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MUSIC GROWS BIG IN THE COUNTRY. WE'VE HELPED IT GROW EVEN BIGGER.

It is only since the founding of Broadcast Music So, as Paul Hemphill writes in his book, The Nashville
Incorporated, that Country music has become anindus-  Sound:* “Itis poetic that BMI and the Country Music
try rather than simply a way for a burned-out farmer Association would stand shoulder to shoulder at the top
to keep the blues away. of Music Row, like two Statues of Liberty, because not

When BMI was founded, things began to change. until BMI was formed in 1939 did it become possible
For the first time ever, Country writers and publishers for country songwriters to make a decent living.”
had a way to protect the performance rights on their We've come a long way since then and
songs and to collect royalties on them. And after yearsof ~ we've come that way together. So much together that
being dismissed as worthless, they had a place where | today, over 90% of all Country songwriters
they could go and be treated with respect. B M I are licensed through BML

BROADCAST MUSIC, INC.

*The Nashville Sound by Paul Hemphill ©Simon and Schuster




United Talent, rc. / Excius se bookings: Conway Twity, Loretta Lynn, Anthony Armstrong Jones

Letr celebrate Opryr birthday

On Friday night, October 15th, Shure (the people who make Vocal Master
sound systems, microphones and HI-FI phono cartridges) and United Talent,
Inc. will join forces and present an appreciation show and dance starring
Conway Twitty and Loretta Lynn, Anthony Armstrong Jones, the Twitty Birds
and the Nashville Tennesseans. Showtime will be 10:30 P.M. till? at the
Sheraton-Nashville Motor Inn on Broadway. And we’d also like you to stop
in at the Shure Suite at the Ramada Inn on James Robertson Parkway
sometime while you’re at the C.M.A. Convention. In fact, we’re expecting you!

222 Hartrey Ave., Evanston, Ill. 60204 Y | = - e




HANK WILLIAMS, JR. % DANNY DAVIS & THE NASHVILLE BRASS « WEBB
PIERCE % CARL SMITH % KITTY WELLS—JOHNNY WRIGHT FAMILY SHOW

- JEANNIE C. RILEY % TOMMY CASH % BILLY WALKER # SLIM WHITMAN
CHARLIE LOUVIN % JEAN SHEPARD # LEFTY FRIZZELL—— MERLE KILGORE

| ERNIE ASHWORTH % LEON ASHLEY—MARGIE SINGLETON # BILL CARLISLE
BOBBY HELMS % DON GIBSON 4 GEORGE MORGAN 4 WARNER MACK
BILLIE JO SPEARS % GEORGE WALLACE, JR. % DOYLE HOLLY % ROY
ACUFF, JR. % RUSTY ADAMS % DUKE OF PADUCAH % WILMA LEE & STONEY |
COOPER * JIMMY NEWMAN 4 PENNY DEHAVEN % HANK LOCKLIN % MELBA
MONTGOMERY % JACK BARLOW 4 HUGH X. LEWIS % DAVID ROGERS % STU

|l PHILLIPS % PEGGY LITTLE % SKEETER DAVIS % LAMAR MORRIS * THE
- HOMESTEADERS % DANNY MARCUS % WILMA BURGESS % LIZ ANDERSON
DIANA TRASK % KOKO THE COUNTRY CLOWN % LORENE MANN 4 LOIS
JOHNSON 4 MARTI BROWN % MAX POWELL % MARVIN RAINWATER # BENNY
MA_RTIN % WALT CONKLIN # BOBBY SYKES *% MARTY MARTEL % BILLY

MIZE % MIKE HOYER % SHOT JACKSON & DONNA DARLENE # GUY DRAKE
SLEEPY LA BEEF % NANCY DEE % DICK CURLESS % DON AND CARLA

_ =VAN TREVOR % CODY BEARPAW % BOBBY HODGE % RUBY WRIGHT % ABE
MULKEY % GEORGE RIDDLE % RALPH EMERY % GORDON TERRY % TEDDY

& CAROL VAUGHN \ -
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YK The Billboard Awards

Selection of these accolades is based, in part, not only on extensive research
by the magazine’s chart department, but the awards also take into considera-
tion contributions made by the winners in the field, their impact on the industry
overall, plus, in the case of the artists, such factors as personal appearances.

BEST SINGLE: “FOR THE GOOD TIMES” /RAY PRICE. ... ............................ COLUMBIA
BEST ALBUM: “ROSE GARDEN” /LYNN ANDERSON. . ....... . ... ... ... ... ........ COLUMBIA
BEST MALE VOCALIST: MERLE HAGGARD .. ... ... ...... ... .. .. .. . ..., CAPITOL
BEST FEMALE VOCALIST: LYNN ANDERSON .. .. ... .. ... ... ... . ... ............. COLUMBIA
BEST DUO, SINGLES: CONWAY TWITTY & LORETTALYNN. .. .. ... ... ... .. ... ... ... ... .. DECCA
BEST DUO, ALBUMS: PORTER WAGONER & DOLLY PARTON ... ... ... ... ... ... ...... ..... RCA
BEST INSTRUMENTAL GROUP: DANNY DAVIS & NASHVILLE BRASS . ..... ... ... ... ... ... .. RCA
BEST INSTRUMENTALIST: CHET ATKINS ... ... .. ... .. ... RCA
COUNTRY PIONEER AWARD: BOB WILLS .. .. .. .. .. ... .. .. ... .. i ... KAPP
BEST OVERALL SINGLES ARTIST: SONNY JAMES . .. ... ... ... ... . ... . ... ........... CAPITOL
BEST MALE ARTIST, SINGLES: SONNY JAMES .. ... ... ... ... .. .. .. .................... CAPITOL
BEST FEMALE ARTIST, SINGLES: LYNN ANDERSON. ... ... ... .. ... ... . ... .. ........ COLUMBIA
BEST NEW MALE ARTIST: JOHNNY DUNCAN. . ... ... ... . . . ... . ... ... ... ......... COLUMBIA
BEST NEW FEMALE ARTIST: SAMMI SMITH . ... .. ... . ... .. ... ... ... . .. ... ... ... ... .. .. MEGA
BEST GROUP: STATLER BROTHERS . ....... ... ... ... .. ... . ... ... . . .. . i ... MERCURY
BEST ALBUM COVER: “COAL MINER'S DAUGGHTER” /LORETTA LYNN .. . ... .. .. .. .. . .. .. DECCA
BEST LINER NOTES: HOUSTON'S GREATEST HITS, VOL. 2”/TOM WEST ... ... .. .. ........ EPIC
BEST OVERALL ALBUM ARTIST: CHARLIE PRIDE . ... ... .. ..... ... . ... ... ... . ... RCA
BEST MALE ARTIST, ALBUMS: CHARLIE PRIDE ... ... .. ... .. ... ... .. .................... RCA
BEST FEMALE ARTIST, ALBUMS: TAMMY WYNETTE . ... ... ... ....................... ... .. EPIC

BEST SONGWRITER, MALE: KRIS KRISTOFFERSON . ... . .. ... ... ... ... ... ... ... ...... ......
BEST SONGWRITER, FEMALE: DOLLY PARTON .. ... ... ... ... ... ... i .
BEST COUNTRY PRODUCER: TIE; BILLY SHERRILL & GLEN SUTTON ... ... ... ..... . .. .. ... .. ..
BEST ARRANGER, COUNTRY RECORDS: BILL McELHINEY . . ... ... . ... ... ... ....... ... ... ......

MOST PROGRAMMED ARTIST: JOHNNY CASH. ... ... ... .. ... .. ... ... .............. COLUMBIA
COUNTRY RECORD EXECUTIVE OF THE YEAR: KEN NELSON . .. .. ... ... .. .. .. .. .. .. .. CAPITOL
BEST COUNTRY RECORD PROMOTER: WADE PEPPER . . ... ............................ CAPITOL

BEST COUNTRY RECORD ENGINEER: GLENN SNOODY — WOODLAND SOUND STUDIOS, NASHVILLE
BEST NEW COUNTRY LABEL OF THE YEAR: MEGA RECORDS (NASHVILLE) ... .. .. ... ... . ... .. .
SPECIAL BREAKTHROUGH AWARD: JERRY REED . .. ... . .. ................c.cco i .. .. RCA
BEST COUNTRY SHOW PROMOTER: DICK BLAKE .. ... ... ... ... ... .. ............cc.. .....
COUNTRY MUSIC STATION OF THE YEAR: WBAP, FT.WORTH, TEXAS . . ... ........... .. ... .. .. ..
COUNTRY RADIO GENERAL MANAGER OF THE YEAR: BOB HOOD, WHOO, ORLANDO, FLORIDA
COUNTRY RADIO PROGRAM DIRECTOR: JAY HOFFER, KRAK, SACRAMENTO, CALIFORNIA .. . . . ...
COUNTRY DEEJAY OF THE YEAR: MIKE HOYER, WHO, DES MOINES,IOWA .. .. ... ... .. ... ... ...
BEST NETWORK COUNTRY TV SHOW: “GLEN CAMPBELL SHOW” /CBS-TV ... ... ...............
BEST SYNDICATED COUNTRY TV SHOW: “THE PORTER WAGONER SHOW”. . .. . . ... .. .. ... . . ..
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Buddy Alan Freddie Hart Wade Pepper
Earl Ball Kenni Huskey Susan Raye
The Buckaroos Ferlin Husky Bill Rice
Bakersfield Brass Wanda Jackson Tex Ritter
Glen Campbell Sonny James Roy Rogers
Anita Carter Charlie Louvin Jean Shepard
Dick Curless Melba Montgomery Billie Jo Spears
Stoney Edwards Johnny & Jonie Mosby  Red Stegall
Shirley Eikhard Anne Murray Wynn Stewart
Bobbie Gentry Ken Nelson Steve Stone
The Hagers Mayf Nutter The Strangers
Merle Haggard Bonnie Owens Bobby Wayne

The World of Country Music * Billboard
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Billboard’s 1971 Country Music Survey

10

The 1971 country music survey is based upon Billboard's
country chart surveys for the first eight months of the year.
Positions are determined by the number of disks on the chart,
the highest chart position disks attained and the length of
time disks remained on the chart during that period.

TOP COUNTRY SINGLES

(JAN. 2 THROUGH SEPT. 18, 1971)

. Title, Artist & Label

| WON'T MENTION IT AGAIN—Ray Price (Columbia)

. HELP ME MAKE IT THROUGH THE NIGHT—

Sammi Smith (Mega)

. WHEN YOUR'E HOT YOU’'RE HOT—1Jerry Reed

(RCA Victor)

EMPTY ARMS—Sonny James (Capitol)

I'M JUST ME-—Charley Pride (RCA Victor)

HOW MUCH MORE CAN SHE STAND—Conway Twitty
(Decca)

ROSE GARDEN—Lynn Anderson (Columbia)

YOU’'RE MY MAN-—-Lynn Anderson (Columbia)

I'D RATHER LOVE YOU—Charley Pride (RCA Victor)

. AFTER THE FIRE IS GONE—Conway Twitty & Loretta

Lynn (Decca)

. BRIGHT LIGHTS, BIG CITY—Sonny James (Capitol)
. JUST ONE TIME—Connie Smith (RCA Victor)
. RUBY (Are You Mad)—Buck Owens & the Buckeroos

(Capitol)

. WE SURE CAN LOVE EACH OTHER—

Tammy Wynette (Epic)

. KNOCK THREE TIMES—BIlly ‘‘Crash’’ Craddock

(Cartwheel)

. | WANNA BE FREE—Loretta Lynn (Decca)

. COME SUNDOWN—Bobby Bare (Mercury)

. A WOMAN ALWAYS KNOWS—David Houston (Epic)
. PROMISED LAND—Freddy Weller (Columbia)

. STEP ASIDE—Faron Young (Mercury)

. TOUCHING HOME—Jerry Lee Lewis (Mercury)

. ALWAYS REMEMBER——BIll Anderson (Decca)

. GOOD LOVIN'—Tammy Wynette (Epic)

. GWEN (Congratulations)—Tommy Overstreet (Dot)
. PINE GROVE—Compton Brothers (Dot)

. OH, SINGER—Jeannie C. Riley (Plantation)

. RAININ’ IN MY HEART—Hank Williams, Jr. & the

Mike Curb Congregation (MGM)

. INDIAN LAKE—Freddy Weller (Columbia)
. A MAN IN BLACK—Johnny Cash (Columbia)

FLESH & BLOOD—Johnny Cash (Columbia)

. HE’S SO FINE—Jody Miller (Epic)
. DREAM BABY (How Long Must | Dream)—

Glen Campbeli (Capitol)

. SOMETHING BEAUTIFUL—SIim Whitman

(United Artists)

. TAKE MY HAND—Mei Tillis & Sherry Bryce (MGM)
. L.A. INTERNATIONAL AIRPORT—Susan Raye (Capitol)

Pos.
36.

37.
38.

39.

40.
4].

42,
43.

44,
45.

46.

47.
48.

49,
50.

51.
52.
53.
54.
55.

56.
57.

58.
. THERE'S A WHOLE LOT ABOUT A WOMAN/MAKING

Title, Artist & Label

SOMEDAY WE’'LL LOOK BACK—Merle Haggard
(Columbia)

SOLDIER’S LAST LETTER—Merle Haggard (Capitol)
BETTER MOVE IT ON HOME—Porter Wagoner &
Dolly Parton (RCA Victor)

I'M GONNA KEEP ON LOVING YOU—

Billy Walker (MGM)

DREAM LOVER—BIlly ““Crash’’ Craddock (Cartwheel)
THE LAST ONE TO TOUCH ME—

Porter Wagoner (RCA Victor)

I'VE GOT A RIGHT TO CRY—Hank Williams, Jr. (MGM)
THE YEAR THAT CLAYTON DELANEY DIED—

Tom T. Hall (Mercury)

WHERE IS MY CASTLE—Connie Smith (RCA Victor)
PLEASE DON'T TELL ME HOW THE STORY ENDS—
Bobby Bare (Mercury)

RIGHT WON'T TOUCH A HAND—

George Jones (Musicor)

BED OF ROSE’S—Statler Brothers (Mercury)
TOMORROW NIGHT IN BALTIMORE—

Roger Miller (Mercury)

EASY LOVIN'—Freddie Hart (Capitol)

WATCHING SCOTTY GROW—Bobby Goldsboro
(United Artists)

THE SHERIFF OF BOONE COUNTY—Kenny Price
(RCA Victor)

ME & YOU & A DOG NAMED BOO—

Stonewall Jackson (Columbia)

COMIN’' DOWN—Dave Dudley (Mercury)

THE ARMS OF A FOOL—Mel Tillis (MGM)

| REALLY DON'T WANT TO KNOW/THERE GOES
EVERYTHING—Elvis Presley (RCA Victor)

GUESS WHO—SIim Whitman (United Artists)
BRIDGE OVER TROUBLED WATER—Buck Owens
(Capitol)

SOMETIMES YOU JUST CAN'T WIN—

George Jones (Musicor)

UP HIS MIND—Jack Greene (Decca)
MISSISSIPPI WOMAN—Waylon Jennings (RCA Victor)

. NASHVILLE—David Houston (Epic)
. ANGEL'S SUNDAY——Jim Ed Brown (RCA Victor)
. THE CHAIR/SEVENTEEN-—Marty Robbins (Columbia)

SHE WAKES ME UP EVERY MORNING WITH A KISS—
Nat Stuckey (RCA Victor) Continued on page 12

The World of Country Music * Billboard



KO-KO JOE
Jerry Reed

to your front porch too.
JERRY REED

exclusively on

REA Records and Tapes
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Pos.

65.
66.

67.

68.
69.
. JOSHUA—Dolly Parton (RCA Victor)
71.
72.
73.

74.
75.
76.
77.

78.
79.

80.

81.
82.

0

VR N gpwhE

Title, Artist & Label

SHE DON’T MAKE ME CRY—David Rogers (Columbia)
WONDER WHAT SHE’LL THINK ABOUT ME LEAVING

—Conway Twitty (Decca)

GOOD ENOUGH TO BE YOUR WIFE—Jeannie C. Riley
(Plantation)

THEN YOU WALK IN—Sammi Smith (Mega)

NEXT TIME | FALL IN LOVE—Hank Thompson (Dot)

LISTEN BETTY—Dave Dudley (Mercury)
PADRE—Marty Robbins (Columbia)

THE RIGHT COMBINATION—Porter Wagoner &

Dolly Parton (RCA Victor)

IF YOU THINK | LOVE YOU MORE—Jody Miller (Epic)
TREAT HIM RIGHT—Barbara Mandrell (Columbia)

A GOOD YEAR FOR THE ROSES—George Jones
(Musicor)

SHE’'LL REMEMBER/AFTER YOU—Jerry Wallace
(Decca)

CHARLEY’S PICTURE—Porter Wagoner (RCA Victor)
MOUNTAIN OF LOVE—Bobby G. Rice

(Royal American)

| LOVE THE WAY THAT YOU'VE BEEN LOVING ME—
Roy Drusky (Mercury)

QUITS—BIll Anderson (Decca)

PITTY PITTY PATTER—Susan Raye (Capitol)

TOP COU

Title, Artist & Label

ROSE GARDEN—Lynn Anderson (Columbia)

FOR THE GOOD TIMES—Ray Price (Columbia)
HAG—Merle Haggard (Capitol)

FROM ME TO YOU—Charley Pride (RCA Victor)
HELP ME MAKE IT THROUGH THE NIGHT—
Sammi Smith (Mega)

WITH LOVE—George Jones (Musicor)

WE ONLY MAKE BELIEVE—Conway Twitty &

Loretta Lynn (Decca)

DID YOU THINK TO PRAY—Charley Pride (RCA Victor)
WHEN YOU’RE HOT YOU’RE HOT—Jerry Reed
(RCA Victor)

BED OF ROSE'S—Statler Brothers (Mercury)

| WON’T MENTION IT AGAIN—Ray Price (Columbia)

. COAL MINER’S DAUGHTER—Loretta Lynn (Decca)

. GLEN CAMPBELL’S GREATEST HITS—Capitol)

. PORTRAIT OF MY WOMAN—Eddy Arnold (RCA Victor)
. 15 YEARS AGO—Conway Twitty (Decca)

. SNOWBIRD—AnNnNe Murray (Capitol)

. MAN IN BLACK—Johnny Cash (Columbia)

. HOW MUCH MORE CAN SHE STAND—Conway Twitty

(Decca)

. THE JOHNNY CASH SHOW—(Columbia)

. ELVIS COUNTRY—Elvis Presley (RCA Victor)

. MARTY ROBBINS GREATEST HITS, VOL. 3—(Columbia)
. MORNING—Jim Ed Brown (RCA Victor)

. A TRIBUTE TO THE BEST DAMNb FIDDLE PLAYER

IN THE WORLD (or My Salute to Bob Wills)—
Merle Haggard (Capitol)

. THE FIRST LADY—Tammy Wynette (Epic)
. | WANNA BE FREE—Loretta Lynn (Decca)
. YOU'RE MY MAN—Lynn Anderson (Columbia)

=

Pos.

