i

f ';I L] ) ¥ ] 'I '8 i s .rl Pl s :r -‘I
."-.Z;'rl':“; Wl 1ID3UE Teqarturinog , P o e gy || gais=m= =
: | Y I &% |
- _— ’ . & | ! : g i ; — :
) f-.- . ?I d o 1 i o 2 E'_IL"I of T . \ . i | i -J L:-.J-':" Il' '.j
4 Y. VeTadlsl I EseEY Y S OanmnnrTy ni . - | % i b '
Yeledal 1titlIAY i B BN . '{;‘.r""r I 3N S _— - o b Co |
;.Ek]ﬁ w? ¥ n'lf..'ilr.'li 5 Jgﬂ E*.jr-_{d'.' S8 YV N i }a_'.r' Wy & Wi - ==l . — 1 - | J I I
] L = [ i
N F
- -

SEPTEMBER 26, 1970
SEVENTY-SIXTH YEAR

$1.00

* NEWSPAPER

The International
Music-Record-Tape

Newsweekly
" COIN PAGES 55-58
HOT 100 PAGE 76

TOP LP's PAGES 78, 80

Cartridge TV in Spotlight
As NARM Meeting Opens

Bill
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EDITORIAL

A New Life-Style

he music/record/tape industry has come upon a new eéra—
that of cartridge TV.

e,
L

This development will have the most profound influence upon
entertainment and communications—in fact, upon the very life-
stvle of our society. In entertainment, particularly, cartridge IV
represents a new generation, a new plateau, The ramifications of
cartridge TV are total, that is, the entertainment form will spawn
new creative processes, and new marketing and distribution con-
cepts. No segment of our business, from the songwriter to the per-
former to the deualer, will be untouched. Lawyers, talent managers,
distributors and rackjobbers must attempt to gauge what cartridge
I'V means for them. Fresh and clear thinking is necessury.

It is gratifving that much of NARM's mid-year convention
agenda at the Fairmont Hotel in Dallas, is devoted to an examina-
tion of the implications of these new horizons in entertainment.
Nothing, at this point in time, could be more relevant to the
future health of our industry.
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Computer Eases Copyright
Load for Peer-Southern

By PAUL ACKERMANMN

NEW YORK—To facilitate excess of 5,000 annually,
the task of worldwide registra- whereas mechanical licenses
tion of copyrights and the in- granted in the U.S. alone is

ternational preparation of roy-
alty  statements, the Peer-
Southern Organization has m-
itiated an in-house global com-

above 4,000 annually. The sys-
tem will keep pace with this
volume of material and cut the
time¢ gap between royalty pay-

puter system. The move re- ments to writers.

flects the thinking of president This third generation com-
Ralph Peer I1 and treasurer puter system updates the Peer-
John J. Petersen. They point Southern information systems

out that Peer-Southern’s rate of

for storage, retrieval and ac-
newly acquired copyrights is in

(Continued on page 82)

Ampex Mil Deal With PVI

NEW YORK — Perception
Ventures Inc., a record and
publishing firm here headed by
Terry Philips, has signed a

Irv Brusso, and Shad Helmstet-
ter. The deal 15 for minimum
royalties on tape cartridge
product and covers the rights

deal with Ampex calling for a to manufacture, distribute and
minimum of 30 albums of prod- sell in the U.S. and Canada.

uet over the next three vears. PVI's two mam labels are
Philips and Boo Frazier, ex- Today Records and Perception

ecutive vice president of mar-
keting, worked on the deal with
Ampex  executives Don  Hall,

Records. Imitial product already
consigned to Ampex. nclude
(Continued on page I0)

DALLAS — What are rack
merchandisers going to do about
the new electronics revolution—
cartridge TV?

Top Awards to
3 at Montreux

MONTREUX The third
annual Montreux International
Records Awards broke two prec-
edents on Sept. 8. For the first
time, the three prizes were

voted by the jury to be all first
prizes, rather than a first, a sec-
ond and a third; and also for

(Continued on page 6)

Potliquor, & “river blues” rock group from Baton nu::u_ge.
Louisiana, created a sensation at the New Orleans Pop Festival
and were sought after by many record labels. Their debut
album, “First Taste,” Is being released by Janus Records
and the group is about to embark on their first national
tour. Potliquor is next on Janus Album JLS-3002.

By BRUCE WEBER

The cartridge TV wave,
grandiosely heralded, will be in
sharp focus at the National
Assn. of Record Merchandisers
(MNARM) tape convention Sun-

dav (20) through Wednesday
(23} in the Fairmont Hotel in
Dallas.

Whatever the rack jobbers do
about cartridge TV, though, the
educational process begins Tues-

Rack merchandisers will be
invaded by an emerging medium
with five competing but incom-
patible technologies, The im-
pending revolution will have an
enormous impact on many
American institutions: entertain-
ment, publishing, business, edu-
cation, industry.

In short, and most important

to rack merchandisers is the

day (22) with a business seminar
and concludes Wednesday (23)
with demonstrations by several
cartridge TV manufacturers.
Videotape is more than a new
horizon in home entertainment.

(Continuwed on page 12)

LONDON RECORDS
SALES MEETING

Many believe it is the emerging and
factor that will shape the eco- CERTRON MEET
nomic future of the recorded en- Ses Poge 3

tertainment business.

Mfrs Seen Pumping
5.5 Mil Into Spots

By CLAUDE HALL

NEW YORK—Record companies are moving
more and more toward radio commercials as a
means of breaking albums and will spend an
estimated $5.5 million this year in direct pur-
chases of radio spots. H. Barriec Morrison, presi-
dent of Marketing Resources & Applications, a
media buying firm, pointed out that this was in
addition to several million dollars being spent in
cooperative advertising projects with distributors
and leading retailers such as Korvette and White
Front.

MRA bought more than $1 million in radio
time for its clients last vear and $100,000 of
this was in recard company commercials.

A specialist in record company advertising on
radio and television, Morrison was president of
Mitchell-Morrison, an advertising agency, until
two vears ago when he joined MRA. During
his 12 vears at Mitchell-Morrison, he handled
such accounts as Atlantic Records, ABC Records,
Polvdor, United Artists Records, and DGG
Records. (Continued on page &)
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General News

Rock Eases Youths’
Pressures: Johnson

By MILDRED HALL

WASHINGTON — Quoting
heavily from somber rock lyrics
on the uselessness of drug es-
cape, FCC's Nicholas Johnson
last week hit back hard at
those who try to blame rock
music and rock culture as pro-
moting drugs—when the music
is actually a form of “relief”
from the pressures that are
really driving youth to drugs.

Johnson quoted chapter and
verse from a dozen rock lyrics,
proving that the message s
prevalently one of grief and
warning, about the death-deal-
ing of drugs, and the death-
dealing of modern man’s wars,
greed and destruction of the
earth.

Johnson's chief target, during
a talk at a USIA Foreign Ser-
vice briefing on rock music and
underground broadcasting here
last week (17), was Vice Presi-
dent Spiro Agnew. In a recent
speech, Agnew accused rock
lyrics of purveying a drug cul-
ture, and quoted from the
Beatles' song, “With a Little
Help From My Friends.”

The FCC's earnest and
angry young man found it par-
ticularly hypocritical that Ag-
new set up rock lyrics as a
convenient scapegoat for drug
problems, in a talk from Las
Vegas, where the flow of

Hendrix Dead,
Rock Great

LONDON — Jimi Hendrix,
central figure in the rise of
progressive rock and the un-
derground music scene, died
during his European tour, taken
ill, Sept. 18 at the Cumber-
land Hotel, here. He was dead
on arrival at the hospital. His
last U.K. appearance was at
the Isle of Wight Festival,
where he appeared with Mitch
Mitchell, bass and Billy Cox,
drums.

Hendrix, 25, rose to promi-
nence in 1967 in the U.S.
when his group, the Experi-
ence, started their many tours
of the country. Recording for
Reprise, his albums “Are You
Experienced,” “Axis: Bold As
Love” and “Electric Ladyland”
were gold record winners in
1967-68 and a series of sell
out concerts — including a
Monterey Pop Festival appear-
ance—<confirmed his status as a
rock leader.

He started as guitarist for
several performers, including
Little Richard and Curtis
Knight but it was not until he
met Chas Chandler, member of
the Animals group, that his
real career started. Chandler
took him from the U.S. to Lon-
don and launched him as an
underground act there. Chan-
dler became, with Mike Jeffrey,
his co-manager. His last al-
bum was a live release of his
1967 Monterey appearance on
Reprise.

The funeral will take place
in Hendrix' birthplace, Seattle.

R
For More Late News

See Page 82

gamblers’ money is matched
only by the flow of alcohol—
one of modern man's worst
killers, Johnson pointed out,

He scored Agnew and others
in  public life for hounding
young musicmakers, while ig-
noring the constant television
promotion to hook the young
on the culture of alcohol and
cigarettes. To say nothing of a
constant din of ads for over-
the-counter drugs, which for-
mer FTC chairman Weinberger
said, “May be a contributing
factor in drug abuse.”

Not rock lyrics, but TV ad-
vertising messages ($20 million
for sleeping aids alone in 1969)
constantly urge America to use
pills and other products to get
to sleep, to wake up, to feel
calm, to feel excited, to con-
quer anxieties, to feel great,
Ford advertising tells youth the
car will *Blow Your Mind.”
Johnson noted, and motor bikes
advertise “A trip on this one
that is legal,” while cosmetics
and foods and other items will
“Turn you on.”

He suggested that the “Better
Life Through Chemistry™ type
of advertisers on TV get by
unscathed because these are
heavy contributors to campaign
writers and performers are not.

He urged Agnew to really
listen to the music, and quoted
some of the lyrics with potent
and poignant warnings against
the drug route, including Canned
Heat's “Amphetamine Annie”;
Steppenwolf’s singing of “The
Pusher" who “Don't care If you
live or you die . . . I'd declare
total war on the pusher Man.”

In the Rolling Stones’ song,
“Mothers’ Little Helper,” where
tired Mama sets the example,
the listeners are warned that
the “Helper” pills just help you
on your way to dying. Similar
warnings are in Love's “Signed,
D.C." and “Crystal Blues,”™ by
Country Joe & the Fish, and
in the Whe's “Tommy."”

Also dedicated to Agnew
were  Johnson's  full - length
gquotes of the lyrics to Steppen-
wolf's “Monster.” The words in-
dict the corruption and indif-
ference of leadership which is
“strangling the land.” (Trous-
dale Music Publishers, copy-
right 1969.) Edwin Starr's re-
cording of “War," by Norman
Whitfield and Barrett Strong:
“War, ., . . What Is It Good
For?” (Jobete Music Inc., copy-
right 1969.) and Joni Mitchell's
“Big Yellow Taxi,” lamenting
the blight on the land put
there by business and political
greed: *“They paved paradise,
and put up a parking lot.”
(Siquomb  Publishing Corp.,
copyright 1969.)

10% Payout
By ABKCO

NEW YORK—ABKCO In-
dustries Inc. has declared a 10
percent stock dividend on shares
of its common stock payable on
Oct. 23 to shareholders of record
as of Sept. 21. ABKCO had pre-
viously announced record earn-
ings for the nine months ended
June 30 of $1,697,000 or $1.53
per outstanding common share.
This amount includes extraordi-
nary income of 500,000 or 45
cents per share.

London 2d 70's’ Meet Bows
18 LP's, Budget Cassette Line

NEW YORK—London Rec-
ords' “Sound of the 70's" theme
was reaffirmed at its national
sales meeting here (Sept. 14-15)
with the unveiiing of 18 new
LP’s and the introduction of a
budget cassette line.

The new LP's, covering the
London, Parrot, Deram and
phase 4 lines, marked a continu-
ation of the label's Sound of
70's” program which it initiated
in January and followed up in
the July release, while the budget
cassette release marked the be-
ginning of London's entry into
the cassette field with a line
that will be manufactured at its
plant in England and which will
be distributed by London's 29
distributor outlets here. A regu-

By MIKE GROSS

lar release schedule of budget
cassettes covering operas and
symphonies will begin in Janu-
ary. It is to be noted that all
other regular priced tapes from
the London family of labels are
still only available through Am-
pex. D.H. Toller-Bond, London’s
president, emphasized the label's
commitment to cassettes with
“Cassettes are going to be very
big in the market.”

The London Stereo Cassettes
will go out at'a suggested list
price of $4.95, the Richmond
Opera Cassettes will have a sug-
gested list price of $10.95. In
the initial Richmond Opera
series are "La Boheme,” “Tosca™
and “The Mikado.” Included in
the Stereo Treasury Series are:

Certron Music Holds
Ist Natl Sales Meet

By BILL WILLIAMS

NASHVILLE—Certron Corp.
Music Division hosted its first
national sales convention here
last week, with executives from
major markets and 25 independ-
ent distributors.

The firm, among other things,
revealed independent production
deals set with such producers
as Allen Reynolds, Dickey Lee,
Danny Davis, Al Klein and sev-
eral others. Aubrey Mayhew, the
label chief, also outlined ex-
tensive growth plans for Cer-
tron’s one-stop division.

The Certron now employes
150, making it among the jarg-
est of the major recording firms
headquartered here.

Herb Dale, Certron’s director
of national sales and distribution,
chaired, emphasizing that the
label has a “superiority” com-
plex, due to its product to dis-
tributor to one-stop and rack-
jobber set-up. He said the “total
music complex has grown rapid-
ly with fantastic sales increases
every month.”

Dale said: “Too little consider-
ation is given today to buyers
of prerecorded music who enjoy
browsing and being motivated
by other than top 20 or 30 chart
albums or tapes. Record mer-
chandisers . . . have a responsi-
bility to the record industry to
make available to the consumer
a variety of product to satisfy
individual needs and tastes.”

Henny Youngman's one-liners
served as interludes between
each of the LP excerpts in the
product presentations.

In the product category, new
pop LP's were listed by Rene
& Rene, Tonnie Dove, His
Brothers Children, Esperanza
Enchatada, Henny Youngman,
Josue, Joe Bravo & the Sun-
glows, and Bobby Helm. Dale
also noted that in line with the
industry’s commitment to pres-
ent social issues via spoken rec-
ords, Certron is releasing
“Gagged and Chained,” a recrea-
tion of Bobby Seale’s contempt
of court citation at the Chicago
trial on Nov. 5, 1969, Included
in the LP is a previously un-
released interview with Seale.

Terry Wineriter, Phoenix, was
listed as the company’s “Promo-
tion Man of the Year,” for his
successes with the Pozo Seco's
McNartney-Lennon medley.

David Ward, public relations

director, spoke of the company’s
news potential because of its
“exciting acquisitions and head-
ling-grabbing personnel,” while
national promotion director Bill
O'Brien outlined the rapid
changes in record promotion.

Distributors present represent-
ed Music Merchants, Boston; In-
ternational Reco-Tape, WNew
York; Pike Corp., Cleveland;
Commercial Music, St. Louis;
Larety of New Jersey; Summit
Distributors, Hartford, Conn.:
Best Distributing Co., Buffalo,
N.Y.; and Zamoiski Distributors
of Baltimore.

Little LP
Push Rolls

By EARL PAIGE

CHICAGO — The comeback
fight of the 7-in. Little LP
stereo jukebox album is being
pushed from an unexpected di-
rection due to a merchandising
plan to be launched in Mont-
gomery Wards West Coast stores
centering on Little LP's as con-
sumer product, according to
Robert Cheeseboro. Cheeseboro,
president of Cheeseboro Prod-
ucts Corp., is the developer of a
7-in. disk size stereo record
player and views Little LP's as
an ideal vehicle to promote it.

The West Coast based inven-
tor came here to confer with
Henry Baskin, Baskase Products,

(Continued on page 55)

Merc Gets Rights
On ‘Emu’ in U.S.

CHICAGO — Mercury Rec-
ords has obtained rights to re-
lease the No. 1 Australian rec-
ord in the U.S. Entitled “Old
Man Emu,” the novelty tune is
by John Williamson. Mercury
obtained rights through negotia-
tion with Sire Records, who
handle Fable Record Co., which
released the song in Australia,

MCA, Chess Deal

CLEVELAND — MCA Rec-
ords Distribution Corp. here will
distribute Chess Records and its
subsidiary labels, said Arnie Or-
leans, director of marketing for
Chess Records. The distribution
firm also covers Pittsburgh.

Rossini-Respighi: “La Boutique
Fantasque™ coupled with Dukas:
“The Sorcerer's Apprentice™;
Berlios: “Symphonie Fantas-
tique”; Dvorak: “Symphony No.
9 in E Minor (Op. 95)7%
Adam: “Giselle”; Mendelssohn:
*Violin Concerto in E Minor™;
Tchaikovsky: “Symphony No. 6
in B Minor (Op. 74)"; Grieg:
“Peer Gynt"”, Schubert: “Sym-
phony No. 8 in B Minor™; “Rich-
ard Strauss: “Also Sprach Zara-
thustra™; and Beethoven: “Sym-
phony No. 9 in D Minor (Op.
125)."

The English-made cassettes
are being manufactured to the
Dolby characteristic and will
have specially designed packag-
ing. The cassette development in
England has been a special proj-
ect of Arthur Haddy, director of
British Decca and the man re-
sponsible for “ffrr.”

All the cassettes, which will
be packed 30 to carton, will be
shipped from London's three dis-
tributor warchouses: London
Records Distributing Corp./ Ser-
vor, N.J., will ship to the East;
London Records Midwest, Chi-
cago, will ship to the Midwest;
and London Records California,
Los Angeles, will ship to the
West,

Highlighting the LP release
are new. albums by Tom Jones
(Parrot), the Rolling Stones
(London), Mantovani (London),
Frijid Pink (Parrot), Savoy
Brown (Parrot), Chilwack (Par-
rot), the Keef Hartley Band
(Deram), Monterey String En-
semble (London), and a package
featuring John Mayall, Otis
Spann, Ten Years After, Savoy
Brown and Keef Hartley (Lon-
don). And for a special promo-
tion, London has placed Tchai-
kovsky's 1812 Owverture” re-
corded by the Los Angeles Phil-
harmonic, conducted by Zubin
Mehta in its “pop” category and
will give it a push in all pop
areas including the underground
market. The “1812" is coupled
with Tchaikovsky's “Romeo and
Juliet.”

Phase 4 Issues

In London’s phase 4 stereo re-
lease are packages by Henry
Lewis conducting the Royal Phil-
harmonic Orchestra, Leopold
Stokowski conducting the Lon-
don Philharmonic Orchestra,
Frank Chacksfield, and Stanley
Black. London's new classical re-
leases are covered in the Classi-
cal Section.

The meeting, which drew
more than 150 distributors and
promotion men from the U.S.
and Canada, as well as special
“thank you" appearances by con-
conductor Stanley Black, and
opera stars Joan Sutherland and
Renata Tebaldi, was helmed by
Herb Goldfarb, head of national
sales for London; Walt Maguire,
head of pop a&r and sales, and
Terry McEwen, head of the
classical department.

The closing segment of the
meeting was turned over to Andy
Tomko and Ira Trachter, Bill-
board's manager of charts and
cirector of charts, respectively.
An explanation of Billboard’s
chart operation was followed by
a question-and-answer period.
Conclusion of the give-and-take
was that the communication lines
from the manufacturers, his peo-
ple in the field, and the trade
press charts should be tightened.

Billboard is published weekly by Billboard Publications, Inc., 165 W, 4&th 5t., Mew York, N. Y. 100346, Subscription rate: annual rate, $30; single-copy price, $1. Second class pestage paig
at Mew York, M. Y.. and at sdditional mailing offices. Current and back copies of Billboard are available on microfilm from IM/ 1M Press, P.0. Box 720, Times Square Station, New Yerk 10036,
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General News

Famous Music, Barry WB, Atlantic
Tie on Pub Complex

NEW YORK — A joint ven-
ture music publishing company
has been set up by Famous Mu-
sic Corp. and Jeff Barry, The
new complex will be under the
creative supervision of Barry and
will comprise two publishing
2ul ‘oisnpy ssasaH ‘saiueduwiod
(BMI) and Top Floor Music
(ASCAP).

Both Heiress and Top Floor
will operate independently of
Famous in the creative area;
however, administrative and ex-
ploitation of the catalogs de-
veloped will be under the direc-
tion of Famous' vice president
and general manager, Marvin
Cane.

Heiress and Top Floor have
already turned out a large num-
ber of compositions for Jeff
Barry production deals. To con-
tinue the flow of material for
record production, Barry is as-

sembling young writers to staff
the two publishing companies.
These include Neil Goldberg,
Gil Savin, Steven Soles, Michael
Soles and Ned Albright. Andy
Kim, who collaborated with Bar-
ry on “Sugar, Sugar,” among
other songs, will continue work-
ing with Barry. Robin McNa-
mara, whose recent hit is “Lay a
Little Lovin® on Me,"” will also
contribute to the catalog.

The joint venture company
will operate only in the U.S.
However, Barry and his publish-
ing advisors have already begun
negotiating subpublishing agree-
ments with companies through-
out the world.

In addition, the staff of Heir-
ess and Top Floor will continue
to function independently as rec-
ord producers creating masters
for submission both domestically
and worldwide.

Jukebox Buyers Cut Costs;
Buy Disks From Indie Dist.

By EARL PAIGE

GREENVILLE, S5.C. — An-
other although more subtle fac-
tor behind the growth of the
independent record distributor is
the growing number of cost-
conscious jukebox programmers
they are selling direct rather than
through one-stops. Faced with
the need for more records be-
cause of the switch to servicing
jukebox locations weekly rather
than every other week, program-
mers such as Cecil Parsons here
are taking another look at that
7-cents-per-record savings ob-

tained by bypassing subwhole-
salers.

Parsons savs he services 75
percent of his jukebox stops
every week and changes three
records each time. He thus re-
flects a trend documented in a
recent Billboard Publications
Corporate Research Division
study which shows operators'
purchases have jumped from 201
records per purchase order to
285 (Billboard, May 30, 1970).

A programmer here at Witt

(Continued on page 55)

Nero Will Debut Original
Work in Concert in L.I.

NEW YORK — Peter Nero
will debut his original musical
work, “Anne Frank: Diary of
a Young Girl,” Sunday (27) in
the new sanctuary of Temple
Beth El in Great Neck, N.Y.
Soon after the concert, Nero
plans to record the composition
for Columbia Records. He also
plans to perform the work on

future concert dates both here
and abroad.

For the debut performance
Nero will conduct a 40-piece
orchestra, a vocal choir of six
men and siX women, a 22-voice

Publishers Assn

DETROIT — Jobete Music
Co., the publishing wing of Mo-
town Records, has just been
elected to membership in the
National Music Publishers As-
sociation by the NMPA board
of directors. The total number
of new member firms who have
joined MNMPA this year is now
four.

Leonard Feist, executive
vice president of NMPA, noted
that the association is consist-
ently broadening its geograph-
ical base of membership. Con-
sequently, added Feist, plans
have been made by the asso-
ciation for more travel to the
nation’s Key music centers. This
includes a visit to MNashville
during the annual country
music convention Oct. 13-15,
to hold meetings with the ex-
ecutives of the NMPA's many
MNashville based firms. Feist will
then go to Nashville to confer
with a number of publishers

4

yvoung peoples chorus, a rock
group and a l4-year-old girl
narrator reciting the words of
Anne Frank.

The work includes 12 original
songs that feature music com-
posed by Nero, with words by
Anne Frank,

The event is being held for
the benefit of Temple Beth El,
and marks the dedication of the
new 2,000-seat sanctuary.

Nero, who lives in Kings
Point, is a member of the temple
and is chairman for the event
for which he is donating his
time and services.

Names Jobete

there and attend the annual
awards bangquet of the Gospel
Music Association.

Branch Rolls

NEW YORK—The Elektra-
Nonesuch, Warner-Reprise, At-
lantic-Atco-Cotillion branch dis-

tribution In Cleveland—exclu-
sively reported in Billboard,
Aug. 22—will be operational
on Oct. 1, announced Ahmet
Ertegun, Atlantic president,
and wvice president, Warner

Bros., in charge of music.

The Cleveland operation will
also cover the adjoining Cin-
cinnati and Pittsburgh mar-
kets. Both Pittsburgh and Cin-
cinnati as well as Cleveland
will have resident sales and
promotion staffs.

Cleveland branch will be
headed by Mike Spence, for-
merly with RCA.

The branch set up has been
supervised by Atlantic’'s Dave
Glew, Warner's Joel Fried-
man and Elektra’s Mel Posner.

Peggy Lee to Join
Quinn on TVer

NEW YORK—Peggy Lee will
join Anthony Quinn as sole per-
formers for the “Kraft Music
Hall" upcoming special, “A Man
and a Woman,” to be aired
Wednesday (23) over NBC-TV.
Miss Lee has also been set to
tape a segment for Johnny
Cash's show (ABC-TV) in Octo-

ber.
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Angeles as part of a giant promotion drive for Ampex Recording artist,
Jesse Winchester. Larry Harris, president, Ampex Records looks in on
the building process. See story page 4.

UA Music Steps Up Drive In
Contemporary Folk-Rock Field

NEW YORK—United Artists
Music Group is beefing up its
drive into the contemporary
folk-rock field. The firm has
added to its writer roster Eric
Anderson, who records for
Warner Bros., and Johnny Bas-
sette and David Cohen. Bassette
records for United Artists Rec-
ords and Cohen will make his
recording debut in the near
future.

Tom Paxton recently became
an exclusive writer for UA when
his Deep Fork Music Co. was
purchased by United Artists
Music Group. Tom Paxton has
an album of his own composi-
tions in release, as does Eric
Anderson.

UA also is picking up record-
ing action on Paxton’s songs,
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THE RCA RECORDS-Don Kirshner party at Felt Forum to launch the
Kirshner label "Globetrotters’ group show. The photo on left shows
Mort Hoffman, RCA Records’ vice president of commercial operations,
chats with Meadowlark Lemon of the Globetrotters. The center photo
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especially “Whose Garden Was
This,” which is the title of John
Denver's new RCA Records
album, and which is also being
performed on many television
variety shows by various artists.
Murray Deutch, executive vice
president and general manager
of United Artists Music Group,
has set in motion a Coast-to-
Coast and worldwide promotion
campaign on behalf of UA’s
writers and their material.

Scepter Mee
Draws Solid
Attendance

LAS VEGAS—Scepter Rec-
ords held a meeting for pro-
motion  representatives  from
over 30 regional distributor-
ships here at the International
Hotel to increase communica-
tions among the representa-
tives,

Scepter has now decided to
make the meet an annual af-
fair because of its success, said

national _promotion director,
Denny Zeitler. Zeitler and
Chris Jonz, general manager

for r&b product organized the
meeting.

Those attending included
Glenn, Robbins, Paul Pieretti,
Jack Solinger, Gary Schaffer
(San Francisco), Larry Hayes,
Charlie Reardon (Denver), Otto
Burston, Abe Guard (Balti-
more), Vic Perotti (Cleveland),
Ray Malinda, John Mitchell
(New Orleans), Roger Bland
(Dallas) Bud Woalters (Cincin-
nati), Dave Stefan (Milwaukee),
Fred Saxon (Detroit), Bill Coom,

(Continued on page 82)

shows the action during the Celebrity-Globetrotters game which the
Globetrotters won. The photo on right shows Kirshner chatting with
Dave Stallworth of the New York Knicks.
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All the way back to 3 million B.C.

To be precise, it's a musical
fantasy. With imagery that takes
you away on an excursion of
musical ideas.

It's The Flock's second album.
Their first album, “The Flock,”
was a chart best seller at well
over 100,000 copies.

They recently returned from
an incredible European tour:

“The Flock is just fantastic.

... Suddenly The Flock has
arrived,” said Roy Shipston,
DISC & MUSIC ECHO.

And “The Flock...proved that
U.S. Groups have reached incred-
ibly high standards of musician-
ship that British bands will

have to go a long way to beat”
was the comment of Chris Welch,
MELODY MAKER.

And from Amsterdam the
reviews went from “Best band”
to “Spectacular.”

The Flock's Jerry Goodman,
who liberated the violin from
classical to electric, is the

—WWW americanradiohistorv com

WFLOCKALBUM
Y TAKES YOU BACK.

current top pop violinist in the
Jazz & Pop International
Critics Poll.

And now, 'Dinosaur Swamps'":
music that covers every known
expression and form to create
those of its own.

So, not only does it take you back.
It also brings you all the way
to the future.

ON COLUMBIA RECORDS =
AND TAPES
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NARAS Will Beef Up Education,

Cooperation and Administration

ATLANTA — The Record
Academy (NARAS) has set the
wheels in motion for a greater
emphasis on educational pro-
grams, closer cooperation be-
tween chapters through more
frequent national committee
meetings, and projected in-
creases in administrative man-
power., The plans were blue-
printed at a meeting of the Na-
tional Trustees Sept. 12-13 in
Atlanta’s Royal Coach Motor
Inn.

In addition, the 24 National
Trustees voted to retain with
a few slight modifications, the
existing list of Grammy Awards
categories; moved this vear's
eligibility cut-off date from No-
vember to Oct. 15 to afford
more time for preparation of
the Academy’s projected live
awards television special, and
re-elected Irving Townsend as
its national president for an ad-
ditional one-year term, the first
time a NARAS president has
been accorded such an honor.
Atlanta’s Bill Lowery was elected
national secretary, while Father
O’Connor, Wesley Rose and Bill
Cole were re-elected as national
officers.

NARAS' educational plans
center on a Nashville proposal
to create an Institute of Crea-
tive Development and Training
for the recording arts and sci-
ences to be housed in Vander-
bilt University and to draw upon
the facilities, faculties and stu-
dents of other area colleges,
such as Fisk and Peabody. Its
aim would be to educate and
prepare students for active par-
ticipation in the field of record-
ing. The National Trustees au-
thorized $20,000 to finance a
one-year pilot program that
would be expected to serve as
a model for similar programs
in other cities. and which would
explore relationships with the

Top Awards fo
3 at Montreux

o Continued from page 1

the first time, next year's win-
ner of the diplome d'honneur
was announced a year in ad-
vance.

The prize-winning albums
were the Shotakovitch Sym-
phony No. 13 (“Babi Yar™) by
Eugene Ormandy and the Phil-
adelphia Orchestra (RCA), Ber-
lioz “The Trojans” conducted
by Colins Davis (Philips), and

Volume [ of Schubert songs
sung by Fischer - Dieskau
(DGG). This year's diplome

d’honneur went to Elsa Schiller,
former classical chief of DGG.
Next year the honer will go to
Chicago Symphony conductor
Georg Scotti, for his total con-
tribution to the recorded reper-
toire, most especially for Wag-
ner's “Ring” and this year’s
“Rosenkavalier” of Richard
Strauss, one of the leading con-
tenders for the 1970 prizes.
The American juror was
once more Leonard Marcus,
Editor-in-Chief of High Fidel-
ity. The other jurors were Felix
Aprahamian and F. Granville
Barker of Great Britain; Michel
Hofmann and Edith Walter of
France; Carl-Heinz Mann and
Feliz Schmidt of Gemany; Clem-
ent Daily of Belgium; Bengt
Pleijel of Sweden; Pierre Hgli
of Switzerland, and Alberto
Gimenez of Argentina.

community-at-large. Nashville's
Rick Powell, an instructor at
Peabody, heads the commitiee
composed of representatives
from each of the NARAS chap-
ters.
Other Moves

In addition to the educational
committee, the Trustees author-
ized the creation of a new [i-
nance committee, a television
committee, and a national ad-
ministrative committee, the last
to work with a professional
executive placement agency in
its search for a full-time admin-
istrator who would correlate the
Academy’s various national ac-
tivities that are currently handled
by local executive directors in
L.os Angeles and New York. To
administer the ever-increasing

Grammy Awards nominating
and voting procedures, Los
Angeles executive director Chris-
tine Farnon was empowered to
hire an assistant.

Other activities during the
meeting included a discussion
with the Academy's TV com-
mittee and a network repre-
sentative regarding plans for the
telecasting of the Grammy
Awards presentations; author-
ization of the creation of a mem-
bership profile that would enable
the Academy and its chapters
to better serve its members; and
the continuance of the NARAS
Awards Guide program that

makes most of the industry’s
outstanding recordings available
to all voting members at reduced
prices.

IRVING TOWNSEND, center, first national president of NARAS ever
to be reelected, is flanked by the Record Academy's national officers;
left to right, Wesley Rose, second vice president; Father Norman J.
O'Connor, first vice president; Bill Lowery, secretary, and Bill Cole,
treasurer.

Executive Tumntable

WV amercanracionsion com. =

In a move anticipated for some time Elmer H. Waverling has
been succeeded as president of Motorola Inc. by Wiliam J. Weisz
who was executive vice president. Waverling becomes vice chair-
man and is chief operating officer. Weisz is assistant chief op-
erating officer. Dr. Daniel E. Noble, board vice chairman, is now
chairman of the science advisory board of the directors’ staff, a
new post.

* % ¥

North Carolina broadcaster, J. T. Snowden now represents
licensing firm, SESAC in the Southeast U.S. He
wis formerly vice president and general man-
ager of WNCT, Greenville, N.C. before joining
SESAC's field staff. He replaces Glenn Ramsey,
SESAC’'s representative in the Southeast for
more than 15 years. Ramsey is semi retired and
will act as a consultant to SESAC. . . . Del
Serino heads the Al Gallico Music Corp. as
general professional manager. . . . Andy Pappas
appointed director of sales and Mid-West representative of the
Laurie group of companies in the commercial music operation.
Harold Hamson named East Coast representative, responsible
for East Coast sales. Anthony Esposito joins Eliot Greenberg and
John Abbott as Laurie’s creative staff.

* % ¥

Eddie Lambert has left the a&r staff of Capitol Records. He
wias responsible for coordination of Apple Records product
releases. He will relocate in Los Angeles. . . . Ernie Phillips,
formerly national promotion director, Abnak Records has
opened his own independent production office in Dallas. . . .
Loin Spose joins CEMI (Creative Electronic Musical Industries)
as assistant to the vice presidents and directors of the company’s
New York operation. . . . John Weed has rejoined the Arranging

Factory, New York following a series of operations.
* * &

Eugene Knelolf will head up advertising, sales promotion,
development and marketing of new products, RMS Electronics
Inc., N.Y. He was company advertising manager from 1955
until 1960, before working on a freelance basis
for RMS. . . . Charles N. Daigneault appointed
personal electronics products sales manager for
the consumer products division, Motorola Inc.
He was formerly marketing manager, portable
electronics  division, Westinghouse Electric
Corp. John E. (Ed) Fixari named manager,
business and industrial markets, education and
training products group, Motorola Systems Inc.

SNOWDEN

FIXARI
He was previously district sales manager for the education and

(Continued on page 82)
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The Gypsy predicted
there would be a hit

in Brian Hyland's future.

It's not just a hit
it's a SMIASH!
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Financial News

Audio Fidelity Seeks
Satchmo Film Rights

NEW YORK—Audio Fidelity
Records is negotiating for film
rights to the life of Louis Arm-
strong. Details of the pact are
being worked out and final ink-
ing is expected soon, according
to Audio Fidelity.

Meanwhile, Audio Fidelity has
also received the green light
from Armstrong and his at-
torneys to release an album re-
corded by Audio Fidelity. The
album, “Louis Armstrong,” will
be available on the consumer
market by early October.

In other news from Audio
Fidelity, the company has de-

Only

Fidelitone
builds
sound

quality...

from diamond tip
to plastic grip!

Fidelitone is the only needle
manufacturer who makes a com-
plete diamond needle controlling
gquality throughout production.
Fidelitone also provides you with
the most effective merchandising
program in the industry.

Yes, we Make It Easy for you to
sell more Fidelitone needles and
make more money at it, but it's
not easy to make diamond
needles.

First, we grind the diamond
points (a) to exacting tolerances
+ 0001” (1/10,000 of an inch).
We are now the world's leading
producer of diamond points!

The needle shank (b) is hollow
aluminum tubing only .02" in
diameter that must be cut,
crimped and drilled.

We compound and mold our own.
rubber bearings (c) to unigue
dynamic performance specifica-
tions.

We also mold plastic lever arms
and grips (d). Everything is made
and put together in our Chicago
plant. After thorough inspection,
it goes into the Fidelitone plastic
needle box (we make these, too!).

The complete Fidelitone story is
easily summed up . . . stick with
the Ileader! Fidelitone is the
leader . . . the only American
company to make a complete
diamond needle . . . the only
needle line to offer a complete
merchandising program  that
Makes It Easy for you to build
sales and profits,

Fidelitone

Advancing Technology and Merchandising
with...THE TOUCH OF MAGIC

B415 N, Revenswood Avenus, Chicago, linalx G0626

cided to change its name from
Audio Fidelity Records, Inc., to
Audio Fidelity Enterprises, Inc.
The decision was made at the
firm's second annual stockhold-
er's meeting held here recently.

According to Herman D.
Gimbel, the company's president,
the move to incorporate the
name change was in keeping
with the firm's plans for vertical
development.

Recent acquisitions of Audio
Fidelity include Chart Records,
a country label headed by Slim
Williamson; Phil Schapiro Inc.,
headed by Phil Schapiro, and
specializing in the production of
festivals and shows throughout
the world; and the establishment
of Tiger Tail Toys, a division of
Tiger Tail Records, devoted to
the manufacture of toys for the
pre-teen age group.

Audio Fidelity has also com-
pleted a deal for the cash pur-
chase of Sound Center Record-
ing Studios. The company will
use the studios to record its own
acts, as well as make them avail-
able on a rental basis to pro-
ducers and artists.

Gimbel told his audience, “We
have also entered into an agree-
ment with Equine Films for the
exclusive rights to the sound-
track of the movie, "P.O.N.Y.,"
which features such recording
groups as, the Youngbloods, and
MNorma French and Bobby Scott.

“At the same time,” he con-
tinued, “we have reached a sep-
arate agreement with Bobby
Scott for the creation and prod-
uct of album product for our
label.

“We have also worked out an
arrangement with Sienna Pro-
ductions whereby our new group,
The Goggles, will be featured on
an NBC-TV special this fall. The
musical soundtrack of that pro-

will be released by us.”

Audio Fidelity has also re-
vamped and revitalized its na-
tional marketing and distribution
force to include outlets across
the nation. This division is head-
ed by Mitch Manning, national
sales director. New distributors
appointed include Stereo South,
Atlanta, Ga.; Sounds, Inc., Nash-
ville; United Record Distribu-
tors, Houston; and Choice Rec-
ord Distributors, Kansas City,

Musical o LP
Story on TV

NEW YORK-—The story of
how the music of a Broadway
musical becomes an original cast
record album has been produced
as a television special by Talent
Associates and will be aired Oct.
26 on five Group W television
stations, The TV special is an
edited version of 20 hours filmed
in a Columbia Records studio
during the recording session of
“Company.” The musical's pro-
ducer-director Harold Prince
and composer Stephen Sondhein
appear in the special with the
performers and others. The hour
show was done by executive pro-
ducer Daniel Melnick, producer
Chester Feldman, and associate
producer Judy Crichton. Among
the stations it'll be shown on
are WBZ-TV, Boston: KYW-TV,
Philadelphia; KPIX-TV, San
Francisco; KDKA-TV, Pitts-
burgh; and WJZ-TV, Baltimore.
Thomas Z, Sheppard produced
the LP.

Golden Crest
Earnings Up

NEW YORK—Golden Crest
Records, Inc., has reported a
47 percent increase in per
share earnings for fiscal 1970
ended April 3.

According to Golden Crest
president, Clark F. Galehouse,
the company’s per share earn-
ings rose to 25 cents from 17
cents in fiscal 1969. The 1970
figures include sales and earn-
ings of acquired companies.

The firm’s sales for fiscal
1970 were $2,572,777 up from
$1,677,145 the previous year.
Profits before taxes climbed to
$389,601 from §194,164 in
1969; and profits after taxes
were $200,926 as compared with
5117,090 for the 1969 fiscal
year.

Atlantic Rereleases
‘Something in Air’

NEW YORK — "“Something
in the Air" a single by U.K.
group Thunderclap Newman
on Track Records, distributed
by Atlantic, has been re-
released. The original issue was
a 1969 release but the cut is
featured on the current New-
man LP, “Hollywood Dreams.”
Airplay on the track is the
reason given for Atlantic's de-
CISIOM.

Pickwick Income Rises
15% for First Quarter

NEW YORK—Pickwick In-
ternational’s net income rose 15
percent to $440,207 during the
first quarter of fiscal 1970,

ended July 31. Net income for
the same period during the pre-
vious fiscal year was $384,364.

Sales were up 20 percent or
$13,429,573 as compared to
$11,177,243, Earnings  per
share increased to 23.1 cents
as against 20.1 cents, a 15 per-
cent increase. The average
number of shares outstanding

during the quarter ended July
31, 1970, was 1,903,735 as
against 1,899 988 during the
quarter ended July 31, 1969.

Net income for the fiscal
vear ended April 30, 1970, rose
24 percent to $3,135,344 as
against $2,526,997 during the
previous fiscal vyear. Sales for
the year were up to $61,410,-
415 from $51,664,724, an in-
crease of 19 percent. Earnings
per share rose to $1.66 from
$1.40, also an increase of 19
percent.

See Cos. Pumping $5.5 Mil
Into Radio Spots This Year

e Continued from page 1

Most of the non-cooperative
advertising being done today

iIs on albums, Morrison said.
Record companies are using
these spot buys of radio time in
order to break albums by new
artists “and it's been proven
that effective commercials in
the right place can boost al-
bum sales even after the group
has become established.”

Many record companies are
backing away from cooperative

Market Quotations

As of Closing, Thursday, September 17, 1970
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advertising with distributors be-
cause of the reluctance of dis-
tributors to participate in the
cost of breaking a new group.
Too, said Morrison, it may not
be worthwhile for a distribu-
tor to participate in relation to
the number of albums he'll sell
in his market. Frankly, it's
often faster, and a record com-
pany can coordinate the deliv-
ery of its product with the
radio advertising just to buy
the spots direct, Morrison said.

Where MRA comes in, he
said, “is that we can provide
an estimated 10 to 20 percent
more  effective buying for
the record company's money.”
MRA offers two types of ser-
vices through its media sales di-
vision. For one thing, it will
consult on a yearly basis to
assure a record company that
it's getting the most for its
money in its cooperative ad-
vertising venture and advise it
on budgets.

Otherwise, MRA will actu-
ally buy the time—tailored to
the type of product and the
format of the radio stations—
*at the right price,” said Morris-
son. “Some record companies
are spending as much as
530,000 to S$50,000 in inac-
curate radio buying.”

At any rate, radio advertis-
ing can only go up. The
main reason will be that tape
cartridge sales are growing.
And he felt that the cartrid
TV industry, as it builds, will
result in “skyrocketing” expend-
itures of advertising of the car-
tridge TV product on television.

Sony Now
On Exchange

NEW YORK — The Sony
Corp., has become the first
Japanese company to have its
securities listed on the New
York Stock Exchange. The
stock has been assigned ticker
symbol “SNE.”

The first 100 shares of
“SNE" were purchased by Akio
Morita, executive vice presi-
dent and co-founder of Sony.

Sony listed its American De-
positary shares. The securities
were previously traded on over
the counter market since 1961.
The company had sales of $302
million in fiscal 1969, and sales
for the current fiscal year which
ends Oct. 31 are expected to
approximate $400 million.

CTI Distributor

MIAMI — CTI Records,
headed by Creed Taylor, has
changed distributors here to
Tone Distributors. CTI was
formerly handled by Campus
Distributing.
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General News

Ampex Mil Deal With PVI

o Continued from page 1

albums by Dizzy Gillespie, J.
J. Jackson, Floyd Westerman,
the Odds & Ends, the Albert
Hotel and James Moody. The
Odds & Ends have a single
climbing the soul charts.
Perception Ventures capital-
izes on both in-house pro-
ducer-writers such as Jimmy
Curtiss and Maurice Irby, but

‘Naturally’ Writer

NASHVILLE — “Act Natu-
rally” was written by Johnny
Russell and Vomi Morrison, in-
stead of Buck Owens, as re-
ported in the Sept. 5 Billboard.
Russell now writes for Glaser
Publications here.

also has independent-produc-
tion deals with Thom Bell and
Bobby Martin and Herb Rooney,
and is seeking more. Several
major deals with foreign pro-
ducers are now pending. Dan
Teitelbaum is executive vice
president of sales of PVI, Jean-
nic Brittan is director of pro-
motion, Jeff Delinko is con-
troller.

Philips said that PVI will
be backing the Ampex promo-
tion activities through con-
sumer and trade advertising.
In the case of the Westerman
LP, PVI is using radio spots
in-store and window displays,
and outdoor bus advertising to
promote his LP, “Custer Died
for Your Sins.”
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Wallerstein: Salesman to Titan

By JOHN HAMMOND

Executive producer and director of talent acquisitions, Columbia Records.

Editor's note: The news of
the death of Edward Wallerstein
was reported in Billboard Sept.
{2, In this article John Ham-
mond details Wallerstein's ac-
complishments as a record ex-
eculive.

In 1920, Ted Wallerstein
took his first job in the record
industry as a salesman for the
brand new Brunswick label. By
the time he retired as chairman
of the board of Columbia Rec-
ords In 1951 he had almost
singlehandedly rescued one com-
pany (the Victor record di-
vision of RCA) from disaster
and huilt Columbia into a lead-
er of the industry.

Ted was a small man physi-
cally, and an intellectual giant.
A graduate of
Haverford Col-
lege, he was the
son of an attor-
ney who did ex-
tensive work for
the American
Civil Liberties
Union, includ-
ing the defense

WALLERSTEIN of the celebrat-
ed radical John Reed, the only
American to be buried within
the walls of the Kremlin. He
was anything but the typical
corporation executive in outlock
and background, and had a
healthy respect for dissent and
innovation,

At Brunswick, he rose to sales
manager, and survived the tran-
sitional period of the American
Record Co. regime (1928-32).
By this time the record business
was practically finished—thanks
to the depression and radio—
and he gratefully accepted a
post as general manager of RCA
Victor when it was offered to
him in 1932, Although RCA
was the largest record company
at the time, its sales had slipped
disastrously and there was a real
question as to whether it would
remain in the record business.
Almost immediately he launched
the first long-playing record in
1933, which was an inglorious
failure because of the lack of
machines to play them and the
inability to produce an unbreak-
able record. In many ways he
was the architect of the swing
era and was responsible for the
resurgence of the big band with
the signing of Benny Goodman,
Tommy Dorsey, Artie Shaw
and Duke Ellington, among
others. He realized that the
vouth market was the key to
the growth of records and he
aimed the product of both the
Victor and Bluebird labels into
this market. A fter signing
Glenn Miller first at Bluebird
and later transferring him to
Victor, he rebuilt the Red Seal
Division of Victor so that in
1937 it had captured some 95
percent of the classical market.
I know this personally because
at that time [ was sales manager
for the Columbia Masterworks
Division of the American Rec-
ord Co., which had a glorious
3 percent of the classical mar-
ket.

But Ted felt frustrated at
RCA., The record division was
only a tiny part of the huge
RCA complex and he had to
report to men who had no
faith in the future of the busi-
ness. In those days there were
only three important companies
in the business: RCA, Decca
and the various labels controlled
by the American Record Co.

In 1938, Wallerstein persuad-
ed Ike Levy, executive vice
president of CBS, to purchase
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the American Record Division
of Consolidated Film Industries.
Even though ARC had such
labels as Brunswick, Wocalion,
Perfect, Columbia, and Okeh,
it had a pitifully small share of
the market and, in December
1938, CBS was able to buy from
Herbert R. Yates the entire
ARC operation — including the
factories at Bridgeport and
Hollywood—and the studios in
New York, Chicago and Cali-
formia for S§750,000. On the
week of the purchase Ted suf-
fered the first of several heart
attacks, but by the first week
in 1939, Ted was at his desk at
Columbia’s new headquarters at
799 Seventh Ave., for Columbia
leased the sixth and seventh
floors which had been the head-
quarters first of Brunswick and
later of Decca.

The first innovation which
Wallerstein instituted at Colum-
bia in 1939 was to pave the way
for the introduction of the long-
playing record. He brought in
an engineer, Ike Rodman, who
had been chief engineer at
Musak, the transcription com-
pany, whose product was re-
corded at 33%5, Beginning in
1939 Columbia recorded 3314
15-inch safeties of all 78 material
—both pop and classical—so
that when LP's came in there
could be instantaneous transferal
of all masters. The next thing he
did was to cut the prices of pop
records from 75 cents to 50
cents and the prices of 12-inch
classical records to $1. He
immediately discontinued the
Brunswick and Vocalion labels,
which were owned by Warner
Bros., and leased to the Ameri-
can Record Co. for a 10-year
period, which had started in
1932 and was due to end in
1942, after which time they
would surely have been trans-
ferred to Decca in which War-
ner Bros. then had a minority
interest. He reinstituted the Co-
lumbia label and Okeh labels,
neither of which had been par-
ticularly active in the latter part
&f the thirties. As a former ex-
ecutive at RCA he choose the
color red for the Columbia pop
label and revitalized the classi-
cal line by taking both the New
York Philharmonic and the
Philadelphia Orchestra from
RCA. He kept on the Recording
Director of ARC, Joe Higgins,
who was to scale down the roy-
alty rate from 2 cents fo 112
cents for the new 50-cent label
and, within a few months, Co-
lumbia had its first genuine hit
in the Orrin Tucker record *Oh,
Johnny.” He brought in bands
like Benny Goodman, Duke El-
lington and Count Basie to bol-
ster the youth image of Colum-
bia and took such wvocal stars
as Frank Sinatra and Dinah
Shore from Victor, Tt wasn’t too
long before Columbia became
once again an active force in the
record business.

In the early forties Ted per-
suaded CBS to buy the old
Brunswick building at 799 Sev-
enth Ave. for $250,000, and
within a very few years Colum-
bia Records occupied the entire
building. He was determined to
make Columbia the technical
leader of the business and was
responsible for building the first
classical studios and greatly im-
proved the quality of the prod-
uct coming out of the factories
in Bridgeport and Hollywood.
He raided RCA mercilessly for
technicians and sales personnel
and within two or three years
captured 40 percent of the clas-

sical market (up from 3 per-
cent) and an ever larger share
of the pop market.

War Hurt Plans

The war thwarted his plans
for the LP and so he had to
wait until 1947 before serious
work could be done on this all-
important phase of the record
business of the future. In that
vear, he persuaded CBS to buy
as war surplus the old Reming-
ton Arms factory at King's
Mills, Ohio, with its several mil-
lion square feet of manufactur-
Ing space, where he envisioned
Columbia pressing the major
part of its catalogs and manu-
facturing at low price the equip-
ment on which it could be
played,

It was about this time that the
first of several brushes with the
CBS brass occurred. Ted was
dissuaded from a desire to man-
ufacture equipment for the LP
and instead the Philco Corp. put
out the first players for the LP
in 1948, Ted had envisioned a
one-speed market at 3314, but
he was thwarted here by the
RCA 45 doughnut disk.

For classical records the LP
was an almost instantaneous suc-
cess as was the 10-inch pop LP,
but the 3314 pop single could
not compete with the 45. This
was one of the few times that
Ted ever failed in an industry
concept.

In 1945, Wallerstein brought
in Bill Bachman as chief engi-
neer for Columbia. He had de-
veloped the magnetic cartridge

(Continued on page 82)
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HONENT

We were really going to do a number at the
NARM Tape Convention friends. We had
planned to recruit every streamlined dancer and
Golden Girl we could find. We had visions of
drummers and horn players and acrobats and
singers and dancers and high steppers marching
through the convention with feathers flying,
flags flapping and toes tapping. Then we got the
news. We couldn’'t have the whole floor. Only a
little table. A little table?? So we regrouped and
thought it over. We've decided to show you our
entire pop and classical line of tape product via
a speclally prepared slide presentation which

polvdor

Polydor Incorporated

1700 Broadway

features the first recordings on Polyvdor by Ar-
thur Fiedler and The Boston Pops Orchestra.
Our star tape guys, Sid Love and Irv Trencher
will be there too, along with most of our national
and regional reps. They're going to tell you all
about our marketing and distribution schemes
and how yvou can make them work for you, We
hope you'll stop at our table and see what we're
up to. And by the way, we're already working
on next year’'s convention. It'll be a surefire
smash. If we can just get the State of Texas and
the population of India to cooperate.
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Tape CARtridge

Tele-Cartridge: Indie
With ‘How to’ Projects

LOS ANGELES—The recent
display of enthusiasm in car-
tridge TV software production
has sent a number of independ-
ent companies barreling ahead.

One that is particularly strong
in creating projects for cartridge
TV is Tele-Cartridge Enterprises.

The company is developing a
series of educational but enter-
tainment-oriented “how to" g:‘r;:l-
grams, including one for CBS's
Electronic Video Recording
(EVR) and another for Avco’s
Cartrivision.

“How to" programs will be
developed for all competing car-

tridge TV concepts,” said Ken
Fritz, president of Tele-Cartridge
Enterprises. “Until the industry
standardizes on one or two sys-
tems, our company will produce
software either exclusively or
non-exclusively for all concepts.”

Fritz, a partner with Rosalind
Ross, formerly executive direc-
tor with Dick Clark Productions
and GAC, is building a creative
staff to supply scripts, produc-
tions, etc.

Initial projects include a series

on home maintenance, where in-
structor-handy man Don Good-
(Continued on page 31)

11 Jfom" tape a.m[

F&gkgassette accessories

l..-* L
1"— - ""-l-

. —_

asTC"
Deluxe
Tape
Cartridge Cases
Holds 24 tape cartridges. Avail-
able in black, blue, brown, white.
99TC* and 100TC* Holds 15 tape
cartridges. Available in 4 colors.

Deluxe
Cassetlie
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Haolds 30 casseties.
Available in brown and black.
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i tractive red plush interor, l6ck and kay.
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Blank
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Home Tape
Storage Cabinets
Modern walnut
finish swivel base
allowing easy
accessibility.
B82TC Holds 48
cartridges.

BATC Holds 48 cassettes.

Tape-Stor Deluxe Storage Cabinetls
97TC—Holds 30 Cariridges
98TC—Holds 36 Cassettas

Sliding styrene doors in walnut
finished cabinets protect tapes.
individual tape compartmenis.

*Deluxe Tape Cases lenture solid wood | Far
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Cartridge TV in Spotlight

As NARM Meeting Opens

e Continued from page 1

emergence of cartridge TV as a
mass consumer item.

There will be familiar names
in the business, RCA, CBS, Am-

ex, Sony, Philips, but there will
Ee new contenders, like Avco,
Twentieth Century-Fox, Magna-
vox, United Artists, Admiral, all
eager to become involved.

Like in audio tape, there will
be a need to mass merchandise
cartridge TV software.

Robert E. Brockway, presi-
dent of CBS's Electronic Video
Recording (EVR) division, said
it simply and to the point:

“Plan now for cartridge mar-
keting, warning that the indus-
try is moving rapidly and that
failure to apply their outstanding
advertising and promotion ex-
perience to this (cartridge TV)
opportunity could result with
others appropriating both op-
portunity and revenue with less
efficiency and immediacy.”

CBS, among others, 15 urging
motion picture theater owners to
take advantage of the profit po-
tential in rentals and sales of
prerecorded cartridge TV offered
to moviegoers. “Make entertain-
ment cartridges available in
theater lobbies,” he said.

In his keynote address to
NARM one year ago, Alan J.

Bayley, president of GRT Corp.,
said, “will the rack merchan-
diser broaden his base when tape
becomes more than an entertain-
ment medium?”

Bayley urged rack jobbers to
analyze new tape marketing op-
portunities, especially in video
tape. “Needed are operating
capital, better managerial super-
vision, more creative merchan-
dising and marketing, and more
careful inventory control and
analysis.”

In the next decade rack job-
bing dilemmas will multiply, as
the competition becomes greater
and the consumer more demand-
Ing.

Bayley said: “I don't think
you (rack merchandisers) can sit
out this new challenge. Now is
the time to investigate the full
tape market, not merely the use
of tape as an entertainment me-
dium.

“MNow is the moment to begin
to logically and rationally ex-
periment with the merchandising
of tape in new locations to learn
first hand the potentials and pit-
falls offered by these new chal-
lenges.”

He warned: “If you don't,
others will, for the manufac-
turers will find some path to
the users.”

Theater exhibitors are being

asked to use their lobbies as
videotape outlets. Film studios
are looking for mass merchan-
dising patterns to sell or rent
movies. Where will “how to"
tapes, educational tapes, indus-
trial tapes be sold if not on a
mass merchandising scale?

“Establish a strong position
in tapes for these non-entertain-
ment markets, for your capabili-
ties there will be your strength
during the era of cartridge TV,”
Bayley said. “It would be folly
to assume you automatically
have the marketplace sewed up.
The tape business should not,
will not and cannot be confined
to your current music mass mer-
-:handlsmg philosophies.”

“The opportunity is ripe for
record (and tape) rack merchan-
disers to exert their influence on
the videotape business,” said
an industry spokesman. “New
leaders in videotape are look-
ing for answers to software dis-
tribution to the consumer on a
mass scale.”

Having gone through the disk
war and the audio tape con-
figuration confrontation, it would
appear that the record merchan-
disers know how to reach the
consumer on a mass scale. All
they have to do is stand up and
be counted in the cartridge TV

Wave,

Selection Meets Paradoxical
Times With Wide Expansion

CHICAGO — The current
economy is.creating a paradoxi-
cal situation that finds many
tape player retailers reducing the
number of brands they carry
while at the same time expect-
ing manufacturers to offer an

ever increasing number of
models.
While some manufacturers

may retrench and concentrate in
selected areas, Selectron Interna-
tional here is meeting this mar-
keting challenge head on by ex-
panding its already broad line of
players and by bringing out yet
another brand name.

Marketing director Jerold Pe-
terson admits his firm is making
a bold move that is occurring
when sales of players have soft-
ened, but he believes that the
home entertainment manufac-
turer that is in business to stay
must confront the realities of the
marketplace.

Thus, Selectron’s array of 39
cassette players will be expanded
as will the growing number of
8-track models being brought out
under the supplementary Milo-
vac brand.

Already the only manufactur-
er offering a combination cas-
sette and B-track unit, Selectron
is expanding in nearly every di-
rection. The TP-1028 cassette-
8-track car unit with automatic
reverse will be brought out as
a home compact deck. Another
expansion is the new home unit
combining cassette, AM/FM
multiplex radio and a turntable.
Three existing cassette units with
radio will be joined by vyet
another portable with AM/FM
stereo.

In the B-track area, a new
low end unit combining AM/FM
stereo is to be added along with
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By EARL PAIGE

a deluxe player with monaural
to retail for $169.95 that will
combine AM/FM multiplex with
8-track player and recorder, and
Peterson acknowledges that the
firm is working on gquadrasonic
8-track equipment.

In fact, about the only innova-
tive areas Selectron is not talk-
ing about are automatic changers
and quadrasonic cassette. He ad-
mits that work is underway on

cartridge TV approaches but is
very reluctant to say much in
this area.

Still another area of expan-
sion 15 Selectron’s Aiwa language
learner machine which Peterson
says is selling so well in Japan
that U.S. delivery is only open-
ing up. Called the Pacemaker
I, it retails for $119. It has two
heads, one of them stereo, so

(Continued on page 20)

GRT Sells Building—
Audio Magnetics Move

LOS ANGELES—Two tape
companies, GRT Corp. and Au-
dio Magnetics, a wholly-owned
subsidiary of Mattel, are making
news on the financial front,

GRT announced the sale and
subsequent leaseback of its head-
quarters building in Sunnyvale,
Calif. The sale price was $2 mil-
lion and the lease term is 20
years.

The sale of the new building
is the first phase in GRT's fi-
nancing program to supply addi-
tional funds to support the busi-
ness projected for fiscal 1971,
according to Alan J. Bayley,
GRT president. In addition, it
will repay a portion of the com-
pany’s short-term bank borrow-
ings.

GRT also is negotiating for
the sale and leaseback of its
property in Chicago, valued at
more than $1 million, and nego-
tiations are being conducted with
several sources of private fi-
nancing.

Mattel's acquisition of Audio
Magnetics (July 31) resulted in

the issuance of approximately
900,000 shares, and may require
a payout over the next five years
of a maximum of 1.1 million ad-
ditional shares based on future
earnings, according to Burnham
and Co., a brokerage house. This
transaction brings the number
of outstanding Mattel shares to
14.5 million.

According to Burnham and
Co., Audio Magnetics' current
year's results will approximate
$13 to $14 million in reve-
nue with earnings on the order
of $1.2 to $1.4 million, The con-
tingent shares may be issuable
during the 1971-75 period. Au-
dio Magnetics will have to earn
in excess of $2 million after taxes
before any contingent shares will
be issued. On this basis, states
Burnham’s report, there should
not be any dilution of Mattel's
per share results.

(In a recent six-month state-
ment, Audio Magnetics contrib-
uted about 4 percent of Mattel’s
sales and about 10 percent of
Mattel's earnings.)
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PLANET GF THE TAPES

Motown is a world unto itself in the tape business. We were the first independent to
discover the advantages of producing our own tape. The result was
rocket-like delivery of your orders. This reliability factor and our galaxy of hit products
has made us number one in tape sales.
Now our stars are ready ogain to lift off on another trek through the sales universe.
. Be sure you rocket with them. e

“THIRD ALBUM"
Jackson 5

"EVERYTHING IS EVERYTHING" M-8-
Diana Ross

ROy "y "
@ Tllr.'lll:'-"':lt : IIUL* “ G-8.

.E.IF-.I R bk ;
S Greatest Hits 1954

Rendevous in Dallas withsyagur Motown Man
at Motown's Tape Control Center Suite in
the Fairmont during the NARM Convention.

w I Y
M 3 é
3* ksf’ zgj,fﬁ" »
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a U d | brings you
the world’s

most popular
tape winder,

=

- forcassettes
and 8-track.

THE ELECTRO SOUND 100-48C

AUDIOMATIC CORPORATION 915 Westchester Ave., Brong, ALY, 10458 (212) LU3-3500,/Cable: AUDIOMATIC

Tape CARtridge
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B-B- {billboard) Gols T.v. (cartridge television)

The industry is here. And Billboard is here to cover it.

Billboard magazine has just published 5 authoritative fEDﬂ-ﬁE
in which CBS, Philips, Sony and RCA experts discuss their

individual systems. Operations, costs, standardization, pro-
gramming and marketing are examined, Plus—a special article
on the legal implications of the new audio visual technology.
Reprinted from THE MUSIC INDUSTRY: MARKETS AND
METHODS OF THE 70's, the booklet consists of a compilation
of reports from Billboard’s second International Music Industry
Conference.

BILLBOARD, Dept. C-TV

2160 Patterson Street, Cincinnati, Ohio 45214

Please send me Billboard's "Special Report on Cartridge Tele-
vision" in the quantity checked below. My payment is enclosed.

— copies at $1.00.
In quantities of 10 or more, each copy is 75¢ each.

NAME
ADDRESS

CiTy STATE ZIP
Please add sales tax where applicable. 2C-TV

2 Women Giving Tape Industry
New Angles, Feminine Touch

By LAURA DENI

LOS ANGELES—Two wom-
en have proved that in a male-
dominated tape industry the dis-
taff side can get it on.

Sharyl Story is director of
educational products for Audio
Magnetics, a blank tape manu-
facturer. Sylvia Yearhardt is a
tape buyer for National Tape
Distributors, headquartered in
Milwaukee.

Miss Yearhardt came to Na-
tional Tape four years ago, while
Miss Story has been with Audio
Magnetics for a year, having
been hired as a “fluke.”

*I was unhappy with the job
I had and wanted a change,” she
said. “While looking through the
want ads I spotted a clerical ad
for something that wasn't cleri-
cal. I went into the agency. They
had placed a secretary with Au-
dio Magnetics, so they knew a
little about the place. The agency
lady called Audio Magnetics and
gave them a strong pitch about
me.

“They told me to ‘come to
work and we'll find something
for you to do." They didn't have
a job for me, but apparently
they had been thinking of start-
ing an educational department,
They told me ‘If you want the
project then go to it.’

“An educational department
is one place where a woman
could be acceptable. A woman is
always accepted in education.
Audio Magnetics gave me the  AUDIO MAGNETICS' Sharyl Story directs the educational department

(Continued on page 22) for the West Coast-based manufacturer.

el

WOULD YOU BELIEVE 12 SQUARE FEET?

* No returns

* No inventory problems

* No obsolescent stock

* No warehouse overhead
* No pilferage

RECORD-A-TAPE is a self-service duplicating machine with 48 master hit
albums. It tapes special 8-track cartridges at below discount prices.

The consumer inserts a token and a blank cartridge into the machine and
punches the album selection, In about 3% minutes he's got it! He retapes it
for far less the next time around...and the next...and the next. No slugs,
fellas— only the RECORD-A-TAPE token and cartridge will grind it out!

RECORD-A-TAPE is owned and serviced on a franchise-type basis by the dis-
tributor, with Electrodyne Corporation providing the know-how and paying
the royalties for the music. Distributor areas are still available. (Sorry.
Woestern Canada is sold). Each area, which includes a8 minimum of 10 machines.
costs 545,000, Additional machines may be purchased as needed.

For your choice territory contact immediately:

Marketing Director,

] A-
c/o Electrodyne Corporation

(213) 875-1900

73156 Greenbush Avenue, North Hollywood, California 91605

ELECTRODYNE CORPORATION. AN MCA TECH COMPANY

RECORD-A-TAPE

TAPE DUPLICATING CENTER

14
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Panasonic does for the car
what it did for the home.

Gives it stereo.

Panasonic’s 5-track stereo tape plavers let people hear what
they want when they want. While thev're driving. Just like
home, They love it.

Thevlove the CX-351, compact, economical stereo tape player.
Fits.easily under any dashboard. Or mode] CX-811. With 16
wittts of music power. Turns cars into concert halls on wheels.
Both have channel indicator lights and sensitive tone controls.

Th{_"_'.' also love to f-.:w_*p their tape i‘j];l'_'n.'{,‘t'.‘-:. And l]]t'j.'
absolutely can with model CX-451, Panasonic’s new thelt-
proof stereo tape plaver. Installs right into any dashboard.

Or fits underneath in its own bracket, Channel indicator
lights and variable tone controls, too. And beautiful,
theft-proof sound.

And for those who can’t bear to leave all that beautiful
sound in their car, Panasonic has the CX-888 car/home stereo,
With a happy turn of the key, it slides out
of its Lock-Tight car bracket and into its
optional home-awav-from-car. A lovely

walnut cabinet. Nestled between two high-performance
modular speakers.

Model CX-888 features push-button and automatic channel
changers. A dual channel amplifier. Individual controls for
volume, balance, and tone. And the sound that’s right
for a car or home.

Panasonic’s accessory packs do even more for car
entertainment. There’s an AM Radio Pack. FM Radio Pack.
Sensitive FM Stereo Pack. Marine Band Pack for use
aboard boats or in harbor areas. Even a Cassette
Adaptor Pack to let you play cassettes in vour 8-track

artridge player.

And Panasonic’s wide selection of in-car stereo speakers
make driving more than a pleasure. They make it a love affair.

People love what Panasonic has done for the car. And you'll
love what Panasdnic can do for yvour car stereo sales. Contact
vour Panasonic distributor today.

Or write to Panasonic Auto Products,
200 Park Avenue, New York, NY 10017,
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Curtis Story: From
Garage to Chain

By EARL PAIGE

CANTON, Ill.—At first, a
tape retailer who complains that
he just can’t get enough 4-track
cartridges may not sound pro-

gressive. But the fact is, Bill
Curtis of Stereo Village here is
probably too progressive.

His progress since starting

four years ago with 12 Muntz
players in his garage to his
present chain of five tape stores
respresents a quantum leap—
especially in a market sur-
rounded by rich cornfields
where yvou might not suspect
that his best selling tape of all
time is Iron Butterfly’s “In-a-
Cadda-Da-Vida.”

Clearly, he is into all kinds of
music, Thus he speaks with au-

thority when he says that 75
percent of his software sales are
derived from pop material on
Billboard's “Top LP's" chart.
“Woodstock™ has been very hig,
he claims. “Now the kids are
going for acts like Joe Cocker,
Who, Country Joe, Ritchie Ha-
vens and the others. Chicago
and Grand Funk Railroad are
really big sellers. The problem is
you have to buy heavy because

Sy
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with AAM AUTOMATIC

THIS COULD BE YO

o

r -

“TAKE A Roman HO ] ibay

RADIO®

e

Yes...itcould beyou... flying to a Roman Holiday . .. FREE . . . as guests
of Automatic Radio. Imagine, your days filled with sightseeing . . . Via
Veneto, Trevi Fountain, St. Peter’'s, The Coliseum. Your nights filled with
the swinging nightlife that has made Rome famous for the jet set. And it's so
easy to get there. All you have to do is sell . . . AR Automatic Radio Sound
Products. For complete information on Automatic Radio's ROMAN HOLIDAY
. . . contact your local Automatic Radio representative or write to me, Luigi,

c/o Automatic Radio, Roman Holiday.

Flight arrangements: ALITALIA
“Sette Quattro Sette'’ (747)

SINCE 1820

AUTOMATIC RADIO®

16

74

“7°

Ciao.
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TWO MAIN STREET
MELROSE, MASS. 02176

it's often hard to fill in later.”

Several tape rackers and one-
stops have been after him to
service his stores with all prod-
uct, but Curtis still prefers to
buy from distributors. He did
capitulate in the case of disk
albums, which he allows ABC
to rack in his pilot operation at
Peoria.

His independence is more eas-
ily understood as he explains
how Stereo Village once had
two trucks servicing 100 dealers
in Southern Illinois. “The cur-
rent economy has caused us to
scale down. We're still selling
some good dealers but we've
pulled in the trucks. We're still
the Muntz Corp. distributor for
hardware in Central Illinois.”

Curtis’ stores have also scaled
down to fewer hardware lines.
He now carries Automatic Ra-
dio, Tenna, Aiwa, Electrophonic,
and of course, Muntz. Auto
players range from $59.95 to
$149,95, and the best mover is
a straight B-track retailing at
$79.95. (This includes two
speakers, but installation 15 extra
ranging from $10 for two in-
stant mount surface speakers to
$15 for a pair of cut-ins to $25
for four of the latter recessed
types.) Home equipment ranges
from $59.95 to $349.95. (A total
unit featuring 8-track, AM/FM
stereoc radio and a turntable.)
The stores offer a lifetime war-
ranty on all hardware.

It's almost impossible to get
Curtis to object to a manufac-
turer or supplier. He was an-
noyed because Craig wouldn't
ship him players during a busy
December a year ago. He wishes
he could have qualified as an
Ampex distributor. “1 think I
could get 4-track cartridges from
Ampex—we just can't find a
supply.” He was also annoyed
at ABC Record & Tape Sales
Corp. who promised good ser-
vice on LP's, “They said their
representative lives right in Pe-
oria but we still were out of
stock on bhig items for as long
as four weeks."”

The subject of 4-track goes
back to Curtis’ earliest days. “1
suppose we became famous be-
cause we sold 2,000 Muntz
players in a town of 11,000
he explains. Although cassette
software and 4-track cartridges
are about even at 5 percent of
total sales, he says the stores
get constant calls for 4-track
and he could move heavy quan-
tities.

What does he now do with
4-track? He has one promotion
where he offers a choice of two
speakers for $11.95 and a §15
installation and gives away a
reconditioned 4-track player.
“This gets a kid started—then
we can sell them up to B-track,”
he explained.

Curtis outlines his plans as he
heads back through the towering
cornfields to Peoria. The store
in Macomb will be relocated.
He watches overhead closely
and wants a better location in
that college town. The Pekin
outlet is small and profitable,
taking care of the growing sub-
urban area south of Peoria.

The Peoria outlet is now com-
pletely renovated (it moved
three times) and its modern
circular design will become
standard in other stores.

One store in Galesburg will
be moved completely to Bloom-
ington where Curtis will “go
discount.” He explains that there
are 40,000 college kids there.

He intends to go on display-
ing software just out of arm’s
reach behind manned counters
where people can read graph-
ics, There will be more compo-
nent equipment but tied in with
tape (such as with combination
turntable/8-track units). His

(Continued on page 18)
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We go around saying it all the time,

Consider our sources: Ampex Stereo Tapes

go around When you consider the source (or
e the sources) that we go to for
Ampex music . . . it figures we d be

Number One.

[n less than 4 years Ampex has become

one of the largest complexes in

the entertainment

" field. We're
in stergo tape,

in records, in

independent

musical production, and we re on the Broadway stage. Ampex produces

’, music, reproduces it, bankrolls it, distributes it, promotes it, advertises it,
and does more than anyone else to guarantee that artists, producers,

... distributors, dealers . . . and the public . . . get more
P of the best than anyone else can deliver.

r features over 70 different recording

SIde company labels. | hat s why more than

7000 selections by over 630 artists are

sold on Ampex Stereo Tapes . . . rock,

soul, pop, jazz, folk, classical and the

spoken word on 4-track cartridge,

. 8-track cartridge, open reel,

cassette and micro-cassette.

And Ampex Stereo [apes has its own line-up of producers . . . talented

giants of the music business . . . still another source providing a wealth of

solid, in-demand albums that sell week after week, month after month.

Our sources include the Broadway stage. When they decided to produce " Purlie’”™ Ampex
was one of the original backers. Now the Number One name in home entertainment owns

part of the award-winning Number One musical on Broadway. . . and the music rights to the
original cast recording. ""Purlie " is a box office winner . . ."Purlie”” LP and stereo tape albums

are winners in stores from coast to coast.

Qur sources include the vast pool ol new talent on its way up and established
stars who recognize the potential that a new, aggressive,
wholly contemporary entertainment complex offers.

