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THE BEST KEPT SECRET IN THE WORLD:
“THE MOST DYNAMIC VOCAL
GROUP ROCK HAS PRODUCED"

The best kept secret in the world is no more. It was
kept for five years. Now, it’s leaking out.

It involves a musical group which recently changed
from one record company to another. For good reason, the
group feels.

The group’s old record company told everyone they
were just surfers, doing surfing music. Hot rodders, doing
car music. That helped keep the secret.

After all, who, in 1970, wanted surfing hot rodders?

The group helped, too. It

second show.
That was early October, 1970.

The secret’s getting out now.
And the critics aren’t helping.
THE CRITICS:
ROCK magazine didn’t help at all when they called the
group’s new SUNFLOWER album, “A delicate but almost
perfect balance, like whipped

shrugged off offers to play the
festivals with “the real heavies”
The secret kept well.

People devoted to great
music, regardless of its appear-
ance, helped by buying the
group’s albums late at night.
Just before the stores would
close. (They’d sandwich this
group’s albums between some-
thing by Joe Cocker and one by
Crosby, Still, Nash & Young. So
no one could see what they were
buying.)

Another big blow to this
“best kept secret” came from
the people. When the group fi-
nally decided to play out in the
big open (at the Big Sur Folk
Festival, to be exact) they must
have been sure no one would

cream and nuts!” Or when they
said It’s About Time from
SUNFLOWER is a ‘“classic”

AndROLLING STONE
didn’t help by calling SUN-
FLOWER “superb” and “with-
out a doubt (their) best album
in recent memory’’

FUSION magazine’s critic
also just sounded the alarm:
... for the soulless few who
refused to admit their exist-
ence these eight years, for
people like me who have
waited since the promise of
Smile for them to deliver the
masterwork they were capa-
ble of. It’s here.

“The record is a veri-
table see-how-they-do-it
treasurehouse, affording an
action closeup of the most
dynamic vocal group rock
has produced.”

notice.
At first it looked like

they’d be right.

Before they went on you could hear people murmuring
mean about “surfing” and “low riders!” So everything
looked okay.

But things went wrong. People began clapping their
hands. Grooving with the music. Swaying back and forth to
the sounds. Even jumping up into the aisles. The screams
of “More! More!” forced the group back to do an entire

You may as well know:
The Beach Boys have sold more records than any other
American group in record history. 65,000,000, So far.

Their secret new album is on Brother /Reprise Rec-
ords, and Ampex-distributed tapes.

“Don’t pass this one up on any account]’ says Fusion,
speaking of SUNFLOWER.

The secret’s out.




Without a definition, rock rambles on in a state
of grand inditference to matters more serious, matters
that the music just doesn’t assuage. The poetry of rock
is down three points, its powers of description are dim
lights drawing blanks, as too many untrue voices,
further diminished in the perfectly electronic studio,
rave on regardless. To this, wars, drugs and others
blights without and within, the business end of rock
answers with more rock, heavy as stone, repetitious
as rock is repetitious as rock is repetitious. Depart-
mentalizing these pressing realities outside the con-
sciousness and conscience of the industry, and making
the consumers pay for it, has thrown a cold. probing
light en rock. Not even the great Spiro Agnew could
give rock a new importance by warning that he does
not dig the music, for rock has been coming to nothing,
teemless, for some time now. Once seeded with the
magic of a jumping bean, the dry rattle of consumption
pressed into its grease-black grooves, all kinds of groovy
grooves, all that the industry has managed in response
has been: you can play this record on today's mono
record players with excellent results, and play this
record very loud. But buy the record first.

Spiro and T agree that there hasn’t been too much
to dig, though he’s not exactly out to encourage better
rock. Even without his kind of help the Beatles have
hissed and fizzled like fat on the fire, many rock
thrones glare empty, rock heaven bristles like boot
hill. Mick Jagger is in the movies, the Stones are
dangling conversation and the beat at Fillmore sounds
like the decline of the big bands, waning and lagging
to the Ed Sullivanisms of Bill Graham & Friends. The
industry is sailing down the same river it sold rock,
the same Lethe-like river of forgetfulness into which
drugs flow; already polluted with the vinyl flotsam and
jetsam of planned obsolescence and escape: all into the
goldfish bowl of pop music. Of the product that slides
through Billboard’s review department each week—200
singles. 150 albums—-almost all of it is “chewing gum
for the mind,” while much of the good merchandise
grows more and more misunderstood and mismanaged
by an industry with a sclf-serving myth about seli-
censorship. How unmusical! Rock is censored all the
way down the line, from dawn to distribution, even
censoring itself mindlessly, as kulture kids dream-believe
that they, of course, order tastes and fashions, and only
have to snap on the radio to relate.
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By ED OCHS

There are gaps between the gaps that keep rock
music from filling the gaps, from being at peace.

Facing the Music

The realities of rock are its by-products, often
dismissed as more suitable grist for protest songs, and
yet they have “survived” the commercial wars to be-
come parasitic conflicts of interests and lessons of bad
business. They have also brought “serious rock” and
the recording industry to the point of mutual estrange-
ment. An establishment that controls rock but does not
speak for it, that shrink’s from Agnew’s rather “old
news” and half-true connection of rock with drugs
and revolution; that more and more shifts responsibility
for the end product over to the rock artists and culture
as soon as the sale is completed, costs are recouped
and profits added—only confirm’s Agnew's complaint
that the industry is lax. The industry has lax ideas on

the subject of rock, and at this point must either

reconcile the music with the lifestyle, support it, or
ironically deliver rock to the only ones who can seem
to live with it. Manufacturers have over-advertised rock
product to the point of diminishing returns, shaking
down the consumer then boring him, while wishing to
attract as little attention as possible to what they would
like to call a straight business deal. But it might be
too late. Or just in time. Rock is no longer the great
roar of the melting pot, the playful leveler, the irresisti-
ble hybrid of blacks and hillbillies that integrated popu-
lar music back in the 50’s. And in the sheer numbers
of rock talent on label rosters, FM radio, disk profits
and throughout the industry in gencral—all plugging
for self-determination—it may now be argued that the
time when the rock generation truly speaks for rock
may be nearing.