83.
84.

85.
86.
87.

. IT WASN'T GOD WHO MADE HONKY TONK ANGELS

INGLES cont.

y "

Title, Artist & Label

100 CHILDREN—Tom T. Hall (Mercury)
THE PHILADELPHIA FILLIES—Del Reeves
(United Artists)

GYPSY FEET—Jim Reeves (RCA Victor)
LOVENWORTH—Roy Rogers (Capitol)

DO RIGHT WOMAN—DO RIGHT MAN—
Barbara Mandrell (Columbia)

—Lynn Anderson (Chart)

. NEW YORK CITY—Statler Brothers (Mercury)

. CHIP 'N DALE’S PLACE—Claude King (Columbia)
. GUESS AWAY THE BLUES—Don Gibson (Hickory)
. ANYWAY—George Hamilton IV (RCA Victor)

. HERE | GO AGAIN—Bobby Wright (Decca)

. THERE’S SOMETHING ABOUT A LADY—

Johnny Duncan (Columbia)

. MORNING—Jim Ed Brown (RCA Victor)

. BUS FARE TO KENTUCKY—Skeeter Davis (RCA Victor)
. THE LAST TIME | SAW HER—Glen Campbell (Capitol)
. THE WONDERS YOU PERFORM—Tammy Wynette

(Epic)

. MY BLUE TEARS—Dolly Parton (RCA Victor)
. YOU'RE LOOKING AT COUNTRY—Loretta Lynn

(Decca)

ALBUMS

. Title, Artist & Label
. WE SURE CAN LOVE EACH OTHER—Tammy Wynette

(Epic)

. FIGHTIN’ SIDE OF ME—Merle Haggard (Capitol)
. WILLY JONES—Susan Raye (Capitol)

. I’M JUST ME—<Charley Pride (RCA Victor)

. GEORGIA SUNSHINE—Jerry Reed (RCA Victor)

#1—Sonny James (Capitol)

. CHARLEY PRIDE’S 10th ALBUM—(RCA Victor)
. THAT’S THE WAY IT IS—Elvis Presley (RCA Victor)
. ANNE MURRAY—(Capitol)

TOUCHING HOME—Jerry Lee Lewis (Mercury)

. THERE MUST BE MORE TO LOVE THAN THIS—

Jerry Lee Lewis (Mercu

ry)
. | WALK THE LINE—Soundtrack/Johnny Cash

(Columbia)

. POEMS, PRAYERS, PROMISES—John Denver

(RCA Victor)

. EMPTY ARMS—Sonny James (Capitol)

. BEST OF ROY CLARK—(Dot)

. HELLO DARLIN'—Conway Twitty (Decca)

. TWO OF A KIND—Porter Wagoner & Dolly Parton

(RCA Victor)

. ALWAYS REMEMBER—BIll Anderson (Decca)
. SIMPLE AS | AM—Porter Wagoner (RCA Victor)
. ALL FOR THE LOVE OF SUNSHINE—Hank Williams,

Jr. & the Mike Curb Congregation (MGM)

. GOODTIME ALBUM—Glen Campbell (Capitol)

. RUBY—Buck Owens & Buckaroos (Capitol)

. OKIE FROM MUSKOGEE—Merle Haggard (Capitol)

. DOWN HOMERS—Danny Davis & the Nashville Brass

(RCA Victor)

The World of Country Music * Billboard
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. Artist & Label

. LYNN ANDERSON (Columbia)
. CHARLEY PRIDE (RCA Victor)
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TOP COUNTRY ARTISTS
SINGLES

No. of Singles

CONWAY TWITTY (Decca, MGM)
SONNY JAMES (Capitol)
LORETTA LYNN (Decca)
TAMMY WYNETTE (Epic)

. JOHNNY CASH (Columbia, Sun)

. DOLLY PARTON (RCA Victor)

. JERRY LEE LEWIS (Mercury, Sun)

. PORTER WAGONER (RCA Victor)

. SAMMI SMITH (Mega)

. BUCK OWENS & HIS BUCKEROOS (Capitol)
. GEORGE JONES (Musicor)

. RAY PRICE (Columbia)

. TOM T. HALL (Mercury)

. MEL TILLIS & THE STATESIDERS (MGM)
. MERLE HAGGARD &

STRANGERS (Capitol)

. BILLY WALKER (MGM)

. FREDDY WALKER (Columbia)

. CONNIE SMITH (RCA Victor)

. JERRY REED (RCA Victor)

. BILLY “CRASH’’ CRADDOCK (Cartwheel)
. BOBBY BARE (Mercury)

. SLIM WHITMAN (United Artists)

. DAVE DUDLEY (Mercury)

. SUSAN RAYE (Capitol)

. BILL ANDERSON (Decca)

. DAVID HOUSTON (Epic)

. WAYLON JENNINGS (RCA Victor)

. JEANNIE C. RILEY (Plantation)

. STATLER BROTHERS (Mercury)

. JODY MILLER (Epic)

. PORTER WAGONER & DOLLY PARTON

(RCA Victor)

. GLEN CAMPBELL (Capitol)

. FARON YOUNG (Mercury)

. DEL REEVES (United Artists)

. MARTY ROBBINS (Columbia)

. NAT STUCKEY (RCA Victor)

. JIM ED BROWN (Columbia)

. BARBARA MANDRELL (Columbia)
. ELVIS PRESLEY (RCA Victor)

. ARLENE HARDEN (Columbia)

. CONWAY TWITTY & LORETTA LYNN (Decca)
. ROGER MILLER (Mercury)

. JACK GREENE (Decca)

. HANK THOMPSON (Dot)

. EDDY ARNOLD (RCA Victor)

. TOMMY CASH (Epic)

. JOHNNY DUNCAN (Columbia)

. DON GIBSON (Hickory)

On Chart

WWWWNWWHEWARWWWNWNNN NWWOIWWWRWNNWNNAW OhawwbhwWUuOUIOIWAWODN

No. of Singles

. Artist & Label
. CHARLIE LOUVIN & MELBA

MONTGOMERY (Capitol)

. BOBBY GOLDSBORO (United Artists)
. GEORGE HAMILTON IV (RCA Victor)
. CLAUDE KING (Columbia)

. COMPTON BROTHERS (Dot)

. KENNY PRICE (RCA Victor)

. ROY DRUSKY (Mercury)

. ROY ROGERS (Capitol)

. MEL TILLIS & SHERRY BRYCE (MGM)
. FERLIN HUSKY (Capitol)

. JEAN SHEPARD (Capitol)

. BOBBY G. RICE (Royal American)

. FREDDIE HART (Capitol)

. STONEWALL JACKSON (Columbia)

. BARBARA FAIRCHILD (Columbia)

. PATTI! PAGE (Mercury)

. DOTTIE WEST (RCA Victor)

. JERRY WALLACE (Decca)

. WANDA JACKSON (Capitol)

. DAVID ROGERS (Columbia)

. BUDDY ALAN (Capitol)

. SKEETER DAVIS (RCA Victor)

. ANNE MURRAY (Capitol)

. DICK CURLESS (Capitol)

. BILLY JO SPEARS (Capitol)

. JIM REEVES (RCA Victor)

. BOBBY WRIGHT (Decca)

. MELBA MONTGOMERY (Capitol)

. CHARLIE LOUVIN (Capitol)

. TOMPALL & THE GLASER BROTHERS

(MGM)

. LAMAR MORRIS (MGM)

. CARL SMITH (Columbia)

. WYNN STEWART (Capitol)

. MURRAY KELLUM (Epic)

. JUNE CARTER CASH (Columbia)
. BOB LUMAN (Epic)

. BOBBY RUSSELL (United Artists)
. SHERRY BRYCE (MGM)

. HARLAN HOWARD (Nugget)

. JIMMY DEAN & DOTTIE WEST

(RCA Victor)

. PENNY DeHAVEN (United Artists)
. WILLIE NELSON (RCA Victor)

. WARNER MACK (Decca)

. WEBB PIERCE (Decca)

. RAY SANDERS (United Artists)

. RED LANE (RCA Victor)

. BILL RICE (Capitol)

. JIMMY DEAN (RCA Victor)

The World of Country Music ® Billboard
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9 THEFANTASTIC
| ¥ HANKWILLIAMS Jr.

- SHOW& THE CHEATIN' HEARTS

'CURRENT SINGLE:

“AFTER ALL THEY ALL
‘USED TOBELONG TO ME"

5\,‘_\—: =

TN MGM #K14277
\ ' . LATEST ALBUM: -
¢ oS My 1vEGOTA (T
- - RIGHT TO CRY” ./
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‘ ., , RANK WILLIAMS, IR,
‘ | T've Got A Right To Cry’
| & I / | “They All Used To Belong To Me'
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TOP COUNTRY ARTISTS

No. of Records

Artist & Label

. CHARLEY PRIDE (RCA Victor)
. LYNN ANDERSON (Columbia, Chart)

MERLE HAGGARD (Capitol)
RAY PRICE (Columbia)
CONWAY TWITTY (Decca)
JOHNNY CASH (Columbia)
LORETTA LYNN (Decca)

. ELVIS PRESLEY (RCA Victor)
. JERRY REED (RCA Victor)

. GLEN CAMPBELL (Capitol)

. TAMMY WYNETTE (Epic)

. JERRY LEE LEWIS (Mercury, Smash, Sun)
. GEORGE JONES (Musicor)

. ANNE MURRAY (Capitol)

. SAMMI SMITH (Mega)

. DOLLY PARTON (RCA Victor)

. EDDY ARNOLD (RCA Victor)

. SONNY JAMES (Capitol)

. STATLER BROTHERS (Mercury)
. CONWAY TWITTY & LORETTA LYNN (Decca)
. BUCK OWENS (Capitol)

. PORTER WAGONER (RCA Victor)

. ROY CLARK (Dot)

. JIM ED BROWN (RCA Victor)

. PORTER WAGONER & DOLLY PARTON

(RCA Victor)
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Pos.

26.
27.
28.

Artist & Label

MARTY ROBBINS (Columbia)
SUSAN RAYE (Capitol)

DANNY DAVIS & THE
NASHVILLE BRASS (RCA Victor)

. BILL ANDERSON (Decca)

. HANK WILLIAMS, JR. (MGM)

. JIM REEVES (RCA Victor)

. CHET ATKINS (RCA Victor)

. WAYLON JENNINGS (RCA Victor)

. JOHN DENVER (RCA Victor)

. JODY MILLER (Epic)

. FARON YOUNG (Mercury)

. JERRY CLOWER (Decca)

. WENDY BAGWELL (Canaan)

. BILL CRASH CRADDOCK (Cartwheel)
. DAVID HOUSTON (Epic)

. JEANNIE C. RILEY (Plantation)

. CONNIE SMITH (RCA Victor)

. BOBBY GOLDSBORO (United Artists)
. FREDDY WELLER (Columbia)

. TOMMY CASH (Epic)

NAT STUCKEY (RCA Victor)

. MEL TILLIS (Dot)
. HANK THOMPSON (MGM)
. ROY DRUSKY (Mercury)

FREDDY HART (Capitol)

TOP MALE VOCAI.ISTS

No. of Singles

. Artist & Label

CHARLEY PRIDE (RCA Victor)
CONWAY TWITTY (Decca, MGM)
SONNY JAMES (Capitol)
JOHNNY CASH (Columbia, Sun)

. JERRY LEE LEWIS (Mercury, Sun)

PORTER WAGONER (RCA Victor)
BUCK OWENS (Capitol)

. GEORGE JONES (Musicor)
. RAY PRICE (Columbia)

. TOM T. HALL (Mercury)

. MEL TILLIS (MGM)

. MERLE HAGGARD (Capitol)
. BILLY WALKER (MGM)

PLOOAWWPAAGIGIWO A

. Artist & Label

. FREDDY WELLER (Columbia)
. HANK WILLIAMS, JR. (MGM)

JERRY REED (RCA Victor)

. BILLY “CRASH'"’ CRADDOCK (Cartwheel)
. BOBBY BARE (Mercury)

. SLIM WHITMAN (United Artists)
. DAVE DUDLEY (Mercury)

. BILL ANDERSON (Decca)

. DAVID HOUSTON (Epic)

. WAYLON JENNINGS (RCA Victor)
. GLEN CAMPBELL (Capitol)

. FARON YOUNG (Mercury)

TOP MAI.E VOCALISTS

No. of Records

. Artist & Label

CHARLEY PRIDE (RCA Victor)
MERLE HAGGARD (Capitol)
RAY PRICE (Columbia)

. CONWAY TWITTY (Decca)

JOHNNY CASH (Columbia)
ELVIS PRESLEY (RCA Victor)
JERRY REED (RCA Victor)
GLEN CAMPBELL (Capitol)

JERRY LEE LEWIS (Mercury, Smash, Sun)

GEORGE JONES (Musicor)
EDDY ARNOLD (RCA Victor)
SONNY JAMES (Capitol)

. BUCK OWENS (Capitol)

PLWWWOWWRDONOO

. Artist & Label

. PORTER WAGONER (RCA Victor)
. ROY CLARK (Dot)

. JIM ED BROWN (RCA Victor)

. MARTY ROBBINS (Columbia)

. BILL ANDERSON (Decca)

. HANK WILLIAMS, JR. (MGM)

. JIM REEVES (RCA Victor)

. CHET ATKINS (RCA Victor)

. WAYLON JENNINGS (RCA Victor)
. JOHN DENVER (RCA Victor)

. FARON YOUNG (Mercury)

. SLIM WHITMAN (United Artists)

The World of Country Music * Billboard

No. of Records
On Chart
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Personal Management:
Fuzzy Owen O
805 / 327-1406 Capitol,
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Pos.
. LYNN ANDERSON (Columbia, Chart)

—

Pos.
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Pos.

Pos.
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. JEANNIE C. RILEY (Plantation)
. JODY MILLER (Epic)
. BARBARA MANDRELL (Columbia)

SORNAUPWNK

. LYNN ANDERSON (Columbia, Chart)
. LORETTA LYNN (Decca)

. TAMMY WYNETTE (Epic)

. ANNE MURRAY (Capitol)

. SAMMI SMITH (Mega)

. MEL TILLIS & SHERRY BRYCE (MGM)
. TOMPALL & THE GLASER BROTHERS (MGM)
. JIMMY DEAN & DOTTIE WEST (RCA Victor)

NG AW N

TOP FEMALE VOCALISTS

No. of Singles

Artist & Label On Chart

LORETTA LYNN (Decca)
TAMMY WYNETTE (Epic)
DOLLY PARTON (RCA Victor)
SAMMI SMITH (Mega)
CONNIE SMITH (RCA Victor)
SUSAN RAYE (Capitol)

WRNWWNWOWRAN

Pos.

11.
12.
13.
14,
15.
16.
17.
18.
19.
20.

No. of Singles

Artist & Label On Chart

ARLENE HARDEN (Columbia)
JEAN SHEPARD (Capitol)
BARBARA FAIRCHILD (Columbia)
PATTI PAGE (Mercury)

DOTTIE WEST (RCA Victor)
WANDA JACKSON (Capitol)
SKEETER DAVIS (RCA Victor)
ANNE MURRAY (Capitol)

BILLIE JO SPEARS (Capitol)
MELBA MONTGOMERY (Capitol)

ARNWNNOTLWWWW

TOP FEMALE VOCALISTS

No. of Records

Artist & Label On Chart

NN AW

Pos.

. DOLLY PARTON (RCA Victor)
. SUSAN RAYE (Capitol)

. JEANNIE C. RILEY (Pliantation)

VNG

No. of Records

Artist & Label On Chart

JODY MILLER (Epic)

N=NWO

CONNIE SMITH (RCA Victor)

TOP DUOS & GROUPS

No. of Singles

Artist & Label On Chart

. STATLER BROTHERS (Mercury) 3
. PORTER WAGONER & DOLLY PARTON

(RCA Victor)
CONWAY TWITTY & LORETTA LYNN (Decca)

=N

. CHARLIE LOUVIN &

MELBA MONTGOMERY (Capital)

HW=Ww

Pos.

9.
10.

11.
12.
13.
14.
15,

No. of Singles
Artist & Label On Chart

JACK BLANCHARD & MISTY MORGAN (Mega)
WAYLON JENNINGS & JESSE COLTER

(RCA Victor)

OSBORNE BROTHERS (Decca)

DAVE DUDLEY & TOM T. HALL (Mercury)
JIM & JESSE (Capitol)

BUDDY ALAN & DON RICH (Capital)
JOHNNY & JOANIE MOSBY (Capitol)

—

HRN NN

TOP DUOS & GROUPS

No. of Records

Artist & Label On Chart
. STATLER BROTHERS (Mercury) 2
. CONWAY TWITTY & LORETTA LYNN (Decca) 1
. PORTER WAGONER & DOLLY PARTON

(RCA Victor) 3
. DANNY DAVIS & THE NASHVILLE BRASS

(RCA Victor) 3
. CHET ATKINS & JERRY REED (RCA Victor) 1

Pos.
6.

7. OSBORNE BROTHERS (Decca)

8.

9. BUDDY ALAN & DON RICH (Capitol)
10.

No. of Records

Artist & Label On Chart

MERLE HAGGARD'S STRANGERS &
FRIENDS (Capito!)

BUCK OWENS & SUSAN RAYE (Capitol)

RN = bt b

LESTER FLATT & MAC WISEMAN (RCA Victor)

The World of Country Music ° Billboard
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197 Best Vocal Duo

|
| AFTER THE FIRE IS GONE' ..+ o wusc |
|

LATEST ALBUM

WE ONLY MAKE BELIEVE

: Our sincere thanks
| to the Music Industry | |, oY SINGLE
for your support! LEAD ME ON

B8/W FOUR GLASS WALLS  DECCA 32873 |

Bookings:
United Talent,Inc.
903 16th. Ave.S.
Nashville, Tenn. 37212
(615) 244-9412 |
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TOP COUNTRY LABELS

Pos.

