USSR’s Copyright
Interest Elates World

WASHINGTON—As of May 27, 1973, the Soviet Union will for the
first time 1n its long history officially join the world of international

copyright protection.

In a letter sent Feb. 27 to the United Nations Educational, Scientific
and Cultural Organizations (UNESCO), Soviet Foreign Minister Andrei
Gromyko expressed the Soviel intention to become a member of the
Universal Copyright Convention, whose adherents extend the same pro-
tection to foreign members, as o their own nationals.

The U.S. State Depariment and the U.S. Copyright Office are
hurriedly working up a study of the basics of Soviet copyright law, and
will put out a background analysis on those aspects of the domestic
Soviet copyright regulation which can be definitely ascertained. It is

NARM DRAWS
RETAILERS

LOS ANGELES—Over 1,300
registrants attended the Nation-
al Association or Recording
Merchandisers convention here
last week. The-largest segment
of retail attendance, including
independent dealers, chamn
chiefs and racked department
heads, highlighted the meetings.

JV('s Kitano
Sees '(0" Modes
In Coexistence

By CLAUDE HALL

LOS ANGELES—Matrix and
discrete will both make it in the
marketplace, believes Yoshiro Ki-
tano, president of the Victor Com-
pany of Japan, Ltd., Tokyo. He
did not expect both types of matrix
to survive in the hardware field,
but he felt there was room—per-
haps even need—for both matrix
and discrete quadrasonic systems
for the public, though he felt the
IVC quadrasonic CD-4 system
was the best.

Polygram and EMI Records
“and some more big ones” are now
testing discrete records, he said.
EMI, via its own label and Capi-
tol Records in the U.S., has several
matrix SO albums on the market
at present. Kitano pointed out *™
JIVC was not currently negotiztn _
with either Polygram or EMI, but
there would be “quite a good num-
ber of labels” committing to the

JVC discrete record system in the
next few weeks.

“Several are sitting on the fence,"”
he said. RCA Records already has
product on the market in the U.S.
in the IVC system, CD-4, which

(Continwed on page 43)

(Continued on _page I4)

S.C. Duplicator
Contests Tenn.
Piracy’ Law

NASHVILLE—Custom Record-
ing Co., a South Carolina corpora-
tion which manufactures 8-track
tapes, has filed a class action suit
in federal court here attacking the
1971 Tennessee Piracy Acl as un-
constitutional.

The suit was filed jointly origi-
nally with Joe White, co-owner of
a Nashville truck stop operation
where tapes were confiscated, How-
ever, White withdrew from the suit,
claiming he had never authorized
lawvers to file in his name.

Defendants in the suit are Ten-
nessee Gov. Winfield Dunn and
law enforcement officials, includ-
ing the State Attorney General,
the Davidson County Sheriff, the
atate Commissioner of Safety, the
Diistrict Attorney, and agent Wil-
liam B. Vest of the Tennessee
Bureau of Criminal Identification,
who made the arrest and seizure
at the truck stop.

Vest confiscated 16 tapes from
the truck stop Feb, 15 on grounds
they were bootlegged or pirated.

(Continued on page 6)

Jukes’ Music
Meet May 19

CHICAGO — Plans are being
firmed up for the first-ever juke-
box programming conference with
indications that overly-long record-
imgs and defective pressings will
be hotly debated topics. The con-
ference, to be patterned after Bill-
board's highly successful radio pro-
gramming events and sponsored by
Billboard, is set for Sat., Sun., Mav
19-20 at the Hotels Ambassador
here.

The group of programmers and

(Continued on page 38)
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Over llliciTapes

By RICHARD ROBSON
Staff Member, Music Week

LONDON—Seven record com-
panies claimed in the High Court
last week that certain cassettes fea-
turing top British and American acts
and being sold by a London-based
chain of motor accessory shops
were pirated tapes. The chain,
Marble Arch Motor Supplies,
which has several outlets in the
London area, gave an undertaking
not to sell the tapes until an action
pending apainst the firm is heard,

The action has been brought
by WEA, the Robert Stigwood
Organization, Decca, EMI, RCA,
CBS and A&M which all own
copyrights involved. It is the latest
case to be coordinated by the
British Phonographic Industiry and
is part of BPI's ever-increasing
efforts 1o stamp out piracy and
bootlegging in this country.

The record companies are claim-
ing damages for infringement of

{(Continued on page 48}

To Set CATV and

TVC Royalties

By NAT FREEDLAND

LOS ANGELES—Warner Bros.
Music claims to be the first major
publisher to have expanded its
standard synchronization lcense
contract to cover pay or cable
television, home wvideo cartndges
and all technical uses now known
or known in the future.

Ed Silvers, president of the com-
pany, said, “We have made an im-
portant first step for the entire
publishing industry. The current
situation 15 a roadblock to further
development of publishing reve-
nues and is holding back the film
and television business.”

According to Silvers, it has be-
come standard practice for pub-
lishers to refuse to license cable

TV or video cartridge usage on
the grounds that it is too early to
set a reasonable fee scale. This
has resulted in cable broadcasters
and cartridge manufacturers gen-
erally utilizing film music without
any payment, unless the movie
production company also owns all
copyrights, he charged. "It has not
been economical so far to go to
court for collection against one of
these users,” Silvers said.
License Fee Set
Warner Bros. Music will now
license all possible film music usage
rnights for an additional one-quarter
of the original synchronization fee.
A music publishing synchronization
(Continued on page 44)

Returns Cost Industry Millions

By JOHN SIPPEL

LOS ANGELES—The physical processing of a
return from retail account to rackjobber to manu-
facturer can cost from 27 to 45 cents per unit of one
LP or five singles, Hendrick Smith of Fry Consultants
told a general meeting of the National Association of
Recording Merchandisers here Tuesday (27). Between
1968 and 1972, the average rack return was 23
percent.

Smith, whose firm studied four typical rackjobbers
along with sample retailers and manufacturers during

“PAUL DAVIS is a pop-oriented single composer and a breath
of air so fresh it almost hits you as unreal, If you overlook

him it's vour loss.”" (Cashbox) | Advertisement!

an exhaustive two-month study financed by NARM,
said that the cost of returns to the rackjobber could
equal yearly the equivalent of half of his net profit.
His study showed a typical rackjobber doing $3 mil-
lion net; $4 million gross; with a $600,000 gross
margin and a net profit of $150,000. The average
rackjobber studied spent $69,000 yearly handling re-
turns or 18 percent of ilts operating cost. ]

Smith's return cost per unit breakdown by industry
classification showed retailer, 2 to 5 cents; rackjobber,
20 to 30 cents, and manufacturer, 5 to 10 cents. Smith
probed into the returns paperwork, indicating five to
six documents exchanged between retailer and rack-
jobber, plus seven documents exchanged between rack-
jobber and vendor, who might be either a distributor
or manufacturer,

Returns Costly

A typical retail account, with a 35 percent return
average, would have to do $177,000 gross sales to
do $50,000 net, while a similar account, with a 15
percent average return, would have to do only
$59.000 to rack up the same net, he pointed out,
Five returned units, he said, kill the profit from two
sold.

To indicate the various types of product typically
returned, he said the average $1 million in returns
fo racks studied showed the following breakdown:

Single 45's ............ $146,000
Budget LP's .......... $ 57,000
Regular LPs .......... $522,000
TOPBS o iiaa s $275,000

Time Lag Expense

Eight weeks are lost in the time cycle between a
dealer returning goods to the rack and the rack-
jobber making the return. Smith explained the
time lag as follows: retailer, five days; rackjobbers

(Continted on page [3)

{ Advertizement |

SYLVERS SMASH NEW GROUP o

THE SYLVERS, consisting of two
sisters and four brothers, are taking
the music industry by storm. They
are currently riding the crest of their
second straight Top Ten REB sin-
gle: "“Wish That I Could Talk To
You;” and are moving up strongly
on all single and album charts,

They range in age from 14 to 21;
however, The Sylvers have already
been performing for more than ten
vears, They have played with such
stirs as Al Green, Sammy Davis, Jr.,
Andy Williams, etc,, and played o
sold-out audiences from Las Vegas
to the Los Angeles “Forum.!”

They have been featured regularly
on the Bill Cosby Show and have
sipned for appearances on Dick
Clark's new show and will shortly be
on nationwide tour,

PRIDE Records is especially
proud of the reaction to The Sylvers
and their initial recordings,
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Bell #45,335
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General News

Adverﬁsing Media’s Value More Defecfive Records

Appraised by Workshop

LOS ANGELES—Despite a
statement that direct mail adver-
tising was becoming more of a
force, particularly in the discount
stores and should be an area con-
sidered by record/tape people, most
speakers at the Advertising Work-
shop of the National Association of
Recording Merchandisers from the
panel and the floor, considered it
too expensive for the retailer to
use,

Said Russ Solomon of Tower
Records: “Direct mail s ridicu-
lously expensive for retailers. It
is effective if you reach the right
market, but, if it has a shotgun
effect, then it is just too much
money.” Solomon cited a case
where he had paid $4.000 to reach
a total of Ilf,ﬂﬂﬂ people on ad-
vertising classical product. He
reckoned to have sold around
$£4,000 worth of classical albums.

“But that isn't $4.000 profit.”
he commented, adding that the
promotion had also enhanced
Tower's “classical image.”

On the topic of “creative adver-

tising” Bruce Lundvall, director of
marketing. CBS, stated: “A great
deal has to be done to upgrade
the situation. We still, as an in-
dustry, have a long way to go.”
Creativity Lack

Lundvall termed record com-
pany advertising “mediocre at
best.” He stated the reasons for
this was that each album was
treated as a separale campaign,
unlike advertising in other areas.
There was neither the time nor the
budget to devote to really creative
advertising.

Radio advertising was only oc-
casionally creative and was often
“quite boring” and bogged down
with formula. The spols concept
had not changed over the years
at all. On the retail level, Lund-
vall scored advertising as being dull
and unimaginative,

A guestion from the floor asked
whether record manufacturers
couldn’t create entire radio shows.
Panelist Gene Settler of RCA said:
“*There is not a pop station in the

{Continued on page 13)

Cleveland ‘Q’ Fest Success
Spurs Pittsburgh Campaign

PITTSBURGH — The month-
long manufacturer-distributor-re-
tailer 4-channel promotion in
Cleveland [Ei‘ilhﬂar;l. Feb. 3) was
so successful that i1t turns into a
“road show,” opening here under
the same auspices March 15,

Shelly Tirk, Midwest Dist., and
Harvey Korman, Piks Dist., both
independent distributors in Cleve-

Phonogram Inc.
Bolsters Soul,
Promo Staff

~ CHICAGO—Phonogram, Inc. is
in the midst of expanding its mar-
keting and promotion staff in
terms of new responsibilities, co-
ordination of qualifications and
strategic location of personnel, ac-
cording to Lou Simon. senior vice
president and marketing director.
and Stan Bly, national promotion
director, The trend toward more
and stronger national and local
promo personnel was exemplified
by recent ABC and Ball recon-
structing. (Billboard, March 3).

Simon said the expansion reflects
two very strong years the label has
enjoyed and is a projection of ex-
pected growth. He also pointed out
that the 21 Phonogram staff force
coupled with 12 distributor house-
men represent a “coordination of
energies and philosophies.”

The regional marketing staff was
boosted to five and given new
responsibilities of maintaining con-
tinuity with accounts regardless of
where the accounts’ operations
extended (Billboard, Feb. 10). Four
new local and regional promo-
tion men were added and the r&b
promouon staff was expanded and
restructured, Bly said.

James R. Brooks, based in De-
troit; Dan Donovan, based in St
Louis; Chuck Edwards, working
put of Los Angeles, and Chick
Stella, locally based, are new pro-
motion appointments. In ré&b,
Henry Crump, and James Brooks
are recent additions. Crump will
base in Atlanta and split the south
with Leo “Jocko"” Carter, who now
headguarters out of Little Rock
{Carter (formerly handled all
southern states). Brooks is based
in Detront apd covers the east.

Bly puinted’ out that Crump was
formerly music director of WTMP,
Tampa. and that Donovan is a
former deejay.

Billbpard i3 published weekly by Billboard Publications, Inc., One Astor Plaza, 1515 Broadway, Mew York

land, who also cover here for their
labels, report that the 4-week quad-
rasonic fest in northern Ohio
moved 6,000 LP's and 3,000 tapes
for the participating approximately
35 retailers. WDBN-FM, Cleve-
land supported the program. Two
large print ads were purchased co-
operatively in a local paper.
Three manufacturers, Project 3,
Quad Spectrum and Ovation, will
also supﬂnrt the Pittsburgh pro-
gram, T ir!}'-seven accounts, in-
cluding National Record Mart, 12
stores; Kaufmann's department

stores, 5; Horne's department
stores, 4; Gimbels, 6; Wander, 6:
and about five independent re-
tailers have agreed to carry the 4-
channel inventory and point-of-
purchase material created for the
program. Radio spots and print
ads are being ordered.

Plaguing U.K. Markets

LONDON—The British market
is being plagued by an increase in
defective records. Evidence as to
the reasons points heavily to poor
playing equipment and its inade-
quacy to deal with technical im-
provements of the modern record.

Much depends on the length of
a record and just how high a
frequency response a producer re-
quires from it. Studios have warned
for some time now that the disk
cannot necessarily deal with the
same high or low freguencies as
professional tape and although
disk cutters naturally use all their
skill to obtain as true a disk re-
production as possible from the
tupe they have, it is often the case
that old or badly adjusted playing
equipment is unable to handle the
record.

This results in distortion or

By PAUL FPHILLIPS
Staff Member, Music Week

jumping, common complaints
among the dealers’ letters received
by Music Week which led to the
paper’s recent investigation among
retailers.

Malcolm Davies at Apple studios
explained: 1 think we've reached
the limit on the levels we're able
to get on albums., But singles are
cut at six db more because they
are wanted for jukeboxes and dis-
cotheques. We normally cut singles
at a depth of six-thousandths of
an inch and albums at 2V2-31%
thousandths.”

Smaller Groove

The problem for disk cutters is
that the longer the record the
smaller the groove and at the kind
of levels being cut today more and
more equipment is being made re-
dundant.

Nevertheless, despite complaints

from the public and from retailers,
Pye joint deputy managing director
Walter Woyda commented: “1 feel
the whole problem has been vastly
overstated. The volume of records
sold increases all the time—Pye's
turnover is currently four times up
on this time last vear—and it is
only reasonable to suppose that the
incidence of faulty records will
increase proportionally.”

He went on to say that as far
as the Strawbs' “Part of the Union™
—mentioned as being faulty by
several retailers—was concerned, 1t
was debatable as to whether the
pressing or consumers’ equipment
was at fault,

Quality Control

“In defense of Pye. we have a
quality control department that
scrutinizes product carefully and 1

(Continued on page 48)

UATries Samplers to Perk Jazz & MOR

LOS ANGELES—United Artists
Kecords this week shipped 5.000
copies each of an MOR sampler
and a1 classic jazz sampler to major
accounts and college radio stations,
The albums are designed for in-
store play and FM broadcast.

“UA wanis lo sharpen its image
in the easy listening market,” said
Muartin R. Cerf, the label’s creative
services director. “United Artists
With Strings Attached” includes
soft rock and pop cuts by steady
sellers such as  Shirley Bassey,
Bobby Goldsboro, Robert Thomas
Velline (Bobby Vee), Dory Previn,

Don McLean, Tommy Garrett's
500 Guuitars, Francis Lai, Ferrante
and  Teicher plus James Bond
soundiracks.

Major retail outlets will be serv-
iced by UDC, UA's distributing
arm, with sufficient free copies of
the MOR sampler to serve as an

Rule U.S. Court Must Decide
$4 Bil Renewal Right Suit

LOS ANGELES — What may
well be the biggest music lawsuit
ever filed, has been thrown out of
Superior Court here. Judge Charles
A, Vogel ruled that a $4 billion
class action against Capitol Songs
by “Moonlight in Vermont” com-
poser John Blackburn was a copy-
right matter and could only be
decided in federal court.

Blackburn was seeking to over-
turn the renewal rights clause of
standard songwriters contract, al-
leging that new songwriters are
“coerced” via their unequal bar-
gaiming positions into accepting a
contract form which gives pub-
lishers perpetual rights to a song.
More established writers can get
contracts assigning publishing rights
only for the 28 vears of an initial

copyright, the suoit claimed.

*Moonlight in Vermont™ was
written by Blackburn 28 vears ago
and thus could revert wholly to
the composer if he won his case,
The lawsuit was filed here last
Oct. 16 by Blackburn for himself
and “all other defendants similarly
sitnated” naming as defendants
“Capitol Songs and all other music
publishers.”

Attorney Irwin O. Spiegel repre-
sented defendant Michael H. Gold-
san  Inc., which had purchased
Capitol Songs some years ago.

The suit claimed that music pub-
lishers have collected %2 billion
on “unconscionable and unfair”™ re-
newal rights in the past and would
take in another $2 hllion in the
future.

K-Tel Sleeves Promote
Catalog Disk Product

LOS ANGELES—K-Tel Inter-
national Inc. has started a "“Whit-
man Sampler” type of promotion
to boost current and recent LP's
from which it uses singles 1o make
compendium LP's.

sStarting with its current “Believe
In Music” TV and radio advertised
package, the black and white inner-
sleeve contains a reduced color-
corrected cover and the entire
contents and label credit of each

LP, from which it carries a single.
President-founder Phil Kieves said
that the initial sleeve printing was
over 1 million pieces. WNineteen
LP's are carried on the first sleeve.

K-Tel tested the sleeve sampler
idea on a short run on a fall, 1972,
contemporary  singles  package.
Kieves said the illustrated sleeve
will be used always where product
15 still available in stores and racks.

By NAT FREEDLAND

effective countertop giveaway item
for customers.

“The Douglas Collection Radio
Show™ includes narration about the
music of the jazz preats originally
recorded some 15 vears ago by
Alan Douglas. Cerf is aiming for
wide college airplay of the entire
album as a special program. Art-
ists on the sampler include; Billie
Holiday, John Coltrane, Duke El-
lington, Herbie Mann, Charles
Mingus, King Pleasure, Art Blakey
and the Jazz Messengers.

UA plans to continue issuing an-
notated samplers regularly as a de-
vice to exploit specialized portions

of its catalog. Low-priced or free
sampler albums have in the past
been # common sales tool, particu-
larly for jazz labels. However, In
recent vears, with records reaching
peak sales despite increased pro-
duction costs, the practice has
fallen into disuse.

The sirongest contemporary use
of samplers has been made by
Warner Bros., who have put §1 to
%3 LP new artist collections into a
key role in their print advertising
approach. Sold entirely by direct
mail, 14 Warner samplers during
the past three vears have averaged
80.000 unit sales apiece.

ABC/Dunhill Lands
Don Robey’s 3 Labels

LOS ANGELES—ABC/Dunhill
has acquired Duke/Peacock Rec-
ords from Don Robey, owner-
founder of the labels (Billboard
Feb. 24). Also included in the ac-
quisition were three subsidiary la-
bels: Back Beat, Sure Shot and
Song Bird.

The purchase includes the com-
plete catalogs off all labels which
specinlizes in r&b, blues and gos-
pel. The exact amount of masters
to be used by the firm is not
known vet. Robey, his assistant,
Evelyn Johnson, and their staff
are currently revamping the roster
in their Houston headquarters.

The ABC/Dunhill logos will ap-
pear on the LP covers of new

roduct, but the label cover will
Fr:ulur: logos of the acguired la-
bels. These logos may be some-
what different than their present
form.

The five labels acquired include
o large number of top names in
the r&b, gospel and blues field.
Among these artists are Bobby
Blue Bland, Johnny Ace, Ted Tay-
lor., the Lamp Sisters. Buddy
Lamp, Paulette Parker. The Mali-
bus, Buddy Ace, C. and C. Boys.
James Gavis. El Toros, Ernie K.
Doe, Junior Parker, and Verna
Rue Clav.

Other artists include Bobby Wil-
liams, the Five Blind Boys, the
Dixic Hummingbirds., the Sensa-
tional Nightingales, the Gospel-
aires, the Mighty Clouds of Joy,
Victoria Hawkins, the Pilgrim Ju-
bilee Singers, the Cotton Brothers.
Inex Andrews, Carl Carlton, O.V.
Wright. Roy Head, Joe Hinton,
and Willie Mae Thornton.
~ Robey founded Peacock Records
1949, concentrating on pospel
croups, In 1951 he purchased Duke
Records from a disk jockey named
David Madis. This move brought

Robey into the r&b field. The
three subsidiary labels were in-
corporated over the years,

ABC is now working on re-
servicing and  distributing  the
Duke/Peacock catalogs. There 15
no official comment on whether
the Duke/Peacock promotional
staff and other employees will re-
main the same. Robey will contin-
ue in an “executive capacity” from
Houston, following meetings with
ABC president Jay Lasker.

The acquisition follows closely
ABC's moves nto the country
field through the opening of a
Nashville office and acquisition of
Cartwheel Records its move into
r&b through the opening of an
Atlanta office and the acquisition
of several top acts and its reacti-
vation of the Bluesway lubel,

Col’s Brewer
HeartVictim

NASHVILLE—George Brewer,
30, assistant director of national
promotion, Columbia Records,
died Thursday (1) here. Death was
due to a heart condition. He died
at Vanderbilt Unmiversity Hospital,

He is survived by his wife,
Kathy, and two children, Rebecea
and Jude Justin. Before joining
Columbia, he was in radio for 10
vears and had also operated his
own promotion firm after leaving
radio. His family has asked friends
to make a donation to the United
Heart Fund in his name.

More Late News
See Page 62
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General News

Order Extended on
Suit by Harrison

NEW YORK—A temporary re-
stramning order handed down in
Supreme Court here Feb. 22
against the American Broadcasting
Co., WPIX, Inc., a number of tape
firms, an economic consulting firm
and 100 John Does, in a suit of
alleged illegal pirating and adver-
tising of Beatles’ recordings, (Bill-
board, Mar, 3) has been extended
to Tuesday (6), by Supreme Court
Judge Nathaniel Helman.

Helman decided to extend the
order to March 26, following testi-
mony from both parties at the
hearing for a preliminary injunc-
tion against the defendants.

The suit, brought by ex-Beatle
George Harrison, Apple Records,
Inc., and Capitol Records, Inc..
was based on an affidavit from
Allen Klein, president of Abkco
Industries. It seeks a permanent
injunction against the defendants.

Two of the defendants, the
American Broadcasting Co., and
WPIX, Inc., have voluntarily with-
drawn the offending ads from both
their television and radio net-
works. (Billboard, March 3.)

The alleged illegally duplicated
product is a four-album package
titled, “The Story of the Beatles,”

Chi NARAS

Fetes Local

CHICAGO—The local chapter
of the National Academy of Re-
cording Arts & Sciences (NARAS)
is on a bigger than ever push to
highlight the Midwest's rule in the
industry and presented Curtom
artist Curtis Mayfield with no less
than five awards at its annual
Grammy Salute dinner. One com-
memorated the sale of over a
million units of “Superfly.”

Mayfield, along with the Im-
pressions, then tied up the long
but well-received over three hour
show with “Amen,” one of his all-
time hits with the group. The Im-
pressions also received an award.

Other awards were presented to
Burr Tillstrom, children’s TV show
producer, jazz artists Gene Am-
mons ::nd Stan Getz, Bonnie Ko-
loc, jazz impresario Joe Segal, mu-
sical score writer Micki Grant
(“Don’t Bother Me I Can't Cope™,
Delmark Records president Bob
Koester, Styx (presented by Gal-
lery magazine) and Paul Roewade,
president of the local chapter for
the past two years. )

Attendance was slightly off, said
current president Robin McBrnide,
who estimated it at over 350,

Highlighting the show, produced
by Jim Atlas of Paragon Studios,
wias the performance by the “Can't
Cope™ cast, Miss Koloc and Mi-
chael Johnson provided folk of-
ferings and Bob Maves of the
“Can’t Cope” show performed
along with Getz and Ammons.
WLS-AM morning deejay Charlie
Van Dyke hosted.

WB ’‘Beefs’ Staff

LOS ANGELES—Warner Bros.
Records is beefing up 1ts promotion
line-up with seven pro football
stars who will be tackling tough
ritdio programmers during the next
three months’ seasonal layoff. First
to sign for the Warner team is
Cedrnick Hardman, San Francisco
49ers music-loving defensive end.

Golden Ear Label,
GSF Distrib Tie

NEW YORK—Golden Ear Rec-
ords, a newly formed Chicago-
based label, has signed an exclu-
sive distribution agreement with
GSF Records.

Jimmy Van Leer, Golden presi-
dent, said that the first product to
be released under the a eement
will be the single “Let There Be
Love™ by the Enchanters. Under
the new arrangement, Golden will
also work out of GSF's New York
offices.

4

which contains 60 Beatles' record-
ings, which, according to the ac-
tion, has been advertised in such
magazines as Motor Trend, Pent-
house, Oui, Car & Driver and
Signatures; as well as on the radio
and TV stations controlled by ABC
and WPIX.

The plaintiffs are asking the
court for final injunctive relief
against defendants from using the
Beatles' name or likenesses on ra-
dio and TV commercials broadcast
in New York and -::-thcr states, an-j
in advertisements in magazines
having wide circulation in New
York and other states.

Harrison is also asking the court
for $15 million in pumtive dam-
ages for improper use of his name,
portrait, picture and/or likeness
for purposes of advertising and
trade.

Laboe Revamps
Studio Product

LOS ANGELES—Art Laboe,
president of Onginal Sound Rec-
ords, has revamped his studio in
line with his plan to record con-
temporary product.

Among the new equipment in
the Hollywood studios 1s: a 20-
input 16-output “Quad 8" console;
several new Ampex recorders from
16-track to monaural; DMT cham-
bers; the Allison Game Brain
which is audio limiting equipment;
and the Allison Automatic Mixing
System, which is programmed like
a computer to perform mixing.

The studio will also use the
Allison Kepex, which is for special
effects and noise reduction. Alli-
son Research, formerly the main
user of the studio, demonstrated
some of the equipment there last
week. The firm had been using
the studio as a demonstration area
in the past.

$302,000.

$44.4 MIL. DISTRIBUTED
IN ‘'72; ADVANCES HIGH

LOS ANGELES—The American Society of Composers, Au-
thors and Publishers (ASCAP) distributed $44,400,000 to its over
21.000 members in 1972, finance committee chairman Arthur
Schwartz told a packed membership meeting here Wednesday (28).

Payout represented the residue left after operating expenses of
$14,460,000 were deducted from a total collection domestically
of $60,194,000. The 1972 income from domestic licenses was
$59.056,000; S836,000 from interest on investments and dues of

An additional $1,260,000 was placed in escrow for June,
1973, distribution from ABC-TV’s payment for 1970-71. An addi-
tional $120,000 was received from NBC Radio. which will be
distributed sometime in the future, along with $150,000 interest.

ASCAP’s growth in developing new writers and publishers was
manifest in the financial statement. Advances of $3,121,000 were
made to members in 1972. The society “wrote off” $307,000 in
advances made previously to members.

Foreign societies’ collections were $9,223.000, up 50 percent
over six vears ago, according to Schwartz.

Savannah Judge Transfers
Knight Suit to NY Court

By BOB KIRSCH

SAVANNAH., Ga.—A motion
by the local mavor and aldermen
to dismiss a preliminary injunc-
tion for a trademark infringement
action against the city and its Con-
vention Center filed by Terry
Knight and GFR Enterprises was
granted Feb, 28 by Chief Judge
Alexander A. Lawrence in the
Umnited States District Court here.
Action will be transferred to New
York within 30 days.

Judge Lawrence said, “The may-
or and aldermen of Savannah
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shall deposit with the clerk of the
court the net available proceeds
from the concerl on Feh. 247
(Grand Funk Railroad concert).

The judge further ordered that
the proceeds shall remain in the
clerk's account subject to further
order of the court and that “mo-
tion by the mavor and aldermen to
dismiss the complaint against it is
granted by reason of failure of the
pluintiff to state in the amended
complaint a claim under 15USC
sections 114 and 1125 for which
reliefl can be granted and in light
of pleadings and testimony of
Michael Finocchiaro, director of
the Savannah Civic Center.”

It was further ordered that the
action “be transferred pursuant to
ZBUSC section 1404(s) from the
LS, Dustrict Court for the south-
ern district of Georgia, Savannah
division to the southern district
of New York, effective 30 days
from this date.

“The clerk is directed to trans-
fer all records and papers in this
action together with a deposit of
funds to the clerk of New York
where civil action number 72 Civ..
2026 entitled Mark Farner., plain-
tff, et al vs, Terry Knight, de-
fendant, et al vs. John L. East-
man. additional defendant counter
clatms as now pending. He shall
also transmit this order.”

Col Studios Policy

NEW YORK—Columbia Rec-
ords has opened its recording stu-
dios for use by out-of-house pro-
ducers. The studios. located in
Nashville, Chicago, New York,
and San Francisco, will have a re-
duction in rates to reflect the new
policy, designed to muake the stu-
dios more accessible to a wider
variety of musical projects.

www americanradiohistorv com

Executive Turntable

Andrew Mevyer has been named A&M Records publicity direc-
tor. Former ubllmw director Bob Garcia has been appointed di-
rector of artist relations for the label. Meyer will continue to run
A&M’s college department as part of his new publicity post.

HELMAN

FIRTH

Tom Noonan, last with Polydor Records as director of market-
ing, has returned to Motown Records as execulive assistant to pres-
ident E.G. Abner 1. Noonan’s background includes director of re-
search for Billboard, national promotion director for Columbia
Records and vice president and general manager of Metromedia

Records, .

. Howard Ladd, formerly vice president of Sanyo Elec-

tric, Inc., consumer division, has been named executive vice presi-

dent at the firm.

. Herb Helman has been named division vice

president, public .-‘nﬂmrs at RCA Records. He had been director of
public affairs, a position to which he was appointed in 1971, Hel-
man, who had joined the label in 1955 as administrator. album
publicity, oversees all press and information activity for RCA.

*

*

Ray Malinda has been named Playboy Records’ regional pro-
motion manager for New Orleans and the Southeast market. For
the past four years, he was with All-South Distributing. ... Jan
Leary has been appointed press officer for Bell Records (UK.).
Prior to joining the label, she held similar positions at Kinney

Records and A&M Records. .

. Ron Cotterell has been named fair

trade coordinator for James B. Lansing Sound, Inc. In the new po-
sition, Cotterell will be responsible for educating JBL's franchised
dealers as to the firm’s fair trade policy. as well as federal and state
fair trade laws. His office will also shop JBL dealers for violations
of policy. . .. At Capitol Records, Bob Buziak has been named an

adr producer, based in Los Angeles

. He was formerly San Fran-

cisco regional FM promotion manager. Chan Daniels is now direc-
tor. a&r operations. He was formerly director. a&r marketing. . ..

(Continued on page 62)

Schory’s Ovation Backs
Sansui Matrix QS 100%

CHICAGO — There's such a
hunger in the marketplace for
guadrasonic records that Owation
Records 15 selhing “four or five
times what we might normally
sell,” said Owvation president Dick
schory. “And 1 believe this 15
strictly because all of our product
is in 4-channel.”

When he says “all product.,” he
means even singles. Although the
label on the singles says stereo,
they're really Sansui matrix guad-
rasonic. And Schory i1s a firm ad-
vocate of the Sansul matrix system.
He had a QRX 6500 4-channel unil
in his suite during the annuoal con-
vention of the National Association
of Recording Merchandisers in Los
Angeles last week and demon-
strated his product to distributors
and rackjobbers in quadrasonic. He
has been involved in guadrasonic
even as early as 1961 in experi-
ments with audio engineer Jim
Cunningham on specially-built 4-
channel tape machines; Schory and
Cunmingham unveiled their 4-chan-
nel recordings to RCA Records in
May 1965, Schory staried Owvation
in March 1959 His early product
wias in the matrix Fleciro Voice
svstem: he switched i early 1972
1o Sansui’'s Q5 matrix system, To-
day, Owvation has 31 albums in
matrix disks. matrix stereo 8 car-
iridges. discrete Q-8 cartridges, and
discrete 4-channel open reel 1apes.

He claimed that the Sansui sys-
tem allows him to put anything
within a 360-degree radivs and *it
will reproduce on the disk.” He
said that he doesn't pan any dis-
crete disk system, but he felt the
need for discrete wasn't  there.
“"Anvthing 1 need 10 do, 1 can do
with Sansui and with a lot less
pressing problems and lower costs.”

He felt that the discrete album
was not practical for mass produc-

tion and that the vast majority of
product on the market within the
foreseeable future would not be
discrete. He was strongly put out
that the WEA group had an-
nounced commitment to a discrete
system, but felt that labels already
into matrix, such as himself, would
not “roll over and play dead . . .
and neither will CBS Records with
their SOQ matrix system.”

“My allegiance.,” he said. “is to
my company and distributors . . .
to provide a product they can sell
today . . . and tomorrow. There's
lots of hardware out there and
most of it's some form of matnx.
My major concern, as a manufac-
turer, is who is going (o be able to
play the record. And it's nonsense
1o feel that everybody is going to
po  discrete just because of the
WEA commitment 1o discrete.” He
said he was currently working with
eight hardware manufacturers as a
consultant . . . “and they are going
with the repular matrix system like
Sansui.”

Chess /Janus,
Schroeder Pact

NEW YORK — Chess/Janus
Records has signed an exclusive
long-term  agreement with pro-
ducer John Schroeder for the re-
lease and distribution of his prod-
uct on Janus, according to Marvin
schlachter, president of Chess/
Tanus.

The first two singles to be re-
leased under the arrangement are
“Wash My Mem'ries” by Chance
and “Happy Birthday Sweet Six-
teen” by Gulliver. The LP “The
Message” by Cymande has al-
ready been released.
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Presenting“The Singer’:
Liza Minnellis incredible illow-up
to her most successful album.
Now, her encore to‘Liza With a’Z’”
features“Youre SoVain, plus“Oh,Babe,
What Would You Say?”“Baby Dont Get |
Hooked on Me) “Id LoveYou toWant Me, !
“Dancing in the Moonlight,, |
“I Believe in Music” / 7 ; :
and more of LizaMin el

today’s most . 3
W, c
popularsongs. ["hereisthe oS/ Babe

b
“The Singer?’ |
Liza Minnellis command performance.
On Columbia Records = and Tapes
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General News

4 Pop Groups to
Do Radio Spots

NEW YORK—Four pop groups,
the Friends of Distinction, the
Stylistics, Sha Na Na and the
Main Ingredient, have been se-
lected to produce a series of nine
radio commercials for the Schlitz
beer 1973 advertising campaign.

The commercials will revolve
around the theme “Once Around
Life,” which updates last vear's
theme, “When You're Qut of
Schlitz,”

The new musical campaign is
being created by Herman Ede]l As-
sociates for the Leo Burmett ad
agency on behalf of Schlitz Brew-
eries. The arrangements will util-
ize a variety of musical concepts
developed by several different ar-
rangers including Horace Ott, Bill
Eaton, Al Gorgoni and by Dick
Behrke, who wrote the script,

Economist Predicts
Boom Sales Period

LOS ANGELES—The nation's
economy will experience a period
of surging affluence, and the rec-
ord-tape industry should reap its
benefits. So said Dr. Pierre Rinfret,
economic advisor to three U.S.
presidents, in an address before
the National Association of Record
Merchandisers.

Affluence creates “swing dol-
lars,” Rinfret said, and it 15 this
excess income which is most likely
to be spent on entertainment and
leisure time. If anyone in the
record-tape industry fails to cash
in on this economic spiral, he can
only blame himself, Rinfret said.

Rinfret, in an address that was
spiced with humor and behind-the-

Letters To

The Editor

Mono Fallout
Dear Sir,

_As far as 4-channel quadrasonic
is concerned, discrete is the only
way to go.

‘What most of those pushing ma-
trix dont bother mentioning is
the fact that most of the systems
are incompatible in monaural, We
have EV, SQ, QS matrix disks
here, and as soon as you combine
in monaural, there is cancellation.

Everyone isn't just sitting around
between four speakers (or even
two) enraptured by the depth and
dimension. FM's growth in recent
years has been done through ac-
quisition of additional table model
and portable FM sets—mostly
monaural,

_For home consumption, matrix
disks are fine for 4- or 2-channel
reproduction. FM stations, howev-
er, have monaural listeners to con-
sider—most of our listeners fall
in this category—and they are de-
prived of all the information put
in the grooves.

Hear it for yourself. Next time
around, listen to a solo voecal off
i matrix album in monaural,

[ am not sure whether or not
you were aware of this, but it cer-
tainly 15 a factor in the material
we play.

Peter V. Taylor
Vice president &
general manager
KFOG-FM

San Francisco, Calif.

2-Way Service Street

Dear Sir;

You were right on target re-
cently in Vox Jox when vou posed
the question “wonder if any of
you guys with poor record service
ever thought about writing letters
back to record companies reporting
the progress of the records you are
playing, request action, elc.

Record distribution is certainly
a two-way street. You pet back
what effort you put in. I've found
that out in the past 12 vyears
here at WSPR-AM.

Nasty letters, and I admit, regret-
fully, I've written a few, pet vou
nowhere.

If you want good record service
you've got to work at it . . . and
ive the distributors and manu-
acturers as much feedback on re-
action as possible. Some stations
don’t even bother to notify the
distributor that they're “on" a
record.

Get smart, young men ;
and the records will come your

way.
Budd Clain
Program Director
WSPR-AM
Springfield, Mass.

Dealer’s Ire Provoked
Centlemen:

Your front page article (Feb. 3)
re the proposed volume mail rate
reduction is an eye-opener. Those
of ws still in the record business
at the independent retail level
should register our protests with

Wwww americanradiohistorv com

our Congressman and Senators at
unce. [ am writing to mine, enclos-
ing copies of the article and re-
questing their help in seeing that
this does not come to pass. [ am
also once again requesting that the
“junk mail” rate be abolished and
all mail required to go first class
(Periodicals excepted), or parcel
post.

Once more, we find big govern-
ment taking the side of big busi-
ness. I quote the fourth paragraph:
“The proposal for discounts . . .
will be offset by the higher single-
piece rates, . . ."

If you have space to print this
letter, in case others may care to
join me in protest, I would ap-
preciate it. And, would you please
approve the copying of this article
for the benefit of further publiciz-
Ing it.

Sincerely yours,
Joe Van Sickle, owner
The Music Shop
Murfreesboro, Tenn.

(Ed. Note: You have our per-
mission o copy the story.)

Pacesetter Thank You

Dear Sir:

The recognition by Billboard was
most flattering. However, all [ did
was push the idea.

Elmer Alley of WSM came up
with the concept—and Bud Wen-
dell of the Opry handled the
chores.

You gentlemen were too Kkind,
but it's deeply appreciated.

All the best for the New Year.

Regards,
Irving Waugh
President
WSM
Mashville

Setting Straight
Dear Sir:

Although Elton John is part-
nered in the newly set-up Rocket
Records, he will not personally
record for the label. John will
continue to record for Dick James
Music in London with product to
be distributed in the U.S. by MCA
Records as usual.

DePaul U. Sets
Entry Date

- NEW YORK—DePaul Univer-
sity has announced that applica-
tions for the second annual Chi-
cago Award in wind or brass are
due no later than Mayv 11. The
award, established by the group
Chicago (Columbia), consists of
one year's full tuition at the uni-
versity, for studies in a wind or
brass instrument.

The contest is open to anyone
between the ages 16 and 26 years
of age who has completed high
school before Sept. 1. 1972. With
auditions 1o be held June 9. all
entrants must perform a standard
solo work, furnishing their own
accompaniment,

scenes White House anecdotes,
gave his audience three basic
puidelines to business success:

(1) Recognize that your destiny
is in the hands of the government,
and establish a povernment contact
to better understand and anticipate
changing legislation, and so that
government to understand the
needs of your industry;

(2) Each businessman should

establish a close relationship with
a banker and keep his credit lines
open;
_(3) Each individual should estab-
lish goals, both for his company
and for himself, to know where he
and his firm will want to be five
vears hence.

Rinfret is “bullish on America.”
He said he is convinced that the
MNixon administration is out 1o
accomplish two major objectives;
to maintain world peace (“at all
cost, even if we have to buy it"),
and to check inflation. He said that
inflation has been growing in the
U.S., but when compared to its
growth elsewhere in the world, this
country is still enjoying a far more
stable economy.

S.C. Duplicator
Contests Tenn.
Piracy’ Law

o Continued from page 1

White was dismissed from the
suit in an amended complaint filed
in behalf of Custom, by attorney
David J. Candish. White said he
recently purchased the truck stop,
and the tapes were part of the in-
ventory, Nine of the tapes were
labeled “Smash Hits" and seven
were labeled “Country and West-
ern.” They sold for $5.95 each.

White, and his wife, the co-

owner, said they “wanted no part
of the suit. We're not filing any
complaint. We think it's the law.”

Customs alleges that the law
does not provide a show cause
hearing prior to seizure: any re-
guirement o fdetailing the reason
for the seizure; any standards of
proof, any provision for a hearing
after the seizure; any appeal of the
seizure; any defense on the ques-
tion of knowledge or intent to pre-
vent forfeiture; any protection for
due process rights; safeguards on
the presumption of guilt.

Custom not only wants the law
to be declared unconstitutional,
but it wants the tapes back and
damages of $50 per tape. It asks
that a three-judge court be con-
vened and enforcement of the law
be enjoined.

BIG PUSH
FOR LYNN

LOS ANGELES—MCA Rec-
ords is honoring Loretta Lynn
with a Country Music Month
program 1n March and has
launched a special pricing pro-
gram on all 20 of her albums
and tapes in the catalog. includ-
ing the duet albums with Con-
way Twitty. Rick Frio, vice
president of marketing for the
record company, said that the
month-long promotion  would
include radio time buys on all
of the major country music sta-
tions as well as key MOR sta-
tions, poslers, tee shirts, and
several television appearances
for Miss Lynn, noted as one
of the best-selling country art-
15ts of modern times.

Miss Lynn was honored also
last week by the National As-
sociation of Recording Mer-
chandisers in a breakfast per-
formance. Her latest album,
just released, is “Entertainer of
the Year.”

MARCH 10, 1973, BILLBOARD


www.americanradiohistory.com

HUMBLE PIE
BLACK COFFEE

(AM 1406)

Three minutfes
and seven seconds
of fresh Pie.

From their
upcoming album,
“EAT IT

g
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Off the Ticker

ADVERTISING IN
BUSINESSPAPERS
MEANSE BUSINESSE

i)

INTEGRITY ENTERTAIN-
MENT CORP. (The Wherehouse),
Torrance, Calif., reported sales and
earnings for the period ended Dec.
31, Net income was 5134428 on
sales of $3,480,244, or nine cents
a share, compared to income of
$94,426 on sales of 52,455,576, or
s1¥ cenis a share, a year ago, Ac-
cording to Lee Hartstone, presi-
dent, the company has completed
its consolidation phase and “is
seeking additional locations.” The
retail chain is opening a new loca-
tion in April.

* *

SOUNDESIGN CORP., lersey
City, N.1l., has canceled its plans
for a 300,000 share public offering
because of market conditions. The
company had planned to sell
200,000 shares to augment working
capital, with certain stockholders
to offer the other 100,000 shares.
Soundesign anticipates its present
working capital and additional
banking accommodations will be
sufficient to finance the company’s
operations,

* *

MORSE ELECTRO PROD.
UCTS CORP., Brooklyn, N.Y., re-
ported record sales and earnings
for the three- and nine-month pe-
riods ended Dec, 31, Morse sales
for the mine months were $121,-
936,000, income was $4,423.000
and per share at $1.52, compared
to sales of $80,067,000, income of
$2.692,000 and $1.08 per share a
Year ago.

* b g *

MINNESOTA MINING &
MANUFACTURING CO., 5t
Paul, Minn,, will begin construc-
non on an industrial tape plant in
Knoxville, Towa. Construction on
the 400,000-square-foot facility
will begin in April, with the plant
being operational in late 1974,

* K *

SUPERSCOPE INC., Sur Val-
ley, Calif,, is building a manufac-
turing and warehouse facility on
30 acres of land in Northridge,
Calif. The plant will cost about
%5 million, The company reported
record sales and profits for 1972.
The Sony and Marantz product
lines showed major gains, accord-
ing to the company, which also
predicted new highs for 1973, A
company spokesman said that Sony
products’ share of Superscope’s an-
nual volume will dip below 50 per-
cent in 1973,
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AMPEX CORP., Redwood City,
Calif., and CARTRIDGE TELE-
VISION INC., San Jose, Calif.,
have completed an agreement under
which Cartridge Television acquires
a1 non-exclusive license under cer-
tain Ampex video recording pat-
ents. Under the terms of the settle-
ment, all related litigation will be
dismissed in federal district courts
in both San Francisco and Chicago.
Cartridge Television had filed a
declaratory  judgment action to
establish that certain Ampex pat-
ents weren't applicable. Ampex
countered with a patent infringe-
ment Suit against suppliers and
customers of Cartridge Television,

* * &

LLOYDS ELECTRONICS
INC., Compton, Calif., has begun
marketing audio products in
Europe through a European sub-
sidiary. Lloyd's expects sales of
§2 million to $3 million this year
in West Germany, Austria, Swit-
zerland, Belgium and the Nether-
lands through a joint venture with
a West German distmbuting com-
pany, Intertronics GmbH.

* * &

ROBERT STIGWOOD GROUP
LTD. reported sales of %3,062 500
for the year ended Sept. 30 com-
pared to 51,326,800 for the same
period a year ago. Record produc-
ton and artist management ac-
counted for 8419120 and music
250, of the total, while music pub-
lishing brought in 28 percent, or
$855,050. A vear ago, record pro-
duction and artist management ac-
counted for $419,120 and music
publishing $696,880.

Audio Fidelity,

Qhiaroscuro Deal

NEW YORK—Audio Fidelity
Records will distribute Qhiaroscuro
Records. The jazz label has already
in release 11 albums with a prom-
ise of one a month for the follow-
ing six months through Audio
Fidelity. Artists on the label in-
clude Teddy Wilson, Earl (Fatha)
Hines and Mary Lou Williams.

In_addition, Audio Fidelity will
distribute Harlequin Records, clas-
sical label. Hank O'Neil is presi-
dent of hoth companies.

Earnings
Reports

INTEGRITY ENTERTAINMENT

CDRP.
Ind qir. fo
Dee, A1: 1972 1971
et sales £ 1480244 % 2.45557h
Net income 114 428 04 4216
Per share A 6
six-months
MNet sales $ 5838490 § 3,665,630
Net income 1M, 144 134,811
Per share N7 S
SUPERSCOPE INC.
Year to
Nee, 3l 1972 1971
Sales | £ R46RO.000 5 A6, T40 (610
MNei ineome 5 400, 000 3 440,000
Per share 2.45 1.57
fourth-quarier

5:1!:'3-_ £ 320000000 % 25,710,000
MNet income 2 BE0, 000 1,600, (0
Per share 1.24 72
Average

shares 2. 303,513 2. 195, BX1

SOUNDESIG™ CORP.
Year to
Diee, 3: 1972 1971
Sales. § 74070000 § 48,515,000
Met income & 700,06 e e R Y
Per shiare 2. 7R al. 07
Fourth-guarier

Sales £ 26.E12.000 % VR 3S0.MM
Net income 2 058,040 QRT.000
Per share RO L
Aviérage

shares 2352 0h a2 A, (W)

a—Adpusted for  three-for-twn  stock
split in Seprember 1972,

CERTRON CORP.

Oir. o
Jan. J31: 1973 1972
S les 5 16000 § 3,138,000
Income 32,0041 & 00
Tax credi 2601001
Nel ipcome CEE (M0 4 [HH
Per share HRLR
Shares A BRT. 000 28710400

a—RBased on income before tax credit.
c—Equal to two cents a share,
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Market Quotations

Az of clasing, Thursday, March 2, 1973

NAME 1973 Waek’s Vol. Week's Week's Week's Met
High Low Im 100 High Low Close Change
Admiral 27 1234 1034 14 12%s 13 — 3
ABC Bilh 5104 1730 AR 5134 5478 =
Ampex 1543 5 505 Al & &l = Ui
AAV Corp. 1544 Bls as Ng B3 B4 = A
Automalic Radio B¥a 5 & 554 514 535 Unch.
Aveo Corp. 207 1273 414 1314 1234 12V = 14
Avnel 1585 Gin G&&0 1034 Q% 10 — 14
Bell & Howell 73% 36ta 535 42V e AT — 4l
Capitol Ind. 1434 614 85 Ty 678 7 — I
Cas &3 4114 &n1 dd FAEPA 4234 — 134
Columbia Pictures 14% 7k 314 77k 73k 74 — W
Craig Carp. B4 34a 130 4G g KL — 34
Creative Management 18 7 85 Tl 634 73 + L
Disney, Walt 123% 934 3103 P67k 03V P44 = 3%
Emt & A% 538 4 A%a 4 Unch,
General Electric 7435 58V 3993 6754 &5 AR - 15§
Gulf + Wastern 443 25T 4447 2Bl 2574 277 i |
Hammond Corp. | 63 854 401 11Ve FEL 104 =1
Handleman AWy 0V 212 11 10% 1004 — ¥
Harvey Group 7 2% 104 344 278 358 — 14
ITT &4l 4814 4264 5378 4954 501/ — 25
Lafayette Radio Electronic 40V 1014 244 14%a 12%a 13%4 + 15
Matsushita Electric Ind, 353  18la 1271 278 2647 2745 - 3g
Mattel Inc, 344 Sty 18075 7 51 5Th — 1V
MICA 35%  23Va Bi 2635 25 254 — 1
Memares Jals 10%8 033 12%5 10%g 10Va — 214
MGM 27V 1634 53 2154 21y 215 + 14
fetramedia a9 1975 g2 24 19% 2034 = 3%
A BATR T4l 1830 827 T9% 798G — 3%
Morse Electro Products 405 2215 487 2414 214 2174 = Al
Matarola 138 ad 1135 124 111 11245 =1
Mo, American Philips IFy 2434 154 33l 30 30a -3
Pickwick International 51 38 299 44 3834 44 + 5%
Playboy Enterprises 25%  143& 175 16V 1438 1578 +
RCA 45 2844q 34D 2975 2834 % - W
Seny Corp. 7V A0y 2071 52 4815 495 = 1
Superscope 2% 114 1695 2634 20V 2355 + 334
Tandy Corp. 49 32 1.4 430 32 323p = 23%
Telecor 23 73 295 e 73 als — 35
Telex T4%h 1 691 A% 3% 4 — 1k
Tenna Corp. 1074 R L 204 A% Fa 354 - W
Transamarica 234 1445 452 1534 141 4% = 1V
Triangle 20 14 55 14z 1304 13145 - Ta
20th  Century-Fox 17 B4 103 954 8l Bl =1
Viewlex 127% Al 175 ats KR 3¥e = Ay
Warner Communications 500 26%@ 1213 277 2634 2634 — 4§
Wurlitzer 200 13 44 1335 13 13 — 55
Zanith A5y 37 1019 d2Th 40 A4t — 214

Az of closing, Thursday, March 2, 1973

Week's Week's Waok's
OVER THE COUNTER® High Low Close

==

ABKCO Ind. 5l dli Al
Bally Mfg. Corp. 53 42z 425
Cartridge TV 978 g 9
Data Packaging & 5% &
Gates Learjet 1034 E a7
GRT 37a Ve L

OVER THE COUNTER-"fey® Week's Week's

e —

e Vg

—

Goody, Sam 3%

Kosz Electronics T4V 13% 1315
M. Josephson Assoc. 16 454 15
Recoton 3l e e
Schwartz Bros. 4l 33 435

"Over-the-counter prices shown are “bid" (as opposed to “asked™). Meither the hid naor the
asked prices of unlisted secerities represent actual transactions. Rather, they are a guide 10
the renge within which these securities could have been sold or bought at the time of

carmpilation,

The above contributed to Billboard by Merrill Lynch, Pierce, Fenner & Smith, Inc. Members
of the Mew York Stock Exchange and all principal stock exchanges,

Woodland Studio Complete

NASHVILLE—Woodland Sound
Studio here, involving itself with
prerecorded television sound, has
brought the studio situation in this
city into full-service operation.

Heretofore the only thing lack-
ing even in the major studios
his been this involvement with
television and movie sound. Al-
though the trend toward prere-
corded sound has been well estab-
hished mm such major recording
areas as Los Angeles and New
York, it was slow in being felt
here.

“*The television production peo-
ple are keenly aware of the im-
portance of the sound quality on
musical productions and we realize
we have to compete with New
York and Hollywood,” said Glen
Snoddy, president of Woodland,

snoddy noted that his studio
recently prerecorded 13 half-hour
music shows with the Spring Street
Singers of the Baptist Radio and
Television Commission, “This went
s0 well that they renewed the se-
ries and we are now booked to do
26 more shows," Snoddy added.
The musical director for those
shows, Buryl Red, said it gave
them “complete control over the
sound, and allowed us to treat it
the same as we would do with
a record date.”

As if to give this emphasis. Red
said they wounld release an album
of the music tracks from the
shows.

The Tennessee FErnmie Ford

Christmas special, produced by
215t Century Productions here,
was prerecorded at Woodland and
received wide acclaim. Hank Le-
vine was music director for this
NBC one-hour production.

Woodland also prerecorded the
sound for the NBC “Country Hit
Parade,” a one-hour special sched-
uled for airing late in February.
Still  another network show s
scheduled to be prerecorded there
this month.

Recently the studio installed
closed-circuit video and can post-
score both to television and motion
pictures, either 35mm or 16mm.

‘60’s British
Acts to U.S.

NEW YORK—Five British rock
acts who met with success in the
post Beatles era of the mid-sixties
will reunite for a six-week country
tour entitled “The British Are
Coming.”

Acts booked for the tour are
Herman's Hermits featuring Peter
MNoone, and the Searchers. Gerry
and the Pacemakers. Billy .
Kramer & the Dakotas and Wayne
Fontana & the Mindbenders. The
tour will begin June 26 in Saratoga.
NY. and conclude in California
the first week in August. Ron Del-
sener will produce.

MARCH 10, 1973, BILLBOARD
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MUSIC FOR ALL SEASONS

... but if what you were hoping for was an early thaw, Atlantic and Atco have been bringing warmer climes
year after year, using March to foreshadow first buds (of spring) and first swelters (of summer). This year
we can do no less, so if the winter solstice has done nothing so far to warm your ears, or the frostbitten tundra
inbetween, try these: Early Spring from Atlantic.
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The hot
program for
the hottest
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Contact your local Music Two or Music West representative for details.
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General News

McLean & King Top Artists

LOS ANGELES — The 1973
Best Selling Awards of the MNa-
tional Association of Recording
Merchandisers went to Carole

CHART ERROR

LOS ANGELES—Due to a
typographical error on the Top
LP's & Tapes chart {(Billboard,
March 3), Hurricane Smith’s
Capitol LP, which should have
been No. 63, was listed at No.
B3, The Partridge Family, listed
at No. 63, should have been
No. 83,

Gold
Awards

Efton John, MCA recording art-
ist, has achieved RIAA pold cer-
tification for his current hit single,
“Crocodile Rock.” Reports further
mdicate the single 15 rapidly aE—
proaching the two million mark,
. . . Bobby Womack has his first
RIAA gold record with his "Harry
Hippie” single for United Artists.
. . . Barbra Streisand’s “Live at
the Forum™ Columbia album has
been certified gold by the RIAA
and now becomes the twelfth Strei-
sand album to be so honored.

King's “Tapestry” album and Don
Mclean's “Amerncan Pie"” single.
Carole King netted best selling fe-
male artist and Neil Diamond best
seller male.

McLean also took new male art-
ist honors with Carly Simon as
best selling new female talent.
Moody Blues won as best selling
group and America as top new
group. Soul awards wents to Al
Green and Roberta Flack., Country
honors were won by Charley Pride
and Donna Fargo.

The MARM President Creative
Award went in memorial to Judy
Carland.

The other NARM Best Selling
Award Winners were: “Superfly.”
soundtrack: Cheech & Chong's
“Big Bambu,” comedy album; Burt
Bacharach, orchestra; “Sesame
Street,” children’s album; Peter
Nero's “Summer of '42)" instru-
mental album; “Burning Love™ by
Elvis Presley, best economy album.
Classical album award was tied by
“Switched-On Bach™ and Leonard
Bernstein’s “Mass.”

Cohen Blasts

LOS ANGELES—A customer
buying records or tapes at the
supgested list price considers that
he has been “gouged” according
ta John Cohen, president of Disc
Records. “We then get called a
rip-off industry.” he said,

This is because the value of
records-tapes has bhecome “so de-
graded” and it is a result of

Uttal Urges Industry Self-Help

LOS ANGELES — Independent
distribution is hanging by a thread,
pricing problems are threatening
to put record compames oul of
business, returns “will bury us in
a mire of garbage, and piracy is
making a travesty out of the crea-
tive end of our business,” Larry
Uttal, president of Bell Records.
said in his kevnote speech here
Monday (26) before the National
Associalion of Recording Mer-
chandisers.

For the future. he saw the day
when a big broadeast transmitter
on the moon—reachable only by
the major record labels because the
expensive trip up there to deliver
records—was hampering the smaller
record labels. This would bring
about a necessity to concentrate
more on regional and satellite ra-
dio operations, he said. He also
talked of music trends such as
Chinese Rock, songwriters working
with computers, the advent of the
five-inch disk and later the Golf
Ball {a small cube that played
music and which you could have
recorded at a machine like a juke-
box with the music of your choice),
and the allity to order instantane-
ously music you heard on the ra-
dia. Uttal also mentioned the ad-
venl, one day, of “feelies.”

Indic Dist. Need
But. getting back to current re-
ality, he said he was “absolutely
convinced that it is extremely wvital
to support independent distribu-

Who is

NEEDOM
CARROLL

GRANTHAM

tion” and the need to “stimulate
the growth and concept of inde
pendent  distribution.” He  also
called on independent distnibutors

to not become complacent and
too dependent upon the record
manufacturers “to el out

there and fight for yourselves.™
He said that many distnbutors, by
asking for promotion men and
salesmen from the labels, were giv-
ing up their independence.

In regards to pricing, Uttal feli
that for too long the record indus-
try has been “piving the public our
product as a loss-leader, It's aboul
time we realized that the public
will pay for exceptional product.”
He pointed out that certain movies
demand as high as five dollars now
and that the public will pay higher
for exceptional product. “We musl
raise our prices.”

Unless merchandisers and manu-
facturers could beat privacy, he
said, “we won't have a business
anymore.” He called upon the in-
dustry to fight piracy at an even
Ereater pace.

As for returns, they are “prob-
ably one of the most difficut ills
that our business must cure. Re-
turns are poing to put us oul of
business if we are not careful.”
Butl they are not the fault of the
manufacturers. distnbutors.  the
racks or the consumer. “We are all
responsible for creating this situ-
tion.” He called on everyvone (o
take inventories. “When vou've 2oi
too much produoct, let us know, Let
us transfer it out of yvour areas into
other areas.” He called on manu-
facturers to be more careful about
where they placed records. “Put
them where expericnce tells vou
they can be sold. Learn how to
buy and sell. Stop hyping and al-
locating.”

NARM HONOR
TO ATL. TRIO

The Mational Association of
Recording Merchandisers gave
a special Presidential Award
for Executives to Atlantic’s top
management team; Ahmet Er-
tegun, Nesuhi FErtugun  and
Terry Woexler. The NARM
award was n recognition of
Atlantic’s many contributions
to the record industry during
the Tabel's 25 years of existence.

Independents Map Strategy

LOS ANGELES—Co-chairman
Seymour Greenspan, Summit Dist..
Chicago, set the tenor for the in-
dependent distnibuotor rap session,
calling the current status “Em-
battled,” and a packed house of
his cohorts and their manufacturers
answered his battle call,

Manufacturers want better pro-
motion. Jerry Moss, A&M; Russ
Regan, 20th Century; Bud Howell,
Excello-Nashboro; and Maryvy
Schlachter, Chess Janus, co-chair-
man, all made the request. Pete
Stocke, Taylor Electric, Milwaukee/
Chicago, asked that both entities
work more cooperatively. Gene
Silverman, Music Trends, Detroit,
suggested that manufacturers stop
raiding local promotion men to
work as regional and national men
to bulwark local promotion, Stocke
asked what percentage of responsi-
bility for promotion belongs to
each segment, Schlachter suggesied
a closer exchange, with manufac-
wirer setting promo goals,

Harry Apostoleris, Alpha, New
York, suggested each distributor do

the hest possible job to fight en-
croachment, He foresaw larger dis-
tributor areas. He urged an “ace
in the hole,” running a one-stop
or rack on the side. He pomied
put that the majors were drawing
heavily from independent distribs
for executive personnel, indicating
the strength of his segment. He
predicted that many indie labels,
who went to the branch majors
“becanse of money,” would return
when their pacts ran out to indie
distributors., Dick Schory., Owvation
president, called the creativity of
independents “the hife blood of this
industry.” He asked all independ-
ents to work together to hold pacts.

Steinberg Suggestion

Irwin Steinberg, Mercury presi-
dent, suggested that indie distribu-
tors take “A&M, which is today a
£40 million company, and make 1t
a $100,000,000 company,” pointing
out the resultant dividend therain.

Jim Schwartz, Schwartz Bros.,
Washington, pointed out that with
the loss of lines to branches, many

Price Cuts & Loss Leaders

“practically giving them away—all
for little or no profit,” he added.

Cohen termed it “a discase of
epidemic proportions, an illogical
suicidal phenomenon. The manu-
facturer is the only one who
knows what he is doing—mean-
while the racks and the retailer
have become manipulated by the
customer,”™

Cohen commented that the re-
tailers should be given an eguiva-
lent of the Medal of Freedom by
President Nixon. “We are the only
ones fighting the inflationary spiral
and winming. We are the only ones
who are poing down in price.”

The conflict between manufac-
turer and retailer was called mad-
ness by Cohen. In no other in-
dustry did the manufacturer put
his price up while the retailer put
his down,

Cutouts Boost Profit

Cohen told the meeting that
had it not been for cutouts showing
a good mark up, many retailers
would have shown no profit at

all last vear. “But how long will
it last? he asked.

“1 don’t think anvhody made
any money on the ‘Tommy' al-
bum this year.” Talking of the
Bangladesh syndrome—"when the
precedent was set”—Cohen added;
“The loss leader concept is no
bad thing but soon everything will
become a loss leader. Compared
to the book industry which has a
printed list price and sticks to 1,
we have a phony sugpested list

price.” : ;
With the recording industry
standing on the threshold of the

video disk and the opportunities it
offers. perhaps it was time to talk
about Fair Trade Practices, he
added.

Cohen stated that he “and a few
colleagues” hod raised pnces on
some product. It had no effeet
on buving but much on the
profit,” he commented.

Cohen was speaking on behalf
of retailers on the NARM “Part-
ners In Progress” panel.

New Marketing Concepts
Excite Retail Business

By MIKE HENNESSEY

1LOS ANGELES—By specializ-
ing in new rock 3598 album re-
leases at $2.98 for the furst week
of sale, the 78 record stores in
the BRudget Tapes and Records
chain have secured an 1mportant
niche in the youth market and last
vear achieved a sales turnover of
%7 militon.

Talking about his franchising
operation as a panelist in the Na-
tional Association of Recording
Merchandisers workshop  session,
Creative Approaches To Music Mer-
chandising, Cleve Howard, presi-
dent-founder, said the franchising
system enabled voung music lovers,
aged between 20 and 25, to get
into the record buosiness for a
minimum investiment of 512.000.

The stores were. as a rule, in
locations of around 600 «g. fr..
carried between 700 and RBOD titles
and  turned over thewr stock a
minimum of 20 times a yvear. One
store was actually torning over 45
times a2 vear. Howard said the
stores operated on o 20 perceni
margin and he took 5 percent of
the gross, He admitted the stores
iid not make money selling new
albums at $2.99, but the policy
broucht in the customers and after
the first week of release the retail
price was raised 1o $3.99,

Howard said he had locations
costing as low as 575 a month Lo
rent; the most expensive was $400)
a month but that particular siore
was turning over $33.000 monthly,

He had no great difficulty with
returns which avernged wunder 9
percent,

The mam problem, Howard told
the meeting. was trying lo get his

Wwww americanradiohistorv com

Franchise holders, most of whom
are  collepe gradoates, business-
oriented.

Howard was one of four panel-
ists speaking on specinlized mer-
chandising techniques for music n
a session chaired by Sasch Rubin-
stein of the Stereotape division of
Magtec.

Mobile Retailer

Jack Levy, head of Wheeler Deal-
er. Los Angeles (Billboard, Jan. &),
titlked about the technigue of selling
records on school campuses from
trucks and reported that the pene-
tration of his operation into swap
meet  locations had  resulted. in
some cases, in driving out boot-

(Continned on page 43)

NARMElects
Stocke Pres.

LOS ANGELES—Peter Stocke,
Tavlor Electric Co., Milwaukee
and Chicago, was elected president
of the WNational Association of
Kecord Merchandisers. David
Licherman. Lieherman Enterprises.
Minneapolis. was naiomed vice presi-
dent. Jack Silverman. ABC Rec-
ord & Tape Sales, Des Moines, is
WNARM's new secretary. Jay JTacobs,
Knox Records, Knoxville, Tenn.
i% 118 mew treasurer.

Dan Heilcher, LI, Marsh Co.
Minneapolis, was re-elected o
NARMs board for a second three-
vear term. Others elected to the
board include JYacobs, the newly
elected treasurer, and Georpe Sou-
vall, Alta Distributing Co., Phoenix.

indies do not carry the impact and
“we are not being paid first any-
more.” He urged better wnitten ads
and spots and better service to en-
sure that the indie get the higher
price he sometimes must charge.
Distrib promo men must constantly
communicate with their labels, he
added. Ed Neilsen, Nyvlen Bros.,
Honolulu, said that even with the
loss of lines to branches, his op-
eration was over last vear, George
Hocutt, Rare Records, Glendale.
solght support for the “little manu-
facturer, the guy who does 3,000
LP's per month.” Hocutt is co-
chairman of the National Associa-
tion of Independent Record Dis-
tributors, formed two weeks ago
(Billboard. March 3).

Moss wurged distnibutors to get
“more into the music.” He urged
distributors to act as talent scouts
for talent in their aress. He asked
for “more feedback on records.”™

Ira Heilicher. Heilicher Bros..
Minneapolis, blasted multiple phone
calls from a manufacturer on the
same record. He asked for more
careful mailings, “because today
we are clogoing the postal system.”
Faster authorization and processing
of retwrns are essential o provide
a distributor with guicker cash
flow, “so we don't have to take
our friendly banker to lunch.” He
asked support when a distributor
opened a record shop “in  Pitts-
burg. Kan., where there was no
record store.” He asked Schlachter
how he ot Chess/Janus back into
the running so quickly. Schlachier
said he cut down expenses. culled
manpower carefully and “cleaned
up our distributors.”

12 Teenagers
Given NARM
Scholarships

LOS ANGELES-—Twelve 54,000
college scholarships were awarded
at last week’s NARM convention
here. The awards come from
member companies and individual
industry members.,

Applicants are judged on a com-
bination of achievement and fi-
nancial need. Recipients are chil-
dren of regular and associate mem-
ber committess.

Scholarship winners, their awards and
their affiliation this year are: MNeil Baine,
Anna Galgeno Memorizl. Capitol; Ed-
win  Begley, Morrie Price Memorial,
RCA:; MNanewe Billardi, Lee Myles, Co-
Iimbia: Steven Bucclarell, Leonard Gold-
en=zopn, ABC, WMUC Comp.; Cecilia Rec-
oprds, Columbia: REobert Freedman, BCA
Records, Jack Grossman; Gary Ginsberg,
Gioddard Licherson, Columbia; Apex Ren-
dezvous: Scoit McKenzie, Bell Records,
R{A; Carol Reichel. A&M: Sam Goody:
Bruce Renna, WARM. Columbia: David
Yaughn, Harpld Lickerman Memonal,
Colombis: and  Frank  Jose Del Rip,
Eoberto  Clemente  Scholarship,  Cay-
1romIcs.

Spark Special
‘Present’ Push

NEW YORK—Spark Records
has lwnched a special promotion
campaign behind the single "My
Present,” by Jon and Sondra Steele.

Al Kugler and Rina Cascone,
co-directors of promotion and pub-
licity for Spark, stated that the
campaien will include a special
mailing to radio stalion program
and musical directors. as well as
in-person visits by field promotion
teams and the artists.

SMALL HOLE
45's FAVORED

[.LOS ANGELES — The Na-
tional Association of Recording
Merchandisers' retaller-manu-
facturer session voted in favor
of the small-hole 45 single as
against the current large hole
single. Califormia retail chain
owners Russ Solomon and Lee
Hartstone said that singles busi-
ness today represents between
2 and 5 percent oft heir busi-
ness.

MARCH 10, 1973, BILLBOARD


www.americanradiohistory.com

General News

NARM & RIAA In
Anti-Piracy Pledges

LOS ANGELES—Both the Na-
tional Association of Recording
Merchandisers and the Record In-
dustry Association of America will
continue to battle wnlicensed du-
plicating and record piracy. RIAA
president Stan Gortikov and
NARM legal counsel Earl Kintner
backed up their promises with an-
nouncements of printed “do-it-
vourself” primers to enable indi-
viduals locally to take on the illicit
product makers.

