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Heaviest B'way
Season Looms

By PAUL ACKERMAN

NEW YORK—Chappell & Co,,
Inc., is going into the fall and win-
ter theater season with the heaviest
schedule of Broadway musical
scores in its history.

The range of music encompassed
is extremely broad, covering both
the contemporary and standard
fields. The schedule, as structured
by Bob Baumgart, head of Chap-
pell’s music department under the
supervision of vice-president and
general manager Norman Weiser,
includes music by several of the
writers of *“Hair,” namely, Galt
McDermot and James Rado, as
well as music by such great stand-
ard composers as Lerner and
Loewe, Jules Styne, Comden and
Green and more.

Already running on Broadway
with Chappell music are “Two
Gentlemen of Verona,” with mu-
sic by John Guare and Mc-
Dermot, “Sugar,” written by Bob
Merrill and Styne, “Joan,” by
Al Carmines and “Funny Thing

Check Proves
FIND's Values

LOS ANGELES—FIND Service
International, national order service
of record and tape retailers and a
subsidiary of Billboard Publica-
tions, Inc., is proving successful
with dealers and mass users as a
prime source for special orders and
as a rapid and convenient method
for obtaining software.

In a national survey of retailer
and rackjobber FIND subscribers
they cited the prompt filling of
special orders, customer loyalty as
a result of this fill, the knowledge
that a special network exists for
special record and tape orders and
the establishment of a retail com-
munication line as the major rea-

(Continued on page 58)

West Canada
Starts Assn.

By RITCHIE YORKE

VANCOUVER —In an effort
designed to overcome their alleged
neglected status in the Canadian
music industry, Western Canadian
record makers have formed a
breakaway trade body.

Based in Vancouver, the organi-
zation is to be known as the West-
ern Canadian Recorded Music
Association. Newly appointed
spokesman for WCRMA, John
Rodney of Rada Record Pressings,
stated that the reasons for forming
such an association are to combat
the problem of recognition of their

(Continued on page 45)

Happened on the Way to the Fo-
rum” by Steve Sondheim.
Upcoming are the following:
“Booth Is Back in Town,” sched-
uled to open early in 1973 with
words and music by Gretchen Cry-
er and Arthur Rubinstein, pro-
duced by Richard Fields; “Dream
Engine,” by Jim Steinman, to open
late in 1972, produced by Joseph
(Continued on page 4)

FCC Requires
Discrete Okay

By MILDRED HALL

WASHINGTON — The Federal
Communications Commission has
made it official that all discrete,
4-channel broadcasting of quadra-
sonic sound will require authori-
zation, and has rejected the claim
by Pacific FM’s San Francisco
station KIOI-FM, that the Dorren-
quadraplex system is compatible
with present rules for 2-channel
stereo transmission.

At the same time, the FCC said
that the matrix-type 4-channel sys-
tems which it terms “psuedo en-
hancement devices” come within
the commission’s present stereo
transmission standards, and do not
need specific authorization.

This warning does not alter pros-
pects for commission rule-making
to set up standards for discrete,
4-channel broadcasting eventually.
Current studies are underway by

(Continued on page 17)

Filmusic Now More
Important: Bogart

By SAM SUTHERLAND

NEW YORK—As the volume of
product and the tightening of play-
lists continue to challenge exposure
for new product, original music for
motion pictures will become in-
creasingly important as an avenue
of exposure, according to Neil
Bogart, Buddah Records’ co-presi-
dent.

Bogart was discussing the im-
pact of Curtis Mayfield’s sound-
track for “Super Fly,” an album
which, Bogart noted, has shown
the most immediate impact of any
album in Buddah’s history. Bogart
estimated that 212,000 albums had
moved since the release date 10
days earlier, with 41,000 pieces
accounted for in the New York
area alone.

Bogart attributed that perform-
ance to the audience’s awareness
of the artist and the music’s im-

(Continued on page 58)

NATRA Dir.
Sees Rosier
Days Ahead

By EARL PAIGE

PHILADELPHIA—National As-
sociztion of Television & Radio
Announcers (NATRA) executive
director Lucky Cordell predicted
last year that the struggling organ-
ization would be self-sufficient by
1973. Looking forward to this
week’s national convention starting
Wednesday (16) here at the Mar-
riott, he said the prediction still
holds. NATRA, under Cordell’s
directorship for three years now,
has for the first time no outstand-
ing debts and will not have to bor-
row money to put on this con-
vention. But Cordell said this
would not have been possible with-
out the sacrifice of four members
here who spearheaded a fund-rais-

(Continued on page 14)
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Justice Dept. to
Combat Piracy

WASHINGTON — The Justice
Department’s Criminal Division is
tooling up for “vigorous prosecu-
tion” of record pirates who are
bootlegging records made after
Feb. 15, 1972, in violation of the
new federal anti-piracy law. Action
as a result of investigations could
be as imminent as within a matter
of a week or more, according to
John Murphy, chief of the admin-
istrative regulations’ section of the
division.

The department investigation has
concentrated on the big producers
of a “substantial” amount of piracy
against recordings that have fed-
eral protection. These prosecutions
will originate from the justice de-
partment itself. The investigations
will also cover “willfull” violation
of the law by retailers, when they
can be proven to know that the
product bought was manufactured

in violation of federal law. The
illegal duplicators are in full swing,
the department has learned, and
are in the market now with plenty
of post-February 15 product.
Murphy, who was visited by
RIAA President Stanley Gortikov
on a recent trip to Washington,
noted that the department could
not feasibly go after violators un-
der the old copyright law because
it did not protect the records them-
selves. The compulsory licensing
of copyrighted music was insuffi-
cient basis on which the depart-
ment itself could instigate attack
against piracy of the older uncopy-
righted recordings. Also, there are
literally tens of thousands of cases
of violations, and the department
“cannot clutter up the Federal
courts” with a multitude of small
copyright violations—therefore, the
(Continued on page 58)

MCA to Pan for TV Catalog Gold

LOS ANGELES—A new special
markets division established last
week at MCA Records by Presi-
dent Mike Maitland may prove to
be a2 boon for record dealers. Bob
Dempster, previously with Capitol
Records for six years as head of
their special markets operation, is
head of the division. He said last
week that catalog product may
prove to be the perfect method of
establishing @ new artist. The
theory, he said, is that you can
make an artist a household name
before he ever has a record re-
leased.

The methodology, of course, is
the medium of television, where

By CLAUDE HALL

hundreds of thousands of repack-
ages of catalog product are being
sold. MCA’s new division will
work initially through one of the
established special market houses,
such as the Columbia Records spe-
cial products division; Dynamic,
the Morris Levy operation or Plan-
tation House. MCA will offer one
or more of these houses a complete
package, including the complete
LP or LP’s and TV commercial.
The label has been operating with-
out a special markets division since
moving to the West Coast.

“But I can see no reason that
this type of package we developed
can’t be used to launch a new

Los Angeles, CA 90069.

2 p.m. on Thursday, Aug. 17.

REGISTRATIONS

The Fifth
Annual Radio

Programming
Forum

are still pouring in.
If you haven’t registered yet, you still may reg-
ister by sending $135 to: Radio Programming
Forum, Billboard Magazine, 9000 Sunset Blvd.,

LAST MINUTE REGISTRATIONS

Will be accepted at the Forum registration desk
in the Century Plaza Hotel, Los Angeles, until

artist,” Dempster said. ‘“For ex-
ample, Alan Parker. We've just
released an album by him. With
an act like this, we might use some
of his material . . . or have him
even do the TV commercial. Nor-
mally, TV is just too expensive.
But, by using an artist, such as
this, in the package, our division
can become even more than just a
division to merchandise catalog
product.” And, when that LP by
the artist gets on the dealer’s
shelves, he has a ready-made cus-
tomer demand.
The first major effort, will be
marketing the MCA catalog.
(Continued on page 58)

OldiesShowTees
GOP Convention

By NAT FREEDLAND

MIAMI—A rock oldies show will be the first official
event of the 1972 Republican convention here Sunday
(20). The free dinner concert is being presented by the
GOP for some 3,000 members of the Young Voters for
the President Committee who have paid their own way
to work at the convention.

Starring in the oldies bill are Frankie Avalon, Cornell
Gunter and the Coasters, Gary “U.S.” Bonds, the Five
Satins, Danny and the Juniors and Bobby Lewis, all
appearing without pay. Master of ceremonies is Tom
Campbell, a top San Francisco area disk jockey now
broadcasting for KNEW and the Armed Forces Radio-
Television Service. Campbell also co-produced the event
with Dave Zaan of Banner Talent Associates. Banner
and Campbell have teamed for a successful series of
California oldies concerts this spring.

The convention oldies show will be hosted by Sen.
Bill Brock (R-Tenn.), chairman of the Congressional Ad-
visory Committee to the Young Voters for the President.
High level Republican administration officials are ex-

(Continued on page 4)
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General News

in the action.

York State Bar Association.”

RULE EASTMAN CAN'T
REPRESENT FUNK IN CASE

NEW YORK—The State Supreme Court here has granted a
motion to disqualify John L. Eastman, and the law firm of
Eastman & Eastman from appearing as lawyers for members
of the Grand Funk Railroad rock group.

The decision was handed down by Judge Wilfred A. Walte-
made, who pointed out that in view of the charges leveled against
the attorneys in the complaint, they ought to be called as witnesses

He added, “No mitigating circumstances have been presented
which would warrant any deviation from the disciplinary rule of
The Code of Professional Responsibility adopted by the New

The action was brought by Terry Knight, ex-manager of
Grand Funk, and grew out of a number of multi-million-dollar
lawsuits between Knight and the group.

Motown Revue Resumes

LOS ANGELES — Soul music
gets a shot in the arm this fall,
when Motown/Tamla resumes its
powerful Motown Revue touring

O'SULLIVAN'S
NATIONAL HIT

LOS ANGELES—In the first
such instance since the Beatles,
a single, “Alone Again (Natu-
rally)” by Gilbert O’Sullivan on
MAM Records (London) is
sweeping the peak of major
market Top 40 station playlists
as well as holding down the
No. 1| spot on Billboard’s Hot
100 Chart for the third week
in a row. This week, the record
is No. 1 on the two key Top 40
stations in New York, Chicago,
Philadelphia, Detroit, San Fran-
cisco, Milwaukee, Miami, and
Houston, and No. 1 on at least
one of the key Top 40 stations
checked by the Billboard in
such markets as Los Angeles
(KHJ), Pittsburgh, the Dallas-
Fort Worth area, Atlanta, the
Memphis-Nashville area, Provi-
dence, Portland, Oklahoma
City, Indianapolis, Hartford,
Denver, Charlotte, Buffalo,
Dayton, and Salt Lake City.
Only in one of the markets
checked by the Billboard each
week was the record as low as
No. 10—Seattle, where it had
peaked on both major Top 40
stations in weeks past. Among
the stations checked by the
Billboard, the record reached
No. 1 status first in New Or-
leans.

nationally. The package would in-
clude major stars from the Gordy
family of labels, with supporting
acts being novice artists from the
labels.

It is understood that American
Talent Intl,, New York and Los
Angeles, will probably be booking
the itineraries. Negotiations for the
tour is taking place between ATI’s
Sol Saffian and E.G. Abner III of
the label’s management wing.

The tours were a major factor in
establishing Gordy acts nationally
with white audiences and broke the
auditorium-arena barrier for black
packages in many areas when the
label started them about eight
years ago.

Farrell Org.—
London Office

NEW YORK-—The Wes Farrell
Organization will open music pro-
duction and publishing offices in
London. Operations will begin
later this year, according to pres-
ident Wes Farrell.

He said that, “We have decided
to open our own English opera-
tions because we want to seek
important ties with British pub-
lishers and producers who have
been overlooked by the American
market.” Presently, negotiations
are under way with several top
executives to head the London op-
erations.

Farrell Organization, over the
past two years, has sold, through
its products and publishing opera-
tions, approximately 50 million
records, Farrell claims.

Greater ‘45’ Action Shown
In Jukebox Strip Survey

By EARL PAIGE

CHICAGO—A study of jukebox
title strip print orders for the first
six months of ’72 shows a 13.7
percent increase in the number of
singles, which is reflected in the
increased number of releases by
the top 20 chart-action labels in
Billboard’s recent midyear analy-
sis. Paradoxically there are still few
singles by top-selling LP artists.

Thus, juk ebox programmers
have more product to examine but
are increasingly frustrated because
album artists receiving airplay ex-
posure via cuts from 12-in. LP’s
do not have singles available.

Yet another paradox of the cur-
rent singles scene is the continuing

More Late News
See Page 58

Billboard is published weekly by Billboard Publications, Inc., 165 W. 46th St., New York,
paid at New York, N. Y

long chart life of “Hot 100” prod-
uct despite the surge in the num-
ber of singles. “Layla,” which

(Continued on page 40)

Skin Transfers
For RCA
Bowie Promo

NEW YORK—RCA Records, as
part of a promotion campaign for
David Bowie’s “The Rise and Fall
of Ziggy Stardust and the Spiders
From Mars,” is distributing skin
transfers depicting characters from
the LP.

Bowie is scheduled to begin his
first U.S. tour in Cleveland. Ohio
Sept. 22, with appearances fol-
lowing in Memphis, New York,
Washington, D.C., Chicago, Santa
Monica, Boston and Detroit.

AUGUST 19, 1972, BILLBOARD

50,000 WATTSTAX Ducats Sold

LOS ANGELES—WATTSTAX-
72. the six-hour soul all-star benefit
set for Sunday (20) at the Me-
morial Coliseum here, has sold
half its available 100,000 tickets in
14 days and at press time looks
like a complete sellout. Coliseum
officials told Stax representatives

By NAT FREEDLAND

that the huge football facility has
never seen tickets for any event
move so fast.

‘Any strong record label could
do something like this to support
their community,” said Larry Shaw,
Stax vice president. “We hope
that WATTSTAX-72 will be a

Lasker Harkens Back to Decca
Days for Cashman & West

LOS ANGELES — Jay Lasker,
president of ABC/Dunhill, let his
Decca experience pay off when he
released an unusual 10-inch pro-
motional LP this week.

One side of the LP is the full
“Manhattan Tower” by Gordon
Jenkins, released by Decca in
1945, the year Lasker joined the
sales department of Decca, assist-
ing now-retired Syd Goldberg, who
was then sales manager.

Lasker decided to couple the
Jenkins LP, which he described to

the labels’ national convention
here last week as the “first con-
cept album,” with a long selection
from the newly-released Terry
Cashman & T. P. West album, “A
Song Or Two.” Lasker, in the liner
notes on the radio promo LP, notes
that Cashman & West have an up-
dated musical perspective in their
“American City Suite,” which is
the coupling.

Lasker worked out rights to use
the Jenkins’ recording with Joe
Sutton of MCA. LP is being sent
to 5,000 radio stations.

Stereco Dimension Preps
Nostalgia Prepack Promo

NEW YORK—Stereo Dimension
Records has prepared a “nostalgia
prepack” for an August-September
promotion. Three albums are in-
volved — Orson Welles' “War Of
The Worlds,” “Golden Age of
Comedy” and “The Years To Re-
member, Those Great Moments In
Radio.”

The reduced price prepack con-
tains five of these sets, plus a spe-
cial browser box divider card. Ad-
ditionally the label is offering a
10 percent discount “over and
above the normal deals,” said
Stereo Dimension president, Loren
Becker.

The albums sell individually at
$5.98 and the Welles’ radio pack-
age has been reduced for the pro-
motion from $6.98 to $5.98.

Fox Agency
Class Action

NEW YORK-—The Harry Fox
Agency, in a class action against
Sound 8 Sales Inc., Sam Beberman,
Leonard Haberman, Great Sound
Inc., Gary Smoliak and Burt Sup-
plee, doing business as 7-HI Rexall
Drug, has filed suit in U.S. District
Court for the District of Minne-
sota. Third Division, for copyright
infringement against the licensing
rights of mechanical reproduction
in their respective copyrighted mu-
sical compositions, and the collec-
tion of accrued royalties.

According to the complaint, the
defendants entered into “a plan and
conspiracy to deprive the ‘Class
Plaintiffs’ of rights in the respective
copyrighted musical compositions
of which plaintiffs are the copy-
right proprietors.”

It is charged that “defendants
... In concert with numerous other
individuals, joined a syndicate to
engage exclusively in the manufac-
ture and sale of bootleg recordings
in the form of tape cartridges. The
syndicate systematically appropri-
ates the most outstanding re-
cordings, by the most renowned
artists, of the currently most popu-
lar musical compositions and ex-
tensively reproduces or duplicates
such recordings in the form of tape
cartridges.”

To elude detection and with
the design of evading civil and
criminal prosecution therefore, de-
fendants . . . established in Minne-
sota, a highly clandestine operation

(Continued on page 58)

Becker stated that the “Golden
Age” album, released in April had
already sold over 50,000, the
Welles’ package in three years was
over 100,000 and the “Years To
Remember” albums as single al-
bums had also reached this fig-
ure.

Stereo Dimension also provides
ad veloxes and display material
with the promotion.

Oct. 31 marks the 34th anni-
versary of the “War Of The
Worlds” broadcast and, as a pro-
motion aid, the label gives rights
to rebroadcast it to various mar-
kets. “We get a lot of requests for
it at this time of year and plan to
move more extensively into this
operation because we find it pays
off,” said Becker.

model for other companies to put
forth similar events. This sort of
all-star benefit is not so humanitar-
ian as to be entirely without profit.
And it’s a rare opportunity that
lets you do something corporately
valuable without being guilty of
exploitation.”

All tickets to WATTSTAX-72
are priced at $1. The entire
$100.000 potential gross will go
to the Martin Luther King Hospi-
tal in Watts, the Sickle Cell Ane-
mia Foundation and the Watts
Summer Festival. Stax is providing
the artists and promotion costs
while the Schlitz Brewing Co.
underwrites the stadium rental. Pro-
duction costs for the concert may
run $250.000. according to Shaw.

“Sure. Stax could easilv have
just given the Watts Festival
$100.000.” Shaw said. “But this
way we have a prototype for some-
thing that can be done by many
other record companies in many
other cities. and it involves the
community rather than being a
handout. A successful all-star con-
cert like this also focuses pride on
a community image.”

WATTSTAX-72 will be recorded
in its entirety by Stax and will
be filmed as a theatrical feature by
Wolper Productions. the documen-
tary specialists, with Stax executive
vice president Al Bell as co-pro-
ducer.

Aids Black Firms

Wherever possible. black busi-
nesses are being hired to nrovide
the service for the show. Stadium
security will be provided by three
black organizations; the Watts Fes-
tival. Sons of Watts and the Watts
Rancers.

WATTSTAX-72  stars  Tsaac
Haves and the Staple Sincers. as
well as everv available artist on
the label. “The T..A. Hilton will in
effect be housing a Stax conven-
tion all week.” said Shaw.

The show is scheduled to run
3-9 p.m. with a permanent am-
plification setup to cut between-
acts waiting to a minimum. The
onening number will be a medley
bv 16 different artists takine turns
with a backup band. Finale will

(Continued on page 8)

MGM, UDC Sign U.S.
Distribution Deal

NEW YORK—UDC will be the
exclusive U.S. distributor of MGM
product as a result of an agreement
signed between Mike Curb, MGM

president and Michael Stewart,
UDC president.

Curb, said: “Careful study of our
market gross opportunities con-
vinced us that UDC will bring us
the extra reach we are seeking.”

He cited UDC’s regional head-
quarters in Los Angeles, Chicago.
Cleveland, Atlanta, Dallas and
Union, N.J.,, plus a total of 21
branch sales offices as the “power-
ful boost in distribution muscle in
every major market” which has
been sought by MGM.

Stewart stated, “adding MGM
Tape Firm
Into Albums

NEW YORK-—Mr. Topp Tape
Co.. of Island Park. will expand
its business to include LP sales
due to customer demand.

In explaining the expansion,
Larry Sonin, president, stated that
Topp Tape would become a cata-
log house and would not be reg-
ulated to selling current hits only.

They have tripled their ware-
house facilities to handle records
and have hired sales representa-
tives for the West Coast and met-
ropolitan New York City.

Records to our current Polydor
and United Artists Records dis-

tribution services now makes UDC
one of the powers in the record
distribution business in the U.S.”

He said that the agreement will
allow UDC to “enlarge the scope
of its market penetration and to
respond even more quickly to the
needs of it’s customers.”

The agreement is MGM’s record
company’s first major marketing
move since coming under the Poly-
gram Corp. earlier this year.

MGM’s independent distributors
nationally were advised Tuesday
(8) of the change.

MERC. STAYS
WITH INDIES

CHICAGO—Irwin H. Stein-
berg, Mercury Records presi-
dent, said the Polygram-owned
labe!l will remain with its pres-
ent independent distributor net-
work even though two Polygram
labels (MGM and Polydor) will
now be distributed by U.D.C.
(see separate story).

Steinberg said: “As we see it,
our present outlet organizations
will be more effective for us
than ever, now that their facili-
ties and manpower can put
greater emphasis on the Mer-
cury product than has been
possible in the past.”
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General News

L.A. Recording Engineers
Formulate National Group

LOS ANGELES—The National
Council of Recording Engineers
has been formed with chapters here
and in New York. Its first inten-
tion to have a voice in the de-
velopment of studio equipment.

“We want to be able to tell the
manufacturers of equipment what
our needs are,” explains Larry Le-
vine, the interim president. The
organization's “first big stand is
against the proliferation of too
many tracks on a professional stu-
dio tape recorder.” NCRE, as the
trade group is called, feels 16-
tracks is the proper amount.

“There is the capability to in-
terlock tape machines,” Levine
points out, so there is no need to
develop 24 and 32 track machines,
“or who knows what,” as Levine
feels. “We'd like to see refinements
on existing systems to interlock
tape machines together.”

Protect Small Studios
The small recording studios will
be especially hurt if they have to
invest dollars in new equipment to
keep up with their bigger brothers

just to keep the “track race” going,
Levine said.

The organization hopes to short-
ly establish a Nashville branch and
hopes 1o become a worldwide
voice. Its next meeting is Sept. 6
at A&M Studio here at 8 p.m.
The group will have a central lo-
cation where new equipment and
new ideas can be presented before
members. “We'll inform our mem-
bers of the availability of some-
thing new and they can evaluate
the equipment at their own shops,”
Levine said. “There’'s a lot of
equipment which isn’t compatible
with other equipment, so anything
we can do to suggest what will best
work for us will improve the state
of the art.”

Named to NCRE’s interim board
of directors beside Levine, of A&M
are: Gary Blum of Columbia;
Chuck Bronier of Sun-West; Dave
Gold of Gold Star; Shelly Herman
of Artists’ Recorders; Jerry Rag-
ovoy of the Hit Factory; Phil Ra-
mone of A&R; Pen Stevens of the
Record Plant and John Woram of
Vanguard.

Stigwood Plans Own Label

LONDON — The Robert Stig-
wood organization is planning to
launch its own label, RSO in Sep-
tember. The label will be han-
dled in the UK. by Polydor and
by Polygram in most world terri-
tories with the exception of Amer-
ica and Canada where a label deal
is still under discussion. The label
will be introduced with product by
the Bee Gees and Eric Clapton

plus some reissue material by the
Cream.

Coinciding with the news of the
label comes an announcement that
pre-tax profits for the Robert Stig-
wood group have climbed to $612 -
500 and that an interim dividend
of 7% percent has been de-
clared for the year ended Sept. 30
showing an increase of 1V4 percent
compared to last year.

Letters To

The Editor

CTI Accolade
Dear Sir:

Here in Denver, there has been
an ‘“‘up surge” of contemporary
jazz.

The artists included are some of
the standards like Yusef Lateef,
Miles Davis, Quincy Jones and
Ramsey Lewis. But the thing that
has helped most to make jazz a
large commodity has been the
packaged CTI company.

CTI has put the likes of Freddie
Hubbard, Hubert Laws, Randy
Weston, George Benson, Grover
Washington and Stanley Turren-
tine on featured records.

The reasons for this upsurge in
Jazz are many. Although popular
record sales have not decreased,
there seems to be a stagnation of
“Music Excitement.” There is a
rebellion against abstract music in
general. People want music to
stimulate their minds but at the
same time want to be entertained.
People want music they can relate
to and at the same time do not
want to wallow in the negativism
of the current heavy “Pop” music
scene. CTI music seems to help
fulfill these positive demands. CTI
brings a wide spectrum of listeners
together. The abstract, for instance,
can find George Benson’s “White
Rabbit” abstract. The classical and
bebop consumer can find a little
of Charlie Christian in George
Benson. The Rhythm and Blues
listener can find the saxophone of
Stanley Turrentine a true delight—
and easily relate to Grover Wash-
ington. The listener who enjoys

NEW LOGO FOR
EPIC RECORDS

NEW YORK-—A new Epic
Records logo was introduced by
Ron Alexenburg, vice president.
Epic/Columbia custom labels, at
the recent Columbia convention.
The new design is a graphic
representation of the letter “e”
with the name *“Epic” under-
neath.

)

heavy Rock and Roll can enjoy
the togetherness of Hubert Laws
and Freddie Hubbard and enjoy
driving rhythms.

One of the great things about
CTI is that not only do the artists
feature their own records, but they
often play together on the same
album.

So, CTI really does fulfill the
needs of a society that craves for
some of those good old basic rudi-
ments: Rhythm, Melody and Good
Times.

Chuck Weiss
Discount Records Center
Denver, Colo.

Chappell Is
On Broadway

o Continued from page 1

Papp; “Blaming It On You,” with
words and music by Charles Burr
and Tom Shepard, directed by Joe
Hardy, produced by Edgar Lans-
bury and scheduled to open in
New York late 1972; “Dude,” with
words and music by Jerome Ragni
and Galt McDermot, directed by
Rocco Bufano, produced by Adela
and Peter Holzer and scheduled for
an October 2 opening at the Broad-
way Theatre; “Good News,” a revi-
val of the 1927 De Sylva, Brown &
Benderson show, produced by Jean
Dalrymple and scheduled for a late
1972 opening; “Lysistrata,” by
Peter Link, directed by Michael Ci-
coyannis, produced by David Black,
and scheduled to open October 24
at the Brooks Atkinson Theater
with Melina Mercouri starring;
“Rainbow,” by James Rado, pro-
duced by Robert Stigwood, late
1972 or early 1973; “Lorelei,” an
updated version of Anito Loos’
“Gentlemen Prefer Blondes,” with
music by Jule Styne and Betty
Comden and Adolph Green, pro-
duced by Lee Guber and sched-
uled for a fall, 1972 opening and
“Gigi,” with music by Lerne &
Locwe produced by Edwin Lester
ang3 scheduled for the spring of
1973.

Mercury Goal-
250% by '16;
New accounting

CHICAGO — Mercury Records
is shooting for a 250 percent in-
crease by 1976 over current sales
volume, said Irwin H. Steinberg,
president. Aside from plans to
distribute more labels and acquire
some, an important step is a new
accounting system for determining
the break-even point and potential
profit for new and existing artists.