12.
13.
14.
15.
16.
17.
18.
19.
. 50 STATES 1A
21.
22.

No. of Singles

Label

CARTWHEEL
PLANTATION
HICKORY

CHART

ROYAL AMERICAN
SUN

NUGGET

SUGAR HILL

STOP
KAPP

On Chart

=W = W OO O W

No. of Singles

Label

. MONUMENT

. THUNDERBIRD
. KING
. TARGET

PRIZE

. AMARET
. JANUS

TOP COUNTRY LABELS

No. of Singles

Label On Chart
. RCA VICTOR 59
. CAPITOL 60
. COLUMBIA 37
DECCA 43
. MERCURY 26
EPIC 20
MGM 21
UNITED ARTISTS 15
DOT 14
MEGA 6
. MUSICOR 3
No. of Records

Label On Chart
RCA VICTOR 52
COLUMBIA 12
CAPITOL 29
DECCA 13
MERCURY 16
EPIC 8
MUSICOR 3

No. of Records

. Label

. MEGA

. DOT

. MGM

. UNITED ARTISTS
. CANAAN

. CARTWHEEL

. PLANTATION

On Chart

=N OOW

Pos.
15.

17.
18.
19.

On Chart
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No. of Records

Label

SMASH
CHART
KAPP
REPRISE
SUN

TOP COUNTRY PUBLISHERS

20

No. of Singles

Publisher, Licensee On Chart
. HOUSE OF CASH, BM1I 11
. TREE, BMI 18
BLUE BOOK, BMI 12
COMBINE, BMI 13
. ACUFF-ROSE, BMI 13
. OWEPAR, BMI 6
NEWKEYS, BMI 7
. BLUE CREST, BMI 10
. FORREST H!LLS, BMI 5
. STALLION, BMI 9
. ALGEE, BMI 5
. HILL & RANGE, BM!I 10
. SURE-FIRE, BM! 5
. PI-GEM, BMI 4
. SAWGRASS, BM| 8
. BROTHER TWO, ASCAP 3
. VECTOR, BMI 3

No. of Singles

. Publisher, Licensee

. BLUE ECHO, BM!

. SEAVIEW, BMI

. FLAGSHIP, BMI

. CHESTNUT, BMI

. PEER INT'L., BMI

. GLAD, BMI

. LOWERY, BMI

. CENTRAL SONGS, BMI
. CEDARWOOD, BMI

. CHAMPION, BMI

. POCKETFUL OF TUNES, BMI
. 4 STAR, BMI

. MOSS ROSE, BMI

. JACK & BILL, ASCAP

. TWITTY BIRD, BMI

. CONRAD. BMI

. SHENANDOAH, ASCAP

On Chart

NENOPOTWNNOWNTTWN =N

On Chart

bt it i ) st

No. of Singles

. Publisher, Licensee

. WREN, BMI

. ARC, BMI

. ADDELL, BMI

. SINGLETON, BMI

. EXCELLOREC. BMI

. BRIGHT TUNES, BM!
. NOMA, BMI

. DIXIE JANE. BMI

. TWO RIVERS, ASCAP
. RECORDO, BM1

. GALLICO, BMI

. BnB, BMI

. HARDTRACK, BM|

. MICHELLE, BMI

. CHARING CROSS, BMI
. DESIARD, BMI

. MELODY LANE. BMI

*Tie.

On Chart
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—AWARD WINNING TEAM —

PORTER Q,DOLLY
WAGONERGLPARTON

* BEST DUO — ALBJMS

* BEST SYNDICATED COUNTRY TV SHOW ‘“THE PORTER WAGONER SHOW"

* BEST SONGWRITER (FEMALE) — DOLLY PARTON
LOOK FOR THE NEW SINGLE TO BE RELEASED OCT. 19

“BURNING THE MIDNIGHT OIL”

B/W “MORE THAN WORDS CAN TELL"

BODKINGS

TOP BILLING, INC.
110 21st. Ave. S.

o 1 Nashville, Tenn. 37212
LATEST ALBUM (615) 327-1041
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AMERICANA PUT TO MUSIC;
RECEIVES INTERNATIONAL ACCEPTANCE

By Bill Williams

T WAS the eve of Easter Sunday in London, a typically grey, chilly day, not particularly conducive for a
night out. Nonetheless, the largest indoor crowd in the history of Europe was to pack a massive audi-
torium in the London suburbs that night and the next — all to hear country music.

Only hours before, a select group of country artists had gathered in a plush hotel to attend the ses-
sion of the first international country music awards.

The fact that it was the Easter weekend helped set the holiday atmosphere. But having country music
performers, en masse, was the crowning glory. All of it pointed to the new stature country music had
attained in England, Ireland, and on the European continent.

The first annual International Country Music Awards were presented jointly by Billboard and Record
Mirror, Billboard’s consumer magazine in London.

George Hamilton IV, Loretta Lynn and Tompall & the Glaser Brothers were the big winners in the show
held at the Royal Gardens before an invitation audience of 300. A publisher’s award was given to Bill

Lowery of Atlanta for ‘“Rose Garden,” selected as the international country song of the year. United Kingdom artists also were
selected by a group of panelists for special recognition. The awards were handed out by Connie B. Gay, founding president of
the Country Music Assn. The program was hosted by Mort Nasatir, president of International operations for Billboard, and Mike
Hennessey, Billboard’'s European editor. Representatives of the BBC and other media attended the black tie affair, at which
members of the CMA board of directors and leading country entertainers were guests.

The Mervyn Conn Organization helped coordinate the awards show. Loretta Lynn was named the top international female vocalist
by a panel consisting of Britain's leading music people, and country experts from the United States. George Hamilton 1V was
chosen top international male vocalist of the year, and Tompall and the Glasers were given the group award.

This marked the first time in history such awards had been made. Even more significantly, it marked the first time such interest
had been displayed on an international scale.

The fact that the Country Music Assn. had selected London as its meeting place also was significant. Never before had & direc-
tor and officer meeting of this organization gone to another continent.

Then, playing to the largest gross in the history of the European continent for an indoor show, the third annual Country Music
Festival at Wembley Pool drew more than 25,000 in its first two-day venture.

The crowd demonstrated not only its taste for more country music, but purchased every American country album on display
at the various booths at Wembley. Mary Reeves Davis, widow of the late Jim Reeves, personally autographed 2,000 Reeves al-
bums which were available and could have sold another 10,000 had they been on hand. Continued on page 26

George Hamilton IV performs at the International Country Music Festival in London’s Wembley
pool. This year he was both a performer and master of ceremonies.




TR Llerinuon and ross

The World of Country Music * Billboard

L Q“VQ“ 94,,,%
S

SHOW

é Produced by GLENCO Productions, Inc.

Executive producer: NICK SEVANO




Country's
number one
company
thanks
country’s

number one
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Eddy Arnold « Chet Atkins - The Blackwood Brothers
Bud Brewer - Jim Eid Brown - Archie Campbell
Jessi Colter - Floyd Cramer - Pat Daisy
Danny Davis And The Nashville Brass « Skeeter Davis
Jimmy Dean - Lester Flatt - Dallas Frazier
Kossi Gardner - Stuart Hamblen - George Hamilton IV
Homer & Jethro < Rex Humbard - Waylon Jennings
Red Lane - Danny Lee And The Children Of Truth
Dickey Lee - Hank Locklin « Nashville String Band
Willie Nelson - Norma Jean « Dolly Parton
Kenny Price - Charley Pride - Curly Putman
Jerry Reed - Jim Reeves - Johnny Russell
George Beverly Shea - Connie Smith - Hank Snow
Nat Stuckey - Porter Wagoner - Billy Edd Wheeler
Dottie West - Mac Wiseman
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REGA Records and Tapes
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Continued from page 22

“The distributors must have learned something here,"”” says Wesley Rose, president of Acuff-Rose and Hickory Records. “All
we've heard is that there is no demand for country music. That certainly has been disproved. | could have sold any record
I had even remotely connected with country.” At times there were thousands of fans huddled around the displays, seeking any-
thing they could get their hands on.

The show itself, playing to the standing-room crowds, produced tremendous response. The performers were on stage a total
of 10 hours, and, at the end, the audiences were screaming for more. Had Roy Acuff not walked off the stage with his group
near midnight on Easter Sunday, he might still be there. Acuff shared the spotlight with Loretta Lynn, George Hamilton IV, Tom-
pall and the Glasers, Tommy Cash, Hank Snow, Waylon Jennings, John Hartford, Hank Williams Jr., and outstanding talents
from the British Isles. The Irish contingent included such standouts as Brian Coll, Larry Cunningham and Ray Lynam. Australian
Lee Conway showed his international abilities, as did Patsy Powell and her Playboys, from Britain.

BBC videotaped massive portions of the Festival, and showed a condensed version shortly thereafter.

Conn, who grossed more than $100,000 on the two-day spectacle, promptly announced that he will go to three days next spring,
and will include a rodeo.

A British Country Music Assn. which has been formed is a thriving organization. During the London festival, Roger Ryan an-
nounced formation of the Irish Country Music Assn. The IrishCMA devotes its time to promoting country music and operating as
a news service.

What has been happening in the British Isles is, of course, indicative of what is taking place in most parts of the world. Sweden
ranks high on the list, even though a heavy tax on foreign artists earnings cuts down sharply on persona! appearances in that
country. The tax amounts to nearly 43%.

But Sweden's one and only radio station is “playing country music like never before,” according to Lillies Ohlsson. editor of
Kountry Korral, Scandinavia's country music consumer magazine. Swedish Country bands are recording both on small indepen-
dent labels and some big ones as well. Some of the most well-known Swedish artists or groups are the Midnight Cowboys, Rank
Strangers, the Tennessee Five and the Country Minstrels. Also, a book is underway in Sweden listing all Bluegrass albums released
around the world.

Closer to home, Canada, a strong country market, became even more powerful, and at least one producer-publisher began
moving Canadian product stronger into the U.S. Jury Kritiuk says he was tired of Canadian artists taking a back seat, so he set
up publishing outlets in Nashville, and arranged distribution of his Canadian product through a Nashville firm, Prize Records.

George Hamilton IV, while not being honored or doing a television show in England, spent much of his time touring Canada. He
played everything from West to East, including the Canadian National Exhibition, and probably ranked among the leading artists
in any field in that country. Everywhere he went, he reported country music growing.

Texas Kitty Primm in Belgium, kept plugging away on behalf of country music, her great love.

The Japanese, who have always been inclined to country music, not only booked more American shows into that country, but
sent more of its own accomplished artists to America.

Bookings picked up in all parts of the world for country acts, and armed forces radio programmed more of it. Johnny Cash and
his group, of course, set records in September in many nations of Europe. Perhaps 50 other artists had toured parts of the
European continent. And, even though their primary reason for the visit was to perform for American servicemen, they stopped
long enough everywhere to do interviews, to play a club date, or to take part in a television show.

Around the world it no longer was a question of acceptance; it became instead a critical situation regarding distribution.
There was less reticense than in the past to handle country product. But there still is a problem. Demand is slowly overcoming it.

"HANGING
OVER ME”

DECCA RECORDS
BY

Published by TREE PUBLISHING
Written by Hank Cochran, Red Lane, Jack Greene
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*MICA
MeanNINGFUL CouNTRY ARTISTS

Seven #1 Singles (6 more in Top 10)
Four #1 LP’s (2 more in Top 10)
Twelve C&W singles and LP’s on the Top Pop charts

All from October, 1970 thru September, 1971

REX ALLEN:+BILL ANDERSON :: CARL BELEW
MARGARET BRIXEY::WILMA BURGESS
JERRY CLOWER :: JIMMIE DAVIS
RONNIE DOVE :: CRYSTAL GAYLE
JACK GREENE ::JAN HOWARD ::WAYNE KEMP
BRENDA LEE :BOBBY LORD :: LORETTA LYNN
WARNER MACK::JIMMY MARTIN::BILL MONROE
GEORGE MORGAN :: JOANNA NEEL
OSBORNE BROTHERS :: RAY PETERSON
DEBBIE PIERCE ::WEBB PIERCE - PO’ BOYS
JEANNE PRUETT:: LANA RAFE ::LOVIE ROBERTS
BETTY JEAN ROBINSON :: JEANNIE SEELY
SLEWFOOT FIVE : CAL SMITH ::JERRY SMITH
JUNE STEARNS :: GARY STEWART :: PEGGY SUE
ERNEST TUBB :: CONWAY TWITTY
LEROY VAN DYKE # JERRY WALLACE
JAY LFE WEBB :: KITTY WELLS
L.E.WHITE :: WILBURN BROTHERS
BOBBY WRIGHT i JOHNNY WRIGHT

All on Decca Records

/, :>
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3
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€ MCA Records, 1971 —Pri nU.S A
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Lines form at the Capitol Music Hall in the rain at Wheeling, W. Va., for a broadcast of WWVA’s “Jamboree U-S-A."

Country Radio
Spells National Success Story

The growth of country music has, of course, paralleled that
of the increasing number of radio stations programming it.
There doubtless would be no Hall of Fame were it not for
some of the pioneers who helped it get started.

Undoubtedly the giant of them all has been WSM, the call
letters of which were taken from the slogan of the parent
National Life and Accident Insurance Company, ‘‘We Shield
Millions."'

The individual most responsible for WSM having pro-
grammed country music without a break for 46 years was the
late Edwin Craig, who was a young executive with the insur-
ance firm in 1925, and ultimately became president and
chairman of the board. There are many others who deserve
accolades, but it was Craig who stood firm in the troubled
days of country music and made the “Grand Ole Opry" the
bastion, and now the oldest show in the history of American
radio still going—and going strong.

The “Opry’ began almost with the inception of WSM.
Called a “‘Barn Dance' at first, it later derived its name from
the late George D. Hay, who managed it from its start until
his retirement early in the 1950's. The late Harry Stone, who
managed WSM for many years, also deserves some credits.
So, too, does Jack Stapp, now president of Tree Publications,
who was the station’s program director, and played a vital
part in network associations for country music. Others from
WSM who played a major role in the development and growth
include the late Jim Denny, Ott Devine and the current lead-
ership of Irving Waugh, Bob Cooper and Bud Wendell.

It was Waugh, now president of WSM, Inc., who helped
create a climate of close relationship between CMA and the
“Opry,”” and also with Jack Stapp, was the driving force in
getting a national television show for the CMA awards each
year.

Cooper, general manager of WSM Radio and a vice presi-
dent of the organization, has consistently increased the
format of country music and also has been a quiet, unassum-
ing force in many of the pluses which exist. Wendell, now

28

manager of the “Opry,”’” has created an artist-management
relationship which is unequaled. He, too, has been a co-
operative part of the growth.

Now there is Opryland, the brainchild of Waugh, which
doubtless will lure additional millions into the fold.

The WWVA Jamboree in Wheeling, W. Va., was born in
1933, and it's still rolling. It was the result of an after-mid-
night experimental broadcast that turned into the second
oldest show in American radio history.

General manager George W. Smith, in January 38 years
ago put the midnight to 2 a.m. show on the air. The name
‘*Jamboree'’ was chosen because of the informal atmos-
phere and the carefree nature of the live show. The following
April the show was moved into the Capitol Theater in Wheel-
ing. WWVA now owns the building.

By early 1947 the show played to its one millionth paying
customer. By November of 1965 WWVA switched to a com-
pletely country music format.

The driving forces there now are J. Ross Felton, the general
manager; Larry Davidson, Bob Finnegan, Steve Mazure and
Gus Thomas. One of the most successful shows anywhere,
it has made a deep and lasting contribution to country music.

WLS in Chicago actually preceded both the “Opry” and
the *“Jamboree,” but its tenure was interrupted some years
ago. The ““National Barn Dance’ was born in 1924, founded
by George D. Hay, the same man who a year later started the
“Opry" in Nashville. A broadbased show, the “‘Barn Dance’’
often included pop music along with the country.

According to George Biggar, former program director for
WLS, the “Barn Dance’’ experienced its greatest development
in the years immediately following 1930.

Sears, Roebuck and Co. provided the call letters for WLS
(World's Largest Store), and also sponsored—on the air and
in the famous Sears catalog—Gene Autry, a member of the
Hall of Fame, who was one of the early performers. The
entire Sears organization played a large role in the develop-
ment of country music. Continued on page 30
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e Continued from page 28

WLS was the first station to construct a studio theater.
Later it took over Chicago's Eighth Street Theater, and there
it remained for 25 years. In 1933 Alka-Seltzer began the
sponsorship of a one-hour Saturday night segment on NBC,
the first such network show for country music.

Preceding even the ‘‘Barn Dance’” in Chicago was WBAP,
Fort Worth, Texas, which featured a 90-minute program of
square dance music beginning Jan. 4, 1923. The music was
directed by a Confederate veteran, M.J. Bonner. This show
is believed to have triggered the wave of barn dance music
that was to spread around the world. WBAP continued the
square dance music on an irregular basis for about four years,
then began doing a regular show each Friday night.

Probably the first station ever to broadcast country music
was WSB in Atlanta, which began in 1922 with Fiddlin’ John
Carson, who had become well known for his tours with
political leaders. During 1922 other groups and bands ap-
peared on WSM, but again not on a regularly scheduled
basis. A year later the recording industry moved into Atlanta,
and the reservoir of talent was already established.

The Renfro Valley Barn Dance, organized by John Lair,
came into being in 1937 at WLW in Cincinnati. Two years
later the entire operation was moved to Renfro Valley, in the
eastern hills of Kentucky, ‘where time stands still.”” This
show, which has survived the years despite the backing of
a major radio station, has been a big part in the develop-
ment of such greats as Red Foley, Martha Carson, Merle
Travis and Homer and Jethro. Today the show continues
without major name stars, and still plays host to thousands
every weekend.

The WLW ‘“‘Midwestern Hayride'’ began as the ‘‘Boone
County Jamboree,”” and was first broadcast from Cincinnati’s
Emery Auditorium in 1938. The originals on that show in-
cluded Grandpa Jones, Roy Starkey and Lulu Belle and
Scotty. The program switched from radio to television in
February of 1948.

The “Big ‘D’ Jamboree’’ was founded in 1947 at KRLD
in Dallas, and originated from the Sportatorium. Among its

early performers were Ray Price, Sonny James, Merle Kilgore,
Carl Perkins and Billy Walker. This show concluded its run
in 1960.

Running at the same time as the ‘“Jamboree’”’ on KRLD
was a program called ‘‘Cornbread Matinee,”” which was em-
ceed by Pappy Hal Horton. The mainstay of this program
was Dewey Groom and the Texas Longhorns, and included
Sunshine Ruby, Howdy Forrester and Jimmy Hicks.

