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U.K. Retail Sales

Leap; 'Up’

on Yule

By PAUL PHILLIPS
Staff Member, Music Week

LONDON-—A better standard of
record retailing; an upsurge in the
number of nontraditional outlets;
the best October sales for years
and a “fantastic” Christmas to
come: these were some of the
reasons for a feeling of optimism
within the record industry. accord-
ing to a Music Week survey of
the retail trade here.

And it is almost unanimously
felt that the credit for the sales
boom which started in early sum-
nier and has not let up since can
be laid squarely at the new mer-
chandising companies—K-Tel, Ar-
cade and Ronco—which used tele-
vision advertising to promote their
product.

Pye director Colin Hadley com-
mented: “It is definitely a reper-
cussion of the TV campaigns.
There is a new wave of record
buyers who identify with acts
such as the Jackson Five, Os-

“Tommy' LP
Spurs Xmas

By NAT FREEDLAND

LOS ANGELES—OQOde Records’
new all-star version of the Who's
“Tommy” was debuted Sunday (19)
on some 35 major radio outlets
cross-country. A station in each
market premiered the 80-minute
set in its entirety, with strong ri-
valries developing in many cities
to determine which broadcaster
would get the Sunday evening ex-
clusive.

Coordination of the radio pre-
miere was set by Marshall Blon-
stein, Ode sales-promotion vice
president.

Major users contacted by Bill-
board already report great demand
for the $12.98-listed ultra-deluxe
two-record box. Distributors lik-
ened the early impact of the album
to that of “Concert for Bangla
Desh” and “Jesus Christ, Super-
star” in recent holiday seasons.

Ode creative services director
John Beug stated that heavy na-
tional print and radio advertising
buys have already been set. Also,
strong reliance is being placed on
widespread distribution of in-store
display posters adapted from the
graphics of the album’s libretto
booklet.

Billboards are currently up for
“Tommy” in Hollywood and Lon-
don. where the album was rc-
corded by producer Lou Reizner
with the London Symphony Or-
chestra and a stellar rock cast in-
cluding Peter Townshend, Ringo

(Continied on page 65)

mond Brothers and David Cassidy.

“But the sales boom is happen-
ing across the board and is obvi-
ously motivated by television. Once
you have got the people into the
shops they will start buying rec-
ords.”

One doubter on this point was
Phonogram’s marketing operations
manager Nick Wright who felt
that the case “was hard to prove
one way or the other.” He ex-
plained: We are not distributing
any of these compilation albums
and yet our sales have gone up.
So it isn’t just a question of deal-
ers phoning through orders for
K-Tel or the others and adding on

(Continued on page 57)

Dismiss DJ’s
Obscenity Suit

WASHINGTON — The Justice
Department has ‘“authorized” the
U.S. attorney in Norfolk to dis-
miss the government prosecution
of Frank Nesci, former deejay of
WOWI-FM. who was indicted for
alleged violation of federal ob-
scenity law in the airing of a
Country Joe recording last June.

Spokesmen at Justice Depart-
ment’s criminal division here gave
as its reasons for advising an end
to the case, the fact that manage-
ment of the station was not in-

(Continued on page 18)

Jesse Winchester’s first album would be a prize plum in any
record company’s catalog. Two and a half years later it still
sells steadily, and people still record its songs (Brewer &
Shipley's “Yankee Lady” most recently). The second album
on Bearsville Records (BR 2102), has been anxiously awaited
those two and a half years. Now that it's here it's being

hungrily snapped up.

500 at Bustling

Loyola Campus
Radio Sessions

By EARL PAIGE

CHICAGO — Student  response
to the Loyola University Regional
Fall Conference for College Radio.
sponsored by that school's station.
WILUC. was reflected in a strong
turnout and animated participation
by students and professionals at-
tending.

Since its inception. the Loyola
affair has grown steadily, with this
year's event drawing nearly 500
students. many from campuses well
beyond the Midwest area. Stations
in New Mexico. New York, Penn-
sylvania and other relatively dis-
tant areas were represented. with
many schools sending unusually
large delegations to the event.

Record company representation
was also heavy, reflecting the in-
creased involvement of the profes-
sional music industry with college
radio. Companies represented in-
cluded A&M Records, Ardent Rec-
ords. Atlantic Records, Avco Rec-
ords, Capitol Records, Capricorn
Records, Columbia Records, Del-
mart Records, Elektra Records.
London Records, Motown Records,
RCA Records, United Artists Rec-
ords and Warner Bros. Records.
while independent promotion man
Paul Brown also attended.

Promotional activity at the con-
ference ranged from distribution of
albums and supportive promotional

(Continued on page 22)
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Supreme Court Slates
Antipiracy Review;
Milestone Precedent

By MILDRED HALL

WASHINGTON — As the Su-
preme Court test of stute antipiracy
laws nears a hearing in the case
of Goldstein vs. California. briefs
have piled up from both sides at
the court. and a new aspect of un-
authorized duplication risk has
been brought out by the Informa-
tion Industry Association. In their
friend-of-court filing. the associa-
tion fears that a verdict against
state laws protecting non-copy-
righted musical recordings will
leave non-copyrightable business
information tapes wide open to un-
authorized copying.

Decision in the historic case. to
be argued before the Supreme
Court in the week of Dec. Il.
will affect the standing of anti-
piracy laws now in effect in ten
states. The suit began when unli-
censed duplicators Donald Gold-
stein and Ruth and Donald Koven.
were found guilty of violating the
Culifornia penal code Sec. 623.
after a raid was made on their Mo-
bile Stereo Operation. Los Angeles
attorney Arthur Leeds, counsel and
spokesman for unlicensed dupli-
cators, after exhausting all lower
court resources on behalf of his
clients, applied for and won a Su-
preme Court review (Billboard.
June 17 and Oct. 7, 1972).

Amicus briefs in support of the
California law have been filed by

Following their triumphant album debut, Jim and Kenny have
their second hit record, “Loggins and Messina.” After a year
on the road of stompin’ audiences, the album is racing up
the charts. “Loggins and Messina’” featuring their new hit
single, “Your Mama Don't Dance,” on Columbia Records.

KC. 31748 4-45719 “Also available on tape.(Advertisement)

Record Industry Association of
America {RIAA). the Harry Fox
agency., American Federation of
Television und Radio Artists
(AFTRA). the American Federa-
tion of Musicians (AFM), and
states attorneys of five states with
laws banning duplication of record-
ings without permission of the
original manufacturer.

Also. in pre-trial affidavits. Mur-
ray Gitlin of Warner Bros. Records
cited the high costs of record pro-
duction as against unauthorized
tape duplicators’ fast, cheap copy-
ing of hits. Costs of production.
payment of artists and musicians
ran to over $171.000 on an "Asso-
ciation™ album, during a six-month
period. he testified. Atlantic Rec-

(Continued on page 65)

Chappel
Hot Streak

By PAUL ACKERMAN

NEW YORK—Chappell Music's
development of writers and artists
during the past several years is
now paying off strongly—with the
publishing firm’s copyrights rep-
resented on virtually all charts, in-
cluding singles and albums in pop.
soul. middle of the road and coun-
try. Norman Weiser, vice-president
and general manager, regards the
chart activity as deriving from a
publishing philosophy which
stresses both the maintenance and
replenishment of standard catalog
and innovative work in grass roots
and contemporary areas—such as
the setting up of the Jerry Butler
Chicago Writers Workshop in
1969. the acquisition of such con-
temporary writers as Rod Stewart,
Looking Glass. Doug (Sir Douglas)
Sahm. James Brown, Mandrill,
Domenic Troiano (lead guitarist
for the James Gang), Daryl Hall
and John Oates (Whole Oats on
Atlantic), Michel Legrand and
others.

Buttressing the entire grass roots
concept has also been the estab-
lishment of the Nashville office in
1969. which has experienced rapid
growth, and the very recent cre-
ation of the New York Work-
shop, dedicated to the develop-
ment of writers and artists and
patterned after the Chicago oper-

ation.
Pop Chart
On last week's Billboard pop
singles chart Chappell was rep-
(Continued on page 65)
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On the first three days of Christmas my true love gave to me:

three French hens
two turtle doves
and

“The Little Brammer Bo r Bey'

By the Pipes and Drums and Military Band of
the Royal Scots Dragoons.

And those 115,000 copies were
all sold within three days of “Little
Drummer Boy's’release in England.

“Little Drummer Boy' 7s-0s61.
From the same good people who
gave you “Amazing Grace’

Imagine where the numbers will
be by the twelfth day of Christmas.

