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Sales Rise as Jazz

Grabs New Marts

By MIKE GROSS

200 Retfailers in
U.K. Slap EMI

Cap's Historical
Attack on Piracy

LOS ANGELES—The higgest “We are determined 1o stamp

NEW YORK—Lizz. which
iIs hecoming known in many
music circles -as “adult soul.™

15 petting a broader sales and
spinning  scope. New markets
have been steadily opening for
jazz product along the college
circutt, where it has been pick-
ing up rock-oriented lans, and
in the soul market, due espe-
cially to soul radio stations
which have begun opening up
air time to special jazz pro-
grumming segments,

According to Nesuhi Ertegun,
executive vice president of At-

‘Love’ Takes
Drab Remo

y MIKE HENNESSEY

SAN REMO—The 20th San
Remo Song Festival (Feb. 26-
28), generally voted as one of
the least distinguished in many
vears — with  minimal foreign
participation and largely unre-
markable songs—was won by

(Continted on page 56)

lantic Records, who's witnessed
jazz’s popularity fluctuate over
the two decades he's been in-
volved with 1t, predicts that the
broadcasting market will help
lift jazz to s highest plateau
of sales and acceptance, “Al-
bums that sold 5,000 copies two
or three years ago.,” he said,
“can now go between 25,000
and 35,000 copies, and we've
ol jazz artists hke Eddie Har-
ris who can now sell as many
as 300,000 u.,'u.lp:iuk,_" I
Bob Rolontz, Atlantic’'s vice
president 1n charge of adver-
tising and publicity, pointed out
that interest 1n jazz has grown
s0 wide that he's continually
getting requests from rock re-
viewers in the daily and under-
(Continued on page 70)

LIVINGSTON AUDIO
PRODUCTS

An 18th Anniversary
Salute

See Center Section

Scepter's B. ).

climbing

David

Thomas' current single
Falling on My Head” (Sce 12265) has sold over 2 million
copies. B, ). will sing "Raindrops” on the Academy Awards
Presentation on April 7. B. J's current album “Raindrops”
(SPS 580) is heading for solid gold in less than & weeks.
The B.-Track and Cassettes are both on the charts and rapidly
Watch for B. L's new single “Everybody’s Out of
Town" {Sce 12277 written and produced by Bacharach and

With Boycoft

By BRIAN MULLIGAN

LONDON—About 200 rec-
ord retailers in the Liverpool
area of Britain have decided
to order no more singles or
April album releases from EMI
In protest against the group's
abolition of the § percent re-
turns allowance.

David Rushworth of the re-
taill outlet Rushworth and
Draper, said: “This is retailers’
last chance to stand firm. We
went along with the abolition
of resale price maintenance and

(Continued on page 6)

Is Number Up

crackdown on tape pirating in
history took place here when
Capitol Records filed an action
in Superior Court charging 44
compames and individuals with
legal duplicating.

Judge Jerry Pacht awarded
Capitol Records temporary re-
straining orders prohibiting de-
fendants from duplicating, ad-
vertising and selling cartridge
and cassette tapes belonging to
Capitol.

The suit lists illegal duplica-
tors, retail stores and distribu-
tors, and includes 17 defendants
named in a previously filed suat
by NBC against tape pirates
(Billboard, Febh. 14.)

for 4-Track?

Tape Executives Say Yes

By BRUCE WEBER

LOS ANGELES — Enough

evidence 15 accumulating to

make an early verdicl: The 4-
track configuration 1s eroding.
Teenagers,

early devotees of

“"Raindrops  Keep

| Advertisement |

The eclectic Dick Hyman, composer-musician extraordinaire,
moves on to his |atesi electronic coup. An original pop con-
certo features the Baldwin Electro Concert Grand Fiano accom-
panied by a large modern orchestra. Evolutionary rock-jazz-
pop rhythms of this “today" concerto are enhanced by the
latest electric circuitry and built-in loudspeakers. Another

“out-front" development from Command (Album 951.-5).

| Advertisement |

the system, are now purchasing
s-track and cassettle,

In short, two situations caught
up with 4-track as an attrac-
tive configuration. Bootleggers
(tape pirates) and time,

Many believe, including sev-
eral major record manulac-
turers and duplicators, that 4.
track is a “dump” system. Even

3 i £ L'E i
{Continued on page 12)

out i1llegal duplicaton and
marketing of our product,”
said Sal lannucei, president of
Capitol, “All unauthorized use
of our product, both records
and tape, will be investigated
and brought into court.

“Tape pirates maliciously en-
ter into an agreement to injure
record companes by offering
inferior product and by depriv-
ing artists, publishers and unions
of their earmings.”

Capitol Records, perhaps the
most ageressive company waging

(Continued on page 70]

OrientPirate
‘Playground’

By BRIAN BLEVINS

LONDON—The production
and sale of bootleg albums has
recently reared its illicit head
in the U.S., with pirate edi-
tions of three Bob Dylan al-
bums and recorded concert per-
formances by the Rolling Stones
and the Plastic Ono Band, all on
the market in the past few
months, netting considerable
profits.

But it is the Asian-Pacific
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Cell Circuit Busting Walls

By ELIOT TIEGEL

LOS ANGELES—San Luws
Obispo,  Tehachapi. Chino.
They are three whistle stops in
California on a newly emerg-

MusiConics Sets
Portable Organ

By EARL PAIGE

WACO, Tex. — MusiConics
International, Inc. has intro-
duced what it claims is the first
portable marching organ and
a lower powered version for or-
gan practice where the noise of
an instrument might otherwise
inhibit its users. Both instru-
ments are part of a push into the
miass consumer market where

(Confinued on page 33

ing e¢ntertainment circuit.  All
three locations have penal in-
stitutions which have opened
their gates for musicians to per-
form free concerts for prison-
Crs,

A drive is afoot to develop
a national prison circuit, with
a number of entertainers vol-
unteering their services to per-
form.

Denny Hall, leader of a
group called the Nashville Ha-
wilians, is a former inmate who
is leading the crusade. He has
been out one year and, having
formed a country-Hawauan re-
vue, plays free benefits when-
ever he can.

Ihe Nashville Hawaiian group
of 15, plays Las Vegas and works

(Continued on page {0)
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Take her back to Glen
Island Casino where you
danced and romanced
her to ‘*Star Dust."

Comprehensive, specially-
priced two-LP set of Miller
standards is selling exception-
ally well. For Miller buffs, it
includes his original "“Star
Dust,” never befora in an
album, Definitely worth
stocking. VPM-60189

( Glen Is'n::mcl)

" GIENN

MILLER

N Mewmorial
1944-1969

You wouldn't believe the top-40 and FM
airplay The Guess Who are getting on
HAmerican Woman.'" We believe it: we've
just broken it out of the album as a single.

“American Woman c/w "No Sugar Tonight ' (getting
equally great airplay) ~74-0325. Looks like it could

be another "No Time" for America's hottest new rock
group. Whila you re ordéring the single, better
re-order the album and tapes; L5P-4266, PBS-1518,
PK-1518

We're getting as
much ‘“‘Joy'’ to the world
as possible. Witness our new .
single from the Off-Broadway hit.

The New Theater's Musical Come-Together
takes on two new sides; "What Is a Friend™
(tabbed by WSAIl's Bob Harper of Cincinnati)

c/w "A New Generation." Order 774-0324, and re-
member the Original Cast Recording starring Oscar
Brown Jr., Jean Pace, and Sivuca is moving, too.

VICTON

Oh, baby baby baby baby
Carolyn's gettin' it on—
an’ it's causing a “*“Chain
Reaction'"!

Her new LP's so hot it can
barely hold its LSP-number
(which, we'd best add, is
LSP-4317). And with a name
like Frankfin, it's no wonder
ner "Ghain Reactlon™ single
is kicking up action on

H & B stations .!

nationwidal

il

CELAIN REACTIGN

CAROLYN
FRANKLIN

nen WVICTUR

I‘iJ'ITﬁlil'll'IHE. ANB DALLY RERECEL
Perter Wagoaer pad Delly Partan :

Seems like all Porter and Dolly can make is hits
—and they've just made another album of
'em together.

“Parter Wayne and Dolly Rebecca” Is their latest logether
(LSP-4305). {They're the youngslers on the cover.)

It’s their 4th as a team, a natural fellow-up to current single
successes like Dolly's "'Daddy Come and Get Me' and
Porter’'s "You Goi-ta Have a License."

A new album by Harry Belafonte
is an occasion—especially
when it contains his most
requested songs.

“"Belafonte—By Request” LSP-4301
and P85-1544 focuses on Harry's
performing repertoire: numbers like
""Mr. Bojangles," *Oh Linda,"
“*Marianne.” "Harry & Lena,” his
March 22 ABC-TV Special, focuses on
Belafonle and the greal Miss Laena
Horne. And Harry's new feature film,
“The Angel Levine,” releases this month.

The Houston Astrodome
was big enough to hold
Charley Pride—for his
best show yet.

Mo waonder; Charley sang his
latest single, "'Is Anybody Goin’
to San Antone,” plus selections
from his two neweast albums
and tapes, “Just Plain Charley"
and "'The Best of Charley
Pride.”" Mo mare'n you'd expect
from the new giant of country
music.

The newest things going on,are goingon RCA Records and Tapes

wwWw americanradiohistorv com
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General News

Ticket Sales Hot as

Grammy Time Nears

NEW YORK — The five
chapters of the Recording Acad-
emy (NARAS) are wrapping
up final details for the Grammy
Awards presentations to be held
Wednesday (11) as ticket sales
continue at a brisk pace right
down to the wire,

The New York ceremonies,
slated for the first time in Lin-
coln Center, have scheduled
more presenters, including Paul
Anka, Julian Bream, Judith
Crist, King Curtis, Hal David,
Peter Duchin, the Friends of
Distinction, Astrud  Gilberto,
Morton Gould, Tommy James,
Lainie Kazan, Brenda Lee,
Herbie Mann, Mary Travers
and Peter Yarrow.

Los Angeles hus added Della
Reese and Marni Nixon, and

maore names are still to bhe set.
Among the newesl entries into
the Nashville presenters’ fold are
Chet Atkins, Diana Trask, Con-
nic  Eaton, Harlow Wilcox,
Jackie DeShannon, Pepgy Scott,
1.J. Benson, Jimmy Driftwood,
Mickey and Sherry Spillane,
Michael Parks, Howard Keel,
Al Bell, Bill Pace, Tommy All-
sup, Bobby Johnston, Maria
Warth and Joel Gentry.

Among the added perform-
ers are the Guess Who for Chi-
capgo, Ritchie Havens for New
York, and Sergioc Mendes &
Brasil "66 for Los Angeles.

Each of the five chapters (this
will be Atlanta’'s first year in
the Grammy fold) is reporting
brisk ticket sales, with SRO ses-
sions Indicated for some,

Nicastro From Bank’s Mail
Boy to Carrying CUC Mail

By EARL PAIGE

CHICAGO — At 42, multi-
millionaire Louis J. Nicastro,
the dynamic president and chief
executive of Commonwealth

Doors Set New
Gold LP Record

NEW YORK — The Doors
have become the first Ameri-
can hard rock group to achieve
five consecutive gold albums
with the RIAA certification of
more than %] million in sales
of “Morrison Hotel,” their la-
test Elektra Records album, in
less than three days after the
pressing's release.

Other U.S. groups, the Ras-
cals and the Beach Boys, have
gained five gold albums, but
only the Doors have achieved
five in a row. The "“Morrison
Hotel” success coincides with
the group’s U.S. tour.

United Corp. (CUC) and head
of its profitable Seeburg Corp.
subsidiary, sometimes jokes
about his “retirement.” The fact
15 that he is busier than ever be-
fore in a career that started as a
322 a month mail boy in a bank,
Nicastro's first major achieve-
ment since taking over CUC
and Seeburg was the negotia-
tion of a $13.5 million, 24-
month combined term and work-
ing capital loan from three
banks. He said $7.3 million will
go for refinancing existing obli-
gations and $6.2 million will
provide for current operations.
Other plans include:
¢ To change the entire con-
glomerate image of CUC—
hopefully renaming it Seeburg
Corp.
e To dispose of all non-enter-
tainment oriented divisions—a
process he calls “deconglomera-
tion” which would put Seeburg

(Continued on page 39)

Fantasy Steps Up LP
Pace With 4 Releases

OAKLAND, Calif.—Fantasy
Records, which has expanded
its roster of artists since the
first of the year, plans to re-
lease at least four LP's next
month — by Duke Ellington,
the Brothers Four, Parish Hall
and poet Lawrence Ferlinghett..

With the success of Creed-
ence Clearwater Revival, Fan-
tasy last year signed blues-style
poet Billie Joe Becoat, a coun-
try rock band called Clover,
and a group led by Gary Wag-
oner.

Col to Handle

Gazette Line

NEW YORK — Gazette Rec-
ords, a new label formed by
Bob Gaudio and Management
I, Ltd,, will be distributed na-
tionally by Columbia Records
Distributors. Gaudio is the song-
writing member of the Four
Seasons.

Gazette, formed to record
new groups., will debut with
Lock, Stock & Barrel. Their ini-
tial single is “Happy People.”

So far this year, Fantasy has
signed Duke Ellington, Broth-
ers Four and Alice Stuart, a lo-
cal singe r-guitarist-composer
now working on her first album.

Ellington has signed a non-
exclusive contract calling for
six albums to be finished within
the next year, Fantasy President
Saul Zaentz said. Five are al-
ready completed, and the first
release, Ellington’s second sa-
cred concert, will be out in
April. The other, including an
album from a Latin American
tour, will be released over the
next two fto three vears, he
added.

The Brothers Four, signed in
January to a five-year exclu-
sive contract, have have a single
and an LP planned for April,
and Parish Hall, Gary Wagon-
er's band, will also have a first
LP out in April

Poets Lawrence Ferlinghetti
and Gregory Corso are doing
LP's — Ferlinghetti doing his
controversial  political  poem
“Tyrannis Nix,”" about President
MNixon, and Corso doing “Gaso-
line.”

Cap's Strong ‘Clear the Air' Policy

LOS ANGELES — Capitol
has taken a corporate stand
on ecology. Composer-producer
Dave Axelrod «s the first of the
label’s artists to respond to what

PG AT DT BTGB EE ATET

SHOW TO TELL
RECORD OF YR.

NEW YOQRK — The Record
of the Year will be announced
on the annual Grammy Awards
television special, “The Best on
Record,” for the second vyear
in a row. The show will be tele-
vised May 7 over NBC-TV.

By announcing the winner of
the Record of the Year award,
the show hopes to generate
greater national recognition for
cach of the finalists, according
to Irving Townsend, national
president of NARAS,

SO TSRO TR BRI

Capitol’s president Sal lannucci
says 18 a “‘corporate concern’
for conditions in the world to-
day. Axelrod has written the
music for an LP titled “Earth
Rot” which will be released
April 22 to coincide with “Earth
Day™ a national teach-in planned
for college campuses.

"As a company, we feel
strongly about encouraging our
artists to make statements about
ecology and about the problems
of our environment,” lannucci

said. Axelrod’s music 15 com-

plemented by lyrics adapted by
his son, Michael, from the Book
of lsaizh from the Old Testa-
ment.

[annucci hopes other artists
will make their own statements
through music. Explaining the
value of an album in the study
of ecology, lannucci said the
LP is a communications medi-
um for bringing the topic to the

AGM Gearing for Step-Up
In Triple Exec Promotion

LOS ANGELES—A&M has
strengthened and sophisticated
its internal organization with
the appointment of three vice
presidents (see Executive Turn-
table).

The significance of the pro-
motions given to Gil Friesen,
Chuck Kaye and Bob Fead by
the rcompany’'s owners Jerry
Moss ~and Herb Alpert, is ex-
plained thus:

A&M is gearing for the fu-
ture by rewarding three of its
key executives for their past
accomplishments and ensuring
that their abilities are utilized
on a broader scale.

The company looks upon
1970 with as much enthusiasm
and verve as it did when it was
formed seven and one-half
years ago because of its ex-

Cap Into Indie
Label Tie With
Moman, Cogbill

LOS ANGELES — Capitol
Records has taken a firm hold
on the Memphis music scene
with an independent label agree-
ment with Chips Moman and
Tommy Cogbill. The deal calls
for Capitol to manufacture and
distribute all product from
Chips Records and Trump Rec-
ords, new labels set up by Mo-
man and Coghill.

Moman is head of American
Studios in Memphis, and he and
Cogbill, as producers, have de-
veloped a long track record of
hit singles emanating from that
studio.

Capitol got into the Muscle
Shoals sound groove last year
in a deal with Rick Hall's Fame
Studios.

The Capitol - Moman - Cogbill
deal was worked out by Karl
Engemann, Capitol's vice presi-
dent in charge of a&r; Dick
Asher, Capitol vice president in
charge of eastern operations;
Marty Lacker, vice president in
charge of administration and
promotion for the Moman-Cog-
bill labels, and Walter Hofer,
counsel for Moman and Cog-
bill.

pansion into other areas of mu-
sic besides middle of the road.

As part of the organizational
sophistication, the following
lines of responsibility have been
developed: contreller Jolene
Burton and international direc-
tor Dave Hubert, plus the three
new vice presidents, all report
to Moss, Larry Levine, head of
the company's recording studio
reports to Alpert because of the
musician’s close ties to record-
ing and production.

people, with the added bonus of
entertainment value.

lannucci feels Axelrod’s al-
bum reflects Capitol's strong
feelings about alerting the pub-
lic to the problem. "By com-
municating with people in an
entertaining form,” he said, “you
stimulate and motivate people
to take an active interest in the
problem and then you can come
up with the solution.”

The inner sleeve of "Earth
Rot” has been specially designed
o show a man wearng a gas
mask with the copy line “Listen
in good health” prominently dis-
plaved. The back side of the
sleeve offers Capitol’s corporate
statement of concern that unless
change occurs, “our market may
disappear in 10 years or so.”

One side of the LP is titled
“The Warnings,” and consists of
four parts. The other side, “The
Signs,” has three parts.

Brown Meggs, the executive
assistant to lannucci, cites a
chain reaction effect to the com-
pany's position. “It's an en-
couragement. You encourage
the artist. The product encour-
ages kids. Kids will put the
sleeve up on their walls and
kids will talk about the topic
with their parents. We're on a
theme nobody can be against.”

lannucci calls Capitol a “pub-
licly conscious company.” As a
result of [annucci, the company
is sponsoring an instruction class
in musical instruments for blind
children locally through the
Braille Institute. About 25
youngsters are being taught to
play instruments, with Capitol
paying for the instruction.

Thiele Forms Reggae, New
Jamaican Music Label

NEW YORK — A new la-
bel, Reggae, devoted to the
Jamaican-based music, has been
formed by Bob Thiele, presi-
dent of Flying Dutchman Pro-
ductions.

The label's first single, “*Man
and Woman Reggae” by Reggae
group, Superman, has been re-
leased and Thiele is following
it up with four Reggae albums,
“Reggae Beat” by Superman,
“Super Reggae,"” the Liguidators;
“The Reggae Thing,” the Iron-
men, and “Doin’ the Reggae,”
Heavy Reggae Machine.

Thiele plans to advertise the
music extensively in trade and
consumer journals,

“T really believe that this kind

New Outlet
Of Schwartz

WASHINGTON — Schwartz
Brothers, Inc., a distributor and
rack jobbing firm based here,
has opened the fourth in a
chain of Harmony Hut music
outlets, in Prince Georges Coun-
ty, Md.

The unit which retails pre-
recorded music on disk and
tape configurations, as well as
other music related merchan-
dise, is located on 800 square
feet of space in the Iverson
Mall, the first enclosed shop-
ping mall in the Washington
dared.

Other Harmony Hut retail
stores are located at College
Park, Md., Falls Church, Va,,
and Wayne, N.J. The Wayne
location is one of the largest
retail music centers in the
country.

of music—the word stands for
rageed which more or less de-
cribes the distinctive beat—is
really on the verge of breaking
out in this country,” said Thiele.

*It has been a tremendous
success in Britain, running all
over the charts there, and also
on the continent.”

Thiele's Reggae label will ini-
tially specialize in reggae music
but will later be adding Latin
American and Mexican music to
its catalog,

Last Ditch Try
For Holland Fest

NEW YORK—Promoter Sid
Bernstein left for Apeldoorn,
Holland, this week to address
the town council there in a last
attempt to get permission to
hold his music-peace festival,
originally set for August.

Bernstein will also meet with
the governor of the province
and a minister of transport to
outline his plans.

Meanwhile, Bernstein is also
scouting the possibility of shift-
ing his festival to a different
location. “I have met interested
principals who approached me
with a view to switching the
festival site to Jerusalem or pos-
sibly Antibes, in the south of
France,” said Bernstein. “But
Holland is still within the realm
of possibility.”

e
For More Late News

See Page 70
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General News

Karma Submits Plan
On Toronto Peacefest

NEW YORK—Kuarma Pro-
ductions has presented a pros-
pectus to Clarke Township, Dur-
ham, Ontano, on behalf of the
Toronto Peace Festival, which
the company wants to present
at nearby Mosport Park, July
3-3.

Karma president John Brower
and Hugh Curry, executive vice
president, state that negotiations
are underway, and many acts
have been confirmed—although
not definitely signed.

These include: Grateful Dead,
Jefferson  Airplane, Creedence
Clearwater, Led Zeppelin, Who,
Fleetwood Mac, B.B. King, Gin-
ger Baker's Air Force, Stevie
Winwood's Traffic, Jack Bruce
Group, Delaney and Bonnie &
Friends, Byrds, the Band, Sly &
the Family Stone: Blood, Sweat
& Tears: Simon & Garfunkel,
Donovan, Santana, Spirit, Taj
Mahal, Pink Floyd, Lee Mi-
chaels and Flving Burito Broth-
ers.

The prospectus further states:
“A radio network, ‘The Peace
Station Network’' comprised of
over 400 stations reaching some

MGM's 21
March LP's

NEW YORK — MGM Rec-
ords will release 21 new al-
bums in the firm's March pro-
gram, including two albums on
CoBurt Records under a new
distribution  agreement  just
signed by MGM president Mike
Curb with Eddie Ray, head of
CoBurt, The albums include
“ZLabriskie Point™ and “tick . . .
tick . . . tick” soundtracks, plus
albums by John B. Sebastian,
Hank Williams Jr., the Cow-
sills, Bill Medley, Roy Orbison,
Fat Water, Eric Burdon, Danny
Hutton, Floyd Cramer, Bill
Evans, Astrud Gilbert, Jimmy
Smith, Wes Montgomery. ILF.
Murphy, Angeline Butler, and
the Congregation. Other LP’s in-
clude “The Core of Rock.” plus
an LP of poetry “Allen Gins-
berg/ William Blake.”

Special promotions are being
lined up among rack jobbers
through Transcontinental Record
Distributors  which  distributes

MGM  product.

Combine Music

In French Deal

LOS ANGELES — Monu-
ment’s Combine Music has af-
filiated with Les Editions
French Music for exploitation
of the company's catalog in
France and Belgium.

The French publishing com-
pany, owned by Georges Gar-
varenta and Charles Aznavour,
will exploit the catalogs of such
Monument-owned companies as
Combine., Vintage, Music City,
Wide World of Music, Songs
of the World and Longhorn
Music. Additionally, the cata-
logs of Cape Ann. Tayvo, House
of Bryant and Matamoros will
be represented in the two for-
eign countries by Les Editions.

“A Rainy Night in Georgia,”
a Tony Joe White composition,
will be one of the first songs
the French company will work
on besides two new White com-

sitions, “Groupy “Girl”™ and
“High Sheniff.”

4

200 million listeners in Canada,
the U.S. and Europe will be
used to relay information about
the festival.”

Full title of the festival is
“Toronto Peace Festival Year
One, AP (After Peace), a sym-
posium of Peace and Light”
The prospectus reveals that
Karma Productions is a private
company incorporated in On-
tario and formed in 1969 “in
response to interest shown by
the John Lennons in staging a
worldwide campaign for peace,
including a peace festival.”

Director of information for
Karma, Ritchie York, has since
resigned to concentrate on his
journalistic career. He recently
returned from a world trip to
publicize the festival, also ac-
companying Atlantic artist Ron-
nie Hawkins.

Karma states it has a manage-
ment team with a core of 12,
which is supplemented by con-
sulting specialists.

[t plans to include a range of
educational subjects in the form
of a symposium. “Discussions
will be led by noted educators
and specialists, many of whom
have received wide acclaim for
their work in their respective
fields and some of whom are
recognized throughout the
world,” states the prospectus.

Karma states that educational
topics will include ecology, the
effect of new technologies, edu-
cation, urban living and new
rural life styles, psychic survival
and the arts in a new culture.

Karma also sks the council
and citizens of Clarke Township
to “work with us in this signifi-
cant project for peace.”

GWP in Distrib
Accord With Pye

NEW YORK — GWP Rec-
ords and Pye Records Lid. have
entered into a long-term foreign
distribution agreement for all
products released on GWP Rec-
ords, Grapevine Records, and
Tribute Records. Territories
covering the agreement include
the UK. and certain territories

CLIVE J. DAVIS, left, president of Columbia Records, accepts this
year's ADL Human Relations Award from Jack Grossman, president

of Merco Enterprises.

Blue Thumb to Pitch ‘Sucker’
Sampler at Drive-In Movies

LOS ANGELES — Don
Graham, Blue Thumb's general
manager, will be pitching
copies of the company's forth-
coming sampler, the “All Day
Thumb Sucker,” to drive-in the-
ater owners,

Featured in the initial sam-
plers are Love, Earl Hooker,
Southwind, lke & Tina Turner
and Mathan Beauregard.

In addition to these artists,
the “Thumb Sucker” (selling for
$1.98) features tracks by Sam
Lay, Fred McDowell, Tyran-
nosaurus Rex, Aynseley Dunbar
Retaliation, Albert Collins, Chi-

M’'Media Gets
Garner Tunes

NEW YORK — Tommy Va-
lando’s Metromedia Music has
an agreement with Octave Music
Publishing for the rights to Erroll
Garner's compositions. Frank
Military, of Metromedia, will
work with Garner in obtaining
lyrics to the pianist’s works, and
will work jointly with Octave
Music in the exploitation.

Valando has been working
with Garner's representative,
Martha Gilaser, in reviewing
Garner’s extensive catalog. Met-
romedia also is planning a se-
ries of folios of Garner's works,
including books in the ballad,

in Africa and the southwestern blues, Latin and rhythm
Pacific. Erooves.
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cago Bluestars, Robbie Basho
and Bossa Rio.

In addition to offering the
sampler to drive-ins, Graham is
also planning a direct mailing
to key chain store buvers. He
envisions the LP as a premium
and is contacting phonograph
manufacturers with an offer of
the LP as a free give away with
the purchase of an instrument.

Qriginally intending to sell
the sampler for $2.98, Blue
Thumb reduced its price 31

after discussions with several of
its distributors, The manufac-
turer was told to ship directly
to some accounts as a means of
cost savings for the distributors

(Continued on page 10)

ESP-DISK’ Cut
In ‘King’ Film
NEW YORK — "Movement
Soul,” an ESP-DISK' recording
of songs and sayings from the

civil rights activities in the Deep
South, will be featured in the

documentary film “King: A
Filmed Record. . .Montgomery
to Memphis,” which will be

shown on March 24 in theaters
across the U. S. on a onetime-
only basis.

Alan Ribback, the album’s
producer, authorized ESP-DISK’
to grant a royalty-free synchro-
nization license to the Martin
Luther King film project and to
Ely Landau, its producer.

Bessie Smith
Catalog on Col

NEW YORK — Columbia
Records will reissue the Bessie
Smith catalog of 160 selections.
There will be five two-record
set installments. The first al-
bum, which will be released in
May, will consist of the first

electrical recordings done by
Bessie Smith. The set will carry
a $5.98 price tag.

The project is a result
of joint efforts by John Ham-
mond, director of talent acqui-
sition at Columbia Records,
and Chris Albertson, producer,
writer, and blues authority. Miss
Smith’s first recordings for Co-
lumbia were made in 1923,

Sills, Bennett &
Pride Headline
RIAA Dinner

NEW YORK — Tony Ben-
nett, Beverly Sills and Charley
Pride will headline the enter-
tainment program for the Re-
cording "ndustry Association of
America's second annual cul-
tural award dinner to be held
in the Ballroom Center of the
Washington Hilton Hotel
Wednesday (18). Invitations are
being extended to members of
the House and Senate, the Cab-
inet, key Administration officials
and members of various Federal
agencies.

Highlight of the evening will
be the presentation of the RIAA
Cultural Award to someone con-
nected with the Federal gov-
ernment who, in the opinion of
the industry, has made a no-
table contribution to the ad-
vancement and appreciation of
the many and diverse cultural
art forms that contribute to a
civilized society.

CTI Lines Up Three
More Distributors

NEW YORK—CTI Records
has lined up three more dis-
tributors. They are Beta Rec-
ords Distributor, here; Apex-
Martin Record Sales, New Jer-
sey; TDC, Hartford, Conn. They
will handle records and all tape
product of the new Creed
Taylor label.

Tower Test-Markets 12-Inch
Single in Sacramento & L.A.

By GEOFFREY LINK

SACRAMENTO—A 12-inch
single—by Buddy Fite on Cy-
cle—is being test marketed by
Tower Records here and in San

Francisco. Russ Solomon, Tow-
er's head, said Tower 15 intro-
ducing the new product for
Cycle, which is owned by Am-
pex, on a test basis to deter-
mine if “people who no longer
buy 45's will buy a [2-inch
single.”

The record, “Glad Rag Doll,”
backed with “For Once in My
Life™ is in stereo, plays at 33
rpm and sells for 98 cents,
It is currently available as a
45 single and on Fite's new LP
it runs the same length of time.

Solomon believes that,
though more costly to produce
than a 45, the 12-inch single
offers record buyers the con-
venience of not changing spin-
dles or needles to play it. He
further feels it could give a shot

in the arm to the singles mar-
ket.

Only *“a few hundred” are
being sold on a test basis, Sol-
omon said. The record is being
sold in a plain white paper
sleeve, but he believes mer-
chandising of this new item of-
fers considerable potential, such
as four-color paper sleeves,
much like some of the better
selling singles are packaged.

‘Billy Noname'’
LP on Roulette

NEW YORK—Roulette Rec-
ords will release the original
cast album from the new off-
Broadway musical, “Billy No-
name.” Roulette is a major in-
vestor in the musical.

Morris Levy, head of Rou-
lette, also has plans for the com-
pany to finance a London pro-
duction.
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Al GOLUIMBIA,

WE MAKE REGORDS.

The No. 1 album this week.
4 out of the top 7 albums.

27 positions on th e Top LP chartls.

1 Bridge Over Troubled Water/ Simon and Garfunkel (kcs sg14)
5 Chicago (ke z4)
6 Hello, I'm Johnny Cash (kcs gs43)
7 Santana (csg7s1)
28 Blood, Sweat & Tears (csorz0)
33 Johnny Cash at San Quentin (cs ss27)
50 The Chicago Transit Authority (cea ..
Arizona,/Mark Lindsay (cs gese)
Barbra Streisand’s Greatest Hits (kcs 99ss)
@Andy Williams' Greatest Hits (kcs s978)
78 Johnny Cash at Folsom Prison (cs geag
89 Love, Peace and Happiness/ The Chambers Brothers (kar 20)
91 Funny Girl/ Original Sound Track (esos 3220
96 Leaving on a Jet Plane/Percy Faith and His Orchestra (cs sssa)
97 | Got Dem OI' Kozmic Blues Again, Mamal/Janis Joplin (kcs set3)
@ Tom Rush (cs ge7z)
106 Switched-On Bach/Walter Carlos (ms 7194
111 Johnny Cash’s Greatest Hits (cs s47s)
116 It's a Beautiful Day. (css7ss)
140 Ballad of Easy Rider/ The .Byrds (cs ssaz)
145 Galveston/Jim Nabors (cs e
153 Get Together With Andy Williams (cs e922)
- 158 Jean/Ray Conniff (cs esz0)
159 Tony Sings the Great Hits of Today/ Tony Bennett (cs s9s0)
165 Heavy Sounds/Various Artists (cssesz)
172 Nashville Skyline/Bob Dylan (kcs ss2s)
174 Second Winter/Johnny Winter (kcs sga7)

COLUMBIA 2 The Record Gompany.
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Col & Merc

(Quadrasonic
Disk Entry?

LONDON — Columbia and
Mercury in the U.S. are study-
ing the possibility of pressing
guadrasonic disks.

This was disclosed by U.S.
based producer Brad Miller,
who has been working at the
Dlympic studios here.

At present, the system is only
used in tape recording and has
been successfully employed for
classical recordings.

With quadrasonic, one can
completely surround the listener
with sound by placing four
speakers around the room. One
of the first bands to employ
the new system is one of
Miller's acts, the Mystic Moods
orchestra which he has been re-
cording at Olympic. But the
idea of four channel stereo re-
cording has been in existence
for some years and was used
for the soundtrack to the Walt
Disney film “Fantasia.”

Said Miller: “There’s no rea-
son why we should stop at only
four tracks. I've no doubt that
someone will eventually start
using six or even eight chan-
nels.”

MGCM Deal
With Quad

NEW YORK — MGM Rec-
ords will distribute Quad Rec-
ords, a new label just launched
by Four Star International Inc.
The new label plans release of
12 singles and three albums dur-
ing the year, including all mo-
tion picture and TV soundtracks
for future Four Star production.

The worldwide deal was
signed with Alfred Perry, vice
president/ music, Four Star In-
ternational. Among the first sin-
gles will be product by the Siler
Brothers and actor Ricard Wil-
liams.

200 Stores in
U.K. vs. EMI

o Continued from page |

the introduction of rack-job-
bing—neither of which has been
in the retailers’ best interests,
But if we let this go unanswered
we will become the pawns of
the big companies like EMIL"™

Kan Palk, head of a chain
of 30 shops in the northwest
part of England, has instructed
the stores to stop ordering EMI
product, and has written to
other record companies urging
them not to follow EMI's move,

EMI Records managing direc-
tor, Ken East, said that gen-
eral marketing manager Clff
Busby would be discussing the
situation with the rebel dealers
and added that “if dealers did
their arithmetic, they would
realize that they would be no
worse off and could be better
off.”

Opposition to the new EMI
policy is also coming from two
of Britain's biggest retail chains
—Boots and W.H. Smith.

Crickets to Barnaby

NEW YORK—The Crickets
were signed to the Barnmaby
label, not the Hollies, as erra-
tummed in Billboard last week.
The Hollies is a British group
signed to the Epic label.

wwWw americanradiohistorv com

Arizona House Group
acks Piracy Crime Bill

NEW YORK — The Arizona
House of Representatives’ Com-
mittee on Industry & Commerce
and Judiciary Committee has
reported out favorable on a hill

to make the manufacture, whole-
saling and retailing of unau-
thorized tapes and disks a crim-
inal offense. The report was
issued March 3 after hearing
testimony in  Phoenix from
Henry Brief, executive secretary
of the Recording Industry As-
sociation of America, Jule E.
Yarnell, RIAA special counsel
in charge of piracy, Leonard
Singer, president of Associated

Robert Osterberg, of Abeles &
Clark, attorneys representing the
Harry Fox Agency.

New York and California are
the only other states that have
criminal penalties for piracy.

Brief also stressed that the
RIAA is supporting fully the
revision in the Copyright Act
which is now before the U. S,
Senate Judiciary Committee,
The March 7 Billboard errone-
ously reported that the RIAA
was considering the possibilities
of separating the counterfeiting
and pirating portions of the hill
from the overall Copyright Act
s0 that Congress can move on

Distributors of Phoenix, and it more quickly.

Executive Turntable

~ Dick Krizman, formerly in charge of field sales and promo-
tion for the Midwest area, named West Coast general manager,
Atlantic Records. He will work out of Atlantic’s Los Angeles
office. Previously, he was in charge of sales and promotion,
Seaway Distributors, Cleveland. Karin Green named office man-
ager West Coast for Atlantic. She has been with Atlantic since
the California office opened two years ago.
* Kk ok

_ Ken Kendall joins RCA Records as manager, artist promo-
tion, of its international department. Kendall was formerly
director of publicity and public information, ABC Records and
also ran his own firm, Kendall Associates. Robert A. Hurford
named personnel manager, RCA Records. He transfers from
the position of manager, compensation and benefits, at RCA’s
electronic components division. He joined the company 20
years ago.

* * %

Named to Chappell's contemporary professional staff are
Gary Anderson (New York) and Jerry Glaser (Los Angeles).
Anderson was formerly president of his own management firm,
New Generation Artists and also with CMA as rock agent,
Glasser, a performer-composer, is a former member of the 3Gs
group.

* ok ok

Noel Rogers named director of European music coordina-
tion by United Artists Pictures, a newly created position. He
continues as managing director of UA publishing companies in
the U.K. and Europe and will serve as consultant to UA/Liberty
Records. Rogers joined the company seven years ago. . . . Jon
Waxman appointed associate product manager, popular product
merchandising, Columbia, Epic and Custom labels. Jonathan
Coffino named associate product manager, popular product
for Columbia, Epic and Custom.

* ok &

Fred Birnbaum appointed division controller for the three
branches of Metromedia Music Inc.—publishing, record division,
play leasing service. He is a former audit manager for Metro-
media. Gerald Feigin named director of royalty administration
for the three branches of Metromedia. Feigin held similar posi-

tions with [{ng Records and ABC. . . . William C. Bynum is
now responsible for the quality control of piano products,
Aeolina American Corp. . . . Tony Di Maria named executive

administrator of Ter-Mar Productions, division of GRT. He
will also produce for Chess Records. Joining him as administra-
tive assistant is Dee Collins.
* & ok

Tommy Smalls, vice president, r&b for Jaygee Records, has
resigned to form his own entertainment company, which includes
Davega Records, and publishing and personal management firms
in New York. Small was previously associated with Jubilee
Records. . . . Roy Dea joins the a&r staff of Mercury Records
in Nashville. He has worked with the company’s production
staff in the past. . . . Gail Buchalter named director of East
Coast publicity, Mercury Records, based in New York. . . .
Roger C. Spotts named North West district sales manager, CBS
Electronic Video Recording division. He was previously North
West district manager, Electronic Properties International Corp.
(EPIC). . . . Jim May named assistant sales manager, TEAC
Corp. of America, serving as administrative assistant to Mikio
Matsubayashi. He was previously with Technical Industries Inc.,
Calif. . . . Jim Frey named director of marketing and merchan-
dising, Ampex Records. He was formerly with DGG U.S. opera-
tions and assisted in developing U.S. Polvdor,

* w %k

Ilona Kamerman appointed administrative assistant to Larry
Sikora, president of Leisure Sight and Sound Inc., producer of
Personality Posters. She previously worked for Bedno-Wright
Associates, Chicago, record promotion firm. She is a former
executive secretary to Len Levy when he was vice president, Epic

(Continued on page 10)
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ere’s the Randy Newman Album?”

o

L5
"

%

Few are the days when we at Reprise don't We shall continue to beat our drums until

get a letter from somebody who got no the world begins stepping in time.

Randy Newman satisfaction from his local Meanwhile you might check the number of
dealership. times Randy’s name drops up in the small
Ridiculous. type of albums by Blood, Sweat and Tears,
Randy, if you ask us, is one of the world's Judy Collins, Dusty Springfield, Alan Price,
greatrsin;ar-wrila r-arranger-musicians. Peggy Lee and Nilsson (whose latest RCA

We have done and are doing our :Il:l_um is a high tribute to Randy entitied
damnedest to share him with the public Nilsson Sings Newman”).

through ads and general ballyhoo for his Where's the Randy Newman album? :
first album, “Randy Newman,” and his Ask someone yoursell. I
newest comer, 12 Songs." Don't let anybody catch you unaware.
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Hnancial News

Magnetic Tape Sales JEMl'S ProfiI;
Up 24.3% Over ‘68

WASHINGTON—Sales fig-
ures for magnetic tape equip-
ment in this country rose by
24.3 percent last year according
to statistics  teleased by the
Electronic Industries Associa-
tion's (E1A) Marketing Services
Division,

The figures reveal that tape

Decca Lid's
Profits Rise

LONDON—Increased profits,
with a particularly heavy con-
tribution from the recdrds side,
were disclosed in British Dec-
ca’s half-year report to Sept
30 last vear.

The group's interim figures
disclosed turnover had climbed
by $12,000,000 to $61,920,000,
compared with the same period
of 1968. Pretax profits were up
to 54,000,800, against $2,599 .-
200 and §7,226,400 for the vear
to the end of March 1969,

The report makes special ref-
grence to the money-spinning
activities of London Records in
the U.S. and Canada and the
prediction for the full vear to
the end of March foresees a
“major improvement.”

This, it is expected, will bring
profits into the region of 511.-
280,000, a $4,080.000 increase
on last vear, and put the coms-
pany back close to its devalua-
tion-inflated 1968 level of §11.-
424,000,

recorder and cassette units sold
in 1968 numbered 5,573,145 as
compared to 6,929,527 sold last
year. Last year's imports of tape
cartridge players doubled the
1968 figures.

Other statistics released show
that radio and television sales
also reached new highs, How-

ever, phonograph sales were
slightly below their 1968 record
figures.

Total television sales were

13,307,889 units as compared

with 13,211,206 units sold in
1968, Color TV sales were
down to 6,191,307 sets last

vear, as compared to 6,213,347
in 1968; while black and white
sets were up to 7,116,083 units
sold, an increase over 1968's
fipure of 6,995,736,

For the first time last year,
L'.5. radio sales crossed the 30
million units mark. Radio sales
were up 9.6 percent in 1969
over 1968 sales figures of
46,832,140 units. For the first
time ewver, radios with FM
bands sold more units than
those with AM only. Personal
portables also scored a record
with 39,413,857 units  sold,
However, auto radio sales took
a beating, falling to 11,938 BES
units sold last year, as against
12.509.841 sold in 1968,

Barry's Pub Rights

NEW YORK—The publish-
ing rights to John Barry's com-
positions are the sole property
of Edwin H. Morris, and not
Jeff Kruger as erratummed in
Billboard, Feb, 28,

AMRA Is Re-Formed Into
Society; Rosalie Miller Exec

NEW YORK—The Ameri-
can Mechanical Rights Associa-
tion (AMRA), which was orig-
inally set up as a corporation
has been re-formed as a society
with a board. Rosalie Miller is
executive manager of AMRA.

Recently elected to office in
the new setup were Milton Gab-
ler, president; Paul Evans, vice
president; Suzanne Harris, sec-
retarv, and Paul Tannen, treas-
Lrer.

In discussing the advantages
of the new setup, Miss Miller
stressed the fact that all re-
ceipts less only the cost of op-
erating the society are returned
to the members. In addition, all

Solid State Slates

Duke-in-Concert LP

NEW YORK — Solid State
will release a live recording,
made wup from two concerts
given by the Duke Ellington
orchestra in Bristol and Man-
chester, England, last yvear. The
concerts were given to celebrate
Ellington’s 70th birthday and
will be released next month as
a two record sel.

Peak 6-Mos Sales
At Gulf & Western

NEW YORK-—Sales for first
fiscal six months of Gulf &
Western Industries, ended Jan.
11, were a record $797.8 mil-
lion, up from 35740.3 million in
the first half of fiscal 1969,
Earnings of the corporation,
which owns Paramount Records,
were $27 million, compared
with $24.1 million in a similar
period @ year ago.

8

American members are afforded
the service of direct and prompt
collection in foreign countries
by AMRA's affiliated societies
of mechanical royalties earned
with respect to their recorded
works., These societies include
GEMA (Germany), SADIAC
(Argentina), Austro - Mechana
(Austria), and ACUM (Israel).

AMRA prossed more than
$500,000 in 1969,

ARA Services’ Net
Up in Quarter

PHILADELLPHIA — ARA
Services, Inc., increased its net
income during the first gquarter
ended Jan. 2, by 5125000 over
a similar quarter last year. Re-
venue rose almost 57 million.
The company achieved higher
earning despite being restrained
by an additional holiday week
and strikes at company and
client locations, according to
Davre J. Davidson, board chair-
marn.

Distrib Caters
To Small Artist

ASHLAND, Ohic — A new
distributor, intended for the
smaller artist, has been launched
here — Bur-Nel Enterprises.
President is Don Burns, who 1s
also  president of the parent
firm, Bur-Nel Inc.

The firm will concentrate
on Ohio. but hopes to expand
nationwide. First single handled
by the firm will feature Brenda
Burns and the Country Combao
with “I'll Come Running” on
Jalyn Records, Dayton,

Up; Cap Strong

LONDON — EMI's pre-tax
profits for the six months end-
ing Dec. 31, 1969, showed an
improvement of 14 percent to
$29 668,800 compared with the
same period in 1968, But the
rise was largely due to a 39
percent profits jump by Capi-
tol Industries to §$11,562,400;
at the same time this- company
is also the main cause of the
increase in the proportionate
tax charges from 48.1 percent
to 51.5 percent of the pre-tax
total, and the 162 percent in-
crease in minority interests,

Figures published in the
group’s interim report show that
U.K. operations have not been
spectacular, particularly in the
case of Associated British Pic-
ture Corp. whose profits of
54,205,600 are 72 percent
down on the comparable figure
for last year. The profit includes
a 5840000 contribution from
Thames whose profit for the
vear o March 1970 was fore-
cast as more than 34 million
during the bid battle.

The board has decided to

Insiders Report

By MILDRED HALL

WASHINGTON — The Se-
curities and Exchange Cornmis-
sion’s January official summary
of “insider” transactions reports
trading by officers and directors
and other holders of stock in
the following companies of di-
rect or related interest to Bill-
hoard subscribers. (Unless
otherwise noted, transactions
are in common stock, and Ex-
change stocks are reported first,
followed by over-the-counter.)

Ampex Corp. — John P.
Buchan exercised option to buy
4,550 shares, giving him 13,350,
Lawrence Weiland exercised op-
tion to buy 600 shares of Class
A common, giving him 1,450 in
this category.

CBS — Goddard Licherson
sold 2,000 shares, leaving him
42.479,

Columbia Pictures — Chester
I. Lappin bought 3$50,000 of
54 percent Convertible Subor-
dinated Debentures, giving him
this amount. D.S8. Stralem pur-

pay an interim dividend on
March 23 of 7% percent on the
ordinary capital.

Market Quotations

fz of Clasing Thursday, March 5, 1970

1970 Week's Vol. Waek's Week's Week's  Net
RAME High Lew in 100's High Llow  Clase Change
Admiral 2245 103 280 135 1145 13 4+ 154
ABC 39 3134 A90 a5 3 34w 4 B
American Aufo, Yending 203 B 27 8% Bl 8%  Unch,
Ampax a7% 32V B3z 40 36 Al — 4
Automatic Radio 43 7 556 183 174 177 — 4
Autamatic R, Asioc. 122V @re 415 107%a 104V 1041 4 VA
Avnel eV  10We 984 1% 1037 11 4 14
Capitol Ind, 5614 &9 70 49 473  4Bly — 1%
Cas 5912 413F 404 44%y 43V 44% 4+ T
Columbia Pictures 42 223 309 26% 243 243 4+ &
Craig Corp. 24 Sl el 10% 10 10 = 4
Disney, Wall 158 &%y 1498 14979 1350 138VE —1134
EnLI B¥a Gal L1 & &3  Unch,
General Electric FBlh &75e 2483 ot 6B Y434 4 &
Gulf & Western S 1458 10FT7 8% 17% 18% 4+ &
Hammond Corp. 23 11 1429 135 1N 1235 4+ 1
Handleman 473 9 742 4534 43 4N —
Harvey Group 2504 835 18 o 2 ¥ + &
ITT &0V 48l4 1353 a5 57la — T
Interstate United a5 1Ma 269 3% 1158 12 — 1V
Kinney Services a9 1144 e 313 33 4+ 1
Macke %h 14 a5 V7 163 1658  Unch.
MCA 44y 183 24 23%e 21 21 4 U
MGM 4415 208 211 TV 2334 EF 4 avg
Metromedia B33 15 345 207 20V 2039 4+ Ih
N (Minn, Minding Mfg.) igta 94 557 1093 106% 107 — I3
Maotorola | && 1033 1174 133% 1194 121 —_— P
Ma, Amer, Phillips 5934 3514 430 4530 453 4y — 14
Pickwick Inter, 55 32 71 53 S1% 523 4 M
RCA 435 9y A275 33 a0 323y + 2%
Servmat A4 23vy 307 Ve ey VLR o — 15
Swperstope n4%5 17 21 A7V 38V Jalg — 14
Telex 1594 117y 2774 137% 12834 1337 + 1%
Tenny Corp. 3034 94 295 1% P 11 + 1V
Transamerica B3y 19T% 2940 23 23y 22V 4 M
Transcantinental 2T 12334 982 PELG TaLS 1884 Unch,
Triangle AT 1475 38 Y 1535 153 — 3§
20th Century-Fox 413 kT 220 1844 17 7y — 14
Yenda e 1414 49 15% 15W 154 + V&
Viewlex aste 19 166 2234 213% NV — 14
Wuorkitrer 3% 133 = 1374 1234 123 — 14
fenith 5B I8y — V@

ril- B Jaty 35

As of Clesing Thursday, March 5, 1970

Week's Week's Week's

OVER THE COUNTER* High Llow Clase
ABKCD lmd, 12 10 o

Alltapes Inc, Bl 8 BlA
Arts & Leisure T 6% 7

Audio Fidelity 2145 2% 2
Bally Mfa. Corp. 19va 1alhy 19y
Cameron Musical 3 2% 3

Cassette-Cartridge Taka  153% 1&

Cartren 2 N 214
Crealive Management 13 [2ia  12%
Data Packaging 23 28 2
Dict-0-Tape Inc. 3 MG Al
Faraday Inc. Pk v ol
Fidelitane A5 44 4Ly
GRT Corp. 21y 20V 209
Goody, Sam 13k 12 13ty
ITCC 5 4 4

Jubilee 7 Bl B4
Lear let 17 &la &l

]

Week's Week's Week's

OVER THE COUNTER™  Migh Low Close
Lin Broadcasting oy 24 234
Medla Creationg 57 =11
Merce Ent, 233 33%e 33V
Mills Music 1% 8t 19

Monarch Electronics 55 =11 =1
Music Makers Inc 75p ] RN

WM 1014 o 10
Mational Musitima 134 114 1%
Mational Tape 15 I T4l
Kewel| 10 814 s
Perceplion Wentures e &4 B
Gatron Corp. L 4 4%
Recoton & 55 5%
Robins tnd, Carp. Bl 4% 4%
Schwartz Bros, 8 T¥ T3
Telepra Ind, 2 133 134
Trans, Mat, Commun, 294 2 2V

*Over-the-counter prices shawn are “bid" |as opposed fo “asked™), Meither the bid nar the
asked prices of enlisted securities represent actual transactions, Rather, they are a guide to
the range within which these securities could have been sold or bought at the time of

compilation,

The sbove quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner & Smith, Inc,,
member of the Mew York Stock Exchange and all principal stock exchanges,
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chased %100,000 of the same
debentures, giving him this total
held in trusts, none held per-
sonally.

Harvey Group—Paul L. Samp-
son acquired 1,800 shares as
finders fee, giving him 38,723
shares held personally, 67,161
as trustee, 5,696 as custodian,
and 3,123 held by wife.

Int'l Tel. & Tel.—Frank P.
Barnes exercised option to buv
2,000 shares, giving him 14,100,
F. I. Dunleavy exercised option
to buy 1,000 shares, giving him
25,000, W.R. Hartman exercised
option to buy 1,300 shares, giv-
ing him 4,000, Herbert C.
Knortz exercised option to buy
1,334, giving him 21,000 shares.

Kinney Nat'l Service—Albert
Sarnoff exercised option to buy
3,500 shares, giving him 38,750,
William Sarnoff bought 3,000
shares, giving him 26,600.

MGM — John L. Loeb Ir.
sold 1,000 shares, leaving him
4,000 shares held personally,
1,325 as trust.

iM—H. Heltzer sold 3,110
shares, leaving him 14,990,

Motorola — Homer L. Marrs
sold 1,100 shares, leaving him
1,000,

RCA—George H. Brown ex-
ercised option w buy 10,097
shares, giving him 16,097. An-
thony L. Conrad exercised op-
tion 1o buy 1,373 shares, giving
him 6,753. George R. Marek
sold 600 shares, leaving him
20,813. Charles M. Odorizzi
sold 5,100 shares, leaving him
40,851,

Trans American—Arthur B.
Krim sold 35,000 shares, leaving
him 315,982, held personally.
He sold 1,000 as foundation,
leaving 6,104 in this category,

20th Century-Fox — R.D.
Zanuck bought 2,000 shares,
giving him 2,002 held person-
ally, 35,856 as trust, and 1,000
held by wife. Paul Miller bought
700 shares, giving him 1,000.

Viewlex — Jerome Z. Lorber
reports personal holdings of
1,000 shares, and sale of 6,250
shares through Juleah Co., leav-
ing none in Juleah,

In the over-the-counter stock
trading:

Creative Management—
Lawrence M. Rosenthal, trad-
ing as [ & L Trading bought
1,500 shares, giving it total of
2,025, bought 18,860 and sold
32,000 shares as L.M. Rosen-
thal & Co., Ileaving it 829
shares; R & Y Trading reports
holding 525 shares, and Mrs.
Rosenthal holds no shares per-
sonally,

Newell Inds.—C.J. List sold
2,000 shares, leaving 32,773,

Earnings Rise
For ABC Chain

NEW YORK — Earnings of
the American  Broadcasting
Companies — which includes
ABC Records and its subsidi-
aries as well as music publish-
ing operations — were up 37
percent to 317,639,000, accord-
ing to President Leonard R.
Goldenson, Revenues were up
14 percent to $720,924,000.
Revenues in 1968 were $633.-
994000 and earnings $12.-
679,000,

Revenues in records, rack-
jobbing, and motion pictures
were 5118343000, as com-
pared to 381.663,000 in 1968,
“This increase was principally
reflected in the record division
and its expansion in the rack-
jobbing field,” Goldenson said.
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Burt Bacharach’s 31-Day March is “A Month For All
Reasons’: Five Grammy Nominations, Two Oscar

Nominations and Three Knock-Out Albums.

=

Burt Bacharach
BUTCH CASSIDY AND
THE SUNDANCE KID

BURT BACHARACH : REACH 0UT |
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General News

Cell Circuit Tearing Down Walls

o Continned from page |

the fair circuit for its main earn-
ing power, But Hall feels he has
an obligation 10 show convicts
that he has made 1t and there
15 hope.

In California, he has played
the most insitutions.

At first, it was a problem
receiving permission  from the
wardens because of his status
of being on parole. But word
has gotten around the prison
world that Hall's show 1s legiti-
mate and he is welcomed by
most administrators.

On @ recent three-day pe-
riod, his revue played prisons
at Vacaville and Sacramento.
And on another weekend he
played the Californiu Institute
for Women at Chino, following
by two days a free concert per-
formed by Delaney & Bonnie
& Friends and the Flying Bur-
rito Brothers, at the California
Institute for Men at Chino,

Ray Charles 15 scheduled to
tape an album in Chino in June,
according to Joseph Birstow, the
recreation supervisor. The Dela-
ney and Bonnie-Burritos show
was arranged by Phil Kaufmen,
a former inmate who operates
Joint Venture, a production
company which is trying, among
things, to arrange free prison
concerts.

Dudes

Birstow, who speaks of mu-
sicians as “dudes” (prison slang),
the 1,200-man institution has
never had any professional mu-
sicians before, It can only run

“hig events” every 90 days due
to an institution ruling,

Hall said that jazz has been
a specialty of the Lawton, Va,
Reformatory, which has put on
annual jazz festivals, to which
Ella Fitzgerald, Basie, Ellington
and Frank Sinatra have donated
their services.

But it seems that country mu-
sic goes over best around the
country, with Johnny Cash re-
cording a hit album at Folsom
and Buck Owens bringing his
Young Californians to the Cali-
fornia Men's Colony at San Luis
Obispo.

When Hall's troupe played
that prison, it was the first time
in nine years that a live show
had been allowed inside.

While most prison administra-
tors are anxious to have some-
one volunteer professional tal-
ent, they are also bothered by
the paradox that exists, Hall
pointed out. And the paradox
15 that prisons have to “confine,
punish and rehabilitate at the
same time.”

Hall has written over 200
SONESs.

Hall recently formed his own
label, Police Records, and is
talking to several major labels
ahout producing him and dis-
tributing his product,

Plans TV Special

He is also planning a televi-
sion special with Paramount TV
to be called “Listen, Listen Lis-
ten” based on a song written
in solitary confinement. Hall
wants to develop a regular TV
series using inmate talent, which

Blue Thumb’s Sucker Sampler

e Continued from page 4
who would take the orders and
pass them onto the label.
Blue Thumb will shortly re-
lease the debut LP by pianist-
vocalist-composer Leon Russell
on Shelter Records, a company
owned by the artst and pro-
ducer Dennv Cordell. Of the
12 cuts on the LP, the first
ever released by Shelter, 11 are
by Russell, either alone or in
collaboration with someone.
While Russell's LP was re-
corded in England, the sam-
pler is a potpourri of tracks cut
in both the U.S. and England.

ACCOUNTANT-ROYALTIES

Major record company in the mid-west has opening
for an experienced royalty accounting manager.

Thorough knowledge of artist, producer, and writer roy-
alties is mandatory. Only resumes which include salary

history will be considered.

Reply in complete confidence to Billboard, 165 West
46th St., N.Y., N.Y., Box 770,

Both LP's will be given individ-
ual promotion as part of the
company's program of sep-
arating albums to allow for
exploitation.

Performing as support musi-
cians for Russell are Ringo
Starr, George Harrison, Delaney
& Bonnie Bramlett, Joe Crocker,
Chris Stainton, Charley Watts,
Bill Wyman, Eric Clapton,
Klaus Voorman, B. J. Wilson,
Alan Spenner, Jim Gordon,
Greg Dempsey, Stevie Win-
wood, Jim Horn, Bobby Whip-
lash, Clydie King and Merry
Clayton.

Single Records Are Selling

Better Than Ever

Cash non a
DISC-0-MAT
“distributorship.

*(Automatic vending machine for single records)
Distributorships still available in some areas.

Contact:
HUGH DALLAS /Audio Marketing Com.
7809 Sunset Bivd.
Los Angeles, Calif. 30069
A.C.(213) 874-311
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he claims abounds all over the
country. His own voice is of the
Johnny Cash deep register
school. His singing and guitar
playing are all self-taught.

If he ever recorded an LP
in prison, Hall claims he would
donate the funds to the prison
trust fund. It costs about $700
to move his people to a free
prison date. He carries his own
sound and lighting systems.

Shows are generally held in a
prison’s gym or auditorium or
cafeteria. Sound systems are
generally poor, but the audience
reaction exemplifies their ap-
preciation,

Happy Tiger
Debut LP’s

LOS ANGELES — Count
Basie playing Beatles songs
and Dan Terry playing con-
temporary tunes are two of
Happy Tiger's first album re-
leases.

Happy Tiger's general man-
ager Dick Peirce has signed
Basie to a multiple recording
contract. Bob Florence did the
charts for the Basie band's ven-
ture into Beatleland,

The Terry band's LP was
produced by the leader him-
self, utilizing several arrangers
and a vocal chorus. Other art-
ists debuting on the label
(through 34 domestic distribu-
tors) are Them, an English
group produced by Ray Ruff,
and the Kimberleys, a country-
flavored pop band from Las
Vegas. _

Peirce expects to sign his
foreign distribution within 30
days.

Executive Turntable

o Continued from page 6

Records. . . . Peter Daniels named executive producer, Quad,
the newly formed recording company division of Four 5tar Inter-
national. He has previously been associated with the careers of
Carol Burnett, Barbra Streisand and Lainie Kazan.

* * K

Marty Torbert named Paramount-Dot manager of inde-
pendent production, East Coast. He was formerly national pro-
motion coordinator, Decca Records. . . . Emmett Gardner Jr.
appointed promotion manager for the Midwest regional operation
of Royal Disc Distributing Inc., Chicago. . . . Al Gurewitz
appointed Midwest regional sales manager, Epic Records/Cus-
tom labels. He is promotion manager for Columbia and Epic in
Hartford, Conn. Before joining CBS he was with Delta Records.
. . . Ellie Collin named administrative assistant, Dawn Artists
Management. Miss Collin has worked with Associated Booking
Corp. for 10 years and rose to executive assistant with the firm.
. . . William McNamara joins Aeolian Corp. as district manager
for Southern California and Arizona, having been in the piano
business for over 20 years.

* % &

Les Haber, former associate producer of NBC's “"Experi-
ments in Television™ series, joins Richard Nader's Music Produc-
tion Consultants Inc. to launch a film production division. First
plans are to film Nader’s Rock Revival tour. . . ., David Seid-
man named vice president, Futura Distributors Corp. He was
formerly sales manager for the firm. Futura distributes labels
formerly handled by Metro Distributors, New York. . . . Bob
Harrington named director of national promotion for the Wes
Farrell Organization’s activities in publishing and production
as well as for Farrell's newly formed Anvil label. Harrington
is a former Airtrils Network disk jockey in Springfield, Il

* * *

Stan Cornyn promoted at Warner Bros. to vice president
and director of creative services. Cornyn joined the company
in 1958 and has been its creative director. . . . Patrick LeGrand
joins TA Records as assistant to Ed Rosenblatt, the vice presi-
dent and general manager. LeGrand is the younger brother of
composer Michele LeGrand. . . . Ed P. Koeppe, director of
manufacturing, has been appointed vice president of manufactur-
ing at Audio Magnetics. Before joining Audio, Koeppe was
manager of technical services at RCA in Indianapolis. . . .
Changes at Craig include: Bill Walsh to director of the corporate
marketing services department; Etta Delson to national coopera-

(Continued on page 70]

Manufacturers’ Chart Predictions

Listed below are the new single records (those not yet on any chart] selected by thair manufacturers as having the greatest potential for
chart activity in the coming weeks, These singlet have been submitted by the labels as a programming and buying guide for new product.

ALM

OLLIE=Ernie Hood, A&M 1174
WANDERLOVE—Judith Durham, AEM 116%

AMARET
SLOW DOWN-Crow, Amaret 43-119

TAKE CARE OF MY BROTHER b/w TOGETHER—Browning, Amarei

45-118
WALK OUT—Raintres, Amaret 45117

ATLANTIC

ouoQ

I'M GONMA SHOW YOU--Jo Armstead, Giant GT-710
EVERYBODY SAW YOU—Ruby Andrews, Zodiac 1017
WHATCHA BEEN DOIN'—Joanne Garrett, Dug 7457

F.E.L

THE TIME HAS MOT COME TRUE—Ray Repp, F.E.L./Flair 352
ROCK ‘N° ROLL MASS—Exceptions, F.E.L./Flair 062
TELL THE. WORLD-Dameans, F.E.L /Flair 372

FLYING DUTCHMAN

WOODSTOCK—Crosby, Stills, Mash & Young, Aflantic 2723
COLE, COOK B REDDIMNG-Wilson Picketf, Atlantic 2722
PEOPLE GOTTA BE FREE/DH HAPPY DAY-C. & the Shells, Cotillion

44063
AVCD EMBASSY

| WHO HAVE MOTHING—Liguid Smoke, Avco Embassy AVE 45232
LOLLIPOP-—Plum Run, Avco Embassy AWE 4571

BRITE-S5TAR

SAMDY CASTLES—Clouds, Northland 4567

BLOWING IN THE WIND—Uncle Clyde, Cole US 222
DIDNT WE-—Carmine Gagliardi, Cambray 1001

CAPITOL

LUCIFER—Bob Seger System, Capitol 2748
GOODBYE JO—Cashman, Pistilli & West, Capital 2747

CHESS/ CHECKER/ CADET
TIGHTEN UP YOUR OWN THING—Etta James, Cadet 5664

COLOSSUS

HOTHING SUCCEEDS LIKE SUCCESS—Bill Deal & the Rhondells,
Heritage B21

COLUMBIA

WHOEVER FINDS THIS, | LOVE YOU—Mac Davis, Columbia 45-45117

HE'S BACK AGAIN b/w JUST A LITTLE LOVIN'-Stony Brook People,
Columbia 4-45114

SATISFY MY HUNGER b/w IT'S JUST A GAME—Peaches & Herb,
Date 25-144&%

DECCA

NO WAY TO GET TO YOU—Leland Scott, Decca 3254%
LAUGH, FUNNY FUNNY—Everyday Hudson, Decca 732834
DOUBLE SHOT

GREAT BIG BUNDLE OF LOVE—Brenton Wood, Double Shot 147
CAN YOU 5TAND THE PRESSURE—Bobby Freeman, Double Shot 148
I AIN'T GOT MO SOUL TODAY—Senor Soul, Whiz 417

www americanradiohistorv com

DAMN NAM (Ain‘t Goin' to Vietnam)—Leon Thomas, Flying Dufchman
FD 24009

LOYE POEMS FOR THE YERY MARRIED—Lois Wyse, Amsterdam
Al BS0OF

M*HE.‘:’EH““!" REGGAE b/w GLORY TRAIN-—Supeirman, Regoae
1

JEWEL/ PAULA

LOSERS WIN SOMETIMES—Billy Eesne, Ronn 41

| FEEL A CHILL—Ted Taylor, Ronn 40

THUG—Lowell Fulsom, Jewel B0D8

JUND

MARRY ME, MARRY ME b/w THERE IS5 YOU-—Might Visitors, Juno
004

MGM

TWO X TWO—Cowsills, MGM 14108
HOLE IN THE FUTURE—Ritchie Havens, Stormy Forest &51
TWO LITTLE BOYS—Rolf Harris, MGM 14103

ORIGINAL 5OUND

UHH—Dyke & the Blazers, Original Sound 05 91
OH, PRETTY WOMAM—Raymond & Eddie, Original Sound 05 92
BUBBLE GUM MUSIC—Jefferson Lee, Original Sound 05 %3

POISON RING

DOES ANYBODY REALLY KMOW WHAT TIME IT I15—Tension, Poison
Ring PRR 713

$55 INTERNATIONAL

CINMAMON GIRL—Genfrys, Sum 1114
BALLAD OF IRMA JACKSON—Des Mullins, Plantation 54
TENMNESSEE BIRDWALK—Tennessee Guitars, 555 International 799

i
!

