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Copyright Attorney Buddah Names
ExplainsPiracy Law

By MILDRED HALL

WASHINGTON — The Copy-
right Office holds the principal
answer to the question of why the
recently passed anti-piracy bill
could not grant retroactive pro-
tection for all existing recordings,
against bootlegging. Government
spokesmen say the processing of
copyrights for such a monumental
flood of records would be physical-
ly and financially impossible.

The Copyright Office expects to
process at least 15,000 new record-
ing copyrights the first year, at a

CTV Group Acts

By RADCLIFFE JOE

LONDON—A call for a world-
wide in-depth examination of car-
tridge TV has come from the
steering committee appointed to
examine the standardization prob-
lem facing the new medium.

The committee, originally ap-
pointed at the Billboard/VIDCA
Cartridge TV conference in Cannes
last April, also urged that some
arrangements be made for coor-
dinating the results of these studies
which it claims are already taking
place in many countries. and
recommended that they should be
made available to CTV hardware
manufacturers and designers of
programs.

(Continued on page 31)

cost of around $125,000, with $90,-
000 of the costs made up by the
individual $6 copyright fees. Of-
fice spokesmen say they needed the
four-month period after the sign-
ing of the bill to gear up for the
processing. “And we are not sure
of being completely ready even
then.” (Only records produced four
months or more after the Oct. 15,

(Continued on page 68)

Fox Office

NEW YORK — A system of
“identification and representation”
is being set up by the Harry Fox
Agency with foreign mechanical
societies to expedite the collec-
tion of overseas royalties due the
smaller U.S. publisher. According
to Al Berman, who heads the Fox
Agency, monies hitting the six-
figure mark have been lost to the
U.S. publishers because of the lack
of identification of their copyright
on which the lyrics has been trans-
lated into a foreign language. Ber-
man said that monies have been
lost to the U.S. publisher because
of the difficulty in establishing the
proper song credit.

Berman, who recently returned
from a 19-day trip to Europe, met
with mechanical societies in Spain,

French Gov't Backs CTV

By MICHAEL WAY

PARIS—The French Govern-
ment is backing a joint plan to
launch videocassettes here.

The Ministry of Finance has
given its go-ahead for the State-
owned radio-TV network, ORTF.
to link up with Europe’s biggest
book publishing firm, Hachette.
to form a cartridge television com-
pany. Hachette, which owns maga-
zines and France's major book and
newspaper distribution company,
also owns Sonopresse Records.

The new firm will be called
Videogramme De France and will
be geared to work with all sectors
of the entertainment industry in-
terested in cartridge TV produc-
tion.

Simultaneous with this develop-
ment, it is reported that several
local record companies are in-
volved in individual market and
feasibility studies of the CTV
medium.

(Continued on page 68)

In Tie-In Deals

By IAN DOVE

NEW YORK—Buddah Records
is involved in education programs
via its association with the Viewlex
conglomerate.

Several Buddah artists are sup-
plying background music for scien-
tific, social studies, art, literature
and geography lessons put together
by Planetariums Unlimited for
classroom instruction. Both Bud-

(Continued on page 68)

By MIKE GROSS

France, Switzerland and England
to see what steps could be taken to
set up a more proper procedure of
song identification. The plan, he
said, is to establish a working re-
lationship with the foreign me-
chanical societies covering all the
Harry Fox Agency publishers who
are not otherwise represented in
that particular country. The Harry
Fox Agency will become a mem-

FIND SHIPPING
FIRST ORDERS

TERRE HAUTE, Ind. —
FIND Service Intl., a subsidiary
of Billboard Publications, Inc.,
began shipping special order
records and tapes to its dealers
Monday (25) from its local
warchouse, which already con-
tains over $1 million in tape
and record inventory.

FIND’s over-2,000 dealers
are being supplied from a 40,-
000-square-foot warehousing fa-
cility here, which houses 250,-
000 albums; 50,000 8-track
tapes, 25.000 cassettes and 5,000
open reecl tapes. Additional new
product is being added daily.

The initial FIND catalog and
collateral materials setting up
dealers were shipped Oct. 18.
FIND is shipping all orders
within 24 hours.

®
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IBAM Attempts to
Bolster Black Music

By ELIOT TIEGEL

LOS ANGELES — The newly
formed Institute of Black Ameri-
can Music IBAM) plans to become
a “watchdog” over the music in-
dustry to see that black music is
properly exposed and the posi-
tion of the black man in the rec-
ord industry is improved.

Formed during the recent Black
Expo ’71 in Chicago, IBAM “feels
that the segment of black music

Probes Foreign Royalty

ber of the foreign mechanical so-
cieties to insure that there will be
a continuous flow of information
relayed from the foreign societies
to his office.
Small U.S. Pub
The system, Berman said, will
be of particular benefit to the
small U.S. publisher with no for-
eign representation and who does
not have the expertise in identify-
ing a song of his that has been
translated into a foreign language.
The foreign societies, who, Ber-
man said, have been extremely co-
operative in this matter, will make
information available to the Fox
Agency concerning the title of the
song as well as the writer credits.
With proper writer credits and
(Continued on page 68)

exposed on black radio for black
audiences is narrow in scope,” ex-
plains Sidney Miller, one of the
charter members.

“Black people appreciate more
than the kind of music you can
snap your fingers to, and that in-
cludes jazz, classical and pop.
Odetta got a standing ovation at
Expo, yet she’s hardly heard on
black radio.”

IBAM, in seeking to improve
the lot of the black professional,
envisions setting up a black hall
of fame to honor those major con-
tributors to American music in its
various forms.

The organization, built initially
around an idea by the Rev. Jesse
Jackson, head of Operation Bread-
basket and Black Expo, will at-
tempt to get black radio stations
to broaden their formats to allow
the black audience to hear all
forms of the “black experience.”

IBAM is currently working with
half a dozen university music
teachers (who are on its board
of directors) in the development
of a program of black music stud-
ies for black universities.

“We want to teach black stu-
dents about black music, about
its past and about the present.”
A number of music students at-
tended a series of workshops spon-
sored by IBAM during the week-
long Black Expo in Chicago. These

(Continued on page 68)

Elvis Tours Stamps Quartet

By BILL WILLIAMS

NASHVILLE—J.D. Sumner and
the Stamps Quartet, a leading
group in the gospel industry for
years, will be appearing with Elvis
Presley in 12 one-night concerts
beginning Nov. 5.

The announcement was made by
John Matthews, president of Sugar
Talent Agency, which handles the
Stamps.

The Heartwarming recording
artists will kick off the tour in

Minneapolis Nov. 5. Consecutive
night appearances will be in Cleve-
land. Louisville, Philadelphia. Bal-
timore, Boston. Cincinnati, Hous-
ton, Dallas, Tuscaloosa, Ala., Kan-
sas City, Mo., and Salt Lake City.

The tour with Presley is con-
sidered a major breakthrough for
the Stamps Quartet, and for gospel
music generally. The Stamps are
considered “‘purists” in the gospel
field, singing mostly traditional
religious music.

A&O
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WNS-1003, PEWN-1003

A rugged individualist who plays, sings
and writes songs full of opinions, mean-
ings and humor. Joan Baez and Ian &
Sylvia have recorded his works. Now
he's on his own, backed by a first rate

group.

should take.

WNS-1001, PBWN-1001

Six young people who get together the
soft, eerie deep cleansing sounds of rock,
jazz and chamber music. Various gui-
tars, an electric violin, bufoon, sitar,
piano, celesta, harpsichord, bass, drums,
vocals and more. Original material, all
ofit.

Manufactured and Distributed by RCA Records

www americanradiohistorv com

n Nickel is the new label with
s on both sides of every record.

irst two releases, barely out of
hint, are getting strong airplay
gss the country.

ngeles, New York, St. Louis,
@delphia and Houston.

.;\_h-_"S ng Cheese” in all the above, plus
'Ciacinnati, Miami, Washington, D.C.
nd Baltimore.

L

e ‘Siegel-Schwall, our just-about-to-
Oe release, is a pre-sold group coming
* over from another label.

Wooden Nickels like these, you

WNS-1002, PBWN-1002, PKWN-1002

The best of hard core Chicago rock
blues. Corky Siegel goes wild on electric
piano and mouth harp. Jim Schwall
whips it up on guitar. The beat behind
them brings it all home. For their faithful
fans and new audiences alike.
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General News

Industry Unites Against Piracy (jeneva Pact o

NEW YORK — The npiracy
plagued music industry has formed
an industry council comprising the
Record Industry Association of
America (RIAA), the National As-
sociation of Record Merchandisers
(NARM), the Harry Fox Agency.
the International Tape Association
(ITA), the American Federation of
Television and Radio Announcers
(AFTRA), the American Federa-
tion of Musicians (AFM) and the
American Guild of Authors and
Composers (AGAC) in an un-
precedented move to form a united
front against piracy in the record-
ing business.

The formation of the council
was agreed upon by all participat-
ing organizations at a specially
convened meeting called by the

Clement Tees
New Diskery

NASHVILLE — Jack Clement,
one of the hottest independent rec-
ord producers, is branching out
here with his own label, IMI
Records. Clement, who got his
start in the music industry work-
ing as an engineer and producer
for Sam Phillips’ Sun Records
label, Memphis. shortly after Elvis
Presley left the label, produces
several of the industry’s leading
artists, including Charley Pride.
He operates two recording studios
in Nashville and has just finished
producing one movie with another
in the planning stages. Other in-
terests include publishing and Cle-
ment is a well-known songwriter
in his own right with such tunes
as "The One on the Right is on
the Left.” “Ballad of a Teenage
Queen.” and many Pride hits.

First product will be shipped
about the second week of Novem-
ber. Len Schultz, recently with the
Shelby Singleton Corp., has been
hired to handle sales. Bob Alou.
former air personality and a record
promotion executive with Single-
ton, will head promotion and mer-
chandising.

The label will be distributed
through independent record dis-
tributors.

By RADCLIFFE JOE

ITA to look at an Ampex spon-
sored plan of revenue stamping to
combat piracy, and compare it
with current legislation and other
industry proposals for solving the
problem.

The council headed by Larry
Finley of the ITA, Henry Brief of
the RIAA, Bud Wolff AFTRA;
Henry Kaiser, AFM; Jules Mala-
mud, NARM; Al Birman, Harry
Fox Agency; and a still to be
named representative of AGAC,
will hold its first meeting Monday
(8) at the Plaza Hotel.

The meeting will map plans for
the effective enforcement of the re-
cently passed legislation on piracy
which becomes law on February
I, 1972.

Decision to concentrate on ef-
forts to enforce the McClellan Act.
followed a four hour discussion on
possible alternatives to the legisla-
tion, during which the audience of
top industry executives, legal ad-
visers and industry watchdog or-
ganizations, weighed the pros and
cons of the Ampex plan, and the
recently demonstrated U.S. Bank

Note Corp. plan. (see
story).

The consensus was that although
the alternatives had their merits.
they also had certain inherent dis-
advantages, such as the danger of
attracting new taxes to the already
overburdened music industry. as
would be likely with the use of
federal revenue stamps.

Brief said RIAA had used up a
budget of over $350,000 in its
fight against piracy in 1971, and
disclosed that that figure would
most likely be tripled in 1972. He
also hinted that with the forma-
tion of the Council, a large per-
centage of this budget would go
towards a proposed council war
chest.

Speaking by telephone from
Washington, Frank McLaughlin of
the President’s Office of Consumer
Affairs stressed to the meeting the
need to give the new legislation an
opportunity to prove its worth. He
urged a careful critique of the act
by all organizations; and suggested
they weigh its strengths and weak-
nesses against the alternatives be-
fore rejecting it as unsuitable.

separate

Antipiracy Packaging
Stamping Promulgated

NEW YORK—The U.S. Bank
Note Corp., in conjunction with
Viewlex, Inc., has developed a
method of security stamping de-
signed to thwart the high inci-
dence of piracy in the record and
tape industry.

The system designated Multi-
Level Magnets, utilizes a three-
dimensional intaglio stamp, which
can be affixed to the edge of a
disk or tape under the shrink
wrapping, and tested for authentic-
ity by means of a special electronic
reading device such as is used in
the checking of stock certificates.

The machine which was demon-
strated at the U.S. Bank Note
offices Oct. 26, to key members
of the record and tape industry,
can be made available either in
large stand-up models for use in
record and tape pressing plants,

Atlantic Records’

props.

moted.)

by other Kinney depots.

WB BUILDS CASKETS IN
GRATEFUL DEAD CLAMOR

CHICAGO—Some record-tape marketing campaigns go too
far. The State Street Council of stores here balked when a Grate-
ful Dead campaign included the placement of wooden coffins in
a store window. However, the massive Warner Bros. Elektra and
local promotion ended up a smash success,
according to Kinney branch chief Vic Faraci.

Faraci's branch worked with dozens of small record-tape
dealers as well as large stores such as Ward’s,
Goldblatt’s and rackers such as Transcontinental.
program was worked out through buyer Al Geigel and Trans-
continental and was the only case where actual coffins were de-
signed to be used as browser bins in the Ward’s stores.

Ward's, whose flagship store works closely with the council,
checked out the coffin in the window idea and got a polite
veto. Instead, the downtown store utilized a rear Dearborn street
window for tombstone-style posters,

The wooden coffins were utilized as browser bins for all
seven Grateful Dead packages throughout Wards’
cardboard coffins were used as props in at least 22 store windows
by firms other than Ward's throughout the market.

Product in advertisements was pegged at anywhere from
$5.78 to $6.88 for the Dead's two double pocket LP’s and from
$2.97 to $3.79 for the other single pocket units. (Tape was ad-
vertised as also available and was correspondingly price pro-

Other props-included such items as clothes lines strung with
Grateful Dead teeshirts, stickers and posters. Faraci used WCFL,
WLS. WDAI-FM and WGLD-FM for radio spots. In addition,
WGLD-FM aired a three-hour concert by the Grateful Dead
live from the Auditorium Theater Nov. 22.
close the total cost of the campaign, which was also carried out
“But no one else had coffins,”

E.J. Korvette’s,
The Ward's

ghosts and other horror

stores. Mini-

Faraci did not dis-

he added.
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in portable or counter-top
mode]s for use either by point-of-
sale retailers, or record industry
agents specially assigned to check
music outlets for pirated product.

According to David Peirez, pres-
ident of Viewlex, the stamps and
electronic readmg device which
would be manufactured in bulk
by U.S. Bank Note, would be
available only to legitimate record
and tape producers, and would be
virtually 1mpossible to be foiled
by bootleggers.

He said the stamps which would
carry special encoding markings,
would be affixed unto the record
or tape jacket, and that any at-
tempt to remove it after it leaves
the pressing plant would result in
the destruction of the stamp.

The Viewlex executive also
stressed that the cost of instituting
this new anti-piracy device would
be minimal and would go a long
way towards the industry's efforts
to come to grips with the $100
million it loses annually through
illegal duplicating.

Peirez said that in addition to

(Continued on page 68)

Word Starting
In "Jesus-Pop’

WACO, Texas—Word Records,
long a dominant company in tra-
ditional religious music, has added
a fifth subsidiary label to take ad-
vantage of the current Jesus-pop
movement, Myrrh Records artists
include Vonda Van Dyke, Larry
Hubbell and the Mission Band,
Crimson Bridge, Ray Hildebrand
(once of Paul and Paula). Randy
Matthews, the Spurrlows, Dust,
First Gear and Pilgrim 20.

First mailing of Myrrh singles
to radio stations and distributors
is going out Monday (8). A&R
chief for the new label is Billy
Ray Hearn. Myrrh will have 16
full-time sales reps directed by
Tom Ramsey.

The other Word subsidiary labels
are Canaan, which specializes the
Southern gospel sound: Light, a
Hot 100 label and Kiddieland
children's record. Jarrell Mec-
Cracken, founder president of
Word. stated that he is currently
seeking more independent distribu-
tors for the label nationwide.
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¢iENEVA—The pirating of rec-
orcs and tapes will be outlawed by
an international treaty expected to
be signed here Oct. 29. More than
40 governments, including the
U.. .. Great Britain. France, Italy,
West Germany and Spain are ex-
pected to be among the signatories.
Th:re was no indication. however.
abr ut the intention of the Asian
participants in the negotiations, in-
cluling Japan and Nationalist
Ch na, or the Soviet Union.

“dations that sign the treaty ob-
lig. te themselves not only to ban
the sale of counterfeit and pirated
rec ordings within their countries,
bu also to ban the importation or
extortation of such illicit repro-
du tions. It is estimated that the
cuirent value of all counterfeit and
pir ited recordings now totals more
thin a quarter of a billion dollars.

irnest S. Meyers, general coun-
sel of the Recording Industry As-
soviation of America, and a mem-
ber of the official State Depart-

Piracy

ment delegation representing the
U.S. at the conference, indicated
that the agreement would not in-
terfere with the music fan’s use of
his home tape recorder to copy a
record for his own use.

Each party to the agreement will
decide for itself how to take action
against pirates, whether as a viola-
tion of copyright as in the U.S.
or as a case of unfair competition.
Bruce Ladd. U.S. representative,
indicated that the convention will
apply only to a fraction of viola-
tions, since it will have jurisdic-
tion only over international piracy.
Parties to the convention would
punish the pirating of works of
their own composers through do-
mestic action.

The U.S.. which is expected to
be one of the signatory countries.
was put into the position of signing
the treaty with the enactment of
legislation recently (S646 Granting
of Copyright and Sound Record-

(Continued on page 68)

Mutual Problems Discussed at
L.atin American Disk Conclave

SUAYAQUIL, Ecuador—Some
13) companies representing all
facets of the Latin American re-
co ding industry will have dele-

& 5 W

#
&

&

BUSTILLOS

gations at the seventh biennial con-
gress of the Latin American Fed-
eration of Phonographic Producers
Monday through Wednesday (8-10)
at the Hotel Atahualpa Interna-
tional here.

Federation president Jose R.
Bustillos, director of Latin Ameri-
can operations CBS Records in
Mexico, announced that the key-
note meeting of the congress will
be “World Campaign Against
Piracy,” with guest speaker S. M.
Stewart of London, general direc-
tor of the International Federation
of the Phonographic Industry.

Other sessions will include a
Mexico-Argentina-Brazil round ta-
ble discussion of “Reforms of the
Federation's  Statutes”; Antonio
Pinhiero da Silva, president of the

(Continued on page 49)

E'xtend Copyright Act1Year

WASHINGTON — The House
Juliciary Committee last week
(2%) approved a resolution to ex-
te.d to December 31, 1972 those
ccoyrights that would otherwise
exnre in 1972. The resolution.
wlich has already been approved
by the Senate, would save the ex-
pi ing copyrights from loss of the
loiger term provided in the long-
de ayed copyright revision bill.

The extension which now goes
to the House for vote. would be
th: seventh such interim action
si1 ce the copyright revision began
m-wving  through Congress in
1€52. Senator John L. McClellan
ptt the extension through on the
Se nate side, and it will now be up
to House Judiciary Chairman
Erianuel Celler to coax the House
to vote approval.

Some House members are op-
pcsed to any further extensions.
ard Rep. Celler had to promise
lart year that there would be no
mre of them. However, a final
al -out effort is expected to get a
re *ision bill through the Senate in
1672, and hopefully through the
H iuse early in 1973,

‘/Arizona’ Publisher
Alleges Car Steal

LOS ANGELES—A hearing is
sc ieduled Monday (1) in Federal
Ceurt here on Kangaroo Music's
sut against Rissan Motors. The
publisher is charging that the Do
It in a Datsun™ radio jingle was
ta .en from songwriter Kenny
Y wng's “Arizona.” a big hit for
M rk Lindsay on Columbia.

Rep. Emanuel Celler, perhaps
the stoutest champion in congress
of the rights of composers, is ex-
pected to convince fellow members
once more that an interim exten-
sion should be passed. Some 56,000
music copyrights would be af-
fected. The revision would give
new copyrights a term of life plus
50 years. and would allow existing
copyrights a total of 75 years from
the date of original registry of the
copyright.

Clark Selling
Chain Shares

LOS ANGELES—IJeff Clark has
sold his half ownership in the 50-
store Budget Tape And Records
chain to his partner Cleve Howard.
The chain operates in Texas,
Colorado, Georgia and California.

Clark and Howard started the
discount operation two years ago
and prior to returning here. Clark
operated from the headquarters
in Houston. He and Howard also
operated a Houston wholesale op-
eration, Ramada Records And
Tape.

Before getting into the retail
business, Clark had been with
Certron Records and Columbia in
promotional positions.

TSN
For More Late News

See Page 68
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General News

Studio Track

By BOB GLASSENBERG

Virginia’s first 16-track studio
has been opend in Richmond by
Martin Stone. Stone claims that his
main studio is the largest in the
South. It contains the latest Scully
16-track, eight, two and full-track
recording equipment and an Elec-
trodyne 16-track console, plus the
standard musical instruments and
special effects.

“I wanted to give the musicians
here a place in which to work,”
said Stone. “I feel that there is a
vast resource of unknown talent all
along the Eastern seaboard that
has not been discovered because
they have had no place to work.
Alpha Audio now provides a place
for these musicians. A place where
the rates are seasonable and the
working environment is free.”

The studio offers a full line of
services, from tape duplication to
record pressing and album jacket
production. “Everything an artist
needs is at his fingertips. So we
eliminate having to run.all over
the place to get a product on the
market. I guess one might draw a
parallel between our full services
consolidated under one roof and a
bank loan which allows the con-
sumer to pay all of his bills off
and then pay one monthly charge
to his bank, Stone commented.

The studio has been in the
planning stages for over three
years. The first artists to use the
facilities were Bill Deal and the
Shondels for Polydor Records. “I
Live in the Night,” “Can You
Make It?” and “So What If It
Rains,” were the first tunes to be
logged in the studio’s calendar.
They were all produced by Austin
Roberts. Polydor was so pleased
with the latter two cuts that they
returned to the studio to add horns
and strings, which were arranged
by Alpha staffer Tommy Clarke.

“The fact that a major record
company would use our arranger
for their tunes really is flattering,”
said Stone. This further indicates
what Stone means by a full service
studio. We have excellent en-
gineers and just a really fine all
around staff. I think we are on
the verge of opening up virgin
territory for the recording busi-
ness,” Stone added.

* K K

Out in Las Vegas, United Re-
cording Studios has recently re-
modeled their facility to include
a l6-track installation, utilizing
the new Automated Processes con-
sole and a 3M 16-track machine.
Artists who learned of this new
addition include Dionne Warwicke,
who mixed down her forthcoming
Warner Bros. LP there; Gladys
Knight and the Pips, Soul Records
artists who recorded their next
single at the facility; Andy Wil-
liams for his next LP; Engelbert
Humperdinck with perhaps his next
single; Liza Minnelli; and the

New Vaudaville Band, currently
working on their next single re-
lease.

In Jackson, Mich.,, at Jessup
Recording Studios, Ralph Stanley
and the Clinch Mountain Boys
of McClure, Va., have just finished
an LP. Also in the studio are the
Christian Troubadours from Nash-
ville, and Red Ellis and Jimmie
Williams from Little Rock. The
studio, fully Ampex equipped spe-
cializes in bluegrass music.

* kK

Nashville Notes: RCA Studios is
hosting the new Nashville String
Band. Musicians include Chet ‘At-
kins; Floyd Cramer; Jerry Shook;
Ray Edenton; Larry London; Hen-
ry Strzelecki; and Jethro of Homer
and Jethro fame. The album, for
RCA Records, is being co-produced
by Atkins and Ronnie Light.

At Buzz Cason’s Creative Work-
shop are Stan Hitchcock and Randy
Collier for Caprice Records with
Don Lewis producing. . . . Net
Wt. 14 K Black, a 14 piece soul
band from Knoxville, with Cason
producing . . . and “Hoss” Allen
producing Dee Brown for Paula
Records. Brown’s cuts include “Bad
Habit,” and “A :Iez? of People.”

*

In Lewiston, Me., at EAB Stu-
dios, Poorboy is in for Ed Boucher,
the house producer. Other artists
recording include Mouse, Vincent
Contreas and the Swordsmen
Quartet.

* A K

Echo Sound Studios, Levittown,
N.Y., has signed their second ex-
clusive recording agreement with
Audio Talents, Inc. All the talent
with this recently formed manage-
ment company will now record at
this dynamic, Digilog studio ac-
cording to Michael Gruenberg,
president of Audio Talents. The
first agreement of this type for
Echol Sound was with Herb
Rooney and his groups.

* * K

PAUL PHILLIPS' UK. RE-
PORT: Brinsley Schwartz have
just completed their next UA al-
bum at their home in Northwood,
Middlesex. They used Granada
Studio’s eight-track Ampex and
Scully machines. Granada en-
gineer Chris Hollebine had set up
in the group's soundproof living
room while the artists played in
the bedroom. The LP was mixed
at Olympic with Anton Matthews
of Olympic helping out with the
engineering. The group had no
complaints from their neighbors
while recording. In fact, one set
recorded in their garden attracted
an audience of one who was
dutifully chased off by Schwartz’
dog, no doubt protecting the
group's copyright interests. The
LP, entitled “Silver Pistol,” will
be released Friday (5) in the UK.

THE
RIGHT SOUND, RIGHT NOW!

ALPHA AUDIO

Virginia’s First 16-Track Studio

Just ask Polydor’s
Bill Deal & The Rhondels,
their producer Austin Roberts or
Col-Gems Music

.

ALPHA AUDIO RECORDING CENTER
2049 W. Broad, Richmond, Va. (703) 359-6097

4

Where Disk Dollar Goes
To Lure the Consumer

ED. NOTE: This is the second in
a continuing series of studies of
how individual record companies
spend their dollars to reach the
consumer. The first feature cov-
ered the Motown family of labels;
ABC-Dunhill and Ovation records
(Billboard, Oct. 23). Major ex-
ecutives in charge of spending
these dollars are asked to grade
various media and methods they
utilize,

LOS ANGELES—TJarrell F. Mc-
Cracken, president, -Word Records,
Waco, Tex.: 1) (The -numeral indi-
cates the ranking amount of dollars
spent by the firm on its consumer-
reaching budget.) DIRECT MAIL
—Because of the specialized sacred
and gospel product of this 29-year-
old firm, consumer mailing lists
which are compatible with Word’s
catalog, are constantly being ob-
tained and tested for amalgama-
tion into the firm’s huge cumula-
tive list. Mail lists are completely
computerized. Between two and
three-million pieces of mail are
printed and mailed yearly outside
of their own plant. Mail might
reach five million pieces in 1972.
Piers Bateman, manager of direct
mail, feels a key message must
bulwark every mailing, carrying
an impact to cause action. Spe-
cial bonus records, accessories,
religious books and song folios and
both 8-track and cassette tape en-
hance a mailing. Each mailing en-
velope normally contains a letter,
brochure and order card. Self-
mailers are rarely used. When a
catalog mailing is done, up to 200
different albums might be listed.
Most of the direct mail business
is done on open account and buyer
is billed later. Firm averages five
to six huge mailings per year. All
fulfillment of orders is done at
the firm’s plant.

To aid dealer sales, monthly
mailings are made to store lists.
Word uses few independent rec-
ord distributors. Sixteen full-time
regional men personally contact
retail outlets in 48 states. Dealer
mailings primarily cover new prod-
uct and available merchandising
material to the dealer.

2) (indicates the second greatest
amount being spent) PRINT
MEDIA ADVERTISING—Word

Coslow Spreads
Company Base

Around World

NEW YORK — Sam Coslow's
new Flamingo Music, Inc., a
Miami-based company, is develop-
ing a global scope. The various
divisions of the Flamingo complex
include, Flamingo Music, the par-
ent company; Flamingo Records
(releasing through London Records
in the U.S. and British Decca for
the rest of the world; Flamingo
Talent Associates; Fancibird Music,
Ltd., in London (European music
publishing in partnership with
Chappell & Co.); Fancibird Rec-
ords. Ltd. (recording in London);
and music companies abroad af-
filiated with British Decca’s Bur-
lington Music, Ltd. in Australia,
France, Italy and West Germany.

Flamingo's South American in-
terests are represented by CBS In-
ternational in Argentina and Brazil.
Flamingo Music’s publications are
distributed in the U.S. and Canada
by Columbia-Screen Gems Publica-
tions, also headquartered in Miami.

The Flamingo Records division
is building a stable of recording
artists under exclusive contract
which already includes Mel Torme;
Danny Street, singer from London;
Hot City, a Florida rock group;
and Salome Bey, who's appearing
in the Broadway musical, “Love
Me, Love My Children.”

www.americanradiohistorv.com

tries to reach two primary cus-
tomers, the clergyman and the
layman through religious journals
and periodicals. The three present
labels, Word, Caanan and Sacred
will soon be joined by a fourth
label. Word firmly believes in go-
ing the full-page in consumer
books. A coupon is often used,
but the potential consumer is en-
couraged to try a local record or
religious material store. Advertis-
ing is biggest from September
monthly through February. Adver-
tising agencies formulate direct
mail and consumer advertising
thrusts. Believes in repeating ads
in different periodicals and also in
direct mail. As in direct mail, pre-
fer one to four-color over black-
and-white.  Successful consumer
publication ads often convert well
to envelope stuffers. Ads are al-
ways reprinted and mailed to
trade.

3) POINT-OF-PURCHASE-MA-
TERIALS—Consistently try to de-
velope store stand or rack to iso-
late labels’ series of catalog. In-
ternally, Bruce Bartel, ad manager,
doubles as merchandising chief.
Francis Heaterly assists in prepar-
ing and sending out displays.

4) LIAISON WITH RELI-
GIOUS DENOMINATIONAL
PUBLISHING HOUSES—Word’s
James High specifically correlates
the record labels’ product and
other product from Word with
major religious publishing entities.
Word does a great deal of joint
mailing and POP display material
shipping through these publishers.

Mercury Procedures

Lou Simon, senior vice president,
Mercury Records, Chicago:

1) RADIO SPOT CAMPAIGNS
—Mercury is emphasizing the very
careful pre-preparation of any step
in reaching the consumer. Simon
and the national promotion man-
agers along with Bob Smith, ac-
count executive, and Jack Ba-
dofsky, creative director, both of
Marvin II. Frank Advertising,
brainstorm the spots’ approach.
Firm attempts to immediately key
spots with any signs of action on
an LP in an area. Response as-
sists Mercury in adding more dol-
lars to any locality’s spot cam-
paign. Favors 60-second spots, but
Simon has grabbed an idea from
pharmaceutical advertising, often
piggy-backing 30-second spots on
the same artists or two different
Mercury artists. He finds it es-
pecially effective when he has two
Mercury acts on the same tour.
Sales Manager Jules Abramson and

the three Mercury regional repre-
sentatives actually designate where
spots are to go, with the distribu-
tor placing the spots locally. Simon
likes the total involvement from
manufacturer through independent
distributor. Progressive rock still
gets the biggest part of spot money,
but Mercury continues with some
Top 40 spots. For progressives,
Mercury prefers mid-evening to
early morning spots, while triple
A and double A late afternoon
through late evening works best
for Top 40. All spots are tagged
locally and if the act involved is
coming or working in the area,
copy is added.

2) LIVE PERFORMANCE
TOURS—Mercury was among the
very first to financially underwrite
all or a portion of artists’ tours.
Firm now works on a more specific
agreement basis to maintain cost
control. Radio spots are carefully
coordinated as is print advertising.
Mercury especially seeks college
dates for new artists. Firm is hiring
its first local college representatives
in test areas specifically to help
future tours. Firm for example is
working with American Talent In-
ternational, which books both Rod
Stewart and Buddy Miles, to con-
solidate good, new Mercury acts
with these two well-established
acts. Bullangus, a new six-piece
group, will be featured with both
Stewart and Miles early in ’72.

3) PROGRESSIVE PRINT
MEDIA—Mercury placing concen-
tration of dollars into those rock
publications which go national.
Abramson and Mike Gormley,
publicity director, join the meet-
ings about these ad programs. If
product is extra good, Simon be-
lieves in full-page spreads, but
normally Mercury has been run-
ning quarter-pages in a larger num-,
ber of periodicals simultaneously
to good effect. Finished art is pre-
pared by the agency and placed by
the agency with each publication.
If the product warrants it, regional
and local rock publications are
used. Mercury finds running tour
dates in publications, pertinent to
the tour, helps and sometimes co-
operative dealers’ names are used.

4) COORDINATED LOCAL
PRINT CAMPAIGNS—Sales de-
partment helps in placing program
through distributors. Firm supplies
mostly color-corrected black-and-
white album cover reductions
which are welded into ads at the
local level. If an artist is hot, a
specific artist ad, including his
catalog material, is prepared, but
most newspaper ads carry a variety
of Mercury artists and product.
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EPIC RECORDS PROUDLY PRESENTS
THE LARGEST AUDIENCE
SLY STONE HAS EVER PLAYED FOR.

KE 30986*

ADYANCE ORDERS ON THE AL3UM HAVE
ALREADY EXCEEDED 02,000 COPIES.

THE SINGLE"FANMI ¥ AFFAIR" IS BEING
PLAYED ON EVERY MAJOR STATION IN EVERY tZAJOR
MARKET IPHONE REQLESTS ARE SO HEAVY “FAMILY
AFFAIR" 15 ALREADY "HZ TO® 5 REQUESTED
SINGLE IN THE COUNTRY .

T-ERE HAVE BEEMN FEVW NEW ALBUMS AND
SINGLE> IN THE HISTCFY OF RECOIDING THAT
HAVE COTTEN SUCF AN INCREDIBLE RESPONSE.

THERE HAVE BEZMN FEVv NEW ALBUMS IN THE
HISTORY OF RECORCING T+AT HAVE BEEN SC
AHEAD IIN CONCEPT,

SLY & THE FAMILY STZINE

" THERE'S A RIOT GOIN' 1214 *: AN EFIC ON EPIC.

SLY & THE FAMILY STONE

‘A vz cvailotae on tope

o~ “THERE'S A RICT GOIN' ON"
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CBS Obtains
Nyro's Music

NEW YORK — CBS has ac-
quired Laura Nyro's publishing
firm, Tuna Fish Music, while also
extending their relationship for
five years as artist and songwriter.

The vocalist’s firm has been ad-
ministered by the CBS music pub-
lishing subsidiary, Blackwood Mu-
sic since 1970. She has been on the
Columbia label since 1967.

The deal involves a seven-figure
amount. Successful copyrights in
Hot Tuna include *“Stoned Soul
Picnic,” “Sweet Blindness,” “Wed-
ding Bell Blues™ and “Stoney End.”

With these copyrights actively
being recorded, CBS is in a posi-
tion to earn money over the next
five years.

Miss Nyro has recorded three
LP’s for the label. Her fourth was
produced by Kenny Gamble and
Leon Huff and contains some
songs composed by writers other
than herself. It will be released
this month.

Black Retailer
Chain Grows

LOS ANGELES—Target Dis-
count Record Center Stores, one
of the largest black-owned retail
chains in the U.S., announced the
opening of a fourth location here,
plus a new distribution service and
one-stop titled “Sheridan House.”

Also in progress is an expansion
of Target’s third store. Opened
last summer, it is going to 1,400
square feet.

Alphonso Mayfield Jr. has been
named Target executive general
manager, working out of the three-
year-old company's new headquar-
ters in Beverly Hills. Billy Keene
moves from promotion-sales to
take charge of the distribution
company, which is seeking West
Coast representation for indepen-
dent labels.

Target claims to be responsible
for up to 45 percent of all soul
and jazz retail sales in the Los
Angeles area, according to owner
Kent Harris.

Chicago Sets
4-LP Package

NEW YORK — Chicago, the
rock-jazz group whose three pre-
vious albums were double records,
have scored a first with their four-
record set, “Chicago at Carnegie
Hall,” produced by James William
Guerico and just released on Co-
lumbia Records. Suggested retail
price of the package is $12.98.

In what amounts to an entire
evening of listening, the eight sides
recreate the action during Chicago’s
six-day engagement at Carnegie
Hall last April. It is the group’s
first live LP, and it also serves as
a “greatest hits” collection, featur-
ing “Does Anybody Really Know
What Time It Is,” “Beginnings,”
*“Make Me Smile” and their cur-
rent hit “Questions 67 and 68.”

Included in the special package
are a 20-page photo album, full-
color stage shots, two-color posters,
plus a compendium of registration
information for 18-21-year old
voters, and other extras. Chicago
has sold more than 5 million
copies of their albums in the U.S,,
and all have been certified gold
records.

Lee Wiley Recording

NEW YORK—Lee Wiley is re-
turning to the disk fold via the
Monmouth-Evergreen label. A
January release is planned for the
album.

Backing Miss Wiley on the LP
will be Johnny Mince (clarinet and
alto sax); Buddy Morrow (trom-
bone); Dick Hyman (bass); and
Don Lamond (drums). The group
will be conducted by Rusty
Dedrick.

www americanradiohistorv com

Executive Turntable

Eddie Wenrick appointed a&r director, Vanguard Records’
West Coast operation. He was formerly professional manager of
Mr. Bones Production company. Tom McFaul named
creative director of the music-advertising company, David Lucas
New York. He has been arranger and producer for the company

for the past two years.
x K K

Freddie Cannon has been named United Artists Records
West Coast regional promotion manager. Cannon was active in
promotion of his own top hit singles as a recording artist.

GOLDBERG

WENRICK

AUSTIN

WIESEL

Danny Goldberg named director of publicity for Famous
Music Corp. He is a former editor of Circus magazine and a
trade publication writer. He was associated with the Albert
Grossman music publishing company. Named as assistant director
of publicity is Danielle Charney. Karen Austin named
director of information services for the Wes Farrell Organization.
She was formerly associated with Polydor and Columbia and
recently did publicity for the film, “Johnny Got His Gun.”

x K %

Nancy Lewis named publicity director for the Buddah Kama
Sutra group of labels, working with co-director, Joel Vance.
She joins from Track International management firm of the Who,
where she was vice president, public relations and promotion.
... Allen Levy joins Polydor Inc. as staff writer. He was former-
ly freelance writer with Columbia House, a division of CBS.

x * %

Ira Brown has joined the Music House, a New York com-
mercials and sound effect production firm, as technical assistant.
... Lew Morris has left Craig Braun Inc. where he was produc-
tion manager/account executive.

x K %

Abraham Wiesel appointed vice president, marketing plan-
ning and administration, Columbia House, a division of CBS
Inc. He was formerly assistant controller.

x * K

Hank Fenenbock promoted at Muntz Stereo Corp. to
executive vice president from operations vice president. He
replaces Perry Winokur, who has left the company to return to
Chicago. . . . Jack Baker, Muntz’s West Coast regional sales
manager promoted to director of sales.

x K %

Philip G. Patch has been appointed executive vice president
and general manager of Infonics.

x k%

Ronny Capone, veteran Stax/Volt engineer, has joined
Producer Steve Cropper’s Trans Maximus Inc. studio in Memphis.
x *x %

Bernie Grossman named A&M/Ode’s Western regional
sales manager. He was formerly the two labels’ New England

promotion man.
* Kk *

Al Westphal, Chicago, and Jack Tatum, L.os Angeles, have
been named regional credit managers for MCA Records, report-
ing to Peter E. Puzo, national credit manager. Westphal had been
with Warner Bros. Records, Tatum with the Craig Corp. . . .
Del Roy, southern California promotion veteran, has resigned
from MGM Records to pursue other interests as radio account
executive.

x *x %

Lindy Blaskey has been named professional manager of

music publishing for Playboy Records and Music. Blaskey was

formerly with Jobete Publishing.
* k%

Joseph Hollenkamp, formerly with Bell & Howell, has

joined Telex’s national sales staff in educational products.
*

Anthony Blazakis has been appointed district sales manager

for Mitsubishi International’s MGA Division.
*x * X

Harvey L. Watts has been appointed regional manager of

parts and accessories of Zenith Radio Corp.
*x x %

Herb Dale has been named vice president and marketing
director of Audio-Video Communications. He was formerly a
regional manager at Columbia Records and national sales man-
ager of Superscope Tape Division.

x *x x

Thomas Phillips has been appointed director of sales at

Veri/Sonics, tape and record production company. He was

formerly at American Tape Duplicators.
* * =

John Eargle, formerly head of Mercury Sound, New York,
is director of commercial sound products at Altec Lansing,
Anaheim, Calif.
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Take Heart, Mimi and Tom have written a "Letter to Jesus.”

It's their just-breaking single from their just-released album called “‘Tzke Heart’” on A&M. [] If you saw
Mimi and Tom at the Big Sur Festival, or on their tour with Cat Stevens, you know what they can do.

When you hear “‘Letter to Jesus” at home or on the radio, you'll know what to expect from their album.
Produced by Michael Jackson. Take Heart SP4310, Letter fo Jesus AM1302 on A&M Records and Tapes.

www americanradiohistorv com
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General News

NARM Board Readies Meet

NEW YORK—The wheels for
the 14th annual NARM Conven-
tion are beginning to roll. The
first planning meeting was held at
the NARM offices last week where

| CAN SAVE
YOUR SOUL

{f you are a producer of
Soul Records getting Hell,
send your soul to:

Handyman

Record Distributors
1604 N. College
Indianapolis, Ind.

Why go through Hell?

thing every Monday.
[J 1 year $35
'] payment enclosed
[ bill me later
L D

] 1. Retailers of Records, Tapes
Playback Equipment

[) 2. Distributors, Operators, One-
Stops, Rack Jobbers

[ 3. Radio/TV Management &
Broadcasters

{1 4. Mfrs./Producers of Records,
Tapes, Equipment

the Convention Committee dis-
cussed topics for general business
meetings, seminars and workshops
and encounter luncheons. Recom-
mendations were made as to
speakers from both in and out of
the industry as well as for panelists
in specific subject areas. The per-
son-to-person  conference  setup
was reviewed as was the Con-
vention’s extensive social schedule.
The convention will be held March
5-10, 1972, at the Americana
Hotel in Bal Harbour, Fla.

The meeting was chaired by
Jack Geldbart (ABC Records &
Tape Sales, Atlanta), the 1972
Convention Chairman.

Texas Studio
Expands Plant

HOUSTON — Ten-thousand
square feet of studio space will be
added to Soundsville Recording
Studios here within the next sev-
eral months to accommodate the
need for more space, Jimmy Dun-
can, president of the firm, stated.
New studios will 'be able to film
motion pictures as well as handle
TV commercial preparation.

Duncan said that the $2.5 mil-

lion facility would include a 24-

track console and 24-track Ampex
tape recorder.

Jimmy Duncan Productions, the
parent company, recently reorgan-
ized its board of directors to in-
clude Morgan Cramer, retired
president of P. Lorillard & Co.;
Thomas Culligan of Culligan Water
Softener Inc.; Roger Johnson, Phil-
adelphia attorney; and Larry Mor-
ris., Houston builder.

Creed Taylor Sues

For Non-Payment

LOS ANGELES — Producer-
arranger Creed Taylor has filed
suit against promoter Lee Craver
in Superior Court here, charging
that Craver hasn’t paid some $18.-
000 owed Taylor as 50 percent of
the net from a "Summer of Jazz”
package which played the Holly-
wood Palladium and South Gate
Palace last July 18-19.
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Memphis Group
Meets Nov. 17

MEMPHIS — A general mem-
bership meeting of Memphis Mu-
sic Inc., will be held here Nov.
17th at the First National Bank
Main Auditorium.

The group at that time will
elect nine new members to the
Board of Directors. The nomina-
ting committee has named 15 peo-
ple from which the group will be
elected.

In addition to the slate of 15
nominees, members have the right
to submit names for nomination.
Any such names must be sub-
mitted to James Eikner Jr.,, no
later than Nov. 8th.

Following the elections, there
will be the first showing of a
new Memphis Music film.

Mercury Chief

Confers With
Philips Team

CHICAGO—Win Schipper, a&r
manager for Philips, Baarn, and
Roger Maruani, international a&r
manager, Philips, Paris, two mem-
bers of the firm's new International
Pop Management team, met recent-
ly with Irwin H. Steinberg to dis-
cuss the mutual licensing relation-
ship between the firms.

Intent of the meeting was to
broaden the scope of pop catalog
and further promotion of top in-
ternational artists. Steinberg noted
that for the second successive
month Mercury established record
sales peak at the end of its Oc-
tober period. Steinberg said, “Dur-
ing this four-week period, we
equaled our September sales pe-
riod, which was five weeks in
length and the best the company
had ever seen at that point.”

The conference reviewed Mer-
cury artists now represented on na-
tional and international charts. In
addition to established stars like
Rod Stewart, Buddy Miles. Uriah
Heep, Jerry Butler, Tom T. Hall
and the Statler Brothers, the Phil-
ips meeting conferred about several
acts being groomed for stardom.

Steinberg said the meeting strove
for “longer range corporate strat-
egy. Our plan is to expand and
have Mercury grow a minimum of
two and a half times its present
pace in the next three years.” The
growth figure is based not only on
the label's current marketing and
business philosophy but on Stein-
berg's anticipation of signing ex-
citing new talent shortly.

London Drives
For Xmas Buys

NEW YORK—London Records
has set a heavy merchandising and
promotion plan geared to its pre-
Christmas release. The diversified
release will include new entries in
the London and London group
pop, classical, phase 4 stereo and
international product, as well as
a new set from Hi Records in
Mempbhis.

Featured in London’s year-end
release are Engelbert Humperdinck.
Chicken Shack Hardin and York.
and Paul Jones. The Chicken Shack
album is being released to tie in
with the group’s forthcoming debut
American tour with Savoy Brown.
Ace Cannon will be the featured
artist on the Hi release.

The new phase 4 stereo mer-
chandise will feature sets by Leo-
pold Stokowski conducting the
Royal Philharmonic Orchestra. and
Lorin Muaazel conducting the New

|| Philharmonia. Spotlighted on the

classical sets are George Solti con-
ducting the Vienna Philharmonic
and the Chicago Symphony. There
will also be four albums featuring
the Chicago Symphony. There will
also be four albums featuring the
Band of the Grenadier Guards.
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Ovation’s ‘Q

‘ Disk Lead

Gaining World Image

CHICAGO — Ovation Records
is developing an international im-
age as a pioneering proponent of
4-channel product. Already licens-
ing Decca, Ltd., in the U.K., the
suburban Glenview, Ill.-based Ia-
bel is releasing all its 4-channel
catalog in Japan through Toho
Records. There is much activity on
the home front as well.

