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Stores See Sunday
As Common 'Cents’

By BOB GLASSENEERG

NEW YORK—BIlue laws and
religious restrictions notwith-
standing, there’s a growing trend
around the country towards rec-
ord retailing on Sundays. Ac-
cording to a survey made by Bill-
board correspondents, the con-
sensus holds that it's a plus busi-
ness even though some contend
that it's a tough job selling rec-
ords six days a week so why take
take on an added selling day in-
stead of using it for resting.

In New York, for example,
King Karol’s store has always
been open on Sundays despite

Cap in

the law of the city of New York
which forbids the Times Square
merchants from doing business
on Sundays. The store receives
its share of police harassment
and tickets because of the viola-
tion, but Ben Karol, the owner,
refuses to close the store on
Sundays.

“We provide for those people
in the outlying district of the
city on Sunday,” Karol said.
“They come in from all over
to buy records here. The fact
that our store and several other

(Continued on page 14)

Soul Market Drive

By ELIOT TIEGEL

LOS ANGELES — Capitol’s
campaign to gain a foothold in
the soul market has resulted in
the building of a black sales
force.

There are four black sales-
men in major markets. Reggie
Lavong, vice president of soul
marketing, projects a force of
12

These 12 men will be located
in cities with a strong black

community. “For the first time
Capitol has given blacks an op-
portunity to get involved in
sales, honestly and totally,” La-
vong said.

In the past, Capitol's black
field representatives were do-
ing “poodwill work,” Lavong
said. In the past, the “structure”
was not set up properly to give
the black sales or promotion

(Continued on page 74)

Following a sensational two weeks at the Flamingo Hotel in
Las Vegas, the fabulous Cowsills are moving into high gear
on the record scene with a new smash single “IL x T’
(K-14106). Watch for super chart and sales actian when
the Cowsill's new “IL x IT' album (SE-4639) is released in

a few weeks on MGM Records.

ls Seen

Diracy
Deriling Life of
rar East Cos.

By MIKE HENNESSEY

TONDON — Piracy — the
unauthorized copying of records

without payment to authors,
producers or talent—is growing
to such an extent as to threaten
the existence of the legitimate
record industry in some areas,
according to the International
Federation of the Phonographic
Industry.

Following a meeting of rep-
resentatives of national groups
of the IFPI in the Asian-Pa-
cific area which was held in
Singapore recently, the Federa-
tion is taking measures to com-
bat the menace of record piracy
worldwide, and particularly in
the Asian-Pacific area.

The conference was the sec-
ond such gathering to be held,
the first having been held in
Hong Kong in November 1968.
The countries represented at the
Singapore  conference were:
China (Taiwan), Hong Kong, In-
dia, Japan, Malaysia, New

(Continued on page 6)

March 4).

(Advertisement ) chart.

Epic’s Bobby Vinton, whose new single “My Elusive Dreams”
(5-10576) is rapidly climbing the Hot-100 chart, opens to-
night at the Copa for a 17-day engagement (February 16-
Bobby's new album, titled after the single, is
soon to be released and will follow his recent "Greatest Hits
of Love” album (BN 26517), which is currently on the LP

(Advertisement]
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Videocassette in
Systems Battle

By BRUCE WEBER

LOS ANGELES—Standardi-
zation headaches are beginning
to plague videocassette manu-
facturers.

With five systems soon to be
marketed, incompatibility easily
could be the biggest impediment
to the growth of the video re-
corder.

Sony is trying to induce other
companies to accept a cassette
concept for the video medium.
It is working with both North
American Philips and Grundig

CGC Spres

in terms of standards. (Philips
and Grundig are developing sys-
tems that are similar to Sony’s.)
RCA’s SelectaVision and Co-
lumbia-Motorola’s EVR are dif-
ferent systems. In fact, each of
the producers in the videocas-
sette-cartridge squabble is uti-
lizing its own system, none of
which is compatible with the
other.
Akio Morita, executive vice
president of Sony, feels that in-
(Continued on page 18)

ding Overseas

By MIKE GROSS

NEW YORK—CGC Records,
the six-month old label which
emerged from the Crewe group
of companies, is spreading its
fledgling wings in the overseas
market. Rocco Sacramone,
Crewe Group president, and
Vito Samela, vice president and
general manager of CGC,
started the global ball rolling
during the MIDEM meet in
Cannes several weeks ago and
wrapped up licensing deals for
the label in wvirtually every
major overseas market.

Licensing deals for CGC were

set with Pye in England; Les
Compagnies in France; Caros-
sallo in Italy; Ekipo in Spain;
Gallo in South Africa; Mico in
the Philippines; and RCA for
Mexico, Argentina and Brazil.
CGC already had licensing deals
with Quality in Canada and
Festival for Australia and New
Zealand.

Also during the MIDEM
meet, Sacramone and Samela
initiated talks for representation
in Germany and Scandinavia.
Sacramone said that talks have

(Continued on page 8)

Janus Geis Rights io Pye's

Product; Label Tie

NEW YORK — Janus Rec-
ords will get exclusive rights to
all product from England’'s Pye
Records beginning July 1. In
addition, Marvin  Schlachter,
president of Janus, will tighten

U.S. Eyes Record
Clubs on Options

By MILDRED HALL

WASHINGTON — The Fed-
eral Trade Commission is tak-
ing a look at the so-called “neg-
ative option” billing by book
and record clubs which makes
the contractual member respon-
sible for mailed items unless he

(Continued on page 73)

his label’s alliance with Pye with
the introduction of a new label
in the UK. to be known as
Janus-Pye. The new UK.
label will, for the most part,
handle the release in England
of product introduced on the
Janus label here.

The deal with Pye is ex-
pected to open new areas for
Janus. According to Schlachter,
Pye has a wealth of product in
the classical and budget fields
and he’s mapping out programs
for Janus’ entry into these mar-
kets. Meanwhile, Janus is click-
ing with Pye's contemporary
offerings like the Jefferson and
the Flying Machine.

The first Janus LP’s by the

(Continued on page 73)
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Three Dog Night,
Creedence CEar-
water Revival,
Plastic OnoBand,
Led Zeppelin,
Burt Bacharach
and Engelbert

Humperdinck,

make roomfor

“Just Plain Charley.”

REA o VICTOR

“ " s Just Plain Charley
] $ thar]ey Pride -

the nation. That's where ""The Best
of Charley Pride"" is now. That's
where his new album is going.

Dealers, move Charley Pride
where he belongs: right up with the
other top twenty-five selling albums in
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General News

THE GLENN WALLICHS FESTIVAL THEATER which was recently dedi-
cated at the University of Redlands, Redlands, Calif.
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U. OF REDLANDS THEATER
DEDICATED BY WALLICHS

REDLANDS, Calif.—Glenn Wallichs dedicated the 400-seat
theater bearing his name on the University of Redlands campus “to

the free expression of emotion and ideas.”
“a substantial financial gift to the university

university, had made

Wallichs, according to the

which retired the remaining indebtedness on the $573,000 theater

building.”

Redlands is located 65 miles east of Los Angeles. The university,
including Johnston College, has a student population of 1,600. Wal-
lichs has been on the university’s board of trustees since 1963 and

now is an honorary trustee.

During the formal dedication ceremonies of the Glenn Wal-
lichs Festival Theater, the man who built Capitol Records from a
West Coast independent label into one of the world’s leading record-

ing companies said:

“With the unrest and conflict in the world today, especially
among young people as shown by various types of unrestrained
conduct at many universities, what better way to show our faith in

young people, in our educational system and,

indeed, in America

itself, than in the construction of this building for their use.”
Wallichs was presented a certificate of ‘appreciation by Dr.

George H. Armacost, university president. Other contributors honored

included Mrs. Charles Dant, Mrs, Jeffry Prendergast, and the James

Irvine Foundation.

Showbusiness personalities who attended the dedication included
Meredith Willson, Frank DeVol, and film producer Sol Lesser.
I O A S A R A O ER SRR 0

Flying Dutchman in
Talent Staff Deals

NEW YORK -—— Bob Thiele
late last week made several
important artist and personnel
acquisitions for his Flying
Dutchman Productions.

The newly signed talent in-
cludes folksinger Len Chand-

|Ilinois Sues
Jukebox Cos.

CHICAGO — An anti-trust
suit has been filed here in cir-
cuit court by Illinois Attorney
General William Scott seeking
$50,000 fines from each of a
large number of jukebox opera-
tors, corporate jukebox operat-
ing firms and two trade asso-
ciations. The suit names
Recorded Music Service and
Commercial Phonograph Survey
and asks that the defendants be
permanently restrained from
participating in any “combina-
tion, conspiracy, contract, agree-
ment, understanding or concert
of action” in restraint of trade.
Also sought is the revocation of
the charters of the corporate
firms and Recorded Music Ser-
vice.

[ e TR ATEIAT
For More Late News

See Pages 73 & 74
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ler, whose music reflects the
contemporary social scene; and
two New England rock bands.
The Iatter are Hook, whose
members come from Maine, and
Dirty John’s Hot Dog Stand,
led by guitarist Kenny Paulson.

On the operational level,
Duke DuBois has been named
national promotion director.
DuBois has handled similar as-
signments for United Artists’
Bluenote label, ABC and MGM,
and has also worked for Por-
tem and Cambridge.

Thiele has also retained Vic-
toria Lucas Associates to han-
dle public relations for Flying
Dutchman Productions. The
latter is already preparing cam-
paigns on behalf of Lois Wyse,
whose “Love Poems for the Very
Married” is being released on
Thiele’s Amsterdam label,
with music and arrangements
by Tom Scott, and singer Leon
Thomas, whose new album s
“Spirits Known and Unknown.”

Meanwhile, Thiele has re-
leased several new packages in-
(Continued on page 10)

Allied Radio Opens
6th Michigan Store

CHICAGO — Allied Radio
Stores, Inc. opened its sixth re-
tail store in Michigan on Feb.
11 in Oak Park. This is the fifth
store serving the Detroit area
and the 39th store serving the
midwest and Texas.

Live Rock Concerts to Showcase
CBS Intl, Col '70s Theme in U.K.

NEW YORK — CBS Inter-
national and Columbia Records
(U. S.) will present the “Sounds
of the 70's” at Royal Albert
Hali in London April 17-18.
The “Sounds of the 70°s” will
showcase five of Columbia’s top
contemporary rock artists. San-
tana, Johnny Winter, Taj Mahal,
Flock and It's a Beautiful Day
will appear in full-length con-
certs on two consecutive eve-
nings.

The concept for presenting
Columbia’s artists in live Eu-
ropean concerts was initiated by
Columbia'’s president, Clive J.
Davis, and CBS International’s
president, Harvey L. Schein,
during a recent visit to the U.K.
This is the first time that Colum-
bia has undertaken such a pro-
motion. It will mark the British
debut for the five acts.

In advance of the Royal Al-
bert Hall date, all European
companies will participate in a
promotional campaign which
will center upon the new re-

Mizrahi Forms
Production Unit

NEW YORK-—A new inde-
pendent record production unit,
to be known as Spartacus Pro-
ductions, has been formed by
Hy Mizrahi, former president of
Buddah and Kama Sutra Rec-
ords.

The company will sign talent
and finance its own masters.
Separate distribution deals will
be made according to talent
needs.

Spartacus will be based in
Hollywood and will set up
branch offices later this year
in New York, Nashville, and
London.

R

BMI OPENS IN
SAN FRANCISCO

SAN FRANCISCO — BMI
has opened an office here, with
Henry Katzman being trans-
ferred from New York to run
the operation. The office has
two field men. Herb Eiseman,
BMI's Los Angeles representa-
tive, will be making trips to the
local facility to work on proj-
ects.

BMI formally opens the of-
fice March 16. The facility pro-
vides the licensing society with
a foundation upon which to
solidify its relations with the
growing number of local musi-
cians and writers.

i

NARAS Ratifies
Atlanta Charter

ATLANTA — The National
Academy of Recording Arts &
Sciences (NARAS) ratified the
charter of the newly organized
Atlanta chapter.

National trustees in Atlanta
are Phil Walden and Bill Low-
ery. Acting officers are Lowery,
president; Wade Pepper, Pierce
LeFevre and Walden, vice-pres-
idents; Mary Tallent, secretary,
and John Barbe, treasurer.

The 3,200-member organiza-
tion also has chapters in Los
Angeles, Chicago, New York
and Nashville.

leases of the five acts.

expected that press, radlo dnd
television representatives from
the Continent will fly to Lon-
don for the concerts. The Lon-
don appearances will be a step-
ping stone to the Continent, as
they will be followed up by
concert appearances of the art-
ists involved, in other European

cities. These engagements will
be lined up by their individual
agents.

Details for the appearances
are being coordinated in the
U. S. by Columbia Records to-
gether with CBS International
and in England by RBS Lon-
don in conjunction with the
Robert Paterson Agency.

Chappell Changes
Its Executive Suite

NEW YORK — Chappell &
Co. has redesigned its adminis-
trative setup to expedite the
flow of material acquired here
and from its worldwide offices.
J. R. Chabrier, Chappell presi-
dent, and Norman Weiser, vice
president and general manager,
have created two posts: director
of professional activities, and
director of special project sales
and exploitation.

Al Altman will take over
as director of professional ac-
tivites, while Stan Stanley, for-
merly general professional man-
ager at Chappell, will be di-
rector of special project sales
and exploitation. In another

Compo of Can.,

Musicor Deal

NEW YORK—The Compo
Co. of Canada has been set as
the exclusive distributor of
Musicor and Dynamo. In addi-
tion to records, Compo will
distribute the label’s 8-track
cartridges and cassettes.

The deal was set between
Art Talmadge, president of
Musicor, and Lee Armstrong,
managing director of Compo.

move, Nick Firth has been
named to head Chappell's in-
ternational desk.

Weiser said that both the di-
rector of professional activities
and manager of the internation-
al desk would be involved in
a program to broaden the base
of exposure for Chappell copy-
rights. Altman will be respon-
sible for the operation of all
the U.S. professional depart-
ments for Chappell, including
those in New York, Los An-
geles and Nashville. Firth will
be liaison for Chappell mate-
rial to and from overseas, si-
multaneously working on for-
eign representation for all Chap-
pell material and representing
foreign catalogs in the U.S.

Altman comes to Chappell
from Screen Gems Columbia
Music ‘where he was general
professional manager. Stanley
has been with Chappell for the
past 30 vyears. Firth, who
joined Chappell last year was
general manager of Acuff-Rose
Ltd. in London. He'll also be
anchor man for the Intersong
group of publishing companies
in the U.S. since Chappell will
now administer both Intersong
Music and Belinda Music.

Fox Agency Attacks
Music Box Violators

NEW YORK — The Harry
Fox Agency last week directed
its attorneys, Abzles and Clark,
to Initiate mechanical royalty
claims against all music box
sellers who do not have proper
publisher authorization to sell
music boxes in the United
States containing copyrighted
music works. According to Al
Berman, American publishers
are being deprived of substan-
tial income by the recent flood
of music boxes imported pri-
marily from Japan and Switzer-
land. He pointed out that the
music boxes containing move-
ments reproducing copyrighted
musical works are being sold
and distributed in the United
States through major direct
mail order gift and novelty sup-
pliers and retailers, established
retail gift and toy stores and
retail music shops. The prices
range from $3.00 to $150. Ber-
man added that in no instance
is he aware of royalties being
paid for the right to sell the
movements in the U.S.

In Berman'’s opinion, the for- -

eign manufacturers of the music
boxes may have mistakenly ad-
vised the U.S. importers that all
necessary mechanical royalties
have been paid. Berman cau-
tioned that any mechanical roy-
alties which have been paid to

the proprietors of the foreign
copyrights are for the right to
manufacture the movements in
the foreign countries. Berman

(Continued on page 4)

Cotillion Acquires
Youth Choir Disk

NEW YORK — “God Gave
Me a Song,” a record by the
Interdenominational Youth

Choir of Washington, has been .,

purchased by Cotillion Records.
The master deal, concluded with
John W. Fullard and Myrna
Summers of Century Records,
Washington, also includes an
album called “‘Save Thyself.”

[ A

PHILBIN MC AT
CHI GRAMMY

CHICJGO—The local chap-
ter of the National Academy
of Recording Arts and Sciences
(NARAS) will have Regis Phil-
bin, former announcer on the
Joey Bishop Show, as emcee
for its 12th annual Grammy
Awards banquet March 11 at
Guildhall in the Ambassador
West Hotel.

e
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Geéneral News

NARM Names Panels

For Florida Conclave

NEW YORK — The all-star
panels have been set for 1970
NARM Convention which will
be held at the Americana Hotel,
Bal Harbour, Fla., March 20-
24,

Panel members on the open-
ing session, “The Challenge of
the 70's.,” are Clive J, Davis
(Columbia), Arthur Ripp (Bud-
dah), Jerry Wexler (Atlantic),
Amos Heilicher (J.L. Marsh/
Heilicher Bros.), Cecil Steen

Police Commend
Lawyer Lerner

NEW YORK — Max K.
Lerner, entertainment business
attorney, has been awarded the
Commendation Bar and a cer-
tificate of commendation for
saving the life of a youth found
bleeding at a subway station.
While hundreds passed by the
lad, a “bleeder,” was hemor-
rhaging profusely, Lerner ap-
plied first aid and had a friend
summon an ambulance. Police
subsequently informed Lerner
that his prompt action had been
crucial,

(Transcontinental Music Corp.),
James William Guercio (inde
pendent producer), Jann Wen-
ner (editor of Rolling  Stone)
and Del Shields (disk jockey).
Joe Smith (Warner Bros.) will
serve as moderator.

On the panel devoted to
marketing and management will
be Robert Lifton Transcontinen-
tal Investing Corp., Norman
Racusin (RCA), Al Bennett (Lib-
erty/ UA), Louis Lavinthal (ABC
Records and Tape Sales), Wil-
liam P. Gallagher (Famous Mu-
sic), Irwin H. Steinberg (Mer-
cury), and Harvey Laner (Rec-
co). Stanley M. Gortikov (Capi-
tol Industries) will be the moder-
ator.