Gortikov is sending his hand-
book to “every FBI office, US.
attorney and justice department
official in anti-piracy enforce-
ment."” Later, a revised edition will
be more broadly distributed at
state and local levels. RIAA is
lobbying in Washington, he said.
Lo upgrm:le the penalties for illegal
manufacture of recorded product.

Gortikov stated that RIAA pro-
vided assistance in 117 raids in 14
states, which resulted in confiscat-
ing equipment and supplies valued
at $2.900,000; and the seizure of
over 5 million tapes and LP's.

He stressed the need for indus-
try members to send information
on the NARM printed forms re-
garding illegal manufacture. He
cited Chuck Blacksmith, Dick
Greenwald, Henry Hildebrand,
Dave Lieberman, Dave Press,
Ralph Raper, Sam Marmaduke,
Jim Schwartz and Jack Silverman
for their aid. He noted the high
cost of prosecution, with the Su-

preme Court case of Goldstein vs,
California already expending near-
ly $100.000, while another "pirate”
action cost $90,000.

‘Pirate’ Tutors

Gortikov said that “pirates”
have taught the industry that there
are many new types of outlets
which could sell product from gas
stations to swap meets. He also
pointed out that the “cheapest
possible makeshift package with
the cruodest possible typography”
can sell product, which should
make the industry realize its “cur-
rent, expensive trend in complex
packages” is not all necessary.

Kintner blasted some manufac-
turers who still do not copyright
new material with the encircled P.
He also asked that individuals
contact their Congressional repre-
sentatives to obtain more legisla-
tive support, Gortikov suggested
“taking your local police chief to
lunch to explain anti-piracy pro-
cedures.”

Alan Klein of ABKCO told the
meeting that he was fighting the
“TV pirates” (Billboard, March 3)
by issuing two 2-pocket Beatle an-
thologies at $9.98 in three weeks.
Representatives of the National
Association of Progressive Radio
Announcers urged that their sta-
tions be used to inform their listen-
ers about the damage which illicit
product is causing to the industry
and artists.

Advertising Media’s Value
Appraised by Workshop

o Continued from page 3

country where we could afford to
do this. The cost is so ridiculous.
I'm not even sure the stations
would take the program." Settler
added that RCA did run various
pPrograms on progressive music and
classical stations.

Bill Levy of Famous Music said
that he thought the entire pro-
gram would be difficult with manu-
facturers that had many labels.
“If we did one program for one
label, the others would be on our
back,” he commented.

Solomon stated that the most
effective method of advertising was
radio. “The specific thing a re-
tailer wants is store traffic,” he
commented.

High TV Cost

Although he had produced some
television advertising, Solomon
stated that he was “very nervous”
about the production expense and
also being in competition with the
mail-order TV advertising. Several

retailers stressed the need for in-
store display. R.A, Harlan of ABC
Records and Tapes, a panel mem-
ber, criticized the manufacturers’
departments, which produced in-
store display material, complaining
that they were “so far insulated
from the street.”

Workshop leader Morris Baum-
stein of Wunderman, Ricotta and
Kline, said that in the returns of a
small survey informally conducted
among NARM members 95 per-
cent said that point of purchase
displays were a waste.

Bruce Lundvall countered that
material shipped out never got to
the account in guestion. “Very
little is used by the customer of
the rackjobber,” he commented.

An RCA representative said that
it was not feasible to come up with
a universal display on a national
basis. Summing up, Baumstein said
that he thought there was a need
for “total customization effort” in
all areas.

Rack Returns Cost Industry
Millions and Kills Profits

o Continued from page |

five weeks and vendor, two weeks.
This one-sixth of a year means
a great loss in actual dollars
in that these goods are unavailable
for sale during the return, he
pointed out,

Smith wvrped rackjobbers to
tighten up in the area of warehouse
handling of the return, where
his study showed 35.9 percent of
the jobbers’ cost in handling re-
turns. He pointed out too that
each individual rackjobber studied
followed a different procedure for
returns and/or recycling. His study
showed that adept recycling of
returns is advantageous financially
over a current practice of returning
the merchandise and re-ordering.

Manufacturers must standardize
their Return Authorization (RA)
procedures and guidelines in order
to quicken the time lag, he said.
He also suggested that product
sorting and listing might somehow
be done only once, instead of being
duplicated at the rackjobber and
vendor level.

Smith also suggested that art
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directors of labels set up a standard
for product identification, wherein
the label logo and album number
always be in the same place on
every record and tape package to
make for faster and more accurate
product dentification in  sorting
and inventorying returns,

He found that the most efficient
warehouses used idle pickers for
resorting and restocking. He ex-
plained how difficult 1t was to
cateporize product as defective and
recommended elimination of de-
fective inspection.

Smith lamented the literally mil-
lions of dollars lost in “consumer
confidence in our product; retail
sales space displacement by poods
that do net move; lost sales and
merchandising effort behind non-
salable goods; the processing con-
gestion and the credit reconstruc-
tion.” caused by returns.

“We believe the top three im-
provement opportunities are: better
account merchandising; improved
selectivity of new releases and
stronger  rackjobber  inventory
management,” Smith stated.

RCA and Columbia Offering
Racks Custom Budget Lines

LOS ANGELES—RCA and Co-
lumbia are now offering rack-
jobbers “do-it-yourself” budget al-
bum series, First announcement of
the seres, a move 1o counteract
torrid complaints from distribu-
tors and rackjobbers about the
varions TV packages now being
sold by record companies, by-
passing normal distribution chan-
nels, came during a rap luncheon
session between rackjobbers and
manufacturers Monday (26) at the
Century Plaza Hotel during the
annual convention of the MNational
Association of Record Merchan-
disers. Someone pointed out from
the floor that the barrage of TV
ads on records was “misleading
the public” regarding the worth
of music since these ads offered
more songs for a cheaper price

than anything on sale in the stores
even at discount. The specific com-
plaint mentioned, though the com-
plaint was against all such albums,
was a Hank Williams 2-LP TV
ackage being offered by MGM
Records for $4.98 “and we can't
even buy it at that cost at the rack
level,” someone said, :
Someone pointed out that selling
via TV was a newer form of dis-
tribution and that record clubs
never stopped catalog from selling.
At this point, an executive from
Columbia Records stated his firm
had put out a do-it-yourself budget
package to be sold through racks
“but the profit is marginal."” Mort
Hoffman of RCA Records sad
that RCA was also preparing a
budget series for rackers. In this
case, the racker must order the

Retailers Complain About
Radio/TV LP Competition

By TAN DOVE

LOS ANGELES—Commenting
on what he termed “unfair com-
petition” Leon C. Hartstone, presi-
dent of the Intergrity Entertain-
ment Corp. here, told a mxed
meeting of retailers and manufac-
turers: “The record and tape clubs
have taken more dollars out of
the stores than they have put in
through increased product. -

Also the clubs had "set a pnice
image in our industry that i1s cer-
tainly lower than the retailer price
image.”

Hartstone, added; “If I was to
sell records at list prices, I'd be
out of business in three to five
months.”

Hartstone also warned of a new
force competing with the retailer.
He said that he had heard adver-
tised on the radio, while at the
MWational Association of Recording
Manufacturers Convention, a coun-
try music package for $3.98. "To
get the same number of hits as on
the album, a customer would have
to pay $70 in my store,” he stated.
Hartstone termed this underpricing
and said that in some cases the
product was not even available 1o
the retailer. “This kind of selling
has taken customers out of my
store,” he said.

He commented that, at an earlier
meeting solely confined to retailers,
attending NARM, there had been
unanimous agreement that the re-
tailer was being harmed by pricing
and by the exclusivity factor, where
the product is not available to the
store. Hartstone said he rejected
the theory that the club buver was
A Sseparate Cconsumer.

Billboard publisher Hal Cook
told the meeting that in a two
billion-dollar business, about $500

RACKINCOME:
$189,750,000

1.OS ANGELES—5189,750,-
000 in returned merchandise
could be coming back to manu-
facturers from rackjobbers an-
nually. This figure is based
upon a conse¢rvative estimate of
the annual record/tape induos-
try's volume at $1.25 billion
and statistics provided by Hen-
drick Smith at last week's MNa-
tonal Association of Recording
Merchandisers' convention here
(See separate siory).

With racks doing an esti-
mated 66 percent of the nation’s
record/tape indusiry, racks
would account for $825 million
gross yearly. Smith, vice presi-
dent of Fry Consultants, who
did a two-month study of four
representative rackjobbers and
sample retailers and manufac-
turers, showed racks averaging
23 percent returns over five
vears. Twenty-three percent of
that $8235 million would be
S189,750,000,
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million went to other forms of
marketing including the record
and tape clubs.

Cochairmen of the meeting Tony
Martell, president of Famous Mu-
sic, said that, in spite of the in-
creased club and television adver-
tising activity, there had been “a
retail explosion.”

Solomon’s Statistics

The other cochairman, Ruis
Solomon of Tower Records, Cali-
fornia Retail chain, said that he
thought the real market was the
15 to 28 age group which he
thought would account for 80 to
90 percent of his business. “And
the fact is that they simply don't
have enough dough to buy records,
not as many as they want,” he said.
Solomon commented that retailers
and manufacturers were losing rec-
ords, apparently content when an
album sold 250,000 and went gold.
Retailers had to go on milking a
hit recording and “what stops it
is the price. The other aspect 15
multiple sale. We go to a lot of
trouble to get the customer into
the store and we don't want them
to go out with just one record. If
prices are too high, this will hap-
pen.”

Solomon said the averages sale
per customer in his Los Angeles
stores ran to about two and one
half in the larger stores. In money
it was around $8 in Los Angeles
and $9 in San Francisco, “But with
these prices, if we scare these kids.
break that buying cycle then we
lose them and lose the record
business. Martell also stressed that
he would have thought manufac-
turers wanted more support for
new artists from the retailer par-
ticularly on country and r&b prod-
uct, “Retailers don't pay attention
until it becomes a hit 1s a com-
plaint T hear,” he said.

Other topics discussed at the
meeting included the mail order
clubs formed by such artists as
Stan Kenton and George Sheanng.
Rather than criticize the artists
concerned, a dealer commented:
“The fact that they had to do this
because of lack of attention from
thé¢ manufacturers is a disgrace to
the record companies.”

Selling Show Windows

Martell also objected to the
“very prevalent practice of a re-
tailer asking “$500 for a window.,”
Martell said that the retailer should
be aware of the high cost of sign-
ing and promoting a new artist.
of putting the act on tour. They
should make their profit by selling
records not on the window, he
added.

In answer to a comment con-
cerning the Universal Numbering
Svstem, Cook stated that the idea
of “was breathing." He stated that
there was much interest in the
scheme from Europe now that the
Common Market there had be-
come a reality. “There is a real
need for wuniversal numbering
there,” he said.

album that he wanis and more than
a dozen key estabhished artists are
available in the series. The racker
can put his own price on the
albums, There are minimum orders
that must be met. Records are not
pressed until ordered. They feature
standard stock photo jackets, There
is no return privilege.

Jack Craigo of Columbia said
his label had 40 albums available
in its rack budget line—stuff not
reissued in other ways on the mar-
ket. "We willing to sell to you for
90 cents, You can have your own
broadcast package.”

Hoffman Pushes Country

Hoffman, at this point, stated
that RCA's Custom Edition budget
series was a little lower. Then he
made a statement calling on the
rackers to get more involved in
sales of country music. “If you're
looking for something to increase
sales volume with a low return
factor, it's country music.” Al
another point, he stated he felt
there was a lot the mass merchan-
diser could do to establish new
acts.

The luncheon rap session was
co-chaired by Jack Silverman of
ABC Record and Tape Sales and
Bruce Lundvall of Columbia Rec-
ords. Put on the hot seat by Lund-
vall, Craigo stated that the po-
tentially best record markets in the
nation were Boston and San Fran-
cisco “but record are being given
away there. Discounters, he said,
were afraid to raise prices because
they're afraid their competition
won't raise prices.

Speaking of the functional dis-
count of (f' percent offered by Co-
lumbia, he said the label had dis-
covered in 1971 with a 10 percent
discount that a number of rack-
jobbers were sphitting the discount
and shipping product to large re-
tailers. From the floor, David Lie-
berman of Lieberman Enterprises.
argued that 6 percent was not
enough.

Dick Kastner of Richard Kastner
Co., Ablington, Pa., said he had a
different concept of the record
business, in a discussion on returns.
“I'm going to continue to sell rec-
ords in a lot of ways. Never re-
turned one record in my life .

I figure out how to sell them.”

Hoffman, one of the few repre-
sentatives of a record label in the
audience, pointed out that 10 years
ago Columbia Records ftried a
“honus to sell” program “back 1n
the old days when there was a
return privilege.,” The program
failed because everybody took the
discount and didn't return any
records . . . then came the day
a4 Columbia salesman came by and
the distributor said if they wanted
an order they could take back a
warehouse full of records.

Price Hike Favored

The difference in prices of tapes
and records at the wholesale level
was also discussed. Bob Kormn-
heiser of Atlantic Records stated
it was just a matter of econom-
ics . . . "if you know where we
manufacturers could get a blank
tape for 30 cents, we'd like to
know.” Someone joked from the
audience: “Ask any bootlegger.”

The general feeling of the ses-
sions was that the suppested list
price on tapes and albums should
be raised. Hoffman added that
RCA could probably bhave sold
huge volumes of the new Elvis
Presley album at any price. Com-
pany salesmen felt it should have
0 %6.98 list "but costs were such
we couldn't sell it lower™ than
$7.98, he said. And the price hasn't
hurt sales; “we could have put
$£9.98 on it.”

Some people in the audience fell
that records shouldn't even have
a list price “since there's no such
thing as list price anyway,” but
a manufacturer pointed out this
list price was necessary for royalty
pavments, etc.

The general consensus was that
records should sell for higher
prices, regardless of the list price,
which is usually discounted any-

way,
13


www.americanradiohistory.com

Peter Stocke of Taylor Electric
Co., Milwaukee, was named pres-
ident of the Mational Association
of Recording Merchandisers.

From
Ertegun of Atlantic Records and Jules
Malamud, executive director of NARM.

left: Jerry Greenberg and Neshui

‘David Lieberman of Lieberman Enterprises in Minneapolis shakes
hands with Larry Uttal, president of Bell Records. Uttal delivered the
keynote address of the convention, which ran Feb. 25-Mar. 1 at the
Century Plaza Hotel, Los Angeles.

Beatles album.

]I'

Creative merchandising was discussed by a panel of music executives.
From left: Sasch Rubinstein of Stereotape, Aaron Goldmark of Han-
sen Publications, Cleve Howard of Budget Tapes and Records, Bill
Wardlow of the FIND operation, and Jack Levy of Wheeler Dealer.

Copyright Interest Elates

o Continned from pape 1

hoped that these will include the
complicated publishing, recording,

performance licensing and me-
chanical fees. (Details could be
_available, as of Billboard's next

1ssue. )

As with all aspects of Soviet life,
it 1s generally known that the gov-
ernment bureaus in the USS.R.
do the copyright rule-making and

the fee-seiting., and handle matters
of protection and collection. Also,
the different countries within the
Soviet Union can and do vary their
methods of dealing with copy-
righted material and payments, A
genera]l premise known to Amen-
can book publishers who have had
close and very recent dealings with
Soviet publishers, is that a crea-
tive work is more likely to be
awarded better payment if it is

SAVE $ $ $, BUY DIRECT

8 Track Tape

Centers

48 Capacity.
Shipping Weight. .
90 Capacity. . .
Shipping Weight
144 Capacity . ... .$37.50
Shipping Weight . 33 Ibs.
Display cases are manufac-
tured from White Pine Beauti-
fully Stained MNatural Grain
and Finished in High Gloss,
Durable Plastic Coat. Can be
shipped UPS, REA or Whatever
Means Customer Chooses.

For Information Write or Call

DIBO DISTRIBUTORS

$23.50
.16 lbs.
. $32.50
.22 |bs.

[ LR
Fa s
B &
!.

L

™
L]
]
[

-

gl
ey T

samap: TEOE

. it Bl
:
e ¥

B e =
Yol m i

g B i 0

|

4 L

R W F————

= .

Reach thru sliding Theftproof
Plexiglass Front.

23 Prospect Street, Port Jervis, N.Y. 12771
Phone (914) B856-6312

It No Answer Call {(914) 856-7045 or (914) 856-83735

Allen Klein of Abkco tells how he will fight
bootleggers with competitively priced new

sion.

Bruce Lundvall of Columbia Records and
Jack Silverman of ABC Record and Tape
Sales guide rackjobber rap luncheon ses-

;
| el
- .“_-‘

Bombarding a speaker with questions were, from left: Leon Hartstone
of the Wherehouse, Sigmund Friedman of Record Club of America,
Cy Leslie of Pickwick International, Irwin Steinberg of Phonogram Inc.,

and Alan Bayley of the GRT Corp.

gl

Quadrasonic and the video cartridge got many viewpoints from, from
left: Bruce Weber of Audio Magnetics, Walter Dean of Columbia
Records, John Pudwell of RCA Records, and Jac Holzman of Elektra
Records., The approach was intellectual, though the viewpoints dif-

ferad.

World

substantial in length and is thought
to serve the country's best interest.

Could Aid Revision

The stunning unexpectedness of
the Soviet decision to join UCC
{with much credit going to the
Mixon tride negoliation) should
give more impetus to our own
stalled copyright revision. This is
particularly true since failure to
pass a bill before the end of 1974
in_ this country could leave our
recordings bare of copynght pro-
tection, both at home and abroad.
since the curremt temporary U.S.
antipiracy law will expire at the
end of 1974,

The Soviets are known to have
been cool toward the Geneva anti-
piracy convention for the interna-
tional protection of copyrighted
recordings. u treaty which still
awaits ratifying by the U.S. Senate
However, once in the copyright
swim with the rest of the world.
the UI.S.S.R. might change its mind
ns 1t did about joining UCC.

AD\!‘EHTIEIHm

BUSINESSPAPERS
MEANS BUSINESE
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Lieherman in
Rack Tribute

LOS ANGELES — Stating that
mass merchandisers still do 75 per-

cent of the entire record business

and that the bigpgest rackjobber
does more business than all of the
new developing super retailers
combined, David Lieberman of
Lieberman Enterprises called upon
ruckjobbers to “develop a degree
of music knowledgeability™ to meet
the changing times. Lieberman ear-
lier told a National Association of
Recording Merchandisers that it
was the mass merchandiser who
iriggered the dynamic growth of
the industry between 1954 and
1963 when sales overall rose from
5123 million to $700 million. Now.
in 1972, sales were close to $2
billion and this happened because
records were transformed from
specialty items to mass consumer
items made possible because the
racks use supermarket merchandis-
ing techniques.

He said that mass merchandisers
have become experts in creative
displays and have responded to
consumer tastes by expanding cata-
log. “We've become more progres-
sive and helped promote B-track,
quadransonic, and the video car-
tridge.” He said that mass mer-
chandisers have also helped fight
piracy.

A

Dr. Pierre Rinfret of Rinfret Boston As-
sociates,
president and Jules Malamud.

left, a financial advisor to the

N —
On piracy, speaker Stanley Gor-
tikov of the Recording Industry
Association of America at left,
and co-chairman Charles Rutten-

berg of Arent, Fox, Kintner, Plot-
kin & Kahn.

John Cohen of Disc Records,
Cleveland, calls for better pricing
for records.

Russ Solomn of Tower Records,
left, and Tony Martell of Famous
Music Corp., guide a retailers
and manufacturers rap session.
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All those instrumental versions,
but theres only one Andy:

Andy Williams
IS the first to sing
‘“LastTango in Paris”’

Its the biggest hit film of
the year.So1t’s only natural
that one of America’s greatest
singers should record the first
versionof Dore Previn’s lyrics
to the theme.

People will be ining up
for Andy’s theme from
“Last'lango 1n Paris”

On Columbia Recordse
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Talent

WB to Record Sondheim
Party; Acts Aid Fund

NEW YORK — Warner Bros.
Records will record “Sondheim. a
Party Musical,” the musical trib-
ute to composer Stephen Sondheim
scheduled for Sunday (11) at the
Shubert Theater. Artists perform-
ing will donate their royalties from
album sales to the National Hemo-
philia Foundation and the Ameri-
can Musical and Dramatic Acad-

emy.
Under the direction of Burt
Shevelove, Sondheim composi-

tions from his various Broadway
shows, as well as songs “cut out”
prior to the Broadway openings.
will be performed by a large roster
of artists,

Angela Lansbury, now in re-
hearsal with the first London
company of “Gypsy,” will fly here
from London to perform some of
the songs from her first Broad-
way musical, “Anyone Can Whis-
tle.™

Carol Lawrence, Larry Kert
and Chita Rivera will also appear,
offering selections from "“West
Side Story.” Other shows to be
explored by their former stars will
include “A Funny Thing Hap-
pened on the Way to the Forum,"”
“Do I Hear Waltz2," "Com-

any,’ “Follies,” “Folles," "“A

ittle Night Music” and the tele-
vision special, “Evening Primrose."”

Stars scheduled to appear will
include Larry Blyden, Susan
Browning, Len Cariou, Dorothy
Collins, Marilyn Cooper, Steve
Elmore., Harvey Evans, Hermione
Gingold, Pamela Hall, Awvind
Harum, Ronald Holgate, Beth
Howland, Glynis Johns, Justin
Johnson, Mark Lambert, Mary
McCarty, Donna McKechnie, John
McMartin, Victoria Mallory, Ethel
Merman, Pamela Mevers, Zero
Mostel, Gene Nelson, Alice Play-
ten, Teri Ralston, Ethel Shutta,
Phil Silvers, Alexis Smith, Elaine
Stritch and Nancy Walker.

Unsurpassed in Quality
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The show will be produced by
Kurt Peterson.

The forthcoming album package
will also include a specially bound-
in, six-page portfolioc including
special photos and text detailing
Sondheim's career, as well as de-
picting the benefit performance
itself. The portfolio will be writ-
ten by Craig Zaden and designed
by Meil Appelbaum, the show's
associate producers.

Presley Aids
Deaf Children

LAS VEGAS — The Southern
Nevada Society for the Aurally
Handicapped is richer by more
than $27,000 thanks 1o Elvis Pres-
ley and his manaper Col. Tom
Parker.

That's the amount of contribu-
tions received by the Society
through the sale of Elvis souvenir
items during the past four weeks
in the main lobby of the Las Vegas
Hilton where the superstar was ap-
pearing,

Elvis and the Colonel first heard
about the dire need for special
classroom hearing equipment for
the 72 deaf children in the Las
Vegas area earlier this vear.

To assist the Society with their
fund raising Elvis and the Colonel
donated over 21,000 Presley sou-
venir items with the undersianding
that all proceeds derived from the
sale po 100 percent toward the pur-
chase of the equipment. No monies
could bhe deducted for expenses,
salaries or other cosis.

Members and friends of the So-
ciety manned the large booth,
donated by the Hilton, 18 hours a
day for 29 straight days.

“The response to our campaign
was fantastic,” said Jerry Polis,
president of the society. “Through
the great popularity of Elvis, we
received donations from throughout
the Unjlnd States and many foreign
countries as well. Because of the
generosity of Elvis and the Colonel,
we have accomplished in just four
weeks what would ordinarily have
taken over five years. Needless to
say, every parent of every deaf
child in Southern Nevada is ex-
tremely grateful ™

The children, too, expressed
their gratitude to Elvis and the
Colonel with 72 personal letters
nf thanks.

BROADWAY
SHOW

10,072

Single Performance
Attendance

GROSS

$36,205

.-'?:JAEHSDNVILLE'S
Coligeum

Means Business!

FOR DATES CALL
Dick
McMeekin 904-354-2041

R WRITE
300 W. WATER ST. JACKSOMVILLE, FLA. 37202

Signings

Judy Collins has re-signed with
Elektra Records making this her
fourth signature on the dotted
line, The singer 15 starting her 13th
yvear with the label. . ., . Julius
Wechter and the Baha Marimba
Buand have been signed to an ex-
clusive long-term recording con-
tract by Bell Records. Previously
with A&M, the group has sold
more than three milhon albums
and singles. First release for Bell
will be the love theme from the
motion picture “Deep Throat.”

David Clayton-Thomas, recently
sipned by RCA (Billboard, Feb.
24), is recording his debut album
for the label this month in Los
Angeles. . . . Danny Bonaduce of
ABC-TV's “The Partridge Fam-
ily” has signed with the 3 Star
Organization for management. . . .
Bluesman Muddy Waters has en-
tered into a long-term personal
management agreement with The
Scott A. Cameron Organization.

. Love, Keith Carradine and
Joshua have each signed with Buf-
fulo Records, new Hollywood la-

bel with producer Paul Rothchild

as artistic director.

Dirty Martha, nine-member rock
band, has signed with Castle Rec-
ords, . . . Sylvia Moy has been

(Continued on page 18)

Presley Chops,
4 Fans Hop

By LAURA DENI

LAS VEGAS—Elvis Presley is
a karate expert and so is his bass
puitarist, Jerry Scheff.

The two proved it Sunday night
before 1,750 persons watching their
midnight show at the Hilton when
they immobilized and knocked to
the stage floor four men who had
climbed on stage.

As the fight started the quar-
tet went crashing to the floor,
sent there by Elvis and his guitar-
ist with just a few, but effective,
chops and punches.

The four were then set upon by
hotel security guards who are rou-
tinely stationed in the wings at
the edge of the stage during all
performances. Arrested on drunk
charges, the four were 1dentified
as Roberto Alexander McKenzie,
27, his brother Kenneth McKen-
zie Jr.,, Marcello Jose Flias and
Mano Manuel Martinez. All said
they were from Lima, Peru.

_Roberto MacKenzie, who gave
his occupation as photographer,
also listed a Hollywood, Calif.
address. The men said they had
climbed on the stage to shake
Elvis’ hand. Neither Elvis nor his
guitarist were injured and neither
said they would press charges.

Elvis' current Hilton engage-
ment has constantly been plagued
by difficulty. Last week Elvis spent
the night in Sunrise Hospital with
a_throat ailment. He left the hos-
pital to do the next evening's din-
ner show, when his local physician
was called and Presley returned to
the hospital unable to perform the
midnight show.

MclLaughlin &
WB Music Deal

NEW YORK — Warner Bros.
Music will co-publish and admin-
ister copyrights of guitarist John
McLaughlin. Under the publishing
arrangement concluded by Warner
Bros. president Ed Silvers and Mc-
Laughlin’s personal manager Nat
Weiss, Warner Bros. will be co-
publisher with Chinmoy Music.

McLaughlin, a member of the
Mahavishnu Orchestra, Columbia
Records recording pgroup, com-
poses most of the group’s material
as well as compositions for other
artists, including the song “Some-
one,” recently recorded by James
Tavlor.
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TV REVIEW

Maple Music Junket
A Solid Trip on TV

“MAPLE MUSIC™
A 90-minute TV special

MNowadayvs it s difficult o find
anyone connected with the global
music industry who isn't at least
faintly aware of Canada's Maple
Music Junket.

In briefest terms, the Junket
was a mammoth industry promo-
tion project funded by Canadian
record companies, performing
rights societies and the federal gov-
ernment. One hundred media repre-
sentatives from 15 European coun-
tries were brought to Canada In
June of last year in an attempt to
draw attention to the talents of
Canadian musicians and composers.

Through a special arrangement
between Canada’s public TV net-
work, the CBC and Maple Music
Inc., a 90-minute color docu-
mentary was produced and di-
rected by Athan Katsos. The film
serves both as a cinema verite his-
torical documentation of Maple
Music reaching maturity, and as
willing testimony to the actual raw
talent of these northern musicians.

“Maple Music” features the 21
acts which appeared in three spe-
cially arranged concerts [(MOR.
country/folk, and rock) in Mont-
real and Toronto. The talent lineup
includes (in alphabetical order)—
April Wine, Gary Buck. Bruce
Cockburn, Chilliwack, Crowbar,
Edward Bear, Fergus, Fludd.
Andre Gagnon, Christopher
Kearney, Moe Koffman. Light-
house, Mashmakhan, the Mercey
Brothers, Frank Mills, Murray Me-
Lauchlan, Anne Murray, Perth
Country Conspiracy, the Poppy
Family, the Stampeders and Tapes-
Iry.

Since the wvery nature of the
Junket was a cooperative, industry-
wide concept, all artists appear at
some point in the film. But be-
cause the creative control was left
in the CBC's hands, some acts
received more spotlight attention
than others. ]

Anne Murray, for example, 15
given more prominence than any
other act, with the possible excep-
tion of Lighthouse and Crowbar.
But all things considered, Miss
Murray warrants the concentra-
tion, and her film performance is
far superior to anything we've ever
seen from her on television. For
once, she is natural, just being her-
self.

The rapid movement of Junket
puests from one glittering affair
to another i1s captured effectively
in the film, and the use of spe-
cially penned poetry (credit Bill
Howell), logo graphics and actors’
voices provides seldom jarring links
from act to act

Interviews with prominent music
people such as CRTC chairman
Pierre Juneau, Maple Music Inc.
presideni Arnold Gosewich, PR
man Leslie Perrin, and various
European guests constitutes a fas-
cinating insight into just how seri-
opusly the Junket was viewed by
the record industry.

Juneau stated that it was im-
portant that the Junket was re-
parded as just the first step in the

worldwide promotion of Maple
Music. The effort and momentum
must be maintained, he feli.

Through the *“Maple Music"
film, the Canadian industry hopes
to do just that. It now plans to
distribute copies of the film to
various British and European TV
stations and networks as a promo-
tion gesture. It is also urging the
CBC to sell “Maple Music” in the
LIS, market. The aim is to expose
as many people as possible to
Canadian talent.

Almost certainly, “Maple Music"
will do much to dispel the notion
that the Guess Who and Gordon
Lightfoot are the extent of north-
ern-based pop talent. With its skill-
ful editing explanatory narrative
and close-up focus on Canadian
contemporary culture. “Maple Mu-
sic” will serve as an invaluable
promotion vehicle in the months
ahead.

It 15 an outstanding visual
presentation of the newest entry
into the international music-making
scene, a country which is now out-
ranked in global success only by
the U.S, and Britain.

RITCHIE YORKE

Haggard Busts

2 House Records

NEW YORK—Merle Haggard,
Capitol Records artist, broke house
records in Springfield, Mo., and
Tulsa, Okla., on two successive
EVenings.

Haggard appearances at the
Shrine Mosgue Auoditorium in
Springfield. Mo., on Feb. 23, and
at Tulsa's Coliseum on Feb. 24,
aet" new house records for each
all.

The following Monday evening,
Feb. 26, found Hapggard breaking
the Monday night house record at
Houston's Astrodome. The Astro-
dome performance was also
marked by an announcement of
Haggard's reception of the CMA
Male Vocalist of the Year Award,
along with an award to Haggard’s
band, The Strangers, for country
Band of the Year.

Phlo & Eddie in

Alice Cooper Tour

NEW YORK-—The Phlorescent
Leech & Eddie, also known as Phlo
& Eddie (Howard Kaylan and
Mark Volman), have joined “The
Alice Cooper Show,” scheduled to
play before audiences in 56 cities

during March, April, May and
June.
Phlo & Eddie will release a

single entitled “Afterglow.” in ad-
vance of their next Reprise album,
due for March release to coincide
with the touring activities.

“The Alice Cooper Show™ opens
in Rochester, N.Y., on Monday (5).

\n__ 7
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Ole Ern's
New Single

“Printers Alley Stars™ '
b/w “Baby”

(RayGiriff

Being introduced on
The Sonny & Cher Show
Wednesday,March 14th
CBS Television
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Talent

WHO—WHERE—WHEN

Studio Track

AMERICA (Warner Bros.): Honolulu, March

18.

ARCHIE BELL & THE DRELLE (Atlantic):
Amvetis Club, Augusta, Ga., March &;
The Fountain Bleaw, Columbia, 35.C.,
March 7; Paula’s Lounge, Wilmington,
MN.C., March B; Paul’s Lounge, Charlotte,
N.C., March 9; Ponderosa Club, MNeese,
Fla., March 10; J.B. Club, West Palm
Beach, Fla., March 12; Sugar Shack
Atlanta, Ga., March 23; Coach Maen and
Four, Bennettsville, 5.C., March 24.

BEE GEES (Afco): Cobo Hall, Detroit, Mich.,
March 20; Exhibition Center, Daylon,
Ohio, March 21; McCormick Place, Chi-
cago, March 23; Municipal Audiforium,
Mashville, Tenn., March 24.

THE BELLS: Centennial Concert Hall, Winni-
peg, March 18; Centennial Au:iilnrlum,
Brandon, March 21.

DAYE BRUBECK TRIO (Atlantic): Chicage,
March 24.

CHEECH & CHOMG (ALM): Shady Grove Mu-
sic Fair, Gaithersburg, Md., March 23-24,

MERRY CLAYTON (Ode): Scope, Morfolk, Va.,
March 18; Mid-South Coliseum, Memphis,
Tenn., March 22; Cincinnati Gardens, Cin
clnnati, March 24.

ALICE COOPER (Wamer Bros.): Charlofte
Coliseum, Charlotte, M.C., March 18; Coli-
seum, Jackson, Miss., March 20: Omni,
Atlanta, Ga., March 23; Carolina Coliseum,

Columbia, 5.C.. March 24,

, TOP QUALITY

8 X10
&4 PRINTS

LITHOGRAFHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10s
500--822.85 1000--535.00

COLOR PRINTS
1000--5200.00

SEND FOR SAMPLES AND PRICES

; P PICTURES

1Bs7 E. FLORIDA ST.
SPFRINGFIELD, MO, 65803

MAC DAVIS & HELEN REDDY (Columbia/
Capital): Music Hall, Cincinnati, March 18,

JIMMY DICKENS [United Artists): Owensvills,
Ohio, March 18,

ESTUS [Columbia): Detroit, Mich,, March %.

EVERLY BROTHERS (RCA): Fox Theatre,
Spokane, March 22; Portland Paramount,
Portland, March 24.

EVERYDAY PEOPLE [Chess): Frankie Quinn’s
Greenwich  Village Follies, March 2-3;
Lee Canaan's Periphery, Brocklyn, MN.Y.,
March 4.

FERRAMTE & TEICHER (United Artisis): Clowes
Memuoriai Hall, Indianapolis, Ind., March
18,

ARTHUR FIEDLER (Polydor): Dayton Philhar-
maonic, Dayton, March 18-22; MHational
Symphony, Washingtan, D.C., March 24.25.

5TH DIMENSION (Bell}: Scope Auditorium,
Morfolk, Va., March 18; Mid-South Coli-
seum, Memphis, Tenn.,, March 22: Cin-
cinnati Gardens, Cincinnati, M.urch 24,

FIME FLOYD ([Harvest): Palace Theatre,
Waterbury, Conn., March 18; Park Cen-
tral, Charlotte, N.C., March 21; Coliseum,
Hampton, Wa., March 22; Municipal Audi-
torium, Atlanta, Ga., March 24,

FRASER & DeBOLT (Columbia): Channing
Murray, Champaign, IIl., March 9-10;
Quiet Knight, Chicago, March 14-18;

Stonad Phoenix, Boston, March 22-24,

The Uncommon Solid State Dimmer

For Stage And Studio Lighting Control

Setting new standards of excellence for accuracy, dependability,

versatility and appearance, ASTRAL dimmers are available in power

capacities of 2, 4, 6and 12 kw

Al mount in g standard mineieen-inch

-]

electronic rack without adapftive hardware. The ASTRAL 2 requires

only 1% inches of rack space and weighs only 7 pounds. For complete
. Welj )

engineering data, write for Bulletin AST-172.

r HI‘HHEIH LIGHTING CONTROL

CORPORATION

41-43 24th STREET = LONG ISLAND CITY, N.Y, 11107 = {212) 537.1444
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RORY GALLAGHER (Palydor): Colomial Tavern,
Toronto, Canada, March 1%9-24,

JOHN MAMMOND (Columbia): Charleston, 5.C.,
.;-lﬁaﬂ'l 4; Egress, Vancouver, B.C., March

DR. HOOK & THE MEDICINE SHOW ((Co-
lumbia): Main Point, Bryn Mawr, Pa.,
March 1-4; Cellar Door, Washington, D.C,,
March 5-10,

EUGEN JOCHUM (DGG); Concert Hall, Ken-
nedy Center, Washington, [.L. March 18;
Svmiphnnr Hall, Bosfon, March 19,

B.B ING (ABC): Fountain Stres! Church,
Grand Rapids, Mich.,, March 22; Con-
stitution Hall, Washingten, D.C., March 24,

ROBERT KLEIN (Buddah); Cellar Door, Wash-
ington, D.C., March 19-24.

GLADYS KMIGHT & THE PIPS (Soul): Con-
cerl, Phoenix, Ariz.,, March 23; Concerl,
Tucson, Ariz., March 24,

RAFAEL KUBELIK (Polyder): Orchestra Hall
with Chicago Symphony, Chicago, March
23-24.

LOGGINS & MESSINA ([Columbia): Maossey
Hall, Toronto, Canada, March 18,

LORELEl ROUTE (MGCM/Verve): Music Hall,
Houston, Texas, March 4-10; Clowes Hall,
Indianapolis, Ind., March VY2-18; Fisher,
Detroit, Mich., March 19-April 21.

PAT LUNDY [RCA): Mr. Kelly's Chicago,
Feb. 2&-March 11,

MADURA [Columbia); City Dump, F1, Carson,
Cole., March 5-10.

JOHNNY MATHIS (Columbia): Olympic Golf
Classic, Orlando, Fla., March 4-&; Ce-
lebrity Theatre, Phoenix, Ariz., March 10;
Latin Casino, Cherry Hill, H.J. March
11-18; Dane County Coliseum, Madison,
Wisc.,, March 23; Arie Crown Theatre,
Chicago, March 24-25.

ELLEN McILLWAINE (Polydor):
Castaway, MW.Y., March &10.
SERGID MENDES & BRAIIL ‘77 (A&M):
Sealtle Arens, Seattle, Wash.; March 19;
Morris Civic Auditorium, South Bend,
Ind., March 21; Veterans Memarial Audi-
torivm, Columbus, Ohio, March 22;
Whiting Auvditorium, Flint, Mich., March
23; cottish  Rite  Awdiforium, Fort

Wayne, Ind., March 24,

BETTE MIDLER (Atlantic): Berkeley Commu.
nity Theatre, Sam Francisco, March 18;
Music Hall, Houston, Texas, March 22;
State Fair Music Hall, Dallas, Texas, March
23; Armadille, Austin, Texas, March 24,

MODERN JAIT QUARTET & PHIMEAS NEW-
BORM TRIO: Half Note, MN.Y.C., March

19-31.

MUDDY WATERS [Chess): Carnegie Hall, N.Y.,
March 4: Sir Morgan's Cowe, Worcester,
Mass.; March &17; Teddy's, Milwavkes,
Wisc., March 14,

SAM MNEELY (Capitol): Jubilee Auditorium,
Edmonfon, Canada, March 20; Jubiles
Auvditorivm, Calgary, Canada, March Z1;
Fox Theatre, Spokane, March 23; Para-
mount Theatrs, Portland, March 24,

MEW RIDERS OF THE PURPLE SAGE (Colum-
bia): Providence, R.l., March 1&; Felt
Forum, M.Y.C., March 18; Capitol Theatre,
Passaic, M.J., March 23: Palace Theatre,
Waterbury, Conn., March 24,

CARMEL QUINMN: Carnegie Hall, N.Y., March
10,

RARE EARTR (Rare Earth): Civic Auvditorium,
Amarilla, Texas, March 11; Selland Arena,
Fresno, Calif., March 23.

BUCKY RIZIARELL] {Monmouth/ Evergreen):
Hotel Delmonic Lounge Tuesday through
Saturday indefinately,

ROWAMN BROTHERS ([Columbia): Lion's Share,
San Anselmo, Calif,, March 2-3; Inn of
the Beginning, Cotati, Calif., March 4;
Palo Alto, Calif., March 5; Los Angeles,
Calif.. March 7-11.

SANTAMA ([Columbia): Sports Arena, Minne-
apolis, Minn,, March 19; Mid-5cuth Coli-
seum, Memphis, Tenn., March 21; Conven-
tion Hall North, Miami, March 323; 53ta-
dium, Tampa, March 24,

HAZEL SCOTT: Town Hall, MW.Y., March &.

EARL SCRUGES REYUE (Columbia}: Dayton,
Ohlo. March 24,

RITA STREICH (DGG): Avditorium Theatre,
Chicage, March 4; Salle Louis Frechette,
Quebsc  City, Quebec, March &7; LY.
Stephens Auvditorium, Ames, lowa, March
B: Hill Avditorium, Ann Arbor, Mich,,
March 17. :

STEELY DAM (RCA): Shady Grove Music
Fair, Baltimore, Md., March 23-24,

CLASSIC SULLIVANS (Warner Bros.): Baton
Rouge, March 18; Mew Orleans, La.,
March 19: Detroit, March 23-April 1.

LILY TOMLIN (Polydar): Shady Grove Music
Fair, Gaithersburg, Md., March 16-1B,

DOC WATSOM & SOM (Unifed Arfists); Sym-
phany Hall, Boston, March 18; Great
Southeast Music Hall, Atlanta, Ga., March
M-25.

BOBBY WOMACLK (United Arfists): GSports
Cenfer, Minneapolis, March 19; MF, 5o
Coliseum, Memphis, Tenn., March 21;
Convention Hall Morth, Miami, March 23;
Tampa Stadium, Tampa, Fla.,, March 24,

HEIL YOUNG [Reprize): Coliseum, Vancouwver,
B.C., March 18; Winterland, 5an Fran-
cisco, March 20-22: Long Beach Arena,
Long Beach, Calif., March 24,

ANl eniries for WHO-WHERE-
WHEN should be sent to Sam
Sutherland c/o Billboard, New
York.)

- Signings |

e Continued from page 16

sipned to a multiple contract by
20th Century Records and 20th
Century Music. Miss Moy joins
20th in the capacity of singer,
writer-arranger, and record pro-
ducer. . . . Jimmy Wisner has
signed singer Kelly Garrett to a
recording pact with his Wizdom
label. First release is “Is This the
Way a Marnage?" as written and
produced by Wisner.

Eenny's
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By SAM SUTHERLAND

Down in Greenwich Village, the
Electric Lady has been undergoing
some changes that have freed en-
gineer and general head honcho
Eddie Kramer for independent pro-
duction.

Kramer's new company, Remark-
able Productions, is operating out
of the Lady where Kramer will
continue to handle the bulk of his
Erudu-::tiun duties, That move now
brings Lady veteran Dave Palmer
into the role of director of en-
gineering.

Joyce Pantano, in outlining those
moves, has also revealed some tasty
sessions that bode well for the
coming months and hungry ears.

Tommy James was in, recording
his next Roulette single, “Boo Boo
Doncha Blue,” whatever that
means. James produced and Ralph
Moss engineered.

Then, Rascals veterans Gene
Cornish and Dino Danelli pro-
duced a new Bulldog single there
for MCA, returning to the site
of that band's first album to work
once again with Dave Palmer,

Steve Tyrell brought Bell Rec-
ords artist Mark James in, working
on a single, while fielding produc-
tion on sessions with B.J. Thomas,
returning to the studio for work
on his first outing for Paramount
Records.

Harry Mann and Gerry Goffin
both celebrated their birthdays
while working there, although sta-
tistics there remain classified:
Polydor's Mandrill recorded their
new album, “"Composite Truth,”
produced by Al Brown and en-
gineered by Dave Palmer; and
Foghat (Bearsville), Cat Mother
{Polydor) and NRBQ {Buddah) also
made appearances.

Personal flash from the Lady:
One of Kramer's most recent pro-
ductions, that being the second
A&M outing by Peter Frampton.
Frampton’s band, Frampton's
Camel, still features Rick Wills on
hass and Mick Gallagher on key-
hoards., but Jobn Siomos now in-
habits the drummer's slot. Eddie
Kramer engineered, of course.

* * *

Uptown at New York's Record
Plant East, both studio sessions
and remote work have been Keep-
ing those folk running.

During the last six weeks, Ree-
ord Plant’s remote recording van
caught Randy Weston and Hubert
Laws at Carnegmie Hall for Atlantic;
the Boston Pops at Boston's Sym-
phony Hall; the World's Greatesi
Jarr Band at Carnegie Hall; the
pre-inauguration ball at JFK Cen-
ter in Washington. D.C. (ointly
recorded with Wally Heider for
VYal Valentin and Jack Hunt of
MGM); Edgar Winter’s (Epic) re-
cent Pittsburgh concert; the
Mahavishnu lgr:heslru with John
MecLaughlin (Columbia); Columbia
Records’ Bruce Springsteen, during

his week at Max's Kansas City in
Mew York; Sievie Wonder's
Carnegie Hall concert, produced
for Tamla; Stephen Stills and
Manassas (Atlantic); and, for ABC-
TV and Don Kirshner, an “In
Concert” television taping session
with Stephen Stills and Manassas,
Randy Newman (Warner Bros.),
Al Green (Hi), Eric Weissherg and
Steve Mandel (“Dueling Banjos,”
as per Warners' recent “'Deliver-
ance” soundtrack); Dr. Hook and
The Medicine Show (Columbia);
Kama Sutra's Brewer and Shipley;
the Mahavishnu Orchestra, and
Taj Mahal (Columbia).

Meanwhile, back at the studio,
recent sessions have included Sea-
train's sessions for Warner Bros;
Randy Burns’ next Polydor project;
MGM’'s Richie Havens; and, for
Mainstream Records, Pete Yellin,
Charles McPherson, Jack Williams
and Buddy Terry.

* * *

Bye, Bye Blues: Asylum's David
Blue has, in recent years, revealed
something of a penchant for
slightly disconcerting songs. Blue
himself is now frankly viewing that
ﬂuriml as something of a downer,

ut, if a recent phone conversation
with the artist, now in Los An-
geles, is any indication, there
should be some much more posi-
tive music forthcoming.

Blue avoided conventional stu-
dios to record with producer
Graham Nash in his new home
studio. Which does not, by any
means, suggest toy mikes and five-
inch reels. Nash has managed to
assemble a 24-track, quadraphonic
studio in his Bay Area home, and,
working with engineer Don Gueci
(Nash handled some engineering
dutiecs as well), production on
Blue's next LP resulted in songs
that the artist feels will surprise
many hLsteners.

Blue and MNash helped spice
things up with the addition of a
few other strong plavers: Dave
Mason provided electric guitar,
John Barbata drummed and David
Lindley, former Kaleidoscope
strineman and more recently ac-
companist for Jackson Browne
during his tour, played mandolin
and slide guitar.

Blue no longer wants to bring
anybody down, and those sessions
surely sound like proof of height-
ened energy levels.

* &* &

The Final Blow: Devotees of the
Eagles may exult in the knowledge
that the Asylum band has been
at work on the second LP, now
nearing completion at Olympic
Studios in London.

Glyn Johns again produces, and
the work is descrnibed as conceptual.
Maturally, the American West,
with puns blazing, will be the
focts.

INVITATION TO APHEX

APHEX is the next revolution in recorded sound. Starting
March 1st, a THIRTY-ONE-DAY OPEN HOUSE will be held
for the Profession. Bring your own familiar material on rec-
ords or tapes; Aphex will make it come alive.

Daily between &6 pm and 9 pm (or by appointment) at the

Penthouse East Studio
165 W. 46th Street at Times Square, N.Y.C.
Call (212) 575-8393
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After all is said and done,it’s what's in the grooves that counts.
Listen: you'll be a “Bloontz-heliever” too!
rF ___§

Loty “Long Way Down . . . to the top’— SINGLE #1074
“Bloontz” album #3020

From The Company That Thinks BIGGER Because We're BIGGER Than You Think.

STEREO DIMENSION RECORDS

A Westinghouse Company
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Talent

Talent In Action

THE BELLS
Edgewater Hotel, Monireal

Few music observers in Canada, with
the possible exception of AM program-
mers, have ever taken much notice of
The Bells,

The reason is that although their 1971
million-seller “Stay Awhile" earmed them
a US. million seller, it also pave them
an image of being marshmallow snpgfr.
which has been difficult to shake off.
People just weren't prepared to take the
Bells music seriously after *'Stay
m}fh:}t,"

udging - by the group's opening in
Montreal this week, a new phase uF the
Bells has been ushered in. Gone is CUHIT
Edwards, group leader and musical di-
rector, Gone  is  the mushy material,
Singer Jackle Ralph is still there, but no
longer a8 the blond sex symbol—now
she's a [ully-blown wvocalist and wvibes
player,

Polydor Records proclaimed the open-
ing o5 “the mew future™ of the Bells and
they were right, All hyperbole aside, vou
can forgetl vesterday's Bells, They have,
as one Monireal critic puf it, emerped
as a “‘credible country-rock group.”™ The
group has shaken off its MOR roots,
and could almost be termed progressive
in the new context,

First, there’s the repertnire—serious
stuff like Steve Stills® “Johnnv's Gar-
den,” Loggins and Messina's “"Peace of
Mind," Carole King's "“Child of Mine™
and some first-rate originals such as
”Htir My Love,” “Anytime Babe" and
“*Only a Love Song." Of special merit
was “"He Was Me, He Was You." due
for release as the new Bells' new single
in a couple of weeks,

The there's the band., which iz Haht
vears away from “Stay Awhile,” The
Imeup includes guitarist Charlie Clark,
Dermis Will on kevboards, Wayne Car-
dinal fa Tformer Ronnie Hawkins® side-
man} on bass and drummer Skip Lavton.
All four sing well-rehearsed harmonv
with Jackie Halph. There's even a rock
revival medley which drew hearty ap-
plause, RICHIE YORKE

TRAFFIC
FREE
JOHN MARTYN

Santa Monica Civic, Los Angeles

Traffic emeérged on the international
rock scene nearly six yvears ago toufed
as ong of the finest groups of the times.
and their recent appearance here did
nothing to diminish that reputation,

The band has expanded to seven over

the years, but the central three members.,
Steve Winwood., Chris Wood and Jim
Capaldi are still together and siill con-
trol the direction of the group, The
flexibility to move from hard rock to
jazz 1o almost folky sounds is still a
trademuark, largely through Winwood's
vocals, piano and puitar and Wood's
work on electric sax and flute. Win-
wood's voice retains the strong blues
timge it held nine years ago when he was
a 1&vyear-old member the Spencer
Davis Group and Wood seems (o im-
rove with every tour as a link belween
Jurr and rock.

Running through songs from the earli-
est stages of their career such  as
“Forty Thousand Headmen™ to new ma-
terial including “Evening Blue™ 1o a
well-deserved encore of “Low  Spark
of High Heeled Bows," the band again
showed 1hat professionalism Is just as
important as an “act™ and provided a
completely delightful evening for a re-
sponsive audience,

Free offered their standard fare of
hard rock and blues, including iheir
maojor hir, “All Right Now,” while -John
Marivn opened the all Island anist show
with o S-song set Teaturing acoustic ond
electric guitar. B KIRSCH

BOBBY SHORT
Alice Tully Hall, New ¥ork

Rumor has it that an unhealthy  lust
for nostalgia has inspired the curremnt
surge of interest in the npearly lost art
of civilired cabaret singing. Perhaps.
But, if such is the case, then why should
listeners., unborn when these songs were
written, grim happily at the sight of
Bobby Short?

The question is rhetorical, for Short's
stature as a mn:i_ stylist has been earned
nobly enough, His recent Atlantic re-
cordings have hropdened his nodience
precisely becanse they moke mo attempi
1y embelbish  Short™s spare, instinctive
arrangements as played in the context of
his 1rio.

Short= concert  performance, while
necessarily losing some of the intimacy
of his home turf at the Cafe Carlisle,
wis S1ill virtoally flawless. His selections
were impeccable, drawing together many
of his best interpretations of songs by
Moel Coward, Cole Porter, Stephen Sond-
heim and Randy Newman.

As for his wvoice, that instrument—
hardly 1he stronger or  clearest—still
dozzled in its dramatic instincts, Short's
energies hove alwayvs been spent most
wisely in his phrasing. which consistently
extracts maximum effect from the verbal
stvles of his favorite composers,

S5AM SUTHERLAND

DON ELLIS TRIO
Ash Grove, Los Angeles

On the road with his big band since
September, Don Ellis has decided 1o
stay home for a while and gel in some
more writing and experimental playing.
His tric at the Ash Grove, with bass
and eleciric piano, has entered the free-
form ground of jazz experimentalists like
Weather Report. Ellis now plays drums
when he is not soloing on trumpel. Each
set started off with a totally improvised
non-prepared number and ended with a
june featuring Ellis’ electronic distortion
eguipment for the trumpet. In the mid-
die, the trio plaved two early Ellis orig-
inals plus and offbeat woicing of an
up-tempo Lester Young swing standard,
The feeling throughout the performance
had a relaxed workshop atmosphere. Ellis
has left Columbia Becords and 18 Aow
recording with the bhig band for BSAF.
The trio approach for this giant of con-
lemporary jaee deserves o kept alive
between his other activities.

MAT FREEDLAND

STEVE LAWRENCE &
EYDIE GORME
Caesars Palace, Las Vegas

The MGM singing husband-wife duo
are ai their wvtmost best in this their
eighth turm on the Caesars Palace siage.

Elegant staging surrounded the award-
winning Nat Brandwynne Orchesira as
conductor Mick Perito guides them in
his effectively ﬂrranqed CVErTUre.

“1 Got 1o Be Me" brings out Law-
fence whose volce seems to keep gzeiiing
better. He i tender on his release of
“Happy" and **Alone Again, Naturally.”

During “More'™ the orchesira is spot-
lighted, emphasizing Perito’s superb ar-
roanpements and how they turm the show
inte o totally great musical packnge.

“This I= the Life’ hrings out Eydie
Gorme for her solo torm on 1 Am
Woman,”™ then a contrast in feelings with
“My Funny Valentine” and *If He
Walked Imto My Life." The lovely lady
has shed a few pounds and jooked stun-
ning in a white, flowing gown.

"Sing™ is Steve's cue fo join his wile
for their fomous bantering of insulis,
which always seem fresh: Ewdie's fre-
guent kissing of Perito and the orchestra
imterrupting the tender “Have [ Told
You Lately™ with the MacDonalds Ham-
burger Chain theme, sung by Perito and
his group with full gusto and hand
EEsLUres,

The show 15 & iribuie i0 curreni chart
making hits featuring tenm top favorites
in their Medley 73 segment. The tal

Lake Tahoe Is Cited
As Recording Mecca

LAKE TAHOE, Nev.—"Tahoe
is o be taken seriously,” said Tony
Alchley, executive of the Sahara
Tahoe Hotel. His statement re-
garded the hotel's siress on a strong
line-up of recording artists and em-
phasis on singers recording live at
the hotel.

Isaac Hayes recorded an album
live at the Sahara Tahoe due for
March release. Megotiations are
currently under way for live al-
bums to be recorded in the 1.800-
sat showroom by Johnny Cash
and Elvis Presley.

“We have complete recording
facilities,” Aitchley stressed. “The
only other room comparable 1o our
showroom is the Las Vegas Hilton.
We have an open sound booth that
equals the Hilton’s sound equip-
ment.” Gary Stillwell is the hotel's
sound man.

ented due, who were perfect either to-
gether or solo, received two standing
ovations from the 5SRO opening night
crowd. It's a show well worth sceing

for any ape and transends all musical
insies, LAURA DENI

JUANITA FLEMMING
Ronnie’s, New York

Jupnita Flemming, fealured artist al
Ronnie's Manhatian's East Side newest
supper club, is a blues/jazz entertainer
that combines the torchiness of the laie
Dinah Washington with the drive and
dvnamism of such latler-day enteriaincrs
as Della Reese and Esither Phillips,

Miss Flemming, who also writes and
arronges most of her own material, com-
mands a wide vocal range and a versa-
tility of sivie which, if harnessed and
channeled i the right direction by the
right producer, could metamorphose her
imo @ truly important r:]'ml_'l personality,

Miss Flemmung's  selections for her
opening night appearance included '"The
Morning After,” “The More | See You,
“Where Am [ Going, (And What Do |
Care),” a medley from the late Billie
Holiday's songbook, and several of her
pwn compositions, Piano accompaniment
was supplied by Bross Townsend.

RADCLIFFE JOE

“The Sahara Tahoe has been an
innovator of entertainment,” Atch-
ley said. “We have the only hotel
where Presley, Tom Jones and En-
gelbert Humperdinck play.”

Atchley pointed out that while
many of MNevada's hotels have
closed their lounges “the Sahara
Tahoe's lounge is one of the few
in I}I?‘E state that is really doing
well,

“We have a really strong lineup
with never less than five groups.
The lounge pays for itself and we
spend a lot of money for enter-
tainment. We pay what it takes to
get the top people, either for the
mainroom or for the lounge™
Atchley explained adding that the
“hotel also caters to the stars. In
many instances money isn't impor-
tant to the enterlainer, but a ques-
tion of fringe benefits and the
courtesy shown by the hotel.”

“Tahoe does have an off season
which is getting better all of the
time. One day soon it will be a full
season,” said Atchlev optimistic-
ally. “During the off season the
showroom is open on weckends.

“Elvis Presley staris our summer
season May 4 when the showroom
is open seven nights a week, We've
moved the season up because Elvis
will certainly do well. We also have
the Osmond Brothers over Easter
week, It's very difficult 1o get them
lo appear in a nightclub. My God.
thev can make a hundred thousand
dollars a night on the fair circuit.”

Atchley, Tom Craven, hotel man-
ager and entertainment director Pat
France are all in their thirties.
“This hotel is run by a group of
voung men. We aren’t afraid to
take chances and experiment. We
might make a mistake now and
then, but we only make the mis-
take once.” emphasized Atchley.

Clown Town
| Believe In Love

Sing Me A Tune

Does It Hurt To Love
He Will Call Again

Call Me Young

Division of BASF Wyandotte Corporation
Crosby Dr., Bedford MA 01730 tel.(617) 271-4000

Over The Phone | Got The Message
| Wonder Who My Daddy |s

The Show’s On Me Tonight

| Can’'t Talk To A Wall

BASF presents the new
first lady of song...

ETHEL ENNIS

On Her New Album! With Words
And Music By Gladys Shelley.
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TONY ASHTON ANDY BOWN PETER FRAMPTON RORY GALLAGHER KENNY JONES
{Ashton, Gardner & Dyke) (Founder of Humble Pie) {(Faces)

WHAT HAPPENS
WHEN SOME OF TODAY'S
GREAT POP STARS
PUT A SESSION TOGETHER

ALBERT LEE KLAUS VOORMAN IN LONDON GARY WRIGHT AND SOME SURPRISE STARS
(Heads, Hands and Feet) (Plastic Ono Band) WITH A ROCK!N ROLL LEGENDO (Spooky Tooth)
| |

THE RECORDING EVENT OF THE YEAR.

Introducmg Jerry Lee Lewis’
dynamite, all star; historical,

rock'n roll. two- record album
“The Session’

FEATURING: Drinking Wine Spo-Dee O’ Dee / Jukebox / No
Headstone On My Grave / Memphis / Whole Lot Of Shakin’

Goin’ On / What'd | Say / Johnny B. Goode / 60-Minute Man /
Tutti Frutti / Pledging My Love / And Other Great Songs

Mercury SRM-2-803 Musicasselte MCT4-2-803 8-Track MCT8-2-803

‘ . } MIMHAY products of phonogram, inc., 35 &. wacker drive, chicago, Ill.

formarly mercury record produclions, ing.
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Radio-TV programming

INTERVIEW:

Forte of Drake—Gaining,
Keeping Programming Control

EDITOR'S NOTE: Only a hand-
ful of people have made such an
impact on programming as has Ron
Jacobs when he programmed KHI-
AM in Los Angeles in reamwork
with Bill Drake, then a program-
ming consultant to the RKO Gen-
eral chain and now vice president
with the operation. Today, Jacobs
programs KGB-AM-FM in San Di-
ego. This interview, the latesi in-
stallment in a series, was conducted
by radio-TV editor Claude Hall in
San Diego.

HALL: You told me once that
Bill Drake had the idea for “The
History of Rock and Roll" docu-
mentary but that yvou did most of
the work.

JACOBS: We were sitting in
Nickodel's where a lot of ideas
would surface after a few winky-
boos, which is Drake's synonym
for a good, stuff belt. . .and Drake
said something like: “"We should
do a history of rock and roll.” And
that was about the extent of what
he said. And 1 went off and
chewed on it and pot with Pete
Johnson who was then the music
critic of the Los Angeles Times—

I think the last time there was an
mtelligent music critic on a daily
newspaper. . .at least in Los Ange-
les. Pete was terrific. He immedi-
ately grasped the concept on what
the show could mean. It was ex-
citing, at the time. 1 mean, no one
had ever heard Fats Domino talk-
ing and then, bam, right into, you
know, “Blueberry Hill." It was the
first time anyone had used that
technique, The program was slob-
by and shoddy and 1 have regretls
that it has become as big, In retro-
spect as it has. It went over. . .and
got a larger response, intellectually,
than anything we'd done at KHIJ-
AM. Drake brought the idea up, 1
filed it away. . .talked to Pete
about it and we started giving it
a structure. We were producing
that thing for 12 hours a day for
what scemed like an eternity. Ac-
tually, we worked on it from Oc-
tober 1968 to February 1969 and
in the last stretch there, it was re-
cording every day for as much as
12 hours a day, six and seven days
a week for two months with Pete
writing the scripts and coming up
with them five minutes before we
were actually ready to do them.
Mouzis, the engineer; Robert W.

at the end of each excerpt.

to challenge the fine,

FCC WARNS STATIONS
ON ‘LONG" COMMERCIAL

By MILDRED HALL

WASHINGTON—The Federal Communications Commission
has warned broadcasters that when a program content is in effect
one long commercial for the sponsor or producer of the material,
the station must log the whole show as commercial time. An ex-
ample given was the record producer who sponsors a 15-minute
segment of brief excerpts from the producer’'s recordings. Listeners
are invited to identify the music, and composer and title are given

In this and similar cases, where a whole program touts the
product of the sponsor (whether it be recordings, real estate, etc.)
the formal commercial announcements logged by the station are
not enough. The station must log the whole program as commercial
time, In the past, the FCC points out, this type of violation brought
only warnings or small fines, but future sanctions will be tougher.

The current case in point is a recent notice of a $4,000 fine
incurred by Taft Broadcasting for a program on WDAF-TV of
Kansas City, Mo., called “Let's Get Growing." The show was put
out by an organization of garden product and lawn mower dealers,
and paid for partly by their own association membership, partly by
manufacturers and distributors of the recommended products. The
commission considered the program entirely commercial, but the
station had failed to log any commercial time at all for the scg-

ment, in violation of FCC rules. WDAF-TV has 30 days in which

J RICHARD

S

New /s

tape every week.

hour

Morgan, the emcee; Pete Johnson
and the girl who later became his
wife, Ellen—those are the key peo-
ple that worked on that program.
Drake came by once with Gene
Chenault and listen to an hour
demo that we'd made once we had
the first 12 hours done. Drake
had a party at his house and had
a lot of his friends over to listen
to il once it was on the air. Uh
. . .that's about what he had to do
with it creatively. | think he liked
it, too.

HALL: What would you say is
Bill Drake's forte? His attributes?

JACOBS: There are a lot of peo-
ple who have theories that 1 don't
necessarily agree with. . .there's
one guy who Keeps tlelling me
that he thinks Drake is the great-
est multiple choice guy going. . .
that Drake can sit back and lis-
ten to three different guys with
ideas and invariably go with the
puy who has the best idea. 1 feel
that Drake has a tremendous ca-
pacity for perceiving people with
talent and hiring men with ability.
He hired me. He hired Morgan.
He hired Don Steele. Uh. . .Drake’s
contributions to radio have been:
One, that he eliminated a lot of
the adolescent crap that by 1965
had not only crept into but almost
over-ridden the Top 40 genre.
But there were two major things
that he did. . .one, to establish that
programming or a programmer
could have autonomy and would
not be influenced by what the sales
department could expediently make
availlable to advertisers. . .that the
programming department could
operate without the influence of
the sales department or the med-
dling of the management in pro-
gramming in a way that would be
ultimately detrimental to the sta-
tion. The second most important
thing that Drake did was, given
that autonomy, set up a situation
where the commercial load per
hour, very important on a Top 40
station, would be limited, regard-
less of the ratings success of the

(Continued on page 24)

Didn’t Fill

CHICAGO—When Sonny Tay-
lor joined WGRI-AM nearly a
year ago as program director, he
was “appalled” by the state of
black radio in Chicago. Taylor,
who came from WWRL-AM in
New York, found Chicago behind

'might be mistaken, at first, for any other popular-

music radio program . . . emphasis is on the individual
and his relationship to God. But mostly, it's the

music. What J. Richard Lee (has) done is change the
setting and the seript while retaining the message."

Music from Billboard's Hot 100.

i

BROADCASTING
b ’ b

PUBLIC
SERVICE
PROGRAM

JRL talks love, peace, joy, Jesus Christ.

Sample tape: J. Richard Les, 5670 Wilshire Boulevard
Los Angeles, Ca. 90034, orcall (213) 939-3147.

www americanradiohistorv com

VISITING SOUL STATION KGFJ-AM in Los Angeles are the Spinners
and two Atlantic promotion men. From left: Atlantic promotion man
Tommy Phillips; Henry Fambrough; Lucky Pierre, music director of
the radio station; Billy Henderson, Bobby Smith, Pervis Jackson; and

Atlantic promotion man John Fisher,

TO PROMOTE THE ADDITION OF air personality Chris Collier to the
KBUY-AM lineup in Fort Worth, the country music station launched
a teddy bear contest centered around Barbara Fairchild's Columbia
single "l Wish | Was a Teddy Bear.” Setting up the promotion was
Stan Byrd, local Columbia Records promotion manager. From left
Jonathan E. Fricke, operations manager of the station; Byrd, and
Collier. Down front is contest winner, Dwayne Collins with teddy bear

holding a Fairchild LP.

Taylor's Standards

By ANNE DUSTON

the times and not responsive to
what was happening in other parts
of the country. “Stations here were
using constant rhyme, off-the-wall
expressions, and talking through
music. The deejay was considered
more important than the music.
Under Taylor's guidance, WGRT-
AM in the last 10 months has
been climbing in the ratings, and
changing the picture of black pro-
gramming in Chicago, he claimed.

According to Taylor, WGRT-
AM became the first black station
in the city to adopt white methods
of programming. For example, it
became the hLirst black station to
be formated. Deejays now are held
strictly to the “secret format" de-
veloped by Taylor.

Adopting the philosophy, “You
never get hurt playing a hit,” the
station plays 22 to 35 hit soul rec-
ords or album cuts a week, repeat-
ing every 12 to 2 hours. Song
lists are made up by consulung
trade charts, Gavin and Hamilton
reports, what other markets are
playing, requests, and retail sales.
Promotion records are analvzed by
how they are selling, but two rec-
ords with the same sound will not
be played within the same week.
Taylor is the sole arbiter of the
music played.

‘WNo Breaks’

Mo particular effort is made to
break records, since the format is
for hit records only.

Mot only is soul music becom-
ing more accepted in white mar-

kets, but white pop music is be-
ginning to sell in black retail mar-
kets, according to Taylor. One
effect of this trend is that Taylor
will play white pop artists who are
selling in the black stores. “This
also helps us to hold the cross-
over audience from the stations on
either side of us on the dial, WLS-
AM and WCFL-AM. Conversely,
those two stations are playing more
and more black music.”

Taylor noted that the role of
black stations in presenting soul
music is still primary. “The black
station plays it first, and can pre-
sent soul music in a more personal
way, with stronger identification.”

Another musical black identifi-
cation source that has been neg-
lected here, Taylor felt 15 in the
oldies market. *We feel that oldies
strengthen the black image, and
we have a golden oldies program
every weekend.” Taylor said.

‘Community Plus’

The sale of WGRT-AM recently
to the Johnson Publishing Co.,
publishers of Ebony and other
magazines, will make a difference
in black concept of broadcasting,
Taylor said. The most immediate
result will be felt in public service
programming, he said. “Commu-
nity involvement is what makes a
station relevant to its audience,
and we are going to improve in
this area.,” WGRT-AM now has
five minute spots scattered
throughout its regular program-

(Continued on page 24)
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Only American has table for4 diningon Play bridge.
both our DC-10" and 747 LuxuryLiners. And if you don't play, enjoy after-

It's not every day that you fly. dinner ligueurs and champagne.

So why not make the most of it. Next time you're going somewhere,

On an American Airlines LuxuryLiner, let your Travel Agent intfroduce you to
you can reserve a table for 4 in First the good life. On an American Airlines
Class. LuxuryLiner.

Wine and dine with friends. Hold a For First Class passengers, there
business meeting. isn't a more comfortable way to fly.

American Airlines LuxuryLiners.

*Most have it, soon all will have It “The Good Life'” @ 1963, Paris Music Co., Inc. Used by permission.
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Keeping Programming Control

o Continued from page 22

station. So when KHJ-AM began
to get the ratings, rather than as
in the past when a station would
pet good ratings and then put on
so many spots that they'd wiped
out the ratings in a matter of
months because they'd be carrying
18 minutes of commercials easily
just from the used car lots, well,
the second most important thing
that Drake did was set it up so that
the commercial load would not 1n-
crease, but that the proper thing
would be done, which is the rate
card, would increase. First year-
and-a-half at KHI-AM, it seemed
that every time you turned around
there was a new rale card coming
out, But we never wentl over our
spot load limits, which was 13 min-
utes and 40 seconds per hour.