The Pipes and Drums and Military Band of the Royal Scots Dragoons
are part of The RCA Experience.

o



General News

UDC'’s Lipton Traces 600%
Volume Hike First 2 Years

By NAT FREEDLAND

LOS ANGELES — In the first
year since the Polydor label group
joined UDC Distributing, the UDC
grosses have tripled, said Mike Lip-
ton, newly elevated to presidency
of the United Artists distribution
arm.

With another Polygram-owned
record line, the MGM-Verve group,
switching to UDC in August, all
projections indicate another tripling
of UDC revenues in the next 12
months, Lipton predicted.

The massive increase in volume
has spurred expansion throughout
the UDC operation since last Oc-
tober. “We have hired a traffic
expert and an industrial engineer
to study ways of streamlining the
costs of our shipping and ware-
housing,” said Lipton. “As much as
possible, we are seeking to drop-
ship orders to big accounts direct
from the pressing plants.”

UDC'’s conversion to data proc-
essing is in process with the Los
Angeles branch scheduled for com-
puterized record-keeping in Feb-
ruary and the remaining five re-
gional depots wiring into the sys-
tem at 90-day intervals. The new
76,000-square-foot regional ware-
house in North Hollywood was
designed from the ground up for
mechanized order-shipping. thus
cutting shipping time by half, said
Lipton.

Manufacturing Research

UDC is also currently hosting
the German engineers and tech-

nicians who invented the Polymax
pressing process for DGG. The
team is inspecting UA pressing fa-
cilities and will develop methods
for upgrading record manufacture
in the USA.

As for immediate sales prospects,
Lipton said that so far in the holi-
day season the street has been rela-
tively soft. “However, wholesale
ordering has been intensive in
preparation for when the public
goes into the stores to start their
holiday shopping,” Lipton said.

When the UDC data processing
system is installed, it will produce
daily sales reports, perpetual in-
ventory control, tabulation of or-
ders and invoices, control of return
authorizations and instant checks
of customer credit status.

Lipton reported satisfaction with
UDCs training and incentives pro-
grams. All major staff openings
have been filled from within since
inception of Charles Bratnober’s
training program in January, said
Lipton. He cited as an example,
new Los Angeles branch manager
Fmil Petrone, who was a salesman
12 months ago.

The incentive program, also or-
ganized by training director Brat-
nober, involves quotas and a point
system with awards of merchan-
dise.

Junior Salesmen Plan
A new UDC experiment is the

(Continued on page 6)

Rack’s Special Order Plans

LOS ANGELES-—ABC Records
& Tupes is continuing its strong
push into the special order field,
following up the unmanned de-
partments in the Kress chain with
a similar operation in more than
50 Grants outlets in California as
well as continuing their manned
departments in the Broadway de-
partment stores.

According to Irwin Garr of
ABC Records & Tapes, the un-
manned program is “working out
very well.” Under this system, a
FIND (Full Inventory Dealer Serv-
ice) catalog is hung from the wall
or placed on a counter. The con-
sumer chooses the record or tape
he wants, fills out an order blank
and gives it to a salesperson. The
slip 1s then forwarded to ABC
which sends it to the FIND ware-

house. When the product is re-
ceived at ABC, they send it to the
appropriate retailer.

“It’s a time saver,” Garr said,
“in that it’s all written out by the
consumer. There aren’t many mis-
takes made, because even if he
gets the number wrong, the title
is generally there and we can still
handle it. The consumer also finds
it easy because the catalog is gener-
ally by artist.” The consumer usu-
ally pays in advance when he or-
ders and the dealer notifies him
when his record or tape has arrived.

The ABC salesman pick up the
order forms weekly, and ABC
sends orders to FIND three times
a week.

“There is a dire need for im-
provement in the special order

(Continued on page 6)

Judge Asks B. ). Thomas
& Band to Negotiate Fees

HOUSTON-—Lawyers for singer
B. J. Thomas and his former group,
the Triumphs, were given 20 days
by U.S. Dist. Judge Woodrow Seals
to agree on a settlement, Thursday
(9) or to ask for a master in chan-
cery to conduct an accounting.

Last year, the Triumphs, based
in Rosenberg (Tex.) sued Thomas
for an accounting of record royal-
ties, particularly those of the na-
tional hit, “I'm So Lonesome I
Could Cry.”

An August hearing on the issues
in the case and briefs filed after-
ward resulted in Judge Seals’ find-
ing that a partnership did exist, that
they had agreed on a nine way split
of proceeds—one share to each
member and one to the pot which
covered expenses, and that the 14
records still being sold and for
which royalties are sought were cut
as a group.

Thomas sang with the Triumphs
from late 1959 until November
1963, then returned in May 1964
until April 1966. The seven band
members and Thomas recorded
and performed live a number of
local hits such as “Garner State
Park.” *Midnight Hour” and others
but “I'm So Lonesome 1 Could
Cry” went on to national sales and
fame.

Introduced into the trial were
records, tapes and cassettes still
being sold as exhibits to show that
royalties are still being produced
by the recordings made in October,
1965.

Thomas, since leaving the Tri-
umphs, won national fame in sing-
ing “Raindrops Keep Fallin® on
My Head,” in the movie “Butch
Cassidy and the Sundance Kid” and
then on record, with record sales
reaching three million.

None of the records made by
Thomas after he left the group are
in question in the royalty issue.

No sum of money has been es-
tablished in the matter of royalties
owed the seven members of the
Triumphs. If the parties cannot
agree on a sum or a method of
accounting, a special master in
chancery will be named by Seals
to find facts and report to the
court.

Thomas had testified that the
band merely accompanied him on
records and he never intended to
form a partnership with the group.
The judge said that, despite the
absence of a written document, a
partnership existed because the
group had an oral agreement to
share profits or losses resulting
from the recording sessions.

WB AGR Reverses Trend;
House Producers Added

LOS ANGELES — Within the
past 24 months, Warner Bros.
Records has quietly but steadily
moved toward a full staff roster of
a&r producers. This is the antithe-
sis of the general industry trend
to rely heavily on independent pro-
ducers hired for individual projects.

Under Warner artists & reper-
toire vice president Lenny Waron-
ker, the label’s Burbank headquar-
ters has assembled five full-time
staff producers: Ted Templeman,
Andy Wickham, Russ Titleman,
John Cale, and Waronker himself.

Mary Martin, former manager
of Leonard Cohen and Van Mor-

Rose Chicago

Stores Add 3
—Plan Chain

By EARL PAIGE

CHICAGO-—Rose Discount Rec-
ords here is expanding for the first
time in 17 years its retail operations
with the first three of what will
eventually be a chain of shops al-
ready opened, said Merrill Rose, co-
founder of the firm along with his
brother, Aaron. The Roses opened
M&A Wholesale on W. Jackson
two years ago.

The budding chain, called
Sounds Good, is the idea of two
sons of Merrill and Aaron’s son.
Jack, 30, and Charles, 28, son of
Merrill, and James, 30, son of
Aaron. All manage the operations

(Continued on page 65)

King Karol’s

Innovation
By BOB SOBEL

NEW YORK—King Karol will
open its most ambitious and in-
novative store in the city on Dec. 1.
The store, at 1500 Broadway, will
carry 400,000 records and tapes,
will be open every day including
Sundays and holidays from 9 a.m.
to 1 a.m., and will employ a staff
of 20.

The store encompasses an area
of 3,000 square feet, is designed
with a self-contained record de-
partment and has 85 linear feet of
window space facing Broadway,
Ben Carol, part owner of the chain,
said. A U-shaped counter of some
100 linear feet will display 1,500
tapes under a glass top. Behind the
counter on shelves will be some
70,000 tapes, all visible to buyer.

(Continued on page 6)

CLASSICOMMENT
Orphic Egg
Ascending

By IS HOROWITZ

The first eight albums under
London Records’ Orphic Egg label
are at hand and moving through
the distribution pipeline. They're
aimed at a youth market only mar-
ginally exposed to classics, but
highly susceptible to music stimuli.
All the techniques of rock promo-
tion will be used to put them
across. The stress will be in the
underground press, on college radio
and in displays geared to the 18-24
market.

Especially interesting is the
switch in emphasis between Or-
phic’s Egg’s approach and earlier
attempts to penetrate the non-clas-

(Continued on page 24)

By NAT FREEDLAND

rison, has just joined Warner to
open a New York a&r office. She
will audition eastern talent and
supervise production in the region.
New York independent producers
John Simon and Erik Jacobsen are
heavily involved in Warner product
there.

Warner is also seeking to open
an a&r office in Nashville. Wick-
ham, noted country music aficio-
nado, has been commuting to Nash-
ville to work out details of the
operation.