Just a few projects:

e A 4-channel LP merchandis-
ing program is now under way na-
tionwide in all Montgomery Ward
& Co. record-tape outlets with
the prime window here on State
St. carrying the theme and exam-
ples of Ovation’s moré than a doz-
en packages.

e Black Jazz Records, the Ova-
tion-backed Los Angeles-based la-
bel operated by Gene Russell, is
adding a soul brand, Grit Rec-
ords. Ovation distributes Black
Jazz through 21 independent dis-
tributors and will similarly help
market Grit.

e The less than year-old label
is expanding its development of 4-
channel disk and tape samplers for
various hardware manufacturers (a
previously released sampler has
sold in excess of 60,000, according
to Ovation president Dick Schory).

e Division of the U.S. into
four marketing areas is placing
new responsibilities on Schory (pri-
mary Midwest but traveling
throughout the nation now), Ray
Lawrence (11 Western states), Joe
Campellone (East-Northeast), and
Henry Strzelecki (Southeast).

e Already set to release its first
series of country LP’s, the firm is
reporting country station action
on a single by Tommy Jones. The
country involvement points to
Ovation’s growing diversity.

Schory, veteran RCA artist, quit
Ludwig Industries early this year
to form Ovation. Ovation immedi-
ately pioneered 4-channel disk.
Schory is still undecided about
whether it's matrix or discrete. He
defies people to distinguish between
the systems when he plays them
back. Schory doesn’t care which
system wins out. “The whole se-
cret is in the studio, in the mix.
We mix for very good discrete
but with the idea of how it will
sound when matrixed. All through
the mixing, we can ‘A’ and ‘B’ back
and forth between discrete and
matrix.”

Pioneering President

A pioneer in audio engineering
along with Jim Cunningham (also
of Chicago), Schory acknowledges
that both systems have limitations.
“But you record to those limita-
tions.” As for matrix, he said he
knows all the formulas specifying
the db drop off between speakers.
“Formulas are alright, but it's the
ear that’s important. It’s the psy-
choacoustics, the illusion of 4-
channel that’s the key. We use 4-
channel to enhance the original
intent of the performer, to create
a total environment for the listen-
er through creation of iwalls of
sound’ and ‘ceilings of sound.””

Schory’s main point in demon-
strating that there is little discern-
ible aural difference between ma-
trix and discrete is really to dram-
atize that his product is compati-
ble. That is, if a listener wants the
feeling of 4-channel, it can be
accomplished by adding a decoder,
a stereo amplifier and two speak-
ers. Otherwise, the disks are su-
perb on ordinary 2-channel sys-
tems (cleaner. Schory claims, than
regular 2-channel disks because
"something about the matrixing
process eliminates some of the un-
desirable phase problems inherent
in 2-channel recordings”).

Short Runs Net $%’s

But the story of Ovation is more
than Schory’'s zeal about 4-chan-
nel. He is developing the multi-
faceted operation into a lean-func-
tioning company that he claims
can show a respectable profit on
just S.000 and 10,000 sales of a
given LP package.

Although he didn't say so. the
impression is that this was a big
selling point when he went to Em-

ployer’s Insurance of Wausau,
Wis., and the Jasper Corp. of
Marshalltown, Ia., for major back-
ing.
A resident of Glenview and fa-
(Continued on page 10)
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The first two artists that Bearsville delivered to the
world were Jesse Winchester and Todd Rundgren.

This month Bearsville makes two more deliveries.

Produced by Michael Friedman. roduced by Pter Yarrow.

Bearsville is a
company/community

., founded by Albert

In add1t1on to excellent recordmg

facilities, Bearsville provides its growing
family of artists with living quarters, a
converted barn for live performances, and

a very fine restaurant. Look to Bearsville for
more outstanding and well-fed new artists.

LILIESIIT

BEARSVILLE, A COMPANY/COMMUNITY.
NOW DISTRIBUTED BY WARNER BROS. RECORDS.

www americanradiohistorv com



www.americanradiohistory.com

Rnoncial News

Ovation’s ‘Q" Disk Lead 3M Posts New

. .
Gaining
o Continued from page

ther of five children, Schory, 39,
said the decision to throw every-
thing into Ovation was an enor-
mous one. He had to learn the
record business from ground zero.

.ho

rose from
nothing so
that people

might have
something
undeniably
their own?

-

§&

e I — )
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Get ready—
Black Moses

is coming!

Wor

Stock
Folkways

9 ? .. The real thing.
of togay’s "ty
unique, unusuat,

gouth original & traditional
music recorded

k t by: Pete Seeger,
maf e ] Woody Guthre,
Leadbelly, Charity Bailey, Eilla Jenkins,
Nancy Brown, Bialil, to name a few.
There are over 1,300 albums of more than
700 peoples available. The catalog includes
Jazz, ‘ Children’s, Literature, Biues and
Country. Availabie from Folkways Records,
701 7th Ave., N.Y.C., N.Y. 10036. Write
for a complete listing of 1,300 albums of
Folkways, Asch, RBF, Broadside, Pioneer.
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Ild Image

One of his biggest problems, he
said, was “keeping accounts re-
ceivable clean.” This he claims to
have accomplished with only six
changes in distributors. He also
learned early the importance of
racks and makes personal calls to
large rack operations.
Releases Slated?

He admits to being idealistic at
first, especially in the arca of keep-
ing to strict release schedules (at
his first headquarters on Ohio St.
he used to show large folders
projecting relcases as far ahead as
three years). But Ovation has sim-
ply outpaced him.

Eight budget LP's on his recent-
ly announced Vector label ($3.98
disk/$4.98 tape) were not pro-
grammed in. Studio time for other
releases did not become available.
Also, hardware for playing 4-chan-
nel has not been forthcoming to
the degree he hoped.

He has set back the budget re-
lease to March 1972. He will re-
lease the five country LP’s and
Ray Henry’s polka album in Jan-
uary. Current additions to the cat-
alog consist of packages by Tom-
my Jones, comedian Pat Buttram,
a 4-channel version of producer
Harvey Mandel's “Get Off in Chi-
cago,” two Black Jazz (both in 2-
channel, however) LP’s by Calvin
Keys and Chester Thompson and
one by Bonnie Koloc.

Schory’s international involve-
ments will take him to Japan next
month and to Hong Kong where
he has another licensing deal work-
ing. But before this, a campus tour
through five states must be worked
out (Billboard, QOct. 16).

Dock Tiff Zaps
Superscope Net

LOS ANGELES — Superscope’s
third quarter profit this year dipped
to $468,732, or 21 cents a share
on 2,159,069 average shares, from
$742,767. or 36 cents a share on
2,103,513 shares, a year ago.

The company said airfreight
charges incurred during the lengthy
West Coast dock strike contributed
to its earnings decline.

Nine-month net income con-
tinued to outpace last year at
$1,835,496, or 85 cents a share.
compared to $1.717,447, or 82
cents a share. Sales for nine months
through Sept. 30 increased to $41,-
024,633 from $37,294,877. Third
quarter gross rose to $14,833,356
from $14.245.997.

Alithia Distributors
Named for NE U.S.

NEW YORK-—Alithia Records
has added Music Suppliers Inc.,
Boston, to handle the newly-formed
line. Music Suppliers will cover
Maine, Vermont, New Hampshire,
Rhode 1sland and Massachusetts.

Alithia already had set up a tie
with International Recotape Corp.
to cover Connecticut, New Jersey.
New York, Long Island and part
of New York State.

Initial product on the Alithia
line is an album based on Henry
David Thoreau's “Walden,” with
lyrics by Edna Lewis and music by
Les Lado. The album will be fol-
lowed by two singles: Barbara Jean
English’s  “Love’s Arrangement”
and the Salvation Congregation’s
"By The River.”

Paperwork Mgt. Co.

1.0S ANGEI.ES—Talent Pay-
ments, Inc. is now offering a com-
plete payroll and paperwork ser-
vice to record companies. TPI
formerly specialized exclusively in
paying radio and TV commercial
fees for advertising agencies.

TPl president Lloyd Hughes
said, “We are signatory to all
talent union contracts and can act
as employer of record, paying all
record production expenses and
supplying clients with a comput-
erized running cost sheet on each
project.”

Record Levels

ST. PAUL—The 3M Company’s
sales and earnings climbed to rec-
ord levels for the third quarter
and first nine months of 1971.

Third quarter net rose 14.5 per-
cent to $54.8 million, or 98 cents
a share, from $47.9 million, or
85 cents a share, a year earlier.
Nine months net increased 10.2
percent to $152.6 million, or $2.72
a share, from $138.5 million, or
$2.47 a share, for the similar pe-
riod a year ago.

Worldwide sales for the quarter
rose to $475.4 million from $428.2
million, up 11 percent. and from

$1.260 billion to $1.358 billion
for the nine months. a gain of
7.8 percent.

Philips Honors
Stewart Sales

AMSTERDAM—Mercury Rec-
ords’ artist Rod Stewart will re-
ceive the 1971 Edison Award along
with five gold records and a plat-
inum album award here Friday
(5) in a ceremony arranged by
Philips Records. Mercury president
Irwin H. Steinberg and- national
promotion director Denry Rosen-
crantz will participate.

Stewart, whose Edison award
as the top male singer on the Con-
tinent signifies his world-wide ac-
ceptance, has concerts booked
with the Faces in nearby Rotter-

dam and Geoningen during the
celebration. Gold record awards
represent  sales in  Germany,

France, Scandinavia, Holland and
the Benelux countries and the
platinum the sale of 2 million al-
bum units.

Sinatra Libel Suit

NEW YORK—“There is not
one iota of truth in either story,”
said Frank Sinatra, who filed suit
Nov. 28 against Midnight Pub-
lishing Corp. for $5 million in libel
damages for the stories “Frank
Sinatra Has Cancer” and “Sinatra
Married—He'll Be a Daddy in
March,” published in the newpaper
Midnight.

“I do not now, nor have [ ever
had cancer. And T have never met
any of the people mentioned in the
second story, including the lady
who is supposed to be my bride.”
added Sinatra. The suit, filed
against Midnight Publishing Corp..
and Fawecett Publication, Inc. and
Manhattan News Co.. which dis-
tributes the paper, charges the
defendants with publishing, circu-
lating and distributing false, scan-
dalous, malicious and libelous mat-
ter. The suit was entered in U.S.
District Court, Southern District
of New York.

Film-Music Tie

NEW YORK — GSF Music
Corp.. wholly owned subsidiary of
GSF Productions, Inc., motion pic-
ture production and distribution
company. has been formed in an
expansion move by GSF into rec-
ords and music publishing. Michael
Gusick and Dennis Kaplan. prin-
cipals in Keg Ventures. which was
recently acquired and merged into
GSF. have been named creative
and general operations vice presi-
dents.

Music from GSF soundtracks will
be published by FErstwhile Music
Corp. (ASCAP) and Access Music
Corp. (BMI). GSF Music will seek
compositions for their catalog suit-
able for soundtracks and recording
by individual artists. Kaplan, Gu-
sick and Paul Frankenberg, presi-
dent of GSF Productions, will
travel to Europe to arrange sub-
publishing affiliations as well as
other GSF Music business.

www americanradiohistorv com

Market Quotations

As of Closing, Thursday, October 28, 1971
NAME 1971 Week's Vol.  Week's Week's  Week's Net
High Low in 100’s High Low Close Change
Admiral 21 8 279 17Vs 15%8 1578 + ¥
A&E Plastik Pak Co. 127 4% 105 512 4% 4% - Y
Amer. Auto. Vending 11V, 678 28 10V 9% 9% ]
ABC 48 25 326 43%s 42Va 432 + 12
Ampex 25% 1312 753 14% 1378 144 Unch.
Automatic Radio 14/ 6 102 68 6 6 - VYa
ARA 1472 117 187 14134 137Va 13812 - 1V
Avco Corp. 1834 12V 396 15% 137 14% - Y
Avnet 1598 8V 399 1078 934 934 -=1
Bell & Howell 53 328 321 46% 441/ 4478 - Y
Capitol Ind. 217 8 152 102 10 10V Unch.
8s 497 30V 608 4478 42V/8 441/, + 1
Columbia Pictures 1134 9 312 10 9 9 --
Craig Corp. 9 3V 112 3% 312 312 = Va
Creative Management 17% EZ) 64 92 834 9 Unch.
Disney, Walt 1287 77 1211 10812 10233 107% + 3%
EMI 58 3 776 4 3% 3% -— W
General Electric 6578 5278 3547 60%8 57% 58Va -~ 1V
Gulf + Western 31 25Va 808 27V 25Va 252 -= 12
Hammond Corp. 137 8% 124 9% s 98 - 3
Handleman 47 33 290 35% 33Va 35V + 13
Harvey Group 878 3% 26 42 4 4 - W
Instruments Systems 12% 53% 296 6 5% 5V2 - V2
Interstate United 132 7% 541 8% 7% 73% - Y%
ITT 67%s 49 2760 5212 49% 497 = 1A
Kinney Services 39%  28Ya 1614 333% 29 298 -- 3%
Macke 14% 8 163 124 1 Ve 11Vs -- 3B
Mattel Inc. 52V 233 1861 25Va 22 22V -— 38
MCA 30 21% 206 26 22%4 23%8 = 2V
Memorex 79V2  25% 1037 32Va 30% 30% -— Va
MGM 2678 15V2 138 18 17 1734 -—- V2
Metromedia 307 17% 520 26V 24% 25Ve +
M 126343 95Vs 648 122% 118354 1185 -— 133
Motorola 893% 512 679 76% 72% 73 = 7]
No. Amer. Philips 37 217 265 25V 24%g 25 + Va
Pickwick International 38 32 9N 38 36% 372 -—
RCA 40 26 2573 3398 317 32 == ||
Servmat 40%a 252 731 363 347 35 - 1V
Sony Corp. 25V 14Va 4048 16Vs 1434 15 -1
Superscope 3255 123 220 1358 12Va4 1258 - Y
Tandy Corp. 38Va 30%s 1153 3274 3034 3134 + ¥
Telex 22% 9% 4403 128 9% 10 -— 1%
Teana Comp. 112 5V 135 5% 5V 5Ys - Va
Transamerica 20 15V4 1210 17% 16 162 - %
Transcontintal Al 4% 1180 6% 4% 51 -—- V2
Triangle 22%  14% 29 16Va 15% 157% - g
20th Century Fox 1578 7% 841 Vs 7% 878 - V&
Vendo 172 1034 79 11Vs 10% 11 Unch.
Viewlex 10% 578 230 678 578 6 - V2
Wurlitzer 172 10V 81 15% 14Vg 143% +
Zenith 5474 3638 471 45V4 42 42% -— 1

As of Closing, Thursday, October 28, 1971

OVER THE COUNTER* WEek's Week's Week's

High Low  Close
ABKCO Ind. 4 312 32
Alltapes 4% 4 44
Bally Mmfg. Corp. 34 32 32
Cartridge TV 193 18 18
Data Packaging 17V2 6% 678
GRT Corp. 3% 3% 3
Gates Learjet 7% Ve 7Va
Goody, Sam 6% 6 6
Integrity Enter. 9% 838 Vs

Week’'s Week's Week's

OVER THE COUNTER® 'Wigh' low (Close

Kirshner Enter. 5 4/ 5

Koss Electronics 8Vs 6% 7%
M. Josephson Assoc. 83 7 7%
Mills  Music 13 1078 11
NMC 103 82 82
Perception Venture 5% 42 5

Recoton 3Va 3 34
Schwartz Bros. 7% 638 TVa
Teletronics Int. 6% 58 5Y2

‘Over-rhg-coumer prices shown are ‘'bid’’ {(as opposed to ‘‘asked’’). Neither the bid nor the
asked prices ‘of'unlistled securities represent actual transactions. Rather, they are a guide to
the range within which these securities could have been sold or bought at the time of

compilation.

The above contributed to Billboard by Merrill Lynch, Pierce, Fenner & Smith, Inc. Members
of the New York Stock Exchange and all principal stock exchanges.

20th Century-Fox Film’s Sale
Of Robbins Music Posts Profit

LOS ANGELES—The sale of
Twentieth-Century  Fox Film
Corp.’'s minority interest in Rob-
bins Music Corp. for $4.5 million
to Metro-Goldwyn-Mayer  was
largely responsible for a $4.3 mil-
lion third quarter profit at Fox.

The motion picture studio re-
ported a net profit of $4,351,000,
or 50 cents a share, for the third
quarter of 1971 compared to a net
loss of $5.198.000. or 61 .cents a
share, in the same period of last
year.

Extraordinary gains in the third
quarter of the current year totaled

Wallichs Reverses
2-Year Loss Trend

1.LOS ANGELES—Wallichs Mu-
sic & Entertainment Co. reported
sales and earnings gains for the
first quarter of 1972 ended Aug.
3.

Net before taxes was $9.300 on
sales of $1.675.200, as compared
to a loss before taxes of $64.400
on sales of $1,637.200 for the
same period last year. There are
1.200.000 shares outstanding.

Clyde O. Wallichs, president.
projected a year-end profit in
1972, and that since May. the last
month of fiscal 1971, the company
has been operating profitably. The
company reported a loss for fiscal
years 1970 and 1971.

NOVEMBER 6,

$3,713,000, or 43 cents a share.

The extraordinary gain included

"$3.832,000 after carry forward tax

benefits realized on the sale of
Robbins-Feist-Miller Music. Fox
had an epecating profit in the third
period totaling $638,000.

For the nine months of 1971
ended Sept. 25, Fox reported net
earnings of $9.885.000, or $1.15 a
share, compared with a loss of
$21,303.000, or $2.49 a share in
the like period of 1970. The 1971
figures include extraordinary gains
totaling $5.109,000. or 60 cents a
share.

Revenues in 1971's third quarter
decreased to $40,958.000 from
$55.771,000 in the 1970 third quar-
ter. Revenues for the nine months
this year slipped to $131,774,000
from $150.845.000.

Sony Is Seen
Paying Dividends

NEW YORK—Sony Corp., Tok-
yo is expected to pay a six month
dividend of 7.5 yen for the Oct.
31 period, according to the com-
pany. Sony paid 7.5 yen for the
six months ended April 30.

A company executive said Sony
has been little affected by Presi-
dent Nixon's decision to impose
a 10 percent import surcharge and
Japan’s decision to float the yen.

1971, BILLBOARD
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C4X 30865
A specially priced
4-record set

April 5-April 11, 1971: And everything was recorded.
Chic?aqo became the first and only This higtoric event is now THE COMPI'ETE wonus' LIVE.

n_on-_cl%ssi_cal ensemble to perform available as a specially priced 0“ COL“MBIA RECORDS @2

six nig1ts in a row at Carnegie Hall. 4-record set that includes a colossal
Every night was sold out. Every 4 ft. x 6 ft. wal poster, two giant A"n TAPES ' ,
night they played all the incredible  wall posters (22” x 33”), a full-color, Selections include: Questions 67 and 68 * I'm a Man

: : r,  Selections i ¢ 68 - I'm
songs their audiences came to hear. 20-page photo alburr, plus a SPECIal s a1 6 tos- Dese Anybody Reaily Kuon Wiat Time It 152
50-state voter registration chart. Free « Fancy Colours's Lowdown * Plus 22 others.
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JAPAN: A
The nation with a sound-oriented industry & THIS IS . y’
that’s making more than just noise. A sound £ - g
oriented industry that's amplified a thousand £ 4
fold in the entertainment world’s most . SOUN D_
exciting and dynamic market of electronics
and music. ¥ : :
revealing light on Japan’s sound boom. ORIE N'TED
’Spotlight On Japan”, the second special, /] ‘
in-depth report (we were first last year) on IT S MADE
every aspect of Japan’s music industry. An ooo

Billboard’s December 11th issue sheds a
JAPAN.

industry built on records and cartridges:
recording and playback equipment. An
industry built on the talents of it’s T.V., radio

and stage performers. An industry that’s

being heard throughout the
international music world.

“SPOTLIGHT
ON JAPAN”

and billboard’s worldwide circulation is your
opportunity to sound off and make more than just noise.
The advertising deadline for billboard’s Japan special
is November 12, 1971.
Contact any one of these Billboard sales offices:

NEW YORK ILLINOIS TENNESSEE CALIFORNIA
165 W. 46th St. 150 Wackes Dr. 1719 West End Ave. 9000 Sunset Blvd.
New York 10036 Chicago 60606 Nashville 37203 Los Angeles 90069

(213) 757-2800 (312) 236-9818 615) 329-3925 (213) 273-7040

LONDON ITALY JAPAN
7 Carnaby St. Billboard Gruppo sri. Shin-Nichibo
London W.1. Pizzale Loreto 9, Milan Building 2-1
437-8090 28.29.158 1-Chome Saragaku-Cho
= /\ Chiyoda-Ku

294-76-22

Call us and make more than just a little noise.

il
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General News

MCI Unit'Godsend’ at

‘Jesus Rock’ Sessions

LOS ANGELES — The first
West Coast 24-track recording ses-
sions have just been completed at
United Recording for Revelation
Records’ rock version of Handel's
“Messiah” oratorio. The MCI 24-
track unit cost Nemo Productions’
Michael  Shields $37,500 and
Shields says the only other such
recorder in existence is at Wally
Heider’'s New York Record Plant.

“The 24-track recording is a
godsend for big projects like the
‘Messiah” with all its numerous
variables,” said Shields, 26, an or-
ganist and electronics prodigy who
got started in equipment mainte-
nance and was a staff engineer of
United Recording for 42 years
before going freelance with his
Nemo company. “With this many
tracks we can compensate for all
the variables on a big session,
bring out any of the parts.”

Although his MCI recorder must
fit 24 narrow tracks on the two-
inch tape normally used for 16
tracks, Shields says he has found
the unit quieter than most 16-
track recorders. “The MCI 24 has
a signal to noise ratio of -61 dbs
and you can combine 8 tracks with
an additional noise level of only 3
dbs, while with most other re-
corders you could pick up 3 dbs.
of noise for each track that's
added to a mix.”

Shields also said he found the
24-track recorder easier to work
with than a smaller unit because of
its Automatic Locator feature.
This optional computerized device
will return the tape to the exact
spot needed for a retake, once the
location has been logged into a
pushbutton memory bank hooked
up to the recorder. He is even
using the MCI 24 to record

Uncle Jim, a new country-rock
group on the MCA label, although
he doesn’t need all the tracks.
“The Automatic locator makes the
work go faster,” said Shields.
Beaucoup Sound

The first 24-track session for
the rock “Messiah,” arranged and
conducted by 26-year-old Andrew
Belling, featured 54 instrumentalists
and the massive pipe organ of the
Pasadena First Baptist Church, 22
miles away, brought into the studio
via a special telephone line. Later
sessions for the album added a
32-voice chorus under UCLA
choral director Donn Weiss, plus
vartous rock rhythm teams and
soloists.

Michael Shields is co-producing
the record with Revelation’s Red
Shepard, as well as engineering it.
Shepard, who starred in the Los
Angeles production of “Hair” for
1Y%2 wyears, is a partner in the
Revelation label with “Hair” pro-
ducer Michael Butler. Revelation’s
first product, distributed by RCA,
is “Mass in F” by “Hair” com-
poser Galt MacDermot. Interest-
ingly Dave Axelrod’s rival version
of a rock “Messiah” is on RCA.

The MCI 24 recorder and auto-
mated control console are not per-
manently anchored to one loca-
tion, so Shields was able to use
the most appropriate studios at
United Recording for whatever the
size of the group he was recording.
He doesn’t think that recording on
more than 24 tracks will ever be-
come a standard practice in pop
music. “The only use I can think
of for more than 24 tracks,” he
said, “is by heavily electronic
groups and synthesizer composers
that actually build their music one
note at a time.

RECORD REVIEW

First Sixth RCA ‘New’ Vintage
Tingle With Jazz/Blues Zest

NEW YORK-—Major companies
compete seriously these days to
revitalize their vault product in
prestigious form, to direct it not
merely at the collector but also
at the youth/underground market,
hungry for aural verification of
the roots of today's electric music.
RCA has weighed in impressively
with the first six-album release
in their "new” Vintage Series—
the Vintage series started seven
years ago— and it makes a strong
debut for series producer Don
Schlitten (previously with Pres-
tige).

The release is divided between
blues and jazz, with much unre-
leased material and untampered
sound. Arthur Big Boy Crudup’s
album (LPV-573), “The Father of
Rock and Roll.” is taken from his
1941-1956 RCA Bluebird sessions.

arranged chronologically to show
his development as a singer into
relative sophistication. Included is
“That's All Right.,” which had such
an effect on the emergent Elvis
Presley. Other blues product is
Washboard Sam's “Feeling Low
Down" (LPV 577) and Lil Green’s
“Romance in the Dark™ (LPV 574),
the latter being an ideal example
of what was called rhythm and
blues between 1939 and 1942.
Jazz product includes Lionel
Hampton Vol. 1 “Strompology”
(LPV 575)—small group recordings
(eventually RCA will make all its
small group Hampton available)—
“Swing Vol. 1 (LPV 578)—Gene
Krupa's Swing Band, Una Mae
Carlisle, Frankie Newton, and jam
session material —and Hot Lips
Page “Feelin® High and Happy”
(LPV 576). which is the first U.S.
(Continued on page 68)
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The AR Laboratory Standard Transducer

ACCURACY AND FLEXIBILITY: The AR-LST
offers a total of six different energy profiles —
all accurately known and repeatable at the
turn of a switch, which is located on the front
of the cabinet. This permits a degree of control
and precision that is usuadlly found onlyin

electronic equipment.

FLAT ENERGY CAPABILITY: The AR-LST is
capable of a flat energy output characteristic
that, in our judgement, establishes a new
state of the art. The graph shown above
represents the acoustic power output
produced by the AR-LST with its control set to
the “flat” position. The horizontal line below
500 Hz indicates the relative woofer level,

LOW DISTORTION: As with the AR-3a,
harmonic distortion measurements down to
the lowest audible frequencies are, to the
best of our knowledge, the lowest of any
loudspeaker system available.

WIDE DISPERSION: AR’s hemispherical dome
tweeters produce exceptionally smooth, wide
dispersion of midrange and high frequencies,
even in rooms or studios that are acoustically

rather dead.

POWER HANDLING: Multiple drivers for
midrange and high frequencies enable the
AR-LST to handle powerlevels significantly
higher than AR’s finest speakers designed

primarily for home use.
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Puerto Rico to Be Site
Of Music & Art Fair

NEW YORK — A one-mile
stretch of beach fronted by 430
acres of land 45 miles west of
San Juan, Puerto Rico, will be
the site of the Vega Baja Music
& Art Fair, to be held during the
Thanksgiving college and university
recess.

Groups signed thus far include
the Chambers Brothers, the All-
man Brothers; Mountain; lke &
Tina Turner; the Beach Boys;
Stevie Wonder; John Mayall; Pro-
col Harum; Ali Akbar Kahn;
Ten Years After; Poco; Richie

Production Company and Publishing
Firm interested in new groups mas-
ters and unpublished material (send
demos or tapes). Material will be
returned only if self-addressed en-
velope and postage is included in

your mailing.

De CAMP MUSIC
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Suite 1416 East
Los Angeles, Calif. 90067

100—8x10
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MOUNTED
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20"x30"" $6.50 3,000 Postcards
30°'x40"* $9.50 $120.00

Special Color
Process

A Division of JAMES ). KRIEGSMANN
165 W. 46th St.,N.Y. 36 PL 7-0233
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Havens; Jose Feliciano and the
Stigwood  production of *“Jesus
Christ Superstar.” These groups
represent an investment of almost
$160,000, with more artists being
signed.

The site at Tortugero Beach has
natural boundaries that will allow
for easy crowd control. according
to festival coordinators Chris Cow-
ing and Gary Buckner. There will
also be reliable health, food and
sanitation facilities. Stage and
sound will be handled by Bill
Hanley, while the lighting is being
worked out by Chip Monck. Dr.
William Abruzzi will supervise the
medical tents.

Student charter flights, available
from 25 major cities throughout
the U.S., will range in price from
$129-$199, depending upon point
of departure. The price includes
admission to the festival site as
well as transportation to and from
the fairgrounds. Tickets may be
bought by mail through Fiesta del
Sol, 621 Church St., Ann Arbor,
Mich., for $15 each.

The emcee for the festival will
be Dave Herman, air personality
at WPLJ-FM, New York. Respon-
sible for the production of the
event are Sam Harmon, owner of
a computer company in Ann Ar-
bor; Bob Salstrom, University of
Michigan Law School graduate;
Larry Klein, health foods enter-
preneur; Glen Turner of Turner
Enterprises; and Tito Moleniere,
chief Puerto Rican financial backer
of the event.

Signings

Susan Quatro, singer and stand-
up bassist, to Mickey Most’s Rak
Records. . Los Blues, seven-
member jazz-rock group, to United
Artists with an LP “Volume 1.”

. Effus Moseley and Dwayne
Blackwell to Sunflower Records.
Moseley’s first single is “Give Me
Something to Believe In,” pro-

duced by Dallas Smith, while
Blackwell’s will be produced by
Tony Ricco. . . . Griffin to Romar
Records with a single, “In the
Darkness.”” . . . Carolyn Byrd Jr.,
Punky Lee and Joey Gregorash to
Lionel. . . . Singer Doug Carn to
Black Jazz Records with an album,
“Infant Eyes.” . . . Curtis Mayfield
will produce Morgana King for
Buddah. Singer-songwriter
Eric Brann, formerly of Iron But-
terfly, to GWP Associates for per-
sonal management.

lliness Snafus
Deep Purple Tour

NEW YORK — Deep Purple,
hard rock group from England,
has terminated its U.S. tour after
completing only three of its 25
scheduled dates due to the illness
of the group’s lead singer, Ian
Gillan.

Gillan, who is hospitalized in
Chicago with hepatitis, will follow
the group home to England next
week where their tour will be re-
scheduled by American Talent In-
ternational upon his recovery.

From The

Music Capitals
of the World

NEW YORK

Pop comics Cheech & Chong,
with a comedy album on Ode, split
the bill at Carnegie Hall, Dec. 28,
with Sha Na Na. . . . Pentangle,
Reprise Britishers, appear at the
14th St. Academy of Music Dec.
12. . . . Rod Stewart & the Faces
light up Madison Square Garden
Nov. 26. . . . Sussex’s Bill Withers
gives his first New York City con-
cert Nov. 27 at Alice Tully Hall,
Lincoln Center. . . . Ike & Tina
Turner, whose * 'Nuff Said” LP is
their latest on UA, headline the
Beacon Theatre Nov. 27-28. . . .
Yes, Atlantic rock band from En-
gland, at Nassau Community Col-
lege, Garden City, L.I.,, Dec. 11,
last concert on their current U.S.
tour. . . . Melanie, on Neighbor-
hood Records with an album also
out now on Buddah, plays Klein-
hans Music Hall, Buffalo, Wednes-
day (3). . . . And the Doors, who
haven’t been in concert for over a
year, make their first New York
appearance Nov. 18 at the Buffalo
Peace Bridge Center. They head-
line Carnegie Hall Nov. 23. . . .
Rare Earth make their first tour
of Europe Dec. 1-19, hitting En-
gland, Holland and West Germany.

Scepter’s B.J. Thomas to one of
the key roles in the movie “Jory,”
co-produced by Howard Minsky,
whose first album was ‘“Love
Story.” . . . Bluesman John Lee
Hooker tours Belgium and other
stops in Europe Nov. 25-Dec. 8.
“Endless Boogie” and “Hooker ’n’
Heat” are his most recent pop en-
tries. . . . No one in the business
would give them a chance, says
Howie Teitler of Triton, a new
group, so they opened themselves
at Town Hall Monday (1), arrang-
ing advertising, lighting, printing
of tickets on their own. . . . Dun-
hill's Hamilton, Joe Frank & Reyn-
olds tour the South through No-
vember. Latest single is “Daisy
Mae.” . . . Going to Miami this
winter? The new Star Theatre in
the Deauville Hotel opens with

“Jesus Christ, Superstar,” Dec. 23-
Jan. 2, followed by Liberace, Andy
Williams, Lennon Sisters, Alan
King, Lena Horne, Steve & Eydie,
and Tom Jones. . . . GWP’s Maya
Angelou embarks on a 10-city
tour Nov. 15 to promote her new
book of poems, “Just Give Me a
Cool Drink of Water 'fore I Die,”
and LP. . . . Frankie Fontaine &
Connie Francis at the Copa for
two weeks, starting Thursday (4).
. . . And speaking of Connie, Ed-
die Fisher is putting together night-
club dates, and appears at the
Latin Casino, Cherry Hill, N.J.,
for one week starting Monday (8),
after recent appearances in West-
bury and Three Rivers Inn, and

plays the Fairmont Hotel, San
Francisco, over Christmas and
New Year’s. ED OCHS

LOS ANGELES

“Bill Graham’s Story of the
Fillmore Years” puts the rock im-
presario into the book-writing
business. Also due is “Live at the
Fillmore,” a music folio featuring
songs by the greatest acts who
played the halls.

Cat Stevens will probably play
a pair of weekend matinees at
the outdoor Greek Theater, Nov.
27-28, as part of his tour with
Miami Farina and Tom Jans. . . .
Bloodrock will split up to make
promo appearances in a wide
scope of markets for their “Blood-
rock, USA” album. Lead singer
Jim Rutledge is set for 10 cities
on the tour.

Brian Lane, manager of Yes,
opening Hollywood offices to
handle concerts for his English
groups. . . . Jim Backus en route to
Johnny Carson, Mike Douglas
and “What’s My Line” to plug his
stint as the Voice of God on Ray
Ruff’s “Truth of Truths” Bible-
rock set. David Clayton-
Thomas’s solo album, with lots
of jazz star soloists backing him.
due from Columbia this month.

(Continued on page 17)

Talent In Action

ARETHA FRANKLIN

Madison Square Garden,
New York

It was the usual Aretha Franklin
—which means a whole audience
turned on by as impressive a dis-
play of controlled, emotional soul
singing to be found today. Like
Ray Charles, Aretha’s roots go
deep and her talent is able to
spread itself to ensnare more than
the conventional soul enthusiast.
The familiar strong underpinning
of her act was there—"Dr Feel-
good,” “Spirit in the Dark” and
now ‘‘Spanish Harlem”—all served
up in a way for the audience to
contribute its own feelings to the
stage. There’s a lot of church go-
ing when Aretha starts moving and
the bigger the audience, the more
there is of it.

The Atlantic artist included a
medley of non-soul standards,
possibly a tryout for some of her
upcoming night club appearances
that have been set.

Paying tribute, via plaque presen-
tation, to Miss Franklin’s father,
Rev. C. L. Franklin, from the
stage was Mrs. Martin Luther
King Jr. and the Rev. Ralph
Abernathy. IAN DOVE

BENNY GOODMAN
Rainbow Grill, New York

For a little over an hour nos-
talgia filled the Rainbow Grill
when Benny Goodman and his
sextet (drums, bass, trombone,
guitar, piano and vibraharp) played
their opening set on Oct. 2S.
Even though Goodman did some
expert clarineting on a couple of
Beatles compositions (“Here,
There and Everywhere” and
“Something”), it was the reper-
toire of evergreens that set the
mood that’s been associated with
Goodman for so many years.

Among the well-remembered
items that were played ever so
beautifully were “I Want to Be
Happy,” “Avalon,” “Lady Be
Good” and “The World Is Wait-
ing for the Sunrise.” Goodman
also drew the couples onto the
floor for some old-fashioned
dancing to “Don’t Be That Way”
and “Stomping at the Savoy.”
There were also some nifty solo
interludes by Urbie Green’s trom-
bone on “Star Dust,” Peter Ap-
pleyard’s vibes on “Fascinating
Rhythm,” and Derek Smith’s pi-
ano on “Love for Sale.”

London Records executives
were out in force for the opening
to tie in Goodman’s appearance
with their phase 4 release, “Benny
Goodman—Today.”

MIKE GROSS

JETHRO TULL

Madison Square Garden,
New York

At Madison Square Garden on
Oct. 18 where Jethro Tull ap-
peared, attention focused on Ian
Anderson, lead vocal and flutist,
for his mischievous antics that
were sometimes playful, some-
times demoniac, but always full
of craft and sorcery.

The act began with a long song
about evils of society and plastic
religion—favorite themes for this
British rock group. They did songs
from their latest album “Aqua-
lung,” on the Reprise label, and
some from one they plan to re-
lease this February, tentatively
titled “Thick as a Brick,” British
slang for numbskull.

Tull’s lyrics tend to have a
fairy tale quality about them, like
Medieval British legends. The mu-
sic also borrowed some of the
sounds of that period in their his-
tory, especially during John
Evans’ organ solos, but it was
quite evident that the perform-
ance and the sound was a style
all their own. CAROL SEILER

JACK JONES
Copacabana, New York

Jack Jones brought an exciting
new act to the Copacabana on
Oct. 21 and was in exceptionally
fine form. He doesn't rely on his
hit singles, with the exception of
“Wives and Lovers” and a brief
“Impossible Dream,” but instead
concentrates on the more con-
temporary hits of today. With his
tie undone and collar button
open, he offered relaxed, sensitive
treatments of "“If You Could Read
My Mind” and “You've Got a
Friend,” then added a heavy
rhythm beat to “McArthur Park.”
A production number involving a
back drop of two film screens
and Carly Simon’s recorded ver-
sion of “That's the Way I Always
Thought It Should Be,” was mov-
ing and delicately handled by the
RCA artist and proved the high
point of his act. A round of well
deserved applause prompted Jones
to encore with a rousing rendition
of “Spinning Wheel.”

JOE TARAS

ERROLL GARNER

Maisonette, St. Regis,
New York

Erroll Garner, who lets his fin-
gers do the walking and his piano
do the talking, fits very well into
the controlled intimacy of the Ma-
sionette. The room and his music
get together in a fashion superior
to his New York nightclub debut
last year—probably because this
time, the Garner piano is right on
the dance floor and near the tables,
giving eyeball to keyboard con-
frontation.

The Garner style remains un-
changed—the swing and the strut
is there, subtly underlined by his
rhythm section who also seemed
to be enjoying the outing on open-
ing night. Garner’s quirky musical
humor comes through mainly on
the introductions and on his clos-
ing item, which has him running
through many styles from beat to
baroque. He wisely confines him-
self to familiar standards (old and
new) such as ‘“Autumn Leaves,”
“Somewhere” and “Yesterday.” It
gives the essentially non jazz audi-
ence a hook to hang their applause
on. And applaud they did.

IAN DOVE

ELLEN McILWAINE
Bitter End, New York

Polydor’s Ellen Mcllwaine is a
most musical lady. Loosely con-
structed songs trip into chants
that reveal her range and center,
chords of understanding beyond
words. Blues, rock, what’s the
difference. Miss Mcllwaine pours
and swells, a feeling person whose
clean, uncluttered singing marks
her as a clear voice who will find
her audience.

Her singing is much more in-
teresting than her guitar work, or
even the songs, both of which
serve as points of departure, emo-
tional rather than technically
crafted companions of a young
voice that can startle. With a
friendly little band to back her
up and fill in the spaces, Miss
Mcllwaine might conjure up a
more sensitive, searching side of
someone like, say, Mama Cass,
which is not bad at all. “Losing
You” and “Wade in the Water”
tendered what appeared to be ex-
cuses to exercise and explore a
voice flirting close to its source,
with the potential to turn a soul.
But not often enough today, may-
be tomorrow. ED OCHS

DAVID PATTON
Quiet Knight, Chicago
Another in the wave of song-

writers turned performers, Dayid
Patton’s lyrics full of troubling

(Continued on page 17)
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e Continued from page 14

imagery may take some getting
use to. His debut album on RCA-
distributed Wooden Nickel will
help because he builds a very
personal relationship with his 'au-
dience.

Once past the almost cliche
songs about being on. the road or
a frustrated writer, the rich alle-
gory of his poetry takes hold.
Patton, who exudes an unblushing
confidence, is not alone. Pianist
Bruce Krunow is a singer in his
own right but lends just the
touch of Floyd Cramer like un-
derpinnings to the harsh realism
of Nashville writings so exempli-
fied by Waylon Jennings—known
to have influenced Patton, as has
Johnny Darrell.

Of particular note is Patton’s
“Lincoln Freed Me Today,” now
recorded by Joan Baez too. Its
allegoric possibilities are left to
the listener’s experience. It tells
of an old slave suddenly freed
and just as quickly terrified by
that freedom as the “colonel” re-
turns from town with the news of
the proclamation.

Is Patton hinting at people
comfortably assimilated into a
society where young militants
pose such agonizing rhetorical
appraisals? The listener must de-
cide. A similar allegoric meaning
is laced through Patton’s “I'd
Rather Be at the Grand Ole
Opry,” where, even though a
woman doesn’t know that rhine-
stones are passe, it’s still better
than thinking about a “soldier
shot down dead in the rain” with
no tag to ever let people know
who he was.

A solid blues show built
around John Lee Hooker head-
lined the offerings at this very
popular club. EARL PAIGE

BUZZY LINHART,
MANDRILL
Carnegie Hall, New York

Onstage at Carnegie Hall on
Oct. 24, Buzzy Linhart resem-
bled a puckish Stanley Kowalsky.
Informally clad in a simple white
undershirt, his uncombed shoul-
der-length hair framing his mad
angel face, Linhart relieved the
smoggy New York weekend with
his rough charm.

Accompanying himself on gui-
tar, he sang jazz-flavored rendi-
tions of “Friends,” “Comin’
Home,” “Cheat - Cheat - Lied/Hit
the Road Jack,” *“Heaven” and
“The Love’s Still Growing” from
his Kama Sutra album, *The Time
to Live Is Now,” as well as Fred
Neil’s “That’s the Bag I'm In,”
from his Eleuthera LP, “Music.”

Linart owes much of his vocal
style to jazz and the blues; he
loves to scat sing, and it is no
accident that Ray Charles’ pres-
ence surrounds ‘“Cheat - Cheat-
Lied.” But Linhart is nevertheless
his own performer. I don’t think
anyone has ever before heard the
kind of low register yodelling
that he emits.

During Linhart's segment of the
program, an unscheduled but wel-

come attraction, Labelle, ap-
peared. Labelle is Patti Labelle
and the Bluebelles resurrected

(remember “I Sold My Heart to
the Junkman™?), and they shook
the good gray halls of Carnegie
Hall with two soul/funk num-
bers, Jagger - Richard’s “Wild
Horses” and Ten Wheel Drive'’s
“Morning Much Better.”

Linhart joined Labelle in two
songs, the last of which, “The
Love’s Still Growing,” built to an
ecstatic climax and left the audi-
ence bootlessly howling for more
as the lights went up.

From The

Music Capitals
of the World

e Continued from page 14

Frank Sinatra Jr. named
“Bachelor Chef of the Year” by
the California Chive Institute,
for his “Spice” album. . . . The
Move scoring English film, “Free-
dom City.” . Leon Russell’s
European concert tour through
the end of the year to be filmed

as another possible “Mad Dogs
and Englishmen” movie. . . .
British  jazzman Mike Gibbs

to soundtrack the Robert Wagner-
Bette Davis vehicle, ‘“Madame
Sin.”

Walter Scharf scoring the “Wil-
lard” sequel, “Ben.” . . . Procol
Harum will appear in concert with
the Edmonton Symphony Orches-
tra Nov. 18 for possible live al-
bum. . . . “Hot and Nasty” has
been set as concert theme and
next single for Black OQak Arkan-
sas. . . . Chase’s second album
being mixed at Columbia’s San
Francisco studio, to be available
in Quadrasonic sound.

Cheech and Chong team with
Sha-na-na for a spoof-rock Car-
negie Hall concert Dec. 28. . . .
Poco to play the Puerto Rico
Fiesta Del Sol and make first
European tour. November
Ash Grove programs feature Dave
Van Ronk, Commander Cody,
John Hammond and Taj Mahal.

. The L.A. Music Center host-
ing the New York City Opera
Nov. 17-Dec. 5. . . . Jimmy Mec-
Griff finished a week at Shelly’s
Manne-Hole.

ABC’s Danny Cox leaving his
Guadalajara HQ to tour Texas
colleges. . Melanie headlines
the Santa Monica Civic Audi-
torium Monday (8) and then
starts 1972 at the Troubadour.

. Emitt Rhodes to solo at Lin-
coln Center's “Great Performers

NOVEMBER 6, 1971,

Series” Dec. 19. . . . Helen Reddy
and Bobby Russell teamed at the
Magic Mountain.

Norman Gimbel wins BMI
award for one millionth broad-
cast performance of “I Will Wait
for You.” . Kelly Garrett will
sing seven songs in “Love Thy
Murder,” including the movie
theme, “Tell Me More.” Moun-
tain won “International Brightest
Hope” award in a British Poll.
Group’s new album is half-live,
half new material. Shelter
Records goes calypso with “Stick

It Up, Mister,” by Jamaica's
Maytells. Nat Freedland
CINCINNATI

The Heywoods, nine-member
soft-rock group piloted by Bea
Donaldson, played the Miss Teen-
age Pageant in Kansas City, Mo.,
last week, and return there Nov.
20 to back up the Osmond Broth-
ers. . . . Pentangle, British folk-
jazz quintet heard on Reprise,
show their wares at Taft Audi-
torium Dec. 3, and follow with Al-
len Auditorium, Cleveland, on the
4th, and Veterans’ Memorial, Co-
lumbus, Ohio, the 5th. . . . Ides
of March headline a stage layout at
the University of Akron (Ohio)
Nov. 19.

Lu Strittermatter, a sales exec
at WUBE, WKRC and WSAI over
the last six years, is recuperating
at his home, 4430 Glenhaven Rd.,
after a six-week hospital stay. He
expects to get back into action in
local radio in a few weeks. . . .
Steve Reece Production Co., with
headquarters here, is launching
two new soul rock groups—the
Wicked Five and Third World—
both of whom make their debut
at the Business & Cultural Exposi-

(Continued on page 22)
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Any obstinate shades of classi-
cal musicians still haunting Car-
negie Hall were ruthlessly dis-
persed by Mandrill, a jazz/rock
group, which records for Polydor.
Their music is brazen, crashing,
even arrogant, and as soon as
they find the sound to separate
them from a number of other
bands working the same turf,
they're going to be very danger-
ous indeed.

DANIEL BOTTSTEIN

VAN MORRISON,
LINDA RONSTADT
Pauley Pavillion, Los Angeles

Van Morrison is a good per-
former, a great artist, but, more’s
the pity, not an exciting entertain-
er. There seems to be something
lacking in his performance; for
need of a better word, call that
something magic. Perhaps it is the
fact that Morrison in person is
too much like Morrison on record.
His execution of his material is
flawless but unstimulating. Also,
the fact that Morrison made no
acknowledgement of his audience’s
presence whatsoever was disillu-
sioning.

Morrison performed an even
dozen songs, only three of which
ignited any flame. The opening
number of his set, “Moondance,”
was done instrumentally in a
funky, jazzy manner by his excel-
lent six-man band. Morrison then
came out and proceeded to do a
number of songs from his new
Warner Bros. LP “Tuxedo Honey,”
including the title song and his
new single, “Wild Night.”