The Louisiana Hayride began on KWKH, Shreveport, on
April 3, 1948. Horace Logan was its program director for the
fist 10 years, and one of its first perfomers, of course, was
Hank Williams. Others who emerged from this show, which
has had a sporadic existence, were Elvis Presley, Johnny
Cash, Jim Reeves, Kitty Wells, Webb Pierce, and Faron Young.
The show continued regularly until 1958, reappeared in 1960
and then in 1966, but each return was short:lived. The
Shreveport area however, has always been a hot-bed of talent.

The ““Old Dominion Barn Dance,” originating from WRVA
in Richmond, Va., lasted 10 years, from 1947 to 1957. The
leading personality for that entire time was Sunshine Sue,
whose husband, Barron Young, ran the show. The station
manager was Jack Stone, and Sam Carey was the program
director. Alden Aaroe was the producer. After the show had
run its course, promoter Carlton Haney took it over as a non-
radio Saturday night production from a theater and kept it
alive for several years.

By 1961 there were 1,377 stations broadcasting all or
some country music. In 1963 there were 1,408 stations
broadcasting this format. By 1969 the number had leaped
to 1,989 stations. By 1970 the figure was up over 2,000.

In 1961 there were 81 full-time country music stations.
By 1970 this figure had leaped to 750 stations. The number
is still growing.

By 1970 there were some 350 FM stations broadcasting
all or some country music.

And today, in the 75 top market areas of America, there
are 89 country music stations.

Radio has helped bring country music a long way.

TWO GREAT SONGS

BY
POLLY CHRISTIAN .
AND tions to help keep

THE JORDANAIRES

Forthcoming Bill-
board Spotlight sec-

you on top of the
exciting internation-
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annual Rock Now

JIM ~-GARY
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POLLY CHRISTIAN

COLD (OLD HANDS

(written by Lawton Williams)
and

HOME AGAIN

(written by Ann Morrison

RECORDED N NASHVILLE
MANAGEMENT:
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rary music, special
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Spain and Japan,
and Talent in Ac-
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compilation of who's
tops in what.
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Ann Christine. Jeannie C. Riley.

Diana Trask.

The Crist sisters.

They re Putting Their Best Foot Forward

nne Christine overcame every one of
the odds this year. In the recording
business, she was unknown. Out of
her own Florida territory, she was
not known. She was not signed to a
label. She had never enjoyed pre-
vious promotion to any degree. Yet,
recording on her own label (CME),
with her own independent distribu-
tors, and with her husband handling

- ¥ her promotion, she made it to the
Billboard charts in her first release with a self-written song,
“Summer Man.”

The fact that she is an extraordinarily good singer, the song
was a good one, and that her husband, George Day, worked
day and night on all forms of promotion, were cbviously a
great part of the success story. But she overcame what, in
recent years, has been an even greater obstacle: she is a
woman.

It is doubtful that woman's lib has had anything to do with
the change, but there has been a general resurgence of
female singers in the country field in recent years. And, while
males still dominate, there has been a noticeable change.

In 1969, for example, in the listing of top country artists
in the singles field, there was not a single female singer in
the top 11. Aside from Loretta Lynn, Jeannie C. Riley, Tammy
Wynette and Lynn Anderson, there was not another female
listed in the top 30. Albums were pretty much the same story:
very few women’s names.

Going back two more years, to 1967, the picture is the
same. And so the story has gone during the past decade.

This year it has been a different story. Female singers
again have gone to the top of the charts. The names of
Loretta Lynn, Tammy Wynette, Susan Raye, Jeannie C. Riley,
Jody Miller, Lynn Anderson, Barbara Mandrell, Barbara Fair-
child, Brenda Lee, Kitty Wells, Leona Williams Skeeter Davis,
Arlene Harden, Patti Page, Diana Trask, Jeanie Seeley, Jean
Shepard, Sammi Smith, Connie Smith, Dottie West, Beth
Moore, Lois Johnson, Jan Howard, Penny DeHaven, Dolly
Parton, June Stearns, Melba Montgomery, Billy Jo Spears,
Anne Murray, Lawanda Lindsey, Connie Eaton, June Carter,
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Linda K. Lance, Wanda Jackson, Patsy Sledd and Liz Anderson
have been in the charts consistently. So have Norma Jean,
Sue Richards, Lorene Mann, Sue Thompson and Wilma Bur-
gess. The new singers, such as Anne Christine, Tracey Nelson
and others are being heard from.

Producers generally agree on the reason. There are more
good songs available for girl singers today. For a while, dur-
ing the female-singer drought, writers turned out their best
works with male voices in mind. They were written specific-
ally for men because that was what was selling. But with the
growth of popularity of such artists as Loretta Lynn, Lynn
Anderson, Tammy Wynette and the rest, the efforts were
turned in a different direction. Billy Sherrill turned out much
of Miss Wynette's material. Lynn Anderson skyrocketed on a
song written by Joe South which he had recorded a number
of years earlier. Although written for a man, it fit her beauti-
fully, as her producer-husband Glenn Sutton discovered. While
Loretta wrote most of her own material, she also recorded that
which was written by others, mostly male.

The fact that more and more female writers have entered
the scene also is an obvious factor. Much of the material
recorded by Jeannie C. Riley, for example, has been penned
by women. And while there is no surge yet of feminine pro-
ducers, most consider that day very close at hand.

Owen Bradley, one of the most successful of producers over
the years, says many of the record industry taboos have been
done away with. He has never believed in the adage that
women can’t sell records, and he has the track record to prove
this is a fallacy. Nor does he believe that a million selling
record can't occur in the summertime. The first one he pro-
duced (with Brenda Lee) made it in the hot summer months.

“There is no formula of any sort,”” he contends. ““I never
think about anything but the artist and the song, and 1 don't
differentiate when it comes to male or female artists."”

Bradley feels that the success of a few girl singers
prompted others to ‘‘gamble’’ with girls on their roster. “And
those who gamble a little usually make it,” he adds.

Bradley continues: ‘“Maybe it isn't even true that most of
the country record buyers anymore are females. Maybe more
men are buying. Or maybe girls these days just like to hear
other girl singers. Someone ought to survey the situation.”
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Bluegrass

Shakes CIthf
‘s
Cobwebs
and
Emerges

Healthy

and
Vigorous

T IS NOT just
a move of con-
venience that
the first official
event of the
‘“Grand Ole
Opry’" Birthday
Celebration this
year will be an
‘‘Earlybird
Bluegrass Con-
cert.”
Bluegrass,
which had moved into a sort of limbo a
few years ago and was considered by
some a dying art, has come back with
health and vigor, and probably draws
more people to festivals than any other
form of music.

It has always been here, at least as
long as Bill Monroe has been around,
but only in the immediate past has it
shown such a powerful punch.

It was only last June in the town of
Bean Blossom, Ind., that people really
began to take notice on a mass scale.
This park, owned by Monroe, is the
scene each year of a Bluegrass Festival,
just one of literally hundreds which take
place around the United States.

This one was something special.
Through the day and the night, with
concerts and workshops, the great
names of bluegrass performed. There
wasn’'t an acoustical instrument or a
drum in sight. One had to be a devotee
to endure it. They didn't endure it; they
loved it,
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Lester Flatt, center, and Mac Wiseman, right, get

together for the first time in more than 20 years to

record bluegrass at RCA.

The crowning glory came at the con-
clusion of the last concert, and one
would have to have been a dyed-in-the-
wool country fan to appreciate it. It was
a gesture which proved that the emotion
of music is greater than the negative
emotions of our lives,

Two of the men who had, in actuality,
been estranged for many years were
reunited. There were tears on the stage,
even more in the audience, and a pool
of tears in the wings. Monroe and Lester
Flatt not only had buried the hatchet,
but were now performing together for
the first time in more than two decades.
It was cause for tears of joy.

With more than 1Q0 such festivals
having taken place this spring, summer
and fall — some of which drew as many
as 30,000 (Bean Blossom drew 22,000)
—the popularjty of bluegrass was evi-
dent.

Still, a check of programmers in vari-
ous parts of the nation show that few
program it at all on radio. In the state
of Kentucky, where it was born, not one
station played it with any regularity,
and most simply ignored it.

RCA recognized this growing trend
when it teamed Flatt with Mac Wiseman,
in a stirring bluegrass album, the first
time the two had performed together in
so many years they had forgotten how
many.

E. W. “Bud’ Wendell, manager of the
“‘Grand Ole Opry,” figured it was time
to do something about it. So did the
Country Music Assn.

Wendell slated the Early Bird concert,
with the primary intent of exposing the
sound to more disk jockeys, who will be
in Nashville this week in multitudes. He
also wanted the industry leaders to get
a good look at it, and a listen as well.

Wendell has programmed Bill Mon-
roe, James Monroe, Lester Flatt, Jim &
Jesse, the Osborne Brothers, Earl
Scruggs, Jimmy Martin, Don Reno and
Bill Harrell, Carl Storey and Ralph Stan-
ley into the show, which will take place
at the Opry House Wednesday at 7:30
p.m.

If local interest is an indication, it
will be an overwhelming success. Just a
few weeks ago Mac Wiseman, Lester
Flatt and the Lewis Family put on an
impromptu bluegrass concert at Vander-
bilt University in the city. Some 5,000
whistled and applauded with enthusi-
asm, and gave standing ovations.

In recent weeks, Wendell has re-
ceived letters from a governor, a sen-
ator and a representative, all indicating
their encouragement for bluegrass
music.

Following the Early Bird concert, the
bluegrass artists will remain at the Opry
House for taped interviews with any
radio personality who so desires.

And the CMA, in its big “Kraft Awards
Show’ on Sunday night, did a special
salute to bluegrass as part of its net-
work programming. It has more than
come of age.
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Earl Scruggs was the subject of a 90 minute special
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The current board of directors and officers of the Country
Music Assn. First row, left to right: Bob Neal, Jack Geldbart,
Janet Gavin, preS/dent Wade Pepper, Frances Preston, execu-
tive d/rector Jo Walker, board chairman Dick Broderick, Wes-
ley Rose, Walter Heeney, and legal counsel Dick Frank. Second
row: Bill Lowery, Bill Denny, Bill Williams, Hutch Carlock,

Stanley Adams, Irving Waugh, Dick Blake. Third row: Harold
Hitt, Bill Bailey, Don Nelson, Joe Talbot, Bill Lucas, Jim
Schwartz, and Bob Levinson. Back row: Bob Austin, Ralph
Emery, Gnorge Richey, Jack Loetz, Jerry Bradley, Lawson
Williams, Roy Horton, Bill Farr and Hubert Long.

Disk Jockey Assn., the CMDJA,
Led to Formatlon of All- Industry CMA

he Andrew Jackson Hotel in Nashville
is now just a memory.

But it was in the hotel lobby
naturally (who could ever get any-
where on the elevators), where the
Country Music Disk Jockey Assn.
was born. It happened, quite matter-
of-factly, on the second year of *The
Convention.”

“The Convention,” to the un-
initiated, was an annual birthday

party, started in 1952, established by WSM to pay homage
to the “Grand Ole Opry.” In no time at all it was so big, so
incredible in proportions, that a mere allusion to it as “The
Convention” sufficed very nicely.

So here were all these disk jockeys, some 2G00 of them,
who showed up that second year, long before everyone else
caught on to the thing, and while there still was room to
step without landing on someone else’s foot.

Tom Perryman was there, and remembers it well. So were
Nelson King and Dal Stallard and a bunch of others.

Somebody (no one is quite certain who) said something
like: “What we need is an association to help country music
get going.” And right there, right in the lobby of the Andrew
Jackson, they formed it—not a thousand feet from where
the ““Opry’ was born.

They called it the Country Music Disk Jockeys Assn. with
no apostrophes or anything else. And there, at that very
moment, was the forerunner of the Country Music Assn., the
Country Music Foundation, and every organization and group
ever banded togethe to promote this music form which one
day would sweep America and then the world.

Probably nobody really realized the potential at the time,
although some might think now that they did.

Almost before they had time to get the name on the charter
list, they had elected Nelson King, then of WCKY, Cincinnati,
president of the group. Earl Davis of WFHG in Bristol, Virginia,
became vice president. Dal Stallard, of KCMO in Kansas City,
was the first treasurer, and Tommy Sutton of WPFB, Middle-

36

town, Ohio, was secretary. It was a formidable group.

The board of directors included Tom Perryman, then of
KSIJ in Gladewater, Tex.; Tom Jackson, Cracker Jim Brooker
and Smokey Smith,

So they were organized and met and were chartered all on
Nov. 21, 1953. And all of a sudden some of the record com-
panies, in good faith, offered financial help to the group to
try to get it off its feet. The disk jockeys preferred to go it
alone. They thanked the companies, sincerely, and said
they’d either rise or fall on their own merits and initiative.

In that charter list there are 76 names. In a membership
list of April 1, 1965 (2% years later) there were more than
150. This reflected not only the strength of the organization,
but the inceasing number of stations programming country
music. And from that list came such names as Joe Allison,
Biff Collie, T. Tommy Cutrer, Tex Davis, Connie B. Gay, Bob
Jennings, Lou Shriver, Bob Neal, Willie Nelson, Asher Size-
more, Texas Bill Strength, Charlie Walker—all of them giants
in the industry today. And, one of the greatest of them all,
Grant Turner, who probably has befriended more artists over
the years than any living soul.

In 1955 Smokey Smith—then of KRNT, Des Moines, wrote
a letter to the membership stating: *‘! know that well pro-
duced and handled country music disk jockey programs will
not only sell their sponsors’ products, but have a large and
loyal audience in every market. Certainly, each market may
have its problems to work out, but country music is here to
stay, and people from all walks of life are country music
fans. Country music has consistently been gaining new fol-
lowers through the years, Fads may come and go in the
music world, but country music continues to grow and ex-
pand, and will do so as long as good country songs are written
and country artists record them.”

The Country Music Disk Jockeys Assn. did not last forever.
It did not have to. By 1958 it was apparent that there was
a need for an all-industry association, in which the disk jockey
would be an integral part, and the Country Music Assn. was
born.

The World of Country Music * Billboard



d/m Fueves SHloprises

wu Ow. Disc g_o,cba_\’ Friends:

Welcome to nashviue, Tennessee. We are
LlaPP\’ to have you with us duting the Q’zanb Ole
Op'z\i's ybth (nniversary Celebration.

& all come (J\’ and have hors Y seuoes and
co“gee with us in suite #yul3 ok The Ramada Jun
games Robertson pa’z‘zwa\’.

We (a“ the ”9an9” 6'zom g

to visit with you.

on
m Reeves Enter-

P'u'ses) would love

gee you Soom.

gincvw l\’ ,

drawer I, madison, tennessee 37115 ¢+ phone 895-5484




L

WSM's O

pry Birthday Party

Is Now

and FAMOUS

couple of years
ago, at the
then-traditional
WSM breakfast
in October, offi-
cials of the sta-
tion saw fit to
give a special
award to Mrs.
Harianne
Moore Condra,
and well it
might have.

It was Mrs. Condra (then Mrs. Moore)
who in 1953 sent out the first invitations
to celebrate an anniversary party of the
“‘Grand Ole Opry.” It is really of no con-
sequence that the “Opry’” actually was
born (in 1925) in November. It needed
a birthday party, if only for promotional
purposes, and October was the ideal
time. It's the best month weather-wise
and convenience-wise.

For 18 years it's been going on and,
despite some genuine efforts to stunt its
growth, it has never been curtailed. The
party became so big, so famous, and
such an outstanding freeloader, that
everyone started to come. When the
number reached up in the thousands,
there had to be a second look.

A first big step was pre-registration.
WSM officials assumed that, in order to
hold out the ‘“fans’’ and limit the gather-
ing to the industry (its original inten-
tion), one would have to register in ad-
vance using the letterhead of his or her
company, including radio stations.

By now, however, mob psychology
prevailed, and it was hard to hold back
the visitors. Some simply invented let-
terheads. Others, calling on their favor-
ite disc jockey, borrowed radio station
letterhead stationary.

Pre-registration did aliow some time
for checking, though, and literally hun-
dreds were challenged. Fictitious pub-
lishing companies, for example, were
run through the performing rights or-
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ganizations, and found to be phony.
These were denied registration. A per-
son listing himself as a songwriter was
somewhat difficult to check, though, but
again performance rights revealed a
handful of non-writers.

Stopping the disk jockeys — who
wanted their friends, neighbors and
sponsors to come along for the fun —
was hard to do, even though some sta-
tions with a total personnel listing of
only seven or eight sometimes listed
30 or 40 employees on their submitted
registrations. Even some of these were
challenged, but the burden of proof be-
comes almost unbearable. Disk jockeys,
who were clamoring the loudest about
the influx of fans, were among the great-
est abusers of the industry rule,

Pressures also were exerted by indi-
vidual artists, who insisted that certain
fans be permitted to come. Still the
huge crowds gathered, and expenses for
participating labels (not to mention
WSM) were out of sight. Housing had
become critical with the demise of the
Andrew Jackson Hotel, and there were
other problems as well.

The event was costing some partici-
pating sponsors $20,000 or more, which
is no drop-in-the-bucket especially in
these economic doldrum days. So, two
decisions were reached.

WSM, in joint effort with the Country
Music Assn., announced plans for a
‘“Fan Fare,”” a springtime convention
geared specifically for the non-industry
country music devotee. This gathering,
in which the fan clubs, the members,
and others would get the full attention
of all concerned, would include every
available artist for performance, busi-
ness sessions, and all of the excitement
which accompanies the October gather-
ing. Despite some initial resistance, this
happening will occur, and perhaps could
grow to bigger proportions than the
‘“Birthday Party.”” Since CMA is not fan-
oriented, but is rather a trade organiza-

tion, it would not affect the annual
membership meeting held in conjunc-
tion with the “Opry” event.

The second item is money. Get one
thing straight at the start: WSM has
never pocketed a nickel from the con-
vention. Instead, it has funneled directly
into a trust fund handled by the Third
National Bank of Nashville, and all of it
is apportioned to the indigent, the
needy, the families of deceased artists,
etc. Again, not a cent of it is utilized to
help pay any talent or to fatten the
coffers of the ""Opry’’ or its performers.
The inside stories on what it has ac-
complished are magnificent. Yet, be-
cause of the nature of the charity, it
must remain “inside."” It is not intended
to embarrass anyone; only to help. And
that it has done.

