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Telling It Straight

The set of anti-drug radio commercials aired across the nation
during Drug Abuse Prevention Week reflects the real attitude of the
much knocked and abused recording industry on the subject of

drugs and the young.

This positive approach—questions and answers by authorities
under the title “Something You Always Wanted to Know About
Drug Abuse—But Didn’t Know Who to Ask” produced for the
government through the RIAA—will counterbalance the vague gen-
eralizations and insinuations concerning censorship and so-called
“drug lyrics” in a number of rock songs.

This involvement in Drug Abuse Week will assist in correcting the
image of the radio-recording business too often distorted by head-

line-grabbing politicians.

Aussie Invasion on
Via Binder-Porter

By NAT FREEDLAND

LOS ANGELES — There is
a host of rock performers com-
ing out of Australia who will be
competing on the U.S. record
market on equal terms with
American, British and Canadian

Process Prints
Label on Disk

By ROB PARTRIDGE
Staff Member, Record & Tape Retailer

LONDON—Phonodisc is ex-
perimenting with a new produc-
tion technique, painted labels,
pioneered by the French com-
pany SFP. The new process
prints the labels directly onto the
records, cutting out the produc-
tion costs of printing labels on
paper.

The new technique at present
is limited to selected Polydor and
Philips singles and has been used
on the New Seekers’ “Never

(Continued on page 4)
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BILLBOARD HQ
IN EXPANSION

LOS ANGELES — In estab-
lishing its international head-
quarters here, Billboard has
moved into enlarged quarters,
Suite 415, 9000 Sunset Blvd.,
Los Angeles, Calif. 90069. The
new office phone number is
(213) 273-7040.

i

acts. The Australian invasion is
being sparked by Binder-Porter
Productions, who've already ob-
tained major record company
contracts for all three of the
Australian artists they tried mar-
keting Stateside.

Writer-singer Rick Springfield
has just signed with Capitol and
the rock quartet, Spectrum, has
a new pact with Atlantic. Binder-
Porter’s first Aussie signing,
Daddy Cool, has its single,
“Eagle Rock,” being shipped by

(Contizwed on page 8)

SPOTLIGHT ON
WEST GERMANY

See Page WG-1

boar

®

CARTRIDGE TV PAGE 25

HOT 100 PAGE 56

TOP LP'S PAGES 58, 60

Output of 2-LP Sets Up;
Spurs Multiple Pricing

NEW YORK — The two-
record album set is becoming an
increasingly important factor in
the pop record industry and is
bringing along with it an ad-
vanced concept of the old idea
of multiple pricing.

Mexico Takes
Brazilian Fest

By HENRY JOHNSTON

RIO DE JANEIRO — Mex-
ico’s entry Y Despues Del
Amor” (After Love) won Bra-
zil's Sixth International Song
Festival. Pakistan came second,
Brazil third and the Lebanese
entry fourth.

The Mexican song, composed
by Arturo Castro, was performed
by the five Castro Brothers, in-
cluding the composer. The sec-
ond place Pakistan song, “Love
on My Mind,” was composed
and performed by Rocky Shan-
an, and the cheering audience
of 25,000 in the Maracanzinho
stadium demanded and received
an encore.

Brazil’'s song, “Kyrie” was
composed by Paulinho Seares
with lyrics by Marcello Silva.
The performers were the Tar-
mura Trio who are under con-
tract to TV Globo, one of the
sponsors of the Festival.

(Continued on page 51)

FORE Sets Up Scholarships
For Children of Minorities

By RADCLIFFE JOE

LOS ANGELES—The Frater-
nity of Recording Executives
(FORE) has developed a schol-
arship fund to assist children of
minority groups in getting col-
lege educations.

The three-year-old affiliate of
the National Association of Ra-
dio and Television Announcers
(NARTA) is planning to release
a special LP record featuring the
nation’s top black artists, to raise
funds for the project.

According to Aki Aleong,
president of FORE, several ma-
jor recording companies, includ-
ing Columbia, Atlantic, Buddah,
Uni and Chess Records, have
pledged support of the venture.

Recordings by such artists as
Aretha Franklin, Isaac Hayes,
the Isley Bros., Sam Cooke, Otis
Redding and others are expected
to be released for the project.

Aleong said that the record,

(Continued on page 62)

By PAUL ACKERMAN

Last week’s Billboard Top LP
chart, for instance, shows such
two-disk sets as “Shaft,” the
Isaac Hayes soundtrack on En-
terprise (suggested list $9.98);
Joan Baez’ “Blessed Are” on
Vanguard ($9.98); “Jesus Christ,
Superstar” on Decca ($12.98);
the Allman Brothers on Capri-
corn ($6.98); “Chicago Transit
Authority” on Columbia ($5.98)
and many more. In addition,
Camden, which originally went

from $1.98 per single album to
$2.98, is coming out with a new
series which will offer two al- -
bums at a suggested list of
$3.98.

Particularly glamorous to many
tradesters are such new two-disk
packages as Tom Jones recorded
live at Caesar’s Palace, on
Parrot, with suggested list of
$11.96; the upcoming “Fiddler
on the Roof,” at $9.98 on UA.

(Continued on page 62)

Telex Buys Marketing, Sales
Rights to Qatron Changer

By BRUCE WEBER

MINNEAPOLIS — Telex has
purchased the marketing and
sales rights to Qatron Corp.’s
8-track changer.

It will incorporate the chang-
er, now called the Telex chang-
er, in a console model (6217Q)
at $599, and also offer it in a
fully amplified version (48H) at
$299 and as a pre-amp deck
only (48D) at $249.

Matrix Program
Offered to Radio

By CLAUDE HALL

NEW YORK — Bonneville
Program Services is now offer-
ing matrix quadrasonic pro-
gramming material to its sub-
scribers, according to Loring S.
Fisher, director of marketing.
The programming service is us-
ing Electro-Voice encoded ma-
terial and “to my knowledge we
were the first and continue to be
the only program syndication of-
fering a quadrasonic service,”
Fisher said.

“We do have the complaint be-
ing heard from others about lack
of material to broadcast. This be-

(Continued on page 8)

Emphasis On
MOA

In This Issue

A marketing campaign is be-
ing launched this month not
only to announce the Telex
changer models, but to inaugu-
rate a new image for Telex as
a full-line consumer products
company, said Floyd Hines,
marketing director.

Although the emphasis will
be in cartridge models—all of
the company’s products are do-
mestically built—Telex is look-
ing at some high-end cassette
decks, Hines said.

Going into the fall selling
season and early 1972, Telex
will have in its line three 8-
track playback/record models:
811R deck at $169; 812 at $259
without speakers, $299 with

(Continued on page 62)

Nonesuch Bows
Pop-Out Cover

By ROBERT SOBEL

NEW YORK—A large con-
sumer request for its covers has
spurred Nonesuch Records to
develop a novel concept in pack-
aging design. The Elektra Rec-
ords classical budget line will
introduce the concept with the
first round of its fall releases
due in a few weeks.

The concept, developed by
Robert L. Heimall, Elektra art
director, is a pop-out replica of

(Continued on page 46)

(Advertisement)

Jesus Christ’'s Superstars.
All In One Album
Gladys Knight and

M743L

The Jackson 5,

The Supremes,

 Marvin Gaye, —===sumatid-others-in_tune
Valerie Simpson,
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The feelings Johnny Cash

has put into these notes,

CI_1e Atk_ms has put into
this music.

“Pickin’ My Way.” Chet performing
great tunes by Jerry Reed, Paul Simon,
Paul McCartney—and Tommy Magness'’
“Black Mountain Rag”

(Chet's new single #74-0536).

All fine music..."'by the touch of
Chet Atkins’ hands.”

RGATES..

OCTOBER IS COUNTRY MONTH

1s the RCA trademark for a new development in record manufacturing that
provides a8 smoother, quieter surface and improved abihity to reproduce musical sound. This
hghtweight record also virtually ehminates warpage and turntable siippage
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“General News

Senate OKs Antipiracy
Bill: Goes to President

WASHINGTON — The McClel-
lan antipiracy bill zipped through
the House and Senate last week.
The hope is that the President will
sign the bill in time to enable the
U.S. participants to take an active
role in the Oct. 18 global anti-
piracy treaty being worked out in
Geneva. (Billboard, Oct, 2, 1971.)

The bill will become effective
against unauthorized duplication of
recordings four months from the
date the President signs it. A sec-
tion providing full copyright law
penalties and damages for mechani-
cal infringement of copyrighted
music will become effective im-
mediately on signing.

Retailers with pirated goods on
hand may feel the timetable in the

Bearsville,
WB Agreement
Names Acfs

NEW YORK — The Bearsville
Records agreement with Warner
Bros., as reported exclusively in
Billboard, Oct. 2, has gone into
effect. First Bearsville release
through Warner features debut al-
bums by Jesse Frederick and
Lazurus,

The arrangement also calls for
the incorporation of three Bears-
ville catalog albums formerly dis-
tributed by Ampex, Todd Rund-
gren’s “Runt” and “Ballad of Todd
Rundgren” and Jesse Winchester’s
first LP. The Bearsville roster in-
cludes Paul Butterfield, Full Tilt
Boogie Band, r&b singer Libby
Titus, French electronic musician
Jean Labat, Brandywine, a British
splinter group from Savoy Brown,
rock band Hungry Chuck, Casse
Culver, space-rock group Half Nel-
son, plus Rundgren and Win-
chester. Future Bearsville projects
involve John Simon, Robbie Rob-
ertson, Rick Danko, Michael
Friedman and Peter Yarrow.

Bearsville centers around Albert
Grossman’s studio in Bearsville,
N.Y., the company’s headquarters.
Housing for artists is the latest
provision, while a barn behind
Grossman’s restaurant, the Bear,
is being converted into a music
and film showcase with live radio
and tv broadcast capabilities.

bill gives them four months to un-
load the illegal goods. But if no
notice has been given and no me-
chanical royalties paid for the
copyrighted music recorded on the
tapes, they could become liable to
author-publisher suits the day the
President signs the bill.

The antipiracy bill (S. 646)
amends the federal copyright law
to give a limited copyright to re-
cordings to protect them from un-
authorized duplication, and at the
same time, gives publishers re-
course to all remedies in the copy-
right law, freeing them from the
2-cent mechanical royalty base.

The Senate-passed version was
amended by the House, which put
a three-year limit on the life of
the antipiracy bill to maintain the
push for the over-all copyright re-
vision bill. The revision bill con-
tains identical protections, but faces
another year or two at least of
congressional hassling. The revi-
sion bill under consideration (S.
644) would also give recordings a
performance royalty right when
played for profit.

RIAA Expands
Policing Drive
Vs. Pirates

NEW YORK—The 'Recording
Industry Association of America
is planning to expand its policing
activities in its battle against
counterfeiters and pirates.

Henry Brief, the RIAA’s execu-
tive director, noted that the bill
granting copyright protection to
sound recording signed into law
would provide a powerful weapon
in the industry’s battle against
counterfeiters and pirates. He said,
however, that it will still take
continuing vigilance and policing
on the part of the industry to curb
this pernicuous practice. He added,
“As demonstrated by the past ex-
perience of music publishers, pi-
rates and counterfeters will not
automatically cease their opera-
tions when this law is enacted.
But for the first time, things are
beginning to look up and the pros-
pects of bringing this evil under
control are now infinitely
brighter.”

New Drug Lyric Clarification
Petition to Appeals Court

WASHINGTON — A Federal
Court appeal has been filed here
to compel a clear statement by
the Federal Communications Com-
mission on how radio stations are
to comply with the screening out
of drug-oriented records, as re-
quired under the FCC's March 5
drug-lyric policy notice. The peti-
tion has also accused the com-
mission of violation of law in its
refusal to rule on a specific policy
for record play proposed by Yale
University station WYBC-FM of
New Haven.

After a series of fruitless appeals
to the FCC itself, a group of in-
dividuals and organizations repre-
sented by Tracy Westen of the
Stern Community Law Firm has
asked the Federal Appeals Court
here for “such relief as may be
necessary and appropriate.”

Previous appeals to the Com-
mission itself have asked that the
FCC repeal the notice or make the
wording clear, preferably in con-
ventional hearing and rule-making
on such issues as whether the drug-
lyric policy required screening of
all recordings, and if so to set

4-Channel in Mendes Deal

By ELIOT TIEGEL

LOS ANGELES—Quadrasonic
recording of a concert by Sergie
Mendes and Brasil 77 looms as a
major factor in a newly firmed
relationship between Brad Miller's
Mobile Fidelity Productions and
the Mendes/Graham Association.

In addition, Miller, a ptoneer in
the development of 4-channel on-
location recording, is developing a
series of quadrasonic projects for
Warner Bros. which now distrib-
utes his Mystic Moods orchestra
and will distribute other Miller-in-
spired projects. The Mendes/Gra-
ham Association has also associ-

Farrell Acquires

Canadian Records

NEW YORK—The Wes Farrell
Organization has turned to Canada
for the master purchase of “Out of
My Mind,” by Rain, produced by
Greg Hambleton for release on
Belil Records, .and for disks by
Major Hoople’s Boarding House,
currently in negotiation for a rec-
ord deal. The Farrell Organization
will also handle U.S. publishing
rights for both acts.

ated itself jointly with Miller on
a special project basis to work on
merchandising, promotion and
sales of Mobile Fidelity projects
which WB will market.

Miller will record Mendes and
associates during their fall college
concert tour. He will utilize the
revolutionary, one of its kind,
quadrasonic microphone developed
by Carl Countryman.

This mike is four heads in a
SM-2 recorder is an especially
adapted Sony which works on a
battery pack.

Portable Equipment

Miller plans using this portable
equipment in concert with conven-
tional 16-track recording equip-
ment on the date. The portable
equipment will provide an acoustic
quadrasonic recording of the show,
Miller explains. If the special mike
does not pick up any of the band’s
instruments from wherever it is
positioned, Miller will have the
option of using any of the tracks
from the conventional tape equip-
ment during the studio mixdown.

Miller is planning a six-album
series of environmental sounds in

(Continued on page 62)

guidelines on procedure (Billboard,
Aug. 14, 1971).

The Appeals Court petition
claims that the FCC’s refusal to
rule on the Yale University sta-
tion proposal to give its radio an-
nouncers a liberal and uncensored
freedom to program young music
was a violation of the FCC’s own
rules. It was also contrary to the
Administrative Procedures Act, and
the First Amendment. Said at-
torney Westen's brief:

“Petitioners submit that where
the Commission has encouraged
licensee self-censorship of protected
speech and musical expression,
created widespread confusion over
the substantive and procedural
guidelines for auditioning, pre-
screening and/or monitoring broad-
cast recordings, imposed new stand-
ards for licensee conduct without
the rule-making safeguards of the
Administrative Procedures Act . . .
then the Commission has a statu-
tory and constitutional obligation
to rule on the validity of a Ii-
censee’s attempt to determine the
legitimate extent of its authority
to operate in this area of pro-
gramming.”

In the long tug of war over the
FCC’s drug-lyric policy, which re-
quired screening out of any rec-
ords with lyrics that might “pro-
mote or glorify the use of illegal
drugs,” petitioners have included
KUOP-FM, Stockton, Calif.: the
National Coordinating Council on
Drug Abuse, Education and In-
formation, Inc., Washington, D.C.;
and individual station personnel
who suffered job loss because of
the unclear policy.

The FCC, for its part, insisted
that it was merely affirming li-
censee responsibility to act “in the
public interest,” in the area of

(Continued on page 62)

Inter-Reps in
‘Red Moon’ Deal

NEW YORK—Inter-Rep has ac-
quired rights exclusive of the U.S.
and Canada to “Red Moon (Parts
I & II)” by Fugi on the Detroit-
based Grand Junction label. The
deal was concluded by Inter-Rep
director, Richard Gottehrer and
Grand Junction president, Marvin
Figgins.

The record has been scheduled
for release in the United Kingdom
by Blue Horizon Records. Blue
Horizon also plans to issue the
Fugi disk throughout Europe.

EIA Group

to Back

Tax; Nixes CTV Plan

By MILDRED HALL

WASHINGTON — The EIA's
Consumer Electronics Group meet-
ing here last week (Oct. 4-5) af-
firmed, among other things, that it
will support continuance of the
President’s import tax, will oppose
the FCC’s plans for type-acceptance
in the CTV rulemaking, and is
not taking sides in the matrix
versus discrete 4 channel quadra-
sonic sound systems battle.

The Electronic Industries Asso-
ciation’s consumer products group
(CEG) met here rather than join-
ing the fall conference on the
West Coast, because the association
was presenting testimony on the
TV import-injury hearings being
held by the Tariff Commission on
Oct. 6.

At a press conference on what
went on in the closed CEG com-
mittee meetings, staff vice presi-
dent Jack Wayman said the heav-
iest attention went to consumer
legislation being worked out in
Congress, and the trade situation.

In other areas, the CEG Mar-
keting Services Committee an-
nounced the compilation and re-
lease of retail statistics on consum-
er electronic product inventories
and sales for the first time in its
history of manufacturer-distribu-
tor statistics. Some new and cost-
ly breakouts on market figures for
firms with domestic and foreign
labels will be released monthly on
a confidential basis to members
only.

Predictions for the next consum-
er products show in Chicago in
June were that it would be the
most massive and spectacular in
attendance and new product, with
between 30 and 40 new exhibitors
requesting space.

In the quadrasonic sound de-
velopments, Wayman said the EIA
must remain neutral. It is the
EIA’s job to come into the picture
only after the market develops,
when the association provides a
forum for whatever action is
needed on problem arising, whether

Ringling

in engineering, standards, market-
ing, consumer or service areas, he
said.

Informal comment at the CEG
luncheon on the quadrasonic situ-
ation indicated a probable stub
born standoff between the matrix
and the discrete type champions
over the compatibility factor, which
could hold up FCC rulemaking for
a year at least. Officially, at the
FCC, Pacific FM’s KIOI has
claimed the Darren Quadraplex
system a truly compatible discrete
transmitter for single FM stations,
and has asked for rule-making to
authorize only discrete types. CBS
recently asked for and was granted
more time to comment on the

(Continued on page 62)

MacDermot
Work on RCA

NEW YORK—In a tieup with
Revelation Records, RCA Records
will release the live recording of
the performance of Galt MacDer-
mot’s “Mass in F” at the Cathe-
dral of St. John the Divine in
New York in which the members
of the cast of “Hair” participated.
The deal was set by Rocco Lagin-
estra, president of RCA Records,
and Red Shepard, head of Revela-
tion Records, the latter firm having
been founded by Shepard and Mi-
chael Butler, producer of “Hair.”

In addition to the ‘“‘Hair” cast,
the performance in the Cathedral
also included the Cathedral Choir
and the giant church organ. The
mass was celebrated by the Rev.
Richard R. Kirk. Interspersed were
songs from “Hair,” including
“Aquarius,” What a Piece of
Work Is Man” and “The Flesh
Failures.” One of the highlights of
the service and the recording is a
rock version of “The Lord’s
Prayer.”

Bros Label to Be

Made and Marketed by RCA

NEW YORK—Wheel, a label
created by Ringling Bros. and
Barnum & Bailey Records, will be
manufactured and marketed by
RCA Records. The first group to
be released on the newly-formed
label will be the Rock Flowers, a
female vocal trio produced by Wes
Farrell. The first single by the
group, which will be released this
week, is titled “Number Wonder-
ful.”

The Rock Flowers is patterned
and named after Mattel’s musi-

cally-oriented dolls. The group
consists of Rindy Dunn, Ardie
Tillman and Debbie Clinger.

Mattel Toys, parent company of
Ringling Bros. and Barnum &
Bailey Circus, will be using the
group’s first single as the back-
ground for its television commer-
cials promoting the Rock Flowers
dolls.

The Ringling Bros. and Barnum
& Bailey label is headed by Joe
D’Imperio and Lenny Scheer.

Buddah/Kama Sutra to
Kick Off Meets in Chicago

NEW YORK — Buddah/Kama
Sutra will kick off its 1971 series
of regional and local distributor/
sales personnel meetings to bow
“Stagell” of its fall LP product in
Chicage on Friday (15). Follow-up
meetings will take place here on
Monday (18), with co-president
Neil Bogart planning to go to
Los Angeles, San Francisco, Den-
ver and Seattle. Joe Fields, na-
tional LP promotion director, will
cover all markets not represented
at previous meetings.

The Chicago meeting will be
held at Mr. Kelly's, with Curtis
Mayfield performing. Markets rep-
resented will be Cincinnati, St.
Louis, Milwaukee, Cleveland, De-
troit, Minneapolis, Charlotte and
Shreveport. The New York meet,

at Wednesday’s Club, will feature
performances by Bill Withers and
Buzzy Linhart.

Product to be presented at the
meetings include new LP's by
Curtis Mayfield, Brewer & Shipley,
Melanie, Honey Cone, David Frye,
Paul Anka, Steve Goodman, Wil-
bert Harrison, Rodriguez, Ray-
mond LeFevre, Three Man Army,
Ruby Jones, Patti Miller and Andy
Zwerling.

e e e
For More Late News
See Page 62
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Studio Track

By BOB GL.LASSENBERG

A good mix of artists is always
a clue to the capabilities of a re-
cording stndio. And .the Andre
Perry Studios or Les Studios An-
dre Perry, for those of us who
prefer snob appeal, must have
something going for them. They
have recorded John Lennon and
Yoko Ono and the Plastic Ono
Band, the Bells, the Poppy Family,
Jess Winchester, plus Charles Az-

navour, Mireille Mathieu, Jean-
Pierre Ferland and Monique
Leryac.

The studio was originally lo-
cated in a Montreal suburb but
has since been moved to a con-
verted church. More snob appeal
as well as outrageous acoustics.
The major studio, “A” has a
21-foot ceiling with two MM 1000
16-track recorders interlocked to
for 32 tracks plus an Olive con-
sole with a built-in memory com-
puterized for easier mixing. In
Studio “C” they stash an ARP
synthesizer as well as a 16-track
machine. Soon Studio “B” will be
completed and will sport another
16-track.

Automation is the key to the
studio, however. And this automa-
tion is built into the console. Ac-
cording to Yael Brandeis, a fine
lady full of details, their auto-
mated console contains over 3,000
integrated circuits. “If we had the

console built using the con-
ventional circuitry,” said Miss
Brandeis, “we would have used

over 50,000 circuits.

