Bill

NEWSPAPER

IMIC 2 Plans Talks on
4 See & Hear Systems

NEW YORK — Music indus-
try executives will get first-hand
exposure to the four major video
cartridge systems at the sec-
ond annual International Music
Industry Conference in Mal-
lorca, Spain, April 26-May 2.

Two representatives of Sony,
from Tokyo, will speak on the
Sony system. An expert from
Philips will come in from Hol-
land with the latest details on
the Philips system. A represent-
ative of CBS from England will
discuss the CBS EVR system.
RCA’s system will be discussed
by Bob Biddings, head of the

new division. Most of the sys.
tems will be demonstrated.

One of the highlights of the
IMIC conclave will be an ad-
dress by Bob Young, attorney
for Famous Music, on the ram-
ifications of the growing pre-
recorded home video cartridge
field in regard to existing con-
tracts with artists and record
producers and others in the
music industry.

Topics in this field to be dis-
cussed by the representatives
from RCA, CBS, Sony, and
Philips will include marketing

(Continued on page 6)

WB-Atl’'s Teamwork Plan

By ELIOT TIEGEL

LOS ANGELES — Warner
Bros. and Atlantic record labels
are investigating joint ventures
in a number of areas. While
seeking to keep the identity of
each company separate within
the Warner Bros. Inc. setup,
the two operations are looking
to work closely in *“areas of
common interest.”

These areas, reports newly
named executive vice president
and general manager Joe Smith
include music publishing, record
pressing, tape duplication, inter-
national licensees.

Smith and Mo Ostin, newly
appointed president and chief
executive officer of WB Rec-
ords, are now both responsible
for the total company. Previ-
ously, Ostin was the general

Cap Shuffles
AGR Design

LOS ANGELES — Capitol
has realigned its a&r depart-
ment to “match people to the
project.”

The new plan, under devel-
opment six months by a&r de-
partment  general  manager
Mickey Kapp in association with
Karl Engemann, the depart-
ment’s vice president, intended
to provide a better utilization
of staff and existing talent.

The realignment frees Enge-

(Continued on page 82)

manager of Reprise and Smith
was his counterpart for WB.

“We are both now working
for the total company,” Smith
said. “There is no more divi-
sion of our attitudes as far as
labels are concerned.”

Ostin and Smith have been
named to a WB music division
committee along with Ahmet
and Nesuhi Ertegun and Jerry

(Continued on page 82)

Tracks of a Rare Bird have been found in the United States
on Probe Records. This migratory British group may soon
leap to a lofty perch on the charts judging by the initial
reaction to their new album titled simply “Rare Bird.” A
single from the album ‘“‘Sympathy” c/w “Beautiful Scarlet”

carries a very special message of hope.
tured on Probe CPLP-4514. Von Britannia Suum cuique!
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RIAA Mounits Total War
Against Tape Pirating

NEW YORK—The Record-
ing Industry Assn. of America
is stepping up its campaign
against unauthorized tape dupli-
cation. The RIAA has brought
in Jules Yarnell, former mem-
ber of the Justice Department,

Cassette in
Auto Future

By BRUCE WEBER

LOS ANGELES—The tape
revolution exploded four years
ago when Detroit opened its
car doors to stereo-8. Sooner or
later, Detroit will launch the
cassette configuration boom in-
to a superboom.

If Detroit turns to factory-in-
stalled cassette units as optional
equipment on its 1971 models,
it could put cassettes in the
driver’s seat.

There is enough evidence to
indicate that it is happening,
with or without automatic re-
versible cassettes. Persistent in-

(Continued on page 16)
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By MIKE GROSS

to act as industry commissioner
to wage a coordinated war
against the tape pirates.
Because of separate state stat-
utes regarding unauthorized du-
plication, Yarnell’s prime job
will be to coordinate the indi-
vidual legal battles and to at-
tempt to get a uniform law for
each state. It's also expected that
the RIAA will even go a step
further and try, through Sen.
McClelland, for a special Fed-
eral ruling against the pirates.
The RIAA will also begin to
coordinate its drive against un-

authorized duplicators with other
industry trade organizations.
Talks regarding the exchange of
information have already been
held with the Harry Fox Agency
and the Music Publishers Assn.,
and the American Federation of
Musicians has expressed interest
in joining in the battle.

The RIAA also will start get-
ting after advertisers and manu-
facturers who pitch unauthorized
taping as an attraction of their
equipment.

In addition to the domestic

(Continued on page 3)

AAMA Show: Tape in High

By LEE ZHITO

NEW YORK — The tape
CARtridge industry will grab
the spotlight at the 43d annual
International Exposition of the
Automotive Accessories Manu-
facturers of America being held
here Monday-Thursday (9-12)
at the Coliseum. According to
Edwin S. Erlichman, AAMA
director, each year during the
past four years has seen tape

ARK2

FLAMING YOUTH

Ark 2—Fiaming Youth. This British quartet truly communi-
cates the “Flaming Youth” of today in this well-integrated
album. Ark 2 stresses strong vocal harmonies, but instru-
mental values are here also. The emphasis is upon outer
space with such numbers as “Space Child,”” a gentle song,
and “The Planets,” which has sections on the earth’s neigh-
bors. “Pulsar” is another exciting selection. Ark 2 has today's
appeal here. Uni 73075 (S).

(Advertisement)

come in for a greater share of
Exposition activity than during
the previous year’s show.

This year’s automotive acces-
sories event will feature the tape
cartridge products of more than
30 firms, Erlichman said. Ac-
cording to Erlichman, tape has
emerged as “the fastest grow-
ing accessory in the automotive
industry, and one which keeps
mounting in importance with
each succeeding year.” There
was a time, Erlichman said,

(Continued on page 4)

Tape cartridge accessories
news in the auto field is covered
in the Tape CARtridge Section.

Dutch Acts
Fly in U.S.

By BAS HAGEMAN

AMSTERDAM — Dutch
groups are beginning to crack
the international market and are
making an especially potent mark
for themselves in the U.S. Prime
example is the Shocking Blue,
whose recording of “Venus” is
a top seller in the U.S. Another
Dutch group scoring in the U.S.
is the Tee Set with its click re-
cording of “Ma Belle Amie.”

(Continued on page 8)
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Joy! Joy! New York’s nCA VICTOR
newest off-Broadway 4 ORGRAL GAST REGORORG
musical opens to critical =—
acclaim at the New -
Theatre. e G @
“It got to my heart,” says
Clive Barnes of the N.Y.
Times. “Oscar Brown, Jr.is a
theater poet of rare sensi-
bility” (Emory Lewis). ‘"Jean
Pace sings enticingly”
(Women’s Wear Daily)
“Sivuca cuts Johnny Winter"”
{Don Heckman). And the
Original Cast Recording's
just out. LSO-1166.

- Come apom

=
Osear Brown Jr. / Jean Pace / Sivuca

Our English Invasion
continues with Forever
More.

“Yours Forever More' LSP-4272
introduces our newest rock
quartet — already getting heavv
airplay in 20 top markets
(especially **‘Mean Pappie Blues”
and ““Back In The States Again™).
Group's tour starts next month
along with extensive FM

radio push.

Great values on six supert
classical sets.

Heifetz, “Trree Great Violin
Concertos’’; The Guarneri
Quartet, “Beethoven: The Five
Late Quartets’’; Leontyne Price
“Verdi Hercines’’; Arthur
Fiedler/Boston Pops, “Motion
Picture Ciassics”; Mario Lanza
“His Greatest Hits From
Operettas And Musicals’™;
Julian Bream, “Art of the
Spanish Guitar.” Multi-record
sets at very special prices.

‘“DisinHAIRited’’ selling as beautifully as—well,

what’s more beautiful than Ragni, Rado and Brother Gregory tells more 4 -
MacDermot? of what’s going down in -
Album keys major market action plus solid airplay from America—in his new LP,
middle-of-the-road stations to undergrounds. A flock of on his current college tour.
Four of our top great songs by past and present casts of “‘Hair."” Order PYS-40,008 and hear
artists are seen by millions. Dick Gregory work a live club
Eddy Arnold sang out on Kraft date in Washington, D.C. Man,

Music Hall, Danny Davis played does he work it.

up a storm on The Red Skeiton HoP
Show, Chet Atkins and Floyd

Cramer performed together on DICI

The Ed Sullivan Show. L

Our people get exposure! : :—11!

CHICAGO, SF
- . - - -
B T :

The newest things going on,are goingon RCA Records and Tapes



General News

NBC Charges 9
Cos. With Piracy

1.OS ANGELES—NBC  has
liled an action in  Superior
Court charging illegal tape du-
plication against 9 companies
and 14 individuals.

‘The suit, filed Friday morn-
ing (6), is the second such ac-
tion taken by an RCA-owned
company in California.

The delendants  are  Louis
Anthony  Atello  of  Custom
Tapes: Audio Physics; Donald,

John, Mike and Sharon Wash-
brook; David Hampton: Wil-
ltam Richards; Gary Hendrick-
son; Clifford Fiedler: David
(Donald) B. MacMillan: Budget
Tape Cartridge Manufacturing
Co.: Clary Enterprises; H.G.
Chaffee Co. Warehouse; 1.V.
Rentals International; Hartford
Guaranty & Trust Co. (not in-
surance company); Export Tool
& Suply Co.: Checks Welcome,

Inc.: J.D. Clary: Chester Keller;
J.1.. Cooper; and James Bour-
laug.

NEW YORK—RCA Records
action through its parent firm.
NBC. via its suit filed in Su-
perior Court, Los Angeles, high-
lights the mounting momentum
of total industry action. This
week, the Record Industry Asso-
ciation of America announced
new  plans  for its  campaign
against unauthorized recording.
Too. the wholesaler organiza-
tion, NARM, announced a sem-
inar on the subject during its
next  annual - convention,  in
March, at Bal Harbour, Fla.

These activities ~were  pre-
ceded by the Harry Fox agency's
move against unauthorized re-
cordings (Billboard, Jan. 31).

BMI’s $60 Mil Suit
Vs.CBS,NBC, ASCAP

NEW YORK — Broadcast
Music Inc. filed close to a $60
million antitrust suit Feb. 3 in
New York Federal Court against
CBS. NBC and ASCAP. The
suit charges that the defend-
ants have entered into a con-
spiracy to destroy BMI.

At the same time, BMI sent
a letter to NBC notifying the
network that the licensing agree-
ment between them would be
terminated effective  April 4.
BMI had terminated CBS' Ii-
censing agreement as of Jan, 1.

The BMI suit charges that
CBS and NBC agreed with each
other and with ASCAJP to pay
to ASCAP for public per-
formances for 1969 to an iden-
tical level, and to refuse to
make proportionate payments to
BMI,

The suit also charges that
ASCAP was using the monies
received from the networks to
induce BMI writers to join
ASCAP with special monetary
guarantees.

The effects of the conspiracy,
according to the complaint,
are: 1) to deny plaintiff access
to a free and competitive mar-
ket in the acquisition of rights

NBC CALLS IT
PREPOSTEROUS

NEW YORK — NBC-TV
network tagged BMI's lawsuit
charges as “preposterous”™ and
undercurrent threats began de-
veloping that the network might
make its deals for music directly
with the publishers. A statement
by an NBC spokesman said that
the BMI lawsuit charging NBC
has conspired with CBS and
ASCAP to “destroy BMI™ s
“preposterous.” We have been
negotiating with BMI on the
subject of license fees. BMI has
now terminated its license to
NBC-TV network for use of
BMI music to take cffect April
4. This termination of our li-
cense forces us to review our
us¢c of BMI music and the al-
ternatives open to us.”

IO e
O O
For More Late News
See Page 82
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to license public performances;
2) to deny plaintiff access to a
free and competitive market in
the licensing of public perform-
ances; 3) to tend to create a
monopoly in ASCAP in such
acquisition of rights to license
public performances; 4) to tend
to create a monopoly in ASCAP
in the right to grant public per-
formance licenses to the broad-
cast industry and other users
of music; 5) to deny authors,
composers and publishers access
to a free and competitive mar-
ket in the sale and transfer of
their rights to grant public per-
formance licenses; 6) to fix the
prices paid by CBS and NBC
for public performance licenses
pursuant to an illegal contract,
combination or conspiracy; and
7) as a result of the fixed prices
paid by CBS and NBC 1o
fix the prices paid by ASCAP
to authors, composers and pub-
lishers.

The suit is asking for $19.-
818,746 damages trebled or
$59,456,238. The $19.818,746
represents  the money  which
BMI claims CBS and NBC
have paid to ASCAP during
the term of their last contract.

RIAA Mounts
War on Piracy

o Continued from page |

drive, the RIAA alrcady has
initiated programs  with ~trade
organizations overseas 1o stamp
out piracy on an international
fevel.

There are no current figures
in on the doflar toll unauthor-
ized duplicating has taken, but
Ernest I.. Meyers, general coun-
sel for the RIAA, pointed out
that in 1968, of a $150 million
total credited to tape sales. $50
million went to the unauthor-
ized duplicators.

Paula Records in
‘Plane’ Lease Pact

SHREVEPORT—Paula Rec-
ords and Larry Robinson re-
cently completed a lease agree-
ment for the rights to a master
by John B. Noble called “Daddy
Never Built a Plane.”™ Plans are
to release the record this week
and to promote it in both
Country and pop markets.

Nets, Producers Charged
With Kickbacks From Acts

WASHINGTON — A tulent
agent with offices in New York
and Hollywood has alleged in
an affidavit to the Federal Com-

WB-Reprise
Bows 32 LP’s
At Meetings

LOS ANGELES — Warner-
Reprise unveiled 32 LP's for
tebruary and March during re-
cent regional  distributor  meet-
ings. A good concentration are
new acts like Nancy Michaels
and Ron Elliott. Others in the
February program are Glenn
Yarbrough. Bill Cosbhy, the
Mothers of Invention, Rod Me-
Kuen, Randy Newman, Fum-
ily, Van Morrison, James Tay-
lor, John Sebastian, Ramblin
Jack Elliott.

The March  release
Herbie Hancock, Vogues. John
Randolph  Marr, Small  Faces.
Pride. Gordon Lightfoot, Joni
Mitchell, Geoff and Maria Mul-
daur, Liberace. Neil  Young,
Frank Sinatra, Francoise Hardy
and the soundtrack P from
“Performance™ featuring Mick
Jagger.

The company is going “far
more heavily into radio adver-
tising,” said marketing vice
president Joel Friedman. WB's
own Hal Halverstadt produces
radio spots which are either
placed directly with stations by
WB or given to distributors for
their own time buys.

Notable Gefs 4
Musical Scores

NEW YORK—Cy Coleman’s
Notable Music huas acquired the
exclusive publishing rights to
four musical scores, all of
which will be produced on or
off-Broadway in the spring and
fall scason.

Notable will publish  the
scores for “Eleanor.” which was
written by Coleman and Doro-
thy Fields: “Cities.”™ with a score
by Hod David and Tom Pais-
ley: “Sensations.”  written by
Wally  Harper  and Paul
Zakrzewski; and an as yet un-
titled musical revue by Murray
Grand.

[

CASH SIGNS
WITH AGAC

NEW YORK — Johnny Cash
has signed with the American
Guild of Authors & Composers
both as writer and publisher.
As a  songwriter member,
AGAC will collect Cash’s roval-
tics from sources where he is
not the publisher. As head of
the House of Cash. his publish-
ing firm. he will offer the basic
AGAC minimum contract to
writers.

AGAC hopes its signing of
Cash will spark membership in
the Nashville area. Larry l.ee
represents the organization there.
AN
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By MILDRED HALL

munications  Commission  that
TV networks, stations,  show
producers and syndicators have
been demanding kickbacks from
recording artists as a condition
lor appearing on TV shows, The
affidavit was submitted to the
FCC by Community Broadcast-
ing of Boston, in its fight for
control of RKO General's Chun-
nel 7 station WNAC-TV, The
FCC is looking into the payola
issue introduced into the case
by Community Broadcasting,
The affidavit by Gerard W,
Purcell. of Purcell Associates.
and president of the Conference
of Personal Managers, East,
says that neither the record
companices tnvolved, nor the per-

forming talent Jorced to make
the Kickback to insure appear-
ance on a TV show, have sought
or wanted this arrangement.
The affidavit  alleges  that
“Gencerally. the returned check
to the TV show and/or pro-
ducer was received from a rec-
ord compuny. However, there
are instances where it was re-
ceived either directly from the
artist and/or managers of the
artist. The recording company
or the person returning the
check to the TV show rarely
was  contacted  direct, and al-
most never asked for this ar-
rangement.”
The affidavit  adds  that
(Continued on page 82)

Ford Fund’s Classical
Plan Stirs Inquiries

NEW YORK — The Ford
Foundation hus received more
than 300 inquiries on its three-
year $375,000 program to aid
in the recording of contem-
porary classical music. A con-
dition that the foundation re-
ceive back as rovalties 5 per-
cent of sales has drawn con-
siderable interest in the record
industry.

The provision that up to the
subsidized cost be paid back
should the recording be success-
ful is partially designed to sup-
ply more revenue for additional
subsidies. There is a well-known
instance in the industrv where
a former subsidized recording
turned out to be a large seller.
Instead of the subsidy source
being paid back, 1t was asked
by the record company for a

subsidy for a subsequent re-
cording.

Under the 5 percent stipu-
lation, a recording that real-
ized $5.000 would result in the
foundation being paid back
$250 of its $7.500 subsidy. It
would take an unusually suc-
cessful new work for the full
subsidy to be repaid. In any
event, this monev would go
back to record compunies in
the form of additional sub-
sidies.

There also has been some
concern about the $7.500 fig-
ure being too low, but the foun-
dation is mainly interested in
helping record companies and
publishers in  obtaining per-
formances. not in payving all
costs. The program was an-
nounced onlyv one month ago.

Peak 62 Labels to

Vie for ‘Grammys’

NEW YORK—Nominees for
the 1969 Grammy Awards range
from Blood, Sweat & Tears,
and the Beatles to Peggy Lee
and Henry Mancini, according
to tabulations by the National
Academy of Recording Arts and
Sciences. whose nearly 3.000
members begin their second
round of voting this week to se-
lect Grammy winners. Sixty-
two record labels. a high for
the awards™ 12-year history, are
involved in the nominations.

In addition to the artists men-
tioned. nominees for record or
album of the year Grammys in-
clude the 5th Dimension. Cros-
by, Stills & Nash and Johnny
Cash. Nominations for classical
album of the year also range
from new to old compositions
and instrumentations.

Blood. Sweat & ‘Tears are
listed for 10 nominations. in-
cluding performing, compos-
ing. arranging and engineering.
while the 5th Dimension and
Beatles are up for five nomina-
tions each: Cash and composer-
arranger  Quincy  Jones.  four
apiece; and Miss Lee. Mancini,
and Crosby, Stills & Nash, three
each. Six different nominations
are for music of Burt Bacharach.

The Best New artist award
was limited to candidates whose
first recording was released dur-
ing the eligibility period. while
the jazz nominations includes

87-year-old Eubie Blake.

The ballots being cast this
week will be tabulated by Has-
kins and Sells, an international
accounting firm. Result will be
handed to presenters ut the
Grammy  Award  ceremonies
March [I] in New York, Los
Angeles, Chicago and Nashville.
Many of the winners will appear
on the NARAS annuul television
special “The Best on Record:
The Grammy Awards Show™ on
NBC. May 7. A full list of nom-
inations in all categories appears
on Page 14,

ST T IR

NARM PANEL
ON TAPE PIRACY

on Tape Counterfeiting has been
scheduled for March 23 dur-
ing the NARNM Convention in
Bal Harbour, Fla.

Speakers at the session will
be Henry Briet, executive secre-
tary of the R1IAA: Al Berman,
head of the Harry Fox Agency:
William Dyszko of RCA legal

department; Elliot Chaum, of
Capitol Records legal depart-
ment; and James J. Tiedjens,

president of National Tape Dis-
tributors.  Earl  W. Kintner.
NARM general counsel. will
serve as chairman ot the session.
T TR T TR

annual rate, $30; single-copy price, $1. Second class postage paid



General News

Word’s McCracken
Named RIAA Head

NEW YORK — Jarrell F,
McCracken, president of Word
Records, has been elected presi-
dent of the Recording Industry
Assn. of America. The term is
for one year. He is the 10th
president in the RIAA’s 18-year
history.

Other officers elected at
meetings held Feb. 2-3 were
Senior vice president and trea-
surer: Larry Newton, president
of ABC Records; vice president

and assistant treasurer: Rose
Rubin, president of Monitor
Recc ds; vice president;

Thomas J. Valentino, president
of Thomas J. Valentino Inc.

Elected to the RIAA board
of directors, which this year was
enlarged from 11 to 13, were
Alvin S. Bennett, president Lib-
erty/ UA Records; Clive J. Da-
vis, president of CBS Records;
William Gallagher, president of
Famous Music Corp.; Stanley
M. Gortikov, president of Capi-
tol Industries; Bud Katzel, vice
president and general manager
of Avco Embassy Records; Jack
Loetz, vice president and gen-
eral manager of Decca Records;
John K. Maitland, former presi-
dent of Warner Brothers Rec-
ords; Hal Neeley, president of
Starday/King Records; Norman
Racusin, president of RCA Rec-
ords; Irwin Steinberg, president
of Mercury Records; John Ste-
venson, president of Young Peo-
ple’s Records; D. H. Toller-
Bond, president of London Rec-
ords, and Randolph Wood,
president of Ranwood Interna-
tional Corp.

Henry Brief was reelected the
RIAA’s executive director and

Ernest S. Meyers as its general
counsel.

McCracken founded Word
Records in 1951 and it has
since become the largest reli-
gious recording company in the
world, producing records on
five diflerent labels. His com-
pany has also branched out as
a publishing house for religious
books. ‘The company 1s based
in Waco, Texas.

JARRELL F. McCRACKEN

Brass, Marimba to
ConcentrateonDisks

1LOS ANGELES — The Ti-
juana Brass and the Baja Ma-
rimba Band, while canceling all
future public appearance tours,
will concentrate on recordings
this year, reports Jerry Moss,
A&M president.

The decision, according to
Moss, was reached by his partner
and leader of the TJB, Herb
Alpert, after he had spent con-
siderable time during the past
five years doing concert tours.

The concert activities “did not
allow Herb the time to pro-
duce himself and the Brass and
many other A&M acts in which
he has a sincere interest,” Moss
said.

Julius Wechter, leader of the
Baja group, wants to return to
songwriting, Moss added. “Be-
ing on constant tour for three
years has kept Julius from do-
ing this.” Two members of the
group have been advised to take
a rest, but the group is not

Lib/UAWidens Hunt

For Indie Producers

LOS ANGELES — Liberty/
UA Records is broadening its
search for independent produc-
ers. The label has been taking
about 75 percent of its product
from independents, and now
Dave Pell, the label’s a&r ad-
ministrator, says he’ll even open
the door to producers without a
track record.

If a person has knowledge
in the musical field or has some
dealings with a new artist, Lib-
erty/ UA will consider using
that individual in a production
situation.

Sam Russell and Irv Hunt,
are two new producers who
were given an opportunity to
work with Jackie DeShannon.

Reprise to Handle
Beach Boys’ Co.

LOS ANGELES — Reprise
Records will distribute the Beach
Boys’ Brother Records with the
group producing itself. A single
is due this month with an album
in March.

L I

BILLBOARD WILL
AID NARM FUND

NEW YORK — Billboard
has joined the roster of partici-
pants in the NARM Scholar-
ship Foundation. The Billboard
Scholarship, along with the
other industry scholarships, will
make possible the future educa-
tion of a deserving student in
a college or university of his
choice.
LTI
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They clicked with her recent
smash, “Put a Little Love in
Your Heart” and have just re-
corded her new single, “Bright-
on Hill.” Russell is from Tennes-
see and Hunt is from Mississippi.

“There are a lot of produc-
ers who ask for a shot because
they've found the act,”” Dave
Pell, Liberty/UA’s a&r adminis-
trator said. The company will
give them an opportunity with a
clause written in the contract
that if they are not successful,
the company can change pro-
ducers.

Canned Heat, the successful
blues band, is a self-contained
unit listing its manager, Skip
Taylor, as its producer. Atlanta
producer Buddy Buie is work-
ing with the Classics 1V.

And, after several years of
separation, Lou Adler is back
recording Johnny Rivers who
had been producing himself.

Bones Howe, who has cut the
Fifth Dimension (Soul City) and
Carnival (World Pacific), is now
working on a new solo vocalist,
Zevon for Liberty.

Pell himself records Sergio
Franchi, Henry Shed, a new
soul singer whom he cut in Nash-
ville; and a studio group, the
Dave Pell Singers.

Vikki Carr, who was for-
merly produced by Pell, is now
handled by Ron Bledsoe, Al
Bennett’s executive assistant.
The company employs 11 staff
producers in its local, Nashville
and New York offices, but the
emphasis this year—as it has
been over the past season—is to
hire free lance a&r men to create
excitement and take the load
off the staff producer.

breaking up, the executive said,
“just taking a long hiatus.”

The Brass and Baja bands
are featured in the initial re-
lease of a greatest hits LP
series being unveiled this month.
The Alpert LP includes “The
Lonely Bull,” his first single cut
in 1962 under the title “Twinkle
Star.”

Other acts represented in the
release are the late Wes Mont-
gomery and the Sandpipers.

Merc Aiming
Miller Song
For All Fairs

CHICAGO — Mercury Rec-
ords is aiming the new Roger
Miller Smash Records record-
ing “Tom Green County Fair”
at the U.S. fair industry with
hopes of establishing the song
as a “national anthem™ of fairs.
Amusement Business, a Bill-
board Publications weekly, is
cooperating with Mercury vice-
president Johnny Sippel. who
conceived the idea. The record
was mailed to 2,400 Interna-
tional Association of Fairs and
Exposition members.

Fair association members are
being asked to generate radio
play. Additionally fairs can sub-
stitute the words “Tom Green
County Fair” and include the
name of the local fair: Mercury
will cut special records if fairs
request it. Moreover, publisher
Bob Beckham has waived rov-
alty payments for use of the
recording in any radio spots
or commercials plugging the
fair industry. Thus far, Miller
has been booked at two fairs
as an early result of the pro-
motion, and the International
Rodeo Association has expressed
interest in the song.

Charles, ABC
Tie Confinued

[.LOS ANGELES — In an
unusual turnabout, Ray Charles
has re-signed with ABC Rec-
ords. Charles had announced
several weeks ago that he was
breaking away from ABC which
had handled his Tangerine Rec-
ords distribution for several
years.

Charles is recording a two-
record set titled “Ray Charles
Sings and Plays the Beatles”
and “Ray Charles Sings and
Plays Ray Charles.” The pack-
age is planned for relcase later
this year as part of ABC's 15th
anniversary.

Blue Thumb Distrib
Deal With Harvest

1.OS ANGELES — Blue
Thumb has set Harvest Records,
EMF's new contemporary label,
as its international licensee In
all but two nations, Canada and
Japan.

Blue Thumb’s president Bob
Krasnow set the agreement for
15 albums a year per a three-
year arrangement. Blue Thumb
thus becomes the first American
label, according to Krasnow, to
be distributed by Harvest.

Blue Thumb’s product in
Canada is handled by Polydor,
with a licensee in Japan still to
be secured.

The core of Blue Thumb’s
blues and contemporary rock
groups will be relcased on Har-
vest, with one group, Bossa Rio,
being geared for regular EMI
release. Krasnow choose to re-
lease the Sergio Mendes pro-
duced act on the regular EMI
line and not on Harvest, to kcep
the bossa nova band separate
from the hard rock and blues
groups.

First product slated for Har-
vest release is the Love album,
*Out Here,” which will be timed
to coincide with the group’s
personal appearance tour run-
ning from Thursday (19) through
March 15. Love is scheduled to
perform in England, Germany

and the Scandinavian nations.

Each LP will have Blue
Thumb and Harvest identifica-
tion. Among the artists sched-
uled to be released by Harvest
are Albert Collins, the Chicago
Blue Stars, guitarist Robbie Ba-
sho, lke & Tina Turner, Earl
Hooker, Southwind, Aynsley
Dunbar Retaliation, Love, Sam
Lay. Clifton Chenier and "Mem-
phis Swamp Jam.” a two rec-
ord set of Memphis blues art-
ists recorded after the 1969
Memphis Blues Festival.

The Blue Thumb-Harvest pro-
gram is designed for a simul-
taneous release of product in all
the EMI1 European nations.

Krasnow is working with Mal-
colm Jones, the 26-year-old
head of Harvest in developing
working relationships. Krasnow
cites Jones’ “drive” to develop
Harvest into a contributing fac-
tor in the contemporary music
scene as the reason he chose
that company over several
others he had been talking with.

Krasnow concluded the nego-
tiations with Frank Chalmers,
head of EMI's international de-
partment prior to the MIDEM
conference. Blue Thumb plans
to hire its own London-based
promotion man to assist Har-
vest, Krasnow said.

AAMA Show: Tape in High

e Continued from page 1

when seat belts held the record
as the biggest selling after-mar-
ket (dealer-installed) accessory.
As federal car safety regulations
forced auto manufacturers to
install seat belts at the factory,
the seat belt, as an after-market
item, has taken a sharp decline.

“In my experience in the auto
accessories field,” Erlichman
said, 1 haven’t seen an acces-
sory which has grown with such
speed and to such a degree as
have tape cartridge players. And
what’s more, this is proving to
be more than a fad, but a solid
market which has as yet to hit
its peak.”

Will the anticipated 1970 de-
cline in car sales hurt the after-

market tape cartridge equipment
field? According to Erlichman,
the downward trend will help
the after-market field. "The ac-
cessory field flourishes at a time
when new car sales are in
a slump,” he said. “This is due
to the fact that the average car
owner tends to fix up the old
car with accessories when he de-
cides to hold on to his present
model rather than buy a new
one; the car buyer who knows
he’ll be getting a new model
counts on ordering his new car
with O.E.M. (factory-installed)
devices rather than after-mar-
ket accessories.”

(See Tape CARtridge Depart-
ment in this issue for more on
automotive tape playback equip-
ment.)

Yoga Made Easy as Key,
Teacher Plan Two-LP Set

NEW YORK — A new two-
record album on the ancient
Eastern philosophy of Yoga,
will be made available on the
consumer market this month
in this country. It was pre-
pared by one of America’s best
known Yoga teachers, Swami
Satchidananda, in conjunction
with the Integral Yoga Insti-
tute. Inc.., and Key Records.

According to Peter Max, art-
ist and yoga, and a key fig-
ure behind the production of
the record, the album is designed
for new students, and spans the
broad spectrum of integral yoga
from expansion of consciousness,
through freedom and discipline.
the benefits of detachment, how
to find peace of mind and the
root of all suffering.

Max who was first president
of the Institute of Integral
Yoga, and is now a member of
its Board of Trustees, was
largely responsible for the mi-
gration, to this country. of In-
dia-born Swami Satchidznanda.

Max is hoping that release
of the disk., which is expected
to be the first in a series on
the subject. will encourage
many more young people to

join the organization. Max and
the Institute are aiming at
worldwide distribution of the
record. Their big hurdle at pres-
ent is finding a major record
company that would be willing
to undertake distribution of the
album. “We are hoping.” said
Max, “that one of the majors
would come to our assistance
very soon. So far we have had
interested inquiries, but nothing
definite has yet been decided.”

WB'’s Lee in Pub
Deal With Dolan

NEW YORK — George Lee,
general manager of Warner
Bros. Music, is back from the
MIDEM  meet where he
wrapped up a publishing deal
with Mike Dolan, director of
Marquee Dolan Ltd., which in-
cludes all publishing for the
Western Hemisphere.

Marquee Dolan Ltd. repre-
sents the Flying Machine on
Capitol Records, the Founda-
tions, and others. Another of
Dolan’s groups, the Hard Meat,
recently signed with Warner
Bros. Records.
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“MACDAVIS DON'T WRITE SONGS,
HE PAINTSTHEM”

That's what Glen Campbell [ 0 WO Y. TIa- 1 2 On this, his first album called
““Song Painter,"Mac Davis is singing
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Higher LP List Price Seen

Increasing ‘Return’ Abuses

CHICAGO—The noticeable
number of albums carrying a
higher suggested list price will
encourage more transshipping
and result in more abuse of the
return privilege, according to
Fred Sipiora, president, Singer
One Stop here. However, he
said, higher priced albums may
help singles.

“I've seen very little mention
of the transshipping problem
and yet it is one of the worst
problems in the industry today.
Onc salesman told of selling
500 of an album to a supplier
and then finding 1,800 of the
same album on his floor. The
salesman commented that the
supplier will probably ask for
a return privilege on all 1,800.
Salesmen are very bitter about

IMIC 2 Plans
Talks on 4 See
& Hear Systems

e Continued from page 1

aspects and their plans, when
each system will be available,
prices for the units and their
software.

A total of 75 speakers from
all parts of the world will be
involved in the IMIC sessions.
A key asset to the conference
will be the simultaneous trans-
lation of the speeches into most
of the major languages.

Because of the heavy flow of
registrations, conference coordi-
nator Coleman Finkel of James
0. Rice Associates said that late-
comers may not be able to get
suitable hotel accommodations.
“People who intend to attend
should register as soon as pos-
sible in order to assure them-
selves of choice accommoda-
tions,” he said. For further infor-
mation on IMIC, write: IMIC,
ninth floor, 300 Madison Ave.,
N.Y. 10019. James O. Rice As-
sociates is an educational con-
sulting firm. They also produce
annual Tape Car-
tridge forum and its annual ra-
dio programming forum.

Forward, Amaret
Distrib Deals

LOS ANGELES — Two local
labels have made new distribu-
tion deals. Forward has named
Transcontinental  Distributing’s
Chicago office to handle its prod-
uct in that region. And Amaret
has added Delta in New Orleans
and California Records locally
to its 30-company distribution
network. On the foreign front,
Amaret has named Gamma in
Mexico and Teldec in Germany.
It is handled in England by
EMI.

MGM Will Issue
‘Zabriskie’ Track

NEW YORK — MGM Rec-
ords will issue the soundtrack of
Zabriskie Point.” a Carlo Ponti
Production, for MGM Films.
The artists in the album will
include the Grateful Dead, Pink
Floyd, Kaleidoscope,  John
Fahey, Roscoe Holcomb, Patti

Page, Rolling Stones, Young-
bloods and Music Electronic
Viva.

body but suppliers will try
for the best price on other la-
bels so as to balance out the
price of the goods they sell mass
retailers. Actually the move to
a higher price doesn’t mean hat
much more to the wholesaler.
You may buy a $5.98 list al-
bum for anywhere from $2.75
to $2.95 and sell it for $3.15 or
$3.20 — it's a little more. How-
ever, if albums do go to $5.98 it
may help the singles picture.

“The $1 single will be more
attractive with albums at $5.98
crease is on established artists and wholesalers make 20 to
and has been going on for some 30 cents on cach single with-
time but is more noticeable of out all the tremendous in-
late. vestment required in handling

“In the case of Columbia, albums where the margin is not
there is only one price to every- even that great in some cases.”

Executive Turntable

the abuse of the return privilege.