SOUL-PO-TION

1 Eﬂi‘li P'l'ﬂﬂ;.ﬂ'“ YOU—Jetse Boone & the Astres, Soul-Po-Tion

SUNDI
WITCH HUNT—Panaces, Sundi 6812
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Mayall’'s ¥
first great alb
on Polydor

canonly be |
exceeded &

um

" 24-4004

by his second great
g;’u: IMAYALL O I b Uum

on Polydor.

It happens better on

o

polvdor

Palydor Aecords, Cassettes and 8-Track Car-
tridges are distnibuted in the USA by Folydor
Inc.; in Canada by Polydor Records Canada Ltd

Palydar lne., 1600 Broadway, Maw York, MY, Tal, (2121 2450400

24-4010
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NORTH AMERICAN LEISURE CORP.
1776 Broadway, New York 10019
(212) 265-3340

NOW SHIPPING

8TR. 6-8450l
CASS. -G 450|

Tape CARtridge

Number Up for 4-Track?
Tape Executives Say Yes

o Continuvd from page |

in its small pockets of strength
—Californig, Texas and Flonida
—4-track is finding the going
rough.

Today, many record com-
panies are disregarding 4-track
duplicating, or are releasing
“selected” repertoire in that con-
figuration.

Mo longer are the major tape
duplicating / marketing compa-
nies offering lucrative licens-
ing coniracis (o music pro-
ducers for 4-truck, or any other
syslem.

And retailers are “dumping”
4-track tapes at alarmingly low
prices.

What happened?

Earl Muntz, “retired” presi-
dent of Muntz Stereo-Pak, ad-
mits that “tape bootleggers”
ruined the 4-track market. Many
agree. But just as many also
agree that "time” merely caught
up with 4-track.

A more affluent society,
spurred by RCA financing and
Detroit’s acceptance of B-truck,
found a new sound plaything.
The development of the cas-

sette, and the acceptance of
that configuration by record
manufacturers, further buried
4-track.

Music is becoming unavail-

able™ for 4-track duplication.
Instead, record companies and

tape duplicators are “cherry
picking”  music  for  4-track,
rather than releasing an entire
catalog,

Motown, Vuanguard, A&M,

Capitol, Elekira and Atluntic,
among others, are “cherry pick-
ing.” “It's a diminishing mar-
ket (4-track),” said Mel Da-
Kroob, Motown’s murketing di-
rector, “so why bother releas-
ing product except on a selected
hasis."”

A&M's Bob  Elliott, Van-
guard’s Herb Corsack and Capi-
tol's Hal Rothberg are all skep-
tical about 4-track music re-
covering sufficiently enough to
form any marketing-merchan-
dising program.

The two major duplicators,
GRT and Ampex, also agree.
GRT stopped manufacturing 4-
track in June 1969, and dropped
d-track titles from its catalog.

“We have not offered new
d-track titles in  about eight
months,” said Tom Bonnetti,
GRT Music Tapes' vice presi-
dent and general manager. “Our
4-truck inventory is completely
depleted.”

Bonnetti feels that 4-track is
a “bootleg business,” saying
that tape pirates are dominating
any remaining 4-track market,

Belair Forms Co.To
Bow Units in 8's

LOS ANGELES — Belair,
manufacturers of portable
sterco 8-track and cassette play-
ers, 15 forming Belair Automo-
live, 4 mew company, to intro-
duce a line of B-track stereo
auto players.

The automotive line will have
four models, including a 4 and
B-track compatible stereo (mod-
el BA 259) at %8995, a mini
H-track (model BA 261) at
$69.95: a mini S-truck with
AM/FM radio {(model BA 277)
at $89.95, and an B8-track with
FM multiplex radio (model
BA 277) at $89.95, und un K-
track with FM multiplex radio
(model BA 284) at $109.95,

Belair  Automotive, which
plans to expand its line, will not
offer any cassette automotive
equipment, according lo  Ed
Mason, Belair president. “Cur-
rently, we have no marketing
plans for cassette auto players,”
he says, “until we introduce our
automatic reversible cassette,”

Before  introducing  the 8-

Keysor-Century
In Expansion

LOS ANGELES — Keysor-
Century, custom tape dupli-
cator, is expanding its opera-
tion to include reel-to-reel du-
plicating.

Initially, two lines will be
operational in reel, with the
brunt of its duplicating contin-
uing in cassette and B-track,
suid Guy E. Disch, marketing
director.

The company has decided not
to  duplicate 4-track, because
i's not a “volume market,” ac-
cording to Disch,

track auto line, Mason conduct-
ed an extensive merchandising
survey of retail stores, depart-
ment store chains, automotive
supply outlets and distributors
to sce what the market was
locking for in B-track auto stereo
equipment. The result was a
compuct (mini), slim line, high
sounding hardware.

“We put our complete mar-
keting/ design effort into B-track
—mini 8-tracks,” said Mason.

The Belair line is patterned
after compaciness, with the
mini B-track (BA 261) weigh-
ing four pounds und having
measurements of 2 X 6%
x B%. The compatible unit
weighs eight pounds with meas-
urements of 1% x 7 x T4,
All units come with non-pro-
truding  thumbwheel control
knohs.

The line will be introduced
at the MNational Association of
Record Merchandisers conven-
tion this month in Florda. In
addition, Belair also is show-
mg its new line of home and
portable units at the NARM
show.

Rod Pierce, marketing wvice
president of Belair, has been
named to direct the Belair Au-
tomotive division. He also will
continue to direct sales and mar-
keting of the Belair home and
portable division.

Pierce is setting up additional
distribution for the automotive
line, which will include some
disirtbutors of the Belair home
and portable products. “In mosi
cases,” said Pierce, “we will use
our estublished network of dis-
trihutors, but—where necessary

(Continued on page I7)
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Lawrence R. Pugh, murket-
ing manager of Ampex’s con-
sumer eguipment division, ad-
mits there is a “healthy falloff
in 4-track equipment.” too.

Ampex Stereo Tapes (the
company's softgoods division)
15 planning a sizable advertis-
ing budget to promote 4-track.
according to Julie Cohen, na-
tional marketing manager.

But wunderlining the Ampex
drive on 4-track 1s about 200.-
000 units in stockpile.

Cohen admits Ampex s
“cherry picking” 4-truck titles
(including Capitol product which
it recently picked up from
Muntz Stereo-Pak). “We fully
expect to sell acid rock in 4-
track,” he says, “but not much
else.”

Ampex is offering 4-track
product to racks and distribu-
tors at 2.97. Many feel that
$2.97 s high, since 4-track
tapes are being “footballed” in
many states at “dump”™ prices.

“Overall sales in 4-track are
not good,” admits Cohen, “but
that may be because of a fail-
ure by manufacturers to con-
centrale on that configuration.”

He sees an existing market for
4-track, however small, espe-
cially in hard rock.

Everyone else, though. sees a
“diminishing” market belonging
o tape pirates,

Precision’s
Plantin U.K.

LLONDON — Precision Tapes
will soon be duplicated and as-
sembled at a new 15,000 square
foot factory located at Chad-
well Heath industrial estate in
Essex. The plant will also be
used for custom work and, ac-
cording to Precision’s general
manager, Walter Woyda, is ex-
pected to produce four million
cassettes and CARtridges a year.
This  production figure will
make the firm the largest du-
plicating center in this coun-
(ry.

The factory, fitted entirely
with U.S.-built GRT equipment,
will be fully operational by
mid-April, and Precision expects
to duplicate product for the
continental as well as the

U.K. market. Woyda said that
GRT equipment was specially
selected for the plant because
of its ability to produce high
quality product at high dupli-
cating speeds.

Precision’s first release, a mix-
ture of both cassettes and 8-
track curtridges, will be avail-
able early in May and will
comprise 75 to 100 titles. Fur-
ther  releases will  follow
monthly, and it is Woyda’s aim
to offer for simultaneous release,

the disk and tape configura-
tions of suitable product.

“ou LiLe THE
NEXT oHE FRED.

We get plastered a lot.

Sevenly seven different labels put their good name on the line
on our cassettes and cartridges. And we don't let them down.
We make sure Audiopak® magnetic recording tape or cassettes
are dependable, They work. They coddle tape. They last. We
make Audiopak with fewer parts (fewer things to go wrong)

but more care. And pre-loaded Audiopak contains specially
tormulated Audiotlape® magnetic recording tape. The best.

It you have a label that's looking for a cartridge or cassette to
carry it to fame and fortune, give

us a call. Then hang one on us,

Audiopak

Audio Devices Inc., Glenbrook, Conn.

A gubgidiary of Capital Industires, Inc.
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That's a lot of anything, Dodger” in Oliver!—as a
especially people ... but that's frequent television guest star
how many people tune in —as a teen magazine favorite—
H. R. Pufnstuf every Saturday  as star of the upcoming full-
morning on the NBC-TV length Pufnstuf feature film
network to walch Jack Wild soon to be released by

and his friends. Universal—and he has an

active International Fan Club.
People know Jack Wild, too, as

the Oscar-nominated “Artful Those people have asked Jack

14 million

Wild to start making records.
He has.

Exclusively on Capitol.

His first single, “"Some
Beautiful” is now ready—for
those 14 million and anyone
else who wants it. And more
to come!

That's 14 million happy people.

jack wild

'SOME BEAUTIFUL..

Produced by BRIAN LANE
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You can get anything you
want at Audio’s Restaurant.

You see, you can get cassettes and cartridges from
us, leadered, loaded or unloaded, open or closed.
We can do all this because we also make tape.

(Mot just any tape. Audiotape® magnetic recording
tape. The best.) And, because we produce casseties
in such quantities. (For 77 different labels.) You

can also get Audiodiscs® blanks. Whatever you need.

Why not write for our menu? Audiopak@

Audio Deavices Inc,, Glenbrook, Conn.
A EIJtIE-IdIHr'.' ol cﬂﬂl‘lﬂl Imdusiries, Ine

lape CARtridge

Audio Magnetics Division Sets
Net of Audio/Visual Dealers

LOS ANGELES — Audio
Magnetics Corp.'s  recently
formed educational products di-
vision has established a na-
tional network of audio/visual
dealers.

The number of outlets sell-
ing blank cassette tape to edu-
cators is nearing the 70 mark,
reports Sharyl Story, the edu-
cational department head,

Sales of the “A/Y Educator
Compact Cassettes” are running
approximately 20 percent ahead
of each previous month, accord-
ing to Miss Story. Since bow-
ing the line last November 1,
educators have been able to
buy blank cassette tape in seven
time lengths: 10, 20, 30, 40,
60, 90 and 120-minutes,

The 60-minute cassette (in its
avocado colored case) accounts
for around 48 percent of the
line’s business. “Educators seem
to favor the 60-minute cassette,”
Miss Story said, adding: “For
phonics, with kids in the first
and second grade whose atten-

tion span is from 10 to 12 min-
utes, the 10 or 20-minute cas-
sette seems much better.”

Audio Magnetics exclusive
educational market sales agent,
National Educational Repre-

sentatives (NER), will be gath-
ering statistics from its dealers
as to which time lengths sell
best and from which schools
the heaviest orders are being
received,

In some instances, several au-
dio/visual dealers signed by
MNER to handle the Audio Mag-
netics line, have dropped other
blank cassette lines in favor of
audio. When schools write to
audio for information about
blank cassette tape, the com-
pany refers the inquiry to its
nearest dealer.

Among the major audio/ vis-
ual dealers handling the new
Educator Compact Cassette line
are A. F. Milliron, who covers
the Los Angeles County area;
Kunz Inc., of Baltimore; A. V,
Communicators, of Farmingdale,

Cassette Boom Sparks Co’s
Educational Tape Entry

KANKAKEE, Ill.—The boom
of the cassette market has
helped Imperial International
Learning make a decision to
start marketing educational
tapes.

“The idea is still in the final
planning stages, but we hope

to have educational cassettes
available to the consumer by
late summer or early fall,” said
George Searls, marketing man-
ager for Imperial. The company
has been making educational
tapes for school use for six years.

(Continued on page 18)

N.Y. and Pratt Educational Me-
dia, of Cedar Rapids, lowa.

The Educator series is man-
ufactured in Audio’s own Gar-
dena factory, The outer casings
are held together by five screw
housings which require a bit
more assembling time. The Gar-
dena factory also manufactures
screw housing cassette cases for
several select custom clients,

After three months of offer-
ing schools their own specially
designed blank cassettes, sev-
eral patterns of usage have de-
veloped.

Miss Story said: “If a school
is prerecording special instruc-
tion materials or study aids
or lessons, they may use the
90-minute tape. In the pri-
mary level schools, the length
is very important. We are the
only company making 10 and
20-minute blanks, which allows
a school to tape from five to
10 minutes on a side for short
duration lessons."”

Colleges seem o favor the
[20-minute  length for pre-
taped lectures or to tape a lec-
ture in session. Language labs,
which were the first applica-
tion of the cassette concept, are
becoming quite involved with
cassette equipment and .blank
tape.

Each of the different time
lengths in the series is color
coded. The 10-minute tape has
a yellow label; the 20-minute
is orange; the 30 is red; the 40
Is green, the 60 is avocado; the
90 1s ochre and the 120 is
blue,

Best Value
We Ever Offered!

KEYSTONE

solid-state cassette tape
recorders with built-in radio.

$79.95 includes microphone, stand, ir:rphnne, puuch and batteries.

Magnificent high quality FM/AM Rodic-Recorder luxuriously styled and
looded with expensive features. Exceptionally compoct for easy portabilityl
Records either “live” or direct from the built-in FM/AM radia. Canvenient
keyboard controls for record, rewind, play, fast-forward and step, plus a
record interlock switch that prevents accidental erasure of pre-recorded fapes.
Built-in adjustable telescopic FM antenna provides the ultimate in listening
pleasure, DC-AC , . . operotes on AC with adopter. AC record bios plus
many ather quality features.

To: Atlas Rand Corporation //
2 Keystone Ploce ® Paromus, N.J. 07652

Please send me information on your Keystane product line specials.
Mame

4}"; A
Address P ‘Sﬁiﬁbﬁ
#

City State Zip

14

Platter-pac

record cases

bridge the
generation gap

Long hair, short hair and no hair.
In every age group, phonograph
recard cases are “'in.” And with
the Amberg line, you can sell
the entire market . . . pre-school,
grade school, teens, the "now"
generation, Mom, Dad, and the
Grandparents. Even classical
collectors.

A wide selection for 7" and 12"
records. Platter-pak cases are beau-
tifully styled to the taste of the indi-
vidual, They almost sell themselves
Made of rugged bindersboard. Covered
with the same moisture-resistant material
used for luggage .

Send today for complete information and literature
on Platter-pak record cases. Write 1o
Amberg File & Index Co., 1625 Duane Blvd.,
Kankakee, Ili. 60901,

wwWw americanradiohistorv com
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ure Best Seller.

Jerry Butler’'s new single "'l Could Write a Book”
(F3045)

From The Marcury Corporation Family of Labels / Mercury = Philips « Smash « Fontana = Limelight « Intrepid « A Product Of Mercury Record Productions, Inc. / 35 East Wacker Drive, Chicago, lllinois 60601 / A North American Philips Company
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000, 000
1,000,806

Eampact_/

Cossette

A MONTH

each with an
unconditional lifetime
guarantee

Audio Magnetics Corporation is
Ine leading manufacturer of
quality Compact Casseltes.
iMade to the U.5. Philips specs.
Mothing left out. And still com-
pelitively priced.

14600 South Broadway « P. D, Box 140
Gardena, Calif, 90247 - (213) 321-684]

Tape CARtridge

United Tape Moves to
Torrance; Plans One-Stop

.LOS ANGELES — United
Tape, with its mobile show-
room-sales office, has moved to
Torrance. The tape distributing
wing of the record distribution
companies operated by Jack Le-
werke and Ralph Kaffel has
shifted its stock and operations
to a new building owned by
the parent National Tape Dis-
tributors.

United is now working in a
56,000 - square - fool ware-
house complex along with
Music Merchandiser of Amer-
ica, National Tape's local area
rack jobbing firm.

United Tape is one of the
area’s major tape distributors.
It had been operating from a
warchouse at 2525 W. Ninth
St. It's new location is 22433
S. Vermont.

Mational Tape's record dis-

tributorships—Merit, California
Records and Hitsville—will all
be moved to Torrance by this
weekend. The parent company
plans to open a one-stop as
part of its expansion in this
market,

Vault Records, from which
United drew some product, will
retain a local office as well as
its recording studio on the sec-
ond story of the presently used
building. United Tape was the
newest company formed by Le-
werke and Kaffel (before sell-
ing the whole complex to Na-
tional Tape last year). The rec-
ord distributorships have been
operating from Ninth St. for the
past three and one-half years.

The maobile showroom-sales
office allows United to display
and sell tapes on-location at a
dealer account.

Ifthere's one thing we just won't allow
It's a cartridge with flutter or wow,
The reel does not rub,
There's no bind in the hub,
And we'd gladly explain to you how.

World's largest manufacturer of precision-

molded cassettes and cartridges.
Unloaded, leader-loaded, or tape-loaded.
Data Packaging Corporation

@

205 Broadway, Cambridge, Massachusetts 02139/ Tel. (617) 868-6200/ TWX 710-320-0840
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50 Attend GRT Music
Tapes’ Ist Meetings

LOS ANGELES — Recently
formed GRT Music Tapes held
its first annual national sales
meetings last week in Monterey,
Calif.

More than 50 persons repre-
senting GRT Corp., the parent
company, Chess/GRT Records,
Janus Records and Blue Thumb
Records heard record and tape
product presentations and at-
tended marketing, sales and mer-
chandising seminars.

In addition to the prod-
uct presentations by GRT's three
record affiliates, Chess/GRT,
Janus and Blue Thumb, the
company also conducted region-
al sales conferences.

Seminar sessions ranged from
licensing to incentive programs
and from credit to advertising/
promotion. An open-end panel
discussion concluded the semi-
nar sessions.

The itinerary included tours
of the GRT Corp. duplicating
facility, administrative head-
guarters, plant operations and
new GRT facility now under
construction. The company also
sponsored a golf tournament, a
cocktail reception at the Le
Baron Hotel and a reception
dinner. Chris Coburn, marketing
vice president, keynoted the
affair,

The meetings opened with
the introduction of corporate of-
ficers by Fred Furfey, national
sales manager, a tour of GRT
facilities, and discussions by Ren-
da Blackler, customer service
manager, and Larry Handy, di-
rector of employe relations.

Regional sales meetings were
conducted by Wally Peters,
western regional sales manager,;
Paul Baio, midwest regional
sales manager; John Spellman,
southern regional sales man-
ager, and Ed Berson, special ac-
counts manager.

Seminar sessions included

talks on product, credit, ship-
ping, delivery, incentive pro-
grams, licensing and acquisition
of music were conducted by
Larry Finn, national sales pro-
motion manager; Abe Chayet,
national product manager; Ron
Rader, director of marketing ser-
vices; Lew Lieske, controller;
Tim Cole, GRT East operations
manager; Charlie Duncan, GRT
West operations manager, and
Dann Hussey, operations man-
Ager,

Chess / GRT. Janus, Blue
Thumb and GRT Music Tapes
made product presentations on
the final day of the three-day
conference. Representing Chess/
GRT were Dick LaPalm, ad-
vertising-promotion manager,
and Arnie Orleans, na-
tional sales manager. The Jan-
us presentation was made by
Marv Schlacter, president, and
Nick Albarano, merchandising
manager, while Don Graham,
vice president, made the Blue
Thumb presentation.

Al Kirk, assistant sales pro-
motion manager, made a tape
product presentation for GRT
Music Tapes, the newly formed
GRT tape division directed by
Tom Bonetti, vice president and
general manager.

Members of the open-end
panel discussion were Bonett,
Furfey, Chayet, Finn, Miss
Blackler, Hussey and John Uchi-
mura, controller of GRT Music
Tapes.

Representing GRT Corp. at
the meetings were Alan J. Bay-
ley, president; Chris Coburn,
marketing vice president; Jim
Peterson, secretary-treasurer,
Harry Stern, operations vice
president; Jim Peterson, secre-
tary-treasurer; Harry Stern, op-
erations vice president, and Stu
Smith, engineering vice presi-
dent.

Store Staffers in Chicago
Not ‘Sold’ on Cassettes

By EARL PAIGE

CHICAGO — Before the
cassette system makes it in the
automotive field, manufac-
turers may have to convince the
poeple who sell the consumer.

The girls who work behind
the counter at Stereo City's six
outlets here are all sold on B-
track, but admit that “the cas-
sette is still growing."”

Stereo City's outlets are free
standing automotive oriented
stores. One of the “stores” (a
$6,000 mobile trailer) was lo-
cated at the recent auto show
here.

“We'll move 3,000 pieces of
software during the show but
probably only 300 units will be

Craig Tightens

Two Divisions

LOS ANGELES — Craig is
consolidating two  divisions,
products and distribution, to
form a new corporate marketing
services department.

The new marketing depart-
ment will provide advertising
and promotional aids hereto-
fore developed separately. Pur-
pose of the consolidation are
twofold: standardizing of cat-
alogs, bulletins and point-of-
purchase materials, and stream-
lining advertising policies.

cassette,”” said Herb Levin,
Stereo City president.

Leven said his best selling
hardware item was the Kraco
8-track (Model KS 777) retail-
ing for $59.95. “We're selling
very few cassette units.” His
firm is promoting Craig's new
floor-mounted, burglar proof
Model 3123, but lower priced
8-track players were generating
most of the action. _

“Cassette is growing and will
become as big as 8-track but
never bigger,” predicted Rick
Carlson, a manager trainee. I
think the two systems will pull
even and each will attain a 40
percent saturation in the mar-
ket.”

Most were less optimistic.

“The cassette system is like
going back to 4-track,” com-
mented Shari Smith, manager of
the Stereo City Lincoln store.
“The sound isn't as good as
B-track. As for the record fea-
ture, how many people want
to record in the car? The mar-
ket is limited when you talk
about the record feature —
mainly doctors and salesmen
who want a coordinated sys-
tem and come in asking about
cassettes.”

Diane Sutterlan sees the mar-
ket differently: “The kids, 2 to

(Continued on page 61)
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Wollensak to Add Six Cassette
Units; Sets Quad Stereo Entry

LOS ANGELES — Woallen-
sak will add six cassette units
to its line which at present has
four mono battery portables
and three stereo home units.
Also, the compuany is entering
the quad stereo market with
Iwo unils.

All of the new mono player/
recorder units will be manufac-
tured in Japan. Six of the seven
currently available units are al-
50 made in Japan, with Norelco
producing one, the $59.95 por-
table (model 4200).

The new models slated for
June will begin around $39.95
and run up to $159.95, reports
Bob Simon of the local 3M
office. There are no plans to
get into the car markel.

Some of the new model fea-
tures will include hi-directional
drive, AM/FM radios and a gen-
eral increase in the compact-
ness of the machinery.

Wollensak entered the cas-
sette equipment field in the fall
of 1968 after two years of re-
seurch and development.

Three of its cassette recorders
ure driven by a “bi-peripheral™
flywheel, twice the size of the
drive mechanism operating typ-
ical battery-operated casselle
portables. This drive system, Si-
mon boasts, was developed in
the US. and is a total depar-
ture from that which is used
in Norelco-type machines.

Fast Controls

Two of the units, the muoxdel
4700, a pre-amp stereo  deck
and the 4860, an amplifier unit,
have extremely fast forward
and reverse controls and auto-
matic shutoff features. The deck
sells for $179.95 while the other
model sells for $219.95.

Cassetle equipment is taking
on a greater role in the com-
Eﬂn}"ﬂ tape recorder line which

cretofore  has  specialized in
reel-to-reel units.

Just being unveiled ure Wol-
lensak's two quad stereo mod-
els for the more experimental
sound buff. These include the
moadel 6154, a $499.95 deck and
the 6364 amplifier wnit with
four Wollensak A-1050 acoustic
suspension speakers ($64Y9.95),
The 6364 can also be bought
without the speakers for
$599.95.

The 4-channel units incorpo-
rate the drive transports found

Belair Co. Formed

e Continued from page 12
—we will add automotive peo-
ple 10 cover that market.

“In all markets, too, we arc
adding manufacturers repre-
sentatives who will represent
both Belair Enlerprises and
Belair  Automotive under our
normal two-step marketing pro-
gram."

Beluir is shipping three mod-
els—the compatible, the mim
8-track and the 8-track with
AM/FM radio—with the &-
track multiplex shipping in
three wecks. Future units in the
line will include mini models
with radio combinations.

Belair went into an automo-
tive line, explains Pierce, be-
cause of the continuing B-track
market, both at the Detroit level
and in the after-market, and of
a demand by Belair distributors,
and representatives for a com-
plete home-portable-automotive
product line.

MARCH 14, 1970, BILLBOARD

By ELIOT TIEGEL

in the company’s "audio center”
series of high-end reel machines.
The quad machines are the
newest extension of Wollensak's
player ling, and thecre is no
competition between the guad
und the cassette since  cach
player serves a  specific  au-
dience.
4 Pre-Amp Ouiputs

The guad units have four
pre-amp  oulpuis plus a four-
piece playback head vertically
stacked, The tape makes one

puss over the head going in one
direction.,

“Quad stereo for the present
and near future will be a play-
hack concept,” comments Simon,
“It will be cumbersome to re-
cord in the home.” Wollensak's
guad units can play o regular
two-channel stereo tape, so the
person buying a quad wonit can
play his established stereo  |i-
brary.

Wollensuk will be offering a

(Continued on page 70)

‘Thousand Days,"*Airport’
In Decca’s March Tapes

NEW YORK — The original
soundtrucks from two box of-
fice movies, "Anne of a Thou-
sand Days™ and “Airport,” are
included in Decca’s tape cata-
log releases for this month. Two
new Power Paks and the com-
plete stereo catulog of Andres
Segovia are part of the com-
pany’s issuance of a variety of
product which also includes two
Bing Crosby releuses geared for
St Patrick™s  Day.

The Power Puks are “Broth-
ers,  Sisters, Aces and Spots.”
and “Twelve By S5ix.” The first

title  includes songs by the
Ames and Mills Brothers, the
McGuire and Andrews Sisters,
the Four Aces and the Ink Spots;
while "Twelve By Six” features
Pearl Bailey, Sammy Davis Jr..
Ella  Fitzgerald, Al Hibbler,
Peggy Lee und Mel Torme.
To promote its “March Is Se-
govia Month™ campaign, Decca
has made the entire stereo cat-
alog of this artist available on
B-track. cassette and open reel
configurations.  Album titles
available include, “Cuastles of
(Continued on page:70)

Available for the first time

THE ULTIMATE
IN TAPE
CARTRIDGE
AND CASSETTE
STORAGE

97TC
DELUXE

Capacity—30 Cartridges
Size—24x6% x7 1
Weight—7 |bs.

Optional Retail Price 19.95

L
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TAPE CARTRIDGE
STORAGE CAEINET

TAPE-STO

DELUXE
yrecotfon

_______

88TC

, o ot et s e
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DELUXE CASSETTE
STORAGE CABINET
Capacity—32 Cassettes

Size—21x4x7Va
Weight—412 |bs.

Optional Retail Price 19.95

Both Units Feature:

® Modern styling to fit every home

B Sturdy construction in high tempered Regency
finished Brazilian grained walnut

m Attractive sliding styrene doors which
close to maintain tapes in dust-free condition.

® High impact walnut styrene shelves with indi-
vidual tape compartments

B The flexibility of use either in a bookcase, on a
wall, or on top of desk or stereo cabinet

For full information contact your local
distributor, fill in special coupon or write:

Recoton Corporation
Leng Island City, N.Y, 11101

Recoton Corporation
46-23 Crane Streetl
Long lsland City, N.Y. 11101

Gentlemen:

[] Please rush information and literature concerning

Tape-Stor.
[ Please refer me to the nearest Recoton Distributor.
Mame
Address
City State Zip

D\ﬁrnnnﬂl
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The largest studio complex in the East will now, through this new subsidiary,
serve the music industry from studio to cassette/cartridge duplicating.

Cassette Boom Sparks Co’s
Educational Tape Entry
e Continued from page 14 be a good way to keep the
and other related subjects
“We have had our eye on the aimed at the four 1o eight year
general public for some time old. Anywhere from 40 10 60
but did not think that reel-to-reel cassettes would be released a
tapes would sell. The casseite first. The price of the cassettes
is a good medium for reach- would depend on the type of
ing the public.” subject matter although Searls
While t:llslrthuliu_n IS unsure, said 11 would not exceed the
Seuarls said Imperial may go current market price for music
through rack jobbers to put the casseties,
cussettes i discount houses, “The market for these cas-
drug stores, department stores sette should expand when the
and other outlets. The first re- cassetie player is introduced in-
leases would be taped lessons to the car,” Searls pointed out.
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: From His Next Album
Watertown”

FRANK SINATRA

Performs His Significant Single:

“| WOULD BE IN LOVE |
(Anyway)”

Produced by Bob Gaudio
Written by Bob Gaudio and Jake Holmes
Reprise Single #0895
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Talent

Creative Mgmt. Beefing Up Artist
Booking Overseas; E. Europe Deals

NEW YORK — Juck Green,
vice president of Creative Man-
agement Associates (CMA), is
digging deeper into the over-
seas market. In addition to
stepping up the number of
bookings for CMA artists in the
UK. and on the Continent,
he's in the midst of negotiations
that will result in opening up
East European music festivals
for CMA artists,

In the forefront of the talks
is the Bell Records group, the
Fifth Dimension, who Green is
promoting for music festivals in
Rumania and other countries
in East Europe this summer.

Meantime, Green is rolling in
high gear with bookings for

JACK GREEN

Unsurpassed in Quality at any Price

x

GLOSSY
PHOTOS

Q¢ 8x10
1000 LOTS

$12.95 per 100

:‘qn Cards
9 per 1000
= 1,000
Bx10 COLOR
$175.00
3,000 Postcards
$120.00
Special Caler

ENLARGEMENTS
20''z30" 5&.50

A Divisien of JAMES ). KRIEGSMAN
165 W. 46th St., N.Y. 36 PL 7-0233

New York, N. Y. 10036
2456138

The Gourmet's Haven

for Ialian Cuisine
r— THIS WEEK WE SALUTE —

MARIO BERTOLINO

FAMOUS BARITONE FROM
LA SCALA OPERA HOUSE,
MILANO, ITALY

e Diners’ Club
e American Express
e Carte Blanche

By MIKE GROSS

CMA artists in Europe. Since
the first of the year, he's sel
up key dates for Oliver, Lesley
Gore, Edwin Hawkins Singers.
Lou Rawls, O.C. Smith, Paul

Anka, and Smokey Robinson &
the Miracles, among others.

“One of the key factors in
boosting ovreseas record sales,™
said Green, “is personal appear-
ances,” He pointed out that
more artists are beginning to
invest money in themselves for
overseas promotion tours, and
in many instances, the record
companies are helping them
foot the bill. In pointing up
the importance of the global
market, Green said, A top five

hit can derive one-half its total
income from sales overseas.

“Records,” he added, “are
bringing the world's music busi-
ness together. Ten vyears ago
nobody in France heard of
Mashville, now Nashville, Mem-
phis and Muscle Sholes are on
everybody’s tongue. We're all
talking the same ‘language.”

Green keeps in touch with
the global action by making
five or six trips to Europe
every year, and about two trips
to South America. The com-
pany's operation in the UK.
is conducted by CMA, Litd.,
under the direction of John
Redway, and office coordinator
Dianne Ferguson.

Jazz Rocking Via
New W. Coast Club

By ELIOT TIEGEL

LOS ANGELES — The jazz
nightclub business is expanding.
Bandleader Dan Terry has
opened a club in the San Fer-
nando Valley, Redd Foxx's club
on LaCienega has begun book-
ing jazz and the Creation, a
large new ballroom in the Val-
ley, is opening its doors to jazz,

Comic Bill Cosby is the force
behind lining up such jazz names
as Dizzy Gillespie and the Mod-

. ern Jazz Quartet to play at

Redd Foxx's.

Gillespie’s recently reformed
guintet without James Moody
opened Feb. 18 on the bill with
Jimmy Witherspoon. The MIQ
plus Les McCann's trio are
slated to open Feb. 25 for one
week, with Sarah Vaughan shar-
ing the bill with Foxx March 11,
followed by Hugh Masekela on
March 18 and then Mongo
Santamaria.

Several doors down on La
Cienega, a private club, the

Deal & Rhondells
For Mexico City

NEW YORK — Bill Deal
& the Rhondells, Heritage la-
bel act, will begin a round of
club dates, concert appearances
and television shows In Mexico
City Thursday (12). They're
scheduled for a three-week run
in Mexico City and other key
areas in Mexico. Deal has been
a consistent chart topper in
Mexico, as well as South Amer-
ica and parts of Europe. Deal’s
current release on Heritage is
“MNothing Succeeds Like Suc-
cess."

Bayou, has begun running jazz
jam sessions on Sunday after-
noon and Monday evenings for
the public.

All this new activity has begun
to give the city a new feeling
of competition for the jazz fan's
dollar. Don Ellis opened the
Lido club in the Valley and is
slated to work tthe Creation,
which is geared for teen-agers.

Shelly’'s Manne Hole stands
to suffer the most from all this
activity, Competition to book
name jazz bands seems certain
to develop into a major game.
The Manne Hole already is out-
priced by the Hong Kong Bar
of the Century Plaza Hotel,
which gets the George Shear-
ing, Charlie Byrd, and Cannon-
ball Adderley bands.

Donte’s in North Hollywood,
maintains a local name attrac-
tion policy with a different mu-
sician every night and has be-
come the player's hangout. It
doesn’t get involved in big budg-
et situations and is generally
packed.

At Redd Foxx's, Cosby often
drops in to work out new ma-
terial and even tried to tape an
LP for Uni there several week-
ends ago. Foxx is a friend and
Cosby is also a major booster
for jazz.

In the South Bay area, the
Lighthouse continues as a top
seacoast bastion for jazz with
top name attractions. The Light-
house has never competed with
the Manne Hole because of the

ography arating the two
Efuhgs. ].:u it sm:ﬁl not Ebi: affected
by all this new activity,

10O O OO 10O G 0 GO SOAY B T U nTv

ALL-STAR FILM TO AID
M.L. KING SPECIAL FUND

NEW YORK—A flock of show business names have donated
their talents to the production of “King: A Filmed Record . . .
Montgomery to Memphis.” The film is expected to raise $5 million
for the Martin Luther King Jr. Special Fund in a single night
showing (March 24) in 1,000 theaters in 300 cities across the country.

Appearing in the film are Harry Belafonte, Diahann Car-
roll, Sammy Davis Jr., Ben Gazzara, Charlton Heston, James Earl
Jones, Burt Lancaster, Ruby Dee, Paul Newman, Joanne Wood-
ward, Sidney Poitier, Leslie Uggams, Moses Gunn, Anthony Quinn,
Clarence Williams III and Walter Matthau. Producer Eli Landau

conceived and organized the event.
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Talent In Action

TEN YEARS AFTER
JOHN HAMMOND
ZEPHYR
Fillmore East, New York

Ten Years After continued to be
the darlings of the Fillmore East
audience, Feb. 26, with a strong
opening show that had almost
everyone standing at their seals or
in the aisles before the last num-
ber was well on the way.

The Deram Records quartet fol-
lowed a good blues set by Atlantic
Records" John Hammond, who
seemed more al ease than pre-
viously, and a variable opening set
by Zephyr. The extra night was
added to the Fillmore East sched-
ule when the Feb. 27 and 28 shows
sold out quickly. Warner Bros,
Doug Kershaw, scheduled for the
weekend shows, was replaced by
Hammond for the extra date.

Alvin Lee, Ten Years After's bril-
liant lead guitarist, seemed cooler
than ever as he sang several new
numbers, including “Walkin" on the
Road,” “Love Like a Man,” and
*50,000 Miles Beneath My Brain,”
a pood instrumental number. But
the older material really caught
fire including "Good Morning, Lit-
tel Schoolgirl,” with Lee facing bass
guitarist Leo Lyns, whose excellent
technique produces a sound like a
stand-up bass. Drummer Ric Lee
was  excellent throughout, espe-
cially in his long solo, while or-
ganist Chick Churchill, an unsung
member of the group, was steady
and also the cheerleader. A tend-
ency towards shouting hampered
the set of Command/Probe Rec-
ords’ Zephyr, but were better in
unsirained vocals. FRED KIRBY

VIKKI CARR
LONNIE DONEGAN

Riviera Hortel, Las Vegas

Vikki Carr turned on the Riviera
Hotel Versailles Room audience
Feb. 24. She happily swings with
“You Make Me So Very Happy,”
“Happy Together,” and “Oh Happy
Day.” Changing mood Miss Carr
tearfully belts her big selling "It
Must Be Him"” an her current rec-
ord “With Pen in Hand.” She duets
with guitarist Randy Marr in “As
Time Goes By,” and gains rapport
with the audience when she asks
them to toss her questions. Back-
g Miss Carr are drummer 5id
Bulkin and Bob Saravin on bass.

Making his Vegas debut, Brit-
ish singing star Lonnie Donegan
captivated the crowd with his per-
sonality and music ability., Coming
on with “Keep on the Sunny
Side,” he segued into his composi-
tion “"Have a Drink on Me” and
then his latest disk “My Old Man's
a Dustman.” The hip crowd dis-
covered serious stuff didn't hurt at
all when Donegan and guitarist Les
Davies socked the audience an ex-
cerpt from Tchaikovsky's “Swan
Lake." Donegan also sang his gold
record song “Rock Island Line.”
In addition to Davies, sideman for
Donegan are Bobby Hayes, bass
and organ; and Mark Goodwin on
drums. LAURA DENI

RENAISSANCE
COLD BLOOD

Audirorium Theatre, Chicago

Two groups destined to become
giants in this decade were warmly
received in their Chicago debuts.
Renaissance, a resurrection of the
old Yardbirds, and Cold Blood, a
nine-member group from San
Francisco, drew large ovations
from the sparse crowd here
March 1.

Renaissance, featuring Keith
Relf and Jim McCarty from the
trendsetting Yardbirds, mixed clas-
sical and rock as no other group
has. Relf is now playing guitar
along with harmonica and vocals,
but the pace of the group is set
by John Hawken, on electric grand
piano. The results were astounding
as the group, with McCarty on
drums, Louis Cennamo on bass
and Jane Relf on vocals, moved

effortlessly through songs from its
first Elektra Records album,
When all the grou spawned
by the Yardbirds (Cream, Led
Zeppelin, Jeff Beck Group) are
forgotten. Renaissance will still be
making memorable music,

Cold Blood, featuring the stomp-
ing vocals of Lydia Pense, did is
blues and soul thing that put Janis
Joplin's group to shame. While
Miss Pense does not have Joplin's
stage presence, the rest of the
group, on San Francisco Records,
drove the music to new heights,
ending with a unigue interpreta-
tion of James Browns “Cold
Sweat."”

REDBONE

Ungano's, New York

Epic group Redbone may have
an Indian background but their
musical approach is good old rock
'n’ roll music with a few touches
of swamp thrown in. - e

The quartet is an effective in-
strumental unit putting down a
firm, solid beat. Good, as they
used to say on those TV shows,
for dancing. IAN DOYE

CHARLIE BROWN

Bitter End, New York

Charlie Brown, singer-guitarist,
made a dynamic impression at the
Bitter End,'Feb. 26. Brown, a gui-
tarist in “‘Hair,” especially shone
in brilliant guitar technique.

His songs, many of which are
on his first Polvdor Records al-
bum, had a rural sound although
Brown is a New York City native.
“House by the Sea” was in folk
style, but many of his other songs,
such as "1 Got" and “"Ro Ro
Rosie,” were more in the contem-
porary rock vein. “Up From Geor-
pia" was a good, gentle selection.

While Brown sang well, it was
in his guitar playing that he was
most exciting, indeed a musician
to be reckoned with, He was sup-
ported by Dan Armstrong, one of
the finest bass puitarists around,

and drummer Frank Steo,
FRED KIRRBY

CATERINA VALENTE
Talk of Town, London

Caterina Valente who opened at
the talk of the Town, London,
Feb. 26, has a diamond hard shine
to her professionalism that spar-
kles and flashes through the whole
of her versatile one-hour act.

Miss Valente, a richly endowed
cosmopolitan entertainer, has a
wide range of talents—including

(Continued on page 22)

Rally at Garden

March 12 to Aid

Peace Senators

NEW YORK — Performers
from all segments of the enter-
tainment spectrum will gather
at Madison Square Garden
Thursday (12) to support Sena-
tors who voice protest against
the war in Vietnam, the ABM,
and who come out in favor of
reversal of national priorities
from military to domestic. The
show is being produced by Han-
nah Weinstein with an assist
from Sid Bernstein.

Featured in the show will be
Alan Alda, Dick Benjamen,
Leon Bibb, Ruby Dee, Faye
Dunaway, Henry Fonda, Peter
Fonda, Jack Gilford, Dustin
Hoffman, Alan King, Tom Le-
her, Peter, Paul & Mary, Jackie
Mason, Shirley MacLaine, Gary
Moore, Paula Prentis, the Ras-
cals, George Segal, Gwen and
Gene Wilken.

The speakers will include
former Attorney General Ram-
sey Clark, Sen. Hugh Scott,
Julian Bond, Andrew Young,
and LF. Stone.
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THEY’RE

%

UILDING A BRIDGE

They're The New Establishment and the bridge is a musical one
—a recording that crosses the generation gap both ways. Theirs is
an unusual quality, and never has The New Establishment demon-
strated this remarkable appeal more than in this new Colgems
release.

“I'll Build A Bridge" is a song about peace, love, and under-
standing, made to order for The New Establishment—and you!

Their first release made the national charts. We think this one
will, too.
“LL BUILD A BRIDGE” c/w “"SEATTLE" (Theme song from "Here
Come The Brides.”) #66-5009

COLGEMS
Produced by Jack Keller and Ernie Sheldon.,

Manufactured and Distributed by RCA Records Arranged by Jimmy Haskell
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Talent

From The,
Music Capitals
of the World

(DOMESTIC)

CHICAGO

Aaron Russo, operator of the
now closed Kinetic Playground
here, is bringing in several acts for
two shows in March, Spirit, Frost
and Zephyr and later this month
Ten Years After and Savoy Brown
for appearances at the Aragon
Ballroom. The Kinetic, which was
closed after a fire in November,
has pushed its reopening date to
early April. . . . 22nd Century
Productions is bringing in Joe
Cocker, Mountain and Stone the
Crows as one show and the Irom
Butterfly for two on successive
nights in mid-March. . . . WEXI-
FM, local rock music outlet, has
just finished taping a large jingle
package in New York. The ses-
sions, recorded in stereo, were
done in 0.D.0. Studios in Man-
hattan under the direction of sta-
tion manager Ray Smithers. . . .
The Facts of Live, a local group,
has cut “The Greatest Moments
in My Life,” to be distributed by
Kidarian Records. Bookings will
be handled through Cask Afttrac-
tions. . . . A new rock club, the
Five Stages has brought in SRC,
Crowe, Rotary Connection and
Mason Proffit for gigs. . . . Buddy
Rich Band and Sephyr recently
played one-nighters at Beavers.

GEORGE KNEMEYER

CINCINNATI

Dale Stevens, former amusement
editor of The Cincinnati Post-
Times Star who left Cincinnati
four years ago to join the staff of
The Detroit News, returns here
this week to become amusement

THE SOUND ENGINEERING MAGAZINE

Must reading for recording
engineers and all others in

the professional audio field.
Only $6.00 yr.

Sample copy on request.
Sagamore Publishing Co. Inc.
980 Old Country Rd.
Plainview, N.Y. 11803
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NO INVESTMENT OR RISK on your part! We spend our own time,
money and talent; and our electronic data processing guarantees you
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editor of The Cincinnati Enquirer,
Stevens, a deejay before joining
The Post-Times Star here 14 years
ago, replaces Luke Feck, Engquirer
nssistant feature editor who has
directed the sheet’s amusement sec-
lion since the retirement of E. B.
Radcliffe several months ago, Feck
takes on the new duties of Sunday
Magazine editor but will continue
as assistant to John Caldwell, En-
quirer features editor.

Fraternity Records president
Harry Carlson spent Friday (6) in
Nashville for an all-day business
session with Aubrey Mayhew, gen-
¢eral manager of the Certon Cor-
poration, with headquarters there,
.+ . Mrs. Jeannette (Jan) Heinze,
who retired Sunday (1) as general
manager of WCKY here, was ten-
dered a surprise going-away party
by station staffers Friday (27).
Mrs. Heinze, who joined WCKY
in 1931, was a part owner in L. B.
Wilson, Inc., owners of WCKY
and WLBW-TV, Miami, which
was purchased a year ago for more
than $19,000,000 by Post-News-
week Stations, Inc.,, Washington.

Shad O'Shea, who gave up his
post as program director at WCPO
here in 1965, when the station was
sold to Danny Kaye's WUBE
group, is now engaged in the in-
surance business here, but keeps
his hand in by writing and produc-
ing commercials and supervising
recordings for the New Lime and
Sonny Flaharty, O'Shea has begun
construction on a new recording
studio, which he hopes to have in
operation by mid-summer. . . .
Grace Markay, new on the United
Artists label, covered the local dee-
jays and music emporiums on a
recent promotion tour through the
area. BILL SACHS

Felt Forum Weekend—
High Quality, Low Draw

NEW YORK — Except for
the shows headlining the Cham-
bers Brothers, the three-day
series of Felt Forum concerts,
Feb. 27 and 28 and March 1,
were disappointing from an
attendance standpoint, All three
nights, however, had sparkling
programs with suoch standout
acts as the Association, Jerry
Butler and the Byrds.

Butler's soul show began with
a strong set by Soul Records' Ir.
Walker & the All-Stars, followed
by a fine set by Curtom Rec-
ords’ Impressions in the first of
two Feb. 28 programs, Butler,
Mercury Records’ most consist-

Coasters Back
—On Roulette

NEW YORK — The Coast-
ers will be returning to the disk
field via Roulette Records. The
group, which has not recorded
since 1963, have 14 gold rec-
ords to their credit.

On the group’s schedule are
shots on the David Frost, Mike
Douglas and Merv Griffin tele-
vision shows within the next
three weeks. A forthcoming date
at New York's Copacabana is
in the works.

The group, which is headed
by Cornell Gunter, has signed
Charlie Atkins to restage their
act. Michael Gentile, Roulette's
a&r chief, helmed the Coast-
ers' first album session for the
label. A single, culled from the
LP, will be released shortly.

Talent In

Action

_/

o Continued from page 2{

dexterity with guitar and tam-
bourines and agility in tap-dance
routines; but it is her voice with
its dead-center pitching and
breathtaking range that really lifis
her into world class,

She has pace and timing, a
finely developed sense of dynam-
ics and can faithfully reproduce
a variety of popular songs styles
—from Italian schmaltz to scat-
SUng jazz.

Miss Valente, admirably sup-
ported by her brother, vibraphon-
ist/bongoist, the Fats Sadi, impec-
cable Kenny Clare on drums and
the Bert Rhodes Orchestra, pro-
vides the second half of the new
Jet Set 70 revue—a lively enter-
tainment which has been imagina-
tively dressed by St. John Roper.

TOP QUALITY
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Highlights are the singing of
Bobby Hanna and Jimmy An-
thony in the viva Las Vegas se-
guence and the thoroughly admir-
able shape of leading dancers
Zena Clifton and Paula Lane.

GORDON LIGHTFOOT
Pasadena City College

Gordon  Lightfoot’s third ap-
pearance Feb. 28 in the Los An-
geles area within a year, was a
resounding artistic triumph. The
Canadian folk singer's ability to
depict life in all its beauty as well
as its ugliness, was strongly re-
ceived by his collegiate audience.

Lightfoot played unamplified 6
and 12-string guitar and was deli-
cately supported by acoustic gui-
tarist Red Shay and amplified
bassist Richard Haynes. The star's
act consists principally of his own
works which are all magnificently
dramatic.

Lightfoot’s approach 1o folk
singing is one of clanty, purity of
tone and diction and an assertive
confidence. Lightfoot is strongly
influenced by country music and
he has a country segment which
lifts the tempo and allows guitar-
ist Shay to do some nifty picking.

ELIOT TIEGE

S. .
The Steelers, a Chicago-based
soul group, has moved from the
Date to the Epic label. . . . The
Minstrels to Metromedia. . . .
Julie Budd 1o Bell Records. . . .
Boots Randolph re-signed with
Monument for another five years.
. .. Tommy James & the Shondels
signed to CMA (Creative Manage-
ment Associates). . . . Larry Davis
to Kent Records. . . . Friend &
Lover to Cadet/Concept. . . . Joe

Tex signed with Universal Attrac-
tions.

ent performer stood out in soul
and rhythm material. He was ad-
mirably supported by Patti La-
Belle & the Bluebells. His duets
with Miss LaBelle were stand-
outs.

The March 1 mixed bag also
failed to draw as New York's
voung audiences apparently are
only tuned in to underground
acts. Many good acts are missed
by the youth as a result. This
Ad Venture series was to benefit
Coalition WVenture Corp. in
providing advertising and pro-
motional services to small busi-
nesses in ghetto areas.

The Chambers  Brothers,
who would be at home before
almost any audience, were
overpowering, drawing on
much of their excellent Colum-
bia Records material. They
were preceded at the late
show by fine sets by two groups
featuring tight musicianship
and stellar vocalists in Polydor
Records' Ten Wheel Drive with
Genya Ravan and Elektra Rec-
ords Rhinorceros with the vo-
cals of John Finley.

Warner Bros. Records' As-
sociation was a revelation in
the second show March 1. This
seven-man group with a string
of top 40 hits is better known
for college and nightclub ap-
pearances., But, the solid ma-
terial, professionally performed
especially in the vocal depart-
ment, made their set highly en-
tertaining,

The show opened with Van-
guard Records’ Frost, who were
too heavy an act for the bill.
Buddah Records Sha Na Na,
with their takeoffs on early
rock, overcame the microphone
problems that beset many of
the weekend's acts, for a fine
program,

Columbia Records’ Byrds fol-
lowed and were as good as
ever. Although Roger Mec-
Guinn is the only member left
from the original Byrds, his dis-
tinctive voice is enough to give
the country rock quartet its
unique sound. Ad Venture's acts
were strong 1n  entertainment
values. Unfortunately, New
York area youth proved too
limited in their tastes to attend
in sufficient numbers.

FRED KIRBY

Davis to Open
New Grove

LOS ANGELES — Sammy
Davis will open the Now Cocoa-
nut Grove April 10. The 50-
year-old Grove closed recently
for renovations to turn it into
a Las Vegas-type club. Davis
and Sy Marsh, his business part-
ner, are handling the entertain-
ment for the 1,000 seat room.
Also signed tu.ag_pear are Bill
Cosby, Frank Sinatra, Steve
Lawrence  and Eydie Gorme,
Anthony Newley, Joey Bishop,
Danny Thomas, Diana Ross, the
Supremes, the Temptations, Ray
Charles and Duke Ellington.

Mot only will the room be
used for engagements, but it will
be rented for concerts, with
Blood, Sweat & Tears an-
nounced as working four con-
certs this year. Following Davis
for an extended run will be An-
thony Newley.

The new Grove will have a
recording studio plus new sound
and lighting facilities and a run-
way.
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The International
Music-Record-Tape
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SPECIAL ISSUE
FEATURING

e Union Street, the greatest concentration of wealth
outside of Wall Street.

e Healthy economic environment of Nashville for
booming manufacturing plant growth.

e Gospel Music in black and white.
e Music City's recording studios—then and now.

e Inter-relationship of many Nashville businesses
with music.

e Financial record of expansion (banking, insurance
and educational endowment) biggest in the South.

e Role of the disc jockey.

ADVERTISING DEADLINE?
FRIDAY, APRIL 3,1970

e HEE HAW and Johnny Cash TV network shows be-
gin big Nashville filming.

e Nashville dedication to education and the arts cre-
ates a unique attraction.

e Never-before-told-tales on the emergence of Coun-
try music.

e Future of the City.

e Who've played leading roles in the Nashville music
story.

e Pop and folk artists cutting it in Nashville.
e Fame of the Hall of Fame.

You get the benefit of ragular advertising rates for this high readership

opportunity. it's bound to be a long-

life reference issue to be ml:luded

in libraries everywhere. Call your nearest Billboard representative today

to reserve your advertising space.
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Talent

LARRY HARRIS, third from left, president of Ampex Records, joins
lan, second from left, & Sylvia, fourth from left, and other members
of the Great Speckled Bird, at a special party for the group at Boston's
Inner Circle. Earlier in the evening, the group appeared at a benefit
concert at Boston's Symphony Hall,
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Talent Package & Ad
Costs Rising: Nader

NEW YORK — Talent and
ad costs for package presenta-
tions are rising. According to
Richard Nader, who is produc-
ing the Rock & Roll Revival
Show (Volume 11I) at Madison
Square Garden Friday-Satur-
day (20-21), Volume I, the show
that launched the series last Oc-
tober, had a talent bill of $10.-
000. Bill Haley & the Comets

Oliver Doing TV
Tie With Single

NEW YORK—Oliver, Crewe
artist, 15 making the television
guest-shot rounds concurrent
with the release of his new
single, “Angelica."”

He recently taped the “Dick
Cavett Show” (ABC), “The
Show”™ (NET), and the “Mike
Douglas Show™ (syndication).
On March 7 he taped the “Up-
beat Show" in Cleveland, and
on Monday (9), he tapes the
“Merv Griffin Show.” He's also
been set to tape "Dick Clark's
Bandstand” on March 21.

headlined. Volume 1[I, the No-
vember followup had a slightly
larger bill; 512,000, with Jackie
Wilson starring.

The talent costs for Volume
Il exceed $25,000, with Little
Richard and Chuck Berry.

Advertising costs for the show
slid upward the same way:
$5.500 for Volume I; 57,500
for Volume II, and $12,500 for
Volume III.

Nader has also been averag-
ing $3,500 per city in ad costs,
bringing his 41-city total tour
cost to almost $150,000.

Nader's Music Production
Consultants, Inc., has been pro-
ducing each Rock & Roll Re-
vival concert,

AHMET ERTEGUN, right, presi
dent of Atlantic Records, dis-
cusses upcoming original cast
album of "The Rise and Fall of
the City of Mahagonny," with the
show's producer, Carmen Capal-
bo, center, and Atlantic's execu-
tive vice president Jerry Wexler.

Boston Paper’s Jazz Fest
Party With Expert Catering

BOSTON—Jazz lovers here
were served a fare of fine del-
icacies, Feb. 27-28, when some
of the leading names in the

Elly Stone to Hit Concert
Trail After Col Disk Bow

NEW YORK — Elly Stone,
who is making her solo disk
debut on Columbia Records,
will devote the next year to
concertizing. She recently left the
off-Broadway cast of “Jacques
Brel Is Alive and Well and
Living in Paris.”

Miss Stone will be artist-in-
residence at Stanford Univer-
sity in April. She will also give
two concerts at Stanford. This
will be followed by a series of
concerts on the West Coast. Her
concert schedule later will in-

Fillmore East
Adding Exira
Performances

NEW YORK — Extra per-
formances are being added to

several Fillmore East bookings
because of heavy ticket de-
mands, according to promoter
Bill Graham. Graham explained
that some bills have sold out or

hit high percentages so soon
after tickets went on sale that
he realized that many persons
wanting to see them could not
be accommodated without the
extra dates. “It's a matter of
supply and demand,” Graham
pointed out.

The first program given an
additional date was the recent
weekend bill headed by Ten
Years After. Sunday dates have
been added for programs
headed by John Mayall (March
15), and Santana (April 12).
An additional night has been
added to the Moody Blues pro-
gram for March 19, one show
only. Anticipating the demand
a six-night schedule for Crosby,
Stills, Nash and Young is slated
for June with one extended
show each night. Also, a special
midweek bill is listed for Jef-
ferson Airplane and Manfred
Mann, May 1 and 2.

WwWWwWwW americanradiohistorv com

clude dates in Canada and En-
gland. She's scheduled to play
Carnegie Hall in November,

Jimmy Wisner, who pro-

duced Miss Stone's first Co-
lumbia album, and Ralph Af-
foumando, who did the arrang-
ing, are now preparing her sec-
ond album.

jazz entertainment world ap-
peared on the Boston Globe
Jazz Festival program held at
the John B. Hynes Civic Audi-
torium.

Stirring up a storm of funk-
designed for jazz palates of all
ages, were names like Miles
Davis, Herbie Mann, Sarah
Vaughan, B.B. King, Erroll
Garner, drummer Buddy Rich
and his band, and Lighthouse,
the 13-member jazz-rock group
that has been exciting East-
Coast concert goers.

Davis, a Columbia Records
artist, was masterful with his
“cool” performance and defini-
tive stage presence, even though

(Continued on page 54)

THE TOKENS with Jim Trice of Baltimore's WLPL, and Kirby Scott of

Baltimore's WBAL-TV, both in back row; Alvin Shevitz and Joe Bilello,
Zamoiski Distributors, middle row; and Ron Weisner, bottom row, of
Buddah Records, at a recent party Buddah gave for the group in the
playroom at New York's Playboy Club,

JOE SOUTH, center, receives a top-level turnout from Capitol Records
during his recent visit to the West Coast. On hand, right to left, are
Sal lannucci, Capitol president; Charles Nuccio, vice president of pro-
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TODAY,
DAVID PERRETT
IS JUST ANOTHER FACE.

TOMORROW
DAVID PERRETT
WILL BE JUST ANOTHER
SUPERSTAR.

WHEN A MAN WRITES MUSIC, WRITES
LYRICS, PRODUCES, AND SINGS
LIKE DAVID PERRETT DOES ON HIS
FIRST SINGLE, THERE IS NO PLACE
TO GO BUT THE TOP.

AND WHEN HE GETS THERE, DON'T SAY
YOU WEREN'T WARNED.

“CADET/CONCEPT PRESENTS A NEW SINGLE
BY THIS MAJOR NEW TALENT.

GIRL, I'LL ALWAY'S
BE IN LOVE WITH YOU

CADET/CONCEPT 7020

Aﬂk
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Radio-TV programming

WKNR’s Broussard Makes Radio
Programming a Full-Day Job

DETROIT — It isn't often
that you'll see a radio station
program director in a record
store, let alone see one sitting
there all day. And even less
often will you see a program
director there taking notes about
what kind of people are buying
what kind of records. Skip
Broussard, a program director
whose next job will be to aid
WKNR here and attempt to put
it firmly into the ratings picture
used information gained in rec-
ord stores this way to build a
preity good success story in
Knoxville at WKGN. He was

involved in the same type of

approach to programming at
WMPS, Memphis, until getting
an offer for the Detroit job.
To gain a representative pic-
ture of the audience available
in Memphis, Broussard surveyed
record shops in all geographic

By CLAUDE HALL

locations of the city. “1 found
that in an area heavily popu-
lated with blacks, the stores
would be selling some Beatles
and other records by white art-
1sts. And, In a very posh area,
the shop would be selling soul
records. Some wvery high class
whites were buying soul records
especially high school kids and
young adults of college age.

“There seemed to be a break-
ing down of the old barriers—
at least in Memphis.”

Broussard spent at least one
day each weekend for six weeks
in local stores of Memphis.
During the week, he sent his
air personalities out to spend
time in the record shops.

All of this data was trans-
lated into the station’s program-
ming. Broussard admitted, *1
was targeting a black and white
audience. 1 was after the audi-

NAB Meet Panel on
Programming in ‘70s

CHICAGO — A panel dis-
cussion on “Radio Programming
for the 70's" will be one of
the highlights this year of the
annual convention of the Na-
tional Association of Broad-
casters, The convention will be
April 5-8 at the Conrad Hilton
Hotel, reports Charles M. Stone,
NAB vice president for radio.

Speaking during the panel
session will be Gene Chenault
of Drake/Chenault Productions,
the consulting firm; program-
ming consultant Ted Randal,
programming consultant Gra-
hame Richards; Jack Thayer of
KXO0A, Sacramento, Calif.; and
air personality Tom Campbell
of KYA, Los Angeles. Carl
Fisher of KUGN, Eugene, Ore.,
will moderate the panel,

A separate panel moderated
by Sam Jones of the Urban
League, Indianapolis, will dis-
cuss progress in drawing blacks
into broadcasting. Among the
speakers will be Stan Gortikov,
president of Capitol Industries;
veteran radio man Ken Knight,
WORS, Jacksonville, Fla.;
Gregory H. Moses Jr. of James
Brown Broadcasting; Howard
Sanders of Sanders Advertis-
ing/ Public Relations, and Al-
vin Dixon of the National As-
sociation of Television and Ra-
dic Announcers.

Henry Brief, executive di-
rector of the Recording Indus-
try Association of America,
will salute the old days of ra-
dio by playing tapes of hit rec-
ords back to the 1920%.

WWWW-FM to
Oldies Format

DETROIT — WWWW-FM,
24-hour stereo station owned
by MclLendon Broadcasting, is
switching to an oldies format
March 10, it was learned at
press time. The station previ-
ously was uptempo wall-to-wall.
The new format will also fea-
ture some new releases, but key
on oldies. A jingles package
has already been produced for
the new format and air per-
sonalities were being lined up
last week.

26

Involved in a Radio Adver-
tising Bureau sales presentation
will be RAB president Miles
David, vice president Robert H.
Alter, and vice president Carle-
ton F. Loucks. Lee Allen Smith
of WKY, Oklahoma City, will
reside over a rundown on last
July Fourth's “Stars and Stripes
Show" simulcast by 50 radio
and 13 TV stations which dem-
onstrated broadcasting’s wide
influence.

ence of the other pop station
and the audience of WDIA, a
soul station that has been No. 1
in Memphis for several years.”

The playlist of WMPS under
Broussard's direction became 50
percent soul in nature, ‘“‘but
only the soul records that were
selling to both white and black
people. We were trying to avoid
any ethnic image. If we could
have pained both audiences,
WMPS would have achieved
giant ratings. And blacks listen
longer so that would have
helped ratings, too.”

Research & Sales

WMPS based its playlist on
the results of the in-store re-
search, plus sales figures gar-
nered by telephone and tele-
phone requests from listeners,
Each request over the phone
was listed and identified by age.
“Gradually, the black listeners
grew as we added soul records,”
Broussard said.

“This type of programming
is a4 whole untapped area.
Many stations are afraid at the
moment to play soul records—
afraid 1t will drive off their
white listeners. But 1 feel rec-
ords don't have to be considered
black or white. Because black
and white people are finally
getting together. I can see it
happening in the same degree
that they're digging each other’s
music.

“The program director could
play an extremely important
role in racial harmony by giv-
ing both types of music ex-
posure within the realm of
good programming. When 1 get

(Continued on page 32)

PERSONALITY PROFILE

Michaels: Virtuoso Planner

PHILADELPHIA—AIlthough
he was not due to go on the
air for a few hours yet, George
Michaels had already prepared
his show just as carefully and
with the same attention of a
master pianist practicing for a
performance at Lincoln Center,
He had already worked two-
three hours putting together his
show. He knew, for example,
exactly what he was going to
say over the music introduction
*Thank You" by Sly & the
Family Stone and between 7
and 8 p.m. on his show he
knew that “Evil Ways™ by San-
tana on Columbia Records would
be followed by an adult-appeal
Engelbert Humperdinck rec-
ord, then a Bobby Sherman rec-
ord “Easy Come, Easy Go"
which Michaels felt had a teeny-
bopper sound, then into an
Eddie Holman "“Hey There
Lonely Girl" with its soul over-
tones, and follow that with a
record featuring the Creedence
Clearwater Revival. Each rec-
ord leads into another.

He also knew that he would
he plaving four different cuts
from the Simon & Garfunkel
album, but that “each one has
a reason for being played. For
instance, I'll be playing the
*Farewell Frank Lloyd Wright'
cut at 9:30 p.m. because the
movie ‘Fountainhead® which
was based on his life will be
over at 9 pm, and 1 might
catch someone who  had
watched it. I played the rec-

ord ‘Born Free' a Sunday ago
because the movie ‘Born Free'
had just finished on network
television.”

