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FCC ORDERS BIG-CITY TV SHAKE-OUT

NAB Gives Ifs
Play to Airplay

CHICAGO — The 48th an-

nual convention of the Na-
tional Association of Broad-
casters opened here Sunday

(5) with not only one of the
largest turnouts in history, but a
pathblazing slate of secssions
and workshops devoted to all
aspects of radio programming.
Everett E. Revercomb, secre-
tary-trecasurer and convention

(Continued on page 45)

SALUTE TO NAB
Bylined articles by David

Croninger, president of Metro-
media Radio; Art Simmers, gen-
eral manager of WTRY, Al-
bany; George Wilson, national

program director of Bartell
Broadcasting; Pat McMabhon,
program director of KRIZ,

Phoenix; Jack Armstrong, air
personality, KTLK, Denver;
William D. Littleford, president,
Billboard Publications, Inc.
SEE PAGE 30
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25 Top Execs to Address

Radio Programming Forum

By CLAUDE HALL

NEW YORK — Twenty-five
speakers have been lined up for
the third annual Billboard Ra-
dio Programming Forum, which
will be held June 18-21 at the
Waldorf-Astoria Hotel. Among
the speakers will be Les Smith,
executive director of the broad-
casting chain of Seattle, Port-
land & Spokane Radio, and
Perry Samuels, senior vice pres-
ident of radio for Avco Broad-
casting.

Noted programming consul-
tant Mike Joseph will speak on
“Trends in Contemporary Mu-
sic Programming—the Need to
Know Your Audience.” Art
Simmers, general manager and
vice president of WTRY, Al-
bany, N.Y.; Robert Hood, gen-
eral manager and vice president
of WHOO in Orlando, Fla.;
Joe Sullivan, program director

GermanDisk

Sales, $$ Up

By WALTER MALLIN

HAMBURG — Turnover
from record sales in West Ger-
many in 1969 showed a 9 per-
cent increcase over 1968, at
523 million marks ($142,200,-
000). With cassette sales reach-

(Continued on page 8)

of WMAK in Nashville; Hy Lit,
vice president of WDAS-FM,
Philadelphia; and Ken Dowe,
national operations manager for
the McLendon stations, are set
to moderate a series of round-

(Continued on page 44)

Take a front row seat as The Original Caste weave their
magical madrigals in their new Talent Associates album “One
Tin Soldier.” The title song rode the Hot 100 charts for over
three months and their latest smash single *Mr. Monday” is
also featured in this album. A harmony of love and peace by
Bliss Mackie, Bruce Innes, Dixie Lee Innes, Joe Cavender and
Graham Bruce. Producers Dennis Lambert and Brian Potter

got it all together.
Bell Records.

Capitol Designs Store
Within Store for Tape

By ELIOT TIEGEL

LOS ANGELES — Capitol
has developed tape kiosks to
sell cartridges and cassettes.
These small storelike structures
are being designed to function
in two ways. They may be used
as a 4,000-title tape center in
a shopping center parking lot,
or as a store within a store.

The idea for the tape center
is based on a chain of small
film stores which have popped
up around the state in parking
lots of shopping centers and in
gas stations.

Fred Rice, who has de-
veloped the tape kiosk idea,
has additionally invented four
types of rack fixtures for usage
inside these “stores.” Rice, who
also invented Capitol's browsa-
matic display holders for 8-
track and cassette tapes, calls
the kiosk with its four new
fixtures, a followup to the
browsamatics.

Capitol will offer its kiosk

idea to its company-owned Ca-
nadian firm, which is setting up
an experimental program with
the Sherman Music City Store
chain. Capitol Records of Cana-
da will offer the major retailer
either the entire kiosk structure
or the fixtures, depending on
the needs of the retailer.
There are two sizes of kiosks
being readied: 8 feet x 8 feet
or 10 feet x 10 feet. One per-
son operates the store, which
Capitol has been calling an

(Continued on page 15)

Told fo Cut fo 1
Outlet a Market
-See Disks’ Aid

By MILDRED HALL

WASHINGTON — The re-
cording industry and perform-
ing talent will have new pro-
motional opportunities both in
radio and TV music program-
ming, if results of recent regu-
latory moves splinter big-city
and network broadcast control
patterns.

The broadcast industry struc-

(Continued on page 8)

London to Open 3d Branch

By MIKE GROSS

NEW YORK—London Rec-
ords is continuing its policy of
“protecting the pipeline of prod-
uct,” with the opening of an-
other factory-owned branch.
The new branch,

London’s

Greek.”

It's on TA Album 5003 distributed by

(Advertisement)

A&M Records has released the first “Greatest Hits" package
by Herb Alpert and The Tijuana Brass (SP 4245). The album
contalns Herb and the TJB's first hit, *“The Lonely Bull,” plus
10 other T)B greats, including “A Taste- of Honey,” “Tijuana
Taxi,” “Spanish Flea,” “Whipped Cream” and “Zorba the

(Advertisement)

third, will be based in Gar-
dena on the outskirts of Los
Angeles, and will be known as
London Records of California,
Inc. London’s other branches
are London Records Distribut-
ing Corp. in New York and
London Records Midwest in
Chicago. Herb Goldfarb, Lon-
don’s national sales chief,
stressed that there would be
no changes in the current Lon-

(Continued on page 86)

7-Inch LP’s
For Jukebox

By EARL PAIGE

CHICAGO — For the first
time in nearly a year a new ap-
proach is being made to service
jukebox operators with 7-in.
stereo versions of top selling
albums in all music categories.
Little LP's Unlimited, formed
here in suburban Northfield, IIl.,
aims to fill a jukebox program-
ming ‘*‘vacuum” caused largely
because much product today is
available only on 12-in. albums
or on prerecorded tape.

The dominance of the 12-in.
album has even led one firm to
develop a system so that regular
size LP’s can be played on a

(Continued on page 65)

(Advertisement)

“The envelope,
please.”

The Academy Award winrer

has to be on Columbia Records. @

\ *Alsc avallable on tap
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Peter, Paul and Mary:

Pick up your copy of the new John Denver
album at the tenth floor receptionist,
RCA Records..........c. o e o

(including his new single “Follow Me” c¢/w “Isabel” #74-0332) , any one a logical follow-up
to your version of John's “Leaving, on a Jet Plane.”ise.4275 pes-1564
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General News

ing.

Cohen.

Paul Cohen, Pioneer
Disk Executive, Dies

NEW YORK—Paul Cohen, 63, pioneer record execu-
tive who died at Bryan, Tex., Wednesday (1) after a long
illness, was one of the key figures in the building of the
country field and a major force in the development of
Nashville as a recording center.

Cohen's greatest years were spent with the Decca
Record Co., which he joined at its inception in 1934
after a tour of duty with the Columbia Gramaphone
Co. during 1927-28. He became Cincinnati branch man-
ager for Decca in 1935; and in the early 1940’s he in-
herited the country a&r post from Dave Kapp, who had
become increasingly occupied with other areas of record-

Cohen remained with Decca for approximately 25
years, during which time he saw country music and
country artists become a significant part of the pop main-
stream of the record industry. During this era, he pro-
duced literally dozens of hits, not only in country but also
in pop, and catapulted many artists to prominence. Ex-
amples are “Mocking Bird Hill” on Coral, Decca’s sub-
sidiary and such Decca disks as Al Hibbler's “Unchained
Melody,” many sides by such artists as Kitty Wells ("It
Wasn't God Who Made Honky Tonk Angels™); Brenda
Lee (“Jambalaya”); Red Foley (“Chattanooga Shoeshine
Boy™); Patsy Cline (“Walkin’ After Midnight”), Webb
Pierce (“Wondering”); and countless others by Bill Haley
and the Comets, Al Alberts and the Four Aces, etc. Many
of these artists were brought to the Decca roster by

At the end of his tenure with Decca, Cohen went
“home”—moving from New York to Nashville. For a time
he operated his own label, Todd Records, on which he
had the smash “Snap Your Fingers” by Joe Henderson.
Cohen subsequently headed Kapp Records’ Nashville of-
fice and: latterly, the ABC Records' Nashville operation.

Several years ago Cohen served with distinction as
president of the Country Music Association.

Funeral services were held Friday (3) in Texas. At
the week's end, plans were under way for a memorial
service in Nashville, the hub of country music and the
scene of so much of Cohen's recording activity.

Cohen is survived by his widow, Mrs. Paul Cohen;
a son, Paul; a sister, Ruth; and a brother, David.

NASHVILLE—A memorial service for the late Paul
Cohen will be held at the Country Music Association head-
quarters here at 11:30 a.m. Tuesday (7).

Laura Nyro Suit Against
Celestial Still Unsettled

NEW YORK—The disposi-

tion of Laura Nyro's suit
against Celestial Music is still up
in the air. It has not been
settled in Celestial’'s favor as
erroneously reported in Bill-
board, April 4.

According to April/Black-
wood Music, CBS Records mu-
sic publishing wing, the recent
decision of the Appellate Di-
vision of the N.Y. Supreme
Court upheld her position on
an exclusive management and
an exclusive recording contract,
and held that the validity of the
publishing contract has to be
decided at a trial.

The three contracts were
signed by Miss Nyro when she
was 18 years old, and disaf-
firmed a year later. The court
held her not bound by the
management and recording con-
tracts because they were for a
term of five years. As to
whether the five-year publish-
ing contract is one that she
properly repudiated, the court
held only that the statute on
which Miss Nyro relied does
not make that contract illegal
as a matter of law. The trial
to decide whether it was rea-

[T T
For More Late News

See Page 86
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sonable and provident when
made is not likely to take place
for several months. In the mean-
time, there has been no dis-
position of the disputed pub-
lishing proceeds.

James Names
PromotionMgr.

NEW YORK — Dick James
Music, Inc., has appointed

David Rosner to manage all
music and exploitation activi-
ties for the firm in the U.S.
and Canada. Dick James Mu-
sic is a group of companies
which handles all Lennon/Mc-
Cartney songs, all Roger Cook/
Roger Greenaway songs, the
Gerry Bron catalogs, and the
English performer-writer Elton
John. Rosner will also act in
behalf of all Dick James U.S.
recording activities including
Bell Record's distributed Page
One and DJM labels.

Rosner’s own publishing and
production group, Daramus,
Inc., now becomes part of the
James group. Daramus is di-
recting the writing and record-
ing of Margo Guryan, Laying
Martine Jr. and John Martine,
among others.

RKO Denies Kickbacks—
Admits Being Reimbursed

WASHINGTON—RKO Gen-
eral, owner of WOR-TV in New
York, and WNAC-TV, Boston,
has denied kickbacks from rec-
ord artists personally on its Del-
la Reese show, but admits it
was reimbursed by some of the
labels furnishing the performers.

The admission was made to
the Federal Communications
Commission, in answer to accu-
sations made by talent agent
Gerard W. Purcell, of Purcell
Associates, and president of
Conference of Personal Man-
agers, East. Purcell’s accusatory
affidavit was part of Commu-
nity Broadcasting’s fight to ac-
uire the RKO Boston TV sta-
tion (Billboard, Feb. 14, 1970).

Both FCC and a House
Commerce subcommittee are
known to be looking into the
whole question of kickback
practices alleged to be carried
on by networks, stations, show
producers and syndicators, in re-
turn for having record artists
on their shows.

RKO, in answering the Pur-
cell charges, said it has “firm
policies” against payola, and al-
though payments are often made
to the Della Reese show from
labels for appearances of var-
ious talent and musical groups,
RKO has required an announce-
ment of that fact. The an-

Bond, Martino
Form Label-
Bows at Club

NEW YORK — Johnny Bond
has teamed up with Antony A.
Martino in the formation of a
label to be known as Bond Rec-
ords. Bond was formerly with
Koppelman & Rubin, and Mar-
tino is the founder of AAMCO
Transmissions.

The Bond label will be in-
troduced to the trade at Phila-
delphia’s CR Club on Tuesday
(14). Another debut party is
scheduled to be held on the West
Coast at the end of the month.

The Bond label’s first release
will be “Freelance” by Home.
The group’s leaders, Ralph Dino
and John Sembello wrote and
performed the music for the
soundtrack of the movie of the
same name. Bond also has Tres
Les Femmes signed to the la-
bel.

Bond, who is general man-
ager and vice president of the
label, will be based at 309
South Broad Street, in Philadel-
phia.

i

COL DEAL WITH
SESAME STREET

NEW YORK — Columbia
Records has wrapped up a deal
with Childrens Television Work-
shop for the exclusive rights to
produce records based on “Ses-
ame Street,” the successful chil-
dren's series running on National
Educational Television.

A spokesman for Columbia
said that the disk approach to
“Sesame Strect” had not yet
been decided.

AN O G

nouncement acknowledged that
the artist appeared courtesy of
X label, and promotional con-
sideration was furnished by the
X record company. RKO told
the FCC *“all talent on the
Della show are paid union scale
or more, and no talent is re-
quired to kick back any por-
tion to RKO.”

The Purcell affidavit had
said that even when the rec-

ord company paid the tab to
get a performer on the Della
Reese show, the amount was
taken out of the artist's royal-
ties.
Purcell Charge
Although Purcell charged that
“neither  labels nor  artists
sought™ the kickback arrange-
ments, RKO implied otherwise,
telling the FCC: “There have
(Continued on page 4)

Chicago Stores Give
Bootleggers the Boot

By GEORGE KNEMEYER

CHICAGQO — Retailers here
are beginning to back away
from the bootleg disks either
by not stocking the LP's or
buying just a few copies. There
have been at least 13 bootleg
albums, seven by Bob Dylan.
Dylan has released only 10 of-
fical LP’s on Columbia since
1962. Others victimized include
the Rolling Stones, Beatles, the
Band, and the Plastic Ono Band.

One retailer has questioned
the cthics of selling bootleg LP’s.
“We won’t stock those kinds of
recordings,” said a spokesman
for Rose Records, a large retail
outlet here.

One store here is slowly re-
moving itself from selling boot-
leg records. When a bootlegger
came into the store recently
with several albums (including
Dylan at the Isle of Wight and
a concert recording of the Band)

for sale, the store manager said,
“No. I'm getting out of boot-
leg business.”

A few other stores admitted
that beyond a few people buy-
ing the albums *“because they
just have to have every record-
ing by a certain artist,” the
bootleg albums don’t sell, most-
ly because the casual fan will

(Continued on page 81)

Paramount, Ham
Disk Prod Deal

NEW YORK—AI Ham has
wrapped up an independent
record production deal with
Paramount Records to produce
singles and .albums for the
label.

First Ham production is a
single by a group called the
Urban Renewal.

Morris, Vanderbilt
Label; Ampex Deal

NEW YORK — A new la-
bel, Big Tree Records, has
been formed by Doug Morris
and Dick Vanderbilt. The disk
company is getting under way
with a deal with Ampex Stereo
Tapes which will manufacture
and distribute the label on tape
in the US. and Canada. The
Ampex contract includes rights
to all tape configurations.

Big Tree already has signed
several artists including Hoagy
Lands, the Music Explosion and
the Tickle. The Explosion and
Tickle are contemporary rock
groups.

Big Tree also distributes Cri-
tique Records, a rock music la-
bel headquartered in Bath, Me.,
and will soon release “Dance,
Dance, Dance” by Sands, a
rock group.

Morris will head the Big Tree
label as president, and Vander-
bilt is secretary-treasurer. Both
Morris and Vanderbilt have pre-
vious hitches with Laurie Rec-
ords Morris as executive
vice president and general man-
ager, and Vanderbilt as national
promotion director.

Big Tree's New York offices
are at 1650 Broadway.

‘Applause’ Brings Flurry of
Recordings for E. H. Morris

NEW YORK — Edwin H.
Morris Music is capitalizing on
the score for “Applause,” the
Broadway musical which opened
last week to ecnthusiastic re-
views. Phil Kahl, firms execu-
tive vice president, already has
lined up recordings of the title
song with Pearl Bailey for Proj-
ect 3 Records, Jaye P. Morgan
for Beverly Hills Records, Mar-
ilyn Maye for RCA, Tony Ben-
nett for Columbia, Al Hirt for
GWP, and Pete Fountain for
Coral. In addition, Bennett
rushed in to the Columbia re-
cording studios soon after at-
tending the show’s opening
March 30, to record another of
the show’s songs, “Think How
it's Going to Be.”

ABC Records recorded the
original cast album Sunday (5).
The score for the show, which
stars Lauren Bacall, was writ-
ten by Charles Strouse and Lec
Adams.

In addition to the action on
“Applause,” Morris is riding
with “Sloopy” by the Letter-
men on Capitol, “Sing Away
the World” by Ed Ames on
RCA, and “Third World” by
Johnny and Jonie Mosby on
Capitol. Upcoming for a Mor-
ris drive is “The Best Thing
You've Ever Done,” which Bar-
bra Streisand recorded for Co-
lumbia, and John Barry’s theme
for the film, “The Appoint-
ment,” which the composer re-
corded for Columbia.

Billboard is published weekly by Billboard Publications, Inc., 165 W, 46th St., New York, N. Y. 10036. Subscription rate; annual rate, $30; single-copy price, $1. Second class postage paid
at New York, N. Y., and at additional mailing offices. Current and back copies of Billboard are available on microfilm from 3M/1M Press, P.0. Box 720, Times Square Station, New York 10036.
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General News

Scepter’s Ist Sales
Meet Accents Quality

By DON OVENS

GRAND BAHAMA — Scep-
ter Records' first national sales
convention in its 12-year his-
tory was held recently at the
Grand Bahama Hotel here un-
der the slogan, “Scepter 70s. . .
Your partner in Profits.” Scep-
ter chief Florence Greenberg
presented cight of her original
distributors with gold plaques
representing eight gold records
carned over the firm's 12-year
span. Scepter had 36 distribu-
tors attending its Bahama meet.

A highlight of the meeting
was a filmed history and inner
workings of the label titled,
“Just for the Record.” Mrs.
Greenberg also presented gold
disk to B.J. Thomas for his sin-
gle, “Raindrops Keep Falling
on My Head,” and to Dionne
Warwick for her single, “I'll
Never Fall in Love Again” and
to Burt Bacharach and Hal
David for their authorship of
both songs.

The sales meeting, conducted
by sales chief Ed Cushions, fea-
tured new product which was
presented by executive Vice Pres-
ident Sam Goff and a&r Vice
President Steve Tyrell. Included

in the new product were albums
by B.J. Thomas and Miss War-
wick, a new Bamboo album by
Mel & Tim, and the Wand Rec-
ords acquisition of the Vanilla
Fudge releases.

Goff spoke of the addition of
Tiffany Records a rock-blues
label headed by producer Char-
lie Green. Initial product on the
new line is an album by Allen
Toussaint and a rock group
called the Bretheren.

Mancel Warrick, in his pre-
sentation of four new gospel al-
bums on the Hob label, stressed
the need for a heavier push in
sales and promotion on gospel
product.

Advertising man Murray Ross
spoke on marketing ideas on a
local level as well as co-op ad-
vertising, and tape chief Jerry
Geller addressed the group on
future tape product and distribu-
tor problems. Stanley Green-
berg, Scepter’s production man-
ager, described the firm’s quality
and sound control and its con-
tinuing search for new talent.
He invited the distributors to
take part in the talent search by
sending material and talent to
the label.

Abrams Opens Rep
Co. in Sales, Promo

MINNEAPOLIS — Allen C.
Abrams, who had been with the
Harold N. Licberman distribut-
ing firm for 13 years, is now
representing some 30 record
manufacturers in sales and pro-
motion in the five-state area with
Minneapolis as the hub. His
operation, the Abrams Sales Co.,
performs a distribution function,
except that it entails no ware-
housing nor receivables. Much
of Abrams’ goods is shipped out
of Chicago.

Abrams conceived of this type
of operation as a natural de-
velopment in today’s record busi-
ness—an era in which the in-
dependent distributor is in de-
cline. Abrams points out that as
more manufacturers go on a
direct basis to the rack jobbers,
these manufacturers need repre-
sentation in a market with re-

gard to sales and promotion.

Abrams is not interested in
taking lines away where exist-
ing distributors are functioning.
Thus, in the Minneapolis area
where Heilicher Bros. distrib-
utes for many lines, Abrams has
worked out an arrangement
where he represents some labels
on a promotional basis, such as
Polydor, Mainstream and others.

Thus far, labels represented
by Abrams include London and
the London Group, Monument,
Ranwood, Paramount, MGM,
Verve, Buddah, Colossus and
Mainstream and Bel Air in the
electronics field.

Abrams intends to expand to
other markets as the need arises.
In these other markets he would
also work out arrangements so
as not to impinge on existing
distributors.
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THIS BONDS IS
DOING FINE

NEW YORK—Gary (US)
Bonds was erroneously identi-
fied by the wire services last
week as the suspect arraigned
in Hartford, Conn., for kid-
napping, white slavery, theft,
etc. The “real” Bonds was ap-
pearing in Cleveland at the
time at a disk jockey hop
promoted by WIMO.

Bonds is currently riding on
the Sue label with “One
Broken Heart.”

Tonus Develops
ARP Unit

NEW YORK — Tonus Inc.,
the Newton Highlands, Mass.,
firm, has developed a new ARP
Synthesizer which they call a
“second generation” instrument
for the synthesis and perform-
ance of electronic music.

The firm claims that the in-
strument incorporates all the sep-
arate design advances in sythe-
sizers over the last five years.
It retails at between $3,000 and
$8,000, wire added ophons,

A studio instrument, the ARP
synthesizer will be demonstrated
by Tonus at various locations in
the U. S. throughout the year.
Seminars on electronic music
will also be held at the same
time by the company.

NMPA Adds
3 Members

NEW YORK — The Na-
tional Music Publishers Asso-
ciation (NMPA) has added three
members. The members are
United Artists Music, Warner
Bros. Music and January Mu-
sic. NMPA now has a member-
ship of more than 50 firms.

NMPA represents publishing
interests in New York, Nash-
ville, Memphis, Atlanta, Spring-
field, Mo., and Los Angeles.

Yew to Release 2

Lionel Masters

NEW YORK — Lionel En-

tertainment has set two masters
with Yew Records. The first
record, “Mocking Bird Hill,” is
set for immediate release. It was
produced by Tony Ricco and
introduces a new artist, Eddie
Woods. The second master,
“Something You’re Tryin' to
Hide,"” is by a San Francisco-
based group, the Onyx, and will
be released shortly.
. Yew Records has scored with
the initial releases of the In-
trigues and the Village Soul
Choir on the Abbott label.

Mio Intl to Unveil
ARW-Designed Line

NEW YORK—Mio Interna-
tional will unveil a newly de-
signed record label conceived
by ARW Productions, Inc. The
label's forthcoming album and
tape cartridge packages will
also feature a newly designed
cover concept by ARW. The
new product is scheduled for
release within the next two
months.

JOHN HAMMOND, second from right, Columbia Records executive
producer and director of talent acquisition, discusses ‘‘The Electric
Lucifer,” an album performed by Bruce Haack, second from left,
upon instruments he himself designed and bullt, including a “singing
synthesizer,” with Leroy Parkins, left, producer of the album, and
Chris Kachulis, Haack's associate and one of the album’s featured
vocalists.

UA Showering April With
Ferrante & Teicher Pushes

NEW YORK — United Art-
ists Records has labeled April
as Ferrante & Teicher month
and is running two promotions
in conjunction with the release
of the piano duo’s new album,
“Get Together.” Major radio sta-
tions including those in the pop,
MOR, and college AM/FM
areas, have been solicited to
participate in giveaway contests,
with Ferrante & Teicher albums
or tapes as prizes. Extensive con-
sumer advertising and in-store

display material is also being
used.

A second promotion is also
under way in conjunction with
Baldwin Piano, the instrument
preferred by the duo in all ap-
pearances and recordings. This
promotion will also utilize radio
stations as well as consumer
newspaper advertising. Top prize
will be a Baldwin piano and
stool. Ferrante & Teicher will
participate in taped interviews
with the stations.

RKO Denies Kickback—
Against Being Reimbursed

e Continued from page 3 Accusations were also made
that kickbacks went to the now
defunct Joey Bishop show, on
ABC affiliate WNAC in Boston.
RKO says “an affiliate can't be
held responsible for wrongful
business practices which the net-
work might have utilized in pro-
ducing the program.”

The RKO letter also referred
to complaints made to the FCC
at an earlier date, in 1969, that
there were similar kickbacks to
its WOR station in New York.
Denial was promptly made to
the FCC's Complaints and Com-
pliance Division. RKO said *“no
performer for the past 12
months had paid kickbacks,”
and that WOR-TV had not been
reimbursed from any source.

1f 11

been occasions when recording
companies with talent and musi-
cal groups under contract have
offered to reimburse RKO in
hole or in part for payments
made to the talent they have
under contract. These offers
were all voluntarily made. A
number of these offers of re-
imbursement by the recording
companies have been accepted
by the ‘Della’ show.”

In all such instances, RKO
says they were not violating the
anti-payola law because pay-
ments were made directly to
RKO, and not to any of its
employes, and all sponsorship
identification requirements of

Sec. 317 of the Communica-
tions Act were met.

‘

b

JOSE FELICIANO, second from left, receives his latest gold albums for
‘“‘Alive-Alive O!"" and “Feliciano 10 to 23" at his recent visit to RCA
Records headquarters in New York. With the artist are, Norman
Racusin, left, president of RCA Records; George Grief, second from
right, Feliciano’s manager; and Rocco Laginestra, executive vice
president, RCA Records. Grief holds an Edison Award presented to
Feliciano recently at the Grand Gala Du Disque In Amsterdam, as the
best artist of the year.
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Good Grief!

Our albums are even setting
attendance records!

“A BOY NAMED
CHARLIE BROWN 05 3500

The Peanuts gang's
movie antics broke the all-
time attendance records at
Radio City Music Hall and
everywhere else it's played.
It's now going into national
distribution. Which makes
"“A Boy Named Charlie
Brown an absolute album
‘must’ for millions of
loyal fans.

“FUNNY GIRL" 505 3220- e

As more and more
people get to see the film,
more and more people buy
the album. That’s not surpris-
ing, because Barbrawon the
Academy Award for Best , The Swan
Actress of the Year. And that  [EFRAAALY = Roller Skate
ag

performance deserves more My Parade Funny Girl
than one listening. ey 'dRather Be

You Are Woman, Blue Over You M ARGk
My Man 0OS 3520

“Z’%0s s370° . 2 Donald Sutherland,
The puising Greek o YAOma r pea 1O Elliott Gould, Tom Skerritt,

rhythms of Mikis Theodo- Aa::f,f':{;?ﬁ:f&ﬂ:;*"fgjgzg:“ and a cast of other zanies

rakis's music carry the listener COSTA Qaym g a2 VA S S m directed by Robert Altman in

back to the theatre where for Cmema UR0ISES Semmmy great moments of the racy

two hours he was nailed to his
seat by the chilling drama

of “Z." It has been nominated
for five Academy Awards,
including Best Picture. Album
features the theme from ““Z."

ALL FROM COLUMBIA ®

and irreverent dialogue from
"“the best American war
comedy since sound came
in'"—The New Yorker. Also
featuring *Suicide is Pain-
less' and gems from Radio
Tokyo.

WHERE THE ORIGINAL SOUND TRACKS ARE REALLY ORIGINAL.

*Also available on tape
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§5 Stamp Tax
Bill Proposed
On Masters

WASHINGTON — Rep.
James A. Burke (D., Mass) has
introduced a bill to require a
federal tax stamp on all record
and tape manufacturers’ masters,
with records and tapes to be im-
printed with the tax number. The
$5 stamp tax on the masters
would ensure that anyone who
knowingly manufactures, sells or
distributes counterfeit records or
tapes would be in violation of
federal law. Penalties incurred
are fines of up to $5,000 and
imprisonment of not less than
five nor more than 25 years, un-
der the Burke bill.

The stamp tax as a deterrent
to the widespread counterfeit-

(Continued on page 86)

Musicor to Set
‘Newies’ Pitch in
Motion in U.S.

NEW YORK—Musicor Rec-
ords will embark on a nation-
wide campaign on behalf of its
album “Newies But Oldies,” in
which today’s hit songs are in-
terpreted in the style of rock
'n’ roll artists of the 1950's and
60's. Musicor’s campaign con-
sists of contests at radio sta-
tions who will request their
listeners to identify as many of
the original groups or artists
represented in the albuin as they
can. Prizes will be awarded for
the most correct answers. The
prizes will include combination
radio - cassette  tape  players,
transistor radios and selections
of Musicor prerecorded cas-
settes.

Musicor is mailing sample
copies of the album to radio
stations around the country and
cach copy will contain a letter
of explanation about the con-
test and will also list the correct
answers to all the selections in
the album. An added feature is
that all dealer copies of the
album will contain an entry
blank to encourage even more
participation from the consumer.
The contest will run until May
30.

The album was produced by
Bill and Steve Jerome.

Island Gets st
Product Option
On Wi itchseason

LONDON — Island Records
has acquired first option on
product from the Witchseason
Productions firm. Joe Boyd of
Witchseason just wrapped up
the deal with Chris Blackwell.
The four-year contract does not
include the Incredible String
Band on Elektra Records.

Witchseason's groups will be
on Island Records around the
world except in the U.S. and
Canada. Groups included in the
deal are the Fairport Conven-
tion, Fotheringay, John & Bev-
erly Martyn, Nick Drake, Du
Du Pukwana, New Nadir, Dr.
Strangely Strange, and Vashti
Bunuan.

The deal includes use of the
new Island recording studios.
John & Beverly Martyn are on
Warner Bros. Records in the
U.S., while the Fairport Con-
vention and Fotheringay are on
A&M Records.

Executive Turntable

Don England joins Capitol as vice president and general
manager of its distributing corporation. He was formerly with Na-
tional Tape Distributors a short time where he was its executive
vice president. Before National, he had been with Columbia Rec-
ords in various sales and distribution posts from 1956 to 1968. He
has also worked for RCA, Decca and with Capitol on two
previous occasions. . . . Dion Airali joins A&M as its national
promotion director. He was formerly associated with Vibrations
Productions in production and promotion.

* & K

Robert Weiner joins Capitol's ad agency, Ninth Floor, as
production manager. . . . Charles Butler joins Capitol as com-
pensation specialist,

* * *

Lee Mendel joins Fantasy Records April 24 in San Francisco
as executive vice president with responsibilities for records and
tape on domestic and international levels. He has been with
Liberty/UA in various marketing positions during the past
several years and was involved in helping set up the company’s
tape cartridge department.

