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Fox Eyes Payment Plan
For Audio-Visual Field

By PAUL ACKERMAN

NEW YORK — The Harry
Fox Apgency, publishers agent
and trustee, is studying the
audio-visual field in prepara-
tion for servicing its clients in
this new medium. Al Berman,
chief of the Fox operation,
stated that his office was al-
ready engaging in talks with
representatives of the Japanese
music industry, in view of the
fact that EVR will likely make
its appearance mn the Far East
in the fall.

[n the U.S., Berman said,
publishers want to proceed
cautiously, They wish to de-

termine what direction audio-
visual will take, and they are
most anxious, initially, to es-
tablish the principle of pay-
ment for this type of use, This
is essentially the attitude Amer-
ican copyright owners have

What's Listener
Like? Go Forum

NEW YORK — Radiomen
from across the nation will be
informed on what the radio
audience is really like, at a
special session of the third an-
nual Billboard Radio Program-
ming Forum.

The Forum., which will be

(Continued on pace 4)

taken whenever a new music
medium was in an early stage
of development—as television
in its early years.

Whether audio-visual ma-
terial will bhe rented or sold
outright will have an impor-

tant bearing upon the royalty
(Continued on page 6)

Fonior Group Anmniversary
Tribufe
See page 41

rmﬂ

F AT OTACATCIMT R EATRT AT ATM b

AMPEX, LEAR IN
LICENSING TIE

REDWOOD CITY, Calif. —
Ampex Corp. became the first
U.S. firm to conclude a licens-
ing agreement with Lear Jet
Stereo for the manufacture of
8-track CARtrnidges. Under
terms of the contract, Ampex
would pay Lear Jet up to 5450,.-
000 in royalties. The deal is
retroactive to Feb. 24, 1970.

According to Ed Campbell,
head of Lear Jet Stereo division
of the Gates Rubber Co., the
firm is pursuing similar licens-
ing agreements with other man-
ufacturers of B-track cartridges
in the U.S. Lear Jet has had
8-track cartridge rovalty agree-
ments with cartridge manufac-
turers abroad.
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Beatlemania Returns

As ‘Let It Be' Clicks

By IAN DOVE

NEW YORK—Beatlemania—
this time in the form of In-
creased productivity from the
group and individual members
and in booming sales figures
for Beatle product—is still
alive and kicking. Beatles’
business manager, Allan Klein,
revealed that 3.2 million copies
of the group’s “Let It Be” al-
bum had been shipped in 13
days. At No. 2 on the Billboard
album chart, this week, it
jumped from 104. Another
Apple album, “"McCartney,” by
Paul McCartney, retains the
top spot.

Videocording Battle Shaping

LOS ANGELES—An inter-
national battle is shaping iIn
videocording,

In the race are the Ameri-
cans, the Japanese and the
Europeans. As prize is a con-
cept that will be a major factor
in the home entertainment
product market.

Several factors
the wvideocording
ing:

—A  standardization

are heating
race, includ-

agree-

ATD & Philips Set Up Plan
For Minority Businessmen

LOS ANGELES — American
Tape Duplicators (ATD) and
North American Philips, New
York, jointly will help minority
businessmen move into the mu-
sic and tape industry.

New Rack Sites
Sweeping U.K.

By BRIAN MULLIGAN

LONDON—A new impetus
to rack sales is being given by
Record Merchandisers’ manag-
mg director, Ian Miles, who is
preparing to install racks in

(Continued on page 77)

The joint venture, ATD of
Washington, D.C., will seek to
secure government and private
contracts for tape duplication,
record manufacturing and re-
lated services.

ATD of Washington has been
launched with the financial and
technical assistance of North
American  Philips, electronics
and entertainment complex,
and American Tape Duplicators,
one of the leading duplicators
of music and spoken word
lapes.

Warren Gray, executive vice
president of American Tape Du-
plicators, Los Angeles, has been

(Continued on page 13)

By BRUCE WEBER

ment among three Japanese
companies, five European man-
ufacturers and an American
entry—Magnavox—to establish
the magnetic recording type
cassette video system,

—The entry of Magnavox,
Philips of Holland, Admiral
and Victor Co. of Japan in the
videocording scrap.

—Plans by Philips, Sony and
Victor to release comprehen-
sive  program libraries with
the initial marketing of their
hardware — sometime in late
1971 or early 1972,

The entry of Magnavox and
Admiral came as a surprise to
industry sources. But just prior
to their announcement of enter-
ing the video field, another
company, GBC Closed Circuit
TV Corp., announced it would
introduce a videocassette tape
playback system for the home
market.

The system will be compati-

ble with the videocorder Sony
is producing. GBC's unit will be
marketed ‘“approximately in
early 1971 at a target price of
55300 to 5600, according to
Harry Lefkowitz, GBC presi-
dent.

Lefkowitz said GBC “moved
into videotape field when we
bought nearly 3,000 videotape
recorders made by Sony for
General Electric, and began

(Confinued on page I7)

According to Klein, “Let It
Be” is already the fourth best
selling Beatle album. The list
is headed by "“Abbey Road"
(about 5 million, said Klein),
followed by their first ever U.S.
album, “Meet the Beatles”
(4.3 million) and “Hey Jude”
(3.3 million). In fifth place, be-
hind “Let It Be,” is “Sgt. Pep-
per,” usually regarded as the
biggest Beatle seller (2.7 mil-
lion).

Pointing out that “Abbey
Road,” "Hey Jude” and “Let
It Be" are all recent product,
Klein sees this as justification
for the present Apple method
of operation. "“Since January,
Apple has, in effect, taken a
unique position in the record
business, having total control

(Continued on page 8)

Famous Music in

Mass Revamping

NEW YORK — Dot and
Paramount Records have been
moved here as part of a vast
reorganization of Famous Music
Corp. which now centers all
major activities of the music
complex at the Gulf + Western
headquarters here.

(Continued on page 86)

Rock-Flavored Jazz Opens
New Vistas for Musician

By ELIOT TIEGEL

LOS ANGELES—Jazz and
rock are fusing new musical
relationships.

Saxophonist John Klemmer's

quartet; Miles Davis' new elec-
tronmic group, Jerry Hahn's

NAMM Meet Sets ’Firsts’

By EARL PAIGE

MIAMI BEACH—Despite a
sagging economy, and the fact
that another industry-wide mu-
sic show was held a few weeks
ago, the National Association of
Music Merchants (NAMM) is
set to surprise the industry by
drawing an estimated 10,000

delegates to its first convention
outside Chicago. Scheduled June
5-9 at the Convention Center
here, the event at the Conven-
tion Center here marks many
firsts for the 69-year-old associ-
ation and heralds a new era for

(Continued on page 74)

Brotherhood; the Fourth Way
featuring  violinist  Michael
White, guitarist Larry Coryell,
Tony Williams' Lifetime, and
now Gabor Szabo's “juiced up”

sextet, are all examples of
jazz' “new face.”

The key to these jazzmen's
activities is their performing for
customers customarily atuned
to hearing the tidal din of rock
music.

These musicians represent
the  contemporary thinking
school of jazzmen who have

more or less tossed off any ties
with the oldline forms of jazz

(Continued on page 86)

Grand Slam for Canyon

[Advartisemant]

- NINA SIMONE
GFTED & BLACK
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Lets give freaks who were never
exposed to*After Bathing at Baxter’s”
another chance.

Otherleading groups are getting into the sound the
Airplane introduced on "After Bathing at Baxter's” 2
years ago. And they're receiving accolades (and sales)
because of it. So, to give freaks who never knew about it,

JeFleroh AspPrane | O Whoweren't ready forit, another chance, we're
AFTER BATHIN ' |I . s i ¥ .90 -
G AT 6AxTER'S | reservicing “Baxter’s” by Jefferson Airplane.

LSO-1511 P85-1292

Special price: Everything is the same about the new reserviced “"Baxter’s” album, but
the price. At $4.98 or less, what may be the Airplane’s best album, is also a great buy.

A remarkable fact: The Airplane has gone on record categorically, saying that
“After Bathing at Baxter's” is their most important aloum. We'd like to take this
opportunity to also remind you of what other people had to say about it.

“‘After Bathing at Baxter's” is the best
Jefferson Airplane album... recognized as the
crowning achievement of the dawn of
American rock”—Paul Williams, “Outlaw Blues™

“After Bathing at Baxter’s” is an experiencethat
comes close to matching their in-person impact.
When you put thison, turnupthe volume, and
forget your seat belt”—Nat Hentoff

“...thesound that brought them to the forefront of
the San Francisco groups and turned theminto a
world-recognized musical influence”’—The Beat

“One of the combo’s best efforts for long play”
—Chicago Daily News

“...well, from the Jefferson Airplane gang, who
expects ‘Swan Lake’'?”—Phoenix Gazette

“The Airplane may be even more popular when its
listeners catch up”’—Express and News,
San Antonio, Texas

“c Records
and Tapes

L Sesiemer it Lop
N ﬂ]ljﬁﬁ:r FE——y S0y,

= ——

)
2 Col -

il

Theoriginal “After Bathing at Baxter’s” Ad.
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General News

Racusin Keys Trade
Youth Drive of UN

NEW YORK—Norman Ra-
cusin, president of RCA Rec-
ords, is spearheading an industry
drive to support the World
Youth Assembly, which will be
held in New York July 9-18
under the sponsorship of the
United MNations. The drive is
aimed to raise money from
voluntary contributions to help
bring 750 people under the age
of 25 from all over the world
to the Assembly.

In a letter to industry execu-
tives, Racusin said, “Since our
industry is so involved with
young people and music has be-
come s0 important a means of
imFarting youthful expression,
| feel that we, as an industry,
should lend our total support to
this forum.” The theme of the
Assembly will be “Peace, Prog-
ress and Cooperation.” The
delegates will deliberate in pri-
vate sessions and the results of
their deliberations will be aired
before the UN membership in
plenary sessions.

Racusin is a member of the
committee working on behalf of
World Youth Assembly Fund,
Inc. Also on the committee are
Michael Butler, producer of
“Hair,” George Yahraes, promo-
tion and sales director of the

Atlanta NARAS
Plans ‘71 Fete
For Royal Coach

ATLANTA — The Atlanta
chapter of NARAS will hold its
1971 awards dinner at the Royal
Coach, which has a ballroom
seating an anticipated 1,500
people.

Bill Lowery, president of the
chapter, said initial demand in-
dicated the number would be
at least that high following this
spring’s successful first venture,

Gy Waldren, of WSB-TV, has
been named executive producer
of the show, with Buddy Buie of
the Lowery corporation co-pro-
ducer. Phil Walden again will
serve as general chairman.

The board of the Atlanta
chapter also named Jack Geld-
bart, past president of NARM,
its legal counsel, Geldbart, an
attorney as well as distributor,
will utilize this position as at
least a partial return to the prac-
tice of law.

The chapter is working on
developing a project for helping
the ghettos of Atlanta, with
Zenas Sears in charge of a recre-
ation committee,

ABC-FM stations; Kip Cohen,
of the Fillmore East and West;
Minnie Cushing; Adela La Fora
Holzer, James Verner, London
“Hair” producer, and Bertrand
Castelli.

The expenses of the Youth
Assembly are estimated at $733,-
500. The assembly is being held
as part of the U.N.'s 25th anni-
VErsdry observance.

Fox Broadens Piracy Action—
Hits Retail Chains, Distribs

NEW YORK—The Harry Fox
Agency, on behalf of pub-
lisher chents last week insti-
tuted an action in the United
States District Court for the
Southern District of New York
charging tape cartridge piracy
against 13 defendants, includ-
ing Mational Tape Distributors
Inc., Mational Sound Market-
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EDITORIAL

In Service of Youth

Norman Racusin's leadership of the drive to support the
World Youth Assembly (see separate story) focusses attention upon
the broader obligations of the music/record industry—obligations
which are separate and distinct from the exploitation and sale of

songs and records.

It epitomizes the fact that the music/record industry entails

more than entertainment.

As a communications medium, as a medium profoundly in-
volved with the youth of the world, the industry has a responsibility
to encourage youthful expression on key international topics and
problems facing the United Nations.

The Assembly will be held in New York July 9-18 under the
sponsorship of the UN. We urge that industry executives follow
Racusin's lead so that a sufficient fund is raised to guarantee the
success of the Assembly. And we commend the industry for its
recognition of social and educational values beyond any monetary

measurement.
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Polydor to Stage Wk.
Of Meets in Markets

NEW YORK—Polydor Rec-
ords is staging a series of sales
meetings with distributors, re-
tailers and rack-jobbers in each
of the company’s local markets
from Monday (8) through Friday
(12} as part of the company's
“One Year After” campaign.

Irv  Trencher, director of
sales for Polydor's pop division,
and Sid Love, national sales
manager for the classical divi-
sion and director of sales for all
tape product, will head the
teams of salesmen who will
hit each market. They will be
assisted by regional sales man-
agers Bernie Wechsler, East
Coast; Lu Fields, West Coast;
and Joe Berger, Midwest; and
new tape sales representatives:
Chuck Dondero and Jerry Den-
kers, covering 11 Western states
and Vincent Fsadni, Midwest.

New product to be intro-
duced includes second albums
by Area Code 615, the Tony
WwWilliams Lifetime, now featur-
ing Jack Bruce on bass guitar;

EDITORIAL

A Vote of Honor

Balloting time is at hand for election to the Country Music
Hall of Fame. And it is also time for some blunt talk to the country

music fraternity.

The country field—one of the ornaments of American culture—
owes a debt of gratitude to its pioneers. The most important of
these is the late Ralph Peer, discoverer of Jimmie Rodgers and the
Carter Family. Others, who have also died are Bob Burton and
Jack Kapp. Another whom we are fortunate enough to have with

us is Dave Kapp.

The failure, thus far, of the country voters to elect Ralph
Peer to the Hall of Fame can only be termed inexcusable. It is an
outrageous example of neglect and shortsightedness, and it defeats
a key aim of the Hall of Fame: to give due honor to those who

built the industry.

We also urge the voters to examine the records of the other
above-mentioned pioneers, whose vision and dedication did so
much to expand the country idiom to its present level of accept-
ance in the international world of music.

May conscience, rather than selfish interest, motivate the voters.
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Cat Mother & the All Night
Newsboys, Ten Wheel Drive
with Genya Ravan, James Last
and the Gunter Kallmann
Chorus,

Other LP's to be introduced
al the meetings includes first
sets for Steeplechase and Andy
Pratt. A Blue Horizon pressing
from Chicken Shack, and Poly-
dor sets by John Murtaugh on
Moog Synthesizer, and an inter-
national super-session featuring
Sabicas, flamenco guitarist; Do-
mingo, flamenco vocalist; and
Joe Beck, rock guitarist, backed
by members of Jeremy Steig's

(Continuwed on page 6)

Kent State U.

Documentary
On Thiele Label

NEW YORK—Bob Thiele's
Flying Dutchman label is re-
leasing “Murder At Kent State
University”—a documentary al-
bum compied from the columns
of New York Post writer, Pete
Hamill. This is the fourth al-
bum in a series of social com-
ment LP’s put out by the label.

Narration on the Kent State
album is by disk jockey Rosko,
a commentary has been spe-
cially written by Nat Hentoff,
and the album also includes a
poem by Lois Wyse.

Said Thiele: "1 also have
tape of the President Nixon re-
mark about ‘student bums' and
some comments by Vice Presi-
dent Agnew, including the ‘in-
tellectual snobs’ remark. I think
the new album is the most
provocative of all—it shows the
gap between the administration
and young people today.”
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ing and its president, Paul
Adams, F.W. Woolworth, Ray-
co Auto Stores, the Ben Frank-
lin Stores, Bright's Records of
New York, Johnny's Record
Shop of Manhattan. The manu-
facturer of the cartridges in
question is Spar Record Corp.
of Nashville, operated by Wil-
liam Beasley and Alan Bubis,
who are named as co-defend-
ants. Spar is a subsidiary of
MNational Growth Industries,
also named as a co-defendant.
It is alleged that WNational
Tape distributed the cartridges,
with National Sound Market-
ing participating in the distri-
bution and sale. The action
was filed by Abeles and Clark,
attorneys for the Fox Agency.

In announcing the action,
Al Berman, president of the
Fox Agency, said: "It is now
open season on retailers who
traffic in unauthorized tape
cartridges. If the dealers and
distributors insist on handling
this kind of product, we are
going to prosecute them and
take some of the profit out of
it. Dealers and distributors
surely realize that cartridges of
current hits selling at givea-
way prices, like Spar cartridges
are not royalty free.,” Com-
menting on the Spar operation
itself, Berman said: “Our pa-
tience ran out with Spar. We
did everything in our power to
induce these people to regular-
ize their operation, but to no
avail. It is unfair to legitimate
manufacturers who meet their
royalty obligations without a
fuss to permit bootleggers to
operate.”

The publisher plaintiffs in
the action include Rivers Mu-
sic Co., Big Seven Music Corp.,
Combine Music Corp.,, Hi Lo
Music Inc., Essex Music Inc.,
Colgems Music Corp., Robbins
Music Corp.. Al Gallico Music
Corp., Tree Publishing Co.,
Inc., Newkeys Music Inc., Peer

Quad Building

International Corp., Chappell
& Co., Inc., Portfolio Music,
Inc., Evil Eye Music, Inc.,
Hill & Range Songs, Inc., Cen-

tral Songs, Inc., Beechwood
Music Corp., Painted Desert
Music Corp.,, R.F.D. Music

Publishing Corp., Inc., Screen
Gems-Columbia  Musie, Inc,
Blue Book Music Co., Almo
Music Corp., Los Publishing
Co. and Starday Music.

Musical compositions in-
volved in the suit include "By
the Time 1 Get to Phoenix,”
“I Walk the Line.,” *“Those
Were the Days,” “Almost Per-
suaded,” “Green, Green Grass
of Home,” "“Harper Valley
PTA,” “Slipping Around,” “He'll
Have to Go,” “Born Free,” and
many Imore.

The plamtiffs have demand-
ed judgment for treble dam-
ages, statutory royalties and
injunctive reliecf. The defend-
ants have 20 days to answer.

BT OB AUV OGUGUCROTRAT R Gt

CHESS RECORDS
PRES. EXITS

CHICAGO — Marshall Chess
has resigned as president of the
Chess Records Group which in-
cludes Cadet, Checker, Chess
and Cadet Concept Records.

His future plans have not been
revealed. Chess stated that he
will remain in the music in-
dustry and will shortly announce
a decision regarding his future
activities,

MNine months ago, upon the
death of his father, Leonard
Chess, he assumed the presi-
dency of the label. Prior to that
he had been involved in every
department of the company and
active in top management for
the past two years.
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Roster

With ‘Working’ Artists

LOS ANGELES—Quad Rec-
ords has nearly doubled its art-
ist roster during the past two
weeks and will move to new and
larger quarters in Hollywood on
Monday (25) as part of a major
expansion move by the newly-
formed label.

Al Perry, executive vice presi-
dent of the label said that two
new contemporary acts had been
signed this week and that the
label “expects an additional two™
within the next 10 days. The
acts, Douglas Fir and Rick Mc-
Clellan will "have product out
(singles) by June 7. The ad&r
work for both is being done by
Quad’s Allan Breed (MGM dis-
tributes).

Quad has three other acts un-
der contract (Jan Daley, Richard
Williams, Siler Brothers) and all
have product out. The two new
artists follow the label's operat-
ing concept that an artist should
not only be a recording artist
but “a working artist as well.”
Fred Benson, vice president and
production chief, said that we've
taken a cautious approach. We
don’t want to sign everyone out
there. We want artists who are
working as well. Artists who
have futures as entertainers.”

Benson poimnted out that all
of Quad’s artists are working.

Jan Daley is currently on a na-
tional promotion tour and is
now in England taping two
BBC-TV variety shows—Mor-
cum and Wise and Rov (lastle.
Richard Williams has been
signed as a regular on *Love,
American Style” (ABC-TV) and
The Siler Brothers open in Las
Vegas (Fremont) next month.
Although it hasn't been played
up, Quad is owned by Four-Star
International, the television/mo-
tion picture complex, and there
would seem to be a natural out-
let for Quad talent through one
of Four-Star's variety shows or
forthcoming motion pictures.

WB’s Lee Named
To ASCAP Board

NEW YORK — George Lee,
vice president of Warner Bros.,
Inc., and general manager of the
Warner Bros. Music Publishing
Division, has been appointed to
the board of directors of the
American Society of Composers,
Authors & Publishers.

S
For More Late News

See Page 86
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General News

30% Content Ruling in Canada

OTTAWA — The Canadian
Radio-Television Commission
announced a 30 percent Ca-
nadian content ruling on local
broadcasting.

The CRTC went along with
the proposals it made in Feb-
ruary, but allowed Canadian
radio  stations slightly more
time to adapt to the new con-

By RITCHIE YORKE

tent law. Originally, the ruling
was to be effective on Oct. |
—that has now been put back
until Jan. 1, 1971,

The decision, and those af-
fecting the TV industry, was
announced on live TV on both
national networks, but received
very little radio coverage. Sta-
tion executives had few com-

Cap’s Plumb Visiting ltaly
On a Soundtrack Safari

LOS ANGELES — Sound-

track expert Neely Plumb is
visiting Italy with composer
Nino Rota and producer

Franco Zeffirelli to obtain ma-
terial for future albums for
Capitol.

Plumb is Capitol's exclusive
soundtrack expert. He pro-
produced the soundtrack LP

NARM Forms
Coordinating
Committee

NEW YORK — Four major
committees and two special sub-
committees have been estab-
lished by the National Associa-
tion of Record Merchandis-
ers (NARM) to coordinate the
association’s activities for the
1970-71 NARM year.

Committees which will be
functioning include the 1970
Tape Convention Committee,
the scholarship committee, and
the marketing committee. The
two special subcommittees in-
clude a traffic subcommittee,
and an [llegal Tape Duplicating
subcommittee. These will oper-
ate under the aegis of the mar-
keting committee.

In addition to the personnel
making up each committee,
James Schwartz, NARM's pres-
ident, will be an ex-officio
member of all committees,
while Jules Malamud, the asso-
ciation’s executive director, will
continue his active participa-
tion in all committee meetings
and activities.

of Zeffirelli's “"Romeo & Juliet”
for Capitol which won a gold
record.

The producer is spending
three weeks in Europe scouting
Italian music for Capitol and
touches on two other projects.
They include completing the
instrumental music for his own
album titled “Funky Fiddles”
and for the free verse love
poem “For You" which features
Anthony Newley's narration.

“We are not making any pre-
production deals on these two
albums,” said Lenny Poncher,
Plumb's business manager and
co-owner in the IMC Produc-
tions, which represents the art-
ist.

“We feel these are the two

most important projects we
have entered iInto since we
started our production com-

pany. We want to hear the al-
bums and see what they are
worth before making any dis-
tribution deals."

Poncher has begun discuss-
ing IMC's newest venture—
Soundtrack Productions — with
several companies which are
deeply involved in motion pic-
tures. The intention is to have
Soundtrack create and mer-
chandise their film music al-
bums.

Poncher seces working with
the record divisions of film
studios in finding the proper
ways of merchandising sound-
track albums.

The best way to merchan-
dise a soundtrack LP, Poncher
feels, is to place it with a rec-
ord company which is keyed
into the kind of sound heard
in the score.

Poncher is talking up Plumb’s
pold records for film music
when discussing the new com-

pany.
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ments to make about the new
low, which they had earlier
claimed would make them play
bad quality records.

Most stations knew the rul-
ing would become law, and
several had made advance
preparations for it, by playing
an increased number of local
disks, The new law requires
that from Jan. 1, radio stations
play at least 30 percent Ca-
nadian content. Content must
fill one of four requirements—
it should be produced in
Canada; the melody should be
written by a Canadian; it
should feature a Canadian resi-
dent; and it should have Ca-
nadian lyrics.

(Continued on page 79)

Golad
Awards

Cotillion’s “Woodstock™ al-
bum—a three-LP pop set—
earned an RIAA Gold Record
this week. It was released May
11.

* * k
“Willy and the Poor Boys”
by Creedence Clearwater on
Fantasy, has earned a gold LP
from Festival Records of Aus-

tralia.
* Kk K
Jimi Hendrix’s “Band of
Gold” LP on Capitol named
an RIAA pgold album.

Guidelines for Black Execs
Offered at FORE Parley

CHICAGO—Vision, sincerity
and a desire to get to the top
were cited as main guidelines
for the black recording execu-
tive in quest of total involve-
ment in his industry, at the
recent FORE convention held
here.

The suggested guidelines came
from Madelon Baker of Audio
Arts in Los Angeles. Mrs. Baker
was, at the time, addressing the
convention at a seminar on Total
Involvement of the Black Man
in the Recording Industry. She
was one of a seven-member
panel which included key radio
and recording personnel.

In her short address to the
100-plus conventioneers, the re-
cording executive also told her
audience that their scope for de-
velopment was only as limited as
their thinking, and warned that
mores and provincial attitudes
should not be allowed to stand
as barriers to progress.

Hal Neely, president of Star-
day/King Records, who also ad-
dressed the seminar, urged truth,
togetherness, communication at
all levels, hard work, and good
salesmanship. “To get it all to-
gether, you must be prepared
to work,"” he said. “"Look, listen,
learn. Do your own thing and
do not depend wholly on others
for assistance. In this way you
will realize the success you
seek.”

Larry Maxwell of Maxwell
Records suggested that the mem-
bers of FORE tune into the sta-
tion of truth. He told his audi-
ence that involvement means

representing one's company - im

Audience Study at Forum

e Continued from page |

held June 18-20 at the Wal-
dorf-Astoria Hotel, will show-
case an evening panel session
with three of the world's most
outstanding recording  artists
providing details about the au-
diences they meet face-to-face
in personal appearances day-
after-day. Special attention will
be paid as to how this informa-
tion relates to radio program-
ming. The panel members in-
clude William (Smokey) Robin-
son, leader of the Miracles on
Motown Records and a vice
president of the record label;
Johnny Rivers, recording artist
and head of Johnny Rivers
Music in Los Angeles; and John
D. Loudermilk, songwriter and
recording artist considered to be

JDM Buys
Jay-Gee

NEW YORK — The newly
formed JDM Record Corp. has
acquired Jay-Gee Record Co.,
Inc., including the Jubilee and
Josie label, Select Sound Record-
ing Studios and the Jubilant
Music Publishing wing.

Steve Blaine, who headed
Jay-Gee, is the president of
JDM, with Mickey Eichner as
vice president.

The arrangement included
stock acquisition. Blaine ex-
plained the accent of the new
company will be on youth. Ma-
jor expansions are planned for
Jubilant Music and Select
Sound.

Eichner said JIDM will con-
tinue utilizing the services of
such producers as Paul Leka,
Jerry Ross, Marshall Sehorn and
Alan Toussaint, Albert Bernstein,
Charlie Calello, Jimmy Wisner
and Jimmy Bishop.

www americanradiohistorv com

a spokesman for today's music
in both the country and pop
fields. This artist panel session
will be held Friday evening and
is just one of the many educa-
tional activities slated day and
night.

The latest radio executives to
join the some 50 speakers and
chairmen scheduled for the
Forum include Edmont Sonder-
ling, president of Sonderling
Broadcasting, and Art Simmers,
vice president and general man-
ager of WTRY in Troy, N.Y.
Chuck Dunaway, program di-
rector of WIXZ in Pittsburgh,
will chair a session on “Keep-
ing Top 40 in Tune With
the Times." Spider Harrison,
program director of WTLC-FM
in Indianapolis, will chair a
session on “Soul Radio of the
Future.”

The speakers include some of
the most outstanding authorities
in radioc — programming con-
sultant Mike Joseph whose
forte is “audience flow™ in a
market and how it relates to
achieving winning ratings; Willis
Duff, peneral manager of
KSAN-FM in San Francisco;
Perry Samuels, senior vice pres-
ident of radio for Avco Broad-
casting; Bill Wheatley, program
director of W W O K in Miami;
and Joe Sullivan, program direc-
tor of WMAK in Nashville.

Authorities from the music
field include George Martin, who
produced all of the Beatles’ hits,
and Owen Bradley, one of the
great a&r country music pro-
ducers.

The Forum is coordinated
for Billboard Magazine by one
of the leading educational con-
sulting firms in the world—
James O. Rice Associates. For
further details on the Forum,
write: Radio Programming Fo-
rum, Ninth Floor, 300 Madison
Ave., New York, N.Y. 10017.

the broadest sense of the word,
and added that women could
make make better promotional
personnel because of their great-
er tendency towards total in-
volvement.

From Charlic Brown, of Ra-
dio Station WWRL came the
sugpgestion, “Strive for the high-
est point of perfection in what-
ever you undertake to do.” He
also urged the establishment of
executive training programs for
black salesmen, and said that the
older, more established black ex-
ecutives in the industry should
offer stimuli to talented and in-
telligent youngsters wanting to
get into the business.

In his address, Ted Williams
of Atlantic Records put honesty
to self as the criterion for ulti-
mate success. He said that with
honesty to self, honesty to one's
profession and the industry as a
whole will inevitably follow. He
added, “"You also need profes-
sionalism and teamwork, and
with these attributes success will
follow."

Reggie Lavong of Capitol
Records told his listeners that the
time for copping out was past.
“You have indulged,” he said,
“in too much rhetoric and not
enough action. Your time for
involvement is now. Too long
have you settled for an edge.
We don't want an edge, we want
to go as high as we can. We
should demand that our ceilings
be lifted.”

He cautioned however, that in
striving after involvement and
success, the emphasis should be
placed on “overwork rather than
over enjoyment: Any man with
a reasonable amount of intelli-
gence can attain almost any goal
in life, and you are intelligent
men,” he said.

Harold Komisar of Decca
Records in his sobering speech
told the group that they needed
FORE, because that organiza-
tion could help them get to the
top. "FORE,” he said, “can do
moaore for yvou than all the plati-
tudes thrown out. In fact, it can
be the inspiration for everyone
in the recording industry.”

Folklyric Hits
To Arhoolie

BERKELEY, Calif. — The
Folklyric catalog owned by Dr.
Harry Oster, who started the
company in the late 1950's, has
been purchased by Arhoolie Rec-
ords, The catalog includes many
recordings from Angola State
Penitentiary in Louisiana, where
the label was originally formed.
Included in the catalog are re-
cordings by Billie and De De
Pierce, Jesse Fuller, Butch Cage
and Willie Thomas, the Rev.
Pearly Brown and Peggy Sceger.
Arhoolie will reissue the catalog
over the next few years begin-
ning with “Folksongs of the
Louisiana Acadians,” “Angola
Prisoner’s Blues,” and “New Or-
leans Washboard Blues,” to be
issued in the fall.

TGO AT TATBI AT BBR OO

GOLF OUTING
DATE MOVED

NEW YORK—A conflicting
booking date by Kutscher
Country Club, Monticello, N.Y .,
has forced the Professional Mu-
sicmen’s Golf Tourney to be
moved ahead to Tuesday and
Wednesday (9-10). The original
tee-off date was Wednesday
and Thursday (10-11).

(BB AT PR ST RYATRTETET PR R
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Col Recruits 5 as AGR Trainees
In Plan to Tune in to Now Sound

LOS ANGELES—Five men
have joined Columbia’s a&r ap-
prenticeship program. Charles
Thomas McNamee, Michael
Kropp and Ray Colcord are in
the New York program. Mark
Foreman and George Daily are
part of the local a&r operation.

Foreman and Daily were
hired by a&r chief Jack Gold
before the formal personnel
hunt began. Daily, 24, spends
two days a week in San Fran-
cisco talent scouting and then
listening to product in the local
office. Foreman, 27, auditions
songs before they are presented
o Gold.

Their two roles are signifi-
cantly different from the all-
encompassing training program
which the three New York-
based apprentices are undergo-
ing. In the latter situation, they
will be learning all facets of
ad&r and how it relates to other
departments of the company.
Gold indicated that Foreman
and Daily will be incorporated
into the all-encompassing pro-
gram when it begins on the
Coast.

In searching for apprentices
Jerry Camm, Columbia’s head
of personnel testing, was here
from New York to meet with

Fox Studying
Audio-Visual
Payment Plan

o Continued from page |

rate structure, according to Ber-
man. At this point, many be-
lieve audio-visual's distribution
will entail both outright sale
and rentals. Berman added that
a major problem in the de-
velopment of the medium in
the U.S. will be the prolifera-
tion of incompatible systems.

Berman also revealed that
the Fox Agency is reducing its
fees to publishers—from three
and one-half percent to three
and a quarter percent of
mechanicals. “During a period
of rising prices, we have been
able to make this reduction
owing to new cost-saving pro-
cedures. . . . Our basic interest
is to give the best service for
the least money,” Berman said.
He added that the Fox Agency
clients now total nearly 4,000
publishers, and that publisher
clients are being added at the
rate of five per week.

The formation of publishing
firms is increasing rather than
decreasing, Berman said.

It was also learned that the
Fox Apgency Is blueprinting a
new type of statement to pub-
lishers—one which will facili-
tate their task in making allo-
cations to writers.

The Fox Agency’s annual col-
lections are now in excess of
$40 million.

Polydor Sets Meets

o Continued from page 3

Satyrs and Tim Hardin’s band.

Special promotion and adver-
tising campaigns are plannm!
for the “One Year After” June
release, including posters, local
radio tie-ins, countercards, print
ads in underground media,
other local underground ad
campaigns, and local newspaper
and retailer advertising., Jerry
Schoenbaum, Polydor president,
explained that the sales staff
was being expanded for the
campaign,

www americanradiohistorv com

potential applicants. He and
Harry Zerler, associate man-
ager of contemporary product,
who also headquarters in New
York, will maintain regular
weekly contact with Gold as
the program gets going.

Gold is not sure just how
long the training period will
be. It could be from three to
six months.

Gold would like to start a
training cycle each six months.
He seeks young persons who
have an ear for contemporary
music and spend their own
time and money in pursuit of
today's music.

The starting salary for an
adr apprentice is in the $9,000
to $9,500 range.

At the end of the training
program, which is based on
previous  in-house  training
schedules the company has run,
the applicants will be fun-
neled into various production
slots, depending on their own
inclinations.

“*Our immediate thrust 15 to
gel some contemporary ears,
Gold said, in explaining the
need for a training program.
Artists new to the scene are
scouted by Gold's people and
he is building up a file on
potential acts to sign. Thus

the need for contemporary pro-
ducers.

S0 busy are Columbia’s own
five recording studios in Holly-
wood just with Columbia acts,
that the facilities are no longer
rentable.

In addition to the major re-
cording activity here, the com-
pany is I}Iuﬂprmtmg three re-
cording studios for San Fran-
cisco, It already has rented one
studio in the Wally Heider com-
plex, will either build or buy
an existing facility as the base
for engineer-producer Roy Ha-
lee, who is moving there, and
will have a third facility at an-
other location.

Halee will be producing
such acts as Blood, Sweat and
Tears and Simon and Gar-
funkel in the Bay City. Gold
is talking to a producer about
starting an a&r office in San
Francisco. “It's inevitable,” he
said, adding the office could
be a reality by September "“or
maybe sooner.”

A number of the label's top
acts live in San Francisco, as
do a majority in Los Angeles.
Consequently, the label's re-
cording activity in both cities
is “so incredibly up” while the
label's New York studio usage
is down.

Executive Tumtable

HORNE O'DELL

Elliot Horne named manager of market

SCHEER
planning for rock

music, RCA Records. He joined RCA in 1961 as administrator,
press and information, popular records and was recently man-

ager,

popular album plannmg and merchandising, recorded tape.

Bill O'Dell named manager of market planning for country
music and Camden product for the same company. O'Dell joined
RCA in 1946 and in 1968 became manager, merchandising,
popular and Camden albums. RCA’s new manager of market
planning for popular music is Lenny Scheer. He joins the com-
pany from Kapp Records where he was director of sales. He was

also associated with MGM Records.
* * *

John Rosica named to the newly created position of executive

director, West Coast o
vice president,

rations, Bell Records.
promotion and artists relations for the Steed,

He is a former

Dot and Paramount labels and was formerly associated with

A&M and RCA. . ..

Ron Kramer named executive a&r pro-

ducer for the West Coast, GRT Records. He worked in the

same capacity for Metromedia Records. . .

. Robert L.. Heimall

named art director, Elektra Records.

KRAMER

Philips Recording Co., wholly owned subsidiary

TEITELMAN

MARTIN
Robert Teitelman appointed vice president, general manager,

of North Ameri-

can Philips Corp. He wnII be responsible for the company’s new
manufacturing plant in Richmond, Indiana. He was previously
Eastern regional manager, custom sales, Columbia Records. . . .
Harry H. Martin clected president of Rowe International, sub-
sidiary of Triangle Industries. He was also elected to the board
of directors, and succeeds William D. Harper, who has resigned

but remains as a consultant.

* kK
Milt Levy named head of the newly formed TV packaging
and variety department, ATI, joining from IFA where he was

in the concert department. . .

. Joan Lloyd appointed general

manager, Lee’s Tap Town nine-store chain in Northern Calif.
. . . Henry J. Sommers named Eastern representative and one of
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PETER, PAUL & MARY

Ten Years Together (BS 2552) A tenth anniver-
sary of vocal and spiritual togetherness, celebrated
with 13 of their greatest hits, including "'Puff,"”
"“Blowin’ in the Wind,” “If | Had a Hammer," ""Leav-
ing on a Jet Plane,” "l Dig Rock and Roll Music,"

Memphis (WS 1862) Petula’'s adventures in the
home of R 'n' B—a whole new sound for her, as
produced by veteran hit-maker Chips Moman and
featuring such tunes as "Neon Rainbow,” "People
Get Ready,” and "It Don't Matter to Me."

THE GRATEFUL DEAD
< The
n 3 RV 7
=inilt

The Workingman's Dead (WS 1869) San Fran-
cisco’'s ambassadors of anti-establishment good
have produced a record of tight songs and close
vocal harmonies that is actually “‘commercial.”
And full of that familiar Dead dynamism.

DOUG KERSHAW

Spanish Moss (WS 1861) The catalytic Cajun is
back with his second album of swamp fantasy, ac-
companied by some foot-stompin' musicians and
his own Mama Rita. Includes a special insert treat,
plus Doug's lightnin' speed '""Orange Blossom
Special.”

THE FUGS

'_--;"- iy
%’ :

Golden Filth (RS 6396) Recorded live at the Fill-
more East, this historic album by the now-split
Fugs captures some of those truly golden mo-
ments of Fugdom, including the classic "‘Slum God-
dess'' and “"Saran Wrap."

JOHN SIMON

John Simon's Album (WS 1849) Known near and
far as the producer of such luminaries as Simon &
Garfunkel, Janis Joplin, the Band, Electric Flag,
Leonard Cohen and even Marshal McLuhan (not
to mention Polka King Frankie Yankovic), John
Simon has at last produced himself...his own
voice and songs, instrumentally assisted by Rick
Danko, Richard Manuel, Harvey Brooks, Paul Harris.

BEAVER & KRAUSE

In a Wild Sanctuary (WS 1850) Two Moog pioneers,
Paul Beaver and Bernie Krause combined two
Moogs, organ, drums, and all kinds of flutes with
the sounds of the occean, live lions, children, thun-
der, and cable cars. The result is a celebration of
life and earth, classical and blues, that's fascinating.

IDES OF MARCH

S

Vehicle (WS 1863) Hot on the wheels of the smash
single comes the first WB album by our seven-man
band from Chicago. Most songs are very original,
sung in a growly-sexy animal voice that belongs
to 19-year-old Jim Peterik.

CHARLES WRIGHT AND THE WATTS
103RD STREET RHYTHM BAND

Express Yourself (WS 1864) The latest collection
of laid-back non-jive R 'n' B from the band that
keeps on (casually) racking up hit singles—three
from the last album, Lord knows how many from
this.

www americanradiohistorv com
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HANDSHAKES all around for Johnny Bristol, left,
Robert Beavers, Edward Cramer, and Richard Kirk,
west coast BMI| executive. Bristol,
Fuqua, not shown, won an award for the Supremes’

“Some Day We'll Be Together."

S| SIMON, Wayne Carson, John and Bill Denny, and
left to right, enjoy a drink and a talk
before the start of the BMI Citations and Achiave-

Bill Sherrill,

ment Dinner in Los Angeles.

“YOU'VE MADE ME So Very Happy,” was the
reason for this joyous scene as Frank Wilson,
Patrice Holloway, Herb Eiseman, and Berry Gordy,
head of Motown Records, accept their citation
from Edward Cramer,

Beavers and
president, Mrs.

JOHN HARTFORD, left, talking with Edward Cramer
and Frances Preston after Hartford received an
award for "Gentle on My Mind."”
Preston is in the Nashville office.

Cramer is BMI

JOE SOUTH, left, who won three awards at the BMI
fete, Bill Lowery, King Curtis, whose band per-
formed for the evening, show their true emotions

as Edward Cramer looks on.

Edwards,
Motown.

Stevie's guest,

STEVIE WONDER, center, accepts his award for
“Mon Cherie Amour,” which he co-authored with
Henry Cosby, and Sylvia Moy. On hand to con-
gratulate the singer are Edward Cramer, left, Esther

and Berry Gordy of

BMI Awards to Student Writers

NEW YORK — A total of
$12.950 will be awarded 18
composers, aged 15 to 24, in
the 18th annual BMI Awards

Roulette Poem
Blasts Drugs

NEW YORK-—Roulette Rec-
ords last week sent more than
200 copies of a special poem,
“Junkie's Prayer,” along with a
tape of a leading air person-
ality reading the poem. This is
the second step in the label’s
anti-drug campaign. The label
had received many comments
and inquiries regarding its
“Bush a Pusher” radio spot
campaign launched by execu-
tive vice president Nate Me-
Calla. Roulette Records had
sent the radio spots out to any-
one who wanted them on a
single record. At first, the spots
were intended for use only on
soul stations, but pop radio
stations picked them up, too.
Marty Hoffman of the record
company said that even the
Mavor of Dayton had com-
mented favorably on Roulette's
anti-drug campaign.

to Student Composers (SCA).
The winners, announced by
Edward M. Cramer, BMI presi-
dent, bring to 153 the number
of student composers honored.

Six recipients received awards

previously. Receiving their third
awards will be Humphrey Evans

I, 21, of Washington, and
Howard Lubin, 16, of Merrick,
N.Y.

Gaining their second award
will be Daniel Foley, 17, of
Jacksonville, Fla.; Walter Saul,
15, of Chevy Chase, Md.; Daria
Semegen, 23, of Hagaman,
N.Y.; and Hugh M. Wolff, 16,
of Washington, D.C.

First-year award winners are
Robert Boury, 23, of Whee-
ling, W. WVa., Andrew Frank,
23, of Philadelphia; Stephen
Hartke, 17, of New York City;
Jeffrey Jones, 22, of Los Ange-
les: Jeffrey Kresky, 21, of Pas-
saic; Gerald Levinson, 18, of
Westport, Conn.; Daniel Kess-
ner, 23, of Los Angeles; Denis
Lorrain, 21, of Montreal; John
David Mann, 15, of Westfield,
N.J.: Peter Salemi, 21, of Ur-
bana, Ill.; Donald Steven, 24,
of Montreal; and Preston Trom-
bly, 24, of Danbury, Conn.

The awards, established in
1951, are given (o encourage

the creation of concert music
by student composers. Prizes
range from $250 to $2,000 and
are given at the discretion of
the judges.

William Schuman, composer,
is the permanent chairman of
the judging panel. Other judges
for the 1969 competition were
Chou Wen-chung, Felix Greis-
sle, Ronald Herder, Udo Kase-
mets, Otto Luening, Gustave
Reese, Nicolas Roussakis and
Viadimir Ussachevsky.

Inquiries on rules and offi-
cial entry blanks for the 1970
competition, which will be an-
nounced in the fall, should be
addressed to Oliver Daniel, di-
rector, BMI Awards to Stu-
dent Composers, Broadcast Mu-
sic, Inc., 589 Fifth Ave., New
York, N.Y. 10017.

Merc to Distribute

Vance’s Odax Disks

NEW YORK—Mercury Rec-
ords will be the sole distributor
of Paul Vance's new Odax Rec-
ords. The deal was completed
with Charlie Fach, Mercury’s
vice president of a&r, and Irwin
Steinberg, Mercury president.

The first Odax release will be
“What Do You See in Marvin,"”
a single by Warlield County.

www americanradiohistorv com

GEORGE STEINER, left, of MCR
Music, Inc., Bobby Hebb and
Edward Cramer, discuss the
future at the BMI Citations and
Achievements dinner held re-
cently at the Century Plaza Hotel,
Los Angeles.

MRS. OTIS REDDING,

left, Robert Sour, BMI| executive,

BMI

Awards
Draw

300

and Otis

Redding's sister, reflect on Redding's latest posthumous achievement,
“Sitting On the Dock of the Bay,"” co-authored by Steve Cropper,

Beatlemania Returning
As ‘Let It Be' Clicking

e Continued from page |

of and responsibility for the
amount of product to be manu-
factured and shipped,” he said.

“Apple is an independent rec-
ord company using wholly
owned distribution and market-
ing procedures of another
major record company. Apple
takes all the risks of obsoles-
cense and returns.

“The best evidence of the
success of this type of distribu-
tion is in the enormously high
sales of *Hey Jude' which sold
more in total than ‘Sgt. Pep-
per.” And this sold without the
usual amount of airplay that
a new Beatle album or single
gets because there was noth-
ing new in the album.

**Abbey Road’ was less of a
miracle because it was new
product and had much airplay.
And ‘Let It Be' had two top
singles and a film to help it
along."