This year, a second $10 fee has been
added. Again, WSM will get none of it.
It will, instead, be pro-rated among
those long-time sponsoring agencies to
relieve some of the burden (not all) of
sponsoring the parties, the shows and
the hospitality suites. None, naturally,
goes to CMA.

For $20 (half of which is deductible),
the convention goer gets a free blue-
grass concert, a luncheon and spectac-
ular sponsored by WSM, an international
country music show, a United Artists
party and show, tape sessions with the
artists, a Paramount Records luncheon
and show, a Decca party and show, a
free trip to the Friday Night “Opry,” an
RCA breakfast and show, a Capitol
luncheon and show, a Columbia party
and show, a visit to the ‘“Grand Ole
Opry,"” and a couple of dances. He also
will see as many as 60 top artists under
one roof, and has the opportunity to
conduct more hotel-room business than
at any time of his life.

It’s not a bad birthday party, consid-
ering no one brings the “Opry” a pres-
ent. WSM even buys the cake.
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BOOKING AGENTS

A M B (Artists Mgmt. Bureau Inc.), 8533 Sunset
Blvd., Los Angeles, Calif. 90069. Tel: (213)
652-4200.

ACUFF-ROSE ARTISTS CORP., 2510 Franklin Rd.,
Nashville, Tenn. 37204, Tel: (615) 297-5366.

ALAMO PROMOS., 1534 Bandera Rd.,
Tex. 78228. Tel. {512) 432-0983.

San Antonio,

ASTRO TALENT BOOKERS, 1 Main St., Houston, Tex.
77002. Tel: (713) 224-1776.

ATLAS ARTISTS BUREAU, 119 Two Mile Pike, Goodlett
ville, Tenn. 37072. Tel: (615) 859-1343.

BEAVERWOOD TALENT AGENCY, 133 walton Ferry
Rd., Hendersonville, Tenn. 37075. Tel: (615)
824-2820.

la

M A (Creative Mgmt. Assocs.), 600 Madison Ave.,
New York, N.Y. 10022. Tel: (212) 935-4000.
Branches: Los Angeles, Cailif., 8899 Beverly Blvd.
Zip: 90048. Tel: (213) 278-8899—Miami, Fla,,
7630 Biscayne Blvd. Zip: 33138, Tel: (305)
754-2603—Chicago, (i, 211 E. Chicago Ave. Zip:
60611. Tel: (312) 943-7100—Las Vegas, Nev.,
2765 5. Highland. Zip: 89102. Tel: (702)
734-7666.

COUNTRY MUSIC SERVS. INC.,
Lowell, Mass. 01851. Tel:

Walker Pl
(6]7) 453-8751.

MARY FAYE CRAFT, PO Box 13547, Orlando, Fla.
32809. Tel: (305) 855-7937.

BILLY DEATON TALENT AGENCY, 1314 Pine St
Nashville, Tenn. 37203. Tel: (615) 244-4259.

ENTERTAINMENT (div. of Bill Lowery Talent Inc.),
PO Box 9851, 1224 Fernwood Circle NE, Atlanta,
Ga. 30319. Tel: (404) 237-6317.

GOODMAN-JACKSON AGENCY, 6716 S Western, Okla-
homa City, Okla 73139. Tel: (405) 632-4484.

DON HOWARD ARTISTS’ AGENCY, 6269 Selma Ave.,
Hollywood, Calif. 90028. Tei: (213) 462-0911.

F A (International Famous Agency), 1301 Ave. of
the Americas, New York, N.Y. 10019. Tel: (212)
965-5800.

Branches: Los Angeles, Calif., 9255 Sunset Blvd.
Zip: 90069. Tel: (213) 273-8811—Chicago, Ili.,
166 E. Superior. Zip: 60611, Tel: (312) 944-2800.

JIMMY JAY, see United Talent.

KEY TALENT INC., 1531 Demonbreun St.,
Tenn. 37203. Tel: (615) 242-2461.
Branch: Hollywood, Calif., 1608 N. Argyle St
Suite 104. Zip: 90028. Tel: {213) 461-3624.

MARTY LANDAU, see AMB.

Nashville,

50,000 WATTS * ORLANDO FLORIDA

"CEDARHURST"

Brentwood, Tenn. 5 Acres & Cedarlog Home

$125.000.—Contact Owner—244-7995.

FOR SALE:

HISTORIC

Stone Fireplaces, Enclosed Courtyard.

SHORTY LAVENDER TALENT AGENCY INC., 916 19
Ave. 5., Nashville, Tenn. 37212, Tel: (615) 244-
5265.

‘BUDDY LEE ATTRACTIONS INC., 806 16 Ave. S,
Nashville, Tenn. 37203 Tel: (615) 244-4336.

HUBERT LONG AGENCY, PO Box 46, Nashville, Tenn
37202 Tel: (615) 244-9550.

MOELLER TALENT INC., PO Box 15364, 2106 Crest-
moor Rd., Nashville, Tenn. 37215, Tel: (615}
383,6666.

MONTGOMERY BOOKING AGENCY, 8914 Georgian Dr.,
Austin, Tex. 78753. Tel: (512) 836-3201.

WILLIAM MORRIS AGENCY INC., 1350 Ave. of the

Americas, New York, N.Y. 10019. Tel: (212) 586-
5100.
Branches: Beverly Hills, Calif., 151 El Camino Dr.
Zip: 90212, Tel: (213) 274-7451—Chicago, Ill.,
435 N. Michigan Ave. Zip: 60611. Tel: (312)
467-17 44,

NATIONAL ARTISTS ATTRACTIONS, 6 S. Danny Thom
Blvd., Memphis, Tenn. 38103. Tel: (901) 525-8341.

THE NEAL AGENCY LTD., 2325 Crestmoor Rd.,
Nashville, Tenn. 37215. Tel: (615) 385-0310.

O M A C ARTIST CORP., 403 Chester Ave., Bakers-
field, Calif. 93301. Tel: (805) 327-7201.

ONE NITERS INC., 111 Lyle Ave., Nashville, Tenn.
37203. Tel: (6]5) 244-1145.

CHARLES L. "FUZZY'’ OWEN, PO Box 842, Bakers-
field, Calif. 93302, Tel: (805) 327]’96

PENN-DAY LTD., 530 W. Main St.,
Tenn. 37075. Te|: (615) 824-6565.

Hendersonville,
WINTHROP WARREN PREVOST, see Country Music
Servs.

PYRAMID TALENT, 812 16 Ave. S,

Nashviile, Tenn.
37203. Tel: {615) 868-9513.

DENNIS RAINWATER, PO Box 894, Norman, Okla.
73069. Tel: (405) 364-5550.

JIMMY RICHARDS PROD’NS, 919 N. Michigan Ave.,
Chicago, Il 60611. Tel: (312) 664-1552.

SCRUGGS TALENT AGENCY INC, 201 Donna Or.,
Madison, Tenn. 37115. Tel: (615) 895-2254,
865-0326.

SOUND INC. BOOKING AGENCY, 203 Courtland Ave.,
Baltimore, Md. 21204. Tel: (301) 828-1303.

STAR THEATRICAL AGENCY, 511 W. Alabama, Suite
201, Houston, Tex. 77006. Tel: (713) 526-6397.

CRASH STEWART, see Alamo Prod‘ns.

SUTTON ARTISTS CORP., 505 Park Ave., New York,
N.Y. 10022. Tel: (212) 832-8302.

JOE TAYLOR ARTIST AGENCY, 1717 West End Bldg.,
Penthouse, Nashville, Tenn. 37203. Tel: (615) 329-
4272,

TOP BILLING INC., 110 217 Ave. S, Suite 1001,
Nashville, Tenn. 37212. Tel: (615) 327-1041.

UNITED TALENT INC, 903 16 Ave. S, Nashville,
Tenn. 37212. Tel: (615) 244-9412.

JIM WAGNER, see AMB.

SMOKEY WARREN PROMOS., 116 Princeton Rd.,
Linden, N.J. 07036. Tel: (201) 486-6496.

WIL-HELM AGENCY, 801 16 Ave. S, Nashville,
Tenn. 37203. Tel: (615) 244-1403.

WRIGHT TALENT AGENCY, PO Box 503, Goodletts-
ville, Tenn, 37072. Tel: (615) 859-2446.

ZELL ENTS. INT'L INC,, 8743 Sunset Blvd, Los
Angeles, Calif. 90069. Tel: (213) 659-2640.
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PERSONAL MANAGERS

A M B (Artists Mgmt, Bureau inc.), 8533 Sunset
Blvd,, Los Angeles, Calif. 90069. Tel: (213)
652-4200.

AR CC O ENTS, 1516 16 Ave. S., Nashviile, Tenn.
37212. Tel: (615) 298-5471.

ALAMO PROD'NS, 1534 Bandera Rd., San Antonio,
Tex. 78228. Tel: (512) 432-0983.

CASEY ANDERSON, 1619 Otter Creek Rd., Nashville,
Tenn. 37215.

ARKHAM ARTISTS INC., 25 E. Chestunt, Chicago, Ill.

RAY BAKER, PO Box 162, Madison, Tenn 37115.
Tel: (615) 865-1445,

VIC BERI MGMT. (div. of VMI), 3143 Industrial
Rd., Las Vegas, Nev. 89102, Tel: (702) 732-1994.

BERT BLOCK MGMT. 114 E, 55 St., New York,
N.Y. 10022, Tel: {212) 838.2680.

SAM CAMMARATA, see PMI.

BILLY CARR, 806 17 Ave. S., Nashville, Tenn, 37203,
Tel: (615) 824-5378.

HERB COHEN MGMT, 6430 Sunset Blvd., Suite
1504, Los Angeles, Calif. 90028. Tel: (213)
461-3277.

DOUG COOPER AGENCY, 10850 Riverside Dr., Suite
410, North Hollywood, Calif. 91602. Tel: (213)
980-6100.

X. COSSE, see ARCCO Ents,
Nashville,

JERRY CRUTCHFIELD, 806 16 Ave. S.,
Tenn. 37203. Tel: (615) 254-8774.

GEORGE DAYE JR., ¢/0O CME Recs, PO Box 282,
North Miami Beach, Fla 33160. Tel: (305) 754-
1139.

BILLY DEATON, 1314 Pine St., Nashville, Tenn,
37203. Tel: (615) 244-4259.

LENNY DITSON, 162 W. 56 St., New York, N.Y.
10019, Tel: (212) 581-8922.

CHUCK EASTMAN, 1717 West End Bldg., Penthouse,
Nashville, Tenn. 37203, Tel: (615) 329-4242.

THOM EWEN, Rt. 2, Mount Juliet, Tenn. 37112,

RICHARD FAY, 203 Courtland Ave., Baltimore, Md.
21204, Tel: (301) 828-1303.

BOB FELTS, 6269 Selma Ave. Hollywood, Calif.
90028, Tel: {213) 466-8742.

JAMES FITZIGERALD ENTS. INC., 9255 W. Sunset
Blvd., Suite 609, Los Angeles, Calif. 90069, Tel:
(213) 275-5251.

TILLMAN FRANKS ENTS, 604 Commercial Bldg.,
Shreveport, La. 71101. Tel: (318) 423-5886.

PAUL GIBSON, PO Box 1203, Marietta, Ga. Tel:
(404) 424-5732,

GLASER TALENT INC.,, 916 19 Ave. S., Nashville,

Tenn. 37212. Tel: (615) 327-0005.

WENDELL GOODMAN, 6716 S. Western, Oklahoma
City, Okla, 73139, Tel: (405) 632-4484.

MARC GORDON PROD’'NS, 1022 N. Palm Ave., Llos
Angeles, Calif. 90069, Tel: {213) 659-0055.

HILMAN HALL, 1819 Broadway, Nashville, Tenn.
37203.

JIM HALSEY €O. INC, PO Box 801, Professional
Bldg., Independence, Kan. 67301. Tel: (316)
331-0310.

SEYMOUR HELLER & ASSOCS. div. of Attarack-Heller
Corp.), 9220 Sunset Blvd.,, Suite 224, Llos
Angeles, Calif. 90069. Tel: (213) 273-3060.
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SAUL HOLIFF, see Volatile Attractions.

DON HOWARD ARTISTS AGENCY, 6269 Seima Ave.,
Hollywood, Calif. 90028. Tel: (213) 462-0911,

KATHLEEN W, JACKSON, 660 Peachtree St., Atlanta,
Ga. 30308. Tel: (404) 872-7111, 767-5190.

JACK D. JOHNSON TALENT INC., PO Box 40484,
2803 Azalea Pl, Nashville, Tenn. 37204, Tel:
(615) 383-6564.

LEE KARSIAN, 9255 W. Sunset Blvd., Suite 609,
Los Angeles, Calif. 90069. Tel: (213) 275-5251.

KATZ-GALLIN ENTS. INC., 9255 Sunset Blvd., Los
Angeles, Calif, 90069. Tel: (213) 273-4210.

JOHN KELLY, PO Box 14927, Las Vegas, Nev. 89114.
Tel: (702) 731-1041,

E. JIMMY KEY, see Key Talent.

KEY TALENT INC., 1531 Demonbreun St., Nashvilfe
Tenn. 37203. Tel: (615) 242-2461.
Branch: Hollywood, Calif.,, 1608 N. Argyle St
Suite 104, Zip: 90023. Tel: (213) 461-3624.

KEN KRAGEN & FRIENDS, 451 N. Canon Dr., Beverly
Hills, Calif. 90210. Tel: (213) 273-5011.

MARTY LANDAU, see AMB.
DICK LANE, see Richard 0. Linke.

SHORTY LAVENDER TALENT AGENCY INC., 916 19
Ave. S, Nashville, Tenn. 37212. Tel: (615)
244-5265.

BUDDY LEE ATTRACTIONS INC., 806 16 Ave. S,
Nashville, Tenn, 37203. Tel: (615) 244-4336.

HAROLD LEVENTHAL MGMT. INC, 200 W. 57 St
Rm. 1304, New York, N.Y. 10019. Tel: (212)
JU 6-6553.

RICHARD O. LINKE ASSOCS, INC., 4000 Warner
Blvd., Burbank, Calif. 91505. Tel: {213) 843-6000.

HUBERT LONG AGENCY, PO Box 46, Nashville, Tenn
37202 Tel: (615) 244-9550.

SAM J. LUTZ ARTISTS’ PERSONAL MGMT, 1626 N.
Vine St, Hollywood, Calif. 90028. Tel: (213)
469-1993.

0.V. (MOONEY) LYNN JR., 903 16 Ave, S., Nashville,
Tenn. 37212. Tel: (615) 259-2021.

MANAGEMENT THREE LTD., 136 E. 55 St, New
York, N.Y, 10022. Tel: (212) 752-1563.

iRBY M. MANDRELL, 110 Tyne Bay Dr., Henderson-
ville, Tenn. 37075, Tel: (615} 824-0092.

BOB MARCUCCI & ASSOCS., PO Box 69506, Los
Angeles, Calif, 90069, Tel: (213) 659-1491.

PETER MARKOS, 8899 Beverly Blvd.,, Los Angeles,
Calif. 90048. Tel: (213) 274-5397.

JACK McFADDEN, 1225 N, Chester Ave., Bakers-
field, Calif. 93308. Tel: (805) 393-1000.

ROY J. MONTGOMERY, 8914 Georgian Dr., Austin,

Tex. 78753, Tel: (512) 836-3194.
DALE MORRIS, 1204 16 Ave. S., Nashville, Tenn.
37203. Tet: (615) 385-0840.

BOB NEAL, 2325 Crestmoor Rd., Nashville, Tenn,
37215, Tel: (615) 385-0310.

ONE NITERS INC,, 111 Lyle Ave., Nashville, Tenn,
37203. Tel: (615) 244-1145,

CHARLES L, "'FUZZY'* OWEN, PO Box 842, Bakers-
field, Caiif. 93302. Tel: (805) 327-1406.

P M | (Professionat Mgmt. Int‘l), 511 W, Alabama,
Suite 201, Houston, Tex, 77006, Tel: (713)
526-6397.

COL. THOMAS A, PARKER, c¢/0 MGM Studios, Culver
City, Calif. 90230.

PATTACK INC., 8899 Beverly Blvd., Suite 407,
Los Angeles, Calif, 90048. Tel: (213) 273-4070.
Branch: New York, N.Y. Plaza Hotel, Suite 1755,
768 Fifth Ave, Zip: 10019. Tel: (212) 752-9626.

VENN-DAY LTD., 530 W. Main St.,, Hendersonville
Tenn, 37075. Tel: {615) 824-6565.

PERFORMERS MGMT. INC., PO Box 2387, Bakersfield,
Calif. 93303. Tel: (805) 323-1101.

JULIAN PORTMAN AGENCY, 1480 N, Vine St., Suite
31%4 Hollywood, Calif. 90028. Tel: (213) 463-
154,

GERARD W, PURCELL ASSOCS. LTD.,, 150 E. 52 St.
New York, N.Y. 10022, Tel: (212) 753-7600.
Branch: Hollywood, Calif., 6269 Selma Ave. Zip:
90028, Tel: {213) 466-4439.

JACK RAEL, see Pattack Inc.—Calif.

DENNIS RAINWATER, PO Box 894, Norman, Okla.
73069, Tel: (405) 364-5550,

MIKE RETTMAN, 203 Courtland Ave,, Baltimore, Md.
21204. Tel: (301) 828-1303.

HARRY ROMM, 400 E. 56 St
10022, Tel: (212) 752-2411.

New York, N.Y.

STEVE SABATINO, 27 Spring St., Eliabeth, N.J.
07201, Tel: {201) 353-5676.

GENE SCOTT, PO Box 50376, Nashville, Tenn.
37205.

MRS, EARL SCRUGGS, 201 Donna Dr., Madison, Tenn,
37115, Tel: (615) 868.2254, 865-0326.

NICK SEVANO & ASSOCS.,, 9220 Sunset Blvd,,
Suite 212, Los Angeles, Calif. 90069. Tel: {213)
273-3590.

MEL SHAYNE ENTS, 9229 Sunset Blvd., Los
Angeles, Calif, 90069. Tel: (213) 276-4149,

MIKE SMITH, 203 Courtland Ave., Baltimore, Md.
21204, Tel: (301) 828-1303.

CHARLIE SNIDER, PO Box 1972, Montgomery, Ala.
36103. Tel: (205) 288-5922.

JACK SPINA, 9255 Sunset Blvd., Los Angeles, Calif.
90069. Tel: (213) 274.0751.

CRASH STEWART, see Alamo Prod'ns.

