked in a
steel mill, and Dennis Thompson used to
work in a tool-and-dje shop.

Impulses: Despite the show of vio-
lence, the MCS5 is a likable group, not
only talented and personable, but con-
cerned and peace-loving, driven genu-
inely by inchoate but profoundly felt
impulses. “We want the rebirth of the
natural, righteous self,” says Thompson.
“I’s a young planet,” says Tvner. “We're
just getting out of the caves, What we
try to say in our music is: Come out,
have the whole planet, not just the room
with the TV set” To the MC5, their
music “tries to create an atmosphere for
change.” “We found out that when you
played super-loud and super-fast, it
made you feel pure and happy,” says
Tyner. “It makes you feel better today,”
says Davis. “It makes you feel even bet-
ter tomorrow,” says Smith.

—HUBERT SAAL

Guidance: John Sinclair /Trans-Love Productions, 1510 Hill, Ann Arbor, Michigan



Disneyland Sets
Holiday Bands

NEW YORK — Disneyland
has booked Count Basie, Don
Ellis, Harry James and Sammy
Kaye to generate big band ex-
citement over the Memorial Day
weekend. Each of the bands will
perform at a different location
in the park.

The appearance for Basie is
his second at Disneyland. The
booking is the first for Ellis and
Kaye. James is making his sixth
appearance at a Disneyland big
band festival.

Scattered throughout the park

will be a number of other
groups, primarily  associated
with the park on a regular basis.

Phillips to Spin Out
3d Memphis Studio

MEMPHIS — Sam Phillips,
often referred to as the father
of the “Memphis Sound,” is
building a new studio—which
will give him three in Memphis.
The new studio will be located
at 609 Chelsea. Phillips Sun
Record Co. is located at 639
Madison. He also has a smaller
studio, which he has reopened
at the Madison address.

“I am putting in  4-track
equipment to begin with in the
new studio. 1 hope to take ad-
vantage of the new North Mem-
phis Sound that is coming from
the Chelsea-Thomas area. Also,
I believe 1 can find and de-
velop much of the rhythm and
blues music from this new stu-
dio, which will be more com-
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pact but with the r&b sound,”
Phillips said.

The discoverer and developer
of Elvis Presley, Johnny Cash,
Jerry lee Lewis, Roy Orbison,
Carl Perkins, Jack Clements,
Barbara Pittman, Bill Justis,
Gene Simmons, Conway Twitty,
Howlin Wolf, and numerous
other artists, has decided to get
back into the business in a seri-
ous way.

“I have been busy with other
businesses, such as stocks, radio
stations and oil. But 1 seem to
have that old yearning and T am
going to give it another try,”
Phillips said.

“I  purchased the 4-track
board and equipment from my
old studio in Nashville. We will
be operating in a couple of
weeks. I am going to work here,
along with Knox and Jerry (his
sons).”

Tom Phillips, Sam's brother,
and Skip Phillips, (Tom’s son),
will direct the operation of Sun
North. The new studio will have
three cylinder echo chambers,
along with offices for producers
and writers.

A Lulu Date

HONOIL.ULU — Tom Jones
set a record in his two night,
four-show date May 13-14 at
the Ilikai Hotel's Pacific Ball-
room. He drew about 5,600 peo-
ple and, at $7.50 a head, the
gross was about $42,000. It was
one of the most successful pro-
grams in the history of the
hotel’s cabaret series.
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PAUL MAURIAT, second from right, Billboard’s 1968 “Top Instru-
mental Artist,”” receives the original art rendition used to illustrate
the April cover of American Airlines’ Fun-in-Flight booklet, which de-
tails the program content for the airline's AstroStereo program. Making
the presentation is Tom Herrick, Billboard’'s Midwest publishing direc-
tor. They are flanked by Irwin Steinberg, left, executive vice-president
of Mercury Records, whose Philips label features Mauriat, and Mike
Feeney, American Airlines district sales manager.

Radio Programming Forum
Luring Foreign.Registrants

e Continued from page 1

Gordon McLendon, Ron Jacobs,
Dick Starr, Gene Taylor, Bill
Summers and Lucky Cordell.

This year 38 pathblazers in all
aspects of radio will be speak-
ing, including Harry Sazz, vice-
president of Radio-TV for Ted
Bates & Co., one of the nation's
leading advertising firms. He'll
be speaking on what he would
do in music programming if he
were program director of a ra-
dio station.

New speakers recently added
include Peter Yarrow of Peter,
Paul, & Mary, and Frank Zappa,
leader of the Mothers of In-
vention and head of Bizarre
Productions, who will both dis-
cuss new trends in modern mu-
sic. Phil Ramone, executive vice-
president of A&R Recording
Inc., and a leading studio engi-
neer, will speak on innovations in
sound introduced through crea-
tive recording approaches. Ra-
mone, incidentally, is also a hit
record producer.