“With the suggested list price
creeping up, suppliers will have
to shop around more so that
they can come to the mass re-
tailer with an absolute low
price — there will be more
transshipping.” Sipiora cited in-
creases in the suggested list
price of Johnny Cush’s “Hello,
I'm Johnny Cash,” Simon & Gar-
funkel’s “Bridge Over Troubled
Waters,” the new Ventures al-
bum, and several others — all
pegged at $5.98 list. “The in-

SEBOK

KAPLOW CARRICO

Lou Sebok joined ABC Records as director of branch opera-
tions. Sebok will work with Howard Stark, Jay Lasker and Joe
Carlton, respectively, the vice presidents and general managers
of ABC, Dunhill and Command divisions of the firm. He will
coordinate his activities with Lou Lavanthal, president of ABC
Records and Tape Sales Corp., distribution wing of the ABC
complex. Sebok, who has been in the record business for over
30 years when he started with Decca, had been, for the past year,
general sales manager of Kapp Records. . Herbert Kaplow
joined Transcontinental Investing Corp. as controller of the
company’s entertainment and leisure time group. He will plan
and oversee the financial control of Transcontinental Music and
Distribution Corps., and have similar responsibilities for Trans-
continental Entertainment Corp. and Transcontinental Record
Corp. He was financial consultant in the corporate development
planning division of Gulf & Western Industries before joining

Transcontinental.
* Kk K

David Carrico appointed vice president of Bell Records in
charge of producer and artists relations. He’ll be the label liaison
with the independent producers who supply product to Bell as
well as scout talent and make masters purchases. Carrico joined
Bell in 1966 as a national promotion representative, later be-
coming national promotion director. In May 1969, he was named
national director of singles sales and artist and producer rcla-
tions. . . . Lee Young set as administrative assistant to Jay Lasker,
head of Dunhill Records. Young is a former executive at Liberty
Records and a&r director at Vee Jay Records. Young also
formed and headed his own label, Melic Records. Marty
Hirsh named midwest sales manager for Dunhill, headquartering
in Chicago. He was formerly with Warner Brothers. . . . Ron A.
Sackhein clected president of Strum & Drum, Inc. Norman R.
Sackhein, founder of the firm, elected board chairman. . .
Arthur Mogull has resigned from Warner Bros. Records. He had
been executive assistant to Mike Maitland, the label's former

president.
x K K
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KENNEDY BAUNACH JONES CUNNINGHAM

Frank Jones has taken on added responsibilities for Columbia
Records in Nashville. He’ll be responsible to Bill Farr, Columbia’s
vice president in charge of marketing, for coordinating activities
between a&r and marketing pertaining to country market. His
activities will include artists relations, publicity, promotion,
merchandising, advertising and sales and distributon. . . . Harold
Sulman joined Scepter Records as assistant national sales manager
in the record division. He'll work with Ed Kushins, national LP
sales manager. Sulman’s most previous posts were as Western
sales manager for Tetragrammaton and as a record tape buyer
for ABC. . . . James C. Cunningham elccted vice president of
8 Track Recording Co. in Chicago. He had been chief engineer

(Continued on page 82)
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General News

Mac Davis,Click Composer,
Shedding His Pseudonym

LOS ANGELES—Mac Davis,
writer of hits for Elvis Presley
and O.C. Smith last year under
different names, is emerging
this year as a composer using
his real name.

Davis, 27, discovered people
were confusing him with Muack
David, another writer, so he
used his son’s name, Scott, on
several songs which became hits.
Then he used Mac Scott Davis
on several other compositions.

As a result, people are not
aware that Mac Davis wrote
“In the Ghetto,” ~“Memories”
and “Don’t Cry Daddy” for El-
vis Presley, because the author is
listed as Scott Davis. Davis esti-
mates he's written 10 songs
signing them Scott to avoid con-
fusion.

For O.C. Smith he wrote the
words and music for “Friend,
Lover, Woman, Wife" and

Merc Catalog Out
On AIll Product

CHICAGO — Salesmen, dis-
tributors, key record-tape re-
tailers, one-stops and rack job-
bers are receiving a new 50-
page illustrated catalog of all
Mercury Record Corp. product.
This is the first such combina-
tion promotion effort encompas-
sing all  subsidiary labels.
Every album is illustrated in
half-tones and carries the 8-
track cartridge and musicassette
numbers. All 45 rpm Celebrity,
Double Hit and All Time Hits
sertes are also listed.

“Daddy’s Little Man,” again
hiding his real name. Now the
situation has changed. Kenny
Rogers and the First Edition
have just released “Something's
Burning” by Mac Davis, the first
song on which Davis’ first name
is used.

He has also just completed
his first album for Columbia as
a vocalist and that, too, should
be helpful in clearing- up his
identity. The title of the LP
*Mac Davis: Song Painter,” mir-
rors Davis’ status as a com-
poser.

Davis' album has several new
songs, plus his own interpreta-
tions of songs made hits by
other people. He has also writ-
ten five songs for Glen Camp-
bell's first starring film, “Nor-
wood,” for Paramount, which
will control the copyrights.

Davis’ works normally go to
BnB Music, owned by Boots

Enterprises, the Nancy Sinatra--

owned company. “Memories,”
written before BnB, belongs to
Hill & Range.

Having formerly performed
with a rock band in Atlanta
several years ago, Davis is now
getting set for personal appear-
ances. CMA is setting up nu-
tional TV shots. He broke in
by working with Nancy Sinatra
last September at the Inter-
national Hotel in Las Vegas.

Seven years ago, he was a
sales executive for Vee Jay and
then Liberty in Atlanta. He was
transferred by Liberty to Los
Angeles to work for Metric Mu-
sic, which published several of
his tunes.

IR AT

S.C. OPS TO SEE
WILLIAMS SHOW

COLUMBIA, S. C. — The
Hank Williams Jr. 11-man act,
Merle Kilgore, Guy Drake,
Bobbi Martin, Jonie and Johnny,
Lawanda Lindsay, Mosby, Con-
nie Eaton, Browning Bryant,
Jim Nesbitt, Rudy Mackabee
and over a dozen more nation-
ally known recording artists will
perform at the South Carolina
juke box operatars’ annual con-
vention here (20). Complete de-
tails can be found in the coin
machine section of this issue.

i

Bourne’s Deals
In Nashville Set

NEW YORK — Bernie
Scherer, staffer in Bourne's pro-
fessional department, wrapped
up key recording deals during
his recent trip to Nashville. Al-
ready cut is “My Hometown
Sweetheart,” by Jimmy Dean on
RCA, and lined up for sessions
on Bourne songs are Chet At-
kins (RCA), Danny Davis & the
Nashville Brass (RCA), and
Jackie Greene (Decca).

April & Blackwood
Deal With Taylor

NEW YORK — April/Black-
wood Music Cos. will copublish
all songs written by James
Taylor, Warner Bros. Records
artist. The agreement is between
Taylor's Country Road Music,
Inc., and Blackwood Music,
Inc. Taylor's new Warner Bros.
album will be released this
month.

Dutch Groups Crack Intl
Mart; Fly High in the U.S.

o Continued from page |

Both groups are released in the
U.S. on Jerry Ross’ Colossus
label.

Mercury Records has been ac-
tive in promoting Dutch groups
through its ties with the major
Dutch company Phonogram.
The Chicago-based company
has released several Dutch sin-
gles without, so far, having
scored chart success.

For a number of years, Dutch
acts have tried to reach the U.S.
charts through the British mar-
ket, feeling that a hit in En-
gland would pave the way for
a repeat performance in the
U.S. To support their British
releases, many groups did $50-
a-night promotion tours, but
they failed largely because of
indifferent dates and inade-
quate publicity.

One Dutch pop group leader
said: “It is almost impossible to
crack the British market. The
audiences are OK, but the trade
press, radio and television sta-
tions, and club owners are very
narrow-minded toward continen-
tal acts. I think they are pro-
tecting their own groups. Every-
thing which comes from the con-
tinent is automatically regarded
as rubbish, even if their ears
tell them differently.”

Although this may be exag-
gerated, it is generally felt in
Holland that British record com-
panies have been less than ener-
getic in promoting continental
acts. Though many companies
have released Dutch material.
promotion has been minimal.

Recently, however, Penny

Farthing Records showed faith
in the Dutch group Shocking
Blue, and in the last two months
has done an intensive promotion
job to give Larry Page the first
big hit for his new label.

Because of British apathy, a
number of Dutch groups last
year decided to switch their
sights to the U.S., and in six
months achieved some impres-
sive results. U.S. record com-
panies and agencies are busy
signing Dutch groups for re-
cording and tours.

The Golden Earrings and the
Motions were among the first
Dutch acts to tour the U.S. and
the Earrings are on their sec-
ond tour, following the release
of their album “Eight Miles
High” by Atlantic.

Shocking Blue is negotiating
a tour in March and Cuby and
the Blizzards are booked
through CMA in New York for
a tour in February and March.
Two albums by the group have
been released by Mercury.

Murbo Hunting
For New Material

NEW YORK — Murbo Rec-
ords and its publishing affil-
iates will begin a campaign for
new material from unknown
and established writers and rec-
ord producers attuned to the
contemporary field of music.
Murbo licenses masters to both
foreign and from abroad as well
as releasing its own product.
They are also active in the tape
cartridge and premium fields.

WE HAVE RENTED THIS SPACE
to show you two records
you may have missed on page 78

TOUCH OF YOU

Brenda and the Tabulations, Top and Bottom #401

WON'T FIND BETTER THAN ME

The New Hope, Jamie #1381

o

Jamie /G;/qden DISTRIBUTING CORP.

919 N. BROAD STREET, PHILADELPHIA, PA. 19123 o

|@

(215) 232-8383

R ——
Won't find better than them! Both instant replays from
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Financial News

WB Bids for
C, S, Tetra

LOS ANGELES — Warner
Bros., Inc. has made an offer
to acquire Campbell, Silver
Corp. and its record company,
Tetragrammaton in a  stock-
cash transaction.

The move comes on the heels
of a negotiation breakdown be-
tween Filmways and CSC. The
takeover by WB would include
artist contracts, publishing and
any masters which have not been
released. Roy Silver, CSC presi-
dent, will not be involved in the
acquisition, but will continue his
own management and produc-
tion company.

Paxton Honored
At Wheeler Fete

NASHVILLE — Composer
Tom Paxton was honored at
a cocktail party here Jan. 26
hosted by Billy Ed Wheeler, pro-
fessional manager of United Art-
ists Music Group's Nashville of-
fice. The gathering was held at
RCA's Nashville studios.

Paxton was recently signed
to a five-year exclusive writer's
pact by the UA Music Group,
who also purchased his Deep
Fork Music firm which he
owned jointly with Milt Okun.
Accompanying Paxton from New
York were his wife, and Mur-
ray Deutch. executive vice pres-
ident and general manager of
the UA Music Group; and Jack
Lee, the company’s national pro-
fessional manager.

A&R MAN

POP RECORD
PRODUCER

Major multi-label record company
has attractive position available in
the New York area.

1f you have a history of success
in the recording studio as a pro-
ducer of pop records, or expertise
in selecting artists and placing them
for recording with proper inde-
pendent producers—we would like
to hear from you. This position
carries an executive’s salary plus
an override leading to substantial
earnings.

Mail resume indicating
current salary to:

BOX 602-B

20 W, 43 St., New York 10036
an equal opporfunity employer

Say You Saw It in
Billboard

Market Quotations

As of Closing Thursday, February 5, 1970
1970  Week's Vol. Week's Week's Week's  Net

NAME High  Low in 100’s High Low Close Change
Admiral 22V 1V 314 1278 11Vs 128 — V4
ABC 39Ya 33 389 35 33 34 Unch.
Amer, Auto Vending 20% 8% 37 105 8% 8% — s
Ampex 497 32V, 1599 2% 37Va 39% + 17
Automatic Radio 43 1814 456 21 18V  19% — V2
Automatic Ret. Assoc. 122%2 97V2 263 109% 102Va 107V2  + 378
Avnet 36V, 10% 476 12Va 10% 113% + 1
Capitol Ind. 56Va 29 278 4912 414 41% — 7%
(BS 592 413 681 44 43% 44 +
Columbia Pictures 42 23% 271 254 23% 237 — 1%
Craig Corp. 24 11 Vs 272 13% 11Va Mg -—— 2
Disney, Walt 1543 697 1227 146% 140 143% + 3%
EM! 878 & 339 6% 6Vs Vs — V2
General Electric 9814 6918 3055 737 69Vs 6978 — 312
Gulf & Western 50Va 165% 908 1812 16% 178 Unch.
Hammond Corp. 23 11% 152 12% 12 122 + Y%
Handleman 45Va 29 1232 43V 402 413 -— 154
Harvey Group 25Va 82 30 9 82 9  Unch.
Interstate United 35 MY 305 13% 122 13% + %
ITT 602 464 2774 577% 54/ 555 Unch.
Kinney Services 392 19 1403 29% 27 27% —
Macke 292 142 137 17Va 16%s 162 — Va
MCA 4412 18% 281 23 21% 22 —
MM 442 212 168 24 217 23% + 12
Metromedia 53% 152 587 172 15V2 17 + %
3M (Minn. Mining) 1182 94 1342 1032 99% 1002 -— 22
Motorola 166 1023 1582 136 122 122 -——133%
No. American Phillips 59% 35% 798 422 38% 408 — 2%
Pickwick Inter. 5512 32 275 53Va 45 4558 — 7%
RCA 482 3014 2282 317% 30V 302 — 8
Servmat 49%2 26 195 288 27V 252 — 22
Superscope 54% 17 655 34 30 N2 + Va
Telex 159V2 20% 8459 14914 106Va 124 —25%
Tenny Corp. 30% 11Y2 392 13% 117 12% + V2
Trans American 38% 1978 2727 23% 1978 21V Unch,
Transcontinental 27% 13% 851 18% 16% 172 + W
Triangle 37% 147 35 16% 154 152 — V2
20th Century-Fox 4134 14% 1270 17% 15 15% — 1
Vendo 32% 14%8 78 15% 1454 14% — 54
Wurlitzer 232 13% 12 13% 132 13% — /&
Zenith 58 30%s 1267 332 30 30% — 2%

As of Closing Thursday, February 5, 1970

Week's Week’s Week's Week's Week’s Week's

OVER THE COUNTER® Wigh® Low  Close OVER THE COUNTER* jih”® "[ow '  Close
ABKCO Ind. 12V2 9 122 Lear Jet 16% 14Va 6%
Alltapes, Inc. 9 8 9 Lin Broadcasting 11Ys 9% 9%
Arts & Leisure 9 7% 8V Media Creations 5 42 4%
Audio Fidelity 2% 2Va 24 Merco Ent, 33% 29 29
Bally mfg. Corp. 29 19%4 19Va Milis Music 19142 19 19
Cameron Musical 2V2 22 2%2 Monarch Electronics 5% 42 5%
Cassette-Cartridge 144 13 13 Music Makers, Inc. 84 7V 7V
Certron 22 8V 19 NMC Va 8 8
Creative Management 142 13Va 13% National Musitime 1 Y4 78
Data Packaging 24% 22 23% National Tape 29 27 27
Dict-0-Tape, Inc. 4% 3% 3% | Newell 12 9% 9%
Faraday, Inc. 0% 10 10Va Perception Ventures 6Ya S 5%
Fidelitone Hn A A LEICTL SUANNC
Recoton 7Va 62 62
GRT Corp. 23 18 212 Robins Ind. 6V 51 5%
Goody, Sam 13 3% 1% Schwartz Bros. 6 5V 53
1ITCC 52 42 5 Telepro ind. 2Va 1% 1%
Jubilee V2 8% 92 Trans. Nat. Commun. 2% 1% 1%

*QOver-the-counter prices shown are '‘bid’* (as opposed to ‘asked’’). Neither the bid nor the
asked prices of unlisted securities represent actual transactions, Ratner, they are a guide fo
the range within which these securities could have been sold or bought at the time of
compilation,

The above quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner & Smith, lInc.,
member of the New York Stock Exchange and all principal stock exchanges.

Musicor, EMI Pact Renewed

NEW YORK—Musicor Rec-
ords has renewed its licensing
agreement with EMI for the
U.K. Negotiations were com-
pleted last week between Art
Talmadge, president of Musicor,
and Len Woods, managing di-
rector of EMI. The agreement
includes all record product on

the Musicor and Dynamo la-
bels and their equivalent tape
configurations.

On the heels of the EMI re-
newal is planned return to Eng-
land of Gene Pitney for an ex-
tended personal appearance
tour. Additionally, EMI is re-
leasing this week in the U.K.
Musicor’s hit single by the Street

Billboard

The International Music-Record-Tape Newsweekly
Now in its 76th year of industry service

Subscribe Now!
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People, “Jennifer Tomkins.”

Notable Into
Own Distrib

NEW YORK — Cy Coleman

' 4063 | is settifng up a distribution opera-
i - . ] tion for his Notable Records
L D | division. Eric “Colodne
! Y B ! named president of the distribu-
1 [J 1 YEAR $30 [J 3 YEARS $60 ) New ] Renew tion operation, and Cal Styles
H [] Payments enclosed ) 2 EXTRA issves for cash [ Bill me later | was appomted.v1ce.pre51dent..

: Above subscription rates for Continental U, S. & Canada. : The move into its own dis-
i \ tribution by Notable was sparked
: Overseas rates on request, : by the demands of the forth-
' Company i ! coming product which includes.
i aside from pop material, Broad-

N i pop é

e — — ' way, off-Broadway and film
| Address. . S S i scores which make it necessary
| City - - B State & Zip__ H to have closer liaison between
:T — o ' the creative and business ends
y 'ypeotBusiness. . — ———————1I¢ h of the record company.

ABC Trims Dates—
Steps Up Radio Ads

LOS ANGELES—ABC Rec-
ords has initiated a program of
reduced recording activity. In
addition, Howard Stark, the la-
bel’s vice president and gen-
eral manager, pointed out that
the company is now shifting
its emphasis to radio exploita-
tion with approximately 90 cents
of every promotion dollar be-
ing allocated to radio adver-
tising.

During the last quarter of
1969, including the Christmas
selling period. ABC released
only two albums, “12 in a Roe”
by Tommy Roe and “Com-
pletely Well” by BB King. Dur-
ing the past four months, the
label has released five singles:
“Hey There Lonely Girl” by
Eddie Holman; “Jam Up and
Jelly Tight” by Tommy Roe;
“The Thrill is Gone” by BB
King; “Never Goin" Back to
Georgia” by the Blues Magoos,
and “Stop” by the Jones Gang.

This release program marks
the company’s new philosophy
since its sales and crea-
tive functions moved here from
New York. ABC’s two producers,
Bill Szymczyk and Ed Michel
(BluesWay) are both headquar-
tered in the company’s new
two story building.

Stark has reduced ABC’s in-
dependent  production  com-
mitments by about 80 percent,
he estimates. “There were just

too many and we couldn’t cope
with the telephone calls alone
each day.”

As part of the streamlining.
Stark has again deactivated the
Apt line in favor of strengthen-
ing ABC, BluesWay and Im-
pulse.

RECORD REVIEW

Mainstream New
Fare in the Disk

Main Stream

NEW YORK — Bob Shad's
Mainstream label introduced the
first four albums in its new
Red Lion Productions series this
week, and they're a highly com-
mercial concept in sound and
packaging. The albums, ‘“Rated
X For Excitement” feature Ron
Frangipane & His Orchestra,
“Motion Pictures/ The Now Gen-
eration™ spotlights the Joe Scott
Orchestra, “‘Images” is by Dean
Christopher & His Orchestra,
and “Blood, Sweat and Brass”
features the Phoenix Authority
(MRL 300/303). The musicians
are all tops in their field, and
Shad’s production work is to be
commended.

The instrumental orchestra-
tions range from soft, lush treat-
ments to the solid driving big

(Continued on page 82)

Music In Print

By AL FRISCH
Then and Now

During the 1920’s sheet music enjoyed fantastic sales through
plugging methods we wouldn’t recognize today. One typical avenue that
songpluggers employed was to contact important vaudeville performers
who, hopefully, would introduce the song in their act. If well received it
could conceivably be done all over the country, from theaters in the sticks
to the big houses in the large cities. An unbelievable number of what later
turned out to become standards were launched in this manner.

Another medium of plugging songs was in F.W. Woolworth stores at
a time when their merchandise, believe it or not, consisted only of 5 and
10-cent items. Many of their stores had a small partitioned area where
there was a piano. A potential customer would pick a new song from a
counter loaded with copies and hand it to the pianist who would then
proceed to run it over. Incidentally, it was a common practice on the part
of several enterprising publishers to provide an expensive title cover in
an art style that could have inspired Peter Max. Currently, we are:
witnessing a renascence of elaborate title covers.

Many of you still remember the days of the organists in the larger
theaters who played the songs of the day with the audiences singing at
the top of their voices. The lyrics were projected upon the screen as the
“bouncing ball” moved from word to word in rhythm with the music. I
guess many a budding singer emerged later from some of these sing-along
sessions.

In contrast, today the sale of sheet music is primarily dependent
upon the influence of the disk jockey who has been responsible for the
creation of the contemporary super-stars, Of course, the jukebox, televi-
sion and pop concerts are additional areas that contribute heavily to the
plugging that is required to stimulate sales. Incidentally, it should be
noted that the folic has become increasingly important, especially those
that are connected with a specific artist or group.

New Single Sheets

Hansen’s biggest calls of the week for Mama Cass's “New World
Coming.” Also new are “I've Gotta Make You Love Me™ and "I Wasn't
Born to Follow™ from the film “Easy Rider.” The following. which have
all hit the Hot 100, are now available; *My Elusive Dreams,” “Easy Come
Easy Go,” “Do the Funky Chicken,” “I've Gotta Make You Love Me”
“Jesus Is Alright” and “Shilo.” Also brand-new are “Down on the
Corner” and “Then She's a Lover,” recorded by Roy Clark.

Warner Bros. has out this week “Rag Mama Rag™ and "You Got Me
Hummin’ ” which is climbing on the Hot 100. Also newly available are
“Coming Home"” and “Delany, Bonnie and Friends” featuring Eric Calp-
ton).

Plymouth reports that sheets are ready on the Simon & Garfunkel
climber “Bridge Over Troubled Water.”

Big 3 has a fast riser called “Didn’t I Blow Your Mind This Time,"”
“A Friend in the City” and “Let's Work Together,” which is on the
charts by Wilbert Harrison.

New Folios

Hill & Range is preparing a new folio called “Johnny Cash Motion
Picture Songs.” Included are many songs in his current film.

Hansen has several items that should prove very heavy in sales:
B.B. King's “Why I Sing the Blues,” “Tom Jones Live in Las Vegas”™
and the “Three Dog Nite” folio.

E. B. Marks has just issued a collection called “Oscar Brown Ir.
Songs™ and “Turn On Tunes” a Top 40 group of songs.

Plymouth has a folio of songs written by Shel Silverstein who
penned “Unicorn™ and “A Boy Named Sue.” In addition to the afore-
named material, it also includes "25 Minutes to- Go.,” which was
recorded by Johnny Cash in his “Folsom Prison™ album. Also released
is a new Simon & Garfunkel folio entitled “Bridge Over Troubled Water.”

. (Continued on page 58)
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THE CARPENTERS
HAVE MADE A THING
OF BEAUTY

And the people you sell records to like beautiful things.
They like “Ticket To Ride”” by the Carpenters (A & M 1142).
So they’re buying it. And more radio stations are playing it.
And that’s good. Because it’'s a beautiful record.

From their first album, “Offering”’

(SP 4205). Which is also beautiful. Very.

Music by Richard and Karen Carpenter.

Produced by Jack Daugherty.




In1969 Billboard

Epic bulleted to number 7 out
and was in the top 10 out

~ AND IFTHESE CURRENT _
CHART SINGLES ARE ANY INDICATION,
THE TOP 6 BETTER WATCH OUT!

*Sly &The ﬁThe_
‘Family Stone Hollies

“ThankYou Falettinme Be Mice ElfAgin”  “He Ain't Heawy,
“Everybody Is a Star” He's My Brother.....




put us in our place!

of 144 labels for Hot 100 singles,
)f 126 labels for Top LP'S. ........ccn s
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‘Houston
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Vinton

“My Elusive Dreams.... “I'll See Him Through.... “Baby, Baby
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GRAMMY AWARDS
NOMINATIONS FOR 1969

RECORD OF THE YEAR

AQUARIUS/LET THE SUNSHINE
{Soul City)

A BOY NAMED SUE--Johnny Cash {Columbia)

IS THAT ALL THERE IS—Peggy Lee (Capitol)

LOVE THEME FROM ROMEO & JULIET—Henry Mancini

IN--The 5th Dimension

{RCA)
SPINNING WHEEL -Blood, Sweat and Tears (Columbia)

ALBUM OF THE YEAR (POPULAR)

ABBEY RDAD The Beatles (Apple)
THE AGE OF AQUARIUS--The 5th Dimension {Soul City)

BLOOD, SWEAT AND TEARS--Blood, Sweat and Tears
(Columbia)
CROSBY, STILLS AND NASH—Crosby, Stills and Nash

(Atlantic)
JOHNNY CASH AT SAN QUENTIN- Johnny Cash (Columbia)

ALBUM OF THE YEAR (CLASSICAL)

BERIO: SINFONIA—Luciano Berio Cond. The New York
Phitharmonic {Columbia)
BOULEZ CONDUCTS BERG--Pierre
Symphony Orch. {Columbia)
BOULEZ CONDUCTS DEBUSSY, VOL. 2 "IMAGES POUR

ORCHESTRE’' *'—Pierre Boulez Cond. Cleveland Orch.

Boulez Cond. BBC

(Columbia)

GABRIEL): ANTIPHONAL MUSIC OF GABRIELI
The Philadelphia, Cleveland & Chicago Brass
Ensembles {Columbia)

STRAUSS: ALSO SPRACH ZARATHUSTRA Zubni Mehta

Cond. Los Angeles Philharmonic Orch. (London)
SWITCHED-ON BACH--Walter Carlos (Columbia)

SONG OF THE YEAR
GAMES PEOPLE PLAY Joe South

I’LL NEVE RFALL IN LOVE AGAIN-Burt Bacharach,
Hal David

RAINDROPS KEEP FALLIN ON MY HEAD Burt Bacharach,
Hal David

SPINNING WHEEL--David Clayton Thomas
A TIME FOR US- Kusik, Synder, N. Rota

BEST NEW ARTIST

CHICAGO (Columbia)

CROSBY, STILLS AND NASH (Atlantic)

LED ZEPPELIN (Atlantic)

NEON PHILHARMONIC (Warner Bros.-7 Arts)
OLIVER (Crewe)

BEST INSTRUMENTAL ARRANGEMENT

LOVE THEME FROM ROMEO & JULIET—Henry Mancini
(RCA)

MIDNIGHT COWBOY--Ferrante & Teicher (U.A.)

VARIATIONS ON A THEME BY ERIC SATIE--Blood, Sweat
and Tears (Columbia)

WALKING IN SPACE-Quincy Jones (A&M)

BEST VOCAL ACCOMPANI{MENT
ARRANGEMENT

AQUARIUS/LET THE SUNSHINE IN—The 5th Dimension
{Soul City)

I'VE GOT TO BE ME-—Tony Bennett {Columbia)

1S THAT ALL THERE IS—Peggy Lee (Capitol}

SPINNING WHEEL--Blood, Sweat and Tears {Columbia)

YOU'VE MADE ME SO VERY HAPPY--Blood, Sweat and
Tears (Columbia)

BEST ENGINEERED RECORDING
(NONCLASSICAL)

ABBEY ROAD- The Beatles (Apple)

THE AGE OF AQUARIUS-The Sth Dimension (Soul City)

BLOOD, SWEAT AND TEARS-Blood, Sweat and Tears
(Columbia)

MOOG GROOVE-Electronic Concept Orch. (Limelight)

VELVET VOICES & BOLD BRASS- Anita Kerr Singers (Dot}

BEST ALBUM COVER

AMERICA THE BEAUTIFUL—Gary McFarland (Skye)
BLIND FAITH—Blind Faith (Atco)

LED ZEPPELIN 11—Led Zeppelin (Atlantic)
PIDGEON Pidgeon (Decca)

RICHARD PRYOR-Richard Pryor {Dove/Reprise)

BEST ALBUM NOTES

CHICAGO MESS AROUND—Johnny Dodds {Milestone)

DAVID’'S ALBUM--Joan Baez (Vanguard)

JOHN HARTFORD-John Hartford (RCA)

MABEL MERCER & BOBBY SHORT AT TOWN HALL
(Atlantic)

NASHVILLE SKYLINE—Bob Dylan (Columbia)

BEST CONTEMPORARY FEMALE
VOCAL PERFORMANCE

IS THAT ALL THERE I1S—Peggy Lee (Capitol)

JOHNNY ONE TIME Brenda Lee (Decca)

PUT A LITTLE LOVE IN YOUR HEART Jackie DeShannon
(Liberty-U.A))

SON OF A PREACHER MAN--Dusty Springfield (Atlantic)

THIS GIRL'S IN LOVE WITH YOU--Dionne Warwick
{Scepter)

WITH PEN IN HAND--Vikki Carr (Liberty-U.A.)

BEST CONTEMPORARY MALE

VOCAL PERFORMANCE

EVERYBODY’S TALKIN' (from ““Midnight Cowboy'' Album)
—Nilsson (U.A.)

GAMES PEOPLE PLAY-Joe South (Capitol}

GITARZAN—Ray Stevens (Monument)

MY WAY—Frank Sinatra (Reprise)

RAINDROPS KEEP FALLIN' ON MY HEAD B. J.
{Scepter}

BEST CONTEMPORARY DUO OR VOCAL

GROUP PERFORMANCE

ABBEY ROAD- The Beatles (Apple)
AQUARIUS/LET THE SUNSHINE IN—The 5th Dimension

Thomas

(Soul City)

BLOOD, SWEAT AND TEARS—Blood, Sweat and Tears
{Columbia}

CROSBY, STILLS AND NASH Croshy, Stills and Nash

(Atlantic)
MORNING GIRL—Neon Philharmonic (Warner Bros.-7 Arts)

BEST CHORUS PERFORMANCE

ANGEL OF THE MORNING Living Voices {(RCA Camden)

JEAN—Ray Conniff Singers {Columbia)

LOVE THEME FROM ''ROMEOQ & JULIET (A TIME FOR US)
Percy Faith & Chorus (Columbia)

MACARTHUR PARK Brooks Arthur Ensemble (Verve)

SLICES OF LIFE—Ray Charles Singers (Command)

BEST CONTEMPORARY
INSTRUMENTAL PERFORMANCE

AREA CODE 615—Area Code 615 (Polydor)
LOVE THEME FROM ROMEO & JULIET--Henry Mancini

(RCA)
MIDNIGHT COWBOY—Ferrante & Teicher {U.A)
VARIATIONS ON A THEME BY ERIC SATIE Blood, Sweat
and Tears (Columbia)
WITH LOVE Boots Randolph (Monument)

BEST CONTEMPORARY SONG
(COMPOSER'S AWARD)

GAMES PEOPLE PLAY Joe South

tN THE GHETTO—Scott Davis

JEAN-—-Rod McKuen

RAINDROPS KEEP FALLIN ‘ON MY HEAD—Burt Bacharach,
Hal David

SPINNING WHEEL—David Clayton Thomas

| BEST R & B FEMALE VOCAL

PERFORMANCE

FOOLISH FOOL—Dee Dee Warwick (Mercury)

THE HUNTER—Tina Turner (Blue Thumb)

SHARE YOUR LOVE WITH ME- Aretha Franklin (Atlantic)
YESTERDAY Ruth Brown (Skye)

YOU GOTTA PAY THE PRICE Gloria Taylor (Glo-Whiz}

BEST R & B MALE VOCAL PERFORMANCE

THE CHOKIN’ KIND- Joe Simon (Sound Stage 7)
DOING HIS THING--Ray Charles (Tangerine)
ICE MAN COMETH-Jerry Butler {Mercury)

LIVE & WELL—B. B. King (ABC)

YOUR GOOD THING—Lou Rawls (Capitol}

BEST R & B DUO OR GROUP
VOCAL PERFORMANCE

BACKFIELD IN MOTION--Mel & Tim (Scepter)

COLOR HIM FATHER—The Winstons (Metromedia)

FRIENDSHIP TRAIN—Gladys Knight and the Pips (Motown)

IT’S YOUR THINGIsley Bros. (T-Neck)

SOULSHAKE—Peggy Scott and Jo Jo Benson
{SSS-International)

BEST R & B INSTRUMENTAL
PERFORMANCE

A BLACK MAN’S SOUL—Ike Turner (Pompeii)

GAMES PEOPLE PLAY King Curtis (Atco)

TRASH TALKIN'—Albert Collins (Imperial)

WHAT DOES IT TAKE—Junior Walker and the All Stars

{Soul)
WORKIN’ ON A GROOVY THING—Groove Holmes
{World Pacific)

BEST R & B SONG
(COMPOSER’S AWARD)

BACKFIELD IN MOTION—M. McPherson, M. Harden

COLOR HIM FATHER—Richard Spencer

1’D RATHER BE AN OLD MAN'S SWEETHEART (. Carter,
G. Jackson, R. Moore

1T°S YOUR THING--R. Isley, 0. Isley

ONLY THE STRONG SURVIVE--Gamble, Huff and Butler

BEST SOUL GOSPEL

CASSIETTACassietta George (Audio Gospel)

COME ON AND SEE ABOUT ME-James Cleveland and the
Southern California Choir (Savoy)

GUIDE ME, 0 THOU GREAT JEHOVAH—Mahalia Jackson
(Columbia) ,

OH HAPPY DAY—Edwin Hawkins Singers (Buddah)

PRECIOUS MEMORIES—Sister Rosetta Tharpe (Savoy)

BEST COUNTRY FEMALE VOCAL
PERFORMANCE

BACK SIDE OF DALLAS--Jeannie C. Riley (Plantation)
I FALL TO PIECES--Diana Trask (Paramount)
RIBBON OF DARKNESS--Connie Smith (RCA)

STAND BY YOUR MAN Tammy Wynette (Epic)
THAT'S A NO NO--Lynn Anderson (Chart)

BEST COUNTRY MALE VOCAL
PERFORMANCE

ALL | HAVE TO OFFER YOU IS ME—Charley Pride (RCA)
ARE YOU FROM DIXIE Jerry Reed (RCA)

A BOY NAMED SUE—Johnny Cash (Columbia)

FROM HEAVEN TO HEARTACHE Bobby Lewis (U.A.)
SPRING-Clay Hart (Metromedia)

BEST COUNTRY DUO OR
GROUP PERFORMANCE

CALIFORNIA GIRL—Tompall & Glaser Bros. {MGM)

JUST SOMEONE | USED TO KNOW Porter Wagoner &
Dolly Parton (RCA)
MACARTHUR PARK—Waylon

{RCA)
RINGS OF GOLD Dottie West and Don Gibson (RCA}
WISH [ DIDN'T MISS YOU SO- Jack Greene and Jeanne
Seely (Decca)

BEST COUNTRY INSTRUMENTAL
PERFORMANCE

THE HITS OF CHARLEY PRIDE--Tommy Allsup and the
Nashville Survey {Metromedia)
LOVIN' SEASON -Floyd Cramer (RCA)
THE NASHVILLE BRASS PLAY MORE NASHVILLE SOUNDS
Danny Davis and Nashviile Brass (RCA)
NASHVILLE SKYLINE RAG--Bob Dylan (Columbia)
SOLID GOLD ‘69—Chet Atkins (RCA)

Jennings and Kimberleys

BEST COUNTRY SONG
(COMPOSER'S AWARD)

ALL | HAVE TO OFFER YOU IS ME—Daiiay frazier
A BOY NAMED SUE—Shel Silverstein

STAND BY YOUR MAN Tammy Wynette,
THE THINGS THAT MATTER—Don Sumner
YOU GAVE ME A MOUNTAIN Marty Robbins

Billy Sherrili

BEST SACRED PERFORMANCE

AIN'T THAT BEAUTIFUL SINGING—Jake Hess (RCA)

HE TOUCHED ME--Bill Gaither Trio (Heartwarming)
HOLY, HOLY, HOLY Ernie Ford (Capitol}

1 BELIEVE—George Beverly Shea (RCA)

WHISPERING HOPE- Connie Smith and Nat Stuckey (RCA

BEST GOSPEL PERFORMANCE

THE BEST IS YET TO COME--The Lefevres (Canaan)

IN GOSPEL COUNTRY -Porter Wagoner & the Blackwood
Bros. {(RCA)

IT’S HAPPENING The Oak Ridge Boys (Heartwarming)

THIS HAPPY HOUSE--Happy Goodman Family (Work)

THIS S MY VALLEY-The Singing Rambos (Heartwarming)

BEST FOLK PERFORMANCE

ANY DAY NOW--Joan Baez (Vanguard)
ATLANTIS-—Donovan (Epic

BIRD ON A WIRE-Judy Collins (Elektra)
CLOUDS—Joni Mitchell (Warner Bros.)