* * &

Emil Laviola resigned as vice president, Screen Gems
Columbia Music, a position he has held for the last three years.
An announcement of future plans will be made shortly.

* * *

Certron appointments include: Richard Erickson, director of
engineering; Duane S. McQueen, project engineer of the standard
alignment tape laboratory; B. N. Williams, director of the mag-
netic tape manufacturing division.

* * &

Alan Woolf named eastern regional sales manager for
Ampex’s consumer equipment division. . . . Bob Hughes named
head of the Record Plant’s Los Angeles engineering department.
He was formerly with Mirasound Studios in New York. . . .
George Hocutt joins Audio Arts Records as executive vice presi-
dent, general manager. He was formerly with Merit Distributors
and California Distributors.

* &

Bill Johnson, formerly with Ampex, has been named president

of General Cassette Corp. of Phoenix.
LR I

Ken Schaffer named propaganda officer, Douglas Records,
in charge of advertising and publicity on consumer, trade and
distributor levels. Schaffer formerly handled the label through
his own Sound Images firm, for the past two years. . . . John
Carpenter appointed U.S. coordinator for the Toronto Peace
Festival. He is taking leave of absence from his entertainment
editor position on the Los Angeles Free Press. . . . Bob Miller
named head of Morton D. Wax Associates record promotion
division. He has had eight years cxperience as record and tape
buyer.

* Kk K

Charles Keys promoted to vice president, sales for the
southern division of Four Star Entertainment Corp., based in
Dallas. He was previously sales manager in the area for the
company. . . . John Riley named customer scrvice manager,
Gibbs Special Products Corp., Janesville, Wis., a subsidiary of
Hammond Corp., which markets tape players and recorders,
radios and stereo car units. . . . Dale Hawkins named vice presi-
dent, sales and promotion, International Artists Producing Corp.,
Houston-based recording company. He was previously Bell
Records southwest production and promotion head. Ray Rush
named vice president for Tapier Publishing, a music publishing
subsidiary of IAPC. He will also take charge of the firm’s Gold
Star Recording Corp.

* Kk K

Helmut Guttenberg named assistant vice president in charge
of systems and data processing, BMI Inc. He joined BMI in
1965 as manager of systems and data processing. . . . Sidney H.
Guber, director of marketing services for SESAC Inc., reelected
vice president in charge of program development for the New
York Board of Trade Inc.

* * *

Dick Fitzsimmons named head of Transcontinental Dis-
tributing Corp.—Woburn. Fitzsimmons spent eight years in the
same capacity in Philadelphia, with Decca, six years with Record
Wagon in Boston, five years with the RCA distributor in Boston
and a year with Liberty as branch manager head, Boston. . . .
Charles Dier named West Coast manager, Command Probe
Records. He was previously regional sales manager and promo-
tion man for Kapp Records. . George Goodman named
national representative for Gamble & Huff’s Nepture label. He
was recently southern regional promotion director with Bell
Records.

* * *

Bill and Steve Jerome appointed administrative directors of
the a&r department, Musicor Records. They will produce and
supervise productions for the label and also audition new product.
. . . Peter Rogers, sales manager for Modern Album and Finishing
Co., has left the company. . . . Mike Eckert named national sales
director, Cartay Records, Denver. . . . D. R. Evans Associates
named sales representative for Telex Phonola product in New
York State.
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KENNY ROGERS

Have Alwa
But

KENNY ROGERS
& THE FIRST EDITION
SOMETHING'S BURNING

Something’s Burning

..on Reprise RS 6385,
where Hot Is More Than a Flash.



Do your
thing
with

an AKG.

D-190TS

$65.00
Net

It will

sound
better!

For complete information on
AKG quality performance
at prices ranging from
$40.10 $75. net. See your
qualified dealer or write to

&

MICROPHONES * HEADPHONES

NORTYH AMERICAN PriLi®s CORPORATION
100 BANT 1FA0 MINEEY, NEW VO »

SOUBR L D1amONO onTAsio

NOTICE OF
PUBLIC SALE

NOTICE 1S HEREBY GIVEN that the
undersigned shall sel at Public Auction
to the highest and best bidder, for cash
all  of e inventory of International
Tape Cartridge Corporation and ITCC
Manufacturing Corporation,

The said inventory consists of four and
eight track stereo cartridges and, in
addition, cassette cartridges, together
with music library and master record-
ings, and all component parts not limited
to tape, plastic casings, nuts, bolts and
labels, in process and (inhhcd.

Said sale shall take place on April 9
1970,

.

at 12:00 Noon at 1275 Bloom-

field Avenue, Fairfield, New Jersey, and

at 1:00 P.M, at the T.A, & D.A, Ware-
house located at 343 Kaplan Drive, Fair-
fleld, New Jersey.

Inspection is available at either of the
above addresses on Wednesday, April B,
1970, from 10:00 A.M, until 4:00 P.M.
The undersigned reserves the right to
bid at such sale.

Dated March 26, 1970, at Miaml, Florida,
WALTER E. HELLER & COMPANY
OF FLORIDA
900 Northwest 54th Street
Miami, Florida 33127

Financial News

Magnetic Tape Sold by
ITCC to Dict-O-Tape

FAIRFIELD, N.J—The In-
ternational Tape Cartridge Corp.
(ITCC) has sold Magnetic Tape
Corp., for an undisclosed sum,
to the Dict-O-Tape Corp. Mag-

Goody Net Up
200G Over ‘68

NEW YORK—Sam Goody,
Inc., has increased its net profit
over the previous year by nearly
$200,000. There has also been
a 23 cent increase per common
share of stock over 1968. Sam
Goody, president of the com-
pany cited the creation of a
wholesale division late in 1969
and the appointment as a dis-
tributor for RCA records and
tapes as some of the reasons for
the profit increase.

netic Tape is based in Wheeling,
W.Va,, and manufactures tapes
for cassettes.

This is the third of ITCC’s
holdings to be sold within the
past month. In February, ITCC,
suffering from financial ills cre-
ated by bad debts, redundant
stock and a volatile economy,
sold its stock in two Canadian
subsidiaries—Modern Tape Car-
tridge Corp., and International
Tape Cartridge of Canada Ltd.,
to Gary Salter and his father,
principals in the two companies.
The younger Salter was, until
his resignation in February this
year, president and a director
of IRCC.

Although figures for the Mag-
netic Tape Corp., sale have not
been released, it has been

(Continued on page 81)

FCC Orders Big-City TV
Shake-Out; Seen Disc Aid

e Continued from page 1

ture was shaken from top to
bottom last week, in the wake
of immediate and proposed fu-
ture rules by the Federal Com-
munications Commission to rein
in radio-TV combines in big
cities. At the same time, the
networks were faced with an
imminent rulemaking that would
free an hour of nighttime TV
programming from network
ownership interest or program
choice.

The FCC’s one-to-a-market
rule; effective at once, bans
present owners of fulltime radio
and TV stations from acquiring
any more in the same city, with
minor exceptions for small-
market and daytime-only AM’'s
wanting to add FM’s. The block-
buster is the FCC’s proposed
rule to make present network
and multi-station owners di-
set by sale or out-of-town
swap, to cut to either one ra-
dio or one TV station in the
same market, within five years.
The rule would bar broad-
caster-newspaper combinations
in one city.

The move to break up the
combines would be in the in-
terest of diversity of viewpoint

Schwartz Lists
Net Sales Rise

WASHINGTON — Schwartz
Bros., Inc., reported a $1,329,-
280 increase in net sales for
fiscal 1969 to $12,472,551 from
$11,113,271 for the previous
fiscal year. For the year ending
Dec. 31, Schwartz had net in-
come of $259,821, down $57,-
972 from $317,793 for fiscal
1968, which resulted in 38
cents a share for 676,667 shares
outstanding compared to 62
cents a share for 510,000 shares
outstanding in fiscal 1968.

GRT Earnings Rise

1LOS ANGELES — GRT
Corp. reported net revenues of
$16,263,358 and after-tax earn-
ings of $811,729, or 33 cents
per share of common stock on
2,496,711 average shares out-
standing Dec. 27, 1969.

The report compares with
net revenues of $5,219,592
and earnings of $364,621, or
equal to 20 cents per share on
1,824,628 common shares then
outstanding, adjusted for a four-
for-one split, for the first half
of fiscal 1969.

and programming, said FCC. It
could mean more music pro-
gramming, said FCC. It could
mean more music programming
diversity on those radio stations
that would acquire new owners
when jettisoned by network or
other owners holding on to their
more affluent TV stations. There
is nothing in the present or
proposed rules to prevent in-
dependent music interests from
acquiring whatever radio sta-
tions might be shaken loose
from big-city media combina-
tions. (In 1958 a bill to ban
mutual ownership of broadcast
and music interests died in the
Senatc Commerce Committee
and has never been revived.)
Vs. Total Control

On the TV programming
front, the FCC is expected to
come out shortly with its long-
awaited decision to break up
the almost total control (95 per-
cent) of networks in night-time
TV entertainment. One evening
hour would be entirely free of
network ownership or choice of
program, on the affiliate sta-
tions, leaving it wide open to
independent programmers and
syndicators. Networks would be
barred from domestic syndica-
tion, or owner-interest in inde-
pendently produced program-
ming.

This would be the best op-
portunity yet, on prime time
TV, for the new wave of record
and other talent and music
shows. They could pick up much
of the vast audience of young
adults turned off by networks’
old-style TV series and worn-out
comics and old movies.

If and when the network pro-
gram rule is voted out as ex-
pected, from the FCC, it would
mark the second time the com-
mission has opened a door to
independent programmers long

enied access to America’s homé
screens: the FCC has already
ruled that cable TV systems can
put on original programs of their
own choice, and lease channels
to independents. Also, the FCC
authorization of over-the-air Pay
TV will make another home-
entertainment box office, if and
when it survives the Rep. Din-
gell (D., Mich.) bill to restrict
its programming..

On the Hill, the climate has
never been warmer for moves
to break some of the tight,
three-network control of the
American television structure, in
this intensely audio-visual era.

Market Quotations

As of Closing Thursday, April 2, 1970

1970  Week’s Vol. Week’'s Week’'s Week’s  Net
NAME High  Low in 100’s High Low Close Change
Admiral 14%  10% 126 N N n - 3
ABC e 31y 190 34 2% 3% - N
American Auto, Vend. n V2 20 8Va 72 7% - W
Ampex 48Y2  33% 605 37% Ve 7% + W
Automatic Radio 27V, 13 159 15V2 14 4 -
Auto, Ret. Assoc, 118 98 118 108 106 107 = 2
Avnet 13% % 374 10% 10 10 - B
Capitol Ind. 53% 402 148 46% 44% 4% +
ces 49%  43% 462 462 3% Ve - 2%
Columbia Pictures e 1% 129 25 23% 23% L]
Craig Corp. 15V7 8 116 10vs 9 M — %
Disney, Walt 158 125% 369 15112 1452 150% <+ 4%
EMI % 5% 189 6% 5% 5% unch,
General Electric 77% 67% 1442 747% 73 742 + %
Gulf & Western 203, 16% 381 17%  16% 164 - %
Hammond Corp, 1634 n 75 1234 11% N - %
Handleman 47% 40 209 45 427 43% + 1
Harvey Group 123 7Y% 18 1%] 8l 8 + Y
T 0Ve SV 1762 542 532 S3% -~ 1%
Interstate United 15% 10 64 N2 102 102 - Va
Kinney Services v 27 1356 4% NV 344 + W
Macke 19 15 62 15% 15 154 = V2
MCA 25% 19% 314 24% 212 23% + 2%
MGM 283 2034 m 26% 252 26 - Y
Metromedia 21 152 551 22% 20% 20% + Va
3M (Minn. Mining) 1143 99% 469 106% 102% 160% + 3
Motorola 1413, N0V, 559 126 1173% N8 - 3
No. Amer, Phillips 54% 35 216 6% 23IsV2 A5 - A
Pickwick Internat. 5434 40%% 118 45 42% A - 1V
RCA 34% 29% 1079 0% 29% 0¥ - ¥
Servmat N¥% 21 3l 247 24 242 4+ 2
Superscope 40% 24V 103 26% 23y 25 - 2%
Telex 159V 90V, 2508 143 1205 137% +10%
Tenny Corp. 20% 82 18] 10% W% 9% - %
Transamerica 26% 197 1081 2% 2V 222 -
Transcontinental 282 14 351 167 4% 15% - %
Triangle 17Va 147 37 16% 16 162 + 1%
20th Century-Fox 20% 15 1108 19 6% 7% + W
Vendo 17Ve 14% 26 147 14% 143 - VY
Viewlex 25% 17 428 19% 17 19% + 1%
Wurlitzer 15 M4 8 12% N 1% = %
Zenith 7% WV 542 5% 4% WM — W

OVER THE COUNTER® Week's Week's Week's

High Low  Clese
ABKCO Ind. 1% 10 n
Alltapes Inc. 8, 8 8l
Arts & Lelsure 6V 6 6%
Audio Fidellty 17 1 1%
Bally Mfg. Corp. 19 172 17V2
Cameron Musical 2Va 2V 2V
Cassette-Cartridge 152 14 14
Certron 18V 14% 15%
Creative Management 1212 12 12
Data Packaging 204 19 20V,
Dict-0-Tape Inc, 3 2% 2%
Feraday lInc. WVa 8 171
Fidelitone 4V, aYe 4
Gates Lear Jet 144 13 13
GRY Corp. 17Va 16% 172
Goody, Sam 13 12% 12%
17CC % We W
Jubilee V% 6% 6%

As of Closing Thursday, April 2, 1970

Week’s Week's Weok's

OVER THE COUNTER® "ii® “low  Close
Lin Broadcasting 8Y2 7% 8%
Media Creations 5% 5% SV
Merco Ent, ] 0% N
Mills Muske 202 19 19V,
Monarch Electronics Wi 22 2
Music Makers Inc, 6% 6 Vs
NMmC Vi 8% 8%
National Musitime 1 % "
National Tape 14V 14 14
Newell 7% Ve TVa
Perception Ventures TVa 7 7
Qatron Corp. 5% 5% 5%
Recoton 5Va 5 5

| Robins Ind. Corp. 3% 3 3%,
Schwartz Bros. 67 82 &2
Telepro Ind. 2 Wa 7

Trans, Nat, Communica, 334 3% 3%

*Over-the-counter prices shown are ‘'bid’’ (as opposed to ‘‘asked’’), Neither the bid nor the
asked prices of unlisted securities represent actual transactions, Rather, they are a ggldn to
the range within which these securities could have been sold or bought at the time of

compilation,

The above quotations compiled for Billboard by Merriil Lynch, Pierce

Fenner & Smith, Inc.,

member of the New York Stock Exchange and all principal stock uchmges.

German Record Sales, $$
Up in '69; Cassette Boom

e Continued from page 1

ing 17.5 million marks ($4,760,-
000), total turnover from sound
carriers was about 540 million
marks (3147 million).

Unit sales of records in 1969
amounted to 94.8 million, made
up of 51.1 million 12 inch
LP's (a 143 percent increase
over 1968), 40.8 million singles
(a 10 percent increase over
1968), 2.8 million EP’s and
100,000 10-inch LP’s.

Exports of LP’s were up 14.2
percent at 12.9 million and ex-
ports of singles up 15.4 per-
cent at six million. Total exports
with 16.9 million in 1968,

In the classical field sales
were up 6.1 percent and, ac-
cording to Dr. L. Veder, chair-
man of the Bundesverband der
Phonographischen  Wirtschaft,
which represents between 95
and 98 percent of the German
record industry, classical sales
in Germany in 1969 represented
25.6 percent of the total, com-
pared with the European aver-
age of 20 percent. The figure
was, however, down 2.4 per.
cent on that for 1968.

Budget album sales (under
10 marks) increased from 14.6
million units in 1968 to 17.4
million in 1969 while normal

price albums were more or less
static at 14.3 million units (14.2
million in 1968). Average price
in the normal album range was
around 15 marks (just over $4).

Veder was optimistic about
the industry’s performance in
1970, pointing out that expen-
diture per capita on records
in Germany was lower than in
America, Japan, Holland and
the U.K. He warned, however,
that record prices might have
to be increased by between 7
and 9 percent this year.

For the first time in its an-
nual statistics, the West Ger-
man record industry recorded
the sales of cassettes, which
showed a healthy acceleration
from 68,000 in the month of
January to 272,000 in the
month of December. Total unit
sales for cassettes in 1969 were
1,750,000.

MCA Declares
Quarterly Payoff

NEW “YORK—The board of
directors of MCA Inc. have de-
clared a quarterly dividend of
15 cents per share on the MCA
Inc. common stock outstanding,
payable April 21 to stockhold-
ers of record April 6.
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Minorities Win Job Victory
In TV, Movies on W. Coast

WASHINGTON West
Coast entertainment industries
and their craft unions in net-
work TV and movie produc-
tion have signed agreements to
employ more blacks and peo-
ple with Spanish surnames. The
pact was signed in a somewhat
informal arrangement between
the companies, the unions and
Justice Department, to cut down
on job discrimination in the Cal-
ifornia area.

Justice Department negotiated
the pact, in preference to the
more customary (and more
binding) formal consent order,

THE SOUND ENGINEERING MAGAZINE

Must reading for recording
engineers and all others in
the professional audio field,
Only $6.00 yr.

Sample copy on request.

Sagamore Publishing Co. Inc.
980 Oid Country Rd.
Plainview, N.Y. 11803

to insure compliance with the
1964 Equal Employment Oppor-
tunity section of the Civil
Rights Act. Justice conducted a
four-month probe with hearings
into complaints of discrimina-
tion on the Los Angeles TV
and movie production scene last
year, when there were only 45
black Americans and 800 other
minority persons in the total
California craft union member-
ships of 12,000.

Lacking the court-enforced
consent decree, Justice would
have to sue to obtain compliance
from the three network bases
in the Los Angeles area, the
73 film production companies
and the craft unions, if the sign-
ees breach the agreement. The

(Continued on page 86)

Merc Release by
‘Ecology Group”

CHICAGO — Mercury Rec-
ords has released an ecology-
oriented rock group, Earth
Island. The album, entitled “We
Must Survive,” has been re-
leased on the Philips label.

The title track has also been
adopted as the theme song of
the Toronto Peace Festival
slated for July. Earth Island is
forsaking nearly a month's
bookings to head a car caravan
from the Los Angeles area to
the festival. The caravan will
stop along the way at events
aimed at calling attention to im-
proving the environment. Earth
Island is performing at the fes-
tival for expenses only.

General News

TR e

ORBISON DISK
TO ‘ZABRISKIE’

NEW YORK — Roy Orbi-
son’s new single, “So Young,”
has been added to the end of
the movie *“Zabriskie Point™ in
a special promotion tie-in be-
tween MGM Records and
MGM, Inc., the movie firm.
Mike Curb, president of the
record label, has also launched
a special campaign via college
radio stations, jukeboxes, and
syndicated radio programs, plus
dealer window displays to bring
back Orbison as a major record
act in the U.S. Orbison also
appeared April 1 on “The
Johnny Cash Show,” promoting
the single.

TN MR

Farrell Opening

Columbus Branch

NEW YORK—The Wes Far-
rell Organization is setting up a
branch office in Columbus. The
office will be under the direc-
tion of Bob Harrington, whom
Farrell recently named director
of national promotion.

Included in the Wes Farrell
Organization are record pro-
duction, music publishing and
commercials.

Organization Wins

Contest & Merc

NEW YORK—After winning
a four-group “Battle of the
Bands,” the Little Organization
gained a contract with Mercury
Records, which had representa-
tives judging the contest. The
Little Organization will per-
form at St. Clare’s Auditorium,
Queens, N.Y., April 24.

BEN BAGLEY'S ““Revisited’ series’ four new Crewe Records albums are
featured in £. J. Korvette Fifth Avenue store window in New York. The
albums feature compositions of Vernon Duke, Alan Jay Lerner, Cole

Porter, and Rodgers & Hart.

P)’s Disk Promotion Set

NEW YORK—Audio Fidel-
ity Records is backing the first
disk of the PJ's, a new group,
with a $50,000 advertising and

promotion campaign. Included
is a “more than double your
profits” program for retailers
on “Did You Give the World
Some lLove Today, Babe?
which was released last week.

The program has the com-
pany giving a free recording to
dealers for every disk bought
for the life of the product. Every
salesman throughout the U.S.
representing an Audio Fidelity
distributor will receive a cash
bonus for every store that car-
ries the disk and for every one
sold.

Dear NARM,

Mother thanks you.
Father thanks you.
Enterprise thanks you.
Stax thanks you.
And I thank you for the

Best Selling Jazz Artist Award.

Stores are being supplied
with window displays, streamers
and other in-store promotional
materials. A major trade and
newspaper advertising cam-
paign also is being used. The
services of six independent rec-
ord promotion firms around
the country are being retained
by Audio Fidelity.

The PJ’s also will have guest
TV appearances on the “Bob
Braun Show” in Cincinnati, the
“Robin Seymour Show™ in De-
troit, the “Clay Cole Scene
70,” a nationally televised show,
the syndicated “Upbeat” from
Cleveland, the *“Joe Franklin
Show” in New York, and the
“Doug Land Komotion,” a tri-
state Pennsylvania program.

ISAAC HAYES

P.S. “The Isaac Hayes Movement” ENS-1010

will also thank you.
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ANNOUNCING:
THE FIRST

FAN CLUB FOR A

Be the first on your block to join the Officiat Harold Childs Fan Club!

"
A fan club for a promo man,
you say I

Right. Why not? Qur recording artists
have their own fan clubs, don’t they ?
Why should they get all the glory ?
After all, it's our promo men who

work their butts off building our artists'

popularity, so they can have their
fan clubs.

So, The Harold Childs Official Fan
Club has been organized. Harold is
the head of our New York office,
but all of you, his fans, already know
that. Why did we choose Harold to
have the first Promo Man fan

club? Because he's good and he's

nice and also because he's very strong.

Honorary President of The Harold
Childs Official Fan Club is George
Benson who, coincidentally, is one of
our artists. Harold and George have
been good friends since George's
first album “The Shape Of Things To
Come" (SP 3014) was released.

City

"----------..

J

The First Album

GEORGE BENSON,
SHAPE OF THINGS TO COME
L)
r i
\
of

Then came George's second album
“Tell It Like !t [s™ (SP 3020). The
friendship flowered.

The Second Album

George has a new album out now.
It's called "The Other Side Of Abbey

A &M Records
Dept. HCOFC
1416 North La Brea
Hollywood, California 90028

Please enroll me In The Harold Childs Official Fan Club becouse he’s gaod and he’s nice
and also because he’s very strong. From you, | expect an Official Harold Childs Fon and
probobly a coll from an A& M Promo Man asking me if | llke the new George Benson
album. | expect nothing else.

Name

Campany

Address

State

.-------------------------------.’

Road" (SP 3028) and was produced
by Creed Taylor. It features George's
brilliant guitar and incredible voice
on recent lennon-McCartney-
Harrison-Starr material.

The New Album

GEORGE BENSON:
THE OTNER SIDE OF ABBEV ROAD

Harold Childs is out promoting it
right now. If you'd like to give Harold
the vote of confidence he deserves,
why not fill out the coupon and join
The Harold Childs Official Fan Club.
We'll send you an Official Harold
Childs Fan.

‘1-------------------------------..
The Harold Childs Official Fan Club

Zip

’.----------O

The new George Benson album is available on A&M Records and Stereo Tape.



ADVERTISEMENT

LEISURE
TIME
TIPS

by: Larry Finley

Never realized the cross section of
people who are readers of this
column until this past week when
we received dozens of calls pertain-
ing to last week's column, wherein
we stated the contents of the 1969
“Analysis Tape Volume" from the
NARM study.

Telephone calls were received from
Wall Street Investment firms, Maga-
zines, Record and Tape Clubs, Dis-
tributors and Dealers as well as from
many individuals who are Interested
in becoming involved in the fast-
growing Tape industry.

In last week's column, we stated
that 12% of the Tape volume was
done by “Tape Centers” which are
becoming a very important factor in
the sale of stereo tape cartridges,
cassettes, as well as equipment. Ten
days ago, we had the opportunity
of visiting with Tom Hoshall who Is
a ploneer in the Stereo Center fran-
chise field. The name of the com-
pany is “Pic-A-Tape” International
Franchise Stereo Centers, which is
a subsidiary of Rainbo Photo Color,
Inc., of Oklahoma City, Oklahoma.

The literature presented to us by
Hoshall shows that Tape has grown
in volume from $6,400,000 in 1963
to $500,000,000 in 1969. The Ho-
shall family formed Communications
Electronics, Inc., in 1962 based in
Oklahoma City, Oklahoma, and spe-
cialized in distribution of Citizen's
Band Two-Way Radios; as well as
home and auto stereo equipment.
In 1967 they started *'phasing out”
of the radio business and developed
the wholesale distribution of auto
stereo equipment and tape car-
tridges. In the same year, they
opened their first retail auto and
home stereo store under the name
of “Tape Town Stereo Center” and
now operate four such retail outlets
which have been the testing ground
for merchandising, advertising, sales
promotion ideas and marketing which
enabled them to successfully enter
the field of national franchising
“Pic-A-Tape [nternational” Centers.
In the same year they researched
the so-called pilferage problem and
developed the ‘‘Pic-A-Tape Display
Case” which they claim to be the
only one of its kind that Is 1009,
pilfer-proof.

According to Hoshall, their plans for
1970 include the opening of 25 new
company-owned retail stores, plus
the opening of countless franchises
across the United States and Canada
with a complete program which in-
cludes training, selection of loca-
tion, inventory, as well as all of the
ingredients to further exploit the
Stereo Tape concept on a national
basis.

We, at NAL, are happy to see inno-
vators in all areas of the Stereo
Tape Industry and we again want
to remind our readers that NAL sup-
plies Its distributors with a com-
plete catalogue of everything from
“Budget Tapes” at a suggested re-
tail list price of $4.95 to the *hot
chart” cartridges and cassettes with
a suggested retall list price of $6.95.

The entire management team of
NAL are innovators in the cartridge
and cassette business and welcomes
an increase of distributors. If you
are interested in the Tape Industry,
please contact NORTH AMERICAN
LEISURE CORPORATION, 1776 Broad-
way, New York, New York 10019 or
call (212) 265-3340.

T

Tape CARtridge

Boston Sees
EVR in Color

BOSTON—The CBS Elec-
tronic Video Recording Division
held the second demonstration
of its EVR color system, March

31 and April 1, in the Regency
Ballroom of the Hotel Somer-
set. The demonstration began
with a press conference at 9:30
a.m. on March 31 and con-
tinued with demonstrations for
educators and commercial and
industrial interests.

A follow-up to the March 24
demonstration held at the Pierre
Hotel in New York, the ses-
sions were jointly hosted by
CBS and Motorola Inc., the
North American licensece to
manufacture the EVR player.
The meetings were designed to
show Boston'’s audiovisual com-
munity the high color quality
in Motorola’s first generation
EVR player, and the added di-
mension color EVR brings to
training, education and enter-
tainment.

The Eight-Track Recorder—
Is It Fact or Gimmick?

LOS ANGELES — “The 8-
track recorders are gaining in
popularity. This year, sales will
improve as consumers become
aware of its capability. It will
provide an entire new market-
ing area for equipment manu-
facturers.”

That's the way many hard-
ware producers see the future
of the 8-track recorder.

*“The 8-track recorders are no
peril to cassette players. It's a
gimmick item. The potential
market for 8-track recorders is
small.”

That’s the view of many in-
dustry leaders favoring the cas-
sette configuration.

The fact is that seven manu-
facturers are producing 8-track
recorders. The problem is few
consumers are aware of prod-
uct availability, and manufac-
turers producing 8-track re-
corders have been remiss in
propagandizing the public to its
equipment.

Cassette Cartridge
$2.5 Mil Plant in Nova Scotia

NEW YORK — Cassette
Cartridge Corp., will open a
$2.5 million duplicating plant in
Sydney, Nova Scotia, this sum-
mer. The new firm, like its par-
ent company, will specialize in
the quality duplication of 8-track
cassette and open-reel prere-
corded music and educational
product.

Cassette Cartridge Canada
Inc., will span a 51,000 square
foot area and will have a pro-
duction capacity of 30 million
prerecorded units a year. An
estimated 500 people will be
employed at the new plant which

By RADCLIFFE JOE

will be more than 90 percent
automated.

Larry Press, president of Cas-
sctte Cartridge, said that the
decision to open the new plant,
which is a wholly owned sub-
sidiary of the parent company,
was based on the growing vol-
ume of business handled by his
company, and the fact that Cas-
sette Cartridge is moving to-
wards becoming a completely
vertical organization handling all
aspects of the tape software bus-
iness from raw materials to the
finished product.

Other innovations from the

Are 8-track recorders, ini-
tially introduced more than a
year ago, off on the wrong
track?

Yes.

Many tape retailers are ex-
pressing concern over their per-
formance at retail. Many man-
ufacturers now realize a major
merchandising/ marketing cam-
paign will be needed to stimu-
late sales of 8-track recorders.

While the 8-track configura-
tion has not exactly suffered
from the lack of a recording
capability, this deficiency has
developed into a major draw-
back since the successful emer-
gence of the cassette recorder
player in 196S.

The continued development
and proliferation of 8-track re-
cording units this year signals
a response to the cassette boom
and may temper predictions
that the cassette is destined to
kill the market for 8-track.

A year ago, several manufac-

to Open

Manhattan based firm, which
has been in business just over a
year, include the formation of
its own tape company, Cassette
Music Corp., which is produc-
ing product under the CMC la-
bel, and negotiations aimed at
establishing a west coast branch
of Cassette Cartridge.

The CMC company, located
in Cassette Cartridge’s main
plant, is producing both 8-track
and cassette prerecorded prod-
uct from its own library of over
700 masters. The company is
also a tape licensee for product

(Continued on page 19)

turers felt the emergence of
8-track recorders was merely
“window dressing” and not a
“dollar threat to the cassette.”

Ed Campbell, Lear Jet exec-
utive, said then that the “8-
track recorder shows the mar-
ket that 8-track can do anything
the cassette can do.”