Cap, UA Praised

Klein praised the resources
of both Capitol and United Art-
ists in contributing to the suc-
cess of the “Let It Be” album.
“We used Capitol’'s manufac-
turing facilities to press 4 mil-
lion—a million ahead, which

1s the risk that Apple takes—
We drop shipped an initial 2.7
million, around 60 percent to
major distributors and the rest
to UA depots. We get daily
information on key retail move-

(Continued on page 86)

als

PRESTON ROBERT TISCH, left,
president of Loew's Corp., re-
ceives the “"‘Man of the Year"
award from the Conference of

Personal Managers East at a
May 25 dinner in his honor at
Mew York's Americana Hotel.
Eddy Arnold, center, RCA Rec-
ords artist, and Al Hirt, GWP
Records artist, look on.
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LATE POOP

The following radio stations
receive this week’s Trendsetter Award

for starting out strong and first
on these newsingles:

1. KHJ - Los Angeles for

“Canned Ham” by Norman Greenbaum
(Reprise single*0919)

2. WQXI - Atlanta for

“Freedom Blues” by Little Richard [now TopTen)
(Reprise single*0907)

3. WLS - Chicago for

“Big Yellow Taxi” by Joni Mitchell
(Reprise single *09086)

4. WTIX-New Orleans for
“Girl,You're My Kind of People” by The Olympics
(Wamer Bros. single*7369)

9. KJR -Seattle for

“IHeard the Voice of Jesus” by Turley Richards
(Warner Bros. single #7397)

6. KNUZ -Houston for
“Available Space” by Ry Cooder
(Reprise single *09I10)
7. KGB - San Diego fordebuting at #10

“Cinnamon Girl” by Neil Young
(Reprise single #OQ)
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Financial News

me s — o gr—

arket Quotations

At of Closing Thursday, May 28,

1770

1970  Week's Vol, Week's Week's Week's  Net
NAME High Lew in 100°s High Law Clese Change
Admiral 1474 &l 159 ] i 2] + A
ABC I 195 438 2% W Wa + 1
Amer. Auto. Vending R i 47 5¥ 5la 5Ly Unch.
Ampex 48%%  13% 2507 B 13% 173+ 19
Autgmatic Radic 27V S 254 T atfa 7 + 1'%
Auto, Ret, Assoc, 18 7y 529 F7% Fale 7%+ 1WA
Annel [ 2 &l T B34 Bl o L P
Capitel |nd, 534 14145 =l 22t F-15 153y — 244
Cas 4915 2414 a4 TE 245 25}y 4+ A4
Certron 1874 ala 128 Bin &l THy — 34
Columbia Pictures e 10 457 M3% 10% 113 + 1%
Craig Corp, 15%s 5% 180 L1 ala & — Y
Disney, Walt 158 whis 1239 VISV 6% 104 = %
EMI FE ] JE 277 4% 334 £l Unch,
General Electric FTan A0V 1BOD& BELy A0, &2VE — G99
Gulf + Wastern 2035 4 1831 [RE Rz 1138 + 134
Hammond Corp, 166 a  BIY G L B3  + 1k
Handleman 474z 25 L=l 8% 23 267 — 144
Harvey Group 1234 A% Td ] A5y 4%+
ITT S0 33 4208 40 a3 a5l — A
Interstate United 1534 5t 173 & 534 B 4+ I
Kinney Services 3& 2V 1828 265 Ve 2358 — 134
Macke 19 Bl 5& T3 8l P +
MACA LT 12%% 197 T1d3q 1244 1333 — 14
MGM 9% 124 183 14% 120y 13T 18
Metromodia 21 1o 485 | 254 10 Nyie — TW
aM (Minn, Mining Mfg,) 1142 774 1143 Bale TV BI%a — 134
Motarola (Split} 0% 40 B23 45 4004 44 + 114
No. American Philips 543 25V 169 2B% 25V 28 + 14
Pickwick Intarnational 54% 21 137 2419 21 Vs — 2%
RCA 345 10 1539 1% 20 21 + 34
Servmat 3134 12 192 140 1% 16 + il
Suparscope 0%k 8 S8 11%: ;| 0% + 1%
Talex 25%a I QI8 Jadld 11 13% + 34
Tenna Corp, 2034 Al 140 Al AlE 4% Uneh.
Transamerica 2635 1358 168 154 125  15%: 4+ 34
Transcontinental 2444 SlG 2041 &l St & - A
Triangle 17hiy 1034 27 120 1084 T14a — 114
20t Century-Fox 205 Ty 909 B 7% M + W
Wendo 1745 10 101 12 10 1155 Unch,
Wiewlex 25%g 544 504 Bl 54 Ta — dp
Wurlitzer 15 9in 29 s 9 oYy — I
Zenith 37 2704 75 25 2245 15 + Yy
Ag of Closing Thuriday, May 28, 1970 ' R
L/ F L Weak's 5
OVER THE COUNTER® "ﬁ;:‘h' Wesks Wesk S | QVER THE COUNTER® wﬁi';' Low  Clors
ABKCO Ind, &l 15 5% | Lin Broadcasting Al dls 34
Alltapes Inc, 475 2% 3 | Media Creations 2% 2 24
Arts & Leisure Corp, 3V 2% 234 | Merco Enl iR 13a 13
Audio Fidelity 1 % 14 1y | Mills Music 1415 15 15
Bally Mg, Corp. " LT I B | Maonarch Electronics 2 1% 14
Cassetie-Cartridge 434 d 435 Music Makers [nc, 334 IG5 3
Creative Managesent 714 Ve 54 NMC 3 4% 5
Data Packaging 1'2V% P Pl National Musitime Y Va Wa
Dict-0-Tape Ing, 2% 134 134 Mational Tape Dist, &lf5 5 5
Faraday el 9 L Hewell 34 2% 134
Fidelitore 44 4 41 Perception Ventures 63 3la  3Jla
Gates Learjel 7  Sla & i iri CAr i L
a g 14 54 7 Rainka Photo Celor z I i
GRE Lop Receten TR T |
Goody, Sam Tl & Tl | Robins Ind. Corp. 234 134 =
ITCC ¥a Ui ¥y | Schwartr Bros, A% 2% 2
Jubilee a 2% 3 Telgpro Ind, 14 | 1
Kass Elecironics 3 i 2l Trans. Mat. Commumica, 24 LRS- T

*Over-thecounter prices shown are “bid" (a5 opposed fo ':a.l.ke-l:l"], Meither the bid nor the
atked prices of unlisted securities represent actual transactions, Rather, they are a guide to
the range within which thess securities could have Been sold or bought at the time of

comgiiation.

The above quatations compiled for Billboard by Merrill Lynch, Plerce, Fenner & Smith, Inc.,
member of the Mew York Stock Exchange and all principal stoeck exchanges.

Income of TIC in 24% Rise

NEW YORK—Transcontinen-
tal Investing Corp.’s gross in-
increased 24
percent and the net income be-
items

196%

come for

fore extraordinary

ad-

In

increased 4 cents

1969 before extraordinary
items increased one million to
$7.177.000. Earnings per share

while

the

company had an extraordinary

vanced 19 percent. Maple-5i-
erra, a wholly-owned subsidi-
ary, reported an increase of
over $120 million which shows
a 20 percent increase over the
previous year. Their net income

loss net of taxes of 8 cents per
share. The loss arose in con-
nection with the creation of
Secyrity Mortgage Investors in
which the company owns 46
percent of the stock.
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Studio 10 Signs
Two Contracts

SAN FRANCISCO Studio
i, the city's voungest record
production company. has signed
two contracts, one with Ampex,
covering lape anmd record distri-
hution in Canada and the other
with West Coast Publications in
Los Angeles, which will sell and
distribute its sheet music. The
company’s tapes have been dis-
tributed nationwide since last
November by GRT and its rec-
ords are getting spot distribu-
tion through Liberty/UA,

In addition, Studio 10 became
a corporation May | and sales
of shares will begin shortly.

Owner Tom Preuss originally
conceived the company as a
“developmental studio™ for local
musicians. Soon afler its open-
ing last August, two local groups,
Leon's Creation and Day Blind-
ness, and a solo artist, Karl
Richey from the local produg-
tion of “Hair,” were signed to
the label. Preuss adopted a poli-
cy of splitting net profits from
record sales 5S0-30 with his
artists,

Bally Lists
Sales Rise

CHICAGO — Bally Manu-
facturing Corp. recently an-
nounced that sales for the
first quarter of 1970 were up
sharply with earnings more than
doubled. Sales for the period
ending March 31 rose 1o
8,362,000 compared to
£6, 353000 one vear ago. Net
income after taxes was $745 -
000 or more than double the
$328.000 reported for the first
three months of 1969. Net in-
come per share of common
stock rose (o 29 cents compared
to 15 cents in 1969,

Jansen, Capps to
Score Two Cap

Cartoon Series

LOS ANGELES — Danny
Jansen and Al Capps will write
and arrange original music for
two teen-oriented cartoon series
in which Capitol Records and
Hanna-Barbera are involved.

The two shows are “Josie and
the Pussycats” and “Scooby Doo,
Where Are You?" both premier-

ing over CBS-TV, Saturday
morning, Sept. 19,
Sixteen vocals are being

readed for “Jlosie” while eight
are being written for the second
show, Capitol and Hanna-Bar-
hera will develop and promote
live groups based on the ani-
mated characters in the shows,

On another film project, Capi-
tol will be releasing the sound-
track LP from the motion pic-
ture, “Pufnstuf,” with a massive
promotional campaign geared
for the product.

CBS, Memorex Form
TV Equipment Co.

NEW  YORK — CB5  and
Memorex Corp., bave formed a
new joint company whihch will
develop, manufacture and mar-
ket specialized equipment for
use in television and related
ficlds. Both CBS and Memorex
will contribute personnel to the
new venture, capitalizing on the
TV operations and systems. ex-
perience of CBS and the tech-
nology of Memorex.
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Prophesy Develops
Duo Merchandising

LOS ANGELES — WNewly
formed Prophesy Records has
organized a “duo merchandis-
ing” department that will create
its own merchandising ideas and
submit and coordinate them with
Bell Records, the label that dis-
tributes Prophesy,

Heading the new department
15 Tun Lane, Prophesy’s national
director of sales and promotion.
Although a number of labels
that distribute through another
label have executives in capact-
ties similar to Lane’s. none yet
hiave come up with the “duo
merchandising” approach that
Prophesy is introducing. The
“dup” concept allows for crea-
tive merchandising thoughts and
ideas to come together from
both labels.

Lane, who will work with
Bruce Hinten, Bell's coordinator
on the West Coast, said that
“traditional  merchandising
thinking in the record industry

is @ thing of the past. Most dis-
plays get shoved into the back
room of the retail store or never
get out of the distributors ware-
house.

“Labels today, i order to
merchandise effectively, and
make whatever is done effec-
tively, must come up with a new
and nteresting concept. We are
i the midst of a whole new
culture and routine displays just
don’'t make it.”

As an example of the type of
creative  merchandising Lane
sees for Prophesv, he cited the
“Led Zeppelin Balloon™ hang-
ing display which was merchan-
dised at Atlantic under Lane's
direction.

“It was unique and unusual.
Everyone wanted one to hang
in their store. That's the kind of
thing vou need. Something
everyone will ask for — not
something that vou have to con-
vince them to take.”

Computerized Sheet Music
Library Will Bow in Phila.

By MAURIE H. ORODENKER

PHILADELPHIA—The first
computerized sheet music library
service in the country is being
set up here by Manuel Kean,
noted archivist, teaming up with
William Petrecca, a computer
engineer. Kean, whose Kean
Archives here has more than a
million rare photographs, draw-
ings and engravings of Ameri-
cana, will set up the new service
in a five-story center city build-
Ing just a few steps away from
the Academy of Music concert
hall,

Anticipating a bhoom 1in
printed music and to try to make
it available as in the recorded
firm. Petrecca will develop a
computable code with which the
thousands of |8th and 19th cen-
tury sheet music for home
pianoforte in Kean's collection
can be indexed. Existing codes
used for books, such as the
famous Dewey Decimal system
used by book libraries. won’t
work for music, Most libraries
won't keep sheet music on their
own shelves because of the high
cost of preparing, indexing and
sorting each piece.

Using the code and a central
computer, the two men, operit-
ing under the trade name of The
Academy of Music Americana,
plan to offer computer hookups
to area libraries so that would-
he sheet music users will in-
stantly know what is available
and where it is,

If the sheets are coded ac-
cording to the music they con-
tain, a similar code will also
have been created for the art
work which is on each sheet.

Kean said he hopes to have
his data bank of sheet music
ready in time for his collection
to be used by the planners of
the nation’s 200th birthday in
1976,

“This country has a magnifi-
cently rich, 150-yvear heritage of
pictorial sheet music which is
unknown to all but a few col-
lectors, It reveals more about the
history of American manners,
morals and life than does any
other single source. It should
become known,” Kean said,

Among the sheet music gems
in Kean's collection is the most
profitable song ever written, one
by Septimus Winner and still a
standard—"Listen To the Mock-
ingbird.” “Winner dashed it off
in 1855 and his publisher paid
the princely sum of $5 for it,”
Kean said,

“At least report it had grossed
over 33 million for the publisher
and his heirs.,” he added.

When Kean's musical treasure
trove is computer indexed every-
one will be able to sob along to
the mournful tune of “Weeping
Sad and Lonely,” written by
Charles Carroll Sawvyer in 1862
and which became the first song
ever to sell a million copies.

Jupiter Album Eyes Future

LOS ANGELES—Chris Cos-
by's Jupiter Productions has em-
barked on its most ambitious
project to date with the produc-
tion of a specially-created “story
of the future™ LP by the Salva-
tion Army Band of the 23rd
Century, a 10-man rock band.

The LP, called “Shine,” makes
extensive use of the Moog and
is being a&r’'d by Crosby and
Jim Lowe. All tracks are original
and composed by Lowe, Croshy
and Jack Williams. The title re-
fers to a group of people who
live in the 23rd Century, The
entire project carries a “futuris-
tic approach™ says Crosby and
Jupiter is creating a special, 30-
minute animated “future film™
that features the group, for com-
mercial viewing. Animated char-
acters, each one representing a

member of the group, are being
created by Jupiter. An anima-
tion house, to actually do the
animating work, has not, as yet.
been chosen. Crosby, however.
is currently talking to several
and expects to make a decision
within the next 30 days.

Wurlitzer Net,

Sales Decline

CHICAGO Consolidated
net earnings for the fiscal vear
ending March 31, 1970, for the
Wurlitzer Co., show a drop of
over 540,000, Net earnings to-
taled $2.114,213 for this fiscal
year against $2.157,948 for last
vear. Consolidated net sales
were 557,404,981 this year
against $61,009,512 last vear.
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THE ORGANIZATION FEELs YOU

Now pefinitely

JHOULD, B¢, PLAYING OUR RECORD.

the sinister

“SONG FROM THE SICILIAN CLAN.

from one of the hottest motion pictures of the year.

THE REVIEWERS GOT
THE WORD

“...has all the potential

to become a left field smash.

Beautiful and commercial arrangement
make this a programming must, and
sales are sure to be right behind.”

Billboard May 30, 1970

“There's an air of intrigue
about thisone ...”

Record World May 30, 1970

“...goodenough to be a hit
without the movie."

Bill Gavin's Personal Picks
May 22, 1970
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You should have received a package in the mail from Metromedia Records =
Praduced by Joe Saraceno far the organization -

If you didn't get this record, contact the organization at 1700 Broadway, N.Y., N.Y. 10019
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Tape CARtridge

Quad-8 Boom Beginning: Kusisto

LOS ANGELES—"We could
be in the beginning of a major
long-term market for the 4-chan-
nel, 8-track (Quad-8) concept,”
believes Oscar P. Kusisto, vice
president and general manager
of Motorola's auto products divi-
sion,

No doubt, industry sources
feel, Quad-8 has supplied the B-
track configuration with a shot-
in-the-arm in its struggle with
the cassette concept.

While many believe the 4-
channel's “surround sound” is a
new consumer force, many also
wonder which direction it will
take: B track, cassette or reel-lo-
reel.

Hardware manufacturers are
jumping on the 4-channel band-
wagon, while software producers
(i.e. record companies) are tak-
ing a wait-and-see attitude.

Motorola, which introduced a
4-channel, 8-track automotive
system, is expecting to launch a
nationwide marketing push on its
unit this fall. The company's
Quad-8 has been demonstrated
to major U.S. car manufacturers,
and “there is a high probability
that it will be offered as a fac-
tory or dealer installed option
in 1972 or 1973 models,"” said
Kusisto,

Giving strength to the 8-track
approach is Lear Jet Stereo's de-
cision to introduce a 4-channel
stereoc home unit at the Con-
sumer Electronics Show in New
York, June 28-July 1. Although
no decision has been reached on

STEREO

TAPE CADDY

Styling that's new, bold and
different. Molded of high im-
pact polystyrene. Individual
compartments holdsten 4 or 8
track tapes. Available in Black,

Gold and this years in color,
PURPLE.

AR REST-#

Executive Offices—P.0. Box 345, Southfield Mich. 48075
Plants—Edgefield. South Carolina 28824, Southfield, Mich. 48075
In Canada—Kemp Products Ltd., London, Ont.

price, according to Robert Kil-
chenman, Lear product man-
ager, it will include an AM-FM
stereo radio at a roughly %250
price range.

RCA plans to have two 4-
channel, 8-track wunits in it
home product line in early fall,
including a promotional model
with two external and two inter-
nal speakers at $199.95 and a
step-up version with four exter-
nal speakers at under $250.

In the reel-to-reel category,
the latest 4-channel entry will be
by Sony/Superscope, which will
introduce four 4-channel reel-to-
reel recorders and players this
fall. The units will be spaced out
evenly over a price range from
3400 up tw §1,200, according

to Steven Teachout, marketing
manager. Telex will deliver its
224995 4d-channel reel-to-reel

recorder in July.

A 4-channel disk system also
will make a fall appearance. Ad-
vent Corp, of Cambridge, Mass.,
is planning to market a 4-chan-
nel decoding system developed
by Peter Scheiber. The concept
involves encoding four channels
on two and then decoding to get
the 4-channel surround sound.

The system, according to
Scheiber, is applicable to tape
but the inventor feels the disk
configuration can deliver a larger
4-channel market than any tape
configuration, particularly be-
cause of two-way compatibility
—the ability to play a 4-channel
recording on 2-channel equip-

STEREO
TAPE CONSOLE

The ultimate for Car Tape
Decks. Designed for the car
cushion and holds twelve 4 or
8 track tapes. Convenient, yet
portable for safe storage.
Molded of high impact poly-
styrene in Silver and Black
with a handsome walnut wood
grain insert.
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TEiT[D AMD TRUBTED PRDODUCTS SINCE 1935

ment and a 2-channel conven-
tional stereo recording on the
4-channel hardware.

Japanese Unit

Meanwhile, in Japan, Matsu-
shita Communication Industrial
Co. is introducing a 4-channel,
¥-track auto stereo unit at $95
(Japan only) with two speakers,

Will consumers be offered a
4-channel cassettes?

“Yes,” said several industry
spokesmen, “perhaps a year from
now.” RCA has stated that there
is little doubt a 4-channel cas-
sette will be along.

Harvey Stein, RCA's mer-
chandising manager for audio
products, said that RCA is work-
ing on several other areas of 4-
channel systems. The company
is investigating disk systems, as
well as multiplex receivers which
would be capable of picking up
four separate channels of broad-
cast material simultaneously.

The 4-channel concept has
been generating interest within
the home electronics industry
since last fall when experimental
demonstrations using reel-to reel
tape equipment began.

Hardware manufacturers are
confident that record companies
will jump on the surround-sound
concept, since the total package
—hardware-software—will need
a marketing push to get it off
and running at retail.

But many retailers and record
companies are wondering which
concept—=8-track, cassette, reel-

to-reel, will establish a retail
standard.

RCA jumped into the market-
place, software-wise, with an
announcement that it will release
about 30 4-channel tapes by Sep-
tember and an additional 30 to
40 before the end of the year.

“The use of a new, slightly
thinner tape combined with re-
cent economies in tape coating
will permit the marketing of
Quad-8 cartridges at only a
modest premium over conven-
tional cartridges, said Irwin Tarr,
RCA Records vice president.

Catalog

Tarr, who was instrumental in
the introduction of the Sterco 8
system, said RCA will make
available a complete assortment
of catalog and new tape re-
leases in both Quad-B and Stereo
8 cartridges. Quad-8 is fully com-
patible with existing 8-track car-
tridges.

(The Quad-8 cartridge is al-
most identical to the conven-
tional Stereo 8 cartridge tape in
that its tape is in a continuous
loop within the cartridge. At
the end of the first 4-channel
program, the tape switches to
the second 4-channel program.

It differs in that there is a
special sensing slot molded into
the Quad-8 cartridge which al-
lows the player to automatically
select the Stereo 8 or Quad-8
channel mode of operation.)

Record company executives
are expected to evaluate their

GRT Moves Into
Magnetic Videotape

LOS ANGELES—GRT Corp.
will enter the magnetic video-
tape market this summer,

The company has been en-
gaged in a research and develop-
ment program for about 18§
months with the objective of for-
mulating premium quality mag-
netic videotape products,

Products will be manufactured
and sold to the industrial and
educational markets during the
early summer, said a company
spokesman,

GRT recently filed with the
Securities & Exchange Commis-
s1on @ registration statement cov-
ering the proposed sale of 726,-
231 shares of common stock. Of
this amount, 600,000 shares will
be sold by GRT and 126,231
shares by certain shareholders,

"It 1s the intent of GRT to
use its share at the proceeds of
the sale to repay a portion of its
short-term bank borrowing, to
complete the financing of the
new corporate  headquarters
building, to increase plant facil-
ities and equipment and to add
lo working capital,” said Alan
I. Bayley, GRT president.

The company’s prospectus lists
about $7,500,000 will be applied
to the repayment of short-term
bank borrowings which it in-
curred to finance accounts re-
ceivable, royalty advances and
inventories. About $1,000,000
will be used to complete the fi-
nancing of construction of the
new corporate headquarters.

The balance will be used for
additional plant space and equip-
ment, including conversion of
the magnetic video pilot line into
production facilities, and the fi-
nancing of accounts receivable,
royalty advances and inventory,
according to the prospectus,
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Also, GRT has an exclusive
license from Standard University
for a method of synthetically
penerating two or four-channel
audio recordings from a single or
multiple channel source in such
a manner that full control of the

apparent source position and
movement 15 possible,
It is developing mastering

equipment which employs this
technique in order to evaluate
certain commercial applications,
including records, prerecorded
tapes and motion pictures.

music repertoire for possible
conversion to quadrasonic sound
—eventually,

Capitol Records, which has
made 4-channel tapes available
to radio stations for broadcast,
indicated there is some interest
in going further with quadra-
sonic activity. Liberty/UA also
has made two 4-channel 8-track
tapes, but only as experimental
projects.

Columbia’s Mel Price, sales
manager, said that "a lot of
thinking and research is going
on, but right now we're uncom-
mitted—not only to a specific
configuration, but to the whole
4-channel concept.”

Columbia’s sister label, Epic,
has no immediate plans to mar-
ket 4-channel software, accord-
ing to Lee Trippet. merchandise
manager,

The 4-channel future, contend
many, 1s a question of direction,

Zurich Plant
Gets Equip.

ZURICH—Werner Weber has
recently installed new American
equipment in his Zurich tape
duplication factory to enable him
to reach a production of more
than 1,500,000 cassettes and car-
tridges a year.

Weber, who started a record
wholesaling business in 1964,
now has a record production
unit and two record shops.
Another shop will be opened in
August.

Weber began in the prere-
corded tape field in 1966 “when
cassettes really started to catch
on in Switzerland.” Early reper-
toire was principally of Swiss
folk music but now product in-
cludes recordings by Heintje,
Peter Alexander, Enrico Caruso,
Trini Lopez, Adirano Celentano,
Dean Martin, and Freddy Pul-
ver.

The Zurich branch supplies
the Swiss market and the EFTA
countries and the hranch in
Waldshut supplies the needs of
West Germany and the Common
Market countries,

Audio/Visual CARtridge
5-10 Years in the Future

LOS ANGELES — Audio/
visual CARtridges as a home
entertainment system are five to
10 years away from becoming
important, according to Sal Tan-

nucct, Capitol Records’ presi-
dent.
Having recently announced

its first seven television projects

for its newly formed audio/vis-
ual department, the company
does not see any immediate mar-
ket building up for audio-visual
home cartridges. “The playback
market has to be established
first,” lannucei said.

Capitol's design is in the pro-
gramming area once the medium
15 developed. "We will wait un-
til the market pulls the prod-
uct” is the way lannucci de-
seribed the situation.

Capitol is dealing with the
audio/visual medium in its con-

tracts now with artists. Most
artists are well advised about the
impending development of a
new home entertainment sys-
tem, lannucct said.

since there is no medium yet,
there is no royalty formula
which the label has established

for covering an artist’'s audio/
visual cartridge performance.
“That will have to be negoti-
ated,” said lannucci, who holds
a law degree.

Right now, Capitol, like other
record companies, seeks to sign
an artist for his audio/visual
presentations, with royalty pay-
ments a matter of later discus-
sion.

lannuecct said, “"We want to
service our artists goals in all
facets of the entertainment busi-
ness, which means covering the
audio-visual field.”

JUNE 6, 1970, BILLBOARD
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Tape CARtridge

o Continued from page [

appointed president of the joint
venture. Theodore 5. Ledbetter
Ir. has been named general
manager of the Washington,
D.C.-based company, which
opened offices at 1730 *“14"
St., N.W.

“The joint venlure 15 an ex-
periment in private enterprise,
minority self-help and race re-

lations,” said Richard Allen,
president of American Tape
Duplicators. “It also will offer

ownership  opportunities  and
provide job training and jobs
for minority group members
who had neither.”

Charles N. Bellm, vice presi-
dent of North American Philips,
said the “joint venture recog-
nizes the importance of assist-
ing minority businessmen by
helping them function in the
mainstream of today's society.”

TEAC Bullish
On ‘70 Business

LOS ANGELES—TEAC
Corp. expects to increase its
business about 50 percent in
1970 over last year, according
to Nobuo Fukuda, managing di-
rector of TEAC.

The company’s sales last year
were about 60 percent higher
than in 1968.

Speaking at the company’s
sales convention here, Fukuda
said TEAC is expanding its fac-
tory facilities and establishing
a new research and development
center in Japan.

The firm is planning to intro-
duce a new line of amplifiers,
tuners and receivers, It also ex-
pects to get heavily involved in
the 4-channel tape deck market.

LOS ANGELES—My Soul Is
a Witness, black music market-
ing company, has received free
one master and 20 duplicating

slaves from the Muntz Steree

Corp. of America as part of a
program to provide jobs for
blacks in the tape industry.
The eguipment will be used
by the company to duplicate
music for its Whirlwind label
onto 4-track cartridges for sale
to tape centers in black com-
munities across the country.
~ The firm’s president, Bishop
George Scott Jr., states his com-
pany “intends to open 22 tape
stores under the Discotape name

Craig Moves to
Larger Quarters

DENVER—Craig Corp. is
moving to larper branch sales
and warehousing facilities here.

The branch office distributes
the Craig home electronics line,
Columbia records and players
(Masterworks), and about 40
brand name consumer photo-
graphic products and accessories
to an eight-state territory.

The expanded operation will
include a new warranty service
department for Craig and Co-
lumbia Masterworks products,
said Marty Bendik, Denver
branch sales manager.
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MNorth American Philips has
previously established two other
joint  ventures with minority
business, including the Morning
Star Trucking Co., New York,
and the Interice Corp., Chicago,
a songwriters workshop pro-
gram.

ATD of Washington, D.C., is
a marketing and sales organi-
zation with the potential of
moving into other production
areas, said Gray. American
Tape Duplicators is the majority
stockholder in the joint venture.

ATD's Allen 1s no stranger n
helping minority groups.

He directs the Economic Re-
sources Corp. of Los Angeles,
a nonprofit organization of
black and white businessmen
that has launched a major pro-
gram to find jobs for Watts
Calif., residents.

{:ranis to Park

The Watts Industrial Park
concept has been pledged more
than $10 million in loans and

ATD, Philips Set Up Plan

For Mmonfy Businessmen

grants by the Nixon Adminis-
tration to stimulate private in-
vestments and jobs for the hard-
core unemployed. The plan was
worked out with the Johnson
Administration and ratified by
the Nixon Administration.

The federal government's
contribution consists of $3.8
million in grants and loans from
the Commerce Department's
Economic  Development  Ad-
ministration, and another $3.8
million in grants from the Of-
fice of Economic Opportunity.
The Labor Department is giving
$1.5 million In training grants.

“Programs, whether they be
joint ventures in private enter-
prise or federally-sponsored ef-
forts, can solve many of the
ilis that exist between minorities
and the business establishment,”
said Allen.

“ATD's joint venture with
North American Philips is a
businessman's approach in solv-
ing the wurban crisis in
America,” ‘he said.

Belair Uses Net of
Sales Rep Groups

LOS ANGELES—A network
of sales representative organiza-
tions is being utilized by Belair
Enterprises to spread its market
penetration into the automotive,
electronic and photo industries,

The 8-track player manufac-
turer began a serious program
of signing sales representatives
during the recent National Elec-
tronic Distributors Assn. conven-
tion in Chicago.

“Many of the reps are long
established firms in the elec-
tronics parts field,” noted Belair

Muntz Stereo Aids
My Soul Is Witness

within the next 12 months in
black communities.” The first
such store will be located at
67th St. and Western Ave. in
Los Angeles which is close to the
company's main offices at 6723
S. Western Ave.

The duplicating machines have
been installed and checked out
by Muntz engineers in that
building. There are five artists
signed to Whirlwind, which gives
the company its initial artist
nucleus: Joyce and Juanita Col-
lins (a mother-daughter gospel
act), plus singers McKinley
Moore, Judy Thompson, Karol
King and Susan Dowell. Scott
indicated he hoped to have a
producer working on these acts
within the next 30 days.

The Whirlwind tapes, plus
other merchandise purchased
through the Discotape chain's
central buying procedure will be
offered to black-owned tape
stores around the country sign-
ing up for the program,

Scott 15 working with the
Small Business Administration to
secure loans for his own expan-
sion plans and will help other
blacks obtain financing for their
own Discotape stores.

My Soul Is a Witness is also
the exclusive Muntz sales rep-
resentative for its music and
hardware in the black com-
munity. The Discotape chain will
help train new tape store owners.,

president Ed Mason, “so we
are getting them into the new
area of censumer products.”

The new sales representatives
are in addition to those outlets
which service regular music and
tape outlets, adds Rod Pierce,
the firm's marketing vice presi-
dent.

Each representative will
screen distributors in its terri-
tory. “A distributor with in-
house capacity to handle his
own market will be given the
line,” Pierce said. Otherwise,
there could be multiple distribu-
tors in a market, but the com-
pany will not set up any situa-
tions in which distributors are
competing in the same market
with each other.

“Belair will be very adamant,”
Pierce assected, about selecting
its distributors. He recently spent
two days in Houston checking
out potential distributors.

In hiring sales representatives
(the company can now boast of
having a 100-man field force),
Belair emphasizes its belief in
two-step distribution.

Pierce will be going around
setting up training programs for
the new repping and distributor
companies. The salesmen are
presently soliciting orders for
Belair's new 11 8-track wunits,
which encompass three home,
four auto and four portable
players.

Belair's repping organization
thus far encompasses: Damark
Industries, Van MNuys, Calif;
Paul Seman, Oakland; Paciaroni
& Voorhees, Denver; Abrams
Sales, Minneapolis; The Bill
Wylds Co., Houston; Carmine
Vignolla, Jefferson City, Mo.; ],
Malé¢olm Flora Inc., FI}rmuuth
Mich.; Charles Scheffler Co.,
[ndiunapnlis: Neal Bear Corp.,
Richfield, Ohio; Profit Lines
Northeast, Shelton, Conn.; Met-
ropolitan Sales Co., Floral Park,
N.Y.: Marketing Consultants,
Cherry Hill, N.J.; Hollingsworth
& Sull, Atlanta.

Last year, Belair began its
repping program with two com-
panies, Hollingsworth & Still
and Damark Industries. Several
additional territories will be
signed shortly, Pierce said.
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Fourth Annual

CONSUMER
ELECTRONICS

SHOW ISSUE

July 4th
Billboard

Billboard’'s Show Issue With An
EXPANDED TAPE SECTION

Provides an ideal platform from which your advertising
message will reach the decision-makers in the industry,

Extra copies will be distributed to everyone attending the Show June 28
—=July 1st at the Americana and the New York Hilton Hotels.

Advertising Deadline June 24th

Overland  oo.:s cowan

You can rely on the nation's largest producer of metal
components used in Cassettes and Cartridges. Contact
us today!

» Constant Product Improvement and Development
« Lowest Prices
* Quality and Service
» Standard or Special Design Components

Overland PRODUCTS COMPANY

P.O. Box & = Ph. 402-721-T270
Fremont, Nebraska 68025

Consumer Electronic Showgoers
come up to the Ceriron Suite at the
New York Hilton and maybe you'll win

Color TV.

when answering ads . . .
Say You Saw It in Billboard
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: SEATTLE, WASH, MINNEAPOLIS, MINN. MILWAUKEE, WISC. CHICAGO, ILLINOIS DETROIT. MICH
o ABC Record & Tape Sales Hailicher Bros., Inc. John O'Brien Dist., Inc. Summit Dist., Inc. Arc/Jay-Kay

»

2

A R |
CLINT WILSON
Promotion Manager

DOT

RECORDS

A& QiviEiom,
E oF

DICK HUGHES
Wesl Coast Region

STU YAHM
Fromotion Manager

HONOLULU, HAWAII
Microphone Music, Ine.

SAN FRANCISCO, CALIF.
Trans-Continental F ,;f

ED SPACEK
Promotion Manager

LOS ANGELES, CALIF.
Record Merchandising

PHOENIX. ARIZONA
Certron Corp.

DENVER. COLO.
Davis Sales Co.

DALLAS, TEXAS

B & K Dist. Co.
ST LOUIS, MO. NEW DFILE:_EHS. LA. SHREVEPORT. LA. NASHVILLE, TENN. MEMPHIS, TENN.
Roberts Racord Dist. Co. All South Dist. Corp. Stan's Record Service Music City Dist., Inc. Record Sales Corp.
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ND. OHIO BUFFALO, N.Y. BOSTON, MASS, HARTFORD, CONN.
g-lu-aE:EjI!-A Best Record Dist. Music Merchants of New England Transcontinental Dist. Corp.

ED LOGUE
Promotion Manager

MURRAY KAPLAN
East Coast Region

“x

JERRY ROSS
Promotion Manager

Dme

CLIFF GOROV
Promotion Manager

\

a
ANDY JANIS
Promotion Manager

PAIJL ELLIS

STEVE HOLLIS
TOPPER SCHROADER Promotion Manager _ Promotion Manager

Mid-West Region

JACK BOYTE
Promotion Manager

BOB WARDLAW
Promotion Manager

@ [
et Famous Music Corp.

South Region LARRY GIBSON
Promotion Manager

Paramount Records

KEN REUTHER
Promotion Manager

NEW JERSEY
Apex-Martin Record Sales, Inc,

STEVE JACK
Promolion Manager

NEW YORK
Futura Dist., Inc.

PHILADELPHIA, PA,
Universal Record Dist.

MIAMI, FLORIDA CHARLOTTE, N. CAROLINA ATLANTA, GEORGIA N D.C.
Campus Record Dist. Corp. Bib Dist. Co. Godwin Dist. Co. g&ilﬁr:lzﬁgg:: Inc.
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lape CARtridge
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GRT, ROULETTE
DIVISION DEAL

LOS ANGELES—GRT is
custom duplicating 8-track and
cassette product for Sound In-
dustries Inc., a new division of
Roulette Records.

Sound Industries will market
tape under Vogue, a budget
($4.95) tapel ine.

Initial release on the Vopue
banner will be 46 titles, includ-
ing repertoire from Count Basie,
Duke Ellington, Louie Arm-
strong, Lalo Schifrin and Joe
Williams.

GRT is providing warehous-
ing and marketing assistance,
with drop-shipping going to
Sound Industries’ distribution
points, beginning July 1, from
the tape duplicators facilities in
sSunnyvale, Calif., and Fairfield,
N.T.
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New Tape
Cartridge
Releases

RCA

RCA Foreign

MIGUEL ACENVES MAJIA CON EL MARIACHI
VARGAS DE TECALTICAN- Asile De Aban-
donadas; (A} FSP-251

COMPRARASA UNIVERSITARIA DE LA LAGUMA
—Poplkas ¥ BOLERDS; (8) MKS-3010

EL KLAM—Una Carta A Maria ¥ 0OHos Ex-
itos; (8) MES-TB45

JOSE=JOSE—La HNave Del Olvida: (8} MES-
1847

RCA Victor

MIGUEL ACEVES MAJIA COM EL MARIACHI
VYERGAS DE TECALTICAN—Asilo De Aban
donados; (8) PB5-154%

JIM REEVES, The Eest Of, Vol 111; (B} P85-
1551, {C) PKE-155]

HANKE SHOW Sings im the Memery of Jimmy
Rodgers; (8] PS5-1585

FORTER WAGOMER, The Best OF; (B) PAS
[567, PK-1347

CHET ATHINS--Yastergroowvin';
{C} PE-1570

LIGHTHOUSE —Peacing It All Together; (8]
PB3-1571, {C} PE-1571

PERRY COMO-Coma's Gofden Records; (8]
PES-1572, [C} PE-1572

FRESH—Fresh Out of Berstal; {3) PB5-1575;
[C) PE-1575

PEPE MAVA-Lo Vor Del Bajio Con El
r]'ngﬂa:hi Vargas De Tecaltilan; (8) P&3

{8) PES-1570,

HEMRY MAMNCIMI—Theme From *'f£ and
Cther Film Music; (8) PRS-1583, (L) PK.
1 583

IAGER & EVANS; (%) FAS5-1543

ECDY ARMNOLD, The Best Of, Vol 11; (B}
P85-1566, (0] PK-1566

FLOYD CRAMER-The Big Ones, Vol §1, [C)
PX-1557

FOREVER MORE—Yours Forever More: ()
PK-15328

HAME LOCKLIN & DAMMY DAYVIS & THE
MASHVILLE BRASS; (C} PK-1563
Jm;::l _EPEH'?EI—T;!LE Me o Tomorrow; [C)
-1 564

Cadem

LIWING MARIMBAS—Daindrops, Kegp Fallin'
On My Head and Other Bacharach/Dawid
Hits: {8 C&3-1088

LIVING STRIMGS —Living Skrings Visifs Alice’s
Restaurant: (B) CB5-1081

Red Seal

FIEDLER'S CHOICE—Arthur Fiedler and the
Boston Pops; (8) RBS-1143, {EP RE-1143

BEETHOVEN: SYMPHONY NO. iN D THE
CREATURES OF PROMETHEUS [u!mlmﬂ
Boston Symphony Orchestra, Erich Leins.
darf, conductor; (8) RES-115Z, (C} RE-

11

SCHUMAMNMN: KREISERLANA, OF. 156 THE
PROPHET RIRD frem FOREST SCEMES,
OF. B2 ARARESKE—OP. TB—Arthur Rubin.
stein, pianist; (8] RB5-1153, {(} ®X-1153

Kirshner
“ﬁﬂ“ GRAVES; (8] PRKO-1003, (€} PEKO-
3

There's a
worid ol
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Muntz Bows Reversible Unit, Adapter

LOS ANGELES—A revers-
ible car cassette unit plus a
cassette adapter for an 8-track
player, are two new items which
the Muntz Stereo Corp. of
America will unveil shortly.

The reversible cassette ma-
chine, manufactured by Sankyo,
a submanufacturer for Sony, will
retail for $119, according to
Muntz's president Barmey Phil-
lips.

Muntz has ordered 5,000 units
from the manufacturer and plans
1o go into a “soft sell’” campaign
for the item which has the major
design feature which car manu-
facturers have been concerned
about.

The unit has a special mo-
tor which reverses when the
cassctte’s  programming  runs
through. The capstan works off
the motor and is thus able to
go into a reverse direction,

The playback head is in a
fixed position. The listener
presses 4 button when the tape
has been rewound to start the
second program. The change in
programming occurs electrically,
Phillips pointed out, rather than
mechanically.

The company is talking to
chain stores like J.C. Penney’s
about establishing a program for
the unit. Sony, Bell & Howell
and Atwa, are other manufac-
turers who also have a reversible
car cassette machine,

Phillips talks of a “soft sell”
approach to the new unit be-
cause he doesn’'t feel his com-
pany can justify any major ex-
penditure of advertising funds
at this time.

Phillips also speaks of Muntz
having fulfilled its role of being
1 “leader” in the industry and
now wishing to let others finan-
cially pioneer, “We will be very
happy to stay abreast of the
other companies,” Phillips said,
“and to be considered one of
the group of class manufacturers.
I don't think we have to he
afraid of any giant; we are not
trying to outsell or outclass any-
one,’”

$29.95 Price

The cassette converter unit,
manufactured in Japan by Dol-
phin, has a projected price of
%2995, The wunit, called the
“cassette eight adapter.” is an
odd shaped item. It is long, with
an B-track contact head on one
end, A cassette player sits atop
the unit at the other end and
receives its power through the
B-track machine.

Muniz will test this 1tem
Chicago and New York, while
emphasizing its availability, along
with the reversible cassette model
al  the Consumer FElectronics
Show in New York, June 28-
July 1.

Muntz plans to make several

changes 1o the cosmetics of the
reversible umit.

As part of its new product
look, the company has begun
offering a 4- and B-track port-
able compatible, the Apollo for
109, Philips says Muntz is the
only company in the U.S. offering
a compaltible portable. The unit
has built-in speakers, jacks for
external speakers, a rechargable
battery, AC converter and ciga-
rette lighter attachment,

This model is being put to-
gether in Muntz's own factory.
The AC converter, cigarette

lighter plug and man guts of
the machine are all 1mported
from Japun. Muntz has pur-
chased a skin wrapping machine
and for the first time is now
special packaging a umit,

The company 1s trying to offer
the unit to firms as a premium
itemn. It is already on sale through
retail outlets,

By this time next year, Phillips
predicts that 5{ percent of
Muntz’s dollar volume will only
be derived from car player sales.
Such home units as 8-track AM/
FM multiplexers, FM radios,

and other yet to be developed
home models will comprise the
remainder of the income.

Two home wunits which are
for a “select” audience are the
model 104% a 4 and ¥ record/
playback, selling for %600, and
the HW 512, a 4 and 8§ recorder/
playver selling for 5400, Phillips
claims two 10495 are sold each
month, with about 220 of the
$400 model moving out. Both
units plug into external sources
like phonographs or radios to
obtain the prime source of in-
formation,

Audio Magnetics Into Global
Showing of Blank Tape Product

LOS ANGELES — Audio
Magnetics is moving into inter-
national exhibition of its blank
tape products, In addition to ex-
hibiting its line of “A/V Educa-
tor Compact Cassettes™” at do-
mestic audio visual shows, the
company will be represented for
the first time at a London show
in July,

At that time, Ray Allen, Au-
dio’s sales vice president, will at-
tend Inter Navex 70, July 20-23,
in Mational Hall, Olympia, Lon-
don. Audio will be displaying its
educational line of blank tapes
as well as its reel products.

The Inter Mavex show marks
Audio’s initial thrust into inter-
national display at a trade show.
The company’s participation in
the English show is designed to
mark s interest in penetrating
the educational market in En-
gland and throughout Europe.

Audio will be exhibiting its
educator series, plus assembling
blank cartridges at the National
Audio Visual Assn. (NAVA) an-
nual convention July 18-21 at
the Sheraton Park Hotel in Wash-
ington, D.C.

Several weeks ago the educa-
tional department, run by
Sharyl Story, exhibited at the
Department of Audic Visual In-
struction annual gathering in
Detroit, A demonstration there
of cassette assembly proved so
successful, in  Miss Story's
opinion, that the company plans
to follow this same pattern with
other audio visual shows,

Over 500 cassettes were as-
sembled at the Detroit show by
an assembler in Audio’s booth,
“Less than 2 percemt of the
people who came by the booth
had ever seen the inside of a cas-
sette before,” Miss Story said.
“We found great value in open-
ing the cassette and showing peo-
ple what goes into it. The fact

Ampex ‘Artistry in Sound’
Award Goes to Steppenwolf

NEW YORK — Steppenwolf,
the Dunhill ABC recording
group, has been selected for the
1970 "Artistry in Sound” award
presented annually by Ampex
Stereo Tapes.

The award, in recogmtion of
the group's major contribution
to the world of music, was pre-
sented at Dunhill ABC’s recent
Gold Record Press Ceremony in
Los Angeles, It represents 500,-
000 tape album sales in all con-
figurations.

Bob Hinkle, AST's assistant
advertising manager, who pre-
sented the award, said, “Step-
penwolf has made a substantial
contribution in combining the
two worlds of creative music and

hard-nosed sales.” He added, “In
this light, not only the group,
but everyone at the firm is o be
highly praised for achieving that
most elusive thing called audi-
ence communication.”

Since its formation Steppen-
wolf has had several pold records
and many top disks on the na-
tion’s record charts, The group’s
latest album is  “Steppenwolf
Live.”

This is the first time that
AST s "Artistry in Sound™ award
has been presented to a group of
musicians. The four previous
winners were Mantovani, Herb
Alpert, Frank Sinatra and
Aretha Franklin,
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that our cassettes use screw hous-
ings is very important because
educators really like to get into
them if they want to.”

At the forthcoming Washing-
ton show, Audio’s demonstration
will attempt to show the differ-
gnces in cassette construction.
“We plan to explain some of the
reasons people are having trouble
with other brands of cassettes.
Qur rollers, for example, have
flanges which keep the tape in
alignment with the recorder head

and prevent the tape from slip-
ping off the rollers and becoming
tangled up.”

Audio’s special line of blank
cassettes for educators comes in
seven lime lengths, each with its
own color label. The times are
10, 20, 30, 40, 60, 90 and 120
minutes. Audio is the only com-
pany manufacturing 10 and 20-
minute blank cassettes, and it
was the only company to assem-
ble a complete cassette at the
Detroit show.