Ampex goes to more sources than anyone in the entertainment field to make Ampex music
the most profitable you can sell. That's why we can go around saying "We re Number One’".
If you re not selling Ampex music, contact your Ampex Stereo Tapes distributor

and your Ampex Records distributor. CONSIDER THE SOURCE! !

 AMPEX | AMPEX

RECORDS STEREQ TAPES

Ampex Stereo Tapes Division + Ampex Corporation /2201 Lunt Avenue * Elk Grove Village, [ll. 60007

MARKE TING OFFICE: 5535 Madison Avenue, New York, New York. SALES OFFICES: 555 Madison Avenue,

New York, New York, SOUTH: 1175 NE 125th Street, N. Miami, Florida. WEST: 500 Rodier Drive, Glendale. California.
MIDWEST: 2201 Lunt Avenue, Elk Grove Village, [1l. HAWAIL: 419 Waiakamilo Rd., Honolulu, Hawaii/ AMPEX OF CANADA
2832 Slough Stc., Mulvon, Ontario, Canada /AMPEX STEREQO TAPES INTERNATIONAL: 1 Yarmouth Place. London W1Y 7 DW
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Altec’s new cardioid mikes
come with 25 ft. of cable,

a high or low

impedance connector,

and a new

reinforced wind screen.

With their cardioid design, Altec’s new 6508 mikes have

an excellent response for voice or instrument reproduction,
Noise from AC cables and other electronic equipment is almost
completely eliminated because the new 650B is low
impedance, It lets you run up to 200 ft. of cable without

loss of gain or high frequencies. Altec's 650BH ($128.00 list)
has a high impedance transformer at the amplifier

end of the cable and Altec's 650BL ($122.50 list) has a

Cannon connector. Both feature a built-in wind/pop filter, bass
roll-off switch, locking on/foff switch, snap-on adapter, and a new
reinforced screen. See your dealer or write for a free catalog,
Altec Lansing, 1515 S. Manchester Ave., Anaheim, Ca 92803.

o CIUALITY COMPARY OF LTV LING AUTEC 1h

Don Ellis (pictured), Crosby, Stills, Nash, & Young,
and Merle Haggard are just some of the performers now
using Altec quality sound equipment.

BUY MAGNADYNE...

Lowest Cost
Professional 8-Track

Duplicator

FEATURES:
® Records all eight
tracks in a single pass

@ Will feed from 10°
hub or 7* reel

® Winds dir onto

nlrtnrclduge hub

@ Fully Automatic

@ Dperates at 15 IPS

® Slave capacity: 25 tapes per hour
®More slaves can be added

Distrrbuted by
Auto Tapes Unhimifed

THE MAGNADYNE CORPORATION BO973 W. Pico Blvd., Los Angeles. Calif. S003E

Tape CARtridge

Who's “‘Tommy’ Is
MCA Tape Gusher

NEW YORK — The rock
opera “Tommy"” performed by
The Who at the Metropolitan
Opera House earlier this year,
has crossed the million dollar

mark in retail sales of its stereo
8 cartridges.

Following a close second to
“Fommy"” in 8-track dollar sales
is the group’s other album, “Live

ITA Forming a Coast
Exec Committee Wing

CHICAGO — The Interna-
tional Tape Association is ex-
panding its operations to in-
clude a West Coast division of
its executive committee. The new
division will be headed by Ed
Mason, president, Belair Enter-
prises.

According to Oscar Kusisto,
president of Motorola Automo-
tive Products, and chairman of
the ITA, growing interest in the
organization by industry people
on the west coast, makes this
move necessary,

The ITA’s west coast activ-
ities will be closely coordinated
with its entire committee. Com-
menting on the establishment of
the new division, Kusisto said,
“Because of the trying times, we
feel it would be asking too much
for many of our committee mem-
bers to fly into Chicago or New
York for meetings.

“The convenience of meetings
on the west coast will add a
greater incentive for members
to become more interested in
taking a greater role in ITA.”

In other news from ITA, Ku-
sisto has appointed Ron Solo-
vitz, publisher of Listen maga-
zine to the the organization’s
executive committee. Solovitz
will head a sub-committee of ad-
vertising agencies that are in-
volved in both audio and video-
tape hardware and software, to
set up a standard of ethics in
advertising.

Meanwhile, three new record

Curtis Story:

From Garage
To Chain

e Continued from page 16

club, offering B-tracks at $5.98
(the same dollar discount applies
to any student) will continue,
too.

He may even reactivate Stereo
Village Records, his own label,
developed primarily to promote
his tape outlet chain. Some of
his singles, “Silly Little Heart,"
by 13-year-old Pam Gilbert, got
on 40 country stations, but he
could never get distribution.
“Peublo,” keyed to the release
of the crew held so long by
North Korea, almost broke but
the Pueblo crew’s release came
too soon.

He may also work on the tape
player invention which fellow
Canton businessmen were once
ready to back before Stereo Vil-
lage’s growth prevented any fur-
ther diversification.

Pinned down to analyzing his
success, he finally relents by say-
ing: “I guess it came about by
anticipating the kind of music
people will want, by associating
with all age groups, and by try-
ing to make every customer a
friend.”

companies with tape product
have joined ITA. They are War-
ner Bros./Reprise, Bell and Bud-
dah Records. The inclusion of
Warner Bros./ Reprise into the
ITA fold completes the cycle
of record companies of the Kin-
ney family which have joined
the association. The others in-
clude Atlantic and Elektra which
had previously joined.

A recent application by Avco
Cartridge Television Inc. to join
the association has been ap-
proved by ITA’s membership
committee.

at Leeds” which has chalked up
in excess of $900,000.

At the same time, 8-track pre-
recorded cartridge sales on other
MCA albums continue to sky-
rocket. Among them are Neil
Diamond's Gold on the Uni
label; a new album by singer/
composer Elton John, also on
Uni; and El Chicano's, “Viva
Tirade” on Kapp Records.

According to Joel Schneider,
product manager, prerecorded
tapes, Decca Records, “MCA's
new economy tape line, Voca-
lion, has also enjoved one of the
most successful beginnings of
any new line in the label's his-
tory."”

He said the 32 8-track car-
tridges released this month on
Vocalion and featuring such art-
ists as Ray Charles, Peggy Lee,
Al Hirt, Loretta Lynn and Jack
Jones, are all moving well.

Schneider continued, “MCA's
full-scale promotion campaign
in conjunction with the Septem-
ber Vocalion tape releases has
brought home major dividends,
as has the great care which has
gone into its designing and pack-
aging.”

Vocalion tapes are culled
from all the MCA labels—Dec-
ca, Kapp and Unu.

GRAFTSMANSHIP

SELLS !

QUALITY AND CRAFTSMANSHIP
ARE OLD-FASHIONED WORDS
BUT WE ARE APPLYING THEM TO
A PRODUCT LINE THAT IS RIGHT
UP WITH THE TIMES

NARTRANS CASSETTE AND
CARTRIDGE STORAGE CASES

ARE QUALITY ENGINEE

ED AND

BUILT, AND ARE DUST-PROOF,

HEAT-SEALE

VIRGIN VINYL CASES

IN MANY CONFIGURATIONS FOR
THE CONSUMER AND INDUSTRY.
WE ARE EQUIPPED TO HANDLE

YOUR SPECIAL NEE

kS

JOIN NARTRANS IN MAKING
QUALITY PAY OFF I WE ARE AT

THE NARM SHOW.

narbrans

CORPORATION
Supsidiary of North American Rockowell

531 S Mateo St.

Los Angeles, Calif 90013
A/C 213-627-8061
]
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The Autostereo line for
Electronics Distributors.

MARQUIS, the complete Autostereo
Program exclusively for the electronics
distributor. A “Sound Selling” program
that includes 8 beautifully designed and
engineered autostereos for every com-
petitive price range. A great example
of the new line is the Marquis Custom
Eight (Model M-750). Designed to fit
into the smallest areas — even glove
compartments. The perfect stereo unit
for compacts and sports cars. This unit plays all 8 track cartridges with precise
sound control and satisfaction. Heavy duty black and chrome custom molded
case. Powerful amplifiers assure the finest in fabu-
lous Marquis stereo sound. MARQUIS offers fa-
mous impulse buying packaging in the new line.
Thick, light styrofoam cushion protects each stereo
unit from possible
damage in shipping
or storing. Contem-
porary design pro-
vides dustproof dis-
play and shows off
the exclusive NEW
Marquis styling. To
assure you of “moving merchandise,” we have
also designed a complete new line of Marquis
Sound Center display/demonstrators that will
move stereo sets off your shelf right into your
customers’ cars. Compact design with walnut

e grain finish takes very little space yet gives you
é a true ‘Stereo Sound Department.” SO RIGHT
§ g NOW! Cut out, fill in and mail the coupon below
T SOUND CENTER to Kraco or call collect A/C 213 774-2550 and
: receive full info on the new Marquis, competi-
Display / Demonstrator  tiyely priced, sales building, easy to demon-

Model MSD-3 strate Autostereo systems.

_--_-__-____-_-_----q

KRACO PRODUCTS INC.

2411 N. Santa Fe Ave. /Compton, Calif. 90224
Phone (213) 774-2550

1

Please send me your full color brochure and other info
on the new Marquis autostereo line.

COMPANY NAME
ADDRESS
TYPE DIST: MUSIC ___ ELECTRONIC _ OTHER

OUR PHONE NUMBERA/C

LY---——_-__-__________

www americanradiohistorv com

SEVEN SEVENTY SEVEN Autostereo—Marquis
introduces this superb quality stereo with
the finest expensive features at a competi-
tive price. Solid state components guarantee
excellent reliability. Model—-777

Marquis DELUXE EIGHT Autostereo—It plays
all 8 track stereo cartridges with incompara-
ble 16 watts of music power, The beautiful
walnut and black satin finish of this unit
marks it as a real sales |eader. M-888

Marquis DELUXE FOUR and EIGHT Autostereo
—~This 4 or & track fully automatic stereo
player makes presetting unnecessary and
provides precise sound control while offer-
ing you ihe ultimate in autostereo excel-
lence.

Marquis HOME & AUTO DELUXE EIGHT Stereo
—Versatile! Kraco says you can take it with
you—just click-click and this beautiful stereo
unit moves from your car to your home —
adapts with KS-100 power converter. This
dynamic, slim line unit is locked in your
car.

Marquis FM STEREO MULTIPLEX and 8 TRACK
Stereo—20 watts music power of full stereo!
FM Multiplex radio teams with 8 track fidel-
ity for the ultimate in Big Sound. The entire
world cf stereo FM radio stations is at your
fingertips.

M-900

Marquis KASSETTE Autostereo—Music selec-
tion's a snap with fast forward and fast re-
wind controls at your fingertips. Beautiful

slim thumbwheel controls, padded dash and
walnut grained cabinet enhance the interior

of any car.

M-999

Marquis KASSETTE Autostereo & RECORDER—
The cassette autostereo with the profes-
sional in mind, It records important business
data on the spot, plays back prerecorded
stereo cassette cartridges—all automatically.
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Selection Meeting
Paradoxical Times

e Continued from page 12

that the instructor can pro-
nounce and the student can fol-

low along. An instant repeat but-
ton, digital counter, VU meter
that shows battery condition,
AC/DC operation, a pause

switch, separate tone and bal-
ance controls and a quality head-
set with dynamic microphone
adds up to a lot of features for
that price.

Over-all, the Aiwa line consti-
tutes a cassette player only at
$29.95, nine cassette player/re-
corders from $29.95 to $69.95,
three stereo cassette players with
radio, two car radio and cassette

units and the combination unit
which it private labels for Car
Tapes, Inc.

Peterson, who once had his
own housewares manufacturing
firm and who before that was
a consultant for General Elec-
tric and Zen believes that right
now it is nearly impossible to
have too many models for deal-

. ers to choose from.

T its

00d
on [ape..
tS petter

on
BASF

L eading supplier of tape products to the Music Industry:

Cassette Tape » Cassettes « Cartridge Tape  Video Tape

» Calibration Tape » Mastering Tapes « Instrumentation 1ape pgaqic
» Duplicating Tape » Disk-Packs = Computer lape BASF,

20
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BASF SYSTEMS INC

aTwil |I|I T]_—-

e

“The situation today is a cher-
ry picker’s delight,” he said.
“When you go through econom-
ic conditions such as we have
now there's so many people of-
fering distress models and dump
merchandise that a buyer really
has his pick. 1 don't really know
that buyers name brand lines—
a Panasonic or an RCA or some-
thing—but they look for lines
they can supplement with and
for merchandise they can use to
draw in traffic,

The trend to needing even a
broader base of models brought
about the recent introduction of
the Milovac line to supplement
Aiwa. Added to the gl!? list
8-track AM/FM multiplex play-
er, will be the low end $99.95
unit, the deluxe model at $169.95
and the record feature machine
which will also carry a $169.95
price. Already in the Milovac
line are two mini-8-track car
units and a cassette unit. The
three car units range from $49
o $69.95.

Such an array of players of-
fers both a marketing challenge
and still another benefit for deal-
ers who demand broad selection
in a line, Peterson admits. As
for the first, the challenge of
being in the right place with the
right player, he isn't giving away
all of Selectron’s strategy. One
does see sealed trailers at the
company’s plant dock here
which have just arrived from
Japan signifying that Selectron’s
direct pipelines are thoroughly
streamlined. The firm which
markets both two step and di-
rect, has warehouses in Califor-
nia, Dallas, New Jersey and Mi-
ami and its own fleet of trailer
trucks.

As to the other factor, Peter-
son believes that dealers need
lines with natural step-up mod-
els. “When you get into the kind
of dollars you're talking about
in home entertainment you're
not talking about impulse pur-
chases—you're talking about
something that took a consider-
able amount of thinking and
procrastination on the consum-
er's part. The consumer may not
want a model he has already
mentally allocated funds for and
it's at this point when the dealer
must be able to offer a natural
step-up.

Peterson says he sees definite
signs that sales of player surge
again. He admits that sales have
been disappointing this summer
(another disappointment not re-
lated to the tape field has been
the cutback of EOM operations

normally supplying parts for
color television manufacturers

resulting in layoffs here at Selec-
tron).

He believes that quadrasonic
is a most hopeful sign for the
home entertainment field. “I1
studied the various approaches
at the Consumers Electronic
Show and feel this is something
all tape player manufacturers
will be in." He is also optimistic
about the 8-track record feature,

“I think probably that our 8-
track market today is basically a
vouth market under age thirty
or ranging up Into the early
thirties. As the young consumer
becomes more sophisticated and
wants an 8-track in the home he
also wants to record tapes which
has been the virtue of the cas-
sette all along.”

With the ever expanding Milo-
vac line of 8-track machines the
combination 8-track-cassette unit
in the Aiwa line bridging the two
configurations, Peterson doesn’t
spend too much time worrying
about which system will “win
out.” He says the biggest hurdle
for cassette was the automatic
reverse, and notes that Selectron
has a real head start in this di-
rection.

SEPTEMBER 26, 1970, BILLBOARD


www.americanradiohistory.com

—

\

/

—— L
| ——— = e e— - — o

[ AuNiQUE OFFEE

= e
- -
L1

!

-

ERING FROM
ATOTALLY INDEPENDENTLY
OWNED ONE-STOP!

|

A FIRST FROM YOUR
FULL SERVICE ONE STOP ||

‘IF TIME IS A FACTOR, AND IT SO OFTEN IS, SPECIFY AIR FREIGHT;
1l lT Shipment will be sent air freight collect, enclose freight bill with your next order and you

will receive credit for one half the total freight cost. This brings you
only one day away from total service at a minimum cost

| NORMAL FREIGHT PREPAID ANYWHERE IN THE CONTINENTAL U.S.

LP’S-45'S-8 TRACK & CASSETTE TAPES

LP’S 8 TRACK & CASSETTE

LIST LIST SO-CAL
$4.98 $6.98 $4.00
$5.98 = $7.98 $5.00

$6.98 _ S0’ $9.98 $6.25
* Capitol Columbia, RCA product 5¢ additional ALL LABELS No additional charge for special orders

SOUTHERN CALIFORNIA RECORD DISTRIBUTORS, INC.
COMPLETE SERVICE ONE-STOP

WRITE TO SO-CAL INC/2053 Venice Bivd/Los Angeles, Calif 90006
OR CALL COLLECT Area code(213) 7377933

\

. SO =CAL warcH For THE OPENING OF OUR FIRST BRANCH ON OCT. 10, IN THE SAN DIEGO AREA

III
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D I’er’and PRODUCTS COMPANY

You can rely on the nation's largest producer of metal
components used in Cassettes and Cartridges. Contact
us today!

« Constant Product Improvement and Development
» Lowest Prices
« Quality and Service
» Standard or Special Design Components

C.l Vﬂflﬂﬂd PRODUCTS COMPANY

P.O. Box 6 = Ph, 402 -721-7270
Fremonl, Nebraska 68025

a U d | brings you
the world’s
best buyin
automatic
tape splicers
(shown here

in cassette
operation).

THE ELECTRO SOUND 200

AUDIOMATIC CORPORATION 915 Westchester Ave., Branx, M.Y. 10459 (212) LU9-3500/Cable: AUDIOMATIC
e —— i —

Tape CARtridge

New Angles

o Continued from pape 14

opportunity to take nothing and
make something out of it."” Miss
Story, who had one vear of col-
lege at UCLA, started the edu-
cational department last Movem-
ber,

Problems

Being a woman has given her
obvious problems. “There was
static from male buyers and
from some reps that | would be
directing. On the positive side,
a girl is an immedate door open-
er, if she is pleasant,” said Miss
story.

Sylvia agrees. In charge of
buying and re-ordering all new
releases for MNational Tape, her
job is primarily a desk job. "A
woman can get more out of a
man. It's difficult to say ‘no’ to
a woman."

Mrs. Yearhardt places orders
either over the phone or directly
with salesmen who come into
her office. “Seven or eight sales-
men call on me every week. For
the most part they are respect-
ful. They realize that in order to
sell their product to WNational
Tape they must get me to buy
it," she said. A new salesman
might get fresh, but that's just a
man’s approach. They soon learn
that it won't do them any good,”
adds Sylvia, who is married and
the mother of three children.

“People don't expect girls to
know anything" lamented
Sharyl. “We have about 10 sales
representatives and at first they
acted like I was an administra-
tive secretary. They soon
learned.” ;

Miss Story i1s six feet tall and

and Feminine Touch

towers above most men. She
feels that the sheer virtue of her
size helps her and is an impres-
sive factor.

Sharyl's job with Audio Mag-
netics requires her to travel, *1
dislike being alone in a strange
city. | begin to feel that all meals
come in plastic trays. I see the
inside of taxicabs and a good
view of the airport, but no sight
seeing. The longer ['m away
from the office the harder it is
for me when I return.”

Another problem for a work-
ing girl alone are men. “Men
constantly make advances,” com-
plains Sharyl. “Because of my
size I've found unwanted ad-
vances easy to discourage. Peo-
ple listen when 1 talk.

“I'm engaged to a man who is
in management and a strong per-
son himself, so he doesn’t feel
threatened in his own right by
my success. He respects my abil-
ity to handle the job and under-
stands the problem. He knows
iraveling is necessary and he
dislikes it for the same reason |
do.”

One of a Kind

Miss Yearhardt is the only
woman executive at National
Tape. She has a secretary who
is primarily a ‘girl Friday." Sylvia
has been in the music business
on and off for 10 years. She
worked part time when her chil-
dren were babies. After they
started school full time, so did
Sylvia.

With problems also come
gratifying accomplishments, like:

According to Sharyl, “One of
those funny awkward moments
comes when 1 take men out to
dinner and pick up the check.

TAPE BUYER for National Tape
Distributors is Sylvia Yearhardt.

If it 1s a small group with only
two or three men I'll slip one
of the men my credit card. When
we all get together then [ just
pick up the bill. It makes me feel
a little strange.”

Both Sharyl and Sylvia are
proud of their respective com-
panies and grateful to them for
their jobs. “1 am very grateful
to Audio Magnetics. There aren’t
a lot of companies that would
give a girl an opportunity to
take over a project. They don't
restrain me in any way,” em-
phasized Sharyl.

Sylvia concurred. “l haven't
found any discrimination in busi-
ness. 1 feel that being a woman
has helped me in my job.”

A

/|

SONIC SOUND ENTERPISES
Contract Tape Duplicators

FEATURING.:

MASTERING/4-8-CASSETTE / LABELING / PACKAGING
8 TRACK RECORDING STUDIO

LARGEST DISTRIBUTORS OF BULK TAPE IN THE WEST

MANUFACTURERS OF BLANKS IN ALL CONFIGURATIONS
DISTRIBUTING FOR:

AUDIO DEVICES (AUDIO-PAK), BELL & HOWELL
TRY US! For quality and the better BETTER DEAL!

5267 Pico Blvd./ Los Angeles, Calif. 90019/ (213) 931-9570

\/

22
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Sunset Stereo Tape New Release.
Quality Product. Economy Price.

ALL THE WAY

8 track stereo tape cartridges at the true budget price of only 339"

“Hugmauned REsl Poid sl sdB i

Sunsel Stereo Tape provides Iwo convenienl
merchandising unils for any dealer al no cosl:

The 4" x12" PIK PAK designed to eliminate the pilfer
problem and induce customer handling of product;

IN ADDITION TO THE NEW RELEASE THE COMPLETE SUNSET
STEREO TAPE 8 TRACK CARTRIDGE CATALOG ALSO INCLUDES:

gives tolal visibility of the Cartridge cover and litles;
racks beaytifully in existing bins for easy displa .

ared o “1: nusizm ar fraﬂﬂ?:m s hmws: ih mﬂglﬁ Ferrante & Teicher/Magic Pianos 51000 Sandy Nelson /Wild Drums S-1018
tapes at his own ease. Jay & The Americans/Good Times 5-1001 Bobby Vee/Favorites 3-1019
Jimmy Smith,/Sounds Great S-1002 Eddie Heywood /Piano Moods S-1020
. Sunset Strings/Romantic Themes $-1003 Slim Whitman /Great Country 51021
Theinew Sutsel Sieren Teps Galulcige 3ip Slaavn Al Gaiola/Great Guitar S1004 | Jimmy McGritf/The Great 51022
gives total visibility of the Cartridge cover Isley Brothers/Do Their Thing $:1005 | Rod McKuen/In The Beginning 5-1023
and titles; and permits maximum display in cases Martin Denny,/Sounds of Paradise S-1006 Rick Nelson/Rick Nelson 5-1024
with a durable covering for the Cartridge. Del Reeves/Great Country Songs $:1007 Various Artists/Giant Headliners 8-1025
Johnny Mann Singers/Golden Voices S-1008 G. Lewis & Playboys/At Their Best  5.1026

Hollywood Soundmakers,/ Good, Bad, Ugly S-1009 Sunset Strings/Great Western Themes S-1027

Aw Emirridonesrnl Soreuwee af
Frymagmarpg s jrr=—il =

Sunset Music Corp./Hits To Remember  5:1010 Burl Ives/Favorites 5-1028
Fats Domino/Big Rock Sounds S-1011 Jackie DeShannon/Here's Jackie 5-1029
Ventures/Guitar Power 31012 Julie LondonSoft Moods 5-1030
Sunset Strings/Great Film Themes S:1013 Felix Slatkin/Famous Classics $-1031
Billy J. Roberts/Beer Drinking Music ~ S-1014 Charles Miller/Hawaiian Favorites  §-1032
Nelson Riddle/Up, Up and Away $-1015 Lou Donaldson,/'Wild Sax 51033
John Duffy/Mighty Organ Hits S-1016 George Jones . Country Memories S-1034
Diahann Carroll /Sensational S-1017 25 Pianos of Tommy Garrett S-1035
Liberty/UA, Ine. ?

—— e —-‘ﬂ"
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Albums under $2.00
8 Track Cartridges and Cassettes at $4.98

NEW RELEASES
AND CATALOG

VMONEY SAVING MONEY MAKING PLAN

FREE ALBUM OR CARTRIDGE WITH EACH
FIVE ALBUM OR CARTRIDGES PURCHASED

DEFERRED BILLING, OCT. NOV. AND DEC.

1007% EXCHANGE ON LIKE PRODUCT

35 TOP NAME ARITISTS PRE-PACKED IN
ASSORTMENTS, ON REQUEST.

OFFER EXPIRES OCT.I5th

FOR FAST DELIVERY DON’T WAIT!?
PHONE YOUR ORDERS AT ONCE.

...0OR IF YOU'RE ATTENDING a
i vousearrenome &< A prrr o
,ﬂ'/

M@gﬁ% 9509 NORTH CRAWFORD, EVANSTON, ILL. TEL: (312)673-3730
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GREAT NAMES ON ///|/|Y[5®

GENE PITNEY * GEORGE JONES « THE PLATTERS ¢« HUGO WINTERHALTER « MELBA MONTGOMERY
TITO RODRIGUEZ « THE THREE SUNS ¢ XAVIER CUGAT « TOMMY HUNT « PEARL BAILEY « THETOYS
SARAH VAUGHAN « BERYL REID « LOU RAWLS ¢ AL MARTINO « IRMA THOMAS « FRANKIE LYMAN

LITTLE ANTHONY & THE IMPERIALS « GEORGE STONE ¢« REX ALLEN * DON GIBSON e« INEZ FOXX
JOE TEX * RAY CHARLES « SAM COOKE ¢ JERRY BUTLER » BROOK BENTON « TOMMY EDWARDS
DINAH WASHINGTON « LOU RAWLS « MAXINE BROWN ¢ JIMMY SOUL « NINA SIMONE

NEW FALL RELEASES

EE.'_.I.'I J[IH'EE

ONLY LOVE CAN THE GREAT PRETENDER MOTION PICTURE HIS BEST IN THE WORLD OF  sQUL EXPLOSION TOGETHER George Jones &
BREAK A HEART hc 5094 mps.1pas HIT THEMES MDS-104p COUNTRY MUSIC .he 1038 MDS-1033 Melba Montgomery mps.1041

CURRENT CATALOG

-

{ f (o
-- /um

CEVE AVEY

 MOVIES

1Y

SATURDAY NIGHT s THE GREAT COUNTRY : AMERICA'S GREATEST
el ONLY YOU LIBERTY VALANCE T R AT COUNTE TOWN WITHOUT PITY AMEPICA S SREA
MDS-1001 MDS-1002 MDS-1003 MDS-1004 MDS.1005 MDS-1008
; = AT
Huon W T Tl s Fre (e iy Fia
o N AIRPORT Yore. floane

BELLY DANCING 24 HOURS FROM TULSA THE BEST ﬂf;uiz THE RACE IS ON LATIN LOVERS AIRPORT LOVE THEME
P MDS-1008 TITO RODRI MBS 1000 MDS-1010 MDS-1011 MDS-1038
T T S : o : 3 Eulll'!l' THE BEST IN THE COUNTR

FmT T T R T

il
[
TR

Sirici
" | L}
"

i
t.|1-|d:|

¢ 11

]
1

LATIN HEFLEETIUNE TWILIGHT TIME COUNTRY FAVORITES BEST IN THE COUNTRY
MDS5-1015 MDS-1016 MDS-1017 MDS-1018

Rl - - -

THE BEST OF THE BIG BEAT IS HERE PEARL BAILEY AT HER BEST FOR EVERMORE THE GHE”"ESE OF "MAME"

SARAH VAUGHN
HEART AND SOUL 4455 1010 MDS-1020 MDS-1021 MDS-1022 MDS-1023 MR<1024

THE GREAT
STARS OF « JIMMY DEAN

SONG TOMMY CASH - HUGD WINTERHALTER ORCHESTRA
MARVIN RAINWATER e vt e A 1o
ol

LOU MAWLS

AL MARTIND £
T L ‘ = -
BROGK BENTON " K \ %“ +
--.._:' "i 1

% ‘._--..__ Cidl

EIETEHE OF SOUL THE GREAT STARS OF SONG C'DIJHTFW HALL OF FAME MIDNIGHT COWBOY THE GREATEST HITS FROM TOGETHER
MDS-1025 MDS-1026 MDS-1027 MDS-1029 THE FIFTIES TO THE SIXTIES  GENE PITNEY AND BURT BH:EIZEIIL:ISEH
MDS-1030 -1037
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FAT PFEMDING .

Ve Do gaﬂgz‘-émg /
Go Everyuwtene!

COMPACT CASSETTE CRGANIZER

CARRIES
10 CASSETTES 20 CASSETTES

5.98
SUGGESTED RETAIL

CASSET-RAC reATURES:

& HDL D= CASSEETTES IN TWIN RACES THAT You AN STACHK, BTOW, WALL MOUMNT

AR S

L RE &1 FQH JH5E WITH HOME MUBIL SYSTEMS . DAGAMNIZES AND PFRAOTECTS CASSETTE

LI BRARIES — REMLACES AWKWARD INDIVIDFUAL CASSETTE CONTAINERS.

B SELECT CASEETTES ANMD CARAY WHEREVER YOU GO - A5 COMPACT "AND
PRARTABLE AS A PORTABLE CASSETTE PFPLAYEHRH = WITH POQRITIVYE TAPE LOCHK
CONTROL AMND PRDTECTIVE COVER.

® DESIGHED FOR RE&ADY LHEE MAUTO <=FIiTE IN AYVERAGE LOVE COMBEART-
MENT OHR COMNSQLE STORAGE AHEA.

B QUICE SCAMN CASSETTE NOEX LABELS PROVIDED

® THE CASSETTE MAMNDLING 3YS5TEM

.;', .

.,.i
¥

"

J

DETAIL WIEW &iF
TRACKING GRTOYE

| RS
{i L

i — o
L ilem 4| * IR -“'II I' F
|| i
o i T | ' Lf ||
e i . el =

= 1 erh

CASSET - RAC . 15 manufactured from a durable Impact resistant high quality (= ‘““-} T
plastic material, richly styled \n SIMPAC'S own French Blue with Teak grained ;-‘-_:..__,}D| il || |!_|[l ['_E ]@ ®
center strip. Each CASSET WAL comes individually packaged in its own e =
attractive, well illustrated, multi-colored shelf carton designed for point-of- NHINRER -‘.fil.lf.‘.'.".|i.ﬂ|&|.,-.-lh!l]'-':—r-..
sale impact and gift item appeal. 20 units per shipping carton. F.0.B. Los
Angeles, California, het 30 days. Suggested retal) §5 o 1643 19th STREET « SANTA MONICA, CALIFORNIA 80404

(213) 393-7353
FPRINTED IM U.5.4
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Tape CARtridge

Electrodyne Machine
In Canadian Debut

LOS ANGELES—Electrodyne
Corp., a division of MCA, has
introduced its vender-like 8-
track and cassette tape dispenser
(duplicator) in Canada.

Record-A-Tape, which auto-
matically reproduces one of 48
self-contained master programs
in less than 3%2 minutes on in-
sertion of a token, will be in the

Canadian market within six
months.
Electrodyne has appointed

Kelley De Young Sound Co., of
Vancouver, to be its exclusive
master distributor in  western
Canada. The company also has
an option to become Electro-
dyne’'s distributor in eastern
Canada.

Kelley Sound will handle,
service, inventory and supply
music for Record-A-Tape units.
Initially, the machines will be
placed in 45 outlets which Kelley
Sound either owns or has a
joint ownership involvement,
said Ken McKenzie, Electrodyne
marketing director.

The Canadian distributor also
will place the tape dispensers in
department stores and other re-
tailing avenues. All master tapes
(of music programming) will
come from Electrodyne.

McKenzie said he is looking
for a tape manufacturer in

(D

ADVERTISING IN
BUSINESSPAPERS
MEANS BUSINESS

Toronto, Canada, to supply
blank tape to Electrodyne's dis-
tributors in Canada.

(Record-A-Tape 1s a combina-
tion of the vending system.)

The company is investigating
further involvement in the Euro-
pean, Mexican and Japanecse
markets. In all cases, said Mc-
Kenzie, we will establish dis-
tributors in foreign markets.

Electrodyne will field test
three machines in retail outlets
in the Los Angeles area, begin-
ning in October. Production
models will be shipped in
February-March, 1971, accord-
ing to McKenzie.

McKenzie is talking to record
companies to obtain their masters
for use in the machine, Electro-
dyne will pay royalties an the
product, with the machine cap-
able of counting product repro-
duced on tape.

“There is a sensory counter
built in to the master (mother
tape), so we can send it back to
the record manufacturer for
royalty counting,” stated Mec-
Kenzie. “The machine also will
be housed with a digital counter
to guarantee a double check on
royalty payments.”

When first introduced, Record-
A-Tape was equiped to repro-
duce 24 master albums. (Bill-
board, May 23, 1970.) Since, the
machine requirement has been
doubled—it can reproduce 48
master albums.

The machines will be manu-
factured in Electrodyne's North
Hollywood facilities.

MNo. 1024

Store |ibrary

ol listening oleasure
INn one tape case

Here's the ideal way to store 4- and 8-track tapes. This attractive case has 24
individual compartments to provide maximum protection for each cartridge.
There's no better way to keep them safe from dust and scratches, Deluxe
features include padded lid, twin latches and heavy plastic handle. The interior
is fully lined. Qutside is covered with rich blue or black plastic-coated,
moisture-resistant material. Economically priced at $8.95 retail.

Send today for information and literature on this and the
complete cartridge carrying case line. Write to Amberg File &
Index Co., 1625 Duane Blvd., Kankakee, lll. 60901.

DIONNE Whﬁw!cl(:ﬁ

Be sure to ask about our big incentive progrom for tape distributors

P

e
Wi A%
A i W
piil L A Ao

[EmAs (% A TTRLIN

DIONNE WARWICK'S GOLDEN HI.I_E

- == w‘CK;é
DIONNE WET:

o

B

Scepter Tapes

254 W54 St NewYork NY 10019 (212)C152170
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Tape CARtridge

Norelco Expanding
Test Cassette Plan

NEW YORK — The North
American Philips Corp. (Norel-
co), in a move designed fto
strengthen the cassette industry’s
quality control efforts and ad-

herence to uniform standards, 1s
expanding its program for mak-
ing Norelco test cassettes avail-
able 1o equipment manufacturers
and service organizations.

The test cassettes are basic
measuring  tools designed 1o
gauge performance of cassette
recorders accurately and mean-
ingfully, and, according to Puaul
B. Nelson Jr., vice president and
general manager of the Home
Entertainment Products Division
of Norelco, seven different types
are now employed in produc-
tion, and an eigth is intended
for service application,

Nelson added that while the
test cassettes are being used by
some Norelco licensees. his com-
pany is calling their availability
to the attention of all segments
of the industry which stand to
profit from precise measurement
of the performance characteris-
tics of cassette equipment.

“Additionally.,” he continued,
“these test cassettes can provide
a common set of reference points

‘Push the

e, i

RECORD

814-5 B-track recorder
with AM/FEM stareo ond
speakers

Protit Button

And You'll Hear More From Telex

Stereo 8-track cartridge recorders are the hottest thing going in tape. We know. We
sold more 8-track recorders than anybody. So we expanded the line. From systems
1o decks. With AM/FM stereo—or without. With power amplifiers or just pre-amps
With speaker systems or without speakers, But each Telex recorder features four
logic circuits which control recording and playback totally. Automatically. Studio
guality recordings that sound as good as the original. That's why Telex B-track
recorders sell. And stay sold, And build a reputation that brings more sales.

Telex B-track recorders are made in the U.S, The only 8-track recorders made

in the U.S. From $169.95 to 5349.95.

And Telex 8-track play-only models range from complete AM/FM stereo con-
soles or compacts to playback decks. From $59.95 1o $599.95. Call cable or fill in

the coupon,

“You'll Hear More From Telex*"’

TELEX.

9600 Aldrich Avenue South = Minneapolis, Minnesota 55420

Mail to; TELEX, 9600 Aldrich Ave, So.,
Minneapolis, Minn 55420
I'm interested in the following’
[ B Track Stereo Cartridge Recorders
] Stereoc Headphones
0 Reel-to-Reel Recorders
] Consoles—Phonographs, Portables

Daaler

Address

City

State

Zip

wWww americanradiohistorvy com

for manufacturers. dealers and

consumers fo  evaluate hard-
ware.
The cassettes, produced in

limited quantity under labora-
tory conditions, are used for
measuring distortion, maximum
recording level. over-all fre-
guency response, signal-to-noise
ratio, wow and flutter, cross
talk, tape speed and azimuth
setting.

Said Nelson, "In addition to
rigid control during production,
each test cassette comes with a
hand-calibrated chart of its own
specific tolerances. This permits
a high degree of precision, tak-
ing into account the characteris-
tics of the measuring tool itself.

He added that the test cas-
settes are constantly being re-
fined in light of advances in cas-
sette technology, and that new
test cassettes will be developed
to serve industry needs for
measuring the performance of
the vastly improved cassette ma-
chines now being developed.
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CASSETTE
MERCHANDISER

If you want all the profits going into
vour cash register — not Jown the
drain—this Irish Cassette Bar 15 just
what you need.

Engineered for up-fromi counter
selling with complete assurance that
each cassette would be sold — not
taken. Cassette sales are profitable
impuise sales. If the customer
doesn’t see it=vou wont sell it

Unique features:

® Allows only | cassette 10 he re-
moved af a lime.

® Special “go” and “no-go” lochk
It's impossible 10 remove cassette
In “no-go” position. Cusiomer
must ask clerk 1o be served

® Bar holds 24 each of 30, 60, 90
and 120 minule cassettes.

& Minimum counter spiace — 7l4a*
square by 21" high

Irish Cassettes are made of the finest
guality Irish professional wide
range-low noise recording tape in o
precision engineered cassette assur-
ing trouble-free operation and
optimum fidelity,

Irish Tape

458 BROADWAY, NEW YORK, N.¥_ 10013
EXPORT: MORHAN EXPORTING CORP

when answering ads . . .
Say You Saw It in
Billboard
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LONDOKX

RECORDS

proudly presents
for the first

CASSETTE

Tape CARtridge

EVR Goes to Campus
Via Lecture Circuit

CHICAGO—The EVR CAR-
tridge TV system, through a
joint marketing program be-
tween Motorola Systems, Inc..
and the American Program Bu-
reau, will take outstanding and
sought-after world personalities
to the nation’s college campuses.

Among the people who will
bring their thoughts and ideas
1o the students via the new me-
dium are Al Capp, Julian Bond,

Dick Gregory. Ralph WNader,
Jane Fonda, Andy Warhol, Bill
Russell and Dr. Benjamin Spock.
The American Program Bu-
reau (APB) is among the world’s
largest  publicly-held lecture
agencies, The firm has a na-
tionwide marketing organization
actively dealing with more than
4,000 campuses with six million
students, and booking lectures
(Continued on papge 33)

LONDON ©

T BEST SELLING
STEREO LT eaSUI' J} SERIES } T
The first release includes: B-TRALX
{Licensee listed for fabels which do net distribuie own tapes)
HIBHMUHD uPEHA THEAS“HY SEHIES EASSETTES This Last Weeks on
Week  Week TITLE, Artist, Label & Mumber Chart
1 1 COSMO'S FACTORY . 9
PLUCCIMI PUCCINI : CiLBERT Creedence Clearwater Revival, Faniasy BB4D2 (Ampex)
A AND 2 F. SHWESTEEE . : . 15
I. -I-DEFA SUL LIV AN oundirack, Cotillion 3-500 & Ampex TBS N
> 3 3 CHICAGD . il
_ BOHEME . THE Columbis 18 BO 0858
AeEREL MIKADO & 5 CLOSER TO HOME 12
TEGALDI MASCHERINI Grand Funk Railroad, Capitol 8XT 471
:E ANDELLY ! ' . R 5 T DEJA VU .26
GUEDEN EREDE l;:L_,,.'.—,-.r,“ P E'rrﬁ;t!r: B@I;:HE Nash & Young, Atlantic TP 7200 &
EREDE GOy B 2 TOMMY SHER
Who, Decca &Z500
T 6 LIVE AT LEEDS i i S 14
Wha, Decca 49175
B 12 MAD DOGS LISHMEN
B 62601 B 62602 BE2604 i AEMEI";IF L1 4
9 10 ECOLDGY ; 5
Rare Earth, Rare Ear'rlu 1514
LONDON STEREO TREASURY SERIES CASSETTES 10 4 BLOOD, SWEAT & TEARS 3 10
Columbia CA 30090 '
11 9 LET IT BE .. . 16
Beatles, Apple BXT R 3037
12 11 JOHN BARLEYCORN MUST DIE 7
RERLIOT Traffie, United Artists UR215
BEETHOVEM MEMOELSS- TCHAIKDVSKY A PHO 13— STAGE FRIGHT 1
L VIDLIN CONCERTO T MPHONIE Band, Capital Bxi 425
SYMPHONY No. i SYMPHONY No. b ANTASTIOUE 14 19 SWEET BABY JAMES 4
(CHOIRAL) SCOTTISH FANTASIA "PATHETIOLE James Taylor, Warner Bros. 8WM 1843 '
CAMPOU JIERRR NSRRI 15 — QUESTION OF BALANCE _ 1
LOMO0M i Forre ok CRCHESTHA foody Blues, Deram M-24803
" EHCHEATEA . 16 13 McCARTNEY 19
BOULT Paul McCartney, Apple 8XT 3343
Ty 17 18 IT AIN'T EASY 16
sl Three Dog Night, Dunhill BD23.-50073 GRT A
e Ampex HS07A
18 16 [;I:T READY . 15
. _ A 0618 5 are Earth, ®are Earth 507
A 30689 A 30615 A 30606 19 14 ISAAC HAYES MOVEMENT 15
Enterprise EN B1010
20 20 ABSOLUTELY LIVE 2
Doofs, Elekira 8T39007
CASSETTE
GRIEG ROSSENI RESPIGHI ADA R
PEER GYNT e CISELLE - (Licensee [isted for labels which do not disiribute own tapes)
DUKAS 2 Last ’ Weeks on
IHE SORCERER'S Week  Week  TITLE, Artist, Label & Number Chart
SYMPHONY APPRENTICE 1 1 COSMO’S FACTORY o 8
ORCHESTRA T Creedence Clearwater Revival, Fantasy 58402 (Ampex)
FIELDSTAD 2 2 WOODSTOCK 15
G Soundtrack, Cotillien 3.500 & Ampex T55 NN
2 3 4 CHICAGOD 27
Columbia 1610 0858
4 3 LIVE [I.T LEEDS b -V
‘Wha, Decea 7-39175
, rd o ; A 1
A 3060 A 30640 A 30605 30610 5 7 CLOSER TO HOME 12
Grand Funk Railroad, Capitol BXT 47)
6 8 TOMMY . : ; s 7
Who, Decca 7-32500
I 3 BLOOD, SWEAT & TEARS 3 _ i 10
Columbia CT 30090
TR ), B 3 DEIA YU 23
.1-k.. x, . STRALSS Crosby, Stills, Nash & Young, Atlantic 57200 (Ampex)
' -':\1'_ oty ALSO SPRACH 9 14 MAD DOGS & ENGLISHMEN 3
HiMESHEL) ZARATHUSTRA Jor Cocker, ARM C5 &002
. . 10 & LET IT BE ; : 16
CESIPHONY NG "'i”fi” Beatles, Apple 4XT ( 2001
PrGRCHESTRA | 11 12 IT AINT EASY 14
Three Dog Night, Dunhill 5023-50078 GRT & Ampex 55078
VON KARA JAN RECORDS 12— STAGE FRIGHT .. 1
ey Band, Capital 4xt 425
Fpca i) 13 13 ABC : . 11
Jackson 5§, Maltown 73709
14 10 M:(I:AIHEIE‘I' T = . 18
A 30661 A A0RAA Pau artney, Apple 4XT 3343
15 11 GREATEST HITS . . 15
Fifth Dimension, Soul [-11,' C Iﬂﬂ-ﬂ'
Billboard SPECIAL SURVEY For Week Ending 9/26/70
30 SEPTEMBER 26, 1970, BILLRBOARD
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Tape CARtridge

Cartridge TV

'How To' Seen

DALLAS—The first wave of
cartridge TV software to reach
the consumer will be “how to"
tapes for home use. And, prob-
ably, consumers will find them
on shelves of music-tape stores.

That's the opinion of most
rack merchandisers attending the
National Association of Record
Merchandisers (NARM) conven-
tion here at the Fairmont Hotel,
today (20) through Wednesday
(23).

Many feel that cartridge TV
will be distributed through the
record-tape channels, primanly
music stores, department chains
and supermarket-drugstores.

Tom McDermott, who directs
RCA’s programming for Selecta-
Vision, feels there even will be
cartridge TV clubs “just like you
now have record clubs, and
(video) cassette-of-the-week clubs
also will be a successful type
operation.”

Distribution and pricing, many
believe, will be factors in the
eventual success of cartridge TV.
Electronic Video Recording
(EVR) and SelectaVision car-
tridges quite likely will be sold
through CBS and RCA record
divisions, or any of the other
existing formats for distribution
of product that the companies
utilize,

Both RCA and CBS have dis-
tinct advantages over other car-
tridge TV manufacturers, includ-

ing Sony, Ampex, Avco, Tele-
funken, etc., in distribution and
programming.

They have an inventory of
programming from their record
and TV (documentaries) divi-
sions that can be converted to
cartridge TV process.

Columbia and RCA Records
will be drawn upon for product
and channels of distribution.
Both companies have record di-
visions that can be used for car-
tridge TV marketing.

Sony has no thoughts to pro-
duce its own software, planning
instead to concentrate on equip-
ment. Avco will depend on mo-
tion pictures—for the most part
—from its own Embassy Pic-
tures, British Lion, United Art-
ists, among others. It will also
invest in independent producers.

Ampex, like Sony, has no
software marketing plans for its
Instavision. Basically a hardware
producer, Ampex probably will
concentrate on manufacturing
units.

According to many, motion
picture studios affiliated with
record companies will benefit the
most from the thrust into video-
lape.

After the initial jump into the
market—20th Century-Fox and
MGM with CBS's EVR, United
Artists with Avco, etc—studios
will turn to their record labels
for help.

Films being prepared initially
for cartridge TV are on a non-

Tape
Happenings

Concord Electronics, Los An-
peles, has introduced a cassette re-
corder, model F-60, with an auto-
matic shut off system for under
360. ... B & B Import-Export Co.,
Troy, Mich., is showing an Ala-
ron B-track auto-home player,
model B-895, at $64.95, . . . Am-
pex is offering a new blank 8-
track cartridge containing 64
minutes of record and playback
time at 30 ips. The cartridge fits
all B-track plavers. It sells for
$2.95. . . . Magnavox Co., Chi-
cago, has acquired 40 percent
ownership in Strocciones Elec-
tromics, 5.A., of Mexico, a manu-
facturer of consumer electronic
products. . . . PSO, Helsinki, has
introduced its first cassette prod-
ucts—a three-cassette release, ...

An “International Symposium of

TV Cassettes” will be held Oct.
12-14 at the Ambassador Hotel in
Loz Angeles. Exhibitors will be
Sony, CBS/Motorola and Avco.

exclusive basis. Like CTBS and
RCA, Warner Bros. MGM, Dis-
ney, United Artists, among

others, all have programming
advantages.

Warner Bros, can draw prod-
uct from Atlantic, Elektra and
Warner Bros. Records, while
United Artists, likewise, can call
on Liberty and United Artists
Records for programming as-
sistance. MGM and Disney are
in similar situations.

Tele-Cartridge: Indie
With ‘How to’ Projects

o Continued from page 12

win will *teach” the course,
cooking, cosmetics, world travel,
sex education, photography, ex-
ercising, musical instruction, mu-
sic anthology, gardening, sports
(golf, tennis, billiards, fishing),
medical and law,

Nippon Herald,
Keitsu Kigyo Co.

TOKYO — Nippon Herald,
producer of foreign films, and
Keitsu Kigyo Co. have jointly
formed Japan Vicotte Co. to sell
videocassette machines,

The units will be sold under
the Vicotte brand. Matsushita
Electric will manufacture the
videocassette players. Nippon
Herald will product software for
the joint company.

New Warehouse
Opened by NMC

LOS ANGELES — NMC
Corp., tape and record rack
merchandiser, opened a 45,000-
square-foot warehouse facility
Thursday (17) in Gardena, Calif.

The facility includes executive
offices and shipping, said Bill
Muncy, branch manager.

A series on the practical ap-
proach to law has been assigned

to several legal students writing
the script at a Northern Cali-
fornia university.

A pet project for Tele-Car-
tridge Enterprises will revolve
around children’s programming.

Projects are being developed
in several areas to fit the needs
of children's hospitals, day-care

centers, CATV, etc. Software in-
cludes a series of folk tales
called “Treasures and Things.”
Other plans call for program-
ming in “The Little Homemak-
ers,” “What Would You Do,
If ..." and "Castles & Kings.

George LeFave, chorographer
and photographer, and Mara
Lideks, writer, are working to-
gether on developing the chil-
dren's series. The company also
will creatively work with Jay
Scher, formerly with Sony/Su-
perscope, in promotion and ad-
vertising.

Other merchandising areas
Tele-Cartridge Enterprises will
be involved in includes industrial
training, business seminars, in-
dustrial courses and educational
series.

Realizing that a mass con-
sumer market is “about 3 to 5
years away,” Fritz believes a
“running start is essential for
software producers in preparing
for a new entertainment/com-

munications medium."”

Get On Tomorrow’s #1 Today

“CAN'T LOSE THIS FEELING FOR YOU"
ohnny

Tommy

Are

PROLIF TG 4376

Ca’l

Gettin'

it together

MO VISITORS
§E YOND

=

The Phones
Don't Quit!!!
Many Thanks

1}}

& that are making

b ]

to the DJ's &
Distributors

it Happen.

THIS POINT 8

KAYC

Beaumont, Texas

“One Hell of

a Big Record”

— Al Caldwell

KILE Galveston, Texas
“Smash Hit Going
all the Way"”

— Rusty Draper
Heavy Play on . ..

KRLA
KENO
KGFW
KVCL

WSRS
KSFT

KCBM
WRAC
WHAY
WASA
WNNI

Los Angeles, Califorma
Las Vegas, Nevada
Kearney, Nebraska
Winfield, Louisiana
Worcester, Massachusetts
Fort Stockton, Texas
Reno, Nevada

Racine, Wisconsin

Elkins Park, Pennsylvania
Harve de Grace, Maryland
Branchville, New Jersey

WMAP Madison, Wisconsin

ATTENTION D.J:S EVERYWHERE...CALL OR WIRE COLLECT FOR ADDITIONAL PROMOS AND GIVE-AWAYS.
DON HUCKABEE / PROLIF RECORDS /936 TEXAS STREET/FAIRFIELD, CALIF 94533/A.C. 707-422-8707
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NARM 1970 TAPE CONVENTION AGENDA

Sept. 20-23, FAIRMONT HOTEL, DALLAS, TEXAS

SUNDAY, SEPT. 20

R-EGET_EFH.TIQH ............................ i 100 Moon

COCKTAILS—International Ballroom, Lobby Level. ... .. &6:00 P.M.
DINNER-MEETING—
International Ballroom, Lobby Llevel.............. 7:00 P.M.
OPENING BUSINESS SESSION
Chairman of the Evening. ......... .. = e o or Jack Frankfard
Opening Remarks. ........... James Schwartz, President, NARM
Speaker................ Alvin Barshop, General Manoger, Special

Products Div., Panasonic Corp.

“THE EQUIPMENT MARKET"

Speaker. .........c.000ans Donald England, Vice Pres., Marketing,
Capitol Recards, Inc.

“MERCHANDISING THE CARTRIDGE AND CASSETTE"

Speaker. . .. ... .. ......... ... lules Yarnell, Loporte and Meyers
N R Al s S R ) Jehn Clark, Abeles and Clark
“THE ILLEGAL MARKET IN TAPE"

Maderatar. ... ....0hnn. . .Lee Zhito, Editor, Billboard Magozine
PAMNELISTS
Albert Bermom. . .. icivicivisrsniniosasaisa Horry Fox Agency
Henry Brief. . ........o00u0. Recording Industry, Ass'n of Americo
James Schwartz. .. ............... Schwartz Bros./ District Records
Earl W, Kintner., .. ........... MARM General Counsel, Arent, Fox,

Kintner, Plotkin and Kaohn

MONDAY, SEPT. 11
REGULAR MEMBERS—

BREAKFAST-MEETING—Gold Reom .., ..... 7:45 AM..9:45 AM.
PERSON TO PERSON COMNFEREMNCES—

Regency Ballroom, Mezzonine ............ P:45 A M.-1:00 P.M.
LUNCHEON—Gald Room , ... . iuvvvuniarann 1:15 P.M.-2:15 P.M.
PERSON TO PERSON CONFERENCES—

Regency Ballreom, Mezzanine ............ 2:30 P.M.-6:00 P.M.

DINNER MEETING—

International Ballroom, Lobby Level .......7:00 P.M.

Officers and Speakers

of the
NARM Tape

Irwin H. Steinberg
President, Mercury Record Corp.

o

H

=
A L
i

SLE

Jack Grossman
Pres., Merco Enterprises
Chairman, 1970 NARM

Tape Convention

32

BUSINESS SESSION

Choirman of the Evening............... cevos..Jomes Schwarlz
Speaker......... .....David Boyd Chase, J. K. Lasser & Company

“IS THERE A PROFITABILITY GAP?"
PAMEL DISCUSSION

Moderator. . ...... Al Bell, Executive Vice Pres., Stax/Velt Records
PANELISTS
John A. Billinis......... .Executive Vice Pres., Alta Distributing Co.
Ameos Heilicher. ... ... .. AR President, Pickwick International
Arnold Greenhut. . ........ President, Transcontinental Music Cerp.
Jay Jacobs. ... o000 Vice President, Knox Record Rock Service
DomaldHall. . ................ Vice President, Ampex Corporation
Jack Loetr. . ... .....cicivuis Executive Vice Pres., Decca Records
Irwin H. Steinberg. ........ President, Mercury Record Corporation

TUESDAY, SEPT. 22

Convention

Amos Heilicher
President, Pickwick International

,,;5

John Clark, Esq.
Abeles and Clark

BREAKFAST—Gold Room ............c... T:d5 A M.- B:45 AM,
PERSON TO PERSON CONFERENCES—

Regency Ballroom, Mezzanine .......... 2:00 A.M.-12:30 P.M.
LUNCHEON—Gold Room . .........cc0vvvin 12:45 P.M.- 1:45 P.M.
PERSON TO PERSON CONFERENCES—

Regency Ballreem, Mezzanine .......... 2:00 P.M.- &:00 P.M.
DINNER-MEETING—

International Ballreem, lobby Level .. .... 7:00 P.M.

BUSINESS SESSION
Video—MNew Horizons in Home Enterfainment, Part |

Chairman of the Evening. .. ............. Mort Nosatir, Publisher,
Billboord Magozine

Videa Presantations

Ampex Cartridge Videotape. . ... . Richard J, Elkus, Jr., Genl. Mgr.,
Ampex Corp., Educational &
Industrial Prod. Div.

Aveo Cartrivision. . . ... . ieinnneinss Frank Stanton, President

Jules Malamud
NARM Executive Director

Earl W. Kintner
NARM General Counsel

Jules Yarnell, Esq.
Laporte & Meyers

James Schwartz, NARM president
President of Schwartz Bros.

John Billinis, Exec. Vice Pres.
Alta Dist. Co.

Gerald Citron, Marketing Manager
Industry Sales

North American Philips Videocassette. . . .Gerald Citron, Mkt. Magr.,
Industry Sales, Home
Entertainment Prod, Div.

Panosonic Videocossette. .. ......... Alvin Barshop, General Mgr.,
Special Products Div.
Sony VideocosseMe................. Shigemi Makane, Vice Pres.,

Videocassette Dept.

VIDED DEMONSTRATIONS .

Panosenmic. ......... R e WA e L R A Far East Room

BRORE 5 D S W T S T TR e T A T State Room

Video demonstrations will be held immtdiarﬁ following the meeting.
They will also be held Wednesday moming, B:45 AM.-10:30 AM.

WEDNESDAY, SEPT. 23

BREAKFAST—Gold Room ,.............i.. 7:45 AM.-B:45 AM.
PERSON TO PERSON CONFERENCES—

Regency Ballroom, Mezzanine ........... 9:00 A.M.-12 Moen
LUNCHEON-MEETING—

International Ballroom, Lebby Level ... ... 12:15 P.M.

BUSIMNESS SESSION
Video—MNew Horizons in Home Entertainment, Part |1
Chairman............ Mort Masatir, Publisher, Billboard Mogazine

PRESENTATION AND DEMONSTRATION
CBS/EVR. ......c0innnn Morton J. Fink, Vice Pres., Special Projecis

QUAD—8 DEMONSTRATIONS
COURTESY OF RCA AND MOTOROLA

Hoema and Automohile

Menday and Tuesdoy ....... T veves B:30 AM.-10:00 AM.
11:30 A.M.- 2:30 P.M.

Century Room—Mezzonine

TAPE CONVENTION COMMITTEE

Jack Grossman, Chairman; Grady Brown, Jock Fronkfard, Merritt
Kirk, James LeVitus, Mort Ohren, Allan Waolk.

-

David Boyd Chase
J.K. Lasser and Company

widhe

Donald V. Hall
Vice Pres. Ampex Corp.

Al Bell, Executive Vice
President, Stax-Volt Records

Morth American Philips

www americanradiohistorv com

SEPTEMBER 26, 1970, BILLBOARD


www.americanradiohistory.com

lape CARtridge

EVR Goes to Campus
Via Lecture Circuit

o Continued from page 30

that are considered among the
most direct and uncensored
source of information available
on campus today.

According to APB’s president,
Robert P. Walker, who an-
nounced the program jointly
with Lloyd W. Singer, vice
president and director of Edu-
cation and Training Products,
Motorola Systems, Inc., Educa-
tional Video Corp. (EVC), a
subsidiary of APB, will incor-
porate the parent company's
Fourth Media philosophy of un-
restrictcd and uninhibited views
into the program,

Said Walker, “The APB in-
troductory package, including a
Teleplayer unit and 10 cartridge
programs, will be priced at about
what many colleges pay for a

0RO TR VRTEAEDOTATRT A b STETET AR

NEW LONDON
CASSETTE LINE

NEW YORK—London Rec-
ords is launching a budget cas-
sette line. The cassettes will be
manufactured at London Rec-
ords’ plant in England and dis-
tributed by London's 29 distrib-
utor cutlets here. All other reg-
ular priced London tapes are still
only available through Ampex.
For details see story on Page 3.

A ATAT AT ACARTEA TS ETE b

single top lecturer.”

He continued, “Through the
medium of EVR, speakers like
Bernadette Devlin, who might
be able to reach only 40 cam.

puses on a visit to this country,
can now greatly extend their
reach, and still present an un-
filtered message.”

APB is now filming pilot pro-
ductions and will be going to 50
selected schools next month with
programs and Teleplayer units
in order to test student reaction
prior to establishing program
content for the initial series. The
introductory programs will deal

specifically with the subjects and
issues most relevant to the con-
lemporary college generation,

The APB catalog of cartridge
programs will also include
popular entertainment, lecture
series, educational programs,
sports specials, short feature
films and a wide variety of other
products.

Under the cross-marketing ar-
rangement with Motorola, APB,

in addition to producing its own
programming, will also act as
campus distributor for Motor-
ola’s library of cartridge pro-
grams.

In turn, Motorola has acquired
rights to distribute APB pro-
gramming to its own markets,
including hospitals, hotels and
motels, government agencies,
and eventually the home con-
sumer,

14BDD So. Brosdway = PO Bos 140 - Gardena

Calil B0247 « (2100 321-6841 « Telen GT-4211

Forbes only makes tape.

Forbes
Electronics,Inc.
Mills Industrial Park

Middletown, New York 10940
Tel. 914 - 692 - 4451
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MATIC RADIO

MiN 8845 B+ 4 Mini Stereo
Tape Playar for the car.
Full 8 Watt Starao Dulput,
complete with speakers.

Cassette Player/Racorder
far tha car or homa. With
Speskars and Accessories.

wwWw americanradiohistorv com

THE NOW SOUND FOR THE NOW GENERATION!
Featuring the most advanced technology in sound systems.

A complete range of quality equipment in today's hottest designs

and performance — at special prices you can'l resist!

TapeDeK Cowattt

STEREO TAPE PLAYER FOR CAR, BOAT, OR HOME
Truly a magnificent innovation in Sound Entertainment.
Exclusive TAPE DEK CONVERTIBLE brings you versalility,
dimension and scope of 8 track and 4 irack stereo lape, or
AM and FM Radio. Unlock from your car and use in your
home or boat. Complete with speakers and mounting hard-
ware. The world's largest seller!

CAB 1512 Converlible Stereo

=7

. s
WITH AL STEREO

FIRST IN WORLD WIDE SALES!

GES-B111

HMX/OMX 5843 Combination
Home B+ 4 Track Slereo Tape
Player with AM/FM/FM Stereo
Radio and 2 maiched walnut
speakers (220/110V).

HRAF 1356 8 Track Stereo
GCartridge Home Recorder/
Piayer, wilh complete
accessories, (220/110V).

AVAILABLE FROM OUR WAREHOUSES IN THE US.A,
CANADA, JAPAN, EUROPE

A® AUTOMATIC RADIO
INTERNATIONAL®

2 MAIN STREET, MELROSE, MASSACHUSETTS, U.S.A. 02178

TR SRR R R AR A R RO N R B

e PRI R RRRRDRRRD

et A e e o o o iy,
nguanc w0 wrEmTon.

o
™

L ]

L]

&

L ]

-

&

™
'J.
]
[

&

L ]

]

.

.

-

1

.

asaEEERERORRERRRRRAERRERN

33


www.americanradiohistory.com

MCA

PRESENTS THE

' THE
BERLITZ

TRAVEL

Bouwtgue

It'll mean money for you
in any language!

—
—
e

- —
=
——

— — s ———————— =

TRAVEL WITH

BERLITZ
BERUTLN

MCA is joining the Berlitz people in a
nation-wide promotion called “Travel with
Berlitz."" Berlitz has put some of its in-
structors on cassettes, tape and records so
people (like your customers) can take them
along wherever they go.

It's an exciting new source of business for
you — with a sales potential as great as the
jumbo jet age itself.

See your MCA rep for all the details,
or drop a postcard to. ..

MCA RECORDS
BERLITZ TRAVEL BOUTIQUE DEPT.

Dept. 706 - 445 Park Ave., - New York, N.Y. 10022
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Tape CARtridge

Budget Tape
Battle Charges
In the U.K.

By RICHARD ROBSON

THE BUDGET tape battle is
on in the UK. And the first
company to take the plunge is
a photographic accessory distrib-
utor, which is making its first
venture into the music industry
with the release of 24 low-price
cassettes and cartridges next
month.

The firm that has beaten the
record business at its own game
is Arrowtabs, which aims to
have its tapes in the shops on
Oct. 23, although they will be
previewed the same week at the
International Audio and Music
Fair. Cassettes will retail at a
recommended price of $3.59 and
cartridges at £4.79.

Metrosound, which will be
duplicating Arrowtabs’ product,
and Pickwick International are
both planning to launch budget
tape lines but not before the end
of the year at the earliest.

Arrowtabs’ first issue, com-
prising twelve albums in both
configurations, will be cover
versions of previously recorded
soul and middle-of-the-road titles.
The company is preparing a spe-
cial logo for marketing the tapes
and Arrowsound is being con-
sidered as a possible brand
name, although nothing definite
has been decided.

A distribution deal with a tape
major is being sought by the
company to supply product to
record outlets while Arrowtabs
will use its own sales force for
selling to hardware dealers and
“any other retailer that's inter-
ested.”

The firm, based at Crickle-
wood in north London, sees
the move as a logical extension
of its “existing leisure market
activities." Managing director
Maurice Mindel told RR: "It
was in fact the number of pho-
tographic dealers stocking tape
hardware which made us take
a closer look at this market.

“We're taking a gamble, but
I think budget tape is going to
open up a whole new market.
There is no doubt that everyone
is waiting for low-price cassettes
and cartridges to come.”

A heavy promotion campaign
is being prepared for the launch,
which will be backed up by con-
sumer and trade advertising
point-of-sale material and leaf-
lets.

BB TR ATATATRRRT R ATATATOTRT T RSN N

LooKing for
Talent

Bookingan Acl m

Billboards

Infernational

Talent Edition
Nas e ANSWER m
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THINK
DECEMBER 26TH.

On that day, Philips wants you to
be sitting pretty, not wondering
what went wrong. To help you, Philips
have expanded their already popular
tape recorder line, to give you even
greater profit opportunities. Now you
can offer Philips cassette recorders
from $49.95 for a battery operated
mono cassette recorder to $329.95
for a deluxe stereo recorder with a
built-in sterec AM/FM receiver.

Philips invented the cassette and
has not only continued to improve it
but has kept on creating new cassette
ideas, like
the first
casselte
changer; a
continuous
play 12 hour
system; and
two motor
system to
increase the life
of the machine. There's a
model for every customer . . . in bat-
tery, AC/DC, with AM/FM radios
and new component styling.

We've also created the hardest
hitting national multi-media adver-
tising campaign ever, and a custom
designed merchandising kit for your
in-store and retail programmes.

So, ask your Philips rep to help
brighten your selling season with
new product, profit, and sup-
port. Thatway you'll both be sit- Fﬂ
ting pretty on December 26th. -

PHILIPS

We mean business

|
lape
Explosion !

WITH THE LATEST IN CARRYING CASES 8
AND TAPE STORAGE ACCESSORIES

prmaker. Walnug grained all wood lock-gomer
comulruciion. Haide 44 siameo cartridges.
227 5 V1% " o G SUSCESTED LIAT E28.05

£ HAS THE LARGEST SELECTION
&~ 0F ‘WELL DESIGNED, CASSETTE
““AND CARTRIDGE CARE

ZTA-850 THE NEWEST JUMBO JET CANT-
RIDGE CARRYING CASBE. Designod 1o
moel the noeds of today's Jot Sat think-
ing. Parfectly snginsered shape. Holds

slerao cartridpes. Aed velvel Nocksd
mderkor, Individually packed,

~TA-108 SUPER DELUXE e
HOME STORAGE CABINET

Tha nawest in home
storage  Smarly styled like a fine

ZTA-108 DELUXE CARTRIDGE
STOARAGE CABINET. Walnuwi
grained all waod lock-Samar con-
struction, sliding doarm
= Holds 35 stareo cariridgos
s MW7 X A"

BUOGEETED LIST PRICE $TRLES

=TA-10T DELUXE CASSETTE
STORAGE CABMNET
= Hplds 36 casasaiias

BLUGGESTED LIST PRICE $18.88

$ L5

ZTA-2868 B-TRACK
HEAD AND CAPSTAM
CLEANER ior Use af
Home ar in Your Gar,
Protetis Your Yaluable

Tapas

&TA-54 DELUXE WDOD TAPE CART- SUGGERTED LIBT $1.04
RIDGE El'ﬂ:rgnﬂ?t’ﬁ:* umﬂlhunm
covered, Holds ariridgas or B8 cas-
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Faithful
to the end.

You can bet your recording life on it.

Maxell Ultra Dynamic. The ultra+ stereo cassette tape with
one of the most impressive pedigrees a tape can boast.

It has a doubled frequency characteristic of 20,000 Hz. An

SN ratio 5dB higher than most tapes. A greatly decreased
distortion factor. Greater tensile strength. And like all Maxell
tapes, UD has such a high degree of mechanically trouble-free
operation, we guarantee it, unconditionally. All Maxell tapes
must perform to your standards or we'll replace them, pronto!

When you put heart, soul and sweat into a taping session,
nothing but the best can do. Maxell Ultra Dynamic. In 60- and
90-minute cassettes. It can easily become your best friend.

For details on the complete line of Maxell professional

maxaeil.

Maxell Corp. of America
Dept. B3, 501 Fifth Avenue, New York, N.Y. 10017

tapes, write

AUTOMATIC CASSETTE LOADER

The KINGof EapeEailoring

1400 Cassettes ready for Labeling each shift
from one operator with two King Winders.

Touch one button and pre-leadered Cassettes
are automatically completely loaded with exact
lengths of blank or Pre-recorded tape.

King Winders are adaptable now or later to any
cassette loading method including the attaching
and winding of Leader or Magnetic tape to hubs
outside the cassette.

11 FOX HGAB/ WALTHAM, MAEE.DE1E4/ TEL. 899-5110
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NEW YORK—Tours of the
U.S. are essential to sustain a

foreign record in the American
market. That's the opinion of
Larry Uttal, president of Bell
Records, who said that the for-
eign acts must be seen here live

Rock Island
Pitch Set

NEW YORK—A promotion
campaign, including personal ap-
pearances and performances, has
been set for Rock Island, Project
3 Records’ new rock group. The
group has just finished its first
album for the label. They will
open at Ungano's in New York,
Friday (26). The group will then
appear at the Electric Circus in
New York, Wednesday (30) for
five days. Rock Island will ap-
pear Oct. 10 at Muhlenberg Col-
lege in Connecticut with the
Guess Who. They will also ap-
pear at Pennsylvania Military
College with Melanie Oct. 30;
Villanova University with Moun-
tain Oct. 31; and with Traffic
at Muhlenberg College Nov. 19.
Other tour dates are being ar-
ranged as Project 3 promotion
men and salesmen are fanning
out across the country, intro-
ducing the album.

Unsurpassed in Quality at any Price
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and build the Kind of following
that will stay with them and
not fluctuate from record to
record depending on current
air play.

Bell, which recently had its
gold-garnering Vanity Fare in
from England for a tour of the
U.S.,, is expecting to have no
less than five foreign groups in
this country for live perform-
ance and television exposure. The
list includes a return for Vanity
Fare in January, Birth Control
from Germany in September,
Rumplestilskin  from England
and Amon Duul from Germany
in October, and Hardin York
from England in November.

“Even when the act is coming
here on the heels of a gold rec-
ord, as was the case with Van-
ity Fare (“Hitchin" a Ride™), the
involvement of the record com-
pany must be total to derive full
benefit for all concerned,” Ut-
tal said. “Our publicity and pro-
motion staffs work closely with
the booking agency from the
moment that the decision is
made to bring the act to this
country. We alert our distribu-
tors and regional men in every
area where the group will be
appearing and make direct con-
tact to radio stations, newspa-
pers and local television in each
city. At the same time, we co-
ordinate with the agency in set-
ting national television.”

Utall added, “We try to get a
TV film in advance that we can
move around in front of the
group and we arrange to have
them hold a few days for us in
New York so that we can set
their national publicity in mo-
tion before they begin traveling.
Our people work on in-store ap-
pearances where il is possible
and we are in daily contact with
the promoter or club owner on
every date.”

Tours of U.S. by Foreign
Acts Essential: Uttal

Utall added, “NMaturally, this
throws a great strain on our
staff but the need, in our
opinion, is essential. Just the
getting to know each other on
a direct, first-person basis
makes all the difference as does
their knowledge of our needs
and our market. Equally im-
portant, each tour teaches us a
little more about how best to
handle all of the myriads of de-
tails and how to judge the ef-
fectiveness of the various peo-
ple that we're working with. It's
essential that no bad experience
spoil a tour and we make it a
point to see to it that something
like that doesn’t happen. Many
times, a well-staged party can
be the ice-breaker that makes
the difference. Where some-
thing like that is feasible, we
work out all details with our

(Continued on page 42)

Four Tops in
English Tour

NEW YORK — The Four
Tops, Tamla Motown group,
began a cross-country tour of
England Sept. 17. The tour in-
cludes concert dates and tele-
vision engagements.

In addition to dates in En-
gland, the group will do TV
shows between Monday (21)
and Friday (25) in Holland and
Germany, and concert dates in
Milan, Rome and Naples. In
England, they will appear on
“Top of the Pops” Wednesday
(30).

Tamla Motown released in
the U.K. the Four Tops’ single
*Still Waters (Love)” and “Still
Waters (Peace)’ on the day of
their arrival. The songs are
from the group’'s latest album,
“Still Waters Run Deep.”

Fehmarn Festival a Fiasco—
Hopes Killed for “Woodstock’

HAMBURG — The financial
failure of the Open Air Festival
—"Love & Peace"—which was
held on the Baltic island of Feh-
marn earlier this month has
probably killed any hopes that
German promoters might have
had of “doing a Woodstock.”

The Fehmarn festival ended
with a deficit of at least $81,750.

On the Saturday of the three-
day festival—which took place
between Sept. 5-7—15,000 pop
fans packed the rented meadow
area, but rain and storms—and

Don Cooper on

European Tour

NEW YORK-—Don Cooper,
Roulette artist, is on a four-week
tour of concert dates throughout
Europe. It's Cooper's first over-
seas tour. Touring with Blood,
Sweat & Tears, Cooper is sched-
uled for dates at London-Royal
Albert Hall, Thursday-Friday
(24-25); Manchester at Belle
Vue, Sunday (27); Paris at Gau-
mont Palace, Tuesday (29); and
Munich at Kronebau, Qet. 1.
Cooper’s current album, “Bless
the Children,” is hot in the Eu-
ropean market. He is scheduled
to return to the U.S. in the early
part of October.

the threat of rocker hooliganism
—cut the attendance figure on
the final day to around 6,000.
And on top of this, of the
groups which were booked to

appear The Taste, Colosseum
and Keith Emerson did not turn
up. And Ten Years After did
not perform because of a money
dispute.

Acts which did appear were
Sly & Family Stone, Canned
Heat, Ginger Baker's Airforce,
Jimi Hendrix, Keef Hartley,
Mungo Jerry, Alexis Korner,
the Faces and others.

Because of the cold and
stormy weather, not many of
the thousands could hear the
music.