To key in the Simon & Gar-
funkel cut, Michaels said: “I'd
like to welcome those of you
who watched ‘Fountainhead’ to-
night on television. . . ." and
told them the tie-in with the
fune.

Albums’ Role

Album cuts are playing an
increasing role in programming.
Michaels believes the “biggest
thing that can make or break
a station is albums.” Most Top
40 format stations are playing
the basic 30 records, but “it's

www americanradiohistorv com

Top 40 Profiles

EDITOR'S NOTE: Each week we will profile some of the key Top
40 stations in the nation. These stations are participating in Billboard's
Search for a New Sound, seeking new recording artisis, The Search is
being conducted in association with the Tea Council of the U.5.A.

wWprPCC

P.0. Box 663

Clinton, 5.C. 29315

General manager is Owen P. Haynes, program director is Dan Lynch.
Air personalities include Johnny Michaels, L.F. Davis, Jim Blackwell,
Bashful Henry and James Lanier., WPCC is 1.000-watts at 1410 on the
dial. Programming is primarily rock with a two-hour progressive rock
cegment. Operating hours are from 6 am. to local sunset. Station’s
playlist consists of 50 singles per week with about 10 mew additions per
week. Eager to expose new records and albums, Program director Dan
Lynch is lining up entirely new programming concept to feature up fo
500 songs per week.

RMBY

651 Cannery Row

Monterey, Calif. 93940

General manager is Galyn (Doc) Hammond, Eric G. Norberg is program/
music director. Personalities include Joseph Patrick Reel 6-10 am., E.G.
Norbert 10-11 am., Ron Reuben 11 am.-3 p.m., Frank Colbourn }-T
p.m., Todd Simmons 7-midnight. Mark Alexander midnight-6 a.m., Rick
Flickinger and Bill Greenwell on weekends, Bill Wise news. KMBY is
24-hour Top 40, using highly formated “clustered” music power format.
Playlist is 52 records. including four-to-six album culs. Station operates
from historic Cannery Row at 1240 kHz with 1,000 watts daytime, 250
walls nighttime. Most recent Monterey Peninsula Pulse (May-June 1969)
rated the station No. 1 in all time periods.

WPGU-FM

Weston Hall

University of Illinois

Champaign, 111. 61820

General manager is Phil Overmyer, Bob Kresek is operalions manager,
Rick Sallinger is program director. The format is progressive Top 40
in approach with a classical music show 10:30 p.m.-4 a.m. WPGU.
FM is completely operated by students of the University of Illinos.
Station broadcasts at 107.1 FM and reaches more than 300,000 people.

WLYV
Anthony Wayne Bank Bldg.
Fort Wayne, Ind. 46802

General manager Herb Weber, program director Gary Lockwood, music
director Rich Hughes, production director Bob Barnes. Air personalities
include Don Beckman 6-9 a.m., Bob Barnes 9-noon, Rich Hughes noon-
3 p.m., Gary Lockwood 3-7 p.m., Jay Walker 7-11 p.m,, Bill Fowlkes
I 1-midnight, Chris O Brien midnight-6 a.m. Format includes Top 40 and
modern rock records 6 a.m.-3 p.m., rock 3-11 p.m., soul 1l-midnight,

(Continued on page 30)

WMNI Uses
Student ‘Help’

COLUMUS, Ohio—To clue
teens in on country music,
WMMNI here has launched the

what you do with everything
else that counts.” For instance.

Michaels only played two cuts
from the “Vegas to Memphis”
album by Elvis Presley. One of
these cuts was “The Grass Will
Pay No Mind,” which Michaels
played because he was able to
tell listeners that Neil Diamond
wrote it. "'l was able to tie in
a reason for playing the song
for the listeners . . . so they
could identify with it.,”
Michaels got his start in ra-
dio in 1961 while attend-
ing St. Louis University. The
station was KBIL on campus.
He later did a college show
(Continued on page 30)
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WITI-TV HOST John Anthony, right, chats with Rick Evans, left, and
Danny Zager about their RCA Records hit “In the Year 2525." The
two aliigatE visited the Milwaukee station, Channel 6, to promote
their album.

“All Request Show" and is using
two to four students from dif-
ferent high schools to handle
the telephone. Tom Allen, who
hosts the show, lets each stu-
dent give a school news report
and interviews them on the air.
The teens who answer the
phone are a natural lure to
other teens. The “All Request
Show™ is heard 6:30 p.m.-mid-
night on WMNI and WMNI-FM

R AT AR TR ROER R ERAT AT

LIB/UA'S HOT
LINE IS HOT

NASHVILLE — Liberty/ UA
Records’ Inside Nashville is being
used by between 75 and 100
radio stations each week, the
label reports. The daily hot line
news service i1s free and may be
obtained by calling 615 256-
6345 station-to-station.

KHAI Returning

HONOLULU — KHAI will
return to the air here May 1.
Ron Cooper and Bill Baist are
leaving KGU here to form the
core of the middle-of-the-road
station. Sam Sanford, original
KHAI staffer, will remain at
KGU.

MARCH 14, 1970, BILLBOARD



www.americanradiohistory.com

we

move
another
mountain

MOUNTAIN

CLIMBING!

wim:l(

450

mountain’s
second album

featuring
leslie west & felix pappalardi
WINDFALL ALBUM 4501
Swiich

%

=
l.l.l In u WINDFALL RECORDS . .. Distributed by Bell Records, A Division of Columbia Pictures Industries, Inc. MI

---------


www.americanradiohistory.com

4 )

hatt 1l happamy neerdimg stidio *
el b "“FP 46&0“” g

BM%MZ
INTERNATIONAL DIRECTORY OF RECORDING STUDIOS 2

nothing!

Nots justt

That's why you can't miss this opportunity to

sound off to the thousands of producers, A & R
men, independent record companies, artists, agencies
making commercials, talent managers, recording

equipment manufacturers . . . in the first
and only INTERNATIONAL DIRECTORY OF RECORDING
STUDIOS.

Issued on April 18th, 1970, in an 81%4"x11"
supplement devoted exclusively to your industry.
Circulated to Billboard's 30,808 paid readership

plus a bonus circulation to thousands of other
decision makers in this business of sound

who need you to make it.

To make yourself heard on April 18th—and all

year round, contact your nearest Billboard office today.

Advertising deadline: March 20th.

N ouwr Af) Yows T 1o e Reand.
\ *0Or related studio service or product /
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Radio-TV programming

Vox Jox

Ted Scott, music director of By CLAUDE HALL
KUAD in Windsor, Colo., has Radio-TV Editor
been promoted to program direc-
tor. . . . Bob Green is noon-3 p.m.

Bill Mann, former program direc-
tor of country-formated WEXL n
Detroit, has moved into sales and
air personality Dave Curr has been
promoted to program director, It's

air  personahty and production
manager of WKNR in Detroit; Ron
Sherwood has been promoted to
music director of the Top 40 oper-
tion, The station is revamping. . . .

Selling Sounds

What's doing among the major music houses. [tems should be
sent to Debbie Kenzik, Billboard Magazine, 165 W. 46th 5t., New
York City, N.Y. 10036.

WEEK OF 16-20 FEB.

LAURIE PRODUCTIONS, INC, 582-2975—John Mack re-
porting: Alberto/Culver—Series of TV spots for “Blondes American
Style.” Dick Wold produced for the 1. Walter Thompson Co. of
Chicago. . . . First Pennsylvania Bank—Four radio spots, composed
and arranged by Dave Mullaney, Produced by Phil Shulman of
N. W. Ayer, Phil. It was recorded at Aura Studios. . . . ldeal Toy
“Baby Love” was a TV spot produced by Ira Lassman of Grey
Advertising. It was recorded at Aura Studios. . . . Neet (American
Home Products)—One radio spot & one TV spot. Song written by
Lou Zarata; arranged and conducted by Dave Mullaney. Don
Krakouer was creative director for Grey Advertising. . . . Howard
Johnson—Three radio spots. Peter Schwartz produced for Grey
Advertising. It was recorded at Aura Studio. . . . Dupont Acrylic
Paints—Three radio spots. Elliott Greenberg composed and ar-
ranged, Bill Bopp produced for N. W. Ayer, Phil. It was recorded at
Allegro. . . . C&P Telephone—M. Figenshu wrote the theme. Pro-
duced by Phil Shulman and Gaston Braun. There will be a series
of 12 radio spots. Agency is N.W. Aver of Phil. . . . Gino's (Ham-
burger chain)—Radio and TV spots, Phil Shulman was the producer
and Ted Reagan, Creative Director for the N.W. Ayer Advertising
Agency, Phil. . | |

Jerry Verbel, Inc, New York, 986-2515, June Sadowski reporting;
Talkcaster Jerry Verbel will be taping material for the April edition
of the New Jersey Law Journal Audio Digest. . . . Jerry Verbel,
together with Ed Hall, Executive Director of the National Home
Improvement Council, tape the 31-show series “Fix-Up Facts”
promoting May as National Home Improvement Month. . . .

NATIONAL RECORDING STUDIOS, INC., New York, PL
7-6440—Arnold Eidus of Ted Bates producing music for Colgate,
Playtex and Swedish Tanning Lotion. Steve Karmen conducting for
Nationwide Insurance and Washington Gas. Warwick & Legler re-
cording jingles for Sulphin 8. KL Music in with Western Electric.
Dick Wotring and Cunningham & Walsh producing commercials for
English Leather. Stage Rights' Tony Faillace producing spots for a
Clairol show. Ron Bloomberg of Ron Bloomberg Advertising in from
Phil. recording more award winning Spatini spots. McCann-Erickson
producing Nabisco and Bahamas commercials. . . .

SPOTS ALIVE INC., New York, FL 5-6486—Working through
Diener/ Hauser/ Gireenthal, Spots Alive has completed a new broad-
cast campaign for “The Magic Christian.” The Terry Southern film,
starring Peter Sellers & Ringo Starr, is currently playing at three
New York first-run theatres, Herb Harting handled V.0, chores for
the broadcast advertising firm on the motion picture assignment,
through National Recording Studios, with Malcolm Anderson as
engineer. . . .

LOU HEMSEY JOINS GARRY SHERMAN-STANLEY KA-
HAN ASSOCIATES—Lou Hemsey, arranger and classical/rock
guitarist, has joined Garry Sherman-Stanley Kahan Associates, New
York as a writer, arranger and producer. . . .

CINEMA-AUDIO INCORPORATED, Rizal, 7-47-14—Pedro
Galvez, Jr., did the dubbing with blips for the “San Miguel Corpo-
ration 5.M.C. soundtracks” for the Philippine Advertising Counselors.
Ed Mojica of Ideas Inc., was also here for the voicing and mixing
of Johnson's Wax “Carnu & Holiday”, . . . Manprom Advertising did
the voicing and mixing for “Pretzel's,” radio & TV commercials. . . .
Instrumental recording for Edgar Mortiz & Merci Milina for release
through Victor Records was also done. McCann-Erickson, Inc. did the
tape dubbing for Del Monte products. . . . Rik Lipana of McCann-
Erickson, Inc. was supervising the voice recording for Coca-Cola
[.LR.T. presentation. Linda Alcid was dubbing later for a single
release. Releasing will be done by Luis Lee on Playtex Records. . . .

FARRELL TAPS WEINBERG—Weinberg has, through Farrell's
Commercials Management Group Inc. headed by Steve Bedell, made

television commercials for such clients as the Association of Full
Service Banks, Buick, and Beech WNut. Several new projects are in

the works as well, according to Bedell, and will be announeced
shortly. . . .

VARDI-HAMBRO PRODUCTIONS INC. NMew York, 765-4635
—WVardi and Hambro Productions are expanding. There's Lenny
Hambro, the jazz great, and Leonard Hambro, the piano virtuoso—
the latter heading up the new V & H office at 6335 Homeward
Ave., Hollywood, Calif. The two Hambros are not related. but they
do share one common denominator—music. Making it, creating it,
arranging it—for TV spots, radio, industrial films and exciting
feature films,

In fact, Vardi & Hambro Prouctions have just completed two
20 min. industrial films for TWA and Eastman Kodak. Larry Revitz
is the agency. They've done TV spots for Hilton International Hotels
lI:M::Eann-Erickmn}, LS. Treasury and a second Westinghouse
0go.
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the second time around for Carr;
he'd been program director of the
station a few years ago.
* * k&
Mike Scott is leaving WYSL in
Buffalo to join WRIT, Milwaukee,

. . . Don Schaefer 1 the new pro-
gram director of WNBC, New
York: he'd done some wonders with
WOUC, Pittsburgh. Those of you
who attended the Billboard Radio
Programming Forum here last year
priobably heard him speak on easy
listening formats. Good man. . . .
Pat  Murphy, older brother of
KMBZ morning personality Mike
Murphy, has joined KMBZ, Kansas
City, He'd been in Louisville ra-
dio. . . . Tony Rayan has joined
WWWW-FM, Detroit. . . . Skip
Broussard has resigned at WMPS,
Memphis, to become new program
director of WKNR, Detroit. Pough
Broadcasting has lost a pood man.
Just pot off the phone, as | write
this, with Lee Sherwood; he'd
just resigned as program director
of WFIL in Philadelphia to con-
sult WKNR. T believe the job en-
tails more than just that, but de-
tails aren't available at this sec-
ond. However, T can’t imagine a
stronger team than Broussard and
Sherwood.

* * &

Proof of the power of Radio-
TV Job Mart? Got a tape ad-
dressed to Billboard Magazine, Ra-
dio-TV Job Mari, Box B-268. Thai

(Continued on page 30)
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GRACE MARKAY, new talent on
the United Artists label, snapped
here with Roger Flagler, Liberty/
UA Cincinnati salesman. Photo
was shot in the office of Bob
Braun, WLW-T personality. The
dog was a gift to Braun from
Disneyland.

Prod Firm
By Blacks

SAN DIEGO—Black Video
Syndication—a firm which will
syndicate not only the music
television shows produced by
Chuck Johnson, but the works
of other black TV producers—
has been launched here. John-
son, president of the new firm,
is also general manager of
XEGM, soul station which
transmits from Mexico into the
San Diego market. First produe-
tion to be handled by Black
Video Syndication is a new TV

special  called “Soul Time
US A" which features record
artists.

NATRA Parley
On Aug. 13-16

NEW ORLEANS—The an-
nual convention of the Na-
tional Association of Television
and Radio Announcers will he
held here Aug. 13-16 at the
Jung Hotel, reports executive
secretary Lucky Cordell, assist-
ant general manager of WVON,
Chicago. Soul personalities in
radio and TV will convene from
all over the nation.

www americanradiohistorv com

Jazz & Blues Spark
Regrowth of WHAT

PHILADELPHIA — WHAT,
owned by William Banks, is ex-
periencing a mgrowth in listener
excitement with its two-month-
old jazz and blues format. “"We
havent seen a ratings report
vet, but we're very happv with
the format,” said Banks. The
station was for a long time a
key exposure for soul records.
Banks said he changed to the
new format because “"WFIL and
WIBG here, the two rockers,
were playving the same records
we were playing . . . and giving
away automobiles and money.
Those giveaways are murder, |
just didn’t have that much mon-
ey.” he said, He expects to
change the format of WWDB-
FM, an easy listening station,
within the next few weeks.

The npew WHAT format
hinges heavily on albums. Most-
ly old albums, Mary Mason, air
personality and promotion di-
rector of the station, said, “We're
aiming strictly for a mature,
adult audience.” She spoke of
playing, for example, “Prisoner

-Anderson,

of Love”™ by Billy Eckstine as
part of the programming’s aim
toward achieving mature listen-
ers.

Banks pointed out that the
sound of the station, however,
15 contemporary. MNew hits are
hlended into the programming.
“Coloring Book™ by Aretha
Franklin was broken by WHAT,
according to Mary Mason.

No record is repeated too
often in the schedule. Air per-
sonalities meet once a week with
program director Les Anderson
to formulate a playlist. Air per-
sonalities of the station include
Billy Foxx, Mary Mason, Les
Sonny Hopson,
Champ Haggins, Mel Butler,
and Lloyd (Fatman) Smith, Miss
Dollie Banks is station manager.

One thing for sure, the flow
of record promotion men has
dropped to a dribble. Mary Ma-
son said she used to see five or
six every time she came in the
front door of the station, but
that now you were lucky to see
one.

WCLVY-FM Show for
Cleveland Orchestra

CLEVELAND — WCLV-FM,
classical music station here, will
present a weekend marathon
Friday-Sunday (13-15) to raise
510,000 towards the Cleveland
Orchestra  Sustaining  Fund
Drive. Any listener who makes
a pledge to the orchestra dur-
ing the marathon may request
any of the selections included
in the master tape library of the
orchestra's broadcast  series,
which numbers over 600 selec-
tions.

Participating in the marathon,
which will feature only the
Cleveland Orchestra, will be
guest masters of ceremonies

such as Robert Finn, music
critic for the Cleveland Plain

Dealer; Frank Hruby, music
critic for the Cleveland Press;
Wayne Mack of WDOK-FM;
Henry Pildner of WGAR; Don
Robertson, columnist for the
Cleveland Press; Klaus G. Roy,

program annotator for the
Cleveland orchestra; plus
WCLV-FM  personalities Bob

Conrad, Martin Perlich, and
Tony Bianchi. Angel Records,
Philips Records, and Columbia
Records have donated albums
which will be given callers who
pledge money to the cause. In
addition, listeners who pledge
210 or more will receive also
a specially pressed album of
performances of the orchestra
conducted by George Szell,
Louis Lane, and Pierre Boulez.

Isn’t it about time
someone did a

SPECIAL TRIBUTE TO |
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Happening
thanks
fo you
Radio

America

ANTONE
MANAGEMENT

Philadelphia, Pa.
215—727-5461

For Bookings: Call:
ERNIE .PEP ASSOCIATES
215—462-2827

45 rpm RECORDS

oldies by mauail

All original artists.
For complete catalog send $1.00.
(deductible from first order) to:

BLUE NOTE SHOP

154 Central Ave., Albamy, N.Y, 12204

Programming Alids

Programming guideslines from key, pacesetting radio stations, includ-
ing Best Picks, Best Leftfield Picks, Biggest Happenings, and Biggest

Leftfield Happenings.

\ HOT 100 |

WATS, Sayre, Pa., music direc-
tor Lee Potter reporting: BP: “But
You Know | Love You,” Evie
Sands, A&M; BH: “Who'll Stop
the Ramn,” Creedence Clearwater
Revival, Fantasy. . WSGA,
Savannah, Ga., music director/
personality Jerry Rogers reporting;
BP: *“Get Ready,”. Rare Earth,
Rare Earth; BH: “Timothy,"
Buoys, Scepter; BLP CUT: "Amer-
can Woman” (American Woman),
Guess Who, RCA. . . . WRNYV,
Annapolis, Md., personality Double
0Oog reporting; BP: "Celebrate,”
Three Dog Night, Dunhill; BH:
“Why Should 1 Cry,” Gentrys,
Sun; BLP Cut: “No Sugar To-
night.," Guess Who, RCA. . | .
WVBR-FM, Ithaca, N.Y., music
director/personality George Hiller
reporting; BP: "Rocky Top,” Dil-
lard & Clark, A&M;: BH: “Bridge
Over Troubled Water,” Simon &
Garfunkel, Columbia; BLP CUT:
“Waiting for the Sun" (Morrison
Hotel), Doors, Elekira. . . . WTRY,
Troy/Albany, personality Jay
Clark reporting. BP: “Instant
Karma,” John Ono Lennon; BH:
“Bridge Over Troubled Water,”
Simon & Garfunkel, Columbia. . . .
WALL, Middletown, MN.Y. pro-
gram director Larry Berger report-
ing, BP: “The Rapper,” The Jag-
gerz, Kama Sutra: BH: "My Baby
Loves Love,” Joe Jeffrey, Wand.
.. . WDCR, Hanover, N.H., music
director Mark Dillen Stitham re-
porting; BP: "Time To Get It To-
gether," Country Cotillion, Blues-
Way: BH: “Instant Karma,” John
Ono Lennon, Apple. . . . WPTS.
Pittston, Rick Shannon reporting:
BP: “Renee,” Glass Prism. RCA:
BH: “Timothy,” Buovs., Scepter.

The Record & Music
Industry Meet For
Lunch & Dinner At...

Gene Norman’s

RESTAURANT
[25th year I

e TR
8240 Sunse! Stnp 4 Hollywood

Phone 656 -1313

WANTED

LARGE QUANTITY PHONOGRAPH
RECORD FIXTURES

We also buy records closeouts for cash

Any Quantity

Write or call:
Mr. Jack Baum

B & G MUSIC SHOPS, INC.
1030 East 163rd Street, Bronx, N.Y. 10459 212 DA 8-8810

More will
LIVE

&
HEART FUND

the more
you GIVE

. . . WNIU, De Kalk, Ill., music
director Curt Stalheim reporting:
BP: “Black Hearted Woman,” All-
man Brothers Band, Capricorn:
BH: “Bridge Over Troubled Wa-
ter,” Simon & Garfunkel, Colum-
bia. . . . W5UA, Albany, music
director/personality Eric Lonschein
reporting; BP: “Love Me or Let
Me Be Lonely,” Friends of Distinc-
tion, RCA; BH: “Gotta Get Back
to You,” Tommy James & the
Shondells, Roulette. . . . WLBK,
De Kalk, NI, music director/per-
sonality Jerry Halasz reporting;
BP: “Bridge Over Troubled Wa-
ter,” Simon & Garfunkel, Colum-
bia; BH: “Love Grows,” Edison
Lighthouse, Bell; BLP CUT: “Hap-
py Whistler” (Groovy), Sandy Nel-
son, Imperial, . . . WAIR, Winston-
Salem, N.C., music director/per-
sonality Mike Craft reporting; BP:
“Come Into My Life,” Jimmy CIliff,
A&M: BH: “Didn't 1, Delfonics,
Philly Grove.

EASY LISTENING

WBCM, Bay City, Mich.. music
director/personality Jack Hood re-
porting;. BP: “Brighton Hill,"
Jackie DeShannon, Impenal; BH:
“New World Coming,” Mama
Cass, Dunhill. . . . WSPR, Spring-
field, Mass., program director Budd
Clain reporting; BP: “Nothing Suc-
ceeds Like Success,” Bill Deal &
the Rhondells; BH: "Lay Lady
Lay,” Ferrante & Teicher. . . .
KTTS, Springfield, Mo., music di-
rector Ray Shermer reporting;
BP: “Baby Make It Scon,” Flying
Machine, Congress; BH: "Six
White Horses,” Tommy Cash,
Epic; BLP CUT: "Happy Whis-
tler,” Sandy Nelson, Imperial. | . .
KBOS-FM, Tulare, Calif., music
director/ personality Steve Behar
reporting; BP: “Rainy Night in
Georgia,” Brook Benton, Cotillion;
BH: "Waitin' for Charlie to Come
Home,” Nancy Wilson, Capitol.
... KSPR, Springdale, Ark., music
director Dave Sturm reporting;
BP: “Everyday 1 Have a Cry.,"
Phil Flowers, A&M: BH: “Nothing
Succeeds Like Success,” Bill Deal,
Heritage; BLP CUT: "My Special
Angel” (The Burbank Philharmon-
ic), Bravo. . . . WGR, Buffalo.
N.Y., music director Larry Amnder-
son reporting: BP: “Add Some Mu-
sic o Your Day,” Beachbovs,
Capitol: BH: "Temma Harbour,”

Mary Hopkin, Capitol, . . . WSB,
Atlanta, music  librarian Chris
Fortson reporting; BP:  “New

World in the Morning,” Roger
Whitaker, RCA Victor; BH:
“Brighten Hill.” Jackie DeShannon,
Imperial. . . . WAYB, Waynes-
boro, Va., music director Carolyn
Bleam reporting: BP: “Brighton
Hill,” Jackie DeShannon, Imperial;
BH: "Nothing Succeeds Like Suc-
cess, Bill Deal & the Rhondells,
Heritage.

COLLEGE

WOMC, Queens College, music
director & personality Ted Gold-
spiel reporting: “Let It Be,” Beatles,
Apple; “Spirits in the Sky," Mor-
man Greenbaum, Reprise; “Road
House Blues™” (Morrison Hotel),
Doors, Elektra. . . . WBCR, Brook-
lvn College, music director &
personality Lenmy Bronstein re-
porting; “Get Ready,” Rare Earth,
Rare Earth, “People Gotta Be
Free," Fifth Dimension, Bell: “Our
House," Crosby, Stills, Nash &
Young, Atlantic. WNUR,
Morthwestern University, music
director Dave Loebel; “Instant
Karma,” John Ono Lennon, Apple;
“Country Road.” James Taylor,
Warner Bros. . . . WTBU, Boston,
Mass., music director Rob Gold
reporting; “Black Hearted
Woman,” Allman Bros., Capricorn;

(Continued on page 47)
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Michaels: Virtuoso Planner

e Continued from page 26

on Sunday nights on WIL
called “St. Louis University.” At
that time, he said, WIL was
the god of radio. “"Dan Ingram
was on the station, along with
Ron Lundy, Dick Clayton, Bob
Osborne, and Robin Scott. A
pretty heavy lineup. When |1
sent out a resume, it really
helped having the call letters
WIL on it. So, in a sense, |
lied my way into my first job
on KWHK in Hutchinson, Kan.,
for $63 a week. Worked there
six weeks. Then I worked on
KUSN in St. Joseph six weeks.
Then 1 decided I'd better go
back to college to graduate.”

While attending St. Louis
University, he worked as a pro-
motion man for Record Mer-
chandisers in the city. “Al Cho-
tin taught me how to respect
the deejays taught me
the responsibility one should
have to the manufacturers of
records.” He said he Knew pro-
gram directors today who
should have more appreciation
for the value of those records
on their desks. Chotin also
helped him acquire a “pretty
good ear” for picking out the
potential hits. And Michaels
worked closely with the pro-
gram director — Lee Sherwood,
who has just become a pro-
gramming consultant to WKNR
in Detroit — and Jay Cook in
determining the WFIL playlist.

Went to WRIT

After graduating in 1962, Mi-
chaels went to WRIT in Mil-
waukee. Lee Rothman was
program director of the station
then; Michaels became music
director. He stayed there from
the summer of 1962 until the
summer of 1964, becoming a
No. 1 personality. Then John
Box lured him back to WIL
in 8t. Louis “but KXOK had al-
ready taken over the market.”
Art Wander was program di-
rector of the station during
Michaels’ August 1964 to Jan.
23, 1965 stay. At that point,
Michaels became program di-
rector of KBTR, a station that
had just gone rock in an effort
to knock off KIMN in Denver.
The closest the station came to
KIMN was in September 1965,
Except for some good jocks
like Dave Diamond and Ted At-
kins, KBTR was a “hodgepodge
of nothing,” said Michaels. “We
had the “Breakfast Club” and
an hour and 40 minutes of news.
The job just couldn’t be done.
Yet, the KBTR jobh and the job
with WIL taught me a lot
which has helped me be a good
jock today. I've learned that
you've got to have the ‘equip-
ment’ in order to win."”

Mike Joseph, the program-
ming consultant who put WFIL
on the air with a rock format,
called Michaels on Labor Day
1966. "He said: "Danny Davis
said you were intersted in leav-
ing. How would you like to
come to Philadelphia? [ flew
up the next day.”

Michaels only returned to
Denver long enough to per-
suade Mullins Broadcasting to
let him out of his contract there.

“1 had re-evaluated the loss
in St. Louis — and it was a
hard loss — so 1 knew what
we were going to do at WFIL
and how to do it. 1 had been
a No. | jock and then gotten
beat. So, knowing how we'd
won and how we'd lost, |
knew what we had to do to
win.”

WFIL has a format, he said,
“but it's the extras that win.
I had salary figure, for example,
on my last contract and the
station gave me more than
I'd asked for.” He wondered
how many stations would do
the same for their deejays.

At WFIL, his job entails
more than just helping pick the
music and doing his radio show.
He's highly involved in com-
munity activities. In fact, he's
s0 busy that Wednesday is al-
most a full day of paperwork
(aside from his on-the-air sting)
to keep track of the nine bas-
ketball games he attended dur-
ing the week, the two pep ral-
lies, and the convocation
speech he delivered at a local
high school. All this, plus his
late evening show on WFIL six
nights a week adds up to a full
week's work.

Yox Jox

o Continued from pape 29

happens to be a box number in

another magazine's classified sec-

tion. But it was sent to Billboard.
* k &

Herb Kneeland has rejoined
WIDIA in Memphis after a two-
year hitch in the Army. . . . Mac-
MeGarry, 2-6 p.m. personality on
WRC in Washington, i1s the nar-
rator of the WBC-TV special
“Three Boys on Safari.” . . . Jerry
Goodwin, who worked with WKNR
in Detroit since 1963, has joined
WABX-FM, Detroit. He attends
Wayne State University. . . . John
David Anderson has left KYSN in
Colorado Springs, Colo., to form
his own talent agency in MNew
Mexico, . . . Jay Albright is now
with WAVI and WDAO-FM, Day-
ton. . . . The lineup at KHOW,
Denver, mcludes general manager
H. ). (Hal) Davis, who does a 6-9

(Continued on page 37)

Top 40 Profiles .

o Continued from pape 26

modern rock midnight-6 a.m. WLYV dominates the metro area with
MNo. | ratings reflected in Pulse and ARB.

KBAB
Box H
Indianola, lowa 50125

General manager is Jim Spoerl. Air personalities include Rich (Ron
{'Brian} Walls, rock program director, 19-year-old, and with the station
for one year; Steve Mathews, 18-year-old, and with the station since
December; Jim { Ron Martin) Beam, with the station two years; Mike Lee,
21-year-old, and with the station a year. Easy listening personalities in-
clude Mel Moyer, Jim Spoerl, Keith Rasmussen and Butch Gibbs, KBAB
is on the air from 6 a.m.-midnight to | a.m. on the weekends, Program-
ming is MOR and rock oldies from 6 a.m.-3 p.m.; 3 p.m to signoff is rock
with hard rock accented The station is located at 1490 on the dial and
operates at 500 watts during the day and 250 watts at night.
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The Beatof The BRAS s~
R Alpert & The Tiana Bras

“ All-time high Nielson, Tlll.l'i\‘i-l'i-i:.l“-'f‘:li-"li
area rating for a two week period.
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“SINGER present
THE WIZARD OF OZ

SINGER is happy to bring this wondrous
motion picture classic into the homes of
countless families across the nation,
Parents all over the country will watch
this famous film cast its spell on their
own children—the way it did with them.
They'll enjoy the magical performances
of Judy Garland as Dorothy, Ray Bolger
as the Scarecrow, Bert Lahr as the
Cowardly Lion, Jack Haley as the Tin
Woodman —and all those other fasci-
nating Oz characters!

And SINGER is proud to
present at this time:
ATribute to Judy,

. by Gregory Peck,
including an announcement of special
interest to the motion picture
and television industry.

Sunday,
March 151
o until 8 PM.
NBCTV

in Color!

& Tradermark ol the Singer Company mult:f ﬂew‘fﬂr tﬂmarmw !-IS ﬂt S ] N G E R tOday !*
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RADIO-TU MaRT

Billboard is read by nearly every air
personality, proegram director and
station manager in the nation. Re-
sults are guarantesd. The coat
only 15 for twa times, but, because
of the lowcost, payment should be
enclosed with the advertising copy.
Send to:

Radie-TV Job Mart
Billboard
&5 W. 4éth St
HNew York, M. Y. 10036

KOO0 Country Radio in Omaha,
MNeb., loo g for 1st ticket I for
afternoon drive shift. No maln-
tenanee, just good prodostion, and
know country radio. Good starting
ray with a growing chain, Send
tape and resume to Frank Lee,
‘.ﬂ'}:eratiunn Director, KOO0, Box 37
5 . Meb.

POSITIONS OPEN

I'm interested in as many alrehechs
a5 I can lay my hands on. I'm not
looking for any particular time seg-
ment, but will listen to eveéerythin
that comes in as long as it's good.
Interested jocks can alr special ale-
checks to me. Mel Phillips, program
director, WHEKO, REKO General Bldg.,
Egﬁimn‘lunl Center, Boston, Mass.

One of the natdon's lop broadeast
chains is looking for an exceptional
personality ln Top Five market. If
you belleve In FM radlo and In the
emergence of what used to be
known as progressive rock, and
would like t0 program your own
show with Imagination and love,
then send tape, resume and ifrachk
record to Jerry Stevens, program
director, WMMHA-FM, 18th & Walnut
Sta.. Philadelphia, Pa. 19103,

I want to meet new in a
new place, and A & mﬁt have

three months of sammer. 3rd en-
dorsed, ma 50 to set your
disks splnning. For a tlght beard,
with ta to e It, write: Tape,
Box 244, Haggin Hall, University of
Kentucky, Lexington, Ky. 40506, Get
hand-ironed results in & “no iron-
ing required"™ world! Posslble Inter-
Eim March 14-22. Bradford D.

Country musie s my thing. Give
creative musie entation: write
and produce selling copy. Like to
ran  combination musie-telephone
ghow on all-nighter, Prefer Pacific
Morthwest market, Wrlte Box 0211,
RHadle-TV Job Mart, Billboard.

Wanted: Flrgt phone annoaneer
with MOR and easy rock exp. Good
career  opportunity, excellent Ea:l:p
and fringe benefits, Write BIIl
f_llr:é'aiin.!. CVL, Crawfordsville, Ind.

Heavy statlon In Seattle looking for
a Glant-of-a-Moming man. If you
have the pace, produstion and abil-
it¥ to ente . BEnd “q'.ir and
resume to Box 0208, Radio- Joh
Mart, Billboard.

Immediate opeéning for announcer
with professlonal sound, tight board,
roduction on music show.
:Ig pay, new fa:l.lltian. religious-
oriented 5.0{0-watt AM. Permanent
}rllh ﬂadvﬁnﬁtmem. Age 2535 pre-
DTG, ocdern country and [ﬂlptl
programmed in  advanco. Send
resume, tape to KXOW, P.O. Box
478, Hot Springs, Ark. 71801,

WOKW, Brockton, Mass.,, seeks a

1st phone. The format s MOR.

Worldn eonditdons are pleasant.

Great sltuatlon for young married

Eurﬂfﬂlllﬂﬂl]. Contact program diree-
r Jack Sulllvan.

Avallable June 1f 1st phons, §
years' experience in all formats, cur-
rently teaching college broadcast-
ing. Seeldng position as program
director, news director, [N, or pos-
tion with opportunity for manage-
ment. Know music. Excellent at
production, by L Frefer
Southeast. Write: Box T. Radio-
TV Job Mart, Elliboard.

WINC—Bright morning man nesded.
Has to be pretty good to fli sophis-
teated format., $150-51860 per week
to start. Call §19; 455-2202, Jackson-

ville, N.C.

Need a good morning Jock? I'm
looking for a steady rellable posl-
tion at a coumn station. Age I,
married, 3d class ticket with broad-
cast endorsement, honor discharge
from 17, 5§ Navy. Wil travel. 2145
years® experience, some Emdumnn.
pd w rience. Call: BI2: 365-26813
after 4 p.m.

First ticket Top 40 personality for
late night slot. Pretty good salary
in congenial atmosphere. Call pro-
goam Chstor oe Arbucge Wik

. OF Wr a
847, Richmond, Va. Hurry! *

Want to hear from alrehéck colles-
tors having statlon tapes from the
1950'% and 1060's. Write: Box 0227,
Hadio-TV Job Mart, Billboard,

ELWW, contemporary station, seeks
Eood morning personality who's
capable af keeping a show moving
and belng entertalning. Good pay.
Stability. But we want a man who
can  think. Willing to consider a
small market man wishing to move
up. Tape and resume Immediately
to program director John Long,
ELWW, P.O. Bax 878, Cedar Haplds,
Towa 52402,

William Banks, owner of WHAT
and WWDB.FM In Philadelphla, re-
ris fantastic response from Radio-
Job Mart ad . . . many times
the response of a job ad In ancther
radio publication.

Radioe artisi—3d cless ticket with
B. E. Formerly ABC and MBS
former In New York City, College
grad {(UofP), Pleasant spealdng and
singing wvolce, pianist. "1001 Bongs
From Memory." Top singlhng ecom-
muercial writer, AP songwriter.
Mow In Palm Beach radio with e
Eﬁ wléfe nnrf-nE: ltl;:! Hn:lt:rln oo

Uunges. e H Oppor-
tunity in larger mumrn nu:nt.
Lnngﬂ' Grey, P.O. Box 772, 'W. Palm
Beach, Fla, (305) G55-3580.

POSITIONS WANTED

Contemporary statlion In  Albany.
N.Y., capital eity of New York State,
needs evening alr personality, This
is an excellent position and oppor-
tunity for a young professional who
desires 2 challenge, Good starting
Pay¥. Send tape and resume as 500N
a5 poasible to program direclor J.W.
Wagner, WFTH, Albany 58t..
Alhany, N.Y. 12205

P.D.-alr personality with Ist tleket.
Crack ; sharp productlon, high-
l¥ experienced and avallable now,
Get ratlngs snd a professional
sound. Phone: 312—491-1081.

Let's get together. Now! Young,
creative 'Lnli-u 40 DJ avallable {im-
media ; ur ¥ears’ erience in
half-million m t. 3d ticket. Mili-
tary sarvice just completed, now
Fatd.rhtn a‘.". bae¥ In actlon. Exeel-
&n owilpdge o and progres-
gilve rock musie. #n

director. Call: 212; BMMEGR00 bhetween
46 o.m. or write: Bob Thom oo3
Magle 5t., Bound Brook, « o,

— e

| ——

Top-rited medium market adoli-
contemporary seeks self-starter news
director. Fast-paced operation sm-
hasizes mobile news and actualities,
glary open for right man. Send
tape, resume [0 Lee Thomas, KLMS,
Box 1804, Lincoln, MNeb. GB501.

Gung Ho! Desire to return to radio
nlf'{.-m.-'r two years In Marines. Rated
Mo, one In each tlme sloft worked,
29, Aggressive. No drifter. Great
references, Every offer considersd,
Neal ﬂlﬁ'ﬁl. Box 248, Wittenbers,
Wik, S4400,

Presently general sales manager
seeking medium market In Ohio,
Indlana, Michigan or I, Three
years' experience in broadeasting
medln, Vet, 25 dependable, ag
give. Awvallable after Mareh 8 Con-
tact: Box 0216, Radio-TV Jobh Mart,
Billboard,

Mow guy with total experience, In-
cluding Top 40, sports, MOR, news.
%:nuh.ln[ to join bk ra:dntjnnd team.

Oung i ve ] ﬂ-l'l-&d.
Wt B 055k, Redio TV Job Biart,
Billborrd.

Program director needed fast for
24-hour uptempo eazy listening FM
station In one of natlon's major
markets. Experienced professionals
may call 215—TR 8-1500 and ask for
Mr. Kay, station manager of WWDE-
FM, Philadeiphia,

An opportunity exists at this adult
musie statlon for a good second in
command, flrst-class tieket holder.
If »ou have the experlenecs and
Enow-how, pleases contact ©, Mills
at 203—-227.5133. ar write: The Wesi-
port Broadeasting Co., Box 511,
Westport, Conn. (GBS0,

ANnouncer

J00-watt, 24-hour station in central
Virginia, First ticket preferred, but
not required. Excellent #uﬂﬁ“i
conditions, Top salary to the righ
man. Conlact Peie Jason, Evans
Communication Systems Inec., Box
631, Charlottesville, Va., 22002 or
call T03; ZH6-5121.

Immediale opening for a top-flight
o I.nF: hr&ht. MOR F-n-mnt.

MNews man needed immediately for
WPOPF, Hartford, Conn. Call pro-
gram director Dan Clasnton.

I would like to work In the Caro-
linas, Virginia, or. most of all, in
Tennegsee, 23, Draft [ree. l-fnu
done production, drive time air
work, musie director duties. Murray
ene Crawley, 819—2I73-6688, or
3432 H. Wichita Plaee, Greens-
boro, N.C. Z7405.

12 yeirs" experlence radio news and
sporis, Currently FM news director,
Y e, To Toparias

F: | ¥ -
Durocher talks to 'mn. Namath,
H. nal flgures.

. _Write Bill-

In these of Inflatlon, isn"t it
a nice feeling to know that your
money atill ean o o long way? For
example, :ne ﬁef;r;ﬂu gets you
i DNEWEMAN, i man,
51“ experienced 1st phone. Imme-
iately avallable. The only catch:
;n“u{u ll‘.ﬁlim !E'mrui“[}'a located In
[ W o ersey, Conn.,
suburbia), Larry Kay, 516—7T01-6587,
58 Fairview Ave,, WValley Stream,
LI, MN.¥. 11581.

sonality aspirant. Presently earning
firat-class radie telephone-broadcast
Heense. Has s=lnpere intersat In
challenging soul or Top 40 format
announcing job. Lee . Box
1821, Atlanta, Ga. J030L.

WNow avallable for one of the major
B} markets. Meture, professional
Top 40 deejay and/or PD with exp.
in medium markets., Not a time &
temp man, but not a mouth either.
Exp. In netion. 1st ticket. Com-
taet Harold Hines. 1 Parkview D,
Bwlmwmn. . 42101, Or esll
i 1

e

John Paul Jones, 415—479-3808.
Ambitious, dependable, hard work-
worklng: single, 234, draft exempt.
DJ—eountry, rock, or MOR. Sports
easter—play by play and nute
show dally. News—very au -
tive. Daesire posldon In Great
Lakes multistation markst. Call or
write 2034 Glant, Tolado, Ohla 43608,

e =

Wanted: Announger for summer
work as Demolition De ANnoun-
cer and advance man. M be avall-
akle to travel as we perform at
county falrs in Ohlo, Indiana, -
nols, ete. College student with
training preferred, Sfate salary min-
I.'l‘ftl;lﬂt :lmt-‘ ﬁnttt:rir E:lntdy ﬂlt‘il;}'g:ﬂn“d
other de o Varie Oni
ﬂgﬁl PO, Box 276, Zaneswille, Ohla

Soul personality, 3rd tleket, Seeking
top 40. soul, or country music sta-
tion. Congenial. Musle background.
Will send tape and resume. Prefer
South or Midwest. Promotlon ldeas,
wi drive to earcy them out
Bobby King, 1520 W. Lehigh Ave.,
FPhiladelphia, Pa, 19132,

When it comes to a job, Billboard
has proven time and time again that
it ean out-perform any other pub-
Heation. b

e —

S

WMBD Radlo, 43-vear-old MOR CBS
affiiate, is looking for experienced
production director AM, FM, TV
atdio. Prefer at least two to three
years s0lid radio background. Om
ocamera exp. helpful, but not neces-
ulgr: volee guality, cheracter volees,
and creativity glven great considera-
tion. Call or write: Mr. Darrel Jones,
aperations manager, WMED, 212 5.'W,
Jefferson Ave., Peorla, I1L. 61602, or
call I09-678-0711.

Bomewhere in radloland, there is &
manager pulling his halr out because
he needs an experienced operations-
program manager, but just ean't
find one. He wants a man who knows
P amming, traffic,. MOR music,
pgﬁﬂcﬂun, , rock and news. He
wants to leave the intermal operatdon
of his statlon to this Individual so
he can concentrate on sales. If vou
are thiz manager end there are only
three hairs left on your head. call
Dennis at 1-215-8582-313]1 now so we
can get together and make your
gtation what you want it to be, Call
anly between 10 am. and 5 p.m.
A lﬁl for m*!:r *::"l.nt PIl'I'I'I-II'II!!:HE
Cy AN oppa Erow. Marrd
and draft exempt. Let's do our thing
together. Now.

Onme of America’s top pop musie
programming authorities is looking
for job as announcer and/or music
direotor. Former editor of national
broadeast music weekly publication,
Funrhtﬁlrtllt sound. Erd..h'LﬂEH-ﬂ
or challenging opportunity.
chance to eatch man on the way up.
Weite Tom Roberts, 7016 N, Henton.
Lineolnwaod, Til. 60646, or call 3135
G TR-T 0.

ot a station and want to make it
fo country? Got a country station
and want to make It go? Want to
hear a major market success story?
Want to bulld a sueccessful organli-
zatlon? Want to find the man who
can spearhead It for you? Write Bax
02258, Radlo-TV Job Mart, Blllboard.
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Shane. Married. Two children. Stable.
Professional dependable, Successful
a8 a programmer in six markets—
took five statlons to No. 1, anather
to No. 2, Background includes Top
0 and country music. Seeldng pro-
director position, but E
conslder alr rsonality position

in mediuvm or large markét. Call
Shane at B01; 3683-1048 or write: 1480
g.mf_rlllnpie. Salt Lake City, Utah

LOUD, EMOTIONAL, FAST-MOVING
ock that knows Top 40 music and
oves i, Seels posl with Top 40

statlon. Pref te die
Ist tickei, l:.':IT en  audlence slot.

[}

-

5oy, but I just refuse to beliewve
there are no BNNOUNCEr O in
Meiro New York area. end-
leas ads, no from Jersey, Con-
necticut, or ia. How come?
Thore must be at least one station
from these looking for experienced
abie mow. 5167018957, Larry Kay,

now, 3 5
58 Fairview Ave,, Vallay Stream,
Long Island, N.¥Y. 11581,

"Hadle Girl" longs to return to
palm trees;, sand, and £ In
Central or South Florida. Has 7 yrs."
continuity, traffle, promotion, sales,
production, news, and ad agency
experience. Jrd phone. Hesume and
copy samples on request. Write Box
022), Radio-TV Job Mari, Billboard.

Aha! Now you've reached the ad

've been walting for! Well, don’t
ust stare—eall or write or some-
thing! Five years’ rock background;
wild mind; production; oldie nut;
audience pleassr. Write copy. FCOO
drd. Medium markets and up only,
?ﬁm. nﬁkum.llrm?;l.;ﬂn No. Z, Box

nl—‘u—ﬂl "l'l".l'h 1 L] nl:ﬂl Fﬂ.ﬂ'l!l.!‘
201: 482-2784.

Then came Ric! 5 y13." exp. In Top
40 and upbeat MOR; bright, exclting,
sound; smooth, tight board; strong
u:;t:l‘m: i“ﬂf:ﬂ: rEI!rEIIEBII;
FEEO; Y Ccomp H“ﬂi
« married, not a drifter: interested
in: Northeast, Southeast, Midwest;
nr:ihl;l:}a :nnnu.ir. Call ﬂ&i—mﬂ-ﬁlﬂ. or
w H (3 castro 148 Alderton
5t., Rego Park, N.Y. 11374,

Flrat phone personslity seeks con-
temporary AM or FM stereo deejay
position with produetion duties In
one of the major 5 markets, BSix
¥r8." exp. as 4], md, pd in 400,000
lus market. 25. Draft free. Excel-
ent ratings and references.  Call
Don B. Willlams, 316—B4i2-35040,

Equﬁgﬁ r}ﬂln. FM ct:nnnlaumn'. Jlddr
of Europe FOur programs|
Glve your lUsteners the pleasure and
the excitement of enjoving such
E‘ut talents as Joe Cocker, illa

athleu, Jethro Tull, Paul Mauriat,
the Shocking Blue, Charles Azna-
vour, and Julle Dilscoll. Thes're ail
Europeans—and the now! You
can he the first to play thelr bhrand-
newest smash hits when you book
the wee half:hour "Europe After
Hours" show. Each show will he
produced wunder the dreetlon of
Barry Graves, 27, Berlin's leading
rock music ecritle, For demo tape
and details, write to: Barry Graves
Music, 1000 Berlin 30, Ahornstrasse
2, West Germany.

I've been in broadeasting sines 1961,
I'm working at present., I have &
good job and make good money, but
Ii:nfugn; ﬂtt;:;}ru dmga as muach
nt employer,
I have been wﬂm"md readin
news for the last two years. I ;leei
at home with produrtion and special
events. Have several radio doeu-
mentaries to my eredit. Alse Pulse-
rated No. 1 mormning show. I would
like to relocate in South Florida—
my home. Wil consider all offers
unless you are one of those $90-a-
week statlong, If o, don't writa, If
not, write Les Leland, Box 0234,
Radio-TV Job Mart, Blllboard.

Fun-loving, fast-moving jock that
knows music—Top 40 past, present,
and future —and loves It Seeks
D an it Ton R tien. 3

u .
Drake, Chicago, I, BOG47T. :

Nine-¥ear radio veteran with experi-
ence ns personality, musie direstor,
and program director. MMarried, col-
lege graduate, 25 years old. Stable
loyal, dependable. Excellent im all
E g of p m, voloe.
e
Or write me at: 2508 Third Ave.

Huntingtom, W. Va, 25703, C
Claude Hall for references, ontact

Anyone looking for a he ¥ E:
]E]I::rduﬂ-l.. H:l.diu-T\F .-rnl: lElrtw. B
il "

How! Heap good jock ready to col-
lect acal of competition. Plenty
talent! enty expensive ($12,000
minimum), You gottum wampum,
:':IE ml‘l-ll‘ltl fq'}' o g:'pe and resume

request. : Box 0228, Radlo-
TV Job Mart, Blllboard.

WKNR’s Broussard Makes
Programming All-Day Job

® Continued from page 26

a black person requesting a rec-
ord by a white, it makes me
feel good. And the same goes

for a white requesting a soul
record."”

Broussard got his start in
radio in 1961 part time work-
ing on KSIG in Crowley, La.,
while attending the University
of Southwest Louisiana at La-
fayette. He later worked part
time on KALB in Alexandria,
La., then became program di-
rector full time at KXKW,
Lafayette while still attending
school, In 1966, he joined
WLCS in Baton Rouge, but

after a year was called into the
army reserves for six months.

Then he returned to WLCS for
a year before joining WTIX in
Mew Orleans as music director
under program director Buzz
Bennett. He was there two years
and admitted learning “a lot
from Buzz Bennett.”

But after joining WKGN in
Knoxville as program director,
he took graduate courses in
market research and the psy-
chology of mass communica-
tions which also shaped his pres-
ent theories on researching for
programming.

There are environmental fac-
tors in any market which stim-
ulate and influence the people
living there, he said. “And these
generally relate to music. In
Memphis, there's a heavy black
population and it's the home of
the blues—these factors have
influenced the whites toward
blues. A southern white animos-
ity counteracts this slightly. But
you'll still find 50-60 percent
of the records on WDIA's play-
list selling to whites, which in-
dicates that some of their lis-
teners are white. “WDIA," he
said, “was playing such artists

as the Beatles, the Led Zeppe-
lin, and Dusty Springfield at one
time. 1 admire them for that.
I don’t know who was respon-
sible, but he was thinking big.”

An unusual factor about
Memphis was that soul record
companies provided poor rec-
ord service to the pop stations,
Broussard said. “Stax Records
didn’t really work the white sta-
tions, Same with Motown Rec-
ords. And it's unfortunate. I
wanted to play their records.
These companies were missing
the boat. MNot just in record
sales alone, but something much
more important.”

Pioneer FM’ers
Ist Meeting Set

CHICAGO — Pioneer FM
broadcasters will hold their first
annual meeting, a breakfast
event, April 5, during the annual
convention of the National As-
sociation of FM Broadcasters
here. Further information may
be obtained by contacting the
NAFMB, 665 Fifth Ave., New
York, N.Y. 10022. Phone 212—
755-9330.

T 0 OOV G TRA

OFFERS POLKA
TAPES FREE

HAZLETON, Pa. — Free
half-hour and hour polka music
radio shows for broadcast use
are available from Joseph J.
Holan, 703 Hayes St., Hazleton,
Pa. 18201. Holan, who says he's
trying to promote polka on
radio, offers the tapes free; “all
I ask is that the tapes be re-
turned to me after broadcast.”

10 O TSGR TSR BORO
MARCH 14, 1970, BILLBOARD
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RED HOT
new instrumental single

FUNRY
DRUMMER

PART 1 and PART 2
KING 6290

- ALBUM ACTION ALL-MARKET CHART CLIMBER

AIN'T IT FUNKY KS 1092

IT'S A
NEW
DAY

KING 6292

JAMES
> UL
PRODUCTION

STARDAY * KING

recording and publishing companies, inc

Executive Offices; P. 0. Box 8188—3557 Dickerson Road, Nashville, Tenn. 37207 (615) 228-2573%
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ampus News

Crewe's Cooper Underscores
Campus as a Buying Power

NEW YORK—If the cam-
puses were used to their fullest
extent when promoting a rec-
ord, Perry Cooper of Crewe
Records estimates that a record
company could reach about 10
or 15 percent of the people in
the nation. “There is no doubt
about it. Much of the record
buying public is on the campus.”
And statistics will bear him out.
The most recent survey of
3,200 students in a dormitory
at the University of Wisconsin
showed that $220,000 was spent
on records during the last year.
“*You cannot just slough the
college student off any more.
He is definitely a big chunk of
the record-buying public,” said
Cooper, director of special pro-
motions for Crewe Records.

Recently, Crewe sent out a set
of four records dealing with
theater music to  various

campuses around the country.
The firm asked for a response
from people at the campus sta-
tions. I really didn’t know what
would happen. This was not
rock music and 1 was not sure
what type of response, if any,
we would get. But we received
replies from many of the sta-
tions. We got many letters of
approval from station music di-
rectors.” Cooper sends all cam-
pus correspondence Lo station
music directors. “We use the
title rather than a name be-
cause of the turnover at a col-
lege station. Everyvone changes
jobs  and people graduate.
Blanket mailing works best for
us."”
Format Diversity

One of the theories Crewe
Records has proven is that a
campus station has great for-
mat diversity. “These people

Clemson U. Plays Host to
9,000 at Rock Festival

CLEMSON, S. C. — Seven
bands, led by Pacific Gas &
Electric and Steppenwolf, pre-
sented a rock concert recently
al Clemson University. The show
was put together by the Clem-
son Dance Association run by
Randy Bazemore. Also helping
was Beach Club Management
Inc., of Myrtle Beach, S.C. More
than 9,000 people from 13 col-
leges paid 35 each for the privi-
lege of listening to over 10 hours
of music.

With the two headliners were
Truth, Willie T & the Hot Rain,
Steam, Mouse & the Boys, and
the Flaming Embers. The audi-
ence showed its new enthusiasm
for hard rock rather than soul,
when they responded with wild
cheers to the Steam set. PG&E
was the highpoint. They drew a
standing ovation that lasted
through their encore. An audi-
ence which was largely unfamil-
iar with their work gave PG&E
and their lead singer, Charlie
Allen, a deserved response. Step-
penwolf performed cuts from
their new album as well as

“Pusher” and “Born to be Wild,”
which spotlighted John Kay. The

WRVG-FM on Rock

GEORGETOWN, Ky. —
WRVG-FM at Georgetown Col-
lege in Georgetown, Ky., is now
programming all progressive
rock as part of its “Total In-
volvement Radio” program. The
records are picked on the basis
of requests and spot checks
rather than sales.

WRTI-FM to Jazz

PHILADELPHIA — Temple
University's WRTI-FM  has
changed to an all-jazz format.
“Our Listenership has grown
greatly and the comments have
been very favorable,” said Rob-
ert Kassi, station manager. The
station is the only all-jazz sta-
tion in this area and could use
record service from the major
jazz labels.

ADVERTISING IN
HHD BUSINESSPAPERS
MEANS BUSINESS
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audience was with the group for
the entire set.

Hard rock fans in the south
have lived through too many
vears. In spite of the success of
the Atlanta Pop Festival in 1969,
promoters, agents and bookers
have been slow to take advan-
tage of the change in musical
tastes that has been evident in
increased hard rock record sales
and play time on collge radio
stations. Hopefully, the success
of the pop festival at Clemson
should go a long way towards
opening the deep south to other
rock events.

Karen Sundstrom
University of South Carolina

rarely use a playlist. Most of
the air personalities pick out
the music as they go along. They
play all types of music. Since
there is no ‘type cast’ of a
station’s format, all products
are exposed. We can get re-
sponse on almost any record we
send to a station.” Crewe op-
erates with a mailing list of
over 600 stations on college
campuses.

Cooper also finds that “pro-
fessional ability at a college is
often better than at a small
commercial station. | have
heard jingles that make me very
surprised. The stations even tie
in and monitor commercial sta-
tion news.” He also mentions
that college radio, by nature of

the free format, is “getting
away with a lot.”
“The reason these stations

are becoming such a major fac-
tor 1o record companies is their
built-in  audience—the college
student. These people cannot
hear the music they want on
commercial radio. At a college
station, everything is played and
everything is listened to. People
should be made more aware
of college radio and the col-
lege student in general. He has
a great deal of buying power.
But no one believed in FM
either.” ‘

In the future, Cooper predicts
that the college radio person-
ality *may find it easier to get
a job in radio. With FM com-
ing of age, more jobs will be
made available. The people who
get hooked on college radio
and learn its methods, will be
able to adapt to FM quickly.
They won't have to learn to
slow down and sound relaxed.
They already have these two
qualities.”

Hall Cites Both Sides of the

Coin in Jukebox Servicing

HOLYOKE, Mass—"Servic-

ing jukeboxes in the campus
community is both hazardous
and rewarding,” according to
Leslie Hall of Russell-Hall, a
company which services the
jukeboxes on four campuses
and the Holyoke area. “The re-
wards come from knowing that
we are a vital industry to cam-
pus unions, campus area eating
spots and fraternity houses.
These people love music. They
probably could listen to music
24 hours a day. They are up
on the latest happenings and
sometimes they are ahead of
them.”

Hall finds that the most popu-
lar type of music in jukeboxes
on campus is the kind heard
on the local radio stations, Top
40 and rock. “The Top 40 type
of music 18 common to almost
every jukebox. The rock is not”
Hall finds a slight difference in
preference to music when deal-
ing with jukeboxes off the cam-
pus. “The off-campus listeners
prefer a more adult type of
song. They seem to have made
up their minds musically. The
students have not.” There is no
distinguishable difference in the
amount of time spént servicing
jukes on campus and off. Each
box is serviced about the same
amount of times. Hall is dis-
mayed at the high amount of

vandalism occurring with his
jukeboxes on campus. “In the
dorms and the fraternity houses,
there seems to be a very high
amount of breakage and van-
dalism. We often find that some-
one has tried to pilfer records
or tried to get a free play or
simply just broken the glass on
the machine. I cannot think of
any way to prevent this, short
of making an all steel box with
no glass and strong locks. Of
course, this might limit use be-
cause showing the product
seems to be important to the
customer.”

Hall is dismayed that the
“future leaders of America,” as
he puts it, are disposed to van-
dalizing his equipment. 1 guess
a lot of it has to do with the
fact that a student is neither an
adolescent or an adult. I'm no
psychiatrist, but this fact prob-
ably causes a great deal of the
frustration which is taken out
on the machines.” Most of
Hall's machines still play three
songs for 25 cents, but the
trend is to two songs for 25
cents. “I'm sorry that our prices
are rising and we have to pass
it on to the customer, but that
is the way. 1 do not think it will
really hurt business.” Hall feels
that the college market “is fun
to work in. I hope to continue
dealing in this field for a long
time."

www americanradiohistorv com

What's Happening

Washington Stute University is beginning construction of a multi-
purpose coliseum designed to accommodate athletic, cultural, and enter-
tainment events. The structure will have a capacity of about 12,000
people, and will also be able to accommodate 1,100 people for intimate
concerts. There will also be a special electro-acoustical system which
“permits tuning of the auditorium for optimum delayed reflections and
envelopment.,” according to the designers John Graham and Co.

* * %

Mike Karpinsky, # sophomore at Eastern Kentucky University is
preparing a thirty minute radio documentary tape on Black Comedy of the
sixties, He has included Bill Cosby, Flip Wilson, Richard Pryor, Moms
Mabley, Godfrey Cambridge, and Redd Foxx. He could use information
on these people plus information on anyone he has left out. Send all to
Karpinsky at 109 Brockton, Richmond, Ky.

* * &

Received a letter from Bill Blankenstein, station manager of WNIU.
He disagrees with Jim Hoffman's article in the Feb. 28, issue. "When
comparing the surveys of WPGL and WNIU,” Hoffman said, “1 maintain
that you can't put Tom Jones next to "Draft Resister’ without motivating
the dial changers into action.” Blankenstein sees two oversights in the
comparsion, “WPGU operates on a broadeasting signal whereas we operate
on carrier current. Therzfore, WPGLU must go for the Champaign audience
as well as the college students. Our (WNIU) audience makeup is com-
prised of 73 percent females. They prefer Tom Jones to “Draft Resister!”
Blankenstein used to work at WPGU and remembers their method of
survey. “Salinger relies on the telephone and does get calls from high
school students. We rely on the Billboard Hot 100, telephone requests and
the music director's intuition. What I'm trying to say is that our survey
is more representative of the college market.” The letter is edited but
you get the idea. What else is happening in this area?

A few more people to be added to the list of Campus representa-
tives. Si Dunn 1s Billboard's representative at the University of Texas.
We also welcome John Gray of the University of Michigan and publisher
of “Big Fat,” a new Ann Arbor Underground paper. Tom Basham will
be covering the Umiversity of Maryland scene from College Park. At
Berkeley, Miss Carol Matzkin is busy preparing articles to be read in this
seclion at a fi.lll.lrﬂ date, Power to the people.

The time is drawing near for the Associations of College. Unions—
International Meeting in Houston. Hope to see many of you down there

%n March 23. One of the speakers at the conference will be Whitney
oung.

Campus Dates

Blood, Sweat & Tears of Co-
lumbia appear at the University of
Indiana, Bloomington, Saturday
(14); University of Missouri in
Columbia, Sunday (15); and New
Mexico State, Las Cruces. Friday
(20},

Rhinoceros, Elekira recording
artists, will appear at 5t. Joseph
High School in Trumball, Conn..
Friday (I3), and Southern Con-
necticut College, Friday (20).

Appearing at the University of
Massachusetts is the Dave Brubeck
Trio with Gerry Mulligan, Friday
(13); University Symphony Band,
Sunday (15), and Charles Lehrer,
oboist, Wednesday (20).

The Frost of Vanguard will ap-
pear at the University of Bridge-
port, Connecticut, Sunday (15).
and New Paltz at the-State LUni-
versity of New York, Sunday (22).
Josh White Jr. of UA appears at
Guilford College, Greensboro,

M.C., Saturday (14), Sam & Dave,
Atlantic artists, appear at Florida
State University, Jacksonville, Fri-
day (20).

The Fifth Dimension, Bell re-
cording artists, will appear at
lowa State University Thursday
(19}, Paul Geremia, Folkways art-
ist. will perform at the State Uni-
versity of NWew York, Cortland
campus, Friday (20},

The Pharaohs, Three Star Rec-
ords recording artists, will appear
al Goldey Beacon College, Wil-
mington. Del., Wednesday (11).
and Pennsylvania Military Col-
lege, Chester, Pa., Saturday (14),

The Queens Symphony Orches-
tra will perform an all-Russian

program at Queens College, N.Y..
Saturday (21)

The Orbits, who recently signed
with Shelby-Singleton Corp.. will
appear- at Wisconsin State Uni-
versity, Oshkosh, Friday (13).

Best LP’s

A list of the 15 best selling albums at the Sam Goody Record

Store, located in  Stoney

York., Dominick Follo. manager.

1. "Bridge Over Troubled Water,”

Columbia KCS 9914,
“lLed Zeppelin IL”

I—l..,..r!--l

Revival, Fantasy B397,

L |

Scepter 580.

“Easy Rider.”
“Santa,” Santana,
“Funny Girl

o= WD 08— am

SD 8229,
11. “Joe Cocker!”
12. “Hey Jude.”
13. “The Band.”

Brook. MN.Y.,

Joe Cocker,
Beatles, Apple SW 38§,
Band, Capitol STAO 132,

State University of New

Simon & Garfunkel,

Led Zeppelin, Atlantic SD 8236,
“Abbey Road.” Beatles, Apple SO 383,

“Willie and the Poor Boys,” Creedence Clearwater

“Raindrops Keep Falling on My Head,” B.J. Thomas,

“Live Peace in Toronto,” Plastic ono Band., Apple 3362,
Various Arhists,
Columbia CS 9781.

" Soundtrack, Columbia BOS 3220,
“Crosby, Stills & MNash,” Crosby. Stills & Nash, Atlantic

Dunhill 50063,

A&M SP 4224,

4, “Let It Bleed,” Rolling Stones, London MPS 4.