A.0. STINSON, PO Box 27, Gallatin, Tenn. 37066.
Tel: (615) 452-7321.

CLIFFIE STONE PROD'NS, 1804 Ivar, Hollywood,
Calif. 90028. Tel: (213) 469-2239.

T S ENTS., 703 S. Donovan, Seattle, Wash. 98108
Tel: (206) 228-6923, 762-5123.

JEAN TRYTHALL, 3902 Trimble Rd., Nashville, Tenn,
37215. Tel: (615) 383-8374.

VOLATILE ATTRACTIONS LTD., 185 Berkshire Dr.,
Syite 704, London 63, Ont., Canada. Tel: (519)
471-9700.

JIM WAGNER, see AMB.

JERRY WEINTRAUB, see Management Three.

CLIFF WILLIAMSON, 806 16 Ave. S., Nashville,
Tenn. 37203. Tel: (615) 256-4179.
SLIM WILLIAMSON, 806 16 Ave. S, Nashville,

Tenn. 37203. Tel: (615) 254-7708.

WILLIAMS & PRICE, 8831 Sunset Blvd., Los Angeles,
Calif. 90069. Tel: (213) 657-4521.

WRIGHT TALENT AGENCY, PO Box 503, Goodlettsville,
Tenn. 37072. Tel: (615) 859-2446,
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Larry Hart of the

Wil-Helm Agency observes
Indian Jeffry J. Jeffrey

(“A Sioux Named Boy”) signs
a contract with the firm.

Top Billing president

Tandy Rice is flanked by

Jim Ed Brown, left, and a
well-known Giant, right at a
country music show which drew
30,000 to Houston's Astrodome.

The Majority of Talent Bookers

Live in NaShVi"e and bertLong, one of themost

successful of all the Nashville agents.

INETY PER
CENT of ali of
the country tai-
ent in the world
is booked out
of Nashville.
This estab-
lished figure
shows not only
the concentra-
tion of country
artists in the
Tennessee capital city, but the ability of
their booking agents.

There was a time when the late Jim
Denny, working as head of the Artists’
Service Bureau of WSM, controlled vir-
tually every country act. Later, when he
left the radio station to form his own
agency, he again controlled the bulk of
the activity.

There were, indeed, some other early
agents, who operated mostly with lim-
ited numbers of talent. They included
Joe Frank, Tom Parker, Oscar Davis, the
Brown Brothers, and a handful of oth-
ers. Denny, though, was the pioneer in
mass booking.

From those beginnings has evolved
a huge center for agencies, ranging from
old and established to the new and
struggling. Nonetheless, it has become
N il one of the greatest central sources of
revenue for the city of Nashville. Herein
is the story of some of the giants in the
agency business. Continued on page 44
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Nashville booker Shorty Lavender shown during the joining of forces with the Glaser Brothers.
Left to right are Chuck Glaser, Bill Holmes, Lavender, Jimmy Payne and Tompali Glaser.



1972 Awards will be presented on stage at the Fourth International Festival
of Country Music at Wembley, England, April 1st & 2nd 1972, watched by millions on BBC TV.
Artistes eligible for nomination will have travelled outside the U.S. during March 1971-March 1972

_&—
19/IIAWARDSIWINN ER'S
TOP U.S. Male Singen-George Hemilton W
TOPU.S. Female Singer-Lorettalynn

TOPU.S.Groun-Tompaliand the Glaser Brothens

TOP British Country Singen-Tex WWithers

TOP British Country Grous-Country Feuen

TOP Recond Company farthe sromotion of Sountry Music-M.C.A.

TOPCountry Song of the Yean-Rose Sarden”

Composen/Lyricist-Joe South
Publisher-Loweny Music

IN CO-OPERATION WITH THE MERVYN CONN ORGANISATION
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Continued from page 42
Top Billing, Inc.

Top Billing sits high atop the city's
Baker Building, some six blocks from
Music Row, going rather quietly about
the business of selling and servicing
entertainment around the world. With a
comparatively smail (but extremely blue-
chip) artist roster, the Top Billing talent
house is one of the busiest booking
shops in the city.

The company completed its third year
of operation last month, reflecting con-
sistent growth both in terms of sales
and the caliber of artists represented.
Presidently TBI acts as exclusive agents
for The Porter Wagoner Show, which
features Porter and The Wagonmasters,
Dolly Parton, Speck Rhodes, Buck Trend
and Mack Magaha; Del Reeves and the
Good Time Charlies; The Jack Greene
Show, with the Jolly Giants and Jeannie
Seely; Jim Ed Brown and the Gems; The
Stonemans; Tommy Overstreet and The
Nashville Express; Stan Hitchcock;
Jamey Ryan, Crystal Gayle; John Wesley
Ryles 1, Chase Webster and Blake
Emmons.

In the coming year, the Wagoner cast
will be packaged and sold as a com-
pletely self-contained unit and work ex-
clusively on that basis (i.e., not in
conjunction with other packages). The
road show will work as a sort of ‘‘Coun-
try Music Holiday on Ice,”” concentrating
on the long-neglected secondary and
rural markets throughout America.

Other new horizons at TBI will involve
a renewed emphasis on the fair and out-
door attractions area (where its acts are
already booked heavily) as well as in
college markets, television and movie
work, and the European scene.

“We do not aspire to be the largest
booking agency in town,’’ explains com-
pany president Tandy Rice, “Only the
best!"

Working with Rice are vice president
Dolores Smiley and Andrea Smith, both
of whom have been with the company
as agents since its inception.

Hubert Long Talent

“The agency game today is a whole
new ballgame,” says Hubert Long, a
fellow who has played it well for many
years. ‘‘A whole new breed of talent has
emerged. Today, artists are not just en-
tertainers; they’re young businessmen
who make a profession of their career.
They're more educated, they keep an
active eye on their field, and are always
aware of it in total, and really work at it.”’

Long feels this makes things easier
on an agent in one respect; he doesn’t
have to do as much counseling, guiding
and alerting. On the other hand it some-
times is more difficult because it keeps
an agent on his toes in order to keep
up with his talent. It also means a more
personalized association with the talent,
which is good, because the artists make
it a point to stay actively in touch.

Long notes that the impact of coun-
try music and the concentrated types of
these new entertainers has opened
many new doors, including Las Vegas,
Madison Square Garden and other cen-
ters. The booker today has to explore
these avenues, work harder with his
acts, and book more carefully because
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of wide geographic coverage in booking.

New acts who have signed with the
Long agency in the past year include
Billy (Crash) Craddock, Nat Stuckey,
Connie Eaton, Stringbean, Johnny Rus-
sell and Johnny Wilson. They join a
roster which already includes Bill An-
derson, Jan Howard and the Anderson
Show; the George Jones-Tammy Wynette
Show; David Houston, Roy Drusky, Le-
roy Van Dyke, Charlie Walker, Murry
Keflum, Johnny Carver, Barbara Fair-
child, Dave Peel, Bobby Harden, Marion
Worth, Geezinslaw Brothers, Pete Drake,
Sue Richards, David Wilkins, Jeanne
Pruett, Mac Wiseman, the Willis Wade
Show, the Warren Robb Show, Frank
Hobson-Becky Durning Show, Jay Chev-
alier, Warren Farren and the Tiny Harris
Show.

Working with Long are executive vice
president Bill Goodwin, and vice presi-
dents Bill Haynes, Dave Barton and
Louie Dunn. The balance of the staff
consists of Carol Thomas, Kay Garrett
and Iris Nicks.

The Neal Agency

Bob Neal was booking talent long
before many people knew what talent
placing was all about. And what talents.
The story is a familiar one. The former
Memphis radio announcer took on the
road for the first time such acts as
Johnny Cash, Carl Perkins, Jerry Lee
Lewis, Roy Orbison, and scores of oth-
ers. Eventually he sold that lucrative
business, bought a television station,
and almost went broke. He realized his
talents were back in the agency busi-
ness, and he decided to make it his
dedication. That's the crux of his oper-
ation today: dedication. He believes, not
in integrated activities, but rather in
being purist as far as booking is con-
cerned. “l have no affiliations with pub-
lishing or recording or anything else.
My entire time is spent in the booking
of my talent,”” he says.

The only exception to that cardinal
rule is the fact that he also manages
Sonny James, who has been with his
agency since its beginning in 1963.
Actually, Sonny was a young fiddle
player with a family act when Neal first
knew him. The association has been
close, personal, and lucrative.

Neal also books such outstanding tal-
ents as Lynn Anderson, Jack Blanchard
and Misty Morgan, Skeeter Davis, Tom
T. Hall, Barbara Mandrell, Johnny and
Joannie Maosby, Connie Smith and — his
most recent addition — Freddie Weller.
That's a pretty powerful package.

Neal says he is going to maintain the
course of the past in looking to the
future, which certainly does not mean
standing still. The past for him has been
a series of progressive steps, which has
brought about steady growth. This past
year it has been simply dynamic. Neal
and his artists are into all facets of per-
formances, and his acts are among the
highest paid in the business. With him
are his son, Sonny Neal, who is vice
president; Ann Bates and Jo Ann
Perkins.

Buddy Lee Agency

For a former wrestler who really didn’t

know a thing about country music a few

years ago, Buddy Lee has come a long
way. And that is an understatement. To
point out that he books more than a
third of the talent in Nashville comes
closer to pointing out the success story
of this man.

He currently has 70 working acts, and
that is a lot for any agency in any field
to come to grips with. But Lee, instead
of paring his roster, continues to in-
crease it.

Lee got into the business by, at some-
one’s suggestion, booking a country act.
Prior to that he had pretty well confined
himself to the wrestling business (his
wife also was a lady wrestler) and to a
few pop acts. He took a long shot on
Hank Williams Jr., then still in his mid-
teens, and did so well he ended up man-
aging him. He co-managed for a while
with Audrey Williams, then took over full
reins. Around Hank Jr. he began to build
his empire, and now it's hard to tell the
talent there without a scorecard.

Aside from young Hank, it inciudes
such giants as Webb Pierce, Carl Smith,
Kitty Wells, Johnny Wright, Danny Davis
and the Nashville Brass, Jeannie C.
Riley, Tommy Cash, Billy Walker, Charlie
Louvin, Jean Shepard, Lefty Frizzel,
Merle Kilgore, Ernie Ashworth, Leon
Ashworth, Margie Singleton, Bill Carlisle,
Bobby and Dori Helms, Don Gibson,
George Morgan, Warner Mack, Billie Jo
Spears, George Wallace Jr., Doyle Holly,
Roy Acuff Jr., Rusty Adams, the Duke of
Paducah, Wilma Lee and Stoney Cooper,
Jimmy Newman, and Penny DeHaven.

Continuing: Hank Locklin, Melba
Montgomery, Jack Barlowe, Hugh X.
Lewis, David Rodgers, Stu Phillips,

Peggy Little, Lamar Morris, the Home-
steaders, Danny Markus, Wilma Burgess,
Liz Anderson, Diana Trask, Lorene
Mann, Lois Johnson, Marti Brown, Mack
Powell, Marvin Rainwater, Bobby Sykes,
Marty Martel, Walt Conklin, Billy Mize,
Mike Hoyer, Shot Jackson, Donna Dar-
lene, Guy Drake, Sleepy LaBeefe, Nancy
Dee, Dick Curless, Don and Carla, Van
Trevor, Cody Bearpaw, and there are
more.

Bobby Hodge, Ruby Wright, Abe Jul-
key, George Riddle, Ralph Emery, Gor-
don Terry and Slim Whitman.

Lee, a huge man, also thinks big. He
has taken every possible artist he can
book, and he keeps virtually all of them
working. He feels he can put together
any sort of package in a moment’s no-
tice, and can send them anywhere.

Joining him on his staff are Jerry
Rivers, who has been with him since he
started in 1967, and doubles as Hank
Williams Jr.’s road manager. Lee also
has Oscar Davis, the veteran from the
solo days, who is still one of the most
respected and revered men in the busi-
ness. Other agents are Jimmy Self, a
long-time man of many talents, Earl
Owens, Don Fowler, Jack Haynes, Billy
Wilhite and Roger Jaudon. Working with
them are Jean Sopha, Mary Steelman,
Dorothy Hess, Dottie Lyness and John-
nie Massey. Other associates of Lee are
Eddie Pleasant and Billy Sotile.

It looks a little like a cast of thou-
sands, but that's the way Lee operates.
Atlas Artist Bureau Continued on page
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BILL ANDERSON
BUD BREWER
JOHNNY CARVER
JAY CHEVALIER JAN HOWARD
BILLY “CRASH” CRADDOCK MURRY KELLUM
PETE DRAKE DAVE PEEL

FRANK HOBSON &
BECKY DURNING
DAVID HOUSTON

ROY DRUSKY
CONNIE EATON @

BARBARA FAIRCHILD
BOBBY HARDEN
TINY HARRIS

* Names listed alphabetical order

THE PO’ BOYS
JEANNE PRUETT
WARREN ROBB
JOHNNY RUSSELL
NAT STUCKEY
LEROY VAN DYKE
WILLIS WADE
CHARLIE WALKER
DAVID WILKINS
MAC WISEMAN
MARION WORTH
TAMMY WYNETTE

HUBERT LONG

international

P.0. BOX 46—Nashville, Tenn. 37202  (615) 244-9550

Nat Stuckey

THANKS TO MY MANY FRIENDS IN
THE MUSIC & ENTERTAINMENT INDUSTRIES
FOR A GREAT YEAR!

,CURRENT SINGLE:
“rMmM GOonNa
L A )
dCT RIGHT
RCA # 48-1010
BOOKINGS:
@ HUBERT LONG AGENCY
]}:ILH :;(\)s'HBv?sz? TENN. 37202
(615) 244-9550

nReA B

The World of Couniry Music * Billboard




Continued from page 44

J. Hal Smith not only was one of the
finest fiddle players ever to perform on
the Opry, but turned out to be a suc-
cessful businessman. Along the way he
founded, in 1955, an organization which
he called Curtis Artists Productions. A
few years later he changed the name to
Hall Smith Artists, and, in June of 1969
when he sold the agency to devote full
time to his other activities, it became
the Atlas Artists Bureau.

Haze Jones, who had worked with
Smith at the agency since 1963, bought
the operation, and has run it effectively
ever since. One artist who has been with
the firm since Smith founded it, is Ern-
est Tubb. But there are many others as
well. They include Johnny Dollar, Buddy
Knox, Bobby Lewis, Joe and Rose Lee
Maphis, the Osborne Brothers, Kenny
Price, Earl Richards, Cal Smith, Leona
Williams, the Willis Brothers, and the
Four Guys. Under the hand of Jones,
the agency has continued to increase,
both in numbers and in bookings. The
agency in the past had involved itself
in everything from television syndica-
tion to recording, but now strictly is a
booking agency. Working with Jones is
Smiley Wilson.

Wil-Helm Agency

Those young Wilburn Brothers, barely
old enough to know what it was all
about, started an agency in 1956 with
Don Helms, steel player for the original
Hank Williams Drifting Cowboy group.
It struggled, then it surfaced, and then
it thrived. Now, 15 years later, it is going
strong.

Run by Doyle Wilburn, the firm soon
bought out Helms, and Doyle has been
its principal force ever since. Smiley
Wilson worked there a number of years,
and now its fortunes are guided by Larry
Hart, who has been involved in most
areas of the business.

Hart says the direction of the firm is
to take young artists and build them.
He mentions new acts who have tripled
their income from bookings. The firm
still works to get artists on major record
labels, and has been successful in this
venture.

The story of Loretta Lynn is, of
course, a familiar one. Signed with the
agency in 1961 she was pladed on
Decca and has been there ever since.
Also with Wil-Helm are the Wilburn
Brothers, the Kendalls, Durwood Had-
dock, J. Lee Webb, Carl Phillips, Peggy
Sue, Sonny Wright, Sharon Higgins,
Jeffrey J. Jeffrey, Norma Jean and
Jimmy Helms.

Working with Larry is his secretary
(and new bride), Carol Ann Hart; De-
latha (Sam) Wright; Wanda Helms (in
the publishing arm, Sure-Fire), Leslie
Wilburn, who heads the publishing, and
Lester Wilburn, who handles the books.
Moeller Talent Agency

Jim Denny, as noted earlier, began
the first big talent agency in Nashville.
Later he took in a partner, W. E. (Lucky)
Moeller, and it became the Denny-
Moeller agency. Following Denny's
death, the agency eventually became
Moeller's. Since that time, a great dea!
has happened.

The latest in the series was a move
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away from Nashville’'s Music Row, to
new plush quarters (near the Bob Neal
Agency) adjacent to one of the largest
shopping centers in the city. Its old
building was sold to Tree Publications,
and in the quiet surroundings of the
new location Lucky Moeller and his
group book big name acts. They include
Hank Snow, Dottie West, Waylon Jen-
nings, Stonewal! Jackson, Jimmy Dick-
ens, Bob Luman, Willie Nelson, Carl
and Pearl Butler, Red Sovine, Justin
Tubb, Merle Travis, Rex Allen Junior,
and J. David Sloan.

One of the driving forces in the
agency is Larry Moeller, son of the pres-
ident and himself a vice president. The
other vice president is Lucky Moeller's
son-in-ldw, Jack Andrews.

The Moellers also are involved, to
some extent at least, in other areas of
music, including publishing. The other
employees at the agency are June Hazle-
wood and Jean Ward. Some of the acts
have beeh with the agency since its
beginning. Others are fairly recent ad-
ditions.

Acuff-Rose Talent

The only agency which can boast
booking three members of the Country
Music Hall of Fame is the Acuff-Rose
agency, which was founded by still an-
other member of that same Hall of
Fame.

The company books, among others,
Roy Acuff, Tex Ritter and Bill Monroe,
all of whom are enshrined. It also has
such talents as George Hamilton 1V,
Glen Barber, Ayvonne Jones, Jim Mun-
day, and Roy Orbison.

The firm is an outgrowth of Acuff-
Rose publishing, now headed by Wesley
Rose, which diversified in many fields
some years ago. The artist agency
branch was begun in 1959.

The late Fred Rose co-founded the
parent firm with Roy Acuff, and Rose
presided over it through his lifetime.
Wesley Rose then took over and has
seen it grow to even greater proportions.

The man directly involved in its oper-
ation is Howard (Howdy) Forrester, an-
other farmer fiddle-player, who spent
most of his years as one of Acuff's
Smokey Mountain Boys. Working with
him is Bob Sparrow, a former Midwest
agent, who joined the company a couple
of years ago.