Organizers of the festival were
Kiel students Christian Berthold
and Helmut Ferdinand. Before
the festival began, costs had been
estimated at $163,500, which
included payment to more than
30 bands and about 120 artists
which amounted to $76,300.

The organizers expected to
sell 100,000 tickets, priced at be-
tween $4.08 and $9.53.

Germany’s most oppular sex-
advice and erotic trade maga-
zine, Beate Uhse, sponsored the
Love & Peace Festival to the
tune of $54,500.

www americanradiohistorv com

Talent In Action

MOUNTAIN,
MYLON

Capitol Theater, Port Chester,
N.Y.

Mylon, a former member of the
Lefevre gospel singing family,
brought an excitement to the stage
here Sept. 12, akin to a good old-
time revival meeting. But it was
Mountain, lead act on the bill,
that brought the audience to its
feet for five standing ovations. In
fact, the entire sellout crowd of
1,800 (at $5.50 per ticket) stood
up thrbugh the encore of “Missis-
sippi Queen,” the recent hit single
of the Windfall Records group.

Mylon Lefevre, making his
debut the night before, is a Cotil-
lion Records artist. Most of his
tunes were shouling message songs
to a heavy rock beat written by
himself. The messages were not so
much religious as contemporary.
“Gospel Ship,” was a good, loud
closer, He was backed by three
black girls and a rock group.
Songs ranged from “Hitch Hike"
and "Peace Begins Within" to a
soft “Contemplation™ and a build-
ing “Searching for Reality."”

Mountain, of course, could do
no wrong. Led by Felix Pappa-
lardi and Leslie West, their works
included “Theme From an Imagi-
nary Western” and “For Yasgur's
Farm.” On “Stormy Monday,”
the improvisations of the four-
man group, with drum work rang-
ing from pounding to exotic by
Corky Lang, ventured so far afield
from the blues base that they
finally ended it some 20-30 min-
utes later in a Caribbean type of
rhythm. West was sensational on
lead guitar, bringing down the
house on a solo.

CLAUDE HALL

JOHN MAYALL
ENOCH SMOKY

Aragon Ballroom, Chicago

John Mayall, complete with yet
another new group of musicians,
gave one of the better perform-
ances of his career here Sept. 11.
While Mayall's drumless group
drew several standing ovations,
Enoch Smoky, a trio from lowa,
played its own brand of loud,
brash rock. 5

Mayall's new group is all elec-
tric, with himself on guitar, elec-
tric piano and harmonica, Larry
Taylor on bass, Harvey Mandel ca
guitar, and Don (Sugar Cane)
Harris on electric vielin. While
Mayall vocals. were as bluesy as
ever, the show was stolen by
Harris. A veteran of several
groups ranging from John Coltrane
to Frank Zappa. Harris' wviolin
wove in and out of the songs, add-
ing depth and swing to some and
taking a firey lead on others. All
of the:songs performed were from
Mayall’s forthcoming Polydor al-
bum, "USA Union.”

Enoch Smoky showed it could
adapt to either other people’s com-
positions or its own. The group’s
original tunes tended to be less
bone shattering and more lyrical
than the other tunes. The lead
guitarist has the too familiar act
of waving his arms and tossing
his guitar around (a la Pete Town-
shend of the Who), but it didn'
interfere .with the music. Smoky
has yetl to release its first record.

GEORGE KNEMEYER

BYRDS
GREAT JONES

Fillmore East, New York

The Byrds, with only Roger
McGuinn left from the original
group, showed they stll are one
of the classiest groups on the pop
scene at Bill Graham's Fillmore
East in the first show, Sept. 11.

Tonsil Records’ Great Jones,
graduate of Fillmore East’s old
New Group Series, showed con-
siderable promise as the opening
act. while Atco Records’ Delaney
& Bonnie & Friends were enthusi-
astically received despite a repeti-

tiveness in material and perform-
ance.

But, it was Columbia Records’
Byrds, a departure from the heavi-
ness of the other acts, who stole
the night. McGuinn's distinctive
voice, the use of all four members
on vocals, and good instrumental
support, especially from guitarist
Clarence White, all contributed to
the Byrds' sound with such favor-
ites as “Eight Miles High,” “You
Ain't Going Nowhere” and “Jesus
Is Just Alright.”

White did country-style vocals
in fine style, while drummer Gene
Parsons and bass guitarist Skip
Battin were big assets. Parsons also
played first-rate harmonica.

Lead guitarist Billy Cadieux was
especially promising for Great
Jones, who also consisted of Dawvid
Tolmie on bass guitar and vocals,
and Gary Kollarus on drums.
Once this unit develops a distinctive
identity, it should be heard from
more. FRED KIRBY

ARTHUR PRYSOCK
King of the Road Inn, Nashville

Not many months ago, in a
radio interview, Arthur Prysock
said somewhat facetiously that he
has been singing for some three
decades just to practice for that
big day. The King artist showed
that practice has made perfect, or
as nearly perfect as artistry can
be. Prysock, who has done it all,
is doing it better than ever,

Appearing in three shows on
opening night recently at the roof-
top of the King of the Road Inn
he belted out the oldies in the
early show, made a transition to
old and new in the second, and
leaned pretty much to the newer
material in the nightcap, with an
occasional welcome lapse into the
past.

Hitting heavily on ballads, his
“Lovely Way 1o Spend an Eve-
ning” was an omen of what was
to come, He medlied with “Hello,
Young Lovers” and "Foggy Day.”
then did a duet with pianist-singer
Bu Pleasant on “The More | See
You.”

Miss Pleasant deserves far more
than a passing mention. A great
soul singer, she is equally effective
with feeling as a vocalist or a
musician. She not only comple-
mented the show, she gave it a
lot of extra class.

Before the night was over,
Prysock had run the gamut of
his older tunes with vanous labels,
and the more recent ones with
King, and he was met with a great
deal of applause. His routines are
so polished, his performance time
seems short.

Prysock is cutting an LP at the
same time he is performing nightly,
and he isn't stinting on either,

BILL WILLIAMS

ALLMAN BROTHERS
BAND
CROWFOOT

Scene, Milwaukee

Twao different forms of the blues
al_'ld its affect on rock music were
displayed here Sept. 4. The All-
man Brothers Band took the audi-
ence on an excursion into the fine
art of meaningful jamming while
Crowfoot played the fairly short,
snappy rock tunes.

The Allman Brothers, led by
Duane and Greg Allman, showed
that their time as studio musicians
has been well spent (Duane’s guitar
can be heard on many Aretha
Franklin records). Duane and Dave
Betts usually took alternate lead
guitar parts, although on the long
instrumentals that closed each set.
they play off and around each
other. seeing how high they can
take the music. Greg manned the
organ and vocals, including a sear-
ing organ solo on “Stormy Mon-
day.” The music was fine through-
out, especially some numbers from
the sextet’s forthcoming Atco Rec-
ords LP.

Crowfoot. on Paramount Rec-

(Continued on page 42)
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Westerman Has Tribes as
Following for His Fests

NEW YORK—Rock festivals
—considered a prime exposure
medium for establishing an art-
ist—may be in short supply, but
Floyd Westerman won't suffer;
he has his pow wows. A Sioux
Indian, Westerman is teaming
with Perception Records to pro-
mote his new album at such far-
flung outposts as the Crow Festi-
val in Montana, a gathering of
American Indian tribes, a con-
cert at the Rosebud Sioux reser-
vation at Pineridge, S.D., a reser-
vation in Minnesota, and the
Mohawk reservation in Canada.
Most of these have been at
Indian youth conferences at-
tended by as many at 3-4,000
Indian children. And there were
25,000 Indians at that Crow
Festival.

All this is a concentrated ef-
fort, guided by Terry Phillips of
Perception and Today Records,
to not only make Westerman's
“Custer Died for Your Sins”
album a bestseller, but establish
Westerman as a major artist,
Westerman's album, incidentally,
is already receiving airplay on
such country music powerhouses
as WPLO in Atlanta, WWOL in
Buffalo, and WENO and WSM
in Nashville, but progressive
rock stations such as WBCN-
FM in Boston, WABX-FM in
Detroit, and WNEW-FM in
New York. He sings like a
country artist, but his songs pack
strong messages ranging from
ecology to how Indians have
been mistreated.

A key part of the promo-

Cullum to Back
Ellington Show

SAN ANTONIO — Jim Cul-
lum Sr. and Jim Cullum Jr., of
the Happy Jazz Band who have
two record companies, Audio-
phile and Happy Jazz Inc.,
have organized a musical pro-
ducing firm that will sponsor
for their first attraction, Duke
Ellington and his orchestra at
the HemisPalaza Theatre for the
Performing Arts on Nov. 4. The
Cullums plan to present the
top world attractions here on a
regular basis. They will con-
tinue to appear here at the
Landing, local nightclub, with
the Happy Jazz Band.

Signings

Errall Garner has signed with
Mercury Records. The deal is for
the US. and Canada. Garner's
first Mercury LP, “Feeling Is Be-
lieving," will be released later this
month.

The Clancy Brothers, formerly
with Columbia, signed with Audio
Fidelity Records with an album
due this fall. . . . Gloria Taylor,
who had a soul hit with “You
Gotta Pay the Price” on Silver
Fox, joined Mercury, where “Yes-
terday Will Never Come Again™
is her initial disk. . . . RCA's Liz
Anderson signed with Buddy Lee
Attractions for management and
booking. . . . Alan Price has been
signed by the Robert Stigwood
Organization for management and
recording in North America with
Warngr Bros. . . . Sunshine to
Scepter, where "Together Again,”
produced by Larry Weiss, is the
first release. . . . Helen ©"Connell
to Stereo Dimension with a single
due this month and an album
shortly after, . . . Trodi joined
20th Century-Fox, with “Monday
Mornin' Man™ and “Love Is a
One Time Thing” as her debut
disk. . . . Comedienne Gerri Gale
to Heyer Records of Maryland. A
series of albums on topical topics

is slated.

tional effort to establish Wester-
man Is spontaneous action on
the part of various Indian groups
and college student organiza-
tions. The American Indian
Movement out of Indianapolis is
selling Westerman’s album to
raise funds, as is the Intertribal
Council in Sacramento. College
students at the University of
Oregon are selling his LP to
raise funds for a Native Ameri-
can Student Union. A group at
the University of Wisconsin is
also raising funds through the
LP.

00O AT TR AT RO IATR

KRUPA TO AID
RETARDED KIDS

NEW YORK—"A Night With
Gene Krupa,” combining a soft-
ball game and jazz, is slated for
Saturday (26) at Memorial Field,
Mt. Vernon, N.Y., to benefit
the Central Westchester League
for Retarded Children.

Gene Krupa's Quartet will
play the jazz segment, and the
Krupa All-5tars will play the
Celebrity Sports Stars in the
softball game. The tickets ($2)
can be obtained by a phone call
to WH 9-9300, Ext. 69,

Persuaders Put Rock Beat
Into Salvation Army Drive

ATLANTIC CITY—The Sal-
vation Army's gone hip with its
Boardwalk concerts and revival
meetings here. No more brass
bands heavy with compa tubas,
always off key. The Salvation
Army's bid to get the attention
of Boardwalk strollers is a rock
group complete with miniskirts
and bell bottom pants.

Four men and two girls, the
Persuaders, the Salvation Army’s
musical draw at Boardwalk and
South Carolina Ave. this sum-
mer, drew the largest crowds in
anyone's memory to the Army’s

combination concerts and evan-
gelical meetings.

The Persuaders put a rock
beat into the old Salvation Army
appeal. The group’s leader, Barry
K. Durman, is a 22-year-old sen-
ior at Northeastern Collegiate
Bible Institute in New lJersey.
Joining Durman were four
schoolmates and the sister of
one. The schoolmates were Rob-
ert Gee, a 21-year-old junior at
the Bible school; Chris Guppert,
23, the group’s preacher and a
graduate student; Paul Jackson,

{(Continued on page 42)
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From The

Music Capitals
of the World

DOMESTIC

NEW YORK
Threshold’s Moody Blues play
Syracuse’s War Memorial Audi-

torium, Sunday (20): the University
of Yermont, Monday (21); Boston's
Music Hall Theater, Tuesday (22):
Felt'. Forum, Wednesday (23):
Cleveland’'s Publie Auditorium.
Thursday (24): Cincinnati's Gar-
dens, Friday (25); Duke University,
Saturday (26); and Philadelphia’s
Spectrum, Sunday (27). . . . Philips’
Frankie Valli & the 4 Seasons give
conceris al the Coliseum, Charlotte,
N.C.. Thursday (24), and the Civic
Auditorium, Greenville, S.C., Sat-
urday I:»-.ﬁ} “Tighter and
Tighter,” a Roulette hit as ar-
ranged by Jimmy Wisner for Alive
& Kicking, will be featured in the
soundtrack of the film. "Rabbit
Run."”

Capitol’'s Jimmy Helms opens a

seven-day engagement at Paul's
Mall, Boston, Monday (21). . . .
Jon Lord of Warner Bros. Deep

Purple and Tony Ashton are writ-
ing the score for Spangler Produc-
tions’ "The Last Rebel,” a film fea-
turing Joe Namath. . . . Dorian
Rudnytsky, bass guitarist and cellist
for Columbia’s New York Rock
Ensemble is playing cello for
Graham MNash's next solo album
for Atlantic. . . . Decca's Clyde
McPhatter s appearing at the
Turning Point, Milwaukee, through
Monday (21). . . . Mary Jane Pub-
lic Relations has moved to 1841
Broadway. . . . Cotillion's Mylon
play Kleinhans Auditorium, Buf-
falo, Wednesday (23); University of
Rochester, Thursday (24); Colgate
University, Friday (25) and Central
Connecticut College, Sunday (27).

Capitol’s Steve Miller Band,

Janus' Mungo Jerry and Deram's
Clouds play Bill Graham's Fill-
more East, Friday (25) and Satur-
day (26). Harvest's Pink Floyd
give two shows Sunday (27).

A&M’s Humble Pie plays Don
Law's Boston Tea Party for three
nights beginning Friday (25). . . .
Capitol's Jimmy MecGriff has
opened his own club, Jimmy Mec-
Griff's Golden Slipper, at 57 Bran-
ford Place, Newark, N.J. . . . Will
Crittendon, president of Third
World Productions, Inc., has ar-
rived here to set up main offices
and to make arrangements for his
group, Will Crittendon & the Third
World People, to play New York.

Rare Earth's Toefat will appear
with Atco’s Derek & the Dominos,
when the latter group begins ils
LS, tour, Oct. 15 at Rider College.
The show also plays Philadelphia's
Electric Factory, Oct. 16-17; Syra-
cuse’s War Memornial, Oct. 18; and
Boston's Music Hall, Oct. 22, . ..
Larry Weiss sings the title theme,
“Goodbye Mother Earth,” for the
film tentatively entitled, “Mother
Earth,” which deals with the
NASA program. . . . Janus' Funka-
delic plays the Cheetah, Tuesday
(22), Friday (25) and Saturday (26);
Toledo University, Oct. 2: Central
State University, Dayton, Ohio,
Oct. 3; Boston's Sugar Shack, Nov,
16-22: and Detroit’s Driftwood
Lounge, Dec, 25-Jan. 3,

Decca's Karen Wyman plays the
Persian Room of the Plaza Hotel,
Dec. 9-22. She also will perform at
Sutmiller’'s, Dayton, Nov, 16-21.
.+ « Warner Bros. Hard Meat ap-
peared at Philadelphia's Electric
Factory, Sept. 18-19. The group
also plays the Boston Tea Party,
Thursday (24) and Friday (25), and

Detroit’s Eastown Theater, Friday
(2) and Saturday (3). . . . CTI's
Freddie Hubbard s on a European
tour through next month, . . .
Milva sings al Carnegie Hall, Sun-
day (4). . . . Barry Gibb of the
Bee Gees was married to Linda
Ciray early this month in London.
. Cadet Concept’s Archie White-
water has a national tour nexl
month to promote their debut
album. . . . Art Talmadge, presi-
dent of Musicor, became a grand-
father, Sept. 8, when his daughter,
Virs. Edward Sossman of Beech-

urst, N.Y.., gave birth to a son.
FRED KIRBY

CINCINNATI

Israel Horowitz, Decca producer,
put in two days here last week cul-
ting advance tracks with the Cin-
cinnalti Symphony Orchestra on
two albums by Roberta Peters and
James Brown. The artists will add
their voices in two weeks—Roberta
in Mew York and James in Mash-
ville. . . . Vivienme Della Chiesa,
who formerly headed her own
“Vivienne” show on WLW-T, opens
Tuesday (22) in Reno, Nev., for
a three-week stand on the same
hill with comedian George Gobel.
She's set for a three-weecker in
December at one of Howard
Hughes' Las Vegas niteries.

Jack Carnegie, WSAI general
manager, is producing an album
made up of hits of recent years
which the station will sell for the
benefit of the local Fraternal Order
of Police Association’s scholarship
fund. An advance-royalties check
of $2,500 has already been tend-
ered the FOPA by the station. . . .
Cincinnati's first international Folk
Festival will be held MNov. 7-8 at
the Convention-Exposition Center
under auspices of the Travelers
Aid-International Institute.

WCPO-TV has cut Len Mink's
J0-minute, prime-time music show
from its fall-winter schedule to
permit the singer to sign a per-
sonal-management contract with
Creative Management Associates to
handle him for appearances on a
national scale. . . . The Sounds,

new soft rock-jazz trio, sel for an
indefinite stay at Babe Baker's
("est La Vie Lounge downtown.
Comprising the unit are Dave
Youngblood, guitar; Michelle
Youngblood, eleciric bass, and
Jack Carter, drums and vocals.

Ike and Tina Turner take their
group into Music Hall for two per-
formances Oct. 18, The Neal Dia-
mond troupe plays the same spol
Mov, 6. . . . The success of the La-
bor Day concert at the new River-
front Stadium by the Cincinnati
Symphony Orchestra, with YVan Cli-
burn as HpEEIEl guest, has CSO ex-
ccutives mapping plans for three
similar Stadium events for the sum-
mer of 1971. The recent symphony
spectacular pulled more than 22.-
000 payees at $2 for adults and §1
for kiddies.

Deejay Dick Cousins, who held
sway the last five years at WCKY,
has been signed to a long-term con-
tract by WKRC to fill the slot re-
cently vacated by Joe Waldman,
now at WHIO Radio, Dayton,
Ohio. It was recently reported that
Ron Britain, formerly at WSAI
here and now with WCFL, Chi-
cago, would move into the WKRC
vacancy, but Britain had a change
of heart when WCFL sweetened
the pot. BILL SACHS

KLN Photos, Rock
Specialists, Is Set
NEW YORK—KLN Photos,

Inc., a new freelance firm head-
ed by Kevin Spleid, Neal Pres-
ton and Louis Gaudiosi, the sole
owners and employees, has been
formed at 92-30 56th Ave.,
Elmhurst, N.Y., specializinig in
the rock music field.

Spleid, Preston and Gaudiosi
who are on the permanent staff
of Rock and Changes magazines,
also have done work for other
publications, as well as record
companies, management and
public relations firms, and rock
theaters and clubs,

‘ODE TO SPADE'

PROLIF TG 1100

FROM THE ALBUM

JUST A LITTLE BIT LONELY"

PROLIF TG 10001

TOMMY GRAHAM'S

Unforgettable 'I‘ribute
To The Memory

www americanradiohistorv com

SPADE COOI.EY

The Phones Don’t Quit!!!
Many Thanks to the DJ's & Distributors
that are making it Happen.

Houston, Texas

Los Angeles, California
Beaumont, Texas
Fittsburgh, Pennsylvania
san Jose, California

Reno, Nevada

Helena, Arkansas
Beaumont, Texas
Bellingham, Washington
Danville, Hinois

ATTENTION D.J'S EVERYWHERE...

CALL OR WIRE COLLECT FOR ADDITIONAL PROMOS
DON HUCKABEE / PROLIF RECORDS
936 TEXAS STREET/FAIRFIELD, CALIE 94533/A.C. 707-422-8707
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Dionne Warwick

i

a new single

“MakeltEasyOnYourself”

(Bacharach-David) (SCE 12294)

A Bacharach-David Production

Supervised by: Stan Green

Arranged by: Larry Wilcox

Recorded LIVE at: Garden State Art Center, N.J.
Audio Engineer: Michael Wright

@

OnScepter Records
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LONDON''S

MOST
EXGITING
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continuing the sounds
of the

4

I To be released within 2 weeks

TOM JONES’

New LP

| WHO HAVE
NOTHING

DAUGHTER OF DARKNESS

| HAVE DAFAMED
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TIVATE"

FOR CORPORATIONS
WITH VISION

*INCENTIVATE cannot be found in the

dictionary. Yet, its meaning is clear and
significant to the many “blue chip” cor-
porations utilizing it. To them it means
INCREASED PROFITS...for...

MOTIVATED MEN SELL MORE!

In today's economy, it is important to in-
crease revenues while keeping expenses
down. A proven way to accomplish this is
via successful sales incentive meetings.

Sumner A. Baye, Inc., Leading Group
Travel Consultants and Resort Represen-
tatives with offices in major cities, ar-

ranges sales incentive meetings for many
of America’s “Fortune 500" corporations.

We can describe to you, at no obligation,
the full range of our unique professional
services — encompassing custom arrange-
ments for outstanding resorts in the
United States, Europe, The Caribbean,
Mexico, Hawaii, among others, for groups
from 50 to 2,500 persons.

Call us at (212) 541-9600, or return the
attached coupon to our headquarters (ad-
dress below) and one of our representa-
tives will contact you —as step one in

HOW YOU INCENTIVATE!

SUINVINIER A. BAYE, INC.

1700 BROADWAY, NEW YORK,

Please have your representative contact me.

MName

Company

City —

N.Y. 10019 = (212) 541-9600

Title ____
Address

---------——-J

Sumner A. Baye, Inc. is a Granite Management Services Company (AMEX)

ALIVE & KICKING is feted by their label, Roulette Records, at a

recent party at Ungano's New York. With the group is Mickey Gonsler,
third from right, of New York's teen Discomat.

Talent In Action

e Continued from page 36

ords, played lively and with con-
viction, although there was some
sloppiness. Still, the band hasn't
been together too long, and should
improve with age to become a top
draw. GEORGE KNEMEYER

LIVINGSTON TAYLOR
Quiet Knight, Chicago

Livingston Taylor, the brother
of James, is only 19 years old, but
he plays the guitar and sings like
a veteran. ]

James is shy and seemingly em-
barrassed by all the attention,
Livingston loves it. He has an out-
going manner that keeps the show
flowing. His songs, while not as
well known as James', are happy
for the most part. He sings of his
childhood in the Carolinas, truck
drivers and other people he has
mel throughout his lLife. He s
confident without being overbear-
ing, and quickly won over the
crowd here Sept. 6. Brother James
may soon have to share the spot-
light with Livingston.

GEORGE KNEMEYER

PAUL ANKA
Talk of the Town, London

Paul Anka, the diminutive Ca-
nadian who started off his opening
night at the Talk of the Town in
a slightly off-putting mood of
brash and brassy self confidence,
completely conquered the audience
as he worked his way through a
well-balanced program of songs
laced with some asiringent wise-
cracks,

Witih aggressive jauntiness and
an unassailable belief in his own
talent, Anka completely wore down
the initial resistance of an audience
which was clearly a little uncer-
tain as to how to receive a super-
annuated teenage idol.

Anka, an accomplished song-
writer and a surprisingly gifted
comedian, 1s not the best singer
in the world, and his opening num-
ber, “Raindrops Keep Falling on
My Head"” was full of uncertain
pitching.

But he has a larger than life
personality and a briskly assertive
stage presence which triumphed to
the extent that the audience were
throwing flowers at the end of his
encore.

Extremely well backed by the
Jack Parnell Orchestra, Anka in-
cluded a medley of “the songs |
wrote and recorded when [ was
a kid" including “Diana,” “Lonely
Boy” and "Put Your Head on My
Shoulder,” and also introduced
Dizzy Gillespie’s former bongo
player, Chano Pozo, to accompany
him on “Gentle on My Mind.”

Anka produced a powerful ver-
sion of “My Way." but in men-
tioning “not in a shy way.,” to
quote the song, that he penned
this number, he might have given
credit to Claude Francois who
supplied the music.

MIKE HENNESSEY

JUNIOR MANCE
Top of the Gare, New York

The Junior Mance Quartet, fea-
turing Mance on piano, Bruno
Carr on drums, Martin Rivera on
bass, and Rudy Stevenson on gui-
tar, offered a fine set of unclut-
tered music at their opening Sepl.
16. Opening with an old Jay Mc-
Shann tune, “Jumpin’ Bluoes,”
Mance set the precedent for the
night, allowing each sideman a
piece of the spotlight with solos,
backed by the rest of the group.

The second tune was culled
from Mance’s new Atlantic Rec-
ords album and written by his
guitarist. “Don't You Hear Me
Calling You,” featured a hard
blues piano in the up tempo pat-
tern at which Mance excels.
musicians read each other beauti-
fully, exchanging brief solo spots
based on the bars of the previous
solo. “"Home on the Range,” had
a slow, bluesy opening leading
into a cooking blues tempo led
by Mance and featuring outstand-
ing musicianship on the part of
his sidemen. The entire set held
the audience to little talk as Mance
demonstrated the piano style that
dominates the ular jazz scene
of today. BOB GLASSENBERG

Rock Beat In Drive

e Continued from page 37

21, a sophomore, and Joanne
Scafuri, a 19-year-old sopho-
more, and Joyce Scafuri, Jo-
anne's 17-year-old sister who 1s a
senior at Clifton, N.J., High
School.

The six Persuaders lived in
the Citadel, the Salvation Army's
headquarters here. They per-
formed three times a night, six
nights a week. During the day,
they worked in various youth
projects around town. For their
work, the six were given bed and
board as well as scholarships to
the Bible School.

Foreign Acts Tours

* Continued from page 36

local promoter who is on the
scene,”

Utall continued, “The key
here is the degree of personal
involvement. We feel that the
visiting performers and who-
ever accompanies them are our
guests in the U.S. and we make
the kind of an effort on their
behalf. It's astonishing to us
how often we find that sup-
posedly impossible to get na-
tional television programs can
be sold and how a date that
was regarded as “trouble” can
be a success with this extra
effort. The results more than
compensate.

SEPTEMBER 26, 1970, BILLBOARD
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The cortridge TV section wos written by section editor Bruce Weber and Eliot Tiegel.
Graphic design ond illustrations by Bernie Rollins.

UST AS THE FIFTIES was the decade of television and the sixties the decade of the

audio cariridge, the seventies will bhe the decade of cartridge TV. With it will come a

revolution in consumer electronics. It wasn™t too many vears ago that every person

walked around with a portable radio attached to his ear. Today. instead of the ubigquitous

transistor, it's cartridges and cassettes. But to obhserve who have Kept tuned in to tape

and recording technology in recent years. nothing could be less surprising than the emergence
of cartridge TV as a mass consumer innovation,

The impending revolution will have an enormous impact on many American institutions:
entertainment, publishing, business, education, industry.

The seventies. and eartridge TV. promises to he an era of unprecedented drama. The
aumdio technology during the 60°s will pale in comparison with what is w0 come,

After all is said, cartridge TV will generate more excitement., and potentially more prof-
its, in the world marketplace than any electronics products since color television.

The future of cartridge TV seems limited only by imagination of manufacturers, and
ravely in the history of home entertainment has this imagination heen o abundantly evident
than today.

Video cartridge (or cassette)—a compact cartridge that stores visual material for play-
back throngh a television receiver — is opening doors to communication’s approaching
melamorphosis,

The biggest names in the home entertainment industry have joined the cartridge TV
parade: RCA, CBS, Ampex. Sony, Aveo, Motorola, North American Philips, Toshiba, Admiral,
Panasonie, Telefunken, Magnavox, and many more householid names.

Why?

“Becanse by 1980 it (cartridge TV) will be a billion-dollar annual business, and our

c-2
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BATTLING for the new
emerging medium are five
competing but incompatible
technologies: Ampex's
Instavision (top left corner
and immediate left), Sony's
videocossette (far left
canter), Aveo’s Cartrivision
(balow), Telefunken's video
disk (below left corner),
RCA's SeleciaVision
(oppotite page), and CBS's
EVR (opposite page).

Where the Revolution is Now

market research suggests that figure is probably conservative,” said RCA’s Chase Morsey Jr.,
executive vice president, operations staff.

Why?

“Because videocasselte systems will hecome the most important household item since color
TV.,” believes Akio Morita, president of Sony Corp.

Why?

“Because anything that can be read, seen or heard will find its way into the medium.
Its potential is limitless and its effect on all peripheral organizations is staggering,” said an
executive of CBS,

Why?

“Because the video era i8 going to surprise everyone with its higness and suddenness,”
said Richard J. Elkus Jr., general manager of the Ampex educational and industrial products
division,

In short, many feel that in 1968 when CBS announced the first cartridge TV unit, elec-
tronic video recording (EVR), and RCA followed with its SelectaVision and Sony introduced
video cassette, they created a new, complete home entertainment medium.

Most believe the cartridge TV home entertainment center will become the backbone of
the national economy. The impending cartridge TV revolution will have an enormous impact
on every American institution,

Like the growing list of equipment manufacturers announcing their intention of produe-
ing video systems, there are almost as many concept choices: The basic recording medium
can be either photographie film, magnetic tape or disk.

Electronies giants are battling for the emerging new medium with five competing but
incompatible technologies: : Continued on page C-14

SEPTEMBER 26, 1970, BILLBOARD c-3
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EVR RADICALLY ALTERN
THE STATUS QUO IN THE ARTY

MONG THE WORLD'S CARTRIDGE TV CHIEFTAINS, it's
agreed: CBS's Electronic Video Recording
(EVR) system is the king—it will be the first
on the market.

But there is plotting to curb its potential;
namely from manufacturers in Europe (Philips), Japan

(Sony) and the U.S. (RCA).

CBS in 1968 developed (largely the work of Dr. Peter
Goldmark, president of CBS Labs) an Electronic Video
Recording system—a video “phonograph” that converts
any television receiver into a home movie projector and
screen. The concept allows sound and image to be en-
coded electronicauy on a relatively inexpensive master
film (monochrome and color) from which limitless copies
can be mastered.

The prints are packaged in a circular cartridge seven
inches in diameter with a maximum 50 minutes of running
time for monochrome and 25 minutes of color pro-
gramming.

The sealed cartridge threads and rewinds itself after
the first track is plaved and then reinserted in the player
for the second 25 minute run. The cartridge can be played
only on the EVR player—a playback only unit—con-
nected to the antenna terminals of a TV set.

The 180,000 frames of a standard EVR cartridge can

be played back frame by frame, allowing the storage of
printed matter.

According to Motorola—the first company to be
licensed by CBS to manufacture EVR players—process-
ing plans have been established to Rockleigh, N.J., and
Basildon, England, to make cartridges—the initial ship-
ment of EVR units will go to marketplace this month.

The first players intended for industrial and educa-
tional use will sell for $795, but thanks largely to the
economies of mass production, CBS hopes to cut unit
prices in half and offer a consumer oriented model for
home use at $350 by mid-1972,

Cartridges with 30 minutes of prerecorded mono-
chrome programming will be §14.50. The selling price for
color cartridges is $25 for 25 minutes of programming,
but a rental fee of $5 to $6 for a feature film in an EVR
cartridge is a marketing possibility.

Twentieth Centuryv-Fox and Metro-Goldwyn-Maver
are ready to send their feature films directly into the home
via EVR. The system appears to offer protection to film
producers concerned about unauthorized duplication.
“The mechanics of the system provide us with a safe-
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guard against the unlawful copying and bootleg sale of
prints—something which has plagued film companies for
vears,” said Darryl F. Zanuck, chairman of the Fox board.

(RCA’s SelectaVision has similar mechanism to pro-
tect motion picture studios against illegal duplicators.)

CBS has suggested that movie theater operators might
sell cartridges of movies in the lobby of theaters. It (and
RCA) believes most consumers will prefer to rent rather
than buy movies in video playback form.

Initially, CBS is staking out the industrial education
market for itself.

It feels the trend toward personalization of education
with its increased costs and the need for more in-home
training will create an enormous market for EVR. The
effect of video systems on the classroom, too, will be
substantial. Educators could integrate educational films
more effectively into the flow of the curriculum.

CBS is gearing up its cartridge processing plant for
institutional buyers, Spokesmen at CBS said the com-
pany’s entire first year's output of 3 million cartridges is
sold out.

EVR cartridges will ultimately reach some 4,000
college and university campuses with 6 million students
as part of CBS’s desire to capture the institutional-
educational market. Because EVR cartridges are more
economical than conventional film, schools will no
longer need to depend on central or outside audio-visual

libraries—frequently at distant points, They can build
up their own libraries.

What about CBS's plans to reach the consumer
market ?

When not being used for home study, EVR “gives to
the viewer the opportunity to play a long-playing sound
and picture record, originated on film or cartridge TV,
with all the ease of playing a sound disk on 4 turntable™
gsaid a CBS spokesman.

EVR iz able to do what the consumer wants it to do
without the usual TV drawbacks, like set schedules,
limited air-transmission times, and the ephemeral nature
of high quality visual program material.

Before that Sunday morning round of golf, the EVR
owner can insert a cartridge into the player and get a
quick lesson from Arnold Palmer. Or he can settle down
for an evening of seeing and hearing “*Hamlet.” Or per-

haps he will be in the mood for a Blood, Sweat and
Tears concert.

SEPTEMBER 26, 1970, BILLBOARD
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RCA's
SelectaVision

STILL IN THE STARTING GATE, BUT A DARKHORSE

NLIKE MANY compeanies in the cartridge TV

race which spout statistics and marketing

methods, RCA squirrels away its plans.

One of the biggest secrets around is ils

SelectaVision, a playback only video system

competing but incompatible with CBS’s Electronic Video
Recording (EVR).

SelectaVision, a vinyl tape process, works through a
combination of laser beams and holography. It comes in
saucer-sized units that look much like those of competing
methods and play: for 30-minutes,

After that, not much is known about marketing excepl
that it is already tardy to market.

By 1980, officials of RCA expect the new industry to
reach $1 billion in revenues, less conservative forecasters
put the figure at three times that sum.

So far, RCA is running near last in a field of five
competing  but RCA
executives are confident that their concept will eventually

incompatible technologies. But
dominate the market, because of its apparently cheaper

technology.

The cost of polyvinyl chloride tape is less than one-
tenth that of photographic films (EVR) and magnetic
(video cassettes), based on equivalent

tapes playing

Lime.

“Everybody  sits there worrying which system  will
make it big. and completely migsing the point,” said
Chase Morsey Jr., executive vice president, operations, of

Selecta Vision.

“The point is that by 1980 it will be a billion-dollar
annual business, | think this stulf is going 10 be bigger
than television,” he said. “Some people don’t realize that
this isn’t just another gadget. If you want to caleulate the
market for video playvback, just add up the collective
market for movies, books, records, audio cassettes, adult
courses, encyclopediag, business magazines and children’s

stories,”
How 1t works:

SEPTEMBER 26, 1970, BILLBOARD

Original images, in color, are converted into em-
bossed holograms from which a master can be made that
presses the copies onto 2-mil thick vinyl—a transparent
material as inexpensive as paper and similar to saran

wrap.

Playback requires that the beam from a low-powered
laser beam shoots through the vinyl strip inte a TV
camera, |he playback mechanism, the laser and the TV
camera are all housed in the player which is wired to the
antenna terminals of a standard color or monochrome
TV set.

Blank tape for 30-minutes of color programming costs
about 20 cents compared with several dollars or more for
either photographic film or magnetic tape.

In addition, the embossing technique lends itzelf to
high speed reproduction unlike photographic or magnetic
tapes, which cannot be processed faster than the response

of their coatings to light or magnetism allows.

RCA intends to offer custom replication of 30-minute
color tapes (in 2,000 quantity) for between $2 and $3
(CBS offers custom

replication of 25-minute

color tapes in that quantity for $18.50.)

apiece,

Another factor, holographic images are not affected
by dust, scratches or pinholes and are virtually inde-
structible. Technical hardware problems. such as =yn-

chronization. are avoided.

RCA’s hardware marketing strategy i= to put the
plavhack wnit in modular form rather than buoilding it
into its TV sets so that vpsers can place them anywhere

in the home and with different TV receivers.

A technical advantage RCA has in its system is that
holography is able to reproduce 3-dimensional images
and place them on giant wall sereens. Another plus, and
a disadvantage for CBS, i=s RCA'« capability to both manu-
facture and sell its product. (CBS has turned to Motorola

as an exclusive licensee, )

The RCA
mation. stop and reverse-action features; a simple tape

sy=tem boasts of three benefits:  slow

transport mechani=m s made possible because side-to-

wwWw americanradiohistorv com

side tape motion does not produce picture jitter or
wobble, thus creating a low cost player.

SelectaVision will be marketed in 1972; pricing will
be 8400 for the player and 810 for a 30-minute prere-
corded color cartridge.

“The consumer wants a new kind of television,” =aid
Robert C. Bitting Jr., an executive of RCA. A television
that is personal, selective, convenient and educational.”

Program for SelectaVision will bear a kinship to
those provided by existing media: records, audio tape,

RCA

market a minimum of 100 color cartridges at the time

theater, films and television. initially plans to

of product introduction.

Programs will embrace great moments in  history,
performing arts, sports, “how to" programs, among others.
“Our reszearch indicates a high degree of interest in
cartridge TV by voung people, many of whom are turned
off by regular television,” Bitting said. “Young people
represent one of the most important “marketing targets
for cartridge TV."

RCA |:|]an:a to market the new medium thrnugh out-
lets that sell phonograph records and audio tapes. In
addition, he feels, distribution
emerge to meel the marketing demands of the market-
place. “It is conceivable, for example, that rentals will

alternatives may well

flourish as a complement to sales.”

RCA wizhes to be a vital source for programming for
its process, It claims that consumers are not interested in
recording their own TV programs off the air, either to
play at a more convenient viewing time or to build their
own library, nor are they interested in making their own

home TV movies.

It has set aside $10 million to purchase rights to
films, books, plavs and other properties for its system.
It cun draw from its publishing house, Random House, its
TV subsidiary, NBC, and its record division.

In short, RCA claims to have the system likely 1o
survive (on a long-term basis) and the “cheapest razor
hlades,”

C-5
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THE JAPANESE
ARE COMING!
THE JAPANESE
ARE COMING!

ELDOM HAS THE ARRIVAL of a new electronics wave
stirred such excitement, or been grandiosely her-
alded, as video cassettes. The center of the video
cassette bonanza, and where it has stimulated
excitement and aroused anxiety, is in Japan,

where consumer electronics in general has left an in-
delible mark on the economy.

And the battle for cartridge TV supremacy will be
waged on essentially world levels for magnetic video
recorders that allow the user to record broadecasts, cable-
casts, live action and his friends’ prerecorded cassettes.

Japanese electronics giants are entering the world
arena with videotape systems that record video as well
as play it back. By utilizing magnetic tape, which can
be recorded, erased, and rerecorded hundreds of times,
Japan has selected its method of attack: video cassette
—which can be stopped, slowed, and rewound and re-
played—over playback only systems as offered by two
American giants: RCA and CBS.

In order to compete and challenge their American
counterparts, Japanese manufacturers have mustered the
support of foreign electronics powers to estahlish a stzn-
dard for the production of color cartridge TV players
that would allow individual video cassettes to be used
with any of the pactee’s systems.

(The cartridge TV player will be capable of being
connected to any color or monochrome TV set at the
set's antenna terminals. The program appears on an
unused channel and the cassette, or cartridge, eliminates
any need to handle the tape).

The future of video cassette recorders is unquestion-
ably bright, many say, But there are some unanswered
questions concerning Japan's thrust. Many of the ques-
tions will remain unanswered until the market achieves
some form of standardization.

Sony Corp., Matsushita Electric Industrial Co. and
Vicetor Co. of Japan are spearheading the drive toward
compatibility and world peace in video.

The Japan Industry Standards committee has heen
holding discussions about cartrige TV. The committee
reasons that with five systems soon to be marketed, in-
compatibility easily could be the biggest impediment to
the growth of cartndge TV.

Some Japanese companies, Matsushita and Victor,
among them, are advocating one standard; Sony and its
cirele another. About 10 other manufacturers, including
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Tokyo Shibaura Electric Co. (Toshiba), Sanyo Electric
Co., Hitachi Ltd., Sharp Corp., are involved in the
standardization talks but are uncommitted. Shiba Elee-
tric Co. (Shibaden) is developing a new player/recorder
that will not be compatible with the Sony system.

Akio Morita, president of Sony, feels that incom-
patibility will be very serious as the industry grows.
“We would like to eliminate a problem before it con-
tinues too far,” he said. “That is why we are working
with Philips (North American Philips) in the develop-

ment of video recording technology to meet worldwide
standards.”

The answer may resolve this way:

“We believe the company that produces the best
machine will generate a standardization,” Morita feels.

And when that happens, “the results should bring a
reinforcement of home viewing (of video cassette) as
a significant cultural and entertainment media,” said
Fumio Ishida, manager of Sony’s video cassette program.
“After standardization,” he believes, “many entertain-
ment related industries will join the parade to prepare

recorded programs for sale or rental.”

Sony, Victor, Matsushita and Sanyo are the only
firms with developed color TV cassette systems. Late-
comers, at least, most likely will abide by the standards
established by pioneer Japanese producers.

Sony's color videocossette system is capoble of playing back
100-minute program continuously.

www americanradiohistorv com

PLAYBACK
ADAPTER

Although the Sony and Matsushita systems (and
Aveco) are based on standard video recording technology,

each system is different in terms of operating and car-
tridge size.

Others areas to be standardized are the revolving
head, position of image and sound recording tracks and
modulated frequency.

Most manufacturers, however, are going their own
way, like:

Sony: A color video cassette player which enables
the user to record broadcasts or make videotapes in his
own home by connecting an inexpensive vidicon to his
videotape recorder. It will offer the flexibility of reuse
of the recording medium.

The unit is a two-headed helical-scan system that
operates at a speed of 3 ips. The cassette itself (8x5x114)
containg 900 feet of 3i-inch tape which provides 100
minutes of program repertoire. Blank video cassettes will
sell for $20. Putting a prerecorded cartridge in the
player on a rental basis will run from $2 1o $5, with each
video cassette unit outfitted with a counter to indicate
the number of times the tape has been performed.

The resolution is over 300 lines monochrome and
over 250 lines for color. The audio frequency response

i= 50 to 12,000 Hz. 2-channel stereo.

Sony will offer a video recorder attachment (for
£100) and for another $350 a portable TV camera. The
unit itself is priced about $400.

The company plans to use dubbing stations (in the
UU.S.), where consumers can take blank video cassettes
to be duplicated.

Matsushita: Utilizing Y4-inch tape compatible to
monochrome signals, the unit has an audio frequency
of 80 to 10,000 Hz. Resolutions are over 270 lines for
monochrome and over 240 lines for color. Recording

time is 30 minutes and dimensions of the magazine are
I1x6x1.

Victor: Recording can be done from color TV or
TV camera utilizing Y%-inch tape and image signal band
of 4.2 Mhz. Playing time is 30 minutes (with a 90-min-
ute tape in development) in a 5x5x1 cassette.

Even skeptics are now willing to concede that car-
tridge TV seems certain to become a reality. But stan-
dardization is the key to the marketplace. Nobody is
more aware of it than the Japanese.
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By Eliot Tiegel

PROGRAMMING
DILEMMA:

HE BABY IS STIRRING. Watch out! But the
question seems to be, is he heading toward
the electric wall socket to shock himself
or will he toddle past it safely? The car-
tridge TV baby's stirrings are causing

separate stirrings among leisure time complex
companies which are looking to get into the pro-
gramming end of this new home entertainment
medium,

Again the question: Will their initial efforts
shock themselves with the wrong kind of pro-
gramming or will they toddle safely into a new
industry?

Initially, programming for the cartridge TV
home playback audience will come from motion
pictures, promotional films shot to exploit an artist
on television, and specially created instructional

tapes.

The educational and institutional areas are
separate programming markets which are, also of
concern to the sight and sound ideamen.

Just how explosive the programming area can
be is underscored in an estimation by a Sony
executive that '“‘five billion videotape cassettes
will be produced and distributed in the United
States within the next five years." (The word
“sold"” was not included in his comment, which
shows Sony's own cautious concern about the
videotape baby's toddling habits.)

The motion picture industry quite naturally
has begun to realize it has a new outlet for its
vault products. Films are films. The record com-
panies, with their powerhouse rosters, have a
more challenging challenge. What can they create
as ''video albums?"’
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0ld Movies,
How to
Play Golf
Shorts and
the
Grateful
Dead
Excite Home Audiences?

The entire subject of just how record com-
panies fit into the video field is causing concern
and questions to flow through many corporate
complexes.

Such questions, like:
® What effect will cartridge TV have on recordings?

® How will Cartridge TV meld into marketing set-
ups?

® What kind of product should be created for
music personalities?

® Will cartridge TV necessitate forming a new
audio visual department?

® Will the new electronic baby move record com-
panies into motion picture production?

@ Will bookstores, record clubs (or a new kind of
club) and all the normal outlets for records sell
cartridge TV programs?

® Should one of the duplication systems be
favored over the others?

Record companies aren't thinking of exclusive-
ly locking up whatever sight and sound products
they create with any one system. They want to be
flexible to offer their repertoire initially to all hard-
ware suppliers and then wait out the public's
determination.

J. Michael Donochew, Capitol's 32-year-old
director of audio visual development, envisions a
lot of '"‘experimental’” programming being de-
veloped during the next year. One finds opinions
varying on how long it will take for cartridge TV to
become meaningful.

“Until the market settles,”” Donohew says,
“there are not too many companies that will in-
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vest the money in original programming.” Capitol
has been talking with Glen Campbell, Cannonball
Adderley and Tennesee Ernie Ford about creating
videotape entertainment. The discussions center
around using existing film of the artists.

Donohew talks of going to outside film pro-
duction houses for concepts for visualizing al-
bums. “Initially to keep costs down you will have
to work with promotional films and other existing
footage.”” Donohew is discussing filming Cannon-
ball Adderley's college lecture on the development
of jazz which has been a successful venture for
him.

Donochew likes the potential for creating "'video
albums’ of varying time lengths. He is not thinking
only of musical properties. He further sees Capitol
as a major distributor for video packages because
of its national network of distribution centers and
field sales organization.

Donohew says various cartridge TV system ad-
vocates are now willing to put up the conversion
costs in transferring films to cartridge, so there is
no need to only work with video.

Capitol has begun discussing several projects
with Avco for that system's fall and spring usage.
“"We are talking with Avco in terms of Buck Owens,
Glen Campbell, Tennesee Ernie Ford cassettes,”
Donohew says. "We are trying to find the right
concepts, budget out the costs and then decide
if it's worth Capitol's investment."”

If Capitol were to product an original half
hour “video album,”" production costs could run
from $10,000 to $12,000. “That's why we're

Continued on page C-13
C-7
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ok $64, which company introduced the first video-

tape recorder in 19567 Ampex Corp. For another

$64, which company became the latest entry to

introduce a video cassette player aimed at the

consumer market? Ampex Corp. What was

Ampex doing between 1956 and 1970 to go from first to
the latest?

Merely selling more professional videotape recording
equipment than all other manufacturers in the world
combined,

Now, Ampex introduced a new generation of minature

videocassette recorders and players featuring automatic
cartridge loading and designed both for closed circuit
television and home recording and playback markets.

The contenders in the emerging cartridge TV field are
arrayed in two basic camps: Those that propose play-
back only systems and those that propose systems that
not only play previously recorded material but can record
at home or tape programs off-the-air,

Ampex is squarely in the latter camp.

“We believe the home market will be best served by
equipment that not only plays back cartridges-loaded re-
cordings but permits completely portable or off-the-air
recording as well,” said William E. Roberts, Ampex
president.

“We are confident that this can be combined in a
videotape system completely competitive in cost with any
of the playback only systems presently proposed,” he
said.

By 1975, Ampex estimates annual sales of compact
videocassette recorders, accessory equipment and software
for closed circuit use will be approximately $200,000,000,
not including home or consumer use.

Why did Ampex select a videocassette recorder and
playback concept?

Because as a recording device, the home video re-
corder must be compact and inexpensive. It must be at
least as easy lo operale as a cartridge loading movie
camera and provide color recording capability as well as
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AMPEX Instavision videotape recorder/ player and companion hond-held camera are eosy to use in recording outdooar
scenes. The Instavision recorder fs the smallest cartridge loading videe recording and playback system to date,

monochrome. For playback, it must be as easy to load

us a cartridge or cassette audio recorder.

The new Ampex “Instavision™ system is the smallest
cartridge-loading video recorder and/or player to date
and will include a choice of recorder/ players and plavers
operating on batteries or houschold current in either

color or monochrome,

The Instavision recorder/player uses standard 14-inch
video tape enclosed in a plastic cartridge 4.6 inches in
diameter and .7 inches thick. It is compatible with all
other conventional rl:f.'.l-lj-'pl: recorders,

The recorders!players will be available in mid-1971.
Prices will be approximately $800 for a monochrome
player, $900 [or a monochrome recorder/ player or color
player, and £L000 for a color recorder/ plaver.

Blank tape cartridges will sell for less than $13 for
A0 minutes of recording time or 60 minutes in an ex-
tended play mode.

The basic Instavision weighs less than 16 pounds
complete, It measures 11x13x%45 inches, It permits slow
motion and stop action recording and elementary editing.
Two independent audio channels permit  flexibility in

audio recording, including stereo playback,

Standard with each recorder or player i a separate

power pak that houses an ale power converter for plug-
in operation, a battery recharger and optional electronic
cireuitry for color record or plavback.

For recording, a companion munm:hrt-mv camera is
offered for approximately 2400, Video resolution is 300
lines for monochrome. Color resolution is compatible
with standard color television receivers. Signal to noize
ratio is 42 db.

Instavision will be manufactured by TOAMCO,
Ampex’s joint venture company with Toeshiba, Tokwyo.
Japan. Toshiba will market the line in Japan: Ampex

eleewhere in the world.

“This recorder line will bring new convenience to
today's growing educational, industrial, government and
medical training and communications markets,” said
Richard J. Elkus Jr., general manager of the Ampex
educational and industrial products division. *At the
same time it has all the simplicity and economy required

for the coming home recording and playback market.”

He believes the Instavision line will ereate new de-

mands for Ampex’s one-inch

production  equipment.
“*Master productions made on one-inch studio recorders
may be duplicated on cartridge tapes for widespread
distribution on the low cost Instavision plavers,” Elkus

<aid.
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AVYCO’s Cartrivision
system is designed to
make and play eartridges
of home movies with
sound on blank video
tape cartridges with a
special camera featuring
instant replay,
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ITH sSUCH CASUAL NONCHALANCE,
Frank Stanton announced Aveo
Car-

would be developing a

tridge TV system to be built

-Lmd Hl:-én

into television  sets

offered as video cartridge decks.

Later, again in a casual manner, he
announced that Aveo was ready to show its
color video unit, In short, Aveo came oul
of nowhere with its Cartrivision.

Aveo’s system has several advantages
(like Sony’s) that make it a serious con-
tender in the Cartridge TV race. It can
record on-air TV shows for future replay.
Another plus i= that consumers can buy
a [mrtuhit' camera and shoot their own

cassettes at home.

Stanton. no relation to the CBS |!rl‘.‘-'i-

dent, expects to attract additional cus-

Out of Nowhere

Came AVCO'S
CARTRIVISION

SR

tomers by bringing out the first combina-
(19-inch) TV

]'{‘I'Hrtll"l' 1

set-cartridge player-
mid-1971 for 8895,

Admiral Corp., Chicago, became the first

tian

video

television set manufacturer to adopt the

Cartrivision system. Normal television
viewing is available when the cartridge

video system is not in use.

Admiral has been licensed to produce
some compoenents for the system, and to
under a different

distribute the svstem

MHTE.

The unit can antomatically record tele-
vision pPrograms off the air while unat-
the

when the cartridge has come to an end.

tended. shutting off enlire  system

Cartrivision has a special minutemeter
which tells the user how much time a
cartridge has to go, or indicates the start-
ing point of a particular sequence to be

viewed.

A black and white camera featuring
instant replay will be sold as an optional
avcessory for about $200, Cartrivision tape
decks will be sald for $400 (o 8500 for
consumers who own TV receivers but want
to add provisions for recording and play-

ing cartridge video tapes.

Software programming and pricing is
fust becoming a crucial issue in video.
Avco will make available a selection of
video cartridges on sports, music, “how
to" subjects, documentaries, feature films

and industrial training programs.

Pricing for both blank and prerecorded
cartridges will range from $9.98 for a 15-
minute cartridge to £12.98 for a 30-minute
cartridge up to $16.98 for a 60-minute

tape and $24.98 for a
Hundreds of feature length movies will be
made available {or remtal ar $3.

| 20-minute tape.

Arrangements already have been made
to include films produced by United Artists
studios and Aveo Embassy Pictures, a sub-

s1diary,

Cartridges will be manufactured in a
128,000-square-foot  plant on 11 acres in
Calif. A 20-000-square-foot
faciity 1= built ad-
jacent to the manufacturing plant.

Jose,
engineering

San

being

*The advent of the Cartrivision system,”
Stanton indicated, “will enhance the op-
portunities for both color television set
manufacturers and motion picture com-
panies by providing a new vehicle for
distribution of their respective products

and services,'

Stanton urged theater exhibitors to
utilize their lobbies as rental agencies for
video cassettes. The company also plans
to =ell cartridges of sports events, music,
etc., but doesn't expect to finanece or
engage in f{eature production, said Sam
Gelfman, vice president, He expects to
rights to 500
inventory of aboul
750 films is anticipated by the time Car-

trivision i marketed in 1971

distribution
vear. An

]'1 ave ocassglie

films this
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INVENTORS of the video disk are, from left, Dr. Gerhard Dickopp of AEG-Telefunken, Hons-Joachim Klemp of Teldac,
Horit Redlich of Teldec, and Eduard Schuller of AEG-Telefunken. Bottom: The video ond sound signals are pressed

into the surfoce of o thin and flexible foil.

ITH CLOSE to a dozen
major companies
either actively in-
volved with, or on the
verge of entering the
cartridge TV race, the major
industry question no longer is,

“will it happen”? Instead, the
spotlight of interest turns to the
growing number of configurations
which keep cropping up as more

and more innovative manufactur-

ers come up with original ideas.

Among the more innovative
configurations developed is the
videodisk created jointly by
British Decca and Telefunken.
The unit which was first unveiled
in Berlin in June this vear, and
at the NAVEX 70 exhibition in
the United Kingdom a month
later, is expected to be available
on the European market by 1972,

Unlike units using film, cello-
phane and videotape, the video-
disk player is estimated to cost
in the vicinity of $144 and $240:

c-10

TELDEC: SHARING A BONANZA IN THE FUTURE

and like its tape and film counter-
parts, could be played through
any standard television system.

According to key spokesmen
for the developers, the videodisk
software will list for around
$2.40, and will be good for more
than 1,000 plays.

The record is made of thin
plastic foil, delivers a picture to
the screen of the television tube
with a horizontal definition of
about 250 individually recogniz-
able lines, corresponding to a
frequency range of 3MHx for
the picture transmission.

The unit’s signal-to-noise ratio
is about one to 100 between in-
terference and signal. Running
time is five minutes for a nine-
imch diameter record, and 12
minutes for a 12-inch LP. The
longer playing disk was de-
veloped by making the grooves
much smaller than on a conven-
tional audio recorder.

By Radcliffe Joe

According to the companies’
spokesmen, the playing time of
the disk in no way restricts length
of programs. Programs extending
beyvond the playing time available
on a single disk, can be viewed
by stacking the records on an
automatic changer such as is cur-
rently used for audio disks.

Although the videodisk, which
has been on the drawing boards
for more than five years, was in-
itially demonstrated in black and
white, the promise
that by the time the unit be-
comes available on the commer-
programs

developers

cial market, color
would be available.

Baszed almost entirely on the
concept of its audio counterpart,
the videodisk differs from the
phonograph record in that the
grooves are much closer spaced.
This was necessary in order to
raise the flow of information to
the required levels, to increase

the speed of rotation of the disk.

The traditional
record is restricted in its require-

phonograph

ments to 15,000 sound oscillations
per second, while the wvideodisk
stores three million video and
sound oscillations per second.

Unlike the conventional audio
dizk, the videodisk plaver has no
turntable. The disk i1s driven by
a central carrier and rotates
above a stationary plate. At 1,500
rpm, a thin cushion of air is
formed between the plate which
has the effect of stabilizing the
motion of the foil. In this way
the vertical wobble of the disk
is kept below 0.05mm.

The pickup arm of the player
also differs from that of a phono-
graph player in that it incor-
porates a transducer or pressure
pickup. In this pickup the stylus
15 not retained in and progressed
by groove walls as in a phono-

BY THE development of @ new verticol recording method (top), it is possible to cut
between 130 and 150 grooves per millimeter. The video disk playe: is child's play
to operate (bottom). Repertoire will range from enterloinment fo news,

graph. Instead, its sole function
15 to sense the surface of the
record and to translate the vari-
ations into electrical impulses.

Each rotation of the videodisk
contains a complete television
picture, and according to in-
formed sources, a manual control
or stop frame would be available
and can easily be incorporated.

This frame is designed for re-
peating sequences. By allowing
the pickup to traverse only a few
grooves, and then to reset auto-
matically by means of the manual
control, any desired sequence of
pictures can be repeated as often
as required.

Initially, like
coming on the market, the video-
disk will be geared to the educa-

other sysiems

tional market; but will eventually
move into areas of entertainment
and advertising, current affairs
and industrial instruction.

SEPTEMBER 26, 1970, BILLBOARD
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HE CARTRIGE and disk

television situation in

Europe differs little from

that obtaining in the

States since it involves
the same escalating battle among
the competing configurations,
some pretty extravagant specula-
tion on the size of the cake to be
divided, and an imense amount
of confusion on the subject of
copyright.

Although the Philips VCR sys-
tem (Video Cassette Recorder)
has been in use inside Philips for
a number of years (it was used by
the French company to train up-
coming artists in television tech-
niques) Europe's first real intro-
duction to cartridge TV came
last April at the 6th International
Television Programme Market
(MIP-TV) in Cannes when the
EVR Partnership demonstrated
its Electronic Video Recording

System.

During this demonstration,
EVR’s Jacques Ferrari announced
that the first non-exclusive li-
censes to manufacture the tele-
players had been granted to Rank
Bush Murphy in the UK., to
Bosch in Germany, Zanussi in
Italy, Thomson CSF in France
and Luxor in Scandinavia. The
EVR Partnership, representing
CBS, Imperial Chemical Indus-
tries in Britain and CIBA of
Switzerland, said then that its
role was to convert into cassette

THE “WAR'
ON THE

form programs originally reorded
on tape or film.

The first EVR cassette manu-
facturing plant is now under con-
struction at Basildon in Essex,
England, and the initial catalog
will consist of material from the
Britich Broadcasting Corporation,
the independent TV companies,
major film companies and films
from large industrial concerns.

The cartridges, EVYR an-
nounced, will retail at between
$75 and $100 and the catalog is
expected to number 1,000 titles
by next March. EVR is offering
custom duplicating at between
$15 and $30 an hour.

Major European debut of the
Philips VCR system was at Bill-
board's 2nd International Music
Industry Conference in Majorca
in April-May this year. Whereas
the EVR system uses 8.75mm film
on a 750 ft. reel, giving 60 min-
utes of black and white playing
time and 25 minutes of color, the
Philips system uses a half-inch
magnetic tape and gives one-
hour’s playing time in both color
and black and white. The tape
can also be erased and used over
and over again,

The Philips system has its own
built-in tuner so that one can
watch a program on one channel
and simultaneously record a pro-
gram on another channel. The
Philips player is expected to cost
between $300 and $350 compared
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with the estimated $860 for an
EVR unit.

The Philips system has two
audio tracks to give full stereo
and, along with the Sony system
{based on the same principal but
giving up to 90 minutes of view-
ing), tends to be favored by most
big companies in publishing and
commercial television because of
its recording facility.

Some small magnetic tape play-
ers have already been introduced
by Vidicord in Britain, Sony in
Japan, Philips and Grundig in
Europe, and other companies are
developing players with the ex-
pectation of selling half a million
between now and 1980 (a Philips

projection ).

With the RCA laser system vyet
to be demonstrated in Europe, it
is thought by many people in the
industry that the Philips/Sony
system is likely to capture the
home market, while the EVR sys-
tem will operate more in the in-
dustrial and educational Felds.
Certainly EVR will concentrate
initially on this side of the busi-
ness and will probably not pro-
duce a domestic player until
1975.

In Britain, Rank Bush Murphy
has already unveiled its EVR tele-
playver (Sept. 21) followed a week
later by the Sony unit, shown at
the Savoy Hotel, London, (Sept.
28).

Meanwhile, completely away
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EUROPEAN FRONI

from the cassette concept, Tel-
dec-Telefunken-Decca AEG has
developed the videodisk system—
an idea based on a principle
which was first demonstrated in
London back in 1935. First dem-
onstrated in Berlin in June, the
Teldec system was shown in the
U.K. at the International Audio
Visual Aids Exhibition in July.

The videodisk is a thin, flexible
PVC foil which gives a complete
television “frame” with each ro-
tation. Its cost is comparable to
that of an LP and the player is
expected to retail at §120 (for a
simple unit), or $240, for a
deluxe version incorporating auto-
change facilities. Each disk gives
up to 12 minutes of television

and color programs will be avail-
able by 1972.

Regarding software, most of the
major TV companies and book,
magazine and newspaper pub-
lishers in Europe are preparing
for the cartridge and disk-TV
boom—regarded by many as the
most important development in
mass communications since the
coming of television itself.

But the questions of copyright
and artists’ royalties pose enor-
mous problems and the industry
will be looking to the First In-
ternational Cartridge and Disk
TV Conference, held in conjune-
tion with VIDCA (the cartridge
and desk TV exhibition) in
Cannes, April, 1971, to take the
first steps in getting to grips with

the legal and financial difficul-

ties on an international basis,

Perhaps the one major differ-
ence between the potential mar-
ket in Europe compared with that
of the States is that the incidence
of color television receivers in
Europe is relatively low and it is
generally believed that most con-
sumers are more concerned at
present to acquire a color TV
set rather than a teleplayer.

Meanwhile, in the field of edu-
cation the most rapid strides in
cartridge TV are being made by
West Germany where cassette TV
is seen as an indispensable aid
to learning as well as a means of
helping to solve the problem of
the shortage of teachers.

As to the long-term future,
Timothy Johnson, a Sunday
Times writer, recently wrote:
“Looking -ahead to the 1980s, the
forecasters see an entertainment
electronics complex in every pros-
perous home, linked by cable to
national television networks. Tele-
vision programs will be fed
down the cable to be watched
immediately, or recorded on the
teleplayer for later viewing”

This implies victory for the
Philips/Sony system: but the
cartridge TV concept is so new
that reliable predictions are vir-
tually impossible to make.

Certainly the configuration bat-
tle is on, but how it is going to
end is anybody's guess,
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HE FILM INDUSTRY, seemingly
slower and more cautious in en-
tering the cartridge TV race,
apparently can now scent a com-
ing technological boom. It wants
in. Most film companies realize that car-
tridge TV in time will radically alter the
status quo in entertainment. Movie mak-
ers have so far avoided new production
for cartridge TV, hecause with so many
incompatible systems in contention, it
would be foolish to produce for one con-
cept.

But no matter which direction video
takes, plavback or play/record, prospects
of motion picture studios look brighter
than most other entertainment oriented
firms.

Firmly stated by many film executives,
for instance, is their determination to
explore and exploit their feature films
on video,

First, Twentieth Century-Fox Corp.
said it would make its theatrical films
available for conversion to electronie video
recording (CBS’s EVR) five years after
their initial release, CBS also announced
it will make available the Hal Roach
Library of over 500 f(ilms that include
the Laurel and Hardy Series, Charley
Chase and Zasu Pitts,

Then, Aveo announced it had secured
product from hoth United Artists and
British Lion to be used in its cartridge-
TV Cartrivision svstem. Aveo also will use
films for both rental and direct sale from
Embassy Pictures, its subsidiary.

Finally, the [ilm industry in Europe
and Japan see the potential of renting
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The
Film
Industry
Wants
In

United Arhists

Entertainment from _
Transamerica Corporation

L

film libraries to video cassette manu-
facturers, Japanese hardware manufae.
turers are trying to corner film producers
in Italy for their backlog of motion pic-
tures,

Japanese companies are offering Italian
film producers $1,000 per picture against
a percentage of worldwide tape sales. The
Italians are saving “no” and are waiting
for a system to emerge from the baffling
maze of conflicting technologies.

Darryl F. Zanuck, Fox chairman, con-
sidered all the systems and selected EVR
over magnetic tape, “hecause the impossi-
bility of duplicating EVR cartridges out-
side of the CBS plant.”

(RCA's SelectaVision system also has
a built-in antipiracy feature if other film
moguls have the same concern as Zanuck).

While most American motion picture
studios are waiting for one progress to
emerge, Columbia Pictures’ Peter Guber
warns:

“Most of the major studios are sticking
their heads in the sand in hopes the
cartridge will go away—ijust like their
first reaction to television.”

Yet Guber insists that when “the car-
tridge revolution strikes, the Hollywood
work force, now some 40 percent un-
employed, will not only expand but scram-
ble to make films in three <hifts around
the clock. (Columbia Pictures will make
its films available to Ampex Corp.).

Others, if not all, motion picture studios
are sure to jump into the race, but on
their own terms. Most remember their
sad experiences when television first felt
the pinch of programming material more

than a decade ago and got film product
at bargain prices.

Opposition to the cartridge TV business
is developing. I's coming from the Na-
tional Assn. of Theater Owners (NATO),
which considers cartridge TV as a “hox-
office worry for theater exhibitors.”

Eugene Picker, president of NATO,
added a new parancia for the 1970s:
Video cassettes. And the old phantom
threat of pay television is still worrying
motion picture exhibitors

NATO iz forming a committee to look
into the “genuine menace to the financial
future of every exhibitor in this new de-
velopment” (i.e., videotape cassettes that
play movies on any home television set).

Some studios are trying to convince
theater exhibitors that feature films would
prove the major product staple and to
jump on the bandwagon.

CBS is urging theater owners to take
advantage of the profit potential in rentals
and sales of prerecorded EVR cartridges
to moviegoers.

Robert E. Brockway, president of CBS
EVR. said that current movie house re-
ceipts from candy, soft drinks, popcorn,
etc.. are more than $800 million a year
and that EVR cartridges and sales could
turn over $1 hillion a year by approach-
ing 25 percent of present ticket grosses.

Like Brockway, there are other voices
altempting to reason with theater own-
ers. It is nol a question of “acceptance
of the inevitable,” =aid one. “We need
them as marketing stations.”

Coenraad Solleveld, president of Philips
Phonographische Industries, thought the
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MGM

impact on the conventional film business
would be “marginal, since the evening
out syndrome would still favor big screen
theater.”

Exhibitors, he proposed, might even help
itself adapt by adding cartridge TV re-
tailing to its candy and popcorn refresh-
menl centers.

Both Solleveld and Brockway feel that
exhibitors should not restrict themselves
to the cinema screen. Why should he not
play an intermediary role, between pro-
ducer and public?

“It is a paradox,” Brockway said, “that
the motion picture exhibitor has not par-
ticipated in the aftermarket created hy
the motion picture, which has produced
revenues from TV, records and books.
Yet the theater owner built the market in
the community, helped create the demand
for these respltant products.”

He wants theater owners to plan now
for cartridge marketing, warning that the
industry is moving rapidly and that failure
to apply their advertising and promotion
experience could result in others appro-
priating a substantial position in the car-
tridge field.

Would filmgoers spend upward of $2
each to rent and perhaps $7 to $10 each
to buy cartridges?

“Yes,” believes Brockway., “Studies
show that the theatergoer who paid $3.50
to see Fellini's ‘Satyricon’” would be in-
terested in renting or buying other Fellini
pictures as he leaves the theater.

“The theater lobby represents a par-
tially wutilized facility which ideally can
be adapted as a marketing place for car-
tridge TV.” he said.
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exploring the use of existing footage from TV
shows and other existing sources."

During the past six years, the former CBS
business affairs executive has been talking with
TV and film producers about the new electronic

baby.

“Initially you'll find a lot of bad material in
video cassettes because a lot of companies are
going around buying up old films."

How would Donohew visualize an album by a
Capitol artist?

That question is at the crux of the matter and
concerns all record companies. “Any film has to
have a point of view,” Donohew answers. ''"We
could have filmed the Band at the Hollywood Bowl
as a concert, but we didn't feel it would have sold
because the public is more sophisticated in its
viewing habits."

With the advent of light, portable, taping and
filming equipment, there shouldn't be any problem
in having an artist's work shot in a recording
studio. But that is not where a video LP will end,
Donchew believes,

The video counterpoint will have to grasp the
total experience of visual communication. In a
sense the ‘‘video albums' will become docu-
mentary in nature. States Donohew: "“There will
be a lot of point of view ‘video albums." "

Music LP's will only be one facet of the pro-
gramming spectrum for home enjoyment. Tapes
on how to sail, cook, golf, play guitar (make love?)
are all within the programming spectrum which a
new industry will develop.

“Qur primary thrust is as an entertainment
company,” Donohew says. '‘Our main strength is
in records and music, but down the road a bit
are the other things."

""Qur thinking now is not to get into any heavy
outlays of money but to be experimental.” A TV
special revolving around Glen Campbell going to
Moscow could be duplicated into the home video
market. Donohew sees the financial return in
taking TV specials and converting them into video
packages. The TV special is sold for syndication
which recoups the production costs, and the
videotape sales produce the profit. Capitol is dis-
cussing such a TV special with Joe South,

Liberty/UA has aligned itself with Avco to
provide “a limited number of films for a limited
amount of time,"" says David Picker, Liberty /UA's
president. The material is out of release titles.
Liberty/UA's tie with Avco is based on that sys-
tem’'s being the first cne out, according to Picker.
The material is both UA and Warner Bros. films.
Avco is duplicating its programming at its San
Jose, Calif. Cartridge TV company factory.

Liberty /UA's films will not be for sale; only
rental. |If short length films are created, Picker
can see those being offered for sale, but not the
full length features.

“We are in the process of figuring the whole
thing out,"” Picker says with resignation. “Every-
body is convinced the market will be there. We
are examining several programming projects,” he
adds, but refuses to explain, noting: “I'm not

about to tell my competition what I'm planning.
It's the whole spectrum of the human condition."”

Picker acknowledges there is a lot to learn
in translating a music album into the video field.
One aspect he speaks of is getting the “video al-
bum' out fast enough to match the LP. Avco is
presently duplicating films so as to have a back-
log by this fall. Cartrivision (Avco's programming
company) executive Sam Gelman talks of having
upwards of 600 titles ready for usage by next
February.

Cartrivision has been discussing half hour to
two hour music tapes with a number of music
names, ranging from Leonard Bernstein to Pete
Seeger.

Music names like Doug HKershaw, Woody
Gutherie and Jimi Hendrix loom as cartridge TV
properties at Warner Bros. Add to that topics on
ecology for educational-informational purposes
and you have the kinds of projects which Van Dyke
Parks, Warner Bros.-Reprise’s director of its new
audio visual department sees as cartridge TV rep-
ertoire,

Parks sees ‘'video albums' as a "preserva-
tionist device'' to store up information of both
educational and entertainment value. Entertain-
ment shouldn't merely be an "escape mecha-
nism,” the young executive feels. "It should be
truly informative." And that’'s why he wants to
get Cajun fiddler-singer Doug Kershaw's art into
the home video field. And that's why he is talking
about doing a project which explains the role of
Woody Guthrie in American folk music.

Parks talks of using acts which “represent
provincial values' for the video field. Parks en-
visions working with young film producers in the
development of story ideas. He has already been
across the street to the Warner Bros. picture lot
to “rap" with veteran filmmakers in the short and
commercials departments.

Parks would like to take out takes by Jimi
Hendrix from the "“Woodstock' film and create a
cartridge TV program. WB will be a nonexclusive
producer of programming for all the systems.

Parks sees his job as head of a new visual
department ‘‘as the job of the 70's."”" Parks wants
to prevail on the musicians themselves to help
in the development of concepts for their “‘video
albums,”

He is taking a crash course in animation so as
to understand how to use it for videotape, even
marrying it with live action.

Executives at the film company will select the
films which are duplicated into the new medium.
TV series (of which WB has many) are easily con-
vertible into home video programming, Parks says.

At RCA, corporate vice president Tom McDer-
mott has been active in a quiet way in getting the
programming ball rolling for the company's own
Selectavision system. The programming will cover
the gamut of educationally oriented topics, from
children’s material to classic stories to serigus
music shows to “how to'' programs. Simply put:
material unavailable on commercial TV.

RCA will in time create its own films, McDer-
mott has stated, but at the outset the software
will be developed from outside sources.

CBS, which has its own system, EVR, has also
been quiet in its programming pronouncements.
And like RCA, CBS has a massive pop music roster
with which to create programs.

Record executives who choose not to be
named, concede they see the long range potential
in the new industry, but also feel there will be a
lot of short range pitfalls.

“A lot of money will be going down the drain
by people going down the wrong programming
track,'” laments one concerned chieftain.

Film producers will surely take on a great
significance for record companies. Four Star Inter-
national, the on again, off again TV packager has
named a production vice president to oversee its
tape and film projects.

Technicolor, which has its own 8mm movie
cartridge system, has created a process for con-
verting picture fiilm to video tape, which opens
the door for its own involvement with creative

people.
In other filmland developments:

® MGM Pictures has given the green light to CBS
for utilization of its film backlog for EVR.

