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Soviet Plans Epoch FMers Swing to Country; Big
Programming Services Planned

Coin Machine Fair

By WALTER MALLIN

HANOVER, Germany — Ac-
cording to a reliable source, the
Soviet Union is planning its first
amusement coin machine exhibi-
tion in 1971. While details are
still unknown, the site will be
Moscow. This was learned at the
1970 Hanover Fair here from
April 25 through May 3.

The Soviets interest in holding
a coin fair stress from the fact
that Russia, along with Brazil,
South Africa, Rhodesia, Tunisia.
Australia and Argentina, sought
agency and sales information
from the Amusement Trade As-
sociation (ATA) of London, ac-
cording to A.B. Willis, secretary
of ATA.

The fair itself saw nine ex-
hibitors displaying coin ma-
chines of some sorts, while four
of those dealt with both amuse-
ment and vending machines.
The four were Seevend of
Switzerland, Nova, Harting and
Deutsche Wurlitzer all of West
Germany. The ATA had one
joint stand which included six
manufacturers from Great Brit-
ain. Those displaying only
amusement machines included

Env of Bad Homburg, Ger-
many; Automatenbau Rudolf
Schorzmann of Struenpfelbaunn,
West Germany,; Societe de Fab-
rication et de Distribution Fadi
of Cachen, France, and Leon-
hart of Aufhause, West Ger-

many.
Urged by a majority of West
German operators and their

president, Werner Schmidt of
Berlin, the exhibiting members
(Continued on page 45)

NEW YORK—FM radio sta-
tions coast to coast are shifting
to country music formats and
scveral firms are preparing big
country music programming ser-
vices. In San Francisco, Avco
Broadcasting is changing KOIT-
FM to a country music station
as soon as possible. KFMR-FM
in Fremont, Calif.,, is now a
country music station. WIAI-FM
in Danville, Ill., is switching to
country music, as are several
other stations. Those who've

Action on Copyright Seen—
Bill to Senate in June?

By MILDRED HALL

WASHINGTON—A(fter sev-
eral delays, it now looks as if
the copyright revision bill ap-
proved by the Senate Copyrights
Subcommittee last December
may be taken up by the full
Judiciary Committee by the end
of this month. Sen. John L.
McClellan (D., Ark.) hopes to
pilot the bill (S. 543) through
committee consideration in time
for a Senate floor vote early in

—

Swamp Dogg is urderground, Swamp Dogg is pop, Swamp
Dogg is R&B and his new LP “Total Destruction to Your Mind"
(#LP-7706) is definitely a mind blowing, money making album

from Canyon Records.

{Advertisement)

June. The bill would then have
to go through House action to

become law before the 9ist
Congress expires at the end of
this year.

In the last hours left to them,
lobbyists for and against sec-
tions of the bill, creator and user
segments of the copyright-based
industries, are putting in their
last urgings on the bill.

(Continued on page 6)

Brethren, Charlie Green's latest discovery on Tiffany, distrib-
uted by Scepter, is a very special group.
(TFS0013) is pure rock.
“Mississippi Freighter” have strong single potential. Brethren
has just appeared with Joe Cocker at Howard Stein’s Capitol
Theater in Port Chester to a packed house.

“Midnite Train,” ‘“Provided For,”

Strong radio,

newspaper and promotions in N.Y, area establishes Brethren
as one of America’s hottest new rock groups. (Advertisement)

Their first LP

By CLAUDE HALL

written enormous success stories
with country music already in-
clude WSIX-FM in Nashville,
WCIJW-FM in Cleveland, and
WHIL-FM in Boston.
International Good Music,
Bellingham, Wash., will launch
a country music programming
service in connection with Chris
Lane, a leading country music
program director, by late June.
AIR Productions, an arm of the
programming consulting firm of
Drake-Chenault Enterprises, has
been discussing the production
of a country music programming
service. AIR offers “Hit Parade
’70” and a solid gold program-
ming package similar to the for-
mat of WOR-FM in New York.
Two other programming ser-
vices are beyond the discussion
stage and the report is that
PAMS, a leading production
firm of station identifications,
may become involved in one of
them. In both cases, highly

RCA Records
Opens U.K.
Pressing Plant
See page 37

qualified radio men are behind
the projects.

WWCO-FM in Waterbury,
Conn., has been doing quite well
the past couple of years with a
country music format, operating
24 hours a day and covering the
state of Connecticut, as well as
parts of Massachusetts and New

(Continued on page 26)

U.K. Decca Into
Tape in England

By PHILIP PALMER

LONDON-—British Decca is
entering the tape and cassette
market in the U.K. after months
of planning and investigation by
the company’s tape marketing
manager, Graham Smith.

Decca will introduce its cas-
settes in August and September
with an initial launch of about
60 titles taken from the Decca
and London catalogs. The launch
will also feature titles taken

(Continued on page 78)

‘Sound’ Moment of Truth

WASHINGTON-—More than
400 persons, including govern-
ment officials and members of
the press, will convene at the
National Press Club here Friday
(15) to hear the six finalists in
the nationwide Search for a
New Sound competition. All
will be guests of the Tea Coun-
cit of the USA. The iced tea
industry is also paying all ex-

penses for a representative from
each of the radio stations that
found the acts to fly into Wash-
ington for the ceremonies Fri-
day night. Tommy Smothers is
emcee.

Judging the finals to select one
of the acts for the $2,000 grand
prize will be Lesley Gore,
Crewe Records artist just added

(Continued on page 10)

Name 5 Forum Chairmen

NEW YORK — Registrations

are flooding in for the third an-

nual Billboard Radio Program-
ming Forum, which will be held
June 18-20 at the Waldorf-As-
toria Hotel. A block of rooms
in the hotel has been set aside
for early registrants.

Named as Forum chairmen
so far include Dale Andrews,
program director of WCBM in
Baltimore; Bill Summers, general
manager of WLOU in Louis-

ville; Ev Wren, program director
of KLAK in Denver; Greg Dean,
program director of KEYN in
Witchita, Kan.; and Bob Baron,
program director of WHHY in
Montgomery, Ala.

John D. Loudermilk, a lead-
ing country music performer
and songwriter, will serve with
writer-performer Johnny Rivers
and performer-producer Smokey
Robinson on a panel session that

(Continued on page 26)
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General News

BMI Lashes Out at
Nets on Two Fronts

NEW YORK — BMI's con-
troversy with the networks
opened up on two fronts last
week: 1) BMI notified ABC-
TV that it was cancelling its
license effective July 1, and (2)
BMI brought an infringement
action in New York Federal
Court against NBC asking for
punitive damages of $6 million.

Among the songs that BMI
claims were performed on NBC
without a license were “Mrs.
Robinsen,” published by Char-
ing Cross Music; “A Boy Named
Sue,” published by Evil Eye
Music; “Cotton Fields (The Cot-
ton Story),” published by Folk-
ways Music, and “Eleanor Rig-
by,” published by Maclen Music.

BMI had previously cancelled
its licensing agreement with
CBS and NBC. The CBS can-

Buddah Promo
Using '2-D’

MALLORCA, Spain — Bud-
dah Records will provide all of
its record promation men, with-
in the next two months, with
a unique audiovisual device so
that radio station program di-
tectors will be able to see a
group perform as well as hear
their new record. Neil Bogart,
general manager of the record
company, said that product can-
not be forced on the public
today. Citing the development
of the group Sha Na Na and
the singer Melanie into major
acts, he felt that new sales
techniques must be found.

The new portable rear-
screen projection units fit in-
side a briefcase. It uses film
cartridges. The promotion man
can assembie it for use in a
matter of seconds. A special
man has been hired to create
films of the label’s artists to be
used in the system, which was
announced at the second an-
nual International Music Indus-
try Conference.

Col "Company’
As TV Special

NEW YORK — Columbia
Records’ original Broadway cast
album session of “Company”
will be shown as a television
special sometime this fall. Tal-
ent Associates filmed the ses-
sion at Columbia’s recording
studios in New York on May 3.

The special, which will be
sponsored by the Chrysler
Corp., will be produced by

Chester Feldman and written by
Judy Crichton.

The cast album was pro-
duced by Thomas Z. Shepard,
Columbia Records Masterworks
producer, and will be rushed
into release to cash in on the

critical accluini. Heading the
cast are Dean Jones, Elaine
Stritch, Pamela Myers, Susan

Browning and Donna McKech-
nie. The music and lyrics are
by Stephen Sondheim. Tommy
Valando Music is publishing
the score.

cellation went into effect Jan. 1,
and the NBC cancellation went
into effect April 4.

BMI also has an antitrust suit
on file in New York Federal
Court against CBS, NBC, ABC
and ASCAP claiming that the
defendants have entered into a
conspiracy to destroy BMI. The
suit asks for damages of close
to $60 million.

Cap Into TV Production—
Rolls on Seven Projects

NEW YORK—Capitol Rec-
ords is moving into the televi-
sion production field with seven
properties in development. J.
Michael Donohew, director of
Audio-Visual Development, and
Al Coury, director of artists re-
lations, have made agreements
with several top producers and
writers, and are also negotiating

with several major TV distribu-
tors regarding joint venture
syndication projects.

One of the properties aimed
at the 1971-1972 season is “A.J.
James Esquire,” a half-hour
situation comedy series starring
Capitol Records artist Nancy
Wilson. Ron Friedman is writing
and producing the series.

World Disk ‘Oscars’ Planned

PARIS—PIlans for the crea-
tion of worldwide record “Os-
car” awards, voted by an in-
ternational committee drawn
from all divisions of the crea-
tive arts associated with the
record industry throughout the
world, were exclusively out-
lined to Billboard this week by
Bernard Chevry, organizer of
the International Record and
Music Publishing Market
(MIDEM).

The awards would honor
outstanding achievement in all
artistic and scientific spheres of
the industry — as the NARAS
awards do in the U.S.—but
they would be decided by
nominations from a worldwide
panel which could be as many
as 3,000-strong.

“What | seek to create.”

6th Store for

Waxie Maxie

NEW YORK-—Waxie Maxie’s
Quality Music Stores, the Wash-
ington area’s largest retail rec-
ord chain, has opened its sixth
store. Simultaneous with its
public stock offering on the
market May 4, vice president
Gene Levy indicated leases have
already been signed on two
more locations and three addi-
tional leases are being negoti-
ated for 1971 openings.

Chevry said, “is an interna-
tional academy of recording
arts and sciences, perhaps

linked to the American NARAS.
1 feel records need a world-
wide award.”

It would be Chevry's plan

to present these awards at
MIDEM each year. For the
first two years of MIDEM,

Chevry used the event to pre-
sent specially designed trophies
based on sales figures to top
national and international art-
ists but he abandoned this
practice last year.

Chevry also has other proj-
ects in line for 1971.

Following the recently un-
veiling of various audio-visual
systems, Chevry is to devote
the whole of one floor of the
Palais des Festivals, Cannes,
France to audio-visual devices
at the next International Tele-
vision Program Market (MIP-
TV), April 18-23, 1971.

The meeting  will, said
Chevry, “assemble the whole
industry, and will be known
as the International Audio-

Visual Cartridge Program and
Equipment Market.

He added: "“The principal
application of these still-costly
systtms will be in the educa-
tional and management train-
ing spheres and in language
courses. The real impact in

Fifth Dimension’s ‘Aquarius’
Wins ‘Record of Year’ Award

NEW YORK — “Aquarius/
Let the Sunshine In” by the
Fifth Dimension on Soul City
Records was unveiled May 7 as
the Best Record of the Year.

Sammy Davis Jr. doing yeoman's
duties as an emcee on the an-
nual “Best on Record” show on
NBC-TV along with artists such
as Glen Campbell, Henry Man-
cini, Pat Paulsen, Herb Alpert,
Lily Tomlin, Bob Newhart and
Sonny & Cher, announced the
winner, kept under wraps since
the night of the Grammy
Awards March 11. Earlier in the
show, the group had performed
their hit, focusing on an airport
scene and featuring excellent
choreography and, of course,
the usual exciting performance
of the group.

All of the five nominations
for the Best Record of the Year
award were recapped during the
hour-long show sponsored by
Timex watches. Henry Mancini
performed his “Love Theme
From Romeo & lJuliet,” Johnny
Cash sang “A Boy Named Sue”
and added that he'd name him
John Carter Cash instead of the
usual ending on the song (his
new son is named John Carter
Cash); Peggy Lee, in an empty
Empire Room at the Waldorf-
Astoria, performed a beautiful

version of “Is That All There
Is”; and the Blood, Sweat &
Tears, in a film clip showing
them en route to a concert per-
formance and performing, did
their “Spinning Wheel” hit.
Sidelight performances — all
highly entertaining—were “Kaw-
Liga” by Danny Davis & the
Nashville Brass, Bill Cosby doing
his handball game with an old
man monolog, the Isley Broth-
ers doing “It's Your Thing,”
and Jack Jones in a rising-tempo
version of the Song of the
Year — “Games People Play.”
Burt Bacharach introduced
Dionne Warwick who performed
a medley of *“Raindrops Keep
Falling on My Head” and “I'll
Never Fall in Love Again.”
This year’s show featured
some of the best camera work
and direction ever done on TV.
The pacing was smooth, Les
Brown provided superb inusical
direction. Every song presented
was a winner, in one way or
another, and reflected the best
of the music industry; every
artist and every introducer was
the cream of the field. It was
an hour that truly can be
pointed to as not only a tribute
to the entire industry, but a
prestige showcase that drama-
tizes the very best on record.
CLAUDE HALL

Europe will come in 1972 and
after that things will move
fast.”

Early marketing in Europe,
he thought, would be boosted
by both cassette and player
rental, as with color television.

“At the last MIP-TV, great
emphasis was laid on program
production both by TV and
film companies. This will have
even greater emphasis at next
year’s event.”

The Chevry organization has
moved into new offices in Paris.
leaving the rue Bellini in Put-
eaux to take over a mansion
at 42 Ave. Saint-Foy, 92-Neu-
illy-sur-Seine. Tel: 722.36.12.

The building will group all
the Chevry operations includ-
ing the MIDEM Productions
film company.

Plans also call for a special
with Capitol artist Glen Camp-
bell. The program will be
filmed entirely on location in
Europe in a production tie be-
tween Capitol and Glenco Pro-
ductions. A special that could
also develop into a series is also
planned for Capitol artist Merle
Haggard.

In addition, producers Jay
Sipes and Ed Palmer are map-
ping out an hour-long drama
series entitled “Wayne’s World.”
An untitled half-hour property
is being prepared by Dave Davis
and Lorenzo Music, and Myles
Harmon and Larry Murray are
working on “Same Train, Dif-
ferent Time,” a proposed spe-
cial to be filmed on location.

Capitol is also working with
several animation companies in
producing music for a Saturday
morning cartoon series, and is
developing and promoting live
groups based on the animated
characters.

Sal lannucci, Capitol Records
president, said, “This is our first
concrete step into TV, and we
are most enthusiastic about our
progress to date. We are also
looking forward to our growing
involvement with outside pro-
ducers and writers in diversify-
ing Capitol’s interest in the
entertainment field.”

Morrison, Elektra Tie
Stays; Track LP’s OKd

NEW YORK—IJim Morrison
and the Doors will continue to
record exclusively for Elektra
Records, but under the terms of
the new contract recently nego-
tiated, special provisions have
been included giving Morrison
and the Doors an okay to work
and appear on soundtrack al-
bums.

Mike Curb. president of
MGM Records, has been nego-
tiating with Morrison to work
on a film for MGM pictures
and to appear on the film’s
soundtrack. A story in Bill-
board May 2 inadvertently in-
dicated that Morrison was leav-
ing Elektra and moving into the
MGM Records fold.

According to Bill Harvey,
Elektra’s executive vice presi-
dent, Elektra’s agreement with
the Doors and Morrison now
extends well into the future and
“that although certain special

provisions have been included
in the new contract regarding
soundtrack albums. these provi-
sions are quite limited in
nature.”

Soria Exits

RCA Intl

NEW YORK — Dario Soria,
vice president of RCA Records
International Department. is
planning to leave the company.
It's understood that Soria will
be retiring from the record
business.

RCA had no comment on the
move, and there’s been no talk
concerning a successor. Soria
came to RCA in the late 1950's
when Capitol Records bought
out the Angel label which he
had headed.

Admiral Makes Videocorder
—Ready for Consumer by 71

CHICAGO — The Admiral
Corp.. has developed a CAR-
tridge recording and playback
unit for both home entertain-
ment and commercial use. The
unit which will be available on
the consumer market by 1971,
is designed to record either off
the air, or live, in both color
and black and white. It will be
priced at under $1,000.

The Admiral announcement,
made at a recent stockholder’s
meeting by board chairman,
Ross D. Siragusa, follows
closely on the heels of a recent
announcement by Magnavox in-
dicating that it had developed a
consumer - oriented video re-
cording unit.

This move by Admiral puts
the company in the heat of the
video recording race in which
other recent entrants are the
Philips Co., of Holland and the
Victor Co., of Japan.

It is not yet known whether
Admiral will go along with ef-
forts by Sony, Victor, Philips
and Magnavox to establish an
international video recording
standard.

T T TR
For More Late News
See Page 78
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General News

Gulf Pacific Forms
Label: Bell to Handle

LOS ANGELES — Prophesy
Records has been formed as an
independent division of Gulf
Pacific Industries and has
signed a distribution agreement
whereby all product will be dis-
tributed by Bell Records in the
U.S. and Canada.

Mickey Shapiro is president
of the new label and Don Alt-
feld, production director and
general manager.

Prophesy will operate as an
album company with emphasis
on progressive product. The al-
bum emphasis comes from the
label’s belief that the LP con-
cept is not only the future of
the industry, but that album
acts are the only kind that have
a definite future in personal
appearances and concerts.

First product from Prophesy
appears May 25 when Bell be-
gins  distribution of “Black
Pearl ‘Live’,” an LP recorded
livevat the: Fillmore by the for-
mer: Atlantic Records group.
Prophesy will also release a
series of specialized, esoteric LP
product. First will be an album
by Clifton Chenier, a French/
Creole singer from Louisiana.

Shapiro said that “We’re
grateful to Bell for understand-
ing our desire for total freedom
and creative control.” As a re-
sult, Prophesy will have com-
plete control over everything
from choosing its own master-
ing labs and recording studios
to cover designs and packaging.
“It's that kind of control that
makes a small label creative.”

Altfeld added that Prophesy
is “not just interested in buying
masters. We want to become
totally involved with the artist,
his management and agency.
One of the key motivating fac-
tors behind the purchase of a
record by consumers is if
they’ve seen the artist or are
familiar with him. An unknown
artist who never works but gets
a hit is only going to go half as
far as the working artist whom
consumers know."”

Prophesy will remain smalil
with total artist commitment.
As an example of that commit-
ment, Shapiro cited the label’s
“English / American produc-

Lights With Beat
Making Debut

NEW YORK-—A new psy-
chedelic lighting system which
creates the optical illusion of
keeping time to sound when
operated in a room with music
or voices, is being pushed by
HIP-Notics Products.

The system, called Op-
Tickle, is a ring of strobe-like
lights with concentric rings in
the center. The light patterns,
in addition to creating the il-
lusion of blinking in time to
sound, also gives the viewer
the feeling of movement of the
rings.

According to a survey con-
ducted by the manufacturers,
teen-age buyers are drawn to
the product because of the
feeling induced by prolonged
concentration on the light pat-
terns.

Already the demand for the
unit has outstripped the sup-
ply, and according to Mike
Shulman, head of HIP-Notics
Products, extra staff has been

added to increase production
output.
Op-Tickle retails for $9.99

and can be found on the shelves
of most record and department
stores.

4

tion concept which involves the
production of American acts
by English a&r men, either here
or in London. Shapiro plans to
travel to London in June to
discuss producing an upcoming
Prophesy act with an English
producer that “we feel would
be ideal for the act.”

Altfeld, who supervised the
production of six chart albums
and six chart singles during the
past 14 months under Gulf
Pacific, said he would “go any-
where, anytime to listen to an
act.” Next week, he’ll put the
plan in operation when he takes
off for Louisiana to listen to an
act that is located there. Both
Shapiro and Altfeld believe that
the small independent, aggres-
sive, creative companies are the
future of the industry. “Labels
like Bob Krasnow's Blue Thumb,
Lou Adler’'s Ode 70 and Char-
lie Green’s Tiffany and Etcet-
era. They maintain a close rap-
port with the artist. It's close-
ness and selectivity. That will
always be our policy.”

Goody Tops

85 Mil Mark
For First Qtr.

NEW YORK-—-Sam Goody
told shareholders of Sam
Goody, Inc., at the company’s
May 7 meeting that total sales
for the quarter ending March
31 rose to a $5,032,000 record
first quarter high, up $1,453.-
000 from the same period in
1969. Earnings figures were not
vet available.

Goody explained that the
1970 figures included the re-
sults of the new wholesale di-
vision, established late last year
and the Smithtown store, which
was opened in July. Goody
pointed out that comparable
store volume rose 8 percent to
$3,863,000 for the period.

Shareholders re-elected all
directors at the firm's first
meeting. After the session, a
quarterly dividend of 6 cents was
declared, payable June 26 to
stockholders of record June 5.

Roulette Launches Drug
War Via Free DJ Spots

NEW YORK-—Roulette Rec-
ords has launched its own cam-
paign to crack the drug prob-
lem. Executive vice president
Nate McCalla began distributing
“Bust a Pusher” radio spots last
week. The spots vary from 15-
to-60 seconds long and feature
air personalities such as Le

Big 3 Launches
Drive on Songs
By Barbara Keith

NEW YORK—The Big 3
Music Corp. (Robbins - Feist -
Miller) has launched a promo-
tion drive to introduce the songs
by Barbara Keith. The publishing
organization is building a Ii-
brary of copyrights by Miss
Keith, following recent creative
sessions and huddles with the
Robbins production team.

Miss Keith introduced many
of her songs during a recent
appearance at Fillmore East.
The firm’s drive on her songs
began with the release of the
Delaney & Bonnie & Friends'
Atco recording of “Free the
People.”

Allen Stanton, Big 3’s execu-
tive vice president and general
manager, indicated that the
drive is an initial thrust in the
firm’s growing development
program for new writers and
producers.

WPIX-TV
Hits Drug Use

NEW YORK — WPIX-TV
cancelled all programs and
commercials May 9 for 24
hours in order to devote the
entire day to an anti-drug cam-
paign. Besides regularly planned
programs such as “The Drug
Scene,” “The Experimenter” and
“The Parent,” the station set up
25 telephone lines to answer
questions from viewers. The in-
dependent TV station took a
full-page ad in the New York
Times announcing the program-
ming as “An open letter to all
parents about drugs.”

Baron Taylor of WDAS in Phil-
adelphia, Sonny Jim Kelsey of
WOL in Washington. and Bernie
McCain of WWRL in New
York. The record company is
distributing the spots free to any
station that wants them.

“We'd love to see other rec-
ord companies get involved in
the same kind of project,” Mc-
Calla said. One way record
companies could help fight drug
usage, he said, is by placing
lead-in or tag-end statements
by record artists on their future
releases. Any station wishing
copies of the taped spots may
call McCalla at 212 757-9880
or writing him at Roulette Rec-
ords, 17 West 60th St., New
York, N.Y. 10023.

Rosenbaum Set
For MPTF Post,
Replaces Adler

NEW YORK — Samuel R.
Rosenbaum has been designated
Trustee of the Music Perform-
ance Trust Funds following the
crash of the Dutch Antillean
Airlines plane May 2 in which
the Funds’ Trustee, Jerome H.
Adler, is missine and presumed
d:ad. Adler succeeded Rosen-
baum as Trustee of the Funds
in June, 1969.

Rosenbaum, a Philadelphia
attorney and  musicologist,
served as the Funds' Trustee for
21 years, since its founding in
1948.

Adler, who was 55 years old,
was traveling with his wife,
Barbara, who was rescued. He's
the brother of Norman A. Ad-
ler, vice president and  general
executive of CBS.

The Trustee is designated by
Secretary of Labor George P.
Schultz. The Music Performance
Trust Funds is a public service
organization created and fi-
nanced by the recording indus-
try under agreements with the
American Federation of Musi-
cians. To date, MPTF has ex-
pended nearly $100 million, all
to pay instrumental musicians
for their services in perform-
ances open free to the public.

Fox Agency Closes Out
Action Against 4 Pubs

NEW YORK-—The Harry Fox
Agency recently closed out the
action brought by four music

publishers in  N.Y. Federal
Court against Flama Record
Corp., La Epoca Corp., BMC
Records  Distributing  Corp.,

Mario Heérnandez, Raphelia Her-
nandez, George Valdez, Aldo
Alvarez and Pedro Perez for in-
fringements of the copyrights in
various Spanish musical orks.
The publishing firms represented
by Fox were Peer International,
Southern Music, Robbins Music
and Edward B. Marks Music.
As a condition to the termina-
tion of the action instituted in
1967, Flama, BMC and Mario

U.S. Backing

Hernandez made payments of all
royalties past due and owing for
uses of the respective copy-
righted musical works of the
plaintiffs in the action. The de-
fendants also represented that
they are no longer engaged in
the manufacture of records.

Al Berman, managing director
of the Fox Agency, has indi-
cated that this action is only the
beginning of its strict enforce-
ment program. It is anticipated
that continuation of the con-
centrated  litigation  program
will convince illicit record man-
ufacturers that there is no profit
to be made by avoiding copy-
right royalty payments.

of NBC, CBS

On Copyright ‘Dangerous’

NEW YORK-—-The recent fil-
ing of a brief by the Justice De-
partment buttressing NBC-TV's
seeking of an ASCAP license
covering 2,217 copyrights, and
CBS-TV’s request for a per piece
license covering any material
within the pool of ASCAP music,
is viewed by copyright owners
as a potentially dangerous vitia-
tion of the position of copyright
owners.

Thoughtful copyright owners
fear that should prime users
actually secure other than blank-
et licenses, as well as going di-
rect to publishers for deals, there
could be a general diminution
of total performing rights in-
come—which under the blanket
license has always risen in line
with the networks’ increased
earnings from time sales. .These
copyright owners question the
feasibility or practicality of
other-than-blanket licenses, and
wonder whether the tactic of the
networks is one of harassment,
with the end in view of achiev-

MGM Headquarters
Moving to Coast

HOLLYWOOD — MGM’s
board of directors has approved
transfer of the headquarters to
Culver City studios here. The
firm will maintain some space
at thee New York building to
handle its East Coast activities.

ing a blanket license of the type
they consider reasonable.