HALL: What about Gene Che-
nault? Not much 15 ever heard
about him.

JACOBS: Gene Chenault and
Bill Drake are an effective team
because they're not redundant.
Chenault takes care of the things
that Drake has no interest in or
wasn't particularly gualified to do
at the time. Chenault is a very as-
tute and established business man.
He ain't where he is by virtue of
being lucky. He's a very shrewd
individual. The whole thing 15
very ironic, because Chenault and
Drake encountered cach other in
Fresno, Calif,, in 1963 after we'd
gone in there earlier in the year
and kicked ass. Chenault had
KYNO-AM and the station that
we went in with got to be No, |
in the good old days of those
Hoopers. an 90 days. . .and
Drake, to me, was just the fourth
Erugrum director that Chenault

ad brought in to stem this run-
away that we had going there.
When we went into Fresno, we
took over as fast as we had in
San Bernardino, Calif. In 1963,
we put two stations on the air. . .
one in March and one in May. . .
and both got to be No. 1 in three
months. KMEN-AM in S5an Ber-
nardino used to be KITO-AM.
That was the March station. Bill
Watson was the program director.

HALL: What were you doing?
I mean, did you come in and take
over as program director or did
yvou work for Watson?

JACOBS: No, no. 1 had been
program director of the Honolulu
station. After we were successful
there, the owners decided to ex-
pand to the mainland. Before 1
got busted, 1 was their fair-haired
boy. . .vice president in charge
of programming. . .I had a small
stock interest in the group. . .and
they assigned me to go to the main-
land and assemble staff and put on
the air these stations they bought
S0, when the license was approved,
we went to San Bernardino and
did the whole thing. We did bill-
boards and newspaper ads in 1962
—all the stuff that KROQ-AM in
Los Angeles screwed up in last
vear. Then we did the same thing
with KMAK-AM in Fresno, but
we called the station K-make and
we were K-making the hits and
the jocks were called K-makers.
Unopposed to that time was Che-

WHEN IN
CHICAGO

YOU CAN BUY

BILLBOARD
AT THE

CARLO
FERALLA

N W State & Rondolph
Chicago, Ill. 60601
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nault's KYNO-AM. They had up
to 60 percent of the audience. So,
they were really ripe. They'd nev-
er been challenged before that 1
know of. And they were not partic-
ularly good at that time, though
they may have been sufficient for
Fresno in 1962

HALL: Were you program di-
rector of KMAK-AM?

JACOBS: No, | was vice presi-
dent in charge of programming,
My program directors were Tom
Rounds in Honolulu, Bill Watson
in San Bernardino, and Jim Pnce
in Fresno. And 1 was involved
in the exotic, worldly gig of com-
muting every week between Fresno
and San Bernardino. It's possible
to drive thousands of miles 1In
California and never even see Los
Angeles. 1 had to drive the most
boring, desolate route that exists.
And 1 really got serious about
Fresno, when we went on the air
there, because 1 did the morning
show. Morgan started off doing
noon-3 p.m.; he'd come from Mon-
terey. Price was the program di-
rector. And we went after KYNO-
AM. And we had them in a cou-
ple of months. S0 Chenault
started bringing in people and 1
think the fourth program director
he brought in was Drake. That's
when the fun began.

HALL: Now, there was a pro-
motion up there that has sort of
become legend. A treasure hunt.

JACOBS: Well, there was more
than one treasure hunt. The stoties
have gotten all confused, you know,
s0 1 don't know which particular
one you're talking about.

HALL: The one where they
didn’t find the treasure.

JACOBS: There was never one

WNEW-FM MUSIC DIRECTOR Dennis Elsas chats with King Harvest
members about their pending move to the U.S. The British group is
released in the L.5. on Perception Records. From left: Doc Robinson
of King Harvest; Elsas; Ronnie Altbach of King Harvest; and Jeannie
Brittan, promotion director of the New York-based record company.
The group current single and album is “Dancing in the Moonlight."

that 1T was involved with where
they didn’t find the treasure, [ read
this interview where someone sad
that was the case and that's crap.
There was one where they didn't
find the treasure when we thought
they were poing to find it. . .we
had to almost give them the an-
swer and we had to get the thing
found before the next morning be-
cause the highway patrol was
about to take us all away. . .there
were about 8,000 people in this
field about the size of a supermar-
ket in the middle of the night when
the temperature was 20 degrees
and people were out searching for
the magic key or whatever the
hell it was. .using  bulldozers,
which is a little bit hazardous,
right? The goddamned thing was
out there, where Frank Terry and
I had put it a couple of months be-
fore in the middle of the night, a
foot below ground, and nobody
could find tﬁn goddamned thing.
After a while, you run out of clues

. how can you make rhymes
anymore, you know? “Here it 15
and here it's not. Now goddammut,
this is the spot!™ We kept coming
up with clues and we had all of
these people in the field and they
began to think we were putting
them on. KYNO-AM was going
crazy because they thought we'd
screwed up, you know? Finally,
someone found the thing. There
was just that period there for a
while where it didn't look like it
was going to be found that, 1 think,
probably started the rumor that
we had a contest where the trea-
sure was never found.

EDITOR'S NOTE: Next week,
Ron Jacobs gets inte nitty gricty
ietalls on the KGB-AM-FM "for-
mal’” armd refuses 1o call it a for-
mat.
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HI;IEI MITCHELL, PROGRAM director of WTIX-AM in Mew Orleans, and
Michael Green, until just recently the music director of the Top 40
station, receive plaques for helping break Joe Simon's *‘Misty Blue”
in the market. The disk is on Sound Stage 7 Records, distributed by
the Epic/Columbia custom labels division. From left: Bill Heard, re-
gional promotion manager of the division; Green, now program direc-
tor of a New Orieans FM station; Mitchell; and Sam Harrell, local
promotion manager of the labels division.
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Vox Jox

By CLAUDE HALL
Radio-TV Editor

I've had the pleasure—and some-
times the pain—of participating
in more than a couple of parties
over the vears, There was a time
that record companies used to toss
a party at the slightest whim and
once in New York public rela-
tions execulives had to confer
daily with each other in order to
keep parties from conflicting, Some-
times, there’d be two parties per
evening. And, of course, certain
parties stick in vour mund . . . hke
the time Jefferson Airplane tossed
a party in San Francisco for
about 2,000, maybe more, people.
And there was the ume William B.
Willinms had a birthday party at
the Rainbow Grll in New York
that was something else! And half
of Broadway came to that one and
the gifts to the WNEW-AM air
personality included even a fold-
up motorscooter. But James Gab-
bert, owner of KIOI-FM in San
Francisco, tossed a party to end
all parties the other night to cele-
brate the opening of his new stu-
dios. People flying in from Los
Angeles were transported by cham-
pagned helicopter from the air-
port to the Fisherman's Wharf
area, then to the station by cable
car. The studios resemble a Play-
boy club, sans, unfortunately, the
bunnies. Anyhowever, there were
several hundred people at the par-
ty, ranging from Harold Kassens of
the Federal Communications Com-
mission and Howard Kester, gen-
eral manager of KYA-AM in San
Francisco, to Jack Masla, the na-
ional advertising representative,
and Jack Seigel, general manager
of the ABC-FM station in San
Francisco, was there and tons of
other guys I knew, More than just
1I:m party, though, was the impres-
siveness of the studios. Gabbert
and station manager Mike Lincoln
and program director Don Kelly
had set up a quadrasonic unit in
!hr.‘ basement lobby and kept it go-
mf constantly. The studios them-
selves are being set up even now
for discrete quadrasonic broad-
casting even though the FCC hasn’t
approved any such broadcasting
svstem yet. Some station. You're
welcome to drop by and see it any
time you're in the San Francisco
area; Gabbert wants to show it
off to everybody. In fact, visitors
from off the street will soon be
able to walk in and hear quadra-
sonic discrete demonstrations right
in the lobby.

* * *

Call letters looking for people:
WSLR-AM, Akron; WTIX-AM,
New Orleans, KFRE-AM, Fresno;
WPRO-AM, Providence; and Buzz
Bennewd is in motion with WIAS-
AM, Pittsburgh. . . . Jonathan
!Z}'reenr.. WTMJ-AM in Milwaukee,
15 now doing the 3-6:30 p.m. show
on the MOR station and says he's
turned down many offers for other
jobs “because they wanted a six-
day week.” Wanls me to encourage
my listeners (listeners, Jonathan?)
to fight for a five-day work week.
Heck, Jonathan, I'm still fighting
for a six-day work week. . . . Ken
Mynatt, program director of WTTI-
AM, Dalion, Ga., says he's having
fun shooting down that “old myth
that sales and programming can't
complement each other. We're
even awakened our competition to
the point that Dalton is getting
some decent radio for the first time
in history. We could use better
record service, especially from the
bigger companies; RCA comes o
mind readily., Our music policy is
conservative; however, it we feel
a record has merit musically or
socially we will step out on a limb
with 1t. For the most part, we
stick pretty close to the upper
ranks of the Hot 100 Chart. Qur
lineup goes: Ben Cagle 6-10 a.m.,
myself until 2 pom.; Jim Pirkle,
brother of Johnny Pirkle, 2-6 p.m.,
and weekends Lamar MeClure.”
Ken, with a “conservative™ music
policy in a market that size, I'm
not sure the record labels will feel
yvou warrant record service. It's
stations like WLOF-AM in Orlan-

do, Fla,, and WBBQ-AM in Augus-
ta, Ga., that really warrant super
service and get it—because while
those stations are choosey, they
also get excited about records and
try to break them, [ think there
are some guidelines of conduct
which any station could and may-

(Continued on page 39)

WMOH-WHOH Drop

Country for Pop

CINCINNATI — Joe London,
new program director at WMOH-
AM and WHOH-FM at nearby
Hamilton, Ohio, has shelved a
country music policy for the two
stations in favor of a pop music
format geared to young adults,

Wheeling the Top 40 to middle
of the road stuff are deejays Bob
Berry, Gary Paul, Steve Butler,
Dave Scott, Dave Loftus and Lon-
don. Bob Hoffman and Doug Mor-
pan continue on news and Ray
Motley stays with sports.

Taylor’s Standards

o Continued from page 22

ming. One example is the “Com-
mission on Human Relations™
question and answer program for
which the station received an
award, .

Another problem area in black
broadeasting under attack by Tay-
lor is “talking down to the audi-
ence, especially by sponsors.” Tay-
lor has adopted the stance that
commercials must be intelligent
and inspire confidence, "This pro-
duces some friction with the sales
people, but I will accept no rip-off
or deceptive type of advertising.
We have an image to protect.”

This attitude toward profession-
alism carries over into what Tay-
lor expects from his deejays. “Chi-
cago 15 a very competitive radio
town, and you have to be pro-
fessional in order to survive. In
the last ten years, the level of pro-
fessionalism has increased in both
black and white broadcasting. The
race is wide open.”

Line-up of personalities on the
daytime station include: Monday-
Friday, 6-10 am. Don St. John;
10-2 p.m. Richard Steele; 2-sign-
off, Mr. Vee. Saturday and Sun-
day personalities are Ron Rodgers,
and Daddy O'Dalley.

TOM MURPHY, PROGRAM direc-
tor of KOL-AM in Seattle, and
station manager Jack Reynolds
helped United Artists Records
launch a major campaign via bill-
hoards to promote the Johnny

Rivers albums “L.A. Reggae.”
The signs were located on main
traffic areas around high schools
and colleges and shared 50/50
by KOL-AM and the record com-
pany, but tied in with tee shirt
and album giveaways on the sta-
tion. From left: Steve Breen,
Seattle branch manager for
U.D C., distribution arm of UA;
Murphy; Reynolds.
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www.americanradiohistory.com

Campus News

Stan Kenton Slates
Clinics on Campus

NEW YORK—Stan Kenton and
his Orchestra have scheduled three,
week-long clinics for music stu-
dents and educators on college
campuses this summer.

Now in its eighth year, Kenton's
“Jazz Orchestra in Residence™ pro-
gram will be held on the campuses
of Drury College mn Springhield,
Mo.; Towson State College in
Baltimore, and California State
Collepe at Sacramento.

The Drury College clinic will be
held during the week of June 24-
29, while programs at Towson and
California State at Sacramento will
be held during the weeks of July
29-August 3 and Aug. 19-24, re-
spectively.

Curriculum for the seminars in-
cludes individual and group instruc-
tion in instruments (saxophones,
flutes, trumpets, trombones, flugel-
horn, bass trombone, tuba, piano,
guitar, string and Electric bass and
percussion); concepts of jazz music
styles (rhythm, phrasing, interpre-
tation, articulation, improvisation
and lead playing); rehearsal tech-
niques (time, balance, blend and
intonation); and jazz theory, be-
gmnmg and advanced (harmony,
composition, arranging and orches-
tration).

Faculty will vary slightly with
each campus, but the 19-member
Kenton Orchestra will instruct at
each clinic. In addition, music ed-
ucators and professional musicians
scheduled to participate in one or
more of the clinics will include Dr.
Herb Patnoe, director of bands,
De Anza College, Cupertino, Calif.;
Hank Levy, director of the Tow-
son State College Jazz Ensemble
and an authority on radical jazz
time signatures; Leon Breeden, di-
rector of Lab Bands at North
Texas State University; Dan
Haerle of the University of Miami;
Ken Hanna, composer and arrang-
er for the Kenton Orchestra; Rob-
ert Curnow, director of instrumen-
tal music at Case Western Re-
serve Umversity; Dr. Tom Fer-
guson, director of bands and jazz
studies at Memphis State Univer-
sity; Phil Rizzo, authority on jazz
theory; Bill Fritz, director of the
Los Angeles Junior Neophonic
Orchestra; and Jay Saundera, in-
structor at North Texas State and
a Kenton alumnus. Special guest
artists will also be announced.

Friendly to
Key Fete

NEW YORK—Fred W. Friendly,
former president of CBS News,
will be the key speaker at the pres-
entation uf the Ninth Annual Arm-
strong Awards for the excellence
and originality in FM radio pro-
gramming.

Now a professor at Columbia
University's Journalism School,
Friendly wall make his address at
the March 24 Armstrong Awards
luncheon during the annual con-
vention of the National Association
c]'j[. EM Broadcasters in Washington,

The awards program is named
after the late Edwin H. Armstrong,
inventor of FM broadcasting.
Sponsored by the Armstrong Me-
morial Research Foundation and
administered by Columbia’s Engi-
neering School, where Armstrong
was a teacher and researcher, the
awards offer more than $4,000 in
prize money for the best FM pro-
grams to the more than 2,800 eli-
gible FM stations.

Before becoming CBS News
president, Friendly was closely as-
sociated with the late Edward R.
Murrow, with whom he co-edited
and co-produced such programs as
“See It Now,” “Small World." and
“Hear It Now." Along with teach-
ing duties at Columbia University,
Friendly is also associated with the
Ford Foundation as an advisor to
its president.
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The Kenton Orchesira has held
approximately 120 shorter clinics
on American campuses during the
past year, Each climc closes with
a full concert by the band.
_Enrollment is limited. Applica-
tions and information are now
availlable through Dr. Don Verne
Joseph. Drury College; Hank
Levy, Towson State College; and
Herb Harrison, California State
at Sacramento.

Students are charged a fee of
$115 covering tuition, room and
board for the duration of the
clinic. Music educators pay $65.
_Kenton's involvement with mu-
sic education dates back to the es-
tablishment of the first climes for
student musicians some 20 vyears
ago. Al the same lime, he made
the Kenton Orchestra’s repertoire
available to secondary schools and
universities. The “Jazz Orchestra
in Residence” program evolved
from those earlier projects.

The seminars provide students
and educators with an opportunity
to study and play with profession-
al jazz musicians in workshop ses-
sions, to listen and discuss con-
cepts in music and to have their
own work heard and criticized
constructively by professionals.

Film Buyers
Urged fo Apply
"Theatrics’

CINCINNATI — Student film
buyers at the NEC National Con-
vention were encouraged to apply
“theatrical” techniques to their
non-theatrical screening situations
to help make campus blm pro-
grams successful,

During the five film seminars
held during the Convention, stu-
dent film buyers, film distributors
and archivists alternately addressed
a seminar room frequently filled
to overflowing.

After outlining the various needs
of a campus film audience, as well
as the possible goals of an Ongoing
film program, the seminars ex-
amined the problems facing stu-
dents in building a steady audience
through careful title selection and
effective promotion.

During the discussion of film
promotion on Monday (19) after-
noon, delegates admitted that too
many film programs were tailored
to the tastes of film committees
rather than student audiences. That
charge, initially made by Seth Wil-
lenson of New Line Cinema, was
further supported by the experi-
ences of several campuses where
student polls had differed sharply
from committees' choices. Musicals
and other big-budget studio pro-
ductions had often been overlooked
by commuter campuses and by
urban campuses with nighttime
adult students,

Throughout the seminar, the
need to both poll student audiences
and to actively shape audience
tastes through creative promotion
was emphasized in terms of “the-
atrical” methods: effective, crea-
tive coordination of various media
was suggested as a prerequisite of
a successful film program.

The value of “flick sheets,” or
periodic bulletins on upcoming fea-
tures, was also discussed.

Students noted that film budgets
continue to be limited by incorpo-
ration into general student activi-
ties funds, thus impeding larger
schedules. Pricing structures for
film series to assist in building up
film schedules, were also discussed.
as were necessary quality control
measures to insure print quality
and to maximize efficiency in op-
erating student film facilities.

Campus
Dates

ALENIS WEISSEMBERG (RCA): Hunter College,
Mew York, N.Y., March 4,

JOHN HAMMODND (Columbia):
sota, Minneapolis,  March 9-10.

Eﬂl.l‘.i {Eulumh:ﬂi Murc!r Community Col-
Trenton March 26,
:uzfch :riuur. {AEM): Brandeis U.,

Boston M-&n:h 4.
RARE EARTH (Rare Earth): Schoel Audito-
rium, Harrisburg, Va. March 4.
STEPHEN STILLS & MANASSAS (Atlantic):
[lingis State U,, Bloomingten-Marmal,

March 26,

STEYE GOODMAMN (Buddah): HMassau Com-
m;ni'rf College, Garden City, M.¥Y., March
1

BUZIY LINHART (Buddeh): East Brunswick
High Schoal, Brunswick, M.J. March 10.
ROBERT KLEIN [Buddah): U. of Pittsburgh,

Pa., March 17.
IHE 'IELMDFH'I-E (Buddah): Washington &
Lurnamn, Wa., March 10,

s:nnr.: ”l.mtn.t (MCA): Illincis State U.,
Bloamingtan-Marmal, rebh 11,

McKEMDREE SPRIMG {M[‘_A.il Gettysburg Col-
lege, Gettysburg, Pa., March 10,

SANTANA tEnIum rﬂ] south  Carolina U,
Columbia

CURTIS MA"'IFIH.tl tBuddahj. Carmichael Audi-
torium, U. of Marth Carolina, Chapel Hill,
March 4; Northwest L.nulsla.na State U,
H.ah:hl'rur;hﬂ, La,, March 7; U. of Enu'rh-
ern Louisiana, Lafayette, March 9.

LED EKEOTTKE Earulnl} Hnln M. High
Schoal, Skekie

FIFTH DIMENSION (Beil): 'l'l'estern Carolina
U., Cullawhee, M.C., March 5; Auburn
U., Auburn Afa, March 75 L. of Tennes-
su, I:nu:urliit, March 8; U. of Notre Dame,
South Bend, Ind., March 23. .

PINK FLOYD él-lar".rur:l: U. of Cincinnati,
Ohie, March 8&; Kent State U., Kent, Ohio,
March 10, )

MEIL YOUMNG (Reprise]: U. of Washington,
Seattle, March 14,

MERRY CLAYTOM [Dde): Tennessee State U.,
Hashville, March 4; Western Carolina U.,
Eultawhu, M.C., March 5; Auburn U..
Auburn, Ala., March 70 U, of Tennessee,
Enoxville, March B; Blm:kman Cuhs.eum
F, - of Snurhwmlrn Louvisiana Lafaum
March 9; Baptist College, Eharizilun 8L
March 13~ U, of Illinois, Ehammiﬁn*
Urbana, March 20; Motre Dame U., South
Bend, Ind.,, March 23,

TRACY HE-’I.!-ﬂH.r’HDTHEII EARTH (Columbia):
U, of Scramfon, Pa., March 9-10.

EARL SCRUGGS REVUE (Columbia):
Southern U,, Lakeland, March &.

ulnr GRITTY DIRT BAND (United Artists):

U. of Scramton, Pa., Marr.h 10,

AMERICA (Warmer Hrns.].—
March &,

ALICE COOPER (Warner Bros.l: Machaster
U., Hamilton hl‘l' March 4.

FLEETWODOD C (Reprise}: Gettysburg Col
lege, Gettysburg, g March 100

FRA ’EIE & JIH-IH ‘I' fhprlse] Essex (om-
munity Callege, Baltimore, Md., March 4.

MARTIN MULL {Capricorn): U. of Hew Bruns-
wick, Frederickfon, MN.B., J'-I'lan:h &; L. of
Maine, Bangor, March ?.— Bowdain Eurluqu.
Brunswick, Me., March B; Dalheusie WU,
Halifax, N.5., March 10.

DEL REEVES ([United Artists): Romeoville
High Schoel, Remea, 1L, March 10

WAR (United Artists): U. of Texas, Dallas,
March 15; Loyola U., Mew Orleans, March

i7.

ROY BUCHANAN [Polydor): Hampden-Sidney
Collegs, Hampden-Sidney, Wa., March 9.

JESSE COLIN YOUMG (Raccoon): U, of Califor-
mia, San Josa, March 3.

ALICE COOPER (Warner Bros.): MacMaster U,
Hamilton, M.¥,, March &6; Wm. & Mary
College, Williamsburg, WVa.. March 11;
Clemsan U., Clemson, 5.C., March 17.

DOC WATSON & SON (United Arfists): Lehigh
., Bethlehem, Pa,, March 9; U, of Scran-
tan, Fa., March 10; State U. of MNew
York, Stonybrook, March 14; Waesleyan U,
Middletown, Conn., March 15,

LOGGINS & MESSINA (Columbia): U. of
Rhode lsland, Kingston, March 7; State
(I, of New York, Binghampton, March &;
Cornell U, Ithaca, H.Y., March 11,

EUGEN JOCHUM & BAMBERG SYMPHONY
{DGG): U. of Kentucky, Lexington, March
12; Melaskey High School, Lancaster,
Pa., March 17.

PAUL KUENTI CHAMBER ORCHESTRA (DGG):
Fitchburg State College, Fitchburg,

March 12, :

B.B. KING (ABC): U. of lowa, Des Moines,
March 1B; Morehead State U., Morehead,
Ky, March 21; Eastern Michigan U,
Yosilanti, March 23,

MARK/ALMOND (Columbia): U. of Hawaii,
March 17, .

MANDRILL (Polydor): California State Col-
lege, California, Pa., March 5; U, of
Marviand, College Park, March 23.

WHEN IN

CHICAGO
YOU CAN BUY

BILLBOARD
AT THE

CARLO
FERALLA

N W State & Randolph
Chicage, 1ll. 40601

U. of Minne-

Florida

, of Texas, Dallas,
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What's Happening

By SAM SUTHERLAND

Service Station: At State University of New York in Oswego, station
WOCR has been underzoing changes that music dII‘LL'I.U[ Pat Bradley
claims are only the beginning. In addition to Bradley, recently named to
his post, the station stalT reflects recent reorganization and expansion in
the new staff appointments, Ex L[’JHHI.L’JI'! 15 also a key word at the engineer-
ing level: WOCR 1s now broadcasting over cable television channel & in
Dw-:.gu as well as to all dining halls on campus for 24 hours a day,

Also in the works: the debut of a 3.000-watt stereo FM station, which.,
as Bradley suggests, should help WOCR realize its hopes for reaching a
broader, larger audience.

Still, they could use some improvements in service, which should be
directed 1o Bmdlcu at the station, ¢/o Oswego State Broadcasung Service,
Hewitt Union, Oswego. N. Y. 13126

* - *
Crosstown Traffic

Despite a series of announcements in the body of Billboard. many cor-
respondents may as vet be unaware of the Mew York office’s move 10 new
quarters at 1 Astor Plaza, 1515 Broadway, New York, N. Y. 10036.

All playlists, questions, {::rmlul advertisements and any other perti-
nent printed matter should be directed to that address. since even the few
blocks separating the new digs from the old will slow down the transfer of
information.

Also note the new phone number. that being (212} 764-7345. That's
now a direct line, but our new Centrex phone has its eccentricities, one of
which involves transferring callers to other Billboard lines when the line
called is busy. So, if you call and find yourself talking to the mail room or
Amusement Business, don’t be alarmed.

n w *

PICKS AND PLAYS: SOUTH—Tennessce—WUTM-FM, U, of Ten-
nessee at Martin, Larry Wood n.pmrlmﬂ “You Are the Muaiu."{LPh.'l‘ru-
peze, Threshold: “Cook With Honey.” Judy Collins, Elektra; “Best of
Mountain,” (LP), Mountain. Columbia. ... WTGR, Memphis State U..
Memphis, Ron Olson & Tim Farr repﬂrunf__- “Split Ends.” (LP), The
Move, United Artists: “Old Hat.” (LP}. Uncle Dog, MCA: “A Euphonius
Wail,” (LP), A Euphonius Wail, happ . WETS. East Tennessee State
Ll., Johnson City, Jim Cline reporting: * R.‘lmbﬂw Man.” Looking Glass,
F ic; “Back Up Against the Wall.” (LP), Atlanta Rhythm Section, Decca:
omorrow ['ll Be Out of Town,” Ten Years After, Columbia. ...
WRVU-FM, Vanderbilt U.. Nashville, Steve Bond reporting: “Asbury
Park. N, 1.." (LP}, Bruce Springsteen, Columbia: “True Stories & Other
Dreams.” (LP). Judy Collins, Elektra: “Artificial Paradise,” (LP), Guess
Who, RCA, ... Alabama—WAPB, Livingston U, Livingston, Chuck
McCabe reporting: “Woman From Tokyo,” Deep Purple, Warner Bros.;
“Funky Serenity.” (LP), Ramsey Lewis, Columbia: “Strange Fruit.” (LP),
Billie Holiday, Atlantic.. . . WVSU-FM. Samford U., Birmingham: “Nei-
ther One of Us.” Gladys ]{nighl & The Pips, Motown: “Sing.” Carpenters,
A&M; “Keep On Singing.” Austin Roberts, Chelsea. ... Louisiana—
WLPI, Louisiana Polytechnic Institute, Ruston, Steve Mizel reporting:
“Split Ends,” (LP), The Move, United Artists: “Stealers Wheel.,” (LP).
Stealers Wheel, A&M: “d/b/a Crow,” (LP), David Wagner, Aramet. . ..
WLDC, Loyola U., New Orleans, Tad Jones reporting: “San Antone,”
Doug Sahm, Atlantic: “Full Moon,” (LP), Full Moon, Douglas: “Some-
body Else’s Troubles,” (LP), Steve Goodman, Buddah. . .. North Caro-
lina—WPAK, WKWC-FM, North Carolina State U., Raleigh. Lee Collins
reporting: “Less Than the Song.” (LP), Hoyt Axton, A&M: “d/b/a
Crow,” (LP), David Wagner, Amaret; “Mindful,” (LP}), Maxayn, Capr-
icorn. ... WDAY, Davidson College. Davidson, Richard Cooper report-
ing: “Moving Waves,” (LP), Focus, Sire: “Styx,” (LP), Styx, RCA: “Tret
Fure,” (LP), Tret Fure, MCA, ., . . Virginia— WMRA-FM, Madison Col-
lege, Harrisonburg. Anthony Segraves reporting: “Greatest Hits,” (LP),
Jackie Wilson, Brunswick: “Like A Seed.” (LP), Kenny Rankin, Little
David; “Just Vandy,” (LP), Vandy, Eleventh Hour. . . . Georgia-WREK-
FM, f_nccrrg,m Tech.. Atlanta, Mike Caldwell np:‘.rrlmg "Juju Street
Songs.” (LP), Gary Bartz NTU Troop, [-'rl.sng-.. “Lnum.um Country
Blues.” (LP). Herman E. Johnson. Arhoolie: “Catch A Fire,” (LP), The

Wailers, Island.

* * *

CANADA-New Brunswick—CHRS, U, of New Brunswick. Fred-
ericton, 5. W. Twist reporting: “Garden Party.,” (LP), Rick Nelson,
Decca; “Who Came First,” (LP), Peter Townshend, Track: “Danny’s
Song,” Anne Murray, Capitol. . . . Ontario—Radio Western, L. of Western
Ontario. London, Ron Moore reporting: “Birds of Fire.” (LP), Maha-

vishnu Orchestra, Columbia; “Rural Space.” (LP). Brewer & Shipley,
Kama Sutra: “Tret Fure.” (LP). Tret Fure, MCA,
* Kk *k

EAST—Pennsylvania—WSRN, Swarthmore College, Swarthmore,
Roy Perry reporting: “Great Lost Kinks Album.” (LP), Kinks, Warner
Bros., “Split Ends,” (LP), The Move, United Artists: “Under the Ragtime
Moon,” (LP), lan Whitcomb, United Artists. ... WRCT, Carnegie-Mel-
lon U, Pittsburgh. Brad Simon reporting: * Bu;mlmm "(LP), Byzantium,
Warner Bros.. “Batteaux.” (LP). Batteaux, Columbia; “Stealers Wheel,"
(LP). Stealers Wheel, A&M. ... WYBU. WYBU-FM. Bucknell U., Le-
wishurg, Steve Taffet rﬂpﬂﬂing: “One Man Parade.” James Til}'lul‘..
Warner Bros.; “H,” Potliguor, Janus; “Blues For Baby and Me,” (LP cut,
Don't Shoot Me. . . ). Elton John, MCA_ .. WLVR, Lehigh U.. Bethle-
hem, Bruce Toole reporting: "Eeslﬂl'.iimm}' Witherspoon,” (LP), Jimmy
Witherspoon, ABC/Bluesway: “If | Needed You,” Doc & Merle Watson,
Poppy: “Less Than the Song.” (LP). Hoyt Axton, A&M. ... WDCV,
Dickinson College, Carlisle. Barry Kresch reporting: * ‘Below the Salt.”
(LP), Steeleye Span, Chrysalis; “Henry the Human Fly,” (LP), Richard
Thompson, Reprise; “Solid Air.”" (LP), John Martyn, Island. . .. WKDU,
WKDU-FM, Drexel U.. Philadelphia, Jay Meyers reporting: "I Just
Gotta Find Someone To Love Me,” Ghetto Children, Columbia: “Like |
Do,” Pat McManus, 20th Century: “Sing.” Carpenters, A&M.


www.americanradiohistory.com

Country Music

Pioneer Coast Promoter Dies;
Widow May Continue His Agency

LOS ANGELES—Marty Lan-
dau, who pioneered country music
from the Canadian border to San
Diego through lengthy tours start-
ing in 1943, died at his home here
Friday (23). He was 74.

Right up to the day of his
death, he headed Artists Manage-
ment Bureau, a booking and man-
agement office here. It's under-
stood that his widow, Adeline, who

was associated closely with him
for many years in his office, will
continue the business.

Landau was a salesman for Win-
chester Rifle Co., working out of
Long Beach, when he promoted
his first one-nighter in 1943 in
that city, bringing in Bob Wills.
Landau continued to promote one-
night dances along the Coast, open-
ing the area’s first major ballroom

Blackwoods in Delayed
Move to Skylite Label

NASHVILLE—In a move con-
sidered unusual because of its de-
layed nature, the Blackwood Broth-
ers have ended a 20-year associa-

FAN FAIR GETS
EARLY START

MNASHVILLE — More than
600 persons already have paid
for advance registration to Fan
Fair, the June convention here
designed for the consumer.

Jerry Strobel, public relations
director for the “Grand Ole
Opry,” said this response has
come in despite earlier an-
nouncements that preregistra-
tion would not begin until
March 15.

The Second Annual Fan Fair
is anticipating several thousand
registrations.

tion with RCA and have signed a
five-year exclusive recording con-
tract with Skyhte Records.

Joel Gentry, who heads the Sky-
lite operation, said the contract ac-
tually was signed five years ago,
but at the time the label allowed
the Blackwoods to remain with
RCA because of a distribution ar-
rangement. However, the next re-
lease by the famous Memphis fam-
ily will be cut April 4.

The Blackwood Brothers have,
on many occasions, been winners
of both Grammy Awards and Dove
Awards of the Gospel Music As-
sociation.

Skylite also has made an ar-
rangement with Eddie Miller, well-
known composer, for him to re-
write lyrics to his all-time standard,
“Release Me,” to give it a re-
ligious flavor. In exchange for
this, the label has promised Miller
multiple recordings of the song.
This deal is being consummated at
this time.

and restaurant, Riverside Rancho,
locally in 1946, Soaring talent
prices produced a profit squeeze
which forced him to close the
nightclub in 1959,

Landau was well known to every
country and western star and side-
man in the business for he often
accompanied touring altractions
which he had booked. At the time
of his death, his agency was man-
aging and touring acts such as
Marty Robbins, Tex Williams,
Eddie Dean and others. He is also
survived by his daughter, Mrs.
Marilyn London, wife of Jerry
London, TV director, and two
grandchildren, Lisa and Todd.

More Jingle
Jangles: Butler

NASHVILLE—The growing
number of musical jingles and
commercials here has led to the
formation of another such firm,
this one by independent producer
Larry Butler.

It will be an arm of his Larry
Butler Productions Inc., currently
responsible for producing such art-
ists as Johnny Cash, Jean Shep-
ard, Mother Maybelle Carter, Tom
Rapp and Dick Feller.

_He also has served as musical
director for the American Oil com-
mercials done by Cash, and has
done considerable work for other
national agencies with their ac-
counts.

Butler said his new firm would
produce jingles as well as televi-
sion and ra-fin commercials.

Flame Lights Torch for
Country Acts in North

MINNEAPOLIS — The Flame
Supper Club here, which deserted
country music name acts a vyear
ago, has resumed its original policy
of booking them.

Beginning in 1956, the club
brought in the top names n the
business on a weekly basis. Early
last year they gave up this policy
to use a local band, and to turn
the stage over once a week to
everything from female imperson-
ators to “Las Vegas" type shows.

Now the club 15 reverting to
what it had success at for 16 years,
that of bringing in the names, The
first of the acts booked in this new
policy 15 George Hamilton 1V,
who brought in large crowds. Oth-
ers on the schedule are Red So-
vine, Rex Allen and Jimmy Dick-

ens. There also are now two full-
time country house bands: Texas
Bill Strength and his group in the
front lounge, and the Chill Hilman
Country Show in the main room.

Part of the renewed interest in
the acts here can be attributed di-
rectly to radio. KTCR, the full-
time country daytime AM outlet
has done an effective job, and it is
being supplemented by an all-
night country show on KTCR-FM,
with Gregg Elsworth. Additional,
KSTP, a 50,000 watter, AM, has
begun an all-country show from
midnight to 6 am., directed spe-
cifically at truck drivers and other
night people, hosted by Al Carlson.
This concentration of country in
a strong midwest market has
sparked the action.

Nashville Scene

X. Cosse is a man who likes to
look ahead. He already has booked
the Masters Festival, including
Danny Davis and the Nashville
Brass, into more than 70 dates in
1974, They already have their
hands full this year. . . . On the
subject of Cosse, his wife, Martha
Carson, has stepped out of her
self-imposed retirement to begin
making appearances again, and
that's good mnews to her many
fans over the last couple of dec-
ades. . . . David Houston 15 fin-
ishing another Epic album, finding
time for “Opry” appearances. . .
The new Jeris Ross single was writ-

ten by the wife of Don Powell,
PD at KFDI in Wichita.
Commander Cody & His Losi
Planet Airmen, now known as a
country gro TE are travelling coun-
try style. ey've bought a big
bus in Nashville, complete with 12
fold-out beds, and working a heavy
schedule. . . . Dot's Donna Fargo
has received a gold record in Aus-
tralia for her “Happiest Girl in the
Whole USA" . . . J-M-T is de-
laying release of a new Don Wil-
liums single because his most re-
cent continues to hold strong.
“Shelter of Your Eyes" i1s doing
incredibly well despite the fact that
(Continued on page 30)

‘SHE FIGHTS THAT
LOVIN®’ FEELING .

by Eqgon Young

FIGHTING ITS WAY TO NUMBER

FARON YOUNG

THIS TIME THE HURTIN'S ON ME

Written by : Jack Adams
Published by : Ramblin’ Rose Publications Inc. ( ASCAP )

Also on the way to the top of the charts,
Faron’s latest powerpacked album,

‘THIS TIME THE HURTIN'S ON MFE’

SR61376—(also available on B-Track Stereo
MCB-61376 and Musicassette MCR4-61376

26

EXCLUSIVELY
ON MERCURY

DISTRIBUTED BY PHONOGRAM,

Bookings:

BILLY DEATON TALENT

1314 Pine 5t.

MNashville, Tenn. 37203
INC. (615) 244.4259

a

MARCH 10,

1973, BILLBOARD


www.americanradiohistory.com

Traditionally

‘Don Gibson’s ‘Records
are a work of art... g

‘His latest will be one
of the great hits of the year _

“qF YOU’RE GOIN’ GIRL”

45-K-1661

Don, Gibson, & Sue Thompson,
“GO “WITH NIE”

45-K-1665 N |

A DON GIBSON

MASTERPIFLE
uuuuuuuuu
I % ......... 1 y
‘ S EXCLUSIVELY ON
% : Mashwille, Tenn. 37203
ehons * (615) 244.4336 HICKORY RECORDS
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‘I Let
Another
Good One
Get Away’

DORSEY
BURNETTE
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Billboard SPECIAL SURVEY for Week Ending 3/10/73

ngles

“ STAR Performer—Singles reglstering greatest proportionate vpward progress this wesk,

TITLE—Artist, Label & Number

(Bist. Label) (Publisher, Licenses) Chart

TIL | GET IT RIGHT............ 11
Tammy Wynette. Epsc 5 10940 {Columbin)
{Tree, BMI}

TEDDY BEAR SONG 11
Barbara Fainchild, Columbiz 445743
([uchets, BMI)

ANY OLD WIND THAT BLOWS........ccnee el
Inhney Cash, Columbia & £570
(Houme of Cash, BMIY

GOOD THINGS 11
Dewid Houston, Epic 5 10039 {ﬂulmhlll
[Alges, BMI}

YOU LAY SO EASY ON MY MIND............... 12
Bobby G. Rice, Metromedia Country 502
{Amencus, ASCAP)

KEEP ME IN MIND.... 9
Lyns Anderson, Colwmbea 445768
tgship, BMI)

NEON ROSE 14
Mel Tills, & the Stabesiders. MGM 4454
{Tomale, ASCAR/Brougham Hafl, BMI)

LOVE IS THE LOOK YOU'RE

LOOKING FOR........... 12
Cosnia S, A 140850 (Mesly's Beac,
(BMI

THE LORD KNOWS I'M DRINKING................13
Cal Smith, Decca 33040 (MCA)
(Sallion. BM)

wm HI"“ UF “m'-ﬂ- ------ rHllnIlHillHIHlE
Freddy Hari, Capitol 3524 (Biwe Book. BMI)

IR e M imasg i 14
Leeetta Lynn, Decca 33039 (MCA)

{Sure-Fire, BMI}

DANNY'S SONG...... 12
Anne Manray, Capiinl 3281 (Goossos: ASCAF)

A SHOULDER TO CRY ON 5
Charlny Pride. ACA 74-0824 (Blue Book, BMIY

NEITHER OME OF US.... weaned

Bob Luman, Epsc 5-[0543
(Cedumbia) {Kacs, ASCAR)

MY TENNESSEE MOUNTAIN HOME ............10
Dolly Parton, RCA 740863 (Owepar, BME)

| WONDER IF THEY EVER

TJ.*.!"“ anliim 5 Capitol 3448 it
e el e

DUELING BANJOS - -

Dpdreerances Soundirack, Warner Ehu TE59
{Warner/ Tamerdane, BMI)

THE SHELTER OF YOUR EYES.......ccceer. 13
Dion Williams, IMI 12 {Jach, BMI)

DO YOU KNOW WHAT IT'S LIKE

TO BE LONESOME................ .14
Jerry Wallace. Decca 33036 (MCA)
(TAJ, ASCAF)

| LOVE YOU MORE AND MORE

EVERYDAY 5
Sondy lames, Columba £45770 {Dan
Roberison ASCAP)

SHE FIGHTS THAT LOVIN' FEELING............. i
Faran Young. M 13359 (Phonagram)
(Fambhs' Rose, ]

SUPERMAN 4

e Farge, Dat DT84 (Famous)
{Prima Danra, B841)

LOVE SURE FEELS GOOD IN MY
HEART 12
Susan Raye, Capitel 3499 (Blue Book, BMI)

OLD DOGS, CHILDREN &
WATERMELON WINE .. 15

Tom T, Hall. Mercury 73346 (Fhonogram)
(Hallnote, BMI)

| HATE GOODBYES ... 10
Babby Bare, RCA T4-OBBE {lack & Bily,
PSCAPY

TAKE TIME TO LOVE HER.......... B
Mat Stuckey. RCA 74-0879 lack & Bill,
ASCAF

LOVING GIFT 8
lohnsry Cash & lune Carer, Columbis
445758 (Combine, BMI)

MARGIE WHO'S WATCHING THE BABY........9
Earl Richands, Ace ol Hearts QUGE (Bealin,
ASCAP Get (he Music/Pale/Aoe, BWI)

BLUE TRAIN 12
Wamilton IV, RCA 74 0854
{heutl-Hose, BAMI)

SHE NEEDS SOMEONE TO HOLD HER......15
Conway Twitty, Decca 33033 (MCA) (Hallo
Digrien’, SERAC)

MONDAY MORNING SECRETARY ......coeoeeees B
Stafler Brodhers, Mercory 73360 (Phanagram}
{Amanican Cowbay, BAMI)

BEHIND CLOSED DOORS ... 5
Chastie Rich, Epic 5-10950 {Calumbia)
(House of Gold, BMI)

WHEN A MAN LOVES A WOMAN
{I‘h | Love You).... !
any Baoth, Capitol 3515 (Blue Rock, BMI)
"n "-HE Hl"ﬂ“ u" -lIIHII-HIHIIH“'H-IH-I-lH-HHHIl'

Jerry Lew Lewsy, Mercury T336]
(Phonopram) {Passkey, BMI)

SO MANY WAYS 8
Eddy Amcld. MGM 18478 (Edes, BMI)

THANK YOU FOR TOUCHING MY LIFE.......11
Tony Dnunéu, Dot 17443 (Famoes)
(Cochie, BMI)
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TITLE=Artist, Label & Number Weeks on
(Dist. Label) (Publisher, Licenses) Chart
YOU CAN HAVE HER 4
Waylon Jennangs, RCA 74-0886 (Beg City/

Harvard. BI)

| MUST BE DOIN' SOMETHING RIGHT.........9
Roy Drusky, Mecury 73356 (Phonogram)

tBen Peters, BMI)

TRUE LOVE LOVIN' R
Ferhin Husky, ARE 11345 {Ronbee/Coach

Four, BMI

COME LIVE WITH ME il

Foy Clark, Dot 17849 (Famous)
(House of Bryant, BMI)

NOBODY WINS ............. e 4

Arenda Lee, MCA 4000 (Resaca, BMI)

SOMETHING ABOUT YOU | LOVE............3
ot B gy (i)

PASS ME BY ; s 18
:ﬁﬂh‘nﬁm Blim RICUY EMMJ

IF YOU CAN LIVE WITH IT 3
Bill Aaderson, MCA 40004 (Stllion, BMI)

IF YOU'RE GOIN' GIRL - 4
Don Gibson, Hockary 1661 (Acutl Rose, BMI)

| CAN SEE CLEARLY NOW 5
Lieyd Gresa, Monament 8567 (Columbin)
(Cayman, ASCAF}

A GIRL LIKE THAT.......... o s -4
Tompall & The Glaser Bres., MGM 4462
(Glaser Bros., BMI)

WALKING PIECE OF HERVEN .........coconnnee. .
Mty Robbins, MCA 40017 (Mariposa, BMI)

| LET ANOTHER GOOD ONE GET

.l‘l‘ll‘l’ |
rsey Burnette, I!'-u:th J520 (Mandina/
Btu.lhlr Narf's, ASCAP)

WHAT MY WOMAN CANT DO 2
Gearge lones, Epes 5 L0959 (Columbin)
{Aitsm.Algee, BMI)

AFTER YOU L 3
Hank Weliams, ir., MGM 8486
(Chestmaond, HM()

DONT BE ANGRY 3
Billy “Crash’” Craddoch, ABC 11349
{Acul-Rose, BMI)

KEEF ON TRUCKIN' 2
Dave Dudiey, Mescury TI36T I:Fhum:r[rlm
(Mewkegs BWI)

SAY WHEN 2
Dizna Trask, Dot 17448 [Flmms]
iGallico/Alges. BMI)

DON'T TELL ME YOUR TROUBLES 8
Keney Price. ACA 74-0872 (Trea, BMI)

ORANGE BLOSSOM SPECIAL.......cooomenvnniaae]
Charlis MeCoy, Monument 566
{Colusmbia) { ASCAF)

MY MIND HANGS ON TO YOU........cooerenee Z
fully Walkes, MGM 14285
{House of Beyant, BMI)

WOMAN EASE MY MIND 8

Claude Gray, Milllion 31 (Vanga, BMI)

TRUCKER'S PARADISE 3
Dl Feeves, Unibed Artists 51106
{PaRuss. ASCAP)

JOHN'S BEEN SHUCKIN' MY CORN............ 6
Onmie Wheeler; Royal Amencan T6
{Birmingham/ Qanie, BMI)

WE FOUND IT st 2
Partes & Dally Parton, RCA
740893 (Qwepur, BMI)

THE EMPTIEST ARMS IN THE WORLD ..........1
Mere Hagpard, Capitol 3557
{Shade Tree. EMI)

DOWN HOME LOVIN' WOMAN.................. 3
Andra Willis, Capitof 3525 {Darta, ASCAP)

MY WHOLE WORLD IS FALLING DOWN .......1
0.8, McClinton, Enterprise 3062
(Columina) (East/Memphis, BMI)

SOME ROADS HAVE NO ENDING...... ... o
Warner Mach, Decea 33045 (MCAY

{Page Boy. SESACH
LAURA (What's He Got That | Ain"t

Marty Robhins, Columbia 445175
(Calfeco, BMI)

DREAM ME HOME 3
s Davis, Columbia 4-45773 (Screen
Gems Columbia/Songpainter, BMI)

JAMBALAYA (On the Bayou) ... o
Bluenidge Ranpers. Faslagy 689
[ Aculf-Rase, BMI)

BRUSH ARBOR MEETING. 1
Brash Asbor, ibof 3538
{Houzs of Hits, BMI)

WHEN LOVE HAS GONE AWARY ... 1
Jeannie C Reley, MGW 14435
{ Dustiar, BMI)

EIESY: N DY e L

Jud Sirunk. MGM 1463 (CosettesEvery
Little Tune, ASCAP)

CRYING OVER YOU......... 1
Dickie Lee, RCA 74 0892
(Miene, ASCAP)

THANKS FOR LOVIN' ME... Z
Pat Roberis, Dot 17451 (Famous) (Gallices
Ben Pefers, BMI)

HOLD ME 2
Shem Whilman, Uniled Arists [TH (Blue
Echo, ASCAF)

A HANDFUL OF DIMES....ccoroe
150101 !I#m%mu‘ .
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NEW FROM

ANDRNE CROUCH
&THE DISCIPLES

“‘LIVE”AT CARNEGIE HALL

A SELLOUT
PERFORMANCE

TO OUTSELL
THEM ALL!

UPCOMING
CONCERTS:

>

MARCH APRIL MAY
4—Colorado Springs, Colorado S5—Langiey, British Columbia 1—Greenville College, Greenville, lllinois
2—Colorado Springs, Colorado 6—Portiand, Oregon 3—Virginia Beach, Virginia
3—Denver, Colorado 7—Seattie, West Virginia 4 —Glenside, Pennsytvania
4 —-Colorado Springs, Colorado 8—Vancouver, British Columbia 5—Asbury College, Wilmore, Kentucky
5—Fort Carson, Colorado 9—Spokane, Washington 7=Brooklyn, New York
4—Colorado Northeastern Jr. College, Sterling, Colorado 10— Goldendale, Washington 8 —Far Rockaway, New York
7—University of Colorado, Boulder, Colorgdo 13—Ventura College, Ventura, California 10—Houghton, New York
8 —University of Northem Colorado, Greeley, Colorado 14 —Castro Valley, California 14 —Islington, Toronto, Canada
10—Evangel College, Springfisid, Missourl 17 —=Phoenix, Arizonag 12—Islington, Toronto, Canada
11—Jackson, Mississippi 18 —Phoenix, Arizona 14— Grand Rapids, Michigan
12—Memphis, Tennessee 19— Arizona State University, Phoenix, Arizona  15—Lansing, Michigan
413—5t. Louls, Missourl . 20—Clivic Auditorium, Pasadena, Califomia 16—Toledo, Ohio
15—Fort Hood, Texas i 22—S5eattie, Washington 17—Cincinnati, Ohio
17—Dallas, Texas K ' 24— Anaheim, California 18—Cleveland, Ohio
20—Los Angeles, California 27—Tabor College, Hillsboro, Kansas 19— Akron, Chio
28— Oklahoma City, Oklahoma 20—Akron, Ohio
. 29—Tulsa, Oklahoma 24— 0Oconomowoc, Wisconsin
30—Trinity College, Deerfield, lllinois 22—-0conomowoc, Wisconsin

23—Madison, Wisconsin

: : 24—0ak Creek, Wisconsin
Dist. Exclusively By Word, Inc. 25— Wilmer. Minnesoto

Box 1790 Waco, Texas 76703 27—Fargo, North Dakota
In Canada: Word Records 2n=Kinnipng. Maniiohi: Caned
Box 6900 Vancouver 3, B.C,

* LP: L5-5602
STEREQ 8: 5-5602

CASSETTE: LC-5602

@)|UCHT
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Country Music

Dot’s Donna & Roy Take 6 Awards

LOS ANGELES—Donna Far-
go's performance on her Dot hit.
“The Happiest Girl In The World,”
was awarded with four major
awards by the eighth annual Acad-
emy of Country and Western Mu-
sic al the John Wayne Theater,
Knotts Berry Farm, Buena Park,
Monday (26).

The former North Carolinian re-
ceived “Female Vocalist of the
Year,” “Single Record of the Year,”
“Album of the Year” and “Song of
the Year.”

Dot's Roy Clark walked off
with dual honoes: “Entertainer of
the Year” and “TV Personality of
the Year."

Other awards made were: Male
Vocalist of the Year: Merle Kil-
gore; Top Vocal Group: Statler
Bros.; Most Promising Male Vocal-
ist: Johnny Rodriquez; Most Prom-
1sing Female Vocalist: Tanya Tuck-
er; Radio Personality of the Year:
Larry Scott, KLAC-AM, here; Ra-

awards went
bass; Jerry Wiggins,

house

dio Station of the Year: KLAC-
AM: Country

MNight Club: The
Palomino Club, here; MNon-Tour-

ing Band: Tony Booth; and Tour-
ing Band: The Strangers.

The Academy All-5tar band
to: Larry Garner,
drums; Billy
Armstrong, fiddle; Al Bruno, lead

guitar; Floyd Cramer, piano; and
Buddy Emmons, steel

uitar.
Lawrence Welk received Coun-

try Music Man of the Year, while
Ciene Autry and Cliffie Stone re-
ceived Pioneer awards.
Thurston Moore received the Jim

Publisher

Reeves Memorial award.
Presenters before the capacity
included: Linda Morrow,
Bob Eubanks, Pat Wayne, Susan
Raye, Nudie, Molly Bee, Loretta

Lynn, Gunilla Hutton, Jerry Wal-
lace, Freddy Hart, Mrs. Frances
Preston, Miss Fargo, Mack Davis,
Denms Weaver, Tom T. Hall, Burl
Ives, Conway Twitty, Johnny Mer-

THE JORDANAIRES and Jim Foglesong of Dot Records raise steins

following Tommy Overstreet's Germ

an version of "Heaven Is My

Woman's Love," Overstreet, third from right, was taught the lyrics in
German by Foglesong, third from left.

Homecoming Set

For ‘Jamboree’

WHEELING, W. Va.—The Sec-
ond Annual Jamboree Homecom-
ing Reunion will be held here
May 19, according to Glenn
EEEUEE. director of “Jamboree

SALT

The event will feature artists
of the past who either got their
start on the pioneer show, or are
still associated with it.

Among those scheduled to take
part are Doc¢ and Chickie Williams,
Lee Moore, Crazy Elmer, Grandpa
Jones, Roy Scott, Hank Snow and
his Rainbow Ranch Boys, Shug
Fisher, and others still being con-
tacted.

It will be a two-show special.
preceded by a Homecoming Re-
ception and then a one-hour show
warmup. Then, at midnight. “Jam-
boree U.S.A." will broadcast a
feature called “Echoes of the Past.”
featuring any former artist of the
show who wishes to perform. It
will continue from the stage of the
Capitol Music Hall,

JOHNNY CARVER, seated, signs
an ABC/Dunhill contract while
producer Ron Chancey, left, and
Don Gant, manager of the label's
Nashville branch, look on.

30

JOHN L. SULLIVAN, right, Shue
Recording Artist and president of
his own corporation, will represent
Clyde Otis, center, and the Eden
Music Corp. William B. '“Shotgun
Ellis, left, will represent both the
Sullivan and Eden catalogs.

Services for

McBride Held

DALLAS—Funeral services were
held here last week for Claude
Edward McBride of Seagoville,
Tex., who died of a heart attack.
At the time of his death he was
manager of the Longhorn Ball-
MM,

McBride, 35, had been involved
in most areas of music. He was
the composer and publisher of
“Moffeat. Oklahoma,” recorded by
Charlie Walker. He also was
credited with the discovery of such
artists as Curtis Lanch and Phil
Baugh, the guitarisi.

McBnde made his home in
Mashville in 1969 where he man-
aped Metro Media Country., He
later moved to Laguna Beach.
Calif.., and then back to Texas,
He owned Brookhurst Recording
Co.. with offices here and in Cali-
fornia.

tl: was a native of Lake Village.
Ark.

cer and Academy president Bill
Boyd, George Lindsey, Patsy Mon-
tana and Wayne Newton, Perform-
ers included: Newton Twitty, Doug
Kershaw the Midses and Miss
Lynn and Miss Fargo. Dick Clark
hosted. Billy Strange conducted
the Academy Band.

The souvenir program contained
i single page tribute to Marty Lan-
dau, first to bring country music to
the coast. He died Frnday (23).
(See separale story in this section.)

Nashville

Scene

o Continued from page 26

it was released last October. . . .
All of the scoring for an education-
al television show produced in
Mashville has been done by Jud
Phillips, who writes for the Glaser
Brothers' ASCAP company. . .
When David Rogers' bus broke
down Tex Ritter came to the res-
cue. He loaned David his bus and
driver to make a date in Clarks-
burg. W. Va. David is now record-
ing for Atlantic.

Dan McKinnon notes that the
new single of “Brush Arbor Meet-
ing” may be the first ime a group
has ever recorded a song explaining
the name of the group. Their new
album is now out, and Dan has
picked a winner. . . . Margaret
Smathers of the Stoney Mountain
Cloggers, hospitalized for surgery.

. Margie Bowes is recovering
from surgery for a detached retina.
. . . o make a point abundantly
clear, the new country talk show
“Skeedaddle” is in no way con-
nected with “"Hee Haw." It's a
Peter Marshall production. The
pilots have been shot, with Archie
Campbell hosting. . . . The Public
Broadcasting System chose Tom
T. Hall as the subject of a special
done on the West Coast, .

Cal Smith, fighting the flu, dis-
closes that the Rev. Billy Graham
is going to build a sermon around
his hit song, “The Lord Knows
I'm Drinking." . Concert Ex-
press is presenting the Porter Wag-
oner Show in its first major West
Coast tour. . . . Jim Hurley, for-
merly with Candy Records, has
joined Jim Reeves Enterprises. Bud
Logan and Leo Jackson are now
representing the publishing firms
at Jim Reeves. Both were mem-
bers of the original Blue Boys. . . .
Wilma Burgess has signed with
Shannon Records, the label's first
female artist. . . . Randy Howard
of Utopian Records is being
hooked by the Bob Neal Agency.

. « KLUR in Wichita Falls had
a Country Music Love In, which
may be a first. Jim Hill put togeth-
er 18 hours of “positive” love songs,
all country. Good programming
idea, . . . Mae Wiseman came on
strong in a Canadian visit. He did
iwo nelwork shows, and taped ex-
tensive open-end interviews.

Marvin Rainwater has signed a
contract with KAJAC Records of
Cuarlisle, Ta. He will be produced
by Little Richie Johnson. . . . Buzz
Martin will record an LP for Log-
ger Records in L.A., produced by
Ray Lawrence, Ltd. . . . Charley
Pride drew 10,000 to the Charlotte,
N.C. Coliseum, along with Billy
“Crash” Craddock, Alex Houston
& Elmer, and the Osborne Brotih-
ers. . . . A Saturda:-.r night visitor
at the “Opry" was Frank Lary,
onetime Detroit Tiger pitcher, who
is getting involved in the music in-
dustry through Scofty Turner. . . .
The flu bug has laid low Tompall
Glaser, Charlie Walker and Stone-
wall Jackson. . . . Today (5) is
the tenth anniversary of the plane
crash which took the lives of
Patsy Cline, Cowboy Copas and
Randy Hughes. . . . Billy Gram-
mer, Jr., son of the “Opry” artist,
celebrated his 20th birthday with a
harmonica solo on the show. . . .
Jean Shepard will be produced
both by Larry Butler and Kelso
Herston at UA.
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Billboard SPECIAL SURVEY
For Week Ending 3/10/73

ry LPs

4 Star Performer—LP'y registering proportionate vpward progress this week.

This  Last TITLE—Artist, Label & Weeks on
Week Week HNumber {Iliﬂ'rii-lrin] Label) Chart
1 1 SONG OF LOVE PTERENeSL)
Chariey Pride, RCA L5P 4637
2 3 DEUVERANCE . 5
Soumdtrack, Warner Erolhers BS EEI.‘!
3 2 IT'5S NOT LOVE (But It's Not Bad) 14
Mere Haggard, T
€ 6 HO'S GONNA PLAY THIS OLD PIANO
ink About It Darlin 7
Lee Lewis, Mercury 58 &1366 (Phonogram)
5 5 I'VE FOUND SOMEONE OF MY OWN .. 9
Gal Smith, Decca OL T5363 (MCA)
b 7 ROY CLARK LIVE..... Gizdd
Dot DOS 26005 {Famoas)
7 4 GOT THE ALL OVERS FOR YOU w3y
Freddie Hart, Capitol 5T 11107
* 11 ANY OLD WIND THAT BLOWS " b
Johnsy Cash, Columbia KC 32091
5 8 HAPPIEST GIRL IN THE WHOLE USA. ... 35
Donma Fargo, Dot DOS 2800 (Famaous)
ﬁ 13 HOT “A" MIGHTY.... 8
Jerry Reed, BCA L5F 4835
11 10 CHARLIE MECOY ... o ieiresimsmresems s M |
Manument K2 31910 (Columbia)
12 14 WILL THE CIRCLE BE UNBROKEN ... wull
Mitty Gritty Dirt Band, Unided Arfists UAS 9801
13 9 A PICTURE OF ME 12
Georpe jones. Epic KE 31718 (Columbia)
o 17 00 vou know wiAT iTs ke
T0 BE LONESOME?.. 4
lerry Wallzce, MCA 30]
ﬁ 19 SEPARATE WAYS..... 4
Elves Presiey, RCA Camdan CAS 2611
16 15 DONT SHE LOOK GOOD....... i PORmT b s
Bill Anderson, Oecca DL 7-5383 (MCAH)
17 12 BN e e e e AERERS f )
Tameny Wyneedte, Epic KE 31717 -:'Eulumhll]
18 16 HEAVEN IS MY WOMAN'S LOVE 16
Tomeny Owersireel, Dol D05 26003 (Famoes)
m 22  SINGS THE GREATEST COUNTRY HITS OF 1972 b
Sornry James, Colembia KC 32028
ﬁ 23 THIS TIME THE HURTIN'S ON ME...... ]
Faran Young, Mescury SR 61376 (Phonogram)
21 23 SING COUNTRY SYMPHONIES IN E MAJOR 5
Statler Beothers. Mencury SR B1374 (Phonogram)
22 20 LONESOME 7-7203.. - 13
Tony Boalh, Capital 5T 11126
23 24  LIVE AT KANSAS STATE 9
Earl Scruggs Mevoe, Calumbia KC 31758
ﬁ 29 IN THE PALM OF YOUR HAND - .
Buck Owenz, Cagited 5T (1136
25 21 THIS MUCH A MAN wild
Marty Fobbens, Mecca OL T-538% {HI:A:I
26 18 | AINT NEVER .. il 3
Mal Tillis & the Stalesiders, MGM I lli"ﬂ
27 28 LOVE SURE FEELS GOOD IN MY HEART 5
Susan Raye, Capifol 5T 11135
ﬁ 32 LOVE IS THE LOOK YOU'RE LODKING FOR 3
Comnie Smith, RCA LSP 4840
23 31 LYNN ANDERSON'S GREATEST HITS.. 18
Colambia KC 3364]
ﬁ 35 ALOHA FROM HAWAIl VIA SATELLITE 2
Elvis Presley, RCA VTSK B08%
3l 26 THE BEST OF THE BEST OF.. 23
Merle Haggard, Cagitod 5T 11082
ﬁ KEEP ME IN MIND 2
Lynn Anderson, Columbia KC 330078
33 30 INCOMPARABLE 14
(hwriey Pride, RCA Camden CAS 2584
34 33 ALL THE GREATEST HITS 27
Ray Prce, Columbia G 31364
35 27 BURNING LOVE (And Hits from His Movies) 18
Ehas Presley, RCA Camden CAS 7595
36 37 TWO FOR THE SHOW 3
Jack Greene & Jeannie Seely, Decca OL 75332 (MCA)
37 38 AFRAID I'LL WANT TO LOVE HER ONE MORE TIME................. 3
Billy "Crash" Craddock, ABC ABCX 777
€ « weroumom - 2
Poeter Wagoner & Dolty Padton, RCA L5P asal
39 41 BOUND FOR OLD MEXICO.... R
Marty Robbins, Columbia KC 31341
40 34  GREATEST HITS, VoL 1 B
Hank Thomgson, Dot 26004 (Famous)
41 42 THE GENTLEMAN FROM THE SOUTH 3
sanny lsmes, Capitel 5T 11144
42 39 BORROWED ANGEL o | |
el Streel, Metromedia Coustry MCS 5501
43 36 GARDEN PARTY 10
Rick Neison & the Stome Camyoe Band, Decca DL 75391 (MCA)
@ - wers suio & worwo ToceTHeR.. !
Georgn lones & Tammy Wynette, Epic KE 32113 (Cobumbis)
€ - WHISKEY RIVER/THERE STANDS THE GLASS 1

Jahnmy Bush, RCA LSP 4817
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' BUCKISIBACKS

' new single:

e “AIN'T ITAMAZING GRACIE”
e S~ b/w
A "The Good Old Days
e A NN (Are Here Again)”
: 2o, . | no.3563 on Capitol
" I 30 B v o Current Album
el ! "IN THE PALM OF YOUR HAND"
st11136

also available onlape

Personal Management: Jack McFadden « 1225 North Chester Averfiie, Bakersfield, California,
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Soul Sauce

BEST NEW SINGLE
OF THE WEEK:

“YESTERDAY
| HAD THE

BLUES"

HAROLD MELVIN
& THE BLUES
(PHILA. INTL.)

BEST NEW ALBUM
OF THE WEEK:

“NEITHER ONE

OF US”

GLADYS KNIGHT

& THE PIPS
(SOUL)

By JULIAN COLEMAN

Richard Pryor, star of Colum-
bia's “Waltstax,” is setting up a
production deal for his own
screen play, “Black Stranger”
which he describes as a “"voodoo
western.”

torium and various high schools
and colleges.

Rev. Jesse Jackson, one of
Ihe nation’s most prominent civ-
il rights leaders, has signed an
agreement with the Black Audio
Network for a commentary pro-
gram to be broadcast three

Booking Corp. will be  held
March 14 at the New York Hil-
ton Hotel. The dinner is being
sponsored by Aretha Franklin,
Sammy Davis Jr. and Ray
Charles with all proceeds from
the event donated to the Founda-
tion for Research and Education

George Wein, founder and  times weekly. The program will  in Sickle Cell disease and Miss
producer of the Newport Jazz  be called “Jesse Jackson At Black Teenage America Schol-
Festival, has announced that for Largt:i" and will be broadcast ﬂl‘!-i]'ii[.:l Fund . . . H[II.']['.}' Miles'
the first time in its 20-year his- on many local black-oriented  first solo album on Columbia

tory, the festival will have young,
undiscovered talent performing
side by side with veteran jazz
greats. Wein is also producing
the first Annual Newport Jazz
Festival-West to be held in the
Los Angeles area. The week-

stations from coast to coast.

HOTLINE:

Labelle, currently working on
their new album, will announce
their new label shortly. The
group previously recorded for

titled “Chapter VIL™ . . . Alan
Leeds handling promotion for
King Records in Pittsburgh,
Philly, New York, and Balti-
more-Washington, . . . Chuck
Jackson who had several hit sin-
gles in the sixties reportedly has

ing singles on the charts con-
linues to pick up more pop air-
play day by day. Soul Sauce
predicts this will be a million
seller. . . . New Stevie Wonder:
“You Are The Sunshine of My
Life.” on Tamla. . . . Mark IV
debut album on Mercury looks
like a winner,

BREAKOUTS:

Gladys Knight & The Pips,
“Neither One of Us™; Tommie
Young, “Do You Still Feel The
Same Wav?"; Archie Bell and
The Drells, “Dancing To Your
Music”; Temptations, “Master-
piece”; Al Green, “Call Me™;
Four Tops, “Ain’t No Woman"™;
Staple Singers, “Oh La De Da™;

long activities will take place  Warner Bros. . . . . A testimonial  signed with ABC Records. . . .
June 18-24 at the Hollywood  dinner in honor of Mrs, Ruth  Ronnie Dyson’s “One Man
Bowl. Santa Monica Civic Audi- Bowen, president of Queen  Band.” one of the fastest mov-

self.”

and Chi-Lites, “A Letter To My-

Bilboard SPECIAL SURVEY for Week Ending 3/10/73 Billboard SPECIAL SURVEY for Week Ending 3/10/73
BEST SELLING
BEST SELLING ES I P 9
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erlsrmer—Sing regittering greales! proportionaie upward progress i wes
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lape/Audio/Video

New BASF Thrust

—Music, Hardware

By BOB KIRSCH

LOS ANGELES—Though most
widely known for blank tape,
BASF Systems is in the almost
umgue position of manufacturing
product in hardware, LP and single
disks and prerecorded B-track and
cassette tapes, and the firm is ex-
panding the product and mounting
aggressive  merchandising  cam-
paigns in these areas.

BASF 15 also continuing the
strong marketing push behind its
blank tape product, and Tom
Dempsey, vice president marketing
and sales, explained some of the
moves the firm will be making in
the near future as well as discus-
sing the present lines.

Talking about the blank cas-
sefte line, Dempsey 15 a strong ad-
vocate of chromium dioxide. “"We're
going with chrome as opposed to
cobalt all the way, both in audio
and videotape,” Dempsey said. “We
feel it's the ultimate state of the
art today.”

Dempsey feels that chrome sales
have been “surprisingly good con-
sidering the limited number of
units with bias switches on the
market today.” But Dempsey al-
g0 said a bias switch 1s not neces-
sary to utilize a chromium dioxide
tape. “The argument about abra-
sives of chrome is nol necessarily
true,” Dempsey said. It all de-
pends on the formulation. As a
simple laymen’s test, if a tape does
not reflect light, then it's abrasive.
If it does, then it's uniformly
coated and abrasiveness should be
no problem. None of our three
cassette units have bias switches
and we still recommend chrome
tape for them for optimum per-
formance.

In the area of videotape, which
BASF is now manufacturing,
Dempsey feels that chrome and
ferris oxide coatings both have
their place. “We will go the way
the industry goes,” he said. “At the
moment, we are media suppliers
and 1 would puess it will be about
five years before a strong consum-
er market in this area develops.”

Talking about several other
areas in tape, Dempsey said the
firm's patented “special mechan-
ics” has been a help to the com-
pany. The term refers to a system
in which two gmde arms control
the wind of the ta||:_r|¢ on the spools.
“We feel this has helped solve one
of the major problems in tape,”

RCA Discrete
Seen by Labels

LOS ANGELES—RCA Records
here offered a demonstration of its
discrete Quadradisc to a number of
producers, engineers, a&r men and
artists from wvarious labels in its
studios last week.