Mercury, which just enjoyed its
largest sales volume month in its
25-year history, will use an ac-
counting system worked out by
Dave O’Connell, vice president
and treasurer, and Henning Jorgen-
son, director of accounting. The
system charts costs for artist royal-
ties, studio session fees, artwork,
packaging and so forth allowing
the label to judge how much money
in advance artists cost the com-
pany, O’Connell said.

The label, which scored with
two gold records in one week at
the end of July and had artist
spread on 16 LP’s and 13 singles
on various charts during the period,
is now talking with several record
companies about distribution and
ownership, Steinberg said.

Jules Abramson, sales manager,
credited the strong July showing
to several pieces of product aside
from Rod Stewart’s new LP and
to coordination between distributor
outlets and regional sales staff.
(See separate story on Mercury's
continuing with present distribu-
tion.)

NAMES SONS
FORM ACT

LOS ANGELES — Two fa-
mous show business names will
live on another generation. Mo-
town/Tamla has signed Tony
Martin Jr. and Gary Finley, son
of long-time industry veteran
Larry Finley, who at present is
president of International Tape
Association.

Pair work professionally as
Martin and Finley. They are re-
cording an album.

MCA Labels
Remain With
British Decca

LOS ANGELES — Uni, Decca,
and Kapp Records will continue its
licensing agreement in the UK. by
British Decca Records, according
to Mike Maitland, president of
MCA Records which operates the
three labels. Maitland concluded
the arrangements with Sir Edward
Lewis, chairman of British Decca,
on a recent visit to England.

Derek Everett, managing director
of MCA Records in the UK.,
pointed out that the association
with British Decca spans more
than three decades. Via interna-
tional cooperation, British Decca
has built Wishbone Ash, Tony
Christie, and Osibisa into major
acts and spurred more than 200,000
unit sales of the “Jesus Christ
Superstar” LP set in the UK.

GOP Oldies

® Continued from page 1

pected to attend also, but an-
nouncements cannot be made due
to Secret Service security rules. For
the same reason, the actual hall for
the concert cannot be announced
yet.

“The purpose of this unique con-
cert is to show the convention’s
gratitude to the young people who
are paying their own way to par-
ticipate in this nominating process,”
said Campbell, *and to demon-
strate that youth will be taking part
in this convention to an unprece-
dented extent.”

Executive Turntable

David Blume and David Kershenbaum have been appointed
a&r producers of contemporary music for RCA’s Hollywood
recording center. Prior to joining RCA, Blume was assistant
director, a&r, for Paramount Records, with Famous Music Corp.
Before coming to Hollywood, Kershenbaum headed RCA Rec-
ords’ Chicago a&r operations. Both men will be reporting to Don
Burkhimer, division vice president, a&r. . . . Dr. Cecily Cannan
Selby and John R. Petty have been elected to RCA’s board of
directors. Mrs. Selby, national executive director of the Girl
Scouts of the U.S. is the third woman to serve on the RCA board.
Petty has been a managing director of Lehman Brothers, Inc.
and head of the firm’s Washington, D.C. office since March. . . .
Dr. George H. Brown has announced his resignation from the
RCA board and has relinquished his position as RCA executive
vice president, patents and licensing. He was with the corporation
for almost 40 years.

PASSAMANO

LINDROTH

Al Lawrence will assume the responsibility of manager, quad-
raphonic a&r, for Columbia Records. His new responsibilities
include the coordination of all activities relating to quadraphonic
software and the supervision of all aspects of quadraphonic
records. . . . Sam Passamano has been named district manager
for the West Coast for MCA Records and will move to Los
Angeles. He had been district manager for the East Coast, and
has been with the firm for nearly 23 years. Charles Lindroth,
previously MCA sales manager for the New York area, will
assume the post of district manager for the East Coast. Lindroth
has been with MCA Records about 17 years. . . . Bobby Patter-
son, Jewel Records artist, has been named a&r director for all
soul product on the label, according to Jewel/Paula president
Stan Lewis. Patterson, whose album is just being released, has
been working as a promotion man for Jewel during the last year.

* Kk Kk

Cordelia Perkins appointed assistant to the comptroller,
Melvyn R. Lewinter, at Atlantic Records. Miss Perkins had
served as accounts receivable supervisor for the past three years,
after joining Atlantic in 1963. . . . Gerald Bursey has been
appointed manager of the royalty department at Atlantic Records,
having joined the company in 1971 as assistant to the comptrol-
ler, Mel Lewinter. . . . William A. Banks, president and general
manager of WHAT-AM and WWDB-FM in Philadelphia, has
been appointed to the FCC’s State/Local Advisory Committee
on Cable Television. . . . Arthur S. Rosenblatt has been named
vice president and director of communications for Emerson Tele-
vision Sales Corp., a division of National Union Electric Corp.
Rosenblatt was formerly director of advertising for the company,
and will now supervise advertising, sales promotion and public
relations activities for various Emerson products.

* Kk Kk

Norman L. Fagan is now director of performing arts and
public media for the National Endowment for the Arts. Fagan
previously served as director of education for the JFK Center
for the Performing Arts, and will now be responsible for coordi-

(Continued on page 6)
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Listen to All the Young Dudes’.
Mott the Hoople's debutsingle
onColumbia.

Mott the Hoople is getting ready to explode all over
the world. David Bowie has written a classic song for them,
produced it, and they’re giving the performance of their lives.
The first week in England, it’s 22 on their charts and
zooming upward:
Get ready to hop on the Hoople bandwagon.
It's ready to roll.
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General News

UA Resefs

Merchandising
Div. Meefing

NEW YORK—United Artists
Records’ merchandising division
meetings, originally scheduled for
Aug. 7-8, will be held Monday (14)
and Tuesday (16), accordmg to
Mike Lipton, executive vice pres-
ident of the division.

The meetings, taking place at
the offices of Musical Isle of
America’s St. Louis branch, will
be hosted by Norman Hausfater
and Norm Wienstroer, vice pres-
idents of the firm. More than a
score of key branch executives
from the seven Musical Isle rack
merchandising outlets, as well as
the company’s owned independent
distributors, are expected to attend
the meetings.

Buying practices, pricing prob-
lems, national accounts, advertising
and pubhc:ty and acquisition versus
expansion from within are some
of the topics to be covered at the
meetings.

Elektra Set
Sales Meets

NEW YORK-—Elektra Records
begins a week of sales presentations
in cities around the country, Aug.
14, with August and September
Elektra releases slated to be pre-
viewed by sales and promotion
personnel at WEA branches.

Two travelling promotional teams
will handle the duties. The first
team, headed by Mel Posner, vice
president of marketing for the
company, will handle meetings in
Atlanta (14), Dallas (15), Cleve-
land (17) and Chicazo (18).

A second team will be headed by
Stan Marshall, sales manager. and
will hold meetings in New York
(14), Boston (15), Philadelphia (15),
Los Angeles (16) and San Fran-
cisco (17).

Sales presentation for European
and English Elektra releases will
be held in Stockholm (25) and
London (Sept. 1).

Pip Exec. On
World Trip

NEW YORK—Hal Charm, vice
president of operations for Pip
Records, is visiting major cities
around the world seeking licensing
deals and new product. The trip is
part of Pip’s drive toward more
international  representation for
itself and its distributed labels, Sky
Disk, DeLite and Renee.

Cities included in the trip are
Amsterdam., Aug. 10-12, London
(13-14), Frankfurt (15). Munich
(212t;) Paris (17-18) and Tokyo (19-

Jules Mercury

CHICAGO-—The last of 10 in-
formal Mercury Records regional
meetings with distributor personnel
will wind up this week with gath-
erings in San Francisco-New York
(14), Minneapolis-Atlanta (15), Los
Angeles-Boston (16), Dallas (17)
and Detroit (18) introducing eight
new LP’s and upcoming product.

Jules Abramson, sales manager,
said those attending the meetmgs
included T.ou Simon, senior vice
president/director of marketing;
Stan Bly, national promotion di-
rector: Long John Silver. national
singles promotion director: Andre
Montel, national r&b promotion
director: regional marketing man-
ager Burt Naidoff (Fast), Tom
Colley (South) and George Steiner
(West).

New releases are two by Tom
Hall. and one each by the Statler
Bros.. Henry Buckle, the African
West Indies group Akido, Vicky
Leandros, Gap Mangione and
Jerry Butler’s Tce Man Band.

Nine Plead Not Guilty
To Piracy Charges

NEW YORK-—Seven men and
two women, including Phillip
Landwehr, president of Premier
Albums, Inc., pleaded not guilty
in Criminal Court here to informa-
tions filed by District Attorney
Frank S. Hogan charging them
with a variety of counts involving
the manufacture and sale of pirated
and counterfeit tape recordings.
The hearing took place Aug. 9.

The indictments stem from a
series of raids conducted last Sep-
tember by the New York County
District Attorney’s office in which
more than 400,000 pirated and
counterfeit 8-track tape cartridges
were seized.

Landwehr and Premier Albums
were charged with 10 counts of
attempting to commit the crime of
unauthorized copying of phono-
graph records, a misdemeanor
under Section 561 of the General
Business Law; with five counts of

Class A misdemeanor; and with
conspiracy in the fourth degree, a
Class B misdemeanor. Identical in-
formations were also charged
against George Kurtz and Michael
Javits, employees of Premier, and
Billie Dove Dobson, identified as
a sales agent for the tapes. Miss
Dobson and Jack Joseph Barnett
of Jeanette, Pa., were named in a
separate information charging.them
with conspiracy in the fourth
degree, criminal possession of a
forged instrument in the third de-
gree and unauthorized copying of
phonograph records.

A third information charging
one count of conspiracy in the
fourth degree and 17 counts of un-
authorized copying of phonograph
records was also handed up
against Dobson, Delbert Greene,
owner of All-Boro Records and
Tapes., Farmingdale, N.Y., and
Lawrence Abosch, an employee of

criminal possession of forged in- All-Boro.

strument in the third degree, a (Continued on page 8)

Executive Tumtable

o Continued from page 4

nating the Endowment’s programs in dance, music, theatre and
public media. . Stephen C. Riddleberger has been elected
president of the broadcasting subsidiaries of Bartell Media
Corporation. He was formerly executive vice president in admin-
istration at Robert E. Eastman and Company, Inc., a radio station
representative firm. . . . Dennis Elias and Richard ‘Goldstein have
been named to run Spirit Productions for the Epic Recording
group, operating out of Sherman Oaks, Calif. . . . Jim Flood,
veteran publicist associated with Aarons Management, has moved
to northern California to start an investment business. . . . Col-
man Andrews, former assistant West Coast publicity director for
Atlantic Records, has been named editor of Coast Magazine. . . .
Harvey Gerald and Al Cortina have resigned as vice presidents
of Topp Appliances, Inc., subsidiary of Topp Electronics, Inc.
Charles Kates, vice president in charge of sales for the parent
company, has temporarily assumed the duties of heading up the
sales and operations departments.
*x x K*

At Stereo Dimension/Evolution Records, recent staff ap-
pointments to the company’s sales & promotion department
include Jim Stella, formerly with Famous Music Corp., and now
based in Chicago to handle sales and promotion for the Mid-
west and Chuck Edwards, headquartered in Los Angeles. Both
will report to national sales & promotion director Fred Edwards.
. . . Marty Goldrod has been appointed promotion and marketing
head for Goldust Productions, Los Angeles, by Les Brown, Jr.,
president of the firm. Goldrod was former national promotion
director at Capitol. . . . Patrick J. King has been appointed gen-
eral manager of the ITT Mobile Communications unit of Inter-
national Telephone and Telegraph Corporation. Former general
sales manager for the unit, King will now direct the operation of
ITT Mobile Communications in Clark, N.J.

* *x %

New sales manager for MCA Records, east coast division, is
Harry Bass, an executive who has been with the operation since
1945 and was most recently a salesman for the past 15 years. He
replaces Charles Lindroth who was recently promoted to dis-
trict manager for the New York area. Bass will serve as liaison
between the home office and the New York area, coordinating
artist tours and appearances. . . . John Brown appointed national
country promotion director for MCA Records and will head-
quarter in Nashville. He’d been national promotion director for

Hickory Records, a Nashville-based operation.
* * *

Bob Buziak named national FM-album coordinator for Cap-
itol Records. Buziak joined Capitol in May as regional FM pro-
motion manager.

* * *

Irving E. Lempert appointed manager, audio products en-
gineering, for the consumer products division of Motorola, Inc.,
replacing George E. Owen Jr., who was promoted to manager,
new product introduction, planning and control for the operations
group of the consumer products division. . . . G. Lee Smith ap-
pointed vice president, electronics marketing, at Admiral Corp.

. Harvey Watts promoted to the position of marketing man-
ager and Charles Weller to field sales manager of the parts and
accessorics division of Zenith Sales Company, a division of
Zenith Radio Corporation. . . . Ronald M. Schroder appointed
director of planning for the consumer products division of Motor-
ola, Inc. He was previously an independent consultant. . . . Larry
Mayfield named director of recordings and music publications,
Four Most Productions, Inc.
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Financial News

Capitol Shores Up Profit
Picture Despite Sales Dip

LOS ANGELES — Capitol In-
dustries Inc., parent company of
Capitol Records and Audio De-
vices, has returned to a profitable
posture despite a 9 percent drop
in sales.

Based on unaudited figures for
the year ended June 30 (fiscal
1972), Capitol had operating in-
come of $1,391,000 compared with
an $8,092,000 loss a year before.

Net income after extraordinary
items totaled $1.621,000, or 35
cents a share. compared with a net
loss of $8,092,000, or $1.75 a
share, last year when there were
no extraordinary items. Sales de-
creased to $129,688000 from
$143,055,000.

Although Capitol’s profit pos-
ture is the best it has been in sev-
eral years, directors decided “it was
not in the best interests of share-
holders to resume payment of
dividends.”

Capitol suspended dividends af-
ter a 16 cent per share payoff in
January, 1971.

Bhaskar Menon, president of
Capitol Industries, said cost control
measures and gains in the basic
operations of the company was re-
sponsible for the profitable posi-
tion.

Menon cautioned, however, that
increased sales volume is not likely
to occur in the early months of the
current fiscal year.

LITTLE ELMO
IS COMING

©

Watch This Magazine

R

Aiding the financial picture in
fiscal 1972 was extraordinary items
resulting in additional income of
about $230,000, or five cents a
share. The company realized an
after-tax gain of about $7,077,000
from the sale of its Pickwick In-
ternational Inc. stock.

The extraordinary item was
measured against two extraordi-
nary charges: Capitol changed its
accounting practice in computing
the amount of goods returned for
exchange and a second charge (of
$2.207,000) was made for items
not considered relevant to future
needs of the company.

The accounting shift resulted in
an after tax charge of $4,639,000,
but closer control over the amount
of goods returned increased income
before extraordinary charges by
$1,011,000, or 22 cents a share.

In the fourth quarter, Capitol
had operating income of $699,000,
or 15 cents a share, compared with
an $8,454,000 loss a year ago.
Sales rose in the last quarter to
$33,096,000 from $24,339,000.

Piracy Case
—Two Guilty

NEW YORK—Joseph Rucci of
Providence, R.I. and Kenneth
Tripp, of North Dartmouth, Mass.,
both arrested while selling pirated
tape recordings at the Orange
County Fair, pleaded guilty to the
charge and were fined $100 each
by Wallkill Town Justice Harold
Hulse.

New York State police, with a
search warrant and acting on in-
formation supplied by an investi-
gator for the RIAA, had raided
the pirates’ sales booth and trailer
and seized more than 500 pirated
8-track tapes, which were being
sold at $2.99 each.

The men told police that they
had been assured by their suppliers
that the merchandise was com-
pletely legal and that they had
only recently become involved in
the tape business because of the
“profit potential.”

They promised complete coop-
eration in naming the sources of
their supplies and the investigation
is continuing.

(another good reason for subscribing to the 21 newsweekly
of the international music-record-tape industryl)
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Earnings
Reports

SUPERSCOPE INC.

2nd qtr. to

June 30 1972 1971
Net sales . $ 17,031,000 $ 13,570,000
Net income 871,000 702,000
Per share . .38 a.34

six-month

Sales 32,611,000 26,100,000
Net income 1,705,000 1,362,000
Per share .74 a.65
Com. shares 2,303,513 2,103,513

a—Fewer shares.

ESQUIRE RADIO & ELECTRONICS

6 mos. to
June 30 1972 1971
Sales - $ 9,728,958 $ 8,151,539
Net income 325,662 281,361
Per share . .50 43
KOSS CORP.
Year to
June 30 1972 1971
Net ship-
ments .. § 7,467,453 $ 5,757,540
Net income 687,022 437,620
Per share 41 .27
fourth-quarter
Shipments . $ 2,150,484 $ 1,689,777
Net income 214,182 121,951
Per share 12 .08
Common
shares 1,646,521 1,636,339

MARVIN JOSEPHSON ASSOCIATES

Year to
June 30 1972 1971
Revenue .. .$ 10,687,100 $ 10,047,300
Net income 1,252,400 918,400
Per share 1.21 al.03
a—Fewer shares.
MEMOREX CORP.

6 mos. to
June 30 1972 1971
Sales $ 69,541,000 $ 51,590,000
Net income 334,000 d3,811,000
Per share .. .09 d.98
d—Loss.

MCA INC.
2nd qtr. to
June 30 1972 al971
Revenues .. $ 64,141,000 $ 65,453,000
Net income 5,391,000 4,659,000
Per share .66 57

six-months
Revenues $144,368,000 $144,321,000
Net income 10,709,000 9,103,000
Per_share 131 1
a—Restated.

LLOYD’S ELECTRONICS INC.

1st qtr. to
June 30 1972 1971
Net sales ..$ 8,842,163 $ 6,877,389
Net income 397,546 175,447
Per share . 211 a.l#
Common

shares 1,903,746 1,653,746
a—Fewer shares.

HARRAH’S

Year to
June 30 1972 1971
Revenues . .$ 86,500,000 $ 77,900,000
Net income 6,420,000 4,261,000
Per share 94 65
Common

shares ... 6,813,333 26,600,000

a—Adjusted for two-for-one stock split in
June, 1972,

CAPITOL INDUSTRIES INC.

Year to
June 30 1972 1971
Sales $129,688,000 $143,055,000
Income 1,391,000 d8,092,000
Special

credit b230,000
Net income ¢1,621,000 d8,092,000
Per share .. a.30

a—Based on income before special credit.
b—Consists of a $7,100,000 gain on the
sale of Pickwick International Inc. stock,
a $2,200,000 charge for items, the com-
pany said, not considered relevant to the
future needs of the company (This in-
cluded subleased areas of the building in
which Capitol’s New York offices are
located), and a $4,600,000 charge for a
change in accounting principles to pro-
vide for an initial reserve to cover esti-
mated returns for exchange of product
sold prior to July 1, 1971. c—Equal to 35
cents a share, d—Loss.

50,000 Ducats Sold

o Continued from page 3

have the entire cast on stage with
Isaac Hayes. The stage will be set
at about the 40-yard line and artists
will play to all four sides of the
stadium. Some seating on the
grass will probably be allowed.

Sharing the MC duties will be
Rev. Jesse Jackson, Al Bell, Billy
Eckstine, Melvin Van Peebles and
Richard (“Shaft”) Roundtree.

Artists set for WATTSTAX-72
are: Carla Thomas, Luther In-
gram, Johnny Taylor, Rufus Thom-
as, Albert King, Bar-Kays, Emo-
tions, Soul Children, David Porter,
Mel & Tim, Tommy Tate, Rance
Allen Group, Newcomers, Eric
Mercury, Eddie Floyd, Temprees,
Hot, Buttered Soul, Movement,
Little Sonny, Little Milton, Jimmy
Jones, Frederick Knight, Louise
McCoy, Sons of Slum.

Market Quotations

As. of closing, Thursday, August 10, 1972

NAME 1972 Woeek's Vol Week’s Week's  Waek's Net
High Loew in 1005 High Low Clese Change
Admiral 27 8 1785 1678 15% 1534 — 1V
A&E Plastik Pak Co. 1278 3% 129 6V 512 [} + Y
ABC 812 25 493 797% 77V2 77% — 3%
Ampex 2578 6V 1240 62 68 6Va - 8
Automatic Radio 144 5 160 612 618 68 - Vs
ARA 1824 117 234 182V 17312 181V + 7Va
Avco Corp. 207 1242 936 175% 1578 1634 + 3%
Avnet 155 8Ya 1246 127 1078 12V + 12
Bell & Howell 73% 324 522 73% 69% 72% + 34
Capito! Ind. 217% 6Va 235 878 7% 8% + %
Certron 8% 21 220 3 2% 3 + Vs
CBS 622 30 1018 622 6078 62% + 1%
Columbia Pictures 1734 6% 328 11 10Va 104 - 3%
Craig Corp. 9 258 401 7Va 6% 62 - 4
Creative Management 17% 754 147 107 10 1058 +
Disney, Walt 20134 77 625 20134 196% 19934 + 2Va
EMI [} 3 376 412 4V 4% Unch.
General Electric 70Va 527 3113 6878 64V 6858 + 37
Gulf -+ Western 44% 19 615 3833 36% 3813 + %
Hammond Corp. 137 84 1523 1258 1018 1212 + 2%
Handleman 47 12% 580 1334 128 13 + W
Harvey Group 878 3% 44 478 453 458 - 8
1T 67% 4574 3746 55%8 52V 54Y2 + 2V
Instruments Systems Corp. 12 3% 177 4% 48 42 + %
Interstate United 1312 6 292 8% 7% 8% + 3
Macke 16V2 8% 60 132 134 133% —
Matsushita Electric Ind. 28% 164 1353 26V 2453 25Va + Va
Mattel Inc. 52Va 15V 1817 17Vs 15V2 15% — 1V
MCA 35% 17% 92 2778 262 27 + 3%

Memorex 791 17% 2264 212 17% 21Vs - 2
MGM 2678 15V2 61 18% 17% 1756 - %
Metromedia 39 173 580 37% 34% 36 + 158
3M 842 7434 853 84V, 82Vs 83 — 1
Motorola 1297 51 846 129748 124V 12812 + 3
No. American Philips 39% 2174 161 367 34V 35Va + 2
Pickwick International 512 32 150 474 46 46 — 1
Playboy Enterprises 258 1634 280 18% 1678 177% — Va
RCA 45 26 1452 3678 35% 36%s + 3
Servmat 40Vs  25V2 3%0 30Va 28 28 — 2
Sony Corp. 47V 14Va 1950 47V 432 47 + 3
Superscope 3254 9Vs 610 16Va 148 158 + 7%
Tandy Corp. 49 30% 2733 3512 32 34 — 13
Telex 22% 6Va 2098 8V4 6V 7% + 1%
Tenna Corp. 1ML 4V 168 7Va 6% 7 - Va
Transamerica 222 137 1389 1934 18% 195 + 1
Triangle 22%  14% 53 15V4 14% 15 -
20th Cenfury-Fox 17 7% 869 1058 MV - 9% — 1
Vendo 192 978 131 16 143% 15Va - 7B
Viewlex 127 5% 236 6% 6 6V - %
Warner Communications 504 2578 2656 4613 45 464 + 78
Wurlitzer 20Vs 10V 43 16Va 16 16Vs = V2
Zenith 547  36% 649 43 4034 43 + 2.

OVER THE COUNTER® Week’s Week’s Week's

High Low Close
ABKCO Ind. 7Va 62 7
Bally Mmfg. Corp. 53 47V2 514
Cartridge TV 26Va 25V 2634
Data Packaging 6Va ] 57
GRT Corp. 3 2% 3Vs
Gates Learjet 132 12% 127
Goody, Sam 7 678 678

*Qver-the-counter prices snown 3arz

|

As of closing, Thursday, August 10, 1972

Week’'s Week’'s Week's

OVER THE COUNTER* Wik’ “Low  Clese
Integrity Entertain. 5Va 4% 5Va
Koss Electronics 12 10 10
Magnetic Tape Eng. 37s 3V 353
Mills Music 122 1212 132
NMC 0% 10 9
Recofon 4 3% 3%
Telecor Inc. 262  26Va 258
Teletronics Int. 132 122 13%2
"'bid" (as opposed to ‘‘asked’’), Neitner the bid nor the

asked prices of unlisted securiiies represent acjual fransactions, Rather, they are a guide to
the range within which thesz securities could have been sold or bought at the time of

compilation.

The above contributed to Billboard by Merrill Lynch, Pierce, Fenner & Smith, Inc. Members
of the New York Stock Exchange and all principal stock exchanges.

Nine Plead Not Guilty

e Confinued from page 6

A fourth information charging
conspiracy in the fourth degree
was issued against Fay Cook and
Daniel Guinaugh, identified as
sales agents.

Judge Benjamin Altman paroled
the defendants and gave their at-
torneys until Sept. 12 to file mo-
tions. Class A misdemeanors as

well as violations of Section 561
of the General Business Law are
punishable by up to one year in
jail and/or a fine of up to $1,000,
or double the profits earned from
the crime. Class B misdemeanors
are punishable by up to three
months in jail and-or a fine of up
to $500, or double the profits from
the crime.

1-STOP

¢ RECORDS

o ACCESSORIES

FOR ALL YOUR MUSICAL NEEDS!

Pop. Rhythm & Blues, Country & Western, Heavy Rock,
Soul, Classical. Full line Budget.

« TAPE CARTRIDGES
Pre-recorded and Blank 8-Track, Cassette, Reel to Reel, All
labels, Blank 8-Track and Cassettes. Scotch Reel Blank Tapes.

Diamond & Sapphire Needles, Batteries, Full Line of
8-Track, Cassette Players. Phonos.

Call or Write for the LOW Galgano Pricel!

4135 W. Armitage, Chicago, 1l. 60639

GALGANO
DISTRIBUTING
CORPORATION

312/227-6110
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Talent

Orbison—Sell Out
On U.K., World Tour

LONDON—Currently making a
major British tour, Roy Orbison is
playing to sell-out houses and this
must be rated his most successful-
ever U.K. visit.

In fact the tour has been ex-
tended by a further four weeks at
the expense of a number of im-
portant dates on the continent.
And by the time Orbison leaves
to undertake appearances in Aus-
tralia and Asia, he will have com-
pleted concert and cabaret engage-
ments on 116 consecutive dates.

Orbison first came to Britain in
1963, for a tour with the Beatles,
but he says that today’s audiences
are far more responsive than they

ever were, despite the fact that he
doesn’t currently have a hit record.

Orbison leaves Britain toward
the end of September to continue
a world tour which takes in Swit-
zerland, Hong Kong, Japan, Aus-
tralia and New Zealand. Another
European tour is being planned for
next year.

MGM Inks Burke’s 6 Kids

LOS ANGELES — Recording
artist Solomon Burke secured the
family name in recording ranks
when he signed his six children to
an MGM contract recently. The
contract, which required Superior
Court approval under state law,
pacted the children, ranging in age
from 14 to 4, to a one-year con-
tract with four one-year options.

Paper carries a graduated ad-
vance scale, with $5,000 for the
first year, winding up with $25,000
for the fourth option year.

The contract carries a clause
stating: “Any single release during
the initial period going into the
top S0 ‘pop’ charts of Billboard
magazine pays an additional $5,000
advance.”

Here is the
new Super Sound
series by

Kustom Electronics, Inc.