Meanwhile, with the Justice
Department’s brief supporting
the NBC stand, copyright owners
find no satisfaction in the fact
that the two key societies—at
such a critical juncture in the
history of performing rights—
show no disposition to join
forces to more effectively cham-
pion their cause. In fact, BMI
recently filed a conspiracy suit
against CBS, NBC, ABC and
ASCAP. Other developments
concerning BMI's controvery
with the networks are covered
in separate story on page 3.

WB Buys Slice
Of Stonehenge

NEW YORK — Stonehenge
Music, a firm jointly owned by
singer-songwriter Dick Holler
and producer Phil Gernhard,
has been partly acquired by
Warner Bros. Music. With WB
assuming part ownership of the
firm, all exploitation and pro-
fessional activity will henceforth
be handled through Warner’s
East and West Coast staffers,

The deal was negotiated by
Zach Glickman, head of the
New Dawn Artists Management
combine, of which Stonehenge
is a wing, with George Lee,
WB's publishing head, and
Mike Mayer, attorney for Atlan-
tic Records, Holler’s label.
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Troubadour
Is Formed:; 4
Acts Inked

LOS ANGELES — Doug
Weston, owner of the Trouba-
dour nightclub, has formed
Troubadour Records, and has
announced the label’s first four
artists—Peter Evans, Bob Lind
and Fred Croft, all singers;
and A. Vitaman, a comic. Lind
was the composer and artist
on “Elusive Butterfly,” the hit
single of a few years ago.

Weston is currently negoti-
ating with MGM to handle
distribution.

Weston plans to open his
own studio on San Francisco’s
Bush Street where he has pur-
chased the San Francisco Club
and is renovating it. According
to Weston, the studios should
be ready to use in mid-May.
Also housed in the new com-
plex will be a San Francisco
Troubadour. The building will
house the rock musical “Salva-
tion” on one floor; a concert
theater on another; and the
studios on the third.

Copyright Action
Seen; Bill Going to
Senate in June?

e Continued from page |

One of the closest votes in the
committee is expected on the
new record royalty section 114
that would give performance
money to the playing of records
for profit, in addition to the
established performance royalty
rights of the copyrighted music.

However, no opposition is ex-
pected to the limited copyright
granted recordings to protect
them against unauthorized du-
plication. Under this right, rec-
ord piracy would incur the same
civil remedies and criminal pen-
alties previously awarded only
for unauthorized use of copy-
righted music. Both the remedies
and the penalties would be much
steeper in the revision than they
are under the present copyright
law, and tougher than in the
House-passed version, which
also contains the limited copy-
right for sound recordings.

As always, it is the Commu-
nity Antenna (CATV) issue that
is providing the final hurdles
before committee action can be-
gin on the bill. Sen. McClellan
is meeting with Sen. John O.
Pastore (D., R.L) to establish
agreement between the Copy-
rights Subcommittee and the
Senate Commerce Committee’s
Communications Subcommitte,
on this hybrid copyright-com-
munications issue of cable tele-
vision.

Also, action. awaits May 14
and May 15 meetings by the
Federal Communications Com-
mission on the CATV copyright
terms in the bill, to which they
have some objection on juris-
dictional grounds.

Out of all the discussions, it
is hoped that a compromise can
be evolved on the treatment of
CATV copyright liability, to
save the Senate revision bill
from the kind of fracas that
deleted the CATV section from
the 1967 House-passed revision
bill, and left the issue a fester-
ing threat to the badly needed
modernizing of the 1909 law.

Executive Turntable

Bob Reno appointed director of popular a&r, Vanguard
Records. He is a former director of recorded
product for Mercury, which he joined in 1968
as general professional manager of the MRC
publishing arm. He was also previously associ-
ated with Mills and Kama Sutra Music.
Jeana Jackson named midwest promotion direc-
tor in Motown Records’ newly created inde-
pendent division which handles Chisa, VIP and
Rare Earth labels. Miss Jackson joined Mo-
town’s communication department six years
ago. Prior to her current appointment she was
administrative assistant of special projects for
Motown vice president Barney Ales. She is the
second woman appointed regional director for
Motown—Cynthia Badie Dashiell was named
western promotion director in January. . . . Jim
Jeffries named assistant national promotion di-
rector, Bell Records. He was formerly mid-
western promotion director for Capitol and also southern pro-
motion director for the same company. Bell has also realigned
their promotion staff: Rich Totoian now serves as national LP
promotion manager and Jerry Morris as West Coast promotion
manager.

RENO

JACKSON

* * X

Ken Cooper has joined Capitol Records as a&r producer.
He was formerly with Epic Records and the Al Grossman office.
. . . Steve Kenyon named vice president of Buck Owen Sales
and Marketing, a division of Buck Owens Enterprises, Bakers-
field, Calif. . . . Lee Trimble named assistant national director
of marketing, Starday King Records. Trimble was formerly with
Capitol and Tower Records, Western Record Service and, most
recently, with the Crewe Group of Companies.

* K K

Peter Silbermann, formerly of Rogers Cowan and Brenner,
Universal Pictures and Paramount Pictures, heads the newly
opened New York office of David Mirisch and Associates, Holly-
wood public relations firm. . Freelance commercial design
consultant, Jill Schuster named director of graphic design for
Stonehedge Productions, New York. . . . Reece Clough, Capitol
Records, Inc., assumes a newly created position focusing on
systems work within CRI Controller’s division. James Cavanaugh
takes over as CRI’s director of royalty and license, a post Clough
held until his new appointment. . . . David C. Muilenburg ap-
pointed Capitol’s western regional credit manager. . . . J. Donald
Cana named sales manager for KGBS AM and FM. . . . Hal
Hoag joins KGBS as account executive. . . . E.P. Lyons has been
appointed vice president of manufacturing of the Tenna Corp.
He will be responsible for all manufacturing and production
operations at Tenna.

* Kk *

Samuel W. Gelfman named vice president, programming and
production, Cartridge Television Inc, a subsidiary of Avco Corp.
Gelfman is a former eastern production executive and executive
assistant to the president of United Artists Corp. . . . Ben Turner
named West Coast regional sales manager and Maurice Powers
East Coast regional sales manager of Inland Dynatronics, car
radio, car stereo tape decks and stereo speaker set producers,
New Jersey.

* K *

Buz Wilburn appointed director, promotion and merchan-
dising, international division, Capitol Records Inc. Wilburn was
director, national airplay for Capitol, a position now held by
Evan Reynolds. He joined Capitol as regional promotion manager
for independent labels. . . . Frank McGrath, formerly with Capi-
tol, named executive vice president for National Discovery Corp.,
San Diego.

(Continued on page 8)

HARRY JENKINS, left, RCA Records division vice president, and Gary
Usher, seated back, second from right, label's vice president for rock,
officiate at the presentation of gold records to the Jefferson Airplane
for their albums, ‘“‘Volunteers” and ‘*Crown of Creation.”
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IN1957 SMOKEY ROBINSON
AND THE MIRACLES GOT TOGETHER.

THEY STILL ARE...

with a sound that’s been on the charts
all those years.

So their new album,
,has an anul lot behmd it.

And in front of it, there’s a new single,

Between the two releases, you’re going
to discover that Smokey Robinson and
the Miracles are still together...
In more speeds
than one.
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General News

Henry Jerome Is Riding High
In East for Lib/UA Complex

NEW YORK-—The Liberty/
UA emphasis on the West
Coust, notwithstanding, Henry
Jerome stands tall in the East.
Despite the shifting of most of
the Lib/UA activities to its
Coast headquarters, Jerome will
continue to operate out of the
firm's New York base where
he's executive administrative
head of a&r for the combined
record labels and is responsible
for all recording activities on
the East Coast.

In New York, he’ll continue
to buy masters for the labels,
working with independent pro-
ducer and act as “house™ pro-
ducer. He’s currently riding
high in his “house” producer
role in tandem with Bobbi Mar-
tin’s single “For the Love of
Him,” which is closing in on
a gold award for a million
copy-sale. Jerome is winding
up production on an album with
Miss Martin titled “With. Love”
and which will include the hit

RECORD REVIEW

single, as well as five or six
“marquee hits” and five or six
songs with pop potential for the
singles market. “The new al-
bum,” said Jerome, “is aimed
to further Bobbi's (Martin) image
in the pop market.”

Jerome also is helping to set
up product and campaigns for
several other new artists he's
taken under his wing. Among
them arc Patti Austin, a black
girl who's picked up some in-
terest in the soul market; Stone
Hammer, a contemporary group,
and Ray Smith, a white boy
from Augusta, Ga., who is be-
ing fashioned by Jerome to fit
into the “soul bag.” Miss Austin
will soon be on release with a
single titled “Family Tree,”
Stone Hammer is currently cut-
ting their debut side, and
Jerome plans to have a single
or album on the market within
six to eight weeks, and Smith is
scheduled to debut with a single
on June 1.

Atlantic Releases Second

NEW YORK-—The second
set in Atlantic’s Jazz Anthol-
ogy, “The Best of . . .” fea-
tures a series of tracks made
for the label by a workshop
group led by bassist Charles
Mingus, who has recently re-
formed his small group after a
layoff of several years.

Included in the album (SD
1555) is “Pichecantropus
Erectus,” which was recorded
14 years. ago and is today still
a work—Mingus calls it a jazz
tone poem—of great strength.
Mingus’ arrangement uses form
and content in a way that
proves superiority working with
a two-saxophone front line and
rhythm group. Other sides fea-
ture the then-emerging Roland
Kirk and their free use of
sound must have been a great
influence on what Kirk has
now become.

Ornette Coleman is another
emergent artist released (SD
1558) with a series of 1959-
60 tracks with his quartet. The

Podlor Producer

NEW YORK-—Richard Pod-
lor is the producer of Jamul's
“Tobacco Road’ on the Lizard
label, and not Gabriel Mekler
as erratummed in Billboard’s
Hot 100 chart last week. The
record is holding at No. 93 in
this week's chart.

In ‘Jazz Anthology’ Series

sounds are less frightening now
when compared with the cur-
rent avant-garde output. Charles
Lloyd: quartet is head on SD
1556, recorded 1966-67, at the
height of his affair with the Love
Generation. Included is his “For-
est Flower” set revived at the
Monterey Jazz Festival.

Hank Crawford digs into
some small group blues, aided
by members of the Ray
Charles band, on SD 1557. A
muscular set of tracks with
David Newman, tenor, proving
his considerable assets.

IAN DOVE

No Chisa Dedl
With Uni Rec

NEW YORK — Chisa Pro-
ductions has terminated its as-
sociation with Uni Records. An
exclusive production deal was
set up in April 1967 to pro-
vide recording services for
Hugh Masakela and other
Chisa artists, but in 1969 a
dispute arose over record royal-
ties, mechanical licenses, re-
serves, returns and exchange.
The result was a permanent
split on the part of Masakela
and Chisa with Uni. Uni, how-
ever, retains sole ownership of
the Masakela masters.
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In addition to his a&r admin-
istrative and production chores
for other performers, Jerome
takes time off to consider his
own performing career. He's
currently on the market with a
“Henry Jerome Presents” two-
disk  package titled “Ameri-
can Gold,” which contains 24
songs that have sold a million
disk copies. To further promote
the LP, which has sold about
50,000 copies at a suggested re-
tail price of $5.98 and to mcet
disk jockey requests, Jerome is
pulling two sides (“Up Tight”
and “Shadow of Your Smile™)
out of the album for release in
the singles market.

BOOK REVIEW

‘Swing Out’ Tells
Dance & Jazz
Band Story

NEW YORK—“Swing Out”
(Pendall Publishing Co. $10) is
a sincere look by author Gene
Fernett at Negro dance bands
and large jazz orchestras of the
previous decades. Its real value
comes from the mass of photo-
graphs Fernett has collected of
these outfits—from the well
known bands like Jimmy
Lunceford, Basie, Ellington and
Fletcher Henderson to the less
known — Eli Rice, Gus Mc-
Clung, Jeter-Pillars, the Shuffle
Abernathy Orchestra, and so
on.

Fernett shows the scope and
activity of the Negro band scene
during this era, often in racially
ignominious conditions. He has
some telling anecdotes and a
few surprises (such as the fact
that Don Redman penned the

verse for “Stardust” out of
friendship for Hoagy Carmi-
chael).

“Swing Out” is not an ency-
clopedia, doesn‘t attempt to be
comprehensive. It’s a mellow,
personal account of an era.

IAN DOVE

Gold

Awards

Tom Jones received a gold
award for his Parrot album,
“Tom.” It’s his sixth consecu-
tive gold LP.

* * K

Paul McCartney’s first Apple
LP, “McCartney,” has been cer-
tified by the RIAA for a gold
album.

* * *

Peter, Paul & Mary’s “A Song
Will Rise” on the Warner Bros.
label was cited for a gold album
award. It’s their seventh LP to
be so honored.

* * K

Tyronne Davis earned his sec-
ond gold record with the RIAA
certification of his Dakar Rec-

ords single “Turn Back the
Hands of Time.”
* * K
Norman  Greenbaum was

awarded a gold record for his
million-selling  Warner  Bros.
Records single, “Spirit in the

Sky.”
* W K
The  Edison Lighthouse’s
“Love Grows (Where My Rose-
mary Goes)” on Bell Records
has been certified as a million-
seller by the RIAA,

TRANSCONTINENTAL Records Corp.

R
L
-

held a sales and promotion

conference in New York recently. Among the TRC men gathered from
around the country are, left to right, standing, Rick Sidoti, West Coast
regional promotion manager; Nick Ludwig, sales department; Gerry
Dubin, field promotion manager; Bob Breedlove, Southern region pro-
motion manager; B.J. McElwee, country promotion manager; Steve
Backer, Midwest promotion manager; Dave Greenman, director of
promotion, and Sammy Vargas, singles sales manager, seated, left to
right, are Sol Greenberg, director of album sales; Ed Cotlar, East Coast
promotion manager, and Harold L. Berkman, senior vice president

of TRC.

FORE Mini-Parley
May 15-17 in Chicago

CHICAGO—The Fraternity
of Recording Executives (FORE)
will hold a mini-convention at
the Ascot House hotel here from
Friday (15) through Sunday (17).

Theme of the conference
which will be divided into two
major seminars, is “Grits or
Gravy in the '70’s.” The open-
ing seminar, scheduled for Sat-
urday morning (16) will dis-
cuss “Total Involvement of the
Black Man in the Record In-
dustry.” The second seminar,
which will be held that same
afternoon, will discuss “"Chang-
ing Distribution and  Sales
Patterns of the '70's.” Billboard
publisher, Mort Nasatir, will
chair the afternoon session.

A panel of top music indus-
try people have been lined up
for each seminar. Each panel-
ist will be allowed seven min-
utes to develop his subject.
This will be followed by a
short question and answer pe-
riod.

Saturday's schedule will also
include a luncheon meeting at
which guest speakers, Bernard
E. Garnett of the Race Rela-
tions Center, and Jack Walker,
vice president of Radio Station
WLIB. New York, will address
conference registrants.

Cotillion Shipping
'Woodstock’ Display

NEW YORK—Cotillion Rec-
ords is shipping a four-color
blow-up of the “Woodstock™
album cover to dealers, plus
window  streamers. “Wood-
stock’ is a three-album set in a
triple-fold cover.

Sunday's schedule includes
a general membership meeting
and attendees are invited to
submit written ideas and sug-
gestions for consideration.

Registration fee to the con-
vention is $25 per member, and
$15 per guest. All members
must be paid in full to register,
and registrants are asked to
travel with their FORE mem-
bership card which must be
presented at the registration
desk which will be opencd
from noon to 7 p.m. on Friday.
The Friday schedule also in-
cludes a fund-raising show to
be held at the High Chappar-
rell, South Stoney Island, Ci-
cago.

Brown Cut 1st
Nashville LP

NASHVILLE—James Brown
recorded his first session in
Nashville at the Starday/King
studios following a concert at the
Municipal Auditorium. Brown.
who had previously done all of
his recording in Cincinnati,
made the trip to the studio fol-
lowing the concert.

While in Nashville, Brown
was honored with three awards
that were presented onstage at
the concert; a certificate from
the National Association of Rec-
ord Merchandisers proclaiming
him best selling soul male vocal-
ist of 1969, a certificate of merit
from the office of Gov. Bufford
Ellington for his work with
youth and the drug problem. and
was given the key to Music City,
USA.

Executive Turntable

e Continued from page 6

Lee Trimble has been appointed assistant national promotion
director of marketing for Starday/King Records. Trimble, formerly
with Crewe, will headquarter- in the company's Nashville office.
.. . Dexter Shaffer has been appointed West Coast regional man-
ager for Starday/King Records and the affiliated publishing com-
panies. Shaffer previously directed the music department in the Nash-

ville office. . . . Patrick Legrand named head of Harm Music, publish-
ing company owned by TA Records. He was formerly a producer

with Barclay.
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Our ole’ pard Mason
Williams has a brand
new album ... arootsy
mosey through
Oklahoma, by way of
Bel Air. .. which he
(and we) call

HAND MADE.

It's a real nice piece of
wax (or tape), hand writ
and mouth sung by
country bov/city slicker/
TV rebel Mason, and a
few of his folksy friends.

Only a year in the
making. These things
take time.




Financial News

Schwartz Bros.' Earnings,
Sales Up 40% in Quarter

WASHINGTON, D. C.—
Schwartz Brothers, Inc.,
showed a 40 percent increase
in sales and earnings for the
first quarter of 1970. Net sales
for the first quarter ending
March 3! were $3,812,905
compared with first quarter
earnings last year of $2,673.-
478. Net income for the first
quarter of 1970 was $70,615
compared with $50,242 for
1969's first quarter.

In announcing the figures,
James Schwartz, firm's presi-
dent, indicated that *“‘the over
40 percent increase in sales
and earnings is attributed to
such forces as the continuing
growth of the cassette and 8-
track cartridge business in our
distribution and rack jobbing
operations, plus the added sales
and earnings from our new

Oslander, Oriolo

Music Complex

NEW YORK — Barry Os-
lander, independent record pro-
ducer, and songwriter-producer
Don Oriolo have formed a mu-
sic complex which includes a
record production company, a
management firm and several
music  publishing companies.
Oslander has produced albums
by the Cherry People for Heri-
tage Records, the Good Rats for
Kapp Records, London Lee on
Philips, Sugar Shoppe on Smash
Records, and Moms Mabley for
Mercury.

Oriolo has produced Some
Other Animal, and Mel Wynn,
two Mercury Records artists.
The new companies include

Double O Music (BMI), Two
O Music (ASCAP), BoDo Mu-
sic (ASCAP), and Big O Pro-
ductions. The management firm
is called O-O Twice Manage-
ment.

GINGER BAKER'S Air Force al-
bum on Atco Records received
“A Billboard Pick’ in last week’s
issue but a printing plant gremlin
inadvertently photographed the
back cover. The front cover of the
album is shown above.

chain of Harmony Hut retail
stores.

Four Harmony Hut stores were
opened in late 1969 and early

1970 1in Falls Church, Va.;
College Park, Md.; Prince
George County, Md., and

Willowbrook Shopping Mall,
Wayne, N.J. The opening of a
fiftth Harmony Hut in Manas-
sas, Va., is planned for the
future.

Seminar on New

Look in Music

LOS ANGELES—The Uni-
versity of Southern California’s
Entertainment Law Institute will
present its 6th annual program
on legal aspects of the entertain-
ment industry on Saturday (9).

The Saturday (9) session,
“New Look in Music,” will cov-
er patterns of acquiring masters,
recording rights and copyrights,
special problems of groups and
new patterns of domestic and
foreign distribution and licens-
Ing.

Speakers will be Myron
Mayer, general counsel of Atlan-
tic Records; Walter Hofer of
New York, and Jay Cooper of
the Los Angeles Bar. The pro-
gram is co-sponsored by the
Beverly Hills Bar Association
and the Law Center.

Moment
Of Truth

e Continued from page |

to the judges list; Al Bell of
Stax Records, Bob Crewe of
Crewe Records, Vince Calandra
of “The Ed Sullivan Show,”
Ken Kragen who manages such
acts as Mason Williams and
Kenny Rogers and the First Edi-
tion; Willis Conover of the
Voice of America, John Ham-
mond of Columbia Records,
Don Ovens of Billboard, and
Hal David, Academy Award-
winning lyricist.

All six of the acts will be
awarded record contracts. In
addition, Lydia Wood will per-
form her original song based on
an Iced Tea theme, which gar-
nered her a separate $2,000
award and a music publishing
contract.

Stations represented in the
finals include WEBN-FM in

Cincinnati, which discovered
Lydia Wood, whose profes-
sional name is Mad Lydia;

WTRY in Troy, N.Y.; WSGA
in Savannah, Ga.;, KQWB in
Fargo, N.D.; WIFE in Indian-

apolis; WKDL in Clarksdale,
Miss.; and WFLI in Chatta-
nooga.

FULLY EXPERIENCED in
‘POP’ RECORD FIELD
with AM and FM RADIO STATIONS

® Attractive remuneration

‘ ® This is a full-time, PERMANENT position

Apply in person, or by mail or phone direct to:

Mr. SAM GOODY

46-35 54th Road, Maspeth, L.1., N.Y. 11378
Tel.: (212) 361-7211

All replies will be held in strictest confidence.

Contest Opens

For Musicians

LOS ANGELES — Applica-
tions for the 1970 Young Mu-
sicians  Foundation  National
Competition, with cash prizes
available to musicians up to
25 years of age.

The competition, now in its
15th year, will be held from
June 15-20 at UCLA with the
finals on the 2Ist in the Ah-
manson Theater of the Los
Angeles Music Center.

Applications for the five
categories—piano, violin, viola,
cello, voice and composition—
can be obtained from the Young
Musicians Foundation at the
Music Center in Los Angeles.
Deadline is May 25.

Motorola Sales Up
As Earnings Dip

CHICAGO — Sales were up
during the first quarter of 1970
for Motorola Inc. although earn-
ings were down slightly. Sales
and other revenue were $205, -
245,624 or a 6 percent increase
over the same quarter in 1969.
Earnings were down 8 percent
over 1969. Total earnings for
January through March 1970
were $5,874,174.

Insiders Report

By MILDRED HALL

WASHINGTON—The Secur-
ities and Exchange Commission’s
March official summary of “in-
sider” transactions reports trad-
ing by officers and directors and
other holders of stock in the fol-
lowing companies of direct or
related interest to Billboard sub-
scribers. (Unless otherwise noted,
transactions are in common
stock, and Exchange stocks are
reported first, followed by over-
the-counter.)

Capitol Industries—EMI ac-
quired 116,009 shares in ex-
change for $5 million promis-
sory note from Capitol Records.
(SEC records show September
1969, EMI acquisition of 134,-
228 shares by exercise of con-
version rights in a $5 million
loan made to Capitol Industries.)
Month-end holdings by EMI to-
taled 3,141,131 shares.

Columbia Pictures — M.B.
Rosenhaus acquired 15,000
shares, received as a bonus from
the J.B. Williams Co., and estab-
lishing holdings in this amount.

Gulf & Western—E.W. Kelley
acquired 13,125 warrants, giv-
ing him this amount, and re-

Market Quotations

As of Closing Thursday, May 7, 1970

1970  Week's Vol. Week’s Week's Week’'s  Net
NAME High  Low in 100’s High Llow  Close Change
Admiral 147 8 280 8% 8 8% + W
ABC 392 221, 983 25V 222 24% — %
American Auto Vending 1 5% 15 6V 6V Va4 —
Ampex 482 198 1699 22/ 19% 2014 — 24
Auto. Radio 27V 7% 214 878 7% 8% — ¥
Auto. Ret. Assoc. 118 92 592 983 92% 9378 — 4%
Avnet 13% 72 411 878 81/ 878 unch.
Capitol Ind. 532 30% 123 342 32 RN7% — 7
CBS 497 304 774 33 303, 30% — 15
Certron 18Va 834 141 1134 94 0% + Y
Columbia 312 134 377 155 134 148 — Y
Craig Corp. 15V 52 163 6% 57 Va — ¥
Disney, Walt 158 110 1617 130 110 1232 — 5%
EmI 7% 454 488 5 458 4% + Ve
General Electric 77%  67% 1640 7156 68 70% — 1
Hammond 16% 8V, 1218 108 814 9% — 1
Handleman 47%g 27% 264 312 2934 303 unch.
Harvey 1234 5Va 26 68 52 6 + 2
Gulf & Western 2034 13 949 1434 13 13% — 78
iTT 60%s 4512 5375 498  45Y2 4558 — 258
Interstate United 153 68 250 758 6V % — W
Kinney Services 36 26Vs4 1243 3058 27% 292 +
Macke 19 1034 84 12Va 1034 1% —
MCA 25% 172 72 197 18 19% + %
MGM 298 19 188 21 19 194 — 13
Metromedia 21 152 216 162 152 15% —
3M (Minn, Mining Mfg.) 11434 8912 1611 9458 8912 Ny — V2
Motorola 14134 84 661 92 84 862 — 42
No. Amer. Philips 54% 26 458 304 27% 30 + 22
Pickwick Int. 54%,  26% 87 30V 26% 284 —
RCA 34% 23 2149 24% 23 23% — %
Servmat 313% 1578 331 185% 15% 1578 — 2%
Superscope 405 11 2079 5% 11 122 — 17
Telex 25% 162 13374 20% 17 19% — 3
Tenna Corp. 20% 455 507 6Va 458 518 — 1
Transamerica 2634 168 1714 18 168 17Va —~ V2
Transcontinental 24V 78 1396 8Ys 7V8 V2 — W
Triangle 17Va 14 28 147% 14 14Y4 unch
20th Century Fox 202 112 567 13% 1158 12V — 8
Vendo 17Vs 12Va 60 15 1234 13% + 7
Viewlex 25% s 199 1134 9% 10Wia — 5%
Wurlitzer 15 1014 28 10% 108 104 — 3%
Zenith 3734 27 694 2912 27 29 +

As of Closing Thursday, May 7, 1970

Week’s Week’'s Week's
OVER THE COUNTER* gk Ltow Close

ABKCO Ind. 72 6 7
Alltapes Inc.

