Phonogram to Push
Disks Via U.K. TV

By PHILIF PALMER
Siall Memhber, Music Week

LONDON—Phonogram is going
it alone in the field of TV pro-
moted albums—the first major to
do so—and has mounted a $500.-
000 caompaign for the release of
“20 Original Chart Hits by the
Original  Artists,” which sells at
$5. The album includes tracks hy
Rod Stewart, the Detroit Emer-
alds, Stylistics and Jerry Lee Lewis
and will be issued in Apnl.

First steps in bringing the plan
to fruition were taken some months
ago by David Riley, the former
director of Music for Pleasure in
Australia. He has had wide experi-
ence with TV-promoted albums
when he was commissioned to pro-
duce a report for Phonogram on
the activities of the specialist com-
panies in the UK. Final go-ahead
was given last month by Piet
Schellevis, president of Phonogram
International. The campaign, being
handled for Phonogram by the
Navlor Brickman advertising
agency. starts in the Southern TV
area on April 16, then goes nation-
wide in the following weeks. The
TV commercials will be of 45-
second duration and will feature
the Philips Records logo.

Tony Morris, marketing director
at Phonogram, has arranged for
all the major UK. chain stores to
stock the album which will be pre-
sold to dealers the week before
the campaign.

Product was chosen by pop mar-
keting manager Ken Maliphant and

Cassette ‘45’ Jukebox & Vendor

By JOHN SIPPEL

tracks on the album include Rod
Stewart’s “You Wear It Well™
Jerry Lee Lewis' “Chantilly Lace™
Stylistics’ “Stone 1n Love With
You": the Detroit Emeralds’ “'Feel
the Need in Me” and other tracks

bv Lobo, Roger Miller, Nana

Mouskouri and Blue Mink.
Morris told Billboard that

further TV promotions were con-

templated and the company was
keen to acquire outside product.
ideally on a profit-sharing basis.
The company has licensed some
of its catalog before to the Arcade
label. Phonogram, for instance, has

(Continued on pape 58}

BRAVO Goals
Are Clarified

NEW YORK—Jules Mualamud,
executive director of the National
Association of Recording Mer-
chandisers (NARM) and sponsor
of the new Board of Recording
and  Audio/Video Organizations
(BRAVQO), in a clarification state-
ment has said that the idea of the
proposed new organization is to
provide a direct communication on
a one-to-one basis, among the pro-
fessional leaders of the many music

(Continwed on page 78)
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25-Store Chain

Mounting Giant
Beatles' Drive

By BOB KIRSCH

LOS ANGELES—In what 15
probably the largest statewide pro-
motion ever on a single act, the
25.store Wherchouse chain here in
conjunction with Capitol Records
launched a “Million Dollar Beatle
Promotion™ Sunday (25) covering
all LP's, tapes and singles by the
group, individually and collectively.

Timed to tie in with the release
of four disks in two packages cov-
ering the history of the Beatles,

CPS & Rack Stage ‘Rockless’ Sale

CHICAGO—Liebermun Enter-
prises, Minneapolis-based  rack-
jobbers, expect to move 350,000
worth of non-chart LP product
during a special 14-day “Rock-less”
collectors sale at Carson Pirie
Scott’s Loop store ending Wednes-
day (28). The specials, inaugurated
last year with classical product are
now a regular feature and will
be moved 10 other CPS stores and
ran in Minneapolis at Donaldson’s.
said Harry Losk, Licberman vice
president based here.

Two key features of the specials
are that CPS makes “a respectable”

N TONAWANDA, N.Y —The Wurlitzer

By EARL PAIGE

profit and the promotions are car-
ried out in otherwise extra, or what
is called "swing space.” CPS buver
Mary Yoksoulian has access Lo
1,200 square feet adjacent to the
regular record-tape  department
from Mar, 1528 and Oct. 1-Nov.
1. otherwise it's used for toys at
Christmas and summer furniture
(the swing space is sometimes used
for a book or rug promotion but

has been used for records three
imes nowl, s
Losk explained the racker's

philosophy: “We feel as a suppher
we really have to give examples

of how we can be partners with our
accounts, Consequently, for promo-
tions of this kind we Sshave our
margins so that CPS can work
within the profit limits they estab-
lish for such programs."” He said
the specials are not something
Lieberman “can do every day.”
But he added, “We feel that ac-
counts should be able to show
this kind of (special) activity
a8 4 way to remain competitive
in the record-tape business”

Lieberman price-tags the mer-
chandise

with  Kimball tickets.
(Carntinued an page 64)

LOS ANGELES—A pilot test of 00
vendors which will dispense “hit singles”
via cassette for $1 ecach begins here “soon.”

The 16-sclection cassette vendors would
be owned and serviced by Prolif Dist. Inc.,
El Cajon, Calif. Donald Huckabee, former
central Californin music retailer and now
president of PDI, said that demographic
information provided by Rowe Intl,, who is
making the vendor, along with PDI research
indicated that the machine would be placed
in “high school traffic centers.”

PDI's concept differs from most of the
past franchised experiments to sell recorded
product through wvending machines. PDI
will own and operate all its own machines.
Huckabee sees 4,500 machines cross-country
by the “"end of Phase 1 of our program.”
Huckabee sees the vendor grabbing “some
of the 30 million cassette playback unit
owners as customers. A third of them must
be owned by teens.”

Huckabee has conferred with executives
at Ampex, Columbia, GRT, WB. A&M,
Phonogram and others. William L. Slover

(Continued on pape 78)

Co. here is moving ahead in its push of
the second generation cassette “jukebox,”
actually called the Model C111 Sound Sys-
tem, now that chart LP product is available
in 9-min, per side tapes. It's all part of a
massive product line sromotion that will
find the 117-yvear-old munufacturer for the
first time ever using television to  launch
a jukebox,

A.D. Palmer, the advertising manager.
said the new jukebox (a 45 rpm-only model)
is being used as a vchicle to promote
Whurlitzer and tie-in with the nostalgia wave.
Two special 25-disk packapges of oldies are
part of the push along with spots on TV
in 300 markets.

Also for the Sound System, Palmer sees
this becoming an adjunct to the jukebox
where space is a problem, although it is
being used in other ways., Chambers of
commerce use it to program recorded plugs
for visitors at airports; universities use it in
education; companies use it for training.
For music. its 20-selections play for 25-cents
a side.

(Coantintied on pape 78)

FANNY's new rock album absolutely sparkles with Todd Rund-
gren’s hit-making production skill. You'll be seeing Famny
everywhere, because Reprise’s digging in for the BIG PUSH
an this one. The album's called “Mother's Pride.” Reprise
MS 2137, Be FEEd:u'. i Advertisementt

the promotion features special pric
ing on 36 LP%, 35 B-track tapes
and 34 cassettes from the group
and its separate members. The 42
singles will sell at the standard 79
cents.

Newspaper, radio and TV spots
are also set for the Los Angeles,
San Francisco and San Diego mar-
kets. Wherehouse vice president of
merchandising and store operations
Lou Fogelman said the spots would
“totally saturate the markets in
volved.”

Each Wherehouse outlet has

{(Continued on page 64)

Juke Forum’s
Speakers Set

CHICAGO—A cross-section of
industry viewpoints will be repre-
sented at the Billboard Jukebox
Programming Conference here
May 19-20, The event, a first of
its kind, will not only explore the
problems of defective singles from
the jukebox standpoint, but the
consumer side as well through the
participation of panelist C.E. Bed-
ford, manager engineering, General
Electric, Decatur, IIl. plant, who
has led a fight to improve guality
for consumers (Billboard, Dec. 9).

Input from the other industry
arcas includes panel moderators

(Continued on _page 6)

Rock Concert
Costs Rocket

By IAN DOVE

NEW YORK—Despite the ap-
parent vitality of the New York
rock concert scene, the situation
is not a4 healthy one, says top pro-
moter Ron Delsener who stages
around 100 concerts a year in the
city.

Rising rentals. salaries, umion
difficulties and “featherbedding”
are contributing to a decline in
rock concerts in New York. alleges
Delsener. He prophesied that the
smaller seat halls will suffer from
diminished business in the near fu-
ture, that ticket prices will rise,

(Continued on page 64)
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Mancini Scores Again

Henry Mancini's orchestra and chorus perform the Theme from

74-0890
(from the Warner Bros. motion picture)

Another hit from Mr. Music himself.

REG/A Records and Tapes
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General News

TV ROCKFEST INCLUDES
2 ‘IN CONCERT’ SPECIALS

NEW YORK—A three-hour rock musical festival, combining
the first two “In Concert” specials telecast last November and
December, will air on ABC-TV on Friday, April 27, at 11:30
p.m. Artists featured on the program include Alice Cooper, the
Allman Brothers, Blood, Sweat & Tears, Curtis Mayfield, Seals
and Crofts, Poco and Bo Diddley. ABC-TV will continue to show
the rock series through the summer with new

Don Kirshner, who is creative consultant for ABC Television
on all “In Concert” specials, said that the three-hour show will
be stereo simulcast to more than 57 FM markets throughout the
country. Similar “festivals” are being considered for the future.