Preceding the panel session
on the second general business
session will be an opening ad-
dress by Irwin J. Tarr (RCA)
and Dr. Laurence J. Peter (au-
thor of “The Peter Principle”).

Yac Holzman (Elektra) is the
convention keynoter. Al Bell
(Stax/Volt) has been slated to
speak on “Black Is Beautiful
. . . Business” and David Ru-
binson (Fillmore Corp.) will
speak on “Youth and Its Place
in the Industry.”

Certron Music Will
Release 1st Record

NASHVILLE — The newly
established music division of
Certron Corp. will release its
first record in approximately
two weeks, with Rene & Rene
the label’s first act. They form-
erly recorded on Falcon.

“Certron now is totally com-
mitted to the music industry,”
saild Aubrey Mayhew, general
manager of the company’s mu-
sic division here. He said he has
approximately 30 employes now,
and expected that number to
swell to 250 in the near future.

“All the people involved in
this division will be moved here,”
Mayhew said. He said the com-
pany will be involved in records
of all sorts, with emphasis on
top 40, plus 8-track tape and
cassettes, and will be strong in
racks and one-stops. A vast dis-
tribution complex is being set
up, he said.

Mayhew said Certron would
be the distributor for Columbia’s
Spanish line, in addition to its
own product.

Staff members, some of
whom already have moved here,
are coming from New York,
Los Angeles and Chicago.

The complex will include di-
visions for classical music, jazz,
country, gospel and Spanish as
well as top 40, Mayhew ex-
plained. He said a program al-
ready had been established
which would bring about the
production of 18 LP’s almost
immediately, working entirely
with independent producers. No
producer will be hired by Cer-
tron as such, except that May-
hew may do some production
himself. Jack Clement also will
do a great deal of the produc-
ing, and his new studio will be
utilized by the company. An-
other producer with an agree-
ment with Certron is Dicky Lee,

Dimebox Pub Set

HOUSTON—Dimebox Pub
lishing Co. has been formed
here by Dot Records artist Ray
Frushay and his personal man-
ager, Sam Cammarata.

4

formerly of Memphis, who has
moved here.

Mayhew said Certron also
plans to purchase a pressing
plant within six months in this
area. He said the music divi-
sion payroll in the Nashville
area would be $1,300,000 an-
nually. The overall budget for
the months between now and
Oct. 31 would be $3 million,
he said.

(Continued on page 8)
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SCULPTURED busts in honor of work done for the Recording Industry
Assn. of America are presented to John K. (Mike) Maitland, second
from left, and Irving B. Green, second from right, by Jarrell McCracken,
left, president of the RIAA, and Henry Brief, RIAA’s executive secretary.

Marlo, BMI Director of
Writer Administration, Dies

NEW YORK—George Marlo,
director of writer administra-
tion for Broadcast Music, Inc.
(BMI), died at French Hospi-
tal here Feb. 5. He was 86.
Marlo’s entertainment world ex-

perience included vaudeville,
early films, management of
nightclubs, music publishing,

song plugging and, for the past
22 years, counseling hundreds
of aspiring songwriters.

Marlo worked in vaudeville
in New York after World War
I. He became professional
manager for the firm of De
Sylva, Brown & Henderson and
promoted many of that team’s
Broadway songs.

He founded Marlo Music in
1931 with the song “Home,”
which was written by Harry and
Geoff Clarkson and Peter Van
Steeden, orchestra leader. The
song was simultaneously intro-
duced on eight different net-
work radio  programs on
Thanksgiving Eve, 193].

KFON "World’s Only
Label-Format Radio’

LOS ANGELES — Call 213-
766-4151 if you want to hear
the latest in records on KFON,
which is being billed as “the
world's only label-programmed
radio station.” KFON/WFON
Recording Audition Service, sup-
ported by clients such as Capi-
tol Records, Columbia Records,
RCA Records, and Discount
Record Center Stores, is already
receiving more than 90,000 calls
a week from people who want

Gold

Awards

Simon & Garfunkel picked
up a gold album award for their
Columbia LP, “Bridge Over
Troubled Water.” It's their sixth
gold LP. “Troubled Water” has
already sold more than 1,000,-
000 copies.

*x K *

The Band received its first
gold record for the Capitol LP
titlted “The Band."

*x K *

Sly & The Family Stone re-
ceived a gold record citation for
their Epic single, “Thank You
Falettin Me Be Mice EIf Agin."

to listen to its music and music
news.

J. Orion Brunk, KFON ex-
ecutive, reports that the phone
service does not sell commer-
cials. “Our format, which is pro-
grammed and produced by a
graduate of the Drake school
of hard rock, almost never in-
cludes a complete cut. We use
dual and triple montages of two
and three cuts from each al-

" bum we play. These montages

are deejayed just as complete
cuts are on established radio.”

Besides the programming line,
the service also -has a request
line open around-the-clock. . .
213-766-5772. Through the re-
quest line, Brunk said, a pro-
ducer can expose an entire al-
bum and get a very good in-
dication of what his lead single
ought to be.”

The phone service has been
operating about a month. Brunk
expects calls to reach more than
150,000 a week. Average call
length is 10 minutes.

Other labels involved include
Dunhill, Elektra, Metromedia,
Uni, and Warner Brothers-7
Arts. Labels are provided a tele-
phone company-verified call
count on request. The music
news segments covers all nota-
ble new albums and single re-
leases, plus interviews with art-
ists. i x

Iy

Marlo left Marlo Music and
returned to song plugging and
headed the promotional activi-
ties of the Chappell firms with
Eddie Wolpin. In the late
1930’s he was elected president
of the Contact Men’s Union, the
labor organization of songplug-
gers.

He joined BMI in 1940 as
professional manager. He left
BMI in 1942, joining Tommy
Dorsey in his orchestra and
publishing operations. Marlo re-
turned to BMI in 1948 as di-
rector of writer administration,
the position he held until his
death. Among the writers he as-
sisted in this position were
Tommy Boyce and Bobby Hart,
Richard and Robert Sherman,
Cindy Walker, Eddy Arnold,
Charles  Singleton,  Winfield
Scott, and Sy Oliver.

Old Nashville
Plant Is Sold

NASHVILLE — This city's
oldest pressing plant, built to
accommodate its earliest hit
records, has been sold for a
price near $250,000.

Standard Record Pressing Co.,
once owned by Jim Bulleit, was
purchased by financier Albert
Maloney, probably for resale.
Maloney has many holdings; he
is part owner of the Four Sea-
sons club at Ft. Lauderdale,
Fla.

The plant was built after the
Second World War to press the
songs of the late Francis Craig,

whose “Near You” and “Beg-

Your Pardon” were high on the
best-seller lists. Later, when the
recording industry went into a
brief eclipse here, Bulleit sold
the plant for a few thousand
dollars to a group headed by
James Tyner who has held con-
trolling interest since that time.
Renamed Standard, the plant
pressed records for as many as
20 separate labels during the
peak of its operation.

Ben E. King,
ClarkinDeal

NEW YORK—Ben E. King
has teamed with Rudy Clark
Music® for a writing-publishing
deal. Under the agreement with
Clark, who'll collaborate with
King as a songwriter, a firm is
to be formed which will be
jointly owned, but administered
by Rudy Clark Music. The
firm’s name has not yet been
set.

Attorney Jules Kurz will
oversee and handle all legal
matters for the new enterprise.

Fox Agency Attacks
Music Box Violators

e Continued from page 3

added that the principals of the
Fox Agency invariably license

their copyrighted musical works -
to foreign publishers upon: the -

express condition that their uses
and licenses be restricted to the
foreign territories. Abeles and
Clark have advised Berman that
even if royalties are paid in
foreign countries for the right
to manufacture and sell the mu-
sic box movements, anyone who
resells them in the United States
separately or assemble without
prior payment of United States
mechanical royalties, is guilty of
infringement under the United
States Copyright Act.

To ensure that foreign man-

Hollybrooke Set Up
By Writer Levine

NEW YORK — Hollybrooke
International has been formed
by Irwin Levine, writer of
“Black Pearl,” “This Diamond
Ring,” “Your Husband and My
Wife” and other songs. Holly-
brooke is involved in record
production, and production of
TV shows for the fall

Stephen Matz, a former disk
jockey, is vice president iIn
charge of promotion, sales, and
development of new ideas. Sev-
eral groups have signed record-
ing pacts with the new com-
plex. Firm’s offices are at-1619
Broadway,

+ t

ufacturers do not mislead U.S.
importers, Berman recently re-
minded JASRAC and SUISA,
the mechanical licensing organ-
izations in Japan and Switzer-
land, that “royalties are to be
paid in the U.S. ‘on the sale
of all music box works in the
U.S. containing copyrighted mu-
sical works controlled by” his
principals, and that “we would
appreciate your disseminating
this information so that there
is no misunderstanding on the
part of importers when the roy-
alty claim is made.” Berman
said that in any event he would
insist on prompt payment of
all royalties due for any U.S.
sales of the movements, and
that infringement actions would
be initiated against any sellers
who fail to fulfill their royalty
obligations.

Musicor Acquires
‘Josephine’ Master

NEW YORK — Musicor
Records has acquired the master
of “Josephine.” The record is
by a new group called Polymers
Children, four youngsters from
Bath, Me. The record has been
getting heavy play in the New
England area.

Art Talmadge, Musicor pres-
ident, acquired the master from
the two producers who did the
date, Bob Herne and Charlie
Dryer. Both are from Boston,
where the session was recorded.
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Johnny tookaclassic
love affairand made it

CS 9909

JOHNNY
ROMEC T IS
e D JULIET

AQUIAR
VAR

THE WINDAG) X
[11 NEVER F,%_L LR MIND

N LOVE AC

Nearly 400,000 copies sold
and still climbing

Now he has a song
of modernlove that
may just turnout
be a classic.

Now .lohnny Mathis ns got a new single:

“Odds a“d E“ds”4:»45104 with music and

lyrics by Burt Bacharach and Hal David.
A love affair never had so much going for it.

O
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Billions for War But Pittance for
Arts, Culture Group Tells House

WASHINGTON — Once
again the performing arts pil-
grimage has been made to the
halls of Congress by leaders
in the fields of music, film,
dance and drama, to plead for
help for the country’s cultural
Biafra. A special House Edu-
cation subcommittee has heard
testimony on the desperate
needs of symphony, opera, bal-
let, experimental film and pub-
lic television programming for
funds.

It is the administration’s
kindly intent to prolong the arts
and humanities endowment leg-
islation for another three years.
The proposal sets the next
fiscal pittance at $20 million
for the entire Arts Endowment
program of matching funds. For
a country of over 200 million

souls — this averages out to
about 10 cents per person per
year.

There was painfully docu-

mented testimony that it is no
longer possible for opera, sym-
phony, ballet and other cultural
performances to raise even half
their cost through ticket sales.
New York Philharmonic presi-
dent Amyas Ames, and Izler
Solomon, conductor of the In-
dianapolis Symphony, gave con-
gressmen the hard dollars and
cents facts. Symphony orches-
tras are in the red for $8.5
million this year — although
the nation’s 1400 orchestras are
drawing an audience of over
20 million people throughout
the 50 states. Contributions
are helping to hold the line,
while only 45 percent of costs
are repaid through box office,
conductor Solomon testified.
Roger L. Stevens, board
chairman of the Kennedy
Center for the Performing Arts,
and former chairman of the Na-
tional Endowment for the Arts,
came out flatly for a permanent
basis for government support of
the arts in America. He scolded

Producers’
roup Set

NEW YORK — More than
20 independent record produc-
ers have been organized by
Harvey Cowan, former producer
for MGM Records. The organi-
zation, called The Producers
Group, allows members to per-
form on a non-exclusive basis,
and for whom Cowan will
serve as sort of an agent. One
of the first deals through the
Group places the Tiny Trust on
Atlantic Records for a single
and an album. The Tiny Trust
is produced by Tiny Rosenblum
and Jim Starsis.

Among those belonging to the
Producers Group are Pete Spar-
go, Joe Beck, Jerry Corbett,
Rick Shorter, and Dave Woods.
Cowan intends to line up 40
producers in all. In addition,
he produces on his own under
Next Door Productions.

Piracy Peril
o Continued from page 1

Zealand,
Singapore.

The conference unanimously
adopted resolutions -which in-
clude appointment of field of-
ficers, 1nstitution of civil and
criminal proceedings and rep-
resentations to governments for
more effective protection.

the Philippines and

By MILDRED HALL

the private foundations for the
miniscule 4 percent of their
funds which they allot to the
performing arts. Support of the
arts, he said, should rest about
equally on private contribution,
business, government and pri-
vate foundations — but the
latter two are the laggards in
this country.

New York Times drama and
dance critic Clive Barnes jolted
the committee members with
the information that the city of
Hamburg gives more in one
year to its opera house alone,
than the U.S. provides for both
arts and humanities combined.
(The U.S. would give each
$20 million for the fiscal year.)

Some witnesses bypassed the
penny-pinching  aspect, and
pleaded for recognition of the
vital role the arts play in al-

leviating soul hunger and the
need for self-expression among
the churning black and white
youth of the country.

Choreographer Agnes De-
Mille confronted government
with its inexcusable failure to
provide the best kind of emo-
tional release and safety valve
for a youth which is “turning
to the happy -pills in an agony
of disappointment and dis-
trust,” while billions are al-
lotted for weapons and wars,
or a trip to Mars.

Robert Shaw, of the Atlanta
Symphony, tried to persuade
the legislators to see the *ab-
solute essentiality” of the arts
to our civilization, if only for
their unsurpassed power to
open up communication, and
convey a sense of Kkinship
among peoples.

Executive Tumtable

BARTER

Christie Barter named national press chief at Capitol Records.
Barter, who handled press relations in New York for Capitol until he
switched to RCA International several months ago, replaces Jackson
Sellers. Barter will be headquartered in the company’s Hollywood
office.

SHAW WHITE

* k k
James Shaw appointed manager of single record sales, Com-

mand/Probe Records. He will also be in charge of regional promo-
tion. Shaw was previously producer and promotion executive for
Jubilee, worked in promotion for Raven Music and Keymen Records
and also headed his own label, Shaw Records. As a producer he
worked for Roulette, Loma, Argo and Jamal Records. . . . Thomas
F. White named financial and administrative vice president, NMC
Corp., a national music merchandising company. White is a former
head of the entertainment group of Celebrity Systems and also
directed business affairs of MGM Records for eight years. . . . Joan
Brown promoted to a&r administration manager, MGM Records.
She has been with MGM for three years as staff assistant of
central controls and previously was with Columbia and Epic Records.
At Epic she was a&r administrator.

* Kk K

GRT has made four appointments, including Ed Ittner, named

product marketing manager of the industrial equipment division;
Fred Furfey, named national sales manager, GRT Music Tapes;
Marcos Klorman named manager of DiscCount Records & Tapes,
Westwood Los Angeles, and Alex Levy, named manager of the
Santa Monica, Calif. DiscCount store. Ron Budnik joins
Together Records as a producer. He was formerly in record inde-
pendent record production. Dick Campbell joins Together’s
Before & After Music. . Jerry Brackinridge joins Capitol as
Miami district sales manager. . . . Don Zimmerman has been named
Chicago division sales manager and C. David Cline Los Angeles
district manager at Capitol.

* Kk Kk

EHALT SIMON

Harrison A. Slaton named personnel director at the EVR car-
tridge processing laboratory, Rockleigh, New Jersey, part of the CBS
EVR division. Slaton was formerly with the Ford Motor plant, N.J,,
as an industrial relations representative. . . . Greg J. Ehalt named
director of operations for the new digital head division, Nortronics
Co., Inc., magnetic recording head manufacturer, Golden Valley,
Minn. He was previously with the Univac division of Sperry Rand
Corp.

*x Kk K
Jack Kiernan appointed national sales manager, Project 3. He

(Continued on page 74)
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General News

WB’s Ostin: Exec for
All Musical Seasons

LOS ANGELES—Mo Ostin,
Warner Bros. Records’ new
president, spans many musical
worlds. Today, the executive Is
looked upon by young musi-
cians as a friend and ally. Yes-
teryear, Ostin was a major fig-
ure in the jazz and standard
pop music fields.

For the past two years, Os-
tin has played a vital role in
helping attract important con-
temporary artists to the Reprise
line. This driving desire to keep
abreast of new thinking and
styles, has taken him to the ma-
jor creative centers of the U.S.

Ostin has worked hard to di-
versify Reprise’s catalog after
the company was purchased by
WB in 1963. While Sinatra,
Dean Martin and Sammy Davis
Jr. remain key figures in the
Reprise catalog, Ostin has
added names such as Jimi Hen-
drix, Jethro Tull, David Blue,
Fats Domino, Ramblin' Jack
Elliott, Family, Kenny Rogers
& the First Edition, the Fugs,
Arlo Guthrie, Don Ho, Trini
Lopez, Miriam Makeba, Joni
Mitchell, Frank Zappa, Randy
Newman, the Pentangle, Nancy
Sinatra, Tiny Tim, Neil Young,
Gordon Lightfoot and Ella Fitz-
gerald.

This latter artist is quite sig-
nificant since she previously re-
corded for Verve, the company

Record Plant a Studio

NEW YORK—To be able to
record an LP for today’s rock
groups, one must be willing to
travel and be capable of setting
up facilities in the areas where

rock groups perform. This is the
opinion of Chris Stone, who
conceived the philosophy behind
The Record Plant, a group of
recording studios in Los Angeles
and New York. “Groups travel
a great deal to make personal
appearances. It is very difficult
to keep them in one place long
enough to record and mix all
the tracks for an LP,” Stone
said.” So I got the idea of setting
up identical studios on both
coasts to follow the groups who
record with us. This way, they
can lay down the tracks in Los
Angeles, for instance, and if
they have to leave to go on tour,
we can wait until they get to our
studios in New York, where we
have the exact same equipment
as in Los Angeles, to do the
final mix on the record. We
don’t tie them down, therefore
we don't bring them down. They
can even get the same engineer

with which Ostin got into the
record business in 1953 as its
secretary.