Andre Perry is quite enthusiastic
about his renovated church. “I be-
lieve our studios have always been
first in Canada to adjust to new
recording techniques—having been
first in Canada with an 8-track re-
corder, 16-track recorder, a syn-
thesizer and now the first with
32-track recorders and an auto-
mated console,” said Perry. Bravo.
monsieur Perry. Tres bien . . . tres
chic.”

* kK

The Village Recorder in West
Los Angeles saw Little Richard sit
in on Canned Heart’s most recent
sessions for UA Records, Warner
Bros. artists including Joni Mitch-
ell, James Taylor and Earth Wind
& Fire were in to make use of the
studio’s recently installed quadra-
phonic equipment. Dallas Smith,
producer, finished mix - down
chores on Timber's latest topper
for Elektra Records and Blood-
stone is finishing up its first single
for release in the U.K., a Crystal
Jukebox production.

‘Also in recently were Dwaine
Blackwell for Sunflower Records,
Maryetta for Cherry Red Records,
and Mike Rieley for Paramount
Records.

* K

Norbert Putnam is busy at
Quadrafonic Sound, Nashville, be-
tween his sideman chores behind
Joan Baez, producing the Oak
Ridge Boys, who were engineered
by Gene Eichelberger. Mother
Earth will soon finish their forth-
coming LP for Warner Bros. with
Travis Rivers producing and Eich-
elberger engineering. And Danny
Davis produced a session on Bob
Ruzzicka for TRO productions.

ON LOCATION: The Wally
Heider/Record Plant truck was on
hand in Austin, Tex., to record
Leon Russell and Freddie King at
the Armadillo World Headquar-
ters for Shelter Records. It was
engineered by Tom Flye from the
Record Plant. David Crosby and
Graham Nash were recorded by

Bill Halverson at their recent
Carnegie Hall date for Atlantic
Records.

Peter Duchin was recorded by
Aaron Baron and the boys of Lo-
cation Recorders at the Hotel
Pierre, New York.

* Kk K

Ultra-Sonic Recording, Hemp-
stead, N.Y., recently hosted Sir
Lord Baltimore for Mercury Rec-
ords; Eyrie for Polydor; Alliotta
Haynes, Jeremiah for Ampex Rec-
ords; the Birchwood Band for
Avco Embassy Records; Flash,
Gene Cornish’s group, and the
first Jacques Records’ group Five
Carat Sonl.

* Kk K
At Criteria Studios, Miami,
Stephen Stills has been in for

Atlantic. . . . The Allman Brothers
in for Capricorn to finish a new
LP started over a month ago. . . .
Rare Earth leased Criteria’s re-
mote facilities for the Florida tour.
... Opa, said to be a cross between
Crosby, Stills, Nash & Young and
Brasil ’77, was in with Ron and
Howie Albert and Arnold Jay Mu-
sic acting as co-producers. Also in
was a Philadelphia group, Bang.

The East Coast Record Plant
said that Nick Holmes was in for
Gnu Music with Jay Messina en-
gineering; Hugo and Luigi pro-
ducing Black Sheep for Avco Em-
bassy; Johnny Coles and Maxine
Weldon were cutting for Main-
stream with Carmine Rubino en-
gineering.

Bobby Shad, head of Mainstream,
flew Rubino out to the West Coast
Record Plant to finish up Miss
Weldon’s second LP. I was told
that Rubino would make Shad
more comfortable in the West
Coast facility, which is the exact
duplicate of the East Coast Record
Plant. Also in the West Coast Rec-
ord Plant were Captain Beefhart
for Warner Bros. with Gary Kell-
gren engineering; Bill Szymzyck
in with Sixty Million Buffalo for
Tumbleweed Productions and Rec-
ords; Mama Lion for Family Pro-
ductions and Jimmy Haskells in for
ABC/Dunhill, finishing up “Cali-
fornia ’99,” was has to be called
a concept album,

George Butler has been busy of
late and I finally caught up with
him at Rudy Van Gelder’s studio
in New Jersey. There he was fin-
ishing up tracks on two new Blue
Note artists, Bobbi Humphrey, a
21-year-old flutist, and Ronnie
Foster a 21-year-old organist who
Butler says has a new approach to
the jazz organ. He was also finish-
ing up a Ruben Wilson LP and
Lou Donaldson’s latest.

Other action for Butler includes
the latest Ferrante & Teicher LP,
“Fiddler on the Roof,” at National
Recording. . . A new Bobby
Hutcherson and Harold Land LP
at Poppi in Los Angeles.

EXCLUSIVELY:
CONTROL ROOMS

IMMORTALIZE YOUR FIRST
QUADRAPHONIC RECORDING
AT THE RECORD PLANT

DESIGNED FOR QUADRAPHONIC [
RECORD PLANT 21 w. sath street, New York, N.v. 10036 - (212) 91.6505
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MGM RECORDS executives set up plans for an album and a single

release by Coven, recently signed group who are going on the Warner
Bros. label with ““One Tin Soldier.”” Left to right are Ben Scotti, MGM's
vice president, promotion; Mike Curb, MGM president; Jinx Dawson,
John Hopps, Oz, Chris Nelson, and Steve Ross, of Coven; Stan Moress,
vice president of artists relations, and Reuben Bercovitch, vice presi-

dent, Sunshine Snake Music Corp.

London Sees October as
A Sales Record Breaker

NEW YORK—Herb Goldfarb,
vice president for sales and mar-
keting at London Records, foresees
a record-breaking sales score for
October, based on initial orders
on at least six of the 18 new
LP’s presented during London’s an-
nual sales meeting last month.

The boom, according to Gold-
farb, also comes at a time when
the firm is enjoying its biggest al-
bum and singles chart surge this
year. For instance, the Moody
Blues’ new album on their own
Threshold label recently scored
with gold certification for the al-
bum, “Every Good Boy Deserves
Favour.”

Also scoring is Engelbert Hum-
perdinck’s “Another Time, Another
Place” on Parrot. Other product

Make Music Group

For Stax Release

NEW YORK — A production
deal between Stax Records and
Make Music under which the
Leaders, a aWshington group, will
be produced by Myrna March
and Bert Keyes for release on
Stax was wrapped up last week.
Arrangements were made by Al
Bell, Stax executive vice president,
to record and release a single im-
mediately with an album to follow
by the first of the year.

Inter-Rep Deal
With Craft Cos.

NEW YORK-—Inter-Rep, inter-
national licensing agency managed
by Seymour Stein, will represent
worldwide, exclusive of the U.S.
and Canada, Morty Craft’s reacti-
vated Melba, Lance and Control
labels.

Stein will parlay his knowledge
of the foreign record business to
negotiate with world record com-
panies. Among the first disks to

(Continued on page 10)

Process Prints
Label on Disk

® Continued from page 1

Ending Song of Love” and St.
Cecilia’s “Leap Up and Down.” A
specially adapted injection mould-
ing machine is used in the process.

Tony Muxlow, Phonodisc gen-
eral manager, said “There is a
cost saving using this method, but
at the moment it is still very much
at the development stage. Tt is
confined to Polydor and Philips
labels, but we certainly won’t be
using it throughout our releases at
the moment.”

The painted labels process will
be used .on the forthcoming Slade
single, “Cos I Love You,” to be
released by Polydor this week.

www americanradiohistorv com

that has broken out are “Street
Corner Talking” by the Savoy
Brown group on Parrot, and Hi
Records (distributed by London)
album “Al Green Gets Next to
You.”

Also in the October sales push
are Tom Jones’ “Live at Caesars
Palace” and “Mantovani's “To
Lovers Fverywhere USA.” Other
new LP’s picking up good sales
response are “Poppy Seeds” by the
Poppy Family; John Mayall's
“Through the Years,” and debut
albums by Thin Lizzie and Gilbert
O’Sullivan.

i

OSMONDS HIT
ON 2 FRONTS

NEW YORK — The Osmonds,
MGM’'s pop family group and
Donny Osmond are the first Amer-
ican group and solo artist, respec-
tively, to score two records in the
top five positions at the same time
on Billboard's best-selling singles
chart,

Twelve-year-old Donny Osmond’s
current hit single “Go Away Little
Girl” ranks No. 5, while the Os-
monds’ recording of “Yo Yo" is
starred in the No. 3 position.

Both the Osmaads and Donny
have won RIAA gold record
awards recently, the Osmonds for
their “One Bad Apple” single and
“Osmonds” album, and Donny for
his single “Sweet and Innocent.”

[N

6 LP's Mark
Launching New
Vintage Series

NEW YORK—RCA Records is
inaugurating its “new” Vintage
series with six releases, produced
by Don Schlitten.

In the release are two blues
albums, three jazz packages and a
collection of performances by Lil
Green, one of the early soul sing-
ers. Each album contains original,
untampered-with recordings from
RCA Records’ vaults. Each is a
deluxe, flap-type album, and each
record will sport a Vintage label,
similar to the RCA Victor label
of the 1930’s.

Featured in the release are al-
bums by Arthur (Big Boy) Crudup,
Lil Green, Lionel Hampton, Hot
Lips Page, Washboard Sam with
Big Bill Broonzy and Memphis
Slim, and an all-star “swing” pack-
age.

Roulette Spins
Reissue Drive

NEW YORK — Roulette Rec-
ords is pegging the major portion
of its October release on “reissue”
LP’s. According to Joe Kolsky,
Roulette vice president, the label is
reissuing five albums because “of
all the requests we have had from
a great many of our distributors.”
The albums are being released on
the Roulette, Calla, Gee and End
labels.

Among the reissues are LP’s by
the Teenagers, the Chantels, Little
Anthony & the Imperials and the
Flamingos.

Among the new acts on Rou-
lette’s October schedule are Ilmo
Smokehouse and the Next Morn-
ing.

Sicilia, Buddah
Group in Tie

NEW YORK—Sicilia Associates
and the Buddah group of labels
will combine with Sicilia Associa-
tion. President Dominic Sicilia
named director of Creative services
of the Buddah group.

Sicilia will manage the label’s re-
consitituted Siddhartha Company
involved in advertising art and
placement, cover design, artist pub-
licity and corporate public rela-
tions. The Siddhartha staff is ex-
pected to be doubled. The new op-
eration goes into operation Nov. 1.

CLASSICAL
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CAMPUS

JUKEBOX PROGRAMMING
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George ‘Jones_-’and Tammy Wynette
“became the most famous duo in country

Tammy Wyneﬂ'e music-the day they got married.
and George Jones Without ever performing together.
We Go To th Without ever recording together.
.ge er But now, a lot of people’s dream album
including: has become a reality: George Jones and

After Closing Time/It's 5 S
A Lifetime Left To cver Gy
gether/Never Gro
We Go Together v Cold
.

Tammy Wynette, together on record for
the first time.

Fans of each will have to own this album.

And fans of both (as a singing duo) will
be created.

Nashville publications are hailing this
album as the event of the year.

We'll go further. Tammy and George
together are the country music duo
of all time.

KE 30802 . . _‘ The duo of all time,

SN2z,

e ' from The Country Music People.
On EpicRecords and Tapes
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SENSITIVE ON
‘SENSUOUS” AD

NEW YORK-—Atlantic Records
initial campaign on the “Sensuous
Woman” campaign was aborted
when three magazines refused to
print an ad showing the cover of
the album.

“The album is all type plus a
design—the same as the cover art
on the Lyle Stuart book dust jack-
et,” commented Atlantic’s adver-
tising and publicity chief, Bob
Rolontz.

Rolontz also pointed out that
the same ad was accepted by the
New York Times, New York’s
Village Voice and the Los Angeles
Free Press.

TSI

Ostrow as
Pub, Producer

NEW YORK — Stuart Ostrow
will be doubling as producer and
music publisher of “Pippin,” a
Steven Schwartz musical due for
its Broadway bow next April.
Schwartz is the composer of the
current rock musical, “Godspell.”

Ostrow, who believes that the
interests of a show’s score is served
better if it is controlled by the
man in charge of the production,
also published the score to his
prizewinning production, “1776.”

The score for “Pippin” will be
published by Stuart Ostrow Music
(ASCAP). The score for “1776”
was published by Ostrow’s “Music
28” firm.

Marvel Comics to
Go Audiovisual;
Music Accented

NEW YORK — The Marvel
comic book series, which is read
by over 150 million people, is to
be adapted into audio-visual and
live performance media with a
strong accent on music. The new
arrangement has been completed by
Marvel with National Copacetic
Productions and its president, Steve
Lemberg.

The opening exposure of the
new venture will be through radio
serialization of the Mighty Thor
comic character. It will be a 65-
chapter series to be programmed
in five-minute units on stations
throughout the country. Direction
of the series is being handled by
Peter Nevard; Peter Wagner is
writing the scripts.

The background musical score
for the various productions will
utilize a variety of composers in
both the pop and classical music
fields. Chico Hamilton will write
and perform most of the scores
for the Thor series.

Other Marvel heroes to be used
in the series include Spider Man,
Daredevil, Iron Man, the Fantas-
tic Four, Silver Surfer and Dr.
Doom.

Barbara Gittler Associates will
handle all sales and merchandising
for the radio, television, theater
and recordings. Stan Lee, editor in
charge of all Marvel comics, is
serving as creative consultant.

Penney Music
Almac Link

NASHVILLE—The Ed Penney
Music Co. will operate an office
here for Almac Productions. Al-
mac is the Los Angeles firm of Al
DeLory and Bob McCluskey,
which produces and publishes for
Glen Campbell, Gary Puckett and
Al Martino.

Penney is a former New
England disk jockey and promo-
tion man with writing-publishing
experience. His office will seek
Nashville material for Almac art-
ists and place Almac material with
Nashville artists.

www.americanradiohistorv.com

Executive Turntable

Mauri Lathower named corporate vice president, a&r, Capi-
tol Records, succeeding Artie Mogull, who resigned last week.
Lathower has worked in a&r, sales and promotion with Capitol
for the last 15 years and is a former a&r divisional vice president
with the company. Herbert A. Belkin named general manager,
a&r at Capitol. He was previously director of New York opera-
tions, serving as Capitol’s senior executive in the East.

A4

LaROSA

SCHLISSEL

GREGORY BRAMY

Chuck Gregory appointed national director of sales, Famous
Music. He was formerly director of marketing, Polydor, and a&r
director, Epic Records. Carmen LaResa appointed regional
marketing director for the South, Famous Music. He was pre-
viously regional marketing director for the South, MCA Records.
Lou Bramy named director, national underground promotion
for the company. He held the same position and that of Western
promotion director for Warner Bros. Mel Schlissel named vice
president, finance for Famous. He was previously assistant to
the controller, Gulf and Western Industries,
Famous’ parent company. Bob Ruttenberg
named national promotion director, Tumble-
weed Records. He was previously in charge of
local promotion for Royal Disk Distributors,
Chicago. . . . Dominic Sicilia named director,
creative services, Buddah group of labels (sce
separate story). . Steve Jack named East

RUTTENBERG Coast regional sales promotion manager, Metro-
media Records. He was formerly Eastern mar-
keting, manager, Paramount Records. . . . Gene
Block has resigned as director of marketing, Fa-
mous Music Corp. . . . Nan Pearlman named
president, Theater Maximus Corp., a division
of Music Maximus Ltd. She was formerly found-
er and general manager, Metromedia-On-Stage.
. . . Gunter Hauer appointed in charge of college
radio promotion for Atlantic Records, in addi-
tion to his duties as East Coast album promotion man. . . . James
R. Hartzer named to the newly created position of vice president,
national director of marketing, Teletape Corp.

Gary Jones named account executive, Show Biz Inc., Nash-
ville. He was formerly sales manager, WSIX, Nashville.

Robert A. Wueller, corporate controller, elected as an officer,
Cartridge Television Inc. He was formerly with Avco Electronics
Division, Cincinnati.

Dennis Morgan named MCA Records Promotion Manager
for the company’s San Francisco branch. He was previously a
salesman for the last two years for MCA in Los Angeles. . .
George Port named legal and corporate vice president for the
Record Club of America. . . . Ken Greenberg named publicity
director for FM Productions, San Francisco-based firm which
handles rock concerts. Radcliffe Joe named Billboard’s
assistant cartridge television editor in New York. He has been
with the magazine three years covering audio and videotape
topics.

Shelly Berger has rejoined Multimedia Management, the
Motown wing, after a stint with Management 1II. Dave Pell, West
Coast a&r chief for the Motown family of labels, has left that
office, as has Bob Ganim of the promotion department.

Ray Hulley has been appointed national sales manager of
Car Tapes. Bernie Tackar has been named national advertising
director and creative sales coordinator at Car Tapes.

JACK

Dealer, Wholesaler Closer
Ties Stressed at ARD Meet

NEW YORK—The goal of the
Association of Record Dealers, as
outlined by the organization’s pres-
ident, Mickey Gensler, at its first

was spent all year by all manu-
facturers on ARD survey or with
ARD stores. We, retail record
dealers will cooperate with any

meeting of the season last week,
will be to better the cooperation
between the retail dealers and the
wholesalers.

Gensler said, “We, retail record
dealers are in the front line in
the battle for the consumer dollar.
We are the ones who buy new
product and catalog items. It seems
asinine to expect us to buy new
product the manufacturer wishes
to promote, and then have the
manufacturer gear 90 percent of
his advertising budget to keep the
customer from coming into the re-
tail dealer stores. More money
was spent on volume users ads in
one Sunday New York Times than

reasonable plan for bringing the
customer into our stores to buy
new product and catalog.

“We would like to help to create
a more exciting atmosphere for
more customers to buy more rec-
ords. With this in mind we would
like to offer the services of a re-
tail record dealers committee to sit
down with members of the manu-
facturing, distributing and creative
people in our business to achieve
these goals.”

Guest speaker Jac Holzman.
president of Elektra Records, spoke
about cooperation between the
ARD member stores and manufac-
turers.
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General News

Finkelstein Named Chairman
Of CISAC Executive Board

NEW YORK—Herman Finkel-
stein, general counsel of the Amer-
ican Society of Composers, Au-
thors & Publishers, was elected
chairman of the executive board
of CISAC for 1971-72. CISAC
(the International Confederation
of Societies of Authors and Com-
posers) represents some 89 organ-
izations in the copyright field
throughout the world.

Finkelstein will be the first rep-
resentative of any performing
rights society in the Western Hem-
isphere to serve in this capacity.
He succeeds Dr. Antonio Ciampi,
president of Italy’s performing
rights society, SIAE.

At its meeting New York, the

NARAS Exec

NASHVILLE — The recently
formed executive committee of the
Record Academy (NARAS) will
conduct its first session here Mon-
day (18) under the aegis of its
newly elected president Wesley
Rose.

The nine-man team will focus
on upcoming NARAS activities.
These include the creation of new
chapters, raising funds to imple-
ment expansion programs (includ-

Country music’s finest
publishing catalogs.

ATHENS MUSIC (0.
FOREST HILLS MUSIC, INC.
JACK MUSIC, INC.
PI-GEM MUSIC, INC.

Represented in the
foreign markets by

IVAN MOGULL
MUSIC ASSOCIATES

Tape
Cartridge

first in the U.S. in 25 years, the
executive board of CISAC ex-
pressed itself in favor of the rati-
fication of the revisions of the
Berne Convention and the Uni-
versal Copyright Convention made
in Paris last July.

The executive board also rec-
ommended that” all performing
rights societies recognize the right
of authors to participate in the
distribution of the royalties pro-
duced by the utilization of the lyric
in any country. It was further
recommended that all societies re-
port to the General Secretary of
CISAC their practice in applying
this principle in all fields to the
fullest extent possible.

Committiee to
Meet With Rose as Chief

ing the educational work of the
NARAS Institute), progress relat-
ing both to next March’s Grammy
Awards television special as well
as to a projected premium record.
and the creation of a national
constitution committee that would
investigate any need for changes
in the Academy’s basic document.

Scheduled to atténd the one-day
meet are national officers and
local chapters, including Rose,
Nashville’s Frank Jones, Atlanta’s
Bill Lowery, Chicago’s Robin
McBride and Paul Roewade, New
York’s Phil Ramone, Los Angeles’
John Scott Trotter and Lee Young
Sr., national executive director
David Leanse and national coun-
sel Dick Jablow.

Spina, Henley
Revive Rosina

NEW YORK — Rosina Music
Corp. has been reactivated by Jack
Spina and Don Henley. Together
and separately, Spina and Henley
have managed the Hilltoppers, Fon-
tane Sisters, Pat Boone, Red Foley,
Leonard Nimoy, Fabian and
Johnny Rebb.

Spina will continue as Pat
Boone’s personal manager; Rosina
Music will handle the Boone Girls
on the MGM label, pianist Craig
Hundley and comedian C.C. Ruku.
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Bonneville
Is Offering
Programs

e Continued from page 1

comes even more critical when
selections used must fit into the
over-all sound and format of the
station. However, all the record
companies and promotion men are
most cooperative in getting ma-
terial to us—a result of WRFM-
FM here offering the only regular-
ly scheduled quadrasonic broad-
casts in the metropolitan area, as
well as the additional exposure of
the subscribing stations that we
serve.”

WRFM-FM is the origination
station for the syndicated program-
ming of Bonneville. Stations al-
ready using the syndicated pro-
gramming include WCLR-FM, Chi-
cago; WMVM-FM, Milwaukee;
KIRO-FM, Seattle;, WKSS-FM,
Hartford; KEEY-FM, St. Paul;
KMEO-FM, Phoenix; WEZO-FM,
Rochester, N.Y.; KBIG-FM, Los
Angeles; KRAV-FM, Tulsa; and
WGMZ-FM, Flint, Mich. Not all
of the syndicated programming is
in quadrasonic sound.

Ruff to Release
Bible Stories
On Own Label

LOS ANGELES—Ray Ruff will
release his twin-record album of
Bible stories set to rock on his
new label, Oak. Ruff said he
turned down bids for his *“Truth
of Truths” package because no
major label would guarantee a pre-
Christmas release.

So with a $250,000 manufactur-
ing and promotion budget put up
by the same Texas investors who
originally bankrolled Ruff’s $110,-
000 production costs for “Truth
of Truths”; Ruff has set up a
label exclusively to release the
Bible-rock album.

A first pressing of 60,000 will
ship Monday (11). Ruff has re-
tained 15 freelance promotion men
and will ship to 38 independent
distributors and rack-jobbers who
have agreed to pay past bills upon
reordering.

Meet Sparks ACM
Foreign Tour Spurt

LOS ANGELES—A&M'’s inter-
national department is initiating
more overseas tours for artists as
a result of the company’s recent
licensees meeting here.