Templeman, who produces a
range of WB artists including Van
Morrison, the Doobie Brothers and
Captain  Beefheart, has recently
been named executive producer un-
der Waronker. “We find that the
advantage of the staff producer sys-
tem is the creative ferment you get
when the right people are working
closely together and feed ideas to
each other,” Templemen said.

1974 Office Plans

Going along with this principle,
when the new Warner headquarters
building here is completed in 1974,
the a&r offices will be located right
next to the studios. And the depart-
ment will also include rehearsal
rooms and songwriting rooms for
artist use, each room equipped with

a tape recorder for making instant
demos.

However, WB will keep its pres-
ent two-studio building in North
Hollywood where the bulk of Los
Angeles staff production is record-
ed and mastered to disk. The North
Hollywood studio is already
equipped for quadrasonic and has
been producing 4-channel tapes on
request from the sales department.
A 24-track computerized system is
now being installed in the studio.

“We’ve gotten in the habit of
making a 4-channel mix of at least
a couple of songs from most new
albums,” said Templeman. “We
keep it on file as a reference for
the time when a total quadrasonic
mix may be done. This makes the
remixing a lot easier, if you've
been away from the record for a
while.”

Not all Warner a&r executives are
producers. Johnny Salstone, who,
coincidentally, is the son of long-
time distrib Milt Salstone, oversees
the budgeting of the department
and travels regularly on talent-
spotting expeditions. The depart-
ment is also about to hire a full-
time talent scout. Roberta Peterson
is the “first listener” to tapes sub-
mitted to the Burbank office.

Lasker Eyes Wider
ABC Product Lure

By BOB KIRSCH

LOS ANGELES—ABC/Dunhill
Records has opened an Atlanta of-
fice to expand its activities in the
r&b field. The office is fully
staffed and headed by producer
and A&R man David Crawford.

In talking about the thrust into
the r&b field through the open-
ing of the office, ABC president
Jay Lasker said, “Distribution is
the major problem in the record
business today. We feel, as a com-
pany, that we have to open our-
selves up to broader product and
we are doing this in r&b as we
did recently in country” (Billboard,
Nov. 4).

“You can no longer sit still and
make only one or two kinds of
records,” Lasker added. “This
branch we are opening in the

South is one example of what I'm
talking about. Atlanta is a prime
location for this type of product
and Crawford, who was with At-
lantic and has produced Wilson
Pickett and Sam and Dave, is an
experienced man. We will be doing
r&b in a number of places but
Atlanta will be our creative head-
quarters.”

Lasker also commented on the
ways of presenting an artist to the
public. “You shouldn’t pigeonhole
an artist anymore,” he said. “Look
at the artists on the charts now,
like the Al Greens, the Bill With-
ers and the Four Tops. They cross
into pop, easy listening, r&b and
even country in some cases.

“What we are doing in Atlanta

(Continued on page 6)

NARAS Panelists Fail
To Define R&B Category

By ELIOT TIEGEL

LOS ANGELES—The surface
was just scratched during a two-
hour attempt to analyze the anat-
omy of rhythm and blues by a
NARAS panel last Monday eve-
ning.

The discussion was called by the
local NARAS chapter to help
members understand what r&b
is as an aid in nominating the cor-
rect songs for Grammys (Bill-
board, Nov. 25).

The objective was worthwhile;
the attempt failed. Harold Battiste,
the producer/composer who put
the program together, failed in his
role as moderator to keep the par-
ticipants on the right track. So that
the over 100 persons on the A&M
sound stage heard panel members
and audience respondents em-
phasizes that the record business is
racist, that radio dominates the
sound of music and that pop music
gets more money and thus more
promotional attention than music
recorded by black acts.

Several people also recalled their
own professional frustrations in
being categorized an r&b act or
being black and not being cate-

gorized an r&b act by black radio
stations.

Of the 12 panelists only a few
related directly to the main dis-
cussion area of trying to come up
with guidelines for determining
what an r&b record is.

One who did was Mike Melvoin,
the busy studio session pianist, who
categorically emphasized that there
were ways to determine an r&b
record. “Rhythm and blues records
have musical standards,” he said,
adding he's played in enough r&b
rhythm sections to know of what
he speaks. He mentioned several
examples like r&b is “an acoustic,
natural sound. It sounds the same
live as on record. The horns are
audible; the vocalist is mixed in
front of the band. The music is
more on top of the beat.”

Moderator Battiste let Melvoin’s
comments slide by and he never

(Continued on page 65)

For More Late News
See Page 65
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General News

THE INQUIRER:
What's Your Pet Peeve?

(The above question was put to persons in various segments of rec-
ord/ tape retailing)

Andy Andersen, Record Center, Chicago: “Bad lines of communi-
cation between us and the manufacturer. We are usually the last to
know about a new release. We usually hear it from a customer un-
fortunately. ‘Sr. Mary Elephant,” a cut from the Cheech and Chong
LP, was out two weeks as a single before we knew it and for two
months before that, Wally Phillips, WGN, Chicago had been playing
it and building a demand. The promotion man today gets it on the
air before normal channels of distribution know about it.”

Dot Morris, Flip Side, Columbus, Ga.: “I'm only in retail since
March, but radio stations get releases two or three weeks ahead of
us. It’s mostly singles.”

Cliff Green, Cliff’s House of Hi-Fi, Boise, Idaho: ‘““Supermarts
and retail stores that handle cverything including records. As a re-
tailer 20 years, I realize that we are fighting the greater volume and
money of the rack jobber. But why don’t manufacturers promote
such specialized catalog as jazz and classics, which inventory these
rack outlets never handle. I have 100 stores in my area now being
racked.”

Karen Burnett, The Music Inn, Evansville, Ind.: “Defectives scem
to be increasing. In the two and a half years I've been at the store,
we seem to be getting more labels off-center; wrong labels and LP

jackets with the wrong records in them.”
John Cohen, Disc Records chain, Cleveland, O.: “Failure of the

record business to consider free-
standing store chains as a new
category in retailing. Manufactur-
ers still consider us ‘mama-and-
papa’ stores because we stock a
full line inventory. We are new,
too, in that we have as a partner
the mall operator, who automati-
cally takes out a percentage of our
volume. We are different, too, in
that we are stocking records and
tape in places where customers are
guaranteed to be.”

Becky Denton, Jay’s Stereo Inc.,
Lake Charles, La.: “Difficulty in
getting new tapes. Customers come
in two and three weeks before we
even hear of they're being avail-
able and ask for them. We just
keep back ordering from the dis-
tributor.”

Joe Eosoty, Ride Record Shop,
Parma, O.: “Record companies
keep neglecting middle-of-the-road
catalog. There’'s so much good
product that the Pickwicks, the
Camdens and the Harmonys don’t
release in their old catalogs. ‘Can-
dy Man’ by Sammy Davis Jr.
broke on two local MOR stations,
WHK and WIJW. It was tough get-
ting the Top 40 stations on it. The
young industry executives today
have forgotten about this impor-
tant kind of product.”

Ruth Heidebrecht, Ruth and
Ray’s Records, Great Bend, Kan.:
“Chain stores sell everything to-
day. They buy in bigger lots so
they get a better price. We can
only fight them by handling things

like oldies, which they won’t
stock.”
Irma Leffel, Wallich’s Music

City chain, Los Angeles: “Radio
stations playing records before we
get them. Our only recourse is to
call the distributor to find if
they’re available.”

Jim Buckler, Record City, Tam-
pa, Fla.: “Uniformity of price. At
both the wholesale price we buy
and the list price, there are dif-
ferentials sometimes. Some of the
labels today carry a coded price
on the backbone of the LP. This
helps some.”

WB Pub Deal

NEW YORK — Warner Bros.
Music  Publishing recently con-
cluded catalog representation deals
with U.S. record producers Jimmy
Bowen and Bones Howe. Warners
has already secured many cover
recordings from both catalogs.

ISAAC HAYES receives the top
award at the BMI R&B presenta-
tions in Memphis. Left to right
are Mrs. Frances Preston, vice
president of BMI; BMI president
Edward Cramer; Hayes, and presi-
dent Jim Stewart of Stax Rec-
ords.

4

Robbery, Fire

Leaves 5 Dead
In Chi. Store

CHICAGO — Investigators are
trying to determine if robbery was
the only motive in an apparent
holdup of a southside one-stop
here last week, resulting in the
deaths of five people, after the
robbers apparently set fire to the
store.

Seven people were locked in the
rear washroom of Sanders One-
Stop Record Dist. by two young
men. The store is owned by Runa
Sanders.

Sanders is vice-president of Con-
solidated One-Stop, a local coop-
erative group formed recently (Bill-
board, Aug. 12).
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AT THE BMI awards dinner in
Memphis, Nick Pesce, left, joins
Al Jackson Jr., and Willie Mitchell
in accepting an award from presi-
dent Ed Cramer.