Ostin's move to the leading
position with the Warners rec-
ord division follows by three
years his promotion to vice pres-
ident and general manager of
Reprise. His background in the
creative end symbolizes a shift
from the trend toward naming
business affairs or legal experts
to lead record companies.

Ostin’s experience is tied to
the discovery of acts, the sign-
ing of acts, the development of
musical expressions. In short,
he knows the artist and his tem-
perament, and has the capability
to understand the way a musi-
cian's mind works and how to
apply creativity for the com-
mercial marketplace.

The now challenge seems to
spark his energies. But he has
also gotten excited over the
breaking through of a Frank
Sinatra single on a top 40 sta-
tion, or the breaking of a Dean
Martin song in the country mar-
ket.

Ostin is now handling many
of the administrative functions
formerly assigned to Mike Mait-
land, WB’s previous president
whom he replaced. And he is
still determined to continue
working with talent and Kkeep-
ing his ear open for new sounds.

By BOB GLASSENBERG

in New York as they had on
the Coast.”

There are three studios in
New York, each having consoles
capable of recording at least 24
tracks. On the West Coast there
are two studios identical to two
of the studios in' New York.
“We want our artists to feel
comfortable in both places. All
the equipment is the same in
both places. We made or are in
the process of making all of our
own equipment. This way the
engineers and artists will know
that no matter where they are,
they will get the same sound.
Even the carpeting and the phy-
sical layout of the studios on
both coasts are the same.”

The first Record Plant studio
was opened in New York in
1968. In June 1969, Stone de-
cided he could not carry out
his plans without a great deal of
money. Consequently, The Rec-
ord Plant merged with a CATV
complex, Television Communi-
cation Corp. Since that time
two new studios have been built

in New York, and two identical
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WALTER J. HICKEL, left, Secretary of Interior, announces the involve-
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at a press conference held last week in Washington.

Schroeder Spreads
Wings Worldwide

NEW YORK—A. Schroeder
Music Corp., a music publish-
ing-record production firm, has
established wholly-owned com-
panies in all major world mar-
kets. These foreign companies,
according to Aaron and Abby
Schroeder who run the firm,
are separate entities which spear-
head local activity and are not
merely collection and licensing
outposts to police royalties orig-
inating from the U. S.

Network

studios have been built in Los
Angeles, with the third West
Coast studio slated to be com-
pleted by the end of February.
All the studios have counter-
parts on the opposite coast.
Stone also plans to have studios
in Nashville by the end of the
year. “This will really give us
the mobility we need.”

All the equipment in the new
Nashville location will be made
by Record Plant engineers, just
as the existing equipment is a
Record Plant creation. When
the Nashville studios open, there
will be a total of eight studios
for artists to record in. At the
moment, the West Coast loca-
tion is booked into April and
the East Coast studio is also
fairly well filled with recording
dates. Stone’s engineers are con-
stantly commuting between the
two existing locations. By doing
this, the artists have exactly the
same conditions on both coasts.

Stone’s concept has received
notices as far away as Japan,
where he was asked to set up a
similar operation by a Japanese
recording company.

TR AN AR RSO T LD E

CAP'S PARLEY
IN HONOLULU

LOS ANGELES — Capitol
will say “Aloha” to its sales
and promotion personnel in Ho-
nolulu, June 4-8, during a na-
tional sales convention at the
[likai Hotel.

As an added incentive, sales-
men who make a six months
quota qualify to have their
wives join them on June 8 for
a week's stay in the Islands.

Two entertainment shows are
scheduled, one for company
personnel on June 5 and a sec-
ond show on June 8, to which
the wives will be invited. Art-
ists being lined up will represent
the Capitol family, pius Fame
and Invictus, two blues lines
distributed by Capitol.

TR O SR EERR A AR

The Schroeders are also deep-
ly involved with new recording
and writing talent and have
geared their operation so that
it permits the company time to
give full attention to the nur-
turing and development of long-
term relationships with its writ-
ing staff. Among its staff writ-
ers are Al Kooper, Tony Ma-
cauly, John Macleod, Randy
Newman and John Stewart.

In addition to its wholly-
owned house firms, January
Music Corp. and Sea-Lark En-
terprises (BMI), and Arch Mu-
sic (ASCAP), the Schroeders
represent other publishers in-
cluding Kopper’s newly-formed
Joans Bones Pub. Ltd., Jimi
Hendrix’s Bella Godiva Music,
Noel Redding’s Joint Music,
Emm-Jay and Cat Mother.

Other activities in which the
firm is involved are artists man-
agement, through  Mainstay
Management; Past, Present and
Future Productions, which pro-
duces the music for the NBC-
TV series “The Banana Splits,”
and has production arrangements
with several major labels, as
well as having, as an outlet, its
own record company, Aurora
International. In addition, the
Schroeder organization supplies
and/or administers music in-
corporated in motion pictures
and television.

In line with the company’s
expansion, the Schroeders have
added Irving Rubin to its New
York staff to handle copyrights
and licensing and James
Krueger, to coordinate interna-
tional and interdepartmental ac-
tivity. In England, the Schroe-
ders have appointed Arthur Cris-
ford as general manager, and
Griffith Rigby as copyright
manager. A professional man,
Ken Boyles, has also been added
to the London staff.

Cap’s 'Visual’
Disk as Promo

LOS ANGELES — Capitol
is using see-through plastic for
promotional records. The label
has created a promotional run
for Patti Drew’s new title, “Wild
Is Love” which encompasses
clear plastic vinyl superimposed
over the artist’s photo. The
regular LP is manufactured and
packaged conventionally.

A special visual disk is also
being used to promote two blues
albums, with eight tracks pack-
aged in a special 3,000 unit
run of the promotional disk,
Music is by Mississippi Fred
McDowell and Guitar Junior.

CGC Spreads
Into Europe

¢ Continued from page 1

been narrowed to two com
panies in Germany and that the
decision on the Scandinavian
company 1s still open.

Sacramone also noted that
Japan is the only major market
where exploratory talks have
not yet begun. He feels, how-
ever, that a Japanese deal will
be wrapped up in early April
in time for Oliver, CGC’s top
artist, to extend his Australian
tour to Japan.

Samela added that in making
the licensing deals, he and Sac-
ramone looked for foreign com-
panies that were young, agres-
sive and on the ball in distribu-
tion and promotion techniques.
CGC plans to work hand in
hand with its licensees to help
get its artists across in each
country. Plans are in the works
to have each artist record his
English disk in several foreign
versions. Sacramone cited the
reasoning behind the multi-lin-
gual recording practice this way:
“If we release the English ver-
sion of Oliver’s ‘Jean' in Ger-
many first and then follow a
few months later with the re-
lease of Oliver singing ‘Jean’
in German we'll get a ride on
two records instead of one.”

Sacramone also plans to pre-
pare television promotion films
on CGC artists for worldwide
use. In this respect, he's now
in negotiation with a firm that
makes TV commercials so that
the maker of his TV promo-
tional films will be under the
wing of the Crewe Group of
Companies.

Certron Release

e Continued from page 4

“Certron is an acquisition
company,” he said, “and will get
whatever is needed for our own
purposes.” He said this included
adding additional publishing
companies and a staff of writers.
The company’s two publishing
firms are headed by former
country and pop booker Jimmy
Klein. The companies are Al-
drich, BMI, and Certron,
ASCAP. Merve Shriner will
promote all the country prod-
uct.

Mayhew also said the com-
pany will distribute other labels,
and is working on arrangements
for this now.

Mayhew, who once headed
Little Darlin’ Records, said that
company ceased to exist last
December. He also said his own
publishing company, Mayhew
Music, would be separated com-
pletely from Certron so there
would be no conflict of interest,
and that it would be headed by
Frank Myers.

I AR AR

COL’S 2 DISKS
OF SAME SONG

NEW YORK—In an unusual
move, Columbia Records last
week issued two singles of the
same song. Getting the double
coverage was “Come Saturday
Morning,” the tune featured in
the film “The Sterile Cuckoo.™
The singles are by Peter Nero an
Andre Kostelanetz.

Also on the song from Co-
lumbia for album release are
Tony Bennett and Patti Page.
The song, which is published by
Famous Music, was written by
Fred Karlin and Dore Previn.
(TR T S SRRSO
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The Beach Boys

new single is on Reprise,
where itbelongs.It's

“Add Some Music
To Your Day” |

(This new single
this week will -

go onto leading
radio stations.
Where it belongs.)




General News

arket Quotations

As of Closing Thursday, February 12, 1970

1970 Week's Vol. Week's Week's Week's _ Net
NAME High  Low in 100’s High Low Close Change
Admiral 225 11V 55 122 % 1N% — %
ABC 9% 33 195 362 33% 35% + 1%
Amer. Auto Vending 20343 8V4 19 8548 84 82 4+ Vs
Ampex 497 32V2 607 2vs 39% 4 + 1
Automatic Radio 43 18%4 355 21 19 192 + W
Auto. Ret. Assoc. 1222 97V 252 11434 1062 1132 + 6
Avnet 362 1058 438 113% 10% 103 — 1
Capitol ind. 564 29 289 4512 402 4518 + 3%
CBS 59V, 415 1647 452 43%  43% — U
Columbia Pictures 42 23% 576 247% 21% 2278 — 1
Craig Corp. 24 10 934 12 10 102 — 13
Disney, Walt 156 6978 760 156 1422 151 + 7V
EMI 87 5 268 62 6V 6% + s
General Electric _ 98Vs 69 1681 72Va 69 70 + ¥
Gulf & Western 504 1658 629 18V 167 17 —
Hammond Corp. 23 113% 163 2% N¥% 12 —
Handleman 45Vs 29 363 44V 412 44 + 2%
Harvey Group 25V 82 8 9 82 82 — ¥
ITT 602 46Va 2061 57 5458 56% + 1/
Interstate United 35 114 57 13% 13%8 132 +
Kinney Services 39 19 548 29vy  27% 29 + 1Va
Macke 292 142 216 17Va 1612 167 + %
MCA 442 1834 409 23 Vs 2% - V4
MGM 4442 21V 85 23 214 2% — 2
Mefromedia 53% 15V2 346 187% 167 18% + 134
3M (Minn. Mining Mfg.) 11872 94 921 1034 100 103Va + 234
Motorola : 166 1023, 1393 133%a 1173% 122%2 + V2
No. Amer. Phillipg 5934 354 236 43% 40 43% + 3%
Pickwick Inter. 552 32 164 5034 458 504 + 4%
RCA 48v2 2938 1801 305 29% 29% — 1
Servmat aMQV2 242 427 26Va 242 24% — B
Superscope 54, 17 84 33Va 313 32% 4 14
Telex 1591, 117Vs 4457 1402 117V4 1333% 4 9%
Tenny Corp. 30% 12 307 2% 1% 12 —
Trans American 3834 1978 1217 212 208 202 — Y4
Transcontinental 27% 13% 955 18 62 165% — 78
Triangle 37% 1474 16 1534 15V 152 Unch.
20th Century-Fox 41%  14% 936 16% 15 152 — Va
Vendo 323 142 49 15 142 4% — W
Viewlex 352 19% 161 232 2 22 + 1%
Wurlitzer 232 13 16 13% 13 B — V2
Zenith 58 9% 571 32 2972 313% + 1%

As of Closing Thursday, February 12, 1970

Week's Week’'s Week's
OVER THE COUNTER* "t ® V1ol ® Tiose

ABKCO ind. 14 12 132
Alltapes, Inc. Vs 82 83%
Arts & Leisure Corp. 82 8 72
Audio Fidelity 234 24 24
Bally Mfq. Corp. 1912 18% 19
Cameron Musical 24 2% 22
Cassette-Cartridge 15 13V 143%;
Cerfron 212 20 22Va
Creative Management 14 13 132
Data Packaging 24 22% 23
Dict-0-Tape, Inc. 4 3a 4

" Faraday, Inc. 10 9% 9
Fidelitone 434 4 42
GRT Corp. 24 21 222
Goody, Sam 122 112 12
1TCC 5V 434 S
Jubilee 9% 82 9

*Qver-the-counter prices shown are '‘bid’’ (as opposed to ‘‘asked’’).

t

Week's Week's Week's

OVER THE COUNTER®  Kigh Low Close
Lear Jet 17% 162 224
Lin Broadcasting 10%2 s 10V
Media Creations 5% 42 AV,
Metro Ent. 31 30 31
Mills Music 192 19 19

| Monarch Electronics 5Va 4Vs 6

! Music Makers, iInc. 73 62 7
NMC 8V 8 8,
National Musitime 18 L7 |
Newell 10 9% 9%
Perception Ventures 7 5 7
Qatron Corp. 52 SVa4 5%
Recoton 62 52 6
Robins Ind. Corp. 5% sVa 5
Schwartz Bros. 6 5% 5%
Telepro Ind. 2% 134 174

Trans. National Com. 2% 3% 7%
Neither the bid nor the

asked prices pf_un,listed securities represent actual transactions. Rather, they are a guide to
the range within which these securities could have been sold or bought at the time of

compilation.

The above quotations compiled for Billboard by Merrili Lynch, Pierce, Fenner & Smith, Inc.,
member of the New York Stock Exchange and all principai stock exchanges.

Tri-City Beating ‘Backlash’

SAGINAW, Mich. — Al-
though it's still difficult to get
soul records on Top 40 sta-
tions, black managed and pub-
licly owned Tri-City Recording
Co. ‘here is becoming so diver-
sified that the problem is not

Vend foday's hifs!

You foo can get

a bigger piece of
the action

1f you are sincere and looking for
a full or part-time business that will
yieid high profits, here’s your oppor-
tunity. Territories now available
from- $4,950 to $49,500 secured by
inventory. Financing available to
qualified individuals.

Call or write:
Hugh Dgilas, V. P. Marketing

AUDIO MARKETING CORP.

7809 Sunset Bivd.
Los Angeles, Calif. 90069
213—874-3211

10

acute, according to William Mc-
Cune, promotion director. “The
so-called ‘backlash’ still exists
but we are not affected be-
cause our soul product is dis-
tinctive and because we're go-
ing into other kinds of music
—even country music,” he said.

Tri-City is headed by Wal-
ter (Choker) Campbell. It went
public recently with an offer-
ing of 100,000 shares, has
formed two subsidiary labels,
has three other full time pro-
motion men and has lined up
distributors in 21 markets across
the country. The first release
on Ultra-Records is by the

CBS Income
Rises 24%
IS€S o
NEW YORK — CBS income
for 1969, which includes the
record division, was up 24 per-
cent. It was reported that all
CBS major businesses had rec-
ord revenues last year. Net in-
come for the year was $71,944 -
000 on sales of $1,158,912,000.
In 1968, CBS reported net in-

come of $58,187,000 on sales
of $991,428,000.

Infonics’ Sales
For Yr. Soared

LOS ANGELES — Infonics,
manufacturer of cassette dupli-
cating equipment, reported sales
of $1,082,363 for the year ended
Dec. 31, 1969, as compared
to $322,479 for the year before
net earnings were $92.472 as
compared to $40,098 for 1968.

Earnings before taxes
amounted to $185,472 com-
pared to $62,098 for the pre-
vious year. Earnings per share
increased to 15 cents com-
pared with 8 cents for 1968.

Koss Electronics
6-Mos Sales Up

MILWAUKEE — Koss Elec-
tronics, manufacturers of high
fidelity equipment, reported sales
for the fiscal six months end-
ed Dec. 31 of $1,696,683—
up 165 percent. Income was
up 12.4 percent over a similar
period a year ago to $147.878.
President John C. Koss plans to
move to new quarters in the
near future.

Vibrator Reed Is
Bought by MICA

SYOSSET, N.Y. — Musical
Instrument Corp. of America
(MICA) has acquired the Vi-
brator Reed Co. of Hanover,
Pa., for an undisclosed amount
of cash. No change will be
made in Vibrator’s operation or
distribution channels.

ABKCO Lists $6.5 Mil
Gross, 792G Income

NEW YORK — ABKCO In-
dustries, Inc. reported gross rev-
enues of $6,538,192 and $792,-
149 in net income for the fiscal
year ended Sept. 30, 1969. The
net income includes extraordi-
nary items of $476,628.

The earnings represent net in-
come of 71 cents a share, in-
cluding 43 cents applicable to
the extraordinary items, which
consisted of a net gain of $171,-
573 on the purchase of a long-
term liability; a loss of $139,-
945 on the sale of marketable
securities; and a reduction of
federal income taxes of $445,-
000 arising from a carry for-
ward of prior year losses.

The operations of. ABKCO
include the operations of Allen
Klein & Co., Inc., whose acqui-
sititon was completed Nov. 7,
1968. ABKCO, for the 15-
month period ended Sept. 30,
1968, on a pooling of interests
basis with Klein Co., on gross
revenues of $7,794916, had
earnings of $467,713, including
an extraordinary gain of $280,-
688, applicable to the sale of
a real estate contract. These
earnings represented net income
of 42 cents a share, including
25 cents applicable to the ex-
traordinary item.

For the three-month period
ended Dec.. 31, 1969, the com-
pany, on an unaudited basis, re-
ported net income of $793,505
on gross revenues of $3,136,888,
including an extraordinary gain
of $344,663 for a reduction of
federal income  taxes arising
from a carry forward of prior
year losses. This represents
earnings of 71 cents a share.

ABKCO, Apple Corp., Ltd.,
and Apple Records, Inc., have
reached an agreement whereby
ABKCO would receive certain
royalties under agreements re-
cently negotiated by ABKCO
with Capitol Records on behalf
of Apple Records and with EMI

on behalf of Apple Corp.
ABKCO will continue as the ex-
clusive business manager of Ap-
ple, the Beatles, and the Bea-
tle group of companies.

Bally Holders OK
3 for 2 Stock Split

CHICAGO — Bally Manu-
facturing Corp. (OTC) stock-
holders approved a three for
two stock split and William T.
O’'Donnell, president of the
coin-operated amusement games
firm, said 1969 earnings are ex-
pected to be substantially higher
than last year. Net earnings in
1968 were $1.06 per share and
sales were nearly $20. million.
O’Donnell expects 1969 sales
to be approximately $27 million.