Kirshner has completed taping of his latest two shows for
“In Concert.” The J. Giels Band, Focus, Steely Dan and special
guests the Bee Gees headline the April 13 show. Jerry Lee Lewis,
Hot Tuna and the New Riders of the Purple Sage make appear-
ances on the May 11 “In Concert.”

roductions.

RCA Rachmaninoff Series

NEW YORK—RCA Records is
preparing a five-album, 15-record
collection of all known recordings
made by Sergei Rachmaninoff, in
connection with the composer-pi-
anist’s centennial celebration this
year,

The five packapes, each to con-
tain three LP's, will be ready for
fall release, RCA's Jack Pfeiffer
and Gregor Benko, vice president
of the International Piano Library,
will co-produce.

R. Peter Munves, director of
Classical music for RCA Records,
im making the announcement
stated, “Research into our vaults
reveals that we have at least 13
items recorded by the master which
were never released. Also, we have

MCA Music
In New High

LOS ANGELES—For the sec-
ond year in a row, MCA's record/
tape and music publishing wings
have set new high combined op-
erating income figures.

The $12.246,000 cumulative fig-
ure for the two divisions topped
the Ercvmus yvear, though 1971
was bulwarked by the phenomenal
sale of “"Jesus Christ Superstar.”
Mike Maitland, MCA Records
president, atiributed much of the
record earnings to 10 LP's and
three singles which were Gold rec-
ords in 1972, The other reason
given for the record high from a
gross of $69,876,000 from the two
divisions was restructuring, which
consolidated three former different
labels under the MCA name. Mait-
land also merged all executive staffs
here and cut distribution points
from 25 to 7.

‘Maitland emphasized that growth
will come from new talent. He
announced the labels have signed
Blue Mink, Martha Reeves, Lee
Clayton, the Persuasions and Toni
Brown, formerly with Joy of Cook-
ing.

WCP Gets U.S.
Jobete Print

LOS ANGELES—Exclusive print
rights to the Jobete catalog and
all other publishing houses of
Motown Records have been as-
signed to West Coast Publications
here.

The deal covers US. and Can-
ada and includes future material
as well as the present catalog. West

Coast will immediately print and
market a "Collectors Series” of

folios based around the hits of
Diana Ross, the Jackson 5, Marvin
Gavye, Stevie Wonder, the Miracles
and the Tempiations.

Included in the deal are over
500 songs which made top 10 on
the charts. Negotiations were car-
ried out by Jobete vice president
Robert L. Gordy and West Coast's
president, John L. Haag. Previous
West Coast Publications folios have
featured artists including Three
Dog Night, Cat Stevens, Nilsson,
the Moody Blues and Santana.
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all Edison disks, (his first record-
ings) for inclusion.”

The first F_a:kﬂge: will contain
Rachmaninoff’s recordings during
the acoustical era (this including
the Edison disks). The second
package will contain electrical re-
cordings of Rachmaninoff as piano
recitalist. The third three-record
set will contain the remainder of
his electrical solo works, while the
fourth set will contain perform-
ances of collaboration between the
pianist and the late violinist, Fritz
Kreisler, as well as Rachmaninoff
conducting the Philadelphia Or-
chestra in performances of his or-
chestral works.

Finally, there will be a package
of new transfers from the 78 rpm
works of his performances of the
four concerti and the Rhapsody
on a Theme of Paganini, all with
the Philadelphia Orchestra con-
ducted by Leopold Stokowski and
Eugene Ormandy.

The 13 previously unpublished
works will be scattered throughout
the five sets. The packages will
contain a special booklet with an
appreciation of Rachmaninoff as a
recording artist, an essay on his
career as pianist and composer, a
poem by the pianist Josef Hoff-
mann, and a short article by So-
phie Satina, Rachmaninoff's cousin
and only known surviving relative.

The five three-record packages
ritlnllbe released on the Red Seal
abel.

Dino Presents
Country Sub

NASHVILLE—The summer re-
lacement program for the Dean

artin Show will be country ori-
ented, with a portion of it done
here, the rest in Burbank.

Greg Garrison, director-producer
of that show and others, said a
deal had been made with NBC for
the country program to replace
that summer time slot.

A final name for the show has
not vet been determined, but it
will be preceded by “Dean Martin
Presents, . . ."

Production is scheduled to get
underway in mid-May, and the
show will be programmed begin-
ning in July.

Garnison said about 25% of the
program would be shot here, with
the rest on the west coast. He
15 due here this week to begin ar-
rangements,

GRC Foreign
Deal on Disk

NEW YORK—General Record
Corp. has signed foreign distribu-
tion agreements on the King Han-
nibal single, “The Truth Shall
Make You Free." The distribution
pacts were signed with Quality of
Canada and Philips of the UK.

Deals have also been concluded
with EMI for distribution in the
Philippines and New Zealand. In
France, recorded product will ap-
pear on the Aware label and will
be distributed by IBAC (Sona-
presse).

WB Hinted Preparing 3-LP
Top WEA Acts’ Set Via TV

LOS ANGELES—Warner Bros.
Records is reportedly readying a
TV record promotion for a three-
disk set featuring the top-selling
artists of all three "Warner Com-
munications labels; WB, Elektra
and Atlantic. The set, it's reported.
would include some 60 songs, and

By NAT FREEDLAND

might be packaged in a new form
of plastic record cover.

The radio and TV spot commer-
cials for the campaign are already
in production here. Initial adver-
tising expenditures for the cam-
paign will likely exceed $100,000
for a saturation opening in six to

Syndication Explosion:
Bright Future for Firms

By CLAUDE HALL

LOS ANGELES—Few things in this world have matched the
sudden growth experienced in the field of radio syndication in the
past year or so; it has been comparable to an explosion.

“Lord, don't tell anybody about it!"” says one leading syndicator.
“*We don't need any more competition!” But a moment later, he
casually confesses that his firm might easily do as much as $400,000
via syndicated radio programming alone.

The leading syndication firm will more than likely do more than
a %1 million in business this year. Another firm, a long way vet
from being as large, expects to do at least $500,000 in business.

It should be pointed out that net earnings more closely approach
gross earnings in radio syndication than any other type of business,
The reasons are that there is perhaps less risk than most other busi-
nesses, especially those in the entertainment field.

A record company can devote as much as $80,000 or more into
an album and lose it all. When a noted entertainer started his own
record company a few years ago, he lost several million dollars be-

fore getting out of the record

usiness. Starting a radio station is a

gamble and buying a radio station is even more of a risk since, except
for equipment, you're also buying a signal and either goodwill or
debts. It's true that a lot of money can be made owning a radio sta-
tion, but only through sharp programming and an enormous amount

of work.

Cap on AFM’s
Unfair List

NEW YORK—Capitol Records
has been placed on the national
Federation of Musicians' unfar

list, according to a spokesman for
the AFM.

The spokesman said that the
label was placed on the federation's
unfair list last week doe to “im-
proper reporting to the AFM's
special payment fund and the Mu-
sic Performance Trust Fund. He
stated that the differences between
the federation and Capitol have
existed over the past two years.

In Los Angeles, AFM, Local 47
cancelled a recording session by
the Band last week because Capi-
;pl is on the national defaulters
ist.

A Capitol spokesman would not
comment.

Raiders Hit
N.M. Tape Co.

ALBUQUERQUE, N. M—
Argents of the Federal Bureau of
Investigation, along with Albu-
quergue police have seized an es-
timated 35 duplicating machines.
thousands of allegedly illegally
duplicated music tapes, business
records and labels, in a raid on the
premises of Albuguergue business-
man, Herbert (Speedy) Neuman.

The police and FBI had had
MNeuman's operations under sur-
veillance for some time, and con-
ducted the raid after being issued
search warrants. -

According to officials of the
Crnminal Division of the FBI n
Washington because of the quan-
tity of product seized in the rad,
the inventory process is taking
longer than normal. Criminal
charpes are expected to be brought
against Neuman, by the Justice
Department, as soon as inventory
15 completed.

(Continued on page 25)

ELTON ERROR

LOS ANGELES—A §1.97
price was mistakenly credited
to the Elton John LP instead
of to an Elvis Presley LP in a
Minneapolis store check. The
error occurred in an LP Price

Study. (Billboard. March 24.)

WB Uses New
Label Design

NEW YORK—Warner Bros.
Records will begin using a new
label design, featuring a palm and
eucalyptus, with its April releases.
Pictures on the new label epitomize
the flora and fauna of Burbank,
Calif.. home of Warner Bros. Rec-
ords. :

The new label will apply to
Warner Bros. product only. Re-
prise and other custom labels of
the firm will keep their own labels.
The firm's stock of old labels will
be used on catalog albums until
the supply is exhausted.