It was not until he broke away
from his established material and
did an outstanding rendition of
“Just Like a Woman” that he real-
ly shone. He utilized the drama in-
herent in the song to its fullest po-
tential. His encore numbér of
“Hound Dog” was rousing and
very enjoyable. Over-all, his act
was polished and skilled but lacked
momentum and drive. Perhaps it
would be beneficial if he attempted
to revitalize the funkiness of his
earlier days with Them.

Linda Ronstadt proved herself
to be a true “Country Girl in Hot
Pants.” Miss Ronstadt, along with
her five-man backing group, per-
formed an eight-song set. She is a
very capable artist with a loud,
resonant voice, but her perform-
ance as a whole was rather vacu-
ous. The use of a fiddler and steel
guitarist lent an air of authenticity.
Her best-received songs were
“Long Long Time” and “I'll Be
Your Baby Tonight.”
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JAGIELLO

TWO YEARS FOR COLUMBIA
AND NOW CELEBRATING

20 YEARS WITH JAY JAY

Millions sold and Wally will add more sales with his 5
new albums and tapes plus Christmas merchandise.

Write for Free Catalog and Price List.

JAY JAY RECORD CO. INC.

1959 71st ST., MIAMI BEACH, FLA. 33141
' (305) 864-4581

950 Hotel Circle, San Diego,

Calif. 92108, (714) 298-0511

www americanradiohistorv com

Stay any 3 days and 2 nights.
At the Master Hosts Inn or the El
Cortez Hotel. You'll get a wel-
come margarita. A comfortable |
room. 2 continental breakfasts. A
gourmet dinner.

Then discover San Diego.
You'll get a free admission to Sea
World. The San Diego Zoo. A
one-hour harbor cruise. Tickets to
Caliente and the Jai Alai games.

If someone in your family
likes golf, he can take a Golfer’s
Holiday. It’s unlimited go!f on a |
championship course.

Now if this all sounds
good to you, see your tra-
vel agent or write for
our free brochure,
*2 Great Vacations.

2 Great Hotels!’ Better
yet, write or call for reservations.

7th & Ash Streets, San Diego,
Calif. 92101, (714) 232-0161

17


www.americanradiohistory.com

Radio-TV programming

Martindale Lauds Advance Preparation

LOS ANGELES—With a little
more than 20 years in radio as an
air personality, Wink Martindale
has learned to prepare his show be-
fore going on the air. This is a
recent development in his career.
Martindale is a veteran of Top 40
radio. But today he works on the
flagship station of the Golden West
Broadcasting empire, KMPC, one
of the nation’s leading middle-of-
the road stations.

And today he arrives at the sta-
tion about 9:30 a.m. to start work
on his noon-3 p.m. show. “I never
used to prepare anything . . . I
mean, not here, but at other sta-
tions.” These stations include KHJ
when it tried to go rock a few

Regina Station
Into Country

REGINA, Canada—CKRM has
switched to a town and country
format. Production manager Garry
Grayson said that the station’s play-
list is now “comprised of 25 of the
top contemporary easy-listening
records, 25 of the top country
songs, and 25 of the top Canadian
songs. This gives us better than 30
percent Canadian content and 55-
60 percent country music. We come
out of any information block with
a country selection to subtly im-
press upon our listeners of the
country music fact in our format.
As far as oldies go, we program
only country gold at the rate of
four per hour.”

Air Personality Show

LOS ANGELES — “Prado,” a
half-hour situation television series
dealing with a radio air personality,
will be produced by Relyea-Petit-
clerc Productions. The series, with
a locale in Los Angeles, is based
upon an original idea by Steve
Corey, who is writing the initial
teleplay.

WESTON TO
HOST SHOW

LOS ANGELES—Kim Wes-
ton, Mikim Records artist, will
host an hour radio show for
the American Forces Radio and
Television Service this fall. The
weekly show will feature soul
music and interviews with soul
artists. Mikem is distributed by
Stax Records. The show will be
aiyg.d on AFRTS stations world-
wide.

years before programming consul-
tant Bill Drake took it over and
boomed it to success and it in-
cludes a six-year stint at WHBQ,
Memphis. “I've always tried to pre-
pare something for my show here.
For one thing, it’s a big station and
it reaches a lot of people and I've
never worked for a station this
size. Plus, I've reached an age
when I feel like I should prepare.
I always took radio in years past
as kind of a fun thing . . . that
people would listen because it was
you. ” Today, he realizes that was
incorrect. “I think it's mostly a
matter of growing from an ama-
teur into a professional. I wouldn’t
think of going into the studio
without something prepared now.
Of course, some of my shows are
better than others. But when I come
out of a studio, I usually feel like
I've done something worthwhile.”

The station has a playlist, but
the air personalities operate auton-
omously. “If we have something
we want to play, we play it. But
generally, we play from the play-
list and we play any albums we
want to play from an extensive
library.” Martindale blends the mu-
sic himself. The playlist has infor-
mation such as intro and outro
times, the type of music, etc. Oldies
are on cartridge. Martindale shoots
for an audience between 25 and
49 years of age, so doesn’t often
go back as far as a “Green Door”
by Jim Lowe for oldies. He feels,
however, that he does play more
oldies than most of the other air
personalties of KMPC.

Produces Specials

Specials are an integral part of
his KMPC work. He recently aired
a three-hour special about MGM
Records president Mike Curb and
the label, which he co-produced
with Ernie Farrell of MGM Rec-
ords. Other specials he has broad-
cast (all of which are prepared in
advance) included artists such as
Engelbert Humperdinck, Johnny
Mathis, Neil Diamond, the Fifth
Dimension and the Carpenters.
Over the years, Martindale has in-
terviewed countless artists, includ-
ing Elvis Presley back in 1956
and it was part of this filmed inter-
view’s soundtrack that was lifted
out for “The Elvis Presley Story”
radio special produced by Water-
mark Inc. and narrated by Martin-
dale. Winston Martindale started
in radio in 1951 in Jackson, Tenn.,
while still in high school. “Some-
body asked me how long I'd been
in radio the other day, and when I
realized I'd been in radio 20 years,
it scared the hell out of me.” That
station in Jackson was WPLI. He
was with a couple of other small

stations before going to WHBQ.
He came to Los Angeles in 1959
when KHJ went Top 40 and also
worked at KRLA and KFWB in
the market. He was with KGIL,
San Fernando Valley, before join-

ing KMPC.
“I used to love to break records
when I was with KFWB . . . be-

(Continued on page 22)

TM Prodns. Gets
Total Sound Firm

'DALLAS—TM Productions, one
ot the nation’s leading production
firms of radio station jingles, has
acquired Total Sound. The an-
nouncement was made jointly by
TM pgeneral manager Jim Long
and Total Sound president Tom
Parma. Under the agreement,
Parma joins TM and his wife
Judy becomes TM’s lead singer
and a producer.

Total Sound has been involved
in producing commercials for such
as Coke and Dr Pepper in addition
to radio jingles. TM, of course,
has supplied many major market
stations with their identification
packages.

KCPX Cuts

SALT LLAKE CITY—New prod-
ucts is assured of at least three
weeks of exposure at KCPX here
and program director Gary Wooly
Waldron cut back on oldies a few
weeks ago just to make room for
a few more new records. His rea-
son? “That’s the business we're in.”

KCPX operates with a 30-record
playlist, but plays about 12 more
records than that. New records
added each week are called “pre-

San Jose Station
In Dual Changes

SAN JOSE, Calif.—KPSJ-FM
will switch to the beautiful music
format billed as “The Velvet
Sound” currently in use on KPSE-
FM, San Diego. The station, just
acquired by PSA Broadcasting,
previously was known under the
call letters of KPLX-FM. A. H.
(Chris) Christensen, formerly cor-
porate communications director for
KIRO, Seattle, is new general
manager of the stereo station,
which will be located in the Sainte
Claire Hotel. PSA Broadcasting
also owns KPSA-FM, Los Angeles,
and KPSC-FM, Sacramento.

oy A

DICK WHITTINGTON, air personality on KGIL, San Fernando Valley
(Los Angeles) watches Jay Tarses, left, and Tom Patchett, right. The
duo called upon him with a copy of their ‘Instant Replay' album,
Decca Records, and he played it on his morning show. Note record
rotation pattern listed on wall chart of oldie, contemporary standard
arrangement, hit single, oldie, standard choice, hit single, and con-
temporary standard arrangement. Patchett and Tarses obviously fit
none of these categories, but then Whittington is certainly a non-

categorizable air personality.

views.” if they don't make the
playlist the next week, they're
called “hitbounds.” If they don’t
make the playlist after their sec-
ond week as a “hitbound,” they’re
dropped from the air. Last week,
KCPX had six hitbounds and six
previews on the air.

Waldron purposedly cut back on
oldies just to expose more new
records. “This sort of sounds like
a vicious circle, doesn’t it? But
oldies were dominating the phone
request lines. I felt that if I cut
down on oldies, I could get more
requests for the newer product.”
The reason was partially so he
could determine record popularity
better from these requests. And, “if
you only have 30 records on the
air, the kids don’t call in requesting
them so much because they realize
they’ll hear whatever they want
to hear again soon.”

KCPX concentrates on a top 15
records and these are rotated about
every two to two-and-a-half hours.
The others get rotated about every
three-and-a-half hours. The play of
oldies vary. In the mid-day, KCPX
still plays as many as four an hour,
but at night only about three an
hour are programmed. Along with
the oldies, about 15 album cuts

WCAR Drops Service; Jones Named

DETROIT—WCAR, 50,000-watt rock format sta-

By CLAUDE HALL

18

tion here, was revamped in a surprise move last week
as the firm consulting the station, Programing db,
was replaced by a full-time program manager, C.J.
Jones. Neil Mclntyre, the previous program director,
resigned.

First move of Jones was to chop the playlist to
30 records, plus five hitbounds. In addition the sta-
tion will be playing selected cuts from two-to-five
albums. The firm of Programing db had consulted the
station for more than a year and only recently
switched the format from MOR to rock. Jones said
that when he took over the station Monday (25) there
were more than 70 records on the playlist. “The air
personalities had format clocks but they had no real
direction and the station paid very little attention to
mechanics.”

Under Jones, air personalities (and he plans to
retain them all, if possible) will be allowed to rap
between records to some extent—"say three seconds
.. .or even 25 seconds . . . but I can't visualize any-
thing so super important that it needs 25 seconds to
say it.” Basically, the station will be a “more music”
station, “but with personality, because we've some
great professionals on the air here.” Air personalities
include Dan O'Shea 6-10 a.m., Dave Prince until
2 p.m., Scott Regan 2-6 p.m., Ron O’Brien 6-10 p.m.,
Ed Bush until 2 am., and Jim Keene 2-6 a.m.

“WCAR is a real rarity—the best radio opportunity
the nation. It has a good frequency, 1130 on the dial,
50,000 watts and 10,000 watts nights, and it's well-

financed. The major station in the market, CKLW, is
more or less a time and temperature station. I feel we
can succeed by playing a hell of a lot of music per
hour.” And he felt that the ruling calling for Canadian
radio stations to play a hefty percentage of Canadian
product would be to the advantage of WCAR.

Jones is actually a consultant himself. He took
over programming of WFDF, Flint, Mich., on Oct.
1, 1970, and took it to No. 1 in the market. He also
consults WJIM, Lansing, Mich. He will continue to
serve these two stations as consultant, but his major
project of the moment is WCAR.

WCAR has acquired a semi-custom set of jingles
from TM Productions in Dallas—a set using the
same basics as the jingles package featured on the
Pacific & Southern Broadcasting stations.

Jones will be doing the music chores at WCAR
himself. The rotation pattern at the station “will
concentrate on the top 10 selling records, plus the
up and coming records (meaning: The records go-
ing up the station’s playlist rather than those dropping
down). Oldies will be programmed fairly heavily in
the morning drive period and in mid-day, “but the
format is by no means an oldies format. We will be
willing to break a new record if we feel it’s going to
be a hit, but not five a week,” he said, regarding the
new records added each week. Both WFDF and WJIM
have playlist of 40 records, plus five new records a
week. Each station’s music is picked separately—the
other two stations have their own program and mu-
sic directors.

Back Oldies for New Hits

from the top-selling 20 LP’s are
played. For example, three cuts
from the hit Santana album were
on the list last week. These cuts
are played mostly at night. Wal-
dron said, ‘“‘unless it’s something
like a Three Dog Night album
which can be played anytime.”
Album cuts are played as the dee-
jay sees fit, but at night they come
up about every sixth record.

Air personalities at the station,
managed by William Wright, in-
clude Lynn Lehmann 6-10 a.m.,
Jerry Bee until 3 p.m., Waldron
3-7 p.m., Johnny Michael 7-mid-
night, and Ken Kristy midnight-6
a.m. Terry Pepper and Jeff Rosser,
two men on the television affiliate,
moonlight on radio on weekends
for KCPX, as does Carl Watkins.

Freedom of Air

KCPX has always been a little
different than most Top 40 sta-
tions said Waldron. Even during
the period a year or so ago when
most Top 40 stations restricted
their air personalities tightly,
KCPX air personalities had a cer-
tain amount of freedom. “If they
have something to communicate,
whether a telephone bit or a rap,
we let them. They're all from this
area . . . they know what’s im-
portant to the community and
what would or would not appeal
to the listeners.” Waldron said that
KCPX has to keep in mind that
about 45 percent of the people in
the area are Mormons and usually
conservative. So, the station is
careful and somewhat conservative.

Waldron selects all music pro-
grammed on the station, basing
his choices “90 percent on my own
opinion and 10 percent on what I
read in the tipsheets.” About the
only type of product on which he
waits—though not so much any-

(Continued on page 22)

NATRA WIVES
STAGE SHOW

WASHINGTON — The Na-
tional Association of Wives
of Announcers, Radio Execu-
tives & TV Communicators
(AWARE) is sponsoring a for-
mal dinner and show at 7 p.m.
Nov. 19, Sheraton Park Hotel
here. Tickets are $50 per per-
son. To make reservations for
the dinner, write AWARE, P.O.
Box 8151, Washington, D.C.
20024, AWARE is an offshoot
of the National Association of
Television and Radio Announc-
ers (NATRA).

NOVEMBER 6, 1971, BILLBOARD
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Vox Jox

Ed Skaff is the new program
director of KFI, Los Angeles, re-
placing Jim Harrison. . . . Morgan
Tell is out at WGLD- FM, Chicago.
Seems that management looked at
the ratings of WBBM-FM in the
market and decided if WBBM-FM
could do that well, WGLD-FM
ought to be doing the same thing.
Habitually, management (or es-
tablishment) doesn’t understand
the progressive rock format. They
don’t realize that while progres-
sive rock stations seldom get high
ratings (WMMR-FM in Philadel-
phia, programmed by Jerry Stevens,
and a couple of others are excep-
tions to the rule), they often have
more sales impact in a given mar-
ket than a Top 40 station—at least
in album sales, mod clothes, etc.
The reason is that most progres-
sive rock stations are highly viable.
Anyway, faced with adding oldies,
etc,, and the demands to get broad-
er demographics, Tell resigned in-
stead. What kind of format alter-
ations are underway at WGLD-
FM, I don’t know yet.

*x K K

Bob Heyden has joined WIRE
in Indianapolis to do an evening
shift; he’d been with WINN, Louis-
ville. He replaces Buddy O’Shea
who has moved into the WIRE
sales department. . . . Gary Mar-
tin, music director of WBAZ,
Kingston, N.Y., wrote praising a
new group from his area called
Heavy Breathing, Laurie Records.
They have a local hit with “You
Don’t Have to Worry.” 1 think
Bob Schwartz, president of Lau-
rie, could use a hit and he’s a
great guy, so listen to the single
if it comes your way. . Guess

I should give the full lineup now
at WHHY, Montgomery Top 40
station: Operations manager Larry
Stevens, production director, 5-9
a.m., John Parker 9-noon, Rick
Davis noon-3 p.m., Don Cox 3-7
p.m., and Jim Diamond 7-midnight.
Diamond just came from WNAV,
Annapolis.

* k X
Chuck Stevens has gone to
WKLO, Louisville, from KLEO,

Witchita, Kan. So, KLEO is look-
ing for a young, bright all-night
man, preferably from the mid-
west. The station also needs a
news director. Both applicants
should confer with program direc-
tor Bob Roberts, . Nineteen-
year-old David Cohen needs a
news gig; call him at 803-796-1366.

. Kris Erik Stevens, WLS air
personality, Chicago, has become a
real live movie STAR. Well, not
exactly a star, but he’d got his
face in a bar scene in “T.R. Bas-
kin” with Candice Bergen. Movie
was shot in Chicago and in an-
other scene, Miss Bergen is lis-
tening to Stevens on a radio. . . .
Lineup at WKQY, Top 40 station
in Bluefield, W. Va,, includes pro-
gram director Gary Meadows, mu-
sic director Bob Scott, Charlie
Bruce who just joined the station
from WSBA, York, Pa.; and Bill
Chaney who just joined from
WNOX, Knoxville. The station
features a 30-record playlist, plus
about seven or eight extras and
three-five new disks.

* *

Ron Parks is out of WGAR,
Cleveland. . Ed (Ed Chandler)
Wofford is now doing the 7-mid-
night slot at KSON, San Diego

By CLAUDE HALL
Radio-TV Editor

country music station. He'd been
at KOWN, Escondido, Calif. Used
to be a rock personality. . .
WHVR is a 5,000-watt operauon
in Hanover, Pa., that rocks from
3 p.m. until midnight signoff. The
station has no program director
as such, but Craig Scott does the
night show and play-acts at pro-
gramming. From 6 a.m.-3 p.m.,
the station is MOR, but plays a
few hit singles. . . . Jay West is
now working weekends at WSSA,
a country music station in the out-
skirts of Atlanta, while teaching
broadcasting at Career Academy.
Full time men at WSSA include
program director Lee Jones, Dave
Hazel, and Les Reed. Buzz Whit-
acre also does WSSA weekend
work. West had been at WIAZ, a
country station in Albany, Ga. He
used to do the all-night show at
WPLO, Atlanta.

* ok %

Russ Regan, general manager of
UNI Records, Los Angeles, says
that since I've been writing about
his hamburger exploits, he’s no
longer getting CARE packages.
With hits like the new Neil Dia-
mond’s “Stones,” in the house,
Regan can now afford three ham-
burgers per meal. Regan, incident-
ally, is a judge in the Bill Gavin
awards and is flying down to New
Orleans on the evening of Nov.
10. I'll be leaving Los Angeles
Nov. 11 on Delta flight 872 about
8:40 a.m. and I understand some
other record-radio men will be on
that flight, Should be a party all

the way to New Orleans. If you
people have not registered yet, you
still have time. Or, you can reg-
ister at the door, meaning at
Roosevelt Hotel. There's going to
be a cocktail party at 6 p.m. Nov.
I'1. Try to make it if you can. The
registration fee for the conference
is $100. Advance registration can
be made by sending a note of
$100 to Bill Gavin, Radio Program
Conference, 114 Sansome St., San
Francisco, Calif.
* *

Zeke Jackson, program director
of WARO, Canonsburg, Pa., wants
Bill Post, who used to record with
his wife, Doree Post, on the old
Crest Records label, to get in
touch with him; or anybody who
knows where Post is today. . . .
Michael A. Krauss has been named
producer of “The Mike Douglas
Show. He replaces Eric Lieber
who is leaving to head up Mike
Douglas’ independent production
company, MDE Productions.
Krauss had headed his own inde-
pendent production firm in Chi-
cago. . . . WAZY, Lafayette, Ind.,
had a fire and needs an entire new
record library. Top 40 records.
Send to Tom Brown, WAZY, Box
1410, Lafayette, Ind. 47902,

*x Kk K

At long last, KFOX-FM is going
stereo. Target date is Jan. 1. This
will give Los Angeles its first
stereo country music operation.
And make, in my opinion, New
York No. 2 radio market in the
nation, since it does not even have
a country station at the moment—
several FM stations (and a few
AM stations, too) are content to
lose money. Just shows how stupid

some radio people can be. Any-
however, KFOX program director
Bill Wamsley is looking for two
jocks to be live on KFOX-FM
with country music. Drop him
some airchecks and resumes. . . .
“Simon Says—Sights and Sounds
of the Swing Era” is a new book
by George Simon published by
Arlington House, New Rochelle,
N.Y., at $19.95. It has interviews
with people like Frank Sinatra, Ma-
halia Jackson, Dinah Shore, Duke
Ellington and others, plus reviews
that appeared when some of these
people first made the big time.
The huge volume contains original
material from Metronome going
back to the 30’s. Simon was editor

(Continued on page 20)

45 rpm RECORDS

oldies by mail

1955
fo

1970

All original artists.
For complete catalog send $1.00

(deductible from any subsequent order)

to:
BLUE NOTE SHOP

156 Central Ave., Albany, N.Y. 12206
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CUSTOM
FIDELITY

of success -
and made us what we are:

Watermark,

KBYR Anchorage KIRL
KCPX Salt Lake City KLEO
KELP El Paso KPUR
KEWI  Topeka KQEO
KEZY Anaheim-L.A. KQaws
KFIV ~ Modesto KRUX
KICA  Clovis

Personal regards

ﬁﬁfﬂ

Country & Western Product

NOVEMBER 6, 1971,

Inc. and their American Top 40 network of stations:

Rick Donovan, Producer & Manager

Special Products GW

Carson Schreiber, Producer & Album Coordinator

Special Products Group

NMENO

In this age of radio station rip-offs, bootleg records and unpaid royalties, it's great to know that there are still those
who will take a chance and "‘get behind’’ a sincere effort to promote great stations with outstanding products. Momentum
and desire have always lived at Custom Fidelity and our record quality speaks for itself. However, recognition - the catalyst
can only be achieved through good faith and joint effort. So, to the beautiful people who joined hands with us

Extra special thanks to the Golden Top 40 Stations

St. Louis KSEL Lubbock
Wichita KTAC Tacoma
Amarillo KUDL Kansas City
Albuquerque WOHO Toledo
Fargo WRNO New Orleans
Phoenix WTAC Flint

We wish to convey a most sincere “‘Thank You and God Bless”

BILLBOARD

ABC, Amy, Bell, Chart, Challenge, Chess, Colossus, Custom Entertainment Division of U/A, Dunhill, Gamble, Imperial,
Janus, Liberty, Laurie, Monument, United Artists, White Whale and World Pacific Records for letting us use their Cold Hits,

KABR, KACY,K KAFY, KAST, KATA, KBET, KBTC, KBYR,
KCPX, KCRA KDMS, KELI, KELK, KEYN, KFAR, KGBS, KHLO, KHYT, KICA, K|GO KINT KIRL KlSN KJOY, KJR KJRB KINY,
KLBK KLBM, KLID, KLOU KMEL, KMEN KMWX KNEW KNOE, KNOX KNUZ KOIL KOZA KPOI, KPUG KQEO KQWB, KRGI
KRIZ, KRKT, KTAP, KTGR, KTOH, KTSA, KUDI, KUDL, KWFR, KXOL, KYNA WABB, WABI, WABY, WAIR, WAGM, WAMS, WASK
WBBO, WBCU, WBIE, WBLU, WBMJ, WBUD WCAR WCBM, WCGR WCRO, WCSI WCUE, WCUM WDRC WERK WFLI WGH, WGIG,
WGOE, WGTO WHFM, WHLN WIBR, WICB, WIFE WILK, WISE, WIST, WIXY, WIXZ wWIMX, WJRI WJTO, WIVA, WKBO WKBR
WKEE, WKLP, WKNX, WLNC, WLOX, WMEL, WMEX, WMVA WNCI WNDR WNIO, WNO X, WNRI, WOCR WORC, WORJ, WPGC WPHM
WPIX, WQOK, WQXT, WRNC WSAR WSGV, WTAB WTLB WTMA WTRG WTSN WVLD CJOC CHAT RADIO 610 RADIO FtJ),
COMMERCIAL RADIO - HONG KONG REDIFFUSION SINGAPORE,

And also, extra special thanks to our

Golden Country stations

KATR Eugene KTUF
KGA  Spokane KUuzz
KHOS Tucson KWJJ
KMAK Fresno WEET
KSEL Lubbock WIL
KSOP Salt Lake City WKMF
KBBQ Burbank (L.A.) WTID

oy o',

Ron Lewis

Production & Album Coordinator

@ Chuck Edwards

Radio Station Representative

CcCuUsSTONM
FIDEL.IT Y

Phoenix
Bakersfield
Portland
Richmond
St. Louis
Flint
Norfolk

Write:

Special Products Group
Producers of:

Original Golden Great Albums
For Pop and Country Stations

CUSTOR
FIDEL.IT™

For Information,
A Recorded Presentation and
Sample of Our Product

The Custom Fidelity Co., Inc.
7925 Santa Monica Blvd.,
Hollywood, California 90046

or Call us Collect (213) 654-4522
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Fidelitone

New for 1972...

Fidelitone's Need!e Replace-
ment Guide is more than a
Catalog...itis a true selling
tool. It contains more cross-
referenced entries. More
ways to find what you're
looking for. Saves time and
effort in determining your
customer’s needs. You lo-
cate the Fidelitone needle
number quickly and confi-
dently. It simply helps to
sell more needles!

The Fidelitone Needle Re-
placement Guide is just a
part of Fidelitone's com-
plete make it easy merchan-
dising program that means
greater sales and profits for
every dealer.

Contact your Fidelitone Dis-
tributor or write...

Fidelitone

Advancing Technology and Merchandising
With THE TOUCH OF MAGIC
6415 North Ravenswood Avenue
Chicago, illinois 60626

Say You Saw It in
Billboard

Radio-TV programming

Vox Jox

e Continued from page 19

of the magazine for years. Good
research volume for MOR radio
stations and music buffs.

* Kk &

Speaking of Frank Sinatra, }
was at a dinner the other night
and he was there and I never knew
it, which shows you that I'm still
an old country boy at heart. Wish
I'd been able to meet him though;
I still value highly some of his
Capitol Records stuff, all of which
is now worn out because I've
played them so often. . . . Frank
Absher is music director of KALG,
P.O. Box C, Alamogordo, N.M.
88310, and needs records, He's
working at the station while in the
Air Force. Just got back from an
AFRTS stint in Thailand and says
record service is one thing Uncle
Sam does real well. KALG pro-
grams for adults and serves a big
Air Force audience, plus a big
ski resort. . . . Robert Wells, I
forgot to mention, is resigning from
the Federal Communications Com-
mission, to the lament of most
radio men because he was the only
one with real radio experience on
the FCC. We'’re going to miss him,
that I assure you.

* K X

The following KPPC-FM, Los
Angeles lineup: Ted Longmire,
Jeff Gonzer, Zach Zenor, Out-
rageous Nevada, program director
Les Carter, the obscene Steve
Clean, and Mississippi Fats has
been replaced by the following
lineup of William F. Williams,
Peter Frankland, Tom Clay, Bob
Taylor, and Bob Applegate, with
taped music going from 2-6 a.m.
Dick Moreland is the new program
director of the operation. Frank-
land and Taylor are both former
KPRI-FM, San Diego, people. I
went out to the station, but failed
to get with KPPC-FM manager
Doug Cox. However I got to meet
Clay, who introduced me to his
son Ronnie who's picking his mu-
sic for him. The ex-KPPC-FM per-
sonalities tried raising a ruckus in
town. Some had been fired, some
walked out in protest. But KPPC-
FM management claims the new
setup will provide an “honest, legal,
and harmonious inner operation,”
whatever that means. Very inter-
esting, eh?

* *

DEANO DAY, ex-staffer at
KLAC, Los Angeles, is now with
WDEE, Detroit country station.
WDEE lineup includes Deano Day,
Tom Dean, Mike Scott, Dave Wil-
liams, Don Thompson, and Bob
Day. . . At KBLU in Yuma,
Ariz., former TV production direc-
tor Phil Goodfellow has taken
over as morning personality. Pro-
gram director Dick Davis does the
10 a.m.-2 p.m. show, Sonny Fender
does 2-6 p.m. and Jerry Hanten
works until midnight. The station
is 1,000 watts and programs chic-
ken rock music. Johnny
Draper is the new station manager
of WCBT, Roanoke Rapids, N.C.,
and is supposed to be a real sports
nut. Guess we’ll have to introduce
him to the sports king of the rec-
ord industry—Ben Scott of MGM
Records. Brock (Allen West) Aber-
nathy does 3-6 p.m. at the station.

THE DON MARTIN SCHOOL OF RADIO AND TELEVISION
the Nation's foremost School of Broadcast training
OFFERS TO FUTURE AND PRESENT BROADCASTERS

COURSES IN
® SPECIAL ANNOUNCING for RADIO and TELEVISION

Covering News, Sports, Commercials, Ad Lib Interview Shows
TELEVISION and CATV PRESENCE COURSES
F.C.C. LICENSE PREPARATION
RADIO STATION OPERATIONS

% RADIO AND
= TELEVISION

“A growing Industry needs . . .
people who are trained to grow”.

For Infarmation Regarding These or Qur
Other Courses —CALL or WRITE Dept. PB

DON MARTIN SCHOOL
1653 N. CHEROKEE AVE.

HOLLYWOOD/CA 90028
(213) 462-3283
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Dan Vallie at the station plugs the
Exiles record—*“1 suggest that all
music directors lay an ear on it.
t’s a good sound, by the third time
you hear it, you'll love it.”

* K K

Buddy Scott has left KOIL,
Omaha, and will be joining one of
the Top 40 stations in San Bernar-
dino, Calif. He was program direc-
tor of KOIL. . ., . KAWW is a
1,000-watt  station in  Heber
Springs, Ark., that broadcasts Top
40 music five hours a day.
Phyllis Price is program direc-
tor and Dianna Eccles is music
director. . . . Don Weeks, formerly
with - WTRY in Albany-Troy-
Schenectady, N.Y., has joined
WABY in that market as morning
personality. General manager Bob
Badger has retired from the air
and claims he’s pushing pencil.
Pete Williams, incidentally, has
joined the station as sales manager.
I used to watch Pete’s TV show
on the GE TV station in that area
several years ago and always en-
joyed it. WABY is automated at
nights.

* A &

KCMT-FM is a 100,000-watt ste-
reo Top 40 station with progressive
rock in the wee hours of the night.
Kenneth Bechtel is program direc-
tor; Ric Peabody is music director.
The station is located in Alexan-
dria, Minn. Rock programming
starts at 3 p.m. and goes until
signoff at midnight. . . . In Louis-
ville, Ga., WPEH, a daytime op-
eration, and WPEH-FM broad-
casts rock 3-9 p.m. Monday
through Friday and all afternoon
Saturday and Sunday, according
to engineer Sheldon Daitch. Wen-
dell Stephens is music director.
. . . Don Bishop is back in school
at Colorado State University while
working weekends at KIMN, Den-
ver and KUAD, Windsor.

* Kk K

A note from Pat McMahan,
KPHO-TV, Phoenix: “When the
Los Angeles promotion men
choose, as guest of honor, for their
first roast and banquet, a guy
who’s a TV actor and hasn’t played
a record on the radio for months,
maybe some of the ‘shuck and
jive’ image the music industry has
been saddled with has been
dispelled. It was the greatest eve-
ning of my professional life and 1
hope that this public thank you
can, in a small way, be represen-
tative of my deep appreciation.
Now . . . if T ever hear about a
group of radio people who plan a
gathering to honor someone they
respect in the record business . . .
then I'll believe we’re on the way
home.”

* A Kk

Max Richmond, president and
general manager of WMEX in Bos-
ton which was at one time the
king of the market and the home
of Arnie (Woo Woo) Ginsberg,
died last week. Richmond was a
legend; he made history; may his
legend live.

* Kk *

Another Top 40 station sending
in information for my files Iis
KATA, Arcata, Calif.,, where
Steve Weber is program direc-
tor and King Clay is music direc-
tor. Station is on the air 6 a.m.-
midnight . . . July/Aug. Pulse for
New York showed WABC as still
the big gun with 12 from 6-10
a.m., 19 from 10 a.m.-3 p.m., 18
from 3-7 p.m., and 12 from 7-mid-
night. The surprise of the market,
however is WOR-FM, which tied
WABC at night. WOR-FM’s rat-
ings were 3, 7, 7, and 12. WOR
had 13, 6, 4 and 2. WNEW had
6, 4, 4, and 3. WNEW-FM has 1,
4, 3, and 5. WPLJ-FM has 0, 1,
1, and 3. WPIX-FM s still no-
where. WWDIJ has 1, 4, 3, and 7.
WCBS-FM has 1, 1, 2, and 4.
WRFM-FM has 2, 4, 5, and 5.

* h K

Jobs available: KLWW, Cedar
Rapids, Ia., needs an evening Top
40 personality; WTVR, Richmond,
Va., will pay $150 or better for a
cooking Top 40 evening person-
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ality, to replace departing Bob
Bentley; WKNX, Saginaw, Mich.,
needs an afternoon drive Top 40
air personality; WQXL, Columbia,
S.C., needs a country personality;
KGOE, Thousand Oaks (Los An-
geles area), needs Ist ticket for up-
tempo MOR weekend work;
WCLS, Columbia, Ga., needs 1st
ticket; KTRM, Beaumont, Tex.,
needs morning country personality;
WSRF, Ft. Lauderdale, Fla., needs
a Ist ticket man with production
skill; WVOI, Jacksonville, Fla.,
needs a country personality. Other
possibilitiess KAUM-FM, Hous-
ton; WORD, Spartanburg, S.C.;
WKNR, Detroit; KFOX-FM, Long
Beach, Calif.; KADI-FM, St

Louis.
* K K

Bob Sherwood went to WRIT,
Milwaukee, as a deejay. . . . Dan
Clayton went to WLW, Cincinnati,
to be evening personality and help
in music. . . Just listening to
“Turn Your Radio On” by Ray
Stevens on Barnaby Records.
Haven'’t heard the song since a kid
when I used to listen to the Chuck
(Continued on page 2I)

DENNY LONG, music director of
WCCO in Minneapolis, talks with
Gayle McCormick. She was inter-
viewed on the air by a WCCO
air personality the day prior to
appearing with the Three Dog
Night in a local concert.

when answering ads . . .
Say You Saw It in Billboard

POSITIONS WANTED

Warm, friendly contemp-MOR per-
sonality is READY! Military sve
complete in late November, college
grad, 1st phone. Married, 26 yrs. old,
no screamer. Experience: 4 yrs. col-
lege radio including PD job, part-
time AM & FM. Tight board; produc-
tion and network experience. Any
Midwest location considered; asking
$150/ wk. For resume and tape, write
to Roger Chesser, 230 Main St.,
Florence, Ky. 41042. I'm ready to
work for you. 11/6

If there is a PD in lowa or the
adjacent states who feels a new
personality might spark sales and
ratings 1 would like to hear from
him. Station size and my salary
secondary to your location and Top
40/contemp MOR format. I have
strong reasons to relocate in this
market. Equally strong reasons why
you should want me on your station.
1 know this format and its audience
well, good background in oldies, pro-
duction, tight formats. 3rd endorsed,
26, college. I can outperform your
competition. Box 449, Radio-TV Job
Mart, Billboard, 165 W. 46th St., New
York, N.Y. 10036, or call (216} 673-
1334, 11/13

Uncle Sam just let me go—now YOU
NEED ME! to handle your Top 40,
Easy Listening, or MOR format. To
create heavy, quality production for
your sound. No time—temp machine
—an experienced, creative, slightly
crazy, but always funny audience-
builder who also knows production
cold. 1st phone, college grad, vet-
eran, married, will relocate if
money’s right. Scott Lange, 1417
Scott Ave., Winnetka, Ill. 60093. (312)
446-5040. 11/13

22, single, 7 years’ experience, first
phone, military complete, Music-
Authoritative, desires All Night Gig
on Medium Market Rocker or Pro-
gressive Heavyweight. Give me a
good job and Good Bread and I’ll be
great asset to your organization. Can
Travel. Available November 15, 1971.
Write: L.E. Moore, 201 E. Alabama
St., or Call 713—532-3800. 11/16

POSITIONS OPEN

TOP FINE MARKET. Progressive
Station seeks fresh, professional and
production talent. Box 448, Radio-
TV Job Mart, Billboard, 165 W. 46th
St., New York, N.Y. 10036.

Immediate Opening for an experi-
enced, imaginative morning newsman
to work with a *Different” concept
in newscasting. Professionals only,
please. Contact Norm Laramee,
WORC, 8 Portland St., Worcester,
Mass., or Call 617—799-0581. 11/6

HELP! I need a morning’s man morn-
ing man. A talent that can talk, get
involved with the community and be
#1 in the 45th market. For such a
man we offer excellent benefits, ex-
cellent living conditions and a real-
istic salary. If you are a dedicated
broadcaster, have a good set of pipes,
and intelligence, send tape and
resume to JAY CLARK, Program Di-
rector, WTRY, 92 4th St., Troy, N.Y.
12180. We are an equal opportunity
employer. Sorry, no tapes returned.

tfn

Morning drive Jjock in Memphis.
Good pipes, must say something.
RKO Station, Drake format. Send
resume and photo tapes to George
Klein, WHBQ, 485 S. Highland, Mem-
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Wagon Gang over WBAP, Fort
Worth. To me, this is a great
novelty and it just might take off,
if given exposure. CBS Records is
the distributor. . Al Crocker
has been named station manager
of KUZZ and KZIN-FM, Bakers-
field, Calif. He’d been director of
enginecring for the station as well
as Buck Owens’ stations in
Phoenix. Johnny Kay has left
KUZZ to join a family business in
New Hampshire. . KIZZ-FM
in El Paso is launching a weekly
program of quadrasonic broad-
casts, according to program direc-
tor Jerry D. Ernest. “And near
future plans call for a live 4-
channel opera and broadcasts of
the El Paso Symphony Orchestra.”
The station uses the Flectro-Voice
system. I. T. Cohen is president
and general manager of the station,
which plays all kinds of music ex-
pect hard rock.
* ok K

Lineup at WITY, Danville, 111,
includes Mike Thissell, Ted Baer
who has just joined the station,
Bill Johnson, and Bill Craig. John-
son, music director, reports getting
excellent record services “due to
the many fine promotion people in
the Chicago area. They arec very
dedicated people and I feel they
deserve credit for the fine job they
are doing.” . . . KRMH-FM, Aus-
tin, Tex., is thinking about going
to quadrasonic sound and is seri-
ously considering the Electro-
Voice system, according to gen-
eral manager Charles Bledsoe. . . .
Ratings for San Diego, the July/
Aug. Pulse: KCBQ had 19 from
6-10 a.m., 22 from 10 a.m.-3 p.m,,
19 from 3-7 p.m, and 16 from
7-midnight. KGB had 11, 18, 14,
and 12. KOGO had 11, 6, 7, and
11. XETRA had 10, 8, 8, and 6.
KPRI had 4, 6, 9, and 7. KDEO
had 6, 6, 7, and 7. KSON had
8, 5, 6 and 3. . . . Bert Klinman
is the new program director of
WPLJ-FM, New York, replacing
departed Mitch Weiss. Paul Krim-
sier has been moved from week-
ends to a 2-6 p.m. regular slot.
Word is that Michael Cuscuna
is also leaving under his own
power to write and do production
work fulltime.

* Kk *

Chuck Baker is leaving the 7-
midnight slot on KSTN, Stockton,
Calif., to take over the all night
slot at KAFY, Bakersfield, Calif.
. .. Bill Hart reports in from WIP,
Philadelphia, where he is now as-
sistant to program director Dean
Tyler and handling the swing shift
on the air. He’s using the name of
Bill St. James. . . . Mike Daniels

\ gL

BUZZY LINHART wa he featured artist on a live show broadcast

Vox Jox

has been promoted to program di-
rector of KOBO, Top 40 station
in Yuba City, Culif., replacing
Tom Head. Lineup now includes
Jerry Mack 6-10 a.m., Daniels 10
a.m.-3 p.m., Gary Clark 3-9 p.m.,
Dave Camper 9 p.m.-3 a.m., with
Rick Gibson on weekends. Daniels
says: “lI also handle the music.
Speaking of music, could you
please print that T'd like to thank
Dennis Morgan of the MCA group
for the fantastic job he is doing.
* Kk K

WLPM in Suffolk, Va. (Tide-
water area) has changed formats
to Top 40. Tom Bell, formerly of
WNOR, Norfolk, Va., is the new
program director and Joe Noga is
the music director and “we get no
service whatsoever on records,”
Noga says. Station plays progres-
sive rock after 10 p.m. and also
needs progressive rock LPs. .
The last class C dial setting for an
FM station in San Antonio has
been obtained by Tom Turner,
operator of KBUC and KBUC-FM.
He’s switched KBUC-FM to 107.5
on the dial and is to operate 24
hours a day with 100,000 watts.
Country music, of course.

Fred Seiden is new production
manager of the Bonneville Pro-
gram Services, New York. He'd
been program director for Cine-
Vox Productions in New York.
The Bonneville syndicated pro-
gramming is booming around the
country; Malrite Broadcasting is
using it on most of their FM sta-
tions.

* Kk *

Lynn Woods is the new music
director of KHOW, big gun MOR
station in Denver. John Lanigan
is out as program director or
whatever. And the station has hired
back Rosemary Barnwell, the
kookie-but-sexy gal who used to
work on the morning show with
Buzz Lawrence. She’'ll work with
Charlie Martin now. a guy who
used to work once upon a time
with operation director Hal Moore
on KIOA, Des Moines. Lineup at
KHOW also include Lindsey
English  9-noon, Danny Davis
noon-3 p.m., Moore 3-7 p.m., John
Harding 7-midnight, and Woods
midnight-6 a.m. . . . Bobby Raven,
three years experience, 1st ticket,
needs a gig. Call 213-934-0449.

* Kk *x

FYI: Anyone going to the Bill
Gavin Radio Program Conference
in New Orleans Nov. 11-14 from
Los Angeles is invited to take
Delta flight 872 around 8:40 a.m.
on Nov. 11. T'll be the one de-
manding the stewardess serve beer.

WNCR-FM, Cleveland is
planning to build new broadcast
facilities and the plans also call

LMY ]

-

recently by WGLD-FM, Chicago progressive rock station. From left:
Harold Capen, personality on the station; Linhart, and Morgan Tell,
until last week program director of the station.
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for quadrasonic studios. Word is
that 1nitially the facilities will be
matrix, with future plans for a
discrete system. Target date for
the new facilities is Dec. 1971
. . Tom Nelson, operations di-
rector of KRGI, Grand Island,
Neb., needs singles and LPs from
every label except Capitol, RCA,
and Columbia. “We get great
service from those stations, but al-
most nothing from anyone else.”
Lineup at KRGI includes music
director Keith O’Neil 6-10 a.m.,
Carl Dean until 1 p.m., Nelson
1-3 p.m., Robert W. Walker 3-7:30
p.m., and Don Stevens until mid-
night, with Bob Meyers on week-
ends. Station uses a contemporary
MOR format.
* ok ok

Mike Mullins, program director,
WHLS, Port Huron, Mich., says:
“Some of the record men in De-
troit have really been good to us.
In particular, Gene Silverman
from Merit Music. If he has a hit
record, we can count on getting at
least one copy. Ken Buttice, who
handles Bell Records out of Arc-
Jay Kay, has been good to us,
along with Pete Gidion, Decca
Records man, and maybe one or
two others, but other than that, we
just hope and pray everytime we
see or hear of something new that
maybe we’ll get a copy. If the rec-
ord men are complaining that
things are tough, they ought to try
our shoes for a while, especially
when one of the promotion men
tells me why should they send me
records when they don’t sell any-
thing in Port Huron. People here
do buy records and they buy them
when they hear them on WHLS.
All we have to do is get the rec-
ords.” You know, I sympathize
like crazy with the small market
station who can’t get decent rec-
ord service, but at the same time I
realize the economic impossibility
of a record company, even a giant,
servicing every station in the na-
tion. One thing I think would as-
sure all of you smaller stations of
getting at least MORE product
would be if you played more new
product. Why you feel it neces-
sary to have the hits, I can’t under-
stand. I know at least a dozen rec-
ords in the past few months that |
thought could have been decent
hits that I never heard on the air.
1 think, that if I were in a small
market I'd be embarrassed if I
were still playing a record that
was a big hit currently in the
major markets, because the major
markets just don’t play many new
records by non-track artists. Sev-
eral record promotion men have
told me recently that there are
less than 12 (only George Furness,
Atlantic, could name that many)
program directors in the top 50
markets who would play a new
artist if they liked the record. This
is below 10 percent of the Top 40
program directors! You guys in the
smaller markets have a great op-
portunity right at your fingertips.
I’d write record companies and dis-
tributors that you’ll take anything
they want to try out, pick the best
of the stuff by your own taste,
then report by letter (phone call,
if the record gets big reaction) to
the national program directors of
the labels on the response the lis-
teners have to the records. You
won’t have to worry about not
getting product—including the hits.
You'll be swamped with product.
But too many stations gripe about
not getting records and they’ve
never done one thing to deserve
getting good service. You can
figure it out: A single costs maybe
10 cents a copy to the record
label. Then there's postage and all
of the other overhead at the label.
By the time that single gets to the
stations, it’s an investment of more
than a dime each, T assure you.
Don Ovens, head of reviews for
the Billboard, said that more than
100 new singles came out this
week (as 1 write this). Some sta-
tions are adding only two or three

(Continued on page 22)
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TONY MERCER
SHOW WHICh

IS RECORDED
EACH WEEK IN
LONDON FOR
SYNDIGATION

T0 AMERICAN
RADIO STATIONS
URGENTLY
REQUIRES D.J.
COPIES OF
AMERICAN
RECORD PRODUCT.
PLEASE DISPATCH
DIRECT TO:

TONY MERC

233a CAVENDISH ROAD
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YOUR STATION CAN ALSO RECEIVE THE
TONY MERCER SHOW LIVE FROM LONDON

FOR COMPLETE DETAILS CONTACT:
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21


www.americanradiohistory.com

Radio-TV programming

Vox Jox

e Continued from page 21

records a week, some as many as
five or eight (and not giving them
much action either) and taking
many of these off the air before a
demand can build up to warrant
the record company shipping prod-
uct into the market. It was some
small station on the east coast of
Florida that kept on ‘“Sounds of
Silence” for six months until they
built it into a worldwide hit and,
thusly, founded the career of
Simon & Garfunkel. How many of
you smaller market stations would
be willing to perform that kind
of beneficial function for the music
industry? How many of you are
willing to work and listen and dig
out the good material among all
of the stiffs? How many of you
are willing to “deserve” good rec-
ord service? I'm willing to pub-
lish a list, with addresses and
phone number, etc., of the na-
tional promotion directors, if you
want it. But, and this I assure you,
in this day and age of tough
economic times, getting good rec-
ord service is not a God-given
right.
* ok K

Tom Lang has been promoted to
production director at KTKT,
Tucson; he’d continue as music
director and air personality, too.
... A note from Ray Quinn, 407
Woodbine Ave., Rochester, N.Y.
14619: “Due to the automation
of WNYR-FM in Rochester, 1
find myself looking for a deejay

position. I've done both rock and
modern country and own a mobile
home, so relocation is no prob-
lem.” . . . KRLA, Los Angeles,
aired the rock opera “The Truth
of Truths™ Sunday (17), according
0 program director Shadoe Ste-
vens, then followed the two-hour
music event up with a panel dis-
cussion between religious leaders
and KRLA air personalities. Inci-
dentally, B. Mitch Reed is now
with the Top 40 operation. . . .
Some San Bernardino/Riverside,
Calif. July/Aug. Pulse ratings:
Leader of the pack is KFXM, pro-
grammed by Doug Collins, with 20
from 6-10 a.m., 24 from 10 a.m.-
3 p.m., 18 from 3-7 p.m., and 16
from 7-midnight. KMEN (maybe
this is where Buddy Scott is going),
has 7, 17, 16, and 7. KCKC has
13, 10, 12, and 10. KFI has 13, 4,
6, and 16 (the power of baseball,
eh?). KMET-FM has 1, 2, 2, 3.
MOR-formated KBON has 6, 6, 6,
6. KOLA, in a rock format, has 3,
5,5, 9.
* * *

WKKE, Asheville, N.C., under
program director Ron Fraiser, has
blown its cool. Pat Riley, along
with his regular deejay chores, will
read the comics 9-9:30 a.m. Sun-
day mornings now. Station has
sold the show locally. . . . Jay
Morton has been named station
manager of WESA and WESA-
FM, Charleroi, Pa. He’d been pro-
gram director of the station at one
time and has lately been an ac-
count executive there. . . . Jerry

Advance Preparation Lauded

e Continued from page 18

cause it was fun . . . just to see
if I could do it. I used to do a
morning feature which helped
break records. We'd take phone
calls on the new records. Those
days seem to be gone mostly from
radio.” Today, Martindale plays
all kinds of music on his show and
likes all kinds of music though . . .
“T don’t always play what I like.”
He thinks there’s a nostalgic kick
going right now. “So many of the
oldies I'm playing now were rock

KCUZ Mixes

Two Formats

CLIFTON, Ariz. — KCUZ is
now broadcasting daytime with
1,000 watts here and rotating
country music and Top 40 records,
said manager Ira Toler. “Each
hour of air time now consists of
a rotation of country music and
Top 40. Also included are four
oldies, whether country or Top 40,
and two album cuts per hour,
again one cut from a coun-
try album and one from a pop mu-
sic album. We've found that this
offers something for everyone and
has increased our listenership con-
siderably.” Toler owns the sta-
tion. Jim Edwards is program di-
rector. Air personalities include

Chuck Sutherlun, Roland Foster,
{Iohn Howard and Edwards.

i S

JIM HOWELL, LEFT, air person-
ality on WSB, Atlanta, gives Mike
Nesmith a lesson at being a disk
jockey. The RCA Records artist
was in town promoting his new
album.
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hits when I was on a rock station.
That’s the age group we're trying
to reach with KMPC today.”