The NEW

They really are new in looks and power with
sound so sensational you’ll have to hear them
first hand to know why we call them the Super
Sounds. Your Kustom dealer will show you the

whole team .

.. the Hustler, Charger, Sidewinder,

Sidewinder JBL, Commander and Challenger.

He’s got 'em, so try ’em. You'll believe 'em.

‘z(g'tbm |KUSTOM ELECTRONICS. INC  Chanute. Kansas 66720
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From The

Music Capitals

of the World

NEW YORK

Metromedia Records’ Tim Davis
is setting up for an extensive West
Coast tour to begin early this fall.
Formerly the drummer with the
Steve Miller Band, Davis will be
joined on stage by two other
former band members, Jim Peter-
man, keyboards, and James (Curly)
Cooke, guitar. The tour commences
with a headline engagement Sept.
13-17 at the Whiskey in Los An-
geles. . Kevin Lindsay is at
New Hyde Park, Long Island, for
the production of “The Me No-
body Knows,” opening for a 10-
day stint, Saturday (12). .. . RCA’s
Julie Budd to play two weeks at
the Desert Inn, Las Vegas, com-
mencing for a 10-day stint, con-
cluding Tuesday (15). . . . Craig
Frost, organist, will guest star with
Grand Funk in the fall, along with
Jimmy Wisner, arranger-conductor,
joining Mark Farner, Don Brewer
and Mel Schachter at all concert
dates. Frost has been recording
with the trio at sessions now in
progress in Nashville. The group is
working on an LP, their eighth,
slated for fall release. "
Sweet Pie, ESP recording art-
ists, on tour: Tammany Hall, Sept.
15-23; Worcester, Mass.; Fat City,
Wilmington, Vt., Sept. 2-14; Shel-
ter Tomorrow at Wilberhorn,

Airplane Back
In New York

NEW YORK —The Jefferson
Airplane will perform in New
York City for the first time in a
year, Aug. 14, at Gaelic Park.

Other tour dates are: Dillon
Stadium, Hartford, Conn. (10),
Festival of Hope at Roosevelt
Raceway, Long Island (12), Spec-
trum, Philadelphia, Pa. (18), Wil-
liam & Mary Coliseum, Williams-
burg, Va. (19), Cobo Hall, Detroit,
Mich. (22), and the Auditorium
Theatre, Chicago, Ill. (24-25).

Sylvester, Hot
Band In Debut

NEW YORK — Sylvester and
The Hot Band (Blue Thumb Rec-
ords) will appear at Keystone
Korner, Berkeley, California, (Aug.
17-19) prior to the group’s debut
in Los Angeles at the Whiskey
Au Go Go (28-30).

Following their Whiskey appear-
ance, Sylvester and The Band will
record their first album for Blue
Thumb, and prepare for a Euro-
pean tour.

Unsurpassed in Quality at any Price

.$55.00
COLOR PRINTS
100—8x10
1.000
8x10 COLOR
MOU

:nmc'gfsnnrs i $" 5.00
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165 W. 46th St., N.Y. 36 PL 7-0233

DOMESTIC

Mass.; Sept. 25-Oct. 1. . . . Brown-
ie’s Revenge, 29-piece Jazzrock
Odyssey, will be at the Gaslight au
Go Go in Greenwich Village on
Monday evenings, Aug. 7, 14, 21
& 28 at 9:30 and 11 P.M.

Mike Michaels and Steve Pearl
of Dick Lavsky’s Music House
have created music for chili and
beer commercials. A hillbilly sound
was used for a 30-second Denni-
son’s Chili spot. Michaels and
Pearl also wrote the music for two
30-second television commercials
for Pearl’s Beer. The spots were
directed by Dick Clark for Pud-
dingstone Productions, edited by
Lou Adesso for Editor’s Gas. They
were produced by Joan Scoccia-
maro for Della Femina, Travisano
& Purtner’s. . . . At the same time,
Mastermind Communications en-
gaged the talents of Lavsky and
Bob Riley of the Music House for
a special promotion for Houbigant
Cosmetics, the makers of Chantilly
Perfume. The film is to be serv-
iced to over 150 women’s TV pro-
grams throughout the U.S. . . . In
addition, the Music House’s activi-
ties include a flute/folk/rock tune
by Dick Lavsky, to highlight a 30-
second TV commercial for Fem-
iron, a dietry supplement for wom-
en. Joan Scocciamaro was agen-
cy producer for Della Femina, Tra-
visano & Partners. Bob Riley, Mu-
sic House editor created a compos-
ite track for a National Bible So-
ciety radio spot with original elec-
tronic Moog and library music.
The spot features radio personality
Dan Ingram. DAN BOTTSTEIN

LAS VEGAS

Hilton’s superstar Perry Como
(RCA) opened after a year’s ab-
sence due to a broken leg. His next
recording session will be in Nash-
ville. Como will do two TV spe-
cials, one taped in Los Angeles in
October for December airing and
the other Cole Porter-Paris taped
in December for February view-
ing. While in town Como became a
grandfather for the eighth time.

Paul Anka, holder of over two
dozen gold records, moved his
family to Las Vegas for the sum-
mer. The Caesars Palace star had
a 50-piece orchestra featuring 30
strings. During his Caesars Palace
engagement, Anka celebrated his
30th birthday and 16th anniversary
in show business. . . . Mayor Oran
Gragson hosted a birthday party
for Jack Morgan, conductor of the
mod attired Russ Morgan orchestra
currently at the Dunes.

Bobbie Gentry opened at the
Landmark for a month-long en-
gagement which concludes Aug.
29th. . . . Merv Griffith taped his
television show at Caesars Palace
the first week in August. .

Sian enton
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Johnny Carson opens Saturday (19)
al the Sahara. On the bill with
Carson will be Phyllis McGuire.
. . . Doc Severinsen (RCQ) will
host a Timex TV special in October
and has every week-end concert
booked until the end of November.
.. . Julie Budd (RCA) makes her
debut as a member of the Hughes
Hotel family in November with
Jimmy Durante.

Raquel Welch signed to a con-
tract by Hilton’s Dave Victorson.
. . . Chuarlie Pride (RCA) who ap-
peared at the Hilton did some re-
cording at United Recording here
taping Navy radio show. . F
Jerry Bright resigned from KENO
radio to accept a position in Holly-
wood as director of Artists Rela-
tions and PR for MGM Records.

Ray Charles put together a new
nightclub act composed of 12 sing-
ers. Group will tour with Perry
Como. . Thunderbird’s Bob
Fletcher and Vicky Lano have a
new Columbia release. . . . The
Thunderbird’s *“Geisha'rella” re-
view opens at Del Webb’s Kuilima
north of Honolulu in Sept. . . .
The Guess Who, who recorded
new material at the RCA studios
in Hollywood appeared at the Con-
vention Center in concert and then
headed down south for a concert
tour. Songstress Bonmie
Graham is featured with Billy Kay
at the Frontier. The hotel recently
celebrated its fifth anniversary
when Wayne Newton opened his
engagement.

Vin Cardinal who appears at the
Flamingo has a new release out on
Vivana. Frank Sinatra Jr’s
Daybreak album “His Way!” was
produced by Sonny Burke. Engi-
neers were Lee Herschberg and
Rudy Hill. Arranger-conductor
Nelson Riddle. “Have a Nice Day”
from the album was composed by
Sammy Nastico with lyrics by
Johnny Mercer. Sinatra Jr. is the
first person to perform the song
with Mercer’s words. . . . Man-
fredo Fest who composes in
Braille has his first album out
“Crescentville.”

(Continued on page 12)

N.Y. Gets New

‘Jazz Room’

NEW YORK — Michael’'s New
Pub will convert its music room
mto a permanent “jazz room”
Tuesday (15), according to owner
Gil Heist. The move was prompted
by the success of Woody Allen’s
Jazz Septet in their weekly Mon-
day night appearances, he added.
Jazz pianist Barbara Carroll, in
an extended engagement, will open

the room.
754
v

Ly
o stereo
- hase

AS PART of an advertising campaign for his “Stan Kenton Today"’

(London) LP, Kenton recently climbed a local

billboard in Peabody,

Mass. with (left) Len Gordon, branch manager, New England, of London
Records, and Sam Trofe, London’s director of branch operations. The
event was prompted by Kenton's two-night concert performance in

Peabody.
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chg 1d’s play.

Putting a good band together is a lot of very
hard work. First it takes years to learn your
instrument. Then a lot of dues must be paid
along the way trying to get together with the
right combination of people to produce
“your” sound.

Ramatam’s people have been around long
encugh to know what they want. Mitch

Mitchell was with the Jimi Hendrix Experience.

Mike Pinera was with Blues Image and Iron
Butterfly. Tommy Sullivan was with Brooklyn
Bridge, Russ Smith gained his expertise with a
rock group in Miami. April Lawton’s guitar
playing has been likened to some of the
a#l-time rock greats. They wanted to be in

a band together.

Ramatam On Tour:

ogether isn’t

RAMATAM.

A significant
new banq
on Atlantic Records

and tapes.

ATLANTIC

August 10—Bator Rouge, Louisiana/August 11—St. Petersburg, Florida/August 12—West Palm Beach, Florida/
Auousf13 Jacksonville, Florida/ August 18—Rochester, New York/ August 19—Bangor, Maine/August 20—Columbia,
Maryland/August 21—Pittsburgh/August 23—Yorktown, Ohio/August 24—Kansas City/August 26—Houston/

August 27—Dallas/August 28—Youngstown, Oh|o/September 1—Hartfcrd, Connecticut

Use the
Power
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o
VOTE
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=" Shemel and William
Krasilovsky, is the book that
has quickly become the most
relied-on guide to the music-
record-tape industry. The
New York Times has called
THIS BUSINESS OF MUSIC
“a bill of rights for compos-
ers.”’ It is this and much more.
Whatever your connection
with the music industry,
THIS BUSINESS OF MUSIC
gives you a better understand-
ing of all levels of music ac-
tivity. Order yours today!

| BILLBOARD Book Division
1 2160 Patterson Street ]
: Cincinnati, Ohio 45214 |
I Please sendme I
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| OF MUSIC at $15 each. |
| [0 Bill when shipped, plus |
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Talent In Action

CTlI SUMMER
JAZZ CONCERT
Hollywood Bowl, Los Angeles

“If jazz is dead, this is the big-
gest funeral I've ever seen,” noted
host Leonard Feather in opening
CTI and Kudu Records concert
package Sunday (30) before an al-
most full Bowl.

The excitement of blues, hard
driving big band sounds and the
delicacy of the human voice, all
gelled together in a four-hour pro-
gram from the basic 12-man line-
up which energized the crowd and

extolled the virtues of jazz tech-
niques.

Alto saxophonist Grover Wash-
ington Jr. played disciplined, soar-
ing flights on his fast workout for
the “Theme From 2001.” Trum-
peter Freddie Hubbard played me-
lodically biting and' stabbing lines
on trumpet and flugelhorn.

Flutist Hubert Laws and Bob
James on electric piano set up a
love affair on “Love Story” with
just rhythmn backing from George
Benson on guitar, Jock DeJohnette
on drums and Airto on assorted
percussion instruments. Laws set
“Love Story” in three movements
which showcased his facile style
in both soft and hard driving
moods.

George Benson's guitar lifted
“California Dreamin’ ” into a light
groove and Hank Crawford’s alto
sax soulized “Help Me Make Tt
Through the Night.” Crawford's
bluesy expertise, coupled with or-
ganist Johnny Hammond’s full
throttled attack, generated un-
abashed sensual music.

Vocalist Esther Phillips was in
fine form on a traditional woman's
blues, a strong together compila-
tion of “Goin’ to Chicago,” “‘The
Comeback.” “Cry Me a River” and
“Stormy Monday” and a sensitive
“God Bless the Child.” She earned
the evening’s first standing ovation.

Airto provided some off-beat
sounds with African instruments
blended with his own vocalizings.

Jackie and Roy Kral made their
first appearance in many years a
happy one with two harmonically
compelling numbers which gelled
nicely with the big band.

Vibist Milt Jackson and tenor-
man Stanley Turrentine grooved
together on two blues, with Jack-
son’s beautiful ringing notes in
full flight and Turrentine’s rich,
bluesy drive a good companion.

Arranger/electric pianist Eumir
Deodato got the band rocking with
an original tune which was intrig-
ingly infectious. Joe Farrell's so-
prano sax mixed in free form
blowing with controlled melodic
invention and gave bassist Ron
Carter an opportunity for some
healthy fingering and DeJohnette
a chance for some flashing pyro-
techniques. DelJohnette was a
master time keeper, exploding with
rudiments which added to the over-
all Latin feeling of many of the
charts. ELIOT TIEGEL

J. GEILS BAND
HEADS, HANDS & FEET

Schaefer Music Festival,
Central Park, New York

Several tunes into the set, with
most of the crowd already on its
feet, Peter Wolf paused ever so
briefly to examine the Atlantic
band’s self-awareness. “A Iptta
people come up to us and ask us,
‘Are you part of the rock’n’roll re-
vival?" "

Obviously, a pointless question.
Wolf’s answer was a concise ex-
pletive, followed by the manic
proclamation that rock had never
died.

Followed, in turn, by fourth di-
mensional, supercharged music that
made all questions of time and

place unnecessary. Wolf attacked
his material with a vengeance,
trying very hard indeed to keep
those feet moving, and succeeding
beautifully.

Per usual, Magi¢c Dick’s harp
parted the waters while J. Geils
himself once again demonstrated
the fine art of Essential Guitar
Boogie with nicely stinging lead
work.

Capitol Records’ Head, Hands
and Feet opened the evening, and,
in short, they were no mean
movers themselves. An audience
hungry for J. Geils often grows
impatient for anything less than
pure energy, but this five-piece
band was pulled back for more.
Country and blues and rock’n’roll,
but the music was tight and power-
ful throughout.

SAM SUTHERLAND

JOY OF COOKING
GOOSE CREEK
SYMPHONY
Troubador, L.A.

Joy of Cooking is one of the
“third wave” San Francisco area
groups that has built a loyal
audience over the past few years
through a mixture of light rock
and blues.

This type of group-audience rap-
port was again evident during the
band’s latest Los Angeles billing.
Joy leans heavily on its two female
vocalists, guitarist Terry Garth-
waite and pianist Toni Brown, with
strong support from drummer Fritz
Kasten, percussionist Ron Wilson
and bassist David Garthwaite.
Scoring best with originals from
Miss Brown such as “Don't the
Moon Look Fat and Lonesome”
and “Beginning Tomorrow,” as
well as the “Going to Brownsville/
Mockingbird” medley, the group
produced a happy set that even
prolonged sound difficulties at the
beginning couldn't derail. Miss
Garthwaite has moved away to
some extent from her Janis Joplin
style, and her rough vocals balance
Miss Brown’s more melodic vocals
perfectly. The band’s strongest
point may well be their impres-
sion of looseness countered with
their fine arrangements and some-
times complicated vocal combina-
tions.

The Capitol artists constantly
give off the impression that they
are enjoying themselves, and the
Troubadour audience reacted in
kind.

Capitol's Goose Creek Sym-
phony (recently reviewed in Bill-
board), opened the evening with an
enjoyable country-oriented act
highlighted by an extended version
of “Orange Blossom Special” fea-
turing violin, mandolin and banjo.

BOB KIRSCH

LORNA LUFT
Fairmont Hotel, San Francisco

Judy Garland’s “‘other’” daughter
Lorna Luft made her Bay Area
debut in the ultra-plush Venetian
Room. Though it seems that she
is being rushed a little too quickly,
her in-born performing instincts
carry her through and with more
experience in front of an audience
she could very well establish her
own identity.

Opening with “Everyone’s Gone
to the Moon,” she hits her pace
with  Michel Legrand’s “Little
Boy Lost” and “I'll Never Fall in
Love Again,” from her Broadway
performance of “Promises,
Promises.” Other standouts were
“Teach the World To Sing” and a
1950 rock-and-roll medley. There
is still a lot wrong with her act, but
basically she is a pleasant and tal-
ented young lady who with the
right direction could continue the
dynasty. True, she’s no Judy Gar-
land or half-sister Liza Minnelli,
she is Lorna Luft doing her own
thing and with time will be doing
it very well. PAUL JAULUS
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TAHOE TOPICS: Steve Law-
rence and Eydie Gorme closed at
the Sahara Tahoe Monday (7).
Perry Como and the Ray Charles
Singers opened Thursday (19) at
Harrah's Tahoe for three weeks.
Como will return to the hotel dur-
ing the Christmas-New Year holi-
days. . . . Tony Bennett was so
happy with his engagement at
Harrah's Tahoe that he took out a
full page newspaper ad to thank
Bill Harrah. LAURA DENI

LOS ANGELES

John Philips has a musical,
“Space,” opening in December at
the Aquarius Theater, backed by
“Hair” producer Michael Butler.
. . . Vicki Britton stormed out of
Texas to reopen P.J’s in a big
way. . . . Carole King starts film-
ing her TV special Oct. 2. . . .
The Gay Community Services Cen-
ter has endorsed A&M’'s “God
Save the Queens!” comedy album.
. . . Johnny Mathis joined Colum-
bia's promotion staff—for a day.
He filled in while the regulars were
at the CBS London convention.
. . . Groucho Marx’s L.A. Music
Center date set for Sept. 24, en
route to Chicago and Detroit.

Steppenwolf’s farewell concert
tour postponed as John Kay and
Seven both go into the studio. A
fall European farewell is still on.
. . . White Trash drummer Bobby
Ramirez died as a result of his
Chicago beating. The Kkiller sur-
rendered to police. . . . Bizarre
Records, featuring the snappy third
base work of Tim Buckley, de-
feated the United Artists softballers
after UA downed MCA. -
Filmex 72 is screening films for
the November series. . . . Sonny
Terry & Brownie McGee, hitbound
for the first time ever with “White
Boy Lost in the Blues,” honored at
an Ash Grove party by Impress
Records. . Peggy Lee added
to the playlist at Valley Music
Theater.

Organist Craig Frost to play with
Grand Funk Railroad on tour and
in studio. Glen Campbell
named “Entertainment Man of the
Year in Golf.” . . . Comic Murray
Roman has a talking and allegedly
edible presskit for his “Busted” al-
bum. . . . Neil Diamond asked by
the Greek Theater to add two
shows to his current stand. . . .
Don McLean’s new album titled
“The Pride Parade.” . . . Cheech
& Chong hired for a Houston party
by C.D. Jomnes, who's wealthy
enough to pay their going concert
rate. The team will be videotaped
at San Diego’s Funky Quarters for
a local variety series pilot.

Leon Russell spending his night
off this week at Elvis Presley’s
Vegas show. . . . Steve Miller Band
cutting a possible live album at
Berkeley Community Center. . . .
Black Oak Arkansas to donate 50
guitars a month to prisoners in
their home state.

Elektra veep Michael Kapp and
wife Lydia have a 7-lb. Joshua.
.. . Ike & Tina’s live studio concert
to be broadcast over all Metro-
media FM outlets. . . . Frankie
Laine in his sixth year as the
voice of Campbell’s *Manhandler”
soup commercials. Freda
Payne on tour with Al Greene.

. Yusuf Lateef at the Light-

house. . . Bloodstone at the
Whisky. NAT FREEDLAND
CHICAGO

Mercury Records introduced the
Uriah Heep to radio and press
people at King Arthur's Pub be-
fore a scheduled concert at the
Auditorium Theater. T-shirts with
a picture of their first album cover
were passed out. . . . Alice Cooper
performed a new stage show based
on “School’s Out,” the latest Wara-
ner Bros. LP, at the Chicago

Amphitheatre. . . . Canned Heat
headlined at the Aragon Aug. 4,
with a bill' including the Pure
Food & Drug Act featuring Harvey
Mandel and Sugarcane Harris, and
special guests R.E.O. Speedwagon.
Canned Heat, recording for United
Artists, has Bob Hite with lead
vocals and rhythm guitar, Aldolpo
Da Lapolo on piano, Kevin Burton
on organ, Joe Scott on sax and
vocals, and Henry Vestine on lead
guitar. PF & D and R.E.O. Speed-
wagon both record for Epic, the
latter released its second album
Aug. 1. . . Singer Irene Reid
appeared recently at Lurlean's.
Miss Reid was featured on the
July 23 PBS television show “The
Jazz Set.” . . . The Brown Shoe
will feature David Newman with
Herbie Mann Wednesday-Saturday
(9-12). . . . Blues guitarist Jeff
Beck leads the ticket at the Arie
Crown Theatre Tuesday, (8) during
the group’s third U.S. tour. Also
on the bill was Argent, organized
by Rod Argent, former leader of
the English group Zombies. Their
new Epic album “All Together
Now” features the hit single “Hold
Your Head Up.” The five-man
Blue Oyster Cult, also at the Arie
Crown, has as their theme “Trans-
manicon” (across all madness).
. . . Megan McDonough, at the
Earl of Old Town through Satur-
day (6). . . . White Wine will be
playing Faces, a new Rush Street
discotheque, until Monday (14).
White Wine, featuring lead singer
Chuck White, includese a mini-
moog synthesizer, vibes, guitar,
bass and drums.

ANNE DUSTON

MIAMI

Jazz organist Jackie Davis was
joined by his former drummer of
12 years, Weedie Morris, and
guitar great Joe Diorio for a two-
week gig in the Poodle Room, Fon-
tainebleau Hotel. . . . Davis opened
at the Park Plaza, Toronto, July
31 for a five-week engagement. . . .
Promoter Howard Stein announced
the following shows for the Miami-
Hollywood Sportatorium: Emer-
son, Lake and Palmer, Aug. 11;
Black Sabbath, Sept. 3; Yes, Sept.
17; Ten Years After, Oct. 14. A
Jethro Tull concert date will be set
in Miami early in November. . . .
Singer Jesse Davis and the Eddie
Beale Quartet holding forth at the
Mariott Hotel through August. . . .
Ode Records’ Cheech and Chong
venture into Florida for the first
time with concerts Aug. 25 at the
Tampa Jai Alai Fronton and Aug.
26 at the Miami Fronton. . . .
Weird Dr. Hook and his Medicine
Show coming to Tampa, Sept. 1
and Sept. 2 in Miami.

The big band sound that’s been
emanating from Dania’s Jai Alai
Palace is picking up momentum.
Alan Grant brought in Vaughn
Monroe and his orchestra did a
one-nighter July 22. . . . “Today
Is a Good Day to Die” rock opera
at the Playboy Plaza Hotel closed
this week after winding up a 10-
week successful run. The rock
opera heads for a late summer
opening in Hartford after pro-
ducing an album for a major label.
. . . The Newport’s Seven Seas
Lounge produced a good summer
lineup. Little Anthony and the
Imperials appeared July 3-10;
Golddiggers, July 18-24; Kenny
Rodgers and the First Edition, July
25-31; Lon Rawls, Aug. 1-7;
Shirelles, Aug. 8-14; Sarah
Vaughan, Aug. 1521. Gary
Puckett and the Union Gap and
the Amazing Kreskin fill out the
summer rostrum. . . .

Singer Mel Torme played The
Bachelors III nightclub in Fort
Lauderdale, July 24-30 as part of
a heavy schedule of entertainment
under way in that Broward County
cabaret. Della Reese followed
Torme, July 31-Aug. 6. . . . Shark

(Continued on page 13)
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Studio Track

By SAM SUTHERLAND

Farther along the long,
promised road . . .

Their recording activities in the
late ’60’s have been recognized as
some of the most exciting and
imaginative moments in studio his-
tory, but the Beach Boys are older,
the studios have long since ac-
cepted the validity of experimen-
tation, and musicians in their late
teens are already veterans of multi-
tracked sessions that most musi-
cians hadn’t anticipated then.

Still, those metamorphosed surf-
ers are obviously moving forward.
And, for those who feared Brian
Wilson might never return to truly
active duty, Jack Rieley, the
group's manager and helpmate,
has offered heartening news.

In a letter forwarded to Billie
Wallington and Bob Merlis of
Warner Bros. in New York, Rieley
has reported on the group’s record-
ing activities in Amsterdam where
cleaner air and relative isolation
from the American Dream appear
to be working some changes.

Rieley noted that the trip to
Amsterdam had grown from the
band's March visit to that city
for a Eurovision television special.
Having fallen for that city, the
group began making plans to spend
the summer there, and houses were
rented, tickets purchased, families
and friends assembled for the trip.
Recording was to be part of that
friendly exile. But, for such de-
manding record producers,
lems were inevitable.

“Someone found out that the
existing Dutch recording studios,
while quite good, were not up to
the technical qualifications of the
Beach Boys,” Rieley wrote. “So
our engineering cats were called
in, and they foamed with delight
as the group authorized construc-
tion of a $120,000 mixing console,
to be built in LA,; flown to
Holland; used there for the sum-
mer; then sent back to L.A. again
for permanent installation. The
guys wanted ‘the most advanced
console in the world.””

Several homes had been rented
in Haarlem, seat of the Dutch re-
cording industry, and a comfort-
able distance from an old studio
that had been leased for June
through mid-August.

Various other personal and pro-
fessional logistical hassles ensued.
Studio equipment arrived late.
“Finally,” Rieley continued, ‘‘it
was installed in the Pambrugge
studio. Suddenly, the tech wizards
decreed the building was not ade-
quate for the Beach Boys. Car-
penters were called in, and they
built a new floor and ceiling.
Lighting experts came and relit
the whole place with lots of colored
bulbs and stuff. One day the equip-
ment guy came over to our office
asking where he could find two
big couches for people to rest on.
Air conditioning had to be installed
throughout the place, we were told,
but they finally settled for air
ducts when we screamed loud
about the costs. Meanwhile, the
new console was being wired up
and readied for recording. It was
to take 10 days, it was guessed.”

Wrong again. More delays en-
sued, with equipment still incom-

COME TO STOCKBRIDGE
FOR LOW COST

STUDIQ TIME
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plete, union hassles, extensive
house cleaning blocking the way.
Somehow, Brian Wilson actually
made it to Amsterdam, though.
Something was going on.

Rieley’s remarks offered some
clues: * . The studio is actually
operating now. It is, according to
technical biggies who have flocked
here from many parts of this
planet, ‘the most advanced console
in the world.’

“More exciting than that, Hol-
land has caused Brian to get into
a creativity surge like nothing
cver before in his life. He has
written the most progressive—
ahead of its time—inclusive music
of his lifetime here, and he has
been recording of late. The mate-
rial is, in 1972, what SMILE was
five years back: an achievement
which will add incredibly to his
legendary genius. . . . The whole
project is glorious.”

Rieley's “‘seeming overuse of
superlatives” might seem predict-
able, but the man’s excitement ap-
peared genuine. And, with that
console completed, after running
substantially over its initial budget,
it should be interesting to hear
what surfaces.

* * *

From Nat Freedland in Los An-
geles comes a brief sketch of
Crystal Sound, the Vine Street
facility founded in 1969 by An-
drew Berliner, who came West
after working at Mira Sound and
A-1 in Manhattan. Freedland notes
that Crystal builds or customizes
virtually all equipment.

“We spend our money on
equipment and maintenance in-
stcad of putting in saunas or fancy
fixtures,” said Berliner, “Our main-
tenance chief is an engineer who
graduated from Caltech. In charge
of Crystal’s technology is Roy F.
Brady, a recording equipment ex-
pert for some 20 years with long
stints at Capitol and RCA.