Rosette Wins
Vs. Rainbo

NEW YORK—The U.S. District
Court of the Southern District of
New York has ruled in favor of
Marion Rosette, owner of Corona
Records, in her infringement case
against Rainbo Records of Cali-
fornia,

Rainbo was charged with "‘copy-
right infringement” and “unauthor-
ized duplication” of Corona'’s line
of children disks, released on the
Fairyland label. It was charged
thut Rainbo released the same ma-
terial on its Playtime and Carousel
labels. The ruline called for back
royalties and treble damages.

Mrs. Rosette said that the label,
which has been dormant since her
husband died several years ago.
will be reactivated shortly.

Castle Distrib Deal

NEW YORK—Castle Records,
Camden, N.J. label, has set up an
exclusive distribution deal with
Rock Island Records to handle all
Castle product.
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10 cities. WEA projects ultimate
sales for the package in terms of
multimillion-units.

The entire project is reportedly
top secret among the Warner ex-
ecutives, and has taken many
months to conclude because a num-
ber of key artists wanted for the
set are signed to WEA companies
either through custom labels or
independent production deals. Thus
many individual negotiations must
be carried out, in order to gain
artist-management approval for
participation in the TV record pro-
motion.

The package would be the first
major effort of the new Warner
Bros. special projects depariment,
headed by Mickey Kapp. Kapp.
when contacted. denied the report,
as did Stan Cornyn. Merchandising
consultant is believed to be Martin
Gilbert, whose Crystal Corporation
was the pioneer of “greatest hits"
TV promotion packages. Gilbert's
latest success was “Motown's 64
Golden Hits.”

Anfipiracy
Bill Bows in
N. Hampshire

By RADCLIFFE JOE

NEW YORK — An antipiracy
bill for New Hampshire has been
proposed by House Judiciary Com-
mittee member Frank A, Nutting
Jr. The bill, No. 566, is based on
the Tennessee antipiracy law, one
of the most stringent in the
country,

Nutting's proposed bill was in-
troduced following complaints by
legitimate music dealers in the
MNew England area that bootleggers
were taking away about 50 percent
of their profits, particularly in
MNew Hampshire,

According to industry sources,
the bill which is being reported out
of Committee this week, is being
supported by major record and
tape manufacturers as well as rep-
resentatives of the Harry Fox
Apency and the National Associa-
tion of Recording Merchandisers
(NARM).

The bill, if passed will make ille-
gal manufacturing, wholesaling and
distribution of prerecorded music
a felony. A retailer caught selling
the product will be charged with
a4 misdemeanor, There is also a
confiscation clause in the hill.

U.S. Attempts

To Oust Lennon

NEW YORK—IJohn Lennon's
application for permanent immi-
grant status has been denied by the
U.S. Immigration and Natwraliza-
tion Service. Lennon's wife Yoko
Ono's application for the same
status was accepted by the authori-
ties. The decision was made public
March 23 by District Director Sol
Marks in a 47-page document.

Lennon now has 10 days to
appeal Marks’ decision and 60 days
after that to leave the U5, How-
ever, the 60-day period can be
extended at the discretion of
Marks.

More Late News
See Page 78
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General News

Sansui Forging U.S. QS Link

PARIS—Sansui 15 launching a
major campaign to swing the U.S.
hardware and software industry to
its Q5 matrix system. The first
step began last week with the ar-
rival from Japan of a licensing
representative, Jack Muroi of San-
sui, who will be signing up equip-
ment manufacturers.

Starting in May, the second
phase gets underway as Sansui
starts a vast educational program.

John Mosely, consultant engi-
neer to Sansui and owner of Fer-
ber Studios in Paris, said that San-
sui already has a book on quad-
rasonic available for sound engi-
neers, "but the firm is now pre-
paring two more manuals—one of
a semi-technical nature for sales-
men in record and hardware stores
and the other for the general pub-
lic to inform them of what’s avail-
able in repards to quadrasonic
sound.” These two additional man-
uals will be out by May and dis-
iributed by Sansui.

Also in May, Sansui will launch
a series of educational meetings
and demonstrations in key cities.
Dealers from both hardware and
software will be invited to hear the

By CLAUDE HALL

Sansui QS system and ask ques-
tions, The first meeting will be
held in Los Angeles right after
the annual convention of the Au-
dio  Engineering Society. "“But,
within the year we expect to have
meelings in every major city in
the U.S. and Europe."” Mosely
said. “Representatives of Sansui in
Japan will be holding similar meet-
ings there.

“We don't intend to get into a
dollar fight with CBS or RCA on
our vurious systems. We plan to
spend our money in such a way
a5 to help people the most, espe-
vially the record and equlpment—
hu}rmg people who keep us in busi-
ness.

To illustrate Sansul's commit-
ment Lo the public, he said, the
firm “will modify and/or update
early Sansui eguipment. People
will be able to send their early
equipment back and get new cir-
cuitry put m at very modest
charges to bring their units totally
up-to-date for guadrasonic. Sansui
takes its obligations to the public
very seriously.”

MNew Sansui units, Mosely
pointed out, have discrete capabhil-

RIAA Invades Capital
For 2 Presentations

WASHINGTON—The Record-
ing Industry Association of Amer-
ica was front and center on the
national capital scene last week,
first with the March 20 acceptance
of the industry’s White House Rec-
ord Collection by Mrs. Nixon at
the White House, and then with
the March 21 pathering of some
700 industry and government no-
table at the RIAA's fifth Annual
Cultural Award dinner, at the
Showdown Hotel, here, with Sen.
Claiborne Pell (D.-R.1L.), this year's
recipient of the award.

RIAA president Stanley Gorti-
kov was center stage at both pres-
entations. At the RIAA dinner,
in his introduction of Pell, honored
for his role in promoting federal
aid for the arts and humanities,
Gortikov took the opportunity to
remind the congressional listeners
that the industry was being heavily
drained by the inroads of a "seamy
underworld” of pirates, many
linked to organized crime. He
hinted that for the damape done
to the creative works, the artists
and the record companies distrib-
uting them to the public, existing
penalties are not severe enough—
cven under the new federal record
copyrnight law,

Sen. Pell, one of the pioneers in
framing the National Foundation
on the Arts and Humanities, was
termed a truly “modern Renais-
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sance man.” by the RIAA presi-
dent. The Senator, in his brief ad-
dress to the RIAA guests, said that
those legislators who *“teil in the
cultural vineyards” work with very
little political recognition, and of-
ten gel only criticism and skepti-
cism from their fellows. The con-
trast with the congressional cli-
mate made the tribute from the

R[Qﬁ “especially pleasing.” he
said.

The award, a Szeuben carved
crystal obelisk resembling the

Washington Monument, is piven to
persons connected with the Fed-
eral povernment who have given
ocutstanding service to furthering
the arts. Sen. Pell was honored for
“his devotion and dedication to
Amtgcu':-: cultural heritage and its
ongoing artistic efforts.”
Entertainment was by the Os-
monds and Lou Rawls. A separate
young peoples’ reception and din-
ner were held for some 120 young
people, sons and daughters of the
dinner guests, prior to the enter-
Jainment.

DG in Pop
On Ozawa

NEW YORK—Deutsche Gram-
mophon, Polydor Inc. classical
label, will pop-market one of two
albums of particular youth-interest

performed by young conductor
Seiji Ozawa with the San Francisco
Symphony Orchestra. The album.
“Three Pieces for Blues Band and
Orchestra,” composed by William
Russo, also features Leonard Bern-
stein's “Symphonic Dances From
West Side Storvy™ on the second
side. Three different musical in-
terpretations of the "Romeo and
Juliet Story.” by Berlioz, Proko-
fiev and Tchaikovsky, are featured
on the second release.

Polydor launches the intensive
pop-style campaign for the new
Russo album with a heavy mailing
of albums and promotional ma-
terials to progressive FM and col-
lege radio stations and youth-
oriented newspapers and maga-
zines. as well as trade. music/hi fi
and general press. A single of the
ird movement has been parnered
from the album and will also
receive pop-style marketing.

‘The DG album, now cover-
stickered to tie in with the single.
15 also being issued in B-track and
casseite  configuration  through
Polydor, and in open reel format
vian Ampex, Supporting point of
sale  materials include posters.
streamers and counter disnlavs.
also made available to headshops.
bookstores and other vouth outlets.

ities . . . “I'm speaking of the X
series. You can put sounds any-
where in a 360-degree radius and
can also put sounds inside the cir-
cle. Thus the Sansui system ful-
fills everything that [ believe is
the basic requirement for the 4-
channel records.”

He said that answer to the cur-
rent battle between matrix and dis-
crete systems might have lain at
one time in the UMX compatible
matrix-discrete system developed
by Dr. Duane Cooper of the Uni-
versity of Illinois. "I, myself, had
succeeded in putting the matrix
with a 30 kc carrier, which is
much the same as the CD-4 sys-
lem uses. And | pot pood matrix
reproduction as well as discrete
reproduction. This proved to me
that the carner-matrix type of rec-
ord was practical.”