But the key to any successful
radio show, he felt, lies in prepara-
tion. “I don’t care whether it’s
Top 40 or what it is . . . and I
wouldn’t have said this 10 years
ago or even five years ago . . .
but I think the most important
thing is preparation. Working to-
ward building a show rather than
just going in sitting down and say-
ing to yourself, ‘You’re the great-
est.” Build the music you play and
what you say. I write my opening
for every show; I never did that
in my life. But I base a lot of my
show now on current events and
what people are talking about. I
read the paper every morning front
to back. If I think an event is in-
teresting, I use that.

“] often take a lot of the things
that I’ll be talking about in a three-
hour period and capsule them in
the beginning of the show.”

“I try to be humorous, but I'm
not funny. I have a good sense of
humor, but I'm not funny like a
Gary Owens.”

Working at his trade, trying to
relate to the audience, over the
years has made him more pro-
ficient at his job, he said. He
tries to put himself in the position
of being a listener more than being
a radio announcer.

Oldies Cut Back

e Continued from page 18

more as a few years ago—is soul.
Today, KCPX plays quite a few
soul records because “it seems like
they’re the hits. They sound good
on the air, too many ordinary rock
records coming out today are
‘down’ records.” Waldron spoke
of getting on “Spanish Harlem”
by Aretha Franklin and playing
it heavily and “it was her best-
selling record here she ever had.”
It was partially the success of Miss
Franklin that convinced him soul
would go in what had always been
considered a poor market for soul.

The six new records added last
week were by Melanie, Michael
Jackson, Sweathog, Van Morrison,
Martha & the Vandellas and the
Chi-Lites.

Knight has been promoted to pro-
gram director of WICC, Bridge-
port, Conn.; he has been with the
station since 1961. . . . Forgot to
give you gentlemen some of the
particulars about KFXM, San Ber-
nardino. The format is two hits
to one oldie during the week, and
on weekends the station plays one
hit to one oldie. There are six
toll-free lines from different areas
direct to the studio and are an-
swered 24 hours a day for requests.
The playlist contains a maximum
of 42 records, changed and up-
graded daily with checks at local
record stores and conversations
with record promotion men.

*x k K

To demonstrate the interest in

quadrasonic broadcasting, I got a
letter the other day from Radio
Surinam located in Paramaribo,
Surinam. . . . When the London
Bridge was dedicated in Lake
Havasu, Ariz., who did they get to
do the radio ceremonies but Tony
Mercer, a British deejay who has
a syndicated show produced in
London. Mercer, incidentally, is
supposed to be recording his show
live at an English pub called the
Duragon Arms in Hackney, Lon-
don, about the time you read this.
If any of you deejays, record men,
and/or artists ever visit London,
you're invited to call Mercer at
722-8111 and join him on the
show. WMIL, Milwaukee,
country music station, needs a
news director. Contact program di-
rector Bruce Nelson. Yep, that’s
where Bruce is at these days. . . .
Does anyone know where Lee
Sherwood is? I'd heard he was in
Columbus, but it was just a rumor.

* Kk K

Lineup at KOL-FM, progressive

rock operation in Seattle, includes
Buzz Marcus 10 a.m.-2 p.m., who
also works at a record store in
the university area; Rick Fitz-
gerald 2-6 p.m., who’s not only
music director of the station, but
a former record buyer for Seattle
Record One-Stop and was once a
salesman for Warner Bros./Reprise
Records; Pat MacDonald 6-mid-
night, who writes stuff for Rolling
Stone; and Darryl Despie midnight-
6 a.m., who is big in requests
from prisons. From 6-10 a.m., the
station simulcasts with KOL, a Top
40 station. Program director of
KOL and KOL-FM is Robin
Mitchell. . . . A note from M. L.
Rhoads, 14905 Marsha Dr., Balch
Springs, Tex. 75149: “The youth
of the First Christian Church,
Lawton, Okla., have dedicated a
youth library to Mike (Mike Brady)
Rhoads. He was their teacher and
friend while at KSWO, Lawton,
and KTRN, Wichita Falls, Tex. It
will be known at the Mike Rhoads
Youth Library and will be located
in their church. Several nice con-
tributions have already been re-
ceived. Thought you'd like to
know.” And that’s all that’s left of
the life of a deejay.

*x Kk *

Scotty Brink, previously of many
major markets, as an air per-
sonality, has gone into pro-
gramming and will be at KELP,
El Paso, land of sunshine, tequila,
and the St. Louis bar in Juarez
which used to have, and I guess
still does, an excellent mariachi
group. A note from Jeff
Charles, manager, Radio Dominica,
Victoria St., Roseau, Dominica:
“We are playing the usual mixture
of pop, soul, country music, family
favorities, jazz, light classics and
folk music. The radio station is
only part commercial, the rest of
the revenue being derived from
Government subsidy. Being govern-
ment-owned and operated, the
budget is very tight and it is by
hope that when the full potential
is realized, the authorities will
bend a little.” In any case, he
needs record service. Can any of
you record companies help him

out?
* * *
Harvey Moss wrote me to say
he was at KSMO, Salem, Mo., now

as station manager; he used to be
at WAGO, Oshkosh, Wis. “At
KSMO, we combine uptempo
MOR with good solid country. We
is small, but it’s a gold mine of a
market. Could use some good rec-
ord service.” Jim Plank is the
country personality on the station,
which operates with 1,000 watts
days, 250 watts nights. . . . Eddie
Dillon had just been named music
director of KACL, Santa Barbara,
Calif., and then was told the sta-
tion was going to a religious for-
mat and was given notice. He
wants to stay in the Santa Barbara
area, but old friends can call him
at the Miramar Hotel, 805-969-
2203, ext. 258. . . . A note from
Mike Mitchell, KHOS, Tucson: “I
speak with first hand knowledge
when I tell you that jocks hold
you in high esteem because you
keep us up to date on who’s mov-
ing where and what is happening
in various parts of the country,
but sometimes I, as I'm sure others
do, feel you put your behind over
a barrel and let your back side
overrule your mind! Case in point:
I must protest the following state-
ment Vox Jox-—“This includes
KIKK program director Bill Bailey,
whom I consider the heaviest
country music program director in
the nation.” I'm sure I'm preju-
diced, but I happen to think the
fellow I work under, Jim Slone,
should fit that category. For du-
rability and consistently high rat-
ings at KHOS. When you con-
sider that there are some 13 or
14 stations in the market, the cat
must be doing something right!”
T'll grant you, Mike, that Slone is
good, but I really only know one
guy as heavy as Bill Bailey, and
that’s Jack Gardener. Anyway, like
you said, you’re prejudiced.
* k K

Jay Flannery, music director of
WENY, Elmira, N.Y., sent me in
some details about the Top 40 sta-
tion. . . . Rob Snowden, program/
music director at Top 40-formatted
WVLK, Lexington, Ky., also sent
in some information. Thanks. . . .
WGIG, Brunswick, Ga., is a Top
40 station broadcastings 6 a.m.-
midnight with 5,000 watts of
power. From 10 p.m. until mid-
night, heavier singles and progres-

sive rock album cuts are album
cuts. Dick Downes is program/
music director and says the station
is not getting good LP service.
Lineup includes John Giles 6-10
a.m., Downes until 2 p.m., Steve
Bass 2-6, and Steve Willadsen until
midnight. Ed Council and Genoa
Martin do weekends. Martin, in-
cidentally, just celebrated his 18th
year with the station.

A * X

WNEW in New York is trying
an experiment—free form MOR
music from the 50’s and 60’.
Jonathan Schwartz, who’s supposed
to be a record nut like you and I
but only more so and who is an
air personality on WNEW-FM,
Metromedia’s progressive rock out-
let in New York, will do the show
Sundays up until the New York
Giants football game. And he’ll
do it free form. If the show works,
watch out! Anyway, he'll blend
oldies by Sinatra and also new
stuff by such as James Taylor.
Schwartz’ book, “Almost Home,” is
going to be made into a movie.
Ah, truly it can be said that them
that’s got shall get.

* Kk K

Biggest voice man in the busi-
ness? Allen Swift. He’s on about
400 commercials at present and
has done more than 50,000, he
thinks. He cut his first commercial
in 1954. . . . Bob Hudson is now
program director of WQYK, Tam-
pa, a country music station. For
the past year, he’d been music di-
rector of WVOJ, Jacksonville, Fla.
. . . WHFD-FM, Archbold, Ohio,
is broadcasting in quardrasonic
five nights per week 7-midnight,
according to president Max E.
Smith Jr. He says public response
“is unbelievable. Our station has
promoted quadrasonic through
open - to - the - public quadrasonic
shows and currently we have book-
ings through December for quadra-
sonic demonstrations for all kinds
of clubs. Quadrasonic is here to
stay. All you have to do is promote
it. Upon first hearing it, people
can’t believe the sound. Quadra-
sonic is like promoting anything
else, if you sit and wait it will
never happen. You have to go get
it, and then the rest is yours.”

From The

Music Capitals
of the World

e Continued from page 17

tion at Convention Center Nov. 6.
“Jesus Christ Superstar,” which
scored big at Cincinnati Gardens
in August, played to two sold-
out houses on a return engagement
at Taft Auditorium Oct. 22-23.
. . . Gayla Records’ Rhythm Styl-
ists, comprising Bobby Joe Gut-
man, Whistling Joe and Sonny
Minnich, set for six consecutive
weekends at the new L&K Motel
Cocktail Lounge, Troy, Ohio. . . .
Capitol’s Pink Floyd stops off at
Case Western University, Cleve-
land, Nov. 6, and makes the scene
at Music Hall here Nov. 20. .. .
Procol Harum into Club Agora
Columbus, Ohio, Nov. 14.

Guy Lombardo and His Royal
Canadians invade Music Hall for a
single performance Nov. 16, with
WXIX-TV and Northwest Releas-
ing sharing the promotion. . . .
Gene Hughes, lead singer with the
Casinos, Fraternity Records group,
has retired due to a back injury
which has put him in a cast. The
remaining foursome will continue,
with lead guitarist Mickey Denton
handling the business end. . . .
Ted Cohen has left his promotion
post with Columbia Records here
to cast his lot with the local War-
ner Bros.-Elektra forces.

Poco and Livingston pulled a

half a house to 3,600-seat Music
Hall Sunday (17) with a perform-
ance that drew raves from local
rock fans and critics. . . . Bob Bur-
rell, veteran record huckster, for
the last two years talent co-ordi-
nator with Bill Lowery’s music and
entertainment empire based in At-
lanta, was a recent visitor. He
chatted briefly with Danny Engel,
Lowery Music man in the territory,
bought Danny and the writer a
drink, and then hastened off on a
trek that covered the East and
Southwest before returning to his
Los Angeles headquarters.

Roger Williams and his group
attracted a three-quarter house to
2,500-seat Taft Auditorium Sunday
night (17). . . . The Flames, local
group, are sporting a new single,
“Stand Up and Be Counted,” on
the People label, distributed by
Polydor. Quintet comprises Robert
Davis, Waddell Falland, Delbert
Gilliam, James Railey and Tim
Williams. Wendy Vickers,
singer, songwriter and guitarist
formerly billed as Wendelyn, ap-
peared in concert before a live
audience at WCET-TV here Mon-
day night (25), with the show
slated for airing in two weeks. She
was accompanied by Walter Kue-
bler on stand-up bass. Miss Vickers
is set through November on college
dates in the Tri-State area.

BILL SACHS
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CHILLIWACR

Chilliwack already broke the ice in Canada; now they’re about to

rock America.

*““Lonesome Mary,” a single from the trio’s forthcoming double set on A&M, looks like it’s going to be a strong
chart record in their native Canada. They play that particular brand of Northcountry music that sets them apart

from most American groups. For now, we’ll have ta settle for their single. But pretty soon we’ll be able to show
you four sides of an exciting new band from Vancouver, B.C. Produced by Chilliwack-Barncard.

AM 1310 on A&M Records and Tapes

www americanradiohistorvy com
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Tape Cartridge

vocate brand.

ADVENT BREAKING INTO
PRERECORDED CHRODIO

CAMBRIDGE, Mass. — Advent Corp., a pioneer in market-
ing audiophile-oriented tape equipment, is introducing a line of
prerecorded Dolbyized cassettes on chromium dioxide tape.

The company is putting together a catalog of cassette titles
which it will market before the end of 1971.

Convinced there is a lack of Dolbyized cassette releases, Ad-
vent is planning a library of titles to support its two cassette decks
employing the Dolby noise suppression system.

Advent markets two models, 200 and 201 (at $280), and a
line of chromium dioxide (Crolyn) blank cassettes under its Ad-

“It's hard right now to spot the few Dolbyized releases on
the marketplace,” said a company spokesman. “That’s the reason
for Advent getting into prerecorded music.”

(The list of labels now Dolbyizing cassette releases includes
Ampex Stereo Tapes, Columbia, London, The Musical Heritage
Society, Precision Tapes and Vox.)

Maxell Conducts 50-City
Tape Education Junket

LOS ANGELES-—Maxell Corp.
of America. blank tape manufac-
turer. is staging tape clinics in
about 50 cities to teach dealers and
consumers about the value of
quality tape.

The traveling salesmen are Gene
LaBrie, national sales manager of
consumer products. and Marvin
Soloff. LaBrie’s counterpart in
OEM products.

What they're learning is that
consumers, especially the younger
generation, want quality tape and
are buying high-end product.
“Theyre shunning cheap stuff,”
said Soloff. “They know the dif-
ference between the grades of
tape.”

Lowest Prices

COLUMBIA

Records & Tapes

Reel to Reel ailiciiuulis $3.59
8 Track & Cassettes ...$3.79
$4.98 L.Ps u .$2.55
$5.98 L.P.’s ... .$3.05
Singles ma-giiinbaisaey $ 49

Entire C.aéalog Available
Including New Releases.

A ANBY STRIE

17 Alabama Ave
Istand Park, N.Y. 11558
(516) 432-0047-0048

Member of

No. 470A
CASSETTE FULL SHIELD

Maxell's traveling tapeshow in-
vites consumers to test their own
blank tape against that of Maxell's
lines, which includes low noise in
30, 60, 90 and 120-minute lengths
and Ultra-Dynamic high-energy in
60, 90 and 120. A chromium di-
oxide line in 60. 90 and possibly
130 will be introduced in Decem-
ber, LaBrie said.

If consumers are hesitant in ex-
perimenting with their own tape,

Maxell offers between 30 and S0
competitive brands for inspection.

“We want to spread the word
about quality tape at the dealer-
consumer level,” LaBrie said, “‘and
we're learning about the needs of
both the retailer and buyer.”

The clinics also serve as con-
sumer image builders for Maxell,
which has been in the blank tape
market for only about 18 months.
“Were developing a consumer
program,” LaBrie stated, “and the
dealers feel the clinics are a show
of good faith.”

Maxell’s traveling salesmen are
taking the road-show to college
towns, specialty dealers, mass
merchandising outlets, etc. It plans
to make the test apparatus avail-
able to dealers and manufacturer
representatives for regional shows
and national conventions.

The company, as part of its
image building, plans to broaden
its line to include a chromium di-
oxide product, and will introduce
a Y -inch videotape in February
and a professional audio line in
early 1972, LaBrie said.
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SPECIAL DESIGNS ON REQUEST

Superscope Initiates Spoken Word
Tape Club to Unleash New Market

LOS ANGELES—It may be a
premature assessment, of course,
but developments at Superscope
seem to suggest that it has un-
covered a new avenue of business:
education.

At first glance, nothing could
have seemed more obvious. A
company can make quick dollars
if it’s in the vanguard of the tape
boom in spoken word cassettes.

A number of small companies
have tried and achieved moderate
success. But Superscope, a glamor
company, has the muscle to play
the new spoken word tape game
and parlay it into dollars.

With that in mind, and presum-
ably with the correct demographics,
Superscope has formed an educa-
tional products division to market
spoken word (educational) cassettes
initially to the consumer and even-
tually to the A/V-educational
market.

The company is putting together
several programs to market the
“Self-Enrichment Series,” including
a membership club and a direct
mail promotion, according to
Richard Stover, general manager
of the educational products divi-
sion.

Armed with a 126-cassette cata-
log, custom programming by au-
thorities in a variety of self-
enrichment fields, a duplicating
operation, and the blessing of Joe
Tushinsky, president of Super-
scope, Stover is going to market

The catalog covers nine cate-
gories: “Self Improvement,” “Con-
temporary Life,” ‘“Historical and
Biographical,” “Children,” “Sports,”
“Astrology,” “Foreign Language,”
“Entertainment” and “Psychology
and Psychiatry.”

The series is in C-60 format and
will be priced at $7.50 each if
purchased on an individual basis.
A membership in Superscope’s Li-
brary of the Spoken Word club
offers consumers a lower price.

Membership includes 12 tapes
and a Sony TC 72 monaural cas-
sette playback/record unit for
$89.95, and a 40 percent savings
on future tape purchases.

A second way of joining the
Superscope club is by owning any
Sony player and sending in a war-
ranty card as proof of purchase.

Consumers will be alerted to
the spoken word series by an ad-
vertising program, beginning in
November, and via a direct mail-
ing. Fulfillment will be handled
by Superscope, which is doing all
the duplicating at its facility in
San Fernando, Calif.

The spoken word series is self-
produced. with some product li-
censed to Superscope. A second
series of educational spoken word
cassettes, again aimed at the con-
sumer, is being produced as a
co'l(liege-level seminar course, Stover
said.

This series will be also marketed
as a membership club promotion,
direct mail and through university
and college Extension courses.

There are no plans to market
either series in normal distribution
channels (i.e. electronic stores, dis-
count and department outlets or
specialty locations).

The college course series includes
“How to Parent,” “Speech for the
Businessman,” “Achieving Success
in Marriage,” “How to Make Your

Money Back." “Word Power for
Children and Parents,” “Women
in the Seventies™ and “Introduction
to Philosophy.” In many cases,
the series will be sold with a print-
ed text as part of the course.

Will Sell Direct

Phase two of Stover's plan is to
market both series to A/V dealers
and educational institutions, but on
a direct mail basis. The only ex-
ception would be to college book-
stores.

Superscope's educational prod-
ucts division will eventually take a
more active role in marketing
Sony equipment to the A/V-edu-
cational field, Stover added. It is
now being marketed to educators
by the consumer electronics divi-
sion.

Also under Stover’s wing is
Superscope Custom Duplicating,
which is aimed at custom work in
both spoken word and music areas.

The company is custom duplicat-
ing cassette product for Audio-
Digest, Sullivan Language, among
others, and prerecorded music in
cartridge and cassette for the Rec-
ord Club of America, Modern Dis-
tributors and Original Sounds.

Dolby System Garners
Hefty Support Roster

LOS ANGELES - The Dolby
noise reduction system, already ac-
cepted by many software manu-
facturers as technically sound, is
receiving more support by equip-
ment producers.

More than 30 hardware manu-
facturers are offering or will be in-
troducing new products incorporat-
ing the Dolby system.

(The Dolby A-System is the pro-
fessional noise reduction concept
being utilized by recording and
motion picture studios, broadcast-
ing stations and communication
networks. The Dolby B-System is

Hitachi Scheduling
Greater ‘72 Product

NEW YORK—Amid all the un-
certainties about how the 10 per-
cent import surcharge will work,
one thing is clear: Hitachi is mak-
ing big plans for 1972.

According to Gene Schillinger,
national sales manager, here’s the
program:

—A stronger move into the
auto player field, both in 8-track
and cassette.

—At least one or two cassette
decks with built in Dolby noise
suppression system.

—~Quadrasonic auto and home
units, both discrete and matrix.

—An 8-track playback/record
model,

There are other plans, claims
Schillinger, that the company will
introduce as the year goes along.
In short, he anticipates a strong
sales year in 1972, especially at
the middle to high-end product
price ranges.

“Consumers are becoming more
sophisticated in their buying habits,
are aware of sound product, and
have the money to spend on quality
equipment,” Schillinger said. “The
buyers are getting younger, too,
and they have the money and
knowledge to purchase expensive
equipment.”

One of the reasons he feels the
quadrasonic concept will make a
dent in the marketplace is because
of younger buyers. )

“They're not as set in their ways
as the older generation and are

www.americanradiohistorv.com

willing to listen, learn and change
to accommodate their interests,”
the executive stated.

Hitachi will introduce a 4-chan-
nel matrix auto unit and two
quadrasonic home models, one a
discrete and the other a matrix.

Schillinger believes the 4-channel
field will blossom in late 1973 or
early 1974 as a mass volume
market, “although the audiophile is
getting into it now by purchasing
open reel equipment.”

Improved Sound Sought

As consumers concentrate on
better equipment, he will be also
looking for techniques to improve
sound. Thus the reason to move
into Dolby outfitted cassette decks.

Hitachi's parent company in
Tokyo already offers Dolby cir-
cuits in a three-head open reel
deck being sold in Japan, as well
as a Dolby cassette player.

Schillinger said Hitachi (Sales
Corp. of America) is also broaden-
ing its penetration in the automo-
tive field and will introduce three
or four 8-track units in combina-
tion with FM radios and a cassette
playback/record with an FM radio.

The Hitachi auto line now con-
sists of about five cartridge units,
a monaural cassette playback, and
a cassette playback/record model.

All Hitachi tape recorder prod-
ucts carry a warranty of 5 years on
transistors, 1 year on parts and 1
year on labor.

the compatible high-fidelity noise
suppression unit for consumer ap-
plication.)

(Dolby Laboratories of England
makes only professional models,
but licenses the B-System to manu-
facturers of tape recorders, re-
ceivers and Dolby adapters.)

Manufacturers licensed to use
the Dolby B-System include the
following:

Advent, AGS, Allied Radio
Shack, Ampex, Bell & Howell,
Benjamin, Bigston, Concord, Crown
Radio, Ferrograph, Fisher, Har-
man-Kardon, Highgate (Alpha), Hi-
tachi, Janszen, Kellar, Kenwood
(Trio), Lafayette, Lenco, Mitsu-
bishi, Nakamichi, Planet, Rank
Wharfedale, Revox, Sansui, Silver,
Sanyo, Singer/KLH, TEAC, Tele-
ton, Telex/Viking and 3M/Wollen-
sak.

Record companies releasing Dol-
byized prerecorded cassettes and
tape plants equipped to encode du-
plicating masters with the: Dolby
B-type characteristic include the
following:

Ampex Stereo Tapes; Nivelles,
Belgium; London Records of Can-
ada, Montreal; Ampex of Canada,
Malton, Ont.,, Canada; Mood
Music, Paris; Sono-Press (Euro-
disc), Gutersloh, Germany; RCA
Italiana, Rome; King Records,
Tokyo; Music Carriers and His
Master’s Voice, both of Welling-
ton, N.Z.; Roger Arnhoff Lydstudio,
Oslo; Hispavox and Iberofon, both
of Madrid; Europa Film, Stock-
holm; Ulvex, Sundbyberg, Sweden;
Decca Musicassettes, EMI Tape
Records, Phonodisc, Trident Tape
Services and RCA, all of London;
and Tape Duplicating/Metrosound
and Waltham Abbey, both of Es-
sex, England.

Also Allison Audio Products,
Hauppauge, N.Y.; Ampex Stereo
Tapes, Elk Grove Village, Ill;
Cinema Tape Productions, Engle-
wood, N.J,; Columbia Records,
New York; Dubbings Electronics,
Copiague, N.Y.; London Records,
New York; Musical Heritage So-
ciety, New York; Plastic Products,
Memphis Preferred Sounds, Rye,
N.Y.; and Vox Cassettes, New
York.

Dolby And New Tape

A company spokesman stated
that the Dolby B-System and new
tape formulations, such as chromi-

(Continued on page 30)
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Tape Dupiicator Drives
New Marketing Avenues

LOS ANGELES— Audio-Video
Communications, tape duplicator
and manufacturer of prerecorded
tape, is developing a marketing
program in five new avenues.

It is programming music and
spoken word tapes to the premi-
um, educational, industrial and
government markets; releasing pre-
recorded cartridges and cassettes;
private labeling and custom dupli-
cating prerecorded tape; and mak-
ing wider use of its 8-track record-
ing studio.

The new marketing thrusts which
also includes special product de-
velopment, are under the direc-
tion of Herb Dale, newly appointed
vice president and director of
marketing.

Initial cffort in diversifying the
company’s manufacturing capabil-
ity is in the premium arca, where
Dale is formulating sales plans
for a children’s classics serics on
cassette. Supplementary arcas for
the children’s classics will be to
the educational and consumer
fields.

The scrics is being offered in a
S-cassette Vol. 1 at $12.95 for
pre-school through second grade
children and a 5-cassette Vol II
at $12.95 for children in the sec-
ond through fourth grades.

The series is dramatized by pro-
fessional actors, underscored with
music and sound cffects. Musical
bridges allow the child to stop the
cassette for questions, discussion
or instruction.

Audio-Video’s distribution  will

Tape
Happenings

Casemakers, La Grange Park,
1., has introduced two tape cab-
incts cach designed to hold 40
cassettes  or cartridges.  Model
STR-400 cartridge case lists at
$13.95 and model CAS-400 cas-
selte case lists at $13.95.
Custom Music Corp., St. Louis,
has opened its 21st CMC Sterco
Center in Hazelwood, Mo. The
store sells tapc recordcers, car and
home sound products, components,
music product and consumer clec-
tronics. The company, which op-
erates CMC Stereo Centers in
Missouri, Illinois, Georgia, Kansas
and Towa, plans to cxpand to over
40 electronic storves in 1972, . . .
Cambridge Research and Develop-
ment Group, Wesiport, Conn., and
the American Foundation for the
Blind have announced development
of a variable speech control device
designed to speed up or slow down
recorded speech on tape recorders.
The device can be incorporated in-
to tape recorders and phonograph
players. . . . Sony Corp., Tokyo,
has developed an cxperimental cas-
sette deck with a dual capstan,
closed-loop cassctte tape transport,
ferritc hcads and low-noisc field
transistors. . . . Sound Track, Ard-
more, Pa., discount tapc and clec-
tronics center, has received an
award from TDK Electronics for
its window tape display.

Japan Exports
Up Over 20%

WASHINGTON — Japanese ex-
ports of clectronics and communi-
cation products worldwide rose 21
percent last year, according to the
Commerce Department. More than
half of the nearly $2.3 billion
worth of equipment--$1.2 billion
—came {o the U.S.

Tape players and TV sets ac-
counted for about 30 percent of
the value of items exported to the
U.S. in 1970, but Japancse cxports
of transistor radios to the U.S.
fell 5 percent, the department
stated.

be through specialized representa-
tives in the prerccorded tape mar-
ket, and with independent repre-
sentatives in both the premium
and education ficlds, Dale said.

The company is also creating
custom prerecorded tape program-
ming for several hardware manu-
facturers in 4-channel cartridge
and open reel in its recording
studio, which has quadrasonic
capability.

Among the custom packages the
company has created arc 4-channel
open reel tapes for Akai America,
a 4-channcl cartridge for lLafayette
Radio, and a serics of 2-channel
stereo, 4-channel discrete  and
matrix cartridges, and a cassette
encoded package for Radio Shack.

Dale is also upgrading the com-
pany’s prerecorded tape catalog
via new licensing agreements for
a future thrust into the budget
prerecorded music markct. Audio-
Video Communications also cus-
tom duplicates the inflight music
programming for American and
Continental Airlines.

Motorola Fans
Promotion on
A-Channel Fires

CHICAGO—Quadrasonic equip-
ment sales are starting to percolate,
according to Ken Thomson, man-
ager of Motorola’s consumer prod-
ucts division.

But he feels that more must be
done at the dealer level to stimu-
late consumers in accepting the
4-channel concept.

One thing Thomson is doing to
“talk up” quadrasonic is keeping
dealers and distributors informed
of marketing trends a they relate
to the new sound innovation.

He is also sending 8-track dem-
onstration 4-channel tapes to deal-
ers, made up a quadrasonic dis-
play, and shipping 8-track music
tapes in Motorola 4-channel units.
Motorola packs an RCA prere-
corded cartridge in its goods.

Although Thomson feels the
quadrasonic market will fully de-
velop as a mass volume item in

(Continued on page 28)
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We doiit dll.

Everything in custom record pressing and tape duplicating — 7”, 10,
12” records . . . 4 and 8-track cartridges . . . reel-to-reel tapes . . .
and cassettes.Complete studio and mastering facilities. And we!ll
fabricate and print your jackets, Iabe[s. sleeves and boxes too.
Coast-to-coast plants to serve you — fast, economical service.

One call does it all (212) 581-5641

= Leisyre Time Sales and Services
@eWIex 1700 Broadway, New York, N.Y. 10019

when answering ads . . . Say You Saw It in the Billboard

The three hottest money-makers in stereo tape cases. They're
made by Amberg. Featuring rugged construction and rich in-
side/out beauty. Easy selling price. And with a combination
like that, who knows, maybe they’'ll win an Oscar...

Like the ULTRA-15...The most luxurious. Has
the wet look. An inside lid that's a psychedelic turn on. Fifteen
compartments for 8-track tapes. And a push button lock as
an added incentive.

Or ZODIAC. .. Covered in gleaming white.
Embellished with astrology symbols in blue and gold, Curved
top and brass plated handles. Fully lined interior.- And ten
compartments for 8-track tapes.

Or TREASURE CHEST. .. Has all the extra fea-
tures of the Zodiac Case. Decorated with a rugged, wood
grain design. Even has Captain Kidd hardware. Also holds ten

8-track tapes.
For Music"OuTle-Gol"

Arpak

Pick your own Oscar. Put the 018

Ampak money-makers to work
and watch their performance and
your profits. Write for complete
information. Amberg File & Index
Co., 1625 Duane Boulevard,
Kankakee, lllinois 60901.
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712 Kenwood Cassette Deck
With Dolby Unit Predicted

LOS ANGELES — Kenwood
Electronics will introduce a cas-
sette deck with a built-in Dolby
noise suppression system in early
1972

Although Kenwood manufac-
tures its own audio de-noiser sys-
tem, models KF-6011 and KF-
8011, for open reel and cassette
decks, it has recently received a
license to market the Dolby con-
cept.

The company also plans to in-
troduce several other cassette
decks without the Dolby concept
next spring to broaden its line

which now numbers one unit:
model KX-6010A at $149.95.

Also on the drawing board are
plans to enhance its 4-channel
component line which now includes
the following:

Model KN-7044  quadmixer
which synthesizes 4-channel from
existing 2-channel sources, en-
codes or decodes 4-into-2-channel
material, and handles discrete 4-
channel stereo programming.

Model KM-8002 110-watt power
amplifier.

Model KW-6044 3-head, 4-chan-

(Continued on page 28)

AMPEX OPENS
JUAREZ PLANT

SAN FRANCISCO — Am-
pex's magnetic tape division has
opened a 10,000-square-foot
manufacturing plant in Juarez,
Mexico, which lies directly
south of San Diego, Calif. on
the border.

The facility is assembling C-
Zero cassettes for use by Am-
pex Corp. and for sale to other
companies. The plant supple-
ments production of the divi-
sion’s manufacturing facility in
Opelika, Ala. Charles H. Dod-
son, formerly production super-
visor in Opelika, is plant man-
ager of the Juarez facility.

Sylvania Adds to
Product Catalog

BATAVIA, N.Y.—The market-
ing and sales emphasis at Sylvania’s
Entertainment Products Group will
be in expanding its audio com-
ponent and compact product lines.

That includes adding to existing
lines and stepping up in quality and
pricing with 4-channel, cartridge
and cassette configurations.

Bill Sullivan, audio products
marketing manager, said new
products will be introduced in
early 1972 and continue through
June in the following areas:

The 16 hour
Inusncmachme

Here’'s why

First of all it's a great
idea . . . a quality deck

that plays twelve 8 track
cartridges automatically
four different ways. But
even better is the fact that

it really works . . .
beautifully . .

efficiently . . . test after

test for more than a year.

Consumer campaign

Second, we're launching
a sizeable pre-Christmas

consumer campaign in
top Metro Markets. A
campaign featuring
hard-hitting Sunday

Supplement advertising

incorporating a dealer

listing. The first ad breaks
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. smoothly. ..

November 28th and will
be re-run the next two
consecutive Sundays.
Third, we plan to provide
plenty of the right kind of
in-store materials including
window banners, counter
cards, consumer ad
preprints and tie-in slicks.

Immediate delivery
Fourth, we're not kidding
when we say we can give
you immediate delivery.
In time for Christmas.

You'll Hear More From

Are there different
models?

There's a fully amplified
Telex 8 Track Changer

with optional matching
speakers. There's also a
preamp version and a

9600 ALDRICH AVENUE SOUTH, MINNEAPOLIS, MINNESOTA 55420

CALL THE TELEX HOT LINE COLLECT (800) 328-4808

wwWw americanradiohistorv com

credenza model in
beautiful Spanish
hardwood. Think about
how the Telex 811 R
Cartridge Recorder is a
natural sell-along.

But we’'re not stopping
there

Immediate delivery is the
key this Christmas and
Telex delivers.
Immediately. And not
just the new changer.
But also consoles,
portable phonographs,
headphones and 8 track
changers and recorders.

So turn on our music
machines. They'll turn
you on to profit.

NOVEMBER 6,

—A discrete 4-channel adapter
for Sylvania stereos with rear
speaker jacks.

—A system housing a quadra-
sonic cartridge unit.

—A stereo cassette playback/
record deck with a built-in Dolby
noise reduction system to retail be-
tween $185 to $200.

—Additional high-end
systems and receivers.

—Additional cartridge products,
including the configuration in
more compact systems and with
AM-FM multiplex receiver com-
binations.

—Additional cassettc players in
the portable field.

While many manufacturers are
talking 4-channel, and so is Syl-
vania, Sullivan feels there will be
greater sales movement in audio
component areas. “We're obviously
making moves to beef up our
quadrasonic capability,” hec said,
“but our efforts will be also di-
rected in the component-compact
areas.”

The stereo cassettec playback/
record deck with a built-in Dolby
system will strengthen Sylvania’s
line which also includes a sterco
cassette  playback/record deck,
model CT 160, at $129.95. Al-
though the company has no plans
to introduce 8-track portables, it
will bolster its cartridge line—
model ET 145 at $59-—with car-
tridge capability in compacts and
consoles.

While not concentrating in por-
table cassettes—it has four in the
line—Sylvania will expand the line,
“perhaps by one or two units,”
Sullivan said. The models now in-
clude three monaural players at
$29.95 (CT 80), $49.95 (CT 90)
and $64.95 (CT 114) and a player
with AM-FM radio at $79.95
(GTR 140).

Sylvania is not standing still on
quadrasonic. In fact, it has recently
introduced a 4-channel matrix disk,
tape, FM stereo adapter, model
PQ-4 at $9.95, to plug into all
stereo units. It is building the unit
itself.

“We're not taking a concept
stand on quadrasonic,” Sullivan
said, “but we’d like to see some
form of standardization before we
commit to any long-lasting pro-
gram.”

Sullivan feels the two 4-channel
concepts, discrete and matrix, can
coexist for several years, especially
since the matrix system is less ex-
pensive. “But, again, standardiza-
tion is the key to mass consumer
sales and dealer acceptance. Right
now,” he said, “it’s too confusing
at both dealer and consumer
levels.”

Although hedging his bet, Sulli-
van admits that “quadrasonic will
not take as long to take hold at
the mass consumer level as stereo
did over monaural scveral ycars
ago.”

To hurry the 4-channel concept
along, Sylvania offers a point-of-
purchase kit and a demonstration
disk to distributors and dealers.
The record is supplied to Sylvania
by Ovation Records.

speaker

Pennsylvania Bill
To Check Piracy

PHILADELPHIA — Pennsyl-
vania State Senator Louis G. Hill,
of Philadelphia, has introduced a
bill in the state legislature calling
for tighter regulations and stiffer
penalties for illegal tape duplica-
ting.

Sen. Hill's proposed act would
make it unlawful to transfer any
recording or tape with intent to
sell without consent of the orig-
inal owner. Penalties include fines
up to $100,000 and 10 years in
prison.

(The recently
law prohibiting
plicating would
legislation.)

signed Federal
ilfegal tape du-
supersede state
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Illinois Dealer Buys Key For 9th Store Door Lock

CHICAGO—Tape retailers are
under the gun. They are threatened
by the 10 percent import sur-
charge on equipment, a dock strike.
bootleg tape, premium offers by
manufacturers at prices below list,
and more.

But Herb Levin, president of
Stereo City, is opening his ninth
local retail store, and with the
usual fanfare of previous open-
ings: giving away $500 in $1 bills,
a billboard 10-feet high by 58-feet
long announcing the opening, and
product promotions.

The new outlet is a full-inventory
store offering prerecorded tape, ac-
cessories and home entertainment
equipment, including lines by Pio-
neer, Craig, Panasonic, Sony, Bell
& Howell, Fisher, Kenwood,
Sanyo and JVC, among others.

Consumer electronics, in fact,
has enabled Stereo City to grow.

Levin said: “We would have
never grown on prerecorded tape
alone. Our growth has been possi-
ble because we promote heavily
and have pursued new merchandis-
ing avenues.”

Music has not increased with the
chain’s volume, according to Levin.
“Bootlegging and competition from
our suppliers curtail our sales,” he
said.

For example:

“Here’s a deal where a consumer
can buy six tapes for $1 and six
more for $5.98 each,” Levin
stated. “That comes out to a little
over $3.05 each. My price is
around $4 with an advertising al-
lowance.”

Levin wouldn’t mind competi-
tion from manufacturers “if it was
done at my regular retail price of
$5.98. “But they’re competing for
my customers at a price below my
cost.

“I wouldn’t mind, in fact, if the
tape companies were selling cut-
outs or special premium offerings,
but they offer merchandise that
I'm selling.”

Levin is also disgruntled over
some practices concerning equip-
ment. “It is becoming increasingly
impossible to hold hardware sup-
pliers to shipment schedules so that
a retailer’s program can be sus-
tained.

Audio Tek Making
Duplicating Units

SAN FRANCISCO—Audio Tek.
Santa Clara, Calif.. manufacturer
of professional tape equipment, is
broadening its product line, said
Bob Kratt, president.

The company, which produces
cartridge and cassette tape wind-
ers. is manufacturing high speed
tape duplicators at the low to
middle-price range.

To service the international mar-
ket, Kratt has appointed Carville
International. Foster City. Calif.,
to handle Mexico and South Amer-
ica. and Albert Schultz, of New
York, to direct sales in Canada
and Europe.

TENNESSEE IN
PIRATE RAIDS

NASHVILLE—The Tennes-
see Bureau of Criminal Identi-
fication confiscated more than
300 counterfeit tapes and ar-
rested 15 persons in a series of
raids.

It was the first crackdown

under the state’s new anti-
counterfeiting law aimed at halt-
ing piracy.

The raids covered filling sta-
tions. auto parts stores, grocery
outlets and record retailers in
Putnam, White, Cumberland,
Wilson and Smith counties.

Twelve of the 15 persons ar-
rested pleaded guilty during ar-
raignment and were each fined
$100. Three others are sched-
uled to appear in court at a
later date.

To stimulate sales.
offered promotions keyed to free
tape. Once he offered 10 cassettes;

By EARL PAIGE

speakers, installed free, at $69.95.
He has also offered four pre-
recorded cassettes free with the

promoted 8-track
similar fashion.

Levin has

cartridges

in

Known as a hard bargainer.

who prefer not to deal with Stereo
City. But he must be doing some-
thing right; he’s got nine stores to

a cassette auto unit and two purchase of a cassette deck. He Levin admits there are companies prove it.
R
¥
% - £
FaS B g
¢ .
%

Instrument Systems Corp.

Prices subject to change without notice.

- H %

to listen to...because we listened to you!'

| CONCORD

A Niagara Falls dealer
thought a radio and a cassette
recorder for land and sea
would be a good marriage.

So, we gave him the Concord F-104 Radiocorder®1t can
create a tape library at the push of a button right off
the built-in FM/AM radio onto the built-in tape cassette.
It has three-way power capability, a built-in highly
sensitive condenser microphone plus provision for an
external mike. And it includes our exclusive Endmatic,
automatic shutoff system. With all of this it's the lowest
priced quality Radiocorder ever produced. You'll sell
them by the canoe-full at $79.79.

Concord division, Benjamin Electronic Sound Corp.,
Farmingdale, New York 11735/a subsidiary of

; BEN)J)AMIN
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MCA Technology Penetrating
Varied Electronic Programs

LOS ANGELES—]Judging from
the company’s latest developments,
MCA Technology, a subsidiary of
MCA Inc., would seem to have a
lot going for it.

Firmly stated in its product
brochure, for instance, is MCA’s
determination to make MCA Tech
an electronics innovator, both in
the consumer and professional
markets.

MCA Tech, made up of a hand-
ful of electronic-oriented compa-
nies, Gauss, Electrodyne, Langevin,

Optimation, Saki, Udac, is develop-
ing a range of products for the
music, tape, broadcasting, video,
component, recording and speaker
fields.

Perhaps its most ambitious pro-
gram is on a color videodisk sys-
tem for the cartridge TV market.
The device provides both color
and longer player time than the
Telefunken system, a development
of AEG-Telefunken.

Final design and consumer mar-
keting are yet unplanned for the

BUY DIRECT

AND SAVESS$S

#54 STEREO CARTRIDGE CARRYING CASES
Holds 24 8-Track Tapes
or 48 Cassettes Covered in
handsome Alligater Vinyl Red
Flocked High Impact Styrene
insert,
THIS MONTH'S SPECIAL
24 p:s.$4.ﬂu
72 pes. 3.50

144 pes. 3.00

Cases packed 1 per box and packed 72 pes. to a skid.

Cusfom (ase Mig. (o., Inc.

Private
labeling
done

5511-19 Bragg Blvd.
P.O. Box 56215, Fayetteville, N.C.
Phone: Area Code 919; B6T-6165

Wanted: Distributors,
Stata-wid

master distributors
and Reps.

system, said Lee Grundeis, vice
president of operations. “More ad-
vanced research and development
are necessary and therefore no
predictions can yet be made about
possible impact of the system on
the videocassette industry.

The videodisk system is being
designed to operate with an exist-
ing color TV receiver and is in-
tended to be competitive with
phonograph records and existing
home video recording systems.

“Further research and develop-
ment are necessary to determine
whether the system is technically
and commercially practical,” said
Lew Wasserman, president of
MCA Inc.,, parent company of
MCA Tech, MCA Records (Uni,
Decca, Kapp) and Universal Pic-
tures.

In a more practical application,
MCA Technology has developed
and introduced the following
models:

—A portable high-speed cassette
copier which duplicates the con-
tents of a master cassette once
every three minutes. Aimed at the
business, audio-visual, institutional
and government markets, the cop-
ier resembles an attache case and
can copy from one to 50 tapes.

—A stereo audio control con-
sole, called the Broadcaster, aimed
primarily at new radio stations and
features FM stereo broadcasting,
with or without AM transmitters.

—A line of Gauss full range,
low frequency speakers for the
consumer and professional fields.
The product line includes extended
range and bass speakers in three
sizes.

—An audio control console
(Continued on page 30)

NEW, STUDIO-QUALITY DUPLICATORS
WITH FAMOUS BECHT DEPENDABILITY

SANYO MULLING ENTRY
WITH MATRIX ‘Q’ SYSTEM

LOS ANGELES — Sanyo Electric Co. is quietly working on
its own 4-channel matrix disk system, according to Howard P.
Ladd, vice president.