Palmer Back in

Disk Business

NEW YORK — Palmer Rec-
ords, the Detroit-based subsid-
iary of Handleman Co., has
been reactivated. Under the
new setup, Joey Welz is acting
as artists & repertoire topper.

Welz is also featured on
Palmer’s first two albums, “Vin-
tage Ballads” and “Rock Re-
vival.” Palmer has already lined
up 17 distributors around the
country to handle its new ac-
tion.

Flying Dutchman

e Continued from page 3

cluding Duke Ellington's “My
People,” “Paint Your Wagon,” a
jazz rock excursion by the Tom
Scott Quartet, and Oliver
Nelson’s “Black, Brown and
Beautiful,” all on Flying Dutch-
man; and Eddie (Cleanhead)
Vinson package on BluesTime
and a package of songs by Mar-
cel Valentino on Amsterdam.

Manufacturers’ Chart Predictions

Listed below are the new single records (those not yet on any chart) selected by their manufacturers as having the greatest potential for
chart activity in the coming weeks. These singles have been submitted by the labels as a programming and buying guide for new product.

A&M
COME ON BABY, LOVE ME—Fab, A&M 1749

COME INTO MY LIFE—Jimmy Cliff, A&M 1167

ADVANCE

HAPPY TIGER

MUSIC TO MY HEART-Obsessions, Happy Tiger 531

JENGES

WOMAN'S MAN—Harry Moon & the Fide, Sin 4553
SINCE YOU LEFY ME—_Dream Merchants, Jenges 5003

THE HIGH AND THE MIGHTY_Herb Miller, Advance 111]

MY LADDER OF DREAMS -Cara Stewart, Advance 1115
{F | HURT ALL OVER—Dick Castle, Advance 1116

AMARET

TAKE CARE OF MY BROTHER b/w TOGETHER—-Browning, Amaret 45-1 18

WALK OQUT—Raintree, Amaret 45-117
ALL ABOARD—New Life, Amaret 45-115

BOSS CITY
NO LIES—Rogues, Boss City BC-160

BYE BYE BABY—Davy & the Dolphins, Boss City BC-162

BRITE-STAR
SANDY CASTLES—Clouds, Northland 2042

I’LL COME RUNNING—Brenda Burns, Jalyn 334

JEWEL/PAULA

| FEEL A CHILL—Ted Taylor, Ronn 40
NIGHT OWL-—-Bad Habits, Paula 327

MUSICOR

DADDY NEVER BUILT A PLANE--John B. Noble, Pauta 1221

ALL THE YOUNG WOMEN Gene Pitney, Musicor 1394
GINGERSNAP—Jamie, Musicor 1388

ORACLE

RCA

MAGNIFICENT SANCTUARY BAND-Jimmy Helms, Oracle 1005

THEME FROM "'Z"'--Henry Mancini, RCA 74-0315

Laster-Davis

Conspiracy

and

APPLE BLOSSOM—Brownie Green, Dell 376

SOUL DEEP—Eddy Arnold, RCA Victor 47-9801

the first release on the other
subsidiary label Moonville
US.A. 1s by a six-man act
headed by blind musician Ted
Robinson.

Although Campbell was with
Motown Records for some time,
McCune said: *“Our soul sound
is so different—it’s not like any
other sound. Stations reaily
have to consider each record on
its own merit.” He said that in
addition to country music the
firm will soon be releasing re-
ligious records. Tri-City has
what McCune describes as one
of the most modern recording
studios anywhere.

THE CHANT-—Lighthouse, RCA Victor 47-9808

CAPITOL

GOODBYE JOE—Cashman, Pistilli & West, Capitol 2747

SCEPTER
INSTANT KARMA —John Ono Lennon, Apple 1818

1 A.M.—Wheatstraw, Wand 11216

WAN-TU-WAH-ZUREE -George Tindley, Wand 11215

CHANSON

| WANNA BE HAPPY -Uniimited Four, Chanson 1178 SWAMPFIRE

DECCA

RUN SALLY RUN-Cuff Links, Decca 32639
RHYMES AND REASONS-—Irish Rovers, Decca 732616

PATRICIA—Les Elgart, Swampfire SF 233

SOUL-PO-TION RECORDS

EASY TO BE FREE—Rick Nelson, Decca 732635

FLYING "DUTCHMAN

HE DON'T APPRECIATE 1T—Esther Marrow, Flying Dutchman FD 26004
GOT MY MOJO WORKING—Otis Spann, Blues Time BT 45003

SHE DOES —Plastic Penny, Amsterdam AM 85006

T.A.

FORD

1 GOT TO LOVE YOU—Jesse Boone & the Astros, Soul-po-tion S1-P 226

SEE MY LIFE_Seals and Crofts, T.A. 191
YO LOVE YOU -Country Store, T.A. 189

WARNER BROS.-SEVEN ARTS

ANYONE CAN MOVE A MOUNTAIN—Don Anthony, Ford 159

JUST ABOUT THE: SAME—:Associat-ion, Warner Bros.-Seven Arts 7372
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Announcing the smash
follow-up to the Tokens' first

commercial hit singlein 9 years:
- Their first non-commercial
hit single 1n 9 years.

If you've been wondering what the Tokens
have been doing since their hit, "The Lion Sleeps Tonight,"
this will interest you.
They've been making commercials. Successful. X
lucrative commercials, like, "Pan Am makes the going great ...",
the Chesterfield 101's "Silly Millimeter" commercial, "Great Shakes,"
Clairol's "She Lets Her Hair Down ...", and others.
If "She Lets Her Hair Down" sounds familiar,
it's because that's the name of the Tokens' hit single,
taken more or less straight from the commercial.
Their latest hit, "Don't Worry Baby" (BDA 159),
does not come from a commercial.
If it sounds familiar, it's because it's an old
Brian Wilson tune, done in a style that the Tokens originated
some 9 years ago. '

3 . . z«;{?‘vtg“;« . 9
Tc Buddah it sounds terribly commercial. iz 7

Soon to be released, ?ﬁ}/

the Tokens' new album, 7. >
"Both Sides Now'"(BDS

e

S 5059).

Manufactured by Buddah Records.
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General News

California Takes Sunday Selling Competition the
As a Matter of Common ‘Cents’

LOS ANGELES — The
national trend toward Sunday
selling is no big deal in Cali-
fornia. This state has been among
the first states—if not the first
-—to allow complete freedom for
businesses to service the public
on Sunday.

So the move by Sears during

the recent holiday buying period .

to open on Sundays did not
cause a stir,

The small number of record
shops who have been open on
Sunday have done fair to good
sales volume. The impact of the
Sears move, which forced sev-
eral other department store
chains to open on Sundays, can
be seen in the number of small
record shops which are now

By ELIOT TIEGEL

either experimenting with Sun-
day openings or are bemoaning
the fact that they will have to
open to compete for the “day of
rest” bonus dollar,

Melody Record Shop

Don Harkness, who has op-
erated the Melody Record Shop
in Sherman Oaks for five years,
said he will have to open on
Sunday when he: moves to a
new community, Westlake Vil-
lage. Harkness is opening a
good-sized record and book store
in a new shopping Plaza in
Westlake Village, north of the
San Fernando Valley, around
March 1.

In the Southern California
area, the Music City chain has

Law, Bad Business
Keeps Phila. Dark

By MAURIE H. ORODENKER

PHILADELPHIA—"Business
is bad enough on six days of the
week—we don’t need a sev-
enth.” That comment by a cen-
ter-city record chain store man-
ager sums up the sentiments of
a half dozen record retailers in
the city. Besides, Pennsylvania
state Jaws do not permit retail
establishments to operate except
for sale of food and drugs.

Even in retail shopping dis-
tricts like South Street and S.
52nd St., where the law looks
the other way by tradition and
custom with all clothing and
furniture establishments doing a
landoffice business the record
and music shops remain closed
on Sundays. Record merchants
in those areas do not feel that
there’s a mood for buying rec-
ords on a Sunday.

Moreover, even if they tried
to promote Sunday sales, the ex-
tra cost for keeping open on
Sunday, particularly the time-
and-a-half or double pay for help
would hardly be compensated by
sales on that day.

The negative attitude toward
Sunday sales is not without jus-
tification, according to local re-
tailers. All they have to do is

point to the situation across the
river in New Jersey where Sun-
day sales are legal and where
large discount centers and mer-
chandise marts — including
stores like Korvette’s and Two
Guys—do a landoffice business
on the Sabbath.

While Sunday is a big day for
appliance, furniture and other
forms of merchandise, record
sales have never been more than
a ripple if anything at all. No ef-
fort has ever been made to de-
velop Sunday sales nor is there
any interest in such sales pro-
motions. All effort on Sunday,
both in advertising and promo-
tion, is concentrated on the big
dollar sale by New Jersey mer-
chants. Even giant stores like
Dee’s on the Jersey side, in ad-
vertising their Sunday specials,
look for the big dollar from a
color TV set or a refrigerator,
rather than from the sale of a
record album or a few singles.

The general feeling is that if
there is a hit record in sales de-
mand, they can sell enough in
six days. For the others, even if
they remained open 24 hours a
day for seven days a week, it
wouldn’t mean a thing.

Volume Outlets Give Law
The Business in San Antonio

By GLADYS CANDY

SAN ANTONIO—San An-
tonio . is one of the few Texas
cities where volume outlets have
been open on Sunday for the
sale of items, such as records,
albums and tapes although they
are operating contrary to the
Texas Blue Laws prohibiting the
sale of certain merchandise on
Saturday and Sunday,

None of the prime retailers
of records, albums and tapes
are open on Sunday in San An-
tonio. They report that business
is good now without even think-
ing of being open for business
on Sunday,

Vivian Bossom, manager of
the San Antonio Music Co.
record department, said that
Sunday is the one day on which
employes may enjoy being with
their families. They are not open
on- Sunday and do not plan on
apenmng on Sundays

At Joske's of Texas. Ken
Fisher, manager of the Record
department’ said- that *it was
just a waste of time to open on

14

Sundays.” There are three out-
lets of Joske's in the city and
were open to meet competition
during Christmas. The two
suburban stores have been open
on Sunday.

Gene Wright, manager of the
record department at the Silvey
Music Co. store in North Star
Mall, said that it was ““not neces-
sary to open on Sundays as the
store does enough volume of
business without needing to open
on Sunday.” Silvey has two
stores in the city.

One cut-rate store is going
out of business and offering re-
duced prices on singles, albums
and tapes. Included is Spanish
language artists and music as the
store, Barkers is located in the
Spanish language retail area,

Several other local outlets
have in recent weeks offered
records and albums and reduced
prices. These are strictly record
and tape outlets so there are no
increased traffic to other depart-

ments of the store,
.,

been a traditional Sunday store
as has the 11-store Discount Rec-
ord Center chain. The three-store
House of Sight & Sound has
also been open on Sundays. In
all instances, the years advan-
tage these chains have had over
the newcomers, has produced a
customer familiarity situation.
People around Los Angeles
know that these chains are fully
cataloged in records and tape
and are the places to go when
music comes to mind.

The other mass merchandisers
open Sundays are Sears, Broad-
way, May Co., Montgomery
Ward, Fedco, Jemco and White
Front.

In shopping centers where

(Continued on page 73)

Word in Chicago

By EARL PAIGE and
GEORGE KNEMEYER

CHICAGO—Most record and
tape retail outlets in this area
that are open Sundays follow the
practice for competitive reasons.
Few can state significantly in-
creased sales as a result of add-
ing an additional selling day. One
barometer of Sunday sales activ-
ity here is the recent decision
by Sears, Roebuck & Co. to con-
tinue Sunday hours at 18 of its
40 outlets here (nationally, the
firm experimented with Sunday
hours at 175 outlets but trimmed

. this to 100). Store hours on Sun-

day are usually noon to 5 or
6 p.m.
“All of our record depart-

San Francisco May Open
Its Sunday Gate Wider

By GEOFFREY LINK

SAN FRANCISCO — Music
Box, with 14 outlets in the Bay
Area, is not open on Sunday,
but is considering the move.
“There’s nothing on the boards
yet, but we are probably going
to start thinking about it this
year,” said Paul Lafayette, gen-
eral manager. “We are generally
located in small shopping cen-
ters, and as the big department
stores start staying open, the
smaller commodity stores will
t0o.”

Tower Records has been doing
business seven days a week since
it opened in San Francisco 20
months ago, a policy, owner
Russ Solomon has had in force
for 28 years at his music stores
in other cities. Sunday is an
uncommonly good day for Tow-
er, but an open-Sunday policy
works only “if there’s action” in
the vicinity, Solomon said. Tow-
er is just short blocks from
Fishermen’s Wharf so it gets
much more foot traffic than a
non-tourist area like downtown
would. —

“Records are leisure time
items,” Solomon said. “They are
listened to and bought on Sun-
day. What’s so new about staying
open on Sunday?”

The big discount chain, White
Front, is open on Sunday, but
Sears, which has 10 large and
19 smaller stores in the Bay
Area, last November started
opening Sundays only at subur-
ban sites.

“Shoppers dictate what the
businessman will do,” said Ken

Marley, a Sears spokesman.
“Shopping patterns indicate that
people want stores to stay open
on Sundays—at least in subur-
ban shopping centers.” San Fran-
cisco and Oakland stores will
remained closed Sunday until it
“becomes almost mandatory” to
open.

ments do well on Sundays,” said
John Covasac, record buyer for
all 14 Polk Bros. department
stores in .Chicago and suburbs.
“We have always been open and
wouldn’t continue if business
wasn't good.”

“Sundays are just holding
their own with us,” said Herb
Levin, president, Stereo City.
The chain of tape cartridge free
standing outlets consists of stores
in Suburban Morton Grove, Lin-
colnwood, Melrose Park, River-
dale, 79th & Kedzie, and will
shortly number three others—all
mainly in the suburbs. “Sunday
is always our slowest day but we
stay open because we operate
at a profit. We have always been
open Sunday (since 1962) and
most businesses catering to auto-
mobile owners like to be open
on Sunday.”

“Forget it,” said Wally Bush,
Bush TV & Records in suburban
Glenview. “I'm putting in
enough hours as it is.”

Rose Discount

“We would never consider
opening on Sundays on a full-
time basis,” said Merrill Rose,
Rose Discount Records in the
Loop. “We were open the three
Sundays before Christmas this
year (as has been the custom

(Continued on page 73)

Ohio Blue Laws Give

Dealers Sales Blues

By JANE SCOTT

CLEVELAND — Ohio’s blue
laws, banning all but essential
sales on Sunday, still have a
heavy effect upon record-tape
sales. Practically the only Sun-
day sellers are discount stores
with a longtime policy of Sun-
day sales.

The Cuyahoga County May-
ors and City Managers have set
up a Sunday Closing Task Force
to study the situation. A total of
32 store managers were fined
in Lyndhurst Municipal Court
for violating the blue laws. Sev-
en managers in Mayfield
Heights, another Cleveland sub-
urb, were fined.

Recordland, 7755 W. Ridge-
wood Road, Parma, a Cleveland
suburb, was open during the
Christmas holidays and shortly
after, but is closed on Sundays
now. It won’t open on Sundays
again.

“Business? Pretty good until

King Karol»Open Sunday

® Continued from page

stores are open on Sundays is
not an affront to anyone’s re-
ligion. 1 feel that we are encour-
aging people to come to the city
and to shop and enjoy them
selves. These people have no
other time to come here and
see us. The law is archaic and
should be changed so we don't
have to run a risk while satisfy-
ing good customers.”

This is also the opinion of
other record stores in the city
which are also open on Sundays.
They all feel the law is unfair,
especially since there are other
shops in the city, notably on the
lower East Side, which are
open Sundays but- do not ap-
pear to be bothered by the police
for this activity.

At Gaiety Music Store, which
is also located in the Broadway
area, the situation is generally
the same. “We have been open
on Sunday for as long as the
store has been in existence.” one
saleslady said. “This is an attrac-
tion to ‘Fun City’ on Sundays.
People like the leisure and the
fact that there are smaller crowds
on Sundays. We bring the city
more sales tax and act as a draw-
ing card to the city. I do not
understand why we should have
to be penalized by having to go
to court to pay a fine for doing
the city a service.” Colony Rec-
ord and Radio Center concur.
They stay open Sundays. Like
the other two stores, their busi-
ness on Sunday is about the same
as any other day of the week:

Mayor John Petruska decided to
enforce the blue laws, on Jan. 6.
Now it’s out of our hands,” said
assistant manager Tom Cooper.
Giant Tiger

Giant Tiger, 6880 Pearl Rd.,
Middleburg Heights, will con-
tinue to sell on Sunday. This has
been a company policy for 18
years. This particular store has
been open on Sunday for nine
years.

“We're open from 11 to 7 on
Sundays. It's successful. I'd say
we do about 20 percent of our
weekly business on Sunday,”
said manager Joseph Hilson.

“Look at it this way, Sunday
is the only day that husbands
and wives can shop together so
it's nice for them that we're
open. The kids that buy a lot of
the records have something to
do on Sunday.”

Record Rendezvous, 142 Eu-
clid Ave., in downtown Cleve-
land, has never been open on
Sundays and doesn’t intend to
start.

“We're right down in the
heart of the city and it would be
meaningless to be open Sundays.
People don’t shop downtown
and wouldn't come down just
for records. There aren’t any
competitors open around us. In
the suburbs? Well, that’s a little
different.”

Record Rendezvous in subur-
ban Richmond Mall doesn’t
want to open Sundays, accord-
ing to manager Stuart Mintz
“You put in more hours, give
out more pay and don't take in
enough to make it work.”

Zayres

Zayres, a discount store in
Mayfield Heights, 1345 SOM
Center Rd., was open six weeks
during- the holidays and were
fined', by the- city: They arc

(Continued- on. page 73|
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BOMAN ADDS
2 PORTABLES

LOS  ANGELES—California
Auto Radio's Boman astrosonix
division is planning to add two
stereo portables—one cassette,
one 8-track—to its line in June.