MNow, however, with several la-
bels firmly committed to different
systemns, the answer might lie in a
“detector” within the amplifier
which would automatically switch
from discrete to matrix or matrix
to discrete, depending on what
type of record was being played.
“l don't think the public likes to
push a button if the systems must
co-exist,”

Movie Project

For himself, he's firmly com-
mitted to Sansui matrix and is
even working on music for a new
movie that will, via the Sansui QS
system, feature 12 separate chan-
nels of sound in the theater. This
will be done by matrixing the mu-
sic into the six channels currently
available on film tracks.

As of the end of January, the
major emphasis in quadrasonic
still rested with regular matrix (the
Sansui system is regular matrix),
he said. In a study conducted b:.-'
Sansui, by the end of January there
were 14 hardware manufacturers
creating equipment with regular
matrix in Japan, another 17 in the
LL.S. As for records, he said there
were 274 repular matrix quadra-
sonic records available in Japan,
plus more than 100 in the U.S.
In comparison, 3Q had [0 manu-
facturers of hardware in produc-
tion in Japan and six in the U.S,
while CD-4 hud four in Japan and
none in the U.S. As for records,
there were 102 SQ records on the
market in Japan, he said, and 155
CD-4, while the U.S. had 102 SO
records and 5 CD-4 records avail-
able. He admitted that these fig-
ures were already out-of-date be-
cause the quadrasonic industry was
moving so fast,

“l spent some while a couple of
weeks ago in Japan visiting 56
shops in all . . . and | found that a
total of only 35 CD-4 demodula-
tors had been sold in the past
month. In Japan, most of the sales
have been in the complete con-
soles, which include both demodu-
lator and matrix wnits built-in,

“But there's no doubt that quad-
rasonic i here and here to stay.
Kosaku Kikuchi, president of San-
sui, told me that as long as people
are interested in the best possible
sound quality, the Sansui QS sys-
tem will be with us. Unless, of

course, something better is devel-

oped . . . which excludes any of
the present systems.”

U.S. Licensees Soon

At any rate, Sansui should be
announcing names of hardware li-
censees soon. "l know at least 10
companies in the Los Angeles area
alone that are rf:u-::l_v to go Sansui,”
Mosely said. “It now only costs
about $10 to build in a QS matrix
unit in an amplifier at the manu-
facturing stage, And Sansui is the
only system that will give you a
truly compatible stereo-matrix rec-
ord, which no other system can
honestly claim. The Sansui quadra-
sonic record features full frequen-
¢y range al the maximum record-
ing level."

Thus he expects the number of
Sansui records to double by the
end of this yvear and, with the la-
htls who are still uncommitted,
“you'll find toes gmng into the
water soon. They can’t stay out
much longer. It's either get into
quadrasonic. or else. And most
of them favor our QS system.”
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Executive Turntable

BEROWN

MONTGOMERY SALSTONE

Tony Montgomery has been appointed national single sales
manager at RCA Records. Montgomery, who will headquarter in
New York, has been working out of Philadelphia for the past year
as Northeast regional promotion manager. Two years previous, he
joined the label as promotion manager of the Washington/Balti-
more area. . . . George Paul Brown has been named assistant to Kip
Cohen, vice president of East Coast ad&r for Columbia Records.
Prior to joining the label, Brown was president of College Enter-
tainment Associates. . . . John Salstone, son of Milt Salstone, presi-
dent and founder of MS Distributing, Chicago, has been named as-
sistant to Joe Smith, president of Warner Bros. Records. Salstone
was previously ad&r administrator and had started with WB in 1970
as campus promotion man in New Orleans. . .. Hank Hunter has
been appointed professional manager at CAM- USA. Hunter will
be responsible for contracting new writers and material and ex-
?andmg the firm’s catalog. Prior to joining CAM-USA, he was pro-

essional manager of Chrysalis Music.

* * *

Marty Wekser has been named national director of profes-
sional activities for Jobete Music and its affiliated publishing com-
panies. He will divide his time between New York and Jobete's
Hollywood headquarters prior to making a permanent move lo
California in mid-April. He was previously East Coast professional
director for the firm. . . . Fred Pallestrini has been named manager
of the San Francisco one-stop division of Musical Isle of America.
He replaces Dick Hanahoe who has resigned to pursue other busi-
ness interests. Pallestrini joins MIA from Bos One-Stop, part of the
H.R. Basford Record Distributor complex. ... A.J. Sullivan has
been named vice president, general manager of Valando Publish-
ng Cﬂrﬁ He was previously with Famous Music Corp. ... Jim
Austin has been appointed Ontario sales manager for MCA
Records in Canada. Austin started with MCA as sales representa-
tive five years ago and has handled a varnety of duties including,
most recently, credit manager. He replaces Jack Williams, who 1s
now Western district sales manager out of the label’'s Calgary
branch. . .. Ann Frydel has been appointed business manager of the
Music House. ... Marc Wanamaker and Rick Shoemaker have
been appointed pmf'ﬂssmnal managers of Portofino and Savona
Music. Shoemaker was with Elektra Records in local promotion,
while Wanamaker worked with Canned Heat and other acts.

DYER

WEH’.S ER EASLER THORNTON

Vegas Music International and United Recording have merged
with Professional Management International. Offices are being es-
tablished in Las Vegas, Los Angeles, Houston and Nashville,
Cammarata will be president; Irving Deutsch, vice president and
manager of publishing; Vic Beri, vice president, personal manage-
ment; Larry O’Keefe, executive assistant to the president; and
Dominic Daileda, controller. ... Lester Collins has been named
Musicor Records’ national ]:lmm-::ltiun director. He was formerly
with Beta Distributing in New York. Collins replaces Danny Jor-
dan, who left Musicor Lo open an independent production com-
pany. . . . Doris Dixon will head the new Los Angeles branch of the
Memphis-based management company of Charles Brown Enter-
prises. . . . Vel Thornton has been named vice president in charge of
business affairs for the Wes Farrell Organization. She has been
with the firm for the past five years as administrator of all WFO
publishing groups. . . . Thomas Williams, formerly with radio sta-
tion WPLN in Nashville, has been named vice president in charge
of administration for Owens, Fair & Assoc, Public Relations. Prior
to his work as news director at the station, Williams worked in the
chart department of Billboard in Los Angeles. . . . Don Arnson has
left Specialty Records, where he was national pmmntmn manager.
He intends to remain in the business. . . . Comedian Murray Roman
has formed Foolish Productions as the film-television unit of Far
Out Productions. A deal is being set with United Artists Records to
produce three half-hour television specials by Foolish. . .. Chuck
Easler has joined Castle Music Productions. Easler, former road
manager of the Beach Boys, will coordinate all television and tour
activities of Capricorn artist Martin Mull.

(Continued on page 8)
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Beck,Bogert & Appice.
You’ve heard all the talk.

P Now hear the album.

6,

Verytewalbumsinrecentmemory
have beensoeagerlyawaited as thisone. Jetf Beck,
Tim Bogertand Carmine Appice.

A multitudeof Jeff Beckfanshave
waited fouryears forthisband tocometogether.

Nowtheyare. Asagroupandonan

incredible new album.

= | Youget what youwait for.
Beck,Bogert & Appice.

On EpicRecords=
and Tapes
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General News

Rock Vaudeville’ Passes Test

LOS ANGELES — With one-
week engagements already finished
in Atlanta, Chicago and Los An-
geles, producer-director-writer Bert
Tenzer's Cin-A-Rock, a film and
live concert package, is seeking to
play 100 cities with four touring
companies by the end of the sum-
mer.

Dr. John, Wet Willie and Buck-
wheat plus the film “Free,” about
the trouble-plagued 1970 Randall's
Island Pop Festival grossed a
claimed $52.000 in seven shows
at Atlanta’s 4,000-seat Fox Thea-

By NAT FREEDLAND

ter. A week’s stand at the similar-
ly-sized Chicago Theater pgrossed
330,000 with live show of Bo Did-
dley, El Chicano and Buckwheat,
Tenzer said.

Although final figures were re-
portedly not in yet for the Los An-
geles shows, Tenzer admitted the
turnout was only fair and he ex-
ercised his option to close in five
nights rather than playing a Mon-
day or Tuesday closing. The New
Ritz Theater, formerly Hollywood's
venerable Lindy Opera House, on-
ly seats 1,400 and Cin-A-Rock

RIAAPresents White House
With $12,000 Disk Library

WASHINGTON — A total of
1856 albums was presented to the
White House record library by the
RIAA at a brief ceremony attended
by the First Lady, Mrs. Patricia
MNixon, last week. Record company
presidents and top executives at-
tended the afternoon ceremony.
(See other story on award.)

It was also announced that the
Recording Industry Association of
America would present a duplicate
set to the Kennedy Center for use
by the general public.