Department director Dave Hu-
bert reports that as a result of the
meetings, a number of licensees
have indicated their markets are
ready for A&M artists who have
not yet appeared there.

Lee Michaels will be touring
Europe alone and with Humble
Pie next month. The Flying Burrito
Brothers will be touring Europe
in January as will be Billy Preston,
a new A&M artist who has estab-
lished reputation on the Continent
as a result of his association with
the Beatles’ Apple company.

Additionally, Mimi and Tom
Farina and Cat Stevens are going
to tour Canada, and Sergio Mendes
and Brasil 77 will be going to the
Olympic Games in Munich in 1972.

Two Sussex Records acts, Bill
Withers and Rodriguez, will be
sent overseas as a result of in-per-
son comments from A&M licensees
who now handle that line—the
first such arrangement A&M has
entered into.

Many of the 30 persons attend-
ing the three days of meetings
brought samples of things they
have been developing for A&M in
their markets. And as a result, the
other licensees were able to pick
up ideas about packaging and re-
packaging, notes Hubert.

Previously licensees merely
looked to America for directions,
Hubert said, adding: “It is unusual
for an American company to let
its affiliates repackage things.”

A&M has devised a program
whereby affiliates can draw upon
parts and cover art from their sis-
ter licensees. In general, A&M
shoots for simultaneous release in
Canada (where it has its own com-
pany) and within one week to 10
days after the American release
in England (where it also has a
company-owned operation).

New to A&M'’s licensee network
is RPM of South Africa, replacing
Teal.

The affiliates were placed face
to face with managers of a num-
ber of artists who performed dur-
ing the conclave. This in itself
helped in getting invitations for the

Aussie Invasion Swinging,
Propelled by Binder-Porter

o Continued from page 1

Warner Bros. this week. “Eagle
Rock” was domniated the Aus-
trailian charts during the past year.
A Warner album, “Daddy Who?
Daddy Cool,” will be ready Nov.
1 as the group arrives in the U.S.
for a tour with Deep Purple.

Binder-Porter has signed 12
Australian pop acts to U.S. rep-
resentation, all of them artists
who have consistently had hits in
the Australia Top Thirty. Robie
Porter is a native Australian who
had six consecutive No. 1 records
in his country as a vocalist before
coming to the U.S. and switching
to TV-film production. His part-
ner, Steve Binder, formerly headed
TA Records and is an Emmy-win-
ning television producer-director
whose credits include the ‘“Hula-
balloo ” series and the 1969 Elvis
Presley special.

“When Robie and I started try-
ing to do something to bring more
Australian artists into the world
record market,” Binder said, “all
the U.S. recording executives we
talked to said that Australian mu-
sic was a couple of years behind
American and English tastes, so
acts from there needed some kind
of ‘seasoning’ either in the States
or Britain before they could make
it . . . like the Bee Gees, Helen
Reddy, the New Seekers or Olivia
Newton-John. But we feel that the

www americanradiohistorv com

only thing they’re lacking in Mel-
bourne, Australia’s music center, is
studio know-how. And when we
supply that you’ve got the last
English-speaking country that
doesn’t have all its top recording
talent being sold worldwide.”

SD’s Becker on

European Trip

NEW YORK — Loren Becker,
president of Stereo Dimension
Records, is in Europe visiting li-
censees throughout the Continent.
Included in his junket are meetings
with the principals of the main
office of Philips in Baarn, Holland,
as well as visiting with various
Philips branches in Amsterdam,
Hamburg, Paris and London, and
with Wolf Goldschmidt in Belgium.

Philips has just released, on
their new Vertigo label, albums
and singles by Stereo Dimension’s
Lighthouse and Steel River.

While in Amsterdam, Becker will
also be meeting with booking
agencies who work with Philips
concerning the planning of a con-
cert tour for Lighthouse scheduled
to take place in January 1972. He
will also consult with representa-
tives of C.A.M. International in
Paris regarding the same tour.

performers to visit overseas loca-
tions.

A&M has run an international
department headed by Hubert for
five years. The company’s revenue
has tripled from its overseas
sources during that period, Hubert
said.

The department has two persons
involved in promotion, Michel De
May and Miss Cay Mohrbacher.
“By setting up this promotion de-
partment and working with our li-
censees on a regular basis, we
have been able to get more prod-
uct released and promoted,” Hu-
bert said. A&M’s worldwide status
now allows the company to “in-
sist” that its licensees ‘“release our
product,” Hubert said.

London on Coast
To Bigger Site

NEW YORK — London Rec-
ords of California, one of the com-
pany’s factory-owned branches, is
moving into expanded quarters five
blocks from its present layout in
Gardena, Calif. According to Herb
Goldfab, the move reflects a sales
explosion for the company in the
Southern California market. Busi-
ness volume has tripled there in
the 18 months since the branch
opened.

The branch there also handles,
in addition to the entire London
line, London group and export
lines, such labels as Avco-Em-
bassy, Buddah, Disneyland, Kent,
MGM, Roulette and Vox.

The new offices will open Mon-
day (11).
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Theres no way to prove
that a new release will be a hit.
But weve got some pretty
substantial evidence.

In England this is what's happening with
producer Mickie Mosts three latest ULS.single releases:

C.CS—"TapTurns on the Water" ......
from No.16 to No.2 in the last two weeks.

New World—"Tom Tom Turnaround": - ...
solidly in the Top 5 throughout the summer

(already a Bill Gavin Personal Pick in the States).

Hot Chocolate—"] Believe (In Love)"....
from nowhere to No.8 in the last three weeks.

C.C.S—"TapTurns on the Water,"
New World—"Tom Tom Turnaround”and
Hot Chocolate—"] Beliew¢ (Inl.ove) are all from a record
company called RAK. - N |

SR AK Records

Distributed by Columbia Records
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Financial News

Mercury Plans Step-Up in
Pushing Soul Acts in U.K.

CHICAGO — Mercury Records
Productions is looking to promote
its soul artists in the U.K. more
aggressively. To this end, the la-
bel’s U.K. publicity writer, Mike
Gill, has been in the U.S. touring
Mercury offices. The Gill tour has
another purpose, too.

Mercury’s U.K. artists such as
Rod Stewart, Uriah Heep, David
Bowie and those on the Mercury-
distributed Vertige label (Assegai,
lan Matthews and Guy Fletcher).
require exploitation here and Gill
is part of this effort.

While visiting here. Gill said
“Groovy Situation” by Gene Chan-
dler was bringing $7 a copy on the
U.K. "black market.” “Tamla and
Motown enjoy almost a monopoly
in UK. soul and we're hoping
Mercury’s artists can be promoted

Stock
Folkways

9 P The real thing.
o to 09 s Honest,
unique, unusual,

youth original & traditional
music recorded

k t by: Pete Seeger,
mor e ) Woody Guthrie,
Leadbelly, Charity Bailey, Ella Jenkins,
Nancy Brown, Bialil, to name a few.
There are over 1,300 albums of more than
700 peoples available. The catalog includes
Jazz, Children’s, Literature, Blues and
Country. Available from Folkways Records,
701 7th Ave., N.Y.C., N.Y. 10036. Write
for a complete listing of 1,300 albums of
Folkways, Asch, RBF, Broadside, Pioneer.

more,” he said. Gill also wants to
push country acts such as Roger
Miller as well as Chandler and
Jerry Butler.

Gill, chief of Mike Gill & As-
sociates, Ltd., is an independent
publicist but has expanded into
producing too. He just completed
a three-month research project on
how Britain’s 20 local stations
could be serviced better. One step
will be 25-minute ‘*‘chat sessions”
with artists to be serviced to the
outlets. These were live studio re-
cordings of interviews covering
seven or eight topics. Stations will
play 10 minutes of the chat tapes
in bhetween LP cuts and singles so
as to circumvent the short “nee-
dle” time limitations of U.K. sta-
tions.

BMI Cited by
Gov. Dunn for
Arts Support

KNOXVILLE —  Broadcast
Music, Inc., was awarded the Gov-
ernor’s Certificate of Recognition
for activities in support of the
arts at the Third State Arts Con-
ference here.

The award was given at the
University of Tennessee under the
sponsorship of the Tennessee Arts
Commission. The certificate, given
by Mrs. Winfield Dunn, wife of
the governor, was accepted by Mrs.
Frances Preston, vice president of
BMI.

BMI was cited for the sponsor-
ship of its annual musical theater
workshop as well as its student
composers competitions which en-
courage the creation of music for
concert and theater performances
by young people.

The BMI award to Student Com-
posers project annually gives cash
prizes to encourage the creation
of concert music by young com-
posers of the Western Hemisphere.

The Musical Theatre Workshops,
held in New York and Los An-
geles as well as in Nashville, were
formed to stimulate professional
writers and develop new creative
talent for the contemporary thea-
ter.

The workshop is under the di-
rection of Lehman Engel.
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Melodia Buys
System From
Audio Matrix

NEW YORK — Melodia Rec-
ords, the state-owned record com-
pany in Russia, has purchased an
eight-position Audiomatic Process
record plating system from Audio
Matrix. Inc., a Bronx-based firm.
The sale is the first such installa-
tion provided by an American
company to the Soviet record in-
dustry.

Under the terms of the contract
between Audio Matrix and Tech-

mashimport acting for Melodia,
Audio will also serve as a con-
sultant to the Russian producer

on the entire record manufactur-
ing process. Milton Gelfand, presi-
dent of Audio Matrix. will travel
to Moscow as a guest of Melodia
to supervise the setup of the new
plating equipment, as well as other
American phonograph record-mak-
ing equipment to be purchased by
the Russians.

The patented Audiomatic Proc-
ess was orginally developed for its
own use by Audio Matrix. Since
Audio made the system available
for purchase by others, installa-
tions have been made for indus-
try leaders in the U.S., Europe.
Central and South America. RCA
uses the Audiomatic Process in
its record manufacturing opera-
tions in the U.S. and throughout
the world.

Magnetic Tape
Offers Shares

WASHINGTON—The Magnetic
Tape Engineering Corp. of North
Hollywood, Calif., has filed an
application with the SEC to register
150.000 shares of common stock
to he offered for public sale at
$9.50 per share maximum. The
company records, re-records and
duplicates musical and instruction-
al audio magnetic tape programs
produced and owned by others, in-
to various tape configurations.

Of the net proceeds of the sale,
$515,000 would be used by a
wholly owned subsidiary for de-
velopment. production and market-
ing of tape programs, and con-
struction of recording and editing
studios, with balance going for
working capital and other purposes.

Pickwick Holders
Approve New Plan

NEW YORK—Pickwick Inter-
national shareholders have ap-
proved an increase in authorized
common shares to 10 million from
S million.

They also approved a reduction
in the number of directors from
10 “to not less than seven.” The
company currently has nine di-
rectors.

Pickwick's stock recently split.
three for two, in July.

Craig Reports
Loss of 2.8 Mil

LOS ANGELES—Craig Corp.
reported a loss of $2,844,000 for
the year ended June 30. Sales de-
creased to $56.670,000 from $58,-
366,000. Earnings last year were
$630,000, or 21 cents a share.

In an effort to turn the com-
pany, management is phasing out
of marginal branch operations,
consolidating  divisions, closing
warehouses and reducing overhead.

The company said that the cur-
rent West Coast dock strike and
the 10 percent import surcharge
is affecting its first quarter, ended
Sept. 30.
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Market Quotafions

As of Closing, Thursday, October 7, 1971

1971 Week’'s Vol.  Week's Week's  Week's Net
NAME High  Low in 100's High Low Closs  Change
Admiral 21 8 252 17% 1612 18% + 22
A&E Plastic Pak Co. 127 4% 126 5% 4% 5Y8 + 2
Amer. Auto Vending 112 678 121 11V 934 1034 + V2
ABC 48 25 950 47% 45 47Y4 + 2%
Ampex 25% 132 2196 “h 152 13% 15% + 15
Automatic  Radio 14Vs 6Vs 75 7Va 68 Ve + 13
ARA 147% 117 708 140 136 187 + W
Avco Corp. 18% 12ve 646 1 18Vs 17 172 - W
Avnet 15% 8l 1138 11278 1 1 — 1%
Bell & Howell 53 321 433 44% 47 + 2V
Capitol Ind. 217 8 265 8l 9% + 15%
Certron 8% 2% 123 2% 278 - W
CBS 4978 308 1042 45% 47Vs + 1V
Columbia Pictures 17% 92 761 9% 10V4 + 12
Craig Corp. 9 32 118 3% 4% + %
Creative Management 17%4 7% 94 10 1014 - VY
Disney, Walt 1287% 77 2292 99V 10312 — 4%
EMI 5V 3 415 3Vs 3% + %
General Electric 6578 527 2905 61 64 + 212
Gulf + Western 31 25% 699 26% 27% + %
Hammond Corp. 137% 8% 194 9 oVa + %
Handleman 47 35 120 36V2 3612 -2
Harvey Group 87 3% 54 458 52 + %
Instruments Sys. Corp. 12% 6 275 6% 678 + W
Interstate United 132 75 17 8% 9 - %
ITT 67% 49 4137 572 5512 57 + 2
Kinney Services 39%  28Vs 1128 34 31 34 + 22
Macke 1454 834 198 12V 11 12 + Y%
Mattel Inc. 52V  23% 1354 29 27 28 + Y
MCA 30 21% 380 28% 27Va 27% - W
Memorex 79%  25% 1573 373 33% 35Va Unch.
MGM 267 1512 161 22Va 20% 21% + 1
Metromedia 307% 17% 166 25% 23V2 24Va - ¥
3M 126% 958 553 126% 1213 123% + Ve
Motorola 89% 5114 1322 82| 7478 813 + 6%
No. Amer. Philips 7% 217 114 242 232 24Va + W
Pickwick International 37v2 32 181 37V2 36% 37 + 1
RCA 40% 26 4759 7% 36% 36% - W
Servmat 40 25V2 529 40 387 40 + e
Sony Corp. 258 14V 3557 188 16% 17Va - %
Superscope 32% 14V 229 15% 1456 1434 — Y
Tandy Corp. 38V 3034 1092 34 327% 33% + %
Telex 22% 123 1948 141 1212 12% - %
Tenna Corp. 112 58 125 5% 5V 558 +
Transamerica 20 15V 2196 194 182 1854 - Va
Transcontinental 1Al 5% 678 6% 558 642 + 3
Triangle 2% 14% 68 18 w\ 17Va 7%+ Va
20th  Century-Fox 157 8% 656 10z V2 9% - %
Vendo 172 1% 68 113 113 5% + W
Viewlex 10% 6V 198 7 6Va 678 +
Wourlitzer 1712 10Vs 48 16%8! 15V 16 + W
Zenith 54% 36% 510 49%“ 7 a% -1

As of Closing, Thursday, October 7,! 1971

OVER THE COUNTER* Waeok's Week's Week's

High Low *Close
ABKCO Ind. 54 412 42
Alltapes 5V 3V 58
Bally Mfg. Corp. 34Va 272 34Va
Cartridge TV 23% 207 2212
Data Packaging 7% 72 7%
GRT Corp. 3 2% 27
Gates Learjet 8 72 7%
Goody, Sam 78 7 7
Integrity Entertain. 8V 7% 8Va
Kirshner Entertain. 52 SV 5Va

OVER THE COUNTER* “fonk® Wook's Yiaek's

Low “Clese
[

Koss Electronics 82 7 82
M. Josephson Assoc. 9 7% 9
Mills  Music 132 122 132
NMC 10% 10V 1034
Perception Ventures 6Va 5V2 52
Recoton | 4 3% 3%
Schwartz Bros‘. 7% 6% 7%
Teletronics Int. 4% 4% 4%
United RecordiTape 4V 3% 45

*Over-tne-counter prices snown are “bid”’ (as opposed to “asked’). Neither the bid nor the
asked prices of unlisted securities represent actual transactions. Rather, they are a ggldt to
the range within which these securities could have been sold or bought at the time of

compilation.

The above contributed to Biltboard by Merrill Lynch, Pierce, Fenner & Smith, inc. Members
of the New York Stock Exchange and all principal stock exchanges.

H&S, Monarch Merge

NEW YORK — H&S Produc-
tions, New Jersey’s largest rock
and folk concert producers over
the past several years, has merged
with the Monarch Entertainment
Bureau of East Orange, N. J.

Monarch, founded 43 years ago
by Otto Sternberg, one of the East
Coast’s largest independent book-
ing agencies, will be headed by
Al Hayward and John Scher,
principal owners of H&S, while
Sternberg remains as associate to
head the club date department.
Monarch’s concert department,
headed by Scher for the past four
years, services the talent needs of
27 universities and colleges through
its concert division, and represents
over 200 fraternal organizations,
labor unions and clubs.

H&S Productions has presented
the Garden State Rock Festival
Series and the Garden State Folk
Festival this past summer. The
firm has also recently produced
concert series at the South Moun-

Inter-Rep, Craft Deal

o Continued from page 4

be licensed under this deal are:
“Harrison’s Theme,” by Moondust
on the Control label; “Ridin’ on a
Rainbow,” by Troubled Waters on
the l.ance label; and "1 Kept on
Loving You.” by Skin on the Mel-
ba label. Craft has had more than
15 years in the music industry.

tain Arena (West Orange, N. J.)
and Wall Stadium (Bellmar, N. J.).
Some of the acts appearing at these
shows included Ike & Tina Turner,
Jefferson Airplane, Jethro Tull,
Ten Years After, Emerson, Lake &
Palmer, Richie Havens, Steppen-
wolf and others.

Center

the
and-HowARD jJounson§

Motor Lodge are
nextdoor neighbors.

It's only two short blocks from the John
F Kennedy Center for the Performing
Arts to the modern high-rnise Howard
Johnson s motor lodge In addition you're
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historic sites, manuments and buildings
Yes we provide special opening service
and rates 10 those stars and orcheslras
performing at the Kennedy Center
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Mathis Plans Concerts With
Symphonies; Cincinnati Set

LAS VEGAS—Johnny Mathis,
currently appearing at the Sahara,
will perform concerts with sym-
phony orchestras when his engage-
ment -here ends. followed by his
third annual visit to the Waldorf-
Astoria in New York.

Working with the Cincinnati Or-
chestra will allow Mathis the op-
portunity to take advantage of the
large string section. “You can get
as much excitement with strings on
a ballad as you can on an up
number.” he explained.

Mathis feels working with sym-
phonies has a double-barrel result.
“We gain a few symphony fans,
but we cause the Johnny Mathis
fans to listen to a symphony. The
symphony audience has dwindled
down to nothing.”

The first 30 minutes of the shows
will be devoted to the symphony.
After intermission Mathis will do
55 minutes. He'll work with 115
musicians. There will be no ampli-
fication on any instrument except
his voice. Because of this, new ar-
rangements on such numbers as
“You've Got a Friend” are re-
quired. D'armeill Pershing will han-
dle that chore. Conducting the
symphony for Mathis is Roy Rogi-
son, 28. formerly with Universal
Pictures.

Currently midway in his Sahara
stand, Mathis feels the most im-
portant part of his performance is
the integrity. "I like to be presented
in a dignified way, no matter what
I sing. You loose a certain degree

(Continued on page 14)

Wagner-Spurred Project Seen
Holding Hope for New Talent

NEW YORK—Talent showcases
around the nation, threatened with
collapse by the spiraling costs of
booking live, top-name acts, may
get a shot in the arm from a small
group of managers, producers and
impresarios who are turning to new
talent.

The movement, spearheaded by
Chicago-based producer/manager,
Gordon Wagner, will stage talent
hunts in major cities around the
nation. The project, titled Talent
Go Forth, will attempt to “dis-
cover” artists with growth poten-
tial and groom them for entertain-
ment slots in major music show-
cases.

Wagner, a veteran of more than
20 years in the music industry, en-
dorses current arguments that top-
name groups are pricing themselves
out of business, and forcing the
demise of talent showcases unable
to meet their wage demands.

TOP QUALITY
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I‘iﬁj PICTURES

1867 E. FLORIDA ST.
SPRINGFIELD, MO. 65803

“The public,” he said, “has, un-
fortunately, been indoctrinated into
thinking that unless an act is a
top-liner it is not good. We know
this is not so, and we intend to
try to reverse the feeling. It is the
only way we can hope to succeed
in halting the inevitable destruc-
tion of our industry.”

The Talent Go Forth bandwagon
made its first stop here Sept. 23
and attracted a number of talented
hopefuls to the two-hour concert
and cocktail party held at the Cat-
tle Baron Restaurant. Performance
formats ranged from rock to pop
and blues, rock 'n’ roll, and com-
edy. Performers included a reor-

(Continued on page 14)
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PAT BOONE and his family re-
cently completed a concert and
fair tour billed as ‘““The Boone
Family.” Boone and his four
daughters have been signed to
MGM Records and for a shot on
NBC-TV's “Flip Wilson Show”
Thursday (14). Standing, left to
right, are Pat Boone, and daugh-
ters Linda and Debbie. Seated,
left to right, are his daughter
Laurie, his wife Shirley, and his
daughter Cheryl.

Signings

Bernie Taupin, lyricist for
Elton John, to Elektra. His first
LP, “Bernie Taupin” will be out
late October, produced by Gus
Dudgeon.

The Rowan Brothers, Chris and
Lorin, signed to Columbia Rec-
ords.

Mickey Dolenz, ex - Monkee.
to MGM with a single, “Easy on
You.” . . . Keith, formerly with
RCA and Mercury where he hit
with “98.6,” to Antone Productions
in Philadelphia. A single will fol-
low. . . . Capitol Records of Can-
ada inks singer-songwriter Fergus
via Toronto producer Greg Ham-
bleton’s September Productions.
An album 1s due in November.
.. . JF Murphy & Salt 1o Elektra.
. . . Southern Soul singer Johnny

Adams to Atlantic with “More
Than One Way,” produced by
Wardell Quezergue. Blues

bandleader Charlie Musselwhite to
Cherry Red Records. . . . Femme
flautist Bobbi Humphrey to Blue
Note Records. . . . Singer Kelly

(Continued on page 14)

Quinames Band
Plans U.S. Tour

NEW YORK—Elektra’s Quin-
ames Band have been booked on a
tour that will take them around
the country during the upcoming
months. The band has been play-
ing here over the past two months.