Audio Devices to Bow 4
Promotions at N.Y. Show

GLENBROOK, Conn-—Au-
dioc Devices, blank tape manu-
fatturer, 1s introducing four tape
promotions at the Consumer

Electronics Show in New York.,
June 28-July 1.

One promotion is tied with
Capitol Records and includes
prerecorded cassettes, said ChLiff
Shearer, advertising and promo-
tion manager of Audio Devices.

Audio is offering four blank
cassettes (two 60 and two 90-
minute tapes) and one prere-
corded cassette, a $19.95 list
value, for 3$9.80. The prere-
corded cassettes are from Capi-
tol's popular, rock, show, jazz
and country collector’s series.

The promotion begins July 1
and will continue through April
1, 1971, with a new prerecorded
casselte offered monthly.

The package will be skin-
wrapped, and is available iIn
multicolors for rack merchan-
disers.

Other promotions include:

—A mini-tape center counter
display which holds 120 tapes,
The tape center is free with the
combination purchase of 120 7-
inch reels, 5-inch reels, cassettes
or cartridges.

—An Audiopack rack counter
display. The rack is free with
the purchase of 48 blank cas-
settes.

—A home tape rack which can
hold up to 15 cassettes. The rack
is being offered free to the con-
sumer with the purchase of three
60 and two 90-minute blank
cassettes, The rack is prepack-
aged with the five blank cas-
settes and has a supgpested retail
price of $11.75.

NCTA Convention Next
Stop for EVR Color Unit

CHICAGO—The [19th annual
convention of the National
Cable Television Association
(NCTA) will be the next major
venue for CBS demonstration
of its EVR color system.

The convention will be held
Sun (6) through Wed (10), at
the Palmer House hotel, and the
EVR display will occupy booths
4-06, 4-07, and 4-08, in the
hotel's upper exhibit hall. Exhi-
bition hours will be from | to
6 p.m. Sunday, and 9 am. to
6 p.m., Monday, Tuesday and
Wednesday.

Meanwhile, the National
CATV Program Library, Inc.,
of Dallas, Tex., has created a
broad plan to distribute pro-
gramming to cable operators,
combining both soft and hard-
ware packages for the industry.

Roger L. Eaton, president of
Mational CATY Program Li-
brary said that he is ordering 600

EVR players which will be
sold or leased to cable systems,
in single units or pairs, together
with program menus to be avail-
able for one week rentals,

Said Eaton, “We're recom-
mending two EWVR players to
each operation. This will make
possible not only the rental and
play of feature movies, but ad-
dition of a wide variety of filler
length featurettes we are build-
g into the package.”

He disclosed that his com-
pany’s filler service will give
operators  ability 1o program
across leftover lengths from 30
seconds to five minutes or more.
*This,” he said, “will smooth
out scheduling rough spots with
professionally produced mate-
rial.” National CATV expects
to begin with a filler CARtridge
a month 1o augment the feature-
length program library.
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Tape CARtridge

Intl Battle Is Shaping in
The Videocording Market

¢ Continued from page |

merchandising them as a com-
plete package.”

of a large-screen color console
receiver. “The consumer will be
able to buy components, or
purchase a complete home en-

cording and playback unit next
year.

In an effort to broaden its
foreign base, Magnavox has con-
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CARTRIDGE
AND CASSETTE
STORAGE
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Talent

Dino Calling Right
Business Tune

By LAURA DENI

LAS VEGAS—Beneath Dean
Martin's easy going facade is an
intelligent businessman, Show
producer for the Riviera Hotel,

Martin is also a 10 percent
owner. As producer, Martin acts
as liaison between the entertain-
ers and the entertainment direc-
tor, Harvey Gilbert, a Beverly
Hills attorney and president of
the Riviera’s board of directors,

Constantly on the lookout for
new talent, Martin is tremen-
dously interested in country mu-
sic. His latest star, Bobbi Martin,
is currently appearing at the
hotel. Martin has also brought
into the Riviera family Don
Cherry and daughter Gail Mar-
tin, who surprised some with her
talent and pleased the Riviera

bosses with her strong nightly
draw.

Martin knows the business as
few others do and has an un-
canny instinct about what will
and won't play. He calls no
formal business meetings, but
telephones Gilbert about per-
formers he wants signed.

At a time when Las Vegas
hotels are raiding each others’
talent, Martin looks the other
way. He isn't the type of man
who would use his personal
friendship to steal a star from
another hotel. He respects the
other hotel's right to offer en-
tertainment, and hopes the Rivi-
era is respected in turn. IT a star
is unhappy at another hotel and
contacts Martin, then a contract
change might be negotiated.

Avco Slates Campaign
For ‘Sunflower’ Track

NEW YORK — Avco Em-
bassy will conduct an intensive
promotional campaign on “Sun-
flower,” the label's first sound-
track from Avco Embassy Pic-
tures, the parent film company.
Sunflower, which stars Sophia
Loren and Marcello Mastroianni,
has music composed, arranged

$12.95 per 100

Post Cards

Ex10 COLOR
$175.00
3,000 Postcards
$120.00
Special Color
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DICK CORBY
DIRECTOR OF NATIONAL
SALES and PROMOTION FOR
TONSIL RECORDS

¢ Diners’ Club
¢ American Express

e Carte Blanche

and conducted by Henry Man-
Cini.

Promotion will include pub-
licity and advertising in both
print media and 39 and 60-sec-
ond radio spots. The merchan-
dising effort, in conjunction
with Ampex Stereo Tapes, in-
cludes posters, hanging pen-
nants, counter cards, color stills
from the film, and a four-color
center window display.

The display material will be
part of a national display con-
test with Avco Embassy and
Ampex offering prizes. The la-
bel also will institute special
screenings in key markets for
radio, press, dealers, and rec-
ord and tape distributors.

Havens Opens New
Rock Club in N.Y.

NEW YORK — Richie Ha-
vens, Stormy Forest recording
artist, will headline the opening
night of Someplace Else, a new
rock club in Rockaway Beach,
Friday (5). The club, at Beach
113th and Beach Channel Drive,
has a 3,000 capacity.

Someplace Else was built and
is owned by Jim Gibbhons, Rich-
ard Moran and Mike McNulty.
Other opening night acts will be
Steed Records’ Illusion and Hog.

Polydor Followup
To Holmes Tour

NEW YORK—Polydor Rec-
ords of London will back a sec-
ond Jake Holmes tour after the
artist’s recent successful tour of
one and a half months to En-
gland and the continent. Included
were concerts and TV appear-
ances. Atco’s Taste will again
appear with Holmes. A late au-
tumn LU.S. tour also is being
lined up.

Isle City Buys Disk

GALVESTON ISLAND, Tex.
—Isle City Records of Galveston
Island has acquired the Master
of “My Love for You Will Die,”
by Jimmy Sullins. This marks
the further expansion of the
label which was established
by Adams-Ethridge Publishing
Company.

Blue Thumb
Pitches Album
Color Concept

LOS ANGELES — An album
jacket which unfolds into a post-

er with a pouch to hold the rec-
ord, has been designed for Blue
Thumhb’s “Stereo Color Collage™
LP concept.

The new outer packaging will
be unveiled along with the mul-
ti-hued plastic process in June
on Dave Mason's debut LP,
“Alone Together.”

The jacket design, invented
by Camouflage Productions, en-
compasses a threefold photo,
The front and rear photos of
Mason are pressed onto the card-
board jacket. A die cut hole at
the top of the jacket allows the
purchaser to see the multi-
colored record inside the pouch.

When the cover is opened, it
becomes a long poster.

Columbia Records is respon-
sible for developing the multi-
colored dye formula for the
vinyl plastic. The process was
developed in its Santa Maria,
Calif., factory. While no two
Blue Thumb LP’s will have the
same color design, they will all
have the same mixtures of
orange, red, pink, yellow, black,
white and blue.

Crosby, Stills
Not Breaking Up

NEW YORK—Atlantic Rec-
ords issued a statement denying
that their act Crosby, Stlls,
MNash & Young were breaking
up. An Atlantic spokesman said
that rumors of a break-up In
the group followed postpone-
ment of a number of dates on
their current tour, due to wrist
and knee injuries sustained by
Steve Stills and recurance of a
throat problem by singer Gra-
ham Nash.

The statement was issued be-
cause advance ticket sale was
being affected by the rumors.

Drummer Dallas Taylor and
bass player Greg Reeves left the

group shortly before the tour
started.

Goliath Formed by
Goodman & Perry

HOLLYWOOD—Goliath Mu-
sic Productions and Goliath Rec-
ords have been formed by Bill
Goodman, former deejay, and
Lou Perry, former recording
artist, at 1717 N, Vine St. Their
first single is “Moving Forward"”
by MNat T. Jones on the Goliath
label.

Orpheus Record
Setting New Plays

NEW YORK — Though the
original Orpheus, former MGM
group, has long since dis-
banded, a single from their first
album, “Can't Find the Time to
Tell You," has been revived in
the Ohio-Michigan area solely
on the strength of air play and

listener response. The disk re-

cently passed the Jackson Five
on WPOI, Hawaii, to take over
the top spot. Orpheus has re-
formed and is currently nego-
tiating for a new label.
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Talent In Action

JETHRO TULL,
JOHN SEBASTIAN,

CLOUDS
Fillmore East, New York

The excitement of Jethro Tull,
clearly a super group, and the re-
markable audience contact of John
Sebastian  highlighted a superior
Fillmore East show at the May 23
opener, the third night of perform-
ances for the two Reprise Records
acts. Clouds, flashing considerable
instrumental talent, opened the
program,

Much of the attention centered
on Sebastian, in his first Fillmore
East appearance. And the former
member of the Lovin' Spoonful
{(he even sang “"Daydream"” for the
cheering crowd) proved to be one
of the best solo arlists ever appear-
ing at the Bill Graham theater. His
audience rapport was electric as he
sang such numbers. as “Red-Evye
Express,” “Magical Connection,”
and “You're a Big Boy Now.” all
from his Reprise album. He's an
infectious performer.

Electricity also sparks when lan
Anderson of Jethro Tull is on. His
flute playing is breathtaking, but
not for him. In “*My God!"” his long
solo was a wonder. The group's
newest member, John Evan, was
excellent on flute and guitar, while
guitarist Martin Lancelot-Barre and
bass puitarist Glenn Cornick were
superb. Clive Bunker on drums is
one of the best. Even his solo had
touches of humor.

Clouds, a Scottish trio, was ex-
cellent. They are touring the U.S,
for the first time. FRED KIRBY

JERRY BUTLER,
CAROLYN FRANKLIN,
THE LAST POETS,
THE O JAYS
Apollo Theater, New York

The audience al the Apollo The-
ater was treated to a well-balanced
bill featuring Jerry Butler, Carolyn
Franklin, the O Jays, the Last
Poets, and El Chicano. Excitement
rose steadily from the opening act,
El Chicano, which performed their
hit *Viva Tirado,” as well as "Quiet
Village," and “I'll MNever Fall in
Love Again.” The surprise of the
evening was the Last Poets, who re-
cord for Douglas, not a musical
act but a reality act. There were
two speakers. reciting poetry of
reality, and a conga drummer.

Carolyn Franklin displayed an
overwhelming smging talent with
her opening version of Nillson's
“Evervbody's Talkin.,” She then
brought out her backup group, the
Sounds of Soul, and got it on with
Sly Stone's “Thank You." “Strung
Out Over You" showed Miss
Franklin's over-all vocal ability as
she filled the entire theater with a
voice not heard very often from
such a petite young lady. She also
sung “Chain Reaction” from her
RCA album.

The O Jays proved they could
keep up with the times by singing

a combination of “Little Green Ap-
ples” and the Beatles' “Something.”
The song started out very slowly
with a soft harmonic tone but then
slid into “Something,” and took the
audience by surprise,

Jerry Butler treated the audience
to many of his old hits, including
“Only the Strong Survive,” “West-
ern Union Man,” "Moody Woman,”
‘Never Gonna Give You Up,”
“Let It Be Me,” and “Your Precious
Love.” Despite his icy approach,
he warmed the audience.

BOB GLASSENBERG

LES DeMERLE’'S SPECTRUM
Steak Pit, Paramus, N.J.

Les DeMerle’s Spectrum opened
at the Steak Pit here, May 22,
winning friends and influencing the
dinner-time audience with its ex-
hilarating jazz-rock format and big
band sound.

The group, on United Artists
Records, whipped up a storm and
a promise that the music of the big
bands, oriented to the moods of
the young listener, is on ity way
back.

DeMerle. who cut his musical
teeth with big band names such
as Lionel Hampton and Harry
James, drums like a man obsessed,
His talking hands communicate to
all levels and ages. At 23, he ocozes
talent, and has the drive and initia-
tive to channel it productively, His
rendition of tunes like “A Taste
of Honey," “Ma Cheri Amor,"
“Satin Doll,” and his own four-
part composition, “Reflections,”
hear testimony of this.

With his compelling charisma,
his innovative arrangements, and
a |2-member group of really fine
musicians, who knows, he may well
trigeer a trend and big band music,
long thought dead, may vel emerge
is the new communications medi-
um of today's jet sef.

RADCLIFFE JOE

JOE HENDERSON

Ronnie Scott’s, London

Joe Henderson merits acclaim
even if only for the articulate
fluency of his plaving. But since
that articulation is wedded o a
thoroughly seductive tone, a ma-
ture sense of self discipline and
a beautiful inner feeling of as-
surance and serenity, he is clearly
deserving of consideration as per-
haps the finest tenor saxophonist
on the contemporary jazz scene.

What separates Henderson from
many of today's jazzmen is that
he plays with a glowing warmth
of expression and, although he
ventures occasionally into  the
freer forms of jazz, he never leaves
the roots completely behind.

Al Ronnie Scott's club, where
he is playing a two-week engage-
ment with a British rhythm sec-
tion, Henderson scored a personal
iriumph precisely because he can
be admired and understood on two
levels—I{or pure technical virtuos-
ity and for his passionate feeling.

(Continued on page 22)

TOM JONES, left, and Harvey Schmidt, lyricist and composer, re-
spectively, of off-Broadway's “Fantasticks,” receive a plaque from
ASCAP President Stanley Adams, center, at New York's Friars Club,
May 26, in tribute to the 10th anniversary of their show,
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| Ray Stevens
has just two words for

the Columbia record
distributors who helped
his first Barnaby single
make™kThank you.

Because it's you,the unheralded, behind-
the-scenes people who make hits possible.
And you really outdid yourselves with
“Everything Is Beautiful”’ Number1with a
bullet after just 9 weeks. And thank you,
too, for the same effort behind Ray’s
first Barnaby album, “Everything Is
Beautiful.” If the past is any indication,
we’ll probably have to take another
ad in a few weeks to say it all over
again for the album. But then,
it’s such a nice feeling.

On Barnaby Records

Distributed by Columbia Records
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Talent

From The

Music Capitals
of the World

DOMESTIC

NEW YORK

Polydor's Country Funk opens a
four - might stand at Ungano's,
Wednesday (3). Also appearing
Thursday {4) 15 Reprise’s Kinks.
Epic's Georgie Fame opens June
15 for seven days, followed by a
three-night stand for Atco's Brian
Auger & the Trinity. Epic's Terry
Reid plays Ungano's, June 25-37.
.. . Belle’s Julie Budd appears in
concert at Miami Beach's Fontaine-
bleau Hotel, June 27. . . . Albert
King is slated for the Newport Jazz
Festival, July 12, and Madison
Square Garden in a Newport Fes-
tival program, July 18. He debuts
as producer with his current Stax
single "Can't You See What You're
Doing to Me?”

Oracle’s Jaime Brockeft plays the
Main Point, Bryn Mawr, Pa., out-
side Philadelphia, for four nights
beginning Thursday (4), doing the
entire show without an opening act.

. . Richard Grasso has been ap-
pointed a staff writer for Beech-
wood Music Corp. . . . Brother
Jack McDuff plays the Hilton, In-
dianapolis, June 19-20. . . . Co-
lumbia’s Chambers Brothers and
Charles LaMarr, their manager,
have opened offices at 1697 Broad-
way. Involved in TV production,
publishing and concert promaotion,
Deiol Inc. and LaMarr, the Cham-
bers Brothers' firms, are managing
a new group, Hog,

Motown's Diana Ross s slated
for the Carter Barron Theater,
Washington, July 31-Aug. 13; Du
Quoin (I1l.) State Fair, Sept. 4-6;
The Waldorf-Astoria here, Sept. 9-
26; and Las Vegas' Frontier Hotel,
et 1-21. . . . Bobby Scotl is scor-
meg “PONY." a lerry Hammer
production . . . John Rubinstein
made his debut as a composer for
films, May 25, when Allied Artists’
“Paddy” premiered here. . . . Galen,
a piano-singer from Bermuda, has
returned to Henrici's Golden Barrel
Supper Club for a four-week en-
gagement, . .. Excerpts from Gary
William Friedman’s rock oratorio,
“Prayers for a Friday Night,” will
be performed at the 92nd Street Y,
Sunday (31).

Warner Bros. James Taylor gives
Carnegie Hall concert, Friday (12).
. .. GHB's Al Hirt played the Na-
tional Anthem with the Purdue
University Band, May 30, before
the start of the Indianapolis 500-
mile race. . . . Roulette’s Tommy
James appears on the “Merv Grif-
fin Show,” Thursday (4) and, with
the Shondells, appears in Japan,
Aug. 14-24 in conjunction with
Expo '70. . . . Progressive Media
Productions’ Stan Vincent is pro-
ducing Buddah's Loa Christie. . . .
Your Father's Mustache plays
Bellevue Hospital here, Wednesday
{3): Cornell University, Saturday
{(6): R.J. Revnolds Co., Glen Cove,
M.Y., Friday (10); Lesher Country
Club here, Friday (12); New York's
Playboy Club, June 18, and Beach
Point Country Club, here, June 19,

FRED KIRBY

CHICAGO

Kiderian Records has moved to
a new address at 316 5. Wabash,
Chicago 60604. The new phone
number is (312) 427-6439, The
company's old address was 4916
W. Gunnison. . . . Heading the
bill for the Friday (5) show for
American Tribal Productions at
the Aragon is Reprise’s Jethro
Tull, along with Kama Sutra's
Sha MNa Na, Amaret’s Crow,
Clouds and Uncle Dirty. Coming
up on June 12 and 13 for Tribal
is the Shocking Blue and Pacific
Gas and Electric. . Chess’
Howling Wolf and Soup appeared
at the Celler for one night recent-
ly. . . . Warner Bros." Peter, Paul
and Mary gave one performance at
the Opera House May 26. . . .
RCA's Nina Simone gave one
concert at the Auditorium Theatre
recently. . . . Blue Note’s Elvin
Jones gave a series of concerts in
the area recently. . . . Folk singer

Jean Redpath was held over for
one week at the Quiet Knight. . . .
Chubby Checker appeared recently
at the Rush Up. . . . RCA’s John
Hartford and Parrot’s Jennifer ap-
pearing at Mister Kelly's. . . .
Avco Embassy’s Liquid Smoke
played two nights at Beavers re-
cently. GEORGE KNEMEYER

MEMPHIS

Chips Moman of American Re-
cording Studios, i working on a
session for Bill Medley, former
member of the Righteous Brothers,
The session in Memphis 15 being
produced for MGM Records.

Larry Rogers, manager of Lyn-
Lou Studios is completing his third
album for Columbia’s Bill Black
Combao.

The staff band at Muscle Shoals,
Ala.,, Sound Studios, including
Barry Beckett, piano; Roger Haw-
kins, drums; Eddie Hinton, lead
guitar; David Hood, bass; Jimmy
Johnson, rhythm guitar, completed
a week of recording with Colum-
bia's Lauvra Nyro, with Arif Mar-
din, producing. Stax’s Eddie Floyd
has completed a single with Steve
Cropper, producing. David Porter
on the Enterprise label for Stax,
15 working on an album for him-
self.

Atlantic's Archie Bell & the
Drells are due in for a session with
Dave Crawford and Brad Shapiro,
producing.

Tommy Cogbill at American
Studios has completed a session
for his own label Trump on the
Picidilly Circus for distribution by
Capitol. Moman is working with
the Box-Tops.

The wvast expanding booking
agency business in Memphis re-
ceived a boost when Billy Adams
signed to co-ordinate entertainment
at the Vapors Club—which seats
BO0 persons, with the signing of
Smash's Jerry Lee Lewis for a
show July 19. Ace Cannon, Charlie
Rich and Norvell Felts will play
Sunday (6); Stan Kenton moves in
June 21, and Harry James makes
a return engagement Sept. [J3.
Adams will work with the Memphis
MNaval Base at Millington, Blythe-
ville, Ark., Air Base, and Colum-
bus, Miss., Air Base. He will also
help co-ordinate entertainment for
the vast chain of Holiday Inns, Inc.

Bob Tucker, leader of the Bill
Black Combo since 1963, opened
an office at Lyn-Lou Studios. He
will handle personal appearances
for the Bill Black Combe and
Stax’s Butterscoich Caboose, pro-
duced by Larry Rogers. Tucker
and the Combo played two Euro-
pean tours with the Beatles and
one in Africa. .

An array of artists will be in
Memphis during the summer va-
cation period including the Coun-
try Music Caravan with Hank Wil-
liams Jr., and the Cheatin' Hearts;
Jeannie C., Riley and the Harper
Valley Express; Bob Luman; Hank
Williams original Drifting Cow-
hoys, Merle Kilgore and Eddie
Bond, Saturday (6); Jimi Hendrix,
Tuesday (9); The Byrds, Saturday
(13); Radio WDIA Starlite Revue,
July 4; Tom Jones, July 9; Charley
Pride, July 25, and James Brown
Sept. 12, all at the Mid-South Coli-
seum. Mountain will appear at the
Auditorium July 5, along with
Grand Funk Railroad.

JAMES D. KINGSLEY

LAS VEGAS

Dighann Carroll made her sixth
appearance for Jack Entratter at
the Sands Hotel. Her polished
repertoire included 12 songs rang-
ing from handclapping soul songs
to a medley of the “pretty side of
the Beatles.” James Young &
Snowflake and the Raindrops
‘backed Miss Carroll. . . . Bob
Darin, who closes Tuesday (9} at
the Landmark Hotel, brought in
an |l-piece band conducted by
Quitman Dennis. This is the first
time Darin has brought in his own
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Dexter’s Scrapbook

By DAVE DEXTER IJr.

HOLLYWOOD — Within the
next week or two, President Nixon
and every member of the Senate
and House of Representatives in
Washington will receive a classy,
deluxe two-record album that will
feature 32 all-time record classics
dating back from Gene Austin's
“My Blue Heaven” through Herb
Alpert’s “A Taste of Honey."”

Produced by the National Com-
mittee for the Recording Arts
(NCRA) with the unprecedented
cooperation of five disk companies,
the poshy package shapes up as a
polent, persuasive NCRA weapon
in the organization's determined
battle to see legislation passed that
would give recording artists in-
come from the use of their rec-
ords on radio and jukes.

The program over the four sides
ranges from the pathos of Al
Jolson’s “Sonny Boy" to the sly,
little girl humor of Bonnie Baker's
“Oh, Johnny" which swept the
nation in 1939, Duke Ellington
and Louie Armstrong are included
along with Bing Crosby, Perry
Como, Nat King Cole and Frankie
Laine., The president and nearly
500 solons will enjoy priceless per-
formances, as well, by Doris Day,
Peggy Lee, the Andrews Sisters,
Judy Garland, Kate Smith and
Patti Page.

Sparked by Stan Kenton, the
tireless NCRA prexy, and coordi-
nator Doug Neal, unforgettable
dance bands fronted by the Dorsey
brothers, Glenn Miller, Artie
Shaw, Harry James, Guy Lom-
bardo and Benny Goodman are
all to be heard once again. And as
'Weal's cogent notes emphasize,
not one of them has ever been
paid a dime for providing superb
entertainment through hundreds of
thousands of hours of radio play
the last 40) years.

The music of one all-time titanic
talent is missing. Kenton specified
that his music not be included.

That we submit, is true dedica-
tion to a cause.

During and just prior to World
War Il, a one-time Tarheel cheer-
leader from WNorth Carolina, Kay
Kyser, ranked among the nation's
top record sellers with his orches-
tra. His “Kollege Of Musical
Knowledge” clicked big in radio
and early television. Then, exactly
20 years ago, Kyser quit the pro-
fession and retired, with his mil-
lions, to Chapel Hill.

Bul now Kyser, al 635, 15 aclive
again—afier a fashion. He's just
produced a religious album fea-
turing Barry Groce for the Chris-
tian Science church and discloses
that he has long since found se-
renity as a C.5, practitioner.

“The album is a one shot,” he
says., "1 don't plan to become ac-
tive again,” But a quarter of a
century ago, in movies as well as
music with Mike Douglas and
Ginny Simms as his colleagues,
they just didn't come any bigger.

The Hotel Ambassador’s new
Mow Grove reaped national pub-
licity with ils renovation, but many
who have frequented both ada-
mantly argue that the 30-year-old
Hollywood Palladium’s recent face
lift is far more attractive. Don
Fedderson and CIliff Gill spent
$500,000 doing it over in red and
gold, abandoning the twinkling
stars for eight stunning Yiennese
crystal chandeliers. Now all they
need is for the big name bands to
return.

You've just got to like a big
girl singer around town who says
she earns $750 a week, when she
works., “But if my name wasn't
Maureen Reagan nobody would
pay me |5 cents,” she says. Mau-
reen is 29, pretty, 5-9 tall and
weighing in at a shapely 143
pounds. And she's looking for a
record deal, On the side, the
daughter of Gov. Ronald Reagan
and actress Jane Wyman runs her
own public relations firm. But she
may vel wind up on the charts.

musicians. . . . The 5th Dimension
made their Las Vegas debut as a
headline act at Caesars Palace.
The group has its new Bell al-
bum “The 5th Dimension-Por-
trait,” released in conjunction with
their Caesars Palace opening. . . .
Brenda Lee made her Fremont
Hotel debut as the headline attrac-
tion. Vocal and instrumental
group, the Casuals, supplied the
backing for Miss Lee.

British star Tommy Steele has
signed a three-year contract with
Caesars Palace, He will make his
“world mightclub debut™ at Caesars
in 1971, Steele flew to Las Vegas
1o sign the contract, which calls
for appearances totaling six weeks
each year. . . . Marion Colby has
resumed her singing career after
several vears' absence. She inked
a three-year pack at Caesars
Palace and will make her first re-
turn date this summer, . . . The
Rapid Transit, a local rock group,
left for Copenhagen, Denmark. to
begin an extended world tour,
Members are Bill Rosevear, guitar;
Curt (Moonbeams) Nyman, organ
and flute; Mike Galleus, bass: Vie
Ball, drums, and guest artists, Rick
Davis, saxophone, and Ed Morgan,
irombone.

The first Gold Record in Las
Vegas broadcasting history was
presented to Jimi Fox, operations
manager on KENO radio for the
song “Superstar,” recorded by
Murray Head and the Trinidad
Singers. . . . Loadstone, rock group
currently appearing at the Palo-
mino is a protege of Andy Wil-
linms, and a featured part of
Williams® recent album, “Get To-
gether With Andy Williams." . . .
Country singer Bobbi Martin made
her Las Vegas debut at the Riviera
Hotel's Starlite Theater. . . . Jerry
Vale closed a successful gig at the
Frontier Hotel. His performance
included selections from s 22
best selling albums. . . . Piano
perennial Roger Williams, who has
sold more than 15 million record

albums, returned to the Hotel
Tropicana's Blue Room for a
three-week stand,

(Gzov. Paul Laxalt honored sing-
er Mitzi Gaynor al a dinner Sun-
day (7) in Reno. Gov, Laxalt
presented Miss Gaynor the Gover-
nor's Trophy awarded by the Reno
Chamber of Commerce for Miss
Gaynor's “outstanding contribution
to Nevada's fame as the entertain-
ment mecca of the world.,” . . .
Las Vegas baritone Joseph Kohn
flew to New York for a music
convention. . . . Sergio Franchi,
Myron Cohen, Wayne Cochran,
Jerry VYale, Jan Murmray and
George Kirby entertained at the
second annual Mother's Day cele-
bration at the Flamingo Hotel.

Paul Anka opened Thursday (4)
al the Flamingo. . . . Bob Newhart
and Abbe Lane opened May 28
in the Frontier Hotel's Music Hall.
Their date runs through June 24.
. . . Frank Sinatra Jr. and Ray
Anthomy open Thursday (4) in the
Frontier Hotel's Circle F Theater.

. Don Adams and Karen Wy.
muan begin a two-week engagement
Wednesday (3) at the Sands
Hotel's Copa Room while Buddy
Greco and the Command Perform-
ance close Tusday (9) in the Sands

Celebrity Theater., Opening
Wednesday (100 will be Louis
Prima and Cris Morgan. . . . Jerry

Lee Lewis, who hasn't made a Las
Vegas appearance since 1963,
opened a four-week stand at the
International Hotel May 6.
LAURA DENI

CINCINNATI

Country singer Bob Luman s
back at his Hendersonville, Tenn.,
home after a week here, promoting
his new Epic album, “Gettin' Back
o Norma."” While here, Bob put
in three days as featured guest on
WCPO-TV's "Nick Clooney Show,™
and one night as headliner at the

(Continued on page 21)
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Talent

Blue Thumb Designs
An Anti-Depression Kit

LOS ANGELES — Blue
Thumb 15 air mailing a “Super
Shelter Kit" to promotion men
and Top 40 broadcasters advis-
ing them to “avoid depression,
take Shelter now!"

The anti-depression kit is
based on the belief that “relief”
was needed by certain members
of the record industry because
“s0 much depression was setting
in due to various labor strikes
and campus protest movements,”
according to Don Graham, who
created the kit.

In several cities record dis-
tributors recently closed due to
either the trucking strike or vio-
lence on campus. “Our kit was
designed to allay further depres-
sion,” Graham said. '

MNearly 400 copies of the kit
are being mailed out. Included

are a Shelter Records- Blue
Thumb T-shirt, a Leon Russell
LP slick, a copy of Shelter's
first ad for the Russel LP, an
8 by 10 glossy photo of the pi-
anist-vocalist and a copy of his
emerging hit single, “Roll Away
the Stone.”

Blue Thumb distributes and
promotes Shelter products.
Graham plans to follow up the
mailing by suggesting to radio
stations that they develop con-
tests giving away the T-shirt as
prizes. On the front side of the
garment is a large red “S” with
a Blue Thumb imprint on the
back side.

Graham hopes to also interest
radio station athletic teams in
wearing the T-shirts, and will
donate small supplies to station
teams playing in charity games.

From The

Music Capitals
of the World

DOMESTIC

o Continued from page 20
Black Stallion on a date set by
WUBE program direcior Bruce
MNelson. As part of the promotion
plan, the local Columbia Records
forces tossed a radio-press whing-
ding for Luman at Stouffer’s Inn,
with Alan P. Colford, Epic promo-
tioneer, playing host, Others n at-
lendance were Chuck Moore and
Jack Lameier, of the local Colum-
bia staff; Bruce Nelson, Lou Siriit-
matter, Dave Bunze and Les Acree,
of WUBE; Walter Turner, music
director of WSAIL; Dave Howe,
program director at WCKY; John
Patton, WKRC program director;
Robert 0. Makllman and Alex
Smallens, of ABC Radio Network,
New York: Harry Carlson, presi-
dent of Fraternity Records, and
Bill Sachs, retired Billboard editor.
Hugh Masekela, South African
trumpeter, appears as soloist with
the Cincinnati Symphony Orches-
tra’s final Open Door Concert at
Music Hall, Sunday (7). . . . Singer
Pat Suzuki displays her wares for
i@ week mm the Penthouse of the
Playboy Club beginning Monday
(8). With her appearance the club
resumes its policy of using record-
ing names at regular intervals, . . .
Karen Morrow, vocalist on CBS-
TV's “Jim Nabors Hour," appeared
as co-host on “The Nick Clooney
Show” over WCPO-TV, Monday
through Wednesday of last week,
Paul Miller, who recently was
named area veepee of Post-News-
week Stations, Inc., left WCKY

last week to open his own advertis-
ing and public relations firm, Mil-
ler Group, Inc., with offices here.
Miller had been with WCKY 18
years, for many vears as assistant
general manager of the L.B. Wil-

A5

son outlet. Succeeding him at
WCKY is Bob Mitchell, radio vet-
eran. . . . Bill Kelly, local Colum-
bia Records sales manager, and
promotion man Chuck Moore are
back at their post after a fortnight’s
jaunt through England and the
Continent as winners of a recent
Columbia promotion contest. They
were accompanied on the trip by
their wives.

Veteran comedian and master
of the one-liners Henry Youngman
is planning to reissue his comedy
album on a premium deal being
engineered by his friend Harry
Carlson, head of Fraternity Rec-
ords., Youngman is back at his
home in New York after two big
weeks at the Lookout House, Cov-
mgton, Ky. Lookout House has
Tiny Tim set for June 30 and July
I, when WLW-TV personality Bob
Braun will emcee the proceedings.
. . . Jinl Hendrix called off his ap-
pearance at Cincinnati Gardens,
Friday, May 22, just a few hours
before show time, Advance sale
had been reported as nil,

The Who, with the James Gang
in support, will rock their way
through two night performances at
Music Hall, June 25-26. . . . The
Crosley Field rock show, June 13,
is slated to highlight Traffic, with

Stevie Winwood; Ten Years After,.

Grand Funk HRailroad and Moun-
tain, with support coming from the
Sky, Moti the Hoople, the Stooges,
Bob Seger, the Savage Grace, the
Lemon Pipers, Cradle, Alice Coop-
er, Blood Rock, Zephyr, Damna-
tion of Adam's Blessing and Third
Power. Show will run from 10} a.m.
until midnight, according to pro-
moters Mike Quairo and Russ
Gibh, BILL SACHS

EL CHICANO, Kapp Records group, visit the label's Hollywood head-
guarters to preview their initial LP for Johnny Musso, center, Kapp's
general manager, and Kapp executives, extreme left, Carl Maduri,
national promotion director, and Barry Freeman, Southern California

sales promotion manager.
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Talent

Groove with

the leader...
Fidelitone

Dimmond needle in record groave

LEADING . . .
MERCHANDISING PROGRAM

. « . Fidelitone's exclusive Make
it Easy merchandising program
helps .you sell more needles at
top profit.

LEADING . . .
MANUFACTURING SKILL

. . . Fidelitone is America's only
complete manufacturer of dia-
mond needles! Only Fidelitone
can control quality throughout
production . . . from diamond
tip to plastic grip.

LEADING . . .
DISTRIBUTOR LINEUP

. . Top merchandisers service
your store to keep inventory
turning. Sales aids and backup
stock are close at hand to maxi-
mize return on your investment,

‘.l'.’l'lf'_.lr mess around with second-
raters? Groove with the Leader
. . . Fidelitone! Also check out
the added sales opportunities
with Fidelitone's audio acces-
sories including blank tape cas-
settes, 4-track and B-track car-
tridges.

Call your Fidelitone Distributor,
or write .

Fidelitone

Advancing Technology
and Merchandising with . ..

THE TOUCH OF MAGIC
6415 N. Ravenswood Avenue
Chicago, lllinois 60626

BUSINESS: AFFAIRS

POSITION—
LONDON BASED

Large international record
company needs someona to
run busines affairs department
of its British company. In-
teresting and challenging op-
portunity for the right person.

Send resume and salary re-
guirements to:

Billboard
Box 785
165 W. 46th St.
New York, N.Y. 10036
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Jam Sessions Giving Loft
In New York a Rock Lift

NEW YORK—Eric and Steve
MNathanson are holding weekly
jam sessions in a downtown loft
on an informal basis. Usually,
at least one of the groups they
produce for United Artists Rec-
ords through Music Asylum Pro-
ductions is among the partici-
pants.

All the groups, Boffolongo,
Omnibus and K/lLtS]-.l: Asylum,
live in or near the city and also
work well together. Among other
participants of the jams, which
began last New Year's Eve, have
been Jeremy Steig, Wells Kelly,
Chip Taylor, Harvey Brooks, and

Signings

She, a Sacramento girl rock
quintet, signed with Kent with
“Boy, Little Boy,” produced by

Morey Alexander, as their first
single. . . . Comic Rudy Kay Moore
also joined Kent, where “"Eat Out
More Often™ is his first album,
. . . Tamalpais Exchange, new Al-
lantic sextet, has signed with Jim
Veal at CMA for promotion of
their forthcoming debut album.
.+ . The Jimmy Castor Bunch to
Kinetic Records with their first
disk for the label, “It’s Just Begun”
and “Put a Little Love in Your
Heart.” . . . Norway to Stonehedge
Productions with an album set for
this summer. . . . Ray Godfrey
signed with Spring Records, where
“T Got to Get Away (From My
Own  Self),” his debut disk with
Joe Simon, Sound Stage 7 artist,
producing. . . Adrian Barber,
president of Starship Productions,
has completed producing the Vel-
vel Underground’s first Atco LP.
. . . Singer-composer Dave Frish-
berg to CTI with his initial album,
“Oklahoma Toad,” due this month.
. . . Charles Wright and Warner
Bros. Watts [03rd Street Rhythm
Band to Chartwell Artists for rep-
resentation in all fields,

MERLE HAGGARD, second from

members of Canned Heat and
the Hamilton Face Band. Steig
also has done dates with Boffo-
longo.,

The New Year's Eve party
sparked the future events, which
usually are held on Tuesdays.
The quarters at 28th Street can
easily accommodate 50 persons
with expenses borne by the
Nathanson twins, who previous-
ly were performing artists.

They also have been instru-
mental in benefits at Tompking
Square Park in the East Village.
Jams, which begin about 10
p.m., extend into the night. The
brothers feel the weekly ses-
sions fill a void created by last
vear's closing of Steve Paul's
Scene, which frequently had jam
sessions.

Computer
Moog Firm
Under Way

NEW YORK — Adrian
Barber, president of ABBT Mu-
sic and Starship Productions,
has formed a computer-synthe-
sizer firm with Paul Connly, a
member of Lothar & the Hand
People, rock group; and Allen
Rasdow who is a systems pro-
grammer at the Harvard School
of Psychology. The firm is
called Interface.

They will program the com-
puter to consider human voices
and to attempt to equate itself
to human vocals, and to create
programs to make instrumental
music in the same context. Their
first project will be an album
with a moog synthesizer and a
PPD-9 computer.

Talent In Action

o Continued from page I8
And even when the mood rises to
a pitch of fevered excitement,
Henderson 1s always in command,
in control, to make that excite-
ment tellingly eloguent.

Henderson received fine support
from John Taylor (piano and
electric piano), Ron Mathewson
(bass) and Tony Oxley (drums),
marred only by a slightly too
cerebral solo approach from Tay-
lor and some over obtrusive
thunder from Oxley.

Opposite Henderson's quartet 1s
Paris-based American  organist
Rhoda Scott, whose long. lean and
bare left foot sounds as if it took
lessons from Leory Vinnegar, Miss
Scott 15 not a highly original
player—either in choice of reper-
toire (“Walk on the Wild Side,”
“*Mercy Mercy”) or in construction
of solos, but she swings, looks
much prettier than Groove Holmes
and does a majestic Bach-style
version of “Autumn Leaves.”
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right, discusses his recording of

“Turn Me Around,” the theme from the Warner Bros. film, “"Chisum,"
with, left to right, Michael Wayne, film's executive producer; Jack
Mass, of WB Music Co., and Andrew J. Fenady, film's producer.

THE GUESS WHO are feted by RCA Records at a champagne breakfast
at Sardi's, New York, for press and deejays after the Canadian group's
first Fillmore East date. Rocco Laginestra, center, RCA's executive
vice president, joins the festivities.
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Spike Wells adds sympathetic
percussion. MIKE HENNESSEY

VIKKI CARR

Persian Room, New York

A beautiful Vikki Carr, dressed
in a new record label—Columbia
Records—and a low neckline gown,
revealed a bundle of song both
poised and polished and mod and
establishment in her opening night
(May 21} at the Persian Room.

Miss Carr also revealed enor-
mous flexibility—as well as exten-
sive vocal range — in heér reper-
toire. At the start of the show, she
touched lightly on two fairly heavy
tunes—"You Make Me So Very
Happy” and “Spinning Wheel"—
and later imlo a pounding version
of "Hey Jude.” On the other side
of the musical fence were sofi
and tender wversions of “Till It's
Time to Go." Especially soft and
pleasant was the wrap-up on a
duet medley with guitarist/singer
Randy Marr—"As Time Goes By"
—with the spotlight switching from
her to him and back agam untl
she'd moved forward beside him.

The show was keyed with ex-
citement—both from a tremendous
vocal display by Miss Carr and
from some excellent writing and
production, For example, after a
bit of dialog on the musical “Hair,”
she launched into “Easy 1o Be
Hard”™ and then followed that up
with "Games People Play,” re-
vealing how the songs almost fit
together. Truly, Miss Carr knows
nod generation gap . . . she lran-
scends all age barriers,

Her hit “It Must Be Him" was
undoubledly the highlight vocal of
the evening, but Miss Carr also
performed emotion-packed versions
of “With Pen in Hand" and "Esta
Bien." On nearly every song, she
created waves of audience em-
pathy. Small talk and patter
blended each song into the other.
The result was an excellent evening
of entertainment. CLAUDE HALL

East Side Kids
Focus on Disk
And TV Action

NEW YORK—Citation Rec-
ords, a subsidiary of Hollybrooke
Records, Inc., has released a rec-
ord called “The Great Gardino
& the East Side Kids" as a
“pilot” for a television series.
Brookster Productions, another
division of Hollybrooke, has an
animated cartoon series aimed at
kids in the works. Both records
and series, according to Steve
Metz and Harold Kahn of Hol-
lybrooke, are based on the Leo
Goreey-Huntz Hall movie com-
edy team. The record will be
released Thursday (28) and
hopefully, the cartoon series will
be on the air shortly thereafter,

iFEdE R R E R PR AR g

COMEDY :
RECORDS!:

DOOTO’S LATEST HITS!
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“Jokes |
Con't Tell
On TV
DTL-845

“Shed House
Humor" -
DTL-846

“Favorite
Party Jokes”
DTL-B47

“Low Down
«and Dirty”

DTL=842
“Willie and
Rising Dick"
DTL-B43

“The
» Roce Trock”

: DTL-848
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DOOTO [£) RECORDS
13440 5. Central Ave., Compton, Cal,
(213) 774-0743
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7 Welcome to RENO'S

PONDEROGA'

Rena's first new holel in a decade.

Lose yourself in the lavish
luxury of early 19th Century
Nevada. Elegantly furnished
rooms with color TV. Reason-
ably priced for family budgets.
Dancing nightly. Swimming.
Free parking. Be prepared for
a Many Splendored Fling!

PONDEROSA!

HOTEL | CASING

-
FOH RESERVATIDNS CALL
AENMD:; (702" TBE-6B820

515 5. Virginis, Reno, Nev.
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The Record & Music
Industry Meet For
Lunch & Dinner At...

Gene Norman's

RESTAURANT

[25th year]

e o
at Strip / Hollywood

Phone 656 -1313

8240 Suns

The SIGN oI greal reading
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Billboard

New Album Releases

FOR JUNE

This monthly product list includes LP's which were issued during the past several weeks and are considered

NEW POPULAR RELEASES

ARTISY — Title — LABEL & Number

A

LW. ALEXANDER—Raw Turmips & Hot Sauce
Thrush, T5 2008

AMPOL—Aries Go Wild
Dyna, 1613

LT. AMHS & THE MEN OF TEXAS—It Is No Secret
Word, WS5T-8432-LP

MOSE ALLISON—Hello There Universe
Atlantic, SD 1550

LYNN ANDERSON—Stay There 'Til | Get There
Columbia, CS5 1025

ED AMES—Sing Away the World
RCA, LSP-4381

GINGER BAKER'S Air Force
Atco, SO0 2-703
BRETHREN
Titfany, TES-0013
BONZO DOG BAND—Keynsham
Imperial, LP-12457
BLODWYN PIG—Getting to This
ABM, SP 4243
JIOSEPHINE BAKER
Manmouth Evergreen, MES/7023
CHARITY BAILEY & STEVE SAHLEIN—
More Music Time & Stories
Folkways, FL 7528
KARL BERGER—Tune In
Milestone, MLP 9025
ERIC BURDON Declares War
MGM, SE-4683
BANG, Band Lulu in New York
Hilary, RA-2024
BLANCHARD & MORGAN—Birds of a Feather
Mercury, W55 33-001
BEATLES—In the Beginning (Circa 1960)
Polydor, 24-4504
JERRY BUTLER—You & Me
Mercury, SR 61269
LES BAXTER/101 Strings—Million Seller Hits
Alshire, 5-5188
BROADCASTS—Bernard Shaw
Westminster, WRBC-H001
BLIND LEMON JEFFERSOM—Bilack Snake Moan
Milestone, MLP 2012

C

ORNETTE COLEMAN—The Besl of
Atlantic, 50 1558

CHORALAIRES—Hearts 'n Flowers
Kaybank, Melody Masiers, ﬁ-ﬁ?ﬂ?