“The studio’s control room is
much larger than the usual such
facility. We feel it's too misleading
to have the sound bouncing around
a small booth,” said Brady. “Our
board is also laid out differently
than the standard setup, which we
feel gives us extra flexibility.”

Freedland went on to note the
studio’s sessions with artists like
Carole King and James Taylor,
as well as their experiences with
Taylor’'s producer, Peter Asher,
who brought artists in following
Taylor’'s guest shot on Carole
King’s first album, “Writer,” pro-
duced by Crystal’s John Fisch-
bach, at that time an independent
producer.

Crystal has also installed a
mastering facility, and its techni-
cal crew maintains a development
laboratory which may presently
market its designs to other facili-
ties.

* * *

The Record Plants are rolling
along and, while there have been
some changes at the New York
facility (more later), sessions re-
main hard and fast.

From the
Music Capitals
Of the World
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Records, a newly formed Miami
production company, has been
formed. Under management to
CeeBee Promotions are singer
Mark Palmer, rock group Fire and
Brimstone, and Rick Capman,
folk/rock singer and guitarist.
They are also under contract as
writers and artists to Shark Rec-
ords, according to Stan Webb,
president. SARA LANE

SAN FRANCISCO

Dr. Hook And The Medicine
Show to film portions of a 90-
minute television special at vari-
ous locations in San Francisco for
national airing in October. ]
Vicky Cunningham ex-Bill Graham
press relations representative now
doing same chores at KSAN-FM.

. Bayete (Todd Cochran) debuts
on Prestige Records this month
with an album, “World's Around
the Sun.” . . . Stan Kenton at the
Oakland Airport Hilton Inn (Aug.
19-20). . . . The Paul Masson Vine-
yards, Saratoga, will be the site
for launching of Vintage Sounds,
an outdoor concert series featur-
ing two September weekends of
folk, jazz and blues.

Long-time Fairmont Hotel press
relations representative Susie
Strauss has left her in-house post
to open her own local publicity
shop with associate Maggie Mac-
Denald. . . . The National Tour-
ing Company of “Hair” into San
Jose's Civic Auditorium for five
performances Sept. 14-16. .
John Kovac’s House Of Good now
running nightly rock concerts. . . .
Duke Ellington’s “‘Second Sacred
Concert” double set on Fantasy
awarded the Grand Prix for Jazz
by the music critics in Italy. . . .
Malo in concert at Stockton's Mu-
nicipal Auditorium (22). . . . Lu-
miere Productions producing War
and The Elvin Bishop Group con-
cert at the Berkeley Community
Theater Sunday (13).

Hines. Hines & Dad at the
Venetian Room of the Fairmont
Hotel (Aug. 10-30) followed by
the Letterman Aug. 31-Sept. 20.

. Bill Graham doing his first
non-rock concert with An Evening
With Groucho Marx at the Ma-
sonic Auditorium (11). . . . Coun-
try Joe McDonald at The Lion's
Share, San Anselmo, (10-12). . . .
Faces with Rod Stewart at the
Oakland Coliseum Aug. 30. . . .
Tower of Power, Joy of Cooking
and Stoneground join forces for
a concert Saturday (12) at Long-
shoreman’s Hall at The Wharf.

. Perry Como at Harrah's, Ta-
hoe, Aug. 10-30 followed by
Lawrence Welk (Aug. 31-Sept. 20).
. . . The Jefferson Airplane have
scheduled a series of promotion
dates at record stores and radio
stations in conjunction with the
release this week of their new
Grunt atbum, “Long John Silver.”

PAUL JAULUS

Campus News

What's Happening

By SAM SUTHERLAND

Film Flashes: Several distributors have provided glimpses of
their latest, uncatalogued features available for campus showings.

Twyman Films, Inc., located at 329 Salem Avenue, Dayton,
Ohio has announced a list headed by “Airport,” the “fourth highest
grosser in the history of motion picture film distribution.” Also added
to their list of features is Harry Nilsson’s “The Point”; Dennis Hop-
per's “The Last Movie”; Anthony Mann’s “The Fall of The Roman
Empire,” with Alec Guinness, Sophia Loren, James Mason and others;
Val Guest’s science fiction classic, “The Day the Earth Caught Fire,”
with Edward Judd and Leo McKern; John Ford's “She Wore A Yel-
low Ribbon,” with John Wayne himself, and Arthur Penn (1922-):
“Themes and Variants,” a film about the director by Robert Hughes
which won an Emmy in 1971.

Films Incorporated has turned in an awesome list of previously
uncatalogued films. Some of the highlights include Sam Peckinpah’s
“Straw Dogs,” with Dustin Hoffman; Fellini’s personalized documen-
tary, “The Clowns”; “The Boy Friend,” Ken Russell’s impressions of
Buby Berkeley, with Twiggy, Dick’s favorite flick, “Patton,” as por-
trayed by George C. Scott, Elaine May’s “A New Leaf,” with Miss
May and Walter Matthau; “Shaft?’; “The Great White Hope,” with
James Earl Jones and Jane Alexander; Renee Taylor and Joseph
Bologna’s “Made For Each Other”; and “Escape From The Planet of
the Apes;” with Kim Hunter and Roddy McDowell.

Films Incorporated has its central offices at 1144 Wilmette
Avenue, Wilmette, Illinois 60091.

* * *

From Lee Collins at WKNC-FM, North Carolina State University
in Raleigh, comes news of that station’s move into new studios in the
recently constructed University Student Center. When the move is
completed, the station’s return to the air will find them benefiting
from an increased tower height that will permit coverage of the en-
tire county and its surrounding area.

New facilities include offices, a record library, tech shop and
five “floating” studios. The station also has remote transmitting
equipment and computerized automation which handles nine of the
21 hours in each broadcasting day.

Collins notes that the station is one of the few progressives near
that area, which he cites as the 66th market in the nation, so, “It
would seem that the distributors would need us.” In short, they could
upse service, and they may be reached at Box 5748, NCSU, Raleigh,
N. C. 37607.

* * *

PICKS AND PLAYS: EAST—New York—WRFH, Hunter
College, New York, Paul Vasquez reporting: “The Family,” (LP cut,
John Hurley Delivers One More Hallelujah), John Hurley, Bell;, “The
Phlorescent Leech & Eddie,” (LP), Howard Kaylan and Mark Vol-
man, Reprise; “‘Lisa,” (LP cut, I'm A Lover, Not A Fool), Randy
Burns, Polydor. . . . WAER-FM, Syracuse University, Syracuse, Tony
Yoken reporting: “Never A Dull Moment,” (LP), Rod Stewart, Mer-
cury; “Ambush,” (LP), Marc Benno, A&M; “White Witch,” (LP),
White Witch, Capricorn. WGSU-FM, State University College
at Geneseo, John A. Davlin reportmg “Toulouse Street,” (LP), Doo-
bie Brolhers, Warner Bros.; “Joe Farrell Quartet, “(LP) Joe Farrell
Quartet, CTI; “Seven Bridges Road,” (LP), Steve Young, Reprise.

.. WSUA, State Univ. at Albany, Keith Mann reporting: “Final
Comedown,” (LP), Grant Green, Blue Note; “Winds of Change,”
(LP), Peter Frampton, A&M; “You Got What It Takes,” Buzzy Lin-
hart, Kama Sutra. . . . New Jersey—WFDU-FM, Fairleigh-Dickinson
Univ., Teaneck, Tony Loving reporting: “Long John Silver,” (LP).
Jefferson Airplane, Grunt; “Radio Dinner,” (LP), National Lampoon,
Banana/Blue Thumb; “Blues And Electronics,” (LP), Frank David
Selection, BASF. . . . Connecticut—WSHU-FM, Sacred Heart Univ.,
Bridgeport, Ron Cap reporting: “Live,” (LP), Rory Gallagher, Poly-
dor; “Reebop,” (LP), Anthony Reebop Bwaku Kash, Island; “Melton,
Levy and the Dey Brothers,” (LP), Melton, Levy and the Dey Broth-
ers, Columbia. . . . Massachusetts—WBUR-FM, Boston Univ., Bos-
ton, Frank R. King reporting: “Summer Breeze,” (LP), Seals and
Crofts, Warner Bros.; “American Gothic,” (LP), David Ackles, Elek-

(Continued on page 19)
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Radio-TV programming

Chicago FM Rocker
Program Committee

By ANNE DUSTON

CHICAGO—The trend of FM
progressive rock stations taking on
characteristics of Top 40 AM sta-
tions is highlighted in a slightly
different way here at WDAI-FM,
which is forming a programming
committee. However, this similarity
to Top 40 is no erosion of WDAI-
FM's basic philosophy, according
to Judy Helm, new music director
and the third female to hold the
post at the station.

The committee will be made up
from the staff and will review new
albums and cuts for the station’s
progressive rock format.

WDAI-FM recently moved into
new studios on Michigan Avenue,
equipped with the latest Gates
board and a 6,000-watt twin-tower
transmitter erected on the top of
the John Hancock Building.

The 24-hour station has initiated
a large promotion campaign with
ideas from program director Jim
Davis, including a one-day give-
away of over 1,000 top 10 albums.
A special telephone hookup to
register busy signal calls has
totaled more than 10,000 per day.
A five-hour “Roots of Rock” pro-
gram was broadcast Aug. 6. The
staff assembled at 6 a.m. to mail
300 FM radios, turned on and
tuned to WDAI-FM to media
buyers at various agencies, some
accounts and prospective accounts.

Miss Helm, formerly executive
secretary to general manager Roger
Turnbesugh, expressed the station’s
philosophy as “we try to play what
people want to hear.” The progres-

sive rock—which includes blues,
soul, and country folk-rock—is
“tighter and tastier” than com-
petitive stations, she said. A new
album is played in its entirety, and
album cuts, then, are included in
the programming. Some recently
introduced include Leon Russell,
with the cut “Tightrope” replayed;

Continued on page 16)
Van Morrison, with “Jackie Wilson
Said”; Three Dog Night, with
“Black and White”; Emerson, Lake
& Palmer, with “From the Begin-
ning” and “Hoe Down”; Chicago V
with “Saturday in the Park” and
“A Hit by Varese”; and the Doors,
with “Verdilac.” Songs are repeated
no oftener than every seven to
eight hours.

New personalities have been
introduced since the first of the
year to appeal to the 18 to 28 year
olds “with a touch of teens” listen-
ing audience, according to Miss
Helm. The lineup is: 6-9 a.m., Jim
Kerr; 9-noon, Bob Brown; 12-3
p.m., John Platte; 3-6 p.m., Gary
Wallace; 6-10 p.m., Dave Van
Dyke; and 10-2 a.m., John Mrvos.
A telephone talk show, from 2-6
a.m. is hosted by Wayne Juhlin.

WDAI-FM is planning to have
its own news staff some time in
the future, but at the moment, the
five-minute newscasts come from
ABC, New York. General manager
Roger Turnbeaugh follows a policy
of a maximum of eight com-
mercial minutes per hour. Public
affairs programs are a simulcast
with WLS-AM on Sunday momn-
ings.

graphically tested.

.. . to the beautiful music of faraway
places and to the years of the past.
Escape to the luxury of living. De-
signed for stereo FM automation. Up
to eight commercial inserts, plus news
if desired—plus bonus hours with a
solid 60 minutes of music. Hearing is
believing—on display in PAMS’s hos-
pitality suite. Music content audio-
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NATRA Dir. Sees Rosier Days

o Continued from page 1

ing rally and further cost-cutting
of NATRA's budget during the
last year. Thus, he believes that
the 17-year-old organization is re-
flecting in positive ways the grad-
ual professionalism of its members,
who are less and less the finger-
popping, too-talkative, character
deejay hung up on his or her own
ego trip; who are, in many cases,
gradually moving into manage-
ment positions in black radio.

Cordell, general manager of
WVON in Chicago, and modest to
the point of self-depreciation when
assessing his role with NATRA,
said board chairman Georgie
Woods and Jimmy Bishop (both
of WDAS here) along with B.L.
Moore (of local WHAT) and La-
baron Taylor (also WDAS) were
the fund-raisers.

NATRA, going into its second
year under president Curtis Shaw,
operations manager and talk show
host at WABQ in Cleveland, had
to continue a cost-cutting program

Cordell initiated wher. he moved
the headquarters to Ckicago and a
modest $125 a month office. “We
cut costs a lot more than I would
have liked,” Cordell said, men-
tioning discontinuance of the
monthly newsletter and a staff cut
to two people, Delta Ashby and
Cory Wade. One further cut was
the insurance program. Still opera-
tional is the emergency fund for
out-of-work members (actually
funded separately).

Cordell said NATRA is still de-
pendent on label support, but
added that at this convention, the
organization will exercise more
control than ever to keep away
from the syndrome of ite late, late
hospitality suite. ‘“We are asking
the labels to cooperate and prevent
the convention from being self-
defeating.” Cordell szid he can
remember all too well having to
apologize last year in Chicago
to a Memphis deejay who asked
why the morning seminars were so
poorly attended. Cordell at the
time said: “We are trapped in a
financial situation because these
suites (bought by labels) are a
large part of our ‘und-raising
efforts.”

The WVON general manager,
who told last year’s delegates that
a whole new way of life opened
up for him when he left the air
(with great reluctance). has re-
peatedly said NATRA must seek
more than outright financial as-
sistance from labels. He would
like to draw on the tremendous
creative forces of the record-tape
industry executives so that NATRA
could design its own fund-raising
programs.

The level of NATRA develop-
ment may be at last approaching.
“We are this year in the Sest finan-
cial posture we have ever been in,”
Cordell said. One chief source of
pride for him is the fact that a lot
of old bills have been »aid. “We
had bills under dispute. For ex-
ample, a limousine rental service
claimed that some board mem-
bers chartered a limo for a $65
fee. But board members said the
expenditure was never authorized.
We cleared up these old bills which
have been nothing but an em-
barrassment.”

Nevertheless, Cordell isn’t happy
with the membership growth.
“How do you get the participation
of members if you don’t show
the programs that they can touch?”
he asked with dismay. The emer-
gency relief program is a good
example of a benefit members can
relate to, but NATRA needs more
programs. The problem though
1s how to design them when the
organization is still searching for
financial solvency.

The relief fund, initiated by: Mo-

town, was designed and is imple-
mented as only a temporary assist-
ance. A member must be out of
work three weeks to qualify and
then receives only $50 a week for
four weeks. It’s an interest free
loan and must be paid back. “It
doesn’t sound like much, but to a
deejay out of work, it’s very im-
portant. We've helped several mem-
bers this past year.”

Even modest programs cost more
than people realize, Cordell said.
“A mailing cost $150.” He had
hoped NATRA, because it is based
in the same city as Operation
PUSH. headed by Rev. Jesse Jack-

son, also a NATRA board mem-

ber. could circulate PUSH ma-
terial. “This would be very valu-
able for the public service activities
of members in other chapters.”
As it is, NATRA’s relationship
with PUSH and other organizations
in the black movement is on an
individual basis, said Cordell. who
assists PUSH in that fashion.
Cordell still envisions NATRA's
eventual expansion to a point
where non-air personnel can par-
ticipate; also the eventual participa-

tion of Latin air personalites. But
NATRA must grow a littls= more.

He said he is fully aware of
cynicism that still persists grow-
ing partly fromr the probkms of
past conventions and possibly from
an overall impresssion of NATRA’s
ineffectiveness. He said he be-
lieves there will be some top evel
label executives here, that MATRA
is attaining dignity year by wear.

This will nat be an zlection
,convention and Shaw, wio has
traveled extensively to build up
regional chapters, will have ancther
term. Moreover, it will be a con-
vention dedicated to more busmess
planning, Cordell believes. Je said
NATRA has hail an office in the
Marriott for three months pianaing
the event.

Among speakzsrs will bz 3en-
jamin J. Hooks. newly apoointed
FCC commissioner, Jackson Jtlian
Bond, Georgia U.S. Representa:ive,
Howard Univers:ty professar Tony
Brown, C. Delores Tucker of Pa.
Gov. Milton J. Shaft’s zatinet
and very likely Shaft as wel as
Philadelphia Mayor Fraak L.
Rizzo.

NOW AVAILABLE

ON TAPE

THE LARGEST
SOUND EFFECTS
IBRARY  WORLD

BOOKMARK

Unique—Sponsored—Class Programming

The Original

ILD BILL HICKOK

Series
Starring Guy Madison and Andy Devine

GLOBE

MUSIC CORP.

Century Plaza—Suite 701-03

New York
10 East 40th St.

Contact: Jerry Levy
(212) 689-9040

Hollywood
6410 Willoughby Ave.

Contact: Gordon Zahler
(213) 462-1732
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THE ACE TRUCKING COMPANYS ‘

‘WS CAVALCADA A
m—OF THE ATRWAVES ~ee

,"'m""]mm'www IS THIS YOUR NEW
RADIO NEWS TEAM?

The incredible Ace Trucking
Company bring their inventive
comedy to radio. The radio
premiere of America’s top comedy
group (Johnny Carson, This is Tom
Jones, and Laugh-In) with ther own
syndicated feature.. THE NEWS
CAVALCADE OF THE AIRWAVES!

Two-and-one-half minutes of
madness every day!

News Spoofs! Dizzy Interviews!
Scrambled Scoops! All reported

with the famed contemporary

humor of the Ace Trucking Company.

Sixty five programs complete
with special promos, customized
opens and closes, built-in audience
expanding features.

Send for your demo today —listen
to the freshest, funniest new racho

IT’S NOT YOUR At/ . a i il
TYPICAL & feature to ever hit the airwaves!

NEWS TEAM!

Meet the wackiest assortment :
of reporters and !I
regulars in broadcasting: e

THE FIX-IT MAN, always ir: 1 fix!

Flash!
THE WEATHER GIRL, whc doesn't know her foot ' R
from her warm front' My station needs a POSITION
DR. FUNNY, health advice reperted from ins:ce a £fod nsh, Sendime ; I
= = ) - STATION "HONE
closet —where he’s hiding from tke germs! :1‘(18171_0 of Ui Liee . o
I'rucking Company's ADDRESS
RIP LIGAMENT on sports, RAYMOND J. ("vou NEWS CAVALCADE
doesn’t have to call me Johnson™ slus many more OF THE AIRWAYS!  CITY SR LR

From the production team of DICK ORFIN ___the people wha ‘t()(l‘dy. 50 T ean I)ldV
brought you CHICKENMAN and the TOOTH FAIRY. it fOl' d Sponsor

Syndicated By the Chicago Rais Syndicate. tomorrow!

MAIL TO: THE CHICAGO RADIO SYNDICATE
25 East Chestnut Street,
Chicago, Illinois 60611
(312) 944-7724




Radio-TV programming

FORUM REGISTRATION LIST 2 Rockers & Soul

EDITOR’S NOTE: The follow-
ing is a list of a few of the people
who've registered for the fifth an-
nual Billboard Radio Programming
Forum during the past weeks.

Bob Fead
A&M Records
Los Angeles, Calif.

Bob Todd

Vice President
Touch, Unlimited
Los Angeles, Calif.

Don McGinnis
Producer

Touch, Unlimited
Los Angeles, Calif.

Craig Bowers

National Director, Special Projects
ABC-FM Spot Sales

Los Angeles, Calif.

Alfred Picinni
General Manager
KATA

Arcata, Calif.

Francis Dickerson
KATA
Arcata, Calif.

Alec Dubro

Music Director
Zodiac News Service
San Francisco, Calif.

Stewart Sank
GSF Music Corp.
New York, N.Y.

Len Sachs
GSF Music Corp.
New York, N.Y.

Al Konow
Mausic Director
KHOS

Tucson, Ariz.

Fred Vance
President
KHOS
Tucson, Ariz,

Cyril Brown

Head of Commercial Broadcasting
New Zealand Broadcasting Corp.
Wellington, N.Z.

CHARLIE TUNA

has 2 radio features for you

CAMPAIGN ‘72

a wild Top 40 look at the election
and

CHRIST & ROCK & ROLL

a Top 40 look at the Jesus Movement

For a demo call or write
JEFF ALAN
Box 5539, Sherman Oaks, California 91413. Phone: (213) 463-4195
Look for Charlie or Jeff at Billboard Radio Programming Forum

NUMBER ONE.

[MOENIK

“Flight of the Phoenix" takes off with
all the new sounds that set your sta-
tion distinctively apart from the com-
petition. Once on the air, these ID's
will provide the sound that both you
and PAMS are so well known for—

INCORPORATED

214/827-0901
4141 OFFICE PARKWAY
DALLAS, TEXAS 75204

®

Derek Chinnery
Head of Radio 1
British Broadcasting Corp.
London, England

Mike Martin

Regional Promotion Mzmager
MGM Records

Los Angeles, Calif.

Frank Sciarra

National Singles Director
MGM Records

Los Angeles, Calif.

Jay Cunniff

Regional Promotion Ex2cutive
MGM Records

Los Angeles, Calif.

Ira Trachter
Research Executive
MGM Records
Los Angeles, Calif.

Barbara Wood
Research Executive
MGM Records
Los Angeles, Calif.

Tony Scotti

A&R Producer
MGM Records
Los Angeles, Calif.

Abe Glaser
Lion Records
Los Angeles, Calif.

Clive Fox
Lion Records
Los Angeles, Calif.

Bob Marcucci
Romar Records
Los Angeles, Calif.

Tad Dowd
Promotion Executive
MGM Records

Los Angeles, Calif.

Chuck Christian
Program Director
KRIZ

Phoenix, Ariz.

Robert Melton
General Manager
KUPD

Phoenix, Ariz.

Chuck Browning
Program Director
KUPD

Phoenix, Ariz.

Fred Seiden

Director, Program Services
Bonneville Program Services
New York, N.Y.

Perry Bascom
General Manager
WNBC

New York, N.Y.

Dick Clark

President

Dick Clark Radio Shows
Los Angeles, Calif.

David Sholin
KLIV
San Jose, Calif.

John McLeod
KLIV
San Jose, Calif.

Bill Stewart
Consultant
KLIF
Dallas, Tex.

John C. Canterbury
Air Personality
WMPX

Midland, Mich.

J. Carlos

President

Crested Butte Records
Denver, Colo.

Bill Dante
Program Director
KRMH-FM
Austin, Tex,

Bob Wilson
Program Director
KDAY

Los Angeles, Calif.

Art Astor
General Manager
KDAY
Los Angeles, Calif.
(Continued on page 20)

Station Vie in S.F.

By PAUL JAULUS

SAN wFRANCISCO — Having
enjoyed almost complete domi-
nance of this area’s soul radio
listener for a long time, KDIA

now finds itself in a toe-to-toe
conflict with the Top 40 rockers
KFRC and KYA for all the hon-
ors. This competition has un-
doubtedly evolved since the tre-
mendous breakthrough of black
artists and their music on to the
national charts causing a complete
reversal of the heretofore rules of
rock programming. Many black
artists, who had previously found
only acceptance on soul radio sta-
tions, now find themselves in the
mainstream of music popularity
and their records have suddenly
become discovered by the mass
media outlets. As a result today’s
music has brought about the com-
petition between soul and radio
and Top 40 radio as the lines of
demarcation dissolve. So KFRC
and KYA, in this market, in ef-
fect, also now find themselves in

competition with XDIA instead of
the reverse.

Now helping helm KDIA’z soul
radio directions czgainst all other
competitors is rezently appeinied
program director on King. Hired
by the station, a Sonderling Eroad-
casting holding, in March of tiis
year King was assured autanomy
in developing his own concedsts in
the programming of KDIA and
in developing the widest listening
audience by offerng the broadast
variety of enter.ainment witkin
the framework that had been =s-
tablished. Before joining KDIA,
King served his radio apprentice-
ship in Hawaii. While still wth
the Navy in 1964, he took .1p
the all-night duties at KIKI, Horo-
lulu. and then switched ovzr to
KORL as the swing-shift men.
After a tour of duty in Vietnamn,
he again returned to Horoltlu
radio and the year 1967 Zound
him holding DJ spots with EHAI
and KKUA. The next year he left

(Continued on page 21)

TM productions

ropeliant

SEE US AT THE BILLBOARD CONVENTION
CENTURY PLAZA HOTEL AUGUST 16 THRU 19th
or contact TM Productions, Inc.

3103 Routh St.
Dallas, Texas 75201

(214) 748-8216
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Radio-TV programming

Vox Jox

By CLAUDE HALL
Radio-TV Editor

Tremendous amount of changes
happening this past week. Dave
Diamond has departed KCBS-FM
in San Francisco. If you know
of a good gig, he can be reached
at 415—781-7800, room 319. . .
Arthur Takeall is now program di-
rector of WWWS-FM in Saginaw,
Mich. . . . Cathy Lenard, one of

the speakers lined up for the fifth
annual Billboard Radio Program-
ming Forum Aug. 17-19, is chang-
ing jobs from head of research for
Metro Radio Sales and Metro-
media Radio to become vice pres-
ident in charge of research for

you are truly a person-
~ ality (not a “time, temp,

trite reciter’’) and want
to join a going, growing
~ broadcast dynamo, rush
~ your tape and resume
to: i )

MICHREL O'SHEA

* PROGRAM DIRECTOR
* KLIF RADIO

2120 COMMERCE
DALLAS, TEXAS 75201

BROADCAST SUBSIDIARY OF
FAIRCHILD INDUS TRIES

RKO General Broadcasting. . .
K.O. Bayley is joining KILT in
Houston. . . . Tom Campbell is
leaving KLOK, San Jose, to be-
come afternoon drive personality
at KNEW, San Francisco. Both
stations feature oldies and both
program to the San Francisco
market.

* *x %

Jerry Bright, who'd been opera-
tions manager of KENO, Las
Vegas, has now joined MGM Rec-
ords as director of artist relations
he has about 20 years of radio ex-
perience behind him. New program
director of KENO is Doug Cory.

. . Tom Bigby, who’s been pro-
gramming KBUY in Fort Worth,
has become program director of
KTLK in Denver, one of the radio
stations consulted by John Rook.

Rook has another station lined up
for the near future and, I suspect,

will be needing a couple of air
personalities here and there. . . .
Alan Douglas mentioned to some-

one while shopping for an apart-
ment in New York that he was
going to be the new talkmaster at
WNBC there. He’ll do 8-midnight
as of Aug. 28. . . . Alex Price,
501—782-7460, had been at KFSA,
Fort Smith, Ark., and is now look-
ing. Says he’s heavy in production.
. . . Johnny Sommer is now pro-
gram director WIDX-FM, Jackson,
Miss.; he’d been programming
WRBC, Jackson. Sommer was
slated to be an air personality at
WNOE in New Orleans, but the
deal fell through and Bill Stewart
drops me a note that says: “Wrong
again, redhead.” Stewart is a radio
veteran; one of the greats. He’s
program director of WNOE.

* *x %

A note from Howard Marks,
April Music Ltd.,, 1 Wardour St.,
London W1Y, England: “I am the
promotion manager for April/
Blackwood Music here in the UK.
and an avid enthusiast of the
American system of broadcasting.
Maybe you could put a little some-
thing in your column to the ef-
fect that any program director
or air personality who wishes to
write to me and maybe receive
some exclusive new records is
welcome to do so. I have some
experience as a DJ myself and
hope to be doing some broadcast-
ing in the near future.”