® 20th Century-Fox has formed an audio visual
division to create cartridge TV programs for home,
educational and institutional markets. Veteran
film producer Martin Jurow heads this new ven-
ture. 20th's board chairman Darryl F. Zanuck was
one of the first film studios factotums to publicly
recommend that his studio open its film vaults to
provide home cartridge TV conversion. CBS' Elec-
tronic Video Recording chieftain, Robert Brock-
way, has urged motion picture theater owners to
consider renting cartridge TV in a counter move
to some theater owner displeasures with the whole
idea of home videotape recordings.

Zanuck backed up his statement by committing
20th’s library to CBS's playback only system with
the stipulation that the films be five years old be-
fore being used for home viewing.

® The STP Corp. and Motorola Systems are con-
verting three racing films to EVR.

® Motorola is also working with comics Dick
Martin and Dan Rowan who have formed ARM
Productions in conjunction with Norman Abbott
to develop video programming for CBS' EVR sys-
tem. The firm's first efforts are three 25-minute
programs which have been used by Motorola to
demonstrate and sell their EVR machines to hos-
pitals. Rowan and Martin are featured in one show,
“For Medical Purposes Only," George Burns stars
in “Exercise—It Couldn't Hurt" and Jack Benny
is in the third titled ‘‘Work and Stay Young." Each
of the performers will receive a 5 percent royalty
on each tape sold.

ARM also plans to develop animated shows
for children with a teaching ingredient like learning
the ABC's,

® Ken Fritz has formed Tele-Cartridge Enterprises
to produce cartridge TV programs, including "‘how
to" programs and a variety of entertainment
oriented packages. Fritz is headquartered in Los
Angeles.

® Lion International Films is opening its vaults to
Avco for its Cartrivision system.

Continued on page (-14
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CARTRIDGE TV — WHERE THE REVOLUTION IS NOW

Continued from page C-3

® MACNETIC TAPE is being utilized by Sony, Aveo,
Philips, among many others, which can be run through
televizion receivers as easily as films.

® MINTATURIZED FILM is being utilized hy CBS's
Electronic Video Recording system. The film is coiled
in cartridges and inserted in a converter unit to the
antenna terminals of a TV set. The sealed cartridge
threads and rewinds itseli. Each plate-sized cartridge
carries 20 minutes of color programming.

® VINYL TAPE, patented by RCA, works through a
combination of laser beams and holography. The en-
coder econverts optical information into electronic signals.
These are deposited by electron gun on sensitive film.
Laser heam reads a pattern and fixes it in master film.
It comes in saucer-sized units and plays for 30 minutes.

® PLASTIC DISKS are being developed jointly by
Telefunken and Decca. It encodes the images on disks,
but there is no color and the maximum playing time is
15 minutes,

® SUPER 8MM FILM, developed by Nordemende
(of Germany) Projects a sealed, self-winding reel
through a specially designed Colorvision unit which feeds
the image into a TV sel.

It's too early to discern which technology iz leading
the cartridge race. CBS will be the first on the market,
probably starting this month, followed closely by Aveo,
Sony and the pack.

As a result of the varying concepts and systems—some
are playback only, while others can record on-air TV
shows (on raw, erasable cassette tape) for future re-
play—an international hattle is shaping up for video
SUpremacy.

The principal participants in the “playback only”
stage of the war are those two traditional foes in home
entertainment, CBS and RCA.

Both are feverishly working on economical playback
cartridge TV systems ultimately designed for the con-
Eumer.

{ Most video playback only systems consists of two basic
paris: A cartridge that contains the program material
electronically encoded on a reel of tape, and an adapter
that connects to the antenna terminals of 2 monochrome
or color television receiver).

There is no way that EVR and SelectaVision can
become compatible with each other or with other systems.

RCA, although tardy to market, will sell its players
to the consumer for $400, beginning in late 1972, Pre-
recorded cartridges would be recorded on an inexpensive
plastic material and would cost about one-tenth as much
as conventional type films. The programs, previously
recorded by RCA, will span from 30 to 60 minutes and
sell from %10 for a 30-minute show,

CBS claims it is years ahead of its rival with a color
unit. Robert Brockway, EVR president, is aiming at an
opening year volume of 100,000 converter units (pro-
duced by Motorola) and 3,000,000 cartridges.

Because of the price—8795 per EVR unit, $18.50 per
25-minute color cartridge—CBS is striving to establish
a market in the educational/industrial field.

The consumer market will be tapped by CBS in mid
T2 when mass production can cut EVR prices to $350.
RCA feels it will dominate the consumer field, though,
because of its apparently cheaper technology.

While they argue, Sony, Aveeo, Philips, among many
which favor the video cassette configuration are teiling
to develop inexpensive magnetic video recorders that
allow the user to record broadcasts, cablecasts, live action
and friends’ pre-recorded video cassettes,

This is the second phase of the cartridge TV war.

The Sony system will retail in the U.S. for about
$350, and for 3450 with an adapter that permits home
recording of either color or monochrome TV programs
on a blank video cassette.

Recordings can be made directly from a TV set or from
a TV camera, Sony said it expects each blank video
cassette to cost about $20 for a 60-minute program and
$20 for a 90-minute prerecorded program,

Video cassette (and Super Bmm film) has several

advantages, one being the ability to purchase a portable
camera and shoot cassettes at home. Aveo’s lure i= a com-
bination TV eset-cartridge player-video recorder in mid-
1971 for $895.

With 0 many incompatible systems in contention, there
are bound 1o be problems—bhig problems.

Standardization headaches are beginning to plague
video cassette manufacturers. With several systems soon
to be marketed, incompatibility easily could be the big-
gest impediment to the growth of the industry.

Although the Sony, Matsushita and Avco systems are
based on standard video recording technology, each sys-
tem is different in terms of operating and cartridge size.

Sony is attempting to induce other companies to accept
a cassette standard for the video medium. It and seven
other firms have agreed to establish a standard for the
production of color videocassette plavers that would
allow individual video cassettes to be used with any of
the eight concern’s systems.

The other manufacturers joining the standardization
agreement are AEG-Telefunken, West Germany; Grundig
Werke Gom.b.H., West Germany; Industria A. Zanussi
S.p.A., Italy: Matsushita Eleectric Industrial Co., Japan;
North  American Philips Corp.,, US.; NV Philips
Gloelampenfabricken, the Netherlands, and Vietor Co.
of Japan Ltd., Japan.

Akio Morita, president of Sony, feels that incompati-
bility will be very serious as the industry grows. “We
would like to eliminate a dangerous problem before it
continues too far,” he said. “That is why we are working |
with others in the development of video recording tech-
nology to meet worldwide standards. We believe the com-
pany that produces the best machine will generate a
standardization.”

In conclusion, the cartridge TV revolution invites ex-
aggeration. Bul, everyone is in agreement about its
eventual success: It will leave an indelible mark on the
world.

Marshall MeLuhan prophesies that cartridges will af-
fect “every aspect of our lives—will give us new needs,
goals and desires, and will upset all our establishments.”

THE PROGRAMMING DILEMMA

Continued from page C-13

® Columbia Pictures has been talking with Ampex
about developing programming for Ampex's re-
cently introduced Instavision videotape cassette
system. Several weeks ago when Ampex unveiled
its player/recorder consumer system, the hard-
ware company indicated it would be discussing
programming with outside sources.

The instructional field is a world unto itself
and it portends great participation by scores of
creative houses. An Atlanta firm, the General
Music Corp., is creating music courses in the EVR
system for school usage at the third and fourth
grade levels,

Motorola Systems has been seeking rights to

a home hobbyist TV series titled "“Walt's Work-
shop” for EVR.

Seattle-based Alaska Northwest Publishing,
is developing visual text shows for EVR.

The Dolphin Child Care Centers are developing

both educational and entertainment shows for
EVR.

The W.B. Saunders Co. of Philadelphia is de-

veloping a how-to-play-with chemicals show for
EVR.

Whether it is a how-to-play-with type of show
or a straight motion picture duplicated into any of
the wvarious video systems, there seem to be
enough professional companies and newly an-

www americanradiohistorv com

nounced entrepreneurs eying the new baby to
surmise there are enough sources to satiate initial
requests.

The film companies feel the new baby will
toddle past that electric socket without sticking in
a blunt object and getting kicked across the room.

some record companies aren't at all sure that
baby can make it across the room without getting
shocked.

Could it be music on EVR? Yes. Cowboy sagas
on Cartrivision? Yes. Golf lessons on Selecta-
Vision? Yes. Sidney's 13th birthday on video cas-
sette? Yes. The BIG question is: DOES the public
feel it needs and wants these images in its home?
A lot of people are hoping so.
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Draper Launches Format Aimed
At Women, Daytime Stations

LOS ANGELES—"Cosmopolitan Radio,” a new
programming concept originated by Program-
ming db is slated to debut here on KGBS in
October. Ken Draper, one of the principals in
Programming db with Chuck Blore and John
ments of KGBS will be
‘ he music will be pop-
sounding rock music, especially such artists as
Tom Jones and Engelbert Humperdinck who ap-

R_mk, said that all
directed at women.

peal to women.

Draper said format specialities will have Rod
McKuen reading brief bits of poetry, doctors dis-
cussing the bill, a psychiatrist discussing how per-
missive a woman should be in premarital rela-
tionships, and things of this nature between the

records.

The key to making the format work, Draper
said, would include a highly creative program

director and a woman’s editor.

The format is especially tailored for daytime
radio stations which are in a strongly competitive
situation against full-time operations.

Most of the special features for the format
will be produced in-house by the Chuck Blore
Creative Services, Inc., one of the nation's major
houses for commercials and radio aids.

KGBS, A Storer station, is a 50,000-watt,

By CLAUDE HALL

several formats, including a serious try at country
music several months back.

The new format will hinge on the special fea-
tures, Draper said. “If you could conceive of the
most perfect music format ever, you would still
not have a viable station until you put something
between the records. This is why so many middle
of the road stations, many of them far from
perfect, are taking big numbers against Top 40

stations in several markets—because they're fun.

“The Beatles were good for radio, in a sense,
because they brought excitement back to Top 40
and they also forced radio stations to break their
formats in order to play a new Beatle album or
broadcast a Beatle special.”

But Top 40 radio has had a relapse of an old

disease—boredom. “It's hard today to find a sta-
tion that's fun to listen to,"

Draper said. Too

many stations are so involved in the clinical

listen to.

people.”

directional daytime operation; it has gone through

Brady: WINZ to
Unclutter Airwaves

By BOB GLASSENBERG

MIAMI — Good, uncluttered
radio which respects the intelli-
gence of the listener and is forth-
right and honest in presenting
contemporary music is the new
philosophy of WINZ which re-
cently switched from an up-
tempo middle-of-the-road format
to uptempo contemporary music
programming. “We respect the
music we play and the listeners
who we feel want to hear the
music without all the talk,” said
Al Brady, program director of
the station. Brady felt that the
Miami market had a hole be-
tween Top 40 which aimed at
the teenager and MOR which
has been the established adult
sound in the market for many
years. “We appeal to the 18-35
audience which wants to hear
contemporary music and does
not really need the gimmicks
that go along with the music on
the other stations here,” said
Brady.

The 50,000-watt station pro-
grams 50 percent oldies, “to
create a nostalgia and present a
chronology of past events,” in
Brady's words. “We are compet-
ing with every station in the
market which wants the major
buying-power audience. Oldies
help because the listener will re-
member a name or event which
he equates with the record. As
far as other programming is con-
cerned, we play any music which
is not heavy acid rock or strictly
for the teen group. This of
course means no bubblegum
records. But we will play Creed-
ence Clearwater Revival, Aretha
Franklin, Edwin Starr, Bread;
Crosby, Stills, Nash & Young,
and all the rest. We stay away
from the drug songs as well,” ex-
plained Brady. He also men-
tioned that WINZ now plays
album cuts as well as singles.
“The album has certainly be-
come a major factor in the
music industry and we must give
the people everything that is
available for sale, which fits into
our new format,” Brady said.

The records heard on the air

are chosen after making a week-
ly survey of 22 record stores in
the Miami area. Then the list
is cut by eliminating the obvious
tunes which do not fit into the
format. There are also no high
school announcements given
over the air.

“We are trying to bring a
freshness into the music pro-
gramming of the south Florida
area,” said Brady. “"We appeal
to adults who like contemporary
music but were dissatisfied with

(Continued on page 45)

aspects of programming that they don't stop and
ask themselves if what they're doing is fun to

“Radio stations have got to realize that it's a
different world today; it's who's listing, not how
many. Radio stations have got to touch those

Draper said that at one radio station he con-
(Continued on page C-16)

Letters To The Editor

“A Drake Station™

Dear Editor:

MNMormally, 1 dont make a
practice of cluttering your desk
with memos from Tulsa, how-
ever, when | pet referred to as
a Drake “style™ station 1 must
remind vou of something. .
as of this moment | figure there
are from two to three thou-
sand Drake “style” stations in
this country. . . ranging from
Spanish talk Drakes, MOR
Drakes, Telephone Conversation
Drakes, etc. . . but, there are
very few stations that are
Drake Stations, and KAKC 1s
one of them.

I didn't mind when vou
printed that the “Steve Miller
Band” was the biggest selling
thing in Tulsa last week. .
even though none of the record
shops in Tulsa would agree
with your source. I didn't mind
when you reported that station
X was the first to [lift
the “Grapevine” cut from the
Creedence album . when

DAVE ANTRELL, left, Amaret Record's artist, visits KMPC's Jim Lange,
to present the air personality with a special set of years because the
station was the first in the Los Angeles area to play Antrell's new
album "Dave Antrell."

WRCP Programs the ‘Heros’

PHILADELPHIA — Country
music is not made up of hit
records as much as “Heros,"”
believes Don Paul, program di-
rector of WRCP and WRCP-
FM, the country music station
here. Paul programs the 50,-
000-watt daytime station and
its FM sister station accord-
ingly. Fifteen records on a
playlist that varies week-to-
week between 70 and 110 rec-
ords are given prime exposure
every three and three-quarter
hours. Four of these “hero”
records are prescribed per hour.
“These 15 records are the most
powerful we have,” Paul said.
“l believe that when Johnny
Cash comes out with a record,
the people could listen to it
over and over.” The only rea-
son to play other records is to
give other artists a chance,
Paul said. *l feel Loretta
Lynn's next record will be a
hit even if it’s just three min-
utes of silence. It's the same
with Sonny James. They're
heros.” He spoke of Merle Hag-
gard as being a super hero
and having a unique image . . .
“he could probably sing any-
thing he wanted to, at this
point.”

Paul said that he'd always
felt Dean Martin's records
never did any better with
country music. fans than they
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did because Martin was never
a country hero. “lI always felt
that if you could have intro-
duced him by another name,
those country records of his
would be better accepted in

the country field than they
Were.'

‘Fogerty’
This is why WRCP air

personalities are introducing
“Lookin’ Out My Back Door™
as by John C. Fogerty when
the record is actually by the
Creedence Clearwater Revival
“We're playing the record be-
cause it's very country and has
had great acceptance elsewhere
and we're playing 'Joanne' by
Mike MNesmith for the same
reason. But 1 hesitate to satu-
rate the airwaves with these
people because they aren't
country heros.” He said that
Anne Murray's “Snowbird” on
Capitol Records was a good
country record, in spite of it
going pop, and that if her next
few records were as good she
might turn into a country hero-
ine. “She could become an-
other Tammy Wynette or some-
thing."

Country music is continually
changing, he felt, and one dis-
tinct change by RCA Records
in the past few months is back
toward more traditional coun-
try music.

www americanradiohistorv com

“That's one thing

I'm in favor of. , . . I feared
that country music might lose
its identity. But both Skeeter
Davis and George Hamilton IV
have come out with records re-
cently that are more country
than their previous records.”

A good example of the grow-
ing popularity of country mu-
sic, Paul said, is indicated by
the growing number of rock
groups using a country sound.
But he advocated playing these
records only with disgression. A
lot of the rock groups are put-
ting out junk under the guise
of being hip in country music,
he said. .

WRCP follows a general
program pattern like this: Mod-
ern uptempo country record.
modern slow record, traditional
uptempo country record, mod-
ern uptempo record, traditional
slow country record. Modern
country music and traditional
country music records are al-
ternated and the ratio is two
uptempo records to one slow
tempo record. The deejays are
Paul, Dave Stanley, Nick Reyn-
olds, Shelly Davis, Bob Steele,
and Jack Gillan. WRCP simul-
casts with WRCP-FM during
the daylight hours.

‘Little’

The general rule is that dee-

jays talk as often as possible,
(Continued on page 45)

this is very questionable. . . 1
will mind if you print what
station X is saying on the air
“remember you heard 'Out In
the Country’ by Three Dog
Night first on xxxx". . . because
you see, we were playing it
from the album last spring.

By the way, Dave Jones
went to KRMG!

Lee Bayley

Vice president/Programming
KAKC

Tulsa, Okla.

‘Publish’

Dear Editor:

I think the hesitancy on the
part of many record executives
to service college radio lies in
what they believe to be limited
exposure potential. This is es-
pecially true in carrier opera-
tions located in large or me-
dium markets.

We at WCRC have faced this
problem since the beginning, and
have solved most of it several
ways. First, keep in constant
touch with company promotion
people—if the locals won't come
through, hound the national
men. When breaking something
previously ignored, make a big
thing out of it—phone calls, tele-

rams, lots of noise. What we
an: found most helpful: PUB-
LISH. This can make a critical
difference for a carrier opera-
tion. Our potential audience via
carrier current will be under
3,000 for a long time, but the
exposure of ROTATIONS in
record shops throughout the city
raises our coverage—in print—
to the whole city. A good review
has been known to sell records
here, and the companies know
it. ROTATIONS is rather time-
consuming and requires some
creativity, but a survey sheet
with the same old format is a
help.

If there is something unique
about your service to the market,
I have found it useful to play
that up, too. At the Intercol-
legiate Broadcasting Convention
in Washington, in 1969, 1 re-
minded every record company
man I could find that album
product receives the great bulk
of its exposure on cul];l%e radio
south of Washington. The mes-
sage got through, I think, be-
cause our service—singles and
albums — got very good very
soon.

If that's any help to college
radio stations in record-distress,
there it be.

Clarke Bustard
Editor, ROTATIONS
WCRC

Univ. of Richmond
(Va.)

In Billboard Aug. 18, I must
congratulate you on the coverage
of soul and the different inter-
views on the subject.

Of all the different people
commenting, it seems to me il
all boils down to two questions:
Will soul music live or die?

Well, it's my opinion that it
will live on because it did live
in the 30's. But whether it will
be stronger than it is today will
be up to the announcer. What |
mean is this: The announcer
who comes on with rhyme every
time and more jive talk than
music is, in reality, Killing soul
music. Soul music should move

(Continued-on- page 47)
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NAB-RIAA Survey

Goes to Stations

WASHINGTON—The joint
questionnaire compiled by the
Recording Industry Association
of America and the National

Association of Broadcasters is
being mailed this month, ac-
cording to NAB radio vice
president Charles M. Stone and
RIAA executive director Henry
Brief. News of the survey, a
cooperation between the two
interrelated industries, was first
announced several months back
in Billboard and was, in fact,
spurred by a speech by station
owner Erny Tannen at a
Billboard Radio Programming
Forum in New York two years
ago.

The survey is designed to
improve record service to radio
stations and eliminate mailing
of records that do not fit the
station’s format. Questions on
the survev include whether the

or both, the number of hours
devoted to types of music, how
the stations now obtain records,
which record representatives
are in contact with them, and
what record companies the sta-
tion has had poor record ser-
vice from.

The MNAB plans to notify
record companies when a sta-
tion changes its format.

The NAB-RIAA liaison com-
mittee includes Stan Gortikov,
president, Capitol Industries;
Hal Neely, president, King-Star-

day Records; and Jac Holz-
man, president, Elektra Rec-
ords. From the radio side,

members include Erny Tannen,
president of MEDIAmerica
Radio; Robert L. Pratt, gen-
eral manager, KGGF, Coffey-
ville, Kan.; Lester Smith,
executive director, Seattle, Port-
land, and Spokane Broadcast-
ing; and Dan Hayslett, presi-

station plays singles or albums dent, Strauss Broadcasting.

Campus News

By BOB GLASSENBERG

New Faces

Capitol Records has a nmew man in their promotion department.
Dennis O’'Malley is now doing East Coast progressive rock, Top 40 and
campus radio station promotion. He was a Capitol salesman in Boston
and is a good person. Drop him a line if you want assistance.

MNow doing campus radio promotion in the New York area for A&M
Records is Lenny Bromnstein, also of WBCR, Brooklyn College, New York.
He wants to hear from all campus stations as soon as possible. Reach
him at the station, WBCR, Brooklyn College, 102a, Library, Brooklyn,
N.Y. 11210,

Campus Daies

Mountain, Windfall Records artists, will appear at the University of
Buffalo, Wednesday (23); University of Rochester, Thursday (24); Colgate
University, Friday (25); and the University of Maine, Saturday (26).
Mylon, on the Cotillion label, af ears with Mountain on their dates
Wednesday (23) through Friday 5 . ‘ _

Josh White Jr., who records for United Artists Records, will appear
at Southwest Missouri State College, Springfield, Thursday (24); Milligan
College, Milligan, Tenn., Friday (25); Elmira College, Elmira, N.Y.,
Saturday (26); and Fort Lewis College, Durango, Colo., Sunday (27}.
Rig, on Capitol Records, appears at the University of Bridgeport, Conn.,
Thursday (24); and C.W. Post College, Long Island, Friday (26).

The James Cotion Blues Band will appear at Clarkson College,
Pottsdam, MN.Y., Friday (25). The Paul Butterfield Blues Band, Elekira
Records artists, appear at Clarkson with James Cotton and at Elmira
College, Elmira, N.Y., Saturday (26).

Convention

The Inter Collegiate Broadcasting System is planning & Southern
College Radio Conference Oct. 23-25 in Atlanta, There is no information
available on speakers but the IBS usually has informative conferences.

Their business reply address is IBS, The Southern Region, P.O. Box 1931,
Atlanta, Ga. 30301.

New Letters
WNELU, the old Northeastern University radio station, has changed

its call letters to WRBB. They are still at the same address, Box 96,
Roxbury Crossing Station, Boston, Mass. 02120.

Programming Aids

Please make sure you check your preferred records if you send me
just a playlist. I really do not know which records to choose from a 50
record list. | cannot print my selections from vour list so just a star next
to the records will be appreciated. Thank You.

WRBB, Northeastern University, Bosion, Mass., Donna Halper report-
ing: “Satisfied,” (LP), Mother Earth, Mercury; “No Escaping It,” (LP),
Jimmy Owens, Polydor; "A Question of Balance,” (LP), Moody Blues,
Threshold; "Live at Prince Street,” (LP), Ornette Coleman, Flying Dutch-
man. . . . WCRC, Universtiy of Richmond, Richmond, Va., Clarke
Bustard reporting: “Cut Across Shorty,” (LP, Gasoline Alley), Rod Stuart,
Mercury; “You'd Better Think Twice,” Poco, Epic; “Darkness, Darkness,”
Youngbloods, RCA; “"Tobacco Road,” Edgar Winter, Epic. . . . WLUC,
Mundeleen College, Loyola University, Chicago, Walter Paas reporting:
“Fire & Rain,” James Taylor, Warner Bros.; “God, Love and Rock i
Roll," Teegarden & Van Winkle, Westbound (Buddah); "Five Bridges,”
(LP), Nice, Mercury; “Johnny Winter And” (LP), Johnny Winter,
Columbia. . . . WCPR, Stevens Institute of Technology, Hoboken, N.JI.,
Steve Harris reporting: “All Right Now,” Free, A&M; "Out in the
Country,” Three Dog Night, Dunhill; “Animal Zoo," Spirit, Epic; “Stand
By Your Man,” Candy Staton, Fame. , ., . WBCR, Brooklyn College,
MNew York, Lenny Bronstein reporting: “Fresh Air,” Quicksilver, Capitol;
“See the Light,” the Flame, Brother; “Days of Icy Fingers,” Country
Store, TA; “Gypsy,” Uriah Heep, Mercury; “Earth & Water Song," (LP
cut), Humble Pie, A&M. . . . KFTD, Alternate University, Jimmy Zilber
reporting: “Steal Away,” Pale & Stein, Monkey; “Don Ellis Live at
Fillmore,” (LP), Columbia; “South Side Blues Jam,” Junior Wells, Del-
mark; “Blunder Plus,” Chairman John, Pigfoot. . . . WREK-FM, Georgia
Tech, Atlanta, R. Geary Tanner reporting: “Small's on 53rd,” (LP cut,
Grease One for Me), Bacon Fat, Blue Horizon; “Louden Wainwright TI1"
Loudon Wainwright III, Atlantic; “Deep Purple in Rock,” (LP)., Deep
Purple, Warner Bros.; "Hollywood Dream,” (LP). Thunderclap Newman,
Track. . . . WNIU, Northern Illinois University, De Kalb, Curt Stalheim
reporting: “We've Only Just Begun™ Carpenters, A&M; “Gas Lamps
and Clay,” Blues Image. Atco; “Deeper and Deeper.” Freda Payne.
Invictus; “Georgia Took Her Back,” R.B. Greaves, Atco.

C-16
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First station in the nation to
play the new single by Melanie
on Buddah—"Stop, | Don't Want
to Hear it Anymore” is WMCA in
New York. Johnny Michaels, ., . .

Larry James reports in from WDIG

in Dothan, Ala.; says Bobby Ry-
dell's RCA release “It Must Be
Love” could be a “big record if
the big boys would perk up an
ear!” WDIG has altered its format
slightly and is playing 30 hits and
10-15 extras, depending on the
new product, plus a blend of soul
records. Two oldies are played per
hour, with three oldies at night
per hour and a “golden weekend”
from time to time. Stalion needs
better record service. John (John
Webb) Bates is program director.
* * *

Owe an apology to Bob Harper
at KQV in Pitisburgh. I was right
about his old WSAI salary, thoygh
a little wrong about his KOQV
salary (he's getting about four
thousand more than I'd heard).
But, I'll tell you this—all of the
ABC-owned station program direc-
tors should receive immediately an
across-the-board 10 percent salary
increase. All of them are getting
much too low, considering their
position and the relative earnings
of the stations. 1 think it totally
wrong that most sales managers
and salesmen—and some air per-
sonal are making more than
the program directors. And I'm not
just taking to task the ABC-owned
stations; many radio stations suffer
from this aspect, but I do know
what Rick Sklar, Mike McCormick,
and Bob Harper are making and 1
think a salary increase of at least
10 percent is in order.

* * *

Ira J, Lipson, former all night
personality on WHFI-FM in De-
troit, is now with Media Associates
in Detroit, a public relations firm.
. . . Budd Dolinger, general man-
ager of Mediarts Records Inc.,
9229 Sunset Blvd.,, Hollywood,
Calif. 90069, islwillinﬁ‘ to swap
good record service of his product
from charts and playlists from
radio stations.

* * *

WELW in Willoughby, Ohio (a
suburb of Cleveland), has bought
WNOB-FM. The two stations will
simulcast in the day a Top 40
format with WNOB-FM going the
rest of the 24-hour day (WELW
i5 a daytimer) with a balance of
oldies and current hits. . . . The
Jesse Mason Record Survey is a

new record news sheet being
printed by Jesse Mason Enterprises,
219 Orange St., Oakland, Calif.
94610, 415-451-5331. Aim is to
provide a comprehensive analysis
of California record exposure and
sales with the emphasis on soul
and Top 40 records.

* * &

Ken Dowe, take time out to go
get yourself a cup of coffee—the
column is going to be quite long
this week. . . . Here's an interest-
ing tidbit: Why did both ABC-
Dunhill Records and MCA Rec-
ords invite Joe Bogart to recent
functions? As Scott Muni put it
Is MCA Records going to start
making talk records?

* * &

Gary Fuller, operations manager
of KAFY in Bakersfield, recom-
mends the “Tears in the Morning”
cut on the new Beach Boys album.
Gary, incidentally, is looking for
some record artists to do a benefit
performance in Bakersfield. If any
record company can help, please
call him at BO5-366-4411. . . .
Bob Chase is leaving WOHO in
Toledo to become manager of
WGLN-FM in Sylvania, Ohio, a
country music station. He'd like
Dick Eller to contact him before
the end of the month at WOHO
and after that at WGLN-FM. . . .
Okay, Don Paul. I've fined myself
one Purple Toadstool Award for
being a messup; | don't know what
happened, but I'll make it up to
you later.

* * %

Carl Anthony is hosting a new
“Sounds of the Carribean™ show
7-8:30 p.m, Saturdays on WWRL,
MNew York soul music station, . . .
Randy Wood is program manager
of KITE, San Antonio; he'll con-
tinue his 4-6 p.m, show. ... Was
talking with an old country music
deejay the other day—Burt Sher-
wood, now general manager of
WNHC in New Haven. He got to
remembering when Domn (Don
Davis) Baldwin, now on WINS in
New York doing news, was one of
the nation’s major country deejays
on such stations as WCKY and
WLW. Another name that Sher-
wood mentioned from the other
days was Randy Blake. "Blake,
whose real name is Harold Win-
stom, was king of the medicine
men . . . perhaps the best-known
country music deejay of them all.”
Winston now lives in Chicago and,
Sherwood believes, works on
WGN-TV.

Steve Smith, 30, eight-year
veteran in MOR and modern coun-
try music, needs a job. Will take a
good small market position or a
stable medium market. Hard
worker; believes in success. Excel-
lent references. Phone 1[5—42"{-
2068, . . . Scott St., James s
leaving KLIV in St. Jose, Calif.
Looking. . . . Bill Mundae is join-
ing WBUD in Trenton, N.J.: he'd
been with WKBR in Manchester.

N.H.
* % ok

Monte Jones has been named
rogram director of KWED,
eguin, Tex.: he had been with
WOAI, San Antonio. . . . John
Morris is now general manager of
WHWH, Princeton, N.J.; he'd been
station manager. Daniel F. Covell
is taking over as general manager
of the FM division of Nassau
Broadcasting. the owner of WHWH,
WTOA-FM in Trenton, and WIZZ-
FM in Bridgeport, Conn. . ., . Cile
Sauvigne, former female air per-
sonality on WENK in Union City,
Tenn., is now promotion director
of WGBS, Miami,

* * W

Lee Arbuckle, program director
of WKGN in Knoxville, writes:
“Just a quick note to let you know
that 1 got tremendous response (o
the ad 1 placed in the Job Mart. 1
got at least 20 tapes . . . most of
them half decent. Our lineup is not
set: Steve York, Jefferson Kaye,
Arbuckle, Sonny Knight, Bob
(Christopher Stone) Sherwood from
WEAM in Washington; and Eddie
Beacon. . , . Ellis L. Widner Jr.,
now music editor of the Southwest
Times Record, Fort Smith, Ark.,
needs review albums. . . . Eugene
(Genial Gene) Potts at WGIV in
Charlotte, N.C., reports he’s only
playing gospel music. . . . Some
while back, I talked with Johnny
Thompson, program director at
KELP in El Paso. The lineup was
Larry Todd, John Hiatt, Thom
son, John Weitz, and Jim C .
with Bill Peterson and Michael Me.
Coy on weekends, The station re-
views records each Monday and all
of the deejays help in the selection.

* * *

Dave Hedrick is back as pro-
ram director of WYCL in York,
.C., and his lineup of personali-

ties include Brother Dave, Bob
Green, Richard Irwin, and Emie
Payne, He lengthed the playlist to
60 singles, plus selected album cuts,

(Continued on page 44)

Draper Launches Format Aimed
At Women, Daytime Stations

® Continued from page C-15

sults, he sent the air personalities into a shopping
center to interview people. Among the questions
the deejays asked were: “Who is the Three Dog
Night? Who is Barbra Streisand? Who is Denny
McLain? “All of the deejays were astonished

that few people knew who the Three Dog Night
were,” Draper said.

The program director of the new “Cosmopoli-
tan Radio” format will have to be a very creative
organizer, he said. He'll have to have the ability
and forsight to grab a Tom Jones at the Cocoanut
Grove and tape an interview for use at some
future date. “In a city like Los Angeles, there are
dozens of opportunities for such interviews that
can be tailored into a feature at some later date.

Dr. Spock or someone like that is always coming
to town,

“This type of station requires a dimension in
a program director that many program directors
don’t have today. One of the major hangups in
our industry i1s that too many program directors
are concerned only with the records. They think
they can solve all of their problems merely by
adjusting a couple of records. They're not con-
cerned enough with what's between the records.

“Most program directors are worth what
they're getting paid,” he said, pointing out that
this is one of the problems of the radio industry
at the moment. He spoke of trying to find a good

rogram director recently for one of the stations
e consults and of “so many of them saying they

www americanradiohistorv com

could do the blank thing or the blaugh thing; no
one could do their own thing.

“Occasionally, I'll be traveling somewhere
across the nation and I'll hear something 1 did
years ago . . . they've stolen a chunk of me. One
of the first things we did in Chicago at WCFL
was put on the Chickenman bits; this series of
humor were the first thing that gained us some
ratings against WLS. It was later syndicated in
326 markets, so it isn't true that you can't do
something different.”

Hard work is partially the answer. He spoke of
Larry Lujack, now on WLS in Chicago, working
hours writing copy for his show.

Another hangup in radio today is that major
market stations tend to hire personalities from
another major market station rather than hunting
for fresh talent afield. He pointed out that the
two Top 40 stations in Chicago now seemed to be
swapping personalities a lot. “If you don't believe
in your ability to judge talent, you hire the guy
across the street,” Draper said. “But in the case of
Larry Lujack, I heard him a year before I hired
him for WCFL; he was on a small station,
heard him and filed his name away, then hired
him when | needed him. Dick Orkin was on a
station in Lancaster, Pa., when [ hired him. Yet,
major market stations after major market station
seems to be hiring from each other these days.
Look at WIND in Chicago hiring Robert W.
Morgan; that's the security approach of hiring.”

The problem with hiring from a major market
station, he said, “is that often the people you hire
aren't hungry anymore.”

SEPTEMBER 26, 1970, BILLBOARD
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Selling Sounds

By BOB GLASSENBERG

Jerry Corbitt of the Youngbloods has taken his first shot as a
producer and produced Don McLean'’s album “Tapestry,” for Media
Arts Records. He has also completed an album for Reprise Records
and their artists, Janie and Dennis. Independently, without BSM
Productions for which he did the two former albums, Corbitt will
produce the new Janis Ian album for Capitol Records.

* * %

National Recording Studios is hosting Duke Ellington and his
band for recording sessions. Arnold Widus and Ted Bates are super-
vising jingles for Kools. Chico Hamilton is recording Clairol com-
mercials, Says Chico, “The challenge in composing music for com-
mercials is to tell the entire story in 10, 20, or 30 seconds.” That's
quite a feat and Hamilton seems to be quite good at it, judging
from his past commercial credits which include Canada Dry, Chev-
rolet, El Producto Cigars, and Delco Batteries. Also at National,
Steve Karmen is recording music for Wrigley Gum between trips
to Nashville and the Coast. MPI is producing music for Esso.
Telepac and Jack Tinker are producing campaign commercials for
Gov. Nelson Rockefeller. And National General is also creating
sound effects for Bob and Ray's forthcoming Broadway show,

Mational Recording Studios also hosts Steve Karmen conducting
for his new Budweiser Beer and Chrysler music. Kermit Levinsky
is doing Old Gold jingles. Jack Urbant is producing music spots for
International Pancake, Dentyne Gum and Playtex music is being
supervised by Ted Bates Advertising.

* * &

Larry Goodman has left Larhna Music Corp. to head his own
operations, Larry Goodman Associates, which will be headquartered
at 142 East 33 Street, N.Y.C. 10016. Phone (212) 725-2758. His
services will be made available to agencies and production houses
only through his new firm,

* * *

At Criteria Recording Co., Miami, Eric Clapton of Atlanta Rec-
ords is taping all week. Engineers are Howie and Ronnie Alpert
and producing the music is Tom Doud. A week's taping session
was also just completed with Mainstream Records' Freeport.

New Trend?

The Arranging Factory in N.Y.C. and Ron Roullier recently
arranged and produced four spots for the Ford Dealers Assn. and
two spots for Ford trucks in a variety of country and western
sounds, both instrumental and vocal. Claim to a new trend in the
jingle business, but what about Dodge and their Flatt & Scruggs

(Continued on page 45)
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6 More TV-FM Rock
Specials in Works

NEW YORK—Six more tele-
vision FM rock specials ore in
the works, according to Michael
Goldstein, who was involved in
producing “Mid-Summer Rock,”
which 18 now being syndicated
across the nation. "Mid-Sum-
mer Rock™ is a unique TV spe-
cial with a stereo sounitrack.
In New York, WNEW-TV

teamed up with WNEW-FM
to broadcast the special;
WNEW-TV carried the video
and the sound, but listeners
could turn down the TV sound
and listen to the music in stereo
on WNEW-FM.

Goldstein said at least 350
FM stations had put in a bid
for the special, “but it's diffi-
cult to get TV stations to simul-
cast in many markets. Many
TV stations tell me they just
don't want this type of thing
on their stations.” Markets who
have carried the TV-FM spe-
cial or are set to carry It in-
clude San Francisco, Denver,
Cincinnati, Columbus, and San
Antonio, besides New York.
Chicago, Minneapolis, Atlanta,
and Pittsburgh are pending.

it takes about 10 TV sta-
tions participating in expenses
in order to swing a special like
this, Goldstein said, “or some
advertisers to pick up the ex-
penses.”

But he pointed out that TV
audience ratings services do not
attempt to measurc yYoung
people today; they don’t even

SUNDI RECORDS NATIONALLY DISTRIBUTED BY: TRANSGLOBAL DISTRIBUTING CORPORATION
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have sets in homes ol young
people. “And most TV stations
are so used to not drawing
young people to TV that when
they get the opportunity with a
show like this special, they say
why bother. The problems of
selling this type of program to
sponsors and TV stations are
mammoth, yet I know it has
huge audience appeal; 1 Know
of parties being held to waich
the show. We're not getting
burnt in selling the show, but
it's disheartening about the
type of response we sometimes
get from the establishment.”

WFLY-FM
Play Shift

TROY, N.Y. — WFLY-FM

has switched to a format fea-
turing a blend of Top 40 tunes
and oldies, said program di-
rector John Walker. This pro-
gramming is being directed at
an 18-35 age group. Walker
said that the market previously
lacked a format that would
appeal to both young adults
and college students. The sta-
tion previously featured an easy
listening format.

All of the music on WFLY-
FM is pre-slated and the rec-
ords, ranging from 1954 to the
present, are being segued.
About 60 percent of the records
played are oldies. Deejays use
an adult approach.

H. R._
SEA

45 rpm RECORDS
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e Continued from page C-16 manager of KDWB in Minneapolis,
a Top 40 operation, and last week

Al Newman has been promoted was in New York (so I was told),
to vice president of programming but I don't know why. Whether
for all of the Golden West Broad- he'll name a program director to
casting stations and says “I'm al- replace himself, [ don't know
ready starting to travel.” He's due either. . . . Mike Graves called
to zoom northward this week. from WEFG-FM in Winchester,
Peter Scott, once noted as a stand- Va., where he's now programming

up comic, is the new program di- the stereo automated Top 40 sta-
rector of KSFO, the easy listening tion. Says the station just broke

station in San Francisco. Scott had “Morning Love"” by NMeil Darrow
been production co-ordinator of on Capitol Records. Graves had
KSFO since 1965. . . . Texas Bill been at WROV in Roanoke.
Strength, where an: 1:1?"? I w?s * * &

just listening to one your o

Sun Records tunes that Shelby Jim Gallant has taken over the

6-10 p.m. slot on WDAF, Kansas
City, vacated by Tom Brown IV.
* Gallant had been on WDRC in

Talked 1o Dave Donahue, who's Cincinnati, a sister station . ., . Uh,

. : oh. Trouble. Maybe. The Sma]l
::d?nnitﬂ?: I ﬂggri:nhfir:tmﬁlt_;&a Market Radio Committee of the

National Association of Broad-
Linsing, Mich, 3, Sounty MUSE  Casers ha bogun ditrbuting 3
albums desperately and wants them  nine-page guideline for small mar-
in stereo. Both new and old prod- ket stations that spells out wage
uct, Guarantees heavy airplay, policies, fringe benefits, laws and

: regulations, prnm'ammmg, sales
Could:you giﬁ T]PJ} g outs and traffic, engineering, etc, Aim

o is to help broadcasters in their day-
in %:.I:: %f:,f{f:ug;“.fé’-:,“‘ﬁ;‘n':ﬁ to-day operations. Well and good,

CKLW in Detroit. . . . Deane John- but too many stations barely pay
son has been promoted to general (Continued on_page 46)

Singleton has repackaged on a
variety LP. Erﬂai.

Yesteryear's
Hits

THE CELESTIAL VISITOR

from the planet “Wisdom"

Written by Marrated By:
®Victor Uman Cliadas Slans &
1970 . e

HEAR "HIS 7 POINT MESSAGE for
BUILDING THE PEACE of MANKIND”

MAIL for the RECORD-ALBUM!
with a great dramatized story
of the CHALLENGES OF OUR TIME!
And the adequate and constructive
answers to the YOUTH!

Note: on request—SAMPLE ALBUMS
will be mailed to Distributors,
Record Stores, Commentators, Editors,
Radio & TV Stations, Film & TV
Producers and Columnists.

The Scientific Peace Builders Foundation
P.0. Box 3037

Santa Monica, California 90403
(213) 394-4111

Chonge - of - poce progromming from
your librarian’s shelves, featuring the
disks that were the hottest in the land
5 years oge ond 10 years ogo this
week, Here's how they ranked in Bill-
board's charts at that time.

POP SINGLES—10 Years Ago
September 26, 1960

1. My Heart Has a Mind of Its Own—
Connie Francis (MGEM)

2. Twist—Chubby Checker (Parkway)

3. Chain Gang—Sam Cooke
(RCA Victor)

4, Mr. Custer—Larry Yerne (Era)

5. A Million to One—Jimmy Charles
(Promo)

6. It's Now or Never—Elvis Presley
(RCA Victor)

7. Walk Don't Run—VYentures (Dolton)

8. Kiddio—Brook Benmton (Mercury)

9. So Bad—Everly Brothers
(Wamer Brothers)

10. Save the Last Dance for Me—
Drifters (Atlantic)

POP SINGLES—5 Years Ago
September 25, 1965

1. Eve of Destruction—Barry McQuire
(Dunhill)

2. Hang On Sloopy—McCoys (Bang)

1. You Were On My Mind—We Five
(A&M)

4. Catch Us If You Can—
Dave Clark Five (Epic)

5, Help—Beatles (Capitol)

6. The “In" Crowd—
Ramsey Lewis Trio (Argo)

7. Like a Rolling Stone—Bob Dylan
(Columbia)

8. It Ain"t Me Babe—Turtles

(White Whale)
9. Heart Full of Soul—Yardbirds (Epic)
10. Laugh at Me—Sonny (Atco)

SOUL SINGLES—5 Years Ago
September 25, 1965

1. Papa's Got a Brand New Bag—
Jlames Brown (King)

2. The “In" Crowd—
Ramsey Lewis Trio (Argo)

3. | Want To (Do Everything for You)
—Joe Tex (Dial)

4. Since | Lost My Ba
Yomgistoet ()

5. The Tracks of My Tears—
Miracles (Tamla)

6. It's the Same Old Somg—
Four Tops (Motown)

7. Unchained Melody—
Righteous Brothers (Philles)

B. ﬁilmt 00-Soul—Edwin Starr
{Ric-Tic)

9. In the Midnight Hour—
Wilson Pickett (Atlantic)
10. Soul Heaven—Dixie Drifter

(Rouletie)

COUNTRY SINGLES—
5 Years Ago

September 25, 1965

1. Is it Really Over—IJim Reeves
(RCA Victor)

2. Only You (Can Break My Heart)—
Owens (Capitol)

RADIO-TU MART

If you're a deejay searching for a radio station—or
a radio station searching for a dEE]E}T—BIHhDHId is
the best hu}f No other trade publication is read by
s0 many air personalities and program directors.
And all of the sharp programming-oriented general
managers read the magazine, too! Best of all, Bill-
board classified ads achieve better results than any
other publication in the field. General managers re-
port that a Radio-TV Job Mart can draw five times

the results of the next leading radio-TV industry pub-
lication. The cost is $15—in advance—for two times.
Box numbers will be used, if you wish. Send money
and advertising copy to:

Radio-TV Job Mart
Billboard
165 W. 46th St.
New York, N.Y. 10036

POSITIONS OPEN

Production man nﬂdud . I'm not
econcerned about 'mlr.t I

c.lnw‘rlhl'.rtltm :rl.ud.l.'u.rnit to
sound, I have n ce for you.
last three people t-:r have the job are
In five figures with Ad necles.
Send e and réesume to J Kir-.
’:’iﬂib W Radip, Buffalo, N. ¥.

Bright, young radlo announcer de-
sires to use his talents as = chil-
dren’s TV or radlo host. I am
an artlst and ean my own props
as well as draw and ecreats ll.'l'lm-
taneously, H.l.n:.* valces, chara
zations, Theatrical experience. -
. Wrlte uwn geripts. 1 know
what u:.lj.u ' EYes h_llht- tlll
J“ portfolio on reqgu
31 Rld.'tn TV Job Mart, mu&-unl

——

Newsman wanted, WSOY.AM-FM,
Deecatur, I1l. Want man to jeln four-
man news staff who hes experience
In smaller market. We are stro
on loecal news. Should have autho;
tative dellvery and “"HKnow How" un
mTﬁanl;:m -wm EHEL "‘Wt A
GO I'Lﬂ'l [ Wi ] Be =
volved.”* AM is number one In e
and FM s number two. CBS an
strin =r ut-'up Have own corre-
ﬂm Sp 1 Warren
ldig, mremr of News and Publie
Box 123, Decatur, Ill. 62526.
P'huna ?qr more information or send
tape and resume.

Contempora Hl.dln 12 years'
IR s Seclom 34 Seattion st 51
l'é:ﬂnn Background cludes host

u! TV danee party, prumum' of over
stage shows, mostly rock,
!!xullunt personial and eredit refer:
ences will be tnﬂl!.tﬂnl. with u:ur tape
and resume, 30 years old i
two children. Three years 111 present
market. First phone wiﬂlﬂmphte
engineering 1 at are

Wanted: Top 40 Jock with first tickot
who wants in on the ml.md. H:H:tr
of Upstate 5. l: ‘s best .

Channel 88, In York, 5.C, you 1.h.l.nk
can hack it . you've wasted
much time already reading this.

HEI'HI T.;_rl and complete resume L(o:

Cl.. York, §.C.

. OF cll.t '803—684-4241 now to

il‘l.l'l'l more. Market s mediom, sta-

tion is a glant, and we'll consider

anyone who considers us . . . and
sounds good.

Wanted , . , "Top S0 “Contem-
pnrﬁi'nmﬂ" Fm[ﬂm etor, Mu-

and/or Announcer,Disk
.!l'i:-m:r p-u:-ﬂiinn in :n:m;r 'ra%:ln Hunr

sl with :uhutantu] secir
Nnn rima-Donna No n:l hur
. presently employed with
I'nnt:lut.ln people . . but . . . no
BT s MAcko Y o it
i o= s
Billboard,

WVLN- AHE'WSBIFH ln Olney, IIL,
has Immud ate opening for ANNOUnC-
er in confemporary. R mixed for-
mat, Junlor ml.'in? town. Send
tape and resume to Station Manager,
Radle Tower Road, Olney, 111, 50,

Major market group |

heavy sounding newsmen to

tions in Dmur ik Ennm Clty.

he mble to dig, write Ecrt
alr. Moblle news nmrlmu elpful.
Send slr check, resume with salary
requirements m J. T. Moran, News
IHrecior, TOTH Hampden Awve.,

Denver, Colo, Nﬂ‘l‘

cuulmld - ’muunr! plete.

anno » MEWS, eom

Diesire p administration

n.nununuiu pnlmun with manage-
ment { MOR or adult ﬂmhln.—

ﬁ" Inrl:l:nl; in Southeast.

] s Radie-TV Job Mart,

Hllp ‘Wanted—Radio announcer n-m'-
teulnnt. Send t:lﬁ“' m' Juﬂ'
n

Radio, huiﬁla.ﬂ Y. umﬁ.

Where Is It at? In radlo that is.
for a real radico station.

Hnmlnﬁ Drive hmnnllu}m runner

up in Emall arket Alr
thnnlltr muﬂ. Music DHrector
and Country. This fall

lnt’n "t tnnthnr, Bax No. 311, Radio
Job Mart, Billbo &3 w
St., New York, N. Y. 1

POSITIONS WANTED

Thom Emdm ({.‘n 'IH-'I'HL

p-nm-ug o um
o .  medium ﬂ‘! mhi:r mn-i:t
middle ::mﬂ. hnlm

consider alr and part-time ssles.

Two years radio-TV at the
University of Texas. r with
third endorsed. exempt.
School can walt. I want to work.
Willing to do £ and avery-
thing. Mark D. 116 Bevy-
erly Drive, San Antonio, ‘i‘um T8102.

3. Behind the Tear—Sonny lames

(Capitol)

4. Truck Drivin' Son-of-a-Gun—

Dave Dudley (Mercury)

5. Yes, Mr. Pete Dresky &

Priscella Mitchell (

6. Hello Vietnam—Ilohnny Wright

(Decca)

7. Green, Green Grass of Home—

Porter Wagoner (RCA Victor)

8. Yakety Axe—Chet Atkins

(RCA Victor)

9. “Igh I'mll—-l:llm King
10. The Irﬂp Washed Out—

Warner Mack (Decca)
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IMS to Offer Major Sound

LOS ANGELES — Program-
ming db, the radio consulting
firm operated by Chuck Blore,
Ken Draper, John Rook, and
Bud Connell, have launched a
new division to be called IMS.
“It stands for important mar-
ket services." said John Rook,
“and Bud Connell will be han-
dling most of the activities.

Basically, IMS will offer a WLS
or WCAR format feature for
any market size at a price
which even a small market sta-
tion can afford. The beauty of
the feature is that we can offer
small market stations a major
type format and also all of the
production aids localized to
their market.”

when answering ads . . .

Say You Saw It in Billboard

SEPTEMBER 26, 1970, BILLBOARD

|


www.americanradiohistory.com

Radio-TV programming

KCBQ MAKES
BEATLES DOCU

SAN DIEGO—A three-hour
documentary on the Beatles,
*The Long and Winding Road,”
has been produced by KCBQ
for syndication. The in-depth
study of the group features in-
terviews with the Beatles and
other people connected with
their success plus over 50
songs. The show begins in the
pre-Beatle 60°s, then makes the
journey from Liverpool to the
U.S. The show was written and
produced by KCBQ program
director Gary Allen, WNeilson
Ross, and Chuck Christian at
KCBQ.

LT TR TR RHHO TN

DOOTO
NEW RELEASES

B50/LET'S COME TOEETHER
M Rudy Ray Mpare

Bigshmaking tales by the
il modt shamelass camic

BA4S/FUREY AMND FILTHY
Richard amd Wiiile
The EGile (£ an
understatement

848 / THE RACE TRACK
Rickard and Willia

The funnieat Horse Rece tala %
wvar bold and ather screamars. [

B4 /piG GEORBE'S

PARTY JOKES Big George Karr g "-'I:"
Red-not aplcy stories abouk |
preachers, deacons, doctors,

43 WILLIE AND RISING
DICK RMichard and Willie"
Hilarkous sex-slanted fales;
Rizing Dick, The Spiit, and
The Crichel Game

BA2/L0W DowN AND
DIRTY Richard and Willie
Fanky side-splitting jokes
pboat the mitty-gritty of life
by ihe nation's tunnisst.
808/ BELOW THE BELY

Rudy Ray Maoare
Lusty, Sexual Humor by the
hest elling 0ul comedisgn!

DISCS = TAPES = CASSETTES
DOOTO D) RECORDS, INC.

13440 & Central Ave., Compton, Tolif, WOT12
TT4-OT43

LOOKING

for Conway Twitty's booking agent?

LOOK

on page 130 of the 1970
BILLBOARD
Campus Attractions Directory

We have available

for cassette use

1,000
GREEN HORNET

Copyrighted radio recordings.

Will prosecute any use thereof
without our license.

WHAT DO YOU OFFER?

The Green Hornet, Inc.
1800 Mutual Building
28 West Adoms Avenue
Detroit, Michigan 48224

WMMS-FM Aims

At Unique Blend

CLEVELAND—Using “format” personalities, David Moorhead
has swung WMMS-FM into a blend of format Top 40 radio and
progressive rock radio (usually a non-format type of operation) in
a drive for large immediate ratings. Personalities include Dick
(Wilde Child) Kemp, Lou (King Kirby) Kirby, Ted Ferguson and
Michael J. Griffin. Griffin had been on WNAP-FM, Indianapolis;
Ferguson on WKGN in Knoxville. Both Kirby and Kemp are veteran

Cleveland personalities, though Kemp had been on WIXZ in Pitts-

burgh the past few months. Kemp does his “wild" bit, but simmers
down as the evening progresses.

Moorhead said that WMMS-FM will be trying to break records
and will feature an “exceptionally long playlist . . . longer than ['ve
worked with in 10-15 years of radio. We'll be playing the hit records
—just the way Top 40 radio used to be . . . not the way Top 40

radio stations today wait until somebody else makes a record a hit
for them.”

‘Some Leeway’'

Although certain records will be specified for airplay at definite
times, the air personalities will be allowed to choose records to fit
around those special records, Moorhead said, “"But there’s not one
record on our playlist that’s not getting listener reaction.” He said
WMMS-FM checks record stores, jukeboxes and listener phone
requests in determining its playlist, but “we are poing to have to
break records in this competitive situation.” Some care is required
in playing album cuts, because it makes for a very long playlist.
Some albums have as many as six or more cuts that are usable.

One reason why WMMS-FM did not switch to a straight pro-
gressive rock format, he said, is that it had been tried “badly” pre-
viously in the market “before anyone anywhere knew how to do it.
Cleveland is just not ready to accepl progressive rock at the moment.
WMMS-FM's programming is a stepping stone. But we're harder
than the Top 40 AM station and we play more music and more
different kinds of music.”

Country Music Is Made Up

Selling Sounds

o Continued from page 43

sound? At any rate, Ben Allen, Don Ripke and Don Sheldon wrote
and produced the spots for J. Walter Thompson with music arrange-
ments by Roullier and John Weed.

* * *

The Record Plants, both East and West, have four singles and
six LP's currently running on the charts. Two of the LP's are gold.
On the West Coast, the Record Plant is currently hosting Dory
Previn, recording for Media Arts Records with Nick Venet pro-
ducing; Claudine Longet starting a new LP for Barnaby Records;
Nick Decare producing Diana Ross for Motown Records; the Jack-
son Five, the Association, the Supremes and Artie Ripp have also
done their thing at Record Plant West. Then there is Denny
Daugherty for Dunhill Records; lke and Tina Turmer for ITT
Productions; Linda Ronstadt for Capitol; Buddy Miles for Mercury
Records, and Mama Cass with Dave Mason creating an album for
Blue Thumb Records.

At the East Coast Record Plant are Paramount Records' Bull
and Dancing Bear; Mountain for Windfall Records, Gary Shearston
for Warner Bros.; Danny O'Keefe for Atlantic Records, and Buddah
Records’ Truck.

* % &

Vanguard recently opened their studios to artists not on the
label. In the past seven weeks, Dorothy Morrison and Biff Rose
have recorded for Buddah; Turley Richards and Kenny Gill have
done albums for Warner Bros.; Oliver has recorded for Crewe
Records, and Collosus Records’ Richard London has also been in
the studios of Vanguard under the new policy.

* * N

Johnny Winter cut his own commercial for his new Columbia
album. He did it at Cinema Productions, a new studio at 311 W. 75
Street in New York. The reason behind his own commercial was,
naturally, that he did not like the commercials produced for his
new LP.

Hall of Fame Is Launched by KHJ

LOS ANGELES—Keying on
innovative programming, KHJ

vear span of records, all of
them former No. 1 on the

Of ‘Heros,” Not Records: Paul

o Continued from page C-15

but as little as possible, said
Paul. "And we try to build the
image of having a team of air
personalities on the air rather
than six individual deejays.

Paul, who got his start in
radio at WCGR, Canandaigua,
N.Y., before moving to WNYR
in Rochester, N.Y., two years
later, said that he felt it amaz-
ing that country music radio
was continuing to grow. "“Two
years ago 1 sort of felt that
it had about gone the route,
but now major facilities such as
WDEE in Detroit and KLAC
in Los Angeles have gone
country or are going. There's
an upgrading of facilities in
market after market.”

WRCP, though it never
sounds as well as Paul would
like, continues to improve in
ratings, he said. “And we've
done phenominally well in
sales—Ilargely because of sales
manager Bob Fulton. He's a

genius and is gungho in not
only helping you pget a good
sound on the air, but in selling
a good sound.”

Paul, who came to WRCP
from WNYR two years ago,
has been program director ex-
cept for his first two months at
the station.

Unclutter Airwaves

* Continued from page C-15

the presentation on the other
contemporary music stations in
the area. To us, the name of
the game is correlation between
presentation and product,” con-
cluded Brady.

Air personalities at the station
include Scott Kenyon 6-9 a.m.;
Jack Murphy 9 a.m.-noon; Steve
Martin noon-4 p.m.; Wayne
Shayne 4-B p.m.; Steve O'Brien
8 p.m.-midnight; and Joe Con-
way midnight-6 a.m. Tom Rob-
erts, a student at the University
of Miami, is the weekend man.

Billboard's Gospel issue is coming
October 10th.

Advertising closes September 30th.

here programmed by Ted At-
kins, has launched its own

Hall of Fame centered on a
weekend special. From a 15-

15TH FLOOR

CALL 757-8635

4600 SQ. FT.—I65 WEST 46TH ST.
CENTER OF THEATRE DISTRICT

SOUTHERN AND WESTERN EXPOSURES
OVER TIMES SOQUARE

chart, the station selected and
played those records that had
made a contribution to music
—236 records.

SEPTEMBER 26, 1970, BILLBOARD

wwWw americanradiohistorv com

45


www.americanradiohistory.com

Soul

Soul Sauce

BEST NEW RECORD
OF THE WEEK:

"America/Standing”

FIVE STAIRSTEPS

(Curtom)

By ED OCHS

SOUL SLICES: Ever since Gene Chandler branched out with
Mel & Tim and Bamboo soul, racked up a couple of NATRA
producing awards for it, and switched to Mercury with his "Groovy
Situation™ million seller—he's been a busy man. Because Gene is a
natural. His new record is “Simply Call It Love,” and sandwiched
between this are dates to produce Simetec & Wylie for his Mercury-
distributed Mr. Chand label, handle a&r for Scepter’s revamped
Wand label (he'll concentrate on Joe Jeffries), and appear on the
“Johnny Carson Show" Oct. 12. Pet projects include interesting some
major pop labels in his Chicago soul works, forming a producer’s
pool, and preparing for top club dates in New York, J:-n:rhapﬁ at
Shepherd's. But those are only some of the sides and plans of
Gene Chandler. He's a very busy man. . . . Clarence Carter’s gold
for “Patches” is his third. It's from his smokin’ album, also pro-
duced by Rick Hall. . . . Major Lance’s Majorlettes—he produced
them—are into something good on Mercury with “Too Hot to
Hold.” The label's really cookin' with soul and so is Chicago. . . .
New Main Ingredient: “I'm Better Off Without You,” on RCA. Their
“Tasteful Soul” LP, bound to boost them into the big time, is set
for release next month. . . . As If Motown Needed One More Dep't:
But Jimmy Ruffin’s new LP on Soul, "The Groove Governor,”
could steam up the charts without a hot single to sell it so far. Look
out, though, for “Living in a World I Created for Myself,” and
others. . . . Lattimore Brown is on Nashboro's new Renegade label
with “Sweet Desiree.” . . . Ornetie Coleman opens a two-week stand
at Slug's, Sept. 29, while Leon Thomas has been set to record his
Oct. 5 Town Hall concert for a live LP. Both record for Flying
Dutchman. . . . B.B. King recorded his Cook County Jail “concert”
for a live album. His new ABC album is “Indianaola Mississippi
Seeds.” . . . Breakout of the week: “Still Water (Love),” the Four
Tops. . . . Kool & the Gang just keep on selling. “Funky Man" is a
winner. . . . Bobby Womack “Live" is his next Minit LP. . . . Temps’
“Unite the World” is the latest for Whitfield & Strong, and Motown
is running with a full load of new LP's (Jackson Five, Temps’ gold).
. . . The Rascals, according to an article in one of the leading rock
papers, are “The Blackest White Group of AIlL" . . . Budday is
bangin’ on the door again with the Isley’s “Get Into Something” and
the Five Stairsteps” “Because I Love You" b/w “America/Stand-
ing.” The Isley Brothers are also on the big screen at the Apolio in
“It's Your Thing,” also featuring ke & Tina Tummer and the
Stairsteps, till Sept. 23. . . . Jerry Butler has written the title song for
Irene Reid’s first Polydor album, “The World Needs What I Need.”
Esmond Edwards produced and Horace Ott arranged the LP. . . .
New on All Platinum: “Let Me Go (Getto),” by Billy Guy. Chanson,
distributed by All Platinum, has completed new sides on Evalene
Braden and Unlimited Four in Detroit. President J. M. Brown of
Chanson pegs the Unlimited Four for a big career. . . . Big Intruders:
“*This Is My Love” (Gamble). . . . Buzzie on Tamla with “Stone Soul
Booster.” . . . Bob Herrington, Kent labels' Eastern salesman, reads
SOUL SAUCE, as does Jan Basham, promotion manager for Record
Merchandising in L.A. Do you?

sy,

THE THREE DEGREES, currently climbing the charts with their Roulette
single, "'| Do Take You," meet with funnyman Bob Hope prior to their
joint appearance at the recent Indianapcolis State Fair. Following a
summer of fair dates and engagements in Australia and Bermuda, the
girls open at New York's Copa, Oct. 29 for three weeks.
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Billboard SPECIAL SURVEY For Week Ending 9/26/70
BEST SELLING
- Ou Ing es
% STAR Performer—Single's registering greatest proportionate wpward progress this week,
This  Last Weeks on | This  Last Weeks on
Week Week Title Artist, Label, No. & Pub, Chart ‘Week Week Title Artist, Labol, No. & Pub, Chart
1 1 DONT PLAY THATSONG ... 7 ﬁ 37 I DO TAKEYOU . .. 3
Aretha Franklln, Atlantic 2751 | Three Dagrees, Roulette FOBB
(Progressive, BMI) (Planetary,/Make, ASCAP)
2 2 AINT NO MOUNTAIN HIGH ENOUGH 7 26 23 YOURS LOVE L
Diana Ross, Motown 1149 (lobats, BMI) . o d-"e':;::';r e stage 7 26564

3 3 PATCHES .. .. ... _ . .. .. .. AU i O 1 27 24 DON'T MAKE ME OVER _ B
Clarence Carter, Atlantic 2748 (Forever, Brenda & the Tabulations, Top &

BMI) Bottorn 404 (Blue Seas/lac, ASCAP)

€ 6 EXPRESSYOURSELF 5 28 28 YOURE GONNA MAKEIT . .. .. 6
Charles Wright & the Watts 103rd Street Festivals, Colossus 122 [Collage, ASCAP)
e b | o w2 (1 Know) I'M LOSING YOU ... 8

: i are Earth, Rare Earth 5017
5 4 IPSASHAME . ............ ....10 | {lobete, BMI)
Spinners, V.|.P. 25057 (lobete, BMI) | 30 30 BABY, | NEED YOUR LOVIN' v B

ﬁ 10 SEEMS LIKE | GOTTA DO WRONE .. 5 0. C. Smith, Columbia 4-45206
Whispers, Soul Clock 1004 (Roker, BMI) (lobete, BMI]

1 B IF | DIDN'T CARE .. veeeun... B £} | 33 LOVE UPRISING e L ;
Moments, Stang 5014 [Whale, ASCAP) Otiz Leavill, Dakar 620 (Julio-Brian, BMI)
8 9 STILL WATER (Lowe) . . T 32 38 | STAND lﬂ-ﬂ“ﬁﬁﬂl i ; . 2
Four Tops, Motown 1170 [Jobete, BMI) : }ﬁé:r:unlj;}':ﬁnﬁr!apﬁml 9017
T i

WY 13 SOMEBODYS BEEN SLEEPING S |y ;|\ koW I TS GO0D To YOU 5
Hol Wax 4 (Gold Forever, BMI) ; Fﬁ"ﬁﬁ:ﬂ;ﬂﬁ wﬁrﬁf}h””"d 167

10 7 GET UP | FEEL LIKE BEING A ) '

SEX MACHINE (Part 1&2) . 10 € s PaRTTMELOVE 2
James Brown, King &318 [Dynatone, BMI) (Cireca/Escort, BMI)

11 5 SIGNED, SEALED, DELIVERED 35 36 HEY ROMED .. B

gmr- ;E:III!I?I]I' 'I'Illrr';lil..’;dlt;?-;!rlfljﬁﬁl.'rl BM'I]'H Spuins, Gald:3ter. 191 (Gedena; BM)
' } 36 25 EVERYBODY'S GOT THE RIGHT

12 11 WAR .. ........... el 10 LOVE 10

Edwin Starr, Gordy 7101 (Jobete, BMI) Suprames, Mofown 1167 (Think Stallman,
@ e L

Mavis Staples, Volt 4044 (Groovesville, BMI) ﬁ == ELE:I,':;E [ﬁ:‘:Emwn to Earth 103 »
14 14 EVERYTHING'S TUESDAY ... ....... 8 | Vhslyl-sar, A}

Chairmen of the Board, Invictus 9079 38 31 STAY AWAY FROM ME

(Gold Forever, BMI) | (I Love You Too Much) ... .. 12
ﬁ 19 (Baby) TURN ON TOME . . ........ 4 | Major Lance, Curtom 1953 (Camad, BMI)

impressions, Curtom 1954 (Camad, BMI) | 39 29 BUCK FOX ... .....8

16 17 GROOVY SITUATION ... ..... ... .13 Freddy Robinson, Patific Jaiz 88155
Gene Chandler, Mercury 73083 (Cachand,/ ‘ [Agent, BMI)

Patcheal, BMI) 40 35 Lrt dl:r!r FPIHJII‘.IH ; YT 5

17 18 WHEN YOU GET RIGHT DOWN TO IT 2 ancals, 1-Neck 923
Delfonics, Philly Groave 163 | (Triple Three, BMI)

[Screen Gems-Columbia, BMI) | 41 41 | WON'T CRY ; ; o

18 12 DD YOU SEE MY LOVE Johnny Adams, 555 Infernational BO9
i or You Growing) . ... ... 11 | Ron,  BMI)

r. Walker & the All Stars, Soul 35073 42 43 A MESSAGE FROM THE METERS .. 3
(Jobete, BMI) Meters, Josie 1024 [Rhinelander, BAI)

19 15 | LIKE YOUR LOVIN' 43 47 | NEED HELP (I Can't Do It Alone) 2
(Do You Like Mine) ... .. s Bobby Byrd, King &323 (Crited, BMI)
Chi-Lites, Brunswick 55438 (Julio-Brian, 44 40 PURE LOVE s i
BMI ?;I:IFI Wri !ﬂ,ﬂhis’rnn 4587

20 21 WE CAN MAKE IT BABY/ arlyn,
| LIKE YOUR STYLE . . .. ... 7 ﬁ 50 D I, e
e T4 Clobate, . B/ (Stephanye,/Delightivl, BMI)

ﬁ 26 STAND BY YOUR MAN ... ... . . 5 S e 2
el ratane Fame: (1472 (Mardix/Bell Boy/Bradley, 8MI)
& - nikm oy — oY DONT TAKE YOUR Love 1
- ERE ooooorsissne e 1 a ope arity, Maxwell BO8
Jackson 5, Motown 1171 (Jobete, BMI) TR !MEHH?I:’EJH. Bmi)

23 20 SHE SAID YES ... . ... . ... B D'D’.E“rwli.ﬂ?lﬂ":. '
Wilson Picketi, Atlantic 2753 5P Quirs, Fuine 1470 (Fama, M)
(Cotillion/Erva-Mikim), BMI) ﬁ - Eﬁﬁvﬁu nlEHEE- 9080 3

24 22 (If You Let Me Make Love to You (Gold Forever, BMI)

Then) WHY CAN'T | TOUCH YOU? . .12 y — 5101520 (2530 veaRs oF LovE) 1
Ronnie Dyson, Columbia 4-45110 Presidents, Sussex 207
(Chagpell, ASCAP) [McCoy,/Intetiar, BMI)

Vox Jox

® Continued from page 44

music chores.

. . . Note from Joe

helluva automation system. KNOE-

air personalities and program di-
rectors a living wage now; I'd hate

to see them get together and freeze
the wage situation, as low as it is.
At this point, I'd like to pay tribute
to WUNI, Mobile, which pays dee-
jays fairly well for the area and
more fringe benefits than many
major market stations; WUNI has
profit-sharing plans for its air per-
sonalities, bonuses, and all kinds
of fringe benefits including dental
surgery. WUNI gets the Claudius
Seal of Approval for the month,
but I'm not sure about that NAB
guideline.

* & &
Pamela Altman, thanks for keep-
ing me posted. . . . K. 0. Bayley

1s doing a 3-6 p.m. shift at KCBQ
in San Diego and handling the

www americanradiohistorv com

Moriarty, ex-program director of

KVOB in Bastrop, La.: “Saluta-
tions from the bayou country! I ap-
preciate the leads you gave me
when we talked a couple of weeks
ago, and thought I'd best let you
know where 1 landed. Monday,
Sept. 14, 1 began as manager of
KNOE-FM in Monroe, La. Bill
Tanner, former KNOE-FM man-
ager, has already started as pro-
gram director at WIDX in Jack-
son, Miss.; Bill will be joined by
Cramer Haas from KNOE-FM
around the first of October. Ini-
tially, I'll be doing an air trick
at KNOE-FM, probably 6-9 am.,
definitely under the name "“John
Webber.” (Moriarty just doesn't
get it in the deep South). The rest
of my staff consists of Rodney W.
Randall and Mike Mitchell, plus a

FM operates 18 hours daily, au-
tomated seven of those, and auto-
mated all weekend. Our format is
aimed at the 18-34's, quite similar
to WOR-FM."

* * %

Lowell Thomas has been named
Pulse's Man of the Year. It's
strange that a rating service, which
rates a station's product, honors a
newsman when percent of the
time they're hired by radio sta-
tions to survey the effectiveness of
an air personality or the program
director. Tsk, tsk. . . . Jimmy Rah-
bit, my old country musirzwﬁlaying
buddy, has resigned from KABC-
FM in Los Angeles and the ABC-
FM syndication deal. Seems like
he had resigned more than once
over one thing or another. This

(Continued on page 47)
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Letters To The Editor

® Continued from page 46 market. They're ahead of KNOK

. ; in everything but -10 a.m.
time headquarters in New York ac- ‘IFDE; r,”;[;[[' gm:ckw:g::;? ;Ecgm_

cepted it. . . . KKDA appears 1o inﬁ to a June-July Pulse, shows
have taken over as the major soul DA with 29 percent belween
station in the Dallas-Fort Worth 6-10 a.m., with KNOK having 30,

TOP RECORD EXECUTIVE

Experienced all phases at Merchandising, Sales, Pro-
motion and Marketing.

15 Years experience with Distributors, Retailers, Rack
Jobbers and Radio Stations.

Thoroughly experienced in all phases of Sales Manage-
ment at all levels.

Excellent References.

Write to: BOX #797
c/o Billboard
165 West 46th St.
New York, N.Y. 10036
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From 10 am.-3 p.m., KKDA has
43, KNOK 28; from 3-7 p.m.
KKDA 41, KNOK 24. Bill Thom-
as, operations manager of KKDA,
and his staff includes Bill ]"rlm:k,
Tony Price, Chuck Smith, and Ron
Alexander., And news pEDplE in-
clude Bill Reeves, Paul Harris, and
Jim Howell. Bill says KKDA is No.
4 1n general market.
* &

Americam Top 40, that weekly
special prodpced by Tom Rounds,
l& now !.:u:in heard on KINT in

Paso, WFLI in Chattanooga,
W‘v’lf_‘ in Lansing, Mich.: KACY,
Oxnard-Ventura, Calif; I{E"t'"N in
Wichita, WCBM in Haltimun:. and
KQEO in Albuquerque. Rounds is
trying to sew up Cleveland this
week and the special is slated to
debut on stations in Hong Kong
and Singapore soon. The show is a
totally new idea in radio—it's a
three-hour countdown with special
features of the Billboard Hot 100
Chart. It's free to the top 100

(Continued on page 53)
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2 2 THE ISAAC HAYES MOVEMENT .. . .24 27 19 RIGHT ON . . R ¥ played. Forget about the old  it, the-everyone-present-music,
nterprise ENS 1010 Supremes, Mofown MS 704 school of radio—it’s fading out. with class and dignity.
3 1 ABC T | 32 THEM CHANGES ... izl Too many of your listeners are Don Wallace
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Country Music

Grand Ole Opry, CMA
Fetes' Agendas Listed

NASHVILLE — The agenda

for the 18th annual birthday
celebration of WSM’'s “Grand
Ole Opry,” the 12th annual

Country Music Association con-
vention and all the related ac-
tivities of both have been an-
nounced for this vear.

Only a few significant changes
from the past are included in the
announcement, includinig the
fact that—for the first time—
all registration will be compu-
terized.