HANK CRAWFORD, The Best of
Atlantic, 5D 1557

LEON EﬂF‘ELAH[I—Smgs the Big Hits of

Merle Haggard
Alshire, 5-518%9

WAYNE COCHRAN & HIS 0.C. RIDERS—

High Ridin'
Bethlehem, 10002

DAVID ALLEN COE—FPenitentiary Blues
5355 Infernational, 5359

COUNTRY JOE & THE FISH—C.1. Fish
Vanguard, V5D-4555

RAY CHARLES—My Kind of lazz
Tangerine, TRCS 1512

JIOHN E{II_TEAHE—ThE Coltrane Legacy
Aflantic, 5D 1553

DON COOPER—RIess the Children
Roulette, SR-42044

LEW CHARLES—An Evening Prayer
Word, WAT-B470-LP

RALPH CARMICHAEL—His Land
Light, L5-5523

COUNTRY FUNK
Palydor, 24-40720

EIIEhEH. Introducing the—A Collection ot ‘Scotch’

o
Londan Internafional, 5W 99514

ROY CLARK—The Other Side of
Paramount, DLP 2577

CURFEW
United Artists, UAS &744
CANDIDO—Thousand Finger Man
Bolid State, 55 1BDAA

MIKE CURB CONGREGATION—Come Together
CeBurl, Co 1002

SONNY CRISS, The Best of—Hits of the '60's
Prostige, PR 7742

CHUCK WAGDN GANG—Thank the Lord
Calumbia, C5 9993

JOHNNY CASH/ANDRE KOSTELANETZ ORCH.—
A Day in the Grand Canyon/Grofe: Grand Canvon
Suite

Columbiia, M5 7425

MONTE DUNN & KAREN CRUZ
Cyclone, Cy 4101

JOHNNY DARRELL—California Stop-Over
United Artists, UAS &752

LENNY DEE—Easy Come, Easy Go
Decea, OL 75194

WILBUR DE PARIS—Over & Over Again
Atlantic, 50 1552

MILES DAVIS—Bitches Brew
Columbia, GP 24

DOCTOR K'S BLUES BAND
World Pacific, WPE-21903

VIC DANA—If | Knew Your Name
Liberty, LST-BO&3

E

CHARLES EARLAND—Black Talk
Prestige, PR 7758 .
ECOLOGY—Environment,/Evolution

EHappy' Tiger, HT-1008

Deram, -DES 18039

DUKE ELLINGTON's 70th Birthday Concert
Solid State, 55 19000

EXOTIC GUITARS—Holly Holy
Ranwood, RBO73I

TAL FARLOW, The Return of—1969
Prestige, PR 7732

ARTIST — ‘.I"rllu I_AEEI. !: Humh:r

F

FLATT & SCRUGGS—Foggy Mountain Chimes
Harmony, HS 11401
LESTER FLATT—Flatt Out
Columbbia €5 1004
FIFTH DIMENSION—Greatest Hits
Soul City, SC5-33%00 .
FAIRPORT CONVENTION—Leige & Lief
AM, SP 4257
FOXX—The Revolt of Emily Young
Decca, DL 75193
FIVE BLIND BOYS OF ALABAMA—Oh Lord Stand
By Me
Cpecialty, SPS 2123
PERCY FAITH ORCH.—Held Over!/Today's Great
Movie Themes
Columbia, C5 1009
FIFTH DIMENSION—Paortrait
Bell, Bell 8045
DALLAS FRAZIER—Singing My Songs
RCA, LSP 4338

G

GUN—Gun Sight
Epic, AN 26551

BOBBY GOLDSBORD'S—Greatest Hits
United Artists, UAS 5500

VEDO GREY—A Christmas Happening
Alace, SLF 2154

GAINSBOROUGH GALLERY—Life Is a Song
Evolution, 20132

DIZZY GILLESPIE—The Real Thing
Farception, PLP 2

ERROLL GARNER—Other Voices
Columbia, C5 9R20

H

HUMBLEBUMS
Liberty, L5T-7636

HIGH TIDE—Sea Shanties
Liberty, L5T-7538

JUANITA HALL
Monmouth Evergreen, MES/7020

HALLMARK SINGERS
Mark ¥V, MV 4401

FERLIN HUSKY—Your Love Is Heavenly Sunshine
Capitol, 5T-433

HEDGE & DONNA—Special Circumstances
Capital, ST.447

FREDDIE HART—The New Sounds of
Capita), ST-44%

EDDIE HAHHIS—EumE on Down
Atlanfic, 50 15

RICHARD -:‘EHEIJ':I'E} HOLMES/ERNIE WATTS—

Come Togther
Werld Pacific Jarz, 5T 20071

SLIM HARPER—Knew the Blues
Excello, BO13

HERBIE HANCOCK—Fat Albert Rotunda
Warner Bros., W5 1834

HARD MEAT
Warner Bros., WS 1852

BOBBY HUTCHERSON—Now
Blue Mole, BST B4333

ANDREW HILL—Lift Every Voice
Blue WNote, BST B£330

ARLENE HARDEN—Sings Roy Orbison
Columibia, C§ 9939

HARDEN TRIO—Great Country Hits
Harmany, HS 11394

RICHARD (GROOVE) HOLMES—Soul Mist
Prestige, PR 7741

BARRY HARRIS TRIO—Magnificent
Prestige, PR 7733

JOHN HARTFORD—Iron Mountain Depot
RCA, LSP 4337

HOT TUNA
RCA, LSP 4353

INCREDIBLE STRING BAND—I! Locked Up
Elektra, EKS-74061

IRON BUTTERFLY—Live
Atco, SD 33-318

IMPROVISATION—Grouppe Nuova Consonanza
DGG, 137-007

ILLINOIS JACQUET—The Blues; That's Me
Frestige, 7731 .

BURL IVES—The Lollipop Tree
Harmony, HS 1455]

J

REV. JESSE JACKSON—I| Am Somebody
Respect, TAS-2601
JIEAN-LUC PONTY—HKing Kong
World Pacific Jazz, 5T 20172
ELLA JENKINS & MUSIC WORKSHOP—
Seasons for Singing
Falkways, FC T&56
JOHNNIE & JACK, The Best of
RCA Victor, VPM-6022
).C—Life
Perceplion, PLP 1
IOSE-JOSE—La Nova del Olvido
RCA Victor, MKS-1847
ELVIN JONES—Poly-Currents
Blue Note, BST B4331

STONEWALL JACKSON-—The Lonesome in Me
Columbia, C5 994

K
LEE KONITZ QUINTET—Peacemeal
Milestone, MLP %025
KINGSMAN—-Standing Room Only
Mark ¥V, MV 4450

ANITA KERR SINGERS—It's Anita Kerr Country
Dat, DLP 25974

KILLING FLOOR
aire, SE5 97019

EL KLAN—Una Carta a Maria y Otros Exitos
RCA Wictor, MKS 1845

L

CHARLES LLYOD, The Best of
Atlantic, 50 1556

ARTIST — Title — LABEL & Humber

LIVING MARIMBAS—Raindrops Keep Fallin® on My
Head and other Bacharach/David Hits
RCA Camden, CAS-2400
LIBERACE—A Brand Hew Me
Warmer Bros, WHB 184
LAWANDA LINDSAY & HEHH.‘I' VERNON—
Pickin Wild Mountain Berries
Chart, CHS 1030
GORDON LIGHTFOOT—Sit Down Young Stranger
Reprize, RS 4392
1.B. LENDIR—Crusade
Falydor, 24-401 |
LENA & GABOR
Skye, SK-15
BOB LUMAN—Gettin' Back to Norma
Epic, BN 24541
STEVE LAWRENCE
Harmony, HS 11367

ESSRA MﬂHM‘q‘I‘I—-PrImurﬂla] Lovers
Reprise, RS &3

CHARLES MINGUS, The Best of
Aflantic, 50 1555

GALT MAC DERMOTT'S—First Natural Hair Band
United Artists, UAS &750
JOE MACIELAG & THE MELODY BELLS ORCH.—
Marysia
Dyno, 14626
HELBA MONTGOMERY—Don't Keep Me Lonely
Too Long
l.'api'rul, 5T-458
BOBBY MERRITT—Out of the Ground
Musicor, M5 3180
MELODY FOUR—On the Move
Woard, WET-HL47 :
JOHN & BEVERLEY MARTYN—Stormbringer
Warner Bros,, W5 1854 .
BARRY MELTON—Bright Sun Is Shining
Vanguard, V5D-4551
MIND GARAGE—Again
RCA Victor, LSP-4319
LES McCANN LTD.—New From the Big City
‘World Pacific Jazz, ST-20173
JIMMY McGRIFF—The Way You Look Tonight
Solid State, 55 180463
MOTT THE PEOPLE
Atlantic, 5D B258 .
MIRIAM MAKEBA—HKeep Me in Mind
Reprise, RS 4381
BILL MANN—Today's Mann
Word, W5T B514
BROTHER JACK McDUFF—Moon Rappin'
Blue Mote, BST H4334
PAUL McCARTNEY—McCartney
Apple, STAQ 3343
JANE MORGAN—The Sounds of Silence
Harmony, HS 11398

MUSIC FROM—The Adventurers
Symbalic, 5Y5 2000

N

JIM NESBITT—Runnin" Bare
Chart, CHY 1031

0

ORIGINAL FRENCH CAST—Hair
Philips, PH5 &00-379
ORIGINAL CAST—Billy Noname
Rouvlette, SROC-11
101 STRINGS—Strauss Waltzes
Alshire, 5-51%
OLD FASHIONED REVIVAL HOUR QUARTET—

Let the Lower Lights Be Burning
Word, WST-B477-LP

ORIGINAL CAST—Cry for Us All
Froject 3, :I'S 100050
OLIVER—Again
Crewe, CR 1344
ORIGINAL CAST—Purlie
Ampax, ALD101

P

PACIFIC DRIFT—Fellin' Free
Deram, DES 18040

ART PERKO—AIl Day and All Night
Rim, RSLP 2008

Epic, BN 26522
RAY PRICE—You Wouldn't Know Love
Columbia, €% 9918
DICK PILLAR ORCH.—Dick's Golden Sound Polkas
Steljo, SLP 714
PENDYRUS MALE—Wales: Land of Song
London International, SW 90597
DON PATTERSON—Brothers 4
Prestige, PR 7738

PIPE MAIOR K.G6. ROE—The Skirl o' the Pipes
Alshire, 5-5187

QUEEN ANNE'S LACE
Caral, CRL 757509

R
THE POMP AND CIRCUMSTANCE OF THE
REGIMENTAL BANDS
Alshire, 5-5190
JIMMY ROSELLI—It's Been Swell
United Artists, UAS 6747
DAVID ROGERS—A World Called You
Colembia, C5 1023
:::F%m HﬂBHIHS—My Woman, My Woman, My
e
Columbia, C5 9978

DIANA ROSS & THE SUPREMES—Farewell
Motown, MS2.708

JERRY REED—Caokin'
RCA Victor, L5P 4793

SPARROW PEWER
Hilary, RA 2127
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as part of the manufacturers’ May release. Listings are in alphabetical order by artist in pop, and by
composer or author in classical and spoken word.

ARTIST — Title — LABEL & Number

BOBBY SHAD & THE BAD MEN
Mainstream, MRL-360 .
SMITH EVANGELIST CHOIR—A Soldier's Plea
King, K5 G-3 1094
SAHIJLEH & YOUNG—Honey Come Back
Capital, 5T 449
JDHHH'I‘ (HAMMOND) SMITH—Black Feeling
Prestige, PR F73&
CANDI STATON—I'm Just a Prisoner
Fame, 5T-4701
SOUNDTRACK—The Adventurers
Paramount, PAS-SH001
PAT SHIHHﬁH—Bath to Dreamin’ Again/
She Makes Me Warm
Uni, 73079
AMANDA SHANKAR
Reprise, RS 6308
SOUNDTRACK—BIloody Mama
American International, ST-A-1031
MARK STEIN/THE PIGEONS—While the World
Was Eating Vanilla Fudge
Wand, WD5 &87
MAX SAMBORSKI ORCH.—Max's Sax's
Fantastik, 1201
SAM APPLE PIE
Sire, SES 97020
SAM THE DRUMMER
Lane, L.P. 154
SOUTHERN COMFORT
Columbla, 5 1011 _
SWAN SILVERTONES—Love Lifted Me
Specialty, 5P5 2122
fIHl.HI'[IE LEE SIMS—Lucy Mae Blues
Specialty, SPS 2124
SAVAGE GRACE
Reprise, RS &399
SIREN
Dandelion, DW-104
JEREMY STEIG—Legwork
Solid State, 55 1804R ;
SOUNDTRACK—Love Is & Funny Thing
United Artists, LAS 5207
SUGARLOAF
Liberty, LST-7640 ]
SOUNDTRACK—Principal Edwards Magic Theater
Dandelion, D9-103
SOUNDTRACK—Patton
20th Century-Fox, 54208
). DAVID SLOAN—Modern Country Sounds of
Today
Eha.rl:la'r. ELP 453
TONY SCHWARTZ RECORDS THE SOUND OF

CHILDREN
Folkways, FH 5583 (M)
JONATHAN SWIFT

Decca, DL 75190

JOE SOUTH—Walkin' Shoes
Mine, MSG-1100

JENNIFER TOMKINS—The Street People
Musicer, M3 3189

RINGO STARR—Sentimental Journey
Capitol, 5W 3345

T
GIL TRYTHALL—Nashville Gold

Athena, &004
The In:itfumental Sound of HANK THOMPSON'S
Brazos Valley

Dot, DLP 25??
TRAPELIE

Threshold, THS-2

TEE SET—Ma Belle Amie
Colossws, C5 10010

THIRD POWER—Believe
Vanguard, ViD-5354

TENNESSEE GUITARS—Golden Guitar Hits
535 International, 555 10

STANLEY mHREHTIHE—Anmher Story
Blue Mote, BST B4336

CLAUDE THORNHILL at Elen lailnd Casino 1941
Monmouth-Evergreen, MES 7

CLAUDE THORNHILL ON STHEE 1946-47
Monmouth-Evergreen, MES 7025

THORENS MUSIC BOX—Happy Holiday
Kaybank, Melody Masfers, &-61d44

TYRANNOSAURUS REX—A Beard of Stars
Blus Thumb, BTS 18

B.l. THOMAS—Everybody's Out of Town
Scepter, SP% 582

U

PETER USTINOV, The Many Faces of
Westminster, WBEC-BDOO

v

VARIOUS ARTISTS—AIl Star Soul
Harmony, HS 11400

VARIOUS ARTISTS—Where Were You When
Dot, DLP 25979 .

BOBBY VINTON—Vinton Sings Vinton
Harmony, HS 11402

VARIOUS ARTISTS—lazz Super Hits—Vol. II
Atlantic, 50 1559

VARIOUS ARTISTS—Country Roundup
Epic, EGP 504

'H.EIL'I'I.IE ARTISTS—Black Music of South America
Nenesuch, H-72034

VARIOUS ARTISTS—Silhouette Eegmani:i
American Lutheran Church, B-853
VARIOUS ARTISTS—Suite Steel,f'ThE Pedal Steel
Guitar Album
Elektra, EKS-74072
BOBBY VINTON—Sounds of Love
Epic, BN 24542 i
VARIOUS ARTISTS—Village Music of Bulgaria
Monesuch, H-72034

w

DON WILSON & GAIL GINGERLY—Life Assurance
Mark ¥V, MV 4348

CEDAR 'ﬁ'ﬂLTﬂH-—Enul Cycle
Frestige, PR 749

RUSTY HELLI!‘IETL'IH—-H’:; it's Me Again
Arpee, RZ 1002

TAMMY WYNETTE—Tammy's Touch
Epic, BN 26549


www.americanradiohistory.com

New Album Releases

o Continted

ARTIST — Title — LABEL & Number

DIONNE WARWICK—I'Il Never Fall in Love Again
Scepter, 5PS 581
MASON WILLIAMS—Hand Made
Warner Bros., WH 1838
CLARENCE WHEELER & THE ENFORCEERS—
Doin' What We Wanna
Atlantic, SO 1551
MAE WEST/W.C. FIELDS—Side by Side
Harmony, HS 11405

WOLDWEEDS
Vanguard, V5D &552

JR. WALKER & THE ALL STARS—Live
Soul, 55 725

PAUL WILLIAMS—Someday Man
Reprise, RS &40

WILDMAN STEVE—Wild! Wild! Wild! wild!
Raw, 7001

ROGER WILLIAMS—Themes From Great Movies
Kapp, K% 3429

WURLITZER—Noel

Kaybank, Melody Masters, &-6145
MIKE WESTEROOX CONCERT BAND—
Marching Song

Deram, MWE 5-1

FRANK WOINAROWSKI ORCH.—Two White Doves
Rim, RSLP 1043

JUSTIN WILSON—Across the US & A
Capitol, DT 5179

JUSTIN WILSON—The Humorous World of
Capital, DT 5183 .

JUSTIN WILSON—How Y'all Are
Capitol, DT 5090

PORTER WAGONER, The Best of, Val. Il
RCA, LSP 4321

DOTTY WEST—Country & West
BCA, LSP-4332

Y

GLEN YARBROUGH, The Best of
RCA Vidror, LSP 4349

NEW CLASSICAL RELEASES

A
ADAM GISELLE—Monte Carlo Opera Orch.

{Bony
Lujr.'nlg:r{ C54 2226

ARIAS FROM HANDEL OPERAS—C
Cambridge, (RS 2712 e

AMERICAN TALL TALES, VOL TWO—Ed Bagley
Caedmon, TC 1319

AMERICAN TALL TALES, VOL. ONE—Ed Bagley
Caedman, TC 1318

BRAHMS: SYMPHONY NO. 4/KODALY: GALANTA
DANCES—Berlin Philharmonic (DeSabata)

Heliodor, 2548 703
BEETHOVEN: SYMPHONIES NOS. 4 & 5—Berlin
Philharmonic (Furtwaengler)

Heliodar, 2548 704
BRUCKNER: SYMPHONY NO. 9—Berlin Philhar-
monic (Furtwaengler)
BARTOK: VIOLA CONCERTO, HINDEMITH

. DIE
SCHWANENDREHER—Hillyer/lapan Philharmonic
(Watanabe)
BEETHOVEN: MASS IN C—v
- ari Arti i
Bach Orch. (Richter) s AR
BACH: CONGERTO FOR TWO HARPSICHO
- RDS

TRIPLE CONCERTO—Leonardt Consart /

Telefunken, SAWT 9552.B
BEETHOVEN: THE CREATURES OF PROMETHEUS—
Israel Phitharmonic (Mehta)

London, €S &&0
BEETHOVEN: PIANO CONCERTO NO. 2—Gilels/
Cleveland Orch. (Szell)

Angel 538028
BEETHOVEN: SYMPHONY NO. 5—Various Artists/
London Symphony (Stokowski)

London Phase 4, 5PC 21043
BEETHOVEN: CONCERTO NO, 4—Gilels/Cleveland
Orch, (Szell)

Angel, 538030
BERLIOZ: SONGS FOR CHORUS—Davies/Heinrich
Schuetz Choir & Chorale {Norrington)

Argo, FRG &35
BACH: WELL-TEMPERED CLAVIER, BOOK 2/PREL-
UDES & FUGUES 9-16—Glenn Gould

Lolumbia, MS 7409
BEETHOVEN: FIVE LATE QUARTETS/GROSSE FUGE
—Guarneri Quarteat

RCA Red Seal, LSC-6418
BEETHOVEN: SYMPHONIES NOS. 4 & 8—New York
Phitharmonic (Bernstain)

Columbia, M5 7417
BEETHOVEN: QUARTET NO. 14—VYale Quartet

Cardinal, V(510042
BEETHOVEN: EROICA VARIATIONS—Claudin Arrau

Philips, AL 3744
BACH: 6 SONATAS FOR VIOLIN AND HARPSICHORD
—Buswell /Valenti

Cardinal, ¥5C-10081 .
THE BOLSHEVIK REVOLUTION: 1917—ALP. Taylor

CMS, CMS 108
BEETHOVEN: PIANO CONCERTO NO. 5—Bishop/
London Symphony (Davis)

Phifips, 839 704 |Y
BEETHOVEN: SYMPHONY NO. 5/SCHUBERT: SYM-
PHONY NO. B—Chicago Symphony (Ozawa)

RCA Red Seal, LSC-301372
BEETHOVEN: PIANO CONCERTO NO. 1/SONATA,
OF. 54—Richter/Boston Symphony (Munch)

RCA Victrala, VICS-1478
BEETHOVEN: EARLY PIANO MUSIC—Joerg Damus/
Norman Shelter

DGG, 139 4418
BARTOK: PIANO CONCERTO NO. 2/FOUR PIECES
FOR ORCHESTRA—Woeissenberg/Philadelphia Orch.
{Ormandy)

RCA Red Seal, LS5C-3159

ARTIST — Title — LABEL & Number

BLACK PIONEERS IN AMERICAN HISTORY, VOL.
TWO—Diana Sands/Mosos Gunn

Caedmen, TC [299
STANLEY BLACK/LONDON SYMPHONY—Gems for
Orchestra

London Phase 4, S5PC 21045

BACH—Anthony Newman
Columbia, M5 7421

C
CIMARDSA REQUIEM—Various Artists/Orch. de
Chambre de Lausanne (Negrn)
Philips, 83% 752 LY

CAGE: MUSIC FOR KEYBOARD—leanne Kirsten
Caolumbia M25 B1%
CHAMBER MUSIC BY THE YOUNG BEETHOVEN—

Various Artists
Telefunken, SAWT 9547-A EX

CAGE: ATLAS ECLIPTICLAS/WINTER, CARTRIDGE
MUSIC/SCHNEBEL: GLOSSOLALIE—Various Artists
(Riehn)

DEE, 137 Q0%
C.P.E. BACH: 4 SINFONIAS—English Chamber Orch.
{Leppard)

Philips B3% 742 LY
CLASSICS OF AMERICAN POETRY FOR THE ELE-
MENTARY CURRICULUM—Various Artists

Cacdmon, TC 2047
CLASSICS OF ENGLISH POETRY FOR THE ELE-
MENTARY CURRICULUM—Various Artists

Caedmon, TC 1301
CLASSICS OF LATIN POETRY AND PROSE—Classics
Department, University of Texas

Caedmon, TCp 1294
CHINESE CLASSICAL MUSIC—Various Artists

Westminster, WBBC-BDI3 (M)
COPLAND'S GREATEST HITS—NMew Yark Philhar-
monic (Bernstein)/London Symphony (Copland)
Philadelphia Orch. (Ormandy)

Columhbia, M5 7521
CHOPIN: COMNCERTO NO. 1-—Cliburn/Philadelphia
Oreh. (Ormandy)

BCA Bed Seal, LSC.3147

CHAMBERLIN AND MUNICH—A.LP, Taylor
L5, CMS 107

D

DVORAK'S GREATEST HITS—Entremont/New York
Philharmonic (Bernstein)/Philadelphia Crch.
(Ormandy)

Cofembia, MS 7523
DEBUSSY: PIAND MUSIC—Tamas Vasary

DGG, 139 458
DEBUSSY: TRIO FOR HARP, FLUTE & YIOLA/RAVEL/
BAX—~Robles Trio/ Delme Quartet

Argo, LRG 574
DEBUSSY: NOCTURNES/RAVEL: RAPSODIE ESPAG-
NOLE—London Symphony (Stokowski)

Jeraphim, 5-40104
DVORAK: SYMPHONY NO. 7—Israel Philharmonic
(Mehta)

Londan, C5 &607
DEL TREDICI/BATSTONE/ASHFORTH: SONG CYCLES

—Various Artists
CRI, CRI 5D 243

DVORAK: SERENADE FOR STRINGS/KUBELIK:
QUATTRO FORME PER ARCHI—English Chamber
Orch. (Kubelik)

GG, 135 443

DYORAK'S GREATEST HITS—Various Artists
Cofumbia, M5 7524

E

EIGHTEENTH CENTURY POETRY AND DRAMA—
Adrain/Bloom/Quayle /Various Arlists
Cacdmon, TC 4002

EIGHTEENTH CENTURY RUSSIAN CHORAL MUSIC
Angel, 5k 40116

F

FROBERGER: THE SOUND OF THE EARLY HARPSI-
CHORD-—Gustav Leonhardt

BCA Wictorals, WICS-1494
FLOTOW: MARTHA—Rothenberger/Gedda/Prey/
Various Artists/Bavarian Staie Opera Orch, (Heger)

FIELD: WYNKEN, BLYNKEN, AND NOD/OTHER

POEMS —Julie Harris
Caedmon, TC 1298

G
GIORDANDO: FEDORA—Olivero/Del Monaco/Gobhbif
Various Artists/Monte Carle Opera Orch. (Gardelli)
Lendon, O%A& 1283
GREAT OPERATIC DUETS—Caballe/Verrett/New

Philharmonia Orch, (Guadagno)
RCA Red Seal, LSC-3153

H

HAYDN/SCHUBERT:TRIGS—Grumiaux Trio

Fhilips, 802 205 LY
HILLER: AVALANCHE/SUITE/NIGHTMARE MUSIC—
Various Artists '

Heliodor, 2549 00&
HOLMES: OLD IRONSIDES/OTHER POEMS—Ed
Begley

Caedmon, TC 1302
HANDEL'S GREATEST HITS—Various Artists

Columbia, M35 7515
HANDEL: SONATAS FOR VIOLIN & CONTINUO—
Lautenbacher/Ruf/Koch

Monesuch, H-71238
HENZE: ESSAY ON PIGS CONTRABASS CONCERTO
—FPhilip Jones Brass Ensemble/English Chamber
Crch, (Henze)

DGE, 139 456
HAYDN: THE CREATION—Various Artists/Berlin
Philhkarmonic {Karajan)

DGG, 2707 044

M. HAYDN/COPLAND/SELIG—Armando Guitalla
Cambridge, CRS 2523

ARTIST — Title — LABEL & Number

JSAAC: MISSA SUPER (D PRAECLARA)—Capella

Antiqua Munich {(Rushland)
Telefunken, SAWT 9544.8 EX
THE IMPORTANCE OF BEING HOFFNUNG—Gerard

Hoffaung
Wostminster, WBBL-BOO? (M)

J
JAMES: THE TURN OF THE SCREW (abridged)—

ludith Anderson
Caedmon, TC #0345

K

MAGEL/CAGE/OTTE/ALLENDE-BLIN: MODERN OR-

GAN MUSIC—Gerd lacher
Heligdor, 2549 Q0%

L

LEGETI: REQUIEM LONTANO/CONTINUUM—Various
Artists
Helisdor, 254% 011
LIGETI: AYENTURERS/NOUVELLES ADVENTURES
ATMOSPHERES /YOLUMINA—Yarious Artists
Heliodor, 254% 003

LISZT: CHORAL WORKS |—Various Artists (Szabo)
Hungaraton, SLFX 11381

LISIT: LEIDER 3—Vanous Artists
Qualitan, S5LPX 12732
LISZT: MISSA CHORALIS—Various Artists/Margit-
tay/ Budapest Chorus (Forrai)
Qualitgn, LPX 1141
LISZT: PSALMS 13, 18, 23, 125 129—Reti/Jam-
bor/Various Artists/Budapest Chorus {Forrai)
Qualitan, SLPX 1241
LATIN READINGS, VOL. Ill—Various Artists
CMS, CMS 583
LEAR: NONSENSE STORIES AND POEMS—Claire
Bloom
Casdmor, TCp 1279

LATIN READINGS, YOL. V—Various Artists

CMS, CMS 582
LATIN READINGS, VOL. 1—L.P. Wilkinson
CMS, CM5 581
LA TROMBA SACRA—Scherbaum/Krumbach
- PGS, 136 558
M
MENOTTI: THE MEDIUM—Resnik/Blegen,/Opera

Society of Washington (Mester)
Calumbia, M5 F3BF
MOTTA: LA PASSIONE DI GESU CHRISTO—Various
Artists/Orch. de Camera Gulbenkian (Rivoli)
Archive 2710 009
MAHLER; SONGS OF A QAY FARER/BRAHMS/
SCHUBERT/R. STRAUSS/WOLF—Heinrich Schlusnus
Heliodor, 2548 702
MOZART /VERDI/BIZET: OPERA ARIAS—Maria
Cebatari
Helicdar, 2548 700
MOZART: STRING OQUINTETS, KV 515, 406—
Aronowitz/Amadeus Quartet
DEG, 139 358
MESSIAEN: VINGT REGARDS SUR L'ENFANT JESUS
—Jlohn Dgden
Arga, IRG &50-1
MAROS: EUFONIA 1-2-3/CINQUE STUDt PER OR-
CHESTRA—COrch. of Hungarian Radio and Television
{Lehel)
Qualiten, SLPX 11342
MOZART: SYMPHONIES NOS. 41 & 39—Hungarian
State Orch. (Ferencsik)
Qualitgn, SLPX 113%0
MOZART: THE LAST SIX SYMPHONIES—Marlboro
Festival Orch./Festival Casals Orch. (Casais)
Columbia, B 35 BI7
MENDELSSOHN: OCTET/WOLF/ROSSINI—I Musici
Philips, SAL 3640
MUSSORGSKY-RAVEL: PICTURES AT AN EXHIBI-
TION/RAVEL: MOTHER GOOSE—Orch de Paris
{Baudo)
Angel, S-35683
MAHLER: SYMPHONY NO. 1—Llondon Symphony
{Horenstein)
Monesuch, H-F2034
MASTER WORKS FOk ORGAN, VOL. 8 (Bach)—
Arno Achonstedt
Monesuch, H-71741
THE SOUND OF THE MOZART PIANO—Demus/
Shelter
BCA Victorola, VICS 01495
MOZART: PIAND CONCERTOS NOS. 27 & 1—Anda/
Camerata Academica des Salzburger Mozarteums
{Anda)
DGG, 189 477

MANN: SELECTIONS—Thomas Mann/Max Adrain
Coeedmaon, TC 2032
MULOCK: THE LITTLE LAME PRINCE—Cathleen
Neshitt
Caedman, TC 1393

MOZART ARIAS—Eleanor Steber/Bruno Walter
Oadyssey, 32 14 0343

MORAYEC PLAYS CHOPIN—Ivan Maravec
Connaisseur Society, 52019

MUSIC FOR BALLET PRACTICE—Catherine Maye
Chs, (M5 56%

THE MAGNIFICENT TENOR-—Franco Corelli
Everesi, 37274

N
MNASH: PARENTS KEEP OUT—Opden Nash
Capdmon, TC 1282
NASH: REFLECTIONS ON A WICKED WORLD—

Ogden Nash
Caedmon, TC 1307

0

OPERA GALA—Various Artists
RCA Red Seal, V57081

P
PROKOFIEV: TWO SONATAS FOR VIOLIN & PIANO
—Wilkinson,/Schein
Connoiszeur Saciely, C5-2016&
PISTON/RUGGLES/SWANSON/HIVELY—Polish  Na-
tional Radio Orch. (Strickiand)/Vienna State Opera

Orch. {Litschauer)
CRI, CRI SD 254

www americanradiohistorv com

ARTIST — Title — LABEL & Number

PURCELL: SONGS—TFrank Patterson
Philips, BOZ? 852 LY

POPE SELECTED POEMS—Max Adrain/Claire Bloom
Caedmon, TC 1311
PUCCINI'S GREATEST HITS—Columbia Symphony

{(Kostelanetz)
Columbia, M3 7523

R

RACHMANINOFF: SYMPHONY NO. 2—Los Angeles
Philharmonic (Wallenstein)

Seraphim, S-60133
RAVEL: PIANOD CONCERTDS—Haas/Monte Carlo
Opera Orch. {Galliera)

Fhilips, 83% 755 LY
RUSSIAN CHORAL MUSIC OF THE 18th CENTURY—

USSR RUSSIAN Chorus (Yurlov)
Melodiva/hngel, SR-40114

S

SHOWPIECES FOR PIANO AND ORCHESTRA—
Serkin/Philadelphia Orch. (Ormandy)

Columbia, M3 7423
SCHOENBERG: VARIATIONS FOR ORGAN, ORCHES-
TRA—Zacher/Southwest German Radio Symphony
{Rosbaud)

Heliodor, 254% 008
SCHOENBERG: STRING QUARTETS NOS. 3 & 4—
New Vienna String Quartet

DGG, 139 449
STANLEY: CONCERTOS FROM OPUS 2—Hurwitz
Chamber Orch, (Hurwitz)

L'scau Lyre, S0OL 315
SCHUBERT: DIE SCHOENE MUELLERIN—Aksel
Schiotz

Seraphim, &0140
SCHMIDTT/CHAUSSON/DUPRAC—New Philhar-
monia Orch. (De Almeida)

RLA Red Seal, LSC-215)
STRAVINSKY: LE SACRE DU PRINTEMPSI/8 IN-
STRUMENTAL MINIATURES—Los Angeles Fhilhar-
monic

London, {5 Gb&b4
SHOSTAKOVICH: SYMPHONY NO. 13—HKrauss/Phil-
adeiphia Orch. (Ormandy)

RCA Red Seal, LSC-3162
SCHUBERT: SYMPHONIES NOS. 4 & 5 Vienna
Philharmonic (Muenchinger)

London Sterea Treasury, 5TS 15095
SMETANA: MA VLAST—Vienna Philharmanic
{Kubeiik)

Londgn. Stereq Treasury, 5TS 150%98/7
SCHUBERT: PIANO SONATA IN D, D. 850—Ingrid
Haebier

Philips, 83% 773 LY

A. SCARLATTU/BACH CANTATAS—Bogard/Ghitalla
Cambridge, CRS 2710
SCHULLER/KRAFT/WILDER: NEW MUSIC FOR

HORNS—Horn Club of Los Angeales
Angel, 5-36034
SZELL'S GREATEST HITS—Cleveland Orch.
Calumbia, MS 7435
SEEEHHHUSEH: TELEMUSIK MIXTUR—Various Arl-
ists
bGG, 137 012

SPOKEN GREEK PROSE—Dale/Racburn
CMS, CMS 579

SPOKEN GREEK VERSE—Various Artists

CMS, CM5 577
STOCKTON: THE LADY OR THE TIGER—udith An-
derson

Ceedmon, TC 1313

SANDBURG: REMEMBRANCE ROCK—Carl Sandburg
Capdman, TC 2044
SANDBURG: ROOTABAGA STORIES, YOL. 3—Carl
sandburg
Casdmon, TC 1306

SCRIABIN/LISZT/GINASTERA-—David Bean
Westminster, WET-1714&1
SONGS OF THE RUSSIAN REVOLUTION—Soviet
Army Chorus & Band
Meladiya, Argel, SR-40127

SAINTS-SAENS' GREATEST HITS—Various Artists
Columbia, M35 7527

THE ART OF GLADYS SWARTHOUT
RCA Wiclorala, VIC-1490 (M)

T

TCHAIKDVSKY: SYMPHONY NOD. 5—Iisrael Philhar-
monic {Mehta)
Londan, €5 &bikh

v

VIVALDI: FLUTE CONCERTOS, OP. 10—Toulouse
Chamber Orch (Auriacombe)

Seraphim, 5-&0128
UEI'-_tI]I: IL TROVATORE—Prince/Domingo,/Various
Artists/New Philharmonia Oreh, (Mehta)

RCA Red Seal, L5C-A194

VOX ROMANA—Various Artists

CMS, CMS 584
VERDI AT LA SCALA—Various Artists/Orch. of La
scala (Kubelik/Serafin)

DGG, KL 2721 DIY

W

WAGNER: OVERTURE & VENUSBERG MUSIC FROM
TANNHAEUSER/R. STRAUSS: SUITE FROM DER

ROSENKAVALIER—London Symphony (Leinsdorf)
London Phase 4, SPC 21037

WRIGHT: BLACK BOY—Erock Peters
Caedman, TC 2030

WHITMAN: SONG OF MYSELF—Orson Welles
Westminster, WEEC-B004

WHITTIER: BAREFOOT BOY/SNOW-BOUND/OTHER
POEMS—Ed Begley
Casdmon, TC 1308

Y

'|"HI'II|‘: LOYANG/GASA/REAK/TUYAUX SONORES—
Varicus Artists
Heligdar, 2549 010

Z

ZIMMERMAN: THREE WORKS—Various Artists
Heliodor, 2542 005
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FCC Issues Tentative Rules in
Deejay Plugola Clampdown

WASHINGTON — The FCC
has put together tentative anti-
»lugola rules to insure sponsor-
ip identification in cases where
tions or networks or deejays
avily plug performers or rec-
ds or shows in which they (or
an affiliated company) have a
financial interest,

The indirect benefit of the
plugola situation differs from
outright payola, in that the
station or its personnel do not
receive direct payment by an
outside label to play its records,
with no announcement of that
fact, as required under the 1961

necessary,

By MILDRED HALL

anti-payola law. However, the
Federal Communications Com-
mission feels that the conflict-of-
interest plugs have been given
too much leeway and need curb-
ing.

The somewhat elastic rules
proposed would require that
selection of records and other
broadcast material be isolated
from music or entertainment in-
terests of the licensees, personnel,
or affiliated companies. But, says
the FCC, “if the insulation is
not possible, adequate steps must
be taken to insure that the out-
side interest (of station or em-

Plugola Examples

WASHINGTON—Following are some of the examples of plugola
gtions requiring announcement of interests involved, under the
C"s recently proposed rules to counter heavy promotion or selec-
.on of owned interests, by stations, networks, personnel, or by affili-
ated companies of network or station: _
e A network-owned station in common ownership with a record
company can mention name, artist and label as customary, but if
praise of popularity or special merit is added, announcement is

® A pnetwork-owned radio station’s weekly program features
music from, and discussion of Broadway hits in which the network
has some interest. If selection of the music, or comment on the show
is weighted by the network interest, disclosure is required.

« A deejay presents a band in which he has an interest, playing
their recorded music and announcing their availability for hire. FCC
does not like this type of lack of insulation in selection of records,
and says any hint of extra promotion for the deejay's band calls for
i announcement. Announcement is mandatory in any case if deejay’s
interest is substantial. None is needed if the situation is obvious, as

“when deejay is leader of the group and is so identified.
® Unavoidable selection of programming on weekly programs by
. prominent impresario in music who would inevitably have interests

-

. 50ome of the music and/or events announced. No announcement
“meeded if he does not favor music and events in which he has in-

st, unless they are substantial, invoking the mandatory announce-

Jent,

¢ When programs come from radio and TV networks which are
also licensees, networks have the primary responsibility for assuring
compliance with the anti-plugola rule, But individual station licensee
is to use “reasonable diligence™ to assure compliance when he knows
or has reason to believe plugola may be involved.

e Similarly, when non-network syndicated programs are pre-
sented, licensee airing the show must try to pin down any plugola,
FCC recommends certification by the producer to assure compliance,

{CKFH Adds LPs

In Format Change

By RITCHIE YORKE

TORONTO—The city's No.
2 rated rocker, CKFH, has
kicked up a lot of fuss in recent
weeks with a revolutionary new
format which includes heavy al-
bum cuts.

CKFH, long second to CHUM
in this market, now incorporates
three to four album cuts each
hour. And it's not the usual AM
album spotlights such as Bobby
Sherman and Mark Lindsay.

TELKFH is playing cuts by such

on-AM artists as Santana, Led

ppelin, Chicago, Joni Mitchell,
Ronnie Hawkins, Ian and Sylvia
and Jeff Beck.

“We're trying to offer more
than just a duplicate of CHUM,"
explained music director Duff
Roman. "“We want to reach
what we call the AM AW (for
after Woodstock) market which
has been neglected by AM radio
in virtually all North American
markets.”

Roman leaves the choice of
LP cuts to each jock. “The guys
have a lot of leeway,” Roman
said. “They can take liberties
with the format. It's up to them
to build up their shows."

JUNE 6, 1970, BILLBOARD

Roman said the new format
had met with much advertiser
response. “When wou go to a
potential sponsor, he can’t turn
you down because you're only
second to another Top 40 sta-
tion. If you've got something
different to offer, he'll listen.”

Noting that his own break-
fast show had been completely
sold out for two weeks, Roman
said the audience reaction to the
change would not be known un-
til the fall, when the next survey
comes out.

One of the singles being
played at present is Miguel Rios'
“A Song of Joy,” the left-field
Spanish hit on A & M, which so
far CHUM has avoided like the
plague. CKFH has always been
more liberal in its musical pol-
icy than its opposition. The sta-
tion played Give Peace a Chance
and Je T'Aime, both of which
CHUM passed on.

Roman also pointed out that
CKFH was playlisting eight Ca-
nadian singles at present out of
42 discs. “We regard the Maple
Leaf System (of which CHUM
is a member) as a joke."

ployee) is not a motivating factor
in the selection and presentation
of broadcast material.”

As an example, the FCC rather
naively says that records issued
by an affiliate or related com-
pany of a licensee should not be
played when these records would
not otherwise have been selected
on the basis of merit or popu-
larity.

It will be largely up to the
station management, under the
rules, to see that this ethical
impartiality is maintained, in
cases where the deejay, the sta-
tion, or any of its personnel have
outside music or show business
interests. If there is any doubt
about the effectiveness of the
insulation, an announcement
must be made, to let the public
know who benefits by the plugs
of station or deejay.

Announcement must invari-
ably be made where station or
personnel controlling program-
ming “holds a substantial ter-
est 1n a performer or group,
appearance or erformance,
which is involved in a specific
or continuing performance men-
tioned on the air, and the inter-
est is not readily apparent.”

Announcement must also be
made when there is heavy pro-
motion (“more than nominal™)
of a performer or a perform-
ance, and the person holding the
interest is in a position to pro-
mote talent in the station pro-
gramming. When announcement
is required, it should tell in gen-
eral terms “all known interests,
the holder's relation to the sta-
tion, and what the interest is
in.” The announcement is not
needed if it is plain from the
content of the program, or if it
involves a team in a recognized
Sport.

The proposed rules would be
lenient as to wording and timing
of such announcements. They
may be made “at any time dur-
ing the program and may be in
any form; for example, guestion
and answer during an interview
program which discloses to the
audience that a present financial
interest exists.”

(This leeway may not hold
for outright payola situations,
In the current contest over the
renewal of WPIX-TV, New

(Continued on page 32)

KBBQ
Harry Newman interviews record-
ing artist Willie Nelson, center,
in the station's celebrity studio
at the Palomino Club, Burbank,

PROGRAM DIRECTOR

Calif., where MNelson was per-
forming. At right is KFOX air
personality Charlie Williams.

WWW americanradiohistorv com

KNEW Preps a 25-Market
Sinatra Music Marathon

SAN FRANCISCO—A 60-
hour Frank Sinatra music mara-

thon aired on KNEW here is
being readied for syndication to
25 major markets.

The salute to Sinatra’s music,
which was aired here May 1-4,
has been rescheduled for replay
on the station. It will also be
played on Metromedia’s Los An-
geles outlet, KLAC around the
same time in early June.

All of the vocalist's Reprise
records were aired as the entire
KNEW disk jockey staff took

part in the program, developed
by station manager Bill Stewart
in connection with Warner Bros.
promotion man Pete Marino.
In addtion to Sinatra works
from other catalogs, the Sinatra

Musical Appreciation Society
contributed some rare record-
Ings.

Narration between selections
ranged from who wrote and ar-
ranged a song to nostaglic data
about Sinatra’s early Bay Area
concerts, Reprise claimed the
show stimulated sales of the
vocalist's catalog.

KLOL-FM to Use
Quad-8 System

SAN FRANCISCO—In a new
one-station concept, KLOL-FM,
a pioneer in the development of
stereo radio broadcasts, intends
to go on the air soon with four-
channel quadrasonic broadcasts.
James Gabbert, general man-
ager of the easy listening station,
has already aired three different
gquadrasonic programs, each of
about two hours long, but these
were in teamwork with another
station in the market—KRON-
FM. Within a month, KLOL-
FM plans to air one-station
guadrasonic broadcasts through
a new technique “even though
these programs will probably go
unannounced because there are
no systems out there capable of
receiving the broadcasts,” said
Bill Keffury, program director.

Keffury said that KLOL-FM
had about 24 hours of four-
channel stereo programming
material on hand. Vanguard
Records seems to be in the front
running, already having four-
channel tapes on the market.
Philip Records, Columbia Rec-
ords, and Paramount Records
have also been helpful in supply-
ing programming material for
the experimental broadcasts al-

ready conducted by KLOL-FM.,
Some tapes- of RCA Records’
Stonesmans, provided especially
by Chet Atkins, were aired in
KLOL-FM

the most recent

" broadcast and Keffury said the

quality of the material was “fan-
tastic.”

The overall reaction to the
three four-channel broadcasts,
all of which originated out of
KLOL-FM'S studios, “have been
overwhelming,” said Keffury.

The three previous shows
have been, in effect, “specials.”
Gabbert puts three others
around a table and each two
men have a stereo Sony mike
so that each person comes in
per channel. A roundtable dis-
cussion precedes the playing of
music. Keffury said that more
of these types of two station spe-
cials are planned.

[t should be noted that more
than one manufacturer of com-
ponent parts equipment is com-
ing out with one-station receiv-
ers for the consumer market.
Though KLOL-FM may be
broadcasting at first for virtually
ne listeners in the one-station
technique, the possibility of lis-
teners is there for the future.

WNEW Giving Musical
Labels the Brush Off

NEW YORK—WNEW, flag-
ship station of the Metromedia
chain, is trying to abandon all
of the old musical labels. Gen-
eral manager Bob Mounty, who's
involved in every record played
on the air at WNEW, felt that
it's increasingly more difficult
to pick the music. The music
on the easy listening station is
selected by Gertie Katzman, who
then meets with the program
director and Mounty on a Mon-
day.

“Seven or eight years ago,
such a station as WNEW
wouldn’t play a record artist that
was played on a Top 40 station,
But this is not the case anymore.
We play many of the Simon &
Garfunkle songs and songs by
Laura Nyro on WNEW because
we think they're good songs.”
Strangely enough, some of the
traditional artists who were
played habitually on easy listen-
ing radio stations in the past
are today “floundering,” Mounty
felt, because they can't cross the
bridge into the scope of modern
music today even though they're
trying. “Perhaps they ought to
stay traditional. Or maybe their
music is not being chosen right.”

The key to the WNEW image
is basically, however, its person-
alities, Mounty felt. “I think
WNEW is the perfect balance of
those factors for which people
listen to radio—information and
companionship. Both Gene Kla-
ven and William B. Williams are
tremendous entertainers, but they
present entertainment in the
form of good companionship,”
he said.