“We’ll either introduce our own system or perhaps an existing
one (from another manufacturer) next spring in the mid-$200
- price range,” he said. The company is building all future stereo
equipment with the capability of handling 4-channel disks.

— In a second development area, Sanyo plans to introduce a
high-end cassette tape deck with a built-in Dolby noise suppression
system at about $250 next spring. The unit, according to Ladd,
will be audiophile-oriented and contain some innovations. It will
be able to play prerecorded Dolbyized cassettes on chromium
dixoide tape.

Part of the new spring line will include several lower priced
cassette decks without the Dolby system (Billboard, Oct. 23).

There are no plans at Sanyo to introduce a cassette changer
under its brand, but it does manufacture changers for OEM ac-

counts.

Westinghouse Sees Big
Low-Priced ‘Q’ Market

EDISON, N.J. — Westinghouse’s
portable products division obvi-
ously aimed its Audio IV Quad-
trix 4-channel converter at the
layman.

At the price, $39.95 with two
speakers, Westinghouse sees a mass
consumer market purchasing inex-
pensive quadrasonic equipment to
upgrade their present stereo sets.

Jack Cunningham, general sales

Electronic Chain
'‘Q" Adapter Bow

FORT WORTH — Radio
Shack has introduced its Realistic/
Electro-Voice Stereo-4 quadrason-
ic adapter at $59.95.

The adapter is used with an
existing stereo system plus an ad-
ditional stereo amplifier and pair
of speakers to provide quadra-
sonic reproduction.

manager, believes it will be a few
years before consumers spend
heavily to change-over present
systems to discrete 4-channel. “In
the interim, however, we offer a
low-cost converter to allow con-
sumers to cash in on the quadra-
sonic sound.”

The Audio IV Quadtrix convert-
er is being shipped to dealers in a
4-dimensional sound display pack-
age.

Westinghouse is traveling both
sides of the quadrasonic street,
discrete and matrix until “we see
a definite trend in one direction,
and eventually we believe it will
be discrete,” said Earl Weichman,
;;roduct manager (Billboard, Aug.

).

In its 4-channel product line,
Westinghouse has a discrete 8-
track system, model TSC-8164,
with four speaker enclosures at
$239.95; and three matrix systems:
model 9720 at $169.95, model
9750 at $209.95 and model 9760

(A) NEW, FULLY AUTOMATIC EIGHT-TRACK MASTER. A truc studio-grade master
unit at a fraction of the cost of comparable equipment. Standard eight-track tapes for
masters, single pass duplicating at seven times the normal speed. Three motors
electronic touch controls, solid state switching for automatic rewind and cueing Four
playback heads eliminate the crosstalk produced by electromagnetic coupling, IC pre
amplifiers with temperature stable external components, well balanced driver and record

at $239.95. Model 9720 is com-
MotorOIu 4-C|1€Inne| plete with tuner, amplifiers, chang-

A e Continued from page 25 ers and four speakers.
Weichman believes the matrix

amplifiers with isolated power supplies.
aration between stereo channels to be at least 30dB.

(B) NEW, LARGE CAPACITY EIGHT-TRACK SLAVE. The companion to
the BE-1010 Master. Butk tape capacity of seven, ten and one half, or
fourteen inches in diameter, duplicates directly onto cartridge hub or
seven inch reel. Three motors, electronic tension control for smooth
winding of the hub, long-life precision recording heads that can be re-
faced, highly stable bias oscillator, precision adjustment controls for
bias and audio currents for each of the eight tracks. The {requency
response of the master-slave system 1s guaranteed to be within 3dB
from 50 to 7500 Hz as measured with industry standard alignment test
tape. Buy one, ten or more of this versatile module to satisfy small or
large production needs. BE-910..............000iiveinn.... $1075. 00

(C) NEW, COMPUTERIZED CASSETTE MASTER. The cassette duplicator
that never stops. Standard (3. 75ips) open-reel four-track masters, bi-
directional single pass duplicating at seven times the normal speed, three

Becht Electronics guarantees the noise level
not to exceed -40dB, the crosstalk between programs to be less than -40dB, the <ep
BEol0l® 00 acocacaod $2175. 00

late 1973, he believes “now is the
time to clear the muddied waters”
and eliminate consumer-dealer con-
fusion. (Billboard, Oct. 2).

Manufacturers should take the
responsibility of educating dealers
in how to demonstrate 4-channel,
how to explain the differences be-
tween discrete and matrix, and
how to pitch and promote the con-
cept, Thomson said.

“Too many dealers are just as
confused as consumers when it
comes to explaining 4-channel.”
He cautions too, that it will take

system is an interim step before
the industry follows the discrete
method, although the simulated
version could last for several years.
“In the meantime,” he said, “we
have to offer both concepts to be
competitive.”

Kenwood Cassette
o Continued from page 26

nel tape deck which provides dis-
crete 4-channel programming with
4-track, 4-channel play and 2-

motors, foolgroof, computerized solid state logic circuitry that eliminates the

need for constant supervision, audible tone signals the end of duplicating session,
Two precision playback heads, IC amplifiers specifically designed for duplication of
stereo music programs. Signal to noise ratio 40dB, crosstalk rejection 10dB, stereo
separation 45dB.  BE-3000. .. .. 0ottt i e L $1575. 00

channel play and record.
Model KL-5060 3-way, 4-speak-
er system.

longer for quadrasonic to develop,
“if software producers continue
their footdragging.”

FACTORY PROVEN

HIGH SPEED WINDERS

8 TRACK...CASSETTE
Up to 800 fully ioaded 8-Track or Cassettes per shift.

(D) NEW, COMPUTERIZED CASSETTE SLAVE.

Th i o
Master. e robot companion of the BE-3000

Fully automatic, consecutively duplicates up to twelve pre-loaded cassettes

The state of the art four channel recording heads ( built exclusively for Becht Elec :
tronics) make the duplication of high fidelity stereo

cassettes a reality. The frequency response¢ of the
master-slave system is within 3dB from 50 to
200 Hz. BE-2900.......,......... $825. 00

(E}) NEW OPEN-REEL MASTER MAKER
........... FOR LESS THAN $%00. 00
Records and plays stereo programs in the eight-track configuration.

Three
motor transport with micro switch controls, electronic track switch, pro-

fessional tape heads, illuminated VU meters. Built in solid state phono
preamplifier for plug-in convenicnce. BE-810................... $895. 00

TALK TO BECHT ELECTRONICS ABOUT YOUR DUPLICATING
REQUIREMENTS. Low cost reel-to-hub duplicators (models BE-2000 and
BE-1300), cassette copier (model BE-7500), eight-track cariridges, lube
tape, EXACT-TIMFE cassettes timed at two minute increments, splicing tabs,
labels, sleeves etc.

INQUIRE ABOUT AFTER SALK SERVICE. The BECHT Service Engineers
travel nationwide, all BECHT duplicators are protected through a SERVICE
POLICY.

ASK OUR MUSIC DIVISION ABOUT FRESH, NEW IDEAS IN MARKETING.

Liberty/UA Tape Dupheating Co., Inc.

1201 Pacific St.-Omaha, Nebraska:Phone (402) 348-1770
A Service of
ﬁ]r Transamerica Corporation
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““NEW SUPERB PERFORMANCE
...FROM THE INVENTORS
OF STEREO 8+v

Your customers who enjoy music will
recognize the extraordinzrily brilliant
reproduction fromoLr new car stereo

with FMJ}

Redesigned direct drive motor
provides the most precise tape speed
in the industry — exclusive with Lear
Jet Stereo.

Smari new styling too!

R

A-140 Stereo 8 track includes FM stereo automatic program change,

illuminated indicator, fast forward and positive/negative ground ) M}M -,l-”

switch — all in a rugged chassis.

Also Available as A-120 without FM/Radio. ” W o 8 ve
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‘Tape

Cartridges

(Based on Best Selling LP’s)

This  Last
Week Week Title, Artist, Label (Duplicator) (8-Tr. & Cassette Nos.)
1 3 SHAFT
Soundtrack/1saac Hayes, Enterprise/MGM (EN8-2-5002; ENC 2-5002)
2 4 SANTANA
Columbia (CA 30595; (T 30595)
3 2 EVERY PICTURE TELLS A STORY
Rod Stewart, Mercury (MC 8-1-609; MCR 4-1-609)
4 1 IMAGINE
John Lennon, Apple (8XT 3379; 4XT 3379)
5 5 TAPESTRY
Carole King, Ode ‘70 (A&M) (8T 77009; CS 77009)
6 6 TEASER & THE FIRECAT
Cat Stevens, A&M (8T 4313; (S 4313)
7 7 CARPENTERS
A&M (8T 3502; (S 3502)
8 8 EVERY GOOD BOY DESERVES FAVOUR
Moody Blues, Threshold (M24805; M24605)
9 9 RAM
Paul & Llinda McCartney, Apple (8XT 3375; 4XT 3375)
10 10 WHO'S NEXT
Who, Decca (6-9182; (73-9182)
11 13 BARBRA JOAN STREISAND
Columbia (CA 30792; (T 30792)
12 11 BLESSED ME
Joan Baez, Vanguard (J86571; J56571)
13 14 SOUND MAGAZINE
Partridge Family, Bell {Ampex M86064; M56064)
14 15 (For God's Sake) GIVE MORE POWER TO THE PEOPLE
Chi-Lites, Brunswick (Ampex M 84170; M 54170)
15 16 MASTER OF REALITY
Black Sabbath, Warner Bros. (Ampex M82562; M52562)
16 24 HARMONY
Three Dog Night, Dunhill (GRT & Ampex 8022-30108; 5022-30108)
17 18 RAINBOW BRIDGE
Jimi Hendrix/Soundtrack, Reprise (Ampex M82040; M52040)
18 12 BARK
Jefferson Airplane, Grunt (P8 FT 1001; PKFT 1001)
19 22 GOING BACK TO INDIANA
Jackson 5/TV Soundtrack, Motown (M 742 F; M 742 ()
20 20 WHAT'S GOING ON
Marvin Gaye, Tamla (T81310; M75310)
21 21 CAHOOTS
Band, Capitol (8XW 651; 4XW 651)
22 17 JESUS CHRIST SUPERSTAR
Various Artists, Decca (6-6000; 13-6000)
23 19 ARETHA'S GREATEST HITS
Aretha Franklin, Atlantic (Ampex MB8295; M58295)
24 32 CHER
Kapp (Ampex MB83649; M53649)
25 23 MUD SLIDE SLIM AND THE BLUE HORIZON
James Taylor, Warner Bros. (Ampex MB2561; M52561)
26 26 WELCOME TO THE CANTEEN
Traffic, etc., United Artists (UB323; K0323)
27 28 GRATEFUL DEAD
Warner Bros. (Ampex M81935; M51935)
28 25 DONNY OSMOND ALBUM
MGM (GRT B4782; 54782)
29 31 THE SILVER TONGUED DEVIL & |
Kris Kristofferson, Monument (GRT 830679/530679)
30 27 AQUALUNG
Jethro Tull, Reprise (M8 2035; M5 2035)
31 30 5th
Lee Michaels, A&M (8T 4302; (S 4302)
32 33 A SPACE IN TIME
Ten Years After, Columbia (not available)
33 39 SURF'S UP
Beach Boys, Reprise (Ampex MB86453; M56453)
34 38 CHICAGO TRANSIT AUTHORITY
Columbia (1810 0726; 1610 0854)
35 35 TEA FOR THE TILLERMAN
Cat Stevens, A&M (BT 4280; (S 4280)
36 34 POEMS, PRAYERS & PROMISES
John Denver, RCA Victor (P8S 1711; PK 1711)
37 37 TRAFALGAR
Bee Gees, Atco (Ampex M87003; M57003)
38 40 HOT PANTS
James Brown, Polydor (BF 4054; (F 4054)
39 39 NEW RIDERS OF THE PURPLE SAGE
Columbia (CA 30888; CT 30888)
40 38 STICKY FINGERS
Rolling Stones, Rolling Stones (MB59100; M559100)
41 — LIVE
Fifth Dimension, 8ell (Ampex MB8900; M5900)
42 44 CLOSE TO YOU
Carpenters, A&M (BT 4271; (S 4271)
43 42 ONE WORLD
Rare Earth, Rare Earth (R-8-1520; R-75520)
44 45 4-WAY STREET
Crosby, Stills, Nash & Young, Atlantic (Ampex M82-902; M52-902)
45 43 FIREBALL
Deep Purple, Warner Bros. (Ampex MB82564; M52564)
46 41 LIVE IN CONCERT
James Gang, ABC (GRT & Ampex 8222/733; 5022/733)
47 43 ANOTHER TIME, ANOTHER PLACE
Engelbert Humperdinck, Parrot (Ampex M 79848; M 79648)
48 46 LIVE AT FILLMORE EAST
Allman Brothers, Capricorn (Ampex M82-802; M52-802)
49 47 ARETHA LIVE AT FILLMORE WEST
Aretha Franklin, Atlantic (Ampex MB7205; M57205)
50 — BEST OF THE GUESS WHO
RCA victor (P8S 1710; PK 1710)
Billboard SPECIAL SURVEY For Week Ending 11/6/71
30

Tape Cartridge

MCA Technology Penetrating
Varied Electronic Programs

e Continued from page 29

which uses solid-state circuit am-
plifier modules and makes use of
modular channel switches which
provide complete 16-track output
selection.

—A bistable magnetic actuator
which can be used in tape recorders
to engage and disengage cartridges
and in the tape transport direction-
al control of fast forward and
rewind modes.

—A line of professional high
speed tape duplicating equipment.
Recording Equipment Eyed

An area the company plans to
explore even more is in the de-
sign, building and outfitting of
recording studios, claims Ken
McKenzie, marketing executive.

MCA Tech, through its Elec-
trodyne division, has designed and
outfitted Counterpart Creative Stu-
dios, a 16-track facility in Cincin-
nati, and a 16-track studio for
Jose Feliciano.

The studio for Feliciano will be
tailored for 4-channel recording,
with overdub and mixdown ca-
pability for 16-track, 4-track for
quadrasonic, and 2-track stereo re-
cording. Equipment includes an
Electrodyne mixing console with
24 inputs and a Langevin head-
phone system.

Electrodyne has engineered all
of the individual components into
a recording system for Counter-
part Creative Studios, including fa-
cilities for quadrasonic mixdown
and mastering, a monaural master
and 2, 3, 4, 8, and 16-track stereo
master. It designed and built the
audio control console which has
the 24 individual inputs, 4 echo
send and returns and 16 main pro-
gram inputs.

All of its innovations in elec-
tronics has moved the company
into a profit picture for the first
time since it was acquired by
MCA Inc.

A corporate spokesman said the
company should be on the “right
side of the ledger” after marketing
its past developments and working
on future innovations.”

The MCA Tech Group is brok-
en down this way:

Gauss manufactures high-speed
tape duplicating systems, speakers
and professional recording equip-
ment.

Dolby System Support

e Continued from page 24

um dioxide, work well together,
“Although their noise reduction ef-
fect is much less than that of the
Dolby system, some of the new
tapes provide a useful extension of
high-frequency response.

“Although chromium dioxide
tape is not compatible with the
vast majority of cassette recorders,”
he said, more and more manufac-
turers are providing new machines
with the necessary circuitry, along
with the Dolby system.”

Dolby Labs and Signetics are
jointly developing an integrated-
circuit version of the Dolby 8-Sys-
tem which will be available next
year.

Other technical developments in-
corporating the Dolby system are
in receivers, where Fisher and
Harman-Kardon will be introduc-
ing receivers with the Dolby sys-
tem built in. (FCC rules permit
broadcasting of Dolby encoded
signals in the U.S.; experiments of
this kind are taking place in other
countries as well.)

The cost of licensing the Dolby
system has been reduced, accord-
ing to an executive of Dolby Labs.
Manufacturers pay on a per-unit
basis, with royalties as low as 10
cents per channel. There is no
royalty payments to Dolby for re-
cordings manufactured in the
Dolby process.
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—Langevin produces audio com-
ponents, amplifiers, controls,
switches and sound reinforcement
equipment.

—Electrodyne engineers, devel-
ops and manufactures professional
custom audio control consoles and
components.

—Optimation custom designs
and produces secondary standards,
amplifiers, power sources and cali-
bration systems.

—Udac manufactures tape car-
tridge systems for the computer
industry.

—Saki Magnetics designs and
crafts audio and digital magnetic
heads.

MCA is banking on its versatile
electronics group to support its
profit structure with both short-
term products and long-term in-
novations, like the videodisk sys-
tem.

New Firm Pares Costs
Using Film Techniques

SAN FRANCISCO — Group 3
Productions, a new software firm
here, has completed its first two
projects “applying film techniques
to tape technology.”

The company produced two in-
dustrial videotapes of 10 minutes
duration for the Great Western
United Corp. of Denver and
NYTCO Corp. of Moraga, Calif.

Both tapes utilize music and
voice over narrations and were
produced on location with por-
table 12-inch videotaping equip-
ment.

“The most significant thing
about these tapes is the speed with
which they were produced and the
economics effected in the produc-

UA Videocassette
Wing to Licensing

NEW YORK — United Artists
Corp. has merged its videocas-
sette department with its merchan-
dising licensing division as a result
of the departure of Pierre Weis,
recently named to head the car-
tridge TV operation.

According to informed sources,
UA has become disenchanted with
the lack of hardware, software
and standards in the fledgling
field and decided to pull in its
horns, at least for the time being,
until something more definite be-
gins to happen.

UA feels that no immediate
action can be expected from the
CTV market and that until UA
has something more constructive
to say or do, its role would be a
passive rather than an active one.

“We will continue to talk to
both hardware and software manu-
facturers and keep abreast of de-
velopments which could determine
the extent of our future involve-
ment,” a company spokesman said.

tion and editing techniques,” boasts
co-owner Julian Apley. “Had we
used standard film techniques,
these shows would easily have run
to two or three times the cost of
our tape productions, not to men-
tion the added time it would have
taken in processing and editing.
From conception to delivery of the
finished tapes, both shows were
completed in seven working days.”

The company, formed in as-
sociation with McCune Studios, a
specialist in sound svstems for con-
cert halls, plans to concentrate on
the business and industrial car-
tridge television market. The com-
pany sees the videocartridge as a
tool for improving both internal
and external communications.

Aply feels the retail price for
a CTV unit, plus the programs,
initially precludes wide consumer
purchase, so corporations are the
prime client since they “can afford
and will buy videocassette players
for their offices and/or outlets
and come to us for the program-
ming.”

Group 3 Productions’ first clients
came to the firm for the creation
of a program explaining their re-
spective operations for closed cir-
cuit broadcast to present and pros-
pective clients. This closed circuit
form will utilize one of the cur-
rently available CTV systems.

Crown Radio

Bows Recorder

SAN FRANCISCO — Crown
Radio Corp. has introduced a cas-
sette recorder with AM-FM stereo
radio and matching speakers,
model SHC-49F, at $219.95.

The unit features a digital tape
counter, remote and standard
microphones, external FM anten-
na and a C-60 cassette.

International Tape

LONDON—RCA commitment to 4-channel in the UK is
noted this way: “We intend to fully establish ourselves in the Q8
market in this country,” said Richard Thomas, tape marketing man-
ager. Just how serious RCA is can be seen in these plans: It hopes to
build a (4-channel) duplicating plant, will release quadrasonic titles
at regular intervals and is issuing 50 4-channel cartridge tapes from
its pop and classical catalogs. Thomas said distribution will be through
its own music channels and via Motorola’s dealers. Motorola, in
turn, is introducing a Quadraline cartridge 4-channel car unit com-

plete with four speakers and mounting bracket. .

. . Skandia’s line

of equipment includes 4-channel cartridge home player with AM-FM

tuner which plays both discrete and matrix guadraspnig tapes and
stereo cartridges. The Japanese company’s equipment is distributed in

the UK by Golding Audio. .

. . Precision Tape has prepared a pre-

recorded three-pack for Radiomobile dealers in cartridge and cassette
to be sold by the hardware company. Repertoire includes Helb Alpert
and the Tijuana Brass, 101 Strings Play Henry Mancini and Sammy

Davis. .

. . Phoenix Bookcases has introduced a cassette storage unit

which holds 750 tapes. The unit is a cupboard with tiny trays which

hold the actual tapes. .

. . RCA is marketing a cartridge which tests

the efficiency of any 8-track player. Known as the Installation and
Service Test Cartridges, the pack checks tape speed, head weight, wow
and flutter, speaker phasing, crosstalk, track switching and stereo. . . .
Philips has introduced a ‘mini portable playback cassette.
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Cartridge TV

Panasonic

Bows Color
2 inch Unit

MIAMI—Panasonic has devel-
oped a Ys-inch color cartridge TV
system with both playback and
record features. The unit which
utilizes the EIAJ no. 1 black and
white system and EIAJ recom-
mended color standard, was un-
veiled at the recent National Assn.
of Educational Broadcasters con-
vention here.

The player/recorder was shown
along with a 3%-inch black and
white CTV player, and a com-
panion ¥-inch recorder player
with a built-in tuner.

The Y2-inch player features au-
tomatic tape threading, rewind and
cassette ejection. It also boasts fast
forward and rewind capabilities,
and has HPF heads and auto-
matic phase control for high pic-
ture resolution.

The %-inch black and white
player, model NV-2110, is designed
for usage in education, training
and industrial applications. The
units RF adapter facilitates play-
back through conventional tele-
vision sets.

Model NV-2125 can be used
either with a special camera or
TV monitor for recording pro-
grams, and is designed to allow
users to assemble a tape library
with ease.

Production models of the units
are expected to be made available
on the U.S. market by mid-1972.
Price lists are still unavailable, but
potential customers were assured
that they would be in line with
similarly designed units by other
manufacturers which may be avail-
able at that time.

Motorola in
Police EVR

Promotion

ANAHEIM, Calif. —Recogmzmg
the current perlod of “profound
social change,” Motorola’s law en-
forcement training program was
recently unveiled to nearly 6,000
police officials at the annual con-
vention of the International Assn.
of Chiefs of Police here.

Motorola, which has been sell-
ing lawmen communications sys-
tems for 25 years, demonstrated
its $3,995 package of an EVR
teleplayer, color TV set and 21
programs. A followup catalog of
80 additional programs was also
introduced.

The programs created for police
encompass training, command and
control, dangerous drugs and com-
munity relations.

The IACP gathering, which drew
vice president Spiro Agnew as a
featured speaker, marked the first
major showing of the program.

The training courses are de-
signed to help develop the police-
man’s skills as a member of so-
ciety. The command and control
series touches on management and
personal development. The drug

(Continued on page 33)

CTV Wires

Weston Woods, specialists in
children’s programs, will provide
its software to the Videorecord
Corp. of America. There are 20
shows in the first batch. Video-
record plans to develop games and
related activities used in con-
junction with four or five car-
tridges. Videorecord is also using
a series on nursing techniques pre-

(Continued on page 32)
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;The 1ter Owners Assured
CartridgeTV $$ Bonanza

plications of cartridge TV to the
entertainment fields could jeopard-
ize their sources of revenue, were
assured last week that the new
technology has found theatre
owners a way to recapture their
lost audiences.

According to Frank Stanton,
president of Cartridge Television
Inc., developer of the Avco Car-
trivision system, people are de-
manding more choice from tele-
vision, and theatre owners can offer
them the real choice they want
that other media cannot give them.

Speaking at the four-day annual
NATO convention held at the
Americana hotel, Stanton whose
company has already acquired the
rights to over 500 full-length films,
told his audience that CTV will
make money for their business and
vice versa.

He said that Cartrivision’s pro-
grams which will be geared pri-
marily at the consumer market,
should be made available for rental
in the lobbies of every motion
picture theatre in the country.
“Practically everyone lives a
reasonable distance from a neigh-
borhood theatre, and theatres have
ideal shopping hours,” he said.
“They are open at hours when
most stores are closed, and open
at times when people wish to be
entertained.”

Stanton told his audience that
patrons attending a John Wayne
movie at their theatre may want a
few more John Waynes to look at
the following night; and that there
was nothing wrong with collecting
$3 a ticket for the Wayne attrac-
tion, then renting three more
Wayne's at $3 each to the cus-
tomer.

Cartrivision Opens
Palo Alto Center

PALO ALTO, Calif.—Cartrivi-
sion has opened a 12,000-square-
foot leased building to house its
marketing department and some
financial operations.

The facility houses national
sales and marketing departments.
It will also include an art depart-
ment to develop labels for the
videocartridges for its own oper-
ation plus any private labelling
business that develops. The art
department will additionally de-
velop advertising and point of
sale items.

The marketing department is
being geared to work with Car-
trivision’s dealer network. There
will be regional offices in New
York, Atlanta, Dallas and Chicago
to service electronics dealers, spe-
cialty shops, department stores and
mass merchandisers.
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By RADCLIFFE JOE

The Cartridge Television execu-
tive said his company would make
available any of its rental car-
tridges to theatre owners at a rate
of $1.50 a week, pointing out that
although the suggested rental
charge was $3 a night, they could
charge more for service and other
extras.

Stressing that the rental car-
tridges could only be played once,
following which they must be re-
turned to the place of rental to be
rewound. Stanton continued: “1f
you rent the cartridge once a week
at $3, you've doubled your money.
If you rent it twice in one week
you’ve quadrupled your money.
Two rentals of the $1.50 invest-
ment brings you $6.

Stanton disclosed that it would
cost the average theatre owner
about $7,500 a year to get into
the cartridge TV business, but, he
pointed out, among your customers
are confirmed movie buffs who
will want to see some films over
and over. “This is repeat business
for you.”

Continuing, Stanton said that the

Four Avco
Plant Web
Makes Set

LOS ANGELES — Mention
Avco’s Cartrivision system and
you have to think of facilities in
Palo Alto, San Jose, Huntsville,
Ala., and Richmond, Ind.

That’s because the Avco com-
pany has separate functions in all
of these different locations. All the
pre-recorded cartridges as well as
blank tapes for home recording
with the Cartrivision system will
be produced at the manufacturing
complex in San Jose, Calif.

This facility on an 11 acre
layout employs over 200 persons
and includes warehouse space for
the receiving and shipping of car-
tridges. There is also an engineer-
ing laboratory here doing research
and development into the medium
plus an administration and engi-
neering building.

At Huntsville, electronic assem-
blies for the players are manu-
factured by the Avco electronics
division. A 60,000 square foot
production facility is under con-
struction and around 300 persons
are expected to be employed when
the system is in full operration.

Components made at Huntsville,
along with videotape heads manu-
factured at San Jose, will be inte-
grated at Avco's precision products
division at Richmond, which makes
the complete player/recorder units.
Avco estimates that by the end of
1972, around 750 persons will be

(Continued on page 32)

Eastman Kodak Eyes Super

NEW YORK-—Eastman Kodak
is reported eyeing its entry into
cartridge TV with its Super 8mm
film system within two years.

The company recently announced
a feasibility model using a film
system, naturally. The unit hooks
up to the antenna terminals of a
regular TV set and measures eight
inches high, 26 inches wide and 24
inches deep. It weighs 35 pounds
and runs on standard 60 cycle, 110
volt current.

It is understood that Kodak is
so impressed with the system that
it has already instituted plans for
production models which could
be available within two years.

BILLBOARD

One interesting aspect of the
system is that it would utilize the
same cartridge which Kodak will
introduce in its rear screen pro-
jection audio/visual systems next
year. To further perpetuate the
compatibility aspect, the standard
reel of Super 8mm film will also
play back through the cartridge
TV player by merely pasting on
a special leader tape to the reel.

According to Eric Kavitz. sales
administrator for Kodak’s motion
picture and education markets di-
viston, Super 8mm film as a tele-
vision playback medium has sev-
eral advantages over other media.
“It is the one system which al-
lows the communicator to use

www.americanradiohistorv.com

A N

ATTTIINIAY TN \

day may soon come when there
would be simultaneous releases of
the theatre and cartridge version
of a movie. “Consider the possi-
bility of renting the same films for
home use to overflow audiences for
the same price or more than you
charge at the box office.”

Stanton also suggested that at
Academy Award time theatre
owners could rent the films of the
nominees as well as the Academy
Award winners for previous years,
as well as feature all the films
starring a particular year’s top
winner.

“At Christmas you may rent the
films that complement your box
office offerings for the current
season.

“You are entrepreneurs and you
want to get the most out of your
investment. Some of you may want
to keep major inventories of car-
tridges for rental, while others may
prefer simply to exhibit point-of-
purchase displays which merely
have cartridge labels for the poten-
tial rentor to browse through.”

Stanton also suggested the tele-
phone as a powerful tool in the
theatre owner’s supplementary busi-
ness venture. “Your box office,”
he said, “can take cartridge orders.
A panel truck can be used to de-
liver the cartridge along with any-
thing else you want to offer in-
cluding programs of coming at-
tractions.”

Pilot Series
For the Deaf

NEW YORK-—Maxivision, a di-
vision of Peter Max Enterprises,
has teamed with Theodore Kheel's
Automation House to produce a
pilot series of non-profit educa-
tional cartridge TV shows for the
deaf.

The programs will utilize Sony’s
videocassette system. The shows
to be produced by Maxivision with
technical assistance from the Kheel
Foundation, will be submitted to
the Deafness Research Foundation
and the New York Society for the
Hard of Hearing. These two or-
ganizations will analyze the shows
before they are distributed to the
nation’s 200,000 deaf citizens.

The shows will carry subtitles.
They will also be made available
to cable TV systems. According
to James Grau, Maxivision’s head,
these programs will pave the way
for similar projects geared to spe-
cialized audiences.

Among these projected shows
are 60 on the high school level
and an ecology-oriented children’s
program. Other planned shows in-
volve aspects of mediation in rela-
tion to the events at Attica Prison,
and an hour-long promotion for
Max’s works.

8mm by 1973

conventional display when it is
desirable, CTV display when that
is desirable while using the same
film in the same cartridge to do

either job or both.”

The Kodak system boasts mag-
netic sound capabilities and fea-
tures automatic rewind and stop
frame ability. Its continuous film
transport system permits accept-
ance of thin film for longer pro-
grams. It also has negligible wear
on the mechanism, allows mini-
mum wear to the film and is also
reported to be without the in-
herent noises found in rear screen
projectors and other audio/visual
aids.

Dealers Help
Sell Programs

WESTPORT, Conn. — The
Videorecord Corp. has formed a
dealer distribution network de-
signed to provide programs for the
target markets of health care, busi-
ness, communications, education
and civic organizations.

The software firm is working
with Philips Broadcast Equipment
Corp.. a subsidiary of North
American Philips, which is supply-
ing dealers with a Y2-inch, open
reel model LDL-1000 recorder/
player.

Philips Broadcast will convert
and duplicate all original programs
into videotape. The actual prepara-
tion of masters and dubbing will
be done by Reeves Actron.

The portable unit being used by
Videorecord is the American ver-
sion of the machine originally de-
veloped by N. V. Philips of Hol-
land.

Videorecord will develop train-
ing classes for the first dealers in
the network. The company already
has licenses for over 250 pro-
gramming titles, ready to be sold
or rented through its dealers.

The open reel player is meant
to meet initial hardware require-
ments, Videorecord points out. Un-
derlined in this statement is the
fact that Videorecord did not feel

(Continued on page 33)

World Standards
Now Developing

o Continued from page 1

According to New York attorney
Charles Seaton, chairman of the
committee, one way of achieving
this could be through consultations
at the highest level at which pro-
gram users and representatives of
the public might discuss the sub-
ject with representatives of the
hardware and software companies.

“Since these wider aspects of
the subject are outside the assign-
ment of the steering committee, it
is not within the scope of the
committee to make further recom-
mendations regarding them,” Sea-
ton said.

“Nevertheless we expect that
manufacturers of hardware and
software will implement further
research and exchange information
which is considered likely to have
a substantial influence on a world-
wide basis in the dissemination of
education and culture.

Addressing itself to the main
reason for which it was appointed,
the committee said it had decided
that it was not feasible at this
time to appoint an international
council on standardization. It
pointed out that during the past
six months, there have already
been certain developments toward
standards made by certain hard-
ware firms. Named among these
were Philips of Holland which has
initiated standardization efforts
among certain European manu-
facturers and the standardization
agreement among certain Japanese
manufacturers.

Seaton points out that the com-
mittee considers it essential that
any standardization  procedure
should in no way either tend to
hamper technical developments or
interfere with the public interest.

“Therefore on pragmatic
grounds, the steering committee
takes the position that it is not de-
sirable at this time to attempt to
create an international council to
consider standardization in connec-
tion with the new developments in
the audio/visual industry.”

The committee which met at the
Performing Rights Society here,
include Ola Ellwyn, a Stock-
holm attorney; Denis De Freitas,
legal adviser for the society and
a member of the British Copy-
right Council, and M. Jose Bern-
hard, a French technical expert.
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Soul

Soul Sauce

BEST NEW RECORD
OF THE WEEK:

"Scratch
My Badk”

CLARENCE CARTER

(Atlantic)

By ED OCHS

SOUL SLICES: Aretha Franklin’s next studio LP, due in Janu-
ary, offers up “I've Been Loving You Too Long,” “Young, Gifted &
Black,” a new version of “Border Song,” and “Rock Steady,” of
course. We like Betty Wright's “Clean Up Woman” on Alston, but
knocking hard on the heels of Aretha, Tyronne Davis, Roberta &
Donny are Clarence Carter’s “Scratch My Back,” Dede Warwicke’s
“Everybody’s Got to Believe in Somebody” (a Hayes-Porter number),
Electric Express’ “Where Are You Coming From” and King Floyd’s
“Let Me See You Do That Thing.” And “Quiet Fire” is Roberta
Flack’s coming LP. . . . United Artists alive with War’s “All Day
Music” LP, Ike & Tina Turner’s “Nuff Said” and Bobby Womack’s
“Communication” albums. Ike & Tina play the Beacon, 74th St. &
Broadway, Nov. 27-28, Lonnie Jordan and Howard Scott of War
produced the West Coast Revival’s “Stop, Think, Get It Together” for
UA, and Jimmy Briggs’ “You Were Almost Mine” single is being
heard from. . . . New Undisputed Truth: “You Make Your Own
Heaven and Hell Right Here on Earth,” from their new Gordy LP,
“Face to Face.” . . . Tired of being alone? Syl Johnson to Hi Records,
Memphis, in the smoke of Al Green’s long-lasting million seller.
_“Best of Willie Mitchell,” a double decker, keeps the heat on Hi. . . .
Next James Brown, “I'm a Greedy Man,” on Polydor. . . . The MG’s,
minus Booker T., back in action with “Jamaica This Morning” on
Stax. . . . Near gold is the Chi-Lites’ “Have You Seen Her.” At least
seven covers of the smash took the wraps off the Chi-Lites’ original,
says Brunswick’s Pete Garris, who didn’t want to slow up the album’s
push toward the half million mark by parting with the big cut. “We
had 40,000 copies of the single sitting on the floor,” said Garris, “but
now the album’s picking up again and with the singles we could hit
over 312 million pieces.” In a holding pattern is the group’s “I Want
to Pay You Back™ single, and that’s the good news. . . . Album Hap-
penings: B.B. King, “In London” (ABC); Santana, “The New San-
tana” (Columbia); Buddy Miles, “Live” (Mercury); Jimi Hendrix,
“Rainbow Bridge” (Reprise); Quincy Jones, ‘“Smackwater Jack”
(A&M); Dennis Coffey, “Evolution” (Sussex); Al Green, “Gets Next
to You” (Hi); Ike & Tina Turner, “ 'Nuff Said” (UA); War, “All Day
Music” (UA); Bobby Womack, “Communication” (UA); Curtis May-
field, “Roots” (Curtom); Dick Gregory, “At Kent State” (Poppy);
Beginning of the End, “Funky Nassau” (Alston); Young-Holt Un-
limited, “Born Again” (Cotillion); Ray Charles, “All-Time Great Per-
formances” (ABC); Lucky Peterson, “Our Future” (Today); “Best of
Roland Kirk” (Atlantic); Eric Mercury, “Funky Rock” (Enterprise);
“Best of Yusef Lateef” (Atlantic); Percy Mayfield, “Blues and Then
Some” (RCA). . . . Coming soon: Honey Cone, “Soulful Tapestry,”
on Hot Wax. . . . And due from Blue Note are LP’s from Lou
Donaldson, Bobby Hutcherson, Gene Harris & the Three Sounds,
Reuben Wilson, Richard (Groove) Holmes.

* %k %

ON THE HOTLINE: Otis Williams, Mel Franklin, Dennis Ed-
wards and the Temps' music director Cornelius Grant were on hand
last week at RCA’s studio “A” in New York to introduce the Swiss
Movement (from New Orleans) & the United Sound Company, a
Temptations production project. The Temps also hinted that another
group on their agenda is the Glories. . . . Sly Stone’s “Family Affair”
is too strong! Is Dr. John next? . . . Donny Hathaway produced the
Voices of East Harlem’s “Oxford Town” on Elektra. . . . Tapped for
the movies is Stax’s William Bell in “Together for Days.” . . . Break-
outs: Chi-Lites, Staples, Aretha, Donnie Elbert, Delfonics, Stylistics,
Michael Jackson, Sly, Dennis Coffey, Curtis, Z.Z. Hill, Jean Knight,
Shaft. . . . Soul Sauce Picks & Plays: Betty Wright, “Clean Up
Woman” (Alston); Bill Coday, “Handy Man" (Galaxy); General
Crook, “What Time It Is” (Down to Earth); Millie Jackson, “Child of
God” (Spring); Manhattans, “Cry If You Wanna Cry” (DeLuxe);
Continental Four, “How Can I Pretend” (Jay Walking); Steelers, “You
Got Me Calling” (Epic); William Henderson, “Break Your Back”
(Brunswick): Moments, “Key to My Happiness” (Stang); B.B. King,
“Ain’t Nobody Home" (ABC); N.F. Porter, “Keep on Keepin' On”
(Lizard); Solomon Burke, “The Night They Drove Old Dixie Down”
(MGM); Joe Simon, “Drowning in a Sea of Love" (Spring); Little
Johnny Taylor, “Everybody Knows About My Good Thing” (Ronn);
Temptations, “Superstar” (Gordy); Diana Ross, “I'm Still Waiting”
(Motown); Flaming Ember, “If It's Good to You” (Hot Wax). . . .
Detroit’s Black Rock label, an Uptight Production, has some solid
hits with Chuck Armstrong’s “A Better Place” and Butch & the
Newports’ “Out of My Hand,” and Uptight president Marvin Figgins
will not say it isn’t because he reads Soul Sauce. What do you say?
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Billboard SPECIAL SURVEY For Week Ending 11/6/71
BEST SELLING
[ ]
& Ou I g e
% STAR Performer—LP’s registering greafest proportionate upward progress this week.
This  last TITLE—Artist, Label & Number Weeks on This  Last TITLE—Artist, Label & Number Weeks on
Week Week (Dist. Label) (Publisher, Licensee) Chart Week Week (Dist. Label) (Publisher, Licensee) Chart
1 2 INNER CITY BLUES 26 16 STICK vwP ... ... . .. .. .. 13
(Make Me Wanna Holler) ... .. 5 Honey Cone, Hot Wax 7106 (Buddah)
Marvin Gaye, Tamla 54308 (Motown) (Gold Forever, BMI)
(Jobete, BMI) 36 I BET HEDON'TLOVEYOU .. ... 7
a 5 THEME FROM “SHAFT" . . .. . .. Intruders, Gamble 4016
Isaac Hayes, Enterprise 9038 (Stax/Volt) (Gamble-Huff, BMI)
SRS, Rl @ 45 YOU KEEP ME HOLDING ON ... ... 2
3 4 YOU'VE GOT TO CRAWL Tyrone Davis, Dakar 626 (Cotillion)
(Before You Walk) ... . . . 9 (Julio-Brian/Jadan, BMI)
8th Day, Invictus 9098 (Capitol) 39 BLESS YOU ... .. 3
(Gold Forever, BMI) Martha Reeves & the Vandellas,
4 1 TRAPPED BY A THING CALLED LOVE 12 Gordy 7110 (Motown) (Jobete, BMI)
Denise LaSalle, Westbound 182
(Chess/Janus) (OrdenayBridgepart, BMI) W = gErTﬁ DAkog fepieeaa soccosonssos 1
ﬁ 11 HAVE YOU SEEN HER . 3 T o e (M 1S
Chi-Lites, Brunswick 55462 (Julio-Brian, BMI) 31 29 GIVE THE BABY ANYTHING
8 RESPECT YOURSELF ... . ... ... .. 5
Y & RESPECT vouRseLr THE BABY WANTS .
(East/Memphis/Klondike, BMI) Joe Tex, Dial 1008 (Mercury) (Tree, BMI)
7 3 THIN LINE BETWEEN LOVE & HATE 13 32 28 PIN THE TAIL ON THE DONKEY . .. 9
Persuaders, Atco 6822 Newcomers, Stax 0099
(Cotillion/Win or Lose, BMI) (East/Memphis, BMI}
S O LLLSOT NG T D oo oe oo 00 33 33 ANCKEL & ANAIL ... . . ... 11
(g;’;‘?mn;"wsnm)""'y T el 0.V. Wright, Back Beat 622 (Don, BMI)
9 7 TIRED OF BEING ALONE ... ... . .18 34 34 LOOK WHAT THEY'VE DONE TO LOVE 6
Al Green, Hi 2194 (London) (Jec, BMI) g s L el
10 10 SHE'S ALL | GOT ... .. ... .. .. 12 et fentin G
Freddie North, Mankind 12005 (Nashboro) @ 40 CHOKIN' KIND . . ... . . . . ..
(Williams/Excellorec, BMI) Z.Z. Hill, Mankind 12007 (Nashboro)
Oy 1 were b ouR LovE G0 4 (Wilderness, BMI)
Donnie Eibert, All Platinum 2330 @ 44 YOU'VE LOST THAT LOVIN' FEELIN' .. 2
(Jobete, BMI) Roberta Flack & Donny Hathaway, Atlantic
12 13 IT'S IMPOSSIBLE ... . . . .. 2837 (Screen Gems-Columbia, BMI)
New Birth, RCA 74-0520 (Sunbury, ASCAP) '
37 35 I'M SO GuAD .. ... 6
ﬁ — ROCK STEAPV oRcoDOpCooccaananaa 1 Fuzz, Calla 179 (Roulette)
(/xpretl&% FBaAR:()Im, Atlantic 2838 (JAMF/Ferncliff/Sharieff, BMI)
undit,
14 15 SPILL THE WINE .. ... ... . . 38 38 EVERYBODY WANTS TO GO TO
Isley Brothers, T-Neck 932 (Buddah) HEAVEN. ----------------------
(Far Out, ASCAP) Albert King, Stax 0101 (Deerwood, BMI)
ﬁ 31 WALK RIGHT UP TO THE SUN ... .. 2 @ — GOT TO BE THERE ... ... . . . . ... o1
Delfonics, Philly Groove 169 (Bell) Michael Jackson, Motown 1191
(Nickel Shoe, BMI) (Glenwood, ASCAP)
16 9 THE LOVE WE HAD 40 41 | WANT TO PAY YOU BACK . . ... 4
(Stays On My Mind) ... ... ... 14 Chi-Lites, Brunswick 55458
Dells, Cadet 5683 (Chess/Janus) (Julio-Brian, BMI}
(Chappell/Butler, BMI)
17 18 A NATURAL MAN 11 41 42 WALK EASY MY SON ... .= 7
Lou Rawls, MGM 14262 """"""" Jerry Butler, Mercury 73241
(Berekofsky-Hebb Unitd., BMI) (Butler, ASCAP)
18 17 WOMEN'S LOVE RIGHTS .. 14 Q — CHILD OF GOD (It's Hard to Believe).. 1
(Lgulrda f:Lee, HotBXAV?)x 7105 (Buddah) Millie Jackson, Spring 119
0 orever, ’
Y 2+ vou THINK YoU'RE WoT sTUFF 4 % - e WAL eepegancosos o L
z:Aarl\ Kn/ight,rStaxBA(z:OS (Interior, BMI)
alaco/Caraljo, )
20 12 IF YOU REALLY LOVE E .. 12 T atons Vol doss (st s, s
(lobete, BAIY " otown @ — 90 OAY FREEZE ... .. ..
1 Proof A in Soul, Hot Wax 7708
R R (uddon) (Gl Forever, B
(Gold Forever, BMI) i 46 48 NEVER NEVER NEVER ..... ... . .. .. 2
Chee-Chee & P , Buddah 25
Q 43 !glljist’i‘gf AEV‘CIE%L']"NG ------------ 2 (Kama Sutra/James’ Boy/ Tab Tob, BAI)
(Bellboy/Assorted, BMI) Q — gIHATITéMEkIT[)lS (l"’al’tE |)tAhA Sy 1
23 23 YOU SEND ME .. .. ... . .. .. . .. 10 SILIEL 1SS, LT 1) LT
Ponderosa Twins + One, Horoscope 102 ' 48 49 NEVER MY LOVE . . . . .. 2
{All Platinum) (Higuera, BMI) fvivfth DirTnensi?;\,eBeléM«1|)5-134
37 SCORPIO ... .. ... ... . 2 JOIACLIAUIL,
ﬁ Dennis Coffey and the Detroit Guitar w — DON'T TURN AROUND . .. . o1
Band, Sussex 226 (Buddah) Black lvory, Today 1501 (Perception)
(tnterior, BMI) (Bradley, BMI)
25 26 GROOVIN’ OUT ON LIFE . . . 6 50 50 ACT LIKE A SHOTGUN ... .. ... . . .. 2
Frederick 11, Vulture 5002 (Lizard) G.C. Camerson, Mowest 5005 (Motown)
(Lizard, ASCAP) (Jobete, BMI)

Four Avco
Plant Web
Market Set

e Continued from page 31

working on Cartrivision, in this
facility.

Complete Cartrivision sets are
shipped from the Richmond plant
to the manufacturing plants of TV
set makers who have been licensed
to produce and market the system.

At each plant, the manufactur-
ers integrate the player/recorder
units into their respective TV set
cabinet designs.

Keeping a watchful eye on all
of the production is the New York
executive office which controls
financial, contractual, internation-
al and programming acquisition
details.

www.americanradiohistorv.com

CTV Wires

e Continued from page 31

pared by Florida State University’s
school of nursing.

Computer Cinema Co. has been
testing a closed circuit showing of
videotaped programs at the Down-
towner Motor Inn in Newark,
N.J. The programs used were such
films as “MASH,” “Patton” and
“Tora! Tora! Tora!” The films
were shown from § p.m. to 2 a.m.
with guests charged from $2 to $3.
Computer Cinema explects to have
10,000 video transmitting systems
ready for testing in other hotels
by next February.