Rock Then

To the loyal consumer, rock is a tick on the atten-
tion span, anything you want it to be, a soft pillow
to rest your weary mind, an alarm clock to wake up
to. But now, if for no other reason but to protect them-
sclves from the bankruptcy of incessant consumption,
loyalties have switched. With their sophisticated fleec-
ing devices, the “modern” manufacturer attacks the
money market like a vacuum cleaner, and even those
children of nowness who find peace with their rock,
the electric shock and constant motion, in the vinyl
cycle of being played in and played out, arc themselves

WWW.americanradiohistorv.com

exhausted. But greed for the sounds is tantamount to
a craving for mental rape. Dylan! Do it again! Broke
and bored, the only direction is home, and rock swings
back to the root people to satisfy the appetites for new
trends, new faces, ncw grooves. Rock now is filled
with rock then, and while revelations of authenticity
have shocked some hard rock heads out of their addic-
tion to Led Zeppelin and John Mayall, it has also
cncouraged a new breed of tuned-in and educated rock
musicians to play it better, more honestly, than before.
The fresh accents on blues and jazz have quite naturally
converted some rock buffs to the instincts of Willic
Dixon, Mississippi John Hurt, Otis Spann, Miles Davis,
Gary Burton, Tony Williams and Sun Ra, and though
in more ways than one rock is more dead than live
at it sources and as an issue, it continues with incredibly
energy—backwards. So, as a grand misnomer. rock
scems about ready for a more significant eclipse than
since, perhaps, the birth of rock. About to disintegrate
as it incorporates other labels, other sounds no longer
considered pop, rock emecrges not as a conglomerate
of musics smaller than itself, but as an offspring of a
larger, more creative plan that also recycles private,
individual invention in what will become the new lan-
guage spoken in the New Music.

In New York they are losing interest in rock in
their mid-twenties and getting younger. New York is
a tight fist, walls within walls soak up the impact of
time passing change. People live and work from news-
paper to newspaper, suspended in weird columns of
vertical space, and like the California sun, hung in the
sky like a juicy berry, it affects the brain in strange
ways. In the record business, cocaine freaks and record
execs in full dress mingle, grate and burn on each
other with the futility of fire. In the capitols of rock,
fewer and fewer of the changes inspired by rock are
real, there are few real underground radio stations left,
not very much is real about rock today at a time when
facing reality is good business. Perhaps a new optimism
lics on the other side of Vietnam, on the peaceful side,
when we can get down to the serious pursuits of life,
liberty, happiness and rock 'n’ roll. “Rock now” is not
only the most basic change in rock’s continuous “now
revolution,” it is unremarkably the only shape that
rock really comes in at all. I'm sure that with very
little effort we can change it all with just a double
shot of rock in the right places.
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It we werent numberone in Rock,

*Also available on tape

INCLUDING:
TRY/MAYBE/ONE GOOD MAN
TO LOVE SOMEBODY/WORK ME.LORD

including:
Poem For The People/InThe Country/The Road
1tBetter End Soon{Where DoWe Go From Here?

*KGP 24

A specially priced 2-record set

KO;W;&EMQOE‘,Eg | ' BLOOD,SWEAT& TEARS -’
AGAIN MAMA! . !
SAN’g " opl'” Lucretia uchvil?Hn-De-Ho

Somethin’ Comin' On/The Battle
40.000 Headmen

SANTANA/ABRAXAS

including:

Black Magic Woman /Gypsy Queen
Hope You're Feeling Better

§ Incident At Neshabur
¥ Mother's Daughter
El Nicoya

Simon

and
Garfunkel
Bridge
| _Over
Troubled
Water
including
The Boxer
| Baby Driver
Bye ByeLove
Keep The
Customer
Satisfied
Br.dge Over
L Trgubled
Water

*KC 30130

*KCS 9914

TOM RUSH

including:
Child's Song /Wild Child/Old Man's Song
Drop Down Mama /Colors Of The Sun

JOHNNY WINTER AND |
INCLUDING
ROCK AND ROLL HOOCHIE KOO
NO TIME TO LIVE AIN T THAT A KINDNESS
PRODIGAL SON LOOK UP

THE CHAMBERS BROTHERS
LOVE, PEACE AND HAPPINESS
Plus

LIVE AT BILL GRAHAM'S FILLMORE EAST
A 2-Record Set At Special Low Price

including
Woke Up/ Lets Dolt/ BangBang
Wode InThe Water/| Can't TurnYou Loose

“KGP 20

A specially priced 2-record set

*KCS 9737

TAJ MAHAL/GIANT STEP
including:
Take A Giant Step
Give Your Woman What She Wants
You're Gonna Need Somebody On Your Bond
KeepYour Hands Off HerSix Days On The Road

Pacific Gaa s flectnic
are You
including:
AreYouReady?/When AMan Loves AWoman
Love,Love,Love, Love, Love/Staggolee
Mother, Why Do You Cry?

Marrying [Maiden
[ts A Beautiful Day

ncluding
The Doiphins/Soapstane Mountain/Good Lovin'
Do You Remember The Sun?fEssence Of Now

c

P
(
L J ‘ .
*GP 18 *C8 1017 *CS 1058
A specially priced 2-record set.
LEONARD COHEN Don Ellis —:
SONGS FROM A ROOM AtFillmore

INCLUDING:
BIRD ON THE WIRE
ABUNCH OF LONESOME HEROS
YOU KNOW WHO | AM - LADY MIDNIGHT
SEEMS SO LONG AGO, NANCY

#*CS 9767

including:

Hey Jude/Pussy Wiggle Stomp ’
The Magic Bus Ate My Doughnut |
Rock Odyssey/The Blues

A specially priced 2-record set

Iy

including:
Big Bird/Lighthouse/Green Slice
Hornschmeyer’s Island/Crabfoot

*C 30007

| BOB DYLAN
"NEW MORNING"

INCLUDING :
SIGN ON THE WINDOW
{F NOT FOR YOU / THREE ANGELS
WENT TO SEE THE GYPSY/IF DOGS RUN FREE

*KC 30290

The Byrds

[Untitled)

including
Mr. Tombourine Man
Eight Miles High jus! A Season
Lover Of The Bayou/Chestnut Mare

‘G 30127

A specially priced 2-record set

The Firesign Theatre

r

|

’ Don't Crush That Dwarf,
| Hand Me The Pliers
|

L t ]
*C 30102
| MILES DAVIS

AT FILLMORE

INCLUDING
WEDNESDAY MILES/ THURSDAY MILES
FRIDAY MILES, SATURDAY MILES

%G 30038

A specially priced 2-record set.