Mounty, who joined WIP in
Philadelphia in 1957 as a sales-
man and then was promoted to
sales manager in 1960 after the
station was bought by Metro-
media, felt that one of the big-
gest problems facing easy listen-
ing stations today is the lack of
personalities. “Where's the train-
ing ground? You could take a
major personality out of another
market, but time has proven that
a man who becomes a major fac-
tor in a city seldom makes it
elsewhere. So, the next best
thing is to hire younger person-
alities and let them build. This
is what we're doing now with
Jim Gearheart and Tony Mur-
phy."” He felt both of these per-
sonalities were going to be the

(Continued on page 30)
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Selling Sounds

What's Happening among the major music houses. Items should

be sent to Debbie Kenzik, Billboard, 165 W. 46th 5t.

N.Y., 10036,

New York,

The big news of last week was the L&M cigarette shift from
Young & Rubicam to J. Walter Thompson. The basic reason for the
move was L&M’s dissatisfaction with the commercials that Y&R
had produced for them, but there is a deeper reason, too. L&M’s
music was called The Two Of You and was arranged in the style of
A Man And A Woman. The commercials were filmed in an avant-
garde fashion along the lines of Ingemar Bergman with little or no
dialogue or script. The result was a slow-paced depressing set of
commercials that never seemed to communicate the advertiser’s
message of the joys of smoking. This particular approach to cigarette
advertising was certainly original and even refreshing, but it didn't
really come off, and it didn't sell cigarettes, We can expect the new

agency, JW.T,, to produce L&M

spots with a little more action and

enthusiasm packed into the 60 seconds.

This time of year is traditionally slow for the jingle business,
but the soft economy has made things even worse. Writers who
were gettmg $1500 for an original jingle are now settling for $1000.
String sections that used to hold 10-12 men are down to 6-9, and
only two or three of New York's big studios are running at capacity.

In Los Angeles and Chicago things are equally slow.

The jingle

arm of the Wes Farrell Organization is busy. They j just finished up

a series of commercials for a new toothpaste, Elnse-U

p, from Lever

Brothers. Wes uses his stable of song writers to handle his jingle
assignments, so the result is a good Top 40 sound in all the spots
he records. Wes often uses his record acts to sing his commercials,
thus adding a touch of professional artists to his commercials, . . .
Henry Mancini received a Clio for his scoring of a Kodak com-
mercial. The Clio is advertising’s version of an Oscar or a Grammy,

and Henry

has a few of those too. .

Steve Karmen is redoing

some of his Chrysler jingles for the final sales period between now
and September. Steve is this year's jingle champion with more
original music than any other writer in the business. In addition,
he scored Allan Funt's film “What Do You Say To A Naked La::!y""

. Ralph Kessler has a whole new jingle package out for Phillips

Petroleum. ., .
Producer Ray Fragasso. . .

. Jimmy Fagas is doing a Kodak spot this week for
. ‘Gordon Brisker, one of Cincinnati’s

best arrangers is handling the lion’s share of the local jingles done
there. You can get him at WCPO-TV.

Programming Aids

Programming guideslines from key, pacesetting radio stations, includ-
ing Best Picks, Best Leftfield Picks, Biggest Happenings, and Biggest

Leftfield Happenings.

EASY LISTENING

WGR, Buffalo, music director
& personality Larry Anderson re-
porting; BPF: “Close to You"™
Carpenters, A&M: BH: "Primrose
Lane,” O. C. Smith, Ceolumbia;
BLP CUT: “Something in the Way
He Moves Me," (Fancy) Bobbie
Centry, Capitol, . . . WBCM, Bay
City, Mich., music director & per-
sonality Jack Hood reporting; BP:
“Only a Dream,” Saturday Photo-
graph, Columbia; BH: “Daughter
of Darkness,” Tom Jones, Parrot.

WLDS, Jacksonville, IIl.,
announcer & music director Paul

Lowery reporting; BP: “Spill the
Wine,” Eric Burdon & War,"
MGM: BH: “Hitchin® a Ride,”

Vanity Fair, Page One, . . . WSPR,

Springfield, Mass., prugram d:ru::

tor Budd Clain rep urtmﬁ

Song of Joy,” Miguel Rio

“Don’t It Make You Want ln Gn

Home,” Brook Benton. . .. WFIN,

F:ndlaﬁ:{ Ohio, program director
heldon reporting; BP: “Are

WNEW Brush Off

o Continued from page 29

super personalities of the future
as the audience identified with
them more and more.

Another factor is that Mur-
phy and Gearheart give the
station a full-fledged “familiar”
voice for any occasion, besides
doing his weekend stints. In pre-
vious years, the station used
freelance personalities when one
of the regulars went on vacation.
Now, when anyone takes off,
the familiar voices of Gearheart
and Murphy are on hand.

You Growing Tired of My Love,”
Jefferson; BH: “It’s Just a Game,
Love,” Peaches & Herb.

COUNTRY

KCKN, Kansas City, Mo., pro-
gram director Ted Cramer report-
ing; BP: “Someday We'll Be To-
gether,” Bill & Jan, Decca; BH:
“Wonder of You," Elvis Presley,
RCA. . . . WAXX, Eau Claire,
Wis.,, Ken Berg repnrung; BP:
“Come & Get It, Mama,” Charlie
Louvin; BH: “Hello Darlin",” Con-
way Twitty. . . . WY AM, Birming-
ham, Ala.. pmgram director Charlie
Brown reporting: BP: A Man's
Kind of Woman,” Eddy Amold,
RCA: BH: "Heart Over Mind,”
Mel Tillis, Kapp. . . . KBBQ, Bur-
bank, Calif., music director & per-
sonality Corky Mayberry reporting;
BP: “I Never Picked Cotton,” Roy
Clark; BH: “He Loves Me All the
Way," Tammy Wynette, Epic.

HOT 100

WDCR, Hanover, N.H., program
director Mark Dillen Stitham re-
porting; “Don’t Tt Make You Want
to Go Home,” Brmk Benton; BH:
“Mississippi Queen,” Mountain, .
WCSB-AM, Boston, music dlra:t-::rr
Kenneth Rokes reporting; BP: “Lay
Down,” M:Iani:, Buddah; BH:
“Born in Boston,” Smith, Dunhill,

. . KLOG, Lnngwew Wash.,
perannallt}r Lee Michaels repunmg,
BP: “Go Back, Crabby Appleton,”
Elektra; BH: “Mama Told Me
(Mot to Come),” Three Dog Night,
Dunbhill. . . . WPTS, Scranton, Pa,,
Rick Shannon reporting; BP: “Song

of Joy," Miguel Rios, A&M; BH:
“Mystery of Love,” Leer Bros.
Band, Intrepid.

Letters to the Editor

Dear Editor:

Since [ consider myself a
member of an elite group of
people known generally as the
“music industry,” [ give my
wholehearted support when one
of our trade publications in-
volves itself in a dialogue like
the drug issue.

I feel that now is the time
for our trade publications and
the music industry in general
to deal with a much more seri-
ous problem.

I realize that when talking to
adults, words like peace, love
and freedom are only words. For
right action to be taken, it must
be an action dictated by good
“business sense.”

You all know that the major
portion of today’s popular music
buying public are young people.
You also know that the major
portion of your popular artists
are devoting a great deal of their
words and music to social prob-
lems which strike an empathy
with your record buying public.
I contend that it is time for you
to do something to help.

Yesterday (May 4) two broth-
ers and two sisters of our human
race were murdered. Premedi-
tatedly, if the Vice President
can be believed when he said
this was predictable. Death is
only predictable when guns are
used to replace sanity, logic and
humanism.

My words must have special
bearing to those of you who
work for conglomerates. It is
your companies which have the
“$" power to make the govern-
ment realize that our approach,
as human beings, must not be
to resort to guns, but rather to
resort to understanding.

It is up to you. If you won't
ook at it and realize that it is
human beings who are being
killed, and the issues that they
are dying for, then at least look
at it and realize that it is a con-
sumer with big dollars to spend
that is being alienated. We are
killing our own children.

Please . . . think about it.

Peace & Happiness,
Patrick West

Dear Editor:

I have been following with
great interest your excellent
campaign against the use of
drugs. I think there are very
few among us who are not Fully
aware of this dread problem
which plagues the entire younger
generation. | also think that each
radio station or television sta-
tion is trying to fight it in his
own way, some being more capa-
ble financially than others.

We at KOKX are considered
a small market station, yet we
run a tight ship, so to speak,
and try at all times to handle
ourselves as if we were a major
market competitor. This not only
creates a more productive and
professional atmosphere, but you
actually find yourself doing
things that are only expected
and oftentimes seen in the larger
cities. We are quite strong in our
support of public service groups
and functions and we run quite
a few announcements on drugs.
I might suggest that anyone look-
ing for some really good spot
announcements contact the lowa
Council of Churches. We run
their material quite frequently.

As a member of the ABC
network, we carried a special
program on May 16 with Paul
Harvey concerning a young, 19-
year-old drug addict who made a
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personal recording of his re-
actions just moments before he
commitled suicide. We highly
promoted the program and re-
ceived tremendous response to
it. We felt it most worthy of a
second presentation and aired it
again in the public interest sev-
eral days later. We also gave a
copy to our local authorities and
as an educational aide to the
local high schools. They were
most appreciative and found the
tape to be hightly successful as
an instructional tool.

We have a half hour public
opinion program daily and have
extended its use to anyone In
the field of drugs who might
talk intelligently about the sub-
ject and its many problems.

This is what we as a small
market station are doing to fight
this dreaded, disgusting, sicken-
ing and very saddening problem
that faces our society today. If
it is shown that we can do some-
thing further along these lines
then we will be more than happy
to avail our services to this most
meaningful cause.

Since we began our local
campaign some time back there
has been a noticeable difference
in the attitude of many of our
listeners and it is most gratifying
to see these results. Many of
them are still talking about the
special Paul Harvey program
and it's quite possible that we
might air it a third time due
to its tremendous effect.

May | again commend Bill-
board for its excellent attitude in
our combined fight against drugs
and the multitude of side effects
cause by them. Congratulations
on a job well done!

Arthur E. Mann

Program director
KOKX
Keokuk, lowa

Dear Editor:

Going into my 24th year of
broadcasting this summer! Stiil
doing 3-7 p.m. on the air here
at WFOM, Manetta (metro At-
lanta), handling sales for the
station, and promoting shows
and dances into the area while
emceeing one night a week at
a local discotheque. Was think-
ing—you ought to start a club
via your column, something to
the effect of “the 20-25 Club”

. . guys who have been actively
broadcasting for the past 20-25
years and still behind the mike.
Although many mike men like
myself serve in many other ca-
pacities, believe the number of
men on the air with this many
years experience (20-25) would
number few. Just a thought.

The anti-drug campaign here
in metro Atlanta getting much
play on outlets such as WQXI-
TV, WAGA-TV, WSB radio,
WFOM; and, WPLO-FM (the
hard rock/progressive outlet)
doing an excellent job. In fact
(this might be something inter-
esting), a group from Atlanta’s
hippieland have formed the Mid-
Town Alliance in an effort to
combat the hard drug thing.
They staged a march not long
ago and are very active in setting
up clinics and securing coopera-
tion from many in the medical
profession. The underground
paper here, The Great Speckled
Bird, although controversial in
nature, is hitting hard on the
anti-drug campaign and seem to
be sincere in doing so. Their
political views cannot be shared
by all; but, their drug views are
in keeping with all that is trying
to be accomplished.

Red Jones

WFOM
Marietta, Ga.

Vox Jox

By CLAUDE HALL
Radio-TV Editor

H!alh Heyn has been promoted
(Enmgram director of KMCO
onroe, Tex, Nolan Kay has
jmnnd the station from KPWD-
FM in F'Il:ntywnud Mont, . .
Andy Bickel is leaving WTHI in
Terre Haute, Ind., to become pro-
gram director of WBSR in Pensa-
cola, Fla. Another WTHI graduate
i5 Loren Owens, who's now using
the air name of Jefferson EIJ"I.'- at
WKGN in Knoxville. E.ncl:l
Thursday from 8-9 F
Boom Cannon raps an huur
with 1teens about over
WNOR in Norfolk. WH%R
gram director Paul Todd n'.pﬂru
that the program has been a big
success in the market.
* % *

Sam Page, former program di-
rector of Triangle’s WNBF-FM
Binghamton, N.Y., is now director
of community services for WNBF,
WNBF-FM, and WNBF-TV. . .
Dewey Hughes, with WOL m
Washington, also does a half-hour
show five days a week on Voice
of America that's heard just about
around the world. He needs rec-
ords, especially the new releases.
Send to him at 521 Quackenbos
St. N.W., Washington, D.C. 20011.
Dewey came by the offices the
other day and 1 gave him our
whirlwind tour. He may never re-
COVET.

*r *

“Hee Haw™ TV producers Sam
Lovulle and Bill Davis have moved
their office to Nashville and have
begun two months of taping of the
CBS-TV show. . . . The Mar./
Apr. Hooper has these total rated

time period figures: CKLW 19.4,
WIR 12.2; WWI] 10.7, WXYZ
10.2. It's too early to tell what
WEKNR will do, but in this rating
WABX-FM has a 6 between 7-11
p.m. Sunday through Saturday,
while WKNR had a 4.4. As for
WCAR, which is the Ken Draper-
consulted station, it's still pretiy
far back, except for being second
each Sunday during midday.
WDEE is already fairly far ahead
of WEXL, its country competition.
But the market seems to belong
for the moment to Paul Drew,
program director of CKLW, except
when J. P, McCarthy is on the air
each morning over WIR. Mec-
Carthy has a 209 to the CKLW
20.1 McCarthy 5 undoubtedly one
of the best morning air personali-
ties anywhere because there are
few men indeed who can beat the
Drake type of operation. Mc-
Carthy, incidentally, is one of the
speakers during the Billboard
Radio Programming Forum June
18-20 at the Waldorf-Astoria Hotel
in New York.

* * *

Don Woods nceds Top 40 and
Erugrﬁ:swt rock records at KHAS,
ox 726 Hastmgs, Heh Tmur
is now a n:gulal.'" on

WNEW in New York, doing week-
end stints, plus spinning records at
L'Etoile, a New York nightspot.
At L'Etoile, Tony will also tape
interviews with celebrities for use
on his weekend radio show. Tony
had been a full-time air personality
on WSBA in York, Pa. . .. Yvonne

(Continued on page 31)
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RADIO-TU MaRT
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30 Mil See
Grammy TV

NEW YORK—"The Best on
Record” Grammy Awards tele-
vision show on NBC-TV the
night of May 7 was seen by an
estimated 30 million, a spokes-
man for the network said. The
show received a 24.1 share in
the Nielsen audience survey re-
port for the two weeks ended
May 10, topping all shows in
that period. At the time it was
on the air, the show had about
46 percent of the audience
watching TV across the nation.
The show has always had a
history of success. In the metro-
politan area of New York alone
in 1969, the show had a 49 per-
cent share of the audience.

Yox Jox

®* Continued from page 30

Taylor at Saturday Music, 250 W,
57th St., Suite 629, New York,
N.Y. 10019, will be able to supply
any radio station with both tapes
and information about anti-drug
campaigns. Active with Phoenix
House, she can provide informa-
tion for an anti-drug campaign
from the ground up.
* * *

Jack Reynolds, program director
of WIBG in Philadelphia, reports
that he did pay George Benson
two week's severence pay. I was
wrong. . . . Stuart W, Jr.,
former vice president of John Blair
& Co. has joined Programming
db, the Ken Draper-Chuck Blore
consulting firm. . . . J. Marshall
Stewart has returned to KLMS in
Lincoln, Neb.; he'd been with
WIPS in Evansville, Ind. Fred
James is now music director of
KLMS, replacing the departing
Russ Bradley.

The staff lineup at WBCM in
Bay City, Mich., which is now
celebrating its 46th year on the
air, includes general manager Leo
Jylha, program director Jack
Loehr, music director Jack Hood,
John Lipinski, Dave Clark, Ted
Peloubet, Lowell Homburger, and
Eric Allyn. On June 5, the station
highlights the music moods of 45
years in America and will feature
news evenis of the past along with
excerpts from soap operas. . . .
Gil Haag, production director, has
been promoted to executive pro-
ducer at KDKA, Pittsburgh, replac-
ing Ira Apple; who left to-become
a personality on WJAS in Pitts-
burgh.

* * *

Alan Sands is the new all-night
ersonality on WFUN in Miami;
e'’d been at WAPE in Jackson-
ville, Fla. . . . “Oat Willie's Under-
E‘:uﬂd Hour,” produced by Carl

Fong, will be syndicated by Al
Herion & Associates, Los Angeles,
The hour five-days-a-week show
involves a theme each week/and
occasional interviews, ., . . Gotta
catch up: Mark (Mark Harris)
Isaacsom is with WTID in Norfolk
after a military stint.

Two more records to add to the
anti-drug airplay campaign: “Your
Own Backyard” by jon on
Warner Bros. Records. Contact Joe
Smith at Warner Bros. in Holly-
wood if you don't have the si?h.
Next, Do It Now Foundation, P.O.
Box 3573, Hollywood, Calif.
90028, El‘!ﬂnﬁ 213-463-6851, has
some public service anti-drug abuse
spots. The series No. 1 single has
some pretty heavy cats on it, like
Frank Zappa. Probably do more
good running these spots than a
month of preaching. The spots are
recommended for airplay.

 ADVERTISING IN
p BUSINESSPAPERS
MEANS BUSINESE

B
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Radio-TV programming

DJ SPEAKS UP

Cutting Epenses ‘Cheats Listeners’

EDITOR'S NOTE: Now and
then, when the rtopic warrants,
Billboard presents a bylined ar-
ticle by an outstanding air per-
sonality, program director, or
general manager. Bob Shannon,
now an air personality with KSD
in St. Louis, here discusses a
current trend among many sta-
tions in both medium and major
markets,

i =

Too many radio stations today
are providing listeners with
cheap entertainment.

If your station isn't deeply
and sincerely involved with its
listeners, and your station con-
tests, promotions, and personali-
ties aren’t turning them on, then
your station is guilty of provid-
ing cheap entertainment. How
does this happen? As profes-
sional broadcasters, we all know
that our first responsibility is to
the listener, for it's them we
serve, and they alone can make
or break our station, so you must
give listeners the very best your
station can afford. It's true rising
costs are forcing radio stations to
keep the overall spending down
like never before, but not to the
extent of losing the audience.

So, what spending should a
station watch? From a program-
ming standpoint, I think cutting
expenses will not only effect the
station's sound, but the entire
operation. I think the saying
goes, “You get what you pay
for.” If you're the only Top 40
formated station in your market,
as a station manager or program
director you may think your
audience won't notice a differ-
ence if you make some minor
financial changes in program-
ming that they'll listen to your

TALENT—
AUDITIONS

If you have a program suitable
for:

Convention Audiemces

Women's, Men's or Service Clubs
Civic Concerts

Colloges

High Schoals

Here is your opportunity to audition
before national buresy managers and
program chairmen attending The Infer-
national Platform Association Conwven-
tion, July 27-31, Washington, D. C,
whose members are involved 0 over
560,000 such programs yearly. All appli-
cations must be in as soon as possible,
as the number of auditions is limited,

For information, write to:
D. T. Moore
Director General
The International
Platform Association

2564 Berkshire Road
Cleveland Heights, Ohio 44106

45 rpm RECORDS

oldies by mail

OLDIES
from

All original artists.
For complete catalog send $1.00.
(deductible from first order) to:

BLUE NOTE SHOP

156 Central Awe., Albany, MN.Y. 12206
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station regardless of your per-
sonalities, contests, promotions
or even music selection. Don't
be naive. With FM coming on
strong and good music stations
emphasizing personality and mu-
sic that almost carries 50 percent
of what Top 40 is playing, your
audience is probably already
making the switch.

Looking at the station sound
on a percentage basis, with a
scale totaling 100 percent, 1 see
the personality representing 30
percent, contests and promotions
representing 30 percent, and the
other 40 percent being the mu-
sic. First, since the jock repre-
sents such a large piece of the
percentage your station will want
the very best money can buy,
right? You want a guy who's
talented, creative, motivates and
communicates with the audience.
But these jocks are hard to find,
Quite a few have been going to
uptempo MOR stations; such as
WIP, KLAC, WCAR, KSFO,
KMPC and others. That's where
the money is right now. Top 40
station managers and program
directors have been screaming
because they can't find per-
sonalities, and when they find
one, they complain because he’s
too expensive. Recently in At-
lanta, I had one station manager
tell me, “Why should 1 pay
$20,000 a year for a guy, when 1
can get a guy for $12,000 or
$13,000? This is 1970, not 1958.
As long as [ can get a guy who
sounds good saying the names of
the records, that's all 1 need.”

It may be all he needs if he
has no Top 40 competition. But
even the more-music format sta-
tions are trying to swing back to
heavy personality.

It's true that Top 40 per-
sonalities in the late 50's and
early 60's made better money
than today, but I'll bet we can
all name more outstanding per-
sonalities in Top 40 at that time,
than we can now. I don't think
it's because there are less tal-
ented people being born, it's just
that radio must give them more

incentive, remember, because
formats have gone more me-
chanical today, that doesn't

mean listeners are tired of being
entertained,

Second, we all know we've cut
back in the area of contests and
promotions. For example, let’s
say three or four years ago one
used to spend anywhere from
$1,500 to $2,000 a week in
contest money, The contests had
quality, they involved the audi-
ence, they were exciting because
they gave the listener a chance to
be a part of the station. It may
have been a contest in the form
of a paid vacation for two, so
people talked about it and as a
result you got some heavy rat-
mgs or at least scared the hell
out of your competition. Today,
because they're established in the
market, many stations feel why
spend money like they did when
they were first getting off the
ground? So, they spend $1,500
once a month in the form of a
telephone giveaway, which is
about as exciting as hanging
around a water fountain. The au-
dience isn't motivated, the chance
of the station calling their home
is remote, so they're really not in-
volved with the contest, More
than that, these people feel
they're being cheated. As listen-
ers, they have every right to be
entertained now as they did three,
four or even five yvears ago with
quality and themselves in mind.
Again, if your contests and pro-
motions are sick and boring,

there goes 30 percent of your
sound.

Third, with music representing
40) percent, 1 think we are all
smart enough not to cheat our-
selves there. Spending really isn't
a factor when it comes to music
selection and 1 think that each
day Top 40 program directors
and music directors are spend-
ing more time picking music and
looking for the heavy album
stuff.

There are far more other
things, too numerous to mention,
that deserve consideration. 1
know of one station that re-
moved some news equipment out
of the newsroom to save a
couple dollars a month. And
this was a station in a two mil-
lion-plus market, I know of
many stations that could easily
save money on paper for writing
Mmemos.

I think, as professional broad-
casters—dealing with people's
emotions and being a companion
—we have a responsibility far
beyond dollars. Sure, it's the
name of the game, but your
audience makes that game possi-
ble. When you cheat them,
you're eventually going to cheat
yvourself. Let's strive to be radio
—the quality image, radio—the
entertainer, and radio—the con-
stant companion.

FCC’s Tentative
Rules in Deejay

Plugola Curbing

® Continued from page 29

York, the challenger says the
station should have used exact
wording suggested by the anti-
payola law when performer's
fees on WPIX-TV shows were
actually paid for by their record
companies, via an alleged check-
exchange arrangement with the
station. The issue was felt im-
portant enough to be made part
of the hearing of the case. Bill-
board, May 23, 1970.)

The plugola rules would make
network’s and station’s manage-
ments' responsible for learning
what outside financial interests
are held by employees or by
others involved in programming,
making sure acknowledgment of
the connection is made in every
case. Stations are warned to give
the same on-air acknowledge-
ment to any interests of its own
or related companies, in program
plugs.

The commission says it is not
making any changes in the log-
ging rules “for the present,” but
announcements of the plugola
variety must be logged as com-
mercial time in all situations
where such an announcement
would be paid for when spon-
sored by an outsider. (In a recent
case, the FCC proposed to fine
KISD of Sioux Falls, 8. Dak.,
$2,000 for “ad lib” plugs run-
ning into the hundreds for their
own rock dance promotions dur-
ing promotions during deejay
“chatter” periods. FCC said the
fine was partly for unfair com-
petition with area dance pro-
moters, and party for failure to
log both the announcements and
the playtime of the performers’
recordings as commercial time.)

The tentative rules, endorsed
by all seven FCC commissioners,
were originally to be released as
final, but nn second thought, the
proceeding was to be held open
for comments. These must be
in by July 6, and replies by
August 3,
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}l BEST SELLING I P,

This Lust Wasks on

Week  Week  TITLE, Artist, Label & Number Chart

1 1 THE ISAAC HAYES MOVEMENT ; L o
Enferprise EMS 1010

2 2 SWISS MOVEMENT 26
Les McCann & Eddie Harris, Aflanfic 50 1537

3 3 BITCHES BREW = 3
Miles Davis, Columbia GPF 26

4 4 WALKING IN SPACE == .29
Quincy Jones, ARM SP 3023

3 6 COUNTRY PREACHER TR A L R T LT 7.
Cannonball Adderley Quintet, Capitol SKAD 404

6 1 MEMPHIS UNDERGROUND == = = .. . .. .. ..57
Herbie Mann, Atlantic 5D 1522

7 9 WES MONTGOMERY'S GREATEST HITS ... = . 10
AEM 5P 4347

8 8 HOT BUTTERED SOUL ... . .. 47
Isanc Hayes, Enferprise EN5S 1001

9 5 BEST OF RAMSEY LEWIS : 14
Cadet LP5S B39

10 12 COMMENT | : 7
Les McCann, Atlantic 5D 1547

11 10 JEWELS OF THOUGHT . . _ . . B
Pharaoh Sanders, Impulse AS 9190

12 11 STONE FLUTE == . . 14
Herbie Mann, Embryo 50 520

13 14 BEST OF HERBIE MANN 15
Atlantic 5D 1544

14 — COME ON DOWN . - |
Eddie Harris, Atlantic 5D 1554

15 13 THE FIAND PLAYER ; 10
Ramsey Lewis, Cade! LPS 836

16 — THE COLTRANE LEGACY 1
John Coltrane, Atlantic 50 1553

17 17 FIRST TAKE .. . 12
Roberta Flack, Atlantic 50 8230

18 20 EULDOGY ity £
Wes Montgomery, Verve V58794

19 — LENA & GABOR . : 1
Lena Horne & Gabar 5zaba, Skye 5K 15

20 — GROOYE DROPS : 1
Jimmy Smith, Verve Va&-B87%4

Rillboard SPECIAL SURVEY For Week Ending &/6/70

Yest s Hit

Change-of-poce programming frem your librarion’s shelves, featuring the disks
that were the hottest in the lond 5 years ogoe end 10 years ago this wesk.
Here's how they ranked in Billboard's charts at that time.

POP SINGLES—10 Years Ago
June 6, 1960

1. Cathy's Clown—=Everly Brothers
{(Warner Bros.)

Stuck on You—Elvis Presley
(RCA Victor)

2,

3. Good Timin'—Jimmy Jones (Cub)
4. He'll Have to Stay—leannie Black
(Capital)

Burning Bridges—IJack Scott

(Top Rank)

Paper Roses—Anita Bryant (Carlton)
Night—Jackie Wilson (Brunswick)
Everybody's Somebody's Fool—
Connie Francis (MEM)

Love You So—Rod Holden (Donna)

Greenfields—Brothers Four
{Columbia)

= A~Ne

SOUL SINGLES—5 Years Ago
June 5, 1965

1. | Can't Help Myself—Four Tops
{(Motown) -

2. Back in My Arms Again—Supremes
{(Motown)

3. Yes, I'm Ready—Barbara Mason
{Arctic)

4. Do Wee Baby, | Love You—
Fred Hugues (Vee Jay)

5. I've Been Loving You Too Long—
Otis Redding (Volt

6. Nothing Can Stop ne
Chandler (Constellation)

7. I'll Be Doggone—Marvin Gaye
{Tamia)

B. It's Growing—Temptations (Gordy)

9. We're Gonna Make Ht—Little Milton
{Checker)

10. Ooch Baby Baby—Miracles (Tamla)

POP SINGLES—5 Years Ago
June 5, 1965

Help Me Rhonda—Beach Boys
(Capitol)

Wooly Bully—Sam the Sham and
the Pharaochs (MGM)

Back in My Arms Again—Supremes
{Motown)

Crying in the Chapel—£Elvis Presley
(RCA Victor)

Mrs. Brown You've Got a Lowel
Daughter—Herman's Hermits (MGM
. | Can't Help Mysel{—Four Tops
(Motown)

Just a Little—Beau Brummels
(Autumn)

Engine, Engine #9—Roger Miller
(Smash)

10. It's Not Unusual—Tom Jones
(Parrot)

!-r'l-

~ w o

w e o~ @

COUNTRY SINGLES—
5 Years Ago
June 5, 1965

1. What's He Doing in My World—

Eddy Arnold (RCA Victor)

2. This Is It—Jim Reeves (RCA Yictor)

m I'h'.er Holding On—>Sonny James

(Capitol)

4. You Don't Hear—Kitty Wells (Decca)

5. Girl on a Billboard—Del Reeves

{United Artists)

6. Ribbon of Darkness—Marty Robbins
{Columbia)

7. See the Big Man Cry—Charlie Louvin
(Capitol)

8. Matamoros—Billy Walker (Columbia)

9. Before You Go—Buck Owens
(Capitol) _

10. Things Have Gone to Pieces—
George Jones (Musicor)

More will
LIVE

ok

HEART FUND

the more
you GIVE

JUNE 6, 1970, BILLBOARD
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Campus News

15 Campus Reps ‘Customize’

for AGM Records

Promotion

HOLLYWOOD — It is im-
portant to have a promotion
program geared to the needs of
a specific campus, according to
Lance Freed, director of college
promotion for A&M Records.
“We have 15 representatives on
campuseés across the country
who take our material and cus-
tomize it according to the needs
of their particular campus. They
have a fairly free rein. The only
thing they ask me for is a budg-
et,” said Freed.

“There is no use in setting up
a tight program for our repre-
sentatives. These people are on
the campus and know what is

happening there. How am [ sup-
posed to tell them what to do?"

Freed felt that his representa-
tives, most of whom are students
in business school with a major
in communications, are old
enough and aware enough to
figure out what their fellow stu-
dents will buy in the way of
promotion. "l make suggestions
and experiment with promotion
techniques in the Los Angeles
area schools. If I find something
that works, | pass it on to our
college people. 1 suggest that
they try the program, but I also
tell them that they should use
it only if it fits in with their

Agency’s Dual Role
Defined By Saffian

NEW YORK—A talent agen-
cy — especially on the college
circuit—has a dual responsibility
to both the artist and the buyer,
according to Sol Saffian, presi-
dent of Action Talent, Inc. “We
have to set a price which will be
equitable to all parties con-
cerned,” said Saffian. "I do not
go along with charging a high
price for an artist when he has
only one long play on the mar-
ket. He must first prove him-
self as a live performer. This is
best done on the college circuit,
where audiences are very re-
ceptive to new as well as known
talent.”

Saffian's bigpest headache is
putting together a college show
which will appeal to a large
audience. "Some of the people
in this business are so far re-
moved from what's happening
on the campus that they create
monstrosities. They force tours
with artists who are not rele-
vant, in the students’ opinion,

to what is going on today. Some
acts just are not right for a
college audience. If agents and
promoters insist on selling tur-
keys to schools, then these busi-
nessmen will eventually lose.
They think that staging a show
at a school guarantees an au-
dience, and it does, but if the
promoter’s show is a flop, you
can be sure that the school com-
mittee involved with booking the
show on the campus will think
twice before dealing with that
promoter again.

“The entire country has
opened up to the heavy music
acts now,"” commented Saffian,
“but the acts that will last and
be most successful will be those
that are built up evenly and cau-
tiously . . . acts that do not
overcharge for their services and
present good music to their au-
dience.”

He also felt that soul music
will one day see a revival in
popularity on campus.

other campus activities. Nothing
is forced on these people.”
Freed also has set up a good

line of communication between
the college promotion depart-
ment at A&M, a department
separate from their regular pro-
motion department, and his rep-
resentatives. "I ask them for
their ideas,” said Freed. “l try
to have a dialog with them,
We discuss the various aspects
of their plans and try to feel out
the campus together.”

Freed's main function is to
send written material and pho-
tograph to his people across
the country and coordinate the
various programs. Eventually,
he hopes to set up a system that
will allow everyone to participate
in writing the promotions for
the campuses. “Everyone must
participate in order for us to
get a clear picture of the cam-
pus situation,” Freed c¢om-
mented. At the moment, plans
are to bring all of the college
representatives together some-
time in August in either Chicago
or Los Angeles for a sales meet-
ing. “"We will be able to ex-
change ideas face to face. We
can discuss our views of the
campus openly. It will prove to
be an education for everyone
involved.”

There is no doubt in Freed's
mind as to who is running the
program. “The representatives,
naturally,” he said. Freed has
several people in his office who
are going to school and work at
a campus radio station. He also
has his representatives getting
A&M artists dates on their re-
spective campuses. “We have
tried to get people at the larger
schools across the country.
There is no specific area of
concentration and we are still
looking for other people on cam-
puses.”

Media West Exec Points to Need
For Youth-Run Promotion Co.

EUGENE, Ore.—There is a
need for a youth-oriented, youth-
run promotion company since
the record companies have be-
gun recognizing the college mar-
ket, according to Bob Burke of
Media West Enterprises. Media
West 15 going to the record com-
panies to promote for them,.
thereby giving them access to
the lucrative college market.

“Some of the record companies
are really becoming apggressive
in  campus promotion,” said
Burke. "They are using student
representatives to promote their
product as well as getting
groups’ dates on various cam-
puses. There are, however, some
drawbacks to the use of student
representatives for companies.
The major problem is the cost

Best LP’s

These are the best selling albums at Cheap Thrills, serving Bos-
ton area colleges. Brian Rebholz is manager.

Fodd

. "Poco,” Poco, Epic 26552.

Emmﬂ@mhm

STAO 475,

[ =1
=

“Live at Leeds,” Who, Decca, DL 79175.

. "Woodstock,” Various Artists, Cotillion, SD 3-500.
. “Let It Be," Beatles, Apple, AR 34100,

. "Rumplestiltskin,” Rumplestiltskin, Bell, 6047.

. “Bitches Brew,” Miles Davis, Columbia, GP 26.

. “lI Looked Up,” Incredible String Band, Elektro EKS 74061,
. “Candles in the Rain,”" Melanie, Buddah, BDS 5060.

. “Deja vu,” Crosby, Stills, Nash and Young, Atlantic, SD 7200,
. "Hendrix Band of Gypsys,” Jimi Hendrix et al, Capitol,

. “Trout Mask Replica,” Captain Beefheart, Straight, STS 1053,

12. "Come Together,” lke and Tina Turner, Liberty, LST 7637,
13. “Live Cream,” Atco, SD 33-328,

14, “Last Poets,” Various artists, Douglas, 3,

15. “Remedies,” Dr. John the Night Tripper, Atco, SD 33-3116.

JUNE 6, 1970, BILLBOARD

of establishing a representative
on every major campus, and the
continuing cost of maintaining
these people. The student rep
may not be able to devote a
great deal of time to the cause,
because of his studies,” con-
cluded Burke.

Burke feels that both prob-
lems can be solved by hiring a
special organization such as his.
“We charge about the same as
a student rep and at the same
time cover several large and
small colleges in the state. We
can handle several large and
small record companies and
guarantee a personal program
geared to a particular campus
for .each company. Too many
products are oversold on the
campus today, especially music
products. S0 we want to help
record companies to get the
optimial promotional value from
a product and not stuff it down
the students’ throats. We can
use the services of part-time
students and take advantage of
their limited situation. Some of
the reps for record companies
are using people who have too
many extracurricular activities
already,” said Burke. He also

(Continued on page 55)
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What's Happening

Whoops

Made a few errors in last week's column. The group from
Boston that is being courted by several record companies is called
Swallow, not Sparrow. The new company that put on the Hendrix
show in Madison, as well as the Hendrix concert in Minneapolis
and Milwaukee, is called Concept Nine Ltd., not Project Nine Ltd.
They also plan a music and art fair for Black River Fall, Wis., in
the latter part of the summer, Also, Lenny Salidor no longer works
for Decca. Try Herbie Gordon.

Going Home

With the end of the school year in sight, or over, | would like
to thank everyone who has contributed to this column. I might re-
mind you that I do not have the summer off and neither does the
music business. If you are going away have a nice trip but be sure
to write and tell me about the music scene in your location. If you

are staying on campus, keep me informed on the campus music
scene. Correspondents are once again being solicited for summer
schools throughout the country, 1 will also wish to maintain contact
with the various campus radio stations remaining open for the
summer term. The address is 165 West 46th Street, New York, N.Y.
10036, I'll be here, where will you be?

Suzy Speedfreak

I just received some PSA's from the Do It Now Foundation
in Hollywood. They are the people who try to combat youthful
drug abuse through peer group pressure, On this particular record
there is John Mayall, Eric Burdon, the Bear, from Canned Heat,
Chad Stuart, and Frank Zappa, who does a take off on the old
Mothers' Suzy Creamcheeze. These PSA's are really good. Each
artist gives a true comment on drug abuse. If you are interested,
write to Do It Now, P.O. Box 3573, Hollywood, Calif. 90028,

Summer School Romance

I want to print a list of school stations remaining open this
summer. I hope this will help record companies with their summer
promotion plans. Please send your station’s address and affiliation
to me in New York. Schools that have already notified me include:
WMUB-FM, Miami University, Oxford, Ohio; WBCR-FM, Beloit
College, Beloit, Wisc.; and WAMC, who sent me a playlist but did
not send me their address or name of their college. I will print more
radio stations as they report to me.

Campus Programming Aids

WRMC-EM, Mitchell College, New London, Conn., Jonathan
Daren reporting: “lI Can't Tell the Bottom From the Top,”
Hollies, Epic; “Mama Told Me (Not to Come),” Three Dog Night,
Dunhill; “Tighter and Tighter,” Alive and Kicking, Roulette; “Spill
tha Wine,” Eric Burdon and War, MGM . . . WBCR-FM, Beloit
College, Beloit, Wisc., Jon Shimberg reporting: “Let It Be,” Beatles,
Apple; “Woodstock,” various artists, Cotillion; “Hendrix Band of
Gypsys,” Jimi Hendrix et al, Capitol, “Jesse Winchester,” Jesse
Winchester, Ampex . . . WOBN, Otterbein College, Westerville, Ohio,
Brian Harizell reporting: “McCartney,” Paul McCartney, Apple;
"Hendrix Band of Gypsys,” Jimi Hendrix et al., Capitol; “Deja vu,”
Crosby, Stills, Nash and Young, Atco; "Cricklewood Green,” Ten
Years After, Deram . . . WMUB-FM, Miami University of Ohio,
Oxford, Roger Hamlyn reporting: “Ride Captain Ride,” Blues Image,
Atco; Follow Me,” John Denver, RCA; “"One Day of Your Life,”
Alex Keenan, Colgems.

WBCR, Brooklyn College, New York, Lenny Bronstein reporting:
Westbound Number Nine, Flaming Ember, Hot Wax; "Let's Make
Each Other Happy,” Illusion, Steed; “I Me Mine,"” (Let It Be),
Beatles, (red) Apples. . . . WQMC, Queens College, Queens, N.Y.,
Ted Goldspeil reporting: “World in Changes,” Dave Mason, Blue
Thumb; “Freedom Blues,” "Dew Drop Inn,” Little Richard, Reprise;
“Two of Us,” (Let It Be), Beatles, (red) Apple; “Lift Every Voice
and Sing,” Kim Weston, Pride. . . . KSLA, California State, Los
Angeles, Steve Resnick reporting: “Roll Away the Stone,” Leon
Russell (LP), Shelter; “Mississippi,” John Phillips, Dunhill; “The
Wonder of You,” Elvis Presley, RCA; “Friends. . ."” Feather, White
Whale. . . . KUSF, University of San Francisco, Terry Britt reporting,
“Wanna Take You Higher,” Sly and the Family Stone, Epic; “Lay
Down” (Candles in the Rain) Melanie, Buddah; “Let It Be,” (LP),
Beatles (red) Apple: “Chicago,” (LP), Chicago, Columbia . . .
WRMC, Moravian College, Bethlehem, Pa., Neil Kempfer reporting,
“By Light of the Magical Moon,” Tyrrannasaurus Rex, Blue Thumb,
“Where Are All My Friends,” Easybeats, Rare Earth; “Krokodil,"
(LP), Swiss, Liberty . . . WUNH AM-FM, University of New
Hampshire, Durham, Dave Corey reporting: “I Can't Tell the Bottom
From the Top,” Hollies, Epic; “Get Ready,” Rare Earth, Rare Earth;
“Some Day Man,” (Cut from LP) Paul Williams, Reprise . . .
WIUM, Western Illinois Universtiy, Macomb, Tim MecCartney
reporting: “"Make Me Smile,” Chicago, Columbia: “Get Ready,”
Rare Earth, Rare Earth; “Here Comes the Sun" (Abbey Road)
Beatles, Apple . . . WUVT, Virginia Polytechnic Institute, Melissa
Burgett reporting: “Come to Me,” Tommy James and the Shondells,
Roulette: “Fire and Rain,” R.B. Greaves, Atco; "“Tobacco Road,”
Rare Earth, Rare Earth . . . WMMR, University of Minnesota,
Minneapolis; “Lambert and WNuttycombe,” (LP), Lambert and
Nuttycombe, A&M; “Big Yellow Taxi,” Joni Mitchell, Reprise;
“Soolaimon,” Neil Diamond, Universal; "Drop Down Mama,” Tom

(Continued on page 56)
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Country Music

Show Biz Sees Expansion of
Syndication to 500 Markets

NASHVILLE — Already in
more than 100 major markets,
the first Show Biz, Inc., radio
syndication now anticipates
reaching 500 or more by Sept. 1.

Jane Dowden, president of the
TV syndication firm, said it
represents a new expansion for
the company. Titled “Music
City, USA,” the hour-long, five-
day-a-week radio show is co-
hosted by T. Tommy Cutrer and
a leading recording artist. Art-
ists who already have co-hosted

the show for one-week periods .

include Jack Green, Del Reeves,
Webb Pierce, Tommy Cash,
George Hamilton IV, Bob Lu-
man and Jerry Reed. Others are
committed for future shows.

In addition to the co-hosts,
there are industry guests, rang-
ing from songwriters and pro-
ducers to record promotion men
and representatives of publica-
tions. Recent guests have in-
cluded Jerry Chesnut and Biff
Collie.

The programs, being done five-
in-a-day, are cut at Spotland
Studios here, owned by Gene
Clark. Miss Dowden produces
the shows.

Current music, taken directly
from the Billboard charts, is in-
serted, and the tapes are never
more than a couple of weeks
ahead of actual programming.
The programs are cut on throw-
away disks.

Although the show is being
sold quickly, there still are some
availabilities on an exclusive
basis, one per market. In the
Southeast and Southwest sec-
tions of the nation, the show is
partially sponsored by Block
Drug Co.

Miss Dowden, who expects

3 Generations
In Parton LP

NASHVILLE — Three gen-
erations in a family of writers
will be represented in a religious
album by Dolly Parton to be re-
leased in the near future by
RCA.

Songs on the LP are written
by Miss Parton, by her uncle,
Bill Owen, her aunt, Dorothy
Jo Hope, and her grandfather,
the Reverend Jake Owen.

The grandfather, 72, has
been writing religious songs for
a number of years. This is the
first to be recorded, however.
Bill Owen is co-owner with
Miss Parton of a publishing com-
pany, and is a noted song-
writer. Miss Parton is considered
one of the best female song-
writers in the business.

Sessions for the as-yet un-
named album were produced
by Bob Ferguson.

the show to blanket the nation,
has delegated the responsibility
of sales to Tandy Rice, vice
president of the firm, who has
headed the sales division for
television syndications. In addi-
tion to the present staff, five

- persons have been added to

supplement the radio division.

In addition to domestic cover-
age, negotiations now are under
way with stations in the Virgin
Islands and Australia 1o carry
the program, which has an
actual content of 42 minutes,
allowing the maximum 18 min-
utes an hour for commercial
time in compliance with the
NAB code,

Miss Dowden pointed out that
the music programmed is a
modern sound, and therefore
can be utilized by a sharp
middle-of-the-road station as
well as one programming coun-
try music.

Among the stations contracted
for carrying the program is
W3M, where Cutrer once served
as host of several radio shows.
Miss Dowden said the great ad-
vantages of doing the show in
Nashville are obvious: the pres-
ence of the artists for co-hosting,
presence of the industry people
for interviews; and the general
knowledge of country music in
the area,

WSM Youth Plan
To Be Expanded

NASHVILLE—WSM's Youth
Development Program, begun in
October 1968, has flourished to
the extent that it probably will
be expanded next fall, and even-
tually serve as a talent feeder
to “Opryland” Park.

Bob Cox, director of the pro-
gram and now developer of the
talent, said he is about to estab-
lish a recording contract with a
major label for Louie Roberts,
13, a singer who has done five
“Mike Douglas™ shows, two of
the “Andy Williams Shows,” and
made 75 appearances at the
“Grand Ole Opry.” He also ap-
peared on the “Harper Valley

New Film for Hall of Fame

Tells Country Music Story

MNASHVILLE — A new film
produced for the Country Music
Foundation 1s nearing comple-
tion and will be in operation at
the Hall of Fame and Museum
early in June,

Bayron Binkley, producer,
and Bill Holden, photographer,
said the 16-minute-long, 16-mil-
limeter color film would be
totally different from the fea-
ture currently in use at the Hall
of Fame.

Written by Billboard's Paul
Ackerman, the film will begin
with a dedication to the con-
tributors of country music,
segue to square dancers at the
“Opry” House, who represent
an early art form associated with
country music, and then cover
the growth of the industry. On-
camera subjects who will out-
line this growth include Chet
Atkins, RCA; Frank Jones, Co-
lumbia; Ken Nelson, Capitol,
and Owen Bradley, Decca.