Fantasy Adds
Milestone Line

BERKELEY—In a joint an-
nouncement by Fantasy Records
president Saul Zaentz and Herman
Gimbel, president of Audiofidelity
Records, it has been confirmed
that Fantasy will take over pro-
duction, packaging and distribution
of the Milestone label in the
United States and Canada, effec-
tive immediately. The sub-license
agreement for the U.S. and Ca-
nadian rights to the Milestone cata-
log and current artist roster was
negotiated by Fantasy with the
British firm Locele.

In addition to new recordings by
Milestone contract artists such as
Sonny Rollins, McCoy Tyner, Joe
Henderson, Johnny Lytle and Jim
Hall, Fantasy will expand the cata-
log releases by reissuing the re-
cently acquired Riverside masters
on Milestone. It is expected that
the Milestone product releases will
come out as “Two-fers,” which
has proved so successful for Fan-
tasy with the Prestige jazz releases.

Milestone Records was formed
in 1966 by Orrin Keepnews and in
1970 became a division of Audio-
fidelity Enterprises, with Keepnews
remaining as head of the label.
A few weeks ago Keepnews joined
Fantasy/Prestige as jazz a&r chief.
He will be directly responsible
for all Riverside and Milestone
product released by Fantasy under
the sub-licensing agreements for
both labels.

The combined catalogs of Fan-
tasy. Prestige and now Milestone
make the locally based manufac-
turer the front-runner in jazz rep-
ertoire domestically.

Uttal Deal
With Garreft

NEW YORK — Bell Records
president Larry Uttal has signed a
long-term production deal with vet-
eran producer Snuff Garrett.

The agreement calls for Garrett
to produce on behalf of Garrett
Music Enterprises all the new art-
ists they find and develop. His
product will be released on Bell
and will include a special Snuff
Garrett logo. The first single on
Bell. “The Night the Lights Went
Out in Georgia,” by Vicki Law-
rence, will be released immediately.

Ecology Spec

Stars Denver

NEW YORK — RCA’s John
Denver will be featured in a TV
special entitled “Big Horn,” sched-
uled for airing in mid-January. The
program is an ecology documentary
tracing the demise of the big horn
ram in America and Canada. Tt
will be shown nationally on the
Hughes TV network and locally
on Metromedia’s Channel 5.

Fleurette Formed

NEW YORK — Fleurette Rec-
ords has been formed. The label’s
president, Al Czarenko, said that
the company’s first LP product,
“Neo-Nostalgic Mood,” by Dick
Durham, will be released by the
end of November. The label is lo-
cated in Claymont, Del.

DOUBLE AWARD winners Thomas
Bell, left and Linda Creed, center.

Executive Tumtable

Warner Bros. Records has appointed nine regional marketing
managers who will coordinate sales and promotion services on the
regional and branch level. The managers are: Al Frontera, Cleve-
land, Ray Milanese, Philadelphia, Worthy Patterson, New York,
Jim Saltzman, Boston, Eddie Gilreath, Atlanta, Roy Chiovari,
Chicago, Don McGregor, Dallas, Gary Davis, San Francisco, and
Alan Mink, Los Angeles. They report to Ed Rosenblatt, vice
president and director of national sales.

O

Bob Regehr has been promoted to the new post of director
of artist relations and development for Warner Bros. He will be
in charge of a department expanded from his previous artist
relations assignment. Ron Needham has been upped from WEA
salesman to Southern district supervisor for the new department.
Tom Parent, formerly with WEA in Chicago, is Midwest super-
visor. Peter Turner has been named to assist Alan Rosenberg in
the Eastern department branch. Sherry Reed will assist Russ
Shaw in the West Coast branch and Shelley Cooper has been
promoted to national artist relations coordinator, assisted by
Carl Scott.

&
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FINE SILER

Jerry Fine has been named vice president in charge of na-
tional promotion at Chelsea Records. Director of national promo-
tion for the label since the beginning of the year, Fine joined
Chelsea after leaving the same position at Sunflower Records.
... John Rosica is leaving Bell Records, Los Angeles, where he
was West Coast administrator. He joins Creed Taylor Records.
... Robert C. Butler has been elected vice president, financial
analysis, for RCA Records. He will be responsible for profit per-
formance analysis, capital planning and staff budgeting activities.
. . . Bob Galliani, veteran independent promotion man, who has
been with Mercury Records, moves to Warner Bros. He replaces
Pete Moreno, who is going into special projects for Warner. . . .
Mike Alhadeff, Seattle promotion man, moves from Mercury Rec-
ords to ABC/Dunhill. Mel Thompson has rcturned to Mercury
Records as Denver promotion man. Thonipson, a former branch
manager for Mercury in Denver, most recently was a manager
for Skaggs Drug in Colorado. . . . Dan Bottstein, having re-
cently exited the editorial department at Billboard, has been free-
lancing. . . . Sandy Siler has been named to the East Coast re-
gional promotion staff at Bell Records. Prior to joining Bell’s
N.Y. offices, she promoted the label in San Francisco through
H. R. Basford.

A

GRESKY BURLEIGH

John Beard Jr. has joined Columbia Pictures Cassettes as vice
president of marketing. Prior to his joining the company, Beard
was vice president and general manager of Future Resources and
Development, Inc. . . . Clarence B. Flinn has been appointed
general sales manager, consumer products division, Motorola,
Inc. He will be responsible for all domestic sales. . . . Simon
Schmidt has been appointed director, eastern Mediterranean op-
erations, for CBS Records International. Schmidt, currently man-
aging director of CBS Israel, will continue to operate in Tel Aviv.
... Saul Gresky has becn appointed merchandise manager and
district manager for Allied Radio Stores. Operating out of Fort
Worth, Tex., he will supervise the activities of seventeen stores.
.. . Joseph H. Burleigh has been named central region franchise
manager for Radio Shack Franchise International.

SCHMIDT
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RICK LANDY of BMI, Leonard
Caston, and Frank E. Wilson, the
latter of whom won four awards,
at the Memphis function.

awards; Angelo Bond, winner of
4; Jeffery Bown, Ed Cramer, and

Greg Perry, who won 6 BMI
Awards at Memphis.
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WANTED

$Y COWBOY

Aftertheirfirst two hit albums and
theirincredible national and inter-
national tours, the New Ridersof the
Purple Sage are atit again. With

"Gypsy Cowboy.”

The notorious, rocking-new, New
Riders album: wanted by hundredsof [
thousands of NRPS fans. PR

On Columbia Records® and Tapes

New Riders Of The Purple Sage
Gipsy Cowboy

Groupie/ sI;lncluding:

roupie, hi

ey Wy B ome

~ Shess

#

KC 31930

TOUR ITINERARY

November 26, 1972—Sunday December 5, 1972—Tuesday December 15, 1972—Friday
Newark State College, Union, New Jersey =~ Boston Music Hall, Boston, Mass. Ohio Theatre, Columbus, Ohio
December 1, 1972—Friday December 7, 1972—Thursday December 16, 1972—Saturday
Capitol Theatre, Passaic, New Jersey Quinnipiac College, Hamden, Conn.  Auditorium Theatre, Chicago, Il.
December 2, 1972—Saturday December 8, 1972—Friday December 19, 1972—Tuesday
State University of New York, Smith College (J. N. Green Hall), Ottumwa Coliseum, Ottumwa, lowa
Binghamton, New York SEh e December?20, 1972—Wednesday
December 3, 1972—Sunday December 11, 1972—Monday Fox Theatre, St. Louis, Missouri
University of Rhode Island, Princeton Univ. ( Alexander Hall), De ber 21, 1972—Thursda
Kingston, Rhode Island Princeton, New Jersey HO? ﬁg Fet Bk Y
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General News

Cash Moves to
Syndicated TV

NASHVILLE — Johnny Cash,
whose network television show was
under control of “others,” will start
a syndicated TV series “under his
own control.”

The show, 30 minutes in color,
will allow Cash to have the guests
he wants. He made this clear in
indicating that his own people (i.e.
the Carters, Carl Perkins. the Stat-
lers) would be an integral part of
1t.

The program is sold to a spon-
sor, and will be placed in selected
markets.

Add Mercury
Promo Staff;
Intl Talent Tie

CHICAGO — Mercury Records
has expanded its national promo-
tion department to what is now a
five-man team and acquired for
U.S. release four acts from Europe
following the recent trip by Irwin
Steinberg, president, to the Phono-
gram International Advisory Coun-
cil meeting in Vienna.