l AL KOOPER '
! Easy Does It ‘

including
Love Theme From "The Landlord"/Buckskin Boy
Brand New Day /| Got A Woman ‘Easy Does It
"3

*G 30031

A specially priced 2-record set



we wouldnt be number one.

| SLY & THE FAMILY STONE
GREATESTHITS

I WANT TO TAKE YOL! HIGHER
ANK YOU Faiettinme B« Mice E

a n

DANCE TO THE MUSICISTAND'EVERYDAY%’EOPLE including:
and more Riki Tiki Tavi/Clara Clairvoyant
Changes/Season Of Farewell
Celtic Rock

e 'A.memwa
4, .Ig Q p[RFOR"’/h\(‘p‘ ‘:)\

$
Y ERIC CL 1% \é{ )
hﬂl{gﬁk‘a ‘@‘Tﬁ Al

LUDING:
HE TRRINEKFPT A-ROLLIN’
| LITTLE GAMES/1 AIN'T GOT YOU
HONKY PONK DOWNSTAIRS DRINKING MUDDY WATER

L ANYWAY BYE BYE/DON'T LET IT PASS BY JEFF'S BOOGIE
*KE 30325 “E 30125 “BN 26522 *EG 30135

A specially priced 2-record set.

INCLUDING:
YOU BETTER THINK TWICE
KEEP ON BELIEVIN'

New artists that’ll keep us in our place.

. A DREAMS Complon.& Ba.neau
INCLUDING: In California
DREAM SUITE: Asset Stop/.Jane/Crunchy Grenola including:
NEW YORK/15 MILES TO PROVO/THE MARYANNE Lnughler Tums To Blue/Sllk On Sleel
HOLLI BE HOME Ie/Elevator/H k Kid

X o =2 P 3
;a, (@ ¥
J ﬁ ! *i* |
Dreams C 30225
“By the second selection of

Compton & Batteau C 30039
John Compton, acoustic

Ballin’ Jack C 30344
Ballin’ Jack presents their

own exciting brand of brass-
rock in this debut album,

REDBONE/POTLATCH

includ m
Light As# Feather / Elegy For Maggie / Alcatraz
Bad News Ain't No News At All/Chant:13™ Hour
3 > e

Redb >ne K 30109

The second volume from the
group Ed Leimbacher of
Rolling Stone described as
having a “primitive, hyp-
notic, beautiful backwoods
sound.”

The New York
Rock Ensemble
Roll Over

including:
Running Down The Highway/Traditional Order
Gravedigger/Fields Of Joy/Don't Wait Too Long

*New York Rock C 30033
“On this album, the group
concentrates on combining
various genres of pop music,
rock, soul, blues and jazz.
They are overwhelmingly
successful.”—Zygote

the set, the audience had
absolutely no cool left to
blow. They were screaming,

jumping, eating out of Dreams’

hand.”—Rock Magazine

ENTRAN_CE
Edgar Winter
including:
Tobacco Road/Entrance/Fire And Ice
Jump Right Out/Peace Pipe

2] t\’

E. Winter BN 26503

“This album is unique. Its
intricacies—orchestral,
structural—make most of the
month’s crop of records
sound as bland as bubble-
gum.”— Jazz & Pop

' o Cue |
Urage Uolence

including
Cleo/Fairweather Fnend/Ade\alde
Big White CloudjAmsterdam

John Cale CS 1037

“I believe that it is destined
to become one of the most
important albums of the past
few years.”—Ed Ward,
Rolling Stone

guitar, and Robin Batteau,

violin, have recorded one of
the prettiest albums of the

year.

Mashmakhan ].

INCLUDING:
ASTHE YEARS GO BY/LETTER FROM ZAMBIA
DAYS WHEN WE ARE FREE /GLADWIN/IF | TRIED

Mashmakhan E 30235
Their new Epic album shows
how Mashmakhan got to be
one of the biggest groups in
Canada. It includes their
American hit, “As The Years
Go By.”

THE JERRY HAHN
BROTHERHOOD
including:

One Man Woman/Captain Bobby Stout
Early Bird Cafe/Thursday Thing/Ramblin’

4 % A
’ &ﬁ‘l %x ey
Y
Jerry Hahn CS 1044
‘... the whole album is
fabulous and you’re an idiot
if you don’t run out and buy
it right now.”—Jazz & Pop

R

On Columbia and Epic Records

oLUMBIA HARCA' REG. PRINTED IN US.A.  ® “EPIC,” MARCA REG. T.M. PRINTED IN US A




San Francisco

-A State Of Flux

The sound wove through the second floor of the
Fillmore West and down the stairs to greet a group of
long-haired youths. With the exception of the musicians
on stage (Miles Davis and his latest group) and the site
itself, it could have been 1965 and not 1970.

It's been a little more than five years since the first
dance-concert was held by the Family Dog at the Long-
shoreman’s Hall. In one way San Francisco 1970 doesn’t
differ from San Francisco 1965 (the freedom is still
there), and in other ways the changes that have gone
down are radical. And changes are still occurring.

Both the old Avalon and Fillmore ballroom are
closed. In their places now are the Fillmore West (the
old Carousel) and Winterland, a large building noted
for ice shows and in recent years rock concerts. About
18 miles north of the Fillmore, Pepperland, yet another
balliroom, is operating.

A battle is shaping up for the dollars of the concert-
goers. Bill Graham, the much-maligned man who has
done more for San Francisco than any other person,
is battling his former helper, Paul Baratta, now pro-
moting concerts at Winterland. Pepperland, in surbur-
ban San Rafael, is hoping to avoid the conflict by ap-
pealing to the people in outlying areas.

“I broke with Bill (Graham) because of a growing
disenchantment. We just went our separate ways,” says
Baratta. “Winterland was going to waste, and the owner
called me and said they were going to do rock shows
and wanted to know if I was interested in helping them.
I had been thinking of going into the theater, but this
intrigued me. Rock concerts can be theater too.”

Baratta doesn’t speak bitterly of Graham, although
he does think the Fillmore West head was foolish not
to have taken Winteriand. Graham had a lease on the
building for first options on rock shows, but finally let
this expire, paving the way for weekly shows at Winter-
land.