* *x %

Don Elliott is leaving KIIS,
Los Angeles, and would be in-
terested in either a good air per-
sonality job or a good programming
position. Call him at 213—846-
6886. . . . Okay, another contest.
This time, all you
have to do is
identify the man
in the picture at
left and tell me
what western
movie he was in.
Winner will get
an aircheck of
Robert W, Mor-
gan, air personal-
ity at KHJ, Los Angeles.
Martin Kamerman has been named
program manager of WSPD, To-
ledo. He'd been group director of
operations for General Cinema’s
radio and TV stations. . . . Frankie
M of San Francisco has joined
KOWH, Omaha, Neb., as pro-
gram director. . . . Terry Sheehan,
college grad, now working part-
time on WLS in Chicago wants a
full-time job as an air personality.
Willing to work for any living
wage in any size market. Call him
at 312—281-7384.

(Continued on page 20)
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Pro-Rock Format Group Appeals

WASHINGTON—The Citizens’
Committee to Keep Progressive
Rock on Sylvania, Ohio station
WGLN-FM (now WXEZ-FM) has
taken its case against a format
switch by the new owner to the
U.S. Court of Appeals here. The
court is asked to reverse a Federal
Communications Commission ma-
jority’s grant of transfer which
petitioners say will “eliminate the
community’s only full-time pro-
gressive rock station and turn it
into the area’s seventh middle-of-
the-road station.” The petitioners
ask for a reversal of the FCC
grant, or in the alternative, a stay
pending appeal.

Tracy Westen, of the Stern Com-
munity Law firm here is repre-
senting the progressive rock pe-
titioners, as he has done previously
and successfully in cases where
format change would have killed
the only classical music outlet in
an area—including the precedent-
setting Atlanta WGKA case. The
main drive is to force the FCC to
hold evidentiary hearings when
citizens’ groups challenge a format
change made by a new station
owner if the change will deprive a
community segment of its only
source of that particular kind of
programming. The progressive rock
petition claims 10,000 signatures,
with nearly 6,000 picked up in
the course of a single week.

The Westen brief accuses the
FCC of failure to consider, in
evidentiary hearing, whether the
public interest would be served
by the assignment to an MOR
licensee. The commission is also
accused of refusing to take into
account affidavits indicating that
the new owner “intentionally mis-
represented its proposed program-
ming format changes to the em-
ployees and the listening audi-
ence.”

In approving the grant, the FCC
had held that the rock format had
only been in effect for about six
months on WGLN-FM before its
owners, Twin Stations Broadcast-
ing, sold it to Midwestern States
Broadcasting. The FCC majority
pointed out that when the assignee
bought the Toledo-area station, it

FCC Requires
Discrete Okay

o Continued from page 1

the Electronic Industries Associa-
tion’s special quadraphonic Radio
Committee (NORC) which is work-
ing with the FCC's broadcast bu-
reau and its engineering division—
the same arrangement that pro-
duced today’s 2-channel stereo
transmission standards (Billboard,
Aug. 5).

The commission last week cau-
tioned broadcasters not to confuse
the non-authorized discrete systems
of transmision with the permissible
quardrasonic systems. FCC defines
the permissible matrix type systems
as “psuedo enhancement devices
relying on a phase-differential
principle to achieve 4-channel au-
dio effects.” The matrix systems
code the 4-channel of sound on
two transmission channels, which
are broadcast over standard stereo
equipment, and unmixed at the lis-
tener’s end. The discrete systems
wciuld involve FM subcarrier chan-
nels.

The FCC noted that the Dorren
discrete 4-channel system had been
permitted to broadcast music to the
public only on a limited experi-
mental basis, and that neither the
Dorren quadraplex nor any other
discrete system can be offered for
transmission to the public without
specific permission from the com-
mission. It also said that since the
Dorren system might exceed pres-
ent limits on modulation, “existing
protection ratios for co-channel
and adjacent channel stations
would have to be reviewed before
the system to come into general
use.”

By MILDRED HALL

was still a golden oldies format
and the progressive rock change
was made later. Also, WGLN-FM
had gone through several music
format changes, said the FCC,
and the new owner had made no
promises as to format on takeover.
Commander Nicholas Johnson dis-
sented and said a hearing should
have been held.

Atlanta Precedent
The Westen brief quotes the U.S.
Appeals Court decision in the At-
lanta, WGKA, classical © music
case, which held that “the public
interest is truly served when all

major aspects of contemporary
culture are accommodated when-
shops are either definitely progres-
ever that is technically and eco-
nomically feasible.” The court then
ordered a remand for hearing on
the WGKA case by the commis-
sion. )

The brief makes a case for the
economic health of rock format
by quoting the WGLN’s original
licensee when it first changed to
a progressive, youth-oriented for-
mat: *“We feel we can become
much more of a community-

(Continued on page 42)

PeideeRee

PROGRAMMING AIDS AND SERVICES, tNC.

Welcomes you to Los Angeles.

You are cordially invited to visit our hospitality
suite at the Century Plaza Hotel, August 17-19.

PA:S

3620 Barham Blvd., L.os Angeles, Calif. 90068

Suite Y-103

Russ Barnett
President

(213) 874-5411
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Series 44.

series 44

Shaft your competition! Brevity along
with retention factor that just can’t be

beaten. New blenders for record to
record segue. Shaft success into your

format with PAMS’s latest—SHAFT—

INCORPORATED

214/827-0901
4141 OFFICE PARKWAY
DALLAS, TEXAS 75204
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These are the albums that have
been added this past week to the
nation’s leading progressive stations.
In many cases, a particular radio

station may play all of the cuts on
a given album, but the cuts listed
here are the preferred cuts by most
of the stations.

V.]

RACINE, WIS.: WRKR-FM, Joey Sands
ROCHESTER: WCMF-FM, Bernie Kimball
SAN ANTONIO: KEEZ-FM, Ted Stecker
ST. LOUIS: KSHE-FM, Shelly Grafman
TORONTO: CHUM-FM, Benjy Karch
TUCSON: KWFM-FM, Allan Browning
VALDOSTA: WVVS-FM, Bill Tullis

AUSTIN, TEX.: KRMH-FM, Iim Lucher
BALTIMORE: WKTK-FM, Pete Larkin
BOSTON: WVBF-FM, Bill Heizer
CHICAGO: WGLD-FM, Ed Shane
CINCINNATI: WEBN-FM, Frank Wood
CLEVELAND: WMMS-FM, Bill Bass
HARTFORD: WHCN-FM, Ron Berger

KANSAS CITY: KUDL-FM, Larry Miller
LONG BEACH: KRAC-FM, Ron McCoy
MEMPHIS: WMC-FM, Ron Michaels

MIAMI BEACH: WBUS-FM, Sandy Thompson
NEW ORLEANS: WRNO-FM, Hugh Dillard
PHILADELPHIA: WDAS-FM, Harvey Holliday
PROVIDENCE: WBRU-FM, Jon Rodman

Hot Action Albums

GUESS WHO, ‘“Live at the Para-
mount,” RCA
Cuts: All.
Stations: KRMH-FM, WRKR-FM,
WMC-FM, KEEZ-FM, KSHE-FM,
WKTK-FM, KNAC-FM

JEFFERSON AIRPLANE,
John Silver,” Grunt
Cuts: All.
Stations: WHCN-FM, CHUM-FM,
WMMS-FM, KNAC-FM, WRNO-
FM, KUDL-FM, KWFM-FM

‘“Long RAMATAM, ‘“Ramatam,” Atlantic
Cuts: “Whiskey Place,” ‘“Heart
Song,’’ ‘‘Strange Place,”’
‘‘Changing Days."”

Stations: WHCN-FM, WMMS-FM,

WRKR-FM, WRNO-FM, KWFM-

FM
PETER ALLEN, “Tenterfield Sad- DENNY EPPS, “Danny Epps,” CASEY KELLY, “Caseay Kelly,” TOM PAXTON, “Peace Will JOHN DAVID SOUTHER, “‘John
dler,” Metromedia cOg,Tb.aA“ EIe(I:(t;a R - Come,” Reprise David Souther,” Asylum
. uts: : uts: “Runaway,” “Silver ‘‘Me- Cut: “Jesus Christ S.R.0.”" T v
Puts: Al Stations: WMC-FM, KEEZ-FM ter,” “Escaping Reality,” “A  Station: WRNO.FM Cuts: “How Long” «Some
Station: WRKR-FM Good Love Is Like a Good People Call It Music, Kite
Song.” V\Goman," 3‘/‘Th1§ Fast One,”
S s *Jesus in 34 Time.”
Station: WKTK-FM " A .
ALZO, “Alzo,” Bell RORY GALLAGHER, ‘‘Live,” Poly- PILOT, “Pilot,” RCA Stations:  WVVS-FM, WHCN-
Cuts: All. dor RIS, “evempodil: s Cuts: All. FM, WKTK-FM
Station: WCMF-FM Cuts: “I Could Have Had Reli- gi " e, SVEYROAY's In Show g i KRMH-FM, WRNO-FM
gion,”” “In Your Town," ‘“Mess- éuts- All
in” With the Kid.”" ) '

MARK BENNO, ‘“Ambush,” A&M

Stations: KRMH-FM, WVVS-FM,
KEEZ-FM, WMMS-FM

BLUE OYSTER CULT, ‘‘Blue Oys-
ter Cult,” Columbia

Cuts: All.
Station: WRKR-FM

JACKSON BROWN, “Rock Me on
the Water,” Asylum (single)
Station: CHUM-FM

CAPABILITY BROWN, “From
Scratch,” Charisma
Cuts: All.

Station: WMMS-FM

JOHNNY CASH, “A 200 YEAR
SALUTE IN STORY AND SONG,”
Columbia

Cuts: All.
Station: KNAC-FM

CASHMAN & WEST, “A Song or
Two,” Dunhill

Cut: “American City Suite.”
Stations: WHCN-FM, KNAC-FM

LARRY CORYELL, “Offering,” Van-
guard

Cuts: “Foreplay,” *'Scotland {,”
‘‘Beggar’s Chant.”

Station: KWFM-FM

JAMES LUTHER DICKENSON,
‘“James Luther Dickenson,”

Cuts: “Wine,”” ‘“John Brown,”
“Dixie Fried.”

Station: KUDL-FM

DOOBIE BROTHERS,
Street,’” Warner Bros.

Cuts: All.
Station: WBUS-FM

‘“Tolouse

DAVID ELLIOTT, ‘“David Efliott,”
Atlantic

Cuts: “If | Were You,” “Dear
Mary,” “The Invisible Man.”

Station: WBRU-FM

Stations: WKTK-FM, WBRU-FM,
KWFM-FM

GENTLE GIANT, “Three Friends,”
Columbia
Cuts: All.

Stations:
WBUS-FM

WMC-FM, KEEZ-FM,

GLASS HARP,
Giad,” Decca

Cuts: All,

Stations: KSHE-FM, WMMS-FM,
KRMH-FM, WCMF-FM

“It Makes Me

DONNY HATHAWAY, “Come Back
Charleston Blue,” Atco

Cuts: All.
Station: WDAS-FM

JimMt  HENDRIX,
Barclay

Cuts: All.

Stations: WKTK-FM, WBUS-FM,
WRKR-FM

‘“‘War Heroes,”

GIL SCOTT HERON, ‘“‘Free Will,”
Flying Dutchman
Cuts: ‘“‘Free Will,”” “Speed
Kills,” “The Get Out of the
Ghetto Blues.”

Stations: WDAS-FM, WKTK-FM

“BIG WALTER HORTON WITH
CAREY BELL,” Alligator
Cuts: ““Have Mercy,” “Tempta-
tion Blues.”
Station: WBRU-FM

SALLY KELLERMAN, ‘“Roll With
the Feelin',” Decca
Cuts: ““Child of Mine,” “Dyna-
mite Lover,” ‘“Roll With the
Feelin'.”
Station: KWFM-FM

Station: WBUS-FM

LITTLE WALTER,
Harmonica,” Chess

Cuts: All
Stations: KNAC-FM, WMMS-FM

‘Boss Blues

MACONDO, ‘‘Macondo,” Atlantic
Cuts: All.
Station: KSHE-FM

MOODY BLUES, ‘‘Cities,” Deram
(single)
Station: CHUM-FM

GEOFF & MARIE MULDAUR,

“Sweet Potato,”” Warner Bros.
Cuts: All.
Station: WHCN-FM

NATIONAL LAMPOON, “Radio

Dinner,” Blue Thumb/Banana
Cuts: All

Stations: WHCN-FM, WKTK-FM,
WVVS-FM, WBRU-FM

MIKE NESMITH, ‘“And the Hits
Keep on Comin’,"”” RCA

Cuts: All
Station: KEEZ-FM

DANNY O'KEEFE, ‘“O’Keefe,”
Signpost
Cuts: ‘“Good Time Charlie’s

Got the Blues,” ‘‘Road.”

Stations: WBRU-FM, KNAC-FM,
WRNO-FM

ORPHAN, ‘Everyone Loves to
Sing,” London
Cuts: ‘“‘Everyone Leves to

Sing,”” ‘Take a Look Around
You.” “Easy Now.”

Stations: WKTK-FM, KWFM-FM

GILBERT O'SULLIVAN, ‘‘Himself,”
(Mam)

Cuts: All.

Station: WMMS-FM

BADEN POWELL,
Guitar,”” Mps Basf

Cuts: All.
Station: WMMS-FM

“Tristeza on

PROFESSOR LONGHAIR,
Orleans Piano,” Atlantic

Cuts: All.
Station: WBUS-FM

“New

MONTY PYTHON, “Another Monty
Python Album,” Charisma

Cuts: All
Station: WBUS-FM

KENN RANKIN, *“Like a Seed,”
Little David

Cuts: All.
Stations: WHCN-FM, WCMF-FM

JOSHUA RIFKIN, “Piano Rags by
Scott Joplin, Vol. 11,”” Nonesuch

Cuts: All
Station: WMC-FM

ROAD,
sources

Cuts: All.
Station: KSHE-FM

‘‘Road,” Natural Re-

S.C.R.A., “The Ship Album,” At
lantic

Cuts: ““Our Ship,” “Freak,”
“Changes,"” “‘Live Today"

Station: WVVS-FM

SMOKY ROBINSON, ‘“Flying High
Together,”” Tamla

Cuts: ‘“‘Betcha,” “By Golly,"”
“Wow,"” ‘| Can’t Stand to See
You Cry.”

Station: WDAS-FM

JIMMY SMITH, “‘Root Down Live,”
Verve

Cuts: All.
Station: WMMS-FM

STAPLE SINGERS, “This World,”
Stax (single)
Station: CHUM-FM

STYX, “Styx,” Wooden Nickel
Cuts: All.

Stations: WMC-FM, WM MS-FM,
WRKR-FM

SWALLOW, ‘“Yes, I'll
Warner Bros. (single)

Station: KEEZ-FM

Say It,”

T. REX, “The Slider,” Reprise
Cuts: All.

Stations: WHCN-FM, WCMF-FM
WRNO-FM, KUDL-FM

’

THE TEMPTATIONS, “All Direc-
tions,” Gordy

Cut: “Papa Was a Rolling
Stone.”
Station: KWFM-FM
STANLEY TURRENTINE, *“Cher-
ry,” CTI
Cuts: All.

Station: KRMH-FM

VINEGAR JOE, ‘‘Vinegar Joe,”
Atco

Cuts: “Ride Me Easy Rider,”
“‘See the World,”” ““Get Some-
where,” ‘‘Rusty Red Armor."”

Stations: WVVS-FM, KSHE-FM

GARY WRIGHT, “l Know,” A&M
Station: WCMF-FM

ZULEMA,
Essex

Cuts: All.
Station: KRMH-FM

‘“‘Zulema, Cusseaux,”
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CHECK TYPE OF AD YOU WANT:

]

]

rule around all ads.

0

box number and address.

prior to date of issue.

Billboord.

REGULAR CLASSIFIED—50¢ a word. Minimum
$10.00. First line set all caps. Name, address
and phone number to be included in word count.
DISPLAY CLASSIFIED AD-—One inch, $25.00.
Each additional inch in same od, $18.00. Box

Box Number, c/o BILLBOARD, figure 10 addi-
tional words and include 50¢ service charge for

CASH WITH ORDER, Classified Adv.

[ Distribution Services

Equipment
['] Help wanted

[] Used Coin Machine Equipment

[ Promotional Services

[ Record Mfg, Services, Supplies &

Check heading under which ad is to appear l
{Tape & Cortridge cotegory classified od not occepted.)

[ Business Opportunities

[J Professional Services ' |
- [ For Sale 1
; [J Wanted to Buy |
" [ Publishing Services
_ [0 Miscelianeous

|

COMPLETE—READY TO ROLL
HIGH SPEED
DUPLICATING FACILITY
8 track and 2 track stereo including

Ampex, BLM, Slaves and master
recorder, Pony labeler, Trescott
wrapplng, automatic tailoring and

splicing and high speed winding,
tape quality check on Pancake and
in cartridge. Also assembly benches
with stools and cartridge storage
carts. Less than 1000 hours use,
$80,000.

BOX 615
c¢/o Billboard, 2160 Patterson St.,
Cincinnati, Ohio 45214 au26

OVER 3,000 ASSORTED LP RECORDS.
DJ’s private library. Must take all.
Best offer. 16 Howard St., Babylon,
N.Y. 11702 or (516) 66 -7240.° aul9

DEADLINE—Closes 4:30 p.m. Tuesday, 11 days

i

0 Check

] Money Order.

(New York: 212/757-2800.)

"F"—""""""—‘—'——————_———‘————‘

PROMOTIONAL SERVICES

PROMOTE YOUR RECORD
NATIONALLY
with new ‘‘personal” service to 2,000
radio stations and distributors—10-
hour weekly exposure reaching the
‘‘very people you need” by direct
phone line. Write for details and get
your record on the charts.
Hollywood Audition Showcase
6777 Hollywood Blvd.
Hollywood, Calif. 90028

(213) HO 9-3721 eow

PROFESSIONAL SERVICES

quiries to The 6000 Sunset Blvd.,
Sulte 306, Hollywood, Calif. auld

TALENT WANTED FOR RECORDING—
Singers, Rock Groups. Forward tape or
demos to Gloria Black Record Service,
201 W. 79th St., New York, N.Y., 10024.
Or call ES 3- 0202 or 372-9336 for appoint-
ment. au26

AVIS FILM
PRODUCTION DEPARTMENT

is opening its files for composers
and arrangers of promotional film
sound tracks.
Send resume (no phones, please) and
sample tapes to:
Harvey Birnbaum,
Productian Director

AVIS RENT-A-CAR SYSTEM
900 Old Country Rd.
Garden City, N.Y. 11530
aul9

PUBLISHING SERVICES

SONGS WANTED—PUBLISHER NEEDS
Top R&B-Soul. Send demos with lead
sheets to Julian Music, 888 Eighth Ave.,
New' York, N.Y. 10019. au26

WANTED TO BUY

WANTED: OLD 16 INCH TRANSCRIP-
tions of ‘‘Heart-throbs of the Hills” and
“Uncle Natchel.”” Tenner, 299 West
Street, White Plains, New York 10605.

BUYER

Records and Tapes

For discount
department store chain

Outstanding opportunity for an
outstanding individual with mul-
tiple stare buying experience.
You will have camplete charge
of these departments. Excellent
starting salary and executive-

level benefits including fully
paid insurance and pensian
plans,

Send resume, ar call in canfi-
dence:

Mr. L. Korman, Sr. Vice President

Gy

NATIONAL CORPORATION

10 Enterprise Avenue
Secaucus, New Jersey 07094

(201) 867-9300

An equal opportunity employer

e y

DISTRIBUTORS

PATCHES $2.40 A DOZEN. 1000 OQTHER
NOW items. House of Ripps, 38 N. Mac
Questen Parkway, Mt. Vernon, New
York 10550. au2é

AUGUST 19,

ADDRESS ALL ADS—Erv Kattus, BILLBOARD,
2160 Patterson St., Cincinnati, Ohio 45214, or
telephane Classified Adv. Dept., 513/381-6450.

Dept., Enclosed is $
PAYMENT MUST ACCOMPANY ORDER
NAME .
ADDRESS
ciry STATE

ZIP CODE

FOR IMMEDIATE
DELIVERY

2,200 Assorted RCA Camden Stereo
LP’s. 15 Titles—$995.00—C.0.D

Freight prepaid anywhere in U.S.
Marison Associates, Inc.

Box 1
l Newton Highlands, Mass. 02161

TELEPHONE &

RECORD MFG. SERVICES,

SUPPLIES & EQUIPMENT

SENSATIONAL 8-TRACK TAPE
OFFER TO DEALERS

DIRECT FROM
MANUFACTURER AT
DISTRIBUTORS COST

FAST MOVING
PROMOTIONAL LINE

© TOP QUALITY
o SUPERB PACKAGING
* FULLY GUARANTEED

ACT Now!!

Call or write for free cata-
log and sample.

Phone: (315) 769-8801
or write: P.O. Box 566,
Massena, N.Y. 13662

(Available to dealers only)
aul9g

RE-WRAP YOUR ALBUMS $29.85.
Price includes roll of sparkling clear
plastic, enough to do 600 albums; at-
tractive, unobtrusive dispenser, parcel
post charges to any continental USA
destination; easy to mterpret wrap-
ping instructions. Roll size to do 600
tapes also available for $13.45 addi-
tional, works in same dispenser. Pay-
ment must accompany order. Foreign
orders, add higher postage charges, ap-
proxlmate wexgllxgg 2 ll}sb guék?“l’ack-

arlsba alifornia
5006 (714) 729.2741. i aul9

DISTRIBUTING SERVICES

RECORD DISTRIBUTION
We can offer distribution
over the U.S.

on your masters of albums.
We are willing to purchase, lease or
pay royalties on good material. Send
all records now for review to:
MUSIC ROYALI'.I’_'YDASSOCIATION,

P.O. Box 74923
Oklahoma City, Okla. 73107
. (405) '943-1254 se2

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major
label LP’s are low as $1.00. Your choice.
Write for free listings. Scorpio Music
Distributors, 6612 Limekiln Pike, Phila-
delphia Pa. 19138. Dealers only tfn

ATTENTION RECORD OUTLETS WE
have the largest selection of 45 rpm
oldies and_ goodies at 25¢ each, also
major label LP listings at promot.lonal
prices. Send for free listings. All orders
welcome. Apex Rendezvous, Inc., 1135
W. Elizabeth Ave., Linden. N.J. 07036.

tfn
DISTRIBUTING SERVICES—LOOKING
for one-stop with fastest service, lowest
prices, free phone calls, plus special
buys dollar-up. Call collect or write:
Molaman Record 21st St.,
Santa Monica, Calif 90404 (213) 828 756{5
(t

SCHOOLS &

INSTRUCTIONS

A.LLR. OFFERS FIRST PHONE LICENSE
course in 4 weeks or less, VA approved.
New classes start every Monday. Tuition
333 00. American Institute of Radio,
2622 Old Lebanon Road, Nashville, Tenn.
37214 (615) 889-0469. tfn
ON THE AIR ANNOUNCER TRAINING
at R.E.J. features individual, realistic
preparahon for your Radio/ career.
R.E.I’s engineering course features in-
tensive training for the FCC first phone!
Complete either course in just five (5)
weeks! Call: 1(237)-2251 toll free for
brochure. Write: R.E.I., 1336 Main Street,
Sarasota, Fla. 33577. tfn

1972, BILLBOARD

ATTENTION RECORD PRODUCERS.
Psychic readings indicate successful re-
cording career for me. Contact your
psychic then cal me. Joe Strigle (714)
792-1355.

BILLBOARD IS ON MICROFILM:

Back copies of BILLBOARD are
available on microfilm dating from
November 1894 to December 1970.
Microfilm copies of articles from any
of these issues may be obtained
from Billboard Publications at a
cost of $1.50 per page. For further
information contact:

Dennis Hyland,
Corporate Research Division,
Biliboard Publications,
165 W. 46th Street,

New York, N.Y. 10036.
tfn

ANITA O’DAY 1972

New album with rhythm section.
Not MPS in Berlin. $6.00

ANITA O’'DAY RECORDS

Box 442, Hesperia, Ca. 92345
aul9

MASTERS—FOR LEASE

Alf the current hits and
country and western
(516) 352-3103
Ask for Roy tfn

CLOSE-QUT 45s AND LPs. LOWEST
prices. Best selection. B.B. Records, 257
Bayard , Upper Derby, Pa. 19082 (215)
LE 2-4473 (We Export). tfn

POSTERS, BLACK LIGHTS, INCENSE,
beads, patches, stickers and decals. Send
(404) 876-4474, H & B
N.E., At-

tin

for free catalog.
Distributors, 951 Peachtree St.,
lanta, Georgia 30309.

SEARCHING FOR MATERIAL? TAL-
ented, charismic songwriter will send
52 originals waxed. Satisfaction guaran-
teed $6.00. Richard Grimes, 8345 Acoma,
Denver, Colorado 80221. eow

GIANT OLDIES CATALOG. 180 PAGES.

over 10,000 listings. $3.25 (loose). $4.00
(bound), posipaid. 45RPM Records Un-
limited, 268 South First, San Jose, Calif.
95113. eow

DJ's,
we all come from the soil.
Here's the hit of the ages.

FROM DUST TO DUST
by Jim Dandy

and the Sugar Beals
also hit-bound:

MOVE IT AROUND
WARM UP
HOT PANTS GIRL

DJ's & P.D’s—For Free promo capy
write on your stationery to: Dadjo
Records, 3118 S. Jefferson, Sagi-
naw, Mich. 48601.

(617) 676-1059 aulg
FOR SALE:
COMPLETE AUTOMATIC STEREO
CUTTER CHAIN
Includes:

Scully lathe, variable pitch, with
banding unit and one 2track MCI-
Ampex playback tape machine. In-
cludes Westrex 3-D-II cutter with |
Haeco Amp, pultecs, UA limiters,
complete patch bay, filters, Hummel
Klien equalizer, Mattes monitor Amp,
KLH speakers.

Call

JOHN MILLER

1-800-251-8591 aul9

WELDETRON

HEAT SEALER
semi-automatic, large tunnel and

vacuum high out put machine. Lo-
cated New York area. Call: (212) 838-
4587. aul9

BUSINESS OPPORTUNITIES

FIRM WITH READY CASH, INTER-
ested in investing in all facets of the
recording industry — racking, one-sto; é)
manufacturing. Box 6017, Billboard, 165
W. 46th St., New York, N.Y. 10036. aul9

OTC CORP. SEEKS AQUISITION OF
sm.-med.-sized business for cash/stock.
Entertainment area. Details supplied in
first letter. Strictly confidential. Box
6016, Billboard, 165 West 46th St.,
York, N.Y. 10036.

BARMAIDS,
COCKTAIL
WAITRESSES,
60 GO DANCERS,
HAT CHECK GIRLS,
HOSTESSES

No experience
night, part time or full time. Split
shifts suit YOUR
schedule! Immediate Openings in

necessary. Day,

also. We can
our eight dynamite spots (clubs, res-
HIGHEST
pay plus fantastic tips. East side or
West side.

taurants, discotheques.)