The first album by the Quinames
Band, titled “The Quinames Band.”
was released by FElektra a few
weeks ago.
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Albert G. Ruben & Company, Inc., leading
U.S. insurance broker specializing in the en-
tertainment industry, announces T.A.P., a new,
complete program of protection against non-

appearance risks.

Whether you are talent, agent or promoter,
it will pay you to call us and ask about the
T.A.P. Non-Appearance Program, as well as

your other requirements.

12

International service offices:
Ltondon, Mexico City, Rome & Jerusalem

In New York, calt Bob Jellen, 212 755-9600;
in Beverly Hills, call 213 273-1101, and talk
with Scott Milne, Don Cass or Ernie Scanlon.

Albert G. Ruben & Company, Inc. §
9601 Wilshire Boulevard, Suite 627 “
Beverly Hilis, California 90210

112 East 61st Street, New York, N.Y. 10019

INSURANCE
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Talent In Action

KRIS KRISTOFFERSON,
LINK WRAY

Troubadour, Los Angeles

A totally relaxed, totally con-
fident Kris Kristofferson sang his
own songs and introduced three
new pieces by 22-year-old Chi-
cago writer Jon Prine and both
efforts hit the mark.

Kristofferson’s resonant voice
helped infuse a felling of brood-
ing sadness to several of the works,
notably two songs about heroin,
one “Sam Stone,” a saga about a
hooked Vietnam veteran whose
life ends with an overdose and
“Billy Dee” whose own life ended
in tragedy.

The first time I saw Kristoffer-
son, last year when he made his
debut, he was nervous and awk-
ward. Experience has given him
the assurance of his own ability.
He did, however, use too many
expressions on stage which were
not in good taste. He should have
more respect for his own talents,
and the sensitivities of the audi-
ence.

Kristofferson, with piano, bass
and acoustic guitar (supporting his
own acoustic guitar), worked
through 14 numbers in an hour,
inviting Helen Reddy up to sing
“Help Me Make It Through the
Night.” “Okie From Muskogee”
opened the set which included such
Kristofferson favorites as ‘“The
Law Is for Protection of the
People” and “Sunday Morning
Comin’ Down,” “Me and Bobby
McGee” and “The Good Times.”

Wray played 45 minutes with a
quartet (which was rather ama-
teurish at times) singing softly
and fervently, playing guitar soft-
ly and gutsy. He moved from one
end of the emotional spectrum to
another, singing dark and brood-
ing songs about mankind. When
he played amplified guitar, with
distorted notes and ringing chords,
he showed some sparks of excite-
ment. Otherwise his set lacked
lustre. ELIOT TIEGEL

PETER DUCHIN

La Foret Room, Hotel Pierre,
New York

The key to Peter Duchin’s suc-
cess with the society set has been
communication—mostly on the
dancing level—at proms and high-
class charity affairs. Not content
with playing to this kind of rich
establishment, he is now attempt-
ing to build an image with the
“average” audience. Consequently,
he unveiled a wide range of music
during his sets on Sept. 30 which
went from jazz, to oldies to rock,
all of which scored well.

On the rock end, he was helped
immeasurably by Jessie Lord, an
extremely able and talented guitar-
ist and rock singer who pounds out
a number with dynamic force.

Duchin himself is a personable
young man whose keyboard skills
are many (he’s doing composing,
too), whatever the type of music.
He mixes tunes with his personal-
ity and the effect is altogether
quite pleasing. Perhaps this is one
reason that Bell Records recorded
him live on Sept. 24 during a
set here. His backup crew of eight
musicians showed top form, both
collectively and on solos.

ROBERT SOBEL

SIR DOUGLAS QUINTET
AND AUGIE MYERS

Troubadour, Los Angeles

The Sir Douglas Quintet is the
ultimate raunchy barroom-rock
band. Nobody plays the dumb
songs of early rock with more
polish and elan than Sir Doug
and his merry men. It is not the
loving satirization of a Sha-Na-Na
or a Flash Cadillac, this is the
Quintet’s true music and they ap-

proach it with the immediacy of
current chart material.

The Sir Douglas bill at the
Troubadour was a three-part fam-
ily affair. The Quintet’s keyboard
man, Augie Myers, played an
opening set on acoustic guitar. He
produced an easy country sound
with a fluctuating roster of back-
up musicians, including a female
vocal trio consisting of his wife
and the Mermaids.

Then the Quintet took over and
played some impressive new ma-
terial in a very contemporary bag.
But when Doug Sahn eventually
came out to join the yroup the
mood became virtuoso funk. Sir
Douglas displayed all his out-
standing proficiency on lead guitar
and violin plus his exceptionally
fluent singing. There were classic
renditions of the old Sir Douglas
hits like “She’s About a Mover”
and the new hit “Stoned Faces
Don’t Lie” as well as surprises like
a definitive interpretation of
“Woolly Bully.”

NAT FREEDLAND

ANN-MARGRET
SYLVERS

Hilton-International, Las Vegas

With an overture performed in
a totally dark showroom, the Joe
Guercio orchestra led off the eve-
ning followed by a new MGM re-
cording group, the Sylvers, making
their Las Vegas debut. A visual
group, constantly moving, the lyrics
to their first two numbers were
totally unintelligible. When they
slowed things down for “It’s a
Blue World” then turned loose for
“Pull My String” they came into
their own. They closed their seg-
ment with a disappointing funky
rock version of “I Don’t Know
How to Love Him.”

Ann-Margret, looking ravishing
and vivacious, nevertheless dis-
played a bad vibrato, consistently
off a fourth tone. Opening on stage
she goes into the audience with
“Trolley Song” and has a gentle
rendition, while sitting on a sto0i,
of a Swedish children’s song “Vio-
lets for Mother” accompanied by
wide-screen color film footage.

After changing outfits she of-
fered “Fool on a Hill,” “Day
Tripper” and “Stand By Your
Man.” Her outstanding medley of
songs brought assistance from sing-
ers and dancers Joel Craig, Dennis
Denehy, Paul Eichel, David Evans,
Ron Godines, Cary LaSpina, Lar-
ry Rosenberg and Steve Ward.

LAURA DENI

INFANTINO & IVANS

The Quiet Village,
Levittown, N.Y.

In line with its policy to boost
Thursday night business, The Quiet
Village is bringing in acts which
reflect a soft, semi-folk rock sound
providing lounge-type music as
opposed to the club’s rock and dis-
cotheque policy on Friday, Satur-
day and Sunday evenings.

Infantino and lIvans, two young
and accomplished musicians who
will soon have their first LP re-
leased by RCA, appeared on Sept.
23.

Both play guitars well, and
Richie Ivans get quite a bit out
of his harmonica as well. Their
voices complement each other and
they project extremely well within
the confines of a club this size.
All their material is original. The
lyrics of each of their songs are
profound. profoundly serious, pro-
foundly humorous and profoundly
philosophical. Unfortunately, a bit
too much for a tired midweek
club audience. Special, close at-
tention has to be paid so that none
of the shadings or double entendres
are missed. The best numbers
caught were “I Met Vincent Van
Gogh” and “What Would It Be
Like If I Were Harry Bradley.”

(Continued on page 14)
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Jerry Clower is an ex-football player, a
lay preacher, an employee of Mississippi
Chemical Corp.-and a very funny fellow!
He also has a Decca album!

LP: DL-75286 / 8-TRACK: 6-5286 / CASSETTE: C73-5286

Jerry Clower will be seen and heard by millions of|
people on the David Frost Shpw!

Sales over 75,000.
If we're lyin’, we're dyin’!

©1971 MCA Records, Inc.
Some selected air dates™

October 14 and October 20 A October 21 and October 27

Atlanta Monterey, Calif. Bangor, Maine Phoenix
Baltimore New Haven, Conn. Burlington, Va. Portland, Maine
Boston New York City Buffalo, N.Y. Portland, Oregon
Chicago Philadelphia Champaiga/Urbana, llI. Portsmouth, Va.
Cincinnati Pittsburgh Erie, Pa. Providence, R.I.
Cleveland . Reno Henderson, Nev. Rochester, N.Y.
Columbus, Ohio Sacramento Huntingtan, W. Va. St. Paul/Minneapolis
Dallas San Francisco Indianapclis San Diego
Dayton South Bend, Ind. Jacksonville, Fla. San Juan, Puerto Rico
Detroit Springfield, Mass. Kansas City Schenectady, N.Y.
Houston Syracuse, N.Y. Louisville, Ky. Scranton, Pa.
Lancaster, Pa. Toledo, Ohio Milwaukee Seattle/Tacoma
Los Angeles Toronto, Canada Greenville, S.C. Springfield, llI.
Miami Washington, D.C. Ottawa, Canada Tucson, Ariz.
Youngstown, Ohio

*for exact air dates in your city, call your local station and ask for dates of Devid Frost Show tapes #569 and #573.
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 Talent

From The

Music Capitals

of the World

NEW YORK

Cat Steven brings “Teaser &
the Firecat” to two New York
concerts this season, both of them
Upstate. The A&M star plays
Kleinhans Auditorium in Buffalo,
Oct. 31, and the Syracuse War
Memorial next night. . . . British
rockers Pink Floyd at Carnegie

Hall, Nov. 15. They'll also appear
at Peace Bridge Center in Buffalo,
Nov. 8, and the State campus at
Stonybrook, L.I., Nov. 14. .
Capitol’s Blues Project close out a
brief tour in Rochester, Saturday
(18), where they’ll be for three
days.

British hard rock trio, Freedom,
make their U.S. debut on the
Jethro Tull tour, which opens in
St. Petersburg, Fla.. Friday (15).
Madison Square Garden exposure
is set for Monday (18). The Cotil-
lion group appear solo at the East-
town, Detroit, Nov. 5-6, and the
Whisky in Los Angeles, Nov. 10-13.
. . . Alice Cooper embarks on an
extensive European tour Monday
(25), to coincide with the release of
their new Warner Bros. LP,
“Killer.” The tour will hit Den-
mark, Germany, France, Nether-

RED HOT ALBUMS

FROM DOOTO RECORDS

REDD FORX
Adulls D=ip

RERD FOxx
Mam Racd Tratk

REDQ TOOE
$apd Hausd

Bag Huma! Bab

REOD FIEE REDD FOKY
Laff 01 The Farty lakes

RICHARD LWILLIL RICHARD & WilkIE AICHA
Wathy & Mpuphiy  The Race Trace

851 848
SPECIAL FALL STOCK-UP DEAL!
Buy 5 get | Free on entire Catalog
order mow for early delivery!
DISCS « TAPES - CASSETTES
DOOTO X RECORDS, INC.

13440 5, Central Aee

Fimn, Calif 702

950 Hotel Circle, San Diego, L
Calif. 92110, {714) 298-0511 | or call for your reservations.

14

o0 SO

| see your travel agent or write

Great Vacations. 2 Great

DOMESTIC
lands, Switzerland, Belgium and
England. . . . The Beacon Theatre,

74th & Broadway, begins weekend
concerts, Friday (15), with the
Chamber Bros., Leon Thomas and
Bearsville’s Jesse Frederick. . . .
A&M’s Booker T. & Priscilla Jones
joins Santana at the Felt Forum
for three nights, beginning Thurs-
day (14). . . . Atco’s Cactus have
been set for a month-long tour
with Rod Stewart and the Small
Faces. Madison Square Garden
highlights on Nov. 26. “Restric-
tions” is Cactus’ third LP, and the
group winds up their own tour Oct.
29-30 at the Rock Pile, L.I. On
the Tull tour, the Oct. 19 concert
at Harper College, Binghamton has
been pushed back to Oct. 31. ...
Bell will promote its comedy LP
“The Jewish American Princess,”
with a package featuring an 8x10
photo of Marjorie Morningstar
and a complete list of wholesale
jewelers in New York.

Anne Murray, Capitol singer,
returns to Toronto to tape another
TV special for the CBC. Air date
is Nov. 18. Her next LP—she will
be recording with Glen Camp-
bell—will be co-produced in Los
Angeles by Al de Lory and Brian
Ahern. . . . Seals & Crofts, on Nov.
12, and Gordon Lightfoot, on Jan.
28 play Philharmonic Hall for War-
ner Bros. Capitol’s Tucky
Buzzard joins Grand Funk at the
Felt Forum for two nights, open-
ing Wednesday (20). . . . Hot Wax’
Honey Cone trio are recording a
new LP in Detroit between South-
ern tour dates. . . . The Main Point,
Bryn Mawr, Pa. present: Randy
Newman & Ralph McTell through
Sunday (17); Johnny Rivers for

s
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MANAGER
LOOKING

Looking for talented female
singer. Selected girl will
receive record contract with
major label and strong finan-
cial backing. Send brief
resume and picture.
Ed Bauman
4929 W. 87th St.
Oak Lawn, 1il.60453

Stay any 3 days and 2 nights.

| At the Master Hosts Inn or the El

Cortez Hotel. You'll get a wel-
come margarita. A comfortable
room. 2 continental breakfasts. |
A gourmet dinner.

Play unlimited golf on the |

same course where the Andy Wil-
liams San Diego Open Pro Am is

played.
But don’t leave the family at
home. While you're playing golf,

they can enjoy a San Diego Fun

San Diego Zoo, a Harbor Excur-
sion and much more.
if all this sounds good to you

Fiesta. Which is Sea World, the ‘

for our free brochure, “2

Hotels.” Better yet, write

T
7th & Ash Streets, San Diego,
Calif. 92101, (714) 232-0161

two days till Wednesday (20); Don
McLean & Lazurus for four nights
till Sunday (24); Arlo Guthrie &
Ry Cooder four days till Oct. 31,
and Jaime Brockett, Nov. 4-7. . . .
Top of the Village Gate offers:
the Bill Evans Trio to Sunday
(17); Ahmad Jamal Trio, Tues-
day (19) to Nov. 7; Mose Allison
Trio, Nov. 9-21; Bill Evans Trio,
Nov. 23-Dec. 19. . . . Scepter’s
Beverly Bremers left *“The Me No-
body Knows” and opens in “Hair”
on Friday (15). . . . RCA’s Julie
Budd headlines the Copa for two
weeks starting next May 4. . . .
Erroll Garner opens at the Mai-
sonette, St. Regis Hotel, Monday
(18), for two weeks. . . . The Sherry
Sisters will perform their own
composition “Got a Whole Lot of
Music™ at the World Popular Song
Festival in Tokyo, Nov. 25-27.

ED OCHS

LOS ANGELES

The first session with United
Recordings MC1 24-track record-
ing studios was held Oct. 4 for
Revelation Records’ rock-opera ver-
sion of Handel's “Messiah.” A 54-
piece orchestra was featured in
the “Hallelujah Chorus” with solo
organ piped in from a Pasadena
church. The session was engineered
by Michael Shields of Keno Pro-
ductions, who designed the 24-
track facility for the UA studio.

Many music equipment compa-
nies have a staff musician to dem-
onstrate the sound. But Optigan’s
music director Johnny Largo, the
1956 World Accordion Contest
Winner, has the unique gig of pro-
ducing the sessions where they re-
cord riffs for Optigan’s accompani-
ment disks. Upcoming disks, played
by printed circuitry via Optigan’s
keyboard and chord buttons, in-
clude a vocalese Swingle Singers
type of accompaniment and Mo-
town-style backing tracks.

Rolling Stones bassist Bill Wy-
man at the Beverly Hilton to over-
see Whisky a Go Go debut of
Tucky Buzzard, the English quin-
tet he produced two albums for.

Poco has moved to Boulder,
Colo., because L.A. smog was giv-
ing lead singer Richie Furay too
many sore throats. . . . Columbia
is rushing out its album of the
recent Big Sur Folk Festival for
November release. The concert
was free to the 2,000 who attended
and all LP proceeds go to Joan
Baez’s Institute for the Study of
Non-Violence. Performers include
Joan Baez, Blood, Sweat & Tears,
Mimi Farina & Tom Jans, Kris
Kristofferson, Taj Mahal, Mickey
Newbury and Lily Tomlin.

NAT FREEDLAND

*

N

3L

LY

WwWwWw.americanradiohistorv.com

Talent In Action

eContinued from page 12

SARAH VAUGHAN
Hilton-International, Las Vegas

Fresh from the Montery Jazz
Festival Miss Vaughan was indeed
a sassy, swinging Sarah. Playing
with the beat of the songs she
opened with “Tonight” continuing

on to “Love Story” and “The
Lamp Is Low.”
Wearing a brightly colored

mumu, she sang behind the tempo
of the orchestra musically playing
around with “Misty.”

Her rendition of “What Are You
Doing the Rest of Your Life” al-
lowed her full usage of her voice.
She closed her segment of the
show with “Tonight.” Conducting
the Joe Guercio Orchestra for
Miss Vaughan was Jimmy Muli-
dore. LAURA DENI

RANDY NEWMAN
Town Hall, New York

Randy Newman, Reprise Rec-
ords’ composer-performer, filled
New York's Town Hall on Sept.
30 and gave the audience exactly
what it wanted. The program con-
sisted of all Newman originals, and
included the more popularized
“Love Story,” “So Long, Dad” and
“I Think It's Gonna Rain Today,”
but the lesser known items were
equally well received.

Newman has a style and person-
ality that bounces from the stage
and staggers the audience. He has
the unique ability to make one
laugh and cry almost simultane-
ously with his clever, witty and
always poignant lyrics. Newman
rocked the hall with his brilliant
“Political Science” and brought
the crowd to its feet. His own *“‘Su-
zanne” was another gem.

After two encores, Newman
closed with a rousing rendition of
Fats Domino’s “Blue Monday.”

JOE TARAS

JOHNNY MATHIS
Sahara Hotel, Las Vegas

The~Johnny Mathis Show from
start to finish was perfect. Appeal-
ing to all ages and both men and
women, Mathis’ silky tones were
evident in his well-balanced selec-
tion of songs.

The audience constantly clapped
for “In the Morning of My Life,”
“Close to You,” “We’ve Only Just
Begun,” “April in Paris,” and “Day
In and Day Out.”

The high point of the outstand-
ing show was his medley. An in-
teresting segment came when he
sings “It's Not for Me to Say,”
while the orchestra plays “Chances
Are.” Roy M. Rogosin conducts
the Jack Eglash Orchestra.

LAURA DENI

IKE & TINA TURNER,
MOMS MABLEY
Greek Theater, Los Angeles

As always, the biggest mystery
about Ike & Tina Turner is why
they aren’t among the superstars
of contemporary pop. Tina is such
a fine singer and such a superla-
tive performer that any reaction
less than adulation seems point-
less.

It is true that the white music
mass market probably hasn’t been
ready for a vocalist as overpower-
ing. as Tina until a few years ago.
However, at the Greek Theater’s
opening night the audience was
an almost exactly even racial mix-
ture. Putting it with a concerned
bluntness, the fact seems to be that
ke Turner has not seen, fit to
move with the times sufficiently
to take full advantage of all the
new opportunities that are there.

Despite the winning of a new
gold single for Tina's version of
“Proud Mary” and the great dis-
appointment several years ago
when the Turners’ masterpiece

with Phil Spector, “Mountain High,
River Deep,” didn’t make it, Tke
& Tina should probably try an-
other go at stressing strong new
songs rather than concentrating so
exclusively on chart covers. And
because the spontaneity of the
revue is so strictly programmed,
it inevitably loses some effective-
ness with repeated exposures. It
would appear that Ike should set
a greater pool of material to work
from at any series of appearances.

Moms Mabley split a lot of
sides with her opening routines
about the difficulties of hiring
young boy friends and sang a
touching tribute to Louis Arm-
strong. NAT FREEDLAND

MICKEY NEWBURY
Bitter End, New York

The whistling, happy, strong
voice of a country folk balladeer
was a pleasant distraction from the
Greenwich Village street scenes as
Elektra Records artist Mickey
Newbury sang his tunes of love
and terse yet palatable social com-
ment.

Accompanying himself on a soft
string acoustic guitar and with his
left foot tapping, Newbury saun-
tered through “How I Love Them
Old Songs” and “Angeline,” the
former a tune of joy and the
latter a soft tune of a sweetly
remembered lost love. Newbury
also made musical comments with
tunes such as “Heaven Help the
Child” and “Frisco Mabel Joy,”

. two subtle numbers which hit the

emotions through Newbury’s de-
livery before the words really sink
into the listener’s mind.

The entire set had the air of a

. soft-spoken country gentleman who

had taken the stage to entertain
the audience with a flair and style
often missed by today’s contem-
porary artists.

BOB GLASSENBERG

Signings

eContinued from page 12

Garrett to International Famous
Agency for representation. .
Folk singer Bonnie Koloc to Ova-
tion Records with an LP, “After
All This Time,” and single, “Rainy
Day Lady.” Norm Christian pro-
duced. . . . The Reggie Saddler
Revue to De-Lite’s Red Lite label.

. The Armstrong Brothers to
Audio Records as writers and per-
formers. . . . Dennis Guy to Day-
break Records.

Mathis Concerts

e Continued from page 12

of dignity when an artist goes for
theatrics. After 15 years in the
business I don’t use theatrics any-
more.”

He likes” the Sahara because
“here you just sing while in other
rooms you are in a more concert
type of atmosphere with the high-
powered sound and technical
equipment.” He believes that Cae-
sars Palace has the best sound
system he has ever heard any-
where, but he feels the more inti-
mate Sahara room allows for just
the voice to be heard, and Mathis
feels “that aspect can be very ex-
citing.”

New Wagner Project

eContinued from page 12

ganized Inkspots, with Joe Boat-
ner, Indian-born singer / actress
Asha Puthli, Audio-Fidelity artist
Vicki Sunday, and comedienne
Hilda Vincent.

The project will be taken to
other major cities including Chi-
cago, Las Vegas, Detroit and Los
Angeles.
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The Band

Life is a Carnival
(3199

om their new album

From The Mercury Record Corporation Family of Labels / Mercury, Philips, Vertigo, Dial, Mister Chand. / ﬁ: ) \

A Product of Mercury Record Productions, Inc. / 35 East Wacker Drive, Chicago, Illinois 60601 / A North American Philips Company. '
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Radio-TV programming

Phaonivie MAM~han T.ove-
Radio-TV programming

Vox Jox

By CLAUDE HALL
Radio-TV Editor

J. Robert Gaines, P.O. Box 684,
Galax, Va. 24333, is writing an
expose on hiring and firing and
pay practices in radio and needs
all of the data you can provide
him, such as xerox copies of pay
checks, etc. He'll keep all names
confidential. He'd also like to
know of any oddball deals you've
been connected with. While he
was on the phone, I told him about
a couple I knew personally, such
as one station in Oregon hiring a
deejay over the phone at a reason-
able salary, but when the deejay
showed up for work, the station’s
general manager cut the salary a

43 rpm RECORDS

oldies by mail

OLDIES

from

1955
to

1970

All original artists.