Harry Olsen, general attorney
for CBS, will cover the aspects
of the proposed copyright
changes on radio and in the
record industry.

Programming

Most of the topics of the
Forum, however, deal with mu-
sic  programming—the  who,
what, when, how, where, and
why of music. “A New Way to
Look at the Impact of Your
Station—the Brand Rating In-
dex” will be explained, for ex-
ample, by John E. Allen III,
Ph.D., vice-president of Brand
Rating Research Corp., while
David R. Klemm, director of
marketing and operations for
the national advertising repre-
sentative firm of John Blair and
Co., will speak on the danger
flags that indicate the need for
revamping programming. Speak-
ers will also include Howard
Kester, vice-president and gen-
eral manager of KYA, San
Francisco; Dick Carr, vice-pres-
ident and general manager of
WIP, Philadelphia; Dick Biondi,
air personality of WCFL, Chi-
cago; Buzz Lawrence, air per-
sonality of KHOW, Denver, and
Jack Gardiner, program direc-
tor of KBOX, Dallas. Details
of the Forum are being ar-
ranged by James O. Rice As-

sociates, one of the nation’s
leading educational consulting
firms.

To register—or to seek fur-
ther details—write Radio Pro-
gramming Forum, Ninth Floor,
300 Madison Ave., New York,
N.Y. 10017. Fee is $125 and

includes  cocktail receptions,
lunches, and all work materials.
Many radio men are bringing
their wives, who're welcome to
attend the social cocktail recep-
tion for recording artists at the
Waldorf-Astoria the evening of
June 20 as well as the open
house and cocktail reception at
the Billboard offices and roof-
top garden (overlooking Times
Square) the evening of June 21.

Happenings
To Jubilee

NEW YORK — Jubilee Rec-
ords has purchased the contract
and catalog of the Happenings
from B. T. Puppy Records.
Steve Blaine, Jubilee president,
explained that the previous Hap-
penings titles, including their
million - selling hits *I Got
Rhythm,” “My Mammy” and
“See You in September,” will
be repackaged. A new LP by
the group is expected next
month.

Representing Jubilee in the
purchase  negotiations  were
Blaine; Jerry Blaine, chairman
of the Board of Jubilee Indus-
tries, Inc., and Mickey Eichner,
Jubilee’s vice-president and di-
rector of a&r and national pro-
motion. B. T. Puppy was rep-
resented by Seymour Barrish,
president of the label, and the
Tokens. ‘

SALE OF MUNTZ
BY WHITTAKER
NEAR WRAP-UP

LOS ANGELES—Negotia-
tions are nearing conclusion for
the Whittaker Corp. to pur-
chase Muntz Stereo-Pak, Inc.,
pioneers in the tape CARtridge
industry, Billboard learned last
week. According to terms of
the acquisition, Whittaker will
pay Muntz $6 million in cash
and stock.

The deal also calls for a five-
year employment contract of
Earl Muntz, the company's
founder and president. Muntz,
by common consent, is recog-
nized as the father of the tape
cartridge industry as it is known
today. Muntz first introduced
his Autostereo (a car-installed
stereo playback system utilizing
the Fidelipac 4-track cartridge)
in 1962.
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Sonny & Cher
“You're A Friend of Mine”
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Amerline to Certron

For $6 Mil. & Stock

1.OS ANGELES — Certron
Corp., blank tape manufac-
turer and duplicator, has ac-
quired Amerline Corp.. Chi-
cago, a subsidiary of Revlon, in
exchange for about $6 million
cash and 50,000 shares of
Certron common stock.

The companies had an-
nounced an agreement in princi-
ple for the acquisition on April
30.

Amerline manufactures plas-
tic products, with a major por-
tion of its $12.3 million sales
volume (year ended Dec. 31,
1968) coming from magnetic
tape-related products marketed
to the audio, computer and data
processing industries.

Certron (OTC) had sales of
$5.566,314 and net earnings of
$667,081, or 60 cents a share on
the 1,147,318 average number

20th-Fox Net

Down in Period

NEW YORK-—Net earnings
after taxes for 20th Century-Fox
Film Corp. for the first three
months of 1969 were $2,464,-
000 compared with the adjusted
figure of $3,636,000 for the
same period last year.

Net earnings for the three
months amounted to 31 cents
a share based on 8,006,108
shares, the average number of
shares outstanding for the
period. Per-share earnings for
last year's first quarter were 52
cents based on 7,035,285 shares
of stock outstanding.