Arts & Leisure 3% 3%a 3
Audio Fidelity 178 tla 134
Bally Mfg. 13 1 12
Cameron 3 Ve 12
Cassette 8 6% 7
Creative 812 72 8%
Data 13 122 13
Dict-O-Tape 2 1a 12
Faraday 9 8 812
Fidelitone 41 414 4
Gates-Learjet 84 7% 8
GRT 11V 82 9%
Goody, Sam 9 7% 82
{TCC 7 Y2 Ya
Jubilee tnd. 32 2y 3
Koss Electronic 3% 2% 3

Week's Week’'s Week's

OVER THE COUNTER*  y;qp low Close

Lin Broadcasting 7 5V4 64
Media Creation 34 2% 3V
Merco Ent. 24Y2 227 2334
Mills Music 18 18 18

Monarch Elect. 2Va 1.
Music Maker 5 4y, 44
NMC 62 53 534
National Musitime 12 s 34
National Tape 92 83 9

Newell 5 43 434
Perception Ventures 7 62 7

Qatron 5% 5% 5%
Recoton 42 4 4

Rainbo Photo Color 2 13 7%
Robins [nd. 3% 22 2%
Schwartz Bros. 5Va 4% 4%
Telepro Ind. 13 1 1Va
Transnational 22 s 2%

*QOver-the-counter prices sHown are “‘bid"’ (as opposed to ‘‘asked’’). Neither the bid nor the
asked prices of unlisted securities represent actual transactions, Rather, they are a guide to
the range within which these securities could have been sold or bought at the time of

compilation.

The above quotations compiled for Billboard by Merrill L'ynch, Pierce, Fenner & Smith, Inc
member of the New York Stock Exchange and all principal stock exchanges.

ported holdings of 600 common
shares.

Handleman—S.J. Karbel held
1,193 shares personally, and
wife sold 1,000 shares, leaving
her 334.

Interstate United—T.F. Cass
bought 1,000 shares, establish-
ing holdings.

ITT — R.N. Laughlin sold
1,000 shares, leaving him 15,056.
Ted B. Westfall sold 4,280
shares, leaving him 22,600
shares held personally, 400 as
custodian.

Kinney National Service —
Harold Chamberlain acquired
3,990 shares as stock dividend,
and exercised option to buy
3,264 shares, giving him total of
11,244 shares. Morris Feld ex-
changed 5,000 shares of pre-
ferred series A for 10,000 shares
of common and sold the com-
mon, and converted 4,498 of
the A preferred held as Trust
No. 2 into 9,896 shares of com-
mon, and sold the common,
leaving no common. Feld re-
tained 16,506 shares of the A
preferred held personally, 1,071
as co-trustee of Trust No. 2,
and 5,682 of the preferred as co-
trustee of Trust No. 1.

MCA — A.A. Dorskind sold
3,200 shares, leaving him 36,-
775. D.L. Ritchie sold 5,250

shares, leaving him 30,000
shares.
Macke Co.—Balfour Gold-

man exchanged 12,870 shares of
Class B common for 12,870
shares of Class A common, then
sold 500 shares of the Class A,
leaving him 105,929 Class A
common shares.

3M — M.H. Patterson sold
4,000 shares, leaving him 13,000

shares. C.P. Pesek sold 1,000
shares, leaving him 24,154
shares.

Motorola — T.J. Connors
bought 1,250 shares, giving him
1,500.

North American Philips—F.
L. Randall Jr. sold 6,000 shares,
leaving him 3,000.

RCA — Bennett Cerf sold
1,000 shares, leaving him 97,153
held personally, and 5,000
shares by wife.

Superscope, Inc. — F.C. Tu-
shinsky sold 2,000 shares, leav-
ing him 104,500.

Telex Corp. — J.J. Slade sold
$10,000 of 5 percent subordi-
nated debentures, leaving none
in this category, and acquired
512 shares of common, giving
him 10,807 common shares.

Transcontinental Investing—
So! Blaine sold 1,500 shares,
leaving him 92,692 shares held
personally and 2,779 by wife. H.
Weingrow bought 2,890 shares,
giving him 343,839 shares held
personally, and 13,098 by wife
as custodian.

In over-the-counter stocks:

Creative Management — ..M.
Rosenthal, trading as R.M. Ros-
enthal & Co., trading account,
bought 15,520 shares, sold 24,-
550, leaving 1,304 shares in this
account, none held personally,
and 2,025 held as | & L Trading.

GRT Corp. —— H.C. Jackson
sold 2,000 shares, leaving him
18.860 shares held personally,
and 2,400 by wife. B. Sills sold
1,050 shares, leaving him 3,000.
Harry Stern sold 1,044 shares,
leaving him 12,400.

Newell Inds. — V.D. Carver
sold 11,868 Class A shares, leav-
ing none in this category, and no
other holdings reported.

Quatron—Daniel A. Honig
reported sale of 2,000 shares by
family, leaving 120.970 in this
account, and 102,820 held per-
sonaily.
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Due to an explosion in the
photographer’s studio, the ad for
José Feliciano’s “Fireworks” album
will not appear as planned.

Before | After

We had a knockout ad planned for José’s newest
album, “Fireworks” LSP-4370. The assignment was
approached with respect, because after several million record
sales and 3 gold albums, Feliciano is a giant. (And if recent
history repeats itself, this album with José performing great
rock classics like “Let It Be,”“(I Can’t Get No) Satisfaction,”
“Yesterday”and “Norwegian Wood” will be his biggest yet.)

“Fireworks.” mumbled the young art director. Then,
in a burst of creativity, “Shoot ‘Fireworks’ against
fireworks!” We proceeded to set it up. He lit firecracker after
firecracker. Then throwing the album fiercely into the air, he
shouted, “GET THAT SHOT!” Well, folks, that’s the last
thing anyone remembers,

Meanwhile, Feliciano’s “Fireworks” is already getting
airplay. And were a week behind schedule. But now you at
least know about it,so you don’t have to be.

P.S. Feliciano’s new single, “Younger Generation”
#74-0341 is already getting airplay, too. The way things
are, we thought we’d better mention it, while we have a
chance.

“c Records
and Tapes



Tape CARtridge

Battle Shaping of Videotape Giants

By BRUCE WEBER

MALLORCA, Spain — The
audio squabble of the 60's—
8-track vs. cassette—was all but
forgotten here as delegates at-
tending the International Music
Industry  Conference turned
their attention to the video con-
frontation.

A battle of American, Euro-
pean and Japanesec manufactur-
ing giants is about to take place
in videotape. The booty is a
projected $! billion audio-visual
business in sales by the end of
the decade.

Companies are feverishly
working on economical audio-
visual systems for the consumer.
As of now, three different sys-
tems are due to enter the mar-
ketplace within  the next two
years.

The CBS (Electronic Video Re-
cording) system — miniaturized
film and the EVR player con-
vert a standard television set
into a ‘“‘phonograph for the
eyes’—is openly competing for
the same dollars and consumer
attention as RCA’s SelectaVi-
vision and the videocassette sys-
tem developed by eight other
companies.

The videocassette eight have
agreed, of sorts, to establish a
standard for the production of
color videotape players that
would allow individual video-
cassettes to be used with any of
the eight concern’s systems.

The TV-tape player pact in-
cludes Sony, AEG-Telefunken
of West Germany; Grundig
Werke G.m.b.H. of West Ger-
many, Industria A. Zanussi
S.pA. of Italy; Matsushita Elec-
tric Industrial Co. of Japan;
North American Philips Corp.
of the U.S.; N.V. Philips Gloe-
ilampenfabrieken, the Nether-
tands;, and Victor Co. of Japan
Ltd. of Japan.

The video player will be
capable of being connected to
any color or monochrome TV
set at the set’s antenna termi-
nals. The program appears on
an unused channel, and the cas-
sette, or cartridge, climinates
any need to handle the tape.

But the problems lurk for the
consumer, the softgoods pro-
ducer and the retailer.

The industry will lead the
consumer and retailer through
a maze of conflicting technolo-
gies. None of the three major
systems EVR. SclectaVision,
videocassctte—is related in any
way to the other. RCA is going
with laser beams and vinyl tape,
CBS with fifm and Sony with
magnetic tape.

Programming is  looming
larger as onc of the hot issues
in the videocording race.

5 Elements

Robert Brockway, president
of the CBS/EVR division. teels
there are five major elements
that will determine the winner
of the videocording race: Tim-
ing, quality, cost of cquipment,
features and cost of software.
CBS also cxpects a heavy de-
mand for EVR muachines and
cartridges trom CATV opera-
tors who have now been given
the green light to originate pro-
gramming. Before that happens,
though, all rights to scripts, per-
formances, music. ctc..  will
have to be rencgotiated. And
that’s another hot issue confus-
ing to most softgoods produc-
ers.

CBS is laying the ground-
work for a substantial EVR
marketing effort by providing

12

factory men with in-home sys-
tems to use and become totally
familiar with, by running a
number of research projects
that are attempting to determine
the demographics of the EVR
market.

That CBS regards the in-
structional or, broadly spcaking,
the “self-improvement™ market
as a natural source of EVR
sales is indicated in a $200,000
arrangement wrapped up with
New York state in which EVR
will be used in schools through-
out the state.

The company is also pro-
ducing pilot EVR films that tic
in with encyclopedias, university
lab experiments in science and
“do-it-yourself”™ projects.

The nature of CBS' program-
ming efforts largely instruc-
tional—indicates why it regards
RCA as its major competition
in the videocording field — the
name of the game is playback.

Brockway fecls that systems
which provide a recording ca-
pability has a limited appeal.
Videocording entrants believe
the market will go to the system

providing both playback and
recording functions.

Regardless of opinions. the
videocording race has now
moved into high gear.

Simply, the audio-visual era
is going to surprise everyone
with its suddenness.

Videocording won't be a hot
line for the retailer in 1970, or
even [971. But it will give him
something to plan on. The in-
dustry is confident it will, in-
deed. become the hot home
electronics line in the mid-
1970's.

Motorla Into Software;
To Market EVR Programs

CHICAGO — Motorola, Inc.
has entered the tape software
field and will market prere-
corded Electronic Video Record-
ing programs as well as the
Motorola Teleplayer which it
manufactures through an exclu-
sive licensing agreement with
CBS.

According to Elmer Wavering,
Motorola’s president, the com-
pany's immediate plans call for
marketing related groupings of
programs in the EVR format
to specific markets including
hospitals, hotels, motels and pub-
lic safety agencies.

The Motorola executive said,
“We have always found it in our
best interest to manufacture
clectronic components and hard-
ware without becoming involved
in software. Now we are moving
aggressively with cnergy, imagi-
nation and determination to build
a profitable new business and

establish for our software the
same high standards we have
set for our hardware.”

Lioyd Singer, vice president
of Motorola Systems, Inc. and
director of the Education and
Training Products division which
is handling Motorola's EVR ac-
tivities, said his company ex-
pects many EVR users to buy
combination packages of hard
and software.

He continued, “This could
open the way for businessmen to
establish combined distributor-
ships—businesses which will sell
both the Teleplayer and the
package of EVR programs fo
specific markets.”

Singer pointed out that EVR
lends itself to innovative com-
munications techniques such as
electronic publishing, video rec-
ords, audiovisual correspondence
courses, and closed circuit TV
entertainment. “New companies

Venezuela Gaining as
Latin Tape Country

MALLORCA, Spain—Vcene-
zuela is making rapid strides in
becoming an important tape
market in Latin America.

No import restrictions and
nominal duty tariffs on hard-
ware equipment and softgoods

have allowed Venezuela to
compete with Mexico, Brazil
and Argentina as emerging

tape-oriented countries.
Withelm Ricken, general man-
ager of La Discoteca and execu-
tive of Sonus Electronics, feels
the Veneczuelan markets is &
“sleeping giant™ for both &-
track and cassette product.

“Tape is about 10 percent of
the total music market in Vene-
zuela, but will grow to 15 per-
cent by the end of this year,”
predicted Ricken. Venezuela im-
ports all hardware equipment,
while two duplicating compa-
nies are producing software.
Both 8-track and cassette tapes
also arc imported.

Sonus Etectronics and Disco-
moda are Venezuela's only dupli-
cators, with a third company
opening this yecar. “There is
enough business to support a
third or even a fourth duplica-
tion company,” feels Ricken.
“Conservatively,” he said, “‘tape
accounts for about $200.000 a
year in Venezuela.” The figure
includes 8-track, cassette, recl
and blank tape.

With the increasing impor-
tance of cassette hardware, said

Ricken, the popularity of blank
cassette tapce is growing very
quickly here is little “‘boot-
legging” in Venezuela.
Currently, 8-track controls
about 75 percent of the tape
market, with cassette at 25 per-
cent—and growing quickly. “In
two or three years,” Ricken
says, “cassettes should grab an

additional 25 percent of the
market.”  There are about
80,000 cartridge players in

Venczucla.

The cassette configuration
started late in Latin America,
with Venezuela beginning to im-
port players in late 1968. Less
than a year later it began
duplicating cassettes. The 8-

track market started in early
1966.
The brunt of the 8-track

market is in automobiles, ac-
cording to Ricken. while cas-
sette scems to be enjoyed in the
home and among the teen-agers
because of its portability.

Cassette and 8-track tapes
are priced at $5.50 at retail
Some tapes imported from the
U.S. are $6.50.

“Because of Venezuela's pol-
icy of no import restrictions.”
said Ricken, “many American
hardware manufacturers  have
taken an interest in this market.
The country has responded by
buying tape and creating a sub-
stantial market in Latin Amer-
1Ca.

will tap these opportunities,” he
added.

Singer stressed that Motorola's
strategy is to obtain rights to
top-grade educational and enter-
tainment programs applicable to
several specialized markets, and
disclosed that the company plans
to offer the U.S. and Canuadian
hospital market a unique EVR
package for patients.

“This package,” he said, “will
consist of a Motorola Teleplayer,
which can transmit to all tele-
vision sets connected to the hos-
pital’s master antenna, and a
series of outstanding and award-
winning sports, comedy, travel,
adventure and health features.”

Singer added that the package
will be aimed principally at the
male hospital patient for viewing
during daytime hours when little
standard television programming
interests him. Similar packages
are being developed for the pub-
lic safety market and the hotel,
motel industry, where Motorola
is a major supplier.

Commenting on the program,
Jack Harris, manager of mar-
keting for Motorola's Education
and Training Products, said a
number of organizations are de-
veloping their own packages of
EVR materials and Teleplayers
to meet the needs of specific
companies.

“In some instances,” he said,
“new  businesses arc  being
formed to market Teleplayers
and CARtridges. In other cases
existing organizations in edu-
cation and  scif-improvement
courses have realized the poten-
tial of EVR and have seen the
need for developing their own
marketing programs which ex-
pand the scope of their busi-
nesses.

“Among these companies,” he
continued, “arc¢ Alaska North-
west Publishing Co., of Seattle,
which will provide EVR ma-
terials and printed texts for
Alaskan schools, Dolphin Child
Care Centers, which is develop-
ing pre-school education and en-
tertainment packages: the W. B.
Saunders Co., of Philadelphia,
a general chemistry instruction
package, and General Music
Corp. of Atlanta, a school music
package.”

The General Music Corp., in
its pact with Motorola, will offer
supplemental music courses in
the EVR cartridge format. The
agreement makes GMC one of
the first distributors who will
market the Teleplayer and pro-
duce educational programming
specifically for the EVR format.

The EVR programs produced

(Continued on page 14)
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MUNTZ MEXICO
COMPATIBLES

LOS ANGELES—Muntz has
initiated a program to install
compatible units in automobiles
in Mexico. The company has
named Pepe Tajonar Campo as
its exclusive representative to
work with Ford and Chevrolet
in getting the C-170 unit in-
stalled as OEM equipment.

According to Muntz president
Barney Phillips, both auto com-
panies have given their ap-
proval for the compatible units.
Campo is presently working on
a program to supply the Mexi-
can automotive manufacturers
with car stereo units for instal-
lation at the factory level.

This is the first move by
Muntz in Mexico to get its ma-
chines built into the cars at the
factory. Muntz was one of the
first American cartridge com-
panies to sell its 4-track players
in Mexico.

SN AR TR R RO

Tobishi to Mir.
Philips Players

NEW YORK—North Ameri-
can Philips (Norelco) has con-
tracted Tobishi Electronic In-
dustries Ltd. of Japan to produce
several types of cassette tape
players. This will enable Norelco
to draw from two suppliers,
Philips of Holland and its
new Japan manufacturer.

Four new cassette tape re-
corders, some including radios,
will be exhibited at the upcom-
ing CES show in New York at
the end of June. “With the addi-
tion of our new manufacturer in
Japan.” said Wybo Semmelink,
vice president in charge of home
entertainment products for No-
relco, “we are virtually assured
of getting the products we desire
at a specified time. There was
a slight problem in dealing with
Philips of Holland in that some-
times they would not supply us
with a limited quantity of piod-
uct which was customized for
the American market. We some-
times had to wait to get the alter-
ations on the European products
which we felt would be of value
in the U.S. market. Now we
will be able to produce, through
Japan, equipment specifically de-
signed for the American con-
sumer.” The new Japanese prod-
uct will be priced below $100.
The Japanese plant wiil be over-
seen by a Philips affiliate in
Japan, enabling quality control,
and instant decision making.

The presence of a Philips
affiliate in the Tobishi plant and
the wording of the contracts.
will also make it difficult too
for Tobishi to make “knock-
offs” of Norelco products for
the other merchandisers which
they supply in the US. The
Japanese division will supply less
than 50 percent of Norelco's
product for the moment.

Ampex Names Two
Equipment Distribs

LOS ANGELES — Ampex
Corp. has named two new dis-
tributors  for its  consumer
equipment division. They are
Cambria Equipment Co., Johns-
town, Pa., and Independent
Distributors, Grand  Rapids,
Mich.
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Groove with
the leader...
Fidelitone

Diamond needie in record groove

LEADING . .
MERCHANDISING PROGRAM

. Fidelitone's exclusive Make
It Easy merchandising program
helps you sell more needles at
top profit.

LEADING . . .
MANUFACTURING SKILL

. Fidelitone is America’s only
complete manufacturer of dia-
mond needles! Only Fidelitone
can control quality throughout
production . . from diamond
tip to plastic grip.

LEADING . . .
DISTRIBUTOR LINEUP

. Top merchandisers service
your store to keep inventory
turning. Sales aids and backup
stock are close at hand to maxi-
mize return on your investment.

Why mess around with second-
raters? Groove with the Leader

. Fidelitone! Also check out
the added sales opportunities
with Fidelitone's audio acces-
sories including blank tape cas-
settes, 4-track and 8-track car-
tridges.

Call your Fidelitone Distributor,
or write

Fidelitone
Advancing Technology
and Merchandising with . ..

THE TOUCH OF MAGIC
6415 N. Ravenswood Avenue
Chicago, lllinois 60626

the Forbes
generation

When you sell cassettes
with Forbes quality tape,
you’'ll generate a lot of
new business.

E Forbes

Electronics.,inc.
19 Heyward Street, Brookiyn, N.Y. 11211
(212) 855-0600
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Tape CARtridge

Triple Audiovisual Systems
Demonstrated at IMIC Meet

MALLORCA, Spain — Three
major audiovisual systems, de-
veloped by Philips of Holland,
Sony, and the Victor Co., of
Japan, were demonstrated to
registrants at the 2nd annual
International Music  Industry
Conference (IMIC) held here.

The Philips VCR (videocas-
sette recording) system, demon-
strated by G. Gazenbeek, the
company’s deputy director of
the Electro-Acoustical Division,
is a fully compatible color-
black and white unit capable of
being used with any standard
television set.

According to Gazenbeek, key
features of the unit include a
built-in recording facility which
allows the user to record his fa-
vorite programs off the air, as
well as 60 minutes of playing
time for both color and black
and white programs.

The Philips VCR utilizes half-
inch magnetic tape housed in a
cassette the size of a pocket-
book. Gazenbeek said the deci-
sion to use magnetic tape over
other forms of available material
was based on its versatility and
the fact that it needs no process-
ing.

“If required,” he added, “mag-
netic tape can be erased and a
new program recorded on the
same tape. However, the cas-
settes are automatically protected
against accidental erasure of pro-
grams.”

Stressing that simplicity of
operation is one of the main
characteristics of the VCR ma-
chines, the Philips executive
said. “Anyone can handle them.
Their dimensions and operating
concept are similar to those of
fair-sized audio recorders, and
only a few controls are needed
for successful operation.”

He added, “Even the cassettes
snap into the recorder with the
same simplicity as our audio
cassettes. and they can be re-
moved at any given moment re-
gardless of the tape’s position.

Philips is developing a library
of programs which will be avail-
able to the consumer by the time
the unit is ready for the retail
market either in late 1971 or
early 1972, Cost of the unit is

By RADCLIFFE JOE

expected to be competitive with
other consumer oriented audio-
visual machines, while the pre-
recorded cassettes will run at a
list price not much higher than
that of present audio cassettes.

The Sony demonstration was
similar to its original unveiling
held in New York City last No-
vember. The unit, with a sepa-
rate low-priced adapter for
either color or black and white
viewing, is a major improvement
on the bulkier magazine-type
mode! demonstrated in the
spring of 1969.

The cassette-type videoplayer
is a compact gadget which works
with a videotape cassette slightly
larger than an 8-track cartridge.
The cassette is loaded with Sony
magnetic videotape and contains
90 minutes of programming.
Like the Philips video cassette,
the Sony unit is based on the
concept of the audio cassette
and can be operated with the
same ease.

Purchasers of the Sony video-
cassette will be charged only for
the blank loaded cassette, the
programming will be rented, and
rental costs will depend on the
number of times the program is
played. The cassette is con-
structed with a built-in gadget

which records the frequency
with which the program is
viewed.

In using Sony magnetic video-
tape for its programming, Sony
hopes to offer the consumer the
added advantage of substituting
one program for another without
having to invest in the full cost
of cartridge and prerecorded
tape.

According to a spokesman
for the Sony Co.. the Video-
cassette can easily be erased and
reolaced with different program-
ming. The cost of doing this is
expected to be minimal and will
result in a substantial saving to
the consumer.

Sony is developing a library
of prerecorded programs which
will become available simultane-
ously with the release of the
unit. The company has made its
facilities available to motion pic-
ture and television companies.
as well as certain music record-

ing firms, publishers, educational
institutions and sport promoters
so that their programs could be
transferred to Videocassette. It
is understood that Toho, Ltd., a
Japan-based movie company, has
agreed to make its films avail-
able to the Videocassette library.

The JVC Nivico Video Car-
tridge Recorder (VCR) incorpo-
rates many of the features of the
other models. The unit, also de-
signed to be played through any
standard television set.

The unit, which weighs a mere
37% pounds, reproduces perfect
black and white or color pro-
grams. Color reproduction can
be achieved through the use of
built-in color adapter and RF
modulator.

Like the Philips unit, the Vic-
tor VCR also provides for off-
the-air recording of programs.
This can be done either directly
through a television set or with
the use of a small TV camera
and microphone.

A wide range of prerecorded
programming for use with the
unit will be available from Vic-
tor’s comprehensive VCR li-
brary. Subjects cover a vast num-
ber of areas including home,
office, school, store, hospital and
industrial use.

The VCR cassette, in keep-
ing with a recent agreement on
standards with the Sony Corp.
and seven other major com-
panies, is similar to those of
both Philips and Sony. It uses
half-inch-wide magnetic tape,
weighs just about 16 ounces and
has a recording time of 30 min-
utes. The entire unit is push-
button controlled and empha-
sizes simplicity of operation.

Victor is gearing its produc-
tion for consumer market release

in 1971, Prices are expected to

be competitive to other con-
sumer-oriented audiovisual ma-
chines.

Although CBS and RCA did
not actually demonstrate their
EVR and Selectavision machines
at the conference, top executives
from both companies spoke at
length to registrants about the
units at sessions on “The Poten-
tial of the Audiovisual Cassette.”

Videocassette Player Manufacturers
To Help Software Men vs Pirates

MALLORCA, Spain—Video-
cassette player manufacturers
are promising to help softwarc
producers protect programming
product from  videocassette
“pirates.”

They're concerned, but not
apprehensive, about illegal soft-
ware duplicating reaching the
same scale as audio pirating.
One manufacturer, N.V. Philips
of Eindhoven, Holland, is will-
ing to open “a dialog with any
or all software manufacturers
concerning illegal duplication.”

G. Gazanbeek, assistant di-
rector of Philips™ electro acous-
tic division, said he realizes the
potential danger confronting
videocassette softgoods produc-
ers. “We're prepared to take
protective measures to safe-
guard copyright fees.”

It is a programming problem,
said Gazanbeek, but hardware
manufacturers are dutybound
to assist in any capacity to help
eliminate any future problem.
“We're trying now to conceive
a program for copyright pro-
tection,” he said.

Other player manufacturers,
concerned with the avalanche of
illegally duplicated audio prod-
uct, are joining concerned com-
panies to innovate methods to
eliminate vidcocassette pirating.
Sony and Victor of Japan ex-
pressed anxiety over the illegal
practice and agreed to meet
with software producers.

While videocassette pirating
isn't as likely as audio piracy—
equipment is too costly — the
thought is upper most in the
minds of software manufactur-
ers.

One vital consideration in the
choice of Electronic Video Re-
cording (EVR) over tape by
20th Century-Fox is the impos-
sibility of duplicating EVR car-
tridges by pirates. (Darryl F.
Zanuck, 20th Century - Fox
chairman and chief executive
officer, said that 20th would
convert its films to EVR five
years after their initial release.)

The antipiracy feature also is
true of the RCA system Selecta-
Vision.

“A matter of increasing con-

cern to the music industry today
is the illegal duplication of pro-
gram material or ‘“pirating,”
said Robert C. Bitting Jr,
RCA program director of video
playback systems. “We think it
significant to note that the holo-
graphic  (SelectaVision) tape
system places an effective stum-
bling block in the way of the
would-be ‘pirate’. This is so be-
cause of the specialized equip-
ment and know-how that are
needed — in addition to the
substantial investment required.”

In short, the issue of illegal
software duplication could be a
key factor in the success of dif-
fering videocording systems.
Robert Brockway, president of
the CBS/EVR division, be-
lieves the use of film to record
EVR programming gives the
CBS system a major advantage
over competitors.

While CBS feels videocording
systems based on tape software
formats are vulnerablc to illegal
dupfication, it also feels the
mechanics of duplicating EVR
film cartridges would be pro-

Motorola Info
Software; Sell
EVR Programs

e Continued from page 12

by GMC will be used by schools
for enrichment of regular class-
room music lessons. Leonard
Elliott, chairman of GMC said,
“EVR is a tremendous advantage
for the classroom teacher. She
can create an exciting, educa-
tional music program in the
classroom without waiting for
the often infrequent visits of
the travelling music teacher.”