Steinberg said the presentation
of talent from countries where
Phonogram is located is an increas-
ingly important part of these bi-
annual corporate meetings. At Vi-
enna were Steve Gottleib, presi-
dent, Phonogram-England, Louis
Hazen, general manager, Phono-
gram-France, Oskar Drechsler,
managing director, Phonogram-
Germany, and representatives from
ltaly, Switzerland and Austria.

Jack Ashton, formerly regional
promotion manager in Detroit, is
now national promotion manager
for albums. The other four, all of
which report to national promo-
tion director Stan Bly, are Long
John Silver, singles; Andre Hontell,
r&b and Frank Hull, country.

L.A. Racker

e Continued from page 3
business,” Garr added, “and we've
found that FIND is helping to
meet the need. Even in the un-
manned outlets, the catalog acts
as a self-advertiser. The consumer
recognizes he may be able to find
what he needs in such a catalog.
1 don’t care how big a record de-
partment you have, you can’t have
everything. So the catalog has
proved invaluable. We’ve been get-
ting delivery within two weeks,
and that is a satisfactory time.”
Garr also pointed out that not all
consumers are ordering a special
order picce of merchandise be-
cause it’s something brand new
for them. Many, he said, are re-
placing items that are favorable in
their collection but have worn out
or otherwise need replacement.

“We’'ve been with FIND pretty
much from the beginning,” Garr
added, “and it’s filling an impor-
tant void.” FIND is a subsidiary
of Biliboard.

FEDL. HONORS
TO AL BELL

MEMPHIS—AI Bell, chair-
man of the board of the Stax
Organization, has been awarded
a National Pacesetter citation.
The award is sponsored by the
U.S. Dept. of Commerce and
Office of Minority Business
Enterprises, and honors the ac-
complishments of minority
group members who have es-
tablished successful business en-
terprises.

Bell, 32, was appointed ex-
ecutive vice president of Stax
Records, Inc. in 1967. The or-
ganization is now a multi-
million-dollar complex that in-
cludes Volt, Enterprise, Respect,
Gospel Truth and Partee Rec-
ords. It also has distribution
rights to product from the
KOKO, We Produce and Ardent
labels.

Writs Issued in Oregon,
Utah in Two Piracy Cases

NEW YORK—In two separate
court cases. injunctions have been
issued against defendants accused
of the unauthorized sale and du-
plicating of tapes.

In Portland, Ore., a permanent
injunction was issued against
O'Dell Stereo Center, Inc. and
Howard and Hazel Harrison, doing
business as the Spirit of 82nd and
the Spirit of 17th, barring the con-
cerned from the manufacturing or
sale of unauthorized duplications
of sound recordings. The injunc-
tion, resulting from a class-action
suit by Warner Bros. Records and
A&M Records, was signed by
Judge William M. Dale of the
Oregon State Circuit Court for the
County of Multnomah. He also de-
nied a motion to dismiss a tempo-
rary restraining order against A. E.
Stone and Jerry O. Stone, doing
business as Stone Electronics.

In Salt Lake City, Utah, a pre-
liminary injunction was issued
against R. A. Ridges Distributing
Co., Inc., Tape Head Company,
Inc., Solo Music Corp., Music City
and a number of individuals, also
barring them from the manufac-
turing, advertising and selling of
unauthorized duplications of tape
recordings. The individuals named
in the injunction were Rick Goel-

Lipton Traces

e Continued from page 3

establishment of junior salesman
positions. The trainees spend most
of their time taking retailer inven-
tories, thus freeing regular sales-
men for order-taking duties plus
giving the juniors experience to-
wards attaining a full sales posi-
tion. To date there are six junior
salesmen added to the force of 53
UDC salesmen.

Lipton reported that sales have
almost doubled in the U.S. for
Polygram’s DGG classical line
since UDC took over its distribu-
tion last October. Aside from hold-
ing orientation lectures to make
sure UDC salesmen were aware of
basic classical music categories,
UDC also has one full-time classi-
cal sales representative assigned to
each region.

Lipton explained, “The classical
representative goes out with the
regular route salesman and per-
forms an educational function in
helping retailers to utilize their
classical marketing more effec-
tively.”

Despite the expansion of UDC
activity along all fronts, the dis-
tributorship is mot seeking addi-
tional labels to represent. “UA’s

Midney Set;
Singles Out

NEW YORK-—Midney Record
Co. has been formed and has re-
leased the singles “Something to
Do With Music,” by the Winds
and “You’re Shy.” by the Makers,
according to Bill Ring. the label’s
production and promotion man-
ager.

The label. based in Princeton.
N.J. in association with the Mid-
ney Recording Studio, will “be
open” in terms of product direc-
tion, said Ring. Boris Midney,
president of the compuany. is ar-
ranging for independent distribu-
tion of the label’s product.

King Karol

e Continued from page 3

Two to four clerks will handle the
counter sales.

The albums themselves will also
be in full view, according to Carnl,
with the shelves designed for full
cover display of the LP’s. Carol
said that the store as packaged
lends itself to a minimum of pil-
ferage, with “no blind spots.” The
store’s fixture cost was put at
$120,000. Inventory will consist of
60 percent in records, 40 percent
in tapes. The store is the seventh
in the chain.

ler. doing business as The Sound
Track., Daniel L. Murphy, doing
business as The 8 Track Stereo
Systems, and Richard A. Ridges.

The order. resulting from a civil
suit by Warner Bros. Records,
United Artists Records, Mercury
Record Productions, A&M Rec-
ords, Atlantic Records. Buddah
Kama Sutra Records, GRT Cor-
poration, Bell Records, Famous
Music Corporation, Polydor Rec-
ords and MCA Records, was
sicned by Judge Gordon R. Hall
of the Salt Lake County District
Court.

Pride Sought
For Movie Role

NASHVILLE — RCA’s Charley
Pride is being sought to do a
straight dramatic role in a movie
to be produced by All Media Pro-
ductions, the firm which did “‘Su-
perfly.”

It was learned that the firm has
signed Diana Ross, and has been
seeking to negotiate a deal with
Pride through his manager, Jack
Johnson.

Thus far, nothing has been fi-
nalized.

Volume Hike

agreement with Polygram states
specifically that UDC cannot take
on product of another manufac-
turer,” said Lipton.

In effect, this means that the
only other label UDC could now
add is Mercury. However, Poly-
gram-owned Mercury has an-
nounced no intention of quitting
independent distributorship.

Lasker Eyes Lure

e Continued from page 3

basically is opening up another
way to establish a new artist to
various areas and to develop and
interest the Top 40 stations and the
average record buyer. The R&B
field is a way to break new artists
to the overall market, artists who
unfortunately might not be recog-
nized as overall talents at first.”
Classical Outlook

Lasker cited the Westminster
budget classical line, the Impulse
jazz line and the new country label
as other ways to attract broad
spectrums of buyers.

“We’ve acquired some masters
from the Russians to produce on
Westminster and we feel this will
build traffic. In addition, we feel
that Impulse has a class image and
this may help young people be-
come more interested in jazz.”

The Atlanta office will be
staffed by promotion men Bill At-
kins and Scott Jackson in the R&B
field as well as other promotion
men to handle the regular line of
ABC product. Writers will also be
signed along with several new art-
ists. Recording will be done in At-
lanta, Muscle Shoals and Phila-
delphia. Marv Helfer, vice presi-
dent of artist relations, oversees
the office.

Harmony Hut
In Lancaster

NEW YORK-—Schwartz Broth-
ers, Inc., retailer, distributor and
rackjobber, has opened its fourth
Harmony Hut retail outlet in four
months. The store, encompassing
4,500 square feet of space, is lo-
cated in the Park City Mall, Lan-
caster. Pa.

James Schwartz, president of the
firm, said that the company also
plans to open at least three addi-
tional Harmony Huts during 1973,
including 6,000-square-foot units in
the Security Square Mall, Balti-
more, Md. and the Springfield
Mall, Springfield, Va.

The firm recently reported sales
of $13.590.493 for the nine months
ended Sept. 30. 1972, as compared
with $13,467.794 for the same
period in 1971.
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Motown presents the winners:
1972 Image Awards

“Lady Sings The Blues”—Best Picture
Diana Ross—Best Actress
Billy Dee Williams—Best Actor
Stevie Wonder—Record Producer of The Year
Nick Ashford & Valerie Simpson—Best Songwriter/Composer
The Supremes—Best Female Vocal Group of The Year
The Jackson 5—Best Male Vocal Group of The Year
The Temptations, “All Directions”—Best Album of The Year
Wallace Terry, “Guess Who’s Coming Home”—Best Spoken Word Album of The Year

Listen to what's happening at Motown.
You'll hear the times change.

AL

MOTOWN*
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Motown presents the winners:

Wallace Terry,
“Guess Who's
Coming Home”—A
masterpiece of record
documentary. Listen,
and you’ll understand.