Also on camera, Johnny Cash
will discuss the history of such
performers of the past as the
original Carter Family and Jim-
my Rodgers. Hank Williams Jr.
and Wesley Rose will recall the
contributions of the late Hank
Williams, Others on camera in-
clude Roy Acuff and Felice and
Boudleaux Bryant.

Six prints of the film will be
made so they can be utilized on
a rotating basis in the theater
section of the building, prolong-
ing the life of the film and keep-
ing its quality intact.

Holden, who has shot approx-
imately two and a half hours of
film, will do his editing and mix-
ing at the Southern Film Labora-
tory in Atlanta. Holden is re-
sponsible for the creative mix-

ing.
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Harold Bradley is providing
the musical track for the film,
and the narration will be done
by T. Tommy Cutrer. Columbia
Studios gave free time for cut-
ting the track, and all artists and
others donated their time. Nel-
son flew in from the West Coast
to film his segment,

Binkley, Holden and Bob Ul-
rich, who handles the audio, all
are associated with WSM-TV,
but operated independently in
putting the film together. The
equipment was leased from the
Television and Radio Film Com-

Decca Kicks Off
Country Program

NASHVILLE—Executives of
Decca Records in New York,
along with district sales and pro-
motion men, met in Nashville on
May 1B8-19 to discuss 18 new
releases scheduled for a special
June-July country product pro-
motion.

Jack Loetz, executive vice-
president; Tony Martell, vice
il;ﬂsident of marketing and Mike

ateland, president of MCA
Records presided at the meeting.
The meetings were preceded by
a cocktail party attended by a
number of Decca country artists,
the label's Nashville staff and
representatives of trade publica-
tions and the local press.

Decca will release eight coun-
try LP's in June and will simul-
taneously issue 8-track cartridge
and cassette tapes. The first
phase of the release schedule
will include albums by Loretta
Lynn, Conway Twitty, Bill An-
derson, Jan Howard, Jimmie
Davis, Webb Pierce, Warner
Mack and the Osborne Brothers.
The 10 LP’s for July will feature
Kitty Wells, Ernest Tubb, Jack
Greene, Jeannie Seely, Rex Al-
len, Peggy Sue, Bill Monroe, the
Wilburn Brothers, Jimmy New-
man and Jimmy Martin.

In referring to the promotion
drive Tony Martell said in his

mission of the Methodist
Church,
opening remarks, “Decca is

known as “The Land of Country
Giants' and I firmly believe that
no mechanical or non-mechani-
cal plan for selling and promot-
ing product can ever equal the
enthusiasm put forth by men
who wholeheartedly back the
product they take into the field.
Last year Decca saw the largest
country promotion in its history
and the sales this year will far
exceed 1969, Our field force
18 ready to get to work and are
more enthusiastic than ever—
especially after writing $1.5 mil-
lion in sales on one artist in five
weeks" (referring to Decca's Jan-
uvary campaign for Loretta
Lynn).

Decea also introduced 12 new
home equipment items and a
new line of guitars at the meet-
ing. Marvin Paris, director of
home equipment products dis-
played a number of items such
as portable stereos, radios and
cassette players. Paris indicated
that home entertainment prod-
ucts had shown a 2009, increase
after the first four months of
1970 as compared to sales fig-
ures for 1969,

Harold Komisar, director of
sales, and Bill Levy, director of
creative services, coordinated the
entire program and introduced
the product.

Kapp to Push Country Artists

NASHVILLE — Despite the
recent pruning of its country
roster, Kapp will continue re-
cording two artists in that field
with plans to “heavily exploit”
the vocalist-writers, according to
general manager Johnny Musso.

Musso identified the pair as
Bill Eldridge and Gary Stewart,
both of whom presently have
singles on the market, and both
of whom are recognized writers.

www americanradiohistorv com

The Eldridge record, “So
Many Ways of Saying She’s
Gone,” is getting some pop ac-
tion, according to Kapp officials.
Stewart’s record, “You're Not
the Woman You Used to Be"
was co-written by Walter
Haynes, who has moved from
Kapp to Decca as an assistant
to Owen Bradley, vice president
in charge of country product for
that label.

USA"™ pilot, and on June 22 is
scheduled for the “Very Special
Dura Hall Show”™ on NBC. An
announcement concerning Rob-
erts' recording contract 1s ex-
pected on the West Coast.

Billy Troy, another teenager,
has been signed by Opryland
Records, and the label will be
launched with his first release.
WSM is completing its distribu-
tion plans. Troy, also a singer,
has appeared on virtually every
major syndicated show, includ-
ing those of Del Reeves, Jim Ed
Brown, Porter Wagoner, and
Lester Flatt, and is a regular on
the “Young Country” syndica-
tion which is being filmed in
Memphis. The show, produced
by “Show Biz,” 15 sold m 26
major markets. A “Young Coun-

" special also has been pro-
duced with Dottie West, Bob
Luman, Mel Tillis and Billy
Troy, along with other young
talents such as Tommy Jones
and Holt.

Jones and Holt are at Warner
Bros.,, testing for an NBC
film, “Southern Fried.” Cox also
is negotiating record contracts
for the pair, and has scheduled
interviews for them with the
Walt Disney people and “other
major TV interests."”

The original talent hunt and
exploitation of the talent by
WSM covered only Kentucky,
Tennessee and Alabama. Cox
said it would be expanded next
fall, moving out across the na-

tion, possibly in conjunction
with other radio and television
stations. And he said more

young talent could be developed
to strengthen the future of
country music, using “Opry-
land” as a showcase for the
talent.

Norm Expands
Into Country

SHERMAN, Tex. — The
Norm label, heretofore pri-
marily a top 40 and easy listen-
ing label, has expanded into the
country field with the release of
an album by Wonda Conklin.

John Sands, president of the
company, said Miss Conklin
was the lone artist on the label
at this time, but that soon as a
distribution plan is established it
will expand.

Sands, with industrialist Her-
man Baker, also of Sherman, is
co-owner of Norm Records and
the John Sands Music Co., the
firm's publishing arm. All of
the songs on the Conklin album
arg written by Sands.

Earlier Sands had produced
and leased some of his contem-
porary masters to RCA. This is
his first venture into country,

The album, titled “Hush" has
sold some 3,500 copies without
distribution in the area near
Sherman, Tex., and Sands has
lifted a single from the LP
which he also hopes to have dis-
tributed.

Miss Conklin, who has been
doing personal appearances in
the area, will be featured at the
upcoming Bass Festival at Ma-
dill, Okla.
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Williams’ ‘Death Car’'to Go
On a Cross-Country Tour

NASHVILLE—A corporation
has been formed here to put on
display around the nation the
Cadillac in which the late Hank
Williams died Jan. 1, 1953,

The car, owned by Audrey
Williams, will be leased for one

Lineup Listed

For ‘'Hee Haw'’

NASHVILLE—Guest artists
have been completed for the
first 13 weeks of the “Hee Haw™
series in the fall.

They include Roy Rogers,
Dale Evans, Peggy Little, Bobby
Bare, Johnny Duncan, Waylon
Jennings, Kenny Price, Diana
Trask, Lynda K. Lance, Doug
Kershaw, Ed Bruce, Lynn An-
derson, Mel Tillis, Jean Shepard,
Porter Wagoner, Dolly Parton,
Connie Eaton, Jeannie C. Riley,
Charley Pride, Tom T. Hall,
George Jones, Tammy Wynette,
Ray Charles, and The Hagers.

year to the corporation formed
by Larry Hart, formerly part of
the Paul Perry organization, and
Durward Haddock, a recording
artist.

According to information
available, the car will be made
available to radio stations for
approximately $250 a day for
promotional purposes, with a
five-day minimum in a market.

Hart and Haddock plan to
drive the car themselves to the
metropolitan areas around the
country.

The car for the past 16 years
has been a tourist attraction. It
has been put on display numer-
ous times here, particularly when
large crowds are gathered. Wil-
liams died in the back seat of the
vehicle while en route to Charles-
ton, W. Va, to play a New
Year’s day date.

Numerous offers have been
made to purchase the car, which
has become almost a country
music shrine.

Nashvil

le Scene

Elson Smith, whose recording
of the “Gospel Singer” has raised

a few eyebrows, has received two
complimentary tickets to the Billy
Graham crusade in Knoxville. . . .
Pretty Patsy Sledd has finished a
promotional tour, has scheduled
a new session with Ed Hamilton
at United Artist, and soon will
have another single with her “Play-
ing Around With Love,” has just
become a mother. It's a boy. . . .
Pam & Allen Ross of Tree, who
are being produced independently
by Buddy Killen, have one of the
finest duet sounds around. Pam is
the daughter of Jim Ameche, of
long-time radio fame. . ., . Dewey
Groom writes that Bob Wills is
home again after a second trip to
the hospital, this time with pneu-
monia. Dewey also has compleied
a new $10,000 stage at his famous
Longhorn Ballroom in Dallas, and
now has put over a quarter of a
million dollars in improvements
into the structure. . . . Bob May
has started a Country Music Rec-
ord Club in Livingston, N.J. He
said he hopes to fill the needed
gap between the listener and the
station by stocking records of all
labels, large and small. . . . Clyde
Beavers has signed with Dot Rec-
ords, and his first release is due
out alt once. Bobby Boyd & Henry
Hurt co-produced the session. . . .
Billy Charn, from Grand Folks,
British Columbia, is just getting
known in this country, but in
Canada he won two BMI writer
awards, had four hit records, and
was a one time jockey and then
# rodeo clown and bullfighter. All
of this before the age of 21. He's
also an outstanding poet. His first
U.S. RCA release is the self-penned
“Tom-Ma-Ray Tom-O-Ray.” . . .

Consumer Electronic Showgoers
come up to the Certron Suite at the
New York Hilton and maybe you’ll win an

Acapulco
Vacation.

when answering ads . . .

Say You Saw It in Billboard
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Ramblin Lou Schriver is bringing
another bus load of fans to the
“GOrand Ole Opry"” in June. Lou
was the subject of a full page
news feature in the Buffalo Eve-
ning News a few weeks ago.
Norman Warembud, manager of
publications for Bourne Company,
announced the appointment of
Maggie Cavender of Nashville as
the representative for the parent
company and its affiliates, Murbo
Records and Murbo Music Publish-
ing. Maggie Cavender Enterprises
will function as a direct link with
song writers, artists and record
producers. . . . According to the
advance ticket sales for the sum-
mer shows, “Jamboree USA™ will
have its biggest year of history.
Featured performers in the weeks
ahead are Hank Willlams Jr.,
Stonewall Jackson, John Waesley
Ryles, Jerry Lee Lewis, Sonny
James, Porter Wagoner & Dolly
Parton, Bill Anderson and Loretta
Lynn. . In spite of the threat
of rain, a c:ruwd in excess of 20,.-
000 paid came to hear Tompall &
the Glaser Brothers and Jimmy
Payne al a baseball game in Cin-
cinnati. The event, billed as college
night, was promoted solely through
outlets, Tompall, by the way, is
recovering following emergency
surgery for a rare form of blood
poisoning. Faron Young con-
cluded a EU{:LEEErUI 10 day tour
with Charley Pride in Texas, Ari-
zona, New Mexico and Colorado.
Faron opens a tour in California
with OMAC artists on June 15, and
15 scheduled to play Disneyland on
June 21, . . . Buddy Killen, before
departing on a round-the-world
tour, did single sessions with Diana
Trask, Jack Reno and Jack Bar-
low. . . . Skip Rogers has opened
a quality photographic service
called Wonder House Productions.
with special rates for the music
trade. The phone number is 291
0858. . . . A general meeting of
the Mashville Sonpwriters Associa-
tion is scheduled for Tuesday of
this week at the Queen of Sound
Recording studio at 4:30 p.m. . . .
Gene Wooley of WCER, in Char-
lotte, Mich,, brought the station's
4th "Opry” excursion to Mashville
with three chartered buses and 114
individuals from 22 communities in
in mid-Michigan. . , ., Bobby C,
Rice, Van Trevor and Lynda K.
Lance, all of Royal American,
played two big shows in Bingham-
ton, N.Y. They were benefits for
the March of Dimes., . . . Billy
Ray Reynolds of Terrace Music
has taped an appearance for the
new syndicated television show of
Jim & Jesse to be seen in the
fall. . . . Magic Man Productions
announces that all future releases
(Continued on page 37)
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Billboard SPECIAL SURVEY
For Week Ending &/8/70

ry LPs

# 5STAR Performer—LP's registering proportionste vpward progress fhis week.

This Last Weaks on
Week Week TITLE, Artist; Label & Mumber Chart
1 2 JUST PLAIN CHARLEY . CEE 16
Charlev Pride, RCA Victor L3P 4290
i 1 OKIE FROM MUSKOGEE SR ST E R |
Merle Haggard, Capitol ST 384
3 4 THE WAYS TO LOVE A MAN P e et U it i
Tammy Wynette, Epic BN 28519
4 3 HELLO, I'M JOHNNY CASH . = APy ALY 17
Columbia KC5 9943
5 3 IT'S JUST A MATTER OF TIME . el i T
Sonny James, Capital 5T 432
b 6 TAMMY WYNETTE'S GREATEST HITS ... 40
Epic BN 26484
ﬁ 10 PORTER WAYNE & DOLLY REBECCA ... 1
Porter Wagoner & Dolly Parton, RCA Victor LSP 4305
€ 12 HANK WILLIAMS IR, GREATEST HITS ... ... 9
MGEM 5E 4654
9 8 THE BEST OF CHARLEY PRIDE . 32
RCA Victor LSP 43223
10 7 BABY BABY .. R 10
David Howston, Eplt BN 26539
11 9 BEST OF JERRY LEE LEWIS .. ... .. ... .. 6
Smash 3RS 47131
12 11 TO SEE MY ANGEL CRY/WHEN SHE STARTED TO
STOP LOVING YOU . . 17
Conway Twitty, Decca DL 75172
13 16 YOU GOT-TA HAVE A LICENSE .= .. . .. . . .17
Porter Wagoner, RCA Wictor LSP 4286
14 13 )JOHNNY CASH AT SAN QUENTIN . . .. R |
Columbia C5 ¥BZ7
ﬁ 19 WE'RE GONNA GET TOGETHER .. L
Buck Owens & Susan Raye, Capitol 5T 448
16 18 OH HAPPY DAY = . . 4
Glen Campbell, Capitol 5T 441
17 14 WAYLON 18
Waylen Jennings, RCA Victor LSP AP
18 20 SIX WHITE HORSES . 8
Toemmy Cash, Epic BN 24535
19 21 MY WOMAN, MY WOMAN, MY WIFE . === 2
Marty Robbins, Columbia C5 9978
* 3l TAMMY'S TOUCH . 3
Tammy Wynette, Epic BN ‘1&519
21 15 WINGS UPON YOUR HORNS 17
Loretta Lynn, Decca DL 75163
ﬁ 27 BIRDS OF A FEATHER - 2
Jack Blanchard & Misty Morgan, Mercur'r WES 33001
€r 26 sest By RequEsT 4
Jean Shepard, Capitol 5T 441
ﬁ — YOU AINT HEARD NOTHING YET 1
Danny Davis & the Mashville Brass, RCA Victor LSP 4334
23 25 IF IT'S ALL THE SAME TO YOU T 9
Bill Anderson & Jan Howard, Decca DL 751B4
26 17 LORD, IS THAT ME : ; .9
Jack Greene, Decca DL 75188
217 22 THE FAIREST OF THEM ALL : .13
Golly Parton, RCA Wictor L3P 4288
ﬁ 32 ATASTEOFCOUNTRY . ... ... ... .. ... 6
Jerry Lee Lewis, Sun SUM 114
29 29 COUNTRY GIRL ° ; 7
Jeannie C. Riley, Plantation PLP 8
30 23 HOMECOMING = ot .18
Tem T. Hall, Mercury SR 41247
i1 24 GOLDEN CREAM OF THE COUNTRY Pt T |
Jerry Lee Lewis, Sun SUN 108
j2 34 BEST OF DAVE DUDLEY @ . . A |

Mercury 5B &1268

33 36 GROOYY GRUBWORM AND OTHER GUITAR GREATS. . 6
Harlow Wilcax, Plantation PLP 7

k7 37 MY FRIENDS THE STRANGERS . ... . = . . . 5
Merle Haggard, Capitol 5T 445

35 28 TRY A LITTLE KINDNESS e . 18
Glen Campbell, Capitol 5W 380

36 331 WELFARE CADILAC = b
Guy Drake, Royal American R& 1001

37 41 THE BEST OF EDDY ARNOLD, YOL Il e 5
RCA Yictor LSP 4320

38 38 STARS OF HEE HAW 9
Various Arfists, Capitol 5T 437

39 39 YOU WOULDN'T KNOW LOVE | .4
Ray Price, Columbia C5 9918

40 40 FANCY . . el ] .. 5
Bobbie Gentry, Clprlnl 5T 428

4l 44 STAY THERE TILL | GET THERE .. .. .. .. .. ... . 2
Lynn Andersen, Columbia C5 1025

42 43 HUSBAND HUNTING ] 2
Liz Anderson, RCA Victor LSP 4346

43 42 LOVE AND GUITARS . . . . 8
Eddy Armold, RCA Yictor L5P 4304

44 30 BEST OF CONNIE SMITH ... .. . OIS e e (. |
RCA Victor LSP 4324

€ — THE WORLD OF JOHNNY CaSH ... e,

Columbia GP 29
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Woodland Studio Tie
With Labels on Promos

NASHVILLE—Formulating a
new concept in studio-artist re-
lationships, the Woodland Studio
here has combined with record
labels in promotion of the re-
cording artists who utilize its
facilities.

Glenn Snoddy, president of
Woodland, initiated the idea to
“help promote the over-all good
atmosphere of the Nashville re-
cording industry,” and to create
a good climate between the art-
ist and those directly involved
in the creation of his product.

The first opportunity for pro-
motion on a major level came
with the recent sessions by Jack
Blanchard and Misty Morgan
whose earlier recording of “Ten-
nessee Bird Walk,” done at
Woodland, went to the top of
the country chart and high in
the Hot 100,

Taking full advantage of the
Walker Advertising Agency,
which represents the studio,
Woodland arranged for radio
ard television interviews and ap-
pearances, small parties, press
conferences and the like.

Woodland performed a simi-
lar job with Michael Parks, who
was following up his “Lnng
Lonesome Highway" at Wood-
land. This promotion included a
post-session press cocktail party
at the studio.

“We feel it is vital for the
studio to take a personal interest
in the artist.” Snoddy explained.
“"Mercury was surprised when
we offered to help with Jack

Blanchard and Misty Morgan,
but cooperated enthusiastically
when they discovered we were
sincere about it.” Snoddy, long
one of the city's leading engi-
neers, said the studio would
work cooperatively with any
label, and that special emphasis
would be given thnse coming in
from other cities. “We want to
keep the people believing in
MNashville,” he said.

The Blanchard-Morgan p
motion went a little I:re;-,rﬂnd the
normal. Jaquie Covington, who
handles the account for the
Walker agency, discovered in
conversation that Blanchard
could not sleep without a fan
in his room. Miss Covington
made a midnight trip home,
rescued a fan from her attic,
and delivered it to the Blanch-
ards at a downtown hotel,

2 Carters Attend
Hall of Fame Fete

NASHVILLE—Two members
of the Original Carter Family
were brought together here for
the first time in four years at
a ceremony in which eight
names were added to the Coun-
try Music Hall of Fame Walk-
way of the Stars,

Sarah Carter Bayes of Angels
Camp, Calif., jomned Mother
Maybelle Carter at the function
presided over by Roy Horton,
chairman of the board of the
Country Music Foundation.

Other names added to the
Walkway were those of Lonzo
& Oscar, Tammy Wynette,
George Jones, Red Sovine, Roy
Clark, Pete Drake and Billy Edd
Wheeler.

The Walkway, located in front
of the Hall of Fame, contains

the names of those individuals
or acts who have met the criteria
for such inclusion, including a
substantial donation to the edu-
cational purposes of the Foun-
dation as set forth in its charter.
There now are 123 different
names in the Walkway, in 100
separate granite blocks. The
walkway is viewed by some
200,000 visitors annually.
Harold Hitt, president of the
Country Music Association, wel-
comed the crowd gathered for

the occasion, and introduced
Mrs. Jo Walker, executive di-
rector of CMA. Bill Williams of
Billboard magazine, past presi-
dent of CMA, introduced the
Walkway artists.

COUNTRY MUSIC ARTISTS join WKDA officials in an appreciation
party at the King of the Road Motor Inn in NMNashville. The station
has switched over to a modern country format. Left to right, station
manager Al Greenfield, Billy Walker of MGM and Roy Drusky of Mer-
cury, and Broadcast consultant Jack Gardiner.

Nashville Scene

o Continued from page 36

will be exclusively for children.
The first LP has been produced by
Ricci Mareno & Jerry Gillespie.

. Canda’s Debbie Lori Kaye has
done her first round of sessions
at the Singleton Sound Studios for
Plantation Records. . . . Joe Tay-
lor of the Joe Taylor Arust
Agency has announced the sign-
ing of singer/actress Sherri Spilane
and songwriter/artist Lawton Wil-
liams to exclusive booking con-
tracts. Miss Spilane is the wife of
writer/producer Mickey Spilane.

. June will be David Houston
month in the twin cities of Bristol,

Virginia and Tennessee. . .
Hubert Long has booked Gwen
& Jerry Collins for a week at the
Horseshoe Club in Ontario. . . .
Penny DeHaven set for a week in
Tempe, Ariz., starting June 15....
George Jones and Fammy Wynette
will tape three pguesi appearances
for “Hee Haw" last: week to be
shown when the new fall series
hits the air. . . . The Warren Robb
show entertained the military per-
sonnel in Alabama and Mississippi
Iast week.

Jack Cltment has been named
chairman of the Music City Fi-
nance Committee for Tex Ritter,

(Continued on page 40)

by FaronYoung.

FARON YOUNG SINGS OCCASIONAL
WIFE. Featuring If I Ever Fall In Love

{(With A Honky Tonk Girl.)
SR'61275
MCR4 61275 Musicassetite

P
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MCB 61275 B8 Track

73065 Produced hy Jerry Kennedy.

Another fresh, honest,simple country hit single

And these albumsam too.

Hll'ﬁ'.,l'?‘ |H'l.- :lﬂhaﬁr'l mllf-

rmﬂm [ umrwm

SR 61267

From The Mercury Record Corporation Family of Labels /| Mercury - ;
A Product Of Mercury Record Productions, Inc. /35 East Wacker Drive, Chicago, lllineis 60801/ A North American Philips Company

THE BEST OF FARON YOUNG
MCE B1267 B Track
MCR4 61267 Musicassette

Philips + Smash
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Billboard SPECIAL SURVEY For Weck Ending &/6/70

Singles

# 3TAR Performer—Single’s registering greatest proporfionate wpward progress this week,

Weski s
Title, Artist, Label, No. & Pub, Chart
ELLDO DARLIN e
onway Twifty, Decca 32661
(Twitty Bird, BMI}
Sonny James, Capitol 2782 (Duchess, BMI)
WHAT IS TRUTH? . e
Johnny Cash, Columbia 4-45134
(House of E.nlh BMI
HE S ME ALL THE WAY ... ... 3

Tammy Wynette, Epic 5-10&12 (Algee, BMI)

| DO MY SWINGING AT HOME . . 10
David ‘Houstan, Epic 5-10594 Mlgu_ !MII

SHE'S A LITTLE BIT COUNTRY. . .. . 6
George Hamilton IV, RCA Victor 47-9829
(Wilderness, BMI)

T 1o g seeeme... 7
(Robertson, ASCAP)

HEART OVER MIND .. . . ....
Mel Tillls, Kapp 2 (Cedarwond, BH.IJ

STREET SINGER .. ............... 8

Merla Haggan:l & the Smngur,-., Capitol
2778 (Shade Tres, BMI)

LONG TEXAS ROAD . ..... ... 5
Roy Drusky, Mercury 73958 (Combine, BMI)

POOL SHARK ... ... . .13
Bhve Dty Narciey

SINGER OF SAD SONGS . .

Waylon Jennings, RCA Victor 47 9819
{lack, BMI)

LOVIN' MAN Tl &
Arlene Harden, Columbia 4-45120
(Acuff-Rose, BMI)

IS ANYBODY GOIN' TO SAN ANTONE? 14

Charley Pride, RCA Victor 47-9804
(Tree, BMI}

1 T
Bug DwErlni:IEs?u:ln R.-l'r! Enputnl 2791
(Blue Book, BMI)

VENLY SUNSHINE ... ... 4
erlin Hus apital 3 [Gallico, BMI)
LILACS lHD FIRE .
George Morgan, Stop 345 [Wlmdnw, BMI]
I'VE BEE IETIH'E II|I"|r TIME . . B
John Wes E'p fes |, Columbia ld.!l]-ﬂ

(Hall-Clement, BMI)'

o O AT U . - oiye You 4

|!5'rull|nn, mh

LOVE IS A SOMETIMES THING . __ . 13
Bill Anderson, Decca 32643
(Stallion, BMI)

STAY THERE TILL | GET THERE = .12
Lgm"l Anderson, Columbia £-45101
allico, BMI)

RISE AND SHINE s e | |
Tommy Cash, E I: E. IDSN
:"E:darwﬂud B

EHLL'ETL‘#M,”EIM Iﬂﬂ?T EEnEnﬂﬂnn%P ?

SESA

SHOESHINE MAN 10
Tom T. Hall, Mercury 73039 [Hirwlcu_ﬁ. Hh'll]-

e R TR o 279

(Venice, BMI)
A WOMAN'S HAND T |

Jean Shepard, Eapufnl EJ"N
(Champlion, BMI)

mquﬁnw e el A
Slim tman HFmEiaPﬁE‘JEEI {Moma, BMI)

A WOMAN LIVES FOR LOVE . 10
Wanda Jackson, Capital 2781 tGiII:il:ﬂ BMI]

H&mnnglgl"‘ Mnnum!—.ﬁlt GOODBYE 4
(Blue Crest, BMI)

YOU WOULDN'T KNOW LOVE ... . .. 14
Ray Price, Columbia 4-45095 (Tree, BMI)
OH HAPPY DRY . .. ... ... ... ..... 7

Glen Campbell, Capitol 2787
(Kama RIppu..-"E‘-:lwm Hawkins, ASCAP)

BIG WHEEL CANNON BALL ... . . &

Dick Curless, Capitol 2780 (Southern,
ASCAP)

TENNESSEE BIRDWALK . ... .. .18

Jock Blanchard & Misty Morgan,
Wayside 010 [Back Bay, BMI)

Bt s‘&:’éfﬂ e pa33 ‘

(Combine, BMI)

MY WOMAN, MY WOMAN, MY WIFE 16

Marty Robbins, Columbia 4-45091
[Mariposa, BMI)

4
?ﬂ?‘lﬁngul Stop .5“‘ {"ﬁ'lnd-l:lw BMI}
LOVE HUNGRY .. . 10

Warner Mack, D-n:a ﬂ.‘!ﬁu [Faq: B
SESAC) o
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Waekzs on
Title, Artist, Label, No. & Pub. Chart

DOWN IN NEW ORLEANS 6
Buddy Alan, Capitol 2784 (Blue Book, BMI)

Miller, Republic 1411
{l:enml Songs, BMI)

SUGAR SHACK PR )
Bobby G, Rice Iluul American &
(Dun Des, BMI)

G T TN, S -

Chart 5055 (Crazy Cajun, BMI])

ALL THAT KEEPS YOU GOIN' ... 8
Tompall & Glaser Brothers, MGM 14113
(GB, ASCAF)

IF | EVER FALL IN LOVE (With a

Honky Tonk Girl) 2
F.;ﬁnlaln Young, Mercury 73065 {H:wl:ws.

YOU'RE GONNA NEED A MAN -]
Johnny Duncan, Columbia 4-45124 (Detail,
BMI]

A GOOD THING -

Bill Wilbourne & Kathy Mﬂrrimﬂ United
Artists 50650 (Passkey, BMI)

.u#%"mm A5111

{Acclaim, BMI)

| KNOW HOW . 14
Loretta Lynn, Decca 3’253?
(Sure-Fire, BMI]

ALY MO NI, Y

[.l.lgn, B

EVERYTHING IS BEAUTIFUL b
Ray Stevens, Barmaby 2011 [Ahab, !MIJ

m MISTAKE 3
L"uln: fhe Dru ter Jr. 1’I‘IE- 4120
(Minstrel, BMI)

| WISH | A MOMMY LIKE YOU. 2
Parti Page, Columbia 4-4515% [Algee, BMI])

HIT THE ROAD JACK 3
Connie Eafon & David Peel, Chart EDM
{Tangerine, BMI)

ONE MORE MOUNTAIN TO CLIMB = 9
Freddie Hart, Capitol 2758 (Bluve Book, BMI)

BUT THAT'S ALL RIGHT . : 3
Hank Thompson, Dot 17347 {Tru. Bl'l“]

YOU DON'T CARE WHAT HAPPENS

TO ME ; 4
Wynn Etlwaﬂ [apllnl 2751 [Milene,
ASCAP)

ROCKY TOP - ... -
Lynn Anderson, Chart 5048
{House of Bryant, BMI)

Euﬁv L'l'wﬁlt'uhﬁm Artiats 50648

(January/Champion, BMI)

I'LL BE HT Z
il;ud;l Kin Cn umbia 4 451432 {Dwurf

STILL LOVING YOU ]
Bob Luman, Hickory 1564 l:.ln:ulf Itu:n.-, BT}

| KNOW YOU'RE MARRIED BUT I

LOVE YOU STILL . .. B
Red Sovine, Starday B9 {Lm:. BM.I':
YOU DON'T KNOW ME 6

Ray Pennington, Manument 1194 [Hl“ l.
Rangs, BMI

(If I'd) ONLY COME AND GONE. ... &
Clay Hart, Metromedia 172 (Evil Eye, BMI}

WHOEVER FINDS THIS, | LOVE YOU . 7
Mac Davis, Columbia 4-45117 (BnB, BMI)

LEAD ME NOT INTO TEMPTATION .. 3
Anthony Armstrong Jones, Chart 5064
[(Marson, BMI)

ITS HARD TO BE A WOMAN .. .. 5
Skeater Davis, RCA Victor 47-9818

{Press, BMI)

LAND MARK TAVERN 2

Del Reeves & Penny De Hﬁvm, United
Arfists 50669 (Passkey, BMI)

BALLAD OF ). C. 2
Gordon Terry, Capital 2792 (Camphell, BMI)
A GIRL NAMED JOHNNY CASH . . 2

Jane Morgan, RCA Victor 47-9839
(Warner Bmﬂurs, ASCAP)

ﬁﬂlﬂ' HHE TO YOUR HUTI'IEH s |
Hagers, Capitol 2803 (Blue Book, BMI)

SON OF A COAL MAN ... 3
Del Reeves, United Artists 50647
(United Arfists, ASCAP)

Inw ué.?ﬁ"ﬁhé”“”“ ' e

(Central Songs/ Fru:wa'f BMI)

THE WONDER OF YOU oo :

{Duchess, BMI)
DRIVIN' £ 1
Jerry Smith, Decca 3‘1&?“? IFuld J=I!HI : ASE#H

ﬁ VALLEY 1
BX lhﬂu pitel 28015 {Moss- Il:u!-e, BAMITY
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Gospel Music

Word Goes Moog
On Carmichael LP

WACO, Tex.—Word Records
will introduce another first in
religious music in June when it
releases an album of contempo-
rary and traditional sounds per-
formed on the Moog Synthesizer,

“Ralph Carmichael Presents
Electronic Symphony™ is a col-
lection of sounds produced by
Clark Gassman.

Kurt Kaiser, Word vice presi-
dent and director of music, said
the new LP will be on the Light
label.

Word also announced the or-
ganization of a Student Sales
Association in an effort to meet
the increasing demands for stu-
dent summer employment.

The Association gives high

school and college students an
opportunity to earn money dur-
ing summer months while “they
participate in the ministry of
carrying religious music into
homes across the country.”

Administrator of the program
is Stan Moser, a native of Waco,
and a student at Baylor Uni-
versity. Salesmen will compete
for a two-week, all-expense paid
trip for two to Europe, and
other prizes.

Simply put, the students are
provided a sales Kit, including
two sample records, and order
forms. They meet singly or in
groups and sell the records. Em-
phasis will be on albums featur-
ing contemporary tunes for to-
day’s generation.

Cotton Opens New Paths

NASHVILLE—Gene Cotton,
a young performer from Colum-
bus, Ohio, has been involved in
opening lines of communication
to young people around the coun-

Shaped
Notes

The Imperials Quartet received
the National Evangelical Film
Foundation's “Christian Oscar” as
Best Quartet in America. The
awards were presented in Philadel-
phia. Bill Gaither, one of the lead-
ing fmpcl writers in America, was
similarly honored. Both winners
record for Heartwarming. . . .
Canaan Records has released iis
first album by the veteran Lewis
Family. The group has signed a
three-year contract with Canaan,
the gospel music arm of Word
Records. . . . The singing Speer
Family were featured on “Country
Music Time,” a series of radio
programs produced in MNashville by

(Continued on page 33)

try. Cotton recently completed a
series of concerts at the high
schools in the Nashville area,
where he played to 25,000 stu-
dents.

Cotton records for the Impact
label and has moved his base of
operation to Nashville for the
summer. He plans to work with
several youth groups and do a
number of concerts in the area.

His concerts involve commu-
nications with his young audi-
ences on subjects of religion and
drug abuse. Cotton's back-up
guitar player who was a former
addict explains to the audience
how it has traumatically affected
his life.

As to his particular style, Cot-
ton said, “Kids today see the
many falacies that organized re-
ligion contains and they are too
smart to buy them. I try and
tell them to read the words of
Christ and apply them to their
own lives. Our audiences are
very receptive and we plan to
stage several events in the Nash-
ville area.”

95°

Ricsidn(@)

MUSIC DEALERS-RECORD COLLECTORS
RADIO STATIONS-DISC-JOCKEY'S

FIRST PUBLICATION OF ITS KIND

MNow, "THE HOT 100", compiled in ona 1

complete book. This new publication

lists by artist every 45 RPM record to hit

avery Billboard Hot 100 chart from MNov.
2, 1855 through December 27, 1969, This
complete factual account of popular music in the United States for the
past 15 years includes: 1) date record first hit chart. 2) highest position
reached, 3) total number of weeks on chart. 4) record title. 5) record
labal and number. SAVE NOWs Order vour copy of this complate book
MNOW before It comes off the press and save 20%. Mail your réguast now
with check or money order. Regular $50.00. Order now and save $10.00.

Offer good through June 30th, 1970
8447 Lioyd, Menomonee Falls, Wis. 53051

Consumer Elecironic Showgoers
come up to the Certron Suite at the
New York Hilton and maybe you'll win

Carry On
Luggage.

Say You Saw It in Billboard

Nashville

Scene

o Continued from page 37

candidate for the U.S. Senate.
Among those who will work with

him are Jimmy Key, Harold Brad-
ley, Bill Hudson, Joyce Bush,
Tompall Glaser, Joe Talbot, Bobh
McCluskey, Mary Reeves Davis,
Bob Ferguson, Danny Davis and
Hubert Long. . . . Bobby Wright
has recorded a new song by Jan
Crutchfield titled “Hurry Home,
Honey"” which includes strings and
the modern sound again. He
scored well on his last release
which was done that way. . . .
WIQT, at Horseheads, N.Y., has
gone country, covering the south-
ern area of the state., Dave Riden-
our, the program director there,
needs to be on all country record
mailing lists, The address is Box
288, and the zip is 14845,

Harry Newman is the new pro-
gram director of KBB(Q, Burbank,
The announcement was made by
Bill Ward. . . . Boyce Hawkins
and Bobby Bare are teamed again,
writing songs. . . . Professor Ter-
rell Jomnes has signed a contract
with Wayside Records of May-
nard, Mass. He formerly was with
Stop. . . . Judy Lynn pulled into
the audience by an enthusiastic fan
at Harrah's in Tahoe, had her tight
outfit “explode” from the waist
down. It was a new look. . .

Sonny James and his Southern:

Gentlemen appeared at the special
Vince Lombardi Benefit for the
Light House for the Blind in New
York. . . . Corley Putman, head of
Green Grass Music, added Jim
Bowen to his staff as song plugger.
Jim 15 the husband of singer
Robbi Hardin. . . . The new Capi-
tol act of Gwen & Jerry Collins,
now booked by Hubert Long,
worked on the road as part of the
Ferlin Husky show for five years.
. . . Hank Williams Jr. is teamed
up with Lois Johnson in a new
duet. . . . I-A Records of Houston
has released a singlc by Ginger
Valley, “"Country Life.” . . . Sev-
eral selections from The Stone-
man's newest RCA album were
featured on a special FM radio
stereo broadcast in San Francisco
on “quadraphonic™ or “quadra-
sonic” radio, with the four stereo
channels, It was played by KIOI-
FM, which is not a country music

station, but rather contempo-
rary. . . . Pete Say new MTA
release, “Junk Yards on the

Moon" is a much requested num-
ber in his string of college dates.
. . . Roy Pillow played the Carou-
sel Club in Charlotte, taking part
in the festivities preceding the
Charlotte 500" race. . . . Skeeter
Davis’ failure to show up at home
recently caused considerable con-
sternation. Then it was found that,
upon leaving the RCA recording
studio, she was so0 tired that she
merely checked into the nearest
hotel and slept for two days.

Chase Webster is one of 28
new writers elected to ASCAP
membership through the Nashville
office at the lastest board of direc-
tors meeting. Others elected were
Jimmy Boffeit, David Hoy, Peggy
Little, Ronnie Prophet, Richard
Ross and Kossi Gardner. ., .
Brenda Burns was in town with
her manager-husband, Don Burns,
to negotiate contracts before going
on to Memphis for a guest spot at
Holiday City. She is from Ash-
land, Ohio. . . . The Warren Robb
show was caught in an anti-war
demonstration at Fort Rucker.
Ala, When the crowd was dis-
persed, the show went on. . . .
The new Leroy Van Dvyke tune.
“An Old Love Affair" is one of
his strongest in some time. Tt's a
Moss Rose song, written by David
Ingles of KFMJ, Tulsa. . . .
Chart's David Peel, winding up an
engagement at the Colonial Inn in
Jeffersonville, Ind., was held off
for an appearance with the Kings-
ton Trio.

WWW americanradiohistorv com

HERMAN HARPER, general manager; Jake Hess, and Don Light,
founder of the Don Light Gospel Talent Agency, after Hess signed an

exclusive contract with the agency.

Gospel Scene

By Edwoard M. Smith

A lot has happened for the Gos-
pel Music Workshop of America
since [ last talked to vou.

We have traveled to Greensboro,
N.C., where a local meeting was
held. We were delighted to hear
the Frank Williams Young Adult
Choir and the Tommiettes of High
Point, MN.C.

We also went to New York City
and met with Rev. Owens, [Issac
Douglas and Ella Mitchell. A meet-
ing was held May 19, and elections
were held on May 26. While in
Mew York we had the chance to
meet the music editor of Billboard
Magazine Paul Ackerman and
Brother Joe Bosfic and Richard
Simpson. At Richard Simpson’s
restaurant, we lalked with Dee Dee,
the voung lady who is the pub-
lisher of Soul Survey. We asked if
gospel music could be included in
Soul Survey, and she said that a
gospel listing would be added to
the pages of Soul Survey in the
near future.

The Victory Choral Ensemble,
Rev. Linton, the Caravans and
Issac Douglas have recorded for
Hob Records under the direction
of John Bowden. We also visited
Mashville, where a meeting was
held with the Baptist, Catholic and
the Methodist Choir.

The International Gospel Festi-
val, organized by the Oakridge
Boys, will be held July 10 and 11.
They are interested in black artists.
If you are interested, write Brother
Ed Smith at 3908 W. Warren Ave.,
Detroit, Mich. 48208 or call 313—
B98-2340. ., . . The Gospel Har-
moneties of Birmingham with
Dorothy Love Coates have a new
album that should rise to the top
soon. Some of the songs, such as
“They Won't Believe” and A Place
to Rest” were written and arranged
by Dorothy Love Coates,

Bill Moss and the Celestials had
their anniversary May 24 n De-
troit at King Solomon Baptist
Church. Appearing with them was
Shirley Censar, who was supurb;
she is the young lady who sings
“Don't Drive Mother Away.” Bill
and Celestials are waiting for their
new record to be released. The
Edwin Hawkins Singers performed
magnificently in Detroit May 24,
. . . We are glad to report at last
that black and white gospel groups
are beginning to work together. . . .
We are still looking for national
sponsors for Golden Gospel Hour
TV Show, which is shown on
WIBK-TV every Sunday at 11 a.m.
. . . Carolyn and Aretha Franklin
have formed a production com-
pany with Jimmy Radcliff; the
name of the company is AFGEM-
AA. They intend to bring a show
to Broadway which will include
gospel music.

The Institutional Radio Choir
celebrated its fourth anniversary
May 23, and featured such gospel
greats as Jessie Dixon Singers,
Myrna Summers’ The First Taber-
nacle of Deliverance of New York
City. This program was held at
the Friendship Baptist Church in
Brooklyn, N.Y. . . . Mahalia Jack-
son made one of her rare appear-
ences recently, at the Brooklyn
Academy of Music and, as always,

the program was delightful. Dor-
othy Norwood and the Norwood
Singers just finished a live record-
ing session on Atlantic that should
be released soon. . . . The pastor
and founder of the Cosmopolitan
Church of Prayer in Chicago has
produced an album that should be
a source of inspiration to gospel
music lovers everywhere. For DI
copies of this album write A&H
Gospel Recordings, 1449 Fulton
St., Brooklyn, N.Y.

MNew LP's on Shirley Ceasar,
Charles Taylor, the Harmonizing
Four and Rev, Claude Jeter may
be obtained by calling 212—757-
6306 in New York. . . . Kim West-
on, who recorded “Lift Every Voice
and Sing,” should be applauded.
She has done a great job on a great

(Continued on page 55)

THANKS TO THE JOCKS
WHO KNOW HEAVIES

“THINGS LOOK
DIFFERENT"

Dave Linkus

Hi-Lowe 11458
Poor Dewvil Music (ASCAP)

“IF YOU'RE
LOOKING
FOR A FALL’
«SEABOARD
2:01”

Warren Farren
Hi-Lowe #1457
Poor Devil Music (ASCAFP)

“WHAT A
WAY TO DIE”

Buck Bryant
Hi-Lowe 1461
Astalite and
Poor Devil Music (ASCAFP)

For extra D.J. copies, write:

LARRY PARSONS

815—17th Ave., South
Mashville, Tenn, 37203

Dist. by

PAULA RECORDS
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Fonior president, E.W. Pelgrims de Bigard—40 years In the music industry.
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THE
DECCA RECORD
COMPANY
LIMITED
OF ENGLAND

Congratulates

W. PELGRIMS DE BIGARD
And
S.A.FONIOR OF BRUSSELS

on 40 vyears in the record industry

Decca extends thanks to Fonior for
their co-operation during an

association of more than 30 years

: ord Company Limited Decca House 9, Albert Embankment London, S.E.1. England
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£ I,

of companies
presided over by
Pelgrims de Bigard

PRESSING PLANT FOR THE PHONOGRAPHIC INDUSTRY : FABELDIS S.A. - Rue Ste-Marie, 4-10, Brussels
- Fabel presses and auxiliary equipment. L. DEWALLENS General Technical Manager

FACTORIES : ACEM S.A. Tourouvre (Orne) France - Founded in 1950.
FABELDIS S.A. - Rue Ste-Marie, 4-10, Brussels, Belgium - founded in 1940.
DISCOPRESS S.A. - Rue Gallait, 88-90, Brussels, Belgium.
SOBEDI S.A. - Waalse Krook, 4, Gent, Belgium.

E;-
f—
|

F

aTh oA

~ R. AARDSE C. BOUTIN . BROUSSES l. BUCHE M. BURLET 1.C. CERTES I, SMITS M. IEANDRAIN
. Sales Manager Sales Manager General Manager Supnl:.rhnq Manager Publicity Studios Manager Studios Manager Administrative
DL:IFIE!:EJ SOFRASO ACEM 38 years’ earvice & Propaganda Paris Bruaseals & Account Manager
in the Companies Chinf Clerk - Paris Brussels
PALMANS

-ﬁ &R & Sales
General Manager

France - Balgium - Halland

i &
WHOLESALE : FONIOR S.A. - Quai des Charbonnages, 26-28, Brussels - Decca’s distributor since 1934. =2
SOFRASON, S.A. - Rue Beaujon, 26-30, Paris - Decca’s distributor in France since 1946 h
AREA S.A. - avenue Hoche, 52, Paris - R.C.A.'s distributor in France since 1955. i DEET‘:EHDHE
VEGA S.A. - avenue Hoche, 49, Paris - Distributor of VEGA records through the world. C Divagiar
DURECO N.V. - Beursstraat, 21, Amsterdam, founded in 1952. S han Manesar
ECODIS S.C.P.R.L. - Boite Postale 433, Kinshasa - founded in 1954. g ey

. LAMBOTTE . LE MEUH G. MARTENS .. MARMOUSET G. PEETERS R.R. POULET . SIX l. VAN GEMERT
General Secretary Flanning Manager Sales Manager General Secretary  Supplying Manager, DISCOPRESS Administrative Technical Manager
i Brussels EDEED] of the French Cies Brussels Manager a F}nannpilm Manager, ACEM
i
I PELGRIMS aris
de BIGARD
Shopping and Reck lobbing
Menager

A

STUDIOS : FONIOR S.A. - Quai des Charbonnages, 26-28, Brussels. =

SOCIETE FRANCAISE DU SON, rue Beaujon, 30, Paris. e
DURECO N.V. - Beursstraat, 21 - Amsterdam. Mr ESVELD
ECODIS S.C.P.R.L. - Boite Postale 433, Kinshasa. Chigf accountant

SHOPPING AND RACK-JOBBING :
MAISON BLEUE - Rue Neuve, 98-102, Brussels - founded in 1930 and 250 points of sale in Belgium.