- He added that the first course
being developed for EVR will
consist of 10 lessons geared to
the third and fourth grade levels.
“It will include instructions on
singing and playing simple
rhythm instruments, although
later courses will include lessons
for advanced instruments,” he
said.

The GMC executive stated
that his company is combining
production of cartridge packages
with marketing of the Teleplay-
ers in an effort to afford every
school the opportunity for fine
audiovisual materials. “We don’t
want lack of equipment to pre-
vent implementation of these ex-
cellent music courses,” he said.
“There are many exciting and
rewarding films available for
this type of EVR distribution
that the majority of our popu-
lation never see.”

Wavering noted, “EVR will
add a new dimension to our lives
in the 1970s. We feel it will
satisfy the need for a better
easier-to-use, less costly, and
more personal audiovisual medi-
um in education and training.”

“He added, “as more enter-
tainment programs become avail-
able in the EVR format, there
will be a vast future consumer
market for the material. We
believe our development of a
standard system for industrial
and educational uses  will
strengthen our position for the
opening of that market.”

In other news from Motorola
Systems, the company is work-
ing on the acquisition of exclu-
sive rights to the television series,
“Walt’s Workshop,” from the
U.S. Gypsum Co., based here.
The program will be converted
to the EVR format.

Singer said the series is the
first ‘‘made-for-TV"” program-
ming to be obtained as Motorola
implements its new marketing
strategy of combining the tele-
player with packages of EVR

cartridges.
Walt's Workshop features
Walter E. Durbahn, popular

craftsman and teacher who dem-
onstrates and narrates proce-
dures involved in making cabi-
nets, laying driveways, cutting
stair treads and other skills for
the home hobbyist.

When converted to EVR the
38 half-hour black and white
programs will be used by voca-
tional schools, recreation centers
in retirement villages, and Com-
munity Antenna Television
(CATYV) broadcasts for educa-
tion, training and entertainment.
Following the original broadcast-
ing format, written blueprints,
dimension information and in-
structions will be available upon
requests for viewers.

hibitively ~expensive for the
pirate, thus assuring that pro-
ducers of EVR programming
would not be denied their right-
ful royalties.
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Tape CARtridge

IFPIl's Sterling

Urges Action

Vs Bootley-Selling Dealer

MALILORCA, Spain — The
problem of illegally duplicated
cartridges was a source of con-
cern at the recent IMIC-II Con-
ference, with a major interna-
tional record executive asserting
that legal action has to be taken

N

PRocordit Co’s
BIG
INFONICS

2/irk 4/trk
Duplicator

will turn vour masters

to
Cassettes.
1 or 1,000
Call 112-529-6700

or write

J. E. Williams

1635 Vincent Avenue No.

Minneapolis, Minn. 55411
for brochure & price list.

=

against retailers
merchandise.
The call to action was
sounded by J. A. L. Sterling,
deputy director general of the
International Federation of the
Phonographic Industry (IFPI).
Sterling stated that the ‘“‘tape
cartridge problem can only be
attacked as a practical measure
by getting the retail shops who
scll the bootlegged tapes, and by

selling bogus

catching the dubbers them-
sclves.

“In Switzerland. a bastion of
fair  dealing,”  Sterling  said,

“therc is a bar in lugano with
a back room in which 10-20
tape recorders are busy copying
cassettes.”

Illegal tape cartridge duplica-
tion—a major headache and a
booming industry in the United
States—is a new industry which
has begun to make itself known
in other countries. TMIC dcle-
gates were told.

Penalties for tape duplication
would be included in those being
suggested for records on both
international and national lev-
els, IMIC attendees learned.

WHY PAY MORE?

— Get Pfanstiehl’'s com e ey cossss s

(CASSETTES

BLANK CASSETTES
* 4 & 8 TRACK

TAPE CARTRIDGES J
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WRITE FOR DETAILS!
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Tape
Happenings

Hitachi Sales Corp. of America
is opening a new office, warehouse
and showroom Monday (11) in
Redondo Beach, Calif. . . . The
44th annual Automotive Acces-
sories Manufacturers of America
show will be held in New York’s
Coliseum Feb. 8-10. . . . Certron,
Anahcim. Calif., will offer a new
pricing concept for cassettes and
8-track blank tape at the Consumer
Electronic Show in New York,
June 28-July 1. The pricing struc-
ture includes low-priced blank cas-
settes, according to Al Kovac, gen-
cral sales manager. . San
Dieguito High School, Sun Die-
guito, Calif., has installed a stereo
tape deck (8 track) in its school
bus. GRT will do 8-track and cas-
sette custom duplicating for Sky-
lite-Sing Recording Co., of Nash-
ville, a gospel/sacred music rec-
ord company. . . . The National
Electronics Week (NEW) show is
opening Monday (11) in the Hilton
Hotel in Chicago. Among the tape
companies exhibiting are Belair En-
terprises, Dict-O-Tape, Le-Bo Prod-
ucts, Tape-Athon All Tapes, Fi-
delitone, Irish Magnetics, Recoton
and Robins. Belair is holding a
series of distributor and represen-
tative meetings to introduce its new
line of home. auto and portable
units in conjunction with the NEW

(Continued on page 78)

Superscope
Cut From Suit

LOS ANGELES—Superscope,
its president and chairman,
Joseph Tushinsky and Irving
Tushinsky, executive vice presi-
dent, will be dismissed as de-
fendants in a copyright infringe-
ment suit filed by music pub-
lishers in U.S. District Court
here.

The announcement followed
agreement with the plaintiff’s
attorney. Joseph Tushinsky said
Superscope, he and his brother
“were never a party to the al-
legations named in this lawsuit.”

The Harry Fox Agency earlier
last month brought the suit on
behalf of 20 music publishers
against 51 defendants, said to be
the largest individual suit ever
against illegal tape duplication.

Roberts’ Promo
On Equipment

LOS ANGELES — Rheem
Roberts, a hardware manufac-
turer, is developing equipment
promotions to tie-in with tape
software producers.

To convince retail stores to
promote both hardware and soft-
ware together, Roberts is work-
ing with record manufacturers
in developing dual merchandis-
ing promotions.

Initial hardware-software pro-
motion is with Warner Bros./
Reprise Records, according to
Jim Mills, Roberts sales promo-
tion manager.

The record company will dis-
play 8-track and cassette tapes
in Roberts’ booth at the New
York Consumer Electronics
Show in June. Roberts plans to
use the tapes to showcase its
new line of 8-track and cas-
sette equipment.

“We're trying to develop a
compatible relationship  with
softgoods manufacturers,” said
Mills. “It’s up to the manufac-
turers to convince retailers, rep-
resentatives and distributors that
all tape product can be sold as
a unit.”

Mills also is talking with
tape duplicating/ marketing com-
panies in an effort to create a
united merchandising front.

Col Wing Escaping
'No Pay’ Squeeze

By ELIOT ITEGEL

MALLORCA, Spain — The
“No Pay™ situation is affecting
rack jobbers, but not a custom
tape duplicator like Columbia,
according to Columbia Records
Productions head, Cal Roberts.

Major racks operating in an
underfinanced condition are
using the ploy of telling rec-
ord companies they have not
received their ordered CAR-
tridges, to delay payment,
Roberts said.

These delays often run from
30 to 45 days and allow the
rack customer more time with
which to build up the capital
to pay for the tapes.

Columbia’s custom
ceives requests
counts—which
companics—to

wing re-

from its ac-
number  eight
provide proof

that the merchandise was
pressed and sent to the cus-
tomer. “The truckers arec now

requesting payment for getting
us proof-of-shipment,” Roberts
said. “They used to check their
rccords for us. Now they’re
balking because of the high in-
cidence of the requests they’re
receiving.” So Columbia, and
for that matter other duplica-
tors, have to pay trucking firms
several dollars to have them
check their files for the date
on which the tapes were de-
livered.

The credit and collections
problems are affecting the tape
industry as well as the record
field. But there doesn’t scem to
be any pinch on the custom
pressing level at Columbia, be-
cause the company is still on
a growth curve and therc has
not been any levelling point.

Columbia  began installing
its duplicating equipment on
a growth projection basis so
that its capacity has been able

to meet its own cxpanding
business. Most of its clients
were with other duplicators

before and came aboard when
their contracts expired.

Columbia had no tape du-
plication business several years
ago. Now its Terre Haute,
Ind., factory is its principal fa-
cility. Columbia’s Santa Maria,
Calit., factory has an assem-
bly operation but this will
probably be shut down, ac-
cording to Roberts, “‘because
4-track is a dying product. We
will probably have the whole

operation in  Terre Haute.”
Right now, Columbia ships
tapes on an initial release di-

rect to the client’s customer and
then it holds additional tapes
in inventory on the West Coast.

“Having a threc-plant oper-
ation is a very hairy opera-
tion,” Roberts said, “because
you have to have components
in each plant.” Terre Haute's
output for 8-track and cassette
is around 32 million units a
year, Roberts estimates.

Little on 4-Track

Columbia is still doing a
little 4-track duplication, but
the emphasis is on the other
configurations. The company
uses semiautomatic duplication
cquipment, with Roberts noting
that “every tape duplicating
company is in the process of
trying to automate as much as

possible. Labor is the biggest
cost factor.”
Roberts feels that the tre-

mendous overproduction by in-
dependent  duplicators is  an
obvious condition to be reck-
oned with. “The guys who
jumped in to make a quick
buck aren’t record people and
they have missed several im-

portant points, like not co-
ordinating the shipment of
tapes with records. It's im-

portant for a company to have
simultaneous shipment on re-
leased product. Some other
duplicators have got quality
control problems. They didn’t
realize the finesse that was
necessary.”

CBS Takes Color EVR
To Anaheim Convention

ANAHKEIM, Calif.—The CBS
Electronic Video Recording Di-

vision will demonstrate its color
EVR units at the 26th annual
convention of the American So-
ciety for Training and Develop-
ment to be held here from Sun-
day (10) through Wednesday
(13).

According to Robert E. Brock-
way, president of the CBS EVR
division, the system will be dem-
onstrated in booths 808, 809,
915, and 916 at the Anaheim
Convention Center, and more
than 2,000 professionals and top
management conventioneers, re-
sponsible for implementing and
administering training and man-
agement development programs,
are expected to attend.

The EVR exhibit will occupy
an island configuration strad-
dling the four booths, with the
Motorola manufactured EVR
player feeding a battery of color
television sets. Representatives
from both EVR and Motorola
will be on hand to discuss the
utility of the system with ASTD
members.

Brockway said that close to
10.000 to the DAVI convention

held recently in Detroit saw
EVR demonstrations and were
very pleased with the addition of
color to the unit. He added, “We
are confident that the ASTD
will receive color EVR as af-
firmatively, and that it will fig-
ure importantly in the planning
and programs of the nation’s
professional training experts.”

Meanwhile, the AT&T Co.,
which distributes many theatri-
cal, TV and school information
films, has authorized conversion
of four of its color titles to EVR
CARtridge format. The EVR
cartridges will be used in an ex-
perimental program to test ef-
fectiveness in a number of school
environments in  cooperation
with the schools and local tele-
phone companies.

The program was outlined be-
fore executives of the Bell Sys-
tem participating in a recent
three-day conference on audio-
visual communications in the
70s. held at the Pontchartrain
Hotel in Detroit.

The tour titles planned for
EVR conversion are “Lasers
Unlimited,” “Voices From the
Deep.” “A Sense of Hearing”
and “The Incredible Machine.”
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Compatible 8-Track Cassette
Car Player for July Launching

CHICAGO—What is claimed
as the first compatible 8-track/
cassette automobile tape player
ready for market will be launched
in July through a Los Angeles
test marketing campaign being
planned now by Car Tapes, Inc.
here.

Acknowledging that a similar
concept has been shown by Se-
lectron (an  Atiwa unit), Car
Tapes, Inc. president James Lev-
itus said: “This is the first time
I've known of a player that is
ready to go on dealers’ shelves

—we're flying the goods in from
Japan now.”

Levitus says he is fighting to
bring the player in at a $149.95
list. *“I would like for it to be
lower but I don't want to be
quoted at a lower price.” The
machine, which accommodates
both 8-track CARtridges and
casscttes in the same slot open-
ing, also has an automatic re-
verse for the cassette (after which
the cassette pops out).

The campaign will revolve
around three cassette units aimed
at the auto market. The two

capability, the fast forward, the
rewind, the improved fidelity—
these all add up in my book to
a market that will definitely be
there.

“"Whether it’'ll really happen
for cassettes in the cars in 1971,
72 or when, I still don't know,
but I feel we'll know a little
more next year particularly if
Chrysler, for example, puts cas-
sette in its cars.”

Levitus just returned from a
meeting with Chrysler people

and confirmed reports that the
car maker is heading in the cas-
sette direction. “I don’t have a
signed affidavit from them if
that's what people want,” he
said.

On another front, Car Tapes
1s also marketing a tiny 8-track
player that will fit in most glove
compartments and yet, accord-
ing to Ed Swire, has a full 12
watts of power. If miniaturiza-
tion is an outstanding advantage
for cassctte, 8-track is moving
in that direction too, he said.
“The unit also has a distinct
cosmetic improvement and gets
away from the black box con-
cept,” he said, referring to the
blue and chrome $59.95 list
item.

14600 So Broadway * F.O.Box 140 - Gardena
Calit. 90247 ~ (213) 321-6841 » Telex 67-4311

other units are a cassette auto
unit with record feature retailing
for $109.95 and a playback only
cassette car unit listing for
$69.95. At present, 22 retail out-
lets are lined up to participate.
Levitus expects to have from 50
to 75 stores involved by July.
Heavy radio spots and newspaper
advertisements are planned.

Car Tapes, obviously an 8-
track oriented marketer, can
move the cassette into the auto-
mobile, Levitus believes, because
of the compatible player.

“I have never been a staunch
booster of cassette in the auto
market primarily because of our
own experience. All 'm doing
1s market testing a complete line
rather than one unit and topped
off by a unit that goes both ways
to bridge the gap.

“I also feel that by next year
there will be a cassette auto mar-
ket, because I feel that cassette
is a natural adjunct. Recording

Let

A full program with all

audio

putyou
inthe tape
duplicating
busmess

Electro Sound equipment,
installation and training,
for top quality hi-speed operations

AUDICMATIC CORPORATION 915 Westchester Ave., Bronx, N.Y. 10459 (212) LU 9-3500,Cable: AUDIOMATIC

BUY MAGNADYNE...

Lowest Cost
Professional 8-Track

Duplicator

Distributed by 2 Slav

Auto Tapes Unlimited

FEATURES:

® Records all eight
tracks in a single pass

® Will feed from 10”
hub or 7” reel

® Winds directly onto
cartridge hub

® Fully Automatic

@ Operates at 15 IPS

@ Slave capacity: 25 tapes per hour
®More slaves can be added

e System: $2,300.00

THE MAGNADYNE CORPGRATION 8973 W. Pico Blvd., Los Angeles, Calif. 90035 / (213) 278-0107
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BEST SELLING

ITape

Cartridges

Creedence Clearwater Revival, Fantasy 58397 (Ampex)

8-TRACK
(Licensee listed for labels which do not distribute own tapes)
This Last Weeks on
Week  Week TITLE, Artist, Label & Number Chart
1 1 HEY JUDE L. N e B 9
Beatles, Apple 8XT- 385
2 2 DEJA VU - 7
Crosby, Stills, Nash & Young, Atlantic TP 7200 &
Ampex 87200
3 3 BRIDGE OVER TROUBLED WATER 12
Simon & Garfunkel, Columbia 1810 0750
4 — STEPPENWOLF LIVE . . N S vl
Dunhill 8023 50075 M
5 7 EASY RIDER . . . . 23
Soundtrack, Reprise 8RM 2026
6 4 LED ZEPPELIN I ... . .. .. ... .. ... . ... ... 26
Atlantic TP 8236 & Ampex 88236
7 8 CHICAGO 12
Columbia 18 BO 0858
8 10 AMERICAN WOMAN n
Guess Who, RCA P8S 1518
9 9 FRUID PINK . 4
Parrot M 79833 (Ampex)
10 5 SANTANA . N S .29
Columbia 1810 0692
11 11 ABBEY ROAD . . 30
Beatles, Apple 8XT 383
12 6 MORRISON HOTEL . 7
Doors, Elektra ET 8-5007 & Ampex 85007
13 19 BUTCH CASSIDY & THE SUNDANCE KID 3
Burt Bacharach/Soundtrack A&M 4227
14 14 |1 WANT YOU BACK 11
Jackson 5, Motown MS 8- 1700
15 15 THIS GIRL'S IN LOVE WITH YOU = . . .2
Aretha Franklin, Atlantic TP 8248 & Ampex 88248
16 12 RAINDROPS KEEP FALLIN' ON MY HEAD . .7
B. J. Thomas, Scepter S$-580
17 16 HELLO, I'M JOHNNY CASH . N ———— 12
Columbia 1810 0826
18 20 SPIRIT IN THE SKY . i
Norman Greenbaum, Reprise 8RM 6365
19 17 GRAND FUNK . ) 7
Grand Funk Railroad, Capltol 8XT-406
20 18 TOM JONES LIVE IN LAS VEGAS .25
Parrot M79381 (Ampex}
CASSETTE
(Licensee listed for labels which do not distribute own tapes)
This Last Weeks on
Week  Week TITLE, Artist, Label & Number Chart
1 1 HEY JUDE .9
Beatles, Apple 4XT-385
2 4 DEJA VU 4
Crosby, Stills, Nash & Young Atlantic 57200 (Ampex)
3 2 LED ZEPPELIN I . 5B EE - CEYE .23
Atlantic CS 8236 & Ampex 58236
4 3 BRIDGE OVER TROUBLED WATER 11
Simon & Garfunkel, Columbia 1610 0750
5 6 EASY RIDER . . .12
Soundtrack, Reprise/Ampex M 2026
6 5 ABBEY ROAD ) -29
Beatles, Apple 4XT 383
7 7 RAINDROPS KEEP FALLIN' ON MY HEAD 7
B. J. Thomas, Scepter S-580
8 8 SANTANA .23
Columbia 1610 0692
9 — STEPPENWOLF LIVE 1
Dunhill 5023 50075 M
10 13 TOM JONES LIVE IN LAS VEGAS .20
Parrot M79631 (Ampex)
11 11 CHICAGO 8
Columbia 1610 0858
12 10 MORRISON HOTEL 6
Doors, Elektra 5007 & Ampex 55007
13 — BUTCH CASSIDY & THE SUNDANCE KID 1
Burt Bacharach/Soundtrack, A&M 4227
14 9 HELLO, I'M JOHNNY CASH = 11
Co!umbla 1610 0826
15 12 WILLY & THE POOR BOYS .20

Billboard SPECIAL SURVEY For Week Ending 5/16/70
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Talent

Grahams Adds Hall

Concertsto Expansion

By DAVID BRICE

SAN FRANCISCO — In the
past six months rock promoter
Bill Graham’s Fillmore Corp.
has been branching out in sev-
eral directions from its home
base, Fillmore West. Besides the
inception of a record label and
a management and talent book-
ing agency, a series of sit-down
concerts at major halls around
the Bay Area has drawn atten-
tion and gained considerable
momentum since the beginning
of this year.

The biggest one, which in
many ways was a test run for
the shows that followed, was the
Rolling Stones concert in the
Oakland Coliseum last Novem-
ber.

Since then most of the con-
certs have been in the Berkeley
Community Theatre, and have
featuréd such big names as the
Band, the Who, and Crosby,
Stills, Nash & Young. The one
big exception was the Doors con-
cert, earlier this year at the Cow
Palace.

Graham said that the prospect
of putting on a different kind of
show than audiences see at his
ballroom is not a motivating fac-
tor in producing the concert
series, and that most of the
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shows are of the same quality
level, musically and otherwise,
that he has been putting on at
the Fillmore over the past few
years.

“We're going into these mar-
kets for two reasons,” he said,
“First there are other promoters
in other cities putting on these
types of shows, and in that sense
it's competitive like any other
business. Secondly, and this is
the biggest reason, it gives us
better buying power.”

Graham said that the era of
the superstar is here to stay. “A
few years ago a headline act
cost $1,500. Today the same act
might cost upwards of $7,500.
So in a sense I'm literally forced
to do these kinds of bookings.”

Another factor is the prefer-
ence of some groups and a great
many individual performers for
sit-down audiences rather than
the dancing, milling throngs of
the ballrooms. Composer-singer
Laura Nyro put on a show at
the Berkeley Community The-
atre in February that captured
popular and critical acclaim, but
her act would not have been
nearly so successful at the Fill-
more,

Graham characterized the fi-
nancial success of the series as
only moderate. “We’ve about
broken even,” he said, but he
indicated that concerts of this
kind are here to stay.

Who Set for

Police fo Back
Rock Fest Ban
In F. Worth

FORT WORTH, Tex.—A ban
will be enforced by local police
against rock concerts in public
parks, it was announced by
Charles Campbell, the director
of the city parks and recreation
department, May 1.

Campbell said he was hopeful
that groups which have spon-
sored such activities will comply
voluntarily with this decision. He
further stated that if they re-
fuse, police will be present to
enforce the ban.

Spokesman for the People’s
Park Committee and the Tarrant
County Peace, which have spon-
sored the rock concerts each
Sunday predicted that more than
3,000 persons would gather at
Trinity Park over the weekend
despite the decision announced
by the city park and recreation
board.

The spokesman for the spon-
sors of the rock concerts said
that they may seek a court order
against the-board. The board’s
resolution does not have the
force of a city ordinance and
does not provide penalties for
those who disobey it.

According to Campbell, the
city does have an anti-noise or-
dinance which police could en-
force.

Opera House

In N.Y. as Tour Kickoff

NEW YORK-—New Action
Ltd., management firm repre-
senting the U.K. rock group,
the Who has ironed out last
minute difficulties and signed
with the Metropolitan Opera
House to present the group
there, June 7, at the start of
their U.S. tour.

New Action, together with
Nat Weiss, will present the
two concerts—the first time a
rock group has played the
Metropolitan—which  will be
produced by Bill Graham and
the Fillmore organization.

It is understood that final
details resolved involved insur-
ance for the Opera House and

arrangements concerning sound
equipment.

The Who's rock-opera,
“Tommy” will be presented at
the Opera House, the last time
it will be a featured part of
the Decca group's act.

Other tour dates include:
Seattle (June 9), Fresno (12),
San Diego (13), Los Angeles
(14), San Francisco (15-16),
Denver (17), Dallas (19), Hous-

ton (20), Memphis (21), At-
lanta (22), Philadelphia (24),
Cincinnati  (25-26), Cleveland

(27), Baitimore (29), Kansas
City, Mo. (July 2), Minneapolis
(3), Chicago (4), Detroit (5),
Tanglewood, Mass. (7).

Long Hair & Longhair to
Mix at Hollywood Bowl

LOS ANGELES—A dramatic
innovation this year at the Hol-
lywood Bowl will be the mixing
of classics and rock on the same
bill. The first, scheduled for
Aug. 11, pairs Lorin Hollander,
conducting and on piano, with
Isaac Hayes. Two weeks later,
Aug. 25, Lawrence Foster will
conduct the orchestra in Bach
and Lalo selections, then the
Nice will offer their versions of
the same compositions.

The mixing of rock and Bach
is the idea of Ernest Fleisch-
mann, artistic director of the
Bowl and the Philharmonic
Orchestra’s executive director.
Fleischmann is launching the
concept with a series called
“Contempo '70—20th Century
Music: How It Was, How It Is,”
which depicts various types of
modern music. The first “Con-
tempo” is set for Friday (15) at
Pauley Pavilion at UCLA and

will feature Frank Zappa and
his Mothers of Invention in a
performance of his “Concerto
for Mothers and Orchestra.” Di-
recting the concert will be Zubin
Mehta who will conduct the Los
Angeles Philharmonic as it ac-
companies Zappa.

Both Fleischmann and Mehta
said that the Pauley date was
not an attempt to bring together
symphonic and rock music, but
rather an attempt to display the
talents of Zappa, whom they
consider to be an important con-
temporary composer.

In addition to the classical/
rock mixture, the Bowl will con-
tinue with its series of Friday
night rock concerts which are
promoted by independent pro-
moters. Set thus far for per-
formances are Blood, Sweat &
Tears, Judy Collins, the Band,
Arlo Guthrie, Rod McKuen,
and Peter, Paul & Mary.

Talent In Action

MOUNTAIN,
AMBERGRIS
Fillmore East, New York

No exaggeration, the tempera-
ture in the Fillmore East May 1
rose eight degrees when Mountain,
the Windfall Records group, came
on. The group looked justifiably
pleased at getting a reception us-
ually reserved for astronauts and
the Who.

They couldn’t have deserved it
more. Felix Pappalardi and Leslie
West are one of the great teams in
music, maybe the only great team
in hard rock. Concentration is
Leslie West singing along word-
lessly to his own guitar riffs, he
is one huge self-playing guitar.
Concentration is Pappalardi and
West working together, staring at
each other, creating that binding
rapport that the rest of the group
follows as an orchestra follows a
conductor. Mountain knows the
constructive use of silence as a
foil for volume; they know that
being ‘“heavy” does not require
you to go over like a lead zeppelin.
There is a soaring lightness in
Pappalardi’s bass patterns that
buoys up the whole works so that
Mountain is never depressing or
boring or anything that their prede-
cessor heavies almost always are.
Hard rock is really an art form
after all.

The Fillmore bill also included
Ambergris, Paramount Records
group, who do have some nice
arrangements, half rock, half
Blood, Sweat & Tears-brasses. But
their sad lack of melody probably
indicates a sad lack of songwriting
talent in the group.

NANCY ERLICH

DIONNE WARWICK
Copacabana, New York

Dionne Warwick generated a
love-in in her performance open-
ing night at the Copacabana (April
30). The warmth imparted by
the unique stylist was inmeasur-
able as she eased her way through
a crowd-pleasing array of her
Scepter gold records, with a few
Jim Webb, Beatles and Jackie
DeShannon numbers beautifully
blended. With composers Burt
Bacharach and Hal David ring-
side, she did them proud with
“Alfie,” “I Say a Little Prayer,”
“Raindrops Keep Falling on My
Head,” and her current ballad,
“Let Me Go to Him.” With
strong support from the Constel-
lations trio, and keeping her talk
to a minimum, her concert-
styled performance built to a dy-
namic closing medley of love,
peace and happiness songs that
included “Get Together,” “Come
Together,” “What the World
Needs Now”™ and “Put a Little
Love in Your Heart.”