(212) 247-9757

Phone anytime from 6 P.M. to 4 ALM.
tfn

WANTED—EXPERIENCED JUKE BOX
and game mechanic. Nice territory,
good working conditions. No drinking.
Raney Music Co., 528 N. Carver,
Greensburg, Ind. 47240. aul9

NEWS DIRECTOR NEEDED, MUST BE

ry gung-ho. DJ, Sports and 1st Ticket
helpful not necessary. KMRN, Box 221,
Cameron, Mo. or call Mr. Willoughby,
(816) 632-7201. auld

RECORDING ENGINEERS (8). FIRST
rate opportunity available to talented,
skilled editors and mixers at major re-
cording studio undergoing huge expan-
sion. Must be able to select music and
sound effects and do signaling. Salary
open depending upon skills and work
experience. Call 586-5577 after 10 A.M.
every day. aul®

COMEDY MATERIAL

“FREE” CATALOG . .. EVERYTHING
for the Deejay! Comedy, books, air-
checks, wild tracks, old radio shows,
FCC tests, and more! Write: Command,
Box 26348-B, San Francisco 94126. tfn

NEW! 11,000 CLASSIFIED ONE-LINERS:

$10. Hilariously funny! Unconditionally

guaranteed. Write for free catalog, Ed-

géund Orrin, Box 679-A, Mariposa, Caaf
338

INTERNATIONAL

EXCHANGE
__UNITED STATES

RECORD DEALERS AND COLLECTORS
-—our two 32-page catalog and magazine
-—50¢ each foreign. Send 4 P. O. coupons
by sea, 6 P. O. coupons by air for ea

Kape, 68-B, Brooklyn, N.Y. 11214. (212)
373-7903. se$

FREE CATALOGS OF THOUSANDS OF
older LP’s and 45s, all types. Golden
Memories Records, Mooresville, Ind.
46158. tfn

What's Happening

o Continued from page 13

“Skies of America,”

Pennsylvania—WDFM, Pennsylvania State Univ.,

(LP), Ornette Coleman, Columbia.

University Park:

“Demons And Wizards,” (LP), Uriah Heep, Mercury; “Grave New
World,” (LP), Strawbs, A&M; “Live,” (LP), Rory Gallagher, Polydor.

. WKDU, WKDU-FM, Drexel Univ.,
“Love A Little Longer,”

reporting:

Philadelphia, Jay Meyers
Lollipops, Atco; ‘“‘Luther The

Anthropoid,” Jimmy Castor Bunch, RCA; “Saturday in the Park,”

Chicago, Columbia.

* *

*

MIDWEST—Ohio—WVUD-FM, of Dayton, Dayton, Jeff Sil-

berman reporting: “The Slider,” (LP), T. Rex, Reprise;
“Familiar Songs,”

Rory Gallagher, Polydor;
prise. . .

. WOUB, WOUB-FM, Ohio Univ.,

“Live,” (LP),
(LP), Tom Rapp, Re-
Athens: “Rock and Roll

Part I1,” Gary Glitter, Bell; “Love Song.” Tommy James, Roulette;

“Couldn’t I Just Tell You,” Todd Rundgren, Bearsville. . . .

Missouri

—KCLC-FM, The Lindenwood Colleges, St. Charles, Chuck Lackner
reporting: “A Song or Two,” (LP), Cashman & West Dunbhill; “Nit-

zinger,” (LP), Nitzinger, Capltol
Troiano, Mercury.

Livonia, Dennis Jackson reporting:

“Domenic Troiano,”
Michigan—WKMX, Schoolcraft College,

(LP), Domenic
“Geronimo’s Cadillac,” (LP),

Michael Murphey, A&M; “Long John Silver,” (LP), Jefferson Air-

plane, Grunt;

“Ramatam,” (LP), Ramatam, Atlantic.

. Illinois—

WPGU-FM, Univ. of Illinois, Champaign, John Parks reporting:
“Co]orado,” Lanyy Molien, Tumbleweed, “Best Thing,” Stylx, Wood-
en Nickel; “Twisting The Night Away,” (LP cut, Never A Dull Mo-

ment), Rod Stewart, Mercury.
*

*
WEST—KZSU, KZSU-FM, Stanford Univ.,

*
Stanford, Wendy

Kruman reporting: “Trilogy,” (LP), Emerson, Lake & Palmer, Cotil-

lion; “Mousetrap,”

(LP), Spencer Davis, United Artists; “St. Domi-

nic’s Preview,” (LP), Van Morrison, Warner Bros.
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Soul

Soul Sauce

BEST NEW ALBUM
OF THE WEEK:

“FLYING HIGH

TOGETHER"

SMOKEY ROBINSON &
THE MIRACLES

(Tamla)

By JULIAN COLEMAN

Billy Preston will write and perform the title music for AIP’s
“Slaughter.” The film is directed by Jack Starrett. Preston, who is still
riding high on his million-selling single, “Outta Space,” will open a
six-day stay at Los Angeles’ Troubadour August 29.

The Staple Singers will make their Las Vegas debut with Sammy
Davis Jr. in the Copa Room at the Sands Hotel Wednesday Aug. 16th
for three weeks. The Staples and Sammy Davis Jr. have been mutuel
admirers for years and long wanted to work together.

Huey R. Harris and Collis R. Sermon have joined Kent Records
as national promotion men. . . . Stax Records is sponsoring the third
Jim Brown celebrity golf tourney in Los Angeles Aug. 13. Proceeds
go to the Black Economic Union. Flip Wilson, Mack Davis, David
Porter and other recording stars are expected to participate. . . .
The Sickle Cell Research Foundation of Los Angeles received over
$150,000 in pledges from a telethon on KTTV August 6. Joe Wil-
liams acted as co-host through the eight-hour show. Jerry Butler, the
Young Hearts, Albert King and the Midnighters contributed their
talents. . . . Sid McCoy is the announcer and warmup on the Don
Cornelius “Soul Train” TV show. McCoy also has done several seg-
ments of ABC-TV’s “Room 222.” He is the former all night man at
WCFL, Chicago.

NEW AND ACTION ALBUM:

Isley Brothers, “Brother, Brother, Brother,” (T-Neck); Carlos
Santana & Buddy Miles “Live” (Columbia); Jerry Butler, “Spice of
Life,” (Mercury); James Brown, “Soul Classics,” (Polydor); Tower of
Power, “Bump City,” (Warner Brothers); Jermaine Jackson, “Jer-
maine” (Motown); Kool & the Gang, “Music Is The Message,” (De-
lite); Curtis Mayfield, “Superfly”’ (Curtom); Smokey Robinson & The
Miracles, “Flying High Together,” (Tamla); Allen Toussaint, “Life,
Love and Faith,” (Reprise); Love, Peace & Happiness, “Here 'Tis,”
(RCA); Richard Roundtree, “The Man From Shaft,” (MGM); Ram-
sey Lewis, “Upendo Ni Pamojos” (Columbia); lke & Tina Turner,
“Feel Good,” (United Artist); Cornelius Bros. & Sister Rose, (United
Artists).

SOUL SAUCE PICKS & PLAYS:

Al Green, “I'm Still In Love With You,” (Hi); Joe Simon, “Pow-
er of Love,” (Spring); Candi Staton, “In The Ghetto,” (Fame); Mel
& Tim, “Starting All Over Again,” (Stax); Lynn Collins, “Think
(About It),” (People); Chi-Lites, “The Coldest Day Of My Life,”
(Brunswick); Isley Brothers, “Pop That Thang,” (T-Neck), Harold
Melvin & the Blue Notes, “I Miss You,” (Philadelphia International);
Jackson 5, “Lookin’ Through The Window,” (Motown); Emotions,
“I Could Never Be Happy,” (Volt); Honey Cone, “Sittin’ On A Time
Bomb,” (Hot Wax); James Brown, “Good Foot,” (Polydor); Jean
Knight, “Helping Man,” (Stax); Mark 1V, “Honey 1 Still Love You,”
(Mercury); Spinners, “How Could I Let You Get Away,” (Atlantic);
and Millie Jackson, “My Man, A Sweet Man,” (Spring).

Darius Smith of New York City says he keeps his finger on
what’s happening by reading Soul Sauce every week. Do you?

FORUM REGISTRATION LIST

BEST NEW SINGLE
OF THE WEEK:

“"SWEET
CAROLINE"

BOBBY WOMACK
(United Artists)

Billboard SPECIAL SURVEY for Week Ending 8/19/72
BEST SELLING
|
& ou Ing es
% STAR Performer—LP’s registering greatest proportionate upward progress this week.
This  Last TITLE—Artist, Label & Numb Week Thi —Arti
Week waesek (Dist. l.arb.esl) (Paub(iisher, uchee':see) aasrlon WeI:k !l;laese'l( H)I:'E lfar;::sl')' (li-’aulizellislfert‘ul?i‘::l:see) wt‘.ehk:rlo"
1 1 I'M STILL IN LOVE WITH YOU . .. 6 @ 36 JUST BECAUSE HE WANTS TO
Al Green, Hi 2216 (London), (Jec, BMI) MAKE LOVE (Doesn't Mean He
2 3 POWER OF LOVE = = . w e Loves You) ... ... .. .. .. .. .. .. -5
] Si , Spri 128 (Polyd i
(Assorted/GavehoBelinds,  BIAI] Ry ? o (L] S
3 4 POP THAT THANG . B Beame BN Q 40 GOOD FOOT, Part1 . . . . . . .. wam
Isley Brothers, T-Neck 935 (Buddah) James Brown, Polydor 14139
(Triple Three/Eden, BMI) (Dynatone/Belinda, BMI)
ﬁ 7 BACK STABBERS = T B M 5 : 28 30 | ONLY MEANT TO WET MY FEET . .
0’Jays, Philadelphia International 7-3517 Whispers, Janus 184 (Equant/Talk & Tell,
(CBS) (Assorted, BMI) BMI)
5 2 IF LOVING YOU IS WRONG m 32 MY MAN IS A SWEET MAN o 3
| DON'T WANT TO BE RIGHT .. . 12 Mitlie Jackson, Spring 127 (Polydor)
Luther Ingram, KoKo 2111 (Stax/Volt) (Gaucho/Belinda, BMI)
(East/Memphis/Klondike, BMI) 30 17 LEAN ON ME .. . ... . .. .. A7
ﬁ 10 LOOKIN' THROUGH THE WINDOWS .. § Bill Withers, Sussex 235 (Buddah) (lnterior,
Jackson 5, Motown 1205 (Jobete, ASCAP) BMI)
ﬁ 9 IMISSYOU 10 31 34 LOVE LOVE LOVE ... ... .. .. .8
Harold Melvin & the Blue Notes, Philadelphia JR. Bailey, Toy 3BO1 (Adish A Tunes/Two
International 73516 (CBS) (Assorted, BMI) People, BMI)
8 6 WHEREISTHELOVE . . . . 10 Q O L e (e
B nni , T 026 (A
o o Jotnhes Ty 026
a 11 THE COLDEST DAYS OF MY LIFE Q 38 DON'T TAKE MY KINDNESS
Part 1) o FOR WEAKNESS " .. 4
AnL : e ildren, Stax 01
gl,ulgﬂes, Brunswick 5547B (Julio-Brian, (é):st/M::mr;l?is, Bah;\(l)
10 5 TOO LATE 0 TURN BACK NOW .. 11 fy 39 SITIN ON A TIME BoMs
ornelius Brothers & Sister Rose, United iti
Artists U50918 (Ur:art/Stal;eedroor?ngl)m ¢ &?na;:mcgon?rﬂ;hsvaﬁu;tz(;[’jo (&3:;:3) RARES
ﬁ 18 STARTING ALL OVER AGAIN .. . 7 (Gold Forever, BMI)
QAIS\'I)& Tim, Stax 0127 (Muscle Shoals, 35 15 | WANNA BE WHERE YOU ARE .. 12
s Nmecwmo g Van Srocks AscKpy oo 1202 tein &
andi aton, i
(Screen Gems-Colim?)ia/Presleé, né;\;ﬂ) - ﬁ s Ig‘lljg WONBERFUL, , SIEET, SWEE]
13 13 HONKY TONK, Part1 .. .. = . 8 Supremes, Motown 1206 (Jobete, ASCAP)
) Brown, Polydor 14129 (W & K 1l upremes, Motown 1206 (Jobete, ASCAP)
Bah e ( o O = OPEN HOUSE AT MY HOUSE . . 2
Q 25 CLOSE TO YOU S 4 ittle Johnny Taylor, Ronn 64 (Jewel)
Jerry Butler featuring Brenda Lee Eager, (S5 MayRoganEEHL)
Me;curyU 7e3r30]ea(ﬂrlsrfg Sorr:_;’s]/%lu:eSeaasg/eJrac, 38 21 JEALOUS ... . ... L. 13
ASCAP) Little Royal and the Swingmasters,
ﬁ 33 THISWORLD 3 Tri-Us 912 (Starday-King) (Tri-Us, BMI}
Staple Singers, Stax 0137 @ 50 FREDDIE'S DEAD (Theme From
(Sunbeam, BMI) “Super Fly") ... .. ... ... ...
16 8 BABY LET ME TAKE YOU (In My Arms) 11 Curtis Mayfield, Curtom 1975 (Buddah)
Detroit Emeralds, Westbound 203 (Chess/ (Curtom, BMI)
Janus) (Bridgeport, BMI) m 45 SOMEBODY'S ON YOUR CASE ... = . 3
a 22 THINK (About It) . . . ... . ... ... Ann Peebles, Hi 2219 (London) (Jec, BMI)
Lynn Collins, People 608 (Polydor) 41 44 | DON'T WANT TO DO WRONG . 2
(Dynatone/Belinda, BMI) Love, Peace & Happiness, RCA 74-0740
18 12 WE'VE COME TOO FAR (Jobete, BMI)
TOEND IT NOW .. .. . . 1 Oy o wemErPeoPE
Smokey Robinson & the Miracles, Tamla Soul Searchers, Sussex 236 (Buddah)
5420 (Motown) (Jobete, ASCAP) (Interior/Fern Cliff/Sheriff, BMI}
19 19 TOUQHING ME I m — HOW COULD I LET YOU GET AWAY . 1
(Os\gaJrll%ns,ofS%m:qs 'o_f AaiAn?;)his 708 {MGM) Spinners, Atlantic 2904 (Beliboy, BMI)
s emphis, . ,
20 20 ZING WENT THE STRINGS Q &V’INII'.‘EI;:BCIG OT.Sh(.".N) SHES A —
?F MY HEAz'}dTth g O, WARS . Intruders, Gamble 672 (Assorted, BMI)
o st W aFie Bt fy — rLLPLYTHEBLUESFORYOU 1
21 14 RIP OFF . . . Boacn Ky Stex 0135 (East/Memphis/
lLauta Lee, Hot Wax 7204 (Buddah) (Gold 46 46 GROOVE THANG ... ... ... . ... ... .
Forever, BMI) Jr. Walker & the All Stars, Soul 35097
@ 28 EVERYBODY PLAYSTHEFOOL .. .. 6 (Motown) (Jobete, ASCAP)
Main TIngredient, RCA 74-0731 47 47 BABY, | NEED YOUR LOVING . .. .
(Giant Enterprise, BMI) Geraldine Hunt, Roulette 7129 (Jobete,
23 23 SCHOOLOFLOVE . .. ... .. . ... 9 ASCAP)
Tommy Tate, KoKo 2112 (Stax/Volt) (Klon- @ o= BEN ' ac e . colandno sl 73 T
dike, BMI} Michael Jackson, Motown 1207 {Jobete,
ﬁ 27 | COULD NEVER BE HAPPY . ... . 6 ASCAP)
Emotions, Volt 4083 (Stax) @ — TOASTTOTHEFOOL . . .. . 1
(East/Memphis, BMI) Dramatics, Volt 4082 (Conquistador,
25 26 LOOK WHAT THEY'VE DONE ASCAP/Groovesville, BMI)
T0 MY SONG, MA 5 w — HONEY I STILL LOVE YOU 1
Ray Charles, ABC TRC 11329 Mark IV, Mercury 73319 (Alga/
(Kama Rippa/Amelanie, ASCAP) Johnson-Hammond, BM1)

e Continued from page 16

Stanley H. Moress
Director
MGM/Verve Records
Los Angeles, Calif.

Marvin Deane

National Promotion Executive
MGM/Verve Records

Los Angeles, Calif.

Jacques Amann

Regional Promotion Executive
MGM/Verve Records

Los Angeles, Calif.

Victor Stredicke
Radio Editor

The Seattle Times
Seattle, Wash.

Frank Fenter

Executive Vice President
Capricorn Records
Macon, Ga.

Dick Wooley

Promotion Director
Capricorn Records
Macon, Ga.

20

Tim Lane

Director, West Coast Operations
Capricorn Records

Los Angeles, Calif.

Mike Joseph
Program Consultant
Westport, Conn.

Michael Doyle

National Promotion Director
London Records, Canada

St. Laurent, Canada

Frank Mancini
Director of Promotion
RCA Records

New York, N.Y.

Larry Douglas

Singles Promotion Director
RCA Records

Los Angeles, Calif.

Tom Cossie

Albums Promeotion Director
RCA Records

New York, N.Y.

(Continued on page 21)
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Doc¢ (Mike Shawn) Holliday re-
ports in from KBHS, Hot Springs,
Ark., where Mike Rose, former
KLIF, Dallas, air personality, is
also. Doc was once with KPOI,
Honolulu, and recovered from a
brain tumor operation and is now
back in the groove. . Dick
Johnson, 606—928-6424, needs a
gig; now working temporarily at
WTCR, Ashland, Ky. . . . Staff at
KFIV, Modesto, Calif., now in-

cludes program director John
Chappell, music director Chuck
Hale, production director Kevin

Manna, J. Michael Stevens, and
Dave Bowling, plus J. Kenny Rob-

erts. Chappell would like to trade
playlists with other stations.
x K K

Bernie Ruttenberg is going back
to WNEW in New York (he says
that he’s merely been on a five-
year vacation) and will be opera-
tions manager of the middle-of-
the-road station. Leaving is Gary
(Gary Mack) McDowell; no plans
at this moment, though I heard he
was talking with several operations;
Gary once told me that he just
simply didn’t like New York City
living. And that’s something I can
understand. . . . A note from Dan
C. Corley: “About three years ago,
1 experienced a temporary fit of
insanity and gave up my job as
chief jock at KGEE in Shanee,
Okla. T left radio entirely and be-

came so miserable that I knew
that I, in my five previous years
on the air, had contracted an in-
curable case of microphoneitis. So,
I did the only sensible thing. I
quit my job and went looking for
any radio station that would give
me asylum. Not only did I find
a radio station, I found THE
radio station willing to enfold me
in its loving arms. I'm now hold-
ing down the midnight-6 a.m. slot
on KTOK in Oklahoma City.” The
rest of the lineup reads Bob Rig-
gins 6-10 a.m., Bob McCartney
untii 2 p.m., Tom Furlong 2-6
p.m., and Larry Fisher 6-midnight.
*x Kk X

Peter W. Kreuziger, food and

beverage manager, Southampton

(Continued on page 21)
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Lou Galliani

Regional Promotion Manager
RCA Records

San Francisco, Calif.

Tony Rufo
Station Manager
WBBM-FM
Chicago, IIL.

Tom Sommerville
Communications Coordinator
Family Stations Inc.

San Francisco, Calif.

Warren Farwel
Program Director
KSKI

Bailey, Idaho

Dick Early
Freelance Music Research
London, England

Jerry Fine

Director National Promotion
Chelsa Records

Los Angeles, Calif.

Buz Wilburn

Vice President
Chelsea Records
Los Angeles, Calif.

Steve West
Program Director
KJRB

Spokane, Wash.

Alfred D. Herger
Program Director
WUND

Bato Rey, Puerto Rico

Gregg Everett
Program Director
KKJO

St. Joseph, Mo.

Alan Bixby
Music Director
KSKI

Bailey, Idaho

Louis Henry Jr.
Program Director
WCOL
Columbus, Ohio

Jonathan King
U.K. Records
New York, N.Y.

Fred Ruppert
U.K. Records
New York, N.Y.

Daniel Evans
Program Director
KDEF
Albuquerque, N.M.

» FORUM REGISTRATION LIST

Paul Fishkin
Director Operations
Bearsville Records
New York, N.Y.

Neil Shurts
Operations Manager
KELO

Sioux Falls, S.D.

Marty Lacker
Mempro Inc.
Memphis, Tenn.

‘Don Burt

Mempro Inc.
Memphis, Tenn.

Carson Schreiber
Music Director
KLAC

Los Angeles, Calif.

Bob Collins
Vice President

“WRIT

Milwaukee, Wis.

Mike Ventura
Operations Director
WTHI

Terre Haute, Ind.

Charles Thagard

National Promotion Executive
Columbia Records

New York, N.Y.

Del Costello

Regional Director Sales
Columbia Records
New York, N.Y.

Paul Ahern

National Promotion Director
Asylum Records

Los Angeles, Calif.

J.J. Jordan

National Program Director
Star Stations

Omaha, Neb.

John Barbis
London Records
New York, N.Y.

Roy Cardeiro
Radio Hong Kong
Hong Kong

Irwin Garr

General Manager
ABC Records & Tape
Los Angeles, Calif.

Barry Richards
Program Director
WHMC
Gaithersburg, Md.

2 Rockers & Soul
Station Vie in S.F.

® Continued from page 16

for a news assignment with WOR-
FM in New York and returned
to KKUA the following year as
their program director. Within the
course of his tenure with this
Honolulu rocker, he took the sta-
tion from eighth place in the mar-
ket to No. 1 position.

King feels he has the best talent
available. His current staff includes

Doug Cass in the 6-10 a.m. time
segment; Marlin Scott, his music
director, is on until 2 p.m.; Bob

Jones follows from 2-7 p.m,;
Johnny Morris from 7-midnight
and A. Jay Kemp in the all-night
segment. The swing shift is cov-
ered by Don Mitchell and Bill
Hall. King is a firm exponent of

Audio Fidelity
Into Book Club

NEW YORK — Audio Fidelity
Records will be represented by the
Book-of-the-Month Club in early
1973. The first album in the
Audio Fidelity catalog scheduled to
be offered as a book dividend to
club members will be “Al Hirt at
Dan's Pier 600.”

AUGUST 19,

allowing his on-the-air staff the
flexibility of being creative and he
further looks to them to continue
to maintain a one-to-one relation-
ship with the station’s listener.

Many diverse factors go into
King and Scott’s ultimate selection
of records. Included in their de-
cision will be sales reports from
retailers throughout the station’s
seven-county target market, aware-
ness of competition, national trade
paper charts and radio sheets. The
most important consideration, ac-
cording to King, is knowing what
your listening audience wants to
hear. King prides himself on know-
ing his audience and, in fact, makes
almost daily rounds to ascertain
for himself the programming
wishes of KDIA’s listener. The
current KDIA music playlist is
probably the longest in this mar-
ket. Any one week will find 40
single records, at least 50 new
or recent albums and an untold
number of ‘“‘goldies” including
everything from Nat King Cole
to the Jackson S, and everything
in between. The station prides
itself that they were responsible
for breaking such national hits as
Billy Preston’s “Out of Space,”
The Hawkins Singers “Oh, Happy
Day” and Joe Simon’s “Drowning
in the Sea of Love,” among others.

1972, BILLBOARD

BEST SELLING

SoulLP’s

Billboard

* STAR Performer—LP’s registering greatest proportionate upward progress this week.