John Pudwell, director of the
firm's new products division also
explained marketing strategy for
the product, saying that retailers
should display gquadrasonic prom-
inently, that RCA will have a one
inventory system in the configura-
tion and saying that another seven
to ten releases will be added to the
current 13 by the end of this quar-
ter. By July, RCA hopes to have
every other release in Quadradisc
form and all will be new product,

Pudwell also pointed out that
the label could have marketed its
product a year earlier, but waited
for full compatibility with stereo.
A Shibata stylus is ideal for dis-
crete disk, he said, but a standard
stylus can also be used,

Explanations of the CD-4 dis-
crete system developed by IVG
were offered as well as a brief his-
tory of the gquadrasonic medium.
Several samples of RCA product
were played, including the new
Elvis Presley Quadradisc recorded
live in concert.

MARCH 10, 1973, BILLBOARD

Dempsey said, “which 15 to make
the tape flow smoothly inside the
casing.”

Dempsey also talked about the
company's guality control pro-
eram. “"We use o station to sta-
tion QC check.” he said. "Tape 15
checked during coating. slitting
and throughout the manufacturing
process. After all of the packaging
has been completed, we run the
tape through tests such as humidi-
ty and other environmental tests.
These QC methods have been a
part of us for some time,” Demp-

(Continued on_page 37)

Labor Fights

MORE PLAYERS

NEW FLA, SHOW

See Unlicensed Ear lier, Bigger

Tape Fadingat ‘74 Jan. CES;
IHE's Reaction

By EARL PAIGE
CHICAGO—The earlier Thur.-Sun. dates of the Winter Con-

Big Auto Shows

CHICAGO—Companies offering
unlicensed prerecorded tapes are
pulling out of giant public events,
according to the only exhibitor
here at the giant auto show last
week who had such product. On
the hardware side, more cars were
shown with players than ever be-
fore, said Herb Levin, head of the
1 1-store Stereo City chain. which
had a big display here.

{Continted on page 43)

Exemption

For Foreign Assembly

By MILDRED HALL

WASHINGTON—A tug of war
is developing here over whether
the multinational corporations,
which assemble product in foreign
countries, will be allowed to keep
their present exemptions from full
tariff duties under the terms of an
administration trade law being
written up at the President's re-
quest. Labor leaders are wooing
the administration toward more
protection for U5, workers, in-
cluding a crackdown on special
tariff and tax allowances for firms
using foreign labor to assemble
LIS, product.

The Electronic Industries Asso-
ciation, speaking for the leading
LS. electronics manufacturers. has
recently urged the President to re-
tain the present exemption in the
administration’s trade legislation.
The EIA argues that the compo-
nents manufactured in this country
but assembled abroad and returned
here for final processing and sale,
are a plus factor in the U.S, trade
deficit.

EIA holds that the narrow 2 to
6 percent margin of savings made
by the foreign assembling in tariff
allowances (items 896.30 and
BOT.00 of US, Tariff Schedules) in

many cases represent the difference
between successful competition by
domestically made products, and
the total loss of domestic produc-
tion. Without the savings. EIA
says, “most firms which now pro-
duce or buy components in the
U.S. to supply their off-shore as-
sembly facilities have indicated that
they would be forced, instead. to
produce or buy the same product
overseas.”

ElA guotes a 1970 Tariff Com-
mission recommendation for re-
tention of the allowances, which
noted that the repeal would prob-
ably have an “adverse effect on
the US. balance of trade to the
tune of $150 to $200 million.” The
Commission also said that the few
jobs that reverted to U.5. through
repenl of the tanff allowances on
the off-shore assembling, would
likely be offset by the loss of jobs
among workers now producing
components for export, and those
who further process the imported
products.

Labor Oppeosition

But labor takes the opposite
view of the allowance, which per-
mits the firm, on re-entry of the

(Continwed on_page 37)

sumer Electronics Show (CES)

here Jan.

10-13, 1974 at the

Conrad Hilton reflects the growing distinction between Winter CES
and the Independent Home Entertainment (IHE) show also in the
Hilton, according to Larry Karel, IHE producer. CES's Jack Wayman
put it differently by saying that the overlap into the giant housewares
event was not that important to CES, which will now be larger and
will create less hotel room jams, During telephone interviews, Way-
man also discussed Summer CES and Karel announced a new
regional show he is producing in Florida, o

Wayman, staff vice president, Electronic Industries Association
(E1A) Consumer Electronics Group, sponsors of CES, said also
that there was committee discussion on moving Winter CES in "74,
possibly to New York. But he said the nexus existing vis-a-vis the
International Home Furnishing Market and the National Housewares
Exposition, which respectively bracket CES, IHE and the Navy Pier
show., makes Chicago the only practical site. The past and first
Winter CES drew 24,370 and over 100 exhibitors.

Karel said THE '74 will be expanded by utilizing all of the lower
West Hall and for the first time the East Hall, that he has—almost
100 booths sold with a deposit and has set a mid-March, '73 dead-

({Contimued on page 37)

Inland Dynatronics—
'‘Q’ Car Player Push

By ANNE DUSTON

SOUTH HACKENSACK, N.J,
—1Inland Dynatronics is introduc-
ing 4-channel car stereos to 1S
line of car tape players this month,
according to national sales man-
ager Frank Fusaro. “Quadrasonic
car players are the up and coming
thing for true stereo buffs.” Fusaro
said. Three matrix models being
introduced have a convertible fea-
ture, %o they can be used either
as stereo or enhanced 4-channel
players. oo

One discrete model 15 being in-
troduced to satisfy true 4-channel
enthusiasts, but Fusaro noted that

the price is less competitive than
the matrix models in the car sound
system market.

Matrix models include the 5-400,
listing at $49.95 and featuring in-
dicator light, fine tuning and push-
button selection; the 5-4000, listing
at $59.95, with slide rule control,
automatic head cleaner and digi-
tal readout; and the S-4200, list-
ing at $79.95, and featuring 12V
positive/negative. and bass and
treble boost. )

The discrete model QK 48, list-
ing at $119,95, features stereo and
four channel light indicator.

NARM Told: ‘Sell ‘Q,’ Not Systems’

LOS ANGELES — Stress the
quadrasonic concept 1o the retailer
and the public, not a particular
system. This was the message con-
veved by Jac Holzman, president
of Elektra Records, and a member
of the Warner Communications
policy committee, John Pudwell,
director of the new products divi-

Sansui Markets
New Receiver

NEW YORK—Sansui Electron-
ics Corp. has begun marketing 1its
model QRX-6500, a new 4-channel
receiver featuring Vario Matrix, o
technological extension of the
Sansui QS Repular Matrix system,
reported in Billboard last week.

The unit, according to Noburo
Kouchi, Sansui's vice president,
can accommaodate all present 4-
channel operating modes, as well
as conventional 2-channel stereo-
phonic and monophonic sources,

The new concept provides un-
believable front-to-back separation.
to a degree never before possible
with matrix technology, claims
Kouchi.

The Sansui executive sad the
unit retains all the important fea-
tures of the QR-6500. including
its power output, sensitive FM/AM
reception, sound ficld rotation, and
unitized, easy-lo-use controls.

Kouchi continued. “The QREX-
6500 combines an AM/FM sterco

(Continued on _page 36)

sion for RCA Records and Walter
Dean. executive vice president,
CBS Records at the NARM panel
on 4-channel and video here. Bruce
Weber, director of corporate af-
fairs, Audio Magnetics Corp.
acted as moderator.

The panel also touched on the
question of dual inventories as

disk manufacturers move into the
guadrasonic field, the importance
of d-channel as a true innovation,
the need to educate the retailer and
the viability of video systems as a
consumer item. !
“At the moment it is not mm-
portant that there are different
systems,” Dean said. “The impor-

Avenue Uses Sony VTR
To Sell Disks at NARM

LOS ANGELES—The first utili-
zation of a cartndge television
system to sell a4 record company’s
wares to racks, marked the entry
of this new electronic medium into
the world of disk mass merchan-
dising at last week's NARM con-
vention.

The system utilized was Sony's
33 -inch U-Matic videotape machine
and the lone company reaching
into the new bag of electronic de-
vices for a means of reaching
N ARM attendees was Canada’s
Avenue of America Records.

The label, with offices here and
in Toronto, rented the player and
two color JWVC TV sets from Uni-
vision Systems Corp., a local video
supplier, With cartridge TV as the
medium, Avenue's message Wias
prepared by the company's adver-
tising director Stan Kates and was
q five and one-half minute sales
presentation about its product,

www americanradiohistorv com

Earmarked 1o the message “three
P's for success; product, packaging.
promotion.” the videotape presen-
tation was heard on four sets of
headphones in the label's booth.

Since N ARM disallowed any
sound presentation by any of the
exhibitors. Gary Salter, Avenue's
general manager, choose to pre-
sent his product through the me-
dium which offered him both sight
and sound.

“I figure the five and a half-
minute tape saved us a 40-minute
sales pitch,” Salter said. “For our
kind of album product you have
to see what we are doing.”

The presentation explained how
the publicly-held company selects
best selling songs or musical themes
and has them re-created by ils own
orchestra.

The tape zeroed in on four of
its recent threerecord sets,

(Contined on page 37)

tant thing is the presence of quad-
rasonic now and the fact that it 1s
probably the most important de-
velopment in our industry since
stereo.”

“Walter is right,” Holzman add-
ed. “I recently visited five or six
record stores and 1 was dismayed
at the lack of knowledge concern-
ing 4-channel. NARM members
have to sell the concept, not =
system.” Holzman also stressed the
importance of placing guadrasonic
material in a prominent display
spot, employing knowledgeable
sulespeople, packaging the product
distinctively and letting the con-
sumer know it's viable,

Inventories

Inventories in 4-channel was one
of the more controversial aspects
covered by the panel. RCA releases
its Quadradiscs in 4-channel only.
The WBA group plans on dual in-
ventories for several years at least,
and Columbia also maintains a
dual inventory.

“Our main interest all along
hias been to develop a one inven-
tory system,” Pudwell said. “We
could have been on the market
a vear earlier had it not been for
this concern. Qur product 15 com-
patible with stereo and it's going
ta build traffic.” RCA currently
has 13 disks on the market and ex-
pects to release seven to lem more
during the first quarter. The goal
by Iuly is to have every other re-
lease in Quadradisc form.

Holzman said o “double inven-

(Continied on page 37)
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TDK Develops ‘Hi-Fi’ Blank 8-Tracks

NEW YORK—TDK Electronics
Corp. has developed what it calls
a true high fidelity 8-track tape car-
ridge. The unit utilizes TDK's Su-
per Dynamic tape formulation, and
according to Shohei Tokuda, TDK s
general manager, will do for 8-

RECORDING TAPE RIOT!

FACTORY FRESH: CHOICE OF
SCOTCH =150 OR 1800 FOOT
1-MIL POLYESTER, 7°° REELS; OR

AMPEX %2611, 1200 FT., 7 ACETATE

Quantity 1-11 iz am
2150 1.5 1.87 1.78
=303 285 2.55 2.45
=511 1.88 1.50 1.8
YBECOTEH BRAND CASBETTES
8C-30 eoceosos 110 1.08 1.1
AeFEY [ " '
H-'E':gﬂ ______ . iap L.Eu l.lﬁ
SC-80 High Energy  1.83 1.58  1.49
B8 daven 40 19 1S
SCIR) meemememn-e 248 T30

iCariron’ Casssiten Asssmblsd With

Brraws (in MNorelco-iype Flastic Box)
C.30 533 AE .48
C-B0 03 i ﬁ:
Ca S . =
C-120 1.02 HA -1

Addd 10%: o abows priced foar ihipping
=3 for orderr over FAO.0O
OFEN REIEL STERED TAPE BUYERE

AL Imst! An open reel complietion, includia
Litles, songs. ete,,. of B8 ll.lni: Fllli-:ln'. 115
naur elbums By AmefFicEn iFlines, Con-
tinenin]l Alrlines, and Ampsx 4 treck sisaren
tagred lncludes a group of '"seund effecin®’
mpea By Audie Fidelily), Hepal 81 .00—and
we wil] aiso mall you & 140-
Il-l.n:' Harrison BLered LApE CHiE-
nE—8s  ¥ou'll Eet Oth  for
Bl 00—amd this $1.00 Is Pes
fundehle on your Tiest 81000
purehise Gf apen reel ilereo
tAprs 81 aur 05 diacount]

SAXITONE TAPE SALES

1776 Columbia Rd., NW, Wash, D.C. 20009

track blank cartridges, what it did
for the firm's line of cassettes.

Frequency response of the new
cartridge ranges from 20 to 23,000
Hz. The tape also has high satura-
tion levels, broad dynamic range,
and great maximum output levels,
said Tokuda,

“The result,” he added, "is real
life sound reproduction with mini-
mum noise and harmonic distor-
tion. The tape's signal-to-noise ra-

tio provides from 3dB to as much
as 9dB greater output than other
d-track tapes over the frequency
range from 8§ kHz to 15 kHz.”

Tokuda suid that the outstand-
ing performance characteristics of
the new cartridge will be a boon
to  audiophiles who use the B-
track format.

The cuartridges uare available in
40 and BO minute lengths, and
carry list prices of $4.50 and $6.00.

Zenith Audio Push—
17 New Units Added

CHICAGO — Zenith has com-
menced an aggressive advertising
program for its audio products in
magazines. The list of media in-
cludes Time, Newsweek, Playboy,
Sports lllustrated, Esquire, New
Yorker, Atlantic, Harpers, Satur-
day Review and National Geo-
graphic.

Zenith underlined its new em-
phasis on audio products by intro-
ducing 17 new audio items for the
1973 hne to distributor executives

“Have you heard the onge
about M@bte@qpe  productg?

It's a proven history of cost savings, lime savings
and unrelenting reliability in cassette and car-

tridge production.

You must have heard it.

It's being repeated millions of times.

TAPE SPLICES

Fressure sensitive splices are individually precut to
precise accuracies and mounted on quick release
backing tabs. The tabs keep splices clean and take
the work out of handling. Your production moves
along fast and accurately, every splice neat and

uniform.

Q/Splice — precut B-track cartridge splice.
The most widely used tape splice in the indusiry,
Pressure sensitive, 1 mil Mylar/foil laminate for cue-
ing and sensing, Also~available in 1 mil Mylar for

splicing only

Splicette — precut cassetie splice
Pressure sensitive, 1 mil Mylar for |lead splicing.

CASSETTE LINERS

Custom designed Webtek cassette liners supply
the right lubrication for smoath, uninterrupted tape
operation. Dissipates static charges at the same
time. Zone or solid graphite coated Mylar.
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=
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-

Additlonal |pformation sand samples can be chtained from:

WEBTEK CORPORATION
4326 W. Pico Blvd., Los Angeles, California 90019

(213) 937-3511

World's fargest manufacturer of precut tape splices.
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of Zenith Radio Corporation re-
cently.

The new line introduces built-in
S-track cartridge playver into three
console models, and includes five
models of portable cassette plaver/
recorders. Also included are an
ultramodern AM/FM/FM table
riudio with separate stereo speakers
and mnput/output jacks for changer,
cassette or cartridge play/record
units; and two models each of
transistor radios, AM table radios
and AM clock radios.

The top of the cassette tape
plaver/recorder models is the Cen-
turian, Model E623Y. The portable
model features an AM/FM sohd
state radio, remote control micro-
phone, AFC switch, and automatic
recording level. Piano key controls
for stop-eject, fast forward, play,
rewind and record. Automatically
shuts off at tape end. Included is a
blunk tape cartridge, at a suggested
retail of $89.95.

Other portable cassette recorder/
players are the Rally, Model
E&609Y with easy load door and
added pause control; the Tempest,
Model E60BY, also with remote
mike and six piano key functions;
the Impulse. Model E607G, with
four function lever control, sepa-
rale microphone, pushbutton eject
and record controls; and the Min-
strel, Model E6805C, with auto-
matic level control. The models
range in price from $29.95 to
H69.95,

A moderately priced console in
three cabinet styles introduced a
built-in 8-track cartridge playver
into the units. The 20-watt peak
power, dual channel system has
two 9-inch oval woofers and two
it2-inch cone tweeters, and in-
cludes a 4-speed record changer
with free floating tone arm, and
AM/FM/FM stereo radio. The
basic unit, with a suggested list of
$279.95, is offered in Early Ameri-
can styling (Bravura, ET903M).
Mediterranean styling (M onico,
ET9040E), and contemporary styl-
ing (Paxton, ET902W). They are
also available without the tape
plaver at $229.95,

The ultramodern Avalon Model
E441W is AM/FM/FM tuner-am-
plifier in a sleek, white molded
cabinet with high gloss finish, with
separate 6% -in. cone speakers, also
in white cabinets, The unit, while
almost 14-in. wide., is less than
5-in. high. Slide controls for loud-
ness, balance and tone: functions
include, AM, FM stereo, and aux-
tllary which could include four-
speedd record changer. stereo cas-
sette tape recorder/plaver, B-track
plaver. or 8-track plaver/recorder
Suggested retail is $99.95,

Other audio products include the
10-transistor  portable AM-FM
miniature radio. with suggested list
of 516.95; two solid state AM table
radios, the Crest, listing at $14.95
and the Empress, listing at $16.95:
two solid state AM clock radios.
the Minstrel listing at $17.95 and
the Academy, listing at $22.95.

ADVERTISING IN
p BUSINESSPAPERS
MEANS BUSINESS

0
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Hitachi 'Q’ Compacts

NEW YORK—The Hitachi Sales
Corp. of America has added three
new 4-channel systems to its prod-
uct line. The compacts feature, in
addition to the guadrasonic sys-
tems, 8-track tape players, and
FM/AM/FM multiplr:}'. radio.

Top-of-the new line is the SP-
2950 which combines a discrete 4/2
channel phonograph system with
an B-track tape player, FM/AM/
FM multiplex radio.

The umt is supplied with four
iwo-way air suspension speakers
and a built-in illuminated balance
display, targeting the best listen-
ing position.

Each speaker enclosure con-
tains a 6% " woofer and a two-
inch tweeter, The FM front end
utilizes FET circuitry to squelch
interference. The unit carries a sug-
gested list price of $349.95. An op-
tional remote control 4-channel
;[:rninncer is available at $27.95
ist.

Next in Hitachi's 4-channel line
15 the model SDP-2830, featuring
matrix 4-channel speaker termi-
nals, BSR automatic record
changer, FM/AM/FM multiplex
stereo radio, and an 8-track stereo
tapeplayer. The unit is tuned RF
and FET on FM, and carries a
suggested list price of $339.95.

The model SDT-3430 incorpo-
rates a BSR record changer and
FM/AM/FM multiplex stereo ra-
dio, along with matrix 4-channel
speaker terminals and two air sus-
pension speakers. List price on
this unit 15 $389,95,

Next there is the model SP-2811,
which Hitachi officials call a basic
system that includes FM/AM/FM
multiplex stereo and 8-track stereo
tape player, along with phono and
tape inputs and record outputs,
Suggested list on the vnit is $169.95,

Also included in the new product
line is a compact stereo system
incorporating cassette recorder/
player umit. The model ST-3411
features a combination of FM/
AM/FM multiplex stereo radio
with cassette recorder-player. The
casselte unit has three digit tape
counters, two VU meters and au-
tomatic stop mechanism. It lists
for $199.95.

The SD-2311 features a four
speed BSR record changer with
ceramic cartridge and diamond/
sapphire stylus. Also included are
FM/AM/FM stereo radio and FM
stereo indicator light. The unit
which comes complete with air sus-
pension speakers list for $169.95,

The new Hitachi line of cassette
recorders incorporate a number of
advanced features, which, accord-
ing to Hitachi officials make them
easier 1o operate.

In the line is the TRQ-258 with
built-in condenser mike, push-but-
ton operation and auto alarm
stop, allowing the unit to turn off
itself at the end of the tape. List
price on this unit is $54.95.

Mext is the TRQ-233 which is a
stereo unit with a double lock on
fast forward and rewind. It also
has an auto alarm stop, and lists
for $149.95.

Dolby Expansion

NEW YORK—The national ra-
dio and television service of Bel-
pium, RTB, has ordered 96 A-
Type Dolby noise reduction proc-
essors from the Dolby Labora-
tories. The order is the largest
yet received by Dolby from a
broadcasting organization.

RTR joins such broadcasting or-
ganizations as the BBC, European
Broadcasting Union, and broadcast-
ing organizations in this country,
Australia, Canada, Czechoslovakia,
Denmark, France, Germany, Hun-
gary, lceland, Japan, the Nether-
lands, Norway, Spain, Sweden, the
USSR and Yugoslavia which use
the Dolby noise reduction process.

According to Dolby officials
there are about 10,000 profession-
al Dolby A Type channels of
noise reduction in use in recording
studios, film studios, broadcasting
stations and communications links
around the world.

Use of the system, according
to Dolby claims, provides an un-
weighted 10 dB of improvement in
signal-to-noise ratio without effect
upon the original program ma-
terial.

WRITE FOR
¥YOUR FREE
CATALOG!

ASK THE MAN WHO KNOWS

. . . what's new in domestic and imported
cartridges . . . and how to identify what's
needed with Pfanstiehl's new cartridge catalog.

FACTORY-TO-YOU SALES REPS.

KNOW all about cartridges and will
simplify your merchandising problem!

PFANSTIEHL &0 Xeain 2 Wois 0508s

EXACT TIME LOADED
8 TRACK BLANKS

56 Different Lengths in Stock
First Line Cartridges and Tapes

Lifetime Guarantee

Accurate to —0 +5 Seconds per Program
Referenced for all Major In-Cartridge

Duplicating Machines

1,000 Pieces Combined—28 to 45 M—55¢; 46 to B4 M—70¢
100 Pieces Combined—28 to 45 M—T70¢; 46 to B4 M—B5¢

C.0.D. Only—524 C.I.A. Discount

(O

TAPE SERVICES, INC.

P.O. Box H, Pennsauken, N.J. 08110
Phone 609—665-3323
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JVC 'Q" Emphasis on Discrete But Systems Play Matrix Too

LOS ANGELES—A new line of
quadrasonic equipment, working
with various hardware and soft-
ware manufacturers on setting up
possible licensing agreements, try-
ing to get the average retailer more
involved in 4-channel and promot-
ing the quadrasonic concept rather
than_ one particular system are
keeping Bill Kist, vice president of
JVC's hi-fi division busy.

Now that Jac Holzman has made
the official announcement of
WEA's commitment to discrete,
Kist will be even busier and will,
of course, be promoting discrete
more than other 4-channel systems.
Still, he feels it is the concept that
must be put across to the industry
and particularly the retailer and
CcOnsumer.

What 15 happening with JVC
and gquadrasonic right now? “I've
been visiting a lot of manufac-
turers, both hardware and software
to discuss possible licensing agree-
ments,” Kist said. “So far the re-
sponse has been very encouraging
and the key to us is to get the
proper distribution and not miss
the boat.”

IVC is also expected to bow
several new quadrasonic units in
the very near future. “Our new
]ml:_ is Eﬂ"}ﬁ; to have three switch
positions,” Kist pointed out, “There
will be Matrix One which will be
5Q matrix, Matrix Two which is
regular matrix and the third switch
will simply read discrete. Of course
these units are all compatible with
stereo and we feel we have uni-
versal systems. Once the pilot car-
rier picks up a quadrasonic signal,
it automatically switches over. The
user doesn’t have to get up and do
it manually, which we feel is an
advantage.” Kist had no comment
as of yet on the prices of these
units, but said they will be low
enough for the average consumer
to purchase,

Kist equated what he called the
universal systems with cobalt-doped
tape as opposed to chromium di-
oxide tape. Again, no special unit
i5 necessary for cobalt tape and
the cassette playing such a tape
will respond automatically to it
_On_coexistence, Kist said, “We
like the idea of the combination
discrete and matrix systems. Obvi-
ously we feel discrete is the best
format but there is going to be co-
existence for a long time. As far
as any kind of battle or hassle
between systems is concerned, we
are looking to take a low posture.
In the general marketplace, a con-
troversy doesn't do anyone any

“What we really want to do,"

Kist continued, “is to champion
the quadrasonic concept. First,
you're seeing a lot of 4-channel
equipment coming out at relatively
low price points. This is the op-
posite of most new technologies.
where it takes quite a long time
for the price to come down. Quad-
rasonic is fairly new yet the prices
are tight for the average guy in
many cases, and it certainly helps
make the configuration a viable
product. This is the difference be-
iween quadrasonic and, say, color
TV when it first hit the market.
It took a long time for those prices
to drop.
_ “So, we think the market is go-
ing to open up very rapidly,” Kist
continued, “particularly now that
RCA 1is releasing more software
and the WEA group is set to re-
lease product. Another point is, if
you promote 4-channel, it's easy
to sell. Tt's a great kind of system
to demonstrate, and it has to be
demonstrated to sell. It's like cas-
sette hardware with noise reduction.
Quadrasonic is a feature the con-
sumer can hear right away and is
impressed with right away.”

Kist also sees more of an inter-
est coming about in pgood sound
on the whole, including stereo, as
a result of 4-channel. What about
consumer worry over obsolescence?
“All vnits have detector jacks in
addition to audio inputs and out-
puts so this should Eeep the con-
sumer from having a feeling of
buying a potentially obsolete prod-
uct. Here is another good selling
point for the retailer. I can't stress

MARCH 10, 1973, BILLBOARD

the importance of the retailer
enough. They are the ones who
can push the configuration to num-
ber one if they just demonsirate

By BOB KIRSCH

the concept. As for the different
systems, look at  cassette and
B-track a few years back. The
firms that made some provision

for both are still going strong and
there is a place in the market for
both."”

On some of the often mentioned

drawbacks of the discrete hard-
ware, Kist said, “You don't neces-
sarily need u special :artridgh

(Continted on_page 39)
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Craig's exclusive T-Control is probably the single most successful feature ever puton a portable cassette
recorder.With the 2623 going stronger than everin 1972, Craig dealer sales of T-Control models recently
passed the 1.5 million mark. Now Craig also features ABC (Automatic Battery Charging) in every unit.

It's another great sales closer.
And—we've only just begun.

CAIG

Fun to be with

www americanradiohistorv com

CRAIG CORPORATION = 921 W. Artesia Blvd.
@ Compton, California 20220 » (213) 537-1233
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Rep Rap

By EARL PAIGE & ANNE DUSTON

Irving J. Flanders & Associates,
Ferndale, Mich., is expanding its
marketing base to include all of
western Michigan, said Irv Flan-
ders, and will have a man in Grand
Rapids. Flanders said the expan-
sion is based on his addition of
home stereo lines such as Dee Gee.

Flanders & Associates is typical
of the auto stereo rep firms that
have steadily diversified into home
equipment, now that Flanders rep-
resents Nucleonic and other home
equipment lines. But Flanders s
untypical in that he started in car
sound just after World War Il
when he formed Unique Custom
Aute Radio. "l developed a rear

do you

need 8-track lubricated
tape, cassette tape, C-O's
or loaded cassettes?

Cet in touch with EMPIRE
MAGNETIC INDUSTRIES
— the one stop for all
your duplication or blank

loading requirements at
LOWEST PRICES.

H. MANN
EMPIRE MAGNETIC INDUSTRIES

545 Allen Rd., Woodmere, N.Y. 11598
Phone: 516—420-8558

speaker kit, putting together all the
components, had counter display
cards made up, and proceeded to
place these in all the new car deal-
ers showrooms in Detroit and sur-
rounding communities,” he said. “1
offered a service of installing, by
appointment, and eventually had a
crew of three men just installing
rear seat speaker Kits in every
imaginable make of car.”" The busi-
ness grew and evolved into Skippy
Hot Rod Shops (Irv is still called
“Skippy'). Flanders said he then
contacted an electronic parts as-
sembler and put together a pack-
aged car speaker kit with a switch
and grille. “This was probably the
first successful approach to do-it-
yvourself car stereo merchandising,”
said Flanders, pointing out that
the do-it-yourself trend is just now
happening again.

Other lines Flanders reps are
Sparkomatic Corp., On-Guard An-
tenna Corp. of America and Afoo
Electronics.

Jack McCaughey, president of
Jack McCaughey Co. with associ-
ales Bob O'Neill and Jay Stuessi,
has added Eleciro Brand Inc. prod-
ucts to his line of consumer elec-
tronics, which also includes Encore
Electronics, Inc.

ADYVERTIEING IM
F]Hp BUSINESSPAPERS
MEANE BUSINESSE

Attention:
Recording Studios, Music Companies. ..
Buy Direct and Save from

Martin Audio

Mew York's Leading Authorized Distributor of
Professional Studio Equipment, VTR & HiFi Sterec Components

In Sto

Ampex,

%cully,

J. B. Lansing, Altec, Neumann, AKG,
E-V, UREI, Kepex, DBX, Mcintosh,
Dolby & Other Major Brands

Full stock Ampex & Scully replacement parts

SALES B SERVICE B LEASING B |INSTALLATIONS

MARTIN AUDIO
320 West 46th St., N. Y. 10036 (212) 265-6470

CASSETTE

SPRING PAD

SHIELD

No. 570
FULL-FOAM
SHIELD

Tape Happenings

AKAl America, Ltd., introduced
a new color video tape camera
that is compatible with any color
video tape system currently sold
on the U.S. market, according to
Hobert R. Owen, vice-president
and general manager of the Comp-
ton, California, company. The
CVC-150 weighs 5% pounds, and
retails for $3,495. The unit 15 be-
ing marketed through AKAI VIR
master distributors, Owen said.
The camera must be sold with the
CVA-900 power supply and the
CCA-150 adaptor. It measures 3%2-
in. wide by 10-in. high by 1l-in.
deep, . . . James H, McManus
has been appointed sales super-
visor for 3IM/Wollensak consumer
products in the north central re-
gion. McManus joined 3M in 1961
as Wollensak field salesmuan in
New England area, and served
most recently as senior advertising
and sales promotion coordinator
at the company's headquarters in
St. Paul. . . . Color-coded tags
listing the features of the model
have been introduced by Koss
Corporation on all stereo and 4-
channel headphones. Retail price
and model number appear on the
back page overhang. . . . Com-
mittees o revise the specifications
of Interface wvoluntary minimum
standards for B-track and cassette
met during the ITA in Tucson,
Arizona. The "ad hoc" 8-track
Hardware/Software Interface
Committee, chaired by Bill Huber,
Motorola Automotive Products,
and the "ad hoc" Audio Cassette
Hardware/Software Interface Com-
mittee chaired by Ed Hansen,
Morth Amenican Philips, were both
attended by technical and market-
ing experts, including Rex Isom,
Robert Flood, and Joseph White,
RCA:; Dom Saccaclo, Olin Corp.:
Jim McEwan and Bob Olson, Lear
Jet Stereo; Lee Kovacs, Certron:
Larry Hockmeyer, Data Packaging;
Del Ellers, 3M Company; Orlando
Taraborrelli, Philco-Ford; Tom
Ohki, Pioneer Electronics of Amer-
ica; Terry Shimada, Panasonic:
Ralph Haberstock and Don Birke-
ness, Avsco; George Sadler, Toy-
ota Cassette; Mike Martin, Memo-
rex; Frank Meljers, BASF Systems;
and Keyvan Mokhtarlan and Larry
Finley of the ITA. Completion of
the B-track specs is expected to be

Sansui Markets

o Continued from page 33

receiver with front panel matrix
switching, selecting between the
Q5 Regular Matrix and Phase
Matnix decoding, thus permitting
accurate decoding and playback of
any quadrasonic maitrix record
made today.

The QRX-6500 has a decoder
with two synthesizer positions for
recreating 4-channel sound from
2-channel recordings. Both the
synthesizer and the QS Regular
Matrix decoder have “hall” and
“Surround™ positions for varying
the quadrasonic effect,

Kouchi also disclosed that the
new unit has facilities for handling
discrete 4-channel sources such as
open reel and cariridge tapes, a
complete set of controls, and ac-
cessory circuits for all modes and
functions.

December, 1973; cassette specifi-
cations are expected to be com-
pleted in January, 1974. . . . The
total sales to dealers of portable
and table model phonographs, in-
cluding compact and component
systems, for the month of January
was 373,165, according to statis-
tics released by the Electronic In-
dustries Association, Marketing
Services Department. Consoles ac-
counted for an additional B5984
sales. The figures represent con-
sumer products produced and/or
sold in the United States regardless
of brand name or country of ori-
gin. . . . The newly created post
of corporate communications at
Koss Corporation has been filled
by Jane McGovern. Miss McGov-
ern, who will be responsible for
community relations programs and
internal communications, will tour
eight key market cities for publicity
appearances on radio and televi-
sion shows, . . . Al Altenhof has
been named vice-president, engi-
neering, at Utah-American Corpo-
ration, Frank Pyle Jr., company
president  announced.  Althenhof
will be responsible for product de-
velopment, plant engineering and
production methods, and the ex-
pansion of the Utah line of loud-
speakers and speaker systems. . . .
Noise pollution in heavy industry
is being combatted by a new Koss
product, the Quiet Zone heanng
protectors, being offered in two
models, the K-1200 priced at
$19.95, and the K-1000, listed for
$9.95. Each is designed with in-
verse baffles to deflect noise
away from the ears. A safety prod-
ucts division has been established
to manufacture and market Quiet
Zone products, which will be dis-

tributed through industrial manu-
facturer’s representatives. . . . The
Climatic Corporation of Jackson-
ville, Florida, has been appointed
wholesale distributor for Motorola
home entertainment products in
northern Florida and southern
Georgia, according to Robert C,
Warren, director of marketing,
Motorola. Albert E. Taylor has
been appointed branch manager of
the Climatic-Jacksonville opera-
tions. . . . Broadcast Products, Inc.,
Rockville, Maryland, has been ap-
pointed distributor of the Dolby
noise reduction system according
to president James C. Woodworth.
The system is produced by Dolby
Laboratories, Inc.,, London and
MNew York.

DO YOU NEED
8 TR SENSING TAPE

for automatic or hand splicing,
splicing tape for master mak-
Ing or cassettes, tape wipes,
splicing blocks, lube tape or
C-O's.

Call TAPEMAKER, the

ONE-STOP FOR ALL

ACCESSORY IN DUP-
LICATING OR LOADING.

LOWEST PRICES.

ART BRANDWEIN . . . TAPEMAKER

2255 Broadway, New York City
10024—(212) 874-0800

P.5. We have video splicing

tape and head cleaning
materials

Now Shipping from

NEW YORK, ATLANTA, NORTH CAROLINA

Cusfom

Private label on
1,000 or more
$2.25 ea.

ONLY

$2.25

50 up $2.75
100 up $2.50
200 up $2.40
300 up $2.35
400 up $2.30
500 up $2.25

#54 8-Track CARRYING CASE
Holds 24 B8-Track Tapes

(ase Mig. Co., Inc.

6232 Bragg Blvd.

P.O. Box 5625, Fayetteville, N.C. 28303
Phone: Area Code 919-B67-6111

CARTRIDGE INDUSTRIES CORPORATION

Full service supplier for your duplicating needs

e Lear]et 8-Track Cartridges

HeEontmmed, ke sysihender With new foam pad or with spring pad

can detect the nondirect ambient
information that already exists in
most 2-channel stereo recordings
and broadcasts, processing these
signals for rear channel presenta-
tion to produce a realistic 4-chan-
nel effect.

“This is enhanced by Sansui's
exclusive phase-modulation tech-
nique which propagates the sound
throughout the listening space in
the same way the natural, live
sound field is developed.”

The amplifier section of the new
unit features 280 watts of total
[HF music power. Normal level
frequency response is 20 to 30,000
Hz plus 1 JdB distortion at rated
output is less than 0.5 percent
either intermodular or total har-
monic. THF sensitivity of the FET
FM tuner is 1.8 microvolts. The
unit carries a list price of $699.95,

9,

No. 510

\ / No. 410
~~/ FLAT SHIELD
FLAT-FOAM SHIELD

OVERLAND
PRODUCTS

«

No. 208
B TRACK
CARTRIDGE
SPRING PAD

No. 508 .

8 TRACK FOAM PAD

‘@) 00

No. 901 No. 735
SPECIAL FOAM CASSETTE Hups  CASSETTE |
SHIELD WINDOWS =

SPECIAL DESIGNS ON REQUEST

8-Track Lubricated Tape

P.0. Box B

ata North Pigrce 51
Fremont, Nebr. GED25S
Phone 402 - 721-7270

Cassette Tape
Cartridge Sleeves

By-Buk Splicing Materials

Full Line ot ;

And Associated Accessories

Head cleaners, etc.

FLANGED GUIDE
ROLLERS

CASSETTE PINS

No. 020 |
Cartridge Industries Corporation
P.O. Box 186, Excelsior Springs, Missouri 64024
B Fhone 816/637-2186
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Tape/Audio/Video

4.Channel, Video Panel

o Continued from pape 33

tory is necessary for the time be-
ing. It takes the public time to get
to know a nmew system and it's
worth it to a dealer to let his pub-
lic get acquainted a bit more slow-
ly. We may have to charge a dollar
more for 4-channel, but this money
is necessary to help build a strong
marketing program. In any case,
the double inventory situation will
certainly be less than the one sur-
rounding stereo and mono.” Holz-
man expects 24 quadrasonic re-
leases from the WBA group in
May and another 24 in the fall.
Some previous material will be
used, but Holzman stressed that
much of this was recorded with
quadrasonic in mind. RCA will
offer only new releases on Quadra-

disc. CBS will offer some of both.

Speaking from the floor, Dave
Rothfeld, vice president, division-
al merchandising manager for
Korvette’s advocated a single in-
ventory and added that he doesn't
feel the majonty of people can
tell the difference between matrix
and discrete disks. Rothfeld said
he feared a display of the same
product in stereo and guadrasonic
would convey a feeling of built-in
obsolescence for sterea to the
COnSumMer.

On the importance of 4-channel
al the present time and it's rele-
vancy to NARM members, Holz-
man said, “It's here, it's necessary
and it's normal. The human ear
hears from 360 degrees. Also, the
configuration has unlimited artistic,
creative and musical possibilities.
It's viable and inevitable.”" Dean
and Pudwell agreed. “As for ob-
soleting stereo, this is not true.
This is a forward system."” All
three panel members agreed that
now is the time for NARM mem-

bers to become involved if they
haven't already.

VYideo Future

On video. Pudwell said he feels
disk and tape are complimentary
to each other. “One 15 for record-
ing, the other is playback-only,"”
he said.

Holzman said the “video disk
is already viable and NARM will
be involved just as it is in records,
with rental and sales in video
tape and disk. Those handling
hardware will also sell players,
probably in the 35300 to %500
range and members should be
aware. 1 think 1975 will probably
see a consumer market for the
disk at a price under $10.”

Dean commented that NARM
members “need not reserve space
in their stores now for video prod-
uct, because there are a lot of
hurdles to overcome,”

Pudwell said RCA will have a
video disk system at around $400,
with progrum material by 1975,
Holzman added, “The systems are
cheaper than TV which is impor-
tant. What we need are programs
that motivate ople, titles with
which they are F:mllmr and some-
thing which may pnssibly be used
to educate their children. As for
the record company role in video
programming, I think we will play
a vital role. WEA has a good mar-
keting wing and access to a large
motion picture catalog. Record
firms have traditionally shown
sensitivity and ability to move with
the times.™

Pudwell said that “Anyone with
viable product is entitled to enter
the market, although we have no
marketing plans for the disk yet.”
Dean said CBS is not planning
programming at this point.

New BASF Thrust

—Mousic, Hardware

o Continued from page 33

sey added, “because of the com-
puter tape we manufacture for the
government. They require strin-
gent control.”

Rounding out the blank soft-
ware line, BASF also carries B-
track cartnidges and reel-to-reel
product, as well as accessories in-
cluding head cleaners, empty reels,
an editing kit and library boxes.

In hardware., the firm offers
three units: the 9100 portable cas-
sette recorder; the 9200 cassetle
recorder with automatic eject; and
the 9300 combination cassette/ra-
dio, Dempsey said that further
product can be expected for the
June Consumer Electronics Show.

BASF is also moving forward
in the disk business. “The record
line is doing surprisingly well for
such & relatively new batch of
product,” Dempsey sad. “We're
not really looking for the monster
hit LP at the moment. Rather, we
will concentrate on building a sol-
id, basic catalog. As of now, we
have more than 100 releases.”

The line is handled by inde-
pendent distributors, and artists
on the label include Sugarcane
Harris, Ella Fitzgerald, Freddie
Hubbard, Oscar Peterson and
Count Basie. The line is divided
into several categories. MPS prod-
uct is a pop and jazz calegory,
Harmonia Mundi features classical
pieces performed on antigue in-
struments and recorded in Europe,
Cornet includes national music
from wvarious nations and BASF
features the firm's own library of
ethnic and pop music. Product is
also available in B-track and cas-
sette format. “Our prerecorded cas-
settes are chromium  dioxide
coated,” Dempsey added, “which
should give some indication of how
strongly we feel about that con-
figuration.” BASF has also intro-
duced two singles recently on the
Fungus label, by Irma Thomas, an
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established r&b star, and Wolf-

MmMoon.

“The line was only established
in September,” Dempsey added, “so
we are pleased with the results,
We will continue to run ads for the
label and we plan at least ten re-
leases a month for the next few
months, The main point as far as
we are concerned is that we are
not panicked about h:wing a huge
hit. We certainly won't complain
if we fgnt one, but what we are
really king for is solid mate-
rial with solid artists, especially on
the LP's. And we also feel we have
somewhat of an advantage with
the BASF name.”

Dempsey summed up with a few
comments about the tape business
in general. “"We feel that chromium
dioxide has to pick up steam,” he
said, “"As more eguipment with
bias switches becomes available,
people will realize that a chrome
tape can provide optimum sound.
We also feel, like many in the in-
dustry, that blank tape and tape
hardware have truly become mass
market items. We are into many
audiophile type outlets, such as
the Harvey Group and Sam Goody,
but these people must almost be
characterized as mass merchandis-
ers, They carry equipment and
prerecorded software and we feel
this is extremely important.

“There can no longer be any
argument,” he continued, “that the
public is aware of tape as a me-
dium rather than a gimmick. Mag-
netic tape is becoming the paper
of the "7("s, It's a memory storage
medivm and it's gquicker, better
and has faster access time than
paper. We will certainly continue
to promote tape heavily and to
help retailers through display ma-
terials and any other way we can.’
BASF has also published a book,
“Tape Questions—Tape Answers,”
which covers all aspects of record-
ing as well as how to maimntain a
tape library.

Earlier, Bigger ‘74 Jan. CES

o Continuwed from page 33

line for previous exhibitors Lo sign
up. He said he is delighted Winter
CES will again be in the Conrad
Hilton and added: “It's going to be
very interesting to see what hap-
pens with CES gone and IHE with
two days vet to go. Our exhibitors
can work more easily with buyers
without the CES distraction. 1
think too, that the earlier CES

Labor Exemption

o Continued from page 33

product assembled off-shore. to
pay duty only on the value added
to the product by the foreign as-
sembly. Labor leaders, now honey-
mooning with the republican ad-
ministration for its removal of the
formal and strict wage restriction
of Phase Il, nevertheless lean to
the tough approach in the 1971
Burke-Hartke trade bill, recently
reintroduced in the Senate and
House by its Democratic sponsors.

The bill proposed by Rep. James
Burke (D., Mass.) and Sen. Vance
Hartke (D., Ind.) would replace
the “open door™ U.S. trade policy
with a “sliding door” by setting
import quotas. It would also tax
the multinational firms' foreign op-
erations at the same rate as domes-
tic firms, and impose curbs on the
outflow of capital—while the Nix-
on administration leans toward per-
mitting even freer U.S. investment
overseas by removing existing re-
strictions on movement of U.S.
capital abroad.

Labor spokesmen point out that
U.S. trade laws and policies were
based on outmoded concepts of
technology, and the long-past re-
quirements of a “fixed base” for
production. AFL-CIO spokesmen
note that ULS. multinational firms
can use overseas assembly plants in
even the most sophisticated of
manufacturing. “Technology-inten-
sive” imports have grown 400 per-
cent, while U.S. export of such
products has grown only 85 per-
cent, according to the AFL-CIO
publication, the Federationist.

Label Uses VTR

o Continued from page 33

“Grammy Awards 72, “Rock On,”
“Love On” and “50 Top Hits
of 72.

In discussing how the label pro-
motes its product, still photos of
its successful free rock concert last
Tune to which 30,000 persons were
attracted were flashed. That con-
cert was tied to the release of the
“Rock On” LP of 1950 rock™n"roll
classics,

Snips of TV and radio com-
mercials were also presented utiliz-
ing movie clips and in-studio live
action. The Sony system had been
discussed earlier at a luncheon
meeting on 4-channel sound and
videotape. At that meeting, the
Sony LU-Matic system was heralded
as being widely used in the in-
dustrial area—with Avenue prov-
ing this point as the only music
exhibitor using the new communi-
cations tool during the convention.

While Avenue was proving that
cartridge TV 15 a viable business
tool. Cartrivision showed off its
consumer slanted Y:-inch video-
tipe system.

Cartrivision had been discussed
at that videotape meeting as the
only consumer-oriented CTV sys-
tem presently in the marketplace.
A Cartrivision official in its booth,
sufely away from the Sony unit.
indicated that 70 persons had asked
about becoming software distrib-
utors, but that the company al-
ready had 59 outlets around the
country,

A large display of programs in-
dicated the broad range of films
which the company has gained li-
cense to. All gqueries about becom-
ing a software distributor were
referred to the appropriate distrib-
utor already in business. Why was
Cartrivision displaying at NARM
if it already had its distnbutors?
“We are here to educate the indus-
iry about ourselves,” the spokes-
man said,
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dates shows that the giant elec-
tronics firms really aren't interested
in the housewares, discount store
and mass merchandising buyers
IHE attracts.”

Summer CES is also expanding
and will be June 10-13 at Mec-
Cormick Place and will include
four industry -:unt'et‘cnm:s, includ-
ing one on distribution sponsored
jointly by EIA/CEG and the Elec-
tronic Representatives Association.
There will be retail oriented on
audio, video and calculators.

Karel claims his summer show,
which takes on the chameleonic
name Independent Housewares &
Home Entertainment Exhibit, ap-
pears to be attracting more con-
sumer ¢lectronics exhibitors, possi-
bly because of the stronger winter
events at the Hilton, He had fore-
cast less consumer electronics focus
but said Topp, Mustang, Apex
Rendezvous, Sharp, Jupiter and
Lake Electronics were already in
for the July 7-11 event. “Our elec-
tromics exhibitors are definitely
pointing toward the housewares
buyers (Summer IHHEE corre-
sponds with the Summer National
Housewares Exposition)."”

Consumer electronics firms have
expressed immediate interest, Karel
claims, in the new Florida Mer-
chandising Show March 17-19,
1974 at the Playboy Plaza in
Miami Beach. Booths 8 x 10 feet

are $275 and rooms 14 x 10 are
$325, Karel, and his late father
Jules, inmitiated a furniture show
in Florida that is held each August.

Wayman said open booth space
has been increased by nearly 100
percent for Winter CES '74 by
utilizing the Grand Ballroom (used
this year for registration) and the
Normandy Lounge (used for press)
and increased areas on the third
floor. He also plans to use the
room where conferences were held,
moving the conferences (again,
audio, video, calculators) to other
rooms.

He said there was no substantia-
tion to report that fire ordinances
prohibit exhibits on the 4th, 5th
and 6th floor (unless sprinkler sys-
tems are installed) and indicated
some firms will again take space
there. The 6th may be used for
hospitality rooms, he said.

As backpground, he noted that
Winter CE§ this year was “lucky"
to get in (announced only the
previous August) and that by car-
rving over into the housewares
show, it created room shortages.
“The Friday attendance surge
showed us we (CES) were viable
on our own and that we did not
need housewares, Now, buyers who
do want to stay into housewares
can, or they can go home for a
weekend and watch the Super Bowl
with their buddies and come back.”

Sure, you guys make great
home entertainment
equipment...

But are you sure

your advertising

is driving your message

Well, you don't have to worry about whether it is or
isn't any longer. If you want the right people to see
what you're up to, then Billboard is just the medium
you're looking for. Now, you're probably saying to
yourself, "'Hey, Billboard is a ""Music’' newsweekKly. ..
what's all this about home entertainment equipment?"”

Far your information, Billboard just happens to be
the only “‘Music" newsweekly with full coverage on
home entertainment products and accessories; and
it goes right to the people who count—the buying in-
fluentials responsible for supplying mass merchan-
disers, retailers and specialty stores.

Don’tyou think it's about time you got your fairshare
ofthis rapidly growing market through Billboard's
unigue, unduplicated reach?

If you'd like a private screening of the Billboard con-
sumer electronics story, call Ron Willman, manager of
Consumer Electronics Sales, 1 Astor Plaza, New York,
New York 10036 / (212) 764-7300, or a Billboard ac-
count executive in an office near you,

It's your move.
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Jukebox programming

Mixed Vote on
Jukebox LP's

By EARL PAIGE

CHICAGO—Jukebox programmers continue to show a lack of
interest in albums according to a nationwide poll to determine pos-
sible topics for a programming conference. However, one aspect of-
ten considered working against Little LP's, lack of certain product,
is no large problem, the poll shows. Moreover, the two major juke-
box LP producers are releasing a much more varied repertoire (see
Potpourri).

The most neglected product category 15 jazz, followed closely
by ethnic (polka, international titles) and rather surprising, easy lis-
tening. Negative percentages on a yes-no product availability topic
were: jazz 34 percent; ethnic 30; EL 27; soul 21; country 20; rock
15; and high school age 13.

Opinion was divided on display of album title strips, rotation
around the route and the need for LP’s to contain a super hit, indi-
cating that jukebox albums remain a most controversial topic. A
heavy percentage reported albums do not generate play. A topic re-
lated to LP's helping the switch to two for a quarter play pricing
was rated by 42 percent.

‘Corn’ Hit Too
Country? Big
On Jukeboxes

NASHVILLE — Roval Ameri-
can’s “John's Been Shucking My
Corn” is a recording that has
reached flash point proportions in
terms of where country music sta-
tons are headed, according to
Barbara Sterling, general manager
of the label here. Regarded as “too
country” by all but a handful of
radio outlets, the record i1s being
broken slowly but steadily through
jukebox exposure, she claims.

Some station music directors
have labeled the record, written
and performed by Onnie Wheeler,
as too “dirty,” but she said this
15 a cop-out and tells them to lis-
ten to such songs as “Behind
Closed Doors,” which some are
programming who are not on the
Wheeler disk. She believes sta-
tions, especially metropolitan ones,

(Continued on page 39)

PROGRAMMER’'S POTPOURRI

Conference to Air
Long, Defective 45

e Continued from page |

route owners who program as well,
which met here last week to hash
out the agenda, said they will help
to insure that top label executives
participate so that they can move
forward on solving many prob-
lems. Music Operators of America
{(MOA) president Harlan Wingrave
has promised to outline some of
MCA's goals to the delegates and
touch on broad industry aspects.

The group here heard Rolling
Meadows, Ill. operator and MOA
director Wayne Hesch repeat his
estimate that overly-long record-
ings can cause a loss as high as
$700 per jukebox per year.

As for defective pressings, Bill
Bush, Peoria, Ill., said: “If the
conference meant that just one

label promised to step up its qual-
ity control, the conference would
be worth it."” ) )

Other agenda topics the adwvi-
sory group selected are sample
service, radio station liaison, holi-
day and special product, title strips
and one-stop relations,

Of the latter topics, the group
agreed unanimously that samples
arrive too late and are basicall
station promotion copies Wi
mono and stereo repeats of one
title, whereas jukebox program-
mers must know the flip side as
well. Bush called for more cooper-
ation between station and jukebox
programmers. Mrs. Ruth Sawejak
Beaver Dam, Wis,, complained of
too few Christmas records and also
wondered why there wasn't a new

(Continued on page 39)

MOA CONFAB

NOTRE DAME, Ind.—Mu-
sic Operators of America
(MOA) is urging that registra-
tions for its seminar here April
13-14 be made directly with the
Notre Dame Center for Con-
tinuation, Box W, Notre Dame,
Ind. 46556. Registration fee is

What It Seemed

JUKEBOX |
MEETINGS

Mar. 3IT-d4—Music Opsrators of
Board mesting. Americens, Miaml B=ach, Fla.

Apr. 13-1 DA Notre Dame seminar, Molrs
Darms, Ind.

Bephl. I1-F3—1il. Coin Machine Oparaisrs
AEEmn., Fm‘iﬁ, Lake Genewa, Wia.

Sept. T g Music & Vending Assn.,
Heart O Town Motor Inn, Charleston.

Mov, B-11—MOA, Conrad Milton, Chicago.

Pretty House for
“Henry Mancini

Gold-Mor albums. Jim Reeves,
“Moonlight & Roses™: *“Mexicali
$70. Rose/It's Only a Paper Moon/Oh
Be" b/w
“Moonlight & Roses/Moon River/
Carolina Moon” 2854; “Charley
Pride Sings Heart Songs'™: “Any-
where (Just Inside Your Arms)/
What Money Can't
Again” b/w “I'm Beginning to Be-
lieve/Miracle, Music & My Wife/

Buy/Once

presents The
Academy Award Songs™: “"Days of

Wine and Roses/All the Way/
Call Me Irresponsible” b/w “You'll
Never Know/Three Coins in a
Fountain/Moon River” 6013;
“Daddy Don’t You Walk So Fast,
Wayne Newton™ “Love Doesn't
Live Here Anymore/Baby I'm-a-
Want-You/We'll Sing in the Sun-
shine” b/w “Take Good Care of
Yourself/ Without You/Walkin' in
the Sand” CHE-1001; “Azteca™
4617, “Love Not ,Then/AH! AH! b/w
“Non Pacem/Theme: La Piedra
Del Sol” KC-31776; “Billie Holi-

C3L-21;

Jukebox Album Producers Releasing More Varied Product;
Pride, Azteca, Holiday, Carr (Latin), Mayfield, Montgomery

day: The Golden Years™ “When a
Woman Loves a Man/The Man 1
Love/I'll Never Be the Same” b/w M
“Back in Your Own Backyard/
God Bless the Child/All of Me" Love (Love Song)/Eddie You
“Charlie McCoy": “Me
and Bobby McGee/Delta Dawn/
The First Time (Ever 1 Saw Your
Face)” b/w "1 Can't Stop Loving
You/Rocky Top/Woman (Sensu-
ous Woman)" KZ 31910; “Vikki
Carr En Espanol™ “Se Acabo/
Amanece/Ahora Que Soy Libre”
b/w “Somos Novies (It's Impos-

sible)/Historia De Amor (Love
Story)/El Triste” KC 31470; Curtis
1d “Superfly™: *Pusherman/
Think (inst.)” b/w “Give Me Your

Should Know Better/Junkie Chase™
CRS8014; “The Isleys Brother,
Brother, Brother™: “Brother, Broth-
er/Put a Little Love in Your
Heart/Sweet Seasons” b/w “Love
Put Me in a Curnerfﬁe‘:;l on
Walkin' ™ TNS 3009; "Bill Withers
Still Bill"™: “I Don't Know Why/

Continued on g 39

713 ATE: UK. Jukebox Industry Unity; Sophisticated Units

LONDON—Perhaps the most important impression
which emanated from the 29th Amusement Trades Exhibi-
tion, held at Alexandra Park, North London, recently was
an obvious determination by British jukebox operators to
think more in terms of helping the indusiry as a whole,
rather than merely striving for individual growth and suc-
cess. In terms of hardware, overall performance and design
of jukeboxes seemed to impress delegates the most.

This attitude of “By helping to improve the industry
as a whole we will help ourselves™ was summarized by
Robert Gaines Cooper, managing director of the Gaines-
mead Group, who commented during the exhibition: At
long last we are all waking up to the fact that we operators
have an obligation to look after the needs of our industry
as well as our own personal welfare. If the jukebox industry
i5 to further prosper—and I am in no doubt that it will—
then U.K. operators must continue to think in terms of the
best interests of the industry in general, instead of just
thinking of individual success.™

The point was taken up by Alan Willis, secretary
of both the Amusement Trades Association and the Phono-
graph Operators Association. Agreeing that the industry was
thinking more in collective terms s¢ days, he added:
“Many of the British companies are very conscious of the
need to regulanze the jukebox industry’s activities.

“There was a period, it is true, when the industry's
image suffered, due to the activities of a small minority.
It was, however, sufficient to taint the whole of the indus-
try.” It was the kind of “unpleasant minority,” said Willis,
which is evidenced in any industry—whether the industry
be concerned in selling jukeboxes or preen grocery produce.

“It had a withholding effect on the industrv for a time.
But 1 believe that the gradual coalescing of various com-
panies nowadays into bigger, more powerful groups—com-
panies such as the Gainesmead Group, the Associated
Leisure Group, Music Hire and Bell-Fruit—is having the
effect of having a steadying influence on the leisure enter-
tainment industry as a whole as well as improving the in-
dustry’s 1image. These companies are very, Very conscious
now of the need to not only to have a well run industry but
to show this is a well run industry. Accordingly, they are
spending more time today on promoting this aspect of the
business.”

More tangibly, the 1973 ATE had much first-class juke-
box product on display. True, there did not appear to be
that many more machines than at the previous exhibition
but the standard of performance and overall design was
uniformly impressive.

Attracting much attention from prospective buyers was
the excellent range of Rock-Ola boxes exhibited on the
London Coin Machines stand. The Rock-Ola 447, with its
smart cabinet finish—in patrician walnut polyester veneer—
was a particular standout. So, too, was the 450, with
its easy-to-service mobility, amplifier with integrated cir-
cuits (which eliminate a separate pre-amp chassis) and
10-numbers-in-a-line selection system, now situated on the

By STAN BRITT

“sightline” program deck for easy reading by customers.

Understandably, pride of place on the Music Hire
Group’s stand was the AMI Cadette which received its
world premiere at the '73 British exhibition. Music Hire—
sole concessionaires for the Rowe AMI range of jukeboxes
to the UK. received many inquiries concerning the Cadette
which, Rowe believes, is going to prove a very popular
model amongst British jukebox operators. It looked and
sounded good and attracted a continuous stream of inter-
ested visitors. Also attracting much attention was Music
Hire's new Ami T1/1 200 play box as well as the full
range of Ami equipment.

~ Music Maker—an affiliate of the Gainesmead Group—

did excellent business with its fine range of Wurlitzer and
NSM jukeboxes and reconditioned machines while Rhein-
Automaten was pleased with reactions to its NSM line—
particularly the Prestige 120 and 160, the Hit 120 and,
above all, the Consul 160, surcly was one of the best
individual boxes at the exhibition.

Rhein-Automaten’s managing director, H. Hohenstein,
said his company did “excellent business” at this vear's ATE.
“It 1s true,” he said afterwards, “that the increase in business
in the UK.—numerically at least—ecannot begin to com-
pare with that in the States. But pro rata it is equally true
to say that the increase in annual turnover of jukebox
product in this country is. as far as we're concerned, ex-
cellent.” This annuval turnover, he added, amounted to
1) percent.

“This may not seem a startling increase to some people,”
said Hohenstein, “but we are happy, not only with our
particular share of the market, but with the present state
of the British jukebox industry in general. It's a situation
that is likely to continue for as far ahead as one can possi-
bly foresee.”

London Coin Machines reported strong reaction to its

ROCK-OLA 450 and NSM unit as seen at recent ATE.
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range of Rock-Ola boxes at ATE. In particular, the 160-
selection 450 and the 100-selection 451 garnered much
praise—and attracted lucrative orders for the company,
claimed managing director Bob Deith's terse but happy
summary. Explaining why Rock-Ola machines had scored
over other models. LCM general manager John Holmes
said it was because “Rock-Ola hasn't gone silly with its
designs, which are more acceptable to the trade generally
than some of our rivals' boxes which, in some cases, seem
to have gone rather way-out.” . _
While jukeboxes continue to play an important part in
the ever-increasing number of exhibits shown at each suc-
cessive ATE, it is true to say that their overall number is
never in excess of, say, fruit machines or gaming machines.
This year'’s ATE saw no significant increase in the number
of machines exhibited. And there doesn't seem to be much
likelihood of any dramatic increase in numbers at the next

show.
VAT

Explained ATA's Alan Willis: “There are several reasons
for this. Firstly, there is a fairly limited number of juke-
box manufacturers and these are already represented at
ATE. The other major reason is that the jukebox indusiry
is %.-:’ﬂng to be faced this vear with the additional impost
of Value Added Tax (VAT) which it cannot pass on to the
customers.”

But Willis agreed that there is probably more of a
potential market in the UK. where jukeboxes were con-
cerned because of the number and vanety of locations
available—or which will become available. “VAT is a
burden on the industry which has got to be overcome.
On the other hand, the saturation of sites in the jukebox
area is nowhere like the saturation of sites for other
fruit and gaming machines. Therefore, there's a potential
for new jukebox locations, whereas the other sections of
the leisure entertainment industry are probably more in-
volved in merely replacing already existing sites.”

Other exhibitors at this year's ATE—all of whom
reported excellent business as a result of the show as well
as good prospects for the future—included Coughtrey's
Automatic Supplies, Nottingham; Charles & Taylor, Leicester
(which exhibited its discotheque jukebox); Alca El_ﬂtrnnir.'u,
Oldham (Lancs.); Stannite Automatic, London (fine range
of Seeburg, Rock-Ola and Wurlitzer boxes); Automarketing
5/ A, Barcelona (showing, for the first time at ATE, Spanish-
made jukeboxes); and PRW(Sales) Lid.

PRW(Sales), which mounted an impressive display of
Seeburg and Jupiter boxes, reported brisk business on all
its lines. The company is confident that “business during 73
will be even better than last year—and we were very happy
with our 1972 turnover.”

Overall, the 29th ATE was the biggest and most suc-
cessful yet. Overseas representation increased markedly.
And, significantly, the number of exhibitors from the rest
of Europe rose again—this time no doubt due to Britain's
recent affiliation with the Common Market.
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Whats Playing?

A weekly programming profile of current and oldie
selections from locations around the country.

ADRIAN, MICH.: CAMPUS/YOUNG
ADULT

Mike Leonard
Leonard Amusement Co,

Haw: "“"Vau Are What | Am.'" Gordon Lighifoot,
Repriss LIJB; ""Tiéa a Yellow Hibbom Round ihe
Old Dak ’l'l'lllll" Dawn, Bell 4A5318; "Out of the
S P, B P
“"Doeling l.l.'rlT':-." 4 e

CASTROVILLE, CALIF.: COUNTRY

Ruth Hubbard
Ace Muosic Co.

HMew: “Love's ths Anwwsr," | Love You Mors
and Mars Eva A True Lowin'," Fers
tim -m 1345; ‘"Mr. Jackson,'' Rose
Maddax, and 43-10511; ‘‘She Fiih:'lr That

Lavin® Fesling,” "‘A 8 Bong for Wanda,""
The Biatier Brothars, Mercury 73360, '

GALION, OHIO: YVARIOUS
LOCATIONS

Larry Foust
Hopkins Music Co.

Hew Country: I Can Skl See Him in_ Your
Eyss."" George Jones, BCA Victor DETE; ‘"Walk-

[
iy Migek of Heaven,"" Marly Robbinsg, MACA
40013; * mmﬂm" Tanya Tucker,
Columbin &-43T721; ¥ Thm‘.-ih the
A, Fop:

Anhea,"" Wynn Slewarl; Viclor T4-D :
Uamerican Pie,"" Far & Teicher, Wnited
ﬂ“."L Hﬂ'l-lr"ﬂ.ﬂ ‘;'l"h! -‘u'-rld in & E{;ﬂi."'

JI8R; "DrEngs aEom
lﬁﬂﬁu‘ﬁhllli MeCoy, Monument BI8E]
s d en a Feeling,"" Owatioms, Ssunds af
Mamphis T1Z; "‘Hoous Poows,'" Foous Sirse
TOd; ‘*Mr. Robert.'' Brownsville Station, Big
Tres 1861.

JACKSON, MISS.: EARY LISTENING

Marilyn Burkari
Dixie Vending Co. Inc.

Mew: "The Might the Lights Went Owut in
Beorgia,” WViekli Lawrence, Bell 453008 "lir
Crew,"' Rita Coali . AEM 1398; "“'Sing,""
Carpenters, ARM 1413.

MACON, GA: HIGH SCHOOL

Flemi Martin
Julian Martin Music Co,

Reorder: “"Hilling Me Softly with His Song.™
fippeling Banjos."" 1 “"Ain't Mo T 1]
Like the One 1've Got),"" Four Tn-pal Bunhiil
=339; “Rubrey,'" '

**Space  Oddity, David
Bowie, RCA T4-0BTE.

MALTA, MONT.: COUNTRY

Dorothy Christensen
Christy's Music

Haw! ""Roses in the Wine,'" Hark Thompeo
Dot 17447; ‘‘Love Sure Looks Qood in My
Haard," " "Teddy Bear Song.'" Cowver: “Bcses
im the Wine."" ‘: mming Meters: ""Puss Ms IR
“d  Dogs, Children and Watermelon Wine,'*
““Hoed Time Charlie’'s Got the Bless." Oildiesi
Mailbowx," Freddis Hark; V'Lofe-
eame T-TO2A," Tony .

MUSKOGEE, OKLA.: HIGH SCHOOL

George Sevier
A& T Vending Inc,

Mewi ""Dead Skunk,'" Loudon Walnwri G-
lumbia A8T26; “I"m Jusi = Singer tlrllT'nuI:
and Rall Band),'" “Silr It Up, " Sehnny Wash,

ic B-10048; ‘‘Break I-ril s Maks Up,™ T“
Stylistica, Avoo S8LL; "'HMimming My Lowe,™
mill Withers, Sussex T50.

NEW ORLEANS: COUNTRY

John Elm, Ir.

Joe Caruso
TAC Amusement Co.
Mew: ""The Lord Mnows I'm Drinking,'" '‘After
You,” Hank Williams, Jr., MGM 14 k: UEhe"s

Fighting That Levin' Fealing.''

NORTH BEND, NEB.: COUNTRY

Ed Kort
Lois Regibald
Kort Amusement Co.

Meter #pinners: ‘) Love You More and Mare
Everydoy.'” “‘Good Ttlh-'lﬂ"." Yiunbeliaveable
Lowe," ""Hepp Me in Mind.™

SALINA, KAN.: CAMPUS/ YOUNG

ADULT
Randy Phinne
Central Music Co.

Mew: "Woman Frem Tehys,” Deep Purpls,
Warner Bros, TET2; “‘Stuck in the Middis wilh
You," Stealers Wheel, ARM 1416; '"Bell Dot-
tom Biues,'" Eric 'Eillll.m'r. Pol r .

Long, Defective 45

o Continued from page 38

“Happy Birthday" release. Several
complained about title strips with
errors and general agreement was
reached on involving one-stops in
all of the controversial areas of
the conference.

However, Vincent DeMattia,
Newton Highlands, Mass., re-
minded the group that the idea of
the conference need not be an
endless gripe session. “This confer-
ence promises to be one of the first
chances for programmers and man-

‘Corn’ Hit Big
o Continued from page 38

have drifted too far into Top 40,
both in terms of music and tight
playlists, and that this is why they
are reluctant.

Royal American sample-services
jukebox operator one-stops and
this is where action has bult sales
of over 60,000, she claims. (Next,
a long interview focusing on the
role of jukebox exposure, country
records promotion and background
on Royal American.)

agement interested in program-
ming to exchange ideas,” he said.

Billboard jukebox programming
editor Earl Paige outlined the re-
sults of a questionnaire that was
mailed to programmers nation-
wide and said that many areas of
programming were reaching crisis
proportions. One area, which will
be covered in several of the ses-
sions, is the growing dominance
of the 12-in. LP, resulting in acts
becoming tremendously popular
before they release singles for
Jukebox play.

John Strong, programmer of
boxes throughout Chicago black
communmnities, told the group he has
had labels press certain singles ex-
clusively for jukebox use. “They
did not want these singles to get
into stores because they were
afraid it would cut sales of the
LPs."™

The programmers here agreed
umiversally that the conference
represents probably the only way
they can bring their problems to
the attention of labels. They also
expressed a desire to limit the con-
ference to programming topics.