Robert Wuellner, Cartrivision’s
controller, elected an officer of the
company along with George Trim-
ble, president of Nunker-Ramo and

Thor Kolle Jr. of Hornblower,
Hemphill & Weeks.

Pierre Weis, who briefly headed
United Artists Cassettes, has left
the company to go with Metro-
media as special projects vice presi-
dent, leaving the future of UA's
videocartridge operation in doubt.

Holmes Co-Owner

NEW YORK—Richard (Groove)
Holmes, Blue Note jazz organist,
will purchase a part ownership in
the San Francisco jazz club, Jack’s
of Sutter, officially proclaimed a
landmark by the city. Holmes re-
cently recorded a live album at
Jack’s and is currently receiving in-
strumental play on his “Theme
From Love Story” single.
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Soul

‘Billboard SPECIAL SURVEY For Week Ending 11/6/71
BEST SELLING
a ou : L S
A STAR Performer—LP's regiscering greatest proportionate upward progress this week.
i —Arti k Thi Last  TITLE—Artist, Label & Number Weeks on
JIT:I( &l‘ese'k :l;f:tE LIAE:II;'('P}!:E:L:;, :::“nzee:) wce;i:'w Wel:k wiesek (Dist. Labell; (Pul:hsher, Licensee) Chart
1 1 SHAFT .. . .. ... . 13 ﬁ 32 MAGGOT BRAIN 14
Soundtrack/lsaac Hayes Enterpnse Funkadelic, Westbound WS 2007
ENS 2-5002 (Stax/Volt) (Chess/Janus)
2 2 WHAT'S GOING ON 2 27 29 SURRENDER .. oL 14
Marvin Gaye, Tamla TS 310 (Motown) Diana Ross, Motown M5 723
28 30 SAGITTARIUS MOVEMENT .= .. 8
3 4 (For God's Sake) GIVE MORE Jerry Butler, Mercury ST 61347
POWER TO THE PEOPLE . .. 14
Chi-Lites, Brunswick BL 754170 29 28 MAYBE TOMORROW . .. . ... 28
Jackson 5, Motown MS 735 0. C. SMITH visits Cmcmnatu on a promotuon autograph gig at Mabley
4 3 ARETHA'S GREATEST HITS ... .. 6 & Carew, a leading department store. Local Columbia execs hosted a
Aretha Franklin, Atlantic SD 8295 3 26 'JMR- 'Pl_gh'STgEE'STS- 0s . cocktail session for area air personalities ecl:nd music men to celebrate
Gl LSty the occasion. Left to right: Jim Scully, Columbia sales manager in
3 S HOT PANTS - .9 Cincinnati; Jack Lameier, Cincy salesman; Bill Sachs, Billboard scribe;
Jomes Brown, Polydor PC 4054 Q 2 'Giofg*l'ie}',“’fh"m,‘,’,’ﬁ’jﬁ MINE o 2 0. C. Smith; Don Van Gorp, Columbia regional director with head-
6 6 GOIN' BACK TO INDIANA . . . 4 ' quarters in Chicago, and Ted Cohen, Cincy promotional manager for
Soundtrack/Jackson 5, Motown M 742L 32 22 I'.(IVE cAT FILLMOIS!E s\ggg R & Columbia.
ing Curtis, Atco -
7 8 JUSTASIAM .. ... ... . .. .22 ° O
33 34 TRUTH IS ON ITS WAY .. 012
BillRWithe S7RSUsseXEEXE SJZ006 (Buddah) Nikki Giovanni & the New York MotorOIﬂ l“ P°|lce
Community Choir, Right On RR 05001 .
ﬁ 14 SANTANA . P 1 e Continued from page 31
Columbia KC 30595 34 23 SWEET SWEETBACK'S BADAASSS
SONG . . . L 22 series discusses the growing cancer
9 7 ARETHA LIVE AT FILLMORE WEST . 23 Soundtrack, Stax STS 2043 of drug abuse, including the film
Aretha Franklin, Atlantic SD 7205 “11:59 . . . Last Minute to Choose”
35 35 BLACK IVORY .. = ... ... 9 which depicts addicts on the verge
m 17 BUDDY MILES LIVE 4 Wanda Robinson, Perception PLP 18 of death in hospitals. A human re.
Mercury SRM 2-7500 36 33 A NATURAL MAN . ... 9 lations series touches on com-
11 11 WHAT YOU HEAR IS WHAT YOU GET/ Lou Rawls, MGM SE 4771 :numty 1?teractlgn .tprograms be-
LIVE AT CARNEGIE HALL = . .. 17 , ween police and citizens,
fke & Tina Turner, United Artists 37 38 SLY & THE FAMILY STONE'S The series was created to meet
UAS 9953 ERCUIESJOS%TS(CBS)- seea o .38 the need for professionalism and
Bi ) .
Q 24 RAINBOW BRIDGE .. . ... .. .. bgf‘.‘ef .“"de“‘a!‘d‘"hg. of the police
Soundtrack/Jimi Hendrix, Reprise MS 2040 m — FIFTH DIMENSION LIVEM . ... .1 officer’s role in his community,
Bell 9000 explained John Harris, Motorola’s
13 13 CURTIS LIVE . .23 marketing manager.
Curtis Mayfield, Curtom CRS 8008 (Buddah) 39 41 ALL BY MYSELF .26
14 12 UNDISPUTED TRUTH 16 Eddie Kendricks, Tamla TS 308 (Motown) D I P h P
Gordy GS 955U (Motown) 40 39 BEST OF KOOL & THE GANG ... ... 7 eaiers rus rogmm
De-Lite DE 2009 ;
15 9 FREEDOM MEANS . .. .. . ..... 13 e Continued from page 31
Dells, Cadet CA 50004 (Chess/Janus) 41 45 HOWLIN' WOLF LONDON SESSIONS . 9 any of the current videotape sys-
VLS LGIHE, UEs (@5 G tems were portable enough to meet
16 16 ('IleAP}'ERH T“(NOA” tic $D 1569 -...62 42 45 WHERE I'M COMING FROM = .. .27 its initial requirements for demon-
cherta Tack, Allantie Stevie Wonder, Tamla TS 308 (Motown) str;ltil?n pan Ces ithhe fi?dl;h'l'
17 19 THE SKY'S THE LIMIT .25 ohn Auld, president o ilips
“Temptations, Gordy GS 957 (Motown) 43 37 Ik WER,E YOUR WO,MAN 0o a0eog 25 Broadcast Corp., emphasizes the
GladysyKoightgERtheRRin< RSoUIRSSHZAl compatibility feature of the unit
18 18 GIVIN' IT BACK . . = .. .. .. .. (Motown) - hat it will v -inch
Isley Brothers, T-Neck TNS 3008 (Buddah) noting that it will accept “2-inc
U 44 47 MacARTHUR PARK . .. ... .5 tapes from other systems.
@ 31 SMACKWATER JACK .. ... .. 3 Four Tops, Motown AS 675 Videorecord will continue to re-
Quincy Jones, A&M SP 3037 view the other videocartridge sys-
45 48 VISIONS .. ... . ... ... 4 £ Nizati in its distrib
20 10 soUL TO souL .. . ... 6 Grant Green, Blue Note BST 8473 tems for utll(lzatlon in its ls]tr'l u-
Soundtrack, Aflantic SD 7207 (United Artists) tion network, the company claims.
46 46 AL GREEN GETS NEXT TO YOU 1
& 7 se e wiomon 3 LSRN CErs e
47 44 RAINBOW FUNK . ... ....... 15
22 15 ONE WORLD .. .. ... .. . .. 15 Jr. Walker & the All Stars,
Rare Earth, Rare Earth RS 520 (Motown) Soul S 732L (Motown)
23 25 GREATEST HITS, vOL. 2. . . 5 48 40 THEM CHANGES .. . .43
Four Tops, Motown MS 740L Buddy Miles, Mercury SR 61280 ; A\l
24 21 ONE DOZEN ROSES N m — EVOLUTION .. ... .. .. I‘I“" ‘I{ A\\“I[I{I;T
Smokey Robinson & the Miracles, Dennis Coffey, Sussex SXBS 7004 (Buddah)
Tamla TS 312L (Motown)
50 50 VICTIM OF A JOKE? . .2
25 20 BREAKOUT . . . 1 David Porter, Enterprise ENS 1019 . } ‘v
Johnny Hammond Kudu KU1 (CTI) (Stax/Volt) ‘ k ®

you can make money

O.C. Smith Sued
Over Mgt. Paper

LOS ANGELES—Personal man-
ager Lee Magid has filed suit in
Superior Court here against singer
O.C. Smith, charging that Smith
still owes him $108,350 of the
$200,000 he signed an agreement
to pay in order to buy out of a
1965 management contract with
Magid.

According to Magid’s suit, O.C.
Smith paid $50,000 upon signing
the agreement to buy out the man-

agement contract and has since
paid another $41,649. The suit
states that Smith signed to turn
over all his Columbia royalities

legitimately by selling
the original SOUL version of

JESUS'CHRIST SUPERSTAR

SOULMATE LP 1972

Disc Jockeys;
For sample LPs or Singles Call or Write;
DON GABOR, Pres. 212-765-1820

Some Territories Open For Distributors,
Who Pay Their Bills!!! Call or Write;
(Not Collect) DON GABOR, Pres.
SOULMATE RECORDS

and advances plus 15 percent of A Subsidiary of Tapeworld Inc. SOULMATE
his other income to Magid until the
THE HONEY CONE strike gold again with ““Stick Up," as the presenta- $200,000 was paid off. A 10 per- 250 WEST 57th STREET N.Y.N.Y. 10019
tion draws, left to right: Shellie Clark; Buddah vice-president Cecil cent interest was to be charged
Holmes; Edna Wright; Buddah president Neil Bogart; Otis Smith, Hot on any of the sum not paid by
Wax vice-president; and Honey Cone Caroline Willis. June 21, 1971.
NOVEMBER 6, 1971, BILLBOARD 33
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5 PROMOTIONAL SERVICES
4F
ot DIRECTORY OF ENTERTAINERS, $2.
»% Lists Bands, Radio Artists and Disc
Jockeys nationwide. Austin Song Promo-
B tions, 202 Walnut, De Soto, lowa 50069.
KE , no6
] =
l. - r
1
I CHECK TYPE OF AD YOU WANT: Chock hesding weder whith ad [ ts appesr - EARS RINGING?
: O Distribution Services O] Busiress ODpporfunithes ] ... New way fto promote your
y D RECULAR CLASSIFIED—50¢ o wuord, Minimum T3 Rueotd. Mfy, Serviess. Supplies & [ Profactlonal Servions H current release. We make ‘your
i $10:00, First line set oll caps. Mome, oddress ] 1 record” available to ‘300 ears” m
I Yk h ¢ d # Equipment [ Fer Sale 1 Callt"‘(;rnl'a,) ... in a unique and “ear
§ ond phone number to uded irr word count. o i ke A b o ; catching” way. Write:
' Hollywood Audition Showcase
§ DBISPLAY CLASSIFIED AD—Cne inch, §25.00, O Used Coin Machine Eqiipmant [ Pubilishing Services e err ) LI
I Each additional inch in some od, $12.00. Box ; : _ 1 5
U rute areand ail ads : [ Promational Swrvices [ Miscellaneous ! Hollywood, Calif. 90028  no6
i ] v
Gt 1
| FBex Mumber, ¢/o GILLEOARD, figurs 10 add)- 1
b tiono! words and include S0¢ mervice chorge for .
1 Box number ond eddress. - NATIONAL RECORD PROMOTION
:. - - ‘ : (You Record It — We'll Plug It)
H mﬂuﬂi-—ﬂlm 4:30 p.m: Tucsdey, 11 doys Engloawd fn $  [iheck [ Money Order. i ® Distribution Arranged
: prisr to date of lssue. PAYMENT MUST ACCOMPANY ORDER g ® Major Record Label Contacts
I CABH WITH ORDER, Clamified Adv, Duopt., 3 ® Dee Jay Coverage
' Billboard. HAME_ 1 ® Magazine and Newspaper
: - S 4 Booking Agent €
s ] [ ] i t t
1 ADDRESS ALL ADS—Erv Koftus, BILLBOARD, : Po:rmgk Ig‘en ;nk!cs
¥ : CiTy STATE TP E00E ® Public Relations Service
: V60 Patterson 5t Cincinnatl, Ohio 45214, or ! ® Record Pressing
1 telephone Classificd Ade. Dept., 513/381-6450, TELEPHOME # : © Movie Promotion
i i e ® Masters Leased
® Nashville Sessions Arranged

CREDIT MANAGER

Large Independent Record
Company

needs experienced man for col-
lections. Background in royalties
and publishing o definite osset.

Replies held in strict confidence.
BOX 5092
Billboard, 165 W. 46th St.

New York, N.Y. 10036
no6

EXPERIENCED PERSON
IN TOP JAZZ
RECORD LINE ONLY

Covering colleges, head shops, etc.
Commissions.

Resume: BOX 5089, Billboard
165 West 46th S¢t.
New York, N.Y. 10036 no27

RECORD PRODUCER WANTS ROQCK,
Country Artists for recording considera-
tion. Send tapes to Winthrop Prevost,
25 Walker Place, Lowell, Mass. 0185210.
no

TOP 25 MARKET
CONTEMPORARY STATION

Seeks a Drive Morning Personality
whose gimmick or telephone bits or
humor or controversy will compel
people to listen.
Send tape, resume and reasons why
you’re ready for one of broadcast-
ing’s top challenges.

An Equal Opportunity Employer.

BOX 603
¢/o Billboard, 2160 Patterson St.
Cincinnati, Ohio 45214
noé

WANTED—MAN, AGE 25 TO 45, WITH
experience on juke boxes, skill games.
Good location, good pay. Raney Music
Co., 528 N. Carver, Greensburg, Ind. q

not

AFTER HOURS POETRY — READ
around the world. Nothing else like it.
Send $1 to Jake Trussell, Box 951,
Kingsville, Tex. no27

AMAZINGLY SIMPLE! BECOME A
Theater Manager. See: Information Asso-
ciates, Box 288-BO, Gladstone, Ore.
97027. tfn

COLLECTORS RHYTHM N’ BLUES,
rock N’ roll. Original 1abels. Send $1
(refundable) for comﬁrehenslve catalog.
Roy’s Memory Shop, 2312 Bissonet, Hous-
ton, Texas 77005. (713) 526-5819. n

FUNNY? 8 SETS OF ONE-LINE GAGS.
Over 300 in each set, $3 each. Shad’s
House of Humor, 3744 Applegate Ave.,
Cincinnati, Ohio 45211. eow

MFR. REPS AND DISTRIBUTORS
wanted. Money-making line. Posters,
Bumper Stickers, Smile Cards, etc. Co-
Operative Creations, 821 Chapel St., New
Haven, Conn. 06510. noé

POSTERS, BLACK LIGHTS, INCENSE,
beads, patches, stickers and decals. Send
for catalog, (404) 876-1604. H& B
Distributors, 951 Peachtree St., N.E., At-
lanta, Georgia 30309, tfn

RECORDS-TAPES: OLDIES! 20,000 IN
stock. Send 35¢ for 2,000-listing catalog.
Mail orders filled. Record Center, 1895
. 25th St., Cleveland, Ohio 44113. (216)
241-0107. eow

PROFESSIONAL SERVICES

SONGWRITERS — IS SUCCESS YOUR
goal? It’s ours too! Demos by Edfor.
Write: Edfor Custom Recording, 199
Broadway, Bayonne, N.J. no6

PSYCHEDELIC LIGHTING. ADVANCED
electronics, rock concerts, nightclubs,
stages. Send $1 (credited), world’s larg-

est catalog. RockTronics, 22-BB Wendell,
Cambridge, Mass. 02138. eow

g

CREDITOR'S SALE
37,450 8 Track Tapes.
Late Releases.
Rock, Country, Gospel, Party and
Spanish.
$1.15 freight paid.
Yots of 100, C.0.D. only.
H. N. TAPE CO.
606 W. Gettysburg
Fresno, Calif. 93705
Phone: (209) 233-8878
First come, first served. o0c23

OLD RECORDS — 45 RPM’s, ROCK,
Popular, Country and Soul. Thousands
of collectors’ items. We buy, sell and
trade. Write: Dusty Discs, P.O. Box 548,
Covington, Ky. 41012. de4

OLDIES RETURN

Selling Pre 1950-60
Collectors Items
Group Sale Only

P. 0. Box 701, Flint, Mich.
(313) 232-5104 or 234-8132 o6

BUSINESS OPPORTUNITIES

WATERBEDS -— DEALERS WANTED.
Quality products plus lIow prices. Com-
pare! South Pacific Waterbed Inc., 623
Salem Ave., Dayton, Ohio 45406. (513)

6-2833. no27

CARTRIDGES—TAPES

-WANTED-

8 TRACK & CASSETTE
DEFECTIVE TAPES
WILL BUY
QUANTITIES FOR
CASH
Call (212) 475-1860
Mr. Kay

tfn

Send all records for review to:
BRITE STAR PROMOTIONS
728 16th Ave. S.
Nashville, Tenn. 37203
Call: Nashville: (615) 2444064“n

SOUL RECORDS WANTED FOR PRO-
motion and Distribution. Send Record
to: Handyman Record Distributors, 1604
N. College, Indianapolis, Ind. 46202. (317)
923-2526. no6

TOP NATIONAL PROMOTION — COM-
plete coverage. Want results? We get
them. Distribution arranged. American
Entertainment Co., P.O. Box 3148. State-
line, Nev. 89449. Phone: (702) 58&4837é

nol

WANTED TQ BUY

AM INTERESTED IN BUYING ONE.
two or more record shops from one
owner in New Jersey or New York.
Write Box 5091, Billboard, 165 W. 46th
St., New York, N.Y. 10036. noll

INTERNATIONAL

EXCHANGE

Box 74B, Brooklyn, N. Y. 11234.

BRITISH PROGRESSIVE ALBUMS AIR-
mailed to your home, $7, Join our Music
Cassette Exchange Scheme. Details:
Record Centre Lid., Nuneaton, England.

eow

BILLBOARD
MAILING LIST

Billboard, the #1 International

Music-Record, Tape newsweekly,

offers you its lists . . . which are

indispensible in attaining your di-

rect mail goals.

® Retail outlets of: Records, Tapes,
Record & Tape Playback Equip-
ment.

® Talent: Recording Artists, Per-
formers, Agents, Managers and
buyers of Talent.

® Manufacturers of: Records, Tapes,
Hardwore, Juke Boxes, Video
Cassettes.

® Rodio, Television stations and
network personnel.

® One Stops, Rack Jobbers, Dis-
tributors, Exporters ond import-
ers of Records, Tapes ond Equip-
ment.

For further information contact:
JOHN MILLER
at
BILLBOARD PUBLICATIONS, INC.
165 W. 46th St., N.Y. 10036

or call (212) 757-8334

PROMOTION—PRICED
8-TRACK
STEREO TAPES

Rock, Spanish, Country & Western,
Soul, Jozz, Classical, etc.

Attractively packaged. Great for
promotions. Low prices fully guar-
anteed.

CALL (212) 475-1860

$695 (OMPLETE
Shrink Packaging Machines

Here’s a Hi-speed sealer/tunnel
combo for packaging 300-400
tapes/hr in sporkling film like the
big firms de—cost 1/10th¢ per
tape—light and small enough for
portability.

Immediate Delivery.
STEVENSON PKG. EQPT. CO. INC.

DISTRIBUTING SERVICES

ATTENTION, RECORD OUTLETS. WE
have the largest selection of 45 rpm
oldies and goodies at 25¢ each, also
major label LP listings at promotional
prices. Send for free listings. All orders
welcome. Apex Rendezvous, Inc., 1135
W. Elizabeth Ave., Linden, N. J. 070&6

n

POSTERS, T-SHIRTS, PATCHES—
World’s largest selection Psychedelic
Items. Free catalog. Platt Mfg. Co. (213)
628-1205. 424 S. Los Angeles St., Los
Angeles, Calif. 90013. eow

WHILE PEOPLE ARE RAISING
their prices, we are lowering ours. Major
label LP’s are low as 75¢. Your choice.
Write for free listings. Scorpio Music
Distributors, 6716 No. Broad St., Phila-
delphia, Pa. 19126. Dealers only. tfn

COMEDY MATERIAL

DJ'S, COMICS, SPEAKERS. NOT JUST
a few pages of two-liners. W.W.J. will
send you 28 pages of usable material
every week! Fkree sample folio. Write
W.W.J., Box 340, Station Q, Toronto.
Ont., Canada. ja8

HOGGIE O’MALLEY PRODUCTIONS,
Inc. now offers monthly programming
material for disc jockeys. Hundreds of
interesting facts about rock music and
its stars, $10. Hundreds of fresh, topical
comedy hits, $10. Wild open-end inter-
views and vignettes, 30 features, $10.
New material available each month in
each category. November goodies now
mailing. P.O. Box 804, Springfield, Mo.
65801. noé

NEW COMEDY! 11,000 RIOTOUS CLAS-
sified gag lines, $10. Unconditionally
guaranteed., Comedy catalog free. Orrin
Edmund, Mariposa, Calif. 95338. no27

Hn Box 3444, Granada Hills, Calif.
(213) 349-1710
tfn
8-TRACK TAPES =
Large inventory of 8-Track Tapes. TAPES—CARTRIDGES
new releases and closeouts. LOADED BLANKS:
Acquired from bankrupt purchases. LEAR or DYNAPAK
All far below wholesale, 32 min. & 36 min. ........ $ .75 ea.
40 min. & 44 min. . . J8 ea.
MDC DISTRIBUTORS 64 min. ... ...... .o .
110 Albany St. 0 min. .................. .90 ea.
New Brunswick, N.J. 08901 One Order to a Customer.
(201) 545-8902 tfn S. 6. CARTRIDGES
2709 ARMORY ROAD
WICHITA FALLS, TEXAS 76302
(817) 767-1457 tfn

FOR SALE

8-Track Stereo Tapes and Cassette
Tapes, Rock, Jazz, Soul, Country,
Classical, ete,

Attractively packaged.
Promotionally priced.

Fully guaranteed.

Call: (201) 289-5322 tin

Sensing Tape for 8 Track,
7/327 x 72 ............ $ 4.00 roll
Sensing Tape for Automatic
" x 50°....

Splicers, 15/16" 6.50 roll
Cassette Splicing Tape,

o x 1507 ....... ... ... 1.50 roll
8 Track Head Cleaning

Material, %4’ x 1600’.... 10.50 roll

Samples & catalog on request.
TAPEMAKER CORP.
2255 Broadway, N.Y., N.Y. 10024
212—874-0800 "
ell

SCHOOLS &

INSTRUCTIONS

F.C.C. IST CLASS LICENSE IN §

weeks. R.E.I. will train you. For more
information call toll free: 1-800—237-2251.
V. A, approved. ttn

1IST CLASS FCC LICENSE COURSE IN
only 4 weeks, or our 6 months’ broad-
cast course, job placement available.
Write for free information today. Nash-
ville Broadcasting & Electronics Train-
ing Center, 101-D Harris St., Madison,
Tenn, 37115; or phone 1-615-865-3891.tf

n
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1 SHAFT
2 SECOND MOVEMENT

3 LIVE AT FILLMORE WEST
King Curtis, Atco SD 33-359

4  BREAKOUT
5 CHAPTER TWO

6 SMACKWATER JACK
Quincy Jones, A&M SP 3037

7 BITCHES BREW
Miles Davis, Columbia GP 26

8 BACK TO THE ROOTS

10  SUN SHIP

11  CURTIS LIVE
12 JACK JOHNSON

13 VISIONS
14 THEMBI
15 TO BE CONTINUED

16  THE BILL EVANS ALBUM
Columbia C 30855

17 OSIBISA
Decca DL 75285 (MCA)

RCA VPM 6044

19 TEARS OF JOY
Don Ellis, Columbia G 30297

20 FRIENDS & LOVE

Jazz

is
Month TITLE—Artist, Label & Number (Dist. Label)
Soundtrack/lsaac Hayes, Enterprise ENS 2-5002 (Stax/Volt)

Eddie Harris & Lles MeCann, Atlantic SD 1583

Johnny Hammond, Kudu KU-01 (CTI)

Roberta Flack, Atlantic SD 1569

Ramsey Llewis, Cadet CA 6001 (Chess/Janus)
9  UNIVERSAL CONSCIOUSNESS

Alice Coltrane, Impulse AS 9210 (ABQ)

John Coltrane, Impulse AS 9211 (ABC)

Curtis Mayfield, Curtom CRS 8008 (Buddah)

Soundtrack/Miles Davis, Columbia S 30455
Grant Green, Blue Note BST 8473 (United Artists)
Pharoah Sanders, impulse AS 9206 (AB()

Isaac Hayes, Enterprise ENS 1014 (Stax/Volt)

18 LOUIS ARMSTRONG: JULY 4, 1900-JULY 6, 1971

Chuck Mangione, Mercury SRM 2-800
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Classical Music

EMI Takes 7 German Awards;
DGG Wins 4; British Decca 3

LONDON — The EMI group
took seven of Germany’s most im-
portant classical record prizes, the
Deutsche Schallplatten awards,
here last week. British Decca took
three, DGG won four, and CBS
and Philips three each. Awards
were made for records issued in
Germany, not all of which are
available here. Prizes were in 12
categories.

Opera prize went to EMI’s
Klemperer-conducted Mozart “The
Marriage of Figaro.” Symphonic
awards were given to Decca’s cou-
pling of Mahler’s Symphonies Nos.
5 and 6 by the Chicago Orchestra
under Solti, issued as such in Ger-
many but separately here, both
coupled with Mahler songs; and
to DGG’s recording of Scriabin’s
“Poeme d’Extase,” recorded by the
Boston Symphony Orchestra under
Claudio Abbado. This is not yet
available here, but DGG say it is
due for issue early in 1972.

The two concerto-section prizes
went to Philips and CBS. Philips

By EVAN SENIOR

(Staff member Record & Tape Retailer)

won it for Heinz Holliger’s disk
of the Mozart and Strauss oboe
concertos with the New Philhar-
monia Orchestra under Edo de
Waart. This is due for U.K. issue
early next year. The CBS prize
went to the disk by Rudolf Serkin,
with the Philadelphia Orchestra
under Eugene Ormandy, of Men-
delssohn’s  Capriccio  Brillante,
Schumann'’s Introduction and Con-
cert Allegro and Richard Strauss’s
Burleske.

Highlights section brought an
award to EMUI’s recent HMYV issue
from the complete recording of
Massenet’s opera Werther, sung by
Victoria de los Angeles, Nicolai
Gedda and Roger Soyer. Second
award was to Russian-made
Melodiya highlights from Shosta-
kovitch's opera Katerina Ismai-
lova, not issued here.

Both chamber music prizes went
to DGG. One was for the LaSalle
Quartet performances of chamber
music by Schoenberg, Alban Berg
and Webern, issued here in DGG’s

London to Distribute Imports
Line in U.S. Via Own Branches

NEW YORK—The London Rec-
ords Import line will henceforth
be distributed in the U.S. exclusive-
ly by the six London factory-
owned branches. The London Im-
port line consists of such labels
as Argo, Das Alte Werk by Tele-
funken, the regular Telefunken
label and The Editions L’Oiseau
Lyre. More than 1,000 titles are
included in this LP catalog.

The London branches include
London Records of New England
in Boston; London Records Dis-
tributing Corp., in New York;
London Records Southeast in At-

lanta; London Records Midwest,
in Chicago; and London Records
of California in Gardena, Calif.,
near Los Angeles. A sixth branch
office is operated in San Fran-
cisco, with servicing of product
out of the Gardena facility.

Deluxe new catalogs have been
printed and are available to deal-
ers through the six London
branches, Dealers may order the
catalogs in quantity for mail order
campaigns. All branches are im-
mediately instituting coordinated
dealer-oriented sales, promotion
and advertising programs.

Sutherland Opera Set

LONDON—A new Joan Suth-
erland opera set comes from Brit-
ish Decca this month. It is of Don-
izetti's opera “L’Elisir d’Amore.”
Richard Bonynge conducts the En-
glish Chamber Orchestra and the
Ambrosian singers in a perform-
ance virtually complete, on three
discs, boxed with illustrated Ili-
bretto.

The Decca release also includes
two more bargain boxes with un-
limited sales perlod at permanent-
ly reduced prices. Timed to coin-
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NONESUCH browser display of.
fered to dealers during .national
merchandising push.
NOVEMBER 6, 1971,

cide with London performance of
the Debussy Preludes by young
French pianist Jean-Rodolphe Kars
in the Queen Elizabeth Hall on
Nov. 11, Kars plays the works on
two disks. The boxed set retails
at $8.40.

Second Bargain Box is the
first from Argo, a four-disk set of
Handel reissues titled, “Handel
from Kings,” containing the best
of Handel recordings by the King’s
College Choir and the Academy of
St. Martin-in-the-Fields conducted
by David Willcocks with the late
Thurston Dart playing. Music in-
cludes the Coronation Anthem,
four of the Chandos Anthems, the
Ode for St. Cecilia’s Day and
many others. The set will retail
as a Bargain Box at $14.32, a sav-
ing of $7.20. Existing individual
recordings are still available.

Of popular appeal is a new
Decca two-disk set titled “Vienna,
Women and Song,” consisting of
vocal duets from popular and les-
ser-known Viennese operetta sung
by soprano Renate Holm and tenor
Werner Krenn with the Vienna
Volksoper Orchestra under its
chief conductor, Anton Paulik.

Music includes many of the op-
eretta tenor songs made famous
by Tauber, one record of Lehar
excerpts from “The Merry Widow,”
“Schon ist die Welt,” “The Count
of Luxembourg” and other works,
and the fourth side will have les-
ser-known Viennese opera excerpts.
Christopher Raeburn produced.

Deccas plans multiple promo-
tion for the disks, mcludmg radio
exposure on light music programs.
With the records will come a
booklet giving -synopses of the op-
eras and translations of the ex-
cerpts recorded.

BILLBOARD

limited edition as a five-disk box
set. The other is for this month’s
issue of the Brahms G Minor pi-
ano quintet played by Emil Gilels
with the Amadeus Quartet.

Share Baroque

EMI and Philips shared the
Barogque Music section, EMI with
Janet Baker's HMV recital record
of 17th-century songs by Scarlatti
and Monteverdi with the English
Chamber Orchestra under Ray-
mond Leppard, and Philips with
Telemann’s 12 Fantasias for Violin,
played by Arthur Grumiaux, not
yet issued here.

CBS won the secular choral sec-
tion with Boulez’s recording of
Mahler’s cycle Das Klagende Lied
with Grace Hoffmann, Evelyn Lear
and Stuart Burrows (72773).

The vocal section contained only
once performance available here,
British Decca’s Joan Sutherland
singing of Romantic French Arias.
Another went to an EMI French
disk of French opera arias sung
by Gedda.

Reissues (in Germany) rated
three awards. CBS won one for
a recording of Mozart’s last six
symphonies under Bruno Walter
on three LP’s in Germany but not
put out in this form here. EMI
had another for reissue of famous
pianist Dinu Lupatti’s playing of
Chopin waltzes. Philips gained an
award for a set of Beethoven vio-
lin sonatas played by Arthur
Grumiaux with pianist Clara Has-
kil. This is issued as a box set in
Germany, but Philips say that some
will be reissued here next year
on new reissue label Universo.

Historical Section

In the historical section EMI'’s
German company Electrola won a
prize for Lauritz Melchior’s reissue
of Wagner arias. Some came re-
cently in Britain from RCA on
Victrola, but not the same items.
Vanguard also won a prize for
performances by Josef Szigeti and
composer Bela Bartok playing
Beethoven, Debussy and Bartok
sonatas.

A special prize was awarded to
the Telefunken issue, distributed
through Decca here last month, of
recordings made in 1905 on the
Welte-Mignon player piano rolls,
containing actual performances by
many famous composers of their
own works.

Schallplatten awards are made
annually by a committee of West
German critics, and are organized
by German consumer-magazine
Fonoforum, Presentation of awards
will be on German TV on Nov. 17,

UNESCO Holds

Moscow Meet

MOSCOW—The 14th General
Assembly and 7th Congress of the
UNESCO International Music
Council were held here last month
with delegations from 52 countries
participating. The Congress was
devoted to Music Cultures of the
Peoples—Traditions and the Pres-
ent.” Several concert programs
were presented to the participants.
Yehudi Menuhin, IMC president
attended.

Shostakovich Cited

MOSCOW — Moscow Philhar-
monic 1971/72 concert season
opened last month with a Shosta-
kovich program. The concert was
dedicated to the composer’s 65th
birthday anniversary. The world
premiere of Shostakevich’s new
15th Symphony was presented at
Moscow Conservatory Large Hall
Oct. 9, conducted by the com-
poser’s son, Maxim.

wwWwW americanradiohistorv com

Billboard SPECIAL SURVEY For Week Ending 11/6/71

BEST
SELLING m

iIClassical LPs
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TITLE, Artist, Label & Number

TRANS-ELECTRONIC MUSIC PRODUCTIONS INC. PRESENTS
SWITCHED-ON BACH

Walter Carlos/Benjamin Folkman, Columbia MS 7194
SINFONIAS

Woldo De Los Rias, United Artists 9-6802

TCHAIKOVSKY: 1812 OVERTURE/BEETHOVEN: WELLINGTON'S
VICTORY

Various Artists/ Philadelphia Orchestro (Ormandy),

RCA Red Seal LSC 3204

HOLST: THE PLANETS

Bostan Symphany (Steinberg), DGG. 2530102

THEMES FROM “DEATH IN VENICE”

Bavarian Radio Symphany (Kubelik), DGG 2538124

VERDI: DON CARLOS (4 LP's)

Caballe/ Verrett/ Domingo/ Variaus Artists, Royal Opera House
Orchestra (Giulini), Angel S 3774

EVERYTHING YOU ALWAYS WANTED TO HEAR ON THE MOOG
Andrew Kazdin and Thamas Z. Shepard, Columbia M 30383
TRANS-ELECTRONIC MUSIC PRODUCTIONS, INC. PRESENTS
THE WELL-TEMPERED SYNTHESIZER

Walter Carlos, Columbia MS 7286

BACH LIVE AT FILLMORE EAST

Virgil Fax, Decca DL 75263 (MCA)

BEETHOVEN'S GREATEST HITS

Various Artists, Columbia MS 7504

TCHAIKOVSKY: 1812 OVERTURE/ROMEO & JULIET

Los Angeles Philharmonic (Mehta), Landon 6670

MAHLER: SYMPHONY NO. 1
Chicago Symphony (Giulini), Angel S 36047

HEIFETZ ON TV
Jascha Heifetz, RCA Red Seal LSC 3205

LOVE STORY
Philadelphia Orchestra (Ormandy), RCA Red Seal LSC 3210

TCHAIKGYSKY'S GREATEST HITS
Philadelphia Orchestra (Ormandy)/New Yark Philharmanic
(Bernstein), Columbia MS 7503

MOZART: CONCERTOS 17 & 21 (Elvira Madigan)
Anda/Camarata of the Salzburg Mazarteum Acodemica
(Anda), DGG 138783

BACH’S GREATEST HITS

Various Artists, Calumbia MS 7501

SOUNDTRACK: 2001: A SPACE ODYSSEY

MGM SIE ST 13

STRAUSS: ALSO SPRACH ZARATHUSTRA
Berlin Philharmanic (Baehm), DGG 138001

SATIE: PIANO MUSIC, Vol. 5
Alda Ciccolini, Angel S 36774

TIPPET: MIDSUMMER MARRIAGE (3 LP's)
Royal Opera House, Cavent Garden (Davis), Philips 6703027

HOROWITZ PLAYS RACHMANINOFF

Viadimir Harawitz, Calumbia M 30464

DEATH IN VENICE & OTHER GREAT MOTION PICTURE THEMES
Cliburn/ Ormandy/ Leinsdarf/ Various Artists, RCA Red Seal
LSC 3224

HOLST: THE PLANETS
New Philharmania (Boult), Angel S 36420

GREATEST HITS FROM FANTASIA (2 LP's)
Variaus Artists, RCA Red Seal VCS 7079

MY FAVORITE CHOPIN
Van Cliburn, RCA Red Seal LSC 2576

PARKENING PLAYS BACH
Christapher Parkening, Ange! S 306041

THE CHOPIN | LOVE
Artur Rubinstein, RCA Red Seal LSC 4000

PETER RABBIT & THE TALES-OF BEATRIX POTTER
Saundtrack/ Variaus Artists, Angel S 36789

BACH IN THE THOMASKIRSCHE
E. Pawer Biggs, Columbia KM.30648

MASSENET: MANON (4 LP's)
Sills/ Gedda/ Sauzay/Variaus Artists/New Philharmania
(Rudell), ABC ABC/ATS 20007/4

MAHLER: GREATEST HITS
Variaus Artists, RCA LSP 5013

SCOTT JOPLIN: PIANO RAGS
Jashua Rifkin, Nanesuch 71248

MOZART'S GREATEST HITS
Variaus Artists, Calumbia MS 7507

WELCOME TO VIENNA
Beverly Sills, ABC ATS 20009°

BEETHOVEN: SYMPHONY NO. 5
New Yark Philharmanic (Bernstein), Calumbia MS 6468

MAHLER: SYMPHONY NO. 3 (2 LP's)
Procter/ Ambrosian Singers/ Wadsworth Chorale/Londan Sym-
phony (Horenstein), Nonesuch 73023

SAINT SAENS: SYMPHONY NO. 3 (Organ)
Los Angeles Philharmonic (Mehta), London 6680

MY FAVORITE ENCORES
Van Cliburn, RCA Red Seal LSC 3185

VARESE: DESERTS/HYPERPRISM/INTEGRALES/DENSITY 21.5
Paris Instrumental Ensemble Contemporary Music (Simono-
vitch)/ Debost, Angel S 36786
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“The special value of This Business of Music can be seen in how it guides each mem-
ber of the music community into a better understanding of all levels of music activity.
This book is bound to find its way into the library of every creator and user of musical
works today.”

Arthur Schwartz,
Composer of “Dancing in the Dark’ and other music

“The Revised Edition is truly good news to the entertainment lawyer whether he is
into music and recording or wants to learn more. It is also a basic and intelligible
text for the layman. Shemel and Krasilovsky do a magnificent job in presenting the
body of knowledge of such a dynamic industry as music and recording.”

David Leanse,
National Administrator, National Academy
of Recording Arts & Sciences (NARAS)

“No other book offers as strong a basic background to the music industry.”

Tom Bonetti,
President, GRT Music Tapes

“A unique reference text for all members of the music industry. It provides basic infor-
mation on subject areas never before documented in one concise publication.”

Jules Malamud,
Executive Director, National Association
of Record Merchandisers (NARM)

“Essential material for those seeking to learn the business of music, and a handy refer-
ence book for experts in the field. It is a valuable and valued addition to every music
man’s bookshelf.”

Salvatore T. Chiantia,
President, National Music Publishers Association
Vice President, ASCAP

“In an industry as vast and complex as the music business with its daily barrage ot
legal problems, | know of nothing more welcome or needed than the authoritative
guidance provided by This Business of Music. It's a veritable gold mine of infor-
mation.”

John K. Maitland,
Vice President, MCA, Inc.

“One of the best written and most informative overviews of the music business that
has ever been published. | have frequently and unhesitatingly recommended it to
those seeking information about our industry and its various facets.”

Henry Brief,
Executive Director, Recording Industry
Association of America, Inc. (RIAA)

THIS

Please send me
at $15.00 each.

Revised
and
Enlarged
Edition

BY SIDNEY SHEMEL
AND M. WILLIAM KRASILOVSKY

EDITED BY PAUL ACKERMAN

A Practical Guide to the Music Industry
for Publishers, Writers, Record Companies,
Producers, Artists, Agents

Here is the revised, expanded, and updated edition
of a book that has quickly become the most relied
on guide to the music-record-tape industry. Recom-
mended as an Outstanding Reference Book by the
American Library Association, This Business of Music
is readable, rigorous, and highly comprehensive. It
provides detailed explanations of the legal, practical,
and procedural problems encountered by every prac-
ticing music man.

The 37 chapters—8°completely new, all substantially
revised—and the 200 additional pages of forms, li-
censes, and contracts encompass the vast spectrum
of This Business of Music:

Part 1 Recording Companies and Artists explains the
intricacies of artist contracts, foreign record deals,
independent producers, record clubs, cover and liner
notes, labor agreements, agents and managers, per-
mits for foreign artists, counterfeiting and pirating,
payola, and cartridge television.

Part 2 Music Publishers and Writers covers performing
and mechanical right problems, songwriter contracts,
foreign publishing, arrangements and abridgements,
joint administration of copyrights, infringement, show
music, jingles, music and the movies, loans to pub-
lishers, and demos.

Part 3 General Music Industry Aspects explains copy-
right law revision, names and trademarks, protection
of ideas and titles, privacy and publicity rights, con-
tracts with minors, and taxation in the music business.
No other single volume contains comparable informa-
tion arranged for reference and readability. Charts,
bibliography, index.

BILLBOARD BOOK DIVISION
2160 Patterson Street, Cincinnati, Ohio 45214

copy(ies) of THIS BUSINESS OF MUSIC

[J Bill when shipped, plus postage and handling.

[ I enclose payment (Check or Money Order only). Publisher pays
postage and handling. Add sales tax where applicable.

Name

Address

City State Zip

wwwW americanradiohistorv com
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Presentipg
AmericanAirlines
Endless Summer.

There are places in this world where winter is just a ward.
Where any dav of the year you can walk outside and cast a warm
shadow.

-The breezzs there is a caress and rain a nice change of pace.

These are the lands where summer never ends.

And now Americen Airlines flies to many of them.

: Tropiczal lands like Acapulco, Samoa and Fiji. Or desert lands
like Arizona and Southern California.

Tiny islands like Aruba and Curacao and the Virgins. Bigger
islands like Fuerto Rico and New Zealand. And bigger still island-
zontinents like Australia.

: To Haiti which is part of an island. Gr Hawaii which is jots of

islands. :

= = < But w2'll do more than fly to these places. We’ll make getting

] t0 each a littie sasier than it was before.

wWithournew ratherremarkable“Endless SummerVacations.”

These are vacations for every budget, carefully designed to
give you more than you expected for the mongy. And you can prove
it without it costing you a cent.

Ey sending for our free Endless Summer Vacations book. it’s
a lavishly-illustrated, full-color 84-page book full of details on each
specially-planned vacation. And on the lands where you’ll spend
your vacation. Just write to American Airlines, Endless Summer
Vacations, Box 1000, Bellmore, N.Y. 11710.

©Or ask your Travel Agent for a copy when you're discussing
your vacation plans with him.

In either case, our American Airlines Endless Summer Vaca-
tions book is free. Which may be the only thing that keeps it from
becoming a best seller. ]

It’s good to know you're on American Airlines.

www americanradiohistorv com
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@ CHICAGO—

Chicago at Carnegie Hall,
Columbia C4X30865

Chicago’s historic week-long concerts at
Carnegie Hall earlier this year have been
transtated onto a specially priced 4-record
set which could serve as a discography of
the group’s notable contribution to contem-
porary music, featuring live performances
of ““Questions 67 and 68,” ‘I'm a Man,”
“"Make Me Smile,” and ‘‘Ooes Anybody
Really Know What Time It Is.”

pop

JOHN MAYALL, JERRY McGEE,
LARRY TAYLOR—

Memories.

Polydor PD 5012

@

The title is the theme. in 10 new songs,
Mayall remembers (and fictionalizes) his
early life. Mayall’s talent is by no means
a static one. He is mellowing, maturing,
diversifying. Note the gentle retrospection
in ‘““Memories,”” the very distressing problem
in “"Wish | Knew a Woman,” and the re-
nowned Mayall harmonica on ‘‘Play the
Harp.’

o

@ JEFF BECK GROUP—
Rough and Ready.
Epic KE30973

It's been a while since Beck’s last release,
but the first rule of British rock is that ex-
Yardbirds never fail. They have a buiit-in
core of followers who know what to expect
of them and faithfully wait for each new
album. This time they get some tight rock
& rctl in “I've Been Used” and “‘New
Ways,”” restrained insnumenra( work in
“Raynes Park Blues,” and nine piano. lead
guitar exchanges on “Jody.”

_—
@ POP LOW PRICE
ELVIS PRESLEY—
| Got Lucky.
RCA Camden CAL2533

Elvis Presley’s movie material gets ample
exposure in this budget-priced LP that fea-
tures “‘Fools Fall in Love.”” Rest of the
tunes range from things such as "‘Yoga Is
as Yoga Does’” to ‘'If You Think | Don't
Need You.”” All tunes were featured in
movies. Presley will have a strong seller
here, based on his return to popularity.

o

TOM JONES—
Live at Caesars Palace.
Parrot 2XPAS 71049/50

In this deluxe 2-record set, recorded live,
the excitement of Tom Jones on stage is
captured on record. Included in this dyna-
mite performance are his hits: | (Who
Have Nothing),” '“Delilah,”” "’She’'s a Lady.’”
Other hits are blended together in a med-
ley. Super interpretations of ‘‘Bridge Over
Troubled Water’” and "My Way’’ are high-
lights, as well as '‘High Heeled Sneakers,”
‘Cabaret’”” and a rock ‘n‘ roll medley.

@

D
“3 THRU TREYEARS

JODD DAY, F\hl_.

MICK TATIOR » PETER COMN + SO0
v s (ul'o~ -ceer wartier
v e

Prwnohonal
Copy

11 W TRALKS
THE BEST OF MAYALL §

o

8 JOHN MAYALL—

Thru the Years.

London 2 PS 600/1
Quite a c¢ollection of luminaries join May-
all in this two LP collection of new and
oid material. Adding to the polished blues
arrangements are Eric Clapton, Keef Hartley,
Aynsley Dynbar, Mick Taylor, half of Fleet-
wood Mac, and a dozen others. Many excel-
lent Mayall originals, including Please
Don't Tell,” “"Key to Love,” “I'm
Stranger’” and ‘‘Hide and Seek.” Mayal\
will continue to have the FM exposure and
underground popularity he’s always had.

o e

FRIACO IARKL JOT

Por

MICKEY NEWBURY—
Frisco Mabel Joy.
Elektra EKS74107

Having paid his dues, Newbury looks to be
the big gun this year judging from trade
scuttlebutt and a superb new LP from his
new label, Elektra. His personal style is
now being recognized and his country rock
material sounds better on him than on the
many who have popularized them. “‘Re-
member the Good,”” “'The Future’'s Not What
It Used to Be,”” “"How Many Times’* and the
beautiful ““American Trilogy.”

| | o :
A 2
| ! - i
CHRISTMAS

ELVIS PRESLEY—

Elvis Sings the Wonderful World
of Christmas.