This  last TITLE—Artist, Label & Number Weeks on This  last TITLE—Artist, Label & Number Weeks on
Week Week (Dist. Label) Chart Week Week (Dist. Label) Chart
1 1 STILL BILL .. 14 26 20 FLOY JOY ... . . ... ... . ... .. 12
8ill Withers, Sussex SXBS 7014 (Buddah) Supremes, Motown M-751 L
2 3 AMAZING GRACE . Ssscera | Q 32 CORNELIUS BROS. & SISTER ROSE .= 3
/;Be;ha Franklm/James Cleveland, Atlantic United Artists UAS 5568
@ 31 FEEL GOOD .
3 2 ﬁ%gfﬁgé;};&x & DONNY HATHAWAY 15 Ujiesaé Tina Turner, United Artists
4 4 LOOKIN’ THROUGH THE WINDOWS . 11 29 29 LONDON SESSIONS . . .. . . .. 8
Jackson 5, Motown M 750 L Chuck Berry, Chess CH-6002
5 6 BROTHER, BROTHER, BROTHER === 8 30 25 AMERICA EATS ITS YOUNG . .. .. .. 9
Isley Brothers, T Neck TNS 3009 (Buddah) Funkadelic, Westbound 2020 (Chess/Janus)
a 8 CARLOS SANTANA & BUDDY 31 33 MANDRILL IS .. ... . ... 10
MILES LIVE . ... . ... ... .. 5 Mandrill, Polydor PD 5025
Columbia KC 31308
32 28 SHAFT . . .. ... ... 54
7 7 UNDERSTANDING ... ... ... .. ... Jsaac Hayes/Soundtrack, Enterprise/MGM
Bobby Womack, United Artists UAS 5577 ENS 2-5002 (Stax-Volt)
8 5 A LONELY MAN . .. . ... .. ... 17 33 30 STYLISTICS .. ... ... ... ... .38
Chi-Lites, Brunswick BL 754179 Avco AV 33023
a 13 UPENDO MI PAMOJOS . .. . . 34 34 FOOD FOR THOUGHT . .. .. ... ... 3
Ramsey Lewis Trio, Columbia KC 31096 J8’s, People PE 5601 (Polydor)
10 11 THERE IT IS oicca umn e ik s s 5 35 36 JACKSON 5'S GREATEST Hits ... . 29
James Brown, Polydor PD 5028 Motown M 741
11 12 SOUL ZODIAC . . 36 24 IT'S JUST BEGUN .. ... . ... .. .. 17
()Z?Br%gnball Adderley Sextet, Capitol SVBB Jimmy Castor Bunch, RCA LSP 4640
37 37 BLACK MOSES .. ... ... .. .. . .. ..36
12 10 MUSIC OF MY MIND . . . . 21 i "
Stevie Wonder, Tamla T 314 L (Motown) [eRscpiny s JEMRiRTsE EAST E000
13 15 SOUL CLAssICS ... ... ... . .. 9 38 41 SYREETA e &
James Brown, Polydor SC 5401 MoWest MW 1131 (Mofown)
14 14 | WROTE A SIMPLE SONG . . . 19 39 26 DONNY HATHAWAY LIVE .. . . . 24
Billy Preston, A&M SP 3507 Atco SD 33-386
15 9 FIRST TAKE mveans. e con siis geind 20 40 38 ALL DAY MUSIC . ... .. ... . . ... ... 39
Roberta Flack, Atlantic SD 8230 War, United Artists UAS 5546
® 2emeornv 41 47 BITIERSWEET ... .. . . . g
Tower of Power, Warner Brothers BS 2616 Main Ingredient, RCA LSP 4677
17 19 SPICE OF LIFE . ABLLTE 42 35 DELLS SING DIONNE WARWICKE'S
Jerry Butler, Mercury SRM 2.7502 GREATEST HITS . ... ... . ... ..
Cadet CA 50017 (Chess/]anus)
18 16 BEALTITUDE/RESPECT YQURSELF ... 23
Staple Singers, Stax STS 3002 43 43 CRUSADERS 1 . 19
Crusaders, Blue Thumb BTS 6001 (Famous)
ﬁ 39 SUPERFLY . . ... ... ... . .
Curtis Mayfield/Soundtrack, Curtom CBS 44 45 L. A MIDNIGHT ... . .. .. ... 25
80145T (Buddah) B.B. King, ABC ABCX 743
20 18 1 GOTCHA .. . . ... .. ... . . 17 c
Joe Tex, Dial DL 6002 (Mercury) 45 & Cf’:!(a:gAgocxumbla KC arro2 3
21 17 PEOPLE . HOLD ON . 11
Eddie Kendncks Tamla T 315 L (Mo'own) 46 40 u:!}gr Bros. WS 2584 25
22 21 LET'S STAY TOGETHER =~ . . . .27 47 44 YOUNG, GIFTED & BLACK .. .. . .. 27
Al Green, Hi SHL 32070 (London) Aretha Franklin, Atlantic SD 7213
oy 2 sermane mn oo ® - wew 1
Jermaine Jackson, Motown M 752 L Sussex SXBS 7015 (Buddah)
24 23 TELL ME THIS IS A DREAM 49 46 COMMUNICATION .. = = .. . . . . ..
Delfonics, Philly Groove PG 1154 (Bell) Bobby Womack, United Artists UAS 5539
25 27 MUSIC IS THE MESSAGE oo @ — VALERIE SIMPSON . . L
Koo! & the Gang, Delite DE 2011 Tamla T 317 L (Motown)

Billboard SPECIAL SURVEY for Week Ending 8/19/72

Vox Jox

e Continued from page 20

Princess, P.O. Box 1379, Hamilton
Bermuda, writes that the firm is

Mal Harrison had been slated to
be program dirctor; he was morn-
ing jock at WWOK in Miami; but
he left the firm so I don’t know

Stewart, a promotion man fo
Records in the Connecncut
Though she was not in time

r Stax

area.
to put
her name on the original ballot,

opening 600-room luxury hotel in
Bermuda and wishes to establish
a discotheque with “all its beauti-
ful intricacies of audio visual ef-
fects.” So, he needs a young man
or lady with the following quali-
fications: The ability to evaluate
and purchase and maintain elec-
tronic sound equipment; and who
is up-to-date on all US. and Brit-
ish product. Kreuziger was man-
ager of Someplace Else, a club
in Jacksonville, Fla. . Steve
Bridges, formerly of KSTT in
Davenport, Iowa, is now working
mommg drive at KXEL, country
station in Waterloo, lowa. ;

KTBR, Denver, will be known as
KERE when it goes country music.

the program director will be on
the new station. Walt Turner has
left KIMN, Denver, where he was
program director. New program
of the station is Al Brady, a very
capable man. But, then, so was
Walt. What a crazy business this
sometimes is.
* *

Charlie Bell has left WROV
in Roanoke, Va., as well as Ron
Thompson. But I think you can
reach either of the men still
through the station. Both are pro-
fessionals and need work. . . . I
think that I forgot to mention that
Harry Scarborough is now on

KTLK after a brief stint on
KIMN, both in Denver. » 1
wanted to compliment Helene

she got out a mail campaign you
wouldn’t believe! It's just that the
staff of Billboard voted not to
count letters sent in as votes, even
though they were on business firm
stationary. However, Helene Stew-
art proved to me that she has
enormous rapport in her area. Next
year, we'll give everyone more
warning on the initial ballot and
thus more people will have a
chance to get on the ballot. Some-
thing else, next year, 1 plan to
separate the competmon so that
local men won’t be competmg
with reglonal men, meaning that
we'll give out separate awards in
those two categories which 1
lumped together this year. Oh,
well. T never said 1 was perfect.
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Speaker Mfrs. Assn
Argues Import Toll

By EARL PAIGE

CHICAGO—The America Loud-
speaker Manufacturers Association
(ALMA) is taking a harder look
at the effects of imported elec-
tronics and chances for U. S. firms
to export. In an exchange of views
here ALMA was told employment
in U. S. speaker manufacturing
firms is down 50 percent and Amer-
ican companies face many obsta-
cles if they try to export. The
meeting was highlighted by the ap-
pearance of a Japanese represen-
tative of Electronics Industries As-
sociation of Japan (EIAJ).

One hopeful note for ALMA
is the Domestic International Sales
Corp. (DISC), said Hajime Williams
Tanaka, Washington based EIAJ
attorney. He said companies estab-
lishing DISC operations will max-
imize profits, “since 50 percent
of the income earned through
DISC operations will probably
never be taxed.”

Herbert J. Rowe, Pemcor, Inc.,
countered by saying, “The law
says someday the income from
DISC operations will be taxed.”
But he also said, “It’s (DISC) the
first break for exports in my life-
time.” As for establishing off-
shore subsidiaries, he said, “It’s
much easier to say you can be a
multinational company than being
one—it requires capitalization and
manpower.” Rowe, as well as
ALMA counsel William D. North.
mentioned “non-tariff” barriers for
American exporters. Rowe said
an example is an import license.
“It may cost nothing, but try to
get it,” he said.

Speaking for smaller electronic
manufacturers, William Rollins,
Oaktron Industries, Inc. founder,
said his firm is down from 450 em-
ployees in 1966 to 225. He also
mentioned that it is not just fin-

ished speakers that are affected,
that off-shore competitors have an
advantage in raw product and
components. “We price a tweeter
at 70-cents and it can be imported
for 24'2-cents laid down at the
door of the customer.”

Rollins’ remarks brought strong
comment from Louis Cheskins,
economist and author of many
books. “Every advanced country
in the world has effected a mar-
riage between government and bus-
iness—not just Japan. But not the
U. S.,” he said.

Cheskin, who had spoken ear-
lier, said the status of the govern-
ment and business rapport in the
U.S. does not depend on politics.
“There’s no difference in admin-
istrations, we're not socio-economi-
cally oriented.” But he also chal-
lenged U. S. firms to greater ef-
forts in motivating workers, plan-
ning and projecting for the fu-
ture.”

Don Schilke, Ill. Department of
Business and Economic Develop-
ment, told ALMA the state has
a staff (though small) available
for free consultation to manufac-
turers and that Illinois has estab-
lished a Hong Kong office as a
“catalyst of foreign trade.”

North, after mentioning such
non-tariff barriers as multiple ex-
change rates, currency blocks and
licenses, was answered by Tanaka
who said Japan “has eliminated
procedural delays” for importers
of electronics. Tanaka urged U.S.
firms to use trading companies,
which he said understand the na-
ture of dealing in Japan.

ALMA’s member roster of 28
represents substantially every ma-
jor manufacturer involved in
speakers and their components.

Irish Blank
Tape Push:
New Areas

By RADCLIFFE JOE

NEW YORK-——Irish Magnetic
Tape is introducing a new com-
bination storage rack and blank
tape package. The firm is also into
a major push for business with
educational and institutional users
and will sell an estimated 15 mil-
lion blank cassettes to a convent
tn the South, said Seol Zigman,
president.

The cassettes will be used in the
training of nuns, and for the dis-
tribution of sermons and other
messages of inspiration to shut-ins.

The sale represents part of an
overall sales expansion project by
Irish, to non-music markets, of
which the Bible Belt is an impor-
tant target.

Irish is also making considerable
inroads in the OEM field, accord-
ing to Zigman, and this market ac-
counts for a major percentage of
the company’s overall blank cas-
sette sales.

Zigman’s strategy of moving into
original non-music markets with
his lines of blank tapes, was trig-
gered by growing competition on

(Continued on page 49)

Sears Bows TV
Cariridge in L.A.

By BOB KIRSCH

LOS ANGELES—Sears, Roe-
buck & Co. is now displaying car-
trivision in all of its Los Angeles
outlets plus eight California zone
stores, with prerecorded software
and blank cartridges also in stock
in all of the stores.

Sears, which has been demon-
strating the units informally since
Aug. 1, officially kicked off their
L.A. ad campaign Aug. 6 with a
four color ad on the back of West,
the magazine supplement of the
Los Angeles Times.

In addition to carrying a pic-
ture of the unit, the ad offered
brief explanations on what the
“Sears Cartridge Television Center”
is and what the unit can do—in-
cluding “play pre-recorded pro-
grams and feature films in full
color; create your own video-tapes
with a TV Camera, sound too; re-
cord any program off the air, even
when you’re not home; and use it
as a monitoring system.”

The ad also said: “Enough Sears
Cartridge TV entertainment is al-
ready available to run nonstop 24
hours a day for a month and a

- ==

HUB ERICKSON (left) and Jim Sobezak of Hall-Erickson Inc., managing
directors of the Automotive Parts & Accessories Show (APAA), assign
space on master floor plan for November 13-15 show in the Los Angeles

Exhibition and Convention Center.

Polydor Sets Major Push on Tape in U.K.

LONDON—Polydor is launch-
ing a major tape sales push, par-
ticularly now that the company has
finally decided to move into the
8-track cartridge market, said gen-
eral marketing manager Tim Har-
rold at the Polydor sales conven-
tion recently.

Harrold told the conference that
Polydor cassette sales during Jan-
uary to June of this year were
double those of the last half of
1971, and that based on the cas-
sette and cartridge sales figures
recently compiled by the British
Tape Industry Association, the firm
now has a share of around 9.5
per cent of the total UK. tape
market.

However; he continued: “The
long heralded tape explosion has
taken place in the UK. but it
does not seem to me we have much
to congratulate ourselves about.
True, our sales have shot up,

By RICHARD ROBSON

but are we really selling musicas-
settes as effectively as we should?
We are still lagging way behind
our European Polydor colleagues.”
Harrold went on: “Our achieve-
ment in Polydor does not look
good in this area. Our market share
on records is far higher than on
tapes. Even allowing for our not
having cartridges, we hardly regis-
ter in comparison to Precision,
CBS or Kinney and our weakness
in tape sales has to be corrected.
We all have to recognize that
tapes are going to loom larger and
larger in our lives and it is in our
interests that we encourage this
change as cassettes are at present
one of our more profitable lines.”
Don’t underestimate the speed
with which the tape revolution will
develop. Don’t get left behind
yourself.”
Without going into details, Har-
rold added that the company’s tape

operation must be reorganized and
plans made for a “vast” expansion.
Polydor is moving into the 8-
track market next month with an
initial release of 50 cartridges
which will be manufactured by
Decca and distributed by Phono-
disc. The initial batch will include
tapes by virtually every best-selling
artist in Polydor’s catalogues and
among them will be albums by
Bert Kaempfert, Jimi Hendrix,
David Rose, Melanie, James Last,
Taste, Cream, the New Seekers and
Rory Gallagher together with the
soundtrack from the film “2001.”
From November onwards, fur-
ther cartridges will be released
every month and issued simul-
taneously with the disc and cassette
versions of the albums involved.
New Promotion
This autumn will also see a
particularly strong release of cas-
(Continued on page 27)

300 Repairmen
Trained in CTI
TVC Program

NEW YORK-—Marketing of the
Cartrivision television cartridge
system is stepping up in many
areas and with it the need for
trained personnel. Over 300 tele-
vision service personnel from 25
retail organizations across the U.S.
have completed a service training
course in New Orleans on the
maintenance of the machines, ac-
cording to Sam Gelfman of Car-
tridge Television, Inc.

Personnel were trained in groups
in a seven-day course directed by
Mark Sheldon of CTI, who worked
with the Technical Education De-

(Continued on page 26)

half.” The unit is priced at $1,600,
including black-and-white camera.

According to Lee Brey, Sears’
merchandising manager for tv and
radio in Los Angeles and Orange
Counties, “We plan to deliver by
Aug. 25. We will have the pre-
recorded tapes and blank tapes on
hand, while the movies will be
handed out of another division,
with 24-hour delivery planned.

Brey said there was “tremendous
reaction and many inquiries” from
consumers during the first week
the units were on display. He
added that five sets were sold.
Warwick Electronics makes the tv
sets.

“We expect to have an ample
supply of units to handle what we
sell and be able to back up sales,”
Brey said. He added that Sears
does have a projected sales figure
through December, but felt it
would be best not to elaborate at
this time.

“This is actually our second test
market,” he said, “with Chicago
being the first. We feel the Chi-
cago test was quite successful, with
about 37 units sold.”

As for software, Brey said that
blank cartridges will be available
in 15, 30, 60 and 100-minute
lengths, with prices at $11.98,
$17.49, $23.98 and $36.98, respec-
tively. Prerecorded software will
be priced from $12.98 to $39.98,
depending on the length. Movies
available for rental will run from
$3.50 to $7.50 for 24 hours de-
pending on the length. Movies can
only be run once.

Brey said that ‘“Anybody who
likes to make home movies should
be interested in blank tape. There
is erasability and it’'s more con-
venient than film. Another point
to remember is that there is a 100
foot extension cord on the camera,
which means you can go outside
with it.

“We also feel the blanks are de-
pendable, because we tested one
tape on 165 runs in Chicago and
it still worked fine.”

On other subjects concerning
television cartridge at Sears, Brey
said that a service contract will be
offered for one year at about $139.
“At the time,” he added, “we have
no plans for a contract longer than
a year because this is a brand new
product and we want to see what
sort of problems develop. The men
in our service centers have already
been trained, and the salesmen
have booklets on the units. We will
also send a 14-minute demonstra-
tion tape to every consumer who
purchases a unit.

“Literature  explaining Cartri-
vision was also sent to Sears’ EP
and SRC credit account customers,
which refers to the unit as a new
era of entertainment. As for cata-
log sales, there are no plans at the
moment.

“As for advertising, we will con-
tinue with newspaper ads on a

(Continued on page 27)

Young Calif. Audio Dealer's Warrantees Highlight Personalized Touch

SANTA BARBARA, Calif. —
When young Tony Soans opened
his own stereo tape store here he
was determined to give the busi-
ness a personal touch. Even the
name, Tape, Etc., evokes a kind of
specialization. One area he found
particularly apt to personalization
is service, where among his offer-
ings is a lifetime warrantee on
parts and labor for $15.

Tapes, Etc., features both hard-
ware and software. Soans, just 20,
who spent over four years at Dis-
count Records in Los Angeles, has
experience in prerecorded music. It
was from his years in a volume
outlet that he yearned to be abile
to spend more time satisfying cus-
tomers.
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This he has found he can do
here, where, though the city is
tucked away in the Santa Ynex
mountains, it is not all that re-
moved from the rest of the influ-
ences of the music industry.

Tapes, Etc. specializes in selling
and installation of car stereo. The
only other competition that Soans
found in Santa Barbara was
Muntz. He thought that with the
relatively small amount of compe-
tition he could do well.

The largest selling tape decks in
his store are Craig, Sanyo and
Bowman. Installations do not limit
themselves to cars. Soans features,
in addition, boat and camper in-
stallations. His objective is to de-
velop the most expanded retail and

By JAY EHLER

installation dealership in the area.

In Santa Barbara, Soans has
found radio promotion to be the
most helpful. But he commented
on the quirkish nature of the
town—"It seems to te different in
many ways from other areas. This
makes it a hard town to do busi-
ness in,” he commented. “You
can't predict trends like you can in
a larger city.”

On the door installation runs at
approximately $120 (deck, installa-
tion, speakers). The installation fee
itself runs, on the average, about
$18.50 here.

Soans extends the original war-
rantees on all his hardware prod-
uct if the customer wishes to pur-
chase such. A one year parts and

labor warrantee costs five dollars.
Lifetime warrantee costs fifteen
dollars for parts and labor.
Software

In addition to hardware, Tapes
Etc., sells 8-track, cassette prere-
corded and blank tape but no open
reel tapes. Soans estimates his
number of titles at 1,000 with rock
selling about 90 percent, classical
about five percent, and soul and
others the remaining percentage.
Even though the Santa Barbara
area does have its country audi-
ence, because of the size of his
shop, Soans, as: yet, has not ven-
tured into this area. Also, 8 track
tapes sell in a ratio of about 60/40
to cassette. Soans said he is sur-
prised how well cassette sales have

been doing (increasing) overall in
recent months.

Except for the well-known
names in rock, Soans commented
that there was about a six week
delay in acquiring the off name,
or not-so-popular artists on tape.
As a rule, this owner keeps his
tape variation rather homogeneous
—no far out, educational or such
tapes—just music, Again, the de-
mand of the area is the primary
reason.

Soans did find a return problem
with some cassette tape. He felt
the problem existed in the quality
of the original tape blank. This, he
felt, was one reason why 8-track
sold better than cassette. However,

(Continued on page 23)
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Philips Bows New Turntables:
Adds ‘Silent’ Two-Speed Unit

NEW YORK-—North American
Philips Corp. has introduced a new
“silent” electronic turntable. The
model 212 offers two speeds (3315
and 45) with a DC powered tacho
generator motor allowing a choice
of voltage (110-240 v. AC) and
two independent potentiometers for
precise speed calibration. Capacity
switches select RPM and stop,
while automatic shut-off at the end
of the record is provided by a
noiseless photoelectric switch.

Hear Memorex
Special Sale—
Firm Denies If

LOS ANGELES — Memorex
Corp. is reportedly offering $500
to $700 worth of merchandise on
a free trial basis, according to at
least one large Eastern retailer.

According to this dealer, tape
buyer for a New England chain
of about 50 stores, Memorex of-
fered each one of his outlets a
deal where he could take $500
to $700 worth of blank tape and
try it on a free basis. If he liked
the tape and it sold well, the buyer
said. he could either reorder the
merchandise at the standard price
or sell the free goods and not re-
order at all. He was placed under
no obligation.

This dealer said, “There was
definitely such an offer made. We
turned it down, however, for
various reasons. The only reason
I can see for such an offer,” he
added, “is when a firm wants to
buy its way into a market, in this
case, a mini-mass merchandising
market.”

Memorex has denied that any
offer of this type has been made
or ever will be made.

According to national sales man-
ager. Barry Berghorn, “We have
traditionally approached the busi-
ness from a consumer point of
view. Our trade promotions have
been basically consumer oriented
where a customer purchasing a
Memorex cassette during a promo-
tion period would receive a better
value. We see no reason to deviate
from this strategy and we will con-
tinue to advertise and promote to
the consumer. The retail deals
spoken of are not true and there is
nothing being planned in this type
of promotion.”

Young Dealer

e Continued from page 22

he also commented that in 8-track
(Ampex prerecorded tape) he's ex-
perienced a problem with the plas-
tic pinch rollers. “You can’t get
the tension against the capstan like
you could with the formerly used
rubber pinch rollers,” Soans stated.
“In trying to cut cost, they also
reduced quality.”
4-Channel

Quadrasonic sets and tapes are
also stocked here. But, like many
dealers, Soans feels the price of
tapes and hardware are too high,
that there isn’t proper standardiza-
tion of products, and that tape se-
lection is poor. He also expressed
concern for the confusion of buy-
ers between matrix and the dis-
crete four channel.

In the accessory department
Tapes, Etc. carries such items as
storage cases, car stereo alarm
systems, brackets and converters.

Soans did mention a problem
with theft when the store first
opened. But that problem has been
solved by the installation of closed
circuit television,

“Future plans indicate expansion.
Soans hopes for another store in
Santa Barbara; one in Ventura;
and eventually, Santa Maria.

Also, the off/on switch is an
electronic, feather touch lighted
button indicator. The model comes
with an integrated tome arm and
hinged, strut-supported dust cover
for open play. Tone arm cueing is
by a feather touch rocker bar that
is hydraulically damped. The unit
lists for $149.50.

Also introduced by Philips is
Model 202, an electronic single
play turntable with solid state cir-
cuits and three speeds. It provides
individual potentiometers with an
electronic brain that constantly
senses and compensates for varia-
tions in line voltage, frequency,
friction and cleaning brush drag.

Other turntables include the GA-
308 manual, two-speed, single play
turntables with integrated tone
arm, slide-out phono cartridge and
stylus overhang adjustment gauges,
with automatic shut-off.

In cartridges, Philips offers
magnetic phono cartridges deliv-
ered with the original individual
response chart. The Super M Series
GP 412 and 401 are biradial/ellip-
tical stylus, and GP 400 is a
spherical stylus for medium track-
ing force.

platter-pak
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Tape
Happenings

Fine-Tone Audio Products Co.
Inc., has been selected by Pioneer
Electronics as its distributor for its
car stereo products in the greater
New York metropolitan area.

*

The Duotone Co. of South Mi-
ami, Fla.,, has appointed Mac R.
Bougere Associates as its New
England sales representative. Mac
R. Bougere Associates, with head-
quarters in Holyoke, Mass. will
sell the complete Duotone line in
Rhode Island, Maine, Vermont,
New Hampshire, Massachusetts
and Connecticut.

*

* K
The Roller Corp. of America, is
expanding its warehouse and man-
ufacturing facilities at South Plain-
field, N.J., by an additional 10,-
000 square feet. Completion of the
new building is expected by the
end of the year. The Roller Corp.
manufactures 8-track stereo pinch
rollers and other precision rubber
moulded products.

* * %
The Audiomatic Corp. of New
York has sold an Electro Sound
(Continued on page 26)

When a record buff wants to
protect his Bach, Brahms and
Beethoven, he won’t hassle about
paying more for a better case. And
that’s where our Deluxe 1290
Record Case comes in. Because it
sells for more, you make more.
The 1290 is so good looking,
it sells itself. Its rich, walnut grain
outer cover blends with any decor
... modern or traditional. It’s
moisture resistant, too.
Our 1290 is strong. Made with

Ampex Low Noise Tape

L.OS ANGELES—Ampex Corp.
has added a low-noise consumer
audio tape, the 345 Series, to its
line.

The Va-inch wide tape is avail-
able in two lengths, 1,800 feet
on a plastic reel and 3,600 feet

WEST COAST
STEREO

22561 Ventura Blvd.
Woodland Hills, Ca. 91364
213 - 347 - 6884

MGM — RCA — DECCA — Etc.

We have 10s of thousands of fac-
tory cut-outs, 8 Track cossettes and
LPs from 65¢ ta $2.25. English and
Spanish. Also many items at low

end prices:

ASK FOR AL FRANK

You'll be surprised
at what you make
when you sell this case
to the audiophile!

double thick walls. Sturdy hard-
ware. And a padded lid. There’s
even a set of 30 dividers with a
master indexing sheet.

So the next time one of your
collectors comes around, offer him
the 1290 Deluxe Record Case. His
best looking protection nets you

more!

on a 10%-inch professiona] style
aluminum reel. This reel is new
to the line.

The 345 Series tape is packaged
in libary boxes and suggested re-
tail prices are $7.93 for the 7-inch
reel and $10.07 for the 10V2-inch.

SCOTCH TAPE

(USED)
#150, 1 mil polyes-
ter, 3600 foot on
10-14  inch fiber-
glass reels, used
once, $1.99; 1800
foot, 7 inch reels,
99¢—Cuaranteed to
perform as good as
new or money re-

45
funded. (Bulk, no p

box} Used 10-v7 . »

inch fiberglass reels .:.'
(small holel  50¢. h !
New hinged boxes: 4

10-14 inch, 39¢, 7
inch,” 9¢. All plus
postage.
WOLLENSAK DOLBY
CASSETTE DECK
Model 24760
List $299.95
(Factory sealed
cartons)
Dealer Price:
$197.96

(Plus Shipping)

SAXITONE TAPE SALES
1776 Columbia Rd., NW, Wash. D.C. 20009

Write us for information.
Amberg File & Index Company,
1625 Duane Boulevard,
Kankakee, Illinois 60901.



AECT-ULS GOVERNMENT - PAA- MAYTAG

-~ VidExpo

AUGUST 21-24 - Hotel Roosevelt- New York City

FIRST ‘USER-ORIENTED" INTERNATIONAL
VIDEG MARKETING CONFERENGE

Sponsored by Billboard Publications

VidNews - Billboard + Merchandising Week - High Fidelity - Photo Weekly

- Music Week - Discografia International -

FOR THE FIRST TIME IN ONE PLACE YOU GAN
SEE ALL VIDEO HARDWARE SYSTEMS ON
THE MARKET

Among more than two dozen companies in
the Video Exposition are: Philips/Norelco

Panasonic/Matsushita Sony
Cartridge Television Videorecord Corp.

Mitsubishi/EVR of America
Modern Talking Modern Video
Picture Service Center

S/T Video-cassette
Duplicating Corp.
Tektronix
Sonocraft

Teletronics
International

Retention Communi-
cation Systems

Send check and registration form to

Print or type the foilowing nformation)
NAME OF EACH REGISTRANT

CONFERENCE REGISTRATION FORM—VidExpo 72
Sponsored by The Billboard Publications Group & VidNews

Hotel Roosevelt, Madison Avenue & 45th St.. New York - August 21-24, 1972
REGISTRATION FEES: (Checks payable in U.S. dollars)

Regular: $175 Group: $600 Single Day: $50

BILLBOARD PUBLICATIONS VIDEXPQO 72 CONFERENCE
Ninth Floor, 300 Madison Avenue, New York, N.Y. 10017 - Phone: (212) 687-5523
Please register the following names to attend the BILLBOARD PUBLICATIONS VIDEXPO 72 CONFERENCE:

CONFERENGE REGISTRANTS—CROSS-SEC-

TION OF INTERNATIONAL CORPORATE, EDU-
CATIONAL, INSTITUTIONAL, FINANGIAL
MARKETPLACGE

Share your experiences with representa-
tives of: IBM, U.S. Chamber of Commerce,
ITT Europe, Bell & Howell, London Rec-
cords, Halpern/McDevitt Agency, Conde
Nast, Vior Corp., Tarrant County Jr. Col-
lege, Hearst Corp. (Good Housekeeping),
General Electric, Investors Diversified
Services, Entec Plastic & Engineering, CBS
Records, Cyrus J. Lawrence & Sons, Ameri-
can Assn. for Advancement of Science,
Northeastern Pa. Education Inter Unit, Cre-
ative Partners, RCA Consumer Electronics,
Motown Records.
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ORGANIZATON. == ==
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ADDRESS: .~ 00 S
CITY. STATEOR COUNTRY =~

PHONE (AC).

REGULAR AND GROUP FEES INCLUDE:

Admission to all Conference sessions and Exhibits. work materials, a
one-year charter subscription to VidNews (biweekly international video
media newsletter). full proceedings of the First International Cartridge TV.
Videocassette & Videodisc Conference, opening cocktail party and three
luncheons. It does not include hotel accommodations. Upon receipt of your
registration, you will be sent information on your room reservation at
special reduced rates—three mights for $61 single, $74 double. including
taxes. A check for the appropriate amount of Conference registration fees
in U.S. funds must accompany this registration. Make your check payable
to: BILLBOARD PUBLICATION—VIDEXPO

Please check O if interested in attending Exhibits only.
ZIP Please check O if interested in special-rate hotel accommodations

Billboard Japan/Music Labo

SPECIAL RATES FOR ORGANIZATIONS &
SINGLE-DAY ATTENDANCE AVAILABLE

To encourage participation by companies,
organizations, school systems, five or more
persons from one firm registering at one
time are eligible for special discount with
full Conference/Exhibit privileges and five
meals daily—$600. To accommodate those
who can only make one of the three daily
sessions, a special fee is applicable includ-
ing Conference/Exhibit sessions and
luncheon on that day—$50. Call Peter Mit-
terhauser in New York for details. (212)
687-5523.