Programmer’s Potpourri

e Continued from page 38

Another Day to Run” b/w “Lonely
Town, Lonely Street/I Dont Want
You on My Mind"” SXB7014, Little
LP’s Unlimited: “Billie Holiday's
Greatest Hits™: “Good Morning
Heartache/Crazy He Calls Me/
(In My) Solitude™ b/w “Ain't No-
body's Business If 1 Do/Lover
Man/Them There Eyes” 203:
“Herb Alpert & Tljuana Brass

Greatest Hits™: “Taste of Honey/
Spanish Flea/South of the Border”
b/w “Lonely Bull/Tijuana Taxi/
Getting Sentimental Over You"
205; *Wes Monigomery: “A Day
in the Life™: “A Day in the Life”
b/w “Watch What Happens/An-
gel/ Windy" 2-'.1_!4; “The Best of
Lenny Dee: “Misty/Mr. Lucky/My
Kind of Town (Chicago)” b/w "I
Left My Heart in San Francisco/
Around the World/Cabaret™ 206.
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ox Jox

o Continued from page 24

be should follow to improve rec-
ord service, One, appreciate prod-
uct; it cost a hell of a lot of money
to produce that thin piece of vinyl
you sometimes toss in the trash and
a hell of a lot of work and devo-
tion went into it. Two, hunt for
the good stuff; listening to records
15 work, but it has to be done
whether at the office or at home
and finding the great records is fun.
Three, don't depend on someone
else to find your hits for you; the
station that waits on someone else
to make the hits is, in reality, op-
erating without a program direc-
tor, regardless of who has the titles
at the station. Four, give records a
chance; (00 many so-called music
directors listen to a couple of bars
and figure the record “doesn't
have it" when today many records
really get with it and create im-
pact later in the record. Five, let
the record have enough airplay to
stimulate sales; if a record is worth
playing, it should be worth giving
three weeks ar the minimum of ex-
posure. Six, communicate; work
with local record stores to assure
they have product that you're play-
ing. Seven, follow through; let the
record company know when one of
their singles is getting pood audi-
ence reaction via reguest calls and
especially if the record starts selling
well in local stores; keep them
posted. If vou adhere to these seven
points, I don't think vou'll have to
worry about record service. In fact,
Danny Davis, Red Schwartz, Don
Graham, Larry Douglas, Don
Whittimore, Jerry Sharell, Siteve
Wax, George Furness, etc., etc,
will be calling you and you'll have
to insist that they talk to your sec-
retary and limit the telephone calls
to the third Thursday of every
month from 2:17 p.m. until 2:39
p.m. Just kidding, of course; be-
cause you and | are in the com-
munication business and it's vitally
important (o keep all communica-
tion lines open—not only to your
listeners, but also to the people
who create product as a business
for your listeners.
* & #

Jim (Dan Donovan) Tyrrell,
who'd been doing talk and news at
WMEX-AM, Boston, 1s looking for
a4 new position. | guess new pro-
gram director Bill Rock is making
a few changes. . . . Here's a note
from one of my secret agents in
London—Howard Marks, promo-
tion manager at April Music Ltd.:
“We in England at last are sched-
uled to have our first commercial
station soon. It 15 to be called Capi-
tal Radio and will service the Lon-
don and Greater London areas.
The format of the station has not
been decided on yet, but it seems
that the owners are going to try
and please evervone. We also have
another station to be called Lon-
don Broadcasting, which is going
to be a news station. Three more
stations are scheduled for Birming-
ham, Glasgow, and Manchester.
The London stations will be on
the air by the end of the vear, so
really it is an interesting time for
radio in the UK, Also, I thought
I'd let you know that Red Schwartz
mailed me a copy of the Robert
Thomas Velline album, which is
gxcellent.” Schwartz, in case any
of you puys don’t know vyet, has
left UA Records to join Pride

Records, Los Angeles.
* b b 4
Gary Campbell reports that he
has left KDOL-AM in Mojave.

Calif., to become program and mu-
sic director of KIOT-AM, Barstow,
a country station that also plays a
little soft rock. Will listen to you
next time [ drive through to Las
Vepas, Gary. . . . Bob Meuser,
just out of military service after a
few vears with AFN in Kaiserslau-
tern, Germany, is looking for work.
He can be reached at 516-LT 9-
3259, . . . Jerry Morpan, eight
years of experience with stations
such as WRK(O-AM in Boston and
CKLW-AM in Detroit is looking
for a morning job, any market but
prefers West Coast. 717-286-1747.
* Kk *

Tom Torrance, chief announcer

and music director at KROC-AM-
FM, Rochester, Minn., writes: “I
recently wrote for the new album

by Robert Thomas Velline called
‘Nothin' Like A Sunny Day' and
upon receiving it the other day
find 1t 15 very good and fits in
with our MOR format. Maybe this
will help me get more records
from the distributors, as record
service isn't what it should be here
at KROC-AM-FM. We are the
MNo. 1 station in this medium mar-
ket and we like to keep up to
date.” Funny thing is that KLAC-
AM, Los Angeles, is also playing
Velline's album and KLAC-AM is
a country music station. Well,
what's really unusual about the
whole thing is that Velline is more

or less a rock artist.
* k1 *

George McGovern, who was
program director of WPDQ-AM
in Jacksonville, Fla., reports in
from Daytona Beach, Fla., where
he is now headquartering as na-
tional program director of the
Walter-Weeks chain. The chain
includes WMFJ-AM in Daytona
Beach. . . . A note from Jack Cul-
lem, CKWN-AM, New Westmin-
ster, Canada, complaining that the
30 percent rule may have helped
Canadian artists, but it's hell on
programming. . . . Larry Yurdin
c:alleu_:l to report that he's going to
Austin, Tex., to program KRMH-
FM as a progressive rock station
—the kind he tried to create for
ABC-FM in New York once. And
he told me about the Armadillo
World Headquarters in Austin, sort
of a community ballroom where
the great acts, both country and
rock, perform. ., . . Don Imus is
going to perform at the Bitter End,
New York, March 14-19. He's an

pir personality at WNBC-AM,
New York.,
r b *
Mike Novak, afternoon drive

man at KYNO-AM, Fresno, Calif.,
has shifted to KFRC-AM, San
Francisco, . . . Mike Kelly 15 leav-
ing WIXY-AM, Cleveland, and is
looking for a new station. 216-734-
6634, . . . Fred Imus, brother of
the Don Imus sloughed off above
(Imus thinks I should write a page
about him doing a live show at the
club), is now enrolled at Don Mar-
tin’s School of Broadcasting, Los
Angeles, along with Todd Thayer,
son of Jack Thaver, head of the
MNationwide Communications radio
chain,
* * ¥

Frank Laseter, air personality
and production manager at
WFUN-AM in Miami for four
years, is now news director of
WODR-FM in Raleigh, N.C., a
rock station. Says he's trying to
get in touch with Rick Crandall,
formerly of WFLA-AM in Tam-
pa, and Jim McMartin, supposed
to be somewhere on the West
Coast, . . . Lineup at WTVR-AM,
29-hour reguest country music for-
mat station in Richmond, Va., now
includes Perry Woods 6-9 am.,
music director Dave Young until
noon, Mark Thomas until 4 p.m..
program director Yic Hines 4-6
E’.m.* Chris Stevens 6-midnight,
ete Peek midnight-6 a.m. and

weekend man George Habel. "We
use actualities from our request
line to intro many of the records
played each hour and our jocks.
take an adult, personality ap-
proach,” Hines says. He still needs
country music oldies to round out
the library. . . . Kirk Woodward,
formerly operations manager of
KRBC-AM in Abilene, Tex., has
been promoted to general manager
of KENM-AM in Portales, N.M.
Program director Mike Faunlkner
15 promoted to operations man-
ager of KRBC-AM, Dave Dalzell
to program director. . . . Guess |
should correct what 1 said about
Imus earlier. He doesn’t want me
o write just a page about his live
show at the Bitter End; he also
wants me to write two pages about
his album. He said he called Ron
Jacobs, program director of KGB-
AM-FM in San Diego, and talked
to him for an hour—*"very intelli-
gent guy, but he still won't play
my album.”
* * 3

Dean Alexander reports that
country station KAPS-AM, Mount
Yernon, Wash., nceds taped pro-
mos from artists, etc., to celebrate
its 10th anniversary in March. . . .
The new lineup at WMOD-FM,
Washington, now includes Jack
Casey 6-10 a.m., Mike Fitzgerald
until 2 p.m.. Bob Raines 2-6 p.m.,
Jeff Leonard 6-10 p.m., and Car-
son King 10-midnight. David Paul
McNamee is operations manager
of the rocker, now mostly live . . .
Down in Lafayette, La., KXXW-
AM, a full-time country station,
the lineup reads Jim Oliver 6-10
a.m,, Papl Thomas until | p.m.,
Rick Lagneanx 1-4 p.m., Paul
Thomas again from 4-7 p.m., then
Dave Melton 7-11 p.m. except that
Monday through Friday 9-10 p.m.
the station airs the syndicated T.
Tommy Cutrer show called “Music
City USA.” Rick Ducote is week-
end man. James V. Hoffpauir is
president and general manager of
the 10,000-watt station.

JVC Q' Emphasis

e Continued from page 35

We've run tests with plain conical
tip cartridges and found no degra-
dation. We do recommend that for
best results the consumer use our
cartridge, but it's not a must and
the price will come down on that
eventually, With the new coatings,
dust does not really present a
problem. We've chalked records
and played through. The playing
time is no longer a problem. As
for some of the other so-called
problems, we feel the industry and
ourselves are well on the way to
solving most of them. There will
be a lot more discrete disks on
the market soon, decoder prices
will come down eventually and
the mastering and cutting time is
improving. Our master cutting fa-
cility at the RCA building in
Hollywood should be in full opera-
tion by April 15 and the firm will
teach any company how to cut
quadrasonic masters.”

kne's (Ope Stop service for al

SRR ek L e

capsules, panned candies, bu

pack candy bars,

for hot nut venders & hot beverages.

information on other Morthwestern mechines.

BULK VENDING MACHINE OPERATORS S "iatoe s

MERCHANDISE—Leaf ball gum, wrapped gum, charms, filled
W . Ik & wacuum p-lrni:hbﬂ I'H.I;I, ball

point pens, combs, Ic tab, 5c package gum, 5¢ & 10c vending

SUPPLIES—Empty capsules V—V1-—-V2, coin weighing scales, -
counters & wrappers, stamp folders, decals, roule cards, pad- S0 _CERSGOEE
locks, tpray paints, machine cleaners & lubricants, paper cups P

EQUIPMENT—AIl Morthweitern bulk venders, cast iron stands
wall brackets, sanitary & stamp venders, new & recondition
bulk venders of all kinds, parts for all bulk venders.

MWall ithis coupon for delsils snd prices on the MNorthwesbern
sq..rr:n. ATXTY (lllustrated), Vends gum-charms, Also aak fof

——. R e

] i
DEPENDABLE

| Pans TITE | FAST SERVICE,
| COMPANY i LOWEST PRICES

ADDRESS | INVENTORY IN'
I CITY STATE ZIp ' THE U.S.
| Fill in coupon, clip and mail to: 'I T
| 1. KING & COMPANY . ! prices and
Il_zmn W an;l:.:ﬁez (312) 5335'5'53““' - eosiz NRacate.

e W D — —
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CHECK TYPE OF AD YOU WANT:

[0 RECULAR CLASSIFIED—50¢ o word. Minimum
$10.00. First line set all caps. Mame, address

Check heading under which ad is to appear
(Tape & Cartridge category classified od not ecceptled.)

[ Distribution Services

[ Record Mfg. Services, Supplies

] Business Opportunities
] Professional Services

SHRINK WRAPPING
EQUIPMENT
TAPE, CASSETTE, L SEALER
AND SHRINK GUN

Averoge production, 200 per hour,
$175 complete.

Tape and LP.L. Secler and Shrink
Gun, average production, 200 per
hour, $250 complete.

Confinuous tape wrapping L Sealer
ond Shrink Tunnel, average pro-
duction, 400 per hour, $595.

Most popular deluxe production
machine for Topes and LP.'s, 1
Seale. and Shrink Tunnel, averoge
600 production per hour, $895,

All machines 110 wvolts, 30 day
money back guarantee. Free roll
film with esach machine.

STEVENSON PACKAGING

8613 Yolanda
MNorthridge, Calif. 91324
(213) 349-1710

Dealer inquiries invited

Ll RS

S T — . . S . S, R e ==

FOR SALE
B-Track Taps Winders . ......... 5 695,00
Cassette Tape Winders ........ GRE.00
B-Track Run:-In—Cueing machines,
A pORIOM . ieirie s s s s in 34985

8- Track Lube Tape, 5 er 1007
B-Track Cartrid II::I} ﬁ‘f E

Call: (405) 232-8214
or Write:
MAGHETIC RECORDERS, IMNC,,
0. Box SOTRY,
QOklahoma City, Okla. 73186 mh3l

DJ's POPULAR PICK SINGLE "GIRL,
Where Are YouT" =12872, §3530 per 1,000,
Sample: §1.00. Distributors inguire;
Meweomer Artist Heesords, 424 12th Ave,
South, Clinton, Iowa 52732, mhil

CASSETTES—LEADEHR LOADED. BUILT
to Noreleo specifications. Address all In-
uires ic Novel Manufactoring Co., PO
ox 152, Alda, Nebraska GBA10 or phone
308—IBZ-HAG]. mhl0

EXPORT FROM UNITED STATES. REC.
ords and Tapes at low prices. Fast Serv-
Ice, Wholesale only. Miam Medeat,
160 Wesat 46th 5t., New York, N.Y.
10036, je?

HUGE STOCE OF 45 OLDIES, ALL
ta'acm Perfect condition, top-rated art-
st8, [actory labels, clean origlnal jack-
ets. Entire collection only. No collectors.
Write "0ld Records," P.O. Box 1215,
Topeka, Kangas 66801. mhin

BLACK LITE CLOSEOUT

Limited Quantities

18" sets (F15-TE BLB! completely
assembled, $5.90 esach,

18" Block Lite Bulb I(F15-T8 BLB),
%3 each,

100 watt round Black Lite, 518 doz.
Screw-in tube type, %7.20 doz.

ATLANTIC ENTERPRISES

957 Peachtres St., M.E., Atlanta,
Ga. 30309, mhi4§

RARE PRIVATE COLLECTION. ALMOST
every original hit 1850 to 1673. Albums
and singles. #.500. Rod Gunn, 815 Me-
Bride, New Westminlster, B.C., Canada.

(604 521-4804. mhila

HELP WANTED

BOOKING AGENT

Theatricnl agency opersting  nailonally
sprks  experionced agent to hesd entlee
D raLlon, Campeniaillon enifiMendirale
with experience. Participation conmidersd
For Flght person,

Send resume o Box S030. Niliboard
1818 Broadway, MHew York, H.Y, 10038

mhlil

COMPUTERIZED INVENTORY
CONTROL

for B-track, cassettes or other similar
produests.

Also specialized computer system
for accounts payable.

MUSIC ROYALTY munnn, LTD.,
345 MW, IWh
Oklahoma, l:‘u l:lh!l Fiiia
Phone: I} 511-9T25  mhl7

DUPLICATING EQUIPMENT

Specializing T the folloyi

cators: Hu:htrmﬂtr:dt?;?
Tapes; 5 ete.

Call: (313) 2640199

B0A .El!!illﬂﬂﬂﬂl

Centeriine, Michigan 48015 mhil?

Dupdi-
ake A

FOR SALE

The Greatest Oldies l::t..In e ﬂrtr
apsemhbled! A Cll&l‘nrlca] ﬂ
PﬂP fRock Recordings from 1 L
2, Contalns all the oldies and
Eives the artist, label and year of
'Pﬂlﬂ-l.l.llﬂhj,’ r['I‘m- thousands of listings
make a must far eversy

record wllemr' Send 34.898 1o:

Floarissant Record Sociefy
Box 6215, Florissant, Missouri i“ﬁﬁ
m

$10.75! 10 umﬁen 1. nh-
tom, Box 403

IW AEEGHTED HEI IE TE' MDSTLT
]

1
5¢n !I-"hll'lv
u-iun_:.w‘r 11379, mhl0

ock. Many

40

RECORD MFG. SERVICES,

SUPPLIES & EQUIPMENT

RECORD PRESSING SPECIALS

Qty. 7" 45 127 33Ys rpm
1 § BO, IIIEM
SH0) 105, My 135,

100 145.00 ETEW

Write for information for guantities of
over 108, custom Jm:keu, ltErlH:I-
motion & national distribution. rlrun
shipped In ten days If accompanied h
certlifled check or money arder. TERM
507 deposii. Balanes .
Oneida Video- A.u:lln Tlrt I!nul'h -I:-r-
Té0 Blandina S5¥.. ca, 501
Low Cost l:nnﬂi Duﬂluﬂm fe2

'I".E'.TI:HIFIE EQUIPFMENT SALE — TWO
E“ VIF Imternational 450 playbacks
'l'l'lt im erser, nlus rack. erfect
condition, Only $1,650, FOB Chicago.
Eunlhﬂ—J‘nll.-ph Hnrd: Sechurg Hual:
Library Da nn S,
CRED, ri1. E[]E:L‘I Phﬁne

DISTRIBUTING SERVICES

A PROGRESSIVE ONE-STOP

Hoek, Jarz, Blues, LP%., & Tapes,
DHrect English Imports, German &
ch Jerz, Contemporary Crafis &
Paraphernalla, Watts Record Care
Froducls.
¢ Hard-to-find labels aren't hard »
for us!

KEARMA DISTRIBUTORS
5118 East &5th Street
Indllnlglﬂlh Indiana 46330
(A1F) B4A%-5382 mhld

WANTED—MANUFACTURENS REPS.—
Matlonwide o handle Record and Tape

Mviders. Write to Box 6034, Billlboard,
1515 Broadway, New York, N.Y. ]Uﬂgﬂd
mhl

ATTENTION, RECORD OUTLETS. WE
have the largest selection of 45 m
oldies and goodies at 25¢ each, also
major label listings at promotional
prices. Send for free listings. Au orders
welegome, Apex Reondezvous 1135
W. Hlizabeth Ave., Linden, a, J. ll-'f'l.'l:'_lﬂ

tfm

WHILE OTHER FEOPLE ARE RAISING
their Erim We are tnweﬂng‘_uur-l. Major
Inhﬂ Me are low as $£1.00, Your cholce.

Write for free listings. o Music
Distributors, 8612 L'I.meh.iin Fike, Phils-
delphis, FPa. 19138, Dealera only. tin

and phone number 1o be included in word count. = il;t'w‘r“!r:; Ol For Sale |
| ] DISPLAY CLASSIFIED AD—One Inch, $25.00. T 1 wWanted to Buy l
4-times- $22.50: 26-Ymes $§21.25; S2iimes |3 Hsed Coin Machina
:1?5? Box rule around all ods. SEpen gty B
Il Promational Services 1 Miscellaneous
O Box MNumber, c/o HIL!.B-DAHD figure 10 oddi-
l tional words and include 50¢ service chorge for
| box number address. |
DEADLINE—Closes 4:30 p.m. Tueiday, 11 days
prior te date of jssuc.
CASH WITH ORDER, Closnsitied Adv. Dept., Enclosed is % : O Check [0 Money Order. |
Billboard. PAYMENT MUST ACCOMPANY ORDER |
NAME
ADDRESS ALL ADS—Erv Kaottus, BILLBOARD. ADDRESS |
2160 Patterson St., Cincinnati, Ohio 45214, or
| telephone Classified Adv. Depr. 513/381-6450.  CITY STATE Zip CODE— |
(Mew York: 212/757-2800,) Telephone & I

MISCELLANEOQUS

SOUND-A-LIKE
MASTERS

FOR LEASE
for
NORTH AND SOUTH
AMERICA

TOP CURRENT HITS
EASY LISTENING
COUNTRY AND WESTERN

MICHELE AUDIO CORP.

Andrews Rd., Masseno, N.Y. 13662

(215) 769-2448
mhl7?

BILLBOARD IS ON MICROFILM:

Back coples of BILLBOARD aro
avallable on miprofilm dating from
Hovember 189 fto I:rlnl:ll'l'l"-'l-l' 1¥r0.

Mierofllm coples of artlcles ir-m any
of these Issues may be obtalned
from Billboard Publlestlons at a
cost of $1.58 per page up to 5 pages.

For prices on additional eoples and
for furthor lniormation contact:

Andy Tomks
Genaral Services
Biliboard Publicafions
1515 Broadway
Mew York, N.Y. 10038 tfn

BILLBOARD

ﬂl‘ﬂl.ls Subscription

iscounts

Save 20% on subs tons to BIll-
board for groupe of 10 or more. For
rates and Information write:

BOX 0¥
c'o llllb-nll'd 1513 l:rudww
Hew Yo M.Y. 10834 tfn

PFOSTERS, BLACH LIGHTS, INCENSE
beads, phtchl:l. ltlcltl:t‘l and dtt‘l]! E:nd
for free catal nf B76-

Distributors, 881 Peachirese SL "'i E, A.l
lanta, Gen-ruln J0308. tn

ATTENTION RECORD COLLECTORS:
Searech no more for EnB, HnR, Pop,
C/W, Hockahilly oldles. Send for free
Hst. 45 RPM's only. King of the oldies.
Sevy Alexander, 4 Fond St., Franklin,
Mass. D238, mhl7

OBSCURE BRITISH. GERMAN, SCAN.

dinavian Rock Imporis. Best selectlon,

lowest prices in U5, Moby DHse, 14626

;-"I::tnr . Van MNuys, Calif. 91401, m]-nlfl;
m

BUSINESS OPPORTUNITIES

WANT FINANCIAL PARTNER FOR
record business. Have excellent location
in the H‘!u'c mel alltsn srea. Norman
Currie, 1 rrir 1I Rd.. Holmidel, N.J.
077aa. ti‘l:ll] 264 mhll

SCHOOLS &
INSTRUCTIONS

FCC TFIRST PHONE IN (51 WEEKS,
Training guvaranteed. Call 1-800-237-2351
tall free for brochure., Write: R. E.I
P.0. Box BOE6, Sarasots, Fla. 33578,

DISTRIBUTORS

PATCHES 5240 A DOZEN. 1008 OTHERN
NOW ltems. House of Ripps, 38 N. Mac
uesten Parkway. ML ernon. New
ork 10850, ifn
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PROFESSIONAL
COMEDY MATERIAL

The Een'ir:e of the Stars for 30 Yrs.!
"THE COMEDIAN
Original Monthly Service—345 yr.
2 issues, $10—3 for S1Z00
35 “FUN-MASTER" Gag Fl.ltl, £45
e Annlversary Issue," $30
How to Hl!ll!‘l" thi EEI‘I‘-'I'I'IIlﬂ|EI "85
*g

LT Tun:n. Standup Comedy’
Remit to: I!LL'I" GLASOMN
108 W. Sdth 5t.
MNew ‘I"urk, M.Y. 1901% tin

COMEDY MATERIAL

NEW! 11,000 CLASSIFIED ﬂ"iE—L["‘iEﬁHE

510, l-llI:.dnu'.I'.Irr funny! Unecon

guaranieed, Write for free ul.lll.'r[. l!'-:l-
mund Orrin. Bex B78-A,. Mariposa, Calif.
551135 tfn
"FREE" CATALODG . . EVERYTHING
for the Deejay! Comed books, air-

checks, wild tracks, ol ‘radio shows,
FCC tests, and more! Wrile: Command,
Box 26348-B, San Francisco 84136 tin

RALEIGH'S WEEELY COMEDY. DUR
Sth year. Free sample., P.O. Box 1ITEL
Litile Rock, Ark. 72240, mh3i

RADIO-TV MART

If you're a deejay searching for a radio station, or a radio
station searching for a deejay, Billboard is your best buy. No
other trade publication is read by so many air personalities
and program directors, as well as the sharp programming-
oriented general managers. Best of all, general managers re-
port that Radio-TV Job Mart ads can draw five times the
results of the next leading radio-TV publication.

Rates: “POSITION WANTED™ is $15—in advance-—{or two
times, 2" maximum. Additional space or variation from
regular ad style is %25 per inch. no maximum. No
charge for Box numbers.

“POSITIONS OPEN" is $15—in advance—for one time,
2" maximum. Additional space or variation [rom regular
ad style is 825 per inch. no maximum. Box number ads
asking for tape samples will be charged an added $1
for handling and postage.

Send money and advertising copy lo:
Radio-TV Job Man
Billbovard
1515 Broadway
New York., N.Y.

100536

|

POSITION WANTED

Your community will weleome my
ability. I am slghtless but looking
for a rmanent announcing position
in radio. B.5. In bhroadeasting from
a midwest university. Experlenced In
announcing and production of com-
munity Interest programs and have a
solld musie background. My volee
and approach Is mature—with -
sonality. Wil relocate and adjust
quiekly to any format. Any ary
aceeptable—just let me prove my
value to your statlon. Tape and re-
sume on requesi. Box 563, Radio-TV
Job  Mart, Billboard, ﬂnl: Astor
Flaza, New York, N.Y. 10036. 317

Art Keller, Modern Country KBOX,
Dallas* Tn-p Rated afternoon jock for
ﬂﬁ’ﬂlrl. avallable. Call 2I4—321-

CLASSIFIED
ADVERTISING
DOESN'T
COST,

IT PAYS.

Mrs. James Stinson says of her son,
Peter, 1973 Easter Seal Child:

“Peter has come a long way with the
help of Easter Seals.

And | know he’ll go even farther.”

Give to Easter Seals

= S

March 1 — April 22
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Classical Music

CLASSICOMMENT

‘Q’ Means Quandary for Some Labels

Manufacturers of guadraphonic
classics are uncomfortably astride
the horns of a dilemma. On one
hand they want to avoid double
processing and inventory, But they
find the channels to easy public
access of a single, compatible Q-
steren disk impeded by normal
dealer practice and buyer habit.

To date, most matrixed four-
channel product has its equivalent
stereo version, and both are sent
oul to market, This despite still
paimnful mdustry memories of the
uneconomic, double-inventory tran-
sittion from mono to stereo more
than a decade ago.

Discrete four-channel disks, on
the other hand, are being made
available solely in compatible “()."”
But too often they find their lone
avenue of exposure the dealer's
quadraphonic bin, a location pa-
tronized just by the owner of suit-
able playback equipment. Although
perfectly capable of conventional
stereo playback, these disks may
never come to the attention of
many shoppers interested in stereo
items.

Thus, some of RCA Victor's
most potent product designed for
across-the-board sales, such as the
new Rachmaninoff Piano Con-

By IS HOROWITZ

certo No, 2, with Artur Rubinstein
and the Philadelphia Orchestra,
and specifically engineered for
compatible play, may in some
stores be found only in segregated
four-channel locations. Yet, if the
dealer were to slot this package
both in stereo and “Q" bins, he.
rather than the manufacturer, might
fall into the double-inventory trap.

Despite this potential merchan-
dising hazard, Columbia Records,
major matrix adherent, feels that
burgeoning sales of quadraphonic
classics already permit at least the
occasional release of “Q"-only rec-
ords.

The company s readying two
important four-channel packages,
without separate stereo counter-
part, for release later this month.
These are Bartok's "Concerto for
Orchestra,” with Pierre Boulez and
the New York Philharmonic, and
a one-disk version of their super
hit, “Mass,” by Leonard Bern-
stein. Issued at Columbia’s regular
“(Q" price of $6.98, in de luxe
packaging, the sets will be sup-
ported by heavy trade and con-
sumer promotion, according to
Pierre Bourdain, the firm's gquad-
raphonic product chief.

Part of this promotion will

‘Carmen’ Out in April

NEW YORK—Polydor Incor-
porated will release in Aprl its
recording of the current Metropoli-
tan Opera production of Bizet's
“Carmen,” conducted by Leonard
Bernstein and starring ‘Marilyn
Horne in the title role and James
McCracken as Don Jose, on the
Deutsche Grammophon label. The
album will be launched with a
series of premiere broadcasts on
top classical radio stations through-
out the country, with back-up ra-
dio, trade and consumer advertis-
ing, as well as a billboard in Los
Angeles.

The three-record set will be one
of Deutsche Grammophon's most
elaborate packages to date and will
include a four color brochure with
photographs by Christian Steiner
and a complete multi-hingual -
bretto.

Thirteen radio stations including
WOXR, New York, April 28;
WCLY, Cleveland, April 22;
MCRB, Boston, Aprl 23; WGMS,
Washington, D.C., April 28;
WFLN, Philadelphia, April 28;
KKHI, San Francisco, April 22:
WFMT, Chicago, April 22; KFAC,
Los Angeles, April 21 and 28;
WBAL, Baltimore, April 29;
KING, Seattle, April 23; WRFM,
Dallas, Apnil 29; KPFT, Houston,
April 24; and WQRS, Detroit, May
6, have scheduled “Carmen” broad-
Casis,

Release of the recording coin-
cides with a six-week Metropoli-

tan Opera Company tour that in-
cludes performances of “Carmen”™
on Apnil 23 in Boston, May 3 in
Cleveland, May 7 in Atlanta, May
14 in Memphis, May 17 in Dallas,
May 22 in Minneapolis and May
29 in Detroit, with most of the
principals from the onginal pro-
duction. Further performances of
“Carmen” at the Met have been
scheduled.

The DG “Carmen” has been
the focus of the entire music in-
dustry since recording bepan late
last September. Taped at the Man-
hattan Center in New York City,
“Carmen” marks the first time in
seven Years that a major opera
has been produced in the United
States, and the reentry of the Met
into the complete opera field for
the first time since “Macheth™ was
recorded in 1959, “Carmen” is the
second joint project between DG
and the Metropolitan Opera since
the classical label's release of the
“Metropolitan Opera Gala Honor-
ing Sir Rudolf Bing"” last May.

Polydor has planned an exten-
sive advertising campaign on ra-
dioc and in trade and consumer
magazines to further publicize re-
lease of “"Carmen.” In addition to
an entire billboard in Los Angeles
and in-store and window displays
at cooperating record stores, Poly-
dor has planned localized advertis-
ing to coincide with the premiere
radio broadcasts and the Metro-
politan Opera's national tour.

M. SCOTT MAMPE, director of the Classical Division of Phonogram,

Inc., with displays for the new Philips World Premiere two-record set
of Verdi's “Attila,”” The cast in “Attila’" includes Ruggero Raimondi,
Cristina Deutekom, Sherrill Milnes and Carlo Bergonzi, and is con-
ducted by Lamberto Gardelli. Ads are set for the New York Times and in
other papers in major cities. The set has been shipped to dealers.
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stress the compatible capability of
these entries, he emphasized.
Commitment

The company's commiiment to
the new medium is buttressed by
an “exploding quadraphonic mar-
ket,” Bourdain said. He pointed to
three Columbia sets whose “Q"
versions have outsold their stereo
counterparts as evidence of the
vitality of the new disk configura-
tion. Strauss’ “Also Sprach Zara-
thustra” and Verdi's “Requiem,”
both conducted by Bernstein and in
the market for the past year, as
well as Stravinsky's “Petrouchka,”
led by Boulez and issued six
months ago, all fall into this select
category,

“In the first two months of 1973
our 50 releases have sold in quan-
tities it took six months to achieve
0 year ago,” he added.

But the bulk of Columbia’s new
ulbums will continue to be re-
leased in both stereo and four-
channel alternates. The company
i5 not vet ready to abandon com-
pletely  its  double-inventory ap-
proach to the new technique.

Vuanguard Records, with more
than 25 disks currently in its guad-
ruphonic catalog, will also contin-
ue to 1ssue new titles in both ways,
according to Sevmour Solomon,
president.

“We feel it 15 premature to put
out a single compatible disk,” he
declared. "even though our four-
channel records play equally well
in stereo.” Solomon judges a dou-
ble-inventory structure unavoidable
at this time. He notes ruefully that
dealers can't afford o stock as
many titles as they might if they
didnt have to double up on new
albums, But he views il as a situ-
ation that must be endured during
this transitional period.

Vanguard, too, <¢laims heavy
quadraphonic sales, with "Q" ac-
tion matching stereo sales at a
one-to-one ratio per title in recent
months.

Classical
ofes

Contract between RCA Records
and the Philadelphia expires in
May. Under the old pact, a five-
vear agreement, the orchestra and
Eugene Ormandy were piven a
52 million royalty guarantee on
recording. . . . Recording sessions
of Polydor's album of “Frauen-
heder,” sung by Christa Ludwig,
will begin in June in Berlin. . . .
Record Hunter, New York retail
chain, staped a successful in-store
promotion by offering books free
with purchase of record or tape.
.« I'welve additional artists and
five stage technicians were hired
for the New York City Opera’s
spring season, which opened last
week in Lincoln Center. . . . Mon-
treal Symphony Orchestra  has
openings for cellists and first solo
bass. Auditions are March 7 and
April 4.

Orion Master Recordings, which
started fourth vear of operation,
has set 24 new releases. bringing
catalog to 120 albums. Sales and
areas now covered by Orion's dis-
tribution have tripled in 1972 over
previous year, according to Orion.
. . . Martina Arroya to sing first
“Leonora” of season on March 24
at the Metropolitan Opera. . . .
Spanish pianist Alicia de Lorrocha
returns to Carnegie Hall for ap-
pearances March 25 and Aprnl 10,
RCA’'s Leontyne Price was given a
“happy birthday™ party recently at
the Metropolitan Opera House.

Spanish singer Pilar Lorengor to
give first Carnegie Hall recital on
March 20. She recently recorded
as soprano soloist in Beethoven's
Ninth with the Chicago Symphony
and Sir Georg Solti on London.
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TOP 40

L. .
These are best selling middie-of-the-road llﬂf[ll compiled frem
isted In rank order.

national retail sales and radio station air play

el & m
i TITLE—Artist, Label & Mumber
| 2 = (Dist. Label) (Pub., Lic.)
E I - .
1 2 3 LAST SONG.... s srasssnsssnsnass msssiassrsansenss 9
Edward Bear, Capibol 3452
{Edyor, CAPAL)
4 6 9 DANNY'S SONG...... TR s A0

Anne Murray, Capital 3481
(Grossos, ASCAP)

3 3 6 KILLING ME SOFTLY WITH HIS SONG........ccoiennins &
Roberta Flack, Atlante 2940
{Fox-Gambie, BMI)

2 1 1 DUELING BANJOS o o ]
Deliverance Soundtrack, Warner Brothers 7655
{Warner / Tamerlane, BMI1)

8 19 22 AUBREY.......ccmsinninin " " -]
Bread, Elekira 45832
{screen Gemes-Columba, BMID

5 4 3 ROCKY MOUNTAIN HIGH............... R Sk 16
Jokin Denver, RCA 7d-0829 {Cherry Lane,
ASCAR)
5 4 2 DONT EXPECT ME TO BE YOUR FRIEND................. 9
Lobo, Big Tree 158 (Bell) (Ralser-Famous,
ASCAR)
9 12 13 DO YOU WANT TO DANCE.......omniiinnns 3
Hette Midlar, Atlantic 45 2928
(Clokus, BMI)
W 13 18 RISAOE s B
Sam Nealy, Cagital 2510
i Sevan lron, BMI)
21 30 39 TIE A YELLOW RIBBON ROUND THE
OLD OAK TREE...........ccc.e. : " -

Dawn, Bell 45318 (Fre Arts, BMI)

12 23 27 ALSO SPRACH ZARATHUSTRA (2001) .ccorcimsnssrmisnssh
Deodata, CTI 12
{Threa Brothers, ASCAR)

20 21 30 PEACERUL.....rinnniinniinas = A4
Helen Reddy, Capatod 3527
{Four Score, BMIE)

15 16 25 HUMMINGEIRD......... & L B
Seals & Crofts, Warner Brothers 7671
{Dawn Breaker, BMI}

17 18 20  DAISY A DAY oo ececesrcr s s massrrassas srassasanspenssans 10
Jud Strunk, MGMW 14463
(Seven High, ASCAP)

7 7 5 LIVING TOGETHER GROWING TOGETHER.........ccnene.. 9

Sth Dimenson, Bell 45,310 (Colgems: Meaw
Hidden Vallay/ J.C., ASCAP)

W AT = S i s I 3
Carpenters, ALM 1413
(Jonico, ASCAF)

13 10 11 BIG CITY RUTH ANN.. ¥ v 8

Gallary, Sussex 248 (Buddah)
(Codarwood /Fres Breere, BMI)

22 27 29 (ONE LESS SET OF FOOTSTEPS oo cseriaacrasenis 5
Jim Croce, ABC 11346
(Blendingweadl /' Wingate, ASCAP)

19 17 23 SOUL SONG.... i " 7
Joe Stampley, Dot 17442 (Famous)
(Gallico/ Alges, BMI)

26 29 31 COOK WITH HONEY ..... A
Judy Colling, Elektra 45831
iBojo, ASCAP)

23 25 36 STIR IT UP.. a5 ARTVRPPPEIO ) 4
Johnny Mash, Epic 510949 (Columbia)
(Cayrman, ASCAF)

11 11 12 JAMBALAYA (On the Bayou).. TRTRTIr B
Biue Ridge Rangers. Fantasy GE9
(Acuff-FHose, BAI)

24 24 26 KEEP ON SINGING...... o .
Austin Roberts, Chelsea 01 10 (RCA)
{Pocket Full of Tunes, BMI)

23 28 28 DONT CROSS THE RIVER..... 3

America, Warner Bros, Y670
(WB. ASCAF)

14 14 18 COULD IT BE I'M FALLING IN LOVE......oceeemnemraes ]
Spnniars, Atlantc 452927
(Beltboy, BMI)

32 - = THE NIGHT THE LIGHTS WENT OUT IN GEORGIA.......2

Vicki Lawrance, Bell 45 303
(Russ, ASCAP)

28 31 - LOST HORIZON............ . ; Fox: |
Shawn Phillips, ARM 1405 [(Colpems.
Mew Hidden Valley/ ). .C. ASCAE)

27 26 33 CONTROL OF ME....... " B

Les Emmersan, Lion 141 (MGKM)
(4 Star Galeneys, BMI)

29 20 21 PEACEFUL EASY FEELING......cooiiiii, 8
Eagles, fsylum 11013 (Atlantic)
{Jazzhird-Benchmark, ASCAF)

34 - -~ BITTER BAD. - £
Malane, Meighborhood 4210 (Famiows)
(Meghborhood, ASCAP)

33 35 -~ BREAK UP TO MAKE UP 3

Stylistics, Awvco 4611
(Ballboy rAssarted, BAI)

35 36 - DREAM ME HOME....... VRSV 3
Mae Daves, Columbia 4-45773
(Screen Gems Columbia s Songpainter. BMI)

31 33 34 LOVE IS WHAT YOU MAKE IT. o 5
Frass Roots, Dunhill 4335
(Wingale, ASCAR)

— = - OUT OF THE QUESTION " 1
Gilbert O'Sullvan, MAM 3628 {London)
(HA.H. ASCAPY

36 - - MNAMES, TAGS, NUMBERS & LABELS 2

The Association, MUMS 76016 {Columbia)
(Landers/Roberts, ASCAP)

3 - — AINT NO WOMAN (al.ih the One I've Got} ....ceererree 2
Four Tops, Dunhill 4-339
{Trousdale Saldser, BMI)

= = = LAST TANGO IN PARIS X 1
Herb Alpert & the Tijuana Brass ALM 1420
{Unart, BMI)

39 39 - FEELIN'...orinnrian . . 3
Steve & Eydie, MGM 14493
{Red Bus, ASCAP)

= = = ROSANNA.... " A
Dennis Yost & the Classics 1V, MGM South 7012
(LowSal, BMI)

40 -~ — TAKE GDOD CARE OF HER... " 2

EEEE®E®EREEEEEEREEARGEGECEERRERE ALEREEEEECOEN

Johinny Mathis, Columbia 4-45777
(George Paxton, ASCAP)

Billboard SPECIAL SURVEY for Week Ending 3/10/73
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POPULAR ARTISTS

ACUFF, ROY
Why Iz Roy Aculf

LF Hickory

LPSI&2 ...
AERDSMITH
Aerosmith

LPF Columbia

KC32005
AMAIING SPIDER-MAN

From Beyond the Grave

LF Buddah

BOSSIIY
AMES, ED
Songs From ""Lest Horizon'" & Themes
Fram Other Movies

LP Wictar

L5P 4808 .

BT PES2094.......

CA PEXSS ... ....92-1560-2808-1,
AMRAM, DAYID
Subway Hight

LP Victar

LEP4BIT |
ANWDERSOM, I‘.II.?L
Don't She Losk Good

LP Decca

75383 ............012-423-1337-0,

BT &5383 .. .....96-423-1337-5,

CA 735383 ,....... ¥2-473-1337-8 .
AMDREWS, JULIE
World OF

LF Columbia

KGI9T0  ........ 12-100-3025-X .,

BT GATI9TO
AINAVOUR, CHARLES
| Have Lived

LF MGM

SE4RTS
AITECA
Arteca

LF Coluombia

KCINF7é

8T CAZI1774 ...

EA CT77a
BARE, BOBRY
This Is

LP Viclor

VP S&090
BAR-KEYS
Da You See What | Ses?

LP Yalt

VOS8001
HARRIND BROS.
Liwin®

LF Inwictus

L
BASHO, ROBBIE
Voice OFf The Eagle

LF Vanguard V5D 79321
REACH BOYS
Halland

LF Reprise

MSZ118
BEE GEES
Life Inmn A& Tin Can

LF RSO

SOBTD ..o 12-711-B019-2,
BOOME, PAT
First Mafional Jesus Band

LP MGM

SE4BTT ..,
BRADY BUNCH (KIDS FROM)

Kids From The Brady Bunch

LP Paramount

PASSOAT ... ... 12-714-5197-2 .
RREWER & SHIPLEY
Rural Space

LP Kama Sutra

K5R2058 .
RRITT. ELTOM
Best OF

LF Victor

L5P4822
BUCKWHEAT
Charade

LPF Loadan

XPS&2T ... ....... 12-170-1277-X
CALE, 1.4,

Cale, 1.1,

LP Shelter

b b e e b

aT HIWE?]E -
CHARME, BILLY
Charne, Billy

LF Sustes

12-180-2672-X

oo 12-449-0404.X

1271180146
.. P&-T11-B014-0

SABS7022 ........ 12-703-0030-X . .

CLARK, FETULA
MHow
LP MGK
SEA85F
COMMIFF, RAY
I Can See Clearly How
IP Columbia
kL3206 Hwa
COOME, SAM
Galden Sound OFf
LP Trip
TEPFAO3IQ ...,
CNOPFR, DOMN
What You Feel Is Hew You Grow
LP Roulette
SRAO0S

CORTEY, DAVE 'BABY"
Sool Yibration

LP Al PFlatinum AP 3011
CRAMER. FLOYD
Best OF The Class

LF Victar

1 5P4821
DAMCY. BMEL

A Little Lovim'

LP Mainstream 378
DAVIS. SKEETER
Hillkilly Singer

LF Victor

LSP4RTB .. ......
DEEF FURPLE
Wha Da We Think We Are

LF Warner Bros.

BS2&87R ..
DELEGATES
Delegates

LPF Mainstream 100
DEREK & THE DOMIMOS
In Comcert

LF RS5O

502-8800 .........
DIAMOND, NEIL
Double Gold

IP Bang BSD2-227
RATH DAY
| Gotta Get Home

LF Invictos

STERLD L

ENTWHISTLE, JOHNW
Whistle Rhymes
1P Decca
i d o
AT 49190 ..
CA 739160 ... _ ...
EVERYDAY PEOPLE
Evervday People
LP Red Coach
RC&000
FAITH, HOPE & CHARITY
Heavy Love
LPF Sussex
S¥BsSTONS
LF Sure Vol 42
FERKO STRING BAND
Before The Parade Passes By

42

oo 12T 3-6084-5.

.......... 12-100-3001-2 .

.......... 12-412-0171-4.

oo 12-160-2608-4 .
. P6-160-2608-9 .

...... P5-100-2025-4 , .

.......... 12-100-2996-0 .
. 96-100-2996-5 .
e A ¥2-100-2976-8.

........ 12-160-26423-8. .

12-708-5053-9
High 0ff the Goodness of Your Love
L 12-703-8019-2.

.......... 12-415-0419-9,

12-449-0402-3.

. 12-413-0067-4

......... 12-160-2624-6 . .

L12-44%9-0400-7 .

.- 12-100-3002-0.

. 12-801-0734-0.

L12-432-0114-2

T [ 12-160-2625-4.

12-1560-2626-3 .

o N2-414-0367-8.

12-721-5002-X.

12-703-8018-4,

oo 1242313338,
coaao P6-423-1333-2.
. ¥1-423-1333-5

........... 11-802-6001-7 ,

........ 11-703-0031-8,

.§5.78

5598

-35.98

.85.98
.$8.95
58.95

.35.94

L5498
56,78
.34.98

35.98

J35.98
5598
36,58

$6.98

$5.98

.$5.98

3598

.35.98

5598

55,98

3598

8598

.$5.98

$5.98
1598

$5.98

35,98

5598

54,948

$5.78

55,98

L3508

3594

$9.98

5598

5598
.56.98
5498

BSR4

.%5.98

e

New LP/Tape Releases

FIRE & RAIN
Fire & Rain
LP Mercury
SRMIASY
FLUFF
Fluff
LPF Houlette
SR3I0N
FOCUS
Moving Waves
LF  Sire
SAST400 ... ... 12-718-100%-3.
FOGERTY, TOM
Excalibur
LP Fantasy 9413
FRAMELIN, ARETHA
First 12 Sides
LP Columbia
KCF1983 ... .. .., 12-100-3007-1 .
FULL MOON
Full Mpoan
LP Douglas
KZI31904 ., . ... .. 12-700-4015-4 _
GANDALF THE GREY
Grey Wizard Am |
LPF GWR 007
GASLIGHT BOWERY ORCH.
E‘EF Mineties Waltzes

Alshire
75 L 1270932939

EETI JANE
Ha l.'.lr-:linlrv Girl

LF  ‘Wictar

LSF 4804........
GUESS WHOD
Artificial Paradise

LP Victar

LSP 4830
GUY, BUDDY
Hold That PFlane

LP Vanguard VW5D79323
HAMMILL, PETER
Fool's Mate

LP Charisma

CAS 1037 ..., ... 12-717-5008-2 .
HEATH, TED, ORCH.
Salute To Eill‘ln Miller

LPF London

SP44185 L., N 2ITO-1 2826,
HEHNDRIX, JIMI
War Herpes

LP Reprise

ME2103 ... ... ... 12-415-0417-2 .

BT MB2103 . ......96-4150417.7.

CA M52103 ...... 92-415-0417-X, _$4.97
HOLLIES
Raman

oo 12-427-0501-5. _§5.98

- 12-432-0113-4, 35,98

5498

L8598

. 53.98

§1.98

12-160-2627-0. . $5.58

......... 12-160-2631-%, . £5.94

.$5.98

.$5.98

e e V2-400-0384-2. 55,98
HOT II.I'I"I'EH
Popcorn

LP Musicaor

MEA242 .. iiaain 12-704-5131-5.
HURT, MISSISSIPPI JOMWN
Last L'ulhln:

LP Vanguard ViD79327
IDES OF MARCH
World Woven

LP Victor

L5P4812

BT PRSZ1OO

CA PEZ100
IGUANA
lguana

LF lLion

1001 ...
JACKSON, El.'.lll
Bepts The Sax

LF  Alshire

o ¢ R e 12-70%-2281-5,
JACOBS, LORI
Free

LP Capifal

ETVIV3 Coocvvaans 12-150-1337-X.
JONES, JOHM PAUL
Jones, Jokn Paul

LP Calumbia

KC33047 .. ...,
JOSEPH, MARGIE
Joseph, Margie

LP Atlantic

507248 ... ..., ... 12-140-0549.T7
I0YCE, DOROTHEA
Enlightment

LP Evalution 3015
KEITH, BARBARA
Keith, Barbara

LF Reprize

MS20RT .. 12-415-0420-2
EIM. ANDY
Greatest Hits

LF Steed

STS3F00B . ...... 12-801-7201-0
KING HARVEST
Dancing In The Mronlight

LP Parception PLPAS
KORNER, ALEXIS, & SNAPE
Acridentally Borm In Mew Orleans

IP Warner Bros.

T _12-414-03568-5
KOSTELAMETY, "ANDRE
Werld's Groat Love Songs

P Calumbia

EGI2ONg ... ... .., YETON3027.5,

BT GAAINOZ |, .. 945100.3027.0,

CA GTA2002 ......%2-100-3027-3
TFNMHEAR, CLAUDIA
Phpw

IF Warner HruE

BS2&a54 L., ..
LEWIS, LINDA
Lark

LP Reprise

ME2TID e 12-415-0421-4. . 55.90
LIGHT, ENOCH, & THE LIGHT BRIGADE
Charge

LP Project 3 PRSOTISD
LIGHTHOUSE
Sumny Days

LP Ewvalution 30714

.$4.98

J55.98
5595
.56.95

....... 96-160-2606-2
....... #2-160-2606-5.

.. 12-B02-0407-%. , 55.98
.$1.98
.55.94
.. 12-100-3015-2.

.§5.98

5598

. 85.98

5498

LR

54,98
A7 .2A
R

.. 12-414-0370-8, 5598

AT GRT B1173076&. 96-120-1010-2. 54,95
CA 51173014 L F020-1010-5. 34 95
FITTLE ROYAL
Jealows
LP Tri-Us K51145 498
MAHAVISHND ORCH.
Birds OFf Fire
LP. Columhbia
K19 . ....... 12-100-3014-4 . %5 %A
8T CAIS94 ..., 96-100-3014-9_ .%5.98
CA CT31994 _ .. ... F2-100-3014-1 . . 546.98
MANM, JOHMMY, SINGERS
Stand Up & Choer
LF Epic
KEI1954 . ....,.12-400-0385-4_ _%15.9A
8T EAZIT54 ., .., .96-400-D385-9. . 5598

MARINA STRINGS
Plif’ The Meil Diamond Solid Geld Sengbook
20th Century
Tl oo e 11-800-5611-8, . 54.98

MARROW, ESTER
Sister Woman

LF Fantaszy 9414

MARTIN, DAVE
Mr. Mandolin Man
LP Stoneway STY124

MASON, BARBARA
Give Me Your Love

LP Buddah

[ B —
MeCLINTOCK, HARRY
Haywire Mac

LP Folkways FDS272
McDOWELL, MISSISSIPPI FRED
1904-1972

LP Just Swnshine

RS e oL aE 12-717-1002-X .
McLEAN, DON
McLlean, Don

LP United Artisks

. 12-412-0173-0.

UASSEST . oescisas 12-407-0499-1. .

McTELL, RALPH
L[ Ta'll Tomorrow
LP Reprise
Rt et U 12-415-0432-9,
Starting All Over Again
LP Siax
STSA007 & i s 12-445-0071-7 .
MEMPHIS HORNS
Horns For Everything
LF  Millian 1018
MERMAM, ETHEL
Merman Sings Merman
LP Fhase 4
Tt 12-714-5234-5,
MILLS Bll‘.li
A Donut & A Dream
LF Paramaunt
PASE0IR ... ..... . 12-714-5178-0,
MOORE, REGGIE
Furioso
LP Mainstream 380
MOTTOLA, TOMY
Two Guitars For Two In Lowe
LP Project 3 PRSD7 45D
HABORS, JIM
Sings The Great Lowe Sengs
LP Columbia
[ = R 12-100-2998-7 .
BT GAXIS™ ...... B5-100-2998-1 .
CA GT31591 ...... §2-100-2998-4.
MERD, PETER
World OF
LF Calumbia
KG31982
BT GA31983
CA GTI1982
HEW EBIRTH
Birthday
LP Victor
Lipa?er ... 1 2-T80-2599-1,
MITZINGER
One Foot In History

LF Capitol

SMASII22 .. ....12-150-1338-8,

BT axTi1122 ...... 94-150-1338-2,

CA 4XTIM133...... §2-150-1338-5.
NYRO, LAURA
First “sngs

LP Calumbla

KC31400 . ... ..., 12-100-3005-5 .
101 STRINGS
Magnificent Walkz

LF Alshire

BT i 12-709-2283.X
Mariachi/Los Apaches

LSLP  Alshire

5261 211-70%9-2282-1,
Million Selling Hits/American Waltzes
Alshire

A BT 12-709-2290-4,

Movie Hits & Other Romantic Songs

LF  Alshire
. 12-TOR-2284-X ,

LFF Alshire

a0 e 12-709-2280-7,
Sensuows Sounds OF The Trumpet

LF Alshire

v/ 7 A 12-F09-2289-0.
Songs Written I-f Carole Kin
LF Alshire ........ 12-709-2295-5
3:00 In The Ii'.nru

LF Afshire ... C12-709-2288-2 .
Western Themes

Lp Alshire ,.......12-709-2291-2.
0'SULLIVAN, GILEERT
Back Toa Front

LPF BAM

5 T R . 12-704-9005-2 .
ORBISON,
Memphiz

LF KAGAL

SE4B4T
OWENS, BUCKE
In The Palm OF Your Hand

LP Capital

STI1134& ..o 12-150-1341-8 .

BT 8¥Tii13a...... 95-150-1341.2,

CA 4XT117136 .. ... 72-150-1341-5
PARTRIDGE FAMILY
Neatebook

LPF Bell 171
FG:HI:IHL GRAM

LF Reprise
MS2123 ...
PICEETT, WILSON

Greatest Hits
LP Atlantic
SO2500 . ..iaan 12-140-0542-X .
PITHEY, GENE
Golden Hour OF
LP Musicor
MSI2I3 ... 12-704-513&-T .

PHILLIPS, TEDD & ORCH.
Great Concerts im the Sky
LP Mostalgia NOS1001

PLATTERS
Golden Hour OF
LP Musicor
MS32Al ...
PONY EXPRESS

Pony Express
LF Rebel
L8 oy e S e e 12-F15-7033-5 .
ar 18513 . ....... RE-T15-7033-X.
POWELL, ROGER
Cosmic Furnace
LP Atlantic
sDFa51 ...
PRICE, KENMY
Sea of Hearthreak
LF  Victor
L5P4B39 FEre,
PRIDE, I:I'IMII.E‘I'
Song of Love
LF Yictor
LsP4B3YT L 12-160-2629-T .

RARE MOMENTS ORCH.
Rare Momenis
LF BTY RQS4000

RAYE, SUSAN
Love Sure Feels Good in My Heart
LP Capitol
ST1113s ...
8T BXT11135
CA 4XT11135 ... ..

REED, JERRY
Het A' Mighty
LF Victor
L5P4838

.. 12-415-0423-7 ,

cooo 12-T04-5132-4.

.. 12-140-0543-8.

.. 12-160-2428-9

J12-180-2630-0 .
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cewea 12-150-1340-X,
...... 94-150-1340-4 . .
. 96-150-1340-7 . %

32,98

L5494

$5.78

.55.%8

.555.98

L0578

.$5.98

.56.98
.$7.98
.§7.98

-8..56.58
.. 57.98
.. $7.98

.55.78

.55.78
.36.98
. 56.58

.55.98

51.78

51,98

.51.98

.51.98

51,98

.§51.v8
.51.98
.§1.98
.51.98

.$5.98

.. 55.98

.45.98
3698

$6.78

.. 4598

.55.78

.36.98

.34.98

54,98

. $5.98
36,98

.55.98

535,98

. 55.78

8

B
& o i
253

.$5.98

RIVER CITY
aAnna Divina
LE Enterprise

ENSTUZT ... uchin ,12-708-4024-7 ., %5.98
Rustims, MARTY
Bound tor Old Mexico

L¥ Calumbia

KL31341 ...y .., 12-100-3003-9. . 55,98

ROBer FULK & BAD
menfucky Gambler

LF Eric

KEdiTwa .., . 12-300-0388-% . 55.78
ROBInS0M, 5MI:IIHE'|' l; THE HIHAI:I.ES
IHJ-'I?}"I

LP Tamia

I 12-702-307&6-X,  57.98
ROGERS, KENNY & THE FIRST EDITION
wackroads

LF Jolly Rogers

JRSOOT ... 12-802-2102-X . .55.98
ROLLING STOMES
More Hot Rocks (Big Hits & Fared Cookies)

LP Londan

2P5a24s T A2-170-1286-9, . 57.%6
RYDER, MITCH & THE DETROIT WHEELS
hrﬂim Hits

LPF Wirgo

SVE200
SAHM, DOUG & BAND
Sahm, Doug & Band

LP Atlantic

D254 ...l T12=140-0534-4 .
SEtGER, PETE
World of

LP Columbia

KGII94% ... 12-100-3023-3. .556.98

BT GAIIT4® ...... H6-100-3023-8. ,.37.948
SHERMAN, BOBBY
Just far You

LP Metromedia MDT0E0
SHURT, BDEBY
Is Mad About MHoel Coward

LP Atlantic

502607 ..., ... 12-140-0539-X. . 511.9&
SIEGEL-5CHWALL BARD
Slespy Haollow

LF ‘Wooden Mickel

WHSI0ID ..., 12-701-B010-X.
SIGNAQFF, SAM
Signactf, Sam

I.F Paramount

PASBOMEZ ... ...... 12-T14-5200-5 .
SILVERSTEIM, SHEL
Freakers -Ifl

LF Columbia

EC3INg .

BT CA3I1I19 ...... H-mn-m-a..

CA CTanmme ......92-100-3000-X. .
SINATRA, FRANK
In the B'tginuing {(1943-1951)

LF Columbia

KGIT358 .. ..oviun 12-100-3016-0.

BT GA3I358 ...... 956-100-30156-5. ,

CA GTal1358 ...... F2-100-3016-8. ,
SLEEFY HOLLOW
Sleepy Hollow

LP Family Prod'ns

FR52708
SMITH COMMNECTION
Under My Wings

LPF Music Merchant MMI105
SMITH, HURRICAME
Smith, Horricans

LF  Capitol

i B e L 12-150-1335-1,
STANLEY BROS,

Together for the Last Time
F Rebal

SLEES1Z ... ... ... 12=715-7035-1.

BT TENSI2 ... ... 967 15-7035-6,
STANLEY, JAMES LEE

LF ‘Woaden MNickel

WM L. L. S YET0N-BOT-E.
STOOKEY, PAUL
Hoe|

LF Warner Bros.

B52674 ... ... ... 12-414-036%-4,
STRING DRIVEN THING
String Driven Thing

LF Charisma

CASTHIAZ . ivcivis 12-717-5007-4
SWEET MARIE
Stuck in Paradise

LF Yard Bird YOBSTTI
TEX, JOE
Spills the Beans

LP Dial
DL&OO4 .. ... ..., .. 12-802-1402-3,
...... 96-802-1402-8
...... 91-802-1402-0,

THIELE, 808

Those Were the Days

LF Flying Dutchman FD10152
THOMAS, LEON
Biues & The Soulful Truth

LF Flying Ouvichman FDI0155
THOMAS, MARLO
Thomas, Marlo & Friends

LP Bell

T i E o A LR 12-445-0068-2
THOMPSON, HANE
Greatest Hits, Yol 1

LF Dot
DOS2&D04 ..., ... 12-714-4157-8,

THOMPSON, RICHARD
Henry the Human Fly

LF Reprise
ME2112 o 1241504186, .

TOWNSHEND, PETE
Who Came First

2-802-5601-X, . $5.98

.$5.98

.$5.98

.$5.98

. 55.98

. 55.98

.56, 7H

55.98

.55.98

. 85.98

35,98

5495
L5885

L5598

54,98

LP Decca

TRIBS o iiiiiecas 12-423-1332-X_. _%5.98
BT &9189 ........ 96-473-1332-4. 35698
CA 739189 .. . ... %2-423-133%.7_ 3490

TUBE, ERNEST
Baby It's S50 Hard to Be Good
LP Decca

ri o 12-423-1338.9_ . $4.98
BT 6538B ........ 96-423-1338-3. . $46.98
CA 735388 ....... ¥1-412-1338-6. %4698
TWENTY-NINERS
Tes 5ir, That's My Baby
LP Alshire
5274 ... ., 12-709-2292-0. . %1.98
URITAH HEEP
Maaician's Birthday
LP Mercury
SARMIAS2 .. ........ 12-427-0483-3. 35,578
BT MCHE1SSZ .. ... .96-427-0483-B. 15,95
CA MCRA145Z. .. ... 92-427-0483-0. .54.95

WALE, JERRY
Sings the Greaf 1talian Hits
LP Columbia
KG31938 .......... 12-100-3017-9_ .
BT GAJIwas . .....96-100-3017-3..
CA GTISa8 ......92-100-3017-4&_,
VANDY
Just Vandy
LP Eleventh Hour EHI10055

VINEGAR, JOE
Rock “M Roll Gypsies

LP Atco
SDFOA oo F2-403-0178-2 .

WARLOCK
Warlock
LP Music Merchant MMTO9

.$5.58

WARWICKE, DIONMNE
Just Being Mysalf
LF Warner Bros,

BESZESR i ens 12-414-0371-6. 5598
WHEELER, CLARENCE
Mew Chicago Blues
LF Atlantic
SDI636 il 12-140-0547-0. _§5.98
WHITE DUCK
In Season
LF Uni
FATM CLiiiiaaiies 12-4216-0113-9. .34.98
AT B340 ........ 96-426-0113-3. .56.98
CA 273140 ........92-426-0113-6. . 35.98

WHITE ELEPHANT
White Elephant
LP Just Sunshine
JESIGT L, ........ 12-717-1002-1 .
WILDERMESS ROAD
Sold for the Prevention of ODisease Only
LF Reprise
M52125
WINTERHALTER, HUGO & HIS ORCH.
Golden Hour o
LP Musicar
M33232
WOMACK, BOBRY
Acrass 1100R  Stresf
LF United Arfists
UASS52E
YOUNGRLOODS
High on Ridge Road
LPF Warner Bros.
B52453

.54.98

......... .12-415-0424-5. 3593

.......... 12-704-5135-9, .54.78

......... 12-407-0500-X . . $5.98

........... 12-414-0360-0. . $5.98

POPULAR COLLECTIONS

FAMOUS MOVIE THEMES
LF Paramount

FREE THE BLACK MAN'S CHAINS
LP GSF 1007
GOLODEM HOUR OF OLDIES

LP Musicar

Ms32ay
GREAT GROUPS/VOCAL
LP Doolo DOTLBSS

MUSICALS
LF Harmony
KHI1790 . ........ 12-401-0458-1 .

FUN AT THE FAIR

Fairgrounds Organ
g ?Als.hlre

nn:u-n RAMA
Volume 1
LP Abkeo AB4222
Valums 2
LP Abkco AB4223
ROOTS OF BLACK MUSIC IN AMERICA
LF Folkways FAZ494

PASIOOZ .. ....ian 12-714-5199-9, . 54,98

.......... 12-704-5133-2. . 54.98

HIT SOMGS FROM BROADWAY-HOLLYWOOD

.$52.98

ve 12-709-2294-7 . 51,78

RELIGIOUS & GOSPEL

ALLEN, RAMNCE, GROUP
Truth Is Where It's At
LF Gospel Truth
GT5270
BCaM CHOIR
Helle Sunshing

LF Salvation SALZ00
BROOKLYN ALLSTARS/COMSOLERS/
BROTHER JOE MAY
Make & Joyful Noise

LF Crescent

- 3 e L R 12-B01-6502-2, . 54,78
GOSPEL BRASS
Gospel Brass

LP Skylite

SLP&INZ ... ....... 12-7T19-2066-8 .

HALL, SAMMY, SIHNGERS
Redemption Draweth Migh

LP Christian Faolk

FCS1978 ... .. 0n- ¥2-802-3008-8,
LEWIS, ERV
How Long

LP Impact

RITSD ... .. ... 12-704-3102-1.
LISTER, HOVIE & THE STATESMEM
They That Sow

LF Skylite

PEIA (i iscisga 13-719-3072-2 . .
LITTLE ROY & THE LEWIS FAMILY
Gospel Banjo

LF Canaan

CASRF22
MANLEY, HAZEL
Simgs It's 50 Good Just to Emow Him

LP Bar-Will 2501
MATHEWS, JOMN, FAMILY
Mathews, John, Family

LF Tempo

s T PR N A ey 12-T04-4D34-5 .
RAMBOS
Best of

LP Heart Warming

R3187
ROBEBINS, LEE
Love Lifted Me

LP Skylite

SLPSITS el ;
SALSBURY, SOMNY & THE REFLECTION
Goad Marming Lord

LF ‘Waord

L 12-411-0346%-0.
SINGING WARDS
In Concert “'Sold Out"

LF Rainbow 5002

5498

L5498

L5498

.54.95

$4.98

.......... 12-702-6122-3. . %3.98

.54.95

............ 12-704-2255-3. .$4.95

A2-719-3071-4. . $4.98

.$5.98

THEATRE/FILMS /TV
(MUSICAL)

BLACK GIRL
Soondirack
LP Fantasy 9420
CARAMILLA
Original Cast
LP Wanguard VED79322

KID POWER
Soundirack
LP Pride
PRODOID .. ..oicius 12-802-2007-4 ,
FIPPIN
Original Cast
LP Mofown
MTEOL Lo 12-409-0140-2.
SOUMDER
Taj Mahal ({Soundirack)
LF Columbia
BT 12-1000-2999-5
BY SA31944 . _._.. S6-100-2995-X .
€A 5T31944 .. .... 92-100-2999-12
TROUBLE MAN
Ga l, Marvin' {Soundirack)
Tamla
TEHL ............ 12-702-3075-1 ,

YOU'RE A GOOD MAN, CHARLIE BROWN
™V Cast
LF Aflantic

aDFI52 . ......... 12-140-0541-1. . 35.
8T ATLB7252 ...... 96-140-0541-6. . $6.97
CA ATLS7252 ...... F2-140-0541-9. . $4.97

.35.98

.36.98

.55.98
. 56.%8
56,98

35,98

(Continued on page 43)
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New LP/Tape Releases

o Continued from page 42

INTERNATIONAL ‘

AMRAM| BROS.
Big Hits From lsrael
LP Musicor
Musicor 3240....., 12-704-5134-0.

BEL CANTO TRIO
Haow
LF Peters Int'l DPISOD
BETANCOURT, JUSTO
Pa Brava Ya
LP Fania
SLPODEZE .. ..., 12-720-0002-8.

ERNIE'S CONSPIRACY
Ermie"s Conspiracy
LF VYaya V59

KLIMENKO, VIKTOR
Dark Eyes
LP Capitol
STIOSYO . .........12-150-1334-5. .§598

MACHITO
Machito
LF Maericana
MYSITG i 12:-721-4002-4. . %4 98

MAGLIA, LUCIAND
Liciliam Holiday
LP Capitol
SPIOSER ., covenass 12-150-1331-0,
PERET
Peret
LF Pronfo PTS1003

REIM muué
Chassiidic Goes Pop

LP Londoan

SWORSAY L. 12-170-1285-0, . 5598
SURFMEN
Colorful Romantic Hawaii

LP Alshire

R L Lk g v 12-709-2285-8. . 11.98
TEMFO 70O
El Primer

LP Mericans

MYSIOT s s 12-721-4001-6. . 54.78

JE4.578

.$5.98

.35.98

JAZZ ARTISTS

ADDERLEY, CANNONBALL
Happy Peopls
LP Capitol
STIT12Y Loens cosoc12-150-1330-2, L5598
Soul of the Bible
LP Capitol
ABBINI20 .., ...,
BT BXABINIZO ...