15. “Monster,”

Steppenwolf, Dunhill DS 5006.
MARCH 14, 1970, BILLBOARD
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SWAMP DOGG

UNDERGROUND
&
PROGRESSIVE ROCK &
R&B & POP & JAZZ!
With His Hit Single —

“MAMA’S BABY, DADDY’S MAYBE'.. »
His Hit Album —

“TOTAL DESTRUCTION TO YOUR MIND:...
DORIS DUKE

Monster of a Single —

“TO THE OTHER WOMAN:.... -

Giant of an Album —

iSmelaa “‘I'M A LOSER%m v m
e STANLEY TURRENTINE

His New Single —

“MY GHERIE AMO“R Canyon 21

His Beautiful Album —

e . | “FI.IPPED/FLIPPED OUT[',MI}'I}H LP 7701
We are building a Grand CANYON

STERED TAPES
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Soul

Soul Sauce

BEST NEW RECORD
OF THE WEEK:

"l (an't Gef Along
Without You"

MAXINE BROWN

(Commonwealth United)

By ED OCHS

SOUL SLICES: Cissy Houston split from the Sweet Inspirations
and will record a single and an album for Commonwealth United.
The group still hasn’t become the big pop group they were supposed
o be, and Atlantic’'s March 2 bulletin doesn’'t mention the Sweet
Inspirations anywhere. The girls’ latest disk, “Gotta Find a Brand
New Lover,” was written by Kenny Gamble & Leon Huff, who are
trying to get themselves and Jerry Butler back on the hit track with his
“I Could Write a Book.” Cissy’s first for CUR will be a medley of
“He" and "I Believe.” . . . GWP's Grapevine label has hit immedi-
ately with the Persians’ “Detour.” . Black gospel groups of hit
stature in their field should look into the first “International Gospel
Festival” set for the Municipal Auditorium in Nashville, July 10-11.
Billed as the first integrated gospel session in this area, as Billboard
reported last week, the show will feature all the name groups in
North America. So far, one black gospel group has been contracted
—the Harmonizing Four—while almost 20 white groups or artists
are listed. . Harvey Fuqua, long-time Motown producer-writer,
will open his bag of tricks for RCA. In a move vaguely reminiscent
of Stax’ successful “Boy Meets Girl" match-up, Motown's together-
ness and the general untogetherness in the rock field Fugua has
merged five different acts who will record for the RCA label, per-
form in person as individual artists, as well as making up a part of
the mother group, New Birth. The first single in the independent
production deal Fuqua signed with RCJ will be the New Birth's "It's
You or No One” b-w “Pretty Words Don't Mean a Thing.” New
Birth is made up of eight musicians known as the Nite-Lighters;
four female singers, the Mint Juleps; four male singers, the New
Sound; and one male singer, Alan Frye. The soul circus has come to
town. . . . A new record company, Perception Records, will feature
J.J. Jackson’s new album, “J.J. Jackson's Dilemma,"” featuring Jack-
son's 10-piece British soul band. . . . Fore recording secretary Cynthia
Badie Dashiell has been named Western promotion director of
Motown's independent label division. . . . Polydor is pushing the
Flamingo's “Buffalo Soldier” disk to the breaking point. It's go pop.

. An upcoming album on the Pickwick-distributed Douglas label,
“Last Poets,” features a group of black poets close to the late
Malcolm X, a great magician with words himself. A cut from the
album, “Niggers Are Scared of Revolution,” has been selected for
possible inclusion in “Performance,” a film starring Mick Jagger.

. Which brings to mind our quote of the week, reported in Feb.
27's New York Post. Speaking of America's revolutionary youth and
the need for action by parents to control them, Chicago Seven
prosecutor Thomas A. Foran said, “Our kids don't understand that
we don't mean anything by it when we call people niggers. They
look at us then like we were dinosaurs when we talk like that”

* * %

FILLETS OF SOUL: Little Richard, the Drifters, the Coasters
and Chantels are some of the groups which will be reincarnated
at the latest rock 'n' revival show, set for the Felt Forum here
March 20-21. . . . Silver Fox Records, one of Shelby Singleton’s soul
labels cooking with Gloria Taylor and George Perkins' “Crying in
the Street,” has splintered off Blue Fox Records, a blues label ready
to debut with Calvin Leavy's “Cummins Prison Farm.” . . . In another
jail break that didn't come off, Bobby Womack's “Arkansas State
Prison™ will be flipped. . . . Dave King, who works “as a jock on a
very conservative lily white Top 40 station (WSBA, York, Pa.),”
writes that “there is no such thing as a backlash in music” and adds
that “soul is the exclusive property of blacks. Even taking the issue
on a race basis,” says King, “then 35 percent black artists on the
pop chart is far from a backlash! That's one-third, baby, and blacks
are only 10 percent of the country’s population.” The true backlash,
he claims, is against the whites. . . . The Jackson Five will do it again
with “ABC." . . . Aretha Franklin's album of goldies, “Aretha's
Gold,” still hasn't earned a gold record of its own yet. It's dropped
off the pop charts and is still on the soul LP chart after 34 weeks.
. . . The Jackson Five's "1 Want You Back” is the oldest record on

36
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BEST SELLING

[Stone Flower, BMI)

Aratha Fn:nhlln Ml-:nh: 2?!}:5
(Fundit, BMI)

7T ITS A NEW DAY 4 |
James Brown, King &2%2 (Dynatone, EJ'.H]

4 PSYCHEDELIC SHACK . 8
Temptations, Gardy 7096 Hnbete BMI]-

3 DIDN'T | (Blow Your Mind This Time) 9
Eslrlfnma:al]?hmr Groove 141 (Mickel

Originals, Soul 350865 [anﬂl EMH

15 EIJTTA. HOLD ON TD THIS FEELING. 3 @
Walker & the All Stars, Soul 35070
[JﬂhETE BMIY

Eumfﬂl Thomas, Stax 0058 {EasthempH:.

Daris Duke, -Einxu-n 28

[No Exit/Wally Roker, BMI)

12 11 GIVE ME JUST A LITTLE MORE TIME. 8 |

(Gold Forever, BMI)

13 13 NEVER HAD A DREAM COME'TRUE .. 5
Stevie Wonder, Tamla 54191 (Jobete, BMI)

Jeckson 5, Molown 1I5? (Jobete, BMI)
17 17 GOOD GUYS ONLY WIN IN

{Cape Ann, BMI)

€ 26 THE GHETTO

Donny Hathaway, Atco 6719 [D:m an
Peer, BMI)

24 20 LOVE BONES
Johnny Taylor, Stax 0050

14 449 49

Willie Henderzon & the Suut E:plnsluns
Brunswick 755429 (Dakar/BRC, BMI)

Billboard SPECIAL SURVEY For Week Ending 3/14/70

ISoul Singles

4 STAR Performer—Single’s registering greatest proportionate vpward progress this week.

This  Last Weeks an This  Last Weeks on
Week Week Title Artist, Label, No. & Pub, Chart Week Week Title Artist, Label, No. & Pub, Chart
1 Z RAINY NIGHT IN GEORGIA ... 9 26 22 I'M JUST A PRISONER ... = . .. .. 11
Brook Bentom, Cotillion 44057 i Candi Staton, Fame 1450 (Fame, BMI)
(Combineg, BAU
. ﬁ — UP THE LADDER TO THE ROOF 1
2 1 m“ﬂf"ﬂ. lrﬂ'““" Me Be 5 Supremes, Maotown 1162 {Jobete, BMI)
Sly & the Family Stone, Epic 5-10555 28 23 IF YOU'VE GOT A HEART . . . B

Bobby Bland, Duke 458 [Dan, Hl'l'l|}

6 CALL ME . ieea B 20 29 COUNTRY PREACHER 10
Cannonball Adderley Quintet, L‘lpllnl 2698
| Zawinu, BAU)

30 30 24 HOURS OF SADNESS . .. ... .. 5
Chil-Lites, Brunswick 7554324
(Dakar/BRC, BMI

31 27 MESSAGE FROM A BLACK MAN .. B
Whatnauts & the Whatnauts Band,
A&l 001 (Jobete, BMI}

5
b
32 IF | LOSE YOUR LOVE ... 8
ﬁ 12 THE BELLS 3 - Detrait Emeralds, Westhbound 15&
u {Bridge Port, BMI)
9
11

— DEEPER (In Love With You) .. ..... 1
0'Jays, Meptune 232

5 DO THE FUNKY CHICKEN - 3 34 35 CRYING IN THE STREETS (Part I) 2
George Perkins & the Silver Stars,
Silver Fox 18 (Singleton, BAMI)

16 TO THE OTHER WOMAN . .. . 4 ﬁ 41 THE CAT WALK
Village Soul Chair, Abbott 2010 1An:|un BM!l

9 THE THRILL IS GONE . .. . ... .11 36 37 LOVE LAND . 2
B, B, King, BluesWay &1032 Charles Wright & The 'l.l'u'ar’rs Hnn:l E-free'r
(Grosvenor House, A;EAF} Rhythm Band, Warner Bros. 7365

| (Wright Grestl/Tamerlane, BMI)

Chairman of the Board, Invictus 9074 37 40 YOU SAY IT e W
Al Green, Hi 2172 (Jec, BMI.‘,-

— GONNA GIVE HER ALL THE LOVE

I GOT . . |
14 8 HEY THERE LONELY GIRL ... ... ..15 Marvin Gaye, Tamla 54190 (Jobete, BMI)
Eddie Holman, ABC 11240
(Famous, ASCAP) ﬂ — LAUGHIN' & CLOWNIN' .. I |
ﬁ 24 YOU'RE THE ONE - 3 Ray Charles, ABC 11259 (Kags, BMI)
Littie Sister, Stone Fl-ﬂwéf ?Wﬂl ﬁ 48 MY SOUL'S €OT A HOLE IN IT 2
(Stone Flower, BMI) Howard Tate, Turntable 508 (Cissi, BMI)
16 14 1 WANT YOU BACK/WHO'S
LOVING YOU . .. .. ... . ... 17 O — rouveEmwTHERST 1
Percy Mavfield, RCA 740307

(Minandy, BMI)

THE MOVIES . . i 42 |l O e e et e e 3
Mel & Tim, Bamboo 109 {Ea:hand;‘ Edwin Srarr Gordy 7097 (Jobete, BMI)
Patcheal, BMI)
18 19 KEEP ON DOIN' 6 43 46 CONCRETE RESERVATION . .. 3
Isley Brothers, T-Neck 914 [Trlp]E :3 ar.rn:. Syl Johnsen, Twinight 125 (Midday, BMI)
19 10 OH WHAT A DAY 8 44 47 (LORD) SEND ME SOMEBODY .. . 2
Dells, Cadet 5663 (Last Go Round, BMI) Green Berets, Uni 55184 (June 168, BMI)
20 21 CALIFORNIA GIRL . il . 4 ﬁ — TENDER .. .. .. ... ... ... ..1
P B g et :
ﬁ DGETHER .. veeo.. B s
25 Fﬂ‘:ﬁ,:‘, Turner, Minit 39087 Foxy, Double Shot 145 ﬂlng S'hnl AE[AF:I
Necien, B 47 43 GROUNDED ..
22 18 MOON WALK, PART | : 11 Gloria Taylor, Silver Fox 19 o
Jog Simon, Sound Stage 7 265 (McLaughlin, "BMI)

10 48 50 EASY AS SAYING 1-2:3 2
Timmy Willis, Jubilee 5&%0 :Juhllani,-"
Inta-Somthain®, BAMI)

| THINK I'M Eﬂl’lﬂl WRITE A SONG. . 2

Darrow Fletcher, Congress &011
(Murlel, BAL

[East/Memphis, BMI)
ﬁ 31 FUNKY CHICKEN . " @ —  WAN-TU-WAH-ZUREE

George Tindley, Wand 11215
{Double Diamond, BMI]

the charts. It has been there for four whole months. . .
up the charts; James Brown's “It's a New Day.” .
charts: Supremes’ “Up the Ladder to the Roof.” . Breaking big:
“You're the One,” by Little Sister on Stone Flower.” . . . Atlantic has
confidently pegged Tyron Davis’ “Turn Back the Hands of Time" a
smash likely to become one of the biggest hits of 1970. . . . Flying
Dutchman Records has added another fine Bob Thiele production
on Eddie (Cleanhead) Vinsom to join other recent Dutchman
blues from Harmonica Slim, Otis Spann, a “Super Black Blues” jam
featuring T-Bone Walker, Otis Spann and Joe Turner, plus the best
of the recent T-Bone Walker releases, “Everyday 1 Have the Blues.”

. From A&M’s “River Deep Mountain High™ album comes a
single, "A Love Like Yours.” . . . Epic thinks it has a soul winner
with the Steelers’ 1 Can't Take This Pain.” . . . Hank Ballard & the
Midnighters, with five gold disks to their credit, have signed with

Silver Fox Records. . . . Responding to criticism against Sly & the
Family Stone for the recent Washington misadventure that resulted in
an abbreviated performance, Dave Kapralik writes, “The group went
on stage, performed for 45 minutes pmfe:-;smnall:f and enthusiasti-
cally. However, by the end of the set the pain (intestinal) was intense
and Sly went directly to the dressing room.” According to Kapralik,
Sly has canceled all engagements for one month on doctor’s orders,
and the Washington ban on Sly's Epic and Stone Flower product
has been lifted,

. Muscling
. . shooting up the
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CONGRATULATIONS TO LIVINGSTON AUDIO ...

'l’-__--ﬂ"' 7

SCANDIA

the new name In

packaging automation
for the
stereo tape Industry

offers

automatic
packaimg machinery
systems

designed for

labelling-cartoning
wrapping-bundling

operations

Cassette with film overwraps completely 8 Track stereo tape cartridge. Cardboard
automatic carton is automatically fed, formed and
sealed around cartridge then overwrapped

with film.

For information, call or write

Scandia Packaging Machinery Co.

500 Belleville Turnpike
North Arlington, N.J. 07032/201-991-8400

over fifty years designing & building automatic packaging
machinery and systems.
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The Livingston Story

Dominant & Competitive

By DARRELL SCHOLTEN
President, Livineston Audio

The saga of Livingston Audio is a modern day rags
to riches story which began I8 years ago in the non-
descript Livingston, MN.J., basement of an electronics
visionary named Ched Smiley. Smiley always fasci-
nated by new and untried electronic concepts, was
intrigued by the high fidelity system which was still
very much in ils experimental stages at that time.

He saw unlimited potential for this new con-
cept, and while most other people in the consumer
electronics business were content to concentrate on
technical improvements of the system, Smiley took two
jumps ahead and began experimenting with multi-
channel recordings.

His first breakthrough into the world of stereo
came with his development of a dual arm record sys-
tem., However, the present system, because of less
critical manufacturing tolerunces, luter obsoleted this
product.

Smiley later turned his attention to magnetic tape
which offered the best in fidelity and a practical syn-
chronization of the stereo channels. The Livingston
Audio Products Corp. was officially formed in 1952
under the name Audiophile. This was later changed to
Audiosphere and the present name was introduced
in 1954,

Headed by Smiley, the company, along with other
industry pioneers began the job of creating the tech-
nology and standardization of prerecorded stereo tapes.
As time passed, tape configuration progressed through
staggered, stacked, open reel, RCA Casselte, 4-track
CARtridge, B-track and the Philips cassette configura-
tions.

And Livingston grew. We were still a few years
away from the revolutionary Sixties and stereo masters
were all but non-existent. Reprocessed monaural was
finding its way on to the consumer market but it
lacked depth of sound.

Livingston Audio went into prolific production of
stere0 masters amassing one of the largest stereo li-
braries in the business at the time. This lead was held
until 1958 when other recording companies switched
to stereo and introduced the stereo record.

QOur own mobile recording unit traveled through-
out Europe amassing a classical library. We made
favorable arrangements to “piggyback” the recording
sessions of several record companies. At these sessions
Livingston would record stereo with separate equip-
ment, while the record companies recorded in mono.

LUp to this time magnetic tape was still to be used
as a configuration for prerecorded music, even though
it had completely established itself in higher technology
areas like computer, instrumentation, studio recording
and video.

Changed Hands

In 1960 Livingston Audio changed hands, and our
first facilities for custom duplicating were set up; and
a whole new era began. We retained the extensive
library which had been developed during the early
years and continued marketing open reel tapes as a
separate operation.

Came 1964 and a tape revolution began tak-
ing place. Interest developed in the continuous loop
cartridge concept invented by Bernie Cousino and re-
fined by George Eash, and suddenly, tape had the in-
gredients for a market with seemingly limitless hori-
Z0ns.

We knew that to-survive we had to stay on top of
this new revolution, and the following year we em-
barked :on a rebuilding program that is constantly
being updated.

Meanwhile, we continued working on new designs
for duplicating equipment and technigues more suitable
for tape cartridge processing. Following extensive re-
search, the continuous loop basket system and deck
which would permit continuous recyeling of the master
tape, were developed.

This unit permits ‘each of the multiple sluve units
to record us many as 24 copies on a supply hub
without stopping the duplicating equipment. This inno-

This special section prepared by
Gilroy & Hayes Advertising
Fairfield, New Jersey
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5 ot b . ' . " S

MARCH 14, 1970, BILLBOARD

DARRELL SCHOLTEN, Livingston's president checks his
schedule of calls and conferences with his secretary as
he prepares for a busy work day.

vation helped reduce duplicating expenses to a mere
fraction of its original cost.
Enter Sidewinder

The next problem to command our attention was
getting the large hubs reduced and wound on to the
individual cartridge hubs which are required for the
final consumer product. Eventaully we developed a
simple technique, the Livingston Sidewinder, which
winds an entire supply hub, while duplicating, without
having to stop between copies. This resulted in an-
other cost reduction and further automation of the
duplication process.

But we did not relax our efforts. There were still
many kinks in the over-all system of custom dupli-
cation to be ironed out, and Livingston wanted 1o
remain ahead of the innovators. It was not long before
we were deeply involved with the problem of trimming
and splicing both ends of the cartridge. This had been
a long and tedious manual operation since the advent
of tape, and we wanted to automate the process. We
have since developed a process of automatic trimming
and splicing and are now involved in producing
equipment for that purpose.

Livingston Audio also uses automatic equipment
to close the cartridge, and label, box and shrink wrap
the package. We can, therefore safely say that our
firm has developed the technology to automate tape
cartridge processing on a mass production basis.

While great emphasis was placed on efficient, low
cost duplicating, much research and development went
into improving quality. Since cartridges used slower
speeds, and B-track cartridges operated on narrower
tracks and tighter tolerances, many quality improve-
ments had to be designed into the duplicating system.

New techniques were required to evaluate raw
tape for both mechanical and electrical characteristics.
After years of concentrated research and development

In cooperation with magnetic tape manufacturers and
tape head manufacturers. we were able to improve our
consumer product quality to a point comparable with
original master tapes of a few years ago.

Quality Control

Our rigid quality control procedures at every stage
of the duplication process have resulted in less than a
dozen reject tapes out of several hundred thousand
processed in the last six months. This is a record that
no other duplicator can match. Our reputation for
quality is now recognized throughout the industry.

Much of the early cartridge equipment imported
from Japan was far from satisfactory, and many firms
retained Livingston to help with design and quality
control problems. Control of the Japanese imports was
not an easy problem, and eventually we were forced
to institute a 100 percent inspection procedure on these
products. Finally with the increased release of U.S.
manufactured product, this problem abated somewhat.

When the Lear Jet 8-track cartridge system ap-
peared on the market in competition with the Fidelipak
d4-track system, Livingston conceived and produced a
compatible playver that would play either configuration.
Our Audiosphere Dual Galaxy 84 was a quality and
reliable product at a competitive price.

Many other products and services also came into
our product line, such as power supplies converting
115 vac to 12 vdc, with which we have supplied a
major portion of the market, head demagnetizers, in-
dustrial belt degaussers, guitar amplifiers, home car-
tridge players, portable cartridge players, contract elec-
tronic assembly, audio-visual equipment and custom
design and production.

Livingston has now set up a consumer markeling
program for prerecorded tapes, equipment and acces-
sories and has a national distribution of about 100
major distributors,

The Livingston ‘library has about 100 hours of
classical and popular standards, as well as an ex-
clusive license with Savoy Records a major jazz and
black gospel line. We also have production and market-
ing arrangements with such music libraries as EMI,
Gema and Prestige. At present we are actively pursuing
additional arrangements with other record companies.

The Livingston Sidewinder has patents pending,
and because of enthusiastic response by virtually all the
tape duplicating plants in the country, we have de-
cided to make this equipment available on a lease
basis. The present market potential is at least 1,000
units, a figure which we expect will be doubled in
about 18 months.

One of the most significant research and develop-
ment projects now in the concept stage is a high
density record-store-reproduce system for analog and
digital information. According to our research engi-
neers, the concept is technically feasible and would
be revolutionary compared to present systems.

When completed this new systern would apply to

. audio, video, computer and instrumentation, With this

advanced technology, Livingston is assured of a domi-
nant and competitive position in the industry in the
years ahead.

CHED SMILEY, founder
of Livingston Audio,

creates Iﬁatﬂr}r as he
carefully times the first
prerecorded stereo

tape session. Assisting

him is Hans Wolf.

Industry Service Messoge Sponsored by livingsten Audio Products Corp.
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COMPLIMENTS OF

Data Packaging Corporation
Cambridge, Massachusetts

A MAJOR SUPPLIER TO

LIVINGSTON AUDIO PRODUCTS CORPORATION
OF

CARTRIDGES AND CASSETTES

DATA PACKAGING CORPORATION
205 Broadway, Cambridge, Massachusetts 02140
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Profile: Darrell Scholten

Darrell D. Schalten, president of Livingston Audie Corp., has
been in the tape business for close to 15 years, He joined
Livingston shortly after his discharge from the U. 5. Navy in 1955,

At Livingston he waos responsible for the development of the
first continuous loop baosket system for automatic high speed tope
duplication, and the first quolity tope duplicating plant designed
for tape cartridges.

Scholten wos oppointed 1o his present post after the com-
pany changed hands in 1944, He hos been primarily responsible
for its growth to the present fime. Since Scholien’s appointment,
Livingston has developed mony new concepts for tape manufoc-
ture. They include the continuous loop tope basket, and the
Sidewinder, which ore used extensively throughout the indusiry.

Under Scholien’s leadership the cempany has become well
established os @ leading controct tape duplicator, supplier of
industrial equipment for tape duplication, technology innovatar
with unique research ond development capability and producer
of music product which it morkets in tope cortridge formaots.

Scholten, whe was barn in Armour, 5. D., holds @ BA degree

from Upsala College in Eost Orange, M. J. He is married and is
the father of four children.

Profile: Tom Hofbauer

Tom Hofbaver's involvement with the tape industry is as
long ond colorful as Darrell Scholten's. The executive vice presi-
dent of Llivingston Audio, joined Bell Telephone loboratories
shortly after his discharge from the Air Forea in 1958, He worked
with this company en o number of projects, and developed o
process for completely reoctivating underground telephone cables
which hod stopped functioning becouse of floading or similar
environmental conditions.

During his stay with Bell Telephone, Hofbouer waos alia
responsible for the development of centrul supply equipment to
pressurize ond dehumidify oeriol cobles that previously were

subject to deterioration and malfunction becouse of their hygro-
icopic nofure,

During the 1950s Hofbaver acted as consultant to the tape
industry, o copocity in which he helped to build the business
through technical expertise. Under his direction, high speed tope
duplication with high gquality standards and constancy were
developed. He achieved these standards through detailed analysis
of frequency response, distortion, signal to noise ratis, prevention
maintenance, and gquality control procedures,

Along with Darrell and Frank Schelten, he farmed Creafive
Developments, Inc., in 1944, The company functioned to research
new applications ond markets for oudictape, ond to complement
product development for Livingston Audio Products.

Hofbaver worked with Frank Scholten on the development
of the Livingston Sidewinder. He hos worked with Livingston in

the reles of general manager, vice presideni sales, and his current
posifion as executive vice president.

CARMEN GRAZIANQ, comp-

THE FIRST stage of a new
troller, Livingston Audio.

release begins when Byron
Hawley inspects the color
transparencies that will be
used for the album cover.

LIVINGSTON'S RECORDING ENGINEER, Bill Steinhauser,
monitors master tapes prior to preparing a dubmaster
and label copy information.
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The Growth of Tape

By DARRELL SCHOLTEN

it all began in the 1950s when the concept of high
fidelity was stll very new and untried. Many industry
leaders were involving themselves improving the techni-
cul aspects of the system, while Chet Smiley, Living-
ston’s founder, intrigued and excited by the potential
of high fidelity, began experimenting with the concept
of multi-channel recordings.

About the time he developed his now-legendary
dual arm record system, attention was turning to mag-
netic tape which offered the best in fidelity and practi-
cal synchronization of the stereo channels.

Livingston, along with other industry pioneers, began
the long job of creating the technology and standard-
ization of prerecorded stereo tapes. Configurations pro-
gressed through staggered, stacked, four track, RCA
Cassette, four track cartridge, eight track cartridge, and
Philips Cassette.

It was, however, a long time before magnetic tape
was used commercially as a configuration for pre-
recorded music, even though it quickly established itsell
in higher technology areas, like computer, instrumenta-
tion, studio recording and video.

The 1958 introduction of a practical stereo record
with a full scale promotion by the major record compa-
nies, and a system contest between the Ampex four
track open reel and the RCA cassette, left the smaller
independent tape companies at a distinct competitive
disadvantage.

Around 1964, interest developed in a continuous
loop cartridge concept, invented by Bernie Cousino and
refined by George Eash. By utilizing lubricated tape, and
splicing the ends of the tape together, the cartridge
would play continuously by automatically winding back
on itself. Originally it was used for educational, back-
ground music, and radio station purposes.

Tape suddenly had the ingredients for a market
with seemingly unlimited horizons. The record industry
had for years attempted, unsuccessfully, to develop
portable and mobile record playing equipment. The
open reel tape system was also cumbersome for port-
able and mobile operation. But a self contained car-
tridge, with durability, fidelity and life, and a compact
cartridge tape player, which is relatively unaffected by
motion, was the answer,

Earl Muntz, and several others, grasped the concept
and started to work. Realizing that a small percentage
of the average North American’s time is spent in the
home and much of that is dominated by television, two
basic markets existed, the automobile, in which consid-
erable time is spent, and the leisure time locales, such
as the boat, the beach, etc. If these markets could be
secured, the consumer would readily consider the
superior tape system for his home.

Al first there were many problems to be overcome.
The development of reliable equipment took several
yvears and many heartaches. Installation was initially
gquite complex and required simplification and train-
ing. Music was not readily available and muny of the
majors refused to produce or license, so unauthorized
copying was widespread.

Both the consumer and automotive distributors
were unfamiliar with the tape cartridge, its concepts or
operation. Initial quality and reliability were poor.

In spite of the problems, the consumer who heard
or bought the stereo tape cartridge responded almost
fanatically, and stereo tape spread rapidly by word of
mouth, as normal advertising initially seemed unable
to inspire the consumer. However, the industry, while
minute, was firmly entrenched and growing.

Bill Lear, during this period, became interested in
the stereo tape cartridge, and realized several things
were required to catapult stereo tape into automobiles,
He refined the design to an 8-track stereo tape with
the rubber drive roller internal to the cartridge, with
better packaging for the cartridge and the player.

He then convinced Ford, RCA, and Motorola to
cooperale with Lear Jet to sell the public and the in-
dustry on stereo 8 cartridges. The industry now had a
guality equipment manufacturer, a major source of
prime music, factory installed equipment, and quality
after market equipment.

Larry Finley formed International Tape Cartridge
Corporation, which eventually licensed music rights for
tape from some 50 record companies and offered some
3,000 catalog items available to the stereo tape car-
tridge market.

Using the licensing formula, Ampex, GRT, Muntz
and several others made most all of the recorded music
then available only on disk, available on tape. The
few other majors soon followed with the release of
their product on tape. This trend has continued and
today most music product is being released simultane-
ously on disk, B-track and cassette.
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Cassetlte Redesign

Meanwhile, Philips of Holland had made drastic
redesigns into what is presently known as the Philips
cassette. What are the differences between cassette and
cartridges? Cassette uses non-lubricated tape about
half as wide and about half as thick as conventional
tape.

It plays at half the speed and is about one-quarter
the size of a cartridge. It uses a two reel system, but
completely enclosed within the plastic case. It is not
continuous play and must be turned over at the end of
each side (which is a disadvantage as a music play-
back system), unless played on special reversible
equipment. It is capable of fast forward and rewind
(which is a distinct advantage when recording) while
the cartridge can only be fast forwarded.

Recording units are available for both cassette and
cartridge, though most cassette units sold have both
record and play, while most cartridge units are play
back only. While the cost of the 8-track and
cassette are similar, the cassette potentially has a lower
cost in plastic, tape and labor. While the 1% speed
of the cassette saves lape, certain fidelity aspects are
decreased and the price of the tape has not actually
been reduced, such that the disadvantage exists with-
out the advantage. Technology improvements should re-
cover the fidelity to the present level of cartridge,
though the cartridge gquality should improve at the
same time. The cost of cassette tape should eventually
be reduced so that it is proportional to the cartridge tape.

Average Purchase

Most of the cassette units sold have been low
priced record-play units which are monaural. While
they will mix stereo cassettes for monaural playback,
the equipment is of poor audio quality and poorly
suited as a prerecorded stereo playback unit. It ap-
pears they are mostly used as inexpensive dictation or
home recording units, The more expensive cassette
equipment seems to be for education, business and
home use, to record from radio, TV, record, and
tape. Present information indicates anm average car-
tridge machine purchaser buys in the first year an
average of 20 prerecorded stereo cartridges and two
blank cartridges, while the average cassette machine
purchaser buys in the first year, three prerecorded
stereo cassettes and 7 blank cassettes. This is recon-
firmed in the fact that while there are twice as many
cassette units in the market, prerecorded cassette sales
are less than one-fourth of the cartridge sales.

The final comparison of the cartridge and cassette
is their position in several markets. The automobile
market is almost exclusively cartridge with little evi-
dence of the cassette breaking in unless it so dominates
the portable and home markets that consumer de-
mand would force the issue. The need to manually
turn over the cassette after playing each side is
probably a safety factor in the automobile of con-
siderable impact.

As for the portable market, it is almost exclusively
cassette, though at present what impact that has on the
sale of prerecorded music is questionable. While there
are a number of cartridge portable playback units on
the market, no substantial volume has presently been
obtained. The home market continues to be dominated
by the record with the cartridge making slow but steady
inroads.

At present the cassette has made no major impact on
the home market, but, reportedly, the number of com-
panies, the variety of equipment and the money com-
mitments for home cassette equipment 1s much
greater than for S-track. If successful the impact of
cassette on the home market could be substantial.

What is the prognosis for magnetic tape in the
1970's? It will control the mobile, portable and re-
cording markets with increasing usage in education
and industry. It will continue to gain in the home
market at rate which will be determined by the time,
effort, money, equipment, and promotion of the tape
companies, and prerecorded tape should have half of
the prerecorded music market by 1973. Will prere-
corded tape eliminate records? Possibly, but experi-
ence shows it takes years to replace a system as well
entrenched as records so that any possibility of that is
al least 10 years away. By then our technology will
probably have created audio systems far superior to
the present day S8-track and cassette. We will have
seen a4 number of proposed systems come and go. By
then it will probably take another 10 years to replace
B-track and cassette. One thing is certain, tape is here
and will continue substantial growth for the next five
vears. Beyond that is optimistic but the crystal ball
begins to fade.
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Marketing— Livingston Style

The tape industry, when it eventually slipped into
the lucrative market of prerecorded music, found a
natural spawning ground in the automobile. It was
in Detroit that the 8-track configuration was born
and nurtured. Cassette followed later and slipped
easily and naturally into the portable market,

The portable tape market has tremendous poten-
tial. Here tape is competing for a share of the transistor
radio market. Unlike radio, tape offers selectivity, it
puts music into action, giving it more awareness and
creating the same general, personal selectivity the
phonograph record allows.

Tape's music “on the go” now gives the consumer
the music he wants, and the portability factor has
become the bridge between the car and the home,
introducing B-track and cassette into the parlor. The
guestion now is, “Where does tape go from here?”

Racks opened up new markets for phonograph
records, still, they fall short of tape’s obvious poten-
tial. They give the dealer and distributor the oppor-
tunity to reach the impulse buyer through food out-
lets, and drug, camera and other stores, as well as
helps to expand outlets for the Top 50 concept, but
they are limited by their own restrictions.

In an industry like music where product avail-
ability is so vast and resourceful, product exposure is
limited in depth. The result of a transition: from many
former well-stocked stores to the availability in rack
outlets has increased exposure, but it has in pro-
portion limited product availability. Much of this re-
sponsibility at the manufacturing level is due to the
inherent nature of the music business with its mul-
tiplicity of product catering to the varied consumer
tastes and requests. Unlike food commedities, for ex-
ample, which are basic staples and which we need
to survive, we do not need music to survive, but we
do need it to sustain our moods and . tastes.

It is the cheapest art form and the most sub-
ject to change—much like our own moods. As part
of human nature and philosophy, music can either
change or sustain our moods, It is an entertain-
ment vehicle—a communication vehicle by which, and
with which we move in today's society, When we
limit our product in racks, we literally limit the ma-
jor portion of our potential market by relying too
easily on the Top 10 type exposure concept. We are
limited by space and personnel. We are then forced
to ask ourselves these questions:

|. How can we expand?

2. What new methods, can we enjoy, such as—
special order forms?

3. What new type outlets, can we entertain for
example—Music supermarkets?

4. How do we improve in-store-sales personnel?

Communication Phase

Tape presents additional marketing problems, since
we go into potential fields such as mass “on the go,”
educational and informative material. Therefore we
must find additional outlets never before used in record
marketing or merchandising. The record marketing
norm, is in vital need of revision with the advent and
progress of tape.

Livingston’s Conftribution

Livingston, as a large and experienced independent
custom duplicator with advanced production techniques
and a gquality conscience awareness, decided approx-
imately two years ago to enter the consumer lape
arena. With little more than an adequate library,
product and direction had to be planned. Most ma-
jor catalogs had already been acquired by major li-
censors, leaving Livingston, at the time, running last.
Another determining factor to be considered, was
the calculated position of the major catalogs. Once
direction was established and favorable market pene-
tration achieved, most catalogs would be taken back
by their proprietary owners. This was obvious during
my ITCC days and I then made provisions to com-
pensate for such future loss position.

Savoy's Gospel

With reasonable working capital available we de-
cided to make an outright lease of our first cata-
log which had strong potential but which had a spe-
cialized market appeal. This turned out to be Savoy,
which is a strong catalog if directed properly. The
plan paid off to the extent of earning Savoy tape
more exposure and outlets than Savoy Record. Savoy,
being a specialized marketable product presented not
only a wvaluable challenge but determined the nu-
cleus of a pattern. From there, we worked out a
program with Prestige Records which complemented
Savoy and al the same time took us into new fields.

With that, the building block progress began. Fol-
lowing this we entered our Livingston Private Stock
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By RAY RAND
Director, marketing and sales

RAY RAND, Livingston's director of marketing and con-
sumer sales.

catalog as a well rounded semi-budget line. The next
step entailed a consideration of adding contemporary
music product and at that point we acquired the
rights to Carnival and Gamble. Qur next move was
to consider and evaluate a contemporary Spanish
line and we were rewarded by getting the rights to
Spanish World-Montilla representing a popular con-
temporary Spanish catalog.

A move into the novelty field paid off hand-
somely on the use of sound effects designed and ap-
plicable for use in cars. This line we called Sound-
In. Then, the availability of avant-garde aroused our
interest because of its relationship to today’'s gener-
ation and their religious attitudes. The rights to the
DBI line was our next step since this represented a
realistic approach to a golden oldies catalog.

Foreseeing market attitudes and dollar, values, we
realized the immediate necessity for the inclusion of
a leader-promotional, traffic builder, bargain-basement
product line. With this, we introduced the Tape House
Internatiopal line with name talent included. Being
readied now is the Conversa-phone line, available in
positive price form and marketing desirability—being
second to none in language learning. At this point,
we needed for balance a country and western line
which we are now in the process of acquiring. Our
main effort in contemporary music is being developed
for late summer exposure, Meanwhile, our efforts for
additional catalog continue. We are constantly search-
ing for new product in our current program with re-
sourcefulness and premeditation.

Our recent cassette release announcement is syn-
onymous with our patience and our ability to create
and maintain quality. Aware of the quality and pro-
duction problems our industry faced, we tested and
experimented with cassette until we can proudly say
we now have the finest cassette product.

From the beginning with ITCC, as my first ma-
jor tape cartridge move, it became apparent that con-
trary to record marketing philosophy and practice,
tape needed multiple distribution outlets in  most
markets. It became apparent that even in records,
dealer accounts were being serviced by specific dis-
tributors. Therefore, without multiple distribution,
tape would have only lingered and not made the in-
roads in such a short period of time. This practice is
beginning tor develop now in records. Exclusivities in
name may exist, but not in practice.

With the record industry as a reference point,
and my early experience in introducing and develop-
ing reel to reel tape product to photographic dis-
tributors, electronic distributars, etc., tape, since my
experience with it beginning-in 1948, became a per-
sonal as well as an industry challenge. The gquestion
was how to introduce this product and apply basic
sales techniques to this new medium and to achieve
new markets.

Building and operating a sales program is similar
in effect to coordinating and moving a corps of men
in military maneuvers. Required are an analysis and a
series of flexible plans. Required are an introduc-
tory phase as simple as mailing and telephoning. Re-
quired are the simplicity and effectiveness of creating
and building front line field men. Required are con-
stant planning, moving and changing to meet mar-
ket exigencies. Required are a constant assault without
creating a nuisance factor, Required are the creation
of advertising and promotional programs to develop
“need fulfillment™ for the distributor-acquainting
him with the value of the product in his particular
market place.

Pilfer Free

It turned into beng a program of taking old wine
and putting it into new bottles—creating designed
advertising programs and developing new product dis-
plays, With the help of our advertising agency, we
created a simple compact counter display holding 12
assorted tapes and held by a very strong adhesive.
This display became commonly known as a giant
bubble pack bringing our product out from inside cases
—from the back of counters and into the hands and
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eyes of consumers, and most importantly, proving to
be pilfer resistant. Much of the program was knowl-
edgably borrowed from industries who know the
value of exposure, display, etc. This came as a re-
sult of my extensive field trips around the country
working and meeting with automotive manufacturers,
distributors, and sales personnel. We studied the meth-
ods employed also by the pharmaceutical industry
and others for comparative purposes. This accounts
for our decision to soon introduce our blister type
pack, which will be part of a4 counter and floor mer-
chandiser. The versatility of this package can he
measured after its introduction, The effectiveness of
this program through planning and stages could wvery
well settle the packaging. confusion currently existent
in our industry.

The current sales program with built-in incentive
includes the front line forces or field men to pene-
trate and engage the accounts. We have 42 resident
field men covering designated geographic areas as
well as specific types of accounts. In addition, we have
four roving field specialists assigned 1o special accounts.
Each of these men has been oriented and trained in
our product line. and methods. For coordinate ef-
fectiveness, we have split the country into six sectors
or coordinates, employing six people internally to re-
late and report daily actions in the field—to com-
plement each assigned group of ficld men, fulfill their
requirements, expedite their orders and service their
accounts on a constant follow-up program. No stone
is left unturned.

We can anlicipate every advantage we have or
any problem arising and can notify our customer in-
stantaneously. Constantly on tap in any emergency
and ready to jump in, is our national sales manager,
Benvenuto von Halle, capable of swinging into any
situation. When the occasion arises, | cover direct or
go into the field. Our far West Coast territory is
covered from our Hollywood office by a complete sales -
oriented staff headed by our West Coastl manager,
John Anderson.

Operation Locust

We have successfully tested a new sales technigue
during the last two months known as Operation—L.o-
cust. Either 1, or our sales manager and an individual
sales coordinator take off and swarm in with the field
man on any account warranting this action. Each man
is familiar with the account potential and introduces
his technigue for a fully effective program. In cer-
tain market instances it becomes necessary to per-
form a special sales technique known as forced dis-
tribution.

505 Program

In order to sutisfy the needs of some who prefer
controlling their own production and direct sales to
their record distributors, we introduced our SOS
plan otherwise known as “Supplement Our Sales,” 18
months ago. In practice it gives a record company
the dollar control flexibility of drawing from our
inventory as well as the opportunity to participate in
our sales program without any conflict of interest.
This has proved successful and profitable to a number
of catalogs.

Advertising Program

Our advertising dollars have been carefully di-
rected. For example, we have bought space in several
gospel journals effectively increasing our Savoy out-
put. Our trade advertising is frequent and well planned.
We have also done cooperative advertising locally and
regionally with several of our product lines in both
space and radio. We are currently using radio on the
West Coast.

Livingston Promotion

Our awareness to the effectiveness of the use of
promotion took shap, for example, at NARM in Dallas
last September in the launching of our Livingston
Private Stock Line. This still talked about promo-
tion was created by our agency, Gilroy & Haves.

Livingston Shipping
QOur inventory control and shipping methods enable
us realistically to ship orders within 48 hours of re-
ceipt with an actual average of a 90 percent fill.

These programs which were started modestly in
1967, doubled in 1968, tripled in 1969 and are ex-
peclted to reach 40 percent of our total 1970 sales
volume.

To help us meet and beat this goal we plan, among
other things, new catalog acquisitions. In addition to
current production commitments, we also plan a pro-
gram to develop new contemporary product. We con-
template the creation of a phonograph record effort
in conjunction with our present programs.

MARCH 14, 1970, BILLBOARD


www.americanradiohistory.com

TAKE THIS SHORT “REA.
SON QUIZ” TO DETERMINE
IF YOU HAVE EVERY
REASON TO BE HAPPY
WITH YOUR PRESENT
TAPE DUPLICATING
PROGRAM.

\
= pick a reason. ..

YES NO

" e Yeniteerog"scvme [ [ any reason...
ance that you require to

solve all your technologi-
cal problems?

" i S ][] why you should be using

finished product ever
offered in the tape
industry?

: - = [ -
a0 0 livingston's 9 point custom
that has the capabhility to
duplicate in EVERY con-

figuration?

‘e ) [ tape duplicating program. |
x * ) (&

“LET US REASON TOGET /1)) [

(from a famous quote)

to 2,000,000?

9. Do you presently have the
services of a duplicator
with such stringent qual-
ity control standards to he
able to deliver one and

ibility to offer duplicating
East and Superiar

in minimum and maxj-
: Technology
West Coasy Sales

mum gquantities, from 200
Assistance Difices *

one-half million car- Every
tridges without as much Conf; . I
as one defective return? Onfiguration

6. Do you presently have the [ Capability |

services of a duplicator
that offers trained sales
assistance from both East
Coast and West Coast
Sales Offices?

1. Do you presently have the
services of a duplicator
that offers wareh ousing of
your inventory, plus drop-
shipment of your product
fo your customers?

*

*

. D have th ' ' Complete
’ ESJ.”JLE ﬁs: ﬂgtn:ﬁlzpf I__' Thﬂ nghﬂﬁt Erap;:il: l']SEWiI:EE
Iilt:atlnr tha;_ uﬂe:ls cur:a ﬂﬂﬂm Eﬂﬂtfm including
e a - .
gginag E:Ei;:s. ?ncln?:inng S{anﬂafﬁs i the Label Design * l
label design and printing? lﬂ d'ﬂﬂtw and Printing

9. Do you presently have the |
services of a custom dup- '
licator that offers an op-
tional SOS sales assist-
ance program that lets
you use their vast national
network of dealers and
distributors to distribute |
your product?

X

Minimum
and Maximum
Quantities

&

*

Warehousing
and Drop Ship
Services

The use of *
a Nationa| Network
of Dealers and
Distrihutnrs

Score 10 points for every
answer,

*

You should score 90 points . ..

If you score less than 80 points,
You should call Livingston Audio
Products Corporation RIGHT NOW!

ZAN

phone, write or wire..."THE TA PEABILITY COMPANY?»

Livingston Audio Products Corporation

1275 Bloomfield Avenue % Fairfield, N.J. 07006 - (201) 226-8300
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Livingston Audio

from

ALBERT PAPER
PRODUCTS .COMPANY

A

“We supplied Livingston Audio with their
first cartridge sleeve . , . and have been
supplying them ever since!”

W

Packaging Material — Cartridge Sleeves

W

161 Abington Avenue
Newark, New Jersey 07107

(201) 448-7700

- o
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Offers Sincere
Wishes
For Continued Success

To
Livingston
Audio

Products
Corporation

¥

Hear The Fabulous Voice Of

CARMINE GAGLIARDI
ON |

CAMBRAY RECORDS

h"--—- ——

— -

SONO- DEK .
THE TAPE CARTRIDGE

OF THE FUTURE
IS HERE TODAY

Sending a "DEK" Full of Best Wishes
fo Livingston Audio on Their 18th Anniversary

For information on the most ingenious new

cartridge that has ever been invented

Phone, Write or Wire:
Joseph T. Vito, President

SONO-DEK CORPORATION

1279 Route #46, Parsippany, N. J. 07054
(201) 335-1053
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PRESTIGE RECORDS

Exiends a Hand

of Friendship
and

Offers Heartiest

Congratulations

{0

Livingston Audio Products Corporation

on Their

18th Anniversary

Prestige . . . the last independent Jazz Record
Company in the United States.

Look for one of America’s most unique and exciting

performers . . . Gene Ammons, ““The Boss Is Back”

—also available on 8 frack stereo fape.

S THE BOSS IS BACK!
" GENE AMMONS

Ea e _ _ B R

Prestige Records, 203 So. Washington Ave.,
Bergenfield, N. J. 07621 (201) 384-6900
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Industry

From one pioneer fo another—
NI
Y. .

LIVINGSTON
AUDIO

from

Larry Finley |//o/l

r—— art cratt press -~

CONGRATULATES
Livingston Audio

on its ' |

“Serving the Printing Needs
of the Stereo Tape Cartridge Industry.”

\—art craft press. =

2282884
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Automation— A Prime Goal m

Automation has always been one of the prime goals
of Livingston Audio Products, and in the fall of 1964
we embarked on a research and development program
that has been so extensive and far-ranging it has vir-
tually changed the manufacturing methods of the tape
industry.

The goal of the program was to aulomate the
entire tape duplicating process, and, at the same time,
achieve the most critical gquality control standards
possible,

Automation at Livingston began in our tape dupli-
cating section, with the implementation of our endless
loop tape bin, which functions as a continuous loop
operation. This basket method of duplicating was in-
vented and developed by Livingsion Audio Engineers,
and has proven to be the fastest and most efficient way
to transport and reproduce pre-recorded tape. This
method is now used by every major tape duplicating
plant.

To further automate and expand our duplicating
capability, we tackled the complex problems involved
in winding tape on individual cartridge hubs. The solu-
tion to these problems was the Livingston “Sidewinder.”
This unigue innovation virtually eliminates the time
required to wind tapes on reels and into cartridges by
combining the recording and winding process into one
high-speed, sequentially automatic operation,

Operating at maximum efficiency, 10 Livingston
Sidewinders, will produce 9,600 copies in an eight-hour
period with the assistance of one operator, compared
to conventional winders, which require 10 operators to
achieve 7,200 copies in the same eight-hour period.

By JOE VITO
Livingston's General Manager

By duplicating and winding simultaneously, the en-
tire subsidiary winding department is eliminated includ-
ing the labor, floor space, handling, coordination and
scheduling.

The major cause of defects which 15 due to
improper tensioning is reduced to virtual insignificance,
This is accomplished by the elimination of the accelera-
tion and deceleration common to individually wound
cartridges. The Sidewinder does not require starting
and stopping after each cartridge and, it feeds the tape
into the cartridge hub under servo-controlled constant
tension throughout the entire wind.

The Sidewinder, a patented invention of Livingston
Audio, is being used under leasing arrangements by the
largest duplicating companies in the country, Cartridge
hubs wound in such a manner can be automatically
dispensed into conveyor-fed cartridge bases on the way
to the splicing station,

At present, our splicing operations are semi-aulo-
matic stations, incorporating electrically operated cut-
ters, which are made available to other duplicators,

However, we are in the final stages of perfecting an
automatic splicing machine which will be capable of
splicing up to 50 tapes simultaneously. This will be
operational with our plant in about a month, and will
be available to other manufacturers within four months.

The next step in our automated assembly lines is
speed winding, which achieves a proper settlement of
the tapes within the cartridge. For this important oper-
ation we have developed machinery that will run in the
cartridge at high speed and automatically stop the tape
at the metallic splice and eject it from the machine.

This unit will also detect cartridges that are too
tightly wound, or cartridges that do not have sufficient
sluck, and will automatically send these pieces down a
separite chute to a manned repair station.

After the speed winding operation, the cartridge
remains on the convevor and travels to one of many
quality control stations throughout our plant. IT the
product passes stringent audio and mechanical checks
al this quality control station, it is returned to the
conveyor and is sent on ils way to our aulomatic
labeling department.

In our labeling department, the cartridges are
labeled at the rate of 60 a minute, and if the product
requires a sleeve, this operation is also accomplished
automatically, without leaving our conveyor line.

Shrink-wrapping is the final operation on the
finished cartridge. In this department we have the
capacity to shrink wrap 120 pieces of product every
minute without compromising the finished appearance.
The product is inspected again for packaging quality and
is then prepared for shipment, either to the customer
or to our own f[inished stores warehouse.

Here, at Livingston, quality control is taken very
seriously, we never stop preaching it to our people, it's
a way of life and it pays off in many ways. Our last
%2 million cartridges have not resulted in a single
defective return.

Our present capacity is already in excess of 70,000
finished cartridges a day and we intend to continue

our R & D programs so that in the 1970's we can
continue to be a leader in the tape duplicating industry.

Challenge of

Research and
Development

By CARL VOLPE

Livingston Audio is influenced greatly by a engineer-
ing oriented management, therefore allowing a broad
scope of engineering activity.

The activities are categorized into three divisions.
Chief among them is involvement into the automation
aspects of production equipment.

The key to tape cartridge success is in the retention
of the inherent quality that magnetic tape makes pos-

1

-
i

BUSY FINGERS are helped by electronically operated
splicing equipment as tape CARtridges make their way
along the 8-track assembly line. These units developed by
Livingston Audio are available to the industry.
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sible, and the cost reduction methods which have to be
devised in the processing of the product. A simple state-
ment—a tremendous challenge which had to be met
and resolved.

Every phase through which the CARtridge passed
challenged the then accepted state of the duplication and
manufacturing art. The archaic manner by which mas-
ters were loaded and duplicated was a paradox to the
cost reductions needed for this new product.

Duplicating speeds had to be increased substantially,
the speed of winding duplicated copy had to be syn-
chronous with faster duplicating speeds, and above all
quality—quality had to be retained throughout the proc-
esses involved. Livingston engineering successfully met
these challenges.

Electronic technology is the second category in
which engineering 15 divided. The duty of being aware
ol today's developments in audio electronic technology
is programmed as a daily maintenance schedule.

LIVINGSTON'S SIDEWINDERS are carefully checked be-
fore shipment to buyers. Here, engineer Bob Swenderman
checks indexing alignment.
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These techniques had to be substantiated by the
clectronic counterparts, such as newly designed equal-
ization circuits, necessary to comply with duplicating
speeds beyond those that were common. The specifying
of standards in components, such as playback and re-
cording media, exercised the initiative of component
manufacturing to a point bevond that which was thought
commonplace.

No catalog listed the equipment needed, it had to be
designed or modified. Head track configurations, gap
dimension, and bias characteristics had to be altered
and refined to meet the demands of multi-track tape
cartridge production.

In a short space of time we were confronted with
reel to reel, four track, eight track, and finally cassette.
Each configuration demanding new electronic technol-
ogy. We are happy to say that we met the configuration
challenge with gratifing results in the production of
quality product at competitive cost.

California;:

Amazing Growth

The tape marketing firm of Lynch & Associates
was only recently appointed as Livingston's Audio's
West Coast representative, but already the company
reports an “amazing growth” of sales from the Living-
ston catalog in the California market.

Gail Lynch, the firm's president, attributes the
growing demand-fer gospel and jazz product from the
Livingston line to today's changing moods and tastes.
He added that the catalog has built-in. strength and
longevity because it does not depend on current hits
which may be short-lived.

Gail Lynch began his music business career in 1955
as a sales representative for the B & K Distributing Co.
in Oklahoma City, Moving to Los Angeles in 1956, he
worked for Diamond Record Distributing Co. as a
sales representatives in the southern California and
Arizona areas until 1962 when he joined Record Mer-
chandising Co. of Los Angeles.

In 1964, Lynch was appointed sales manager of
Music Merchandisers of America, a southern Cali-
fornia based rack jobbing organization, where he
remained until he rejoined Record Merchandising Co.
as sales manager in’ 1965,

He was instrumental in forming Tape Merchandising
Co. of Los Angeles in the summer of 1968 for Sid
Talmadge. He managed the Los Angeles and San
Diego branches of Tape Merchandising until December
1969, at which time he formed Lynch & Associates, an
independent sales representative organization, and was
selected to represent Livingston Audio Products Corp. in
the California market.
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Plant Specifically
Designed for

Tape Processing

By THOMAS J. HOFBAUER

When the concept of housing tape in a CARtridge
emerged on the music scene in 1964, Livingston Audio
was among the first companies to welcome its arrival,
Our company had been prepuring for this event since
1952, and had built a storchouse of tape technology,

Capitalization on this during the ensuing vears re-
sulted in unprecedented growth, After five expansions
in four years, we decided to build a plant specifically
designed for the processing of tape and its atlendant by-
products.

Livingston dedicated its new plant on Feh, 13,
1970, at a grand opening ceremony which was attended
by executives of all facets of the tape and record in-
dustries.

The new facility, located in Fairfield, N.J., benefits
from its proximity to New York City without the as-
sociated disadvantages. Fairfield enjoys one of the best
labor murkets in the LLS. and is within minutes of major
air, rail and sea ports. Presently, at 36,000 square feet,
it has expansion capability to double its size.

The architecture immediately strikes the observer not
so much for its gracious appointments as its obvious
efficiency.

Tape processing was the theme flor plant layout,
and this process is so highly automated that materials
handling has been reduced to an absolute minimum in
concert with maximum control,

Raw materials unloaded at the receiving dock need
only trace one semi circle before they ure ready at the
shipping dock as finished product. The efficiency ob-
tained in such a Now certainly reduces costs, but more
important it provides the fastest possible service for our
customers.

Highlighted among the various departments are a
fully equipped mastering facility capable of auditing,

LIVINGSTON'S EMNERGETIC management group gather
to plan their activities to assure coordination between all
departments: Sales, Finance, Production and Engineering.

editing and recording virtually all possible configura-
tions, An environmentally controlled vault is also pro-
vided for the storage of masters.

A tape duplicating capacity of over 70,000 copies a
day 15 provided by finely tuned recording equipment.
Livingston's endless loop tape bin presides over the
slaves providing copies which are in exact sympathy
with the dubmaster. Dubmasters are changed for new
programs within seconds by use dual tape bins which
slide on tracks such that while one is in use the other
may be loaded or unloaded with a new master.

The most striking effect is the winding department.
Sidewinders attached to the duplicators have already
wound the tape into the cartridges simultaneously during
the recording process.

Final assembly is completed, after splicing, on a
non-stop basis as the cartnidge makes its way on con-
vevors through final loading, labeling and packaging
equipment.

All finished goods then move to an enclosed storage
arca where they are recorded and stored for bulk or
drop shipments. Quality Control rooms are strategi-
cally stationed 1o monitor the product as several stages

Company Image: The

The success story of Livingston Audio reads like
the fantasies of a midsummer night's dream.

The company has done very much in very little
time, and most of what it touches has turned to gold,
but Darrell Scholten, the company’s president, will not
take all the laurels.

Instead he credits Gilroy and Hayes, Livingston’s
advertising agency for the last two years, as being
responsible for helping to develop and maintain his
company's present image.

“The contributions that the creative talents of
Gilroy and Hayes have made to our company will be
felt by us for many vears,” said Scholten.

Chuck Gilroy, founder and co-owner of Gilroy and
Haynes, added: “Contributions have been made by both
sides. Livingston was willing to go along with us in the

A FRONTAL VIEW of the elegant new quarters at Fairfield, N.J., into which Livingston
Audio recently moved. The building, on a sprawling industrial estate, houses the company’s
plant and executive offices.

of production, Livingston feels that the bitterness of
poor quality lingers long after the sweetness of a cheap-
price 15 forgotten.

No tape duplicating plant is complete without ade-
quate degaussing equipment, Livingston has designed
and built the first industrial degausser vtilizing an “air
core” design which conveys raw tape or other product
to be degaussed through the core such that all of the
flux passes through the tape for maximum erasure at
maximum speed. The degausser has also been supplied
to majors in the industry such as Ampex. Memorex,
Columbin and General Recorded Tape.

Electrical and mechanical laboratories and a com-
piete machine shop combine to provide complete sup-
port for our research and development functions. Fu-
tures begin here with concept, prototyping and testing.
Typical is the work now progressing on the industries
first completely automatic tape splicer, capable of as-
semhbling over 50 cassettes or cartridges in about. the
time that it now taupes to assemble one.

Additional facilities include a recording studio, mod-
ern cafeteria, employee rest and locker rooms, visitors
overnight facilities and modern offices.

Importance of Publicity

beginning when we had no experience in the music
industry.

“We had a great deal of learning to do in a short
period of time. There was those tmes of trial and
frustration which one encounters In learning any new
industry, but  Livingston was alwavs there with a
sympathetic ear and encouraging voice,”

Gilroy and Haves is responsible for generating
Livingston Audio’s national advertsing publicity and
marketing campaigns. The company also serves all of
Livingston's graphic needs by the creation and execu-
tion of CARtridge labels and point of purchase displays.

CGiilroy and Haves Advertising is located at 98 Clinton
Road, Fuirfield, N.J., and has a wide range of clients
in other tape related fields. Its principals are Charles
Gilroy and Joseph Hayes.

Plain Jane Stretch Pak,
Total Design— Packaging & Graphics

Livingston Audio Products Corp., in keeping with
its concept of total response to a customer's needs and
the consumer’s demands, has always supplied a total
package, or any part of a packapge that a customer
wanted, We have the resources to take a product and
dress it in its Sunday best, be that hippie garb, preach-
er's frock, or no clothes at all; and when we're through
with it, it is complete.

We have suppliers in the arcas of design, camera,
printing, and converting within a half mile of our plant.
In the age of traffic jams, slow mails, and impossible
deliveries, having the people who work for you, close
enough to work with you does not happen by fate, only
by design.

When it comes to art, design and color, you must be
awiare of how important it is to visually inspect the
results, and to muke changes and corrections quickly
and easily. When the ideas are put on paper or press
proofs are run, we have only to work or drive a half
mile to approve them.

MARCH 14, 1970, BILLBOARD

By BYRON HAWLEY

Livingston's Purchasing Agent

We do not depend upon the telephone and a verbal
description to do a job which requires visual inspection
and personal attention. When we approve art or print-
ing we see it, and it is usually processed within minutes
after approval, We at Livingston do not wait for
action, we create it,

Giants come in all sizes and believing we uare the
higgest little giant around, we have never been afraid
of trying something new, Our B-track CARtridge label,
for instance, is a one piece wrap around that covers
the top, spine and back. The total label is a four-color
creation. not black and white on part as some. We
have four-color printing on the top, spine and back.
There is attractive color outside and beautiful sound
on the inside.

Not long ago Livingston became the first tape
duplicator to have a Scandia wrapping machine for its
production. We have a package without the beaded
seal and without the uneven stretch. We have the

Industry Service Message Sponsored by Llivingston Audio Preduch Corp.
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neatest, clearest package, from the best, fastest and
most efficient machine on the market.

Along with Continental Can, we made Livingston
the first tape duplicator 1o offer the market a stretch
pak. This will allow us to display on walls, hangers. or
in browser racks. The contents will be completely
visible with more added visual aid available to enhance
the sale than any cartridge or cassette has ever had
before. The product. though touchable, is big enough
to defeat theft.

Livingston walks in no ones tracks when it comes
to concept and initiating the concept of putting a
beautiful product in a beautiful package.

Due to the frequency of in transit thefts, Livingston
uses a “Plain Jane™ carton for shipping its product. We
do not believe in asking the thief to steal our merchan-
dise, so we have a plain brown corrogated carton with
our dealer’s address and our address and the result is
very few claims for stolen merchandise.
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is being
the Advertising Agency

for

Livingston Audio...

O

GILROY & HAYES
“A Music Industry Oriented Advertising Agency”

98 Clinton Road, Fairfield, New Jersey 07006
(201) 226-3030

b A

Heartiest
(ongratulations
and

Best Wishes

(0

Livingston Audio
Products Corp.

NATIONAL AUTO SOUND

5319 Troost
Kansas City, Missouri 64110

Telephone 816—333-8787

L—12

UNITED
RECORDING LABS,
INC.

CONGRATULATES

LIVINGSTON

AUDIO

PRODUCTS
CORP.

ON ITS
18th ANNIVERSARY

United Recording Laboratories
681 5th Avenue
New York, New York

CONVERSA-PHONE
INSTITUTE,
INCORPORATED

OF NEW YORK CITY

CONGRATULATES

LIVINGSTON
AUDIO
PRODUCTS
CORPORATION

ON ITS
18th ANNIVERSARY

Best Wishes

Livingston Audio Products
Corporation

on ifs

18th Anniversary

from

PPX ENTERPRISES, INC.

Producers and Licensors of Musical Libraries

for Tapes and Records
“Continuous Producers and Originators of
Current Cover Hits"

INQUIRIES INVITED
Phone, Write or Wire:

PPX ENTERPRISES, INC.

245 West 55th Street, New York, N. Y.
(212) 247-6010

Industry Service Message Sponsered by Llivingston Audie Products Corp.
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Congratulations

Livingston
Audio Products

Corporation

on their

{8th Anniversary

from

JOE TALL =

Mount Vemon, New York

and

ELPA MARKETING
INDUSTRIES

New Hyde Park, New York
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[ we're celebrating our
:

§
A1y 20
(0 ,.,”n

{18._ ANNIVERSARY

LISTED BELOW ARE SOME OF THE HIGHLIGHTS FROM OUR CATALOG

e ) Y
0_ ”,‘,"’?‘ln,“n“

- JAZZ = - RELIGIOUS - - POP - - LANGUAGE -
SAVOY AVANT GARDE DBl CONVERSA-PHONE
PRESTIGE SAVOY THI
CARNIVAL -SPANISH -
- CLASSICAL - - SPECIALTY - GAMBLE SPANISH WORLD
L.A.P. PRIVATE STOCK SOUND-IN KUBANEY
Livingston Audio Products Corporation

1275 Bloomfield Avenue 6725 Sunset Boulevard

Fairfield, New Jersey 07006 Hollywood, California 90028

(201) 226-8300 (213) 474-6331

UNIVERSAL RECORDING M&M
AND

DISTRIBUTING CORP.

WHITEMARSH CORPORATION

OFFERS

170 W, 29th St[r;;Eti EI a':-tﬁri Florida 33012 Livingston Audio

Products Corporation

To All Qur Friends HBQl‘ﬁBSf

from
|

at
Livingston Audio COIIINYVTERYOOI'RS Congl'ﬂfulaﬁons

and

OurV Best Wish o mikii
Y g SEMEESNES Their Distributor to

0FFER|NG#T:ESE CINE REI-IAN(E Livingston Audio Products Corporation

LATIN AMERICAN LABELS EQUIPMENT

ON 8 TRACK - CASSETTE-RECORDS (OMPANY S
of

¥* KUBANEY % BELTER Newark, New Jersey Jack and Dick Cadmus

¥ SON
* ART > 3 MEX Lhe&ﬁi;:éi Hﬁﬁ;?"::im gzsa%nul P. 0. Box 342, Edison, New Jersey 08817

square foot plant, was engineered
and supplied by Reliance Equipment
Co., Distributors of Materials, Han-
dling and Storage Equipment.

MARCH= 14, 1970, BILLROARD Industry Service Message Sponsored by Livingston Audio Preducts Corp. ' L—13
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o Increase Efficiency
o Improve Quality
e Double Output

with the  [EERRl====l
IRISH TAPE §5id-E
HIGH-SPEED Sy ‘=

congratulates BULK

DUPLICATING
LIVINGSTON AUDIO| [ AVANT GARDE
s RECORDS INC.

; ; 120 g8 for 2, 4, or 8 track gt
un thls 00838'0“ Ips Tor or 8 track production iy

_ FEATURES:
« High speed operation: up to 16x master N. Y., N. Y. 10019
a“ 0r usnlg our speed. « No rewinding: continuous running
master tape loop. = Automation control for i
pre-selecting any number of master tape The Symhnl of ﬁulstandmg
passes, at which time the master and slaves :
are automatically shut down. « Superior per- Performances In [ﬂﬂfBl‘I‘IDOTEI’f

formance specifications. « Rapid reloading . .
uUALITY PRUDUCTS facilitated with interchangeable tape bins. RE'IQIU[IS Mll.‘ilt

Standard 3202 Slave Transports are equipped

Best Wishes to

Livingston Audio
Products Inc.

Irish manufactures lubricated, mastering, with LANG junction panels, plug-in head : ;
cassette, open reel and video fapes. assemblies and tape guides for interchange- Our E[‘l"re ||||e
able duplication of 150 mil cassette and
1/4 inch cartridge tapes. a\’ailable on 8 Ira(k

For Complete details and
new Lang Catalog write:

LAN ELECTRONICS INC,
507 FIFTH AVE., N.Y. 10017

(ariridge and (asseftes
from Livingston

For all your audio needs look to Lang!

Congrafulations COANISH WORLI Lf:i% gi%in
t" RECORDS, INC. || (Zowgrazatac

| 0C ‘ 151 W. 14th Street, New York, N. Y. 10011
I. I V I Il g S t 0 n TONE-THm L0 LIVINGSTON AUDIO PRODUCTS CORP.