As in recent years, the official
WSM functions will be handled
through pre-registration, and
only those who make a $10.00
contribution to the Opry Trust
Fund can take part in the events.
This fund 15 used throughout the
year to aid indigent and other-
wise needy musicians not asso-
ciated with the “Opry.” None of
it is even handled by WSM.

Persons who pre-register must

do so on company letterhead,
showing their affiliation with the
music industry. Once more,
there will be a cut-off figure of
those allowed to take part.

Although the gathering re-
lates to the “Opry,” its original
intent, there are numerous pri-
vate affairs, and events directly
connected with CMA,

What now is nearly a two-
week event, begins Oct. 9 with
practice rounds of golf by pros
and celebrities at the Harpeth
Hills Golf Course here. Leading
recording artists from both the
country and pop fields will take
part, as will top PGA pgolfers.
The rest of the invitational group
will consist of executives of the
music industry, and well-heeled
“Country Gentlemen™ who have
donated substantially to the suc-
cess of the affair.

The tournament itself takes
place Oct. 10-11, with rounds of
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private parties connected with
the annual event.

On Oct. 12, the Country
Music Foundation, the group
which oversees the Country
Music Hall of Fame, has its day-
long meeting, and on the follow-
ing day, the CMA board meet-
ing will be held. BMI also hosts
its private, invitation-only party
on that evening. ASCAP follows
with a similar function the fol-
lowing day. And, on the night
of Oct. 14, the CMA Awards
show will be televised live from
the “Grand Ole Opry” House,
hosted for the second consecu-
tive year by Ernie Ford.

Cu Thursday, Oct. 15, the
“official” party starts. The big-
gest change here involves a
switch between Columbia and
Capitol, with Capitol moved into
Columbia's traditional noon spot
on the 17th, and the Ilatter
moved back to the late after-
noon. Heretofore the schedule
was reversed. Another is a
change from the Pamper Music
Dance on the night of the 17th,
with sponsorship of the affair
taken over by the Atlas Artist
Agency. In addition, SESAC
has moved its awards dinner to
Thursday evening at the Wood-
mont Country Club.

All events, unless otherwise
noted, will take place at the

Municipal Auditorium, which
again 15 headquarters for the
functions.

The agenda:

Thursday, Oct. 15; 10:00 a.m.—
CMA Membership Meeting,
including election of a new
board of directors.

12:00 noon—WSM’s luncheon
and spectacular.

3:00 p.m.—Fender Musical In-
strument Show.

9:00 pm. — United Artists
party and show.
Friday, Oct. 16: 9:00 am.—

CMA Broadcaster's Seminar
(Ramada Inn).

9:00 a.m.—CMA/WSM Artists-
D] tape session,

12:00 noon — Dot Records
luncheon and show.
5:00 pm. — Decca Records

party and show.
(Continued on page 53)
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BBC TV SERIES
ON COUNTRY
IS SCHEDULED

NASHVILLE—Official con-
firmation has been given for a
country music television series
this fall on BBC in London, to
be hosted by George Hamilton
V.

The long-time RCA artist
will host the show and per-
form and will help showcase
British country talent. The Hill-
siders from Liverpool will serve
as regulars on the series.

For the past two vears Ham-
ilton has appeared at the Inter-
national Festival of Country
Music at Wembley Pool near
London, and has been a con-
sistent performer in appear-
ances abroad. He has made five
trips to England in the past
|8 months,

Some of the shows have been
set for taping in front of a live
audience at the Nashville Room
also in London.
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SKEETER DAVIS, who owns one of the leading pet collections in the
nation, has added a wildcat to her menagerie. Here, with a salesman
from a pet center, she displays her latest acquisition.

Nashville Scene

Johnny Dollar, having overcome
all sorts of adversities, now is on
tour again, and was one of the
country music headliners last week
al Cincinnali’s new Riverfront Sta-
dium, He appeared as part of a
Country Rock-Pop Festival, along
with such artists as Stan Kenton,
Lester Flatt, Martha Carson and
Cousin Jody. . . . Sonny James
has the busiest network television
schedule in town. He is set in the
weeks ahead for appearances on
the "“Ed Sullivan Show,” “Hee
Haw,” "Glen Campbell Show,”
“Andy Williams Show,” the
“Johnny Cash™ show, and the
“Flip Wilson™ show. . . . Bill
Anderson runs a prelly parallel
course. In one week's time he is
doing the "Mike Douglas Show,”
the “David Frost Show,” and the
“Today. Show.”

Pinwheel Art Studio, a division
of Jack Music, Inc., has completed
its move into the building which
formerly housed the John F. Ken-
nedy Museum in MNashville. . .
RCA's Skeeter Davis has addl:d
to her animal collection a wildcat,
a five-pound ocelot from South
America. . . . Lee Bevill, owner
of Panel Publishing in Atlanta,
has announced the purchase of
three record labels from Howell
Music: Trust, Del-Mar, and Rav-
On. . . . The country comedy
show, “The Murdocks and Me-
Clays” aired earlier this month
on ABC featured the Compton
Brothers of Dot singing the theme
songs, which they recorded on a
recent trip to California. . .
Loretta Lynn and the Nashville
Tennesseans broke all attendance
records at the Appalachian Dis-
trict Fair in Joneshoro, Tenn, They
drew a record 36,000, Peggy Sue
and Johnny Wright are no longer
a part of Loretta’s show, having
branched out on their own. Butl
both remain with the Wil-Helm
Agency for bookings. . . . Song-
writer Vince Matthews now is
completing arrangements for his
own public appearance schedule,
and s working on a documentary
film about Country Music history.

. . Howard VYokes has launched
a label to that bearing his own
name. It's called Couniry Boy
Records. . Because there are
50 many antigue buffs in the busi-
ness, we point oul that Billboard's
George Broadhead has located a
1922 Victrola Talking Machine
(Model 105A) that had not been
taken out of its original packing
case unlil this week. . . . Along
the same lines, Dixie Flyer presi-
dent Mark Parrish is looking for
a bus to haul the hockey team.
and anv artist who has one for
sale might contact him a1 the
Municipal Auditoriom.

WREBJ] Radio in St Ichns.
Mich., necds help. It's pone to a
total country format, seven davs
a week, and has sent out 1 SOS
o get disk jockey samples for
programming. Arthur Wainwright
is station manager, and the address
there is P.O. Box 320. . . . Dan-

SEPTEMBER 26,

rite’'s new female artist, Irene Dan-
ner, 15 cutting her second release,
with Charles Wright producing at
Sumet Sound in Dallas. . . . Young
& Rubicam have been in MNash-
ville’s Woodland Sound Studio this
past week doing Chrysler com-
mercials with Bobby Goldsboro.
This studio, with outstanding
sound, is getting a mass of out-
side business, . . . Ermie Jordan
reports from Phoenix that Jackie
Waddell has her second release
out on Stop and already it has hit
the charts in her home town. She’ll
be in Nashville again for 4 ses-
sion late in Oclober. . . . Marvin
Carroll, who appeared many times
on the old “Jimmie Dean™ shows
in Washington, has cut a single on
the NRS label here, this one re-
corded at Monument. produced by
Dave Mathes. . . . George Hamil-
ton IV, who never forgets to wrile,
reports that his wife Tink, did a
seres of Purina Dog Chow com-
mercials with him for TV, and this
time she did some lines and was
seen on camera. She had to join
AGVA, AFTRA, etc. Now she
finally knows what they mean,
George says., They mean scale.
. . . The Gross Brothers, of Rich-
R-Tone Records in Colorado. are
scheduled for several appearances
m MNashville during the Opry birth-
day celebration.

Tubert Heads

Excellorec

NASHVILLE—Retention of
Bob Tubert, leading Nashville
songwriter-publisher to head
Excellorec Music, was an-
nounced by Jack Funk, coor-
dinator of activities at Excel-
lorec, Woodland Sound Studios,
Nashboro Records and Ernies
Record Mart.

Now principally consisting of
blues and spiritual material,
the catalogs will be expanded
at once with the formation of
ASCAP and SESAC compa-
nies, and the implementation of
foreign alliances. Tubert, who
can write in all fields, is known
best as a country writer.

In addition to his Excellorec
duties, Tubert will take part in
the creative aspects of WNash-
boro, including production,

A onetime writer of “Jubliee
U.S.A." the ABC-TV show
which originated from Spring-
field, Mo., Tubert served as
professional manager for Earl
Barton Music, Regent Music,
and Vintage Music.

In his new job, Tubert joins
Glenn Snoddy, Bud Howell
and Howard Allison, other of-
ficials in the complex.

1970, BILLBOARD
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CAPITOL COUNTRY ARTIST OF THE DECADI
BUCK OWENS

IN RECOGNITION. OF WIS TEN OUTSTANDING YEARS
OF ACHIEVEMENT IN THE WORLD 03
COUNTRY MUSIC ON CAPITOL RECORDS

M TENEEE |, 1ETE

My sincere thanks
to all my friends
tor making me
artistof the decade.

Buck Owens

rsonal Management:

ck McFadden

3 Chester Avenue

kersfield, California 93301 .

5) 327-1000 ©lmage International, 1970
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I WAKE UP
IN HEAVEN

| wake up in heaven each morning with you—
You're such an angel, what else could | do?

| know I'm unworthy of a moment like this,

But | wake up in heaven, that's what loving

you is.

Each new day | wake up with your kiss,
Falling soft and warm on my cheek,

And the sight of you there with the sun in your
hair,

Makes me too weak to speak.

Then | gain my control and | whisper '‘Hello,”
And you smile and held out your hand.
If | ever had doubt of what love is about,

On a morning like this | understand.

COLUMBIA 4-45226

DAVID ROGERS
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Billboard

Weeks on
Chart

Title, Artist, Label, No. & Pub,

THERE MUST BE MORE TO LOVE

THAN THIS
Jerry Lee Lewis Mmury Ja0eq
(DeCapo/Varia/Chimneyville, BMIY

SUNDAY MORNING COMING DOWN
éﬂ‘ﬁw Cash, Columbia 4-45217 (Combine,
FOR THE GOOD TIMES/

GRAZIN' IN GREENER PASTURES .
Ray Price, Columbia 4-45178
{Buckharn, BMI/Combineg, BAMI)

ALL FOR THE LOVE OF SUNSHINE
Hank Williams Jr. with the Mike Cuerb
Congregation, MGM 14152

(Hastings, BMI)

HOW | GOT TO MEMFHIS

4

14

8

Bobby Bare, Mercury 73097 tHewlr.z-,—.-:“ BMI)

WONDERS OF THE WINE .
David Houston, Epic 5-10643 (Algee, EH.I'II}

DADDY WAS AN OLD TIME

PREACHER MAN
Porter Wagoner & Dolly Parton,
RCA Victar 47-%875 (Owepar, BMI)

ANGELS DONT LIE 23
Jim Reeves, RCA Victar 47 9BE0
[Acclaim, BAMI)

HEAVEN EVERYDAY
Mel Tillis, MGM 14148 (lack & Bill, ASCAP)

THE TAKER . .
Waylan lennings, RCA Victor 47-9885
{Combine, BMI)

GREAT WHITE HORSE . .. .. .

Buck Owens & Suwsan Baye,
Capitel 2871 (Blue Book, BMI)

DON'T KEEP ME HANGIN' ON . .
Sonny James, Capital 2834 (Marson, BMI)

SNOWBIRD
Anne Murray, {apﬁnl 2738 [Bul:hw-und
BMI)

WHEN A MAN LOVES A WOMAN

(The Way | Love You)
Billy Walker, MGM 14134
(Forrest Hills, BMI}

MULE SKINNER BLUES
Colly Parton, RCA Viclor 479863 {F:lr
International, BAMI)

GEORGIA SUNSHINE . . = ..
Jerry Reed, RCA Victor 47- 9870
(Vectar, BMI)

MARTY GRAY
%lj:'”]: Jo Spears, Eapl’rul 2844 IEhﬁlnut
NO LOVE AT ALL/

| FOUND YOU JUST IN TIME
Lynn Andersan, Columbia 4-45090
(Contention, SESAC/BIue Crest, BMI)

RUN WOMAN RUN
Tammy Wynetie, Epic 510853
[Alges, BMI)

THIS NIGHT

{Ain't Fit for Nothing But Drinking)
Dave Dudley, Mercury 73089
(Newhkeys, BMI)

BILOXI . s
Kenny Price, RCA Victor 47- '?B-ﬁ'i'
(Window, BMI)

ONE SONG AWAY

Tammy Cash, Epic 5-10630

(House of Cazh, BA)

BACK WHERE IT'S AT

Gearge Hamilten IV, RCA Victor 479884
(Acutf-Rose, BMI)

SOUTH/DON'T WE ALL HAVE

THE RIGHT ;
Roger Miller, Mercury 73102
{Pix Rus, ASCAP, Trea, BMI)

YOU WANNA GIVE ME A LIFT?
Loretta Lynn, Decca 32493 (Sure-Fire, BMI)

LOOK AT MINE
Jody Miller, Epic 5-1064)
(Welbeck, BMI)

| WANT YOU FREE
Jean Shepard, Capitol 2847

{Gallico, BMI}
THE WHOLE WORLD COMES TO ME/

IF THIS IS LOVE
Jack Greene, Decca 32499
(Contention, SESAC/Blue Crest, BMI)

SHUTTERS & BOARDS -
Slim Whitman, United Arists 50697
iVogue, BMI)

WONDER COULD | LIVE THERE
ANYMORE

Charley Pride, RCA ".l’u:’rr.}r 479883
(Hall-Clement, BMI)

EVERYTHING A MAN COULD
EVER NEED .
Glen Campbell, Capital 2834 (Ensign, BAM)
WAKE ME UP EARLY IN

THE MORNING

Bobby Lard, Decca 32718

{Contention, SESAC)

JOLIE GIRL . .

Marty Robbins, Columbia -IJHIE

[Beijo, BMI)

TELL ME MY LYING EYES

ARE WRONG ..

George Jones & the Jr.:-nes Bws. Muilcur
1408 (Blue Crest, BAAI)

SALUTE TO A SWITCHBLADE
Tom T. Hall, Mercury 73078

iNewkeys, BMI)

HARD HARD TRAVELIN' MAN =

Dick Curless, Capitol 2848 (Acuff-Rose,
BAMI)
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Weeks on
Title, Artist, Label, Mo, & Pub, Chart
LOUISIANA MAN _ . it
Connie Smith, RCA H’Iilnr i-?-"?‘BE?
[Acuff-Rose, EH.IEI
IT'S A BEAUTIFUL DAY 3
Wynn Stewart, Capitol 2888
[Return, BAMI1]
FROM HEAVEN TO HEARTACHE . 3
Eddy Arnold, RCA Victor 47-968%
[Singleton, BMI]
ITS DAWNED ON ME YOU'RE GONE 9
Dothe ‘West, RCA Victor 47-9872
(Tree, BMI)
CRYING . e B
Arlene Hard"n Eﬂluml:ﬂa -l-l.'.iiﬂﬂ
{Acuff-Rose, HM.I}
HEY BABE . .. . _ . 8
Bnhhr . Rice, Royal Amunun RA 1E
[LeBill, BAI)
BLAME IT ON ROSEY = 9
Ray Sanders, United Artists S068%9
{Umart, BAI)
IT'S ONLY MAKE BELIEVE . 2

Glen Camphell, Capitol 2905
(Marielle, BMI)

THE BIRTHMARK HENRY "IHIIHI"SGH i

TALKS ABOUT | .
Dallas Frazier, RCA ".l'ltlur d?‘?ﬂﬂ'l

(Blye Crest/Hill & Range, BMI)

SAME OLD STORY, SAME OLD LIE
Bill Phillips, Decca 32707 (4-51ar, BMI)

SOMEDAY WE'LL BE TOGETHER
Bill Anderson & Jan Howard,
Decca 32689 (lobete, BAM)

DO IT T0O SOMEONE YOU LOVE
;iﬂrl? Wilson, Mercury 73077 [Newkeys,

WATERMELON TIME IN GEORGIA
Lefty Frizeell, Columbia 4-45197F
(Wilderness, BMI)

WHISKEY WHISKEY ;
Mat Stockey, RCA Victor 47- ﬂﬂﬂi
[Combine, BMI)

HONKY TONK MAN
Bob Luman, Epic 5-10631 [Cedarwood, BAMI)

ALL MY HARD TIMES
Roy Drusky, Mercury 73111
(Lowery, BMI)

LIVE FOR THE GOOD TIMES
Warner Mack, Decca 3725
[Page Boy, SESAL)

YOUR SWEET LOVE LIFTED ME
Ferlin Husky, Capitol 2882
{Gallico, BMI)

WHOD SHOT JOHN
Wanda lackson, Capitol E‘E??
(Little Street, ASCAP)

HE'S EVERYWHERE |
Sammi Smith, Mega ﬁlﬁ-mﬂl (Twa
Rivers, ASCAP)

THANK GOD AND GREYHOUND ... ..
Roy Clark, Dot 17355 (Window, BMI)
MY HAPPINESS

Johnny & Janie M:ﬂhr, Eapnml 2845
(Happiness, ASCAP)

TYING STRINGS

Jure Stearns, :u'fii?ift:
{Wilderness, BMI)

SUGAR IN THE FLOWERS
Anthany Armstrong Jones, Chart S-UEE
faue-Mirl, ASCAP)

HURRY HOME TO ME
Babby Wright, Decca 32705
(Forrest Hills, BMI)

IT AINT ND BIG THING .

Tex Williams, Momeme t 1214

(Central Songs, BAI

LET'S THINK ABOUT WHERE

WE'RE GOING

Lawanda Lindsey & Kenny WVernon,
Chart 5090 (Yonah, BMI)

I'VE LOST YOu/

THE NEXT STEP IS LOVE :
Elvis Presley, RCA Yietor 47- YBT3
(Gladys, ASCAP 'Gladys, ASCAP)

| CRIED

Sll're Blue Right Out of My Eyes)
rystal Gayle, Dw:u i i d
i Sure-Fire, BMI)

MONEY CAN'T BUY LOVE

Roy Rogers, Cepitol 2895
i Cedarwood, B

LET'S GET TOGETHER

George Hamilton IV & Skeeter D.u.m
BCA Vickor 479393 (Irving, BMI)

| CAN'T BELIEVE THAT YOU'VE

STOPPED LOVING ME
Charley Pride, RCA Victor 47-9902
(Blue Crest, BMI)

AWFUL LOT OF LOVIN' . .
Penny DeHaven, United Artisis 50703
[Pazskey, BMI)

OH HOW | WAITED :
Ron Lowry, Republic 1415 [Heg!nl EMI‘;

JIM JOHNSON

Parter Waganer, RCA Victor 47- '?WE
{Owepar, BMI)

SILVER WINGS i

Hagers, Capifol 2887 (Blue Book, BM]}

MY WOMAN'S LOVE ;
Jobnny Duncan, Columbis 4-45201

(Tree, BAI)

YOU'VE GOT YOUR TROUBLES
(I've Got Mine)

lack Blanchard & Mlsw Morgan,
Wayside 015 (Mills, BMI)

LET ME GO, LOVER

Karen Kelly [ﬂniTul 2883
(Hill & Range, BAIY

.15

13

12
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Wynn Stewart
IT'SA
BEAUTIFUL
).\ &

..Even thoughit’sraining

CAPITOL 2888 R IS -

EXCLUSIVELY ON
CAPITOL RECORDS

RETURN MUSIC
1819 Broadway
Nashville, Tenn. 37203

Bllooards /oth Anniversary Issue is beaut

beautiful, because to see how far our industry has pro-
gressed in the last 75 years is a beautiful thing.

useful, because it not only provides insights into the origins
of this business of music, but looks forward, also, into
the shapes of things to come.

talented, because it includes the 1970 International Direc-
tory of Recording Talent, with Billboard's Trendsetter
Awards, Talent Reports, Top Artists of the Year, Top
Euhiiﬂars of the Year, Top Producers, Top Booking
gents.

historical, because it contains a souvenir section of old

headliners and stories, as well as a concise history of
our industry,

funny, when you look back at the old Paramount, Eddie
Cantor, Doris Day, the Beatles.

nostalgic, for obvious reasons.

vital, with incisive articles concerning the survival of the
Disc [tl‘ll"ﬂugh wWars, de ression, indifference, EII‘.‘.]:
New Outiook for MOA: Technology—The Future; Pop
Charts; The Rise of Power Structures.

a collector's plece, because you're only 75 once—and you'll
have to wait another 25 years for our next celebration.

together, because it gives the industry a good look at where
we've been, where we're at, where we're going.

Jsef
dlenteo

NIStONcO
Uy

NOSOIOIC
viio

QOlectors piee

$2.00, because it's a very special issue. Over 300 pages.
See for yourself. Just fill out the coupon, enclose pay-
ment with order, and mail today. Copies are available
on a first come, first serve basis. Your payment will
be promptly refunded if there are no more issues left
when we receive your order, Please, act today!

Billboard / 2160 Patterson Street / Cincinnati, Ohio 45214

Please include me in the celebration. | enclose $
for__________ copy{ies) of Billboard's 75th Anniversary Issue,
the silver-covered edition.

Enclose payment and mail to the above address. Your
money will be refunded if there are no more issues by the
time your order is received.

- N R R R E D B OSSR E R OE N OB R ==

MOOMONE
ogetner

>2(00
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“Dlsappeaung
Woman” -

is showing up all over.

WWOL
WWVA
WEEP
WIRZ

WONE
WMNI
WCIW

“DISAPPEARING
WOMAN"
by IAN & SYLVIA
GREAT
SPECKLED BIRD
A Bearsville Record
Production on
Ampex Records

Ampex-X 10003

REGORLS

555 Madison Avenue,
Mew York, New York
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Country Music

Ex-Pepper-Tanner
Execs Form Firm

MEMPHIS—Two former ex-
ecutives of the Pepper-Tanner

organization here have formed
a radio production company
which has produced “The His-
tory of Country Music,” a 36-
hour chronology for radio.

The series of hour-long seg-
ments is written and narrated by
Hugh Cherry. The production
firm, Thayer/Bruce Together,
Inc., consists of Don Bruce,
former executive producer of
production for Pepper-Tanner,
and John Thayer, former sales
manager of the Memphis-based
firm. Each has a long list of
credits prior to these affiliations.

“The History of Country Mu-
sic" is a musical and word pic-
ture covering the last half-cen-
tury, with some 250 wvoice in-
serts. Presented in documentary
form, the program includes inter-
views with artists, some now de-
ceased. The voices include those
of John Laird, Art Satherly, Gid
Tanner, Gene Autry, Bob Wills,
Ernest Tubb, Red Foley, Peewee
King, Roy Acuff, Bill Anderson,
Bobby Bare and others.

Cherry has 23 years behind
him as a leading country music
disk jockey, has been a contrib-
utor both to the John Edwards
Memorial Foundation at UCLA
and to the Country Music Hall
of Fame in WNashville, and is
a recognized historian.

The production idea for the
show was conceived by Stan
Jacobson, and was researched

and outlined by Stan Pouliot
before being taken over by the
Thayer/Bruce Together firm,

This series, along with the
previously announced similar se-
ries by Cine-Vox in New York
narrated by Ralph Emery, will
be ready about the time of the
upcoming WSM Opry Birthday
Celebration and Country Music
Association Convention in Nash-
ville in October.

Cherry, in addition to all of
his other background work, was
news director for KGBS, and has
worked in radio in the past in
Nashville. He also has done con-
siderable work for the Armed
Forces Radio. In addition, he
wrote a series of 26 five-minute
programs for the Defense De-
partment.

LIZ ANDERSON, RCA artist, lead-
ing songwriter, and part of a
musical family, signs a booking
contract with Buddy Lee.

QOperations, costs,

The most significant
development for the home
since the discovery of
the wheel is the discovery
of two wheels.

Two wheels, magnetic tape, a carrier and a television
receiver. Cartridge Television.

Billboard Magazine has just published 5 authoritative
accounts in which experts from CBS, Philips, Sony
and RCA discuss their individual approach to

the Cartridge Television business. The special report
on Cartridge Television provides a vehicle to a
definitive understanding of the new systems.
standardizations,
marketing along with the legal implications of the new
audio visual technology are examined.

For an indepth exposition, send for Billboard's
Special Report on Cartridge Television.

programming,

r L L] - — L] - - - - L] - - - i - ﬂ'

Billboard, Dept. C-TV
2160 Patterson Street
Cincinnati, Chio 45214

Please send me Billboard's

_______ copies at $1.00.

“Special Report on Cartridge Tele-
vision'" in the quantity checked below, My payment is enclosed.

In quantities of 10 or more, each copy is 75¢ each.

NAME

ADORESS

CITY

Please add sales fax where applicable. 10-TV

A - - . - - . - ..

i
i
I
I
I
I
i
i
i
i
i
STATE 1P i
I
¥
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Cou ry LPs

Billboard SPECIAL SURVEY
For Week Ending 9/26,70

% 5STAR Performer—LP's registering proporfionate upward progress this week.

This
Weok

1

2

10
11
12
13
14
15
16
17

18

20

21

23

24

26
27

28

3l

32

a7

39

41
42

43
44

45

Last

Week TITLE, Artist, Label & Number

1

3

13
10
11
12
14
18
15

17

13

23

21

27

30
24
i3
31
29
34

36

26

i9

32
40
37
38

43

45

CHARLEY PRIDE'S 10th ALBUM
RCA Wictor L5P 4347

HELLDO DARLIN'
Conway Twitty, Decca DL 75209

FIGHTIN' SIDE OF ME
Merle Haggard, Capitol 5T 45)

TAMMY'S TOUCH
Tammy Wynetle, Epic BN 24549

MY WOMAN, MY WOMAN, MY WIFE
Marty Robbins, Columbia C5 9978

THE BEST OF CHARLEY PRIDE
RCA Vietor LSP 4223

THE WORLD OF JOHNNY CASH
Columbia GP 29

FOR THE GDOD TIMES
Ray Price, Columbia C 30106

| NEVER PICKED COTTON
Rey Clark, Dot DLP 25980

MY LOVE/YOU KEEP ME HANGIN' ON
Sonny James, Capitol 5T 478

BEST OF JERRY LEE LEWIS
amash 3RS &7131

LORETTA LYNN WRITES 'EM AND SINGS 'EM

Decca DL 75198

THE KANSAS CITY SONG
Buck QOwens; Capital 5T 474

JUST PLAIN CHARLEY
Charley Pride, RCA Victor LSP 4290

ON STAGE—FEBRUARY 1970
Elvis Presley, RCA Victor LSP 4347

THE POOL SHARK
Dave Dudley, Mercury SR 81276

ONCE MORE

Porter Wagoner & Dolly Farton, BCA 'I.’I:r{:-r L5F 4388
LIVE AT THE INTERNATIONAL, LAS VEGAS

Jerry Lee Lewis, Mercury SR &1278

WORLD OF TAMMY WYNETTE
Epic BN 503

LOVE IS A SOMETIMES THING
Bill Anderson, Decca DL 752068

HELLO, I'M JOHNNY CASH
Columbia ECS5 9943

OKIE FROM MUSKOGEE
Merle Haggard, Capitol 5T 384

HANK WILLIAMS JR.'S GREATEST HITS
MGM SE 4658

A TASTE OF COUNTRY
Jerry Les Lewis, Sun SUN 174

WONDERS OF THE WINE
David Houston, Epic BN 30108

WORLD OF RAY PRICE
Columbia GP 28

TAMMY WYNETTE'S GREATEST HITS
Epic BN 26484

BEST OF EDDY ARNOLD, VOL. 11
RCA Victor LSP 4320

BABY BABY
David Houstom, Epic E.H 2&53'-?

ELVIS' WORLDWIDE 50 GOLD AWARD HITS, VOL. |

Elvis Presfey, RCA Yictor LPM 6401

JACK GREENE'S GREATEST HITS
Decca DL 75208

THE WAYS TO LOVE A MAN
Tammy Wynette, Epic BN 246519

Weeks on
Chart

10
14
9
19
18
48

17

10

22

32

13

16
13
33
36
25

22

12
56
19

26

HANK WILLIAMS IR. SINGING SONGS OF JOHNNY CASH 8

MGM 5E 44675

NO LOVE AT ALL
Lynn Anderson, Colembia C 30099

| NEVER ONCE STOPPED LOVING YOU
Connmie Smith, RCA Yictor LSP 4334

OH HAPPY DAY
Glen Campbell, Capitel ST 443

ONE MORE TIME
Mel Tillis, MGM SE 4481

RISE AND SHINE
Tommy Cash, Epic BN 30107

WE'RE GONNA GET TOGETHER
Buck Owens & Susan Raye, Capitol 5T 448

GEORGIA SUNSHINE
Jerry RBeed, RLCA WVictor LSP 4391

THIS IS BARE COUNTRY
Bobby Bare, Mercury SR &12%0

YOU WOULDN'T KNOW LOVE
Ray Price, Columbia C5 9918

WHEN A MAN LOVES A WOMAN
Billy Walker, MGM SE 4482

STANDING ALONE
Eddy Arnold, RCA Victor LSP 4390

BOSS MAN
Charley Rich, Epic E Eﬂild
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Country Music

Vox Jox

* Continued from page 47

markets (a small service charge
in smaller markets), but will be
exclusive to the first station in
those markets that want it. The
show, through an arrangement with
Billboard, features the top 40 rec-
ﬂrdzj in advance . . . meaning your
station can broadcast these records
before any other station in the
market even receives their Bill-
board with the chart. If interested,
call Tom Rounds at 213-659-1834,

* % *

_Rossum Riley, former program
director at WKGN in Knoxville,
15 now music director of WKRC
in Cincinnati, replacing De Wesl,
who has departed. Dick Cousins,
a flwc-y.-:ar veteran of Cincinnati
radio and previously with WCKY,
has joined WKRC in a 2-6 p.m,
slot and Jerry Thomas goes back
to  his regular mid-day slot.
WKRC's lineup now include Stan
Matlock, Thomas, Cousins, Ted
McKay, Dan Young, and Al
Adams, former program director
of WKDA in Nashville, On week-
end: Riley, Jay Stone, formerly of

WUBE in Cincinnati: and Rex
Dale,
* & &

_Bill Lowell is the new program
director of WCVU in Portsmouth,
Va., replacing Tom Sanders. Lowell
has been at WAEB in Allentown,
Pa. . , . Chris Martin is the new
program director of KKIN, coun-
Iry station in Aitkin, Minn.; he'd
been music director of WXOX in
Bay City, Mich. The KKIN lineup
goes: Dale Larson, Martin, and

Archivists fo
Study Country
Music Product

NASHVILLE—The Associa-
tion of Recorded Sound Col-
lections, consisting of repre-
sentatives of libraries, archives
and others, will meet here Oct.
8-10 for a study and discussion
primarily on country music
product.

~The group is interested in
discographical and documen-
tary information concerning all
forms of recording, according
to Dr. Robert Hardie, Vander-
bilt University professor, who
will host the meeting. Hardie,
an astronomer, also is a col-
lector. He said the conference
covers not only all forms of
music, but the spoken word as
well.

In addition to librarians and
the like, individual record col-
lectors and representatives of
recording companies will be
attending.

Among those expected to at-
tend are such music historians
as David Hall, Phillip Miller
and Dr. Jerry Moore of Yale.

The meeting will take place
at Vanderbilt.

o Continued from page 48

6:30 p.m.—CMA banguet and
show (ticket required).

Saturday, Oct. 17: 9:00 a.m.—
RCA breakfast and show.

12:00 noon — Capitol Records
luncheon and show.

5:00 p.m.—Columbia party and
show.

7:30 p.m.—"Grand Ole Opry”
(Opry House).

10:00 p.m.—Atlas Artist dance.

10:00 p.m.—MGM party and
show.

Chuck Butler. General manager is
Jim Coursolle, . . . Keath (Chris
Chandler) Heyn reporis in from
Dallas. He got a job on KBOX
and is doing the 11 p.m.-5:30 am.
stint; says it's nice to be back in
his hometown. . . . Keep reading
Ken Dowe, [ may mention your
name yel.
* % &

A good friend (one of the pio-
neers in the development of suc-
cessful FM radio) Lynn A, Chris-
tian has been named vice president
and general sales manager of
WVCG and WYOR-FM in Coral
Gables, Fla.; he'd been president
of the FM chain of Dawson Com-
munications. . . . Ron Wilson has
been named acting general man-
ager of WDXB, replacing Larry
Johnson who's leaving the Chat-
tanooga station; he had been chief
engineer. L. C. Smith is taking
over as program director, Lloyd
Payne as production director and
chief announcer, Dick James as
music director. . . . John Gilliland,
producer and narrator of the new
version of "Pop Chronicles,” says
the series is starting Sept. 20 on
KABC-FM, Los Angeles. It's 52
one-hour shows and is being heard
in  Melbourne, Australia; New
York on WCBS-FM and San Diego
on KPRI-FM, plus quite a few
other stations. . . . The new lineup
at WNOO, Chattanooga soul sta-

tion, includes program director
Melvin Jones, Emmanuel Mitten,
Doc Jackson, Bob Jones, and
weekend man Rick Upshare.

* * *

John Martin has been upped to
music director of KTRN, Wichita
Falls, Texas, and the new all-night
man is Max Brown., . . . Bill
Blough has started a new country
music show over WGLC and
WGOGLC-FM, Mendota, Ill. Blough
had been with WGSB in Geneva,
Ill., which has dropped country
music in a management change.
.. . WBHF, P.O. Box 190, Carters-
ville, Ga. 30120, has expanded its
rock programming at night, accord-
ing to music director Wayne Fry,
and the station needs good rock
and soul :iin.Eles desperately.

* ok

After an extremely light turn-
over lhmu?h the years, WOND in
Pleasantville, N.J. (the Atlantic
City area) has added Chuck
Kramer and Tom Valentine. Rest
of staff includes Bob Weems, Sam
Houston, Red Carr and manager
Mike Elliot. . . . Harry R. Shriver
has been eclected general manager
of WFBR in Baltimore; he'd been
acting general manager since May
and before that was program direc-
tor of the station. . . . Ray Ose
has been named station manager of
WLOL-FM in Minneapolis; he'd
been Erngr:}m director. . . . Jerry
Sears has joined WCBT in Roanoke
Rapids, N.C. Staff includes Fred
Taylor, Dick Jones, Sears, Al Has-
kins, music director Bob Dean
and weekend man Charles Beaver.
Is there really any rapids in
Roanoke Rapids, Bob?

* % *

Bob Wells is now in sales at
WGR-FM, Buffalo; he'd been man-
ager of a Wiagara Falls station.
. . . David R. Greene is now gen-
eral manager of KLO in Ogden,
Utah; he'd been general manager
of KBLL in Helena, Mont. Would
you believe that he promotes the
Society for the Preservation of
Barber Shop Quartet Singing? . . .
Sorty, Ken Dowe, but I don't guess
I'll have room to mention your
name after all this week.

* * N

Dave Marsden has left CKGM
in Montreal, where he was pro-
gram/music director, to start a
weekly Canadian record news
sheet and music service. His ad-
dress 15 5165 Sherbrooke St. W.,
Suite 314, Montreal, P.Q., Can-
ada. Says he's designed the
weekly news sheet "after some of
America’s successful sheets and
the Canadian Radio and Televi-
sion Commission has totally ap-
proved our service and is com-
pletely behind it." Congratula-
tions, Dave, I'm sure most Ameri-
can record men will want copies
of your publication.

(Continued on page 54)
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o Continued from pape 53

Yito Samela, Eastern represen-
tative of Mediarts Records, rec-
ommends “The Box™ by Ken-
drew, a thing about war. After
performing the song on the
smothers Brothers TV show, the
record exploded onlo WCFL,
KSFO, WMMR-FM, etc. It's an
all-format type of record, guaran-
teed 1o cause audience reaction,
. . . 83p. John Gross reports in from
the AFRTS, Fort Clayton, Canal
Zone, where he does a weekend
oldies show and is sports director.
“1 miss the world and would like
to exchange airchecks with any-
onc that is willing. Airchecks of
themselves or the best stations
around, I'm trying Lo improve my-
self during military service and
I'd be happy to trade criticisms
with other disk jockeys."”

Okay, John Anioon. Why are
you ignoring WONE in Dayton?
The station 15, without doubt, one
of the major country music sla-
tions in the nation., yet Terry
Wood s nol receiving any rec-
ords from Mercury and when he
calls you, you're always In a
meeting. . . . John C. (Chuck)
Bassett is now on KUDL in Kan-
sas City after working at KKJO
in St. Joseph. . . . Old Buddy Red
Schwartz, one of the first flue-
eyed soul air personalities and
now national promotion director
of Roulette Records, reporis that

ASCAP W, Coast
Meet on Sept. 23

NEW YORK—ASCAP's an-
nual West Coast membership
meeting will be held Wednesday
(23) at the Century Plaza Hotel.
Al this meeting, reports on
ASCAP activities will be given
to the members by Stanley
Adams, ASCAP president, and
other officials of the Society.

he never received more resistance
in his whole career to a record as
“Maybe” by the Three Degrees.
“I could have been a 1.5 million-
seller: as it was, we sold over
TOO000 but this was without Top
40 play in cities such as Boston,
Pittsburgh, Cleveland, Detroilt,
Chicago, Dallas, Houston, and the
enlire West Coast. WIXY n
Cleveland went on it for two
weeks after the record got big, but
most Top 40 stations refused to
play it because it was too soul for
them."

Doug Lee, formerly with Decca
Records, has joined Heilicher
Brothers in Minneapolis, as direc-
tor of promotional activities. Con-
gratulations, Doug, on your new
job; I'd appreciate you keeping me
informed of big records out there.
.. . Jack Wagoner, a recent gradu-
ate of Oklahoma State University
in radio-TV, has joined KGGF in
Coffeyville, Kan., replacing Bill
Horn who has returned to WJPS
in Evansville, Ind. . . . Jerry
Grisham is now doing the morn-
mmg show on KXOA in Sacra-
menio, where Charlie Holliday
15 the new peneral manager;
Grisham had been doing the mid-
day slot; who's replacing him, 1
don't know.

* * %

Ron Edwards has been named
operations manager of WMID in
Atlantic City. My old buddy Bob
Badger has resigned as station
manager (no replacement yet for
him) and will be going to a new
radio project. . . . A good man,
who doesn’t want me to mention
his name, will send free singles to
DI’s on small stations who play all
types of songs. Just write him on
your letterhead to Freelancers,
Box 833, Miami, Fla. 33135, He
says most of the singles have a
Mashville sound, but he'd like to
send each of you a package of
them. So, bomb him out with a
ton of letters. I'd be interested in
seeing how many letters he re-
cleves,

P T « BY

WARREN MARLEY, left, and Phil
Ramone, A&R Records' creative
director, listen to a playback of
“Something Better,"” Marley's
first album for the label. Ramone,
the album’s producer, then left
for London to produce John
Barry's score for the film "Walk
About," which will include "Las
Angeles,”” Marley's first A&R
single.

WB Music Deal
On ‘Got News’

NEW YORK—Warner Bros.
Music has acquired the sub-pub-
lishing rights for the world, ex-
cluding the U.S, and Italy, from
Sherlyn Music (BMI) to “Girl
I've Got News for You,” re-
corded by the Mardi Gras on
Map City Records. The disk is
riding high in France.

Hirt Inked by
Creative Mgt

NEW YORK—AI Hirt has
put his career in the hands of
Creative Management Associates,
The trumpeter has signed a
three-year representation deal
with CMA for all areas. Hirt
had been handled by Gerard
Purcell for the past five years,
and before that he had been rep-
resented by Associated Booking.

and

Who learned guitar at age 47
Was an established radio performer at 67

Is close friends with a Bishop and a Smothers? (What's a Smothers?)

Was featured opposite John Wayne in “True Grit?"

Will have a special issue in his honor by Billboard Magazine
in its Oct. 10th issue?

GLEN
CANMPBELL

Closing date for advertising September 28th.

TOP 40
é

Listening

Thete are best selling middie-of-the-road singles compiled from
national retail sales and radio station air play listed in rank order,

TITLE, Artist, Label & Mumber

1 1 1 SNOWEBIRD 13
Anne Murray, Capitol 2738 [(Beechwood, BMI)

3 3 4 JULIE DO YA LOVE ME .. 9
E:r:!i:lll::l-v Sherman, Metromedia 194 (Lucon/Sequel,

4 4 11 CRACKLIN' ROSIE . ; i B
Meil Diagmond, Uni 55230 (Prophel, ASCAP)

2 10 20 LOOK WHAT THEY'VE DONE TO
MY SONG, MA |
New Seekers (Featuring Eva Graham), Elekfra
454657 (Kama Rippa/ dmelanie, ASCAP)

2 2 2 | (WHD HAVE NOTHING) [
Tom Jones, Parrot 40051 (Milky Way/Trig, BAI)

6B &6 24 JOANNE b
Mike Nesmith & the First Mational Band, RCA
F4-0348 [Screen Gems-Columbia, BMI)

9 15 21 AINT NO MOUNTAIN HIGH ENOUGH 7
Diana Ross, Mofown 1Irn5'? (lobete, BMI)

8 39 — IT'S ONLY MAKE BELIEVE 3
Glen Campbell, Capitol 2905 [(Marielle, BAI)

29 — — WE'VE ONLY JUST BEGUN i &
Carpenférs, ALM 1217 [Irving, BMI)

10 19 — FOR WHAT IT'S WORTH .-
sergio Mendes & Brasil ‘A6, ARN 1209
{Ten East/SpringalosCotillien, BAMI)

7 7 15 THAT'S WHERE | WENT WRONG b
Poppy Family (Feafuring Susan Jacks), London
139 {Gone Fishin®, BMI)

13 17 26 FOR THE GOOD TIMES .= = 7
Ray Price, Columbia 4-45178 [Buckhorn, BMI)

14 20 36 SUNDAY MORNING COMING DOWN = 5
Johnmy Cash, Columbia 4-45217 [Combine, BAMI)

11 11 18 WHERE ARE YOU GOING TO MY LOVE? 7
Brotherhood of Man, Deram B3045
(Belwin, ASCAP)

15 24 34 CANDIDA 3
Dawn, Bell 903 (Jillbern/

Pocketfull of Tunes, BRI

26 — — EL CONDOR PASA - : , 2
Simon & Garfunkel, Columbia 4-45237
[Charing Cross, BMI

20 21 35 SANTO DOMINGO 5
Sandpipers, AERM 1208 [Gallico, BMI)

18 9 9 RAINBOW 8
Marmalade, London 20058 (Walrus, ASCAP)

12 12 28 ON THE BEACH . 4
Fifth. Dimension, Bell 913 (Fifth Star, BMI}

22 35 — PIECES OF DREAMS ] 43
lehnny Mathis, Columbia 4-45223
[United Artists, ASCAP)

24 26 37 BABY, | NEED YOUR LOVIN' 3
0.C. Smith, Columbia 4-45216 (Jobete, BMI!

8 7 | JUST CAN'T HELP BELIEVING 14
B. J. Thomas, Scepter 12283
{Screen Gems-Columbia, BMI)

16 5§ 6 I'VE LOST YOU/THE NEXT STEP IS LOVE . 9
Elvis Presley, RLA Wictor 47-9873
(Gladys, ASCAP/Gladys, ASCAP)

21 16 10 SUMMER SYMPHONY 9
Jack Gold, Columbia £-45202 (Screen
Gems-Columbia, BMI)

25 28 — MELLOW DREAMING 3
Young-Halt Unlimited, Catillion 44092
[Yo-Ha, BMI)

15 13 3 (They Long to Be) CLOSE TO YOU 16
Carpenters, AEM 1183
(Blue Seas/Jac/U.5. Songs, ASCAP)

28 29 — LONG LONG TIME 3
Linds Ronstadt, Capitol 2846 {MCA, ASCAP)

30 40 — SOMETHING ; , - 3
Shirley Bassey, United Arfists 50698
[Harrisongs, BMI)

23 14 17 HI DE HO ¥
Blood, Sweat & Tears, Columbia 445204
{Screen Gems-Columbia, BAAD

33 37 39 SINGING MY SONG 4
Vikki Carr, Liberty 58185 [Gallico, BMI)

31 — — 1 CLIMBED THE MOUNTAIN 2
Jerry Wale, Columbla 4-4521& (Every Little
Tune, ASCAP)

39 — — MEASURE THE VALLEYS 2
Keith Textor Singers, A&R 500 (Blackwood
Raizin, M)

27 1B 5 MAKE IT WITH YOU : 14
Bread, Elektra 45588 (3creen Gems-Columbia, BAI

34 34 — THEME FROM BORSALINO 3

£l
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Charles Randalph Greane Sound, Ranwood BAD
{Famaous, ASCAP)

— OUT IN THE COUNTRY 2
Three Dog Might, Dunhill 4250 [irving, BMI}

— THE SONG 1S LOVE . 1
Petuwla Clark, Warner Bros. 7422 (Pepamar, ASCAP)

— FIRE & RAIN 1

James Taylar, Warner Bros. 7423 {Blfa-:kwnudf
Country Road, BMI)

— FLOWERS FOR YOUR PILLOW . = . 2

Mean Philharmenic, Warner Bros. 741%
(Acuff-Rose, BMI)

— WHY DON'T THEY UNDERSTAND 1
Bobby Vinton, Epic 5-10651 ({TRO-Hollis, BMI]
— UN RAYD DE SOL 2

Los Diablas, Crazy Horse 1325 [Beechwood, BMI)
Billboard SPECIAL SURVEY For Week Ending 9/26,/70
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Jukebox Buyer Cut Costs:;
Buy Disks From Indie Dist.

e Continued from pape 4

Music Co. for the past 10 years,
Parsons says he often buys as
many as 500 copies of a record
and thinks that his weekly 100-
mile drive to shop at various dis-
tributors in Charlotte, N.C., is
worth it because “l save about
T cents a record.” He also points
out that today’s giant indepen-
dent distributor handles so many
labels that it is a defacto one-
stop if not actually functioning
as one through a subsidiary. "I
can go to about six distributors
and buy every label I need.”
(Billboard’s latest Buyer's Guide,
for example, shows that F & F
Dist. in Charlotte carries 65
brands. )

Even where distributors have
a one-stop subsidiary, some juke-
box programmers are bypassing

it. Lloyd Smalley, Chattanooga
Coin Machine Co., says: “l find
that | can buy nearly every label
| need on the ‘distributor side’
at most big distributors and can
save as much as 8 or 9 cents
per record.”

Admittedly, the number of
jukebox programmers willing to
make the rounds of various dis-
tributors rather than buy every-
thing at once from a one-stop is
still small. But even big city pro-
grammers are reporting a change
in buying habits. 1 find that
service from the distributors is
just as fast as from the one-stop,”
says Betty Schott, programmer
at Western Automatic Music
Co., Chicago.

Programmer J.W. Strong re-
ported recently in  Billboard's
World of Soul that he has al-

(Continued on page 56)

New United Billiards Line;
Bow Home Units at MOA

UNION, N.J. — United Bil-
liards will introduce a new coin-
operated  billiard 1table coin
mechanism, a new line of coin-
operated tables and new prod-
ucts for the home recreation
market. Art Daddis, president,
will show the firm's new prod-
ucts and announce a new home
entertainment marketing pro-
gram at the Music Operators of
America (MOA) jukebox in
Chicago Oct. 16-18 where the
firm has enlarged its exhibit area
from six to eight booths.

Daddis, who believes in mov-
ing very carefully, says his “Five-
Year Plan" for developing coin-
operated products will end Oct.
31 this year and that his firm
will now embark on a similar

rogram aimed at the home rec-
reation field. Coin machine dis-
tributors and operators, he says,
will be offered the home lines
but basically the new marketing
program entails non-exclusive
wholesalers and is pointed to-
ward a market he feels is “ten-
fold” larger than the coin ma-
chine field.

For the coin machine opera-
tor, Daddis is introducing a new
coin mechanism that is strictly
mechanical and which involves
a button that is only pushed a
quarter of an inch. It is called
the Magic Mech and completely
elimmates the need for anti-
cheat devices such as dogs,

rachets and levers. It includes
either a Coin Acceptors or Na-

ART DADDIS directs a promotion
during the 1969 Music Operators
of America (MOA) convention.
The president of United Billiards
15 introducing many new products
at this year's MOA and launching
a new marketing plan aimed at
the home recreation market.

tional Rejectors mechanical slug
rejector and is the essence of
simplicity, he claims.

Magic Mech will be available
on the new Zenith line of coin
tables only; however, older coin
mechanisms will also work on
the new tables. Magic Mech,
however, will not work on older
United tables.

United Billiards will maintain
the Crest line and will introduce
a new series of colors for both
the Crest and Zenith lines. The
colors will be salute red, apple
green, Agean blue and fuchsia
with black and chrome trim. The
Zenith line will be slightly high-
er in price and available in all
popular sizes.

In the home recreation field,
United will continue its new
nine-foot Jet shuffleboard and
will soon bring out a coin-op-
erated wversion. This item is
priced to distributors at $139,
is styled in blue and black and
has fancy legs. It is not the
traditional shuffleboard game
which is operated on the basis
of 21 points. Instead, players go
for 6-, 7-, or 8-frames, shooting

(Continued on page 56)

New Push on
Jukebox LP’s

s Continued from page 3

which acquired 100,000 Little
LP’s from Garwin Sales after
the latter firm bowed out of
jukebox albums. Cheeseboro's
machine is being advertised by
Abercrombie & Fitch in New
York City and is being con-
sidered by other retail firms. It
retails for $99.95 and plays
stereo 45s or Little LP’s.

Cheeseboro claims he has in-
terested ARA Services, Inc. sub-
sidiary Silco Vending who plan
to use the unit to demonstrate
records to potential jukebox
locations,

He says he has been charting
the on-again-off-again promo-
tion of the Little LP and further
states: “Over in Japan, B0 per-
cent of the album-rack space
in most stores is taken up with
Little LPs. I'm convinced they
are a consumer item that fall be-
tween the stereo single and the
long play.

Although the Japanese Little
LP's Cheeseboro is carrying
around the U, 8§, are pressed in
America by various labels, only
two American firms are pro-
ducing new Little LP product—
Little LP’s Unlimited and Gold-
Mor Dist.

Bilotta School,
Games Show

NEWARK, N. Y. — John
Bilotta’s distributing company
here will conduct a special
three-day service school on the
Wurlitzer jukebox and Bally-
Midway games Sept. 24-26. The
first two days will be devoted
to jukeboxes. A banquet will be
held (25).

Two games will be previewed,
a lLaser beam game and Sweep-
stakes, both of which will be
shown by Leisure-Tron Corp.,
Ann Arbor, Mich., at the Music
Operators of America (MOA)
show Oct. 16-18 in Chicago.
Bally-Midway engineers will con-
duct a service school during the
last two days of the Bilotta event,

Association Digest

MONTANA

MALTA—The Montana Coin Machine Operators Association
will mix business with pleasure during its upcoming meeting slated
for Oct. 3 here. Goose hunting season opens that day, and the oper-
ators will hunt in the morning and hold the meeting in the afternoon.

There will be an election of officers and directors at the meeting.
Johnny Doyle, Zollie Kelman and Kenny Flynn have been appointed

4s a nominating committee.
ILLINOIS

CHICAGO—Joe Robbins, vice-president of Empire Distribut-
ing, Inc., is urging all 1llinois operators to join the Illinois Coin Ma-
chine Operators Association (ICMOA),

In a letter 1o all Illinois operators, Robbins said “To us (al

Empire) it is inconceivable that any operator would refrain .
joiming this organization. ICMOA was primarily . .

. . from
. responsible for

the defeat of legislation which was introduced two years ago (which)
would have been a mortal blow to the operation of all coin-operated
amusement equipment in this state. The defeat of this legislation
helped every single individual operator in the state. Fifty dollars (is)
a cheap contribution to the only organization in the state which

represents . |
VIRGINIA

. the operator.”

RICHMOND—The mayor of Richmond, Virginia will be
among guest speakers here Nov. 19-21 during the Music Operators
of Virgima (MOV) convention and trade show. Music Operators
of America (MOA) executive vice-president Fred Granger will also
speak, according to MOV president K. A. O'Connor. The association

will have an equipment exhibit, too.

SEPTEMBER 26, 1970, BILLBOARD
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Seeburg Jukebox
For '71 at MOA

CHICAGO — For the first
time in many years, the nation’s
jukebox operators will see the
newest Seeburg Corp. jukebox

at the Music Operators of Amer-
ica (MOA) convention and
trade show here at the Sherman
House Hotel Oct. 16-18. The
Musical Bandshell will first bow
at  distributor showrooms in
early October. The date of this
vear's MOA will coincide with
the introduction of other juke-
box brands as well and could
add significantly to the expected
2,000 attendance, according to
reports.

“In past years, Seeburg has
traditionally displayed only cur-
rent model phonographs at
MOA," says Ed Blankenbecker,
vice-president, coin phonograph
sales. “This year, though, See-
burg will introduce a phono-
graph line that has been en-
gineered and designed to meet
the needs in all phases of our
industry, the operating company,

$2.10 RETAIL ITEM

the service organization, the lo-
cation owner and his patrons.
“We've taken the innovative
micro-electronics features of last
yvear, developed a new stereo
speaker system, and created a
new array of time-saving service
features that will surely be a
boon to every operator.”
Commenting further on the
new Musical Bandshell, he says:
“We've put all these great ele-
ments into the most spectacular-
ly designed phonograph cabinet
the industry has ever seen.”
Blankenbecker, beyond this,
advises operators to jot down
MOA booth No. 111 where the
new Seeburg line will be shown.
MOA executive vice-president
Fred Granger says: “We have
always welcomed the showing of
new product regardless of wheth-
er distributor shows have been
held prior to MOA."
Exhibitors were encouraged
recently at an MOA planning
meeting to show their latest
models this year.

Sexy ‘Je T'Aime’ 45
Spins Wis. Jukeboxes

MILWAUKEE — Wisconsin
jukebox operators are selling a
single recording of the sexy
French song “Je T'Aime . . . Moi
Non  Plus”  through taverns
which charge as much as $2.10
per copy, according to Mike
Mowers, Radio Doctors One-
Stop here. Mowers says the A/S
Records' version under the title
“Love At First Sight" is “much
heavier” than the original ver-
sion on Philips Records and that

he has had so much difficulty
keeping it in stock that he is now
ordering it direct from the label.
Gordon Larson, a jukebox
programmer at Sam's Amuse-
ment, Kenosha, Wis.,, says:
“There’s no way to tell how
many times ‘Love At First Sight'
15 playing because the playmeters
roll back to zero after 50 plays,
It's so popular that the taverns
are now asking us to bring them
(Continued on page 66)

New Equipment

':‘.»_;

_ Williams—Two-Player Flipper Game

This two-player flipper game called Strike Zone is adjustable for three
or five ball play action, plus it is convertible to add-a-ball model. The
bumpers score 10 points each when lit. Making three strikes scores
and extra ball and each additional strike scores a replay. Each strike
a player makes scores 300 bonus points. The game is recommended
for two-for-a-quarter play. It has optional single, double or triple
chutes. It comes with the match feature.
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Mercury 2-Hit Country Disks

CHICAGO—Here is list of
the “Country Celebrity” double-
hit singles recently released by
Mercury Record Corp.:

Tom T. Hall: “Ballad of Forty Dol-
lars"/“Homecoming,"” CC-35000; A
Week in a Country Jail”/“Shoeshine
Man,” CC-35001.

Dave Dudley; *“Six Days on the
Road" " Truck Drnivin' Son-of-a-Guon,”™
CC-35003: “Pool Shark™/"George (and
the MNorth Woods),” CC.35004,

Rn-;f Drusky: "White Lightinin® Ex-
press'' /"Rainbows and Roses,” CC-
35006; “The World Iz Round"/Jody
and the Kid,” CC-35007; *“*Where the
Blue and Lonely Go"/“Long Long
Texas Road," CC-35008.

Roy Drusky & Priscilla Mitchell: “Yes,
Mr. Peters"/“Slippin' Around,” CC-
35010,

Faron Young: “The Yellow Bandana™/

“Wonderful orld of Women,” CC-
35011; “"Unmitigated Gall™/She Went

g Little Bit Further,” CC-350012: *1
Just Came 1o Get My Baby"/Your
Times a Comin","! CC-35013:; "“Oceazion-
al Wile" Wine Me Up" CC-315014.

Ropger Miller: “Dang Me' /" Chug-a-
Lug,”" CC-35015; "King of the Road™/
“England Swings,"” EC-J-SHIE-', “lAnd
You Had a) o-Wacka-Do" /“Kansas
City  Star,” CC-35017; “Husbands anmd
Wives"/"Engine Engine 29" CC-35018.

Jerry  Lee Lewis: “Another Place,
Another Time"/*"What's Made Milwau-
kee Famous (Has Made a Loser Out of
Me)," CC.35020; “She Stll Comes
Around (To Love What's Left of Me)"'/
“To Make Love Sweeter,"” CC-35021:
*Don't Let Me Cross Over”/“Roll Over
Beethoven,” CC-35022; “One Has My
Name, The Other Haz My Heart"/ *She
Even Woke Me Up to Say Goodbye,”
CC-35023,

George Jones: “The Window Up
Above" /' Tender Years," CC-315025:
“White Lightning"/“Who Shot Sam,"
CC-35026,

Leroy WVan Dyke: “"Walk on By"/The
Auctioner,” CC-35027,

NN
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PIN BALLS — BOWLERS — ARCADE

BALLY CHICAGO COIN

17 R T R $140 KICHER . . . . oooniinnes 165
BAIAAR ............. .« 165§ GUN SMONKE, 2-PL. ...... 53“]'
LOOP-THE-LOOP, 2-PL. ... 190 SUPER SCOPE CUN ...... 310
SURFER ..............., 160 APOLLO MOON SHOT ..., 495
OP-POP-POP ..........., 350 MEDALIST ............. 195
ON BEAM .............. 395 PARK LANE ............ 395
WILLIAMS MIDWAY

LUCKY STRIKE ......... 5140 PREMIER .............. 15
R S
APOLLO ............... 220 FLYING SAUCER . ... ' 430

Write for complete list of

Phonographs, Vending ond Games.
Established 1934

RN 2122 N. WESTERN AVE., CHICAGO, ILL. 60647. ARmitoge 6-5005
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United Billiards
Home Unit Bow

e Continued from page 55

48, 56, or 64 pucks and the
highest score at the conclusion
of any of the three optional
periods wins.

Daddis says his firm is also
developing a home and coin-
operated mini skee-ball game in
the nine-foot size. This piece
may not be ready for MOA.
Another earlier introduced unit,
the Bimbo Clown game, will be
shown again.

Also for the home market and
set for MOA is a new high

quality home table line.

Daddis says his factory has
reached a sufficient peak of ef-
ficiency so that it is now feasible
to embark on the home recrea-
tion lines. “Our material costs
are up and labor costs are up
35 percent, but we have brought
about design changes and effi-
ciency so that our actual costs
per unit are down.” The plant
has been recently enlarged to
60,000 square feet, much of the
space allocated to warehouse and
storage.

Although some of his innova-
tions such as a concept to vend
scratch balls have not panned
out, Daddis believes his five-
year plan is totally successful.
“I believe we have the most
wanted table in the coin machine
industry.”

He now wants to move just
as deliberately into the home
market.

Reach, partner...
FOR B|GGEST COLLECTIONS IN YEARS

Tricky Spell-Name Feature

Out Lanes Score Special
Backglass Animation

Big Scoring Kickout Holes

§ Different 1000 Point Targets

E-Z Open Free Ball Gate

@ | TRAIL DRIVE

See your disttibdtor or write BALLY MANUFACTURING CORPORATION - 2640 BELMONT AVENUE, CHICAGD, ILLINDIS 40618, 1.5 A
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Jukebox Buyers Cut Costs

o Continued from page 55

ways bought from distributors
and that distributor promotion
men now bring him LP's and
ask him to advise their labels on
which singles to pull from al-
bums (Billboard, Aug. 22, 1970).

Parsons believes the trend to
buying from distributors could
increase as more and more juke-
box operators switch to every
week servicing of locations — a
move to counteract the growing
problem of break-ins.

*I find that every week ser-
vicing increases play more than
every other week servicing does.
It is better to bring in three new
records every week than five
every other week. You also get
a week's head start on a hot
record. If you wait two weeks
to put on a big record you're
just missing playing time. | had

‘In the Summertime’ on my juke-

boxes from the wvery start and
already see it dropping (the rec-
ord dropped from No. 3 to 7,
Billboard, Sept. 19)."

A major factor often men-
tioned by operators who depend
upon one-stop service is the
guick availability of title strips
furnished by one-stops. Parsons
types his own. *My secretary has
always done this because if you
depend on custom strips sooner
or water you miss one and your
jukebox is not uniform.” Smalley
types his own too, but Mrs.
Schott buys hers from Star Title
Strip.

“I used to buy from one-
stops,” Parsons says, “and then
started dividing my business be-
tween different one-stops when
some started pushing too much
of the things they were buying
on deals—I was just geting too
much junk.”

He says that he scatters his
three new records all over the
jukebox title strip area and flags
them with transparent plastic
tabs. “This draws the patron’s
attention to older records,” he
says, pointing out that numbers
such as Ray Charles' "I Can't
Stop Loving You" and B.).
Thomas' “Raindrops Keep Fall-
in" on My Head" are still turn-
ing the playmeter at a local pizza
house here.

Parsons claims that every
week servicing creates all kinds
of favorable fallout. “When
you're in a spot every week you
just create better rapport. You
will find out about a light bulb
that is out which often is too
trivial for the location to men-
tion in between check periods.
You can avoid major problems
through preventive maintenance.
And, of course, you are one

HOW TO
HEAD

THEM OFF

AT THE
MOA

CONVENTION

week ahead on filling requests
for records.”

FABULO
JET
ROCKET

Another

Great One
from SEGA

oy

X FROM THE COMPANY WHICH |
STARTED A WHOLE NEW ERA
FOR THE INDUSTRY ...

W FROM THE FIRM WHICH DEVEL-
OPED THE MOST PROFITABLE
£ GAMES OF THE DECADE...

I X FROM THE PEOPLE WHO GAVE
{ YOU PERISCOPE, MISSILE,
COMBAT AND GRAND PRIX... |

L-'I-lr-l—-—-“-l-—-—'-"l-ll-rji

. O

g

—
JET ROCKET

Flight Simulator

Manufacturer ; SEGA Enterprises Lid,

P.D. Box &3 Tokyo Airpart Post Difica
Tokya 149 Japan, Cable Segastiar
Agents ; Club Specialty Dverseas Inc.
Apartedo 133 Panama 1, R.de P.

YOUR AD IN
BILLBOARD'S

EXCITING MOA
CONVENTION ISSUE
WILL REACH

ALL YOUR PROSPECTS
AT THE CONVENTION—
AND

AT THEIR OFFICES!

Call Dick Wilson in Chicago
312—236-9818

188 W. Randolph Street
Chicago, Ill. 60601

Norman Berkowitz in New York
212—PL 7-2800

165 W. 46th Street

New York, N.Y. 10036

ISSUE DATE:
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October 6
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Draws
a
crowd!

160 S5E LES "'I"[“N-:-'-
33-1,/3. 4675, LI"''s

* New putside!

* Mew inside!

s New service ease!

ROCH-0LA

Model /442

“we want you to
Take it easy”

Rock-0la Manufacturing
Corporation
B Morth Kedzie Avenue
Chicago, lllinois 60651

GUARANTEED

USED MACHINES
MERCHANDISE & SUPPLIES

CAPSULES; 250 PER BAG with
MOMEY-MAKING DISPLAYS,

E¢ All Ring MiX .....00...-.-5% 4.60
5¢ Trick & Gama Mix ........ .00
!ic :r"ﬂv BUSE . connns s . 5.00

Morthwestern Mix ... .. 4.25
.".: Latest Assorted Mixes .... 3.00
10¢ Jewelry Mix ............-- a.00
10¢ Assortment Mix .. ......... 8.00
10¢ Western Mix ... B.00
2%¢ VI Assortment, 100 per box 'lﬂ aa
25¢ V1 Bugs, 100 per box...... 0.co

Emply V—W1—W2 C AFEULEE

Wrapped FGum—Fleers;

2000 pes. ... wa L5740
Rain-Bio Ball L‘-urrl, 2400 p-r ctn. B.28
Raln-Bla Ball Gum, 2100 grinted

per eth. ... . 7.85
Rain-Bla Ball Eum, 5550 pur ctn. 9.40
Rain-Blo Ball Gum, 4350 per ctn. 9.50
Rain-Blo Ball Gum, 3550 per ctn. %50
Maltettes, 2400 r carten. ..... B.565
20 Cartans minimum prepaid on all

Leaf Brand Rain-Bla Ball Gum.
Adams Gum, all flavers, 100 ct. .55
Beech-Mut, all flavers, 100 . .. .55
Minimum order, 25 boxes, assorted,
CHARMS AND CAPSULES. Write
for complete list, Complete line of
Parts; Suppllies Stands, Globes;
Brackets.

Everything foer the operater.
One-Third Depasit, Balanece C.0.0.

. NEW VICTOR 77
GUM & CAPSULE
VENDORS
A REAL SALES
STIMULATOR
IN ANY
LOCATION
Yends 100 count
gum, ¥, ¥-1 and
¥.2 capsules.
Available with
le, Sc, 10c, 25¢c
or 50c caoinm
mechanism, Re-
movable cash
box for oasy
collecting. Lerge capacity. Helds 1800
balls (100 count), 575 ¥V capsules, 250

V-1 capsvles and 80 V.2 capsules,
Chrome front optional.

Write for Beautiful Nlustroted
Circular and Pricas.

Stamp Folders, Lowest Prices, Wrile

NATIONAL VENDING
MEMBER MACHINE DISTRIBUTORS, Inc.

NORTHWESTERN

SALES & SERVICE CORP.

446 W, 3I6th 51, New Tork, N.T. 100748
(212) LOngacre &-6467

Proven Profit Maker!
SENSATIONAL!

CHICAGO COIN’'S

REALISTIC
RACEWAY
DRIVING . . .
ACTION ...
SOUNDS!

CHICAGD COIN MACHINE DY

CHICAGO DYNAMIC INDUSTRIES, inc.

P15 w DowEdyEr BavD CwilaGd dpisiy s081E

e e e e e e e e e e e R e R e

i :
Tlllll

50 pts. F.O.B. Chicogo ........ 316950 |cloth, balls
SIDE-MOUNT MODEL

Heavy-Duty COIN BOX

Made of steel with dark
brown baked enamel fin-
ish, 10¢ or 25;! opera-
tion, Large coin capacity
w/MNtl, Rejectors. Size:
8" x 16" x 4" Electric
counter optional.

Y finish.) F.O.B.

ELECTRIC SCOREBOARDS . . 2 Mndels

E "';I'I. 'I' I'IJ'!! 1 ;'#.I':" or ;;'-th :;' . simple
i " S’ EII: '.r’ mfru'ﬁr Lnr;: mrl-.rl r.nI‘n F::' LargE
"'=' : OVERHEAD MODEL selection
{ Natural finish hardwood cabinet.) ar:
. Two-faced. Seores 15.21 ond/or of billiard
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Tapethon Unit
In MOA Bow

LOS ANGELES — Tapethon
will be displaying an on-location
portable background music tape
unit at this vear's Music Oper-
ators of America (MOA).

David Anthony of Tapethon
said that the company will have
its 702-7, a 12"x16"x8%2" por-
table tape unit that carries 200
tunes before repeating automat-
ically in its booth this year. The
machine, which is tamper-proof,
starts at $439.50 list.

In addition, Tapethon will also
introduce a newly developed
Central Studio Equipment facil-
ity that will pre-mix wvarious
reels of music for play. The
equipment, which is completely
automatic, will also be equipped
with a special “channel-caster,”
that allows for the insertion of
commercials between musical
segments, The Central Studio
equipment is geared primarily
for radio stations or cable com-
panies.

Another Tapethon entry will
be an ‘“on-location machine”
geared for retail outlets and in-
dustrial plants. Anthony says
the machine is geared to pro-
gram music that will get the best
dollar potential from the shopper
or customer. In other words, a
supermarket will not have to car-
ry the same music as a doctor’'s
office. Particular programs will
be designed for each establish-
ment. The unit will help to moti-
vate buyers. The machine is al-
ready operational in J. C. Pen-
ney's, Newberrys and a number
of Holiday Inns throughout the
country.

Anthony believes that music
should be programmed with re-

gard to the business and the cus-
{Continued on page 66)

4 Unit Exhibit
From Nutting

LOS ANGELES—David Ral-
ston of Nutting Associates in
San Francisco, says that his com-
pany will be exhibiting much the
same product it has in the past
at this year's MOA. However,
the industry can look for a “sig-
nificant new novelty piece” from
the firm in January,

Ralston, who would not say
what the novelty piece was, will
take four knowledge testing
games (nearly all two for 25
cents) to the MOA.

The four are: A Computer
Quiz" and “Sports World” game,
both listing for $1,195, An “As-
tro-Computer” for $695 and a
two-player Computer Quiz for
$1,295. The computer gquiz
games both contain questions on
entertainment and general af-
fairs.

KING'S One Stop

BARGAINS

Filled Capsule Mixes
All 20 per bag

5¢ Economy Mix ........... £3.%0
5¢ De Luxe Mix ............ 5.00
E Rimp MIX ......convnuen. 50
T Big Dice Mix ............ B.00
10¢ Economy Mix ........... 7.00
1% Svper Ball Mix ... ...... 8.0
Lavgh-ln Books & BuHons, .. 1700 M
25¢ Jewelry Mix, 100 Ba

V¥l or 'H’;r i I' ....... .‘ ..... 10,00
54 VW1 Rubber Animeals......10.00
Basebhall Butoens for 1¢

Vanding .........c.oviiems TL.00 M

1.J. KING & (0. inc.

2700 W. Lake S+, Chicago, I1l, &0412
Fhone: 312/533-3302
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What's Playing?

A weekly programming profile of current and oldie
selections from locations around the country.

Alton, 1ll.; C&W Location

Harry Schaffner,
operator;
Helen Franklin,
programmer;
Schaffner Music

Co., Inc. *a
-
Baltimore; Adult Location

Jerry J. Eanet,
programmer,
Evans Sales and
service Co.

Current releases:

"Sunday Morning Caming Down," John-
ry Cozh, Columbio #-45211;

“"Thank Cod and Grayhound,” Rey Clark,
Dot 17355;

Hay Elut:'r,r,"
American 18

Qldies:
“"Folsum Prison Blues "'

Boebby . Rice, Royal

Johnny Cash,

Current releasas;

"I IWha Haowve MNothing!." Tom Jores,
Parrot 40051 ;

“Far the Gocd Times,"” Ray Price, Colum-
bia 4-45178;

"Sunday Murn-n Coming Down,"
Johnny Cash, Columbio 4-45211,
Oldies:

“Mediey (The Cood Old Songs!,™
Vogues,

Chattanooga, Tenn.; C&W Location

Lioyd Smalley,
programmer,
Chattanooga

Coin Machine

Co.

Indianapolis; Soul Location

Larry Geddes, P
programmer, o -
Lew Jones Music ¥

Judy Weidner
programmer,
Bird Music Co.,
Inc.

Jack Jeffreys,
programmer;
Jeffray's
Amusement
Corp.

Pierre, S.D.; C&W Location

¥

Darlow Maxwell,
operator;
Mrs. Darlow
Maxwell,
programmer;
Maxwell's Music
Service

Sterling, Ill.; Kid Location

George
Woolridge,
operator;
Glenn Whitmer,
programmer;
Blackhawk
Music Co.

Current releases:

“snowbird,” Anne Murray, Capitol 2738
“There Must Be Mare to Love," Jerry
Lee Lewis, Mercury 73099

"Angels Don't Lie,"" Jim Reeves, RCA
Victor 47-9880.

Oldies:

“Hella Darlin'," Conway Twﬂf'r

“‘“Wonder Could | Live There,” Charley
Pride.

Current rl:llu“l'

“1 Won't C Johnny Adoms, 555 In-
fernational l‘f‘?
“A Message From the Meters,” Meters,
Josie 1024,

1"l Be There,” Jockson 5, Mofown
1T,

Oldies:

"ABC." Jocksen 5;
“"Take Five," Dove Brubeck Quariet,

Location

i:urrun_i' relegses:

“War,” Edwin Starr, Cordy 7 101;

"Green Eved Lody," Sugaoriocaf, thlerw
55153

“Long Long Time,"
Capitel 28B4

Qidies:

"Raoindrops Keep Fallin® on My Head,”
B. ), Thomas;

"Bridge Owver Troubled Water,'" Simon
and rfunkel.

Linda Ronstadt,

Current releases:

“In the Summertime,”
Jonus 125

“Lockin’ Out My Back Door,” Creedence
Clearwater Revival, Fantosy 645

"“Snowbird,” Anne Murray, Capital 2738,
Qldies:

" lackson,”
Hazelwood;
“"Tell Loura | Love Her," Ray Peterson,

Munga Jerry,

Moncy Sinotra ond  Lee

Current releases:

"Sunday Morning Coming Down,™
lohnny Cash, Columbio 4-45211:

“Lookin' Out My Back Door," Creedence
Clearwater Revival, Fantasy 645;

“Snowbird,” Anne Murray, Capitol 2738,

Olidias:
“"Band of Gold,"" Freda Payne:
"Hella Darlin',” Corway Twithy.