The company recently intro-
duced an 8-track stereo portable
(BM-1500) at $99.50. The two
new portables will be priced be-
low $100.

Beside the BM-1500, CAR
also markets a monaural 8-track
portable (BM-500) at $30.

icATape
tlets in

LOS ANGELES—PicATape
International Stereo Centers is
making a major move to line
up outlets in the West and South
this year.

The Oklahoma - headquar-
tered firm already operates six
locations in Oklahoma, Kansas
and Texas. Two stores are in the
Oklahoma City area, with single
outlets in Lawton and Norman,
Okla., and Hayes, Kan., and Ft.
Worth, Tex.

Gordon Borlaug, the national
franchise director, claims the
firm plans operating 25 com-
pany-owned stores this year in
the Oklahoma, Kansas and Texas
areas. “We are also looking at
the South as a virgin territory
for tape business,” he added.

The PicATape chain is oper-
ated by Communications Elec-
tronics Inc., an Oklahoma City-
based wholesaler of tapes and
tape players. Communications
Electronics Inc. is in turn
owned by Rainbow Photo Color,
Inc., an over-the-counter com-
pany.

Communications Electronics
Inc. acts as the central billing
office for PicATape stores. It
also services 450 retail accounts
in Oklahoma, Kansas, Texas and
Nebraska.

Stores in the two-year-old
chain order directly from the
manufacturer, but gain a re-
ported 20 percent discount be-
cause of the linkup with Com-
munications Electronics, accord-
ing to Borlaug.

In seeking to open new stores
or convert existing tape stores
into franchises, PicATape has a
financial program to assist ap-
plicants, Borlaug points out.

Franchise operators pay Pic-
ATape between 4 to 7 percent
of their gross, depending on

Ampex of Canada
Budget Series

TORONTO — Ampex of
Canada ILtd. has introduced a
new 8-track budget series on the
London label. Initial product,
which is all French, includes
“Chansons Nouvelles Signees
Paul Brunelle,” “Chant et Joue"”
by Levis Bouliane, and “A Son
Meilleur” by Ti Blanc Richard.
Suggested list price of the new
tape line is $5.95.

Ampex also recently an-
nounced that the company will
distribute Colossus 8-track and
cassette product on a non-ex-
clusive basis in Canada. Quality
Records also distributes Colos-
sus tapes here.

LOS ANGELES — Where is
the retail price of cartridge mu-
sic going?

Answer: Everywhere. Up and
down. Discounted and budgeted.
Full priced and fancy free.

The false economy of an in-
dustry standard of $6.98 is be-
ing shattered all the time around
the country.

“Tapes are being used like al-
bums,” commented one record
company executive. “Only the
situation isn’t as bad, yet.”

By ELIOT TIEGEL

their size. For that fee they re-
ceive store signs, a two-week
training program, operational
manuals plus PicATape designed
browsable glass display cases.
These patented browsable
cases are hooked into a system
of electronic locks. The cus-
tomer can “feel” the 8-track or
cassette tapes through holes in
the glass. When he wants to
withdraw a tape, he presses a
button near the glass. A clerk
at a central counter presses a
switch which opens the lock on
the case. Overhead tilted mir-
rors allow the clerk to observe
the movements of the customer.
Borlaug claims this display
system virtually eliminates pil-
ferage; reduces a store’s employ-
ment force by 30 percent and
increases business by 17 percent.
Borlaug spent four months

jor Move for
Vest and

By ELIOT TIEGEL

Cassettes and 8-track tapes
are being offered in a variety
of price levels around the coun-
try. Cutout merchandise is very
much evident, playing havoc with
a thinking man’s idea of just
what tape releases are all about.

Stores are offering repertoire
which is today dated and which
wasn't salable yesterdays ago.
The Akron chain, for example,
set a record for offering 8-track
tapes at the year’s low recently:
$1.69.

[

outh

preparing the operational man-
uals based on research done at
the first PicATape stores.

Since cassettes can be with-
drawn through holes in the dis-
play, the company has designed
its own die cast plastic case
which enlarges the case’s dimen-
sions. This larger cassette can-
not be removed from the bin.

Thus far cassette music only
accounts for 5 percent of the
chain’s business. “It’s strange,
but the cassette business is just
barely getting started in the
Oklahoma area,” Borlaug said.

Thus far the chain sells 8-
track hardware by Craig, Auto-
matic Radio, California Radio
and Belair. But as video tape
recorders become more feasible
price-wise, the chain plans to
become centers for that form
of entertainment.

LOS ANGELES — Home
entertainment on video cassettes
is two years away, believes Oris
Beucler, Capitol’s special mar-
kets department vice president.
Beucler is part of the team
which will guide Capitol into the
hardware side of home video
playback entertainment.

He will offer technological
advice and counsel as to which
system best meets the demands
for any home video playback
market. Michael Donohew, re-
cently hired away from CBS-TV
to head up Capitol’s new audio/
visual department, has the re-
sponsibility for creating the pro-
gramming which could be sold
to home viewers.

Beucler says Capitol has not
made any commitments to any
one of the varied videocording
systems which have been un-
veiled in the U. S. like RCA’s
SelectaVision or CBS’ Electronic
Video Recording.

He has been looking at proto-
types of systems in Japan, but
feels it is too early to make
a definite commitment on any
kind of playback unit for sale
by the company.

EMI, Capitol’s parent firm, is
presently investing money in re-
search and development of a
videocording system as an ad-
junct to Capitol’s own research
into the spawning new entertain-
ment medium.

Beucler feels that within two
years the dust will have settled

and some form of compatible
home system will be available.
The company’s audio/ visual de-
partment, while working on the
more immediate challenge of de-
veloping programs and specials
for television, could very easily
be laying the foundation for de-
veloping programming for home
ownership later on.

If Capitol does indeed get in-
volved in selling video playback
equipment, it will put the com-
pany in the high ticket electron-
ics equipment field. Capitol’s
own distribution wing (CRDC)
would be used to sell the equip-
ment, just as it sells tape cas-
sette machines. But there would
have to be additional sales as-
sistance required for this kind
of specialty item.

Beucler envisions a color play-
back machine in the $300 range
for mass concentration. The cost
of tape for a half hour to 45-
minute show is around $20. In
a comparison of costs between
videotape and Super 8mm home
movies, Beucler claims the cost
for the same amount of 8mm
color film is between $95 and
$130.

At present, none of the video
systems demonstrated in the
U. S. are compatible, but Buecler
believes companies like Sony,
North American Philips and
Matsushita will work out the
compatibility problem.

Capitol will play the waiting
game and then jump in when the
seas are calm.

The Chambers Record Corp.
of Manhattan has been offering
8-track tapes at 20 to 30 per-
cent off. Korvette has advertised
8-track and cassettes for $4.94
and $5.84.

The Record Hunter in New
York put a $5.49 price value
on Segovia 8-track and cassettes
two weeks ago.

The Discount Record Center
in Beverly Hills has gone to
$5.49 for its $6.98 §-tracks.

So whatever happened to
$6.98?

Answer: It appears to be hard
to find at the retail counter.

Retailers have gone to price
cutting on tapes as their answer
to the age old battle of competi-
tion. Consequently, any industry
hope of a stabilizing retail price
is one giant myth.

White Front, with 28 stores
in Washington and California
(and 15 planned during the next
two years in these two states
plus Oregon), generally cuts its
price $1 off the list. The
chain watches what K-Mart, a
major discount competitor does.
K-Mart is about 30 cents below
the White Front price.

White Front’s “bottom” price
depends on the competition in
each area. East Coast discounters
have been aggressive in their
policies on tape, one White
Front executive claims.

One Los Angeles tape buyer
adds that discounting of tapes
“hasn’t run into a big problem”
—yet.

The big problem, one ob-
server concedes, is the potpourri
of material in budget, economy
and new release categories.

Budget tapes are being sold
for $3.98 and $4.98. Ampex and
Liberty/UA  offer four-tune
tapes at $1.98. Regular reper-
toire runs the gamut between $4
and $7.

Stores which use records and
tapes as loss leaders won’t be
doing it for long, theorizes Char-
lie Simms, White Front’s music
buyer, once they take a look
at their profit structure.

With the present tight money
situation, stores are very sensi-
tive to maintaining profit mar-
gins. There is no more big deal
about a department store run-
ning a $2.99 or $3.77 sale on a
hot album, Simms feels, adding:
“People take it as a matter of
course to have the lowest price
in town.”

The word “low” sometimes
can have the wrong connet
When Bell & Howell decided
to launch its own line of pre-
recorded classical cassettes, it
set a $4.95 price on the music.
“We are building an economy
line, not a budget Sasch Rubin-
stein, manager of the recorded
products div. said in January.

B&H’s $5 price was also
meant to appeal to the classical
buff, not the impulse buyer in-
volved today and disenchanted
tomorrow.

Four-track tape in Southern
California are being peddled for
between $1.00 and $5. White
Front, for example, runs cutouts
while trying to maintain a 200-
title inventory. The amount of
new releases in 4-track has been
greatly reduced. The 4-track
business is ‘““very condensative
but it’s worthwhile,” notes Char-
lie Simms. The chain’s 4-track
price is $4.98.

Pricewise, the tape business
is confusing.
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Tape CARtridge

Standardization Problem Hits

Videocassette

e Continued from page |

compatibility will be very seri-
ous as the industry grows. “We
would like to eliminate a serious
problem before it continues too
far,” he said. “That is why
we're working with Philips in
the development of video re-
cording technology to meet
woridwide standards.”
Confusion Seen
The existence of so many
formats are bound to cause
confusion at the retail, produc-
tion and duplication Jevels.
Look at the confusion between
cassette and stereo-8, says one
retailer, and multiply that when

we have five different video
systems.
“We believe the company

that produces the best machine
(system) will generate a stand-
ardization,” feels Morita.

Most manufacturers, how-
ever, are going their own way.

Sony's unit uses a cassette
(8xSx1V4) which slips into a
playback unit like most cassette
models. The player, to retail
around $350, is a two-headed
helical-scan system that oper-
ates at a speed of 3 ips.

The cassette itself contains
900-feet of ¥-inch tape which

I BLANK TAPE CARTRIDGES

30 playing times. Fits all 4 and 8
track cartridge recorders. Send for
distributor pricing information. H. (.
Cartridges as fow as 38¢.

RACK JOBBERS- DISTRIBUTORS.
Write for free sample of
the latest concept in attrac-

tive plastic display packag-
. ing. Reply only on company
letterhead.

Dictation Products, Inc.
2525 Park Lane, Hallandale, Fla. 33009
(305) 981-6161
| - v |

provides 90-minutes of program
repertoire. Sony would like to
market the videocassettes simul-
taneously with its playback
equipment.

RCA's SelectaVision uses a
new tape and hardware that
utilizes holography and lasers.
The CBS-Motorola unit uses
photographic tape.

Although the Sony, Matsu-
shuita and Avco systems are
based on standard video record-
ing technology, each system is
different in terms of operating
and cartridge size. Again, it's
standardization.

Can Be Connected

The Sony unit can be con-

nected to any standard color

luntz Compati

lanufacturers

TV set or black-and-white
model. Ultimately, Sony will of-
fer a simple adapter for the
unit to permit recording TV
programs from the air into
videocassette form.

The company plans to use
dubbing stations (across the
U.S)), where consumers can
take blank videocassette to be
duplicated with a movie, play,
music, etc. “Because the video
cassette contains two channels
of sound information,” explains
Morita, “a program could have
stereo sound. Or, in the case of
foreign films, one track could
accommodate the foreign sound-
track and the other an English
version.”

ble

Recorder|/Player

LOS ANGELES — Muntz
Stereco-Pak has developed its
first compatible 4 and 8-track
home unit with a record fea-
ture. Jim Muntz, a company
official, reports 700 back orders
for the unit which will retail
for $300.

The compatible recorder/
player (model 512) is the high-
est priced cartridge unit in the
company’s history. The younger
Muntz acknowledges that this
compatible recorder can serve
two masters; a person interested
in duplicating 4 track tapes or
someone with an eye for 8-track
material.

Also scheduled for domestic
unveiling is a compatible deck
with a record feature, the MRS
seiling in the $99 to $109 range.

The 512 has integrated cir-
cuitry and boasts 100 watts per
channel, according to Muntz.
It, and a previously released
home playback unit, the mod-
el 150, are Muntz’s first two
units with integrated circuits.
All previous models have come

WHY PAY MORE?
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through with printed circuits.

Also scheduled for release
shortly is the Apollo 12, a por-
table compatible ($99) with
built-in AC converter and self-
contained speakers. Already in
the Muntz line of compatibles
are three car units and four
home models, with the 512 the
first unit combining record ca-
pability for two of the three
major cartridge configurations.

The 512 upgrades the com-
pany’s first 4-track record/play-
er, the mode! 300, which made
its debut in early 1965.

To cover the 8-track field,
Muntz is readying a straight
8-track car unit the S800MPX
with built-in FM multiplex and
a $99 price.

There are two cassette units,
one automotive, one portable,
which have not been selling
well, according to Muntz, but
which will be retained in the
catalog.

Muntz claims price dumping
in the Los Angeles area has af-
fected movement of his cassette
equipment. “Prices have kicked
the hell out of the equipment,”
he said. Many chain stores have
been using low priced dumped
cassette units.as loss leaders.

Muntz's car unit, the 9200,
sells for $99 and can record on
one channel. The portable
CAWI ($29.95) is a mono play-
back/recorder. Both of the cas-
sette units are made for Muntz
by Maruwa, one of the com-
pany’s prime equipment sup-
pliers.

The company has discon-
tinued selling players to its own
Muntz dealers with the Au-
dio/Stereo brand and it has
halted plans for getting into
the franchise business.

The Audio/Stereo line was
merely splitting the company’s
advertising effectiveness, Muntz
said, so the emphasis is now on
the Muntz line. The company
continues private labeling
equipment for stores, but it is
no longer supplying its own
dealers with its own two brands
of players.

Muntz has stepped up its
sale of blank 4-track tapes. Jim
Muntz estimates the company's
blank business this year will
exceed its business in prere-
corded music last year.

“People claim music is not
available in 4-track, so they’re
going to their neighborhood du-

(Continued on page 59)

Double Sixteen Looks to
Better Cassette Number

WHEATON, Ill. — Some-
time this year, Double Sixteen
Co. here probably will be of-
fering blank cassettes to consum-
ers. But right now Tom Canon,
co-manager, thinks that it's not
the kind of ball game he wants
to be in. He is instead moving
in another direction, including
manufacturing a product for
Ampex.

“Everybody is experiencing
problems with their cassettes,
and people are too price con-
scious. Until people have had
experience with cassettes they
continue to buy on price alone.
Some of the product being of-
fered right now has a 100 per-
cent failure factor. Some of the
companies manufacturing cas-
settes shouldn’t even be in the
business,” he said.

Canon and his brother, Jim,
organized Double Sixteen in
1956 as an audio-visual and
commercial photography com-
pany. It has carved out a niche
in the religious field, where it
markets blank cassettes to 2,000
book stores through Standard
Publishing Co., of Cincinnati.
The firm manufacturers 30, 60
and 90-minute cassettes and is
researching the possibility of a
better quality 120-minute pack-
age.

“Anybody who thinks their
120-minute cassette works will
find me seriously questioning
them. Even 90-minute cassettes
are a problem. With 120-min-
ute cassettes there are several
problems yet to be worked out.
The tape is so thin it runs up
onto the capstan, there's a fric-
tion build-up problem and hu-
midity problems,” he contends.
“There’s just too much volume
of tape in the 120-minute pack-
age. 1 think, however, that I
will have a jam-proof 120-min-
ute cassette by the end of the
year.”

Canon is also working on an
entirely new approach to the
cassette—"It may not even be
a plastic cassette,” he explains.

As for tape product entering
the religious field, Canon says
his firm is the only one telling
the consumer what to do when
something goes wrong. “We
have literature in each package
giving hints on problems such
as spilling, cleaning and stick-
ing.”

Recently, Double Sixteen of-
fered to the manufacturers a
new tape splicer. It measures
3% inches by 57 inches
and includes a dispenser for
standard %2 inches splicing
tape. Leaders and splicing tape
are cut uniformly and with a
single motion. It costs $189.50
and can be used in conjunction
with most winders now on the
market, Canon said.

Canon's firm went from
photography and audio/visual
into developing its first con-
sumer product in 1966—S50 Bible
stories for General Electric’s
Show and Tell television like
entertainment device. GE has
100 such audio/visual programs
it’s offering. Canon expects to
continue in the audio/visual
field, but prefers not to reveal
the extent of his involvement or
just what kind of product he
will  be manufacturing for
Ampex.

“The cassette configuration
will definitely be the concept
of the future,” he feels. “Do
you know what I think about
when I think about 8-track? I
think about wire recording.
After all, with 8-track, you
can’t edit. You have no begin-
ning, no end, no alpha, no
omega. When Detroit say’s cas-
sette will be EOM that’s the day
when 8-track will have reached
its peak. There are just too

(Continued on page 74)

$30-45 Cassette Unit
‘Hotter Than Pistol’

LOS ANGELES — While it's
all hot, retailers say cassette
models in the $30-$45 price
range are blistering.

While problems continue to
harass home electronics retail-
ers in nearly all other product
categories, they report cassette
sales at record levels through
January.

And although they say there
is little trouble selling any of
the brand names, selected mod-
els are pacing the activity.

At the $30 level, retailers
say units from every manufac-
turer in the field are moving
well, but they point to the fol-
lowing models as particularly
hot:

Magnavox (IK 8868) at
$29.90; Panasonic (RQ 204) at
$29.95, and General Electric
(M-8400) at $29.99.

The $35 to $40 price bracket
is where cassette sales center,
and sales are brisk in this cate-
gory. Cited as better than aver-
age sellers, however, are the
following: Panasonic (RQ 209)
at $39.95; Webcor (TC146) at
$39.99, and GE (8320) at
$39.95.