RCA LSP 4579

Elvis offers some of the best standards of
the holiday season in this package which
should prove a giant seller. Featured are
“"Winter Wonderland,”” "‘First Noel,” ‘‘Siiver
Bells,’”” and “I’il Be Home on Christmas
Day."”

pop

DONNY OSMOND-—
To You With Love.
MGM SE4797

@

There’s no stopping any of the Osmonds this
year and this LP by young Donny is no ex-
ception. The fine arrangements, fop produc-
tion work and super performance through-
out combine to make this a sure sales
monster. Featuring Donny’s recent No. |
smash, “Go Away Little Girl,” this dynamite
package also includes “'Hey Littie Johnny*
and “I'm Into Something Good.”’

RICHE HAVENS "THE CREAT BUND DECREE

POP

@ RICHIE HAVENS—
The Great Blind Degree,
Stormy Forest SFS6010 (MGM)

Havens' latest effort features his raunchy,
soulful voice as a vehicle for some of to-
day’s strongest protests against lack of
communication. Definitive interpretations of
Cat Stevens’ ''Fathers and Sons’’ and James
Taylor's Fire and Rain.’” Also includes his
current single, “'Think About the Children.”

Eﬂ’

OLIVIA NEWTON-JOHN—
1f Not for You.

Uni 73117

The title tune took this young stylist high
on the charts both in the U.S. and Europe
and more of her fine sound is found in
this LP. She shines on some very beautiful
baltads including “If,”” “‘Love Song,’’ “‘Where
Are You Going to My Love” and 'No Re-
grets.”” Especially pretty is her rendition
of ““Lullaby.”” Also included is her single
‘“Banks of the Ohio,”” currently climbing the
charts.
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CHRISTMAS

YARIOUS ARTISTS (2 LP's)—
The Christmas Album.
Columbia G30763

Here's a must for lovers of the music of
the Christmas season. The super two-record
set includes such top performances as
Barbra Streisand’s ‘‘Jingle Belis,’’ Andy
williams’ “It’s the Most Wonderful Time
of the Year,’” Mathis’ "’Sleigh Ride,” Ben-
nett’s  ‘’Christmas Song,”” and Sinatra‘s
“"White Christmas.”

www.americanradiohistorv.com
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CURTIS MAYFIELD—
Ropts.
Curtom CRS8CG03

The Mayfield magic is here. A forerunner of
the soul and pop field, Curtis comes up
with his finest album outing since he be-
came 3 sole. The curren’ single “‘Get Down’’
is a sure wirner and amiong the other ma-
terial, all written by Mayfield, "‘Love to

Keep You in My Mind,”” ""Keep on Keeping
On’’ and "'We Got tc Have Peace,’ are
standout.

PG?

FAIRPORT CONVENTION—
Arigel Delight.
A & M Sp431%

@

Their personnel has nor stayed the same
for any two albums, bur there's no mourn-
ing Fairport’s past wnen there’s the joy
of Fairport present. This, their best album
except for the last four, includes the multi-
autobiographical, rousirg title cut, the lyri-
cal “Wizard of the Worldly Game, and in-
valuable lesson taugh: in ’’Sickness and
Diseeses,”” znd lots of rraditional material.

@ JACK JONES—

A Song for You.
RCA LSP4613

By far the most commercial package lJones
has come up with for tke label, With much
programming and chart potency, he offers
one of the best readings of Leon Russell’s
A Song for You,” and super treatments of
David Cates' “If,”” anc Lightfoot's “if You
Could Read My Mind."" Other standouts:
“This Is Your Life’’ and "“What Have They
Done to the Moon.”

CHRISTMAS
)/ ——

TYNN ANDER!ON—
The Christmas Album.
Columbia C30%57

Lynn Anderson lends her own special style
to everyone’s Christmas favorites. Included
here are many yuletide standards: ‘‘Frosty
the Snowman,’”’ “‘Mr. Mistletoe,’”” ''Jingle
Bel! Rock,” “Rudolpt,” /I Saw Mommy
Kissing Santa Claus“ and ‘‘Soon It Will Be
Christmas Day.’” A particularly lovely LP of
Christmas c¢heer and goodwill. A program-
ming must for the heliday season.

Pop

CHUCK MANGIONE—
Together.
Mercury SRM2-7501

@

Mangione’s second two-record set for Mer-
cury encompasses, like the first, a wide
range of appeal, jazz, rock, and a good
deal of serious composition and perform-
arce. He directs some expert soloists and the
Rochester Phitharmonic in "’Legacy,’”” ‘'Fire-
watchars,” ‘'Hill Where the Lord Hides,’”’
and two shorter vocals, ‘"Look to the Chil-
dren’” and ''Freddie’s Walkin®.”

I Rockin’ the Fillmore.
A & M SP3506

The group has been painstakingly buiiding
a reputation and is finally winning consid-
erable popularity through spectacular live
gigs. Some of them are captured here, full
of the dynamic, raw-gut force of the hardest
kind of hard rock. Best cut is Ray Charles’
“Hallelujah (! Love Her So)’; aiso included
is the long version of their current chart
single, /| Don’t Need No Doctor.”

PO
HUMBLE PIE—

“ '%’m'

|
/

PQP
PAUL HAMPTON—
Beautiful Beginnings.

Barnaby 230822

Hampton is one of the brightest of the new
story fellers as a composer and performer.
This debut package has wide appeal for
Top 40, MOR and FM, with sales potential
for ail. The title bailad, “Maybe You Know
Something | Don’t Know’’ and “Ask Me
What | Am” are fine examples of his sensi-
tivity, all beautifully performed. His “‘Mis-
understanding Between God and Man’’ has
singles possibilities.

& TOIS T0 S5 LY
... BNG CROSKY

A

CHRISTMAS

BING CROSBY—
A Time to Be Jolly.
Daybreak DR 2006 (S) (RCA)

Crosby joins the new Daybreak label (han-
died by RCA), with his first Christmas pack-
age in many years! An exceptional one it
is! With fresh material, Crosby is in top
vocal form with the tifle tune as well as
with ““Christmas Toast’’ and ‘I Sing Noel.”
Delightful package, it should prove a heavy
seller for the season.
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HARRY BELAFONTE—
Calypso Carnival.
RCA LSP4521

Much of the material heard in the current
Belafonte concert program is featured in
this fine package. The showstopper, ‘‘Don’t
Stop the Carnival,” is included along with
other exciting and unique Belafonte per-
formances of ‘‘Out de Fire,’” '‘Season for
Carnival’”” and “'Trinidad Carnival Time,’ all
top programmers which should increase the
sales impact.

Pop

COMMANDER CODY AND HIS LOST
PLANET AIRMEN-—
Lost in the Ozone.
Paramount PAS6017

Having gathered a strong following in De-
troit and on the West Coast, the group’s
long-awaited debut album should skyrocket
them to nationa! prominence. Not easily
categorized, their sound may best be de-
scribed as country rock, half-mocking, half-
serious. FM programmers should hear ‘‘Beat
Me Daddy Eight to the Bar’* and “‘Lost in
the Ozone.’’

COUNTRY

BILL ANDERSON
His Greatest Hits, Vol. 2
Decca DL75315

Anderson’s Greatest Hits Volume One proved
a heavy sales item, and Volume 2 offers
all of that hit potential. His more recent
giant singles are featured here and they in-
clude, "‘But You Know | Love You,” ‘Quits,”’
""Happy State of Mind,”” and "Where Have
All Our Heroes Gone.’”

CLASSICAL

MOZART: LE NOZZE DI FIGARO
BBC Symphony Orch. & Chorus

(Davis)
Philips 6707 014

Wolfgang Amadeus Mozart's ‘‘Marriage of
Figaro,’” first performed in Paris, April
1784, is beautifully recorded here with an
outstanding cast and work of the BBC
Symphony Orchestra and Chorus under the
direction of Colin Davis. Standout wopices
include that of Mirella Freni, Ingvar Wixell,
Jessye Norman and Wladimiro Ganzarolli
among others. The four record set, featuring
the four acts of the opera, should prove an
important sales item with collectors.
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LESLEY DUNCAN—
Sing Children Sing.
Columbia (30663

Columbia is banking on Miss Duncan’s deep,
earthy voice and outstanding songwriting
ability and this beautifully produced LP
sounds like a sure investment. ‘‘Crying in
the Sun,”” “‘Lullaby,” ‘’Mr. Rubin,’ ‘‘Sing
Chitdren Sing’’ (her current single), and the
now standard ‘‘Love Song’’ should lead the
way to radio exposure and audience accept-
ance.

eop

STACKRIDGE—
Decca DL75317

Stackridge offer an unexpected and amaz-
ing experience: something new., New at
least to pop circles; less new to followers
of modern symphonic composers. But Stack-
ridge are also a rock band, and an unusual-
ly creative one. Imaginative FM programmers
will do well to note such well-planned and
executed cuts as “'Slark,”” ‘“Grande Piano,”’
and the instrumental ““Essence of Porphyry.”

R T s,
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COUNTRY

VARIOUS ARTISTS—
Great Country Duets
Columbia (30896

Names make news . . and the news
about this LP is loaded with sales impetus.
Johnny Cash & June Carter, Johnny Duncan
& June Stearns, and David Houston is teamed
with Barbara Mandrell on ‘Almost Per-
suaded’” and Tammy Wynette on My Elu-
sive Dream.’’ Duets have always been a big
part of counfrr music lore and this LP will
score sales galo

CLASSICAL

BERNSTEIN CONDUCTS BRUCKNER
SYMPHONY NO. 9

New York Philharmonic (Bernstein)
Columbia M 30828

This original version of Bruckner’s Symphony
No. 9 is masterfully executed by Leonard
Bernstein conducting the New York Philhar-
monic. The uncomplete symphony was la-
bored over by Bruckner to the very day of
his death in 1896 at the age of 72.
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GLENN YARBROUGH-—
Im‘press {MPS1612

With the aid of the Havenstock River Band,
Yarbrough has interpreted the material of
ar impressive assemblage c¢f contemporary
composers. John Stewart’s “‘Friend of Jesus,’
Hoyt Axton’s ‘‘Ease Your Pain’” and Bob
Gibson’s ““Funky in the Country’ merit spe-
cial attention. The ‘label’s debut album

should receive instant radic response with
sales to follow.

@

BONNIE KOLOC
After All This Time
Ovation 14-21

Cvation introduces its compatible stereo/
cuadraphonic disk with a stunning new tal-
ent whose abilities overshadow the techni-
cal process. Miss Koloc possesses dramatic
jnstinct that matohes a pure, controlled
voice and her languid way with the material
makes her a threat fo the ladies now domi-
nating contemporary music. Outstanding
cuts are ‘‘After All This Time,” ‘‘Another
MNew Morn’’ and ‘‘New York City Blues.”

COUNTRY

DAVID ROGERS—
She Don't Make Me Cry
Columbia C€30972

Rogers’ second album release spotlights his
jecent smash hit ‘’She Don‘t Make Me Cry,”
along with top performances of other re-
cent hit material. Highlights include his
treatments of Kristofferson’s ‘Help Me Make
It Through the Night,’” and Larry Kingston’s
“| Wake Up in Heaven.” Definite chart LP.

VERDH
A MASKED BALL

SHERI ] Al NS
1]

CLASSICAL

@

VERDI: UN BALLO IN MASCHERA
Tebaldi/Pavarotti/Milnes/

Chorus and Orch of the Accademia
Nazionale Di Santa Cecilia, Rome
(Bartoletti)

London CSA 1393

Verdi’s controversial opera, his last new
opera before his death, is masterfully per-
formed in this three record set by such
outstanding voices as Renata Tebaldi, Lu-
tiano Pavarotti, Sherrill Milnes, Regina
Resnik and Helen Donath.
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GLASS HARP—
Synergy.
Decca DL75306

There’s a lot of good material in this LP,
though the stereo leaves something to be
desired on a couple of the cuts. Best music
includes ““One Day at a Time,” the stormy
“’Never Is a Long Time’’ and ‘‘Just Always"’
and ‘’Special Friends.”” Progressive rock air-
play recommended.

o

@

GARY WRIGHT--
Footprint
A & M SP4296

’Stand for Qur Rights’” is an exceilent cut;
“"Whether It's Right or Wrong’’ is musically
superb; the message in ‘‘Love to Survive'
is strong. These powerful cuts warrant
heavy airplay on progressive rock stations
and will lend considerable impact to the
sales impetus of this LP. You can expect
Gary Wright to continue to build as an
artist and make a valuabie contribution to
the music scene.

P el

COUNTRY

KITTY WELLS—
Pledging My Love
Decca DL75313

@

Kitty Wells, back in hit contention with her
big single of ‘’Pledging My Love,’’ has con-
sistently scored with LPs and this package
should be stronger than ever in sales since
it contains her hit. ‘He Don‘t Make Me
Cry,’”” "Rose Garden,”” and ‘‘Mother of Your
Child"* are strong cuts, the latter a tear-
jerker.

CLASSICAL

THE THREE TCHAIKOVSKY PIANO
CONCERTOS—

Graffman/ Philadelphia Orch
(Ormandy)/Cleveland Orch (Szell)
Columbia MG 30838

Columbia’s merchandising of 2 record sets
at a special low price has proven highly
successful, and this top package will fallow
right along in that pattern on the charts.
Pianist Graffman’s brilliant performance of
Concerto_No. 1 in B Flat Minor is enhanced
by the Cleveland Orchestra as conducted by
George Szell.

i

0z PUT OUR REICH o8 Yol
&

GRAHAM BOND—
We Put Our Magick on You.
Mercury SRM1-612

Sensational album! Graham Bond has an
outstanding achievement in this thematic
project which hinges on ancient ideas of
magic and/or religious symbols. ‘1 Put
My Magick on You” is surely to be discov-
ered by Top 40 radio stations and get heavy
airplay, though the LP should get progres-
sive rock airplay from the beginning. An-
other good cut is ""Afama.’’

Another thance On Me?

#,

-
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@ COUNTRY

N2 JERRY LEE LEWIS—

Would You Take Another Chance
on Awe?

Mercury SR61346

This seems to be a mellower Jerry Lee
Lewis than in the past and the result is
beautiful. ‘“Would You Take Another Chance
on Me' is his hit that will pack the most
sales appeal for the LP, but ““Me and Bobby
McGee” is great and it and ‘“The Goodbye
of the Year’’ warrant considerable country
music airiplay. A strong sales iteml

CLASSICAL

WAGNER: DIE MEISTERSINGER—
Various/Dresden State Orch/
Dresden State Opera Chorus/
Leipzig Radio Chorus (Karajan)
Angel SEL 3776

@

Wagner’s masterpiece, an opera of huge
demensions, is certain to prove a very im-
portant sales item for time to come. The
five record set, newly recorded in East
Germany, in brilliant stereo Sound, is under
the masterful baton of Herbert von Kara-
jan, leading the Dresden State Orchestra.
The album packaging is exquisite.

CLASSICAL

@ RESPIGHI: THE FOUNTAINS OF
ROME/THE PINES OF ROME
Philadelphia Orchestra (Ormandy)
Columbia M30829

This new recording of the much recorded
works of Respighi, a part of Columbia’s
Fabulous Philadelphia Sound Series, is a
beautiful addition to any collector’s library.
Recorded at Town Hall, Eugene Ormandy
once again leads the Philadelphia Orchestra
through his unique sound and clarity, this
time with the popular works of Respighi.

39
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CLASSICAL

THE TCHAIKOVSKY ALBUM—
Philadelphia Orch {Ormandy)
Columbia M7X 30830

This deluxe 7 record set of Tchaikovsky’s
great orchestral masterpieces has wide ap-
peal for the newer classical collectors as
well as the classical buffs. Eugene Ormandy
with the Philadelphia Orchestra deliver
Peter llyich Tchaikovsky’s Symphony No. 4,
No. 5 and No. 6 in exquisite performances.
Other highlights include the 1812 Overture
which features the Mormon Tabernacle Choir
and the Valley Forge Military Band.

{RISH ROVERS—
On the Shores of Americay
Decca DL75302

In their most commercial entry to date, the
Rovers present a rollicking collection of
Irish folk sonmgs. It's impossible to remain
seated while listening to ‘‘Mountain Tay’’
or their show-stopper ‘‘Goodbye Mick and
Goodbye Pat.”” Also worthy of attention is
Will Millar's adaption of the title cut “The
Shores of Americay.”

The Lmﬂﬁ:ﬁ:uﬁ'ﬂl&:ﬁmﬂwh ;

CLASSICAL

THE COMPLETE SYMPHONIES

OF HAYDN VOLUME THREE—
Philharmonia Hungarica (Dorati)
London Stereo Treasury STS
15127/30

Antal Dorati conducts the Philharmonia
Hungarica in brilliant performances of Jo-
seph Haydn’s Symphonies Nos. 49 through
56. The deluxe four record set is excep-
tional and will score heavily on the clas-
sical chart,

@ JAZZ
EDDIE HARRIS—
Live at Newport

Atlantic SD1595

This is one of the most together live record-
ings by a jazz artist in a long time. Re-
corded at the Newport Jazz Festival, Eddie
Harris, a master of the saxophone, is at
his best. Album also includes guest vocalist
Eugene McDaniels, heard on ’‘Silent Ma-
jority,”” a good programming cut.

. - ")D "Oyly Carte'

“ Opera Company ™

Royal Phifirmonse Orebestrn

el T

SEMI-CLASSICAL

GILBERT & SULLIVAN:

H.M.S. PINAFORE

D‘Oyle Carte Opera Company/
Royal Philharmonic Orch.
London Phase 4 SPCA12001

Since Gilbert & Sullivan’s own days, the
D‘Oyly Carte has produced the unchallenged,
definitive versions of the ever-popular
operettas. This version indulges in sea-and-
seagull sound effects galore, while the
stereo separation is so artfully done that
the stage blocking is almost audible.

T JAZZ
NS/ STANLEY TURRENTINE—

Salt Song
CTI 6010

Stanley Turrentine, one of the most exciting
tenor saxophonists to emerge in the 60°s,
comes up with what will prove to be his
biggest albums to date. The title song and
I Told Jesus” offer good programming
potential. Great production job.

DONMIE ELBERT

WHERE DIl DU LOVE GO

SOUL

DONNIE ELBERT—
Where Did Our Love Go
All  Platinum AP-3007

&

Donnie has never been better! Riding high
on his single (the title cut) Elbert comes up
with some excellent material that has the
feel of a soul monster with much pop
potential. Included are ‘‘Can‘t Get Over

Losing You,’” “Little Piece of Leather’” and
“That’'s If You Love Me.”

GOSPEL

DOTTIE RAMBO-—

Heart Prints

Heart Warming R3131

Surely a queen of gospel, Dottie Rambo has
a religious-oriented tearjerker on here that
deserves much country music airplay—it's
excellent, as is ‘You’'ve Never Mentioned
Jesus to Me.”” Most of the cuts were writ-
ten by Dottie Rambo, an outstanding writ-
er. This LP should be a strong gospel sales
item.

SOUL
PONDEROSA TWINS PLUS ONE—
2+ 2+

Horoscope H5001

Maybe a Johnny-come-lately in the bubble
gum soul sound but this new group con-
sisting of two sets of twins, Alvin & Alfred
Pellham, Keith & Kirk Gardner and the
plus one Ricky Spicer are out-of-sight. The
group’s first single, a unique arrangement
of Sam Cook’s “You Send Me’’ proved to be
a winner as will the LP. Other standouts
include “Dad | Love Her” and ‘“‘Mama’s
Little Baby.’”

©

GOSPEL
g REBA RAMBO—
Songs My Mama Taught Me

Impact R-3125

Singing songs her mother—Dottie Rambo, the
queen of gospel—wrote. Reba Rambo packs
the power and the conviction in such mes-
sages as ‘‘The Kind Shepherd”’ and ““When
I Lift Up My Head.” The style is country,
but the motif is lush with strings and the
combined result is excellent entertainment.

SPECIAL MERIT PICKS

SOUNDTRACK

EMITY RHODES—Mirror DSX50111

Rhodes’ second LP for the label offers much
sales potential through FM exposure with
Top 40 play to follow. All his own ma-
terial, Rhodes has strong programming cuts
here that include “‘Birthday Lady,’”” ‘‘Really
Wanted You,” and ‘‘My Love Is Strong.”

DAVE CLARK FIVE—Epic EG30434

This two-LP set packs a whallop in nos-
talgia. Best cuts are ““Good love Is Hard
to Find’’ and ‘‘Glad All Over.” ‘’Having a
Wild Weekend’* was one of their big hits
and it's here—20 tunes in all and a big
bargain for Dave Clark Five fans, Top 40
need this LP for their oldies file.

SOUNDTRACK: BLESS THE BEASTS & CHIL.
DREN—A & M SP4322

The score of the Stanley Kramer film is a
moving one penned by Barry Devorzon and
Perry Botkin Jr. The title tune, performed
in the soundtrack by the Carpenters, should
do much to stimulate sales. The remainder
of the score features a Iush ballad beauty
titled ‘‘Cotton’s Dream,”” as well as a
commercial rhythm cut, ““Down the Line.”

MARC BENNO-—Minnows. A & M SP4303
Featuring a back-up crew that reads like a
““Who's Who in Music”’ (Bobby Womack,
Clarence White, Rita Coolidge, Clydie King),
Benno has a super-package with much radio
and sales appeal. Strongest cuts are ‘‘Speak
Your Mind”’ and ‘‘Don’t Let the Sun Go
Down.”

(Continued on page 42)

ALBUM REVIEWS

BB SPOTLIGHT

Best of the album releases
of the week in all cate-
gories as picked by the BB
Review Panel for top sales
and chart movement.

SPECIAL MERIT

Albums with sales potential
that are deserving of special
consideration at both the
dealer and radio level.

FOUR STARS

% % % *Albums with sales potential
within  their category of
music and possible chart
items.

*Axkk 4 STAR *dixk

POPULAR khk

BOB SEGER-—Brand New Morning. Capitol
ST731.

J. J‘I)CALE—Naturally‘ Shelter SW8908 (Capi-
tol).

VARIOUS ARTISTS—Walden. Alithia 9100.

VARIOUS ARTISTS—Hard Job Being God.
GWP ST2036.

MARJORIE McCOY—The Other Side. Capitol
ST840.

SARAH—TMI Z 30968.

ROCKIN FOO—Uni 73115,

COUNTRY—Clean CN600.

LENNY DELL—Where Has the Sunshine Gone?
Audio Fidelity AFSD6249.

JOEY WELZ—Keyboard Electricity.
PLP13403.

Palmer

CHRISTMAS k%
TENNESSEE ERNIE FORD—C-H-R-1-5-T-M-A-S.
Capitol ST 831.

SOUL Akkk

MOMENTS—The Other Side of the Moments.
Stang ST1009.

RELIGIOUS k%

STAMPS—Sweet Song of Salvation. Heart
Warming R3152.

DONA KLEIN—Life’s Railway to Heaven.
Creative Sound CSS1513.

BLUES skkk

LIGHTNIN’ HOPKINS—Trip TLP8O15.
(Continued on page 42)

Instruments Exist 5

ide By Side

Continued from page RN-40

group its sixth gold aibum for '“Every Good Boy Deserves
Favour.”

The Mellotron has 66 keys and each key sets off a
tape head with an individual tape cassette. In the factory
tuning, the left-hand side of the keyboard plays full
chords when one note is touched. But Mike Pinder was
having none of that.

“l wanted the instrument set up so you had full
control of it,”’ says Pinder. | wanted to be able to play
it with my own musical technique so | was expressing
myself instead of operating a computerized machine.”

What ensued was a $30,000 project in which Pinder
completely changed all the tapes on the Moody Blues
Mellotrons. Pinder was uniquely suited for this task,
being both a rock musician and a former engineering
student who actually worked briefly for the Mellotron
company. This is much the same sort of dual background

40

that enabled Walter Carlos to create the biggest-selling
classical record of modern times in “Switched-On Bach”
with a Moog Synthesizer.

Pinder has a very complete music studio at his
home in the English countryside and he actually created
most of the sounds on his Mellotron tapes by synthesiz-
ing them from his Moog and recording them. The Mello-
tron is not really built for changing the cassettes at will,
so it was a rather laborious process to install new tapes.

The Moody Blues travel with two Mellotrons. On their
latest U.S. tour, the spare Mellotron was kept in New
York to be air-freighted anywhere on the tour there was
a breakdown. But with a certain amount of experimen-
tation at reinforcing the internal mechanism, the Mello-
tron is now travelling quite well and only minor adjust-
ments were required during the American tour.

Pinder's Mellotron keys are concert-tuned—which
means that when he hits an F note he will get a sound
pitched in F. But that sound might be six flutes and an
organ, or a synthesized string section. There has had to

www americanradiohistorv com

be a special liner note on all the recent Moody Biues
albums explaining that every sound on the LP is played

by the group, because with Pinder’'s Mellotron mest of
the cuts sound as if there’s a full orchestra or brass
section playing.

Each sound on a Mellotron tape can last up to
eight seconds before there is an automatic return. The
tapes are not endless because they can be set to play
in three positions of each tape cassette—in other words,
three different sound settings for each key.

Pinder's work with the Mellotron has proven that
a totally new instrument can be made part of a success-
ful, mass-appeal rock group. ‘““Now if only Graeme Edge
could get his electric drums working,' Pinder says. The
Moody Blues drummer has so far spent $15,000 trying
to perfect a kit of amplified drums which overcome the
problems of faulty P.A. systems while on tour. But so far
electronics have been too fragile to stand up under the
rigors of road travel.

NOVEMBER 6, 1971, BILLBOARD
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NEXT WEEK'S FASTEST MOVERS

These records have been selected by Billboard’s Chart Department and the Billboard weekly
computer rankings system to be those most likely to show the strongest gain in next week’s
Hot 100 Chart.

INNER CITY BLUES (Makes Me Wanna Holler) . . .

Marvin Gaye, Tamla (Motown)
HAVE YOU SEEN HER . . . Chi-Lites, Brunswick

BABY I'M A WANT YOU . . . Bread, Elektra

EVERYBODY’S EVERYTHING . . .
ABSOLUTELY RIGHT . . . Five Man Electrical Band, Lionel (MGM)
TWO DIVIDED BY LOVE . .
ROCK STEADY . . . Aretha Franklin, Atlantic
GOT TO BE THERE . . .
ALL | EVER NEED IS YOU . .
WILD NIGHT . . .
RESPECT YOURSELF . . .
SCORPIO . . . Dennis Coffey, Sussex (Buddah)
FAMILY AFFAIR . .. Sly & the Family Stone, Epic (CBS)
DON'T WANT TO LIVE INSIDE MYSELF . . .
THEME FROM “SUMMER OF ‘42" . ..
AN AMERICAN TRILOGY ..
CHERISH . . . David Cassidy, Bell

Santana, Columbia

. Grass Roots, Dunhill

Michael Jackson, Motown
. Sonny & Cher, Kapp (MCA)
Van Morrison, Warner Bros.

Staple Singers, Stax

Bee Gees, Atco
Peter Nero, Columbia

. Mickey Newbury, Elektra

( NATIONAL BREAKOUTS )

SINGLES

FAMILY AFFAIR . . . Sly & the Family Stone, Epic 5-10805 (CBS) (Stone Flower, BMI)
ALBUMS

HUMBLE PIE . . . Performance: Rockin’ the Fillmore, A&M SP 3506

JEFF BECK GROUP . . . Rough & Ready, Epic KE 30973

BLOODROCK . . . US.A,, Capitol SMAS 645

{ REGIONAL BREAKOUTS

SINGLES

There are no Regional Breakouts this week.
ALBUMS

DON McLEAN . . . American Pie, United Artists 5535 (NEW YORK)

01. LOOK WHAT WE'VE DONE TO LOVE..

.Glass House, Invictus 9097 (Capitol)

102, LOOKIN' BACK. ........oiiiiiiiiiiiin i, Bob Seger, Capitol 3187
103. EVERYBODY WANTS TO GO TO HEAVEN.......... Albert King, Stax 0101
104. PAPA WAS A GOOD MAN...... Johnny Cash & the Evangel Temple Choir,
Columbia 4-45460
105. GETDOWN. ..............o0vvun Curtis Mayfield, Curtom 1966 (Buddah)
106. YOU KEEP ME HOLDING ON.......... Tyrone Davis, Dakar 626 (Cotillion)
107. 1 REALLY LOVE YOU....... ... ..o iiiiiiins Davy Jones, Bell 45-136
108. OLENA. ... ... . i it i it inerenrnaanss Don Nix, Elektra 45746
109. SUNSHINE..................... Jonathan Edwards, Capricorn 8021 (Atco)

201. JOSE FELICIANO. .. ................. That the Spirit Needs, RCA LSP 4573
202, YOKO ONO...\\oiiiiiitiiieis i e Fly, Apple 3380
203. MERRY CLAYTON. ... .ottt Ode SP 77012 (A&M)
204. MOMS & DADS............... Rangers Waltz, GNP Crescendo GNPS 2061
205. TOM PATCHETT & JAY TARSES...... Instant Replay, Decca DL 75300 (MCA)
206. TOMMY ROE. .. ........ it iiieiniennas Beginnings, ABC ABCS 732
207. TONY BENNETT. .. ..... Get Happy With the London Phitharmonic Orchestra,
Columbia C 30953
208. EXUMA.................. Do Wah N;:nny, Kama Sutra KSBS 2040 (Buddah)
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New LP/Tape Releases

Weekly product list includes the most recent LP and tape releases. Listings are in
alphabetical order by artist in pop, by composer in classical. Prices are manufacturers’

suggested list and subject to change. Symbols:

LP—Ilong-playing record album; CA—

cassette; 8T—8-track cartridge; OR-—open reel tape.

ARTIST, Title
Config., Label, No., List Price

POPULAR

ANDERSON, BILL
His Greatest Hits, Vol. 2
{LP) Decca DL75315
ANDERSON, LYNN
Christmas Album
(l-P) Columhia
.......... 12-100-2109-2.. .4.98

B

BALDRY, LONG JOHN
Long John's Blues

(LP) United Artists UAS5543
BECK, JEFF, GROUP
Rough & Ready

(LP) Epic

KE30973 ...... .12-400-0277-0....5.98
BELAFONTE, HARRY
Calypso Carnival

(LP) Victor LSP-4521
BENNO, MARC
Minnows

(LP) A&M SP4303
BOND, GRAHAM
We Put Our Magick on You

(LP} Mercury SRM1-612

[4
CACTUS
Restrictions
{LP) Atco SD33-377
CALE, J.J.
Naturally
(LP) Shelter SW 8908
CHICAGO
At Carnegie Hall
(LP) Columbia C4X30865 ({4 LPs)
CLARK, DAVE, FIVE
Clark, Dave, Flve
(LP) Epic
5630434 (2 LPs)
COMMANDER CODY
lost in the Ozone
{! P) Paramount PAS6017
COUNTRY
Country
(1P) Clean CN60O

.12-400-0278-1....5.98

D
DOORS
Other Voices
(LP) Elektra 75017
DUNCAN, LESLEY
Sing Children Sing
{LP) Columbia (30663

ELBERT, DONNIE
Where Did Qur Love Go
(LP) All Platinum AP-3007

F
FAIRPORT CONVENTION
Angel Delight

(LP) A&M SP4319

G
GHENT, TOM
Yankee Rebel Son
(LP) Kapp KS$S3655
GLASS ARP
Synerg
(LP) Decca DL75306

H

730822 ......... 12:700-1025-3....4.98
HAMPTON, PAUL
Beautiful Be%lnnlngs

(LP) Barna

730822 .......... 12-700-1025-3. .. .4.98
HARRIS, EDDIE
Live at Newport

(LP) Atlantlc SD1595
HAVENS HIE
Great B |nd Degree

(LP) Stormy Forest SFS6010
HOPKINS, LIGHTNIN
Hopkins, nghtnm

(LP) Trip TLP8015 (2 LPs)
HUMBLE PIE
Rockin’ X the Fillmore

(LP) A&M SP3506

[

IRISH ROVERS
On the Shores of America

(IP) Decca DL75302

JONES, JACK
Song for You
(LP) Victor LSP4613
JONES, TOM
Live at Caesars Palace
(LP) Parrot 2XPAS 71049/50

KOLOC, BONNIE
After All This Time
(LP) Ovation 14-21

L
:.)EE DANY, & THE CHILDREN OF TRUTH
ur Way
(LP Vlctor LSP 46!)
LEWIS, RY L
would You Take Another Chance on Me?
(LP) Mercury SR61346

MANGIONE, CHUCK
Together

(LP) Mercury SRM2-7501 (2 LPs)
MAYALL, JOHN
Thru the Years

(LP) London 2PS600/1 (2 LPs)
MAYALL, JOHN JERRY McGEE, LARRY TAYLOR
Mernornes

(LP) PD5012
McCOY, MAJORIE
Other Side

(LP) Capitol ST840
MAYFIELD, CURTIS

Roots
(LP) CRS8009

ARTIST, Title
Config., Label, No., List Price

MITCHELL, WILLIE
Best of

(LP) Hi 2SHL 32068/9 (2 LPs)
MODERN JAZZ QUARTET
Plastic Dreams

{LP) Atlantic SD15B9
MOMENTS
Other Side of

(LP) Stang ST1009

NEWBURY, MICKEY
Frisco Mabel Joy

(LP) Elektra EKS74107
NEWTON-JOHN, OLIVIA
tf Not for You

(LP) Uni 73117

ORIGINAL CAST
Hard Job Being God
(LP) GWP ST2036
OSMOND, DONNY
To You With Love
(LP) MGM SE4797
0‘TOOLE, KNUCKLES
Sixteen Knockout Performances
(LP) ABC ABCS740

PEPPER TREE
You're My People

(LP) Capitol STB 8
PONDEROSA TWINS PLUS ONE
2+2+1

{LP) Horoscoge H5001
PRESLEY, ELVI
1 Got Luck

(LP) Carnden CAL2533

R

RAMBO, DOTTIE
Heart Prints
(LP) Heart Warming R3131
RAMBO, REBA
Songs My Mammy Taught Me
(LP) Impact R3125
RHODES, EMITT
Mirror
(LP) Dunhill DSX50111
ROCKIN’ FOO
Rockin’ Foo
(LP) Un| 73115
RODRIG!
Coming Frorn Reality
(LP) Sussex SXBS7012
ROGERS, DAVID
She Don’t Make Me Cry
(LP) Columbia (30972
RUSSELL, GEORGE
Easy Llstemn
(LP) Beverly Hills BHS31

H
SARAH
Sarah
(LP) TMI
230968 .......... 12.700-6001-9. .. .4.98
SEGER, BOB

Brand New Morning
(LP) Capitol ST731
SOUNDTRACK
Bless the Beasts & Children
(LP) A&M SP4322
STACKRIDGE
Stackridge
(LP) Decca DL75317
STAMPS
Sweet Song of Salvation
(LP) Heart Warming R3162

T
TURRENTINE, STANLEY
Salt Song
(LP) CTI 6010

VARIOUS ARTISTS
Christmas Album
{LP) Columbia G30763 (2 LPs)

Walden
(LP) Alithia 9100

WEISBERG, TIM
Weisberg, Tim
(LP) A&M SP3039
WELLER, FREDDY
Another Night of Love
(LP) Columbia C30638
WELLS, KITTY
Pledging My Love
(LP) Decca DL75313
WHATNAUTS
Reaching for the Stars
(LP} Stang ST1012
WRIGH 'I' GAR
Footprin
(LP) A&M 5P4296

Y
YARBROUGH, GLENN
Yarbrough, Gienn
(LP) Impress |MPS1612

CLASSICAL

B
BEETHOVEN: TRIPLE CONCERTO
érrﬂu/Szervng/Starker/New Philharmonic
rch.
(Inbal)
(LP) Phl|lfs 6500 129
BERG: WOZ
Beri /S'rauss/Pari: Nat’l Orch. & Chorus
(Boulez)
(LP) Columhla
....... 12-100-2110-5. .. .11.98
BERNSTEIN CONDUCTS BRUCKNER
SYMPHONY NO.
New York Phil. (Bornneln)
(LP) Columha
......... 12-100-2105-9....5.98

(Continued on page 41)

POPULAR

Name of Artist
Name of Album

(LP) Label & Number ........... Price
(8T) Number ..............o0us. Price
(CA) Number . .................. Price
(OR) Number .................. Price

Each new LP and Tape release must be reported to Billboard for inclusion on this
page. The following information is requested to insure accurate data.

Please send information to Bob Hudoba, P.0. Box 755, Terre Haute, Indiana 47808

CLASSICAL

Name of Composer & Title of Album
Name of Artist

(LP) Label & Number ........... Price
(8T) Number ...........ccvvvinn Price
(CA) Number ................... Price
(OR) Number .................. Price
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Dear Find Dealers:

Most of you have now received
your initial FIND Catalog. The
other materials (including the
FIND Vinyl Customer Service Cen-
ter, Ordering Forms, Promotional
Materials, etc.) have also been
forwarded to you via Parcel Post
Special Handling. They should
have arrived at your store by
now. If they haven't arrived, they
should within the next few days.
IF YOU DO NOT RECEIVE YOUR
CATALOG AND/OR YOUR OTHER
MATERIALS, CALL US COLLECT
AT THE FOLLOWING NUMBER
AND WE WILL EXPEDITE SHIP-
MENT TO YOU
812—466-1282

Initial orders from dealers have
already exceeded our fondest
projections. The trust dealers
have shown in FIND is very en
couraging. For example, Gertrude
Hinson of Modern Record Shop
in Kannapolis, Tenn., forwarded
an order for 14 items with a
signed check (limited to $100)
for FIND personnel to fill in the
amount! FIND made the ship-
ment SAME DAY ORDER RE
CEIVED with 100% FiLL and
obligingly filled in the amount

$65.97. Thanks very much,
Gertrude
Another dealer, Cook-Gere of
Racine, Wisconsin, had received
his FIND Catalog, but no order
forms as yet, so he did the next
best thing . prepared his own

Customer Order Forms, filling out
a slip on blank sheets of paper
for each customer order and for
warding these and payment to
us. His order was also filled
1009% and shipped the same day

received by FIND
PLEASE . . . ONCE MORE A RE-
MINDER TO ALL FIND DEALERS
. . . FIND CATALOGS WILL CON
TAIN ONLY THE ACTIVE PRODUCT
OF ALL PARTICIPATING RECORD
AND TAPE MANUFACTURERS . . .
FIND WILL NOT HANDLE CUT-
OUTS . .. THERE ARE SOME MAN-
UFACTURERS FIND IS STILL NE-
GOTIATING WITH. MANY AGREE-
MENTS WITH MANUFACTURERS
HAVE BEEN CONCLUDED SINCE
THE ISSUANCE OF OUR FIRST
CATALOG.
FIND'S SECOND CATALOG TO BE
ISSUED BETWEEN XMAS AND
NEW YEAR'S WILL BE DOUBLE
THE SIZE OF THE FIRST CATALOG.
Remember, only order those items
in the FIND Catalog, please. If
you wish additional copies of the
FIND Catalog, the prices are as
follows;
Single Copy

Quarterly Catalog $5.00

Monthly Supplement .. $2.50
Annual Subscription—$35 Year.
Send all orders and payment to
FIND'S Terre Haute address.

Lo loanatans

Find Service International
P. 0. Box 775
Terre Haute, Indiana 47808
A. C. 812—466-1282
and
Find Service International
Suite 415
9000 Sunset Boulevard
Los Angeles, California 90069

A. C. 213—273-7040
(Advertisement)
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SPECIAL MERIT PICKS

‘e Continued from page 40 come contenders for the ‘breaking new
artists’”” honors. Rodriguez, who at times
sounds a bit like Jose Feliciano, could follow
Bill Withers in this respect. Best cut here
is ““To Whom It May Concern,” which
definitely deserves airplay. ‘/Cause’” and
“Climb Up On My Music’ are also recom-
mended for airplay.

PEPPER TREE—You’re My People. Capitol
ST848

The Canadian group make their album debut
and a strong commercial one it is. Pro-
duced by Jack Richardson, known for his
work with Guess Who and Alice Cooper, the

rocking material is all their own and n :
loaded with Top 40 and FM potential. JSDGGEZ!;-; BAND—The Morning After. Atlantic
Standout cuts include ‘“Oh Yeah,” and

The J. Geils Band who has gained the repu-
tation as one of the tightest groups around
is back with another exciting album. The
combination of some strong, vocal work
and a funky beat to their blues rockers
prove to be winners for the group. Best

““Turn Around.”

RODRIGUEZ—Coming From Reality. Sussex
SXBS 7012

With almost any kind of break, Sussex rec-
ords could make it two in a row and be-

THE REFERENCE BOOK OF POPULAR RECORDS 1955-1970

J NOW REDUCED IN PRICE
ecor
eseorch@

A listing, by artist, of every record to hit every Billboard
Hot 100™ chart since it began in 1955
This complete factual account of over 10,000 records
and 2 200 artists inciudes
# Date record first hit the chart
# Highest position record reached
= Total number of wee'ks on chart
.
Sample Ll.tlng: .abel and number of record

Date Pos. Wks ARTIST — RECORDING Label
6/7/58 1 21 PRADO, PEREZ
PATRICIA . RCA 7245

Music people throughout the world have acclaimed tnis.m.on.wijmental book as a
tantastic reference source to popular music for the past 16 years
Everyone interested in pop- music can now afford to own this invaluable book.
The 1956 thru 1969 volume originally priced sal $50.00, is now offered at only
$15.00. postpaid. The 1970 supplement is availabie at $5.00
Dealers write for quantity discounts (414) 251-5408

RECORD RESEARCH, 8447 Lioyd Ave., Menomonee Falls, Wis. 53051 L

FROM THE SUDDEN UPSURGE AND REVIVAL OF THE
MUSIC OF THE FIFTIES COMES A GREAT ROCK ALBUM
BY DUKE RECORDS. THE PRESENTATIONS IN THE
ALBUM ARE AUTHENTIC ROCK AND ROLL RECORDS
THAT THE NEW BREED RECOGNIZE AS THE OLDIES
BUT GOODIES. MANY OF THE WORLD'S GREATEST
ROCK ARTISTS APPEAR IN THIS OUTSTANDING
ALBUM. IF YOU DON'T HAVE IT IN STOCK, YOU'RE
MISSING OUT ON A WINNER IN BIG DEMAND.

"ROCKING BACK”
ROCK REVIVAL

DLP#910

ROGKING
- BACK
b ROGK
 REVIVAL

BOBBY BLAND
ERNIE HARRIS
i WILLIE MAE
"Big Mama”

THORNTOM
THE CASUALS
JGHNNY ACE

v BROWN
: THE ROB ROYS
LITTLE JUMOR
PARKER
THE EL TORROS
PAUL PERRYMAN

wr ware

setoras

RECORDS
2809 ERASTUS STREET, HOUSTON, TEXAS 77026

42

cuts are “‘The Usual Place’ ““Cry One More
Time’” and ““Looking For a Love.”” All with
F.M. and Top 40 airplay potential.

CACTUS—Restrictions. Atco SD33-377
Cactus have a reputation for being a strong
& solid rock & roll band, and drummer
Carmine Appice is certainly one of the best
in the hard-rock business. He is the driv-
ing force behind the more exciting cuts
on the album: the rock & roll ‘‘Restric-
tions’’; the solo showcase ““Guiltless Glider,”
and some vicious blues in “Evil.”

TOM GHENT—Yankee Rebel Son. Kapp K$3655
Best cuts: /I Thank the Lord for My
Friends,”” ‘‘Dreams Are Better Slept on
Than Lived,” and “Follow It All the Way
Down.”” Music is quite adept, folk-flavored.
The album deserves considerable progres-
sive rock airplay. Tom Ghent is an excellent
artist; with aggressive promotion, this LP
could sell well.

TIM WEISBERG—A & M 5$P3039

Weisberg is an inventive flute stylist whose
performance was enthusiastically hailed at
the 1970 Monterey Jazz Festival. On this
record he is aided by such musicians as
Mike Melvoin, Pau! Humphrey, and Larry
Knechtal in a collection that includes Weis-
berg’s “Focrz and Spice’” and “‘Trinity Suite’’
and pop classics such as “Long Ago & Far
Away” and ‘/Nights in White Safin.”

GEORGE RUSSELL—Easy Listening. Beverly
Hills 8HS31

George Russell, a superb quitarist, has
achieved a masterful package here of
pleasant [istening . . . especially for late
evening hours around a fireside. Best cuts
are “In Laguna,” and ‘‘Talk‘n‘Talk’n‘Talk.”
Recommended for airplay on MOR and
beautiful music format stations. Good sales
catalog item.

KNUCKLES O‘TOOLE—Sixteen Knockout Per-
formances. ABC AB(S740

This LP is fascinating and fun with cuts
ranging from ‘‘Oh, Johnnyl Oh, Johnny,
Oh’ to ‘’Ragtime Cowboy Joe’’ and “‘The
0Id Piano Roll Blues.”” The tunes have that
old magic of days of yore. With heavy
promotion, this LP could achieve consider-
able sales. 1t's a great radio production
item, and a must for jukeboxes.

SOouL

WHATNAUTS—Reaching for the Stars. Stang
ST 1012

This second album by the Whatnauts for
Stang records shows in no uncertain terms
the determination of this group to reach
the top. The group has developed a defi-
nite sound, with forceful rhythms comple-
menting strong vocals. ““World”’ could be a
good single as a followup to their “Frlends
by Day.’”

WILLIE MITCHELL—Best of Willie Mitchell.
Hi 2 SHL 32068/9

Some of Willie Mitchell’s biggest hit re-
cordings as well as some hits of others
are included in this two record set. Among
the standouts are ‘‘Papa’s Got a Brand
New Bag,’” ‘‘Mercy Mercy Mercy’’ and
“Grazin’ in the Grass.” His treatments of
;’Soul Serenade’’ and “‘Misty’’ are also well
one.

JAZZ

MODERN JAZZ QUARTET—Plastic Dreams.
Atlantic SD1589

For nearly 20 years the Modern Jazz Quar-
tet has brought us some of the most sy-
perb music in jazz history and this LP,
representing a return of the MJQ to At-
lantic, is no letdown. Top jazz entry.

% % % %k

4 STAR
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® Continued from page 40

CLASSICAL Ykiok

THE FOUR SCHUMANN SYMPHONIES—Cleve-
land Orch. (Szell). Odyssey Y3 30844
{Columbia).