The company, which also owns Hick-
ory Records, admittedly spends the bulk
of its time and talent on publishing, its
most successful area. But the artist
bureau has more than held its own over
the years, and has been exceptionally
successful in recent years and months.
Key Talent

Jimmie Key, who has had various
partners along the way, now is the sole
owner and president of Key Talent.
Working with him are his son, Rick Key,
Chuck Wells, and Ronnie Holt. The rest
of the office staff consists of Nancy
Hamm and Beverly Hammer.

The company, which has been con-
centrating heavily on group booking,
the sit-down jobs of a week or more,
handles such artists as Bobby Bare,
George Kent, Roy Bayum, Lester Flatt,
Ken Morrison, Bud Logan and the Blue

Boys, Bobby Lord, Jack Ward, Ronnie
Rogers, and young Billy Troy.

Founded in 1963, the agency has
shown consistency and, more recently,
some extremely heavy growth.

Joe Taylor Agency

Joe Taylor got his taste of the country
music business through the Martha
White Flour Mills, where he worked as
an executive handling the original Les-
ter Flatt and Earl Scruggs shows. He
put them on radio broadcasts, into
schoolhouses, and everywhere an audi-
ence could be found.

In 1965, joining forces with Ray Pil-
low, he formed his own agency. His
first clients, other than Pillow, were Jim
& Jesse and Bobby Lord. Working first
in the Capitol Records building, he later
moved to a penthouse on West End
Avenue, just a few blocks from ‘‘the
row”, the same offices which once be-
longed to the Martha White people.

His agency now has some giants.
They include Sammi Smith, Dave Dud-
ley, Glen Sherley, Henson Cargill, Pil-
low, Jim & Jesse, LaWanda Lindsey,
Jack Reno, Bobby G. Rice, Lisa Todd,
Junior Samples, Gordie Tapp, Norro
Wilson, the Compton Brothers, Carl
Belew, Brian Collins, Betty Jean Robin-
son, Rhett Davis, Wyatt Webb, Bobby
Pierce, Dave and Sharon Nicely, Pat
McKinney, The Cantrells, and Anne
Christine. The agency has just added
Linda Gayle, now with Mega Records.

Taylor’'s primary concentration pres-
ently is on packages in areas previously
untouched by the usual package shows.
For example, the company now is work-
ing directly with radio stations in various
markets to form packages and help
them promote. The accent is on self-
contained units that require no addi-
tional acts.

The agency also feeds morning tele-
phone beeper reports on artist activities
to five of the major country stations,
and new stations are being added. Work-
ing closely with Taylor, and handling the
radio segment is Mike Hight, a veteran
performer, manager and booker.
Shorty Lavender Talent Agency

It seems almost redundant, but there
is still another booking agent who was
a former fiddle player. Shorty Lavender
worked the road with Ray Price for six
years, and then left to learn the book-
ing.business from Hubert Long.

In his seven years with Long, he
learned well. Then, in February of this
year, he left to form his own agency,
taking two of the top artists with him.
In fact the two, George Jones and
Tammy Wynette, were instrumental in
putting him in business.

Since then he has added Patsy Sledd,
Harold Morrison, Wayne Kemp, Claude
King, Pat Daisey, Arlene Harden, Tom-
pall and the Glaser Brothers, Jimmy
Payne and Hoover. Originally the Glasers
had their own agency under the direc-
tion of Joe Light, but Light departed to
join the Mel Tillis organization, and the
Glasers signed an arrangement with
Lavender.

Although one of the youngest agen-
cies in the city, it is growing constantly.

Interstate Talent Agency Continued on page 61
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GAIN SOLID FOOTHOLD
IN NASHVILLE

HE SURGE toward independent production has become so evident in Nashville that the independent
producers now outnumber the in-house A&R men, a survey shows.

With some major labels, the ratio is as high as six-to-one. Additionally, some of the better pro-
ducers are turning out product for more than one company. Names such as Pete Drake, Kelso Herston,
Bob Montgomery, Jack Clement, Jim Mulloy, Danny Davis, Don Law, Buddy Mize, Ricci Mareno, Cliff
Parman, Charley Daniels, Norro Wilson, Don Tweedy, Dennis Linde, Jimmy Dempsey, Lloyd Green,
Buddy Killen and Joe Johnson are becoming more familiar than those of the faithful few who have
hung on under company auspices.

There are strong arguments for both sides, of course. The in-house producer, with a salary and
some incentive, has complete access to the studio and its facilities, assuming that label has a studio.
The independent, working solely on incentive, stands to make considerably more money with a hit
record. With hits now a way of life in Nashville, the move toward independence was inevitable.

Columbia-Epic, with one of the strongest production staffs anywhere, is not averse to using independents as well. Regular
production of Columbia artists is carried out by such proven producers as Don Law, Pete Drake, Kelso Herston, Bob Montgomery
and Norro Wilson. Herston also has artists he produces for MGM, King, and Musicor.

The bulk of the Columbia-Epic work, however, is still handled by heavyweights such as Billy Sherrill, Glenn Sutton, Frank
Jones (who also heads the marketing department) and Larry Butler, who recently made the move there from Capitol.

Paramount and Dot leads the field in the use of independents, although Jim Fogelsong, who carries the title of creative
director, again handles many of the artists. But others are under the guidance of Ricci Mareno, Joe Allison, Henry Hurt, Dick Kent,
Norro Wilson and Bobby Boyd, all independents.

Decca sticks to its long-time professional, Owen Bradley, and Walter Haynes, his assistant, for its in-house work, but Joe
Johnson comes in from the West Coast to handle such artists as Car! Ballew and Betty Jean Robinson. He also does Jerry Wallace.

Two of the leading independent producers at RCA are former in-housers there. They are Felton Jarvis and Danny Davis.
Davis went independent when his road demands became so great, and now produces a limited number of talent. Jarvis, who has
been plagued by illness, still co-produces Elvis Presley, among others. Other independents are Jim Mulloy, Jack Clement, and
Rivertown Productions, which is Dickey Lee.

While Mulloy is an independent at RCA, he is an in-house producer for Mega, the new and successful label. So is Larry
Rogers. Bill Rice produces independently for them, and the label has purchased many masters originally produced independently.
In fact, Mulloy produced Sammi Smith before she was signed, along with her master, to Mega.

Capitol, which has been undergoing several changes, has brought in Earl Ball to handle production, along with a limited
amount by Hap Wilson, the firm's Nashville administrator. Ken Nelson, the West Coast veteran, indicates several independents
would be used.

Monument's Fred Foster is joined by Ray Pennington as a staff producer, but the company also has utilized young super tal-
ent Dennis Linde, who has produced himself for that label. Arthur Smith produces independently for Foster's 440-Plus label.

Hickory's in-house group includes Wesley Rose, Don Gant, Johnny Erdelyan and Bill Empson. The independents utilized
there include Mike Weisner, Ray Allen and Roy Rush.

Mercury’s Jerry Kennedy does more than 90 percent of the production for that company in Nashville, with a little handled
by Roy Dea. But Jan Crutchfield is producing (for Ace of Hearts Production) James Allen independently.

Buddy Killen, one of the long-time independent producers, has artists he handles for Warner Brothers, Happy Tiger, and Dial,
the latter of which is his own label.

Bob Montgomery, former in-house producer for UA, now produces Patsy Sledd and Jimmy Duncan for Columbia, and
Bobby Goldsboro for UA.

At Chart Records, the entire production is handled by Slim and Cliff Williamson, the father-son team, with no independents.

Cartwheel, another new and going label, is handled exclusively by Ran Chancey, although the company has picked up sev-
eral masters done by independents. Royal American is all produced by Peter Drake, who plays at virtually every session he doesn’t
produce. He does independent production work for Roulette, Columbia, and Stop. Other artists under contract to him are now
moving to different labels.

Target and Show Biz, both distributed now by Mega, have full-time in-house producers, but have used independents as well.

Norro Wilson produces independently for three labels. The same is true of Don Tweedy, who also does much of the
arranging for virtually all labels.

Dennis Linde, in addition to producing himself at Monument, handles Mickey Newberry for Elektra.

Jimmy Dempsey, the talented guitarist from Atlanta now living in Nashville, does considerable independent production. In
fact, there scarcely is a soul in Music City, involved one time or another in recording, who isn't doing independent production
these days. The vast majority of these do speculative production, hoping to place the master with a label. Typical of these are
Billy Grammer and Nelson Truehart among others.

Five years ago, the independent was almost non-existent in Nashville. Today, the picture is completely reversed. The trend
novs;] has spurred the mastering of unknowns, and probably more artists have made it this way to a major label than at any time
in the past.
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The new sound of Kustom’s, 150,
250 and 500 series guitar and
bass systems takes to country
music like never before. All
new sound control with two
separate channels gives a picker
complete control over his sound.
One channel features Kustom'’s
exclusive selectone, the other
channel has independent bass,
middle and treble control.
Special effects are plentiful, too.
250 and 500 series units are
available with full control fuzz,
selective boost (including expres-
sion pedal for WahWah type
sounds) reverb, tremolo and
vibrato.

Kustom is the versatile and de-
pendable system with the
lifetime guarantee that speaks
the country language anyway
you want it.

See your nearest Kustom dealer
and see for yourself why Kustom
is America’s best selling system.

KUSTOM ELECTRONICS, INC.
Chanute, Kansas 66720
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Earl Scruggs and the members of his revue.

arl Scruggs Revue
Is an "Uptown" Treat

he new Earl Scruggs has stood up, and the entire
industry is applauding.

There is no need speculating on the Flatt and

Scruggs split; that's history. What is happening
now is news, and it's a transition which has
astounded virtually everyone.

Earl, at last report, was dickering for an air-
plane to cart his musical equipment, his entourage, his sound
and light men, and his entire set-up to all parts of the nation.
And it's no wonder. Ever since Earl Scruggs formed his Revue
and went at things from a new approach, things began to
happen.

First, the Revue consists of himself, playing both banjo and
guitar; his son Randy, who alternately plays lead guitar, both
acoustic and rhythm, and the banjo; his son Gary, who plays
electric bass and harmonica; his son Steve, who plays rhythm
guitar; Jody Maphis, son of Joe and Rose Lee Maphis, who
plays the drums, and Lea Jane Berinati, who is exciting just
to watch playing the piano.

Some say what they are playing today is as close to rock
as it is to Bluegrass. Whatever it is, the crowds seem to love
it. Earl admits to the rock portion. ‘‘After all,”” he said, ‘‘young,
fresh ideas mixed in with the old ideas that | had makes for
interesting music.” His long-haired sons are, of course, a
great influence. Generally quiet, easy-going and affable, they
—as their famous father—Ilet their fingers do the talking.

Even the appearance has changed. It's more uptown, far
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removed from the cowboy suits of the past.

Scruggs, in recent appearances, has been at North Carolina
State University, Vanderbilt, a Phoenix Theater, the Smith-
sonian Institute, Tulagi's in Colorado, Bitter End West in
Los Angeles, Disneyland, the New York Sesqui-Centennial,
Catamount Stadium in Vermont, the Schaefer Music Festival
in New York, auditoriums and coliseums throughout the
nation, the Festival at Camp Springs, N.C., and the Cellar
Door in Washington.

Earl and the Revue have done four network shows, two
in this country and two in Canada. In addition, a 90-minute
special was done on NET featuring Earl, his family, Bob Dylan,
Joan Baez, The Byrds, and others.

Ear! stayed with Columbia, and his new album is just out.
He has returned to his original producer, Don Law, where
he was a winner in the past.

The Scruggs family is an unusual one. Earl, long con-
sidered one of the world's greatest banjo players, is author
of a book on the five-string banjo. Gary graduated with honors
and a degree in philosophy from Vanderbilt. Randy was in
the top 10 of his high school class even when touring on the
road. Louise, Earl's dedicated wife, manages the entire affairs
of the Earl Scruggs Revue.

Everywhere the Revue goes there are rave reviews. Some
of the traditionalists may frown a little, but no one can fault
success.
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THANK YOU TO EVERYONE
FOR MY GREATEST YEARYET

Current Single

“FLY AWAY AGAIN"

#73225
A Real Chart Buster
ADDEL MUSIC PUB. (BMI)

Exclusive Management:

CHUCK EASTMAN

Penthouse, 1717 West End Bidg.
Nashville, Tenn. 37203
(615) 329-4242

ICufrent Album

“WILL THE REAL DAVE
DUDLEY PLEASE SING”

#SR 61351
Flying Up the Charts

Bookings:

/ﬁ\\
(.meiry) JOE TAYLOR ARTISTS
i e Suite 800, 1717 West End Bidg.

CACh D Nashville, Tenn. 37203
(615) 329-4272




OCTOBER IS COUNTRY MUSIC MONTH

PEER-SOUTHERN

ORGANIZATION

The #1
Country Musie Publisher
in the World

Founded by Ralph Peer, 1928
MONIQUE PEER, PRESIDENT RALPH PEER 1II, Vice-President

ROY HORTON, Megr. of Country Division, Director of Country Music Association,
Trustee and Past President of Country Music Foundation

VAUGHN HORTON, Peer-Southern Ambassador
We're proud to be a founder of Country Music and proud
of these great artists/composers from our organization

who Country Music honored in the Hall of Fame.

JIMMIE ROGERS 1619 Broadway
New York, N.Y. 10019
BILL. MONROE

1819 Broadway
CARTER FAMILY Nashville, Tenn. 37203

just keeps
turnin’ on the country...

“THERE AIN'T NOQ EASY WAY" —Leon Ashley 35008
“HE COMES RUNNING" — Margie Singleton ssoos
“HATER OF MAN" — Merle Kilgore ssoio

DISTRIBUTED BY

NDON
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Mega Records Builds Success Story

ega Records, in slightly more than one years’
operation, has succeeded strongly, despite rela-
tively poor economic conditions in the industry
as a whole.

Mega Records and Tapes, founded by insur-
ance executive Harry E. Pratt, started the label
in Nashville after conducting a feasibility study

of several cities, including Los Angeles, New York and Chi-
cago. Nashville, he felt, offered the most promise for a new
company, and Pratt visited the city talking with dozens of
people in the business before taking action.

To head the label, Pratt selected Brad McCuen, an RCA
veteran with 22 years experience in record sales and produc-
tion and music publishing. One of McCuen’s first appoint-
ments was that of Bruce Davidson, as vice president. The
latter is another industry veteran with credits at Capitol
Records and the Bob Crewe Organization.

Pratt and McCuen signed Sammi Smith as Mega's first
artist. Paradoxically, Pratt first heard her singing in Arizona,
even th8ugh she had spent riany of her years in Nashville,
and had recorded earlier for other labéls. In the months that
followed, Mega signed Bobby Harden, Glen Sherley, Fred
Waring's Pennsylvanians, Ray Pillow, Brian Collins and Bill
Black's Combo.

Jim Malloy, who has produced both Sammi Smith and
Glen Sherley, heads the production arm of the company.

Larry Rogers, a youthful producer from Memphis, brought
his talents and those of the Bill Black Combo to the label.

Othe key personnel at Mega include Bob Shaw, treasurer
and comptroller; Ed Kaminski, who heads up national pop
promotion, and Tom McConnell, who heads the country prod-
uct promotion. Dick Broderick of Tara International in New
York, represents Mega’'s international publishing and record-
ing interests in all foreign countries except Canada

McCuen said the company overcame the economics odds
by building on experienced people, and people with young
thinking. Davidson attributes the success to the company’s
‘‘careful selection of artists and material.”” He added: “We
are careful not to overproduce commercial product and end
up with warehouses full of merchandise.”

The two executives, in projecting future growth, said the
company plans to become involved in the packaging of pre-
mium albums and records, expanding their international
product, and expansion into the video tape cartridge field
The company also plans to build on its pop and rhythm and
blues activity, enlarging its artist roster in that direction.

This month the company breaks ground in Nashville for
immediate construction of an ultra-modern, seven-story
office building on Music Row which will house the Mega
operation, as wel as its parent firm, Zemarc Ltd.

The Mega building will have leasable office space available
to other companies.

DUANE DEE

BILLY “CRASH”
CRADDOCK

1204 16th Ave. So. \\

‘TheWhole Count V\Grl
is“l%ﬁiing a Garrt)vlvl[,eel .

UL

RECORDS
INCORPORATED

DAVID FRIZZELL HAROLD LEE

Nashville, Tenn. 37212
(615) 385-0840

/m
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Kelso Hertson Jingles His Way to the Bank

ELSC HERSTON was a producer with United Artists
when he turned out his first jingles. He continued
on through his tenure with Capitol. Then, when he
went on his own, it became almost a full-time pro-
fession with him.

Sterling Beer was the first account to turn to this
Alabama native, who had made it as a country pro-
ducer. Then came such accounts as Seven-Up (which he con-
tinued to do for the next six years), and Aunt Jemima, and
Oscar Meyer and cthers. Eventually, Herston was doing about
90 percent of the jingles in Nashuville.

Some of the talents utilized on the commercials are a little
surprising. On one of his first ones, Kelso used Boots Ran-
dolph and Doc Severinson. When he did the first ‘““Wet and
Wild"’ spot for Seven-Up, he used the voices of Bobby Russell
and Buz Cason, with Buddy Killen playing the tambourine.

Those early commercials were cut in the old Sam Phillips
Studio at the Masonic building in downtown Nashville. It later
became Monumeni, and finally was torn down as part of the
growth of the National Life and Accident Insurance Company.
While there, and later at other studios, he turned out commer-
cials for Kraft, Life of Georgia, Alberto Culver, Quaker Oats,
Kennel Ration, Busch Bavarian, Colonial Bread, Standard Oil
and Ford.

Herston, a multitalented man, wrote many of these com-
mercials himself, and produced all of them. Eventually he
formed a staff of writers, and also utilized agency copy.

Once the produczr discovered that successful jingles of all
sorts could be done in Nashville, he went out seeking them.
The first ones came to him; after that, he went looking. Hers-
ton, who now does about three times as many commercial
spots as anyonez in the Nashville area, makes steady trips to
the agencies. He also has a full-time worker who handles cor-
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respondence, and a salesman constantly on the road. He
now has developed a full I.D. package, the first in Nashville.
Herston, whose firm is called Jangle Jingles, has a lot going
for him. First, he has never done a commercial for an agency
that didn’t repeat; that is, come back for more work. Also, for
his Seven-Up series he won one of advertising's highest desig-
nations, the Silver Medal Award from the New York film
festival.