DAY 1S DONE—Peter, Paul and Mary (Warner Bros.)
YOUNG VS. OLD—Pete Seeger {Columbia)

BEST INSTRUMENTAL THEME

GROOVY GRUBWORM--H. Wilcox & B. Warren
MACKENNA’S GOLD—Quincy Jones

MEMPHIS UNDERGROUND—Herbie Mann
MIDNIGHT COWBOY--John Barry
QUENTIN’S THEME—Robert Gobert

BEST ORIGINAL SCORE WRITTEN

FOR A MOTION PICTURE OR A

TELEVISION SPECIAL

(COMPOSER'S AWARD)

BUICIX&CASSIDV & THE SUNDANCE KID—Burt Bacharach
M

THE LOST MAN—Quincy Jones {(Uni)

MACKENNA’S GOLD—Quincy Jones (RCA)

ME, NATALIE--Henry Mancini {RCA)

YELLOW SUBMARINE-John Lennon, Paul
George Harrison, George Martin (Apple)

McCartney,

BEST SCORE FROM AN ORIGINAL
CAST SHOW ALBUM
(COMPOSER'S AWARD)

DAMES AT SEA-G.
(Columbia)
OH CALCUTTA!—B. Dennis, S. Walden, P. Schickle

Haimsohn, R. Miller, J. Wise

(U.A.)

PROMISES, PROMISES—Burt Bacharach, Hal David
(Liberty/U.A.)

1776 Sherman Edwards (Columbia)

ZORBA—John Kander, Fred Ebb (Capitol)

BEST RECORDING FOR CHILDREN

CHITTY CHITTY BANG BANG -Do-Re-Mi Chorus (Kapp)

FOLK TALES OF THE TRIBES OF AFRICA Eartha Kitt
{Caedmon)

FOR ALL MY LITTLE FRIENDS—Tiny Tim (Warner Bros.)

PETER, PAUL & MOMMY--Peter, Paul & Mary
{Warner Bros.)

VELLO\% SUBMARINE--Richard Wolfe Children’s Chorus
(RCA)

BEST COMEDY RECORDING

BERKELEY CONCERT—Lenny Bruce (Bicarre,
Warner Bros.)

BILL COSBY—Bill Cosby (Uni)

DON RICKLES SPEAKS!--Don Rickles (Warner Bros.)

LAUGH-IN '69--Original TV Cast (Warner Bros.)

W. C. FIELDS ON RADIO- W. (. Fields (Columbia)

BEST SPOKEN WORD RECORDING

THE GREAT WHITE HOPE--Orig. Broadway Cast
{Tetragrammaton)

HOME TO THE SEA--Jesse Pearson (Warner Bros.)

MAN ON THE MOON -Walter Cronkite (Warner Bros.)

ROBERT F. KENNEDY: A MEMORIAL (Columbia)

WE LOVE YOU, CALL COLLECT—Art Linkletter and Diane
(Word-Capitol)

BEST INSTRUMENTAL JAZZ
PERFORMANCE—SMALL GROUP

THE 86 YEARS OF EUBIE BLAKE -Eubie Blake (Columbia)
THE GREAT OSCAR PETERSON ON PRESTIGE
Oscar Peterson Trio (Prestige)
IN A SILENT WAY—Miles Davis (Columbia}
MEMPHIS UNDERGROUND—Herbie Mann (Atlantic)
VIOLIN SUMMIT Stephan Grappelly, Stuff Smith, Sven
Asmussen, Jean Luc-Ponty (Prestige)
WHAT'S NEW--Bill Evans with Jeremy Steig (Verve)
WILLOW WEEP FOR ME - Wes Montgomery (Verve)

BEST INSTRUMENTAL JAZZ
PERFORMANCE—SMALL GROUP

AMERICA THE BEAUTIFUL--Gary McFarland (Skye)

BUDDY & SOUL—Buddy Rich (World Pacific)

CENTRAL PARK NORTH—Thad Jones, Mel Lewis
{Solid State)

LIGHT MY FIRE—Woody Herman (Cadet)

THE MUSIC OF HOAGY CARMICHAEL Bob Wilber
{Monmouth-Evergreen)

THE NEW DON ELLIS BAND GOES UNDERGROUND
(Columbia)

STANDING OVATION- Count Basie (Dot)

WALKING IN SPACE- Quincy Jones (A&M)

|
|
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CLASSICAL NOMINATIONS

BEST ORCHESTRAL PERFORMANCE

BARTOK: MUSIC FOR STRINGS, PERCUSSION & CELESTA
Pierre Boulez cond. BBC Symphony Orch. {Coiumbia)

BOULEZ CONDUCTS DEBUSSY, VOL. 2 ‘IMAGES POUR
ORCHESTRE"'—Pierre Boulez cond. Cleveland Orch.
{Columbia)

RAVEL: RAPSODIE ESPAGNOLE/MOTHER GOOSE SUITE,
ALBORADA DEL GRACIOSO/INTRODUCTION & AL-
LEGRO--Jean Martinon cond. Chicago Symphony

(RCA)

STRAUSS: ALSO SPRACH ZARATHUSTRA Zubin Mehta
cond. Los Angeles Philharmonic {London)
WAGNER: GREAT ORHESTRAL HIGHLIGHTS FROM
RING OF THE NIBELUNGS '—George Szell

Cleveland Orch. (Columbia}

BEST CHAMBER MUSIC PERFORMANCE

BACH & VIVALD! SONATAS FOR LUTE & HARPSICHORD
Julian Bream and George Malcolm (RCA)
BEETHOVEN—TRIOS FOR STRINGS Grumiaux Trio (Philips)
BRAHMS: QUARTETS FOR PIANO & STRINGS/SCHUMANN:

QUINTET IN E FLAT MA). FOR PIANO & STRINGS—

Artur Rubinstein & Guarneri Quartet {RCA)
BRAHMS: SONATAS IN E. MIN. & F MA). FOR CELLO

& PIANO- Jacqueline Du Pre and Daniel Barenboim

"THE
cond.

{Angel)
GABRIEL): ANTIPHONAL MUSIC OF GABRIELL The Phila-

delphia, Cleveland & Chicago Brass Ensembles
{Columbia)
PROKOFIEV: SONATAS FOR VIOLIN & PIANO I[tzhak

Perlman & Vladimir Ashkenazy (RCA)

SHOSTAKOVICH: STRING AQUARTETS Borodin Quartet
(Seraphim)

BEST INSTRUMENTAL SOLO

PERFORMANCE

BACH: SONATAS & PARTITAS FOR SOLO VIOLIN- Henryk
Szeryng (DGG) 0
DVORAK: CONCERTO IN B MIN.
Rostropovich (Karajan cond.

DG

FOR CELLO- Mstislav
Berlin Philharmonic)

GILELS AT CARNEGIE HALL- Emil Gilels (Melodiya)

IVES: SONATA NO. 2 ""CONCORD MASS''- John
patrick (Columbia)

RAVEL: INTRODUCTION & ALLEGRO FOR HARP &
STRINGS—Edward Druzinsky, Harp (Martinon cond.
Chicago Symphony Orch.) (RCA)

SWITCHED-ON BACH- Walter Carlos (Columbia}

BEST OPERA RECORDING

CAVALLI: L'ORMINDO--Raymond Leppard cond.
Philharmonic (Argo)

MOZART: THE MARRIAGE OF FIGARO- Karl Boehm cond.
Chorus & Orch. of German Opera (DGG)

STRAUSS: ARIADNE AUF NAXOS--Rudolf Kempe cond.
Dresden State Opera (Angel)

STRAUSS: SALOME—Erich Leinsdorf cond.
phony Orch. {(RCA)

VERDI: LA TRAVIATA- Lorin  Maazel
Chorus of Deutsche Opera (London)

VERDE: OTELLO--Sir John Barbirolli cond. New Philhar-
monia Orch. & Chorus (London)

WAGNER: SIEGFRIED Herbert von Karajan cond. Berlin
Phitharmonic (DGG)

BEST CHORAL PERFORMANCE

BACH: MASS IN B MINOR- Vienna Choir Boys & Chorus
Viennensis—Hans Gillasberger cond. Concentus Mu-
sicus Nikolaus Harnoncourt, cond. (Telefunken

BERIO: SINFONIA-NY Philharmonic Luciano Berio, cond./
Swingle Singers, Ward Swingle director (Columbia)

BERLIOZ: ROMEO ET JULIETTE John Alldis Choir
London Symphony Chorus & London Symphony
Orch.—Colin Davis, cond. {Philips)

BILLINGS: THE CONTINENTAL HARMONY Gregg Smith
Singers—Gregg Smith, cond. {Columbia)

Kirk-

London

London Sym-

cond. Orch. &

DELIUS: SONGS OF SUNSET Royal Liverpool Philhar-
monic Choir—Edmund Walters cond. Royal Liver-
pool Philharmonic  Orch, -Charles Groves, cond.
(Ange

of North German Radio/Berlin Radio/Boys’ Chorus
of St. Nicolai & North German Radio Symphony
Hans Werner Henze, cond. (DGG)

VAUGHAN WILLIAMS: SYM. NO. 1—London Philharmonic
Choir—Frederick Jackson cond. London Philharmonic
Orch.—Sir Ardian Boult, cond. (Angel)

BEST VOCAL SOLOIST OR
COLOISTS PERFORMANCE

BACH & HANDEL ARIAS -Marilyn Horne (London)

BARBER: TWO SCENES FROM ‘ANTONY & CLEOPATRA"/
KNOXVILLE; SUMMER OF 1915 Leontyne Price
{RCA)

BERG: ALTENBERG LIEDER- Halina Lukomsa (Columbia)

BRAHMS: FOUR SERIOUS SONGS-—Sherrill Milnes (RCA)

BRITTEN: HOLY SONNETS OF DONNE, SONGS & PROV-
ERBS OF BLAKE--Peter Pears, Dietrich Fischer-
Dieskau (London)

MAHLER: DES KNABEN WUNDERHORN Elisabeth Schwarz-
kopf & Dietrich Fischer-Dieskau (Angel)

A MOST UNUSUAL SONG RECITAL Christa Ludwig &
Walter Berry (Seraphim)

SCENES & ARIAS FROM FRENCH OPERA -Beverly Sills
(Westminster)

STRAUSS: NINENTEEN EARLY SONGS Dietrich Fischer-
Dieskau (Angel)

BEST ENGINEERED RECORDING

BERIO: SINFONIA -Berlo cond. New York Philharmonic,
Swingle Singers (Columbia)
BOULEZ CONDUCTS DEBUSSY VOL. 2 "IMAGES POUR
ORCHESTRE''—Pierre Boulez cond. Cleveland Orch.

{Columbia)

GABRIELt: ANTIPHONAL MUSIC OF GABRIELE - The Phil-
adelphia, Cleveland & Chicago Brass Ensembles
(Columbia)

KHACHATURIAN: SYM: NO. 3 RIMSKY-KORSAKOV: RUS-
SIAN EASTER OVERTURE  Stokowski cond. Chicago
Symphony (RCA)

MAHLER: SYMPHONY NO. 1--Ormandy cond.
phia Symphony OQOrch. {RCA)}
SWITCHED-ON BACH--Walter Carlos,

{Columbia)

Philadel-

Moog Synthesizer




Turn on the Ampex AG-440B and lisien:

Perfect silence.

Switch to record: nc pop.

Hit the stop: no pop.

Go from rewind to stop: no tape shrieking.

The Ampex AG-440B is so mechanically quiet some engi-
neers use it in the same room with live microphcnes. It's so
electronically quiet you can torget about switching pops.
This is why, in its own quiet way, the AG-440B has become
the standard of recerdzr excellence.

Ampex quality is featured throughout: Rigid die-cast frame.

Modular design with front-mounted: circuit boards. !ndi-

Ampex creates perfect silence.

vidual torque motors control tape tension. Easy charge-
over from % ” to ¥2” tape.

The AG-440B is aiso one of the most versatile recorders
you can buy. Console. Portable. Or rack installation. Start
with one channel. Build up to four or mcre. It's the perfect
reproducer for four charnnel stereo.

To hear other quiet reasons why the AG-440B can be your
best recorder/reproducer buy, and how you can put it to
wark for you for as little as $50 a month, give us a call. (415)

3€7-4400. Or write Ampex
AMPEX

Gorporation, Professional
Audio Division, M.S. 7-13,
Redwood City, CA 34063.

The Ampex AG-44CB recorder/reproducer.
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FORD INTO
CASSETTE?

LOS ANGELES — Ford,
which is expected to offer fac-
tory-installed cassette players in
the “very near future,” also is
planning to sign a contract for
prerecorded cassettes.

The company is planning to
sign the contract for tape de-
livery during the early part of
this year to be used with some
mid-1970 models. Persistent in-
dustry reports have Philco-Ford
supplying a cassette unit to
Ford in time for the introduc-
tion of 1971 lines.

Thus, Ford again will have a
jump on the automobile indus-
try. In 1965, Ford heiped launch
the 8-track boom in conjunc-
tion with RCA, Motorola and
Lear Jet.

Executives at Ford had “no
comment” on the company's en-
try in the cassette market.

(i

Detroit Holds Key to Put
Cassettes in Driver's Seat

e Continued from page |

dustry reports have Norelco
supplying a cassette unit to
Chrysler in time for the intro-
duction of 1971 lines. At the
same time, reports that Philco-
Ford will supply a cassette unit
for some Ford models in the
next year continue to circulate.

Although Detroit is quiet on
the subject, several hardware
producers are gearing to sup-
plying auto manufacturers, with
cassette record/playback equip-
ment. Software suppliers, too,
are stockpiling prerecorded cas-
settes in hopes of jumping on
the tapewagon.

The advantage, some explain,
of auto cassette over 8-track is
fourfold: compactness, rewind
and fast forward, recording ca-

Auto Accessory Stores
Handling Blank Tape

LOS ANGELES—Consumers
can try something new when
they shop in automotive acces-
sory stores now: blank tape.

Automotive  accessory  re-
tailers are beginning to see
additional revenue by stocking
blank cassette tape. Most car-
ried limited selections of 8-track
and cassette prerecorded music,
but now they’re turning to blank
tape, too.

Admittedly, blank tapes are
only a part of the million-dol-
lar tape industry which is de-
voted to prerecorded music. But
everyone who spends a great
deal of time in his car is a nat-
ural target for blank cassettes,
admits one retailer.

Another said, “Southern Cal-
ifornia is a ‘society-on-wheels.'
If you’re a professional, you
turn to blanks so you can do
your work in the car.”

Blank tape manufacturers
agree, and they're beginning to
see automotive accessory re-
tailers as good distribution-re-
tail points.

An executive from Ampex
said: “We're finding auto retail
locations an excellent avenue for
increased profits.”

Ray Allen, sales vice president
of Audio Magnetics, puts it this
way: “We've been successful
in supplying automotive outlets
and department stores with auto
sections with product. With cas-
sette players becoming more
prominent in automobiles (after-
market) we will pursue this ave-
nue of distribution.”

Certron Sells 499%
Of Olims-Certron

LOS ANGELES — Certron
Corp., tape manufacturer and
duplicator, has sold its 49 per-
cent interest in Olims-Certron
Pty. to Olims Consolidated Ltd.
of Sydney, Australia.

Olims already owns 51 per-
cent of the joint company. Cer-
tron received 250,000 shares of
Olims, traded on the Sydney ex-
change.

when answering ads . . .
Say You Saw It in Billboard

| EXCLUSIVE
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So, you may say, what is
Audio Magnetics and Ampex,
among others, looking to achieve
in the blank tape market as it
pertains to automotive outlets?

Just this: the blank cassette
is becoming a revolution in
communication for American
industry and business.

Ampex is looking at thou-
sands of consumers buying lan-
guage courses, world history,
Bible, literary and stock mar-
ket quotations, poetry, plays and
children’s stories.

Audio Magnetics is looking
at getting blank tape in the
hands of business executives, su-
permarketing housewives, bank-
ers, stockbrokers and, of course,
young people.

“No written communication
could compare with an audio
approach,” believes Allen. “The
world is becoming cartridgized.
People cannot carry a phono-
graph and records around with
them, but they can carry a tape
player and blank tape.”

A spokesman for J. C. Penney
had this to say about blank
tape: “We offer hardware equip-
ment, but its blank tape that
gives us an additional sale. You
can do so much with it.”

“The blank tape market has
included and affected most peo-
ple one way or another,” said
Allen. “It's part of the tape in-
dustry boom.”

How big is the blank tape
market: industry sources say
blank tape could account for
sales of about $450 million by
1975 at manufacturer prices for
blank, unrecorded cassettes.

Audio Magnetics’ emphasis on
youth is not taken at the ex-
pense of others. “Our merchan-
dise is aimed at every con-
sumer,” said Allen.

The company is offering
product promotions that include
cassette tape, reel, rack displays,
three-paks and head cleaners.

At Sears, there is a rising
consumer interest in cassette
player/recorders, but a new
surge is developing in blank
tape among their many other
products. So have Sears, Western
Auto, Mallory Battery, J.C. Pen-
ny, Radio Shack, S.S. Kresge,
W.T. Grant, Thrifty, among
many others.

Audio Magnetics is looking to
increase its business with the au-
tomotive mart.

pability and automatic reverse.
Thus, cassettes are carrying the
configuration confrontation into
the automotive field.
Diversification

Hardware manufacturers are
becoming diversified enough to
produce both 8-track and cas-
sette equipment, with the latter
expected to sell at a rapid pace
after Detroit says yes to cas-
sette units.

Ampex, Sony, Craig, Kraco,
California Auto Radio, Norelco,
among others, are making fast
inroads to reach a new market
with cassette models. Many are
still  producing 8-track auto
units and some are even turning
out compatible 4 and 8-track
models. “We still see two dis-
tinct markets in the auto field
—cassette and 8-track,” says an
executive from Craig.

Auto supply outlets, which
have been selling 8-track equip-
ment, are now beginning to
stock some cassette hardware.
“We're somewhat premature,”
said a buyer for the Pep Boys,
a giant automotive supply house
in Southern California, “but we
are going to be ready when the
cassette splurge comes.”

Although sales of auto cas-
sette equipment are not sub-
stantial, Ampex has established
a special department to handle
the marketing of its auto cas-
sette players. The company pre-
dicts total tape equipment sales

should reach more than three
million units this year, with
800,000 of them cassettes, and
the 1971 market could stretch
to 3.4 million units, 45 percent
of them cassettes.

The portable market is help-
ing Detroit see the cassette re-
sponse, too, claims an executive
with Capitol, which markets six
cassette units. “They’re (Detroit
auto manufacturers) watching
the sales performance of cas-
sette units with interest. You
can be sure of that.”

Portables are becoming more
auto-oriented, said Ed Mason,
president of Belair Enterprises,
manufacturer of both 8-track
and cassette stereo portables.
Portable manufacturers like
Belair have found a new haven
in auto-home portable inter-
changeability.

“An added feature to many
portable cassette units,” said
Mason, “is the capability of
turning them into home units.
From the auto into the home
—it’s that simple.”

Portables, especially units de-
signed for autos, eliminates two
headaches at the consumer level
feels Mason. “It eliminates in-
stallation and theft. At the re-
tail level it allows locations to
sell portable units for autos with-
out getting involved in installa-
tion investments.”

Ampex, although distributing

(Continued on page 21)
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You can get anything you
want at Audio’s Restaurant.

You see, you can get cassettes and cartridges from
us, leadered, loaded or unloaded, open or closed.
We can do all this because we also make tape.

(Not just any tape. Audiotape® magnetic recording
tape. The best.) And, because we produce cassettes
in such quantities. (For 77 different labels.) You

can also get Audiodiscs® blanks. Whatever you need.

Why not write for our menu?

Audiopak

Audio Devices Inc.. Glenbrook, Conn.
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A subsidiary of Capitol Industries, Inc.
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WEST:
9426 Stewart & Gray Road
Downey, Calif. 90241
(213) 923-9846

BM-910 New Petite 8 track car stereo small
erough to fit anywhere.

BM-1500 3 in 1 Portable Stereo Cartridge
player with exclusive battery recharge ele-
mznt & telescope antenna for radio tuner.

SL-200 Standard Psychodelic sound light with
2 quick changeable lenses.

DIVISION OF CALIF. AUTO RADIO

trosoni

BM-920 With fine tuning, indicator lights . . .
motor stop switch, built-in alarm system.

CE-10 Converts any 8 or 4 & 8-teack stereo
to a cassette player. Permits cartridge
change without removal of adapbr.

SL-1000 Deluxe Psychodelic sounc light with
variable controls & 3 slide ctangeable
lenses.

Offices In Major Areas: Los Angeles ¢ San Francisco ¢ Chicago ¢ New Jersey ¢ Hawaii

THE HIGH
PERFORMANCE
LINE FOR*70

BM-960 New deluxe 8-track car stereo with
exclusive program repeat, motor stop, fine
tuning and dual high fidelity amplifier,

TP-90 Universal FM/FM Multiplex tuner car-

tridge, no battery required.

BM-1000 The First & Only “In-Dashboari
Mount” 8-track stereo/AM radio combine-
tion Pos./Neg. Ground switch.

EAST:
225 West Commercial Avenue
Moonachie, N.J. 07074
(201) 935-2144

BM-990 Combination FM Multiplex 8-track
car stereo with pull out mount for home use.
Also available with record.

FM-70-MPX World's first one piece inte-
grated circuitry universal AM/FM stereo
multiplex car radio.

DEMONSTRATOR DISPLAYS Colorful walnut
grained displays to demonstrate product,
stackable modules as you add items.
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Cassette Mfrs See Detroit
Acceptance as Necessary

LOS ANGELES — Cassette That's hardly an exaggera-
manufacturers no longer beat  tion.
around the bush — they need Many feel that when Detroit
Detroit's acceptance of their makes up its mind to put cas-
sette units in autos as original

configuration.

Best Value
We Ever Offered!

KEYSTONE

solid-state cassette tape
recorders with built-in radio.

$79.95 includes microphone, stand, earphone, pouch and batteries.

Magnificent high quality FM/AM Radio-Recorder luxuriously styled and
loaded with expensive features. Exceptionally compact for easy portability!
Records either “live’ or direct from the built-in FM/AM radio. Convenient
keyboard controls for record, rewind, play, fast-forward and stop, plus a
record interlock switch that prevents accidental erasure of pre-recorded tapes.
Built-in adjustable telescopic FM antenna provides the ultimate in listening
pleasure. DC-AC . . . operates on AC with adapter. AC record bias plus
many other quality features.

To: Atlas Rand Corporation ya
2 Keystone Pluce ® Paramus, N.J. 07652 ,/
/
Please send me information on your Keystone product line specials. ,’,
/
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equipment the fight with 8-track
will be on. Some cassette adher-
ents think their system will su-
percede all others, with or with-
out the auto manufacturers.

Wybo Semmelink, home en-
tertainment products vice presi-
dent of North American Philips,
feels the auto producers already
have made up their minds. “I'm
certain that 1971 autos will
have optional cassette players.”

Most hardware manufacturers
are gearing up for an auto
splurge, like:

Ampex expects sales of all
auto player/recorder units to
exceed $180 million this year,
according to Lawrence R. Pugh,
consumer equipment marketing
manager. “Of the $180 million,
cassette will account for 45 per-
cent of auto tape equipment
sales by 1971.” As a result,
Pugh’s division has established
a special department to handle
the marketing of cassette auto
equipment.

Craig is planning to broaden
its auto product line. “Without
question, there is a large mar-
ket for auto cassette units at
the factory level. We feel that
Detroit may be planning to move
in that direction when existing
contracts with current manufac-
turers expire,” said Lauren
Davies, Craig general sales man-
ager.

Afco Electronics feels that
much of the success for the
auto cassette hinges on an
automatic reverse. “If that can
be developed,” said Pete Knoed-
ler, sales vice president, “the
market should improve dramat-
ically.”

Industriai Suppliers Co,,
American distributor for Crown
Radio Corp., is adding auto cas-
sette units to its hardware line.
“We’re always abreast of the
market,” feels Chuck Hancock,
national sales manager. “And
it's a terrifically growing mar-
ket.”

Kraco is planning to move
ahead in the auto cassette field,
claiming that the cassette con-
figuration will explode when De-

(Continued on page 21)
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Tape Happenings

Ampex has received a license
from Du Pont Co. giving Ampex
rights to manufacture magnetic
tape using a chromium dioxide for-
mulation patented by Du Pont.
. . . Akrons, major discount chain
in Southern California. is offer-
ing 8-track tapes at $1.69. . . .
Lear Jet has added 12 distribu-
tors: Appliance Wholesalers of
Youngstown, Ohio; Davidson’s
One-Stop of Omaha, Neb.,; Jet
Stereo Distributing Inc. of San
Francisco; Midstates Appliance &
Supply Co. of Springfield, Ill.; Na-
tional Sales Corp. of Rochester.
N.Y.; Neslo Inc. of Green Bay;
Saab Southwest Inc. of Denver:
Silberne Radio & Electronics of
Washington, D.C.; Tape Distri-
buting Inc. of Charleston, W, Va.;
Television & Radio Supply Co.
of Portland, Ore.; Toledo Appli-
ance of Toledo; Tri-State Distrib-
utors Inc. of Spokane. . . . Robins
Industries, New York, is offering
a head demagnetizer built into a
cartridge case. It can be used with
both 8-track or cassette models.
One format, model TD-12
($13.35), is designed for home
equipment; Model TD-15 ($16.65)
is for autos. . . . Radiant Corp.,
Chicago. is introducing a pocket-
sized cassette portable (Model
Micro 100).

Decca is releasing 10 tapes in
February, including three to coin-
cide with Bert Kaempfert Month.
The Kaempfert tapes are “The
Kaempfert Touch,” which coin-
cides with an LP release. “The
Wonderland of Bert Kaempfert”

and “Lights Out, Sweet Dreams,”
the latter two catalog items. . . .
Ampex is offering “Der Rosen-
kavalier” and “Aida” in February.
“Der Rosenkavalier” will consist
of four cassettes packaged in a
case with a libretto. It retails for
$29.95. *“Aida,” with Leontyne
Price on London Records, is a
two-package cassette for $14.95.
The *“Aida” libretto may be ob-
tained free by returning a post-
card included in each package.
Also in February will be “Com-
mand Performance,” a collection
of operatic selections by Joan
Sutherland with the London Sym-
phony Orchestra, for $14.95. . . .
The Liberty/UA tape release
for February introduces a new
“International” series. It marks the
first time product with a foreign-
flavored (music from  Spain,
Greece. Ireland, Switzerland, Por-
tugal, Scandinavia, Germany and
Italy) therne has been released
domestically. Advertising will be
keyed to ethnic newspapers and
college publications. ., . . Inter-
national Tape Cartridge Corp.,
New York, will be the exclusive
sales representative for the Wes-
pac Visual Communications post-
er line to the record-tape indus-
try. . . . Capitol is producing
1,000 additonal Browsamatic cas-
sette merchandisers, bringing to
7,000 the number manufactured
since the display unit was intro-
duced in March 1969. The
unit can be used as a counter or
floor merchandiser and holds
about $850 worth of cassettes.

Retailers Bullish on
Cassette Auto Gear

LOS ANGELES — Retailers
are taking a long hard look at
cassette auto hardware, and
what they see is successful sales
—eventually.

The key, of course, is the
acceptance of the configura-
tion by Detroit and the proper
promotional-merchandising cam-
paign by manufacturers to woo
the public.

Right now, say many retail-
ers, more sales are registered
in 8-track. Also, low end cas-
sette equipment—3$19.95 mon-
aural playback only—is not en-
hancing sales.

When and if Detroit accepts
cassette hardware as optional
equipment, retailers see sales
growth. The cassette after-mar-
ket is slow. Most retail outlets,
however, are seeing unexpected
sales in portable units, espe-
cially in the middle-of-the-line
range.

With car-bound commuters
jamming freeways and express-
ways, and the younger genera-
tion constantly on the move—
to school, to parties, to recrea-
tion, to part-time jobs, factory
installed cassette auto units has
a future, say retailers.

Although many retailers are
adding automotive cassette units
to their lines, they are being
cautious in their approach. Some
retatl locations are grappling
with yet another cassette prob-
lem—malfunctioning auto units
—that may seriously impede
manufacturers’ efforts to get
more cassette product into cars.

Retailers say auto cassettes
face this roadblock: tape spew-
ing out or getting fouled up in
the machine, or machines that
are not grabbing the tape prop-
erly. The problem has been
brought to the attention of
manufacturers but to no avail.
“The problem covers all brands
but is worse in some than in
others,” claimed one retailer.

Harold Wally of Wally Stereo

Tape City, New York, noted
that the problem is “causing
customers to switch back to
8-track, and is causing me to
wonder if I shouldn’t get out of
the automobile cassette business.
After all, I'm not in the busi-
ness to make refunds.”

He feels 8-track is outdis-
tancing cassette for two other
reasons: better pricing and
quality performance.

“People want quality and no
equipment failure,” he said.
“Right now, cassette falls short
in both categories.”

Another rankled retailer is
convinced cassette problems are
directly related to labor and in-
stallation. ~ “They  (manufac-
turers) led us to believe installa-
tion would require only minor
adjustments,” said Henry Ras-
mussen of Troy’s Stereo Cen-
ter, Durham, N.C. “But installa-
tion often involves rewiring the
entire unit and a full day’s
work.”

Agreeing with Rasmussen is
Al Lieber, general sales man-
ager of Car Stereo Co., of New
Jersey. “*Cassettes are behind 8-
track because of problems in
machine construction. There’s
just more mechanical problems
with them.”

Some feel problems are di-
rectly related to brand. A re-
tailer said: “One company has
claimed its units were compat-
ible with American and foreign
cars but they weren't. My 8-
track sales are better because
we don’t have to depend on the
variance in voltage from the
different automobile batteries.”

Retailers are waiting for cas-
sette producers to iron out prob-
lems with their auto equip-
ment. When they do, sales are
bound to increase—if and when
Detroit gets involved.
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Educational,

Premium

Fields Click for Cap

1.OS ANGELES—Capitol is
finding increased usage for its
cassette players in the educa-
tional and premium fields. The
company has begun receiving
requests for the development of
hardware for school use, notes
Oris  Beucler, the company’s
special markets department vice
president.

“Schools are asking us for
equipment because of the great
need which exists,” he said. One
of Capitol's cassette players, the
Diplomat player/recorder, has
been designed for optimum us-
age in training or learning situ-
ations. The unit's electronics al-
lows for split recording on each
of the two channels, so that the
teacher may ask a question on
one channel and the student
can tape his answer on the sec-
ond channel. “The teacher can
say a phrase in French,” Beuc-
ler said, “and the student can
repeat it on channel two."

This separate record feature
also allows a student to play an
instrument along with a prere-
corded instrument on the other
channel.

Capitol has sold several com-
panies its cassctte units, usually
in the middle price range, for
training and instruction pur-
poses. Cassette players are also
being offered as premium items.

The company’s model 151 is
at the core of a dealer loader
program for Standard Oil run-

ning through February. The
unit, plus five tapes, is given free
when a dealer orders a certain
number of tires and batteries.

“The cassette is the most
wanted and most unsaturated
item for premiums,” according
to Beucler.

The Charles Pfizer drug com-
pany is offering its salesmen a
model 151 as a performance
bonus. And the Monarch Rub-
ber Company is using the model
156 as an award prize for its
own people.

Three Midwest auto clubs
have come up with their own
unique utilization of a cassette
player. They have recorded
their sales pitches on a Capitol
unit which is then played over
the phone to prospective cus-
tomers.

For a supermarket chain,
Capitol has devised a program
involving a player and 10 tapes.
The customer recetves four in-
itial items valued at $45.80 for
$30.95. These include a cassette
player with AM radio ($29.95
value); a case for the tapes
($6.95); one tape ($5.95) and a
head cleaning cassette ($2.95).

Each week the customer can
buy a specially prepared cas-
sette at $2.50 until he has a 10
title "Sterco Collectors Set.” This
promotion is patterned after a
similar campaign built around
a “Stereo Showcase™ series of
albums bowed last August.

You LItk THE
NEXT ONE FRED

We get plastered a lot.

Seventy seven different labels put their good name on the line
on our cassettes and cartridges. And we don’t let them down.
We make sure Audiopak® magnetic recording tape or cassettes
are dependable. They work. They codd!e tape. They last. We
make Audiopak with fewer parts {fewer things to go wrong)

but more care. And pre-loaded Audiopak contains specially
formulated Audiotape® magnetic recording tape. The best.

If you have a label that's looking for a cartridge or cassette to
carry it to fame and fortune, give
s a call. Then hang one on us. » 5
e ? Audiopak
Audio Devices Inc., Glenbrook, Conn.

A subsidiary ot Capitol Industries. Inc

Say You Saw It in the Billboard
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THE STERED TRPE FRANCHISE
THAT PUTS Y0OU IN THE BLACK
)Nl OPENING DAY!

TRPES
COST Y0U LESS!

Stereo 4 and 8 track tapes or
cassettes should account for
at least 409% cf your business.
picAtape will save you up to

30 percent on all of your
tape purchases
ALL major (and most
minor) tape labels.
You Make More Money
By Buying
For Less!

PLAYERS
COST YOU LESS!

You buy most stereo
car, home and portable
players direct from the
factory, at maximum
discount prices. Talk
about savings!!! And
when, you save money
buying, you make
more selling.

PICK A TAPE
from
picRtape!

FULL
NATIONAL
AND REGIONRAL
RDVERTISING SUPPORT!

As a part of a national
franchise chain, you get the
benefits of national and regional
advertising programs. PLUS-you
get factory Co-op advertising
and skilled advertising
assistance for local
level advertising!

PROTECTED PICK-R-TRPE
PILFER PRODF SELF SERVICE

TAPE MERCHANDISING SYSTEM!
picAtape franchise stores have
the option of utilizing the tape
industry’s very best tape

merchandising system . . .

the PICK-A-TAPE

(patented) display cases.
Electronic door controls,
theft proof, a winner in

performance

and looks!