.12-150-1335-3. . 57.58
.96-150-1335-8. . $8.98

CA 4XABIIIZ0 ....92-150-1335-0. .58.98
ALLISOM, MOSE
Mose in Your Ear

LP atlantic

SUTERS iR 12-140-0534-% . . $5.94

BASIE, COUNT & HIS ORCH,
Basic Basie
LPF BASF
MC25111
HLAKEY, ART
Child's Dance
LP Prestige 10047
BROWM, CHARLIE
Why Is E“rﬂudE Always Picking on Me
LP Contact &101
BURRELL, MEMWNY
‘Round  Midnight
LP Fantasy 9417
CRAWFORD, HARK
We Got a Good Thing Going
LF Kudu
EUD8 . ............ 1 2-730-B008-0. %578
DEODATD, EUMIR
Prelude/Deadato
LP LTI
X210 L. RTI0-TOY-2 . 8598
EARLAND, CTHARLIE
Live at the Lighthouse
LP Prestige 10050
FORREST, JIMMY
Black Forrest
LF Delmark
BT
GETX, STAM
Communications 72
P Verve
Vé-880F ... ......12-T13-3190-X. %5958
HAYES, CLANCY
Mr. Hayes Goes Te Washingion
LP Contemporary
HERMAN, WOODY
Raven Speak:
LP Fantasy 9414
HORN, PAUL
Inside 11
LP Epic
KENSDD . ouln 12-400-0367-0. .55.98
HUBBARD, FREDDIE
Si'[ Dive
P CTI
.0 Y | D e e e P 12.720-7022-0, .55.98
JEFFREY, PAUL
Family
LP Mainstream 3748
KEMYATTA, ROBIN
Gypsy Man
L Atlantlc
01633 ..., .. T2-040-0545.4. 2598
LATEEF, YUSEF
Hush “'N" Thunder
LP Atlantic
501435 ... ..., .. 12-140-0544-2, %508
LLOYD, CHARLES
Waves
LP ARM
5P3044 ... ..... 12:410-0297-X, .5£5.50
McRAE, CARMEN
Carmen
LP Temponic TEIPS5A2
HEW ERA
Observation
LP Expo EB1772
O'DAY, ANITA
Once Upon a Summertime
LP Anita O'Day ADDZ
PEPPER, ART
Way It Was
LP Contemporary 57630
PETERSON, OSCAR
Exclusively for My Friesds
LP BASF
MEZSI0T ... ..., 12-802-4335.-X, . £5.98
FIKE. DAVE. SET
Ritf for Eent
LF BASF
MC25112 .,
RAWLS. Low
Man of Value
LPF MGM
SE4BAT v e 12-449-0403.1 . 5598
SAVINA
And All That Gentle Jarr
LF Rave LP5502

MARCH 10,

........ 12-802-4334-1. _$5.58

paeieess 12-706-3027-X__§5.98

e, 1280243376, 5598

1973, BILLBOARD

SIMONE, NINA
Black Is the Calor
LP Trip
i 0 e B T N 12-801-0735-9. 5498
Sings Billie Heliday/Lady Sings the Blues
LP Stroud ¥005
ETITT, SOMNY
Made for Each Other
LPF Delmark
i o L AR 12-70&-3026-1 .
TYNER, McCOY
Extensions
LP Blua
BN-LAQD&F . ....... 12-408-0356%9-9 .
VAN DAMME, ART, QUINTET
Many Moods of Art
LPF BASF
MC25TYT L. 12-802-4336-8
VAUGHAN, S5SARAH
Feclin® Good
LP Mainstream 379
WATERS, ETHEL
Greatest Years
LP Calumbia
KGIISFT .. .ivians 12-100-3008-3
WILLIAMS, CHARLES
Siiekhall
LF Mainstream
WILLIAMS, JOE
With Love

LP Tempanic TR29541

35,98

3598

35,98

56.78

JAZZ COLLECTIONS

FRIDAY THE 13TH, COOK COUMTY JAIL
LP Groowve Merchant GMS1S
HEWPORT IH MHEW YORK
Volumes 1 & 2
LF Cobblastona
CST9O25-2 ... ..... 12-715-3022-8, . %7.95
Volumes 3 & 4
LF Cobblestane
CAT902se-2 ... .... 19-715-3023-6. . 4795

L CLASSICAL

BACH, JOHANN SEBASTIAM
Double Concerte in d, 5.1043/
Concerte Mo, 2 in E, 5.104%/
Concerte Im g (Fram 5. 1054

Tuckerman, Pinchas; Perlman, [tzhak;

English Chamber Orch./Barenboim, Daniel

LP Angel

536841 . ......... 12-819-0863-X, .5598
Music {Selections)

Camarata (Bach Spectacular)

LP Phass 4

SPENOFE L.l 12-714-6235-4. 35,98
Somata Mo, 1

Wilkomirska, Wanda
LP Connoisseur Society C32040
Well Tempered Clavier
Martins, Joso Carlos
LP Comnoisseur Sociefy C52043
BEETHOVEN, LUDWIG VAN
Mosic (Salections)
Vienna VYolksoper, Stuttoart Philh,
LF Turmabout TW534500
BRAHMS, JOHANNES
Concerto or Yiolin in D, Qp. 77
Lautenbacher, Susanna
L WVox STPLS12240
Quartets (String)
Quarietta  [talfans
LF Philips
&F03029
Symphonies
Ormandy, Eugene
LF Columbia

tComplete)/ Schumann
........ 12-428-D592-3, . %520.94

DAM3TA3E ... ... 12-100-2997-9. . 511.98
CHOPIN. FREDERIC
Polanalses

Barbosa, Antonia (Mos, 1<7)

LP Connoisseur Saciety 52041
Frankl, Peter
LF Yax STPLS14190
HANDEL, GEORGE FRIDERIC
Handel Messiah
Maran, George; Brannigan, Owen; Proctor,
Morma; Wywyan, Jenmnier: London Philh.;
Bowlt, Adrian
LPF Vox SVBEXS5I3
Water Music
Menuhin, Yehudi
LF Angal
SA&IT3 ..., L 1241909741, 8598
LISIT, FRANI
Operatic Fantasies
LP Conngissaur Society C52039
MARTIN, FRANK
Concerfo for Harpsichord
LP Candide CEIN0AS
MOZIART, WOLFGANG AMADEUS
Sacred Musie
Davis, Colin
LP FPhilips
EFOFE L. ... 12-428-05%3-1. .%321.95
SAINT-SAENS, CAMILLE
Concertos for Plano (5)
Paris Orch.; Baudo, Serge
LPF Saraphim
SICA0BT . ... ...u 12-421-0778-7. . t0.04
SCARLATTI, DOMEMICD
Sonatas (23)
Di  Bonaventura, Anthony
LP Connaisseur Society C52044
SCHUBERT, FRANI
Sonata in B-lat, D.960
Brendel, Alred

LF Philips

4500285 . ....... .. 12-428-05%94-K.
SCHUMAMN, ROBERT
Music (Selections)
De Larrocha, Alicia {Recital)

LP Londan

] T R e e 12-170-1278-8,
SHOSTAKOVICH, DMITRI
Symphony Ma. 15

Ormandy, Eugens

LPF Red Seal

ARDIODTE . ..... .. 12-430-1195-5.
STRAVINSEY, IGOR
Music (Selections)

Anzermet, Ernest

LF Turnabout TV534383
SUK, JOSEF

Music (Selections)/Wolf

Munchinger, Karl

Londan

CSEIAT ol i 12-170-1281-8.
TELEMANN, GEDRG PHILIPP
Fanfasies ([38)
Fayne, Joseph

LP WYox SVBXS44T
VYERDI, GIUSEPPE
Pen Carla (Highlights)

Caballe, Montsarrat;

Dominga, Placide; Milnes,

mondi, Gianni;  Royal

Giulini, Carla Maria

LP Angel
23467148 v ees 12-419-0975-K. 5598

.86.98

3598

L2598

8598

Verrett, Shirley;
Sherrilf; Rai-
fOpera  Oreh,;

WALTON, WILLIAM

Belsharzar's Feast
Shirley-Quirk, Johng
Previn, Andre

LP Angel
5356841 viwe e 1281909733, 55,98

Lendon Sym, Orch.g

CLASSICAL COLLECTIONS

BOSKOVSEY, WILLI
Music of 'f[nm, Yol 2
LP Angel
SI6E87 ... .00 12-419-0864-B. 3598
BREAM, JULIAN
Woods 50 Wild
LP Red Seal
LRI S o g 12-430-1194-7_ 5598
8T RBS13D9 ...... PE-430-1174-1. 350,95
CARKI309 . ....... 92-430-1194-4 . 3595
DE LOS ANGELES, VICTORIA/DELARROCHA,
ALICIA
Concert at Hunter College
LP Angel
SASEPE L., .12-419-0867-2. .§5.98
KHAN, ALl AKBAR
Bangla Desh
LP Connoisseur Society (52042
KIPMIS, 1GOR
French Harpsichord

.......... 12-419-0B41-3, ,55.94
German Harpsichord

LP Angel

538055 ..., ... 12-419-0B62-1.
MEHTA, IUBIN
Battle of the Huns, Vols. 1 & 2

LF Londan

o B © Foi e o 12-170-1280-X,
MESPLE, MADY
Voices of Spring

LP Angel

SIEBBEE L pas ey 12-419-0845-4 .
ORMANDY, EUGEME
Fantastic Philadelphians,

LP Red Seal

ARDIOGOTT ... ... . 12-430-1187-4._
ROIHDESTVENSKY, GENNADY
Parfzs Oreh,

Russian Concerf

LP Angel

SASBAS L. ... ..., 12-819-08566-£
SILBERSTEIN, JASCHA

Romantic Celle Concertes
LP Landon
o 12=170-1283-4.

CR&FED Lo
SLATKIN, FELIX
Concert Art Symphanic Band
USA (Marches)

LP Angel

i1 c |- S 12-419-0858-0.
TALYELA, MARTTI
Lieder Recital

LP Landan

0528240 ... ... 1217012796,
YAKOVLEY., VLADIMIR
Dzipoy Balalaika Orch,
Music far the Domra

LP Kelodiva/ Angal

SRADZ00 ... ... T2-420-078%-X.

5598

$5.98

-35.98

Vaol. 2
.&55.94

.33.98

3598

.55.98

-$3.98

8598

SPOKEN WORD

MATHAM, LEOMARD
Confessions of a Matchmaker
LP Famtasy 7015

COMEDY ARTISTS

HUDSOW & LAMDRY
Right-0OFF
LF Dore 329
STILLER, JERRY & ANME MEARA
Lawgh When You Like
LP  Atlantic
SRS L e 12-140-0530-4, ,55.%0

Canadian Label

[ ]
Seeks Licensees

LOS ANGELES — _ Canada’s
Avenue Of America Records used
the National Association of Re-
cording Merchandisers convention
to launch itself as a licensee for
LS. product.

General manager Gary Salter
and attorney Owen Sloane in their
negotiations cited the company's
recently hired three promotion men
a8 prepared to handle records
from U.S, sources. The two-year-
old label recently began its own
program of pop recordings through
its GAS subsidiary as an adjunct
to its budget LP business.

Salter notes the company's con-
cept as a licensee is to release
product immediately rather than
seeing if it is a hit in the States
first. “We will work a record as
soon as it is shipped to us; we
won'l have a wait and see atti-
tude,” Salter said.

Hired as the company’s first
promotion staff are Jack Morrow,
Joel Cohen and Morris Friesner.
who work out of the firm's Toron-
to headquarters.

Salter says he is aware of the
importance of label identity and
will release all licensed product
under the American firm's logo.
In addittion to handling pop prod-
uct, Avenue will also handle ULS.
budget merchandise through sep-
arate licensing arrangements.

The publicly-held company re-
cently bepan seeking U.S. distribu-
tion for its own pop fare, placing
Abraham's Children with Buddah.
Now is seeking to import music
into Canada. the label will handle
repertoire  from many creative
sources. nol only rock.

www americanradiohistorv com

JVC’s Kitano Sees ‘Q’
Modes in Coexistence

o Continued from page |

stands for Compatible Discrete 4-
channel, and the WEA group of
Warner Bros., Elektra, and Atlan-
tic should have product available
soon. Kitano admitted to being in
very close contact with EMI, “but,
of course, it's their decision to
make.”

In line with this. IVC has at
least 10 master cutting lathes in
production for the U.5. market
and these will be in operation. Ki-
tana felt, by the end of this year.
More will be set up in Europe, In
order to speed up the flow of U.S.
discrete guadrasonic  product to
the U.S. market, several WEA
masters are now being cul in Ja-
pan. The master cutting lathe be-
ing set up in Los Angeles won't be
in good working order until April.

The electronics that go with the
cutting lathes are now being re-
duced and the modified Iathes will
be available later this yvear for any
software manufacturer that wants
to buy one, Kitano said.

4 Hardware Members

As for hardware, Kitano said
that four new equipment manufac-
turers have signed licensing agree-
ments—>Sansui, Brothers, Cybernet
and Akai, JVC is now experi-
menting in Japan with installing a
discrete  demodulator within  its
units. About 50 percent of the ster-
eo-type consoles have demodula-
tors installed and 10 percent of
the component units. Similar units
will be available for the U.S, mar-
ket in late 1973, he said.

IVC would also like to invade
the U.S. market with records. “We
have a desire and actually have
some few records available in the
U.S. for the Japanese, But, as for
the music made by us . . . we don't
know if they'd be a plus or a min-
us with the U.S. public. At the
present, it's only a matter for con-
sideration.” He pointed out that
IVC had a very special relationship
with RCA Records in the U.S. on

licensing product for many decades.

But the quadrasonic world is
upon us. Stereo took about 10
years to completely expel monau-
ral, he said. After two vears in the
LS., the speed of quadrasonic ac-
ceptance and penetration in the
marketplace will accelerate and
its dominance will probably only
take five vyears. He felt there
was a greal potential that most
record companies would be into
a single guadrasonic inventory
(WEA 15 planning to have both
stereo and ) product on the mar-
ket: RCA is planning to eventually
go with only a Q inventory be-
cause of the compatibility of the
product in stereo) within the fourth
vear. Japan itself, although there
are 150 titles in CD-4 on the mar-
ket, presently has two inventories
uand two prices, but would be into
a single price-inventory sooner
than the U.5S. He pointed out that
the special harder compound for
4-channel was also now bemng
used for expensive stereo albums.

Room for Both Concepis

Although Kitano is guite firm
in his opimion that discrete is the
better system, he felt that matrix
would be around and that there
was room for both systems in the
marketplace. The reason is that
many manufacturers of hardware
units are now buillding all three
major systems, SQ, QS, and dis-
crete. into plavback units, he sad.
“The reason we Japanese manufac-
turers had to do this was to meet
the requirements of the U.S. gov-
ernment PX's on military posts. a
very big purchaser of equipment.”

But he felt it was doubtful the
U.S. public would want units with
three-way swiiches and felt that
two systems will prevail in the
U.S. in hardware. He pointed out
that with the Sansui S5 matrix
system, you could play 5O records
“passably.” But, in any case, both
matrix and discrete systems will
prevail in the marketplace.

New Marketing Concepfts
Excite Retail Business

o Continwed from page 12

leggers. The daily poal of his
rrucks was 100 albums per stop
and four stops per day and this was
being achieved on certain campuses,

The Wheeler Dealer system was

now operating on 130 campuses.
The trucks were also used at con-
cert locations when 20 percent of
the stock would consist of record-
ings by the artist concerned.

Levy reported that his operation
was using FIND to supply special
orders. The students would fill in
an order blank, pay a 51 deposit
and then the truck would return to
the location a week later with the
order.

Sheet/Folio Promise

The vast potential in the field
of sheet music and music books
was underlined by Aaron “Goldie”
Goldmark of Hansen Publications.
Goldmark pointed out that the
American Music Conference had
recently released figures showing
that 40,770,000 people in the U5,
played an instrument—and these
were potential buyers of music,
Music sales were a fast-growing
arm of the music business and
there was even an important mar-
két among people who could not
rend music because books were
now being produced in which notes
were indicated by numbers.

Goldmark said that bootlegging
was now beginning in the sheet
music and folio  business. He
quoted the example of a publisher
who had printed 2.5 million sheets
of “Love Is Blue” in an “easy-to-
bootleg” format. He could have
sold 5 million but half of his sales
went to a bootlegger.

Talking about the FIND opera-
tion. Willis Wardlow said that the
new catalog due in April would
feature 62000 items from 630
labels. FIND had been in opera-
tion almost a year and wnas cur-
rently achieving a 95 percent ful-
fillment rate on orders, he smd.

Wardlow admitted that because
of the small quantities involved in
FIND orders, the operation had to
charge the dealers and rackjobbers

a higher price than the normal
market level. On the other hand.
the FIND operation brought traf-
fic into the record outlets because
the customer had to come back
to collect his order and he might
then be disposed to make other
purchases.

Unlicensed Tape

o Continued from page 33

The firm with unlicensed prod-
uct had only a few cartndges
branded as "U.S. Tape, Inc.,” con-
sisting of titles no newer than
Carly Simon's “Anticipation.”
Others noted were Isley Bros,
“Givin’ It Back,” Carole King's
“Music” and “Just Plain Charley”
by Charley Pride. They were
priced at $3, also indicative of the
unlicensed duplicator phaseout.

The only other firm offenng
prerecorded product was locally
hased Antell, Inc.. which had bas-
ically cut-out items. These. curi-
ously enough, were priced at $4.

A man al the booth offering the
U.S. Tape, Inc. product said,
“There have been too many busls
at fairs and big shows.™ He men-
tioned examples such as the recent
closing by police of two booths at
the hot rod and custom car show
at the New York Coliseum recently
(see separate story). He '.]|_€il:] said
there was no percentage in han-
dling unlicensed chart product.

“A few people are still approach-
ing us claiming they have royalty-
paid product or are putting royalty
payments in escrow, but it's just
not worth it to us.”

Levin said his firm has waged
a relentless campaign against boot-
leg product by mailing a letter to
any store he or his employes spot
handling such merchandise. The
letter calls attention to the Federal
laws covering unlawful product.

Stereo City featured a show spe-
cial on an B-track unmit at $39.95
and Levin claimed sales of 60 to
100 each day during the ten day

ovenl.
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THE BILLBOARD BOOKSHELF

A Special Selection of Books
for Billboard Readers

THIS BUSINESS OF MUSIC Revised and Enlarged
Edition by Sidney Shemel and William Krasilovsky.
Edited by Paul Ackerman. A new updated guide
to the music industry for publishers, writers, pro-
ducers, record companies, artists, and agents which
The New York Times calls “a bill of rights.” “A
veritable gold mine of information.” — John K.
Maitland, Vice President, MCA, Inc. 544 pp. 6% x
9%. 180 pp. of appendixes (Federal and Interna-
tional laws, statutes, contracts, agreemenis, etc.).
$15.00

ROCK ENCYCLOPEDIA by Lillian Roxon. Biogra-
phies, discographies, commentary, analysis, photo-
graphs, miscellany . . . the only reference work
available on rock and its roots, “Worth its weight
in gold to anyone concerned with the rock phe-
nomenon . . . an invaluable aid to researchers in
years to come.” — Billboard. 611 pp. 6% x 9%,

$9.95

S L ey ppg]
"
:

DANCING ON THE SEATS by Andrew H. Meyer,
Today's most comprehensive guide to every aspect
of producing rock concerts on the college campus
and hailed by major booking agencies and college
buying services as the finest text on the college
concert ever written. 96 pp. 5% x 8%z, $6.95

WORLD RADIO AND TV HANDBOOK 1973. A
Complete Directory of International Radio and
Television. This handbook is the authoritative
source of complete and exact information about
all broadcasting and television stations around the
world. 386 pp. 6 x 9. $6.95

HOW TO LISTEN TO THE WORLD 1973. A com-
panion volume to Werld Radio and Radie and TV
Handbook this volume is the only international
radio and television book with articles by the
worlds leading authorities in the field. 172 pp
bx9 $54.95

MORE ABOUT THIS BUSINESS OF MUSIC by Sid-
ney Shemel and William Krasilovsky. For anyone
involved in any phase of the music business this
book is an invaluable source of necessary informa-
tion. A vital addition to any music library. 176 pp
6% % 9%, Index. $6.85

GREAT SONGS OF THE SIXTIES edited by Milton
Okun. Introduction by Tom Wicker. A compilation
of 82 songs (words and music) providing insight
into the historical, political, social, and cultural at-
titudes of our society. 320 pp. 9 x 11. 82 songs.
$17.50

THE SOUND OF SOUL by Phyl Garland. An ac-
count of a cultural force that is also a multi-million
dollar business, This book will remain the standard
authority for years to come, 246 pp. 5% x B8%.
$5.95

THE SOUND OF THE CITY The Rise of Rock and
Roll by Charlie Gillett. Traces the socurces of rock
and roll; examines regional contributions, and
brings its history up to the present day. Play list.
Bibl, Index, 534 x B8Y2. $6.95
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Sing Aboul.
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THE NASHVILLE SOUND. Bright Lights and Country
Music by Paul Hemphill. The definitive description
of what country and western music is, where it
came from, where it's going, and what it means to
the millions of Americans who make their living
off it. 289 pp. 5% x B%. $5.95

THE WORLD OF SOUL by Arnold Shaw. The evo-
lution of American black music. Includes analyses
of each stage in its growth and the how and why
of style changes, 306 pp. 5% x B2, $6.95

SUCCESSFUL COLLEGE CONCERTS by Kenneth
Kragen and Kenneth Fritz. A unique handbook of
proven guidelines for the successful planning, co-
ordination, promotion, and production of profes-
sional shows and concerts on campus. 88 pp. 5%
x B. $4.95

THE RECORDINGS OF BEETHOVEN. These critiques,
originally published in High Fidelity cover all the
available recordings of the works of Beethoven. 184
pp. 53 x 82, $6.95. Also in paper at $2.95

MANAGING TODAY'S RADIO STATIONS by Jay
Hoffer, Presented in three sections—management
thinking, programming, and sales—this book cov-
ers every aspect of broadcasting. 288 pp. 5%z x
8%. $12.95

THE DEEJAYS by Armold Passman, This book is the
first full story of the disc jockeys and how they in-
fluence popular taste, It also is a history of the na-
tional radio stations, the recording companies and
their role in the industry. 320 pp. 5V2 x B%2. Index.
$7.95

RECORDS IN REVIEW 1972 Edition. Reviews of
new classical and semi-classical records from High
Fidelity. 512 pp. 5% x 8%. $9.95. Copies of the
1970 and 1971 Editions are available at $9.95

SOMETHING TO SING ABOUT compiled by Milton
Okun. Words and music to 76 songs, the personal
choices of America’s folksingers in ballads, gospel,
and protest, arranged for piano and guitar. 241 pp.
8% x 11, $8.95

MAIL TO:

BILLEOARD BOOKESHELF
2160 Patterson Street, Cincinnati, Qhio 45214

Please send me the following books:

Payment MUST accompany order.

Title Price
s - Name
s Address
5 City
s State Zip

Applicable sales tax 3

Total $

1739

4
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LP SERIES REVIEW

Col’s Big Band on Harmony

LOS ANGELES—A lot of fine
music has come to the buying pub-
lic's attention as a result of the
current nostalgia craze, and Colum-
bia has delved into its vaunlis to
come up with material for five
LP' from the big band era for re-
lease on its budget-priced Har-
mony label under the banner, “The
Beat of the Big Bands.™ Artists
represenied in the release in-
clude Sammy Kave, Tommy and
TIimmy Dorsey, Les Brown, Woody
Herman and Artie Shaw.

The set showcases some of the
biggest of the big bands, offering
varieties of style, providing a
glimpse at some then promising
voung talent (such as Doris Day)
and serves to remind us that these
bands were every bit as popular
and influential as the top rock acts
are today.

Almost all of the material is
produced by Teo Macero, with
fine liner notes from Irving Town-
send and cover art similar enough
to display the LP's as a set.

The Sammy Kave package in-
cludes such highlights as “Harbor
Lights" and *Just In Time.,” and
offers the kind of easy to listen
and dance to supper club material
that made “Swing And Sway" his
maotto.

Tommy Dorsey's set features
his inimitable trombone with help
from brother Jimmy on alto sax,
and presents classic ballads such as
“Moonlight In Vermont” and “Au-
tumn In New York."

Les Brown and His Band of Re-
nown still tour to enthusiastic au-
diences, and his contribution to
the big band release includes such
highlights as Doris Day singing
“Sentimental Journey™ uand the
famous “Mexican Hat Dance.”

Mention “Woodchopper's Ball”
to just about anyone and Woody
Herman is the first thing to pop
into their head. That tune, as well
as the added treat of Herman's vo-
cals on “Caldonia™ and his great,
i[mn-:j.-r clarinet are heard on his

P.

The Artie Shaw release features
classics such as “Nightmare” and
“Non-Stop Flight” and the bril-
liant clarinet of the band leader.

Harry James' contribution fea-
tures the fine trumpeter on classics
such as “The Flight of The Bum-
ble Bee” and “The Man With The
Horn,” as well as a fine vocal from
Gordon Polk on “Route 66."

Many of these men were musi-
cal rebels in their own time, choos-
ing new methods of arrangement
and production, hitting the road
like the best bands today. Sound
quahty is remarkably good consid-
ering most of this material is 25
to 35 vears old. The only com-
plaint might be that Columbia
chose to re-record these disks in
stereo rather than keeping the
original monaural form.

BOB KIRSCH

Cable Pubs

o Continued from page 1

license controls use of musical
material on film or videotape
soundtracks. )

Theatrical movie synchroniza-
tion license fees generally range
from $1,500 to $5,000 and even
higher in special cases, This form
of license now almost automati-
cally includes TV broadcast rights,
A synchronization license for TV
only will cost from $30 to $300
because ASCAP or BMI perform-
ance fees are also collected. __A
court decision at the time of the In-
vention of talking films barred col-
lection of performance for theatri-
cal film showings.

First customer for the Warner
Music new all-inclusive synchroni-
zation contract was a new 'Walt
Disney company for hotel-room
pay TV. “They were surprised and
delighted to find that for once
they weren't turned down when
they requested clearance for pay
TV and video cartridge use,” Sil-
vers said.

KRLA-AM 10-Year
Hassle Reaches FCC

WASHINGTON—The decade-
long battle of ten applicants, many
with film and music connections.
for southern California AM station
KRLA, in Pasadena, is slated for
what may be the decisive action by
the Federal Communications Com-
mission. Over the years, a Hearing
Examiner, the FCC Review Board,
and the Broadcast Bureau have
come up with conflicting opinions
on which applicant should get the
award, Oak Knoll Broadcasting
Corp.. a non-profit orgamzation,
has operated KRLA since the FCC
cancelled the license of Eleven-
Ten Broadcasting Corp. in 1962,

An oral hearing by the full com-
mission will be held March 19 and
20. in which six of the original
applicants will petition for an over-
turn of the proposed grant to
Orange Radio, Inc., by the FCC's
Review Board in May 1971, The
Review Board had, in its turn,
thrown out a Hearing Examiner's
initial decision in favor of Voice
{g gnsndena. Inc., made in April

6Y.

However. the Review Board had
found it necessary to defer the
prant n  order to investipate
charges of alleged deception in
statements made to the commission
by Robert A. Maheu, an Orange
Radio stockholder and principal,
and former public relations con-
sultant to Howard Hughes,

It was Western Broadcasting
Corp., one of the applicants, that
challenged fitness of Maheu be-
cause of his alleged interests in and
control over KLAS-TV, Las Vegas,
between 1967 and 1970, without
any authorized transfer of control
by the FCC. Western cited Maheu's
own testimony about his role in the
Hughes organization, in the public
relations man's 1970 court case
against those of the Hughes eche-
lon who stripped him of his powers
in the empire. In the Orange Radio
apphication. stockholder Maheu was
described as merely a public rela-
tions “consuliant.,” and not an ac-

tive executive in management of
Hughes’ luxury hotels and the
Vegas TV station,

The Review Board had chosen
Orange Radio over the originally
favored Voice In Pasadena, and
all other applicants, on the unusual
grounds that Orange Radio would
preserve status quo of the southern
California station in the matter of
engineering and allocation. _

The six applicants petitioning
aoverthrow of the Review Board de-
cision, and the FCC's Broadcast
Bureau have satisfied the commis-
sion that there was sufficient rea-
son to warrant a review of the
KRLA case. Applicants who will
be heard at the full commission
hearing, in  addition to Orange
Radio and the Broadcast Bureau
(which represents public interest),
will be: Goodson-Todman Broad-
casting, Inc.; Pacific Fine Music,
Inc.; Crown City Broadcasting Co.;
Voice In Pasadena, Inc.: Pasadena
Broadcasting Co.. and Western
Aroadcasting Corp.

ASCAP Receives
GershwinStamps

NEW YORK—An album con-
taining o sheet of new eight-cent
stamps honoring ASCAP composer
George Gershwin, was presented
by assistant U.S, Postmaster Gen-
eral Robert E. Isaacs, to ASCAP
president Stanley Adams, at the
semiannual West Coast member-
ship meeting of the association,
scheduled for Wednesday (28) at
the Beverly Hilton Hotel, Beverly
Hills, Calif,

The ceremony took place in
the grand ballroom of the hotel
and was attended by Fred As...
taire, Gene Kelly. producer Pimﬂ!‘
dro Berman, John Bubbles (who
played in the original production of
“Porgy & Bess”)., Henry Mancini.
Paul Francis Webster, John Green,
and Mrs. Ira Gershwin, wife of
the late composer’s brother.

MARCH 10, 1973, BILLBOARD
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Latin Music

Musimex to Bow Mobile One-Stop Set-Up in Texas

LOS ANGELES—To help serv-
ice the consumer better, Musimex
Records, a Mexican-American la-
bel here, will introduce a “mohile”
one-stop soon in Texas. According
to president Ray Shevin, “because
of the size of Texas, we want lo
expose records to the mass market.
By using trucks to carry the mer-
chandise we can enlarge our dis-
iribution and bring product direct-
ly to the customer.

“Until now,” Shevin continued,
“*Mexican music has been limited

to the local store with no exposure
at all, A small store has only so
much space and in Mexico there
are no rackjobbers.™

Musimex Records was created
by Shevin and Eric Dominpuez
three years apo with that idea.
They started with 10 releases and
expanded that to 200 by educating
rackjobbers that the Mexican mar-
ket, although marginal and smaller
than the Anglo, 15 extremely
steady, involves no “hits” and very
little return product. Smaller mar-

By MONICA KELLY

ket volume justifies lower prnces
ruckjobbers can afford and still
feel profit.

“There are 40 to 50 million
Mexicans but only 15 percent of
the people buy records,” Shevin
said. “In America we sell as much
Mexican product, 1f not more, than
in Mexico. Many Mexicans come
to Los Angeles to buy records be-
cause of our lower prices.”

Musimex plans to use the Latin
syndrome in reverse. The norm is
to be a licensee, open a recording

studio, a pressing plant, sign and
record artists and then license out
the finished product. Musimex
wanls lo take advantage of this
arrancement and start exploiting
Mexican-American talent here in
Mexico, They hope to open their
own recording studio and pressing
plant, and wse such artists as Los
Diablos, Lalo Rodriguez, and Joe
Flores to open the door for Mexi-
can-American talent to break the
Mexican market.

The Musimex offices have ex-

Latin

Scene

MIAMI

Johnny Ventura (Mauate), Jose
Fajardo (Kubaney), Conjunto Uni-
versal (Velvet) and Jovenes del
Hierro played at the Dinner Key
Auditorium Feb, 24, . . . Pedro
de Pool, program director at
WCMQ reports that the station
has been receiving upward of 200
request calls a day. Johnny Ven-
tura recently visited the station as
part of a local promotion tour, . . .
The Antiques, a local rock group,
have their first LP under Funny
Records in local stores. . . . Sabor
de Nuacho (Horoscope) played a
local dance Saturday (3). . . .
Sergio Fiallo, composer of “Juntos™
by Lisette (Boringuen), will re-
cord the song himself on Sound
Triangle. . M&M Recording
studio is almost ready for opera-
tion. . . . Armando Redriguez, who
has a show on Channel 6, is now
programming Radio Mundo. . . .
To correct some unintentional er-
rors made In the Feb. 24 issue.
Leopoldo Justo is general manager,
and Tomas Garcia Fuste is pro-
gram director of radio station
WFARB. Also, of the total calls for
requests received by the station,
only a portion are for sales, not

all, as was reported. . . . Conjunto
Universal’'s new LP on Velvet will
be released this week. . . . Promo-

tion Sales has added Sonolux to
their lines as sole distributors in
the U.S. and Puerto Rico. They
are also the exclusive distributors
in Florida for Parnaso, the new
label of Raphael and Los Galos.
. . . Humberto Esteves of Channel
23 has announced a hour-long
special with Marco Antonio Muniz.
Muniz (Arcano) opened Wednesday
(27) at Club Montmatre,

Aldo Legui is busy nrguniﬁng
Expodisc "73, due in Miami Beach
Aug. 1-7. Major recording com-
panies from U.S,, Europe. South
America, and Japan will participate
with over 800 booths in operation,
One of the events will be the In-
ternational Song Festival of Miami

Beach, where the most important
recording star from each company
will receive a “superstar” award.
. « » Juan Marcelo (Arcano) is in
town to promote his new LP. . . .
Sonido v Discos Inc., with three
retail outlets and over 200 racks,
are a major force in the Latin
field here. They service Sears
stores, Jeffersons, Richards, Bur-
dines, McCroy's and 70 percent
of Latin product to Handleman.
. . . El Gran Combo (EGG) made
a special trip to WFAB, while
passing through to Panama. to
squelch the announcements of two
promoters who said that they were
bringing the pgroup here for a
local dance.

ART (ARTURO) KAPPER

PUERTO RICO

Julio Iglesias (Alhambra) played
four concerts here. One at the
University of Puerto Rico; one at
the College of Agriculture in
Mayaguez and two at La Perla
Theater in Ponce. Iglesias, winner
of many festivals in Europe, re-
cently received a gold record for
his own composition “Un Canto a
Galicia.” His top-seller in Puerto
Rico and the US. is apother of
his tunes “A Veces Llegar Cartas.”
Alhambra Records of Puerto Rico,
represented by Juan A. Estevez
and promo man Ricardo Fab-
regues, hosted a party at Casa
de Espana in San Juan for the
singer and the five musicians in
his group.

Puchi Balseiro, Puerto Rican
singer-composer-radio executive and
newspaperwoman, has just launched
her own record label, Mavin Rec-
ords. Her first album, with 10
of her tunes and featuring singer
Efren Santiago and a 36-piece
orchestra, was produced and re-
corded in Buenos Aires. Miss Bal-
seiro's father., Juan Ramon, is a
veteran record man with a retail
store in suburban Bayamon. He
i5 also a composer.

Enrique Maluenda, Chilean tele-

Ry

vision program animator and now
a Puerto Rican resident presented
his 30th one-hour weekly show for
“Super Show Goya” over Channel
7. The show was dedicated and
performed by veteran artist Daniel
Santos. Santos claims to be the
Puerto Rican artist with the most
LP's (260). Lillian Hurst, Puerto
Rican television actress, is  co-
animator of the show. Although
the Goya Show presents many in-
ternational artists, the majority of
acts are Puerto Ricans like: Tito
Puente (Tico). El Gran Combo
(EGG)Y, Danny  Rivera (Velvet),
Yolandita Monge (Teca), Jose M.
Class (Neliz), Gilberto Monroig
(Cuna), and Carmita Jimenez
{Borinquen). Maluenda and Hurst
have also played to 25,000 people
in 4 Latin package show at Robin
Hood Dell of Fairmont Park, Phil-
ndelphia.

In a ceremony held in Bayamon,
mavor Manuel Aponte dedicated
a plague renaming the street in
which the late Pedro (Piguito)
Marcano, veteran recording artist,
wis born. The street will now be
known as Calle Pedro Marcano.
He was among the group of Puerto
Rican artists that started recording
in the 1930°s for labels like Victor,
Decca, Seeco. Columbia and others.
In later vears, Marcano was suc-

cessful with his own Canomar
Records. Olga and Tony,
veteran recording artists  that

started many years ago in Cuba
and who are presently on Borin-
quen Records, are reappearing on
the San Juan nightclub circuit with
i new show at Club Ocho Puertas.
They are the parents of Lisette.
also on Boringuen. . . . Veteran
trumpeter Candoli made quite a
hit with his stories of great jazz-
men on the Kent Hamilton show
on radio WLAC-FM.
ANTONIO CONTRERAS

NEW YORK

Caytronic Corp. president Joe
Cavre, while attending the NARM

PRODUCER RICHARD Mader, following his introduction by radio personality Pacquito Mavarro, left, ad-
dress a crowd of some 16,000 people at the Second Latin Festival at Madison Square Garden. Photo right,
singer Graciela (Musart) is introduced by retired radio personality, Symphony Sid, who flew in from
Puerto Rico for the event. Graciela was part of the evening's bill which included El Gran Combo, Tito
Rodriguez, Bobby Cruz and Ricardo Ray, La Lupe, Dizzy Gillespie, Machito, Joe Bataan, and Wilie Colon.
Mavarro and Sid shared the emcee duties for the concert. Another Latin Festival is scheduled for the Gar-

den, June 2.
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convenlion in Los Angeles awarded
the firm's annual college scholar-
ship to Jose del Rio, whose father
works for United Distributors in
California. The scholarship, given
cuach year, in the name of a Latin
artist, by Caytronics to the son or
daughter of a person involved in
the record industry honored the
memory of Roberto Clemente. . .
Larry Harlow's rock opera “"Hom-
my” has been set for Carnegie
Hall March 29, Featured in the
concert, along with Harlow, are
Celia Cruz and "Cheo” Feliciano.
There will be two performances—
at 8 p.m. and midnight, All attend-
ing will be given complimentary
ilbum copies of the opera. . . .
Fania's president Jerry Masuocei
is currently wvisiting South Amer-
ica, . . . Jorge Beillard tells us
thit he will be leaving his posi
as international representative and
press manager at Fania Records in
late March. He and his family
will be returning to Argentina,
where he plans to remain in the
(Continued on pape 50)

tended to Texas with a staff to-
tulling over 15 people between the
two cities. Shevin said that they are
always looking for independent
producers, artists and hopefully
licensees from all over the world.
“Japan is a very lucrative market
right now,” he commented, “and
going to be very receptive to the
Mexican sound.”

Musimex Records started first
s a licensee ilself. They stull hi-
cense the DLV (Rovi in USA),
Sonomex, Taurus and Cisne labels
from Mexico. They have released
i budget line of tape cartridges
at $3.98. They also have started a
line for expernimenting with new
artists called Ranchero,

“Since Latin music is a catalog
business, it is very secure, and
handled properly through correct
distribution and exposure as we've
done instead of letting it sit,” She-
vin said, “will continue to grow
rapidly and gain important stature
in the future.”

Carr Folio Is
Put in Spanish

NEW YORK—The Peer-South-
ern Organization has released a
folio of Vikki Carr's LP *Vikki
Carr en Espanol (The Hits of To-
day and Yesterday).”

With all lyrics in Spanish, the
folio also includes a bi-lingual
biography of the Columbia art-
1st, Selections include “It's Imipos-
sible.” *Love Story.” Y Volvere,"
“Ahora Que Soy Libre,” "“Pero Te
Extrano,” *“Se Acabo,” and “La
MNave del Olvido.”

Hot

Bilboard

Latin LPs

Billboard SPECIAL SURVEY
For Wesh Ending 3/10/73

IN LOS ANGELES

1 JAVIER SOLIS

Greatest Hits, Caylroncs 10472

TE TRAIGO ESTAS FLORES
Freddie Martines, Freddy 1004

z
3 VICENTE FERNANDEZ
4

Arnba Hoentitan, Caytromics 1333

VICTOR YTURBE

Felicidad Mi Tercer Amor En Puerta Vallarta

Maami G056
5 JUAN GABRIEL

No Tengo Dinero, Arcano 3023

6 ELIO ROCA
Cantige, Miami 042

7 WILLIE COLON
La Cran Fuga, Fania 394

8 LOS HUECAS
(tue Irania, Caytranics 1351
9 LOS BABYS

Poeque, Peerless 1609

10 CORNELID REYNA
Bego 1062

1 YOLANDA DEL RIO

Le Hija De Nadie, Arcama DKL 3207

Z JUAN GABRIEL
Mo Tengo Dinero, Arcano 3023

3 LOS BABYS

Porgue, Peerlese |ED4

4 LOS GRADUADOS
Ieda 330

3 JUAN TORRES

Organa Melodico, Vol 15, Musarl

6 JULID IGLESIAS
Alhambra AL- [0

7 LOS ANGELES NEGROS
Vol 5 Parnasoe 1105

8 CORNELID REYNA
Bego 10497

9 RAMON AYALA
Hits af 1972, Tex Mex 7004

10 CORNELIO REYNA

Aagui Esta Ofra Yez €l Ama Y Senor, CR 5025

IN CHICAGO
11

11  GERALDO REYES
Caytronics 1219

12 COQE
Sound Triangle 7773

13 JULIO ICLESIAS
Alhambra AL-L0

14  YOLANDA DEL RiD
La Hija De Nadie, Arcano DKL 3202

15 VICTOR YTURBE

Condecion, Miami G043

16 CORNELIO REYNA
Anui Exta Ofra Wez B Amo ¥ Senne, GR 5025

17  AUGUSTIN RAMIREZ
Larape 1066

18  RAFAEL

Los Amantes De Rafael, UA Latina 31077
19  VIKKI CARR

En Espanol, Columbia KC 31470
20 CARMELA REY

Remite Carmela Y Rafael. GAS 4043

JAVIER SOLIS

Greatest Hifs Caviranics 1042

12 WILLIE COLON

El laicin, Fana 406

13 VICTOR YTURBE

Londicean, Miam: 6043

14 COQE

Sound Trangle 77173
15 VICTOR YTURBE

Felcidad Wi Tercer Amar En Puerta Yallarka
Miarm £056

16 CORNELID REYNA
Mo Tengo Dinern, CR 5075

17  GERALDO REYES
Caytromics 1319

18 LOS GABILANES
Capri 1019

19  ISMAEL RIVERA
Esto Fue Lo Que Tragp El Barco, Tico 1305

20 RODOLFO

Sulrir, Fuentes 3143
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International News Reports

AGM Marketing Step-Up Seen
In Wake of New Appointments

LONDON—A general stepping-
up of A&M’s activities in the field
will soon be under way following
the appointment of John Mair as
peneral sales manager. Mair joined
the company last week from
Phonogram, where he accepted a
similar post.

Commenting on Mair's appoint-
ment managing director Derek
Green said, “We can't continue to
hide behind the old A&M image
that we are a small creative com-
pany surrounded by larger com-
panies forever. We've got to grow
because of our energy and new

product. We have now reached
the stage when we must break
product at dealer level and not
just rely on the old creativity im-
ape.”

A&M has five field salesmen in
the UK. and Mair will be respon-
sible for further development of
this area.

Mair (41) has several vears ex-
perience in selling, joining Phono-
gram from EMI where he was
London area sales manager. He
joined EMI in 1964 from Lugtons
where he had been a salesman for
three years and he entered the

B&C-Charisma Label
Widens Cos’ Base

LONDON—Mooncrest, a joint
venture label backed by the B&C-
Chansma companies, will function
as a  “quality” pop label, thus
broadening the creative base of the
two companies’ major involvement
in the reggae and contemporary
fields.

Mooncrest, jointly bheaded by
B&C's Lee Gopthal and Charisma’s
Tony Stratton Smith. will make its
first appearance on March 23, with
singles by WNazareth, Python Lee
(formerly Python Lee Jackson)
with Dana Gillespie as lead singer,
and A and A North, 20-vear-old
Welsh twin brothers, who are pro-
duced by sonpwriter Ronnie Scott.
On the same date, two albums will
be released—"Razamanaz" by Naz-
areth and “Sunny Days” by the
Canadian band Lighthouse.

MNazareth is a former B&C aci,
as 15 another of Mooncrest’s first
signings, Welsh singer Ritchie
Francis. Also contracted to the new
label is eight-year-old Donna New-
man from Manchester, who has
recently been seen on television's
“Midweek” and “Junior Bandbox™
Programs.

With B&C supplying marketing
services, Mooncrest will be run
by a management committee com-
prising, in addition to Gopthal and
Stratton Smith, Chve Crawley
(label and promotion manager),
formerly promotion manager for
B&C-Charisma, Mike De Havil-
land, manager of the Mooncrest
publishing subsidiary, and B&C
directors. Jim Flynn and Fred
Parsons. Hazel Griffiths has been
named press officer. The label will
be administered from the BBC of-
fices as will all activities involving
records. Charisma management and
agency activities will remain at
the old address.

Introduction of Mooncrest fol-
lows the development of B&C as a
marketing company and the phas-
ing out of the B&C and Peg
labels. “The emphasis will be on
quality pop singles as a means of
breaking albums,” commenied
Stratton Smith. “We will not be
rushing things and in the first
vear are planning on a maximum
of 12 albums, building up to 20
in 1974. In the first year we shall
be concentrating on eight artists.”

B&C now has nine salesmen on

‘Fresh’ Sub-Pubs

Names Overseas

NEW YORK — The following
foreign sub-publishers have been
set for Capitol Recording artists
Raspberries “Fresh™ LP by C.AM.-
U.S.A. principals Vittorio Bene-
detto and Jimmy lenner; CAM
Australia in Awustralia; Herman
Brauer, Belgium; CAM London,
England; Editions Musicales
Claude Pascal, France; CAM
s.p.a., Italy; Japan CAM, Japan:
Ediciones Musicales Hispavox §.A.,
Spain; Air Music Scandinavia,
Sweden and Veronica Music in
Holland.

46

the road and has plan to increase
that number in readiness for a
major sales campaign in September,

With the exception of a deal
with EMI for Switzerland, no over-
seas arrangements have been made
and neither has any agreement
been reached for tape duplication
and marketing. pending a decision
on whether this should be handled
internally.

record industry in 1959 as a Pye
van salesman in the Lancashire
Arel,

Mair'sappointmen t further
strengthens A&M's management
tesm and follows the recent ap-
ointment of Dave Margereson as

cad of a&r.

3 Acts Cut

Since his appointmenl as man-
aging director, Green has dropped
three acts from the label and has
just signed his first, Through a
deal with Jim Deolan and Mike
Dawson—managers of A&M act
the Strawbs—Green has signed a
worldwide deal with a 12-piece
rock orchesira Esperanto headed
by Raymond Vincent.

Green said that he now wants
to  concenirate heavily on the
label's U.K. acts and is planning
several major campaigns for the
coming months.

The first will be built around
the new double album by Humble
Pie called “Eat Tt,” which is is-
sued on March 16, The company
will have a special Humble Pie
truck visiting dealers throughout
the UK. to promote the act. To
hack up the release, A&M is also
taking time on Radio Luxembourg
and a competition in one of the
consumer pop magazines is being
arranged.

Luxembourg Gets
RTL-France Tie

LONDON—At the request of
RTL-France, Radio Luxembourg's
British service has taken over the
station’s late might weekday broad-
casting on longwave.

Broadcasts, from midnight-3
a.m,, will be transmitted live from
Luxembourg by the team of British
disk jockeys, speaking in English
and probably working on a rota
basis.

Programs will be compiled in
London by program director Ken
Evans and it is intended to adhere
to 208's perry style of presentation
which reckons to feature 18 tracks
per hour compared to about six n
France, Although French hit
parade material will be included,
these will be “in moderation™ and
most of the records played will be
of English or American origin.

However, Alan Keen, Luxem-
bourg’s London general manager,
insisted that the UK. takeover of
RTL is designed only to boost that
station’s audience, although recep-
tion in Britain is, both during the
day and at nighttime, of good qual-
ity, despite the fact that transmis-
sion 15 not beamed toward these
shores.

“These shows are purely for
France—we would not wish to
compete with ourselves,” com-
mented Keen, who added that in
accordance with a policy imtiated
last autumn, advertising from Brit-
ish sources would be accepted for
RTL's programs.

Keen declined to speculate on
the possibility of an extension of
208's influence on the French pro-
grams to take in airtime before
midnight. “A survey of listeners
will be carried out after four weeks
for reaction—after that, who can
say what will happen?”

In England, 13,920,000 people
listen to Radio Luxembourg, ac-
cording to the latest market re-
search figures to be released by
the radio stations.

Luxembourg also reported this
week that its English service is
heard by 958,800 people in Den-
mark, according to o separate sur-
vey carried out in the country.
The survey also found that 29
percent of the 15 to 19-year-old
age group in the country listemed
to Luxembourg every night.

U.K. Dollar Devaluation Has
Little Immediate Effect

LONDON—The devaluation of
the dollar appears to have had
little immediate effect so far on
the UK. record and audio indus-
tries although on the hardware
side, the longterm effects are less
certain. The devaluation has only
meant a change of about three
percent and after all, as executives
in all sectors of the industry have
pointed out, dealing with fluctuat-
ing exchange rates is nothing new
here particularly since the £ was
floated last year.

Reflecting the feelings of most
record companies, Reg WNovell,
British Decca’s export manager.
commented: “There has really
been no effect so far—the devalu-
ation was so small that it doesn't
make a great deal of difference to
LS.

MNovell added: What we are far
more worried about is the new
protection tariffs President Nixon

mighti put on imporied goods. If
the new tariffs are introduced, it
is almost certain that the Ffirst
things to suffer will be luxury
poods—including records.”

Publishers are slightly more af-
fected by the devaluation than rec-
ord firms because of the larger
guantities of money involved—ad-
vances and royalties coming from
the LLS.—but most publishing ex-
ecutives also appeared relatively
unconcerned about the move. As
Ben Nisbet, managing director of
Big Ben Music explained: “It is
something we have just got to live
with—anyway, we have been used
to marginal fluctuations since the
floating of the £.7

The devaluation has also caused
no serious immediate problems for
the hardware industry although
some companies have warned that
there might have to be price ad-
justments at some future date.
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From The

Music Capitals
of the World

AUSTRALIA

Ron Hurst, head of M7 Records,
announces the new budget hine ti-
tled Rainbow. Ron has employed
the services of N.5.W. Newsweek
chief David Smallbone to handle
publicity. His first assignment "“50
Million Blow Flys" by artist
Frankie Davidson has already
been shown on three National TV
shows, the News with Mr. Beale
Minister for the Environment
Community singing outside Parlia-
ment House. . . . Shunned Radio
Air Play, M7 feel they may break
this record without the power of
airtime on the record. . . . Carly
Simon has two records in the top
10. “You're So Vain" at No. 1 and
“I've Got To Have You" close be-
hind. . . . Ross Ryan, new EMI
artist has radio acceptability before
release.

EMI's Peter Dawkins reports
that producer Rod Coe has a po-
tential winner in his new artist
Richard Carl and his latest single
“Friendship Train.” . . . Ron Tu-
dor, Fable manager, announced
that Brian Cadd will have his Aus-
tralian hit released in America on
the Chelsea label and Robin Jol-
ley’s “Marshalls Portable Music
Machine,” also written by Cadd,
has its American release March 1
on MGM. . Gay and John
Kaye have a recording contract set
with AT.A. through Booking
Apent Tony Brady. . . . Phono-
gram records held a reception for
G. Wayne Thomas® and John Eng-
lish's new label Warm & Genuine.
Both started the label featuring
themselves and Dinah Lee as art-
ists all with a single and album re-
lease. JOHN BROMWELL

TORONTO

CBL Radio, the CBS AM out-
let in Toronto, is running a new
rogram concentrating on the
Maple Music scene, Called “The
Gramophone,” the 50-minute show
runs at 12:10 a.m. Tuesday and is
hosted by Wayne Dion. A recent
puest was Edward Bear's Larry
Evoy.

Interestingly, the concept of the
show came from a program which
premiered on Mohawk College
Radio called "These 2 Hours.” . . .
[hon and producer Stwart Farago,
himself a musician and composer,
plan a panel discussion on the Ca-
nadian music scene in the near fu-
ture with representatives from all
areas, There are plans to launch
“The Gramophone” on a national
basis.

The followup to Edward Bear's
million-selling “Last Song" is
called “Close Your Eyes,"” and it
will be released simultaneously in
the U.S. and Canada at the end
of the month. Meantime the “Ed-
ward Bear” album is now Canada’s
top-selling LP on the U.S. charts,
surpassing both the Guess Who and
Lighthouse, . Anne NMurray
drew raves for her SRO Massey
Hall concert this week. . . . Poly-
dor has bought a package of 13
billboards (in Toronto, Montreal
and Quebec City) in a special Slade
campaign—it's the first time, says
Polydor’s press officer Bill Noran
—that billboards have been used
in Quebec, Atkinson Danko and
Ford at the Riverboat this week
for Columbia. . . . Label also re-
ported to have signed Danny Me-
Bride, brother of Bob McREride,
Lighthouse lead sinper—deal was
negotiated by McBride's manager
John Brower. . . . The Alvin Jones
Ensemble at the Colonial Tavern
this week, drawing enthusiastic
crowils,

The Bells drew more fans last
Saturday at a suburban hotel in
Montreal than Ian and Sylvia at-
tracted to Place des Arts. . . .
Epic's Staton Brothers at Carleton
University, Ottawa (B-10).

Good radio reaction to the group’s
first album.

DUBLIN

Although RTE television’s "Spin
Off" has ended, the early evening
show “Tangents” will, in addition
to its usual pop spots, have a 45-
minute program oOn pop oOnce a
fortnight. On the first program will
be Brinsley Schwarz, Bees Make
Honey and Frankie Miller. . . .
Polydor starts a nmew tape division
this week, headed by George But-
ler. Commented general manager
John Woods "Our aim is to expand
the tape business into areas such
as garages, camera shops, news-
agents and chemists.”

EMI is due to launch a new
budget-priced label later this year.
According to EMTI's Sheldon Hel-
ler, it will cater exclusively for Irish
artists. At the moment Talisman
is the outlet for such local material,
but the label also releases Scottish
roduct. Heller also introduced the

ralee label recently, but this i
a full-price outlet for Irish artists,
. . . . Distribution of A&M has
switched from Polydor to Sym-
phola. . . . Alan Stivell’s “Renais-
sance of the Celtic Harp™ (Philips),
which includes the young Breton's
arrangements of several Trish folk
funes, 15 proving to be a very
strong seller. . . . Ronnie Drew of
the Dubliners starts his own tele-
vision series in April and his guests
are likely to include Julie Felix,
Spike Milligan and Lynn Redgrave.

KEN STEWART

HAMBURG

Wolf Bruemmel, the former
press relations chief at EMI Elec-
trola has joined Maritim Records
in Hamburg. . . . BASF has signed
singer Ingeburg Hallstein to record
for the label. . . . Bellaphon Rec-
ords has started a new series,
Echoes of an Era, with five jazz
albums. . . . Jochen Von Bredow
has become the new TV contacter
at Electrola.

WOLFGANG SPAHR

LONDON

Nick Firth, who for the past
few wyears has been working for
Chappell in New York in the in-
ternational department, is moving
here to bhecome general manager
of a new division, Chappell Intl.
The new division will be responsi-
ble for developing and co-ordinat-
ing Chappell's international activi-
ties with its overseas subsidiaries.
Firth will report to Chappell man-
aping director Bob Montgomery.
In addition, Don Dive, assistant
head of promotion at Decca, is
joining Chappell on March 26 as
manager of promotion and public
relations, a newly created post. He
will report to Harold Geller, head
of Chappell’s standard catalog de-
partment. . . . Music Sales has
hought the old established music
firm of Clifford Essex and the
monthly BMG magazine for an
undisclosed sum. Not included in
the Music Sales deal is the Clifford
Fssex musical instrument and re-
pair shop. Music Sales’ Bob Wise
told Billboard that many of the
Clifford Essex publications which
include several tutors for fretted
instruments would be redesigned
and that some of Music Sales’ own
tutors will be transferred to a new
company, Clifford Essex/Music
Sales,

Classical conductor Carle Gin-
lini will conduct and record in
Britain exclusively with the Lon-
don Philharmonic Orchestra from
autumn next year. Giulini is un-
der an exclusive recording contract
with EMI and both the company
and the LPO say that it is likely
that during the next three years he
will conduct the LPO in important
recording projects. . . . Rex Old-
field, former pop product manager
at Phonogram, has joined CBS as .
manager, special projects. Oldfield

(Continued on page 50)
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International News Reports

More Defective Disks in U.K.

e Continued from page 3

consider Pye's manufacturing
standards are at least on a par
with other firms.

“I recognize that there is a lot
of inferior playing equipment
around which causes problems with
some product.”

CBS disk cutter Brain East
agreed to a certain extent and
pointed out that often when a
member of the public complained
about a defective record there was
evidence of mishandling by the
person concerned.

He told Billboard, “Short of in-
vestigating every rejected disk it

would be impossible to pinpoint
the exact reason for the fault. It
could be the cutting, pressing or
mishandling.”

Another comment by Malcolm
Davies found support from EMI's
director of production and studios,
Roy Matthews. Davies said: “It
boils down to a qguestion of
whether we are making records for
the average consumer or for the
select few who have quality hi-fi
equipment.”

Jumping Occurs
‘Matthews explained: “With cer-
tain kinds of music—notably rock
and progressive—jumping does oc-

Swedish Entry Chosen
For Eurovision Contest

STUCKH{]:LM — The Swedish
entry for this year's Eurovision
Song Contest on April 7 in Luxem-
bourg will be “Sommaren Son
Aldrig Sager Nej” (The Summer
That Never Says No), The melody
was written by Carl-Axel and
Monica Dominique, members of
the Swedish pop-jazz group Solar
Plexus, and its lyrics were penned
by Lars Forssell, a member of the
Swedish Authors Academy.

The song was selected at an
eliminating contest held here on
Feb. 10. It was performed by
Malta, a duo comprising Goran
Fristorp and Claes af Geijerstam,
who will sing it in Luxembourg
under the name of Goran and
Claes. Their single of the song will
be released by EMI on March 5.
and their debut LP is scheduled
for the end of this month.

Second in the eliminating contest
was “I Varan Varld” (In OQur
World) sung by Decca artist Ann-
Knstin Hedmark and written by
Bengi-Arne and Anja Notini-Wal-
lin. Third was “Ring, Ring" per-
formed by Benny Andersson, Anni-
Frid Lyngstad, Bjorn Ulvaeus and
Agnetha Faltskog, and this would
have been the public's choice ac-
cording to press opinion the fol-
lowing day.

It was written by Andersson and
Ulvaeus with Stig Anderson of
Polar Records, and has English
lyrics penned by Neil Sedaka.
Fourth in the elimination was “Oh,
Vilken Harlio Dag” (Oh, What a
Beautiful Day) sung by Polar art-
ist Ted Gardestad, who also com-
posed it with lyrics by his brother
Kenneth Gardestad.

EES Registers Peak Year
In Sales; Up $5 Million

By WALT TROTT

MUNICH—It was indeed a rec-
ord year for European Exhange
System (EES) music sales in 1972.
Hitting a high, EES record, tape
and cassette sales totaled some
£14.2 million, more than $5 mil-
lion above the previous year's re-
ceipts, reported Wally Camp, EES
record buyer.

“The best-selling album in our
stores during 1972 was [Isaac
Hayes' film soundtrack LP ‘Shaft,” ™
he said. Roberta Flack scored as
the best-selling female artist on
albums, while Neil Diamond
placed tops among the males in
LP sales. Alice Cooper nudged
1971 winners Grand Funk Rail-
road out of top spot among pop-
rock groups.

Best soul sellers were Roberta
Flack and Al Green. Charley Pride
was far-and-away the leader in

Finnish Hits
On 9-LP Set

HELSINKI—Valitut Palat, the
Finnish subsidiary of the inter-
national Reader's Digest publish-
ing company, will soon release one
of the most ambitious albums in
the history of the Finnish record
industry. It will be called “Satur-
day Favorites,” and will cover
most Finnish hits from 1928 to
1972 in a nine-LP collection fea-
turing 108 songs and 78 artists.

The album has been compiled
by Pekka Gronov and Toivo Karki,
two well-known experts on Fin-
nish popular music, and all the
songs are by the original artists.
Included will be almost all the
pold award hits such as “Remem-
ber Montrepos” by Annikki Tahti,
which reputedly saved Skandia
Musiikki from bankruptcy in the
late fifties; “"Emma,"” the first gold
award, and eleven others.

The albums will be contained
in a de luxe box, and has been
manufactured in England. It will
retail here at $40.

48

country sales, while Lynn Ander-
son was tops among the female
stars. Best group, according fto
sales, was the Jackson Five, with
the Statler Brothers earning that
honor in the country field.

“Country continues to be a
strong selling category, but it's
also the most unpredictable,” con-
tinued Camp. “However, soul is
ever-increasing and remains a very
strong category which is on an un-
ending upward sales path.”

Partly responsible for the rec-
ord gross was the rise in LP prices
at the post exchanges during the
vear. At the start of '72, a single-
record album cost customers $2.50,
rising to $2.75 in April, and finally
jumping to the present $2.95 per
LP in October.

“At the present time, there are
no plans to raise the album costs
beyond the current prices,” says
Camp.

Final results of EES' 1972 sales
champions are.—Best selling al-
bums: Isaac Hayves' “Shaft.”"—Most
popular female album star: Rober-
ta Flack, followed by Carole King.
—Most popular males in LP sales:
Neil Diamond and Cat Stevens.—
Most popular pop group: Alice
Cooper and Chicago.—Most popu-
lar soul artists: Roberta Flack (fe-
male) and Al Green (male)—
Most poplar country artists: Char-
ley Pride (male) and Lynn Ander-
son (female).—Most popular soul
group: Jackson Five and The
Temptations. —M ost popular
country groups; Statler Brothers
and Danny Davis and the WNash-
ville Brass.

‘Harmony’ Rights

NEW YORK—Record licensing
and sub-publishing rights to Artie
Kaplan’s “Harmony,” currently
climbing the European charts, have
been assigned to CBS Sugar Rec-
ords and Edizioni April Music,
Italy. The song appears on the
“Confessions of a Male Chauvin-
ist Pig” LP. originally released in
the U.S, The deal was coordinated
by CBS Records Intl,

cur. There has to be a compromise
between producers who want cer-
tain levels on their recordings and
the customers’ facilities. 1 have
every sympathy with the cus-
tomers.”

However, he did not feel that
the percentage of badly pressed
records was increasing except in
direct proportion to the number
of records being manufactured.

RCA’s marketing manager Geoff
Hannington agreed with this last
point, commenting: *I'm not trying
to be complacent, 1 get very cross
when I hear about records being
returned. It is infuriating for a
customer to buy a faulty product
When someone has paid money for
a record they should be able to
expect that it will be flat and play
without jumping.

“*But our figures have not in-
creased at all on faulty records.
What you must remember is that
when you are producing goods in
such massive guantities as we are
then it would be silly to expect
that there will be no rejects.

“More records are being made
now and more people are buying
them and so vou must expect a
proportionate number of faults.”

Finnish Fight Flares

For Tape

HELSINKI—Currently one of
the fastest developing tape mar-
kets in Europe, Finland is becom-
ing a sales battleground between
various tape enterprises. Two years
ago there was only one tape duph-
cating plant here, but now there
are four, although Finland still has
only one reco lrr:ssing factory,
Finnvox, with a daily capacity of
about 9,500 disks. Cassettes and
8-track cartridges now account for
some 40 percent of the total Fin-
nish music market.

The most recent tape enterprise
in the field 1s Oy Mamos-TV-Rek-
lam Ab, 18 months old and known
until now for its commercial TV
programs on the Yleisradio net-
work. In terms of tape, MTV has
specialized in cassettes and video-
tapes of educational material for
industrial, business administration
and communal training purposes.

Using Ampex CD-200 equip-
ment, the company attamed a daly
production capacity of 450 cas-
sefte units. On the video side,
MTV also functions as a custom

CKGM the Top Rocker

By RITCHIE YORKE

- MONTREAL — For the first
time in more than a decade, Mon-
treal's top-rating English station is
i rocker—the Geoff Stirling-owned
AM outlet, CKGM.

According to the latest figures
released by the Bureau of Broad-
cast Measurement this week,
CKGM has overtaken the long-es-
tablished number one English sta-
tion, CJAD, an MOR ration.

CKGM, which is managed by
Jim Sward and program director
John Mackey, has a cumulative
audience of 489,300, compared
with CJAD's 463,100. CKAC, the
top French station, has an audi-
ence of 735,000 in this market,
which is close to 90 percent
French-speaking.

CKGM' Jim Sward estimates
that despite its English content,
fully 60 percemt of the station’s
audience have French as their first
language. CKGM sister station,
CHOM-FM, Montreal's only pro-
gressive outlet, now has a cumu-
lative audience of 252,600, or 10th
in a market of 18 stations.

One of the minor surprises of
the new BBM survey was the lack
of significant audience gain by
CFOX. Montreal’s only country

Stereodyne
Bows Complex

TORONTO—Stereodyne orpan-
ized its first national sales meet-
mg last week and unveiled its new
nffice-warehouse complex.

Essentially considered as a tape
racker, Stereodyne has been quiet-
ly expanding its operation and is
now offering what is widely re-
garded as one of the finest tape-
duplicating services on the conti-
nent.

Stereodyne president, Ron New-
man and vice president Bob Nerr
conducted branch managers and
sales staff on a tour of the com-
pany's new facilities. The company
now employs more than 100 per-
sons and has 15 service trucks in
operation. Its 1972 sales were in
excess of $3-million.

MNewman said that Stereodyne is
hopeful of becoming a “total mu-
sic  company” in the coming
months. The company already
claims to have several licensing
agreements with international la-
bels. On the hardware side, Siereo-
dyne has been doing well with the
leBo line of 8-track playback
equipment. Stereodyne's executive
lineup includes Bob Lovell han-
dling profit control, Jim MeNaul
as credit manager, chief account-
ant Ron Castro, and Clyde Mc-
Gregor, formerly with Warner
Bros. and Playboy Records.
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station. Porchased six months ago
by CFGM, the Toronto country
station, CFOX has gained very few
listeners with its new format, and
r-n:;.'nﬂins near the bottom of the
pile.

CFOX came in with 105900
people, or 16th. It would appear
that Monireal is nowhere near as
country-oriented as Toronto, where
CFGM has made strong stndes in
audience gain over two years. The
results are expected to bring about
much change in traditional MOR
formats, which have been the
mainstay of Montreal radio for
many Years.

CBS Opens
New Plant
In Spain

NEW YORK—Discos CBS of
Spain has opened a new pressing
plant, with an annual capacity of
six million records, near the out-
skirts of Madrid. The facility will
also serve as the warehouse and
distribution center for the label.

_Attending the opening ceremo-
nies in Spain were Peter de
Rougemont, vice president CBS
International in charge of Euro-
pean operations, Max Wyngaard,
regional director, Tomas Munoz
Romero, director general of Dis-
cos CBS, as well as a number of
local officials and executives of
the Spanish Federation of the Rec-
ord Industry.

Built in nine months, the plant
was constructed to handle pro-
jected sales increases predicted by
label executives for 1973,

T Cos. in UK.
Sue for Piracy

& Continued from page I

copyright and are demanding that
all tapes involved be given up by
the chain.

Among the tapes involved in
the action are "A Man and His
Music” by Frank Sinatra; the Bee
Gees, “Trafalgar”: the Beatles,
“Abbey Road"; “Bark” by Jeffer-
son Airplane; “Best of Elvis”; Vol-
ume [, *“Santana 11", *“Blood.
Sweat and Tears” and Carole King's

“Tapestry™—all of which have
been on sale at Marble Arch
shops.

Sales $

service, utilizing its IVC and Vide-
con equipment and mobile studio.
The company also markets various
video record playback equipment
on a licensed basis, but priced at
$1,300 plus color set, these units
have not sold well, and there are
only about 500 in use. The situa-
tion is expected to improve when
Philips and Sony playback equip-
ment costing between $700 and
$1.000 is introduced into the Fin-
nish market in 1975, and it is an-
ticipated that production of Fin-
nish videocassettes will begin on

a large scale at that time.

According to MTV tape opera-
tions director Heikki Lampela, the
y is negotiating with two
local disk firms about production
deals for cassettes and videotape.
When these talks are concluded,
MTV plans to increase its daily

com

cassette duplication capacity

2,000, and will add to its duplicat-
ing equipment to meet demand,

including overseas orders.
Finnvox Prepares

Finnvox, the leading and most
widely used duplicator in the
country, is preparing for an in-
Finnvox
studio chief Erkki Ertesuo said
that in the end it will be the qual-
ity that counts, and believes that
savings made in high-speed produc-
tion will be lost in reduced tech-
nical quality. His company 1s using
six slaves,
and has a daily capacity of 2,000

crease in  competition.

Asona eguipment wi

casselles.

“1 feel that four domestic dupli-
cators serving the local music mar-
ket is too many,” said Ertesuo,
*and in the end there will be room
only for two or perhaps three.” He
also believes that the number of
Scandinavian and other European
duplicators handling Finnish prod-
uct is rapidly decreasing because
the quality and cost level of Fin-
nish duplicating 15 very competi-

tive,

“We've just received a remark-
able order from Belgium which
tells everything,” he added. Erte-
suo regards the audiovisual sector
as very quiet for the immediate
future. Video disks and cassettes
will not arrive before 1975, and
there are many problems includ-
ing cost and copyright to resolved.

Stereokasetti co-founder and di-
rector Martin Brushave is indig-
nant because Finnish record com-
panies have been favoring overseas
duplicators rather than local enter-
prises, His anger is emphasized by
sent
product to international compari-
son tests in Austria last year, and

the fact that Stereokasetti

returned with top honors.

The company is using de luxe-
with 12
slaves, and has a daily production
capacity of 1,800 cassettes. In its
imitial days, Stereokasetti concen-
trated on language and literary
repertoire, but now this represents

tuned Telex equipment

only 30 percent of its output.

Finnsound has been duplicating
cassettes for only six months, and
is basically a record company. “We
entered cassette duplicating for the
sake of quality,” co-owner and gen-
eral manager Aarono Raninen de-
clared. Finnsound is using special-
ly-built equipment, and is pro-
ducing 250 cassettes each day. Like
interviewed, Raninen
thinks that cassettes will eventually

everybody

overtake records.

This summer is predicted to be
the best ever with regard to tape
prospects, with more and more
youngsters going on vacation with
their own tape equipment. In loca-
tions like Lappland, where elec-
tricity is still considered as one of
the seven wonders of the world,
cassette equipment is doing ex-
tremely well. There are some ex-
tape campaipgns planned,
rom Finnlevy,
whose catalog topether with its
sister company Scandia-Musiikki

tensive

including one

iIs very Impressive.

An additional factor helping the
lieved
to be the shortage of music on
radio and TV, and what there is
does: not appeal to the voungsters.

blossoming tape market is
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Would

you like a slice of
this cake?

In 1972 our slice was rather big,
because we had every 4th single record sold

in Germany.

Austria France Netherlands
Ariola Schallplatten Ges.m.b. H. Editions Musicales Arabella S.A.RA.L.
A-1120 Wien 18, rue Baffroy Baan 15

Meldlinger HauptstraBe 63 92 - Neuilly Haarlam

Germany
Ariola-Eurodisc GmbH
8000 Minchen B0
Stalnhauser StraBe 3
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Ariola-Eurodisc Benalux N. V.

Spain Switzerland
Ariola-Eurodisc S.A, Musikvertrieb Zlrich AG
Calle Aragbn 204 CH-B040 Ziirich
Barcelona 11 Badenar StraBe 555
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International News Reports

Tamla Motown Sets U.K. Prod
Co. as Ist Step in Expansion

LONDON—Tamla Motown is
beginning the first phase of a
major international expansion plan
with the formation of a new UK.
production company which will be
responsible for the acquisition of
British talent. This will be the first
time British artists have been
signed directly to the company—
previous deals were for third party
product.

The production company, as vel
unnamt:d, will be headed by Trevor
Churchill, formerly head of the
Rolling Stones label's UK. opera-
tion, together with John Marshall,
deputy international director. "This
is something Motown has never
done before—the idea came from
the States, but we've been pushing
for this kind of operation in
Britain for some time," commented
Marshall.

Churchill will be responsible for

Cassidy U.K.
Arrival fo Be
Hush-Hush

_LONDON—To avoid the pos-
sibility of crowd hysteria, elaborate
steps are being taken to ensure
that David Cassidy's arrival in
Britain on Monday (12), will be
unpublicized.