Herston's philosophy was simple enough. ‘‘We've con-
stantly made hit records in Nashville, and at Jangle Jingles
we can make the same kind of a hit commercial, because we
use the same tools of that trade.”” He believes that commer-
cials should be given the same approach as recording ses-
sions. He uses the same writers, the same musicians, and —
for the most part —even the same studio, although he has
recently purchased (as part owner) a studio of his own.

Kelso has the entire industry from which to draw in Nash-
ville. He doesn’t have to get someone who sounds like Johnpy
Cash. He can get Cash. Whatever sort of talent is required,
it's easily found.

Herston’'s track record away from commercials is pretty
sound. He produced nine number one records on Sonny
James, others on Del Reeves, and had a top album with Bobbie
Gentry. He was the original musical director on the CBS
‘““Hee-Haw'' show.

Ever expanding, Herston also now acts as an agent. This
gives him another slice of the pie, but it keeps a good many
people working. They include Tex Ritter, Buz Cason, Herschel
Wiggenton, Joyce Park, Lana Chadwick, Ricky Page, Don
Gant, Dan Hoffman, Jack Barlowe, Chuck Willory and others.

As of this writing, Herston had 40 national accounts. More
were being added each day but, more important, most of the
40 were coming back for more.
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THANKS FOR MAKING R '
TOMMY OVERSTREET AND ¥ R STAFF WRITERS
“GWEN (CONGRATULATIONS)” #1 L

AL JASON RICCI MARENO ' Jerry Gillespie

president vice president Charlie Black

CHARLIE BLACK, GEN. MNGR. ™ = ot e et

Ricci Mareno

David Patton

JERRY GILLESPIE A & R COORDINATOR David Ingles

ALLIE CUNNINGHAM PUBLISHING Allie Cunningham

M.G.B. PRODUCTIONS & < iy Red Tuck
RICCI MARENO (exec. producer) Bobby Ficsher
CHARLIE BLACK — JERRY GILLESPIE

CURRENT HITS BRAND NEW!
% “GWEN (CONGRATULATIONS)” w % “CATCH THE WIND”
by Tommy Overstreet by
* ‘1 DON'T KNOW YOU (ANYMORE)” JACK BARLOW
by Tommy Overstreet

TERRACE MUSIC + SHENANDOAH MUSIC +« ROLLING
MEADOWS MUSIC + BARLOW MUSIC + OLD ORCHARD
MUSIC + BLUE LAKE MUSIC + M.G.B. PRODUCTIONS
- MAGIC MAN PRODUCTIONS

805 SIXTEENTH AVE. SO.—NASHVILLE, TENNESSEE—(615) 254-1129
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Glen Snoddy, right, president of Woodland Sound Studios, is
Nashville's leading engineer. With him is Don Fryer, SSI's
vice president.

ew people outside of the record industry have heard
such names as Mort Thomasson, Bill Vandevort,
Chuck Seitz, Charlie Bragg, Charlie Tallent, Ernie
Winfrey, Jim Williamson, Tom Sparkman, Ronnie
Gant, Gene Eichelberger and Lee Hazen.
Those in the record industry in Nashville know
them well. These are the master mixers, the cream
of the engineering crop, the unsung heroes of recording ses-
sions upon whose trained ears and fingers rest the quality
of any phonograph record.
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Nashville is blessed with great engineers. Many of them
did their apprenticeship at WSM long before the music in-
dustry became such a factor in the city. Others came from all
parts of the nation, and found a home. No recording could
be done without them.

Yet their names do not appear on most records: they are
generally little known.

With a delicate movement of a finger they can splice a
tape and make it salesworthy. With their incredible knack for
sound they can mix the tracks and get perfection, something
which may have been lacking in the original session. They are
creative and inventive. In their hands is the final procedure
(prior to pressing), and on them rides the millions of dollars
which the industry invests in the product.

There are button-pushing engineers, of course, who are not
mixers. And while they perform an extremely important
function, it is the mixing that is the mastery, which sets
apart—as they say—the men from the boys.

At Monument, two of the finest engineers in the business
are in residence. One is Mort Thomasson, who has a string
of credits which would fill a book. Another is Tommy Strong,
one of the finest. At RCA the class list includes Bill Vande-
vort, Les Ladd, Al Pachucki and Chuck Seitz. At Columbia,
top-notchers are Charlie Bragg, Neal Wilburn, Ed Hudson,
Lacy O’Neill and Mike Figlio. Charlie Tallent at the Clement
Studios is unsurpassed. The same is true of Scotty Moore at
Music City Recorders. Out at Owen Bradley's Barn one of the
finest is Jim Williamson. Ernie Winfrey, who spent consider-
able time at Woodland, now is at Sounshop. Rick Horton,
Tommy Semmes and Rex Collier are now the Woodland mix-
ers. Tom Sparkman at Metro has to be listed among the
greatest anywhere. Gene Eichelberger at Quadrafonic has
shown his great abilities. Ronnie Gant at Hickory is a leader.
So are freelancers Fred Cameron and Lee Hazen.

But perhaps the greatest engineer of all is the man who
now is president of the Woodland Sound Studios, Glen
Snoddy. He has done it all.

Snoddy spent his first 10 years in Nashville as an engineer
for WSM, five of those with the ‘‘Grand Ole Opry.”” Then, in
the early 1950's, he installed the first Chet Atkins ‘‘studio,”
a garage affair, for the man who eventually would become
vice president of RCA, After that, he put the consoles and
other equipment into the first Owen Bradley Studio, and then
into the famous quonset hut which later became Columbia’s
sought-after Studio B. He also did the initial design of
Columbia’s large studio. Then he installed the modern studio
at Hickory Records, and finally built the two at Woodland.
He also served as consultant to studios in St. Louis and
Atlanta. And all the time he engineered and mixed.

In his earliest days, Glen worked with Brown Radio Pro-
ductions, which handled the first Eddy Arnold show.

In the past year alone, at Woodland, he has: redesigned
two control rooms for a more modern sound; acousti-voiced
a studio to achieve true quality; installed a computerized
mastering lathe for pitch and depth; added motion picture
film technical equipment, with 35mm and 16mm projection
systems, including closed circuit and television facilities; in-
stalled a digital metronome system and film sync generators;
installed an isolated drum booth; and put in a lighting sys-
tem unique to Nashville.

The light system is controlled by sound, with the system
on the various tracks, divided into three frequency bands.
The primary colors are red, blue and geen. The sound controls
the dimming of lights so that a psychedelic effect is obtained
while sessions are underway. The three colors blink at differ-
ent times, according to the sound fed into the system. This,
many artists say, creates a great mood for recording.

In recognition of some of his achievements, Snoddy was
elected a director of NARAS, and then made a trustee of the
Academy. He holds many other honors, all of them well
deserved.
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HANUTE, KANSAS, may be — to some at least —the
most unlikely place in the world to manufacture
musical instruments, sound amplifiers, and ail the
accessories needed to meet the needs of country
music artists. But that is where it has happened.

The reason is logical enough. The man who fos-
tered the concern started out in a garage workhouse

there, and built it into something of an empire.

The firm is Kustom Electronics, and it suddenly has loomed
on the country scene to match or surpass the efforts of its
predecessors.

Kustom came to several realizations, among them the fact
that more country artists — moving into the sophisticated
clubs and playing to more select audiences — needed some-
thing well beyond the house amplification system.

Country artists, once confined to acoustical instruments,
now were almost whoily electrified on the road (despite a
return to acoustical sessions in the studios), and needed in-
struments to fit their specifications. Admittedly some of the
other companies recognized this long ago, but none has gone
quite so far as Kustom in doing something definite about it.

First of all, Kustom made the plunge by hiring a represen-
tative in Nashville to get the instruments and the sound sys-
tems before the public, particularly the performing public.
Secondly, in a mass effort, it placed its systems in virtually
every function at this year’s ‘“Grand Ole Opry" birthday cele-
bration. Then it went one step beyond.

The company announced that it would work directly with
the artists using its equipment in various promotions. Next
it announced that the company would fly artists into Chanute
in its own plane to act as advisers to the engineers of the
equipment, implanting their own ideas as to how the instru-
mentation and the structuring of the sound gear could be
improved.

Chuck McKinney, the dynamic vice president of the firm,
began working through Earl Owens, the Nashville representa-
tive, to reach the music elite and the average picker. At a
dinner given by ASCAP to honor the firm and its officials,
McKinney explained how the company was focusing its atten-
tion on the country field, one which he described as previously
overlooked, with a full-scale program to make up for lost time.
Before he had departed, numerous country artists were
equipped with expensive Goya guitars (a product of Kustom)
and with amplifiers of various sorts. Many of the country
artists already had turned to these devices with unusual suc-
cess. Danny Davis, for example, took the Kustom product into
Las Vegas, into fairs, into plush clubs everywhere, Many others
followed suit.

If nothing else, country musicians were at last getting full-
time attention from a manufacturer. Considerable part-time
attention had been given by others in the past, but this was an
all-out effort to tie country and Kustom together.

With the inroads already made, it's now a wide open field.

Kustom Electronics' Amplified Instruments
Help Musicians Get Now Sound in Person

Kustom Electronics’ president Bud Ross points out some of the
fine points of the Goya guitar to ASCAP's regional director Ed Shea,
left. Kustom executive vice president Chuck McKinny, right, observes.




Continued from page 46

Just a month ago, the Interstate Tal-
ent Agency of Baitimore packed its bags
and moved to Nashville. Bill Sizemore,
president of the firm, quickly moved
into the country field.

He came in with such artists as Ron-
nie Dove, Bobby Vee, Johnny Tillotson
and Ray Peterson, and a few soul acts
as well. But he at once announced plans
to move selectively into the country
field, working with sophisticated acts
mostly in the pop-country image. As an
aide in his office, he hired Betty Rogers,
who had been associated with many
firms in the music business.

OMAC Agency

Far removed from Nashviile, and
nestled in the burgeoning buildings of
Bakersfield, is the OMAC Agency, the
letters of which are formed from the
names of Buck Owens and Jack Mac-
Fadden. It's a pretty formidable duo.

The agency, which began in 1965,
pretty well handles those artists and
groups directly associated with Buck. It
also deals with the many enterprises in
which Owens and MacFadden are asso-
ciated.

In addition to the number one attrac-
tion, the agency handles the booking
for Susan Raye, Freddie Hart, Sheb

Wootley, Buddy Alan, David Frizell, Miss
Kenni Husky and the Bakersfield Brass.

Moving shortly into new offices, the
firm keeps growing. MacFadden, who is
president, and his son, Joe, who is vice
president and director, employ some 20
secretaries and other office help to run
the maize of corporations which exist.
Jim Halsey Agency

Jim Halsey is a man of many talents
and a couple of locations. His official
address is now in Hollywood, but his
offices sprang from the Midwestern
wheat belt, and he still has a head-
quarters there. His specialty in booking
is films — movie, television and the like
— so he has gone to the West Coast to
be nearer to the action.

His involvement in country has be-
come exceedingly strong in recent years.
Among his clients now are Roy Clark,
Hank Thompson, Minnie Pearl, Ferlin
Husky, Wanda Jackson and Mary Taylor.

There are, of course, many small
agencies which deal in the booking of a
small handful of artists. And, while un-
usually effective, they are too numerous
to go into here. Suffice to say that the
booking business is more powerful than
ever. And it brings many millions of
dollars into the communities involved,
particularly to Nashville,
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“THE YEAR
CLAYTON DELANEY DIED”

TOM T. HALL — Mercury Records
This #1 Record Was Recorded At

[ {/] ERCURY CUSTOM RECORDING STUDIO
ETROPOLITAN MUSIC COMPANY

So were 34 other chart/busting records by the
top country artists in the business this past
year. Why neot join this growing list of success

stories at Nashville’s #1 recording studio.

(\ / ERCURY CUSTOM RECORDING STUDIO
Pl /

ETROPOLITAN MUSIC COMPANY
1512 HAWKINS STREET
NASHVILLE, TENN. 37203
(615) 244-1828
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Toronto 392, Ontario, Canada
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Dave Dudley’s
“Truck Songs”
Compile
Heavy
Mileage

his story is written to explode
a myth. Dave Dudley never
drove a truck for a living.
Now you've heard it right;
straight from his own mouth.
It's one of those stories that
grows and grows, and never
really had any basis of fact. The stories
evolved from his truck songs, some of
which he wrote, and some of which
others wrote. Now, with his latest hit
being about an airplane, he's more pop-
ular with truckers than ever before. He
never flew for a living, either.

Dudley has never done a train song,
and yet that’s what he did for a living —
worked for the railroad. Most of that
work was on the loading dock, and every
great once in a while he would have to
take a truckload of the wares down the
road a few miles, because someone
didn’t show up. Yet he holds a goid
Teamsters card.

Another thing people generally don’t
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Dave Dud/ey, on the outskirts of his W/sconsm town, Dudleyville.
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Part of the Dave Dudley Lodge at Dud/eyw//e W/sconsm

know about Dudley is that he owns a
towr (just as does Loretta Lynn in Ten-
nessee). Dave’s town, Dudleyville, is in
his home state of Wisconsin. Many peo-
ple think he’s from Minnesota because
he spent so much of his time there, Not
so. It's always been Wisconsin.

He owns a lodge, a tavern, a ski-
mobile firm, and a huge spread of shore-
line that is the envy of everyone. He
owns cabins, kennels, and trees that

spread out irr all directions. And all be-
cause he sang truck songs.

Dudley has nothing against the truck-
ing business. Perish the thought. He
loves it. It's just that he never was really
involved in it.

His astronomical career, which took
him to the top of the charts this year,
was built around the rigs. Just don’t
put him in a cab. He’s a little out of
place there.
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Kermit Goell's Goal:

WRITE LIBERATED LYRICS

OUNTRY MUSIC has freed writers in
all facets of the business from con-
fined music, The old time pop writers
always stayed away from human
problems, hut country writers ex-
ploited them, and freed the chains
which made it possible for others to
write about exactly what was hap-
pening. This is also true in the mat-
ter of rhythm and rhymes. Country
writers broke those rules, and they
did it because they had a story to
tell, and that was the way to tell it.”’

The speaker of those words was Kermit Goell, a famous
old-time lyric writer, who has the credentials to make it
authoritative.

Goell goes on to say that the writers of country music have
caused the break-out. “If the popular writers of the '30’s and
'40's could have had this freedom, the songs they wrote
would have been even greater. The rock writers followed the
lead of country in the rules breaking, and now everyone writes
better because of it."”

Goell recalls when strict taboos applied. No pop writer
could use the word ‘“mouth” in a lyric. Everything had to
rhyme perfectly, and be in absolute meter. Certain words had
to be accented exactly in proportion to the music written.
Everything was sweet and sentimental, and there was no
reality. Country music, he claims, changed all that.

Goell, for those who do not know, was the co-writer of the
famous hit of 1947, ‘““Near You.”” This comes as a great sur-
prise to most, because the song has been attributed solely
for years to Francis Craig (just as the David songs are at-
tributed solely to Bacharach and the lyrics to ‘“‘Stardust’”
written by Mitchell Parrish, to Hoagy Carmichael).

Goell, who already had a strong track record for his lyrics,
was on a song-plugging tour in the 1940’s. The trick in those
days was to get a song plugged by an orchestra which played
on a network show. There were two such shows going in
Nashville at the time, Beasley Smith’s ““Sunday Down South”
and the broadcast of the Francis Craig orchestra from the
Hermitage hotel. Goell came to Nashville to plug his songs.

There were two ways to do this, usually. One was to pay
for the arrangement, another was to swap something. As he

SONGS FOR

tells the story, he offered Craig some free lyrics if he would
play some of the tunes he was plugging. Goell had written a
score for a movie, but the film was delayed, so he was trying
to get his songs on the market in another manner.

Craig instead told Goell of a tune he had written, with no
title and no lyrics. Goell took it, and wrote the lyrics on the
back of a menu in the restaurant of the Hermitage.

“I thought it was just a simple little country song,”” Goell
recalls. “‘I never really thought it would do anything. It was
just a way of getting my other songs plugged.”

Goell still thought it would be a country release, since
nothing pop had previously been recorded in Nashville, until
the arranger added the piano licks to “make Francis Craig
feel comfortable with it.”

The history of the song, of course, is phenomenal. But the
most interesting aspect is that this fall, 24 years after the
original pop release, it finally has been recorded — by two
separate artists — as a country song. Lamar Morris cut it for
MGM, and Slim Whitman has put it in an album,

This doesn't surprise Goell, who only has wondered why it
took so long to go that way. He also wrote ‘“Huggin And
A’Chalkin,” which was recorded by Hoagy Carmichael (Car-
michael didn’t even write the music to this one; Clancy Hays
did), is really a country song, and feels certain someone will
record it that way.

During World War I, with Artie Kent, he wrote ‘“Wonder
When My Baby’s Coming Home,”” which was recorded by
Jimmy Dorsey and nine others. He feels that is a country
song as well, and has had some nibbles along those lines.

Goell, who had not written a song in the past seven years,
now is writing again, and the songs are being geared to the
country audience. He is even considering moving to Nashville.

Meanwhile, he has kept busy adapting lyrics of foreign
songs to which he has the rights. His interests, though, lie in
country ballads, especially for the girl singers.

“That seems to be what Nashville is looking for now,” he
says. And even though he wrote ‘“Shepard’s Serenade’ for
Bing Crosby, “The Right Kind of Love,” “Rose Ann,”
“Slowly” and literally hundreds of others, he now looks to
the country field as the place to be.

“After all, country is responsible for writers being where
they are today,” he concludes.

BE SURE
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PLAYED AROUND THE WORLD!'!
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Singing”
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“Daddy Sang Bass"
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“YOU CTAN BETTER YOUR BEST” THE FIRST
ALBUM TO HAVE OBTAINED A DOUBLE GOLD
AND NEVER APPEARED ON NATIONAL
CHARTS. “YOU CAN BETTER YOUR BEST” HAS
EXCEEDED 600,000 ALBUMS IN SALES AND IS
STILL GOING STRONG.
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Bobby Lee Trammel (on
left) presents Glenn W.
Turner the Double Gold
Album that exceeded One
Million dollars plus in sales.

BOBBY LEE TRAMMELL , President

1221 LEE ROAD @ SUITE 120 @ ORLANDO @ FLORIDA @ (30%) 295-6170

Presented at the Glenn W.
Turner Free Enterprise
World Kongress, the 14th of
Sept. 1971, at the
Municipal Auditorium in
Orlando, Florida.




The Southern Gentleman's Latest

HERE COMES!
HONEY AGAIN