” ON THEIR 18th ANNIVERSARY

A u d i 0 %\ /&/’/ “Together We Have Produced

Some Of America’s Finest Music”
Available on 8 Track and Cassette

on their The Great MONTILLA Label LIVINGSTON PRIVATE STOCK
18th ANNIVERSARY Extends A Handshake
L-101 Manhattan Mood L-108 For Me and My Gal
And c““gratumtiu“s L-102 Music on the Rocks L-109 Drifting & Dreaming
from L-103 Great Songs L-110 Sweet & Lovely
Tﬂ ap e el L-111 Music in Motion

L-104 Cocktails & Curtain
Time L-112 Here's Looking at You

I"DIANA MOLDI"G (0. Livings ton A udio L-105 Intimate Interlude L-113 ?n;”fu’;ﬁu' Trip Around

L-106 Favorites Forever
L-107 Happy Hour L-114 Tunes on Tap

On Their L-115 Champagne & Moonlight

The Leading Producers of Precision Pinch Rolls
for 8 Track Cartridges 1 8 t h Look for Lenny Herman to appear

in these locations during 1970:

INQUIRIES INVITED niuendarny
Q /4 Pier 66", Ft. Lauderdale, Florida

Box 444, Huntington, Indiana 46750 Ponderosa, Reno, Nevada
Harvey's, Lake Tahoe, Nevada
(219) 356-4810 North Club, Lake Tahoe, Nevada

—14 Industry Service Messoge Sponsored by Llivingston Audio Products Corp. MARCH 14, 1970, BILLBOARD
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%
MODERN SOUND, INC. - EAST

106 Campus Avenue
Raeford, North Carolina 28376

Distributors of all major brands of tape —

tape equipment and accessories . . . INLAND DYNATRON ICS, INIC.

Salutes (A Subsidiary of MMS Industries)
Livingston Audio
on its 10 Horizon Boulevard
! South Hackensack, New Jersey 07606

Congratulations Livingeton rfudio
MODERN SOUND, INC. - WEST Wany Happy Retwons

9321 Melvin Avenue
Northridge, California 98324

Specialists in Automotive Sound Equipment

Tom J. Malia, President - Les Hudson, V. P, Gen. Mgr. - East
Roger Brown, V. P., Gen. Mgr. — West

“Dealer Inquiries Invited” @

Tel. East (919) 875-4266
Tel. West (213) 885-0930

‘<

IRISH INTERNATIONAL PRODUCTIONS

Jack H. Samuels & Co., Inc.

® l 5117 Baum Boulevard
W 9 'Z'? Pittsburgh, Pa. 15224
7 |

(412) 683-8800

The World’s Finest Irish Music from
on LP’s and Tape
. Mark and John Salutes
at ¢ o .
Congratulates Livingston Audio Livingston Audio
on their MONMOUTH T e 0000 e e
STEREO CENTER * :
| 1 sth Factory
We Setl Por Less Representatives and

Anniversa,ry « Distri baui;[;ri ;1; Home

, _ Entertainment
Tapes — Tape Equipment — Radios-Stereo

. TV for Home and Car Products
Display Rooms and
* Warehouse With
“It's not the size of the ad ... Complete Installation
;u;ttggt?:t:ﬁ'mghes N 214 Broadway Facilities and
Long Branch, New Jersey 07740 Warranty Service
& . Under Factory
| (201) 229-9879 Trained Personnel.
45 New Street 150,000 Stereo Tape
Newark, New Jersey 07102 Cartridges In

Inventory At All Times!

] P h . .

MARCH ]4' 1??'}: ﬂluﬂnAﬂﬂ Industry Service Messoge Spunmred h}r Livingston Auvdie Products Corp. L-15
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Grandy comeomarion

OFFERS

CONGRATULATIONS

TO AN OLD FRIEND . ..

Liwingston Audio...

A FELLOW PIONEER IN A DYNAMIC INDUSTRY

GRANDY MAGNETIC DUPLICATING HEADS

GRANDY
HIGH SPEED
TAPE
DUPLICATING
TRANSPORT

MODEL
GLD-7

MODEL NO. MODEL NO.
SH 4/8-2C MSP-2C

K

A high speed, closed loop, dual capstan drive machine ac-
cepting one inch mylar running masters, capable of driving
tape in a professional manner at 120 or 60 ips, with Grandy
MPB-8, two stacked, interlaced playback head, 70 mil track
width wrapped in mu-metal, with cover mu-metal lined, with
vacuum holdback and vacuum motor. Also serves as a tape
cleaner, with eight *RG-59U double shielded, coaxial 48"
cables, potted in blue ribbon plug at head connector to pre-
clude breakage. Incorporating standard, three pin screw lock
amphenol plugs, with solenoid operated rubber pinch rollers,
self adjusting to insure proper track alignment and maximum
tape to head contact. Vertically mounted in a standard, umber
grey, 19”7 console, 72" x 24",

B33 EAEEIEE

Grandy coseonamion

1275 Bloomfiield Ave., Fairfield, N.J. 07008
(201) 228-1433

MODEL NO. MPB-8 MODEL NO. SR-8

Our excellence of quality has created
world-wide standards of perfection.

DR IXDEDXR Dk D¢ P N 6 XTX] Sl %D e R ¢ ke DX DX be x ¢ e e e b ¢ el P DE X De

Wwww americanradiohistorv com
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Soul

MELVIN VAN PEEBLES,

left, composer of "“Brer Soul," last year's

brightest innovation in soul music, celebrates the release of his new
AEM album,

Shields at a recent reception. Van Peebles is also the author of a
novel, “Bear for the BMI," and director of the upcoming Columbia

mowvie

“Ain't Supposed to Die a MNatural Death,”" with host Del

"Watermelon Man."

HANK BALLARD, seated, gets a lesson in hit making from Shelby
Singleton, left, who is now recording the veteran rock 'n' soul swinger
on his Silver Fox label. Henry O'Neil and Lelan Rogers, right, look on

as five-time gold winner Ballard prepares to wax his first for the
MNashville label.

Ly CLEOPHUS
' ALNT =
OFEN DOORS

Vox Jox

o Continued from page 30

a.m. show with operations man-
ager Buzz Lawrence, program di-

rector Hal Moore, music director
John Lanigan, Tim Kenney, music
coordinator Alan Silverman and
Dave Winter, Mike Alpert is pro-
duction director.

* * *

Lineup at KRYS in Corpus
Christi now includes Drew How-
ard, music director Dave Harper,
Ed Sharpe, who has just joined the
station; Jimmy Louis, program di-
rector Joe Ethridge. Roger (Roger
Corkill) Ramsey has moved into
sales. . . . Lineup at five-vear-old,
5.000-watt WANV in Waynesboro,
Va,, includes program director
Mark Troy, Bob Long, Pat Banks,
Gary (The R) Ratcliff. . . . Gary
Meadows is now at WFHG in Bris-
tol, Tenn.; he'd been with WAIR
in Winston-Salem.

* * ok

Marv Henry, morning man on
WCVYU in Norfolk, is producing
a syndicated radio show called
“Backlash La True, Frontier Hair-
dresser” which he bills as a funny
satire. Write him for free demos
at Studio Center, 200 West 22nd
St., Norfolk, Va. 23517, . .. Old
buddy Louis (Ramblin' Lou) Schri-
ver is purchasing WMM]IJ, Lancas-
ter, N.Y., a station located in the
suburbs of Buffalo. Schriver, a top
notch promoter of shows as well
as & country radio personality for
several years on WWOL, Buffalo,
will be president of Dome Broad-
casting: attorney Edward Mattioli
is vice-president, . . . Bill Horn,
formerly of WIPS, Evansville, Ind.,
has joined KGGF in Coffeywville,
Kan.; he'll handle the music and
do a nightly rock show. Lineup
now also includes Bob McBride,

ik _r.lu'l RAOTRERS

operations manager Bill Miller

(who'd been known as Bill Kelly
on KELI in Tulsa), Rodney Lay,
Larry Kraft, and Dave Coyle, . . .
Phil Robbins has been promoted

SPECIAL
TRIBUTE T0

(RIRA PR R (1

Isn't it about time someone did a

TOM JONES?

to operations manager at WKDA,
Nashville; he'd been in sales at the
station, which is due o go to a
country music format any sec-
ond now,

BILLBOARD
15 DOING IT!!

In The

APRII.

EAD

DISTRIBUTED BY NASHBORO RECORD CO. ® EXCELLOREC MUSIC COMPANY @ 1011 Woodland Strest @ Nashville, Tennesseas 37206 @ Phone: 615-227-5081
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DOOTO'S 3 NEW SIDESPLITTERS

The funniest Party Record Albums in a decade!

THE RACE TRACK
Richard and Willie  DTL-848

Red Hot and Spicy! You will scream at
The Mule and other naughty goodies.

WILLIE AND RISING DICK
Richard and Willie DTL-843

Hilarious sex-slanted tales by the mosi uproar-
loys comic, Rising Oick, The Split, and The
Cricket Game are especially hysterical.

(Adults Only 1)

LOW-DOWN AND DIRTY
Richard and Willie DTL-842

by the nation's funniest ventriloguist, (Adults Only !

Other Dooto
Best Sellers

OTL I¥5

-

ChTR 374

2TL 197

Vogr il g

bTL 813
DOTL 253

OrL a0 OTL 259

P — el 2 el O
"LRAT af the PAATY" =
LRI T i
4]t ..-l'- ..:-

o EORGE KIRBY

OTL 150

RECORDS - CARTRIDGES - CASSETTES
DOOTO ¥) RECORDS

13440 South Central Avenue [/ Los Angeles, California 90059

' 5+1%"STOCK-UP” DEAL:

ASK YOUR DISTRIBUTOR
38

COMEDY
GWeePSTAKES

OTL 814 OTL 83 DL 839

FOR OUR EXPANDED CATALOG!

Soul

BEST SELLING

SoulLP’s

Billboard

Billboard SPECIAL SURVEY For Week Ending 3/14/70

4 STAR Performer—5Single’s régistering greatest propertionate upward progress this week,

Smokey Robinson & the eru-t.les,
Tamla TS 297

This  Last Weeks on
Week Week Title Artist, Label, Ho. & Pub, Chart
1 1 | WANT YOU BACK 9
Jackson 5, Motown M35 700
2 3 THIS GIRL'S IN LOVE WITH YOU 3
Aretha Franklin, Atlantic 50 B248
3 2 PUZILE PEOPLE . 23
Temptations, Gordy G5 949
4 4 HOT BUTTERED SOUL . . 36
Isasc Hayes, Enferprise ENS 1001
5 6 AINT IT FUNKY : 5
Jarmes Brown, King K5 1092
[ 5 SWISS MOVEMENT .. . .. .14
Les McCann & Eddie Harris,
Allantic 50 1537
7 g STAND i 46
Sly & the Family Stone, Epic BN 26454
oy 1 Topay . 4
Brook Benfon, Cotillion 50 9018
9 10 COMPLETELY WELL 12
B. B. King, BluesWay BLY &037
10 18 DELFONICS' SUPER HITS 17
Philly Groove PG 1152
11 7 DIANA ROSS & THE SUPREMES'
GREATEST HITS, VOL. Il . 9
Motown M5 F02
12 12 WHAT DOES IT TAKE TO WIN
YOUR LOVE T—— s 12
Jr. Walker & the AIl Stars, Soul 55 721
13 8 WALKING IN SPACE 14
Quincy Jomes, ABM SP 3023
iy 19 1 Love vou i 7
Eddie Holman, ABC ABCS 701
15 15 SANTANA : 213
Columbia C5 %781
16 14 ICE ON ICE 25
Jerry Butler, Mercury SRS &1234
17 17 LOVE, PEACE & HAPPINESS . . 9
Chambers Brothers, Columbia KGP 20
18 20 GET READY . 8
Rare Earth, Rare Earth RS 507
19 13 FEELIN' GOOD . Al
David Ruffin, Motown M5 &95
YiF 23 BABY I'M FOR REAL 9
Originals, Soul 55 714
21 22 DOWN HOME STYLE 14
Brother Jack McDuff, Blue Note
B5T B4322
ﬁ 27 THAT'S THE WAY LOVE IS B
Marvin Gaye, Tamla TS5 299
23 22 CREAM OF THE CROP 16
Diana Ross & the Supremes,
Motown M5 694
24 26 R. B. GREAVES 10
Atco 5D 33-311
25 16 FOUR IN BLUE . 15

This
A
27
28
29
30
3l
32

33

34
35
36

37

38
39
40
41

o

43
¢ ¢
45
46

47

48

Last Weeks on
Week Week Title Artist, Label, No. & Pub, Chart

39 LIKE IT WAS vy . 3
Dells, Cadet LPS 837

24 LET IT BLEED - ... 8
Ralling Stones, Londen NP5 4

21 TOM JONES LIVE IN LAS YEGAS 17
Parrot PAS 71031

29 GOLDEN HITS, YOL. Nl 20
Dionne Warwick, Scepter 5PS 577

28 WILLIE & THE POOR BOYS 9
Croedence Clearwater Revival, Fantasy BIST

35 LOVE IS BLUE ; 30
Dells, Cadet LPS B29

30 HURT SO BAD ; 14
Napey “Wilsen, Capitol 5T 353

33 ON BROADWAY 5 14
Diana Ross & the Supremes & the
Temptations, Molown M5 &99

34 FIRST TAKE . 7
Roberta Flack, Atlantic S0 8230

37 MEMPHIS UNDERGROUND . . 43
Herbie Mann, Atlantic S0 | 522

32 NITTY GRITTY : 21
Gladys Knight & the Pips, Soul 55 713

36 TOGETHER . 21
Diana Ross & the Supremes with the
Temptations, Motown M5 492

38 LOOK-KA PY PY ; 6
Maeters, Josie JO5 40101

41 BEST OF THE IMPRESSIONS .
Curtem BODA

40 MY MAN! WILD MAN! 7
Wild Man 5Steve, Raw 700D

31 ARETHA'S GOLD . . .. .35
Aretha Franklin, Atlantic S0 BZ27

— |F WALLS COULD TALK 1
Little Milton, Checker LPS 3012

44 BLACK GOLD £
Mina Simone, RCA Victor LSP 4248

— PHILOSOPHY CONTINUES 2 6
Johnny Taylor, Stax 575 2023

47 MY CHERIE AMOUR ia : 23
Stevie Wonder, Tamla T5 298

46 NKOOL & THE GANG ;9
De-Lite DE 2003

42 LED ZEPPELIN N RORED 1 |
Atlantic 5D B23&

50 MOVE YOUR HAND 2
Lonnie Smith, Blue Note BST B4324

4% THE DEVIL MADE ME BuUY

49

THIS DRESS ; 3
Flip Wilson, Liftle David LD 1000
GOODNESS . . et |

Houstan Person, Prestige PR T4TE

HEAVYWEIGHT CHAMP Joe Frazier, right, "spars' with soul heavy-
weight Eddie Floyd during a recent visit to the Walden offices in Macon,

The
char(s
1ell the story —

Billboard

fias
THE GHARTS

Ga. Frazier, a soul singer for Capitol when he's not defending his

newly won title, performed Flyod's "Knock on Wood" on the “Ed
Sullivan Show."" Floyd, a Stax artist, is on the charts with his “California
Girl"" disk.
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Coin Machine World

DISCUSS MERGER

Fla. Music Vending Groups
Plan Joint State Convention

WINTER HAVEN, Fla—
The jukebox operators’ and
vending machine operators' or-
ganizations in this state are plan-
ning a joint convention that
could lend to a possible merger
of the two groups, according to
R. 5. Bob Rhinehart, new execu-
tive director of the Florida
Amusement and Music Associa-
tion (FAMA).

FAMA and the Florida Auto-
matic Merchandising Council
(FAMC) are planning a series
of joint and separate meetings
and seminars at the Miami
Beach Plaza Hotel May EB-10.
“There’'s a chance this could
lead to a marriage of the two
groups,” said Rhinehart.

Rhinehart, whose association
management firm represents
eight various state groups, said;
“QOur situation is unique because
the Florida legislature meets
every year—bills are reported
out of committees the year

MOA Leaders

Air New Dues
For Vendors

SAN FRANCISCO—Among
several major topics to be dis-
cussed here (12-14) at the Music
Operators of America (MOA)
directors meeting will be a new
dues membership classification
for large vending firms that have
acquired music routes and a
separate membership category
for manufacturers. MOA expects
a nearly 100 percent attendance
and will invite members and non-
members alike to a reception
Thursday night at 6 p.m. The
meeting will be at the Mark
Hopkins Hotel,

ther agenda items include a
possible public day at MOA's
annual convention, furnishing
decals for jukeboxes, establishing
classification for foreign mem-
bership, a “brainstorming"” ses-
sion on public relations and a
full gamut of association busi-
ness and convention planning
subjects.

“All our newly elected direc-
tors will attend,"” said Fred Gran-
ger, executive vice-president.
“Our special guests will be
founding MOA president George
Miller and our second president
Harry Snodgrass.” A full pro-
gram for the ladies is planned.

Additionally, the opening day
luncheon will be followed by an
address by MOA counsel Nicho-
las Allen and Perry Patterson,
counselor for the four U. S.

jukebox manufacturers, who will
report on the jukebox copyright
issue.

round. Many bills affect both
music and vending operators,
such as one last session that
would have put a 32 tax on every
type of coin operated machine.

Rhinehart said more details

would be available following a
meeting of FAMA and FAMC

joint committees.

License Law Hit

AUSTIN, Tex.—Charles W.
Horan Jr., of Fort Worth, presi-
dent of the Texas Restaurant
Association, claims that a vend-
ing machine law passed by the
last Texas Legislature is hurting
those who use the machines.

The TRA recently passed a
resolution urging amendment of
the law in 1971. The bill requires
all restaurants, private clubs,
drugstores and others who own
vending machines to pay a 3300
annual fee.

WILLIAM FINDLAY, Rock-Ola's field service manager, conducted a

service seminar in Jacksonville, Fla.,

recently. Those attending were:

Bob Sellers, Fred Sellers and Tom Tesmacher of Joe E. Sellers & Sons
Amusement Co., Melborne; David Rockwell and Woody Pate of Allens
Amusement Co., Merrett Island; Ed Plumtree of Accurate Count Phono-
graph Co. in St. Petersburg; James Sapp, Ray Still and William Otto of
Lively Music Co. in Orlando; Robert Pell of Frank Pell Amusement Co.
in Orlando; Al Lively and Ed Sherwood of Al Lively Amusement Co. in

Winter Haven;, Ed Dubray of Atlas Amusement Co.
Jim Kemp of Jim Kemp Music Co.

in Jacksonville;
in Tampa; Wayne Daniel Jr. of

Plant City; J. Goldberg and Mitch Zaret of United Service Co. in
Jacksonville; Herb and Montine Gorman, Dick Putman, J. B. Whitaker
and Buddy Fortenberry of Eli Ross Distributors in Jacksonville,

D00 O O AR AR

JUKEBOX FIRMS
MEET WITH MOA

CHICAGO — Representatives
of the four U. S. jukebox manu-
facturers and counselor for the
firms Perry Patterson invited
Music Operators of America
(MOA) executive vice-president
Fred Granger and MOA coun-
selor Nicholas Allen to a meet-
ing here recently to discuss a
common approach to the pend-
ing copyright bill now before
the Senate judiciary committee.

“The phonograph manufac-
turers have promised to help
MOA in every way,” said Fred
Granger, exXxecutive vice-pres-
ident. “Through the manufactur-
ers we hope to obtain support
from the distributors."” MOA is
opposing the parts of the bhill
that would call for a perform-
ance royalty, a periodic review
of copyright payments and a
registration fee for all jukeboxes.

Here representing manufac-
turers were R. C. Rolfing and
Morris Bristol, Wurlitzer, David
Rockola, Rock-Ola and William

Adair and Ed Blankenbecker,
Seeburg.

TR TRTE AT TN

Nicastro From Bank’s Mail
Boy to Carrymg CUC Mail

e Continued from page 3

into motion pictures, music pub-
lishing, record-tape manufactur-
ing, musical instruments, home
stereo systems, hearing aids and
automated leisure devices such
as jukeboxes, amusement games
and vending machines.
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e To move the corporate head-
quarters of the Beverly Hills,
Calif.-based conglomerate to
Chicago—the new firm would
still maintain a satellite office
in Beverly Hills.
Micastro said these plans are
(Continued on page 40)

OPERATOR POLL

Tell Shift to

CLEVELAND

By JANE SCOTT

About half of the jukeboxes in
Greater Cleveland have been
switched to two plays for 25-

cents, five for 50-cents and
12 for a dollar, according to

UK. STUDY

No Set Program Format
At Conn. Jukebox Firm

By GEORGE KNEMEYER

NEW LONDON, Conn, —
Most jukebox programmers have
some sort of formula they use
in order to put the best records

D000 OO0 AR

PLUG JUKEBOX
IN BIG STORY

WASHINGTON — When
writer William Holland ap-
proached Allied Vending here
about a possible story on the
jukebox, the local nperatmg firm
“bounced on the idea,” accord-
ing to Buddy Erdman, vmt-prﬁ;ia
dent. “The Beloved Jukebox,”
appearing in the March (1) issue
of the Washington Star’s Sunday
magazine section, dominated the
cover and turned out to be a
very favorable and interested
look at the jukebox in the na-
tion’s capital.

Holland’s article discusses
jukebox programming, several
local operating firms, the pro
and con of jukebox sound, two
for a quarter play pricing and
the so-called “bad" image of the
jukebox industry. .

“Holland was sitting In a
Georgetown area bar and talking
to the owner about the jukebox.
Then Holland approached us
and asked if a story about the
jukebox had merit,” Erdman
said. “We're very pleased with
the way it turned out.”

in the right locations which re-
sult in top earnings. But if you
ask for a formula or a pattern
from Paul Messore, programmer
for Frank Marks Music Inc,
here, you will find he has none.

*It's really wierd around here,”
he said. “This is primarily a navy
town and there is a high rate
of turnover in personnel. There-
fore, a record that may be a
good play one week is a dud the
next. We make money but if a
submarine leaves it's going to cut
into our business until another
COmes in.

“It is really hard to predict
what will be big here,” Messore
pointed out. *l put on the new
Simon and Garfunkel song,
‘Bridge Over Troubled Water’
about two weeks ago. The song
is number one in the nation
now, but people haven't even
heard the song around here. The
radio stations around here are
all adult oriented but people
still haven't heard the song.”
Messore said most of the juke-
boxes are adult or country and
western oriented.

Another programming prob-
lem for Messore is the names of
some of the groups. “I'm push-
ing ‘Love Grows,” by Edison
Lighthouse, in some of the adult
spots because I think they will
like it. But people take one look
at the name of the group and

(Continued on page 42)

2-for-25¢ Jukebox Play

Charles C. Comella, president
of the Phonograph Merchants
Association.

Comella, head of Cadillac
Music and Amusement Co.,
had some two for a quarter
machines three years ago.
Another operator, L&N Music,

(Continued on page 41)

Hit Kids’ Use of Fruit Games

By MIKE HENNESSEY

LONDON — The mushroom-
ing pgrowth of amusement ar-
cades in major cities throughout
Britain is causing concern in
some quarters that children from
the age of seven upwards are
being encouraged to gamble,

A rtecent report published by
the North Manchester Rotary
Club quotes a survey in which
more than 7,000 people were
questioned and observations kept
on bingo halls and amusement
arcades. The report is being sent
to all members of Parliament in
the hope that legislation will be
introduced to ban children un-
der a certain age using amuse-
ment arcades in which there are
fruit machines.

Rotary Club members who
carried out the survey made a
spot check of one arcade in
Manchester and found six young
children playing fruit machines
out of a total of 14 people in the
arcade,

In addition to this independent

wwWw americanradiohistorv com

survey, the: Home Office has
asked all local councils to make
(Continued on page 40)

MILWAUKEE
By BENN OLLMAN

Operators and  distributors
here are convinced that two for
a quarter jukebox play is defi-
nitely on its way to wide accept-
ance. But even the most enthusi-
astic proponents of the new price
trend admit there is considerable
laxity.

A check of this market reveals
that fewer than 25 percent of the
total number of music locations
have moved to the two for a
quarter play level. A few of the
big volume operators claim they

(Continued on page 41)

PROUD JUKEBOX MEN. Grouped

around the new Rowe Trimount

_ﬂhﬂl‘lﬂﬂfﬂph on the occasion of the opening of the El Camino bar in
Hannover are (from left) Jochen Dickhaus, manager of Wulff-Automaten
GmbH and Co. Handels KG, Hannover; H. Waue, Jr.; Paul Hunger,
managing director of Amiro S.A., Geneva; H.J. Waue, a leading Hann-
over operator; and Rudi Seitz, manager of the Amiro branch in Offen-

bach, West Germany.
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U.K. STUDY

Hit Kids' Use of Fruit Games

o Continued from page 39 the other hand, legisiation to

a survey of arcade usage in their keep children out of arcades
locality to determine the extent could be disastrous, particularly
to which young children patron- in seaside arcades.
ize these establishments. “In any case, it is very diffi-
A.P. Willis, secretary of the cult to keep children out—they
Amusement Trades Association, can sometimes be very deter-
told Billboard: “'Certainly no one mined. And 1 don't think the
in our industry wants to encour- pmbiem |5 as big as some people
age children to gamble, but, on imagine.’

’““\\““\\\\““\““\““‘
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New Study of
(Game Players

FRANKFORT — T he West
German coin machine industry
at a joint meeting of manu-
facturers representatives, dis-
tributors and operators, has
decided to sponsor a further
survey and analysis of the be-
havior patterns of machine
USETS,

The survey which will cost an
estimated $11,000, will be under-
taken by Dr. Edeltraut Meister-
mann-Seeger, who is a professor
of psychology at Cologne
University.

The first analysis of this kind
was carried out four years ago
by Dr. Rene Koenig, a professor
of sociology at the same Uni-
versity.
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Nicastro From Bank's Mail
Boy to Carrying CUC Mail

o Continued from page 39

his goals, but since approval
from the Securities and Ex-
change Commission (SEC) is
necessary, to say nothing of ap-
proval from stockholders, he
cannot comment directly on
them. CUC’s financial problems
are well known. Additionally,
there are a number of lawsuits
filed by minority stockholders—
primarily contesting the CUC
acquisition of Seeburg in the
fall of 1968. Nicastro seems 1o
thrive best amid this kind of
super-charged atmosphere. | love
a fight, he said.

“In this era of conglomera-
tion, many people have come to
the realization that companies
should concentrate on what they
do best. Seeburg is a total en-
tertainment and leisure oriented
company with a great history
and solid reputation. I intend
to put together a management
team that will bring all of the
corporate entertainment division
under one umbrella. Actually,
if there is such a word, it would
be ‘deconglomeration.’™

His new strategy has the bless-
ing of CUC's board, which re-
cently reelected him chief ex-
ecutive officer and bought his
idea of concentrating in the di-

NORTHWESTERN
CLASSIC

IRMINGHAM
'V)ending company

520 Second Ave. Marth, Birmingham, Ala,
Phone: Flirfax 4.7526

HELICOPTER

TRAINER $395

MIDWAY WHITE
LIGHTNING GUN $495

RECONDITIONED — LIKE NEW
Ready to go — Ready to use
Send for a complete machine list

Exclusive Rowe AMI| Distributor
Ea.Pa.-5. Jersey-Del.-Md.-D.C

HAVID RUSERN ine

855 M. BROAD 5T.. PHILA., PA 19123
Phone - 215 CEnter 2- 2900
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rection of entertainment. Thus,
the “fight" Nicastro refers to is
really the task of reshaping the
organization and establishing vi-
able lines of credit. He calls it
“sculpting.” Some of his sculp-
ture will include bringing back
certain former Seeburg execu-
tives, though he did not men-
tion names.

A move in this direction was
his appointment of William (Bill)
Adair as president of the Chi-
cago division, Seeburg Corp. of
Delaware. Adair joined Seeburg
in 1962 and for 15 years be-
fore that was involved in dis-
tributor organizations. Adair re-
mains as president of Seeburg
Sales Corp., a position he has
held for over three years.

Mid-January Move

The move to make CUC a
total entertainment company
took shape in mid-January when
the board decided not to sell off
the entertainment division. Dis-
posal of the entertainment di-
visions has been suggested by
Robert and George Friedlander,
outgoing CUC president and
son, and outgoing CUC chair-
man and father respectively. The
Friedlanders head Exeter Inter-
national Corp., a financial man-
agement firm in Boston, which
will now jointly with CUC be
engaged in a separate real estate
operation.

“There will be no diminution
of Seeburg,” Nicastro said. “If
there is any expansion it will be
internally with Seeburg. Over
the years Seeburg has established
a solid reputation. We are actu-
ally a total supplier, for example,
for the coin-operated leisure in-
dustry. We have the strongest
network of distributors both for-
eign and domestic of any manu-
facturer in the coin-operated
leisure field.”

Asked if Seeburg had more
factory owned distributors than
it would prefer, he said: “We
only have seven. And it's signifi-
cant, that we never bought one
outright. Yet, by coming in the
back way in taking over financi-
ally troubled distributors, we
have seen sales increases in these
branches of as much as 500
percent.”

High on Secburg

Micastro is high on Seeburg,
the firm he knows best among
all of CUC's varied interests,
He said the new Apollo jukebox
featuring a radical selection
system similar to the push button
telephone was enjoying unprec-
edented acceptance. He is also
enthusiastic about the Tobacco
Counter cigarette machine be-
ing adapted to vend pre-recorded
cassette tapes. As for innova-
tions in the direction of audio
visual machines, he said: “We
will be ready when the market
warrants it. After all, we are al-
ready an important film pro-
ducer.”

Commonwealth United Enter-
tainment, a film distribution
wing, and Commonwealth
United Producing, he said, are
involved in nearly a dozen prom-
ising films. These include “Viva
Max,” with Peter Ustanov, and
“Magic Christian,” with Peter
Sellers and Ringo Starr. Others
in various stages of production
or being filmed: “Julius Caesar,”
with Charlton Heston, John
Gielgud, Jason Robards, Richard
Chamberlain, Richard Johnson,
Robert Vaughn and Diana Rigg;
“Tim Lim,” with Ava Gardner,
lan McShane and Stephanie
Beacham: “The Battle of Neret-
va," with Yul Brenner, Orson
Welles, Sylva Koscina, Franco

(Continued on page 41)

1970, BILLBOARD



www.americanradiohistory.com

Coin Machine News

OPERATOR POLL

Tell Shift to 2-for-25¢ Jukebox Play

CLEVELAND

e Continued from page 39

Inc., has changed about one-
third of his machines,

“We find least resistance to
change when we're in there
servicing a machine,” Comella
reports.

L&N sends a service mechanic
in to the present locations to
change the pricing. With a new
part or two and the labor charge,
this could amount to $12 a
machine or more.

*It depends upon the machine.
Some have the adaptor in al-
ready. Costs on some could be
as high as $20," estimates
Comella.

At a base cost of $12, this
could cost operators here a
minimum of $42,000. There are
approximately 3,500 jukeboxes
in the Greater Cleveland area,
10,000 in Ohio.

Revenue increases amount to
about 25 percent, Comella be-
lieves. Another operator, L&N,
placed it at 10 percent. Some
locations have dropped in rev-
enue however, Comella reports.

Operators figure they are do-
ing all they can now to program
successfully, “We go by that
popularity meter in the machine,
keep giving what people want,
study sales and yank the poor
players,” Comella said.

If the machine brings in more
money, we'll spend more, says
Nate Pearlman, head of L&N,

It's becomin g increasingly
hard to stay in business here.

“We just took over F&T
Music which has been in the
business since 1935, But the
small operator can't cut it. If
he doesnt have a full-time
mechanic and has to go ‘outside’
for service help he's in trouble,
And help is harder and harder
to get,” said Comella.

MILWAUKEE

e Continued from page 39

have been having success. One
of the top firms here reports
having upgraded at least 50 per-
cent of its locations. At the other
end of the price spectrum is the
sizable group still clinging to
the three for a quarter and
straight dime play setup,

Milwaukee Amusement Co.’s
route manager, Bob Karius, re-
ports "We insist on two for a
quarter play for every new ma-
chine we put out. Once they try
it they don't want to go back to
the old price.”

Roughly 25 percent of Mil-
wiaukee Amusement's music
route is currently on two plays
for a quarter. Karius notes that
the firm instituted the price tag
in some locations as far back as
a year and a half ago, inspired
by their experience with Rowe
Phonovues.

In each instance, Karius says,
jukebox receipts have increased
when locations adopted the high-
er price. Boosts in takes have
averaged “10-15 percent, and
even higher, in some locations,”
when the move was made.

The proper way to gain ap-
proval for two for a quarter play
18 by discussing the need for the
price increase with location own-
ers, according to Karius. “You
can sell a large percentage of
them on the idea if you (1) cite
some successful figures obtained
in other locations that moved up
to two for a quarter play; (2)
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give them a goal to shoot for,
either a dollar or percentage in-
crease in receipts in a test period,
and (3) offer them better equip-
ment."

Stepping up the price struc-
ture has not required larger out-
lays for new records, Karius
adds. "“We have always stressed
good programming and the im-
portance of putting the latest hit
records on our machines. Our
locations are pleased with the
programming we provide, It isn't
the number of new records you
put on periodically—it's their
quality that counts.”

Seeburg distributor manager,
MNate Victor, of §. L. London
Music Co., report moving a
“substantial” number of two for
4 quarter play gukehﬂxﬂa. “They
come from the factory that way,"
he explains. “We find very little
resistance. Interestingly, how-
ever, most of the operators who
are skeptical about moving up to
two for a quarter play are in the
metropolitan Milwaukee area.
Operators in the Madison, Green
Bay, La Crosse, Racine and
Kenosha areas are showing more
enthusiasm over two for a quar-
ter play. Nearly all of our ma-
chines that go into these outly-
ing towns feature the new price.”

Games, Too

According to Victor, the fact
that most guns and novelty
games are also set at two for a
quartet, makes the upped price
tag easier to sell,

Likewise, he says, the hard-
ship being caused by the recent-
ly imposed statewide 4-percent
sales tax has encouraged two for
a quarter play, Operators are be-
ing forced to absorb the tax levy,
since there is no practical way
to pass it on to the consumer.

Wisconsin Movelty Co., one
of the area’s major music, games
and cigaret vending firms re-
ports. “Only a few music ma-
chines are out at two for a quar-
ter.” Vice-president and route
manager Art Manske said that
within the past six months sev-
eral locations have reverted to
previous, lower prices.

“People just won't accept it
around here,” says Manske,
“And the location owners don't
like it, either, The only time
were able to put in two for a
quarter music play is when we
install a new jukebox in a nice
cocktail lounge. As a rule the
location will experience a slight
volume increase when the price
is raised. But most tavern keep-
ers don’t want to handle the
complaints about raising music
prices, Business hasn't been so
good in taverns around here
lately and they aren’t about to
antagonize any of their paying
customers.”

Taxes

Manske agrees, however, that
the need exists for two for a
quarter jukebox play: "It will
have to come about, Especially
here in Wisconsin where the 4
percent sales tax comes right off
the top and we can't pass it on.
We need some extra revenue to
help us overcome the tax as well
as higher operating costs caused
by inflation. But there is too
much price resistance building
up now. [ think that it will
have to take a while before two

for a quarter music play becomes
generally accepted.”

Walter Bohrer, new head of

Hastings Distributing Co., notes
that all of the firm’s new music
machines with dollar bill ac-
ceptors are going on location
with two for a quarter price tags.
“We haven't had a great deal of
experience with it as yet. But
it's the direction we'll have to
take in the future to stay in
business,”

Rowe Record,
Film Pairings

WHIPPANY, N.J. — New
pairings of recordings and Rowe
jukebox PhonoVue movies for
March consist of:

Red replacement, film “"Key Haole,” No,
L-2922Y, time 2:28, to be paired with
"Makin' Good Time,"” Tommy Jlames and
the Shondells, Rouleite Records or “'FPlease,
Please, Please,” by Ike and Tine Turner,
Eent Records; "'Moisy Meighbor,™ L-29227,
2:36, "Tonight,” MC5, Atlantic Records
ar “Lucifer,” Bab Segar System, 'Eapltni
Records; "Screen Test,”™ L-2923A, 2:30,
“Was It Good to You,” Isley Brothers T
Neck Records or ''River Boat Annje,” bate
Ward, Paramount Records; “"Beauty Parlor”
L-2923L, 2Z:11, “Easy Come, Easy Go,”
Bobby Sherman, Mefromedia Records or
"Hook anmd Sling Mo, 2, Eddie Bo, Scram
Records,

Blue replacements: *"Her Honer,” L-2922U
2:37, “What Kind of Fool Do You Think |
Am,"”" Bill Deal and the Rhondells, Heritage
Records, or ""Baby Make |t Soon,” the Fly-
ing Machine, Congress Records; “"Pariz in
Eﬁrlng,“ L-2923C, 2:35, “La La La,” Bobby
sherman, Metromedia Records or ""You Keep
Tightening Up om Me™ Box Tops, Bell
Records; "'Coney Island,” L-2923E, 2:50,
“"Going Qut of My Head,” Frank Sinatra,
Reprise Records, or “'Gotta Gel Back to
You,” Tommy James and the Shondalls,
Rouvlette Records; “'On  Stage,’ L-2923NM,
2:32, “I Can't Get Next to You,” Mongo
Santamaris, Atlantic Records or “Lowve
Grows,"” Edison Lighthouse, Bell Records.

Soul  replacements:  ""Beauty  Parlor,”
same as above; "On Stage,”™ same as above.

160 SELECTIONS
J3-1/3. 46°s. LP':

* Mew outside!

* Mew inside!

* New service ease!

ROGH-0LA

Model /442

“we want you to
Take it easy"

Rock-Ola Manufacturing
Corporation
RO North Kedzie Avenue
Chicago, [mais 60651
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Nicastro From Bank’s Mail
Boy to Carrying CUC Mail

® Continued from page 40

MNero, Curt Jurgens, Hardy Kru-
ger; “The Cannibals Among

Us,” with Britt Eklund: “Dorian
Gray," with Helmet Berger and
Herbert Lom; “Venus in Furs,”
with James Darren and Barbara
McNair"; "Futz,” starring the
LaMama Troupe, a New York
theatrical group; “Freelance,”
with McShane, Gail Hunnicut;
“The Visitor," to be filmed in
Rome and starring Patricia Neal,
and “The Chill,” to be directed
by Sam Peckinpah.

Nicastro touched upon many
other subjects amid brief tele-
phone calls to distant parts of
the country. Yes, he had pur-
chased a New York home but
he definitely will headquarter in
Chicago. “I'm not a poor man,
I could buy homes in many
areas.” No, he was not sure
when the next stockholders

meeting would be scheduled (a
brief and stormy meeting was
recently postponed). The experi-
enced financier who resigned as
CUC's head in April, 1969, said
he did not think the minority

stockholders had a good case.
“I could be subjective about this,
but 1 don't think they have a
good case. At the time when
CUC acquired Seeburg the stock
of both companies was at a
record high. Most stockholders
sold their holdings to CUC."”

The disappointment of minor-
ity stockholders who did not
sell in the fall of 1968 is spelled
out in one lawsuit filed locally:

*. . . Because of the extraor-
dinarily large losses exper-
ienced by Commonwealth in the
first six months of 1969 (over
$£22,000,000), because of the pre-

(Continued on page 42)

Single Records Are Selling

Better Than Ever
Cashinon a
DISC-0-MAT
“distributorship.

*(Automatic vending machine for single records)
Distributorships still available in some areas.

Contact :
HUGH DALLAS /Audic Marketing Corp.
7809 Sunset Bivd.
Los Angeles, Calif. 50069
A.C.(213) B74-3211

HAVE YOU HEARD THE NEWS!
VICTOR HAS ANOTHER BIG HIT . . .
TOPPER® "GIFT BAR" ALL NEW

WITH

V-3 THREE INCH CAPSULE

**PRIVATE SHOWING—FACTORY ONLY

MARCH 2nd THRU MARCH T10th

VICTOR VENDING CORPORATION

5711 WEST GRAND AVE.
CHICAGO, ILL. 60639

See our booths No. 16, 17, 18 at NVA show
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Coin Machine News

Programmer’s Format Varied

o Continued Jrom page 39

figure it s an acid rock group,”
he pointed out.

As a result of the unstability
of the population, Messore has
to rely on request of locations,
“"We try to honor every request.
The requests come in handy on
the c&w music locations since
I'm not a big country music
fan,” he said. The reason for the
appeal of country music in his
area is that many of the navy
personnel are from southern or
western states, Messore said.

He also relies on the advice
of Globe Record Distributing
Corp., the one-stop in East Hart-
ford. “I try to get the new rec-
ords on the jukeboxes by the
second week on the charts. You
can usually tell if the record
is going to hit it big by the sec-
ond week. [ take the record

into the location and play it
after | put it on. This introduces
the record to people who may

Got
ervice

not have heard it before,” he
suid.

Muarks Music does a lot of
business with the standards, such
as recordings by Glenn Miller,
Tommy Dorsey and others. "l
usually won't give our adult loca-
tions a new record. I'll go with
a Glenn Miller oldie. It may not
gel great play over six months,
but it does have good play for
at least a month,” Messore
pointed out, He is also getting
pood response from songs on
Airtown Records, especially the
ones by Dumpy “Piano” Rice.
He also reports artists such as
Bobby VWinton. Bobby Vinton
and Glenn Campbell are getting
good play.

Messore has been a program-
mer for a little over a year, and
is gradually starting to program
by location, something Frank
Marks Music has not done in the
past. “l program records specif-

(Continued on page 54)

Probiems?

Empress
105F Series 59" x 105"
92F Series 52" x 92"

Regent <
101F Series 56" x 101"
91F Series 52" x 92"
86F Series 48" x B4”

.

Marquee
100F Series 56" x 101" €=
90F Series 52" x 92"

service problems are what puts the
grief in your life. All the time your table
is out of service you're losing money.
That's why Fischer tables have been
engineered to be as fool proof and trouble
free as any table in service today. New

Nicastro Now Carrying CUC Mail

® Continued from page 41

cipitous decline in the murket
vialue of Commonwealth’s com-
mon stock (approximately $5.00
per shure just prior to the Secu-
rities und Exchange Commission
and American Stock Exchange
suspension of trading in July,
1969, in the stock of Common-
wealth, as compared with $20.00
per share in October, 1968),
and because of the suspension
in trading by the SEC and ASE
in all of Commonwealth’s secu-
rities (which suspensions have
continued to the present), the
vialue of the securities issued to
Seeburg for the purchase of See-
burg's assets and business in
March, 1969, and to be issued
to Seeburg’s minority stockhold-
ers pursuant to the proposed
dissolution of Seeburg is a4 small
fraction of the wvalue of said
securities in October of 1968."

10% to Public
Roughly 10 percent of original

condensed steel reinforced mechanism

O

scher

Fischer Manufacturing Co., Inc.
Subsidiary of A. G. Spaiding & Bros. Inc.

Tipton, Missouri 65081

drawer, non resettable coin counter,
security controlled cash box with metal
housing, all help put cash in

your side pocket,

When it comes to building better billiard
tables, Fischer doesn’t fool around.

VUESTOR

www americanradiohistorv com

Seeburg stock remained in the
hands of the public. Subsequent-
ly, a new Seeburg Corp. of Del-
aware was formed and minority
stockholders are contesting the
disolution of the older Seehurg
Corp. One suit filed here
charges among other things, that
the transfer was an attempt to
“freeze out” minority stockhold-
ers. There are other suits, even
one involving patents on a juke-
box.

Meanwhile, the almost contin-
uous plane trips go on as Ni-
castro labors, much like a sculp-
tor as characterized in his own
words. "“I'm not a lawyer—I'm
a financier. This has been my
life.”

He joined Seeburg in 1965
as financial vice-president in
May and was appointed execu-
tive vice-president four months
later. In July, 1966, he was
named president and chief oper-
ating officer. In September, 1968
he was elected chairman and
chief executive officer, replac-
ing Delbert W. Coleman who
resigned.

Nicastro rose to senior audi-
tor of the Bowery Savings Bank,
M. Y., from mail boy and for
10 yvears was with Inland Credit
Corp., N. Y., where he at-
tracted the attention of Cole-
man, Among his achievements
at Seeburg are the acquisitions
of King Musical Instruments
and Gulbransen Co., both manu-
facturers of musical instruments.
Earnings when he joined See-
burg were 26 cents per share;
during the nine months prior
to the sale of Seeburg to CUC,
they reached $1.19 per share,

During his initial tenure, Ni-

" BIG PROFITS
COME IN SMALL
PACKAGES

Northwestern vendors
produce maore profit
per dollar of investment

Write, wire or phone
for complete details.

CORFPORATION

2621 Armstrong St = Morris, linois
Phone: WHney 2-1300

castro pointed the firm in the
direction of consumer products
with the development of a home
stereo music system that plays
50 long-play albums stacked ver-
tically and never touched by
human hands. The machine can
be operated by remote control
from any point in the home.

Coming
Events

March 12-14—Music Operators
of America directors meeling.
Mark Hopkins Hoiel, San Fran-
cisco.

March 20-21—Alabama Auto-
matic  Merchandising Council/
Mississippt Vending Association
joint meeting, Broadwater Beach
Hotel, Biloxi, Miss.

April 3-5—National Automatic
Merchandising Association Con-
ference, Anaheim Convention Cen-
ter, Anaheim, Calf,

April 10-11—Wisconsin Auto-
matic Merchandising Council an-
nual meeting, Quality Court Motel,
Madison, Wis.

April 17-18—Tennessee Auto-
matic Merchandising Council an-
nual meeting, River Terrace Motel,
Gatlinburg, Tenn.

April 17-18—Georgia Auliomatic
Merchandising Council meeting,
Eﬂ!]aw&y Gardens, Pine Mountain,

a.

April 17-18—Indiana Vending
Council meeting, Holiday Inn,
Indianapolis.

April 30, May 1-4 — Illinois
Automatic Merchandising Council
meeting, Lake Lawn Lodge, Dela-
van, Wis,

May B-9—Automatic Merchan-
dising Council of New Jersey meet-
ﬁgj Holiday Inn, Atlantic City,

May B-10—Florida Amusement
and Music Association and Florida
Automatic Merchandising Council,
Miami Beach Plaza Hotel, Miami.

All Machines
Ready for Location

222 Mational Cigarelle $295.00
speburg LU0 selection wall box 24,50

2 Col, MNational : 15 00
17 Col. Mational 75 00
smokeshop Va6 . 40 00
Smokeshop 630 Starlite 15500
Smoakeshop AS0 Starlite

w/B0e unit 165 00

Rowe Model 77 Candv Matching
e [idve

AMI JAL 200
2500 Wurlitzer
Aml SO0 sElect ion Wl Bones

L ew Jan6S viiseios o

2%5.00
L5 00
185.00
1450

Exclusive Wurlitrer Distribulor
1311 N. Capitol Ave.
Indianapolis, Ind.
Tel.: MElrose 5-1593

N

NEW TWO-PLAYER
PROFIT
POWERHOUSE

Over %200 Income
Per Film Cycle!

MARCH 14, 1970, BILLBOARD



www.americanradiohistory.com

:

LI

These ars hest sellin
national refail zales ana

stening

Wk. Age

Whks. Ago

i~
S

TOP 40

Sy

middle-of-the-road singles

compiled fram
radio station alr play listed in rank order.

Weeks

On Chart

TITLE, Artist, Label & Humber

=

3

—
=

=]

o

—
o

e

=3

[
w  ha

ey

-]
fard

14

11

13

18

13
33

24

B8 & 8

L Ly
Ll -

£l
&

ik
o

I

999(@6@9@@@699@6@6@ DEEEEOFHPHERNEEEEEOECO®OEEE

*In litigation

e

wn

15

14

12

23

16

13

19

34

24
36

i5

il

23

37

.

26

30

15

34

32

17

11

22

39

24

36

33

Billboard SPECIAL SURVEY For Week Ending 3/14/70

BRIDGE OVER TROUBLED WATER .
Simon & Garfunkel, Columbiz 4-45079
iCharing Cross, BMI)

RAINY NIGHT IN GEORGIA . ..

EF:FH Benton, Cotillion 44057 t[umbmf.

KENTUCKY RAIN

Elvis Presley, RCA 479791
(Presley/5-P-R, BMI)

ALL | HAVE TO Dﬂ IS DREAM . ..
Bobbie Gerdry & Glen Campball, f_a-plrnl
2745 (House of Bryant, BMI)

| CAN'T HELP FALLING IN LOVE
WITH YOu .
Al Marting, Eﬁmm} 2?445 iEIadys, AEEAP]

EASY COME EASY GO

Eobby Sherman, Metromedia 177 |:5|:Her
Gems-Columbia, BMI)

TEMMA HARBOUR hih
Mary Hopkin, Apple 1814
(Majar Oak, ASCAP]

NEW WORLD COMING
Mama Cass Elligt, Dunhill 4225 'Sl:rEEﬁ

Gems-Calumbia, E."n‘.l]

MY ELUSIVE DREAMS .
Bokhy Vinton, Epic 5-10576 [Tree, Eh'-l:l

IF | WERE A CARPENTER ..

Johnny Cash & June Carter, Columbia
4:450&4 [Faithful Wirtee, BRMI]

ALWAYS SOMETHING THERE TO
REMIND ME .
R. B. Greaves, .ﬂ.rcu -:-?2& [Blue. Seas,

I'LL NEVER FALL IN 'l.ﬂ'.'E lEllH. .
Dianne Warwick, Scepter 12273
(Blue Seas/Jac/Maorris, ASCAP)

BREAKING UP IS HARD TO DO ..
Lenny Welch, {ommenwealth United 3004
[Screen Gems-Calumbia, BMI)

IF | NEVER KNEW YOUR NAME . .
Vig Dana, Liberty 54150 (Diamond, BMI)

HONEY COME BACK
Glen Campbell, Capital 2718 [in Iullgahnn

WITHOUT LOVE (There Is Nothing)
Tom Jones, Parrat 40045 (Tro-Suffolk, BMI)

PETER & THE WOLF ..

Charles Randolph Grean Eﬂ-uﬂdt‘. F.anwuu-d
B&d (Brookhaven, BMI)

UNTIL IT'S TIME FEH YOU TO GO .
Meil Diamond, Uni 55204
(Gypsy Boy, .ﬂ-S[-ﬁF]

EVIL WAYS .
Santana, I'.'_uflumbr.! ddﬁﬂﬁ? [(Dleta, EI".I'IH'

BHiGH‘IL‘IH HILL .
Jackie DeShannon, Imperial &5438
(Unart Music, BMD

THEME FROM “I". _ .
Henry Mancini & His l:ln.:he-s.lra
RCA 740315 [Biackwood, BMI)
LET'S GIVE ADAM & EVE
ANOTHER CHANCE

Gary Puckett & the Union :E-..!p, 2
Columbia #-45097 [(Prass, BMI)

LOVE GROWS

{(Where My Rosemary Goes) .
Edizon Lighthause, Bell B58 Hanuar'r, BMAIY
LONG LONESOME HIGHWAY .

fichael Parks, MEM 14104
(Hastings/Rivers, BMI]

LAY LADY LAY

Ferrante & Teicher,
(Blackwood, BMI)

LIFE GOES ON
Margaret Whiting, London 132
(Blackwood, BMI)

EASY TO BE FREE | .
Rick Melson, Decca ?32:535 [Hllllard EH-I:I

SOUL DEEP
Eddy Arnold, RCA 47-9801 I;Earh:un El-f'.l'lll

SHILD 3
Meil [Iuam:}ndi Bang 5?5 (Talhrrand E.l.'.ﬂl

CANT HELP FALLING IN LOVE
WITH You
andy Williams; Columbia 4-45054
iGladys, ASCAP)

NEVER HAD A DREAM COME TRUE
Stevie Wonder, Tamia 54191 (Jobete, BMI)

CONVERSATIONS

Florence Henderson, '{1':1::-1 ?:mw
(Marlbug, BMI)

I'LL BUILD A BRIDGE .
Mew Establishiment, Calgems Eﬁﬁﬂﬂ?
(Colgerms, ASCAP)

NORWEGIAN WOOD
Sergip Mendes & Brasﬂ ’M A HM
[Maclen, BMI)

DECLARATION

Fifth Dimension, Bel] B&0 {Muca-rl‘r“
Fifth Star, BMI]

SILLY SILI.'I’ FOOL
Dusty Sprin fm]d Atlantic E?DE
(Assorted, B

FREE AS THE WIND .
Brooklyn Bridge, Buddah 142 :Hasha’r EMI]

MOODY . .
o .C. EmuTh Columbia 4-45098
(Richbare, BMI)

BUT YOU KNOW | LOVE YOU
Evie Sands, A&M 1175 [TRO-First
Editian, BMI}

WAITING

Milsson, RCA .'-"-I DEID [.l-anua:l.-' BMr:n

Unilted Artists 50646

ASCAR)

.- 10

7
11

.10

7
9

11
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GLASSIFIeD MaRT

PROMOTIONAL SERVICES

MATIOMAL RECORD PROMOTION AND
Fl.thlueit:«I Presging. Mo job too small
Consultation; gquestions answered re:
rl.-l:nrﬂ“F publishing, distribotion.
Morty ax Promotions, 1650 Broadway,
™.Y¥.C, CT 7-2154. tfn

NATIONAL: RECORD PROMOTION —
publipity—national record distribution
—eomplete recording facllities—masters
leazed, Showay, Inec., IR 18th Ave, Eo.,
Mashville, Tenn, 37203, Phone (615) 256-
GI51. apd

NATIONAL RECORD PROMOTION

(You Record It—We'll Plug It}
Distribution Arranged

Major Record Label Conlacts
Dee Joy Coveroge

Mogazine aond Mewspoper
Publicity

Booking Agent Contocts
Public Relaotions Service
Record Pressing

Movie Promation

Send all records for review to:

BRITE STAR PROMOTIONS

728 16th Ave. 5.
Mashville, Tenn. 37203
Mashville: (615) Eﬂ-dﬂﬁ&“

as e

Call:

SITUATIONS WANTED

SALES EREEL'TI\'E AVAILABLE., OF-
fering 10 vears' e:mer‘lence in the record
Em:l:u#.r:v Bewen yiars urchasing,
sales and branch man armm for major
jobbers. Exposure in outlets nation-
ally. Secking West Coast position.
Married and under 35, Resume uwpon
Wrile to Billboard Puohlica-
Box =5014, 165 W. 4&th St.,

mhZl

roquest,
tons, Ine.,
N, ¥, 10038

SALESMEN WANTED

SALESMEN WANTED

The music industries’ leading
Sales-Service Organization haos
immediate openings
in the

Chicago and Los Angeles markets,

quccess record ondfor tope sales

experience required. Excellént earm-

ing potential for the right man. Mo .
hat shots!

Cend resume in strictest confidence
to:

BOX 5009
Billboard Publications, Inc.
165 West 46th 5t.,
Mew York, M, ¥. 10036 mhZl

MORNING MONDAY FOR DENVER
MOHR, or Hock O.K. Send tape to Ew
Wren, 70758 W, Hampden, Denver T

RECORD MFG. SERVICES,
SUPPLIES & EQUIPMENT

INDIVIDUALIZED EUSTI‘JHEE SER-
wige, Mut:ﬁnl plating, pressing, ]ack-
ete, Carllene Westcott, Con-
ml;t'id;ted Eﬂl:‘;umﬁi ?Hwﬂ%ﬂ IHIEITIIE.

on ashyille, Tenn .
Call: (615) 255-5569. tfn

RECORD EERFICF..-—R_ADI{I' STATIONS,
Complete ™ Jlll]r[ﬂ:lltg['ﬂ.rr!u'nI.I't; H-El.'l-l'l.vl'."t

All  stations! ta! i L5
rushed weekly as released and nir_‘:nd
by experts! 2 per day provides vour
station, no matter what the format,
with all the hits=—singles and albums—
from all labels, every week., Write or
wire: Formals Un];lmiled. Ine., The Pro-
ramming Snrvh.'a 14534 Central Ave.,
ibany, N, ¥. 12205, Or call 518—85%5-

3642 for freo dl:tl’:ll-. mhl

BUSINESS OPPORTUNITIES

INVESTORS WANTED TO EXPAND
Musie Store-Studio franchise chain on
national basis. Write Billboard Pub-
Ueations Ine., Bax =5015, 1685 W. 4d&6th
5t N. Y. 10038, mhil4

RECORD PﬂﬂMﬂﬂﬂH

YOU RECORD IT = IF A.EEEFTED BY
Flin-Flon Muslc, we will for
ing, national prnrﬂutlnn h'!.'butinn and

puhllr.-lw :ri' Jmur group, Send all ree-
ords for re to Flin-Flon Music, Box

103, Hullerl. Nl'b 62152, mh2l

e

TECHNICAL

OPENING FOR EXPERIENCED CHIEF
Engineer. Mo air work, but must be
strong on  malntenance. Contact Leo

Jylha, WBCM, Bay City, Mich.  mhel
HELP WANTED
EARNINGS UNLIMITED FOR SALES

Executive and Sales Repa, Solld, re-
sponsible, growth company manufaetur-
ing reeords and tapes offers high 5-
flgure earnings to gqualified men with
loeal, natlonal and intermatlonal sales
experience. Send resume in strict con-
fidenee to Billboard, Box 603, 165 W.
&6 5t., N.Y. 100385, mhid

www americanradiohistorv com

NEW RECORDING COMPANY WANTS
Rock, Soul type writers only. Groups—
submit demo. Partnership available.
Pleasantville Record Productions, 1085
Field Awve., Detrolt, Mich. 48214, tfn

SALESMAN WANTED. NATIONALLY
known record manufacturér needs ex-
perienced salesman for eastern territory.

must travel. Salary plus bonus, Box
Ko10, Billhoard, 165 . 46th St., New
't'l:l-l‘k- 10038. mhld
WANT JUKEBOX AND GAME ME-

chanie. Must be good. The man we are
looking for will be working with 3
other mechanics. Country route, both
route and shop work. Must be sober.
Please glve your home phone number.
Write: England Amusement Co., P.0O.
Box 236, Purdy, Mo, 65734, mhld

MECHANIC Wﬁ.NTED—-AE-E !‘.": TO 40,
Must be A-1 mechanies for late-model
jukeboxes, shiffle alleva, pinballs. Good
a;u' for g vight man, Raney Music
528 N, Carver St, Greensburg, Ind.

7540,

WANTED: TERRITORY SALESMAN,
Excellent road positlon. portunity
wlith established operator. rienoe
in soln-operated :mm:u required. Salary
negotiable, Execellent fringe benefits.
Write: Billhnard Publications, Ineg., Box
=5013, 165 W, 46th 5t., New York Imhﬂ

COUNTRY MUSIC BASSMAN AND

Lead Guitarist for female hesdliner.

Bass must slng and front. Mostly road-

work, No drinkers! State weekly wage

accepiable, Count Music Events. Hox

FR2. Moarth Miami ach, Fla. HEIEﬂ.hH
m

WE NEED ARTISTS. SONGWRITERS
and master tapes. Send tapes, lead
sheets, pictures, ete., to Genle Hecords,
Diiv, of Paul Produections, Country Sqguire
Motor Lodge, Rt 70, Cherry Flis, N, J.
Oana4. mhild

PLANT MANAGER
(USTOM RECORD PRESSING

Salary to $25,000 plus bo-

nus. Full benefit program.

Meodern expanding facility
located in attractive metro-
politan  N.Y. suburban
areaq,

Take charge shirt-sleeved
manager wanted to super-
vise and coordinate all pro-
duction activities. Record
pressing experience prefer-
able but not essential.

Excellent opportunity for
further advancement and
income growth.

Please send resume in con-
fidence to P.O. Box 6,
Woodside N.Y. 11377.

MUSIC

ADMIN. ASST.

CBS

KNOWLEDGE OF MUSIC, PUBLISH-
ING & COPYRICGHTS PREFERRED.
COOD 5TENO, TYPING & APTITUDE
FOR DETAIL WORK MECESSARY.

51 W. 52 5t,, N.Y.

Comer Ave. of the Americas
20th FLOOR

AFPPLICANTS FROM
ALL RACES DESIRED

WANTED TO BUY

WANTED: PRODUCTION EQUIPMENT

for Bulk Pre-Recorded Ta Operation.
Mastering, assembly, labe ackag-
i and material handiing eguipment.

Calli Brayton Hahn or Hon Judd. GRT

Corp., 1286 Lawrence Station Hm.ll, Sun-
nyvale, California 54088, Tel.: A.C.
(408 TI-2510. mhid

RECORDS WANTED, CASH PAID.

0.J. ONE LINERS! WRITE FOR "FREE"
samples, and also receolve detnils on:
California Alrcheck Tapes, FCOU Tests
Volce Drop-Ins, DuJ. Source Gulide;, an
muech more! Command, Box 25J48-B,
San Francisco, Calif, Mlhﬁ. apl!

HNEW COMEDY! 11,000 RIOTOUS CLAS-
sified gag lnes. $10, Unconditionally
Euaranteed. Comedy catalog free. Orrin
Edmund. Mariposa, Callf. 95338, tfn

OWN YOUR OWN LOW POWER RADIOQ
gtation. Legal, Can be put to commercial
use, Mo license required. Detafls, 89.73,
EESF, 607 Market 5t.. San Franclseo,
Calif, #4114, tin

= — =L

SOUTHERN DEE JAYS: TIRED OF
subway, Lindsay, sleet, sSnow Zags.
Twice monthly serviee (100+ each issue)
tallored for Southerm Dee Jays:. One-
liners, Intros, closes, put downs. Now
comedy, No cormpone. We know your
nesds, 5 wear. Current sample §31.
Bonus: 35 busing students gags free with
ﬂcnr gubseription. Gags Unlimited, P. O.
ox 3861, Moblle, Ala. 36801, tn

HYPNOSIS WILL, OVERCOME STAGE-
fright, fear. obesity, ﬂ'l‘lliilld.nﬁ Auditon
& study vofes while under New York's
top certified notist. Jerome Wal-
man (212 PL 83, tfn

OLDIES: 4 BACH, %35 FOR 1,000 AS-
gorted, Write for free st to: Trenton
Reeords, 80 Cleveland Ave,, Trenton,
M, J. DB60S, mh2f

AMAZING DISCOUNTS ON RECORDS
tapes, [flms, photos, psvehedelie and
novelty ltems plus more. Free catalog.
General Sales Co,, 62816.1D West Main,
Clarksturg, W. Va. 26301. mhld

DISTRIBUTING SERVICES

ATTENTION, RECORD OUTLETS. WE
have the largest selection of 45 rpm
oldies and goodies at 25¢ each;

major label LP lstings at promotional
prices. Sond for free Ustings. All orders
welecome., Apex Hendervous, Em:. 350
Kings Highway, Brooklyn, M. tin

SCHOOLS & INSTRUCTIONS

FCOC FIRET-CLAES LICENSE IN SIX
o twelve woeks through tape recorded
legpons al home plug one week personal
instruction in Detroit, Washington, San
Francisco, Seattle or Los Angeles. Our
nlnetuent‘ﬁ ear teaching C license
courses. Bob Johnson Broadeast License
Instruction, 10600 Duncan, Manhattan
Beach, Calif. 80266, Telephone (213
a79-4461. tin

H.EL'S FAMOUS (5 WEEK COURSE
for the first-class Hadio Telephone Li-
conge s the shortest, most effective
course in the natlon. Owver B83: of R.E.L
Eradunstes pass F.C.C. exams for first-
clags lieense, Total tuition, 53680, Job
placement free. for brochure.
Nadio Engineering Incarporated Sehools,
1336 Maln S5t Sarascta, Florlda .!.‘H'.I".'r.
or 2123 Gillham Hoad, Kansas E‘l.tr.

sourl 64109, or 809 Caroline 8 Fred-
erickshurg, Virginia 22401 nr Iﬂ E.
ﬂuluradtl St GIde!l. Calif. G125, tfn

FOR SALE

FOR SALE; PRESSING, PLATING, MAS.
tering eguipment. New and used. Com-
plete Plants bought and sold. Contaet
John Castagna, Bax 474, Nashville, Tenn.
3T20d. tfn

FREE ﬁmEU‘I_MF-TAPE CARTRIDGES,
Wiseman

Country Hecords. Mac J. E.
alner, Hyle Brown., Unecle Jim 6“‘%“!
mhl

Box A-B, Arcadlia, Calif. 81006,

—_—

MEL ™, Fﬁ]IILY HEW GOOD
condition. Etu:ltn too small for uu.
must sell, All varlations Intact. H

Call Peer Southerm Organization (21
C 5-3910; attentlon: Charlie Mack. tin

RECORD JACHET MANUFACTURING
Machine. Standard, 478 Broome St.,
H'-E'Il" York. (212 WA 5.0818. mhil4

THANK YOLT! 7" MINI-LP STOCK RE-
duced, Let's clear warehousse now! Stars
—Labels, Pop, Rock, Soul, Jﬂ!, Ca &
Broadway. 330 title ch. Samp!

package spells 8, Free l:atul Baskase
Products, 6324 N. Campbell g Eh.lﬂln
BE4S,

TERE AND LP's, MAJOR
%ﬂu. 5HE&. %ntumbta Elultn-i uh‘;..
Wy Fa i Sie, Bing, t-h_‘.ljﬁ- N, g

ng Factory ,
Philadelpliia, Pa. 1mn’r mhi4

45 APM OLIDMES, TL'.IP‘ EGNDITIGE 25¢
each. Send HHEI needed: 108 H:-'In-:]{u
Drive, Buffalo, M. Y. 142256,

INTERNATIONAL
EXCHANGE

UNITED STATES

DEALERS — COLLECTORSE — HRARE
American 45s and LP's 15 up. F'l'll
mulnﬁhfnrﬂzﬂ. 4 PG coupons. Ka
Box T Brnnk]:m Y. 11334,

EXCTTING E-TH_ACK STEREQO E.A.E-
tridges and Cassettes available to
sens distributors thmghl:ut the wor d.