“Winterland has a good chance of succecding,” says
Baratta. “In fact, both the ballrooms can succeed if they
just promote shows when they are available.”
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By GEORGE KNEMEYER

Graham is noncommittal on whether both the Fill-
more and Winterland can succeed, but draws an anal-
ogy between operating ballroom and running a butcher
shop. “If one butcher shop does good business, but
another opens up across the street, there won't be twice
as much business. They will split the business. With two
ballrooms, an act can be offered $5,000 by me and
then $6,000 by someone else. The act then comes
back and says ‘Gee, Bill, we want to play for you. Just
offer us $7,000." Pretty soon the price is $10,000 and
the person who gets the act goes out of business.

“This isn’t to say that compctition is not healthy,”
Graham continued. Using the butcher shop analysis
again, Graham said that if a store is charging out-
rageous prices and a new store opens with fair prices
across the street, the first store will have to bring its
prices down to compete.

Pepperland is taking the attitude that what happens
in San Francisco will not affect them. “This was the
opportune time to open.” states Nat Shind, who along
with Bill Blatt, opcrates Pepperland. “The people in
Marin County (site of the ballroom) do not want to go
into the city to sce rock concerts. We think we have a
different audience from the San Francisco ballrooms.”
Pepperland itself is different. It is designed like a sub-
marine and employs a quadrophonic sound system.

If the ballroom situation is in a state of flux now,
the entire scene is going through changes. Despite all
the talent that has come out of the Bay area, very few
record companies have opened offices herc. Tom
Fogerty of Creedence Clearwater Revival, the biggest
group to come from the city, thinks that is an advan-
tage. “They crushed the scene with their money,”
Fogerty says of the record companies. “They ruined
what existed here but things still grow here in the
future because they didn't open offices. It's better that
the companies didn’t settle here.”

Bob Todd, A&R man for Mercury Record Corp. in
Los Angeles, says the reason San Francisco hasn’t
developed as a record center “'is because it is so close to
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JEFFERSON AIRPLANE—seminal San Francisco sound
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Los Angeles. When San Francisco exploded, there
weren't that many available studios and backup musi-
cians. All the television exposure was in Los Angeles
too.”

Only one record company exists in the Bay area,
Fantasy Records, a small label whose claims to fame is
Creedence. President of the company Saul Weitz says
he wants to keep the company small. “We can talk to
an artist and move fast. He comes in here and doesn't
have to wait for a call to New York. Another thing is
that in a larger company, the hierarchy jealously pro-
tects their domain, such as the engineers that don’t talk
to anvone else.” Fantasy is preparing to move into a
new building in November, but the staff won't be
doubled, just a few more technicians. They are trying
to keep a family feeling.

Ed Denson, manager of Country Joe McDonald
and the reformed Big Brother and the Holding Com-
pany, thinks that violence has played an important role
in the changing scene. “Since 1967, there have been
bombings and riots and an emphasis on violence. At the
first Be-In in 1966 the violence was there, but was just
ignored. At Altamont, the emphasis wasn’t on the fact
300,000 got together with minimal trouble, but that
someone was murdered.”

The Be-In was called one of the first gatherings of
the San Francisco tribes by Ralph Gleason, then
columnist for the local Chronicle and now vice presi-
dent of Fantasy Records. Gleason has lived in Bay
area for 24 years—years which he calls “a gas.”

“San Francisco is what the rest of the U.S. ought to
be,” Gleason says. “l think that in San Francisco a
structure has cvolved which is a superior apparatus for
the exposure of new talent than anywhere else in the
country. There are a number of clubs peripheral to
central San Francisco which regularly run audition
nights. A band can come to the city and be heard in the
clubs which allows an audience to grow and gives the
record companies a chance to hear the band.

(Continued on page R-8)

GRATEFUL DEAD—still closely identified
with the Bavtown boom

NOVEMBER 14, 1970, BILLBOARD



LIBERTY

When we released
“Green-Eyed Lady”
there were some people
who laughed at us.
““Come on,” they said,
without even the cour-
tesy to laugh up their
sleeves where we
couldn’t hear, “what
chance does an un-
known group from
Denver...Denver!...
have towards Top
Forty-dom?”

Well, some small
amount of time has
passed, and now those
doubters are telling us
how they knew all along
what an obvious hit we
had in “Green-Eyed
Lady.”

“Now,”” people are ask-
ing us “what are you
going to do next?”

Here’s our answer.

Sugarloaf's second al-
bum promises to be
even more of a triumph
than the first one, which
has a comfortable posi-
tion on the charts.

In addition, we’ve got
a new group, one which
we think has as much
potential as Sugarloaf.
Those who have seen
the new group seem to
agree with us, and can
hardly wait for the re-
lease of their first al-
bum. The name of the
group is Sweet Pain. If
you haven’t heard them
yet, just be a bit patient.
You will, soon.

IN 1970

In 1971 you can look

forward to more great
things from Sugarloaf.
And we’ll be bringing
you Sweet Pain, be-
sides.

\

SWIEET
S

Sugarloaf and Sweet Pain are produced by Frank Slay for Frank Slay and Dennis Ganim's Chicory Productions.
Their albums, singles .and tapes are brought to you by Liberty/UA, Inc.
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An awesome problem:

You are the sound man for a rock group.
And within a moderate budget you must
provide high-level reinforcement of both
instruments and vocals. But thisis no
ordinary rock band. In addition to the usual
guitar-bass-drums, the group has a second
drummer plus trumpet, trombone, and
french horn.

There's more. You must also be able to
cleanly reproduce english horn, clarinet,
bass trumpet, saxophone, oboe, and flute.
Because this rock group also plays the
classics: Bach, Lully, Debussy.

A most unusual group, the Symphonic
Metamorphosis. Eight top-rank musicians
from the Detroit Symphony. With a creative
approach to the generation gap: ‘“fusion
rock’ that mixes classical music and hard-
driving rock on the same program.

It makes a serious sound problem. From
ear-splitting rock to a delicate flute solo.
And it all must satisfy the critical ears of
eight symphony musicians. Despite acoustic
environments that range from beautiful
symphony halls to atrocious meeting
rooms. Or worse!

et

4

The Symphonic Metamorphosis
records for London records.

The simple solution:

The Symphonic Metamorphosis bought
Electro-Voice. Not on the basis of what we
claim, but rather on what they heard.
Using RE-11 and 635A microphones and
just a pair of Eliminator | loudspeakers.
They heard remarkable clarity, excellent
separation of instruments, wide dispersion
of sound, and the ability to reproduce the
full dynamics of their unusual musical
style. In short, the sound system fully

g 635A A5
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complemented their serious approach to

music.