Stan Gortikov, for the RIAA,
said that the library would not
be “a silent museum.” It was de-
sipned to be used and would be
periodically revised, added to and
trimmed.

The five member commission
that chose the recordings was
headed by broadcaster Willis Con-
over, who also picked the jazz se-
lections. He told the audience that
“the library might have been cho-
sen by any mature family with
broad taste and $12,000 to indulge
T A

Other commission members
were Paul Ackerman, executive
director and music editor, Billboard
(country, folk, pospel), Irving Ko-
lodin, associate editor, Saturday
Review (classical), Johnny Mercer,
composer (popular) and Helen

Epic in Major
Donovan Push
On LP, Single

NEW YORK—Epic Records has
inaugurated a major merchandis-
ing campaign behind Donovan's
LP “Cosmic Wheels" and single "1
Like You."

The compaign features multi-
product television spots, radio
spots on both AM and FM sta-
tions and placement of multimedia
full color ads in national maga-
Zines.

The label is ulso sponsoring a
Donovan coloring contest through
Flip Mugazine, with contestants
coloring facsimilies of the inside
jucket of the album. Winners of
the contest will be flown to either
Disneyworld or Disneyland. A sim-
ilar contest will be offered to se-
lected radio stations in markets
throughout the country.

Rounding out the merchandising
push, Epic will provide\ retailers
with poster-size versions “of the
album cover, streamers, mpbiles,
divider cards, and record dumps.
A separate FM-oriented album' and
postwar giveaway contest will also
be utilized.

COL CHANGES
LABEL DESIGN

NEW YORK — Columbia
Records has changed the label
design on its single products.
The label, which formely had
black lettering on a red back-
cround, will now bleed from red
to orange and feature white
lettering.
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Roach, retired drama professor,
Brooklyn University (spoken
word).

Schwann Catalog

The selections were cataloged
and indexed by Williams Schwann,
publisher of the Schwann Record
and Tape Guide.

The White House library will
probably be housed on the third
floor of the White House with
sound equipment and shelves do-
nited by the RIAA,

Of the collection, which is fitted
in leather bound volumes em-
bossed with the Presidential seal,
461 are classical, 547 popular, 298
folk. country or gospel, 274 jazz
and 276 spoken word.

A total of 71 record companies
contributed to the collection which
involves 145 labels.

BMI, NBC

In Accord

NEW YORK—BMI and NBC
have “ended their differences on a
variety of matters which include
antitrust. accounting and copy-
right infringement claims,” accord-
INg Lo a joint statement from both
orgamzations,

The statement continues: “Qur
Iwo companies have entered into
un agreement which settles a num-
ber of intricate issues, claims and
counter claims that have prown
1;5 between NBC and BMI since

6l.

“The agreement includes the
grant of a new blanket license for
the use of BMI music in NBC-TV
network programs for the period.
April 1, 1970 to Sept. 30, 1976."
~ The settlement means that NBC
15 dropped as defendant in BMI's
antitrust suit. The suit continues
against ABC-TV, CBS-TV and
ASCAP,

$2.5 Million
Nashville Net

NASHVILLE — Musicians here
have already received $450.000 in
session money for the first 10
weeks of 1972, union figures
showed,

The money comes from all sorts
of sessions: jingles, masters and
demos. It represents the amount
pard in 1o AFM local 257 from
Elgehfirsr week of January to March

in.

[t does not represent studio costs
or any other monies involved in
production. It is estimated the fig-
ure for the year will exceed $214
million.

Certron Duplicating
Springboard Tapes

LOS ANGELES—Certron Corp.
has reached an agreement 1o cus-
tom duplicate prerecorded R-track
and cassette tapes for Springboard
International.

The agreement runs through
1973  and incorporates Certron
magnetic tape and plastic packages.
Springboard  manufactures and
markets primarily budget priced
records and tapes under the Spring-
board, Trip and Upfront lubels.

scheduled three shows daily to
meel expenses. .

“Our general goal 15 to carry
two bands and play only movie
theaters seating 2,000 to 4,000,
Tenzer said. “We'll play two shows
on Friday and Saturday nights but
only one the other evenings.”

Record Labels Help

Tenzer is dealing directly with
record companies to seek live acts
for Cin-A-Rock dates. “We feel
that our package is an outstanding
platform for showcasing new acts
that aren't true concert headliners
vet,” he said. "We pay an act
their poing rate. All we ask the
record label to do is share our
costs for local advertising, especial-
ly extensive radio spots.”

He had special praise for Lon-
don Records’ efforts in promoting
Buckwheat during the first three
eEngagements.

Another device for promoting
Cin-A-Rock showings to local rec-
ord buyers is an endless-loop sound
film viewer placed in record stores
to display clips from the movie.
Names of the live acts appearing in
each city can be inserted on the
film. Tenzer has available 12 view-
er units, The Los Angeles Tower
Records outlet had one such view-
er while the show was there,

Cin-A-Rock carries its own five-
man crew with a light and sound
system. Appearing in the film por-
tion of the show are Jimi Hendrix
at_his last U.S. appearance, Moun-
tain, Van Morrison, Steppenwolf
and Dr. John. “Free" production
costs were some $750,000.

The program is set so that the
live acts following the movie play
without any break for equipment
changes. Whenever possible, they
use the raised orchestra pits avail-
able in most large movie theaters.

Next confirmed Cin-A-Rock en-
gagements are in Pittsburgh and
Washington, D.C., with Bo Did-
dley and Elephant’s Memory prob-
ably the live acts for both cities.
Afterwards Tenzer is setting a 14-
city eastern tour through his own
film distributorship, Indie-Pix Re-
leasing,

Juke Forum Set

o Continued from pape |

Claude Hall, Billboard's Radio &
TV Programming editor, Los An-
geles, and Bill Williams, Billboard's
Country and Gospel editor, Nash-
ville. Another panelist 1o help re-
late radio and jukebox program-
ming will be Bill Stewart, an in-
dustry-recognized programming di-
rector who programs WYOO-AM
and WRAH-FM, Minneapolis and
KLIP-AM, Dallas.

 Still more input on the jukebox
industry in general will come from
Harlan Wingrave, president, Music
Operators of America. He will bhe
one of the opening morning speak-
ers.

Label representation already in-
cludes Ron Braswell. jukebox prod-
uct coordinator, Columbia family.,
New York, and Larry Buumach.
vice president sales & promotion,
Dot Records, Nashville. Panelists
in other areas include Don Cihak,
Star Title Strip Co., Pittsburgh:
Gieorge Hincker and William Find-
lay. both of Rock-Ola Manufactur-
ing. Chicago; and Stu Glassman,
president, Radio Doctors one-stop.
Milwaukee,

The conference. at the Hotel
Ambassador here, will open Fri-
day evening May 18 with a cock-
tail reception, have four seminars
Saturday and conclude early Sun-
day with seminars on defective
records and lengthy records.

Bedford. who has contacted
1.200} labels in his fight to improve
quality of 45's for the consumer,
said he believes new standards must
be adopted. “The old standards
were drawn up years ago when
the industry was actually pressing
45's. Now, BS percent of the in-
dustry is wvsing injection molding
and there just aren’t any standards
for it.” Bedford is also pushing for
standards for the label itself. which
he finds adds to the friction-in-
hibiting problem encountered on
home phonographs,
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Forecast for It's A Beautiful Day Coast to Coast:

April 3, April 10, April 16, April 23,

Kiel Municipal Aud., Memorial Hall, Orpheum Theatre, Shady Grove Music Fair,

St. Louis, Mo. Joplin, Mo. Minneapolis, Minn. Rockville, Md.

April 5, April 11, April 21, April 27,

Rivoli Theater, Kansas State Univ., Masonic Temple Aud., Fort Homer Hesterly Armory,
Indianapolis, Ind. Manhattan, Kan. Detroit, Mich. Tampa, Fla.

April 6, April 13, April 22, April 28,

Kinetic Playground, = Massey Hall, Kleinhaus Music Hall,  Pirate’'s World,

Chicago, Ill. Toronto, Canada Buffalo, N.Y. BEIEMAER

April 7,

Cowtown Ballroom, ; ]
Kansas City, Mo. On Columbia Records = and Tapes

This One

AR

AADO-150-HBCZ
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Fnancial News

NMC'’s Realignment
Boosts Sales, Profits

LOS ANGELES—IJesse Selter,
president of NMC Corp., Ocean-
gside, MN.Y., feels this year “will
prove an impressive period for the
music industry in general and rack
jobbing distribution in particular.”

Although disappointed with
phases of last year, Selter believes
the soft market situation now has
been reversed, he said in the com-
pany's annual report.

NMC plans to realign its rack
jobbing activities “with an eye
toward upgrading our existing re-
tail accounts and trading off some
of our less profitable customers,”

Epic’s Rich on
Promotion Tour

NEW YORK — Epic artist
Charlie Rich has embarked on a
two-month promotion tour to gen-
erate market interest in his latest
album "Behind Closed Doors.”