The Temptations,
“All Directions”—
What can you say
about the Best Album
of The Year? Except
that it contains their
million-selling single,
“Papa Was a

Rolling Stone”.

“Lady Sings The
Blues”—Original
Motion Picture
Soundtrack
Album. Great
dramatic moments
from Diana Ross’
award-winning per-
formance, as well as
her long-awaited vocal
interpretations of
many Billie Holiday
classics. A beautiful
two-record set, includ-
ing a full-color eight
page souvenir booklet.

The best from the best.

Listen to what's happening at Motown.,
You'll hear the times change.

AL

MOTOWN-
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The Jackson 5,

“Lookin’ Through

The Window”—Their
latest and best. Also,
listen to their newest
single, “Corner of The
Sky”, from “Pippin”.

Valerie Simpson,

“Valerie Simpson”—
The award-winning
songs of Nick Ashford
and Valerie Simpson,
sung as only Valerie
can sing them.

The Supremes, “The
Supremes, Arranged
and Produced by
Jimmy Webb”—The
best are, as always,
Supreme in their new-
est album, which
includes their exciting
new single, “I Guess
I’ll Miss The Man”,
from the hit Broadway
musical, “Pippin”.

Stevie Wonder,
“Talking Book”—

Stevie Wonder’s
award-winning produc-
tion is only part of this
unique package. Listen
to “Superstition”, his
chart-climbing single.



Financial News

150th SPENCER M k t Q ! f'
NEW YORK—Spencer Gif:ts As of closing, Thursday, Nov. 16, 1972
Retail Stores, Inc. opened its NAME 1972 Week’s Vol.  Week’s  Week’s -Week's Net
150th store last week in the High  Low in 100%s High Low Close  Change
Smith Haven Mall, Lake Grove, Admiral 27 13% 1185 1812 17% 18 + %
Long Island. The national gift ABC 812 5% 852 76 73% 75 + %
store chain, which began nine ARV Corp. 15% 9 110 13%  10% 12 +1
years ago, has opened a total Ampex 15V 5 699 7 6V 6% —§ on
of 50 new stores in the past 15 Automatic Radio 8% 5 64 5Va 5 51 — W
months. About 25 additional Avco  Corp. 20% 13% 795 17V 16 167 + 7
stores are scheduled for 1973. Avnet 15V 105 1586 laza 12V 13‘7? + ‘7§a
. . Bell & Howell 73% 5158 949 602 5154 517 -~ 84
Spencer Gifts is a wholly Capitol Ind. 4% 6V 17 7Va 6% Ve + Vi
owned subsidiary of MCA. Inc. &8s 63 45V 2493 531 51% 52%  + %
Columbia Pictures 1478 [27) 800 1MV 92 10% + 3%
Craig Corp. 8% 3% 219 5% 45/ 58 +
Creative Management 15V 82 66 10 92 9% + Vs
A Disney, Walt 20134 132% 657 194V4 1834 194V + 9V
Ea rnings EMI 6 4 208 4% 4 M+
g General Electric 7038 5814 3082 67% 64V 67% + 2%
Gulf + Western 443, 28 1150 3812 37Va 37% - Va
Reports Hammond Corp. 165 8% 501 16% 15% 5% =
Handleman 42  10%2 364 12V 113 12 +
Harvey Group 7 3% 60 5Va 45 5V + V2
SAM GOODY INC. Instruments. Systems 77 3% 366 k1% 3V 3V - Va
9lmo. Ito I 64y,  48vs 11019 59% 5676 59%  + 3%
Sept. 30 1972 1971 Lafayette Radio Electronics 402 29 484 33%a 2934 334 + 4%
Net sales = $ 19,362,571 $17,864,129 Matsushita Electric Ind.  28% 18V 1270 247 23Va 24V + %
Net income Mattel Inc. 34% 1058 1529 13 1V 115 — 134
(loss) (93,455) 253,509 MCA 357% 23 279 29% 26 29% + 2
Per share 37 Memorex 3812 16 1861 18Va 1473 17% -
i MGM 22%  16% 561 272 23 26 + 3%
INTEGRITY Metromedia 39 27Va 690 322 3072 31 - 1
ENTERTAINMENT CORP. M 86348 645% 1885 833 814 815 - 3
1st qtr. to Motorola 1297 80 1560 1227 113Va 1212 + 2%
Sept. 30 1972 1971 No. American Philips 39%  26% 309 37V2 35 3712 + 2%
Gross sales .. $ 2,358,246 $ 1,210,055 Pickwick International 512 393% 1483 43% 414 4212 - Va
Net income Playboy Enterprises 25V 143 267 184 17 18Va + %
(loss) (28,284) 40,385 RCA 45 32V 2618 3978 37% BB+ 1V
Per share Sony Corp. 48% 214 2219 47% 458 45V — 13
(loss) (:02) .03 Superscope 9% 1Y 289 15V 14 14%a  Unch.
Tandy Corp. 49 32 293 4014 39 39V2 + Va
I SIERIOREX: Telex U% % 1172 62 512 5% — 76
. Tenna Corp. 107 5 3N 5% 5 5% -
Sepexs! #1972 il Transamerica 3% e 3731 9%  18%  19%  + 1%
;et sales ... $ 36,438,000 529,037,000 Triangle 20 14% 91 15 4% 4% - W
et income 20th  Century-Fox 17 8% 762 10% 9% 0%  + 1
(loss) 248,000 (1,465.000)  yjewlex 127% 4% 188 5V 4% o - %
Per] share 06 37 Warner Communications 50V4 31V 1050 40% 398 39V4 -1
(loss) : 3D werlirzer 0% 14% 119 185% 18 18%  Unch.
nine-month Zenith 502 39% 2124 51 49V2 497 + Y
Net sales $105,979,000 80,627,000
Net income: The above contributed to- Billboard by Merrill Lynch, Pierce,.Fenner & Smith, .Inc. Members
(loss) 582,000 (5,276,000) of the New York Stock Exchange and all. principal stock exchanges.
Per share
(loss .15 (1.35)

a—Indicated figures. Company reports
on cumulative basis. Third quarter ar-
rived at by deducting previously reported
half-year total from nine-month report.
b—Excluding revenues $28.7 million
billed to ILC in 1972,

NEW YORK—The Federal Ref-
erees Court of Boston, Mass. plans
no immediate hearing on the Chap-
ter XI petition filed in Boston
Federal Court last week, (Billboard
11-25) by the Hi-Fi components
firm of H.H. Scott;

According to Referee Thomas
Lawless, presiding over the case,
the court is biding its time and
waiting to see if the prospective
purchase of the company actually
materializes.

Scott had literally been forced
to file the Chapter XI petition
after a number of its major credi-
tors had filed an involuntary bank-
ruptcy action against the trouble-
plagued company.

Lawless said that Referees Court
will go forward with the case as a
Chapter XI. as this petition takes
precedence over the involuntary
bankruptcy action. “However,” he
added, “if I decide that Scott
will not be able to put through a

Who is
" Needom

- Carroll
Grantham?

The
Phil Spector

Christmas
Album
IS
coming
soon

Court in Wait-and-See
Plan on Scott Petition

successful reorganization plan, then
we’ll have to process the case as a
straight bankruptcy.

In the balance sheet submitted
to the Referees Court by Scott, the
firm lists its assets at $4.1 million,
with liabilities of $5.76 million,
including $2.5 million each owed
to suppliers and banks.

Most of the firm’s assets are
pledged to cover bank loans and
credit guarantees from Eastern Air
Devices which holds options to
purchase the company.

Scott’s failure to pact a possible
merger with EAD, plus its inability
to raise a Federally guaranteed
$2.8 million loan, led to the filing
of the Chapter XI petition.

Top Court
Upholds Col

NEW YORK-—-The U.S. Su-
preme Court has refused to review
a South Carolina Supreme Court
decision involving Columbia Rec-
ords and Custom Recording Co.

The decision in the case, granted
Columbia a preliminary injunction
against Custom for the unauthor-
ized duplication of Columbia prod-
uct. By its refusal to review the
case, the U.S. Supreme Court up-
held the South Carolina decision.

BELL PUSH
ON HORIZON

NEW YORK—Bell Records
is launching a massive exploi~
tation program behind the film
soundtrack of Ross *Hunter’s
musical production “Lost Hori-
zon” for Columbia Pictures.
The . four-phase, advertising,
publlcnty and promotion cam-
paign is now being put together
and will continue throughout
the movie’s opening and na-
tionwide distribution.