Triangle Registers
Qtrly. Profit Hike

NEWARK, N. J.—Triangle
Industries, Inc., has reported in-
creases in both net sales and in-
come for the first three months
of 1969.

Net sales rose 26 per cent to
$40,092,000, compared with
$31,846,000 for the similar pe-
riod of 1968. Net income after
taxes totaled $889,000 in the
first quarter, or 44 cents per
share up from $819,000, or 41
cents per share in the first quar-
ter of 1968.

Peak Marks Are
Reported by ARA

LOS ANGELES—ARA Serv-
ices, Inc., has reported record-
high total income, pretax in-
come and earnings per share for
the six months ended March
28.

According to board chairman
Davre Davidson, revenue rose
to $276,775,000 and pretax in-
come increased to $13,823,000.
Net income after taxes rose to
$7.565,000, equal to $1.70 per
share, while operating profit
margins increased to 4.99 per
cent.

Disney Productions

Declares Dividend

NEW YORK—The board of
directors of Walt Disney Pro-
ductions, at a special meeting
Monday (19). declared a quar-
terly dividend of 7'2 cents per
share, payable July 1 to stock-
holders of record June 16.

AF Appoints Pine

NEW YORK—Arthur Pine
Associates, Inc., has been re-
tained by Audio Fidelity Rec-
ords to handle its corporate-fi-
nancial public relations on a
national basis. Audio Fidelity
became a publiccowned com-
pany in November.

of common stock outstanding
for the fiscal year ended Oct.
31, 1968.

For the three months ended
Jan. 31, 1969, net sales of Cer-
tron totaled $2,153.338 as com-
pared with $729,281 in the cor-
responding quarter a  year
earlier. Net income in the first
quarter of the current fiscal year
was $235,884, or 17 cents per
share on the 1,429,633 average
number of common shares out-
standing. The first quarter re-
sults reflect the operations of
Magnetic Tape Duplicators,
which was acquired for cash in
March 1968.

Sales High
At Wurlitzer

CHICAGO—The  Wurlitzer
Co. has registered record sales
and an increase in earnings for
the year ended March 31.

Consolidated net earnings to-
taled $2,157,948, including non-
recurring income of approxi-
mately $300,000, equal to $1.75
per share. This compares with
the preceding year’s total of
$2.037,161, which also included
non-recurring income of ap-
proximately $300,000, equal to
$1.66.

Consolidated sales were $61,-
009,512, compared with $59.-
852,329 for the preceding year,
an increase of $1,157,183. Sales
were the highest in the 113-year
history of the company.

Amos Enters Ties
With London

NEW YORK—Jimmy Bowen
has completed arrangements for
overseas record distribution of
Amos Productions with London
Records and subpublishing with
the Burington-Palace Interna-
tional group of companies
through Mimi Trepel, London
Records director of foreign
operations. Through negotiations
with Alice Koury, assistant man-
ager of London Records of Can-
ada, the Amos catalogs were
secured for Dominion represen-
tation.

Equipment Co.,
Craig Merger

HOLLYWOOD — Craig
Corp., the auto-home tape car-
tridge and cassette player manu-
facturer, has agreed to merge
with Magnasync/Moviola Corp.
The latter firm makes studio
equipment for the movie and
TV industries. Robert Craig will
be president of the new Mag-
nasync Craig Corp., effective
date of the merger, which still
needs a vote of the stockholders
in June. Directors of the new
firms will be Craig, Sydney
Rosenberg. and James E. Cross
from the Craig side, and Martin
Stone and Harry Bluck, direc-
tors of Magnasync/ Moviola.

Mogull to lIssue

Pride Song Folio

NEW YORK — Ivan Mogull
Music Corp. will issue a Charley
Pride song folio. The folio con-
tains not only 15 songs from
Pride’s RCA singles and LP's,
but also features photographs
and biographical background of
Pride.

This folio follows Mogull’s
recent folios, the Feliciano Song
Book and the Vogues. The folios
are distributed by West Coast
Publications.