In the $40 to $50 range, sales
are slightly off from those in
the $34 to $40 bracket but
continue to move well. Best
sellers in this range are:

Craig (2603) at $44.95; GE

FEBRUARY 21,

(8300) at $49.95; Norelco (150)
at $49.95; Sharp (RD 403) at

$49.95, and Bell & Howell
(2394) at $49.95.
Bell & Howell (294K) at

$59.95 was also mentioned fre-
quently as a good seller, along
with Hitach: (220) at $59.95,
and Magnavox (159031) at $59.

Above this level, buyers and
retailers say volume begins to
taper off somewhat, but con-
tinues to grow each month. And
within this range there were
some slow moving brand names.

Singled out as best sellers in
this area (all at $69.95) are:

Concord (F98), Toshiba (KT-
20P), Sylvania (110) and Hi-
tachi (KCT 1200).

Moving into the $80 level,
even fewer models were picked
out as hot sellers, with two,
both with AM/FM radio, cited
most frequently: Panasonic (232)
at $79 and $79.95 and Sharp
(RD404) at $78.88 and $79.95.

At the $100 level, the follow-
ing models and prices were
most often mentioned:

Panasonic (7270) at $99, Sony
(TC110) at $99.50 and $99.88,
Bell & Howell (326) at $99.95
and Magnavox (V9024) at
$99.90.

Only mild action was re-
ported above $100 price level
and only one model, Sony
(TC125) at $109.50, was cited
with frequency.

1970, BILLBOARD
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1. ROY HARPER, c. timsless. Big & Bawdy Raver, Poet-Singer.

Filler of the Albert Hall. Beguiler of women. Whimsical.
Master of parody. Enormously popular in England. Imminent
tour of the U.S. Equipped with guitar and strange wit. About
records in general he says: “This generation’s got a problem
onits hands in this society —how to waste our time. Some of
us really kill it.” About amplification: “Ego. IU's never right.
It’s never geared to people who've got something to say. Il's
geared to the pecple who've got a lot of noise tomake.”

Roy Harper has something to say. ... FLAT BAROQUE AND
BERSERK.

2. FOURTH WAY, ¢. 1975. Roots going back and forth.
CHANGES called Fourth Way a “REAL super group.” They're
devoted musicians. Between them, they've played with John
Handy, Roland Kirk, Charles Lloyd, Maynard Ferguson,
Herbie Mann, Buddy Rich, Stan Getz, Gary Burton. Drummer
Eddie Marshall has been called a “magician.” Mike White,
violinist, was Downbeat New Jazz Star, 1967. The music is
notjazz or rcck, but somewhere in between. Or beyond. Bob
Palmer, reviewer for CHANGES: “‘one super superlative will
do: in these times of glut in the record industry. this is the
rarest bird of all.”

3. CHRIS SPEDDING’'S BATTERED ORNAMENTS, c. 1975.
Originally fronted by Pete Brown, who wrote most of the
Cream's hits. He's also responsible for much of the material on
this album. The group now belongs to Chris Spedding, veteran
21 year-old sessionman and guitarist on Jack Bruce’s “Songs
For A Tailor.” Voted most likely to succeed Clapton as

- super-hero-cult-figure. Battered Ornaments have been called

the most unlikely band since Bill Haley and the Comets. Sure,
but the sound lies somewhere ahead of us.

4. KEVIN AYERS, born 16 August, 1944, Herne Bay in Kent,
early morning. “German flying bomb exploded in neighboring
field ensuring a certain deafness, which T am fortunate
enough to possess to this day.” We haven't noticed. Kevin
was former lead singer with SOFT MACHINE (who provided
some impressive arrangements on this album). Nonetheless,
the album is Ayers. Oboe, piccolo, flute, trombone,
electronics, cello, numerous guitars, and kazoo. One English
reviewer said: “What Ayers does is find the essence of all
‘pop’ music and polish it to a high degree at the centre.”

5. FOREST, post-renaissance. Three prolific musicians.
Martin Welham plays 12-string guitar, organ, harmonium,
piano, pipes, percussion; Derek Allenby plays mandolin,
harmonica, pipes, harmonium, percussion; Hadrian Welham
plays guitar, harmonica, pipes, cello, electric harpsichord,
harmonium, percussion, organ and mandolin. All 12 tracks
composed by members of the group. Something like

Incredible String Band. Not like them at all. These are modern
musicians, combining contemporary harmonics and medieval
polyphonics. Ah, magical. Without parallel in the U.S.

ALSO: PINK FLOYD, EDGAR BROUGHTON BAND
THIRD EAR BAND, PANAMA LIMITED JUG BAND
SHIRLEY & DOLLY COLLINS.

COMING SOON: RICHARD BRAUTIGAN.

Distributed by Capitol Records Distributing Gorp.
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Tape CARtridge

New Tape CARtridge Releases

GRT

Blue Thumb

SAM LAY’'S BLUESBAND—Sam Lay in Blues-
land; (8) 8075-14M

Very Best CLIFTON CHENIER; (8) 8075-15M

AYNSLEY DUNBAR RETALIATION—To Mum,
From Aynsley; (8) 8075-16M, 5075-16M

Cadet
RAMSEY LEWIS—The Piano Player; (8) 8035-
8836M, (C) 5053-836M

THE DELLS—Like 1t s, Like It Was; (8)
8035-8837M, (C) 5035-837M

Crewe

MITCH RYDER—Heavy Hits; (8) 8087-1335M,
(C) 5087-1335M

Dunhill

JAMME; (8) 8023-50072M, (C) 5023-50072M

MAMAS & PAPAS—A Gathering of Flowers—
Mamas & Papas Anthology; (8) 8023-
50073], (C) 5023-50073)

RICHARD HARRIS—tlove Album; (8) B8023-
50074M, (C) 5023-50074M

STEPPENWOLF Live; (8) 8023-50075M, (C)
5023-5007 5M

A Record of love and Pleasure; (8) 8023-
50076M, (C) 5023-50076M

JOHN PHILLIPS; (8) 8023-50077Mm, (C) 5023-

0077 M
THREE DOG NIGHT—Wizard of Orange; (8)
8023-50078M, (C) 5023-50078M
COLLOSEUM—The Grass Is Greener; (8) 8023-
50079M, (C) 5023-50079M

Low-End Closeouts
Seen Hurting Trade

By BRUCE WEBER

LOS ANGELES—It is only
10 a.m. on a Saturday, but al-
ready people are crowding the

tsbetter

_Leading supplier of tape products to the Music

Industry: Cassette Tape < Cassettes ¢« Cartridge
Tape * Video Tape * Calibration Tape = Mastering
Tapes ¢ Instrumentation Tape * Duplicating Tape
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BASF SYSTEMS INC

Bedford, Massachusetts i
BASF, Ludwigshafen Am Rhein, West Germany

doors of the J.C. Penney store
in the San Fernando Valley.

The reason?

The nationwide department
store chain was “dumping” a
monaural cassette  playback-
only unit for $13.88. Listed as
a “closeout,” the unit previous-
ly sold for $19.95.

A few miles away, at Akron,
a discount chain, a crowd of
young people gathered around
a counter fully stocked with
tapes.

The attraction?

The store was offering 8-
track tapes for $1.69. Although
advertised as major “name” art-
ists, product offered included
“cutouts” and budget-oriented
repertoire.

Both stores attracted business
all right, but many industry
spokesmen see danger in ex-
ploiting low-end products.
“There are inherent dangers for
retailers, including pitfalls
brought about by a rash of low-
end equipment,” said one
spokesman.

While Japanese manufacturers
remain quiet on “dumping”
product, the result of an inven-
tory backlog is clear to most
American companies. A great
deal of product is likely to be
dumped on the American mar-
ket — most of it will be low-
end.

But the end may be near for
Japanese produced cheapies.
Japanese manufacturers, always
skilled in mass producing low-
end products, have been aim-
ing higher priced lines at the
U.S. market.

Now, many Japanese com-
panies are shipping low-end or-
ders to Taiwan, Hong Kong, Ko-
rea, among others, for produc-
tion. Japan, too, is turning to
videotape recorder equipment
and componentry.

Craig Corp., for instance, sees
it this way:

Lauren Davies, general sales
manager, sees a large market
in low-cost cassette playback
units, but prefers to take the
“high-ground” and concentrate
the bulk of Craig’s line in the
$30-$40 range, leaving the un-
der $30 equipment to others.

“Young buyers today are too
sophisticated to purchase cheap
equipment,” he said. “They
want stereo sound, good equip-
ment, combination units and
better quality.”

A retail problem also can
emerge from Japanese produc-
ers shuttling its low-end work
to other nations in the Far East
and Asia.

Factories in those countries
are not equipped to pro-
duce sophisticated players, and
their manpower lacks skills gen-
erally found at major Japanese
plants.

Inexpensive equipment, espe-
cially players priced below $30,
is giving life to budget tapes,
priced at or below $4.95. While
retailers are expecting a “dump”
of low-priced hardware, soft-
ware producers can be expected
to benefit from the increas-
ing appearance of ‘“‘cheap”
equipment.

“There’s a great surge of con-
sumer interest in budget tape,
both cassette and 8-track, since
low-end equipment became
more readily available,” said
Harry Kelly, tape sales director
of Mercury Records.

In addition, budget tapes

(Continued on page 21)
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Tape CARtridge

Audio

lagnetics to

Hold First Meetings

LOS ANGELES Audio
Magnetics, cassette and reel-to-
reel tape manufacturer, is hold-
ing its first -annual sales meet-
ing and convention here and in
Palm Springs, beginning Tues-
day (17).

The company is
product orientations and tech-

nical sessions at its manufac-
turing complex in Gardena,
Calif.

More than 30 manufacturers
representatives from across the
U.S. will headquarter at the
Century Plaza Hotel and the Ri-
viera Hotel in Palm Springs for
the weeklong meetings.

Seminars will be held on
equipment and techniques, joint
ventures, credit, advertising-
public relations, tape manufac-
turing, sales, research and de-
velopment, quality  control,
among others. Tours of the
manufacturing facility will be
conducted.

The technical and marketing
meetings will be conducted by
Audio management personnel,
including Irving Katz, pres-
ident; George Johnson, senior
vice president, Ray Allen, sales
vice president, Georges Abit-
boul, senior vice president-en-
gineering and president of Au-
dio Magnetics Internationale,
Inc.; Elliott Basch, vice presi-
dent-finance and Robert Harris,
director of special products.

The tour will include the
blank tape facility, plastics,
marketing, packaging and as-
sembly.

The itinerary includes a cock-
tail party Tuesday (17) at the
Century Plaza Hotel, product
orientation and technical ses-

Frankd
Mail

fo rd in
Test

DETROIT Jack Frank-
ford, president of Michigan
Mobile Radio, Inc., which has
just opened its third installa-
tion and retail CARtridge sales
center here, is test-marketing a
new mail order operation. 10,-
000 copies of an 80-page
custom catalog are now in the
mail. Frankford, who buys the
catalog for 20 cents each, feels
that. he can achieve a 5 per-
cent result on the catalogs “and
I can make money at that level.”
Each catalog features six pages
of pictures of hardware. The
catalog is full of articles on art-
ists and lists of product.

Frankford is also exploring
possibilities of franchising a se-
ries of stereo tape cartridge in-
stallation houses. In addition,

two new MMR outlets are
planned for 1971.

Low-End Closeouts

o Continued from page 20
should also spur equipment
sales.

Since a flood of low-end

players have been appearing on
the market, several record man-
ufacturers and tape dupli-
cators / marketers are making
more budget tapes available.

Why not. There’'s a big mar-
ket for cheap product.

One manufacturer, however,
urges the industry to remem-
ber Playtape. One day it was
selling between $12-$15, and
the next they couldn’t give it
away in the toy department at
Sears, Roebuck for $4.

planning -

sions

at

Audio  Magnetics

Wednesday (18) and Thursday
(19) and a golf tournament and
awards dinner Saturday (21) in
Palm Springs.

ui
i
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ULTRA HIGH DENSITY GAMMA-ORIENT

Tape Happenings

8-track stereo portable (model
BM-1500) under its Boman Astro-
sonix division. . . . Fred Rice, na-
tional merchandising development

Walco-Linck Corp.’s electronics
NJ, s
cassette carry case at
$4.98. The case stores 24 tapes.

division, Clifton,

ducing a

intro-

Ero Electronics, a subsidi- Memphis,
ary of Ero Industries, Chicago, is stereo player. . .
offering a stereo cassette tape

R

Y

MAGNETIC RECORDING TAPE

| BELLe HOWELL

5 e e

deck for $99.95 and a hi-fi AM-
FM multiplex stereo with cassette
playback and recording system for
$259.95. . . . Athur Fulmer Stereo,
is offering an 8-track
. California Auto
Radio, Downey, is introducing an

The technology and characteristics
of UHD Gamma-Oriented recording tape

WHAT IS UHD?
UHD {Ultra High Density) fulfills the need for
a high per il ing tape

to match the high performance of today's
and tomorrow's “’state-of-the-ant’* high-fidelity
audio systems. It is the result of a unique
gamma ferric oxide coating process devel-
oped by the research laboratories of Bell &
Howell. Advanced technology had led to the
ability to deliver an ultra-high-density (UHD)
of ferric oxide particles—every one encap-
sulated within an ultra-thin insutating shield
-—1o pach square centimeter of tape —more
dense than in any conventional audio tape.

UND TAPE CONVENTIONAL TAPE
WHAT IS GAMMA ORIENTATION?

Once the super-ting lerric ‘oxide particles
have been applied 1o the tape base, a critical
gamma orientation process is

A less dense, less precisely-oriented tape
leaves oxide “holes” in the coating—and in

your gs as well. The ion be-
low shows how UHD compares with conven-
tional tape.

GAMMA ORIENTED TAPE CONVENTIONAL TAPE
WHAT CAN UHD DO FOR YOU?

The combination of ultra-high-density and
gamma orientation giva UHD the character-
istics you need to create the finest-gquality
recordings. UHD delivers higher aulput, ex-
tended frequency response (see chart),
broader dynamic range, and.a better signal-

to~noise ratio than has ever been possible
with conventional recording tape. Further-
more, it produces a "hotter” signal, permit-
ting you to avoid distortion by recording at
lower input levels. The dense, gamma-
oriented particles assure that recordings
made at 3% ips will sound as good as those
made at 7% ips on conventional tape.

Every reel of UHD recording tape is sup-
plied with color-coded leader and trailer. It
also has an all new, integral litetime lubri-
cant that increases tape iife and reduces
head wear.

of the for and
coating technigues, UHD performs superbly
on ail tape recorders, regardless of factory
bias setting.

" , to UHD g -
ented magnetic recording tape. Made possi-
ble by the-advanced technology of the audio
laboratories of Betl & Howell.

o
particle in the same direction. This vital step
assures maximum consistency and density;
and, therefore, makes certain that UHD tape
will demonstrate “botter’ and more consist-
ent signal char isti i
and playback.

0
FREOUENCY ™ CYCLES PLR SECOND

FREQUENGY RESPONSE CURVE RECORDING TIME {(EACH TRACK)

| - [ s T 7s s

L o [ETT oun own [T

. 1 = 80wk o, vt 2w

under & UHD TAPE a0 20w Voowm ok Soxin

align each 4 D -} . Teog 3850t 100 M oMin M

é A7 CONVENTIONAL TAPE | = L N 20N Voo, W
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WARRANTY: Inus tape is warranted only to the extent of the description on the box. If defective, Bell & Howell will replace
it. Except for such replacement, tape is sold without liabilily, including liability tor either direct or consequential damages.
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manager of Capitol Records, is
speaking on packaging at an In-
ternational Institute for Packaging
Education seminar in New York,
Monday (16)-Friday (20). Rice's
talk is “How to Reach the Youth
Market.”

The front

of our new
reel-to-reel

- and cassette

* recording

tape makes
a big promise.

The back
backs itup.

For you: in-store =
displays, prom
tional materials
and an attrac-
tive buy-in pro-
gram. For full
details on our
tapes, reel-to-
reel player/
recorders and
decks, compact
cassette sys-
tems, stereo .
cassetie play- o
er/recorders

-and decks, and
portable mon-
aural cassette player/recorders, call
this toli-free number: 800-323-7657.
Consumer Electronics Division,

Bell & Howell.
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He told her the music was groovy,

She said, when it jammed, you're no smoothie.

If he’d bought our cassette
He’'d have been in no sweat,
As it was they wound up at a movie.

World's largest manufacturer of precision-

molded cassettes and cartridges.

Unloaded, leader-loaded, or tape-loaded.
Data Packaging Corporation

®

205 Broadway, Cambridge, Massachusetts 02139 / Tel. (617) 868-6200 / TWX 710-520-0840

Tape CARtridge

GRT Releases
Budget Tape

LOS ANGELES — GRT is
releasing its first budget tape
catalog for distributors-rack
merchandisers to use as an order
form.

The brochure will have more
than 250 cassette and 8-track
titles listed, including classical,
jazz, pop, soul, country and
children’s product.

The catalog also can be used
as an inventory sheet, accord-
ing to Larry Finn, GRT national
sales promotion manager. Titles

lts First
rochure

are listed alphabetically by rec-
ord manufacturer. All GRT
budget titles are $4.98, with
children’s repertoire selling at
$3.98.

Finn said the catalog easily
can be utilized as a checklist
for inventory purposes by re-
tailers, rack merchandisers, dis-
tributors and GRT sales person-
nel.

GRT, which has been releas-
ing budget tapes for some time,

(Continued on page 59)

@ut you
inthe tape
duplicating
business

A full program with all
Electro Sound equipment,
installation and training,

for top quality hi-speed operations

AUDIOMATIC CORPORATION 915 Westchester Ave.. Bronx, N.Y. 10459 (212) LU 9-3500/Cabie: AUDIOMATIC

when answering ads . . .
Say You Saw It in Billboard

77 (jéwﬂ/

Audio Magnetic Compact Cas-
settes have 17 components,
each made with jewel like pre-
cision to match the U.S. Philips
Corp. specs. Each Cassette is
“Certify-Tested’’ to be perfect,
non-jamming and trouble-free
and given an unconditional life-
time guarantee.