Not every rock group will make
such uncompromising demands for sound.
But ali can benefit from the resources built
into every Electro-Voice microphone and
speaker. |t would be a shame to offer

them less.

ElechoYores

a GULTON subsidiary

ELECTRO-VOICE, INC., Dept. 1108RN,
621 Cecil Street, Buchanan, Michigan 49107

Electro-Voice sound products for musicians distributed by

y i

lubwig
'el.ec*rnanlcs"

DIVISION OF LUDWIG INDUSTRIES
1725 N. Damen Ave., Chicago, lllinois 60647
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San Francisco Revisited
—A State of Flux

Continued from page R-6

“A band with a good tape can get exposure on
KSAN or KMPX (two local progressive FM'ers), it
can get written about in the underground press, the
Chronicle and Examiner. You can get on a bulletin
board in a sense if you have something that is going to
£0,” he continued.

Among the clubs available to groups are the Lion’s
Share, the Matrix, the End of the Beginning, the New
Orleans House, Mandrakes, the New Monk, and a
couple of coffechouses. There is also a Tuesday night
audition at the Fillmore West.

Gleason feels that one of the most overlooked
aspects of the San Francisco scene is the fact that
urban renewal hadn’t destroyed oid buildings, so that
ballrooms and clubs still existed.

“The physical elements were present in Los An-
geles, Chicago, but not in Boston and New York. I mean
the old ballrooms, clubs, the possibility of communicat-
ing to the youth-hippie-university audience quickly and
in an open way.” Gleason points out. “What has hap-
pened in San Francisco hasn’t happened in any other
city. I don’t think it could happen elsewhere. The Bay
area has a peculiar homogenious nature and the radio
is open.”

The groups themselves have a certain loyalty to the
city. When asked if he would live or work elsewhere,
John Fogetry of Creedence answered blunt “no’s” to
both questions. The rest of the group reflects his
his thoughts. “Recording out of the city means being on
the road, which is work in itself,” Stu Cook says, “we
like to be close to home so you can go home at the end
of the day.”

John Fogerty thinks that the scene could start all
over, “if good groups came along again. The first
wave of bands had years to develop. Finally when the
public eye was thrust on it, it was all ready. Now I
don’t think it is ready as much. There aren’t groups
laying around here that have been together five vears.”

“The groups are being discovered here, but they
don’t necessarily have to live here,” adds Tom Fogerty.
“A group from the Midwest can come out and play
third on the bill at the Fillmore and if they're good—
bam—everybody talks about them.”

Unlike Gleason, who says a San Francisco band can
get heard quicker by a record company, John says
that it means nothing to be a San Francisco band,
“except for the early groups. It never became a heavy
thing with us.”

The audiences in San Francisco have come under
fire recently by the same groups who have played in the
city as being a bad audience. Some groups who have
said the audiences just sit and stare, showing little
enthusiasm.

“l think the audiences here think they are more
selective,” states John of CCR. “They think they reject
bad stuff quicker now, but certain groups can come in
and snow people for a while.”

“The audience reads more about groups now than
they did before,” said Tom. “They used to go to the
Fillmore and judge for themselves. Now they read
about a group and it has the audience won or lost
before it walks on stage.

Doug Clifford says simply “The Fillmore is not a
select high class audience by any means.” Stu adds:
“They haven't learned as much as they should have for
the talent they have.

Denson offers another reason why the enthusiastic
audicnces of 1966 and 1967 are gone. “The audiences
that were at the early rock shows are now going to the
small clubs. It began with a Paul Butterficld or Muddy
Waters coming in and this was a striking event. Now it
has got to be grind with several big acts here at once.
The audiences have just gotten passive.”

Gleason concurs basically with Denson, adding.
“The audience at the Fillmore have changed from the
so-called family to a more diverse type group. The thing
has to change. The tribute to the whole thing is that the
music being turned out is still good.”

The San Francisco scene is in a state of flux right
now, as is much of the record industry. The audiences
are lifeless, the ballrooms are battling, and no San
Francisco group has made it big since Santa burst on
the national scene last year. The calm in the city seems
to be waiting for another storm. Some scenes die very
quickly when a calm sets in, but when you're five steps
ahead of everyone else, you can sit back and wait
without worry for the storm. And chances are, it will
happen again.
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Los Angeles:
Plastie Authentieity

Los Angeles is probably the only city in the U.S.,
possibly the world, which could spawn such diverse
groups as the Beach Boys, the Doors, and the Mothers
of Invention. The Beach Boys wrote about ‘“‘California
Girls,” Jim Morrison of the Doors wrote of the bloody
red sun of fantastic L.A., while Frank Zappa of the
Mothers wrote about the plastic people who roam Sun-
set Strip at night. And all were right in what they wrote.

The city has been called plastic, and not too many
people here will disagree. In fact, L.A. was one of the
first, probably the first, plastic city. In that sense, ac-
cording to Dave Axelrod, independent producer, “Los
Angeles was the first of the plastic cities and so it is
authentic. Everything has become plastic. Plasticity has
become real. The city always was ridiculous. Now it is
authentic because every city is following it. It's a
leader. Right now, L.A. is the ‘hippest’ environment in
the country.”

Next to San Francisco, Los Angeles is the hub of
young rock musicians. They come from all over the
country to make it, although very few do. It isn't just
the idea of the record companies being here. Some-
times it is the glamor of Hollywood and the motion
picture industry that lures them.

“The reason I settled in Los Angeles was that I
wanted to be a movie star,” according to Eric Burdon,
leader of War and enjoying a huge comeback. “I was in
Hollywood when I realized I was being screwed by
nearly everyone. I had a house here and not England,
so it was kind of an accident that I settled here. When
I first saw L.A. I conciously flipped out, though.

“L.A. offers studios, engineers, and one is both in
the city and country if you have a big enough back
yard,” Burdon continued.

Another group that migrated to L.A. is Bush, origi-
nally from Canada. “There is a lot more going here
than in Canada. There is a lack of everything in
Canada,” says Don Troiano, guitarist for the group.
“The bad thing is that groups get lazy because the air
makes you lethargic,” says Roy Kenner of the group.
“Groups come here partly because a lot of the record
industry is here, also there is an aura of the freak out.”

The record industry within recent years has become
firmly entrenched in the city. Labels based here include
Warner Brothers/Reprise, Uni, Liberty, Capitol, Blue
Thumb, MGM, A&M and Vault among the more well
known. Almost every other company based either in
New York or Chicago has an office in Los Angeles.
The consensus of industry people here is that it is a
necessity to have an office here.