For complete catalog send $1.00
{deductible from any subsequent order)

to:
BLUE NOTE SHOP

156 Central Ave., Albany, N.Y. 12206

immediale
possession

12,000 SQ FT
165 WEST 46 ST

ENTIRE 10TH FLOOR
WELL PARTITIONED
CALL 757-8635

FULLY AIR CONDITIONED |

couple of hundred bucks a month.
Anyway, Gaines is writing a full-
blown expose of the whole scene
for a magazine. Write him a note
if you have any information you
think would help him.

* * K

Old buddy Gary Stevens called
and raised a little hell with me
for saying he was programming
KRIZ, Phoenix. He's named Larry
McKaye, program director, and
Bruce Sterner is music director. My
apologies, Gary; I'm going to
punish myself by locking the ice-
box door for a full week, and you
know how much I love beer. . . .
Gary Stevens, incidentally, is gen-
eral manager of KRIZ. Years ago,
when Gary was still just an air
personality on WMCA, New York,
we used to rap a lot and I learned
a lot from Gary. Some of it, of
course, I wish I could forget. . . .
I was at a party the other day.
Site was San Francisco. Host was
the Jefferson Airplane and Augie
Blume and Grunt Records. Augie
told me later that 1,400 people
showed up. At least 100 of those
were some of the heaviest progres-
sive rock air personalities and pro-
gram directors in the business. Roy
Hennessey, who’s doing legwork
for a Bob Hamilton bash in Can-
ada; Morgan Tell, Barry Richards
—these were just a few of the
people I got to meet. To a great
extent, the party was too large,
too massive. But it was a historic
event; over the years to come,
the party’s reputation will grow
and there’ll be stories about this
and about that and it’ll become the
progressive rock radio’s Wood-
stock, I guess.

* *

Bob Hudson and Ron Landry,
who teamed up for a couple of
records, will now be teaming up
on KGBS, Los Angeles. Landry has
been moved out of the 3-7 p.m.
slot to join Hudson on the morn-
ing show. Dave Hull will replace
Landry in the afternoon show.

Peter C. Newell has been
named general manager of KPOL,
Los Angeles; he’d been general
manager of WKBW, Buffalo. Both
are owned by Capital Cities Broad-
casting. . . . Billy Bass is out at
WNCR-FM, Cleveland; he’d been
program director and air person-
ality at the progressive rock opera-
tion. Report is that he’s working
on a concept for rock TV in Cleve-
land. Supposedly, WNCR-FM will
not hire another program director
but use a programming committee.
David Spero is now doing Bass’s
show and production director Jim
Allen takes over Spero’s 5-9 a.m.

show.
* K *

John O’Neal has resigned at
KTSA, San Antonio, and says he’s
“going fishing.” But, in case you
need a fully-experienced man, his
fishing pole number is 817-JE
8-5689. . The address of the
Electric Weenie is 970 East Dayton
Circle, Fort Lauderdale, Fla.
33312. It’s a joke sheet plus. Costs
$25 for six months. Example of
jokes: “My uncle moved to New
York and got a big German
shepard for protection. The first
night he ran into a mugger with a
rhinoceros.”

* Kk

KEX, Portland, Ore., is bringing
back the sock hop Oct. 15. KEX
personalities Box Swanson and
Jim Hollister will co-host the event
at the local Masonic Lodge. . . .
Lineup at KELI, Tulsa: production
director Dick Daniels, operations
manager Jon Steele, Les Garland,
Dean Kelly, Ken Douglas, and
weekend man Steve Warner. . . .
Staff at KDEX, Dexter, Mo., a
1,000-wa*: daytime Top 40 sta-
tion, includes Jerry Grojean, pro-
gram director Ron Hall, Mike
(Chris Blue) Ballou and Tommy
Leonard, with Steve Schneider on
weekends. The station needs better

(Continued on page 20)

Judgment Control Rules KILT

e Continued from page 16

into its format. “One of the most
successful weekend promotions we
ever ran here was a ‘Hokey Oldy
Weekend’,” said Young. "It was
two solid days of pre-1968 records,
including the Crew Cuts and oid

Elvis Presley. The results were
phenomenal. We created a new
audience . . . the people who are

there and dormant. So, oldies are
now an integral part of our pro-
gramming. During the 10 a.m.-
3 p.m. show, the ratio of oldies
is one-to-three current records. At
night, we may only play two oldies
during an hour. But our oldies file
goes back to the mid-50’s.”

Air personalities at KILT pick
their own music from a master
playlist. They’re allowed a great
deal of freedom. Everything at
KILT is well-structured and tight.
“But things are warm and friendly.
The station doesn't sound as
structured as it really is.” Young
said. “All of the men are profes-
sionals who know how to
react to a format and interpret
it.”

Air personalities include Mac
Hudson and Irving Harrigan in a
team show from 6-10 a.m., Rich
Shaw 10-noon, Johnny (Michael)
Michael noon-3 p.m., Simon Trane
3-6 p.m., Scott Tripp 6-10 p.m.,
Ron Foster 10 p.m.-2 a.m., Johnny
Shannon 3-6 a.m. and Bo Weaver
on weekends. Trane only recently
came from WQXI, Atlanta, and
Weaver from KAKC, Tulsa. The
rest of the staff has been there
an average of three years per man.

Young got his start in radio at
KTRE, a block-formated station
in Lufkin, Tex., in 1956 while still
in high school. He worked at
WACO, Waco, Tex., while attend-
ing Baylor majoring in journalism.
Then he went to KOIL, Omaha,

Florida Station
Back to Country

FORT LAUDERDALE, Fia.—
Middle-of-the-road music just didn’t
work out because its listeners kept
asking for more country music, so
on Oct 18 WEXY will return to
the country music format it used
to enjoy a year ago under the call
letters of WIXX, said program di-
rector Donn Stuartt. The reason
the station switched to MOR a year
ago was “in the feeling that MOR
would be the thing . . . this has
not proved to be the case . . . our
audience is still calling for country,
so here we go.”

Stuartt, who’d been program di-
rector of WAVS, another Fort

Lauderdale station, is now strug-
gling to rebuild a country music hi-
brary.

-

« ' i
WRCP air personality Nick Reyn-
olds talks with Mercury Recrtas
artist Patti Page backstage after
her opening night performance at
New Jersey’s Latin Casino. WRCP

is a Philadelphia country music
station.

www americanradiohistorv. com

and admits “I couldn’t cut it as a
morning man.” This three-month
experience soured him on ever
being a major market personality.
He returned to Texas and worked
at KDOK, Tyler, for the next five
years, becoming program director
three months after arriving. He
was the only full-time member on
the programming staff, but some
of the part-timers who worked
with him were Jimmy Rabbitt and

Steve Lundy. He later went to
WACO for a year and a half and
used to get major market offers
all the time, but was still disil-
lusioned with major market radio.
KILT offered him a job five dif-
ferent times; “The offer was finaily
so attractive that I couldn't pro-
fessionally turn it down.” He has
been there six years now and pro-
gram director and admits that
major markets no longer scare him.
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POSITIONS WANTED

SOONER OR LATER, MAYBE TO-
MORROW, MR. BIG STUFF w111 hire
me. ILL COLOR YOUR ORLD,
TOP FORTY, won’t pronuse you a
ROSE GARDEN or BLUEBIRDS
VER THE MOUNTAIN. I'm_no
SUPE’RSTAR just AIN'T NO _SUN-
SHINE in present position. Witty,
humorous, audience pleaser, C
M AME before IT'S TOO LATE.
(215) 644-3679. 10/23

Looking for a bright young DJ with
“A GREAT DEAL OF POTENTIAL”

gressive Rock, but I can do (and have
done) most others, including tele-
phone-talk. 21, college grad, 3rd
endorsed. Contact JEFF_MARK, 16
William Ct., Rockaway, N.Y. 11691,
or call (212) '471-2267. 10/23

Are you looking for someone willing
and able to do all? Someone with
ability and growing talent? Well,
I'm your man!!! Will relocate, with
money no object. 3rd phone en-
dorsed. I’'m looking for a small or
medium size MOR or rocker to do
news or own show. Available for
appointments in Northeast U.S.
Phone or w‘nte Jim Robertson, 916
w, St., Norristown, Pa. 19401.
(215) 275 2683. Remember I will /%g

Experienced, draft exempt, with 3rd
class ticket. (Currently working to-
wards a 1st class.) Spent two years
with the best College Commercial
Station in America as sports director
and assistant program director. Let
me put my college management de-
gree and on-the-air experience to
work for you, Can take on_sports,
Top 40 or MOR. Prefer the Chicago-
land Area but open to relocation.
Pete Marchetti, 6024 W. Wellington,
Chicago, 11 60634. 10/23

FOR RENT—EXPERIENCED COUN-
TRY MUSIC PERSONALITY. You
name it and I’ve probably done it
in radio, Country music is my first
love in broadcasting; and I want to
stay country. P’ve been in radio long
enough to consider it my career.
Give me a try. The last five years
full time in country music. For the
cost of a letter and the return post-
age for my tape gets you a resume
with photo and a 26-minute produced
demo. Write: ED JOACHIM (PAPPY
YOCUM), 135 Stribling Ave., Char-
lottesville, Va., 22901, or call 703—
296-3097, 10/16

Eleven Years’ experience of intelli-
gent communication. 1 won’t talk
Your audience to boredom, but I do
like to impart bits of interesting
information from time to time, Mar-
ried, expecting third child next year.
Very stable. Prefer Southwest but
will consider anywhere, Reply to
Box 440, Radio-TV Job Mart, Bill-
board, 165 W, 46th St., New York,
N.Y. 10036. 10716

I’m a guy who really knows and loves
music—all formats, contem-
porary MOR, my super specialty. In
my possession are a third endorsed,
a college degree, and a diploma from
a top N.Y.C. broadcast school. I have
the ability to write special programs
and commercials — and can speed-
type them myself. I can also do a
competent newscast. I am stable
(three past years as a teacher) and
have excellent character and job
references. I'm looking for a small
market station (anywhere in the
U.S.) where I can continue to develop
my talents, in the field in which I
want to spend my life. Ideal would
be a ‘“‘personality show,” where I can
talk music—no Drake, I can capably
double as D.J. and Music Director—
I’'m more than used to hard work
and long hours. I'm “Rich,’”’ so you
can name your own price. Box 442,
Radio-TV Job Mart, Billboard 165 W.
46th St., New York N.Y. 10036. VG

1st phone exp. looking for a friendly
station with cordial working condi-
tions. Can handle almost any format
but prefer up-tempo M.O.R. Good
voice a.nd good on the air (would like
to stay ay from news). But my ace
in the hole is production. My novelty
spots boosted sales at the station at
which I was last employed. I have
over 50 standard voices and if one
of those doesn’t fit a spot, I create
one that does. Also good straight
production. Looking for a rma-
nent position with a good rting
salary. Call DENNIS STAPLES, 714—
426-9738—or write 380 Jason Place,
Chula Vista, Calif. 92010. 10/16

POSITIONS OPEN

South Carolina smali market needs
program director who can do pro-
copy, do air shift, do
some local selling and direct music.
Would prefer someone with experi-
ence with a 1st Phone, but will
consider all replies. Lovely South
Carolina town and station is well
2quipped. References will be checked
out thoroughly. Box 1, Radio-TV

Job Mart, Bi.llbo:-r" 165 W. 46th St.,
New York. . 20036, 10/16

Opening in medium/small market for
a bright, witty mornlng drive Top 40
Jock with a First Phone. Has to be
tight and humorous in order to re-
place current Jock (modest me).
Station is clean_and dependable. No
time and temp jocks or novices need
apply. We want a dependable man
with experience that will work to
improve himself and improve what
we feel to be one of the finest radio
stations of its size. Send air check
and resume to: Greg Collins, Pro-
gram Director, KPUG, P.O. Box 1170,
Bellingham, Wash, 98225, (206) 734-
1170, $600 a month. 10/23
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No longer just a laughing matter, but really selling?

Hard Rock Comedy

FROM ONE CHICANO AND ONE CHINESE

USE THE POWER REGISTER AND VOTE.
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Radio-TV programming

Phoenix’s McMahon Turns
‘Roast’ Into Mutual ‘BBQ’

e Continued from page 16

Stu Young, Don Graham (“who
recently had all of his awards re-
engraved in Portuguese”), Tony
Richland, Lou Fields, Bill Gavin
(who's suing Decca for not having
cleared the rights to “Jesus Christ
Superstar” with him), Bob Hamil-

WDEE Drops News,

Returns to Country

DETROIT — After a long ex-
perience with a morning news
block, WDEE is going back to a
24-hour country music format.
Doug Smith is hosting the morning
show and the station is planning a
series of morning drive spectacu-
lars. First week, a presentation of
the all-time modern country top
100 hits was programmed. The
second week will focus on the con-
cept of the history of country mu-
sic.

ton (“it's a common knowledge
that he catered his own banquet
with fishes and loaves”), and him-
self (“the original guy who cries
at Dristan commercials”).

Growing serious, he said he
loved promotion men for “your
days listening to some heavy
weight program director tell you
about his latest contest . . . and
your nights on the road . . . for
maintaining your excitement in the
face of indifference across the turn-
table and knowing that on occasion
you're peddling the world’s great-
est manure but you still keep try-
ing. . . . I love you for accepting
in this way tonight a man who’s
not only not in a top 10 market,
but who no longer plays records
on the air.”

The event, first in a hoped-for
series of dinners honoring execu-
tives in the radio-record industry,
was spearheaded by Fine, Young,
Jan Brasher, Roy, and Davis.

Sampile Listing:

THE REFERENCE BOOK OF POPULAR RECORDS 1955-1970
NOW REDUCED IN PRICE

ecord @ A listing. by artist, ot every record to hit every Billboard
“Hot 100" chart since it began in 1955.
eseOrCh This complete factual account of over 10.000 records

and 2.200 artists inciudes:

¢ Date record first hit the chart.

¢ Highest position record reached
s Total number of weeks on chart.
¢ Label and number of record.

Dealers write for quantity discounts

Date Pos. Wks. ARTIST — RECORDING Label
2-1-56 7 21 LYMON, FRANKIE & THE TEENACERS
WHY DO FOOLS FALL IN LOVE. ..., .... Gee 1002

Music people throughout the world have acclaimed this monumentai book as a
fantastic reference source to popular music for the past 16 years.
Everyone interested in pop music can now afford to own this invaluable book.
The 1955 thru 1969 volume. originally priced at $50.00, is now offered at only
$15.00. postpaid. The 1970 supplement is available at $5.00.

RECORD RESEARCH, 8447 Lioyd Ave., Menomonee Falls, Wis. 53051

(414) 251-5408
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Vox Jox

o Continued from page 18

record service; Hall quarantees air-
play.
* K X

Jack Reno, whose new Target
Records single, “Hitching a Ride,”
is getting considerable air play in
the Midwest, has joined country
station WUBE, Cincinnati, to han-
dle the 6-9 a.m. shift. Reno spent
several months on WUBE in 1969.
For the last two years, Jack has
been working niteries out of Pe-
oria, Ill. In his new post, Reno
fills in for Bill Phillips, who re-
cently moved to WKRC-FM as
program director. . . . Joe Martelle,
WLW Radio’s late-night man for
the past year, took a powder last
week to take his talents elsewhere.
. . . Ty Williams, who formerly
did his spinning on WNOP and
WEBN, Cincinnati, returned to the
latter station last week to fill the
new midnight to 6-a.m. slot. On
its new schedule, WEBN fea-
tures Dave Howe, 6-10 a.m.; Russ
Mims, 10 am.-1 p.m.; Geoff Nim-
mo, 1-5 p.m.; Chris Gray, 5-9 p.m..
and Ginger Sutton, a new arrival,
9 p.m. to midnight.

* X Kk

Kent Thurston, program direc-
tor at WBEC, Pittsfield, Mass.,
has a philosophy that more small
and medium market stations ought
to copy where possible: “We're
Top 40 full time, with a loose
playlist of top 10, plus 40 or more
and all hitbound selections which
we feel have sales potential. As a
result, one week we may be on
on 40 current selections, and the
next we might be on 70. We do
this out of fairness to record com-
panies and distributors, all of
whom give us good service.” . . .

wWwWWwW.americanradiohistorv.com

Lineup uat KJCK, Junction City,
Kans., includes Roy Howard, pro-
gram director Richard Baker, mu-
sic director Bob Murray, Keith
Stanford, and weekend men Chuck
Reynolds and Bobby Mitchell.
Murray pleads for better Top 40
record service.
* K K

WMBG, Williamsburg, Va,
needs better Top 40 record service,
according to music director Frank
George. . . . KHJ, Los Angeles, to
support air pollution salvation,
Oct. 6 provided free bus service
in morning and evening rush hours,
paying all fares and encouraging
people to take the bus rather than

drive their cars under the guise of
“Share a Ride Day” to cut down
on car emissions. . . Harvey
Apatoff is out of WTHU, Thur-
mont, Md.; has three years of
experience; is secking progressive
MOR or Top 40 job. Call 301-
RO 4-1496. . Jim Edwards,
new program director of WMEE,
Fort Wayne rocker, says all five
buttons on his car radio are set to
rock stations. These are: CKLW,
WwWOwWO, WLS, WMEE, and
WLYV. Of course, at the moment
he listens mostly to his own sta-
tion, but says that CKLW and
WLS both come into the market
like gangbusters.

Letters To

The Editor

Dear Editor,

I was very impressed with
WMMR’s Jerry Stevens’ advice
concerning the programming of
progressive rock radio in your Oct.
2 issue.

Here is a man advocating just
plain common sense. To provide
truly relevant communication with
an audience, employ human beings
and let them function as human
beings, not “robots.” It also seems
to me that if a man is competent
enough to be hired at a major
market station, then he should be
entitled to some say so in the
music he plays.

Our FM station has recently
turned to a progressive rock for-
mat utilizing a “free form” ap-
proach. The personalities choose

TONY MERCER

VOTED LEADING BRITISH DJ
IN THE BILLBOARD RADIO AND TV
AWARDS 71. FOR HIS SYNDICATED
RADIO PROGRAM, LIVE FROM LONDON.

THE TONY MERCER SHOW was heard
on KFWJ RADIO, Lake Havasu City
from October the 9th to 10th to cover
the complete dedication ceremony of
the opening of the LONDON BRIDGE in
ARIZONA. TONY MERCER was the
only BRITISH DJ considered for this
honour.

YOUR STATION CAN ALSO RECEIVE THE TONY MERCER SHOW LIVE FROM LONDON
FOR FULLEST DETAILS CONTACT:

JIM TRAVIS INTERNATIONAL DISTRIBUTION, 322 SHIN OAK, SAN ANTONIO, TEXAS 78218 « PHONE (512) 655-0924 or 1144
THE TONY MERCER SHOW 1S RECORDED AT THE ROGER SQUIRES STUDIOS « LONDON + ENGLAND

All the TONY MERCER SHOWS

from London are recorded on BASF

J professional recording tapes.

music which they think will best
suit their audience from a library
okayed by the music director.
Also, they are encouraged to be
themselves, te¢ communicate and
entertain. At all times they attempt
to keep the best interests of their
audience in mind.

Believe it or not, our AM MOR
operation has been functioning the
same way since its inception back
in the early 40’. Just intelligent
communication between human
beings, with the absence of “tight
playlists” and other “gimmicks,”
and maintaining a strong lead in
the ratings in the Washington
market.

1 applaud Jerry Stevens’ pro-

(Continued on page 61)
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DON HALL is outspoken, controversial and a leader in the tape business. The industry usually listens to
what he has to say and watches with interest the moves of Ampex Stereo Tapes, a Goliath dominating the

prerecorded tape business.

Hall Logs Mucho Mileage to
Gird Globe With Ampex Tapes

LOS ANGELES—He lives in
lliinois, works in New York City
and Elk Grove Village, Iil., wears
both contemporary clothes and
Brooks Brothers suits, reads the
Wall Street Journal, Playboy and
Biliboard’s music charts.

He frequently can be found at
airports in Los Angeles on Mon-
day, New York on Wednesday,
Chicago on Thursday and England
on Saturday. He talks easily with
Big Business and is comfortable
rapping with finger-snapping mu-
sicians.

Who is he?

Without hesitation, most people
who toil in the tape-music indus-
try recognize Don Hall, vice presi-
dent of Ampex, as the “man on
the move.”

The Ampex Stereo Tapes divi-
sion is the Goliath dominating the
prerecorded tape business. As part
of the company’s consumer prod-
ucts division it helps contribute
about 30 percent of Ampex’s total
sales ($291 million in fiscal 1971),
or about $87 million to its coffers.

Hall is controversial, outspoken,
usually correct on industry in-
trigues and has developed in-fight-
ing deftness in meeting the compe-
tition. More, he is willing to do
his homework on the tape indus-
try in general and in particular
has a detailed grasp of Ampex’s
array of programs.

The controversy over some of
his programs isn’t likely to dis-
suade him from trying them. He
has set priorities, and, most im-
portant, his decision-making has

By BRUCE WEBER

been fruitful. He admits that many
“big tests are yet to come,” but
his batting average is good.

Threading his way with obvious
caution through a myriad of tape
topics, Halil discusses the state-of-
Ampex this way:

On the state of the tape econ-
omy:

“While there are conflicting
views about which way the eco-
nomic situation will shape up next
year, the recent display of con-
sumer enthusiasm gives me a bull-
ish view.

“This view is espoused by many
companies, too, and allows me to

estimate still another strong sales
gain for next year.

“When we finally look back at
1971 we will see an overall indus-
try gain in prerecorded tape prod-
uct, say about a 15 to 20 percent
increase.

“Our sales in the first quarter,
ended July 31, was 50 percent
ahead of the previous period, and
we’re predicting a 25 to 30 percent
sales gain (fiscal 1972) over last
year in prerecorded tape (and ex-
cluding Ampex Records and mu-
sic publishing operations.)

“Industry-wide, in prerecorded

{Continued on page 27)

Ampex Prepares 2 Ideas
For Xmas Season Selling

SAN FRANCISCO — Ampex’s
magnetic tape division has come
up with two ideas for the fall
holiday season to stimulate sales.