One reason given is that Heath-
row Airport authorities have put
4 ban on any announcement of
expected arrival by pop stars. But
in fact, all of Cassidy's movements,
outside of his concert appearances.
are to be veiled in secrecy to avoid
a repetition of the events during
the artist's last UK. visit when
hordes of young fans apparently
followed him everywhere.

Reason for Cassidy's visit is a
series of 10 concerts plus TV ap-
pearances. Robert Paterson is pro-
moting the concerts, six of which
are to be at Wembley's Empire
Pool within the space of three
days.
~The first dates of the British
visit are at Manchester’s Belle Vue
theater on March 13 and 14 when
there will be two concerts on both
days.

Cassidy then comes to London
for a Friday (16) appearance at
the Empire Pool. On Saturday (17)
there will be three concerts al
Wembley followed by two concerts
on Sunday.

Cassidy’s visit is part of a Furo-
pean tour beginning in Dusseldorf
on March 3. He arrives in Amster-
dam for the start of his itinerary
on March 2 on a Pan Am flight
and from there he will pick up the
chartered plane which will be used
for the rest of the European tour,

New Canadian
Budget Seen
Aid to U.S., U.K.

OTTAWA—The new tax-cutting
Federal Budget announced in the
House of Commons this week by
finance minister John Turner pro-
vides two important reductions for
the music industry,

A new duty of 15 percent ap-
plies to records and pre-recorded
tapes imported into Canada from
the U.S. or Europe. Previous fig-
ure was 20 percent,

Educational and instructional
sound recordings containing learn-
ing material for the arts, sciences.
professions, crafts and trades will
now enter Canada duty-free. In
the past, a 15 percent to 20 percent
duty was imposed,

The new duties are expected to
cause retaillers to import more
product from the U.S. and Britain.
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By BOB PARTRIDGE

the acquisition and development of
British talent for worldwide re-
lease. He will also be involved in
publishing, promotion and general
a&r activities. First signing is ex-
pected within two months.

Autonomous

The new company 15 also plan-
ning to sign Brtish producers to
work not only with U.K. acts, but
also with Motown's existing roster
of American talent. “We've been

given a budget from the States, but

we will be an autonomous opera-
tion in the U.K. Only when Ameri-
can Motown artists are involved
will we be working with the States.
We have a free hand to develop
British talent,” Marshall said.

Product from the new company
will be aimed at the British market
initially, although there are tenta-
tive plans for Churchill and Mar-
shall to personally promote British
material in the U.S,

All’s Quieton the ASCAP Front

LOS ANGELES—The Ameri-
can Society of Authors, Compos-
ers and Publishers’ (ASCAP) con-
tinuing battle for licensing agree-
ments has reached the skirmish
stage, according to the several re-
ports presented to a membership
meeting here Wednesday (28).

Typical of the fronts was local
radio, where Judge Ryan had
agreed to a joint proposal from
the society and ASCAP, wherein
the commercial rate drops from
2 percent to 1.725 percent. Gerald
Marks, chairman of the executive
committee, explained that despite
the rate slash, ASCAP payments
will soon reach parity and overall
there will be an increase because
of the growth of AM and FM sta-
tions nationally. He reported that
TV stations could have terminated
license agreement that continues
through 1977 by notification be-
fore Jan. 1, 1973, but they did not
terminate “and ASCAP will not
end it either,” according to sociely
president Stanley Adams.

Adams reiterated his 1972 ob-
jective to license public broadcast-
ing, which he stated pays many
professional fees and salaries but
bypasses ASCAP licensing. Muzak.
he said, is trying to pare its $27

Sony ‘Devalues’;

Raises Prices

NEW YORK—The recent de-
cision by the U.S. Government to
devalue the dollar is already hav-
ing its effect on the prices of con-
sumer electronics products im-
ported into this country.

Spearheading the trend towards
price increases is the Sony Corp.
of America which has announced
that it has raised the retail prices
on some of its compact music sys-
tems by at least $10. All Trini-
tron color TV sets have gone up
in price by 320, The prices be-
came effective March 1.

According to Raymond Steiner,
senior vice president at Sony, the
price increases were necessary be-
cause of the effect of the recent
dollar devaluation on imported
products. He added that Sony will
do its best to maintain the new
price level.

_ U.S. Pioneer has also announced
its intention to raise prices on most
of its hi-fi components as of April
1. The hike is expected to be as
much as 16 percent in some cases,
Like Sony, most of Pioneer's prod-
ucts are manufactured in the Far
East and imported into this coun-
iry.

Chappell Forms
Intl. Division

NEW YORK—Chappell Interna-
tuonal, a division of Chaopell &
Co. Ltd., has been formed to co-
ordinate and develop the firm's
publishing activities in England,
as well as with its other world-
wide subsidiaries.

Mick Firth, in charge of interna-
lional operations for Chappell &
Co.,, Inc. N. Y., and general man-
ager of Intersong-U.S.A.. will re-
locate to London to become gen-
eral manager of the new division.

per location payment, but this is
in negotiation. He cautioned that
the Fortnightly case might en-
danger the 1931 precedent in the
case of Buck vs. Jewel LaSalle,
which made it possible to license
music over radio loud speakers.

Output in Canuda

Dips for December

OTTAWA — Although produc-
tion of records in Canada for 1972
was higher than the 1971 figure,
the official figures for December
indicated a decrease of about 7
percent over the same period in
the previous year.

Statistics Canada report that
5.05 million records were manufac-
tured in December, compared with
5.33 million in December 1971.
Pre-recorded tape production, how-
ever, increased from 563,000 to
830,000 in the same period.

J. Nathan Firm,

Sugarmusic Pact

MILAN—John Nathan's Over-
seas Music is to represent in the
LS. and Canada with immediate
effect the Milan-based Sugarmusic
Publishing Group through a deal
signed at the end of last month
between the two companies. Over-
sens Music will both acquire new
copyrights for Sugarmusic and
promote the Italian firm's existing
catalog.

MNathan will be meeting Giu-
seppe Giannini, a director of CBS/
Sugar, when the Italian comes to
Mew York later this month as part
of a general fact finding survey
of the state of American music
industry.,

Polydor Handles

Silver Blue

NEW YORK—Silver Blue Rec-
ords, a newly formed label here,
will be distributed by Polydor Rec-
ords, according to Joel Diamond.
president of the label, and Jerry
.I‘ichnenhsmm* president of Polydor,
ne,

The first product to be distrib-
uted under the agreement is the
single “"For Yowr Precious Love,”
by the r&b group the Invitations.
Diamond stated that additional
product, to be recorded by newly
signed label acts, will be released
within the next few months, He
added that Silver Blue is also
looking to purchase new masters,

Johnny Marks'’
Wife Is Dead

NEW YORK—Margaret Marks,
wife of songwriter/publisher John-
ny Marks, died Feb. 19,

For lhﬂ: past 30 years, she acted
us an advisor to Marks in the writ-
ing of his lyrics and music, Dur-
ing World War 11 she worked with
the war information office in
London; later she became fashion
advertising manager for Macy's.
Mrs. Marks is survived by her
husband snd three children.
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From The

Music Capitals
of the World

o Continued from page 46

will be involved In CBS' entry
into the bargain-price record mar-
ket utilizing old and new product,
both international and domestic.

As part of a drive for preater
promotion on Southern Music's
Spark label, Colin Hadley's Mec-

inley Marketing Services has been
appointed as marketing consult-
ants. Additonally, managing di-
rector Bob Kingston is on the look-
out for a label manager whose re-
sponsibilities will include liaison
with McKinley and licensees Pve
Records. . . . WEA is releasing a
new mid-price re-issue series called
Masters next week., The albums
will encompass material on all
three WEA companies, Warner,
Elektra and Atlantic. The series
was originally conceived as "Atlan-
tic Masters’ by label manager
Janet Martin, based on a similar
American project called “Their
Greatest Recordings.” The albums
in the initial release includes prod-
uct by Erie Clapton, the Everly
Brothers, the Coasters and Buffalo
Springfield. . . . Jo'Burg Hawk, a
new South African rock band has
been signed to the Charisma label.
. . . EMI is releasing seven Cree-
dence Clearwater Revival albums
next week, making available the
proup's entire album output—a big
hits compilation album, “Creedence
Gold” was issued in January.

MONTREAL

Rainbow Magazine has an-
nounced exclusive U.S. and Can-
ada reprinting rights to articles
from England’s New Musical Ex-
press and Disc—the magazine will
announce U.S. publishing plans
shortly, . . . Skip Fox of Media
Men promoting Major Hoople's
Boarding House and La Troupe
Grotesque at Humber College this
week. . . . Anne Murray record-
ing followup to “Danny's Song”
this week.

Bobby Womack in Toronto this
week with Santana. . . . “Skinny”
Tenn reports that five MLS sta-
tions now on the new Fludd single,

Arcade’s 3d
LP Gets Jump
On Its Rivals

LONDON—Arcade's third tele-
vision-advertised compilation al-
bum is now being promoted in the
Harlech and Westward TV regions
and with its release, Arcade has
heat_un its rivals K-Tel and Ronco
by issuing a double album which
will also be available on cassette
and cartridge.

The album, “40 Fantastic Hits
From The '50's and "60%." retails
at $7.50 with the cassette and car-
tridge version—duplicated by Tri-
dent—selling at $9.30. Titles have
been supplied by Polydor, Phono-
gram, Pye, Bell, RCA, MGM and
Page One. Artists featured include
Paul Anka, Neil Sedaka, Kay
Starr, Eddie Fisher, Dusty Spring-
field and Frankie Laine.

Harlech and Westward started
advertising the album on Feb, 19
and Laurence Myers and Michael
Levene of Arcade claim that
35,000 units have already been
shipped out to dealers in the two
regions.

Michael Levene who with his
brother Larry is responsible for
the distribution of the album told
Music Week that these two regions
account for around 10 percent of
homes in the U.K. and that from
this one can gauge national vol-
ume potential.

Myers said that they expect to
sell over 500,000 units and that
combined sales of the first two
Arcade releases have reached in
excess of 1.2 million.

"Yes.”" . .. UA petting strong ac-
tion on the first Karl Erikson single,
“Midnight Road.” . . . Tommy
Banks' new 16-track stodio in Ed-
monton now operating and Banks
was in Toronto last week negoti-
ating an independent production
deal.

GRT has named March “Light-
house Month in Canada” . . . the
label is making available a film
clip of “Sunny Days" and a one-
hour radio documentary. oF &
Many major stations, including
CBUM and CKGM, went right on
the new Keith Hampshire A&M
single, "“The First Cut Is the Deep-
est” from his forthcoming album,

. Cheech and Chong cutting
material for new album in Mon-
treal. . . . Polydor’s Lori Bruner
busy with local appearances by the
Bee Gees, Irish Rovers, Arthur
Fieldler, Chuck Mangione and
Rory Gallagher . . . a new musical
revue “Of Moon and June and
Honeymoon . . . and “Countless
Plastic Things"” opened here this
week with excellent reviews.

Patti Page into the Royal York
Imperial Room . . . the Nova
Scotia Dept. of Education claims
it has the best radio announcer
training facility in Canada, follow-
ing recent renovations and equip-
ment modernization. . . . Boot
Records’ Jury Rrytuik returned
from sessions in Jamaica—while
there he apparently spent a couple
of days cruising at sea with Cat
Stevens, also recording on the
island. . . . Dececa is to release the
latest Stompin’ Tom album in the
U.K. and Scandinavia.

Columbia adr staffer, Linda
Dawe, has announced her engage-
ment. . . . Toronto music lawyer,
Peter Steinmetz returned from
European vacation last week.

RITCHIE YORKE

CBC to Step Up
Area Services

VANCOUVER—CBC president,
Laurent Picard, said this week that
the corporation intends to intro-
duce radio and television service
to every Canadian community with
a population exceeding 500 people.
Picard told a Board of Trade
luncheon that it 1s a CBC objective
to put programming into smaller
c:ub;'nmunilits as funds become avail-
able.

He said that one of the prob-
lems has been that many communi-
ties are located behind mountains
where installation of service is
made more difficult by geographi-
cal terrain. “But the introduction
of Canada’s new communications
satellite link, has put CBC televi-
sion within reach of 99 percent of
Canadians.” he smid.

Latin Scene

o Continued from pape 45

record business. Beillard also tells
us that Andy Harlow’s “La Loteria”
15 continung to sell well in Puerto
Rico, Miami and New York. . . .
Popular singer Tito Rodriguez died
Feb. 28 (see separate story). . . .
Alegre Records has released the
latest single by Cabrerita v sus
Ideas. The disk was produced
by JYoe Cain. . . . The Sandro
Spectacular LP was voted the Hit
Parade winner in the Channel 47's
polls of current albums. . . . Meri-
cana artist Machito has been get-
ung some good airplay with his
single "Como Quieres,” The tune
is from his album *Machito.” . . .
Freelance photographer William
Acevedo, seen at many of the Latin
events in town., provided us with
the Latin Festival photographs in
this week’s section.

JIM MELANSON
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HITS OF THE WORLD

AUSTRIA

SINGLES

This
Week
I MEXICO - Les Hamphres Singers (Do)
2 1CH HAB DIE LIEBE GESEHEMN -Vicks
{Fhilips)
I KBS ME-Chades Jermne iHansa)
4 ELECTED-Alie Covper (Warner Hros,
5 GUD BUY TIAME--Slade (Polydor)
& DL ANNST ES BICHT ~Ches Robers
{ Folydor)

T RELAY - Who i Polvdor)

B OHLAL BLLIHT DER ENZIAN - Heino
(EMIColumbiay

9 UMD IN DER HEIMAT -Tony Marshall

iAo

0 UNSER TAGLICHES BROT IST DO

LIEBE —Perer Alesander { Anola)
Ly
This
Werk
| MEXICO-Les Humphnes Singers {Decca)
2 STARS UND TOP-HITS FUR A5 ROTE
KREVUZ-Various Artists (Philips)

I POLEAPARTY - lames Last (Polvder)

4 VICKY LEANMDROS - Viky (Philips)

5 SEINE GROSSEN ERFOLGE II1-Heino

(EML Columband
f  DEEP PURPLE IN JAPAN -Deep Purple
(EMITY Columbam)

T THE SLIGDER-T. Bex {Anaolal

A MOODS - Neld Damond (UM

9 SCHOOL s 0T - Alge l'uh.:-rn.'r | W rmer

Fros,
1 STATT ZU REDEN—Mechael Heltiu
i P widasr
BRITAIN
(Courtesy; Music Week)
*Denoies local origin
This  Lasi
Werk Work

1 CLUM ON FILL THE ROMZE -
“Slade 1|:'||r:|. dor} Barn (L has
Chandler)

2 2 PART OOF THE UNION-—Sirawhs
iAMDY - Hawkina d5mawhs )

3 I BLIMEKEBUSTER —*S5weel (RO A)
Chemechaps BAK (Phil 'Wainman)

4 4  SYLVIA ~Focus i Pobydor - Brineo
iMike Yermon)

! 5 UINDY INCIDENTALLY —*Fihces
W irmer Hr\-.:n_-:l Warner Hios
100y Johns)

b 1 DO YOL WaAaNNA TOUCH ME
(OH YEAH!} - *Gary Glitter
i Bellp—Leeds [ Mike Leander)

1 6 WHISKY IN THE JAR - *Thmn
Lizzy { Drecond- Luddington House
iMick Toubsd

4 1 BARY | LOYE YOU - *[Dave
Edmunds { Rockfield i—Carlin
{Dave Edmuands)

4 9 LOOEING THROUGH THE EYHS
OF LOVE—Partridge Family
| Bl p—Sereen Gierms-Coluig b
IWes Farrelld

I 21 FEEL THE NEED IN ME-Detrzin
Emerals (Janus) Carlin

il T DANIEL-=*Elton Jobn (D085 - D300
(s Dudgeon)

2 19 DOCTOR MY EYES—Packson Five
i Tamli Motosin Lorae { Hal
[avis)

13 14 HELLO HURRAY - Alice Cooper
iWarner Bros, b Warner Bros, {Boh
Ezrii)

[4 11 SUPERSTITION-=Stevie Wonder
{Tambn Mowwni— Jobete ACarlin
(=ievie Weonider)

I5 E  ROLL OVER BEETHOYEMN
*Elecine Light Orchesira
{Harvestp—Jewel (Jeff Lynne)

16 48 GONMNA MAKE YOL AN OFFER
YOU CAN'T REFUSE-limmy
Helms i Cube) Essex i fohn Wonh)

17 I5 TAaRKE ME HOME COLINTRY
ROADS—*Olivia Mewion-John
(Pve)l—ATY Music (John Farear)

(& 17 LONG HAIRED LOVER FROM
LIVERPOOL — Lindle Jummy
Oemond ( MGMI—KPA iMike
Curb/ Perry Botkin)

19 23 KILLING ME SOFTLY WITH HIS
SONG—Robena Flack ( Atlamic)
Rutterficld/ Essex (Joe! Dorn)

¢ REELIN' & ROCKIN'-Chuck Berry
(Chessi—Jewel (Esmond Edwards)

I M HOCUS POCUS=Focus (Polydor)
Radw Tele (Mike YVemon)

m M PINBALL WIZARD/SEE ME FEEL
ME—*Mew Seckers {Polvdor)
Fubulous/ Esses { Michael Llovd)

23 6 TAKE ME GIRL 'S READY -y
Walker & the All Sars ( Tomin/
Motown —Jobete/Carlin (Johnny
Birisool)

M M STEP INTO A DREAM—*%White
Flams {Deram) Cookaeay (K,
Cowk /R Greenaway)

b 12 YOU'RE SO VAIN —Carlv Simon
i Elekirai—Essex (Richard Perry)

p I3 PAPER PLAME - *Stams Do
(Verigoj—Yalley [5tatus CGus)

¥ M 0F IT WASNTT FOR THE REASON
THAT | LOVE YO —* ik
Anthony (Belll—Cookuway (R
Cook R/ {irn:l.';l..l.'.l.'il._'. §

2N 3 THATS WHEN THE MLUSIC
TAKES ME—Neil Sedaks iRCAS
Kirshner! Warner Bros (M
Seduka)

M 43 NWICE OME CYRIL—*Cockerel
Chores § Youngbiood ) Belwin
Sl G wvmors Miks Deaallon
iMariin Clarke)

W 2 WISHING WELL-*Free iEslandy
Free

11 26 BIG SEVEN--*Judge Dread (Big
Shot—Bush {Sinelair. Bryans
shrowler)

12 37 WHY CANT WE LIVE
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TOGETHER - Trmmy Thomas
iMogoh Soothern (Timmy Thomis)

17 ME AND MRS, JOMES—Hlly Paul
[} 5 r.-u.: Ciamble Hufl/Cuarlin
| Ciamible / Huifl)

T4 24 IF YO DONT KNOW SME BY
MOW - Harold Melvin & The
lpenotes (CBS)- Gumble - Huff
Carlin {Camble & Hull)

15 BY THE DEVIL -*Blue Mink dEN )
Bag Secrel (Blue Mink)
kl HEART OF STONE—*kenny

(RAK G Mews! Esex (Bl Martia/
Pl Coulier)

37 31 HELF ME MAKE IT THHOUGH
THE MIGHT —Gladyvs kmight &
Ihe Pips | Tamlar Motown ) — K FM
(dashnny Brastal)

AR 41 AVENLES AND ALLEYWAYS
"Tony Christie (MOA) ATY
Slysee 18l Mureay s Peler
Callunder)

M 2 THE IEAMN GENIE—*David Bowse
(L AG 'I'i1.:11.i|..'."1.'|h'_l.hu.||h i havad
Bowie)

4 31 ALWAYS ON MY MIND-Elvis
Presley (RCA}-London Tree

41 I M JUST A SINGER (IN & ROCK
& ROLL BAND)—*Moody Blues
i Threshald) Threshold ( Tony
Clarke)

42 —  MEVER MEVER MEVEERE-Shiley
Bassey (United Artisis) Southern
iMool Ropers)

41 4 CRAFY HORSES—Osmaonds
IMCGM - Intersong (M, Lloyds A
Oy )

qe - CALIFORMNIA SAGA - Beach Bovs
iKeprse) Corlin (Beach Boys)

45 49 WHY - Lkmny Usmiond MG AL
Uebmar (Mike Curb/Don Cosia)

A LOVE TRAIN -CFJays (CBS)
Cipmble-Hufr Carlim {Ciambble-
Hulf)

47 1% RAGOITY/ THINKE AROUT
THAT—*Dazndy Livingstone
{Horse b — B C s M ooncrest (13,
l_n:lnpl:ullrl

4% 13 PAPA WAS A ROLLIN STONE

Tempratiens (Tamba/Motown)—
Jobete/Carhin [Nl.u'rrl.nl Whaefiekdy
44 LOOK OF LOVE-Cladys Kmght &
the Pips {Tambs/Motown ) Sereen
Crems-Ciodlumbom (Mormbn
Whitheld)
H1 HI HEAC. MOON —* Wi s
i Appleh-—MoCarney / Menhem
{Paul Meliariney)

i M

DENMARK

(Conriesy of [FPL)

;7

RLOCK BLUSTER -The Sweet (BCA)

HIERTER AF HONNIMNG - Mette (Sonct)

DET ER MIG DU VIL HA-Birthe Kjaer
[ Phaligas )

4 [RET EE YVORES BRYLLUPSDAG
IDAG-—Bo Bendixen (Phalips)

CRALY HORSES -The Camonds | MEGAM)

i SEPARATE WAYS-Elwns I‘n.-\.lq::- (RCA)

HVA" POKKER SEA" JEG GORE - John

Mogensen | Pluy)

8 I'D LOVE YOU TO WANT ME—Lobo
i Fhilips)

G GODRINAG O FARYEL - Maria Stens
iSonet)

Ik EVINVA ESPANA
i Metronome|

11 A TEENAGER IN LOVE-Donny Osmond
(MM

12 JEG SKAL ALDRIG TIL BAL UDEM
FRUSSER - Barthe Kjaer (Philips)

13 HVEM VIL B0 PA CHRISTIANSHAVN
Sound 77 (Metrenome]

14 SMEDENS VISE—-Lille Palle iTapa)

15 PROV AT GIT MIG EN CHANCE TIL
Cirethe Sonck & Hennk Krogsgaard
(Ckleon)

6 JMMY LOVES ME—Oisen {Philips)

IT HI HI HI-Wings {Parlophone)

I8 HONSEFARMEN —Gustay & Bent (Sonpel)

15 SUNSHINE —Walkers (Philips)

M JE WE REGRETTE RIEN—OHsen {Philips)

L i

e

-

-Elisubeth Edberg

MEXICO

(Courtesy of Rudio Mil)

This
Wieek
| RICy REBELDE -Julio Fglesis (Polyvdeor)
2 VOLVER YOLVER —Vieente Fermiandez
(L B5)
1 I'D LOVE YOU TO WANT ME (Te amo
necesariamenie j—Lobo (Philips)
4 CLAIR {Inocwilel—Cilben O Sullivin

i Londion)

5 BEN {Benpamin)-Michael Jackson { Tamia-
Maolown |

6 JURILATION [lebilociiny—Paul Anka
{ Huddah)

T BEAUTIFUL SUNDAY {Dvemimgo
mariyillosn) - Damiel Boooe (Musari

BRI TL AMUOR-Yndio |F'|II!|F|~\.|

G ALOME ACGAIN (Salo olrs veed- Calben
OrSullivan | London)

I OUIER EST-Raluel Yamjues (GAS)

SAO PAULO

i=ouprce; VBOPE)
SINGLES
This
Week
I TELL ME ONCE AGAIN-Ligh
Keflecnons (Copacichana)
BEMN —Michael Juskson (Tupe Cur)
LISTEMN TO THE MUSIC—The Dhahbae
Brothers (Continenialh
4 1" LOVE YOU TO WANT ME-Lobo
i Philiges)
£ MWINGLUEM TASCA—Mannhao da Muoda
ICopacabani]
B 50 LUCKY -Freddie Davis (Chanteches)
T HEY GIRL-Lee fackson (€ opicabana)

Tad Pa

i1
4
i1

Thin

O MALS |MPORTANTE E (O
VERDADEIRD AMOE - Marcwo Gireick
(L AN

CROCODILE ROCEK —Elton John
(Fermata)

FIO MARAVILHA—Mara Alsing
(Chantecler b

AMODIR . AMORE, AMOR. Marcos Robenao
(4 ontmentul

BULK AND ROLL LULLABRY -RH.)
Thomas (Top Tapel

A HOSA - Meacsr Franco (Copacabanid

YOURE A LADY Perer Skellern (Odeon)

CLATR - Crilbern O Sullican ¢ Ckdean )

LI

Week

-
-

i

4

v

This

HOBERTO CARLOS - Hobert Carlin
(RS

CAETANO E CHICO-Caetine E Chiges
i Fhilups

BATUQUE MA COSINHA - Marnnho Pa
Wil (RO A

Uba ROSA COM AMOR —Soacy
Frap<o {Copacabanii]

Unia ROSA COM AMOR
INTERNACIONAL - Tolha Sonora
{Som Livees

SINGAPORE

(Courtesy of Redifusion, Singapore)

W eek

)

¥ -

I

Thix

YOLRE 50 VAN - Carly Simon {Electra)
SUPERSTITHIYN - Stevie Wonder { Tumla)
'y LOVE YO TO WANT ME- Loba
i Philips)
ME & MES. JONES - Bally Poul
{Philadelphia Int.}
IT MEYER RAINS I'N SOUTHERM
CALIFOREMNIA —Albert Hammond (O BS)
ALOCKBUSTER —Sweet (RUA)
DONT LET ME BE LOMELY
TONIGHT —James Toaylor (WEH)
SOLID GOLE EASY ACTION T, Rex (1
Hex
JAMBALAY A
[ Famtusy )
GUDRYE TIAMNE-Skade | Polvdory

Blue Radge Riangers

SOUTH AFRICA

(Courtesy of Springbok Radio)

Werk

4
=

|

This

D LOYE YO T WANT ME- Loba
il'11ili|1'h.l Lactrec

WOMAN (BEAUTIFUL WOMANI—Dun
Cubson | Fackory ] - Aol Bose

| DONT WANMNA PLAY HOLSE-
"Harbara Ray (Flumj—Clan Music

I CAN SEE CLEARLY WOW - Joklnany
Mash (CHS)- Breakaway Musac

DREAMS ARE TEM A PENNY - RKincade
(Penny Farthingd—Gannet Music

I SEED Yol R l[]'ﬁ'l' Lettn Mbula
(Tamba Maostonwn j-Semenvi Music

HOME [SMNT HOME ANYMORE
Garniy (Gallo)—Francis Dy

GARDEN PARTY - Rick MNelson (MOA}-
Imtersong

CROCODILE BROCK—Elton John (DM )
[hek James Muosic

CLallR —Gilben CFSullivan iMAMI-MAM
L8 [T

*ALn

SPAIN

Courfesy of “El Auskeal™)
*Denotes local oripin

SINGLES

Week

10

Thix

AMOR AMAR —*Camlo Sesin
| Avrialab—Arabella

HI, HI, HI-Wings (EMI—Armdnico

CLAIR =Cilbert O'Selhvan (Columbin)
Suseca del Sur

SUGAR ME—Lynsey de Poul {Columbia)
ArmioRIco

SEALED WITH A KISS-Bobby Yinton
1L BS)

DEIARE LA LLAVE EN M1 PLERTA
*Tony Ronald {Movieploy)- Penta-
hurrops

EL GATO QUE ESTA TRISTE ¥ AFLIL
Rosherto Carlos (CBS)

LIBRE —*Nino Heavo IE"lrl:n.d-.rH

CROCOMLE ROCK - Elon John (EMI)
F. L

51 Fll:-".ﬂ.'d-'";N [ & Prokibition
| Bocaceis-RE A - Monterral

Lif's

Week

Fd

MIGUFL HERNMANDES - *loan Muanuel
Serra (Safirn)

CABRAVANSERAL —Santana (U BS)

GREATEST HITS - Simon & Garfunkel
L E

MUESTROS EXITOS DEL ANO—Varios
Interpretes (CBES)

CATCH BULL AT FORUER Ot Stevens
iArsalal

THE BEST OF THE ROLLING
STOMES- The Holling Slones
(Columbiah

BACK TO FROMT - Calbert £V 30llivan
(L odumbiay

TOF WHOM IT MAY COMUERN-The Bee
Gices | Polydor)

YOLVERE A MACER - *Raphagl
[ Hispavis)

www americanradiohistorv com

I LIVING IN THE PAST —Jethirn Tull
{A i)

SWITZERLAND

(Comartesy of Radlo Suisse Romande )

This
Week
I LE PRIN DES ALLUMETTES -Stone el
Eric Charden
32 LE LUMSD AL SOLEIL - Clavde Franoos
1 JOLIE FILLE- Palars
CLAIR  Galbery O Sl an
LAISSE-MOI VIVRE MA YIE - Fredén
Francom
s AL MEME EXNDREOIT. A LA MEMI
HEL'RE - Patnick Juvet
T LE SURVEILLANT GENERAL - Michel
Sardow
POUPEE DE PORCELAINE —Sheila
FAIS COMME L'OISEAL -Michel Fugain
0 BUREMNING LOVE -Elvis |"r1.'h|-|:':.

L s

=

& O

SWITZERLAND —
GERMAN

{Courtesy of SREG German Service Swha Bdesi,
('n-rp,'l-
This
Wierk
| ICH FANGE MIE MEHE WAS AN
ElNEM SOMMTAG AN -Monica Maorell
{Cobumbea b
CROCODILE ROCK —Elon John (DIM)
C'EST MA PRIERE - Mike Beant (CHS)
GUDBLY TIANE - Blade (Polvdar)
ALOCK BUSTER - The Sweet (ROA
Wictor)
6 MOULDY QLD DOUGH - Lsutenani
Figeon {Decea)
T URAZY HORSES - The Osmoids (MOiM)
B DELTA QUEEN-Kings ol Mississipi
| Barclav)
G MEXICO - Les Humphries Singers {Drecea)
i BLAL BLUEHT DER EMZLAMN -Heno
i Columbiah

W L lad B

e AR N ]
LR BN ey

il LR R Y
"I-fi'l'llll-q-il‘i.-.-.l..l

A T N IR

Sure,You guys make
great batteries...
But are you sure your

home entertainment product

accessories—who are con-
vinced that Billboard is the
high voltage outlet for their

could be the almost instanta-
neous response our advertis-
ers receive as a result of ad-
vertising in the music indus-
try's number one newsweekly.
Billboard takes you to those important buying influen-
tials responsible for the new important consumer elec-
tronics outlets: mass merchandisers, retailers and spe-
cialty stores. Get your fair share of this rapidly growing
market through Billboard's unique, unduplicated reach.
If you'd like a private screening of the Billboard con-
sumer electronics story, call Ron Willman, Manager of
Consumer Electronics Sales, 1 Astor Plaza, New York,
New York 10036 / {212} 764-7300, or a Billboard ac-
count executive in an office near you.

It's your move.

It will if you use the
right outlet, and there are
a lot of key marketers of

—hardware, software and

advertising. One reason

51
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Number of [Ps reviewed thisweek 64 [ast week

Radio Action

& Pick LP*

Pop Picks

ALICE COOPER—Billion Dollar Babies, WARNER BROS BS 2685 One of {he
best solid roch groups recording today have produced another sel of unpretentious.
strarght rock. Cooper 15:a top vocahist and the band backs him ably. with this entire
LF a tat hghter than previous efforts. Rey to the group 5 success. besides top mus
cal performances. seems to be the ability 1o draw the hine between goad lun and
{astelessness, an abilily they have mastered. Each member makes a contnbution
Be it in wobing, singing or playing and this 15 another plus.

Best cuts: “Hello Hooray" and “Elected” (bath single hits), “No More Mister
Nice Guy™ and “Generation Landshide.’

Dealers: Good package that opens to fine four color display with group phaotos
Dallar bill banner also included. Group will also tour scon, and they break records
wherever they go.

THREE DOG NIGHT-Arcund The World With, ABC DUNHILL 50138, This band
5 probably the biggest concert attraction in the U5, and this set caplures much ol
the excitement they generate in live performance. Set features many al thewr great
est hits as well as allowing certain members ol group 1o perform solo an their re:
spective instruments. Unlike many live LF's, this set appears to have heen re.
touched very little and the listener can hear the act as o really sounds

Best cuts: “Mever Been To Spain,” "EN's Coming.” “Black & White and
“Pieces 01 April.”

Dealers: LF opens to make fine display of group in three dimensional style.
Band tours regularly so watch tor them,

ALLMAN BROTHERS BAND-—Beginnings, ATCO 30 2805, Even in ifs farmative
stages there was no doubt that this was a magic band. When they were flying they
could reach musical peaks that others could merely hope tor. In Duane they had 3
truly charnismatic pop idol, his death only heightening the power of his mystique, As
a group the) were entirely devaid of the usoal pop star theatncs, letting their music
pravide all the necessary drama,

Best cute, “In Memory Of Elzabeth Reed.”
Rider, " “Every Hungry Woman.~

Dealers: LP is the marriage of The Allman Brothers Band and |dlewild South

JERRY LEE LEWIS~The Session, MERCURY SEM 2.803. A brilliant muture of
rock, blues and country fills this double set recarded in London with some of the
top musicians on the British scene including Rory Gallagher and Alyin Lee. Lewis,
however, is the star, with s distinctive vocals and “pumping piano” nght up front,
First a rock idol, now a country 21ant, Jerry Lee sounds better than ever here. adapt
ing fo the style of each song with ease, moving from new materal to traditional
blues to some of his greatest hils. A pure rock sef but one that should also appeal to
his country fans,

Best cuts: “Sea Cruise,” “Big Boss Man,” "Movin® On Down The Line.”

Dealers: Set opens up ta fine inside cover fald out showing Jerry Lee and all the
session stars, Display possibihties should be used and other Lewis LP's should be
promoted. as Mercury will be launching a major push on the set and catalog,

PINK FLOYD~The Dark Side Of The Moon, HARVEST SMAS 11163 This LF 15 a
tour de farce for lynicist Roger Waters. The band is ngrained i a program of haavy,
introspective statements, balanced well by their broadly intensive playing. This is
music for intense listening. There are fine efects which make the guitar bristle.

Best cuts: “Time.” “"Money,” "Brain Damage.” and the title tune

Dealers: this s avan!-garde rock by one al England's most advenlurous bands.

“Whipping Post,” "!‘;1||:1m'ghl

BILL MEDLEY—Smile, A&M 3P 3517 This may well be the LP Medley fans have
been wailing for since he left the Righteous Brothers hye years age. combining
commercial rock. Yegas lounge (where he 15 a constant star) arrangements with a
big band and excellent ballads. all trademarks that once made Medley ene of the
princes ol “blue eyed soul,” Medley has one af the most pawerlul voices in pop
music and 15 an artist who often receives airplay on pop, MOR and soul statons

Best cuts: A Long Way To Go,” “0h Me. Oh My.” “Srmile.

Deaters: LP can be placed in rock and standard male vocalist bins. Watch for
MEdley on TV in your area.

DR. JOHN=In The Right Place, ATCO SO 7018 Put fabled Or. John the Might
Tripper i tandem with praducer-arranger Alan Toussam!t. a fellow New Orleans tal
ent, and the surprising result is 3 sleeker Captain Beetheart sound. Dr. John maostly
deserts his prang and s voodoo themes to produce his most accessible and widely
commercial LP yet,

Best cuts: “Righl Place, Wrong Time.” “Life,” ~“Such A Night.”

Dealers: Bizarré three panel mside art worth opening package lor display

HOOKFOOT-Communication, A&M SP-4380. This band has been bilied at times as
Elton fohn's backup group, which they once were. but they have more than come
into their own with this hine effort of good. meaty rock, Caleb Quaye 15 a masterful
guitanst and fine writer, while 1an Duck stands out on guitar as well and 15 also an
excellent writer. This sel features strong rock and ballads that constantly build, and
each cut amoys the possibility of FM play as well as being a possible AM hit
Best cuts: “Crazy Day Runnming Around.” “And Nothing Changes” “Here |
Come.”
Dealers: Interesting cover for stepdown display and the band may appear in your
dfed s0on,

10 J0 GUNNE-Bite Down Hard, ASYLUM 50 5065, Group plays a brand of
music that 5 always tight and precise yet exhibils signs of spontanesus extber
ance. This LP 15 an intense. active rock experience. Each cut being a throbbing,
vibrating entity, Group s especially strong vocally, their karmonic blending setting
sparks ol ol some rather inspired mstrumentation

Best cuts: “Take Me Down Easy,” “Reddy Freddy, "Wait A Ldetime,” “60 Min
utes To Go”

Dealers: It's been quite 3 while between LP's and group has many devoted
fans,

BLACK OAK ARKANSAS—Raunch 'N° Roll Live, ATCO S0 7019 B.OA 5 one of
those groups that make an indelible impression 2ach and every time they are heard
Their lorte s HEAVY rock and although their lynics and mannensms are not for
everyone. a definite cross section of the record buying public find them quite in
wigorating. im Dandy's guttoral vocalizations are indeed a wonder

Best cuts: “"Hot & Nasty.” “Up,” “When Electricity Came To Arkansas.

Dealers: Set includes a mock deed fo a one inch square of Heaven (Arkansas,
that !},

JUDEE SILL—Heart Of Food, ASYLUM 50 5063, There was a sense of fragility
and desperate intensity about Ms. Si1's first album that s still apparent hera, She
has a knach for writing seemingly aphemeral allegancal songs that beguilingly nest
themselves in the listeners conscipusness. Her mebodies are instantly hummahle,
her lynics, altheugh at times oblique. quite unforgetable. Her singing 15 beautidully
controlled, her voice celestially clear.

Best cuts: "The Viglante. “There's A Rugged Road.” “The Pearl.”
Dealers; Artist 15 on tour and she wins new lnends wherever she appears

RICK WAKEMAN-The Six Wives Of Heary VIII, A&M 5P 4361 Wakeman 5 ane of
the most versatile and lalented Keyboard men in pop music. and thes highly onginal
concept LP offers im the chance to dsplay us brilliance en si instrumental cuts
Of particular note is the vanous combinations of overdubs on synihesizer, piano
and organ and the skill i which i has all been arranged. Sel should appeal o pop
music buyers mainly, but may also have pull in other areas

Bast cuts: "Cathenne 01 Aragon,” “Anne Of Cleves” and 'Catherine Par.”

Dealers: Wakeman is currently keyboard man with Yes and was formerly with the
atrawbs. 50 he can be displayed o three areas

STEVE TILSTON -Collection, MCA-315. An excellent set trom this young singer/
sangwriter who manages to capture vanous moods, from a perfect picture of a big
Cily apartment with its {lower boxes by the door to countryish material. Perhaps his
best menits are his clever lyrics and his-ability to avoed the “laid-back™ stereolyped
saund that so many young solo singers have recently fallen victim to. Fine backup
mstrumentation highlights the soft vocals

Best cuts: “Falling.” “City Life,” “One Man Band.” “Highway.'

Dealers; Clever cover which when spread out shows 10 people—all the artist!

KEN HENSLEY—Proud Words On A Dusty Shell, MERCURY SEM 1 661, A truly
excelient sel from this member of Uriah Heep, who shows himself as adapl al soft
rack as he 15 al the heavy metallic vanety offered by his parent group. This LP
provides & mixture of both, leaturing Hensley on several instruments and showcas
ing vacal capabilities ranging from raunchy to wispy. The artist also comes across as
2 lalented writer, having penned all the tunes. Plenty of help from other Heep mem
bers, and all of the culs are AM and FM possibilities.

Best cuts; "Whan Evening Comes,” “King Without & Throne.
Lady.'

Dealars: Cover apens ta faur-color poster of artis! and remember he's a mem
ber of an established fop act

JOHN DAVIDSON— . .. Well, Here | Am, MERCURY SRM. 1 .B65E. A very heawly
cauntry-influenced sel from one of the belter pop vocalists on the scene today
Davidson journeyed to Nashyille to record thes sel, and unlike many who make the
trip came back with an LP with 2 genuine country feel. Excellent instrumental
backup and & top produchion job from lerry Rennedy help, bul this set really be
longs ta Davidson.

Best cuts: “Soul Song,” “Fool Me"™ and Mac Davis' “Baby Don't Get Hooked On
Me."

Dealers: Davidson is an established pop star so this set can be placed in coun
try or pop display. And he pops up on TV regularly

DIANE KOLBY, COLUMBIA KC 31386 Extremely powerful sel with matenal
covenng the spectrum from rock to gospel to MOR. Ms. Rolby does far more than
sing different types of songs, she is capable of successtully moving from one style
to another. Production help from Steve Crapper on some of the matenal, but the
oveérall production and instrumental work 5 as impressie as are the vocals

Bast cuts: The roching “Nah Me.Nah,” "Once Around The Park which is al
most MOR and the gospel flavored “lesus. Oh My lesus.

Deaters: LP can be stocked with rock matenal as well as with pop female vocal
1515

" "Black-Hearted

- also recommended

CHILLIWACK—AIl Over You, AGM 5P 2375, Solid rock,
Best cuts: “Ground Hog," “Nothin' To Do,” “Rock 'N° Roll Music,”

BILL QUATEMAN, Columbia KC31761. Pleasing mixture of rock and folk. Best cuts:
“Only Love,” “Too Many Mornings.’

ROY BUCHANAN—Second Album, POLYDOR PD-5046. Buchanan's uncluttered, un
cliched styling 15 a delightful breath of fresh ar.
Best cut: “Filthy Teddy."

BRUCE COCKBURN—Sunwheel Dance, Epic KE3 1768, Good. folky acoustic sel. Best
cuts: "My Lady And My Lord” and the title tune

GARLAND JEFFRYES, Atlantic SD 7253, Contains as sidemen Dr. John. the Persua
sions, lohn Simon. Best cuts. “She Didn't Lie.”" "True To Me.” "Bound To Get Ahead
aome Day.

ACROBAT, TMI TMS. 1004, Good felk rock country mix. Bast cuts: “Batter Than To-
day,” “Harmony.”

BOBBY VINCENT—Love Is A Woman And A Man, Enterprise EST 420. Good supper
glub type matenal. Best cut: “There's A Baby

FRASER & DE BOLT, With Pleasure, Columbia KC 32130, Laid back music Best
cuts: “Columbus Hits The Shareline Rag.” *'| Want To Dance With You™ good cuts.
CHRISS RUSH—First Rush, Atlantic 50 7257, Satistying debut from 2 comedian
with delivery reminiscent of Leany Bruce and the relevant Cheech & Chong bag

ANDY BOWN—Sweal William, Mercury SRM | 636, Good mix of rock and ballads
Best cufs: “Chicage's Gal Me™ and fitle tune

Country Picks

LORETTA LYNN—Entertainer Of The Year, MCA 300. One of the maore remark
able things about this album 15 s ability to demonstrate Miss Lynn as a blues
singer, On a few of the cuts, her blues are superh. There are more sides of Loretla
here than we're used o, and they're good

Best cuts: "Hanky Panky Woman, ™ "I'm All He s Gol.

JOHNNY RODRIGUEZ—Introducing lohnny Rodriguez, MERCURY SR 61374

"Possessions.

This refreshing youngstér may be the answer o the youth movement in Country
Music. Teaming an many of the songs {as a writer) with Tom T. Hall, the LP has a
collection of greal lynics and vaned melady. leanme Lou Carson would never recog
mze her “lealous Heart” in Spanish,
Best cuts: “Answer To Your Letter,” “Leavin Something Left To Do
Dealers: He has particular appeal to the young, and to Mesican Amencans.

GEORGE HAMILTON IV—International Ambassador OF Country Music, RCA LSP
4826, Hamilton is as well known overseas as in America. and here he puts together
a sort of scenic song travelogue for Canada, England, Japan and the US,. and
though many of the songs border on folk, his army of countey fans will stand 1asl

Best cuts. “Chrishian Island.” “Farewell To Nova Scobia

VARIOUS ARTISTS~Country Love Volume 2, COLUMBIA KG 32010, The name
valee an (s one alone s encugh to sell, bul the selections make if even mare
atfractive. I's a double album special, with Johnny Cash, Lynn Anderson, Sonny
lames, Tammy Wynette, Chaelie Rich. Patti Page. Carl Smith. The Nashwille Strings
Marty Robbins, Barbara Mandrell. Tommy Cash. Judy Lynn. the Statler Brothers.
Carl Pérkins, Sammy Smuth. Ray Price, Arlene Harden, Dawid Houston, Jody Miller
and Stanewall Jacksan,

Best cuts: all previously released, but goed selections

Soul Picks

JAMES BROWN —Black Caesar, POLYDOR PD 6014, The challenge fo harnessing his
writing to the needs of a film has spurred soul’s first superstar inlo creating by far
his best and most mventive album v years, Brown has broken oot of what was
becoming a repetitive formula for him and produced an exciting new scepe ol
sounds noticeably funkier than the “Superfly,” "Shall” approach to black film
soundtrack scoring.

Best cuts: “"Down And Qut In New York City.” “Make It Good To Yourself.”

Uealers. Give your whole James Brown slock prime tisplay around this title

THE CHI-LITES—A Letter To Myself, BRUNSWICK 754188, This is a grogram of sur
prises, héralding the group’s broad abulity 1o work in more than just a sweet, lolling
framework. Thera 15 still plenty of gentleness in the vacal solos and blendimgs, but
there aré touches of countey and funhy steadiness which give the LP another di

mension. Excellent charts by Thomas Washingtan turn the backgrounds into gems
of support

Best cuts: "A Letter To Mysell,” “Too Late To Turn Back Now,”
der.” "My Heart Just Reeps On Breaking"”
Dealers: This 1s one of the strongest commercial contemparary soul acts:

We MNeed Or

also recommended

ARTHUR ADAMS—It's Private Tonight, Blue Thumb, BTS 43 Good. funky set. Best
cuts: the title tune and “I'm Going Home.”

Jazz Picks

JOHNNY LYTLE—-People & Love, MILESTONE MSF 3043, Lytle has been around
tar awhile and has proven himself a hine vibraphonist as well as an excellent weiter
On this LP he demeonstrates his ability to make the most out of current pap tunes

reworked to fit bis own jazz style as well as making the most of his engnal matenal.
Able suppart & provided by Marvin Cabell on lenor sas and Hute and Daahoud Hadi
on piana.

Best cuts: "Where Is The Love?,” "Tawhid.

Dealers: Should be placed with mellow sounding gazz

www americanradiohistorv com

also recommended

YOUNG-HOLT UNLIMITED—-Oh Girl, Atlantic S0 1634 Basically MOR jazz with
some-gutsy, throbbing culs. Best cuts: “Oh Girl.” “Yes We Can Can.”

(Continued on page 54)
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Number of singles reviewed t

Breaking Disks

Vicki Lawrence’s Bell single of "The Night The Lights Went Out In Georgia,”
may be a sad theme, but 1t i gaining people’s attention. It moves wp our survey this
week from 59 with a star to 47 with a star. Stations reporting asrplay te us include
KNUZ-AM and KILT-AM both in Houstan: WIXY-AM Cleveland, WTIX-AM New Or

Hot Chart Action

The Stylistics soft soul sound success, “Break Up To Make Up™ on Avco contin
ues its nse toward the top of the charl It 5 now 18 with a star, up from a star
studded 22. It was a pop pick in our February 3 issue. Airplay is reparted at WIBG
AM and WFIL-AM Philadelphia; CKLW-AM Detroit: WIXY-AM Cleveland: WEAM-AM

Radio Action

his week 139 Lost week 122

leans; WBBQ-AM and WFOM-AM both Atlanta: WMAR-AM Memphis; KOL-AM and
KIR-AM both Seattle; KLIF-AM and KELZAM both Dallas: WSGN-AM Bismingham
and KCPX-AM Salt Lake City,

saleswise: the strongest retail markets reporting to us include New Orleans,
Atianta, Dallas, Houston and Mew York Cleveland, Memphis, Los Angeles and
Washington are not far behind.

and WPGL-AM both Washington; WDGY-AM Minneapolis; WBBG-AM and WFOM-AM
Atlanta: WHE-AM Kansas City, KLIF-AM Dallas and WCAD-AM Baltimore

Saleswise, the six strongest cities are New York. Detroit, Chicage, Cleveland,
Atlanta and Baltimore, with good movement reposted in Memphis, Pittsburgh. Los
Angeles, Philadeiphia, Miami and Washington. The song moves on aur soul survey
from 13 with 2 star to 10 with egual status.

R, Pick Singles

What s 2 “Funky Worm?"' It 15 the Dhio Players apparent disk click as 1t hats the
T%th pesthon with a star, up from 92, The Westhound disk also appears on our soul
survey i the £24 post. Airplay after three weeks i the field s sparse. with only
CELW-AM Detroit and WAKY-AM Lowsville reporting achion lo us

sales are strongesi in Detrost, New York, Cleveland, Baltimore, and Washing
tan, with Memphis and Atianta reporfing pood movement,

War 5 2 remarkable act and it new hit, "Cisco Kid"™ 15 a mice Latino onented
musical experience. The United Artists single moves up L0 positions fram /9 to 649
with a star. Only three stations report thew airpfay Lo us after two weeks: WTIX-AM
New Orieans, KILT-AM Houston and WAKY-AM Lowisvilie.

There are three initial strong sales markets: New York, Los Angeles and Balt
more, with Washington and Baltimore also starting to teel movement Viva!

Songs listed on this page are the consensus of a review panel which
listened to the music individually and then collectively and then voted

for the titles published this week. Songs not listed have received a three
star rating. Review Editor—Eliot Tiegel.

Pop Picks

THE JACKSON FIVE—HALLELUJAH DAY (2:53); produces: Berry Gordy Ir,
writers: P Perren, € Yanan: Jobete, ASCAP. The brothers are collectively happy
about happy times and the fact that love 1s on its way and there are rays of hope for
tomoerow, The lyrics are that simple and the cymbal-hand clapping rhythmic seund
generates a bouncy enthusiasm. Flip: no info avaifable. Motown 1224

HURRICANE SMITH-WHO WAS IT? (3:00); producer: Hurncane Smith, writer
Gelbert 0"Sullivan; MAM, ASCAP, This 15 a harder drving sound than on Smith's
first LS. release, “0h Babe What Would You Say.” It is from the same LP and 15 one
of his earlier Brtish hits. |t's as cafchy as it is campy. Flip: Take Suki Home (2:53)
producer: same; writer: same; Beechwood, BMI. Capitol 3455,

STEVIE WONDER-YOU ARE THE SUNSHINE OF MY LIFE (2:45); producer
atevie Wonder; wnter: Stevie Wonder; Stein & Van Stock. Black Bull. ASCAP. Per
haps the most caommercial Wonder single gver, with a rich orchesteal backing and
temale voice in some duetting. This s a salt, haunting ballad with outstanding elec
tric piano runs 2nd outstanding production wark, Flip: Tuesday Heartbreak {3:00),
into the same for aml categories. TAMLA 54232 (Motown),

NEIL DIAMOND-CHERRY CHERRY (3:56); producer Tom Catalano, writer:
Meil Diamond; Tallyrand, BMI, This lve cot from the “Hot August Might " LF pro
wides a feehing of building excitemant, from the opening applause throwegh a strang
rock guitar to Diamond s powerful vocals. Tune was a it a number of years ago, but
the lwve sound and the bouncing arrangement makes it almost a different song. Flip:
no info avarlable. MCA 40017

1. GEIGS BAND—Give It To Me (3:07); producer Bill Szymezyk for Pandora Produc
tions, wiitess. Peter Wolf Seth Justman: Juke Joint, Walden. ASCAP. Atlantic 45

2953,

SHOCKING BLUE—Eve And The Apple (2:39); producer; Skocking Blue: wriles: R
Van Leeuwen; Dayglow, ASCAP, MGM 14481

MAYTALS —Funky Kingston (3:34); producers: Chns Blackwell, Warwick Lynn
writer: F. Hibbert; Number Eleven, ASCAP, Shelter 7330 {Capitol)

HENRY MANCINI, AND HIS ORCHESTRA—Theme from The Thief Who Came To Din-
ner (2:42): producer: Joe Reisman: writer: Heney Mancini, W.B. Music, ASCAP. RCA

SANTANA—JUST IN TIME TO SEE THE SUN (2:10); producer. Carlos Santana;
winters: M. Shneve, C. Santana. . Rohe; Petra, BMI, Qpening with 2 spacey sound
g Latin rock sound and movimg inte an excellent rock vocal from Carlas Saniana
this 15 probably the most commercial single the group has ssued i several years
Tightness of the band stands out as does the abiity of the leader to fuse Latm and
LS. rock. Flip: All The Love Of The Universe (3:41), same infp in all categories
Columbia 7-1064.

PAUL BUTTERFIELD'S BETTER DAYS—NEW WALKIN BLUES (3:28); producers
Faul Butterfield and Geolf Muldaur, writer, Robert Johnson: no pubhsher info
listed. Most assuredly the blues with which Butferhield has become associated with
over the years. bul the arrangement and vocals are more commercially ongnted
than anything he has ever done. Band s extremely tight and Butterhield s vocals are
smooth while still conveying the blees. Flip: no info avaldable. Baarswble (1
(Warner Bras.).

-also recommended
74-0890.

RICKY WILDE —April Love (2:04); producer: lanathan King. wriers Fain, Webster;
Leo Ferst, ASCAP. UK 4549013 (Londan}

GEORGE SOULE-Baby Please Me (3:13); producer: Rick Hall, writers: K. Bell. T
Henson: Fame, Rick Hall, ASCAP. Fame 191 {United Artists).

BEVERLY BREMERS—Run To Her (1:55); producers. Steve Mefz. Dave Liplon;
wiiters: Gerry Goffin, Jack Keller: Cofgems, ASCAP, Scepter 12378,

GORDON LIGHTFOOT—Can't Depend On Love (3:01); producer: Lenny Waronker,

writer: Gorden Lightfoot: Moose, ASCAP. Reprise 1145 {(Wamner Brog |

SUSAN JACKS AND THE POPPY FAMILY—You Don't Know What Love Is (2:51); pro
ducer; Terry Jacks; wriiers: Terry lacks, Bob Nelson, Rockfish Muesic, BML London
45 182

MOUTH & MICHAEL—Let Your Life Lead By Love (2:48); producer Hans Van Her
mert: witer: H. van Hermert; Day Glow. ASCAP. Philips 40724

THE MYSTIC MOOD5=Cosmic Sea (2:40); prodecers: Bob Todd, Hal Winn. Uan
MeGmnis: executive producer: Brad Miller, wisters: Don MecGinms, Bab Todd, Jerry
Winn: Avenue. ASCAP Wamer Bros, 76d6

First Time Around Picks

ROBEY, FALK AND BOD-Lonesome Road (3;23); producer: Glen Spreen, Tom Wer
man, wrter: B. Noubanan, Harold Kahn, BMI Epic 5- 10966 (Columbia), Clean har
manies from fowing rock band

IRENE RYAN—No Time At All (3:58); producer: Bob Crewe: writer, 5. Schwartz; lo-
hete, ASCAP. Belwin, Mills, ASCAP Motown 1221 Vet TV actress has lols of
strength for this lune from “Pippin  with 2 good contemporary background

DEE DEE JOSEPH & DAVID—Devil Made Me Do It (2:26); producer none hsted
writers: | Litthe, M. Toles: Sticstuc. BML 0N -beat sau! style fram this Memphis act
15 catchy and youthful WWw)-1,

SoulPicks

BETTY LAVETTE=YOUR TURN TO CRY (3:15); producer; Brad Shapiro. wiiters
|. Simon, R. Gerald. D. Price Jr.; Guacho. Belinda, BMI. Belty recants the sad story
of the end of a relztionship: she can’l take it anymaore and 15 leaving. Her inter
pratation is sad, slowly buildimg and with just the nght amoeunt of trantic disgust.

Flip: no info available. Atco 45 6913

DAVID RUFFIN-BLOOD DONORS NEEDED (Give ANl You Can) (3:40); pro-
ducer. Babby Miller: writer: B. Miller: Stane Diamond. EMI. This & a samber, fright
eming story about was in the ghetto and human destruction. Ruffin's voice 15 a bil
clouded by very strang percussion but he gets his message out ta the world none
theless. Flip: no info available. Mofown 1273

BETTY WRIGHT—It's Hard To Stop (Doing Something When It's Good To You)
(2:53): producers: Willie Clark, Clarence Reid lor Marlin, writers: Clarence Reid,
Willie Clarke, Betty Wright. Sherlyn, BMI Alston 4617 (Atlantic)

JOE QUARTERMAN & FREE SOUL—The Way They Do My Life (3:06); producer: Col

ter Wells. Bill Tate, Joe Quarterman; wrter: Joe Quarterman, Access, Avalanche,

BMI. G5F BEIS

VALENTINOS=I Can Understand I1t—=Part | (4:00); producer. Bobby Womack, Mar-

GEORGE PERKINS—BABY YOU SAVED ME (3:25); producers Bobby Patterzon
lerry Stickland, writers: Bobby Patterson, Jerry Strickland, St Ma, Rogan, BML Per
kins' good mid-range voice carnes across s message of thankluliness 1o his spe
cial woman for giveng hus life-a spark. The medium tempo-sets up easy foot-tapping
and lets the background chorus and horns state their own support. Flip: How Sweet
It Would Be" {(2:18); producers; same: wnlers: Tommy Tate, Helen Washington
East Memphus, BMI, Soul Power 113 (Jewel)

also recommended

shall Bervetz; writer: Bobby Womack, Unart, Tracebob, BMI. Clean 60005 (Atlan
ficy,

BOBBY BLAND=I Don't Want Another Mountain To Climb (2:42); producers: Jay
Wellington, Robert Evans. weiter D. Malone, Don, BMI Duke &80

JACKIE MILTON—Little By Little (3:04); producer: Gene Dozier, writers) G Dozier
A McCay: Proud Tunes Development. Steel Chest. BMI De Vel 673] (Columbia)

WHITE FAMILY BAND-I'm A Little Bit Smarter Now (2:43); producer Robert

Evans: wreilers: V. Mornison, D. Malone: Don Music €3, BME Duke 479

SHARON CASH—Chains On Your Soul (2:50); producer Georze Tobi writess
Donna T, Wess. Mary Unabsky, Screan Gems. BMI. Playboy 50017

MAXX—=1 Ain't To Blame, Mama (2:25); producers. Frank Band. Hob Destock
writers. Greg Nashan. Emil Lazar, Nummer Muti. ASCAR, Playboy 50019

SAM RUSSELL—The Eagle (Psalm) (B:51): producers Sam Russsll v Munl,
writers: Hunt. Hussell McWhoeter: Pasa Alta, BMI. Playhoy 50016

Country Picks

MERLE HAGGARD-THE EMPTIEST ARMS IN THE WORLD (2:30); producer:
Fuzzy Owen; writer- Merle Haggard, Shade Tree (BMI). This has the potential of a
bwa sided hit. with a good many jocks already playing both, The “A" sede 15 soultul,
as only Haggard can be, while the fhp s good. hght comedy

Flip: Radiator Man From Wasco, writer Tommy Collins; producer: same. Lapitol

cey, wrilers: lerry Foster, Jack & Bill Rice_ (ASCAP), The master wniters have taken
the piay on words and turned it into @ meamngiul message. and Dee 5 Snging
better than at any time 0 his career. Flip side: no info-available. ABC-11354

TANYA TUCKER—WHAT'S YOUR MAMA'S NAME (2:55); Producer: Billy Shemll
wiiters: Earl Montgomery. Dailas Franer. AlkamsBluecrest (BMI). For & young little
giel, she sings real adull songs, and with maturity, This one, again, has 1he Shemill
touch. Fhp side; “Rany Girl™; writers; Tanya Tucker, G Hancock: Julep (BMI), Co
lumbia 4 45704

P-355¢2
STONEY EDWARDS~YOU'RE A BELIEVER (2:43); producer: Earl Balll writer

5K, Dobbins; Imnside (ASCAP). Exceflent production trings oul the Best m this
deep-voiced enterfamer
Flip side: “5he’s Helping Me Get Over You™ producer same, wnkers: Hal By

num. AL. Owen. Capitol P-3550
DUANE DEE—AN OFFER SHE COULDN'T REFUSE (2:12); producer Hon Chan

BubblingUnderThe HOT 100

101 - GIMMIE THAT BEAT. Part 1, Ir. Walker & the All Stars, Soul 35104 (Motown)
|07—A SHOULDER TO CRY ON, Charley Pride, RCA 740854

103-HEAVEN HELP THE CHILD, Mickey Newbury, Efektra 45540
104—RAINBOW MAN, Looking Glass, Epic 5 10953 (Columbez)

105—DANCING TO YOUR MUSIC, Archi Bell & the Drells, Glades 1707

106—IT AIN'T ALWAYS WHAT YOU WANT, Soul Children, Stax 0152 (Lolumbra)
107 -BACK UP, The Manhattans, De-Luxe 45 144 (Starday King)

|18 -SAHRA CYNTHIA SYLVIA STOUT, Shel Silverstein, Columbia 4 4577
|{/9—KEEP ME IN MIND, Lynn Andersan, Columbia 4-45768
110—PILLOW TALK, Sylvia, Vibration 521

1| 1-EYESIGHT TO THE BLIND, Richie Havens, Ode 66032 (AKM)
112--ARE YOU REALLY HAPPY TOGETHER, Eulldog. MCA 40012

| 13-DELTA QUEEN, Don Fardon, Chelsea J8-0115 (RCA)

| 14 -WISHING WELL, Free, lsland [212 (Capitol)

| 15-WILL IT GO ROUND IN CIRCLES, Billy Preston, A&M 141]

[ 16~(ls Anybody Going) TO SAN ANTOMNE, Doug Sahm, Atlantic 2946

WWW americanradiohistorv com

|17 -SHARON, David Bromberg, Columbia & 4576]

L18—1 WON'T LAST A DAY WITHOUT YOU, Paul Wiliams, ARM [0

| 19~ GYPSY, Abraham's Children, Suddah 210

1 20—CAN I, Vee Allen, Lion 140 (MGM)

|21 -WOMAN STEELER, loe Tex, [hal 0134 (Phonogiam)

1‘3 | MAY NOT BE WHAT YOU WANT, Mel & Tim, Stax 0154 (Columbig)
173-BRAND NEW KIND OF LOVE, Bobby Goldsboro, United Artists 5107

]"-1 TOO MANY MORNINGS, Mary Travers, Warner Brothers JB/3

| 25-PLAYGROUND IN MY MIND, Clint Holmes, Epic 5 10841 (Columbia)
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o Continued from page 52

Classical Picks

BERLIN PHILHARMONIC—Von Suppe: (Von Karajan) Overtures, 0GG 2530
051 Six of the composer's most paputar warks, but rarely heard i performances
that come anywhere near the supple preciston and expressive musicality this set
otters. Perfect tor Light, enjoyable listeming and due for plenty of radio exposure.

Dealers: Better sales due f you take the time to pont out to monlingual pros:
pects that “Dichter und Baver, featured on the cover, is better known as ~Poet
and Peasant.”

ROYAL PHILHARMONIC (GARDELLI)~Verdi; Attila, PHILIPS 670056, An early
Verd: opus, "Attila”" has nevar wan a place in the active repertoire, But it 15 a true
ranty and should excite an immediate buying response-among epera bulls: An all
star cast, with Sherrill Milnes. Carlo Bargonzi and Ruggero Raimondi. is showcased

in sumptious sound.
Dealers. No catalog competition here, but get in fast to grab off a proper share
of those early sales. Heavy manufacturer promation will help spread the word

CHICAGD SYMPHONY ORCH. & CHORUS (SOLTI)—Beethoven: Sth Symphony,
LONDON CSP B. Majestic, broadly-concewved interpretation, lavishly spread aver
four LP sides, with no last side filler as in most competitive versions. Special §10
st for two records and the Solh name will generate action amang s large and
growing public.

Dealers: London's current Solti push, marking the conductor's 25th year with
the label will help focus attention on this basic repertoire enlry,

KINGSWAY SYMPHONY ORCH. & CHORUS {CAMARATA)—Bach Spectacular,
LONDON SPC21078. Could easily be billed as “greatest hits™ pachage. featuring
some of the most popular Bach perennials, such as “Jesu. joy of man's desiring.”
the D Minor “Toccata and Fugue™ (with organ and orchestral, a mavement from

“Brandenburg No. 2, "Sleepers Awake.” etc. etc. Arrangements by Camarata are
well designed to appeal directly to that large MOR classical public. with ample pop
spillgver,

Dealers: Will mave v heavy quantities f desplaved. and can be slotied with
equal logic in pop af classical bins.

FRANCO MANNINO—-Ludwig, PHILIPS PHS-1 5401, Majestic Wagnenan oper
atic themes transposed for orchestea provide a slunningly appropriate background
for Visconti's new film about “Mad King Ludwig” of Bavana, who supported some of
the composer's most opulent productions,

Best cut: A newly discovered piece, “Piano Work™ believed to be Wagner's final
composition and never belore refeased

Dealers; Pachaging of Mahler themes for “Death In Yenice™ had sales impact
with similar classical soundtrach.

ARTHUR GRUMIAUX/ROBERT VEYRON-LACROIX~Schubert: Duo Op. 162, 3 Sona-
tinas, Philips 6500 341, Lyncal performances in creamy, if somewhal over rever
Berant sound.

NARCISO YEPES—Musica Calalana, DGG 2530 273, Includes works by Llobet,
Mompou and Espla. and provides some out-of the way freals for gutar buffs,

ACADEMY OF ST. MARTIN-IN-THE-FIELDS (MARRINER)-Vaughan Williams, Argo

also recommended

IRG B96. Hard fo beal for relaxed. pleasurable listenmg, with the {antasias on
“Greensleeves,” and “A theme by Thomas Tallis' the best-known titles

VIENNA RADIO ORCH. (PRIESTMAN) VARIOUS ARTISTS—Handel: Rodelinda, West
minsier Gold WGS0 8205-3. A welcome reissue, especially at budget price. Still
serviceable in zound, it 5 the anly version of the opéra currently in the listings

STEPHEN BISHOP-Plays Chopin, Philips 6500 393 Bishop tackles these shorl

Chopin pieces with dedication and skill. Heghly /maginative all around

PITTSBURGH SYMPHONY ORCH. (STEINBERG)—My Fair Lady, The Sound Of Music,
Westminster WGS 8218 Two classics in pop field get interesting and quite enter
faiming interpretations. Sure to please both classical and pop audiences

CLAUDIO ARRAU-Brahms: Sonata No. 3 Scherzo, Op. 4, Fhilips 6500 377 Arrau's
sensitrve, llawless reading of this Brahm's papular work is perfect listening here,

BubblingUnderThe  Top LPs

201-JERRY LEE LEWIS, Who's Gonna Play This Old Piano (Think About 1t Darlin’)
Mercury SR 61366 (Phonogram)

207 -SMALL FACES, Ogden’s Nut Gone Flake, ABCKO AB 4225

203-B0 HANSSON, Lord of the Rings, Chansma CAS 1059 (Buddah)

204 -KODOL & THE GRNG, Good Times, De-Lite 2012

Z05-TONY BROWN & TERRY GARTHWRITE, Cross Country, Capital ST 11137
206—THE WAILERS, Catch A Fire, Island SW 9329 (Capital)

207 —-TRANQUILITY, Epic E 31084 (Columbia)

J0B—FAMILY, Anyway, United Artists UAS 5527

209-JERRY JEFF WALKER, Decca DL 7-5384 (MCA}

210—-SOUL SEARCHERS, We the People, Sussex SXBS 7020 (Buddah)

211—JADE WARRIOR, Last Autumn's Dream, Vertigo 10102 (Phonogram}
2172 -BARKAYS, Do You See What | See?, Volt VOS 2001 (Columbia)

213-LITTLE FEAT, Dixie Chicken, Warnar Bros. BS 2636

214—STEVE GODDMAN, Somebody Else’s Troubles. Buddah BS 5121
?15—BLUE DYSTER CULT, Tyranny and Mutation. Columbia KC 32017
216-BLOODSTONE, Natural High, Londan XPS 620

ALBUM PICKS...Best of the releases of the week in all categories as
picked by the BB Review Panel for top sales and chart movement.

Also Recommended...Albums with sales potential that are desery-
ing of special consideration at both the dealer and radio level.