Market Quotations

As of Closing Thursday, May 22, 1969

1969 Week’s Vol. Week's Week's Week's Net
NAME High Low in 100’s High Low Close Change
Admiral 21% 15 205 19v2 182 19V - Va
American Broadcasting 76V2  56Ys 383 74 702 71 17
Ampex 44%, 327 899 437 412 42% 1%
Automatic Radio 413, 20 929 3914 35% 37% - Vs
Automatic Retailer Assoc. 117V 1002 275 107% 103'2 105% - Y
Avnet 3612 177 1377 1954 18'% 18V4 -1
Capitol Ind. 52 29 140 50% 4933 60 Unchg.
CBS 5912 4453 1356 5912 55 55% -3
Chic. Musical Inst. 333 24% 30 26Va 25% 268 t+ %
Columbia Pic. 42 29%, 453 35% 33 343, -1
Commonwealth—United 24%, 125 4604 4%, 13% 13% - Va
Disney, Walt 86% 697 180 82, 80 82Va -2Va
EM! 8% 6%, 3878 8 7% 7% - Y
General Electric 98v4 854 1384 97V 94 96 -V
Gulf & Western 50 28 1665 33% 292 3% t %
Handleman 48%, 367 341 46 42 46 -2%3
Harvey Radio 25Va 19 24 21%a 20 20 -1
Kinney Services 39V 28V, 964 35 332 34% - W
Macke Co. 292 17Va 76 20% 19 192 -
MCA 44V 34 335 38% 354 35% -212
Metromedia 53% 35V 3 37% 35% 35% -1
MGM 44V 32 392 38 36 3% -1
IM 12V, 94 776 1M1% 107V2 108V -2Va
Motorola 133%2 102% 438 1252 118Va4 118V =/
North Amer. Phillips 45V4 354 7N 44% 424 44 -1V
Pickwick Int. 65 40 146 63 602 8178 - %
RCA 48Vs  41V4 1566 47% 44V2  45% -1%4
Servmat 49V 35V4 162 37 35Vs  35% -1%
Tenna Corp. 62% 46 372 602 53V2 60 - Y%
Trans Amer. 38%, 32 2077 36% 34 3512 -13
Transcontinental Invest. 27%  20V2 3496 27V 25 26Va  t1%
Triangle 37% 30 54 32 30 31, -
20th Century-Fox 41%  31V2 1940 34v, 32% 322 17
Vendo 323 21 15 23%, 22 227% - Y
Viewlex 3512 24% 217 33 0% 32% t %
Warner Bros.-7 Arts 642 35 mon 55% 35 552  Unchg.
Wourlitzer 23V, 19Va 53 202 19V4 19Va -
Zenith 58 4812 536 503 49V  49% Unchg.

As of Closing Thursday, May 22, 1969

Week’s Week's Week's
OVER THE COUNTER*  Mish  tow  Close
Creative Management 15 132 14V
Data Packaging Corp. 24Ve  23% 24
Fidelitone 52 4 5%
GRT Corp. 28 26 28
ITCC 16 142 15
Jubilee Ind. 332 32 32
Lear Jet 34 32 32Va
Lin Broadcasting 15%2 13% 13%
Merco Ent. 232 212 23V
Mills Music 34 33 332
Music Makers, Inc. 15 14Va 14%
Newell 27Va 26V2  26V2
NMC 16 14 15V2
Omega Equity 3V 2Ya 3Va
Sam Goody, Inc. 15 14Y2 15
Telepro Ind. 2%, 2% 2%
Trans Natl. Communications 104 8% 9%

*Over-the-counter prices shown are "bid” (as opposed to "asked”). Neither the
bid nor the asked prices of unlisted securities represent actual transactions.
Rather, they are o guide to the range within which these securities could have
been sold or bought at the time of compilation.

The above quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the New York Stock Exchange and all principal stock

exchanges.

Creative Sound Will Handle
Mark Prod., Charity Product

LOS ANGELES — Creative

Sound Productions will distrib-
ute religious product by Mark
Productions and Charity Rec-
ords. Mark Productions, owned
by Marlin Jones, is a four-year-
old firm while Charity has been
in business one year.

Product will be distributed
through Creative Sound’s inde-
pendent outlets which cover
3,700 gospe! product stores.
Initial product will carry the
two company's separate logos,
but future releases will carry
both the Creative Sound and
second company brands.

Among the artists on Mark
are Rev. Bob Harrington, Cam-

pus Life Singers, Kip Landen,
John Webb, Dean McClure,
and the Weatherford and Clair-
borne quartets.

Creative Sound's artist roster
encompasses the Brushmen,
Dale Evans, Dan Harrison
Singers, Dr. William Bright, the
Spectrums of Sacred Sound,
the Wedgwood, Emil Cadkin
Orchestra, Dr. David L. Coop-
er, Dona Klein and the Bethany
Men Quartet.

A single by the Dan Harrison
Singers, “Make America Proud
of You,” has been selected as
the theme song for the syndi-
cated TV show, “World of
Youth.” Don McNeill, former
host of the “Breakfast Club” on
ABC Radio, narrates the song,
written by Jack Fulton.
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WELCOIME ABOARD
THE UNI HIT WAGON!

with their new smash single!

UNIVERSAL CITY RECORDS A DIVISION (]




The Greatest
of the Greatest Hits
programs.

Being first to create new ideas to give your customers better listening pleasure, and to boost
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