The tour, part of the label's pro-
March and April Charlie Rich
months, will take the country art-
ist to radio stations, retail locations
and press sources. Rich will per-
form at the various spots, as well
as distribute free albums.

Cities scheduled for the tour
include San Antonio Tuesday (27).
Houston (28), Atlanta (29)., Mem-
phis (April 2), St. Louis (3), Little
Rock, Ark. (4), Denver (23), Phoe-
nix (24), Seattle (25) and Los An-
geles (26).

Earnings
Reports

SCHWARTZ BROTHERS INC.

Year o Dee. 31: 1972 1971

Sales 520,520,865 £19.901,341
Mel income 414,911 472677
Per share S5 Ji2
Per share (4th qtr,) .24 22

Selter said. (NMC recently added
10 J.M. Fields Department stores
o its account roster, giving the
company a total of 18 Fields
stores it now services.)

“In the past months,” he said,
“NMC has redefined the scope of
our operations.” Other moves in
the future “will undoubtedly exert
an influence on the results in the
current fiscal year.”

The company presented this re-
view of its operations for security
holders:

—An extraordinary loss of
$116,957 reported in fiscal 1972
resulted from the discontinuation
of Music Man Corp., a retail op-
eration in which NMC owned a
50.1 percent interest.

—MNMC sold certain assets of
Orpheum Music Co. Inc. and Riv-
erside Records (with a book value
of $48.000) for $630,000 including
$500,000 in cash with the remain-
ing $130,000 to be paid 12 months
after closing. A gain of S582,000
will appear in NMC's books in the
current fiscal year.

—Acquired certain assets of Na-
tional Tape Distributors Corp.,
Milwaukee, including record and
tape inventories and accounts re-
ceivable, for 53,033,000 in cash
and notes.

- —1Lease & License, Ltd,, a sub-
sidiary of NMC, entered into an
agreement with Interstate Stores
Buying Corp. to operate the rec-
ord and tape departments of the
chain's 70 stores, The agreement
calls for a five-year contract with
an additional five-year renewal op-
tion Lo operate Topps stores in the
east and midwest and White Front
on the west coast. (Interstate has
since announced it will close or
sell 21 White Front stores in the
northwest.)

—Dhscontinued the operations of
All East Distributing Corp., a sub-
sidiary.

MMC achieved its operating
goals for fiscal 1972, Selter said.
“"Our sales rose 47 percent (to a
record $21,043.080) and income
from continuing operations was up
121 percent” (to $569,036, or 52
cents a share). "We entered the
current fiscal year in a strong po-
sition with total revenues, operat-
ing income and net worth all at
near-record levels. Our first quar-
ter give some indication of a trend
in fiscal 1973."

For the three months ended Oxt,
31, income from continuing opera-
tions rose 33 percent to $174,467,
or 16 cents a share fully diluted,
from $131,666, or 14 cents a share
fully diluted, for the same period
4 year ago.

Met income, including an extraor-
dinary gain of $442.500 on the
sale of Riverside Records, in-
creased to $616.,967, or 50 cents a
share fully diluted, from $146,546,
or 15 cents a share fully diluted,
for the same period a year ago.

Off The
Ticker

MOTOROLA INC., Chicapo,
declared regular quarterly 15 cents
a share dividend, payable Apnl 11
to shareholders of record on March
26. A 2-for-1 stock split proposed
to be made in June subject to
holder approval.

* * *

K-TEL INTERNATIONAL
INC., Minneapolis, is now hsted
on the Amex under the symbol
KTL. The company reported fiscal
1972 sales of $25.4 million and
net income of $2.3 million, or 58
cents a share, adjusted to reflect
a 4-for-3 stock split in December
1972, Six month sales were $26.5
million and net income was $%3.1
million, or 7R cents a share, for
the period ended Dec. 31.

* i *

EMI LTD., London, which owns
about 70 percent of Capitol In-
dustrnies (Capitol Records and Au-
dio Devices), expects further im-
provement in Capitol Records,
John Read, chief executive and
managing director of EMI, also
expects a “useful and significant”
improvement in EMI sales and
profit in the fiscal second half,
ending June 30. Read told a meet-
ing of securities analysts in New
York that the improvement is ex-
pected to be at a rate below the
23 percent profit growth and 17
percent sales rise of the fiscal first
half. He also said that the price
controls imposed by the British
government shouldn’t hurt EMI,
and the pay restrictions should
“play a significant part in check-
ing inflation.”

%* r *

TRANSAMERICA CORP., San
Francisco, parent company of
United Artists Records, expects
record operating earnings for
1973, according to John R, Beck-
ett, chairman and president. Trans-
america had a record net of $81.2
million, or $1.20 a share, in 1972.
Capital gains of $6.8 million, or
10 cenis a share, brought net in-
come to $B8 million, or $1.30 a
share.

* W w
~ CERRO CORP., New York, said
it reported a $3.1 million loss in
1972 from Stereo Club of Amer-
ica, which the company acquired
in 1971 but later closed.

* W *

CERTRON CORP., Anaheim,
Calif., expects “healthy increases”
in fiscal 1973 sales and earnings,
according to Edwin Gamson, presi-
dent. He told shareholders at the
company’s annual meeting that the
“poal last year was to maximize
cash return from the sale of dis-
continued assets without incurring
further losses.” In the year ended
Oct, 31, 1971, Certron reported a
$9.9 million net loss, while in fis-
cal 1972 it posted net income of
$185,000 or six cents a share, in-
cluding an $82,000 tax credit.

Compatible Discrete

4-Channel System

CUSTOM MASTERING CENTER
Plating /Pressing/Printing

J\II: Records,Inc.

RCA Bldg,Suite 500
6363 Sunset Boulevard

Hollywooaq, California 90028

[213]467-1166

WWW americanradiohistorv com

Market Quotations

As of closing, Thursday, March 22, 1973

1972 Week's Vol. Week's Week's Weak's Met
NAME High Low in 100's High Low Cloge Changa
Admiral aF 124 429 1334& 12V 124 =1
ABC 21 split 403 243 1698 264 2434 2434 — 45
AAV Corp. 1534 8 23 a8l4 8 B - Va
Ampeax 15V 5 656 5% Al 5' - 14
Automatic Radio BYg 434 78 514 435 F - 14
Avco Corp. 207 12 430 1354 12Va 12% - 34
Avnet 15%4 9 ) 10V 9 9 — 14
Bell & Howsll 733 34l 245 351/ 3418 J45& = 134
Capital Ind, 1434 &4 252 84 T T + Va
Columbia Pictures 14%s &l 490 7V &4 (AN - W
[R5 &3 3854 1021 4005 a854 v = 14
Craig Corp. By 3% 109 41/ 354 3 = 1A
Creative AManagement 1514 63 103 By 5] 75 4+ %
Disney, Walt 123ve 88 2496 8% BAA 893 — &l
EMI & 334 A0 4 1 334 - 14
General Electric T4 584 2896 &7n 63 635 el |
Gulf + Western 443 2514 5bé b g 25V 2515 — 13
Hammond Corp. 163 8% 105 11 % % — 1V
Handleman 42Va i 168 10V oGy L] - R
ITT hdlsy 42 8939 ke 43 43 — T3
Lafayette Radio a0rs  10Ve 168 12% 12 1214 - W
Matsushita Electric Ind., 354 18%% 1050 274y 253 2544 — 134
Mattel Inc. 343 5ha 3374 75% 6% &% - T
RACA as57 23 102 260 24 24\ = 13
Memaorex amve 10 BOY 113 10 10045 + 58
MGM o97s 1634 T4 213 19 195k = 214
Metromedia 39 183 236 217 1834 19 -3
am BETa T4l 1958 B& B3 az -
Morse Electra Products  40% 213 156 25 7214 2314 — %
Matorola 138 B0 915 1224 105 106% - 1434
Mo, American Philips 3934 263 220 s 2814 28%e - a
Pickwick International 51v% 38 258 4354 3814 ags — 55
Playboy Enterprises 25V 14l 150 I 514 1445 143 — 58
RCA 45 27 % 3430 2094 270 8% — %
Sony Corp, 574 40V 223 45% 415 4134 — 34
Superscope 291%  11a 444 22 1934 2094 - %a
Tandy Corp. 49 | 352 34145 an e | - s
Telecor 23 735 244 o 735 Bha 4+ 24
Telex 1478 3% S04 5 43§ Ay - 14
Tenna Corp. 107 334 i 3% 344 334 — 14
Transamerica 23% 137 2709 1458 1378 14 - 3
Triangle 20 13 a5 145 13%% 13% = ]
20th Century-Fox 17 B5h 534 9% B5h B - Th
Warner Communications 5014  245% 820 27T 2455 2454 — 3%
Wurlitzer 0 1% az 12%n 12Va 123 i |
Zenith 56%4 3994 512 A4/ 4138 4158 — 13

As of closing, Thursday, March 22, 1973

s Waek’ Week's Weok's Wesk's
OVER THE :uumn-'ﬁ'.':." Waek's Wnek's | oyen THE COUNTER*'Rih' | Low®  Clase
ABKCO Ind. 414 414 414 Koss Electronics 13 13% 13k
Bally Mfg. Corp. 4414 3‘?%‘_‘ Wm M. Josephson Assoc. 143& 14 1414
Cartridge TV o 7 . I

Data Packaging H 574 57 Mills Music oy 9 7
Gates Learjet 10 gla Gk Recoton Iz 3 3
GRT 354 3G b 11 Schwartz Bros. 414 4 k|1

*Over-the-counter prices shown are “bid"” [as opposed to "asked”). Meither the bid nof the
asked prices of unlisted securities represent actual transactions. Rather, they are a guide to
the range within which these securities could have been sold or bought at the time of
compilation.