It has introduced a 40-minute
low noise extended range blank
cassette in the 362 series at $2.25
list. It is packaged in a Norelco-
type plastic box. The 362 series
also includes a C-60 at $2.95 and
a C-90 at $3.95.

(According to the company, the
362 series has a virtually flat
frequency response at up to 10,000
cycles and has a new tape formula
which features smaller, more

T S A R T A AT AL DA

ITA SLATES TREASURY
MEETING ON SURCHARGE

NEW YORK—The International Tape Association (ITA) is
meeting with officials of the Treasury Department Thursday (14)
in Washington in an effort to gain industry exemptions to the 10 per-

cent import surcharge.

Larry Finley, executive director of the ITA, said “exemptions
are being sought only on audio and video tape equipment and com-
ponents used in the manufacture of these products in the U.S.”

Finley, Larry Pugh of Ampex’s consumer equipment division,
Gerald Orbach of JVC, Jim LeVitus of Car Tapes, and Warren
Troob, legal counsel of ITA, will meet with Eugene T. Rossides, as-
sistant secretary of the treasury, to outline the organization’s program.

The ITA is also holding a meeting in the New York Plaza Hotel
Wednesday (13) to discuss methods of combating illegal duplication.
Frank MclLaughlin, director of industry relations, office of con-

sumer affairs, will speak.

Finley has also announced that three companies have joined the
ITA, including Robins Industries, Irish Magnetic Recording Tape
and RCA’s magnetic products division.

O OO O O O O M O
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densely packed particles of gamma
ferric oxide. It provides more
magnetic particles per unit area,
exposing more particles to the
recording head and resulting in
higher output and a broader band
of audible frequency.)

The second idea, aimed at the
consumer (via the dealer), is a
library box (storage container)
outfitted with six C-60 blank cas-
settes (361 series). To achieve a
30 percent savings, consumers re-
ceive free two C-60 cassettes and
library box when he purchases
four more C-60 cassettes.

The dealer can order the pro-
motion in shipper-display cartons
which hold 12 library boxes, said
Jim Lantz, sales manager of con-
sumer products. The program con-
tinues through Dec. 15.

Lantz is also continuing a blank
tape promotion in conjunction
with Ampex’s consumer equipment
division, with a dealer receiving
six C-60 cassettes with the pur-
chase of three different portable
cassette recorders.

It is not the first time the com-
pany’s magnetic tape division has
made use of sister divisions to
promote tape. Another time, Lantz
tied in with Ampex Stereo Tapes
to offer two prerecorded cassettes
with four C-60 blanks.

“We're moving more and more
intc  intra-company promotions
with both equipment and prere-
corded tape divisions,” Lantz said.
Ampex realizes it has an advan-
tage other companies lack in pro-
motion and merchandising by
marrying products in separate de-
partments, Lantz said.

www.americanradiohistorv.com

BASF Seeks More
Retail Sales Qutlets

BEDFORD, Mass. — BASF is
expanding its marketing to develop
new sales in mass merchandising
locations and non-hi fi specialty
markets.

Increased expansion will take
place in the company's three re-
gional offices: Los Angeles, Chi-
cago and New York. Sales per-
sonnel will be added to existing
staffs in an effort to broaden
BASF’s distribution scope, said
Tom Dempsey, marketing and sales
vice president.

First step in that direction was
the hiring of Gary Raasch, sales
co-ordinator, in Los Angeles. He
will assist Pat Kenny, western re-
gional sales manager. in pursuing
new retail avenues for the com-
pany’s blank cassette and cartridge
lines.

“We have established a quality
name in the audiophile market.”
Dempsey said, “and now we'’re

working in the mass consumer
area.”

The plan is to establish an image
in mass merchandising chains. ex-
pand its distribution, broaden re-
tail avenues and build the BSAF
name in speciaity shops and mar-
kets, according to Dempsey.

The company will attack the
mass dealer area with full blank
tape lines in cassette, including
chromium dioxide and gamma fer-
ric, 8-track blanks in 32, 64 and
84-minute lengths, video tape and
a variety of open reel products.

To support the program, BASF
recently introduced a new cassette
transport system designed to elimi-
nate the problem of jamming. The
innovation made its debut as a
technological breakthrough for the
chromium line.

Dempsey said the “no-jam™ fea-
ture is internal and in no way
alters the conventional outer design

(Continued on page 23)

a u d | brings you

the world's
best buyin
automatic
tape splicers
(shown here

in cassette
operation).

THE ELECTRO SOUND 200

AUDIOMATIC CORPORATION 915 Westchester Ave., Bronx, N.Y. 10459 (212) LU9-3500/Cable: AUDIOMATIC

WRITE FOR
YOUR FREE
CATALOG!

ASK THE MAN WHO KNOWS

. . . what's new in domestic and imported
cartridges . .
needed with Pfanstiehl’'s new cartridge catalog.

Phanatieh!

FACTORY-TO-YOU SALES REPS.

KNOW all about cartridges and will
simplify your merchandising probiem!

PFANSTIEHL ¥ KNSR fois°25ase

. and how to identify what's

BOX 498

Lowest Prices

COLUMBIA

Records & Tapes

Reel to Reel AR - Pl
8 Track & Cassettes .. . %379
$4.98 LP.s SRR Sl * R
$5.98 L.P.’s $3.05
Singles uiiacaisia i ey F .49

Including New Releases.

ACANDY STRIPE

17 Alabama Ave
Island Park, N.Y, 11558
(516) 432-0047-0048

Member of

rap-

PINCH ROLLS and
PRESSURE PADS

Buy Direct From Manufacturer
Standard Sizes in Stock! o
® Sificone Or Urethane Pinch Rolls 3
B Four Lb. Density Foam Heat o
Tested Pressure Pads
B Specials Made To Order

TROY MACHINERY CORP.

114 Beach 5t.. Rockaway, M. ). 07866
201 BIT-4456

21


www.americanradiohistory.com

| Tape Cartridge

Audio Devices Expands Sales
Force to Broaden Mart Share

GLENBROOK, Conn. — On the
theory that the economy is bound
to show more zip in 1972, Audio
Devices is developing a more ag-
gressive posture in pursuit of busi-
ness.

One concept that apparently has
caught the eye of Bill Goldstein,
vice president of marketing and
sales, is a deeper penetration in the
consumer marketplace.

He has appointed six regional
consumer sound managers, sta-
tioned in Boston, New York,
Rockville, Md., Dallas, Niles, Ill.,
and Glendale, Calif., and has bol-
stered the company’s sales repre-
se}ntative organization from 14 to
23.

Audio Devices is attacking the
consumer marketplace with several
product lines, including a Capitol

Japanese Govt. OK’s
Standard/Superscope

LOS ANGELES—The Japanese
government has approved the pro-
posed acquisition of Standard Ra-
dio Corp., manufacturers of am-
plifiers and tape recorders, by Su-
perscope, Inc., for an undisclosed
sum,

Superscope, exclusive distributor
of Sony tape recorders in the U.S.,
has to comply with “certain condi-
tions” before Oct. 20 to complete
the transaction, according to
sources in the Japanese govern-
ment.

A Superscope subsidiary, Ma-
rantz Co., wants to acquire a 50
percent interest in Standard Radio,
which supplies some products to
Marantz.

Sony recently sued Superscope in
Federal District Court here seek-
ing clarification of its distribution
contract with Superscope (Billboard,

Oct. 9). According to Joe Tushin-
sky, president of Superscope, there
are no plans by his company to
market Standard’s tape recorders
in the U.S.

Standard Radio, which exports
about 80 percent of its production,
has annual sales of approximately
$33 million. According to an of-
ficial at Japan’s Ministry of Inter-
national Trade and Industry, busi-
ness at Standard has been decreas-
ing because of the dollar-yen crisis
and Lear Jet canceling an export
contract for car stereos.

Officials at Standard Radio said
the proposed agreement with Su-
perscope required it to double its
capital to $1.7 million and called
for distribution of its stereo am-
plifiers, under the brand name of
Marantz, in the U.S. and Europe
by Superscope’s sales network.

We doit all.

Evarything in custom r
12" racords . . . 4 an

fabricate and print your ja

ord pressing and tape duplicating — 7

g, labels,

Coast-to-coast plants to serve you — fast, economical service.

One call does it all (212) 581-5641

IN-CARTRIDGE
DUPLICATOR

STM-1600 MASTER

P R

8-TRACK HIGH SPEED

PRICE: STM-1600 MASTER $1950.00
MASTER & SLAVE SHOWN & ONE

\:> - “ussms®  OPERATOR WILL DUPLICATE UP TO
S 480 CARTRIDGES PER 8-HOUR
STM-1610 (SLAVE MODULE) SHIFT.

WRITE OR PHONE FOR THIS AND OTHER EQUIPMENT.

|NTRODUCING

SPECIAL FEATURES

= 8 TIMES NORMAL PLAYING TIME

& AUTOMATIC STOP ON ALL UNITS

e FOOTAGE COUNTER ACCURATE
TO 1 SEC.

e UP TO 10 COPIES SIMULTANE-
ousLY

¢ NAB STANDARD EQUALIZATION

¢ MINIMUM 45 db CROSSTALK
REJECTION

e ALL TRACKS RECORDED SIMUL-
TANEOUSLY

STM-1610 SLAVE. . $1345.00

810

ELECTROMNICS

WILMINGTON,
TELEPHONE AREA CODE 302-652-1303

EAST 13 TH STREET

DELAWARE 19801

mod line of black cassettes (30,
60, 90 and 120-minute lengths),
cartridges (32, 40, 64 and 80) and
open reels (5 and 7-inch); five dis-
play units, three counter and two
floor, for tape products; and pack-
aging the mod line in blister-paks
and three-paks. It also plans to in-
troduce a premium line of cas-
settes, cartridges and open reel
products by June 1972.

To expose its consumer products
in foreign markets, Audio Devices
has established an international
division, directed by Tony Cunha,
and is making plans to pursue the
Canadian market, which Gold-
stein feels is 7 to 10 percent of the
U.S. market in tape volume.

Before beginning its campaign
to woo consumers, the company
has taken several steps to stream-
line itself, like:

® Making use of Capitol Rec-
ords sales force to open new dis-
tribution avenues for blank tape
in music locations.

® Turning over its physical dis-
tribution—warehousing— to Capi-
tol in Boston, Dallas, Atlanta, Chi-
cago, Detroit, Glendale, Calif., and
Toronto, Canada.

® Establishing a special sales
services department under Bill
Dawson, national sales manager,.
and Dave Chapman, marketing
services administrator.

Goldstein has also mapped a
marketing campaign to support
the sales drive, which in the last
fiscal year (July 1970 to June
1971) has “slightly more than
doubled our sales in consumer
goods from the previous period,”
he said.

Sees Sales Doubling

The sales volume does not in-
clude efforts in video, education
and government contracts. Gold-
stein estimates that sales volume
for the current fiscal year “will
double again in consumer prod-
ucts” chiefly because “we’re pay-
ing more attention to the consum-
er area” and because “we see the
economy rebounding on an indus-
try-wide basis.”

Among the promotions respon-
sible for the company’s improved
share-of-market were a radio cam-
paign, talent contests and increased
manufacturing capability, Gold-
stein believes.

The radio-talent drive has been
the most important factor, he
said, and plans call for expanding
the program to cover 40 major
markets in two years.

Audio Devices used radio ad-
vertising to merchandise its con-
sumer products, beginning at
WKNR, an AM station in Detroit.
The ad program-talent contest
works on a distributor-dealer-con-
sumer level to find new music
talent.

Goldstein is buying radio spots
—about 300 in each city—in Bos-
ton, Pittsburgh; Washington, D.C.;
Indianapolis, Dallas and San Diego
to plug consumer products, with

(Continued on page 27)

RCA, EMI SLATE
EUROPE RELEASE

LONDON—RCA and EMI Rec-
ords are planning quadrasonic car-
tridge releases in Europe, begin-
ning this month.

RCA is issuing about 50 titles
from its catalog, with all being
imported from the U.S. Additional
product will be released at regular
intervals.

EMI is releasing a series of four-
channel titles by the end of the
year, primarily in classical and pop
music, according to Ron White.
assistant managing director. Price
of the quadrasonic cartridges is
undetermined.

R
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ITape

Cartridges

(Based on Best Selling LP’s)

Week Week Title, Artist, Label (Duplicator) (8-Tr. & Cassette Nos.)

This  Last
11
2 3
3 2
a4
5 7
6 5
7 6
8 8
9 9

10 —

1 1

12 13

13 —

14 10

15 12

16 21

17 18

18 16

19 2

20 u

21 23

2 17

23 —

24 19

%5 15

% —

271 %

8 27

2 —

30 29

31 3

32 30

33 25

4 35

35 33

% 24

37 28

LT J—

39 3

0 4

a1 38

2 2

43 36

4 50

5 3

46 " 48

47 47

8 46

49 45

50 —

EVERY PICTURE TELLS A STORY
Rod Stewart, Mercury (MC 8-1-609; MCR 4-1-609)

IMAGINE
John Lennon, Apple (8XT 3379; 4XT 3379)

TAPESTRY
Carole King, Ode ‘70 (A&M) (8T 77009; CS 77009)

SHAFT
Soundtrack/lsaac Hayes, Enterprise/MGM (EN8-2-5002; ENC 2-5002)

CARPENTERS ,
ABM (8T 3502; (S 3502)

EVERY GOOD BOY DESERVES FAVOUR
Moody Blues, Threshold (M24805; M24605)

RAM
Paul & Linda McCartney, Apple (8XT 3375; 4XT 3375)

WHO'S NEXT

W{lo, Decca (6-9182; (73-9182)

MASTER OF REALITY

Black Sabbath, Warner Bros. (Ampex M82562; M52562)

TEASER & THE FIRECAT
Cat Stevens, A&M (8T 4313; (S 4313)

BARK
Jefferson Airplane, Grunt (P8 FT 1001; PKFT 1001)

BLESSED ARE . . .

Joan Baez, Vanguard (J86571; J56571)

SANTANA

Columbia (CA 30595; CT 30595)

SOUND MAGAZINE

Partridge Family, Bell (Ampex M86064; M56064)

MUD SLIDE SLIM AND THE BLUE HORIZON
James Taylor, Warner Bros. (Ampex M82561; M52561)

(For God's Sake) GIVE MORE POWER TO THE PEOPLE
Chi-Lites, Brunswick (Ampex M 84170; M 54170)

BARBRA JOAN STREISAND
Columbia (CA 30792; CT 30792}

5th
Lee Michaels, A&M (8T 4302; (S 4302)

JESUS CHRIST SUPERSTAR

Various Artists, Decca (6-6000; 13-6000)

WHAT’S GOING ON

Marvin Gaye, Tamla (T81310; M75310)

ARETHA’S GREATEST HITS

Aretha Franklin, Atlantic (Ampex M88295; M58295)
A SPACE IN TIME

Ten Years After, Columbia (not available)
RAINBOW BRIDGE

Jimi Hendrix/Sountrack, Reprise (Ampex M82040; M52040)
AQUALUNG

Jethro Tull, Reprise (M8 2035; M5 2035)

DONNY OSMOND ALBUM

MGM (GRT 84782; 54782)

CAHOOTS

Band, Capitol (BXW 651; 4XW 651)

POEMS, PRAYERS & PROMISES

John Denver, RCA Victor (P8S 1711; PK 1711)

THE SILVER TONGUED DEVIL & 1

Kris Kristofferson, Monument (GRT 830679/530679)
GOING BACK TO INDIANA

Jackson 5/Tv Soundtrack, Motown (M 742 F; M 742 ()
ONE WORLD

Rare Earth, Rare Earth (R-8-1520; R-75520)

SURF’S UP

Beach Boys, Reprise (Ampex MB86453; M56453)
STICKY FINGERS -
Rolling Stones, Rolling Stones (M859100; M559100)
ANOTHER TIME, ANOTHER PLACE

Engelbert Humperdinck, Parrot (Ampex M 79848; M 79648)
TRAFALGAR

Bee Gees, Atco (Ampex M87003; M57003)

4-WAY STREET

Crosby, Stills, Nash & Young, Atlantic (Ampex M82-902; M52-902)
LIVE IN CONCERT

James Gang, Dunhill (GRT & Ampex 8022/733; 5022/733)
CHICAGO TRANSIT AUTHORITY

Columbia (1810 0726; 1610 0854)

GRATEFUL DEAD

Warner Bros. (Ampex M81935; M51935)

TEA FOR THE TILLERMAN

Cat Stevens, A&M (8T 4280; (S 4280)

WELCOME TO THE CANTEEN

Traffic, etc., United Artist (U8323; K0323)

CLOSE TO YOU

Carpenters, A&M (BT 4271; (S 4271)

HOT PANTS

James Brown, Polydor (8F 4054; CF 4054)

ARETHA LIVE AT FILLMORE WEST

Aretha Frankiin, Atlantic (Ampex M87205; M57205)
NEW RIDERS OF THE PURPLE SAGE

Columbia (CA 30888; (T 30888)

PARANOID

Black Sabbath, wWarner Bros. (Ampex M81887; M51887)
FIREBALL

Deep Purple, Warner Bros. (Ampex M82564; M52564)

ISLE OF WIGHT/ATLANTA POP FESTIVAL
Various Artists, Columbia (GA 30911 & GA 30922;
GT 30911 & GT 30922)

BEST OF

Guess Who, RCA Victor (P8S 1710; PK 1710}
UP TO DATE

Partridge Family, Bell (Ampex 86059; 56059)

SURVIVAL _
Grand Funk Railroad, Capitol (4XW 764; 4XW 764)

Billboard SPECIAL SURVEY For Week Ending 10/16/71
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Tape Cartridge

Columbia Audio Girds For 4-Channel Future

NEW YORK—As more and
more industry talk centers on
four-channel, one thing is reason-
ably clear: Columbia’s Masterwork
Audio division is well entrenched
with its quadrasonic products.

This striking fact has emerged
from all the chatter within the
tape business.

Leading the four-channel parade
are four models in the SQ series:

440 receiver at $199 with AM-
FM radio, four amplifiers and
four pre-amplifiers. It has inputs
and outputs for a decoder and
output for four speakers. It has
the capability of playing four-
channel tapes (discrete or matrix)
and when added to a record
changer and decoder can play
quadrasonic disks. It has cartridge
capability anad inputs for open
reel.

Model SQ-442 at $249 is the
same unit as the SQ-440 but with
two speakers. Model SQ-444 is
also the same unit but with four
speakers at $299.

Model SQ-40, at about $79, is
a decoder which will be available
in limited quantities this month
or early next, with initial produc-
tion to be manufactured in the
U.S,, said Milt Selkowitz, director
of Masterworks.

(Sony is manufacturing its own
SQ decoder but using the CBS
circuitry. It will be marketed in
both Japan and the U.S., the lat-
ter in competition with Columbia.
In short, Columbia’s SQ concept
is compatible with any decoder.)

All of Columbia’s quadrasonic
equipment is oriented toward both
disk (matrix) and tape disecrete).

“SQ is truly compatible with
existing home, broadcast and stu-
dio equipment,” Selkowitz said.
“An SQ record, for example, will
play like a regular two-channel
stereo disk on any system equipped
for standard stereo.

“Add an SQ decoder (plus the
additional two speakers and stereo
amplifier) and you get quadrasonic
sound,” he said. “And since SQ
works within the normal frequency
range, SQ records can be played
over the air with existing equip-
ment and received in the home as
four-channel sound by listeners
with a decoder.”

Columbia will be adding to its
quadrasonic line in 1972, including
a decoder with a second amplifier
(SQ adaptor) and two or three
self-contained cartridge units.

Selkowitz is thinking of an 8-
track line in the $200 and up
category (with speakers) incorpo-
rating input and output jacks for
disks.

“The marriage of tape and disk
is obviously important,” he said,
“whether it's a compact system, a
four-channel model or whatever.”
Masterwork will be adding more

BASF Sales Outlets

® Continued from page 21

of the cassette. It is expected to
aid in reducing problems of wow
and flutter.

He believes there will be a big-
ger market for chromium-coated
tape by June or July of 1972. “At
that time just about every manu-
facturer will have equipment capa-
ble of playing chromium dioxide
product (by adding bias switches),”
he said.

Also adding steength to his
argument of increased sales, Demp-
sey feels the entire tape market is
“ready to break loose.” He is con-
fident the economy is emerging
from the doldrums and the final
months of this year could be a
springboard for happier times in
1972.

Dempsey is projecting a 15 to
20 percent sales gain for the blank
tape industry next year and sees
all phases of the industry gaining,
including prerecorded tape and
equipment. “We're getting sales
action for tape from music dupli-
cators, and that gives us a bullish
posture.”

compact systems next year combin-
ing cartridge player, AM-FM radio,
speakers and phonograph.
Columbia Records is releasing
a series of SQ quadrasonic records
and four-channel cartridges at $1

more than sterea disks. “The rec-
ords will play in two-channel
stereo, with nothing missing from
the sound, until the consumer
builds up for four-channel,” Selko-
witz stated.

“What we have to remember
about four-channel,” he added, “is
not to prematurely kill the market
before the consumer and dealer is
really aware of the concept.

“Quadrasonic equipment must

be compatible. A flood of hard-
ware at a wide range of prices
easily can frighten retailers.”

Selkowitz believes that although
consumers are not alarmed by a
$400 price tag for a complete
quadrasonic system, he doesn’t an-
ticipate a mass market for four-
channel until “fall of 1972 at the
earliest.”
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Instrument Systems Corp.
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the best way to keep peace in
the family was to offer a ‘his'
and 'hers’' cassette music system.

So, we gave him the Concord F-140 Stereo Cassette
Recorder with Endmatic® At home it can be hooked into
his' hi-fi set-up. At the beach, ‘her’ recorder operates on
batteries as a complete, self-contained stereo system.

It has high power stereo amplifiers and acoustically
matfched speakers with built-in stereo sound deflectors.
It has two VU meters, 3-digit tape counter, plus head-
phone jack. And Endmatic provides complete automatic
shutoff af the end of the cassette. At $99.79 this dealer
will be bringing peace to more Chicago families.
Concord division, Benjamin Electronic Sound Corp.,
rarmingdale, New York 11735/a subsidiary of

BENJAMIN |
CONCORD

—

Prices Subject to Change Without Notice.