A BRAND NEW STEREO MUSIC (TAPE) FRANCHISE, NOW AVAILABLE, AFTER MORE
THAN THREE YEARS OF EXHAUSTIVE MARKET TESTING AND RESEARCH IN THE
SOUTHWEST. TWO SEPARATE PLANS AVAILABLE ... ONE FOR THE MAN ALREADY
OPERATING A STEREO MUSIC OUTLET WHO WANTS TO SAVE BIG MONEY ON HIS
PURCHASES AND IDENTIFY WITH A NATIONALLY KNOWN FRANCHISE CHAIN, AND
ANOTHER FOR THE MAN WHO WANTS TO START OUT FROM SCRATCH. FREE
STANDING, UNIQUELY STYLED BUILDINGS OR YOU MOVE INTO AN EXISTING BUILD-
ING. WE HAVE ALL OF THE OPTIONS!
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For Jazz Buff, Auto Tapes
& Disk Are 2-Way Streets

LOS ANGELES—The jazz

Car Tape Mfrs Try
To Fend Off Thefts

Impulse line, with blues-ori-
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41-34 27th Street/Long Island City/New York/11101 /212 937-3344
A SUBSIDIARY OF NATIONAL RECORDING STUDIOS, INC.

buff enjoys his music two ways.
He listens to albums in his
home and he has the same
music on tape for his car.

Maintaining a double inven-
tory is the way Howard Stark,
ABC’s vice president and gen-
eral manager, sees the jazz
buyer.

“The jazz guy is an aficio-
nado. He buys what hé digs and
he'll want everything by an art-
ist he likes. He'll go out and buy
a new tape or record immedi-
atelv.”

ABC’s prime jazz is on it

N v vou cp e
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alions Track, S-Trazk and Casweties

Your Fidelitone Distributor {s‘ready 10
serve you with a full hne of blank tape
and audio accessories for this vital
market including Heaa Cleaners,
Maintenance Kits and, as always,
Famous Fidelitone Phonograph Needles
and accessories

All Fidelitone Audio Products are fully
guaranteed against defects in material
or workmanship

Call your Fidelitone Distributor, or write

Fidelitone

THE TOUCH OF MAGIC
6415 N. Ravenswood Ave., Chicago, l1l. 60626

ented jazz on the BluesWay line.
All of ABC’s 8-track and cas-
sette titles are duplicated and
marketed by Ampex and GRT.

As such, ABC has nothing to
do with any tape sales, but the
company is studying the grow-
ing market and will undoubt-
edly move when licensing agree-
ments expire.

Stark said there is a two to
three week lag between album
and tape release. Not all albums
arc duplicated into tape, with
the executive noting “Impulse
is the only label we call a cata-
log line.” He feels the present
$6.95 retail price is not a de-
tracting factor to sales because
the cconomy can afford this
level.

LOS ANGELES—Auto tape
manufacturers are trying to put
the skids to the theft headache.

New product introductions by
manufacturers are increasingly
featuring anti-burglar locks and
alarms in response to the mount-
ing problem.

Craig i1s offering a unit
(model 3123) that locks to the
mounting base after installation.
Lear Jet's top-of-the-line auto
tape unit is designed for instal-
lation into, rather then bencath,
the dashboard to comhat theft.

“The problem of theft has
become a major one for every-
one involved with car tape play-
ers. from the consumer right on
back to the manufacturer, and
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IS HIGH ON TAPE STOCKS
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everyone knows it,” said Jim
Gall, vice president and market-
ing director of Lear Jet Sterco.

Manufacturers, fearful of
losing sales because of the theft
problem, are also worried that
higher costs in producing theft-
resistant units will have the
same result. And antitheft de-
vices being incorporated into
some units just aren’t work-
ing.

According to Gall. for ex-
ample, thieves are becoming
aware of burglar alarms and
are breaking battery terminals
or pulling out ignition switches
before stealing a tape unit. In
other cases  where a lock s
employed, Gall says that unless
it Is a good one thieves are able
to nip the unit out lock  and
@io—— clhusIng more catensive
damage 0 the e thar st the
sy o the tapy plaver
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Cartridge Cases

’ Holds 24 tape cartridges. -

Availabie In black. blue. brown. white.

99T7TC* Holds 15 tape cartridges.
Available in 5 colors.

Home Tape

82TC

85TC* 84T1C*

Deluxe Tape

Storage Cabin=ats
Modern walng: 1in 3gn
swive' base al 2wina
easy accessib ity

]
! Holds 48 cariridges.

! Holds 48 cassettes.

All sizes of
Cassette and 8 Track
Blank Cartridges.

for a

Watch this space

Brand New Concept r
in Tape Storage
to be announced
February 16.

86TC*
Deluxe

Cassette Cases
Holds 30 cassettes.
Available in brown
and black.

‘Deluxe Tape Cases feature solid wood construction, vinyl
alligator exterior, attractive red plush interior,lock and key.

5l recotfon

46-23 Crane Street, Long Island City, N.Y. 11101

We also merchandise a full line of Diamond
Needles, Record and Guitar Accessories.

SEE US AT BOOTH 1516 AAMA SHOW, NEW YORK COLISEUM
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LOW-END UNITS
HIT W. COAST

LOS ANGELES—California
is  becoming a  “dumping
ground™ for low-end product.

J.C. Penney, nationwide de-
partment store chain, is offer-
ing a monaural cassette play-
back only unit for $13.88. Listed
as a “closeout,” the unit pre-
viously sold for $19.95.

The company advertised the
low-end cassctte unit in major
metropolitan  and  suburban
newspapers in Southern Cali-
fornia as a lead item for its 50
stores in the area.

Akron, discount store chain,
is offering 8-track tapes for
$1.69. Although advertised as
major “name” artists, product
offered included “cutouts” and
budget-oriented repertoire.

LR AT

Detroit Holds Key

o Continued from page 16

auto units via its regular coter-
tainment outiets, expects to cx-
pand its distribution network to
include automotive supply out-
lets. “We see a majority of
sales of auto cassette models
being made in auto centers,”
believes Lawrence R. Pugh, con-
sumer  equipment  marketing
manager for Ampex.

Before any or all of this can
happen, though, first things first,
like: Improvements on the Staar
system for continuous play; a
concentrated effort by cassette
equipment manufacturers to per-
suade Detroit to accept that
configuration; a major push in
advertising-promotion to propa-
gandize the consumer to auto
casscttes.

Detroit Acceptance

o Continued from page 18

troit turns to cassctte after
1971.

Belair Enterprises is aiming
more equipment, both §&-track
and cassctte, at the auto after-
market via its broad line of por-
table stereo equipment. “We see
sales incrcasing as more and
more consumers use poriable
hardware for both auto and
home,” said Rod Pierce, Belair
marketing vicc president.

A continuous automatic re-
versing cassctte playback unit
for the auto after-market will
be put on the market early this
spring by the consumer elec-
tronics divisicn of Bell & Howell.

Car Tape Mfrs.

o Continued from page 20

stallation runs roughly $35, or
twice as much as a unit in-
stalled beneath the dashboard.
Lear and other manufacturers
feel consumers will be willing to
pay the added cost, but are
clearly worried tbat some will
not.

The
charls
1611 (he story —

Billboard
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Introducing the most complete
line of stereo-8 tape player
avto units ever. Lear Jet Stereo
8 has everything from a
budget priced tape player
($59.95) to the top of the line
at $225.00.

All the Lear Jet Stereo 8
Tape Players install quickly
and easily in any car. One
works off the power from the
cigarette lighter. No matter
what your customer needs,

sound. He'll get perfect sound
even when he’s miles away
from everything.

For the performance buff,
we've got the “King of the
Road.” A super stereo-8 for
the discriminating driver who
won't settle for less than the
ultimate. For the business exec,
we've got a new deluxe model
that records, too. So he can
dictate to his secretary on the
way to the office.

Right now, Lear Jet is inviting
everyone to test-hear a Lear
Jet Stereo 8 Auto Unit.
We're teliing them to goto
their local dealer and throw
a party for their ears.

When your customers are
on the move, give them
moving music. And since the
1970 Lear Jet Auto line will
really be moving, be sure
you've got enough on hand
to meet the demand.

Lear Jet Stereo 8 has an
auto unit that will fill his ears
with big, brilliant, full
dimensional stereophonic

v X FTAPIT « TEX™

13131 Lyndon,
Detroit, Michigan 48227

The1970
Lear Jet Auto Show.

(New compact, intermediate, and luxury models to make money with)

The Record & Music
Industry Meet For
Lunch &Dinner At...

Gene Norman’s

[
(=

RESTALURANT

125th

BLANK TAPE CARTRIDGES

30 playing times. Fits all 4 and 8
track cartridge recorders. Send for
distributor pricing information. H. C
Cartridges as low as 38¢.

RACK JOBBERS- DISTRIBUTORS

Write for frees sample of
the latest concapt in atirac-

tive plastic display packag:
ing. Reply only on company
letterheal.
Dictation Products, Inc.
2525 Park Lane, Hallandale, Fla. 33009
(305) 981-6161 y |

FACTORY.-TO-YOU means better, faster
service on diamond & sapphire needles,
spindles, Power Points®, NEW CASSETTES,
tape cartridges, head cleaners, accessories,

~
l‘ ‘} s etc. . . . shipped direct-to-you from our
N Y new, modern plant (near Chicago). Write

ol el
Recen). o
oV rnfra l\”}?

for free catalog, mail order forms and sales
plan information.

. CHEMICAL CORPORATION

-
‘. MW 3300 WASHINGTON ST. « BOX 498 + WAUKEGAN, ILLINOIS 60085

WEST COAST: 14757%2 OXNARO STREET ° VAN NUYS, CALIFORNIA 91409
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Attention

ROBERTS
Dealers!

PUT YOURSELF
IN HER HANDS!

"kWIN"k “ a4

AN ALL-EXPENSE-PAID v’
TWO-WEEK TRIP TO

JAPAN,
EXPO°T0

AS ONE OF
40 LUCKY y
ROBERTS DEALERS! - ey

Enjoy a fantastic trip to Japan, including a ]
visit to the fabulous Expo '70, as the guest \ .

of ROBERTS. 40 lucky ROBERTS dealers
will be chosen on the basis of best sales
performance between January 15 and
July 15, 1970.

All ROBERTS dealers have an equal chance
of winning! You compete only in your own
sales category, against your own 1969
sales figures. New ROBERTS dealers are
also eligible and will be picked in a *New Y
Dealers Sweepstakes’’ from entries based on ’
sales performance.

ROBERTS is also sponsoring a National )
Consumer Sweepstakes "“Win a Trip to -
Japan — Expo '70"'— with heavy national

advertising, publicity, merchandising \
and sales aids — to help bring traffic into

your store and make 1970 a banner year.

Contact Your ROBERTS Sales Representative for Cempiete Information

The Pro Line =
ROBERTS ")
Div. of Rheem Manufacturing Co iy e =

Los Angeles, Califorma 90016

New)! .vericas LI:'ADING ALBUM MAKER INTRODUCES

Cartrulge
Album

in handsome black simulated leather covering

abe

ATLANTIC BINDERS

SPECIALLY DESIGNED FOR
SAFE STORAGE AT HOME, IN CAR
AND QUICK REMOVAL FOR IMMEDIATE USE

* Handsome library styling
e Washable, durable black simulated
.eather covering
Holds 8 cartridges
Write-in volume number on spine
Facked 18 to carton
Cartridges fit securely in molded
plastic trays
Profitably priced to retail for $3.99
New companion seller to our
cassette album
Distributors Wanted
STRATHMORE SALES, INC.
495 Wythe Ave , Brooklyn, N.Y. 11211 Sales Affiliate of ATLANTIC BINDERS CORP.

Here it is . . the newest and hottest
item in tape recording accessories.
Your customers will want several for
safe storage of their important 4 or 8
track cartridges for use at home and in
the car. Designed and made with
know-how by the #1 album manufac-
turer for long wear. Each album holds
8 cartridges. Call or write us for this
volume selling money maker.
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New Tape CARtridge Releases

BELL & HOWELL

Bell & Howell

W.A. MOZART/MYSLIVECEK: Serenade in E
Flat {K.375) Two Octets—The Musica Viva
Ensemble (James Bolle); (C} PC-1001

MOZART: Four Concerti for Horn and Or-
chestra George Barboteu, horn Collegium
Musicum of Paris (R. Douatte); (C) PC-

1003

CHOPIN/MENDELSSOHN: Piano Concerto 2 in
F Minor/Piano Concerto 1 in G Minor—
Menahem Pressler, piano, Vienna State
Opera Orchestra (Hans Swarowsky) (C) PC-

1004

SCHUBERT: Piano Quintet in A, Op. 114
“The Trout Quintet’” Quartettsatz in C
Minor—Pascal String Quartet; (C) PC-1005

HAYDN: Symphony No. 85 in B flat “la
Reine’” @nd Cello Concerto in D major, Op.
101 —The Northwestdeutsche Philharmonic
(Georg Ludwig Jochum) Ludwig Hoelscher,
cello; (C) PC-1006

FRANCK/DEBUSSY/RAVEL/FAURE: Sonata in
A Major for Piano & Violin; Sonata 3
in G minor for violin & Piano; Piece en
Forme de Habanera; Berceuse—David Nad-
ien, violin David Hancock, Piano; {C) PC-

1007
ROSSINI/WEBER: Overtures: William Tell,
La Gazza ladra, Overtures: Oberon, Der
Freischutz, Abu Hassan—Frankfurt Sym-
phony Radio Orchestra {Leconte); (C) PC-

1008

BEETHOVEN/SCARLATTI: Piano Concerto 4 in
G, Op. 58 Sonata in A Major (L. 395);
Sonata in D Minor (L. 421}-Giles, piano
Leningrad Philharmonic  Orch., (Sander-
ling); (C) PC-1009

WORKS BY: Madrigals and Motets—The Blues
Madrigal Ensemble (Ference Szekers) (C)

PC-1010

CORELLY/TARTINI/VIVALDI: Concerto Grosso
in G Minor {“'Christmas’’ Concerto); Cello
Concerto in D major; Symphony in G
major—Hungarian Chamber Orch. (Vilmox
Tatrai) Vera Denes, solo cello; (C) PC-1011

BEETHOVEN: Sonata No. 26 in E flat major
{Les Adieux); Sonata No. 25 in G major,
Op. 79; Sonata No. 24 in F Sharp major;
Op. 78; Sonata No 6 in F major, Op. 10,
No. 2—Anton Kuerti, piano; (C) PC-1012

J.S. BACH: Violin Concerto No. 1 in A
minor; Violin Concerto No. 2 In E major
—Henryk Szeryng, violin Orchesire des
Concerts Pasdeloup (G. Bouilon); (C) PC-

101

MARCELLO/J.S. BACH/C.P.E. BACH/BELLINI:
The Virtuoso Oboe: Oboe Concerto in D
minor; Concerto for Oboe & Violin in D
minor; Oboe in E flat major—Heinz Holli-
ger, oboe Geneva Barque Orchestra (Jean-
Marie Auberson) Lorand Fenyves, violin;
(C) PC-1014

W.A. MOZART: Piano Concerto No. 19 in F
maijor (K. 459) & Piano Concerto No. 26
in D major (K. 537) “‘Coronation’’—Lili
Kraus, piano Amsterdam Philharmonic So-
cioetg Orchestra {Giegnfranco Rivoli); (C) PC-
101

BACH/LECLAIR: The Barogue Oboe: Oboe
Concerto in F major; Oboe Concerto in C
major—Heinz Holliger, oboe; (C) PC-1016

COLUMBIA

Columbia
CARL SMITH—| Love You Because; (8) 18 10

0766

JOHNNY HORTON—On the Road; (8) 18 10
0828

FLATT & SCRUGGS—Final Fling; (8) 18 10

0836

VARIOUS ARTISTS—Heavy Sounds; (8} 18 10
0844, (C) 16 10 0344

CHICAGO; (8) 18 10 0858

CHARLIE BYRD—Greatest Hits of the 60’s;
(8) 18 10 0862, (T) 16 10 0862

ANDRE KOSTELANETZ Greatest Hits of the
60's; (8) 18 10 0868, () 16 10 0868

JERRY VALE—16 Great Hits of the 60's; (8)
18 10 0874, (C) 16 10 0874

TONY BENNETT—Tony Sings Great Hits of
Today; (8) 18 10 0876

NRBQ AND CARL PERKINS—Boppin’ the
Blues; (8) 18 10 0878

PERCY FAITH—Leaving on a Jet Plane; (8)
18 10 0880

ANITA BRYANT—How Great Thou Art; (8) 18
100890

BERSTEIN, ORMANDY—Ravel’s Greatest Hits;
(8) 18 11 0122, (C) 16 11 0122

BERSTEIN, ORMANDY—Gershwin’s Greatest
Hits; (8) 18 11 0130, (C) 16 11 0130

MARTY ROBBINS—Gunfighter Ballads & Trail
Songs; (C) 6 10 0116

MOBY GRAPE; (C) 16 10 0234

JOHNNY MATHIS—Up, Up And Away; (C) 16
10 0332

THE BYROS—Notorious Byrd Brothers; (C)
16 10 0356

CARL SMITH'S Greatest Hits, Vol. II; (O}
16 10 0636

JIM NABORS—Galveston; (C) 16 10 0660

THE MORMON TABERNACLE CHOIR—Lord's
Prayer; (C) 16 11 0150

JIM NABORS—Galveston; (C) 16 10 0660

MORMON TABERNACLE CHOIR—Lord’s Prayer;
(€) 16 11 0150

Hello, I'm JOHNNY CASH; (8) 18 10 0826,
(C) 16 10 0826

CARL SMITH—! Love You Because; (8) 18 10

0766
JOgNNY HORTON—On the Road; (8) 18 10

2

FLATT & SCRUGGS—-Final Fling One Last
Time; (8) 18 10 0836

VARIOUS ARTISTS —Heavy Sounds; (8) 18 10
0844, {C) 16 10 0844

CHARLIE BYRO Piays the Greatest Hits of the
60’s; (8) 18 10 0852, (C) 16 10 0862

ANDRE KOSTELANETZI—Greatest Hits of the
60’s; (8) 18 10 0868

RAVEL’S Greatest Hits—Bernstein/N.Y. Phil-
harmonic (Ormandy); (8) 18 11 0122, (C)
16 11 0122

GERSHWIN'S Greatest Hits—Bernstein/N.Y.
Phitharmonic (Ormandy); (8) 18 11 0130,
(€) 16 11 0130

CHICAGO; (8) 18 BO 0858

JERRY VALE—16 Greatest Hits; (8) 18 10

0874

TONY BENNETT-Tony Sings Great Hits of
the 60's; (8) 18 10 0876

PERCY FAITH—Leaving on a Jet Plane; (8)
18 10 0880

CARL PERKINS & NRBQ—-Boppin’ the Blues;
(8) 18 10 0878

MARTY ROBBINS—Gunfighter Ballads & Trail
Songs; (C) 16 10 0116

MOBY GRAPE; (C) 16 10 0234

JOHNNY MATHiS—Up, Up and Away; (C) 16

10 0332
THE BYRDS—Notorious Byrd Brothers; (C) 16

10 0356
CARL SMITH’S Greatest Hits Vol.
10 0636

2; (0) 16

RCA VICTOR

RCA Victor

HUGO MONTENEGRO—Colours of Love; (8)
P8S 1522

LOS DANDYS—Llevame Contigo; (8) P8S 1525

ARMANDO MANIANERO—Para Mi Siempre
Amor; (8) P8S 1526

CAT; (8) P8S 1530

PORTER WAGONER—You Got-ta Have a
License; (8) P8S 1532

DOLLY PARTON—The Fairest of Them All;
(8) P8S 1535

CHARLEY PRIDE—Just Plain Charley; (8)
P8S 1536, (C) PK 1536

THE BLACKWOOD BROTHERS QUARTET—Fill
My Cup, Lord; (8) P8BS 1540
LiGHTHOUSE —Suite Feeling; (8} P8S 1541

NINA SIMONE-Black Gold; (8) P85S 1545,
(C) PK 1545
EYDIE GORME—Tonight 11l Say a Prayer;

(8) P8BS 1546, (C) PK 1546

RAGNI-RADO-MacDERMOT—Disinhairited; (8)
08S 1043, () OK 1043

WAYLON JENNINGS: Waylon; (8) P8BS 1517

THE GUESS WHO: American Woman; (8)
P8S 1518

JIM  REEVES: The Best of Jim Reeves,
Vol. Il (8) P8BS 1521

ROSLYN KIND: This Is Roslyn Kind; (8)
P8S 1523

CHET ATKINS/HANK SNOW: (. B. Atkins and
C. E. Snow B8y Special Reguest; (8)
P8S 1524

LIBERTAD LAMARQUE: Los Tangos De Agustin
Lara; (8) P8S 1527

AMALIA Y JOSE ALFREDO MENDOZA: Las
Voces Mas Queridas De Mexico; (8) P8S

1528

AL HIRT/HUGO MONTENEGRO: Music From
the Comedy Hit "Viva Max’’; (8) P8S 1529

JOHN DENVER: Rhymes & Reasons: (8) P8S
531

JOSE FEI.ICIANO Alive Alive-O Part 1; (8)
P8S 15

JOSE FELICIANO Alive Alive-O Part 11; (8)
P8S 1538

ELVIS PRESLEY: From Memphis to Vegas/
From Vegas to Memphis; (8) P8S 5076

THE YOUNGBLOODS: Get Together/Elephant
Mountain; (8) P8S 5079

Chart

JUNIOR SAMPLES—That's a Hee Haw; (8)
P8CH 1012

LYNN ANDERSON: Songs That Made Coun-
try Girls Famous: (8) 8CH 1011

RCA Camden
LIVING VOICES—Music From the Motion

Picture “’Paint Your Wagon'’; (8) (8S 1084

LIVING MARIMBAS PLUS VOICES—Songs
Made Famous By Johnny Cash; {8) (8S
1080

RCA Red Seal

VARIOUS COMPOSERS—Arthur  Rubinstein,
pianist; (8) R8S 1144

MARIO LANZA—For the First Time; (8) R8S
1146

MARIO LANZA—Mario!; (8) R8S 1147

BIZET-SHCHEDRIN: CARMEN BALLET: Ar-
thur Fiedler and The Boston Pops (8)
R8S 1141

JOHANN STRAUSS: CROWN JEWELS OF THE
WALTZ KINGS: The Philadelphia Orchestra,
Eugene Ormandy, Conductor; (8) R8S 1142

RCA Victrola

ROSSINI-RESPHIGI: LA BOUTIQUE: FAN-
TASQUE IBERT: DIVERTISSEMENT KAY:
CAKEWALK: Arthur Fiedler and The Boston
Pops; (8} V8S 1003

TCHAIKOVSKY: VIOLIN IN D TARTINI:
DEVILS TRILL: Henryk Szeryng, violinist
Boston Sym. Orch. Charles Munch. Con-
ductor; (8) v8S 1017

THE ART OF LAWRENCE TIBBETT: Lawrence
Tibbett; (8) V8S 1015

TCHAIKOVSKY SYMPHONY NO. 6;
Symphony Orch.
(8) V85 1016

RESPHIGHI: FOUNTAINS OF ROME/RESPHI-
GH!: PINES OF ROME/BERLIOZ: ROMAN
CARNIVAL/SAINT-SAENS: DANSE MACA-
BRE: Arturo Toscanini conducting the NBC
Symphony Orch. (8) V85 1014

RCA Camden
PERRY COMO: The Lord’s Prayer;
1085

Boston
Pierre Monteux, Cond.

(8) CBS

Looking for
Talen
Booking an Acl m

Billboards

International

Talent Edition
f1as (e ANSWER m

FEBRUARY 14,

RCA

RCA

AL HIRT—Honey in the Horn; (C) PK-1031

CHET ATKINS—Guitar Country; (C) PK-1047

Mexico En la Voz De AMALIA MENDOZA;
(C) PK-10%8

Sones De JALISCO EL MEJOR MARIACH) DEL
MUNDO VARGAS DE TECALTICAN; (C) PK-

1099

JOSE FELICIANO—A Bag Full «f Soul, Folk,
Rock and 3lues; (C) PK-1113

JOSE ALFREDO JIMENEZ—Exitcs De Ayer Y
De Manana; (C) PK-1123

The Best of the Best of VARIOUS ARTISTS;
(C) PK-10154

MARCO ANTONIO MUNIZ—E| Despertar; (C)
PK-1195

HENRY MANCINI—The Concert Sound of; (C)
PK-1226

PORTER WAGONER—The Cold Hard Facts of
Life; (C) PK-1404

ED AMES A Time for Living. A Time for
Hope; (£) PK-1427

DOLLY PARTON-—in the Good DId Days; (C)
PK-1455

WAYLON JENNINGS—Just to Satisfy You;
(C) PK-1464

(Continued on page 25)

Do your

sound
better!

For complete information on
AKG quality performance
at prices ranging from

$40. to $75. net
qualified dealer or write to:

MENITRMN FHILIPE COMPOMAT
B TERET MW e, &

AKG CANADA  DIVISION OF 00U8.E GIAMOND ELECTADMICS » SCARBOROUGH, ONTARIO
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You’ve never
heard anything like this before.

T
Ramsey Lewis, the piano player

Every time Ramsey Lewis records a new
album, it takes everybody else a little while
to realize how far ahead he is. This time
they may never catch up. CADET LPS-836.

-
- w
-
-

_':'_  Now you can hear it all on the same album: The ‘In’ Crowd,
Hang on Sloopy, Wade in the Water, and 9 more that are
just as famikiar and just as good. CADET LPS-839.

The Best of Ramsey Lewis

You’ve heard all of this before.



Which magazine do you find

most useful in your work”?

When RACKJOBBERS were asked this question,
63% Found BILLBOARD most useful.”

21% Found Cashbox most useful.”

2% Found Record World most useful.”

RACKJOBBERS RELY
ON BILLBOARD




Tape CARtridge

New Tape CARtridge Releases

e Continued from page 22

DANNY DAVIS AND THE NASHVILLE BRASS—
Movin® On; (C) PK-1501

Chart

LYNN ANDERSON—Promises, Promises; (C)
PKCH-1002

LYNN ANDERSON—3ig Girls Don’t Cry; (Q)
PKCH-1003

Janus

THE FLYING MACHINE; (8) 8098 3007, (8)
8098 3007M, (C) 5098 3007M

Jewel
CLARENCE FOUNTAIN—Soul Gospel; {C} 5042
0030E

ALBERT POLAND/FRANKLIN DE BORR -—
Peace; (8) 8090 33001Mm

Monument

BOOTS RANDOLPH—Yakety Revisited; (8)
8044 18128M, (C) 5044 18128M

RAY STEVENS—Have a Little Talk With My-
self; (8) 8044 18134M, (C) 5044 18134M

Nashboro
CONSOLERS—Mighty Good Singing; (C) 5054

7060M
REV. WILLINGHAM—The New Walk; (8)
8064 7070M

Nashville

SENSATIONAL RED "GIDDYUP” SOVINE; (8)
8069 2033E, (C) 5069 2033E

GUY MITCHELL—Heartaches By the Number;
(8) 8069 2074E, (C) 5069 2074E

There’s nothing to beat a quartet
When played on a silent cassette.
Designing knowhow
Keeps flutter and wow
From changing it to a quintet.

World’s largest manufacturer of precision-

molded cassettes and cartridges.

Unloaded, leader-loaded, or tape-loaded.
Data Packaging Corporation

O

Metromedia GEORGE JONES—Seasons of My Heart; (8)

Musical Theatre, A Revolutionary Revelation;
(8) 8090 1015 M

8069 2076E, {C) 5069 2076E &

ﬂ%?“g k | iﬁn }

(Connnued on page 27)
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BEST SELLING | !
g
i

iTape
Cartridges

|
|

8-TRACK
(Llcensee listed where label does not distribute own tapes)
This Last Weeks on
Week Week TITLE—Artist, Label & Number Chart
1 1 LED ZEPPELIN Il . ... .. ... ... ... ......... 13
Atlantic TP 8236 & Ampex 88236
2 2 ABBEY ROAD ... ... ... . ... . ... . ... 17 ‘,._I_
Beatles, Apple 8XT 383
3 4 CAPTURED LIVE AT THE FORUM .. ... ... ... ...... 8

Three Dog Night, Dunhill 850068—Ampex 850068 &
GRT 8023-50068

4 3 WILLIE & THE POOR BOYS ... ... ... ........... 8
Creedence Clearwater Revival, Fantasy ‘88397 (Ampex)
5 10 BLOOD, SWEAT & TEARS ... ... .. .. .. ...... ... 38
CC!‘J”‘bi: Ha) (Xt
6 8 IN-A-GADDA-DA-VIDA ..... ... ..... . ... ... ..... 38
Iron Butterfly, Atco TP 33-250 & Ampex 8250
7 5 TOM JONES LIVE IN LAS VEGAS . ........... ... .. 12
Parrot M79831 {(Ampex)
8 7 LET IT BLEED ... ... ... . ... ... .. ........... 7
Rolling Stones, London M72167 (Ampex)
9 11 SANTANA ... .. . .. 16
Columbia 1810 0692
10 6 GREEN RIVER ... .. ... ... . ... .. ........ .. 22
Creedence Clearwater Revival, Fantasy 88393 (Ampex)
11 9 JOHNNY CASH AT SAN QUENTIN ................ 28
Columbia 1810 0674
12 12 MONSTER ... ... .. ... 8
Steppenwolf, Dunhill—Ampex 850066 & GRT 8023-50066
13 13 CROSBY, STILLS & NASH ... ... ... .. .. .. .. .38
Atlantic TP 8229 & Ampex B8229
14 14 EASY RIDER .. .. ... . ... ... ...l 10
Soundtrack, Reprise 8RM 2026
15 — SUITABLE FOR FRAMING . ... . ... ... ......... 1
Three Dog Night, Dunhill 85058
16 19 THE BAND ... ... .. .. . ... ... .. ... ... .. .. 3
Capitol 8XT 132
17 15 ALBUM 1700 .. ...... . .. .. ... ... ... ..., 6
Peter, Paul & Mary, Warner 8ros.-Seven Arts 8WM 1700
18 18 BEST OF TOMMY JONES & THE SHONDELLS . ... ... 2
Roulette 8440040 (GRT)
19 16 PUZZLE PEOPLE .. .. .. ... .. ... ... ... ... 9
Temptations, Gordy G8 1949
20— SWISS MOVEMENT ... .. . .. ... ... ... 1 M m
Les McCann & Eddie Harris, Atlantic TP 1537 '
CASSETTE
{Licensee |isted where label does not distribute own tapes) m
This  Last Weeks on ’
Week Week TITLE—Artist, Label & Number Chart
1 1 LED ZEPPELIN W . ... .. .. ... . . ... . ...... 10 f
Atlantic (S 8236 & Ampex 58236 ompac;/
2 2 ABBEY ROAD ... .. ... ... ... 16 Cassette
Beatles, Apple 4XT 383
3 4 IgrﬂfjaygélL!XrEply) LAS VEGAS . ! A M u NTH You can rely on th_e nation's largest proc_iucer of metal
4 3 WILLIE & THE POOR BOYS . .. . .. .. .. . .. .. 7 i components used in Cassettes and Cartridges. Contact
Creedence Clearwater Revival, Fantasy 58397 (Ampex} each with _an us today!
5 5 BLOOD, SWEAT & TEARS .. ... ... ... ... . .. 23 unconditional lifetime
Columbia 1610 0052 guarantee « Constant Product Improvement and Development
6 8 IN-A-GADDA-DA-VIDA ... . ... ... . . . . .. e 37 - ) L _
Iron 8utterfly, Atco CS 33-250 & Ampex 5250 #udio Magnetics Corporation is ¢ Lowest Prices
T L Gl ettt > SuHltyodSRce
1ght, = - ompac assetles. . . .
8 6 JOHNNY CASH AT SAN QUENTIN .. ... .. .. .21 Made 10 the U S. Philips specs, Standard or Special Design Components
Columbia 1610 0674 Nothing left out. And still com-
Y ion stomeeLondon waT1e g T 3 petitively priced. /
10 9 WARM SHADE OF IVORY .. .5 Overland rrooucrs company
Henry Mancini, RCA PK 1441 P.O. Box 6 « Ph. 402 —721-7270
11 — UL - . i b
E?{(ESLEE%I;) HUMPERDINCK ... .. .. .. . ... ... .. 1 Fremont. Nebraska 68025
12 15 SANTANA . ... ... ... 10
Columbua 1610 0692
13 13 GREEN RIVER ... . .. .. ... ..., 22
Creedence Clearwater Revnval Fantasy 58393 (Ampex)
14 10 JOE COCKER! .. ... . ... .. ... ... .......... 7 i
e MAGNETICS when answering ads . . .
15 11 BEST OF THE CREA & . pe
Atco €S 33291 & Ampgl( 5291 2 & CORPORATION Say You Saw It in Billboard
Billboard SPECIAL SURVEY For Week Ending 2/14/70 é‘;‘:’ggnsa"‘g:h?'gggﬁ‘y(‘2*;-3?-3‘2‘1’?6}32?
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Nothing Replaces the Original
Why Be Fooled by Copies When The
Original LE-BO (ases Are Easy to Get

STAY ON THE PO
RIGHT TRACK WITH| Ll 7Y T

generation gap

Long hair, short hair and no hair.
In every age group, phonograph

record cases are “in "’ And with

the Amberg line, you can sell

the entire market . . . pre-school,
grade school, teens, the “now’’
generation, Mom, Dad, and the

Grandparents. Even classical
collectors.

A wide selection for 7° and 12"
records. Platter-pak cases are beau-
tifully styled to the taste of the indi-
TA-52 Deluxe Tape Cartridge Case TR vidual. They almost sell themselves.
Holds 15 cartridges = : Made of rugged bindersboard. Covered.
with the same moisture-resistant material
used for luggage .

Send today for complete information and literature
on Platter-pak record cases. Write to
Amberg File & Index Co., 1625 Duane Blvd.,
Kankakee, IIl. 60901.

TA-54 Deluxe Tape Cartridge Case
Holds 24 Cartridges

il A PP YN e

x.l. FRSRULUCT R el N
T /Mmic“Ou:TKe-Go!"

Deluxe Attache Type BRAND,
CASSETTE NEW"
Carrying Case e
[ el 1 BUILD SALES...BUILD PROFITS WITH THE NEW

TRAVELMATE -

MAKES ALL OTHER CARTRIDGE TUNERS OBSOLETE
AM ¢ FM ¢ FM MULTIPLEX

1“41“1

[} .W [*
o Alligator Leatherette covered wood 'Ll‘J”‘IH\f
constructien. gl iy
o Holds 30 Cassettes. s n
o A brand new concept in design. RS e
e High pile, attractive red velvet

flocke((ii irlnterior. CAT. = TA-64

e [ndividual compartments. n i

o THE ONLY CARRYING CASE WITH A MRl S5
HAND STITCHED TOP AND BOTTOM.

o Completely eliminates the possibility
of delamination.

e Individually packed — 6 pieces to a
master carton.

e Available in Black & Brown Alligator.
e Shipping weight approximately 19 ibs.

Deluxe Attache Type
D TAPE CARTRIDGE

! H yo
NE\N! lM\\S"DaﬂFNHPNWN“ Carr&mg Cafe 2

_ S - = ,

[ FULLY PORTABLE
R, TAKE IT ANYWHERE

o Aligator Leatherette covered wood The FM-10 is the latest in design by AUDIOVOX, enabling our customers to be out
construction. in front of the competition.

e Holds 30 Cartridges, 8 or 4 track.

e A brand new concept in design.

B Now you can offer your customers an AM|FM Multiplex tuner for their car stereo

e High pile, attractive red velvet units.