VidEXPO?@ CONFERENCE/EXHIBIT SESSIONS

Welcome Cocktail Party, 5:00-7:00 p.m.

MONDAY, AUGUST 21

Your opportunity to share your experiences with other Video-Industry leaders.

9:15 - 10:45 a.m.
Opening Session - Keynote Addresses

Government and the Video Media
Congressman Orval Hansen, U.S. House of Representatives

Educational Video: Reaching and Teaching the Vid Generation
Dr. Robert Heinich, President, Assn. for Educational Communica-
tions & Technology, Indiana University

Corporate Video: Bigger Payoffs in Management Communication
Wallace Henry, Director of Communications, Pepsi-Cola Co.

Consumer Video: Tapping the Multibillion-Dollar Market—When?
Aaron Neretin, Editor & Publisher, Merchandising Week

10:45 a.m. - 3:30 p.m.—Video Exposition Open
12:30 p.m.—Buffet Luncheon

9:00 - 10:45 a.m.

EDUCATIONAL VIDEO

Reaching and Teaching the Vid Generation
How YOU can successfully mix the media for better learning,
featuring applications, experiences, costs and results from a
teacher, librarian, programmer and public official.
Chairman:

Dr. Robert Heinich, Professor of Education, Audiovisual Center, Indi-
ana University

Edward de Sciora, Director, and Walter Dale, Video Project Director,
Port Washington (N.Y.) Public Library

Lilly Fleming, Partnership Director, Economic Development Council
of New York City, Inc.

Georgia Noble, Associate Professor, Department of Education, Sim-
mons College

10:45 a.m. - 3:30 p.m.—Video Exposition Open
12:30 p.m.—Buffet Luncheon

# R R

9:30 - 11:30 a.m.

‘IN-HOUSE’ VIDEO

“Doing It Yourself!”’

HOW-TO session running the gamut from ‘““home movie” to
“network spectacular;’ emphasizing techniques, costs and
applications, and featuring a video producer, production
manager, software developer and systems use specialist.

Chairman:

Robert O’Boyle, Supervisory Electronic Engineering, Department of
the Army Audiovisual Agency

Herbert Winter, Secretary General, International Publishers Audio-
visual Assn., Zurich, Switzerland

Herbert Wolff, Assistant Vice President, Corporate Communications,
New England Life Insurance Co.

e THURSDAY, AUGUST 24

3:30 - 5:30 p.m.
CORPORATE VIDEO

Bigger Payoffs in Management Communication

How YOU can use video to inform, motivate and train—in an
insurance company, in the medical field, in manufacturing, in
the service industries and on Wall Street.

Chairman:
Max Fuller, Director of Field Education, Maytag
Richard Van Deusen, Audiovisual Manager, Prudential Insurance Co.

Ronald Butler, National Audiovisual Specialist, Nissan Motor Co., U.S.
(Datsun)

John Ribbing, Manager of Training, Coca-Cola Co.

William Hight, Director, Division of Instructional Media, American Hos-
pital Assn.

Lee Roselle, Producer/Director of Audiovisuals, Merrill, Lynch, Pierce,
Fenner & Smith

WEDNESDAY, AUGUST 23 m—

3:30 - 5:30 p.m.
CONSUMER VIDEO
Tapping the Multibillion-Dollar Market—When?

Strategy session on how YOU can move from the showroom
to the living room, featuring experiences of the market re-
searcher, software programmer, Cable TV expert and the
retailer.

Chairman:
John W.P. Mooney, General Manager, High Fidelity Cable TV
Peter Wiegand, Project Manager, Prognos AG, Basel, Switzerland

Sol Schildhause, Director, Cable TV Bureau, Federal Communications
Commission

Kevin O’Sullivan, Director of Professional Development, National
Audio Visual Assn.

Bertram MacMannis, General Manager, TV Division, The Reader's
Digest Assn.

Jack Craver, Vice President and General Manager, Plaza Hotel, New
York

Don Segall, President, Cable Shows Video

George Griswold Jr., Information Manager, CCTV, American Tele-
phone & Telegraph

Mrs. Red Burns, Director, Alternate Media Center, New York University

Noon—Closing Session

VIDEOGRAM FINALE

Where Do We Go From Here?
Separating the Possible from the Propaganda!

W.D. Littleford, President, Billboard Publications, Inc.
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Tape Happenings

e Countinued from page 23

6000 high speed tape duplicating
sytem to Trutone, a joint venture
of Philips Electric and Gallo Rec-
ords in Johannesburg, South Afri-
ca. The unit will be used for the
production of prerecorded 8-track
cartridges.
* *

Sanyo Electric, Inc. has ap-
pointed Shack & Associates of
Skokie, Ill., as its representative
for Chicago and other parts of
lllinois and Wisconsin. Shack will
be responsible for the Sanyo lines
of television, stereo systems, radios,
automotive sound products and
tape recorders.

* * %K

“A Salute to Television’s 25th
Anniversary” to be presented by
Zenith Radio Corporation, Sep-
tember 10 (ABC, 9:30 EDT), will
pay tribute to outstanding persons
and programs of the past. Stars ap-
pearing in the 90-minute special
include Dame Judith Anderson,
George C. Scott, Milton Berle, Sid
Caesar, Ed Sullivan, Perry Como
and Dave Garroway.

The Electronic Industry Show
Corporation in Chicago, recently
elected Roy Vetzner, Vaco Prod-
ucts, Chicago, president for the
annual trade show to be held

May 2, 3, and 4, 1973 at the Las
Vegas Convention Center. Other
officers elected at the annual meet-
ing include: Edward M. Rothen-
stein, Philmore Manufacturing, In-
wood, N.Y., vice-president; James
S. Silverman, Electronic Expedi-
tors, Milwaukee, secretary; and Al-
bert N. Kass, Kass Electronics Dis-
tributors, Drexel Hill, Pa., treasur-
er. Vetzner succeeds James L.
Nichols, Mallory Distributor Prod-
ucts Company, Indianapolis. Chair-
men appointed by Vetzner include:
James S. Silverman, Electronic
Expeditors, Milwaukee, publicity;
Irvin Horwitz, United Radio, Cin-
cinnati, education; Robert Trinkle,
Trinkle Sales Inc., Cherry Hill,
N.J.,, housing; Henry Russell,
Russell Industries, Lynbrook, N.Y.,
hospitality; and J. Lowell Erickson,
Littlelfuse, Des Plaines, Ill., space
and arrangements. The not-for
profit trade show, devoted to the
distribution of components, is co-
sponsored by the National Elec-
tronic Distributors Association, As-
sociation of Electronic Manufac-
turers—Eastern Division, Associa-
tion of Electronic Manufacturers—
Central Division, Electronic In-
dustries Association, Western Elec-
tronic Manufacturers Association,
and Electronic Representatives As-
sociation.

EXACT TIME LOADED
8-TRACK BLANKS

64 Different lengths in stock
® Lear Jet Cartridges
® Top line Ampex Tape
o Life time guarantee
® Private labeling available

® No order too small or too large
® Cost per blank from 69¢

YNDICATED

OUNDS

UNLIMITED

SYNDICATED SOUNDS Unlimited

14416 )eff Davis Highway, Woodbridge, Virginia 22191
(703) 494-8141

Browsers

Stereo Tapes - Cassettes - LP’s and 45°s

#101 - $225.00

Combination LP

and tape Browser.

Holds 216 - 8-track tapes
or 432 - Cassettes

PLUS 528 LP’s

54" long - 60" high

30" deep - 170 Ibs. wt.

finish for either on request.

Bottom Storage and any type

Pat. Pending

#100 - $110.00

8 bin combination
Holds 700 45's

and 528 LP’s

54" long - 54" high
24" OR 30" deep
140 Ibs. wt.

Other 8-track stereo tape
cabinets available.

Repairmen Trained, CTITVYC Program

e Continuted from page 22

velopment Project for the National
Science Foundation.

Meanwhile, Sears, which intro-
duced its TV cartridge units in
Chicago, earlier, is set to go in
Los Angeles Aug. 25 (sce separate
story) and in Philadelphia soon,
Gelfman indicated.

Joining Sears in its extensive
consumer market thrust for the
system, are Teledyne Packard Bell,
and Emerson. Teledyne has been
demonstrating its version of the
Cartrivision system at Foley’s de-
partment store in Houston since
June 5, this year, and recently
introduced the system in Detroit.

Emerson Cartrivision consoles
are being marketed by its parent
company, National Union Electric
Corp., at Abraham & Straus stores
here, and will soon expand its
marketing thrust into other major
cities across the country.

Both Admiral and Montgomery
Ward have selected Chicago as
the market for the initial sales
thrust of their Cartrivision sys-
tems.

Meanwhile Cartridge Television
Inc.,, and Cartridge Rental Net-
work, a joint venture of CTI, and
Columbia Pictures Cassettes, are
making Cartrivision videotape car-
tridges in blanks and prerecorded
versions, available for rental or
purchase at any of the outlets
which sell the hardware. The car-
tridges are compatible with the
equipment offered by Sears, Ad-
miral, Emerson, Montgomery Ward
and Teledyne Packard Bell.

Coinciding with the availability
of cartridge is the release by CTI
of a consumer catalog describing
the initial group of videotape pro-
grams available on the Cartrivision
systems. “Video Cartridge Program
Sale Catalog” is a 24-page index,
and has been released to the first
dealers who are selling cartridges
throughout the country.

The 111 titles listed were se-

Greek Co. In
Blank Tape

ATHENS—A plastics firm based
here has begun the mass produc-
tion of blank loaded cassettes for
the domestic market. The firm
produces all the components for
the cassette which it is marketing
under the brand name; “Inter-
sonic.” Raw tape for the cassettes
is imported from Germany.

The company which also plans
to move into the blank 8-track
field, is hoping to reduce the cur-
rent high import level of blank
tapes into the country which is
estimated at some 2,000,000 cas-
settes resulting in a revenue drain
of $10 million.

"Quick-Vue"

Cartridge & Cassette Displayer

SEND FOR ILLUSTRATED BROCHURE

lected from a library of several
thousand programs licensed for dis-
tribution by Cartridge Television
Inc. to owners of the system.
New cartridges will become avail-
«ble periodically.

The first group of titles include
a wide spectrum of themes ranging
from sports, personal involvement,
cooking and wine tasting to color-

accented music, religion, travel,
cultural enhancement, cartoons and
a variety of children’s subjects.

Supplementing the catalog for
Cartrivision system owners who
might prefer to rent cartridges
rather than buy them, are some
200 feature motion pictures avail-
able through distributors for Car-
tridge Rental Network.

WRITE FOR
YOUR FREE
CATALOG!

ASK THE MAN WHO KNOWS

.. . what's new in domestic and imported
cartridges . . . and how to identify what's
needed with Pfanstiehl's new cartridge catalog.

Plranatiehl

FACTORY-TO-YOU SALES REPS.

KNOW all about cartridges and will
simplify your merchandising problem!

PFANSTIEH

3300 WASHINGTON ST. « BOX 498
WAUKEGAN, ILLINOIS 60085

INCREASE TAPE SALES

with

ASTRO TAPE CENTERS

SELF SHOPPER - NO CLERK NEEDED TO AID PURCHASIER DECISION

144 tape capacity / 26 H., 30" W., 12" D. / Walnut finish /
Bubble Front of Sliding Plexiglass / Security Lock & Key

Weight - 50 1bs. (May be shipped U. P. S))

$48.00 f.0.b.

New 72 Tape Mini-Center

Same sclf-shopper features

Tape Display by music catagorics,

allows verticle or horizontal set-up. Start with one Mini-Center
and Add-A-Rack as business grows. 24 5/8” H., 14 3/4”W_ 12>
D. Walnut Finish / Sliding Plexiglass I'ront / Sccurity Lock &
Key [/ Weight 24 1bs. (shp. U.P. S. $28 (. 0. b.

(heative STORE EQUIPMENT INC.
Box 933  Terrell, Texas 75160

Dealer & Rack Operators Inquiries Invited
CAROLINA DISTRIBUTORS (919) 763-6447

I Dept. B, P. O. Box 187 Wilmington, N. C. 28401 I
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P.O. Box 1574
UUALITY DISPLAY cu Chariotte, N.C. 28201
*  Tel. 704—377-4521
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Members of ITA to Show
TV Units to Congressmen

NEW YORK-—Members of the
International Tape  Association
(ITA) will demonstrate their video
products to members of Congress,
their staffs, and interested agencies
and associations, at the Rayburn
House office building, U.S. House
of Representatives on Sept. 13,
according to Larry Finley, execu-
tive director of the ITA.

The demonstrations were re-
quested by Congressman John
Brademas (D), chairman of the
Select Sub-Committee on Educa-
tion, and developed out of a recent
meeting in New York of the Video

1210/ Me02

Fidelitone

New for1972...

Fidelitone's Needle Replace-
ment Guide is more than a
Catalog...itis a true selling
tool. It contains more cross-
referenced entries. More
ways to find what you're
looking for. Saves time and
effort in determining your
customer’s needs. You lo-
cate the Fidelitone needle
number quickly and confi-
dently. It simply helps to
sell more needles!

The Fidelitone Needle Re-
placement Guide is just a
part of Fidelitone's com-
plete make it easy merchan-
dising program that means
greater sales and profits for
every dealer.

Contact your Fidelitone Dis-
tributor or write. ..

Fidelitone

Advancing Technology and Merchandising
With THE TOUCH OF MAGIC
6415 North Ravenswood Avenue
Chicago, !ilinois 60626

Information Committee of the
1TA.

That meeting was addressed by
Congressman Orval Hansen (R),
chairman of the GOP Task Force
on Education and Training, and a
member of the Select Sub-Com-
mittee on Education; and Frank E.
McLaughlin, director of Industry
Relations for the President’s Office
of Consumer Affairs.

According to Finley, Congress-
man Hansen was instrumental in
structuring the scheduled demon-
strations on Capitol Hill.

The demonstrations will get
underway at 10:30 a.m. with a

(Continued on page 28)

VidExpo Sets Industrial, Educational Study

NEW YORK—Highlights of an
exclusive Billboard Publications,
Inc., audiovisual survey of key in-
dustrial and educational markets,
will be revealed at VidExpo '72,
slated for Aug. 21-24 at the Roose-
velt Hotel.

The survey was compiled by Bill-
board Publications’ corporate re-
search division, and reveals a ris-
ing demand, over the next five
years, for video hardware units in
education and industry.

The survey was conducted ear-
lier this year among members of
the National Industrial TV Asso-
ciation (NITA), concerned with
the use of business and industrial
TV communications; and the As-
sociation for Educational Commu-
nications and Technology (AECT),

the audiovisual arm of the Na-
tional Education Association.

Of the 225 NITA members in-
terviewed, the response indicated
an average current need of 41
video hardware units, or 3,200 sets
immediately with a five year av-
erage of 235 units of 18,000 sets.

Response from the 575 member
sampling of the AECT indicated
that the educators have immedi-
ate need of an average 118 audio-
visual hardware units, or a total of
13,000 set; and will need an aver-
age of 199 units or a total of
18,000 sets over a five year period.

Other key video industry areas
which will be covered at VidExpo
>72 include influence on selection
and purchase of equipment, pref-
erence for software rental and
purchase, systems most likely to

Sears Bows TV Cartridge in L.A.

o Continued from page 22

regular basis. We may use a few
tv spots in Chicago, but that is
not definite yet.”

Prerecorded tapes in stock deal
with football bloopers, golfing with
Gene Littler, a cartoon with the
Incredible Hulk, the Muhammed
Ali-Cleveland Williams heavy-
weight fight, an Italian travel tape,
a tape featuring Orson Welles,
country music tapes with Carl
Smith and Marty Robbins, a tape
dealing with Rembrandt and the
Bible, a basketball tape with Bill
Russell, a Three Stooges feature,
and other tapes dealing with cook-
ing, auto racing, Chicago Bear
football highlights, gardening and
a guide to wines.

Brey said “quite a few blank

tapes have been purchased by those
buying units and the ‘Football Fol-
lies’ tape was popular among the
prerecorded material.”

Hudson’s in Detroit is also
heavily involved in Cartrivision,
using the Teledyne Packard Bell
tv.

“Everything is set up now,” said
television buyer W. M. Browne,
Jr. “So far we’ve sold five pieces.
I only know personally about one
sale, and this was a gentleman who
was taking old movies off tv with
a movie camera. He bought the
unit so he can tape his movies, so
this was a purchase for a special
interest.”

Hudsons has closed down the
displays in its branch stores, but
will reopen these from time to

Polydor Push Tape Plan

e Continued from page 22

sette product from Polydor and
the introduction of a special cas-
sette promotion centered on a
unique New Seekers tape called
New Seekers Special and retailing
at just under $2.50.

Although Saga has been releas-
ing on cassettes on its Opus label
at the same price for some while,
this is the first time a major record
manufacturer has offered- tape
product at such an attractive cost.

None of the 10 tracks included
on the tape—which will be released
next month on cassette only—are
now available on record; in fact
seven of the items have never been
issued before in any form. Among
the titles are the three Eurovision
Song Contest runners-up to Beg
Steal or Borrow.

The New Seekers Special will
only be supplied in batches of 10
and in order to buy each batch,
dealers have to order 15 full-price
cassettes from a special best-seller
list of 30 items. Special order
forms have been printed for ob-
taining supplies of the tape and
orders must be sent to Polydor’s
head office on Stratford Place,

London, and not direct to Phono-
disc. The order forms, which in-
clude the 30 best-sellers list, are
being distributed by Polydor sales-
men and the offer is being pro-
moted with special plastic display
pieces which are being shrink-
wrapped onto the first 1,000 New
Seekers Specials ordered.

Heading the main autumn re-
lease of cassettes is a tape ver-
sion of the enormously-successful
TV-promoted 20 Original Hits al-
bum on the Arcade label which
includes recent hits by Slade, Don-
ny Osmond, New Seekers, Rod
Stewart, Melanie and Dawn. The
tape will be issued with the New
Seekers cassette next month.

Also scheduled for autumn re-
lease are cassettes from Pete Town-
shend, Stone The Crows, Melanie,

AUGUST 19, 1972, BILLBOARD

James Last, Bert Kaempfert, Mike
Hugg. Arthur Feidler, James
Brown, Sammy Davis Jr., Maurice
Chevalier and Stan Getz.

Details were given of a new
sales force incentive scheme for
cassette and 8-track product which
will run for the next four months.
Through the scheme, salesmen
hitting exceptionally high targets
will qualify for prizes worth a
total of $2,500.

time backed by newspaper ads. The
main store display will remain
open.

“We think this is better than
film for several reasons,” Browne
said. “You have less inconven-
iences, it’s all done on the spot and
you have audio.

“This market is still in its in-
fancy, of course, but I see it as
one of the largest items to come
down the pike in home electronics
in a long time. It’s going to be a
mass merchandising and depart-
ment store item. I would guess it
will reach the mass point when the
price comes to the $500 area.

“We have had good steady at-
tendance at the demonstrations,”
Browne added, “particularly at
peak hours such as lunch time at
the downtown store or after dinner
at the branch stores.

“The key thing is to have some-
body there to demonstrate and ex-
plain the unit at all times. If you
have this, you can draw 50 people
in five seconds. As for now, we're
going to pick certain stores, adver-
tise in advance in the newspapers
and the Sunday newspaper maga-
zines and see what happens.”

Browne added that “The first
people interested in this are the ed-
ucational people, and we will give
them a special demonstration.”

Hudson’s is setting Oct. 15 as a
target delivery date for its units.

a U d | brings you

ELECTRO SOUND 200

the world’s
most popular
tape winder,

for loading
cassettes, 8-track
and blank tape.

the world’s
best buy in
automatic
tape splicers
shown mounted

on winder for
cassette operation.

We carry a full line of tape duplicating equipment.

AUDIOMATIC CORPORATION

237 West 54th St.. New York, N.Y. 10019 (212) 582-4870/Cable AUDIOMATIC

meet current and future needs,
prices the user would be willing
to pay for various hardware con-
figurations and accessories; and
prices the user would be willing
to pay for black and white and
color software in varying lengths.

Meanwhile MPO Videotronics
Projector Corp., has become the
most recent exhibitor to join the
roster of video companies that will
show hardware at the exposition.
The company will display its new
color, sound, cartridge-loaded rear-
screen Super 8 projector.

Further information on the show
can be obtained from Peter Mit-
terhauser, VidExpo ’72, 300 Madi-
son Ave.,, New York, N. Y. Tele-
phone (212) 687-5523.
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Duotone’s complete line of
accessories do their own selling!
Long time leader in the
phonograph needle field, Duotone
markets accessories for both
phono and tape users. Tape carrying
cases...blank cassettes...
care & cleaning items...splicers...
record cloths and adapters.
With the purchase of pre-packed,
self-selling assortments, a free
pegboard rack—floor stand is included.
Profits? Duotone accessory sales
average a hefty 60%.
With audio fans needing all these
items for everyday use, why not stock
them for everyday sales?

COMPLETE CATALOG FROM:

It

COMPANY
P.0.Box 1168

South Miami, Florida 33142
(305) 665-1121

IN CANADA:
Capitol Records Ltd. Malton, Ontarlo
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Classical Music

Complete ‘Ring’ on Seraphin

LOS ANGELES—Angel's low-
price classical line, Seraphim Rec-
ords, this month is releasing for
the first time the Wilhelm Furt-
wangler-conducted recording of
Wagner’s complete “Ring of the
Nibelung,” prepared in 1953 for
broadcast by the ltalian Radio and
featuring an international cast of
Europe’s postwar Wagnerian sing-
ers. Suggested list price is $56.62.

The cycle of four uncut operas
(“Das Rheingold,” “Die Walkure,”
“Siegfried” and “Gotterdammer-
ung”) occupies 18 long-play disks.
In addition, Seraphim has prepared
another disk, *“The Seraphim Guide
to the Ring,” a spoken synopsis of
the complicated plot with musical
illustrations of the most imporant
motifs from the Furtwangler re-
cordings. The guide will also be
offered separately, as part of a
merchandising promotion to sup-
port the complete set. A sturdy
presentation slipcase encloses the
four individually boxed operas and
the “Guide”; customary German-
English librettos are included, along
with notes on the unusual history

of the recordings. The guide's sug-
gested list is $2.98. )

For many years the recordings
were believed to have been de-
stroyed in accordance with union
regulations, although pirated tapes,
several generations removed from
the original, have circulated on the
illicit market. Only recently were
authentic reference lacquers lo-
cated in the Italian Radio’s archives
and all necesary permissions ob-
tained from the unions and from
the individual artists or their heirs.
Commercial release was rumored,
denied and now anticipated after
almost 20 years.

The results, said Brown Meggs,
Capitol Records’ vice president in
charge of classics, are worth wait-
ing for. “These are artists of
another generation, and the earliest
complete ‘Ring’ we have on record.
Interestingly enough, some of to-
day’s veterans are heard at their
first peak of fame. But throughout,
it's  Furtwangler’s performance,
with the special excitement of
live recording before a small, select
studio audience.”

Colin Davis’ Next Berlioz
Opera Set by Phonogram

LONDON — The next Berlioz
opera in the series being recorded
by Phonogram under Colin Davis
will be the large-scale “Damnation
of Faust.” Phonogram plans to re-
cord this next summer here, with
Nicolai Gedda as Faust and French
bass Roger Soyer as Mephistoph-
eles.

With the Phonogram recording
of “Benvenuto Cellini” finished in
London last week, the “Damna-
tion” will be the fourth of Davis’
Berlioz opera cycle—others are
“The Trojans” and “Beatrice and
Benedict.” Erik Smith will again
produce.

This has been a busy summer
for Smith. He has been in charge
of the Ilarge-scale “Benvenuto

Cellini” recording in London, then
goes to Hanburg to produce a new
Phonogram recording of Mozart’s
“La Finta Giardiniera,” starring
Reri Grist and Hermann Prey, con-
ducted by his father, Hans Schmidt-
Isserstedt. After a short holiday he
returns here to take charge of
another Phonogram opera record-
ing, Verdi’s “Attila,” of which
there is no recording so far avail-
able. This will mark the Phono-
gram recording debut of baritone
Ruggero Raimondi in the title
role. Other well-known recording
singers in ‘“Attila” include Carlo
Bergonzi, Sherrill Milnes and
Christina Deutekom. This will be
Erik Smith’s third major opera
production this summer.

The pollution problem.
Maybe your engineers deserve a little help.

The engineers will be the ones to find

the technical solutions to pollution prob-

lems. There’s no doubt about it.

But pollution is a people problem, too.

And the engineers’ technological ap-
proach to pollution isn’t going to solve
people problems. -
Maybe this booklet can help. It lists
some of the things all people can do to

fight pollution. And with all the people
supporting your engineers we'll have a
better chance of winning the fight.

For a free copy or a list of bulk rates
write to Keep America Beautiful, Inc.,
Box 1771, Radio City Station, New
York, N.Y. 10020

Keep America Beautiful

Advertising contributed for the public good
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People start pollution. People can stop it.
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Ferdinand Frantz is heard
throughout the cycle as Wotan,
Martha Modl as Brunnhilde and
Ludwig Suthaus as Siegfried. Other
leading parts are taken by Elisabeth
Grummer, Sena Jurinac, Margarete
Klose, Hilde Konetzni, Hilde Rossl-
Majdan, Rita Streich, Gottlob
Frick, Josef Greindl, Gustav Neid-
linger, Julius Patzak, Alois Perner-
storfer, Alfred Poell and Wolfgang
Windgassen.

Opera Aid
Society Set
In Finland

HELSINKI — The Savonlinna
Opera Festival, the only one of its
kind in Finland, has taken a major
step to improve its financial, art-
istic and over-all standards and
to escape from its provincial image.

The National Supporting Society
of the Savonlinna Opera Festival
has been formed, together with
artistic and financial committees
to solve its current problems. The
artistic committee, which includes

internationally known  Finnish
opera stars of the caliber of Martti
Talvela, Kim Borg and Matti

Lehtinen, has already decided that
next year's main production will be
Mozart’s “Magic Flute” with the
three singing the major roles.

This year’s festival featured the
Opera of Lodz from Poland, in
Romuald Twardowsky’s “Tragedy”
and Verdi’s “Rigoletto.”

Cliburn Contest
Rolling in Texas
—Russian Set

NEW yuxs—The fourth Van
Cliburn International Piano Com-
petition, to be held Sept. 17-30,
1973, in Fort Worth, Texas, has
engaged a guest conductor for the
final stage of the competition;
string artists to accompany the con-
testants in chamber music require-
ments in semifinal stage; and a
teacher and laureate of competi-
tions from the Soviet Union to
serve on the jury and the addition
of two sponsor-donors.

Walter Susskind, conductor and
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