Sony, Panasonic, Lear, Telex,
Craig, Roberts and Viking all
believe there is a market for
8-track recorders. Charles Klein,
marketing vice president of
Roberts, feels “the 8-track re-
corder market has been soft be-
cause no consumer marketing
effort was made in its behalf.”

Availability Poor

He said: “Product availability
has been poor, and no con-
certed effort was made in pro-
motion and merchandising at
the retail level.” Roberts just
introduced two units with prom-
ises to “give it the proper pro-
motional push.”

“I'd be surprised if the mar-
ket were less than S00,000 units
industry-wide,” believes Klein.

One of the major disadvan-
tages to the 8-track recorder is
pricing, with the average man-
ufacturer’s suggested list over
$100. Price range from $119.95
to $279.95 with a built-in am-
plifier and inputs for a phono-
graph and AM/FM stereo tuner.

While several manufacturers
are skeptical about consumer
acceptance of the equipment,
there are enough that feel the
system has taken away one of
the advantages of the cassette.

And what many see as a dis-
advantage on a cartridge re-
corder loop playback—is seen
by some as an advantage be-
cause it eliminates the need of
forward and reverse knobs that
may tend to confuse the neo-
phyte tape equipment customer.
The problem of size and con-

(Continued on page 14)

Everest Dips Into Past With New Titles

By ELIOT TIEGEL

LOS ANGELES — Everest
goes back in time for its new
tapes. Material culled from its
catalog appears on the GRT,
Superscope and American Tape
Duplicators (ATD) lines. In
addition to this pop and jazz
product, Everest’'s classical
strength is represented by its
own Everest/Cetra Opera High-
lights line.

There are 24 titles in this
opera series available on cas-
sette only. Bernie Solomon, who
debuted this line last October-
November, plans to release
around 60 or 70 operas within
the next year and one-half. The
music is duplicated by Keel
Manufacturing of Long Island.
These 60-minute - opera cas-
settes retail for $4.95 and are
sold through regular distribu-
tion.

Although the Everest records
line has been a feature of
bookstores for years, Solomon
acknowledges that he has had
a problem in getting opera cas-
settes accepted in these outlets.
He believes the small size of
the cassette case frightens own-
ers of bookstores, many of
whom are on college campuses.
They seem to be intimidated

by the fear of pilferage, Solo-
mon believes.

The executive plans 12 ad-
ditional opera titles for July
and August and he's hoping
there will be less “resistance™
to casscttes as the public’s ap-

petites increase for classical
music in that entertainment
mode.

The Cetra material was re-
corded in the early 1950s by
the Italian company. In addi-
tion, Solomon also has operas
from Ariola, the German com-
pany, which were recorded
‘four or five years ago.

The opera budget line is sell-
ing on a par, unit for unit, with
the operas on Everest Records,
according to Solomon. The op-
eras on record sell for $2.98,
but the movement of the cas-
sette operas “makes that con-
figuration very attractive to
me,” Solomon admits.

Complete Operas?

Having felt some acceptance
for opera highlights on 60-
minute cassettes, Solomon is
now thinking about offering
complete operas. He is waiting,
he admits, until the quality of
90-minute or 120-minute tape

improves. Solomon feels the
long playing time tape isn't
strong enough, yet. “When you
get into a thin tape you lose
sound. In the classics this is
very critical.”

Solomon envisions getting a
complete opera on one two-
hour tape cassettes, and “to do
that, they'll have to improve
the quality.” Solomon collects
samples of different brands of
120 tape and has his engineer
friends analyse the quality for
him.

An average price for a com-
plete opera would be $6 on
one two-hour tape. For a two
tape set the price would go to
a $12 top.

In developing tapes for du-
plication and marketing by
GRT, ATD and Superscope,
Solomon’s repertoire is steeped
in historical value.

1st Choice

GRT has first choice on all
Everest product under a con-
tract running through March,
1972. The major duplicator/
marketer has just picked up
nine new titles from the Ev-
erest Archive of Folk and Jazz

Music series. This vintage ma-
terial encompasses perform-
ances by Ray Charles, Erroll
Garner, Earl (Fatha) Hines,
Artie Shaw, Duke Ellington,
Sarah  Vaughn and Andre
Previn.

This material originally came
out on the old Mastercraft line,
owned by Eli Oberstein and re-
leased in the 1940s. Among
the sidemen performing on sev-
eral of the jazz dates are
Charlie Parker and Dizzy Gil-
lespie. It's been 10 years since
these performances were avail-
able, according to Solomon.
Tops Records, which bought
the Oberstein masters, had be-
gun to release the product but
went out of business.

Everest’s only new recording
activity centers around Arthur
Lyman, who appears on the
HiFi line, which GRT dupli-
cates.

Pop, jazz and some classical
product™ for the three duplica-
tor/marketers appears in the
cassette and 8-track configura-
tions,

Name power is the key, Sol-
omon says, to selling operas

(Continued on page 15)
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“Two hours of perfect playing time on every C-120!”

We’re honor-bound to give you the very best. That's why we
make a perfect C-120 (not too many people can make that
and you know that our C-30s, C-60s, and C-90s
are equally as good.

statement) ...

All our Audio Cassettes have a uniform quality. They won't
jam or give you any trouble. We back each one with a lifetime
guarantee.

All Audio Cassettes are manufactured in strict adherence
to the U.S. Philips Standardization Agreement and meet or

exceed the specifications of the major recording companies.

Build a fire under your cassette sales with America’s finest
cassette. They’ll keep your customers from walking across
the street.

m’ o] AUD|O

14600 So. Broadway * P.0. Box 140 » Gardena, Calif. 90247 » (213) 321-6841 ¢ Telex 67-4311
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Jorall your'tape anq <
cassette accessories

85TC*
Deluxe
Tape
Cartridge Cases
Holds 24 tape cartridges. Avail-
able In black, blue, brown, white.
99TC* and 100TC* Holds 15 tape
cartridges. Available in 4 colors.

™
[

Home Tape
Storage Cabinets
Modern walnut
finish swivel base
allowing easy
accessibility.
82TC Holds 48
cartridges.

84TC Holds 48 cassettes.

86TC*
Deluxe
Cassette
Cases

Holds 30 cassettes.
Available in brown and black.

*Deluxe Tape Cases feature solid wood
construction, vinyl alligator exterior, at.
tractive red plush interlor, lock and key.

All sizes :
of Cassette

and 8 Track - x5

Blank
Cartridges.

Tape-Stor Deluxe Storage Cabinets
97TC—Holds 30 Cartridges
98TC—Holds 36 Cassettes

Sliding styrene doors In walnut
finished cabinets protect tapes.
Individual tape compartments.

ATTENTION DEALERS!

ANNOUNCING
THE MOST COMPLETELY STOCKED
TAPE OPERATION IN THE COUNTRY!
WE SHIP ALL OVER THE WORLD—WRITE FOR DETAILS!

WE (AN SUPPLY ANY TAPE
IN ANY FORM—IMMEDIATELY!

INSTANT SERVICE — ORDER
PROCESSED DAY RECEIVED!

OUR PRICES ARE LOW
OUR SERVICE & FILL
IS HIGH—

TEST US!
BUY ITEMS YOU'VE HAD
TROUBLE GETTING AND

SEE IF WE DON'T
CONVINCE YOU!

DON'T LOSE SALES

FREE $%nnine
ANYWHERE IN U.S.A.!
ONE-STOP

WE HAVE EVERYTHING!

Especially items not found elsewhere!

8 TRACK ¢ CASSETTES

LARGE OPEN REEL INVENTORY

COMPLETE SELECTION BLANK TAPES
(Alt configurations) Scotch, Audio, etc.

YOU NAME IT-WE'LL GET IT FOR YOU!

FREE

CATALOG AND PRICE LIST
SENT ON REQUEST

KING KAROL

444 West 42nd ST., N. Y. C. 10036

You can rely on the nation’s largest producer of metal
components used in Cassettes and Cartridges. Contact

us today!

¢ Constant Product Improvement and Development

* Lowest Prices

¢ Quality and Service
» Standard or Special Design Components

Overland PRODUCTS COMPANY

P.O. Box 6 ¢« Ph. 402—-721-7270
Fremont, Nebraska 68025

Tape CARtridge

A | $3.2 Billion Premium Field Is

‘Virgin Territory’: Cap’s Dempster

LOS ANGELES — Most
businessmen who skim the pages
of Capitol's premium pamphlet
are likely to decide 1o use the
label’s products.

Firmly stated in the pamphlet,
for instance, is the company's
determination to use the pre-
mium market as a new avenue
for sales growth.

Robert E. Dempster, Capitol
special markets operations direc-
tor, sces the premium field—
a $3.2 billion market—as *vir-
gin territory.”

Why is Capitol going after
the premium market?

“Because the music-tape pre-
mium business alone is $50 mil-
lion yearly. And it’s still an un-
tapped area for home electron-
ics,” Dempster said.

Records always have been a
good premium seller, he con-
tends, and now tapes and hard-

By BRUCE WEBER

ware are beginning to find a
market. “For the first time, com-
panies interested in premium al-
bums also are turning to tape
and hardware premiums,” says
Dempster.

Capito! is serious about the
premium field. For the first time
its exhibit at the Premium Show
(May 1) in New York will have
an emphasis on tape and equip-
ment.

For the uninitiated, Capitol is
aiming its premium catalog at
five marketing areas: sales in-
centives, continuity programs,
executive gifts, dealer incentives
and traffic builders.

In tape, Capitol has packaged
four-tune cassettes for Admiral,
which tied in with a playback
unit; designed a cassette sampler
for Florsheim Shoes to tie in
with a Capitol cassette unit
(model KPR-151), and de-

The Eight-Track Recorder—
Is It Fact or Gimmick?

e Continued from page 12

venience (cassette vs. 8-track)
is compensated for by the faster
playback speed of the cartridge
—twice that of the cassette—
and the greater fidelity this
results in.

Blank tape for 8-track re-
corders also has been cited as
a problem by several retailers.
Again, availability has been a
headache—it only recently be-
came more easily available.

But the 3M Co. is introduc-
ing a line of 8-track blank tape
cartridges in two lengths: a 40-.
minute tape for $2.95 and a
80-minute tape at $3.40. The
blank cartridges will bc mar-
keted in mid-April.

“We feel there will be a great
response for blank 8-track car-
tridges to complement the pre-
recorded music market,” says
John C. Traynor, retail market
sales manager of the magnetic
products division of 3M.

But another software prob-
lem, or disadvantage, is the

availability of cassette software
in a greater variety of playing
lengths than 8-track software.
And fewer brands are available
too, making for less promo-
tional exposure.

This does not deter hardware
manufacturers from expressing
confidence in the viability of
their product. According to
Russ Molloy, Telex executive,
the only major problem in the
area of software has been the
appearance of cheap, often de-
fective, software on the market.

Most retailers feel the prod-
uct needs more exposure and
promotional effort behind it if
the 8-track recorder is going to
make any sales inroads against
the firmly established cassette
recorder.

“The 8-track got a late start
in recording just as cassette got
a late start in prerecorded
tapes,” one industry source said.
Most sales of 8-track recorders
to date have been to consumers
who already own large libraries

(Continued on page 16)

Cap Sending Dealers
Triple-Fold Mailer

LOS ANGELES — Dealers
and disk jockeys have begun
receiving Capitol 8-track and
cassctte tapes along with the
counterpart album in a special
mailing carton,

Sonny James’ new effort, “It’s
Just a Matter of Time,” is the
first product receiving the triple
exposure effort. Fred Rice, Cap-
itol’s innovating merchandise aid
designer, devetoped the triple
threat mailer. He has taken a
regular LP carton and con-
structed pockets in the locking
flaps to hold the tapes.

Propaganda material is printed
on the space between the tapes.
The next project to receive this
new packaging approach is a
five-title promotion, “Spectacu-
larly Collected for Your Golden
Ears.” The artists represented
include Buck Owens, Glen
Campbell, the Lettermen and
Sonny James.

Why should the recipients of

the carton want all three con-
figurations of the same music?
Rice has the answer. “We want
them to take the tapes home and
cither listen there or in their cars.
They have much more time to
listen in their cars than in their

offices.”
Several wecks ago, Capitol
shifted its cassette packaging

away from the all plastic “jewel™
box to a three sided cardboard
outer carton. The label is now
modifying this cardboard holder,
since field reports indicate the
tape has been slipping out of
the end opening. So Rice has
redesigned the case with the
opening on the side instead. Rice
feels the side opening plus shrink
wrapping will do the job. The
cardboard holder is half the cost
of the all plastic box. “The whole
idea is 10 get the cost down to
that of an album,” Rice said.
He would also like to eliminate
the plastic tray in which the
cassette rests.

veloped an 8-track sampler for
American Motors and General
Motors (Pontiac division).

Another premium offer went
to Motorola for use in a con-
sumer campaign.

“We're always looking for
unique packages,” said Demp-
ster. “Like the tape market, the
premium field is growing so
rapidly that we try to get pre-
mium rights on all artists sign-
ing with Capitol.

Premium Deal

The company just completed
a major premium arrangement
with Standard Oil in the five
southern states to promote the
label's cassette unit (with AM
radio) and the oil company's
tires and batteries.

Dempster says Capitol is
working on cassette tape samp-
lers to present to the auto manu-
facturers—*in case Detroit goes
cassette.”

“in fact,” he said, “our en-
tire premium program is aimed
at the cassette market. We will
not rule out 8-track premium
buys, but we are concentrating
on cassette.”

Capitol gives a total market-
ing program to any premium
buyer, including promotions,
merchandising aids, “how to”
kits and a concept.

The company’s premium cata-
log includes a cassettc three,
five and 10-pak collector’s sets;
display merchandisers; 8-track
tapes; 8-track cartridge player
(model VP-811); 30, 60, 90-
minute blank cassettes, and the
6-unit line of cassette portables.

You can be
sure if it's
Forbes...

Quality and reliability
in magnetic tape for
cassette loaders and
duplicators.

E Forbes

Electronics,Inc.
19 Heyward Street, Brooklyn, N.Y. 11211
(212) 365-0600

We Want a
Really Bright

Secrefary
With Top Skills

National Top Pre-Recorded
Tape Cartridge
Manufacturer

Write to Box 773 c/o
Billboard Magazine
165 West 46th Street
New York, N. Y. 10036
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Capitol Develops
Store Within Store

e Continued from page |

Audio-Mat. The outer walls of
the kiosk are constructed of
enamelled metal and complete
packaging facilities are built
into the design.

Four Fixtures

The four display fixtures for
cither 8-track or cassette en-
compass a small unit holding
20 full-face displayed cassettes
with one backup; a rotary unit
for counter display holding 80
titles, an island unit (for aisles)
holding 100 titles and a wall
unit holding a similar amount
of product. These fixtures are
injection molded clear plastic.

The estimated cost of tool-
ing and development of the
kiosk project is about $20,000.

Capitol plans to develop a
sales plan whercby when a dis-
tributor buys a prescribed
amount of tapes he earns a
free fixture. The company doecs
not plan to get into the re-
tailing business, stated Rocky
Catena, Capitol’s national mer-
chandising vice president. There
arc too many problems involved
going into the retail business
which Capitol is not prepared
to face, Catena said.

A complete kiosk with stocked
fixtures will be shown to Capi-
tol’s sales force at its national
convention in Honolulu in early
June.

Rice, who is Capitol’'s de-
veloper of national merchandis-
ing aids, feels the Audio-Mat
concept helps move new re-
leases and best-selling tapes.
The Browsamatic bins—which
allowed the customer to move
handles and thus read the front
and back information on the
tape package—have been suc-
cessful in moving catalog tapes.
“The kiosk will be a store with-
in a store,” Rice said, adding he
sees its best potential in such
focations as shopping malls and
areas where there is great
movement of pcople. The fix-
tures by themselves, can be in-
stalled in photo, gift, hardware
stores, in gas stations and in
tape departments of music or
department stores.

All the prototypes of the fix-
tures are completed. If a Capi-
tol account wants to buy the
fixtures separately, he will be
given this choice in addition to
participating in the fixture free
program,

Rice has been working with
the Chicago Show Print Manu-
facturing company which s
making the display fixtures,
and Tenna Corp., which will
provide 8-track and cassette
players for installation on top
of the largest fixture.

The players utilize the Starr
insertion system and will allow
a clerk to audition a tape for
a customer.

Each of the new fixtures has
a lock system which prohibits
pilferage of any tape from its
holder. When the lock is opened
a tape may be withdrawn from
its shelf-type holder. Clear
white plastic used on the top
and bottom of each holder al-
lows for complete viewing of
the tape package. These shelf-
type holders are stacked on top
of each other.

Rice plans to have 8-track
and cassette fixtures on oppo-
site sides of the kiosk, with
browsamatic bins for catalog
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merchandise located on the two
remaining sides of the struc-
ture.

Everest's New Titles From the Past

o Continued from page 12

and jazz budget tapes. Like
Duke Elington and Erroll Gar-
ner, Solomon has Callas, Teb-
aldi, Corelli, Valletti, Taglia-
vini among its headline vocal-
ists.

“Opera in the US. is prima
donnas and personalitics,” Sol-
omon said “It's the performer,
then the conductor and then
the orchestra.”

In obtaining operas from
Ariola, Solomon obtained per-

formances by such newer stars
as Rudolph Schock and Walter
Berry. Among the orchestras on
the highlights series are the
Berlin Symphony, Berlin Opera
Symphony, La Scala Orchestra
and Radio Broadcast Orches-
tras of Torino and Milano.

Sound

investment:

silicone
rubber

pinch rollers

It doesn't pay to pinch pennies by
using nonsilicone rubber pinch
rollers in your stereo 8 cartridge
units. Sacrifice proven performance
reliability, and you’ll soon get
squeals from your distributors,
dealers, and customers. Silicone
rubber pinch rollers cost a bit more,
but they’ve been proven more than
worth it. They withstand temperature
extremes better than any other
material—and it can get pretty hot
under a car dashboard. Silicone
rubber pinch rollers won’t stick or
get flat spots, so tapes will run
through smoothly without

sound distortion.

Pinch rollers made of silicone
rubber can help give your customers
the kind of sound they’'re counting
on. For more information, call or
write our audio sound specialist,
Jim Russell. He's tuned in.

Dow Corning Corporation, Dept.
A-9360, Midland, Michigan 48640.

Silicone rubber from

DOW CORNING

DOW C ORNING
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Roberts Bowing 2
New 8-Track Units

LOS ANGELES — Rheem
Roberts, a hardware manufac-
turer, is introducing two 8-track
recorders in May.

The new units, model 808D
at $169 and model 808 at $229,
will receive a major merchan-
dising-promotion effort at the
consumer, trade and distribu-
tion levels.

Charles Klein, marketing vice
president, feels “the 8-track re-
corder market is virgin territory,
with Roberts going after it in a
major way.”

Although at least four other
companies are in the field—
Viking, Sony, Craig and Lear—
Klein feels that the 8-track re-
corder market has been soft,
“because no marketing effort
was made in its behalf.”

He said: “Product availability
has been poor, and no con-
certed effort was made in pro-
motion and merchandising at the
retail level.”

Klein sees a definite market
in 8-track recorders and is con-
templating addding more units
to the two-mode! line. “When the

product is made available,” he
says, “it sells.”

The company plans to mer-
chandise its units with 8-track
blank tape via dual hardware-
softgoods marketing promotions
at the distribution and retail lev-
els. “Why not promote both
togethers?” asks Klein. Vari
Products of Detroit manufac-
tures blank tape for Roberts.

“I'd be surprised if the 8-track
recorder market were less than
500,000 units industry-wide," be-
lieves Klein.

He admits that the industry
“forgot to properly introduce 8-
track recorders” when first of-
fered several years ago. “Manu-
facturers considered 8-track re-
corders as a ‘gimmick’ item, or
in response to the cassette boom.

“It may be a supplemental
market to the auto 8-track, but
what’s wrong with exploiting all
avenues of equipment growth,”
he feels.

“If manufacturers get behind
8-track recorders and give it a
marketing push, they just might
be pleasantly surprised at its
growth potential.”

Self-Adhering Tape
For Sensing Produced

NEW YORK—The Adhere-
on Tape Corp., has developed
a new self-adhering conductive
tape for sensing. The company,
a subsidiary of Saxon Indus-
tries, Inc., sees the new prod-
uct as an advancement in the
design and fabrication of lam-
inated aluminum foil and My-
lar pressure sensitive conduc-
tive tapes, used extensively for
electrical/electronic sensing and
cueing tape applications.

According to informed
sources at the company, the
new tape, Type CC-3807, elim-
inates the need for protective
release paper liner which must
be peeled away before using.
Adhere-on's product is simply
unwound from the roll, cut to
size and applied.

The new tape is made of
.0005-inch aluminum foil on the
top side, laminated to one mil
thick Mylar. The tape’s total
thickness with the adhesive is
0025 inches. The transparent
pressure sensitive adhesive used
is both non-exuding and non-
discoloring. Also, it is not af-

fected by aging affording uni-
form adhesion characteristics.
Still, the tape is easy to un-
wind, even when used with
automatic  dispensing  equip-
ment.

Adhere-on’'s Type CC-3807
tapes are designed to provide
positive sensing, with the alu-
minum foil assuring positive
conductive contact. This allows
the contact points to be held to
the close tolerances generally
required in tape cartridges,
audio and systems equipment.

Other applications for the
new product include cueing
and stopping movie film and
video film for television station
broadcasts, detection devices for
photoelectric controls, automat-
ically operated tape controlled
machines and data processing
cquipment. It also provides a
waterproof barrier where re-
quired, and can be used for
sealing seams of aluminum
panels. The new tape is avail-
able from stock, and can be
provided in Ya-inch to Y:-inch
widths. Other widths can be sup-
plicd on special order.

Greek Weriters Seek
Laws Vs Pirates

ATHENS — Leading com-
posers and lyric writers in
Greece are pressing for legisla-
tion to stop record retailers and
rack jobbers from illegal tape
duplication.

Most dealers have been re-
cording raw tapes for at least
10 years, thus eliminating the
purchase of the authorized re.
cordings.

Since last year the incidence
of illegal duplication has be-
come a real threat to the rec-
ord companies with the increase
in sales of cassette or 8-track
tape players and with custom-
ers asking for the recording of
their favorite songs and recent
hits to be dubbed on ‘to the
fapes they purchase.
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Dealers usually duplicate one
song for a price of around
three drachmas (10 U.S. cents)
or less. Singles in Greece cost
30 drachmas ($1).

It is expected that the new
law will put an end, once and
for all, to tape bootlegging in
this country since the penalty
for anyone found guilty will be
at least three months imprison-
ment.

Meanwhile, another threat to
the major record companies is
price cutting by some retailers
especially in the Athens area.
They sell singles for as low as
21 drachmas (70 cents). But
or the time being illegal dub-
bing is the music industry's first
and main headache.

call me now for
L further information . .

The precision Playmate Industries Cassette is the finest performing,
most trouble-free instrument on the market.

It is constructed from only 3 different parts; 2 covers, 2 hubs, and
1 pad and shield unit. Assembled, the cassette contains a total of
only 5 parts.

The Playmate's sophisticated engineering reduces friction and static
buildup to a minimum and allows for fully automated assembly.
Assembled (leader or tape loaded) or unassembled, the Playmate
Industries Cassette is a proven performer.

ARPLAYMATE

) INDUSTRIES,INC.
Marketing Headquarters:

A SUBSIDIARY OF A& E PLASTIK PAK
14505 East Proctor Avenue  Industry, California 91747
Offering International Manufacturing Facilities To Serve You

Telephone (213) 968-5641

PLAYMATE O CASSETTE
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We Want the Very Best Man
to Sell the Very Best Product
in the Pre-Recorded Tape Field.

Top Experienced Man Only.
Top Salary Open

Write to: Box 772 c¢/o Billboard Magazine
165 West 46th Street, New York, N.Y. 10036

Tape CARtridge

FACTORY-TO-YOU means better, faster
service on diamond & sapphire needles,
spindles, Power Points®, NEW CASSETTES,

ORDER SHIPPED

- N tape cartridges, head cleaners, accessories,
l‘ Ny etc shipped direct-to-you from our

THE SAME DAY

new, modern plant (near Chicago). Write
for free catalog, mail order forms and sales
plan information.

CHEMICAL CORPORATION

3300 WASHINGTON ST. ¢ BOX 498 + WAUKEGAN, ILLINOIS 40083
WESYT COAST: 14737% OXNARD STREEYT °* VAN NUYS, CALIFORNIA 91409

‘ ‘ Artilstsd‘
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SALTER BUYS
ITCC WING

FAIRFIELD, N.J. — Gary
Salter, who resigned as president
of International Tape Cartridge
Corp. (ITCC), has repurchased
from ITCC a subsidiary named
Modern Tape Cartridge Corp.

He and his father also bought
a subsidiary named Internation-
al Tape Cartridge of Canada
Ltd. The total price was 50,-
000 common shares of Interna-
tional Tape Cartridge Corp. and
$250,000 in cash and notes.

ITCC had issued the stock to
the Salters last fall to acquire
their company.
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Piracy Suit Vs.
Stereodyne Dropped

TROY, Mich. — Charges of
illegal tape pirating brought
against Stereodyne by 34 com-
panies have been dismissed by
the plaintiffs.

The suit had
charged that Stereodyne and
Gary Spies of Tape-A-Tape
Sound Reproduction Co. had
manufactured and sold tapes
that used portions of copyrighted
musical scores without authori-
zation.

Commenting on the dismissal
of the charges, Paul Wyatt, vice
president and general manager
of Stereodyne, said, “We were
in no way involved since we
sold only empty cartridges to
Tape-A-Tape. Any duplicating
that may have been done was
carried out without our knowl-
edge.”

originally

ANDESAIRACHYT

Dust and Moisture

On-the-go or at home, this
new case provides excellent
storage for 4 and 8 track col-
lections. Big capacity . . . rug-
ged construction, it's covered
in a rich black plastic-coated,
moisture-resistant material and
has a padded, silver-lined lid;
heavy nickel hardware and a
heavy-duty plastic handle. On-
the-go or at home, it's a per-
fect solution of portable stor-
age for the collector.

Fon /{AM&‘OK:TKC'GOI”

HAVEANEWAWARTOICO

(OR STAY)

Ampak’s 24-unit Case Protects Tapes from

No. 1024

Write for information and literature
on the entire line of carrying cases
for 4 and 8 track, cassette and play-
tape cartridges.

AMBERG FILE & INDEX CO., 1625 Duane Boulevard, Kankakee, lll. 60901

Audio Fidelity Makes
8-Track and Cassettes

NEW YORK—Audio Fidelity
Records, Inc., is now manufac-
turing its own line of 8-track
and cassette prerecorded mu-
sic product. First releases on
the “First Component Series”
of classical recordings consist of
10 cassettes and CARtridges,
and are being offered to dis-
tributors and dealers with full

markups based on a $3.98
suggested list price.
Audio Fidelity will launch

an extensive advertising and
promotion campaign for the
new product. It will include
dealers’ point-of-sale  promo-
tional materials, designed dis-
plays and unique packaging.
According to Hal Drayson, ex-

ecutive vice president of the
firm, advance orders from dis-

tributors for the first release,
indicate an initial minimum dis-
tribution of 100,000 tapes.

Titles on the First Compo-
nent Scries include Brahms’
“Symphony No. 4", Tchaikow-
sky’s “Symphony No. 6 (Pathe-
tique)”; Mussorgsky’s “Pictures
at an Exhibition”; Ravel’s “Bo-
lero”; Bizet's “Carmen Suites”™;
Tchaikowsky’s “Romeo and Ju-
lict Fantasy,” and the “Swan
Lake” and “Sleeping Beauty”
ballet suites; Beethoven’s “Em-
peror Concerto for Piano and
Orchestra” and “Symphony No.
4" and Strauss Waltzes.

Panasonic Video Tape Printer

NEW YORK — The Pana-
sonic Corp., has developed a
new high speed video tape
rinter that reduces the time
or tape duplication while main-
taining a good quality picture.

The system, for use with two
inch tape, is especially suited for
high reliability color tape dupli-
cations, and is expected to meect
broadcast industry standards.

A spokesman for the company
disclosed that the development
of this innovative unit makes the
mass production of videotapes
an economically feasible under-
taking. He said, “now, for the
first time, black and white, and
color tapes may be mass dupli-
cated quickly and economically
from one magnetic tape.”

He added, “because of this
new equipment, videotape re-
cording, which has become in-
creasingly popular in the indus-
trial, educational and commer-
cial broadcasting fields, will one
day soon become a practical
home activity with prerecorded
videotapes being economically
marketed.”

It is expected that the new
unit will eventually replace con-
ventional head-to-head tape du-
plication. According to Pana-
sonic engineers, fast and ef-
ficient contact printing of video-
tapes had always been consid-
ered difficult because of slippage
between the master and slave
tapes.

“Imperfect contact between
the tapes was caused by slippage
and trapped air,” the Panasonic
spokesman said. “These caused
the duplicated picture to be out
of focus. In addition, head-to-
head recording on a fast mov-
ing tape was practically impos-

Tape
Happenings

Mecca Record Pak Co., Japan,
is introducing an 8-track stereco
auto recorder (model M-260) for
the Japanese market at about
115. . Ampex has named
seven pew distributors for its con-
sumer equipment division, includ-
ing Alltapes, Dallas; Boyd Dis-
tributing Co., Denver; Aylward
Corp., Edina, Minn.; Gorman En-
gineering Co., El Paso; Devlin-
Drew, Fresno, Calif.; Roskin Dis-
tributors, East Hartford, and Sound
Classics, Indianapolis. . . . Ampex
is offering a counter-top display
featuring Micro 40 or 42 auto
stereo cassette players. The dis-
play unit comes with an AC
power converter, with speakers
mounted on either side. . . . Cus-
tom Music Corp., has opened its
eighth store in the St. Louis area.

sible because videotape employs
a rotary head of very high speed
with perfect synchronization,
and consequently higher fre-
uencies which are almost the
limitation of current techniques.”
(Continued on page 19)

The next time

postal service
breaks down,

it's your fault.

In 1966, the Chicago Post Office
ground to a halt. For three weeks,
the mail was almost at a standstill.

If you want that to happen in
your town, just wait.

Today’s U.S. Post Office is
probably the most inefficient, most
antiquated big business in the
United States. Unless something
is done right now—by people like
you—the situation is going to get
worse.

Areyou interested in straight-
ening out the mess?