. :Ir:)(;:i'\‘l?gu;ll‘tiz:lr;;artments. B The unit is completely portable and plays AM and FM in the car and out of the car.

e THE ONLY CARRYING CASE WITH A B Has jacks for stereo phones or speakers.
HAND STITCHED TOP AND BOTTOM. e o

CAT. = TAG6  SuggestedList — $1485  © Completely eliminates the possibility ® Transmits in stereo. AS\E\EMIZ gTH.Ic.)HVEV

of delamination. . | Contains lamp to guide you to stereo stations.

o Individually packed — 6 pieces to a . . NY COLISEUM
Taster carton: @ Local and long distance tuning—retractable antenna. BOOTHS 1526-8

o AVAILABLE IN BLACK, BROWN AND | Complete with batteries and all accessories.
GREEN ALLIGATOR. And see our

AUDIOVOX CORPORATION I::EI(';IIGIAEYERS
300 Denton Avenue, New Hyde Park, L.I., N.Y. 11040 Telephone: (516) 248-0500 ENTERTAINMENT

AUDIOVOX WEST CORPORATION PRODUCTS
1550 Rollins Road. Burlingame. Calif. 34010 Telenhone: (415) £97.1535

o Shipping weight approximately 25 Ibs. A D'D VDX ® complete line of
: U CAR RADIOS,
PRODUCTS CO., INC., 71-08 51st AVENUE, WOODSIDE, N.Y. 11377




Tape CARtridge

New Tape CARtridge Releases

e Continued from page 25

COWBOY COPAS—Filipino Baby; (8) 8069
2077E, (C) 5069 2077E

STANLEY BROS.—Sweeter Than Flowers; (8)
8069 2078E, (C) 5069 2078E

Plantation
DEE MULLINS—The Continuing Story; (8)

8074 4M
TERESA BREWER/JEANNIE C. RILEY—Country
Goid Vol. 1; (8) 8074 5M, (C) 5074 5M

Rama Rama
Yn; 2000—A Musical Odyssey; (8) 8083
77M

Randwood
EXOTIC GUITARS—Everybody’s Talkin’; (8)
8058 8061M, (C) 5058 8061M

Revue
HAROLD JOMNSON—Wide Open; (8) 8029
7212M

Speed

lOSO;ESTRONAUTAS—Land of Love; (8) 8089
1

SSS International
SOLID GOLD Vol. 1—Various Artists; (8)
8074 1003M, (C) 5074 1003Mm

Studio 10

KARL RICHEY; (8) 8010 102M

LEON’S CREATION—This Is the Beginning;
(8) 8010 103M

Tower

ORIGINAL SOUNDTRACK—Angel, Angel Down
We Go; (8) 8080 5161M, (C) 5080 5161M

PINK FLOYD—Underground; (8) 8080 5168M,
(C) 5080 5168M

Tradition

At Home With CLANCY BROS. & TOMMY
MAKEM & THEIR FAMILIES; (8) 8059
2060E, (C) 5059 2060E

Genius of EDDIE MARRIS; (8) 8059 2067,
(C) 5059 2067E

Starring JERRY BUTLER; (8) 8059 2068, (C)
5059 2068E

JIMMY REED—Wailin’ the Blues; (8) 8059
2069E, (C) 5059 2069€

BETTY EVERETT WITH JERRY BUTLER; (8)
8059 2073E, (C) 5059 2073E

Tower
ORIGINAL SOUNDTRACK—Angel, Angel Down
We Go; (8) 8080 5168M, (C) 5080 5168M

UNI

Fever Tree; (8) 8029 73067M, (() 5029
73067M

GARLAND GREEN—Jealous Kind of Fella; (8)
8029 73073M, (C) 5029 73073M

Best of STRAWBERRY ALARM CLOCK; (8)
8029 73074M, (C) 5029 73074M

VMC
HAL FRAZIER—No Man Is an Island; (8) 8079
137M

Era

Sing Along With BREEZY—AIl Time Favorites;
(C) 5096 5001Q

Sing Along With BREEZY—Folk Songs; (C)
5096 5002Q

Sing Along With BREEZY—Song Trip Around
the World; (C) 5096 5003Q

Sing Along With BREEZY—Children’s Party
Songs; (C) 5096 5004Q

Wonderland

BOB & LOUISE OE CORMIER—Songs Children
Sin(;;—QFrance; (8) 8097 1404Q, (C) 5097
1404

CYRIL RITCHARD—Alice in Wonderland; (C)
5097 1406Q

ALEC TEMPLETON—Mother Goose Songs; (C)
5097 1409Q

BOB & LOVISE DE CORMIER—Songs Children
Smg—Germany, (8) 8097 1411Q, (C) 5097

1Q

BOB & LOVISE DE CORMIER—Songs Children
Sing—Italy; (C) 5097 1412Q

ED McCURDY/OSCAR BRAND—Folk Songs for
Little Cowboys; (C) 5097 1423Q

PEGGY SEEGER/BOB GIBSON—Folk Songs for
Little Sailors; (C) 5097 1424Q

ED McCURDY/BOB GIBSON—Folk Songs From
Children’s Zoo; (C) 5097 1425Q

IREEI24E WICKER—The Singing Lady; (C) 5097

IREENE WICKER—Cinderella/Sleeping 8eauty;
(C) 5097 1433Q

IREENE  WICKER—Snow White/Rumpelstilt-
skin; (C) 5097 1437

IREENE WICKER—Child’s Introduction to Al-
phabets & Numbers; (C) 5097 1448Q

GRT

GNP Crescendo
LES BAXTER—Moog Rock; (8) 8038 2053E

GRT

RUBBER BAND—B8eaties Songbook; (8) 8099
10015M, (C) 5099 10015M

Hi Fi

Best of GEORGE WRIGHT; (8) 8059 443E,
(C) 5059 443E, (C) 5059 443E

ARTHUR LYMAN-—Today’s Greatest Hits; (8)
8059 1040E, (C) 5059 1040E

King

BOB KAMES—Sentimental Journey; (8) 8032
1045M

ALBERT KING—Traveiin’ To California; (8)
8032 1060M

ARTHUR PRYSOCK—Country Side; (8) 8032
1064M, (C) 5032 1064M

ARTHUR PRYSOCK—Soul Trees; (8) 8032
1066M, (C) 5032 1066M

REDD FOXX—Bare Facts Part 1; (8) 8032

1072M
REDD FOXX—Pass the Apple, Eve; (8) 8032
1073M
REDD FOXX—In a Nutshell; (8) 8032 1074M
BEETHOVEN: Piano Concerto No. 3 in C
minor; Rono in B flat major—Lili Kraus,
piano  Amsterdam Philharmonic  Society
Orchestra (G. Rivoli); (C) PC-1017
BEETHOVEN: Violin Concerto in D major,
Op. 61—Henryk Szeryng, Violin Orchestre
du Conservatoire (J. Thibaud); (C) PC-1018
HAYDN: Sonatas for piano, Vol. 1, Nos. 27,
28, 36, 44—Sophie Svirsky, piano; (C) PC-
9

101

HAYDN: Sonatas for Piano, Vol. 2, Nos. 23,
24, 34, 49 and Fantasy—Sophie Svirsky,
piano; (C) PC-1020

HAYDN: Sonatas for Piano, Vol. 3, Nos. 20,
21, 32, 33—Sophie Svirsky, piano; (C) PC-

1021

HANDEL/TELEMANN: & Concerti Grossi, Op.

Oboe Concerto in F minor—Collegium

Musicum (R. Douatte) Gunter Passin, oboe;
The Cologne Chamber Orch.; (C) PC-1022

BACH/HANDEL/MARCELLO: Capriccio on the
Departure of a Beloved Brother, French
Suite No. 5; Suite No. 7; Oboe Concerto
trans. by J.S. Bach for the keyboard—
Walter Hautzig, piano; (C) PC-1024

TCHAIKOVSKY: Nutcracker Ballet Highlights—
Bolshoi Theater Orch. (Rozhdestvensky; (C)
PC-1025

MOZART: Piano Concerto in E flat major
K. 271; Piano Sonata in A major, K. 331
—Lili Krauss, piano Vienna State Opera
Orch. (V. Desarzens); (C) PC-1026

J.S. BACH: 3 Sonatas for cello & harpsichord
—Edmund Kurtz, cello; Frank Pelleg, harp-
sichord; (C) PC-1027

M()ZCAR(;'2 String Quintets: K 515 & 516; (C)

1

MOZART: String Quintets: K 406 & 174; (()
PC-1029

MOZAR'I' String Quintets: K 593 & 614; (C)
/PC-1030

MOZART: Clarinet Quintet, K 581; Oboe
Quartet. K. 370—The Pascal String Quartet
—Peter Simenaver, clarinet; Heinz Holliger,
oboe; (C}) PC-1031

Better tape sounds better.
Audiopak contains the best.

Audiotape. What else. 26 duplicators and 77 different
labels wouldn't have it any other way. They use
Audiotape® magnetic recording tape because it
reproduces high frequencies without grinding or
wearing recording or playback heads. And because
they know that in whatever configuration they buy
it, Audiotape will be engineered to give optimum
fidelity, greater consistency and the best possible
strength and wear qualities. As you know, we make
Audiopak® Cassettes, Audiopak® Cartridges,
reel-to-reel Audiotape® magnetic recording tape
and Audiodiscs® blanks for master recordings.

All {modestly) the best. Audiopaw

Audio Devices Inc.. Glenbrook, Conn,
A subsidiary of Capitol Industnes, Inc.

New 'S’rl'eo 8 Tapes...

We have 59 others and more coming! |

Buy now during
special deal!

| See your Word rep

WORD Becords

| [
|

\ or write or phone

| | Box 1790 Waco, Texas 76703 |

i | |
' I
| Days: 817/772-7650 | /

Evenings and Weekends: 817 /772-8880 |

i (HOT LINE PHONE: Call us at night rates; order processed next day) '

|

|

B
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Talent

Action Talent's New Look—
Gears for 2-Front Expansion

NEW YORK — The Action
Talent agency is getting a new
look. Betty Sperber, who ran
the agency since its inception
three years ago, is going back
into the personal management
business and has turned the
operation over to Sol Saffian
and Jeff Franklin. Saffian will
be the agency’s president while
Franklin will act as chairman
of the board and executive vice
president. Anita Tricarico, who
worked closely with Miss Sper-
ber in the operation of the
agency, will stay on with the
new management.

First order of business for the
new agency setup was a merg-
er last week with DFI Com-
munications and an official

By MIKE GROSS

change in the agency’s name to
ATI. DFI Communications is a
publicly-owned conglomerate in-
terested in diversifying into the
entertainment business.

Both Saffian and Franklin are
now gearing for an expansion
in the areas of personnel and
talent. The firm has 50 acts in
its stable and it's shooting for
a roster of 150 acts. In addi-
tion to the rock acts which are
the mainstay of the ATI stable
now, Saffian and Franklin are
mapping out a spread into the
lounge act field. They’re also
looking to build ATI with a
staff of young agents. They're
also planning to build a tele-
vision department and a com-
mercials department which will

Hungarian Fest Off; Seen
Blow to Disks & Writers

BUDAPEST — In bowing
to press criticism and deciding
not to hold a Hungarian pop fes-
tival this year, the organizers
have struck a severe blow at
the Hungarian State Record Co.

which could normally be ex-
pected to sell between 800.000
and one million recordings of
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festival songs on its Qualiton
and Hungaroton labels. It is
also a blow to local songwriters
and to the state publishing
house, Editio Musica.

The decision of the organizers
has been received badly by the
Hungarian music industry be-
cause not only has the festival
always been a financial success
but it has also served as an ex-
cellent springboard for young
talent.

Last year's festival was won
by the “unknown” Marika Kes-
marki, who is making a name
in West Germany as Edina Pop
and is competing with five other
singers for the honor of repre-
senting Germany in this year’s
Eurovision Song Contest in Am-
sterdam.

The organizers are planning
to hold the next festival in 1971,
Meanwhile, Hungary will be
represented in the Coupe
d’Europe Musicale in Berne,
Switzerland, Feb. 24-28 by Gabi
Fenyvessi, Klementina Magay
and Peter Miklosi. Jury member
will be Paul Kessler and mus-
ical director is Vilmos Kor-
mendi.

L's GA to
Do Benefit

NEW YORK —L’s GA, a
multimedia event created by
composer Salvatore Martirano,
will be presented by Polydor,
Inc., at a benefit for the New
York Mobilization Peace Pa-
rade Committee at the Electric
Circus, Wednesday (11), at 9
p.m.

Among the appearing artists
will be Charlie Chin, Jake

Holmes, 9 p.m. to midnight; L’s
GA. midnight; the Tony Wil-
liams Lifetime, Ten Wheel
Drive with Genya Ravan, 12:30
a.m. to 2 a.m. Lights will be by
Pablo. Tickets will be $2 each
at the door.

L's GA has been released as
a Polydor album. The presenta-
tion combines film, tape and
narrator Michael Holloway, who
recites Lincoln’s Gettysburg Ad-
dress through the distortions and
exaggeratiomrs of an. electrified
gas. mask.

complement its already swing-
ing one-nighter and college de-
partments.

Plans are also in the works
to open ATI branches in Los
Angeles and Nashville. The
West Coast office is expected
to be operating within six to
eight weeks, while further scout-
ing of the Nashville territory is
anticipated before ATI make its
move into the country market.

“Total development and in-
volvement will be our
trademark,” Saffian said. “But
we don’t want acts that can’t
deliver.” Franklin added that
an act's ‘“staying power” will
also be of prime consideration.

As far as the staff buildup is
concerned, the accent will be
on youth or with industry vet-
erans who’ve adapted to the
changing times. In the Jat-
ter group, Saffian pointed to
ATI staffer Walter Thomas, a
60-year-old black man who's re-
garded as one of the top agents
around today.

Saffian comes to ATI after
a short hitch with CMA and
a 13-year incubation with Joe
Glaser's Associated Booking
Corp. “I'm going to apply a lot
of Glaser’s philosophy to ATIL,”
Saffian said. Franklin had been
assisting Miss Sperber in the
operation of Action Talent for
the past two years.

Miss Sperber is renewing
her managerial career with
the Brooklyn Bridge, the Isley
Brothers, Peppermint Rainbow,
the Five Stairsteps and Lenny
Welch. Her firm will be called
Betty Sperber Management.

Rawls’ Trip
To Europe

WASHINGTON-—Lou Rawls
leaves on a month-long Euro-
pean tour after a Saturday (14)
appearance at Constitution Hall
here. The Capitol Records’ art-
ist, whose “Kraft Music Hall”
will be aired on Wednes-
day (18), also appears at the
Buffalo Festival at the Statler
Hilton, Buffalo, N.Y.

Rawls’ European stops in-
clude Monday (16) through
Saturday (21), the “Tom Jones
Show” in London; Sunday (22),
the “David Frost Show” in Lon-
don; Feb. 23-25, local TV ap-
pearances; Feb. 28-March 1,
BBC Variety show in London;
and March 4-8, appearances at
U.S. military bases throughout
Germany.

People Slates
Big PA Tour

LOS ANGELES — Para-
mount Records’ People begins
a heavy slate of personal ap-
pearances at the Whiskey A Go
Go, Monday (16) and Tuesday
(17). The group plays the Off
Broadway West. Anaheim,
Calif., Friday (20) and Satur-
day (21).

The group, whose debut Para-
mount album is “There Are Peo-
ple and There Are People,”
them appeas at New York's Elee-
tric Cmrcus the first. week in
March plus meetings and inter:
views with press and radio per-
sonmret. Between March 13 and
28, Peopte wilk tour the North-
west U. S.

Talent In Action

JACK BRUCE & FRIENDS-
MOUNTAIN
Fillmore East, New York

It seems that two things can
happen with a supergroup: it can
work or it can not work. It de-
pends on the musicians’ ability to
give in to each other. Both ex-
tremes were in evidence on Jan.
30, when the Fillmore East con-
tinued its series of supergroup
presentations with a concert that
featured Jack Bruce & Friends and
Mountain. The opening act, Boffa-
longo. were completely overshad-
owed by the two groups that fol-
lowed.

The problem with Jack Bruce
& Friends is that they are prob-
ably not friends. Mitch Mitchell,
on drums. seems willing to be a
cooperative member of a group,
but Bruce and lead guitarist Larry
Coryell are in constant competi-
tion for spotlighting, upstaging
each other almost viciously. Cory-
ell is an amazing virtuoso, but
insists on proving the fact with
whirlwind solos about as interest-
ing as guitar textbook exercises.
Meanwhile, Bruce may be con-
structing fantastic bass patterns
(he uses the instrument almost like
a secondary lead guitar) but he
scrambles to pull the focus by
yelling and distorting his vocals in
ways that are often inappropri-
ate to the song and unworthy of
his fine voice.

Mountain manages to avoid
this kind of conflict in spite of
the fact that the group includes
such forceful personalities as lead
guitarist Leslie West and bassist
Felix Pappalardi. Bass and lead
are the focus of this group, too,
but rather than compete, the two
elements merge. The end product
is greater than the sum of the
individual egos involved. Pappa-
lardi and West play off “each
other, anticipate each other, un-
derstand each other’s musical as-
sumptions. NANCY ERLICH

LIZA MINNELLI
Waldorf Astoria, New York

Liza Minnelli, the misbegotten
cuckoo of the film world, is also
feathering her nest in nightclubs,
where she is a performer of the
highest rank, able to use her craft
with honesty and insight and with
a sense of display which gives
meaning to every action.

These rare credits transformed
the  Waldorf-Astoria's  Empire
Room on Feb. 3 into a svelte off-
Broadway musical show, complete
with choreography, costumes and
original music. And starring, of
course, the one and only Liza,
who comes on full of love and
loose-jointed, her hands moving in
all directions, yet strung together
and controlled like a Baird mar-
ionette. Dancing, twisting, singing,
and even winging with an unrelent-
ing energy and eagerness that is
almost obsessive in its determina-
tion to please, she never forgets
that these are her moments of
glory.

The A&M Records artist can
rear back and deliver songs such
as “‘Cabaret,” “Everybody Loves
My Baby” and “Mammy” (kneel-
ing down and all) with zeal as her
voice and gestures unite in a por-
trait of the artist as a performer.

Assisting, if that is the word for
such a one woman showing, in
the rock numbers are a group of
talented young men, the Bo-
jangles. They manage to keep up
with Miss Minnelli’s scintillating
pace even when she performs *'Ring
Them Bells,” a honky tonk tune
in which her song and danceman-
ship result in the kind of showman-
ship which will carry her high into
the entertainment sphere.

ROBERT SOBEL

RUSTIX
Ungano’s, New York

Rustix, a vibrant, exciting groap

from Rochester, N.Y., displayed
polish, drive and geod sound in

their Ungano’s opening Feb. 3.
The sextet has two good vocal
leads in Albe Galich and Chuck
Brucato and four quality instru-
mentalists who combine for an
unaffected soul rock sound.

Bob D'Andrea not only played
good lead guitar, but joined in the
big vocal sound that’s the group's
distinctive mark. Organist Vinne
Strenk, bass guitarist Ronny Col-
lins and drummer David Colon
Jr. were together throughout.

The set included “Come On
People,” the group’s next single
on Motown Records’ Rare Earth
label. This song and others had
Galich and Brucato alternating and
blending. “1 Heard It Through
the Grapevine.” which is in Rus-
tix's first Rare Earth album, was
a solid closing number, with Gal-
ich on conga drums and Brucato
handling singing lead. Collins,
D'Andrea. and Strenk all shone.
while Colon's work was excep-
tional throughout. Here's a group
that can only head upward as it
receives greater exposure.

FRED KIRBY

GERSHON KINGSLEY
Carnegie Hall, New York

The much heralded or vilified
Moog Electronic Synthesizer ran
the full gamut of its virtuosity
in Sol Hurok's presentation of
Gershon Kingsley's First Moog
Quartet to a near-capacity Carne-
gie Hall, Jan. 30. Utilizing drums,
piano, guitar. and a vocal quartet,
Kingsley conducted his four-moog
ensemble against a varying back-
ground of slides and animation.

For musical purists and exper-
imenters there were humorous
frequencies and electronic dialogs
reminiscent of science-fiction. and
for those who have yet to acquire
a taste for dissonance and aton-
ality, the moog provided an aurora
borealis accompaniment to classi-
cal, pop and rock pieces.

Successful  forays into these
areas were the eerie “In the Be-
ginning.” Kingsley's vibrant “Pop-
corn.” his pulsating “Save a Little
Love for Ourself” and Handel's
“Water Music.”

Kingsley and his moog artists,
Kenneth Bichel, Stan Free, Eric
W. Knight and Howard Salat, all
of diverse musical backgrounds.
will have this concert as their
next release on Audio Fidelity
Records. ROBIN LOGGIE

OSCAR BRAND
Village Gaslight, New York

Oscar Brand brought his ribald
folk songs and humor to the Vil-
lage Gate, Feb. 4, and the re-
sult was a sheer delight. Brand.
who has a new album on Kapp
Records, performs in a more tra-
ditional style than is usual, made
the material. which ranged from
bawdy English folk songs to his
new composition, “Oh, What a
Time to Be Born.” This latter was
a meaningful song of today, which
gained its traditional feel from
Brand’s simple tender delivery.

Brand touched all bases, includ-
ing “Who Knows the Color of
God,” “Parties Make the World
Go 'Round,” “Blood on the Sad-
dle,” "One-Eyed Riley,” and
“Pigs. Pigs, Pigs.” The last. based
on the farm animal, included hog
calls and other vocal sound ef-
fects. Brand's comments also con-
tributed to the good spirits of his
first two sets. Requests from the
audience showed that this veteran
has a message for today.

FRED KIRBY

TONY JOE WHITE
Municipal Auditorium, Nashville

Tony Joe White and Steppen-
wolf packed the house at the Mu-
nicipal Auditorium on Jan. 3L
Over 8,300 fans witnessed the show
which also featwsedra local female:
rock group The Logking Glass.

Whaite showed the crowd what
“swamp rock” was all about. Us-

(Continued orn page 30)
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Music of Today—Brimhail

by: Jude Porter

SHEET MUSIC SCOOPS . . .

Here is an up-to-the-minute “scoop”
list of Hansen music sheets HOT off
the press.

THE HILLS OF YESTERDAY

This song hails from the motion pic-
ture, “The Molly Maguires.” Words
by Paul Francis Webster . . . Music
by Henry Mancini.

DO THE FUNKY CHICKEN

The one-and-only, Rufus Thomas,
swings in with this one. The song
jumped onto the charts from no-
where to #62, with a bullet. It's an
East/Memphis tune.

Steam (that's a hot group), has
been steadily rockin’ their way to
the TOP. Al Peckover . . . you have
another SMASH! . . .

I'VE GOTTA MAKE YOU LOVE ME

This sensational standard song comes
back via the Frijid Pink's new wax-
ing . ..

HOUSE OF THE RISING SUN

Bobby Sherman (la-la-la), who has
had two million-seller singles back-
to-back . . . comes AGAIN . . . for
the third time with this WINNER . ..

EASY COME, EASY GO

Neil Diamond, of “Holly Holy” fame,
jumps onto the charts STRONG with
an old master just released. (Sidney
Seidenberg, who is the “guiding
force’" behind B. B. King, is jumpin’
for joy over this one!) . . .

SHILOH
Comin" back AGAIN . . . for the
fourth time . . . and Bobby Vinton
does it. (This one is another

“branch” on the TREE of hits for
Buddy Kiillen and Jack Stapp in
Nashville!) . . .

MY ELUSIVE DREAMS

Color this one . . . instant success.
The Byrds do it! And it's makin’
it ...

JESUS IS JUST ALRIGHT

Attention, Dealers and Jobbers . .

order this song PRONTO! It's a very,
very, VERY BIG song . . . and it's
here to stay for quite a spell. . . .

Theme From . . . “PATTON"

Al Delory is breaking records with
a theme from the motion picture,
“Easy Rider.”” It's an easy-to-listen-
to TOPPER entitled . . .

WASN'T BORN TO FOLLOW

ANNOUNCEMENT . . .
BLOWIN' AWAY . . . by the Fifth
Dimension . . . is now available in

Hansen sheets!

TINKLIN' IVORIES . . .

We'd like to alert all of you to two
special edition Piano Solos by Burt
Bacharach . . from the 20th
Century-Fox film, “Butch Cassidy
and the Sundance Kid" . . . that
are currently available in the United
fStialtes and England. They're beauti-
ul!

COME TOUCH THE SUN

an
THE SUNDANCE KID

SPEAKING OF BACHARACH . . . AND
DAVID

The following sorigs are available in
sheet music for the first time . .
via Hansen!

LET ME BE LONELY

DREAM SWEET DREAMER
(Bee By 0)

ANY OLD TIME OF THE DAY
GO WITH LOVE
ONE LESS BELL TO ANSWER
HE WHO LOVES

GOLD MARK ASSOCIATES

PUBLIC RELATIONS
New York—Beverly Hills—London

an
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MONTEREY INTL POPFEST
PLANS ARE UNDER WAY

SAN FRANCISCO—PIlans for a Monterey World Pop Festival
to be held March 20-22 are under way. Security and facilities for
300,000 people will be provided and 60 bands—to remain un-
named until contracts are signed——are expected to play 16-18 hours
daily, with a carnival, artisans’ fair and film festival as part of the
affair. Admission will be $10 for the three days.

Dean Brown and Larry Lee, former Monterey area disk jockeys,
are promoting the event under the name of Mediametrics Inc.—
their first venture into rock festival promotion.

The site of the festival will be a ranch along Highway 101, about
20 miles north of Monterey. Camping facilities and catering ser-

vices will be provided.

A A R

From The

Music Capitals
of the World

(DOMESTIC)

NEW YORK

RCA’s Eddy Arnold makes his
New York nightclub debut Feb.
23, when he opens at the Waldorf-
Astoria’'s Empire Room for two
weeks. . . . Peter Schickele’s Open
Window, who appear on Van-
guard, appear at Washington’s
Constitution Hall Feb. 21. The
trio is the pit band for “Oh, Cal-
cutta.”. Firebird’s George
Goldner is touring the Southwest
to promote the label’s Natural
Gas album. . . . London’s Michael
Allen flies to London, March 1,
to cut a new album. . . . Elek-
tra’s Stooges perform in Lima,
Ohio, Friday (13); Dayton, Satur-
day (14); St. Louis, March 7; and
Minneapolis, March 20. . . .
Roger Kellaway has been signed
by Arena Productions to write
the score of Universal's “World
Premiere: The Shooting Gallery,”

a two-hour film for NBC-TV
viewing.

The dates for Warner Bros.’
Grateful Dead, Blue Thumb’s

Love, and Atco’s Allman Broth-
ers at Fillmore East are Wednes-
day (11), Friday (13), and Satur-
day (14). Slated for Friday (20)
and Saturday (21) are Parrot’s
Savoy Brown, Reprise’s Kinks,
and Elektra's Renaissance. . . .
Capitol’s Jon Bartel Thing play
Lenny’s on the Turnpike, West
Peabody, Mass.,, with Columbia’s
0.C. Smith through Sunday (8).
The group opens a six-night stand
at Green in Youngstown, Ohio,
Wednesday (11). MGM’s
Julie Budd appears at the Con-
cord Hotel in the Catskills, Sat-
urday (14). . . . Ernestine Jack-
son, who will appear in Broad-
way’s “Applause” with Lauren
Bacall, will play three Sunday
night dates at Tamarack Lodge,
Greenfield Park, N.Y., the first
being April 25.

Atco’s Jerry Jeff Walker and
Folkway’s Paul Geremia open a
four-night engagement at the Main
Point, Bryn Mawr, Pa., Thurs-
day (12). . . . The Kane Triplets

Frye Winds Up
Tour in Okla.

NEW YORK — David Frye,
who plays the “Ed Sullivan
Show” Sunday (8), is on a tour
which winds up in Oklahoma
City, March 20.

Frye, whose first Elektra
Records album is the success-
ful “I Am the President,” has
the following February dates:
Downtowner, Memphis (10); St.
Louis (12); Pittsburgh (14); “The
Smothers Brothers Show” (16);
Eastern Kentucky University
(21); Buffalo, N. Y. (22);
Providence (27); and Schenec-
tady, N. Y. (28).

Frye also appears in Hart-
ford, Conn., March 1; Wagner
College, Staten Island, N. Y.
(7); Boston College, March 13;
and the University of Rhode
Island, March 14.

have been added to the show fea-
turing Columbia’s John Davidson,
which plays the Phoenix Star
Theater, March 4-7, and the Hous-
ton Music Theater, March 12-15.
Comedian Norm Crosby also is
on the bill. . . . United Artists’
Little Anthony & the Imperials
will do return club and TV ap-
pearances after a series of college
gigs this month. Richard
Harris is recording “Shadow of a
Dream” for Dunhill The song,
written by Kay Scott, was based
on thematic material from “A
Man Cualled Horse,” scored by
Leonard Rosenman, her composer-
husband.

Brother Jack McDuff opens a
one-week stand at the Pine Grill,
Buffalo, N.Y., Monday (9). . . .
Lee Wells, president of Kashe
Records, and Richard Russell, the
label’s first artist, have returned
to New York after a promotional
visit to the Norfolk, Va., area.
... Octave’s Erroll Garner guests
on the “Ed Sullivan Show,” Sun-
day (8). He then leaves on his
first trip to Japan. Garner will
return to headline the Boston
Globe Festival, Feb. 28, in Bos-
ton. . . . Don McGinnis has
completed arranging a Country
Coalition single and album for
ABC. He also has been signed
to arrange a new film for Mallin
Productions. . . . Norman Gimbel
will write the lyrics for Charlie
Fox’s score for Universal’s “Pufn-
stuf” film.

“This Means That,” Luciano
Berio’s latest composition, will be
presented by Erberto Landi at
Carnegie Hall on Tuesday (17).
The multi-media work consists of
electronic music tapes, vocal solo-
ists, sound and light effects. . . .
Starday/King’s  Arthur Prysock
opens a two-week engagement at
Harlem’s Club Baron, Tuesday
(17). . . . Elektra's Judy Collins
appears at Long Beach Conven-
tion Hall, Friday (13); Santa Mon-
ica (Calif.)) Auditorium, Saturday
(14); San Diego's Community Con-
cert Hall, Sunday (15); Sacra-
mento Civic Auditorium, Wednes-
day (18); San Francisco Civic
Auditorium, Friday (20); and San
Jose Civic Auditorium, Satur-
day (21). . . . Herman D, Gimbel,
president and chairman of the
board of Audio Fidelity Records,
has been named by the Fashion
Foundation of America as the best-
dressed man in America in the
field of business.

Sitarist Mahmud Mirza makes
his New York debut at Alice
Tully Hall, Monday (9). . . . The
Establishment joined Liberace
Jan. 29 for a two-week stint at
Las Vegas’ Caesars Palace. . . .
Arif Mardin, producer-conductor-
arranger, is working with Carmen
McRae on a new Atlantic album
in Miami’s Criteria Studios through
Sunday (15). . . Miss McRae,
Lionel Hampton, and Bill Cosby
appeared at Detroit's Masonic
Temple, Feb. 6 and New York's
Felt Forum, Feb. 7. . . . Keith
Carradine, son of actor John Car-
radine, has been signed for the
role of Clause in Broadway’s
“Hair.” FRED KIRBY

(Continued on page 51)

Wi itchseason Into

Mgt. & Agency Co.

LONDON—Witchseason Pro-
ductions L.td. has begun opera-
tion of a new and associated
Werewolf  Management and
Agency outlet which will handle
all artists directed by Witch-
season.

These include the Fairport
Convention, Sandy Denny's new
group, the Incredible String
Band, Nick Drake, John and
Beverley Martyn and jazz art-
ists Chris MacGregor and Dudu
Pukwana.

Directors of Werewolf are
Anthea Joseph, personal mana-
ger of Fairport Convention, and
Oonagh Karanjia, Boyd’s per-
sonal assistant. Chief booker is
Stuart Price.

Werewolf was described by
a spokesman for the firm as a
tidying up effort to consolidate
group interests. Fairport Con-
vention and the Incredible
String Band had, up to now,
been represented by the Nems
agency. The shift in agency is
said to be the result of an ami-
cable agreement.

Administration of group book-

ings will be handled by Were-
wolf on a worldwide basis, but
booking in North America for
Fairport Convention will be su-
pervised by Bill Graham and
the Millard Agency, while In-
credible String Band will be
handled by Ravi Shankar’s man-
ager Jay Hoffman.

Publishing of compositions by
Witchseason artists is handled
by Warlock Music. Warlock,
Werewolf and Witchseason of-
fices are located at 83 Charlotte
St.

Canned Heat
Set for U.K.

LONDON — Canned Heat,
whose European tour was vir-
tually a sellout and included a
free concert before 15,000 in
the Palazzo della Sport in Mi-
lan, have been invited to appear
in the Bath Festival, England,
June 27.

The group's London concert
at the Royal Albert Hall Jan.
30 was recorded for an album.

Talent In Action

e Continued from page 28

ing only his electric guitar and
the services of drummer Sammy
Creasy, he thrilled the crowd
with his own material which in-
cluded “Roosevelt and Ira Lee,”
“I Want You,” “Rainy Night in
Georgia” and, of course, “Polk
Salad Annie.” The only unpleas-
ant thing about White’s perform-
ance was that it had to be cut
short due to the auditorium’s 11
o’clock curfew.

Steppenwolf was also cut short
by time for their segment of the
show but managed to get in their
hits such as “Magic Carpet Ride,”
“The Pusher” and “Born to Be
Wild,” also an exciting version of
their latest release, “Monster.”

Both groups were constantly
hampered by power failures that
combined to delay the show for
nearly 45 minutes, which is noth-
ing new to the facilities at the
auditorium. JIM BUFFETT

PETER IVERS,
HENRY SCHUMAN
Alice Tuzzy Hall, New York

Oboist Henry Schuman was fea-
tured in an unusual Alice Tully
Hall concert, Jan. 31, which had
as its high point a rock composi-
tion by Peter Ivers, whose first
album is on Epic Records.

Ivers, who played harmonica
brilliantly in the piece, was aided
by two of the musicians on the
album, Schuman and drummer
Robert Pozar. The other fine rock
musicians in “Opus Animus” were
guitarist Paul Lenart of Van-
guard/Apostolic’s Far Cry and
bass guitarist Buell Neidlinger.

The selection brought the
packed auditorium to life and de-
servedly so. The rock piece
brought about an encore for the
quintet, which was more bluesy
in character. The combining of
harmonica and oboe was espe-
cially noteworthy.

Earlier, Schuman, who opened
with Andrzej Dobrowlski’s “Mu-
sic for Electronic Tape and Oboe
Solo,” was featured with other
classical musicians in music of
Loeffler, Mozart and Rochberg.
The association of classical and
rock music proved a distinct suc-
cess. FRED KIRBY

BOSSA RIO
Donte’s, North Hollywood

A zesty breeze from Brazil
called Bossa Rio proved an ex-
citing musical experience Feb. 2.
The sextet, developed and guided

by Sergio Mendes, is patterned
after the Jackie and Roy Kral vo-
cal duo, but with a heavy rhythm
foundation.

The band's two lead singer-
swingers are Gracinha, an excel-
lent phraseologist and Pery Ribe-
iro, who also plays a gentle flute in
a harmonizing role with his pretty
female associate.

Miss Gracinha is a foreceful,
driving vocalist, whose range is
at the top of the harmony blend.
She is a pert, attractive girl who
works well in both English and
Portuguese.

The group’s initial Blue Thumb
single, “Blackbird” was a rousing
selection, and “Spinning Wheel”
swung. Drummer Roni Mesquita’s
snare cracks and expert cymbal
work loaned sparkle to the rhythm
flow, kicked further along by the
round, strong tones of electric
bassist Octavio Bailly. Pianist
Dwight Dickerson was right in
the jazz groove on “Saiuba.” Or-
ganist Manfredo Fest adds tin-
gling fills behind the front line vo-
calists. ELIOT TIEGEL

Irish Rovers to

U.S. & Canada

NEW YORK — The Irish
Rovers will take off on their
fourth annual “Sound of Ire-
land” tour of the U.S. and Can-
ada on Feb. 27. The tour will
run through March 17. In addi-
tion to Jimmy Kennedy, the
Rovers will also feature Tommy
Makem, formerly with the
Clancy Brothers, who will have
guest star billing.