Off The
Ticker

Magtec, North Hollywood, Calif.,
reported an increase in sales of 63
percent for the quarter ended Sept.
23 and a 49 percent sales gain for
the year to date over the com-
parable period last year. The com-
pany attributed its. gains to im-
proved product agreements—RCA
being the latest record company to
assign its open reel tape rights to
Magtec’s Stereotape division—and
plus performances in the duplicating
and production divisions. S. Gerald
Stone, chairman and president, said
the company recovered its six-
month loss in the third quarter
and, although still showing a slight

loss, expects to be in a profitable
position by year end. “We're
pleased with sales in our duplicat-
ing division, and the third quarter
results of the Stereotape division
indicates a strong market for open
reel prerecorded product,” Stone
stated. NMC’s Jesse Selter,
president, said he expects record
sales and profits for the fiscal year
ended July 31. “Results for the
year would have been substantially
higher had it not been for a dis-
appointing fourth quarter,” he said.
Selter attributed the poor quarter
to ““losses incurred by a discon-
tinued subsidiary and a softening
of the consumer market.” The
company is reviewing its customer
list “with an eye toward replacing
outlets which have only marginally
contributed to operating results,”
Selter said. . Advent Corp.’s
initial public offering of 155,000
common shares ($1,743,750) rose
to a premium of about $1 a share
after reaching the market at a price
of $11.25 apiece. The company
will use the proceeds for new prod-
uct .development and other pur-
poses. . . . Paramount’s Famous
Musie (publishing) posted. its high-
est gross in its 43-year history and
increases in gross and pretax oper-
ating profits for 1972 are expected
for the music division. . . . New
music company incorporations in
California: Gemini Artists, Ember
Enterprises, Steely Dan Inc., Taifa
Enterprises Inc., Sohr Corp. Inc.,,
Jo-Denco Enterprises Inc. and Sight
& Sound Enterprises Inc., all in
Los Angeles.
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Talent

Nederlander Has Healthy
Gross and Attendance

NEW YORK-—The Nederlander
theater operation, encompassing
some 15 theaters over five states,
has registered “very healthy” gross
and attendance figures for the past
season, according to Elizabeth Mc-
Cann, managing director of book-
ing activities.

McCann said that the bookings

Jukin’ Bone In
30-City Tour

NEW YORK — RCA’s Jukin’
Bone have embarked on a 30-city
tour of secondary markets, towns
with populations of about 100,-
000. The tour dates are Duluth,
Minn. (Nov. 23); Sheboygan, Wis.
(24); Madison, Wis. (25); Minne-
apolis-St.  Paul, Minn. (26); Des
Moines, lowa (28); Memphis,
Tenn. (29-Dec. 1); Columbia. Mo.
(2); Fort Smith, Ark. (3); Hunts-
ville, Ala. (6); Montgomery. Ala.
(7); Asheville, N.C. (8); Monroe,
La. (9); Shreveport, La. (10); Hous-
ton, Tex. (12, 13); Harlingen, Tex.
(14); San Angelo, Tex. (15); Odes-
sa, Tex. (16); Austin, Tex. (17);
Waco, Tex. (19); Dallas, Tex. (20-
22); and Wichita, Kan, (23).

C&W

ARTIST
IN CONCERT

10,022

Single Performance
Attendance

GROSS

560,500

Means Business!

FOR DATES CALL

McMeekln 904-354-2041

OR WRITE
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throughout the operation were
shared by pop, r&b, jazz, rock and
classical artists and that the result-
ing grosses were $1.2 million for
the Pine Knob Pavilion, Clarkston,
Mich., $329.786 for the Fisher
Theater in Detroit. $420.245 for
the Merriweather Post Pavilion,
Columbia, Md., and $1.2 million
for the Garden State Arts Center
in New Jersey.

Also included in the season were
sellout performances for Jose Fe-
liciano, Neal Diamond and George
Carland at the Palace Theater in
New York.

Other theaters in the chain in-
clude the Brooks Atkinson and
Uris in New York. the Vest Pock-
et in Detroit, the Studebaker, Mc-
Vickers and the Civic in Chicago,
the Morris Mechanic and National
in the Baltimore/Washington area,
and the Pualuce West in Phoenix,
Ariz. McCann added that follow-
ing Alice Cooper's two week per-
formance at the Palace, N.Y. in
early 1973, the theater will open
with a Broadway musical.

Signings

Waylon Jennings has renewed
his RCA contract, a long-term, ex-
clusive pact. The label is currently
coordinating a promotion cam-
paign to coincide with Jennings’
upcoming personal appearance
tour. . . . The New Seekers, for-
merly with Elektra, have signed
with MGM/Verve Records. . . .
Creative Source, a soul quintet, has
signed with Sussex Records. They
have also signed with CMA for

booking representation. . . . Jimmy
Webb, wnter of *“Up, Up and
Away” and “MacArthur Park” has

left Warner Bros.
Asylum Records.
Mercury Records president
Irwin Steinberg signed four acts
during a trip to Europe. Mort
Schuman, a French Phonogram
artist, will have an English version
of his number one French LP
released Dec. 11. Sally Angie, a
Phonogram-International artist
managed by Billy Goff, will have
a single released in 30 days. Mer-
cury is rush-releasing a single by
Michael Redway and releasing
shortly an LP by Jefferson.

He now joins

From The

Music Capitals
of the World

DOMESTIC

NEW YORK

The Downtown Ballet Co. will
premiere its new ballet, “Satchmo,”
at the Schimmel Arts Center of
Pace College. The dance, treated
as a tribute to Louis Armstrong,
will be performed for the benefit
of the New York Jazz Museum.

. Bread, in the midst of a fall
tour, will be appearing at LSU,
Baton Rouge, La. Friday (1),
Hampton Roads, Va. Saturday (2)
and Constitution Hall, Washington,
D.C. (3). . . . Folk singer Judy
Collins will perform at the Or-
chestra Hall, Chicago, 1ll. Dec. 8,

Kleinhan's Music Hall, Buffalo,
N.Y. (9). Masonic Auditorium,
Detroit, Mich. (10), Ellis Audito-

rium, Memphis, Tenn. (15), Munic-
ipal Auditorium, Oklahoma City,
Okla. (17) and Carnegie Hall, N.Y.
(22-23). . . . Bill Quateman was
featured at a Columbia party at
the label’s 30th Street studios Nov.
21. . . . Tir Na Nog is scheduled
for Max’s Kansas City Dec. 23.
.. . Ruth Brisbane will be at
St. Peter’s Church through Dec. 8.
She is part of the Theater at Noon
program, presented daily at the
church. . . . Tony Williams and
the Platters celebrated their 20th
anniversary as a recording group
with a week’s performance at the
Carnegie Hall Cinema., Nov. 21-
26. . . . Five Dollar Shoes ap-
peared at the Mercer Arts Center
Saturday (25). . . . Miami's Deau-
ville Hotel will feature Woody
Allen and Roberta Flack Dec. 25-
31, Shecky Greene and Shirley
Bassey Jan. 18-27 and Liberace
Feb. 2-11. . . . Ben Vereen, of the
play “Pippin,” will be seen on up-
coming Tonight, Mike Douglas and
Joyce Brothers shows. He will also
be seen, live, as part of the Sickle
Cell Anemia Telethon, from the
Palace Theater Dec. 9. . . . Bobby
Scott’s “He Ain’t Heavy, He’s My
Brother” is at the New York City
Center through Dec. 3. . . . The
39th Variety Merchandise Show,
set for the Coliseum Feb. 18-21,
reports that all display space has
been assigned, as over 700 sup-
pliers are set to exhibit their prod-
ucts. . . . Atco Records is backing
Jonathan  Edwards’ new LP,
“Honky-Tonk Stardust Cowboy,”
with heavy trade and consumer
advertising, radio spots and in-
store displays. Edwards is scheduled
to perform at the Bitter End Dec.
13-18. . . . Sandy Baron will be
at the Downstairs at the Upstairs
through Tuesday (2). . . . Cellist

James Kreger and pianist Garrick
Ohlsson appeared in a joint con-
cert at Alice Tully Hall Saturday
(25). . . . Roulette Records has
released Alice Swoboda’s new
single “I Think It’s Time.” . .

All donations to the Jim Koulou-
varis scholarship fund should be
addressed to the N.Y. chapter of
NARAS. JIM MELANSON

MEMPHIS

Singer B.J. Thomas will topline
a variety show heavy with Mem-
phis music in a salute to the Lib-
erty Bowl Dec. 15, eve of the Lib-
erty Bowl game. Memphis Music,
Inc., the organization formed re-
cently to promote Memphis music,
is co-operating with Memphis Mu-
sic Concerts, Inc., in the Liberty
Bowl salute. Jim Stewart,
president of Stax Records, has been
named chairman of the Miss Social
Belle Ball, scheduled for Dec. 8.
Ball is sponsored by NAACP and
will feature the Staple Singers
and the Soul Children. . . . Danny
Thomas was scheduled to be in
Memphis Nov. 16 to talk with
Fred Gattas about St. Jude (hospi-
tal) Shower of Stars, scheduled
for May 14 as part of the Danny
Thomas Memphis Classic. Wayne
Newton is expected to return for
the cvent, and Ella Fitzgerald is
being considered. . . . Marguerite
Piazza will be guest star of the
Memphis  Symphony  Orchestra
pops concert next Feb. 24.