Current releases:

“Leookin' Out My Back Door,” Creedence
Clearwater Revival, Fantasy 845

"Cracklin' Rosie,"" Meil Digmond, Uni
535250,

““We Con Moke Music,” Tommy Roe,
ABC 11273,

Hudson Falls, N.Y.; Young Adult Location

John Powers, v
programmer, ’
H.C. Knoblauch

& Sons, Inc. ‘

Syracuse, N.Y,; Kid Location

Burt Hallock, {-‘

programrmer,

Columbia
Musical Sales

#

Current releaoses:

"Cracklin® Rosle,” HMell Diamond, Uni
55230;

"Candida," Dawn, Bell 903 ;

"Look What They've Done to My
song Ma," Mew Seekers featuring Eva
Craham, Elektra 45699,

Currant releasas:

"Close to You,"” Carpenters, AGM 1183;

"“Wa'vae Only Just Begun,'" Corpenters,
AGM 1217

"Big Yellow Taxi,” Neighborhood, Big
Tree 102,

SEPTEMBER 26, 1970, BILLBOARD
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POP
@) ju_

THE GLEN CAMPBELL
GOODTIME ALBUM-—
Capital SW 493 |5

Always & double threat man on bobh the
pop  and country  charts,  Glén Campbell's
“It's. Only Make Believe'' is- shooting wup
Billooard’s Hat 100 chart and the country
chart, “Dream Sweet Dreams About Me'' and
“Bridge Over Troubled Water,” as well a3
“Fupny Kind af Monday," should also - be
crowd pleasers. “'AMacArthur Fark™ |8 alo
here, A winning LP all the way.

i T AL
l'!?} JB, WALKER & THE ALL STARS—

& Lazssss
Saul 5§ 724 (%)

The driving saund of Jr, Walker, s&x-
dominated and gething ot all Yegether op
a el ot typical Motown material with -2
covple of franspositions from other fields
[ike '""And When 1 Die™ ang “Hey Jjude™
theer emotional happy music laid down
by ar expert rew  of musiciang.  Like
the coweF savi, @ ga5sesd,

PoP

|
Kﬁl‘l JACKSOM 5=Thirc Album
Motown M5 718 [S)

Five balancegd wvaoices create the aicifemen
and energy Tar which the Jacksom 5 is
knewn. Thelr wocal arrangements for such
funes as “Brndge Over Troubled Water,”
'l Ba Therse,' and "0Oh How Happy,"
are both  ariginal end exeiting. This, the
group's: third album, will hit hard ang
Fast

POF
@J RAMSEY LEWIS—

Them Changes.
Cadet LPS Baa4 (5]

Lewis, @ fthoreuohly  commercial jazz -arfs
ist, aideg and considerably abefted by Phil
Upehurch®s quitar, digs info & live - ses.
gian. here that is both bluesy and funky,
His “Dh Happy Day” has an exhuberant
fesl and “DOrown in My Own Tears' -aigo
gefs. 3 oospel edge, AT wsuwal Ramsey's
plano  work 15 migst capakle and he %
deep inta the electric scene, plaving elec
tric pinne as: well as fhe conventional kird.

POP
'@l BUFFY SAINTE-MARIE=
The Best Of.

Vanguard Y30 3/4

Smart merchandising is this fine package
confaining @ twa record selt for the price
of onme. filled with rhe best of the ftop
sivlist and compoeses. Her hit  materal
such as “'Until 1t°=-Time For You to Go"
“Circle Game,'" "'Universal Soldier,” and
"Take My Hand for a While"™ are in-
cluded in this package loaded with char
patentfial,

a3

DON ELLIZ AT FILLMORE-
Columbia G 30243 (5)

Don Ellis and his big band have invaded
the Fillmore, filling fhat rock palace with
an electric sound umigue to the Ellis Big
Band, This double record set captures all
the live ezcitement generated By the band
and the many  sleciric insfruments it uses.
Ingluded in  this album are ""Hey Jude
"Rock Odyssay,” and ""Excursion 11" all
sounds of the Fufure performed in the
Ellis style of electrifying emotional power,

LEONTYNE PRICE <*

— ~

Rl s e Ll P

CLASSICAL
&

LEONTYNE PRICE—

Frima Donna Volume 3.
RCA Red Seal LSC 3143 |5}

The Greal MIst Price |5 once again price:
less, this - time shifting 1o arias  from
Gluck to. Poulenc, The Mozarl arna, “MNaon
mi dir'’ |5 marvelously interpreted. And
the listener will enjoy her Micaela: aria
frem “Carmen' and her translation of
“Du bhist der Lenz Ffrom "Dir Walkurs.'

5112

I.E;.,J TEMPTATIONS GREATEST
3 HITS, Vol 2-
Gordy GEF 954 (5]

Thiz ‘second wvalume of Temptations' “'Great-
est Hifs™ 15 a soarklar, and why not? The
Temptations and producer Norman Whitfield
have come wp with hit afier hit, Remember
the toprofch matertal in the First album?
Well, now about these im fhizs volume:
1 \Whish 1y Waold ®ain,” "Ball of Con-
Fusion (That's- What the Werld 15 Today)™
gnd 10 maore. At the rate the Tempiation:
are going. this |s the zecond 'm 8 - Series,

al.d
THE BEST OF JODE SIMON—
Sound Stage 7 555 15009 (8]

Simpn®s hits under ane cover spells a top
chart itéem . . . beth pop and soul. From
“Chokin' Kind," ta ""Mezisge trom Maria,"
and "My Speclal Prayer,” thay're all harg
ang  will pul thim wp  the: £hirfs. with

galid saled (mpac

s T
Y L o
Gy T

o~
P 1

B
M=/ THE SEcomp comiNg—
i Mercury 3R &129% [5

Every onte in a while, out of the morass
of &xisting mediecrity there emerges 2
graup that is so together its impact s
ingtant karma. Such & group s Second
Comimg. The nine-memoer Chicaogo-based
putfit &5 strong on  arrangements, wocals,
musicality, This, their debut album should
find ready success.

CLASSICAL

THE MAGNIFICENT
MR, HANDEL—

E. Pawer Bigaos,
Columbia M 30058 [5)

This LP should be sebtitled the Magnificem
Mr. Biggs, for his talent shines in all
these ning selections, He's wilty, his Fforce
it majestic. Ample reasons why he maln-
tains such a lofty position on The music
world, The closer, *""Concerto in B Flat,"
i5 particularly eaciting,

CLASSICAL

FALLA: MNIGHTS IN THE
GARDEMS OF SPAINS
SAINT-SAENS: PIAND
CONCERTD No. 2-—
Rubinstein/Philadelplia  Qreh,
(Drmandy,

RCA Red Seal L5C 3165 (5)

This  triple-header of talent combine fo
make & distinguished recording  indeéed,
In the Saint-Saens concerto, the dry wit
and arresting stafements made by the
composer 5 given fotal dedication, &nd
in the Falla work, the Rubinstein language
takes hold and grasps the mood.

www americanradiohistorv com

pop

JAMES OWN=
Sem Machirte,
King K5 7-1115 [§)

This two-record album, recorded live im
Augusta, Ga,, comtains some af the best
material from the prolific pen of James
Brown. Looming larger than  life, Soul
Brother Mo. 1 ‘tears into some of his
millipn  selling hits with all the witality
and dynamism that have made him a
legend ‘among black artists, Included here
are "Sex Machine,” “Mother Popcarn,”
A Mar's Woarld,"™ and "Lickin' Stick.™

_ F
LR T
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POP

€Y oeonon ec

Memphis  Porfrait,

Decca DL 75232 (5]
Recorded In Memphis by producer Chips
Maman, for the  fiest  time, the  sfylist
comes kp with & commercial winner in
this packags of dyramife performances of
some of today's top tunes. Highlights in-
clude twa Jee South numbers. "Games
Pepple Play,” and ""Walk a Mile in My
Shoes,” Fogerty's ""Prouwd Mary,”' and ner
current single *| Think | Love You Again,”
Her “Do Right Woman, Do Right Man"
glso strong in this chart bound LP.

Thirfing I s

COUNTRY
ﬁ) BILLY WALKER-—

Darling Days,
Monumant - SLP 1B143 {5)

"Darling  Days,' @ hit iF there ever was
ong, is leamed up with two outstanding
funmes that demand hesvy country masic
aerglay —""amoky Places"' and "Tearz. of
the City,”" The latter twe are potfential
hits. Alsa good on this LP is "Curfains on
the Windows.™ Billy Walker is right in
ztyle,

LA P T

LLASSICAL

@

SIBELIUS: WVIOLIN CONCERTO/
KARELIA SUITE—
Stern/Philadelphia Orch.
[Qrmandy),

Columbia M 30058 (5

Isaac Sterm continwes to amaze with his
remarkable richness: of fone and  subkle
inferpretations. Teking a crack at Sibelius,
he again shows his mastery as he marches
through the concerto and the Earelia suite
like & conguering giant. Ormandy keeps
it all tegether.

po?

@' DELANEY & BONNIE &
I“'—,"‘ FRIENDS—

Ta Bannmie From Delaney,
Atco 5D 33-341 (5

Delaney & Bansie [Bramleit) & Friends
have a hig winner in this album, which
includes  their “'Soul Shake'™ hit single.
But therg's much mare, including excel-
lent |mstrumental “"Friends.'" In “They Call
It Rock & Rell Mougic," one af the best
cuts,  this' popular wnderground duo s
jmined by King Curtis on fendr -sax, while
Little: Richard plays plano in “Miss Ann "

MARTHA REEVES &
THE VAMWDELLAS—
Natural Resources.
gordy. G5 932 (5)

Marthd Feeves and the Wandellas continues
to bBe an indizputable “soul™ heavywelight
gn the misic scene, The culs an this new
album are consistently good from start fo
tinish. They are fast-paced, rhythmical and
very well arranged. Includeg are *"Didn't
We,” “Pyt a Little Love in Your Heart,™
and “'Pegsple Got o Be Free"

COUNTRY

STOMEWALL JACKSON—
The FReal Thing,
Calumbia’ € 30254 (5)

@

The songs- in this packasge are in the
greal country fradition, and s0 15 Stone-
wall. He gets the best out of every
phrase in & |lyric. The opener |5 the
standard ‘"Wings of & Dove™ followed by
such great one: as “Little Old Wine
Orinker”  and  “0h, Lonezams Me™ Hik
single “Born That Way™ also included.

NICOLAT GHIALRMIY
SINGS SCENES
FROM VERIDI

1 LAL T Al D

.
Bl tt
Sy P
i T T

CLASSICAL

HICOLAI GHIAURDY SINGS

SCEMES FROM YERDI—

Londan Symphony (Abbada).

London 05 261446 (5
Verdi composed some  greal music  for
basses and this albem featuring Micolai
Ghiawvrow, an oulstanding artist, does jusfice
to some of the best. The first side is
devafod fo “Mabucco,' ane of the richest
aperas For 8 basso, The '"Va, pensiero’ s
included with  the Ambrosian  Singers,
The secand side confaing memorable arias
fram “Macbeth,” ‘| wvesprei siciliani® and
“Simon Bocoenegra.'”
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RCA Records and Don Kirshner

pop sound, the most famous
morning T Vaudience of 12

MEADOWLARK LEMON

B.J. MASON

iJEUHL“f"I NEAL .: “GEESE" HUSEIE

|II _'-l r—_ﬂ_ ....

N JF T

"GRANNY"

Introducing The Globetrotters.

It’s an exciting, promotable concept with
everything going for it.

Starting Saturday morning, September 12,
a basketball-record craze begins as millions of kids
follow this legendary team in an exciting new
CBS-TV cartoon adventure show. It's been created
by the greatest team in film animation:
Hanna-Barbera.

And it’s all to the tune of solid and highly
salable new Globetrotters singles and albums
we’ll be releasing.



www.americanradiohistory.com

have just combined agreat new
team in sports and a Saturday
million loyal record buyers.

We've just presented the Globetrotters to the
press, D.J.s and thousands of kids at a special fun
Globetrotters exhibition game and show preview
at Madison Square Garden on September 8.

Plus, Globetrotter star Meadowlark Lemon
will be pushing the Globetrotter records on a
special follow-up promotion tour.

And just to keep the ball moving, here’s the
first single out of their forthcoming album.

“GRAVY" b4 "*Cheer Me Up":63:5006

—

.z_:!
A DIVISION OF
KIRSHNER ENTERTAINMENT CORP

(K[1[RISTHNER

KES-108
P8KO-1007
PKKO-1007

MANUFACTURED AND DISTRIBUTED BY RCA RECOR[S

www americanradiohistorv com
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Album Rewews .

atla

BILLY WVAUGHM SINGERS—
Everything Is Beautiful.
Paramount DLP 25985 [5)

dome wery pleasant listening is in sfore
for customers who buy this LP. The Billy
Vaughn Singers perform lush, besutiful
versions of "'Bridoge Ower Troubled Water,™
"Raindrops Keep Fallin® an My Head,” "'0Oh
Happy Day."" and other hits, Intriguing is
fhe ““Man on Misty Mountain,” a message
tune ‘written by Vaughn that stands on
its own &8s an excellent tune, “Boulevarg
saint Michelle” is alsa goad.

R A W TR

CAUNTRY

LINDA MARTELL=—
Calor Me  Country,
Plantation PLE % 5]

Linda impresses as a female Charley Pride.
she has a ferrific style and a true Feeling
far @ country lyric, This package Includes

her big single, "Color Him Father,” as
well as "'Bad Case of the Blues,” ''The
Wedding Cake’ and others. Strong mer-
charmdise,

CLASSICAL

KARAJAM CONDUCTS
FAVORITE TCHAIKOVSKY—
Vienna Philkarmaonic,
Longon C5F 3 (5}

To uwse superlatives to describe this fwo-
disk album would be to guild the lily,
Yet, Karajan's freatment of favorite Tchai-
koviky's compasitions s brilliant, The
maestra, canducting the Yienna Philkars
monic  Orehestra, comes wup with  some
truly beautiful interpretations of *Swan
Lake,” “Sleeping Beauty,” “‘Mutcracker’
and "Romeo & Juliet” suites,

Fl. "nh"-l"nl}l

-|II|!|-

LOW-PRICE CLASSICAL

WAGNER: IMMOLATION SCENE—

Flagstad/Philadelphia

Orech.  (Drmandy),

RCA Wictrala VIC 1517 (5)
This first release of the immortal Kirsten
Flagstad singing the “‘Immalation Scens'
from Wagner's ""Goetterdaemmerung’”  with

Evugene rr'|'1an|:|t| and the Philadelphia
Orchestra is a bargain freasure. Although
onfy awailable in monaural Form, the rich-

ness of & great voice is OvErpawering., She
also s brllllanf in selections frem “'Die
Walkuere' and “0Oberen” az well as Bee.
thoven's "Ah, perfido.”™

By ngmmﬂ.

PO

BLUE CHEER-—

The Criginal Human Being.

Philips PHY &00-347 (5]
Blue Cheer 411l keeps that S%San Francisco
sound heavy, slectric and psychedefic, as
Dickie Peterson, Gary Yoder, Mormarn May-
ell and Ralph Kellog put on their most
explosive burst of song and rhythm since
their heydey, Tight as a weferan band can
be, the group splits the writing chores
while meshing them back Into the heavy
flow, 'Pilot,”” “Babaji" and “Rest At
Ease” highlight the action, & a rejuve-
nated Blue Cheer strikes back,

 Jaminy
\ Hynctie:

LOW-PRICE COUNTRY

TAMMY WYNETTE-
Harmomy KH 30098 (3)

A  bargain-plus! Tammy Wynetfe, one of

the maost popular female performers in

teday, provides
an excellent performance supported

Cauntey  music "Lonely
Street,'’
by superb production; “"My Arms  Stay

Open Late,” and “Too Far Gone”

CLASSICAL

THE ROMANTIC
PHILADELPHIA STRINGS—

Fhiladelphia Qrch, {(Drmangyl,
Calumbia M 300488 [5)
Kick off your shoes, mix vourself a drink,
snuggle  clase  to yaur loved one—the
Philadelphia Strings is at it again, Un-

doubtedly one of the most romantic sounds
arovnd today, this exguisite ‘string section
of the famed Philadelphia Orchestra plays
on this album such pieces a3, Borodin's
“Nocturne for String Orch,,"” ‘"MacDowell's
"Te o Wild Boste," and "Londonderry Air."”

S0OUL
JIMMY RUFFIN—
The Groove Governor,

Soul 55 727 (s
Jimmy Ruffin sounds like he's on his- way

te new r!'l:':l- |’rmn and new heighs  of
distinetion, call him "The Groove
Governar'’ hucnuse he lays down some aof
the smoothest grooves this side ar any
side of  Detroit. A& favorite in England
and %80 o be arownd the summil of
soul here, Ruffin leaves no rough edges,
gnly hits on “Living In A World, " “‘Let's
S5ay Goodbye,”" “Maria” ond plenty more
soulful  suggestions.

POP

FLOYD WESTERMAN—
Custar Died for Your Sing.
Perception PLP 5 [5)

Thg meaningful, dynamic and sometimes
biting song material, penned by Jimmy
Curtis, is deliverad Tn exceptional per-

formances by American Indian Westerman,
who could easily have a left field hir
LP. The material, aimed at bringing the
anguish &nd pride of the Indian to the
forefrant, offers much commercial appeal
via culs ""World Without Tomorrow, "™
"Gain' Back," and 35 Mare Miles,"”

ol
ELLE
LECIWEED BERITSIER

SATTRY PR, FPTPSET WTPDY AUNES DO RS Bueels

CLASSICAL

VERDI: REQUIEM—Various

Artists/Londan  Symphony

LBernstein),

Columbia M2 30060 (5]
Take Legnard Bernstein conducting the
London Symphony Orch,, add soprano Mar-
ting  Arroyo;  mezrg-seprana,  Josephine
'u'eau'ﬁ.- tenor, Placide Domingo; and Rug-
gera Ralmondi on bass; give them Verdi's
“Requiem’’ ta wark with, and vou're bound
fo come wp with & fruly marvelsus pro-
duction, Such is the case with this two-
disk album, It achjeves new heighfs of
brilliance and besuty,

oz s

i AT g
1 ] : T
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CLASSICAL

MOZIART: PIAND SONATAS
K. 376, K. 310-—

Viadgimir Ashkenary.
Londan (5 4459 (5

Ashkenaty's rendering of this Mozart rep-
eripire is a delight. His technigue is bril-
liant, and this coupled with his sensitive
Interprefation makes the disk a pleasure
te the listener.

S0SPEL

CHUCK WAGON GANG-—
The Lard Said It
Columbia € 30208 (5

The legendary (huck 'Wagon Gang with a2
bevy of foottapping tunes in their wswal
highly-popular style. Songs range from the
fitle ‘effart — "The Lard Said 11" — 1
""Saftly and Tenderly" and “Sometimes a
Mountain, "'

www americanradiohistorv com

COUNTRY

RAY PEMMINGTON-—
sings for the Other Woman
Monument SLP 18145 %)

A sensational album with a
musical emphasises for all generations,
all tastes. “Country Blues”™ was mast im-
pressive and has a strong beat; "It Makes
Mo Difference MNow™ is soul-oriented; *'i
Wouldn't Treat a Doggone Dog (The Way
You're Treatin® Me]™ Is bright.

variety of

=onSuixoie

CLASSICAL

R. STRAUSS: DON QUIXOTE—
New Yark Phlinarmonic
[Bernstein.

Columbia M 30047 (5

With the Quizafe popularify at

. ] 1% phak
revival wvia the

Broadway play, this fine

L neatly captures the Don at his dra-
matically musical besi, Bernstein’s  con.
ducting is warm, sympathetic as he in-
terprets  Quixate's odyssey. The Philhar-
monigc  faithfully fellews like the faith.
ful  Sancho,

CLASSICAL
THE CHOPIN |

LOYE—
Philippe Enfremont.
Columbia M 30083 (5

In his liner notes to this album, Enfre-
mont says that Chopin is one of the most
difficult composzers to do justice fo. Well,
Entremon! succeeds in doing the great
composer  justice. These pieces, including
“"The Polonaise in A Major.”' “"Noclurne in
E Flat Major™ and others are given a
scinfillating  freatment,

iy

COUNTRY
WILLIE MELSON=
Laying My Burdens Down,

RCA Vietor LSP 4404 (5)

Twa  tunes $tand out on  this
though Willle Melson s
“Minstrel Man™ and  “Following Me
Argund,” The latter tune has some very
intriguing chord changes. “'Where Do You
atand?” s @ meszage fune, “I'we Sesn

That Look on Me™ would be a strong
jukebax favorite,

album—
always superb—

CLASSICAL

STRAVINSKY: FIREBIRD/
PETROUCHKA—

Boston Symphony (Ozawas).
RCA Red Seal LSC 3147 (S)

atravinsky's: “'Firebird Suibe™ is & scinfil-
lating work of arf, so too 5 his “Pe-
trouchia,” In this recording of the ftwo
works conductor Seiji Ozawa working with
the Boston Symphony Orchestra, re-creates
all the wirality, exuberance and deeply
intriguing fantasy of the pieces. Delight-
ful listening.

Lan L) 3-] m

STRAVINSKY s Lo

AEMNARD =« MAVRAA = SCHERDD A LA RUSSE
P ———— ANSERMET

LOW-PRICE _CLASSICAL

STRAVIMSKY: REMARD/
MAVRA/SCHERIO A LA RUSSE—
L'Qrch, de la Sulsse Romands

[Ansermet].

London  Steres  Treasury

5T 15102 (5]
Here's a Stravinsky bargain, which fea-
fures  the opera- -bouffe “"Marva” and the
burlesque “'Renard’ beautifully realized by
Ernest Ansermet and 'Orchestre de |2

Suisse Romande, wha alia do jusstice to
“Scherzo a la Ruisse.”

>

s

INTERNATIONAL

ESTELA MUMEI-
RCA Wictor MES 1B&2 (5

Estela Munez displays an infrigving wocal
grasp and poiser an the fraditional ''La
Malaguena,” But the high class production
efforts and arrangements on  such  Tunes
at “"Mi Fe,”” "Lo Que Es el Amor,'* which
is lovely; and “'Senor Amar.'" There's some-
thing catching abaut ""Sesor Amor,”

INTERNATIONAL

TRIO CALAVERAS—
RCA Victor MKS 1BA& (5}

Mellow wvoices, extracrdinary guitar
ing, and engrmous perception of
highlight the work of this trio—the Trie
Calaveras. “'Xochimilce™ is a wvery strong
tune with some beautiful breaks and gui-
tar licks. “Lamenic del Alma™ is good.

“La Llave” is also recommended. Good
album,

play-
lyrics
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PALAIS DES FESTIVALS ET DES CONGRES
CANNES-FRANCE
17122 AVRIL 1971
APRIL 17/22 1971

The videocassettes and videorecords
application to the home, education and industry
has a vast potential. A new industry has been born. It is

rewarding enterprises of our time.

_

THE FIRST
INTERNATIONAL
- CARTRIDGE TV
CONFERENCE

Sponsored by Billboard, Record Retailer
an Discografia Internazionale.

Presented in association with VIDCA —the International Market
for Videocassette and Videorecord Programmes and Equipment.

April 19-22, 1971
Cannes, France

This is the prime opportunity for experts from all over the world to
gather and discuss the implications of the most important com-
munications breakthrough in history.

Among the topics planned for discussion will be:

s the development and use of video- w marketing
cassette and videorecord programs o
and equipment + legal implications

+ comparison of configurations +“ copyright

+ talent + financial questions

Register now to assure your participation at the conference. Just fill
out the enclosed order form and mail to appropriate address given
in the coupon.

destined to become one of the most sigrificant, exciting and

P S N T ————————————AE S S e

]
[
¥

As with all new innovations before it can begin to
realize its true impetus, the videocassette and videorecord
must overcome a series of difficulties. It is with a view to
alleviating some of these difficulties that, by bringing together
far the first ime the diffuse and embryornic videocasselte and
videorecord industry, VIDCA, the first market for videocasselte,
and videorecord programmes and equipment has been created.

VIDCA will provide a urigue opportunity for all
participants (o meet and exchange views will all executives
who are interested Iin the videocassette and videorecord.
VIDCA's functions will be threefold.

First, to provide a market for the sale and acquisition
of programmes (Software). This will be done in close asso-
ciation with MIP-TV, the International Market for Television
Programmes, which in seven years, has become the largest
and most successful event of its kind in the world.

Farticipants of VIDCA will have a unique opportu-
nity of viewing all the latest software prepared for international
felevision, of meeling international and independent producers.
of contacting executives who will be, inevitably, among the
largest suppliers of software for the videocasselte and video-
record industry.

Secondly, VIDCA will be a showcase for the latest
development in videocassette and videorecord systems and
equipment (hardware). In this way, professionals from
entertainement, education and the many branches of industry
will be able tocompare the performance of the various syslems,
to acquamnt themselves with the advantages and costs of
embracing the videocassette and videorecord concepl.

Thirdly, and at this stage, crucially, VIDCA will
provide a platform for an open professional discussion on the
various problems and applications of the videocassette and
videgrecord.

To achieve this. VIDCA will organise the first Seminar
lotally devoted to the videocasselte and videorecord.

Inshort, VIDCA will herald the dawn ol a new era of
human contact. Hopefully. it will make a contribution towards
its smooth development and. in some measure. facifitate its
prime lunction of disseminating knowledge. information and
gntertarnment.

Le Commissaire Général

REGISTRATION FORM

The First International Cartridge TV Conference, Cannes, France,
April 19-22, 1971, Sponsored by BILLBOARD, RECORD RETAILER,
DISCOGRAFIA INTERNAZIONALE.

Registration Fees:

Registration for the VIDCA exhibition is required of all Conference
registrants, A portion of the fee for VIDCA registration will be applied

to your Conference cost. The fee for the VIDCA exhibition is $91,
F500, or £38.

The fee for the Cartridge TV Conference is $100 per person or £41.

1. To register for both VIDCA and the Conference, $140 or £58.

2. If you have already registered for VIDCA as an individual and you
want to register for the Conference, $50 or £21.

3. If your company has already registered you for VIDCA and you
want to register for the Conference, $100 or £41,

A check for the appropriate amount (review charges above) must

accompany this registration. Make your check payable to VIDCA

Conference. Conference fee includes attendance at all sessions,

(not including hotel rooms). You will be contacted separately on

your hotel requirements.

If check is in dollars, send to: If check is in sterling or francs,
send to:

Cartridge TV Conference Cartridge TV Conference

oth Floor Record Retailer
300 Madison Avenue 7 Carnaby Street
New York, New York 10017 London, W.1, England

Please register the following people for the Cartridge TV Conference.
Check is enclosed for all registrants,
(Additional names can be sent on your letterhead.)

CITY, STATE
REGISTRANT (Please Print) TITLE ADDRESS OR COUNTRY

=
2;
3.
Company

Your Name and Title

Your Address

City, State or Country__

L T R R ——
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Album Reviews

SPECIAL MERIT PICKS

POPULAR

BOB SEEGER SYSTEM—Mangrel.
SEAD 499 (5)

The Bob S5eeger System, Mator City hard
rockers with a proven frack record, move
to regain their chart status with a heavy
flow of electric blues that hits thar psy-
chedelic groove on “Mongrel,” “Lucifer,”
“Leanin® on My Dream™ and ““Teachin'
Blues."” The group™s version of the ""River
Deep, Mountain High® classic features
Slqilr’n guitar and Dan Watson's organ
work, as the group storms hard and heavy
on Ihe comeback - frail.

CROWFOOT—Paramount PAS 5014 (5)

Here's a new West Coas! group, whose
debut disk shows a lot of promising
although, :urprisimi-l'p, the instrumental
sound is only supplied by two, including
Russell DaShiell, Crowfoot's writer, ar-
ranger, guitarist and bass guitarist. Drum-
mer Rick Jaeger iz the other musician,
Generally soft rock, Crowfoot's fop cuts
include “You Won't Cry,” “Dry Your Eyes,”
"Groove Along" and ""Winter Comes."

SOUNDS NICE=Lowe at First 5ight. Rare
Earth RS 512 (5)

The exceptional organ work of Tim My-
croft, formerly with Gun, helps make this
first Sounds Mice album one that can have
unusually wide appeal. Included is the
title song, an international hit as the in-

Capital

DOUG ASHDOWN—The Age of Mowvse. Coral
CRL 757514 (5,

Hera's a talent %o watch, Doug Ashdown,
in folk-style pop strikes the right note
in this collection of songs written by
Jimmy Stewart, producer of this LP, and
himself., Ashdown, from Australia, has good
cut after good cut here, including the
building “The Saddest Song of All."" which
has commercial pop possibilities, *"And the
I.ignmﬂ.uared," “Susan of the Straw’ and
ol . ‘..r!

SIMON CAINE—RCA Victar L3P 4410 (5)

Strong vocals of Simon Caine backed by
the country rock sound of Caine's group,
which has been together for about & year,
offers much in the way of reflection and
self analysis, major themes in today’s pop-
ular music, The songs, including “Left by
the Riverside,” "High Executionmer,” and
“Death Bed Lullabye,” all written by Caine
are strong emotional cuts which give great
potential to this new group of musicians,

HAYSTACKS BALBOA—Polydor 24-4032 (5)
Producer Shadow Morton Fﬂniliu Fudge)
is back with poprock find Haystacks
Balboa, who blends strong diversified organ
leads with colorful wvocals and the wusual
glectric support. Motion and excitement
are the group's style, &: they alternate
staccate organ runs with Doors-like studied
pieces, like “Auburn Queen.” Sure to find
the FM airways is “"0Ode to the Silken
Men, " while “Bruce's Twist” moves like a
singln-m-hz- The group could make it big.

strumental version of “Je T Aime. . . Moi
Mon Plus.” This instrumental album also
has such features as "I Heard 1t Through
the Grapevine,” “King Kong™ and ““Why
Do | Do 19"

CYNARA—Capitel ST 547 (5)

The rhythms of the congas provide the
basic backdrop for an extraordinary key-
board player M. Tschudin, and the rest

Bubbling Under The
1,00

100, DAY ISDOME. . . . cioiviiiiisivsniieninsass Brooklyn Bridge, Buddah 193
102. LUCRETIA MACEVIL. ........c0u.. Blood, Sweat & Tears, Columbia 4-45135
103. WOODSTOCK. ..... ..o vevnsnacanss Assambled Multitude, AHantic 2764
104, MONEY MUSIC. . .. ...........c.0un Boys in the Band, Spring 106 (Polydor)
105, ANIMAL ZOD .. .. vn i asnadanidiiasass Spirit, Epic 5-10648 (Columbia)
106. 'LL NEVER GET ENOUGH.............. e ++:..Robbs, Dunhill 11270
107. FOR YASGUR'S FARM . . . .. . ... ciiiiiieins Mountain, Windfall 533 (Ball)
108. FATHER COME ON HOME.......... Pacific Gas & Eleciric, Columbio 4-45221
109. FOR WHAT IT'S WORTH. ........... Sergio Mendes & Brosil ‘66, ABM 1209
110, MELLOW DREAMING. ....... Young-Holt Unlimited, Cotillion 44092 [Atlantic)
111 LET MEBACK IN...............c.00nnn Tyrone Davis, Dakar 621 [Atlantic)
112, 5=10=15=20. .. ....corurencrnrnnnnnrns Presidents, Sussex 207 (Buddah)
13, PARTTIMELOVE. .. ... ......ciciavnensanas Ann Peebles, HI 2178 (London)
174, 1 THINK | LOVE YOU.........covvieurrarnnns Partridge Family, Bell 910
115, SO CLOSE. . ........0viinrmnrnrananararanena Jake Helmes, Polydar 1404
116. EVERY NIGHT. . . ...... ciieisrnsnvanas Billy Joe Royal, Columbia 4-45220

117. WHY DON'T THEY UNDERSTAND. .. .Bobby Vinten, Epic 5-10851 (Columbia)

(0(96

Records
* NATIONAL BREAKOUTS

Singles
THERE ARE NO NATIONAL BREAKOUTS THIS WEEK.

* REGIONAL BREAKOUTS
HEY ROMEO . . . Sequins, Gold Star 101 {Ordena, BMI) (Balt.-Wash.)

Albums

% NATIONAL BREAKOUTS

JACKSON 5 . . . Third Album, Motown MS 709
MELANIE . . . Leftover Wine, Buddah BDS 5066
CLARENCE CARTER . . . Patches, Atlantic 5D 8247
TEMPTATIONS . . . Greotest Hits, Vaol. I, Gerdy G5 954

% ACTION ALBUMS

CURTIS MAYFIELD . . . Curtis, Curtom CRS 8005

ELTON JOHN . . . Uni 73090

IMPRESSIONS . . . Check Qut Your Mind, Curtom CRS B00&
STOOGES . . . Fun House, Elektra EKS 74071

TIM BUCKLEY . . . Lorco, Elektra EKS 74074
SIR DOUGLAS QUINTET ... 1 + 1 + 1 = 4, Philips PHS 600-344
64

of Cynara. The album is alive with wari-
ous solo styles including experiments in
jazz and classical rock. The flamboyance
of the group is apparent on such funes
as “'Stoned s, and "Lullaby for CIA.™

YELLOW HAND—Capitol 5T 549 (5)
Yellow Hand s Capitol’'s group wversion of
the individual talents in Crosby, Stills,
Mash & Young—with the blessings of Neil
Young, who wroté twoe of the group®s
songs, Steve Sills, who penned four, and
Delaney Bramlett, who co-wrote “God
Knows | Love Yow.” Jerry Tawney (“Home™
and “'Freedom Express™) and Pat Flynn on
lead guitar, star for fthis tight, harmoniz-
ing cover group, and the sound is familiar,
The charts beckon,

BUSKERS—RCA Victor LSP 4424

A collection of streat singers, called busk-
ers, who perform in the streets of London
outside cinema and theaters. They range
from out and out London songs like "My
Old Van™ to "Blue Svede Shoes.” There's
even an outrageowsly emolional “IF |
Ruled the World." Reasonably authentic, i
gives the Iuling of ztanding in line and
being entertained by fhese extroverts that
in  their time have in¢luded Donovan,
Don Partridge and Chad and Jeremy.

SOuUL

BEST OF THE TAMS=1-2-3 5T 547 [5)

The five Tams have been the Dukes of
Southern Soul since their memorable “"What
Kind of Fool Do You Think | Am™ disk,
and now they celebrate a return to big-
time chart competifien w«ia Bill Lowery's
1-2-3 label with & package of ftheir pest
successes and some new funes. Ray Whitel
leads the funky Tams throegh “"Too Muc
Foolin' Around,” “Untie Me," “Hey Gir
Dan’t Bother Me,”” “Laugh It OFF" and
more, Rocking right-on Southern Soul,

EARL ¥AN DYKE—The Earl of Funk. Soul
55 715 (5]

You can't put down that Metown sound,
and when a new soul man appears on the
Soul label, it's doubly interesting, nof to
mention sowl deep in that Detroit rhythm,
Earl Vam Dyke—the "“Earl of Funk'—
strots and works out these instrumental
funk patterns in the mood of today's top
r&b bands. Sly's "Thank You,” “Kiss Him
Goodbye” and ""Stand By Me" are cafchy
and could bring Dyke to the charts first
time out.

BLUES

BUKKA WHITE—=Parchman Farm. Columbia
C ;03I (5 -

White's Vocalion cutpst from 1937 fo
1940 is released here—14 ftracks of deeply
personal and biographical blues that show
off the salid roots af the singer-guitarist
currently  enjoying status  among  blues
overs. Images of ftrains, gin and prison
life are included in these testaments—the
kind of singing that has an effect on the
rock of today. It's part of CBS drive on
authentic blues material and sales should
benefit from their promotion,

LEADBELLY—Includes L:Tndaw Perform-
ances  MNever Before Released. Columbia
C 30035 (5)

This package of the legendary folk blues
artist, Leadbelly, contains sides cut in
1935, some of which have never been
raleased before. "'C.C. Rider,” "Blind Lem-
on,” “Black Snake Moan' and “Match Box
Blues” are included. The material is of
great inferest to collectors, for the songs
are full of blues images which constantly
crop wp in blues [literature, Sound s
guite good,

ALBUM REVIEWS

Best of the album releases
of the week in all cafe-
gories a5 picked by the BB
Review Panel for top sales
and chart movemant.

SPECIAL MERIT

Albums with sales pofential
that are deierving of special
consideration at both the
dealer and radio lavel.

FOUR STARS

+ ¢ 4% dAlbums with sales potentinl
within their category of
music and possible chart
ifams.

‘gj

15 17 THEM CHANGES

O
More Album

Reviews on

Pages 59 & 62
O
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BEST SELLING

azZ

This Last Weeks on

Week  Week TITLE, Artigt, Label & Number Chart

1 1 BITCHES BREW ..o covvsimn s 21
Miles Davis, Columbia GP 26

2 L ULA MATAR oo rponuamanaialondr e 7
Quincy lones, AEM 5P 3030

3 3 THE ISAAC HAYES MOYVEMENT AN e
Enterprise ENS 1010

4 B BLACK TALK . ... . . . ., 12
Charles Earland, Prestige PR 7758

3 5 SWISS MOVEMENT ... . ... .. .. ... ... 42
Les McCann & Eddie Harris, Atlantic 3D 1537

6 10 CHAPTER TWO .. .. ... . . .. .3
Roberta Flack, Atlantic SD 1549

7 4 WALKING IN SPACE . ... .. .. ........ ........ .45
Quincy Jones, ARM 5P 3023

8 & HOT BUTTERED SOUL .. .. i TR~ |
Iseac Hayss, Enterprise ENS 1001

9 9 MUSCLE SHOALS NITTY GRITTY .. ... .. ... ..... 5
Herbie Mann, Embryo 50 524

10 13 COUNTRY PREACHER ... ... ....... ... . .. ......»
Carnonball Adderley Quintet, Capltol SKAQ 404

11 12 VIVA TIRADO . 9

El Chicano, Kapp K5 3432

12 15 OLD SOCKS, NEW SHOES...
Jazz Em&m, Chisa CS BO4 i s B R

13 7 BEST OF SERGIO MENDES & BRASIL '66 . ..... ... 9
ABM SP 4252
14 16 KEEP THE CUSTOMER SATISFIED .. . .. . |

Buddy Miles, Mercury SR 61280 7T "

16 19 LAST POETS .2
Douglas 3

17 14 EVERYTHING | PLAY ISFUNKY .. . . . .. ... .13
Lou Donaldson, Blue Mote BST 84337

18 18 MEMPHIS UNDERGROUND . .. . . .. e e 13
Harbie Mann, Atlantic 5D 1522

15 11 WES MONTGOMERY'S GREATEST HITS ... ... . .. 26
ARM 5P JA247

20 20 EXPERIENCE, TENSITY, DIALOGUES .. . .. . 2

Billboard SPECIAL SURVEY For Week Ending 9/26/70

LPS

*hAx%x 4 STAR *iix

SOUNDTRACK ik

SOUNDTRACK—Rider on the Rain, Capitol
5T 5B4 (5)

FOPULAR ik

CHUCK JACKSOMN—Teardrops Keep Fallin’
on My Heart, VIP Vi 403 (5)

LEAPY LEE—Decca DL 75237 (5)

CARE PACMAGE—Keep On Keepin® On.
Liberty LST 7647 (

PERCUSSION LTD.—Percussion for Lovers.
Uni 73085 (5)

GENUINE JOMN—Capitol ST 586 (5)

KENTUCKY EXPRESS—Liberty LST 7846 (5)

LOW PRICE POPULAR kX

JOHNNY MATHIS=Harmony KH 30017 (%)
YARIOUS ARTISTS—Chartbusters. Harmony

3 (5)
COUNTRY ik

BONNIE OWENS—Mother's Favorite Hymns,
Capitol 5T 557 (5)

BARBARA FAIRCHILD — Someone  Special.
Columbia C 30123 (5)

ROSE MADDOX—Rosiel Starday SLP 453

[

U.ﬂ.ilﬂlﬂ ARTISTS—Memphis Country. Sun
SUN 120 (5)

CHARLIE MOORE & THE DIXIE PARTNERS—
Charlie ®luegrass., Country Jubilee CJ
TOANT (5]

CLASSICAL ik

ANDRE KOSTELAMETI — Sunset/Music far
Strings. Columbia M 30075 (S

BEETHOVEN: SYMPHONY No. 7/LEONORE
OVERTURE WMo, 3-—Vienna Philharmonic
(Schmidt-Issersted), London C5 46668 ([5)

LOW PRICE
CLASSICAL ik

SIBELIUS; SYMPHONY No. 2-London Sym-

phony (Sibelivs). London Stereo Tre
5TS 15098 (5) e

ORGAN OF LIVERPOOL METROPOLITAN
E.lmfl?nul —LDT;:Ii;u: ,-'T Pesters
dwsthome. London Sterso Treasury 575
15100 (5] "

BEETHOVEN: SYMPHONY MNo. 7 — Vienna
Philharmanic  (Karajan), London Sterec
Treasury 5TS5 15107 (%)

FRANCK: ORGAN WORKS WVel. I—Jeanne
Dimessieux, London Stereo Treasury 5T
15103 (5)

DVORAK: SYMPHOMY Me. ?—Vienna Phil-
harmonic [Kertesz), London Stereo Treas-
ury 5TS 15101 @l

GLATUMOVY: THE SONS / BALLET OPUS
&7=|.0rch. de la Societe des Concerts du
Conservatoire de Paris (Wolff). London
Sterec  Treasury 5TS 15108 (5)

SCHUMAMM: PIAND COMCERTD 1M &

MINOR / WALDSCENEN — Backhaus /
Vienna Fhilharmonic (Wand). London

Sterec Treasury STS 15099 (5)

JALZ ki

JIMMY  OWENS=No Escaping If.

Polydar
24-4031 (5)

FOLK ik

LISTENING TO RICHARD BROUGHTON—
Harvest 5T 424 [5)

BLUES ok

LIGHTHNIN' HOPKINS IN MNEW YORK—

Bamaby Z 30247 (5]

y

LOOKING

for rack jobbers and one-stops
in Netherlands?

A

LOOK

on page 358 of the
BILLBOARD

International Buyer’'s Guide

A
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Classical Music

Ormandy Opens Phila Season
With Non-Subscription Concert

PHILADELPHIA — Eugene
Ormandy and the Philadelphia
opened the 1970-71 season,
Sept. 16, with the first gala
non-subscription opening con-
cert in the orchestra's 70-year
history. The orchestra's season
of nearly 200 performances in-
cludes 34 weeks of subscrip-
tion concerts at the Academy
of Music, its ninth transconti-
nental tour, a six-week Robin
Hood Dell season, and the

Philadelphia’s sixth year at the
Saratoga Performing Arts Cen-
ter in August.

The opening, which observed
the 200th anniversary of Bee-
thoven’s birth, featured pianist
Rudolf Serkin and the Mendels-
schn Club of Philadelphia. In
addition to Ormandy, celebrat-
ing his 35th season as the or-
chestra’s music director, and
William Smith, assistant con-
ductor, conductors will include

London Meet
Bows Chi LP's

NEW YORK—The first re-
cording of Meyerbeer's “Les
Huguenots” and the label's first
albums with the Chicago Sym-

phony were introduced at the
Sept. 15 London Records fall
sales meeting at the Summit
Hotel here.

The Chicago titles, two-rec-
ord sets of Mahler's “Sym-
phony No. 5" and “Symphony
No, 6, the latter with the
“Songs of a Wayfarer” are the
first releases by Georg Solt,
the Chicago's new music direc-
tor, with that orchestra. They
continue Solti's Mahler series
for London.

The four-LP “Les Hugue-
nots” package features Joan
Sutherland, Martina Arroyo,
Huguette Tourangeau, Anas-
tasios Vrenios. Gabrile Bac-
quier, Dominic Cossa and Nic-

olai Ghiuselev with the Am-
brosian Opera Chorus and the
New Philharmonia Orchestra,
Richard Bonynge conducting.

Miss Sutherland also has a
two-record French operatic re-
cital with Bonynge and ['Or-
chestre de La Suisse Romande.
The package contains arias of
Auber, Bizet, Offenbach, Mas-
senet, Gounod, Meyerbeer, Le-
cocq, Masse and Charpentier.

A Tchaikovsky pressing with
Zubin Mehta and the Los Ange-
les Philharmonic features orig-
inal Civil War cannon, bells
and carillon by Mass-Row Car-
illons.

Phase 4 classics introduced
were a Richard Strauss album
with Henry Lewis and the Royal
Philharmonic, and pairing of
Beethoven and Schubert with
Leopold Stokowski and the
London Symphony.

DGG 6-Album Pkg
Ends ‘Ring’ Series

NEW Y OR K—Deutsche
Grammophon Records this
month completes its Wagnerian
“Ring des Nibelungen™ series
with a six-LP package of “Goet-
terdaemmerung” with Herbert

AT OB TATCA RO STAT Gt

HOLLAND POLL
ON CLASSICAL:
53% UNDER 30

AMSTERDAM—In a special
survey of the buying habits of
Dutch classical music record
collectors, Phonogram Holland
discovered that 53 percent of
the disk buyers were under 30
yvears of age.

And this particular group
buys as much of the basic rep-
ertoire — the well-known sym-
phonies and concerts — as the
older group. But it is spending
less money per record.

The total number of pur-
chasers of classical music in
this country is probably not
more than 100,000. (The esti-
mated total number of record
buyers in general in the Nether-
lands is three million.)

Classical record buyers spend
about $70 per annum on rec-
ords. 43 percent of the persons
who took part in the survey
have a record player that is less
than 18 months old. Nine per-
cent had apparatus bought be-
fore 1960,

von Karajan and the Berlin
Philharmonic.

Featured artists include Helge
Brilioth, Thomas Stewart, Helga
Dernesch, Karl Ridderbusch,
Christa Ludwig, Lili Chooka-
sian, Caterina Ligendza, Zoltan
Keleman, Gundula Janowitz,
Edda Moser, Anna Reynolds
and Liselotte Rebmann.

A new Mauricio Kagel avant-
garde piece “Ludwig Van" ob-
serves Beethoven's 200th birth-
day clelebration. Featured are
bass Carlos Feller, baritone Wil-
liam Pearson, pianists Bruno
Canino and Frederic Rzewski,
violinists Sachko Gavriloff and
Egbert Oistersek, violist' Gerard
Ruyman, and cellist Siegfried
Palm.

Harpist Nicanor Zabaleta has
an album of first listings with
Jean Martinon and the Orches-
tra of French Radio-TV. The
pieces are the 1968 revised ver-
sion of Ginestera’s “Harp Con-
certo,” Saint-Saens’ “Morceau de
Concert for Harp and Orchestra,
Op. 154, and Tailleferre's
“Harp Concertino.”

The first recording of "The
Four Elements” by Richard
Hill, John White, Gordon Rose
and Jan Lake is performed by
the London Gabrieli Brass En-
semble. Geza Anda is piano
soloist and conductor of the
Salzburg Camerata Academica
in a Mozart concerto pairing,
while pianist Dino Ciani plays
Weber Sonatas. Completing the
release is a Sibelius set by Okko
Kamu and the Berlin Philhar-
monic.
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Claudio Abaddo, Istvan Ker-
tesz, Lorin Maazel, Zubin
Mehta, Stanislaw Skrowaczew-
ski, Daniel Barenboim, Robert
Benzi, Alain Lombard, A.W.
Mester and Andre Previn. Bar-
enboim also will conduct five
concerts during the tour and
the 114th academy anniver-
sary concert with his wife,
cellist Jacqueline du Pre, as
soloist.

Other instrumental soloists
will be pianists Van Cliburn,
Rudolf Serkin and Alexis
Weissenberg; violinists Zino
Francescatti, Itzhak Perlman
and Norman Carol; cellists
Mstislav Rostropovich and Sam-
uel Mayes; clarinetist Anthony

Gigliotti, and English horn,
Louis Rosenblatt.
Vocal soloists will include

sopranos Evelyn Lear, Phyllis
Curtin, Janice Harsanyi and
Stefania Woytowicz; tenors
Richard Lewis, Peter Schreier
and Seth McCoy, mezzo-so-
pranos Carolyn Stanford and

-Kerstin Meyer; contralto Janet

Paul and Simon Estes, baritone
Barry McDaniel; and basses
Theo Adam, Bernard Ladysz
and Peter Lagger.

Also appearing will be the
De Pasquale String Quartet,
the Temple University Choir,
Singing City Choirs, and West-
minster Choir.

World premieres will be
Clifford Taylor's “Symphony
No. 2, Jan. 15; Louis Gesens-
way's “Commemoration Sym-
phony,” Feb. 25; and Vincent
Persichetti’'s “Janiculum,” Mar.
5. U. 8. premieres include
Krzysztof's “Utenja,” Shosta-
kovich's “Symphony No. 14,"
and Nabakov's “Prelude, Four
Variations and Finale on a
Theme of Peter Ilyich Tchai-
kovsky.” Rostropovich will be
featured on the last.

With ‘Doe’

FORT WORTH — Douglas
Moore's "The Ballad of Baby
Doe” will open the 25th anni-
versary season of the Fort
Worth Opera Association, Dec.
4, 5, and 6 with a special %1
student matinee, Dec. 4.

The principals will include
baritone Walter Cassel, so-
pranc Karan Armstrong, mezzo-
soprano  Frances Bible, bass
Edward Baird, soprano Nell
Evans, tenor Nico Castel and
baritone William Pickett. Ru-
dolf Kruger, general manager

and musical director, will con-
duct,

Tenor Placido Domingo and
soprano Gilda Cruz-Romo will
appear in Puccini's "“La Bo-
heme,” Jan. 22 and 24, while
Mozart's “Don Giovanni," Mar.
5 and 7, will feature bass Jus-
tino Diaz and soprano Mara-
lin Niska. The latter opera will
be presented in English. Bizet's
“Carmen” will close the season,
April 23, 24, 25, with mezzo-
soprano Joy Davidson and tenor
John Alexander.
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NEW Prize-Winning
Polish Release

“KIN R!!

AN OPERA IN 3 ACTS
BY KAROL SZYMANOWSKI

Awarded the Grand Prix National du Disque Lyrique
—L'Orphee d'Or—by the Academie Nationale du
Disque, Paris.

Soloists, chorus and orchestra of the Warsaw State
Opera House, conducted by M. Mierzejewski

Stereo Album Set 8T XL 0250/5T XL 0251.
“MUZA" Label—Poland

For information and orders, write:

POLISH RECORD CENTER OF AMERICA

3055 North Milwaukee Ave., Chicago, |ll, 60618

TORONTO MUSIC CENTRE
779-781 Queen Street West, Toronto 3, Ont., Canada

IRAMAC FRANCE

17 bis Rue des Tilleuls, 92 Boulogne sur Seine, France

The Question:
CLASSICS—How do you move them!

The Answer:

BILLBOARD's October 10th Issue.

October 10, 1970. Billboard presents a classical
case study of a great composer, Ludwig van
Beethoven. A discussion of Beethoven's relevance
to a youth oriented cult. A report on releases for
1970. A guide for dealers marketing classical
recordings during Beethoven's bi-centennial. Bill-
board’s October 3rd Beethoven Special. Get into
it. And enjoy a classical push. Advertising closing:
September 30th.

65


www.americanradiohistory.com

REGULAR CLASSIFIED AD: 35¢ a word. Minimum: $7. First

line sat all caps.

DISPLAY CLASSIFIED AD: 1 inch, $25. Each additional inch

in same ad, $18,
Box ruls around all ods.

NATIONAL AECORD PROMOTION AND
Publicity, Pressing. No job too small.
Consultation; questions answered re: re-
€0 . publis 8 distribution., Mor

Wax Fromotions, 1650 Broadway, N.Y.C.
CI 7-2158. tfn

NATIONAL RECORD PROMOTION

(You Record It—We'll Plug If)
Distribution Arranged

Maojor Record Label Contacts
Des lay Coverage

Mogozine and MNewspaper
Publicity

Booking Agent Contfocts
Public Relations Service
Record Pressing

Movis Promotion

Mosters Leosed

Send all records for review fto:
BRITE STAR PROMOTIONS
7I8 16th Ave. 5.

Mashville, Tenn. 37203
Coll: MNoshville: (515 I-H--I-ﬂﬁdu

AFTER HOURS PDETRY — REAID
ground the world, Nothing else ke it
Bend %1 o Jake Trussell, Box 951
Kingsville, Tex. se2b

ASSORTED BLACK GHREETIMNG CARDS
avallable to retailers in attractive kits
mnl.l.]nju-ni; 1 cards. Space-saving kit ls
a beautiful and profitable compliment
o your ulgulu produet lUne. Soulfully
Yours, P. O, Box 491, Oshkosh, Wiseon.
sin S4901. oed
ATTENTION ALL GROLIPS, NEED A
place to rehearse? Czark Attractions has
a fully sound proof studio avallable for
rehearsals and auditions. Call 312; 848-

ATTENTION! RECORDING COMPANIES
—Dhn tn“ need songs, lyrles or speclal
mate T Excellent material aw ble;
all fields! Singer: Contemporary (H & B).
BRCa: jor labels, seeks contract

in Productions, ete. Billboard, Box No.
th St., New York, New

5038, 165 W.
York 10036, 2026

BEHOLD I'M GOING BROHEE FROM AD-
verﬂn.l.ng& I've written gongs and
racked of thoem. I may have a hit son
—hbuat $2Z.50 defrays expenses, Richa
Grimes, 4200 Tejon Street, Denver, Colo-
rado BOZ11, ocdd

ey ———

CHARTS WANTED—TOP TUNES SUR-
vey freak and playlist colleetor would
like to trade or buy charts; any ecall,
format, or date. M., Mann, 1906 N,
Broadway =12, Moore, Okla. 73060, se28

CURRENT COMEDY — 8570 ORIGIMAL,
topleal one-liners each issue, twiee a
month, for entertainers, wmﬁ.luns, dee-
jays, public speakers. Send for fres
sample: Current Comedy, Box M, 300
New Jersey Ave. 5.E,, Washington, D. C.
20003, el

D.J. ONE LINERS! WRITE FOR “F L

Ca é:;iimﬂdjr:h ntrﬁ‘ml“ %‘EC Tuull.‘-:
a BTHES,

Voice Drop-Ins, D.J. Source Guide, an

much more! Command, Box Eﬁdﬁa:ﬂ,

San Franeciseo, Callf. 94126, tfn

FAST FUNNY ONELINERS FOR JOCKS
520/ year., No junk. Huffman, 4213 River-
dale, Anaheim, Calif., 92808, E0W

GET Lﬂ‘FﬂLT EﬂE’ﬂJHE JEWELRY ..i'i’
STl R

0o 4 "
nix, . B500E, eLowe E'El.:.':

LED TURN ON BEFORE Yl.:rU'H!:‘.
turned off. lﬁﬂtrfus a month for $3.00.
Bend for free . P. 0. Box 612, Tum-

p. P
ersville, N.J. GBO1%. ocl?
MUESIC COMPOSED TO YOUR WOHRDS.
Exeellent composers, 50 ownership
Review, publish, record and pro-
mote. Sound, Box B33, Miami, Florida
J3135. s26

NEW ED;EI}Y! 11,000 RIOTOUS éLﬁ.ﬂ_—-

SaERn . Dol atdpceditionally
- n‘ ‘ w

und, Mariposa, Calif. 55338 — tfn

OFFICE FOR RENT, $200 FER MO, IN.
uire 1650 Broadway, N.Y.C., Rm.

Er call ?EE-ETﬁ. e M ﬁ%

POSTERS, BLACK LIGHTS, INCENSE,

beads, patches, stickers and decals. SnErlllf:l

for free catalog, (404) B76-1604. H & B

Distributors, %51 Peachiree St., N.E., At-
lanta, Georgla 303060, PP ]

READ BACK ISSUES ALAS TS.

%?'ﬂ" Wﬁ:eci:r “"E, nvnl.labiﬁ‘.‘?' :ﬁg?ﬂ
ame urt, Vancouver, Washing.-

ton 9BG6L. il poiy,

RECORD MAGAZINES — OVER 15,000
back lssues bnu:hh mold. Latest list

E;lé_y ﬂ:{“w askett, Mm“ﬁg:j

fOgt Fuimops: AyAnAm:
T ppar estehester

County. Call (814) LA B-4760

23 % o g

-HOUR AIRCHECHK OF ANY LOS AN.
eles stations. $10. Huffman, 4213 5
Eﬂ&, Anaheim, Callf. 92804, Hiﬁ;

USED COIN MACHINE

EQUIPMENT

FOR SALE—FULL LINE VENDING
Machine Houte, owner retiring. $900,000
lus pe;] year ‘?ﬁfju ng ﬂ.rmumce- Estah-
ATH. : Box 5, Living-

ston Station, Columbus, Ohlo 43257 oed

issue,

CLOSING DATE: 5 p.m. Monday, 12 doys prior to date of

BOX NUMBER: 50c servica charge per insartion, payabls in

edvance; also allow 10 odditional words (at 35¢ per
weord) for box number and address.

CASH WITH ORDER. Classified Adv. Dept., Billboord, 165 W. 46th 5¢., N.Y., N.Y. 10036. (212) 757-2800.

paomonowas seavcis [ e wario

EXPERIENCED, CREATIVE DIRECTOR-
Producer for medium market, VHF net-
wark affiliate, one of the Midwest's
finest full color plants. Full experience,
Supervisory abil iy and creativity essen-
tial for direction of r local produc-
tions, documentaries and diree E A%
signments. Give full de of produe-
tion and directing experience and crea-

tive ents in initial reply. Write
Box Mo, 5036, Billbaard, 165 W. 46th S5t.
New York, N. Y. 10038, se26

GIRL SINGERS AND DANCERS WANT:

ed for group now being formed. Must

be atiractive and ages between 20 and

30, Must be able to travel. Crark Attrac.
ons. J12: 368-8316.

ATTENTION, RECORD COLLECTORS-
Dealers, 10040 45%s 857; 100 45's, £8.80;
plus freight. include D.J.'s, mos,
J.B."5, Wew or Old Hits, all different.
Send for sales and auction lists. Lee's
Music Center, 6285 S.W. Bth St., Miami,
Fla. 33144. Miami's only complete record
EErviern. o o

COLLECTORS — LPs, HARD TO GET
records — sound t.l"ﬂl:i'.l jaxz, classiecsal,
country ups ete. Call LO7-6310, Mr.
King, 15 N. 13th, Philadelphin, Pa, se28

| SO.
reasons, John Mabrito, 417 Blake
Street, Helper, Utah B4525. sel6

MALE OR FEMALE
PUBLICIST

to fake over music division of Inter-
national PR company with offices in
major cities in the world.

Clients ronge from Jozz to Folk to
Soul to Rock,

Must have top contacts with under-
ground press, consumer press, music
trades and Mational magazines ond

WRITE.

Company offers profit shoaring and
participation on new business.

BOX 5038
¢/ o Billboard
165 West 46th 5t

Meow Yark, M. Y. 10034
el

MUSICIANS WANTED FOR CROUP, OR-
gan, drummer and lead Itar. Must be
able to travel. Must he le to read and
double on other Instruments. Ages, 21
and HE. Czark Attractions Ince. hm:.
J68-A316.

OPENING FOR MANAGER OF THE
ultra-modern 6.500-seat Utiea Memorial
Auditorium. Minimum starting salary
513} per vear., Direct all inguiries
and resumes to the Personnel ﬂ“t'
ment, 1 Kennedy Flaza, Utlea, ik, o
13502, ol

SALESMAN FPOR SMALL NEW YOHRK
record distributor specdalizing in inter-
national Imporied labels. Ful rt Hme,
{212y 357-34 or write Box 0. 9034,
Billboard, 185 W. 48th St., Mew York
N.Y. 10036 e

CARTRIDGES — TAPES

LEADING TAPE WHOLESALER WILL
sell highest chart tapes at lowest prices,
Top labels. Send for eurrent list. Can

5 Records, 17 Alab Ave., Isla
Park, N. ¥, 11558, (818) 4950047 48,  tin

CARTRIDGES—TAPE—ACCESSORIES

All color B-track earts, any quantity.
Lube tape, costom end regular
Joaded hinnks and acceasories T

GOOD NEWS, INC.

TAPE SERVICES

P. 0. Box IM

King & Chestnut Sts. N.W.

Janestown, Pa. 17038

Phone: (717) B&5-4100
I¥ ne answer, (F17) 3F3-7791 5

f .1 al

CARTRIDGE/CASSETTE ONE-STOP

Fconomical Short Run Duplicating
is our Speclalty.

We manufecture and sell duplicators
£745.00 and up. Hi-speed winders and
loaders $485.00 up,

Cartridges 35, casseites 40v, cassetia
boxes 7¢, cassette labels 1¢, P/ labels
for B-track cariridges 2¢, slip/cases
d¢, shrink film less than 1¢, Q-splices
1%¢, RCA lube tape for B-track—
$1L.25 up 180F reels.

We duplicate 8-track and caasettes as
low ag 4#0¢ sach.

STARS, INC.

114 Tenneisae M.E.
Albuquerqgue, MM, B71048
Phonae: (5305) 248-5870

DISTRIBUTING SERVICES

ATTENTION, RECORD OUTLETE. WE

have the largest selectlon of 45

oldies and E?Il_:d.iu at 25¢ oach, o

major label lstings at promotional

E‘Lif‘..:::‘.mf‘"ip’.?{ ’:'{?ﬁd g ’fnn 1135
. BIVOUS, [

W. Elzahsth Ave., Linden, N. J. 07036.

STEREO AND MONO ALBUMS

FROM 90¢
Call or write for our complete Ust-
ings of Christmas, Hock, Sounl, Jazer,
Eérltuali ate,

CORFPIO MUSIC DISTRIBUTORS,
6710 N, Broad St., Dept. BB
Philadelphia, Pa. 19128
Phone: A.C. 1155 549-5772 s

Lr i

tin
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FOR SALE

NIGHT CLUB
DISCOTHEQUE

In Palma Mallorea a8 golng eomoern.
NET PROFITS: 865,000

Apply:
KNIGHT, FRANK & RUTLEY

20 Hanover Sguars;
London WIR OAH.
Phone: 01-629-8171 (London)

Telex: 245384
Bn2h

& — e ———el

MAJOR LABELS — COLUMBIA, RCA,
ete, Current recent eatalog LFPs,
l:'-rmtqu Country, Sound Tr Jazzx,
ete. Sale 1,000 sterec LP’s, 8699, 11 LD
7-6310, King, 15 M. 13th St., Phlladelphia.

5026

1-INCH SCOTCH (1 ROB—I1035 M) EMPTY
Nab Heels and Boxes. New, unopened,

cartons of 5; $3.20 per reel. Cash, mone

order, check. Minimum order 10 ree
repl."lﬂi Eam;rlu.!’]gra d, $4.20, Pe-
& free on reguest, Iffrich Reeord-
ing Labs., R. D. 22, Allentown, Pa. IBlt‘."I'f.'!.
i |

USED 8-TRACK DUPLICATOR
MASTER AND FIVE SLAVES

Capacity 50 Certridge Losds
Per Hour—§1,585

STEREQ CASSETTE DUPLICATOR

Master and Foidr Slaves
Capacity 120 C-30s per hour

Like New, Still in Warranty
£2,495

STARS, INC.

¥ Tennesses M.E.
(505) 248-5870

Alsugquergus, M.M. aT108
tin

SERVICES

CUSTOM RECORDING SERVICE. TAFPE
and dize. Steres and mone, Live and
copies. Editing. Masters and pressngs.
High quality at reasonable rates. Joseph
Gilovanelli, Audio-Tech Laboratorie
ﬁlﬁiﬂtwklrh Ave., Brooklyn, N. ¥.

FREE LITERATURE: Pﬂhﬂ!ﬂﬂ- LiA-
bels, business cnrds rubber
stamps, ordan’s, Hﬂ. Weat Anor,
Lima, Ohio 45801. tfn

WANTED TO BUY

TB's, 45's and LP's. LAAGE QU ANTI-
ties., Wm. Haskett, M o Ind,
45158, ocd

o E———

LIGHTING

PSYCHEDELIC LIGHTING, ADVANCED
electronics, (=

et o1 (erodiidy war e o
[=i. L Eik Wi . ] -
est catalog: Ilotksl‘mnlu. 42.BB Wende .
Cambridge, Mass., [Fi138. tfn

BUSINESS OPPORTUNITIES

WANTED—CAPITAL FOR PRODUCING
new artist. Detalls worked out to satis-
faction. Box No. 5040, Billboard, 185 W,
16th §t., New York, N. Y. 10038. seld
DISTRIBUTOR FOHR
ties, Omly established

organlzations econsidered. Send partd

5 i | I
lars tog t. N, C r Corp., Ti
bl B TR S

PROFESSIONAL SERVICES

ATTENTION: DJs,
ized custom mos,; drop-ins, commer-

als, ete. rite for free samples and
literature; Mother Cleo, P. 0. x 541,

MNewberry, 5. C. 201048, self

RECORDING FOR RADIO PRODUCERS,
agencies, musicians. Mono and stereo.
Erunln# and weekend sessions available.

Demo-Yox Sound Studio, 1038 Bay Ridge
Ave,, Brooklyn, N.Y. (21 T34,
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Sexy Je T'Aime’ 45
Spins Wis. Jukeboxes

* Continued from page 55

30 and more copies so they can
s¢ll them retail.

However, 1 have had to take
the record off in one instance
because of complaints from fe-
male patrons in a tavern.”

“You just have 1o listen to
both the Philips and A/S ver-
sions to appreciate the differ-
ence,” says Mowers. “They both
were introduced in the United
States several months ago. We
sold the Philips® version, too.
But the A/S version kept build-
ing up and without airplay.

“As far as |1 know, only one
station here has played the A/S
version. Dr. Bop at WAWA
played it one night at 8 p.m. on
FM and got fantastic reaction.
He made up a poem to read
along with it. We had retail busi-
ness on the record the following
day but Dr. Bop was hesitant
about playing it again. Then the
jukebox operators started pick-
ing up on the record.”

Mowers says that the A/S
record (performed by the 101
Strings Orchestra and featuring
Bebe Bardon “with special sound
effects’”) was never an item he
would order 1,000 at a time. “I
would order like 200 and 300.

Royal Disk Dist. in Chicago
was out of it as often as it
had i1t in stock and now I've

started ordering it direct. I'm
moving about 150 copies a week
right now.”

Jukebox programmers in the
region, according to Mowers, are
carrying around five and six
copies in their car because many

location owners have objected
to having it on the jukebox but
then change their minds. “Some-
times a programmer just puts
it on the box and leaves.”

Operators are selling the disk
to location for 98 cents. “Many
taverns are turning them over
for as much as §2.10," Mowers
SAYS.

Mowers believes that the Eng-
lish title could be one factor in
the disk’s popularity (the Philips
version sold around 150,000
copies with almost no airplay)
because people sometimes are
not attracted to foreign titles on
jukeboxes.

“But basically, the A/S rec-
ord is just different. We play it
in our store and people turn
around as ask what is is. The
record is a lot of fun.”

Tapethon Bows Unit

o Continued from page 58

tomers—"it's time we took a
lesson from the carnival opera-
tors throughout the world who
know how to motivate buying
with music,” he said.

Tapethon has been primarily
known as a background music
(both portable and wired) in the
past. However, Anthony says
that the l4-year-old Inglewood,
Calif. concern is now into a
number of different areas, such
as the manufacture of chimes
and carillons for buildings and
churches. The chimes/carillons
are designed to strike the cor-
rect times as well as play a pre-
selected tune.

r____----q---Fq"q--‘H_“‘-H---ﬂ---------ﬂﬁhﬂ'_-------r

ORDER-GRAM

Classified Advertising Department

BILLBOARD MAGAZINE
165 West 46th Street
New York, N. Y. 10036

separately) in

1. Please run the classified ad copy shown below (or enclosed

issue(s):

NAME

- . - - e

ADDRESS

CITY

STATE & ZIP CODE

INTERNATIONAL

COLORFUL POSTERS FOR ALL
events, Lowest prices. Free delivery
anywhere. Bri t eolors, In alzes

14x22, 1Tx26, 22x28. er B0 or more.
Also fluorescent Bumper Sirips in any
. Bend for ¢ colorful bro-
chure. HRoyal Printing Co., 3117 N. Front

St., Philadelphia, Pa. 19133, Phone: (215
736.8282 or 739-0264. 'iﬁ

REAL ESTATE

TAMFPF FLA . —i . FI. OFFIUCE
on !-!.ﬂ;n:l Dale ru'rEEn- wy. 1 mile to
al rt, 2 & to downtown. Alr con-
ditioned; walled-off panelled offices;

Hnl.wﬂl.ls:nm?dll hLMt‘ E?Hﬂ: S

=0 Hillshorough Ave., Tam-
pa, Fla. 33610. Phone: (813) Hm.ﬁg‘

SCHOOLS & INSTRUCTIONS

HVILLE, TENN. FIRST-
n three to four wesks.
Tuition, $30. New classes start ecach
Hnnd:f'. American Institute of Radio,
2522 0ld Lebanon Roasd, MNashwville, Tenn.
ATi14. 615—BAS-0:159. ool

R.EL'S FAMOUS (5] WEEK COURSE
for the first-elass Radio Tealephons 13-
conse 158 the shortest, most effeciive
course in the nation. Owver 385 of R.E.L
graduales pass F.C.C. exams for first.
class Heense, Total tuition, 3305, Job
plagement free,. Write for broehure.
Hadio Engineering Ineerporated Scheaols,
1338 Maln 5t.. Sarasota, Florida 33577,
or 2123 Gillham Toad. Kansas City, Mis-
souri 64108, or A Caroline Bt.. ‘l’ﬁﬂ,-
ericksburg, Virginia 22401, or 625 K.
Colorads Sit.. Glendale. Calif. 91205. tn

ST

[l YOUR PAYMENT MUST ACCOMPANY THIS ORDER

O -

EXCHANGE
___UNTED STATES___

COILLEBECTORS — HRARE

e s ey “'n:
=i 1 i} A O 8
Box %h. Ernnflw. N, ¥ 1134

PAUL McCARTNEY'S NEW LFP. ALED
"E'?]Eﬂna{_lrml Jmm?"'ﬁhr Ringo, all
Eng. ndergroun roups, or an
other English album, 2650, airmailed.
Singles . Regord Centre Lid., Nun-
eaton, England. eow

CLASSIFIED
ADVERTISING
DOESN'T
COST,

IT PAYS.
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International News Reports

Japan Disk Sales
20 Percent Increase

LONDON—This year A&M is
expected to account for over four
percent of total sales of licensed
product in Japan, Minouri Suzuki,
managing director of the King Rec-
ord company, A&M’s Japanese out-
fet, said at the company's interna-
tional affiliate meeting. He also
estimated that A&M product would
be making up 12 percent of King's
tolal sales by 1971.

Commenting on this success, Su-
zuki said that Herb Alpert’s “The
Maltese Melody,” of which King
moved over 200,000, plus the two-
LP sets “"Brass Are Coming"” and
“Greatest Hits" have all been heavy
sellers. Increase in sales of Burt
Bacharach material, following the
composers recent Grammy and
Oscar awards, and Sergio Mendes
and Brazil '66°s tremendous popu-
larity have also contributed to the
growth of A&M in Japan.

A special A&M programming
and promotion office was set up by
King last year. This, said Suzuki,
enabled his company to lease di-
rectly with A&M publicity depart-
ments around the world and one
of its first projects was the success-
ful negotiation of a 30-minute se-
ries of “A&M Music Special” pro-
grams for broadcasting on Japan's
FM radio network.

Turning to the Japanese market
in general, Suzuki said that last
year, disc production topped 133.-
500,000 units in a country which
has only 100,000,000 inhabitants.
Sales of LPs and singles were worth
$£165,000,000, Annual growth of
the number of records produced
has been between ten and fifteen
percent while sales have been -
creasing at the rate of nearly 20
percent.

Of the total number of records
sold last year, 70 percent were
moved directly from the manufac-
turer to the country’s 6,000 retail
outlets, 20 percent were sold
through an independent distributor,
and ten percent through record
clubs or mail order organizations.
There are, reported Suzuki, no rack
operations at the moment in Japan.

Until recently, 30 1o 35 percent
of the market consists of albums,
while singles accounted for the
remainder, but Suzuki predicted
that by the beginning of next year,
LP and single sales would be equal.

About 40 percent of the records
released last year in Japan origi-
nated from abroad and were dis-
tributed by eight of the ten major
companies. All releases are In
stereoc only. ‘ .

On the retailing side of the in-
dustry, Suzuki said that deaiers
were allowed to return up to six
percent of unsold stock. “However,”
he added, “as manufacturers have
a practice of delivering arbitrarily

Nippon Release
U.K. Ember Line

TOKYO—Ember Records has
completed an agreement with Nip-
pon Columbia to release all Ember
product in Japan and Okinawa
through Nippon Columbia. A mini-
mum of 12 albums will be re-
leased during the first year, starting
Thursday (1). The program will
include promotion behind label
artists generally, rather than spe-
cific product. This program par-
allels Ember’s arrangement con-
cluded last month with Trans
World Corp.,, Montreal, for Ca-
nadian distribution. Jeffrey 8§,
Kruger, head of Ember, is pres-
ently preparing for entry of his
label in the U.S5. market.

Barbra-Gordon

TORONTO — Barbra Streisand
this week recorded two Gordon
Lightfoot songs, which are pub-
lished by Early Morning Music.

Al Mair, head of Early Morning,
said the songs were “If You Could
Read My Mind"” and “Your Love's
Return.”

their important new releases to re-
tailers subject to the proviso that
the unsold stock may be returned,
the return rate ultimately reaches
about 20 percent on average.

Resale prices set by the manu-
facturers are strictly observed and
there are no discount sales.

Suzuki also outlined the growing
tape market in Japan. Cartridges
currently account for about 8O
percent of pre-recorded tape sales
although cassettes are expected to
catch up in the next 18 months,
particularly since the introduction
of the new 90 minute units, Nippon
Victor and CBS/Sony, two Japa-
nese majors, recently released guad-
rasonic tapes and mnext month,
Suzuki's own company s issuing
its first quad product.