Right now, there’s a bill be-
fore acommitteeof Congress called
HR 11750. HR 11750 is, in brief,
the recommendations of a bipar-
tisan committee for the reorgani-
zation of the U.S. Post Office on a
business like basis (along the
lines of TVA). HR 11750 is de-
signed to take the Post Office out
of politics, to apply modern busi-
ness methods to its operation and,
in the process, to save taxpayers
the $1,200,000,000 annual deficit
that today’s horse-and-buggy
Post Office incurs.

You can help get HR 11750
out of committee and enacted into
law by letting your congressman
know how you feel. Tear out this
column, pin it to your letterhead
and mail it to your congressman
today. Let your voice be heard.

If the Post Office in your city
breaks down next, you can't say
you haven’t been warned.

Citizens
Committee

or
Postal Reform

APRIL 11, 1970, BILLBOARD



Tape CARtridge

Cassette Cartridge to Open
$2.5 Mil Plant in Nova Scotia

® Continued from page 12

manufactured by the Polyband
Co., of Germany.
High Quality

Cassette  Cartridge, which
claims some of the leading rec-
ord companies among its con-
tracts, attributes its success to
the high quality in materials and
sound reproduction found in all
its product. Press added that
equipment used at the plant is
of the highest standard avail-
able. “In addition, we maintain
rigid quality control standards,”
he said.

Using letters of testimony to
support his claim, Press stressed
that his company is among the

leaders in top quality production
of prerecorded cassettes. He
said, “We have reduced noise
and flutter to a minimum, and
have almost totally eradicated
other sound reproduction ills
which have plagued the prere-
corded cassette in the past.”

Cassette  Cartridge  began
operations. in January 1969,
with two people and a produc-
tion figure of about 2,000 pieces
a day. Today it employs 150
people and churns out a daily
figure of some 45,000 units of
varying configurations, at its
15,000 square foot plant.

In addition to its custom du-
plicating services of prerecorded
music product, Cassette Car-
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RECEIVER WITH PLAYER
AND SATELLITE SPEAKERS

DURHAM, N.C.—The Weltron Co. has introduced a solid
state AM/FM Multiplex 30 receiver with 8-track sterco CARtridge
player and satellite speakers. According to Pratt Winston, Weltron's
general manager, the Weltron Model WAP 805 is a complete music
center ideal for background music systems.

The new unit

features built-in AM/FM antenna,

terminal

outlet for outdoor connection, AFC for drift-free r'eccption, and slide
controls for volume, balance and tone. The cartridge player is four

channel 3% i.p.s.

Other features on the combination product which incorporates
47 solid state devices, are jacks for added speakers, an output
plug for stereo headphones, and an illuminated automatic channel
indicator light. Frequency response on the receiver is 30-18,000 Hz.
Distortion is less than | percent at normal levels. Suggested retail

price is $179.95.
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DISCOVER YOURSELE...

DISCOVER

KATE
PORTER

AT THE FACTORY
(BEVERLY HILLS)
ORIGINAL SONGS,
SOUL AND THE
HUMAN CONDITION

SHARED NIGHTLY
TUESDAY THRU SATURDAY
APRIL 9TH-18TH
Q:00PM TO 1:00AM

(213)389-3302

APRIL 11, 1970, BILLBOARD

New Tape
Cartridge
Releases

AMPEX

Bell

THE ORIGINAL CASTE—One Tin Soldier; (8)
M85003, (€) M55003

Deram

TEN YEARS AFTER—(Cricklewood Greey (8)
M77838, (C) M77638, (4) X77438

Ovation

JOE MORELLO; SB) M8197, ((C) M5197
JOE VENUTI, (8 \ c) M5198
DICK SCHORY; 8) MB199, ; M5199
PAUL HORNE; (8) M8293, {C) M5293

LIGHTNING

Ampex

LEON THOMAS - Spirits Known & Unknown;
(8) Mm8297, (C) M5297

Bravo

BURBANK PHILHARMONIC; (8) m85504, (C)
M55504

Elektra

WILD THING GOES PARTYIN’; (8) M84059,
(C) M54059

Tetragrammaton

DEEP  PURPLE--Royal Phitharmonic; (8)
M8131, (C) M1

Video Tape Printer

e Continued from page 18

He continued, “these problem
have been eliminated by using
the bifilar tape winding method.
In this method master and slave
tapes are wound tightly onto
one reel in alternating layers at
extremely high speed. A special
pressure roller keeps air from
being trapped between the lay-
ers.

“After the tapes are fully
wound, a transfer field is then
applied to the rotating reel.
Thus, slippage is eliminated. To
complete the process, the tapes
are rapidly rewound back on
their respective reels.”

tridge is also involved in the
production of spoken word cas-
sette and cartridges for the pub-
lishing and educational fields.
Press said that development
plans for this year include an
expansion program for this ser-
vice which will span the entire
spectrum of the audiovisual
field, including script writing
facilities. A number of innova-
tive merchandising plans will be
instituted for the promotion of
product manufactured by the
company.

Other key executives working
with Larry Press at Cassette
Cartridge include, Henry Hai-
nick, vice president; Frank Cary
roll, technical director; George
Scott, commercial sales director;
Peter Press, promotion and art
director; and Peter Pittas, plant
manager.

Data Pkging, Bowthorpe to
Form Manufacturing Co.

CAMBRIDGE, Mass.—Data
Packaging Corp., will form a
new company in association
with Bowthorpe Holdings Lid.,
of Sussex, England. The firm
will manufacture tape reels
and containers, and disk packs
for the computer industry, as
well as CARtridges and cas-
settes for the tape industry.

The new firm, Hellermann
Data Packaging Lid., will con-
duct manufacturing and sales
operations at the Hellermann
Plastics Division plant of Bow-

thorpe Holdings Ltd., in Sussex.
Finished products will be mar-
keted in 19 European coun-
tries and the British Common-
wealth.

Directors of the new com-
pany are Dr. Otto Morningstar,
president of Data Packaging;

There’s nothing to beat a quartet
When played on a silent cassette.
Designing knowhow
Keeps flutter and wow
From changing it to a quintet.

World’s largest manufacturer of precision-
molded cassettes and cartridges.
Unloaded, leader-loaded, or tape-loaded.

Data Packaging Corporation

S

Frank H. Burgess, its vice presi-
dent; Robert H. Lander, its di-
rector of finance;, as well as
Jack and Peter Bowthorpe and
Graham Griffiths of Bowthorpe
Holdings.

Electrodyne Sold
To MCA Tech

LOS ANGELES — MCA
Technology, manufacturer of
high speed magnetic tape du-
plicating equipment, has ac-
quired Electrodyne Corp., of
North Hollywood, for an undis-
closed amount of stock.

MCA Technology, 70 per-
cent controlled by MCA Inc.,
had sales of $3.5 million last
year. Electrodyne, which man-
ufactures studio and stadium

consoles, had sales of $1.6 mil-
lion in 1969,

205 Broadway, Cambridge, Massachusetts 02139/ Tel.(617)868-6200/TWX 710-320-0840
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Talent

‘Minnie’s Boys’' Is
Just Off the Marx

NEW YORK — “Minnie's
Boys,” the new musical at the
Imperial Theater, might have
contained a definite “success
clause™ if the party of the first
part, namely, Shelley Winters
had reciprocated much more
creative ecnergy to the parties
of the four talented actors who
portray the Marx Brothers on
the perimiter of imminent fame.

All of them, three making
their Broadway debuts, flour-
ish their vocal and comic art-
istry in a zany exuberance that
keeps the pace bouncing like

Pink Floyd Opens
Tour at Fillmore E.

NEW YORK — Pink Floyd,
Harvest Records recording art-
ists, will open its tour of the
U. S. with a special concert at
the Fillmore East, N. Y., Thurs-
day (9). Other dates set for the
tour include Five Stages, Chi-
cago, Friday (10); State Univer-
sity of New York at Stoney
Brook, Saturday (11); Boston
Tea Party, Sunday (12); Fill-
more East, Thursday (16); Elec-
tric Factory, Philadelphia, Fri-
day (17) and Sawrday (18);
Easttown Theater, Detroit, April
24-25; Fillmore West, San Fran-
cisco, April 29; Santa Monica
Civic Auditorium, May 1; Com-
munity Concourse, San Diego,
May 9.

Unsurpassed in Quality at any Price

6LOSSY
PHOTOS

9¢ "N 8x10
1000 LOTS
$12.95 per 100
£49'por 1000
er
- 1,000
8x10 COLOR
$175.00
3,000 Postcards
$120.00
Speciol Color
Process

MOUNTED
ENLARGEMENTS

20''x30"* $6.50
30°''240°' $9.50

A Division of JAMES ). KRIEGSMAN
165 W. 46th St., N.Y. 36 PL 7-0233

YOUR HOST:

gdl//.’{“{)\umunm
A
R S SR ey e

163-65 W. 48th St.
New York, N. Y. 10036
245-6138

The Gourmet’s Haven
for Italian Cuisine
— THIS WEEK WE SALUTE —
THE BOWERY SAVINGS
BANK

47th St. at Broadway

ELIZABETH R. CLARK

Ass't Vice President

o Diners’ Club
e American Express
e Carte Blanche

20

silly putty due to a funny glib
book by Arthur Marx and Rob-
ert Fisher, snappy choreography
by Marc Breaux, and the sight-
gag propulsion of Stanley Pra-
ger's direction. With Peter Wex-
ler's whimsical settings and fine
costumes by Donald Brooks, it's
a handsome production.

As matriarch Minnie, how-
ever, Miss Winters scemed to be
stumbling in a cloak of wishful
invisibility, lacking the dramatic
and vocal conviction suggested
in the title of one of her sev-
eral solo turns, “If You Wind
Me Up.”

Afforded fewer vocal mo-
ments in the facile, engaging
music by Larry Grossman and
lyrics by Hal Hackady, Lewis
J. Stadlen as Groucho, Irwin
Pear! as Chico, Danicl Fortus

(Continued on page 71)
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HERE'S WHAT
DAILIES SAID

NEW YORK “Minnie’s
Boys,” a musical with book by
Arthur Marx and Robert Fisher;
music by Larry Grossman; lyrics
by Hal Hackaday, opened at
the Imperial Theater March 21.
Following are excerpts from the
daily newspaper reviews:

TIMES (Clive Barnes): “There
was a lot to like in the show.
But they are small things rather
than big things. It has a gener-
ally undistinguished score, but a
couple of decent enough num-
bers.”

NEWS  (John Chapman):
“What the show needs, though,
is a few real, live Marx broth.
ers, and this is no longer pos-
sible.”

POST (Richard Watts): I
thought it made for a pleasant
and refreshing evening. The mu-
sic is always lively and tuneful
and the lyrics are satisfactory.”

TR A A OO AN

Score Withers
‘Look to Lilies’

NEW YORK — *“Look to
the Lilies,” which opened at the
Lunt-Fontanne Theater, March
29, has outshanding perform-
ances by Shirley Boooth and Al
Freeman Jr., but the score is
not up to the level of the per-
formances or story, which is an
adaptation of the successful
“Look to the Lilies™ film. War-
ner Bros. has the recording
rights.

Fillmore's
Pkg Tour

SAN FRANCISCO — With
musical trends drifting away
from hard, electric rock, Fill-
more Corp. has underwritten
“Equinox: A Traveling Fair of
Acoustic  Music"—six  local
groups that will tour as a pack-
age, aiming mainly at college
and university audiences, ac-
cording to Diane Sward, co-
ordinator of Equinox and man-
ager of one of the groups.

The six acts are Victoria, a
girl singer who has finished her
first LP for Fillmore Records;
Pagan and the Conspiracy of
Love, a poet who performs his
works to harp, flute and violin
accompaniment; Lamb, another
Fillmore group whose first al-
bum was recently released; Jan
Tangen and Dave Friedman,
managed by Miss Sward;, Lam-
bert and Nuttycombe, whose
A&M LP will be out this month;
and Pamela Poland, who used
to be on Epic Records with a
band called Gentle Soul.

RHINOCEROS
IN N.Y. APRIL 19

NEW YORK — Rhinoceros
and Ten Wheel Drive with
Genya Ravan will be presented
in concert by Billy Fields and
Sid Bernstein at Carnegie Hall
on April 19. All seats will be
priced at $3.

Bernstein and his associate,
Fields. manage both Rhinocer-
os and Ten Wheel Drive.
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Miss Booth, familiar to many
as TV’s Hazel, was one of
Broadway’s leading stars. She is
a marvel as Mother Maria, her
cagerly awaited stage return.
Her "I, Yes Me, That's Who"
was a clear cut example of an
artist rising above her material.

Al Freeman Jr. is just right
as Homer Smith, “First Class
Number One Bum,” as he sings.
His leading off the nuns in
“Follow the Lamb” supplies one
of the best musical numbers in
the Jule Styne-Sammy Cahn
score. Miss Booth also has “One
Little Brick at a Time” and
“Gott Is Gut,” with the sisters,
while “Don’t Talk to Me About
God™ and “Some Kind of Man"
are better numbers for Free-
man.

Carmen Alverez and Patti
Karr do well in cliche roles,
as cafe prostitutes. Tania Elg
attractively performs Sister Al-
bertine with “lI Admiree You
Very Much Mr. Schmidt” a
good, simple number for her.
Joshua Logan directed the pro-
duction, which has book by
Leonard Spigelgass, musical
direction by Milton Rosenstock,
orchestrations by Larry Wilcox
and vocal arrangements and
direction by Buster Davis.

FRED KIRBY

RANDY EDELMAN,
producer, talks over his deal with
the Big 3 with Allen Stanton,
right, executive vice president of
the Big 3, and Wally Schuster,
firm’s general professional man-

left, writer-

ager., Edelman was signed as
part of the publishing organiza-
tion’s drive to expand its con-
temporary catalog.

Talent In Action

BLUES IMAGE
CORKY SIEGAL'S HAPPY
YEAR BAND
Five Stages, Chicago

A small but enthusiastic au-
dicnce greeted Blues Image for its
first appearance here March 20.
The group responded with a rel-
atively fine set, disrupted only by
overly long solos.

Blues Image is a tight knit
group which because of its conga
player will suffer from compari-
son with Santana, The group is
well beyond the repetitive rhythms
of the latter group and plays
almost any type of music with
finessc. The vocals were handled
ably, although sometime inaudibly,
by Dennis Correl and Joe Lala.
Guitarist Kent Henry turned in
several good solos and Skip Konte
buzzed from organ to piano to clec-
tric piano. The best number was
“Ride Captain Ride,” the group's
single on Atco Records.

Corky Siegal’'s Happy Year
Band, formerly Siegal-Schwall, has
undergone many changes since its
heyday three years ago. Corky
now plays piano in the Jerry Lee
Lewis vein, but still ignites the
crowd with his masterful mouth
blues harp work. Jim Schwall
took many fine guitar solos, but
the highlight was his exciting
guitar-harp duel with Corky. Al-
though the group hasnt recorded
in ncarly two years, the time is
right to do so.

GEORGE KNEMEYER

ELLA FITZGERALD
Waldorf-Astoria, New York

Ella Fitzgerald's opening at the
Waldorf-Astoria on March 30 was
a tantalizing sample of the show-
manship, warmth, and musical
brilliance that characterized her
performances, The hour-long set
(which included a guest appear-
ance by Louis Armstrong) en-
compassed a wid¢ yariety of mu-
sical styles. Much of the material,
however, seemed to have been
chosen more for its current popu-
larity thap for its appropriateness.
Popular numbers like “Put a Lit-
tle Love in Your Heart” and
“Spinning Wheel™ are too rigid to
give free rein to Miss Fitzgerald's
fluid vocal style, so that her sing-
ing was often better than the
song. Miss Fitzgerald, who now re-
cords for Reprisc Records, was at
her best in slower numbers like *1
Concentrate on You™ and “This
Girl’s in Love With You,” which
gave her some chance to go into
those incredible jazz riffs that
seem to rush out from nowhere
and subside just as quickly. Her
vocal improvisations were magi-
cal, as always, but so short that
they gave only a few passing
glances into an alluring world of
musical freedom.

NANCY ERLICH

RONNIE HAWKINS
Fillmore East, New York

Ronnie Hawkins, Cotillion Rec-
ords artist, gave a_thoroughly ir-
ritating show at the Fillmore East
March 27, Sandwiched between a
fine set by Stone the Crows and
an unforgettable hour with Joe
Cocker’s new group, Mad Dogs and
Englishmen, Hawkins was playing
to a warm, excited audience who
were willing to give him an en-
thusiastic reception simply because
he was there.

Hawkins' material  consisted
mainly of 1950’s rock, which he
and his group performed more
seriously and with less good humor
than the original rockers did 20
years ago. But the mediocre mu-
sic came as a relief after the in-
terminable breaks between num-
bers, during which Hawkins re-
peatedly apologized for not know-
ing what the audience would like
to hear. All the unnccessary apolo-
gics, coupled with unpleasantly
gross stage antics, made his act a
total disappointment. The applause

given to him proved only that
people who are waiting for Joe
Cocker are in a good mood in-
deed. NANCY ERLICH

DION
RADZIK & FLORCZAK
Bitter End, New York

Folk/blues singer Dion moved
into the Bitter End, March 27,
with a refreshing concert of blues
and folk tuncs interspersed with
some mirth-provoking comedic in-
terludes that obliterated the disap-
pointment expericnced by his fans
because of his non-appearance at
his scheduled opening the day be-
forc. The March 26 concert had
been cancelled because of flight
schedule problecms created by the
current air transport controllers
dispute.

Dion, on Warner Bros Records,
is an effortless entertainer. With
a natural cffervescence  that
quickly spreads to his audience, he
slips with the casc of the gen-
uinely talented, from folk to blues
and back again. Even his protest
songs, though significant in im-
pact, are without vehemence, as
cevidenced in, “I've Been Sitting
Here Thinking,” a rib-tickling put-
down of drug users.

Sharing the stage viith Dion is
the relatively unknown singing duo
of Radzik & Florczak. Though yet
to be discovered, this group pos-
sesses a potentially successful folk
talent in the tradition of Simon
& Garfunkel, and the carly for-
mat of the Everly Brothers.

Their production, though still
somewhat unpolished and bland,
is original and intcresting. Their
repertoire included a number of
character sketches which were a
little too long and a little too
morbid, but nonetheless very
thought provoking.

RADCLIFFE JOE

Creedence Set
For Tour of
Europe in May

OAKLAND, Calif. — Creed-
ence Clearwater Revival have
been set for an eight-concert,
two and a half-week tour of
Europe next month, with two
of the concerts to be filmed
for European television.

The Fantasy Records artists
will be featured on Britain's
“Top of the Pops” TV series on
Thursday (9) in London. Then
the band goes to Germany for
concerts in Munich and Berlin
and back to London with Royal
Albert Hall appearances sched-
uled for Tuesday-Wednesday
(14-15). They will also play in

(Continued on page 71)

Lighthouse, Ballet

In Canada Tour

NEW YORK — Lighthouse,
RCA Records’ 13-piece rock
orchestrafrom Toronto, is sched-
uled to spend the last three
weeks of July performing with
the Winnipeg Ballet. Lighthouse
and the Winnipeg Ballet will
perform one week in Ottawa,
one in Winnipeg and one in
Toronto.

Lighthouse also has been set
for a special concert with the
Toronto Symphony Orchestra at
Massey Hall in Toronto on
Saturday (4). Lighthouse and the
entirc symphony orchestra will
perform a program consisting
of songs from the group’s last
two RCA albums, as well as
from their upcoming album
scheduled for April relcase. The
new LP is titled “Peacing It
All Together.”
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THE MAN IS BACK
WHERE HE BELONGS.

Back at Chess. Where he sot evervthing
together in the first place. Where
he's sot it tosether once again.

TULANE
CHUCK BERRY

CHESS 2090
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all market novelty hit!

“The Musical Heart
of America”
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Talent

From The

usic Capitals

ofthe

Vorld

(DOMESTIC)

NEW YORK

Reprise’s Theodore Bikel will
give a Philharmonic Hall concert
Sunday (5). . . . Gordy’s Tempta-
tions appear in Cleveland's Pub-.
lic Auditorium, April 19, and the
Memorial  Auditorium, Canton,
Ohio, April 20. . . . Sad Ending,
which have completed their first
recording session for Scepter, have
recently concluded their fourth
cngagement at Martini’s, Hershey,
Pa. . Quincy Jones has been
signed by John & Faith Hubley
to compose the score for their ani-
mated short, “Eggs” Peter
Schickele’s “P.D.Q. Bach,” which
he has been recording for Van-
guard, will be presented at Wash-
ington’s Constitution Hall, Satur-
day (11).

The George Shearing Quintet
opens a threc-week engagement
at Plaza 9, Tuesday 9). ... Lord
David Sutch has returned to Lon-
don to form a permanent group
and to start work on his second
Cotillion album . . Columbia’s
Barbra Streisand is the 1970 hon-
orary chairman of the National
Associaton for Retarded Children.
. . . Gordy's Edwin Starr gives
a concert at the Indian Spring
Friday (17). Italian singer
Claudio Villa returns to Carncegie
Hall, Saturday (18) with comedian
Lucio Carano, singer, Chettina
Francini, and mandolinist Giu-
seppe Anedda.

Harvest's Pink Floyd appears at

Fillmore East, Thursday (9) and
Thursday (16) presented by Jay
K. Hoffman, who also is pre-
senting Elektra's Tom Paxton at
Fillmore East, Sunday (5). The bill
for Friday (10) through Sunday
(12) Columbia’s Santana, Colum-
bia's I’s A Beautiful Day and
Ampex’s American Dream. . s
Tamla’s Smokey Robinson & The
Miracles play Chicago’s Auditor-
ium Theater, Friday (17). . . .
Pianist-composer Mario  Lazzetti
has returned to the Villa Mar-
bona in Greenwich Village.
The writing-producing team of
Gary Knight and Gene Allan
have been signed by Kaplan Culien
Associates, Litd. to an exclusive
long-term agrecment.

Warner Bros. Small Faces play
Ungano’s, Wednesday (8) and
Thursday (9). . . . RCA’s Jose
Feliciano opens a two-week en-
gagement at the El San Juan
Hotel, San Juan, Monday (6).
Dave Mullaney has finished ar
ranging additional music for the
Kapp soundtrack album of “Two
Mules for Sister Sarah.” . . Poly-
dor’s Country Funk opens a - six-
night stint at Washington’s Emer-
gency, Monday (6). London’s
Michael Allen headlines at the
Black Garter Supper Club at Dai-
las’ Executive Inn Hotel, June
8-20. . . . RCA%s Eddy Arnold
opens a two-week stand at Las
Vegas® International, July 27. . . .
The accomplishments of Tamla’s
Stevie Wonder have been read
into the Congressional record by
Congressman Edward I. Koch of
New York for his “compelling
achievements in the world of en.
tertainment.” FRED KIRBY

MEMPHIS

Epic’s Donna Rhodes is com-
pleting an album as an individ-
ual artist and the record com-
pany's Sandy & Donna Rhodes
and  arranger-producer  Charlie
Chalmers will combine for a sec-

Organization of Nashville. Produc-
cr Johnny Powers of Detroit will
produce a single on Larry & The
Accommodations with Knox Phil-
lips as engincer. Jerry Phillips
and Knox have combined to pro-
duce the Copper & Brass of Lou.
isville, Ky., for Amazon Record
o

Bobby (Red) West is producing
Ricky Yancey of Memphis for
Chips Moman’s new record label
Chips, to be distributed by Capi-
tol Record Co. Moman, president
and co-owner of American Record-
ing Studios, is auditioning new art-
ists for his label, as is Tommy
Cogbill, vice president of Ameri-
can, who will have his own re-
cording label, Trump, to be dis-
tributed by Capitol. West, who
is producing Yancey for the Chips
label, is an addition to the pro-
duction crew at the studio that
has recorded some of the nation's
top artists including Elvis Pres-
ley, Dionne Warwick, B. J.
Thomas, Box-Tops and numerous
others. West, a former employe
of Presley, Las been a member
of the songwriting staff at Amer-
ican for several months.

Country stars, Chet Atkins,
Floyd Cramer, Boots Randolph
and Jerry Reed will appear at the
Jackson, Tenn., coliseum Friday
(10). . . Larry Rogers, man-
ager of Lyn-Lou Studios, is com-
pleting his third Bill Black Combo
album for Columbia. Parks Mat-
thews, co-ordinator of talent
writers and producers at Beauti-
ful Sounds Recording Studios, is
getting it all together for the new
16-track studio. The studio is
owned by Dan Penn, president,
and Eddie Braddock, vice president.

The Settlers, folk-singing group,
have decided to stay away from
onenighters and work at’ Mem-
phis’ Airport Lounge three nights

(Continued on page 26)
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oldies by mail

All original artists.
For complete catalog send $1.00.
(deductible from first order) to:

BLUE NOTE SHOP

156 Central Ave., Albany, N.Y. 12206

LINDA
BENNETT

debuts her new single

“IF YOU LET ME
MAKE LOVET0 YU

(Then Why Can‘t | Touch You)
from “Salvation”

APRIL Tth
THE MIKE DOUGLAS SHOW

APRIL 9th
THE DAVID FROST SHOW

G [

Record No. 45-4134

TOP QUALITY

 8X10
* PRINTS

LITHOGRAPHED ON HEAVY KROMEKOTE

UNDER 3¢ EACH
IN 1000 LOTS

500—-—-$18.85 1000--$29.75
For larger quantities add $22.00 per 1000

ALSO AVAILABLE NOW:

8X10 COLOR PRINTS
1000 8X10s $175.00

Send for a sample 8X10 color
print and black & white 8X10
plus prices for other sizes in
black & white and full details
on ordering.

i PICTURES

317 N. ROBBERSON
SPRINGFIELD, MO. 63806

(ndoidhary of e Advovtimg Brochure Go)

WHY EVERY YOUNG (POP) PUBLISHER

SHOULD DEAL W'T“éhﬂwn%?l‘ﬁss

Shawnee Press makes money for you while you sleep!

In the highly specialized field of school choral music, Shawnee Press has
had over 20 vears of successful experience in “tailoring” popular
American songs to fit the special requirements of school musicians,

We not only know how to do it: we know how to sell it, who buys it,
and where they livel

From the biggest days of Rodgers and Hammerstein to today’s
Bacharach and David we have made money for publishers and writers
with a non-exclusive license to publish choral arrangements onlyl

NO INVESTMENT OR RISK on your part! We spend our own time,
money and talent; and our electronic data processing guarantees you
an accurate accounting and payment for every copy of music sold!
Success stories? References? Testimonials? We have all of them|
Want to talk about it? Pick up the phone and call Ernie Farmer

éhawnee?ress inc.
(717) 476-0550 j
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ond album to be produced at
Sam Phillips’ Sun Record Co. .
Chalmers, along with the Rhodes
Sisters and six other artists have
recently been signed by Epic's vice
president, Larry Cohn of New
York. It will be Donna’s first al-
bum for the recording company.
Chalmers will produce both al.
bums for Epic.

Knox Phillips, son of Sam Phil-
lips, is working on a new album
on Sun International's the Gen-
trys, as a follow-up to their album
that is now being readied for re-
lease by the Shelby S, Singleton

D.J.’s - for extra copies contact -

CHARLIE DICK
STARDAY-KING BUILDING
P. 0. BOX 8188
Nashville, Tenn. 37207
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To Elektra’s Peel, the Key to
in Communication

Success Is

NEW YORK An artist
must be able to communicate
with the people, according to
David Peel of the Lower East
Side, an Elektra Records re-
cording group. “We have to
know the people because if we
don’t know what they are in
to, we have nothing to say to
them. You've got to be able to
communicate with the people.”
And communication is exactly
what Peel does. For the past
two years, Pcel and the Lower
East Side have been giving free
concerts in the parks around
New York. Last summer they
traveled the Music Festival cir-
cuit, performing at all the ma-
jor festivals for free. “We went
to Woodstock and just played
for the crowd. We didn't get
paid and we didn't perform on
stage. We were interested in
getting the people in the crowd
to participate and enjoy them-
selves. 1 can't put down a
stage performance, but when
we get everyone to be a mu-
sician they all have a good time.
I try 10 give out tambourines
and other instruments to all
the people and get them into it.
They feel better participating
than just listening.” The list
of participants at Peel's sing-
outs includes Senator Javits and
Paul O’'Dwyer. Both were seen
at a gathering in Washington
Square in New York last sum-
mer dancing the Hora to music
by the Lower East Side. “We
think the older people are a
groove. They actually make up

By BOB GLASSENBERG

a big part of our audience. |
think it's because we accept
them for what we are, people
looking to have a good time
and smile a lot.”

Elektra records found Peel
and his two friends at one of
the band's weekly festivals in
Washington Square. Peel was
quite surprised when Elektra
offered him and his friends a
contract. The problem was that
no one was surc how the group
should be recorded. Their first
album, *“Have a Marijuana,”
was recorded on four successive
Sundays in Washington Square.
*As usual, we started out with
just the three members of the

Biggest Season for
Barbara & Squires

NEW YORK — Barbara and
Art Squires, cxecutive producers
of Southwest Concerts based in
Houston, will wind up their big-
gest scason (1969-70) May 23
when they present Tom Jones
at Hofheinz Pavilion (University
of Houston). The season began
with Johnny Carson on Aug. 28,
1969, and was followed by
“George M,” “Mame,” “You're
a Good Man Charlie Brown,”
Liza Minnelli, Dionne Warwick,
the Fifth Dimension, Tempta-
tions, Ferrante & Teicher, the
Royal Philharmonic Orchestra
Other attractions playing before
May 23 are the Four Scasons,
the Royal Austrian Lipizzan
Stallions, and “Hello, Dolly.”

group and, as usual, we finished
with about five hundred people.
This is a normal thing. The only
difference was that it was being
recorded. We took the Elektra
studios to the park,” said Peel.

Peel again plans to make the
festival circuit this summer. He
will also perform every Sunday
in Central Park and Washing-
ton Square Park in New York
City. As in the past, he will
also carry the underground
news with him. "I try 10 tell
the people who come to sing
and play with us what is going
on in other parts of the city.
There is an Easter Be-In in Cen-
tral Park cvery year. We act as
the Pied Pipers and get cvery-
one together in one spot in the
park. It's kind of like being the
house band for a Be-In.” Peel
loves anything that allows him
to be with the people. He will
play anywhere he can.