The above contributed to Billboard by Merrill Lynch, Pierce, Fenner & Smith, Inc. Membars
of the Mew York Stock Exchange and all principal stock exchanges.

Executive Turntable

e Continued from page 4

Rod Dyer, West Coast designer, will act as special creative con-
sultant to the newly formed Shorewood Graphics, a division of
Shorewood Packaging. . . . Eliot Kanter will be the college repre-
sentative for United Artist Records in the Ohio and western Penn-
sylvania areas, while Steven Leeds has been named college repre-
sentative for UA in upstate New York. The appointments bring
UA’s roster of college reps to 12. ... Ron Castro has been ap-
pointed to the customer service staff at Reeves Cinetel.

i L b

Eldon Edwards has been named manager, training and employ-
ment for Capitol Records. Also at Capitol, Melody Daigle has been
named personnel representative. She is also editor of “Vibrations,”
the label’s house publication. . .. Robert Ferdon has been named
vice president of finance and operations and Irwin Fried has been
appointed controller for California Auto Radio, Inc. ... Richard
Kraft has been named vice president, product development at
Motorola. He is responsible for all planning, design and engineer-
ing of the division’s consumer electronics product. Also at Motor-
ola, Robert Warren has been appointed vice president, marketing.
He will be heading all marketing, sales and merchandising of the
division’s consumer electronics products.

n g *

Margie Kunkel, manager of Margie’s One-Stop, Houston, is no
longer with the operation. She is a veteran of over 15 years in Hous-
ton distnbution. . . . Bill Leonard has left RCA Records where he
was an account executive with RCA Custom. Many of Leonard’s
33 years with the firm were spent in the Chicago area. Leonard will
be going to Bellair Expediuing Service. . .. Corb Donahue is now
heading publicity at ABC/Dunhill as well as overseeing artist rela-
tions. He replaces publicist Sue Clark who has left the label. ...
Terry D. Vogler, who left Avsco, Inc., where he was in charge of
Lear Jet cartridge marketing, has joined Cartridge Industries
Corp., Excelsior Springs, Mo., as president.
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Experience the presence

of Shawn Phillips.

"You can't classify Shawn's music unless
you lock at the man, to know through the
melodies and astonishing voice and
poetry and turbulent silences this joyous
meditative minstrel.”

— KRIS BLOK-ANDERSEN, RAINBOW

"It's difficult to select one outstanding cut
because the entire album (‘Faces’) is a
standout with its variation of instrumenta-

tion and moods.”
— VALLEY NEWS DISPATCH

"Faces'. .. A masterpiece from Phillips . . .
"Lovely lyrics, {ine melodies and some
original production ideas all go to make
an album which deserves the highest
praise.” — MUSIC WEEK

"Rolling Stone Magazine discovered
Shawn early in his career.”
— CARBONDALE NEWS

MARCH 28
City Aud., Colorade Springs, Colorado

MARCH 29
Commons Triangle, El Paso, Texas

MARCH 30/31
Armadillo World Headguarters,
Austin, Texas

APRIL ]

Municipal Aud., San Antonio, Texas

APRIL 3
Shelton Gym, Univ. of Nacogdoches,
Texas

APRIL B
Texas Hall, Dallas, Texas

APRIL7

Music Hall, Houston, Texas

APRIL 10/11
Orpheum Theatre, Minneapolis

"Shawn can outplay, outsing and outwrite

any of our other current songwriter/
singers today.” —SAN ANTONIO

"Phillips’ vocal range is indeed extraordi-

nary . . . dazzling, atmospheric, intensely

personal.”
— SAM SUTHERLAND, BILLEOARD

"I can't tell you what it's like because itisn't

really like anything: it's just very good,
very moving music.” — 5P, SOUNDS

"Shawn Phillips isdrawing large audiences

with his peculiar brand of eclecticism.”
—JACK HAFFERKAMF, CHICAGO NEWS

'He's one of the few who can conjure up a

whole orchestra with one instrument. The
variety is staggering: Phillips’ gifts are
awesome: the originality of the entire
enterprise merits special commendation.”

— H.E., HIGH FIDELITY MAGAZINE

APRIL 12

Hallen Beck Hall, St. Cloud, Minnesota
APRIL 14

Irving Aud., Philadelphia, Pa.

APRIL 15

Symphony Hall, Boston, Mass.

APRIL 16

Washington, D.C.

APRIL 18

Grand Theatre, Kingston, Ontario, Canada
APRIL 19

Convocation Hall, Univ. of Toronto,
Canada

APRIL 20
Places des Artes, Montreal, Canada

APRILZ1
Quebec City, Le Grand Theatre de
Cuebec, Canada

"Faces: It's lush orchestrations and inter-

esting melodies reveal why he has built a
loyal cult following.”  —RECORD WORLD

"One of the most exciting singers that these

ears have heard and these eyes have seen
... It's the feeling that counts and this just
naturally defies description on paper.”

— JIM LINCK, POP MUSIC COLUMNIST

"Faces"” remains one of this year’'s better

albums, and Shawn Phillips one of any
year's better performers.”
— JAMES BROWN, LOb5 ANGELES TIMES

‘Shawn Phillips: It took five years for the

world to catch up to him. Now he's light-
years away again with a new album.”
— JANIS SCHACHT, CIRCUS

"One of the most perceptive empirical ob-

servers of life in this day and age.”
— THE SCENE

APRIL 22
Opera House, National Art Centre,
Ottawa, Canada

APRIL 24
Ford Aud., Detroit, Michigan

APRIL 25

(Granada Theatre, Chicago, lllinois
APRIL 26

Rivoli Theatre, Indianapolis

MAY 3

Sprinafield Aud.

MAY 4

Aud. Theatre, Rochester, New York

MAY 5
Kleinhaus Music Hall, Bultalo, New York

MAY B
Alice Tully Hall, New York

MAY B/13
Troubadour, Los Angeles, Calif.

(w/Sandy Denriy)

Shawn Phillips’ latest album, Faces, includes his new single,"Anello [Where Are Youl”

On A&M Records

wwWw americanradiohistorv com

Produced by Jonathan Weston
(with the help of Robert Appere)
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Talent

3 Major L.A. Outdoor Sites
To Compete for Name Talent

By FRANK BARRON

LOS ANGELES—Three major
outdoor facilities will be competing
for top name talent this summer,
with the recent announcment that
the Universal Studios Amphi-
theater will be presenting pop and
rock talent on a regular basis.

In previous years, only the 18,-
000-seat Hollywood Bowl and
4,400-seat Greek Theater had pre-

Sunny & Cher Set

Peak in Houston

HOUSTON—Dick Weekley, gen-
eral manager of the Houston Live-
stock Show and Rodeo, said that
Sonny & Cher's recent appearance
there established a new attendance
record for the Saturday matinee
'.-.I;I:n:n 34,651 persons attended the
show.

The previous record was held
for a Saturday matinee by Elvis
Presley, who drew 34,443 patrons
in 1970. Sonny and Cher appeared
at the matinee and evening per-
formance on the Saturday and Sun-
day dates.

At the evening performance the
following Monday, Merle Hagpard
set a new record for week night
performances with an attendance
figure of 31,000.

Rick Nelson appeared on Tues-
day, with Sonny James and Donna
Fargo performing Wednesday; The
5th Dimension appearing on Thurs-
day; Engelbert Humperdinck on
Friday and Saturday and the Jack-
son Five on March 4, closing day
for the show.