Opening the bill was the big
brassy band of Woody Herman
who swung and rocked the room
with numbers from the Herd's
Cadet albums that included every-
thing from *“My Cherie Amour”
and “Light My Fire,” to the
classic  “Woodchoppers  Ball.”
Herman and the Band were in
top shape. DON OVENS

DIAHANN CARROLL
Cocoanut Grove, Los Angeles

A slightly hoarse but neverthe-
less extremely effective and dy-
namic Diahann Carroll opened in
the newly remodeled “Now” Co-
coanut Grove April 30 and showed
the audience that there’s a great
deal of adrenalin running through
NBC-TV’s “Julia.”

Miss Carroll possesses a power-
ful voice and her ability to project
and communicate was particularly
evident on such upbeat numbers
as “Keep the Customers Satisfied”
and “Have a Little Talk With My-
self.”

The show opened with a film
montage of Miss Carroll, put to-
gether by Mark Warren and
backed by the Grove's 20-plus
member orchestra which was con-

ducted by Joseph Guercio.
Backing her on several of the
songs and medleys (an Irving Ber-
lin medley and a contemporary
medley consisting of “My World Is
Empty Without You,” “Traces”
and “You've Lost That Lovin’
Feeling”) were a trio of gospel-
oriented vocalists, Ginger Blake,
Julia Tillman and Maxine Willard.

RON TEPPER

ISAAC HAYES

Municipal Auditorium,
Nashville

Isaac Hayes brought his “Move-
ment” to the Municipal Auditorium
on May 3, combined it with an
orchestra composed of the finest
studio string horn and woodwind
musicians in Nashville, and the re-
sult was a fantastic show which
proved Isaac Hayes to be one of
the finest black artists on the scene
today. The “Hot Buttered Soul”
man combined his songs and his
keyboard work on both organ and
piano with a full and powerful
voice range that created a style
which was truly his own.

Hayes established a free and
easy manner with his audience of
5,000 and talked at length with the
crowd which responded with en-
thusiasm. He and his back-up
group performed several tight in-
strumental numbers that were rich-
ly flavored with the “Memphis
Sound.” Vocally Hayes was su-
perb on such numbers as “Light
My Fire” T Stand Accused” and
several selections from his million-
selling Enterprise LP “Hot But-
tered Soul” However, the high-
light of the evening was Isaac
Hayes’ 23-minute rendition of “By
the Time I Get to Phoenix.”

Black Gold also appeared on the
show which was a benefit perform-
ance for the Edgehill Tutoring
Project. JIMMY BUFFETT

AL KOOPER,
BANGOR
FLYING CIRCUS
Aragon Ballroom, Chicago

Al Kooper, with experience
ranging from Bob Dylan to Don
Ellis, made his first scheduled Chi-
cago appearance May | and
showed that the knocking he fre-
quently receives is largely unde-
served. Another act, Bangor Fly-
ing Circus, played a listless set.

Kooper, heard on Columbia
Records, used only a bass guitar
player and drummer to back him.
His work on piano and gnitar was
sparkling and his vocals resembled
a soprano Steve Winwood of Traf-
fic. The pretentiousness that marks
many of his album cuts was largely
missing as he did songs from his
days with Blood, Sweat & Tears
and from his forthcoming album,
“Easy Does It.”

Bangor Flying Circus did several
extended numbers, with the too
long instrumental breaks sounding
the same in each song. The trio,
who record for Dunhill Records,
did little to show that some local
groups have talent.

GEORGE KNEMEYER

JAZZ GIANTS,
BUCK CLAYTON
Roosevelt Grill, New York

Trumpet player Buck Clayton
made a welcome return to the
New York jazz scene with a
careful set as leader of a small
group, featuring Herb Hall, clari-
net; Benny Morton, trombone,
and Hank Jones, piano. They
play relaxed, very together main-
stream jazz, using a familiar for-
mat.

The Giants, a large group, are
co-led by Kai Winding and Eddie
Condon (who on the night cathl
had fleft his guitar behind). Joe
Newman provides an aggressive
lead trumpet and the saxophone
section is Zoot Sims and Al

(Continued on page 21)
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THE TOP TEN

Turn on your radio and discover the 10 winning groups
and soloists in this year’s Schaefer Talent Hunt!

KOFFIE. Born Carol Kauffman
she’s created a pop vocal style
as unique as her nickname.
VIC MQHICA. Born in New York THE THREE DEGREES.
and raised in Puerto Rico. He's From Philadelphia, they're all
right at home singing in English 22 and they really raise the
or en espanol. temperature when they turn on

the soul.

7

BOB DALTON. A West Virginia
country singer who really goes
to town when he picks up

his guitar.\

CARL HALL. A choir soloist at

age 8, he's become a tenor
soul-ist with unusual
range and power.

/

THE STRAIGHT EIGHT. These
4 guys and 4 gals met two years
ago. They've been working in
close harmony ever since.

A great new R&B group. /ts
ingredients: a gospel singer, a
fireman, and the grandson of a
former Panamanian president.

BETTY LAVETTE. A 24-year-old
soul stylist from Detroit who
sings with everything she's got.

JOHN BURROWS WITH
BILL HINEY. A folk singer from
New Hampshire and a rock
specialist from Long Island with
a vocal blend all their own.

KEN STELLA. 24 years old,
from Queens, N.Y. A self-taught
rock singer-composer who's
learned his lessons well.

The 1970 Schaefer Talent Hunt is over. Once we're giving the winners a chance to be heard
again, musical performers from all over the on radio all over the East, singing the famous
country entered. And now it's your turn to dis- Schaefer Beer Jingle in their own special styles.
cover the Schaefer Top Ten—our ten ; So have a good look at our exciting new
new winning soloists and groups. Top Ten.Then turnon your radio and
Starting on Monday, May 11, have yourselfan exciting listen!

Schaefer Breweries, New York and Albany, N.Y., Baltimore, Md.
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Cohn, tenors, and Budd Johnson,
baritome.

As usual for jazz in this room,
the group split up for several
numbers, working in ballads and
familar standards. They have a
more modern feeling that the
swing era oriented World’s Great-
est Jazz Band, who they replaced
for a month. The WGIJB is open-
ing a similar jazz-hotel policy in
Washington. IAN DOVE

B.B. KING AND FRIENDS
Carnegie Hall, New York

Veteran’s night at a packed
Carnegie Hall (May 2), with Big
Joe Turner, born 1911, un-
dimmed and powerful, shouting
out his 12 bar blues riffs, cut-
ting through and coming across.
He was last in Carnegie for John
Hammond’s “Spirituals to Swing”
concert in the thirties, long be-
fore his rock fame with the in-
itial “Shake, Rattle and Roll.”
Turner was never a rock singer
per se, the Kansas City blues
style is forever stamped on him.

Eddie (Mr. Cleanhead) Vinson,
born 1917, was another pleasant
surprise: a straight ahead shouter,
with some sly showmanship, he
played an alto saxophone blues
chorus that should have been ex-
tended. Aaron (T-Bone) Walker,
born 1913, showed the roots of
show topper K.B. King's guitar
style, although not the finesse.
Twenty odd years of blues play-
ing have stamped him with au-
thority—his own “Stormy Mon-
day Blues” is replete with classic
original blues images and drew
the obvious ovation.

Big Mama Thornton bounced
on to give her hits—"Ball and
Chain” (taken aver by Joplin) and

“Hound Dog” (ditto Presley.) She
was perhaps overlong on a gos-
pel number.

Leon Thomas, born 1937, was
new wine Iin an old jug. Less
avant than usual, concentrating on
naturally  blues, he brought
Vietnam, rent control, welfare,
rats and roaches in place of stock
blues images. Urban renewal
blues.

The small backing group was
strong in names also: Lawrence
Lucie, guitar; Al Hall, bass; Russ
Andrews, saxes; Wynton Kelly,
piano and Elvin Jones, drums. The
whole half was recorded for the
label.

The second half was all B.B.
King, who must have everything
going for him right now—under-
ground adulation, overground hits,
dues paid, black .pride, money en-
gagements. Yet he remains un-
changed, as intense as ever, send-
ing those blues lines screaming
round the auditorium. A master
communicator. His half was re-
corded for ABC Bluesway issue.

IAN DOVE

TOM RUSH
Bitter End, New York

Tom Rush, a masterful folk
singer, whose unusual strength, for
today, is his interpretation of other
writer's’ material, had a topnotch
opening set at the Bitter End May
3. Rush ranged from Buddy Holly’s
“Love’s Made a Fool of You” to
Willie Dixon’s “You Can’t Judge
a Book by Its Cover,” both of
which he recorded for Elektra, his
old label, to James Taylor's “Rainy
Day Man,” which is on his new
label, Columbia, and John Sebas-
tian’s “'She’s a Lady.”

All of the songs received Rush’s
gentle stamp. A high point was

Rising Costs, Disks’ Tightening
Put Personal Managers in Pinch

NEW YORK-—Personal man-
agers are being faced with a cost
squeeze. They are caught be-
tween record companies who are
tightening their money belts and
rising costs. Bud Prager, partner
with Felix Pappalardi in Wind-
fall Records and manager of the
Mountain group, said that record
labels are growing more reluc-
tant to invest in groups. The rea-
son is that they’ve been stung
too often, spending a lot of
money in front, on groups that
were not able to stand up in
front of an audience.

“Today, it's vitally necessary
that a group make it on stage as
well as on record,” Prager said.
“And when a manager is just
starting out with a group, the in-
vestment has to be very high . . .
often you can’t make expenses.”

“We're very lucky with Moun-
tain, because Felix Pappalardi
performs in the group, but how
many groups could afford a pro-
ducer who has created six gold
disks?”’ But, although Pappalardi
immediately gave the group
stature with the public, “you
can't expect a record producer

Bo Diddley’s “Who Do You Love,”
which was an Elektra single for
Rush. Mary McLaughlin's “Old
Man Song” was a good gentle
number from his Columbia album.
The Chapins, a good folk-style
quartet, also was on the bill.
FRED KIRBY
(Continued on page 22)

By CLAUDE HALL

of his caliber to fly economy,”
said Prager.

Besides first-class accommo-
dations—extended to the whole
group—Prager spends $1,000 a
month on music and instruments
alone. The group's drummer
goes through 10-20 drumsticks a
night, he said.

$2,500 a Week

In all, it costs $2,500 a week
to keep a group like Mountain
on the road *“and when you're

Memphis Blues
Fest June 5-7

MEMPHIS—The fifth annual
Memphis Country Blues Festival
will be held June 5-7 at Crump
Stadium.

The Festival will be held in
the 28,000-seat stadium, instead
of the Overton Park Shell which
seats about 3,500. The Shell was
heavily damaged by fire earlier
this year.

Bettye Berger, president of
Continental Artists booking
agency, will assist in co-ordinat-
ing the performers for the Fes-
tival. Miss Berger said the In-
sect Trust, Moloch, Sid Selvidge,
Ivory Joe Hunter, Rufus
Thomas, Soldiers of the Cross,
Bukka White, Furry Lewis, R. E.
Williams, Sleepy John Estes and
Brenda Patterson have accepted
invitations to appear at the fes-
tival. Other artists have been
invited.

in the building stages you can’t
always get the better concert
jobs to break even. Mountain is
now into a profit picture, but a
recent two-week West Coast tour
lost us more than $5,000. We
had to do the tour because we
needed the exposure out there,”
he said.

Mountain is not an average
group, Prager pointed out. The
average group 1s relatively inex-
pensive to keep up because mem-
bers of the group live together,
but the members of Mountain
are grown men and professional
musicians, he said.

“Also there are two types of
groups—those who cut a record
to produce a hit and those who
develop as artists. You're speak-
ing about only pennies as com-
pared with dollars. The amount
of money from personal appear-
ances can be eventually stagger-
ing—$! million a tour. The only
problem is that there aren’t that
many groups who become estab-
lished groups during a vyear’s
time. 1 point out to you that
if a group’s potential was only
$3,500 a week, we couldn't af-
ford to be investing as much
time and effort as we do. With
Mountain, the sky's the limit.”

Prager said that the group's
single “Mississippi Queen” is
happening all across the nation
—No. | on WHBQ in Memphis
and just launched on KGB in
San Diego. The group’s “Climb-
ing” LP is high on the album
chart.

BREAKIN' THE BLUES WITH
TEN YEARS AFTER
JONN MAYALL, JOE COCKER
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Music of Today—Brimhall

by: Jude Porter

NOW READ THIS . . .
In the super-action-sales slot this
week are five new in-the-groove
“goodies” . . . written and recorded
by Paul McCartney on Apple Rec-
ords' They're what’s happening . . .
TODAY! So don’t wait . . . [ Order
these Hansen ‘‘hot-line” sheets
RIGHT NOW!
MAYBE I'M AMAZED
JUNK
EVERY NIGHT
00 YOU
TEDDY BOY
HIT BOUND . . .
Much more music . . . ready for
instant profit . . . and it sounds
like this
MY BABY LOVES LOVIN’
(White Plains)
MISSISSIPPI QUEEN
(Mountain)
GET DOWN PEOPLE
(The Fabulous Counts)
FEET START WALKIN’
(Doris Duke)
SHE'S HUNGRY AGAIN
(Bill Phillips)
DON'T STOP NOW
(Eddie Holman)

WHAT AM 1 GONNA DO

(Smith)
And . .. from the Beatles film, “Let
It Be,” a song entitled . . .
MAGGIE MAE

WHAT'S UP IN THE WEST . . .

We contacted several of the Wallich's
Music City stores in the southern
California area to learn, first hand,
the TOP SHEET MUSIC SELLERS to
date . . . and here they GO . . .

LET IT BE (Beatles)

RAINDROPS KEEP FALLIN' ON MY
HEAD (B. J. Thomas)
JEAN  (Oliver)
COME SATURDAY MORNING
(The Sandpipers)
EVIL WAYS (Santana)
SOMETHING (Beatles)

WOODSTOCK (Crosby, Stills,
Nash & Young)

BOTH SIDES NOW  (Judy Collins)

WHO'LL STOP THE RAIN
(Creedence Clearwater Revival)

MIDNIGHT COWBOY (Vocal)
(Johnny Mathis)
OH HAPPY DAY . . .
“Mr. Hitmaker” . . . Glen Campbell,
opens at the fnternational Hotel, Las
Vegas, on May 18th! One of the
nicest people in our business de-
serves to hear the cheers of the
publishers whose songs he has re-
corded . . . and performed on his
TV “Goodtime Hour” . . . so . . .
telegrams of good wishes are in
order! Concurrent with his opening,
Hansen Publications is releasing a
matching song folio to his LP . . .
OH HAPPY DAY
BULLETIN . . .
The complete works of Harold E.
Mitchell's Trumpet Method is now
available . . . and should be a must
on every order throughout the coun-
try. There's nothing like it in the
world!
WELCOME BACK . . .
Richard Bradley, Organ Editor and
Specialist for Hansen - Publications,
has just returned to California after
a three-month assignment at the
main plant in Miami.

GOLD MARK ASSOCIATES
PUBLIC RELATIONS
New York—Beverly Hills—{ondon
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Dick Gasson and Charles Wirtz,
co-owners of 22nd Century Produc-
tions, have taken over the Kinetic
Playground from Arron Russo. The
Playground, for 18 months the
city’s leading rock house, was
gutted by fire in November. A re-
opening sometime in July is sched-
uled by 22nd Century. . . . Mason
Proffit, a group from Indianapolis
which has gained a strong local
following, have signed a recording
contract with Happy Tiger Rec-
ords. A single and L.P is due short-
ly. . . . Local songwriters Ronald
Tanski and Alfred McKillen have
had a song recorded by Roy Mon-
tague on Rolando Records, The
tune is “Last Call” and was pro-
duced in Memphis. It is published
by Sheer Magic Music. . . . Local
artist Burney Bailey has signed
with T&L Production Co. His first
single is due in two months.

The reformed Buddy Miles Ex-
press cut its third LP for Mer-
cury Records here recently. . . .
Steve Nakln has formed Little
Mohawk Productions and is sign-
ing local acts. . . . Frank Zappa
reunited the Mothers of Invention
for two shows at the Auditorium
Theater May 6. The first
show for American Tribal Produc-
tions on May 1 at the Aragon Ball-
room featuring the Byrds and Al
Kooper drew a hefty crowd includ-
ing about 1,000 who crashed the
gate. May 8 show featured Atlan-
tic’s Rascals, Paramount’s Charlie
Musselwhite, Capitol’s SRC, Elec-
tra’s Roxy and Truth. The show
Friday (15) headlines Atco’s De-
laney and Bonnie and Friends,
A&M'’s Flying Burito Brothers and
Dunhill’s Smith. . . . One Man’s
Family, a group composed of ex-
members of Spanky and Our Gang,

played four days at the Quiet
Knight recently.
It was international week at

Beaver’s recently when Denmark’s
Savage Rose, who record for Poly-
dor Records, and Sweden’s Mecki
Mark Men, who record for Lime-

light Records, played there. The
Mecki Mark Men also appeared
one night at The Stages. . . . The
great juzz composer and arranger.
Oliver Nelson, was backed by lo-
cal musicians for a concert April
29. . . . Gordy’s Temptations gave
five shows at the Auditorium The-
ater from May 1-3. . . . Atco’s Son-
ny & Cher played nine shows in
six days at The Mill Run Theater.
. Folk singer Doc Watson ap-
pearing for two weeks at the Quiet
Knight. . . . Due to popular de-
mand, WEXI-FM is repeating its
17 all-night concerts featuring the
Beatles, Rolling Stones, Johnny
Rivers and Tommy James. The
concert runs for nine hours.

GEORGE KNEMEYER

MIAMI

Philadelphia’s jazz pianist Bery
Booker held over at the Bonfire
for an additional two weeks. . .
Columbia record artists Peixoto
Trio and their Brazilian rhythms
at the Celebrity Lounge of Dean
Martin’s restaurant. Andrik,
new Dutch singer, opened at Har-
ry's American Bar in the Eden
Roc. . . . Noel Cruz, jazz pianist
and his trio at the Lady Bug. . . .
Peace. Miami's newest nightspot,
opened last week with heavy rock
and soul sounds provided by the
Aquarius and Ted Washington's
musical group. . . Singer-MC
John (Rootman) McArthur at the
Jet-Away with Deeji Brown belt-
ing out some blues and soul.

Annette Larkin opened at the
Vanguard, April 24, with her
unique  contemporary  sounds.
backed by the Guy Fasciano Trio.
The Cameron Company closed the
Boom Boom Room, Fontainebleau
and Joey Ace & the Heads of
State opened there. . . . Miami’s
Craftsman, playing at the Newport,
bear watching. The sextet mixes a
gospel beat with ballads and are
touted to be the closest thing to
a “big act” to be developed in
Miami within the last couple of

" Talent In Action
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ONE MAN'S FAMILY
The Stages, Chicago

Yet another country-rock group
has burst onto the scene, and this
one gives promise of being onc of
the best. One Man's Family, made
up of members of the now defunct
Spanky & Our Gang, has a pleas-
ant sound that should earn the
group a recording contract very
soon based on their appearance
here on May 2.

The group hails from the West
Coast, and brings the clear, non-
psychedelic rock sound first pio-
neered by the Byrds. The vocals
are crisp and the music catchy,
although it was lost sometimes in
the large auditorium. The group
would probably be best in small
clubs. GEORGE KNEMEYER

JAN DALEY
Ye Little Club, Beverly Hills

Quad Records” female vocalist
Jan Duley opened a three-weck
engagement at Ye Little Club in
Beverly Hills April 28 and by the
time the svelte blonde had finished
her hour-long set the audience was
on its feet with a roaring ovation.

Miss Daley, whose voice match-
es her looks, was in every sense of
the word a knockout. Despite the
fact that it was the first major
nightclub appearance for the young
singer, there were no jitters and
the staging was polished to the
point that it was apparent the
vocalist was ready for any club.

Comedian Morey Amsterdam in-
troduced her to the SRO audience,

and from there she went on to
perform a variety of songs rang-
ing from such contemporary songs
as “You've Muade Me So Very
Happy™” to a number of musical/
comedy standbys such as “‘Getting
to Know You.”

Vocally. Miss Daley is greatly
reminiscent of Petula Clark. She
was especially effective with her
version. and her first Quad single.
“Take a letter Maria.,” which has
been “‘relyricized” as “Take This
Letter Maria.” The voung vocalist
also showed her own writing talent
with a song titled “Flowers in the
Sand.” RON TEPPER

CHAPTER THREE,
AMERICAN DREAM
Unganos, New York

Manfred Mann had his first
hit with a cover version of Jeff
Barry’s “Do Wah Diddy Diddy.”
But that was another time, an-
other place. Mann's Chapter
Three band sees the always lurk-
ing jazzman in Mann right on
the surface. With three reeds and
one trumpet (who also spends a
lot of time hitting things) Mann
pushes everyone, from organ,
into a rock-avant garde jazz bag.
Loud, strong blowing, the eight-
piece Polydor group communi-
cate on several levels, being both
cerebral and raunchy.

Ampex’ American Dream
ploughed a blues furrow, both
softly (“World of Trouble”) and
earthily ("Rock Me™). It's a good
conventional group that can rock
steadily and turn in some neat
gospel touches. IAN DOVE

Rick Taylor Forms Mgt Co.

MEMPHIS—Rick Taylor has
formed a personal management
office herc to be known as the
Rick Taylor Music Complex.

Bennett to Do
Concerts in U.K,

LLONDON — Tony Bennett
began a month-long stay in
England with a series of concerts
on Saturday (9). Bennett, who
recently completed a date at the
Chevron Hotel, Sydney, Aus-
tralia, kicked off his UK. tour
at the Free Trade Hall in Man-
chester.

His other May dates include

DeMontfrott Hall in Leicester
Sunday (10); New Victoria
Theater, London. Friday (15):
Royal Festival Hall, London,
Saturday (16): Odeum Hammer-
smith Theater, London (May
17); New Victoria Theater,
London (May 18); Colston
Hall. Bristol (May 19): and

New Victoria Theater. lLondon
(May 20).

Taylor had been associated with
Leonard Stogel’'s management
operation from November 1969,
until February this year.

Taylor, who plans to keep
his management office operating
with a maximum of four clicnts,
now has producer-writer-per-
former Dan Penn, and the Eric
Quincy Tate Group under his
wing. Penn records for Happy
Tiger Records, and the Tate
comha =r-nrde for Ateg

In addition to the manage-
ment firm, Taylor's Music Com-
plex will include a concert pro-
motion division; a production
company known as Nan Lee
Productions; and two music pub-
lishing  companies,  Lee-Bay
(BMI) and Kappy (ASCAP).

Taylor said his office will con-
centrate on artists from the
South, and artists who perform
and write their own material.

Howard S. Warner will be
Taylor’s associate and attorney
in the enterprise.

years. Washington, D.p.'s
“blue-eyed soul” group, Ninth
Floor Simfony opened at the

Dream Bar.

The Bahumia Club (Kink's Inn)
in nearby Freeport, Grand Ba-
hama (one of the Lansburgh chain
of hotels) announced its summer
schedule: the Gallahads with Bar-
ry Smith, Monday (I1), Pacific
Gas and Electric (May 235), the
Executives (June 8) and DMilt
Trenier (June 22). Noted
Miami jazzmen are bringing Ameri-
can music outdoors to school kids
who are digging on the blues, jazz
and rock. Youngsters sit in the
sun and listen to Jerry Muarshall,
trumpet; Ira Sullivan, tenor sax
and flute; Wally Cirillo, piano:
Dan Coffman, bass; Bob Mirenda,
guitar and Lee Schwartz, drums.
All partcof a program sponsored
by Washington Federal Saving &
Loan Assn. and Musicians Local
655.

Dukoff Recording Studios busily
developing a stable of artists for
a new Miami record label. First
release will be in the country field

by singer Tom E. Holt. Cotillion
Records awarded Criteria studios
three gold disks for participation
in Brook Benton’s million seller.
“Rainy Night in Georgia.” Tropi-
cal Records, Miami's newest and
the South's only black record com-
pany, specializing in a gospel
sound. but plan on expansion to
all contemporary sound. Newest
release is Eddie Holloway's "1 Had
a Good Time" b/w "I Am Stand-
ing By.”

Miami rock group, Heroes of
Cranberry Hill, picked up by the
Philadelphia-based Jamie label.
First record out next week “Big
City, Miss Ruth Ann,” produced
by Bill Stith (Trip Universal, Mi-
ami). The Tunnel. new English
group on the Miami scene. was
picked up by Sly Productions for
management.

National Association of Music
Merchants will hold a convention
at Miami Beach Convention Hall,
June 6-9. with more than $3 mil-
lion in instruments, accessories and
teaching aids on display. Pete

(Continued on page 24)

let’s get it together in august.

we have the guide. you have the goods.
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TOP QUALITY

LITHOGRAPHED ON HEAVY KROMEKOTE

UNDER 3¢ EACH
IN 1000 LOTS

500—-—-$18.85 1000——$29.75
For larger quantities add $22.00 per 1000

ALSO AVAILABLE NOW:
8X10 COLOR PRINTS

1000 8X10s $175.00

Send for a sample 8X10 color
print and black & white 8X10
plus prices for other sizes in
black & white and full details
on ordering.

) PICTURES

317 N. ROBBERSON
SPRINGFIELD, MO. 65806
(subsidiary of the Advertssing Brochure Co.)

LAS VEGAS / TAHOE

Entertainment Capitol of the World

SINGERS / DANCERS
COMICS / COMBOS

You are invited to become areg:
istered member of PERSONAL-
IZED THEATRICAL SERVICES. As
a member you are guaranteed
Exposure, Publicity and an op-
portunity to be seen and heard
by top entertainment buyers.
Send a brief resumé, an 8x10
photo and five ($5.00) dollars
registration fee to P.T.S., 2315
Las Vegas Bivd. South, Suite 11,
Las Vegas, Nevada. Upon receipt,
you will receive a membership
card from your personal repre:
sentative in Las Vegas. For in-
formation wire, write or phone

(702) 735-2179.
—— TALENT—

AUDITIONS

If you have a program suitable

for:
Convention Audiences
Women’s, Men’s or Service Clubs
Civic Concerts
Colleges
High Schools

Here is your opportunity to audition
before national bureau managers and
program chairmen attending The Inter-
national Platform Association Conven-
tion, July 27-31, Washington, D. C,
whose members are involved in over
60,000 such programs yearly. All appli-
cations must be in as soon as possible,
as the number of auditions is [limited.