Now his second album, *The
American Revolution,” is ready
for distribution. “I hope it sells
and people get into the new
type of entertainment that I en-
joy. It’s a way of bringing every-
one onto a common plane. If
we are busy having a good time,
we won't have time to become
polarized or fight amongst our-
selves. This is all 1 want and
I'm glad that 1 am getting a
chance to do it."” Peel has been
known to play the ghettos of
Detroit to get the people to-
gether. He wants to help and
give enjoyment to everyone.

Stigwood Slates Triple
Artist Record Barrage

NEW YORK — The Robert
Stigwood Organization, headed
in the U, S. by Rik Gunnell, is
preparing to launch three new
artists, Bobby Bloom, Archie

Whitewater and Shorty featur-
ing Georgic Fame.

Bloom, a writer-singer-ar-
ranger-producer, will be making
his disk debut on Earth Records
within the next few weeks. The
LP is being produced by Jeff
Barry.

Chess Records’ eight-member
group Archie Whitewater is
completing its first LP under
the supervision of Warren Schatz.

Shorty featuring Georgie
Fame is recording its debut al-
bum in London this weck. The

album, which will be released
in the U. S. on the Epic label is
slated for release early in May.
The release date will coincide
with the commencement of the
group’s first tour of the U. S.
which begins in Los Angeles on
May 11 with a week-long en-
gagement at the Whisky A Go
Go. Subsequently, the group will
be appearing at Fillmore West
in San Francisco from May 21
through May 24; the Easttown
Theatre in Detroit, May 29-30,
and in Chicago at the Kinetic
Playground, June 5-6. Addition-
al dates are being worked out.
Fame's appearance as a member
of the five-man group will be
his first in the U. S. in over
three years.

Signings

Little Richard signed with Re-
prise. . . . Jam, a Los Angeles-
based group, joined Sire. . . .
Vikki Carr, who has left Liberty/
UA, has formed her own produc-
tion company, Jolie Productions.
. . . The Mama & Papa Rockin’
Family to Kent, where Morey
Alexander will produce their first
single. Giant, a nine-piece
East Coast group, has signed with
Mercury. . . . Little Eva to Spring,
which is released in the US. and
Canada by Polydor. Her initial
single is “Mama Said,” produced
by Gerry Gross and John Lom-
bardo. . . . Guess & Abner to
Kapp with their debut disk, “And
the World Keeps Spinning

Around,”
Green.

Mott The Hoople, a British
rock group, signed with Atlantic
with their first album due later
this month. A U.S. tour is being
worked out. . Debbi Lori
Kay and Robbie Harden to Shel-
by Singleton’s Plantation Records.
. . . The Golden Triplets, known
in Argentina as Las Trillizas De
Oro, will be released on Monu-
ment worldwide except for South
America. Their first album will be
released  through  Monument’s
Puerto Rican distributor, CSI. . . .
The World’s Greatest Jazz Band
signed with Atlantic.

(Continued on page 28)
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FLIP WILSON BRINGS HIS 118 MILLION FANS
INTO YOUR STORES IN APRIL.

Throughout April, 118 million Flip |
Wilson fans will be told about Flip’s
new hit album, “The Devil Made Me

Buy This Dress” on Little David
Records, LD 1000.

Flip's television appearance
schedule for April is: Host on the
“Tonight" Show April 3rd, 10th,
20th, 21st, 22nd, 23rd, 24th, 27th,
and 28th, doing material from, and
constantly referring to the album.

““THE BING CROSBY SPECIAL" on
NBC April 13th with Flip doing bits
from the album as well as important
segments with Bing Crosby and
Dean Martin.

Look magazine's May 4th issue, on
the stands April 21st, has a four-page
feature spread on Flip with strong
reference to Little David Records
and the album,

April 30th, “THE MAD COMEDIANS" ’
—a very exciting special kind of
Showcase for Flip.

LITTLE DAVID - LD-1000 Avallable on 8-track cartridge & casseties

So to recap, the “Tonight” Show audience is
ten million each night; the “Bing Crosby
Special” audience is estimated at
twenty-million; Look’s circulation is
eight-million. 118,000,000 sales pitches.

You put the album in the stores and display
it prominently. Flip will sell it and sales will
astound you.

P.S. Wait till you see Flip Wilson's “Brown is
Beautiful” Sea and Ski Suntan Lotion
commercials starting April 22nd and running
through July. It's the talk of the advertising
industry.

P.P.S. The Flip Wilson Show, Flip’s own Series,
starts in September on NBC (Thursday
7:30-8:30)

"] LITTLE DAVID RECORDS, 200 WEST 57TH STREET, NEW YORK, N.Y. 10019
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The legend becomes the reality.

JAMES TAYLOR
One of the superb artists and writers
of our time.

“He is somewhere in there with the other “I’m ordinarily cautious
performer-songwriters who are singularly about using superlatives, but
themselves: Joni Mitchell, Neil Young, I’'m convinced (as I'm
Leonard Cohen, Judy Collins, Randy listening to him) that Taylor
Newman, Fred Neil, and sure, Dylan.” is one of the two or three best

—Liza Williams, Los Angeles Free Press rock singers I've ever heard.

.. . His mastery of every

aspect of his songs, including

that haunting stream of

freesty]e poetry, is uncanny.

James Taylor is a self-

“Those people spilling off the contained genius.” )

curb into MacDougal St. last —Bud Scoppa, Rock Magazine
Saturday noon weren’t there to

watch the eclipse. Not until “The people who were at the Gaslight last weekend; the ones standing

May 1, 2079 will New York be in the cold; the same ones who yelled every time someone from the
able to seec the moon darken the working press walked in front of the line into the Gaslight to wait in the
sun again, but those people warm innards of the club for the preceding show to end; these people
standing in MacDougal St. had are the cognoscenti. They can smell a legend going to happen almost as
come to witness an event of soon as the first copies of his debut album reach the stores. This crowd
obviously greater magnitude. quality should be obvious to anyone in the press. It was all over

MacDougal Street last weekend; the crowd, the “knowing” crowd,
had really gotten James Taylor's scent.”
—Cash Box Magazine/Insight & Sound

James Taylor was making his only
appearance of the year at the
Gaslight, and they were waiting
to buy tickets. . . . Is James Taylor

going to be the next public “There are many new and
phenomenon?”’ talented writer/artists around,
—Alfred G. Aronowitz, but James Taylor is the one with
New York Post ‘public acclaim’ spelled out all
over him.”

—Cash Box Magazine/
Troubadour Review L.A.

Blackwood Music is proud to be associated with James Taylor
and his publishing company Country Road Music.
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Goulet Starts 10-Week
Summer Tour in Detroit

NEW YORK-—Robert Goulet
will begin a 10-week summer
tour June 29 at the Fisher
Theater in Detroit. The first
six weeks will feature “The
Robert Goulet Show"” starring
Goulet, his wife Carole Law-
rence, and comedian Bob Mel-
vin. After Detroit they will hit
the Musicarnival, Cleveland
(July 6-11); Mclody Fair Thea-
ter, North Tonowanda, N.Y.
(July 13-18); Warwick Theater
Warwick, R.I. (July 20-26);
Oakdale Theater, Wallingford,
Conn. (July 27-Aug. 1), and the
New Jersey Art Center, Holm-
dale, N.J. (Aug. 3-8).

There will be a one-weck

hiatus in the tour while Goulet
and Miss Lawrence rchearse for
“I Do, I Do” in which they will
star for a four-weck engage-
ment starting Aug. 18 at the
Shady Grove Theater in Gaith-
ersburg, Md. They'll then take
“I Do, I Do” to the Valley
Forge Theater in Pennsylvania
(Aug. 24-29), Painter’s Mill
Theater, Baltimore (Sept. 1-6)
and Westbury Music Fair in
Long Island (Sept. 8-13).
Goulet, who records for Co-
lumbia, has also been set for
dates (Sept. 30-Oct. 11) at the
Latin Casino, Cherry Hill, N.J.,
and at the Fronticr Hotel, Las
Vegas (Oct. 22-Nov. 18).

Mediametrics Gets Green
Light for Coast Festival

SAN FRANCISCO—Media-
metrics Inc., which a month
ago tried to promote a “World
Pop Festival” in Monterey, got
the go-ahcad from the Recrea-
tion and Park Department here
for a daylight rock concert
April 19 at Candlestick Park,
home of the Giants baseball
team.

Mediametrics was blocked by
Monterey County officials in its
attempt to promote a three-day
rock festival in a rural area
north of Monterey. But the
Park Commission here readily
approved the rock concert re-
quest, which Mediametrics

claims will headline such acts
as Jefferson Airplane, Quick-
silver and Sly and the Family
Stone.

Mediametrics has .agreed to
pay $5,000 or 10 per cent of
the gate, whichever is higher,
for rental of the facility and all
revenues from parking and food
concessions will go to the city,
according to Thomas Gray,
Candlestick promotion director,
which could amount to $20,000
to $30,000. The promoters also
must put up $1 million in insur-
ance and provide a minimum
of 60 security guards for the
event that will take place be-
tween 2 and 7 p.m.

From The

Music Capitals
of the World

(DOMESTIC)

o Continued from page 22

weekly. Singer Shelia Hearn has
signed t0 be booked by The Tony
Barrasso Booking Agency. Miss
Hearn, formerly on the Chart la-
bel and produced by Larry Rogers
at Lyn-Lou, is playing at the
Whirl-Q-Way Club on weekends.
Atco’s Iron Butterfly will appear
at the Memphis Mid-South Coli-
seum under sponsorship of Mem-
phis State University Student Gov-
crnment Friday (10).

Betty Berger, president of Con-
tinental Artists booking agency is
completing an album on Ivory Joe
Hunter, who wrote some of Pres-
ley's top songs in the 1950's. Miss
Berger produced the album on
Hunter at Sun Record Co. Epic’s
Charlie Chalmers engincered the
session. Hunter, who has recorded
for Goldwax, Monument, Liberty,
Atlantic and Mercury, signed an
independent production pact with
Miss Berger. She will handle leas-
ing of the album, which includes
seven songs written by Hunter.
Miss Berger also added to her
roster of artists that have signed
with Epic, Mrs.. Dot Rhodes.
mother of Donna Rhodes and
Sandy Rhodes, Epic artists,

Columbia’s Janis Joplin will ap-
pear at the Memphis Mid-South
Coliscum July 18 along with Luv.
The show is being brought to
Memphis by Pure Cane Produc-
tions.

Earl Cage, manager of Fame
Record Company's music division,
is working with the Brothers Un-
limited on their first album re-
lease recorded in Fame's Mem-
phis Studio.

Dan Penn, president of Beau-
tiful Sounds Recording Studios, is
completing an album on the En-
tertainers and working on another
album on the Guilloteens, com-
posed of Tommy Jay, Joe Davis,
Jackie Gilmer and Jerry Riley.

Rick Hall, president of Fame
and Mikey Buckins, produced a
session on Little Richard at their
Muscle Shoals, Ala., studios.

Carlton Haney will present 22
country entertainers at the Mid-
South Coliseum Saturday (11).
Some of the artists include Lor-
etta Lynn, Sonny James, the Wil-
burn Brothers, Jim Ed Brown,
Peggy Sue and the Osborne
Brothers. E. E. (Bubba) Bland,
manager of the Coliscum, reports
that sales to the live concert of
Tom Jomes on July 9 going at a
fast pace. National Shows, Inc.,
is paying Jones $75,000 for the
one Memphis appearance. Drum-
mer Buddy Rich is likely to head
the band to support Jones.

JAMES D. KINGSLEY

SAN FRANCISCO

Cannonball Adderley will be
artist-in-residence at U.C. Berke-
ley during the “jazz weck” pre-
ceding the fourth annual Jazz Fes-
tival there April 24-25. The Ad-
derley Quintet will also appear
on the three-concert program.
Charlie Mingus, Miles Davis,
Freddie Hubbard, Pharaoh San-
ders, bassist Ray Brown and gui-
tarist Laurindo Almida are also
scheduled to perform. . . . Pete
McNeal has replaced Gary Schaef-

(Continued on page 28)

Mini-Rock
Spot Opened

CHICAGO — Five Stages,
rock music emporium utilizing
a Masonic Temple, has opened
here and will feature name rock
and blues groups, along with
other activities for people who
do not like to sit through an
entire concert.

In addition to a mini-ball-
room in which the rock groups
will perform, Five Stages also
offers various shops for records,
leather goods, and *“head” sup-
plies, a game room featuring
table tennis and chess, and fire-
place room featuring folk sing-
ers, and a variety room which
features dark theater puppets,
snake charmers and acrobats.

There are about 30 people

(Continued on page 71)

Small Faces in
Big U.S. Tour

NEW YORK — Small Faces,
Warner Bros. Records’ artists,
are making a nationwide tour.
They have already played dates
in Boston and will be playing
Easttown Theater, Detroit, Fri-
day-Saturday (3-4); Ungano’s,
New York, Wednesday (8) and
Thursday (9); Electric Factory,
Philadelphia, Friday (10) and
Saturday (11); Beaver's, Chi-
cago, Wednesday (15) and
Thursday (16); Palladium, Bir-
mingham, Mich., Friday (17) and
Saturday (18); Boston Garden,

(Continued on page 71)
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If you've got
ahil,
flaunt it.

Vincent Bell

33333




DOOTO'S 3 NEW SIDESPLITTERS

The funniest Party Record Albums in a decade!
THE RACE TRACK

Richard and Willie  DTL-848

Red Hot and Spicy! You will scream at
The Mule and other naughty goodies.

WILLIE AND RISING DICK
Richard and Willie DTL-843

Hilarlous sex-stanted tales by the most uproar-
fous comlc. Rising Dick, The Split, and The
Cricket Game are especially hysterical

(Adults Only ")

LOW-DOWN AND DIRTY

Richard and Willie DTL-842
Funky sldesplitting jokes about the nitty-gritty of life
by the nation’s funniest ventriloquist. (Aduits Only!)

b - A - A - SR <

OTHER DOOTO BEST SELLERS!

oTL848
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JORE

oTnes?

OTL 219 OTL 829 OTL 828
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RECORDS - CARTRIDGES - CASSETTES
DOOTO [¥) RECORDS

13440 South Central Avenue / Los Angeles, Californla 90059

. 5+1%“STOCK-UP” DEAL!

ASK YOUR DISTRIBUTOR
FOR OUR EXPANDED CATALOG!
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of the World
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fer as music director at KYA.
Schaeffer will continue on the air
from 10 am. to 2 p.m. BMI
directors hosted a cocktail party
at the Fairmont Hotel March 16
to mark the opening of their new
San Francisco office. . . . The
S.F. Symphony Association has
been awarded a grant of $100,-
000 by the National Endowment
for the Arts, matching a $100,-
000 gift from the Symphony As-
sociation’s vice president. Funds
are to be used for an expanded
summer music workshop and an
in-concert project for the city
schools in the fall.

GEOFFREY LINK

CINCINNATI

The 12-hour rock festival staged
by Michigan promoters Mike Qua-
tro and Russ Gibb at Cincinnati
Gardens March 6 pulled a throng
estimated at 11,500. All ducats
were scaled at $5. Show's net fig-
ured around $30,000. Event went
off without incident or police in-
tervention. A dozen or more groups
were highlighted, with headliner
Joe Cocker unable to make it in
from New York due to the air
strike.

The University of Cincinnati
Jazz Band, under the direction of
John DeFoor, appears with Gerry
Mulligan at the National Jazz Fes-
tival at the University of Mary-
land, College Park, May 15-17.
The cvent is sponsored by the
Kennedy Foundation. A country
package spotlighting Hank Williams
Jr, Lynn Anderson, Billy Walker,
the Cheating Hearts, Lamar Mor-
ris, the Drifting Cowboys, the Four
Guys and the Stoney Mountain
Cloggers displays its wares at Taft
Theater May 2, under sponsorship
of the Oola Khan Grotto. . . .
Pianist Al Morgan, of “Jealous
Hearts” fame, Jaunches a fort-
night’s stand at the Lookout House,
Covington, Ky., April 27. . . .
Duke Ellingtow’s band appcars in
concert for the Alpha Kappa Alpha
sorority at Taft Theater May 27.

Kenny Price, of WLW-T's syn-
dicated “Midwestern Hayride,”
hops into Nashville May 20 for a
taping date of CBS' “Hee Haw.”
Corpulent Kenny was in Music
City last week to wax a new RCA
album built around his current
"Northeast Arkansas Mississippi
County Bootlegger” single. .
Clif M. Hunter, formerly veepee-
gencral manager of Atwood Rich-
ards, Inc., New York radio com-
bine, is the new program director
at WLW Radio. Jay Stone is
the new weekend personality at
WKRC, replacing Dave Schack-

Pentangleon

A U.S. Tour

NEW YORK—Reprisc Rec-
ords’ Pentangle, who begin a
U.S. tour at Carnegie Hall here,
Friday (10), also have the fol-
lowing April dates lined up:
Westbury (N.Y.) Music Thea-
ter (17); University of North
Carolina (18); Boston Tea Party
(19); taping of “David Frost
Show™ (23); Brown University
(24);, Massey Hall, Toronto
(25); and Bethany (W. Va)
College (30).

May dates are New York
State  University, Binghamton
(1); Cornell University (2); Uni-
versity of Massachusetts (3);
Williams College (8); Rens-
salacr Polytechnic Institute (9);
Parkins Ballroom, Seattle (15-
16); Queen Elizabeth Theater
Vancouver (17); Troubadour
Los Angeles (19-24); and Berk-
eley (Calif) Community Thea-
ter (29).

mann, resigned. Stone made the
shift from WUBE here.

Peter, Paul & Mary, whose three
previous folk-song treats pulled ca-
pacity houses to 3,600-seat Music
Hall here, return there for a one-
nighter Sunday, May 10. . The
entire Lawrence Welk aggregation,
with the exception of the lcader
himself, stop off for a one-nighter
at Music Hall Thursday, May 7.
Welk set a record for a big-band
attraction at Cincinnati Gardens a
half a dozen years ago when he
chalked a whopping 44G at the
box-office. ... . With ducats pegged
at $5 top, the Judy Collins group
pulled an estimated 2,000 payees
to Music Hall Sunday night (22).
Collins fans ate it up, although the
performance was hampered no
little by lack of production and al-
most continuous experiment with
sound levels.

Dee Felice, whose sextet, the
Mixed Feelings, is current for an
indefinite period at the Buccaneer
Lounge here, has an album slated
for release on the King Records
label in April. . . . Howard L. Mc-
Fadden, formerly for 13 years with
the National Broadcasting Co., has
joined Avco Broadcasting Corp.
here as new national radio mar-
keting director. Jay Solomon
has left WING Radio, Dayton,
Ohio, to join WKRC's news staff
here.

Jim Bridges, Dayton, Ohio, im-
presario, has Fred Waring coming
into the Taft Theater here April
17 for his fifth and final in a se-
ries of pop concerts for WKRC
Radio. His first four such promo-
tions, featuring Mantovani, John
Gay, Mitch Miller and Ferrante &
Teicher, have been so successful,
says Bridges, that he plans to ex-
pand the season to seven shows.
. . . Juanita Southern, former New
York and Cincinnati fashion model
and now a full-time songwriter,
has one of her bluegrass ditties re-
leased on the Decca label. Titled
“Bonny,” the session was cut by

singer James Monroe. Juanita
writes for Sawgrass, Inc., Nash-
ville.

BILL SACHS
NEW YORK

Columbia‘’s Johnny Winter and
Taj Mahal play Howurd Stein’s
Capitol Theater, Port Chester,
N.Y., Friday (10) and Saturday
(11). Polydor's Tony Williams
Lifetime and A&M’s Lee Michacls
are slated for Friday (17) and
Saturday (18). . . . Kama Sutra’s
Brewer & Shipley perform at
Washington’s Cellar Door, May
4-9, with Columbia’s Tom Rush.
. . . Crewe's Oliver will be the
headliner at the Century Plaza
Hotel, Los Angeles, May 3-24. .
Lucky Carle, general professional
manager of the Peer Southern Or-
ganization, and Jimmy lIenner,
talent production director, have
returned after a two-week trip to
Los Angeles, where they met with
publishers on worldwide and for-
eign deals and concluded record
production negotiations.

Philips’ Frankie Valli & the
Four Seasons give a Carnegic Hall
concert, May 10. . . . Polydor's
Savage Rose opens a three-week
stint at Gregars Club, Los An-
geles, April 22. . . . Dust will par-
ticipate in Arkentheron II, a clas-
sical-rock multimedia concert at
Brooklyn College, Friday (10).
Members of the college’s Music
Department also will participate.

. Ed Wode will open “The
Republic,” a musical comedy and
his first show since “Che,” at the
Free Store Theater, 14 Cooper
Square, Thursday (16). Previews
are running now. The music is by
Carmen Moore. . Polydor’s
Amboy Dukes have taken a 10-
day vacation, while guitarist Ted
Nugent, the group’s leader, recu-
perates from a tonsilitis operation
at Chicago’s Northwest Hospital.
The group resumes Friday (10)
and Saturday (11) at San Fran-
cisco’s Fillmore Auditorium

Slated for the Action House

SOOI

THE DAILIES
ON ‘LILIES’

NEW YORK—*"Look to the
Lilies,”” a musical based on
“Lilies of the Field,” with book
by Leonard Spiegelgass; music
by Jule Styne; lyrics by Sammy
Cahn, opened at the Lunt-Fon-
tanne Theater March 29. Fol-
lowing arc cxcerpts from the
daily newspaper reviews:

TIMES (Clive Barnes): . . . a
professional musical, capable of
giving a decent amount of
pleasure to a lot of people. It
has strong music . . . and ef-
fective lyrics.”

NEWS (Douglas Watt): “. . .
mostly a leaden affair which,
even taken at its own sluggish
pace, stops dead in its tracks
time and again.”

POST (Richard Watts): *.
pleasant cnough but not very
sturdy. The score . . . is agrec-
able to hear.”

DR OO R

Island Park, Long Island, are
Polydor's Ten Wheel Drive with
Genys Ravan, Friday (10) and
Saturday (11); Steed’s Nlusion and
Elcktra’s Wild Thing, Friday (17)
and Saturday (18). Warner Bros.
Small Faces with Rod Stewart,
April 24-25; Polydor's Manfred
Mann, May 1-2; Atco’s Jack Bruce
& Friends, May 89, and San

Francisco’s Cold Blood, May
15-16. . . . Warner Bros. Mason
Williams and Parrot’s Jennifer

will be soloists with the Hartford
Symphony at Bosnell Auditorium,
Hartford, Conn., Saturday (11).
. . . Krass Records of 266 Reid
Ave., Brooklyn, owned by Roose-
velt Ratliff and managed by Barry
Yearwood, has been formed from
a social club, which is operated
for adults and children. Ratliff
and the Soul Syndicates have the
initial disk, “It's Pushing You, It's
ll’)ushing Me” and “Give Us This
ay.”

LOS ANGELES

Uni and the USO arc teaming
on a promotion for Bill Cosby’s
spoken word single, “Grover Hen-
sen Feels Forgotten.” The USO
hopes to stimulate citizens to write
to servicemen overseas, which is
the theme of the material nar-
rated by Cosby with background
music and sound cffects. Cosby is
taping mail call spots for the USO
which will be sent along with the
single to broadcasters. The story
was writtten by Christian Wilde
who brought it to Russ Regan,
Uni’s general manager. The spots
refer all mail to USO Mail Call at
Uni's local address, with the label
paying all postage costs to bundle
and address bulk mail to overseas
USOs

VME Productions is increasing
its activity with Liberty and Im-
perial Records. Company owners
Sam Russell and Irv Hunt have
completed the first single by singer
Frankie Karl, “Don't Sleep Too
Long.” The duo is also working
on an LP by Jackie DeShannon.

(Continued on page 70)

| Signings |

® Continued from page 24

BluesWay's Country Coalition
to Ken Raphael for personal man-
agement. - Huckleberri and
Brother Bulldog have been signed
by Brookster Productions, a sub-
sidiary of Hollybrooke Records.

. Evon Jones, a soul artist,
and the Dixieland Singers, a gos-
pel unit, have joined the Danicls
label. ] Flying Dutchman’s
Leon Thomas signed a booking
contra¢f with Associated Booking
Corp. A June album also will
featurec Olover Nelson and Johnny
Hodges, David Canary of
“Bonanza” will record for Don
Perry Enterprises, Inc., an inde-
pendent music production firm.
Don Perry will produce.

APRIL 11, 1970, BILLBOARD




Dennis Yost

does something very few people do.

He makes consistent hit singles

with The Classics IV. Few people

can do that. He can and does.

Every time.

“Funniest Thing” is Dennis Yost &

The Classics IV’s new single.

A special single.

“Funniest Thing” is worth remembering.

You will.
“Funniest Thing” #66439
IR! Produced by Buddy Buie Liberty/UR, Ine. f
Entertas n\nll om

IMP[mAI, Arranged by Don Twccdy rran Entertain
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Radio-TV programming

A SALUTE
TO THE NAB

In years past, we have presented in this
annual issue the words of experts in all for-
mats. This year, the aim is to fractionalize
not the formats, but the individual levels of
radio. Thus, here you’ll find pertinent com-
ments from a broadcasting chain president,
a radio station general manager, a national
program director, a program director, and an
air personality. They each have unique—and
important—things to say about the state of
radio in general and mass audience radio,

in particular.
Claude Hall
Radio-TV Editor

THE CALL TO ACTION
AGAINST DRUGS

By WILLIAM D. LITTLEFORD
President
Billboard Publications Inc.

Politics and science continue their struggle to
determine at what precise time or what combination of
circumstances an advantaged kid from the suburbs or
disadvantaged kid from the ghetto is prompted to
first experiment with drugs. But why wait? It is long
past time for anyone with any inflence over kids to act.

Two hundred and fifty kids in Greater New York
alone have died since the first of the year because of
overdose of drugs or a wrong combination of drugs.
Unknown numbers of others have hooked themselves
(or been hooked by others) to hard drugs.

Isn’t it time for action? Isn’t it time for the entire
music industry to use its influence to steer kids away
from drugs?

Sure, kids want kicks. But how many of us stop
to ask ourselves where they can turn.

Whether affluent suburb or ghetto—smoking kills.
Don’t smoke!

Affluent suburb or ghetto—alcohol and driving
don’t mix. Don’t drink!

Affluent suburb—hot automobiles kill.
drive sports cars!

Don’t wear long hair!

Don’t wear sloppy clothes!

And in the ghetto, don’t even hang around!

Don’t, Don’t, DON’T.

Are there too many no-no’s without counterbalanc-
Ing go-go’s.

[ don’t think so. There’s art. There’s drama.
There’s travel. There is music: has the music and radio
industries really evaluated how much it is needed by
the very young as the most important counterbalance
of all?

[s music neglecting its responsibility ? Could music
actually be guilty of confusing the kids? Guilty or not
consciously helping them sort out their new idealistic
values? Has music been over-permissive? In breaking
down old hypocritical no-no’s, has music overplayed
its hand? Has music possibly created a peer group
within itself that it doesn’t want kids to follow? That
kids cannot afford to follow? If so, let’s here and now
reverse the trend!

Don’t

(Continued on page 44)
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FM—A STEPCHILD NO LONGER

By DAVID C. CRONINGER
President
Metromedia Radio

Now president of one of the nation’s most vital radio operations
in the world—which includes vastly successful radio stations such as
WNEW in New York—David C. Croninger’s career includes working
as an air personality on WHB in Kansas City, Mo., in 1954; then serv-
ing as program director of stations like WTIX in New Orleans,
WQAM in Miami, and WIND in Chicago; owning WTAC in Flint,
Mich.; managing stations like KMBC in Kansas City, Mo., WIP in
Philadelphia, and WNEW in New York. He was named president of

Metromedia Radio in 1969.

Without any doubt, one of the
most significant changes in the
radio broadcasting business over
the last five yecars has been the
rapid and extensive growth of
FM radio. Only a short time
ago, FM was radio’s stepchild.
Tuning across the FM band—
assuming you happened to own
a radio that could receive FM
signals—meant hearing an oc-
casional classical music station,
a few non-commercial or munici-
pal outlets, and a handful of
student-run college outposts. For
the most part, FM sounded like
AM radio since most AM/FM
stations simply duplicated their
AM programming on FM.

FM began to have a future
after the Federal Communica-
tions Commission ruled that this
practice—known as simulcasting
—would no longer be permitted
for more than 50 percent of
the time on stations in markets
with populations in excess of
100,000. Suddenly many station
owners discovered that they had
twice as many stations to pro-
gram! The result was some ini-
tial confusion, not a litte de-
spair, and much soul searching
about how best to handle the
new challenge.

Some broadcasters  even
turned to their research depart-
ments! It didn’t take them very
long to realize that, thanks to
certain unique properties, FM
offers advertisers an opportunity

to focus their attentions on a
segment of the radio audience
that could necver before have
been reached with such cost ef-
ficiency and programming cer-
tainty.

Because FM radios were
originally expensive and some-
thing of a luxury, the nature of
the FM audience was at first
rather special. It was largely
made up of listeners in the upper
socio-economic groups—a  gen-
erally older and musically con-
servative audience. These were
the people who could afford
elaboratc and costly hi-fi rigs
for their homes. The FM tuners
included in such systems were
anything but portable. They were
designed for in-home listening
only, and people who owned
them tended to rely more on
their stereo turntables and tape
decks. They were satisfied with
an occasional FM classical mu-
sic concert.

One of the most significant
turning points in FM’s develop-
ment came, of course, with the
introduction of low-cost radios
capable of receiving both AM
and FM signals. Interestingly
enough, these were originally
marketed as AM/FM sets, but
as FM has grown the manufac-
turers have taken to advertising
them as FM/AM radios. It is
now FM that is the selling point!

The introduction of cheaper
receivers and the elimination of

simulcasting drastically changed
the nature of FM radio. For
the first time young people were
able to afford FM sets, and the
fact that these radios were por-
table resulted in a new young
and mobile FM audience.

Recognizing the programming
needs of this new younger audi-
ence has brought about very sub-
stantial changes in FM program-
ming. Depending upon the na-
ture of their individual markets
stations have largely adopted
music formats with demon-
strated appeal to young adult
listeners.

FM radio has learned—the
hard way, sometimes—that the
route to success depends upon
treating listeners as adults. While
FM stations may play some of
the same music heard on popu-
lar AM outlets, successful FM
stations as a rule don’t make it
by scrcaming at their listeners
—mnor do they bombard them
with the same full complement
of programming interruptions,
productiont aids, and teeny-bop-
per contests that the dominant
AM pop stations have relied
upon for years.