PUBLISHING : FONIOR S.A. - Quai des Charbonnages, 26-28, Brussels,
BOSPEL - Rue Gallait, 90, Brussels
BOSPEL - Warmoesstraat, 86, Amsterdam.
GRANDE AVENUE - Avenue Hoche, 49, Paris.

JUNE &, 1970, BILLBOARD Special Industry Profile Sponsored by Fonior
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ACEM Tourouvre  Production capacity 15.000.000 records a year
FONIOR Brussels

FABELDIS Brussels

Studio A Brussels

Studio B Brussels
]

Studio A Paris

Studio B Paris
-..

::FEI"!“\J: .

4 Vo
A e

44

Special Indusiry Profile Sponsored by Fonior
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Congratulations
from Decca’s
distributors
in the world

London Records Inc. - New York Mr. Walt Mc Guire
London Records of Canada Ltd. - Montreal Mr. E.C. Jamieson
Teldec Schallplatten G.m.b.H. - Hamburg Mr. Hans Lieber
Musikvertrieb A.G. - Zurich Jack Dimenstein

Phonogram N.V. - Amsterdam-Buitenveldert = Mr. Jack Haslinghuis
Decca Dischi Italia S.p.a. - Milano Mr. Romano Bacchini

Fabrica de Discos Columbia S.A. - Madrid Mr. Enrique Inurrieta

: ; : Maria da Graca B. de Carvalho
Valentim de Carvalho Ci. - Lisbon Rui Valentim de Carvalho

Nordisk Polyphon Aktieselskab - Copenhagen Mr. W. Hamburger
Nor-Disc A/S - Oslo Mr. Totto Johannessen
Oy Finnlevy Ab-Musik Frazer. - Helsinki. Mr. R. Lindberg
Music-Box - Athens Mr. Martin Th. Gesar
Melodi Records - Istanbul Mr. Kayihan Caglayan
Electra Grammofon - Solna Mr. Sixten Eriksson
Gallo (Africa) Ltd. - Johannesburg Mr. E. Gallo

Musical Distributors Ltd. - Bulawayo Mr. Golembo
Associated Sound (East Africa) Ltd. - Nairobi Mr. R. Hattersley
Decca (West Africa) Ltd. - Lagos Mr. K.C. Cress

King Records - Tokio Mr. K. Machijiri

U.S.A.

Canada
Germany, West
Switzerland
The Netherlands
Italy

Spain

Portugal
Denmark
Norway
Finland

Greece

Turkey

Sweden

South Africa
Rhodesia
Kenya

Nigeria

Japan
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Selection
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@ Sélection du Reader’s Digest est heureux de féliciter
Monsieur Pelgrims de Bigard
de ses 40 ans de vie professionnelle
et de lui présenter ses meilleurs vaeux
pour 40 autres années de sympathique collaboration...

Duachion daThoate Ma?-./.a. do Fare

AGFA-GEVAERT
Manufacturers of Magneton

the magnetic tape famous all over the world
because of its high professional quality

www americanradiohistorv com
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CONGRATULATIONS TO
E. W. PELGRIMS de BIGARD ON THE
FORTIETH ANNIVERSARY OF HIS
ENTRY INTO THE RECORD INDUSTRY

IREG AN RECORDS

GCongratulations
to PELGRIMS de BIGARD

record industry

PRODUITS CHIMIQUES

PECHINEY-SAINT-GOBAIN

67, Boulevard du Chdteau - 92, Neuilly-sur-Seine
PVC Compound for Records

PRODUCTS INTERNATIONAL
IRCH STREET., NEW YWORK. MY 0007 = aciplEXHE

World’s largest manufacturer

exclusively devoted to recording blanks
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Text Book Example of Vertical Integration

Perhaps the supreme achievement of Eugene Willy
Pelgrims de Bigard is that in 48 years of inspired
activity in the music industry, he has re-written the old
proverb to read: “Jack of all trades and master of each.”

For his group of companies is certainly unigque in
Europe in that it successfully embraces every facet of
the music industry, It is a text book example of vertical
integration.

Today Pelgrims de Bigard can commission a song to
be written, publish it, record it by a contracted artist,
press the record (on a press built by one of his compa-
nies), manufacture the sleeve, distribute the record,
promote it, and sell it in both record shop and rack
jobbing outlets.

“Everything related to records.,” says this 64-year-
old financial wizard who is often referred to as the
one-man-band of the European record industry, “has
always interested me.”

And he has translated this interest into positive
action, starting in 1929 with S5.A. Fonior, which had a
capital of $600, and finishing with a score of companies
together worth more than 54 million.

His entry into the record industry was not predes-
tined. His father, Raymond Pelgrims de Bigard, an
industrialist whose factories in Belgium and the north
of France were destroyed during the first World War,
and who spent 30 years of his life restoring many of
Belgium's most beautiful and historic castles, was Keen
for his son to have a legal career.

But Eugene was irresistibly attracted by the
immense promise of the electronic age, which was then
dawning, and he left his law studies to learn the rudi-
ments of electricity from a friend who was a physics
professor,

He built his own radio transmitter—the third to be
constructed in Belgium—and became an enthusiastic
radio “ham.” At this time there were no radio stations
—apart from the transmitter on the Eiffel Tower in
Paris which occasionally put out Morse signals.

However, after a while, Pelgrims de Bigard found
his attention turning increasingly to recording and
phonographic reproduction. In this era, of course, all
the equipment was mechanical and Eugene invented
an automatic stop for the turntable which subsequently
was adopted by many European manufacturers. He also
began manufacturing phonographs in a modest
workshop.

His first company, 5.A. Fonior, came into being
in December 1929—the name being inspired by the
big brass horns of the phonographs of that era. "I was
thinking,” says Pelgrims, “in terms of Phono d'Or
(golden phonograph) and this eventually became
contracted to Fonior.”

The idea of vertical integration was already strong
in his mind and from selling record plavers and records
from a retail shop he moved into wholesaling and then
into record production,

“l started a recording studio in which 1 acted as
engineer, builder of the recording and amphifyving
equipment, maker of masters, and presser. [ would
record in the studio and then go downstairs into the
cellar to press the records.”

His first pressing plant consisted of two old hand-
operated presses which he had bought m Berlin ftor
1,000 marks. They were sold as “old ron™ since no one
seriously  believed that they could ever be used again
to produce records commercially, No one, that is,
except Pelgrnims de Bigard.
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By Mike Hennessey

“At this period,” he recalls, “only the big companies
would need presses themselves: and a few years after
the war | began manufacture of record presses.”

Then. as now, Pelgrims financed himself. I have
never wanted business associates because | have too
independent a character,” he savs. "l have always
therefore taken all business risks on my own shoulders.”

But the marvellous challenge of the record industry
is that it is constantly in a process of evolution, The
important thing is to follow the changes in public taste
as rapidly as possible and this means that we have lo
act with more and more speed all the time, because
success i5s often ephemeral.

“What is also exciting about it is that while we
cannot predict what the taste of the public will be next
yvear, we do know that whatever it is, we shall be cater-
ing for that taste and that the market will be larger
next year than it is this year.”

However, Pelgrims insists that, as a financier, he
is not interested in turnover or unit sales. 1 am,” he
says simply, "interested in the profit and loss statement
at the end of the year.”

And the reason that the profit and loss statement is
always healthy is because of good management. Pel-
grims is a great believer in delegation—having first
established a highly reliable and efficient team-—and
in treating his staff as human beings and not just work
units. He also says that you have to have an instinct for
knowing when to take risks and when not to.

Instinct can still be a vital element in the business
and while he considers himself better placed than most
to keep up with the trends, since he is involved in every
department of the industry, he admits that some things
are just beyond prediction and anticipation.

“We recently had an astonishing example of the
unpredictable,” he says. “Last June, our Dutch com-
pany, Dureco, discovered a new group and recorded
several sides, among them a song called "Venus'. With
this record the Shocking Blue were born and in Decem-
ber and January the record congquered the whole of
Europe, North America, South America, Japan, Africa
and Australia. Altogether the record must have sold
five million copies, two million of them in the U.S,
Who could possibly have predicted such a fantastic
success for a recording by an unknown group? We
happen to have the rights for the whole world; vet we
know, of course, that this sort of phenomenon occurs
rarely.”

What is important to Pelgrims as a business man is
to reduce the unpredictable elements 0 a minimum as
far as possible and this is why both the Paris and Brus-
sels branches of the group are equipped with comput-
ers which can give detailed information about day-to-
day sales and thus enable the group to streamline
distribution.

“You must also learn to be able to abandon un
artist who, when his or her contract comes up lor
renewal, makes excessive demands; the same thing
goes for a foreign catalog.”

I'his 15 vet another mdication of Pelgrim’s determina-
ton not to put all his eges 1in one basket.

A dramatic example of the value in spreading one’s
endeavours over the whole range of industry opera-
tions was provided in July last year when the com-
pany’s pressing plant at Tourouvre in France was
destroved hy fire.

e

THE CHATEAU de Grand-Bigard, ancestral home of the de Bigard farmily, which dates back to the 15th century.
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Special Industry Profile Sponsored by Fonlor
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The Tourouvre factory had been in operation for
15 years and was producing between 50,000 and
70,000 records a day; an adjoining printing shop—
which was happily spared in the fire—was producing
the same number of sleeves.

“In just two hours,” says Pelgrims,” the whole plant
was destroyed, including three million finished records.
But even though there were 325 people working at the
plant, not one of them lost so much as a day's pay.

“Competitors offered to make their pressing plants
avallable and we sent teams off in various directions to
produce our records in other factories. We formed
another team to salvape what they could from the
ashes.

“And while the experts were still discussing the
damage, a prefabricated factory was being built adja-
cent to the site of the old one. Within 45 days we were
back in business—Ilargely because of the fact that we
manufacture presses and were therefore able to install
them with maximum speed. The factory is now pro-
ducing 50,000 records a day and we are now con-
structing an ultra-modern plant which will have a
capacity of 16 million records a year.”

Pelgrims was deeply touched by the cooperation he
received from both employes and competitors follow-
ing the fire and their loyalty confirmed him in his view
that no industrialist can succeed who ignores the
human element and the importance of a contented
team of employes.

The same goes for top management and, as
Pelgrims says, “Happily, for more than 20 years, |
have been surrounded by men of great professional
merit such as Leon Dewallens, creator of the Fabel
record press, who is responsible for the general techni-
cal direction of the group’s factories; Eddy Palmans,
ad&r director for the three European countries, Holland,
Belgium and France; Maurice Jeandrain, financial
director for Belgium; Jean Six, administrative and finan-
cial director and J. Marmouset, general secretary in
Paris; Jean Brousses, director general of the ACEM
plant at Tourouvre; Fernand Misson, director general of
the African companies.

“And recently my son Xavier has taken over the
direction of the retail and rack-jobbing division of the
group. This is difficult but interesting work which will
be excellent preparation for the heavy responsibilities
he will take on in the future. Thus the succession is
assured—Xavier will bring new blood and youthful
dyvnamism into the business.”

In addition to building up his group on companies,
Pelgrims de Bigard has been president of the Chambre
Syndicale Belge de la Musique Enregistree (the Belgian
record industry federation) for 12 years and is also a
permanent member of the board of the International
Federation of the Phonographic Industry.

Looking back on his long and fruitful career,
Pelgrims says: “In my 40 vears | have met a great
number of personalities in the record industry through-
out the world. But for me the great is Sir Edward
Lewis, head of the British Decca company. His business
genius and his feeling for the evolution and future of
the record industry have always impressed me vividly.
A truly dynamic and exceptional man.

"l have also a great admiration for and profound
friendship with Maurice Rosengarten. He, too, has the
perception and awareness 1o understand all the prob-
lems of our industry. In 35 years his progress has been
prodigious.

“There was also the late Jack Kapp, the big man of
Decca Inc., New York, after the war. He was an aston-
ishing discoverer of talent.

"Many other men of great value will make their
mark in the history of this great record industry—men
who have a tremendous faith in this business in which
every day brings new competitors, new challenges.

“It has been an honor to be associated with some
of the great men of the industry. But perhaps the
greatest satisfaction my work has afforded me has
been that 11 has enabled me to reacquire the family
home, the historic Chateau de Grand-Bigard. Thus | take
up the torch handed on by my father. And this is why
my roots will always be in Belgiom.”

THE IMPOSING entrance to the chateau complete with
drawbridge.

JUNE 6, 1970, BILLBOARD
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Les membres de la Chambre Syndicale Belge 4~ l!'y
de la Musique enregistrée rendent hommage — >

a leur Président Monsieur Eugene Willy Pelgrims de Bigard
a loccasion de ses 40 ans d activités __Q__

professionnelles.

Compagnie Phonographique Franco-Belge Barclay
31 rue du Lombard, Bruxelles 1
BARCLAY RECORDS

N.V. Discobel S.A.

Regentlaan 50 Brussel 1
TELSTAR RECORDS

Disques Artone Fonoplaten S.A./N.V.

20-21 Boulevard Baudouin, Bruxelles 1
CBS RECORDS

Editions Herman Brauer

30 rue St. Christophe, Bruxelles 1
HERA RECORDS

Etablissements Leman et Gorlé S.P.R.L.

52 Avenue Notre Dame de Lourdes, Bruxelles 9
ALPHA RECORDS

Polygram S.A.

37 rue d’Anderlecht, Bruxelles
PHILIPS RECORDS

S.A. Gramophone

171 Boulevard Maurice Lemmonier, Bruxelles 1
HIS MASTER’S VOICE - COLUMBIA - PATHE RECORDS

S.A. Inelco Belgium N.V.

20-24 rue de I'Hopital, Bruxelles 1
RCA RECORDS

S.A. Polydor N.V.

116 chaussée de Charleroi, Bruxelles 6
POLYDOR RECORDS

S.A. Vogue
35 Bd. Barthélémy, Bruxelles 1
VOGUE RECORDS

Schott Fréres S.P.R.L.

30 rue Saint-Jean, Bruxelles 1
HARMONIA MUNDI RECORDS
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The world of music publishing

salutes Pelgrims de Bigard

on his 40" year in the

music business

Editions FRANCAISES

Les Publications FRANCIS DAY /[ Editions Musicales CHAMPS-
ELYSEES / Editions FELDMAN / Editions FRANCE MELODIE

5, avenue de I'Opéra PARIS ler

Avec leurs sinceres félicitations

Les Editions S.E.M.l, et les nouvelles Editions MERIDIAN
5. rue Lincoln PARIS Béme

Avec leurs sincéres félicitations et leurs remerciements pour les excellents
rapports.

Editions Paul BEUSCHER-ARPEGE
PARIS.
Félicitations & notre ami EW. PELGRIMS de BIGARD.

Les Editions Raoul BRETON
3, rue Rossini PARIS 9&me.
Congratulations et remerciements et Amitiés a EW. PELGRIMS de BIGARD

Les Editions MICRO
12, boulevard Poissconnigre PARIS 10éme.

Avec l'espoir de 40 nouvelles années d'heureuse collaboration avec Monsieur
E.W. PELGRIMS de BIGARD.

COMUFRA et les Productions MICHEL LEGRAND
252, rue du Faubourg Saint Honoré PARIS Béme.
Avec leurs félicitations sincéres.

Les Editions MAX ESCHIG
48, rue de Rome, PARIS Bame
Avec leurs amicales salutations

Les Editions VOGUE
BABOO
20bis, rue Louis Philippe NEUILLY.
En toute amitig.

La STEREO JAUBERT

92, COURBEVOIE.
Encore 40 ans de collaboration heureuse avec un président de = métier »

ROYALTY (éditions Musicales) et les Editions JOUBERT
25. rue d'Hauteville PARIS 10é&me.

Joyeux anniversaire d'une trés fructueuse et amicale collaboration avec Mon-
sieur EW. PELGRIMS de BIGARD.

Les Nouvelles Editions EDDIE BARCLAY
44, rue de Miromesnil PARIS Bame.

Félicitent Mr PELGRIMS de BIGARD pour ses premiéres 40 années dans notre
profession.

Les Editions TUTTI et CONTINENTAL
15, rue Saussier-Leroy PARIS 17éme.
Félicitations a8 Monsieur PELGRIMS de BIGARD. Encore 40 années de bons

rapports.

Les Editions CHOUDENS

38, rue Jean Mermoz PARIS Beme.
Félicitent Monsieur PELGRIMS de BIGARD pour ses 40 belles années de travail.

Jacques CANETTI
252, faubourg Saint Honoré PARIS Béme.
Happy birthday to you...

Pierre RIBERE des Editions METROPOLITAINES

3, rue Rossinl PARIS S9é&me.
Avec ses amicales salutations 8 Mr PELGRIMS de BIGARD.

FRANCIS BAXTER des Editions PRESENCE

38, faubourg Saint Martin PARIS 10éme

A Monsieur PELGRIMS de BIGARD avec [espoir d'en faire autant et ses
amitias.

GERARD TOURNIER

67, rue de Provence PARIS 9éme.
Avec ses sincéres congratulations & Monsieur PELGRIMS de BIGARD.

INTERNATIONAL | CARROUSEL et
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Les Editions et Productions Musicales PATHE MARCONI
19, rue Lord Byron PARIS Béme.
Congratulations for your fortieth anniversary.

Les Editions RIDEAU ROUGE
24, rue de Longchamp PARIS 16éme.
Avec leurs compliments sincéres & Mr PELGRIMS de BIGARD.

Les Editions LA COMPAGNIE
11, rue Magdebourg PARIS 16&me.
Avec leurs sincéres félicitations.

Les Editions Musicales HORTENSIA
49, rue de Doual PARIS Séame.
Beaucoup de fleurs pour 40 ans de métier & Monsieur PELGRIMS de BIGARD.

CRITERION DE PARIS | CRITERION MUSIC CORP. Hollywood
Exclusive agent : ENOCH & CIE — Manager : Jack Robinson
21, boulevard des Italiens PARIS 10éme

EW. PELGRIMS de BIGARD Congratulations for your 40 years of success.

Les Editions MASSPACHER
39, Passage du Grand Cerf PARIS 2éme.
Félicitations admiratives pour Monsieur PELGRIMS de BIGARD.

Les Editions J. GARZON
13, rue de I'Echiquier PARIS 10&me.
Avec leurs félicitations sur un rythme de tango &8 EW. PELGRIMS de BIGARD.,

Artistes et Varietes REVUE DE L'TACCORDEONISTE
48, rue de Berri PARIS Béme.

LA DIRECTION GENERALE : Paul FOURNET et ses Collaborateurs et ses rédac-
teurs (Accordéon) Bernard DEHARBRE, Henri-lacques DUPUY, Roland
MANOURY vous adressent leurs sincéres félicilations.

Les Editions Musicales MARCEAU
13, avenue Nast GOURNAY S/Marne.

MARCEAU et les Majorettes embrassent Mr PELGRIMS de BIGARD & locca-
sion de ses 40 ans de métier.

Editions BELGES

BELINDA-PRIMAVERA. Music Publisher
155, bd Anspach, 1000 BRUSSELS.

Editions BRAUER-HEBRA RECORDS.
30, rue St.-Christophe. 1000 BRUXELLES.

Editions FRANCIS-DAY. Music Publisher.
25, pl. St. Géry. 1000 BRUXELLES.

THE WORLD MUSIC GROUP — of Publishing Companies.
13, Madeleine. 1000 BRUSSELS.

Editions Musicales BENS
80, rue Gallait. 1030 BRUXELLES.

PETER PLUM PUBLICATIONS.
18, rue des Teinturiers. 1000 BRUXELLES.

S.A. ARDMORE AND BEECHWOOD Belgium
171, bd. Maurice Lemonnier. BRUSSELS 1.

RADIO-TELEMUSIC [ APOLLO MUSIC
11, avenue Lloyd Georges. 1050 BRUSSELS.

Editions HOLLANDAISES

PANDA PRODUCTIONS, Mr. Joop PORTENEGEN,
Micolaas Maesstraat, 41, AMSTERDAM.

Editions ACTUEEL, Mr. JAN VAN SCHALKWIJK,
Frederic van Eedenplein, 32, HEEMSTEDE.

VERONICA EDITIONS, Direktie,
Utrechtsesteneweg, 39, HILVERSUM.
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Africa

The most powerful African Record Organisation in Black Africa.

m Exclusive catalogue of over 4.000 titles specialised in popular Congo music. I

Accra

o @ Lagos
Nairobi
©
MAIN FACTORY Binsass
: -Congo e
RECORDING © ;
STUDIOS Charles E. LUANGA
Salisbury g g
F. E. MISSON
}ﬂhanneshurg General Manager of

ECODIS Inc. Post Box 433 Kinshasa
(République Démocratique du Congo)

African Services

André M. MPUTU
Production Supervisor

Felicitations

The undersigned groups from Africa join together in congratulating Mr. Pelgrims de Bigard

on his 40th. year, in the Record industry.

Editions. (Label) Orchestras.
Bazengumuna Les Vipéres Noires. Los Angel. Molunge Vox Africa
Robin et son ensemble Mopepe Tembo
Benda-Bika Les As - Grand Micky Mosaka Les Corsaires
Boboto Revolution. Negro Succes. Carnaval Mozindo Super Ye-Ye
Festival. Les Ecureuils. Super Boboto Nga Sie Kwamy
Bolingo Vox Angel Davos Ngonga ya Bankoko Udaco
Bomengo Volcan ni beto ba e Los Backy
Cefa Casanova. Conga Succes. Obai Batnbiuli
Tschibangu Alexis _ ,
_ Patenge Mujos et I'Orchestre Patenge
Edivox Opera. Groupe de 6 _
_ ) \ Payne Les Tigres
Epanza-Makita Franco. Vicky et I'O.K. Jazz. : i
Populaires Pourgquoi-Pas ountous
Viclong Reveillon Negro Succes
Flash Conga Succes. Jamel National. Salongo Los Bravos
Paka-Syie Tumba de Brazza. African Fiesta. Sukisa Docteur Nico et I'African Fiesta
Tcheza Super Baka. Maquisards. Pandero “Sukisa”
Geomas Super-Negro Sukuma Dandy Succes
Isa African Fiesta National 'Le Peuple’ Tobina Los Tumba
Kabaselle African Jazz Tshondo Baba Gaston
Kaem Vedette Jazz. Los Angel. Veve Verckys et I'Orchestre Veve
Conga Fiesta Ves Exelsius Concentius. Los Nickelos.
Ebale Mbonge Orchestre Conga de Johnny Bokelo Ye Ye National
Landa Bango Orchestre Conga de Johnny Bokelo Vita African Fiesta
Londende Cobantou Vouma Comete Mambo
Makinu Trio National Wai-Kiki Cercul Jazz
Malembe Vita Rose Ya-Tous Africa Mod Matata.

www americanradiohistorv com
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PELGRIMS de Bigard with piano virtuoso Arthur
Rubinstein.

A RECEPTION at the Decca offices in Paris with, E.W.
Pelgrims de Bigard, second from left, Sylvie Vartan,
center, Fernandel ,second from right, and Jean Rigaux.

PELGRIMS de Bigard with Charles Aznavour during a
1963 press reception,

PELGRIMS, second from left, with left to right, the Dutch
conductor Van Oterloo, the celebrated pianist Wilhelm
Backhaus, and Belgiam conductor Rene Defosses,

T R
PELGRIMS de Bigard with French comedian Fernadel.
52

Pelgrims de Bigard—
The Biggest Independent

The activities of the Pelgrims de Bigard group of
companies are spread over six divisions, making it one
of the most powerful vertically integrated private
record companies in Europe, with the biggest pro-
duction of records of any independent in Europe.

1. RECORD PRESSES:

The Societe Fabeldis in Brussels is responsible for
the manufacture of the famous electronic Fabel presses.

Fabeldis has equipped with presses, extruders,
molds and accessories more than 100 record factories
throughout the world, including some in the Easi
European countrics. More than 200 Fabel presses are
in operation in the U.S. and about 100 in Japan.

The perfection and production capacity of these
machines is such that more and more pressing fac-
tories, whether of small, medium or large capacity,
are demanding Fabel equipment,

2. RECORD PRESSING:

The group has five pressing plants.

In Normandy, France, the affiliate company,
ACEM, is building a new ultra modern, completely
automatic plant with a production capacity of 80,000
records a day, following the fire which completely
destroyed the original plant in July last year. In six
weeks, by working night and day, a temporary fac-
tory was built last year, using prefabricated units, and
with a round-the-clock three-shift system production
is now running at 50,000 records a day.

In the new factory the printing division will be
principally engaged in the production of four-color
sleeves using five Roland offset machines and auto-
matic cutting and laminating. Production will exceed
one million sleeves per month.

This French plant has, for many years, exclusively
pressed such important lines as Decca, RCA, Vega,
Reader's Digest, and Grands Musicians (for Hachette).

In Belgium there are three pressing plants—Fabel-
dis, Discopress and Sobedi—the last two having been
acquired after being competitors for 20 years.

The production of the three Belgian plants rep-
resents 85 percent of the total national production of
records. These factories also produce large quantities
of records for export to Holland.

Finally in the Congo the affiliate company, Maco-
dis, founded by Pelgrims 15 years ago, presses largely
African repertoire. It is the only pressing factory in
the Congo and it produces more than a million records
q year,

The total production of the five factories in 1969
was more than 16 million disks.

3. RECORDING STUDIOS
AND CUTTING LABORATORIES:

The group has six recording studios in  Paris,
Brussels, Amsterdam and Kinshasa in the Congo, in
which all new productions are recorded. The studios
are also leased out to other companies.

The installations include much Neumann, Ampex
and Studer equipment and recording Facilities range
from single-track to |6-track.

MNeumann and Orthophone cutting egquipment en-
ables the laboratories to produce mono and stereo
masters of high quality.

4. DISTRIBUTION:

The group’s distributive operations can be di-

. 5 ‘: b
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vides into four geographical sections:

a. In France (for distribution in France and former

French colonies in Africa), there are two companies:
SOFRASON, which has distributed Decca prod-
uct for 12 vears.

AREA. which has distributed RCA product for
12 vears.

This group of companies is among the big four in
France and Pelgrims de Bigard is the founder and
president directeur general.

b. In Belgium the Societe Fonior which has dis-
tributed Decca product for 35 vears.

¢. In Holland the Dureco company, which dis-
tributes a number of lines which have become very
important in the Dutch market, such as Omega. Pink
Elephant, Te Deum.

Pelgrims de Bigard is president directeur general
of hoth Dutch and Belgian companies.

d. In the Congo the Societe Ecodis distributes an
African catalog which includes recordings by more
than 120 African bands. In a few years the catalog
has grown to attain more than 3,000 titles. Ecodis 15 also
exclusive distributor in the Congo of several important
international labels.

In the other territories of Africa the group deals
with distributors who manufacture more than two mil-
lion disks a vear taken from the Fonior group catalogs,

5. RETAIL SHOPS AND RACK JOBBING

The group has three retail shops in Brussels which
could be regarded as model outlets on the basis of the
system of selling, employed and the volume of turn-
over. These shops go under the name of La Maison
Bleue and are extremely well known in Belgium.

The group began rack jobbing operations as long
ago as 15 vears in a chain of cut price stores. Today
the group’s rack jobbing division controls more than
200 points of sale in Belgium. mostly in supermarkets,
and department stores. Many of these outlets have a
turnover of $100,000 a vear.

The rack jobbing system is developing rapidly in
Belgium and it is the group’s belief that rack jobbing—
which Pelgrims insists is an additional outlet to retail
shops, not a competitive one—will double the sale of
records in all countries of Europe which adopt it,

Says Pelgrims: “The customer can find at any mo-
ment, within reach, a record which he is tempted to buy.
It is quite certain that mass circulation weekly maga-
zines would never achieve the high circulations they
enjoy if they were only available in bookshops. But
using thousands of points of sale, so that they can be
found everywhere, circulations can run into millions,

“The record retailer should not be disturbed by
the existence of a parallel chain of outlets. The good
retailer who has a feeling for his work will keep his
customers by being able to offer a larger selection
of repertoire, principally in the classical field. Demand
for records increases every vear and the record retailer
has nothing to fear if he is on top of his job.”

6. PUBLISHING:

Fonior has excellent relations with all the major
publishing houses in the industry and, says Pelgrims,
“is appreciative of the dynamism of a good number of
these companies.”

The group has, at the same time, created four
publishing companies and these are going from strength
to strength, They are Grande Avenue in Paris, Bospel
and Fonior in Brussels, and Bospel in Amsterdam.

THE INTERIOR of one of the Maison Bleue record stores in Brussel owned by Pelgrims de Bigard.

Special Industry Profile Spensored by Fonior

wwWw americanradiohistorv com
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BANQUE NAGELMACKERS

Place de Louvain, 12, Bruxelles
Since 1929

CREDIT DU NORD

Bld. Haussmann, 59, Paris
Since 1947

CREDIT DU NORD BELGE

Rue du Fossé-aux-Loups, 32, Bruxelles
Since 1948

SOCIETE GENERALE DE BANQUE

Montagne du Parc, 3, Bruxelles
Since 1950

AMSTERDAMSCHE BANK

Herengracht, 595, Amsterdam
Since 1952

BANQUE NATIONALE DE PARIS

Bld. des Italiens, 16, Paris
Since 1955

BANQUE BELGE D’AFRIQUE

Kinshasa
Since 1955
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«always first
in the \!Ol'ld %3

_

L. DEWALLENS
General Technical Manager

J. WOUTERS

Record Production Chief

m with the new automatic Super FABEL TC B the only record press with all transistorized thermo-
control system and W the recent modern automatic extruder mounted in compact unit with the press.

1 Fﬂbﬂl TC = High efficiency ® New all silicon transistorized 3 adjustable temperatures control in plug-in box with printed
circuits & platin sensor M Interchangeable standard spare parts ® No maintenance W Electric & pneumatic security devices, one
independant of the other ® No more rejects ® More than 4 records per minute ® Power : 140 tons MW Precision engine

2 FabEImjx 130 m Extruder of compact design, can be fixed on any type of press M Thermo safety device, cold starting
impossible, precision steam heating, three HP motor ; screw 1 5/8 inch W Pneumatic closing and opening ® Out put 180 gr
in 25 sec. Also smaller unit available,

3] Fabelmo m Recent quick heating & cooling die im Cr-Ni steel with double spiral chanel m Rapid dismounting

4 Fﬂbﬂlbﬂ ® Automatic 10" and 12" record edging machine by hot knife ® Practical vacuum holding device

Here are 35 years research of FABELDIS s.a.

Rue Sainte-Marie 4-10 - 1080 Brussels - Belgium - Tél. 02/25 65 01

Able to equip complete factories with their related plants.

www americanradiohistorv com
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Soul

Soul Sauce

BEST NEW RECORD
OF THE WEEK:

"SWEET LOVE"

MARY WELLS
(Jubilee) f

By ED OCHS

SOUL SLICES: Members of FORE, meeting in Chicago, May
16 & 17, blamed the dip into depression and recession on the take-
over by conglomerates of distribution, rack jobbing and retailing.
A panel of speakers agreed that record merchandising and marketing
at the retail level was a creative field that only the "mama and papa”
stores—the ones hardest hit—were really qualified to develop. Dual
distribution by record companies was seen as the only way out of
recession and into a revival of independent distributors, Said Reggie

Lavong of Capitol Records: “Your time for involvement is now.
Too long have you settled for an edge. We don't want on edge, we
want to go as high as we can. We should demand that our ceilings
be lifted. Any man with a reasonable amount of intelligence,” he
added, “can attain almost any goal in life, and you are intelligent
men." FORE looks like it's going to take care of some business . . .
On stage at the Apollo till Wednesday are Smokey Robinson & the
Miracles, and David Ruffin . . . Atlantic's Miami-bound Dixie Flyers,
the rhythm section behind Dee Dee Warwick and Aretha Franklin,
have become the label's top support group at Atlantic's new soul
headquarters, Criteria Sound Studios in Jerry Wexler's backyard. The
Flyers are Sam Creason, Jim Dickinson, Mike Utley, Charlie Free-
man and Tommy McClure, They'll be heard behind Carmen McCrae
on her latest for Atlantic, produced by Arif Mardin . . . New Brenton
Wood: “Boogaloosa Louisian’,” on Double Shot . . . Silver Fox is
about ready with debut LP’s by George Perkins & the Silver Stars
(“Crying in the Streets™), Betty LaVette, and Calvin Leary’s "Cum-
mins Prison Farm" album on Blue Fox . . . The team of Holland-
Dozier-Holland are back in the songwriting business again, They've
signed with Gold Forever Music, whose president is Eddie Holland
. . . Roulette is picking up soul steam with the Third Degrees’ “May-
be.” . . . Big comeback for the Five Stairsteps with their “0-0-h
Child.” . . . Probe looks good with Freddie Scott's growing *'1 Shall
Be Released.” . . . Starday/King is ready with its Blues Masters
series, featuring fine disks by John Lee Hooker, Memphis Slim, Lonnie
Smith, Eddie Vinson and others . . Overlooked and underpla}'ed
the Mnnhltmlls’ “If My Heart Could Speak.” getting bigger on the
DeLuxe label . . . Jimmy Shaw of Command/Probe reads Soul Sauce,
Do you?

Shaped Notes

o Continued from page 40

the U.S, Air Force, The show is

former member of the Statesmen
Quartet, was founder of the Im-
perials. The Trav'lers, of

distributed to more than 2,500 ra-
dio stations throughout the world.

The Oak Ridge Boys went off
on a 10-day tour of Sweden and
MNorway, arranged by the Don
Light Talent Agency. With them
were the Samuelson Brothers, a
Swedish gospel duo. . . . Through
15 straight albums, the Ray
Charles Singers recorded romantic
music. On the 16th, Charles took
a chance with a collection of all
time great gospel music classics
and some new ones. Spotlighted n
the album are songs by Albert
Erumln:}r And it's the 45th record-
ing of Erumleys famous “I'll Fly
Away.” . . . Willa Dorsey will pre-
sent the fl:a.lun:d music trophy at
the sixth annual God and Coun-
try Awards Dinner in Hollywood
next Sunday. . . . The Blackwood
Brothers have a busy June in store,

playing dates in more than a
dozen states. . . . W.F. Myers,
president of the Gospel Music

Association, is on a 10-week tour
of Europe and Great Britain in
an effort to expand SESAC's con-
tinuing role of leadership in in-
ternational markets. He is visiting
13 countries.

Jake Hess has signed an exclu-
sive booking contract with the Don
Light Talent Agency. The an-
nouncement was made by Herman
Harper, general manager. Hess, a
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Greenville, S.C,, give Green Stamps
to people who buy their records
and other merchandise on tour.

. . The Evangels Quartet from
Enterprise, Alabama, has its first
stereo album on the market. . . .
Jeery and Andrea-Goff of the
Thrasher Brothers spent 10 days
resting in Hawaii, getting ready
for the summer swing.

The Crownsmen Quartet of
Cincinnati, with the C.Q.E. label,
now has its third LP on the mar-
ket, . . . The Lewis Family of
Lincolnton, Ga.,, moves back to
the big Benifay, Fla., sing this
year. ., . ., The Singing Deweys of
Big Springs, Neb,, now has an
ordained minister as part of the
group. He is Levoy Dewey. The
group has released two singles,
with brass and strings and 25
voices recorded at the Benson
Sound Studio in Oklahoma City,
. . . The Palmetto State Quartet
of Rock Hill, 5.C., has a new bass
singer, Ron Bright. . . . The Lorne
Matthews Family and Trio of
South Bend, Ind., plays a quarter-

Iy concert there in the Morris
Auditorium which i1s alwavs a
complete sell-out. . . . The Black-

wood Singers have made some
personnel changes. Sam Kirk. the
bass singer, is from Clear Lake,
[a. Also recently added is Walter
Smith of Jacksonville, Fla., the
brother of David Smith.

Billboard SPECIAL SURVEY For Week Ending &/6/70
BEST SELLING
o SOUI LI S
% STAR Performer—Single’s registering greatest proportionate vpward progress thiz week,
This  Last Weeks on This  Last Weeks on
Week Week Title Artist, Label, No. & Pub, Chart Week Week Tifle Artist, Label, No, & Pub, Chart
1 1 THE ISAAC HAYES MOVEMENT . .. B 26 23 WALKING IN SPACE 26
Enterprise EMS 1070 Quincy Jones, ARM 5P 3023
2 2 PSYCHEDELIC SHACK . 10 21 27 GIVE ME JUST A LITTLE MORE TIME. . &
Temptations, Gordy G 247 Chairmen of the Board, Invictus 3T 7300
ﬁ ABC .. . . 1 28 21 LKEITIS 15
Jackson 5, Mnlnwn MS ?ﬂ"il Dells, Cadet LPS 33?
ﬁ STILL WATERS RUN DEEP . ... 10 29 28 MY MAN! WILD MAN! _ . 19
Four Teps, Motown M5 704 Wild Man 5teve, Raw 7000
3 5 GET READY .20 30 39 YOU AND ME .. .. . ; . &
Rare Earth, Rars Earth RS EDT Jerry Butler, Mercurr 1 E-IIHF
6 3 THIS GIRL'S IN LOVE WITH YOU . . .17 31 24 MOVE YOUR HAND . . . B
Aretha Franklin, Aflantic 50 B24B Lonnie Smith, Blue HME BST 51326
1 4 GRITTY, GROOVY & GETTIN' IT ... .12 32 33 DO THE FUNKY EH!EHEH 5
David Porter, Enterprise ERS 1009 Rufus Thomas, Stax 5TS 2028
8 9 FUNKADELIC 11 ﬁ 38 BITCHES BREW : 4
Westbound 2000 Miles Davis, Columbia GP 26
9 B | WANT YOU BACK .. .. 21 34 37 THE DEVIL MADE ME BUY
lackson 5, Mofown 85 700 THIS DRESS | 15
Fiip Wilson, Litile David LD 1000
10 10 I'LL NEVER FALL IN LOVE AGAIN 6 |
Dionne Warwick, Scepter SPS 581 35 i35 PORTRAIT . B - |
Fifth Dimension, EuH ﬁﬂ#ﬁ
11 13 REAL FRIENDS . . .10
Friends of Distinction, RCA Victor 36 37 SANTANA .25
LSP 4313 Columbia C5 9781
12 12 SWISS MOVEMENT .26 37 79 BLACK GOLD . .14
iﬁ‘ﬂri:::agal ?ﬁ;dh Harris, Nina Simone, RCA Victor LSP 4248
38 40 BAND OF GYPSIES . i3
13 14 SI]IJL ON TOP . P ARG 8
James Brown, Hlng HE 'IIUU égglrml-llmsqﬂ% E.il,:.:%d? MWiles & !Ill'f cm:
14 7 COUNTRY PREACHER 12 ﬁ 48 GREATEST HITS 2
E:::ﬁl-llllh;l-‘!ﬁ.gdﬂagﬂ Quintet, Fifth Dimension, Sowl City 5C5 33900
40 41 RIGHT ON ... . 8
15 15 COMPLETELY WELL RN S O |
B, B. King, BlussWay BLS iy Wilsen Pickett, Atlantic 50 B250
16 16 STEVIE WONDER “LIVE" -9 4 = :P:Eﬁl'r‘:inrsqiiﬁf GS 949 ol
Tamla TS5 298
17 11 GLADYS KNIGHT & THE PIPS 2 3 RISt HTS VoL W o
GREATEST HITS 3 10 Motewn MS 702
aoul 55 723
18 18 STAND .. 58 43 43 FAREWELL . . > 3
Sly & the Family 51nne Epu: B 25456 ﬂgﬂ%ﬁ“ﬂszﬁrggﬂ 5|-I'Fl'll'l'|l5.
19 17 DELFONICS" SUPER HITS .. .. ... .29 — BLACK TALK . 1
Pritlly Grvove P& 1152 ﬁ Charles Earland, Prestige PR 7758
20 19 TODAY . . .. .. ... . . .. ... ... .16 ﬁ — RIGHT ON ... 1
Brook Benton, E:ﬂlihun 5D 9018 Supremes, Motown MS 705
21 20 HOT BUTTERED SOUL . .. .. ... .. A8 46 50 STAIRSTEPS .. .. . 2
Isaac Hayes, Enterprise ENS 1001 Buddah BDS 5041
22 22 llll:LEMI]ﬂE AVENUE = ... R 47 47 JR. WALKER & THE ALL STARS LIVE. 3
Booker T. & the MG's, Stax 5TS 2027 Soul 55 725
23 25 AIN'T IT FUNKY . R & ﬁ — WHATLOYEHAS—IOINEDTOGETHER 1
James Brown, King K5 1092 Smokey Robinson & the Miraches,
Tamia TS5 301
24 26 NOT ON THE OUTSIDE .
Momens, Stang 1000 B - CARRIIN' ON ..o
'
ﬁ 36 COME TOGETHER S 1 rant Green, Blus Note
Ike & Tina Turner '& tha H::H:s ﬁ — COME ON DOWN . .. AT |
Liberty L5T 7437 Eddie Harris, Atlantic 50 15.54
e Continued from page 40 WKND; in Washington, D.C.: WYLD; in Maryland: WEBB,
§ _ WOOK, WOL; in Florida: WBOP, WINN, WITH: in Massachusetts:
song. If you are not playing this WBUS, WCNH; in Georgia: WILD; in Michigan: WCHB,

song on your station find out why
and do something ﬂhuul it. This
great was called the “Negro Na-
tional Anthem.” but it can also be
called the biack man’s national
anthem, It will truly be beneficial
for black people everywhere to
learn the words to this song and
to teach them to their children.
All proceeds from this great song
will go to Southern Christian
Leadership Conference. That is an-
other reason to play this song and
1o encourage your listeners to pur-
chase a copy. Some of the stations
that have already started plaving
this song are the following:

In Alabama: WAPX, WENN,
WEUP: in Arkansas: KALO,
KCAT, KOKY: in California:

KDIA, KGFJ, KLIP; in Colorado:
KDKO, KBPI: in Connecticut:

www americanradiohistorv com

WBHB, WDWD, WERD; in 1lli-
nois;: WBEE, WGRT, WMPP; in
Indiana: WTLC, WWCA; in Kan-
sas: KEYN; in Kentucky: WLOU,;
in Louisiana: KOKA, KAOQOK,

Youth-Run Promo Co.

® Continued from page 33

expressed a hope for expanding
his program to neighboring
states, if it is successful in Ore-
gon. “If these companies like
my idea, I hope they will let me
hear about it,” concluded Burke.
*I want to have some type of
dialog with them. After all, that
1s the only way for us to under-
stand each other.”

WGPR, WIBL; in Mississippi:
WOKEF; in Missouri;: KATZ, KWK
KPRS: in New Jersey: WNIR; in
New York: WLIB, WWRL: in
North Carolina: WAAA, WAIR,
WEAL:; in Ohio: WABQ, WCIN,
WDAQ:; in Pennsylvania: WDAS,
WHAT: in Tennessee: WDIA,
WLOK, WVOL: in Texas: KNOK:
in Virpinia: WIJJIS and in Wiscon-
sin WNOV; because of space this
is only a partial listing.

The SIGN oI greal reading

33
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Coin Machine News

Soviet Coin Machine Show

e Continued from page 57

Central Park and the Ismalov
Park, will cover the entire spec-
trum of leisure entertainment
and amusement catering and
there will be much emphasis on
the manufacturing of amusement
machines and equipment,

The principal portion of the
Fair will have on display general
information on the manufactur-
ing of amusement machines and
devices, as well as the various
materials, colors, models, types
and series used in the manufac-
ture. These will be illustrated by

All Machines
Ready for Location

Seeburg 200 selection wall box  24.50
smokeshop B0 Starlite

T T e 195,00
A K120 . oonsisiniins: 125.00
AN 200 selection wall boxes 14,50
Al N ocociaressupenns 425,00
A Mo csscsveseas 335.00
AMI LB b 1%5.00
AMI Cont, 2 ... ..iinns 125.00
Rock-Ola Coffee, Model 1404 95.00
CC Big League . ...cvvuunas 175.00

Midway Playball . . 125.00

Exclusive Wurlitzer Disiributor
1311 N. Cupitnl Ave,
Indianapelis, Ind.
Tel.: MElrose 5-1593

F‘\\\‘“\\‘“““\“‘\\.‘\“‘\"’

SPECIAL!
BALLY

WORLD CUP
3215
AS IS . . .

means of diagrams, models and
movies, plus demonstration films
and advertising.

The exhibitors will also give a
survey on amusement machines
—carousels, monorails, dodgems,
water boats, Kiddy rides as well
as coin-operated electronic games,
mobile entertainment machines
and winter season entertainment.

On display at another part of
the exhibition will be demonstra-
tions of public parking, rotating
doors, cashier devices, cleaning
articles or playing sites for chil-
dren, There will be prefabricated
parts of arcades and libraries on
show, as well as remote control
devices, acoustic and wvisual in-
stallations, along with portable
stages, seats, various types of
tents, including a circus tent.

KING'S One Stop

BARGAINS

Filled Capsule Mixes
All 350 per bad

E¢ Economy Mix ........... 53590
¢ Do Luxe MIX ....cc0eae.. 500
B¢ Ring MiX .....vo0eus000. 50
Ty Big Dice Mix ............ 500
10¢ Economy MIX ...covveee. 7.00
10¢ Super Ball Mdx ......... BLDD

Lavgh-in Books & Bultions...1L00 M
25¢ Jewelry Mix, 100 Bag

YWiorVv2 ...... warsinsaes 1000
15 VI Rubber Animals......10.00
Basaball Bultons for T¢

Vending . .....-ciciaas T2 M

1.). KING & (0 INC.