KALINNIKOV: SYMPHONY NO. 1 IN G MINOR
—Moscow Philharmonic (Kondrashin). Melo-
diya Angel SR 40173.

TCHAIKOVSKY: SERENADE FOR STRINGS/
MOZART: EINE KLEINE NACHTMUSIK—
Israel Philharmonic (Solti). London Stereo
Treasury STS 15141,

BRUCKNER: SYMPHONY NO. 3 IN D MINOR
—Vienna Philharmonic (8ohm). London
(S 6717.

BRAHMS: VARIATIONS AND FUGUE ON A
THEME BY HANDEL/VARIATIONS ON A
THEME BY PASANINI—Julius Katchen. Lon-
don Stereo Treasury.

THE WORLD OF THE BA LALAIKA—Osipov
Balalaika Orch. Melodiya Angel SR 40171.

ROMANTIC OVERTURES—Vienna Philharmonic
(Mg%hinger). London Stereo Treasury STS

15076.
DUFAY: MUSIC FROM THE COURT OF BUR.
GU?DY—Musica Reservata. Philips 6500

085.
A l.ggg'l' RECITAL—Pascal Roge. London C§

6693.

MASCAGNI: CAVALLERIA RUSTICANA/LEON-
CAVALLO: | PAGLIACCI—HIGHLIGHTS —
Various/Orch, E Coro Di Roma (Varviso)/
Orch. and Chorus of the Accademia Di
Santa Cecilia, Rome (Gardelli). London

05 26203.

RODRIGO: CONCIERTO DE ARANJUEZ/FAN-
TASIA PARA UN GENTILHOMBRE—Yepes/
National Orch. of Spain (Argenta/de
?gll'%%s). London Stereo Treasury STS

SCHUBERT & SCHUMANN LIEDER—Werner
Krenn/Erik Werba. London 0S 26216.

GOSPEL & %A%k

DANNY LEE AND THE CHILDREN OF TRUTH—
One Way. RCA LSP4611.

www.americanradiohistorv.com

New LP/Tape Releases

ARTIST, Title
Config., Label, No., List Price

BRAHMS: VARIATIONS & FUGUE ON A
THEME BY HANDEL/VARIATIONS ON A
THEME BY PAGANINI
Katchen, Julius

(LP) London Stereo Treasury STS15150

D
DUFAY: MUSIC FROM THE COURT OF
BURGUNDY
Musica Reservata

(LP) Philips 6500 085
GILBERT & SULLIVAN: H.M.S. PINAFORE
8‘0Kle Carte Opera Company/Royal Philh.
rch.

(LP) London Phase 4 SPCA12001
HAYDN: COMPLETE SYMPHONIES, vol. 3
Philharmonia Hungarica (Dorati)

(LP) London Stereo Treasury STS 15127/30

K

KALINNIKOV: SYMPHONY NO. 1 in G
Moscow Philh. (Kondrashin)

(LP) Melodiya/Angel

SR40173 ........ 12-420-0117-7. .. .5.98

M

MAHLER: SYMPHONY NO. 2 (RESURRECTION)
New York Philh. (Walter)
(LP) Odyssey
Y230B48 ......... 12.701-0127-3. ...5.98
MOZART ALBUM
Casadesus/Stern/Cleveland Orch./
Columbia Sym. Orch. (Szell)
(LP) Columbia
MG30841 ........ 12-100-2112-7....6.98

0

OGDON: PIANO CONCERTO NO. 1/SHOSTA-
KOVICH: PIANO CONCERTO NO. 2
Ogdon/Royal Philh. (Foster)

{LP) Angel

§36805 . ........ 12-419-0647-7....5.98
O0SIPOV BALALAIKA ORCH.
World of the Balalalka

(LP) Melodiya/Angsl

SRA0I7T ........ 12-420-0116-6....5.98

ARTIST, Title
Config., Label, No., List Price

P
PARTCH: DELUSION OF THE FURY
Ensembie of Unique Instruments (Mitchell)

(LP) Columbia

M230576 ........ 12.100-2104.7 .11.98
REBROFF, IVAN
Christmas With

(LP) Columbia

M30B26 ......... 12-100-2111-6... 5.98
RESPIGHI: FOUNTAINS OF ROME/
PINES OF ROME
Philadelphia Orch. (Ormandy)

(LP) Columbia

M30829 ......... 12-100-2106-9....5.98

S
SATIE/DEBUSSY/RAVEL/FAURE /HONEGGER
Impressionists
London Philh.

(LP) London Phase 4 SPC21062
SCHUMANN: FOUR SYMPHONIES
Cleveland Orch. (Szell)

(LP) Odyssey

Y530844 (3 LPs) ..12.701-0128-4....8.98

T

TCHAIKOVSKY ALBUM
Philadelphia Orch. (Ormandy)

(LP) Columbia M7x30830
TCHAIKOVSKY: PIANO CONCERTOS
Graffman/Philadel;hia Orch. (Ormandy)/
Cleveland Orch. (Szel)

(LP) Columbia

MG30838 (2 LPs) .12-100-2108-1....6.98

v
VLASOV: CONCERTO NO. 1/SAUGUET:
MELODIE CONCERTANTE
Rostropovich/Moscow Radio Orch.
(Rozhdestvensky; Sauguet)

(LP) Melodiya/Angel

SR40180 ........ 12-420-0118-8....5.98

w
WAGNER: DIE MEISTERSINGER
Dresden State Orch. & Opera Chorus/
Leipzig Radio Chorus (Karajan)
..{LP)} Angel
SEL 3776 (5 LPs) .12-419-0648-8...29.98

Hansen’s
2 TOP ROCK BOOKS

ONEBADK FORPRANC ORGAN.NGEN. & GUTAR

Rock Talent

ROCK GIANTS Piano/Vocal
Top Rock Hits From Top

They're all here from Creedence Clearwater Revival and
Chicago to Grand Funk Railroad, the stars and groups
who've made the songs included popular. Contents: Proud
Mary, Lodi, Who'll Stop The Rain, 25 or 6 to 4, Make Me
Smile, Colour My World, My Sweet Lord, What Is Life,
Spinning Wheel, Evil Ways, Me and Bobby McGee, One
Bad Apple, and Melting Pot among others.

K457 . .. . $2.95

HISTORY OF ROCK MUSIC
How It All Began And
Where It's At Now

One of the best collections of rock now in print continues
to be a top seller. Complete with a history of rock, photos
of its most outstanding stars and 94 best rock songs from
the 50s until now. Includes: Heartbreak Hotel, Free,
Mama Liked The Roses, Suspicious Minds, Kansas City,
Up Up And Away, Wake Up Little Susie, Wipe Out,
Dizzy Miss Lizzie, Hi-De-Ho, | Like It Like That, | Wanna
Be Free, Something, Walk Don't Run, for piano/organ/
vocal/guitar.

E39 .......... e e, ce.....5495

HANSEN PUBLICATIONS
1842 West Avenue, Miami Beach, Florida 33139
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Island Artists Limited

Premier Talent Associates
8 Basing Street 888 Seventh Avenue
London W. 11, England New York, New York 10019
01-299-1229 (212) 757-4300
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ROCK TRENDS —
Some of the cur-
rent forces in the
music: Grand Funk
Railroad, John
Lennon, Elton
John, Leon Russell
and the PBeach
Boys.

Rock®

Trend Tad

IS
No Trends

HE QUALITY OF THE
ROCK SCENE TODAY

seems to depend much on the
attitude of whoever is looking
at it. Some professionals who have
been around in rock through its rise to
the dominant contemporary worldwide
popular music via the great days of
Eivis, the Beatles and Bob
Dylan seem to get a mor-
bid satisfaction out of say-
ing that the creative thrust
of the music is dead and
the whole range of product
is nothing but a bore.
However, it's a more valid viewpoint
to say that although rock may not cur-
rently be showing any spectacular peaks

like a ‘‘Strawberry
Fields Forever’'—
which was being
played endlessly
in  hip American
households when
it first arrived as a Beatles single—but
the overall quality of English language
popular music is today on a higher
plateau than ever before. And one of
the most rewarding things about the
state of rock today is that there are
few strict formulas, the LP generation
has been exposed to so many different
kinds of music that it is open-minded
beyond the dreams of earlier composers.

In recent months the charts have
been dominated by Carole King and
James Taylor, no doubt because their
softer rock sounds have such wide
acceptance among the middle of the
road market. But the biggest selling
album during Billboard's last chart
statistics period was by the hard-driving
big band, Chicago.

The past 12 months has seen the
emergence to true superstardom of
Elton John, Rod Stewart, Cat Stevens
and Neil Diamond, all fine talents. And
two of the greatest rock units of all
have made stirring record comebacks
after years of inactivity, the Beach
Boys and the Mamas and the Papas.

Elvis Presley has gotten out of his
campy celluloid prison and is tearing
them up in personal appearances. Not
too long ago, independent albums by
two members of the disbanded Beatles
were No. 3 and 6 on the Billboard
chart. The new music of the Rolling
Stones, the Jefferson Airplane and

most of the other supergroups hasn’t
fallen off in quality from the sounds
that made them famous.

The current interest in pro-Jesus
rock and the growing movement to-
ward a real rock opera theater com-
bined and peaked with ‘‘Jesus Christ
Superstar,” one of the most successful
and most influential albums of the
year. The growth of rock opera through
the Who's “Tommy’’ and “Superstar’
has opened up many important doors
to future development of the music.

A vital point to take into considera-
tion about today's rock scene is that
an entirely new audience has grown
up since the pioneer days of the music.
And although most rock revival concert
packages have done quite well, to a
massive young-teen market the likes of
Buddy Holly and even Janis Joplin are
already dimmed historical figures. This
youthful audience has its own favorites
in rock, a straight-driving tumultuous
sound most popularly exemplified to-
day by groups like Grand Funk Rail-
road. Interestingly, the relatively new
progressive rock establishment of radio
personalities and journalists is extreme-
ly suspicious of the worth of this
kind of music. But certainly, if anyone
should be open-minded about possible
future verdicts of new pop music it
should be the rock establishment—who
all lived through the days when the
first rock records were being laughed
at by outsiders as illiterate noise.

Bubblegum rock music hardly seems
to exist as a specific genre any more,
certainly not in the same way as it did
during the heyday of Buddah Records
many groups. However, a top single
can be by the Partridge Family while
the Osmond Brothers usually have a
record high on the charts. The Jackson
5 have proved that bubblegum audience
appeal doesn’t necessarily invalidate
quality, because at the moment the
Jackson 5 are as vocally exciting as any
other group recording for Motown.

Since we've moved to the subject of
race in rock, it should be said that
although it remains an American dis-
grace that the music of black citizens
is not accepted fully in all markets,
matters have obviously improved great-
ly in recent years and continue to im-
prove. Recently, no less than six of the
top 15 singles on the Billboard Hot
100 Chart were by biack artists.

All in all, it seems self-evident that
rock is going through one of its great-
est periods and anyone willing to open
their ears can hear it for themselves.

~
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JESUS H. CHRIST! ! !

When people used to get mad,
they'd toss out Christ's name in an
emphatic manner. And that was the
only time | recall ever hearing
Christ's name being used in a non-
religious setting.

Today, pop music songwriters
have found that Jesus or Christ are
tangible words to fit into songs. So
Jesus Christ is with us on the AM
and FM dials and the utilization of
his name is indeed a significant musical event—especially since
the usage is in a legitimately pop music vein and its acceptance
on all levels has been shatteringly clear.

So much so that ‘‘Jesus Rock’ the newest of the rock-plus-
something equals a new trend a la folk rock, gospel rock, jazz
rock, country rock, soft rock, rocking rock.

This phenomenon—some people think it shows a liberalism
on the part of radio stations to play songs with Christ's name
which do not trigger off phone calls from angry people charging
the music is sacrilegious has resulted in hit singles, smash
albums, several Broadway productions and touring companies in
many parts of the world.

1t used to be that only classical orchestras
played the ‘‘Messiah.” Not so any more.

Jesus Christ has emerged. He's ‘“‘very heavy'’ with lyricists,
opening up the question of whether his name will be so overused
that it will equal the frequency with which the word ‘‘baby”
appears in many forms of pop music.

‘“Jesus, baby.”” Maybe? Maybe.

We have already heard these examples of Jesus rock lyrics:

From the ‘‘Jesus Christ Superstar’’ Decca LP (lyrics by Tim
Rice, music by Andrew Lloyd Webber, published by Leeds Music
Ltd.):

“Hey JC, JC won't you smile at me?/hey JC, JC you're alright
by me/hey JC, JC, won’t you fight for me?"’'—a crowd making
fun of him.

“So you are the Christ, you're the great Jesus Christ/prove to.

me that you're devine—change my water into wine/that's all you
need to do and I'll know it's all true/c’'mon King of the Jews''—
King Herod deriding Christ.

‘Jesus Christ, Jesus Christ/who are you? what have you
sacrificed?/Jesus Christ Superstar/do you think you're what you
say you are?”’

This worldwidely acclaimed work, called a rock opera by its
authors, has had the most spectacular success and is indeed a
major reason for other people rushing in to add rock rhythms,
gospel choirs, funky guitars, and the ever present ‘‘Jesus’ to
their lyrics.

Last November, when the album was released in America,
Rice and Webber were in Los Angeles. A number of FM stations
played the entire album, which totally delighted the two young
Britishers, who had found their own country’s radio outlets sheep-
lishly staying away from the music. Both feel the time was correct
for a pop work with Christ as the central figure. A Jesus Move-
ment within America’s young ranks has been gaining devotees
across the country, as young people drop out of the drug cuiture
and discover unorthodox religion as their new staff of life.

The work was originally written for a stage play, but Webber
says it fits into the recorded medium because the industry as a
whole has progressed to a point where the companies ‘‘can be a
little more creative’’ in what they do. ‘“Rock also has a new
respectability,” Rice adds. ‘‘“We always thought we'd like to do a
musical on the story of Christ,”” explains Rice, ‘because it's a
great story.

‘Neither of us thought of Christ as a god. And we never
thought we would do it through rock music. We didn’t set out to
make a rock opera; we wanted a contemporary work on Christ's
life (the LP covers the last seven days of his life). But rock has
moved forward into areas similar to where a lot of modern
serious composers are.’

The LP with its melding of contemporary forces is more than
a rock opera. There is the large orchestral works sweeping in
their sound. A rock band wails away. A classical chorus sounds
serious enough. The gals who sing on most of the rock records
in London (where the LP was done) shout out their parts in the
right places.

‘Jesus Christ Superstar” has spawned several single hits:
‘‘Everything's Alright’’ by Yvonne Elliman and ‘| Don’'t Know How
To Love Him'" by Helen Reddy.

Murray Head found “in the early days” (last year) that his
single of ‘‘Jesus Christ Superstar” couldn’'t get off the pulpit.

RN-8

The second time it was released,
however, American radio stations
were a bit more spiritual and they
let the message get through.

There are some musicologists
who trace the start of the present
pop Jesus music movement back
to 1969 when Edwin Hawkins and
his Oakland-based singers recorded
“Oh Happy Day” and a number of
other companies developed their
own large black pop gospel choirs.
That song was the forerunner of
pop songs using Jesus in the lyrics.

Christ represents the Prince of
Peace to kids and kids are definitely
into peace. One reason why the
Jesus songs have gained airplay
and public acceptance is that the
authors have in the main been
young people themselves. Radio pro-
grammers are youthful and their
listeners are youth personified. So
all parties are in the mainstream of
today’s youthful musical culture.

It may even be suggested that if
a Richard Rodgers or Henry Mancini
wrote a Jesus song, it wouldn’t work
because the kids wouldn’t relate.
Randy Newman, on the other hand,
wrote ‘‘He Gives Us All His Love”
for a United Artists film, ‘“Cold Tur-
key,”” and Ed Ames recently made it
his Jesus single on RCA.

Newman, again working one year
ago, does not use the word Christ
specifically. Instead he refers to
“him’”: “If you need someone to
talk to/you can always talk to him/
and if you need someone to lean
on/you can lean on him.” (Unart
Music.)

One of the biggest singles this
year was Ocean’s ‘‘Put Your Hand in
the Hand,”” a song of devotion. Nor-
man Greenbaum’s “Spirit in the
Sky’’ referred to Jesus by name and
was one of the elite early Christ sup-
porting pop hits.

Christ is rising on the charts . . .
he's got a buliet this week. Damna-
tion and all hell didn't break out.
No ministers spoke out on Sunday
to the elders about the use of the
Lord’s name in vein. In truth, the
Lord’s name was probably being

Tim Rice (above) and Andrew Lloyd
Webber (below) who created ‘‘Jesus
Christ Superstar.”
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esus Christ, ﬂre YouHere Again ¢

Rock Meets The
Guy From Above

heard more on transistor radios and on exquisite stereos in living
rooms than in any other place.

Flaying tambourines and shouting hosannas, religious figures
praise the music, extolling the virtue of positive songs lauding
Christ. The Jesus street people with their pamphlets and courte-
ous approaches seem to benefit most from the Christ songs be-
cause the music helps in their own campaigns of trying to evan-
gelize lost souls. So what if some turn on with grass; the majority
seem serious in their decision to bringing young people into the
‘‘Jesus is clean living movement.”

Religion has been the musical inspiration for the Beatles, col-
lectively and for George Harrison. The group’s last single of
“Let It Be” two years ago asked help from Mother Mary. Harri-
son’s “All Things Must Pass’” spawned the hit “My Sweet Lord"”
whose simple choruses depicted a man searching for an im-
mediate contact with God. ‘““My sweet Lord/! really want to see
you/! really want to be with you/! really want to see you Lord,
but it takes so long—my Lord/My sweet Lord: | really want to
know you/! really want to go with you/!l really want to show you
Lord that it won't take long.” (George Harrison).

In the song “Hear Me Lord,” again written by Harrison, he
asks for forgiveness and a new start: “Forgive me Lord/please
those years when | ignored you/forgive them Lord."”

The granddaddy of all the Jesus stories, The Decca ‘‘Super-

Female voices on “Truth of Truths" bible epic
add soul! to the sound.

star’’ extravaganza (which has sold over 3 million copies, inspired
a Broadway show which opened last month, launched a film
version set for next spring and set .off a touring company in the
U.S.) set a precedent by being programmed in its entirety on
many U.S. radio stations.

KMPC in Los Angeles has aired the LP twice, on Thanksgiving
day of last year and on Easter Sunday of this year. Program direc-
tor Russ Barnett acknowledges that Jesus songs were not being
played on radio except on religious shows. Barnett says there was
never any ban against playing songs with Jesus in the lyric. But
there never were any written before in pop music. Swear words,
of course, are taboo, although Barnett says that ‘‘damn’ and
“hell” are seeing a little more light in promotions for films.
Barnett feels major market stations have generally loosened up
the shackies on the kinds of words which may be spoken on the
air. “*It would be a bit slower in coming in a smaller community
because a minister might take exception to a song and make a
complaint to the station manager, who, because of his closeness
to the community, would feel the pressure and take the song off
the air.”

When KMPC first presented ‘‘Jesus Christ Superstar’” there
was a Catholic and Protestant minister in the studio. “They
thought it was great because it communicated with young people,”
Barnett says. “The reaction was overwhelmingly in favor. We felt
we'd get some phone calls from a few dogmatic people, but we
didn’t.”

Would KMPC play all pop rock religious songs? “‘If it got too
hard rock, or if it was critical of the religion, we'd take a look at
it,”” the executive answers. "If it became sacrilegious, we wouldn't
play it.”

Barnett feels the Jesus movement songs are uplifting in a
very contemporary vein ‘‘and with a message to believe in.” The
message is of faith '‘and that’s good and the kids are feeling
that. Anytime we can put musically uplifting things on the air
it’s good. | get a lot of letters from people saying they’'re hearing
so much bad news on the air. Why not good news? That's what
this music is. The religious songs are like positive thinking.”

A number of radio stations obviously feeling the same way
played Oak Records double set, “Truth of Truths”’ several weeks
ago. That package, based on 26 segments of the Bible, follows
the development of man through the crucifixion. Christ is intro-
duced on side four. As many as 90 instruments and 20 singers
are heard, with Jim Backus the voice of God. Ernie Freeman did
all the arrangements for such writers as Vai Stoeklein, Helen and
Kay Lewis, Don Great, Lloyd Schoonmaker, Roger Lanoue and
Alan Henderson. Donnie Brooks is heard as Jesus.

The work is quite adventurous and cost several Texas backers
$1 million in pledges to allow Ruff to complete the idea which he
claims he started working on three years ago.

Val Stoecklein, who used to record for Dot (and thus met
Ruff the producer) shows the advantage of having biblical refer-
ences with which to work. His phrases recall passages or thoughts
so clear to us all: In the ‘“Last Supper”’ (Westwood/Outcaste
Music), Jesus sings: ‘‘This bread is my body/this wine is my
blood/take this from me that all men some day may be free/
tonight is the last time I'll see all my friends together/so let us

Continued on page RN-10
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Are You Ready? THE NEW FOLK

MMS 475 = IWish We'd Atl Been
Ready, Jesus Made Me Higher, People

Got To Be Free, Put Your Hand In The
Hand, etc.

JESUS PEOPLE

CSS 1560 - Best Groups: J. C. Power
Outlet, Harvest Flight, Dove Sounds,
Gentle Persuasion, Morning Star
Gospel Rock Band, Wedgwood, etc.

THE ARMAGEDDON EXPERIENCE
MMS 300 - i've Got The Love, God
Leads A Sheltered Life, Carpenter
Man, O Happy Day, etc.

& i =
Revolutionary Life THE SPECTRUMS
€SS 1547 - Pass It On, Love Is
Surrender, Lonety Voices, Come Unto
Me, Moment Of Truth, | Looked
For Love, etc.

Soul Session At His Place
ARTHUR BLESSITT &
THE ETERNAL RUSH
CSS 1530 « Giory Hatletujah, God's
Love, Soul Session, Tell It To Jesus,
Hell's Angeis & Biack Panthers, etc.

&

Reviva!l THE WEDGWOOD

CSS 1529 - Key To Heaven, No Dark
Valley, Who At My Door, Nobody
Knows, Mighty Fortress, etc.
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The lllusive Dream
THE SOUND FOUNDATION

MRS 2162 + Spirit In The Sky, Jesus
Is A Soul Man, Don't Be A Loser,
Where Has He Gone, etc.

AGAPE (Gospel Hard Rock)
MRS 2170 ¢ Freedom, Happy, Choose,
Rejoice, Believe. etc.

CSS 1544 « Cindy, Come To The Lord,
Man of Galilee, Sold For A Farthing,
Why Isn’t Everybody Singing

Allelu? etc.

(o] CREATIVE SOUNDe
6922 Hollywood Blvd.
Hollywood, Calif. 90028

THANKS!

TO 450 RADIO STATIONS FOR
PROGRAMMING THE NEW CONCEPT
IN PUBLIC SERVICE BROADCASTING

XS

L (2

THE LATEST “HIT”” RECORDS
AND INTERVIEWS WITH THE

ARTISTS—AND IT'S LESS
THAN 5 MINUTES IN LENGTH

kS
O TS AUDIENCE
| 18 BUILDING!
PRODUCED ESPECIALLY FOR
THE TOP-FORTY AND

TO FIND OUT

“WHAT IT'S ALL ABOUT”
AND HOW 450 STATIONS HAVE
FOUND THE ANSWER TO “CREATIVE"
PUBLIC SERVICE BROADCASTING

CONTEMPORARY FORMAT.

WRITE OR CALL:

Bill Huie
TRAV
341 Ponce de Leon Ave. N.E.
Atlanta, Ga. 30308

(404) 875-8921

FOR AUDITION DISC AND DETAILS
Provided free to radio stations by TRAV,
The Television, Radio & Audio-Visual
Agency of the Presbyterian Church in the
United States.

* If you're having trouble keeping up with the YOUTH-ROCK CULTURE, What's it All About is also the name
of a monthly -‘tip-sheet’’ on the subject. Write for a free sample.
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Continued from page RN-8

have this hour/for my time is close at hand/tonight I
wash your feet because I know ! will not be here long/and
this is so you'll love each other after | am gone."”

“Truth of Truths” differs from “Superstar” in that
its material is not hip or very cleverly groovy. It uses a
more traditional and somber word approach to the story-
telling.

Jose Feliciano’'s new RCA single “Come Down Jesus"
takes the tack of asking Christ to get on down here and
see what a mess things are in, 1971 style. Feliciano, the
author, asks Jesus to ‘‘come down and look at what
you'll see.” Such things as ‘‘a lot of concrete where
grass used to be . . . big buildings and electric lights
. . . little children who haven’t had a bite.”

Feliciano lays the world out to be such a sorrowful
place that if Jesus came down and looked at “modern
man . . . you may cancel created by your hand.”’ The
song is included in the new religiously flavored LP “That
the Spirit Needs.”

Johnny Rivers captured the spirit of hope in a
supreme being with his UA single of “Think His Name"
in which "Jesus Christ" is repeated continuously. If
repetition breeds familiarity, Rivers has done an excel-
lent job.

Al Delory is a handsome arranger who made a lot
of money on Capitol with Glen Campbell. On his own as
a pianist he was a modest success. He recently joined
the Jesus movement with the single “Jesus Cristo” fea-
turing wah wah guitars, trumpets, a chorus, a Caribbean
rhythm flavor and Spanish and English praise to the
Lord: “You are the Lord, the Christ and the Savior/You
are the shining light/we come to you the power and the
glory/praying you make things right.” (Belinda Music).

MGM has taken a more legitimate gospel approach
with the single, ‘‘Jesus Is'' by the 2nd Chapter of Acts
(arrangements by ‘“The Holy Ghost'" if you don't mind
and published by Latter Rain Music).

A good lead voice lays down the message about
Christ being the top cat and a gospel piano and chorus
add body: ‘“Jesus is the sweetest name | know/his loving
fills my heart no matter where | go. I'm gonna sing it,
I'm gonna shout it/foh my friend there ain’t no doubt
about it/Jesus is the sweetest name | know.”

The feeling of a cathedral is very strongly evident on
the A&M single entry into Jesus music, “Let Him In”
by the Revival. The sound is big and echoing as the
chorus sings '“There is a stranger at your door/let him
in/please don’t turn him away again/there’s no need to
be alone don’t you see it's Jesus/why keep him waiting/
he’s the light to shine the way for you.” (Great Stone
Foundation Music). The flip side “Take a Lesson From
Jesus” recommends that by seeing Christ’s love for man,
you can find comfort during bad times. ‘‘Jesus is my
friend"” is repeated, repeated, repeated, sometimes with
one line overlapping another.

“Godspell” is the name of a rock musical which has
been playing in New York. A roadshow company has
been booked by Los Angeles Music Center for November
4-December 19. The work is based on the Gospel ac-
cording to St. Matthew, with music and new lyrics by
Stephen Schwartz. The idea was conceived and adapted
by John-Michael Tebelak.

Bell has had the original cast LP and a single by
Holly Sherwood of ‘“Day by Day.” The medley is cleverly
dramatic, slow and then fiery, as she sings: Oh dear
Lord/three things | pray/to see thee more clearly/love
thee more dearly/follow thee more nearly/day by day
by day.” Bongos and a full chorus support her strong
voice as she repeats: ‘‘Oh dear Lord, three things |
pray.”

Paramount found the off-Broadway production of
“The Survival of St. Joan" to its liking, so hence an LP.

Elektra chose to debut Jeanie Greene with an LP
based on religious fervor. Titled ‘““Mary Calted. . . .” the
package includes “Thank God He Came,"” ‘‘Magdalene’s
Medley" ‘‘Peter, Put Away Your Sword,” and “Mighty
Time."”” The medley consists of public domain lines like
“‘Oh how | love Jesus/oh how | love Jesus/oh how |
love Jesus/because he first loved me.” There are also
other songs toasting Christ in more subtle ways. But
“Thank God'' hits it right on the nail. ‘‘Hey, all you sin-
ners, I'm talkin' to you/l want you to listen, because |
am one, too/but there-was a man from Galilee/he died
for you and He died for me.” (Combine Music).

Roulette, which has always been a righteous label,
dressed Tommy James in a white robe, set up several
actors in praise to thee positions and shot the scene for
the cover of James' LP, “Christian of the World.” But
it really doesn't look sanctified; it looks staged.

On the serious side of Jesus, ‘'Hair’" producer
Michael Butier and Red Shepard, an actor who played in
the Los Angeles cast of the play, formed Revelation Rec-
ords, with its first release ‘‘Galt MacDermot's Mass in
F." The work by the composer of ‘‘Hair'" was recorded
at New York's Cathedral Church of St. John the Divine in
May on the occasion of the third anniversary of ‘‘Hair's"’
debut. RCA is distributing the LP.

Revelation and Nemo Productions of Los Angeles
are also working on a rock opera version of Handel's
‘“Messiah,’”” adapted, arranged, orchestrated and con-
ducted by Andrew Belling. A 54-piece orchestra plus
organist James Lewis worked on the project last month.
Belling is a 26-year-old English composer who won the
Frank Sinatra Award for Creativity at UCLA for two con-

Continued on page RN-40
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OneWay To Help

Break A New Act
Is Total Involvement

IT IS THE GENERAL CONSENSUS in the music in-
dustry today that getting a new rock act to the top is
harder than ever before. It takes more than one well-
received single, even more than one or two well-received
albums. Success doesn’t just happen because of talent,
it requires constant work behind the scenes, someone's
business mind taking care of every promotional detail
of an artist's career, month after month while building
to a breakthrough.

For many reasons, the business and promotion side
of rock has gotten as complex and specialized as the
music scene itself. It is no longer possible for the mer-
chandising of rising rock acts to be carried out on an
assembly-line basis.

“In the current ultra-competitive atmosphere in rock
today, the small, specialized and aggressive agency is
flourishing,” says Jerry Hellter of the Heller-Fischel
Agency. Heller formerly headed the rock departments at
the ABC and Chartwell agencies before starting an office
with Don Fischel a year ago.

His concern for the totality of his clients’ careers is
expressed even in the design of the agency’s Sunset
Strip suite. Aside from the reception area, the entire
space consists of a large single room where the desks
all face each other and everybody gets involved in
whatever is going on at the moment.

“l left the big agencies because you have no control
over the quality of the personnel you must work with,”
says Heller. “For example, suppose | made a good deal
to send a client to Chicago but the agency affiliate there
didn’t take care of whatever had to be done on the spot.
It couid louse up the whole gig.”

Heller-Fischel's client roster of about 15 includes
Crosby, Stills, Nash and Young (or whichever combina-
tion of them is currently working), Jose Feliciano, the
Grass Roots, Lee Michaels and the Guess Who. Heller
doesn’t feel he could handie many more than 15.

“You spend most of your effort making things hap-
pen for your newer acts, groups like a Mark/Aimond,”
explains Heller. Airplay lists seem to be getting tighter

and it’s harder to get exposure by appearing on a concert
bill with a top act. You can’t waste these concert shots,
the act that opens the bill should be able to headline
next time around.”

Roy Silver, formerly involved in managing Bill Cosby
with the Campbeli-Silver Corp. and a partner with Cosby
and Campbell in the ill-fated Tetragrammaton label, is
now merchandising music through his own production
company, Blue Peacock. This company delivers masters
for five artists distributed by major labels.

Blue Peacock’s biggest success in its year of exis-
tence has been Fanny, the all-girl group on Warner Bros.
whose second album, ‘‘Charity Ball,” has made the
charts. “This is the hardest period in 10 years to make
a star happen,” says Silver. “It takes constant grueling
work, literally seven days a week and 16 hours a day.
Management's hardest chore is to turn on the act’s
own record company and booking agency. | never try
to make my master plan for promoting an artist accord-
ing to some pre-set image. It's a matter of getting
bookings where they’ll do well and then spreading the
word around.”

Roy Silver feels that only a major label has the re-
sources to deal with the record distribution system and
back an artist for the long haul necessary to establish
acts today. ‘‘The first album is the act’s ticket of admis-
sion but you can't expect to make any money with it,"
he notes. ‘“The second album is always better and it puts
the artist into the game. it's only the third album that
shows whether the artist can stay in the major leagues.”

Top producer Richard Perry, who has specialized in
bringing singers as diverse as Barbra Streisand and Tiny
Tim into the contemporary rock mainstream, is in the
final stages of setting up his own independent production
company.

‘‘The reason | feel it's necessary for me to work as an
independent is that today you must be involved with all
levels of an artist's career to make it happen,” says
Perry. “I’ve just seen too many fine, artistic recordings
go to oblivion because there was no single person making

The successful rock manager today is a jack of all trades.

sure that everything got pushed in the correct way. And
I've also seen how you can get better resuits when you're
working with a cohesive unit of friends.”

The first artists signed to Perry's new unit are Bobby
Hatfield, one of the original Righteous Brothers with Bill
Medley, and a group called Bones, which has been to-
gether under various titles for eight years. “l really want
my own studio, with a great engineer and a tight group
of musicians,” Perry says. ‘‘That’s all it took to start ma-
jor labels like Cameo or Stax or even—I| might as well
say it—Motown.”

James Taylor is currently playing big halls with a
one-man show and his management is almost equally a
one-man show. Slight, redhaired Peter Asher—who made
his own share of hits with Peter and Gordon—is Taylor’s
manager, publisher, recording producer and in effect his
booking agent since Taylor has no agency tie-up. And
Asher also promoted Taylor's sold-out concerts at Madi-
son Square Garden and Hollywood Bowl through his
office.

“l don't do it all myself for a power trip, but to make
sure everything gets done right,”” Asher says. ‘‘Most of
the managers we had with Peter and Gordon were very
good at setting up deals from their offices. But they
weren't much help in negotiating salaries with the back-up
band and then rehearsing them, with checking out the
sound system and the lights and the travel arrangements
and accommodations. | feel that all these things should
be the responsibility of management, not the artist.”

Peter Asher Management has a staff of three and
only one other client, Peter's other favorite Taylor, Sister
Kate. But Asher works with Associated Booking at this
phrase in Kate Taylor's career. “They must seek out the
right gigs to give Kate her best exposure,” he says. “But
with a star as big as James is now, it's just a matter of
deciding when and where he wants to play and phoning
whoever runs the hail, or accepting any of the offers
coming in that seem right.”

So no matter what the individual business style is,
the word for what's needed in building rock acts today
is Total Involvement!
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IN GENERAL, THE ENCOUNTERS BETWEEN TELE-
VISION AND ROCK MUSIC HAVE ALWAYS BEEN ON
THE DISAPPOINTING SIDE. The sound that comes
through the home set manages to be both thin and
muddy at the same time. The rock performers generally
seem simultaneously stiff and nervous, if not obviously
lip-synching. And the overall effect of most TV rock is a
pale and flattened shadow of what the music is really
like on record or in live performance.

There is probably no one better qualified to explain
the reasons for this sad situation than Steve Binder. He
is in his early 30's and has important credits in both
television and the record business. Binder was producer-
director of what are widely regarded as the best rock
series and the best rock special to come out of American
TV—"Hullabaloo” and the ‘‘Elvis Presley Special.”

He was involved in TV partnerships with top-flight
record producers Bones Howe and Phil Spector. But
because of the resistance he met in getting new musical
ideas into television, Binder shifted his base of operations
more directly into the record business. When the Talent
Associates TV-firm complex decided to start the TA
label, Binder was put at the helm.

More recently he founded Binder-Porter Productions
with former Australian recording star Robie Porter and is
specializing in getting U.S. record deals for Australia’s
best pop artists. However, he still works regularly in TV
assignments and can talk about what exactly goes on
behind the scenes to make most rock music on TV come
across so poorly.

“What you have in American television 1s the paradox
that although it's the greatest mass medium, it's not
controlled by the public,” he says. *It's controlled by a
very few programming executives who have to think first
of their sponsors under the rules of the game. Now these
people are not minority oriented at all, but to them the
million people who buy a gold record are just another
minority. These programmers and their executive staffs
are usually of an older generation that really doesn’t
want to tune in on what's happening aesthetically in con-
temporary popular music. Rock is not to their own taste
and they tend to think of rock attractions simply as a
gimmick you use to get some more viewers.

“So much for theory. Now to get very specific, | can
give you the example of the 1968 ‘Elvis Presley Special,’
which pretty well sums up all the hassles you have to
go through to get rock on the air honestly. Col. Parker
had made one of his hard-nosed deals with NBC, and
according to the contract, Elvis was supposed to sing 20
Christmas songs and not do any talking at all.

“The network assigned a house producer-director
who had done a good job last season on Jerry Lewis and
Phyllis Diller shows. He recognized that he wasn't getting
through to Elvis in the planning stages and asked me to

come in and do the show, with him staying on as execu-
tive producer.

“l had a conference with Elvis alone and decided |
would take on the show if they would junk the concept of
all Christmas songs and no talking . . . and if the music
was supervised by Bones Howe. After Elvis came to agree
with my argument that this original concept would kill his
career forever, we were given the go-ahead.

“We immediately went into a battle with NBC over

Comes Out Poorl
TheWro

our insistence on recording
the music at an 8-track stu-
dio and using session
musicians. Naturally they
wanted us to use their staff orchestra and their facilities,
which is a one-track mono system because that’s all you
need to get sound good enough for home TV.

“Then Col. Parker brought in the list of songs we were
supposed to choose from, which were all published by
Elvis' companies. Parker said Bones and | were fired,
when we mentioned the possibility of a soundtrack album
for the show. We never got any producer royalties for
the album, as a matter of fact, and it was a gold record,
of course.

“The sponsor, Singer Sewing Machines, had bought
the Elvis special as part of a list of shows they were
putting on. They wanted the show to be watched by
ladies who buy sewing machines, and they figured the
best way to do this was give them Elvis with his hair
slicked back and dressed in tailored suits. Everybody who
reviewed the show agreed that the best part was Elvis
just sitting around in a leather jacket, kidding with a
bunch of old friends and singing. We had shot a couple
of hours of this and it was great stuff. We wanted to do
the whole show this way, but the sponsor wouldn’t
have any.

‘“Then there was the big flap over one sequence we
had of Elvis singing in a very abstract, cartoon-like set
of a whorehouse, which was supposed to make a subtly
comment about one funky background that country-
rock music came out of. The sequence was censored out,
with a lot of publicity involved. Yet on the same network,
Dean Martin does the raunchiest jokes you can image
week after week."

Steve Binder produced and directed the first 13
segments of ‘“‘Hullabaloo,” leaving because the network
wanted to continue going strictly by the format he had
developed. The show ran for two seasons. “My main

Continued on page RN-30
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A Movieland Challenge: Find The Right
Formula For The Contemporary Artist

OLLYWOOD MOVIE-MAKERS
ARE STILL SEARCHING for
reusable formulas of get-
ting rock music into films
that sell. They still don't
have a sure-fire answer, but
in 1971 the experiments
were getting much more in-
terestingly creative.

With the success of
"‘Woodstock,” the rock con-
cert film with fancy optical
effects, became a genre that
could stand on its own.
It's true that the Woodstock
festival and film came sev-
eral years after the wonder-
ful Monterey Pop Festival and its film. But the Eastern
media monopolies apparently couldn’t seriously recog-
nize the importance of the rock festivals until it hap-
pened massively outside California.

The problem with the concert film genre then be-
came to find new ways to organize and merchandise
each successive movie. All the flashy camera angles
and multiscreen effects had already been seen in ‘‘Mon-
terey Pop'’ and ‘‘Woodstock."

‘“‘Mad Dogs and Englishmen’’ followed one currently
super-hot star, Joe Cocker, on tour and did well at the
box office. ‘“Gimme Shelter,”” the film of the Rolling
Stones’ last U.S. tour, might have already reached an
over-saturated audience if it wasn't for the unhappy
notoriety of the murder in the audience at the Altamont
concert.

An interesting factor about rock concert films is that
they keep playing endlessly at rerun theaters in large
cities and college towns. Even the five-year-old pioneer
documentary of Bob Dylan’s England tour, “Don’'t Look
Back,” is still being shown regularly on this circuit, as
are even more obscure films such as the “TAMI Show,”
Steve Binder's Teen Age Music International concert
anthology film.

At this date, it seems as if the rock concert film
can still work if it has a strong enough selling point to
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Tina Turner and Kris Kristofferson both appear in con-
temporary films.

organize around. This can be seen in the varied success
of two recent concert-style movies.

Warner Bros. ‘‘Medicine Ball Caravan' was certainly
a pleasant enough film. Based on the gimmick of recruit-
ing a bus caravan of hippies to travel across the U.S. via
the scenic route, it had many lyrical moments displaying
what could be if the counter-culture ethos really did
work. And the movie’s finale, in which the hippie caravan
comes up against a bunch of college radicals crying that
the whole thing is a rip-off, treats this difficult issue un-
flinchingly.

However, the film hasn't done very well at the box
office because the music segments—though mostly quite
good—do not feature stars of the magnitude that young
film audiences would go out of their way to see on the
screen. B.B. King, Doug Kershaw, Alice Cooper, Sal Val-
entino and Stoneground simply aren’t big enough rock
names to fill the house for this kind of film.

On the other hand, ““Soul to Soul” has been doing
very well in the theaters and looks as if it may be rival-

www americanradiohistorv com

ing "“Shaft’’ and ‘‘Sweet Sweetback'' as the major black-
oriented box-office draw of the year. “‘Soul to Soul'" fol-
lows an all-star plane-load of black American artists as
they give a massive outdoors concert in a spectacular
oceanside stadium in Ghana, Africa.

“Soul’ is a good film, strictly as a film, with some
very intriguing segments of the American blacks sightsee-
ing in today’s Africa and encountering scenes of the Af-
rican life so responsible for the arts and culture of black
U.S.A. But obviously “'Scul to Soul"' is drawing the crowds
because it features exciting concert sets by |lke & Tina
Turner, Wilson Pickett, Santana with Willie Bobo, Roberta
Flack, the Les McCann-Eddie Harris group, the Staple
Singers and the Voices of East Harlem.

With a film of the Bangla Desh Benefit Concerts at
Madison Square Garden in the works, featuring George
Harrison, Ringo Starr, Bob Dylan, Leon Russell, Ravi
Shankar, etc., next year should be a good one for the
rock concert film.

Mention should also be made of another new trend
in Hollywood's rock filming—the casting of rock stars in
major straight acting roles serious in youth films. ““Two
Lane Blacktop’' with James Taylor and Beach Boy Den-
nis Wilson as a drag-racing driver and mechanic, hasn’t
exactly been a blockbuster, but it certainly can’'t be light-
ly dismissed as ar utter failure and neither can the debut
performances of Taylor and Wilson.

The yet-unreleased ‘‘Silver-Tongued Devil,”" starring
Kris Kristofferson as a marijuana dealer trying vainly to
go straight and featuring Kristofferson's current album
on the soundtrack, is more of straightforward suspense
thritler. However, the singer turns in an interesting, low-
key performance and some of the behind-the-scenes mu-
sic industry sequences, featuring Sir Douglas Sahm as a
hopped-up bubblegum idol surrounded by oily hangers-on,
are among the best moments ever filmed of this scene.

The motion picture industry, with its potential for
stereo sound, its capability of providing directional sound
effects and its wide, wide screen, offers the pop musician
a new ““home.” Yet there remains a broad chasm be-
tween the music industry and filmland. Such firms as
CBS and ABC, which own record companies also own
film production units. Perhaps there is hope . . .
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By Ian Dove

THEY ALSO SERVE WHO ONLY
LIFT AND HANDLE . . .

Behind every successful rock group,
there is the problem of transportation
and with the advent of electronic so-
phistication—the amps race for bigger
and better wattage with no ‘‘Strategic
Amps Limitation Talks' in view—the
job gets harder, the problems more
complicated. Transport is no longer a
question of putting your instrument in
its case, handing it to the bandboy who
stacks it in the bus and everybody goes
off singing ‘““Tuxedo Junction.”

Transport is now at a stage where
the road manager is rightly a member
of the group. He may lift amps, but he
also cuts airport red tape. He may
stack a drum kit but he also works a
sound board.

Joel Cohen of the Reb Foster Agency
supervises getting Three Dog Night
around the country on time and fully
equipped. He says that transport costs
now limit the group to only working at
weekends generally. ‘‘Because of the
prohibitive cost of transporting the
group and equipment, the money that
you can make during the week doesn’t
cover the cost—it pays only to work
weekends.’’

Three Dog Night has around 28,000
Ibs. of gear. With this, says Cohen,
goes two equipment managers—Dennis
Albro is the expert with red tape at air-
ports and makes sure the equipment,
ahead of time, is at the airport and on
the plane. Lee Carlton works with Albro
as his helper but when they arrive at
the auditorium or stadium the positions
are reversed because Carlton knows
the sound equipment. Overall and re-
porting to Cohen is Bob Tomaso, the
group’s road manager.

Says Cohen: “It's a team that has
been working together long enough to
know every passenger representative at
the airlines by their first names.””

The road team is required by the
Foster Agency to do a pre-gig check-
list three weeks before an engagement.

Three Dog Night travels with be-
tween 70-80 grips that inciude per-
sonal amplifiers, instruments and per-
sonal gear for the 10 person party—
seven group members and three in the
road team. ‘“There's also a full work-
shop of tools because 90 percent of
any breakdowns occur on stage,” says
Cohen. “We had so much hassle in the
initial stages of Three Dog's career
that we built special cases for all the
gear—there's no way to damage them
in transit.”

Average cost to transport the gear
runs between $250-$350 per concert.

Setting up takes an hour to an hour
and one-half and involves around 25
pieces of equipment. It is required at
the venue not later than 3 p.m. for an
evening concert.

Although moving Three Dog Night
across the country (a recent set of
concerts involved leaving Los Angeles,
their headquarters, at the weekend,
flying to Kansas City, on to Wichita
and then back to California on the
Monday) nowadays, has a minimum of
upset, Cohen can recall the time when
it wasn't always so.

“There was a time when the group
was in Chicago, the equipment in New
York and the luggage still hadn't left
Los Angeles. We've had on occasions
to use another group's equipment or
open up a music store on a Sunday
to hire some—at increased rates natu-
rally. But we've never missed a gig,
maybe been an hour, or 30 minutes
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late, but never
Cohen.

missed one,’”” says

Part of the contract with the pro-
moter dictates that kind of lighting that
should be available. Sound systems are
supplied to the auditorium by one of
three firms used by the group.

Now Three Dog Night always travel
by jet and they are big enough to merit
certain VIP facilities, such as a limou-
sine pulled directly on to the tarmac.

The high price of transportation is
seen through a set of figures provided
by Cohen for a proposed tour by the
U.K. Afro-rock group Osibisa. The tour
was finally postponed by the group’s
British agency because the cost was so
high . . . an unhappy confl