For information, write to:
D. T. Moore
Director General

The International
Platform Association
2564 Berkshire Road

Cleveland Heights, Ohio 44106

GRANTS AND AID

TO INDIVIDUALS IN THE ARTS
First Edition—Just Qut

Over 1300 sources of grants, fellow-
ships, awards, and other valuable
aid to INDIVIDUALS in all arts
forms. Addresses and details. Amer-
ica’s first comprehensive listing. A
MUST for musicians, actors, dancers,
libraries. 76 pages, paperback.
$8.95 ppd. Order: *‘Grants and Aid,”
Box 9005B, Washington, D.C. 20003.
Compiled by editors of the WASH-
INGTON  INTERNATIONAL ARTS
LETTER. Ask for free brochure on
other publications, and foundations
newly active in arts.

Say You Saw It in
Billboard
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Fountain entertains at the grand
finale banquet.

Trio of female singers on the
Miami scene . . . Julie Wilson at
the Rogue Room, Everglades Hotel;
Sally Bailey at the Runaway Bay
club, now open to the public, and
Diane Varga with Ray Anthony
and the Bookends returning to the
Carillon for Anthony's fifth en-
gagement at that hotel. Singer Art
Diamond moved into the Fontaine-
bleau’s Club Gigi. Singer-pianist
Bruce Wescott and his trio just
left the Harbor Lounge and now
it’s Freddie Cole (Nat King Cole’s
brother) and his trio doing the en-
tertaining. . . . Luis DeCordova
Trio at the Doral Hotel.

Fred Singer, president of Coro-
nado Studios, back from a Chicago
convention of broadcasters, plans
to open video tape production cen-
ter in conjunction with his movie
studio. Soon-to-be released a
Screen-Art flick (Miami-based film
company); a Toby Ross-Martin
Ziedler production. Tentatively
titled “The Death Scene,” Joe Ad-
ler directed. Criteria did the music
track; Cinamasound the final mix.

Bethlehem Asylum, five-piece
juzz-rock group, playing at Miami
Spring’s “Peace.” Bob Seger Sys-
tem, plus Miami's Blues Image due
at Pirate’s World, Dania, Saturday
(16). . . . University of Miami has
scheduled Pacific Gas & Electric
and Jethro Tull, Saturday (16), and
Sweetwater and the Allman Broth-
ers the following evening.

Miami rock fans miffed at Din-
ner Key auditorium officials who've
been cancelling scheduled rock
groups . . . Sly & the Family
Stone, et al.

Jerry Marshall, jazz musician
and former entertainment director
at the Marco Polo, named musical
coordinator for the Miami Beach
Tourist Development Authority.

Swanson. Florida Productions,
Inc. opened offices in Fort Lauder-
dale . . . was formerly’ Robert
Swanson Productions Inc. in New
York. It’s a custom music house
catering to needs of advertisers
(commercial), musical talents (re-
cording), film makers (audio).

The Music Factory, Miami’s
newest 8-track recording facility,
getting ready to blast with two
singles on its own Platinum label:
Sandy Torano and the Nimo Spiff
doing “A Year Ago Today” b/w
“l Wanna Know” and the Cornel-
ius Brothers and Sister Rose with
“Treat Her Like a Lady” b/w
“Over at My Place”—all four
tunes are originals. Bob Archibald,
Music Factory president, is the
producer.

Local lad, 18-year-old Ted
Cheek, will have his first record
released in the near future—"Look
and See” on the Trip Universal
label.

Scheduled May lineup for taping
sessions at Criteria Recording
Studios are Atlantic artists, the
Allman Brothers and Joe Tex.

The Kingston Trio took over the
Crossway Airport Inn. . . . Lou
Marsh and Tony Adams still hold-
ing forth at their Comedy Box.
Tom Melody and the Richie Broth-
ers at the Thunderbird and Tubby
Boots and his Playgirl Revue hold-
ing forth at the Dunes.

SARA LANE

NEW YORK

Poppy’s Mandrake Memorial
opens a four-night engagement at
the Main Point, Bryn Mawr, Pa,,
outside of Philadelphia, Thursday
(14) with comic Bobby Kosser.
Dave Van Ronk follows with Sweet
Beginning for a four-night stint
opening Thursday (21). . . . Scott
Anthony Axelrod, 17, was Kkilled
in an accident in the Los Angeles
area, April 26. He was the son of
composer-producer David Axelrod.
. . . Capitol’s Bob Seeger System
plays Columbus, Ohio, Sunday
(10). Other May dates are Pirate’s
World, Tampa, Fla. (15-16); Co-
lumbus, S.C. (17); Chicago's Ara-
gon Ballroom (22); Edwardsville,
111, (23); Buffalo, N.Y. (27); De-
troit (30); Wichita Pop Festival
(31).

Dot’s Ray Frushay makes his
New York City debut Monday (11)
at Dangerfield’s. He opens a two-
week stand at the Statler-Hilton
Hotel, Tucson, Monday (18). Other
bookings are Las Vegas' Interna-
tional Hotel, June 3-30: Lancer’s,
Wichita, July 6-18; La Fiesta,
Juarez, Mexico, July 20-Aug. 1;
Harrah’s, Reno and Lake Tahoe,
Aug. 3-Sept. 23; and Miami's New-
port Hotel, Oct. 1-30. . . . Bobby
Scott is arranging an album of his
own songs for Wayne Newton on
Capitol. . . . Mrs. Dorothy Pollack,
wife of Bernie Pollack, coordina-
tor of public performances for Bel-
vin Mills Publishing Corp., died
May 2 at Beth Israel Hospital.

Cuapitol’s Rig plays the Baltimore
Civic Center, Sunday (10), Cleve-
land’s Allan Theater, Friday (15),
and the Stonehenge, Ipswich, Mass..
May 22-24. . . . Crow and Stolroc,
both Ameret acts, will record songs
for the MGM film, “*Magic Garden
of Stanley Sweetheart,” with the
former cutting “Time to Make a
Turn” and the latter doing “It’s
Funny How It Happens.” . . .
Warner Bros. Everly Brothers, who
sub for Columbia’s Johnny Cash
beginning July 8 on ABC-TV, will
have among their guests Imperial’s
Jackie DeShannon, Decca’s Rick
Nelson, Uni’s Neil Diamond, Jim
Webb, and Reprise’s Arlo Guthrie.

Warner Bros. Grateful Dead
(featuring the New Riders of the
Purple Sage) play Fillmore East,
Friday (15). The bill for Saturday
(16) is RCA's Guess Who, San
Francisco's Cold Blood, and Mer-
cury's Buddy Miles. . . . Atlantic’s
Eddie Harris, who's playing the
Lighthouse, Hermosa Beach, Calif.,
through Sunday (17), next hits Los
Angeles’ Redd Foxx Club, May
19-31. . . . Impulse’s Charlie Ha-
den has been awarded the 1970

(Continued on page 56)

Signings

Gisele MacKenzie to Sue Rec-
ords. . . . Shango and Roy Head
signed with Dunhill. . . . Vaughn
Monroe to Ambassador with a
three-year pact. His first album
for the label will be “Deck of
Cards,” due this month. He is at
New York’s St. Regis Maisonette
through Sunday (20). . . . Added to
Paramount are Curtis Knight,
whose initial album will be “*Down
in the Village,” Anthony Swete,
and Ella Moore. . . . Frantic, a
Colorado group, signed with Lizard.
which is released by Ampex. . . .
Composer Barry Mann joined Scep-
ter as an artist with “Feelings”
his debut disk. . . . Apple’s Bad-

finger signed with Action Talents,
who plan a U.S. tour beginning in
September. . . . The Difference,
a Long Island group, signed with
St. James Productions. . . . Jake’s
Hope joined Kaleidoscope Music,
a Hamden, Conn., production firm.
.. . Richard Williams to Quad Rec-
ords with “*Mary on the Beach”
his first pressing through Grand
Prix Productions. . . . The Celebra-
tion, six-member vocal group, to
Damp Productions in Los Angeles.
Dave Hassinger will produce their
first session . . . The Establish-
ment to Starday/King through
Triplex Productions. John Floes
will handle a&r.

Kinetic Playground in
Chicago to Reopen in July

CHICAGO — The Kinetic
Playground, at one time the
city's leading rock music house,
will reopen in July with a new
look, according to Dick Gasson,
head of the 22nd Century Pro-
ductions. The company just
completed negotiations to lease
the building that housed the
Playground until it was gutted
by fire in November of 1969.
Arron Russo, owner of the Play-
ground, continually promised to
reopen but finally gave up,
claiming bankruptcy. .

The Playground will be given
a new name, since Russo owns
the rights to the original. Gasson
said he does not have any name
for the place picked yet.

Gasson’s immediate plans are
to enlarge the capacity of the
place by moving the concessions
area to the balcony and ripping
out the blocks in the back of
the circular audience area. Gas-
son said he will not pack the
kids into the place as has hap-
pened in the past. Tickets for
shows will be limited, with ad-
vance sales encouraged.

Schaefer Beer
Winners Set

NEW YORK — The Third
Annual Schaefer Talent Hunt
has found 10 winners. The ob-
ject of the hunt was to find new
groups and soloists to record
the Schaefer Beer lJingle for
radio and television. A cam-
paign with the 10 new finalists
performing the jingle began
Monday (11) throughout the
Northeastern U.S. The finalists
were: female vocalist category,
Betty Lavette, from Muskegon,
Mich.; Koffie, from St. Louis;
male vocalist Bob  Dalton,
country singer from West Vir-
ginia; Carl Hall, ex-gospel singer
from the Bronx; Ken Stella
from Queens; John Burrows
and Bill Hiney, folk singers
who write and sing about New
England: vocal groups cate-
gory, the Three Degrees from
Philadelphia; the Main Ingredi-
ents from New York; and the
Straight Eight from New York.

Purcell, WOKY
Plan Pop Fest

NEW YORK — Gerard W.
Purcell Associates, Ltd., and
WOKY Radio will produce the
M'WOKY Pop Fest at the Mil-
waukee County Stadium June
14. This year's proceeds will
go to The Drug Abuse Labora-
tory at Milwaukee County Hos-
pital and to The Children’s
Quting Assoc.

Peter Grey Terhune and Julie
Loken, of Purcell Associates,
are lining up the entertainment
program. Representing WOKY
are George Wilson, vice presi-
dent and national program di-
rector; Ralph Barnes, vice presi-
dent and general manager, and
Bill James, operations manager.

Hollies on 14-City
Tour of the U.S.

NEW YORK—The Hollies,
British group riding with the
Epic Records single and album
titled “He Ain’t Heavy, He’s My
Brother,” are on a l4-city tour
of the U.S. Stops on the itiner-
ary include Norfolk, Chicago,
Minneapolis, South Bend, Grand
Rapids, Baltimore, Ft. Worth,
West Palm Beach, Tampa and
New York.

Gasson is planning to acous-
ticize the room, which he admits
will be a tough job. "We're go-
ing to try and make the sound
tolerable. We're also going to
construct a sound system espe-
cially for the room. There will
also be movies shown on week-
ends when we do not have live
acts appearing.”

Performances will be limited
from July through September,
with the bulk of activity starting
in October. 22nd Century will
continue to present shows at
Auditorium Theater when the
opportunity presents it. “We're
doing this because we think the
Auditorium Theater is the best
place acoustically for rock mu-
sic in the country.”

Sheaffer Backs
Talent Hunt; Col

Pact to Winner

NEW YORK-—The Sheaffer
Pen Co. is sponsoring a nation-
wide talent search in which the
winning rock group is assured
of an all-expense-paid audition
for a recording contract with
Columbia Records. The back-
to-schoo! “Discover” promotion
was arranged by Market-Go.
Inc., New York based youth
marketing division of Go Pub-
lishing Co., and will feature spe-
cial point-of-purchase merchan-
dise displays in more than 15,000
retail outlets.

To enter the “'Discover” pro-
motion each amateur music
group will be required to sub-
mit a tape of their rendition of a
previously published song and
proof of purchase of Sheaffer
pens and pencils. Runners-up
in each of five geographic re-
gions will receive a $350 Sunn
Amplifier and a Honda Super 90
motorcycle.

To attract nonperforming cus-
tomers, the special promotional
displays will offer as a premium
the Spiral Staircase recording
group’s “She’s Ready” release on
the Columbia label.

i

FOUNTAIN VIES
WITH CULLUMS

SAN ANTONIO—Pete Foun-
tain and his New Orleans Jazz
Group will meet Jim Cullums’
Happy Jazz Band in the Second
Annual World Series of Jazz at
the Theatre for the Performing
Arts on June 6.

The first series last year drew
a capacity audience to the
Theatre for the Performing Arts
when the Happy Jazz Band took
on the World's Greatest Jazz
Band from New York City.
IO

The Record & Music
Industry Meet For
Lunch & Dinner At...

Gene Norman’s

RESTAURANT

(25thyear)

&
8240 Sunset Strip / Hollywood
Phone 656 -1313
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THE DUTGH ARE COMING!
THE DUTCH ARE COMING!

THE SHOCKING BLUE

are coming on May 11, to start their American tour.
And that's just behind their hit single,
Long ‘& Lonesome Road c.1i6
from their album, The Shocking Blue cs-1000

which has already started its American tour.
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Appearing: May 15, 16—Denver, Colorado (Mammoth Gardens) * May 22—Phoenix, Arizona (Phoenix Coliseum *
May 23—San Diego, California (Sports Arena) * May 27 —Hamilton, Ontario, Canada (Wentworth Curling Club) *
May 29—Ocean City, Maryland (Convention Hall) * May 30—Minneapolis, Minnesota (Hippodrome—Minnesota State Fair) *
June 5—Los Angeles, California (The Forum) * June 12, 13—Chicago, lllinois (Aragon Ballroom) » June 14—New York City (Carnegie Hall)

RECORD CORP.

Colossus Record Corporation, a division of Metro-Goldwyn-Mayer Inc. A presentation of Jerry Ross Productions Inc., 1855 Broadway, New York, N.Y. 10023
*Also Available on Ampex Tape

WwWwWW americanradiohistorvy com



Radio-TV programming

FMers Swing to Country; Cos
Plan Big Programming Services

o Continued from page |

York. Every Saturday night, the
station does a “little Grand Ole
Opry” from the Nashville Room
of the local Holiday Inn. The
station is one of the leading FM
stations in the market.
WMVR-FM in Sidney, Ohio,
is now a country music station,
In Titusville, Fla., WRMF-FM
will program country music all
night to fill out its easy listen-
ing" schedule and WMPL-FM in

KACE Getting
A New Look

RIVERSIDE, Calif.—KACE,
5,000-watt operation here, is
modernizing its format to fea-
ture uptempo easy listening rec-
ords. Program director is John
Foster, formerly a board engi-
neer with KRLA in Los Angeles.
Station will program various
singles from the Hot 100 Chart
as well as easy listening singles
and album cuts.

Hancock, Mich., will program
country music noon-6 p.m.

KOIT-FM has been backing
into its country format by play-
ing only Beatles records for the
past few weeks. The station will
feature a basic top 40 records,
according to program director
Dick Starr (who also programs
top 40-formated KYA in San
Francisco) as well as a selection
of more than 1,200 country mu-
sic oldies. Bill Holly is the FM
director. Though the station will
be automated, it will have a live
sound. Allan Higgins, local gui-
tar teacher, has been taping 720
different singing time checks.
In addition, identification spots
have been taped by such artists
as Eddy Arnold and Glen Camp-
bell for the station. The 25,000-
watt stereo station will give the
market its only full-time country
station.

John Rook, who now heads
AIR Productions, had been dis-
cussing a possible country music
programming service with Chris
Lane, who's now program direc-

WAPE Going lts
Own WAY—in Play

JACKSONVILLE, Fla. —
Radio stations in a broadcasting
chain tend to resemble each
other. WAPE, thus, will re-
semble WAYS, the flagship
station of Stan and Sis Kaplan’s
fledgling chain, but with “re-
gional taste” differences.

According to WAYS program
director Jack Gales, WAPE will
be heavier on progressive rock

and lighter on soui records than
WAYS.

Other changes on WAPE,
which was just taken over by
Kaplan, is the dropping of a
playlist that Gales said extended

Stevens Show Bow

LOS ANGELES—"Andy Wil-
liams Presents the Ray Stevens
Show??” will debut June 20 at
7:30 p.m. on NBC-TV. This
marks a title change for the sum-
mer replacement hour, plus a
new premiere date.

up to 180 records. Gales has
also installed certain controls
over the playlist and now, like
WAYS, every record will be
selected for the air personalities.
“All records are programmed
for the deejay, whether a golden
oldie or a current record,” he
said.

There are about 43 records
on the playlist and, in addition,
two oldies are played an hour.
There will be a golden week-
end probably once a month,
starting at 8 p.m. Friday and
going through midnight Sunday.
The station adds about six new
records each week, depending on
the number of good new rec-
ords each week. Regarding the
progressive rock cuts selected
for airplay on WAPE, Gales
said that if put on the playlist,
it would be played throughout
the day instead of just in the
late evening hours where young
adult listeners abound. “If I'm
afraid to play a record during
the day, then I won’t play it at
all,” he said.

tor of KEGL in San Jose, Calif.
However, IGM locked Lane up.
Don Hedman, vice president for

programming at IGM, said the
new service will provide basic
“bread and butter” reels, plus
a weekly supplement. Lane will
guide the service and the music,
as well as hire the air personali-
ties. Voice tracks probably be
done in San Jose, with the music
being .added and all of the pro-
duction done by IGM. Only two
voices will be used in the be-
ginning. At least 10-12 hours of
programming will be available
from the start. IGM had been
distributing a country music
package created by Plough
Broadcasting, but that is being
dropped.

WOR-FM

NEW YORK—WOR-FM will
unveil a series of “specials,” ac-
cording to program director Se-
bastian Stone. In a move to es-
tablish a public reputation as
“the music expert,” WOR-FM
will become more involved in
the music and recording artists,
he said. Pointing to the success
coast to coast of the syndicated
“History of Rock and Roll,” de-
veloped by the AIR Productions
arm of Darke-Chenault Enter-
prises, Stone said that the net-
work of stations consulted by the
Drake operations was now look-
ing deeper into the history of
rock.

The specials which will be
developed will vary in length.
There will be no set pattern re-
garding the time of day or time
of week they will be slated. It
is understood that all the other
Drake-consulted stations will be
also involved in creating these
specials and that they will be
exchanged between stations and
perhaps even offered for syndi-
cation through AIR.

“Listeners already look to us
as more than a chewing gum
type of radio station,” Stone
said. “We're not just a means of
relieving their boredom.”

Some of the specials may be
miniaturized; “the air personal-
ity will go into extra depth on a
golden oldie by the Crickets or
a new record by the Blood,
Sweat & Tears. These comments
would be brief. Or, when you

Forum Registrations Pour In

o Continued from page |

will spell out to radio men how
live audiences are changing and
how this should relate to radio
programming.

Radio stations who have
agreed to participate in the
Sounds of the Times exhibit
(which present a generic air-
check of a radio station's total
broadcast day) include KIKK
in Houston, KBER in San An-
tonio, WASH-FM in Washing-
ton, KING in Seattle, WNAP-
FM in Indianapolis, KRAK in
Sacramento, KLAC in Los An-
geles, KYOK in Houston,
WGLD-FM in Chicago; WMAK
in Nashville, KTUF in Phoenix,
WWOK in Miami, and KFJZ in
Fort Worth. Several other sta-
tions in the various formats are
now being lined up. The Sounds
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of the Times exhibit will be open
throughout the evening hours in
the Astor Gallery, which will
also serve as a lounge and meet-
ing place for informal discus-
sions.

Last year, more than 500
radio men (several from foreign
countries) attended the Radio
Programming Forum. The Fo-
rum is sponsored and conducted
by Billboard Magazine in con-
junction with one of the nation’s
leading educational consulting
firms—James O. Rice Associ-
ates. For further details, write
Radio Programming Forum,
Ninth Floor, 300 Madison
Ave., New York, N.Y. 10017.
Registration fee is $175 and in-
cludes work materials, lunch-
eons, and cocktail reception at
Billboard June 18 at 5:30 p.m.,
when recording artists will also
be invited. This will be an open

house function at the Billboard
office and rooftop garden.

This year, as in the past, the
Forum shapes up as a dynamic
focus point in radio program-
ming, with topics ranging from
how to analyze a market to find
your programming niche, how
to build a successful morning
show. Speakers will range from
Les Smith, executive director of
the Seattle, Portland, and Spo-
kane broadcasting chain to Mike
Joseph, a leading radio pro-
gramming consultant. Also, ses-
sions will be devoted to how to
produce better local commer-
cials by a leading authority, ses-
sions on tight production tech-
niques, audience promotions,
motivating air personnel, pick-
ing records, selling the format
to the advertiser, and implement-
ing the personality approach to
radio today.

FRED TRAINOR, a country music air personality (in earphones) in-
terviews Donna Stoneman, left, and Patsy Stoneman of the Stonemans.
Bringing the two girls by CKBB, in Barrie, Ontario, was Scott Richards,
promotion manager of RCA Records. More than 50 country artists
from Nashville have been interviewed on Trainor's show. it has be-
come a “home’” to many aspiring Canadian country performers.

hear a record by Marvin Gaye,
why not also hear a few com-
ments by him?”

Stone said that WOR-FM had
had its reputation of being a
time and temperature station
within the industry “which isn’t
justified. Of course, we present
the music—that’s why people
listen. But any station has to
leave that ‘sweet taste’ with the
listener and that comes from the
way in which the music is pre-
sented.”

WOR-FM programs golden
oldies about half the time.
“Some hours, it’s only 45 per-
cent. This is graduated and
weighted toward different times
of the day. The inclusion of al-
bum tracks sometimes takes the
place of a golden, sometimes the
place of a current record. Dur-
ing the 6-9 a.m. period when
Jimmy King is on the air, the
balance of goldens is about half
and half. And we're not going
to turn loose of the solid gold
image,” Stone said. “People de-
pend on us for it.” A heavy
oldie like *“Cherish” might be
repeated within two days. Most
oldies have a programming gap
of several days or weeks.

in Specials Series

The air personalities work
from three separate record lists.
They’re indoctrinated before
they’re hired. “I wouldn’t want
anybody who didn’t know how
to put a show together. I feel
sorry for the personalities who
can’t let the music talk for them.
Johnny Donavan, for example,
puts a better show together than
anybody on the air. It's like a
painting.”

33 to 40 Records

The list of current records
ranges anywhere from 33 to 40
records, Stone said. WOR-FM’s
library of golden oldies includes
around 1,800 records. At any
one time, there might also be
400 album cuts available from
which the air personality may
draw. Stone tries to go through
the album cuts every two or
three weeks to sec if any of
them are growing stale, but he
looks for new product every day,
listening generally at home.

In picking album cuts, Stone
worries more about whether lis-
teners would like to hear it than
trying to select potential future
hit singles. “if 1 worried about
whether a cut would become a
hit or not, I'd be in trouble.”

(Continued on page 50)

NATRA Parley in
Houston, Aug. 19-23

HOUSTON—The. annual con-
vention of the National Associa-
tion of Television and Radio An-
nouncers. will be held here Aug.

CHAM Shifts
To Top 40

HAMILTON, Canada—
CHAM, 10,000-watt station here
operated by Dancy Broadcast-
ing Ltd., has switched to a Top
40 format, and group program
director Chuck Camroux said
the station will feature the “top
hits and is delving into progres-
sive rock mixed with these rec-
ords, rather than treat progres-
sive rock as a separate entity.”

Air personalities include Don
Wade, formerly of WKBW in
Buffalo, N.Y.; Don Collins, Jon
Alexander, R.O. Horning, John
MacLeod and Don Walker.

19-23, said executive director
Lucky Cordell. Site will be the
Royal Coach Inn on the South-
west Freeway and 400 rooms
have been set aside especially
for registrants to the convention.
Novella Smith will serve as con-
vention chairman.

Plans are under way, Cordell
said, assistant general manager
of WVON in Chicago, to make
this the most successful conven-
tion ever held by NATRA. The
trip marks a return here. The
association held a meeting here
several years ago that was a
pathblazer in that it set new di-
rections for the association and
spurred new growth.

Speakers and chairmen for the
convention—as well as topics—
were being shaped up last week
as NATRA prepared to move
into new headquarters in Chi-
cago. The New York office has
already been closed. Address and
phone number of the new head-
quarters will be announced next
week.
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Letters To The Editor

Our “History of American
Popular Music” which we ran
in February was such a success,
that we never anticipated its re-
sponse. As you can imagine in
small market radio, the phone
rarely rings in the course of
a month with a complement or
complaint. We received more
than 600 calls the first day it
was aired!! Two stations ap-
proached us about syndicating it.
So naturally, we have it tucked
away for additional airings here.

The whole point of why I'm
writing, is about the drug prob-
lem. I read your recent column
with interest and thought that
you would be interested in what
we're doing. Our public affairs
duo has produced a series of
local vignettes that are dialogues
with addicts (inspired by a pub-
lic service disk we received), the
voice cuts run about 25-35 sec-
onds each and are run several
times each day. There is no edi-
torializing on our part. Just an
addict saying what happened to
him. Extremely effective. Hope-
fully productive.

Jarrett N. Day
Operations manager
WMLO

Beverly, Mass.

I have been watching with
growing interest your growing
awareness and denunciation of
the present drug problem and
I'm also pleased to note that a
number of stations are getting on
the bandwagon as well. The drug
scene is a frightening reality to-
day. And one of the most fright-
ening aspects of it is the fact that
most drug takers are aware of
the end result of taking drugs;
i.e. from degredation to a very
horrible death on heavy drugs.
Public exposure of drug taking
—it's extent, type, and result are
the only things that can eradicate
this menace.

I would like to commend you
on publically getting involved in
this issue. And [ would appre-
ciate receiving public service an-
nouncements etc. on the drug
scene, which would be aired here
at the station, from readers of
your column.

Gerry Clifford,
CJET

Smiths Falls,
Ontario

In reference to Billboard's
campaign to ‘“‘clean up” illegal
drug usage around the world,
let me please make this point.

Your intentions are basically
good, but your campaign will be
a complete and total flop unless
you revise your thinking towards
drugs as a general and complete
evil. I know of many who have,
(believe it or not) “Smoked Pot
and Lived.” In addition, I also
know of those who use occasion-
ally or regularly things to make
them stay up, or make them go
to sleep.