Since today’s FM listeners
are frequently dedicated pop
music buffs, successful FM air
personalities are generally famil-
iar with the current music scene
both here and abroad. Their
comments on the air are to a

(Continued on page 39)

By ARTHUR H. SIMMERS
Vice President, Kops-Monahan Communications
General Manager, WTRY

Troy, N.Y.
It is just possible that, in the final analysis,
tailors may hold the key to the future of Top

40 radio. The suggestion is that much of radio’s
future will truly be a sear-of-the-pants thing and
who but the tailor can help us keep “things” in
good order!

The preceding supposition is proffered as of
April 1970. It is also probable that the situa-
tion will change! And for the better.

That, of course, is a challenge to ownership
and management. Ownership and management
must find a more effective way to sell radio
to the general public and then consequently strive
to develop an ally in the fight to preserve radio’s
creative freedom. This same tecam must also
strive to achieve more effective participation in
the development of meaningful research relative
to radio's listenership. It would also appear ob-
vious that we neced research, not seat-of-pants
beliefs, upon which to base decisions relative to
determining formats, etc. Most of us have access
to much demographic information pertinent to
our various markets. What we don’t know is why
and how. We know who makes up our market
but we have stopped at that point.

Top 40 radio, more than any other format, is
further faced with being more relevant in every
element of its format. Unlike security blanket
radio, which can and does handle disjointed ele-
ments, Top 40 must at all times present a co-

A PREDICTION
ON TOP 40 RADIO

A veteran of World War II, Art Simmers
started in the entertainment field as a profes-
sional musician. He is one of those rare breed
of general managers in radio who have not only
vast interest in programming and its scientific
aspects, but considerable knowledge that he con-
stantly implements through field trips to listen
to other markets (taking his program director
with him) and through study and research. He is
an authority on achieving sales through program-
ming. His experience includes serving as gen-
eral sales manager of WPTR in Albany, N.Y.;
general manager of WWIZ in Lorain, Ohio;
sales manager of WMCK in McKeesport, Pa.;
station manager of WOHI in East Liverpool,
Ohio; and sales manager WFAR, Farrell, Pa.

hesive effort directed toward establishing rele-
vancy and believability. Top 40 radio manage-
ment is faced with accepting practically total
responsibility for all that is bad about radio.
Top 40 isn't (or is 1?) campaigning for this
responsibility. The bad guy image is primarily
the product of cfforts of the print media. Re-
gardless of who is to blame, the image is there
and has to be handled with kid gloves. Top 40
people fight, obviously. Security blanket guys al-
ways have a smile on their face, when they lose
a simple remedy schedule! The Top 40 guy is
even mad when he loses a Harrison Radiotor
schedule. Be careful when deciding what he is
mad about. He has had to manipulate the rumor
that there are males and females who listen to

(Continued on page 40)
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Turn on the Ampex AG-440B and listen:

Perfect silence.

Switch to record: no pop.

Hit the stop: no pop.

Go from rewind to stop: no tape shrieking.

The Ampex AG-440B is so mechanically quiet some engi-
neers use it in the same room with live microphones. It's so
electronically quiet you can forget about switching pops.
This is why, in its own quiet way, the AG-440B has become
the standard of recorder excellence.

Ampex quality is featured throughout: Rigid die-cast frame.
Modular design with front-mounted circuit boards. Indi-

vidual torque motors control tape tension. Easy change-
over from %" to 2" tape.

The AG-4408 is also one of the most versatile recorders
you can buy. Console. Portable. Or rack installation. Start
with one channel. Build up to four or more. It's the perfect
reproducer for four channel stereo.

To hear other quiet reasons why the AG-440B can be your
best recorder/reproducer buy, and how you can put It to
work for you for as little as $50 a month, give us a call. (415)
367-4400. Or write Ampex
Corporation, Professional A pEx
Audio Division, M.S. 7-13, M

Redwood City, CA 94063.
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Ampex creates perfect silence.

The Ampex AG-440B recorder/reproducer.




THE PROGRAMMING CONFERENGE OF THE YEAR
radio
DFo0ramming

BTI_II_

ANNUAL

FORUM

JUNE 18-20

WALDORF
ASTORIA
HOTEL nvc

Billboard is indeed proud to announce this 1970 program. The Forum is
designed for all those individuals deeply involved in Radio’s current scene and
in building its greatest growth potential. In the audience will be:

PROGRAM DIRECTORS o DEEJAYS ¢ RECORD COMPANIES o STATION
OWNERS AND MANAGERS ¢ REP FIRMS ¢« ADVERTISERS ¢« BANKERS AND
OTHERS SERVING THE INDUSTRY.

The speakers-and panelists are drawn from the
broadest spectrum of the industry and comprise
the leading experts and authorities in their fields.
Represented will be:

AM and FM  Large, Medium, and Small Stations
Rural and Metropolitan Listening Audiences

From all the principal formats (and the ways in
which they are interrelating): Top 40, Country,
Soul, Middle of the Road, Progressive Rock, Rhythm
and Blues.

The electric feature of last year's Forum “Sounds
of the Times” will again be presented. There will
be an opportunity to hear and appraise the generic
tapes of 20 radio stations of varying formats, size,
and geographical' location.

ADDITIONAL 1970 FEATURES

“THE NEW RECORDS"
A Session devoted to the playing of as yet unre-
leased records of major companies. Presided over
by one expert from radio and one from the record

industry, you will have an opportunity to make
your own “hit” prediction. You will receive a
packet of these releases.

e On Friday evening, three outstanding
performing artists will critique live audience reac:
tion to music—and indicate some guidelines as to
what this may mean to radio programming.

e On Thursday evening you will be
Billboard's guest at a cocktail reception at their
offices. Leading performers and artists will be
present.

HERE IS THE EXCITING THREE DAYS:

The Program

THURSDAY MORNING, JUNE 18
REGISTRATION FROM 9:00 a.m.

THURSDAY AFTERNOON, JUNE 18
2:00 p.m. - 4:30 p.m.

Session 1

RADIO FACES THE NEW DECADE
a. Dynamic Changes in Music — The
Challenge to Future Programming

b. Radio’s Key Role in Dealing With Ur-
gent Social Problems

c. Are We Wasting Our Most Valuable Re-
source — Our Personnel?

5:30 p.m. - 7:30 p.m.
COCKTAIL RECEPTION, BILLBOARD OFFICE
“SOUNDS OF THE TIMES”
Astor Gallery from 4:40 p.m. and after
7:30 p.m. The Astor Gallery will be avail-
able after 7:30 p.m. also as a meeting

place for informal discussions and re-
laxation,

FRIDAY MORNING, JUNE 19
REGISTRATION FROM 8:00 a.m.

9:00 a.m. - 12:15 p.m.
CONCURRENT SESSIONS

Choose two — The first at 9:00 a.m. The
second at 10:45 a.m.

Session 2

KEEPING TOP 40 IN TUNE WITH THE TIMES

a. Dealing With the Music Forces Affecting
Top 40 — Progressive Rock, Good
Music, Soul

b. Trends in Contemporary Music Pro-
gramming — The Need to Know Your
Audience

Session 3
THE SOUL RADIO OF THE FUTURE

a. Keeping and Increasing Your Listeners
—White and Black

b. How to Combat the Continuing Reac-
tion Against Soul Radio

Session 4
THE AGGRESSIVE GROWTH OF EASY LISTENING
FORMATS

a. Building a Successful Morning Show —
What Are Its Structures and Require-
ments?

b. Where Does Rock Music Fit in the Easy
Listening Format?

Session 5
CREATING A MAJOR MARKET SOUND IN A
SMALL MARKET STATION

a. Analyzing the Market to Find Your Pro-
gramming Niche

b. What Is an ldeal Music Blend — Can
You Ptease Everyone All the Time?

-




Session 6 FRIDAY EVENING, JUNE 19
COUNTRY MUSIC RADIO—WHERE DOES IT GO “Sounds of the Times” after 5:30 p.m.
FROM HERE? After 9:00 p.m. the Astor Gallery is avail-

able for both “Sounds of the Times’ and
as a meeting place for informal discus-
sions and relaxation.

a. Has Country Music Programming Be-
come Too Modern?

b. The Importance of Building Station
Ratings by Promoting the Sale of
Records at Retail

7:30 p.m.-9:00 p.m.
Session 12

YOUR AUDIENCE IS CHANGING—THE ARTISTS
STATE THE CHALLENGE

A panel of 3 performing artists, Each will
describe his audiences’ reaction to the
music he Is performing — what they ap-
pear to like and what they do not like.
Each artist will give his opinion as to what
the significance of his observations may
have for alert radio station programming.

12:30 p.m. - 1:30 p.m.
LUNCH

FRIDAY AFTERNOON, JUNE 19
2:00 p.m. -5:15 p.m.

Round table discussions. Each session will
be held in a different room. Each presided
over by a moderator — but with each
“Roundtable’” (a group of 10) advancing
Its own ‘give and take' discussions, be-
ginning with a suggested list of pertinent
topics.

SATURDAY MORNING, JUNE 20

9:00 a.m.-12:15 p.m.
CONCURRENT SESSIONS

Choose two. The first at 9:00 a.m. and
the second at 10:45 a.m.

Registrants will choose two of the follow:
Ing five topics. The first at 2:00 p.m. and
the second at 3:45 p.m.

Session 7

METHODS OF MOTIVATING ON-THE-AIR PER-
SONNEL AS PART OF TOTAL STATION TEAM.

Session 13
CREATIVE SKILLS IN PRODUCTION

WORK
a. Producing Better Local Commercials
b. Tighter Production Through Modern
Session 8 Electronic Techniques

DECIDING WHAT THE VARIATIONS SHOULD
BE BETWEEN WEEKEND AND WEEKDAY PRO-

GRAMMING Session 14
ADVANCE RESEARCH TECHNIQUES
a. Ratings — How to Evaluate Them Ef-
Session 9 fectively for Better Programming
AUDIENCE PROMOTION — SUCCESSES AND b. Records — Methods of Determining
FAILURES What Your Audience Wants to Hear —
When and Why
Session 10 .
HOW AND WHY YOUR FM STATION SHoutp  Session 13
COMPETE WITH YOUR AM EFFECTIVE PROGRAMMING OF ALBUMS AND
PERSONALITIES

a. The Growing Impact of Albums —

. Selecting Them and Picking the Cuts
Session 11 . R

ALTERING MUSIC FORMAT TO REACH DIF.
FERENT LISTENERS AT DIFFERENT TIMES

b. The Trend Back to Personalities —
How to Program Them With New
Meaning

Session 16

INCREASING STAFF PROFESSIONAL SKILLS—
THE MANAGEMENT CHALLENGE

a. The Modern Program Director — The
Qualities He Must Develop in His New
Role

b. The Deejay — Helping Him Achieve
Greater Professionalism

Session 17

APPRAISING YOUR STATION'S FORMAT—THE
NEED FOR CONSTANT OBJECTIVITY

a. When is Change Needed in Format —
For What Reason and in What Direction?

b. Selling the Format to the Advertiser —
Recent Developments in Media Selec-
tion

12:30 p.m. - 1:30 p.m.
LUNCH

The “Sounds of the Times’ Exhibit will
be open during the lunch period.

SATURDAY AFTERNOON, JUNE 20
2:15 p.m. - 3:45 p.m.
THE NEW RECORDS

Choose one of three concurrent sessions.
Each session will be devoted to the playing
of new records which have not yet been
released. It will provide an opportunity for
each registrant to predict his ability to
pick the hit within each of three formats:

Session 18
TOP 40 AND PROGRESSIVE ROCK

Session 19
EASY LISTENING

Session 20

COUNTRY MUSIC
OPPORTUNITY WILL BE AFFORDED FOR CRI-
TIQUE INTERCHANGE

Each registrant will receive samples of the
unreleased records played in his session.

4:00 p.m. -5:00 p.m.
Session 21
BILLBOARD AWARDS FOR ACHIEVEMENT

a. Radlo is a World for Creative Thought-
ful People

b. Presentation of the Billboard Awards

TODAY

S E S E NS SESSREENNENERESEEENEEREREEEEESE
m Please register me for the BILLBOARD RADIO PROGRAMMING FORUM, ®=

MAIl IN @ June 18-20, Waldorf-Astoria, New York City. (If you wish to register others m

a besides yourself from your organization, please send names and titles on g

s YOUr letterhead and enclose payments.) -

= Registration Fee: $175.00 per person s

YOUR a Please enclose check and return registration form to: -

= ) Radio Programming Forum s

- Ninth Floor — 300 Madison Avenue, New York, N.Y. 10017 o
REGISTRATION |- - 5 '
a {please print) a

a TITLE =N SR ud o a

B OMRANY e o .

] a

a ADDRESS__ : P4 =% -

(] ]

(] |

(] (]

@ .

] ]

REGISTRATION FORM

CITY, STATE, ZIP -

Complete refund will be made for cancellations received before June 12, 1970. After
that date but prior to the opening of the Conference, a cancellation charge of $50.00
will be made. After that, “no-shows’ cannot be refunded.
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THE FORMAT WAR:
WHO'S HURTING WHO?

By GEORGE WILSON
Vice president and
national program director
Bartell Broadcasting

Many broadcasters feel that
progressive rock FM stations
-have had the biggest cffect of
all formats recently on con-
temporary stations. This is pos-
sibly true in some arcas, but
in general it would seem that
casy listening and country mu-
sic stations are causing us more
reason for concern. Excluding
major markets, if the progres-
sive rock stations are, indeed,
making inroads, it is due to
social change in our young
people over the last few years

not by any imaginative
or unique approach to program-
ming. On FM, without the an-
noyance of "X number of “Es-
tablishment’s" commercials per
hour, they seem willing to fea-
ture inferior air people and
production techniques.

It is very obvious that the
people who have been holler-
ing “Top 40 backiash” (con-
cerning soul records) really
haven't taken the time to find
out that there certainly has not
been any “Top 40 backlash.”
It is merely a fact that hip or
pscudo hip young people are
not listening to the soul sta-
tions or digging soul records as
much as they did; they are
now into progressive rock mes-
sage type music. Soul music is
no longer specialized. Progres-
sive rock sounds have unscated
it.

The influence of the MOR
and country music stations in
the competitive scenc scems to

be the greatest concern at this
time. More and more Top 40
people are migrating to these
types of radio . . . giving these
stations better control than
they ever had before of per-
sonalitics, music, news, produc-
tion, and promotion. It is ob-
vious that they are heading
toward a looser approach—
using personality chatter and
telephone communication with
their audience, maintaining pre-
cise production execution and,
of course, a general upgrading
of talent. There is definitely a
rend, on both parts, to “fun”
music, thereby getting closer to
the contemporary type sound.

The question is: How can
we maintain our leadership in
ratings with this greater com-
petitive situation?

It scems obvious that the day
of the 40 and 50 ratings are
gone and, as Lee Sherwood of
WKNR in Detroit told me not
long ago: “The days of the
time and temperature disk
jockeys, no-personality radio,
and automated sounds are gone
and broadcasters in general are
slowly getting back to com-
municating with their listeners
rather than talking at them,
The Paul Harvey news ap-
proach seems to be the coming
thing.”

Programming consultant Bill
Drake brought a revitalization
to radio with his techniques,
but in so doing, I think, many
young people were not given

George Wilson has worked
at all levels of radio for more
than 15 years, starting at
WHAN (now WOKE) in
Charleston, S.C., and his ex-
perience includes all formats,
Many of today’s leading radio
program directors started in
radio under his direction. Long
an advocate of personality radio
—even when it was unpopular
—he also helped popularize
personality news. His carcer in-
cludes KOIL in Omaha, KLTN
in Denver, KRIZ in Phoenix,
WTMA in Charleston, S.C;
managing WMBR in Jackson-
ville, Fla., and WSHO in New
Orleans; and  programming
WIST in Charlotte, WITH in
Baltimore, and WHAT in Phil-
adelphia.

the opportunity to learn the
“human” side of programming.

Young programmers of today
MUST become more sensitive
to the feelings of their listeners
and this can only be accom-
plished by diligent scarch con-
stantly into habits and envi-
ronmental surroundings of the
people who make up the audi-
ence. Programmers should keep
up-to-date on fads, dress, music
trends and speech habits, and,
naturally, social morals.

Let's color the elements of
our programmings . . . not nec-
essarily in order of their impor-
tance.

NEWS: Our news directors,
Richard Mock at KCBQ, San
Dicgo, and Bill James at
WOKY, Milwaukee, feel that

(Continued on page 45)

HEADACHES,
HEARTACHES,
AND HERNIAS

By SACK ARMSTRONG
Air personality
KTLK, Denver

For the past 10 years, I've
had a very close rclationship
with the apnouncing end of con-
temporary radio. I've joked with
hundreds of jocks, endured en-
gineers, plcaded with promo-
tions, suffered with salaries,
sweet-talked secretaries, man-
handled maintenance men and
have been nervous with news
neurotics. I’'ve announced, mis-
pronounced, been denounced
and otherwise suffered through
my cnd of the radio bargain

. and, for all this, T still
have one unfulfilled, driving am-
bition, which is to work for a
radio station that is run like
the million dollar investment it
is supposed to be!

I can truthfully say that to
my knowledge there is no other
business in the world worth as
much as radio — and as mis-
managed. In this day when ra-
dio stations are worth the pre-
mium dollar, you find top 10
market stations not only running
on a shoe string but also sound-
ing like it! I realize that many
station owners are merely spec-
ulating with the public’s proper-
ty (i.c. air-waves-frequencies) in
the hopes of making a short
or long-range Killing that would
rival any brainstorm of How-
ard Hughes, but do they realize
that they are playing with the
futures and livelihood of the
thousands of cmployees who
count on them for tomorrow?
Do they also realize that main-

The career of Jack Arm-
strong, quite frankly, has had
its ups and downs, as well as
its ins and outs. Among the
stations at which he has worked
(the big ones) are WAYS In
Charlotte, WIXY in Cleveland,
WKYC in Cleveland, WMEX
in Boston, CHUM in Toronto,
and WPOP in Hartford. His
plight seems to be common in
the world of the air personality.

taining a radio station that ap-
pears to lose revenue every year
for tax purposes is not only a
waste of frequency, but also a
waste of the dreams and hopes
of those who sweat and worry
over this purposeful deception?
Hell, no! They don’t think twice
about any of this, becausc some-
where along the line, they de-
cided that God or somebody
chose them to be millionaires;
and everybody else is just not
worthy.

Sometimes you find a truly
sincere owner who really is in-
terested in entertainment and the
public, but, as luck would have
it, he usually hires an old
croney, who isn't so much dedi-
cated as he is irresponsible,
ignorant or just plain lazy. This
good friend is often the station
manager and holds life and
death over all subordinates. Not
only is his word law, but also
any simple excuse will explain
all crroneous actions to the
trusting boss. The aforemen-
tioned figure is the actual reason
for this article, and hereafter I

(Continued on page 44)

'AND IN THE BEGINNING GOD CREATED.. .

Pat McMahon came into radio through television; he still does
a weekly TV show. For that reason, perhaps, he has some rather

unusual ideas about radio. But let him speak for himself . . .

And He kept right on creating till the 7th day when He
rested . . . (this being the carliest known example of
a successful move to shorten the work week).

Now, there are those among us who would have us
believe that on the 12th day He created the transmitter
and on the 15th, the short playlist. But let’s not spend
excessive time with “an S.R.D.S. look at Genesis.”
The key word then and now is create! . . . To be
creative i.e. “resulting from originality of thought, ex-
pression, etc., originative, productive.” Even as defini-
tive as all that is, creativity scems to be one of the most
ambiguous words in the English language. What is
creative 1o onc person may be intrusive to another.
You say you are creative—/ say you are ambitious—
He says you are a temperamental, egocentric, malcon-
tent. And for a totally impossible common understand-
ing try discussing creativity and broadcasting in the
same conversation.

Even in a specific field, to be creative scems to have
different meanings to cach employer:

Example: “Excuse me, sir, but I've got a great idea
that 1 know can help the station even though it’s never
been done before.”

Multiple choice answer: (A) “Take it to the program
director. He's the one who understands you disk
jockeys.” (B) “Certainly, my son. As ['ve told you all,
my door is open and so is my mind to any suggestions
or advice my employces might have . . . particularly if
the cost is nothing, improve the ratings and thereby
insure your future employment.” (C) “If it hasn’t been
done before, it must be lousy. Get Out.” (D) “If it
hasn't been done before, let rhem do it across the
street. Get out.” (E) *Who asked you for ideas? I'm not
paying $80 a week for ideas. Loyalty and hard work
. . . that's what 1 want. Get out!”

And on and on ad nauseum. The good, positive
constructive examples have been purposely left out for
now, due to their total lack of familiarity.

But there is creativity in radio. At all levels. The

2

most important consideration is that there could be a
great deal more.

Where creative effort is discouraged, there scems
to be a regular pattern of repressions. Management and
sales stifle programming—the program director and/or
music dircctor curtails the freedom of the jocks—the
audience is then offered a diluted product.

Now, in the “chain of command” at any given radio
station, we can assume that most things directly or
indirectly originate with management—the front office,
the old man, him, the exalted Poobah & wazir of all
kilocycles. Choose one. Let your boss choose one. If
they match you may tcar up your resume and your
note to Vox Jox.

The point being, without the encouragement and
approval of the executive force, no one stands a chance
.. ah, but what if that clusive quality . . . creativity . . .
actually originates in the office with the plush furniture?
Then you've got the beginning . . . the start ofitall . ..
the green flag where there is no checkered.

If the boss is creative he will also be interested in
creativity. He'll be interested in the music, that miracu-
lously surprising, infinitely changing kaleidoscope of
entertainment and influence. He'll appreciate the odds
paying off when a left field pick that *just sounds good”
becomes a winner.

Creative management will rarely have a personnel
problem because artists gravitate to other artists and
the creative executive is just that . . . an artist . . . a
performer with a big desk . . . but can he let the staff
know? If he does, the chances are he’ll never hear the
common complaint: “He just doesn’t understand.” He'll
understand! He'll understand the music, because he has
made the effort . . . he'll understand the staff and the
audience for the samec reason. The creative manager
will laugh and cry and curse and care. He will submit
promotional material or a contest idea for approval
but will never expect his staff to play a record that has
no other value than being sung by a client’s niece. He'll

By PAT McMAHON

Program Director
KRIZ, Phoenix

believe in his program director more than his barber.
He'll believe in the judgment of his music director morc
than that of his daughter's girl friends. He'll establish in
each department and cach individual a special bond . . .
called rrust. Trust with an employer breeds content,
szcurity and the constant desire to produce, and since
productivity is a part of that earlier definition of the
word creative, perhaps it’s therefore cvident that only
from Creative management can further creativity
develop.

If there is a creative atmosphere emanating from
the front office then the program director must embel-
lish it. On his shoulders rest the responsibility of all the
ramifications of that creativity. And he must cxpect
the criticism along with the kudos particularly if he’s
doing something. And isn’t that the constant standard
by which we judge people in this business. “What is
h* doing promotionally.” “What are they going to do
next.” “OK ratings coming up. Let's do something.”
Do! Action! Create! And an atmosphere of doing will
stimulate an aura of creativity.

But doing is not copying. Imitation may be the
sincerest form of flattery but in broadcasting it can be
a way of life. Certainly, there's nothing inherently
wrong with deriving inspiration and value from an-
other’s successful ventures. But if borrowing is your
only source, can you honestly say that you're offering
the audience your best product.

On stage, a record pantomime act, no matter how
cleverly presented, is still rarely more than the studied
proficiency of someone else’s. talent. And we can see
that same philosophy of entertainment repeated through-
out broadcasting.

We know that it happens regularly in television.
Whatever is this season’s successful format will be scen
next year in all its variations. We are assured that this
cycle will continue until its ultimate end. That will be a
show that revolves around the adventures of a rancher

(Continued on page 39)
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STEPPENWOLF (2 LP's)—

Live,
Dunhill DSD 50075 (S)

Here is a collection of Steppenwolf's greatest
hits recorded live at various concerts
around the nation, Steppenwolf live s
always a mind expanding experience, There
is a happening in sound . a foot-
stomping, hand-clapping, ‘“do-your-own-
thing’” riot which is beautifully captured
here. Among the tunes on this bonus twin-
pack are ""The Pusher,” "‘Draft Resister,”
’Magic Carpet Ride* and ‘‘Power Play.”

Nastwille by Carr

Pop

@ VIKKI CARR—
Nashvilie by Carr.
Liberty KST-1100% (S)

No stranger to country music, as her hit
““With Pen in Hand” demonstrates, Miss
Carr presents a whole delightful album of it,
and one of the rewards should be hit status.
Her big voice is perfect for ‘’Singing My
Song,”” *’Living on a Prayer, a Hope and a
Hand-Me-Down,”” ‘‘Today | started Lloving
You Again/Crying Time' medley, and ‘The
Tip of My Fingers.’”’

COUNTRY

@ JERRY LEE LEWIS—
A Taste of Country.
Sun SUN 114 (S)

Jerry Lee Lewis continues to ride the sales
range with the same potency as in his early
days. He's a powerful Memphis-styled singer
and he makes much of ‘‘Goodnight lrene,”
““Your Cheatin’ Heart,”” ‘'Night Train fto
Memphis,” ‘| Love You So Much It Hurts”
and ‘It Hurt Me So,” among others,

CLASSICAL
S

ELIZABETHAN LUTE SONGS—
Bream/Pears.
RCA Red Seal LSC:3131 (S)

Two masters combine efforts here in bril:
liant harmony. Both interpret the 16 tunes
with simplicity and detail which is delight-
ful to hear. Eight tunes are by Dowland.
Morley, Ford and Roseter share the rest,

&y =

O’/  KENNY ROGERS & THE
FIRST EDITION—
Something’s Burning.
Reprise RS 6385 (S)

The group’s citified country sound has the
mass appeal to produce one hit single after
another, and the title song of thelr current
LP is heading towards the top 20 of the
Hot 100 Singles chart. Other reasons for LP
chart activity are ““Then | Miss You,” "My
Washington woman,”” “Elvira’’ and *She
Even Woke Me Up to Say Goodbye.’

poP

@ BREWER & SHIPLEY—
Weeds,
Kama Sutra KSBS 2016 (S)

Brewer & Shipley’s day should be just
around the corner when this excellent LP
gets the exposure it deserves, Some fine
sidemen assist the duo in some of the best
exampies of country-rock around. Highlights
include the ““Too Soon Tomorrow/Witchi Tai
To' medley, “‘Indian Summer’’ and ‘‘Lady
Like You.”

COUNTRY

@j THE BEST OF DAVE DUDLEY—

Mercury SR 61268 (S)

From “Six Days on the Road’’ to ‘‘George
(And the North Woods),” Dudley has gone
from Top 20 Country single to Top 20
Country album, with original material and
an honest, story-telling voice, Other notable
successes included in this “'Best Of'’ LP are
‘’One More Mile,” “Truck Drivin’ Son of a
Gun’ and ‘'There Ain‘t No Easy Run’

SzeLs Cospucr

bucrs
TWO MUSICAL FARLE S

aassiat

KODALY: HARY JANOS/
PROKOFIEV: LIETENANT XUi-
Cleveland Orch, (Szell).
Columbla MS 7408 (S)

Szell seems to be enjoying himself very
much in this LP. And it reflects a great
deal In his conducting. For 1t's done with
easy, taste and just the right sprinkling of
dash that makes both works so artistically
exciting, too,

AL MARTINO—
Can‘t Help Falling in Love.
Capitol $T-405 (S)

Martino swings along refreshingly in this
LP as he goes more mod on such numbers
as "Honey Come Back,” ‘‘Raindrops Keep
Fallin’ on My Head’’ and "My Way.” Wes
Farrell’s production keeps things rolling
along smoothly. The hit title tune will push
sales even further. Top package.
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@ MY PRESCRIPTION—
Minit LP-24027 (S)

Womack’s latest LP contains almost as
many chart singles as a ‘‘greatest hits’’

set, His consistency on the charts is proved
by such entries as ""How | Miss You Baby,”
“It’s Gonna Rain,”” *‘Fly Me to the Moon,”
and the current ‘““More Than | Can Stand’’

b/w ‘’Arkansas State Prison.” Soul and pop
business should be brisk.

E COUNTRY
! THE BEST OF FARON YOUNG—

Mercury SR 61267 (S)

This is very strong country product. Faron
is in great form as he sings ‘‘Wine Me
Up,” '“She Went s Little Bit Farther,” "“Un.
mitigated Gall’* and others. Must merchan.

dise for the country field.

CLASSICAL

@ BACH: 6 SONATAS FOR VIOLIN
AND HARPSICHORD—
Buswell/Valenti.

Cardinal V(S-10080/1 (S)

James Buswell IV, on violin, and Fernando

Valenti on harpsichord, interpret, with deep

feeling and beauty, Bach’s Six Sonatas for

Violin and Harpsichord. Together the duo,

two of the best violinists and harpsichord-

Ists on today’s classical music scene, re-

create the passion, the poignancy and the

drama of these masterworks by Bach. A

really delicate work of art for the con-

noisseur of good muslc.

ey =
u TURTLES—
More Golden Hits.

White Whale ww 7127 ()

The irrepressible Turtles have a ‘'More
Golden Hits” album here with ‘'Some Old
Ones and Some Fairly New Ones.” And,
they're all winners, including ‘‘Eleanore,’”
"You Showed Me’’ and “'She‘'s My Girl."”
This group has retained the refreshing
sound that has always been the Turtles
trademark and it shines here.

COUNTRY

@ JOHNNY CASH—

The Singing Story Teller,

Sun SUN 115 (S)
The historical performances of Johnny Cash
have already proven themselves cash of a
different color—green like that of dollars.
Best cut on this new package from the
archives of Sam Philllps’ Sun is ‘’Next In
Line,” which stands the test of time well.
“Come In Stranger’”’ and ‘Give My Love fo
Rose’” are also here,

COUNTRY

\J THE BEST OF ROY DRUSKY-—
Mercury SR 61266 (S)

Now and then Roy Drusky, who has never
received his due share of fame, comes up
with the tune near perfection, Such s
“*Such a Fool.” It's here, along with songs
such as ‘““Jody and the Kid’ and ‘‘White
Lightnin’ Express’” and ‘‘You’d Better Sit
Down Kids,” all of which were heavy
airplay  hits  for Drusky, An excellent
album, bound to please all.