He told the meeting: “VTR tape
in reel-to-reel configuration is al-
ready offered by a few manufac-
turers but not in cassette form as
yvet."

o

o
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PRESIDENT JERRY MOSS, center, with some of the visitors to the

fourth international meeting of A&M held in London last week. Also
on the picture are, left to right, Gerry La Coursiere, managing director
A&M Canada, Lou Adler, president Ode 70, Bill Infante, RCA Mexico,
David Hubert, international director A&M, Marty Luftner, Ariola Euro-
disc, Germany, Pat Pretty, press officer, Conrad Lawrence, Polydor
Music Denmark, and Ted Insley, RCA France.

U.K. AGM to Launch
Mayfair Budget Line

LONDON—Launch of A&M's
new $2.39 Mayfair line will be
Sept. 25, the company's fourth in-
ternational affiliates meeting was
told last week. First release will
comprise ten albums by Herb Al-
pert, Sandpipers, Pete Jolly, Way-
lon Jennings. Jimmy Rodgers,
Bossa Rio and Chris Montez plus
three “Vanous Artists" LPs.

An extensive advertising cam-
paign and point-of-sale posters will
back up the launch and the slogan
“Unwind to the Sound of A&M
Mayfair” will be used throughout
the initial sales campaign.

Introducing the label to over-
seas licensees at London's West-
bury hotel, A&M England's gen-
eral manager John Deacon de-
scribed the new outlet as a “rev-
olutionary step for A&M."

He continued: “In many respects,
we in Britain have proved that
bargain price records can increase
sales of full-price product. Our re-
lease policy for Mayfair will be
exactly the same as that for full-
price material and it is interesting

Apple Rights to

Swedish Firm

STOCKHOLM—Reuter & Reu-
ter Forlags has acquired the pub-
lishing rights of the Apple Music
catalog in Scandinavia. It has also
moved into new premises,

R&R’'s company Essex Music
will be responsible for the Apple
Music material. R&R has also ac-
quired the publishing rights in
Scandinavia of the complete Edi-
tion Barclay catalog,

Earlier, Scandinavian publishing
rights for Jobete Music had been
added o R&R's publishing list.
Previously, R&R had been respon-
sible for the Jobete Music catalog
in Sweden and Imudico A/S of
Copenhagen the rest of Scandina-
via. More recently, R&R success-
fully negotiated for the rights of
the German UFA, Wiener Boheme
and Dreiklang-Drei concerns.

General manager Lennart Reu-
terskiold says that his company
has always been deeply involved
with standard material — R&R
claims to have more than 2,000
different titles which fall into this
calegory,

Recently, he has signed eight
leading Swedish lyric writers to
write new lyrics to many old songs.
Many of the lyrics date back to
the "30s, says Reuterskiold, and are
rather out of date.

Lyricists who have been signed
by R&R for this specific pupose
are: Povel Ramel, Lars Forssell,
Peter Himmelstrand, Beppe Waol-
gers, Olle Adolphsson, Ninita,
Hans Alfredsson-Tage Danielsson
and Carl-Lennart
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to note that all three sampler al-
bums we have released in the UK.
have reached the charts.™

Introducing the A&M England
presentation on Wednesday, Euro-
pean director Larry Yaskiel hinted

(Continued on page 71)

Lucien Morisse
Is Found Dead

PARIS — Lucien Morisse, who
helped found the French commer-
cial radio station Europe Number
1 15 years ago, was found dead
in his Paris apartment Sept. 11.
Morisse, 41, was a director of the
independent record company Disc
AZ. From the age of 17 he worked
for the French State Radio and
Television organization, leaving to
help start Europe No. | in 1955.

Morisse was responsible for in-
troducing a more dynamic ap-
proach into the French radio
scene and went up against the
establishment by giving young
people a chance to make a career
in radio. Among artists he discov-
ered were Dalida and Michel
Polnareff.

Radio Lux Exec
Promotes Groups

NEW YORK—Hubert Terheg-
gen, group director of Radio Lux-
embourg's publishing affiliate, Ra-
dio Music International, arrived
to schedule tours for three of his
recording acts, whose product will
be released in the United States.

Focus, & Dutch underground
group, will begin a two-month
tour on Dec, 1, set with Lon Har-
riman of CMA.

Sire Records, which holds the
world recording contract on Fo-
cus, exclusive of Benelux, 15 rush
releasing the proup's first album,
“In and Out Of." Out on Oct. 15,
six weeks before the tour staris.
Disc’A-Z, the Sire distributor in
France, and Polydor, who dis-
tributes Sire in most other parts
of Eumi:e. are also readving the
Focus album for release.

Another Radio Luxembourg act,
Tax Free, have been signed by
Schwaid-Merrenstein, and will be
recorded this week for release
worldwide on the Polydor label.

Finally, Terheggen placed a
third group, Bismarck, with the
Decca label. The group’s first sin-
gle, “Drive on Driver,” will be
released next week.

The three deals were set by Ter-
heggen for the Brussels-based
branch of the Radio Luxembourg
group, mass audio productions, a
division of Radio-Tele-Music, Hol-
land-Belgium.
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U.K. Decca

Informal Meet

LONDON—Brntish Dececa's an-
nual conference held Crawley, and
York was built around the com-
pany’s belief that it should cement
closer ties between head office and
its sales force. And apart from the
presentation of its launch on musi-
cassette. the main theme of the
regional meetings was domesticity,

Details were also revealed of the
company's plans to enter the cas-
sette and eight-track markets (see
separate story).

Decca executive Fill Towers said
that the major part of the meeting
was taken up by domestic issues
and lengthy question time periods
where the salesmen could talk to
Decca executives on various prob-
lems met in the field.

Decca's meetings were informal
—similar to Pye's Buxton meeting
recently—designed to give both
head office and salesmen a greater
insight into the workings of the
company and how closer liaison
can be achieved by both parties.

AL SRR ATAT AT DOVSTRIFT SRt

PARAMOR TO
N.Y., CALIF.

LONDON—Alan Paramor, man-
aging director of Lorna Mousic,
London, was due in New York
Monday (21)where he will stay for
cight days at the Americana Hotel.

Paramor will then fly to Clovis,
N.M., for a visit to Norman Petty
and from Oct. & will spend eight
days on the West Coast based at
the Hollywood Roosevelt.

AR RAE RACATRTETTH VIR AVOTATA0Ar it

Milan Music
Fair Opens

MILAN—The fourth Interna-
tional Music Exhibition (Salone In-
ternazionale della Musica) was held
here, Sept. 6-13, In its four-year
existence SIM has become an im-
portant exhibition for musical in-
struments, amplifiers. recorders,
record and tape plavers and hi-fi
equipment manufacturers.

In all, SIM occupied an area of
6,800 square metres at the Milan
Trade Fair venue. A total of 122
different brands of musical instru-
ments were on show (72 in 1969)
and Bl makes of amplifiers and
hi-fi (50 last vear).

On display, too, were 28 business
and consumer publications—there
were |7 available in 19609,

An impressive international fla-
vor was a feature of the exhibition
—1there were 4,000 musical instru-
ments and amplifiers shown at this
vear's SIM, with product emanating
from Eastern and Western Europe,
the U.5. and Japan.
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International
Executive

Turntable

Nevil Skrimshire has joined
Record Retailer as advertising
manager and took up his duties
this week. For Skrimshire, his RR
appointment marks a return to the
record business, in which he has a
wealth of experience, following a
iwo-year break during which he
has been promoting trade film
shows for oil companies. Before-
hand, Skrimshire spent 15 wyears
with EMI Records, where he
worked on sales promotion and
advertising liaison, A noted jazz
guitarist, Skrimshire is also well
known as a collector and authority
on pre-war jazz records.

Rolf Lonberg, formerly at Swe-
den Music's copyright department,
Stockholm, for seven vears, ap-
pointed manager of Edition Lib-
erty, the publishing company of
Grammofon AB Electra, Former
manager, Hans Englund, switches
to label manager. In mid-April.
Lonberg was in London to close a
deal with Tony Roberts, general
manager of Warner Bros. Music
Lid, As a result, Edition Liberty
now has control of the WB catalog
in Scandinavia, Finland and Ice-
land.

David Paramor, the former UK.
EMI staff producer who has been
working for French Vogue in Lon-
don has joined Belwin Mills Music,
London, as professional manager.
He replaces Tony Hiller who left
the company recently to set up his
own independent publishing com-
pany. ;

Ove Hanson has been appointed
manager of the Sonet Music AB
company, Hanson was for many
years with Sweden Music AB.

ESPEN ERIKSEN

ADRIANO
CELENTANO

|
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O e lalian Song

s ecolls

CLAN CELENTANO
CORSO EUROPA, 7
20122 MILANO
TELEFONO 70.42.61

ITALY


www.americanradiohistory.com

Intemational News Reports

From The

Music Capitals
of the World

LONDON

U.S. Edwin H, Morris company
i5 restructuring to enter the con-
temporary music field. John Ve-
lasco is the new professional man-
ager of the company which will
begin operations on Oct. 1, based
on Tilney Street, London, the
offices used by Jimmy Webb's
Canopy outfit which Velasco used
to run. . . . EMI—firm believers
in self-service in record stores—is
opening another branch in Man-
chester at the end of October as
part of an expansion program. The
HMYV store in London's Oxford
Street was the pioneer self-service
outlet and it is estimated that the
company will raise its present num-
ber 10 25 shortly with new
branches in several provincial
towns. . . . Songwriters Les Reed
and Barry Mason are joimng
forces again and plan the launch

YOUR MAN IN LONDON

Ind Record Producer, Established 20

Music Industry with own
mrding Studio (multi-track). Ex-
perienced im all aspects from
production to marketing. Folk to
progressive. A Budget Record Pro-
duction Professional. i['s :hli;li!ll"ln
personally place, acquire, pu "
market, pioneer, negotiate, sell,
produce and create.

In complete confidence contact:
Box £795
Billbpard Magazine
165 West 46th Street
New York, N.Y. 10036

of a new label Ram, aimed at the
progressive market next year. Reed
and Mason split ulp seven months
ago. One of the first new songs
they have penned is “Someday
Soon.” . . . In readiness for the
move in the new vyear (0 new
headquarters in Ilford, Phonodisc
—the Philips and Polydor distribu-
tion company—have hired two
executives to join the management
team. Fred Exon, Polydor’s former
managing director in Canada and
Tom Rooimans. Exon will become
commercial manager with respon-
sibilities for dealer haison, export,
telephone sales and the general op-
erating of the company. Rooimans
will be in charge of general effi-
ciency. . . . Welbeck Music, now
part of the new ATV-Kirshner set-
up, is currently expanding its staff
and a new copyright manager and
new professional men will be
named soon. The company received
a citation of achievement from
BMI for "Call Me,"” receiving over
one million broadcasts in the ULS,

PHILIPF PALMER

SAN JUAN
Bobby Bryan (CBS) appeared at
La Concha Hotel. . . . Manolo

Guerra, from Mexico played in
Luis Vigoreaux Show over Chan-
nel 4. . . . Joe Loco and his group

{(Fantasy-MGM) at La Terraza
Nightclub. . . . Di Maric (CBS)
booked at La Rue Lounge. . . .
Chano Scotty (Musicor) in a re-
turn engagement at An Jeronimo
Hotel.

Bernard Brechi, manager of
Sonus Electronics of Caracas,
made another trip to Puerto Rico.
Sonus has already released over
100 titles in both 8-track car-
tridges and cassettes from their li-
censees: EMI-Odeon, Capitol, Ul-
tra and their own Sonus label, all
manufactured in their plant at Los
Ruices in the outskirts of Caracas,
. . . Ralph Lew and Sol Greenberg
of Transcontinental Record Corp.
and MGM Records visiting local
wholesalers and promoting the
coming albums by Ray Rivera Or-
chesira, Orquesta Dee Jay, Felix
Caballero and Raph Roig Orches-
ira, the initial release in the new
MGM Latino catalog. . . . Magid
Triplets, singers and dancers who
made a single for Columbia Rec-
ords, appeared at the Club Caribe
of the Sau'ihe Hilton Hotel.

Boringuen Records of Puerto
Rico promoting the new album by
Papo Roman “La Vida Terna” ti-
tled after the tune by veteran
pianist-composer Frank Damiron.
Roman has his own TV show over
Channel 2 and Damiron is a
member of “Los Alegres Tres"
(The Happy Three) one of the
top-rated programs over the same
channel, who also record for the
Borinquen label. . . . Kubaney
Records of Hialeah, Fla. offer the
latest albums by Johnny Ventura
and his Show Combo with its fea-
ture tune “Chumba la Chumba™
also another album by veteran
singer Leo Marini and with the
somewhat different title: “Doce
Canciones Que Nunca Grabe”
(Twelve tunes that 1 never re-
corded). The big single by this
label is “Macondo,” by Pijuan and
his Sextet which has been in very
high spots in the Puerto Rico
charts during the last weeks. . . .
Lebron Brothers (Cotique Rec-
ords) in the No. 1 spot in the
WKAQ album chart with their LP
“Salsa y Control.” . . . Neliz Rec-
ords, another local label, pro-
motes “Cante Usted Conmigo"”
(Sing Along With Me), by Johnny
Albino and his trio of guitars and
voices.

Blanca Rosa Gil (Benson Rec-
ords) featured at the Hipocambo
nightclub, . . . Miguelito Valdes
(Mr. Babalu) appeared at Coco-
lobo Lounge of El Flamboyan
Hotel. Valdes started recording
with Orgquesta Casino La Playa
for RCA Victor about 30 vyears
ago. He is alse known as com-
poser of “Letargo” an all-time
popular bolero. . . . Los Fantasti-
¢os, rock group from Spain played
their first engagement at the Cari-
bar Lounge of Caribe Hilton Ho-
tel. . . . Pijuan (Kubaney) at El
Chico Saloon and The Turnpikes

B.B. (billboard) Goﬁs '-v- (cartridge television)
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at the Hunca Munca Room, both
spots in El San Juan Hotel. . . .
Sophis (Tico) recently filmed a
taped TV program that features
Lucecita Benitez (Hit Parade),
Chucho Avellanet (UA Latino)
and Marisol Malaret (Miss Uni-
verse) for showing in European
stations.

Joe Cayre, head of Caytronics
Records and Caytro Music Pub-
lishers of New York, visited San
Juan to make changes i his local
distribution set-up. . . ., “Un Rayo
de Sol” (A Ray of Sunshine) a
tune that has been in the No. |
place of the Spain charts for many
weeks, has been released for the
U.S. in the Crazy Horse label
distributed by Capitol. The tune,
by Spanish composer Amado Jean
was originally recorded by Los
Diablos for Odeon-Ego (Spain).
Mario Castell (Kubaney) with the
tune “Guendolyn” from his latest
LP has been presenting the num-
ber over TV programs on Chan-
nels 4, 7 and 11. . . Felipe
Pirela (Velvet) Venezuelan singer,
promoting his latest LP with the
title tune of “Tu Camino y El
Mio" (Your Road and Mine). The
song is by composer A.V. Herrero,

ANTONIO CONTRERAS

HAMBURG

The London Universal Muse

Promotions Ltd. has opened an

office at the Reeperbahn 48-52,
Hamburg. In charge of the new
premises is Dr. Heinrich Luber.
The firm said it would be promot-
ing German talent—writers, de-
signers, painters, actors, artists—
on an international scale. . . .
Christian Anders was the only
show business artist invited by the
Bonn Government to represent
West Germany at the final per-
formance of the Japanese Expo 70,
in Tokyo, Sept. 6. . . . Grateful
Dead were presented on German
TV for the first time, Sept. 17.
. . . With seven LPs, Metronome
Records tied in the flute folklore
wave caused by Facio Santillan’s
recording of “El Condor Pasa’™

Polydor’s Karel Gott has
recorded a new single—"Einmal
um die ganze Welt"” (Once Around
the Whole World™). Goit started a
tour of Germany. The tour was
accompanied by the release of his
latest LP.

Daliah Lavi introduced her new
single “Wann Kommst Du” (When
Do You Come?) via Radio Revue
TV's “Hoeren und Sehen.” . . .
With the prospects of thousands
of forgeries, NDR Radio an-
nounced that all the bogus tickets
for the Rolling Stones’ concert
would be exchanged for genuine
tickets at its press office. . . . Main
theme of the 11th Convention of
the Deutscher Musikrat {(German
Music Council), held in Bremen,
Oct. 20-25, will be “The Role of
Music in National Education—a
Political Necessity.,”  President
Werner Egk will give the results
of an analysis of the German “mu-
sic life.” The council will also dis-
cuss “Music—a Medium for Inter-
national Relations” and “Ef-
ficiency, Repertoire, Musical Thea-
ter, Orchestra and Auditorium,”
Cello virtuoso Mstislav Rostropo-
vitch and other Soviet artists are
scheduled for public concerts. . .
For the first time, Brunswick pre-
sented a special “Art Jamboree 707
Sept. 18-21. All the art forms were
represented. WALTER MALLIN

MANILA

Mareco signed Philippine film
actor Merle Fernandez. Her first
single is “This Is My Life.” . . .
Alan Dancel, organist, debuted on
Alpha with “Yesterday When 1
Was Young.” His album debut is
scheduled this month. . . . Teen-
age singer Darins Razon debuted
on Alpha with “Shadows of the
Night.” . . . Neon Record Co. has
scheduled the album debut of Nove
Bono Jr. to be titled “If You Go
Away.” It will be a double-jacket
album. . , . Sales of the original
soundtrack album of “Happie
Hippie Holiday,” a local film ven-
ture, have been affected by the
rainy season. The movie likewise
made a poor showing at the box
office despite the fact that it was
given an all-out promotion. . . .
Wilear's Records is signing film
actor Sahleeh Quizon who was
first introduced in “Intensity "70
with Wovo Bono Jr.
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MNeon Record Co. will be sign-
ing Aurora Salve who signed re-
cently with Sampaguita Pictures.
. . . Norma Ledesma, formerly of
Vicor Record Co., has been con-
iracted for one year by Neon.
Ledesma’s LP's have won the besl
album  category of the Awil
Awards for the past two vyears.
; . Vicor Record Co. released
two new LP's, “I'm Sorry My
Love,” the album debut of Victor
Wood, and “That Latin Feelin®”
by orgamist Eric Dimson. Vicor
will also relecse the mini-LP “The
Music Whiz,” by Wilear's artist
Edgar Mortiz. . . . Wilear's Rec-
ords will come with the second LP
of Vilma Santos to be titled
“Sweet, Sweel Vilma." . . . Eddie
Peregrina’s new LP, “Eddie Pere-
grina at His Best,” will be out
soon on D'Swan. The label is now
#lso preparing the second LP of
The Lumberjacks.

D'Swan artist Jonathan Ponten-
cianp is now in Okinawa on a
three-month singing stint. . . . The
Moonstrucks, voted as best instru-
mental group in the recent Awil
Awards presentation, 15 now in
Tokyo on a second six-month en-
gagement.

Mareco, Inc., Villar Records and
Filipinas Record Corp. have ear-
marked budget for an extensive
promotions of their products. This
time, the sister ouwtfits will be
penetrating the grassrools market
in an all-out effort never before
experienced in local music circles.
The compantes will be advertising
in the widely circulated local lan-
guage publications such as Li-
way, Kislap, Philipino Komiks,
Sitsiritsit, TSS and others. Pre-
viously the companies advertised
only in English publications,

Vicor Record Co. is likely to
change the company's name, this
as a result of confusing Vicor with
Victor. Vicor is an acronym for
Victor and Orly, the first names of
the business partners running Vicor
Record Co. The company will be
announcing scon the change of
Vicor to Orvic. The company will
also be 1ssuing a new label which
15 Pioneer, OSKAR SALATZAR

SYDNEY

Alan Hely, managing director of
Festival Records, Australia, visiling
London to attend the A&M Rec-
ords conference announced three
further gold record awards making
a total of 15 for 1970,

The three new additions were:
“Led Zeppelin 1" (Atlantic) and
“Cosmo's Factory” — Creedence
Clearwater Revival (Liberty-Fan-
tasy). A gold record was attained
on this record in six days, making
it the fastest selling album in the
history of Festival.

The third Award was for “I
Thank You" by Lionel Rose, mak-
ing two gold records for this par-
ticular record, by the former box-
ing champion, . . . Sergio Mendes
and "66 completed their Syd-
ney season. Amrplay and record
sales are at an all time high. . . .
Also in Sydney is UA artist Bobbi
Martin. Festival has rush-released
her latest album “With Love” 1o
coincide with the wvisit. . . . Festi-
val have also declared September
MNational Creedence Month. The
promotion will be run in all states
and will include large color posters.
Creedence Month display units will
be used in 1,000 window displays
throughout the country. TV and
radio coverage has been organized
and will be used to spearhead the
release of their new single “Long
As I Can See the Light”/“Lookin’
Out My Back Door.”

DAVID ELFICH

DUBLIN

Sonny Knowles® followup to
“Tell Me" revives a Frankie Laine
hit “T'll Take Care of Your Cares”
{Rex). Knowles now works in cab-
arets, having left the showband
scene, . . . Mike Nesmith and the
First National Band were in for
dates in Dublin, Cork, Bray, Cooks-
town and Athy. Their tour coin-
cided with the European premiere
of the Monkees' movie, “"Head,”
which opened at Dublin’s Capitol
Cinema. . . . Slim Whitman started
a 36-date Irish tour with a concert
at the MNational Stadium (22), . . .
Dana’s followup to “All Kinds of
Everything” will be heard on Tele-
fis Eireann's “Like Now" on Oct.
2, It's Jerry Lordan’s “1I Will Fol-

low You," (Rex). . . . Margo's
Ruby single revives “I'll Forgive
and I'll Try to Forget.” . . . Johnny
McEvoy and his Country Band’s
new release is “The West's Awake"”
(Target). . . . Dickie Rock and the
Miami, one of Ireland’s leading
bands for the last few years, are
appearing at the Drake Hotel, New
York. Their current single “When
My Train Comes In,” is on Janus
in the US. . . . Dublin group
Skid Row, who have their first
album out on CBS, visit the U.S.
on Oct. 14, including a date at New
York's Fillmore. At the II:izm:l of this
nth. they visit Scandinavia.
o ? KEN STEWART

BERLIN

A “Gala Night of the Disk,” to
be held at the Berlin Philharmonie,
will feature Beethoven’s Piano
Concerto No. 4 in G major and
Symphony No. 7 in A major.
Eugen Jochum will be conduciing
the Vienna Philharmonic Orches-
tra. Soloist is Friedrich Gulda. . . .
Dr. Egon Seefehlner will take over
from Gustav Rudolf Sellner as
superintendent of the Deutsche
Oper Berlin in 1972. . . . The In-
ternational Federation of Medical
Students' Association (IFMSA) has
given a warning about the possible
abuse of the advanced education
AV-cassette program planned by
leading European manufacturers.
At its General Convention, the as-
sociation asked for an international
agreement on medical training
scores. . . . Rare Bird and Mungo
Jerry made appearances together
in Germany recently—at the Sport-
halle, Cologne (Sept. 9) and at the
Deutschlandhalle, Berlin (Sept. 11).

WALTER MALLIN

STOCKHOLM

Electra has released a series of
albums which includes offerings
by Little Richard (Reprise), Mike
Nesmith (RCA), Nina Simone
(RCA), Sacha Distel (Warner
Bros.), Al Jolson (Coral), . . . Antal
Dorati (Swedish Society Discofil)
appeared in Stockholm, Sept. 16,
17 & 30. .. . Studio Der Fruhen
Musik toured Sweden in September
and QOctober. . . . lon Voicu ap-
pears in Gothenburg, Oct. 1. . . .
Denis Vaughan will tour Sweden in
October, . . . A country music tour,
“Country Music Night" visited
Sweden during September. 3
Included in the package were
Waylon Jennings (RCA), Jessi
Colter (RCA), Willie Nelson
{RCA) and J. David Sloan (Star-
day), . . . Mike Nesmith & the
First National Band (RCA) ap-
peared in Stockholm, Sept. 18. . ..
Don Cooper (Roulette) will appear
in conceri with Blood, Sweat &
Tears (CBS) in Scandinavia. . . .
Sonet Consertburea, In coopera-
tion with Norman Granz, is bring-
ing Ray Charles to Stockholm for
an Oct. 12 concert. Oscar Peterson
visits Gothenburg, Oct. 31. . . .
Sonet has acquired releasing rights
of the Janus label for Scandinavia,
It will now release albums by
Johnny Winter, Canned Heai, lilu-
stration, Eagle, Eddie Harris and
Funcadelic. . . . Karusell has issued
the first album by A&M's Miguel
Rios—"5Song of Joy." The single
is selling well in Sweden. . . .
While The Gimmics (Polydor) ap-
pear in Mexico City, Karusell has
released the Stockholm group's
first album. . . . Karusell has also
recorded a double-album featuring
local cabaret duo, Povel Ramel
and Wenche Myhre. Produced by
Karusell's Curt Peterson, arrange-
ments were shared between Bengt
Hallberg, Lars Samuelsson, Bengt-
Arne Wallin and Leif Asp.

KJELL E. GENBERG

MOSCOW

Singer Galina Nenasheva repre-
sented Soviet Union at the 10th
International Song Festival at
Sopot, Poland; Soviet composer
Andrei Eshpai was a member of
Festival’s jury. . . . Melodiva re-
leased a record of Edita Piecha
(Polish-born singer, who for 12
years has enjoyed great popularity
in this country), singing new songs
of her husband Alexander Brone-
vitsky, composer and bandleader.
. . . Record of Azerbaijan pop-
singer Palat Bjuol-Bjul Ogly, sing-
ing own songs. . . . New disk of
Gypsy songs with Roza Djelakaeva

(Continued on page 70)
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Canadian News Report

Nimbus 9 Busy in
Signing, Publishing

TORONTO—Nimbus 9 Produc-
tions is a hive of activity these
days, and not all the noise is com-
ing from the company's inter-
nationally successful Guess Who,

Mimbus, through its chief pro-
ducer, Jack Richardson, has em-
barked on a wide-ranging expan-
510N program, sSIgniNg new acts
and setting up international con-
nections.

Richardson was recently named
as the world's fourth ranking rec-
ord producer in Billboard's Hot
100 chart analysis, based on the
first six months of the current year.

The Guess Who has just com-
pleted an album with Richardson
which will be released by RCA

Reed Song for

Ginette Reno

MONTREAL—The new single
by Canadian singer Ginette Reno,
“Beautiful Second Hand Man™ on
Parrot was written and produced
by U.K. composer Les Reed. Miss
Reno flew to England to cut the

single, and several other tracks for
a forthcoming album.

‘Nobody Knows'
For Toronto

TORONTO—A Canadian pro-
duction of the off-Broadway show
“The Me Nobody Knows"” will
open at the Crest Theater, Oct, 28.

Gary William Friedman, com-
poser, and Will Holt, lyricist, re-
ceived the Drama Desk Award
for the catagory most promising
musical writers.

in the next two weeks. The likely
next single is “Share the Land."

Nimbus has signed Ontario
group Homestead and is currently
preparing an album with Richard-
son at RCA studios here. Nimbus
has also signed Noah, formerly
Tyme and a Half, to RCA in the
U.S, An album is planned for fall
release, and a single, “Cassandra”
has been released. Nimbus is also
managing Simon Caine, which has
an album out in U.S, and Canada
next month,

Nimbus 9's co-production with
the Music Company of a folk-rock
concert at St. Paul's Church in
Toronto has been bought by the
CBC for January telecast, A single
from that event, “We're All in This
Together,” featuring Tobi Lark,
has been acquired by Atlantic in
the US. and will be released
shortly. Remastering is almost
completed on the Lark single.

“Were All in This Together™

was written by Mike McQueen,
who has contributed another three
titles to the Nimbus publishing

(Continued on page 71)
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NEW PRODUCT
FROM CANADA

TORONTO—New Canadian re-
leases in the past week include:
“Pappa Told Me"—Jack Hennig—
Quality Q-1983 (No U.S. Deal);
“I'm 50 Glad Youre You"—
Motherlode—Revolver REVS008-]
(U.S. release through Buddah);
“Feel It Coming™—Canada—RCA
75-1035-N (No U.S. Deal).

A&M Mount

Dealer Drive

TORONTO—A & M has an-
nounced a special dealer drive to
spotlight the label's new releases
and catalog material during the
month of September,

Extra discounts are being offered
on all A & M product, with the
exception of the new Joe Cocker
and Carpenters' albums.

A & M's managing director,
Gerry LaCoursiere, has made avail-
able a large amount of dealer aids
to highlight the promotion.

These include full color consu-
mer catalogs to be distributed by
dealers, stand up displays, new A
& M slicks, permanent plastic di-
vider cards, Joe Cocker bullons,
full color posters, Greatest Hits
racks and a series of radio spots.

LaCoursiere also revealed that
an A & M “mystery shopper”
would visit stores across the coun-
try, awarding special prizes to
owners and clerks doing an espe-
cially good job on the A & M
catalog.

Edward Bear
TV and Tour

TORONTO — Capitol's Edward
Bear are to tape a spot for the
syndicated Barbara McNair tele-
vision show later this month.

The group, which just returned
from an extensive Wesiern tour,
and has a current hit in Canada
with “You Can't Deny It." writlen
by group member Danny Marks.
Edward Bear's second album,
“Echipse,” was recently reserviced
to radio stations.

“You Can't Deny It" will be re-
leased immediately in the US.
backed by a heavy promotion cam-
paign. The group is now planning

From The
Music Capitals
of the World

TORPNTO

King Biscuit Boy's debut Daffo-
dil single of “Corinna Corinna,”
with chart listings in almost every
major market is to be rush-released
in the U.S. this week by Para-
mount. The group's LP *“Official
Music™ will be released in the
U.s., Oct. 8. Daffodil's Frank
Davies says that many U.S. sta-
tions, including the ABC Love net-
work, are already programming the
album, . . . Polydor's Dee Higgins,
appeared at Expo 70 in Osaka and
was featured in a CBC TV special
on Sept. 13. Dee had been asked
lo make a short tour of India be-
for returning to Canada, but she
has decided to come back to To-
ronto next month, at the conclusion
of the Expo engagement. . . . RCA
has released a two-record set, “This
is Sam Cooke” which will retail at
the same price as a one disk al-
bum.

Teegarden and Van Winkle with
a GRT single, “God, Love and
Rock & Roll” will appear at the
University of Waterloo, Sept. 16.
. + » New Poor Souls’ single 15
“Working Man." . . . Capitol re-
ports good FM reaction to the
“If" album.

Capitol will release the first
single by Fat Chance on Sept. 26,
titled “Every Single Day.” The
single is a LOVE production.

CHIC in Brampton is premiering
a Top 30 AM format and progres-
sive FM policy shortly, according

a Maritimes tour, which will be
undertaken with RCA's Tranguil-
lity Base. The Bear is also dis-
cussing a U.S. tour.

to Harry J. Allen Jr. Brampton is
less than 40 miles from metro
Toronto, and may have some bear-
ing on the Toronto market in the
near future . . . Martin Onrot, the
Toronto entrepreneur, has just re-
turned from a Western tour with
Bill Cosby, Ronnie Hawkins, and
his new band will debut in Toronto
at Le Co qD'Or early in Oct.

Capitol launching a strong drive
on the new John Stewart album
“Willard.” The label’s vice presi-
dent Arnold Gosewich, was in Van-
couver this week . . . RCA has
pulled a single from the Dunhill
Bush album, titled “l Can Hear
You Calling” . . . London Records’
Vancouver branch reports its top
selling single 10 be “"Green Eyed
Lady™ by Sugarloaf . . . London’s
top album right across the country
is Rod Stewart's "Gasoline Alley”
. . . Nimbus 9 still re-mastering the
Tobi Lark and massed choir single
of “We're All In This Together.”
. . . London's classical manager,
Jacques Druelle, announced the
release of two new Canadian al-
bums—Schumann's “Kreisleriana
and Piano Sonata No. 2 Op. 14"
played by Anton Kuerti and Berg's
“Quartet Op. 3" and Haydn's
“Quinten” Quartet Op. 76 No, 2
played by the Orford String Quar-
tet , . .

Thecycle group, now appearing
at the Cambridge Motor Hotel, has
a new album to be released by
Tamarac shortly.

RITCHIE YORKE

Say You Saw It in
Billboard

IN EUROP]

4 famous tape cassettes

and cartridges

Europe can now get the world famous !
Data Packaging Corporation’s tape

cassettes and cartridges on fast
delivery from the newly formed

Hellermann Data Packaging Ltd at

Crawley England. Quantity

deliveries when you want them of the
most popular cassettes and cartridges

on the market featuring close
tolerance moulding and really
smooth tape action.

Data Packaging Corporation’s
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Standard Cassettes

® take all standard tape lengthas.

® supplied unassembled or leader
loaded with welded case.

Stereo Cartridges
® accept 8-track continuous tape.
® completely pre-assembled - just load

and snap together -— no serews.

Far prices, delivery details and samples confact:

@ELLEHMMH DATA PACHKAGING LTD

Gatwick Road, Crawley, Sussex.

Telephone Crawley 22141

Jointly owned by Bowthorpe Holdings Limited and
Data Packaging Corporation UL.5.A.
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International News Reports

Italian Tax Increase
Hikes Record Prices

MILAN—National business tax
(IGE) has been increased from
4 percent to 8 percent, in conjunc-
tion with a peneral tax increase
on luxury items and gasoline, fol-
lowing a decision by the new Ital-
1an government. The moves were
made in order to extricate the State

U.K. Rack Co
Set Budget
LP Launch

LONDON—The $1.50 Stereo
Gold Award series albums to be
marketed by the Record Merchan-
disers rack consortiuvm, will be
pitched heavily to the retail trade
next month prior to an official
launch early in November.

The series will be backed by pub-
licity and promotion campaign de-
vised by Mecca, organizers of the
Miss World competition to tie in
with this vear’s event and involving
the current title holder, Eva
Reuben-Staier,

As previously reported the initial
release compromises 25 albums
mainly MOR, orchestral and light
classical music, taken from the
U.S. Damill catalogue.

Primary thrust by the Record
Merchandisers sales force, now 15
strong compared with four six
months ago, will be into non-retail
outlets, Currently REM has 254
racks installed with a further 300
lined up for use by the end of
the year,

An introductory bonus scheme
will be offered, effective until the
end of October, of a spinmaster
unit and 210 assorted LPs, of
which 200 are charged. For smaller
outlets not requiring the unit, packs
of 25 records for the price of 24
will be available,

RM is offering a 28 percent
profit return, claimed to be be-
tween 3 and 5 percent better than
rivals, on a dealer price plus tax.
But during the period of the spe-
cial offer, the available profit's is
31 percent, enabling dealers to
cial offer, the available profit is
still make normal profit.

The series will be promoted
through advertising in trade publi-
cations circulating to all potential
outlets and in women's magazines.

After the initial release of 23
LPs, there will be a further five
titles available before the end of
MNovember. Releases will then fol-
low at the rate of three per month
with the aim of establishing a cata-
log of 50 albums by the end of
the first vear.

from some of its present financial
difficulties.

As a result the tax on records
has been elevated to 18 percent.

This means that dealers will now
pay 700 lira ($1.12) for a single
record (singles account for 85 per-
cent of all records units sales in
Italy;) and they will resell at 900-
950 lira ($1.44-31.52).

A year ago, the list price to re-
tailers was 500 lira (80 cents), but
this was increased to 550 lira (88
cents) by the record companies in
December 1969, Charges on a total
of 550 lira, include 44 lira (7 cents)
for business tax, 53.50 lira (9 cents)
for luxury tax, 30 lira (5 cenis)
for the average city business tax
and 23.50 lira (4 cents for trans-
portation fees—making a grand
total of 700 lira (51.12).

Up to November 1969, the aver-
age price to the public for a single
record was $1.20. In 12 months
that price was increased by between
%1.44-51.52 (or by 23 percent).

First comments from record
industry leaders were pessimistic.
As a result of the price increase,
they see a reduction sales which
will make even more critical a
situation that has been worsened
already by a series of strikes which
took place between October 1969-
June 1970.

12 Grade

Buys Prowse
Disk Stores

LONDON—Syad Ali's acquisi-
tion of the Keith Prowse Whole-
sale company, the six record stores
in the chain and his $432,000 bid
for the I14-strong Soho Record
chain from Pye—not accepted by
the company—is a clear indication
of his proposed expansion pro-
gram for his Twelve Grade rec-
ord shop chain. The deal for Ali to
acquire the KP set-up was con-
cluded last week with Peter Cad-
bury, head of Westward Televi-
sion, owners of the Keith Prowse
organization,

Ali secured Keith Prowse Whaole-
sale for a reported $319,000 and
through the deal he acquires KP's
share in the independent distribu-
tion consortium, BIRD, which also
includes Lugtons, H. R. Taylors,
Solomon and Peres and Clyde Fac-
tors.

At present it is uncertain
whether the six Keith Prowse
stores, all in London, will continue
to trade under the Keith Prowse
name or change over and use the
Twelve Grade name,

Through his deal, Ali has ac-
quired all record stocks in the
stores, but under the terms of the
deal Keith Prowse will continue
to retain its theatre ticket, travel
and advance box-office countries,

From The

Music Capitals
of the World

o Continued from page 68

and Peter Demetr has been re-
leased. . . . Record featuring
Yladimir Gorodnitchi, singing Rus-
sian folk songs, . . . Completed are
two new ballet-films: Lenfilm pro-
duction “A Girl and a Hooligan,”
music by Dmitri Shostakovitch and

“Ozornye Tchastushki,” Mosfilm
production, music by Rodion
Shehedrin.

Melodiya's recent classical re-
leases include a record of Irina
Arkbipova, singing Bach, Hendel
and Pergolezi. The recording was
made at the Dome Cathedral.

Toho Galukuen string orchestra,
Japan, appeared in Moscow and
[eningrad. . . . Egyptian singer Um
Kalsum visited Moscow and Tash-
kent. . . . Czechoslovak Ladislay
Bezubka jazz band had a long con-
cert tour of USSR in September.
. . . Italian singer Clavdio Yilla
performed in Baku, Moscow, Len-
ingrad, Donetzk, Kiev. . . . Polish
touring gala-show featured Czer-
wony Gitary beat-group and Fili-
pinki pop-ensemble, singer Tereza
Tutinas on its recent tour of USSR

. Spanish singer Michel did
long concert tour in September.
V. YURCHENKOV
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An ad in Billboard's

RUINE

OGHOB

ERYIOITH

special section on Gospel Music will
promote your product.

Closing: September 30.
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MADRID

Guitarra has announced the
Argentine release of its rﬁcurd_h].r
Julian Granados, singing “Lupita”
and “Porque eres Pequenita” (Be-
cause You're Little). Distribution
is by Fermata. . . Accion is
launching a nmew group, Reloj De
Cuco, with a record in Spanish—
“No vi Brillar el Sol” (I Didn't
See the Sun Shine}—and another
in English—"Wait for Love." Re-
cordings were produced by Manolo
Diaz. . . . The Picadilly dis-
cotheque has produced a free ver-
sion of “Hair,” with lyrics which
comply to the regulations of the
Spanish Censor. . . . Dulces Anos
15 the name of the youngest vocal
group 1n  Spain—four children,
aged between 13 and 14. First
record release by Dulces Anos is
“Almudena” (Movieplay).

MILAN

MCA Records president Mike
Maitland and vice president/inter-
national manager Dick Broderick
played hosts to 20 MCA European
group members at the MCA Inter-
national Convention which took
place at [Ispra, Lake Maggiore.
. . . The delegates also visited the
recently opened Ducale plant at
Brebbia—a few miles from Ispra
—which is the pressin? and dupli-
cating center for all European
MCA Record companies. , . .
Dischi Ricordi has not renewed the
distribution deal with Vanguard as
a result of Joan Baez' decision not
to be pacted exclusively to any one
record company, . . . Paolo Men-
goli (Ariston), with “Mi piaci da
morire” (I like you till 1 die) and
Rossano (Rifi), with “Giornodi fer-
ragosto” (August day) were the
outright winners at the 10th Pesaro
Festival held late in August. Other
winners were: Gaby Verusky (Little
Record-Phonogram), with “Arrive-
derci Amore Mio" (Goodbye My
Love), Mino Reitano (Ariston),
with “Cento Colpi alla Tua Porta”
(One Hundred Knocks to Your
Door), Anna Maria lzzo (Phono-
gam], with “La Cofriera” (The

us) and Eddy Miller (West Rec-
ord Vodette), with “Non Sono Un
Pupe” (I'm not a baby). Special
guest at the festival was George
(“Little Green Bag™) Baker. . . .
Dischn Ricordi recorded the entire
Joan Baez recital in Milan's open
stadium on July 24. The results
were issued as the album “24

www americanradiohistorv com

British Decca Intros
First Tape Release

LONDON—British Decca's first
tape release has finally been set.
A massive issue of 100 casseties
and 52 cartridges will be made
on Oct. 2, nearly 12 months after
wecca first revealed plans to go
mto tape, and a deal has been
signed with Ampex Stereo Tapes
for the manufacture and distribu-
tion of B-track product.

In line with EMI and Precision,
dealer discount will be 28 percent
and included in the initial release
is one budpget casseite, "World of
Mantovani, Vol IL" which the
company is putting out “to look
at the low-price market.” It will
retaill at $3.58.

Other details of the release were
outlined to dealers at Decca’s series
of sales conferences last week. It

Intl Acts for
Milan Festival

MILAN—The sixth edition of
the International Light Music Festi-
val opened here on Sept. 17.

International participants at the
three-day festival were Mungo
Jerry (Pye-Ricordi), Sandie Shaw
(RCA), Irene Papas (Polydor-Pho-
nogram), Amalia Rodriguez (EMI),
George Baker (SAAR), Dalida
(RCA), Sheila (RCA), Wallace Col-
lection (EMI), Los Aguaviva (Caro-
sello), Tuca (Phonogram), Michel
Delpech (SIF) and Claude Fran-
cois.

Local artists on display were
Sergio Endrigo (Fonit-Cetra), Gipo
Farassino (Fonit-Cetra), Gianna
Morandi (RCA), Patty Prave-Char-
lesbois (RCA), Ornella Vanoni
(Ariston), Rosanna Fratello (Aris-
ton), Al Bano (EMI), Bobby Solo
(Ricordi), Dik Dik (Ricordi), Ricchi
e Povert {Apollo-RCA), Pine Do-
naggio (Carosello), Gigliola Cin-
quetti (CBS Sugar), Johnny Dorelli
(CBS Sugar), Riccardo Del Turco
(CBS Sugar), Little Tony (Little
Record-Phonogram) and Massimo
Ramieri (CBS Sugar).

The first and third nights of the
festival were televised live.

Flying Circus
Contest Winners

SYDNEY-—The Flying Circus
group won the 1970 Australian
National Battle of the Sounds, In
winning this nationwide competi-
tion that has been conducted over
the past three months, they get a
trip to the U.S. and $3,000 prize
money.

They expect to take up their
trip to U.S. in a couple of months’
time and will be recording in Nash-
ville while there.

Cheir latest LP “Prepared in
Feace™ has just been scheduled for
release in England on the Harvest
label, and this is the first totally
original Australian LP to be re-
leased in that country.

I.l._lg]iﬂ 1970: John Baze all’Arena
Civica di Milano.” LEQ SISTI

AMSTERDAM

The independent Dutch record
monthly, “Platennieuws,” has
stopped publication after almost 20
vears, The publishers, Onnes Press,
said that apart from various in-
creases in general costs, the rec-
ord buyers in Holland want still
more detailed news about newly
released recordings. ., . . The re-
sponse to the prize@inning com-
petiion contained in a special
paper about progressive pop music,
published by WNeéfram-Delta, was
most favorable. The company’s
promotion department had printed
100,000 copies of the paper. Prizes
were f[ree prugressive pop albums,
MNegram said that this experiment
had really increased the demand
for prc;]grtssiw: pop tremendously,
. . . Negram-Delta has acquired
the Duitch rilghb: of the Belgian
Cardinal label; also the U.S. Pick-

(Continued on page 71)

comprises albums from almost
every major artist in the com-
pany’s catalog including the Roll-
ing Stones, Ten Years After,
Moody Blues, Mantovani, John
Mavall, Savoy Brown, Edmundo
Ros, Ronnie Aldrich, Roy Orbison
and Marmalade plus 13 Tom Jones
and Engelbert Humperdinck LPs.

Apart from the budget item,
cassette prices will be $5.73 and
$5.97 for pop and classical prod-
uct respectively—three cents more
than the usual price “for easy
conversion into decimals”—while
cartridges will sell at 36,69,

Cassettes will carry the same
number as the disk album except
that the last letter of the prefix
will be replaced by a C. Cartnidges
will be cataloged likewise and the
letter E will precede the prefix to
denote the B-track configuration.

Most of the cartridee product
will also be available on cassette
and for future releases, which will
be monthly, the company hopes
to release albums in both con-
fipurations “wherever possible.”

Decca will duplicate all cassette
product and distribute it through
the company's Selecta network,

However, under an agreement
concluded with Ampex, AST will
manufacture the cartridges and sell
them exclusively to automotive out-
lets but on a non-exclusive basis
to hardware, hi-fi and audio deal-
EBTS.

AST made its first release of
all 52 cartridges on Monday, three
weeks ahead of the Decca issue.

As part of the same deal, Selecta
will distribute Ampex cassette and
cartridge product on a non-exclu-
sive basis to record dealers. AST's
present distribution network is cen-
tered mainly on automotive and
non-record outlets and the move
underlines the growing desire of
the company to pick up more
sales in the record shops.

Australian
Price Hike

CANBERRA, Australia— The
recent rise in sales tax from 25
percent to 2714 percent has forced
record cum_panics to raise the prices
of both single and long playing
records. Single play 45's price is
going from $1 to $1.10, and ex-
tended play 455 from $1.50 to
$1.65.

P prices vary from company to
company, but generally they are
rising from the old $5.50-$5.75
to new prices of $5.75-36.

As yet budget and rack LPs have
not announced an increase In
prices.

Liberty ltaly
Set to Move

MILAN—The newly established
Liberty/U.A. Italiano will be in
full operation within the next few
weeks, according to recently-ap-
pointed managing director, Giam-
pierc Todini.

Distribution deals with a leading
distribution company are at present
in the final stages.

Todini has not revealed the
names of those companies inter-
ested but it is understood they in-
clude Messaggerie Musicali, Ri-
cordi, Carosello and EMI.

Production of casseties and 8-
irack stereo cartridges will be in
the hands of Ducale, at a new plant
in Brebbia, on Lake Maggiore.

Todini is awaiting masters from
Liberty/U.A. Germany before the
Italian firm can start production.
Among the initial releases will be
a recording of "Hair,” the tribal
rock music which s being staged
in Rome.

Todini confirmed that the pri-
mary reason why Liberty/U.A. had
decided to open an Italian office
was in order to create an Italian
catalog. "Very soon we will be
moving in that direction,” he said.
The Liberty catalog is being dis-
tributed by Belldisc.
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Intemational News Reports

Festivalbar Draws
600,000 Jukebox Vote

MILAN—Lucio Battisti (Ricordi)
won the 1970 edition of the "Fes-
tivalbar” with his version of “Fiora
Rosa, Fiori Di Pesco” (Pinkflowers,
Peach Flowers), published by Ac-
qua Azzurra Music. Battisti won
in the “established talent™ division,

The contest, decided by public
selection from records found in the
30,000 jukeboxes spread through-
out Italy, involved four separate
categories—established talent, new
talent, groups and classical music.

Battisti was first among the
established talent, followed by
Orietta Berti (Polydor-Phonogram),
Patty Pravo (RCA), Al Bano
(EMI), Nada (RCA) and Tony Del
Monaco {(Ricordi).

The new talent category was
won by Christian (EDM-Ducale),
with “Firmamento” (Sky), pub-
lished by Di Lazzaro (Messaggerie
Musical)), followed by Giuliano
(Rifi), Romina Power (Parlophone-
EMI), Patrick Samson (Carosello),
Le Voci Blu (RCA) and Pilade
(Mercury-Phonogram),

The groups award was won by
Aphrodite’s Child (Mercury-Phono-

gram) with “It's Five o'Clock,”
published by Alfiere-Esedra, fol-
lowed by Camaleonti (CBS), Dik
Dik (Ricordi), Formula Tre (Nu-
mero Uno-RCA), Ricchime Poveri
(Apollo-RCA) and Califfi (CBS
Sugar).

_The category for classical mu-
sic was won by Solisti Veneti
(Curci-Erato), with Vivaldi's “Con-
certo per due mandolini,” followed
by Marciso Yopes with Rodriguez’
“Concerto d'Aranjuez” (DGG-Pho-
nogram), A. Benedetti Michelangeli
with Scarlatti's “Sonata No, 1047
lDt;ccaI'. Leonard Bernstein with
Grieg's “Danza norvegese” (CBS),
Alexis Weissenberg with Chopin’s
“*MNocturne No. 2 (Voce del Pa-
drone-EMI) and Salvatore Accardo,
with Saint-Saen’s/Heifetz's “Il cig-
no” (RCA).

The number of cards sent in
by the wvoting public reached a
total of nearly 600,000 this vear.
Lasi year the total was 1,060 000.

The Festivalbar ended with a
one-night show, at which all the
finalists appeared, It was taped
for TV transmission on Sept. 10,

Stereo Equipment Lack
Hamper Russian Sales

MOSCOW — V. 1. Pakhomov,
Melediya general director, stated
that the absence of a modern,
reliable and inexpensive stereo rec-
ord player is the cause of weak
sales of stereo records, as well as
a strong obstacle to developing
stereo record industry in this coun-
iry.

Today there is only one sel
of stereo equipment available—
“Symphoniya” set made by VEF
radio company in Riga, its cost
15 330 roubles ($363).

The Ministry of Radio Industry

15 in charge of producing radio
and TV sets, amplification equip-
ment, etc. Record players are pro-
duced by different ministrical com-
panies, There appears to be little
enthusiasm for producing sterco
players, said Pakhomov.

Melodiya is exporting consider-
able quantity of its stereo records
but cannot still enjoy strong sales
in own country. The company is
concerned by the situation, as by
IQ?S_Frudunlian figures will be
40 million stereo records per vyear,
said Pakhomov,

Budget Line to Boost
U.K. Classical LP Sales

LONDON—With its new Clas-
sics for Pleasure label, retailing at
$2.13, MfP is planning to intro-
duce the same marketing tactics
for classical music as have brought
it sales of 22,000,000 albums in
the past five years. CfP will be
available to the public on Oct. 16
with an initial 36 albums and a
first-year sales target of 1,000,000
records,

Figures produced at a

Holland Fest
Loses 150G

AMSTERDAM—The final at-
tendance figures of the Holland
Pop Festival, which took place at
Kralingse Bos, Rotterdam, at the
end of June, have been published.
The organizers, Mojo Productions
Delft, said that although 27,000
$eopl: had paid the full entrance
ee of either $10 or %11, 70,000
others gained access to the festival
grounds illegally.

Certain precautions were or-
dered by the Rotterdam authorities
a couple of days before the festi-
val started which could be covered
by the sponsors, etc. Now, the or-
ganizers are faced with deficit of
about $150,000, comprising mainly
of amusement tax fees ($50.,000),
last-minute arrangements (approxi-
mately $50,000), plus various other
items,

The influx of illegal festival
“visitors" was probably caused by
the action of the stewards—total-
ing 1,500 in all—who made it
possible for youngsters to enter the

ounds by cutting holes in the
ENCes.

trade

when answering ads . . .
Say You Saw It in
Billboard

presentation revealed that about
11 percent of Britain's $76,800,000
record business is accounted for
by classical music—compared with
I8 percent-plus in Holland and
Germany.

However, MfP has secured 20
percent of sales since its inception
from classical recordings and it
15 In an attempt to boost this share
that CfP has been formed as an
autonomous division with its own
separate sales force.

MfP director Tony Morris com-
mented, “We believe, and the fig-
ures back up this belief, that there
15 an enormous untapped market
for good classical music at a price
that most people can afford.”

In the imitial release are three
albums sponsored by cigarette firm
W.D. and H.O, Wills by the Lon-
don Philharmonic Orchestra, of
which the company is a patron.

These will form the basis for
the Embassy Master Series, so far
involving six albums, and will be
a strong point in the CfP market-
ing campaign. It is claimed that
this will be the first time that
original recordings by a top class
orchestra have been available for
less than $2.40, Tt is also the first
time that a record label has been
launched to include a sponsored
series of LPs.

CfP and the Embassy series are
being launched to the public with
a gala performance by the LPO
at the Royal Festival Hall, Oct. 8.

CfP repertoire has been drawn
from a number of sources, includ-
ing EMI's classical archives and
Czechoslovakia’s Supraphon label.
However, CfP has also formed its
own orchestra, the Virtwosi of
England. comprising top orchestral
players under the direction of
Arthur Davison.

With CfP releases, like the
budget pop material, being re-
garded as an impulse buy, three
merchandising racks are being
made available free to dealers on
receipt of bulk orders.
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From The

Music Capitals
of the World

® Continued from page 70

wick label. . . . On Sept. 30,
Kenny Rogers and the First Edi-
tion will do a local VARA-TV
show. . . . Polydor Nederland re-
ports strong sales of the second
Crosby, Stills, Nash & Young LP,
“Deja Vu" which, by early Septem-
ber, had topped the 25,000 mark:
six. weeks after release. The com-
pany has also released a single by
CSN&Y—"0ur House.” . , . Comic
TV duo, The Mounties, has signed
an exclusive recording contract
with Polydor. . . . James Last's
album, “James Last On Wooden
Shoes,” had sold 200,000 copies by
carly September. Polydor released
the LP about 10 months ago. . . .
Four Tops were in Holland, Sept.
21, for a live TV show. . .. The
Tamla Motown division of Bovema
has started a new promotion cam-
Eﬂlgn on albums by Four Tops,
ammy Davis, Jr., Diana Ross,
Jackson 5. . . . Dutch soprano
Christiana Deutekom recorded with
Nicholai Gedda in the Beethoven-
halle in Bonn, West Germany, re-
cently, They recorded Beethoven's
“Christ On the Olive Mountain”
(Christus am Olberge). . . .
~Bovema launched a special mu-
sicassette campaign in early Sep-
tember with 20 “Best Of , . .” cas-
seltes. After one week, the com-
pany had sold more than 10,000
units. At the present time, Bovema
has about 250 titles on musicas-
settes available on the Dutch mar-
ket. . . . Bovema recently acquired
distribution rights for the Musicor
label. . . . Heintje finished his sixth
movie in Hamburg—"Heintje My
Little Friend.” . . . CNR-Holland
has released his latest single—"The

Mayfair Budget Line

o Continued from page 67

at a new type of pressing and dis-
tribution deal, possibly incorporat-
ing A&M's own sales force, when
the company’s present Pve contract
expires next year.

Commenting on the past year's
activities of the U.K. company,
with special reference to Miguel
Rios and the Carpenters who both
have records currently in the
charts, Yaskiel said he felt it was
most important A&M in London
should be able to offer a world-
wide service through its overseas
affiliates,. "“"We have already
played, he said, “an important part
in  securing several iInternational
acts."

Among those attending the meet-
ing were A&M president Jerry
Moss, Gil Friesen, vice president
of administration and crealive ser-
vices, David Tubert, international
director, Abe Somer, A&M's gen-
eral counsel, Lou Adler, whose
Ode/'70 label is distributed by the
company in the U. 5. and Canada.

Nimbus 9 Busy

o Continued from page 69

outlet, Sunspot Music. Sunspot has
also signed the two new members
of the Guess Who, Greg Leskiw
and Kurt Winter. Winter was the
writer of “Hand Me Down World."”

In addition, Richardson has ob-
tained writing rights on Peter Gray,
Paul Swartz and Sunny Peterson
of Peter, Sunny & Co,, and Don
stewarl and Charles Moaore.

Nimbus' CAPAC publishing sub-
sidiary, Stratus Music, has =igned
Joe Hall, and Noah group mem-
bers, Paul Clapper and Marinus
Vandertogt.

Subpublishing deals have just
been set up with Rudolph Slezak
Musikverlag, and Sweden Music
AB, and with Laetrec Music for
South Africa.

QOutside the Nimbus umbrella,
Richardson is now working on
completing a new Pierre LalLonde
album for Capitol, and he is also
represented on Capitol with the
forthcoming Pepper Tree followup
o “Mr. Pride.”

www americanradiohistorv com

Sun Can't Shine All the Time.”
.« . Sly & The Family Stone did
a concert al the Amsterdam Con-

cert Hall on Sept. 12. . . . The
Dutch Committee for Popular
Music, “Conamus,” organized its

seventh Songs Fair at Hilversam ™

Sept. 28, AL this fair, composers
and lyricists met singers who were
looking for new malerial for their
repertoire. . . . Joe Miyasaki of
the Japanese label, Nippon, was in
Holland early in September for
talks with Dureco Records about
plans to promote the Dutch girl
singetr Wilma, (13), in Japan,
Metronome's Klaus Lorenzen also
participated in these discussions.
. . . The Rolling Stones’ concert
in Amsterdam on Oct. 9 will take
place at the RAI Amstel Hall—

before a standing only crowd.
¥ BAS HAGEMANMN

"

Anniversary lIssue,

ANNOUNCING THE DISCOVERY OF A
LONGHAIRED REVOLUTIONARY ARTIST

A product of the times. A noise maker. Ugly and half
crazy. A fun lover. Real. Super real. An agitator who
will move you to act. A classic case of a young
radical. But he is not. He is two hundred years old.
His name is Ludwig van Beethoven.

October 10, 1970. Beethoven, his performance, his
potential, his power. In Billboard's Special Beethoven

AD DEADLINE: SEPT. 30

4

LOOKING

for a pressing plant in Peru, or Spain,
a record manufacturer in Nigeria

importers/distributors in Panama

a music publisher in Sweden

LOOK

on pages
348, 351, 360,
362, 368, 370, 375
of the

BILLBOARD

International Buyer’s Guide y

or South Africa,
or Lebanon,

or Mexico?
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A FEW MILLION
REASONS WHY
EVERYONE RAPS ABOUT
THE MUSCLE SHOALS
SOUND STUDIO RHYTHM
SECTION.

TAKE A LETTER MARIE
WHEN A MAN LOVES A WOMAN
MUSTANG SALLY

OH ME, OH MY

ELEANOR RIGBY (ARETHR)
RESPECT

SLIP AWAY

CALL ME

T00 WEAK TO FIGHT

LAND OF 1,000 DANCES
CHAIN OF FOOLS

WARM AND TENDER LOVE
TAKE TIME TO KNOW HER

| AINT NEVER LOVED A MAN
LITTLE BIT OF SOAP (DAVIS)
STEAL AWAY (TAYLOR)

STEALING IN THE NAME
(OF THE LORD)

PROUD MARY (BURKE)

TELL MAMA

SNATCHIN IT BACK

MUSCLE SHOALS NITTY GRITTY
DIRTY MAN

SHE SAID YES

| CAN'T LEAVE YOUR LOVE ALONE
WILD HORSES (STONES)
SUGAR SUGAR (PICKETT)

I'M YOUR PUPPET

MY GIRL (FLOYD)

AA

CONSISTENTLY HAVE THREE TO SEVEN RECORDS ON BILLBOARD'S HOT 100.

THANKS MILLIONS FOR USING MUSCLE SHOALS SOUND STUDIO

Rolling Stones — R. B. Greaves — Joe Cocker — LuLu — Johnnie Taylor — Leon Russle
—Sonny & Cher — Herbie Mann — Sam & Dave — Solomon Burke — Carla Thomas —
Ruby Winters — Arthur Conley — Soul Survivors — Avif Mardin — Walter Jackson — Mavis
Staples — William Bell — Tamiko Jones — American Eagles — Ted Taylor — Paul Davis
— Ruby Winters — Paul Kelly — Dorothy Morrison — Linda Ronstadt — Ronnie Hawkins
— Doug Kershaw — Tony Wine — Odetta — Margie Joseph — Albert King — Archie Bell
& The Drells — Joe Tex — Eddie Floyd — King Curtis — Soul Children — David Porter —
Duncan Payne — Danny O'Kief — Nick Lampe — Phillip Mitchell — Paul Thompson —
Katie Love — Jim Jules — Bucky Wilkins — Baby Washington — The Rievers — Boz Scaggs
— George Soule — Sweet Inspirations — John Hammond — Aretha Franklin — Wilson Pickett

THE MUSCLE SHOALS SOUND STORY

IN APRIL 1969 FOUR OF THE FIVE MUSICIANS WHO LAID TRACKS FOR NEARLY ALL OF THE RECORDS THAT
HELPED MAKE MUSCLE SHOALS A MAJOR RECORDING CENTER, OPENED THE INDEPENDENT MUSCLE SHOALS
SOUND STUDIO CO., MUSCLE SHOALS SOUND PRODUCTION CO., AND MUSCLE SHOALS SOUND PUBLISHING
CO. THEY CHOSE THE NAME MUSCLE SHOALS SOUND BECAUSE THEY WERE INSTRUMENTAL IN CREATING
THE UNIQUE SOUND. THE MUSICIANS ARE OBVIOUSLY CREATING A NEW MUSCLE SHOALS SOUND AS THEY

THANKS FOR
RECORDING OUR
PUBLISHING COMPANY'S
SONGS.

LULU

JANIS JOPLIN
SONNY CHARLES
DELANEY & BONNIE
ESTHER PHILLIPS
DEE DEE WARWICK
JOE TEX

ARCHIE BELL & THE DRELLS
SOLOMON BURKE
PAUL DAVIS

MAVIS STAPLES
KING CURTIS
LINDA RONSTADT
PERCY SLEDGE
PHILLIP MITCHELL
GEORGE SOULE
JIMMY ELLEDGE

KATIE LOVE
& FOUR SHADES OF BLACK

JIMMY JULES
STAPLE SINGERS
JOE ARNOLD

JACK HARE

PAUL THOMPSON
TERRY WOODFORD
BRENDA PATTERSON

SMITH FELDMAN
& SMITH

THE MOST RECENT ADDITIONS TO THE MUSCLE SHOALS SOUND COMPLEX IS A NEW 16-TRACK STUDIO AND

THE FORMATION OF MUSCLE SHOALS SOUND RECORDS. THEIR FIRST RELEASE

III

e

KATIE LOVE & THE FOUR SHADES OF BLACK

I § =, ] - = F- e W
| fmra -
- J__-_: =2 Coset) Thassil

WWW americanra

dio

hi

storv . co

Produced by
Roger Hawkins
George Soule
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HITS OF THE WORLD

ARGENTINA
{Courtesy Escalera a la Fama)
SINGLES
This
Week

11

This

YELLOW RIVER—Christie (CBS).
Bob Christian (M. Hall),
Tremeloes (CBS)

LA DISTANCIA ES COMO EL
VIENTO=—Domenico Modugno
(RC A)—Relay

ADIOS LINDA CANDY—Jean
Francois Michael (EMI)  Alain
DeBray (RCA); Frank Pourcel
(Odeon): Steve Somerset (EMI—
Relay

I THE SUMMERTIM E—Mungo
Jeery (M, Hall;) Idle Race (EMI)

UP AROUND THE BEND—
Creedence Clearwater Revival

EMI)

WEC-HT IS WIGHT—Michel
Delpech (D)), Georgette Y Jose
(M, Hall); Burt Blanca (Fermata)

UN MUCHACHO, UNA MUCHA
CHA—Memo Remiggi (M. Hall);
Fedra % Maximiliano (CBS)

JU.BI'} ‘CAMELG—SemEmn Brigada

SOOLAIMON—Mell Diamond
(MCA), Malcolm (Odeon)

NOS AMAMOS—Robert Livi (CBS;
llane Sirkin-Fred Bourg (M. Hall)

AUSTRIA

SINGLES

Week

o el B

i

L= -

10

This

IN THE SUMMERTIME—Mungo
Jerry (Pye)

EL CONDOR PASA—Simon &
Garfunkel (CBS)

YELLOW RIVER—Christie (CBS)

ES GEHT MIR GUT, CHERI—
Mireille Mathieu {(Ariola)

LOLA—Kinks (Pye)

UP AROUND THE BEND—
Creedence Clearwater Revival
[Liberty]

A S.ﬂ'\IG OF JOY—=—Miguel Rios
Epl}ladui‘}

DU—Peter Maffay (Telelunken)

5T. TROPEZ GITARREN BEI
NACHT—Vick {Phjjlgs}

GOODBYE S5aM, HELL
SAMANTHA=—CIH Richard
(EMI/Columbia)

AUSTRIA
LP's

Month

1

gee-d 3 W b Wk

BRIDGE OVER TROUBLED
WATER—Simon & Oarfunkel
({CB%)

LET IT BE—Beatles {Apple)

DIE STUNDE DER STARS WO, 2
=Warious Artists (Ariola)

DANCING NO. 10—James Last
{Polydor)

DEIN SCHOENSTER TAG—

Hl:mléc l.'ﬁlurl_‘:!j

EASY RIDER riginal Soundirack
{(EMI/Columbia)

BENEFIT—Jethro Tull (Isiand)

SANTANA—Santana (CBS)

DEEFP PURPLE IN ROCK—Deep
Purple (Hoer zu/Electrala)

WODDSTOCKE—Various  Artists
(Cotillion)

BRAZIL

LP's
iSan Faulo)

This
Month

2
3

A5 14 MALIS—=V0OL, XXIV—
Diversos (CBS)

LET IT BE—Beatles (Odeon)

RAIMDROPS KEEP FALLING
[JEE'JBSMT HEAD—Johnny Mathis
[ |

FPAULINHO DA VIOLA—Paulinho
da Viola (Odeon)

McCARTMNEY —Paul McCartney
(Odeon)

LF's
iRio de Janeiro)

This
Maonth

1
2

B

o oE-dom

10

TIM MAIA—TIin Maia (Philips)

LA BATEALU AD VIVO=Varios
(Tape)

AS 14 MAIS—Varios (CBS)

IRMADS CORAGEM—Trilha
Sonora (Philips}

BOSSA E TALENTO—Jair
Rodrigues (Philips)

LET BE—Beatles (Odeon)

PIGMALEAD T0—Varios (Philips)

ROBERTO CARLOS—Roberto
Carlos (CBS)

BRIDGE OVER TROUBLED
WATER—Johnny Mathizs {CEBS)

PAULINHO DA VIOLA—Paulinho

da Viola (Odeon)

BRITAIN
SINGLES

(Courtesy Record Retailer)
*Denotes local origin

This Last
Week Week

1

LE)

SEPTEMBER 26,

6 BAND OF GOLD—Freda
Pavne (Invictus)—Gold
Forever {Holland,Dozier
Holland)

I TEARS OF A CLOWN—
Smokey Robinson & Miracles
(Tamla/ Motown ) —Jobete/
Carlin

4 GIVE ME JUST A LITTLE
MORE TIME—Chairman of
the Board ?nvi:tus}—{}nld
Forever (Staff

2 THE WONDER OF YOU—
Elvls Presley (RCA) Leeds

3 MEM&}'E.}FH ME {Nﬁ o

ame ree Dog MNight
(Statecide); 3 Schroder
{Richard Podolor)

0 LOVE IS LIFE—*Hot
Chocolate (Rak)—Rak
{Mickie Most)

5 MAKE IT WITH YOU—
Bread (Elektra)—Screen
Gems (David Gates)

YOU CaN GET IT IF YOuU
REALLY WANT IT—
"Desmond  Dekker (Trojan)
—Islind . (Kong/Kelly)

] E WILD WORLD—*Iimmy CLlff

(Island); Freshwater (Ca

Stevens)

H 4

m 1 WHICH WAY YOU GODING
(Deccal—Burlington (T.
Jacks)

i1 5 RAINBOW—*Mairmaluade

{Deccal—Walrus {Junior
Campbell)

12 T 2 0R &6 TO Mhicagu
—Franklyn Boyd {James
William Guercio)

13 14 lT5 50 EAS?—AHJ

Williams (CBS}—WValley

(Dick Classer)

14 15 SOMETHING—*Shirley
Bassey (United Artists)—
Harrisongs (Harris/Colton)

15 I MONTEGOD BAY—Bobhby
Hiunm iPolvdorj—UA  {Jelf

Bar

16 12 SWEIH‘ INSPIRATION—
*Handwagon [Bell}—KPM
{Tony Macaulay)

DOMNT PLAY THAT SONG
—Aretha Franklin
{Atlantic—Carlin .