CONCORD 'we're making better things for your customers
to listen to...because we listened to you.'
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largest su ppher

MARTIN AUDIO

Tape Cartridge

e Peoria Retailer’s Canny Management
Accelerating Single Store’s Gross

PEORIA, IlIl.—William Curtis’ greater emphasis is being placed by making them bring in any

PIONEER SX-990 AM/FM MULTIPLEX
STEREO RECEIVER

e Yy

formula for dealing with the drag-
gy economy is to expand inter-
nally and make one store produce
as much volume as two or three
did a year ago.

on hi fi component equipment.

e Training servicemen to per-
form double duty as salesmen.

e Hiring counter girls who
know the prerecorded tape tastes

player they try to buy parts for.

e Maintaining higher prices on
equipment by being the main ser-
vice warranty station in the mar-
ket.

A Full 100 W at 8 ohms over a frequency response from 10 to a fantastic _Thus, the past year has found of the corppany’s predominantly o Stqcking high-profit acces-
100,000 Hz. Advanced solid state circuitry with Field Effect Transistor and ~ him: . youthful clientele (80 percent of  sories, like headphones, and trad-
Integrated Circuits and a 4-gang variable capacitor — for significantly @ Doubling the volume of the software sales are in rock music). ing up customers to quality speak-
superior_sensitivity and limiting. Two tuning meters, an unusually wide ~ Original Canton, III, tape store _ ¢ Utilizing trade-out promo- ers. .
range of inputs and outputs and precise tone controls. Meticulously engi-  through purchasing his own build- tions. ) ) In short, Curtis has learned
neered. Stunningly styled. Truly a technological masterpiece! ing and guiding the operation with ¢ Beating bootleggers by being  many tricks since starting his busi-
the nSucleu§ of_veteran personnel. girst in the market to promote ness five years ago in a Canton
A /Leasin e Stepping into the manage- udget tapes and discouraging con- garage with 12 Muntz 4-track
ALL MAJOR BRANDS SEEES SEFVICE 9 ment of the Peoria store, where sumers from buying stolen players players.

MARTIN AUDIO CORP. . |r_1u | 265-6470

Profiled in Billboard almost a

year ago (Sept. 26, 1970), Curtis
at that time had figured on ex-
pansion. He had already re-
trenched from a truck operation
calling on stores all over southern
Illinois.

But about the only similarity

between then and now is the sales
success of his top auto 8-track
unit at $79.95, including two
speakers. Today, Curtis’ staff is
far more likely to trade up the
customer to $11.95 Utah speakers,
or maybe even a $39.95 pair of

Utah or Truesonic speakers.

More than likely, the customer
will be pitched on a home unit,
too, where Curtis’ best margins
exist. He has Pioneer models such
as the SX990 selling for as high
as $269.95 (a stereo receiver) and
reports his best home model to be
Electrophonic’s AM/FM multiplex
phono changer/8-track combina-
tion. “We're the only self-servicing
dealer in the area and can get $20
more than the discount stores show-
ing the same brands.”

Other major sellers are universal
mounts or slide mounts so players
can go from auto to home. “We
don’t even promote car mounts
anymore and have it even on our
low-end $49.95 Automatic Radio
car unit,” he said.

Most car stereo customers to-
day, Curtis said, have had at least
one player stolen. He claims that
as high as 50 percent of parts re-
quests are for stolen machines.
“We make customers bring in
players by telling them we need
to know what kind of power plug
or mounting bracket the player re-
quires. This way, we see the player
and can compare it to a ‘hot list’
we maintain. We’ve helped police
recover many players.”

(Continued on page 27)

Tape
Happenings

Car Tapes, Chatsworth, Calif,,
has passed along the 10 percent
import surcharge to consumers.
George Sayles, executive vice pres-
ident, admits the surcharge has not
hurt sales, but the dock strike con-
tinues to affect the company. It
recently chartered a DC-8 to bring

Here's why November 28th and will Are there different credenza model in e handise from Hawaii, . -
First of all it's a great be re-run the next two models? beautiful Spar!lSh IntraTour, a divjsion of.lntra, Ltd.,
idea . . . a quality deck consecutive Sundays. There's a fully amplified ~ hardwood. Think about Los Angeles, is offer:ng _sFokg:n
that plays twelve 8 track Third, we plan to provide Telex 8 Track Changer how the Telex 811 R ;’;’i‘;rgd f::s‘\f}‘eeg;fpes ‘OK;’:g“SI:“‘QS:
cartridges automatically plenty of the right kind of Cartridge Recorder is a mest Corp. “Hudson, Mass.. has
four different ways. But in-store materials including natural sell-along. moved its manufacturing plant and
even better is the fact that window banners, counter , . offices to a larger facility.

it really works . .. cards, consumer ad But we’re not stopping gngATzl;?w is ?ﬁt‘ﬁ;’é’gN&t tlhse
beautifully . ..smoothly ... preprints and tie-in slicks. there 17. " Motorola’s consumer prod-

. . Immediate delivery is the
Immediate delivery key this Christmas and
Fourth, we're not kidding . Telex delivers. TOpp Adds FOUl’
Consumer campaign when we say we can give  with optional matching Immediately. And not 5 .
Second, we're launching you immediate delivery. speakers. There's also a  just the new changer. Juheﬂ'e Unrl's
a sizeable pre- Christmas In time for Christmas. preamp version and a But aiso consoles, MIAMI—Topp Electronics has
consumer campaign in portable phonographs, introduced four portable cassette
You'“ Hear MOre From recorders in its Juliette line.
hard-hitting Sunday . CTP-2018 monaural record/
Supplement advertising So turn on our music playback at $54.9g, CTP-2034
CALL THE TELEX HOT LINE COLLECT (800) 328-4808 a fourth record/playback model.
24 OCTOBER 16, 1971, BILLBOARD

efficiently . . . test after (Continued on page 26)

test for more than a year.

top Metro Markets. A headphones and 8 track
i i changers and recorders. The line includes the following

campaign featuring ; g  The

incorporating a dealer l E L IE E® machines. The_y'” turn monaural record/playback  with

listing. The first ad breaks 9600 ALDRICH AVENUE SOUTH, MINNEAPOLIS, MINNESOTA 55420 YOU OR to profit. AM-FM radio at $79.95, a hand-

held micro executive cassette, and

www americanradiohistorv com
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THE LAST TIME
CHUCK MANGIONE
LED THE

HE LED THEM

RIGHT UP THE CHARTS.

EVEN FURTHER.
TOGETHER.

"Friends & Love,” Chuck Mangione's first live
concert album with the Rochester Phitharmonic,
was not only a unique synthesis of jazz, rock,
blues and soul, it was also a very moving ex-
perience. [tmoved right up the charts and stayed
there for 19 weeks.

Chuck has harnessed the same forces that
created that first album to create a second 2-
record, live concert set. It's called “Together,”
and it picks up where “Friends & Love" left off.
It's the same group of solid, inventive musicians
playing the same brand of startling, innovative
music. Together.

Maybe “Friends & Love" proved that people
are finally ready for music that doesn't fit any of
the conventional labels. Or maybe it just proved
that people simply like listening to good music,
no matter what it's called.

One thing's for sure, that first album proved
that people are ready for Chuck Mangicne, his
band, and the Rochester Philharmonic. “To-
gether,” on Mercury.

CONER o

SRM-2-7501 8-Track MCT8-2-7501 Musicassette MCT 4-2-7501

2-RECORD SET—LIVE

www americanradiohistorvy com

THIS TIME THEY’RE GOING

o2

¥
ki
o

ROCHESTER PHILHARMONIC,

From The Mercury Record Corporation Family of Labels / Mercury, Philips, Fontana, Smash, Vertigo, A & R, Dial, Mister Chand, Odax, Peachtree.
A Product of Mercury Record Productions, Inc. / 35 East Wacker Drive, Chicago, lllinois 60601 / A North American Philips Company.
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Soul

Soul Sauce

BEST NEW RECORD _
OF THE WEEK:

"Walk Right
Up fo
the Sun”

DELFONICS
(Philly Groove)

y -\ B
By ED OCHS

SOUL SLICES: Remember when “going solo™ meant splitting
from the group—budding was the word if there was genius that
couldn’t be kept down—and going at it alone? At Motown David
Ruffin, Eddie Kendricks, Diana Ross and G. C. Cameron (of the
Spinners) have all moved into a solo role, subtly expanding the roster
while doubling business potential. Now, Like Donny Osmond,
Michael Jackson stays firmly with the Jackson Five and goes solo
with “Got to Be There.” Meanwhile, the Temptations have gelled
long enough to pose for new publicity glossies, biographies, and the
lineup reads: Melvin Franklin, Otis Williams, Dennis Edwards, Rich-
ard Street and Damon Harris. Of Harris, who has replaced the irre-
placeable Kendricks at tenor, the word is that the fit is perfect, and
the Temps will scrape “Cloud Nine” with their next single, “Superstar,
Remember How You Got Where You Are.” Other news: The Temps
and Jackson Five, all 10 of them, poured on stage together singing
“Get Ready” at the Black Expo in Chicago; “Greatest Hits” from
Stevie Wonder and the Jackson Five are in the works, as well as LP’s
from the Tops, Supremes & Four Tops and Temps, and Martha
Reeves’ “Bless You” and Popcorn Wylie’s “Funky Rubber Band” are
growin’ things. . . . New Stylistics: “You Are Everything,” on Avco.
... Distributors TDA Alistate in Chicago has reactivitated their USA
label and Alonzo King will handle the enthusiasm for Jackie Ross’
“Man Is Born” and the Lost Weekend’s “Trouble.” USA’s first LP
is vintage Freda Payne, “In Stockholm.” . . . Breakouts: Denise
LaSalle, Laura Lee, Marvin Gaye, Stevie Wonder, Freddie North,
War, New Birth, Staple Singers, Jean Knight, Freda Payne, Chi-Lites,
Luther Ingram, Lou Rawls, 8th Day, Johnnie Taylor, Isleys, Z.Z. Hill.
. . . Album Happenings: Jimi Hendrix, “Rainbow Bridge” (Reprise);
Jackson Five, “Goin’ Back to Indiana” (Motown); Santana, (Colum-
bia); Quincy Jones, “Smackwater Jack” (A&M); B.B. King, “In
London” (ABC); Sam Cooke, “Soulin’ Sam Cooke” (Cherie); Be-
ginning of the End, “Funky Nassau” (Alston); Bobby Womack,
“Communication” (UA); Jimmy McGriff, “Black Pearl” (Blue Note);
Chi-Lites, “More Power to the People” (Brunswick); Percy Mayfield,
“Blues and Then Some” (RCA); Bobby Hutcherson, “Head On”
(Blue Note); Elvin Jones, “Genesis” (Blue Note); Buddy Miles, “Live”
(Mercury); “Soul to Soul,” (Atlantic); Miracles, “One Dozen Roses”
(Tamla); Grant Green, “Visions” (Blue Note); Billy Preston, “I Wrote
a Simple Song” (A&M); Isley Bros., “Givin' It Back” (T-Neck).

*x X* *

ON THE HOTLINE: There may be a thin line between love
and hate, but one hit remains insufficient evidence to warrant an
LP yet by the Persuaders. To ease the pain of proof for Atlantic’s
herd of unheards, the label welcomes back the one-two punch of
Sam & Dave wailing “Don’t Pull Your Love” and Aretha Franklin
begging all to *“‘Rock Steady,” new singles for the charts. Donny
Hathaway’s next LP will be “Live at the Troubadour,” Wilson Pickett
and Roberta Flack are also due soon with LP's, and Howard Tate’s
first single for the label sounds like “Burglar.” Juggling Jerry Green-
berg will put them all in the air and balance the fare with the ex-
pertise that keeps Atlantic’s soul blood circulating. . . . . Freddie
Scott’s on Vanguard with “Guess God Wants It This Way.” . . .
Excuse me, the next Kool & the Gang single will be “N.T.” from
their “Live at PJ’s™ album. . . . The Fifth Dimension have the hit,
but Betty LaVette has unusual class with her reading of “Never
My Love.” It's on TCA’s New Moon label, and a sweet surprise.
. . . Soul Sauce Picks & Plays: Hot Sauce, “I'll Kill a Brick” (Volt);
Glass House, “Look What We've Done to Love” (Invictus); Jean
Knight, “You Think You're Hot Stuff” (Stax); General Crook, “*What
Time It Is” (Down to Earth); O.C. Smith, “Help Me Make It Through
the Night” (Columbia); Mary Wells, “I Found What I Wanted”
(Reprise); Tyronne Davis, “You Keep Me Holding On™ (Dakar);
Donnie Elbert, “Where Did Our Love Go” (All Platinum); Sisters
Love, “Bigger You Love™ (A&M); Bobby Bland, “Shape Up or Ship
Out” (Duke); Chi-Lites, “Have You Seen Her” (Brunswick); Eddie
Kendricks, “I Did It All for You™ (Tamla); Rasputin’s Stash, “Mr.
Cool” (Cotillion); Patti & the Lovelites, “The Way You Treat Me”
(Love-Lite); Reggie Garner, “Blessed Be the Name” (Capitol); In-
trigues “To Make a World” (Yew); Honey & the Bees, “Gonna Take
a Miracle” (Josie); Henry Shed, “Bend Me, Shape Me™ (Cream);
Gloria Walker, "My Precious Love"” (People); Curtis Mayfield, “Get
Down” (Curtom); Ohio Players, “Pain™ (Westbound); 100 Proof,
“90-Day Freeze” (Hot Wax). . . . Strong reaction on the South
and Midwest to Betty Adams’ “Make It Real” on Allen Orange’s
Notes of Gold label. . . . Jack Hammer to Motown’s Soul label
with “Colour Combination.” And Finley Brown’s on Stax’s Enterprise
label with “Double Dealin’ Woman.” . . . Following the Delfonics,
Intruders, 8th Day and Detroit Emeralds into the Apollo, starting
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Soul Singles

% STAR Performer—LP‘s registering greatest proportionate upward progress this week.

This Last TITLE—Artist, Label & Number Weeks on This Last TITLE—Artist, Label & Number Weeks on
Week Week (Dist. Label) (Publisher, Licensee) Chart Week Week (Dist. Label) (Publisher, Licensee) Chart

1 2 THIN LINE BETWEEN LOVE AND HATE.10 26 19 ALLMY HARD TIMES. .............. 5
Persuaders, Atco 6822 Joe Simon, Spring 118 (Polydor)
(Cotillion/Win or Llose, BMI) (Cape Anne, BMI)

21 MAKEITFUNKY,Partl. . ... . ... . 8 27 28 MacARTHUR PARK ................ J
James Brown, Polydor 14088 Four Tops, Motown 1189 (Canopy, ASCAP)
(Dynatone, BMI) 28 27 GHETTOWOMAN ... .............. 6

ﬁ 6 TRAPPED BY A THING CALLED LOVE.. 9 B.B. King, ABC 11310
Denise LaSalle, Westbound 182 (Pamco/Sounds of Lucille, BMI)
eI G CEIeat EAD) 29 30 PIN THE TAIL ON THE DONKEY. .. ... 6

4 4 IF YOU REALLY LOVE ME. .. ....... 9 Newcomers, Stax 0099
Stevie Wonder, Tamla 54208 (Motown) (East/Memphis, BMI)

(Jobete, BMI) 30 18 SMILING FACES SOMETIMES.. . ..... 17

5 3 SPANISH HARLEM .. .. . . ... . 11 Undisputed Truth, Gordy 7180
Aretha Franklin, Atlantic 2817 (Motown) (Jobete, BMI)

(Progressive Trio, BMI) 31 31 APARTOFYOU. ... ............. 9

6 5 STICKUP ....................... 10 BrendsfkRrhelabulaticns KTcp S
Honey Cone, Hot Wax 7106 (Buddah) gﬁ,\'ff’m 408 {Jamie/Guyden) (Bandelmn,
(Gold Forever, BMI)

7 8 TIRED OF BEING ALONE. . . ... 15 ﬁ S0 RESPECT YOURSELF ............... 2
Al Green, Hi 2194 (London) (Jec, BAI) e e BAI)

8 7 BREAKDOWN, Part 1........... ... 10 33 33 WALKEASYMY SON .. . ... ....... 4
Rufus Thomas, Stax 0098 Jerry Butler, Mercury 73241
(East/Memphis, BMI) {Butler, ASCAP)

9 9 THE LOVE WE HAD (Stays on My Mind) .11 34 36 HOT PANTS, I'M COMING, COMING,
Dells, Cadet 56B3 (Chess/Janus) I'M COMING . ... ... ... ..... 4
(Chappell/Butler, BMI) (B[;)bby Byrd,B Br;ywnstone 4203 (Polydor)

10 11 0 ynatone, BMI
:g:jﬂxi ?&TVL?”CRAWL 6 35 35 LOOK WHAT WE'VE DONE TO LOVE. ... 3
8th Day, Invictus 909.8- .(C'a.p}f.oi) """" Glass House, Invictus 9097 (Capitol)
(Gold Forever, BMI) THEME FROM SHAFT 1
11 12 WOMEN'S LOVE RIGHTS.. .. ... .. 11 @ T Isaac Hayes, Enterprise/MGM 9038
Laura Lee, Hot Wax 7105 (Buddah) (Stax/Volt)
(0 (Bt AT ¥y — wHeREDID OUR LOVEGO. . 1
12 13 YOUSEND ME . .. ... ... ... ... 7 Donnie Elbert, All Platinum 2330
Ponderosa Twins + One, Horoscope 102 (Jobete, BMI)
(All Platinum) (Higuera, BMI) 38 38 BLOOD IS THICKER THAN WATER. ... 6
By 4+ mner Ty BLES Eddie Floyd, Stax 0095
(Make Me Wanna Holler). .. ... .. .. 2 (East/Memphis, BMI)
AR Sy 1) X707 (A 39 39 I'LL LOVE YOU UNTIL THE END. .. ... 4
oA, Luther 1 , KoKo 2103 (Stax/Volt
14 10 CALL MY NAME, I'LL BE THERE. .. ... 8 ek iy <OK© 2103 (Stax/veln
V\\'IJIson gliv(i:()ett, Atlantic 2824 40 42 FUNKY RUBBER BAND 5
iz, " Popcorn Wylie, Soul 35087 (Motown)
15 15 BLACK SEEDS KEEP ON GROWING. ... 7 (McLaughlin/Ala-King, BMI)
Main Ingredient, RCA 74-0517 ’
(Ingredient, BMI) 41 32 IBETHEDONTLOVEYOU.......... 4
16 14 HUACKIN' LOVE ... ............. 8 Intruders, Gamble 4016
Johnnie Taylor, Stax 0096 (Gamble-Huff, BMI)
(Groovesville, BMI) 42 42 I'MSOGLAD. ... . ... ............ 3
ﬁ 21 SHE'SALLIVEGOT. . . . 9 Fuzz, Calls 179 (Roulette)
(erve_?ltjiae N})Erth,lf\AankianMll)ZOOA (Nashboro) (JAMF/Ferncliff/Sharleff, BMI)
tiirams, xcellorec,
! 43 45 BREEZIN' ..... .. . ... .. .......... 5
ﬁ 22 ALLDAY MUSIC. ... ... .. . 9 Gabor Szabo/Bobby Womack, Blue
ngcrhr};mw Artists 50815 (Far-Out, Thumb 200 (Tracebob/Unart, BMH
. 44 47 GROOVIN'OUTONLIFE. ... ... ... .. 3
19 17 AIN'T NO SUNSHINE. ... ... .. ... .. 15 Frederick 11, Vulture 5002 (Lizard)
(Bllr:lte\rhilt;trheéij\l)sussex 219 (Buddah) (Lizard, ASCAP)
20 20 GIVE THE BABY ANYTHING THE = = ﬁgsg:om WANTS TO GO TO ....... 3
BABY WANTS .. .. .. .. ... 6 Albert King, Stax 0101 (Deerwood, BMI)
Joe Tex, Dial 1008 (Mercury) (Tree, BMI) w —  YOU BROUGHT THE JOY 1
21 16 FEELSOBAD.. .. ... ... ... ...... 7 Freda Payne, Invictus 9100
:!Aar);/cpr;:;lr;:,feABBCN\l'}Soa (Gold Forever, BMI)
y i — YOU THINK YOU'RE HOT STUFF.... .. 1
Wy 2 ITSIMPOSSIBLE ... 5 o Jean Knight, Stax 0105
New Birth, RCA 74-0520 (Sunbury, ASCAP) (Malaco/Caralio, BMI)
23 25 SPILLTHEWINE. ... .. . 3 48 49 CHOKIN'KIND ... ................ 2
Isley Brothers, T-Neck 932 (Buddah) Z.Z. Hill, Mankind 12007 (Nashboro)
(Far Out, ASCAP) (Wilderness, BMI)
24 24 A NATURAL MAN . ... ... ... ..... 8 @ — | WANT TO PAY YOU BACK. ...... ... 1
Lou Rawls, MGM 14262 Chi-Lites, Brunswick 55458
(Berekofsky-Hebb Unltd., BMI) (Julio-Brian, BMI)
25 23 ANICKEL & ANAIL. ........ ... ... 8 50 — SHOWMEHOW. .. ... ... .. .. ... ... 1
0.V. Wright, Back Beat 622 (Don, BMI) Emotions, Volt 4066 (East/Memphis, BMI)

Tape Happenings

Shaw: Appoint

Black to FCC

e Continued from page 24

ucts division has appointed Roskin
Bros., Albany, N.Y., as its distrib-
utor. . . Boman Astrosonix,
Downey, Calif., is offering four
8-track units to the mobile home/
recreational field: BM-910 at
$51.95, BM-1100 in-dash with AM-
FM multiplex stereo radio at
$145.95. BM-900UN is a step-up
to the BM-1100 but with an AM

radio at $89.95, and the Sport 90
at $39.95. . . . Grolier Educational
Corp., New York, and CBS News
have formed a joint venture for
the sale of spoken word cassettes
to schools and libraries. Subscrip-
tions for the 36-set educational se-
ries is $239.50. It will be sold and
marketed by Grolier Educational
Corp.. publishers of Encyclopedia
Americana.

Wednesday (13); The Temptations Show. .

. . George Butler plans

to put together a Sickle Cell Anemia benefit at Carnegie Hall with
Blue Note talent. Artists will be recorded live with proceeds from
both recordings and concert going to Sickle Cell. Late October, early

November is the target for a concert date. .

. . Chairman of the

Board has been flipped to “Working on a Building of Love.” . . .
USA’s Alonzo King reads Soul Sauce. Do You?