Bilboard FAM Action Picks

These ove the albums thot hove been all of the culs on o given album,

added this past week to the nation's but the cuts lickad here ore the prefemed
leading progressive stolions. In mony cuts by most of the stations.

ensas, a parbicular mdio stotion may play

AUSTIN: KRMH-FM, Jim Lucher
BABYLON, N.Y.: WBAB-FM, Steve Elliott
BALTIMORE: WKTK-FM, Pete Larkin
BUFFALO: WPHD-FM, Dawd Cahn
CLEVELAND: WNCR-FM, Bob North
DAYTON: WTUE-FM, Bill Struck

DENVER: KBPI-FM., Frank Felix
HARTFORD: WHCN-FM, Ron Berger
HKANSAS CITY: KBEY-FM, Joe D Bello
NEW YORK: WNEW-FM, Dennis Elsas
PHILADELPHIA: WMMR-FM, Caral Miller
PORTLAND: KINK-FM, Bruce Funkhouser

Bonnie Simmaons

ROCHESTER: WCMF-FM, Bernie Kimball
SACRAMENTO: KZAP-FM, Robert Williams
SAN FRANCISCO; KSAN.FM,

ST. LOUIS; KSHE-FM, Shelley Gratman

TORONTO: CHUM-FM, Benjy Karch
UTICA, N.¥.: WOUR-FM, Mark Sand
VALDOSTA, GA.: WVYV5S-FM, Bill Tullis
WASHINGTON, D.C.: WMAL-FM,

Phil De Marne

hot chart action

JIMMY CLIFF, *“The Harder They Come,” Mango: WMAL FM, KSAN-FM, KZAP.FM,
WHKTK-FM, KEPI-FM

CRUSADERS, “Second Crusade,” Blue thumb: KSAN-FM, KIAP-FM, WHKTK-FM,
WOUR-FM, KBFI-FM, KINK-FM

PINK FLOYD, “The Dark Side of the Moon,” Harvest: WOMF-FM, WRMAL-FM, WNEW-

FM, WHCN-FM, KINK-FM. WBPI-FM, WYVS-FM, KSHE-FM

FRAZER & DEBOLT, “With Pleasure,” Columbia: KIAP-FM. KRMH-EM, WHCN-T
WVVS-FM, WMMR-FM

DR. JOHN, “In The Right Place,” Atco: KSAN-FM, KZAL-FM, WHCN-FM, WOUR-FM,
KEPI-FM, KINK.FM

BUDDY MILES, "Chapier Seven,’" Columbia: WNEU FM. KRMH-FM. WKTK-FM.
WEAB-FM, WYVS-FM. KINK-FM

ALLMAN BROS., "Beginnings,” Atco WOUR-FM

ARTHUR ADAMS, "It's Private Tonight," Blue Thumb: KZAP-FM
REROSMITH, “Aerosmith,” Columbia: WEAB-FM

BRUSH ARBOR, “Brush Arbor,” Capitol: WHCN-FM, KEPI-FM

ARBUCKLE, “Arbuckle,”" Musicor: WBAB-FM

ATLANTA RHYTHM SECTION, “Back Up Against The Wall," Decca: WTUE-FM
BAREFOOT JERRY, “Barefoot lerry,” Warner Bros: KSAN-FM

BLOONTZ, “Bloontz,” Evolution KBEY-FM, KSHE FM

THE BLUE OYSTER CULT, “Tyranny & Mutation,” Columbia: KRMH FM, WVVS,

WMMR-FM

COLIN BLUNSTONE, “Ennismore,” Epic: WBAB-FM

ROY BUCHANNAN, “Second Album," Polydor: WMAL FM, KRMH FM. WHTHK-FM,
WVVS-FM, KINK-FM

PAUL BUTTERFIELD, “Better Days," Bearsville KBEY-FM
CHILLIWACK, “All Over You," AEM; KINK-FM
CLIMAX BLUES BAND, “Rich Man," Sire: BREY FM

JUDY COLLINS, “True Stories and Other Drams,” Elektra: KBEY -FM

COMPOST, “Life Is Round,” Columbia: WKTK-FM, KEFI-FM

ALICE COOPER, “Billion Dollar Babies,” Warner Bros.: WNEW FM, KSHE FM, WWVS.
FM, KBPI-FM

DION & THE BELMONTS, “Reunion,” Warner Bros.: CHUM-FM
DAVE EDMONDS, “Baby | Love You/Maybe," RCA (Single): WHCN-FM

FACES, "Cindy Incidently,” (Single) Warner Bros: WOMFFM

FOCUS, “INI" (Impart): KBPIFM

FOCUS, "MOVING WAVES,"” Sire: WPHD-FM

FRANKIE AND JOHNNIE, "Sweetheart Sampler,” Warner Bros. WTUE FM
PHILIP GOODHARD-TATE, “Songfull,” DIM (Import): WEAB FM

DOBIE GRAY, “Drift Away,” Decca: WNEW-FM

GRIN, “All Out,” Spindizzy: CHUM-FM

10 10 GUNNE, “Bit Down Hard,” Asylum: WOUR-FM_ WVVS FM, KEPIEM
MARTINE HABIB, “Martine Habib,” Columbia: WCMF FM

HAMLET, “Hamlet," Capitol: WKTH-FM

FREE, “Hearthreaker” Island: KSAN-FM, WMMR-FM, WMMR-FM

JOHN HERALD, "lohn Herald," Paramount: WHCN FM, WMMR FM

www americanradiohistorv com

HOOKFOOT, “Communication,” AEM: KINK.-FM, WHCN-FM

HUMBLE PIE, “Eat It,” AEM: WNEW-FM

IMPRESSIONS, “Preacher Man," Curtom; WNEW-FM

THE ISLEY BROS., “Isley's Live," T-Meck: KZAP-FM, KEPI-FM
GARLAND JEFFRIES, “Garland Jefiries,” Atco: KINK FM

ALAN KING, “King Does The Kings Thing," Stax; WEAE FM

KOOL AND THE GANG, “Goodtimes,” Delite: KSAN-FM

O'DONEL LENY, “Dawn of a New Day,” Groove Merchant; WKTK-FM
IERRY LEE LEWIS, “London Session,” Mercury: WNEW-FM, KSHE FM, KBFI-FM
LITTLE FEAT, "Dixie Chicken," Wamner Bros.: KBEY-FM

JOHN MAYALL, “Down The Line," London: CHUM FM

ELLEN McILWAINE, “We The People,” Polydor; KSAN FM, CHUM FM
THE MOVE, "“Split Ends,” United Artists: WBAB.FM, CHUM-FM

MICKEY NEWBURY, “Heaven Help The Child,” Elektra: KSAN-FM, WHKTKFM,
CHUM - FM

BILL QUATEMAN, “Bill Quateman,” Columbia: WNEW-FM, WHCR-FM, KSHE FM,
WYVS-FM

RABINDRA, “All | See Is You,” Takoma: WHEW-FM, WHCN FM. WVVS.FM
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A Proven Smash On:

WVOL — Nashville
WDAO — Cincinnati
WBOK — New Orleans
WIX0 — New Orleans
WYLD — New Orleans
KATZ — St. Louis
KWK — St. Louis
KYOK — Houston
KCOH — Houston

“Early One Morning”

(their smash new single)

IKE & TINA Turner are back with one of
their hottest singles to date. In the tradition of

their classics, It’'s Gonna Work Out Fine and
A Fool In Love, Early One Morning features
the lkettes prominently with Tina’s sensual
° magnificence on a lyric line the finest this

side of Proud Mary. (From their album, LET
ME TOUCH YOUR MIND, recorded at Bolic

Sound Studios, Inglewood, CA). l "

WAAA — Winston/Salem
WWIN — Balt/Wash
WEBB — Balt/Wash
WOL — Balt/Wash

WDAS-AM-FM — Phila.
WHAT-AM-FM -®™Phila.

WLIB — New York
WBLS — New York
WNJIR — New York

UM BFTETS FEOHLE

WNEW-FM — New York

WLIR-FM

WBLK
KROQ
KDIA

WVON
WAOK
WIGO
WIEB

— New York

— Buffalo

— Los Angeles

— San Francisco
— Chicago

— Atlanta

— Atlanta

— Macon

KGRB

KOWH
WDAO
WTHB
WAFPX
WLLE
WTMP
WEDR

WMBM

United Artists Records and Tapes

— San Diego

— Omaha

— Dayton

— Augusta

— Montgomery
— Raleigh

— Tampa

— Jacksonville
— Miami

KOKY — Little Rock
KNOK — Fort Worth
KAPE — San Antonio
KJET — Beaumont

WXOK — Baton Rouge
WGOK — Mobile
WPAL _— Charleston

LET ME TOUCH YOUR MIND LP: UAS-5660
EARLY OME MORMING UA-XW 174-W
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FOR WEEK ENDING MARCH 10, 1973

|
: ' TITLE, Weeks On Chart TITLE, Weeks On Chart

'—l.u

TI
EE EE 'TITLE, Weeks On Chart

£l g

Artist (Producer) Label, Number {(Distributing Label) H.I'I:h-\‘ {Producer] Label, Number (Distributing Label) E Ild'lh‘! (Producer) Label, Number (Distributing Label)
KILLING ME SOFTLY WITH HIS SONG » / | I
Boheita Flack (Joe! Oars}, Attantic 45-2940 i B mss"m MY Luﬂﬁnnm (Bl Wilherd), Sessex 750 (Buddah) 68 |?{| m T m THE “lHE ;:Erf. slr'.lEnu.;Em Halls. Famg g|[|[E1
(Unibed Artisis)
DUELING BANJOS 9
Delneace (foc Wesbey & Seue Ml 36 |39 | GOOD MORNING HEARTACHE i 9 loscomp g
¥ ar Llmmy min, Lonmie Jordan & Howar
Sentl far Far Oul Prosections), Umied Arists 163
LAST SONG 13 37 40 | SOUL SONG
Ewaid Brar (Gene Martynine). Capital 2452 lpz Stampley {Koens Wilsonh, Dot 7442 (Famous) I“'IrE HHH!LL wmqﬁﬁgﬂi “EFEHE]LIH.“E -~ Iima:
'EDULD IT BE I'M FAELLLHEHIHBE?EE:EM\:H ?}zll ﬁ 3t [ HELL: Iy Mlice Coaper (Bab Earmj, Warmer Bros ?EE -
| y ' 71 74 BOO BOO DON'T 'CHA BE BLUE 4

MASTER OF EYES 5

Boeltba Teankin (Areths Franklin,

Tamry kimes (Tommy fames & Bob Kng), Media
Found 7140 (Rowerie)

LOVE TRAIN & 8 |39 |4

[lays {Gambie Hurd), Phidadelphia

eteradtaenal 73524 (Calumbiay Quincy Jeaes), Mlanke £5 29¢]

|
'THE TWELFTH OF NEVER ?

| {2 dt7
ALSO SPRACH HMTHHEIHM{EEEEI ey I:T|JEE ﬁl 45 | PEACEFUL i e ey D A i B
81 |OUT OF THE QUESTION
EmmLE an“ Eltan boba (fos Dudgeanl. MCA 40D0D 41 E? : VN AINTS I MHTH!!FIHH;EE;JWH Briwea |, Pelydar HHE‘ ey (Egn (Gerdoe M), "Fm-,fniﬂ
e com s poung o1 | 50 onc s s o soones s (e s sk MODLE WTH YOU . 2
Columbag 485712 ABD 11344 '
ROCKY MOUNTAIN HIGH 44 | ROSALIE Tl [ el L Dl Ay SA ST
fahn Dedser (Mnn ORund, HECA L0829 Eam Needy (Rudy Durand), Cagefnl 1550 |
DADDY'S HOME 14 48 | A LETTER TO MYSELF A |l Ll 1
lermading lackson {ihe Soeporatinn), Wotowe L2116 The Chi-Litsg tﬁﬁnﬁ;::lczzsrﬂ:lj . Phileduiphiz lstematzmal 73525 {Calumbsa)
YOURE SO VA ® s sl |52 | cook Wi wome o [UF I YOU GOT 10 BREAK MNOTHER HEART 2

lidy Calling (zek Kleamson & Mums 7015 {Codgmibia |

Jody Collex) Elekirs 45831

'DON'T EXPECT ME TO BE YOUR FRIEND 11

il Garahard), B Tree 78 (83
ke 47 | TODAY | STARTED LOVING YOU AGAIN 7 PELL VTN B s st o
I'M JUST A SINGER (In a Rock and Bl Swan (Rich Hall & hchey Bucis S
Roll Band) Moody Biues (Tany Clirka), Tareshold 4567012 ‘ & |92 [FUNKY WORM
ues (Tamy Clarka), Thres Honcot 59 THE lﬂGHT THE LlEHTS WENT OUT Gima Pravers {0ta Playes) i'i?mﬂ:nzulll].
DANCING IN THE MOONLIGHT 20 IN GEORGIA Wichi Lamience (Snull Ganett), Bell 453037 BGHH) — |OH LA DE DA
Kirg Hervast {Benot Robiaen), Ferceplion 515 55 T|E ﬂ ?mﬂw Hlﬂﬂﬂ" Hn“Hn THE Shapds Sinpers (A Bellh Stae 0156 {Colemba)
DANNY'S SONG 10
Ming Mustay {Grsaan Ahem), Cepiol 3481 | ﬂl"n 'E'IH TEEED.“ (ank Medress, Dave Apple & the Tmn!q]l. 31 E? EAIL [m SMLUEFM Boys (Beach Bogal, Repres /Brether | 138
NEITHER ONE OF US (Wants to be First | S Ay |~ |REELING IN THE YEARS
to Say Goodbye) LTS ﬁ 60 | LITTLE WILLIE 8 Sheely Dan (Gary Kats), ABC 11352
5 Enig Suil :Iilg-i[fhﬂEMuTu:ﬁj The Swarl (Pl Wamman Iml:ulnz;- :3:11:55;;7 i3 e Ele’ |HE“]EHTHUJ 1
Faces [GHyn lohns), Warmpe Bros. PeE]
DO YOU WANT TO DANCE 12 |
Bethe Midler { Jesl Dori), Miarilic 45 7978 ﬁ A | BITTER BAD Malsmis (ifor Schehmyl) Neighbarbea l.:'ﬂ] 84 (B9 |W|5H THAT | COULD TALK TO YOU b
(Fampum) Sylvers {fary Hutler, Wap lohnson, Wichagd
BRERK P TO MARE 1Fs s m nn ws | 5155 | KEEP ON SINGING 6 fety s
YFISIRCS m Rell}, Aein
in 5 (Daany lanssen, Ho EY i S !mwﬂ AND OUT IN
JAMBALAYA {ﬂl‘l the Baj‘l‘mz- ; lﬂﬁg B o), Ehcets THOTIS (hEy J'mHEEEJHEef ﬁmemlmm 11:&!
fidge Rangers (fon Fogerty), Fantasy 6 :
o e ST 52 (50 | THE MESSAGE s (I 96 M DOING FINE NOW

Mew Yook Cily (Thom Bedls, Chelzas TE 0113 [RCAI

AIN'T NO WOMAN (Like the One 2
I e Eﬂt} Faur Tops (33ewe Bami, Bennis Lemberl, 8nan 5.3 35
| Prdber], Dgniull 4334

Cymande {lohn Schmederd, lanus 203

DONT CROSS THE RIVER 7 |87 |90

A&merica {Lmerica). Wamed B 7671

'GIRL YOU NEED A CHANGE OF
'MIND, Part 1 3

Eddie Kendocks (Frank, Wilson, Leonard Casian)
Tamia 54730 (Matown)

AUBREY 'WALK ON THE WILD SIDE 4

Bread (Dawid Gatest, Elebira 33842 Lo Hized (David Bemie). BCA 740887 T

PEACEFUL EASY FEELING 11 | 55 |51

Eagles {yn Jobes) Asplum 11013 (Atlantic)

— | GUDBUY T'JANE

g Shde (Chas Caandier), Polydoe (5060

LET YOUR YEAH BE YEAH 2
Brrwamille Szhon (0. Mo, E, Stevensd
Hig Tre 1AL (Rell)

CONTROL OF ME

Les Femarsos (Ted Gevow. L&s Emmersnn),
Lion 18] (MGM) l'El EM

CALL ME (Come Back Home)

& Graen dWillie Migchallh. i 45 2235 (Londen]

61 | PARDON ME SIR

56
DI] IT .II'.-HIH ” lae Cieker ({henny Cordefl), A&M 1407 gﬂ 95 TED[W Bm SI'U'HE 3
| Barhara Fuirchild (hery Cradehifeeid], Columbie
el Dan (Gary Katz), ABC 11338 ﬁ 65 | SUPERMAN aiatasnilbind S it
BIG CITY MISS RUTH AN 11 ot St s 0 |l e TGS, WUNBERS & ABELS 3
Gallery (Mike Thlﬂmzﬂmiaﬂuﬂ;rﬁ 58 |58 | LOVE IS WHAT YOU MAKE IT 7 ES, Tea hasotiglon {Doi Alteld, Albet Wammond)
Grass Baly -:?H-.-: Baarn Bek Grill Mums TEIEE (Columbia}
HUHHIHEBIHD Wairen [afnes), Denhd 4315
Gapin K Crolis (loue Sheitonl; Warner gz '93 |5‘T'DF wm & umu 3
e 7670 | 99 63 | DAISY A DAY 4 Corcus (Walt Mashey), Metomedua 265
feed Strunk (Mike Ciab & Dan Cosis), MGM 13463 |
DEAD SKUNK ] 93 98 HOCUS POCUS
Louden Wainwright 111 {Thomas Jeffursen Kaye). @ 69 | STEP BY STEP 4 | Focus (Mibe Yemon fo RTW), Sre 704 (Famou)
Cokebis: 445728 Jae Simaa (Raetord Garald for Guardian i
SPACE ODDITY Frodactons), Spong 133 (Pavier |+ 94 | —  THE LORD KNOWS I'M DE!’s!!:lanF e Hr}]
1k, Deces |
Diowsd Bowse (Gos Dudgenn), RCA 74.0876 El Eq_ { Fﬂuuw T‘nun MUEHTEH HDHE E |
DREIDEL 12 Gues o ik Rcaron e 400 | 95 100 WE DID 1T Syl Inhnsge (Witle Mitchelly Hi 2229 (Leodon)
| onmsaen | HEne ¥ | n
Do Miless (Ed Freesan), Beted Minls SEE00 @ ?1 uHE mH BAHD l" Mﬁ“ﬂ 4 |
s-rm IT UP 5 | 'ill'll'llzﬂ'..s { Them Belll, Lolumhis 445775 % 99 (RIVER ED!D e Do (i Do, MCN 40008
e 810543 (tourna) | 63 |66 | LOST HORIZON 5 ‘
Epic 5 1094 (Caiymh -
| " R atawm Philips {Burt Bacharseh), AR [045 9? m“m mu MHFEELDL!:'S'EEHE 5 5“1-1"
HHG P'I'|II'I|- Giomee 175 (Bell)
- Carpenters (Wichard & Karen Cargenter) a8 1013 | 64 67  MAGIC WOMAN TOUCH
GIVE ME YOUR LOVE | T ot Chelics), Egc 310051 (Cokmtal | 98 | — | FRANNENSTEIN 1
RL Edgw Water (Rick Deminges), Fooc 5 10345
Barbien Mason {Currss Mayfieid). Buddah 331 @ 17 WILDFLOWER 4 | L)
Shylark (Eirm the Hum:p;u.n_l_ Capital hk2h
OH BABE, WHAT WOULD YOU SAY 15 . 339 ' —  LAST TANGO IN PARIS 1
& Mumicane Smith (Norman Smil%). Capitel 3333 ﬁ 73 | DRIFT AWAY 3 s Moty ok o3
| PIECE | Dabie Gray (Mesior Willism=) Decea T3057 (MOR) (Heal Alpest | 1473
Temgttions {Kormas Whittield ). Gordy 7126 75 | ONE MAN PARADE 00 |- |ROSANNA 1
{Mofown) (e=nn Yok and ine Classics B
| A lII11El Tﬂ.‘rﬂr 1hhr hhﬂ] I*Ilr“r Hm. FﬁE: I _Hudﬂ. B“.I_ .ﬂm mn Iu,a
Ll L]
HOT 100 A-2Z -{wm 'I.l:ﬂ'nm} e T e o Singing (Pocket Fullol Tunes,  The Nioh!the Lights WentOuthn Soui Soo EWM
Frankenstein (Silver Stedd, BMI) ... 58  Killing Me With His Song (Fox ’ L
(HRSTHERE . e, Rhebeied. R SREMCOCST ) TS . seba s,
mwmmﬁw Crocodile Rock (James, BMI) ......... '.- - L N T s + 3% OnLaDeDa{MuscleShosisSoind. gy i
Armied And Daddy's Home (Non, BMI) ............. 10 {Sione Diamaond. BMI) ... 87  Lasi Tango in Paris (Unart, BMI) ... 99 mﬂ.'?.mr - -ﬂl lmnﬂm'fﬂﬂltr Iulli
2 [m:umhum:& I:u....i.“?; w:mmmmmm ﬂh"ﬁ'l'ﬂ:'nl-ﬂllﬂmﬂﬂli-— 1z i-l'rn;ﬂuh-rmmm BHH L ﬁwumﬂ? a3 e S e
seibin e 1 Dancing in the Unart. BMis ASCAF).... 36 e P L Blackwood . s Bay, BMI) it - T4
ﬂnm i ;; Gudbuy T'Jane (Bam, BMI) ............ B8 CAMEINERS (SHE IR Nk ABCAR) ﬂr::;llm FII:EB:EIL-F&’M; Superman (Prima Donna, BMI) ....... 57
Danmy's i:nm ik e . 67
ﬁwmhnm'mmlmmtw“f' msm .m:u- s 2 HellaHursy (Wamer Bros. ASCAP) TthTHmml‘mmmulh:.. Out ol the Guestion (MAM, ASCAP) 73 109 mﬁmﬂmn-.
ummmmﬁm ASCAR) = Iﬂmu ------------ .. 24  Hocus Pocus (Bleu Disque, ASCAP) Lost Horizon (Colgems 7 New Hidden Pandon Me Sir (TRO-Andaver, ASCAP) T el et
Boo, Boo Don'l Cha Be Biue (Big Do Hin the Name of Love (Heiress, e 53 ‘Il'ﬁt{rJ.‘l.‘-., ST 63 Hﬂhll!FmEcul e ﬁlfﬂnﬂﬁhﬂiﬂuﬁhmm
Seven, BMI).. R mﬂiﬂﬁ"ﬁ ........... { ................... 1] Hurmmiriglind (Dawnbreakar, BMI) . 26 Lo bs You Make It (Wingata, = Peacehs Hl-'!t-ll;ia' mz:':m""f" i
T AASOe, BMI) e 18 g s A T P i “I”'*m"'lﬂ Lov Trin hasaried B 3 Pinball Wizard/ See Mo, Fesi s A
E:Hm“;-hn%fm “ : y ! 7 Woman Touch (Dvam udens, &l (Track, BMI) ..o TO Winlk on the Wikd Side [Oukfisid
o o R e S S T e e v e e, wa S
Cindy lncidentally (WS, ASCAP)——. 82 Ba batey © mﬂw}mmmnﬂﬂgr Mastérpiecs (Sions Dismond, BN 34 Mver Mot g ol gt Wish| Could Taik Io You (BotedLion;
Control of Me (4 ummnwu Columbia inter, BMI) ... 75 T'm Jusis o 7 TheMessage (Heavy, BMI)........... 52 ety o 8 Syico, ASCAP) B4
5 Euﬂuu-:m BMI)....... 29 Band ASCAP)........... 13 Wames, Togs, Mumbers & Labels Hesalie lron, BMI)............. 43 Yesterday | had the Biues
cmnu"“? hl.-mlhq"" wmmﬁ_m_ﬂ - the Bayau) {Acuft- ml!'-ﬂ-'lﬂhmmmm..__ s Fossena(Lon3s, B)...........100 EMI) MRS
s BMI) 2 R0, B ot Goodon) (Kot AECAB) ... 16 Sron Sailor(Brother, BMI)..... 81 You'raSoVain (Guackeniuah,
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A naturally pure blend of rock &roll available on Palladium /Reprise records and tapes.

PALLADIUM RECTDRDR
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FOR WEEK ENDING MARCH 10, 1973

THIS WEEK
| LAST WEEK
Weeks on Chart

1
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Compiled from Mational Retail Stores
by the Music Popularily Chart De-
partment and the Rec Marke! Re-
search Deparimend of Billboard.

ARTIST
Title, Label, Number. (Dist. Label)

ELTON JOHN
Dan't Sheat Me I'm Cnly the
o Jee
DELIVERANCE
Soundtrack
| Warhér Bins. BS 2R3
CARLY SIMON
No Secrets
| Eakira ERS 75045
JOHN DENVER
It-uclg Mountain High
| B LSP 4731
DIANA ROSS/SOUNDTRACK

i Bl
T

WAR
The Warld 1= a Ghetfo
 Unsted Arkists. (35 5657
Nt Aagust High
t !
R

TRAFFIC
Shoot Out at the Fantasy Faclory
. Tland S 937 (Camial)
I STEVIE WONDER
Talking Book
. Tamla T-219 1L (M ctows,
ROLLING STONES
Mose Hot Rocks (Big Hits & Fazed
Cookies
L omdm B2he i
BETTE MIDLER
The Dwine Miss M
| Mlantec 5D 1738
EUMIR DEODATO
Prelude; Deodato
| C11 EFy 8571
MOODY BLUES
Seventh Sopourn
{ Theeghold THS T ilcnsani
MARVIN GAYE/SOUNDTRACK
Trouble Man
| Tamda T 327 L [(Muolimn'
HELEN REDDY
| Am Woman
| Capitsd 5T 11083
DEEP PURPLE
Who Do We Think We Are
| Warner Bres BS 267E
CREEDENCE CLEARWATER REVIVAL
| Creedence Gold
| Famizzy S418
CAROLE KING
Rhymes & Reasons
| (de 5P {iitn (NAM)
STEELY DAN
Can't Buy a Thnll
| ABC ABCY 75H
AL GREEN
Green |s Blues
Hi SHL 32055 ( Londnn
DEREK & THE DOMINOS
Live in Concert
RS0 S0 22300 {Mlante)
JETHRO TULL
Living in the Past
Chrpsa'ns 2CH 1035 (Meme B
DON McLEAN
Umdpd &ifists LIRS 555
CAT STEVENS
Catch Bull a1 Four
ARM 5P 13EE
FOCUS
Maving Waves
Sew SA5 1OT oF amou
AMERICA
| Homecormin
Watrer Bres St
LONDON SYMPHONY ORCH. AND
CHAMBRE CHOIR w/GUEST SOLOISTS

CiFThpTY
O 5P 39001 (AAM)
JONI MITCHELL
For the Roses
Sevplurm S0 BOST (kb i
SEALS & CROFTS

Summer Breere
Warser feoi BS 2675

| n&}EEP 4811 )

ELVIS PRESLEY

Aloha From Hawan Via Satellite
REA VTEX BORY

STYLISTICS

Round ?

Avco &% (1008

EDGAR WINTER GROUP

They Only Come Out at Night
{pic HE JESSE |Columsni

AL GREEN

F'm SHill i Lowe With You

| ¥ SHE 32074 (London)

MAHAVISHNU ORCHESTRA

Bird= of Fire
LColymbea KL 31936
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STAR FEH!UIRH?II-LF': reqgistering
greatest proportionate upward prog-
ress this woek,

 ARTIST
Title, Label, Number (Dist. Label)

CURTIS MAYFIELD/SOUNDTRACK
Superfi

| Curtom CRS #0014 5T (Fuddas

BEACH BOYS

Holland

Brathet Hepmise M5 118

LOGGINS & MESSINA

- Cofumtia KC 31748

MNEIL DIAMOND
Double Gold
| Hang BOS 2.227
BREAD
Guaitar Man
| Elektra EKS 75047
JAMES TAYLOR
(ne Man Dog
| Warngs Bros. BS 2660
BILLY PALL
360 Degrees of Billy Paul
Fraladelphia Inid K2 31793 (Cofumbis
SANTANA
Caravansera
Golumbia BC 31610
DUANE ALLMAN
An Anthalogy
| ' Cagricoms 2-CF-0108 iWarner Bimy
TEMPTATIONS
All Directions
ey ?EE L {Miinmnh
MOODY BLUES
Days ol Future Passed
Derim DES LROLD i Londim)
GRATEFUL DEAD
Eurape 72
Warniy Brog J#0 Fo5H
URIAH HEEP
The Mﬁuan's Birthday

W=rzurg 1653 (Phonogrami

ELVIS FHEIHSLE'I'
arate Wa
Camden ﬁkﬁﬁtl
LOBO
0f a Simple Man
Hijg Teep JO13 (Belly
GILBERT O'SULLIVAN
Bach to Front
MR & oL andan
BARBRA STREISAND -
Liwe in Concerl at the Forum
Cotuming KE 31760
TIMMY THOMAS
Why Can't We Live Together
(Fades 338501
RITA CODLIDGE
The Lady's Not for Sale
REM 2P IR0
NEIL YOUNG/SOUNDTRACK

Journey Through the Pasi
Erpmee $15 GAAD

LOU REED
Transformer

RCA L5F q=f
HURRICANE SMITH
Cagrial 5T 11138

FREE

Heartbreaker

Island SW 9324 (Cepidnls
SOUNDTRACK
Wattstax 'J2 (Living World )
Slax 230110 | Culambia
GEORGE CARLIN

Class Clown

Lutle Tavid LD 104 (&1andic
0°IRYS

Hack Stabbers
Plrilgdetphia Enlerationst £F 31712
(Lalimbia

FOUR TOPS

Keeper of the Castle

Dbl BEX 50075

JUDY COLLINS

True Stores & Other Dreams
| Eleitra ERS 75053

BLACK SABBATH

Black Sabbath. Vol. 4

Warner Brog. BS 2047

ELVIS PRESLEY

Burning Love & Hits From His Mouies

RCA Camden CAS 2304

DONNY DSMOND

Mg Best to You
MM SE 872

J0E COCRER
AGM 5P 43N

CHICAGOD v
Coemtia L 31102

" BEE GEES

Lifedn a Tin Can
RSl S0 W70 cAangic )

NITTY GRITTY DIRT BAND

Will the Cucle Be Unbroken
United Arists UAS 9301

STEVE MILLER BAND

Anthalogy
Capitet SYEB 11114

) ?“.

| A58
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B9 958

9
L]

598 E98
]

HSB 1196
L]

1R ]

biR E5E

208 L9 458

598 BOE &SR

L08 &M

398 09H &EB
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98 88 658

593 h93 698
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T84 wUE RS
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598 L8F RSR

558 hY8 bSE

136 90 L9

BEE AOE AR

Tak 15a 108

698 B91 ASR
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Awarded RIAA seal for sales of |
Million dollars at  manufacturers
level, RIAA seal audit available and
pptional to all manuefacturers, [Seal
indicated by colored dot). @

ARTIST
Title, Label, Number (Dist. Labal)

GRAND FUNK RAILROAD
Phoani

Capifel SMAS 11099

POCO

A Good Feelin' to Know
Epit KE 31601 [ Cotumthia)
ELTON IOHN

Honky Chateau

Lims 93135 (WA

RICK NELSON & THE STONE
CANYON BAND

Garden Party

| Decea OL 7 5393 (MCAS

BOBEY WOMACK/SOUNDTRACK
Across 110th Street

Unded Aigts UAS 523%

SMOKEY ROBINSON & THE MIRACLES
1957-1972

Tamia T 320 O (Wakown|

DR. HOOK & THE MEDICINE SHOW
Sloppy Seconds

Columbia KE 31627

BOBBY WOMACK

Understandin

li'lfllllﬂ l.l'l'rlﬂ!_. H_ _5-5-”'

CHEECH & CHONG

Big Bambu

| Dl 5P TTOLE (ARMY

KENNY LOGGINS w/JIM MESSINA
Siftin’ In

Columbia © 31044

FIDDLER ON THE ROOF
Soundtrack

Unilad Artists UAS [0S0

JIMI HENDRIX

War Heroes

liilr_lll.r “5 Hay

ERIC CLAPTON

Clapton

Fulysar PO 5526

DAVID BOWIE

The Rise & Fall of Ziggy Stardust &

the Spiders From Mars
RCA L%F 707

HOLLIES

Roman

Fpe BE ;]!H? (Golumb)
THREE DOG NIGHT

Seven Eer]arale Fools
WEL Dunhill DSD S0118

JOHNNY NASH

| Can See Clearly Now
Lpie ®E 31807 _|E||I||m|:|,5'|
JAMES GANG

The Best Of

ABC RRCK TTd
CYMANDE

fom LS 3004

YES

Cloze to the Edge
Wiantic 50 7744

MAN OF LA MANCHA
Soundtrack

Unded Amisks LUAS 3308
BILLIE HOLIDAY
Hillie Hul'idalv Story
Decza 5K T16] [MTA)
CHUCK BERRY

London Sessions
Chiess CH G000

CAROLE KING
Iapestg

{0de 5P 71009 (ALM)
EDWARD BEAR
tapic 51 6387
PARTRIDGE FAMILY
Notebook

Bel 101)

IERMAINE JACKSON

Jermeaine
Molown M 752 L

LOST HORIZON
Soundfrack

Bal 1300

LED ZEPPELIN
Ariadic S0 720K

ROD STEWART

Never a Dull Mamenl
Mezcury SEM | &4h (Plmnojsam)

ROLLING STONES

Hot Rocks, 1964-1971
Loedee 3PS G061

LAURA NYRO
The Forst Sunfs
Columbiz KC 31410
MOUNTAIN
Best 01
okgming KE IX0H
SLADE

Slayed?

Polpdor P 5524
NEIL DIAMOND
Moods

Ui B3 136 (MCK)
TEMFPTATIONS
Mirstespiece

L 158

| 588
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REEL T{} HEEL

w98 W

bS8 8%

598 &80 6%

599 698 690

53§ K98 598

504 GOR G.OA

a5l

558 6HR

968 958 59 1185

b0 R 69

593 48 &%E

S50 &85 RBS

98 590 69

TRT L

558 64R 6%E

a8k

5.0 9

25 M W

598 &5}

(1 1A

M RIS W

398 3R &M T

284 60E &S5

594 HU% Rl

MRS R

¥ BiE RS

599 098 &8E S

544
L

b5 &E

B.95

290 1L 1%

398 BBR &M

398 BSE AR

558 %0 5

598 A9 698
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N -LDOLLsRL ‘t-u:u-.\_;: REC FEMTEE M

A JARRING NEW ALBUM
FROIT GENTLE GIANT. f

Gentle Giant’s latest effort,''Octopus, '’ is a will be able to catch them live and take the

fine specimen, capturing all the exuberance  plunge with '‘Octopus,’ the latest album

and eclecticism of this incredibly versatile by Gentle Giant.

group of musicians.

And the group that had them dancing in the EEﬂlEEEHT On [olumbio Records «
Isles will have them dancing in the States, cnots/ g G and Tapes

too, as Gentle Giant embarks on a mammoth e L

American and Canadian tour,commencing =

in March. Hundreds of thousands of people

Tour Rinerary:

March 8, Hershey Arena, Hershey, Pa. March 15, West Virginia University, Morgantown, West Va. March 24, Montreal, Canada

March 9, Nashville, Tenn. March 16, Felt Forum, New York City, N.Y, March 25, Sherbrooke, Canada

March 10, Louisville, Ky. March 17, Capitol Theatre, Passiac, N.J. March 29, Toronto, Canada

March 11, Cleveland, Chio March 18, Agricultural Hall Fairgrounds, Allentown, Pa.  March 30, Masonic Auditorium, Detroit, Mich.
March 13, Wilmington, Del. March 21, Ottawa, Canada March 31, Buffalo, New York

March 14, Memorial Auditorium, Chattanooga, Tenn. March 22 and 23, Quebec City, Canada April 3, The Lantern, Fort Wayne, Ind.

AMVYW americanradiohistorv co
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=] SUGGESTED LISt
. Fﬂa-.':F il @ mmmg LIST
é Al.'.rarded Risd seal for sales of 1
y Tt Milllen  dollars  af  manufaciurers
e STAR PERFORMER-LP’s registering e 5 level. RIA& seal awdil available and
wogpier (B [ w o samerienie et b ¢ § 9 sl
Compiled fram Hational Retail Stares E E i le"ST % % % i - g i ARTIST E E % i
E E - !;:”%;%M::a: “r:l:llﬂl:';:{l"ﬂg’zi}j E:- y g Title, Labal, Number (Dist. Label) = w oo & | = = Title, Label, Number (Dist. Labal) 2= m» B ®
Searc EPEI’T[‘I"‘!H1 o i =
- = E g 150 7 KNG HARVEST 170 173 3 MARY TRAVERS
w1 ] ARTIST 2 2 = - Dancing i the Moonhght ' All My Choices
E T “HE, Ll.bfl, Humhﬁr l:ﬂiit Llhﬂl[} ‘_'_; ; % E Perception PLF 36 598 BER 6.9A . Warniei Bmises B 2677 58K B9E ESE
. 139 137 43 JETHRO TULL L] A71 176 4 CLIMAX BLUES BAND
108 14 15 ?;l:::'ﬂ PHILLIPS Thick El!; amE-nth sl v o Rich Man |
T Hegrioe M5 2072 i S SA% 7802 [Famoes) 558
. AAM 5P 4361 R A _ 154 2 IAMES BROWN,SOUNDTRACK 172 174 6 HERBIE MANN
108 96 29 MICHAEL JACKSON Black Caesar Evolution of Mann
Ben Pebyelee PO 6014 798 99 9 Atianic S0 2 300 398 697 BAT
. Motows M 755 L R LR B 141 129 9 PIPAIN 184 5 RAY CONNIFF
Onginal Cast = | Can See Clearly Now
10 108 33 %ms:f“" LAKE & PALMER " Motarnn W 760 1 38 BN 6% Caumbia hE 32090 o0 GOE 698
_ _ Cohifion 50 %30 598 657 647 1% 4 MANDRILL - 1  ALLMAN BROTHERS BAND
18 14 RASPBERRES etk o su o | N »
Cantot 5T 1LE2 L T 141 141 4 ELI.L;IITHEIE e 175 117 5 SAM NEELY
fall Ball
123 & Eﬁﬁ!:ﬁ"f:;sﬂ]’:a Sussés SKES 7|4 (Hudan L80 BYS 695 _ E-:-- | EMAS 11148 98 691 KUE
Buddah BIS 5117 593 G5 548 157 3 ?IIL!JDE Hﬂllll;ﬁT 4 176 168 24 EIFI'H EIIHHISIUE
e Qriginal Recordin
13 1713 EARTH, WIND & FiRE ekt T alaalos: Hils.on-Larth T
Calimbie :.:_:“;u._wl T RL L. 145 120 14 ﬂL:EHT HEIHHDHSIJ — - | GLADYS KNIGHT & THE PIPS
ever Rains in Southern California Neith
114 116 @ E:ﬁslarpga iy _ W K2 31995 (Cnlumtin) [ 596 698 698 S £ 717 L ettt 554 698 698
ROA 1P 4510 594 £4E 5.98 146 144 21 %E!-LEEE . i78 1M1 6 DIONNE WARWICKE
; B eatest Hils i
S -y PP st Bain s -
ABE ABCY 764 588 R38 598 158 3 H':E E-l"ﬁ T = 1 NEW BIRTH
116 111 35  DONNA FARGD " Je Geisil st Ak A saihday
The Happiest Ghrl in the Whole U5 A oo M3 €2 DRIRR AN it L‘* TR A
Dol DO% 8006 | Famny A% S5 65 148 140 35 EEIJH RUSSELL = 192 2 THE MOVE
Tie Sphit
b 127 4 JTﬂE ﬁﬂgﬂm Sheler SIF 4811 i 590 69 69 uE.LuEﬂES RS 564 595 698
arng SR G704 (P 4% §.98 6.98 149 146 40 F}UHEEIHH&S a 181 181 5 WILSON PICRETT
ile an Mamn Street Greatest
118 112 23 %’ﬁaﬁﬂ?m Bl Stunes COC #7900 (it 996 998 958 i snl-it'lﬁtusl 598 698 698
Wamer Broy BS 2534 558 795 195 161 3 EIHIU PLAYERS 182 187 2 CURTIS MAYFIELD
SASUIE H Iy ¥ With 1]
il e é’g‘ﬁi IEPEEBE::'J& Fool H‘e&lbuﬁnll W 2017 iLhes fanug) i 6 6w #ELE JFB?:"}B-.'F?” by i 394 695 6%
Eeroase PO 300 651 598 638 735 o 162 2 If!:ll'ﬂl_‘|'|'l|1.'|;|l:r|: i 183 - 1 CRUSADERS
merica, Why | Love Her Znd Crusade
120 114 28 m‘ggﬂ:‘mm & THE BLUE NOTES | HCA LSP 8828 598 658 638 Blor Tkomb BFS 000 famess 195 795 198
Pelaideiphu Intenahonsl &2 3LR48 152 124 11 IRJ |'|:M-E 184 196 2  THE SYLVERS
Coluivibi) LER 894 6% =% iwiha U LK !
148 3 BB KING e S0 Lo . 35 = | thl?ﬂn::mﬁﬂr e
Best of 164 6 PAUL BUTTERFIELD Heaven Help The Child
ABL ABLCX 1%/ 550 695 695 &9 Better D&ys : : Giles Elces £45 184165 558 BSE 690
122 90 12 BILLY PRESTON Beeyetie B 2059 Warnee Bres a8 R
Music Is My Life 154 152 37 SIMON & GARFUNKEL ] L EIIEIIEE:E;‘ alt PARRS
AEM SF 3516 598693 &% GFE'31E5-E‘£1I[SE Oluwkeis D5 H0145 558 BSY &85
123 121 36 CARPENTERS - Cinumba NG 2130 . N -
A Sane lar You 155 160 4 CHARLEY PRIDE il : gﬁﬁd ,E.Iff ¥
AEM 5F 3511 598 698 €54 Songs of Love Drcta D 1;":.1-!:..-.'.: L% B9 G.9E
124 105 18 MOTT THE HOOPLE RCA LSF 2847 i 638 G5B o
All the Young Dudes 155 155 B SHEL SILVERSTEIN 188 130 3 JOHNNY CASH
e TRE 508 694 6 Freakin® at the Freaket's Ball Any Tld Wind That Blows
142 3 CHUCK BERRY Calumbia RE 3117% 5ok GOE 6.98 Colgrstea RC 11081 i3 8% B
Colden Decade. Vol 2 % 171 3 DION & THE BELMONTS {183 = 1 ROY BUC
Chess 0H 60071 604 190 %M - Live al Madison Square Garden Second .ﬂ.”]mfﬂ
126 118 21 ). GEILS BAND T ;B; h’l‘m;"’*‘ L IR LR Pyt P 5046 540 B9 698
Live " —Full H
ldlallnllfn: i -"Jc'ﬂl e 508 &9 &M All Time Greates! H1t5 190 178 1 1776
127 122 22 TEM YEARS AFTER e AEG 30387 st TR e Lo
Rock & Rafl Music to the World 153 163 3 STEELERS WHEEL STl catn
Calumba W2 31779 598 &% GBS G3E RAM 5P 4317 558 191 183 10 MARLD THOMAS & FRIENDS
153 4 JOHNNY MATHIS 160 151 17 DAVID BOWIE Free to Be . You & Me
by T 590 691 6% i bl s, 59 690 .9 Bohit D
b : ! e - 192 188 & BLACK IVORY
129 131 9 BILLIE HOLIDAY 151 143 13 BYRDS Baby, Won't You Change Your Mind
Etraﬂgng_ruln: Best of fhe Byrds, Val || fiday TLP 1008 (Frreepin: 98 698 698
Kilsmhe 3 [Rid 590 65K 658 Cojumba KL 31793 LUk ROB ' B.GH 193 700 7 JERRY WALLACE
130 126 16 KRIS KRISTOFFERSON 162 165 5 JOHN MAYALL Do You Know What It's Like To
lesus Was a Lapnicom Gown the Line Ee Longsome’
Mong=ent KT 2120% (Columbu 538 695 G695 695 Leadan 8F 7100 758 S3f  LAE MCh 3n] B GS%E 6o
131 128 16 mﬂi Elzwmhtrs 163 166 41 EﬂEEF PURPLE % 194 194 1 YOKO ONO G
: Mach flpprovimately '
Rare Earth B 43 L (Wit 2640 G 'A'.E.Emltgl-ﬁsHEEagﬁu-' 505 &% 650 e Sygggr G5 858 8.9
132 13 19 iﬂmfgzgglﬂﬂﬂ 164 134 17  PETER TOWNSHEND 15 - 1 Elﬂlg
{ i |
United Artists L1AS 5650 SR 698 £93 T:.":.'!‘Z EE?EE[ﬁ[ﬁrm 586 GO 698 ] HI v AL IETTL (Columbsa) W9 6% B3R
133 130 27 EI:EhEI[HAD - by 180 3 STEPPENWOLF 196 198 Z BOB SEGER
. ,_F.._,inEE?w vei 454 88l - th Greatest Hits Back In 72
i 1043 - Dnhell (13K 50735 556 695 695 6.9 Rrpiua: Pitadiim M5.215 538 638 644
145 4 Eﬂﬂﬂiﬂﬂ? L BAND 186 2 RAMSEY LEWIS 197 193 9 AZTECA
Hankiz i | 598 GOE G.OR E"nh'!ll SEF'qul":: S Colembea HE 1E7 TR 598 &9 @SR
135 133 22 OSMONDS gt CEORRECRW g~ 1 FREDDIE HUBBARD
ELauz};:rH:D:i,Eﬁ T -~ 167 170 3 I;InI.IBEHT LAWS Shy L'I'|'.E
GM SE 4551 ; : Morming Star CT1 T 400 555 634 694
136 136 18 MELANIE Ve s VERSMCEN 199 197 7 BREWER & SHIPLEY
ﬁm]_e__g,l_'uupdh'.’l'n_rd_ls _ o 185 2 LOUDON WAINWRIGHT I Rural Space
Neymaoriend NRE 47085 (Fendu) e B e Cafutta B 31487 588 GOE 698 Kama Sutra WEAS 205H {Biutitat 585 69 &9
137 132 19 WEST, HH“CE & LAING - 1 THE BUDDY MILES BAND 200 195 9 LIGHTHOUSE
Why Dontcha N Chapter VII Sunny Days
Celumbg KC 31929 330 BOE  BouB Columhie KG 37048 595 594 .98 Evulufun IGIE cStere Dimpssin 551 R9S  RES
L 173 AlDert HBmEMOND o ... e 145 JOhr MEYAI s 162 Elvis Presiey ..o, _31,48, 65 SIRY DB oo s 19
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e R R 90 Buddy Miles Band ..., 169 RABPOITIEE . ...io..ocsevinscinisimimics 111
Jermaine JAacKEom s, 98 Sibave MIIEE ..o e bt Helen Reddy ...
mg:“rﬂl;““__ ............... 16, 163 jl;::nllu:lln.:n:hmn ...................... 15 ﬂi“ﬂm.-. El‘mnln o — a1
Eumir Deodata... Jethro 'n.ulrliII B X 1 Iln:qlllhu Emnrﬂnnlmm-l racie Templations ....occrninin 45, 107
Derek & The Dominos. P e, DU L A T A Aolling Slones ... 10, 102, 149 ok A R L&
[ N — sl MO A 180 mﬂ}m ..... IR Mario Thomas..
Dr. Hmh-l'l'hﬂidtinrﬁhn'- R T e el I BE SR a s ) e Three Dog Night
Doobie Brothers. ... ..o 118 KingHarrest ..o 138 SAMMNEONY ..o o emireensnrens 175 Doug SahmA& HisBand ... .. ,m Poter Townshend
- A T N g 147 Rick Neison......... . 75 Santana........... ; 3 TEIC v ey
E;.u., lHinda'. T 113 mmr & The Pips ... 177 Mew Birth, ..., ... AT Seals & Crofls ﬂ Mary Travers .o
................................. -~ 95 FlEtefersen ....cccocveiar e 130 Mickey Mewb 1EE Bob Seger . 198 Liriah Heep
EH'lerrn Lake & Palmer . ...corermmrem 110 Hfﬂ‘rﬁri‘ﬂ]‘ﬂlﬂ I'nd SR R L Shel SHverstein ... —_—
Huberl Laws ..........ooooeei oo 167 Laura Nyro .. i i i i D Simon & Eil!'mhﬂ ......... L o 154 Bobby Vinbon........ccomemmmrmer e
Donma Fargs ..o mimmmnmrs e 116 = BT R S A8 Carly SIMOmn .o 3
Fitth Dimension..., ——L sy LEwis.. ..o 168 Qhic Players Jos Bimon ..o P 117 Loudan Wainwright ...l 168
F:E:;qpl RHVBERAEATT : Ll-gl'l.lh-num- .................................... !EE Eudh.urann TR ——— | RN - .. FESREE R —————————— T |y L] - SRR S iﬂ:
Frb crrcerarere: Lu-ggil; 8 & Messing..................... 38, B1 Gilbert O'Sullivan ATE
s B London Symp & Guests (Tammy),.., 27 Donny Osmond .. SN . 151
n o i A We s o Dl A F:
i IR DN MELEBN.. s 2 S el oalar i e Wi !
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The Billhoard NAB True or False Quiz

Instructions: This quiz is not to be taken outside the TRUE FALSE

hruadfﬂsli_ng ind AREYs Nor is it to be taken se_rinual]f_. Broadeasting is not the transmilting of words or images
However, it shﬂullﬁn t be taken [m‘lgranted. either, Simply by radio or television. Broadcasting is promising
answer lhle questions l?eluw—ﬂr. if you prefer, answer your sexy little secretary a part in a Hollywood movie.

the questions below, simply. Do whatever you like because -~

we simply don’t care. Just indicate which questions are Billboard’s NAB special, coming March 31, will have
true or false. For each correct false answer, you will face a built-in retainability with listings of all the syndi-
perjury charges in a courtroom of your choice. cated radio shows available. Plus, the names and addresses of pro-

ducers and hosts of syndicated radio shows.

A first-class ticket is not a certificate that your chief engi-
neer hangs on the wall. A first-class ticket is what you
had to pay lor so that your zexy little secretary could leave town and lel
things quiet down a bit.

Billboard’s NAB issue will provide a list of program-
ming services to radio stations: jingles firms, syn-
dicators, consultants, humor sheets, job placement firms. ete.

The Top 40 is not a radio station’s record playlist. The
Top 40 is the outstanding feature that made you hive
that sexy little secretary in the first place.

Billboard’s NAB issue could be the best advertising
investment you'll make all year because of the healthy
bonus distribution to the members attending the NAB Convention.

NAB is not the initials of the National Association of
Broadcasters. NAB is the word the newspapers used
to describe your being caught in a raid at a local massage parlor.

BILLBOARD’S NAB SPECIAL

|ISSUE DATE: MARCH 31

ADVERTISING DEADLINE: MARCH 15

Contact a Billboard Sales Representative at any of the
following offices:

LLOS ANGELES: CHICAGO:
Bill Moran Steve Lappin
9000 Sunset Blvd., 150 No. Wacker Drive
Suite 415 Chicago, 11l. 60606
L.A., Calif. 90069 (312) CE 6-9818
(213) 273-7040
NEW YORK: NASHVILLE:

a Ron Willman John McCartney
1 Astor Plaza 1719 West End Ave,
New York. N.Y. 10036  Nashville, Tenn. 37203

(212) 764-7300 (615) 329.3925
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Late News

Franklin to Add Goody
Store He Once Managed

PHILADELPHIA—AI Franklin,
who left his managerial post at the
center-city Sam Goody store almost
five years ago to develop his own
chain of Franklin Music record
stores. will add the Goody store 1o
his chain later this vear. The
Goody store, which at the begin-
ning created major waves in dis-
count record selling, has decided
to drop the lareg center-city opera-
tion when its present lease expires
on May 31.

Franklin, who takes over the
lease, said that the entire store will
be redesigned and rebuilt to con-
form to Franklin Music patterns
and expects to be open for business
by September 30 at the latest
While dropping the center-city op-
eration, Sam Goody wil continue
operating its two area stores in
the Pennsauken (MN.I.) Shopping
Center and in the MNortheast sec-
tion of the city.

At present. the Franklin Music
chain takes in four stores—three
in this area. in the surburban Ne-
shaminy (Pa.) Mall. Playmouth
Meeting (Pa.) Mall and the Eschelo
(Verhees Township., N.J.) Mall, A
fourth store is in an Atlanta, Ga..
shopping mall, The Goody store
will be the first Franklin Music
shop within the city and the first
outside of a suburban shopping
mall.

The Goody store will be only
one of three new stores to be added

to the Franklin chain in 1973,
Another Franklin Music is set to
open in about three weeks at the
new Exion Shopping mall near
suburban Paoli, Pa. and a third
new store al another Atlanta, Ga..
shopping center.

With the addition of three more
stores to make it a total of seven
stores this year, Franklin said that
h& expects the operation to reach

“a good $10 million dollars for
our fiscal vear.” And in addition
to the three new stores in ‘73,
Franklin revealed that he has al-
ready sturted negotiations at choice
locations and proposed shopping
centers to add four more stores to
the Franklin Music chain in 1974,
The four for "74. he indicated. will
be in this immediate area.

With the additional stores, Frank-
lin has also provided for new and
larger warehouse facilities. He has
rented approximately 19.000 square
feet of space at 5000 Parkside Ave-
nue in the West Philadelphin sec-
tion of the citv. While located
within the complex of Raymond
Rosen & Co., leading appliance
distributors, the Franklin Music
warehouse will be a separate facil-
ity. The Rosen company was until
several years ago one of the lead-
ing record distributors. handling
RCA Victor and Mercury among
other major labels. Tt has since
dropped all record lines.

Executive Turntable

o Continied from page 4

Bob McLaughlin has joined G. Sizemore Co. as general manager.
He was formerly manager of Ampex’s magnetic tape division,

Southeastern region. .

. San Francisco 49°er football player Cedric

Hardman has been uppmnlcd West Coast rugicmul pmmu[imn
manager for Warner Brothers Records, Hardman, rupﬁrting 10
Gary Davis, West Coast marketing manager, will also cover Dallas,

Houston and New Orleans. . . .

Lucky Carle has left his position as

general professional manager for the Peer-Southern Organization.

He will announce future plans shortly. .

Scott A. Cameron, who

recently=esigned as vice president and gen&m] manager of Willard
Alexander, fnc., Chicago. has opened his own personal manage-

ment agency, Scott A, Cameron {]rgammtmn. Inc. .

. Richard C.

Belmont has been promoted to manager of sales and {Lchmml Serv-
ices at Fairchild Sound Equipment Corporation. Long Island. N.Y.

Previously, he was a product engineer. .

- Mario De Filippo has re-

signed as general manager of London Records of California. He
will announce future plans after a brief vacation.

*

L

Nick Firth has been named general manager of Chappell Inter-
national. a new division of C hdppeil & Co., deuluned to coordinate
the worldwide publishing activities of the firm. Firth, currently in
charge of international operations for the firm and general man-
ager of Intersong-U.S. A, will relocate to the London headguarters

of the new division. . ..

Brusso, formerly AST

Sam Uretsky has joined the management
firm of Neil C. Reshen, Inc., NUY. | ..

Al Ampux Stereo Taptﬁ, Irv

product manager, has been named sales

manager, East, and Charles Stewart, iurm::rh Southern regional
sales manager, has been named sales manager, West. Brusso, mak-
ing his hdequr[Ln in New Jersey. will be responsible for all as-
pLLh of distributor sales acuivities in the -Eastern and Midwestern
areas ol the U.S. Pnior to his position as product manager. he was
Midwest regional sales manager. Stewart, headquartered in Dallas,
will coordinate sales activities for the West and South, Both men

will report to Jules Cohen, AST marketing manager.

. Greg Ful-

giniti has resigned from Sterling Sound. With 'Sr.-:rlmﬂ for the past
WO years in the ENgIineering dcpurlm:.m Fulginiti was previously
with Elektra Records in the a&r and engineering departments.

*

o

Leroy Lovett has been named administrative manager of ABC/
Dunhill Publishing. His main areas of responsibility will center
around the total print operation regarding copyrights as well as the
overseeing of and correspondence o all Fur:.lﬂn auhaldmr\ publish-
ing concerns. He was most recently creative director of music for

Motown Records.
‘ *

n

David Freese, director of engineering for Watermark. Inc., Los
Angeles radio syndicated packager, is moving to Audio Industries
Corp., Los Angeles. Freese has a 20- -year background in profes-

sional audio work.

62

Capricorn Records artists, the
Allman Brothers Band are con-
cerned that consumer and retail-
er might confuse two of their
newly-released albums. “Begin-
nings’ the Atco Recoids release 15
a reissue of 1969-70 material while
“Brothers And Sisters™ is the new
Allman Brothers album, their
fifth one. . . . Bhaskar Menon and
Allen Klein jousted at tennis, chess
and ping-pong during NARM. Fi-
nal score and bets are top secret.

. . Isn’'t a major East Coast cut-
out supplier going public very
shortly? . . . Alice Cooper and
Salvador Dali friendship contin-
ues-—Dali is preparing a three di-
mensional  hologram concept of
Ms. Cooper’s brain, to be shown at
a Dali New York exhibition in
April,

Atlantic Records ran into trou-
ble with their Paris convention
film. Director of publicity and ad-
vertising Bob Rolontz was huddling
with writers and film makers in
Los Angeles last week over the re-
write. . . . Cover art on Mount
Airy's debut Audio Fidelity album
wias executed by Jima Warwell, five-
vear-old daughter of father Ron.
art director for the label. .
Singer Wayne Newton appears as
actor in Mickey Rooney CBS Tele-
vision film, “E0 Steps Te Jonah”
on March 19. . . . London Records
15 starting a separate press de-
partment soon. . . . Mickey New-

ASCAP Gives
55G More in
Writer Grants

NEW YORK—ASCAP has dis-
tributed an additional $55.000 in
cash awards to writer members in
both the popular and standard
fields, raising the total of 1972-
1973 grants to $688.000

In the popular field, writers re-
ceiving awards include Randy
Newman, Warren Casey and Jim
Jacobs "Grease,” Alex Hawcy and
Larry Collins “Delta Lawn,” Tom
Jans, Mimi Farina, Gershon Kings-
ley. I ackson Browne, Johnny Nash,
Chi Coltrane, Webb Pierce, Gladys
Knight, Loggins and Messina, Pe-
ter Link, Charles Lloyd, Jim Mun-
dy Louis Prima, Jeffrey Moss and
Joe Raposo “Sesame Street,” Leon
Ware, Ruth Batchelor, David Ar-
kin, “Black and White,” Addy
Fieger, Randy McNeill, Robert
Lamm, Johnny Rivers, Richard
Carpenter, Douglas Clifford, Matt
Dubey, Dean Fuller, John Fogerty,
Steve Goodman, William Scagps,
Christopher Gore, Otis Clements,
Christopher Guest, William Salter,
Ralph MacDonald and John M.
Tebelak.

In the standard field, writers
honored include Emmanuel Ghent,
David Del Tredici, Lukas Foss,
Barbara Lolb, Dominick Argento,
and Stephen Albert.

MMI Awards
Opento Public

MEMPHIS—The third annual
Memphis Music, Inc., (MMTI)
awards to uuhtmdma musicizans
who live or record in the city will
be open to the public for the
first time. Awards are set for
Tupe 1 and 2.

According to Marty Lacker. ex-
ecutive of MMI and director of
this year's program. the awards
will be presented in the North
Hall of the Auditorium as opposed
to smaller facilities used in pre-
VIOUS Years.

Stars set to appear at this vear's
program include Al Green. lsuac
Hayves, Dionne Warwicke and the
Bar-Keys. A celebrity golf tourna-
ment, open (o the public. is set for
June 1. Tickets will be availuble
throughout the city in May,
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Inside Trac

bury playing a benefit for the
San Francisco listener-sponsored
radio. Midnight jazz-rock-
eospel show in aid of CORE origi-
nally set for New York's Radio
City Music Hall, on March 3 was
moved to the smaller Carnegic
Hall because of poor ticket sales.

Floor opinion was divided at
NARM—was Allen Klein's bid
for new approach to piracy also
a big plug for his upcoming two
albums Beatle set? Many retailers
and  rackjobbers looked very
happy when he held up the al-
bums. “Black Caesar” for
which James Brown wrote the
soundtrack, has reported grosses
of $200,000 in New York for the
first two weeks. . . . American
song Festival has 26,000 entries
before the official opening date.
Projected are one million total
entries at a 35 fee apiece. In
Britain a fashionable London
stalled Isaac Hayes while they
checked on a four figure check
the singer had presented. They
checked at $12 a minute with a
Memphis bank.

BMI president Ed Cramer issued
a statement saying the organiza-
lon was delighted that the Soviel
Union will participate in the Uni-
versal Copyright Convention. He
said it "w:l] add to the free flow
of music,” . Robert Stigwood
dropped in bTIEﬂ}" at NARM and
Los Angeles to discuss the RSO
label with U.S, executive Johnny
Bienstock. He left to vacation in
Rio for Mardi Gras where he
10ins Ahmet Ertegun's party, . . .
New Starwood Club in I-I::rli:-,w.-_md
opens with Ace Trucking Com-
pany and the Dillards. . . . Singer
Merrilee Bush filled in at the
Memphis Songwriters' workshop
al the Memphis State University
for Hi Records vice president and
producer Willie Mitchell and :-.mgcr
Al Green, who were delayed in
returning to the city by bad weath-
er. . Marty (he's with Golddust
qu:luctmns Los Angeles) and
wife Lee, are parents of a second
son, Brian Michael, born Feb. 22,
.. LaBelle members Mona Hen-
dryz, Sarah Dash and Patti La
Belle will take over the four hour
WEBLS-FM Frankie Crocker show
on March 8 while the disk jockey
is on vacation. Other artists will
also substitute. Fred Werner
named music supen'lsnr for the
forthcoming $10  million film,
“Mame,” starring Lucille Ball.

Brooklyn spot Bananafish Gar-
den, will begin featuring free “Down
With Downs™ concerts as a regular
part of the theater's seven day a
week program. Each month the
Garden will hold a DWD benefit
sponsored by the Drug Intelligence
Education program. The benefits
will be videotaped for presentation
to people interested in fund raising
for DIE proprams.

The New York Jazz Museum
presents a photo, poster, film,
paintings and music exhibit on the
life of Billie Holiday, starting
April 7, which would have been
the lute singer's 58th birthday. A
Billie Holiday alumni band will
perform at the preview party, April

. Bill Cosby, Steve Lawrence,
and Ed Ames are among those
celebrities plaving in the Alan
King Tennis Classic, Las Vepas,
May 14-200 . . . UK. Records,
distributed in the U.S, by London,
has named Connie De Rave as

LS. press representative. . . . Pat
Boone and family are filming a
I'V special in Israel. . . . Paul

Anka will host NBC's “Midnight
Special”  rock  relevision  show
March 17 which will feature the
Four Tops, Ace Trucking Com-
pany, Ed Hawkins Singers, Doohie
Brothers ond Tammy Wynette,

Thieves took only I]uvid
Bowie tickets before the singer's
recent Memphis concert when lhr:y
raided n record store and ticket
outlet. The numbers of the tickets
were, recorded. Nobody with a
stolen one was allowed in.

Grunt Records has financed &
[0-minute Robert Elison film on
their group, Ome. It's available for
distribution, March 1. . Donny
Osmond has his first single since
his voice dropped an octave on the

MARCH 10,

market, "12th Of Never.” . .
Commander Cody (George Fruj*ue]
plaving at Poco sessions.

For cover of one of the up-
coming Beatle reissues on Apple,
John Lennon got other three ex-
Beatles to pose in dentical posi-
tions for one of their first albums.
Earlier picture, all suits and mop
topped, 18 also used on album set.

. Cheech and Chong did some
recording at Toronto between
dates, . . . Joey Covington, former
Jefferson Ajrplane drummer, lead-
er on his first Grunt Records al-
bum, with the Fat Fandango band.

. Connne De Rave has another
British accouni—she i1s U.S. press
officer for Gaff Management art-
ists Rod Stewart, Faces, Status Quo
and Andy Bown, . . . Bence Sowe
15 producer on Sergio Mendes
single, "Love Music” first outside
producer Mendes has used for sev-
eral years. Rowe has produced
Fifth Dimension, Elvis Presley,
and the Association. . . . Confesses
Vie Damone from the Las Vegas
stage: "1 sacked Bort Bacharach
as my musical director a long
lime ago.”

Warner Bros. is calling March
Mystic Moods month and starting
a4 promotion campaign on the en-
tire Mystic Moods catalog—nine
albums. . . . Editor of the late rock
m::gu:-.im: Words and Music
Pauline Rivelli will discuss women
in rock on “On This Rock,” the
ABC public affairs program,
March 2 and 9. . . . Fanny's next
album will be taped live at Los An-
peles” Whisky over four nights. . . .
Morty Wax will handle broadcast
exploitation of the Broadway show,
“Don't Bother Me | Can't Cope.”
Polydor has the original cast al-
bum.

Dutch rock television special set
with Dr. Hook, Rod Stewart, the
Faces, Roxy Music, 1.J. Gale, the
Eagles, Chi Coltrane and Ry Coo-
der. . . . Warner Bros. entertain-
ment are test marketing a chil-
drcn‘ﬁ birthday service, a “person-

" call from Bugs Bunny in Kan-
sas Clt}f and Minneapolis. . .
Staple Singers appear at a benefit
for Roxbury Technical Institute,
Roxbury, Mass., March 31, . | .
Tom Scott scored “Class Of 63"
ABC-TV film. . . . Several LS.
record companies looking into the
possibilities of using import firms
here to test market UK. rock
product.

David Cassidy adds Spanish
television special to his European
tour. . . . Rolf Kempf, writer of
the Alice Cooper hit, “Hello Hur-
ray™ scored, performed and pro-
duced the music for the television
documentary, “Rescue of a River”
gired nationally on PBS. . . . Mills
Brothers sing the title song writ-
ten by Orphanage for comedy tele-
vision pilot, “Cops.” . Papa
John Creach’s appearance, Mar. 1,
on the Flip Wilson television show
is the first time he plaved on na-
tional television during his 40 year
career as a violinist. , . . Marguer-
ite Piazza, former Metropolitan
Opera artist, was joined by her
three daughters in performance
with the Memphis Symphony Or-
chestra singing “Raindrops Keep
Fallin® on My Head” and “Candy
Man.”

SUPER PROMOTIONS
IS
BRITE-STAR

Complete record prometion and

distribution services,

# Maosters Leassd

® Mashville Sewsions Arronged

Send all records For review te:

BRITE STAR PROMOTIONS

T8 Téth Awve. 5.
Nashvills, Tean. 37103
Call: Nadshville (415) 244-4044
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DEATH OF SAMANTHA

NOW A SINGLE FROM
YOKO’S HITALBUM
APPROXIMATELY INFINITE UNIVERSE

BEING PLAYED AT THE FOLLOWING STATIONS :

KMET—Los Angeles KFMQ—Lincoln WPHD—Buffalo
KPPC—Los Angeles KSHE—St. Louis WPGH—Pittsburgh
KDEO—S5an Diego KBEY—Kansas City WHRA—Akron
KPRI—San Diego KCLC—St. Charles WBCN—Boston
KGB—San Diego KFMG—5t. Charles WHCN—Hartford
KNAC—Long Beach KAFM—Dallas WBRU—Boston
KYMS—Santa Ana KLOL—Houston WHUS—Connecticut
KWFM—Tucson KEXL—San Antonio WYBC—Boston
KDKB—Phoenix KTFM—San Antonio WPLR—New Haven
KUNM—AIbugquerque WXRT—Chicago WNEW—New York
KRST—Albuguerque WZMF—Milwaukee WMMR—FPhiladelphia
KSAN—San Francisco WNAP—Indianapolis WSAN—Allentown
KSJO—San Jose WNUR—Chicago WIBG—Philadelphia
KZAP—Sacramento WSRM—Madison KTK—Baltimore
KQIV—Sacramento WXFM—EImwood Park WBUS—Miami
KOL/FM—Seattle WABX—Detroit WIVY—Jacksonville
KZEL—Eugene CJOM—Windsor, Ontario WVUM—Miami
KINK—Portland WEBN—Cincinnati WUSF—Miami
KTAC—Portland WCOL—Columbus WRAS—Atlanta
KFML—Denver WFIB—Cincinnati WMC—Memphis
KRNW—Boulder WVUD—Dayton KQRS—Minneapolis
KBP!—Boulder WMMS—Cleveland

WALRUS Lists “"YOKO ONO”
AT THE TOP!

v

apple recors

1859
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3/5 Rochester, N.Y.
3/8-9 Philadelphia, Pa.
3/10 Roanoke, Va.
3/11
3/16
3/17
3/18
3/20
3/23
3/24
3/26
} 3/27

Fayetteville, N.C.
Clemson, N.C.
Charlotte, N.C.
Jackson, Miss.
Atlanta, Ga.
Columbia, S.C.
Boston, Mass.
Hershey, Pa.

Williamsburg, Va.

3/28
3/30
3/31
4/1

Baltimore, Md.
Indianapolis, Ind.
Cleveland, Ohio
Cincinnati, Ohio

4/2  Louisville, Ky.
4/4-5 Detroit, Mich.

4/6  Pittsburgh, Pa.
4/8 Ft. Wayne, Ind.

4/9-10 Chicago, lll.
4/12 Lincoln, Nebr.
4/13 St. Louis, Mo.
4/14 Memphis, Tenn.

o ol

4/15

e 4

See Alice onTouR:

Kansas City, Kans.

4/20-21 Miami, Fa.

4/22
4/25
4/26
4/27
4/28
4/29
5/1
5/2
5/3
5/4

Jacksonville, Fa.
Mobile, Ala.

New Orleans, La.
Shreveport, La.
Dallas, Tex.

Houston, Tex.
Oklahoma City, Okla.
Tulsa, Okla.

Ft. Worth, Tex.
Albuquerque, N.M.
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5/5 Tucson, Ariz.

5/11 Los Angeles, Calif.
5/12 San Bernardino, Calif.
5/13  San Diego, Calit.

5/17-18 Denver, Colo.

5/19 Salt Lake City, Utah
5/20 Las Vegas, Nev,
5/24  Portland, Ore.

5/25  Seattle, Wash.

5/30 Minneapolis, Minn.
5/31 Milwaukee, Wisc.
6/3 New York City, N.Y.
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