[ Wexler/ Dowd/Mardin)

I8 22 STRANGE BAND—*Family
(Reprise ) —Dukeslodge
{Family)

MEANDERTHAL MAN—
*"Hot Legs (Fonlanaj}—
Kennedy 5t. (Hot Legs)

BLACK NIGHT—*Deep
Purple {Hnne‘stJ—Hcc
(Deep PurEJI

AIN'T DUNTAIN
HIGH EMOUGH—Diana
Ross (Tamla, Motown)}—
Jobete/Carlin (Ashiord s
Simpson)

JIIMMY MACK—Martha and
Vandellas (Tamla-Motown)
—Jabete/Carlin  {Holland-
Dozer)

I iWho Have Nothingl=*Tom
Jones (Decca}—Shapiro-
Bernstein (Peter Sullivan)

MATURAL SINNER—
*Fairweather [(RCA}=—Amen
{Andy Fairweather Low)

25 18 LOLA—*Kinks (Pwve)

Dauray/Carlin

26 290 LONG AS I CAM SEE THE
LIGHT—C reedence
Clearwater Revival (Liberty)
—Burlingion (John Fogeriy)

SWEETHEART=—*Engelbert
Humperdinck (Decca)—
Ablgail

PARANOID—*BHlack Sabbath
i¥Yerigol—=Eszex Intl,
(Roger Bain)

28 25 THE LOVE YOU SAVE—
Jacksons (Tamla/Motown)
—Jobete,/Carlin
Corporation)

i M ME AND MY LIFE—
*Tremelos (CHS—Gale
(Mike Smith)

A1 383 CLOSE TO YOU—
Carpenters (A&M)—Carlin
(Jack Daugherty)

32 14 1 AIN'T GOT THE TIME
ANYMORE—*CIff Richards
(Columbia}—Leeds (MNorrie
Paramor)

BLACK PEARL—*Horace
Faith (Trojal—Rondor
(Philipswern,/Arthey)

ALL RIGHT NOW—*Free
t|:II:|5]:a|nu|:1]| Blue Mountain

re

OUR WORLD—*Blue Mink
{Philips}=In Music (Blue
Mink)

I'LL SAY FOREVER MY
LOVE—Jimmy Ruffin
(Tamla-Motlownl—Iobete !
Carlin  {Dean/Witherspoon)

YELLOW RIVER—Christie
(CBS)=—=Ciale  (Mike  Smith)

I THE SUMMERTIME—
*Mungo Jerry (Dawn}—Our
Music/Kirshner

LOVE LIKE A MAN—*Ten
Years After (Deram
—Chrve-A-Lee (Ten Years
Alfter)

4 — BALL OF CONFUSION—

Temptations (Tamla-Motown)
—Jobete Carlin (Morman
Whitfield)

41 — CRY—Oerrv Monroe
{Chapter Onel—Francis, Day
and Hunter {Jackie Rae)

42 127 SONG OF JOY—Miguel Rios
A&M) Welbeck

43 50 MR. PRESIDENT=—*Dozy

Beaky Mick and Tich

(Fontana)—Pulsa (DBM

and T}

MY WA‘r’—FranJ-L Sinatra
{Reprise—Shapiro/
Bernstein (Don Costa)

MY WAY—Dorothy Squires
(President }—Shapiro-

Bernstein {Nicky Welsh)
o A SR
m.t}' Prin {Philips})
—Sparia -’Flntﬁl{: (Wally
Scott)

BIG YELLOW TAXI—Joni
Mitchell (Reprise)—Siguomhb
(Joni Mitchell)

LADY D'ARBANVILLE—
*Cat Stevens (Island)—
Freshwater (Paul Samwell
Smith})

IT'S ALL IN THE GAME—
Four Tops (Tamla-Motown)
—Warner Hros. (Fronk
Wilson)

SALLY—Gerry Monroe
(Chapter I}—EKegith Prowse
(Jackie Rae)

BRITAIN

LP's

20 34

21 2

2 23

23 1

27 43

28 37

3 4l
4 30
A5 --
6 3l
¥7 35
8 2B

EL 26

45 —

47 3B

48 47
49 48

50 41

This
Month

| QUESTION OF BALANCE—Moody
Blues (Threshold)

2 BRIDGE OVER TRﬂUHLED
WATER—Simon & Garfunkel

(CBS)
1 ON STAG'E FEB. 1970—Elvis
OUR WAGON—

Presley (RCA)
4 PAIKT

Soundtrack (Paramount)
5 LET IT BE—Beatles {Apple)

1970, BILLBOARD

i EASY RIDER—Soundirack
(Stateside)

7 FIRE AND WATER—Free i Island)

# DEEPF PURPLE IN ROCK—
{Harvest)

2 WORLD OF JOHNNY CASH—
{CBS)

I MoCARTHWEY —Paul MeCartney
(Apple)

11 SELF PORTRAIT—Bob Dylan
(CHS)

12 LED ZEPPELIN 1l—Atantic

13 LIVE AT LEEDS—Who (Track)

14 CRICKLEWOOD GREEN=Ten
Years After (Deram)

15 MOTOWN CHARTBUSTERS,
VOL, 3—Tamla Motown

CANADA

SINGLES

Thizx Last
“"l!rlr. Week
2 LDOKIS: OUT MY BACK
LDOOR/LONG AS [ CAN
5EE THE LIGHT=—
Creedence Clearwater
Revival [(Fantasy)

PATCHES—Clarence Carter
(Atlantic)

JULIE, DO ¥A LOVE ME—
Bobby Sherman
(Metromedia)

4 INDIANA WANTS ME—R.
Dean Taylor (Rare Earth)

CRACKLIN' ROSIE—Neil
Diamond (Unij

7 CAMNDIDA—Dawn (Bell)

8§ AINT NO MOUNTAIN
HIGH ENOUGH—Diana
Ross (Motown)

25 OR &6 TO 4—Chicago
1Columbiz)

9 I SMNOWBIRD—ARne Murray

a
60  — (I H\F{}WJ ' LOSIMNG YOU
—Rare Earth (Rare Earth)

CANADA
LP's

COSMO'S FACTORY —Creedence
Clearwater Revival (Fantasy)

WOODSTOCK—Soundtrack
(Cotillion)

STAGE FRIGHT—Band ll:ﬂ.?ilﬂl:l

DEJA VU—Croshy, 5Stills, Nash &
Young (Atlantic)

BLOOD, SWEAT & TEARS 31—
(Columbia)

CLOSER TO HOME—Grand Funk
Railroad {(Capitol)

JOHMN BARLEYCORN MUST DIE
—Traffic (United Artisis)

LIVE AT LEEDS—Who (Decca)

SELF PORTRAIT—Bob Dylan
(Columbia)

10 SIT DOWN YOUNG STRANGER

—Gordon Lightfoot {(Reprise)

DENMARK
LP's

-~ LA e (]
| i

=

wd B LA e =

W00

This
Month

I COSMO'S FACTORY—Creedence
Clearwater Revival (Fantasy)
BRIDGE OVER TR[}UBLEE}
\:-r"_.-l"gu:jl']ER—-Sin‘lﬂn & Garfunkel
i
BAL PAA KAI'EN—Kaj Loevring
{Ckiav)
MUNGO JERRY—{Pye)
AMERICA—Herb Alpert & the
Tijuana Brass (Karussell)
OMN STAGE FEB, 1970—Elvis
Presley (ROCA)
ERIC CLAPTON— Polvdor)
S5AN QUENTIN—Johnany Cash
{CBS)
BEACH PARTY —James Lasi
{ Palydoa:)
It DET POLITISKE SUPERMARKED
= ar] Miclsen (Soner)

FRANCE

LF's

Lk

O ogeed S LA

This
Month

1 MES PREMIERES OPERETTES—
Luis Mariane (Voix de Son
Maitre —FRovalty

AIGLE NOIR—Barbara ( Philips}

BRIDGE OVER TROUBLE
WﬂFR—Sjmun and Garfunkel

(i
LE METEQUE—Georges Moustaki

Tk Bl

o
( Polydor)

5 MOUSTAKI A BOBINO—Georges
Mouwvstaki (Polyvdor)

6 GET READY—Rare Earth {Rare
Earth/Pathe-Marconi)

7 WOODSTOU K —Soundtrack
{Atlantic-Barcclay )

B ONCE UPON A TIME IN THE

WEST—-ﬂr:meI Soundirock (RCA)

—{ha

9 AMGUR ANARCHIE—Leo Ferre

lBarcIa}-]-
M LES- CHAMPS/ELYSEES—Joe
[Dassin (CRS)H

HOLLAND

{Courtesy Radio Veronlca and
Platennieaws)

*Denntes local origin
SINGLES

This
Week

BACK HOME—*"Golden Earring
( Polydor —Davglow

LOLA—Kinks (Pye}—Belinda

ARE YOU READY—Pacilic Gas &
Electric (CBS)

WHITE RABBIT/SOMEBODY TO
LOVE—Jefferson Airplane

(IR'E.&

WILD AND EXCITING—*Earth &
Fire (Polydor)—Davglow

BRANDEND ZAND—*Gert
Timmerman (CNR}—Veranica

]:H THE SUMMERT]ME—MUM

E awn',l—-"u’ﬂﬂnll:a
WIG .A Boh Dylan (CBS)—

HLI'IL hl 15 VOOR JOU TE LAAT
—*Corrie & De HRekels
(11 Provincien)—Bospel
10 LONG AS 1 CAM SEE THE
LIGHT—Creedence Clearwater
Revival (Liberty)—Basart

—_—

B R

W B =] N LA
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HUNGARY
iCourtesy Gyongy Budapesi)
SINGLES
This
Week

| KOSZEA SZEL—L'Arca D MNoe;
Pal Erecsi; Paul Moro
HEY JUDE—Beaties
SARIKA—I[lles Beat Group
GIMME A LITTLE SIGN=—{ierman
Top Five
MYAR]I HAZUGSAG—lanos Koos
EGY CSEREP KAKTUSZ—Echo
Ensemble
HOMADAS—Meiro Beat Group
SFERETNI JO—MNeoton Ensemhble
MONDIJATOK—Meg Marianak—
Janos Koos
Il YEGETERT EGY FEJEZET—
Juventus  Beat Group

ITALY

| Courtesy Discografin Internaclonale)
"Denotes local origln

SINGLES

oy

D g ] RA

This Last
Week Week
| 1 INSIEME—=*Mina (PDL =
Acgua Azxrurra/PDRDU
4 IN THE SUMMERTIME—
FJTL::EH Jerry (Pye}—Carre
"As

]

1 2 LA LOMTANANZA—
*Domenico Modugno (RUA)
—RCA /Interlancio

4 3 FIORI ROSA, FIORI DI

PESCO=—*Lucin Battisti
(Ricordi}l—Acqua Azrrurra

5 £ VIDLA—"Adriano Celentano
(Clan}=Margherita

fu f SYMPATHY—Rare Bird
( Philips }—=Melody

7 7 THE LONG .&"\D WINDING
ROAD—Beatles (Applel—
Ricordi ;

# — YELLOW RIVER—Christie
(C B3 —Bixio

] 12 VAGABOMND—*Nicola di Bari
(RCAM—RCA/Acgua Azzurra

10 5 TANTO PE' CANTA—*Nino
Manfredi (1T —Suwvini/
Ferboni

SYMPATHY —Steve Rowland
:mﬁII ?—nm;]}r Dogeg (Polydor)
e | L= (4]

LADY EARE.&.HA—'R:nam
der Prefeti (CBS)}—Ace/
Adriatica

13 — GROOVIN' WITH MR. BLOE

—Mr. Bloe (DIM)—Love
Song

i4 — T A‘lr'ID DO UN'ORA—
*Camaleonti (CBS}—Tevere/
Mumero Uno

FIN CHE LA BARCA VA—
*Oricsta Berti (Polydor)
Esedra

ITALY
LP's
*Denotes local origin

11 Ll

15 10

This
fionth

| BUGIARDO PIU" CHE MAI—
*hlina (PO

2 TUTTI MORIMMO A STENTO—
*Fahrizic de Andre (Bluebell)

3 LET IT BE—Beatles {Apple)

4 LED ZEPPELIMN II-—{Atlantic)

5 EASY RIDER—Soundtrack
(Hiateside)

6 CARD THEODORAKIS—"Iva
Fanicchi (Ri-Fi

7 WOODSTOUK—Soundirack
{Atlantic)

B McCARTNEY—Paul McCariney

I'

1.-5.1:&:]::!

HENDRIX BAND OF GYPSYS—
Jimi Hendrix, Billy Cox, Buddy
Miles (Polydor)

I LIVE CREAM—(Polydor)

MALAYSIA

{Courtesy Radio Malaysia)
*Denotes local orlgin

SINGLES
This
Week

I IN THE SUMMERTIME—Mungo
Jerry (Pwve)

EL CONDOR PASA—Simon and
Garfunkel (Columbla)

SGNEMDF JOY—Miguel Rios

[ }

COME TO ME—Tommy James and
the Shondells (Rouleite)

COFFEE TOFFEE SQUARES—
*Jade and Pepper {Baal)

RAINBOW —Marmalade (CBS)

THE LONG AND WINDING
ROAD—RBeatles {(Apple)

RAILROAD—Maurice Gibb
(Polydor)

GOODBYE SAM. HELLG
SAMANTHA—CIIff Richard
fColumbia)

I LOVE AND THE WORLD LOVES

WITH YOU—"Quests (Columbia)

MEXICO

(Courtesy Radio M)
SINGLES

LE

o O ~dgn WA B G

This Last
Week Week

I 1| EN EL VERANO (In the
sSummertimel—Mungo Jerry
(CGamma )
3 CORRE TRAS ELLA (Rumn to
Herl—Beeds {Buddah)
i 3 SUFRIR==Los Solitarios
{Peerless)
GOTAS DE LLUVIA S0OBRE
MI CABEZA (Raindrops
Keep Falling on My Head)—

&
P

B. J. Thomas {Orfean)
SODLAIMON—Meil Diamond
{Orfean)
Y VOLVERE—Los Angeles
Ne ros (Capitol)
ONDOR PASA—Simon
&. CGarfunkel (CBS)
COZUMEL—Los Sonnors
{Peerless)
ALGUIEN VEMNDRA—IJose
Jose (RCA)
10 10 CABANA DE QUESO
(Cheese Coltage)—Crow
iGamma)

W aE el o WA
L= - R - S T = ]

NEW ZEALAND

(Courtesy MNew Ffealand Broadcasting)
*Denotes local origin

SINGLES

This Last
Week Week

| 1 PINOCCHIO—*Maria Dallas
(Viking)
rJ 1 PRETTY GIRL—*Hogsnort
Rupert's Original Flagon
Band (HMWV)
YELLOW RIVER—Christic

(CBS)

SOMETHING—Shirley Basses
(United Artisis)

A SONG OF JOY—Miguel
Rios (AdM)

LET'S GET A LITTLE
SENTIMENTAL—*Craig
Scoit (HMY)

I THE I~1T..Iﬂu-!‘I"..-!Eiili'l']!'.-IE—
Mungo Jerry (P

GROODYINT Wl'I'H "n.-'lll BLD-E
—Mr. Bloe tP:lr!nE.hun

YESTERDAY WHEN 1 WAS
Y¥OUMNG—*Suranne
i Philips )

10 — QUE SERA SERA—Mary

Hopkin {Apple)

NORWAY

{Courtesy Verdens Gang)
*Denotes local origin

SINGLES

Tk
bk

[= LY T -
O

i
e

This Lasi
Week Week

1 I IN THE SUMMERTIME—
Mungo Jerry (Pyel—Air

2 ! COTTONFIELDS—Beach
Boys (Capluesli—Eszex

3 6 MITT SOMMARLOV—"Anita
Hegerland [ Karuszelli—

Sonora
RIVER—Christe

YELLOW
(CHS)
7 EARLY MORNING RAIN—
Rank Strangers {Polvdor)
MEVER MARRY A
RAILROAD MAN—
Shocking Blue (Metronome)
FPRETTY BELINDA—Chris
Andrews (Pyel—Liberty
H 2 ELSKEDE MICHAEL—
"Il'blf.jl:r Ht!:n (Nor=Artist)
= N

9 i UP AROGUMND THE BEMND—
Creedence Clearwater
Revival (Liberty}—Palace

Iy — HUSKER DU—Glumtan
iOdeonl—Norsk Musikforlag

I — LODKING OUT MY BACK
DOOR—Creedence
Clearwater Revival (Liberty
—Palace

LP's
This
Maonth

1 COSMO'S FACTORY—Creedence
Clearwater Revival (Liberty)

BRIDGE OVER TROUBLED
WATER—Simon & Garfunkel
(CBS)

BLOOD, SWEAT & TEARS 11—
(B8

SELF PORTRAIT—Bobh Dvlan
(CBS)

BENEFIT—Jethro Tull {Sonet)

LET IT BE—Beatles (Apple)

GLUNTAN!'—Odeon)

O STAGE FEB, 19T0—Elvis
Presley {RCA)

TEI'M—‘ om Jones {Decca)

WILLY AND THE POOR BOYS—
Creedence Clearwater Revival
(Liberty}

POLAND

Fan ©TClubs Coordination
Coummncil)

*Denctes local origin
SINGLES

£ L

= 0" - T T T

(Couriesy

Thix
Week

I LOVE LIKE A MAN—Ten Years
Alter (Deram)
2 JADA WOZrY KOLOROWE—
Marvla Rodowice (Muza)
3 THE GREEM MAMNALISHI—
Fleetwood Mac (Reprise)
IN THE SUMMERT . ME—Mungo
Jerry (Down Maxi)
BEDZIESZ PANIA W MOIM
PIEKLE—"Romuald I Roman
HEﬁT PﬁM{}ECIE LUDZIE—
4
EHE S LOOKIN' GOOD—*Niemen
1atic
INSI E=—Jethro Tull (Chrysalis)
LOLA—Kinks (Pye)
ACROSS THE UMIVERSE—Beatles
(Apple)

PUERTO RICO
*Denoles L:::::.'l origin

e = @ i

—
—
=]

This
Month

I BARRETO POWER—Ray Barreto
{Fania)

S5ALSA Y CONTROL—Lebron

_ Bros, (Cotigue)

CORAZON, CORAZON—Raphael
(UaA - Lating)

MNOW —Peie Rodriguez (Tico)

LEYES DE TRANSITO—*Johnny
El Bravo {Boringuen)

SWEDEN

LP's

[

This
Month

1 BRIDGE OVER TROUBLED
WATER—Simon & Garfunkel

(CBS)
COSMO'S FACTORY—Creedence
Clearwater Revival (Liberty)
GET YOUR YA-YA'S OUT—
Rolling Stones {Decca)
PUGHISH—Pugh Rogefeldt
{Metronome)
QUESTION OF BALANCE—
Moody Blues (Threshold)
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HUMBER OF

Spotlight Singles =

OP 20 POPSBOTIGHTT _TOP20

Spotlights Predicted to reach the top 20 of the HOT 100 Chart

TEMPTATIONS—UNGENA IA
ULIMWENGU (UNITE THE WORLD) (3:45)

(Prod. Morman Whitfield) (Writers: Whitfield-5trong) (Jobate, BMI}—They
have all the sales and chart potential of another “Ball of Confusion®™
with this blockbuster blues rocker with strong lyric line. Flipt “"Hum
Along and Dance’ (3:15) (Jobete, BMI). Geordy 7102

OP 00 POP SPOILIGH]

FRIENDS OF DISTINCTION—
TIME WAITS FOR NO ONE (2:49)

(Prod. Ray Cork Jr.) (Writers; Sedaka-Greenfield) (Kirshner, BMI}—Long
awaited follow up to their Top 10 smash, “'Love Or Let Me Be Lonely™ is a
powerhouse swinger loaded with the same sales and chart pofency. Flip:
“Mew Mother Nature™ (2:55] (Dunbar, BMI). RCA 74-0385

Spotlights Predicted to reach the top 60 of the HOT 100 Chart

*DIONNE WARWICK—
MAKE IT EASY ON YOURSELF (3:32)

(Prod. Blue Jac Prod.) (Writers: Bacharach-David) (Fameous, ASCAP)—Re-
corded in live performance at the Garden S5tate Arts Center, Mew Jersey,
this pas! summer, the stylist vpdates one of her earlier Bacharach-David
hite and the result will prove another top chart winner. Flip: (Mo
Information  Available). Scepter 12294

JOE SOUTH-WHY DOES
A MAN DO WHAT HE HAS TO DO (3:26)

{Prod. Joe South) (Writers: Randi-Silver) (Musicways, BMI}—With the sofid
rock rhythm of another “‘Games People Flay,” South comes up with a
winner in this pofent lyric message ifem certain to spiral the chart.

Flip: "Be a Believer” [3:05) (Lowery, BMI). Capitol 2914

BAND—TIME TO KILL (3:24)

{Prod. Band) (Writer: Robertson) (Canaan, ASCAP)—Infectious rocker with
another strong vocal workout offers much of the sales and chart potential
of another “"Up On Cripple Creek.” Flip: “The Shape I'm In" (J:05]
(Canaan, ASCAFP). Capitel 2870

*DENNIS YOST & THE CLASSICS IV—
WHERE DID ALL THE GOOD TIMES GO (2:34)

[Prod. Buddy Buie] [Writers: Buie-Cobb) (Low-5al, BMI}=Winning rock
ballad has all the ingredients to bring the group back fo the Hot 100
with solid sales impact., Should prove a big one far them. Flip: (No
information Awvailable). Liberty 586200

GLOBETROTTERS—GRAVY (3:19)

(Prod. Jeff Barry] (Writers: Clark-Baile-Williams) (Nirshner, BMI}—Backed
by & fremendous promofion campaign and the new TV carfoon show,

SPECIAL VIERIT SPOILIGHT

based upon members of the Globetrotters, this driving rocker offers much
of the sales potential of another Archies group. Strong debut. Flip:
“Cheer Me Up™ (2:22) (Kirshner, BMI), Kirshner 5004

PICKETTYWICH—
(It's Like a) SAD OLD KINDA' MOVIE (3:09)

(Prod. John Macleod] (Writers: Macleod-Macauley) (lamvary, BMI}—Group
made a hefty chart dent with their “That Same OQld Feeling™ and this
follaw up, easy beat swinger, will fast top the szales” and char? action
of that recent hit, Flip: "Times" (2:40; (Welbeck, ASCAP). Janus 130

LOU CHRISTIE-GLORY RIVER (2:00)

(Prod. 5tan Vimcent) (Writers: Christie-Twyla) [Five Arts/Kama Sutra, BMI)
—LChristie made a heavy chart comeback with "I'm Gonma Make You
Mine™ and “Are You Getting Any Sunshine® This driving rock item offers
all of that hit potential. Potent entry. Flip:s "Indian  Lady™ [3:00)
(Duckston/Kama Sutra, BMI). Buddah 192

TONY BURROWS—
EVERY LITTLE MOVE SHE MAKES (2:47)

{Prod, Tony Macaulay) [(Writer: Macaulay) (Macaulay, BMI)=Former lead of
the Edison Lighthouse made & Hot 100 impact when he went solo with
"Melanie Makes Me Smile.” This compelling rock ballad will fast fop
that imitial enfry amd climb right wp the chart with heavy sales.
Flip: [Mo Information Available}, Bell 912

NEIGHBORHOOD—-LAUGH (Z:47)

(Prod, Jimmy Bryant) (Writers: Conrad-Williams) (Irving, BMI}=Group went
right up the Hot 100 with their initial entry, “Big Yellow Taxi” and
this easy swinger offers all of that chart and sales potency. This one
gan't miss, Flips: “Now's the Time For Lowe™ (2:43) (Big Pumpkin/
Coguette, BMI), Big Tree 104&

Spotlighting new singles deserving special attention of programmers and dealers,

JOE TEX—I'l Wever Fall in Love Again (3:45) (Prod. Dave Crawford &
Brad Shapiro) (Writers: Bacharach-David) (Blue Seas/Jac/Morris,
ASCAP)~Tex adds his own special touch to this former hit for Dionne
Warwick and he should win much airplay and sales with his clever
new lyric interpretation. Disl S098

*ROGER WILLIAMS—America the Beautiful (3:08) (Prod, Tom Cafalano)
[Writer: Trad.) (Our Own Thing, ASCAP}—Williams" piano and orchesira,
along with a full chorus make the fraditional standard come to life
and it could easily prove a left field winner, First rate programming
item. Kapp 2110

*STEVE & EYDIE—Did You Give the World Some Love Today, Babe (3:03)
iPred. Den Costa) (Writer: Martin} [Thursday/Norman-Leonard, BMI1)/
For All We Know (2:55) (Prod. Don Cosfa) (Writers: Wilson-James-
Karlin] {(Pamco, BMI)—Two equally good sides by the husband-wife duo
and tach is Joaded with airplay and sales poftenfial. First iz an wp-
tempa rhythm item while the flip is a beautiful ballad from the
currgnt hit film “'Lovers and Other Strangers.” RCA 74-0386

ROBERT JOHN—When 1the Party I8 Ower (2:33) (Prod. George Tobin)
(Writers: John-Gately) (Ensign, BMI)—Making his debut on A&M, the
“IF You Dorn't Want My Love" winner of the past returns with a
solid rhythm ballad entry that should bring him back te the Haop
100 in @ hurry, AEM 1210

BIRDS OF A FEATHER—Take Me fo the Pilot (2:38) (Prod. Stuart Epps)
{Writers: John-Taupin] [James, BMI]—The British group could easily
prove & big item on this side of the Atlantie with this smooth rhythm
ballad penned by the “Border Song'’ man, Eltom John, Page One 27034

JIMMY CASTOR BUMCH—Bad (2:08) (Prod. Castor Pruitt Prod.) {Writers:
Castor-Pruiti-Thomas-Gibsan) [Jimpire, BMI}—That “‘Hey Leroy™ man
of the past snaps back with a raucous rocker that has a clever
Iyric and solid beal rhythm that s a sure bet for the charts.
Kinetic 6002

GENE VINCENT—Sunshine (2:59) (Prod. Tom Ayres) (Writer: MNewbury)
(Acuff-Rose, BMII=The Mickey MNewbury rhythm material proves the
perfect wvehicle to bring the rock artist of the fifties back to the
charts, Exceplional production work by Tom Ayres. Kama Suira 514

"KEIR DULLEA—Butterflies Are Free (2:13) {Prod, MNeil Levenson & Hank
Hurnter] [Writer: Schwartz) (Sunbury, ASCAP]=The film star of fthe
current Broadway comedy smash sings the title fene and offers much
potential for middle of the road pregrammers with sales fo follow,
Platypus 9100

AIU-KDD KAZIOO BAND—Kalamaroo Karoo (2:09] (Prod. One Million B.C.
Prod,) (Writer: Courtney] [(Morris, ASCAP)—Clever and infectious navelty
that could sneak through and prave a winner on the Het 100 and
Easy Listening charis. Anderson 1002

COUNTRY

Spotlights Predicted to reach the top 20 of the
HOT COUNTRY SINGLES Chart

SONNY JAMES—ENDLESSLY (2:54)

iProd. George Richey) [Writers: Otis Benton) (Meridian, BMI}—Fast paced
rhythm item will spiral the Southern Gentleman right fo the fop once
again. Top performance and material for the follow wp to his Mo, |
smash  “Don’t Keep Me Hangin® On* Flip: "“Happy Memaories”™ [2:41}
(Marson, BMI). Capitel 2914

CONWAY TWITTY—FIFTEEN YEARS AGO (3:09)

(Writer; Smith) (Peach, SESAC)—His “'Hello Darlin’,”" foock him right 1o
the MWe. 1 spot and this fine ballad with another winning performance
will fast egqual that success. Flip: "Up Comes the Bottle™ (2:47)
(Twitty Bird, BMI). Decca 32742

JERRY REED—-AMOS5 MOSES (2:19)

(Prod. Chet Atkins] [Writer: Hubbard] (Vecter, BMI—Wiih hiz *'Georgia
Sunshine” currently riding high on the chart, this cut from his album
offers much the same potential, with pep appeal as well, Rhythm item,
strong material penned by Jerry Hubbard, Flip: “The Preacher and the
Bear™ (2:40) (Vector, BMI). RCA 47-9904

MAC CURTIS—EARLY IN THE MORNING (2:37)

(Pred. Tommy Allsup) [Writers: Darin-Harris) (Post, ASCAP)=In his move
to the label, Curtis comes up with a rhythm item lpaded with top chart
pafential. 3trong performance, with pop appeal as well. Flip: “When the
Hurt Moves In"' (2:35) (Window, BMI], GRT 26

Spotlights Predicted to reach the
HOT COUNTRY SINGLES Chart

CHART

MARY TAYLOR—I'm & Honky Tonk Girl (3:13) ([Brazos Valley, BMI),
Dot 173548

TOMMY OVERSTREET—If You're Looking For & Fool (2:33) (Crazy Cajum,
Bmi). DOT 17357

LINDA MEADORS—I'm Proud te Be a Woman (2:10) (Owepar, BMI).
MERCURY 73123

TOMMY GRAHAM—Ode to Spade (2:06) (Applause, ASCAP). PROLIF 1100

CHARLIE STEWART—Who'd Lie on Johnny Cash (2:23) (Grandwealth/Le-
Moyne, BMI), SHOW LAND 71970

SEABORM SMITH—A HNotch Below the Poverty Class (3:12) (Goldmont,
BMmI), COMET 1023

OP 20)

SOUL

Spotlights Predicted to reach the
TOP 20 of the TOP SELLING R&B SINGLES Chart

THERE ARE NO SOUL SPOTLIGHTS THIS WEEK

Spotlights Predicted to reach the
SOUL SINGLES Chart

CHART

BUDDY ACE=Do What You Think Is Best (2:50) (Jume 16/50-Ma, B8
PAULA 334

CHUCK JOMNSON—I Got It Bad (3:11) (Tune-Kel/Cooley, BMI). ALON 240

JOHM EDWARDS—There’ll Mever Be Another Woman (3:30) (Tee-Minety/
Colfam, BAMI), WEIS 3007

All records submitted for review should be ad-
dressed to Record Review Department, Billboard,
165 W. 46th Street, New York, N. Y. 10036.
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America The Beautiful

K210

oy
ROGER WILLIAMS

Produced byTom Catalano

i<
kapp

RECORDS :
A DIVISION OF MCA INC,



www.americanradiohistory.com

For Week End!ng
September 24, 1970

W

activity over the previous week,

STAR PERFORMER — Records showing greatest increase in retail sales

based on actval market reports.

Record Industry Asseciation Of America
geal of certification as “"million s2iler.™

(Seal indicated by bullet.)

14
15
16

17

21

o
1734

e
2=

w
1

5
S
20

TITLE, Weeks On Chart
Artist (Producer) Label, Number (Distributing Label)

1 AIN'T NO MOUNTAIN HIGH ENOUGH 8

Diana Ross (Mickolas Ashford & Valerie Simpson),

Motown 1169
2 2 WAR 12
Edwin Starr {Morman Whitfield) GnEElj;tTﬂ'L?l\]i

3 3 LOOKIN' OUT MY BACK DOOR/LONG
AS | CAN SEE THE LIGHT g
Craedence Clearwater Revival (John C. Fogerty),
Fantasy 645
4 4 PATCHES » 11
Clarance Carter (Rick Hall), Atlantic 2748
5 5 JULIE, DO YA LOVE ME = 9
Elnhhr Sherman {lackie Mills), Metromedia 194
12 CRACKLIN' ROSIE b
Neil Diamond (Tom Catalana), Uni 55230
o 5 canoioa 10
Dawn {Tokens & Dave Appell), Bell 303
ﬂ 13 SNOWBIRD 11
Anne Murray (Brian Ahern), Capitel 2738
€ 14 (1 Know) I'M LOSING YOU 9
Rare Earth (Norman Whitfield), Rare Earth 5017
(Motown)
10 6250RG6TO4 10
Chicago (lames William Guercio), Columbia 4-45154
11 11 DONT PLAY THAT SONG 8

Aretha Franklin With the Dixie Flyers
{lerry Wexler, Tom Dowd & Arif Mardin},

Atfantic 2751
17 GROOVY SITUATION 12

Gene Chandler (Gena Chandier), Mercury 73083

20 ALL RIGHT NOW 7
Free (Free & John Kelly), AEM 1206
15 | (Who Have Nothing) b

Tom Jones {(Peter Sullivan), Parrot 40051 (London)

7 IN THE SUMMERTIME 12

Mungo lerry (Barry Murray), Janus 125

18 RUBBER DUCKIE 7

Ernie (lim Hanson) (Thomas I. Shepard),
Columbia 4-45207

8 (They Lnngtﬂin Be) CLOSE TO YOU = 15
rpenters (Jack Daugharty), A&M 1183

39 GREEN-EYED LADY 1
Sugarleaf (Frank Slay), Liberty 56183
40 I'LL BE THERE Z

Jackson 5 (Hal Davis), Motown 1171

10 MAKE IT WITH YOU » 16
Bread (David Gates), Elektra 45686

16 SPILL THE WINE 18

Eric Burdon & War (Jerry Goldstein), MGM 14118

27 NEANDERTHAL MAN b
Hotlegs (Hotlegs Prod.), Capitol 2886
28 JOANNE 8

Michael Mesmith & the First Natienal Band

TITLE, Weeks On Chart

b
il
g
=

37 THAT'S WHERE | WENT WRONG
21 HAND ME DOWN WORLD

42 IT'S ONLY MAKE BELIEVE
45 EL CONDOR PASA

Simon & Garfunkel

46 STILL WATER (Lowve)

@@@@3 8 ek

50 FIRE AND RAIN

29 EVERYBODY'S GOT THE RIGHT
T0 LOVE

65 WE'VE ONLY JUST BEGUN

i
iy

52 SOMEBODY'S BEEN SLEEPING

Hot Wax 7004
64 STAND BY YOUR MAN

B RR

48 IF | DIDN'T CARE
49 | STAND ACCUSED
47 43 SOUL SHAKE

38 EVERYTHING'S TUESDAY

19
63 DO WHAT YOU WANNA DO

© PR

59 YELLOW RIVER
55 MONGOOSE
60 RIKI TIKI TAVI
51 RAINBOW

Artist (Producer) Label, Number {Distributing Label)

Po Family Featuring Susan lacks (T. lacks),
2 S ® London 139

Who (Jack Richardson & Nimbus 9).
e { RCA 74-0367

Glen Campbell (Al Delory), Capitol 2905

Simon, Garfunkel & Roy
g.lle]. Columbia 4-45237

Four Tops (Frank Wilson), Molown 1170

lames Taylor (Peter Asher), Wamer Bros. 7423

Supremes (Frank Wilson), Motown 1167
Carpenters (Jack Daugherty), AAM 1217

100 Proof Aged In Soul (G. Perry),
(Buddah)

Candi Staton (Rick Hall), Fame 1472 (Capitol)

Moments (Sylvia and M. Edmonds), Stang 5016
All Matinum

lsaac Hayes (lsaac Hayes), Enterprise 9017
(Stax/ Vot

Delaney & Bonnie & Friends
{lerry Wexler-Tom-Dowd), Atco 6756

Chairmen of the Board (Holland-Dozier-Holland),
Invictus 9079 (Capitol)

53 SUNDAY MORNING COMING DOWN 5
Johnny Cash (Bob Jobnston), Columbia 4-45211

Five Flights Up (John Florez), TA 202 (Bali)

57 AS THE YEARS G0 BY 6
Mashmakhan (Billy Jackson), Epic 5-10634
(Columbia)

47 INE LOST YOU/
THE NEXT STEP IS LOVE 9

Elvis Presley, RCA Victor 47-9873
Christie (Mike Smith), Epic 5-10626 (Columbia)
Elephant's Memory (Ted Cooper), Metromedia 182

Donovan (Donovan), Epic 5-1064% (Columbia)
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4
3

5
3
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TITLE, Weeks On Chart
Atist (Producer) Lahe!, Number (Distributing Labef)

73 GYPSY WOMAN A
Brian Hyland (Del Shannon), UNI 55240
58 WE'RE ALL PLAYING IN

THE SAME BAND 8
Bert Sommer (Artie Kornfield),
Eleuthra 470 (Buddah)

54 ON THE BEACH b

Fifth Dimenston (Bones Howe), Bell 913

83 WHEN YOU GETRIGHTDOWNTO T 2
Delfonics (Stan & Bell), Philly Groove 163 (Bell)

62 SCREAMING NIGHT HOG b

Stepperwoll (Richard Podolor), Dunhill 4248

80 MONTEGO BAY 3
Bobby Bloom (leff Barry), MGM/L&R 157

81 | JUST WANNA KEEP IT TOGETHER 3

Paul Davis (Chips Moman), Bang 579

— SEE ME, FEEL ME 1
Wha (Kit Lambert), Decea 732729
94 SOMETHING i

Shirley Bassey (Johnny Harris & Tony Colten),
United Artists 50658

89 COME ON AND SAY IT 2
Grass Roots (Steve Barri), Dunhill 4249
— [T DON'T MATTER TO ME 1

Bread (Bread). Elekira 45701

73 STRY AWAY FROM ME

(I Love You Too Much) b
Major Lance (Curtis Mayfield), Curfom 1953
(Buddah)

74 WE CAN MAKE IT BABY b
Originals (Marvin Gaye), Soul 35074 (Matown)

86 HOLY MAN 2

Diane Kolby (Scolt & Viwian Holtzman},
Columbia 4-45169

35 LOVE UPRISING 2

Otis Leaville (Willie Henderson), Dakar 630
(Atlantic)
— ENGINE NUMBER 9 I
Wilson Pickett (Staff), Atlantic 2766

96 AND THE GRASS WON'T PAY
NO MIND 2
Mark Lindsay (Jerry Fuller), Columbia 4-45229

85 GREENWOOD MISSISSIPPI 4
Little Richard (Little Richard), Reprise 0942

— LOVIN' YOU BABY 1

White Plzins (Roger Greenaway),
Deram 85066 (London

98 LOVING YOU IS A NATURAL THING 3
Roanie Milsap (Chips Moman), Chips 7889

(Capitol)

88 GEORGIA TOOK HER BACK 2
R B Greaves (Ahmet Ertegun), Atco G778

87 | HAVE LEARNED TO DO

i§ Billboard (3) @ @@

53
54
95
56
{Felton Jarvis), RCA 74-0368 Marmalade (Junior Campbelf), London 20059 WITHOUT YOU 4
24 25 IT'S A SHAME 10 | I 66 WE CAN MAKE MUSIC 3 Mavis Staples (Don Davis), Volt 4044
Spinners (Stevie Wonder), V.LP. 25057 (Motown) Tommy Roe (Steve Barri), ABC 11273 — DUR WORLD 1
25 26 EXPRESS YOURSELF 7 | €Br 77 DEEPER & DEEPER 3 Blue Witk (Bl Wink & Rogor Quastd)
e e (Charles, Waigh). Warnet Bros. T417 Frad Fayme (s 9080 (Coptol 91 IT'S SO NICE : s
n "
ﬁ 15 INDIANA WANTS ME 4 ﬁ 84 OUR HOUSE 2 Jackie DeShannon {Sam Russell & Irvin Hunt),
R. Dean Taylor (R, Dean Taylor) Crosby, Stills, Nash & Young Ly SAIAF
" Rare Earth 5013 (Motown) (Croshy, Stills, Nash & Young), Atlantic 2760 | G2 02 SEEMS LIKE | GOTTA DO WRONGE 7
ﬁ 30 LONG LONG TIME 7 ﬂ 68 FUNK #49 5 Whispers (Ron Carson), Soul Clock 1004 (Camyon)
Linda Ronstadt (Ellict Mazer), Capitol 2846 James Gang (Bill Szymeryk), ABC 11272 93 93 BORDER SONG 5
28 23 SOLITARY MAN 12 | @y 72 BABY, I NEED YOUR LOVING ; Elton John (Gus Dudgeon), UNI 55248
ﬁ Neil Diamond {Jeff Barry-Ellie Greenwich), Bang 578 I = 0. C. h?ﬁum#hmﬁi [;:Iﬂﬂ; 94 99 STONED COWBOY 2
36 LOLA 5 61 WHERE ARE Fantasy (Bennett & Bannett), Liberty 56190
: Kinks (Ray Davies), Reprise 0930 Brotherbood of Man (Tory Hiller), Deram Eﬁﬂfg 95 — GAS LAMPS AND CLAY 1
(Loadn Blue tmage (Richard Podolor), Atco 6777
EY 53 OUT ITHE COUNTRY o | 6356 ONLY YOU XNOW AND 1 KO 3| s — st er w come !
31 31 CLOSER TO HOME 7 (romemy P e Thumb 114 “Alive and Kicking” (Bob King), Roalette 7087
Grand Funk Railroad (Terry Knight), Capitol 2877 97 — FUNKY MAN 1
. 7
32 32 PEACE WILL COME (According to Plan) 6 @ 75 eaby) TN M N i BasiE Kool & the Gang: (Gase: sk, DLt 534
Malanie {Peter Schekeryk), Buddah 186 {Buddah) 98 — BAEY DON'T TAKE YOUR LOVE 1
¥ 31 LOOK WHAT THEY'VE DONE TO MY 65 671 DO TAKE YOU , Faith, Hops & Chactly (Van NicEp & Jok. o),
SONG MA 4 Three Degrees (Richard Barrett), Roulette 7088 9 Mamwell 808 (CEC)
New Seekers, featuring Eva Grah — SWEETHEART
(Dave Htr::r &m Hln'nrﬂ. E‘Elu:;: ?56!!;; | 66 71 FOR EHEPHE HE‘” Columbia Hﬁl?g Engelbert Humperdinck (Peter Eullﬁmn{
34 19 SIGNED, SEALED, DELIVERED " FITOR 40059 (kodon)
('m Yours) 14 | (A 90 GOD, LOVE AND ROCK & ROLL 2 | 100 100 ALONE AGAN OR 3
Sevie Wondar (Stvie Woode), Tamia 54196 | Tee e Winile), Westbound 170 (janus) A LR A e
A T &—LubiaverLiosxse) | (VA e raie) Gy oyt b 1 3 :n::::mift AN, et W A e
ﬁﬁ‘ﬂ'wlﬁﬁﬁ:l.?s;&ﬁ;ﬁ} ..... 1H :ﬁ%ﬂ“‘lﬁ: S s a :f?ﬂnﬁ:“ﬁ{-ﬁ &m b 3':: Meanderthal Man (Francis, Day & Hustsr, ASCAP). . T2 ﬁ'ﬂE 1.3?55_?" : : ‘o
Aad the Cruss Won's Pay Ne Mind ) o ?‘m_ﬂmﬁ. T A ‘i; I;E.": :EEH'H::II:: iﬂm“ﬁ 15 E#-*;m"l':fﬂ e o - T0 :gnid.;lr;l;l.:; u:'“"':: e 7
Ai Hhe Tears By | Emm‘ﬁﬁ'"'it H:‘. Times BRI .....ccinnwe ] irs ..“._lh.“ e e o eyt o B 2 e . B3 l: ) R 1:"
Baby Bout Tuke Your Love (MeCoy/Met, BMI) ... 98 :r-_h;‘:r_'ﬁ'-ﬂ-"“-- Made. :""" E s S0 Race (Pass Aira, WML E ﬁ‘u -!-ihﬁuﬁui--- 38 Bt Cosien e Gombi BN - 28
o uﬂ“l.. o B FREEARLY MEl OTEOREINE-URlpaTIEE, Bl .. rean l T i "". ] =
E‘w‘n'l'n“'u.':_"".‘..'i'r}“‘f..'ﬂ'.’-:::'.'.;:‘.:::'.::‘u o1 Lamps and Cloy SR i 33 (00, ASCAP bl RSCAP.......oco. S1 Patchn (G Forewer, B . o TR 1 ity P I iy
Candida (Jillbern/Pocketull of Tumes, — E'::r Love and Rock & Roll wee- &2 Julle, Do Ya Love Me # -nl'n'li' = "Dlhacs Bloge Amiatn: NALAR) .. ciinsiins o h' L" RS e R
Sésa ts You Diee Soon/dan/ U3, Soatp, SSEA) e aed Mis it gy fetlel M Come (Rig Seves, BMD ..ol % painkow . .56 We Can Make It '"Iiuaa;;.':i'-n':::::: %
B Ry LR """"“"""“ 77 Sevwee Sivatios (CokumdiPorchent, 11100 11 Aol O an Tovhe L o, B 7173 Rl buche et Mvacdon, BSCAH 1111 0 Mg M Povior s e Remer i ) e &
TR A oy Ry o o s L U T S e R R e et
| Do Take You ASCAP) & Mama Amalanie, umq ] g P B 9%
et r:-:lrr--mh-. ......... T Rt gt - e Py Untio-Brian o Signed, Saled, Defivered mmlﬂlﬂ Whees ‘Are Yoo Geivg 1o Wy ovs Giisckmecd, Bill} 62
:-.1: q-::: {nmm-l |iu]| """""" .= |jm1%ﬂlwmn [T H mfﬁh.ﬁﬁqﬁﬁi'ﬁ """" # Salitary u-mln,_l.,“‘uin-i':::: """""" -. Yellow Wver (Moma, BMI} .. ... ...ccooonenn. 53

76 EEFTEMBEH 26, 1970, BILLBOARD

wwWw americanradiohistorv com


www.americanradiohistory.com

L UUR TRPS

% A
=11
i &
[ R s L
ll"1'-l'n. Il
e 3 oy
B i

7 o o b
e &

II'L. -

N
-
1

g -

""r

e EE R

TS e
vy g o B
'|"'l-r ‘-I* = -t =g s
Shrit ol Cm W - .
& el & i Li a - oy i F - L3 e o ol S - i
- . P el : . : - - . ¥ - A e Ay -
. i .- it x B oy ] I o T iy i T s
5 . - * e
= i L
v i
o

"i‘ Y _!.
gL —
Y e g

= ._._—_.I
=y

=

There’s nothing still
about these waters.

On a rising tide of chart action and sales the Four Tops latest hit " Still Water (Love)” (M-1170)
swells to it's highest ebb. It flows from their album "Still Waters Run Deep.”
The Four Tops . . . Riding the crest of sound success.

Contains the hit single— ' A new LP releasa
"Still Water (Love)"” MS5704 MS721
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For Week Ending
September 26, 1970

Billboard 6@@ @@G

Compiled from MNatienal Retail
Stores by the Music Popularity
Chart Department and the
Record Markel Research
Department of Billboard.

STAR PERFORMER—LP's om chart 15 weeks or less regis-
teting greatest proporfionate upward progress This week.

f"'& Awarded RIAA seal for sales of 1 Millien dollars at manufacturer's level. RIAA seal
3 audit available amd optional to all manvfactorers. (Seal indicated with red bullet). @

e

= =
- 2
55 °| B & 5
E = 3 E= B
2 Z st ‘-E' 2 % armst T
= =5 Title. Label, Number (Distributing Label] = E = Title, Label, Number {Distributing Label] =
1 1 CREEDENCE CLEARWATER REVIVAL 10 36 33 ERIC CLAPTON 10
Emm'saﬁctmy Afco 5D 33-329
anftasy S N _
- e e e 53 OTIS REDDINE/JIMI HENDRIX
2 2 SOUNDTRACK 17 * EXPERIENCE J 2
Woodstock ] Reprise MS 2029
 Cotillien SD 3-500 (Atlantic/Atco) - e :
3 3 JOE COCKER . 4 * Leftover Wine
Lﬂ:& m Englishmen L Buddah BDS 5066
=— =g : 39 42 THREE DOG NIGHT 22
4 4 WHO 54 It Ain't Easy 2
E::T:n XSW 7205 e Pl R o00es
s G 40 31 STEVE MILLER BAN 10
5 5 CHICAGO 13 Number 5
Columbia KGP 24 @ Capitol SKAD 435
& 7 BAND ' 4 41 30 GRATEFUL DEAD 14
Stage Fright Workingman's Dead
Capitol 5T 425 'n‘l_'lr_lllr Bros. WS 1849
7 5 GRAND FUNK RAILROAD 12 42 44 BOB DYLAN 13
Closer to Home @ Self-Portrait ®
Capitol SKAD 471 Columbia C2X .'!E'Flﬁﬂ
B 6 BLOOD, SWEAT & TEARS 3 11 43 29 THE LAST PDETS 15
Columbia KS 30090 e Douglas 3
Ly Y B .
Thgfﬁh;nlnﬂsnz IL:nadTnE} i = Rare Earth RS 507 (Matawn) s
10 10 NEIL DIAMOND 6 45 45 NEIL YOUNG & CRAZY HORSE 47
Gold Everybody Knows This Is Nowhere
Uni 73084 - B Reprise RS 6349 .
&b, 14 JAMES TAYLOR 29 52 FOUR TOPS 25
* Sweet Baby lames * Still Waters Run Deep
Y
Warner Bros. W3 1843 Motawn M5 704
12 13 TRAFFIC 12 63 SUGARLDAF 7
John Barleycorn Must Die * Liberty LST 7640
_ United Artists UAS 5504 - - 48 25 PAUL McCARTNEY 21
.* 34 NEIL YOUNG 2 Hc[:anne‘y ®
After the Gold Rush Apple STAD 3353 (Capitol)
ne Together
14 8 mﬂ ot Leeds 1: Blue Thunsh BTS 19
Decca DL 79175 50 54 ELVIS PRESLEY 15
15 11 EE!JSE:, STILLS, NASH & YOUNG 2: El!-lhsﬁfﬂ.{ E:h‘g"? l?m
.Arll:n'rit 5D 7200 3l 30 ?HHA}EIAEIEUFHIIIE 11
I === m
16 16 DOORS 3 — RCA Victor LSP 4357
Hlokars EXs 5002 ® | 52 48 PETER PAUL & MARY 15
—— — 10 Years Together
ﬁ. 22 IRON BUTTERFLY 5 S Warner Bros. BS 2552 N
Metamorphosis
Ateo SD Esm? * 64 Eﬁﬂlﬁ?ﬂ 5
18 19 RARE EARTH 12 Atlantic SD 1569
Ecology 3 51 GARY PUCKETT & THE UNION GAP 12
Rare Earth RS 514 (Motown) Eﬁﬁ-‘.fiﬂ E{:u
9o 'W MEH = 71 ELVIS ;IESl::I’ﬂ &
ovemen
Enterprise ENS 1010 (Stax/Velt) - * Euis‘ v‘l:':flnﬂdulde 50 Gold Award
20 15 Eﬁl?e ah 8 nc“f_’_n._-;_q_n_'r 1w sa )
© Elektra EKS 74076 B % 58 =UWIEP|"EH“““ n"-':
21 21 TEHFTMI"I;I“HE _— 6 Dunhill DSD 50075 B
Live at London's Talk of the Town
 GordyesofMorown | ST 5B CMCTUS .
22 20 WANA RS 12§ "s8 61 SIMON & GARFUNKEL 33
: TRy Bridge Over Troubled Water &
23 17 J:BBESHH 5 17 . Columbia KC5 9914
29 55 MELANIE 21
 Motown M5 709 Candles in the Rain
ol 1) W "
town B ea @
— Soul Ci g
T gTE’ﬂdE Eﬂ"mr » . ; rri“ﬂ.w SC5 33900 (Liberty/United
Tamla 15 304 (Motown) 61 67 %ﬂlﬂﬂl E‘;It:l’l!lT AUTHORITY 72
m e el . — = st -
26 28 ORIGINAL TV CAST 10
}:'hr E;sagwsa‘gii;eet Book and Record ﬁ. — E'L.:lhEHEE CARTER 1
glumbia chnés
T e Atlantic 5D 8267
* 32 TWES G 10 63 65 LEE MICHAELS 9
Rides Again
- ABC ABCS 711 Bnﬂaiﬁr 4249
28 27 QUICKSILVER MESSENGER SERVICE & 61 62 RONNIE DYSON P
 Canino skko 4 (1 You Lot Me Make Love To
- = ou Then n' ou?
ﬁ " EEE& Water 4 aisiciinli 'aghi]; A
. AaMSP 4268 5 66 Eﬂl PAYNE b
nd of Gold
ﬁ &0 Eff;Emﬁ z Invictus 5T 3701 (Capitol)
R A&M 3P 4271 s 66 65 ROD STEWART 15
* 37 KING CRIMSON 3 Gasoline Alley
In the Wake of Poseidon ___Mercury SR 61264
L LR L 67 75 DELFONICS 7
* 4] ARETHA FRANKLIN 3 Didn't | (Blow Your Mind This Time)
Splirit‘ins theEEsarh Philly Groove PG 1153 (Bell)
Atlantic 50 B
e L - - 68 70 TOM JONES
33 24 BEATLES 18 Tom z:
Let It Be Parrot PAS 71037 (London)
M 23 ﬁ}lﬁ EBEUEH DECLARES WAR 20 E;LI[.IT ;}:ﬂ! 22
n
—— e e — . _ — c.p'“-,nj 51' 4?’2 .
3B 35 %I;IIIII'TEHII.ES 13 0 T
em Chan 73 MU JE : 3
Mercury SR EEBD Janus JXS 7000

iy g b
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THIS WEEK

LAST WEEK

ARTIET
Title, Label, Mumber (Distributing Label)

Weaks on Chart

j
=

12

72

46

.

EDWIN STARR

War & Peace
Gordy G5 948 (Molown)

HOT TUNA 11
RCA Victor LSP 4353

73

40

JETHRO TULL 21

Benefit
Reprize RS &400

74

77

MILES DAVIS 20

Bitches Brew
Columbia GP 26

75

76

TEMPTATIONS 26

Psychedelic Shack
Gardy G5 947 (Motown)

ﬁ.ﬂd

CANNED HEAT 3

Future Blues
Liberty LST 11002

17

80

SOUNDTRACK ab
Eag Rider @
Dunhi

Il DX5 50063 (Tapes: Reprise
BRM 2026)

18

&1

47

ORSON WELLES b

The Begatting of the President
Mediarts 41-2

DONOVAN ' 11
Open Road
Epic E 30125 (Columbia)

57

MOUNTAIN

Climbing
Windfall 4501 (Bell}

o3

81

82

UINCY JONES 4

ula Matari
ARM SP 3030

30

BOBBY SHERMAN 25

Here Comes Bobby ®
Metromedia MD 1028

86

JONI MITGHELL 25

Ladies of the Can
Reprise RS 8376 rﬂ:'l

85

MARK LINDSAY 4

Silver Bird
Columbia C 30111

56

ENGELBERT HUMPERDINCK 12
We Made |t Happen
Parrot PAS 71038 (London)

e

=

a3

GUESS WHO

American Woman
RCA Victor L5P 4266

el

J0E COCKER!
ABM SP 4224

93

LED ZEPPELIN 1l
Atlantic 5D 8236

89

a1

BURT BACHARACH/SOUNDTRACK

Butch Cassidy & the Sundance Kid
AEM SP 4227

ekl (o

92

84

NEIL DIAMOND

Shilo
Bang 221

SPOOKY TOOTH/MIKE HARRISON
Last Puff
ABM SP 4266

SANTANA
Columbia €5 9781

g

GRAND FUNK RAILROAD

Grand Funk
Capitol SKAD 404

enledh

PROCOL HARUM 12

Home
ABM 5P 424)

SOUNDTRACK 3

Strawberry Statement
MGM 25E 14 ST

MERLE HAGEARD & THE -STII'AHE 10
Fightin® Side of Me
Capitol 5T 45)

97

DEAN MARTIN

My Woman, My Woman, My Wife
Reprise RS 6403

[ F¥]

103

CROSBY /STILLS/NASH
Atlantic SD 8229

87

FLIP WILSON

The Devil Made Me Buy This Dress
Little David LD 1000

100

101

CHARLEY PRIDE

Best of
RCA Victor L5P 4233

el eiof

101

102

98

SUSAN SINGS SONGS FROM

SESAME STREET 9
Scepter SPS 584

105

ORIGINAL CAST 113
Hair o
RCA Vietar LOC 1150 (MY ; LEEl 1150 (5)

103

SLY & THE FAMILY STONE
Epic BN 26456 (Columbia)

104

75
Stand ®
7

SANDPIPERS

Come Saturday Morni
ABM 5P 4242 y e

108

Abbey Road
A:rﬁ? s0 383 (Capitel)

(Continued on page 80)



www.americanradiohistory.com

HARMONY’S ANSWER TO BARGAIN RECORDS
THAT DON’T EARN THE SPACETHEY TAKE UP ON YOUR RACK.

Most bargain records bring in too little
profit to make them worth the valuable space
they take up on your rack.

That's why Harmony is introducing the new
Headliner Series. The $2.98* bargain.

Albums in the Headliner Series will feature
some of the best-selling names on Columbia.
They’ve got covers and liners designed and
written by Columbia people. And they're
pressed under the same rigid quality-controlled
conditions as $5.98* Columbia albums.

Initial response to the Harmony Headliners
nas been excellent. Customers are delighted
by the $2.98* value. And outlets that have had
difficulty running a profitable bargain counter
will be running one soon.

Stock up on the Harmony Headliners.

Qur first releases are available now and more
are on the way.

AndyWillams e  Johnny
S

||'||:;||.u‘| 1Ly

& G .

The Hawaiian Wedding Song/ Its Al IE1 h;lq I.:ﬁb;:lnﬂ t I

* E".l' Iq;ncpr-':"I'L.Im:hmnnd Melody/ Lonely -
jAreYou Sincere - n " Inclu:ﬁ |

A Lovely Way To

¢ Spend An Evening
g Where Are You?
I'm In The

=  Mood ForLove

Don’t Blame Me

Love Me As If
ere Were No
Tomorrow

A £ Fudik 11

yreari
he Impos Je L
TI ..1.-Iurh:ug. 5o Youn
n ‘-Fj:rl'lnl.:ttrur'- He

T i T e e o
Younge b 'b'rn-nr: lh'_f,"f:.-‘.;"tlr{rﬁ:-.u And Jurle

Jhad kovsESs To My Love

[ I;!:-'I-"'r"'-‘

- T
F i ; s I'_.i'T"t'I""

" Harmony Headliner Series, the $2.98* bargain. A product of Columbia Records @

- 5“ EEE$tE d fe‘ a il I}riEE = B TCOLUMBIA® “HARMONY"  WARCAS AEQ PRINTED 1N U.§

www americanradiohistorv com



www.americanradiohistory.com

Billboard 0 (0)(=, @QG

e Continued from page 78

POSITIONS 106-200

= T
2 s | E B :
5 = E
“ g = © E ~§
= tlt,. llhll Number [Distributing Label] = = I.nhll Number (Distributing Label) =
106 106 B. ). THOMAS 9 139 142 SIMON & GARFUNKEL 125
Raindrops Keep Fallin' on My Head @ Sounds of Silence e
Scepter 5P5 580 Columbia C5 9269
107 112 BEATLES 28 140 144 LETTERMEN 4
Hey Jude ] Reflections
Apple 5W 385 (Capitol) Capital 5T 496
108 111 THE JIM NABORS HOUR 14 141 141 TH!IEE DOG HIEIII'I 64
Columbia CS 1020 gg;thliﬁinnsiu;nggmmg @
109, ‘53 DIDNNE WAMWIC Z | 142 147 SOUNDTRACK 10
I'll Never Fall in Love Again
L oter SFb a6 8 On a Clear Day You Can See Forever
110 96 TEN YEARS AFTER 24
Cricklewood Green 3 BI RN, TR 13
Deram DES 18038 (London) Decca DL 75200
111 119 FIFTH DIMENSION 70
Age of Aguarius @ 144 146 BEST OF THE YOUNGBLOODS 4
.*m,r:ﬂ f;'"' €S 92005 (Liberty/United RCA Victor LSP 4399
112 120 BLOOD, SWEAT & TEARS g | 18 5 st RLCWNO i
Columbia C5 9720 [ Ru Victar LEIP mﬂ
113 118 1“".3‘%% 1:5 146 134 ANDY WILLIAMS 16
n-a-Gadda-Da-Vida : '
e Eﬁ'ﬂﬂ“&s “::?FL Fallin’ on My Head
114 114 AL KOOPER 2 187 151 TOM JONES 46
Easy Does I ., Live in Las Vegas o
Parrot PAS 71031 (London)
EBASTI 27
i3 IR ﬂr?unﬁssmﬂmgmu SE 4554 148 148 JOE SOUTH'S GREATEST HITS 3
Capitol 5T 450
Paramount PMS 1001 E‘lriﬂl'l)"‘tbl':{n :}311“9““""'
* — TEMPTATIONS 1 sl
Greatest Hits, Yol. 1l 150 115 FIFTH DIMENSION 7
Gordy 53 74 Jsghll gtth gtltgu"ﬁm Liberty/United
118 107 ASSOCIATION LIVE 11 Frer (Liveriyly
Warner Bros. 2W5 1848
e 151 153 LIVINGSTON TAYLOR 10
113 110 RAY STEVENS . 16 Capricarn 33-334 (Atlantic/Atco)
Everything |s Beautiful
Barnaby 212 35005 (Columbia) 152 154 EHEEﬂEémEtELElH'ﬂTE! REVIVAL 85
120 123 CHARLES EARLAND 12 ayou Country
BI!EF Talk Fantasy B3B7
Prastige PR 7758 153 156 SERGIO MENDES & BRASIL '66 13
121 121 THREE DOE NIGHT 44 Greatest Hits
E"i Iﬁagltjurad Live at the Forum @ ABM 5P 4252
un 50058
154 150 SOUNDTRACK 12
122 126 CREEDENCE CLEARWATER REVIVAL 55 M*A®S*H
Green River Columbia 05 3520
Fantazy 8393 9
155 158 ENGELBERT HUMPERDINCK 3
123 128 ﬂ:ﬁ: mW?numﬂ % Parrot PAS 71031 (London) a
(SN oF 3188 156 157 RAY CONNIFF 23
124 137 BLACK SABBATH 5 Bridge Over Troubled Water
Warner Bros. W5 1871 Columbia C5 1022
125 95 IT'S A BEAUTIFUL DAY 13 157 139 HERB ALPERT & THE
Marrying Maiden TUUANA BRASS 28
Columbia €5 1058 Greatest Hits
126 127 BOB McGRATH 7 pamsr o
From Sesame Strest ﬁ — JOHNNY WINTER 1
o - Affinity A 10015 (Sterec Dlmnmiun_]n 3
127 122 JOHNNY CASH 17 Symiia. G 3048)
World of 159 164 TOMMY JAMES & THE SHONDELLS 36
Columbia GF 20 Best of
128 130 CREEDENCE CLEARWATER REVIVAL 42 R DT
FHF & atall.'rgr Poor Boys 160 137 .ﬂsl:ﬂﬂl:EE 3
antasy nsnine
129 129 IRON BUTTERFLY 19 Kirehnat KE> 107 (REA) —
Live 161 167 JOHN MAYALL 54
Atco 5D 33.318 'F[Emnzzm‘
ar
130 136 POCO 17
Epic BN 26522 (Columbia) ﬁ — gﬂﬂfmw 1
131 100 EIEEHHI'IST HFI.EH 8 Brother/Reprise RS 6382
m L ] er
Impwiel L 14601 (baty/United A | 163 165 MERLE HAGGARD %
132 113 LEM% HAYES I 64 Capitel ST 384 B
ot Buttered Sou
Enterprise EN5S 1001 (Stax/Veolt) v ﬁ 198 ?FE;I:'IM E
133 140 .gll: !IHEWIH P 3 Warner Bros, WS 1877
et Up | Feel Like Being a 183 BILL COSBY 3
ﬁfn"g !."ﬁ,";““ ﬁ' 'Lm;ﬂglﬁadimn Square Garden Center
134 125 MICHAEL PARKS : 19 166 133 MOODY BLUES :.ﬁ
Long Lonesome: Highway To Our Children’s Children's Children ®
Threshold THS 1 (London)
53, B3t TETH_DINENSION 21 | 167 149 GRAND FUNK RAILROAD 51
ai On Time
Bell 6045 Capitol 5T 307
A ) 171 168 163 ITs A BEAUTIFUL DAY 68
t
A e e ' Columbia CS 9768
ﬁ 160 RAY PRICE 3 169 173 NEIL DIAMOND
For the Good Times Touching You, Touching Me
Cofumbia C 30104 Uni 73071
138 135 MOODY BLUES 69 — DAVID HOUSTON 1
On the Threshold of a Dream ﬁ Wonders of the Wine
Deram DES 18025 (London) Epic E 30108
80

THIS WEEK

LAST WEEK

ARTIST

Title, Label, Mumber [Distributing Label)

171 169

SOUNDTRACK

2001: A Space Odyssey
MGAY SIE 5T 13

172 174

JOHNNY CASH
At San Quentin
Columblia CS 9827

173 178

EL CHICAND

Viva Tirado
Kapp K5 3632

174 155

SOUNDTRACK

Funny Girl
Columbla BOS 3320

175 175

FREDDY ROBINSON
The Coming of Atlantis

Pacific Jazz 5T 20142 (Liberty/
United Arfists)

176 179

JOHNNY CASH

At Folsom Prison
Columbia C5 9439

0. C. SMITH

Greatest Hits
Columbia C 30227

178 182

ROY CLARK

| Never Picked Cotton
Dot OLP 25980 (Paramount)

179 177

GLEN CAMPBELL

Oh Ha Da
Eapi‘rnlp!PrerE?

ﬁl‘!ﬁ

Greatest Hits, Vol. 2
Warner Bros. 'WB 2580

181 185

STEPPENWOLF

Monster
Dunhill DS 50064

182 181

JOHNNY MATHIS

Raindrops Keep Fallin’ on My Head

Columbia CS 1005

183 186

TAMMY WYNETTE
Greatest Hits
Epic BN 26488 (Columbia)

® 5

184 195

PAUL MAURIAT

Gone Is Love
Philips PHS &00-345 [Mercury)

185 191

FIRESIGN THEATER
Don't Crush That Dwarf, Hand

Me the Pliers
Columbia C 30102

186 159

BLUES IMAGE
Open
Afeo 50 33-317

12

187 168

BROTHERHOOD OF MAN

United We Stand
Deram DES 180446 (Londan)

188 192

LOVE

Revisited
Elektra EKS 74058

189 161

KENNY ROGERS & THE
FIRST EDITION

Something’s Burning
Reprise RS &385

SUSAN RAYE

One Night Stand
Capitol 3T 543

191 —

SAN SEBASTIAN STRINGS

Soft Sea
Warmer Bros. WS 1B39

192 194

RAY CHARLES
Love Country Style
ABC ABCS 707

193 188

MAVIS STAPLES
Only for the Lonely
Volt w05 &010

14 —

CANNONBALL ADDERLEY
QUINTET & ORCH,

Experience, Tensity, Dialogues
Capitol 5T 484

195 —

RAY CONNIFF

In Concert
Columbia C 30122

196 200

BUCK OWENS
Kansas City Song
Capital 5T 476

197 197

SONNY JAMES

My Love/Don't Keep Me
Hangin' On

Capital 5T 478

MOTHERS OF INVENTION

Weasels Ripped My Flesh
Bizarre/Reprise M5 2028

THIS 1S HENRY MANCINI
RCA Victor VPS 6029

www americanradiohistorv com

NICE

Five Bridges
Mercury SR 61295

TOPXL PlS,

Z (LISTED BY ARTIST)

Cannocnball Adderley Quintet & Orch. ..T¥
Herb Alpart & the "I'Ili.lll'll Brags....... 187
Archies ........ T . PR, [
Association 'Ill
Burt Bacharach I".". 113

Beach ln'ﬂ .................. P Pl e 143
Beatles ..... 33, 105, 07
Black llhb-lﬂ'l A S MR AL, 1. |
Blood, EWHAT & TORE < onvvonenesssonsly 112
Biues IMAGR ....corsreisssdsssnsnanntsng 1

Bread e e

lrnlhlrhu-n-:l of Man ,-..................‘III
James Brown ....
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By ED OCHS

I WAS THINKING of calling Crippled Paddy Sanders when
this knock on my door. “How's the music business!” he yodeled.
boasting like a wonderful Jewish shopkeeper. Open all day seven
days a week fifty-two weeks a year. 1 know what you mean,” he
said, part-Irish part-Yankee he is, reading my eyes -ympathetically.
And already into the hall and past the Kitchen: “Business is busi-
ness.” Is business, | added inside. In his mind, he mournfully,
greedily fingered the coin of the realm, fed the inanimate bread

into the machine, a metallic ring—ca-ching! It takes Ll.l? all your
time, too busy. Why weren't you there Saturday morning? | was 10
minutes late. For you, from my record rack, Roberta Flack. That's
the trouble, figured Crippled Paddy Sanders. We could be standing
on this cormer all night. Take the long shots.

* * *

HE TOLD ME he found himself sitting in a White Tower,
bright burger grease and all. Afghanistanian women blues, no
address. no word. Two guys next to him were talking about being
tied up and raped by two girls. At table behind him, beery lrish-
man and his wife, actually his wife, was breaking complaints over
his head. Loudly, she insisted, hammered, Frank Sinatra's sex life
came up. “You're no good,” she seemed to be saying, pitting him
under vicious pressure. Angry scales. All music when you come to
think of it. Numbers, steamed. Vibrations: chords. You can do any-
thing vou like with figures, juggle them. Always first find this
equal to that, the politics of symmetry. Then hear the words, listen
sharp, not to the sound it makes, drop the coin right into the slot.
A drunken bum came up to him and called him a drunken bum,
a friend moved to California, business is business. I'm glad he's
gone, he mused, and you think you were listening to reason. He
looked into the corner, where in his house, his guitar gently weeps,
he's playing right now. Improvise.

* *

SUMMER ENDS here, drifting off breathless like a boat cut
loose from its moorings. In and out of the hands of tides, over deep
water, through the disguise of night. Narrowing to escape, a
shrinking vision of summer, falling away with all the inertia in-
herent in organic life. A callous. Is it not all music? Yet it does not
bear listening easily, smashing into my peace like a rock thrown
through a plate grass window, a cold following wind close behind.

Media’s Sherman Getting
‘Bran’ New Pitch Via Cereals

NEW YORK—Bobby Sher- purchasers that the new Sher-

ROCCO LAGINESTRA, right, RCA Records president, welcomes Ken
Glancy to the RCA fold at the company's London offices. Glancy was
recently appointed Managing Director, the Record Division of RCA Ltd.

i

GUIDING THE NEW IBM 360 computer through its paces to track
down royalty statments for a particular song are John A. Peterson,
right, treasurer of the Peer-Southern Organization, and Jorge Barriga,
data processing manager.

Computer Eases Copyright
Load for Peer-Southern

e Continued from page | from the critera of. speed and
efficiency, an essential goal of
this computerized program is

that the flexibility and human-

counting. The publishing firm’s
world headquarters in New

man of Metromedia Records.
one of the industry’'s hottest
artists, will be the focus of a
General Foods record promo-
tion involving some 30 million
boxes of Honeycomb and Raisin
Bran, two Post cereals.

Tommy Noonan, general
manager of Metromedia Rec-
ords, said the promotion will
kick off Oct. 1 and goes
through December, A free 33%4
r.p.m. single will be on the
back of each cereal box. Eight
different tunes will be involved
and Sherman fans will be en-
couraged 1o buy other boxes
of cereal in order to collect
all eight. There will be a pre-
mium album offer on each box
where fans can write in and
buy a special album, featuring
tunes from Sherman’s first two
Metromedia LP's, for $1.50
and two box tops.

Each cereal box also informs

BT BT TR AT R

NARAS PROBES
STATE OF JAZZ

NEW YORK — The New
York chapter of NARAS will
probe the state of jazz on rec-
ords at the season’s first mem-
bership meeting Tuesday (29)
in Studio A of RCA Records
at 110 West 44th Street.

Titled “The State of Jazz on
Records,” the session will pre-
sent moderator Billy Taylor
and a six-man panel, which at
press time, included Chico Ham-
ilton, John Lewis and Marian
McPartland, representing the
musicians, and John Hammond,.
Bob Thiele. and Joel Dorn,
representing  the  producer’s
point of view.

AN BT TR YA CRTRTETRIETAITT BTN GTA A
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man album “With Love, Bobby"
is available in their local store.

The deal was negotiated by
Jay Morgenstern of Metrome-
dia with Jeff Taseltiner of Gen-
eral Foods.

Sherman has had four gold
disk singles and two gold al-
bums in a year and a half with
Metromedia Records. The pro-
motion is being supported by
five-foot window display and in-
store displays in supermarkets
from coast to coast. In addition,
General Foods is buying time on
key Top -0 radio stations and
various TV stations to advertise
the promotion. Sherman is
cutting his own minute TV
spot for the campaign. Na-
tional consumer magazine ad-
vertising will also be used.

Gola

Awards

Clarence Carter’s record of
“Patches” was certified as a
million-seller by the RIAA.
This marks the third million-
seller for Carter on Atlantic
Records.

Scepter Meet Draws

e Continued from page 4

Gene Chandler, Don Carter,
Lester Collins, Barry Resnick
(New York). Tonv Richland,
Jan Basham (Los Angeles), Pete
Mashick (Miami), Stan Daniels,
(Memphis), Jack Wellman
(Philadelphia). Jerry  Geller,
Gaylen Adams (Atlanta).

York have a central contract
file housing over two million
pages of documents relating 1o
nearly 100,000 titles. A recent
addition is a microfilm unit
which reduces jhe volume of
past data to manageable pro-
portions and facilitates instant
retrieval of salient documents.
Standardized information is dis-
seminated to all 23 foreign
branches rapidly with the ad
of a high speed Xerox.

The most important aspect
of the firm's data processing,
from the technical viewpoint,
is that all branches have
adopted a uniform code sys-
tem designed by Israel Dia-
mond, corporate systems coord-
inator, allowing direct inter-
change of machine sensible
data. Last week, the firm's New
York headquarters began op-
eration of their new IBM 360
computer, which is the heart
of the disk-oriented informa-
tion network. During the past
month the Peer-Southern Lon-
don office has installed an IBM
system utilizing the uniform
code as part of its file struc-
ture. The Mexican branches
(PHAM and EMMI) have con-
tracted for the installation of a
Bull/GE 55 computer system
scheduled for delivery before
the end of the year. Each of
these systems will soon be
“talking” with each other via
magnetic or compuler tape,
eliminating the need for re-
creating the same information
clerically in each of the data
processing centers.

When the system is in full
operation, Peer-Southern may
consider providing royalty ser-
vices to less sophisticated pub-
lishing houses.

Ralph Peer 11 said: “Aside

WWW amearicanradiobisters=com==—

ness that is so much a part of
our global operation be main-
tained. It is for this reason that
our system has been brought
into being by our own staff who
have many years of experience
in musical accounting and who
have been retrained in the lat-
est computer techniques. The
early indicators are that this
goal has been achieved through
our in-house approach.”

Wallerstein:
Began in Sales

e Continued from page 10

for General Electric. Bachman.
in conjunction with Peter Gold-
mark of the CBS laboratories,
did the major part of the tech-
nical work in developing the
variable pitch micro-groove sys-
tem and the hot stylus, which
enabled Columbia to make the
transfers from the safeties with
minimum distortion and mini-
mum surface noise. When the
LLP was launched in 1948, Co-
lumbia had a huge catalog to
go with and it was all of three
vears before RCA came out with
its LP, enabling Columbia to
secure an even larger share of
the classical market and the pop
album market,

Top Producer

Ted had envisioned Columbia
as not only the leading record
maker in the business but also
as the top producer of record
equipment, but he was dissuaded
in his latter desire and the huge
King’s Mill plant was sold at
an enormous profit soon after
it was bought. In 1950, he was
replaced as president by Frank
White, an official of the Mutual
Broadcasting System and Wal-
lerstein became a restless chair-
man of the board, a post which
he gave up in 1951. After a
brief period as president at
Everest Records, he became
consultant to Kapp Records, but
by this time his heart was no
longer in it.

He was an incredibly efficient
and dynamic executive—always
the innovator and always ahead
of his time. Columbia has been
tremendously lucky in having
Goddard Lieberson and Clive
Davis to continue the innovator
tradition Wallerstein established
in his 12-year reign. I want to
give this belated salute to a truly
great man, who died Sept. 1 in
a nursing home in Florida, leav-
ing his wife, Helen, and two
sons, Dr. David Wallerstein and
Perry, a student at the General
Theological Seminary (Episco-
pal) in Cambridge, and his
daughter, Jane, wife of Colum-
bia's Charlie Schicke.

Lighthouse, Fusco Label

NEW YORK—A new record
label, as yet unnamed, will be
produced jointly by Vincent
Fusco and Lighthouse. Distribu-
tion negotiations for the new

label are now under way be-
tween the new company and
four British labels, 1sland, Chry-
salis, Philips and Track. In
Japan, Novico and CBS are bid-
ding for rights,

A special Christmas release by
Lighthouse will inaugurate the
label, followed by albums from
Salvage, a Detroit group, to be
produced by Catfish leader Bob
Hodge, and by Mud Flat. A sec-
ond Lighthouse album, with live
cuts, is planned for next year.

Lighthouse, which has termi-
nated its tie with RCA Records,
iIs on an extended tour of the
U.S. and Canada.

Executive Tumntable

o Continued from papge 6

training products group. . . . Mike Reago named area supervisor
for six Southern California counties, consumer equipment divi-

sion, Am

x Corp. He was previously national marketing man-

ager, AGS of Canada Ltd., Montreal, . . . Varley Smith has been
appointed international merchandising director of Capitol Rec-

Oras.

. . . Capitol's realignment of its financial department in-

cludes Robert B. Jackson has been named assistant to the vice

president, finance, Charles P. Fi

tzgerald named treasurer, Edward

C. Khoury appointed controller, William K. Minea named gen-
eral auditor, Michael J. Newman appointed assistant controller,

and James R. Cavanaugh appointed assistant controller.
* Kk *

Ted Trotman has been appointed director of administration
and finance, international division, of Capitol Records. He suc-
ceeds Robert Winning, who resigned.
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BLACK MERDA
CHESS LPS-1551

ON THE CASE

THESCLC ;
OPERATION _ £
BREADBASKET 200
ORCHESTRA 4
AND CHOIR

FRLETUENS BN B DN LA -

ON THE CASE
THE OPERATION BREADBASKET
ORCHESTRA AND CHOIR * CHESS LP5-1549

Here are

winners...
(chessmates!)

CHESS RECORDS
CADET RECORDS
CHECKER RECORDS
CADET/CONCERT RECORDS

HOT WHEELS/STAN FARLOW
CHECKER LPS-3015

[TEWATTR

s o . .'-'i':._ ! p‘
. 9 _...- _..-'_ E- F

ARCHIE WHITEWATER
CADET/CONCEPT LPS-329

1301 AVENUE OF THE AMERICAS, NEW YORK, N.Y. 10019 ® A GRT RECORD GROUP CO. DIVISION OF GRT CORP.
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Veronica Herrera* puts these GRT 8-tracks through the

“toaster” so they can be delivered to you good 'n hot.

(*8-track assembler, GRT/West.)
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Plus these new
September
releases:

Three Dog Night:
Maturally
Bobby Sherman:
With Love Bobby
Alive and Kicking:
Tighter and Tighter
B.B. King:
Indianola Mississippi Seeds
plus Steppenwolf 7
and many more.
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