COMEDY

MOMS MABLEY—
Live at Sing Sing.
Mercury SR-61263 (S)

By any standard, Moms Mabley is a riot.
With her wit, charm and natural flaie for
the ridiculous, she can bring side-splitting
mirth to even the most blase of listeners.
The album, done live at Sing Sing peniten-
tiary during one of Moms many charity visits
to New York State institutions, is wild,
ribald and uninhibited. It cracked up the
prisoners and s guaranteed to do the
same to you,
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O’/  DELANEY & BONNIE &

FRIENDS WITH ERIC CLAPTDN—

On Tour,

Atco SD 33-326 (S)
The magic word is Clapton, and the addi-
tion of the great rock guitarist to Delaney
& Bonnle’s list of Friends sparks the
country-gospel duo and their fantastic
band on this chart-topping performance.
Already a heavy FM favorite, the group
explodes on ‘‘Where There's a Will,” “|
Don‘t Want to Discuss It** and thelr “"Comin’
Home* single. Jimmy Miller & Delaney
produced this live in England.

COUNTRY

THE BEST OF JERRY LEE LEWIS—
Smash SRS 67131 (S)

All you'd have to do is list the tunes on
this album-—every one a hit—to ensure
successful sales, ‘‘What's Made Milwaukee
Famous (Has Made a Loser Out of Me)’
“’She Even Woke Me Up to Say Goodbye,”
‘*She Still Comes Around (To Love What's
Left of Me)” are among the leaders, The
Jerry Lee Lewis style is still king, still
unbeatable,

CLASSICAL

BERLIOZ: THE DAMNATION

OF FAUST-—

Baker, Gedda, Bacquier, Various
Artists/Orch, de Paris (Pretre).
Angel SCL-3758 (S)

This milestone three-LP package is admir-
ably performed under the ‘conducting arm
of Georges Pretre, Tenor Nicolai Gedda as
Faust, mezzo-sopranc Janet Baker as Mar-
querite and baritone Gabriel Bacquier as
Mephistopheles all glow in Berlioz’ master-
piece, The Orchestre de Paris also s
excellent,

Bl B s

JAZZ SPOTLIGHY

Al =
Verve V6-8792 (S)

Evans the pianist and a set of reflective
pieces that are untrammelled with strings,
tricky brass arrangements and all the con-
temporary artifacts to widen jazz appeal,
The result is an album that gets right into
Evans musical thinking particularly on side
two which has a whole 14 minutes of prob-
ing sensitivity on ‘‘Never Let Me Go.’’ Evans
gets it all together on this one.



LR SR =2 §

$

Radio-TV programming

‘AND IN THE

o Continued from page 34

father and his three sons, a doctor, a detective and a
black astronaut who are attacked by a witch disguised
as a Nazi talk-show host.

In radio, it's even more predictable. Drive through
virtually any city and mark your score card as you
listen for the sounds of modified-Drake, semi-Drake,
easy-Drake, personality-Drake, country-Drake, Spanish-
talk-soul-Drake and so on, all with the same obvious
vacuity in common. That being this fact, if you don’t
have the Drake organization actually in consultation
with your station, you have neither the “Drake format™
nor the “Drake sound.” He was and is the creative
innovator of that particular pace and programming
concept and even 7 is in a constant statc of change
and development. So without Bill Drake or some other
successful advisor, what do you do?

Well, how about your format. What's so crazy about
the Arnold Freem sound or the Barney Lemming for-
mar. So what if it hasn’t been done before? As the
program director you may have a general manager,
like the kind described earlier, from whom comes the
freedom 10 be crearive. If so, he'll no doubt be recep-
tive to ideas . . . your own ideas . . . ideas that can
make his station sound different from the rest . . . not
necessarily bizarre or weird . just not quite so
predictable. And prediciability just may be the primary
reason for the continuing decline of some segments of
the contemporary music Top 40 audience.

If faced with the jukebox, computer-like lifelessness
that's representative of many pop formats, the “enter-
tainment” seeker may go to and stay with a softer
sound station, just because it has real personalities!

There are countless people who still correlate to-
day's youth-oriented radio with the screaming, wild men
of the 'SO's. Unfortunately, many current air staffs
perpetuate that thought. Some other radio is still ram-
pant with “announcers” when audiences want to listen
to people.

If radio communication is truly as intimate and real
as we've believed, then why are there so many affecta-
tions of voice and style around. Many of the so-called
MOR stations have retained their strong “human” per-
sonalitics who chat, inform and entertain while playing
an updated, more modern music list, and have often
made major gains. But the Top 40 stations are
suffering additional losses from other competition, too.

There are those listeners who seek more personality
but are such music purists they feel the only alternative
is “free-form™ radio with it's seemingly infinite variety.
Thus the movement of the listening audience appears
to be away from the stringent automation and toward
a more flexible, perhaps more spontaneous form of
broadcast entertainment

But, why can’t that exist within the structure of an
unrestricted popular music station. After all, wouldn’t
the “freest” of “free form” radio be a situation in
which you might hear the Archies back to back with the
Jethro Tull group. Junk those labels like underground,
bubblegum, and casy listening and open up your ears
and your head! It's all music, and you might be sur-
prised at the broadness of the typical listeners music
tastes. Didn't that same audience recently take the so-
called “heavy, esoteric, underground” Led Zeppelin and
make it one of the hottest pop acts in the business, on
the charts and in concerts. Isn't that the same audience
that last year divided its interests among such diverse
recording artists as Blood, Sweat & Tears, Peggy Lee,
the Beatles, Perry Como, Santana, and Henry Mancini.
Programming music creatively is the answer. Whomever
has that responsibility at your station must have some
absolute necessities:

BEGINNING GOD CREATED.. .

1. A good ear for all music, both singles and
albums, with the audience always the primary consid-
eration.

2. Total integrity with the station, the record indus-
try and himself.

3. The freedom to be the single determinate deci-
sion maker with all the music.

The third point is another responsibility of Manage-
meni. A station must employ a responsible music direc-
tor and then employ the trust that will allow him to do
his job. Each record can’t always please both the boss
and the audience. There seems to be an obvious
choice there, but sometimes it doesn’t work that way.
The person that works with music full-time is more
aware of hits, trends and sounds that anyone else in
the station so why shouldn’t he work unencumbered
to provide the heaviest percentage of programming
material.

1t's of further importance that the records be played
as they were produced, instead of editing them into
some kind of diluted readers digest condensations.
There's not even any way to keep that practice an “in-
dustrial secret™ since the audience is buying the Original
versions in the stores and discovering at home that
radio has been “watering the wine.” Editing is usually
defended by broadcasters as an economic move provid-
ing more commercial time in lieu of longer records.
However, that bothersome group of troublc-makers, the
listeners, only care about the number of spots when it
becomes excessive, so understanding and sympathy
from them will not be forthcoming.

But these same listeners will react with loyalty,
appreciation and raring reports if they are made to fecl
that the music, the staff, every kilocycle and every watt
is designed for them. Playing *half-a-hit” doesn't achieve
that goal, particularly if someone else in town is pro-
gramming the same record in its original length.

And if it's the “audience” that’s the object of the
quest, and rhey really don’t give a damn about the
profit and loss ledger, the spot load better be incon-
spicuous. Hold it! Talk like that can bring in the House
Un-American Activities Committee. However, this is
still directed toward capitalists, sceking profits in the
free enterprise system but not all i1oday. The
executive who demands instant financial success will
often find himself to be just that but only
temporarily.

There's often a degenerative quality to the “get it
now” approach, because it's usually in conflict with the
consumer.

The really vital force is the businessman who is
patient and farsighted enough to see that long-range,
consistent profits are derived from servicing the public,
not ignoring its needs. This attitude nurtures creativity
more than any other. In radio it's manifested in a policy
of strict commercial limits, rigidly self-imposed. And
the formula continues: Fewer spots—more cntertain-
ment. More entertainment — larger audience. Larger
audience—higher ratings. Higher ratings—more reve-
nue. And more revenue is possible with fewer spots if
you raise your rates commensurate with your success
story. A simple enough theory, but since “creative
radio” is the subject, an atmosphere for it must be
established.

So, what we ideally have, it seems is a broadcast
facility, that spawns expression and the development of
those precious by-products, “ideas . . . a place where
the freedom to do a bad show on occasion more often
offers the opportunity to be brilliant. That’s an aura of
cordiality and respect, security and success.

A creative radio station retains an image of leader-
ship in the community on many levels. Audience com-
munications is stimulated with round-the-clock open

phone lines for requests, information, etc., the listeners
may be opinionated about a lot of things they hear,
but they expect the station to be an innovator.

There are a lot of people in this country who have
never enjoyed the small personal pleasure of being
surprised by something on the radio. But once an
audience discovers that they are listening to radio that
is consistent but unpredictable, constant but never dull,
they'll not expect less. And that’s a responsibility that
never lets up for the station.

Therein, lies the need for another facet of creative
thinking . . . promotion! To some that simply means
contests. To others it's involvement in crusades and
fund drives that can also double as spublic service.
There are also billboards, TV cross-plugs, newspapers
and magazines, and an almost infinitc number of cate-
gories that fall within the sphere of that very complex

word . . . promotion. Most people in the industry agree
on what promotion is. But let's dwell on onc thing it
usually isn’t . . . entertaining. Yes, it's fun to play games

on the radio, even if most of the contests still scem to
be part of the “revolving cartridge” syndrome.

But, when was the last timc the audience com-
mented on how funny or clever a promotional idea was.
How often have they participated just for the fun of it.
Since satirical comedy is enjoying its greatest popularity,
why isn’t there more on the radio. If it’s fear of gov-
ernment reprisals or negative audience reaction that
keeps topical humor and comments off the air, then
radio is most certainly the archaic medium. While audi-
ences everywhere are being motivated by contemporary
comedy and comment in advertising, theater, TV,
books, movies and virtullly everywhere else, why does
radio lag behind? Will the audience really risc up en
masse against a station that provides that kind of enter-
tainment. The answer is no, if the material is clear,
in good taste, constructive, and in the general interest of
the community. If a broadcaster does anything besides
time and temperature, he's bound to receive some
negative reaction. Music, news and personalities are all
criticized on occasion. But the positive feelings of the
rest of the audience should be such that there will be
little doubt as to its acceptance . . . for that matter,
the acceptance of any attempt on the part of a radio
station to do something just a little different than the
others . . . or is it too late for that. Is it too late, or arc
there more than just a few who would like to pick
records they believe deserve to be heard solely on the
merit of the performance. Is it possible that some
good music is not necessarily “hit” music by economic
standards, but nevertheless remains good and therefore
programmable. This, of course, would entail listening
to the records before listening to the tip sheets. Are
there still those who believe that good recorded music,
singles and albums, of all kinds, can gain a large audi-
ence, regardless of the number of records programmed,
as long as the presentation of the music is professional
and entertaining.

In addition how many are there in popular music
radio who feel they should be more personally involved
in combating drug abuse, promoting understanding be-
tween blacks and whites, alerting the audience to arcas
of needless poverty that might be changed, or any of
the countless other “caring™ things that can be done
more effectively with a tower than without.

Most importantly, is it too late for popular music
radio. Will the stations who arc waiting now, wait so
long with music, ideas, programming concepts, etc. that
their audiences become impaticnt and look elsewhere
for entertainment, information and stimulus. Or will
contemporary radio stand tall and shout in each of its
thousands of electronic voices, *l can motivate. ] can
entertain. | can inform. But 1 am nor a machine. | am
made of the ideas of men. | am creative.”

FM—A STEPCHILD NO LONGER

e Continued from page 30

great extent rclevant to the mu-
sic they're playing, while disk
jockey patter on AM radio tends
to include more personal an-
ecdotes, traffic, weather, time,
temperature and sports. As a
result, even when AM and FM
stations play the identical mu-
sic—like the recent Beatles’ L.P
"Abbey Road —listeners hear
very different approaches.
There's little doubt that FM's
approach has been the right one.
For the figures detailing the

I
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FM medium's growth in recent
years are truly astounding. FM
penetration in many major mar-
kets today is in excess of 70
percent! There has been an over-
all increase of morc than 900
percent in the sale of FM re-
ceivers since 1960. In all, some
65 million FM sets were re-
ported in use in the United State
last year. One third of all the
clock radios produced here in
1968 were equipped to receive
FM-——and so were 43 percent of
all the portable radios manufac-
tured. More than one million
FM automobile radios were sold
last year, with one out of every
seven new car buyers choosing
FM. The figures are many, and
all of them are very impressive.

FM, then, is anything but the
minority medium it started out
as. And while FM has grown
and its audiences have gotten

both younger and broader demo-
graphically, it remains an excel-
lent “‘target medium™ for ad-
vertisers’ use. It is to FM that
sponsors who want to reach a
very sclective and important seg-
ment of the radio audience arc
turning daily. There was a time
when FM advertising consisted
largely of spots for foreign films,
progressive rock albums, and all-
night discotheques.

Today, FM radio’s clients
are representative of many more
areas of American business. The
movies, LPs and night clubs are
still there, but the airlines, soft
drinks, beers, books, automo-
tives and drugs arc there, too.
And although FM is generally
enjoying its best sales ever,
there's still room enough for new
sponsors to climb aboard the
FM bandwagon as we drive into
the seventies.

Vox Jox

By CLAUDE HALL
Radio-TV Editor

Linc-up at WTTO in Toledo
now includes program director
Tommy Vance, Jim Martin, Pat
Bergin, Bobby (Dale Allen)
Knight, Harold (Mark Adams)
Hines, and Dennis (Kevin O’Neal)
Kreigbaum comes from WVAM
in Altoona, Pa.; Vance is a for-
mer WOHO, Toledo, personality.
. . . Ben Ray has left WTID in
Norfolk, Va., and is now program
director, chief engineer, and
morning drive personality on
WHRN in Herndon, Va. He needs
country music albums. . . . Al
Waslon has been named music
arranger for WLWT-TV, Cincin-
nati; he'll work on “The Paul
Dixon Show,” the “Bob Braun's
50-50 Club,” and TV specials.

Larry James has joined WQIK,
the 50,000-watt country music sta-
tion in Jacksonville, Fla. He'll do
the music. James had been with
WHYD in Columbus, Ga. Chuck
Holiday has been named produc-
tion director of WQIK and the
station is moving into modern
downtown studios next month, . . .
Bill Mack has returned to KBST
in Big Spring, Tex., after six
months overseas somewhere. Staff
at the rocker includes Gary Evans,
Mike Brown, Mack, and Ron
King. King was formerly with
KVIC in Victoria, Tex. The sta-
tion needs singles and albums. . .
John M. Grubbs, previously oper-
ations manager of WIBK in De-
troit, has been named operations
manager of WSPD-TV. Toledo.

(Continued on page 50)
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Radio-TV programming

A PREDICTION
ON TOP 40 RADIO

e Continued from page 30

security blanket radio while Top 40 talks to
(something? somebody?) “it.”

In spite of bad guy stories, rumors about
strange listeners, Top 40 is relevant. More rele-
vant. But being relevant is not always good. Be-
ing relevant is not always easy to achieve. Being
relevant is not always bad. It is, however, being;
feeling; doing; saying; putting your money
where your mouth is. That is probably, in great
part, the reason for so many people being so
totally committed to the Top 40 philosophy.

A “ not-too-casual evaluation of commercial
monits will show that the Top 40 stations share
in more of the safe buys than vice versa. Said
situation is the result of aggressive advertisers
joining in the excitement of being relevant. Such
success is the result of extraordinary coopera-
tion between station management, rep sales per-
sonnel, advertising agencies and direct clients.
Naturally there is room for improvement. Some
of the improvement must come in the form of
more relevant research as mentioned previously.
Advertising agencies must strive to give radio
meaningful representation at the plans board
level. National rep firms must become specialists
in Top 40 if they intend to continue repping
such stations. Stations must improve their com-
munications capabilities to the end that they
tell their story honestly and effectively. Top 40
stations must strive to remove the chip from
their shoulder. Said Chip rears its ugly head less
each day but still shows too often when the for-
mat loses an order. The dollar is there. Let's
work for it—not fight for it.

Because Top 40 so closely allies itself with
social change, the format consequently becomes
more realistically a marketing tool than does the
format of thc safe guy. Presently, many of us
believe that to be the case. However, too many
of us are failing to ask how and why. These
factors could become the keys to even greater
riches.

What is the future of Top 40 programming?
Unlimited! Fortunately we are asl?ing ourselves
if there is any future in hitching our wagon to
a popular theme. Will there always be music?
Will there always be popular music? Will some
music be more popular than others? Will it be
more popular to be more popular? Will it even
be more popular to be less popular? Will being
more successful mean being more popular? Will
being less successful mean being less successful?
}Ni‘l'l being less popular mean being less success-

ul?

Not in America has there ever been a cul-
tural explosion. Red Seal Records never were
the most popular. Bluebird Records were. Vo-
calion and Commodore made it whilé Spitainy
sputtered. There is not now in America a cul-

tural explosion. There is not now in America
any indication that a “cultural” explosion is
anywhere in sight. History is on the side of pop-
ular music. History is also on the side of popular
music being representative of the times. Popular
music has always reflected the mood of the peo-
ple. Successful artists have always been those who
have found a relevant style of presentation of
popular lyrics. The jukebox operator, the record
store proprietor will tell you that there has al-
ways been a Top 40. They will, in fact, tell
you that there really hasn’t ever been much else.
They will, in fact, tell you that there really hasn't
ever been much more than a top 10 or 20!
Music is real. Comedy is real. Is drama real?

In reference to management and cohesive ef-
forts, management here is meant to be each
and evey department head. A cohesive cffort
then is meant to be that resulting from the com-
bined energies of the managers.

Many social changes are taking place and quite
rapidly! No one person can be a thorough ob-
server-informant. Today’s market place is very
complzx. The sales manager must have a thor-
ough knowledge of programming in order to di-
rect and motivare the stations’ salesmnen. The chief
engineer has to be conversant with the technical
needs of the news department, program depart-
ment, production department, sales department,
etc. The chief engineer has to fced back infor-
mation relative to new ideas in sounds and
c?uipmcnt. The news director has to be aware
of new equipment having applications in his de-
partment. The promotion manager has to keep
peace. The general manager has to know when
enough is enough. The program director has to
be able to communicate with the sales manager
and the promotion manager. Each department
manager has to have trust in the others’ judg-
ment. Each department manager must feel con-
fident that the others are doing everything pos-
sible to make “it” work.

The security blanket guy has yet to give evi-
dence of the total committment of the Top 40
people. The Top 40 station was the first to go
to 45 rpm singles, cartridges, tape, expanded
sound, etc. The Top 40 station pulled radio
from the depths of the TV doldrums. The really
successful safe guy operator of the late 60's is
the station that discovered that the Beatles are
here to stay. Even the country music guys have
gone metro sound as opposed to the old farm
hand sound. Magazines that do not go Top 40
in their field are going broke. Newspapers still
have to discover the Top 40 of their domain.
Their Jalight is so serious that they have been
granted preferential treatment by the anti trust
gang. Top 40 has, is and will continue to be
the leader, the innovator, the gambler, the doer.
The future of Top 40 is unlimited.

Unfortunately the whole world has caught on.

Programming Aids

porting; BP: “Rise & Shine,” Tom-
my Cash, Epic; BH: “I Know
How,"” Loretta Lynn, Decca. . . .
KBBQ, Burbank-L.A., music di-
rector & personality Corky May-
berry reporting; BP: “You Don't

Programming guideslines from key, pacesetting radio stations, includ-
ing Best Picks, Best Leftfield Picks, Biggest Happenings, and Biggest

Leftfield Happenings.

Care What Happens to Me,”
Wynn Stewart, Capitol; BH: “Stay
There Till 1 Get There,” Lynn
Anderson, Columbia; BLP: “In
Memory on Jimmy Rodgers,” Hank
Snow, RCA.

EASY LISTENING

WBCM, Bay City, Mich., music
director & personality Jack Hood
reporting; BP: “Hitching a Ride,”
Vanity Fare, Page One; BH: “Let
It Be,” Beatles, Apple; BLP CUT:
“Words,” “(Can't Help Falling In
Love,” Al Martino, Capitol. . . .
KTTS, Springfield, Mo., music
director Ray Shermer reporting;
BP: “Children,” Joe South, Capi-
tol; BH: “For Love,” Lettermen,
Capitol; BLP CUT: “Proud Mary,”
(Muddy Mississippi Line), Bobby
Goldsboro, United Artists. . . .
WAYB, Waynesboro, Va., music
director Carolyn Bleam reporting;
BP: “Whoever Finds It,” Mac
Davis, Columbia; BH: *Love
Grows,” Edison Lighthouse, Bell.
. . . WSB, Atlanta, Ga., music
librarian Chris Fortson reporting;
BP: “Threce Good Reasons,” Ed
Ames, RCA; BH: “Everything Is
Beautiful,” Ray Stevens, Barnaby.

. WGR, Bugfalo, music director
Larry Anderson reporting; BP:
“Miss America,” Mark Lindsay,

40

Columbia; BH: “Heighdy-Ho Prin-
cess,” Neon Philharmonic, Warner
Bros. . . . WSPR, Springfield,
Mass.,, program director Budd
Clain reporting; BP: “Tomorrow
Never Comes,” Jim Nabors; BH:
“New World in the Morning.”
Roger Whitaker; BLP: “Can’t Help
Falling in Love,” Al Martino.

COUNTRY

WADR, Ramsen, N.Y., music
director Clyde Bickens reporting;
BP: “Tennessee Bird Walk,” J.
Blanchard, M. Morgan; BH: It's
Hard to Be a Woman,” Skeeter
Davis; BLP: “Wanda Jackson
Country,” Wanda Jackson. . . .
KRDS, Phoenix, Ariz., operations
manager, program director, music
director & personality Bob Pond
reporting; BP: “The Great Pre-
tender,” Bobby Austin, Capitol;
BH: “Once More With Feeling,”
Jerry lLee Lewis, Smash. . . .
WYAM, Birmingham, Ala., pro-
gram director Charlie Brown re-

HOT 100

WCSB, Boston, music director
Kenneth Rokes reporting; BP:
“Moddy,” O.C. Smith, Columbia;
BH: “Whoever Finds This, I Love
You,” Mac Davis, Columbia; BLP
CUT: “Spirit in the Sky,” Norman
Greenbaum, Reprise. . . . WSGA,
Savannah, music director Jerry
Rogers reporting; BP: “Everything
Is Beautiful,” Ray Stevens, Bar-
naby; BH: “Timothy,” Buoys,
Scepter; BLP CUT: "Come Run-
ning,” (Moon-dance), Van Mor-
rison, WB. . . . WDCR, Hanover,
N.H., program director Mark Dil-
len Stitham reporting; BP: “Come
Running,” Van Morrison, WB;
BH: “ABC,” Jackson Five, Mo-
town; BLP: Deja Vu,” Crosby,
Stills, Nash and Young, Atlantic.

WSUA, Albany, N.Y., music
director & personality Eric Lon-
scheln reporting; BP: “Reflections
of My Life,” Marmalade, London;

(Continued on page 70)

Selling Sounds

What's doing among the major music houses. Items should be
sent to Debbie Kenzik, Billboard Magazine, 165 W. 46th St., New
York City, N.Y. 10036.

By DAVID B. PERRY
WEEK OF 16-20 MARCH

After a brief run with the song "“Moonlight Bay” American
Airlines has commissioned Joe Brooks to write a new musical logo
based on the theme It’s Good to Know You're on American. The
first of the series was recorded at Bell Sound last week and the agency,
Doyle, Dane & Bernbach, will be following up the initial session
with new versions, probably with Brooks as arranger. . . . Winston
cigarettes has just scrapped a very expensive package of Radio and
TV spots. The agency, WM. Esty refuses to comment, but rumors
are that the client was not happy with the theme line You'll Like the
Likes of Winston. Music was by Dick Marks of “You've Come a
Long Way, Baby” fame. Trade sources think Winston will stick with
“Me and My Winston™ until cigarettes go off the air in January. . . .
Joe Silvia was busy all last week with Ford jingles for their new
compact. The themes were written by agency producer Ben Allen of
J.W.T. . .. Mike Curb has made a blanket offer to all ad agencies to
supply a polished demo radio spot for $1,000. With Mike’s back-
ground that might be a good deal. . . . Gabriel Melker, producer of
Steppenwolf and Three Dog Night, is now available for commercials
via the Charles Stern Agency in Los Angeles. . . . Falstaff Beer has
a new musical Jogo. The agency, Ogilvy & Mather, one of the most
creative in the business, plans a big push for the beer.

In answer to several letters 1 have received during the week
about how to break into the “jingle” business, here are a few guide-
lines: First, if you are a record producer, arranger, composer or artist
you have a head start. Ad agencies are getting very hip about music
and their regard for record people is increasing rapidly. Any chart
records in your portfolio can be tremendously impressive and they
can prove your suitability for writing musical commercials. It's good
to have a reel or collection of your best work available for audition
and it's even better if you have duplicates to leave at each agency,
In making your first contacts, don’t tackle the big 10 on Madison
Avenue. They don’t need you—yet! There are thousands of small
agencies throughout the country handling local and regional adver-
tising, and sometimes even national. These agencies are much more
willing to audition your work, and your prospects are much better for
landing your first assignment. The contacts should be made cither
to the head of Radio-TV production, or to cach individual producer.
If you are a composer you should have an arranger to work with; if
you are an artist, you need both. In any case, you should present
yourself as a total package, not just an isolated talent. After a few
successes at the local level you can approach the big agencics for
assignments and command the higher fees. The average creative fee
for a onc-minute TV commercial is $1,500, plus residuals, which
often are more important than the initial fee.

The Academy Awards program Tuesday (7) is sponsored by
Kodak through its ad agency J. Walter Thompson. Creative director
Granger Tripp has spent a good deal of 1970 preparing a brand new
package of nine Kodak spots to debut on the show. With a projected
audience in excess of 60 million people including every film maker,
composer, actor and writer in the business, special care has been
taken by executive producer Ray Fragasso to crcate a series of
commercials that combine good advertising with an artistic appcal
for the professionals. One of the more unique spots features Grady
Sutton, a veteran of W.C, Fields films, and a novel score by Al Ham
utilizing the old harmonica band sound. Ham and producer Charles
Spranklin chose six of the best harmonica men in New York including
Dick Hayman, arranger for the Boston Pops, Toots Thielemans, a
jazz man, and several members of the Harmonica Rascals of which
Spranklin was a member earlier in his career. The film was shot in
California and scored in New York. Several additional spots were
filmed and will be used throughout the rest of the year. All feature
Ham’s music which was recorded at a marathon 12-hour session with
engineer Tory Brainard. In addition to the harmonicas, Al Caiola
was on guitar and Lou Morro on Fender. With the expected success
of the commercials, Spranklin and Ham are already plotting an
album release based on the six-piece harmonica band.

NATIONAL RECORDING STUDIOS, INC, New York, PL
7-6440—National Recording Studios Very Busy—At Edison Hall;
Steve Karmen recording music for Tootsie Roll, Budweiser Beer
and Pontiac. Glen Ossar weilding the baton for Burger King. Arnold
Eidus and Ted Bates producing music spots for Colgate, Schmidts
Beer, and Dentyne Gum. . . . At 730 Fifth Ave.—Chico Hamilton
and his group for Chevrolet and Delco. Lennen & Newells’ Ed Flynn
producing music spots for Philip Morris. Norm Richards conducting
Bank Americards jingles. Joe Silvia recording Gadzooks miusic spots.
Glen Ossar working with Wrawick & Legler on Mediquick music.
Ted Bates & Arnold Eidus producing Playtex music. Lois Holland &
Callaway won the Best Music Award of the 10th International
Broadcasting Awards for a Restaurant Associates jingle featuring
Bobby Short and recorded here. Ron Holland and Ed Murhey
were the producers. Busy Barry Newman, a star of the new feature
“The Lawyer” recording Ballantine Spots. . . . At The Film Center:
SSC&B mixing Nytol and Ads. Leene & Newell mixing and record-
ing L&N Mexico. Applebush mixing Top Job. Film Fair mixing 1st
National Bank.

GAVIN & WOLOSHIN, INC., PL 1-6020, Sid Woloeshin report-
ing—Second National Bank: 60 radio spots done in the style of the
30's. Kevin Gavin wrote theme and Norman Parls arranged. Spot was
produced by Jim McLaughlin of the Van Leeuwen Agency of New
Haven, Conn. Recording was done at Aura. . . . Elektra Records—

(Continued on page 51)
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One of the world’s foremost music licensing organizations.

At the N.A.B. (Apr. 5-8) visit SESAC’s “Gallery 50” in Suite 900, Conrad Hilton Hotel, Chicago.

reoize,
WORLD HEADQUARTERS: 10 Columbus Circle, New York, N.Y. 10019 « (212) 586-3450 ( C s;
REGIONAL OFFICES: The SESAC Building, 1513 Hawkins Street, Nashville, Tenn. 37203 « (615) 244-1992 o

Technicians,Programmers - YOU, NEED THIS
It’s New.... It’s Unique.... It’s the

Procramme Errects GENERATOR

FOR THE PROGRAMMERS - - g FOR THE TECHNICAL BOYS
INSTANT SOUND EFFECTS @ i < - p ® RECORD/REPLAY FACILITIES

RADIO & T.V. INSERTS @ , — - - ® CASSETTE LOADING
SPOT COMMERCIALS @ . ® NO WOW-UP TIME
TRAILERS ® - ® INSTANT REWIND

George Clouston — Managing Director will be at the NAB Convention, Chicago, April 5th—8th.
Contact him at the Pick Congress Hotel, 520 South Michigan Avenue

Sole Manufacturers

MELLOTRONICS LIMITED

28/30, MARKET PLACE, LONDON, W1N 8PH, ENGLAND. TEL. 01-580 9694.
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RADIO-TU MART

Billboard Magazine—read by more air personali-
ties, program directors, and general managers
than any other trade publication in the world—
is the perfect place for your job needs. Already,
hundreds of radio stations and program directors
and air personalities have been brought together
through the Radio-TV Job Mart. The cost is $15
for two times. Because of the low cost, please
send payment with your advertising copy. Box
numbers will be used, if you wish, but results are
much faster when you use your name and address
or call letters. Send to:
Radio-TV Job Mart
Billboard
165 W. 46th St.
New York, N.Y. 10036

POSITIONS OPEN

Wanted: First phone announcer
with MOR and easy rock exp. Good
carcer opportunity, excellent ay
and fringe benefits. Write i
?;;l:,uanl, WCVL, Crawfordsville, Ind.