This tour marks the first
time in which the Irish Rovers
and Makem will appear to-
gether in concert.

Airplane Complete
NET Special Film

SAN FRANCISCO — The
Jefferson Airplane, RCA Rec-
ords artists, have completed the
filming of a 90-minute special
for the National Educational
Network. The show, scheduled
to debut in March, also features
Ralph Gleason, a leading music
authority. Also to be included
are the Grateful Dead, actor
Rip Torn, and other leading San
Francisco Rock groups. The
Airplane played a concert in
Los Angeles Saturday (7).



Atlantic Recording Corp. wishes
to express its appreciation to
Howard S. Holzer and Holzer Au-
dio Engineering Corp., creator of
the "CSG Process.’ For more than
a year Atlantic has used the CSG
Process to produce mono singles
fromoriginal stereo tapes without
any loss of quality. Among the
artists whose recordings have
been processed by CSG are:

BEE GEES * BROOK BENTON ¢ ARCHIE BELL &
THE DRELLS * CLARENCE CARTER *CHER * OTIS
CLAY * CROSBY, STILLS & NASH ¢ KING CURTIS
TYRONE DAVIS ¢ JULIE DRISCOLL, BRIAN
AUGER & THE TRINITY « THE DYNAMICS
ARETHA FRANKLIN « EDDIE HARRIS ¢ IRON
BUTTERFLY ¢« DEON JACKSON ¢ LOU JOHN-
SON ¢ DR. JOHN, THE NIGHT TRIPPER ¢ YUSEF
LATEEF « WILSON PICKETT « THE RASCALS
OTIS REDDING ¢ OTIS RUSH ¢ SOUL BROTHERS
SIX ¢ DUSTY SPRINGFIELD « THE SWEET INSPI-
RATIONS « JOE TEX ¢ BETTY WRIGHT

&9

ATLANTIC

Gotiltion

—

—

ATCO

The CSG Process can be used to
produce mono tapes and discs
from stereo tapes, and to produce
stereo tapes and discs.
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f THE NEW HEADQUARTERS
FOR THE ENTERTAINMENT INDUSTRY

NOW IMMEDIATE OCCUPANCY!

The NO. 1 LOCATION
In The Heart of Hollywood

new 15 STORY

PRESTIGE OFFICE CENTER

corner of CAHUENGA
& SUNSET BLVDS.

OFFERING THESE
PLUS CONVEMIENCES

CUSTOM DESIGNED SUITES
800 CAR GARAGE PARKING
BANKING FACILITIES and

RESTAURANT ON FREMISES
CONVENIENT TO FREEWAYS

FOR LEASE INFORMATIOMN, PLEASE CALL . . .

HO 6-5333 or OL 7-2340

TWO DIFFERENT COUNTRY SOUNDS
WITH LONNIE HOLT

Re-Echo Records
#6-2328-69

Folk & 01d Time

1. Overton Hanging

2. One Little Thing
at a Time

Breeze Records #522

Modern

1. Forever Is Such a
Long, Long Time

2. Will It Mean a
Broken Heart

LONNIE HOLT

211 North Church St.
Livingston, Tennessee 38570
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Talent

Roulette Pitch IMC, EMI Enter
Overseas Pact

On 3 Degrees

NEW YORK-—Roulette Rec-
ords will mount one of its most
extensive campaigns around its
newly signed group, the Three
Degrees. The trio, comprised of
Sheila Ferguson, Fayette Pinck-
ney and Valerie Holiday, is
managed by arranger-conductor
Richard Barrett.

Morris Levy, president of
Roulette, has slated a major
radio, television and newspaper
campaign to begin with the re-
lease of the girls’ first record.
The Three Degrees were intro-
duced to Philadelphia’s disk
jockeys and press last week at
a cocktail party held at the
Latin Casino, Camden, N.J. The
party was set up by Marshal
Verbit of Marnel Distributing.
The executive staff from Rou-
lette’s New York office trekked
to Camden for the event.

LOS ANGELES—IMC
Productions and EMI are team-
ing to release the former's acts
on the Continent. Under terms
of a three-year, six-figure pact,
IMC Productions will offer
product to EMI by Rockin Foo,
Plain Jane, Randy Holden, Sap-
phire  Thinkers, the Smith
Brothers, Eddie Cano, Anthony
Newley, Frankie Randall, Ann
Howard, Jerry Cook and Neely
Plumb's Funky Fiddles.

IMC co-owner Lenny Pon-
cher, who recently concluded
the negotiations in London, is
presently investigating further
licensing arrangements  with
other overseas markets.

First group released under
the new arrangement will be
Rockin Foo, led by drummer
Les Brown Jr., who happens to
be an IMC producer. Rockin

Mann Push on Album

NEW YORK — Manfred
Mann, who has formed a new
nine-man group, including brass
section, was in New York last
week to help promote the
group’s forthcoming U. S. tour
and the first Polydor Records
album of Manfred Mann Chap-
ter Three. All selections in the
set are by Mann and Mike
Hug, the only other member of
the former Manfred Mann
group, which broke up last year.

The tour opens April 2-5 at
San Francisco’s Fillmore West.
Other tour dates include Los
Angeles’ Whiskey Au Go Go,

i

PRESLEY OPENS
TEXAS RODEO

HOUSTON — Elvis Presley
will give his first concert ap-
pearance here in 10 years when
he opens the 38th annual edi-
tion of “America’s Wildest Ro-
deo” this month. The RCA Rec-
ords artist is scheduled to ap-
pear at matinee and evening
performances Feb. 27 and 28
and March 1 at the rodeo, held
in the Astrodome as part of the
Houston Livestock Show.

Other artists scheduled to ap-
pear at the rodeo include Char-
ley Pride March 2-4, Bobby
Goldsboro March 5, and Buck
Owens and Roy Clark March
6-8.

April 8-12; Chicago's Kinetic
Playground, April 17-18. Bos-
ton Tea Party, April 23-25; New
York’s Fillmore East, May 1-2;
and Philadelphia’s Electric Fac-
tory, May 8-9. The Manfred
Mann Chapter Three will be
distributed by Polydor in the
U. S. and Canada and Philips
Records in England and the rest
of the world.

Signings

Paramount’s Ambergris signed
an agency contract with Creative
Management Associates. . . .
Smokey Roberds to Capitol Rec-
ords. . . . Liquid Blue, Texas
rock .group. joined Gulf Pacific
Industries, independent production
company. . . . Hedson & Har-
rington also joined Gulf Pacific.

. . Comedy team of Mantan
Moreland and Roosevelt Living-
good to Laff Records. . . . Gil
Melle signed with Nocturne Rec-
ords. . . . Truth, a soul-folk-rock
trio, to People Records. . . . Percy
Mayfield signed with RCA. where
his debut disk is “To Live the
Past™ and "A Lying Woman.” An
album is slated for March. . . .
Sylvia Miles of *“Midnight Cow-
boy™ and singer Sonny James have
signed with International Famous
Agency for representation in all
fields. . . . The Liberation St.
Band to Pentagram. . . . Frankie
Avalon to Metromedia with
Wednesday's Child Productions
handling his first album.

CAMERAMAN WIL ZENS works out the order of solos with the all-star
band being filmed at Memory Lane in Los Angeles for the TV series
‘‘Jazz on Stage.’’ Jack Lewerke's Euro-Film Corp. is preparing the haif-
hour series for European TV audiences. Members of this band inciude
from the left: drummer Bobby Thompson; bassist Leroy Vinnegar;
trumpeter Harry (Sweets) Edison; saxophonist Sonny Criss and pianist
Hampton Hawes.

Foo has already made its do-
mestic debut on the Hobbit line,
owned by IMC and distributed
by GRT.

This rock band, which has
been working dates around the
local area, played the Whisky
A Go Go last week on the bill
with a Chicago blues band.

EMI has the freedom to
place IMC acts on either the
regular EMI line or on its new

. Harvest contemporary rock ila-

bel.

John Miller, head of IMC's
London office, will work with
EMI's Ron White on product
coordination and promotions.
IMC has just signed four Brit-
ish producer-musicians, with the
first working on an album
blending 15th century renais-
sance music with a rock beat,
according to Poncher. “This is
our new concept for rock,” said
Poncher. Miller has been work-
ing with a new contemporary
group, Saffron, which will ap-
pear on all EMI released prod-
uct.

IMC plans to record all its
artists regardless of whether
they are released by any Amer-
ican company. A number of its
acts presently do not have any
American record representation,
notably Ann Howard, Jerry
Cook, Frankie Randall and the
Smith Brothers, a six-piece band
in the fashionable jazz-rock
idiom. Plain Jane and the Sap-
phire Thinkers have just been
released in the U.S. on Hobbit.

EMI -has first refusal on all
product recorded by IMC. The
Bill Loeb-Lenny Poncher owned
company can only offer an art-
ist to another label if EMI turns
down two products by that
artist.

Rankin Tapes
Spot for Govt.

NEW YORK—Kenny Rank-
in, who has begun work on his
third Mercury Records album,
has completed taping a radio
spot for the “Guest Star of the
Month Show,” sponsored by the
U. S. Treasury Department.

The show, hosted by Merv
Griffin, is designed to promote
sales of Savings Bonds. The
Mort Lindsay Orchestra are reg-
ulars on the program, which
hits 2,800 U. S. radio stations.
Rankin also has done vocals for
TV commercials for Clairol,
Murine Eye-Drops, and Macy’s
Stockings.

TOP QUALITY

8X10

|

4" PRINTS

LITHOGRAPHED ON HEAVY KROMEKOYE

UNDER 3¢ EACH
IN 1000 LOTS

500——$18.85 1000——$29.75
For larger quantities add $22.00 per 1000

ALSO AVAILABLE NOW:

8X10 COLOR PRINTS

1000 8X10s $175.00

Send for a sample 8X10 color
print and black & white 8X10
plus prices for other sizes in
black & white and full details
on ordering.

ETB PICTURES

317 N. ROBBERSON
SPRINGFIELD, MO. 65806
(sabsidhary of the Advertising Brochure Ca.)
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P & S’s Burns Cites PD Role

ATHENS, Ga.—For the first
time, radio is taking on a more
professional approach, accord-
ing to George Burns, national
program director for the Pa-
cific and Southern Broadcasting
chain that includes WSAI in
Cincinnati, WQXI in Atlanta,
and other stations. Speaking
here Jan. 28 before more than
100 professional broadcasters
and college radio students at
the 25th annual Radio and Tele-
vision Institute of the Georgia
Association of Broadcasters,
Burns pointed out that each
market today is so different that
in any sizable market the pro-
gram director has taken on the
same status of an engineer.
“He "is becoming more impor-
tant.”

Broadcasting used to be dom-
inated by sales-oriented people,
but this is changing somewhat,
he said, because the public is
demanding more quality in
radio programming.

Calling for better program-
ming training at the college
level, he said that most pro-
gram directors got their train-
ing through the school of hard
knocks. More time in college
should be devoted to how to
read an ARB report rather than
writing half-hour radio dramas,
he said.

Speaking on the necessity for
radio stations to hire more
blacks, he said that the present
training system had never faced
the problem of integrating. Now
the stations were having to hire
totally inadequate people and
put them on the air. But this
was the fault of the training
methods being used at present
at the professional level.

He also stated that no longer
did the program director have
to dream of someday becoming
a radio station manager. “To-
day, it’s enough to be a pro-
gram director.”

In the question and answer
session, he said that one of the
best ways a small or medium
market station could find a
program director was to hire a
secondary man at a station in a
larger market, but he urged
that the station keep the man
on the air.

Bill Gavin, editor and pub-
lisher of the Gavin Report, spoke
on the research being done at
the radio station level today by
many stations, pointing to Buzz
Bennett of KGB in San Diego
as doing an excellent job and
capitalizing on it to build his
ratings. He mentioned that the
new breed of program directors
today ‘“take radio seriously.”

Bill Drake, according to Gavin,

KFAC Sheds ‘Semi’

For '‘Pure’ Sound

LOS ANGELES—KFAC has
eliminated semipop and semi-
classical programming in favor
of a “pure” sound. The empha-
sis on serious works covers
both AM and FM stations. The
FM station will be programmed
separately at least 18 hours a
day, reports Bruce Johnson, the
new vice president-general man-
ager.

Several programs are being
moved about. “The World of
Opera,” simulcast daily from
3-4 p.m. will now be heard on
AM only during the same time
slot, while the FM station
beams “Stereo Omnibus” a non-
vocal program.

To balance this move, FM
will broadcast “Opera Scene”
from 2-3 p.m. while AM airs
“Musical Masterpieces.” The
separate programming is based

on the FCC’s ruling that sta-
tions must split their signals
more than 50 percent of the time
if they are in major population
centers.

“Qur listeners expect classical
music, so we've decided to
eliminate semipop and semi-
classical,” Johnson said. KFAC-
FM’s “In a Baroque Mood,”
introduced last December be-
tween 8-9 a.m., has been ex-
panded to begin one hour
earlier.

Two shows which continue
being simulcast are the “Eve-
ning Concert™ (in its 28th year)
and “Collector’s Shelf.” Johnson
plans providing live broadcasts
of local symphonies and cham-
ber groups. In its 34th vyear,
KFAC-AM is the city's only
exclusive classical broadcaster.

KRYS in Driver’s Seat
With MOR Programming

CORPUS CHRISTI, Tex. —
KRYS, by keying in on records
by such artists as the Blood,
Sweat & Tears and blending
these album cuts and oldies, has
driven its middle - of - the - road
format into the No. | position
in the market, according to a
Septembet-October Pulse. The
ratings survey shows the station
with a 30 percent share 6 a.m.-
midnight.

Program director Joe Eth-
ridge, who has been with the
station about six years, says he

WSB-FM Shows

ATLANTA — WSB-FM,
stereo station here, has launched
a S52-week series of half-hour
shows called “Mantovani Pre-
sents.” London Records is spon-
soring the shows through the
Roger Coleman agency. Guest
artists are also featured on the
programs.

34

has an album cut about every
fifth record and an oldie, which
he bills as a Hall of Fame rec-
ord. The rest are all singles. Oc-
casionally, a country music rec-
ord makes the station’s playlist
such as-"Okie From Muskogee”
by Merle Haggard on Capitol
Records. “We were the first in
the city to play that record,”
said Ethridge.

Ethridge aims the program-
ming at the 18 and up category
of listener and believes that the
key word to a good MOR
station is balance and ‘“‘that’s
where the album cuts come in.
Album cuts make up about 20
to 25 percent of the records
played.”

The station led in adult lis-
teners for a long time, but by
increasing the youth-appeal of
the station, Ethridge said, he
gained young adults without
losing the adults.

has contributed more to shaping
radio today than any man since
Todd Storz and Gordon Mc-
Lendon pioneered the Top 40
format.

Also speaking on the panel
was Claude Hall, Radio-TV Ed-
itor of Billboard.

WIXZ's Local
Talent Play

PITTSBURGH — WIXZ re-
cently devoted a series of four
specials to local recording tal-
ent, and management reported
that the shows were so success-
ful that already more are being
planned. The hour specials were
aired four consecutive Sunday
nights on the Terry Lee show.

All featured local groups;
the first was devoted to the
Racket Squad, the second to the
Jaggerz who'd scored on the
WIXZ chart with “The Rapper,”
and the third show featured the
Vogues. The fourth was a wrap-
up of local groups such as the
Swamp Rats, Peter’s Pipers,
Jimmy Mack and the Music
Factory, Gary Glenn Family,
Groove U, the Mind Garage,
the Grains of Sand, the Marsh-
mallow Steamshovel, the Elec-
trons, the Racket Squad, the
Jaggerz and the Vogues.

KFIR Switches
To Country Play

SWEET HOME, Ore.—KFIR,
1,000-watt daytime station here,
has switched to a modern coun-
try music format, reports new
program director Mike Tinder.
Tinder was just promoted to
program director, replacing Ken
Sturdevant, who is now station
manager. Other air personalities
at the station include Ron Lewin,
Ron Johnson and Jim Wade.
KFIR serves the population cen-
ters of Oregon’s mid-William-
ette Valley.

THE INCREDIBLE FOG RELAXES

and talks to WEEL program director

Jack Alix after a recent rock show in Manassas. Alix does we_ekIyA rock
shows in the Fairfax, Va., area. Shown here left to right, Jamie Fisher,
Jon Chase, Elaine Allen, Alix, Bob Hall, Brad Fish, and Jesse Gay.

WMOD-FM’s Brooks
Praises Taped Play

By BOB GLASSENBERG

WASHINGTON — “Any-
thing that is done on live radio
can be done on automated

radio, including time signals,”
said Marv Brooks, program di-
rector of WMOD-FM. Brooks
also points out that his over-
head is considerably lower than
a station which has live shows
with air personalities.

One of the major problems
at the station when it switched
its format from jazz to the 80
percent oldies format it has
used for the last year and a
half is to repeat introductions to
records and sequence of cuts
for airplay. The problem has
been surmounted by having
more than 100 tapes at Brooks’
disposal. “Each tape is three
hours long and the combinations
of tapes gives us unlimited vari-
ables when it comes to pro-
gramming. No show plays the
same sequence of songs. No
show has the same introduc-
tion to each record. We put
one cut down at least three
different ways, therefore, there
is never a case of redundancy
in the introduction or play se-
quence,” says Brooks. “The
shows do not sound automated
and there is always a warmth

WCJW-FM Livens Country
Music With ‘Live’ Shows

CLEVELAND - There is
more life now in country here.
WCIW-FM, which has had tape
introductions to country music
for two years, went “live” on a
partial basis Jan. 26.

BASHFUL BOBBY WOOTEN, left,
program director of KAYO, Seat-
tle, talks with country star David
Houston after Houston placed
his hand and footprints on
KAYO's ‘‘starwalk’ 'outside of
their studios. There are 38 coun-
try music artist's prints now in
the ‘“‘Starwalk.”

Al Moore, former country air

personality on WATH in Ath-
ens, Ohio, and sales manager
at WLGN in Logan, Ohio, is
in the 1-5 p.m. weekday slot.

“We've reached the maxi-
mum audience on an automated
impersonal basis,” James A.

Skelly Jr., WCIW-FM general
manager, said. Early morning
and late afternoon music hosts
will be added if the live ex-
periment works out.

The top 50 music list will be
cut to 30 records with country
classics. Plans call for broad-
casting in stereo 24 hours a day
in about two weeks.

One survey has shown that

WCIW-FM's women listeners
have increased 128 percent
from the April-May listening

period to the October-Novem-
ber period, in the 10 p.m.-3
a.m. time slot. Total audience
rating jumped 34 percent for
the 6 a.m.-midnight period. Ac-
cording to the census, 12 per-
cent of Cuyahoga County resi-
dents, which includes Cleveland,
come from Southern states.

in the voice.” Some records are
“back announced,” some are
“front announced,” some have
no announcement at  all
Coupled with the fact that no
tapes are ever used in the same
sequence twice, the formula
adds up to great diversity, he
says.

The equipment used is IGM
automated equipment. Frank
Kramer, the chief engineer, has
made a few modifications. Kra-
mer is quick to point out that
there is no real computer. “We
use three matrix boards. These
are like peg boards which en-
ables us to program by insert-
ing electric rods into various
points on the boards, letting us
put in the right thing in the
right place. There is one board
which is a time clock. The sec-
ond board programs the spot we
want in relation to the time.
The third matrix board allows
us to program what happens in
that spot, like news, weather
or whatever.” With the use of
these three boards, the station
can program anything that a
live show can program, includ-
ing weather reports and the ex-
act time.

The current programming is
left to the ear of Brooks. Usu-
ally there are 80 percent oldies
and 20 percent new records.
“We give the 18-35 year old
audience the sounds they re-
member as teenagers in the 50's,”
said Brooks, who calls these
people “America’s critical cus-
tomers” because they are the
buyers and the spenders. Some-
times the station is programmed
for 70 percent oldies and 10
percent album cuts with the re-
maining percent saved for cur-
rent music. This is another
method of diverse program-
ming. Brooks is very careful

(Continued on page 40)
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DOOLEY SONG
PUSH BY TRO

NEW YORK—In memory
to the 100th anniversary of the
hanging of Tom Dooley, The
Richmond Organization is lining
up a push on the song “Tom
Dooley.” Al Brackman of TRO
said, “Decjays are planning an
across-the-board play of ‘“Tom
Dooley’ on the anniversary—
May I—and we anticipate there
will be one or two recordings
available by April 15, in addi-
tion to the Kingston Trio rec-
ord.”

ISR AL

FEBRUARY 14, 1970, BILLBOARD
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Our garden court and heated pool
form an oasis in the heart of
downtown San Francisco, one-half
block from Union Square, where
you may relax in the sun. Just steps
away are gourmet restaurants,
fashionable shops, Broadway shows.
Children under 14 stay free.
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SAN FRANCISCO SAN DIEGO

Hotel Stewart The El Cortez Hotel
Handlery Motor Inn  Stardust Motor Hotel
Travolator Motor Hotel

MONTEREY
Hotel San Carlos International Motel
OAKLAND El Cortez Motel

Lake Merritt Hotel

Radio-TV programming

Letters To The Editor

Top 40 Profiles |

I have written so many letters
to so many people about one
particular subject that I some-
times wonder if my goal isn't
completely futile. Yet, I keep
telling myself, I know I'm right
and I know there are also
good, progressive stations that
must feel the same way and
are also seeking the same an-
swers as I am.

FIDELIPAG® NAB
BROADCAST CARTRIDGE

® Standard of the broadcast industry.

e Lengths for every broadcast
requirement.

o Fits any NAB-approved tape deck.

e Adaptations for medical, computer
and timed sequential command use.

o Widely used for institutional and

AV teaching aids.
’ELE RO
INDUSTRIES INCORPORATED

Distributors in every state and around
the world. Write or call for nearest.
Cherry Hill Industrial Center
Cherry Hill, New Jersey 08034
Phone: (609) 424-1234

45 rpm RECORDS

oldies by mail

OLDIES

All original artists.
For complete catalog send $1.00.
(deductible from first order) to:

BLUE NOTE SHOP

156 Central Ave., Albany, N.Y. 12206
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It all boils down to one simple
word—RECORDS.

I have been in this business
for 10 years and I still fail to
see why a station that is willing
to bend over backwards to any
demands asked of them by rec-
ord promoters cannot receive
a little, a lot, some or any kind
of record service. I have written
personal letters to EVERY
major record company in exist-
ance, most of which are based
in California and New York. A
few of them sent me token sin-
gles once and I was then forgot-
ten. I wrote some of them a
second time and again got the
same kind of treatment. Two
or three of the smaller com-
panies have continued to send
me current releases. Of course,
prior to this I wrote a minimum
of two letters to every record
distributor in St. Louis and Chi-
cago and contacted some of
them personally. Most of this
resulted in a lot of double talk
and buck passing with one excep-
tion. That exception is Columbia
Records. Their distributor in
Skokie, Ill., has been good
enough to send me a pretty fair
sampling and it is graciously
appreciated.

Granted, we are in the small
to medium market bracket; how-
ever, take a look at the things in
our favor. First of all we pro-
gram to a good portion of three
states due to our strategic loca-
tion with an excellent broadcast
signal that is rated No. 1 in this
entire area. We also have a very
comprehensive format to include
most forms of modern music
excluding jazz and blues. We
have a very professional and
well experienced staff and our
station 1s run just as if we were
a major market station.

As of late I have begun writ-
ing to publishers and music writ-
ers for I find they are a much
more cooperative type of people,
the only problem being that they
just don’t have that much music
for distribution. BUT, they do
all they can for us in spite of
any obstacles.

Arthur E. Mann
Program director
KOKX

Keokuk, Iowa

It's been some time since we
changed our programming to
basically country, and many
good things have come our way
. . . like listeners and more busi-
ness.

I was reading an article in
Billboard about taking the coun-
try out of country music . . . and
I whole-heartedly agree!

Claude, it seems rather ridicu-
lous for program directors to
label their stations. When a sta-
tion is modern country . . . then
play the best and play ONLY
the best and let people call you
what they like. At WHSL, the
word COUNTRY is never men-
tioned. Just because a station is
basically country doesn’t mean
that everything else should be
screened-out and placed in file
“13.” The new modern country
is actually the new ADULT
SOUND . . . PLAYED TO
AND FOR ADULTS. At
WHSL modern country means
Dean Martin, Eddy Arnold,
Connie Francis, Nilsson, Joe
South, Glen Campbell, Tom
Jones plus the BETTER of the
harder country artist. We play
music that adults like . . . and
now that music just happens to
be music with a country flavor
. . . mainly because rock has left
the adult . . . not the adult leav-

EDITOR’'S NOTE: Each week we will profile some of the key Top
40 stations in the nation. These stations are participating in Billboard's
Search for a New Sound, seeking new recording artists. The Search is
being conducted in association with the Tea Council of the U.S.A.

WWNS
Statesboro, Ga.

President Don McDougald; manager and program director Ray Shader;
air personalities include Dave Nitz, Ray Classens, Don Blalock and Bobby
Holland. The station serves an area of approximately 200,000, and
broadcasts from 6 a.m.-12 midnight.

WBAB
Babylon, N.Y.

General manager Fred Beck; program director Tony Fames; music director
Mike Jeffries; air personalities include Barry Neal 6-10 a.m.; Tony James
10 am.-1 p.m.; Mike Jeffries 1-6 p.m. John Ryan 6-midnight; Jim
Genovese midnight-6 a.m. WBAB is 1440 AM and 1023 FM with a
3,000-watt non-directional stereo FM signal. Daytime simulcasts with the
24-hour FM. Personalities use easy approach. Station covers Long Island
and parts of New York City.

MNEZ
Box 960, 322 North H St.
Lompoc, Calif. 93436

General manager is Terry Dorsey; program director Jim Carey; air
personalities include production director Dave Loe, 6-10 a.m.; news direc-
tor Ron Finn, 10 a.m.-2 p.m.; music director Mark Edwards, 2-6 p.m;
Rick Bailey, 6-midnight, and Ray Hojem, midnight-6 a.m. The format
includes a combination of Top 40 and easy listening from 6 a.m.-6 p.m.
and Top 40 and local rock favorites from 6-10 p.m. with good music
programmed from 10 p.m.-6 a.m. KNEZ is 96 on the dial broadcasting
24 hours a day. The signal covers an area of approximately 150,000
listeners.

KQWB
Box 2122
Fargo, N.D.

Station manager is Fred Drewry. Air personalities include Jay Edwards
6-10 a.m.; Larry James, general manager, 10 am.-1 p.m.; Wayne Hiller,
program director, 1-4 p.m.; Dave Shannon, music director, 4-8 p.m., and
Johnny Dollar 8 p.m.-1 am. KQWB is 5,000 watts AM daytime and
100,000 watts FM at night, simulcasting AM hours. It operates at 1550
on the AM dial and 98.7 on FM. The latest ratings for June/July show
the station No. 1 after 10 a.m. with a median listening audience of 39
percent after 10 a.m.

KTGR-FM
Box 412
Columbia, Mo. 65201

Station personnel include Paul Burcham, Mike Dissen, C. Robert Finot,
Dee Davis, Tom West, Mike Morgan and Jethro. On the weekends Jerry
Evans, Bob Bishop and Steve Williams take over. The Top 40 format is
dropped after 11 p.m. and Jethro goes to progressive rock.

A major portion of the day is programmed for adults 18 to 40
utilizing a playlist of 40 records and 15 extras. Album cuts are included
after 6 p.m. and some easy listening is aired before 3 p.m. KTGR-FM
simulcasts its AM station from sunrise to sunset.

ing the rock. Rock has just pro- and found out that, “Oh, Il

gressed beyond the appreciation
of today’s adults and country has
progressed to a point of being
actually more of an adult sound.
With music programmed like
this, the listener gives us the la-
bel he desires . . . if he likes us
... then he gives us a label that
he likes . . . if not . . . than it’s
the contrary.

The modern country program
director actually has more re-
sponsibility than most are aware.
He must play the music the way
it should be played . . . keep-
ing enough harder country in to
keep the flavor . . . plus add that
up-grading better music to actu-
ally “educate” the country lover
. . . don’t down-grade the good
music listener. He must also give
good news, sports, weather,
stock market reports, plus any-
thing that interests the adults in
his particular market.

Jerry Norris
Program director
WHSL
Wilmington, N.C.

AMEN to the recent letters
about the record service smaller
stations get. We are a small mar-
ket station as our AM is only
500 watts and our FM 28,500
watts  programming  mostly
country & rock. I recently
visited a country-formated sta-
tion in a large city and was
given the grand tour by the mu-
sic director, I was walking along
when suddenly I was confronted
by one helluva big box filled
with duplicate copies and (dig
dis) ROCK, SOUL & EASY
LISTENING disks. I ask what
he was going to do with them

dragout back and put ’em in
the trash barrel. I was dumb-
founded. I remembered how
many times I had written let-
ters to companies and sending
charts requesting to be added
to their mailing list. Now, I
know that promo copies cost
money to send and it may break
companies if they sent all sta-
tions every disk that came out,
but that was a lotta green be-
ing put in a trash barrel. My
trusty companion also told me
that hardly a day went by that
some promotion cat came to see
him and leave him a copy of a
new recording. I have written
letters to companies and dis-
tributors, and a few days later
received a nice duplicated letter
stating, “Thank you for your
recent letter. We have adopted
a new policy which enables you
to buy our productions at disk
jockey prices.” I don’t want to
buy ’em because I don’t like
them that well and I don’t want to
be playing “A Boy Named Sue”
as a pick hit a year from now.
I wonder if things will get better
now that our FM will soon be
100,000 watts and our AM 10,-
000 watts clear with an audible
signal in Dallas. All I ask is that
I receive a copy of the same
record at the same time the
larger stations get theirs. In re-
turn I promise to send charts if
wanted or needed and to play
the recording if it fits our for-
mat.
Jerry R. Hughes
Music director
WMAG
WQST-FM
Forest, Miss.
(Continued on page 40)
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powerful new film
in America.

This is Henry Mancini’s

powerful new version of
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Radio-TV programming

RADIO-TV MART

Billboard is read by nearly every air
personality, program director and
station manager in the nation. Re-
sults are guaranteed. The cost is
only $15 for two times, but, because
of the lowcost, payment should be
enclosed with the advertising copy.
Send to:

Raduo-TV .lob Mart

1lboa
165 W. 46"| St.
New York, N. Y. 10036

Production man . . . I may lose one
man to the draft. I'd like to have
a couple of names in the can in
case. If you are strong on copy and
production, if you can create and
keep pace with the best radio pro-
duction department in the industry,
send samples of your work. On
the best need apply. To: Jefferson
Kaye, program director, WKBW,
Buffalo, N. Y. 14209.

POSITIONS OPEN

First phone personality for up-tempo
MOR. Top rated in major Central
California city. Must be Breat . . .
not just an announcer! Work week-
ends only, two six-hour shifts, and
earn $400 a month, union scale plus.
Use the other five days to do your
own thing, go to one of three nearby
colleges, or commute to weekday
work in nearby city. Opportunity to
move west to beautiful setup if
you're great! Send long, nonreturn-
able aircheck or MOR audition with
resume and references to: Marv Al-
len, PD, KARM AM/FM, P.0. Box
669, Fresno, Calif. 93721.

Savvy production pro to join 50 kw.
clear., Fun on the air, communicate
in an adult manner on contemporary
MOR. Combo; education; community
oriented. Aircheck, commercial/
promo samples, resume. No phone
calls, please. Vt}rite to Alan Wilson,
administrative assistant, Employee
Relations Dept., WHA! S Ine., 520
West Chestnut St., Louisville, Ky.
4020

Professional only. We want a man
dedicated to country music. who
understands it, programs it in all
its facets, and wants an opportunity
with one of America’s original
country music stations. Send us a
demo of your work, how you sell
yourself and the product, for listen-
er and advertiser acceptance. Refer-
ences. All replies confidential.
Then, we will talk. Eastern Seaboard
area, so confidential meeting will
not be difficult. Reply to Box 0219,
Radio-TV Job Mart, Billboard.

Now available for one of the major
50 markets. Mature, professional
Top 40 deejay and/or PD with exp.
in medium markets. Not a time &
temp man, but not a mouth either.
Exp. in production. 1st ticket. Con-
tact Harold Hines, 1 Parkview Dr.,
Bowling Green, Ky. 42101. Or call
502—843-4810.

Country music is my thing. Give
creative music presentation; write
and produce selling copy. Like to
run combination music-telephone
show on all-nighter. Prefer Pacific
Northwest market. Write Box 0211,
Radio-TV Job Mart, Billboard.

Rated “X’* (for exceptional!). Dy-
namic, aggressive, creative air per-
sonality who can not only turn Your
station on to a whole additional
volume of litseners, but build a
driving image for the station. 4
years’ experience on air, capable
production man, 3d phone, draft
exempt. Extensive knowledge of
pop music. Call: 201; 356-8488 or
write: Ed Osborne, 293 Nagle St.,
Bound Brook, N. J. 08805.

LOUD, EMOTIONAL, FAST-MOVING
jock that knows Top 40 music and
loves it. Seeks position with Top 40
station. Prefer teen audience slot.
1st ticket. Call 606-528-2539.

Radio management — major market
progressive rock station has immedi-
ate opening for manager with heavy
sales, intelligence, enthusiasm. and
managerial experience. Write letter
and resume to Box 0213, Radio-TV
Job Mart, Billboard.

WMBD Radio, 43-year-old MOR CBS
affiliate, is looking for experienced
production director AM, FM,
audio. Prefer at least two to three
years solid radio background. On
camera exp. helpful, but not neces-
sary; voice quality, character voices,
and creativity given great considera-
tion. Call or write: Mr. Darrel Jones,
operations manager, WMBD, 212 S W,
Jefferson Ave., Peoria, Ill. 61602, or
call 309-676-0711.

Anyone looking for a heavy? Write:
Box 0214, Radio-TV Job Mart, Bill-
board.

I want to be a pro. I've got the
schooling and a 1st ticket, Can you
give me the experience? Yng, mrd.
Want top 40 or uptempo MOR job.
Can write, sell and do news. John
Stanturf, 594 Valencia, San Fran-
cisco, Calif. 94110. Or call: 415—
552-1984.

Need news director for our new
News Department, $150 per five-day
week plus talent, and expenses.
Liberal completely paid benefit pro-
gram. Want ambitious man who en-
Joys being the best. Write Billboard,
%)5 #0189, 165 W, 46th St., N. Y.

Wanted—an American representa-
tive to handle highly original and
humorous (American and British)
record show on tape. For informa-
tion and tape, write Box 0210, Radio-
TV Job Mart, Billboard.

KOOO Big Country Radio in Omaha,
Neb., looking for 1st ticket DJ for
afternoon_ drive shift. No main-
tenance, just good production, and
know country radio. Good starting
pay with a growing chain. Send
tape and resume to Frank Lee,
Operations Director, KOOO, Box 37
W.D., Omaha, Neb.

Ancr: (fanfare). Hi, out there in
med. mkt. radioland! (Theme: estab.-
under). It’s here! Dedicated, crea-
tive; 7 yrs. exp., all formats and
all phases, inc. mgmt.; BS Magna,
4 awds., FCC 3rd, vet, 25, married;
prefer NE. Get one today, (Stinger).
Contact: Box 0215, Radio-TV Job
Mart, Billboard.

Mature voice for MOR station. We
want a man interested in combina-
tion air and news gathering shift.
Must have 3rd ticket. No beginners.
Send resume and tape to PD, WHUC,
Hudson, N.Y.