2T00 W. Lake SF., Chicage, 11l. 60473
Phone: 312/533-2302

N\ N

COMPLETE

Disk Promo Squeeze ‘Intense’

e Continued from page 57

“Lay Lady Lay"” concentrated heavily on “Cherry
Hill Park™ by Billy Joe Royal, though students of
the pop lyrics describe the former as poetically
redemptive and the latter as crudely suggestive,
Such 1s the mystery of language.

Kunen goes on, "1 asked Mr. Sklar why they
don't play ‘Sky Pilot’ on his station. He said be-
cause not enough people seem to be buying it. |
think we both knew why people weren’t buying it.”

Admittedly, much contemporary product is
making statements in language that cannot be
aired for legal or clear-cut social reasons. Such
merchandise—Philips “Je T'Aime , . . Mol Non
Plus” is an example—is normally relegated to un-
derground promotional channels. Public exposure
is virtually written off.

Yet public exposure of this type product need
not be habitually discounted. In countering censor-
ship—and many other radio-rooted promotion
problems—the jukeboxes represents a viable alter-
native. “Je T'Aime . . . Moi Non Plus,” for ex-
ample, could have been programmed without re-
percussion on approximately 50,000 jukeboxes in
the U.S. that cater to mature, sophisticated
clientele.

Unfortunately, this did not happen. Just as un-
fortunately, the jukebox industry is not relied on
as the alternative public exposure medium when
radio refuses to play James Brown's “I'm Black
and I'm Proud” for being too incendiary, the
Plastic Ono Band's “Give Peace a Chance™ for
being too political, *MacArthur Park™ for being
too long, “Superstar” or “Ballad of John & Yoko”
for being irreligious or “Welfare Cadilac” and
“0Okie From Muskogee” for being too square,

The jukebox emerges as the ideal exposure out-
let for such controversial material because, unlike
radio, its program fare is picked and paid for by
the individual listener. (For this reason, a strong
case can be made for the jukebox as the only
authentic index of record popularity other than
over-the-counter sales.) The patron pays his money
and receives his merchandise. He is not likely to be
shocked or offended. This applies even to patrons

in the location who overhear a tune played by
somebody else, For the act of entering a particular
public place implies choice—the choice of a spe-
cific type of companionship and atmosphere. And
the gpood jukebox and programmer knows all these
variables and tailors the music accordingly,

To illustrate, the patrons of the typical East
Village “singles™ bar expect a whole set of crowd
and atmosphere traits, including Decca’s “John
and Mary,” complete with heavy breathing, on the
jukebox. The accountant who stops in at an East
Side neighborhood bar is choosing a different set
of vanables, as is the teenager at the soda shop.

Chances are, however, that “John and Mary”
is not being programmed on jukeboxes at the
“singles” bars throughout the U.S. Why? the
major reason is that the record industry is geared
to airplay promotion and is having difficulty
changing its attitudes—thence procedures—even
in the face of the overwhelming problems and
shortcomings presented by the radio exposure
medium.

A lesser reason for the record industry’s lack
of recourse to jukeboxes for the exposure of con-
troversial product is resistance within the jukebox
industry. Many record men remember that a
large segment of the jukebox business lobbied
against much of the early “race” music as being
suggestive, And it is a fact that many jukebox
operators tend to be conservative.

But the business has changed. Many extraneous
types of high-revenues equipment are no longer
part of the industry. More operators today de-
pend on jukebox revenue for their livelihood. And
if a record will make money, it will make
the boxes. It's as simple as that,

A third problem is that universal one: lack of
communication. Record men and jukebox men
just don’t know how much good they can do each
other today. Sustained effort at every level in the
business will be required to bring about jukebox
promotional enlightenment.

As a first step toward this end, take this article
to all your local distributor promotional personnel
and insist that they read it.

Then shake hands and say “Let's start today.”

il

The Bluebook

Victor

Valuation of Used &
Reconditioned Coin Machines

June 6, 1970

The following average valuations, based on quotations ob-
tained from selected, franchised distributors in key markets -
throughout the U. 5., are published only for the purpose of
indicating general trends. The averages are unfit for applica-

&

Graff s the warld®s largest supplier
fo the operator and distributor alike, |
Volume purchases world wide, cus- |

SUSTRSIASNSSNN NN SR

Write for complete 1970 Catalog of
Phonographs, Vending ond Games.

Established 1934

= ARmitege 6-5005
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CHICAGO COIN’'S
FABULOUS

SPEEDWAY

* REALISTIC DRIVING!

* REALISTIC RACING
CAR S50UNDSI

s SKILL PLAY!

s TROUBLE-FREE!
Mo Film! Mo Belts! No
Photo-Electric Cell!

ALS0 IN PRODUCTION:
SUPER CIRCUS
VARSITY = TOP HAT

CHICAGD COIN MACHIME DNV

et/ CHICAGO DYNAMIC INDUSTRIES, inc.
1911'_&;’

1723 o Wiy fwD, CHICASO ILivROM BDaTE

tion to any specific buyer-seller situation.

tom packaging and merchandising
| fronts that emp:r machines keep
()]

Graff the Bulk ding Industry,
: - ; leader,
Flipper Games Chicago Coin
pp Lew  High
Cottlieb Action, 1P, 969 No  Awg. '
L High Asfronaut, 2P, 7/49 430 535
e, e Etalnith.ﬂpﬂ, i:"ﬁ? 1:2 :111‘-'5
f ronco, - T A%
Sirnoet, §;1 A0 i ﬁg ‘1'33 Festival, 4P, 1/67 255 345 '
Big Ton 1P, 1 /sd. 85 140 Firecracker, ‘2P, 12/63 No  Avg. HOME OFFIt : MYDGE|
@ L 1
Bonanza, 2P, 6/64 g5 175 | ponmokec 2 DAOD 0 418 DALLAS, TEXA 214 §31.25852|
Bowling Queen, 1P, 8/64 65 1450 Kicker, 17, 11764 135 230 ‘
Bunkargo, 1P, 6/65 193 193 Moonshet, 4P, 9/69 No  Av
Lanteal Park, T, 4/06 120 225 Mustang, 2P, '10/6d 70 165
College Elunn;, 4P, &/6% 525 445 Pirates Gold, 1P, 4/69 165 4dE
Srots Towa, 6. 198 135 243 Plavtime 26, 10768 330 425
Dancing lady, 3P Vg6 260 3ss  Boym LT M4 4530 NORTHWESTERN
B':' ge ']5;; 1048 300 ag':' Stage Coach, 4P, B/68 a95 525
Fﬁ?;:rt"mi 1P, 11/85 90 Mg sun_Valley, 2P, 8/63 83 lag
Four Seasons, 4P, 12/68 445 570 Pealiiny, -2F, wieZ 220 323 'CI.ASSIC
Flying Chariets, 2P, 10/43 Mo  Awg.
Funland, 1P, 5/68 310 410 Bally
Gaucho, 4P 1/63 65 145 Low  High
o I!E'l o ap 11/64 lr.i;E ﬁi:?:i
appy \lown, Aar, Aces High, 4P, 9
Hi Dolly, 2P, 5/65 135 Zas  gEeL LA AP, Ot 4 A
Hi Score, 4P, 5/67 295 415 Bogaar. 1P i17és 145 270
lce Revue, 1P, 12/65 115 205 Big Day, 4P, 9764 0 180
ice Show, 1P, 1/64 No  Avg, Blue Ribibon, 4P, 2/64 185 280
Kings & Queens, 1P, 4/65 85 165 Bongo. 2P, 364 a0 155
King of Diamonds, 1P, &6/67 210 300 Bull Fight, 1P, 1/45 &0 145
Paroretie, 1t Wed 79 133 Bus Stop, 2P, 1765 No Ava.
M 5?”?” EEFS 6)6h %:;5 gg Campus Queen, 4P, B/66 240 235
Mire T Ne. A 3 Capersville, 4F, 2/47 330 445
ibs, 1P, il Cosmas, d4F, 2/69 85 560
Nerth Star, 1P, 10/64 70 155 sy R e = 105
Paradise, 2P, 11/65 135 230 Cue Tease -j? 7/63 40 115
Paul Bunyan, 2P, 9/68 380 495 pGicorek, 2P, 9085 115 200
Pravigw; 49,60 Mo Avg. Dixigland, 1P, 5/48 245 250
Royal Guard, 1P, 2/48 280 370 Dogies, 4P, 3/48 80 495
Sea Shore, 2P, 9/64 90 180 sots0’ 2P 6788 85 184
ship Mates, 4P, 2/64 100 180 Fun Cruise, 1P, 2/64 145 240
Sing Along, 1F, 9/67 200 305 Gugr 4p, 7/69 80 610
Skyline, 1P, 1/65 B3 163 Gold Rush, 1P, 5/64 135 215
Slick Chick, 1P, 4/63 50 115 Brand Taur, 10. 7764 B0 140
Spin fuhhﬁa'nlp‘ 1;;9 35“ 135 Mease Tous VB 276 Mo Ais:
ber Seare, ‘2p 47e7 222 343 facieir, 1. 10754 o A=
! Hay Ride, 1P, 10/54 Ho  Avyg.
g:’:;:dﬁ;jf; 1’9*"‘5&,?%3 igg ﬁi H-.‘vm:na:r:;y.ﬂlgﬁ 11/63 ;5 ,LI15 . I R INGHAM
- i L lowst, " X o vy, &
Jwing Along, 28, 723 A o Loop the Loop, 2P, &/66 175 265 ending company
T|: ?“ Eugaipiﬁfﬁﬁ 125 210 Mod World, 2P, ®/64 &5 165
World Fair. 1P, 5/64 65 145 Magic Clock, &/65 65 150 520 Second Ave. North, Birmingham, Al
Wild Wild West, 2P, 9/69 No Avg, (Continued on page 59) Satne FAutex 4351k

www americanradiohistorv com

JUNE 6, 1970, BILLBOARD


www.americanradiohistory.com

Coin Machine News

ski Club, 1P, 3/65 No  Awvg.
/ . SHCTE L
cCer, ¥
Smarl Sef, 4P, 9/49 Mo Avg.
ats Playin e blueboo
] e Prince. 4P, 8/48 390 525
" ‘{na:hlgr's l?l: 1l;é3lﬂ.r"-‘.r5 IE Igg
s () ] Folt O Gold, 2P, 7/85 120 205 om lom,
e m DeloaS. M ® Emmpne
. . ; - ? . op Hand,
A weekly programming profile of current and oldie i L 10 5 River Boat, ‘1P, ‘9764 45 150 Wing Ding, 1P, 12/64 Mo  Avg.
selections from locations around the country. Moonshot, 3/63° 45 115 3o F“ﬁ“i‘fﬁ" gpaff e i Laad Whaopee, S T':“;';? ' 15
On Beam, 1P, 9/69 No Ava. angrila, / ig Zag, 1P, 1
Op Pop Fupu 1P, 4/69 335 445
Indianapolis; Soul Location :ﬂﬂtﬂ}a“mﬁ Aj; maf?lﬂw . ‘r}5 540
ocke a Ba o Avg,
Current releases: Safari, 2P, B/&8 90 440 0
“Viva Tirado,” El Chicono, Kapp 2085; Sheba, 2P, 3/65 90 180 SCHOENBACH c »
“3 Minutes 2 Hey Girl," GCeorge Kerr Surfers, 2P, /48 240 340 Manufacturers us u
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Co., Inc. “The Thrill Is Cone,” Aretha Franklin, y
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Fertile, Minn.; C&W Location
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Get SPACE FLIGHT today

“"He Loves Me All the Way," Tammy
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Duane Knutson, G.:fl.ll | H?:IvE[ fa Cﬂn hbeﬁrugm.”‘ IEE'?'?EU
try an er Cam apito i
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Sales Co “Proud Mary,”” Anthony Armstrong
Jones;

1 Fall to Pieces,”
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“The Letter," Joe Cocker, AGM 1171 |
John 5 “Lay Down,'" Melanie, Buddah 167: .
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el T NOW AT YOUR DISTRIBUTOR
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Coin Machine News

‘Jukebox’ Wins Restaurant Friends

e Continued from page 57

“It's All in the
Tommy Edwards, “Frenesi” by
Artie Shaw, “Love Sick Blues”
by Hank Williams, “Miami
Beach Rhumba” by Xavier
Cugat and such contemporary
standards as the Beatles’ “Hey
Jude” and “This Magic Mo-
ment” by Jay & the Americans.

The problem of approaching
restaurant owners and managers
of fast food franchises was
dramatized when Frank C.
Mezera, director of purchasing,
Shakey’s Inc., said he was “not
sold on jukeboxes,” as he talked

Game" by

with Gould. Shakey’s originally
designed its outlets with an area

ALBERT (AL) EVANS, 68, an
operator in Mishawaka, Ind., for
40 years, died May 18 as a re-
sult of what is believed to be a
heart attack. He had been ill for
several months. Evans’ company
was known as Evans Sales &
Service until he sold it Jan, 1,
1970. He is survived by his
widow, Mrs. Gladys Evans, a
daughter and a sister,

160 SELEC TIH‘HIH
93.1/3, 45's, LP's

s New uuls.u:le!
* New inside!
# Mew service ease!

ROGK-DLA

Model /442

“we want you to
Take it easy"’

Bock-DOa Manufacturing
Corporation
R T"-.'r.;rlh Keadzie Avenue
Chicago, Thmos 60651

expressly allocated to the juke-
box.

Mezera said: “We're designing
a new pilot facility that will not
have a section for teenagers.
We're finding that there Is too
much hard rock on the juke-
boxes In our teenage section,
But many of our franchisees
have found that the jukebox is
bringing in good money and it
will not be easy to make a
change.”

Gould thinks they can sell
Mezera on the component ap-
proach keyed to a greater va-
riety of programming. “Our
idea stopped him cold—he wants
us to explain it to him,” Gould
said. Mezera said he wanted his

franchisees to be more flexible
in their music offerings (in many
of the chains’ 350 outlets a
special player piano is now being
used)

Greater flexibility for restau-
rant and lounge owners was also
stressed at the Rowe exhibit
where the firm has now added
a microphone for paging. The
firm was also showing its burglar
alarm monitor system. The Tri-
mount, as with the other two
Exhlhlmrs was programmed with
a heavy offering of adult type
programming to appeal to the
thousands of restaurant owners
circulating through the huge In-
ternational Amphitheatre con-
vention.

Barwick Tells S.C. Goals

e Continued from page 57

executive director could help us
a lot in public relations.”

In the meantime, he has ap-
pointed Royce Green Sr. of
Rosemary Amusement Com-
pany, Andrews, chairman of the
association’s pul:-hc relations
committee. He appointed Horace
Canady of Bill's Amusement
Company, Charleston, co-chair-
man,

He appointed Royce Green
Sr. to head the legislative com-
mittee also. A. L. Witt of Witt
Music Company, Greenville, was
appointed co-chairman. Past
President Hal Shinn of Star
Amusement Company, Gaffney,
and Horace Canady also were
appointed to the committee.

Barwick named H. H. An-

GUARANTEED

USED MACHINES

MERCHANDISE & SUPPLIES

CAPSULES

250 PER BAG with
MONEY MAKING DISPLAYS

B¢ All Ring MIX .......cc0000 § 4.60
5¢ Trick & Game Mix ....... E.00
5¢ Creepy Bugs .........::.. 5.00
¢ Morthwestern Mix L ...... 425
5.00
B.o0
8.040

5¢ Latest Assorted Mixes ,..
16¢ Jewelry MIX .. ...cocannas
10 Assortment Mix . ........
108 Western Mix . .........4 B.00
25 VI Assartment 100 per box 10.00
25¢ VI Bugs 100 per box ..... 10,00

Empty V—V1—V1 CAPSULES

pegampe—————— L L L L ¢ T T T B 0 F N E

w"p?d EI.II'I'I---FIIIrI m s .HJIIJ'
Rain-Bla Gum {e B.28
Rain-Blo Ball Gum, 2100
Eri nted per carten ............ T.as
ain-Blo Ball Gum, 5550 per cin. 9.40
Rain-Ble Ball Gum, 4350 pear ctn. 9.30
Rain=Ble Ball '.'rl.l‘l'l'h- 3550 per cin. 9.50
Mallettes, 2400 per carfon ..... B.45
20 Cartorns minimum prepald on all
Leaf Brand Raln-Blo Ball E-l.ll'l'l
Adams Gum all flavors 100 cf,
Beech-Mut, All Flavors, 100 ct. o

CHARMS AND CAPSULES. Write
for complete list, Complete line of
Parts, Supplies, Stands, Globes,
Brackels,

Evarything for the operator.
One-Third Depasit; Balance C.0.D,

NEW VICTOR 77

GUM & CAPSULE
VENDORS
A REAL SALES
STIMULATOR
IN ANY
LOCATION
¥ends 100 count
gum, ¥, V-1 and
V-2 capsules
Available wirh
le, 5¢, 1De, 25¢
or 50c coin
mechanism. Re-
movable cash
box for easy
collecting. Large capacity, Holds 180D
balls (100 eount), 575 V capsules, 250
¥-1 capsules and B0 V-2 capsules,
Chrome front optional.

Write for Beawutiful INustrated
Circular and Prices.

Stamp Folders, Lowesi Prices, Wrile

NATIONAL VENDING
MEMBER MACHINE DISTRIBUTORS, Inc.

NORTHWESTERN

SALES & SERVICE CORP.

445 W, I&th 51, New Tork, M.Y. 10018
(212) LOngacre A4-&4&67

drews of Andrews Music Com-
pany, Inman, chairman of the
Insurance committee. He ap-
pointed Hal Shinn co-chairman.
He appointed Ernest Nickols of
Nicks Music, Greenville, S. C.,
and Kenneth Flowe of Green-
wood Music Company, Green-
wood, 5. C., to serve on the
committee.

He appointed Hal Shinn to
head the finance committee,
and named H, C, Keels co-
chairman; Jerry Palasis of
Arrow Amusement Company,
Charleston, and A. L., Witt will
also serve.

Barwick picked A. L. Witt
to chair the 1971 convention
committee. Fred Collins Jr. of
Collins Music Company, Green-
ville, will be co-chairman. H.
C. Keels and Kenneth Flowe
will serve on the committee,

H. H. Hackler of Peach State
Dist., Columbia, will chair the
program book committee, James
M. Capps of Wurlitzer Dist.
and Carl Poppell of South At-
lantic Dist. Co. will serve on
the committee.

Royce Green Jr. will head
the registration committee. Ken-
neth Flowe will serve as co-
chairman. Mr. Helen Sikes of
Galloway Music Company of
Columbia, and H. C. Keels will
serve on the committee.

Coinmen In
The News

TOLEDO, O.

Robert Harding, field service
representative, conducted a one-
day service school here attended
by James Verome, Robert Patter-
son, MNeil Johnson, (zlenn Roberts
and Ron Stockman, Ray Hebler,
William Matthews, Fondee Cham-
bers, Larry Moscovitz and H.
Plezecker.

CHARLOTTE, 5.C.

A recent Wurlitzer service semi-
nar was conducted here by H.W.
Peteet, field service representative
for the company. Attending were:
Floyd Craven and Larry Curter of
Macke Vending Co. of Salisbury,
MN.C.: John E. Bacon and Frederick
S. Britt of Anson Music Co. of
Lilesvilles, S5.C.: Robert F. Cren-
shaw of Raleigh Music Co. in
Raleigh, N.C.; Dexter C. Joyner
of Joyner Music Co. of Middlesex,
5.C.; Seba Matthews of Fayetteville
Music Co. in Fayetteville, N.C.:
Ralph Feimster of Feimster & Son
in Stateville, N.C.; LLF. Wallas and
George Reeves of J.F, Wallas Co.
in Asheville, 5.C.; Sam Dossett of
Dossett Music Co. in Durham:
Mose Phillips of Aldridge Music
Co. of Crossmore, 5.C.; and C.E.
Dickerson of Brady Distributing
Co. in Charlotte,

(Continwed on page 61)
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Restaurant Show Scenes

PAI.IL HIJEEEEH, F.‘n-.-.re International, Inc., holds his firm's new
microphone paging unit displayed at the recent National Restaurant-
Hotel-Motel Convention in Chicago. With Huebsch is Art Seglin, back-
ground music specialist. James MNewlander, Jerry Marcus, Mitch
Fried, Stan Levin and others from Atlas Music were at the show.

PRI+ . o
LRTHGE 'LFF il 2 -F-;! E':.

LARRY KAGHAN poses next to the NSM console unit,

-

DANNY GOULD, Miamco, div. "u'endu Co. (left) and Frank Mezera,
Shakey's, Inc., discuss the Cameron music system,

Move into lucrative golf
locations with the new . . .

TEST YOUR GOLF I.Q.

Cash in on the 2% billion dollars golfers spend annually
with the new quiz game that offers:

$ Golf courses

% Driving ranges
% Minature polf
% Arcades

5 19th hole

$ Easy conversion for
year-round use at
any location

NUTTING INDUSTRIES, LTD.

l\ﬂ 3404 M. HOLTOMN STREET MILWAUKEE, WISCONSIN 332132

1414) 332-8260 CABLE: NUTTIND
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Coin Machine News

Coinmen In The News

o Continued from page 60

GREENVILLE, N.C.

H.W. Peteet recently conducted
a Wurlitzer service seminar here,
Altending were: Buock Siallings,
J.D. Heath, Bobby Wright, Ralph
West, Carson Dail, Edward Bryant,

TAKE YOUR PICK!

TWO-PLAYER
COMPUTER QUIZ

$$

Mutting Associates, Inc.
of California
now has two

COMPLETELY

DIFFERENT
Two-Player
Computer Quiz models
to choose from.

Write! Wire! Phone!

NUTTING ASSOCIATES, INC.
500 Ellis Street
Mountain View, Calif.
94040
(415) 961-9373

Touch of

Quality snd
ORIGINALITY
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SKILL GAME |

Ricky Smith, R.L. Jolly, A.G. Jolly,
Basil O’'Neal, Donald Gibbs, Du-
ville Cutirell and L. E. Thompson.

CHICAGO

Lou Cappello of [Interstate
United Corp. was reelected presi-
dent of the [llinois Automatic
Merchandising Council at its meet-
ing in Delavan, Wis., recently.

Bernard Kiley of Services Corp.
of America in Hinsdale was re-
elected vice president and Chester
Kujak of General Food Corp. here
was renamed treasurer. Gino Dal
Cerro, vice president of Cockrell
Coffee Service in Schaumberg was
clected secretary,

The following were elected to
three-year terms on the board of
governors: Dal Cerro and Mary
McCleary of Servomation Me-
Cleary in Bloomington; Charles
Swanson Jr. of W-I Canteen in
Rockford, Howard Wikoff of ARA
Service of Southern Tllinois in
Springfield; Innis Walsh of Magie
Chef in Oak Lawn; and Harold
Sorrells of Cater-Vend in Jackson-
ville.

SAN FRANCISCO

Leonard Ricks, field service rep-
resentative, recently conducted a
week long Wurlitzer service semi-
nar here. Attending were: Vernon
Duden, Glenn Mitchell and Darrell
Brown of Duden Music in Napa;
Tex Asion, Elliot Lyman, Bob
Williams and Bud Cartwright of
Masters Music of Chico; Rad
David of Davis Music Co. in Red-
ding; Bobby Robinson of Universial
Music here; Lewis Cohn of A-1l
Music Co,, here; Joe James of
Merced Music in Merced; Edward
Enghberg and Jerry Fyffee of S.F.
Operators Service, here; Fred Welch
of Wilson Music, here; Don Regello
of Statson Music of Redwood City;
Al Fairbain of Blankenship Novelty

Co., here; Bob Benson, Hugh Jones
and Tom Cooper of Ehrilick-Baker,
here; A.B. Lindsay of Harrison
and Terry in Oakland; Roy Thomas
and Dick Lucy of Automatic Mer-
chandise, here; Wayne Wilson, Lee
Ward, Ken Ashlock and Tom
Childers of Patton Music in Tur-
lock: and Tony Baron, Hugh Dar-
nell, Stu Brickley and Tom Martin
of the Wurlitzer Distributing, here.

PENSACOLA, FLA.

F.A.B. Distributing Co., Inc.,
headed by Fletcher A. Blalock,
hosted a Wurlitzer service school
here. Altending were: W, T. Beas-
ley of Ace Amusement in Mobile,
Ala.; Poyton Taylor and Bill Mea-
cham of Sutton Music Co. of
Almore, Ala.; Euvgene Rhodes,
R. E. Potts and John R. Britt of
the Blalock Music Co.; C.D.
Brasell of F.A.B. Distributing Co.,
Inc,; Sollie Culverhouse of Sollie's
Music Co. in St. Andrews, Fla.:
Jimmy Johnson and Shelley Boyd
of the Dixie Amusement Co. of
Dothan, Ala.; Eddie Batchelor of
Coastal Amusement Co. from De-
Funiak Springs, Fla.

NEW ORLEANS

Attending the Wurlitzer service
seminar here were: P.L. Allen Jr.,
Franklin ©. Ford and Forrest T.
Allen of Allen Amusement of
Luling, La.; Bobby Alston and
Tommy Cuevas of Alston Amuse-
megnt Co. m  Gulfport, Miss,;
Joseph P. Breaux of Barbin Novel-
ty Co. in Crowley, La.

ST. LOUIS

Brandt Distributing Co., Inc.,
headed by P.0. “Pete”™ Brandt,
hosted a Wurlitzer service seminar.
Attending were: Delain C. Bendel
and Truman Lemons of Lemons
Coin Machine Co, of Cape Girar-
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Jukebox Programmers Help
Promote Local Record Acts

e Continued from page 57

area, such as Little Milton and
Tyrone Davis, have made it na-
tionally, but the newer artists
have wvarying success. Some
songs by local people may get
heavy play for a week, and then
die. Local artists just aren't that
well known without radio play.”

“There is a band in the area
that makes these old-time rec-
ords and we put them on the
jukeboxes because the songs get
fairly good response,” said
Duane Knutson, operator of
Automatic Sales Co. in Fertile,
Minn. “Some of the other local
groups that play in the locations
I service come in with records,

and we put them in the locations
where they're playing.”

According to Mrs. Orma
Johnson Mohr of Johnson Vend-
ing Service in Rock Island, Ill.,
she always listens to the records
first, but tries to program them.
“We try to help them by putting
the records on select jukeboxes
on our route. Most of the people
work in nightclubs and just
have a few copies of the rec-
ords.”

Bonnie Humphrey, program-
mer for Missouri Valley Amuse-
ment Co. in Lee's Summit, Mo.,
also tries to program records by
local groups before they break
on the radio. Most of the rec-
ords are pop music by Kansas
City groups.

deau, Mo.; Bill Shelby, Joe Tate
and Jobmny Youmg of Broadway
Music Co. of Caruthersville, Mo.;
Larry M. Richey and Phillip F.
Szymarek of P & 5§ Amusement
Co. in Granite City, IlIl; R.E.
McCafferty, Oscar G. Dawson Jr.
and William H. Grey of G & §
Music Co. of East St. Louis, Ill.;
Forrest D. Rowland of Schaffner
Music Co. in Alton, Ill.; Daniel J.
Zitta and Johm F. Ziita of Zitta
Music Co. in East St. Louis, Il

TOKYO

Toshio Watanabe, branch man-
ager of SEGA's Tokyo-Nishi of-
fice, has used cardboard-mounted
photos rotated weekly at two dozen
“stag bar” locations in order to in-
crease jukebox income. Because of
the success of the program, he is
extending the weekly service to
other suitable locations.

VARI-TARGET Score Singles, Doubles, Triples and :]
Home Runs Depending on How Hard It is Hit!

PLUS AUXILIARY SCORING:
& Rollovers Score Singles, Doubles,

Triples and Home Runs. 3 Rollovers and 6
“BALL" Targets "PUT MEN ON BASE."”

"“PITCH" ROLLOVER LANES GUIDE

BALL Directly to Elippers For Shots at
Vari-Targets.

- NEW STAR TYPE ROLLOVER LIGHTS to
Indicate Men'on Base and 10 Point Scoring.

@ DUAL SCORING: High Point Scoring
and Total Runs-Batted«ln Scoring.

ALL THE ACTION, APPEAL AND
INTEREST A PLAYER COULD ASK FOR,

www americanradiohistorv com

1140-50 No. Kostner Avenue » Chicago, lllinois 60651

Al a two-day seminar attended
by prominent Japanese business-
men, SEGA Sales Division Director
Shunichi Shiina outlined the plan-

ning required for firms considering
diversification into the coin ma-
chine field.

INDIANAPOLIS

Fred Fowler succeeds Earl
Dixon as president of the Indiana
Vending Council. Fowler was
elected at the recent meeting of
the orgamization. Other new of-
ficers elected were Orval J. Fetters
as vice president, Patrick L. O"Mal-
ley as treasurer and Earl Cassidy
as secretary. Dan McAnally, Rob-
ert Courtney and Peter Dunn were
elected to three-year terms on the
board of governors. Fowler and
Fetters were renamed for three-
year terms.

Just like the Real Thing!

@
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Billboard’s 3rd Annual

June 18-20
WALDORF ASTORIA HOTEL

New York City

Billboard is indeed proud to announce this 1970 program. The Forum is
designed for all those individuals deeply involved in Radio’s current scene and
in building its greatest growth potential.

PROGRAM DIRECTORS

STATION OWNERS AND MANAGERS

DEEJAYS
RECORD COMPANIES

REP FIRMS AND ADVERTISERS
AND EVERYONE INVOLVED WITH
INCREASING EFFECTIVENESS AND

IMPACT OF RADIO

TOP 40 ® COUNTRY e R&B

MIDDLE OF THE ROAD
PROGRESSIVE ROCK

AM & FM
LARGE, MEDIUM, SMALL
RURAL, METROPOLITAN

EATURES

e S —

e BILLBOARD COCKTAIL RECEPTION

® SOUNDS OF THE TIMES
e THE NEW RECORDS

® ARTISTS STATE THE CHALLENGE

® INFORMAL MEETINGS AND
DISCUSSIONS

® You will be able to hear the gemeric tapes of more than 20 stations as ""Sounds of the Times"
® Three outstanding performing artists describe how listening audiences are changing ® You will
hear unreleased records and try your skill at picking the “hits’’ ® Facilities for informal meetings
and discussions.

Outstanding authorities will address the Forum as Speakers, Moderators, and Discussion
Leaders. Among them are:

Art Linkletter
Los Angeles, Cal.

Lester M. Smith
Executive Director
Seattle, Portland and Spokane Radio

George Martin
Managing Director
Associated Independent Recordings

Khan L. Hamon Bruce Nelson Buzz Bennett Joe Sullivan Pat Whitley
KTSA Radio WUBE Radio KGB Radio WMAK Radio WWDC Radio
San Antonio, Texas Cincinnati,” Ohio San Diego, California MNashville, Tennessee Washington, D.C.
Charlie Van William J. Wheatley Dan Clayton Roy H. Stingley
WFAA Radio WWOK Radia WPOP Radio WJJD Radio
Dallas, Texas Miami, Florida Hartford, Connecticut Chicago, Illinois
1 Reginald Lavong Gary R. Fuller Augie Blume J. P. McCarthy
~-- Vice President Marketing R&B Vice President National Promotion Manager . il.grmna“[]-
Michael Joseph Capitol Records Distributing KAFY, Inc., Bakersfield Willis Duff WIR-AM Radio, Detroit
Radio Program Consultant , : ; ; '
Robert H. Badger Hy Lit Vice President of Metromedia Owen Bradl
Fm“_k L. Boyle Station Manager Vice President & Gen. Mgr. KSAN Radio, San Francisco Vice FFESid:I'lrt in charge of
;uﬂl!:ﬂg:lél el WMID Radio, Atlantic City WDAS-FM Radio, Philadelphia Johnny Rivers ALR
i s George Michael Ken Dowe John Rivers Music Decca Records
Alan R. Scott Music Director National Operations Mgr. W. “Smokey” Robinson, Jr.  jonany Magnus
Partner WFIL Radio, Philadelphia McLendon Broadcasting Corp. Vice President Rir Personality
Scott-Textor Productions Inc. Motown Record Corp.
Perry Bascom Robert F. Hood Father Norman 0'Connor

James L. Greenwald
President
KATZ Radio

Perry 3. Samuels
Senior Vice President Radio
AVCO Broadcasting Corp.

General Manager
WNBC Radio, New York City

Jerry Boulding
Operations Manager WWRL
Sonderling Broadcasting Corp.

Vice President & Gen. Mgr.
WHOO Radio, Orlando

Norman King
President-Chairman
U.S. Media International Corp.

John D. Loudermilk
President
Lee Ward Corp.
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HERE IS THE EXCITING THREE DAY PROGRAM

THURSDAY MORNING, JUNE 18 b. The Importance of Building Station SATURDAY MORNING, JUNE 20 of “ﬂwdrﬁmﬂ‘jl? whit;{l; have natrtyet_ bef?:“
REGISTRATION FROM :J:W a.m. Ratings by Promoting the Sale of 9:00 a.m.-12:15 p.m. released. It will provide an opportunity for

Records at Retail each registrant to predict his ability to
THURSDAY AFTERNOON, JUNE 18 Bruce Nelson CONCURRENT SESSIONS pick the hit within each of three formats:
2:00 p.m. -4:30 p.m., Choose two, The first at 9:00 a.m. and Session 18

FI‘IJEI"-EI'T‘I Dil’EEtﬂ-!‘
S i 1 WUBE. Radio the second at 10:45 a.m. TOP 40 AND PROGRESSIVE ROCK
g ' Moderators: G Michael
RADIO FACES THE NEW DECADE Session 13 erators; George Michae

Cincinnati, Ohio

(Seattle, Portland & Spokane Radio)
12:30 p.m. - 1:30 p.m. CREATIVE SKILLS IN PRODUCTION Music Director

s v i - : i WFIL Radio
a. Radio's Key Role in Dealing With Ur- a. Producing Better Local Commercials : :
gent Social Problems LUNCH Alan R. Scott iﬁg?:eéﬂm_:é Pa.
Art Linkletter Partner

FRIDAY AFTERNOON, JUNE 19

Mational Promotion Manager
2:00 p.m. - 5:15 p.m.

Scott-Textor Productions, Inc. New York, N. Y.

Los Angeles, Calif. MNew York, N. Y

b. Are We Wasting Our Most Valuable

Resource—Qur Personnel?

Lester M. Smith

Executive Director

Seattle, Portland, and Spokane Radio
Portland, Ore.

c. Dynamic Changes in Music—The
Challenge to Future Programming
George Martin
Managing Director
As'.i:‘utgiated Independent Recordings,
London, England

5:30 p.m. - 7:30 p.m.
COCKTAIL RECEPTION, BILLBOARD OFFICE
“SOUNDS OF THE TIMES"

Astor Gallery from 4:40 p.m. and after
7:30 p.m, The Astor Gallery will be avail-
able after 7:30 p.m. also as a meeting
place for informal discussions and re-
laxation,

Round table discussions. Each session will
be held in a different room. Each presided
over by a moderator — but with each
“Roundtable’ (a group of 10) advancing
its own “give and take" discussions, be-
ginning with a suggested list of pertinent
topics.

Registrants will choose two of the follow-
ing five topics. The first at 2:00 p.m. and
the second at 3:45 p.m.

Session 7

METHODS OF MOTIVATING ON-THE-RIR PER-
SONNEL AS PART OF TOTAL STATION TEAM-

WORK
Robert H. Badger
Station Manager
WMID Radio
Atlantic City, N. J.

Session 8

DECIDING WHAT THE VARIATIONS SHOULD

b. Tighter Production Through Modemn Sacsion 19

Electronic Technigues
Dan Clayton

Program Director
WPOP Radio
Hartford, Conn.

Session 14

ADVANCE RESEARCH TECHNIQUES

a. Ratings — How to Evaluate Them Ef-
fectively for Better Programming
James L. Greenwald
President
KATZ Radio
New York, N. Y.

b. Records — Methoeds of Determining
What Your Audience Wants to Hear —
When and Why
Buzz Bennett
Program Director
KGE Radio
San Diego, Calif.

BE BETWEEN WEEKEND AND WEEKDAY PRO- Session 15

EASY LISTENING

Moderators: Johnny Magnus
KMPC Radio

Los Angeles, Calif.

Session 20

COUNTRY MUSIC
Moderators: Roy H. Stingley
Program Director
WJJD Radio
Chicago, .
Owen Bradley
Vice President In Charge
Of A&R
Decca Records
MNashville, Tenn.

OPPORTUNITY WILL BE AFFORDED FOR CRI-
TIQUE INTERCHANGE

Each registrant will receive samples of the
unreleased records played in his session.

GRAMMING

Joe Sullivan
Program Director

EFFECTIVE PROGRAMMING OF ALBUMS AND

PERSONALITIES
a. The Growing

FRIDAY MORNING, JUNE 19
REGISTRATION FROM 8:00 a.m.

4:00 p.m. -5:00 p.m.

Impact of Albums— Session 21

William J. Wheatley

Program and Operations Manager
WWOK Radio-Miami

WAME Radio-Charlotte, N. C.
Miami, Fla.

TODAY

CITY, STATE, ZIP

Complete refund will be made for cancellations received before June 12, 1970. After
that date but prior to the opening of the Conference, a cancellation charge of $50.00
will be made, After that, “no-shows' cannot be refunded.

: " " WMAK Radio Selecting Them and Picking the Cuts Blu.ﬂﬂ.lﬂﬂ l’ﬂ'ﬂﬂﬂs Fﬂﬂ EHIMHEHT
9:00 a.m. - 12:15 p.m. Nashville, Tenn. Willis Daff ¢ a. Radio Is a World for Creative Thought-
CONCURRENT SESSIONS Session 9 Vice President of Metromedia ful People
O 0 oan e nrst at 9:00 a.m. The " pUDIENCE PROMOTION — SUCCESSES AND General Manager Father Norman O'Connor
. . o FAILURES San FFE!’E‘lLl:iI:Cﬂ Calif Paulist Fathers
Session 2 Robert F. Hood b. The Trend Back to Personalities — Mount Paul
HEEEWE Tﬂ'!:"'l‘:lr?til'i" 'I'E‘U"_E I‘;_HTH TI:EFTE?ES ":"'H:I{-:I?J gfﬁségiﬂnﬂt and General Manager How to Program Them With New Oak Ridge, New Jersey
. ealin I usic rorces ectin i : .
" Tu; Eﬂ—Pr:gresgive Rock. G n-ng Orlando. Fla., Iietamigﬂey b. Presentation of the Billboard Awards
pusi, Soul Session 10 Progeam Disctor
' HOW AND WHY YOUR FM STATION SHOULD : '
KT Radto " COMPETE WITH YOUR AM Vmsningtan, )% Stations Participating in
o gt s E‘y LiI!"r ident and G I M o Sounds of the Times
i i ' 1ce esiden n eneara difnager
T, Conemn, Ytk B Vs RSN STNT PROTESIONAL KL
ienc iladelphia, Pa. ~
Mlijglggg?eiuseph Sessi ¥ a. The Modern Program Director — The : ’
Redin Pioarars Conltat ession 11 Qualities He Must Develop in His New | KBER Radio WNAP-FM Radio
Westport i%.‘.::rmn. " ALTERING MUSIC FORMAT TO REACH DIF- Role San Antonio, Texas Indianapolis, Indiana
_ ' FERENT LISTENERS AT DIFFERENT TIMES Perry S, Samuels ' '
Session 3 Ken Dowe Senior Vice President—Radio KFJZ Radio WWOK Radio
THE SOUL RADIO OF THE FUTURE National Operations Manager AVCO Broadcasting Corp. o :
a. Keeping and Increasing Your Listeners McLendon Broadcasting Co. Cincinnati, Ohio Fot Warrth, Texas Miami, Florida
J_Wh"éE a:.:jq Black Dallas, Tex. b. Ehu Degjay;—HeI?ing Him Achieve | KiNG Radio KH) Radi
er ouian i i
Operating Manager FRIDAY EVENING, JUNE 19 oo fladi il Seattle, Washington [ o oo’ o tifomia
WWRL Radio “Sounds of the Times” after 5:30 p.m. >ession 17 . :
Woodside, N. Y. - After 9:00 p.m. the Astor Gallery is avail-  APPRAISING YOUR STATION'S FORMAT—THE KYOK Radio KIKK Radio
b. How to Combat the Continuing Reac- able for both “Sounds of the Times" and NEED FOR CONSTANT OBJECTIVITY Houston, Texas
tion Against Soul Radio as a meeting place for informal discus- a. When is Change Needed in Format — Houston, Texas
Ei?:gemglgﬁilﬂ?:m:ngm‘arkating RE&E sions and relaxation. " For What Reason and in What Direction? | WASH Radio .
Capitol Records Distributing Corp. ~ 7:30 p-m.-9:00 p.m. Frank L. oy Washington, D.C. EJET:M;DT
Hallywoad, Cali. Session 12 Robert E. Eastman & Co., Inc. WGLD Radio caumont, fexas
Session 4 YOUR AUDIENCE IS CHANGING—THE ARTISTS H'E“Ir York, N. Y. ] Oak Park. Winois WCBM Radio
THE AGGRESSIVE GROWTH OF EASY LISTENING  STATE THE CHALLENGE . slling Bue S OrmaT f she SOvesee— : Baltimore, Maryland
FORMATS A panel of 3 p-&rf:_}nﬂmq artists. Each will fio P KLAC Radio
a. %Ltlfg:t“rfr : ﬁ:ccsﬁiﬁrsml Mnrning ‘.ghnwr— 'r:‘j:lfgigbﬁe hit: pzlﬂ;ﬁﬁz: bl if;?nthg g:: Norman King Los Angeles, California | WLW Radio
UCLUrSS and ‘wequire- ear to like and what they do not like. : . . ineinnatt (b
ments? Eal:h artist will give his upi?ljirun asntu wh:t 12:30 p.m. - 1:30 p.m. KRAK Radio Gincinnatl, Ghio
J. P. McCarthy the significance of his observations may LUNCH Sacramento, California | WTLC Radio
Air_Personality have for alert radio station programming. The “Sounds of the Times" Exhibit will ’ . : :
WIR-A : 2
Div -urﬂﬁfz?tlt?l Cities Broadcasting The panel of 3 artists: be open during the lunch period. KTUF Radio Indianapolis, Indiana
| Johnny Ri et :
nﬁit':ﬁ.t Mich. Jghgﬁ::: Hir::g Music, Los Angeles, Calif. SATURDAY AFTERNOON, JUNE 20 Phoents, Arizona WRKO Radio
b. Where Does Rock Music Fit in the Easy  William (Smokey) Robinson Jr. V.P. 2:15 p.m. - 3:45 p.m. WMAK Radio Boston, Massachusetts
Listening Format? Motown Record Corp., Detroit, Mich. THE NEW RECORDS Nashville. Tennessee and others
Tony Taylor John D. Loudermilk Choose one of three concurrent sessions. '
;rﬁ:'grﬁn':j Director Lee Ward Corp., Mashville, Tenn. Each session will be devoted to the playing
Philadelphia, Pa. REGISTRATION FORM
Session 5 E S EEEEEEENEEEEEEENEEEEEEEEEEEEENEEE
CREATING A MAJOR MARKET SOUND IN A ® please register me for the BILLBOARD RADIO PROGRAMMING FORUM, ™
SMALL MARKET STATION B June 18-20, Waldorf-Astoria, New York City. (If you wish to register others ™
a, Analyzing the Market to Find Your Pro- m besides yourself from your organization, please send names and titles on ®
%ﬁ:‘ig‘*'gﬁrﬁghe M All IN m your letterhead and enclose payments.) =
Vice President and General Manager . Registration Fee: $175.00 per person -
‘EFEI’J"LK Radio s Please enclose check and return registration form to: n
b. What ?susénﬁ?deal Music Blend — Can = Radio Programming Forum ”
You Please Everyone All the Time? R Ninth Floor — 300 Madison Avenue, New York, N.Y. 10017
E_ary I-Er F&J[Ier - =
ice President | -
KAFY, Inc. NAME e
Bakersfi:ﬁ:l, Calif. 8 TITLE (please print) o
Sesion ¢ REGISTRATION | : ™ .
COUNTRY MUSIC RADIO—WHERE DOES IT 60 COMPANY
FH.'I]I!IJ HEgE? —— ; B &
a. Has Coun i i -
come Too ?"It::daur?:; rogramming Be m ADDRESS -
| [ |
-] »
| [ |
| |
]
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WEEK
ENDING
JUNE &,
1970
TAPE TAPE TAPE
STAR PERFORMER — LPs on PACKAGES | o PACKAGES | = m Awarded RIAA saal for PACKAGES | a
ehart 15 weeks or loss vogis- | | AVAILABLE | 2 AVAILABLE | T @3 wales of 1 Million del- | | AVAILABLE | T
=18 T - T level, RIAA seal audit Ll &
E % E NA  Mat Avallshle Llelals e ¥ ¥ T e s 3 = to all mawutacturen, w|lwl|lElel|S
P A EIHE : 5w AEEIEE : 2 g K HE
£ 5 B armst - Title - Label & Humber s Fe|3[¥|2 £ E B RmsT—Titte - Label & Number EE 3|28 £ 5 B ARTIST— Title— Lobel & Number slw|3|E|=
5 1 1 PAUL McCARTNEY @ 6 38 35 DIONNE WARWICK 20 75 71 MERLE HAGGARD NA
McCartney Ill Newer Fall in Love Again Okia From Muskogee
Apple STAD 2383 =t Scester SP3 581 B Capitel 5T 384
2 104 BEATLES Na[ | NA 1 — 37 SUPREMES nal 34 68 12 THE BAND _
IA'Et|"AE.Eaduu| @ Right On Capltal STAD 132 ®
pe : i Matown M5 705 - = - - T
M2 OF CROSEY STHLS NASHLE YOURe T 29 45 38 JOE COCKER! 1 @ BT Ciable for framing ?
Attantic. $0 7200 o Dunkill DS 0038 =
R EE— 5 33 39 FIFTH I]tlIHEI'IEIDH 24 g9 M €oLD BLOOD i
Woodstock Pa