AUDIO
MAGNETICS

CORPORATION

14600 South Broadway * P.O. Box 140
Gardena, Calif. 90247 - (213) 321-6841

BEST SELLING
& Iap e
= &
8-TRACK
(Licensee listed for labels which do not distribute own tapes) 7
This, Last Weeks on
Week Week TITLE—Artist, Label & Number Chart
1 1 LED ZEPPELIN II ... . S B s o LA
Atlantic TP 8236 & Ampex 88236
2 2 ABBEY ROAD ........ ... ... M By ¢ o B, MEEEenELS)
Beatles, Apple 8XT 383
3 4 WILLIE & THE POOR BOYS .. .. .. ... ... . 8
Creedence Clearwater Revival, Fantasy 88397 (Ampex)
4 3 CAPTURED LIVE AT THE FORUM .. ... .. ... ....... 9
Three Dog Night, Dunhill 850068—Ampex 850068 &
GRT 8023-50068
5 7 TOM JONES LIVE IN LAS VEGAS .. ... .. aneenld
Parrot M79831 (Ampex)
6 6 IN-A-GADDA-DA-VIDA . . . .. ... ... ... ... 39
Iron Butterfly, Atco TP 33-250 & Ampex 8250
7 5 BLOOD, SWEAT & TEARS ... .. ... .. .. .... pbe139
Columbia 1810 0552
8 8 LET IT BLEED ... ... . .. . e P . 18
Rolling Stones, London M72167 (Ampex)
9 9 SANTANA ... . ... .. . e 17
Columbia 1810 0692
10 11 JOHNNY CASH AT SAN QUENTIN .. .. ...... .. .29
Columbia 1810 0674
11 14 EASY RIDER . .. R T R |
Soundtrack, Reprise '8RM 2026
12 13 CROSBY, STILLS & NASH ... ... ... ..... .. ... .. .. 39
Atlantic TP 8229 & Ampex 88229
13 10 GREEN RIVER . ... ... ... . .. . ... 23
Creedence Clearwater Revwal Fantasy 88393 (Ampex)
14 12 MONSTER ... ....... ... ... ... .9
Steppenwolf, Dunhili—Ampex 850066 & GRT 8023 50066
15 15 SUITABLE FOR FRAMING .. . . .. .. ........ .2
Three Dog Night, Dunhill 85058
16 16 THE BAND ... .. .4
Capitol 8XT 132
17 19 PUZZLE PEOPLE . . ... ... .. ... ... 10
Temptations, Gordy 68 1949
18 18 BEST OF TOMMY JAMES & THE SHONDELLS ... . .. 3
Roulette 8440040 (GRT)
19 — JOE COCKER! . .. . 3
A&M 8T 4224
20 20 SWISS MOVEMENT ... .. .. .. ...... .2
Les McCann & Eddie Hams Atlantic TP 1537
CASSETTE
{Licensee listed for labels which do not distribute own tapes)
This Last Weeks on
Week Week TITLE—Artist, Label & Number Chart
1 2 ABBEY ROAD SIS B 1B B ¥ e GRS IS -G - B 17
Beatles, Apple axT 383
2 1 LED ZEPPELIN I .. DR § |
Atlantic CS 8236 & Ampex 58236
3 4 WILLIE & THE POOR BOYS ... .. . ... . ... ... . 8
Creedence Clearwater Revival, Fantasy 58397 {Ampex)
4 6 IN-A-GADDA-DA-VIDA ... .. .38
Iron Butterfly, Atco CS 33-250 & Ampex 5250
5 5 BLOOD, SWEAT & TEARS ... ... .. ... .24
Columbia 1610 0052
6 3 TOM JONES LIVE IN LAS VEGAS . T N s . 8
Parrot M79631 (Ampex)
7 7 CAPTURED LIVE AT THE FORUM ... .. ... ......
Three Dog Night, Dunhill—Ampex 550068 & GRT 5023-50068
8 8 JOHNNY CASH AT SAN QUENTIN ... ... . ......... 22
Columbia 1610 0674
9 11 ENGELBERT HUMPERDINCK ... FUN—
Parrot X 79626
10 9 LETITBLEED .. ... ... ... ... .4
Rolling Stones, London M57]67 {Ampex)
11 — MONSTER . ... ..
Steppenwolf, Dunhill—Ampex 550066 & GRT 5023-50066
12 12 SANTANA . ....... ... ... ... 11
Columbia 1610 0692
13 14 JOE COCKER! .. .. .. ... ... ... . . D 'O
A&M CS 4224
14 — STAND . 1
Sly & the Family Stone, Epic N 16 10186
15 10 WARM SHADE OF IVORY ...... ... .. .......... 6
Henry Mancini, RCA PK 1441
Billboard SPECIAL SURVEY For Week Ending 2/21/70
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Entertainment from
Transamerica Corparation

Minit Records T |
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is the most together single

on the charts today.
Produced &Arranged by Ike Turner




alent

NEW YORK — Zack Glick-
man, who recently took over
New Dawn Artists Management,
will key his operation to per-
sonal involvement with the tal-
ent. "Management is like mar-
riage,” he said. “the relation-
ship between the management
office and the artist must be
highly personal and there must
be mutual love and respect.”

A belief in the artist's work
is also important, Glickman
added, and it sometimes leads
to subsidization until the talent
clicks and earns enough to carry
himself. “It's not the dollar
thing,” he said, “as much as it
is the involvement between art-
ist and manager in doing their
thing.”

X
GLOSSY

PHOTOS

Q¢oN" 8x10

1000 LOTS
$12.95 per 100
Post Cards 4
$49 per 1000 1 000
’
8x10 COLOR
$175.00
3,000 Postcards
$120.00
Special Color
Process

¥ MOUNTED
ENLARGEMENTS

20''x30"' $6.50
30'x40" $9.50

A Division of JAMES J. KRIEGSMAN
165 W. 46th St., N.Y. 36 PL 7-0233

g

W\Q_Esuunm

163-65 W. 48th St.
New York, N. Y. 10036
245-6138

The Gourmet’s Haven
for Italian Cuisine

THIS WEEK WE SALUTE

LENNY MEISEL
NATIONAL PROMOTION
MANAGER OF ALBUMS FOR
LONDON RECORDS

e Diners’ Club
e American Express
e Carte Blanche
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By MIKE GROSS

Glickman, who is 24 years
old. began running New Dawn
alone several weeks ago when
he bought out Neil Reshen's
interests. Glickman and Reshen
had launched the New Dawn
firm about a year ago. Glick-
man now has Dion, Golden
Earrings, the Times Square Two,
Dick Holler. who recently signed
with Atlantic Records, and disk
producer Phil Gerhard in his
stable. He's currently scouting
for more talent to build up the
New Dawn roster and for man-
agerial personnel to help steer
the office.

Mann
For Their Ist

NEW YORK — Manfred
Mann Chapter Three will make
their first American tour in April

>ignings

Tommy Makem has signed with
GWP Records. The Irish folk
singer begins a 20-city concert
tour Friday (27). . . . The Royal
Teens have signed with Bill &
Steve Jerome Associates. Their
first album will be on Musicor.
. . . Robin Grean, daughter of
Charles Randloph Grean, has
signed with Ranwood, where her
first single will be "Call Me Down
to Chelsea.”. Jimmy Velvet,
who's recording an album for Bud-
dah in Nashville, joined Interna-
tional Management Combine. . . .
The Secret to ABC. . . . Donna
Theodore to Jubilee. . . . Michael
Chain to Wednesday's Child Pro-
ductions for disk management. . . .
Tony Booth, formerly with Uni,
signed with MGM, where his ini-
tial pressing is “"Erma Jackson.”
. . . The Orbits to the SSS label
of Shelby Singleton Corp. Their
debut disk is “House Without a
Roof” and “Good Natured
Emma.” . . Barry Gordon,
Austin  and Smokey Roberds to
Capitol. . . . Black Oak Arkansas
to Enterprise. . . . Anjoan’s first
ABC single 1s “Equal Time”

New U.S. Tour
For Zeppelin

NEW YORK — Led Zep-
pelin, Atlantic’s two-platinum
disk winners, have been set for
a new tour of the U.S. The
group will open its spring tour
March 23 with a concert at
the Portland (Ore.) Memorial
Coliseum. Subsequent dates are
Denver (March 25), Salt Lake
City (March 26), Pittsburgh
(March 30), Philadelphia (March
31), Dayton (April 3), Indianap-
olis (April 4), Baltimore (April
5), Charlotte, N.C. (April 7),
Raleigh, N.C. (April 8), Tampa.
Fla. (April 9), Miami Beach
(April 10), St. Louis (April 11),
Evansville, Ind. (April 16), and
Memphis (April 17).

Led Zeppelin is currently rid-
ing the U.S. charts with “Whole
Lotta Love.”

The SIGN of greal reading

One of the mainstays of
Glickman's New Dawn opera-
tion is its deal with Red Bul-
let, a Dutch production firm.
Glickman has first refusal on
U.S. management and music
publishing of ucts and product
emanating from Red Bullet.
Golden Earrings canie to New
Dawn through Glickman’s tie
with Red Bullet, as did the pub-
lishing rights to “Venus,” the
click song recorded by Shock-
ing Blue on the Colossus label.

Glickman's publishing firms
are Fat Zach Music (BMI) and
Skinny Zach Music (ASCAP).

Chapter Three Set
Tour of U.S.

and May. The band’s first al-
bum, “Manfred Mann Chapter
Three” has been released in the
U.S. on the Polydor label.

The tour starts at Fillmore
West in San Francisco, April
2-5. Then, the band plays
Whisky A Go Go in Los An-
geles, April 8-12, Chicago’s
Kinetic Playground, April 17-18
and the Boston Tea Party, April
23-25. After a two-day engage-
ment at Filimore East, May 1.2,
the tour winds up at the Electric
Factory in Philadelphia, May
8-9.

The tour was set by Herb
Spar, president of the Millard
Agency. David Joseph, the
band’s English manager, has ap-
pointed Bill Fields and Sid
Bernstein to handle the Amer-
ican management.

The current Manfred Mann
band is comprised of nine pieces
with a strong jazz influence.
Mann and Mike Higg, an orig-
inal member of the Mann group,
visited New York, Los Angeles
and San Francisco recently to
do advance publicity and pro-
motion for their tour. They are
touring England and preparing
another album for Polydor.

RUSS REGAN, left, Uni Records
vice president and general man-
ager, presents a gold record to
Neil Diamond, center, for his sin-
gle, ““Holly Holy,”” with an assist
from Glen Campbell.

Cuff Links Off on
Tour of England

NEW YORK — Decca Rec-
ords’ Cuff Links leave Friday
(20) for a three-week tour of
England where their current
MCA Records release, “Tracy,”
is riding high on the U.K. charts.

The group's latest Decca sin-
gle, “Run Sally Run,” has just
been released in the U.S.

Talent In

ction

IRISH ROVERS
Bitter End, New York

The Irish Rovers provided «
rousing caper at the Bitter End,
Feb. 5, resulting from both warm
affection toward their material
and cohesive energy in perform-
ance.

Between asides to each other
and the audience, they depicted
the Irish “troubles™ in “The Or-
ange and Green” and “The Molly
Maguires,” with Jim Ferguson do-
ing lead vocals, backed by Joe
Miltar on bass guitar, Will Millar
on banjo, George Millar on guitar
and Wilcil McDowell on accor-
dion: the memorable peak of their
sct, however, was the group’s cur-
rent single on Decca Records,
“Rhymes and Reasons,” written for
them by John Denver and grace-
fully sung by George Millar. With
a bow to Lonnie Donegan. the
Rovers plunged into the “Does
Your Chewing Gum Lose Its
Flavor,” and closed on that note
of Epic hilarity.

Also accompanying them on the
double biil was Paul Segal, Elek-
tra Records artist and Janus-
headed observer of scenes effec-
tively etched by his abrasive voice
in “Miss Cherry Lane,” “Photo-
graphs™ and “Nervous™ with capa-
ble assistance from his four-man
group. ROBIN LOGGIE

TONY BENNETT
Copacabana New York

Opening night at the Copaca-
bana on Feb. 5 was a minichron-
icle of Tony Bennett’'s greatest
achievement in pop music, from
“Rags to Riches” to “I Left My
Heart in San Francisco™; from
“Because of You" to “For Once
in My Life.”

Bennett also introduced some
numbers from his current Colum-
bia LP, “Tony Sings the Great
Hits of Today.” “MacArthur Park.”
“Little Green Apples,” and two
Beatles songs, “Something,” and
“Here, There and Everywhere,”
proving that although musical
styles and tastes change, his art of
interpretation excites an audience.
He has sold and should continue
to seil a lot of records, but it is
the live experience of his per-
formance that is most rewarding.

His performance was a paradox
of razor sharp musical intuition
combined with a naivete of lyric
interpretation that made even his
most often performed songs seem
new and fresh.

IRA TRACHTER

GRATEFUL DEAD, LOVE,

ALLMAN BROTHERS
Fillinore East, New York

Love, with only Arthur Lee still
around from the original group.
were strong in the second show
at Fillmore East, Feb. 11. The
West Coast group, in its first
Fillmore East appearance, was
sandwiched between two acts re-
turning after brief absences, Atco
Records’ Allman Brothers, who
opened, and Warner Bros. Rec-
ords’ Grateful Dead, who head-
lined.

The Dead, one of the pillars of
the underground, were in good,
untheatrical form, while the All-
man Brothers, stressing instrumen-
tal over vocal material, also were
good. The Wednesday shows were
added to the regular Friday-Sat-
urday schedule because of the
next day's Lincoln's Birthday ob-
servance.

Lee's distinctive voice is Love’s
key, whether singing in blues
style or high folk style. Lee also
played a strong rhythm guitar.
Lead guitarist Gary Rowles also
shown, while bass guitarist Frank
Fayad and drummer George Sur-
inach contributed importantly to
the Blue Thumbs Records’ quar-
tet's sound. FRED KIRBY

LESLIE UGGAMS
Royal Box, New York

Les Uggams is more at home in
the world of cover charges (night-

clubs) than the world of Nielsen
ratings (television). The flop of
her CBS-TV series left no scars
and she’s as pert and bright-eyed
as ever, driving home a songalong
pegged for a nitery crowd that can
dig a rock 'n’ roll treatment of
“Rock a Bye Baby” and a song
dedicated to income tax payments,
“Come Back to Me.” She opened
at the Royal Box Feb. 10.

The act, “conceived and pro-
duced” by Martin Charnin, is
billed as “a musical look at what
the '70's are going to be about.”
Miss Uggams, who records for
Atlantic, and Charnin better take
another look, though. The songs
and the style are more of a
throwback to the past than a pro-
jection into the future. But there's
nothing wrong with the past as far
as the people who go to night
clubs are concerned and Miss
Uggams makes the reminiscences
even sweeler. MIKE GROSS

CHUBBY CHECKER SHIP
Ungano's, New York

Chubby Checker, now svelte, is
developing a new, more contem-
porary bag, which was on display
for three nights at Ungano’s as
the Chubby Checker Ship. The
four talented musicians of the
Ship open with two soulful num-
bers.

Then Checker came on with a
combination of blues and contem-
porary rock, completely shying
away from the twist material that
scored so well for him a few
years back. One number, “He
Died,” was gospel in nature and
message. “How Does It Feel” was
a big number for Checker whose
voice still carried the day. The act,
still in its formative stages, has
every prospect of making it once
Chubby Checker is completely in-
1o his new image.

FRED KIRBY

GRAND FUNK RAILROAD
Chicago Civic Opera House

Grand Funk Railroad steamed
into Chicago Feb. 7, picked up
the audience, and took them for
a ride they'll never forget, even
if they'd like to.

The group, Capitol Records art-
ists, seemingly played at one
speed (fast) and at one pitch (deaf-
ening) for the entire concert.
Grand Funk, composed of Mike
Schacher on bass, Don Brewer on
drums, and Mark Farner on gui-
tar and harmonica, are louder
than the now defunct Cream, ali-
though the Funk has little of
Cream’s talent.

The audience, however, moved
with the Railroad, who assaulted
the ears with numbers from its
two albums, and ended the con-
cert with “T.N.U.C.,” containing
the near-mandatory drum solo.

GEORGE KNEMEYER

SURFERS
Latitude 20, Torrance, Calif.

Combining beautiful harmonies
with uproarious visual comedy an-
tics, the Surfers have returned to
this Los Angeles suburban club
after three years.

The group, which headquarters
in Honolulu, has been expanded
to a quintet with the addition of
Richard Naluai, whose two broth-
ers, Cal Clayton and Allen, are
the featured voices. Allen is the
comedy expert specializing in
breakup material revolving around
changing facial expressions and
“romancing” men at ringside.

He has a fine voice also, which
is showcased nicely on ‘More.”
Together, Allen, Clayton, Pat
Sylva (on piano and trombone)
and Joe Stevens (on drums), offer
the traditionally warm, romantic
harmonies indigenous to the Is-
lands.

The act, which is free from an
old Decca contract, is excellent
nightclub material, offering fine
musical skills and comedy by
Allen which is completely adult.

ELIOT TIEGEL
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Delaney & Bonnie,

NEW YORK — Not even a
lot of help from their Friends
could make lead singers out of
Delaney & Bonnie, rock’s better
background artists, whose re-
nascent rock band with the bril-
liant Eric Clapton dressed up
Fillmore East, Feb. 6-7, along
with “Mr. Kansas City" Wil-
bert Harrison and TA Records’
Seals & Crofts, a contemporary
pop-folk duo.

Delaney & Bonnie feature the
soulful harmony between the
“country™ in Delaney, and the

Cobrite Formed
—Coast PR Co.

BEVERLY HILLS, Calif.—
Paul Cooper and Dolly Bright
have formed Cobrite Corp.,
which will handle public rela-
tions for the entertainment and
industrial areas. Cobrite will
operate from its newly pur-
chased building at 8660 Wil-
shire Bivd. here.