The hype image of the industry seems to be an
extension of the whole plastic image of Los Angeles,
but at least one record company executive thinks the
bad hype is on the way out.

“I see an end to the con days in the record industry,”
states Don Graham, vice president of Blue Thumb Rec-
ords. “If you want to become involved in the record
industry, you damn well better be honest. You better
be valid or you won’t make it.”

While rock music sells more to the American public
than any other type of music, Mike Curb, president of
MGM Records, says it is difficult to make money from
rock. “The groups ask too high a price to sign and
then they either break up or die. The groups play the
game of big advances. They come in with a tape and
ask for huge advances. $100,000 is nothing for a
group to ask for. They don't understand the business
side of music.”

If an act has trouble signing with a major, there
are several smaller companies here. Among the more
famous is Vault Records, who originally had the Cham-
bers Brothers. Jack Lewerke, president of Vault, thinks
a small label sometimes has an advantage.

“An unknown act will go to a major company, but
will probably get lost there. At Vault, groups know who
to call for assistance. With a big record company, you
have to worry whether the group will get thrown
together with everything else and ignored by the major,"”
according to Lewerke.

But some of the majors don’t have it too bad. Stan
Cornyn, vice president of merchandising for Warner
Bros./Reprise, says the company is besieged with groups
contacting it. “Our posture is artist oriented, and I think
people, the artists, know this,” he pointed out. “We try
to make sense to an act. Sometimes we have to turn
him down, but we try to treat everyone as people. In

R-10

the age of hype, we try to be dulcet. Apparently this is
working, since some of the groups are saying nice things
about the company.”

The places that a group can get exposure in Los
Angeles are limited, which means the chances of getting
heard by a record company are sometimes slim. Places
showcasing rock music partially include the Ash Grove,
Greek Theatre, the Troubadour and the Whisky-a-
Go-Go.

The Whisky is the most famous, starting in 1963
with an unknown singer called Johnny Rivers. He
became a smash and the Whisky was on its way. Even-
tually the Whisky, formerly all adult, opened to the
young people, and its success is bigger than ever.

The owner of the Whisky is Elmer Valentine, who
has probably seen more groups go from poverty to
success than anyone else. For examples, his house bands
have been the Doors, Iron Butterfly, Buffalo Spring-
field and Chicago. “I love my work and it keeps getting
better,” says Valentine. “The big thrill is seeing a group
in rags one day and in a Rolls-Royce tomorrow. It’s
great to see the success happen to these groups and
know it would happen.

“Of all the pop stars, Jimi Hendrix was the nicest
guy,” Valentine continued. “We tried to book him after
Monterey in 1967, but price was too high. But one day
he announced he was coming to jam with Sam and
Dave and we had one of the biggest houses yet.

“The Whisky means something, which is why we
get big groups to play for a small fee,” he pointed out.
“While Chicago was commanding a big fec last winter,
the group played here for scale because they remem-
bered the exposure the club gave them. The groups
remember what is done for them.”

Other clubs will open soon, including Thee Club,
which closed about two ‘months ago, but is trying again,
and the Bitter End West. One reason advanced why
club and ballrooms haven't succeeded here is that there
are concerts in larger auditoriums available.

One of the biggest promoters of concerts in the area
is Concerts Associates, headed by Steve Wolff and
Jim Reismiller. They promote shows in the L.A. Forum,
the Santa Monica Civic Center, Anaheim Convention
Center, and several other places.

“We don’t like to do a show unless it is a good
show,” said Wolff. “We use UCLA athletes for our se-
curity force at concerts. The reason we do this is that
the kids are used to fighting police. But a 16-year-old
calling a 19-year-old a pig just doesn’t work.”

“There is room for more promoters in this city,”
Reismiller thinks. “There are five or six in New York
and they do all right.”

One promoter who just moved in and is planning his
schedule is Cy Arden of National Entertainment Corp.
He is opening in Los Angeles “as a matter of necessity.”

CHAMBERS BROTHERS—started out on the Vault label,
“no chance of getting lost,” says president Jack Lewerke.

He has been promoting concerts for some time in Dallas
and the surrounding area, but decided to broaden the
company’s horizon. “We came here because of the
public relation and just general contacts one can make
here that have benefits beyond Los Angeles,” Arden
said.

Several of the management firms are located here,
among them Lennie Stogel who says the best thing he
did was to move to California. “In the past couple of
years everything has come here,” Stogel said. “There
is much more freedom here than in New York.”

Stogel is interested in the possibilities that television
offers rock music. He is currently negotiating a deal for
one of the acts he handles to host a TV show. “With
television and movies here, the percentage is greater
that a group can get exposure to more people than
anywhere else.”

While television is on everyone’s mind, Micky
Kapp, vice president of a&r for Capitol Records,
the oldest Los Angeles company, thinks movies are a
more viable medium for rock than television. “TV has
one small speaker so the audio is not too good. Second,
the commercial time might not be sold. Could the
Band attract enough people willing to buy a Buick so
that Buick would be interested in sponsoring the pro-
gram? TV makes everything small so that some of the
impact of the music and the performers are lost. A
closeup on a movie screen is more effective than a TV
closeup,” he pointed out.

But TV or movies is usually the last problems that
managers have to worry about. The main concern of Pat
Colecchio, manager of the Association, is touring. “We
move 14 people and 2Y2 tons of equipment around,” he
stated. The Association, brought together in L.A. and
still out of here, never tours for less than two weeks.
“With that much equipment, just weekend dates aren’t
worth it.”

Gabrial Mekler, head of Lizard Productions and
formerly producer for Steppenwolf and Three Dog
Night, says that tours can be unbearable for groups. “A
group is overworked to death when they are successful
and it is sometimes hard for a 19-year-old to realize
that he doesn't know as much as he thinks he does.”

“To see a group make it on stage is the biggest
thrill,” according to Dee Anthony, manager of Joe
Cocker and Traffic. “The financial remuneration comes
if you work at it, but seeing a group make it night after
night is really what counts.”

Los Angeles is indeed a gathering for people from
all segments of industry, and a little of the madness
here affects everyone. “Another reason why the groups
come here is that the top men in the industry are here
and the decisions are made here,” said Les Brown Jr., a
producer with Hobbit Records. “Most of the musicians
who comes here come to find other people to play
music with.”