WwWWww.americanradiohistorv.com

CLEVELAND — “Now is the
time for the President to demon-
strate his political wisdom by ap-
pointing a black or minority mem-
ber to the Federal Communications
Commission,” said NATRA presi-
dent Curtis E. Shaw to a group of
black businessmen here.

Shaw is forwarding to Mr. Nixon
a list of qualified candidates, and
their resumes, for the upcoming
openings on the Commission.

The term of commissioner Rob-
ert Bartley expires June 30, 1972;
commissioner Robert Wells is ex-
pected to resign soon to run for
Governor of Kansas; and the term
of commissioner Nicolas Johnson,
who Shaw called “the only man

(Continued on page 27)
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Soul

Hall Logs Mucho Mileage to
Gird Globe With Ampex Tapes

e Continued from page 21!

tape, we anticipate a strong year,
and certainly a big improvement in
cassettes, which were a major dis-
appointment in 1971. Sales in that
configuration have been at a stand-
still.

“But until recently the cassette
equipment hasn’t been for a music
medium, but rather spoken word.
However, refinements in hard-
ware and technical advances in
tape (high-energy, chromium-diox-
ide) have made it possible for cas-
settes to become more of a hi fi
medium.”

On new distribution avenues and
channels:

“It isn’t a secret that many com-
panies are working to find new
avenues of prerecorded tape dis-
tribution like direct mail, pre-
miums, representatives in specialty
markets, and so on.

“Like other firms, we are ex-
perimenting and searching for new
routes in reaching consumers.
Some will be successful and will
become part of our operating pro-
cedure; others will fail and we’ll
discard them.

“Premiums, for example, are
just another way of reaching the
mass consumer market. It creates
product desire and plus sales, es-
pecially for catalog product.

“We’re always searching for new
ways to expose tape, particularly
in specialty locations and non-
music channels. Our initial effort
with Kraft to release prerecorded
catalog titles in cartridges and cas-
settes has been extremely success-
ful, especially in creating exposure
for tape as a communications and
entertainment medium.

“We are in the process of de-
veloping other premium areas with
gas and oil companies, consumer
electronics firms and others. There
are changing tape distribution pat-
terns emerging and we want to
take advantage of at least pursu-
ing some.”

On tape mail order programs:

*Again, another distribution
avenue. We have discovered areas
where our normal channels of
product release fail to reach, es-
pecially in open reel. It also en-
ables us to work our tape catalog
in cartridge, cassette and reel.

“This isn’t a tape club, but
merely a quick response service for
customers who find catalog tape
selections increasingly hard to pur-
chase. Our open reel sales have
noticeably increased since inaugu-
rating the tape-by-mail program.”

On a distribution program in-
volving manufacturers representa-
tives:

“We're experimenting with a
program of distributing prere-
corded tape in non-music loca-
tions through a network of rep-
resentatives.

“We've started a test program
in one market with an organization
experienced in specialty areas, like
drug stores, food (supermarkets)

Peoria Retailer

e Continued from page 24

Curtis’ plan for stopping boot-
legging is putting together a stock
of in-store demo tapes and cut-
outs and advertise them at budget
prices, sometimes as low as $1.99.

As for promotions, Curtis has
trade-outs with noncompetitive re-
tailers. Curtis has also capitalized
on the oldie tape craze by adver-
tising on radio station WWTO.

Stereo Village sells cartridges at
$5.98 and finds that 90 percent of
the prerecorded business is in
8-track. He feels that cassettes
can still catch on in cars if “units
were more moderately priced and
more reliable.” Compatibility with
existing cassette home units is still
the key item for any growth in
cars.

outlets, and the like. T have no
intention of disturbing my normal
distribution pattern in music and
mass merchandising areas. The
representative organization strictly
will work in specialty markets.”

On tape piracy, counterfeiters
and illegal duplicators:

“The dilemma of our business!
What more can 1 say. Sales to
illegal sources must be at least
30 to 50 percent of the total pre-
recorded tape volume, and it will
take a Federal law to help elimi-
nate the practice.

“We have a corporate policy on
combating illegal tape duplication,
tape pirates and counterfeiting.
Our position is far-reaching in
that it spans several divisions of
Ampex.

“We are working with the Fed-
eral Bureau of Investigation, var-
ious district attorney offices and
other law enforcement agencies in
the investigation and prosecution
of duplicators, distributors, and
retailers of illegal copies.

“Unauthorized duplication and
distribution of prerecorded tapes
has caused a severe economic loss
to the music industry. Record and
tape companies and their dis-
tributors are being unjustly de-
prived of sales. The artists, unions,
music publishers and songwriters
are deprived of royalties. The con-
sumer has been misled into buying
product of inferior quality and
fidelity.

“Ampex will not supply prere-
corded tapes to anyone distributing
any bootleg, pirated or counterfeit
product. The unusual type of dis-
tribution, packaging and/or sub-
stantially reduced price of this
merchandise constitutes, in most
instances, sufficient notice that it
has been illegally duplicated.”

On tape packaging:

“Although little has been done
in tape packaging since the long
box (4x12) fury of two years ago,
we have decided on experimenting
with a few new concepts.

“We are eliminating the car-
tridge slip-case, going to a three-
sided cardboard edging, bigger
graphics 3%2 by 3V2, exposing
more album artwork and shrink-
wrapping. The first product to
receive this treatment is prere-
corded tape from Motown.

“Our cassette packaging, also in
an experimental stage, eliminates
the Ampex hard plastic box in
favor of a one-piece album sleeve.
Graphics are enlarged in the
shrink-wrapped package.”

On tape formulations:

“This isn’t really my area, but
we are doing some extensive test-
ing of high-energy tape formula-
tions for our prerecorded dupli-
cating. It won’t be too long before
we begin using high-energy tape
formulations in our duplicating
process.”

On Dolbyized cassettes:

“We are increasing our partici-
pation of Dolbyizing cassettes, and
we would do even more if we
received more Dolbyized masters.
We have equipped our manufactur-
ing plant in Nivelles, Belgium, to
encode duplicating masters with
the Dolby B-type characteristic.”

On quadrasonic:

“The amount of quadrasonic
titles released by record and tape
manufacturers will depend largely
on the acceptance of four-channel
equipment by the consumer. We're
releasing about 20 discrete quad-
rasonic cartridge titles this month
at $7.98. 1 have long supported
the discrete theory as it relates
to tape.”

After several years at the helm
of Ampex Stereo Tapes, Hall has
developed a winning administra-
tive style. Even his competitors
publicly credit his qualities: “The
guy is impressive as hell,” said
one.

So far, Hall has pioneered
major changes in policies, inaug-
urated programs and established
standards and priorities. In short,
he is on a winning streak.
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Soundtrack/Isaac Hayes, Enterprise/MGM
ENS 2-5002 (Stax/Volt)

Billboard SPECIAL SURVEY For Week Ending 10/16/71

SoulLP’s

% STAR Performer—LP’s regisiering greatest proportionate upward progress this week,

This  Last TITLE—Artist, Label & Number Weeks on This  Last TITLE—~Artist, Label & Number Weeks on
Week Week (Dist. Label) (Publisher, Licensee) Chart Week Week (Dist. Label) (Publisher, Licensee) Chart
1 1 SHAFT ... ... .. .. ... ... ... 10 26 19 TRUTH IS ON ITS WAY. .. ... ... .. 9

Nikki Giovanni & the New York
Community Choir, Right On RR 05001

@23

WHAT YOU HEAR IS WHAT YOU GET/

LIVE AT CARNEGIE HALL. .. .. .. .. 14 40 30
lke & Tina Turner, United Artists

Jerry Butler, Mercury SR 61347

2 2 WHAT'S GOING ON. .. .. ... .. .. 18 27 20 ‘MR. BIG STUFF" _...... ......... 9
Marvin Gaye, Tamla TS 310 (Motown) Jean Knight, Stax STS 2045
3 5 (For God's Sake) GIVE MORE 28 28 NATURAL MAN ... .. ... ... .. . ... 6
POWER TO THE PEOPLE. . .. ... ... 11 Lou Rawls, MGM SE 4771
Chi-Lites, Brunswick BL 754170
29 29 BLACK IVORY .. e 6
4 4 HOTPANTS .. . ... . ... ... ...... 6 Wanda Robinson, Perception PLP 18
James Brown, Polydor PC 4054
30 31 RAINBOW FUNK ... ... ... ..... 12
5 6 ARETHA'S GREATEST HITS . ......... 3 Jr. Walker & the All Stars,
Aretha Franklin, Atlantic SD 8295 Soul § 732L (Motown)
6 3 ARETHA LIVE AT THE FILLMORE WEST .20 31 33 MAYBE TOMORROW ............ ... 25
Aretha Franklin, Atlantic SD 7205 Jackson 5, Motown MS 735
7 7 JUSTASIAM.. ............... . 19 Q 42 BEST OF KOOL & THE GANG ........ 4
Bill Withers, Sussex SXBS 7006 (Buddah) Delite DE 2009
8 B FREEDOM MEANS . .. ... ........ 10 33 22 OSIBISA ... ... . ... . ... ..... 15
Dells, Cadet CA 50004 (Chess/Janus) Decca DL 75295 (MCA)
9 10 UNDISPUTED TRUTH .............. 13
Gordy 65 955L (Motown) ¥ A 2?clgNsYD gg%\w;w ............... 23
10 9 THESKY'S THE LIMIT..... ......... 22 35 37 TO BE CONTINUED. .. ... .. . . .. 45
Temptations, Gordy GS 957 (Motown) Isaac Hayes, Enterprise ENS 1014
11 11 CHAPTERTWO .................. 59 (Stax/volt)
Roberta Flack, Atlantic SD 1569 36 13 IF | WERE YOUR WOMAN. . .. ... ... 22
Gladys Knight & the Pips, Soul S$ 73
w — GOIN’ BACK TO INDIANA. .. ... ..... 1 (Motowm) e Pips, Sou k
Soundtrack/Jackson 5, Motown M 742L 37 40 ALL BY MYSELF 2
‘E' 18 ONEWORLD ................... .. 12 Eddie Kendricks, :lar.nia- TS308 -(M-o'fc;v;/ﬁ).
Rare Earth, Rare Earth RS 520 (Motown) BUDDY MILES LIVE 1
14 16 MAGGOT BRAIN .................. 11 m T Mercury SRM 27500 T
Funkadelic, Westbound WB 2007
(Chess/Janus) 39 38 WHERE I'M COMING FROM .. . ... .. 24

Stevie Wonder, Tamla TS 308 (Motown)

HOWLIN' WOLF LONDON SESSIONS.. 6
Various Artists, Chess (S 60008

UAS 9953
41 35 BLACK SEEDS KEEP ON GROWING. ... 4
ﬁ 26 SOUL TO SOUL. ... ............... 3 Main Ingredient, RCA LSP 4493
Soundtrack, Atlantic SD 7207
Q — RAINBOW BRIDGE . ... ... ... . 1
17 14 CURTISLIVE . . ... .. ... ..... Soundtrack/Jimi Henlrix, Reprise M$ 2040
Curtis Mayfield, Curtom CRS 8008 (Buddah) 3 a4 THE FUZ 5
18 12 SURRENDER ............. ........ 11 Calla SC 3001 (Roulette)
Diana Ross, Motown MS 723 “ 27 THEM CHANGES 10
ﬁ 41 ONE DOZEN ROSES. ... ............ 4 Buddy Miles, Mercury SR 61280
Smokey Robinson & the Miracles,
Tamla TS 312 L (Motown) 45 46 SLY & THE FAMILY STONE'S
GREATEST HITS .. ... ... ... ..... 35
20 15 LIVE AT FILLMORE WEST. .. ........ 10 .
King Curtis, Atco SD 33-359 Epic KE 30325 (CBS)
46 36 MORNING, NOON & THE NITE-LITERS .11
21 17 BREAKOUT ... ... ................ 12 ‘te-liters
Johnny Hammond, Kudu KU-01 (CTI) Hitesliters JREAFLSIELES
47 47 WORKIN' TOGETHER ...... ..... ... 47
34 GREATEST HITS, VOL. 2............ 2 ; i
w Four Tops, Motown MS 7401 lke & Tina Turner, Liberty LST 7650
48 50 MacARTHUR PARK ... ... ........ .. 2
32 GIVIN ITBACK. . ... ....... .. ... 4
Q isley Bros., T-Neck TNS 3008 (Buddah) Four Tops, Motown AS 675
y 49 49 GOIN' EAST . ... ... . ............ 2
24 21 SWEET SWEETBACK'S BAADAASSSSS Billy Paul, Philadelphia International
SONG ... ... ... ... 19 Z 30550 (CBS)
Soundtrack, Stax STS 2043
@ — VISIONS ... .. 1
25 25 SAGITTARIUS MOVEMENT . ... ... .. 5 Grant Green, Blue Note BST 84373

(United Artists)

Shaw: Appoint
Black to FCC

e Continued from page 26

on the Commission who demon-
strates sensitivity to minority prob-
lems,” will be up on June 30,
1973.

“There is no one on the Com-
mission yet,” said Shaw, “‘with the
background to represent black and
other ethnic broadcasting with the
inner. sensitivity required. Mr.
Nixon has appointed a woman to
the FCC, Mrs. Charlotte Reid.
Why not a black? There is a black
man on the Supreme Court, but
not on the FCC.”

“We encourage the President to
guard against the mistake of keep-
ing the FCC, like many other in-
stitutions, a white-only province,
representative only of the inter-
ests of dominant majorities.”

www americanradiohistorv com

Audio Devices Expands Sales
Force to Broaden Mart Share

o Continued from page 22

participating dealers recpiving tags
at the end of commercials.

The promotion has also assisted
in getting recognition for the com-
pany’s products in non-hi fi and
electronic stores, like mass mer-
chandisers.

Looking at the mass market, one
of the company’s reasons for utiliz-
ing Capitol’s sales force is to bring
new distribution avenues into focus.

“Frankly,” Goldstein admits,
“our present representatives do an
excellent job of getting our product
into hi fi, electronic and other
specialty stores. But a bigger thrust
is being made in mass merchandis-
ing and music outlets.”

Audio Devices is experimenting
with the same plan in Canada,
where Capitol salesmen will handle

the line in music stores while Alex
Clarke Ltd., Toronto, and Electro-
Tec Marketers, Vancouver, will
represent the line in hi fi, elec-
tronic and allied locations.

As part of its new sales and
marketing efforts, Goldstein is
planning to introduce a “higher
output tape,” either high-energy or
chromium dioxide, “probably in
early 1972.”

Audio Devices is drawing up
merchandising programs for both,
he said, but will leave the final
decision of which high output tape
to release to the consumer.

In any case, the company is con-
tinuing to increase manufacturing,
with product assembly in Bolton,
N.C., and raw tape production in
Glenbrook, Conn.
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Campus News

Allison to Perform in Largest
Block Booking Tour on Campus

ADA, Ohio—Luther Allison will
be the arlist to participate in the
largest block booking tour to date
for any group of schools in the
country. A total of 21 colleges and
universities, mainly in Ohio and
Southern Michigan, have booked
Allison for a tour which ends
Oct. 24.

Coordinator for the booking is

Blue Note Exec
To Give Talks

NEW YORK — George Butler,
director of Blue Note Records,
will deliver a series of campus
lectures tracing the history of mu-
sic from classical, through con-
temporary and illustrating how art-
ists express their emotions through
their music. While jazz may be
the primary medium for which
Butler is known, he will discuss
all musical forms and their rela-
tionships.

“I want to bring the various seg-
ments of music together and show
the students that all types of music
relate to other music,” said Butler.
“This will help the students as

listeners relate to

forms of the art
which they may
have not enjoyed
previously. For ex-
ample, the early
_ Charlie Parker
pieces and some of
- the musicianship of
™ gpd 11’0\;/e11 draws
irectly from early
BUTLER 18th Century Ba-
roque music. Generally, people do
not know this but if they hear the
two musics, they can tell.”

Butler will attempt to inform
his audience and enlighten them
rather than simply teach them. *‘I
do not want to suggest that what
I say is the only way to hear the
music. But I want to open up
their horizons and make them
knowledgeable without being pe-
dantic,” said Butler.

Butler sees a trend developmg
towards a wider acceptance of jazz.
“I attribute the wider acceptance of
jazz on campuses to the various
Black Studies programs across the
nation which include jazz as a root
of American Black culture and
white culture as well,” Butler said.
“Jazz is discussed and played in
these programs and this helps the
students get a greater insight into
the idiom. The student today is
looking for music which is quali-
tative and worthy of his ear. I
think that heavy rock has begun
to take a fade and now the pres-
ence of jazz is being felt quite
heavily, considering the arrange-
ments of groups like Chicago and
Blood, Sweat and Tears,” Butler
concluded.

Butler has a BA from Howard
University, Washington, D.C. and
a Masters in Education and Music
Theory as well as a Ph.D in mu-
sicology from Columbia University.
He will lecture at Pasadena City
College, Calif.; Howard Univer-
sity, Washington, D.C.; UCLA; the
University of North Carolina at
Chapel Hill; Johnson C. Smith
University, Charlotte, N.C.; and
A&T College, Greensboro, N.C.

College Band Inked

CHICAGO — The Grambling
College Marching Band has been
signed to an exclusive recording
contract by Mercury Records. The
135-man band from Louisiana will
get national exposure throughout
the fall through their half-time
shows at all the Grambling College
football games. More than 100
television stations will carry the
Grambling football games this sea-
son. The marching band will also
be featured via TV at several half-
time shows for the National Foot-
ball League.
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Jim Stahl, director of the MclIn-
tosh Center, Ohio Northern Uni-
versity, Ada, and the Ohio Unit
coordinator for the National En-
tertainment Conference.

“I have heard about block book-
ing for the past six years, but no
one has ever really done it on a
large scale,” explained Stahl. At
the NEC Conference in Memphis
(1969) I got together with a few
other schools in the Ohio area to
see if we could block book an
artist from the NEC Showcase. We
failed that year, but in Philadel-
phia last year we were able to
pick up Luther Allison, using a
booking pool fund established by
21 colleges and universities. This
effort has greatly united the Ohio
Unit of the NEC and hopefully
will demonstrate the strength of
block booking in the future.”

Stahl pointed out some of the
drawbacks to the block-booking
procedure which he coordinated.
*No school involved in the process
will necessarily get their first pref-
erence in artists. Nor will they
get the precise date which they
want. But what the school will get
is an artist at a lower price than
normal. This benefits the small
school with the $700 budget, for
example. Where they could only
afford one artist before, they can
now possibly get two artists. But
the school must be willing to give
up their preferences in artists and
dates.” said Stahl.

“The main reason an artist gives
for his high cost at a concert is
the traveling expenses involved in
moving from date to date,” Stahl
explained. “By block booking in a
specific area, we have cut the

artist’s travel expenses and time
but given him more exposure. The

union directors want the best pro-
gram possible and usually want
more programs than their individ-
ual budgets can afford. But by
pooling money, in this case, $1,000
each, the individual schools get
good entertainment at a fair price
and the artist gets the least amount
of travel time possible, allowing
him to relax more and conse-
quently put on a better show at
each of his engagements.”

If the experiment works, Stahl
believes that the block of 21
schools, possibly more, will be di-
vided into a high and low-budget
block. “The trend in Ohio, where
there are 40 small colleges and
universities and 10 large schools,
will be the low-budget concerts, T
believe,” Stahl commented. *‘So
we will have to group the schools
separately in order to make the
block-booking proposition really
work. Next year we will either
book artists in the same manner,
or do two separate bookings, or
increase the ante for each school
to block book a bigger artist or
we will divide into the high and
low categories I stated before. In
any event,” concluded Stahl, “we
are going to bring this block-book-
ing situation to fruition and hope
to establish some type of outline
which can be followed by other
groups of colleges and universities
across the country to help the art-
ists lower their prices and help the
schools maintain a high standard
of entertainment at minimal costs
to the student as well as the
school.”

R.I. Court Orders Election
On IRS Board of Directors

PROVIDENCE — The Superior
Court of the State of Rhode Island
has found in behalf of the Inter-
collegiate Broadcast System Re-
gional Directors and ordered for a
new election of Board of Directors
for the IBS.

The court has ruled for the ap-
pointment of a nominating com-
mittee and its slate; the ballots of
April 25, 1971, and May 15, 1971,
be vacated. Furthermore the court
has ordered that the present people
serving on the Board of Directors
hold office together with all the
rights attributed to their offices
until their successors be elected
and qualified.

The election ordered will take
place through the Regional Direc-
tors of the IBS, including John
Roberts. Thomas McCloud Jr., Mi-
chael Kohlstrom, Larry Phillips,
Larry Jordan and John Wendorf.
Larry Phillips, as vice president in
charge of reglons has been em-
powered to appomt a temporary
regional director in the event of a
vacancy of office of any regional
director or the inability or refusal
of any of the Regional directors
to serve on the court-ordered elec-
tion.

All members of the IBS have
been given the right to vote in this
new election. Furthermore, all vot-
ing members of the IBS will have
the right to object to the new elec-
tion by writing to the Clerk of the
Superior Court, Courthouse, Prov-
idence, R.I., 250 Benefit St. 02903,
and by mallmg a copy of the ob-
jecllon to the election to the As-
sistant Secretary of the Corpora-
tion, Herbert B. Barlow Jr., 2005
Industrial Bank Bldg., Providence,
R.I. 02930.

The assistant secretary to the
IBS has been ordered to send out
the new list of nominees and coun-
ter-nominees by Friday (15), after
a slate of proposed nominees has
been submitted to the office of the
director of IBS no later than Mon-
day (11).

On Nov. 12 the assistant secre-
tary will mail out to all voting
members a ballot containing in
alphabetical order the names of all
nominees submitted, together with
their biographies. No voting mem-
ber will be able to cast less than
seven or more than 19 votes for
the election. The ballot must be
postmarked no later than Jan. 7,
1972.

By Jan. 7, the assistant secretary
will mail the following informa-
tion to the regional directors: The
total number of ballots cast; the
total number of ballots returned;
the total number of valid ballots
returned; the number of ballots
requisite to constitute a quorum
specified in the bylaws; the results
of the election if the quorum was
achieved. If the quorum is not
achieved, the assistant secretary
will notify the regional directors
who will then cast a ballot for each
voting member in his region who
did not return a ballot, after at-
tempting to contact the voting
member and trying to determine
the vote which the member wishes
to cast through th<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>