Noon-3 p.m. Heavy top 40 person-
ality-production man needed quick-
ly at No. East Coast station in
million-plus market. Nice money,
nice ocean, nice security. No tenors
or Ron Radios need apply. We need
a pro and we’ll pay for one. Rush
(rush) aircheck, production sam-
ples, photo and resume to Box 0212,
Radio-TV Job Mart, Billboard.

KPRI-FM_Stereo in San Diego is
looking for a creative free form
type jock with a solid music back-
ground. We are also in need of
one combo engineer who can do a
good progressive show and also
someone capable of putting together
a progressive news department. Send
current air check and resume to
Ron Middag, KPRI-FM, 645 Ash St.,
San_ Diego, Calif. 92101. Strong
professional may call 714—239-1385.

Available June 1! 1st phone, 9
years' experience in all formats, cur-
rently teaching college broadcast-
ing. Seeking position as_ program
director, news director, DJ, or posi-
tion with opportumty for manage-
ment. Know music. Excellent at
production, play-by-play. Prefer
Southeast. Write: Box 0217. Radio-
TV Job Mart, Billboard.

Aha! Now Yyou’ve reached the ad
you’ve been waiting for! Well, don’t
Just stare—call or write or some-
thing! Five years’ rock background;
wild mind; production; oldie nut;
audience pleaser. Write copy. FCC
3rd. Medium markets and up only,
please. Mike Jarmus, RD No. 2, Box
172, Englishtown, N. J. 07726. Phone
201; 462-2784.

John Paul Jones, 419—479-3808.
Ambitious, dependable, hard work-
working; single, 24, draft exempt.
DJ—country, rock, or MOR. Sports-
caster—play by play and 15-minute
show daily. News—very authorita-
tive. Desire position in Great
Lakes multistation market. Call or
write 2034 Giant, Toledo. Ohio 43606.

Big City Modern Country Air Per-
sonality, out of country music since
October, wants back in as program
director, music director, or deejay.
Call David (Charlie Brown) Perkins
at 713—622-5036. or write Radio-TV
Job Mart, Box 0222, Billboard.

Pleasant Afro cultured radio per-
sonality aspirant. Presently earning
first-class radio telephone-broadcast
license. Has sincere interest in
challenging soul or Top 40 format
announcing job. Lee Parker, Box
1821, Atlanta. Ga. 30301.

Wanted for a major 25 market sta-
tion with tight contemporary format
—a Wild Child or Jack Armstrong
type jock. We want a “bad man.”
Only the strong need apply. Send
tape and resume to Box 0206, Radio-
TV Job Mart, Billboard.

Heavy station in Seattle looking for
a Giant-of-a-Morning man. If you
have the pace, production and abil-
ity to entertain, send tape and
resume to Box 0205, Radio-TV Job
Mart, Billboard.

10,000-watt modern country music
station No. in the market for
three years, is looking for a young,
aggressive, knowledgeable country
PD. We want a man who can main-
tain what we have established, with-
out making drastic changes, yet who
can embellish the sound and keep
abreast of radio’s constantly chang-
ing techniques. Prefer family man
who wants a home. Ticket useful,
but not necessary. No drifters need
apply. Write Box 0209, Radio-TV
Job Mart, Billboard.

One of the nation’s top broadcast
chains is looking for an exceptional
personality in Top Five market. If
you believe in FM radio and in the
emergence of what used to be
known as progressive rock, and
would like to program your own
show with imagination and love,
then send tape, resume and track
record to Jerry Sbevens, program
director, WMMR-FM. 19th & Walnut
Sts.. Philadelphta, Pa. 19103.

Announcer, five years’ experience.
Ready for change. Refreshing voice,
great knowledge of modern music.
Good sense of humor. Modest. Con-
tact: Box 0218, Radio-TV Job Mart,
Billboard.

No. 1 SOUL BROTHER. Might be
qualified 1st phone. Happy sound,
experienced. Have something to say
and soul is my bag. Write Box 0221,
Radio-TV Job Mart, Billboard.

POSITIONS WANTED

Need a good morning Jock? I'm
looking for a steady reliable posi-
tion at a country station. Age 22,
married, 3d class ticket with broad-
cast endorsement, honor discharge
from U. S. Navy. Will travel. 215
years’ experience. some production,
pd experience. Call: 812; 365-2613
after 4 p.m.

I've 5 yrs. exp. as DJ in a small
market. Would like to now move
into a medium market. Info and
audition tape available upon request.
If I may be of service, please con-
tact Randy Gallther at 904-771-2905
or write me at 3907 Angol Place,
Jacksonville, Fla. 32210.

Momster station in Southeast needs
crackerjack morning personality.
Red hot organization. Rush tape,
photo and resume to Billboard, Box
0203, 165 W. 46th, New York, N. Y.
10036.

Immediate opening for announcer.
Full-time MOR adult station. Must
be draft exempt, have 3d endorsed,
and minimum of 1 year exp. Send
aircheck and resume to WKEU,
Griffin, Ga.

1st phone D.J., electronic engineer
wants to return to progressive rock
FM. Chris Kidd, Box 3672, S. Lake
Tahoe, Calif. 95705.

Wisconsin light contemporary in
beautiful year-round recreation area,
needs 1st phone who runs tight
board, likes production and musie.
Excellent salary and fringe benefits,
including profit sharing. Modern fa-
cility and equipment. ABC contem-
porary affiliate, 5,000 watts region-
al powerhouse on 800. able

WAKY, 554-558 S. Fourth St., Louis-
ville, Ky. 40202, needs an extremely
creative morning personality.
This market is wide open for a good,
stable, inventive personality to es-
tablish himself as king. Pay and
fringe benefits will match the talent.
Contract program_ director John
Randolph. Only professionals, please.

Fourteen years at same major sta-
tion in Baltimore. Am now looking.
Curently doing drive time. Experi-
enced all formats but looking for
more personality station. Have
proven ratings in Baltimore. Let’s
talk. Call (301) 655-4723.

Radio artist—3d class ticket with
B. E. Formerly ABC and MBS per-
former in New York City. College
grad (UofP). Pleasant speaking and
singing voice, pianist. ‘“1001 Songs
From Memory.” Top singing com-
mercial writer. ASCAP songwriter.
Now in Palm Beach radio with sing-
ing wife partner and single in cock-
tail lounges. Seeks greater oppor-
tunity in Iarzer southern market.
Lanny Grey, P.O. Box 772, W. Palm
Beach, Fla. (305) 655-3580.

cost of living, excellent hool
Send tape and resume to Timm Grant.
WDUX,_ssvvzgupaca, Wis. Or call:

WOKW, Brockton, Mass., seeks a
1st phone. The format is MOR.
Working conditions are pleasant.
Great situation for young married
professional. Contact program direc-
tor Jack Sullivan.

WOR-FM, WIBG, WKBW, WRKO,
and WRIT are today’s homes of
recent WMID boss jocks. If you’re
ambitious and dig the *‘boss’ for-
mat, along with ability to write and
read two newscasts a day, send tape
and resume. No phone calls, please.
Bob Badger, manager, WMID, a
Merv Griffin station, Atlantic City,
New Jersey.

Top 40 program director (DJ), win-
ning personality, proven to hold
ratings, induces perfection and co-
operative work, knows music. 3rd
class, employed now 500,000 + mar-
ket, married, 27. (Specialize—new or
changing to top 40.) Radio modeneer-
isr‘;g‘sfor the 70°s in mind. (513) 631-

WANTED for Top 25 market—a tight
format, contemporary station—Wilde
Child or Jack Armstrong-type jock.
Want Bad Man. Send tape and resu-
me to Box 0220, Radio-TV Job Mart,
Billboard.

An opportunity exists at this adult
music station for a good second in
command, first-class ticket holder.
If you have the experience and
know-how, please contact C. Mills
at 203—227-5133. or write: The West-
port Broadcasting Co., Box 511,
Westport, Conn. 06880.

Available Immediately: Top-notch
“Pro” top 40 man. 10 years’ experi-
ence, excellent references, age 25.
Real strong on news and production,
experienced in copy writing and
sales. Good voice, strong person-
ality, has ‘“‘Maijor Market Sound.”
For tape and resume call (601)
483-5029.

LOOK! Up in the sky! It’s a bird!
It's a plane! No, it’s Larry Kay!
Yes, it’s Larry Kay! Mild-mannered,
experienced, reliable, mature, hard-
working, 1st ticket announcer/DJ/
newsman who comes to the Metro
New York area from another station,
in search of a radio station in the
above-mentioned area only, who
might require my services. Larry
Kay . . . who can adapt to any for-
mat . . . who can do board work,
news. or a combination of both!
And who, disguised as Johnny Tempo
when the format goes way uptempo,
fights a never-ending battle for good
taste, humor. and the American
Way! Call Daily Planet at 516-791-
6557 and ask for Larry Kay. Or
write: 58 Fairview Ave., Valley

Stream, N.Y. 11581.

12 years’ experience radio news and
sports. Currently FM news director.
Want to relocate. Prefer inside
actuality, OP’s man, or reporter.
Durocher talks to me, Namath,
H.H.H., and other national figures.
Let me talk with you, too. My
blindness no handicap. See for your-
self. Tape available. Write Bill-
board, Box #0200, 165 W. 46th St.,
N.Y. 10036.

Presently general sales manager
seeking medium market in Ohio,
Indiana, Michigan or 1IlI. Three
Years’ experience in broadcasting
media. Vet, 25, dependable, aggres-
sive. Available after March 9. Con-
tact: Box 0216, Radio-TV Job Mart,
Billboard.

Let’s get together. Now! Young,
creative top 40 DJ available im-
mediately. Four years’ experience in
half-million market. 3d ticket. Mili-
tary service just completed, now
ready to get back in action. Excel-
lent knowledge of poo and progres-
sive rock music. Former music
director. Call: 212; 545-6800 between
4-6 n.m. or write Bob Thomas, 293
(X;Jagle Bound Brook, N.

Add a touch of “Tom Jones” to your
air waves. British deejay, exp. in
all time slots, now available, Write
Lee Mason, 8414 Livingston, Celoron,
N.Y. Or call: 716—488-6754.

Vox Jox

P.D.-air personality with 1st ticket.
Crack copy, sharp production, high-
ly experienced and available now.
Get ratings and a professjional
sound. Phone: 312—491-1081.

If you’re looking for a time and tem-
perature D.J., read no further be-
cause 1 am a personality and love
character production. Not a run of
the mill type. I can wake up your
ratings. Formerly at Medium Market
in S.C. Top 40 call (519) 621-2498 ask
for Alexander, will travel.

Now in small New England Market
and getting nowhere. Experience in
MOR, classical, rock, production, and
news. First vhone. Want work any-
where near Boston. Write Box 0207,
Radio-TV Job Mart, Billboard.

First phone, easy listening pd., six
years in radio with experience also
in college basketball play-by-play.
Works hard for good salary and
position. Young. Family. Excellent
references. Prefer Southwest, but
will  consider elsewhere. Contact
Paul Lancaster, 1-915—332-5791.

By CLAUDE HALL
Radio-TV Editor

Del Shields, air personality on

WLIB-FM, New York jazz sta-
tion, will be honored Feb. 17 with
a Del Shields Night at a per-
formance of “No Place to Be
Somebody” at the Promenade
Theater, New York. . . . Jay
Mitchell has left WHRF in River-
head, N.Y. to rejoin WGLI in
Babylon, N.Y. He'll do the noon-
3 p.m. shift and assist in copy-
righting and production. . . . In
Charlotte, the Oct./Nov. ARB
Monday-Sunday 6 p.m.-midnight
shows soul-formated WGIV No.
with 19.5. WAYS is second with
13.9, followed by WBT with 12.4,
WSOC with 11.3, and WAME
with 10.

* K- K
Lineup at KTLK in Denver now

includes Jerry Peterson, who just
left WMFJ in Daytona Beach,
Fla.; Jeff Starr, Doc Nemo, and
Stan Cook all have left KTLK.

Bob DeCarlo shifts from

WICE in Providence to WDRC
in Hartford. Ed Osborne is
doing a show on Top 40-for-
mated WLPL-FM, Baltimore. .
At WMPS, Memphis, you'll find
besides program director Skip
Broussard, Charlie Stone, George
Brown, and Harry Simpson, the
fantastic Tom Dooley from the
world of professional singing and
Bobby Reno who's been with
Broussard at WTIX in New Or-
leans and most recently at WRNO-
FM, New Orleans.
* * *

I got a note from Larry Lu-
jack, WLS, Chicago, but it was
written in Greek, so. . . . Chris
Kay has joined WKIX, Raleigh,
N.C., in a 9-midnight slot; he was
known as Harry Kay at WWOD,
Lynchburg, Va. . . Dale Van
Horme on WKIX, Raleigh, has
just written and recorded “She’ll

(Continued on page 40)
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JEerry Lee Lewis,
the hit machine,
does It once more.
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JerrylLee lLewis
She Even Woke Me Up
To Say Goodbye

ONCE MORE
WITH FEELING

)

JERRY LEE
LEWIS
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Vox Jox

s Continued from page 38

Never Find Her Way Back
Home” for Monument Records.
.. Manager Wayne Corey of
WERX in Wyoming, Mich., just
ran a promotion - “special” that
1 think many stations could do to
help the racial problems in their
cities. Working with local groups,
WERX spent a whole day on a
program called “Confrontation:
Black and White.” Three blacks
and three whites and two pro-
fessional facilitators spent the entire
day in the WERX lounge, all of
it on the air. Corey says that the
switchboard was swamped with
calls “first from people irate be-
cause our usual programs were
not on and then from people
who were impressed with what we
were presenting.” A year ago or
so, WBZ in Boston did much
this same thing. Helps clear the
air. And it’s also good for PSA
credit in a big way, especially
these days.
* Kk K

From Bob Geiger, music direc-
tor of KGFW, Kearney, Neb.:
“To record companies cranking
out Hot 100 Chart material—Want
to break in a single early? Why
not let a small market help you,
We've been beating the national
trend more than often. ‘Evil
Woman’ by the Crow was a good
example. We were finally taking
it off our charts here after a
three-month run about the time
WLS in Chicago started pushing
it.” This gives me a chance to
put in a plug for Programming
Aids. I'm condensing it down in
order to make more room. Infor-
mation from small market people
is appreciated. You don’t have
to report every week, if you don’t
want to. But if a record gets
good phone reaction or good sales
in your market, let me know.
Either by phone or by letter.

* K K

Paul Troy is working weekends
at WDAK in Columbus, Ga.,
while completing army reserve
at Fort Benning. . . . Lou Guten-
berger has been promoted to pro-
gram director of KMOR in Salt
Lake City; he’d been operations
supervisor. . . . Roster at KOKX
in Keokuk, lowa, now includes
program director Art Mann, Mike
Shea, Ray James, and Dave Lon-
don. . . . Along with George
Burns and Bill Gavin, 1 gave a
speech at an Institute last week
on the campus of the University

of Georgia for the Georgia Asso-

ciation of Broadcasters. Don’t let
anyone tell you that Burns, na-
tional program director for Pa-
cific and Southern, doesn’t know
what tight programming really is.
Drove up in front of the audi-
torium with two seconds to spare.
Bernie Barker, vice president of
WDAK in Columbus, who set up
the session and, from the worried
expression until he saw us, you'd

sort of think WDAK is not quite
so “tightly produced.” It should
be pointed out, though, that the
tight production regarding our
trip to the campus at Athens
(we drove down or up whatever
from Atlanta) may have been be-
cause Burns got lost a few times
trying to find his way out of
Atlanta and he also got lost try-
ing to find his way back. Seeing
Stone Mountain in the distance
was all that saved poor Bill Gavin
and me; otherwise we'd probably
still be driving off through the
rel clay country of Georgia, Burns
cheerfully lost at the steering
wheel.

* Kk K
Bill Bro reports in from WXCI.,
country station in Peoria, Il
he’d been doing weather and booth
work at WISN-TV, Milwaukee.
WXCL lineup goes: Don Elliot,
Lee Ranson, music director Dale
Eichor, Charlie Russell, Eddie
Bradley, and Bro who does the
midnight-6 a.m. stint. . . . Terrell
Metheny Jr., program director of
WRIT in Milwaukee, has just
hired Pete (The Flying Dutchman)
Barry from WAVZ in New Haven.
. . . Les Thompson has been ap-
pointed director of operations for
KXOA, Sacramento. Although
he’d been program director of
the station previously, his most
recent job was an account ex-
ecutive for KXTV-TV, Channel
10, Sacramento.

* Kk K

The Third Annual Billboard

Radio Programming Forum will
be held June 18-21 at the Waldorf-
Astoria Hotel, New York.

* kK

WTRY, Troy, N.Y., lineup: Jay

Clark, Greg Gabrial, Rick Ben-
nitt, Mikki Martin, and Bob
Roberts, plus weekend personality
Kerry James. . . . Ken Wilson
has just joined KKUA in Hono-
lulu; he’d been on KYW in Phil-
adelphia. His letter mentions that
KKUA has really done some-
thing awful to KPOI there, but
I can’t print it unless [ get a
Xerox of the ratings, Ken. Any-
way, program director Ron King,
who worked last year for WOR-
FM in New York, is obviously
doing something pretty good with
KKUA. Other guys of KKUA

includes Bobby Mitchell, Dick
Wainwright, Mark O’Hare, and
Sean Richards.

L I S ¢

KEWI has moved into new of-
fices at 5315 W. Seventh St
Topeka, Kan., .reports general
manager Robert F. Russell of the
Top 40 station. The building also
includes facilities for a new stereo
FM station which is expected to
go on the air in 1970. . . . New
lineup at KFMB, San Diego: Roy
Elwell from KHIJ-TV in Los
Angeles, Dennis Regan, Bill Gor-
don, and Bob Lynn, Tom Mur-
phy is the newly appointed pro-
gram manager.

Brooks Praises
Taped Play

® Continued from page 34

about his programming because
“if onme record goes on that
should not go on, we could get
hurt a great deal.” So far, this
has not seemed to happen.
The October-November Pulse
showed WMOD-FM No. 3 for
men and women 18-35 during
the 3-7 p.m. drive time and
No. 1 for the same group from
7 p.m.-midnight.

“The station has been like a
baby to everyone involved,” said
Brooks, who splits announcing
chores with Bob Benson and
weekend man Dick Daniels.
“When we started, we worked
about 16 hours a day. But now
the station has reached adult-
hood. Consequently, our work-
load has been cut by about
half.” Brooks also is happy with
automation because there is no
worry about air personalities
saying the wrong things, or get-
ting bad cues. “Everything is
predictable.”

The 50,000 watt, 24-hour
stereo station has one live jazz
program, with Bob Benson on
Sunday nights from 6 p.m.-
midnight.

KKJO in New
Weekend Play

ST. JOSEPH, Mo. — Week-
ends at KKJO, Top 40 station
here, are now devoted to yes-
terday, today, and tomorrow,
according to music director
Danny Taylor. Every third rec-
ord is a new release that might
not get exposed, he said. Tay-
lor also does a weekly band-
stand type television show on
KQTV-TV, channel 2, called
“Let’s Dance,” and is seeking
film clips of record artists per-
forming their hits.

WZIP Country Show

CINCINNATI—With ducats
scaled at $4.50 and $5, the coun-
try music show produced jointly
by Station WZIP and Carlton
Haney Productions at Music
Hall here Sunday (1) attracted
an estimated 3,000 patrons. It
marked the sixth such venture
promoted by WZIP in recent
months.

Featured in Sunday’s lineup
were the Osborne Brothers, Por-
ter Wagoner and the Wagonmas-
ters, Dolly Parton, Spec Rhodes,
Hank Thompson and the Brazos
Valley Boys, Wanda Jackson,
Curtis Potter and Wynn Stewart.

Four more country music
shows will be presented by
WZIP between now and Novem-
ber 8, according to Wes Howard,
station program director. The
next layout, slated for April 5,
will highlight Roy Clark, Con-
way Twitty, Connie Smith and
Waylon Jennings.

WENY Changes
Weekly Disk Poll

ELMIRA, N.Y.—WENY has
changed its weekly record sur-
vey from a list containing 40
songs to a list containing the
top 30 songs in the market.
The list will be known as the
“WENY Super Thirty” and is
compiled after reviewing the
record sales and listener re-
quests in the Elmira area. The
list is compiled by Dave Alan,
music director and air person-
ality.

Letters To The Editor

® Continued from page 36

I read the letter to the editor
about having to buy records for
real live green money and your
comment about the fact the rec-
ord companies cannot possibly
distribute to all the stations. |
have a good solution for that
problem. It won't work, but it is
a good solution.

HEY, GUYS, STOP TAK-
ING RECORDS HOME. 11l
bet that out of every 100 rec-
ords the average station gets,
75 don’t even fit the format. But
the music director, or the man-
ager or program director, wants
to build up a library of his own
at home. Or else the manager
wants to be a big man and pass
out the records to clients and
friends. Now this is costing the
record companies a lot of
money. They could save this
money and better serve the sta-
tions that could use them if the
stations would write the com-
panies and tell them that the
records are not making it in to
the turntables. Another thing, if
you are at a looser, no doubt a
lot of records go home through
the program director or music
director or manager that should
make the turntables. 1 don't
mean to bad mouth the man-
agers. Most are sales oriented,
which is good, and are not con-
cerned with little things like mu-
sic. In fact, I think some think
people do listen just for the
commercials. And [ don’t want
to put down the program direc-
tors either. Most are underpaid

just like the music directors, do-
ing the work of two people and
getting paid for the work of one
and a quarter. So any fringe
benefits like free records is hard
to pass up.

Like I say, though, it will
never work because people will
keep waiting for the other guy
to be the first to stop taking
records home. Meantime, if a
plug is permitted, Billboard has
an excellent record service. It’s
called RSI and, having worked
with it, I love it. The only thing
better would be an exceptionally
honest music director who can
hustle up some freebies and get
them to the turntables, not to the
private libraries, and will work
for free.

Tom Devin
Tampa, Fla.

CBC Issues Booklet

TORONTO — The Canadian
Broadcasting Corp. will issue a
16-page booklet every two
weeks devoted to network pro-
gramming, with the emphasis
on radio programming, reports
Dennis H. O’Neill, assistant di-
rector, information services.

CBAA Parley Set

NEW ORLEANS—The 1970
conference of the Catholic
Broadcasters  Association  of
America will be held here at
the Jung Hotel May 5-8, ac-
cording to Frank Auderer of
the Archdiocese of New Or-
leans.
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Jazz

This Last Weeks on

Week Week TITLE, Artist, Label & Number Chart

1 1 SWISS MOVEMENT .. ... ... .. .. ................ 10
Les McCann & Eddie Harris, Atlantic SD 1537

2 2 HOT BUTTERED SOUL .......................... 31
Isaac Hayes, Enterprise ENS 1001

3 3 MEMPHIS UNDERGROUND ... .. ... ............... 41
Herbie Mann, Atlantic SD 1522

4 4 WALKING IN SPACE .. ... ..... . ............. 13
Quincy Jones, A&M SP 3023

5 6 YEMELE ... .. . ... 7
Sergio Mendes & Brasil ‘66, A&M SP 4236

6 5 HERBIE MANN LIVE AT THE WHISKEY A GO GO ... .. 11
Atlantic SD 1536

7 8 FANCY FREE .. .. ... .. .. ... ............... 7
Donald Byrd, Blue Note BST 84319

8 7 CRYSTAL ILLUSIONS .......................... 26
Sergio Mendes & Brasit ‘66, ABM SP 4197

9 9 IN A SILENT WAY .. .. ... .. ... ... ......... 23
Miles Davis, Columbia CS 9857

10 12 HIGH VOLTAGE .. ... ... ... . ........... 27
Eddie Harris, Atlantic SD 1529

11 13 HOT DOG .. ...... ... .. . i 22
Lou Donaldson, Blue Note BST 84318

12 11 BUDDY & SOUL .. ... . ... ... ... ............ 24

Buddy Rich Big Band, World Pacific BST 20168

13 14 CONCERTO GROSSO IN D BLUES ... ... ........ 6
Herbie Mann, Atlantic SD 1540

14 18 AQUARIUS ...... ...
Charlie 8yrd, Columbia (S 9841

15 19 DIDN'T WE ... ..
Stan Getz, Verve V6.8780

Paul Horn, Epic BNX 26466

LIGHTHOUSE '69 ...
Jarz Crusaders, World Pacific, BST 20165

18 — SPACE ............
Modern Jazz Quartet, Apple STAO 3360

Howard Roberts, Capitol ST 336

20 20 FIRST TAKE ..... ..
Roberta Flack, Atlantic SD 8230

Billboard SPECIAL SURVEY For Week Ending 2/14/70
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Campus News

College Radio an Industry Plus

NEW YORK — College ra-
dio is an important factor for
the record industry. It provides
a good barometer for future
trends in the nation, and it gives
the record companies a place
to break records which the
normal station would not gen-
erally play. This is the opinion
of Paul Brown, record promo-
tion man with 30 years expe-
rience.

“I have watched the college
stations grow from around seven
in the country to the 565 sta-
tions we have today. With the
growth has come experience and
professionalism. Today’s youth
who run the stations are the air
personalities and engineers of

By BOB GLASSENBERG

tomorrow. Some of these peo-
ple have built the entire station
with their own hands. It’s fantas-
tic—they have such energy and
desire to learn, learn everything
about the business,” says Brown
with a smile.

Brown feels that college sta-
tions, because they can play al-
most anything they want, have
the capability to break songs
which are later picked by the
rest of the radio stations in the
country. “Janis Ian is a good
example” said Brown. “We sent
her album out to the college
stations and they liked it. They
especially liked ‘Society’s Child.’
When we went to the Top 40’s
to get airplay for the single, only

Campus Dates

“Cabaret” plays the University
of Wisconsin Friday (13) and
Saturday (14). Rhinoceros, Elek-
tra recording group, plays Welles-
ley College Saturday (14); Yale
University Saturday (21).

Ten Wheel Drive with Genya
Ravan will appear with Rhino at
Wellesley and at Glen Falls, N.Y,
Sunday (15).

Mike Seeger performs in Ta-
coma, Wash., Tuesday (17); Belle-
vue, Wash., Wednesday (18); Seat-
tle Friday (20); Reed College in
Portland Saturday (21); Fresno
State College Feb. 24; Stanford
University Feb. 26; and at the
Genesco Folk festival in Genesco,
N.Y., Feb. 28.

Rev. Gary Davis will be at
Kent State University Friday (13);
and Virginia State College Feb.
24-25.

John Mayall appears at Wash-
ington State College Monday (16);
Central Washington College Tues-
day (17); and Gonzaga Univer-
sity, in Spokane, Wednesday (18).
Clark Terry performs at Forest
View High School, in Arlington

Heights, Ill., on Wednesday (18);
University of North Carolina at
Chapel Hill Feb. 22; Ruskin High
School, in Hickman Mills, Mo.,
Feb. 26; and the University of
Portland, in Oregon.

Salvatore Martirano’s production
of “Lincoln’s Gettysburg Address
or “L’'s GA” will be presented at
the University of Illinois Experi-
mental Theater Feb. 23; and at
the Art Institute, in Chicago, Feb.
27.

Renaissance, a rock group from
England, will appear at the Uni-
versity of Bridgeport Sunday (15);
Columbia University Thursday
(19); State University of New
York, at Stonybrook, Feb. 22;
versity of Toledo Feb. 26.

Judy Collins appears at the
University of New Mexico, in Al-
buquerque, Wednesday (11); Ari-
zona State University Thursday
(12); Chico State College, in Cal-
ifornia, Saturday (14); Berkeley
Community College Feb. 22.

David Frye appearing at East-
ern Kentucky University, in Rich-
mond, Saturday (21); and Union
College, in Schenectady Feb. 28.

a few would touch it because of
the theme. So we went back to
the college stations and they
played it. It got such a large
response on the campus, that the
Top 40 stations picked up the
single. Naturally, it was a hit.”

Brown cites Phil Ochs and
Bobby Darin’s new sound as
examples of records that were
broken out on the campus.

‘No Hang-ups’

“The greatest thing about
these stations is they have no
hang-ups about classification.
Music is either good or bad. They
will play what their audience
wants to hear, Brahms, Beatles,
Lenny Bruce, Bobbie Gentry,
Miles Davis, anything. There is
such a great cross section of
taste on the campus that these
stations are into every type of
music.” Due to this diverse mu-
sical taste, the college radio sta-
tion is perfect for those com-
panies who cannot get their rec-
ord played on regular stations.

Brown also explains that in
some markets, the college sta-
tion might be the only station
in the area. “When the station
is AM or FM and is the only
station in the area, they are
bound to influence the off-
campus sales.”

Brown was quick to point out
the fact that there can be no
generalizations made when talk-
ing about college radio. “About
the only thing one can say in
reference to all the stations is
that they are straight with you.
There is little, if any, hope. And
they won't go back on their
word. They are very sincere and
industrious.”

“In the near future,” Brown
concluded, “There will be a col-
lege station on every campus
in the country. Right now there
are campuses with several sta-
tions at once. Purdue, for in-
stance.” To quote the philoso-
phers it’s something like “a snow-
ball rolling down the side of a
snow-covered hill—it’s growing.”

’

WPGU-FM Pulls in Youth Mart

CHAMPAIGN, IIl.—WPGU-
FM, college station at the Uni-
versity of Illinois, is proving to
be a key influence in selling
records for the youth market.
“We get requests from the time
we sign on at noon to the 2 a.m.
signoff,” said Rick Sallinger, a
junior at the University of II-
linois and program director of
the station. Rick also points to
several surveys made by classes
at Illinois to add credence to his
conclusion that WPGU-FM is
the most popular youth-oriented
station in the area. “We are go-
ing to really find out how popu-
lar we are this semester,” Sal-
linger said, “because there is a
graduate student in radio and
television who is doing extensive
research on our audiences.”

The station has what one
might call a mixed format. From
sign on to 10 p.m. the station
plays what Sallinger calls pro-
gressive rock Top 40. “I have
been with the station for three
years. The first two years were
spent as music director so I
got to know the pace of the
campus, what the students
wanted.

“I designed the current format
to match the tempo of the
school and young people who
are influenced by school activ-
ity. We give them, what they
want. There is no bubble gum
but we play Tom Jones. We

give them everything; students
have such broad tastes that we
can play it all.” And they do.
Aside from the regular progres-
sive rock Top 40 format until
10 p.m., the station features a
classical music program, “Con-
cert Hall,” from 10:30 p.m.-
2 a.m. signoff Sundays through
Thursdays. On the weekends,
various programs are featured.
The station operates 24 hours
Friday and Saturday. It offers
soul, jazz, folk, and progressive
rock on alternating nights.
WPGU-FM has a playlist of
125 cuts. These cuts change
from week to week. Phil Strang,
the music director, heads a rec-
ord committee and various help-
ers who listen to new albums
and choose the cuts to be played
for the regular shows. The only
requirement of a record is that
it has to fit into the image of
the station and be good music.
Joe Kmoch picks all classical
selections for the nightly “Con-
cert Hall,” while the air per-
sonalities who work the special
weekend segments generally get
to choose their own music. The
personalities are allowed to “say
anything as long as it is relevant
to the university community.”
Sallinger points out the reason
for a large playlist on the regu-
lar show. “Top 40 stations will
play the same records over and
over until the grooves are worn
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through. People get sick of hear-
ing this type of format. The rec-
ords become stale from over
play. They get over exposed. So
we use a large playlist to relieve
this problem.” Album cuts com-
prise about 50 percent of the
playlist.

WPGU-FM operates at 3,000
watts and its carrier current sis-
ter signs on at 6:30 a.m. At
noon, the carrier current station
begins simulcasting with the FM.
The carrier current station is
used to train most of the people
who work at the FM outlet. It
is a testing area for ideas and
talent. There are 175 people in-
volved in running both stations.
All of them are students or fac-
ulty. The station is owned by
Illini Publications, a company
which prints the yearbook, the
paper, and an engineering col-
lege manual. The station’s con-
nection with the University is
through the Board of Directors
of Illini Publications. These
people are also faculty members
of the University. They act
merely as advisors for the sta-
tion and do not get involved in
the day to day operations of
WPGU-FM. Records for the
station are supplied by Chicago
distributors of the record com-
panies. The students have no
complaints about service. a fairly
unique situation in the college

(Continued on page 68)

What's Happening

By BOB GLASSENBERG

The University of Madrid held a non-profit four-day jazz festival
organized by the students, who filled the 1,000-seat auditorium. The
opening session was a musically illustrated conference which introduced
jazz and gave a brief history of the music. The second day saw a concert
by Hot Jazz, a local student group, the Manual Gas Trio and the Canal
Street Jazz Band, and another amateur group capped the evening with
Dixieland. On the third day a film was shown, courtesy of the American
Embassy, and a modern jazz group composed of the top jazz musicians
of Spain gave a concert. Pedro Iturralde, creator of Jazz Flamenco,
played his tenor sax for the crowd on the fourth day. There was also
another film on jazz. Donna Hightower, well-known American singer,
completed the four-day event. Madrid University plans more jazz festivals
and hopes to attract more artists from abroad.

The National Entertainment Conference starts Saturday (14), for
early registration. It is being held in Memphis this year. Prime target for
the conference is the problem of booking big name rock acts on the
campus. The acts ask for a great deal of money from the universities, an
area in which they sell a great amount of albums. The NBC is going to
propose a block booking technique for these acts. This will let the acts set
one rate for all the campuses they visit.

College Programming Aids

Michael Cooper, a deejay at Central State University in Wilberforce,
Ohio, has a soul show on WCSU-FM from 7-9 a.m. every day. Best Pick
is “Oh, What a Day,” by the Dells, Cadet; Hit is “You Are My Sunshine,”
by Dyke & the Blazers, Original Sound; the Jackson Five’s “I Want You
Back” on the Motown label is Cooper’s left field hit of the week. . . . Scott
Monehan at WRCR, Rockford College, Rockford, 111, lists the Simon &
Garfunkel cut “Bridge Over Troubled Waters” as a pick preview for Jan.
23. “Time and Love,” by Laura Nyro, is also getting air play at the
station.

WXAC at Albright College in Reading, Pa., is featuring “WXAC
Wild Weekend”—48 hours of total requests on Saturdays and Sundays
every week. . . . WREK-FM, Georgia Tech’s college station, gives an
“Ultimate Rock Concert” every Saturday night to its listeners. The first
two-hour show featured Blood, Sweat & Tears; Janis Joplin and Chicago.
The show was taped complete with crowd noises and has become a
regular Saturday night feature at the station.

“Evil Ways,” by Santana, has shown up on numerous playlists from
college stations. . . . Jethro Tull has various cuts from both his albums
being played on college stations across the country. . . . The Band gets a
great deal of airplay also . . . congratulations to all the college radio
stations who stuck with Birkin & Gainsbourg’s “Je T’Aime Moi Non
Plus.” It has sold over 100,000 units and is climbing the charts.

Shortly after the album was exposed on WEBN-FM, students formed
outside the college bookstore at the University of Cincinnati to purchase
“Environments Disk I” on SR Records. The disk is getting sales through
college bookstores, says Irv Tibel, president of Syntronic Research, pro-
ducer of the record. Merco is distributing the disk for the college market.
The Campus bookstore at SUNY, Stoney Brook, has sold about 200 so far
Tibel says. Because of the reaction of the record, WEBN-FM has ordered
1,000 copies to distribute. The record reportedly suppresses sound.