The fault in your campaign is
this: No kid that has smoked
marijuana is going to listen to
some uninformed deep-voiced
redneck on the radio talk about
the evils of pot. The kid knows
better. He’s smoked it, he digs
it. So, as well as not believing
what the guy is saying about

pot, (since he knows at least that .

he has lived through that), he
is NOT going to believe what
the guy says about heroin.
Don't misunderstand me. I
am just as opposed to the use of
habit-forming “hard™ drugs as
you. But, you MUST make the
distinction between things that
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are bad and illegal, and things
that are just illegal. INFORMA-
TION is what we need . . . not
condemnation!

But you can sit at your 50,000
watters and rap on . . . and on
... and on. And nobody’s going
to believe you. If that’s the route
you choose to take . . . then good
luck, but don’t exepct too much.

Richard W. Irwin
Director of Operations
WECU

Greenville, N.C.

I had the pleasure of attend-
ing this year’s Intercollegiate
Broadcast System convention in
Chicago. During the three-day
convention I met Mr. Harry
Richardson, director of the Do
It Now Foundation, a non-
profit, charitable and educa-
tional organization chartered by
the State of California. The
foundation was created to help
inform young people of the
dangers of amphetamine abuse.
Enclosed are copies of some
promotional material.

This is an excellent and crea-
tive approach to a prevalent
and serious problem in Amer-
ica. I read your recent column
in Billboard about your per-
sonal feelings concerning this
problem. I would like to com-
mend you for having the cour-
age to elaborate about such a
problem in a vehicle like Bill-
board.

I think Harry's program
should receive great courage in
trade and commercial mediums.
If anyone in Broadcast pro-
gramming is interested in fur-
ther information about the Do
It Now Foundation, 1 suggest
they write to: Harry Richardson,
Director, Do It Now Founda-
tion, P.O. Box 3573, Holly-
wood, Calif., 90028.

Andy Hussakowsky
National promotion coordinator
Peer-Southern Organization

Hats off to Pat McMahon of
KRIZ and Jack Armstrong of
KTLK for their articles in the
April 11 issue of Billboard.

These choice bits of literature
should be made mandatory read-
ing for all station managers . . .
my copy is displayed on the
copy department bulletin board
for ALL to read, including the
general manager.

Carolyn C. Bleam
Music director
WAYB
Waynesboro, Va.

A short while ago in this
space, Gary Miles, the new mu-
sic director of KYA in San
Francisco, advocated a couple
of solutions to the lagging sin-
gles sales. While I have my own
ideas how this may be accom-
plished, T will agree with Gary’s
first point: That of leaving the
songs that are put on singles
off albums. His second point,
that of pricing a single for what
it's worth in relation to albums
(his figure was about 35 cents a
song or a 70 cents single), would
seem logical and relative on the
surface. Beneath the surface,
however, is an increasing reluc-
tance on the part of racks and
one-stops to stock break-out and
even medium markets with “left-
field” singles. Why? Quite sim-
ply, there isn’t enough profit to
split enough ways. As singles
volume and profits grow smaller,
rack and one-stop apathy grow
larger.

Singles sales are off and get-
ting worse. To save the single the

industry will have to make a
radical commitment to make a
radical change. The following,
if nothing else is radical.

If you took the ailing single
to Madison Avenue, they would
tell you about image and the
need for a change of image. The
single does have an image, and
it's a bad image. The *‘under-
ground establishment has cast
the single as plastic rock and
bubble gum” simply by refusing
to acknowledge or review it but
rarely. If the single deserves this
or not is immaterial, the image
has been cast, and reaches much
further than we know.

I believe a meaningful and
radical change should include
the following:

1) Change from 45 rpm to
full stereo 3313 with a small
hole. Sometimes the simplest in-
convenience can be a buyer de-
terrent.

2) Include four tracks. Side
“A” should include both the
“plug” track and “B” track. Side
“B” should include (in case of
an established group a select or
significant) oldie or (in case of
a new group) an established song
or standard redone in their own
styling and a ‘rap track’. The
latter, I feel, is a highly pro-
grammable and highly saleable
personal touch that any clever
group can take advantage of . . .
possibilities are endless.

3) This new single or “quad”
should be packaged in high eye
appeal, impulse shopper grab-
bing, four-color sleeves. Album
cover art has come a long way.
Scaled down to a single sleeve
with lyric insert, this talent could
be selling singles, too.

4) This new single would cost
$1.50. (Re: Miles, 35 cents a
track times four tracks equals
$1.40 plus 10 cents profit in-
centive. This is also the price
of a four song cassette.

Jukeboxes account for a large
percentage of singles sales. Ini-
tial conversion cost to them will
be large (so was the change
from 78 to 45) but the value
programming wise, plus the pos-
sibility of a longer lasting juke
box entry should provide a lot
of incentive. Not to mention the
probability of juke boxes getting
into LP, anyway.

If measures this extreme fail
to stem lagging singles sales . . .
I have this swell and really
radical 4 point plan for sopping
up oil slicks with a giant rubber
duck. . . .

Bill Ford
KBZY
Salem, Ore.

We enjoyed very much hav-
ing the opportunity to work
with you on the 1970 Search
for the New Sound competition.
It is one of the few opportu-
nities young aspiring musicians
have had to gain nationwide
publicity. I know your next
days and weeks will be spent
listening to hundreds of tapes 1
am sure you have by now.
Should a Winston-Salem entry
gain recognition, we would be
most happy; however, not dis-
appointed if this year's compe-
tition doesn’t favor our city.

Thank you again for making
this possible, and let me know
if there is anything more I can
do to help in this outstanding
promotion.

Nick Patella

Vice president
WAIR
Winston-Salem, N.C.

Vox Jox

By CLAUDE HALL
Radio-TV Editor

Dick Carr has been named vice
president and general manager of
WNEW-FM in New York; he’d
been general manager of WIP in
Philadelphia. . . . The reason for
all that housecleaning at WIXY in
Pittsburgh may have been because
of the low ratings that just came
out. . . . Ron Olson is the new
program director of KRDS in
Phoenix, replacing Bob Ponds.

* K %

Gerald (Jerry) Halasz is leaving
WLBK in DeKulib, Ill., to assume
sales and programming responsibil-
ities at WMCB-FM in Michigan
City, Ind. WMCB-FM is uptempo
eusy listening in the day and Top
40 at night and Jerry needs rec-
ords. . . . Julie Godsey of Main-
line Records in Cincinnati sent me
a clipping from a local newspaper
whereby Bob Harper, now pro-
gram director of KQV in Pitts-
burgh, claims he received a 50
percent raise by leaving WSAI,
Cincinnati. Since I happen to know
what the KQV job was offering,
I can only assume that Pacific and
Southern Broadcasting don’t pay
beans. . . . Bill Sachs,. a Billboard
veteran now retired, also sent me
a copy of the column about Har-
per.

* K K

Jerry Jackson has been appointed
program director of KOGO in San
Diego, succeeding Dick Roberts,
who has departed to become pro-
gram director of WASH-FM in
Washington. Jackson was produc-
tion manager. . . . Edwin Good-
man has been named general man-
ager of WBAI-FM in New York,
a non-commercial station. He suc-
ceeds Frank Millspaugh, who re-
signed last March. Robert Kuttner,
acting manager, returns to his du-
ties as program director of the sta-
tion. . . . Bud Connell is the new
member of Programming db, the
Ken Draper programming consult-
ing firm. A former operations
manager of KXOK in St. Louis,
Connell had most recently been
involved in a movie project of
some kind (I can’t remember ex-
actly what). . . . Ray Oddis has
joined WCAR in Detroit; he’d
been with KXOK in St. Louis. Cal
Coleman has taken over the 10
a.m.-2 p.m. slot on KPOJ in Port-
land, Ore.

*x * *x

Nick Anthony has left KJR in
Seattle to become program direc-
tor of WSAI in Cincinnati. . . .
Steve Warren has joined WAMS,
Wilmington, Del.; he’d been at
sister station WGEE in Indianap-
olis. . . . Rob Edwards has been
promoted to national program di-
rector of the Strauss radio sta-
tions. He was formerly program
director of KIXL and KIXL-FM,
the Strauss flagship station in Dal-
las. Harold Smith continues as na-
tional operations manager.
Chuck Camroux, group program
director of Dancy Broadcasting
Ltd., Sarnia. Canada, asks: “By
the way, whatever happened to
Ted Atkins?”

* k%

Changes at WMLO in Beverly,
Mass., include Penrod (Vie Pryles)
Rideout, former program director
of WGUY in Bangor. Me., taking
over an afternoon shift; the pro-
motion of Don (Don Biello) Lewis
to music director; and the addition
of Dave MacDouggal from WKOX
in Framingham, Mass., to do week-
end work. Pryles replaces John
Foley, who left to take an engi-
neering post at WRKO, Boston.
.. . Jim Carr reports that he has
resigned as studio engineer at
WFIL in Philadelphia to rejoin
WABC in New York in the same
capacity.

* * *

Steve Pearce, operations man-
ager, KOKO, Warrensburg, Mo,
writes: “We intend to have at least
four of our staff members enter
tapes in the First Annual Billboard
Air Personality Contest for the
small market category. However,

we need to know what you mean
by the word ‘unedited.”” It means
that I'd like about an hour of a
show, just as it was broadcast,
music, ccmmercials, news, every-
thing. Speed should be 7% ips.
Send on seven-inch reel as fast as
possible to Claude Hall, Radio-TV
Editor, Billboard, 165 W. 46th St.,
New York, N.Y. 10036. Deadline
is June 1, but the sooner the bet-
ter. The 15 major winners, as well
as those receiving certificates of
merit, will be announced at the
third annual Billboard Radio Pro-
gramming Forum June 18-20 at
the Waldorf-Astoria Hotel, New
York. You do not have to be
present to win. All winners will
be announced in an issue of Bill-
board shortly after the Forum.

* kK

Joining WPBS in Philadelphia
are Mike Meter, former Temple
University student, and Art Sterl-
ing, formerly of WNAR, Norris-
town, Pa. . . . Herbert Klein, direc-
tor of communications for Presi-
dent Nixon, has informed the Na-
tional- Association of FM Broad-
casters that “the White House staff
is actively considering calling upon
the radio media, as it did on tele-
vision, to support this important
effort” in regards to the current
campaign on AM and FM shap-
ing up against misuse of drugs by
teenagers. Incidentally, a gentle-
man from an advertising agency
called me about a week ago re-
garding key Top 40 stations and
air personalities to focus the White
House’s drug campaign around. I
named about 40 or so stations in
the major markets, but, quite hon-
estly, I could not name all of the
evening air personalities. Anyway,
some 40-50 of you guys have either
already been called or will soon
be called. Appreciate your help.

* Kk K

Michael C. Parker has been ap-
pointed program director of
WMBD, Peoria, Ill.; he'd been as-
sistant FM operations manager.
Darrel A. Jones, until recently op-
erations manager of WMBD and
WMBD-FM, has been named an
account executive. . . . Jim Rid-
ings has been named program pro-
duction manager, a new post, at
WSAYV, Savannah, Ga. Lineup
goes: program director Burl Wo-
mack, music director Dick Rich-
ards, Joe Cox, Ridings, Jonathan
Hartzell, and Les Taylor. Station
features a middle-of-the-road for-
mat. Harben Daniel is general
manager.

* K K

Jim Edwards has left WKBR,
Manchester, N.H.; Morgan St. Ger-
main has left WCCC in Hartford;
Steve Byrd, an old friend, is still
doing some production work with
WIBG in Philadelphia, but he’s
shopping for a new scene. . . . Lee
Fowler has left WDHO-TV in
Toledo, where he was operations
manager, 0 become afternoon
drive man at WGH, Norfolk. . . .
More information on WCAR in
Detroit: Neil A. Mclntyre has been
named program director; he’d been
with Bigler Multi-Media Communi-

. cations, Pittsburgh.

* Kk K

George Duncan has been named
president of Metromedia Stereo, a
new post; he’d been vice president
and general manager of WNEW-
FM in New York, one of the na-
tion's most successful FM stations
and a path-blazer in the progressive
rock format. Duncan will now be
in charge of the four progressive
rock stations owned by Metrome-
dia—WNEW-FM in New York,
WNMMR-FM in Philadelphia,
KSAN-FM in San Francisco, and
KMET-FM in Los Angeles, plus
WMMS-FM in Cleveland. . . . Lee
Allen, former program director of
WIBO in Baton Rouge. is doing a
talk show on KTRH, Houston. . . .
Bob Tiffin, former music director
of WUBE in Cincinnati, has joined
WDEE in Detroit and will be using
the name of Dave Williams.
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RADIO-TV MART

Billboard Magazine—read by more air personali-
ties, program directors, and general managers
than any other trade publication in the world—
is the perfect place for your job needs. Already,
hundreds of radio stations and program directors
and air personalities have been brought together
through the Radio-TV Job Mart. The cost is $15
for two times. Because of the low cost, please
send payment with your advertising copy. Box
numbers will be used, if you wish, but results are
much faster when you use your name and address
or call letters. Send to:
Radio-TV Job Mart
Billboard
165 W. 46th St.
New York, N.Y. 10036

POSITIONS OPEN

Immediate opening for a top-flight
announcer in a bright, MOR format.
5,000-watt, 24-hour station in central
Virginia. First ticket preferred, but
not required. Excellent working
conditions. Top salary to the right
man. Contact Pete Jason, Evans
Communication Systems Inc., Box
631, Charlottesville, Va. 22902 or
call 703; 295-5121.

South Florida’s top 50,000-watt in-
dependent needs happy morning man
with good voice and sense of humor.
No clowns, please! Send tape and
resume to George Cooper, program
manager, WINZ, 100 Biscayne Tower,
Miami, Fla. 33132, Telephone calls
will not be accepted.

I want to meet new people in a
new place, and as a student have
three months of summer. 3rd en-
dorsed, mature sound to set your
disks spinning. For a tight board,
with tape to prove it, write: Tape,
Box 244, Haggin Hall, University of
Kentuclc', Lexington, Ky. 40506. Get
hand-ironed results in a *‘no iron-
ing required” world! Possible inter-
views March 14-22. Bradford D.
Carey.

Want to totally own your market?
Exp. programmer. Hip. 11 yrs.
radio. Heavy on demographic re-
search, mass psychology, to audience
control. Scientific approaches; no
guesswork, just hard work. y<]
also administration and sales. 1st
phone. Married. Resume on request
to Box 0231, Radio-TV Job Mart,
Billboard.

Female radio personality. Accurate
newscaster, versatile deejay, crea-
tive writer, timeless voice. Tight
production combo board. Aircheck
and resume on request. Jia Kihai,
0 w. 7&1(1 St. (Apt. 166A), New
York, N. Y. 10023,

Are you looking for a new person-
ality as a DJ? If so, why not con-
sider me. I'm a recent graduate
from a broadcasting school with a
3rd class llcense. I love pop music
and I have over 3,000 records
my collection. If interested, write
to Don Green, 6933 Oakland St.,
Philadelphia, Pa. 19149, or call 215—
RA 8-6677.

Gung Ho! Desire to return to radio
after two years in Marines. Rated
No. one in each time slot worked.
23. Aggressive. No drifter. Great
references. Every offer considered.
Neal Cappel, Box 248, Wittenberg,
Wis. 54499.

Need a good morning Jock? I'm
looking for a steady reliable posi-
tion at a country station. Age 22,
married, 3d class ticket with broad-
cast endorsement, honor discharge
from U. S. Navy. Will travel. 24
years’ experience, some production,
pd experience. Call: 812; 365-2613
after 4 p.m.

I'm a very good Top 40 personality-
production-3rd phone man in a small
market who wants to become better,
both professionally and financially.
I know I’'m ready. Medium or larger
markefs only. Now Florida based.
Will relocate anywhere, but prefer
S.E. or New England. Call college,
2 p.m.-4 p.m., 904—357-6299.

I would like to work in the Caro-
linas, Virginia, or, most of
Tennessee. 23. Draft free. ﬁave
done production, drive time
work, music director duties. Murray
Eugene Crawley, 919—273-6698, or
write 3432 H. Wichita Place, Greens-
boro, N.C. 27405,

Let’s get together. Now! Young,
creative top 40 DJ available im-
mediately. Four years’ experience in
half-million market. 3d ticket. Mili-
tary service just completed, now
ready to get back in action. Excel-
lent knowledge of pop and progres-
sive rock music. Former music
director. Call: 212; 545-6800 between
4-6 i;.m. or write: Bob Thomas, 293
Nagle St., Bound Brook, N. J.
08805.

1009% professional jock with 1st
phone, exp. in Top 40 and modern
country formats. Good production
man. Programming exp. Some on-
camera TV. I have 14 years in broad-
casting with the last 10 years in
major markets. Available immedi

ately. Call Ray Robin 513—274- 5086

One of America’s top pop music
programming authorities is looking
for job as announcer and/or music
director. Former editor of national
broadcast music weekly publication.
Major market sound. 3rd. Looking
for challenging opportunity. Good
chance to catch man on the way up.
Write Tom Roberts, 7016 N, Kenton,
Lincolnwood, Ill. 60646, or call 312;
675-7084.

First phone P.D. wants return to
medium_market in New York State

. . or Pennsylvania. Will consider
all offers. Top 40 or country format.

Not a screamer. Handle news, pro-
duction, copy. Want Progressive
Company with solid future. Mini-
mum $175. Will consider less if
moving expenses are pald. Now em-
ployed. Resume on request. Reply
Box 0232, Radio-TV Job Mart, Bill-
board, or call after 5 p.m. 703—
635-6761.

College radio, FM connoisseurs: Add
a touch of Europe to your programs!
Give your listeners the pleasure and
the excitement of enjoying such
great talents as Joe Cocker, Mireille
Mathieu, Jethro Tull, Paul Mauriat,
the Shocking Blue, Charles Azna-
vour, and Julie Driscoll. They’re all
Europeans—?l:_xsd they’re now! You
can he the first to play their brand-
newest smash hits when you book
the weekl half-hour ““Europe After
Hours" ow. Each show will be
produced under the direction of
Barry Graves, 27, Berlin’s leading
rock music critic. For demo tape
and details, write to: Barry Graves
Music, 1000 Berlin 30, Ahornstrasse
2, West Germany.

First ticket (engineerlng references),
25, college, family, 6 yrs. exp. all
phases radio, now top 15 market,
seeks combo job, preferably pro-
gramming in medium market. Now.
Write: Box 0236, Radio-TV Job
Mart, Billboard.

KBBQ Radio, in beautiful downtown
Burbank, the modern country sound
of Los Angeles, is currently inter-
ested in receiving audition tapes
from top-seasoned personalities who
are familiar with the nation’s cur-
rent country sound in radio. Appli-
cants must have first phone license.
Send tape (including news and com-
mercial spots), plcture, resume to
program director Jarrett,
KBBQ Radio, 121 E. Mag’nolia Blvd.,
Burbank, Calif. 91502.

Is there an ambitious, dedicated
news director who’d like to set up
the new operations at this contem-
porary country station in the Gulf
South? Must enjoy scooping the
competition and know how to give
us the local news image. Bring us
these qualities, plus good credit and
health, and we’ll give you $150 a
week to start, plus completely paid
life, health, and dental insurance,
bonuses and profit-sharing plan. We
guarantee you’ll enjoy working here.
Send non-returnable tape, resume to
Mike Malone, WUNI Radlo Mobile,
la. 36604.

WSAF AM/FM, West Florida’s “good
musie” stauon, is seeking a quali-
fied experienced morning man to
work with automation system. Must
be capable of smooth news delivery.
1st ticket required. Good starting
salary. Tape and resume immedi-
ately to Chuck Davls Program Di-
rector, WSAF, 3 Box 338, Sara-
sota, Fla. 33578. (813) 955-3308.

KEEL in Shreveport, La., seeks mid-
day air personality. Have got to be
a pro, have to be good also in pro-
duction, and it probably wouldn’t
hurt to play either basketball (we
play 48 games a year) or softball.
Working conditions are good, pay is
decent for the market, and there’s
Iots of extra income from produc-
tion and outside activities. Tape
and resume immediately to program
director Larry Ryan, KEEL, 710
Spring St., Shreveport, La.

50 kw. contemporary MOR, savvy
traffic personality education, expe-
rlence, pro involved in show, music,
commumty, master at combo timing.
No phone calls now, please. Alr-
check resume, whatever you think
we'd find interesting. Contact Hugh
Barr, Program Directo AS
Radio, 520 W. Chestnut, Loulsmlle,
Ky. 40202.

Los Angeles area. Country KWOW
is looking for a creative pro who
can move a contemporary country
morning show with humor and fun.
Also should have production and
writing ability. If you’d like to_move
into country music with a No. 1
pulse-rated station, send aircheck
and resume to: Arlin Miller, KWOW
Radio, South Mills & Olive, Pomona,
Calif. 91766. Equal opportunity em-
ployer.

Still looking for capable summer re-
placement? Three years N.Y. subur-
ban and metro area market exp.; can
handle any Top 40 format; very
strong on news and production,
know music. Willing to relocate for
summer or good part thereof; avail-
able July 1-Sept. 1. Must be in N.Y.
from Sept. to Jan. For more info
call 212—442-2446 between 6-7 p.m.

Ron Britain type screamer. Two
years on Cleveland FM. Production
shark seeking permanence. BBA in
marketing. No draft problem. Pre-
fer community-minded AFTRA. No
sales, 1st phone, or news. Presently
employed. Henry Navin, 9325 Beacon
Q'Ile'.ll g]eveland Ohio 44105. 216—

When it comes to a good production
man, production is my thing. Cur-
rently employed in small market,
looking for medium and/or large
market in Northeast. Eight years’
exp. in production, copy, traffic, and
programming. Desire full-time pro-
duction. No Air Shift. References
and proof of performance available
upon request. Contact Box 0234,
Radio-TV Job Mart, Billboard.

I am presently a top-rated, bright,
happy sounding, 3rd phone morning
drive personality at a No. I-rated
rock station in a 100,000 market. De-
gree in journalism ‘with experience
in radio-TV, news, sports and teach-
ing, in addition to four years of jock
and production work. I will be avail-
able between June 1 and June 15.
I am not a screamer; will not and
cannot be one. I am interested in
jock work in Top 40, contemporary
or upbeat MOR wheré I can commu-
nicate with an audience. For tape
resume and picture, please contact:
I‘Bao;;txom7 Billboard, Radio-TV Job
art.

Frustrated/enthusiastic There’s a

n line of difference if you really
care about the business. Medium
market announcer has had it with
operation that can’t make up Iits
mind to go somewhere. Let me put
my professional exp. and voice to
work for your competitive opera-
tion. MOR to progressive rock; the
heavier it gets the more I can dig it.
5 yrs.’ exp., 24 yrs. at current job,
27, 3rd, degree entertalnlng, enthu.
siastic. . Alreheck/audition, resume,
production, picture ready now.
Medium market and up with a
chance to advance preferred. Box
0233, Radio-TV Job Mart, Billboard.

Soul personality, 3rd ticket. Just
finished broadcasting school. Mill-
tary obligation complete. I operate
a_very tight board. Looking for a
place to begin on rock or soul format
station. Willing to relocate any-
where. Robert Sm.lth 205 Copeland,
Thomaston,

Are your weekend “wobbly won-
ders” giving you weekend head-
aches? I'm looking for a station in
a college market that wants a pro-
fessmnal parttime announcer. Six
years’ announeing with every format;
also news and sales experience and
heavy programming ex rlence in a
market of half a mil 3rd en-
dorsed and draft exempt Looking
for top 40 but will consider any for-
mat. Contact: Box =0249, Billboard,
Radio-TV Job Mart.

Now guy with total experience, in-
cluding Top 40, sports, MOR, news.
Looking to join your action team.
Young, a vet, with 3rd endorsed.
Write Box 0226, Radio-TV Job Mart,
Billboard.

Finishing 2 yrs. armed forces radio
at Headquarters, Marine Air Re-
serve, Chicago. 1l yrs.’ com. exp.
and 1st phone. Ready for position
with Top 40 station any time after
May 19. Will relocate. Bob Erland-
son, 4th Maw-PAO, NAS, Glenview,
IIl. '60026. 312—657-2248 or 657-2249.

WHHY, Box 1841, Montgomery, Ala.
Night man needed. Personality type.
Chance to work with zooming sta-
tion on excellent staff If profes-
sional, call Bob Baron, program
director, 205—264-2288. Otherwise
send tape and resume.

I want as many edited airchecks
as I can get. All type formats.
Resume, photo, salary requirements
and shift preferences. All interested
jocks, newsmen airmail audition
tapes to Jay Sands, WAEB, 700
Fenwick St., Allentown, Pa. 18103,
immediately.

Program Director — Major profes-
sional producer of taped music ser-
vices for radio needs experienced
man with excellent voice and strong
programming background in con-
temporary music. Good knowledge
of middle-of-the-road would also be
desirable. References required Send
tape, plcture and resu to: Don
Headman, IGM, P.O. Box 943, Belling-
ham, Wash, 96225.

East Coast country giant seeks young
pro on the way up. Must be top-
notch teamworker. Immediate open-
ing. Rush tape & to Box

0235, Radio-TV Job Mart Billboard

Are you TV potential? High-rated
uptempo MOR-AM with NBC Tele-
vision affiliate needs professional,
dynamic personality with first phone.
If you look or sound good on the
tube you’ll have the chance. W.
Ronald Smity, WHAG AM FM/TV,
Hagerstown, Md 301-797-7300.

Houston is America’s sixth largest
citv and KTHT, Houston, is on a tal-
ent hunt. We are an aggressive, con-
temporary, MOR station (was one of
the nation’s finest facilities). You
qualify if you have a good voice,
something to say (briefly) and en-
thusiasm. Top 40 or contemporary
MOR experience necessary. Excel-
lent salary and many company bene-
fits. Houston is an action city—you
can get here by sending a tave and
resume to: Nat Stevens, KTHT, 2100
Travis, Houston, Tex. 77002. All
tapes will be heard.

POSITIONS WANTED

Looking for a better-than-average
job with a tog -rated, like-new AM
station? ave a full-time an-
nouncing positxon or combination
sales and announcing position open
to the right person. If you have a
fast pace, professional sound and if
you are looking for a top salary in
a beautiful resort city, please apply.
Basic format modern country & gos-
pel programmed in advance. Appli-
cants must be of good character,
permanent, reliable and furnish ref-
erences. Job offers guaranteed ad-
vancement. Send aircheck and res-
ume to: Bob Gipson, Assistant Man-
ager, KXOW Radio. P.O. Box 579,
Hot Springs, Ark. 71901.

Eastern Metro P.D. with golden
throat, adult/young adult-tuned ear,
agile mind and creative spirit, all
connected with good, human, basic
common sense. An unusual person-
ality communication package. Avail-
able now. Best references. Will
travel to major market. Morgan St.
Germain, 126 Huntington St., Hart-
ford, Conn. (203) 547-0848.