Call Mr. King, A. C. 215; LO T-6310 M. Stewart & Co. Bﬂ."ﬂ, Drive,
Fact ei i8N, 18th St.. Philadel Beverly Hills. Callr, 90212, ek
phia, mhld
MISCELLANEOUS

“ABBEY ROAD." BEATLES' LATEST
AFTER HOURS POETREY — READ LP with 15 nuw El.ltl or any other lll:—
around the world., Nothing else like it. I-1-I:h album,
Send §1 to Jake Trussell, Box 951, Kings. arliod, Broued dmu-a Nuneaton, Eng-
ville, Tex. land. tfn
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Billboard SPECIAL SURVEY For Week Ending 3/14/70

BEST
SELLING =

assical LP’s

Angel Issues First Recording

In Stereo of Janacek's

LOS ANGELES — Angel
Records is issuing this month,
the first stereo recording of
Janacek's “Jenufa." Bohumil
Gregor conducts soloists, cho-
rus and orchestra of the Prague

Phonogram'’s
Beethoven Set

MILAN — Phonogram, rep-
resenting Phi]ips and Deutsche
Grammophon, lanning im-
portant batches -::F releases in
celebration of the Beethoven bi-
centenary this year.

The company is releasing a
collection of 49 albums on the
Philips and Fontana labels, in-
cluding the complete Beethoven
violin sonatas by David Oi-
strakh; Phonogram is also re-
leasing the massive DGG Bee-
thoven edition with 12 albums
toc be added to the four pub-
lished last year.

Phonogram is also highlight-
ing a series of world-premiere
classical recordings including
Berlioz' “The Trojans” con-
ducted by Colin Davis, which
will be part of the complete Ber-
lioz cycle. Phonogram is also re-
leasing the first stereo record-
ing of Mozarts “ldomeneo”
conducted by Davis, and other
“firsts" include two concerti for
violin and orchestra by Saint-
Saens, with Ivry Gitlis as solo-
ist, and Liszt's mass for organ
and chorus, with Cochereau as

Mational Theater in the two-
record package.

Another two-LP set has a
continuation of Sir John Bar-
birolli's Mahler symphonic se-
ries as he conducts the New
Philharmonia  Orchestra  in
“Symphony No, 5" and the five

“Songs From Rueckert,” the

latter with contralto Janet
Baker as the ;:ulﬂisl.
David Willcocks conducts

soloists, the Bach Choir and the
New Philharmonia in Vaughan
Williams' “Five Tudor Por-
traits,” while Carlo Maria Giu-
lini conducts the same orches-
tra in a Beethoven sel.

Soprano  Victoria de los
Angeles continues her record-
ings of songs of Spain with
music from Catalonia. Com-
pleting the Angel titles is an
Elgar recital by pianist John
Ogden.

Gennadi Rozhdestvensky con-

Davis Shows

NEW YORK—Colin Davis
was the masterful conductor of
the Boston Symphony at Phil-
harmonic Hall, Feb. 27. The
program included Michael Tip-
pett’s “Symphony No. 2, which
had received its New York pre-
miere two days earlier with
Davis and the Boston.

The symphony, which Davis
has recorded for Argo Records
with the London Symphony, is

‘Jenufa’

tinues his Prokofiev series on
Melodiya/ Angel with the “Sym-
phony No. 5" with the Mos-
cow Radio Symphony. He con-
ducts the Moscow Philhar-
monic in  Ippolitov-lvanov,
which is paired with Yevgeny
Svetlanov and the Moscow
Radio Symphony in Glazounov.
Svetlanov conducts the Moscow
Radio fymphnn:f in a Rach-
maninoff album, also.

Giulini conducts the Philhar-
monia Orchestra in a Sera-
phim program of Verdi and Ros-
sini overtures. Karl Forster con-
ducts the Berli Philharmonic in
a Bach cantata pairing with
Dietrich Fischer-Dieskay, Lisa
Otto, Joseph Traxel and St
Hedwig's Cathedral Choir.

Forster also conducts the
Berlin in a coupling of can-
tatas of Bach and Telemann
with  Fischer - Dieskau, Fritz
Wunderlich and Erika Koeth.

His Mastery

has interesting sections, es-
pecially in the last two move-
ments. It was played beautifully.

Tchaikovsky's “Symphony No.
4" which the orchestra has re-
corded under its RCA Records
contract, was excellently played
as was the opening “Scherzo
a la ruse” of Stravinsky. Davis,
who now records primarily for
Philips, also was boosted in a
L'Oiseau Lyre Records program

This Weeks on
Week 'ﬂ'ut TITLE, Artist, Label & Number Chart
1 1 TRANS-ELECTRONIC MUSIC PRODUCTIONS, INC.,
PRESENTS SWITCHED-ON BACH e . b8
Walter Carlos/Benjomin Folkman, Cnlumhlu MS 7194
2 2 TRANS-ELECTRONIC MUSIC PRODUCTIONS, INC.,
PRESENTS THE WELL-TEMPERED SYNTHESIZER 17
Walter Carles, Columbia M5 7284
3 3 SOUNDTRACK: 2001: A SPACE ODYSSEY 83
MGM SIE 5T 13
4 4 STRAUSS: DER ROSENKAVALIER (4 LP's) : - 10
Crhipmf\'urmUi Artistt/ Vienna Philharmonic [hlh},
london OSA 1435
5 7 MOZART: CONCERTOS 17 & 21 (Elvira Madigan) .. 110
Anda/Comarata of the Salzburg Mozarteum Academica
{Anda), DGG 138783
6 & MY FAVORITE CHOPIN . 206
Wan Cliburn, RCA Red Seal LM 2575 (M); LSC 2575 (5)
7 5 SCENES & ARIAS FROM FRENCH OPERA . .23
Beverly Sills, Westminster WST 171463
B 9 BACH'S GREATEST HITS . 40
Various Artists, Columbia MS 7501
9 14 DONIZETTI: ROBERTO DEVEREUX (3 LP's) 10
Beverly Sills/Various Artists/Royal Philharmonic Orch.
(MocKerras), Westminster WST 323 (5)
10 13 STRAUSS: ALSO SPRACH ZARATHUSTRA . . B85
Philadelphia Orch. (Crmandy), Enlumhm MI. 5?4? {M}
MS 46547 (5)
11 20 STRAVINSKY: LE SACRE DU PRINTEMPS == . 5
Cleveland Orchestra (Boulez), Columbia ME ?2'?3
12 12 SELECTIONS FROM 2001: A SPACE DDYSSEY . 83
Philadelphia Orch. (Ormandy)/ New York Ph|1hnrmnn|:
{Bernstein), Columbia MS 7174
13 16 MISSA LUBA 31
Troubodeurs du Roi Bafouin, Philips PCC 405
14 8 TEBALDI FESTIVAL (2 LP's) 15
Renata Tebaldi, london O5A 1282
15 15 MOZART: COMPLETE PIAND MUSIC (11 LP's) . = . 6
Walter Gieseking, Seraphim 6047/9
16 11 STRAUSS: ALSO SPRACH ZARATHUSTRA 34
Berlin Philharmonic (Boehm), DGG 134001
17 10 BERIO: SINFONIA 20
Swingle Singers/Mew York Phlfhurmnm: {hrm}
Columbia MS 7248
18 19 BELLINI & DONIZETTI HEROINES .. co.... BB
Baverly Sills/Vienna Volksoper (Jolos), Westminster
WS5T 17143
19 17 A KARAJAN FESTIVAL ; 19
' Bwlin Philharmonic (Karajan), DGG MH!'I?
20 34 MAHLER: DES KNABEN WUNDERHORN 3
New York Philharmonic (Bernstein), Columbia KS 7395
21 21 E. POWER BIG&S' GREATEST HITS .. 38
Columbia MS 72469
22 26 MOONDOG . 315 s o
Columbia M5 ?335
23 23 VAUGHAN WILLIAMS: SEA SYMPHONY . .. 30
Sheilah Armﬂmng“uhn Carol I:nl-i,lri.nndnn Fhl[hl:lrrnnn:u:
Choir/Llondon Philharmenic Orch. (Boult), Angel 5B 3739
24 25 TCHAIKOVSKY: PIANO CONCERTO NO. 1 .. . 41
VYan Cliburn, Symphony Orch, (Kondrashin}, RCA LSC 2252
25 22 BEETHOVEN'S GREATEST HITS ; 8
Yarious Artists, Columbia MS 7504
26 18 CHOPIN'S GREATEST HITS . o P 39
Various Artists, Columbia MS 7508
27 38 BRAHMS: DOUBLE CONCERTO . .. 2
Oistrakh/ Rostropovitch/ Claveland Clrn:hutru. {Smllj, Angal SFO
34032
28 28 BIZET: CARMEN BALLET SUITE R 3
Boston Pops (Fiedler), RCA LSC 3129
29 32 LEONTYNE PRICE SINGS MOZART ARIAS . .21
RCA LSC 3113
30 31 STRAUSS: ALSO SPRACH TARATHUSTRA 76
Chicage Symphony (Reiner), RCA LM 2809 (M); LSC 2409 (5)
£} | — MORTON SUBOTNICK: TOUCH o - 1
Buchla Electronic Music System, Columbia MS 7314
32 36 IVAN REBROFF . R B
Troika Bolalaika Ensemble, Columbia MS 7373
33 33 STRAUSS: ALSO SPRACH ZARATHUSTRA CERPCRR. |
Lles Angeles Philharmonic (Mehta), London CSA 6609
M4 30 STRAUSS: SALOME (2 LP's) . .19
Caballe/Various A.rh:h.lrl.u-ndnn 5-'.rmphn-n".r {Lliﬂ:ldnrﬁ*
RCA LSC 7053
35 35 VERDI HEROINES = R I -
Leontyne Price, RCA VCS ?ﬂlﬂ
36 24 SONART PRODUCTIONS PRESENTS MOOG STRIKES BACH 19
Hans Wurman, RCA LSC 3125
37 37 RIMSKY-KORSAKOV: SCHEHERAZADE/BORODIN:
POLOVTSIAN DANCES . . ; . 2
Chicage Sympheny (Ozawa), Angal 53&034
38 40 RAVEL'S GREATEST HITS .. ... -
Mew Yark Philharmanic {Eurnﬂqm}f Fh Iud«ulphl’-n Drd*mﬂru
{Ormandy), Columbia MS 7512
39 27 BERLIOZ: TE DEUM . R L
Loandon Symphony Orch. & Ehun.rl. [D-l:nrlj'_i Philips 3?'24
40 — IANDONAI: FRANCESCA Da RIMINI (SELECTIONS) .. .. 1
Olivero/Del Monaco/Monte Carlo Opera Orchestra
(Rescigne), London 26121
44

soloist.

surprisingly conventional, but

ad by London Records.
FRED KIRBY

Mainstream’s 13-LP Set in

Avant-Garde Main Stream

NEW YORK—The high avant-garde recording
interest has gained a welcome boost with a 13-
LP release from Mainstream Records. Included
are three albums recorded especially for the
series under a&r of Earl Brown, himself a noted
contemporary composer. The other nine sets orig-
inally were on the Time label, where they were
milestones. This material contains pieces by such
noted composers as John Cage, Karlheinz Stock-
hausen, Luciano Berio, Charles Ives, Luigi Nono,
Olovier Messiaen, Brown, Toshiro Mayuzumi,
Morton Feldman, Bruno Maderna, Mauricio
Kagel, Henry Cowell and Lou Harrison.

The new disks include a sterling album by
Yuji Takashi, one of the foremost of today's
pianists apecmllzmg in avant-garde material. This
fascinating disk, exceptionally played, includes his
own “MEtH.hESES.." as well as lannis Xenakis'

“Herma,” Roger Reynolds’ “Fantasy for Pianist,”
and Brown's “Corroboree.”

The reissue pressings also contain a brilliant
prano disk as Aloys Kontarsky performs [ves'
“"Concord Sonata,” a recording made before the
recent interest in Ives. Kontarsky also is fea-
tured in a fine set with flutist Severino Gazzelloni,
one side of which has the two musicians in fine
interpretations of Niccolo Castiglioni’s “Gymel,”
Messiaen’s “Merles Noir,” and Maderna's “Honey-
reves,” while the other side has Gazzelloni in re-
markable performances of Franco Ewvangelisti's
“Proporzioni,” Berio's “Sequenza™ and Yoritsune
Matsudaira's “S:Jmaksah

Electronic music is *in,” which bodes well for
a new disk entitled "LWE Electronic Music Im-
provised.” This inventive LP has one side by
MEY (Musica Elettronica Viva) of Rome, while
the flip is from London's AMM, which was re-
corded at a concert for the Crypt Programme
in Notting Hill Gate, London, Participants in the
AMM concert were Cornelius Cardew, Lou
Gare, Christopher Hobbs, Edwin Prevost. and
Keith Rowe, while the MEV participants were
Alan Bryant, Alvin Curran, Frederic Rzewski,
Richard Teitelbaum and Ivan Vandor.

The third new set has interesting “New Music

www americanradiohistorv com

From London.” The Pierrot Players conducted
by the composer perform Peter Maxwell Davies’
“Antichrist”; sopranc Mary Thomas, clarinetist
Alan Hacjer and percussionist Barry Quinn per-
form Harrison Birtwistle's "Ring a Dumb Caril-
lon™; soprano Jane Manning and pianist John
Tilbury in Davis Bedford's "Come in Here Child”
and Richard Orton, piano, percussion, and Moray
Welsh, cello, in “Cycle, for 2 or 4 Players.”

The reissued sets include one with the superb

performance of soprano Cathy Berberian with

electronic works: “Circles of Berio” and E.E.
Cummings with harpist Francis Pierre and per-

cussionists Jean Pierre Drouet and Boris de Vino-
gradov, Sylvano Bussotti's “Frammento” with
Er.:ria on piano, and Cage’s “Aria With Fontana

ix."”

A Top Reissue

Cage and Paul Price conduct the Manhattan
Percussion Ensemble in another topnotch reissue,
which contains Amadeo Roldan’s “Two Ritmicas,”
Harrison's “Canticle No. 1,” William Russell's
“Three Dance Movements” and “Three Cuban
F'icces Cage's “Amores” and the Cage-Harrison
“Double Music."”

Pianist David Tudor and percussionist Christo-
pher Caskell are featured in a ‘tape work by
Kagel, “Transicion IL," which is paired with
two Stockhausen pmm Zyklus with Caskell
on percussion, and “Refrain” with Kontarsky on
piano, Caskell on percussion, and Berhard Kon-
tarsky on vibraphone, cowbells and glocken-
spiel. William Schuechter admirably conducts the
NHK Symphony and chorus in Mayuzumi's
“Nirvana-Symphonie.”

Maderna and Berio conduct a chamber music

program of MNono's “Polifonica-Monodia-Rit-
mtc_:a." Maderna’s “Serenata No. 2, and Berio's
‘Differences.” Maderna conducts the English

Chamber Orchestra in the first two works, a
marvelous collection. Francis Travis conducts the
Hamburg Chamber Soloists in a fine disk of
Milko Kelemen's “Etudes Contrapuntiques,” Cas-

(Continued on page 47)
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Which magazine do you find

most useful in your work?

When RACKJOBBERS were asked this question,
63% Found BILLBOARD most useful.”

21% Found Cashbox most useful.”

2% Found Record World most useful.”

RACKJOBBERS RELY
ON BILLBOARD
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JOHHNY MATHIS=
Raindraps Keep Fallin®
On My Head.
Columbia €5 1005 (5!

&

Mathis® latest LP includes his current single,
"Ddds and Ends,’ as well as his previous
Easy Listening hit single, "Midnight Cow-
bay." The remaining cuts, all  stylishly
perfarmed, range from ‘‘Watch ‘What Hag-
pens”’ to the red-hat Simon and Garfunkel
song, “'Bridge Over Troubled Water,” with
‘Everybody’s Talkin®,'* one of the best cuts,
Chart appearance should be immediate.

poP

WOooDY HERMAMN-—
Heavy Exposure.
Cader LPS5 B35 (%)

Mr, Herman confinues his fravels aleng the
same  rowie taken earlier by Buddy Rich
and hiz big band—using chart/youth Themes
[""My Cherie Amour,”” “Aguarius,’’ efc.) and
giving them the big band treatment with
some ' rock  flourishes. This album should
have the same success as earlier explora-
fions by the Herman herd, “Light My
Fire,"" Standout solaist in the band is Bill
Chase, heavily featured on frumpet,

CLASSICAL

VAUGHAN WILLIAMS: FIVE
TUDOR PORTRAITS—
Bainbridge/Carcl Case/Bach
Choir/New Phillharmonia Oreh,
(Willcoeks)
Angel 5 34485 (5

Contralto Elizabeth Baindridge, John Carel
Case excel in this well-produced, expertly
executed LP of the choral swvite on poems
by John S5kelton, The Bach Choir, the or
chesira and David Willcocks' condecting
make it all moving throughout,

CLASSICAL

JAMACEK: JENUFA—
Warious Artists/ Prague
Mational Theater (Gregor)
Angel SBL 375 (5
This  Firsl stereo recording of Janacek's
“Jenuta™ s & real beauty and an only
two LP's. In the original Czech, this
package has a fine performance conducied
by Bohymil Gregor, whose cast includes
sopranos Lubise Domamintka and Nadezda
Eniplova, and tenors Yilem Pribyl and Ivo
Lidek, Zidek appeared in the first Mew York
performance of fThe work,

= POP
=) BOBEY VINTON—
3 My Elusive Dreams.

Epic BN 28540 (5!

With his current
Oreams”’
strength,
Winner in

singles hif,
spatlighted for
Vinton has a

My Elugive
additional sales
sure. fire chart
this top commercial package,
Along with the hit, he turms in  strong
readings of “Something,” “'Leaving on &
let Plane,” “"Traces,” and “Raindrops Keep
Falling On My Head.” He's also tops with
I Will Follow You," and swings gently
throvgh “'Baby Take Me in Your Arms.™

i
POP - POP
[} “ L
TOMMY JAMES & B HOLLIES—He Ain‘t Heavy, N ToKENs—
;:I;EHS:IIHHDELLS— i II-E!J.-':, Eﬂﬁl 1J|!|r!.'+rh-_=r_ . Both Sides Now
: pie 6538 (5] uddah 5059
Roulette SR 42044 [35) ¢ thy riding - i AveT I:m h Rl
‘ urrently nding i the Top on the besi Grovp made a stronmg chart comeback witl
fl'llllh up anather hat ci'!a!'1 item for James selling singles charts with their “He Ain‘s “che Lets Her Hair Down'™ and conbiniiet
with this package m‘ ariginals, Im?dun‘ with Heavy, He's My Brother™ hit, the Hollies with "Don™ Weery Baby." both Include
sales appeal. Highlights include his current will - y I this: Initlal: cackase. lor b
hit single “Gofta Get Back fo You," and ; mn. RRpUAL IR success on: the . LF Loaded with = r. g i r.., :,'ri
the recent hit “She.” Program is filled with ~ SParts with this powerful album followup. (0 e T S e daing. of theil
solid  bea! rockers, plus a compelling Here they offer such exciting items as *'Do "Lion Sleaps Tonight." and top trestment
ballad, “Kelly Told Anne™ which is de- You Believe in Love,” “Why Don't You of “Both Sides Naw " and Melanis’s “Besi.

livered in top form,

L

ANDRE KOSTELANETI-

'l Never Fall In Love Again,
Columbia C5 9998 [5)

Maestra Andre Kostelanel: comes up with
another beautiful and |ush collection of
recent pop hits that's a must for program-
ming. Hi% smaath interpretations of *'Jean,”
“Early in the Marning,” "Raindrops Keep
Fallin® on My Head” and “Leaving on a
Jet Plane" soan have this LP riding
high on the charts.

CLASSICAL

MAHLER: SYMPHONY No. 5—

Sir John Barbirolli/New Phil-

harmonia/Five Ruckeri Songs

lanet Baker,

Angel 5B 3760 (5)
Here's a resourceful, resounding fwo-LP sef
that s full of excellent things by con-
ductor and orchestra, Sir John is a driving,
unrelenting force, giving a sparkling per-
formance, Included in the =et is a dis-
tinguished performance by Janer Baker,

CARLD
MARIA
GLERS

LOW-PRICE CLASSICAL

VERDI & ROSSIMI OVERTURES—
Philharmonia Orch, [Giulinil,
Seraphim 5 60138 (5)

inferprefed both composers
that esrablished him well above
others, And in this LP, it's guite =asy 1o
comprehend . why. In the "La Forza™ work,
for example, he shows a wide range and
a spark that shines clear and far and true.

Giulini
form

na

POP

'@ BURBANK PHILHARMONIC—
Brawvo B 35504 (5)

The name of this instrumental group may
teénd to mislead fans of good Dixie-oriented
music, but there's a wealth of programming
fare here, and it should quickly bring
about top sales, They offer rousing freat-
ments of “Big Noise From Winnetka,* *Hey
lude’* and the Don Robertson favarite,
"The Happy Whistler,"”

Rzt e s ooty
Py tmideny M §

- 2Pl
O=C/  RACHMANINOFF:
SYMPHONY Meo. 3—Moscow
Radio Symphony (Svetlanay),
Melodiya/Angel SR 40117 (5)
Svetlancv’'s sharp, knowledgeable conduci-
ing gQive this work much impetus and

strength. He lifts, is poetical, and conveys
the contrasting elements with sure mastery.
The Allegro vivace is tenderly treated and
i newer sfatic.

DIZIY GILLESPIE—
Cornucopia,
solid State 55 18081 (5)

The impeccable trumpet of Gillespie darts
and flurries its way through familiar chart
items swch as "Windmills of My Mind,"
“Oh Happy Day,”” ""Romea and Juliet.” It
is cushioned by sets of strings and ofher
brass instruments, arranged tastefully for a
wider -markel than the out-and-pui jazz
fan by conductor Don Sebesky. Certainly
an album that illuminates the horn of
plenty,

wwWw americanradiohistorv com

Beliewe* and “Please Let Me Please ™

pm, O
N2/ CoLOSSEUM—
E 3 The Grass |5 Greener,
Dunhill DS 50079 (5)
Featuring that heavy British sound first

mounted by Cream, the five-man Celosseum
arg creative interpretors of the Jack Bruce-
Pete Brown school of hard rock and in-
novatars on  their own “los  Angeles,'™
“Elegy” and “The Machine Demands a
sacrifice.” John Hiseman on drums rhythm.
ites the group with Dave Heckstall-Smith
and Dave Clempson gn guitar,

CLASSICAL

&

JOHN OGDEN PLAYS ELGAR-—
Argel § JaaHS (5)
Classical buffs will enjoy this material.
The repertoire is away from the wsual

warhorse genre, It it Edward Elgar's

“Quintet in A Minor"” played superbly by
Jahn  Qgden,

perience,

An  enpoyable listening ex-

EDDIE [CLEANHEAD} WVINSON-—
The Original Cleanhead,
BluesTime BTS 9007 (5)

Welcome back, Cleanhead. Vinson is a fine
blues shouter who recorded a decade age
regularly for King and Crown. He appears
ta have lost none of his strength, The
wocal style belongs right in there with B.B.
King and [especially Joe Turner which
means it should appeal to today's knowl-
edgeable blues fans, Try “Juice Head Baby™
as a gample track. Fine jumping blues that
should appeal also to jarz people.

tiful People,™

poe

YISION OF SUNSHINE-—
Avco Embassy AVE 33007

The five regulars krown s1 Vitia
shine have cone with -a unigus
an  their debut LP far Aveo Embaayy
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'Album Reviews.....

SPECIAL MERIT PICKS

POP

ITS LULU—-Epic BN 26534 (5)

Currently riding high en the Hot 100 wia
her Atco outing, “0Oh Me 0O My, Luly
comes on strong with some potent rock
material of the past. Standouts include
her treatments of "Mighty Quinn,’” "Gimme
Some Lovin®™ and “Cry Like a Baby.”” Her
delivery of ballads such as “‘Why Did |
Choose You,” and *'| Started a Joke" s
exceptional,

MEL TORME—Raindrops Keep Fallin® on
My Head. Capitol 5T 430 (5]

In his second LP for Capital, Torme con-
tinues to interpret contemporary pop songs,
and infroduces some fine new material.
“Raindrops,””  “'Spinning Whesl,” "You've
Made Me 50 Very Happy' are among fthe
revivals Torme fackles, while the new
material includes his current  gingle, Jim
Webb's “Requiem: B20 Latham™ and two
Randazzo-Pike songs, ""Catch a Robber by
the Toe' and "Hung Up Being Free™ and
his own ballad “Into Something.”

THE BEST OF MASEKELA—Uni 73031 (5
The best of naturally contains his million
seller, “"Grazin’ in the Grass'' and the rest
reveals the interesting fusion thal Masekela
effected between the music of hig native
South Africa and jazz. Masekela’s spiky
and quite distinctive trumpet style carries
the whaole album and it is fascinating to
hear his style orafted on to Jim Webb's
“Up Up and Away."

ilsllﬁl. RIDO—Alegrial Blue Thumb BTS 17
i

Sergio  Mendes furns  producer here, and
comes up with a winning sextette, much
in the bag of his own Mendes group. A de-
IEEI'IIFUI jazz flavor as well as strings is
added to the Latin beat and the grow
comes into their own with ariginals suc
as "Iameira" and ‘"What a Pity.” Adding
much commercial appeal are their  Ffine
treatments of the Beatles' “Eleanor Righy"
and "'Blackbird.”

ELLY STOME—Columbia C5 9960 (5)

Miss Stone has gathered an intense group
of worshippers as a result of her syperb
performance in the legit “'Jacques Brel
Is Alive and Well. . ."" Brel, Mort Shuman,
Bab Kessler, and husband Eric Blau have
contributed some superb art songs for her
solo album and the songs' complexities pro-
vide a challenge well met by her de
manding, beauvtifully eerie wvaice,

THE RICHARD HARRIS LOVE ALBUM—Dun-
hill D8 50074 (5)

Here's a package of some of Richard
Harris® most memorable recorded perform-
ances and it should be very welcome 1o his
many fans. Included is his now-classic
“MacArthur  Park,” the sensitive “Didn't
We,” and his most recent single "What a
Lat ef Flowers.™

3I0  SELVIDGE—Partrait. Enlerprise ENS
1003 (5)

His “Ballad of Otis B. Watson™ scored in
several markets a5 & single, and his
country-folk sound is beautifully suited to
the sensitve songs of Don Nix, amaong
them “‘Portrait,” “"Children’s Suite,” and
“Ballad.”” Two traditional songs, ‘“Husha-
bye'" and “Cotton-Eyed Joe™ are highlights.
Selvidge is a newcomer with big patential,
given deserved radio exposure,

IRELAND'S OWN RUBY MURRAY—UA [nfer-
national UNS 15584 (5)

One of the top sellers of England in the
50's, the fine stylist refurns fo the disk
scene with a delightful program of com-
pelling Irish folk ballads and spirited
rhythm numbers. Miss Murray is in fop
vocal form with the material, which includes
“Irish Eyes Are Smiling,” and should once
again prove a strong disk seller, especially
for the Irish market, Fine package,

LONDON SOUND 70 ORCH. & CHORUS—
The Best of Songs of Qur Lives, Decca
DED 7-4 (5)

Twenty-five funes From the twenfies to the
sixties are displayed here in  fine or-
chestral form. Whatever your taste, “‘Charles-
ton,”" ""Cheek to Cheek™ or ""Small Hotel,'”
it's bound to bring back those good old
days and some of the new ones, foo.
A five-LP  set.

PEDDLERS—Birthday. Epic BN 28529 (5)
Thelr sound werges on blues, bot with an
vpdated diffarence. “The Little Red Rooster™
is closest to blues, while ""Girlie’”” iz a
distinguished wariation on the form ({al-
though one of the longest, it is the most
inferesting cut on the album). Roy Phillips’
vocal leads are masculine, and together
with other members Trevar Marais and Tab
Martin, he produces intelligent instrumen-
fal sounds,

STREET MNOISE—Evolution 2010 (5}

Blending contemperary pop  sounds  with
soul, 3Stresf Moise looks like a group fo

keep an eye on, Tina Mewkirk, the lead
singer, spearheads the excitement on "Run
or Die,” and *“If Jesus Was Alive Today,'
two of the juiciest cuts on the LP. The
other asset s the grouvp's instrumental
strength.

BEAD GAME—Welcome, Avco Embassy AVE
33009 (5)

This MNew England quintet has an auspi-
cious disk debui here with “=soft rock well
done. All of the material here is aoriginal
and it's all good, including the opening
rocker, “Judy' and = good blended falk
rock “‘Country Girls,” “Slipping™ alio is in
the latter wvein. “Lady" 3 & good soff
number,

HEW APOCALYPSE—Stainless Soul. MTA
MTS BOIT (5

The MNew Apocalypse 5 an  inghrumental
sextet worth reckoning with judging by this

MARCH 14, 1970, BILLBOARD

fine album. All instrumentalists shine in
rock and jarz styles. The title song gets the
set off to & rousing start, The other nine
cuts also rate highly, including "Eleancr
Righy,” “'Wichita Lineman,” and “Three
Shades of Gray,”™

JAIZ

DUKE ELLINGTON'S MY PEOPLE — Flying
Dutchman FDS 112 (5)

Censidering the plaudits and awards given
during Ellington’s 70th birthday year, it is
surprising that the record companies were
30 lax in bringing out fresh Ellingtonia.
Therefore this reissue of an Ellington Show,
conceived, written and staged by the Duke,
is doubly welcome. Many l?aurnil'r.:r Ellington
artists are  present with Joya Sherrill and
Lil Greenwood walking away with wvocal
honors. Standout frack is "Come Sunday™
which goes into an uptempo version under
the title “'Dawvid Danced™ and features
Bunny Briggs, tap dancer. An impressive
work now seen in  contexf,

JIM  CULLUM'S HAPPY JAIT — Zacatecas.
Happy Jazr HJ 201 (5)

An album like this iz a rarily these days—
straight forward rraditional jazz played by
a white band with obvious aalfer::inn for the
music, nothing tricksy, none of that straw-
hat Dixieland. The members of the band,
from 3an Antonio, Tex., are ex-professionals,
now playing three fimes a week which
means their lips are in and the playing
is sftrong and wvirile, They confine them.
selves mainly to jazr standards (“*Savoy
Blues,” "“Georgia Brown,” etc) and the re-
sults are indeed happy jazz,

MARK MOMTGOMERY—=I1's Mewver Too Late.
Chisa C 008015 (5)

The Montgomery name in jazz means music,
and brother Monk Montgomery debuts along
with the Motown-distributed Chisa label,
another reason for giving this “first” a
second  look. A pioneer on  the eleciric
bass, Montgomery lays down baoth a rhythm
line and some improvised bass solos. {ﬁ'ilh
direction by Wayne Henderson and Stewart
Levine, Montgomery explores new possibili-
ties for the relatively new eleciric bass faor
a brand new label,

SOuUL

ROY GLOVER—What's a Man Supposed 1o
Do. Evolution 2008 (5)

Roy Glover has an earthy nitty-gritty fone
te  hiz woice that delivers with special
impact such standards as "By the Time |
Get to Phoenix™ and A Time For Us'
The soul feeling is extra strong on “The
Feelings Mu-to-oo-al,’” "What's a Man Sup-
oted to Do, and “Gonna Break It on
own,"”

FREDDIE MNORTH — The Magnetic North,
A-BET ABET 403 (5)

Freddie MNorth is no siranger fo records,
but the last few years the smooth resonant
singer has been doubling a5 a national
promotion man for Mashboro Records. Pro-
duncing Jack Williams' easy-going arrange-
ment, North ftrles his soul on Brook Ben-
ton’s “Rainy Might in Georgia™ hit, as
well as "Get to See IF | Can Get Mommy'
and “Thank That Woaman,™

RELIGIOUS

GEQORGE HARRIS — Roots. Superior ILP
7885 (5)

Though digging heavily inte the pop field
through sueh tunes as “Dock of the Bay,'
the trend of this album is basically reli-
gigus in message, However, even on funes
like "My God Is Real,” the spirit is Fonky
blues. An excellent album  well-designed
for today's markef,

COMEDY

LENNY BRUCE—=To Is a Preposition; Come
It a Verb. Douvglas DOUGLAS 2 (5)

Lenny Bruce left an important tape legacy
and Alan Douglas is an  excellent exe-
cutar of this formidable estate. Bruce's
life style as revealed in his comic and
painted wvignettes are modern-day  gems,
and the audience for them confinues fo
grow,

Action
Records

Singles

* NATIONAL BREAKQUTS

ABC . . .

Jackson 5, Motown 1163 (Jobete, BMI)
* REGIONAL BREAKOUTS
LITTLE GREEN BAG . . .

George Boker Selection, Colossus 112
{Legacy, BMI) (Boston)

TIME TO GET IT TOGETHER . . .
Country Coalition, BluesWay 61034
(Pequod/E.P.l., ASCAP) (Los Angeles)

Albums

* NATIONAL BREAKOUTS

MORE OF THE BEST OF BILL COSBY . ..
Warner Bros.-Seven Arts W35 18316

JAMES TAYLOR . . .
Sweet Baby James
Warner Bros.-Seven Arts W3 1843

TOM RUSH . ..
Columbia C5 9971

MOTHERS OF INVENTION . . .
Burnt Weeny Sondwich
Bizarre RS 6370

JOHN MAYALL . . .
Empty Rooms
Polydor 24-4010

* NEW ACTION LP's

PATTY DREW . . .
Wild Is Love

Copitol ST 408

CATFISH . . .
Get Down
Epic BN 246505

RAMSEY LEWIS . . .
The Pianc Player
Cadet LPS 836

THE VERY BEST OF THE LOVIN'

SPOONFUL . . .
Kama Sutra K5BS 2013

JOAN BAEI . . .
One Day ot o Time

Vanguard VSD 79310

DAMNATION OF ADAM BLESSING . ..
United Artists UAS &738

SRC ...
Travellar's Tales

Capitel SKAO 273

VANITY FARE . . .
Early in the Maming
Page One 2502

MANCY WILSON . . .
Can’'t Take My Eyes Off You
Capital 5T 429

*%x%x% 4 STAR *¥ixk

SOUNDTRACK ik

SOUNDTRACK—Land Raiders, Beverly Hills
BHE 21 ([5)

POPULAR ik

SCREAMIN' ). HAWKINS—Philips PHS 6&00-

336 (5)

FORT MUDGE MEMORIAL DUMP—Mercury
SR 61256 [5)

ILLUSTRATION—Janus JLS 3010 (35)

March 3—2:45 PM TTS

STEPHEN MILLER—FPhilips PHS &00-335 (%)

THE MAIN INGREDIENT L.T.D.—RCA Viclor
LEP 4253 (5)

HANS JORGEWSON ORCH.—Momants Before
Midnight. Murbo MCS &013 (5]

VAUGHN MONROE SINGERS—Town & Coun-
try Party. Swampfire 5F 204 (5)

YARIOUS ARTISTS—Forever Gold Growps/
::Igriglnnl Hits/¥olume 1, Forever FR 102

]

YARIOUS ARTISTS—Forever Gold Groups/
Original Hits/Valume 2. Forever FR 103
{5}

SKIF ROSE—Young Man With a Song.
Stallion SRLP 7635-7332 (5)

CLASSICAL Yok

IPPOLITOV-IVANDY: CAUCASION SKETCHES/
MUSIC OF GLATUMOV—Moscow Philhar-
monic (Rorhdestvensky) / Moscow Radio
Symphony  (Svetlanov/Gauk), Melodiya/
Angel SR 40119 (S5)

MAHLER: SYMPHOMY MNo. 2 — Mathis/
Proctor/Bavarian Radio Symphony (Kube-
lik), DGG 139 33233 ([3)

EMGLERT /FELDMANN/IACHER/CAGE — Gerd
Zacher. DGG 139 442 (5§)

MOZART: QUARTETS HMos., 21 & 23—
Amadevs Quartet. DGG 139 437 (5)

LOW PRICE
CLASSICAL *iki

BACH: COFFEE & PEASANT CANTATAS—
Fischer-Dieskau/Otto/Traxel /5. Hedwig's
Cathedral Choir/Berlin Philharmonic [Fors-
ter). Seraphim S &0139 (5)

JAZL *kkik

BUD SHANK/BOB ALCIVAR—Let It Be.
World Pacific Jaxzr 5T 21170 (5)

OLIVER MNELSOM—Black, Brown and Beauti-
ful. Flying Dufchman FDE 11& (5)

SMILEY WINTERS=5miley Efc. Arhoolie
BODA/S5 (M)

ROMW JULIAM E THE SANCTUARY—Little
Boy. Circo SLP 2114 (5)

FOLK ok

SLIM CRITCHLOW — Cowboy Songs/The
Cronked Trail to Holbrook. Arhoolie

3007 (M)

PART SOMGS OF THE COLOMIAL PERIDD—
Williamsburg Singers- Colonial Williams-
burg W35 102 (5}

GOSPEL #&% i

SERGIO BROTHERS & MNAOMI—Happy Dayl
Heart Warming HWS 3056 (5)

GOSPEL AS WRITTEN BY THE CASSETTS—
Cazsatt &91104 (M)

JENNINGS TRIO & JAMES ATWOOD-—we'll
Keep Singing. MRS HRS 522 (5)

LAYMEN'S CHORUS, EBEMEIER BAPTIST
CHURCH=My Prayer. Rae-Cox 1122 ([3)
CHILDREN'S

DO-RE-M1 CHILDREN'S CHORUS—LChiidren's
Greatest Hits, Kapp K5 3421 (5)

TRAVERS: MARY POPPINS AND THE BANKS
FAMILY —Smith/Stephen/Various Artists.
Caedmon TC 1270 (5)

LOW PRICE
CHILDREN'S %k

FE55 PARKER—Cowboy and Indian Songs.
Disneyland DG 13346 (M)

SPOKEN WORD &%k

JOHN GIMEMEI—Pick Up on This, Kid.
Word W 3455-LF (M)
End Four Stars album reviews

Programming Aids

e Continued from page 30

“Mississippi Queen,” Mountain,
Windfall. WMCRB, Lehman
College, station manager & person-
ality Harris Semigram reporting;
“Black Hearted Woman,” Allman
Brothers Band, Capricorn; “Instant
Karma," John Ono Lennon, Apple;
“Good To Me,” Forever More,
RCA. .. . WVYBU, Bucknell Uni-
versity, “Bridge Owver Troubled
Water,” Simon & Garfunkel,
Columbia; "You Keep Tightening
Up On Me,” Box Tops, Bell; “25
Or 6 To 4" (Chicago), Chicago,
Columbia. . . . WCDE, Davis &
Elkins College, manager Diane
Weese reporting: “Bridge Ower
Troubled Water,” Simon & Gar-
funkel, Columbia: "I Want You
Back,” Jackson Five, Motown. . . .
WUNH, University of New
Hampshire, music director John
Grabam reporting; “Mighty Joe,”
Shn-:king Blue, Colossus; “The
Rapper,” The Jaggerz, Kama
Sutra; “Roadhouse Blues” (Hard
Rock Cafe), Doors, Elektra. . . .
WWKS-FM, Western Illinois Uni-
versity, Tim McCartney reporting;
BP: “The Rapper” The Jaggerz,
Kama Sutra; “He Ain't Heavy He's
My Brother,” Hollies; "Living Lov-
ing Maid,” Led Zeppelin II, Led
Zeppelin, . .. WUV, Virginia Poly-
technic Institute, music direclor &
personality Melissa Burgett report-

Mainstream's 13-LP Set in
Avant-Garde Main

e Continued from page 44

tiglioni’s “Tropi,” Virrotio Fellegara's “Serenata,”
and Isang Yun's “Musik” for seven instruments.
Fascinating LP

Another fascinating reissue has Cage and Tudor
in Cage's “Cartridge Music,"” paired with Christian
Wolff's “Duo for Violinist and Pianist” with
Kenji Kobayashi and Tudor, “Summer™ with vio-
linists Matthew Raimondi and Kobayashi, violist
Walter Trampler and cellist Davis Boyer, and
“Duet 11" with Tudor and horn Howard Hillyer.

Stream

Completing the excellent avant-garde reissues
are a pairing of Feldman and Brown. One side

has Feldman's “Durations” with Don Hammond,
alto flute; Don Butterfield, tuba; Tudor; Philip

Kraus, vibraphone, Raimondi and Soyer. The

www americanradiohistorv com

Brown aide contains “Music for Violin, Cello and
Piano”™ with Raimondi, Soyer and Tudor, “Music
for Cello and Piano™ with Soyer and Tudor, and
“"Hodograph [" with Tudor, Hammond, flute,
and Kraus, orchestra bells, vibraphone and ma-
rimba. This series places Mainstream squarely in
today’s avant-garde field.

FRED KIRBY

ing; “Love Grows Where Rose-
mary Goes,” Edison Lighthouse,
Bell, "Celebrate,” Three Dog
Night, Dunhill; "No Sugar To-
night” (American Woman), Guess
Who, RCA. . . . WCWP, Brook-
ville, N.Y., music director & per-
sonality Mike Riccio reporting;
“Mighty Joe,” Shocking Blue, Co-
lossus; “Instant Karma,” John Ono
Lennon, Apple; "Why Don't You
Write Me” (Bridge Over Troubled
Water), Simon & Garfunkel, Co-
lumbia. . . . WOCR, Oswego Col-
lege, program director John Krauss
reporting; “Baby, Make It Soon,”
Flying Machine, Congress; “Keep
On Searching.” Flirtations, Deram;
“Hard Rock Cafe” (Morrison Ho-
tel), Doors, Elektra. . . . WNFT,
Slippery Rock State College, as-
gistant program director Mark
Barton reporting; BP: "Celebrate™
Three Dog Night, Dunhill; “A
Change Is Gonna Come and Peo-
ple Gotta Be Free,” Fifth Dimen-
sion, Bell.

COUNTRY

WHSL, Wilmington, N.C., music
director Jack Ames reporting; BP:
“Billy Loves Bread,” Paul Richey,
Columbia; BH: “Night They Drove
Dixie Down,” Don Rich, Capitol.
. . . KBBQ, Burbank-L.A., music¢
director & personality Corky May-
berry, BP: “July 12, 1939," Charlie
Rich, Epic; BH: “Is Anybody Goin'
to San Antone,” Charley Pride,
RCA; BLP CUT: “It's Just a Mat-
ter of Time,” Sonny James, Capi-
tol. . . . WUBE, Cincinnati, Ohio,
music director & personality Bob
Tiffin reporting; BP: “That's the
Way | See It.,” Jack Reno, Dot
BH: “Kentucky Rain,” Elvis Pres-
ley, RCA. . . . WTCR, Ashland,
Ky., Huntington, W. Va., program/
music director Gregg Elliot report-
ing: BP: “"Love Is a Sometimes
Thing,” Bill Anders, Decca, . . .
KAYE, Puyallup, Wash., person-
ality Chubby Howard reporting:
BP: “One Bar Stool at a Time,”
James O'Gwynn, Stop: BH: *"Where
Grass  Wont  Grow,” George
Jones, Musicor; BLP CUT: “Billy

(Continued on page 70)
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Country Music

ESCMI to Reorganize After
Lack of Leadership Charge

NEWBURGH, N.Y.—A com-
plete regrouping of the Eastern
States Country Music, Inc., was
scheduled at a meeting at the
Golden Nugget club here Sat-
urday (7) by Dusty Miller and
Johnny Brewer.

Miller, an artist member of
the board of ESCMI, and
Brewer, treasurer of the organ-
ization, said the meeting was
necessary to keep country music
alive in the northeastern part
of the United States.

“We were left like a boat
drifting without oars,” Miller
said. His reference was to the
resignation of George Arnold as
chairman of the board, and a
“lack of leadership” on the part
of other officers.

“We have an organization of
close to 650 members but we
have no leader,” Miller charged.
He said he had nothing but re-
spect for Lou Casella, president,
and Rod Harris, vice president,
but said both had become so
busy and so involved that nei-
ther had time to preside over
the group.

Brewer said he anticipated
as much as 150 m attendance
at the club, which he owns. He
also is a disk jockey and has a
television show.

“Country music means too
much to the people in this
part of the nation to let a strong
organization slide backward,”
Brewer said. “We want to hold
a spring convention, probably
in early April, and would like
to move it back to Wheeling,
W. Va.

The group, once known as
the Northeast Country Music

WATCH FOR

New Release by

PAULA
FOWLER

+ “A Day in the
Life of a Drinking
Man's Wife"

b/w

“This Time's the
Next Time"

VARSITY 1111

Association, moved out of
Wheeling last year for the
first time and held its meeting
at Providence, R.l. The gather-
ing was something less than
successful.

“I have talked with Quentin
Welty and Gus Thomas at
WWVA,” Brewer said, “and
they are anxious for it to move
back to Wheeling, too. With
what is happening at the ‘Jam-
boree,” it could be the biggest
thing that could happen to the

industry in this section of the
nation."

Brewer was successful in get-
ting Casella to issue a proclama-
tion calling on the group gath-
ered here to organize a con-
vention this year.

“With leadership again the
organization will come to life,”
Miller said. “There will be
newsletters again, and we’ll
serve our main purpose of bring-
ing country music people to-
gether.”

ashville Scene

By BILL WILLIAMS

Chart's Connie Eaton has fared
well again in her steady climb to
the top. She has appeared on the
“Lawrence Welk Show™ and has
been on the “College Show™ with
Arthur Godfrey. . . . Johnny Carver
of Imperial is preparing for his
third annual trip to Germany and
Holland 1o entertain the troops. . ..
Pretty Peggy Little has moved to
Clarksville, nearly 50 miles from
Mashville. Asked to explain the
move, she replied that it's consider-
ably closer than Texas, just an
hour’s drive from WNashville, near
a huge military base, and it's where
her babysitter lives. Peggy has
been on three “Mike Douglas Show™
programs and is slated for at least
four more. She also makes the Ha-
waii tour in April and May, and is
booked at the Golden Nugget in
Las Vegas in August and Septem-
ber. Her new LP is due out soon,
along with a duet with Tommy
Oversireet called “Good Day, Sun-
shine.”

Jim & Jesse make their first ap-
pearance at the Lake-In-Park Inn in
Chicapo beginning Saturday (21).
. . . Lawanda Lindsey will be at
Jacksonville, Fla., for the WQUIK
Shower of Stars. . . . Multitalented
Roy Clark is in for another record-
ing session, doing both a single and
an LP, . . . Archie Campbell taped
the "Mike Douglas Show"” and the
“David Frost Show" back-to-back.
. . . Wanda Jackson goes to Hawaii
for a week on the 20th, playing
both civilian and military clubs. . ..
Jim Halsey is spending a couple of
weeks on the West Coast. . . .
Junior Samples will do the senior
citizens week annual program in
Willamantic, Conn., April 18, He'll
do one of the "Hee Haw"™ skiis.
. . . Red Tuck has a new release on
Happy Tiger records titled “Hobo
Don’t Ride This Train to the Yard”
produced by Richie Marino for
Dunwich Productions. . . . Tokyo
Matsu, in town to tape the “Bill
Anderson Show,” has a new single
on Plantation titled “Mom & Dad
Waltz.”

The Shelby Singlelon corporation
has signed still another black coun-
try artist, Eddie Burms. This brings
to four the number of such singers
in Shelbys group. The first ses-
sion will be produuced by Clark

| Brite Star's Pick Hits . . . Brite Star's Pick Hits . . .

Dallas Is the

Country Girl—Jeanie C. Ril
After All These Years (LP)

Brite Star's Pick H

ul | Heard Our Song—Dottie West {(RCA)
=10ne More With Feeling—Jerry Lee Lewis (Smash)
Secretly—Cliff Ayers (Roulette)
Land of the U.S.A.—Jennie Baxter (Green Valley)
Bigger Man Than Me—West Potts (K-Ark)
Sandy Castle’s—The Clouds (Northland)
Whistle for Hngpiness—l‘-‘eggy Lee (Capitol)
ity for Me—Melus Bradley (Pod Records)
What's My Name—Henson Cargill (Monument)
Old Lonesome Me—Jan Hurley (Opossum)
{Plantation)
rmine Gagliardi (Cambray)

For Promaotion, Dizgfribution, Deejay Coverage, Press Release Service, Major Label
Contacts, Movie Promotion see Brite-Star's Ad in Billboard's Class, Mart Teday;
SEND YOUR RECORDS FOR REVIEW T0: Brite Star Promotions, 728 16th Avenve
South, Mashwille, Tenn. 37203, 615 244-4064,
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Bentley for Singleton productions.
. . . Jacquelyn Monaghan, formerly
with Dub Albritton, has been
named public relations coordinator
for the Shelby Singleton corpora-
tion. . . . Sumpter Records (another
of Shelby's enterprises) sponsored
a hockey team which won the lo-
cal championship, and the benev-
olent one rewarded his young-
sters and coaches with colorful
jackets, . . . Dolly Denny, whose
competence is matched only by her
cuteness, was named the individual
who has done the most for the
MNashville ice hockey team. She re-
ceived a trophy and numerous well
wishes, The Cedarwood executive
has done a great deal for the sport
here. . . . David Allen Coe, of
Akron, Ohio, says the salary he is
receiving now (from Shelby Sin-
gleton again) is the first time any-
one has shown any faith in him.
The blues singer spent 21 of his
30 years behind bars of wvarious
penal institutions. His new LP s
titled, appropriately, “Penitentiary
Blues."”

Charlie Louvin has had it again.
The man who almost daily faces
some form of adversity mow has
had his music shop broken into
at Franklin, Tenn., with many in-
struments destiroyed. Just before
this happened, the home of his sis-
ter-in-law burned down. A week or
so earlier, Charlie’s bus was de-
molished in an accident. . , . Jum
Rupe of the "Country Crossroads”
radio show, featuring Leroy Van
Dyke and Bill Mack, was back In
town for more taping. . . . Van
Dyke, by the way, has just done a
concert tour of Detroit; Waterloo,
la., and Springfield, Mo. . . . Lester
Flatt, Wilma Lee & Stoney Cooper
and George Morgan will perform
for the Arthritis Foundation Benefit
April 19 at the Mashville War Me-
morial. . . . Jack Haynes of Buddy
Lee Attractions is giving KCKN,
Kansas City, a helping hand with
its “Jon Merritt Memorial Fund
Drive” by having artists tape pro-
motion spots. Proceeds will be used
to build a sheltered workshop for
the mentally retarded. Charlie
Louvin, Tommy Cash & Merle
Kilgore have cut spots for the drive
. . . Beth & Lane Palmer have pre-
sented George Morgan with a
grandson. . . . A special pat-on-the-
back to Roger Schutt for the fine
work he is doing on the “Thurs-
day” newsletter for the people of
Mashville through the benevolence
of Robert L. Holladay.

Del Reeves, counting new sta-
tions weekly on his “Country Car-
nival” TV syndicated for Show Biz,
now is working out details for a
Hollywood TV special planned
for late fall, The United Artists
artist will be Grand Marshall of
the 43rd Apple Blossom Festival
parade in Winchester, Va_, in late
April. . . . Traveling from Middle-
burg, Fla., to Toronto, Slim Whit-
man started on train, continued
on bus to the Canadian border,
rented a car, and later took a plane
on lo a date in Washington. His
new Imperial release will be out
soon, and producers are excited
about it, . , . Bill Anderson returns
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PROMOTERS AND MAMNAGERS of the San Antonio Livestock Show
pause with the artists who played to capacity crowds there. Left to

right are A. B. Johnson, general

manager, Dolly Parton, Porter

Wagoner, promoter Billy Deaton and Speck Rhodes.

Miss Country Music Contest

SAN ANTONIO — Applica-
tions are being mailed to radio
stations programming country
music seeking participation in
this year’s Miss Country Music,
USA contest, staged by sta-
tion KBER here.

Owner A.V. Bamford staged
a contest last year, selecting a
winner from entries submitted
by the various radio stations,

The local stations pay all ex-
penses, but the winner of the
finals is sent to Nashville dur-
ing the annual "“Grand Ole
Opry"” birthday celebration at
the expense of KBER.

Girls between the ages of 18
and 25 are selected on the
basis of “beauty, charm, poise
and personality,” for considera-
tion in the finals.

Folk Fest of Smokies
To Roll May 28-30

GATLINBURG, Tenn.—The
second annual Folk Festival of
the Smokies will be held at the
Civic Auditorium here May 28-
30, under the sponsorship of
the Folk Life Center of the
Smokies, Inc,

The announcement was made
by the directors of the event,
Jean and Lee Schilling of Cos-
by, Tenn,

In addition to the entertain-
ment, workshops will be held
teaching the fundamentals of

playing the dulcimer, guitar,
banjo, fiddle, mandolin and
autoharp.

This vyear the festival per-
formers will include, from Vir-
ginia, Janette Carter, daughter
of Sarah and A.P. Carter of
the original Carter Family; from
Arkansas, Glen Ohrlin, a singer
of authentic Western songs;
from West Virginia, the High-
land Dancers, Frank George, and
David and John Morris; from
MNorth Carolina, Frank Proffitt
Jr., the Blue Ridge Mountain
Dancers, the Pisgah View
Ranch Square Dance Team and
the Golds Marionettes; from
Kentucky, Jim Cope and the
Parkers; from New York, the

o play the “Opry"” on Saturday (14)
and 28, with a heavy schedule
built around both those times. . . .
David Rogers worked a package
show for Dick Blake in St. Louis,
then flew to Phoenix to work at
McGoos. He'll have both a new
single and his first LP out on Co-
lumbia soon. . . . Mary Kathryn
Wright, wife of the head of the
Charles Wright Agency, died at a
Dallas hospital of a heart atiack
complicated by pneumonia. . . .
The Compton Brothers have had
their first exposure on the West
Coast. Bill & Harry, now singing
as a duo minus a third brother, also
spent time at the Dot headquarters.
. . . Bobby Gregory, in between
writing songs, has painted more
than 225 American Indian history

(Continued on page 52)

Berger Family; from Georgia,
Anne Romaine; from Alabama
Rick Neyhen, and from Ten-
nessee such artists as Roger Bel-
lows, Sparky Rucker, the Pin-
nacle Mountain Boys, Andy
King, Danny Brown, the LeFevre
Family, Red Rector, and the
Schillings.

There will be no electronic
instruments or drums at any of
the performances.

The Festival will feature
country music, gospel music,
Bluegrass, Old-time mounfain
music, blues of the South, and
folk dancers.

ASCAP Picks
33 Members

NASHVILLE — A record
number of writers and pub-
lishers from the MNashville-
Memphis area have been se-
lected to the American Society
of Composers, Authors and
Publishers at the latest monthly
membership meeting.

A total of 33 writers and
publishers in the ASCAP-South
region, or handled through the
Nashville regional office, is an
all-time record, according to
Ed Shea, executive director of
the NMNashville office.

The figure includes 25
writers, five publishers and three
associate members. The total of
25 writers compares with nine
elected in January, seven In
December and six in Novem-
ber.

Shea commented, “We ex-
pect even bigger months ahead.
We are now processing a rec-
ord number of applications and
are almost to the point of being
swamped with new writer and
publisher applicants.”
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And Don't Miss
Bill and Jan's New LP
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Singles

Billboard SPECIAL SURVEY For Week Ending 3/14/70

% STAR Performer—Single’s registering greatest proporiionate upward progress this week

This  Lagt Weaksz on This  Lagt Weeks an
Wesk Waek Title, Artist, Label, Ne. & Pub. Chart Week Weak Title, Artist, Label, Ne. & Pub. Chart
df 3 FGHTIN SIDEOFME ... 6 )y 57 Rock sLAND LNE ...
Ellr!:u lﬂgg?;rlgam"rlﬂn iﬂannﬁ;i. Johnny Cash, Sun 1111 {Hi-Lo, BMI)
ap: ¢
3 26 HELLO I'M A JUKEBOX el i

ﬁ 4 I'LL SEE HIM THROUGH . ... .. 7 : George Kent Marcury 72985
Tammy Wynette, Epic 510571 [Gallico, !-M]} (Newkeys, liﬁl:_i

3 2 IF | WERE A CARPENTER . ... .. . . 8 40 40 DADDY COME AND GET ME . .. ..... 7
Johnny Cash & June Carter, Dolly Parton, RCA Victor 47-9784
Columbia 445064 (Faithful Virtee, BMI) [Owepar, BMI)

4 1 IT'S JUST A MATTER OF TIME . 3 4l 41 I'M GOING HOME . 9
Sonny James, Capitol 2700 (Eden, BMI) Eﬁlﬁy Lewis, United Artists 50420 {Tuff

5 5 EY COME BACK . — |
EE? Campbell, Capitol 2718 42 28 WINES UPON YOUR HORNS .. .. .. 16
{In litigation) Lorsita Lynn, Decea 32584 [Sure-Fire, BMI)

6 6 WELFARE CADILLAC . . ..10 43 44 THE CHICAGD STORY ............. 5
Guy Drake, Roval American ] :Bu!! Jimmy Snyder, Wayside O0%

Fighter, m.l.i} (Newkeys, BMI)

7 7 TENNESSEE BIRDWALK .. ... B ﬁ 66 YOU WOULDNT KNOW LOVE .

J‘:n:i. 'Elr"a:lhﬂir[dhgt J':isl'r Hﬁ;mn_ Ray Price, Coulmbia 4-45095 (Tree, BMI)
aysige &Y,
45 45 | HEARD OUR SONG .. ... . . .. .

8 8 COUNTRY GIRL . .. F Dottie West, RCA 47-9792 (Tree, BMI)
JB.FT'-H;HE C. Riley, Plantation 44 [Slnuluh:n. 68 RUNNING BARE

s T " m Jim Nesbitt, Chart 5052 (Yonah, BMI]
Faron Young, Mercury 73018 47 31 THEN SHE'S A LOVER . ... ... .. . . 8
(Hartack, BMI) Roy Clark, Dot 17335 (Russell-Cason, ASCAP)

)y 12 once moRe with FEELING .. .. 4 ) 52 | WALKED OUT ON HEAVEN ........ 2
lerry Lee Lewis, Smash 2257 Hank Williams, Jr., MGM 14107
(Combine, BMI) (Minstrel, BMI)

11 13 MY WOMAN MY WOMAN MY WIFE. .. 4 ﬁ 61 KENTUCKY RAIN . PR -
Marty Robbins, Columbia 4-45091 Elvis Presley, RCA Victor ali"-*i"?‘?l
(Mariposa, BMI) (Presley/S-P-R, BMI)

ﬁ 20 ALL | HAVE TO DO IS DREAM . . ... 4 ﬁ — PULL MY STRING & WIND MEUP . . 1
Bobbie Gentry & Glen Camphell, Carl Semith, Columbia 4-45085
Capitol 2745 (House of Bryant, BMI) (Milene, ASCAP)

ﬁ 24 TOMORROW'S FOREVER .. ... ... 5 51 58 THIRD WORLD .. ... ... .......... 3
Porter Wagoner & Dolly Parfon, Johnny & Jonie Maosby, Capltol 2730
RCA Wictor A7-9799 (Owepar, BMI) iMelrose, ASCAP)

ﬂ 29 WE'RE GONNA GET TOGETHER ... .. 4 52 53 | WONT BE WEARING A RING . ... . 4
Buck Owens/Susan Raye, Capitol 2731 Fmﬂr Litte, Dot 17338
(Blue Book, BMI) (Hill & Range/Blue Crest, BMI)

15 15 A LOVER'S QUESTHON ... ... . . ... . & ﬁ — DON'T TAKE ALL YOUR LOVIN' . ... 1
Del Reeves, United Arfists 50422 Don Gibsonm, Hickory 1559
(Progressive/Eden, BMI) [Acuff-Rose, BMI)

16 17 I'VE BEEN EVERYWHWERE .. ... 5 ﬁ 73 TALK ABOUT THE GOOD TIMES .... 2
Lf!'in Anderson, Chart 5053 Jerry Reed, RCA Victor 47-9804
(Hill & Range, BMI)} (Vector, BMI)

17 11 THAT'S WHEN SHE STARTED TO ﬁ — YOU GOT-TA HAVE A LICENSE ... .. 1
STOP LOVING YOU == = . . 11 Porter Wagoner, RCA Victor 47-9802
Conway Twitty, Decca 32599 (Tree, BMI) (Central Songs, BMI)

EAST ARKANSAS 5 59 HONKY TONK WOMEN . . ... . 4

0 2 jemns wouus wsssen Charte Walker, Epic 5-10563
Kenny Price, RCA Victor 47-9787 (Tree, I.'AI} r

19 18 THEN HE TOUCHED ME . . .. .. ﬁ — LORD ISTHATME .. . ... .. SRS 1
Jean Shepard, Capitol 2694 (Gallica, BMI) Al e Ty o

20 16 CHARLIE BROWN .. 8 MAMA
Compton Brothers, Dat 17336 :Tlgu.-r, HHI] S8 s Eﬁ'}ﬁsl‘:wmm 2703 I'lllut- Bmk. ?

21 10 A WEEK IN A COUNTRY JAIL . .. 13 .

Tom T. Hall, Mercury 72998 59 49 SITTIN' IN ATLANTA STATION ......10
[Newkeys, BMI) Nat smhfi RCA Victor 47-9786

2 19 SHE'EL:.' “E“ HANGING AROUND . Atlantic,

SOM i —_ TIIH'EIIEEHHH]HTTHIH ....... 1
Mel Tillis, Kapp 2072 ﬁawgrns BMI) ﬁ Roger Miller, Smash 2258 (Combine, BMI)

23 23 BIE MAMA'S MEDICINE SHOW . . 6 —

Buddy Alan, Capital 2715 (Blue Book, BMI) ﬁ ml‘nm"mﬂm Fh. T _
€Y 64 IS ANYBODY GOIN' TO SAN ANTONE?, 2 (Newkeys, 8HAI)
{1ve, Baol} Bill Andersan, Decca 37643

25 14 5""::“55 ;HEIH!E I i (Stallion, BMI)
oy Urusky, Mercury ?m? an

ﬁ 36 HUSBAND HUNTING SR - | 8 10 ngﬂs Epic 5-10574 (Hi-Lo, BMI) 3
Liz Anderson, RCA 47-9794&

\Greenback, BMI] 64 71 PLEASE BE MY NEW LOVE .. ... ..