* * X

Don Janke, station manager at WSRM, formerly WSSR in Madison,
Wis., reports that 3,200 dormitory students at the University of Wiscon-
sin spent $60,000 on albums last year while spending less than $500 for
singles. Janke reports bad service from Atlantic-Atco.

Seven Berklee School of Music faculty members and 45 students from
the school will be presented in a concert, “Sound of the '70’s,” on Feb.
28. The concert will demonstrate the results of the Berklee research in the
adaptation of “Condor Sound Modulators” in traditional orchestra and
solo repertoire and the current rock, jazz and stage band styles.

Eighty-seven acts have been chosen to compete for regional cham-
pionships and for a spot in the 1970 national finals of the Intercollegiate
Music Festival, sponsored by Budweiser Beer. The first regional festival
will be held Feb. 26-27 in Tampa. Eastern champions will be named at
the Villanova University Intercollegiate Music Festival March 6-7. The
University of Colorado, Southern Illioois University and San Diego State
College are the other sites for regional competition. The finals will be
held Aug. 13-15 at the Mississippi River Festival site on the Southern
Illinois University campus.

* * X

WSUR, Wisconsin State University, Eau Claire, Wis., music director
David Hersrud reporting; BP: “Come and Get It,” the Magic Christians,
Commonwealth United; BH: “Oh Well,” Fleetwood Mac, Reprise. . . .
WUNH-AM-FM, University of New Hampshire, Durham, N.H., music
director John Graham reporting; BP: “Rag Mama Rag,” thhe Band, Capi-
tol; BH: “Bridge Over Troubled Waters,” Simon & Garfunkel, Columbia;
BLP CUT: “Oxford Gray”—Here Comes Shuggie Otis—Shuggie Otis,
Epic. . . . WXAC-FM, Albright College, Reading, Pa., personality Bill
Moyer reporting; BP: “Bridge Over Troubled Waters,” Simon & Gar-
funkel, Columbia; BH: “No Time,” Guess Who, RCA; BLP CUT: “Can’t
Find the Time,” Orpheus, MGM. . . . WBCR, Brooklyn College, Brooklyn,
N.Y., music director & personality Lenny Bronstein reporting; BP: “Tem-
ma Harbor,” Mary Hopkin, Apple; BH: “Bridge Over Troubled Waters,”
Simon & Garfunkel, Columbia; BLP CUT: “Edward” & “The Mad Shirt
Grinder”—Shady Grove—Quicksilver, Capitol. . . . KSJU, St. John's Uni-
versity, Collegeville director P.M. Rother reporting; BP: “I Want You
Back,” Jackson Five, Motown; BH: “Save the Country,” Thelma Houston,
Dunhhill; BLP CUT: “Send Me a Postcard”—The Shocking Blue—Colos-
sus. . . . WQMC, Queens College, Queens, N.Y., music director & per-
sonality Ted Goldspiel reporting; BP: “Just Seventeen,” Raiders, Colum-
bia; BH: “Hey There Lonely Girl,” Eddie Holman, ABC; BLP CUT: “Ed-
ward”—Shady Grove—~Quicksilver, Capitol. . . . WIJKB, Edinboro State
College, Edinboro, Pa., program director Darby Giles reporting; BP:
“Temma Harbor,” Mary Hopkin, Apple; BH: “Let It Be,” Beatles, Apple;
BLP CUT: “American Woman,” Guess Who, RCA. . . . WUVT, Virginia
Polytechnic Institute, Blacksburg, Va., music director & personality Me-
lissa- Burgett reporting; BP: “Travelin’ Band/Who'll Stop the Rain,” Cree-
dance Clearwater Revival, Fantasy; BH: “You Got Me Hummin’,” Cold
Blood, San Francisco. . . . WNUR, Northwestern University, Evanston,
Ill., music director Dave Loebel reporting; BP: “Bridge Over Troubled
Waters,” Simon & Garfunkel, Columbia; BH: “Rag Mama Rag,” the
Band, Capitol; BLP CUT: “Blue Suede Shoes,” Plastic Ono Band, Apple.
. . . WALI, Adelphia University, Garden City, N.Y., station manager
Steve Nimmich reporting; BP: “Bridge Over Troubled Waters,” Simon &
Garfunkel, Columbia; BH: “The Rapper,” the Jaggers, Kama Sutra; BLP
CUT: “Whole Lotta Love”"—Led Zeppelin—Atlantic,
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Country Music

Hickory Names Randall 'Welfare Cadillac’
As European Director

NASHVILLE—Hickory Rec-
ords has appointed Ron Ran-
dall, London, as its new Euro-
pean director as part of its
forthcoming international pro-
gram.

European  distributors  will
continue to communicate with
and be serviced from Hickory’s
head office here. However,
Lester Rose, national sales man-
ager of the expanding firm, says
the appointment of a European
executive is essential to the la-
bel’s contemporary outlook. He
will provide a communication
link between Hickory’s outlets
in Europe and the company
executives concerned in each
territory.

“Hickory’s program will have
a bold international concept,”
Randall said. He notes that sev-
eral new artists have been
signed by the label in recent
weeks since the expansion pro-
gram was announced. These in-
clude Don Gibson, whose new-
est release of “Don’t Take All
Your Loving” will soon be
available to the European mar-
ket, and Glenn Barber, whose
latest release is “She Cheats on
Me.”

Randall is experienced in in-
ternational marketing and pro-
motion, having formerly been
publicity director to Lion Inter-
national Films. He also served

as pop marketing manager in
EMTI's International Commer-
cial Division. Randall was re-
sponsible for negotiating the
Hickory / Scandinavian con-
tract with Arne Bendiksen
which Wesley Rose announced
from MIDEM, and the renewal
and extension of the Hickory/

Benelux agreement with Artone
Records in Amsterdam.

According to Randall, “An
impressive program of single
and LP recordings has been
scheduled in Nashville, and visits
to Europe by Hickory/TRX
artists for concerts and television
will be announced shortly.

Picks Up 'Riders’

NASHVILLE—Guy Drake’s
“Welfare Cadillac” tune has
brought out welfare marchers
in at least one city, a protest in
another, and a contest in one
more.

Drake, a 46-year-old televi-
sion antenna repairman who
rose to fame on the basis of his

AFTRA Reaches Accord With
GE Station on Show's Scales

NASHVILLE — The Ameri-
can Federation of Television-Ra-
dio Artists has made a major
breakthrough here by reaching
agreement with a television syn-
dicator on certain contract stip-
ulations.

WSIX-TV, the General Elec-
tric station which syndicates
such programs as the “Bill An-
derson Show,” has signed “a
letter of intent” with the union
covering scales on syndicated
shows. This is the first such
action by any producer of syn-
dications in this city which turns
out dozens such shows weekly.

Spokesmen at WSIX-TV were
reluctant to discuss the matter,
saying it was a confidential sub-
ject between AFTRA and the
station.

But at the union headquar-

ters an AFTRA spokesman

~confirmed the action, and ad-

mitted this was a long-sought
accomplishment. None of the

Slim Harpo
Dies at 46

BATON ROUGE, La.—Slim
Harpo, the country blues singer
who was the inspiration to many
of the white blues groups of
today, died here Saturday (31)
of a heart attack. Harpo, 46, had
gained recognition in the blues
field with such works as “Rain-
in’ in My Heart,” “Baby Scratch
My Back” and “I'm a King
Bee,” which was recorded by

(Continued on page 46)

other syndicators has any sort
of agreement with anyone but
the American Federation of
Musicians, and most continue to
hold the line against AFTRA.
However, ENTRO, Inc., a new-
comer in the syndicated field,
said it planned to pay full
AFTRA scale to anyone who
appears as a guest on any of its
proposed shows.

WSM and WLAC are the
principal syndicators among TV
stations in this market and have
never had an AFTRA contract.
Show Biz, Inc., one of the
world’s leading syndicators and
the leader in the country field,
also has no AFTRA agreement.

AFTRA has long contended
that paying scale to guest art-
ists on the syndicated shows

(Continued on page 46)

writing and recitation of the
welfare satire, said the net re-
sult of the controversy has been
more records sold.

In Kansas City, 50 welfare
workers marched on station
WNB when it played the song.
Five days later the tune had
reached No. 1 on the charts of
rival station WDAF in the same
city.

A few days later the Welfare
Department of Laurel, Miss.,

- called radio stations there and

asked them not to play it. In
Louisville, station WINN held a
contest to test audience reaction
to the song. The response was
overwhelmingly (28-1) in favor
of it.

“The song isn’t true and isn’t
meant to be anything but a
comedy,” Drake said. “In my
own state of Kentucky no one
who owns a car with a net
worth of more than $300 can
draw welfare. It’s just to show,
in an exaggerated way, that
some people want a great deal
for nothing.”

Royal American is now rush-
ing out an LP by Drake, with
six of the songs written by him.
The old standard, “Life Gets
Tedious,” is included.

“And there’s one other that
some won’t like,” he said. “It
takes a crack at people who
keep on having children to draw
bigger aid checks.”
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“HEY THERE JOHNNY"

A smash tribute to

Johnny Cash,

the undisputed king

of Country Music

b
MAYF NUTTER

Congratulations Johnny
and thanks for
the inspiration.

On Straight/Reprise #0882
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They Say I Can't Make You Mine

IRMA JACKSON...

But I Will Love You ‘Till I Die «

A Black And
hite Love Story!

Ry Y

"JACKSON
“TONY BOOTH

MGM RECORD
NO.K 14112

% (©) BLUE BOOK MusIC WRITTEN BY MERLE HAGGARD




“A girl who'll
satisfy her man.”

445063
For less than a dollar,
nobody should be without one.
Luckily, nobody has to be.
Because Barbara Fairchild’s got a
new single on Columbia,
and it’s called
“A Girl Who'll Satisfy Her Man.”
Very satisfying.

On Columbia Records
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ry Singles

4 STAR Performer—LP’s registering greatest proportionate upward progress this week.

Weeks on
Title, Artist, Label, No. & Pub. Chart
IT'S JUST A MATTER OF TIME ...... 5
Sonny James, Capitol 2700 {Eden, BMI)
HONEY COME BACK .............. 4
Glen Campbell, Capitol 2718
(In litigation)
A WEEK IN A COUNTRY JAIL .. ... 9
Tom T. Hall, Mercury 72998
(Newkeys, BMI)
THAT'S WHEN SHE STARTED TO
STOP LOVING YOU . ... ... . . . 7
Conway Twitty, Decca 32599 (Tree, BM!)
IF | WERE A CARPENTER ........ 4

Johnny Cash & June Carter,
Columbia 4-45064 [Faithfu!- Vmue BMmI)

ONE MINUTE PAST ETERNITY . .. 12
Jerry Lee Lewis, Sun 1107
(Hi Lo/Gold Dust, BMI)

THERE'S A STORY (Goin' Round) .
Don Gibson & Dottie West, RCA 74-0291
(Acuff-Rose, BMI)

TAKE A LETTER MARIA .= . . . 6
Anthony Armstrong Jones, Chart 5045 (Four
Star Television, BMI)

THINKING ABOUT YOU BABY . . 11
Billy Walker, Monument 1174
(Wilderness, BMI)

BROWN EYED HANDSOME MAN .. 12
Waylon Jennings, RCA 74-0281
(Arc, BMI)

I'LL SEE HIM THROUGH
Tammy Wynette, Epic 5-10571 (Gallice, BMI)

I'LL MAKE AMENDS
Roy Drusky, Mercury 73007 (Lowery, BMI)

DONT CRY DADDY . e 9
Elvis Presley, RCA 47- 9468
(Gladys/BnB, ASCAP)

THEN HE TOUCHED ME

Jean Shepard, Capitol 2694 (Galllcc BMI)
NOBODY'S FOOL/WHY DO |

LOVE YOU . ... . .. ... 11

Jim Reeves, RCA 74-0286 (Tuckahoe, BMI/
Shapiro-Bernstein, ASCAP)

I'M A LOVER (Not a Flghter) ...... 10
Skeeter Davis, RCA 74-0
(Crestmoor, BMI)

WINGS UPON YOUR HORNS = . 12
Loretta Lynn, Decca 32586 (Sure-Fire, BMI)
FIGHTIN’ SIDE OF ME ... ....... .. 2

Merle Haggard & the Strangers,
Capitol 2719 (Blue Book, 8M!)

BABY BABY (I Know You're a Lady).15
David Houston, Epic 5-10539 (Gallico, BM!)

WISH | DIDN'T HAVE TO MISS YOU. 14
Jack Greene & Jeannie Seely, Decca 32580
(Tree, BMI)

SIX WHITE HORSES
Tommy Cash, Epic 5-10540
(Prodigal Som, BMI)

SHE'LL BE HANGING ‘AROUND

SOMEWHERE ... ... ... ......... 5
Met Tillis, Kapp 2072 (Saw Grass, BM1)

WELFARE CADILIAC .............. 6

Guy Drake, Royal American 1 (Bull
Fighter, BMI)

IF IT'S ALL THE SAME TO YOU ... . .14
Bill Anderson & Jan Howard, Decca 32511
(Moss-Rose, BM!)

CHARLIE BROWN . ............... 4
Compton Brothers, Dot 17336 (Tiger, BMI)
(Tiger, BMI)

YOUR HUSBAND, MY WIFE .. ...... 4
Bobby Bare & Skeeter Davis, RCA Victor
47-9789 (Pocketful of Tunes/Jlllbern BMI)

THE WHOLE WORLD HOLDING HANDS 7
Freddie Hart, Capitol 2692
(Blue Book, BMI)

SHE CHEATS ON ME
Glenn Barber, Hickory 1557 (Acuff-Rose, BMI)

(I'M SO) AFRAID OF LOSING YOU. ..15
Charley Pride, RCA 74-0265
(Hill & Range/Blue Crest, BMI)

PUT A LITTLE LOVE IN YOUR HEART. 6
Susan Raye, Capitol 2701 (Unart, BMI)

HELLO I'M A JUKEBOX ........... 10
George Kent, Mercury 72985
(Newkeys, BMI)

YOU AND YOUR SWEET LOVE . . . 15
Connie Smith, RCA 74-0258 (Stallion, BMI)
SITTIN' IN ATLANTA STATION ..... 6

Nat Stuckey, RCA Victor 47-9786
(Atlantic, ASCAP)

GET TOGETHER = &X -
Gwen & Jerry Collins, Capnol 2710
(frving, BMI)

TWO SEPARATE BAR STOOLS .. . .. .. 7
Wanda Jackson, Capitol 2693
(Party Time, BMI)

SOMETHING TO THINK ABOUT = ... 7
Luke the Drifter, Jr., MGM 14095
(Hank Williams, BMI}

SHE’S MINE/NO BLUES IS

GOOD NEWS = . .. . ... .. 14
George Jones, Musicor 1381
(Glad, BM!/Raydee, SESAC)

OCCASIONAL WIFE ............... Z
Faron Young, Mercury 73018
(Hartack, BMI)
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Weeks on
Title, Artist, Label, No. & Pub. Chart

NORTHEAST ARKANSAS MISSISSIPPI

COUNTY BOOTLEGGER .. .. ... . . . . 3
Kenny Price, RCA Victor 47-9787 (Tree, BMI)

COUNTRY QIRL ........... s 3y 3
.éelaT;ne C. Riley, Plantation 44 (Singleton,

THEN SHE'S A LOVER . . .. .. 4
Roy Clark, Dot 17335 (Russell-Cason, ASCAP)

THE GOLDEN ROCKET .
Jim )& Jesse, Epic 5-10563 (Hill & Range,
BMI

FANCY ... .. ... .. .. ... 10
Bobbie Gentry, Capitol 2674
(Shayne, ASCAP)

BLISTERED/SEE RUBY FALL .. . . . 13
Johnny Cash, Columbia 4-45020 {Quartet/
Bexhill, ASCAP/House of Cash, BMI)

BIG MAMA'S MEDICINE SHOW ... .. 2
Buddy Alan, Capitol 2715 (Blue Book, BMI)

CAMELIA ... . ... ... ... 13
Marty Robbins, Columbia 4-45024
(Weed Ville-Noma, BMI)

TENNESSEE BIRDWALK ... ... ... ... 2
Jack Blanchard & Misty Morgan,
Wayside 010 (Back Bay, BMI)

SUN'S GOTTA SHINE . .. . 8
Wilma Burgess, Decca 32593
{Contention/SESAC)

HERE'S A TOAST TO M
er)lle Louvin, Capitol 2703 (Blue Book,

DREAM BABY = ... ... ..
Bob Regan & Lucille Starr, Dot 17327
{Combine, BMI)

LITTLE JOHNNY FROM DOWN THE
STREET . ... .. . . ... . .. . .. L
Wilburn Brothers, Decca 32608 (Sure
Fire, BMI)

I'M GOING HOME . ... ... ... . ..
gg/ﬂt;y Lewis, United Artists 50620 (Tuff,

WALK UNASHAMED . .. . . 8
Tompall & the Glaser Bros.,
MGM 14096 (Glaser, BMI)

A LOVER'S QUESTIO
Del Reeves, United Arhsts 50622
(Progresswe/Eden BMI)

ANGEL OF THE MORNING . ... .. . 2
Connie Eaton, Chart 5048
(Blackwood, BMI)

EVERYTHING | LOVE ... . . . . . 5
Hugh X. Lewis, Columbia 4-45047

(Gallico, BMI)

DADDY COME AND GET ME. ... ... 3

Dolly Parton, RCA Victor 47-9784
(Owepar, BM!)

RUBY, ARE YOU MAD? = . . . 5
Osborne Brothers, Decca 32598
(Acuff-Rose, BMI)

PARTLY BILL
Lawanda Lindsey, Chart 5042
(Sue-Mirl, ASCAP)

DADDY | LOVE YOU .. .. .. .. . . . . 9
Billie Jo Spears, Capitol 2690
(Hall-Clement, BMI)

I'VE BEEN EVERYWHERE ... .. ..... 1
Lynn Anderson, Chart 5053
(Hill & Range, BMI)

THE ARMS OF MY WEAKNESS ... .. 2
Darrell McCall, Wayside 008
(Barmour, BMI)

THE CHICAGO STORY ............. 1
limmy Snyder, Wayside 009
(Newkeys, BMI)

HUSBAND HUNTING .............. 1
Liz Anderson, RCA 47-9796
(Greenback, BMI)

| HEARD OUR SONG ... ... ... ...
Dottie West, RCA 47-9792 (Tree, BMI)

HOMEWARD BOUND . . . ... . . 4
Brenda Byers, MTA 177
(Charing Cross, BMI)

A GIRL WHO'LL SATISFY HER MAN |
Barbara Fairchild, Columbia 4-45063
(Champion, BMI)

WABASH CANNONBALL
Danny Davis & the Nashviile Brass,
RCA 47-9785 (Peer Int‘l, BMI)

HEY THERE JOHNNY ............. 1
Mayf Nutter, Reprise 0882
(Setter/Redbone, ASCAP)

EVERYBODY'S GOTTA GET HURT .... 1
heryl Poole, Paula 1
{Central Songs BMI)

RUNNING FROM A MEMORY ... ... 1
Chaparral Brothers, Capitol 2708
{Centra! Songs, BMI)

TRUCK DRIVER’S LAMENT
Johnny Dollar, Chart 5049 (Yonah, BMI)

FACE OF A DEAR FRIEND .. = . 3
Clay Hart, Metromedia 158 (Motola, ASCAP)

MAMA COME 'N’ GET YOUR BABY BOY 1
Johnny Darreil, United Artists 50629
(Viva, BMI)

TOMORROWS FOREVER ........... 1
Porter Wagoner & Dolly Parton,
RCA 47-9799 (Owepar, BMI)
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Country Music

Nashville

Scene

By BILL WILLIAMS

Dot’s Mary Taylor, who bright-
ens any room merely by entering
it, heads for the Tampa Fair after
finishing filming the “Hee Haw”
show. She also has sessions sched-
uled here for an LP and a single,
and then plays Harrah’s Reno with
Roy Clark in May. Additionally,
she has a full schedule for the
television show’s package which
is playing the road. . . . CMA’s
Cecil Whaley is a panelist at a
big public relations meeting sched-
uled for this city. . Jimmy
Payne has recorded four of his
Epic tunes in one session (a new
mark for him), all written with
Jim Glaser. Brother Chuck Glaser
produced. This time they are
straight country. . . . Carl Phillips’
“Vine Covered House” is his first
release on the Spar label, just
out. . . . Ed Bruce penned both
the new “Price” singles—one by
Ray Price, the other by Kenny
Price.

Good news to everyone is that
Stoney Cooper is back. This tal-
ented half of the Wilma Lee &
Stoney act has had several bouts
with ailments, but has bounced
back and looks well. . . . Billy
Walker, fresh from a top ten rec-
ord, has recorded a Dallas Frazier
tune which he feels will surpass
the last one. . . . Bobby Bare has
rejoined the “Grand Ole Opry,”
becoming a full-time member
again after a short absence due to
commitments. . . . Bud McCain,
who now has a full-time country
show at night on WSM, also is
working full blast at the “Opry.”

. . Tom Casassa has produced
another Weldon Myrick product
on Dot, The Tree producer came
up this time with “Cry Like a
Baby.”. . . Curt Gibson has
written, published, sung and re-
leased his own record on the
GiB label. Titled “I've Been
Around,” it already has been pro-
grammed by such industry leaders
as Ralph Emery. . . . Hank Lock-

lin has a winner in his session:

with the Nashville Brass.

Jack Reno returns to radio with
WINN in Louisville, working the
afternoon shift. His new Dot re-
lease, “That’s the Way 1 See 1t,”
was written by a fellow disk
jockey, Bob Millsap, of WNO
Nashville. . . . Tommy Cogbill &
the Red West of the American
Studios in Memphis came on in
to this city for business at Tree
Int. . . . Paul Sidney, PD of

(Continued on page 49)

G.E. Show’s Scales

e Continued from page 42

would have little effect on the
program’s budget. Opponents,
however, contend that paying
anything more than a musician’s
scale would make even pilot
films economically impractical,
and would severely hamper the
expansion of the syndications.

Studio space for syndicated
shows is at a premium now, but
will be alleviated somewhat in
the future by the building of
new studios at WSM’s “Opry-
land,” a project still in the
planning stages.

Slim Harpo Dies
e Continued from page 42

the Rolling Stones. His song
“Moody Blues” was responsible
for the pame of the English
rock group, the Moody Blues.

Harpo was prominent in the
blues revival. He had worked
The Scene in New York and
Whiskey A Go Go in Los An-
geles. He was scheduled for an
extensive European tour at the
end of the month and a record-
ing session in London.

Billboard
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Las~ Weeks on
Week TITLE, Artist, Label & Number Chart
1 THE BEST OF CHARLEY PRIDE = .= = 16
RCA Victor LSP 4223
STORY SONGS OF TRAINS AND RIVERS ... .. oo 10
Johnny Cash & the Tennessee Two, Sun SUN 104
3 A PORTRAIT OF MERLE HAGGARD . ... - 20
Capitol ST 319
2 TALL DARK STRANGER = = . . 15
Buck Owens, Capitol ST 212
OKIE FROM MUSKOGEE . . ... .. ... ... ......... 4
Merle Haggard, Capitol ST 384
6 TAMMY WYNETTE'S GREATEST HITS .. .. 24
Epic BN 26486
5 JOHNNY CASH AT SAN QUENTIN . S p— 33
Columbia €S 9827
7 GLEN CAMPBELL “LIVE” . . . . . . . .. .. 22
Capitol STBO 268
8 TOGETHER .= ... . . .20
Jerry Lee Lewns/Llnda Gail Lewns Smash SRS 67126
10 SONGS THAT MADE COUNTRY GIRLS FAMOUS ... . 11
Lynn Anderson, Chart CHS 1022
11 JOHNNY CASH'S GOLDEN HITS, voL. 11 = .. .. .21
Sun SUN 101
9 HANK WILLIAMS JR. LIVE AT COBO HALL, DETROIT .19
MGM SE 4644
15 FROM MEMPHIS TO VEGAS/FROM VEGAS
TO MEMPHIS . 11
Elvis Presley, RCA Victor LSP 6020
14 THE EVERLOVIN’ SOUL OF ROY CLARK . 8
Dot DLP 25972
12 MY BLUE RIDGE MOUNTAIN BOY . . 21419
Dolly Parton, RCA Victor LSP 4188
16 MOVING ON 10
Danny Davis & the Nashvul|e Brass RCA Victor LSP 4232
20 SHOWTIME ... .. 12
Johnny Cash & the Tennessee Two, Sun SUN 106
18 FLOYD CRAMER PLAYS MORE COUNTRY CLASSICS. . 14
RCA Victor LSP 4220
19 THE ASTRODOME PRESENTS SONNY JAMES
IN PERSON = o019
Capitol ST 320
23 WHERE GRASS WON'T GROW ... ... . R
George Jones, Musicor 3181
17 THE SENSATIONAL CHARLEY PRIDE = .. .. = . 36
RCA Victor LSP 4153
26 SWITCHED ON NASHVILLE COUNTRY MOOG . 8
Gil Trythall, Athena 600
— SHE EVEN WOKE ME UP TO SAY GOODBYE SR |
Jerry Lee Lewis, Smash SRS 67
28 BIG IN VEGAS = ... .. ... -4
Buck Owens, Capitol ST 413
40 TRY A LITTLE KINDNESS .. 2
Glen Campbell, Capitol SW 389
— HELLO I'M JOHNNY CASH o1
Columbia KCS 9
27 GOLDEN CREAM OF THE COUNTRY . -
Jerry Lee Lewis, Sun SUN 108
24 JIM REEVES' GREATEST HITS, VOL. IlI 29
RCA Victor LSP 4187
25 THE ESSENTIAL HANK WILLIAMS ... 15
MGM SE 4651
30 JERRY LEE LEWIS’ GOLDEN HITS, VOL. 1l 20
Sun SUN 10
— WAYS TO LOVE A MAN - . o o1
Tammy Wynette, Epic BN 26519
41 WISH 1 DIDN'T HAVE TO MISS YOU heewwnan 2
Jack Greene & Jeannie Seely, Decca DL 75171
— WINGS UPON YOUR HORNS ... .. .. o1
Loretta Lynn, Decca DL 75163
37 WAYION R 2
Waylon Jennmgs RCA Victor LSP 4260
39 MUDDY MISSISSIPPI LINE ] . . 3
Bobby Goldsboro, United Artists UAS 6735
36 COUNTRY SPECIAL == = . AEER @ - B .5
Various Artists, Capitol STBB 402
29 WINE ME UP oo ... ... 1o
Faron Young, Mercury SR 6124}
— ROGER MILLER 1970 ... .. ... - LT
Smash SRS 67
45 HOMECOMING . . .. T
Tom T. Hall, Mercury SR 61247
35 JOHNNY CASH AT FOLSOM PRISON = == == 88
Columbia CS 9639
31 JERRY LEE LEWIS' GOLDEN HITS, vOL. | 20
Sun SUN 102
— YOU GOT-TA HAVE A LICENSE = a5 1
Porter Wagoner, RCA Victor LSP 4286
34 SOLID GOLD '69 .. = . . . . 8

Chet Atkins, RCA Victor LSP 4244
TO SEE MY ANGEL CRY/WHEN SHE STARTED TO

STOP LOVING YOU ... .. ... .. ... ... .. . .. 1
Conway Twitty, Decca DL 75172
LOVE AIN'T NEVER GONNA BE NO BETTER ... ... .1

Webb Pierce, Decca DL 7516
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Loretta Lynn
. thanks everyone for making
: “Loretta Lynn Month” the longest month
¥t of the vear. Seven successful weeks™!

‘A . She thanks you the best way she knows how.
. She sings.

e 1 KNOW HOW”

2 732637
- “Her New Release On
\ Decca Records
Land Of The Country Giants

<.

Y.

*Due to unprecedented trade demand
“Loretta Lynn Month™ has
been extended through February 20



SOUTHERN ALBUM SERVICE

We know the needs of the music business.

COMPLETE RECORD JACKET SERVICE

From design through printing,
fabricating, prompt delivery.

Brochures, inserts, creative sales promotion materials
of all kinds, catalogs.

Solving the jacket problems far you, the album producer.
Featuring persenal service and quality.

e 9
&

SOUTHERN ALBUM SERVICE

Call or write

Betty Cox, Manager
Post Office Box 303,
Nashville, Tenn. 37202
615/254-1022

DECCA RECORDS
LAND OF THE COUNTRY GIANTS

House of Cash
Signs Harts

NASHVILLE — Ailiene,
Linda and Larry Hart have
signed exclusive writers con-
tracts with the House of Cash.
The family, which has been in-
volved in all fields of the enter-
tainment business, moved here
from Los Angeles a year ago
to work for the Johnny Cash or-

ganization. Linda is on the pro-
duction staff for the “Johnny
Cash Show” and her mother,
Ailiene, works for the House of
Cash.

Before coming here, Linda
performed with the Los Angeles
Civic Light Opera and worked
for Chuck Barris, producer of
“The Dating Game” and “The
Newly Wed Game.” Ailiene
manages the group and pro-
duced the family’s own televi-
sion show, which was aired in
the Detroit area. Larry, the third
member of the group, is 12 and
has been writing for two years.
He has worked in films and TV
with Dean Martin and Dick Van
Dyke, and was featured on the
TV series “Gunsmoke.”

The family specializes in gos-
pel music and will be recording
for the Sky-Lite label late this
month. Linda has recently
signed a recording contract
with Zondervan Records and is

scheduled for a release in the
near future.

Country Music

ORGANIZERS and artists who took part in the ‘“Bob Wills Tribute” at
Tulsa gather around a painting of the stricken artist. Back row, | to r,
Bob Roden, Roy Acuff, O.W. Mayo, Johnny Lee Wills, Ernest Tubb,
Ernest Tubb, Jr., and Tex Ritter. Front row, Eidon Shamblin, Pee Wee

King, and William A. Fisher.

A Low-Cost Station ID
Pkg for Country Finished

NASHVILLE — A low-cost
station ID package designed for
the country market has been
completed here, seeking to
make this city competitive with
Memphis and Dallas in the
jingle market.

The package, called ‘“Nash-
ville Country,” is done by the
Younger Generation, an Epic
group. It is produced by Cus-
tom Jingles of Washville, headed
by Vic Willis.

“The package takes care of
all the basic needs for the coun-

ot

: o P
AR S

ey

lima Burgess

try station,” Willis said, “and is
priced down to the point where
it is now competitive with the
other cities which turm out
mass-produced product.” Dallas

and Memphis have long domi-
nated this market.

Cut with all Nashville session
musicians, the jingles have the
unmistakable “Nashville Sound.”

Willis also has produced a
second package of jingles util-
izing the Nashville Brass for a
small additional cost.

=
o ]

&

Publisned by: Cortenticn Music
1513 Hawkins St.
Nashville, ‘enn.
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Country Music

Nashville Scene

e Continued from page 46

WLNG AM & FM on Long
Island, has added country music
to his middle-of-the-road format.
He needs material, sent to the
station at Box 815, Sag Harbor,
N.Y. Sidney feels many of the
current country tunes mahke ex-
cellent easy listening. . . . Station
WALT, Tampa, Fla, is switching
to a full-time country format as
soon as enough product is on
hand. The program director is
Jack Rodgers, formerly with sta-
tion WDEN, Macon. . . . Planta-
tion's Jeannie C. Riley was a
guest on “Something Else,” a
Robert Peterson Production .
Ray Frushay has signed with As-
sociated Booking Corp. for per-
sonal appearances, movies and tele-
vision. . . . Melba Montgomery’s
Valentine Show in Warren, Ohio,
had to be canceled because she’s
expecting. . . . Diana Trask will
be the subject of a multilingual
European magazine published and
distributed by Radio Free Europe,
expected to be in print this spring.
In any language, she is great. . .
Red Brigham has left the Smakey
Warren group and is now on his
own again, working shows and
club dates in the Northeast. He
has a new release on the King
label. . . . Brenda Burns is in town
for a new session. Her latest disk
on Jalyn Records, is “I'll Come
Running.”

Tex Clark has gone to Memphis
to set up Fclk-Time Records for
the Brewster Corp. The firm,
which makes candles, will use
racks in many outlets and in
supermarkets. . . . Porter Wagoner
& Dolly Parton have done a rare
guest appearance, this one on the
“Bill Anderson TV Show.” It was
a special tritute to Porter, whom
Anderson praised for pioneering
syndicated country music TV

shows. Bill and Jan Howard plan
to reciprocate, appearing soon on
Porter’s program. . . . Imperial's
Johnny Carver is finishing an LP.
. . . Lorene Mann, Johnny Dol-
lar, John Wesley Riles and other
recent visitors to the hospital all
are now up and around, fully re-
covered from what ailed them. . . .
Dot's vibrant Peggy Little has
completed work on her new LP
and single and will cut a duet
with Tommy Overstreet, Both are
produced by Henry Hurt. Miss
Little has taped her third guest
appearance on the “Mike Douglas
Show.”. . . Rich-R-Tone, a branch
of the Champ Recording Company,
has moved into new offices in
Nashville. Main offices, however,
remain in Johnson City, Tenn.

. Jim Ed Brown tapes 10 of
his popular TV shows during the
month of February. . . . Smiley
Monroe is just back from two
months in the Orient as an enter-
tainer, and is back on the job as
promotional manager for Central
Songs. . Jimmy Richards of
Chicago has flown to Los Angeles
to sign Judy Lynn on some prime
network programs. . . . Wayside
Records is off to its best start,
with three chart records already
in 1970. Mercury's Roy
Drusky has just finished a new
LP, and an engagement at the
New Imperial Room in Tampa.
2 . Ken Kim, art director for
Monument, came to town for al-
bum cover shots.

Kris Kristofferson has written
two of the tunes on the newest
Johnny Cash album. Both are
properties of Buckhorn Music. . . .
Sandy Mason has written a book
of poems, “Reflections Of,” which
is about to be published. She not
only is talented as a singer and
writer but is an accomplished

(Continued on page 68)
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‘SHE CHEATS ON ME’

HICKORY #1557

SMASH FOLLOW-UP TO
“KISSZD BY THE RAIN"
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FOR £1
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CONSTRUCTION of the Library and Media Center of the Country
Music Hall of Fame progresses on schedule. The target date for com-
pletion is May 29th. Currently, the excavation for the stairwell, archival
and conference area is finished. Construction is taking place under
and adjacent to the present building.
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| Brite Star's Pick Hits . . . Brite Star's Pick Hits . . .

w |1 Heard Our Song—Dottie West (RCA)
=] One More With Feelin—Jerry Lee Lewis (Smash)
XL | Apple Blossom—Brownie Green (Tell Records)
¢ | Please Be My New Love—Jennie Seely (Decca)
o | Welfare Cadillac—Tommy Dee (K-Ark)
@ | Sandy Castle’s—The Clouds (Northland)

Whistle for Happiness—Peggy Lee (Capitol)
| Big City Ways—Betty Nichols (Roy)
[
3]
@

For D.J. copies write

What's My Name—Henson Cargill (Monument) Box 653, Nashville,

Tenn.

ITS A HIT!

| Don’t Always Cry—Loretta Kay (Northland)
Country Girl—Jeanie C. Riley (Plantation)
in and Out of Love—Bobby Vee (Liberty)

-
w
=¥ For Promotion, Distribution, Deejay Coverage, Press Release Sesvice, Major Label
glumtacrs, Movie Promotion see Brite-Star’s Ad in Billboard’s Class. Mart Today;
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SEND YOUR RECORDS FOR REVIEW TO: Brite Star Promotions, 728 16th Avenve
South, Nashville, Tenn. 37203. 615 244-4064.
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‘TIL | CAN'T TAKE IT ANYMORE’
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SUE & ROY, JR. RETURN
WITH A SMASH!
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