The madness is especially reflected in some of the
publicity and press agents here. They have their own
organization, HYPE, which stands for Hollywood
Youths Promotion Entertainment. “We'll recommend a
group that isn't ours if we like them,” said Bob Gibson
of Gershman & Gibson. “It's a very informal thing.
We just rock and roll and do our thing.”

Although there is a certain madness in LA, it
seems to have matured in the past few years. “This city
is definitely more mature than when I came here four
years ago,” said Ely Bird of Liberty Records. Another
person from Liberty, Bill Roberts, points out that an
L.A.-based company can have an edge on signing groups
from this area. “I think the fact Canned Heat was
based in L.A., and we were too, helped us sign them,”
Roberts said.

Roberts also said that Los Angeles is one of the
hardest places to break a record by a new group. “It
is hard to get them accepted on a programming level.
On some records by local groups we have to get out of
the city to get exposure for the record.”

It’s tough to break a record here; it’s tough to break
a group here. And yet the groups keep coming. As one
person remarked, “It is easier not to starve in warm
Los Angeles than in cold New York.”

The mystique of the groups who have made it big
from here (Beach Boys, Doors, Byrds, Association),
continues to draw more groups here, each looking for
that pot of gold records at the end of that “far out”
rainbow on Sunset Strip.
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Midwest Report
Ho Hum Attitude

The Midwest continues to make noise in the record
industry, despite a ho-hum attitude by most record
companies. Many rock houses have sprung up recently
and several Midwest groups are making it on the
charts.

Only one major record company is located in the
Midwest, Mercury Record Corp. Detroit once housed
Motown Records, but it has packed and moved to
Los Angeles. Chess Records, once a major force in
Chicago, has moved most of its staff to the East Coast,
keeping a minimal office functioning in the Windy City.
Several small labels, such as Curtom and Dakar, are
in Chicago, but the thrust for these labels is soul and
not rock music.

Logically, there is no reason for record companies to
shy away from Chicago, although logic has never been
a strong suit of people who run the record labels. For
marketing albums, there is no stronger place to be. As
Irwin Steinberg, president of Mercury, once said: “In
Chicago, you are within 700 miles of reaching 75
percent of the record buying public.” That talent is
herc¢ cannot be denied, witnessed by Chicago, Flock,
Illinois Speed Press, Mason Proffit, and from Detroit
comes SRC, Bob Seger and Third Power and Minne-
apolis has Litter, Crow and White Lightning. All the
above named groups have strong local followings, much
akin to the early days of the San Francisco rock
scene.

The sad part is that a rock group almost must
go to one of the coasts to get attention of a record
company. This was the case of Chicago and the Illi-
nois Speed Press. Most of the other groups have stayed
almost éxclusively in the Midwest and either have no
recording contract or a record or two out that bombed
except in the Midwest.

The rock ballrooms in the Midwest give limited
exposure to local acts, but their main concern is getting
top draw acts to get the kids in, and this has also
created problems. Sometimes, the groups just won’t play
much in the Midwest.

“The overall problem is that the club circuit is
established,” said Charles Gottlieb, one of the oper-
ators of the Scene, a 1,500-capacity ballroom in Mil-
waukee, soon to expand to 2,300. “You can’t get on
the circuit and because of that, you can’t get a good
price for groups. The agents of the groups hit for
concert prices in clubs, and we just can’t pay the con-
cert price. Except for Chicago and Detroit, the Mid-
west is just a stopover for most groups.”

Gottlieb, who has been involved in the Midwest
rock scene for several years, continues: “The Midwest
kids are starved for music. The festivals in the Mid-
west have drawn well considering the talent lineups.
Practically no big names. But there is so much talent
here. Hell, Steve Miller and Mother Earth both came
from this area.”

Bob Rudnick, a deejay for WEAW-FM in Evans-
ton, a Chicago suburb, points up another problem:
“There just isn't anywhere for local groups to play.
Scott Doneen at the Aragon (in Chicago) did a good
job of booking one or two local acts each show, but
this was just one night. There were free concerts in
Lincoln Park sponsored by the Yippies early in the
summer, but this was stopped by the city government
after the riot at the Sly and the Family Stone con-
cert. It was funny about that. We had no trouble at

the Lincoln Park concerts, and drew about 7,000 to
10,000 per concert. The trouble came at a city-
sponsored event.”

The only place a local group can play now is
Alice’s Revisited. Beavers and Lally’s, two clubs that
offered both small national acts and local groups,
are both closed temporarily, with no date set for re-
opening. Some clubs along Rush St. offer a chance
for local groups, but the groups must know the Top
40 and can perform very little original material, some-
times by order of club owners.

The Aragon is operating sporadically, after a sum-
mer of varying success. The Aragon has also been the
victim of Chicago politics.

In contrast to the harassment in Chicago, Middle
Earth in Indianapolis has experienced no trouble from
the city fathers, according to Jim McSweeney, owner
of the place. “Knowing that towns have run other
places out of business I was a little worried. But we
took steps and approached the city and police. We
said that the Middle Earth wasn't going to harbor a
disease. We were serving a need and it wasn’t a front
for a dope pushing service. We have had great re-
lations with the city so far. A ballroom is a place
where the culture is reinforced and the administra-
tions usually do not like this.”

Minneapolis has the Depot, which runs concerts
intermittently with name acts. The Depot is hurt some-
what by a policy allowing liquor to be served, thus
stopping anyone under 21 from entering. Other clubs
employing local talent include the Prison, Barn and
New City Opera House. Detroit has the Eastown and
Palladium for rock concerts, plus some small clubs.
Detroit has been the center of activity in the Midwest
for a while, spawning national groups such as Grand
Funk, MCS and the Stooges.

The other major cities in the Midwest, such as
St. Louis and Kansas City, hold periodic rock con-
certs, but have no weekly shows such as at the Scene
and Middle Earth.

MC S5—mixture of rock and revolution from Detroit
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Disasters-Peace,
It's Wonderful

There have been many disasters in the Canadian
rock scene (the lack of a scene being the major disaster
for many years) but few could rival the ill-fated
Toronto Peace Festival.

Announced earlier this year by John and Yoko
Lennon, the Peace Festival was to have been the biggest
people event in history. Through some of its proceeds,
there was to have been a new country, a lot of anti-
war propaganda and the most significant youth-
initiated changes in history.

It gathered headlines internationally, and even
Prime Minister Trudeau was involved.