27 25 !':h" A LOVER (Not a Fi ) 14 Jeannie Seely, Decca 32428 (Tree, BMI)

seter Davis, RCA 74
tmoer, BA 65 54 GET TOGETHER = ... . ... .. . .. 9
= ) Gwen & Jerry Collins, Caital 2710

28 22 TAKE A LETTER MARIA ... .... .10 (Irving, BMI)

At eTaing Jodas, Chart-l4g 56 65 HEY THERE JOHNNY 5
t ¢ h ¥ I B oao® T

ﬁ il P 1‘“ Py o (Tree, BMI) (et Redbine, ASCAP)

obby Vinton, Epic ree.
6/ 56 WALK A MILE IN MY SHOES @ .. 5
ﬁ 74 IL I'l;lTllhl‘l ill:h'g T TR 2 Joe South, Capitol 2704 (Lowery, BMI)
oretta Lynn, Decca
(Sure-Fire, BMI) ﬁ — ONCE MORE WITH FEELING ... . .. 1

31 27 ONE MINUTE PAST ETERNITY ......16 T rlsaay A Victor 479798
Jerry Lee Lewis, n 1107
(Hi Lo/Gold Dust, BMI) — WHERE GRASS WON'T GROW . o |

ﬁ 42 A GIRL H'Hﬂfll. SATISFY HER MAN _ 5 ﬁ George Jones, Musicor 1392 (Glad, BMI)
Barbara Fairchild, Columbia 4-45063 70 72 MAMA, COME 'N GET YOUR BABY BOY 5
(Champion, BMI) f-fri'm“g&:;u“r United Artists 50829

33 33 SHE CHEATS ON ME 10 gl

Glenn Barber, Hickory 1557 (Acuff-Rose, BMI) 71 67 WHO WILL T;luE NEXT FOOL BE ... .. 3
Charlie Rich, n 1110 (Knox, BMI)

k- 34 ANGEL OF THE MORNING. .. ... . _ 6
Connie Eaton, Chart 5048 12 75 BETTER DAYS FOR MAMA .
ifl:r;i:mﬂfg!ﬂl} 3 ?Enn:wilﬂ JBEEETE Columbia 4-45075

35 32 PUT A LITTLE LOVE IN YOUR HEART 10 p s
Susan Raye, Capitol 2701 {Unart, BMI) 13 69 mﬂr%@m P g 7 s 3

L ; i 3

ﬁ 0 ﬁdl:r AJFnEnlE&F RCA Viclor 47.9801 ﬁ —  WAX MUSEUM . 1
(Barton, BMI) Dave Peel, Chart 5054 (Sue-Mirl, ASCAP]

37 37 ‘III'JI'ITM JOHNNY FROM DOWN ﬁ —_— Iﬂ" 60D SIEHEHH {(Wha's That I.;ilin[

E STREET it n .
Wilburn !rmhm., Decca 32608 f!url- HaIHS{rr.IL!f & Connie Slmrh
Fire, BMI) RCA Wictor 47-9805 rﬁlldumu:, BMI}
50
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Billboard

Rillbaard SPECIAL SURVEY
For Week Ending 3/14/70

ry LPs

# STAR Performer—LP's registering proportionate upward progress this week.

This Las: Weeks on
Week Week TITLE, Artist, Label & Number Chart
1 1 THE BEST OF CHARLEY PRIDE . ... .. . ..... .. .20
RCA Victar LSP 4223
2 2 OKIE FROM MUSKOGEE . ......... . ... ... .... 8B
Merle Haggard, Capitol 5T 384
3 3 HELLO, I'M JOHNNY CASH ... .. ............... 3
Columbia KCS 9943
4 4 TRY A LITTLE KINDNESS .. ........... ........ B
Glen Campbell, Capitol SW 389
5 6 JOHNNY CASH AT SAN QUENTIN. ............... .. 37
Columbia C5 2837
oy 15 JusT PLAIN CHARLEY R
Charley Pride, RCA Wictor L5P 4‘15‘.‘]
7 7 TAMMY WYNETTE'S GREATEST HWINS . . .. . _ . _. 28
Epic BN 26486
3 8 THE WAYS TO LOVE A MAN ... . ... ... ........ 5
Tammy Wynetie, Epic BN 26519
€ s omemvesss 8
Buck Owens, Capitol 5T 413
10 11 SHE EVEN WOKE ME UP TO SAY GDODBYE ... ..... 5
Jerry Lee Lewis, Smaszh 3RS &7128
11 12 WINGS UPON YOUR HORNS .. ... .. ............. 5
Loretta Lynn, Decca DL 75143
12 5 FROM MEMPHIS TD VEGAS/FROM VEGAS
TO MEMPHIS .. i g TP
Elvis Presiey, RCA Victor LSP 6020
13 14 GOLDEN CREAM OF THE COUNTRY .. ........... . 9
Jerry Lee Lewis, Sun SUM 108
14 10 STORY SONGS OF TRAINS AND RIVERS . ... .. 14
Johnny Cash & the Tennesses Two. Sun SUN 104 .
15 9 TALL DARK STRANGER = .. . ... ...............19
Buck Owens, Capitol 5T 212
16 13 A PORTRAIT OF MERLE HAGGARD .= . . ... ... .24
Capitol ST 319
17 19 JOHNNY CASH'S GOLDEN HITS, Vol. ¥ . . e |
Sun SUN 100
18 183 GLEN CAMPBELL “LWE" .. ... .. .. ... ... ..cc..... 26
Capital STBD 268
19 17 WHERE GRASS WON'T GROW .. .. .. .. P |
George Jones, Musicor 318)
20 22 WAYLON . N
Waylon Jnnnmg-:, RCA Victor LSP 4260
21 21 SWITCHED ON NASHVILLE: COUNTRY MODG& .. .. .. 12
Gil Trythall, Athena &003
22 20 THE EVERLOVIN' SOUL OF ROY CLARK = . . . .. 12
Dot DLP 25972
23 25 WISH | DIDNTHAVETO MISSYOU .. ............. B
Jack Greene & Jeannie Seely, Decca DL 75171
24 24 MOVING ON . ... ... . ... .. ..., 14
Danny Davis & the Nashville Brass, RCA Victor L5P 4232
25 23 SHOWTIME . _. e 1B
Johnny Cash & the Tennessee Iwn ‘Sun SUN 106
ﬁ 30 YOU GOT-TA HAVE A LICENSE = .. ... . .......... 5
Porter Wagoner, RCA Victor LSP 42B&
27 27 MY BLUE RIDGE MOUNTAIN BOY .. .. ... ......23
Dolly Parton, RCA Victor LSP 4188
28 28 THE SENSATIONAL CHARLEY PRIDE ... .. . . __. 40
RCA Wictor LSP 4153
29 26 HANK WILLIAMS JR. LIVE AT COBO HALL, DETROIT. .23
MGM SE 4644
ﬁ 34 TO SEE MY ANGEL CRY/WHEN SHE STARTED TO
STOP LOVING YOU . .. . . . ... ... + '8
Conway Twitly, Decca DL 75172
31 33 HOMECOMING . . . ... 6
Tom T. Hall, Mercury 3R &1247
32 32 MUDDY MISSISSIPPI LINE . . . ... ... .. .. ... 7
Bobby Goldsboro, United Artists UAS 6735
33 36 ROGER MILLER 1970 ...... ... ................ 5
Smash SRS &7129
34 29 SONGS THAT MADE COUNTRY GIRLS FAMOUS .. _ . .. 15
Lynn Anderson, Chart CHS 1022
ﬁ 40 GREAT HITS .8
Mel Tillis, I'.ﬂ;m KS 3589
36 31 JIM REEVES' GREATEST WITS, Wel. 3 . . . .. .. ... .33
RCA Victor LSP 4187
37 39 COUNTRY SPECIAL . ... ... ... ... . ....... . 9
Various Artists, {lpll'nl S-TH-E :Iﬂ".'.'.
ﬁ — THE FAIREST OF THEM ALL . . . .. ... ... ..... 1
Dolly Parton, RCA Victor LSP :IEBH
39 42 HAUNTED HOUSE/CHARLIE BROWN . . ... . .. . .. 3
Compton Brothers, Dot DLP 25974
i AR R 1
Jerry Reed, RCA Victor L5P 4293
41 38 THE ESSENTIAL HANK WILLIAMS .. .. ... . ... . . .19
MGM SE 4451
42 43 LOVE AINT NEVER GONNA BE NO BETTER . ..... .. 5
Webb Pierce, Decca DL 751868
@ — TSWSTAMANTEROFTIME ... ... 1
Sonny James, Capitol 5T 432
44 44 HERE'S A TOAST TO MAMA ... . . . . .. ... .. 2
Charlie Louvin, Capitol 57 414
45 S FIRRL-FRIE - v sl aiein 2

Lester Flatt & Earl Scruggs, Columbia C5 9945
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Wanda Jackson
AWOMAN LiVES FOR LOVE”

2761

e JIM BALIEY

6922 HOLLYWOOD BLVD.
HOLLYWOOD, CALIF. 90028
213 - 462-2378
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Hey,Dolly, jocks everywhere
IS FOREVER”a big spin,
Ain’'t we havin'a good time!”’

RCA Wictar 47-979%

Exclusively on RCA
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Nashville,Tenn. 57212
615-244-4584

Country Music

Nashville

Scene

o Continued [from page 48

works, . . . West Wind Records has
announced the national release of
*Tearin’ Up My Mind” by Johnny
Dot. The song has had some re-
gional success in the upper Midwest.

Set for sessions at Sumet Sound
Studio in Dallas for this month
and April are Al Lowden and Kay
Fouss for the Blackbird Label,
Tommy Riiter, Jack Hale, Tom
Fuller, Billy & Alice Cates for Dan-
rite and Phil York for Landmark.
. . . Alice Creech of the North Side
Label, and her band The Creatures
entertained at the Charleston Air
Force Base in South Carolina, and
followed with a performance in
Wilmington, North Carolina, the
following day. The package was
headed by Jack Greene, Jeannie
Seeley, The Jolly Green Giants, &
The Osborne Brothers. . . . Faron
Young is just back from the Lock-
heed Aircraft plant in Mareita,
Ga., and a trip to Biloxi, Miss,,
where he filmed another series of
commercials for the BC headache
powder firm. . . . Jim MecCoy, disk
jockey and sales manager at WHPL,
Winchester, Va., will head the de-
partment of Country Music for the
Shenandoah Apple Blossom Fest-
val. . . . Jack Greene's customized
bus was in a collision with a Ten-
nessee Walking Horse in South
Carolina. Noel Stanley, bass player
with the Jolly Giants, was driving.
. . . Loretta Lyon and her band
wenl o Louisville to tape for a
WHAS-TV syndicated special ti-
tled “Nashville! Nashville! Nash-
ville!” . . . Key Talent’s singing
group, The Harper Valley PTA, is
in Las Vegas for a month engage-
ment at the Mint. The group first
recorded for Mercury in Nashville.

Tom T. Hall’'s new Mercury sin-
gle will be another self-wriiten
rhythm piece “Shoe Shine Man.”
It's lifted from his current LP....
Bobby Bare, who is in the process
of moving into Charlie Lamb’s old
office on Broadway (across the
street from the Nashville Billboard
office), went to Toronto for a guest
shot on a CBC-TV network variety
show pilot with lan & Sylvia. . . .
Dave Dudley joins the long line of
victims. While appearing with his
Road Rumners in St. Louis, some-
one broke in their trailer and stole
the uniforms and instruments. . . .
Conway Twitty & The Twitty Birds,
who appeared on the bill at Hous-
ton's Astrohall in February, played
a return engagement there six days
later. . . . Nova Fitzgerald has
signed an exclusive writers contract
with Blue Lake Music, a Terrace
affiliate, . . . Hank Williams Jr.,
The Cheatin’ Hearts and Lamar
Morris played the South Carolina
juke box operators’ gathering at
Columbia, S.C. . . . Sian Gunn
has spent several days here record-
ing an album of songs written by
Alex Zanetis at the Jack Clement
Studio. . . . Tex Clark reports that
he may co-produce a low budget
TV show in Memphis this fall. The
show, according to the Brite-Star
owner, is set for seven markets so
far.

Brenda Burmns into Mashville for
some guest spots, then to Ohio for
show dates. . . . Up to 100 radio
stations a week now are taking ad-
vantage of the “Inside MNashville™
report done by Biff Collie at Lib-
erly-LJA each week. He does a spon-
sored five-minute special country
music news feature, . . . Tex Fens-
ter now visiting in Miami, has done
a series of broadcasts, performing
some of his tunes and gquipping his
way through the conversations. . . .
The new Waylon Jennings release,
“Singer of Sad Songs,” is out on
RCA. . . . Judy Lynn opened to
SRO crowds at Harrah's “Casino
Cabaret” in Reno. . . . Jim Harper,
program director of WKMF,
Flint, Mich., has a new release on
the Stop label. Jim is connected
with Country Lane Enterprises at
Box 25 in Flint, . . . Dick Rich
has had to cancel a number of per-
sonal appearances due to a fall
off a ladder which resulted in a
broken ankle, . . . Mack Byrd has
signed on as lead guitarist for Opos-
sum artist Jan Hurley.
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Musical Instruments

Music In Print

By ALAN STOLOWITZL
(The numbers following the titles refer to current chart positions.)
Hansen says to watch for "Spirit in the Sky," by Norman Greenbaum:

"Stir It Up and Serve It,"

by Tommy Roe; and "Who's Your Baby,” by
the Archies. All are available. Special note:

“My Wife, the Dancer,” by

Eddie & Dutch, will be a big seller. Also available is the Beatles' “Let It

Be," destined to go where all their releases go . .

“Instant Karma."

. and the Lennon/Ono

Big 3 reports that sheets are ready on “Gotta Get Back to You,” by

Tommy James and the Shondells and “Free as the Wind,”

by the

Brooklyn Bridge. Both are climbing on the Hot 100. )
Plymouth has the No. | sheet in Simon & Garfunkel's “Bridge Over

Troubled Water.”
and Tom Jones’

Also the Hollies' “He Ain't Heavy, He's My Brother”
“Without Love” are both high on the charts.

New Folios ;
Big 3 has just issued the first compilation of material by Rev. Gary

Davis.

Plymouth’s ' ‘Bridge Over Troubled Water™ folio is also No. 1. The

Rolling Stones’ “Let It Bleed”
around for a while,

is a solid favorite. Both are dzﬂlmcd tu be

Hansen has out this week “Oh Me Oh My,” by Lulu; "Honey Come

Back,” by Glen Campbell; “It's Just a Matter of Time,"”

by Sonny James;

and “I Know How,” by Loretta Lynn. Also released, from the 20th

Century-Fox film, “The Scicilian’s Clan,” is

“T Have Felt the Fire.”

Newly Available Hot 100’s
HOT 100: Big 3 is represtntad on the charts this week by “The Thrill

Is Gone” (27), “Venus"

{(28), "Walk a Mile in My Shoes"
Were a Carpenter” (50), and “Welfare Cadillac™ (65). .

(33), “If 1
Plymouth has

“Bridge Over Troubled Water” (1) and “He Ain’t H:a\*}* H: 5 M}' Brother™

(9). . Hansen has “Evil Ways™ (10), “Instant Karma" (15),
the F.mng Sun" (1B), "Spirit in the Slny (29),
Country” (45), “Temma Harbour"” {51}

“My Woman My Woman My Wife™ (92).
. It's getting better all the time.

that's fit to print .

“House of
“Walking Thrnugh the
“To the Other Wﬂmﬂn (71) and

. NOTE: If you've got music

NAMM Miami Program Set

CHICAGO—The preliminary
program has been announced for
the 69th National Association of
Music Merchants (NAMM) Con-

Player Piano

Owners’ Manual

NEW YORK—New individ-
ualized owner’s instruction man-
uals have been released for ship-
ment with each of Aeolian
American Corp. player piano
line. The manuals are designed
to provide purchasers with full
information and instruction on
proper playing techniques. Man-
uals are included with each piano
on delivery, or used as a follow-
up tool by the dealer shortly
thereafter.

Notable Publishes

Tune From “Cities’

NEW YORK — “In Our
Time,” a tune slated for the
off-Broadway production of
“Cities,” is being rushed into
sheet music by Cy Coleman’s
Notable Music. The song is
gaining popularity via the re-
cording by Andrea Marcovicct
on Bell Records. Miss Marco-
vicei has been also signed to
sing the tune over the title
credits to the movie “Mora-
torium."

vention and Music Exposition
in Miami Beach June 6-9.

There will be a Beer Stube
Party at 9 p.m. June 5 in the
Hotel Fontainebleu, while the
convention officially opens at 10
a.m. the following day. A full
band will march through the
Miami Beach Exposition Hall,
site. of the convention exhibits,
From 1 to 2:15 p.m. there will
be four separate and simultane-
ous “How To" mini-sessions
which will stress how dealers can
sell full potential in band instru-
ments, organs, pianos, and
guitars,

On Sunday, June 7, the first
general session will be held at
8 a.m. at the Fontainebleau. The
session features a panel discus-
sion of industry leaders on “Are
We Selling All of Our Market—
Child, Youth, Adult?” From 1
to 2:15 p.m. there will be a re-
peat of the mini-sessions,

At 8 am. Monday the second
general session will feature a dis-
cussion on the “Youth Music
Market.” At 8 a.m, Tuesday,
the session will be concerned
with “The Consumer vs. the
Music Industry.” The exposition
will close with a dinner and
dance at 7 p.m. at the Fontaine-
bleau.

The exhibits can be viewed
from 10 a.m. to 5 p.m. daily at
the Exposition Hall

BEST SELLING

IFolios

POPULAR SHEET MUSIC

Title—Publisher
AQUARIUS (Big 3)

JEAN (Hansen)

(Hansen)

BRIDGE OVER TROUBLED WATER (Plymouth)
I'LL NEVER FALL IN LOVE AGAIN (Hansen)
IMPOSSIBLE DREAM (Fox)

LEAVING ON JET PLANE (Big 3)
RAINDROPS KEEP FALLING ON MY HEAD

130 Exhibit at
Paris Fesfival

PARIS — The 12th French
Festival International du Son
at the Palais d'Orsay, Paris, re-
cently attracted 130 equipment
manufacturers, record producers
from 11 countries and devoted
a major section of the show to
musical instruments,

The exhibition featured all
types of reproduction equipment
with more than 400 units on dis-
play.

Co-promoted by the ORTF,
the French state radio and tele-
vision corporation, the festival
was backed by leading Euro-
pean broadcasting networks
which relayed live concerts and
recitals. Countries represented
were Belgium, Ttaly, Switzerland,
Germany, Sweden and Denmark
and there is also strong partici-
pation from East European
countries—Yugoslavia, Czecho-
slovakia, Poland and Hungary.

Recitals and concerts were
given each afterncon and eve-
ning with classical artists includ-
ing Aldo Ciccolini, piano, Michel
Dintrich, guitar and Maxence
Larrieux, flute, with the ORTF
Quartet, the Polyphonic Ensem-
ble and Ars Nova. Jazz was also
featured daily, with Paris based
American trumpet player Bill
Coleman and his guintet.

Also during the festival, the
Charles Cros Record Academy
awards for 1969 were presented,
together with the Festival's own
musical composition grand prix.

There were daily technical lec-
tures and conferences on acous-
tics, stereophony, orthophony,
new equipment and techniques,
computers and audio - visual
equipment by a panel of experts.

WB Music Folio
On 'Hee-Haw’

NEW YORK — Warner
Brothers Music is issuing a folio
of songs heard on the CBS-TV
“Hee - Haw"  television show
which features Buck Owens
and Roy Clark. Other products
keyed to the show which have
been licensed by Jack Arbib,
director of licensing for CBS
Enterprises, includes everything
from tee shirts to “Hee-Haw"
albums by Capitol and Pick-
wick Records. CBS-TV claims
the show is seen by 33 million
VIEWETS.

* 4'! W -

MusiConics’ Portable Organ
Puts Firm Into Mass Market

o Continued from page |

the firm is convinced electrified
musical instruments will share
importantly in the leisure time
products field.

Formed nine months ago pri-
marily as a marketing company
for a specialized Guitorgan in-
vented by Bob Burrell, Musi-
Conics decided a few months
later to become involved as a
manufacturer as well. This deci-
sion in October, 1969, coincided
with 5. Chester Jones' appoint-
ment as president and the ac-
quisition of Burrell Electronics,
a local manufacturer of custom
equipment.

Jones, who once had his own
high school dance band and who
was with Texas Instruments, an-
other electronics firm, for 13
years, said that Burrell's inven-
tion has to be seen and heard
to be believed:

“The sounds are produced by
touching the guitar strings to the
frets, which are wired into the
organ amplifier assembly. The
musician can create many more
chords than would be possible
on any guitar—every other fret
is amplified."”

MusiConics is marketing the
Guitorgan two ways. The Model
200 consists of a guitar and sep-
arate electronic package con-
nected by a cable (the organ
stops are built into the package)
and the Model 350 has the or-
gan electronics built right into
the neck of the guitar adding
only four pounds to the weight
and allowing the musician easy
access to the organ control panel
adjacent to the pick guard.

The Guitorgan is now priced
to retail at $995 and is available
with 16-, 8- and 4-foot flute and
reed voice stops. Jones explained
that the guitars are Japanese im-
ports of a very high quality. “We
hand pick them. But we can
adapt any brand of guitar to the
concept. As our volume in-
creases we're hopeful of bring-
ing the retail price down.”

Volume is the key to reducing
the price of the other two organs
too. The march organ is priced
at $495, features 16-, 8- and
4-foot flute and reed voice stops,
a three octave keyboard, two 6-
in. by 9-in, oval speakers and
an amplifier generating 70 watts
of music power. The unit weighs
22 pounds, is strapped on and
has a rechargeable battery power
pack called a “stadium kit."

“We believe this is the first
time the organ has been adapted

**3\,, ST LDUIS MUSIC WAGON

for outdoor concerts such as
half-time performances at foot-
ball games. It could very easily
appeal to rock musicians.

The hush organ also features a
threc octave keyboard but has
only a four watt output, “It's
aimed for the person who wants
to practice without making a lot
of noise,” Jones said. The retail
price is $250.

Also on the drawing boards
are a new amplifier, a new
rhythm generator and a pedal

(Continued on page 54)

SOMEWHERE MY LOVE (Big 3)
A TIME FOR US (Hansen)
VENUS (Big 3)
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THE ST. LOUIS Music Division, Inc., a division of Hansen Publications,
is rolling out the St. Louis Music Wagnn a bugpy stocked with sheet

music of pop hits featuring “Raindrops Keep Fallin’ on My Head,"
from the 20th Century-Fox film, “Butch Cassidy and the Sundance
Kid." The song, by Burt Bacharch and Hal David, has been nominated
for an Academy Award.
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Groove with
the leader....
Fidelitone

Diamond needie [n record grocve

LEADING . . .
MERCHANDISING PROGRAM

. Fidelitone's exclusive Make
It Easy merchandising program
helps you sell more needles at
top profit.

LEADING . . .
MANUFACTURING SKILL

. Fidelitone is America's only
complete manufacturer of dia-
mond needles! Only Fidelitone
can control quality throughout
production . . . from diamond
tip to plastic grip.

LEADING . . .
DISTRIBUTOR LINEUP

., Top merchandisers service
your store to keep inventory
turning. Sales aids and backup
stock are close at hand to maxi-
mize return on your investment.

Why mess around with second-
raters? Groove with the Leader

. Fidelitone! Also check out
the added sales opportunities
with Fidelitone's audio acces-
sories including blank tape cas-
settes, 4-track and B-track car-
tridges.

Call your Fidelitone Distributor,
or write :

Fidelitone

Advancing Technology
and Merchandising with . ..

THE TOUCH OF MAGIC
64156 N. Ravenswood Avenue
Chicago, lllinois 60626

= e =l
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Musical Instruments

Jazz Fest Catering in Boston

o Continued from page 24
some members of the audience
found it difficult to relate to
his avant-garde approach.
Lighthouse, (RCA Records)
displayed ability to mvolve ii-
self deeply in its performance.
The Canadian act, fresh from
other music festival triumphs,
capitivated its audience with

its impressive display of to-
getherness,

From B.B. King, undisputed
monarch of the blues scene,
came a performance that
reached new heights of blues
achievement. King, one of the
finest artists in his field, wowed
his audience, both young and
old, with a repertoire of tunes,

that ran the gamut of the blues
bag.

Erroll Gamer (Octave Rec-
ords) and Sarah  Vaughan
(Mercury) added a touch of
nostalgia to the event, while
Herbie Mann, (Atlantic) and
Buddy Rich (World Pacific),
turmned in  performances that
were enthusiastically received.

MusiConics’ Portable Organ
Puts Firm into Mass Market

o Continued from page 53

bass unit, “We're going to pro-
duce quality instruments—not
gimmicks,” Jones said, “"We're
convinced that music is a form
of self expression that will have
wide appeal to the mass con-

We'll See You In Las Vegas! At AMDIE 70!

IN LAS VEGAS YOU IN LAS VEGAS YOU
CAN SEE THIS — CAN SEE THIS TOO —

GET MORE DONE! HAVE MORE FUN!
SECOND ANNUAL

AMERICAN MUSIC DEALERS
INDUSTRY EXHIBIT
APRIL 27, 28, 29, 1970

Combine business with pleasure in matchless
Vegas famed for the finest in big star enter-
tainment, hotel luxury and food at unbelievably
reasonable prices. Imagine being able to see
the finest in show business night after night. Be
entertained by stars hke:

o BARBRA Dy,
M % STREISAND ?&ggm},
\ g

Y &p J4
TORy Sia e Ack
ﬁﬁﬁﬂbﬂ Y. { }._gﬁ- BEI\'N v
q
2,9 ) Ay
i N
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&
P paRTIN HAC“'ETT ¥

As a dealer or exhibitor, you wasw no time &r
effort going from vour hotel room to the Las
Vegas Convention Center. Dealers will stay in
the new International Hotel with 1600 sumptu-
ous rooms at reasonable prices.

Directly in face is the Howard Hughes Land-
mark Hotel for exhibitors., No lining up and
standing in the hot sun for shuttle buses or
taxis.

NO OFF SEASON IN LAS VEGAS!

Mr. Music Dealer, if you have not vet re-
ceived your information fact sheet with the
mail back post card and discount membership
card, write immediately and AMDIE will see
that you get all information concerning rates,
reservations, news of exhibitors and show lists
for Fabulous LAS VEGAS, the site of the

BIG MUSIC SHOW , . . AMDIE 70!

NO SUMMER HEAT OR HUMIDITY!

Early influx of reservations indicate that
AMDIE 70! will host the greatest number of
music dealers ever. May we suggest that you
contact the AMDIE 70! housing office now at:
P.O. BOX 5286, OXNARD, CALIF. 93030.

Phone 805-487-1802.
WRITE — WIRE — PHONE

APRIL 27, 28, 29, 1970
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sumer market as leisure time
continues to increase,”

MusiConics will exhibit at
spring trade shows both in Las
Vegas and Miami and will soon
move into a new 10,500 square-
foot facility here. Marketing
plans are centered on direct to
the dealer sales. Farther down
the road Jones see the possibil-
ity of the company going pub-
lic. "A lot of things are coming
together,” he said.

Coming
Events

March 22-23—NAMM regional
seminar, Marriott Motor Inn, Chi-
CAgo.

April 12-14—NAMM Western
Seminar, Century Plaza Hotel, Los
Angeles,

April 26-29 —  American
Music Dealers Industry Exhibit
(AMDIE), Las Vegas Convention
Center, Las Vegas.

June 6-9—NAMM annual con-
vention and exhibit, Miami Beach
Convention center, Miami Beach.

June 28-July 1—Consumer Elec-
tromics Show, Americana and New
York Hilton Hotels, New York.

EMI Promotion

HELSINKI — The Finnish
branch of . EMI has organized
a seven-day sales promotion tour
to boost sales of Marshall ampli-
fiers, Rose Morris drums and
Gemi organs.

Tied in with the tour are three
competitions for amateur com-
bos which will be held in Kok-
kola, Oulu and Kuopio. The
overall winner of these contests
will be offered a chance to re-
cord for an EMI label.

The tour 1s being managed by
EMI directors Reino and Risto

Backman.
™

-

e

o
[

SEVERAL
Aeolian American Corp. gather
around one of the player pianos
the company is merchandising.

executives of the

Aeolian recently held intensive
one-day sales indoctrination ses-
sions at its Chicago office. Sur-
rounding the piano are (from
left): H. C. Lembke, executive
vice president; E. J. Sampson,
general merchandising manager;
M. H. Frey, T. G. O'Neill and
George Gray, all district man-
agers, and Robert Hoyman in-
structor at the sessions.

Programmer’s Format

* Continued from page 42

ically for teen and soul spots,
which is something we haven't
done in the past. These spols
used to get the same songs as
the adult and c&w spots. The
soul places are getting James
Brown records for the first
time.”

He recently started using col-
ored strips lo point out new
records on the jukeboxes and
says this has helped increase play
on all 100 machines he pro-
grams, “The two-for-a-quarter
pricing is also going pretty well,
We have used it on 40 percent
of the machines, and the busi-
ness in these locations has not
fallen off,” he said.

MARCH 14, 1970, BILLBOARD
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Canadian News Report

No Disk Chosen in
New Voting System

By RITCHIE YORKE

VANCOUVER—For the first
time since the Maple Leaf Sys-
term  began  activities  nine
months ago, no record was
chosen for national airplay by
the 12-station network during
the Feb. 19 conference call.
The failure of the seven disks
submitted is attributed to a new
voting procedure set up by
member stations prior to the
conference.

Under the new arrangement,
all disks submitted for review
which have been charted by
member stations automatically
receive 10 points from that sta-
tion, and records which are on
the station’s playlist automati-
cally receive seven points or
better. Roy Hennessey, MLS
chairman, claimed that the new
procedure is “to ensure that ree-
ords which warrant charting
and airplay in one area are
properly promoted to other
members.”

Record companies expressed
little surprise or concern when
they heard of the new voting
setup. Most companies feel
that with the Canadian Radio-
Television Commission’s 30 per-
cent Canadian content ruling
only months away from bhecom-
ing a reality the MLS as 1t
exists today seems doomed.

Alarmed over the results of

the Feb, 19 call, MLS members
held a discussion immediately
after the voting to study what
the network called “an apparent
lack of interest in the produc-
tion of Canadian product.”
Members noted that only
seven records were submitted
for review, and that two of
these were resubmissions. The
small disk representation, plus
the fact that none of the records
received a high enough voting
average prompted the MLS to
issue a statement that questions
“whether the Canadian record-
ing industry can provide the
quantity necessary for a 30 per-
cent regulation let alone im-

Canada
Executive
Turntable

Frank Gould, former music di-
rector of CFOX, Montreal, ap-
pointed label chief of U.S. product
for Polvdor Records. . . . Doug
Byrne, Montreal salesman for
Phonodisc, upped to Eastern Divi-
sion Manager for the company. . . |
John Desjardins promoted from
sales representative to RCA's
(Juebec district sales manager. . . .
Wayne Langton, one time RCA
sales  representative, now  Van-
couver district sales manager for
the company. He will supervise
sales in Alberta and British Co-
lumbia. . . . Richard Schmidt is
RCA’s new French product pro-
motion director in Quebec and

rove or ven maiian the ke Domln v e compu's
From The
Music Capitals
“of the World
TORONTO would comment on the talks, .

Central Canadian Broadcasters
Association held an  emergency
meeting o discuss Canadian con-
tent quotas, Feb, 25. Meeting was
a closed session, No representatives

‘Canada’s
Top Singles

One of the most popular radio
shows here 15 Terry David Mulli-
gan's underground music and inter-
view show, “Open Lid” on CKFH.
The late evening show is believed
to be the only AM radio show in
Canada programming underground
music, . . . As of last month, Capi-
tol 15 releasing all their Canadian
product on ¥ track cartridges and
cassettes. . . . The Travellers with
Pamela Fernie, formerly of the
Courriers, will give a concert at
St. Lawrence Centre, Sunday (B),
prior to the group’s trip to Expo
70 the next day.

Rhonda Silver, guest singer on a
recent CBC-TV Boss Brass spe-
cial, has just cut an album for the

‘Lucky’ Single RCA’s Sole
Release for the Week

TORONTO—RCA s sched-
uling no other records for re-
lease next week to draw atten-
tion to the Tuesday (17) release
of “If You're Lucky” by the
Tranguility Base. The single is
also  being  simultaneously  re-
leased in the U.S.

RCA is planning one of the
company’s most extensive pro-
motion campaigns to  help
launch the disk, which 15 re-
ported to be one of their most
expensive pop music produc-
tons in recent years.

RCA in the U.S. was so im-
pressed with their first single
that the company ordered im-
mediate production on an al-
bum. Sessions for the LP begin
here Tuesday (10).

The group recently returned
from Memphis where they were
the only Canadian act repre-
sented at the U.S. College Book-
ing Conference, Close to 100

Hind, Marcotte Set
Pub, Record Firm

TORONTO — Producer
Harry Hind has formed Inter-
national Talent Associates in
partnership with Bob Marcotte,
also of Toronto, Two publishing
firms have already been set up
—Redgate Music Co. a BMI

(Continued on page 6/)

U.S. college dates have heen
scheduled for the group along
with an appearance on 4 major
CBC-TV variely special.

CKEY Eyes
Disk Entry

TORONTO — Easy Listening
station CKEY is investigating
entering record production later
this yvear. The station, which has
been looking into the move for
almost a year, is nearing the
end of its marketing, production
costl and distribution  research
hefore announcing entry plans,

Although a final decision has
yel to  he reached, Doug
Trowell, CKEY vice president
and general manager, feels that
the proposed move will prob-
ably become a reality.

“CKEY has invested almost
$20,000 into rescarching its
present  programming policy,”
claimed Trowell. “This research,
combined with the station’s cur-
rent investigation of the record
field, will help us determine au-
dience preferences of the prod-
uct that we will produce.”

According to Trowell, the
initial objective of the station is
to produce MOR product with
the intention to expand into
other music styles after the rec-
ord company is launched.

iCanadas
Top Albums

This  Last Wik oa (Continued on page 358) . - -
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sleeves as a promotional sales
tool for the company’s product.
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International News Reports

May Ask Ban
0f Nord See

LONDON—The British and
MNorwegian government may ask
the Dutch authorities to ban the
new offshore pop radio station,

(Continued on page 61)
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‘Don‘t Make Love,"Winning Tune,
Takes Drab San Remo Festival

o Continued from pape |

the Beretta-Del Prete-Celentano
song, "Chi Non Lavora Non Fa
I'Amore” (Those Who Don't
Work, Don't Make Love). The
tune was sung by Clan artists
Adriano Celentano and Claudia
Mori.

The song, published by Clan,
was awarded 344 points—beat-
ing by 35, the second-placed
“La Prima Cosa Bella,” written
by Giuilio Rapetti and Nicola
Di Bari, published by RCA and
sung by RCA artist Nicola Di
Bari and Apollo’s group, |
Richi E Poveri.

Third with 296 points was

the  Sergio Endrigo  song
“L'Arca Di Noe" (Noah's Ark)
published by Usignolo and sung
by Cetra's Endrige and last
year's winner, Iva Zanicchi of
Ri-Fi.

Fourth was the most stylish
and musically satisfying song of
the festival, the powerful ballad
“Eternita" (Eternity) written by
Bigazzi and Cavallaro, pub-
lished by April Music-Ariston,
and sung by CBS group I
Camaleonti, and Ariston singer
Ornella Vanoni.

Of the 52 artists competing
in the fetival, only four acts
were of foreign origin—Sandi
Shaw, Antoine, Rocky Roberts

What Is Beat Music s
W. Germany’s $64 Query

BERLIN—Is beat music cul-
tural or purely commercial?

A court case to decide this
weighty question has been in
progress in West Germany for
five wyears and has still to
be settled.

Bastei Hot on
The Pub Scene

BERGISCH - GLADBACH,
W. Germany—The publishing
company Bastei Verlag which
launched the Fabbri series of
part works, “The Great Musi-
cians,” consisting of a magazine
and a 10-inch record album,
has sold 520 million albums in
two years of operation,

The part works are sold
through 60,000 newspaper
stands and kiosks through Ger-
many. This year, Bastei launched
a second series and is now
claiming a 13 percent share of
the West German classical rec-
ord market. The part works sell
at five marks—or eight marks
if two LP's are included.

Simonal Film
Ready in Rio

RIO DE JANEIRO—A film
based on the career of singer
Wilson Simonal and featuring
the artist, is scheduled for Bra-
zilian release later this month.
The film is directed by Domin-
gos De Oliveira.

Simonal, who records for
Odeon, is one of the most suc-
cessful artists in Brazil. He was
a success at the recent MIDEM.,
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HMV TO MAKE
CASSETTES

WELLINGTON, N.Z.—New
Zealand HMVY will manufacture
prerecorded cassettes here, us-
ing the widest possible selection
of material available to them in
the country.

This was revealed during a
New Zealand visit—part of a
world tour—by EMI executive,
J.G. Stanford. He also stated
that HMV New Zealand would
expand during the year.

The case began after a Roll-
ing Stones concert in Munich in
1965. Munich demanded 20
percent entertainment tax from
the promoters. But the concert
agency claimed that beat music
concerts were not liable to the
tax because beat music was an
art form and therefore ex-
cluded from tax liability.

At the first hearing of the
case, the Munich Adminis-
tration Court ruled that the con-
cert was a musical performance
and therefore not subject to
entertainment tax, The munici-
pal tax department, however,
appeialed against the decision
claiming that a musical concert
must be defined as “an ordered
series of tunes perceived by the
human senses.”

The next step was for the
judges themselves to atiend a
beat concert and this experience
caused them to rule that such a
presentation “could not be re-
garded as a concert or musical
performance.™

The Bavarian court refused
an appeal application from the
promoters, but now the Federal
Administration Court in Berlin
has overruled this decision and
the case—like the beat—goes
0.

Lib/UA to Bow
Stereotape Line

LONDON — Liberty/UA
will launch its Stereotape line
throughout Europe in June,

company general manager Mar-
tin Davis said, following an in-
ter-company meeting in Munich
Feb. 19-20.

“*We had a long and fruitful
meeting, and made plans for an
initial launch in June,” Davis
said. “It's now a matter of pre-
sentation of the whole release to
licensees, and we are now
finalizing titles.”

Heading the Munich meeting
was Earl Horowitz, head of the
Liberty/UA Tape Division in
Los Angeles. Accompanying
Davis from the London office
was marketing manager Dennis
Knowles and the newly ap-
pointed company tape chief in
this country, Richard Jakibow-
ski.

Other Liberty/UA represen-
tatives attending were Eddie
Adamis from France, Siegfried
Loch from Germany and Tony
Cassetta from Italy.
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and Mal. And of these only one,
Sandie Shaw, can truly be re-
garded as an international art-
ist, while Rocky Roberts (U.S.)
and Mal (U.K.) are in any case,
Italian based.

The effect of this severe re-
striction on foreign participa-
tion, which was imposed fol-
lowing pressure from the ltal-
1an Artists Union, was to render
still more parochial an event
which had already lost its inter-
national status as an industry
market place. Only a tiny con-
tingent of foreign publishers and
record men were present and
most were lukewarm in their
enthusiasm for the songs.

The Italian papers were al-
most unanimous In remarking
upon the lack of excitement
generated by the festival and it
15 clear that If San Remo is to
continue to rank as an inter-
national event, some 1mportant
changes will have to be made
for its coming-of-age. The big
international names will have to
come back.

In general, the songs were
either uninspired or inspired far
too blatantly by such existing
standards as “"Vaya Con Dios,”
“Hindustan™ and "1 Love You
and Don't Forget It."

The winning song, unremark-
able piece based predominantly
on one chord, was given a
great lift by the popular Cel-
entano, indulging in a bit of
good-natured scene-stealing from
his colleagues. It was Celen-
tano’s first San Remo victory,
although he has been the most
popular singer in ltaly for the
last decade.

The second song has an ap-
pealing “hook”™ in the melody
—but not much else. The third
with its catching, sing-a-long
chorus, would seem to have
considerable commercial poten-
tial.

During the festival, Bill-
board's sister publication, Dis-
cografia Internazionale, con-
ducted a survey of retailers in
12 Twalian cities to discover
which San Remo songs were
scoring the best sales. The sur-
vey, carried out before the San
Remo result was known, was
prophetic in showing the Cel-
entano song as the top seller,
but placed the Endrigo song
third and the Nicola Di Bani
song seventh.

Undoubtedly, San Remo main-
tains its importance for the
Italian record industry—spark-
ing between three and six mil-

(Continwed on page 59)

FABBRI BOWS
A NEW SERIES

MILAN — Fratelli Fabbri,
publishers of the “Great Musi-
cians” book and record part
works, has this month started a
new series of publications
called “ltalian Songs." The
songs span a period from the
early nightclub days to the era
of Domenico Modugno and
each issue of the book will in-
clude a four-track EP recording
featuring originals of the
period, mostly derived from the
Fonit-Cetrar and EMI catalogs.

The series will be issued
weekly in about 50 installments,
each selling at 80 cents.

AL T A AR b

GUANABARA IN
RIO MAY 9-22

RIO DE JANEIRO — The
Second Guanabara Musical Fes-
tival for classical compositions
is scheduled to be held in Rio,
May 9-22. Sponsoring the af-
fair is the Brazilian secretary of
education and culture,

Entrants include eight by Ar-
gentinian composers, five by
Brazilians, two from U.S. com-
posers, three by Chileans and
one from Uruguay. Prizes total
$15,000 and will be awarded
by an international group of
judges.

00O GG LRI R AT

EMI Club
Prices Stay

LONDON — World Record
Club will not follow the lead
of its EMI parent and increase
prices of its albums sold
through retail outlets from the
existing $3.59 level.

The mail order subsidiary
will, however, subscribe to

EMI's other innovations in re-
lation to abolition of 5 percent
returns and an increase in dis-
count to “as close as 36%: per
cent as possible,”

» ADRIANO
CELENTANO

|
umoer 1

S ecorlr

CLAN CELENTANO
CORSO EUROPA, 7
20122 MILANO
TELEFONO 70.42.61

ITALY

when answering ads . . .
Say You Saw It in
Billboard
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International News Reports

US. Is Child’s Play as Pirates
Run Rampant in Asian-Pacific

o Continued from page |

area which remains the real
world trouble-spot for the ne-
farious pirate record industry,
50 much so that in some regions
legitimate record firms are be-
ing forced out of business.

In Far East markets, with the
exception of Singapore where
disk piracy has all but been
eradicated, it is estimated that
pirate records outsell legitimate
product by up to five to one.

In Taiwan (the Republic of
China), where most illicit rec-
ords are manufactured, there
are estimated to be at least 45
pressing plants churning out
product which in some cases
copies the original in minute
detail, including the label, sleeve
and copyright notice!

Product 1s exported to other
oriental nations from Taiwan
at a rate of some 200,000 units
each month.

Because the pirate producers
avoid payment of royalties to
artists and publishers, and in
many cases avoid paying taxes,
pirate product can be sold for
a fraction—often a quarter or
one-fifth—of the list price of
the originals from which they
are copied.

Straight Cash

Imagine the heartbreak of
legitimate company executives
such as Derrick Coupland, man-
aging director of Decca Orient
Limited in Singapore, when he
walks into a retail shop and
sees bootleg copies of Decca
product selling in high volume
as the legitimate records—often
imported—sleep on the shelves.
The injury is compounded when
you consider that it is necessary
for legitimate record companies
to offer long-term credit ar-
rangements to dealers.

Piracy is a straight cash op-
eration.

Coupland, in London re-
cently, outlined the efforts of
several companies in coopera-
tion with the International Fed-
eration of the Phonographic
Industry (IFPI) in wiping out
the pirate traffic,

The Decca executive has
been working in the Orient for
the past 25 years, at first with
EMI. He said piracy has been
rampant in the area for many
years, and recalled a visit to
Taiwan ten years ago when he
saw a Chinese national press-
ing albums one at a time on
a hand press. But today the
pirate industry has equipped it-

self with the most modern
methods and machinery.

Decca was the first interna-
tional company to appoint a li-
censee in Taiwan, eight years
ago. Little or no revenue has
resulted in that area, but the
primary intent is to combat pi-
racy, and in this some progress
is being made. The licensee,
with backing from Decca head
office, has convinced Taiwan
authorities that protection in
Britain on Chinese product and
compositions can be provided
if their povernment agrees to
take action against pirates in
Taiwan.

This kind of bilateral protec-
tion is envisaged in the Rome
Convention of 196]. It was
signed by 25 nations, none of
them in the Far East, and has
been ratified by 12.

Trade Spreads

The pirate record trade has
spread to Korea, Thailand, Ma-
laysia, the Philippines, Singa-
pore and Hong Kong, although
recent legislation in Singapore
has been a very effective deter-
rent. Decca is the only inter-
national firm to have a Korean
licensee, the Eun Sung Trading
Company in Seoul, which was
also established with the initial
aim of fighting piracy.

Coupland is campaigning to
convince other international disk
companies to appoint Far East
licensees, This, he claimed,
would have the effect of solid-
ifying the market, making it
easier for companies to collect
royalties. It would also strength-
en the forces opposing piracy.

The IFPl, founded in 1933
with headquarters in the U.K.
to safeguard the rights of rec-
ord manufacturers, reacted to
the dangerous increase in piracy
traffic by calling a meeting of
member representatives of the
Orient, They came to Hong
Kong in November 1968, at
which time the Asian-Pacific
committee of IFPI was formed.

At that meeting, it was re-
ported pirate LP's were selling
in Hong Kong at about 72 cents,
and that there was evidence of
illegal pressing operations in the
territory.

It was also disclosed that a
proposal was before the gov-
ernment to adopt the 1956 U.K.
Copyright Act, together with
an ordinance permitting search
of premises without warrant
and imposing more severe pen-
alties on convicted piracy fel-
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ons. Two years later, the act
has still to be adopted. lan
Thomas, an IFPlI barrnster

working on the campaign, said:
“There's been a stall in Hong
Kong's administrative machin-
ery, but we hope to see the new
copyright ordinance brought in-
to effect within the next few
months.”

Delegates at the conference
requested that the IFPI con-
sider establishing a regional of-
fice in the area to coordinate
company efforts, and decided
1o uest through the IFPI and
its affiliate RIAA in the U.S,
that governments of the UK.,
Holland, Germany, India, and
the U.S. make political and dip-
lomatic representations to the
governments of  Singapore,
Hong Kong and Malaysia to
speed up the passage of pro-
tective legislation.

A second meeting of the
IFP1 Asian-Pacific committee
was held last November in
Singapore, and Adrian Sterling,
IFPI's deputy director general,
told delegates that the I1FPI
Board had approved establish-
ment of a regional office In
the area. The commitiee urged
that action be taken as soon
as possible. The final decision
to establish the office in Hong
Kong was made at an IFPI
board meeting in London, Dec.
3 of last year, and prepara-
tions for its opening are now
almost completed. The office
will be headed by New Zea-
land barrister John West.

Delegates at the second meet-
ing also learned that in Taiwan,
companies could now secure
protection on disk product by
registering each record on an
individual basis. But unless a
record was registered, it could
not be protected by the statutes.
Registration could be an easy
procedure provided Taiwan li-
censees were appointed by the
record firms. The Taiwan Gov-
ernment had also issued strict
warning notices, it was reported,
about the illegality of export-
ing copied records. Still, sai
Coupland, pirated copies flow
easily past Taiwan customs in-
spectors,

It was also reported that in
Malaysia a copyright act had
been passed under which pro-
tection was offered to record-
ings made in Malaysia. Pro-
vision was made for protection
of foreign (non-Malaysian) rec-
ords by means of reciprocal or-
ders, but no such orders had
been made so far.

Of necessity, the first theater
of combat against piracy must
be involved in securing strong
legislation in all countries. Said
IFPI's Thomas: “Without legis-
lation, our task is very difficult.
Thcreﬁ:-re getting that legisla-
tion is the first step, and it may
be the only one necessary.”

Major Step

Certainly the Copyright Act
passed by the Singapore gov-
ernment December 27, 1968, is
a major first step in the battle.
The act stipulates that first of-
fenders when convicted of pi-
racy are liable to fines of up to
1,000 Singapore dollars (rough-
ly $360 American) and up to
$2,000 Singapore and a year's
imprisonment for a second of-
fense.

Further, the police were
given the right to arrest with-
out warrant anyone suspected
of trafficking bootleg records
and could obtain from any
magistrate a warrant entitling

(Continued on page 59)
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From The

Music Capitals
of the World

o Continued from page 55

Canadian Talent Library. ... RCA
postponed the release date of Dave
Bradstreet's new single. . . . Mod-
ern Tape releasing “Living on a
Wishbone™” by Toronto singer/com-
poser Bobby G. Griffith. . . . Light-
House sel to perform with the To-
ronto Symphony, April 4. . . . Guess
Who replaced Sly & The Family
Stone at the Montreal Forum when
illness forced the U.S, act to can-
cel their concert. Even with just
one day to publicize the Guess Who
concert, the group puliled 5,000 to
the arena. A reception was held
aftre the show at the Laugh-in dis-
cotheque. . . . CTV taped a pilot
show for a proposed variety series
featuring a number of pop acts, Ian
Tyson hosted the show which fea-
tured Bobby Bare, Anne Murray,
Anthony Green and Barry Stagp,
and the Great Speckled Bird.

Life's new Polydor LP includes

their hit single from last summer,
“Hands of the Clock.” . . . Norrie
Paramouwr, producer of the London
original cast recording of “Hair,”
sel 1o viail Monitreal, April 17. ...
Meadow’s “Oh Darling” single was
broken on CFRA, Ottawa.
Tiny Tim pulled capacity crowds to
the Hook and Ladder Club, Feb.
23-28. Illness forced the singﬁr o
cancel appearances on a score of
major TY shows. . . . “Select,”
CBC's new programming booklet,
devoted almost exclusively to the
network’s AM and FM radio shows.
. . . Buddah's "Little Green Bag"
by the Syndicate of Sound being
introduced to radio stations in
a novel promotion campaign
launched by Quality Records. Using
a “you can’t judge a book by ils
cover” theme, the company dis-
iributed the disk in perfume scented
plastic garbage bags.

Steppenwolf slated to perform at
the University of Waterloo Sunday
(15). . . . Most Top 30 stations
beginning to play Andy Kim's
“You,” the B side to his current
single, “A Friend in the City." . . .
Tony Sandler and Ralph Young
drew close to 500 to a special auto-
graph session at Eaton’s Yorkdale
store recently. . . . Polydor in the
U.S. repackaging the Beatles’
“Wery Together™ LP that was re-
leased nationally here late last au-
tumn. . . . Besides being scheduled
for concerts at Expo 70, the Marsh-
mallow Soup Group is slated for
a return visit to Lima, Peru later
this year, . . . John Driscoll, Mod-
ern Tape's promotion director, set
for a tour of the western provinces
late this month to promote the Nat-
ural Gas LP and the group’s single,
“All Powerful Man.”

Yvan Deschenes, RCA's Quebec
promotion director, accompanied
the four winners of a recent Elvis
Presley contest on CIMS and
CFOX, Montreal to Las Vegas to
see the singer at the Internmational
Hotel, Feb, 21-23, ... A rock con-
cert billed as the “first major peace
platform, statement and benefit
concert” was held at the Electric
Circus and at the University of To-
ronto’s Convocation Hall, March
1. Lighthouse, Mother Tuckers Yel-
low Duck the cast from “Hair,"
and peace crusader Rabbi Abraham
Feinberg were on hand for the con-
cert at the latter spot. Another peace
festival is being scheduled at Var-
sity Arena later this month. . . .
Based on strong sales in the prov-
ince of Quebec, RCA 15 releasing
Alan Nicholls® “Goin' Down™ in
the U.S. . . . Toni Yamane, Phono-
disc’s national promotion director,
hosted an opening night reception
for Barbara McNair at lhE Hook
and Ladder Club, March 2
Eulh Romnie Hawkins' LP and

“Down in the Alley” single garner-
ing strong sales nationally. . . .
Carlton Showband scheduled 1o
perform at FEaton's downtown
store on Tuesday (17). Lighthouse
will take part in the store's “Salute
to Youth™ drive March 23-28. . . .
Ruby and The Romantics booked
into the Friars, April 29-May 9.

.. “Ticket to Ride” by the Car-
penters starting to get chart action
across the country, . . . CBC inter-

national radio celebrating its 25th
year this month.

RITCHIE YORKE

LONDON
LONDON — The drawn-oul
battle for complete control of

MNorthern Songs by the Associated
Television complex is drawing to
a close. It is understood that there
are now only 507 shareholders con-
trolling 32,408 shares in the com-
pany. After Saturday (7), the earl-
iest date, ATV will send out notices
1o the remaining shareholders of its
intentions. In accordance with the
ATY offer, members of the North-
ern Songs board does not intend to
recommend the payment of any [i-
nal dividend. Dick James, man-
aging director of Northern Songs,
said last week that most of the
shareholders remaining are world-
wide. . . . Sharpiro-Bernslein has
secured UK. representation o the
Mo Exit music firm — the publish-
ing off-shoot of the U.S. Capricorn
label. First copynghts are now in
the hands of Shapiro’s London ex-
ecutive Geoffrey Heath. . . . Les
Reed has been named as the musi-
cal director and conductor for this
yvear's Ivor MNovello awards. The
event is being staged live from Lon-
don’s Talk of the Town restaurant
on May 10, The event is being pro-
duced for television by Jack Lynn
of the Television Recordings Com-
pany and will be shot in color and
will last 90 minutes, The program
will be screened live to the US.
and seen on a closed circuit via 20
major  outlets. The company
screening the event in the US. is
Colormedia Communications.

Larry Page has signed a three-
yvear lease tape deal with Fred Fos-
ter's Monument label, for three
acts, Lincoln Black, Judd and the
Larry Page orchestra. Material will
be issued on the Monument logo
with a special Penny Farthing Pro-
duction credit. Monument will also
have the record rights for the three
acts in Japan. Page is due to po to
the U.S. in three weeks lime on a
promotion wvisit to Monument's
Mashville office. . . . Hemdale—the
company launched by actor David
Hemmings has signed a lease lape
deal with Capitol. The deal is for
one yvear, with four yearly options.
The music publishing arm of Hem-
dale has also signed a five year
deal with Capitol’s publishing firm
Beechwood and a collection deal
with Stuart Reid at Chappells for
the U.K, and Eire. Among the art-
ists who will be produced by Hem-
dale for the Capitol deal are Jack
Wild and Mark Lester who ap-
peared n the recent film, “Oliver.”

Mary Hopkin has formed her
own publishing company with
Leeds Music with the tenlative
name, Merton. The deal is Tor the
world. Leeds Music has recently
appointed two managers for ils
German and Paris ﬂgﬁﬂﬂﬁ, Horst
Muller and Bernard Chalbert re-
spectively. . . . Another artist Robin
Gibb has formed a publishing
company — who has launched his
own company with Lupus Music.
Gibb's deal is for three years.
Lupus has already set overseas
deals in the Benelux countries,
Scandinavia, France and [Italy for
Robin Gibb Music. . . . Mervyn
Conn is promoting a special five-
day tour of the U.K. and Ireland
next month called “The Capitol
Carvan Tour.” The tour which will
visil dates in London, Glasgow and
Liverpool includes Wanda Jackson,
Tex Ritter and Merle Hagguard

Mike Dallon’s Young Blood la-
bel has signed a record and pub-
lishing deal for the U.S. markel
with MCA. Four Young Bilood
LP's are being rush released in the
U.S. including albums by Don Far-
don and Jimmy Powwell.

Chris Wright and Terry Ellis of
the Chrysalis company have signed
the Procol Harum (o a manage-
ment contract. The pair have also
made a deal whereby Chris Thomas
will produce the act for AIR Lon-
don. . . . Johnny Gregory who re-
cords for Philips under the name,
Chaquito, has signed a three year
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exclusive deal with the company.
His contract calls for two albums a
year under his pseudonym and also
from his other orchestra, the Cuas-
cading Sirings.

SANTO DOMINGO

Cuban singer Lupe Victoria ap-
peared here for nightelub work and
on RTVD channel 4. Vicloria re-
cords for Tico Records. . .. "This is
Tom Jones™ is now being shown
weekly on channel 4. . . . Argen-
tinian singer Sandro (CBS) and Tom
Jones (Parrot) are listed ax top sell-
ing artists by La Guarachila, re-
tail and wholesale record store, La
Guarachita distributes CBS, lLon-
don, Peerless, Musicor, Sonolux,
Sonus, Discomoda, La Flor, Par-
naso, Suarito Remo, Maseda, Mary
Lou, Mayra and Dorada, . . . Most
popular Latin song of last year was
“Por Amor™ by Rafael Solano, and
the most popular Dominican singer
was Nini Caffaro (Gada). Most
popular Latin disk was "0 Quizas
Simplemente” by Leonarde Favio
{(CBS). . . . Currently “Venus" by
Shocking Blue is the top English
language disk and Caffaro is sell-
ing extremely well with “Palabras.”

FRAN JORGE

COPENHAGEN

Scandinavian publishing rights
for the massive Swiss success
“Gruezi wohl frau Stirnamaa”™ has
been acquired by Dacapo. Dacapo
chief Sven Jorgensen concluded the
deal with Edition Coda and the
song will be recorded by a Nor-
disk Polyphon singer. . . . Moerks
Musikforlag has acquired repre-
sentation in Denmark of the un-

derground label, Dawn and is in-
troducing the label with two al-
hums — “John Kongos Confusion
About a Goldfish” and “2 oz, of
Plastic™ by the Man. . . . Bendix
Music, the publishing, management
and booking firm, has moved Lo
new premises in Axeltory 9, 1609,
Copenhagen 5., Tel: (1). 12.50.50,
. . . Nordisk Polyphon 15 mounting
a powerful campaign for its clas-
sical Decca reperioire, using the
slogan “Decca Slereo sounds best
on your hi-fi equipment” in an
cight-week advertising  schedule,
M.P. s backing up press advertis-
ing with special window display ma-
terial for record and audio deulers.

ESPEN ERIKSEN

AMSTERDAM

Hearts of Soul an all-girl trio,
will represent Holland in the 1970
Eurovision Song Contest to be held

in Amsterdam at the RAIl Congress
Center Saturday (21). The group
will sing “Walerman” by Pieter
Goemans, published by Basart. . ..
Dutch impresario John de Crane
15 planning to produce the American
musical “Salvation™ in Holland, . . .
Increase in the popularity of do-
mestic productions was reflected in
the Dutch Top Ten published Feb.
12 when Dulch records had seven
places. International success of Ve-
nus by Shocking Blue has rencti-
vilted the record in Hollund where
it regained the MNo. | spot: the
group’s follow-up disk, “Mighly
Joe,” reached the No. 4 spot. . . .
Dutch soprano Christina Deutekom
will appear in the Rome Opera pro-
duction of Mozart’s "Cosi Fuan
Tutle™ Sept. 30 to Jan. 15, 1971,

. Following 180,000 sales of the
James Last album “Op Klompen”,
Polydor has released a second last
album, “Onder Moeders Paraplu.”

. Daliah Lavi in Holland Feb.
19 te promote her first Festival
single, released in Holland by Poly-
dor. . . . Gus Backus appeared
on the Gert and Hermien Timmer-
man TV show on AVRO-TV 1o
promoie “Salto Mortale,”

MNegotiations are under way Lo
bring Ten Wheel Drive 1o Holland
for TV during the group’s Euro-
pean tour in April-May. . . . Poly-
dor 15 releasing “Room to Move”
from the John Mayall album as o
single and 15 also issuing the orig-
inal Duich cast album of “Hair™

. Dutch soprano Elly Ameling
will tour America next season per-
forming with the San Francis
Symphony under Josef Krips, the
Los Angeles Symphony under Ne-
ville Muarriner and the Cincinnati
Symphony under Thomas Schip-
pers. . . . During a visit to Hollund
for a speciul showing of their film

(Continued on page 60)

‘Don’t Make Love,"Winning Tune,
Takes Drab San Remo Festival

o Continued from page 56

lion sales each year; but as an
international event its signifi-
cance, which has diminished
over the years, has been still
further eroded this year by the
drastic restrictions imposed on
foreign participation,

Sandi Shaw's song, “Che Ef-
feto Me Fa," which she shared
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with Pino Donaggio, was elim-
inated on the first night of the
Festival. Only Antoine and Mal
of the foreign artists reached
the final, their songs finishing
respectively 8th and 9th,

Points awarded on the final
night were:

“Chi Non Lavora Non Fa
I'’Amore”"—Adriano Celentano/
Claudia Mori 344; 2. “La Prima
Cosa Bella"—Ricchi e Poveri/
Micola Di Bari, 309; 3. “L'Arca
Di Noe"—Sergio Endrigo/1va
Zanicchi, 296; 4. “Eternita”—
Omella Vanoni/l Camaleonti,
233; 5. "La Spada Nel Cuore”
—Little Tony/ Patty Pravo, 133
6. “Romantico Blues"—Gigil-

ola Cinquetti/ Bobby Solo, 96;

“Pa’ Diglielo A Ma'"—Na-
da/Rosalino Cellamare, 70; 8.
Taxi"—Antoine/ Anna  Tdentici
6l; 9. “"Sole Pioggia ¢ Vento”
—Mal/Luciano Tajoli, 54; 10.
“Tipitipiti"—Orietta Berti/ Ma-
rio Tessuto, 51; 11. “L’Amore
¢’ Una Colomba"—Marisa San-
nia/Gianni Nazzaro, 48; 12.
“Hippy"—Fausto Leali/Carmen
Villani, 36; 13, “Canzone Blu™
—Tony Rensi/Sergio Leonardi,
29: and 14, “Re Di Cuori"—
Caterina Casselli/Nino Ferrer,
24,

For publishing and record
companies, see chart page 62,
BB Feb. 28 issue.

U.S. Is Child’s Play as Pirates
Run Rampant in Asian-Pacific

® Continued from pape 58

them to enter suspected prem-
ises by force if mecessary. Any-
one with more than five copies
of a pirated edition of any orig-
inal record is seen by law
as a pirate. And owner of copy-
right can establish this by swear-

ing an affidavit, admissable as
evidence in court.

At the same time, the Singa-
pore act stated that the Govern-
ment does not infringe copy-
right on a record when it causes
the work to be heard in public
by means of a radio or TV
broadcast. In other words, the
nationalized broadcasting sys-
tem does not have to pay per-
formance fees on records. This
situation represents yet another
challenge to the IFPL

The economy in the Orient
is rapidly expanding; more and
more people arc spending more
and more money on leisure ac-
tivitiecs and entertainment. Con-
siderable revenue is at stake.
And tape is becoming an es-
sential part of the industry in
this area, too.

Pirate Tapes

MNaturally, “record thieves,”
realize the profitability of pirate
tapes and are working over-
time in that area.

Decca’s Coupland recalled
entering the back room of a
Singapore record shop and
finding eight tape recorders
working all day long duplicating
tapes for consumers who just
do not realize the implications
of their actions.

In many record shops in the
Far East, a customer can select
several albums, have preferred
tracks taped by the proprietors,
and pick up the tape later the
same day. A cassette recorded

WWWwW americanradiohistorv com

in this manner can be sold at
12 to 15 times the cost to the
dealer of a blank cassette.

But a crackdown has been
made on the tape pirates in
Singapore as well. On Jan. 13
of this year, police raided a
irate tape producer and con-
iscated 400 tapes. The offend-
ers were fined $180 but more
important, the raid established
that tapes are to be considered
to come under the protection
of the 1968 statute,

Coupland stressed that the
record companes in the area
find such raids highly distaste-
ful, and would rather not have
to seeck this kind of enforce-
ment. Three days after the raid,
record company executives held
a mecting and agreed to cir-
cularize a statement among the
Singapore dealers reporting the
raid and requesting that the
trade refrain from illicit tape
traffic.

Motices will soon be pub-
lished in the Singapore press
informing the public of the
situation and advising that in
ordering pirate tape product,
they ure condoning a criminal
offense.

The struggle continues, not
only in the Far East but in Iran
as well, where pirate records
are manufactured and filtered
into  Pakistan. There seems
little doubt that piracy can be
wiped out. After so many years
and so much corporate loss, the
industry can't afford to allow
this flagrant abuse to go un-
checked.

And the IFPIl is determined
to bring the whole weight of
its national and international
connections into the fight to ex-
orcise the evil

ETHNIC TAPES,

INC.,
presents a

Compact Counter-Browser Box that
inspires impuise buying of high profit
8 track stereo tapes.
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YIDDISH

£ 11 600
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_ Sholoem/Tiw Barry Sesiers
Tha Barry Sevters in larael( T g Elarey Saleey
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POLSKIE
MELODIE

ETI MmO
IMELODIES OF POLANDI

It's Happy Polka Tame/enny Hiss
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LIMITED OFFER

We will give you 1 free tape of
your choice with the purchase of
each Pre-Pack.

Ethnic Tapes, Inc.
17 W. 60th Street
New York, NY 10023

Fill in desired no. of
prepacks ordered.

600 700 800
900 1000 1200

number of free tapes

Also; available from TDA, Inc.—
Chicago.

Dome Dist.—New York.

Campus Dist.—Miami.

Name

atate

Phone
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International News Reports

From The

Music Capitals
of the World

e Continued from pape 59

“Lions Love,” Jerry Ragni and Jim
Rado were presented with an Edi-
son award by CCGC president Piet
Beishuizen for their part in the
original Broadway cast album of
“Hair." The duo also received a
gold disk for 25,000 sales of the
album in Holland,

Negram signed the re-formed
Dutch pop group Q65 which split
up two years ago after scoring ten
successive hits. . . . Hispavox art-
isis Los Pyos visit Holland March
|6 and 17 to appear on the KRD-
TV program “Saturday Night.”
.+ » CNR tied in with the 10th
anniversary of the Dutch Grand
Gala du Disque by releasing a spe-
cial series of 23 Grand Gala al-
bums featuring, among others, Mi-
reille Mathieu, Heintje and the Ed-
win Hawkins Singers. . . . The
Royal Dutch Union of Musicians
and the Dutch Society of Musicians
which together represent 13,400
members, will work together under
the name of the Union of Dutch
Musicians. BAS HAGEMAN

HAMBURG

Metronome is launching Swedish
artist Tommy Koerbert in Ger-
many with the single “Candy,”
backed by “Ich geb dich niemals.”
Metronome is to follow up with an
LP release, “Spotlight.” . . . Led
Zeppelin will make appearances
m Munich Sunday (8), Frankfurt
(10}, Hamburg (11) and Duessel-
dorf (12) on their German tour,
The group’s album “Led Zeppelin
2" is currently heading Metro-
nome's best-seller lists. Next comes
“In a Gadda da Vida" by Irom
Butterfly. . . . Francoise Hardy has
recorded the song “San Salvador,”
published here by Sikorski for Phil-
ips. . . . Metronome reports 50,000
orders for the 12.80 mark sampler
“Soul Machine.,” . ., ., France's
Jacques Loussier Trio made a two-
week tour of 22 German cities and
were presented with gold disks for
sales of their “Play Bach” albums
by Teldec . . . Metronome is releas-
ing the Atlantic/Atco albums
“Back in the USA" by MC 5, “This
Girl's in Love With You" by Are-
tha Franklin, “Ride On" by Wil-
son Pickett, “Open” by Blues
Image, plus LP's by Iron Butterfly,
Crosby, Stills and Nash and Herbie
Mann. . . . The opera “Phaedra
70" by French composer Maurice
Ohana will premiere in Dortmund
May 20.