Heavy station in Seattie looking for
a Glant-of-a-Moming man. If you
have the pace, production and abil.
ity to entertain, send tape and
resume to Box 0205, Radio-TV Job
Mart, Billboard.

First ticket Top 40 personality for
late night slot., Pretty good salary
in congental atmosx:‘!ere. Call pro-
gram director Lee buckie, WLEE,
703——-288-2835, or write WLEE, Box
847, Richmond, Va., Hurry!

WOKW, Brockton, Mass.,, seeks a
1st phone. The format is MOR.
Working conditions are pleasant,
Great situation for young married
professional. Contact program direc-
tor Jack Sullivan.

KLWW, contemporary station, secks
k0ood morning personality who's
capable of keeping a show moving
and being entertaining. Good pay.
Stabillty. But we want a man who
can think. Willing to consider a
small market man wishing to move
up. Tape and resume immediately
to program director John Long,
KLWW, P.O. Box 876, Cedar Rapids,
Jowa 52402.

WJINC—Bright moming man needed.
MHas to be pretty good to fit sophis-
ticated format. $150-$160 per week
to start. Call 919; 455-2202, Jackson-
ville, N.C.

Wwant to hear from aircheck coliec-
tors having station tapes from the
1950's and 1960°s. Write: Box 0227,
Radio-TV Job Mart, Billboard.

Top-rated medium market adult.
contemporary sceks self-starter news
director. Fast-paced operation em-
phasizes mobile news and actualities.
Salary open for right man. Send
tape, resume to Lee Thomas, KLMS,
Box 1804, Lincoln, Neb. 68501,

Morning Man needed. MOR or rock
0.K. Send tape Wren, 7075
W. Hampden, Denver, Colo, 80227.

WSBA, a major FEast Coast group
station, needs a strong housewife
personality. Send complete tape and
resume to program director Barry
G7an5m, WSBA, Box 910, York, Pa.
17403.

Nine-year radio veteran with experi-
ence as personality, music director,
and program director. Married, col-
lege graduate, 25 years old. Stable,
loyal, dependable. Excellent in all
phases of production. Good volce.
Seeking medium  market position.
Call Russ Thompson, 304—5?5457 3
Or write me at: 2509 Third Ave.,
Huntington, W. Va. 25703, Contact
Claude Hall for references.

Gung Ho! Desire to retum to radio
after two years in Marines. Rated
No. one in rach time slot worked.
23. Aggressive. No drifter. Great
references. Every offer considered.
Neal Cappel, Box 248, Wittenberyg,
Wis, 54499,

WEEL, 703—273-4000. Needs momn-
ing traffie man. Ist or 3rd ticket.
Contaet program director Jack Alix.

Want to totally own your market?
Exp. programmer. Hip. 11 yrs.
radio. Meavy on demographic re-
search, mass psychology, to audience
control. Scientific approaches; no
guesswork, just hard work. Exp
also administration and sales. 1st
phone. Married, Resume on request
to Box 0231, Radio-TV Job Mart,
Billboard.

1 would lke to work in the Caro-
linas, Virginla, or, most of all, in
Tennessee, 23, Draft free. Have
done production, drive tme air
work, music director duties. Murray
Eugene Crawley, 919-273.6698, or
write 3432 H. Wichita Place, Greens-
boro, N.C. 27403.

Progressive underground radio. Do
you need Kenny Kohl, Mt. Tremper,
N.Y. 12457; 914—679-25187

POSITIONS WANTED

Somewhere in radioland, there is a
manager pulling his hair out because
he needs an experienced operations-
program manager, but just can’t
find one. He wants a man who knows
programming, traffic, MOR music,
production, °C, rock and news, He
wants to leave the internal olwratmn
of his station to this individual so
he can concentrate on sales. If you
are this manager and there are only
three hairs left on your head, call
Dennis at 1-215-692.3131 now s0 we
can yget together and make your
station what you want it to be. Call
only between 10 am. and 5 p.m.
and ask for Dennis. Want permanen-
cy and orportunl(y to grow. Married
and draft exempt, Let’s do our thing
together. Now,

Gentlemen, are you looking for a
freewheeling, experienced ’l‘og~ 40
jock? One who can entertaln? With
excitement? Here I am. Outstanding

character production (azen«z). Grip
packed . . . will travel. all 519;
621-2498. Ask for S. A. Reld.

Are you looking for a new person-
ality as a DJ? 1If so, why not con-
sider me. I'm a recent graduate
from a broadcasting schooi with a
3rd class license., 1 love pop music
and 1 have over 3,000 records in
my collection. 1f interested, write
to0 Don Green, 6933 Oakland St.,
Phlladel[;hla. Pa. 19149, or cail 215—
RA 8-6677.

College radio, FM connolsseurs: Add
a touch of Europe to your programs!
Give your listeners the pleasure and
the excitement of enjoying such
great talents as Joe Cocker, Mireille
Mathieu, Jethro Tull, Paul Mauriat,
the Shocking Blue, Charles Azxna-
vour, and Julie Driscoll. They're all
Europcans—and they're now! You
can he the first to play their brand-
newest smash hits when you book
the weekly half-hour ‘"Europe After
Hours’ show. Fach show will be
roduced under the direction of
%arry Graves, 27, Berlin’s leading
rock muslc critic. For demo tape
and details, write to: Barry Graves
Musie, 1000 Berlin 30. Ahommstrasse
2, West Germany.

One of the top names in nite-time
contemporary radlo is looking for a
heavy afternoon drive thing in one
of the top markets . . . I've doubled
the nearest competition in three
very big markets. Currently pulling
almost half the radios turned on
from 7.midnight in one of the top
10 markets. If you really dig the
days of the big numbers, tales begin
at $25.000. Write Box 0229, Radio-
TV Job Mart, Billboard.

I'm a very good Top 40 personalily-
production-3rd phone man in a small
market who wants to become better,
both professionally and financially.
1 know I'm ready. Medium or larger
markefs only. Now Florida based.
Will relocate anywhere, but prefer
S.E. or New Engiand. Call college,
2 p.m.4 p.m., 904—357-6299.

Female radio personallty, Accurate
newscaster, versatile dcejay, crea-
tive writer, timeless voice. Tight
production combo board. Aircheck
and resume on request. Jia Kihai,
40 W. 72nd St. (Apt. 166A), New
York, N. Y, 10023.

1 want to meet new people In a
new place, and as a student have
three months of summer. 3rd en-
dorsed, mature sound to set your
disks splnning. For a tight board,
with tape to prove it. write: Tape
Box 244, Haggin Hail, University of
Kentucky, Lexington, Ky, 40506, Get
hand-ironed results in a ‘“no iron-
ing required®” world! Possible inter-
views March 14-22, Bradford D.
Carey.

100% professional jock with Ist
phone, exp. in Top 40 and modern
country formats. Good production
man. Programming exp. Some on-
camera TV. 1 have 14 years in broad-
casting with the last 10 years In
major markets. Available immedi-
ately. Call Ray Robin 513—274-5086.

First ticket (engineering references)
25, college, family, 6 yrs., exp. all
phases radio, now top 15 market,
seeks combo job, preferably pro-
gramming in medium market. Now.
Write: ox 0236, Radio-TV Job
Mart, Biliboard.

Need a good morning Jock? I'm
looking for a steady rellable posi-
tion at a country station, Age 22,
married, 3d class ticket with broad-
cast endorsement, honor discharge
from U. §. Navy. Wil travel. 24
years' experience. some production.
pd experience. Call: 812; 363-2613
after 4 p.m.

First phone P.D. wants returm to
medium market in New York State
. . . or Pennsylvania. Will consider
all offers. Top 40 or country format.
Not a screamer. Handle ncws, pro-
duction, copy. Want Progressive
Company with solid future. Minl.
mum $175. Will consider less if
moving expenses are paid. Now em-
loyed. Resume on request. Reply
ox 0232, Radio.-TV Job Mart, Bill-
board, or ecall after 5 p.m. 703—
6356761,

Looking for a good rocker to mold
an intelligent, mature, short-hajred,
good voice into a pro. Two years
MOR and rock, drive, music director
exp, This is my move. Please help.
East or Southeast. Contact: Box
0237, Radio-TV Job Mart. Billboard.

Program director needed fast for
24-hour uptempo casy listening FM
station in_one of nation’s major
markets, Experienced professionals
may call 213—TR 8-1500 and ask for
Mr. Kay, station manager of WWDB-
FM, Philadelphia.

South Florida’s top 50,000-watt in-
dependent needs happy morning man
with good volce and sense of humor,
No clowns, please! Send tape and
resume to George Cooper, program
manager, WINZ, 100 Biscayne Tower,
Miami, Fla, 33(32. Telephone calls
will not be accepted.

WINZ must have heard about the
impact of a Billboard Radio-TV Job
Mart ad. Would you belleve four or
five times the results of an adver-
tisement placed In any other publi-
cation?

An opportunity exists at this adult

music station for a good second

command, first-class ticket holder,

If you have the experience and

know-how, please contact C. Mills

at 203—227.5133, or write: The Wenst
rt Broadcasting Co., Box 511,
estport, Conn, 06880.

CKFH, Toronto, needs class A Top
40 personality capable of tight pro.
ductlon. Class A pay. Call program
director Gary fP’alant, 416—923-0921.

Immediate opening for a top-flight
announcer in a bright, MOR format.
5,000-watt, 24-hour station in central
Virginla, First ticket preferred, but
not required. Excellent working
conditions. Top salary to the right
man. Contact Pete Jason, Evans
Communication Systems Inc., Box
631, Charlottesville, Va. 22902 or
eall 703; 296-5121.

Black program director needed as
soon as possible for WHAT in
Philadelphla, which is now pro-
gramming a blend of blues and jaxz
targeted at the Negro population,
Must have a good track record and
be a professional, but willing to
consider a  musie director in a
medium to large market who wishes
to advanee or a program director in
a medium market. Contact owner
Willlam Banks, 215—878-1500.

15 there an ambitious, dedicated
news director who'd like to set up
the new operations at this contem.
porary country station in the Gulf
South? Must enjoy scooping the
competition and know how to give
us the local news image. Bring us
these qualities, Plus good credit and
health, and we'll give you $150 a
week to start, plus compietely paid
Iife, health, and dental insurance,
bonuses and profit-sharing plan. We
guarantee you'll enjoy working here.
Send non.returnable tape, resume to
Mike Malone, WUN1 Radlo, Mobile,
Ala. 36604,

Combination announcer and sales-
man or full-time announcer. Above
average pay with guaranteed ad-
vancement. Modern country and
gospel programmed in advance,
Must have fast pace, professional
sound, Contact Bob Gi‘mon, KXOW,
;’l.o. Box 579, llot Springs, Ark.

KBBQ HRadio, in beautifui downtown
Burbank, the modem country sound
of Los Angeles, Ix currently inter-
ested in recelving audition tapes
from top-seasoned personalities who
are famillar with the nation’s cur-
rent country sound in radie. Appll.
cants must have first phone lcense.
Send tape (Including news and com-
mercial spots), picture, resume to
rogram director Hugh Jarrett,
BBQ Radio, 121 E Magnolia Blvd.,
Burbank, Callf. 91502,

1 want as many edited airchecks
as | can get. All type formats.
Resume, photo, salary requirements
and shift preferences. All interested
jocks, newsmen alrmail audition
tapes to Jay Sands, WAERB, 700
Fenwick St., Allentown, Pa. 18103,
immediately.

KOOO Big Country HRadlo in Omaha,
Neb., looking for st ticket DJ for
aftemoon drive shift. No main-
tenance, just pood production, and
know country radio. Good starting
pay with s growing chain, Send
tape and resume to Frank Lee,
Operations Director, KOOO, Box 37
W.D., Omaha, Neb.

East Coast country glant seeks young
pro on the way up. Must be top-
notch teamworker. Immediate open-
ing. Rush tape & resume to Box
0235, Radio-TV Job Mart, Billboard.

let's get together. Now! Young,
creative top 40 DJ available im-
mediately, Four years' experience in
half-milllon market. 3d ticket. Mili-
tary service just completed, now
ready to get back in actlon. Excel-
lent knowledze of pop and progres-
slve rock music. Former music
director. Call: 212; 545-6800 between
46 Y.m. or write: Bob Thomas, 293
Nagle St.,, Bound Brook, N. J.
08805.

Ron Britain type screamer. Two
years on Cleveland FM. Production
shark seeking permanence, BBA in
marketing. No draﬂ‘rrobl'em. Pre-
fer community-minded AFTRA. No
sales, 1st phone, or news. Presently
employed. Henry Navin, 9325 Beacon
A_,vle_.,."gleveland. Ohio 44105, 216—
271- .

When it comes to a good production
man, production is my thing. Cur-
rentfy employed in small market,
looking for medium and/or iarge
market In Northeast. Eight years’
exp. in production, copy, traffie, and
prograinming. Desire full-time pro.
duction. No Ailr Shift. References
and proof of performance avallable
upon request. Contact Box 0234,
Radio-TV Job Mart, Blllboard.

Presently general sales manager
seeking medium market in Ohlo,
Indiana, Michigan or Ill. Three
years’ experience in broadcasting
media, Vet, 25, dependable, aggres-
sive, Avaflable after March 9. Con-
tact: Box 0216, Radio-TV Job Mart,
Billboard.

Frustrated. enthusiastic. There’s a
thin line of difference if you really
care about the business, Medium
market announcer has had it with
operation that can’t make up fits
mind to go somewhere. Let me put
my professional exp. and voice to
work for your competitive opera-
tion. MOR to progressive rock: the
heavier it gets the more I ean dig it.
5 yrs.’ exp., 2Vh yrs. at current job,
27, 3rd, degree, entertaining, enthu.
siastic.  Aircheck audition, resume,
production, picture ready now,
Medium market and up with a
chance to advance preferred. Box
0233, Radio-TV Job Mart, Billboard.

Soul personallty, 3rd ticket. Just
finished broadcasting school. Mili-
tary obligation complete. 1 operate
a very tight board. Looking for a
place to begin on rock or soul format
station, g to relocate any-
where. Robert Smith, 205 Copeland,
Thomaston, Ga.

Finishing 2 yrs. armed forces radlo
at Headquarters, Marine Alr Re-
serve, Chicago. 1% yrs.’ com. exp.
and lst phone, Ready for position
with Top 40 station any time after
May 19. Will relocate. Bob Erland-
son, 4th Maw-PAO, NAS, Glenview,
1. 60026, 312~ 657-2248 or 657-2249.

I've 5 yrs, exp. as DJ in a small
market. Would like to now move
into 4 medium market. Info and
audition tape available upon request,
1f 1 may be of service, please con-
tact Randy Galliher at 904-771.2905
or write me at 3907 Angol Place,
Jacksonville, Fla, 32210,

Now guy with total experience, in-
cluding Top 40, sports, MOR, news.
Looking to join your action team.
Young, a vet, with Ird endorsed.
Write Box 0226, Radlo-TV Job Mart,
Billboard.

1 am a recent graduate of a nation-
ally known broadcasting school. I'm
looking for a beginning. I'm anxious,
enthusiastic, and willing to learn
everything 1 can. Please help! 1
will relocate if necessary. I'm draft
exempt, Money and shift is not first
on my list. Robert Souza, 14 Lewis
Lane, Saugus, Mass. 01906, or call
233.3398 after 4:30 p.m.

One of America’s top pop music
programming authorities is looking
for job as announcer and/or muslc
director. Former editor of national
broadcast music weekly publication.
Major market sound, 3rd, Looking
for challenging opportunity. Good
chance to catch man on the way up,
Write Tom Roberts. 7016 N. Kenton,
Lincolnwood, 1. 60646, or call 312;
6757084,

Let’s make a deal: Let me observe
your major market programming
for 3 months, and I'll give you an
experienced, talented. 1st phone
summer relief announcer and the
most  enthusiastic workhorse you
ever had. Currently successfully
progrnmmlnﬁ a medium market
rocker. Will complete my college
communications degree next fall.
Phone: 205-—269-1023.

Top ten major market (50 kw.) jock
in Northeast. Wants new challenge
with stable organization. Experience
includes TV, Seeks rock on con-
temporary MOR in minor or major
metro. Willing to relocate. Excel-
lent references. 'apes, resume,
photo on request. Box 0230, Radio-
TV Job Mart, Billboard.

Got a statlon_and want to make it
#o country? Got a country station
and want to make it go? Want to
hear a major market success story?
Want to build a successful organi-
zation? Want to find the man who
can spearhead it for you? Write Box
0225, Radlo-TV Job Mart, Billboard.

Fun.loving, fast-moving jock that
xnows music—Top 40 past, present,
and future — and loves It. Seeks
position with Top 40 station, 3rd
class ticket. Chuck Mosier, 2534 N.
Drake, Chicago, L1l. 60647.

Aha! Now you've reached the ad
you've been waiting for! Well, don’t

thing! Five years’ rock background;
wild mind; production; oldie nut;
audience pleaser, Write copy.
3rd. Medlum markets and up only,
please. Mike Jarmus, RD No. 2, Box
172, Englishtown, N. J. 07726, Phone
201; 462-2784.

"Radio Girl’”* longs to return to
palm trees, sand, and fishing in
Central or South Florida. Has 7 yrs.’
continuity, traffic, promotion, sales,
production, ncws, and ad agency
experience. 3rd phone. Resume and
copy samples on request, Write Box
0223, Radio-TV Job Mart, Blllboard.

Dynamic contemporary Program Di.
rector with portfolio available April
15. Proven organizer’/administrator
ready to move after 10 years in
same (medium) market, Knowledge-
able, intelligent, experienced. AAA
references and track record. 919—
834-1953.

How! Heap good jock ready to col-
lect scalps of competition. Plenty
talent! Plenty ecxpensive ($12,000
minimum). You gottum wampum,
me cookum for you, Tape and resume
on request. Write: Box 0228, Radio-
TV Job Mart, Billboard.

Are you seriously looking for a pro-
fessional? I'm just that. Seven years
alr experience, Vet., 3rd endorsed,
Single. Looking for gig in major
market, MOR or Top 40. Experience
includes major market experience
as program director. Production di-
rector, musi¢c director., Am produec-
tion specialist, Tired of playing mu-
sical radio stations and am looking
for place to stay. $10,000 minimum,
I'm serious. Are you? Box 0238, Ra-
dlo-TV Job Mart, Billboard.

WHHY, Box 1841, Montgomery, Ala.
Night man needed. Personality type.
Chance to work with zooming sta-
tion on excellent staff. if profes-
stional, call Bob Baron, program

ctor, 208—264-2288. Otherwise
send tape and resume,

First phone personality seeks con.
temporary AM or FM stervo deejay
position with production duties in
one of the major 50 markets. Six
yrx.’ exp. as d), md, pd in 300.000-
lus market. 25. Draft free. Excel-
ent ratings and references. Call
Don B. Willlams, 316—942-3500.

Soul personality. 3rd ticket. Seeking
top 40, soul, or country music sta-
tion. Congenial. Music background.
Will send tape and resume., Prefer
South or Midwest. Promotion ideas,
with drive to carry them out,
Bobby King, 1520 W, Lehigh Ave,,
Philadelphia, Pa. 19132.

Experienced announcer and/or
sportscaster is seeking position at
good music or MOR station in medi.
um market. Prefer Midwest, but will
consider all areas. First phone, col-
lege grad, married, just discharged
from service. Call at 21’7~345-6§M
or write Bob Romanko, 55 Mitchell
Ave., Charleston, I1l. 61920,
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Radio-TV programming

HEADACHES,
HEARTACHES
AND HERNIAS

e Continued from page 34

shall refer to him as manage-
ment.

Why do most managers know
little or nothing about program-
ming the item that they peddle
to sponsors? Seemingly, the most
important thing at the radio
station is the sound. I mean,
after all, you sell what you
sound or you are what you
sound. Unfortunately, by a cruel
twist of nautre, most managers
are not only blessed with tin
ears, but also with the uncanny
ability to hire a program di-
rector who has the identical
malady. To make matters worse,
one cannot be cured of the dis-
easc unless he realizes he is ill
(as in alcoholism). No amount
of rating data, public inferences
or selling problems can open
their eyes. Of course manage-
ment can always blame their
poor performance on the jocks,
secretaries, promotion people or
janitors, who uncannily fall into
the trap of “How dare you do
as I tell you and fail"™ Nat-
urally, management always
takes credit for any success
and blames any failure on
“those incompetents we have in
programming.”

Why do announcers have
such a terrible time getting sal-

Century B’cast
Gets 2 Programs

NEW YORK — Century
Broadcast Communications Inc.,
will represent Scripps-Howard
Broadcasting Co.’s “Upbeat” and
“Polka  Varieties” programs.
Both programs are produced at
WEWS-TV Cleveland, a Scripps-
Howard owned station. Century
Broadcast Communications,
Inc, is a newly formed special-
ized group providing syndicated
programming for advertisers and
stations. “Upbeat” is a leading
teen show which features hap-
pening popular groups from all
fields of music. “Polka Varie-
ties” is a family-type program
featuring America’s top polka
bands.

aries that befit their significance
to the overall success of a given
station? Probably because sal-
aries cannot be written off of
taxes at the end of the year
and expense accounts, transmit-
ters, equipment, news wagons,
airplanes and other parapher-
nalia can. So management
spends hundreds of thousands
of dollars on bull feathers, yet
pays talent $125 a week to
do a job that makes the sta-
tion millions of dollars a year.
Do you have any idea how many
more $50,000 a year jock jobs
there would be if the jock on
the air got 15% of the paid
cost of every spot that ran on
his show? Don't laugh. Sales
gets a guarantee, plus that fig-
ure, for all the time they sell
at many stations. And, to top
that off, they are indirectly
selling what the jock sounds.

Well, I can feel some satis-
faction in knowing that these
stations are indirectly cutting
their own throats, because you
get what you pay for. Pay your
talent nothing, treat them badly,
hang out your tin ear, and eveh-
tually you, management, will
weed out the good guys and
have nothing for an air staff.
So what? Well, that leaves you
vulnerable for an operation like
KTLK in Denver, which will
come in and do right what you
have been doing wrong for
years. Oh you can fight back,
but by then the public should
be pretty set in what they think
of you and your sound; and that
is what will be your downfall
. . . you've sounded too bad
too long. Winning under those
conditions is a simple thing, be-
lieve me!

To sum it all up: Have re-
spect for what you are pro-
gramming. Then it will be easy
to respect those who program
it for you, If you respect those
who run your radio station and
are responsible for your rev-
enue, then pay them, listen to
them, and give them the praise
they deserve. And maybe man-
agement will become something
more than headaches, heart-
aches. and hernias.

THE CALL TO ACTION
AGAINST DRUGS

e Continued from page 30

The message must be subtle. But, the message
must be there. All drugs are wrong. All drugs are un-

necessary.

Family, religion, and government can make an
effort to stop the traffic. But all the authority in the

world will never accomplish as much as the music
industry can accomplish. All the good, all the honesty
and all the forthrightness and idealism today’s kids
stand for comes through loud and clear in music
lyrics. But, let’s face it! So does tolerance for drugs.
Never before has so much music been created that is
great for kids—that is a counterbalance to so many
frustrations. And never before has music had such an
opportunity to assert influence over kids, the same
kids that are now being killed by drugs.

What’s music and radio going to do to stop this
slaughter?

a4

25 Speakers Lined Up for
The Programming Forum

o Continued from page |

table discussions on various as-
pects of radio programming.

Jerry Boulding, national pro-
gram director for the Sonder-
ling Broadcasting chain, will
speak on “Keeping and Increas-
ing Your Listeners—White and
Black.” William Wheatley, pro-
gram director of WWOK in
Miami, will talk on “Has Coun-
try Music Programming Become
Too Modern?” Other speakers
include Tony Taylor, program
director of WIP in Philadelphia;
Bruce Nelson, program director
of WUBE in Cincinnati; Reggie
LaVong, a former leading air
personality who's now vice pres-
ident of marketing at Capitol
Records;, Kahn Hamon, program
director of KTSA in San An-
tonio; and Dan Clayton, pro-
gram director of WPOP in Hart-
ford.

Allan Scott, principal in the
production firm of Scott-Textor
that has produced commercials
for most- of the leading prod-
ucts in the nation, will speak on
“Producing Better Local Com-
mercials.” James Greenwald,
president of radio for the na-
tional representative firm of
Katz, will speak on “Ratings—
How to Evaluate Them Effec-
tively for Better Programming.”
Willis Duff, operations manager
of KSAN-FM in San Francisco,
will specak on *“The Growing
Impact of Albums—Selecting
Them and Picking the Cuts.”
Pat Whitley, program director
of WWDC in Washington, will
discuss the trend back toward
personalities in radio and how
to program them with new mean-
ing. Jim Hilliard, vice president
and general manager of WIBC
in Indianapolis, will speak on the
decjay and how to help him
achieve greater professionalism.

Boyle to Talk

Frank Boyle of the Robert
E. Eastman national representa-
tive firm, will speak on “When
Is Changs Needed in Format—
For What Reason and in What
Direction?” Norman King, pres-
ident of U.S. Media Internation-
al, one of the world’s largest
firms specializing in media buy-
ing, will spcak on “Selling the
Format to the Advertiser—Re-
cent Developments in Media Se-
lection.”

Music Sessions

A highlight of this year's
Forum will be special sessions
devoted to music. Here, leading
music directors or program di-
rectors with vast music knowl-
edge will team up with leading
record men. George Michaels of
WFIL in Philadelphia will team
up with Augie Blume, national
promotion director of RCA Rec-
ords, to guide a session in Top
40 and progressive rock music.
The audience will participate in
these sessions. Other sessions
will be devoted to easy listening
music and country music. Roy
Stingley, program director of
WIID in Chicago, has been set
for one of the positions in the
country music session.

Other speakers will be an-
nounced later.

As at last year’s Forum, there
will be a Sounds of the Times
exhibit, featuring generic air-
checks of the total broadcast
day of around 20 or more lead-
ing radio stations, representing
all of the major formats. The
stations involved will be an-
nounced later. This year, the
Sounds of the Times exhibit will

be open throughout the evening
hours in the Astor Gallery,
which will also be a meeting
place for informal discussions
and relaxation.

Another session of the Forum
will a panel session where three
of the nation’s leading record
artists will present their view-
points of the music world of
today and their audiences and
how this could relate to radio
programming.

Last year, more than 500 ra-
dio men from across the nation
attended. About 40 percent of
the audience was comprised of

general managers; the rest were
mostly program directors and
air personalities. All formats
were represented. Several radio
men from countries as far away
as Japan, Germany, and Peru
attended.

The Radio Programming
Forum is sponsored by Bill-
board magazine and conducted
by the educational consulting
firm of James O. Rice Asso-
ciates. For further details re-
garding the Forum, write Ra-
dio Programming Forum, Ninth
Floor, 300 Madison Ave., New
York, N.Y. 10017.

Top 40 Profiles

EDITOR'S NOTE: Each weeck we will profile some of the key Top
40 stations in the nation. These stations are participating in Billboard's
Search for a New Sound, seeking new recording artists. The Search is
being conducted in association with the Tea Council of the U.S.A.

WISE
2 South Lexington
Asheville, N.C. 28801

President is John Lee Davenport, general manager is Charles
Reynolds, program director is Ron Thompkins. Air personalities
include Jim Gray 5:30-10 a.m. with a talk-music show (calls are
screened for him), Ed Dyer 10-noon (he’s also an excellent produc-
tion man), Reginald B. noon-4 p.m., Ron Thompkins 4-7 p.m. (does a
humorous show and also specializes in production), Dave Young
7-midnight, Silent Sam midnight-5:30 a.m. (a 2001 computer that
plays oldies). Format involves a "“happy sound” more music concept,
but not so much that the personalities’ style is cramped. Spots are
clustered, 1:30 maximum. Short 3-7 second custom PAMS jingles
at the end of each set are used. Air personalities are outside with
the people at least once a week. WISE is No. 1 in the 18-49 age
group. Phones are used hcavily to maintain close contact with
listeners.

WKBR

Box 784

155 Front St.
Manchester, N.H.

Station owned by Ralph Gottlieb, Jim McCann, vice president and
general manager. Pete Morrison, news director and Bill Mundae,
program director. Personalities include Mill Morrissey, 5:30-9 a.m.,
Eddic B. Baker, 9 a.m.-2 p.m., Bill Mundae, 2-6 p.m., Big Jim
Edwards, 7-12 p.m., with Roger Alan Jones and Bob Molloy, week-
ends. WKBR is 5,000 watts and operates at 1250 AM and 95.7 FM
with 50,000 watts. Playlist consists of 50 singles and the top sclling
albums.

WSAC
Box 70
Fort Knox, Ky. 40121

Byron Cowan is president and general manager. Lynn Mclntosh is
program director, Tad Murray, music director. Air personalities are
Ron Thomas 6-10 a.m., Larry Bruce 10 a.m.-2 p.m., and Murray
2-6 (hours vary in summer). WSAC is a daytime, 1,000-watt station,
consistently rated No. 1 in Fort Knox by ARB since it switched to a
rock format in 1966. Sister station is WSAC-FM, a stereo person-
ality contemporary MOR station that is programmed separately
from WSAC. WSAC programs 100 percent Top 40 music, with an
average playlist of 70 records that is updated weekly.

WROK

1100 Tamarack Lane

Rockford, IIl. 61105

Station manager is Davis Salisbury. Operations manager is Bill
Walters. Air personalities include Doug McDuff 5-9 a.m., 35, and
with the station for 5 years; Dan Walsh 9:30-noon, 32, and with the
station for six months; Chuck Scott, music director, 2-6 p.m. and
with the station for 4 years; Bud Allen, 31, 6:30-midnight, with the
station for six months. Bill Mitchell and Doug McDuff host two
hours of talk shows daily. The music is MOR daytime and rock at
night. The station’s signal is 5,000 watts during the day and 500
watts at night and is 1440 on the AM dial with 97.5 FM.

WBIZ

Box 24

609 Cameron St

Eau Claire, Wis.

President and general manager is Howard G. Bill. Station manage<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>