WEEL, 703—273-4000. Needs morn-
ing traffic man. 1st or 3rd ticket.
Contact program director Jack Alx

Three years’ experience, age 20,
draft deferred, very energetic. Cur-
rently busmess manager, music di-
rector in top 60 market. Handle in
entirety: AM loop, commercial or-
ders, continuity . . . know all phases
of the business. 3rd endorsed, mid-
day airshift. Looking for a station
to grow with in the Northeast . . .
chance for advancement. Also in-
terested in sales. Capable of run-
ning the entire operation. Contact:
Box =0248, Billboard, Radio-TV Jab
Mart, New York.

A graduate from TV and radio
broadcasting school, 3rd class, tight
board; format combination of music
and news, program director, com-
mercials. Location preferred: Illi-
nois, Indiana, Michigan, State of
Washington, and Oregon. Will con-
sider any offer or location. Free of
draft. Tape (on request) and resume.
Contact: Charles Simpson, 9612 S.
La Salle St., Chicago, Ill, 60628

Let’s make a deal: Let me observe
your major market programming
for 3 months, and I'll give you an
experienced, talented, 1st phone
summer rellef announcer and the
most enthusiastic workhorse you
ever had. Currently successfully
programming a medium market
rocker. Will complete my college
communications degree next fall.
Phone: 205—269-1023.

I am a recent graduate of a nation-
ally known broadcasting school. I'm
looking for a beg'nnlmii I’m anxious,
enthusiastic, and ng to learn
everything I can. Please help! I
will relocate if necessary. I'm draf

exempt. Money and shift {s not flrst
on my list. Robert Souza, 14 Lewis
Lan Saugus, Mass. 01906, or call
233- 3398 after 4:30 p.m.

Fun-loving, fast-moving jock that
knows music—Top 40 past, present,
and future -— and loves it. Seeks
position with Top 40 station. 3rd
class ticket. Chuck Mosier, 2534 N
Drake, Chicago, IIl. 60647.

Top ten major market (50 kw.) jock
in Northeast. Wants new challenge
with stable organization. Experience
includes TV. Seeks rock on con-
temporary MOR in minor or major
metro. Willing to relocate. Kxcel-
lent references. Tapes, resume,
photo on request. Box 0230, Radio-
TV Job Mart, Billboard.

Calling the Colorado area, but will
consider other locations. 12 years
of radio background. Announcer
with smooth commercial delivery
and a knowledge of good music, plus
experience in gathering, writing and
reporting news. Will consider TV.
Sober, solid family man of 35. No
floater. 3rd class endorsed ticket.
Contact: Box =£0246, Billboard, Ra-
dio-TV Job Mart.

““Radio Girl” longs to return to
palm trees, sand, and fishing in
Central or South Florida. Has 7 yrs.’
continuity, traffic, promotion, sales,
production, news, and ad agency
experience. 3rd phone. Resume and
copy samples on request. Write Box
0223, Radio-TV Job Mart, Billboard.

Dynamic contemporary Program Di-
rector with portfolio available April
15, Proven organizer/administrator
ready  to move after 10 years in
same (medium) market. Knowledge-
able, intelligent, experienced.

ggie{;srsces and track record. 919—

Dynamlie, creative top 40 college DJ,
planning on radio career, is eager
for summer employment. An oldies
hotshot, 3rd class, with endorsement.
Airchecks available. Contact: Dick
Teimer, 530 Hoboken, N.J. 07030.
(201) 792-4463.

How! Heap good jock ready to col-
lect scalps of competition. Plenty
talent! Plenty expensive ($12,000
minimum). You gottum wampum,
me cookum for you. Tape and resume
on request. Write: Box 0228, Radio-
TV Job Mart, Billboard.

News Director, 12 years’ radio-TV,
seeks opportunity in western U.S.
Past president of State Wire service
news organization. If you have a
news department that is having prob-
lems keeping up with the competi-
tion then I'm your man. Let me
mold your news department into the
top operation in your market. If
you have several stations I can mold
them into a fine working organiza-
tion of news department. Contact:
tl?rox d0260, Radio-TV Job Mart, Bill-
oard.

Soul personality. 3rd ticket. Seeking
top 40. soul, or country music sta-
tion. Congenial. Music background.
Will send tape and resume. Prefer
South or Midwest Promotion ideas,
with drive to them out.
Bobby King 1520 W Lehigh Ave.,
Phlladelphia, Pa. 19132.

Are you serlously looking for a pro-
fessional? I'm just that. Seven years
air experience. Vet. 3rd endorsed.
Single. Looking for gig in major
market, MOR or Top 40. Experience
includes major market experience
as program director. Production di-
rector, music director. Am produc-
tion specialist. Tired of playing mu-
sical radio stations and am looking
for place to stay. $10,000 minimum.
I’'m serlous. Are you? Box 0238, Ra-
dio-TV Job Mart, Billboard.

Here’s your chance to hire a proven
rating collector, experienced in all
phases of radio. Mature, family
man, very heavy in country music,
news, production, and a first phone
man, too. I wish to relocate in the
South or Southwest. Tape, resume,
and credentials upon request. Pres-
ent employer knows of this ad.
Contact Charlie Russell, WXCL
Radio, 3641 Meadowbrook Rd.,
Peoria, Ill. 61604, or phone after
7 p.m.: A.C. 309—685-5975.

Available Immediately! Ambitious
young announcer anxious to get into
the business as DJ or Newsman.
Keen knowledge of rock. Also like
MOR, c&w, plus soul. Will travel
anywhere in Canada or USA. Salary

forward to your replies and/or ad-
vice. Contact: Box 0242, Radio-TV
Job Mart, Billboard.

Experienced announcer and/or
sportscaster s seeking position at
good music or MOR statlon in medi-
um market. Prefer Midwest, but will
consider all areas. t phone, col-
lege grad, marrled, just discharged
from service. Call at 217—3456584
or write Bob Romanko, 55 Mitchell
Ave., Charleston, IIl. 61920.

Looking for a good rocker to mold
an intelligent, mature, short-haired,
good voice into a pro. Two years
MOR and rock, drive, music director
exp. This is my move. Please help.
East or Southeast. Contact: Box
0237, Radio-TV Job Mart, Billboard.

Attention, GMs & PDs—I need your
help. I'm_ experienced broadcast
school grad. Looking for an adult
oriented good music or MOR station
to give me my start in radio. Prefer
Pacific Coast, but will consider
other areas. Third Phone endorsed;
married, mature; warm, sincere de-
livery. Contact Chuck Matthes, 6522
gzr&}iony Ave., Garden Grove, Calif.
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Radio-TV programming

Selling Sounds

What's happening among the major music houses. Items should

be sent to Debbie Kenzik, Billboard, 165 W. 46th St.,

N.Y. 10036.

New York,

BY DAVID B. PERRY
WEEK OF MAY 4-8

SYNCRON SOUNDS STUDIOS, INC. Wallingford, Conn.,
(203) 269-4465, Jack Soos reporting—This was the Week for Jingles!
Three were completed for Kupper/ Grant Advertising. They included
G. Fox and Co., Casual Corner Stores, and Sherwood Greens. They
were produced by The Producers, Inc. Producer “Doc” Cavalier

has been busy mixing L.P.’s for two of his groups:

“Fancy.”
on Poison Ring Records.

“Pulse” and

Both albums are scheduled for release upon completion
Just completed by poet-musician Bill

Comeau and composer-producer Pete Levin was “Some Beautiful
Day.” The L.P. combines poetry, dialogue, and hard rock to weave
the tales of life and hope. It’s scheduled for immediate release on
the Gentle Record label. Artist-producer Larry Spatz completed a
folk-rock album which was financed by The Alien Nation, a co-
operative production firm in which all participants share in the

profits. . . .

(Continued on page 51)
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o Continued from page 30

Have First Phone—Will Travel! 1
want a job and I want it now! I am
20 years old, draft free, married, re-
sponsible ha.rd wor| g, eager to
learn and succeed, and desire a per-
manent position with a stronf sta-
tion that can offer me a challenge
and a future. I am primarily inter-
ested in top 40 but I am versatile
enough that I will consider every-
thing, If I'm the type announcer
that you’'re looking for contact: Box

, Radio-TV Job Mart, Billboard.

Major only. Prior offers from Top
10 & other majors. Now 1 desire
to move. Ten years’ experience as
PD, MD, DJ; with college and refer-
ences. Reply immediately. Contact
BoxrdO254, Radio-TV Job Mart, Bill-

Here is a top 40 professional who
is currently working afternoon drive
is a strong top 50 market. But now
I am looking for a major. After 6:30
p.m. you may call 413—739-6889. Or
write to Box 0255, Radio-TV Job
Mart, Bitlboard.

Young, married, first phone pro-
grammer/newsman/ jock seeks si-
tion in progressive rock, Top or
uptempo MOR. Extensive knowledge
of modern programming and music.
Aggressive local newsman. A {ully
expertenced grofesslonal‘ Excellent
references. ontact: Box 0257, Ra-
dio-TV Job Mart, Billboard.

Pro, ten years’ experience in all
phases of radio. Some TV. Wants
to grow roots with large company.
Stable, with family and good refer-
ences. Hire a rson, not an autom-
aton. Call Robert Pofts, Cedar Falls,
Iowa, 319—277-2141 at any time.

Does your station suﬁ‘er from air
pollution? Available immediately,
young pro or DJ, PD or MD position.
Good jock, heavy of music program-

d research. tstanding
reference and national reputation,
plus 1st ticket. It’s all yours by
phoning (614) 363-5884, or contact:
ll)ivo rd0253, Radio-TV Job Mart, Bill-
0a

You get what you Pay for . . . and,
in the long run, isn’t it better to pay
a little more in return Here’s a
solld, versatile, flexible - jock avail-
able now for your medium or ma:or
market station., Whether you’re a
top 40, MOR, c&w makes no differ-
ence. Distance and location sec-
ondary. Can handle your program-
ming, music, production . . . on the
air or off. ine years’ experience.
First phone. Military complete. Call:
(203) 246-2096 or write: John Scott,
P.O. Box 306, Hartford, Conn. 06101.

I have the ratings, but these are not
as stability for my

rofessional atmo-
sphere to work . Ten years’ ex-
perience in all phases of radio, and
some TV, Deslre MOR but will con-
sider rock or untry if you do it
right. Call Robert Potts. Cedar Falls,
Iowa, 319—277-2141.

After working at the #1 station in
the world’s 40th largest city for two
years, I'm willing to step down a
notch or two. Top 40 jock with a
major market sound and 3rd ticket
ready to go to work July 1. Major
rnarket rockers only. Contact Box
0256, Radio-TV Job Mart, Billboard.

Professionally trained announcer.
Have done TV commercials. At-
tended Harvard University & Bralg-

. Will relocate. Draft
exempt. Age 21. Contact: Jack F,
Fowler, 955 Pine St. (Apt. 25), San
Francisco, Calif.

Proven results in Baltimore the past
14 years. 1 have the background,
experience and talent. If you're a
MOR in a major market I can bring
these assets to you. Midday or drive-
time. Contact: Bill Jaeger (301)
655-4723.

PD, MD, Prod. Mgr., Pers. Sup., Chief
Anncr.—=1_in med. mrkt.—working
too hard. Want mid.-6 a.m., MOR,
W. Coast, permanent. 27, married,
. Can do everything but
won’t. Music dir. fine. Over 50 hrs.
will cost $$$. 3rd phone, can get
1st quick. Write: Billboard, Box
0261. Phone: (505) 885-8541.

Pulse-rated No. 1 music-info show
in competitive 12-station market.
Seven years commercial broadcast-
ing experience encompassing rock,
MOR, talk and news, and a degree
in broadcastlng management. Indeeq,
I was the manager of my college
station. I know music of the ’60’s
and ’70’s . and know it cold. I
assisted my present station in pre-
paring its license renewal applica-
tion. I am ready to assume the pro-
gram directorship of a jtation which
believes programming integrity and
consistency are the key factors in
making sales . . . big sales! If you
are interested I need two things,
your name and your offer. Please

tact: Box 0252, Radio-TV Job
Mart, Billboard

I am a professmnal radio man with
10 years’ experience in Top 40. Ex-
perience includes programming, pro-
duction, air work, you name it. Pre-
fer major market in the Southeast,
will consider others. Available im:
mediately. Write: The Beautiful Dan
Cook Show, P. O. Box 1086, Birming-
ham, Alabama, or call: 205-591-1384.

Finishing 2 yrs. armed forces radio
at Headquarters, Marine Air Re-
serve, Chicago. 1% yrs.” com. exp.
and Ist phone, Ready for position
with Top 40 station any time after
May 19. Will relocate. Bob Erland-
son, 4th Maw-PAO, NAS, Glenview,
Nl '60026. 312—657-2248 or 657-2249.

TV
212-679-4600 and leave message for

Women dig me, men identify, spon-
sors smile (so will you, as your rat-
ings go up). Warm, mature, hip voice
and delivery. Master of pacing.
ear. Good sense of humor. Good
writer. Nine years of on-the-air ex-
perience, almost all of it as a top-
rated personalxty and newsman with
two of the best stations in America—
both in Top 10 markets. MOR, rock
or a combination of the two (please
specify). Contact: Box 0259, Radio-
Job Mart, Billboard, or call:

Mr. Sullivan.

Creative medium market program
director . ., . top production, heavy
voice, good airwork and news . .
pop music expert . . . desires pro-
gressive rock or Top 40 poslt.lon with
food people. 11 years’ experience,
ncludlng Top 10 market. Available.
'hone: 802-899-3197 or contact: Box
0258, Radio-TV Job Mart, Billboard.

Successful small market P.D., look-
ing for solid position with medium
market up-tempo MOR station. Good
musiec, with less idle chatter, has
put me on top in this Northern New
York market, 24 years old draft
exempt, married; two years’ college,
four years experience, 3rd. If you’re
looking for a_hard-working, no-non-
sense pro, and are willing () pay at

50 per week, then let’s talk.
Call (518) 483-0632 after 6 p.m. (EST)
or write: R. G. Wrisley, ; Washing-

ton St., Malone, N.Y. 12953,
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Programming Aids

Programming guideslines from key, pacesetting radio stations, includ-
ing Best Picks, Best Leftfield Picks, Biggest Happenings, and Biggest
Leftfield Happenings.

COUNTRY

KCKN, Kansas City, Kan./Mo,,
program director Ted Cramer re-
porting; BP: “A Mommy Like
You,” Patti Page, Col.; BH: “Hello
Darlin’,” Conway Twitty, Decca;
BLP: “Baby Baby,” David Houston,
Epic. . . . KBBQ, Burbank, Calif.,
music director & personality Corky
Mayberry reporting; BP: “Warmth
of the Wine,” Johnny Bush, Stop;
BH: “A Girl Named Johnny Cash,”
Jane Morgan, RCA. . . . WUBE,
Cincinnati, music director & per-
sonality Les Acree reporting; BP:

“He Loves Me All the Way,”
Tammy Wynette, Epic; BH: “Hello
Darlin’,” Conway Twitty, Decca.
: WKMF, Flint, Mich,, Jim
Harper reporting; BP: *“Playin’
Around With Love,” Barbara Man-
drell, Columbia; BH: “Lilacs &
Fire,” George Morgan, Stop.

HOT 100

WWCO, Waterbury, Conn., mu-
sic director Bill Raymond report-
ing; BP: “Dangling On a String,”
Chairmen of the Board; BH:
“United We Stand,” Brotherhood
of Man. . WATS, Sayre, Pa,
music director Lee Potter report-
ing; BP: “Come to Me,” Tommy
James & the Shondells, Roulette;
BH: “Tennessee Bird Walk,” Jack
& Misty, Wayside. WCSB,
Boston, music director Kenneth
Rokes reporting; “Everything Is
Beautiful,” Ray Stevens, Barnaby;
BH: “Hey Lawdy Mama,” Steppen-
wolf, Dunhill; BLP CUT: “Child’s
Song,” Tom Rush Columbia. . . .
WOR-FM, New York City, music
director Merldee Herman report-
ing; BP: “Question,” Moody Blues,
Threshold; BH: “Up Around the
Bend.” Creedence Clearwater Re-
vival, Fantasy; BLP CUT: “Maybe
I'm Amazed ” (McCartney), Paul
McCartney, Apple ... WLA
Lewiston, Me., Bob OQullette re—
porting; BP: “I Shall Be Released,”
Ricky Nelson, Decca; BH: “Baby
Hold On,” Grass Roots, Dunbhill;
BLP CUT. “Patch of Blue” (Half
& Half), Frankie Valli & the Four

KMET-FM Expands
Live Hip Airplay

LOS ANGELES—As the first
step in going totally live, KMET-
FM has expanded its “live”
broadcasting of progressive rock
music to 16 hours a day—I10
a.m. to 2 a.m., reported general
manager Nat Asch. Previously,
the station went live at 2 p.m.
The rest is still automated. Per-
sonalities include Guy Williams,
Jack Margolis, B. Mitchell Reed,
and Tom Gamache.

i

WSB ADDS
A MESSAGE

ATLANTA-—WSB has added
a message feature to its
top-rated “Morning-Go-Round”
show hosted by music director
Bob Van Camp. At 8:45 am,,
Van Camp is spinning a message
song such as Johnny Cash’s
“What Is Truth” or Mac Davis’
“Half and Half” to make lis-
teners ‘“‘stop and think.”

TSR N MR

Seasons, Philips. WBVP,
Beaver Falls, Pa., personality Mike
Anthony reporting; BP: “Baby
Hold On,” The Grass Roots, Dun-
hill;, BH: “Love on a Two Way
Street,” The Moments, Strand; BLP
CUT: “Junk” (McCartney), Paul
McCartney, Apple. WAIR,
Winston-Salem, N.C., music di-
rector & personality Mike Craft
reporting: BP: “Dangling on a
String,” Chairman of the Board,
Invictus; BH: “Your Love,” Coun-
try Store, T. A;; BLP CUT: “A
Losing Battle” (Heart & Soul),
Johnny Adams, SSS. ... WDCR,
Hanover, N.H., program director
Mark Dillen Stitham reporting;
BP: “Love on a Two Way Street,”
Moments; BH: “Up Around the
Bend,” Creedence Clearwater Re-

vival, BLP: “McCartney,” Paul
McCartney, Apple. . WNIU,
De Kalb, Ill., music director Curt
Stalheim reporting; BP: “Come to
Me,” Tommy James & the Shon-
dells, Roulette; BH: “Make Me
Smile,” Chicago, Columbia; BLP
CUT: “Through a Window” (Hard
Meat), Hard Meat, Warner Bros.
. WMCJ, West Long Branch,
N.J,, music director & personality
Greg Monkowski reporting; BP:
“Up Around the Bend,” Creedence
Clearwater Revival, Fantasy; BH:
“House of the Rising Sun,” Frijid
Pink, Parrot. . . . WVBR, Ithaca,
N.Y., music director Russ Singer
reporting; BP: “Question,” Moody
Blues, Threshold; BH: “Fire &
Rain,” James Taylor, WB.
(Continued on page 51)

Caedmon, Mutual Team

On Reviving

NEW YORK—Caedmon Rec-
ords, noted spoken word record
line, has teamed with the Mutual
Broadcasting System for a new
program reviving radio drama.
The new programming—called
“Sound Stage”—is experimental
to determine its acceptance by
the public, according to Mutual
president Victor C. Diehm. It
has been offered to the nearly
600 affiliates of Mutual on a
sustaining basis. If successful,
subsequent offerings will be on
a cooperative basis, permitting

Radio Drama

both the network and the sta-
tions using it to sell advertising.
Should the local Mutual station
not air it, the show will be of-
fered to another station in the
market.

First show will be “Death of
a Salesman” featuring Lee J.
Cobb, Mildred Donnock and
Dustin Hoffman. Dramas will
be presented monthly under the
plan worked out by Barbara
Holdridge and Marianne Man-
tell, founders of Caedmon Rec-
ords, and Charles A. King, Mu-
tual vice president for programs.

E BEST SELLING ,
This Last Weeks on
Week  Week TITLE, Artist, Lobel & Number Chart
1 1 THE ISAAC HAYES MOVEMENT .. ... . ... ... ... 4
Enterprise ENS 1010
2 2 SWISS MOVEMENT .23
Les McCann & Eddie Hams Atlantic SD 1537
3 3 COUNTRY PREACHER . .. .. ... ... - e33zocl0
Cannonball Adderley Quintet, Capitol SKAO 404
4 4 WES MONTGOMERY'S GREATEST HITS .. . . 7
A&M SP 4247
5 6 WALKING IN SPACE = .26
Quincy Jones, A&M SP 3023
6 5 HOT BUTTERED SOUL ... .. ... ... ... ... ........ 44
Isaac Hayes, Enterprise ENS 1001
7 7 BEST OF RAMSEY LEWIS .. N AP § |
Cadet LPS 839
8 8 MEMPHIS UNDERGROUND . ... .. . . .. ......54
Herbie Mann, Atlantic SD 1522
9 9 THE PIANO PLAYER == . . . . = .. . . . . .. .7
Ramsey Lewis, Cadet LPS 836
10 10 BEST OF HERBIE MANN : o . 12
Atlantic SD 1544
11 16 BITCHES BREW = . ... . .. ... . . ... ... 2
Miles Davis, Columbia 6P 26
12 13 JEWELS OF THOUGHT ... . ... ... ... .. ...... s
Pharach Sanders, Impulise AS 9190
13 11 COMMENT T 3 B - 33 -E .4
Les McCann, Atlantic SD 1547
14 12 BEST OF EDDIE HARRIS . . .. .. .. .9
Atlantic SD 1545
15 15 STONE FLUTE = .. . ... .. .. ... ... .. 11
Herbie Mann, Embryo sD 520
16 18 HEAVY EXPOSURE . . . .. ... .. .. ... .. ... ... .. 6
Woody Herman, Cadet LPS 835
17 14 BUDDY &SOUL . . ... ... ... ... 37
Buddy Rich Big Band, World Pacific BST 20168
18 17 MOVE YOUR HAND .. .. ... ... .. ........... - |
Lonnie Smith, Blue Note BST 84326
19 19 YE ME LE . .20
Sergio Mendes & Brasil ’66 A&M SP 4236
20 20 ALONE ... 2
Bill Evans, Verve Vo6- 8792
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An instant hit...

just add air plCIY'

Produced by Lewis Merenstein for Inherit Prcductiors
A Division of Schwaid, Merenstein & Thau
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THE PROGRAMMING CONFERENCE OF THE YEAR

radio
[rO0ramming

RD
ANNUAL

FORUM

JUNE 18-20

WALDORF
ASTORIA
HOTEL nve

Billboard is indeed proud to announce this 1970 program. The Forum is
designed for all those individuals deeply involved in Radio’s current scene and
in building its greatest growth potential.

THE AUDIENCE

PROGRAM DIRECTORS
STATION OWNERS AND MANAGERS
DEEJAYS

RECORD COMPANIES

REP FIRMS AND ADVERTISERS
AND EVERYONE INVOLVED WITH
INCREASING EFFECTIVENESS AND
IMPACT OF RADIO

THE FORMATS

TOP 40 e COUNTRY e R&B
MIDDLE OF THE ROAD
PROGRESSIVE ROCK

STATION TYPES

AM & FM
LARGE, MEDIUM, SMALL
RURAL, METROPOLITAN

FEATURES

BILLBOARD COCKTAIL RECEPTION

SOUNDS OF THE TIMES

THE NEW RECORDS

ARTISTS STATE THE CHALLENGE

INFORMAL MEETINGS AND
DISCUSSIONS

® You will be able to hear the generic tapes of more than 20 stations as
“Sounds of the Times' ® Three outstanding performing artists describe
how listening audiences are changing ® You will hear unreleased records
and try your skill at picking the “‘hits”” e Facilities for informal meetings

and discussions.

The Program

THURSDAY MORNING, JUNE 18
REGISTRATION FROM 9:00 a.m.

THURSDAY AFTERNOON, JUNE 18
2:00 p.m.-4:30 p.m.
Session 1

RADIO FACES THE NEW DECADE

a. Radio’s Key Role in Dealing With Ur-
gent Social Problems
Art Linkletter
Los Angeles, Calif.

b. Are We Wasting Our Most Valuable
Resource—Our Personnel?

Lester M. Smith

Executive Director

Seattle, Portland, and Spokane Radio
Portland, Ore.

c. Dynamic Changes in Music—The
Challenge to Future Programming
George Martin
Managing Director
Associated Independent

Ltd.
London, England

5:30 p.m.-7:30 p.m.
COCKTAIL RECEPTION, BILLBOARD OFFICE
“SOUNDS OF THE TIMES”

Astor Gallery from 4:40 p.m. and after

Recordings,

7:30 p.m. The Astor Gallery will be avail-
able after 7:30 p.m. also as a meeting
place for informal discussions and re-
laxation.

FRIDAY MORNING, JUNE 19
REGISTRATION FROM 8:00 a.m.
9:00 a.m. - 12:15 p.m.

CONCURRENT SESSIONS

Choose two — The first at 9:00 a.m. The
second at 10:45 a.m.

Session 2

KEEPING TOP 40 IN TUNE WITH THE TIMES
a. Dealing With the Music Forces Affecting
Top 40— Progressive Rock, Good
Music, Soul
Khan L. Hamon
Program Director
KTSA Radio
San Antonio, Tex.

b. Trends in Contemporary Music Pro-
gramming — The Need to Know Your
Audience
Michael Joseph
Radio Program Consultant
Westport, Conn.

Session 3
THE SOUL RADIO OF THE FUTYRE

a. Keeping and Increasing Your Listeners
—White and Black
Jerry Boulding

Operating Manager
WWRL Radio
Woodside, N. Y.

b. How to Combat the Continuing Reac-
tion Against Soul Radio
Reginald Lavong
Vice President, Marketing, R&B
Capitol Records Distributing Corp.
Hollywood, Calif.

Session 4

THE AGGRESSIVE GROWTH OF EASY LISTENING
FORMATS

a. Building a Successful Morning Show —
What Are Its Structures and Require-
ments?

J. P. McCarthy

Air Personality

WJR-AM Radio

Div. of Capitol Cities Broadcasting
Inc.

Detroit, Mich.

b. Where Does Rock Music Fit in the Easy

Listening Format?
Tony Taylor
Program Director
WIP Radio

Philadelphia, Pa.

Session 5

CREATING A MAJ<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>