It was the first time that the Lennons—probably the
most politically-oriented of all rock artists—had come
into direct contact with the decision makers and they
were tremendously excited about likely repercussions.

I personally spent five weeks travelling 52,000 miles
to tell the world more about the project. There was
going to be an enormous vote for peace, with an
anticipated return of 20-million votes which would be
handed to the United Nations.

There would be Telstar linkups with Festival cover-
age, and the world of youth would observe a peace day
larger than any of us could even imagine.

It looked pretty good.

But that was before John and Yoko dropped out
and the provincial police dropped in. Karma Produc-
tions, which was to have organized the Peace Festival,
went under to the tune of about $200,000. John
Brower, the main power behind the project, dropped
out of sight for a while until he returned with the much
smaller, but still acceptable Utrawberry Fields Festival.

On the way down, the Toronto Peace Festival
brought to light more unsavory incidents. There was
incredible police repression and rumors of political
scandals.

It was clear that powerful forces were at work to
prevent the Peace Festival from becoming a reality.

When it finally sank, a few of us wondered if it had
contributed in some small way to the breakup of the
Beatles.

The Toronto Peace Festival, planned to totally
obliterate Woodstock, was in the end nothing but a
dismal disaster.

Canada’s Rock Radio—
An American Satellite

One shudders to think what other forms of Canadian
media would be like if they followed the lead of radio
stations in this country.

If it wasn’t for the fact that Canadian radio station
call letters start with C and not W or K, you could
easily imagine you were still in the U.S. when first
tuning into local radio stations.

There is so little imagination or native intuition at
work in Canada radio that a newcomer is positively
amazed.

With the exception of the occasional new Canadian
hit, local stations follow the same playlists as their
counterparts in Boston, Houston or Los Angeles.

If ever there was a mail strike and phone breakout,
Canadian program directors would be like a pilot with-
out an aircraft. They follow U.S. trade charts, tipsters
and programming consultants religiously, as though any
form of individuality might spell instant rating dives.

There are a few exceptions. CKOC in Hamilton has
demonstrated much innovation in its programming. But
Hamilton is a secondary market, and major market
stations don’t listen to secondary market results unless
there is U.S. action to boot.

Following the American trend, several FM rock
stations have crept onto the scene. They, too, are U.S.
satellites. There is far too little valid discussion, and
far too much imitation.

Even when an occasional global hit does start from
Canada (witness “A Song of Joy,” by Miguel Rios)
some Canadian stations practice a form of desperate
asochism. CHUM in Toronto, for example, wouldn’t
play “A Song of Joy” when first released because of
no U.S. action. When its competitors made the record
a hit and this success spread into the States, CHUM
still refused to admit it had made an honest mistake.

This may sound trifling, but it is indicative of how
everything must receive the U.S. stamp of approval be-
fore it can be presented to the Canadian public.

It follows that as in the U.S., Canadian Top 40
stations sound dreary and detached from the main-
stream of contemporary rock music. They seem deter-
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MAPLE
LEAF

By RITCHIE YORKE

mined to hold on to an era which has all but passed,
embracing it like a mother of a missing child.

Hard rock albums like Led Zeppelin 11, regardless of
staggering local sales, are considered unsuitable for AM
play. The only tracks that get played on a new Crosby,
Stills, Nash & Young album are the ones that have
been released as singles.

The one small difference between U.S. and Cana-
dian radio is the Maple Leaf System. But with the
increasing trend toward a Canadian sound on the U.S.
charts, you can virtually hear the same records on U.S.
radio as MLS selections.

Formed as a master plan to (a) expose Canadian
talent with (b) great image building before the Canadian
Radio-Television Commission which was just about to
announce legislation for enforced Canadian content, the
MLS has definitely contributed to the growth of a
domestic music scene, but only by default.

Several major market stations have announced
plans to combine rock albums and singles on the AM
airwaves, but nothing significant has taken place. Al-
though stations such as CKFH in Toronto and CJVN
in Vancouver are playing heavy album cuts (thus
attracting the over 18 audience) they continue to pro-
gram the likes of Bobby Sherman and the Monkees,
thus losing all but the under 18’s.

Because no U.S. chart or tip sheet separates first
and second generation rock singles, AM Top 40 stations
play them all. And until some U.S. station comes up
with a workable AM album-single format, Canada
will stay the same.

All Take, No Give

Just 18 months ago, Toronto had a flourishing con-
cert scene. Each weekend, the Rock Pile would present
a big-name act, and the Electric Circus wouldn't be
far behind.

Now there's nothing. Not for the big names, and
not for the struggling young local groups. The only
scene is the occasional one-nighter.

The downfall of Toronto as a key stopover on any
North American tour came about for much the same
reasons behind the current sag in the one-nighter scene
across the continent.

The Rock Pile started with everything going for it.
Groups were not only going out for reasonable prices,
but they were keen to work. The exposure made it
worthwhile to appear for next to nothing if need be.

Take Led Zeppelin, which went on to become one
of the leading concert attractions in the world. The
group first played the Rock Pile for $1,250 for two
shows. Next time around, the price was $7,500.

That was the night the Rock Pile closed.

With percentages, Zepp walked away with an
excess of $10,000. The place was packed for two
shows, but its capacity was a meager 2,000 jammed in
like earthworms.

With two sold out shows, the Rock Pile still
couldn’t cover its costs. So it closed, and Canada’s
most valuable medium of exposure for non-Top 40
group was gone.

A BILLBOARD SPECIAL REPORT

It had lasted for a year, and gave God knows how
many progressive groups a chance to reach the young
album buying audience.

The Electric Circus was a similar story, yet slightly
more predictable. While the Rock Pile had been almost
identical to the Fillmore East (without the seats), the
Electric Circus was an architectural bowl of spaghetti.

Following on the success of the New York Elcctric
Circus, the owners thought they’'d be a cinch to score
fast bucks in Toronto.

They sunk at least $200,000 into an elaborate
McLuhanesque discotheque. But the Circus never made
it with the kids. It was too plastic. At first, the talent
was merely local bands, hardly known outside Toronto
and sometimes not even known locally.

Then with the Rock Pile cutting a big hole in
revenues, the Circus started bringing in bigger U.S.
names. But even with headliners like Creedence, the
Circus stayed up against the wall.

With mammoth debts to try and overcome, new
management took over earlier in the year. They strug-
gled for a few months but the Circus never got on<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>