Metronome is launching a series
of 30 new low-price cassettes (10
marks) in the spring. . . . Phono-
gram staged a 10-day campaign
to promote Yugoslavian singer Te-
reza in Germany with press presen-
tations in Cologne, Baden-Baden,
Hamburg and Brunswick. The
promotion tour will be followed by
release of her first German lan-
guage single, “Vorbei, Vorbei”
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backed with "Der Himmel ist
Weit," . . . Metronome released al-
bums by Joseph Schmidt, Richard
Tauber and Beniamino Gigli in its
Historia budget series. . . . Teldec
15 launching Manuela's new single
“Wenn du liebst” with a promo-
tion campaign which spotlights her
22 single recordings, five LP’s, four
million record sales, one pold disk
award, five Otto awards from the
pop magazine Bravo, and two gold-
en lion awards from Radio Lux-
embourg. . . . George Alexander
Albrecht has signed a three-year
contract to conduct the Paris Con-
cert Lamoureux Orchestra several
times a vear. . . . The 2nd German
Music Festival, organized by the
Association of German Music
Teachers and Concert Artists, was
held in Hanover Feb. 1-9.
WALTER MALLIN

STOCKHOLM

Goran Hellsten of Young Music
of Scandinavia acquired Scandina-
vian rights of the Lynn Music cat-
alog at MIDEM. . . . Jan Malms-
joe (CBS), Ulrik, Ulla and Michael
Neumann (Odeon) and pianist Gun-
nar Svensson left for a tour of Li-
beria. . . . Singer Gunilla Thorn
returned after a tour in Vietnam,
bringing with her Filipino artist
Feliciane Manola, who will do a
TV date with her. . .. EMI has pro-
longed the subscription offer for
I1 classical albums because of
the big demand for the recordings.
. + . Toniton has released its first
album featuring a group called Bib
Set. . . . Dexter Gordon is making
a tour of Swedish colleges with
Gunnar Nilsson.

Metronome s giving strong pro-
motion to French product on the
Barclay label. . . . Metronome fol-
lowed up David Ackles’ appearance
on Swedish TV with the release of
the album “Subway to the Coun-
try.” . . . Amne Qvick has followed
up his 100,000-selling “Rosen” for
Karusell with “Minnenas stad.” . ..
The Spotnicks (Polydor) have re-
corded a Swedish version of Peter
Sarstedt’s “Take Off Your Clothes.”
. . . The Atlantic “Soul Together™
package with Sam & Dave, Joe Tex
and Arthur Conely, got poor re-
views here with critics suggesting
that soul 1s dying. . . . Polydor
launched a strong retailer-directed
campaign for James Last. . . .
sonet's Lars Olof Helen is giving
strong promotion (o the Chess
Vintage series,

KJELL E. GENBERG

RIO DE JANEIRO

Brazilian Walter Wanderley's
U.S.-made A&M album, including
Jim Webb's “When It Was Done”
has been released in Brazil by
Odeon, . . . Altemar Dutra, Odeon
artists, has started a two-month
Venezuelan tour. . . . French art-
15t Deny Delmin arrived in Rio for

- . .
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Philips & Polydor Tie
On Mail-Order Club

LONDON — In a joint ven-
ture, Philips and Polydor are
forming their own mail-order
club operation.

The company, Audio Coub
of Britain, is part of the drive
by GPG (Grammophon-Philips
Group) to develop sales through
non-retail outlets. It will fire
its first mailing shot on Tues-
day (10).

Initially, it is envisaged as an
experimental project aimed at
assessing potential consumer ac-
ceptance of a further extension
of mail-order trading, estimated
to account for one-in-eleven of
all records sold in the UK.

On the results of next week’s
mailing, a decision will be taken
during the summer on whether
the club will become a perma-
nent feature of GPG activities
in this country.

“This is very much a test
operation,” emphasized general
manager John Hollander.
“Nothing else will happen un-
til I see the results and even
then, there will be no further
releases before the autumn. Di-
rect mail does not work during
the summer.” He declined to
disclose the extent of the first
mail shot or the projected mem-
bership target.

However, Hollander ex-
plained that the test mailing
will be on a nationwide basis,
with potential customers receiv-
ing a lavishly ' illustrated bro-
chure giving details of the in-
troductory offer.

This invites customers to se-
lect five albums, each costing
30 cents, from a list of 38 ti-
tles. Among these will be
LP's by Dusty Springfield,
Chuck Berry, Bee Gees, Cream,
Jimi Hendrix, James Last, as
well as classical albums featur-
ing the music of Chopin, Haydn,
Strauss and Tchaikowsky. The
albums will be either deletions
or special compilations,

To register with ACB, it will
be necessary to agree to accept
a further six records at full
price during the ensuing 12
months. In effect future albums
will be offered at the current

a number of appearances, including
a show on TVY-Globo. . . . Bra-
zil's record industry will start an-
nouncing future plans this month.
Summer in the southern hemis-
sphere and post-carnival season are
slack times, with January-Febru-
ary vacation months. . . . Elso
Soares, Odeon samba singer, will
remain in Ttaly for two years. She
started an Italian tour earlier this
year, . . . Gal Costa, singer in
the tropicalism style, flew to Lon-
don to join colleagues Gilberto
Gil and Caetano Velloso. . . .
Guitarist-composer Baden Powell
has his own show, “E De Lei” (It's
Legal). Philips artist Elis Regina
will record the title song from the
show, written by Powell and Paulo
Pinheiro. . . . A report in a Bra-
zilian paper suggested that John
Lennon and Yoko Ono would at-
tend the Fifth Popular Song Festi-
val in Rio.

Dizzy Gillespie and the World's
Greatest Jazz Band are among jazz
releases on the Copacabana label.
Vanguard-Copacabana have re-
leased a Joan Baez album. . . . Lo-
cal restaurent, the Flag, has started
retailing records along with dinners
and drinks. . . . Philips has released
“Bride’s Veil," a soundtrack album
of a local TV soap opera. It fea-
tures Caetano Veloso's “Regina”
(by Elis Regina) and “Tele Tema”
(composed by Antonio Adolfo and
Tiberio Gaspar and sung by Re-
gininha.) HENRY JOHNSTON
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recommended retail price and
will consist of existing catalog
material,

As a bonus, club members
will be able to select one half-
price record from a special hst
of non-catalog material, for

every full price record pur-
chased.

For the time being, Hollander
is working with a small staff
from Philips Edgware Road
premises, but a successful
launch could lead to a move
to larger accommodation. Ware-
house and shipping facilities are
being provided by Phonidisc in
lford.

Sega’s Single

For Jukeboxes

TOKYO—The Sega Co. has
produced a special disk, on the
Sega label, for distribution to the
company's jukebox locations
throughout Japan,

One side of the single an-
nounces closing time with an
accompanying narration wishing
patrons goodnight and thanking
them for patronizing the estab-
lishment.

Reverse side of the disk is the
“Mavy March,” a rousing song
frequently used throughout Ja-
pan to signal the start of busi-
NEess.

Sega service department
chief, Shinichiro Ogasawara,
said that the disk had been well
received so far. Plans were to
issue different renditions of the
material from time to time, he
added.

CROSS OF MERIT CITATION
TO TELEFUNKEN'S LIEBER

HAMBURG—Hans Lieber, general manager of Telefunken-
Decca, Hamburg, became the first member of the German record
industry to be awarded the Bundesverdienstkreuz-Erster Klasse (First
Class Cross of Merit), when he was presented with the decoration
by the Schleswig Holstein Prime Minister Dr. Helmut Lemke.

In his tribute to Lieber, Lemke recalled his 32 years of distin-
guished work in the record industry.

Born in 1899, Lieber joined the record division of Telefunken
in 1937, and in 1950 was appointed head of Teldec, the joint firm
founded by Telefunken, Berlin, and Decca, London.

Wearing the award, Lieber, right, is congratulated by Dr. Lemke.

AT LEFT IS EMI RECORDS managing director Ken East, with, standing,
left, newly appointed mapager, market planning services division, Ron
Dunton, and newly appointed general manager, sales and distribution
division, Cliff Busby. Seated, right, is director of popular repertoire and
marketing services, Ron White.
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HITS OF THE WORLD

BRAZIL

iCoartesy IBOPE)
This
Week

I VENUS—Shocking Blue (Polydor)

2 I'VE BEEM HURT—Rill Deal
(Palydor)

i MY PLEDGE OF LOVE=—Ioe
Jeffrey (Top Tape)

4 YESTER-ME. YESTER-YOL,
YESTERDAY —Stevie Wonder

{Ebraul

A NAMORADA OQUE SOMHEI—
Milton Cezar (RCA)

LOORY, LOOKY—Giorgio
(Fermalta)
THE COLOUR OF MY LOVE—

Jefferson (Musidise)

PENA YVEEDE—Abilio Manoel
{(Odeon)

S5E EU PUDESSE CONVERSAR
COM DEUS—Antonio Marcos
(RCA)

i UMA LAGRIMA—Paulo

(RCA)

& e =i o2 LA

Henrigue

BRITAIN

SINGLES
":Wt-l_.n' Ht.:ﬂ mﬂmm}
dilld}
This Last

Week Week
2 WANDERIN® STAR/I TALK

TO THE TREES—Lee

Marvin, Clint Eastwood
i Paramount}—Chappell (Tom

Mack)

I WANT ¥0OU BACK—
Jackson 5 (Tamla/Motown])
—Jobete Carlin (Corporation)

LET'S WORK TOGETHER—
Canned Heat (Libertyi—
United Artists (Skip Taylor/
Cianned Heat)

LOVE GROWS—*Edison
Lighthouse (Bell'—Schroeder
Lid. {Macaula ason)

INSTANT KARMA—*Iohn
Oino Lennon {ApEI:]—LA
Morthern (John Lennon)

LEAWIN' ON A JET PLANE
—Peter, Paul and Mary
{Warner Bros.) Harmony
(A, Grossman,/M. Okun}

BRIDGE OVER TROUBLED
WATER—Simon and
Garfunkel (CBS)—Paiiern
(5. and G/Hales)

YEARS MAY COME YEARS
MAY GO—*Herman’s
Hermits (Columbia)}—Cyril
Shane (Mickie Most)

MY B.!_'\.B‘l" LOVES LOVIN'—
*White Plains (Deram]
Cookaway (Greenaway)

Cook)

TEMMA HARBOUR—*Mary
Hopkin {Apple}—Rak/Major
Oak {Mlc'lm: Most)

UNITED WE STAND—
*Brotherhood of Man
{Deram—Mills (Tony Hiller)

YEMNLUS—"Shocking Blue
(Penny Farthingj—Page Full
of Hits (Rob Van Leeuwen)

MNA NA HEY HEY KISS HIM
GOODBYE—Steam
{Fontana'—United Artists
(Paul Leka)

ELIZABETHAN REGGAE—
*Byron Lee (Duke}—
Chappell (Byron Lee)

RAINDROPS KEEP
FALLING ON MY HEAD
—=X8acha Distel (Warner
Bros.|—Blue Seas/Jac (Jimmy
Wisner)

SOMETHING'S BURNIMNG—
Kenny Rogers & the First
Edition (Reprise}—Carlin
{Jimmy Bowen/K. Rogers)

BOTH SIDES NMOW—Judy
Colling (Elekiral—Ezsex
(Mark Abramson

DOM'T CRY DADDY—Elvis
Presley (RCA—Carlin
(Mark Lipskin)

THAT SAME OLD FEELING
—*Picketty Witch (Pye}—
Schroeder Welbeck (John
Macleod)

TWO LITTLE BOYS—*Rolf
Harris (Columbia)—Darewski
Eﬂ. M, Clarke)

21 12 WITCH'S PROMISE—*Jethro
Tull (Chrysalis)}—Chrysalis
(Terry Ellis/Tan Anderson)

COME AND GET IT—
*Badlinger (Apple)—
Maorthern

I'M A MAMN—hica

RUBY DON'T TAKE YOUR
LOVE TO TOWN—Eenny
Rogers & the First Edition
FReprisel—Southern

25 33 10Y OF LIWING—*CIil and
Hank (Columbial—5Shadows
(Morrie Paramor)

HITCHING A RIDE—*Vanily
Fair {(Page One)

ALL T HAVE TO DO 1S
DREAM—Bobhie Gentry/
Glen Campbell (Capitol}—
Acuff-Rose (JK:II:; ordon/
Al De Lo

EVERYBODY GET
TOGETHER—*Dave Clark
5 (Columbial}—Essex (Dave
Clark)

SYMPATHY (LP)}—"Rare
Bird (Charismaj—>Siratsong
{John - Anthony)

MY WAY—Frank Sinatra
(Reprise}—Shapirc Bernstein
{Don Costal

DOWN O THE CORMNER—
Creedence Clearwaier
Hevival (Liberty —Burlington
{John Foperly)

FﬁItE.WELEc Iy':i A LOMELY
SOUND—Jimmy BRuffin
(Tamla Motown —Jobete/
Carlin {Dean Weatherspoon)

BUT ¥YOU LOVE ME
DADDY—Jim Resves
(RC A—Burlington {Chet
Atkins/Danny Davies)

WEDDING BELL BLUES—
S5th Dimension {Liberty}—
20th Century (Bones Howe)

REFLECTIONS OF MY LIFE
—*Mnrmalade—"Walrus
(Marmalade}—Decca

TREACY —Cuff Links (MOCA)
Van Lee & Emily M
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SUGAR., SUGAR—Archies
(RCA}—Don Kishner Music

BE YOUNG BE FOOLISH
BHE HAPPY—Tams
(Stateside p=—=Lowery
South)

I CANT GET HNEXT TO
YU —=Templations (Tamla
Maotown —Jlobeie /Carlin
(Morman Whitfield)

RaAINDROPS KEEP
FALLING OM MY HEAD—
Bobhie Gentry ({Capitoll—
2ith Century

FRIEMNDS—*Arrival {Decca)
—Carlin/Enqguiry (Alex
Murray)

RAINDROPS KEEP
FALLING ON MY HEAD—
B.J. Thomas (Wandi—Blue
Seas/IMC (Bacharach)

LEAVIN' DURHAM TOWMN—
—*Roger Whiltaker
(Columbia) Meyolico (Dennis
Preston)

TIL—Dworothy Squires
{President }—Chappell
(Micky Welsh)

THE LIQUIDATOR—"Harry
.l All Stars (Trojan}—B and

C (Harry Johnson)

WHO Dﬂ YOU LOVE—
*Juicy Lucy {(Vertipa)—
Jewel (Gerry Gron)

LIGHT FLIGHT—"Pentangle
(Big T) Carlin (Shel Talmy)

YOU'RE SUCH A GOOD
LOOKING WOMAN—*"Joe
Dolan { Pye —Shafltesbury
{Geaflrey Evereit)

SOMEDAY WE'LL BE
TOGETHER—Diana Ross
& the Supremes (Tamla
Motown) Jobete/Carlin
(Johnny Bristol)

VIETMNAM—*Jimmy CIiff
{Trojan)—Island (Kong/
Fallon)

{ Jiowe
o 17

40 42

41 i

42 48

42 47

45 41

47 45
48 3B

49 36

500 46

DENMARK

{Courtesy Danish Group of IFPI)
*Denotes local origin

Thisz Last
Week Yeek

I 1 HER KOMMER FPIPPI
LANGSTROMP—Inger
Milsson { Philips)

2 DU BRURDE lF('jﬂEBE DIG
EM TYROLERHAT—
*Johnny Reimar {Philips}—
Sweden Music

HVIS JEG BARE FAAR TID
—*(}e {(Polydorl—Sonet

TAKE OFF YOUR CLOTHES
—Peter Sarstedt (United
Anists}—Sti%Lﬁn&ersnn

B

5 4 DEM GULE ¥YYER—
*Bjorn & Okay {(Polydori—
Dacapo

6 — H'.ALLE TEODOR—Inger

Milsson [Philips)

WHOLE LOTTA LOVE—Led
Zeppelin [Atlantic)—
Superhype

DON'T CRY DADDY—Elvis
Presley (RCA—Fresley
Music

JEG RINGER PAA FREDAG
—*Keld & Donkeys (HMY)
—Imudico

SUGAR SUGAR—Archies
(RCA—Stig Anderson

HOLLAND

(Courtesy Radis Yeronich
and Platennleuws)

*Denotes local origin

This Last
Week Week

1 I MIJN GEBED—*D.C. Lewis
{ Philips l—Dayglow

2 5 WHO'LL STOP THE RAIN—

Creedence Clearwater Revival

{Liberty)
SEASONS—Earih & Fire
{ Polydor —Dayglow

"u"ENUE—" Shocking Blue (Pink

hnnt]—-D E

H'DCI TO Mﬂ‘e; —John
Mavall (Polydor)

MIGHTY JOE—*Shocking
Blue (Pink Elephant}—
Weronica

DEAR AMMN—*CGeorge Baker
Selection {MNegram)

T OUR FATHER—*Unit Gloria
{Imperial}l—Anagon

TRAVELING IN THE USA
—*Bintangs (Decca)—
Veronica

STOOMLIED—*Ed & Willem
Bever (Philips)

1] T

I 6

ISRAEL

This
Week

1 VENUS—Shocking Blue—. (Pink
Elephant}—BIEM
2 BEN YAFFE NOLAD/
HAMETOFEF Hakatan-—Rivka
Zohar (CBS}—BIEM
3 JINGLE JAMGLE—*Archies (RCA)
— ko irschner
MA MA HEY HEY EKISS HIM
CGOODBRY E—Steam (Phonodor)—

MRC

ADIEU JOLIE CANDY—Jean
Francois Michael (Vapue )l —Bahoo
WHOLE LOTTA LOVE—Led
Zeppelin  {Adanticl—Superhype

ABRAHAM & SARAH—Arik
Einstein (Phonodor}—ACUM

BELINDA—Gianni Morandi (RCA)
—Laurence Ent.

GOOD OLD ROCK-M-ROLL—
Dave Clark Five (Columbia)

ITALY

iCouriesy Discoprafia Infernazionnle)
*Dienoles local origin

£

&8 . = & LA

This

Week

| VEMNLUS=—S5hocking BRlue {(Jokerl—
SAAR

2 MA CHI 5E IVMORT A—
ianni Morune: T A—=RCA

Interinncio

¥ S5E BRUCIASSE LA CITTA—
*hiassimo Ranieri (CGD—
Adriatica s Apollo

4 QUESTO FOLLE SENTIMENTO—
*Formulas Tre (Mumero Unol—
Acguu  Azrurra

£ Ml RITORME IN MEMNTE—"Lucii
Battisti { Ricordil—Acqua Azzurri

o COME HAI FATTG—*%IumL'nim
Modupno (RCAp—RCA
Interfancio

T GOINMG OUT OF MY HEAD—
Frank Sinatra (Reprisel—Eil.
Hesolute

# MEZFAMNOTTE DTAMORE—®AI
Biano (La Woce del Padrone =L
Vooe del Padrone

9 pPMNOMBHRA—*Minu (PDU)—Fono,
Fiim PDLU

M MaAaMMA MIA—Cameleonti (CBS)
—Acgua AZTULTH

11 UNA MIMIERA—®"New Trolls
(Cetra—Ed, Usignolo

12 UNA BAMBOLA BLLUE—*Orietta
Berti (Polydorl—Arion/ Alliere

13 COME TOGETHER-—Beatles
(Apple—Ritmi & Canzoni

14 QCCHI NERI, OCCHI NERI—"Mal
(RCA—Amici del Disco Egoson

i15 BELINDA—Gianni Morandi (RCA)
—RCA Ed. Amici del Disco

I LA MIA VWITA CON TE=—I Profet
{CBS )} —Melodi

17 E' TANTD FACILE—="Corn
Antoniano (RiFil—Ital. Carish/
Southern

I8 LO STAMNIERO—George Moustaki
(Polydor —Alfiere

19 S5UGAR, SUGAR—Archies (RCA—
Kirschner Music [aliana

20 EHI, EHI CHE COSA MNOMN
FAREl=*Supergrouppo  {Ricordi)
—Alliers

21 NOl CI AMIAMO—I] Protagonisti—
({RCAM=Survini Lerbont

22 AGATA—"Nino Ferrer (Riviernj—
Ciaffi

23 1L DYUIBBIO—I Muovi Angeli
{Duriumi—Ritmi e Canzoni

24 LIRICA DINVERNO—Adrinno
Celentano (Clani—Margherita

25 L'ANELLO—Nada {RCA}—Amici
del Disco

JAPAN
{Courtesy Original Confidence Co., Ltd.)
tDenotes local origin

This Last
Week Week

| 1 AWAZUML AISHITE—
*Uchivamada Hiroshi & Conl
Five (RCA—Ai Pro,

SHIROI CHO NO SAMBA—
*Morivama Kayoko (Denon)
—Pacific

DRIF NO ZUNDOKO-BUSHI
—*Dirifters (Toshibaj—
Watapabe

KURONEKD NO TANGO—
*Minagawa Osamu (Philips)
—Sumseisha

KOKUSAISEN
MACHIAISHITS U—".ﬁ.m
Mina (Victor)}=—Fuji Shu

SHIROI TRO WA KOIHBI -‘J
NO IRO—*"Beizy & Chris
{ Denon i —Pacific

KOIBITO/OMOIDE MNO
GREEN GRASS—
*MMorivama Ryoko ({Philips)
—Shinko/Shopakukan

WATASHI GA SHINDARA—
*Hirota Micko (Columbliaj—
Waltanahe

SHINIUKL WO OMNMNA—*Fuji
Keiko (RC A)—Nippon Geino

THE TRAIN—IY910 Fruitgum
Company [(Buddah)—
Aberback Tokyo

11 14 Al MWD BIGAKEI—*F:M
{CBS Sony)—S&T

HANA TO NAMIDA—*Maori
Shin-ichi {¥ictor—Watanabe

WAKARE NO SAMBA—
"I-l:m#g.lwa Kivoshi {Philips)

'\mGEKI NCI BOIMN—
*Tsukitei Kacho {Teichiku e
Mirika

DOYO MO YORU MAMNIEA
GA OKIRU—*"Mayuzumi
Jun (Capitol)l—Ishihara

KOl GURUI—*Okumura
Chivo {Toshiba)—Watanahe

KEMEA NO ATO DE
KUCHIZUKE O—*lshida
Avumi (Columbia—I&K

ASA GA KURLU MAE NI—
Chiaki MNaomi (Columbiaj—
Muse

IEEBUKURD MO YORU—
*Aoe Mina (Victor—~Fen-On

COME TOGETHER/
SOMETHING—Beatles
{Applel—Toshiba

MEXICO

(Courtesy Radio NIl
Thix Lasi
Week Week

i I LA MAVE DEL OLYVIDO—
Jose Jose (ROCA)

z 2 VEMUS—Shocking Blue
(Polydor)

3 3

4

4 15

15 1a&

17 13
I8 2l

19 19
In I8

UNA LAGRIMA—Estela
MNunez (RCA)

i PALOMA WEGHRA—Cesar
Costa {Capitol), Marco
Anmonio Muniz (RCA)

YO TE AMO . . . ¥O
TAMPOCO (Je T Aime | | .
Moi Non Plusk=—=Jane Birkin
& Serpge Gainshourg
(Gammad; Ray Connill
{CBS)

-’LEUE'H.R. AZUCAR (Sugar,

%ﬂ—.ﬂm:hies (RCAD

BANDA VIAJERA/QUIEN
DETENDRA LA LLUVIA
(Travelin® Band/Who'll Stop
The ‘Raip)—C reedence
Clearwater (Liberty)

Y TU QUE ME DAS—Carlos
Lico {Capitol)

EL AMOR ES5 PARA LOS
DOS5—Los Babys (Peeriess)

ORGULLOSA MARIA (Prouwd
Mary ) —Creedence Clearwater
{Liberiy)

NEW ZEALAND
{Couriesy New Zealand Broadcasiing)

This Last
Weelk Week
#Denotes local origin

MATURE—"Formyula (HMYV)

LA
[

=

I |
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COME ANID GET IT—
Hadlinger (Apple)

RalMNDROPS KEEP FALLIN
OM MY HEAD—R. I,
Thomas (Scepter)

TRACY —Cufl Links (Festivall

DOWM OMN THE CORNER—
Crecdence Clearwater
Revival (Liberty)

HOLLY HOLY-—MNeil Mamond
(MC A

ALL T HAVE TO DO 15
DREAM—Bobhhbie Gentry
and Gilen Campbell (Capitall

{(CALL ME) NUMBER OME
—Tremeloes (CBS)

TAKE A LETTER MARIA—
K. B, Greaves (Atlantic)
NA MA HEY HEY KISS HIM
GOODBY E—Seam

(Fontans)

NORWAY

(Courfesy Verdens Gang)
*Denofes local origin

This Last
Week Week

| I RAINDROPS KEEP
FALLIMNG OM MY HEAD
—B.J, Thomas {(Scepleri=—
Sonora

YESTER-ME YESTER-YOLU
YESTERDAY—Stevie
Wonder (Tamla-Motown jb—
Hendiksen

1 VENUS—Shocking Blue
{ Metronome l—MAmigo

DONT CRY DADDY—EIvis
Presley {RCA Victorl—
Belinda

GULL OG GROMNE
SKOGER—*Ingjerd Helen
(Mor-Artist—MNaorway  Music

5§ MELTING POT—Blue Mink

{Philipsi—Air Scandinavia
T ¥l VIL GI—"Gluntan {Odeon)
g

[0k 4

==EMI Morsk
REFLECTIONS OF MY LIFE
—Marmalade (Decca)

— ALL | HAVE TO DO IS
DREAM—Bobbic Gentry &
Glen Campbell (Capitoll—
Bendiksen

SUGAR SUGAR—Archies
(RCA Victorl—Sweden
Music

PANAMA

(Courtesy RPC Radio)

L= I T = ]

=

VEXAMAO—Pele (Philips)

BLACK SOUL—Beachers (Loyola)

VENGO—Piero (CBS)

POEMA DE AMOR—Ioan Manuel
Serrat (Odeon)

MONSTER—Steppenwolf  (Dunhill

VEMNUS—Shocking Blue (Disc AZ)

ACUARIO—Beaschers (Loyola)

AGUA FLORIDA—Konuki
{Taboga)

MO TIME—Guess Who [(RCA)

EL MANIQUI—Sandro (CBS)

RIO DE JANEIRO

iCoartesy 1BOPE)

—
e
[ =]

This
Week

1 YESTER-ME, YESTER-YOU,
YESTERDAY—Stevie Wonder
{Ehrau}

2 VENUS—Shocking Blue (Philips)

3 EVERYBODY'S TALKING—
Milsson (RCMA)

4 SF EU FUDEESE COMVERSAR

DEUS—Antonio Marcos
(RLM
5 A CloAMA—NMelson MNed
‘opacabhana)
£ MORADA QUE SOMHEL—
MNilton Cesar (RO A)

7 MA MA, HEY HEY—Steam
( Philips)

B SUGAR, SUGAR—Archies {(RCA)

9 YOU'WE GOT YOUR THOUBLES
—Jack Jones (Chantecler)

10 LOOKY, LOOKY—Giorgio
( Fermalal

SOUTH AFRICA

{Courtesy Springbok Radio, EMI)

This Lasi
Week Week

| 2 RAINDROPS KEEP
FALLING ON MY HEAD
—B.J. Thomas (Scepter}—
Lastrec {(Gallo)

PRETTY BELINDA—Chris
Andrews (Pyvel—Laeirec
{Teal)

ALL 1 HAVE TO DO IS
DREAM—Bobbie Gentry/
Gilen Campbell (Capitol)}—
Kelly Gordon & Al De Lory
—Acuff Rose (JHB) (EMI)

VEMUS—Shocking Blue
{President}—Shocking Blue
—Sedrim (Teal

WITHOUT LOVE—Tom Jones
{ Deceal—Duchess Music
(Gatla)

DONT CRY DADDY—Elvis
Presley (RCAJ—Belinda
(JHR) (Teal)

LIQUIDATOR—Harry J. All
Stars (Fontanal—Harry J,
Recording—Biem  (Trutone)

SOMEDAY WE'LL BE
TOGETHER—Diann Ross &
The Supremes (Tamia
Motown}—Jlohnny Bristle—
Lagtrec (Teal)

WHOLE LOTTA LOVE—Led
Leppelin  (Atlantic b= immy
Pape—Superhype (Teal)

HOLLY HOLY—Meil Diamond
(MO A—Tom Catalonn/
Tommy Co I:u:ll-Smn:
Ridge (Gallo

SWEDEN

{Courtesy Radio Sweden)

This Last

Wk Weel

1 1 MONIA—Peier Holm (Riviera
—HEB Artist/Young Music of
Scandinavin

WEMLUS—Shocking Blue
{Merronomel—Action  Music

3 o |

1 1 DROMMEN OM ELIN—
Tommy Koerberg (Soneti—
Edition Cxdeon

4 4 TAKE OFF YOUR CLOTHES

—Peter Sarstedl (D nited
Artists b—United  Artisis

HRIDGE OVER TROUBLED
WATER (LP)—Simon &
Caarfunkel (O HS)

YESTER-ME, YESTEHR-YOL,
YESTERDAY —Sievie
Wonder (Tamla-Motown}—
Rewter & Reuler

AT 5AN QLIENTIMN (LP)—

Johnny Cash (CBS)

ALL rIA'\"E T M) IS
DRE.FLM Bobbie Centry &
Gilen Campbell (Capitol}—
Reuter

MAXWELL'S SILVER
HAMMER —George Howe
(MU A —Edition Odeon

MOMNIA—Peter Holm  (Sonet)
—HB Artist/Young Music of
ascandinmavia

SWITZERLAND

iCourlesy Radio Basel)

1] k.

This Lasi
Week Week
i I MA NA HEY HEY KISS HIM
GOODBYE—Steam
{Fontanapb—MRC/Little
Heather
2 J IL ETAIT UNE FOIS DANS
L'OUEST—Ennioc Maorricone
(RCA Victor)
DEIN SCHOEMSTES
GESCHENK—HRoy Black
(Polydor}—Carlion

4 2 HOPP DE BAESE—Die
Minstrels {Columbial—
A insirels

5 6 LES CHAMPS-ELYSEES—Joe

Dassin (CBS)
MIGHTY JOE—Shocking Blue

{Meironomel—Pink Elephant
Masler

T 10 IT'S FIVE OCLOCK-—-
Aphrodite’s Child {(Mercury)
8 § HEYA—J. ], Light (Liberty)}—

Rhombus

9 3 ONE MILLION YEARS—
Robin Gibb (Polydor)

{4] T VENUS—Shocking Blue
{Metronome)—Pink Elephant

Master

May Ask Ban

o Continued from page 56

Radio Nord See International,
bzcause they claim that the sta-
tion's programs interfere with
coastal ship-to-shore messages.

However, since the Dutch
government has for years tol-
erated the existence of Radio
Veronica, no immediate action is
likely to be taken against the
station, at least until after the
elections.

Radio MNord See broadcasts
from the ship Mebo Il anchored
25 miles west of Radio Veronica.

Staffers Not Sold

o Continued from page 16

15, all have cassette players and
come in for blank cassettes. The
kids 16 and up can afford 8-

track and want the better
sound.”

Another echoed the line
about “going back to 4-track”

when asked about cassette, “With
8-track there's no fiddling
around. You just shove it in and
that's it.”

Lenore Piet, working behind
tape counter for the first time,
offered her views as someone
just entering the business. 1
find that you don’t have to twist
people’s arms to get them to
buy a stereo tape player. Every-
one is pre-sold to some ex-
tent. Basically they want to have
the features explained and want
the best price they can get.

“Most of the gquestions are re-
lated to artists. People want to
know what’s available on tape.”

Hind, Marcotte Set
Pub, Record Firm

o Continued from page 55
firm and Foresight Music Co. a
CAPAC firm,

The new setup will include a
record production and artist
management company. Several
productions are already under-
way. Hind will produce and
Marcotte will handle the business
administration. Sessions are be-
ing recorded al Sound Canada
Recording Studios,

Future plans call for the for-
mation of a label in Canada to
support Canadian artists.
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* STAR PERFORMER—Sides registering greatest proportionate sales progress this week. llr.urd Indusiry Association of America seal of certification as million selling single.
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It’s Contagious.

Laughter, that 1s. And laughter, the
sound of being glad, 1s what this new
single;‘Happy People]1s all about.

The single 1sn't the only thing that’s
new, elther.Both the group,and thelabel,
are making their debuts.

(azette Records 1s the label.It's the
brainchild of Bob Gaudio, writer for The
4 Seasons.Lock,Stock and Barrel is the
agroup. And that’s A&how much of them-
selves they put (@ A into their music.

Lock, Stock and Barrel sing “Happy People? s s
A song about feeling good on a label that means good news.

I = rd w L . ! ' .:
@%&?&EE@T& Distributed b}’ Columbia Records. Personal Representation "= Management Three, Ltd.
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Spotlight Singles =

HUMBER OF

*This record is predicted to reach the TOP 40 EASY LISTENING Chart

OP 20 POP SPOILIGH]

Spotlights Predicted to reach the top 20 of the HOT 100 Chart

BEATLES—LET IT BE (3:50)

Lennon-fMcCartney) [(Maclen, BMI}=With
riney, this ballad beauty with compelling Iyric is among their
HName (Look Up My HNumber)™”

(Prod. George Marfin) [Writers:
sole by Mc
finest, Flip: "You Know My
(Maclen, BMI). Apple 2764

GUESS WHO-NO SUGAR

TONIGHT (2:04)/AMERICAN WOMAN (3:51)

(Prod. Jack Richardson/Jack Richardson) (Wreiters: Bachman/8achrman-Cum-
mings-Feterson-Kale] [Dunbar, BMI / Dunbar, BMI}—Powerful followup to
Mo Time' 1% this double sided rock blockbuster. First 15 & driving
swinger, while flip is the pulsating LP fitle. RCA WVictor T4-0315

GLADYS KNIGHT & THE PIPS—
YOU NEED LOVE LIKE | DO (Don't You) (3:20)

(Prod. Morman Whitfield) (Writers: Whitfield-Strong) (Jobete, BMI)—Here's
a swinger that has all the ingredients Yo rush her uvp the charts all the
way and prove her biggest vet. |t's a mover from start to finish, the
vocal workout and the beat are wild, Flip: "You're My Everything™
(3:00) (Jobete, BMI). Soul 35071

OP 60 POP SPOILIGH]

(41 40)

BROTHERHOOD OF MAN—UNITED WE STAND (2:54)
(Prad. Tony Hiller) (Writers: Hiller-Simons) [Balwin-Mills, ASCAP}—Currently
in the tep 10 of the British chart, this strong production ballad has all
that sales and charts potential for the U.5. as well. Top production, it

should hit hard and fast! Flip: “Say & Prayer™ (3:08) (Belwin-Mills,
ASCAP). Deram 850359

ORIGINAL CASTE—MR. MONDAY (2:56)

{Prod. Dennis Lambert-Brian Potter) (Writers: Lamberi-Potter) (Cenis &
Pence, BMI}=Their initial outing “One Tin Soldier'” took them high on
the Haot 100, This driving rhythm number penned by Dennis Lambert and
Brian Potter will fast surpass that success! Top Artie Butler arrangement
and performance. Flip: (Mo Information Available). TA 192

Spotiights Predicted to reach the top 60 of the HOT 100 Chart

JAMES BROWN—FUNKY DRUMMER (Part 1) (2:36)

(Frod, James Brown Prod'n] (Writer: Brown) ([(Gole-Dymatons, BMI}—=Wilh
“It's a Day' cuwrrently riding on the charfs, Brown rushes ouf with a
top funky blues swinger loaded with discotheque appeal. Flip: "Funky
Drummer™ (Part 11} (2:55) (Gole-Dynatone, BMI). King 62590

ZAGER & EVANS—HELP ONE MAN TODAY (3:08)

Prod. Danny Davis]) (Witer: Evans) (Zerlad, BMI}—5olid rock beat backs
a top lyric message delivered in & strong vocal workout, This is the one
to bring the duo back to a high spot on tha charl, Flip: ""Yeah 3
(2:47) (Zerlad, BMI). RCA 47-%814

*JOHNNY NASH-

(What a) GROOVY FEELING (2:30)

(Prod. Johnny Mash) (Writer: MNash) (Mash, BMI}—A happy swinger, infec-
tious as all get out, that should spiral Mash right back up the charts
in "Cupid” and "Hold Me Tight" Fashion. S5tromg entry. Flip: (Ho
information Available). Jad 223

THE METERS—CHICKEN S5TRUT (2:05)

{Prod. Marshall E. Sehorn & Allen Toussaint} (Writers: MNocentelli-Porfer-
Neville-Modeliste) (Rhinelander, BMI)—They've done it againl More wild
dance beat material that will take them right back up the chart with all

the sales impact of “Look & Py Py" and morel Flips Mo information
Avallable). Josie 1018

PERCY SLEDGE—

TOO MANY RIVERS TO CROSS (3:07)

(Prod. Quin vy & Martin Greene) (Writer: CIiff) (Irving, BMI}=The Jimmy
Cliff blues ballad serves as potent material for Sledge that will fast re-
furn him to the Hot 100 and Soul charts with hefr; sales. Flip: "Push
Mr, Pride Aside” (3:15) (Quinivy, BMI). Atlantic 271

SPECIAL MERI] SPOILIGH]

PEACHES & HERB—

SATISFY MY HUNGER (2:51)

(Prod, Brad Baker) (Writers: Thuma:-hl'.&r-:handii (MRC, BMI}—Duo comes on
strong their first fime out for the year. Solid beat rocker will have no
trouble spiraling wp both the E:'? and soul chart. Flip: "“it's Just a
Game, Love' ([3:15) [Hastings, i). Date 2-1449

MAXINE BROWN—
| CANT GET ALONG WITHOUT YOU (2:35)

{Prod. Charles Koppelman, Don Rubin & Bob Finiz) (Writers: Dobyne-
Jones) (Charden, BMI)—Here's a surefire chart topper for her “‘We'll Cry
Together.” Funky beat blues ballad is served uF_ in a top vocal workout
aimed right at the Hot 100 and Soul charts, Flip: "Reason to Believe™
(2:30) (Faithful Virtue, BMI). Commonwealth United 3008

*OSCAR BROWN, JR., SIVUCA, NORMAN SHOBEY-—
WHAT IS A FRIEND (2:45)

(Prod. Ernie Altschuler) (Writers: Brown, Jr.-Henrique) (E.B. Marks, BMI
From the hinhlr successful musical *Joy™ comes a strong and commercial
rhythm ballad loaded with appeal for all types of prnzrammin that will
result in heavy sales fo drive It up all charts, Flip: “A New Generation"
(2:58) (E.B, Marks, BMI), RCA T4-0324

DOROTHY MORRISON—RAIN (2:25)

{Prod. Russ Miller & Lonnie Mack) (Writers: Combs-Morrison) (Mipper
ASCAP)—Exciting gospel-oriented rocker that will fast top the action of
her initial solo entry “All God's Children.” Wild vocal workoul and
arran;:emml. Flips "lehn the Rabbit™ (3:15) (Mipper, ASCAP). Elektra

*MAC DAVIS—

WHOEVER FINDS THIS, 1 LOVE YOU (4:27)

{Prod, Jerry Fuller) (Writer: Davis) (BnB, BMI)=Culled from his new LP,
the composer comes up with a strong performance of his moving ballad
beauty, loaded with sales and chart potential. This one could take him
all the way. Flip: (Ne Information Available). Celumbia 4-45117

Spotlighting new singles deserving special attention of programmers and dealers,

WILSON PICKETT—Cele, Cook & Redding (3:45) (Prod. Jerry Wexler & Tom
Dowd) (Writer: Holler) (Samphil-Roznique, BMI)—Pickett picks up on &
salute ta three music giants set fo the music of “Abraham, Martin
and John.” Another tfop Pickett performance. Atlantic 2722

"AIRPORT LOVE THEME—{Writer: Mewman) Eshamlz . ASCAP}—=VINCENT
BELL (2:58B) {Prod. Tom Morgan) Decca F'E!.'t'r FAITH (2:28)
{Prod. Jack Gold) Columbia 4-85114—Two individual and strong rendi-
fions of the current film theme penned by Alfred Newman. Bell offers
much for Top 40 with a "Midnight Cowboy™ flavored arran-h:munt
while Faith offers & lush string version with appeal for MOR,

THEM—Mobedy Cares (2:48) (Prod. Ray Ruff) (Writers: Duncan-Garrett
{Central Songs, BMI}—The winning group of the past moves fo the labe
with a strong commercial rock entry that should bring them back to
the Hot 100. Happy Tiger 534

LEON BIBB—The Ballad of the Virgin Soldiers (2:35) (Prod. Jim Foglesong)
(Writers: Kusik-Snyder-Davies) (Colgems, ASCAP)—Paotent lyric content
set to an infectious beat, from the current film “The Virgin Soldiers.”
Top Bibb performance. Much chart potential here. RCA F4-0322

MEIL YOUNG With CRAIY HORSE—Oh Lonesome Me (3:55) (Prod. Weil
Young) (Writer: Gibson) (Acuff-Rose, BMI}—The Don Gibson classic is
updated In a hot pop treatment by Young that could easily put him
vp the Hot 100 with sales potency. Reprise OB9E

"HARRY J, ALL STARS—Liguidater (3:14) (Prod. Harry J.) (Writer: Johnson)
l!ninﬂ, BMI)=This infectious insfrumental Fh']"fﬁl‘!‘l item has been a
nit all over Europe and has the same potential for the U.5. Much of
the flaver of “‘Skokiaan™ here and ' loaded with jukebox and
programming appeal. AEM 1762

ROBERT KMIGHT—!| Only Have Eyes For You (3:00) (Prod. Buzx Cason &
c Gl'fdlnumi!m: 'ﬂ'll'l'l!'l-ﬂl.llhin}' (Warner Bros.-Seven Arts, ASCAP)
—The standard is revised fo fit right into today’'s markef with a top
vocal performance and arrangement, Should bring the *“Everlasting
Love” guy back to the charts. Ef 90037

MIKE CLIFFORD—Broken-Hearted Manm (2:45) (Prod. Guy Hemric) (Writer:
Upton] (3piral, BMI}=That “Close to Cathy™ guy returns fo the disk
scene with a strong commercial rock item that has all the ingredients
and performance fo bring him back ta the charts once again.
American International 138

PEOPLE—For What It's Worth (3:11) (Prod. Mark Wildey) {Writer: Stills)
(TenEast/Springale Toones/Cotillion, BMI}—The Buffalo Springfield hit
gets & potent revival wvia this swinging freatment loaded with com-
mercial appeal., Paramount 0019

*ROGER WHITTAKER—Mew World in the Morning (2:28) (Writer: Whil-
taker) {(Arcola, BMI}—Smooth folk Fflavored rhythm ballad with a
compelling lyric line and performance offers much for sales and

chart action. Fits all programming and should be heard. RCA
740320

GUESS & ABNER—And the Warld Keeps Spinning (3:00) (Prod. Ron
Green) [Writers: Price-Green) ([Glen Campbell/Ron  Green/7th  MNote,
BMI)=5trong rock ifem serves as a 3solid debut for the duo fhat
could easily bring them lo the chart their first time out. Kapp 2079

WHY CANT | TOUCH YOUR?—{Writers: Courtney-lLink) (Chappell, ASCAPF)—
DONNA THEOFDORE (23:30) (Prod. Herb Bernstein) Jubilee 3693 /
LINDA BENNETT F.:IE M}Plﬂd. Bob Morgan) Cemmand #&134—The
much recorded rock ball frem the musical *‘Salvation™ is offered

here in two equally strong readings and both offer much chart
potential,

“LOS INCAS—E| Candor Pasa (2:16) (Writer: Robles) (E.B. Marks, BMI)—
Infectious instrumental rhythm item has a haunting melody,- I1's
loaded with programming appeal and couwld break big on the charts as
a left-field winner. Mercury 73027

CALYIN LEAYY—Cymmins Prison Farm (4:20)

OpP 20)

COUNTRY

Spotlights Predicted to reach the top 20 of the
HOT COUNTRY SINGLES Chart

STAN HITCHCOCK—CALL ME GONE (2:41)

(Pred, Glenn Sutton) (Writer: Foster) (Jack & Bil, ASCAP)}—His ""Honey I'm
Home' put him right up there in the Top 20, This top rhythm ballad
has all that chart and sales potential and mora! It"s Hitchcock at his best.
Flip: “Your Kind of Man®™ (3:28) (Hall Clement, BMI). Epic 5-10584

WANDA JACKSON-—
A WOMAN LIVES FOR LOVE (2:46)

{Prod, Geﬂrl%r Richey) [Writers: Richey-Wilson-Sutton) (Al Gallice, BMI)—
The fine stylist can't miss with this powerful and moving ballad from the
pen of Glenn Sutton, Morris Wilson and George Richey. Strong followu
to her “My Big lron Skillet.” Flip: “"What Hawe We Done” :2:23’;
(Party-Time, BMI). Capitol 2761

WYNN STEWART & THE TOURISTS—
YOU DON'T CARE WHAT HAPPENS TO ME (2:40)

iProd. Earl Ball) (Writer: Rose) (Milene, ASCAP)—Following up his "Yours
Forever” chart winner, Stewart comes up with still more potential with
this fine updating of the Fred Rose ballad classic. Top performance for a

otent chart entry, Flip: "Young As Spring™ [3 F ay, BMI).
El;ihl w5 . I Bremay. :I

Spotlights Predicted to reach the
HOT COUNTRY SINGLES Chart

CHAR

F“E,Eﬁ'lﬂll:}:g“ More Mountain to Climb (2:39) (Blue Book, BMI)

:uHEEt.IEI!A!EITh. Cleanest Man in Cincinnatl (2:08) (Evil Eye, BMI)

MAC WISEMAN—Ring of Fire (2:00) (Painted Desert, BMI). RCA VICTOR
475814

BILLIE 10 SPEARS—Midnight Train (2:50) (Allroads, BMI). CAPITOL 27469
DIANA TRASK—8enpath 5till Waters (3:11) (Blue Crest, BMI). DOT 17342
DUANE DEE—Ramblin® Man (2:13) (Central Songs, BMI). CAFITOL 1760

JAMEY RYAN—Mely Cow (2:30) (Marsaint, BMI). SHOW BIZ 232
JACK BARLOW—Child Bride (3:15) (Tree, BMI). DOT 17343

lII.I:i‘I‘E'HF:I.I;HiH—I Get a Happy Feelin® (2:06) (Singleton, BMI). DECCA

SUE RICHARDS—Givin® Out of Givin®
EFIC 3-10589

JIMMY WAKELY—Any Way You Want Me (2:42) (Anne-Rachel, ASCAP).
DECCA 37649

JUDY ALLEN—When HWe's Really Gome (2:39) (Surefire, BMI), STOP 1358

DIANA DUKE—Tonight the Jukebox Plays for Me (2:31) (Mewkeys, BMI).
MERCURY 73033 :

RODMEY LAY—Georgia Boy (2:28) (Blue Book, BMI). CAPITOL 2759
RAYMOND A. SMITH-Fifteen Years Ago (2:50) (Peach). SUGAR HILL DOD3

OP 20)

SOUL

Spotlights Predicted to reach the
TOP 20 of the TOP SELLING R&B SINGLES Chart

Ins (2:20) (Ben Peters, BMI).

RUBY ANDREWS—EVERYBODY SAW YOU (2:50)

{Prod. B. Eaton & R, Williams) (Writers: Neeko-Williams) (Ric-Wil, ASCAF)
—This powerhouse swinger has all the sales and charl potential of her “You
Made a Believer Out of Me' smash, This driving rhythm item will take
her right up the Soul Chart and spill over to pop as well. Flip: “Can
You Get Away” (2:45) (Ric-Wil, ASCAP). Iediac 1017

CH ART Spotlights Predicted to reach the
SOUL SINGLES Chart
JIMMY HOLIDAY—A Man Ain"t Nothin’
(Asa, ASCAP), MINIT 32097
PAT LUNDY—=Prove It (2:25) (Pronto-14th Hour-Well Made, BMI). BELUXE 118
STU GARDMER—Empressin’ My Love (2:45) (Chisa-Cherio). CHISA 8007

SOUL CHILDREN—Hold On, 1I'm Comin® (3:20) (East/Memphis & Pronto,
BMl). STAX 00462

CHUCK BROOKS—Love's Genna Tear Your Flayhouse Down, Part 11 (3:25)
(East/Memphis, BMI), YOLT 4034

LARRY DAVIS—For 5 Long Years (2:55) (Modem, BMI). KENT 4319
(Rain/All Roads,

Without a Woman (3:16)

BMI).
BLUE FOX 100
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ANOTHER UNITED ARTISTS
RECORDS EXCIUSIVE!

THE SHIRELLES

THEIR NEWEST SINGLE-

“THERE GOES MY BABY/BE MY BABY "#suso04s
bw “STRANGE, I STILL LOVE YOU™

Produced by Randy Irwin J & TR
For Dav-Mar Entertainment Corp. i ) ¥ .
Executive producer: Bob Skaft

g

LUNITED
ARTISTS

Ewatartmimment frinm I“
Trnnmmerisd Corperntion
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David Porter has got it. Get it!

These distributors
have sold out. Get it!

ABC RECORDS—Seattle
TDA—Chicago

HOT LINE—Memphis

GOLD RECORDS DIST.—Buffalo
MALVERNE—New York

MARNEL DIST. CO.—Philadelphia
SCHWARTZ BROS.—Washington, D.C.
SUPREME DIST. CO.—Cincinnati

ENTERPRISE
RECORDS
ENS 1009

ENTERPRISE RECORDS, A DIVISION OF STAX RECORDS,
A DIVISION OF FAMOUS MUSIC CORPORATION

A LG+ W COMPANY

08 NORTH AVALON, MEMPHIS, TENNESSEE 3R104

ALSD AVAILABLE ON B-TRACK CARTRIDGE AND CASSETTES

AT LAST! AT LAST! A DEDICATED SONGWRITER-PRODUCER

HAS BEEN AFFORDED THE OPPORTUNITY TO EXPRESS HIMSELF
THROUGH ANOTHER QUTLET OF HIS MANY TALENTS. | WILL

NOT BORE YOU WITH A LOT OF WORDS DESCRIBING THIS ALBUM
BECAUSE YOU COULD BE USING THIS TIME DIGGING IT. YOU
KNOW DAVID PORTER AS THE CO-WRITER AND PRODUCER OF SUCH
HITS AS "HOLD ON I'M COMING", "SOUL MAN", “"YOUR GOOD
THING (15 ABOUT TO COME TO AN END)", AND MANY OTHERS. NOW
HE SHARES HIS SOUL WITH YOU IN THE ACTUAL

PERFORMANCE AS A VOCALIST. | DARE YOU TO GIVE TEN

MINUTES OF YOUR EARS TO THIS ALBUM! IF YOU ARE NOT TURNED
ON -THEN—THERE IS NO SUCH ALBUM ENTITLED "GRITTY
GROOVY, AND GETTIN' IT™. TAKE IT FROM ME, | KNOW! |'VE HAD
THE PLEASURE OF BEING HIS PARTNER FOR THE LAST FIVE YEARS.

ISAAC HAYES

itty, Groovy, & Gettin’ It
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“SOMEDAY
WELL BE
TOGETHER

Diana Ross | Now Bert Kaempfert
& The Supremes | does it another way.
did it their | Hisway.
way. | Beautiful.
Beautitul. | Andit's already
getting top-forty play.
Very beautiful.

"Someday We'll Be Together"
s from 74!
"The Kaempfert Touch"

)
‘
A

On Decca records and tapes. D@GaC

DL75175
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Late News

Cap’'s Historical
Attack on Piracy

o Continued from page |

wir against tape pirates, has
won injunctions and restraining
orders prohibiting more than
100 companies or individuals
from illegally duplicating, adver-
tising or selling Capitol record-
Ings.

The defendants are Louis
Anthony and Gloria J. Aiello,
Virginia Lucero (also known as
Virginia Lucas, Mary Folden
and Judy Wilson), Samuel
Arnold and John E. Bogart,
all of Custom Tapes, Bahama
Enterprises, Echo Industries,
Echo Tapes, Italia Exporters,
and ltalia Exporte; Wayne E,
Holm, Louis Spilker (also
known as Louis Stilker), Joseph
Castor, Allan Woods, James
Borlaug and Gerald Rogers
(also known as Gerald Rodgers,
Herald Rogers and Herald
Rodgers) all of Hartford Guar-
antee & Trust Company, Quid
Pro Quo, Television Rentals

International, Television Rentals,
Checks Welcome, Export Tool &
Supply Co. and Clary Enter-
Prises,

Other defendants are Jerry
Rodgers Enterprises; Investment
Research Company: Peter L.
Marshall, Doris Marshall, Irving
Lobell, Edward McGinnmis, Julie
Stroud and Frederick Dunham,
all of Century Tool & Supply,
Export Tool & Supply Company,
Century Enterprises and Nation-
wide Tool & Supply Company;
Donald, Sharon, John, Michael
and Lillian Washbrook, Gary
Hendrickson, William Richards,
Clifford Fiedler and David
Hampton, all of Audio Physics
(also known as Audiophysics);
H.G. Chaffee Company (also
known as H.G. Chaffee Com-
pany Warehouse); Gary G.
Wainwright; and Jim D. Foster
of Muntz Sterco-Pak Store (also
known as Pomona Tape Town
and Jim's Tape Town).

Sales Are Jumping as Jazz

Makes Gains in 2 Markets

e Continued from page 1

ground press to be added to the
jazz  reviewers list. College
newspapers, loo, are beginning
to put in their bid for jazz
product.

In view of the current jazz
upsurge, Atlantic is gearing its
promotional efforts, for the first
time, with two national promo-
tion men who'll handle jazz
product only. The two new Jazz
promotion men, who'll work
under the direction of Henry
Allen, Atlantic’s vice Fresident
in charge of promotion, are
Victor O'Gilvie and Bill Staton.
Their efforts will be coordi-
nated with that of Gunther
Houer who handles college pro-
motion for the label.

Atlantic is further develop-
ing its commitment to jazz with
a special jazz promotion month
to begin April 15. It will mark
the first time that Atlantic will
be gearing its promotion and
merchandising artillery at jazz
product alone. Featured in the
“jazz month” will be the re-
lease of three more “Best of. . ."
series, which was initiated with
the January release.

And a further step into the
jazz. groove by Atlantic will be
the reintroduction of special
label on its single releases to
denote that it's a jazz release.
Ertegun said that Atlantic had
stopped marking the singles as
jazz product about three years
ago because it was felt that
the jazz classification hurt the
disk's spinning potential on the
radio. Now, it seems, the jazz
mark is something a lot of pro-
grammers are looking for.

Ertegun also contributes the
current jazz rise to the willing-
ness of the jazz performers to
get out and hustle their disks.
They are now making them-
selves available for disk jockey
promotion tours and newspaper
interviews. “In the past,” Erte-
gun said, “the jazz performer
was known to turn his back on
the audience and shun all con-
tact with the outside world.”

There are now 25 “impor-
tant” jazz artists under exclusive
contract to Atlantic. They are
released on the Atlantic label,
the Vortex label, a division of

70

Atco, and the Embryo label, a
division of Cotillion. Most of
the jazz product is produced by
Ertgeun and Joel Dorn, staff
producer at Atlantic.

Atlantic's current impact on
the jazz market is pointed up
by its run of seven LP’s on
Billboard's March 7 chart of
20 Best Selling Jazz LP's. Herbie
Mann led the pack with five
LP's, the Les McCann-Eddie
Harris LP, “Swiss Movement,”
was No. 1, and Roberta Flack's
“First Take™ was No. 15, Three
of Mann’s LP's were in the top
10, more than any other jazz art-
ist has ever had at one time.

Crewe Will Give

Fox Some Spots

NEW YORK—Crewe Rec-
ords will begin a two-week FM
radio spot campaign to promote
its new English group the
Fox. The spots will be aired on
10 major radio outlets through-
out the country including New

York, Pittsburgh, Chicago, De-
troit, Philadelphia, Boston, San
Francisco and Los Angeles. The
spots are being coordinated with
a promotion at the distributor-
dealer level. The promotion in-
cludes a special Fox poster,
which is included as a tear-off
perforated wraparound on the
album, and Fox Calendars.

Decca’s March Tapes

® Continued from page 17

Spain,” his latest release which
was recorded in Madrid last
December.

Two Bing Crosby classics,
“When Irish Eyes Are Smiling,”
and “Shillelaghs and Sham-
rocks,” have also been released
in tape form in time for St. Pat-
rick's Day, Tuesday 17,

Other tapes in Decca's March
release are “The Weavers Great-
est Hits"; “Earl Grant's Golden
Favorites”; “Pete Fountain's
Golden Favorites™; “1f It's All
the Same to You” by Bill An-
derson and Jan Howard; “Lord
Is That Me,” Jack Greene; and
“Funky Chicken” by Willie
Henderson.

lBEST SELLING I P,

This Last Weeks on

Week Week  TITLE, Artist, Label & Number Chart

1 1 SWISS MOVEMENT . 14
Les McCann & Eddie Marris, Atlantic S0 1537

2 2 HOT BUTTERED SOUL 35
Isaac Haves, Enterprise ENS 1001

3 3 MEMPHIS UNDERGROUND 45
Herbie Mann, Atlantic 5D 1522

4 4 WALKING IN SPACE 17
Quincy Jones, AEM 5P 3023

-1 S YEMELE . 11
Sergio Mendes & Brasil '45, ARM 3P 4238

6 7 BUDDY & SOUL 28
Buddy Rich Big Band, World Pacific BST 20148

) 65 IN A SILENT WAY 27
Miles Davis, Columbia C5 9857

8 9 HERBIE MANN LIVE AT THE WHISKEY A GO &0 .15
Atlantic 5D 1534

9 10 BEST OF HERBIE MANN 3
Atlantic 50 1544

10 16 BEST OF RAMSEY LEWIS .
Cadet LPS B39

11 11 INSIDE .. .. . .. .. ... .. 10
Paul Horn, Epic BHNX 2464866

12 8 CRYSTAL ILLUSIONS : i 30
Sergio Mendes & Brasil "84, AEM 5P 4197

13 13 DIDNT WE i 12
Stan Getz, Verve V&-8780

14 12 FANCY FREE . 11
Donald Byrd, Blue Hote B3T B4319

15 14 CONCERTO GROSSO IN D BLUES 3 10
Herbie Mann, Aflantic 5D 1540

16 18 SPARCE . .. ... . ... .. 11
Modern Jazz Quartet, Apple 3TAD 3380

17 — COUNTRY PREACHER . 1
Cannonball Adderley Quintet, Capitol SKAD 404

18 20 STONE FLUTE .. . = 2
Herbie Mann, Embrye 50 520

19 19 SPINNING WHEEL .. . . 5
Howard Roberts, Capitol 3T 338

20 15 FIRST TAKE .. .. _ .. 8
Roberta Flack, AHlantic 50 B230D

Billboard SPECIAL SURVEY For Week Ending 3/14/70

Executive Turntable

o Continued from page 10

tive advertising manager; Roland Watts to direct catalog and

literature disbursement and

inventory. . |,

Leo Colvin has

resigned as general manager of Liberty/UA .TE.]JE Duplicating.
. . . Gerry Cousins, national sales manager of International Tape

Cartridge Corp. (ITCC), has left.

* * *

Nick Shrode named Jad Records national promotion direc-
tor. He has been handling promotion on the West Coast. . . .
Gil Friesen, Chuck Kaye and Bob Fead have been promoted to
vice presidents at A&M. Friesen, who has been with the com-
pany since November, 1964, has been named vice president,
director of administration and creative services. He is also cur-
rently vice president of Tijuana Brass Enterprises. Kave, who
came to A&M in July, 1966, as general manager of the com-
pany’s publishing firms, is now vice president, director of pub-
lishing and recorded product with responsibility for Irving and
Alamo Musics as well as the label's a&r department. Fead, who
came to the label in January, 1966, as sales manager. is now
director of distribution with responsibility for sales, promotion,
advertising and special projects. His most recent title was general

manager of A&M Records.

ITCC Registers a Loss of
$1.4 Million for Fiscal ‘69

FAIRFIELD, N.J.—The In-
ternational Tape Cartridge Corp.
(ITCC) one of the largest tape
duplicating companies in the
country, has recorded an un-
audited loss of $1.4 million for
fiscal year 1969,

Sources close to the com-
pany, which was formed in
1965, blame bad debts and re-
dundant prerecorded 4-track in-
ventory (reported to be in the
vicinity of 750,000 CARtridges)
for the loss which has been ris-
ing steadily for the past two
years. Current economic trends

. . 9 .
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in the nation are also blamed
for aggravating the situation,

In an urgent bid to reverse
the present situation and save
the public-owned company from
going into liquidation, the com-
pany’s board of directors has
ordered a complete reorganiza-
tion of the firm's management,
the second since James J. Elkins
was replaced as president a few
short months ago. The board
has also ordered a drastic re-
trenchment of staff, leaving the
company with a skeleton crew
to continue operations.

An informed source disclosed

WB-Reprise’s
Hot February

LLOS ANGELES — Sales of
singles during February set a
new sales record for Warner-
Reprise, according to WRB's
President Mo Ostin,

Two singles boosted sales 1o
record proportions: “Leavin’ on
a Jet Plane™ by Peter, Paul &
Mary and the Beach Boys de-
but Reprise disk, “Add Some
Music."

Seven other records helped
boost the sales pattern. They
were “Something's Burning” by
Kenny Rogers and the First Edi-
tion; “Spirit in the Sky™ by Nor-
man Greenbaum; “Oh Well” by
Fleetwood Mac:; “Victoria” by
the Kinks: “Love Minus One"
by Turley Richards; “1 Would
Be in Love (Anyway)" by Frank
Sinatra, and “Just About the
Same"” by the Association.

Programming Aids |

o Continued from page 47

Overcame His Size™ (Okie From
Muskegee), Merle Haggard, Capi-
tol. . . . WMDN., Midland, Mich.,
co-music director Ralph Ricks re-
porting: BP: “Blossom Dear.” Guy
Marks, Radnor; BH: “l Heard Our
Song,” Dottie West, RCA: BLP
CUT: “Right or Wrong" (Country
Special). Wanda Jackson, Capitol
.. . KMCO, Conroe, Tex., music
director/personality Keath Heyn
reporting; BP: “Love Is a Some-
times Thing.” Bill Anderson, Dec-
ca: BH: "Pickin® Wild Mountain
Berries,” L. Lindsey & K. Vernon.
Chart;: BLP PICK: “"George Ham-
ilton IV,” RCA.

SOUL

WDIA, Memphis, Tenn., Bill
Thomas reporting; BP: “Turn Back
the Hands of Time,” Tyrone Davis,
Dakar; BH: "You Say It,” Al
Green, Hi; BLP CUT: “Sugar
Sugar” (Right On), Wilson Pickett.
Atlantic.

Wollensak Adds Units

® Continued from page 17

Vanguard *“Surround Sound”
sampler tape free with the pur-
chase of its guad units. Fea-
tured are Joan Baez, Bufiy
Sainte-Marie, the English Cham-
ber Orchestra and the Utah
Symphony.,

Wollensak's own 4-inch diam-
eter speakers have been de-
signed to ‘take 15 watts of
power. If an amplifier drives
beyond this peak, the added
energy is turned into thermal
heat and a small light goes on
in the front of the cabinet in-
forming the owner to turn
down his amplifier, A pair of
speakers will sell for $79.95.

Wollensak began its series of
quad dealer demonstrations
three and one-half weeks ago
in San Diego and Santa Ana.
The intention within the next
few weeks is to display the
quad, cassette and reel units
in the audio center series in
such major markets as New
York, Chicago, San Francisco
and Cincinnati.

that the new management group
is in the act of formulating new
plans for the company, designed
to aid it in regaining its place
among the country’s leading
duplicating firms. The source
admits that ITCC will be hurt
by the present crisis, but added
that the reorganizational plans
are designed to save the com-
pany's image from irreparable
damage.

MARCH 14, 1970, BILLAOARD
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EVERY

GOOD

BOY

In plain English, your scale will be paid on a
higher scale. Were it written in plain Swahili, for that
matter, your music would earn more per performance
from ASCAP than from BMI.

We're not just giving you a song and dance (that's
your department). We can demonstrate that promise in
black and white because ASCAP surveys music per-
formances regardless of whether or not the writer is a
member. This makes it possible to estimate what ad-

DOES
FINER

ditional royalties a given property might have earned
had the writer been an ASCAP member at the time. The
evidence and a free analysis of the figures is at your
disposal for a collect call to Dave Combs—at
MU 8-8800—or to either of the two gentlemen listed
below. They will convince you that while you're com-
posing figures that are music to the ears, you should
make some that are music to yours.

Let's F-A-C-E it!

MORE DOUGH RE MI

American Soclety of Composers, Authors and Publishers
575 Madison Avenue, New York, N. Y. 10022

Herbert Gottlieb

Ed Shea

9301 Wilshire Blvd., Beverly Hills, California (213) CR 3-6022 700 1/7th Avenue South, Nashville, Tennessee (615) 244-3936

WWW americanra
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“Mr. MONDAY:"
by The Original Carste

PRODUCED BY DENNIS LAMBERT and BRIAN POTTER

llllll

——_

'-'.l-—l""'-

from theirsoon to be released

album.'OneTin foldier: .

DISTRIBUTED BY BELL RECORDS, A DIVISION OF COLUMBIA PICTURES INDUSTRIES, INC., 1776 BROADWAY, NEW YORK, N.Y. 10019



www.americanradiohistory.com