Jesse Wmchester, the Memphis
country-rock singer-composer who
migrated to Montreal to escape
the draft, has a new LP for Bears-
ville label, titled “Third Down,
110 to Go.” . More than 300
attended the MGM-Sounds of
Memphis Night of Entertainment,
despite enough rain to wash out a
football game. Representing MGM
was Eddie Ray. For Sounds of
Memphis, president Paul Bomarito,
vice president Gene Lucchesi, Dan
“Greer and Willie Bean did the
honors. Performing were the Ova-
tions, Deborah Barber, Lou Rob-
erts, The Jacksonians and Jimmi
Hill. Hill is a 10-year-old singer
who has a single coming out in
January, produced by Dan Greer.

Wishbone Ash, a group recently
featured on onc of WMC-FM's
live stereo rock concerts, has a new
Decca album out which was re-
corded during the concert.
Columbia Records has concluded
a deal with Stax to distribute the

(Continued on page 16)

Talent In Action

MURRAY McLAUCHLAN
Riverboat Coffeehouse, Toronto

McLauchlan has been quite a
while coming. He's been appear-
ing around Ontario for the past
three years gradually building a
name for himself. The release of
his second Epic album (produced
by Ed ‘“American Pie” Freeman)
will undoubtedly fling him into the
international spotlight.

McLauchlan is a folk singer
with funk. He supports himself on
guitar and piano and carries a bass
player (name of Dennis Pendrith)
and together they lay down a
melodic throughway for his poign-
ant, emotional lyrics.

He sings of poverty and war
derelicts and city life and love.
He dedicates “Honky Red” to “‘the
man who drank my shaving lotion
in the Vancouver Salvation Army
home.” He's been there.

He’s only a young man but his
compassion for the aged and af-
flicted is remarkable. He writes of
growing old as though he'd done
it several times over. Maybe he
has.

One of the few non-originals
in his set is “Carmelita” which
he picked up from piano player
Warren Zevon on recent dates with
the Everly Brothers.

RITCHIE YORKE

FRANK ZAPPA and the
MOTHERS OF INVENTION

TIM BUCKLEY
Capitol Theatre, Passaic, N.J.

The spirit of Halloween per-
vaded the Capitol Theatre as the
night's patrons filed through the
lobbies, garbed in a wild array of
grotesque outfit aptly befitting the
occasion. WPLJ’s resident Transyl-
vania, John Zacherle, appeared
quite at home in this setting while
greeting the arriving throngs, col-
lecting tickets and later in the
show, conducting a comical Hallo-
ween costume contest.

The evening's performances,
however. were a trick or treat,
depending on what one expected
from a “Halloween Show.,” as it
was billed. Straight Records artist
Tim Buckley proved pretentious
and overbearing in his set of self-
indulgent wailings.

Frank Zappa and his Mothers
of Inventions must have been mas-
querading as Stan Kenton and his
big band. With lead sheets posed
on their monogrammed music
stands, the 10-piece unit, conducted
by a baton-waving Zappa, appeared
too heavy on brass and too light
on funk. The group meandered
through an interminable set of
jazz-rock orchestrations which left
the puzzled audience w i
whatever happend to the Mothers’
former brand of satiric way-out
rock? It was obvious after a while.
this was no holiday spoof. Frank
Zappa has indeed gone straight.

Occasionally, the main Mother
would reveal flashes of guitar wiz-
ardry as well as break out in a deft
talking-blues number. Still, these
were but promises of things to
come, that never came. Perhaps
with the original Mothers gone,
Zappa and his new band are look-
ing for a new direction and new
audience. The “silent majority”
should love them.

PHIL GELORNMINE

ANDY WILLIAMS
LENNON SISTERS

Caesars Palace, Las Vegas

Andy Williams has the best
show on the Strip. A transparent
stool on which rests a mike is
spotlighted while the Nat Brand-
wynne Orchestra plays the over-
ture.

Williams comes on wearing a
blue business suit and does 12
minutes of “Moon River,” “Can’t
Live Without You” and “Speak
Softly Love.”

The Lennon Sisters enter singing
“Love Is a Good Foundation.”

DECEMBER 2,

Although their segment looks like
it was choreographed by a high
school gym teacher, the girls ap-
pear in their strongest Strip stand.
A highlight is a movie depicting
the Lennon's growing up as the
four sing “Where or When.”
Utilizing a set composed of
white ceiling beams and blue lights,
Williams returns wearing a white
western outfit with silver studs. He
uses his vocal equipment well with
several spine-chilling segments. The
boy next door also throws in some
precise four-letter words while
talking to the crowd. After “Song
Sung Blue,” he is joined by the
Lennon Sisters and he uses them
to his and their best advantage.

It is a solid strong show. Wil-
liams shows he is very much aware
of top chart songs, yet throws in
a reasonable number of old tunes.
A peak point was “MacArthur
Park.” He does a dramatic walk
off giving emphasis to the middle
orchestration. He comes back on
to a dramatic, crescendo finish.

LAURI DENI

POCO
BATDORF & RODNEY
MANNA

Felt Forum, New York

Tight and well-versed technically,
Manna, on Columbia, opened the
show with some “Good Old Rock
and Roll.” Although more rock
oriented than the rest of the eve-
ning's bill, they did an adequate
job of warming-up the audience.
Their instrumentation surpassed
their vocalist; and were they not
so self-conscious, they would be a
quite entertaining act.

They were followed by Batdorf
& Rodney, a twosome on acoustlcs
backed by bass and percussion,
who recently released a second al-
bum on Asylum Records. Batdorf
sings melodies while Rodney does
harmonies in an easy-flowing and
finely balanced style. Both are
highly talented, and Batdorf’s
blending is especially commend-
able. They performed noteworthy
cuts from their new LP including
“Home Again” and “Oh, Can You
Tell Me.”

Poco, presented by Epic as the
main feature of the evening, is still
picking and still grinning as en-
thusiastically as ever. Richie
Furay's voice never weavers, nor
do his fingers. and it is his spirit
which both binds and highlights
the group effort. While Poco's
members may have changed, their
style has not, and although their
familiar repertoire was well-per-
formed. it was barely augmented
by any new material. In a sense
this is an asset; their audience
knew what they came to hear, and
were amply satisfied. Alternatively,
one would expect more growth and
evolution than has been achieved
by such accomplished musicians.

ABIGAIL LEWIS

(Continued on page 16)

MANAGERS
TO AID ACTS

NEW YORK-—-The Confer-
ence of Business Managers, in
an attempt to better protect
young artists, pledged its assist-
ance to the AFM, Local 47,
the American Guild of Authors
and Composers, ASCAP and
BMI, according to Lee Win-
kler, founder of the conference
and president of Global Busi-
ness Management, Inc.

Winkler called for unifica-
tion among business managers,
and, along those lines, has set
up a steering committee to con-
sider the pooling of resources
to handle insurance matters,
investment ideas, pensions, tax
rulings and to hold quarterly
seminars related to their mutual
interests.
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MCA Records, Inc. announces
MCA Records. A new label
from the end of the rainbow.
MCA Records. Anold name
for the best in entertainment.

A new name for a label with

the best. MCA Records.

A premium label. A gold label.
MCA Records. With Decca,
Uni,andKapp.Newgold. v e
Where the rainbow ends.
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MCA Records presents its first'single:
Eiton John's “Crocodile Rock . He intro-
duced it on his recent concert tour, and
now it's a smashing new single. Good as
gold from the end of therainbow.
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Talent

From The
Music Capitals
of the World

o Continued from page 12

Memphis company's product na-
tionwide. Columbia will obtain
pressing rights for Stax's single
records, with merchandise to be
pressed on an independent pressing
plant basic. . . . Dannie Brooks of
Bell Records has been at Sam
Philips Studios recording a session
for Bell with Mike Post producing
and Knox Philips the engineer . .
also at Phillips, Dave Crawford
is producing a session for Betty
Davette on Atlantic label.

A big Christmas package is what
Stax is calling its lineup of avail-
able LPs for tree-time buying.
Artists with new albums out in
time for the holiday season will

TALENT WANTED!

1. SINGERS

2. SONGWRITERS & Lyric
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