Cooper formerly was public
relations director for Herb Al-
pert & the Tijuana Brass and
for A&M Records. He also is a
former account executive of Mc-
Fadden. Strauss, Eddy & Irwin
Public Relations.

Mrs. Bright, a member of the
board of directors of the Pasa-
dena Art Museum, also is a
member of the International Art
Council and the Fellows Com-
mittee of the Pasadena Art Mu-
seum,

- Clapton at Fillmore

high and mighty ‘“‘gospel” in
Bonnie Bramlett who, at the top
of her voice, is as stirring as a
Sunday sermon in a Baptist
church. Yet both Delaney and
Bonnie fail to deliver what live
rock demands, and their thin,
small voices fail to distinguish
them up front and apart from
the band, who compete for the
lead by their sheer excellence,
togetherness and the musical ex-
citement that comes from the in-
spired merging of the two.

Motivated by Clapton, the
best “friend” a rock musician
could possibly have, the band—
Jim Gordon (drums), Carl Radle
(bass), Bobby Whitlock (key-
board, vocals), Jim Price and
Bob Keys (horns)—played to
capacity, everything wide-open
and nothing held back. The re-
sult was a magnificent assort-
ment of rock rhythms, energized
by Clapton's impeccably taste-
ful guitar work and driven to
the point where sitting down
vs. listening or dancing in the
aisles becomes a serious issue.
Both the band and Delaney &
Bonnie hit the evening's highs
on “Where There's a Will,
There’s a Way” and Clapton’s
own “I Don't Know Why." The
group's first album for Atco is
called *“On Tour,” and features
songs recorded live on a recent
European tour.

Wilbert Harrison, a one-man
rhythm and blues machine, came
to play Fillmore on the strength

(Continued on page 44)

RIMROCK RECORD MFG. CO.
OFFERS
COMPLETE MANUFACTURING OF
RECORDS AND FOUR COLOR JACKETS

e NATIONWIDE DISTRIBUTION
OF 7" SINGLES

e FULL DIMENSION AMPEX STUDIO
e PROMOTION e PUBLISH YOUR SONGS

Due to 'ow overhead, way out in the country
We Can Offer You Savings of 30% to 60%!

For Further Information
Write Or Call

WAYNE RANEY

Rimrock Mfg. Co.
Concord, Ark. 72523

SHIRLEY BABB
(501) 668-3404
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CINCINNATI

The Julian (Cannonball) Adder-
ley Quintet and Len Mink, WCPO-
TV vocalist, appeared at Music
Hall Sunday (15) as special guests
with the Cincinnati Symphony Or-
chestra, under the direction of
Erich Kunzel. Members of the
present Adderley Quintet are Joe
Zawinu, piano; Walter Booker,
bass; Rod McCurdy, drums; Can-
nonball, sax, trumpet, clarinet and
flute, and featuring Nat Adderley
on cornet. . . . Local country sta-
tion WZIP is framing a bus trip to
Nashville for its listeners for
March 7. The package includes
round-trip fare, admission to the
“Grand Ole Opry,” and breakfast
with “Opry” artists—all for the
sum of $33. WZIP P.D. Wes How-
ard is handling the details. . . .
Jerry D Allan, record promotion
man and head of his own label,
Allan Records, is still under a doc-
tor’s care for injuries sustained
when the car he was driving was
struck by another here early in
January.

Chuck Chellman, who formerly
worked on country promotion for
Decca, Monument and Kapp, was
a hurry-up visitor here last week-
end en route back to Music City
from a business jaunt to Indian-
apolis. Chellman now operates his
own promotion firm in Nashville
and serves four accounts on both
pop and country in the South and
Southeast. . . . Opus 65 Produc-
tions of Dayton, Ohio, cut a ses-
sion for 20th Century at Rusty
York’s Jewel Recording Co.
here last week. Others who put in
their licks at the Jewel studio last
week included jazz guitarist Cal
Collins, who completed an album
for Airtown; Larry Kinley, for-
merly with the Vivienne Della
Chiesa TV-er on WLW-T, who cut
a session produced by Dominick
Palazollo; Evangelist Jerry Arthur
and Perry Duet, both of whom
completed gospel albums.

The Heywoods, who have
toured with the Rascals, Paul Re-
vere and the Raiders and Herman’s
Hermits, leave here Feb. 22 for
Hollywood to audition for a movie
and TV pilot for Gene Autry. The
lads, who do Top 40, are adding
pop-country for the Coast session.
The Autry audition was set up by
Bea Donaldson and Jan Pits, of
Bea-Jan Productions here. In the
Heywoods’ lineup are Bo Donald-
son, organ and trumpet; Mike
Gibbons, trumpet and trombone;
Corky Pickering, bass and trumpet;
Max Million, trombone and vo-
cals; Dale Lewis, guitar, trumpet
and flute; Gary Sockwell, drums;
Dave Anderson, sax, flute and pi-
ano, and Denny Schressler, trum-
pet and piano.

The Glen Campbell Show stops
off for a one-nighter at Cincinnati
Gardens Saturday (28), promoted
by the Magnificent 7 (meaning the
staff members) at Station WUBE
here. The troupe is in at a $6 top.

. Jack E. Jellison, 56, who
served for 23 years on the music
staff of WLW here, many years as
the leader, died at Christ Hospital
here Feb. 9 after a brief ill-
ness. In more recent years he
headed up his own insurance firm.
. .. Station WCLU, local country

(Continued on page 28)

Jazz Festival

BERKELEY, Calif. — The
fourth annual University of Cal-
ifornia Jazz Festival has been
scheduled for April 24-25, with
the “Black and Blues.” Three
concerts will be held in the out-
door Greek Theatre, with con-
certs, lectures and films being
shown during jazz week, April
19-25.

Toronto Hotel
‘Name’ Policy

TORONTO — The Royal
York Hotel will continue book-
ing big name acts into its Im-
perial Room for the rest of the
season. The hotel initiated the
policy of booking headliners last
autumn. At the time, a hotel
spokesman felt that it was a
risky move especially since some
of the stars were to be paid
$15,000 each for a one week
engagement. The figure was the
most the hotel ever paid for
talent. But the gamble paid off.
Ella Fitzgerald, Count Basie &
His Orchestra, Trini Lopez, and
Earl Grant drew capacity or
near-capacity crowds.

Booked for the rest of the
season are: The Vogues, Feb. 6-
Saturday (14); Tony Sandler &
Ralph Young (16-28); Dana
Valery & the Holidays, March
2-14; Duke Ellington & His
Orchestra (16-21); Rich Little
(March 23-April 4); Kay Starr
(6-18); Peggy Lee (not firmed

yet) (April 20-May 9); Matt
Monro (11-21); Al Martino
(22-30).

2 T

LIZA MINELLI, center, celebrates her opening at New York's Waldorf-
Astoria Hotel with, left to right, Jerry Love, New York a&r man for
A&M Records; Don Ovens, Billboard’'s director of reviews; Harold
Childs, A&M'’s director of East Coast operations; and Jerry Sharell,
A&M’s national promotion director.

Aznavour Creates

His Own New Wave

NEW YORK—If it’s possible
for an artist to surpass his al-
ready formidable stature, than
that’s exactly what happened at

ADVERIISING- DEADLINE: FEB.27
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JUERGENS BUSTS RECORDS
IN 222-CONCERT TOUR

MUNICH — Udo Juergens, the 35-year-old Austrian-born
singer/songwriter, is breaking all records as he works his way
steadily through the most massive touring schedule ever organized
for an artist in West Germany.

Juergens began the tour in September and when he finishes in
June he will have played 222 concerts in Germany, Austria and
Switzerland, and have traveled 36,000 miles.

Juergens, who is commanding an unprecedented (for Germany)
$5,000 a night for his two-hour one-man show in the major centers,
is playing to capacity audiences everywhere and since the tour
started his record company, Ariola, reports 300,000 sales of his
albums.

Montana, the company which manages Juergens and publishes
his songs, has done massive promotion for the tour, tying in Radio
Luxembourg advertising spots, a lavishly produced press kit, several
Juergens competitions in daily papers and extensive coverage in the
magazines of the Burda publishing group which is sponsoring the
tour.

The entire publicity budget, which includes banners trailed by
planes, is $250,000, of which Ariola’s share is $75,000.

Juergens will complete his marathon tour in the Waldbuehne in
Berlin before 25,000,

T A RO A A A RO AT TR

Charles Aznavour’s opening of
a three-week engagement at the
Music Box Theater, Feb. 4. His
program was not only a tidal
wave of past showstopping songs
in French and English, but
evoked his special incandescence

in the breathtaking “We'll Drift

Away,” a new sinuous rhythm
and metaphysical image for the
artist, culled from his latest
Monument album.
Other notable projections of
(Continued on page 28)

Fields, Bernstein
In London Talks

NEW YORK — Billy Fields
and Sid Bernstein, producers
and personal managers are
stopping off in London to meet
with the Harold Davidson office
on behalf of Rhinoceros and
Ten Wheel Drive to line up
personal appearances in London
and tours of the Continent for
both rock groups.

Fields and Bernstein will first
be in Amsterdam to inspect the
final site for the upcoming
World Peace and Music Festival
in Holland which Bernstein will
produce.
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& Liberty Records is
| pleased to announce
s the signing of one
of the Record Industry’s all-time great
talents. DEE CLARK “Where Did All
The Good Times Go.” Produced by
Buddy Buie & Robert Nix; arranged
by Emory Gordy, Jr.;a BB.C.
production. Liberty single #56152

M,

LIBERTY

2:33 minutes of prestige soul!
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outlet, has instituted a series la-
heled “Your Town,” monitored by
Gene Bowen, wherein country art-
ists, via tape or phone, are asked
to air their views on current top-
ics. Recent guests included Guy
Drake, Merle Haggard and Hugh
X. Lewis, with Tex Ritter slated
for an early shot.  BILL SACHS

CHICAGO

The Moody Blues had to cancel
their March 1 appearance here for
22nd Century Productions and
have been replaced by San Fran-
cisco’s Cold Blood and Elektra's

% TOP QUALITY

& gx10
- PRINTS

LITHOGRAPHED ON HEAVY KROMEKOTE

UNDER 3¢ EACH
IN 1000 LOTS

500——$18.85 1000—-—$29.75
For larger quantities add $22.00 per 1000

ALS0 AVAILABLE NOW: §
BX10 COLOR PRINTS
1000 8X10s $175.00

Send for a sample 8X10 color
print and black & white 8X10
plus prices for other sizes in
black & white and full details
on ordering.

PICTURES

317 N. ROBBERSON
SPRINGFIELD., MO. 65806
(sadbsidiary of the Advemiving Brochure Go.)

The Record & Music
Industry Meet For
Lunch &Dinner At...

Gene Norman's

Renaissance. Appearing recently
for 22nd Century have been
Grand Funk Railroad, Delaney &
Bonnie and Friends featuring Eric
Clapton, and the Doors. . . . Ian
& Sylvia and the Great Speckled
Bird recently completed two weeks
at Mister Kelly’s. Ramsey
Lewis and his trio also com-
pleted two weeks at the London
House. . . . Richie Havens was in
for one show for Stoneage Pro-
ductions. . . . Columbia’s Flock,
a local group that hit big na-
tionally, returned home for a
weekend stint at Lally’s. .
Bob Segeer System played one
night at the Cellar. . . . Bangor
Flying Circus played a midweek.

gig at Beaver's recently.
Buddy Guy now appearing at
Theresa’s.

GEORGE KNEMEYER
NEwW YORK

Elektra’s Paul Siebel opens a
three-night stand at Lena.s Sara-
toga Springs, N.Y., Friday (20).
. . Peer Southern's Library of
Recorded Music has released “The
Good Word,” the first album in a
new comtemporary series for li-
brary users. . . . Polydor’'s Amboy
Dukes play the Band Canyon, Bay
City, Mich., Sunday (15); Detroit’s
Eastown Theater, Saturday (21)
and Sunday (22); Cleveland's Rock
Shop, Sunday (22); Paladium,
Birmingham, Mich., Friday (27),
and Silver Bell, Pontiac, Mich.,
Saturday (28). . . . Al Kooper has
supplied the score for “Landlord,”
a new Norman Jewison film star-
ring Pearl Bailey and Diana Sands.
. . . Him, He & Me, which is
managed by Chappel & Co., will
return to the St. Regis Maisonette
this spring. Michael Baca,
manager of Peer Southern's Holly-
wood office, died Feb. 5 of a
heart attack in his Los Angeles

ART DIRECTOR

Established
ord company
art director who digs the world

contemporary rec-
seeks creative
of rock music, Design and
preparation of LP jackets, 45
labels, tape graphics and re-
lated merchandising aids. Rec-

ord experience not essential.

range $17,500-$20,000
plus ali employee benefits.

Salary

Write in confidence:
Box #765, Billboard
165 West 46th Street
New York, N.Y, 10036
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DECCA CUTS
COUNTRY DAN

HOUSTON — A dance spon-
sored by country music station
KI1KK in the Astrodome Feb. 14
was recorded by Decca Rec-
ords. The program featured
Ernest Tubb and his group,
Conway Twitty and Peggy Sue.
Owen Bradley, head of Nash-
ville a&r for Decca, produced
the album. The dance was at-
tended by more than 12,000
fans.

AT AR RS

office. Before joining Peer South-
ern in 1965, Baca was Perez
Prado’s personal manager.

Ravi Shankar gives a Fillmore
East concert Sunday (22). Appear-
ing Thursday (26), Friday (27) and
Saturday (28) are Deram’s Ten
Years After, Warner Bros. Doug
Kershaw and Command/Probe’s
Zephyr. Pat Brooker has
moved downtown from the Gas-
light to Bianchi & Margherita’s,
where she performs Wednesdays.
Fridays and Saturdays. . . . Musi-
cor's Los Hispanos are recording a
new album at the Groove Sound
Studios. They open a six-week en-
gagement at the Cheateau Madrid
next month. . . . Luciano Berio’s
“This Means That” will be pre-
sented by Elberto Landi at Car-
negie Hall, Tuesday (17). Featured
artists will be Cathy Berberian,
Christine Legrand, Sandra Manto-
vani, the Swingle Singers and
Charles De Carlo, president of
Sarah Lawrence College.

MGM’s Velvet Underground
open a four-night stint at the Main
Point, Bryn Mawr, Pa., Thursday
(19) with Donald Leace.

“Goldstein’s Greatest Hits,” which .

has writings of rock critic Richard
Goldstein, has been published by
Prentice-Hall. . . . Al Caiola has
terminated his recording contract
with United- Artists, which began
in 1960. . . . Ken Gavin and Sid
Woloshin have scored' the film
“Conji,” which will be shown in
the U.S. Pavilion of Japan's Expo
*70. . . . Crewe’s Oliver will recut
his hit of “Jean” in Italian; French
and German. He will follow his
European tour with a March 23 to
April 7 visit to Australia. He is
recording March of Dimes radio
Spots.

Henry Mancini is writing the mu-
sic for "The Hawaiians,” a Mir-
isch Production Co. film. He will
score the movie April 8. . . . Ted
Cooper is producing sessions with
Walter Jackson for Atlantic in
Muscle Shoals, Ala. . . . MGM’s
Julie Budd plays her first date at
Harrah's in Lake Tahoe, March
6-7. . . . The Sherry Sisters will
represent the U.S. with their own
compositions in the First Interna-
tional Song Festival at Bogota,
Colombia, Feb. 27-28, and March
1. . . . The Minstrels will be pro-
duced by Irwin Levine and Steven
Metz of Brookster Productions,
Inc.,, a division of Hollybrook
Records. Their other group, Days
End, will be produced for Avco
Embassy.

Wayne Cochran, the C.C. Rid-
ers and the Sheer Delights, Star-
day-King artists, appear at Bos-
ton’s Sugar Shack, Feb. 23 to
March 1. ... AJ. Parente to En-

(Continued on page 44)

Aznavour’'s Creation

e Continued from page 26

his sensitivity to the universal
situation of the forlorn were
“Sunday’s Not My- Day,” the
amusing elan of “It Will Be
My Day,” and the anguish of
“And I in My Chair.” His sus-
taining capacity for humor was
infused in his new single, “Ap-
aga La Luz”

Accompanied by masterful
lighting and smooth orchestral
backing under the direction of
Henri Byrs, it is only incidental
that the mike volume was at
times massive for the intimacy
of the theater.

ROBIN LOGGIE

Link, Courtney

Musical

NEW YORK “Earl of
Ruston,” a country-folk opera
by Peter Link and €. C. Court-
ney, composers of the current
off-Broadway rock  musical,
“Salvation,” will be brought to
the New York stage in October
by the writing team’'s own Big
Sandy Productions. It has not
yet been decided whether the
show will be mounted for a
Broadway or an off-Broadway
theater.

Contrary to the usual pro-
cedure with New York musicals,
“Earl of Ruston™ has already
been' recorded for Capitol Rec-
ords by Big Sandy Productions.
The label, which supplied Court-
ney and Link with a $30,000

Is Set

budget for the recording, will
release the album April 6, six
months before the premiere of
the stage production.

The stage version will employ
a cast of 12 and several mu-
sicians, the number to be deter-
mined by whether the show aims
for Broadway or off-Broadway.
Featured roles will be played
by Courtney, Link, Yolande
Bavan, Joe Morton, Boni En-
ten, Annie Rachel and Marta
Heflin, all of whom perform
on the album. They comprise
“The Salvation Company,” art-
ists from the cast of “Salva-
tion” show who have been
signed to exclusive recording
contracts with the writing team’s
Big Sandy Productions.

Dexter’s Scrapbook

By DAVE DEXTER JR.

HOLLYWOOD—It was: little
more than two years ago; amid
the incongruous sounds of bark-
ing seals, a pounding blue Pa-
cific surf and flying golf balls
at Monterey, that an aimost piti-
able, sadly introverted little girl
forlornly ambled offstage at a
crowded