Unsurpassed |; Quality

GLOSSY | o%¢
PHOTOS

1000 LOTS
1000 POSTCARDS
100 8x10

CUSTOM
COLOR PRINTS

COLOR LITHO
[OR POSTCARDS __ $12

r 2000
WOUNTED N s
ENLARGEMENTS 3750 10es

7,
OPYTIRT
utﬂqrupherf
A Division of JAMES J. KRIEGSMANN

165 W. 46th 5., N.Y. 10036
(212) PL 7-0233

senled outdoor summer night con-
temporary concerts n the Los
Angeles area. But the lure of sold-
out shows and big box-office dol-
lars finally beckoned Universal,
which has enlarged seating from
3,828 to 5,510, and spent almost
$500,000 in refurbishing and add-
ing comfortable arm chair seats,

Umversal will book its own
talent, under MCA (parent com-
pany) executive Raphael Etkes.
The Greek Theater Association
also books its own artists, whereas
the Hollywood Bowl pop and rock
shows are staged by outside pro-
moters, such as Concert Associates
or Sight & Sound Productions,

Already signed to exclusive
MCA contracts are The Carpen-
ters, Rita Coolidge, Enpgelbert
Humperdinck, Tom Jones and Kris
Kristofferson, All but the last-
named and Miss Coolidge previ-
ously played the Greek, and this
summer can perform only at Uni-
versal during the outdoor season
here.

No budgets are usually an-
nounced by any of the three facili-
ties, although Jimmy Doolittle,
managing director of the Greek
Theater, has admitted that over the
years he has to spend more for
talent every season. Budgets at
Universal will be flexible, depend-
ing on the number of days the
performer is scheduled. Some art-

(Continued on page 14)

Producers to

See Steamroller
LOS ANGELES — Steamroller,

an 18-piece jazz/rock band was
presented last Monday evening (19)
at the Aquarius Theater for an au-
dience of record producers. Assist-
ing in the presentation of this year-
old rehearsal band was the Village
Recorder.

“We are helping bring this band
to the industry’'s attention because
we are involved with jazz and con-
temporary musicians,” explains
Dick LaPalm, the studio’s general
manager.

Steamroller’s leader, pianist, ar-
ranger Jack Bielan met LaPalm
while on a date at the studio and
told him about the band which
has been woodshedding once a
week for a year at rehearsal halls
around the city.

Bielan is known for his horn
arrangements on several James
Taylor albums. His band consists
of young professionals, several of

whom have played with Woody.

Herman and Stan Kenton.

LaPalm is a long-time friend of
Herman's and has been securing
jazz and blues clients for the stu-
dio since taking over several
Years ago.

istributed in the U.S. by

MONGO SANTAMARIA
HAS THE HIT OF

""LAST TANGO
IN PARINT

. R. VALENTINO
From the Album FuU€g@O (v-18) on

VAYA,

RECORDS INC.

888 Seventh Avenue
N.Y., N.Y. 10019 (212-757-9120)

ﬁNIA REGORDS

Signings

Randy Newman, Reprise artist,
has signed an exclusive booking
contract with Athena Enterprises.
. . . Steve Goodman has re-signed
with Buddah Records. . . . Mels-
sa Manchester has signed with
Bell Records. First album is ex-
pected in April. . . . The Soul Stir-
rers have signed with the Jewel
label. . . . Kellee Patterson has
signed with Black Jazz. Her first
album will be titled “Maiden Voy-
El_g_!.':."

Delaney Bramlett and Freddie
King have both signed for booking
representation by the David Forest
Agency. . . . Goy Chandler has
signed with Oweman Records of
Nashville. Ed Gillum of Holly-
wood handles management, with
Brite Star of Nashville and Music
Makers of New York promoting
the singer. . . . Pat Anthony
signed with Joe Reed's Silver
House Productions Studio record-
INg i Now in process.

Plynth, five-man progressive
rock group from Cherry Hill, N.J.,
has signed exclusive recording con-
iracts with Castle Records. Rob
Russen is producing their first
single, "Life Beyond the Clouds.”
. . . Florida-based rock group
Paradise Lost has been signed by
Thomas G. Barfield Management.
The firm has also signed Dural
Ragsdale. The singer will begin re-
cording in May, Paradise Lost will
tour this summer.

The “Baron,” John Von Ohlen,
former drummer with the Stan
Kenton Orchestra and Woody Her-
man’s Thundering Herd has signed
an exclusive management agree-
ment with T.A. Wood & Associ-
ates. The “Baron™ has been rated

a8 one of the top drummers in the
Down Beat Reader's Poll.

Cannonball Adderley’s Junat
Productions has signed four artists
to Fantasy/ Prestige/Milestone Rec-
ords. Now recording for Fantasy
besides the Cannonball Adderley
Quintet will be the jazz saxophon-
ist's brother, cornet star Nat Ad-
derley; African singer Letta M’bulu;
pioneer soul hitmaker Johnny
“Guitar” Watson and Natural Es-
sence, contemporary soul group
featunng Nat Adderley Ir.

Allmans to
Aid Indians

MACON, Ga.—The members of
the Allman Brothers Band have
been in contact with several Indian
leaders, and after consultation with
their management company and
Capricorn Records, are planning a
series of benefit concerts to aid the
Indians of North America.

. Fungis derived from these bene-
fits will be utilized to set up a
fund for the preservation of the
MNorth American Indian culture.

Concert locations are currently
being sought and other acts have
hzen contacted for their help and
assistance. The immediate goal will
be to involve other people within
the music industry, and 1o raise
$2,000,000 to aid wvarious North
American Indian organizations.

Rogers to Do
2 TV Specials

LOS ANGELES—Kenny Rogers
and The First Edition have been
signed by Stetson Productions of
New Zealand to tape two hour-
long television specials. Also
planned is a two-week nine-city
concert tour of New Zealand.

The specials were scheduled for
tnping_ in Auckland on March 22.
and in Wellington on Saturday
{31). First concert on the tour was
set fu!‘ March 23, followed by con-
certs in Waitangi, Tauranga, Ham-
ilton. Rotorua, Palmerston North.
Wellington, Dunedin and WNelson.
The group returns via Tahiti on
April &,
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Concert Express
Speeds Into Nevada

By LAURA DENI

LAS VEGAS—Conceri Express,
promotion company of Bob Eu-
banks has jumped feet first into
MNevada.

Eubanks has a signed contract
with the Ice Palace “for several
years.” In preparation for rock and
country shows the Ice Palace was
refurbished by FEubanks with a
floor and stage.

The $25,000 insulated, custom-

made ice covering was patterned
after the San Diego Arena. “We
took the blueprints of the San
Diego Arena and we had it custom
built here,” said Mike Kelly of
KLUC radio.
_ The B5-by-200-foot floor is three
inches thick. “It's like a sandwich,”
explained Kelly. Eubanks also pur-
chased a portable six-foot-high
stage, which is 20 by 40 feet. Both
the stage and floor coverings are
stored at the Ice Palace,

"KLUC has nothing to do with
the rock shows. The words '‘KLUC
presents concerts’ is like an en-
dorsement. It's not our money as
far as the concerts po. KLUC is
involved as a service we try to
offer from our radio station to the
rock concerts in Las Vegas. Eu-
banks approached us and we liked
what he had to offer,” Kelly stated.

“"He's done good shows. That is
why we decided to put our name
to his concerts. We sell spots on
the station. You can either buy
spots on the station or KLUC will
endorse the concerts. We have a
deal with him where we will en-

dorse his concerts,” Kelly con-
tinued.
“Eubanks’ intentions arent to

run anybody out of Las Vegas,”
emphasized Kelly. “I've seen other
promoters who wanted to do dates
and Eubanks was gracious enough
to bow down when he didn't need
to. He could have done other
shows at his facilities. the Ice
Palace, but he slowed down pro-
moting them. He doesn't try to
go on top of other people.

“For example when Naseef had
the Convention Center he wouldn't
let the colleges in there. He
wouldn't let anyome in there,”
Kelly continued. “Right off the
bat Eubanks said any time the
university wants to have a concert
they could use the Tce Palace for
whatever cost would be.”

Concert Express hasn't taken our
hillboards or leaflets or posters.
They're doing as little of that as
possible to cut the cost of the
concerts. “At this time last year
tickets for local concerts were
§6.50, $7.50. up to $12.50 per
person. Those prices were putting a
great deal of pressure on the par-
ents of a lot of kids. We have
5.000 people at a show at $4, $5
and $6 prices. I'm not going to
say that on big groups we won't

raise the price at all. But on
standard concerts most of the pro-
moters who could have asked $4,
$5 or $6 were charging $7 and
$7.50. So, it's a buck and a half
difference, but when you multiply
it by 5,000 it means something to
the people. Now I've noticed that
Maseef has brought his price back
down to $4.50 and $5. He has
never had prices that low and I'm
sure the pressure is on him now,"
related Kelly.

Concert Express, which is now
a Nevada corporation, will be of-
fering two concerts a month at
the Ice Palace. To date Concert
Express has presented two offer-
ings; the first was Quicksilver,
Bloodrock and Batdorf and Rod-
ney, while the second concert in-
cluded Paul Butterfield, Doobie
Brothers and Fontaine Brown,
Tickets sold for $5 advance and $6
at the door. ]

Eubanks uses the Convention
Center rules as a guideline for pos-
sible security problems. “Eubanks
hires Statewide John DeLuca’s
Company, the same security firm
that is used by the Convention
Center. He hires their security plus
he has 25 contemporary security
guards; college fellows that wear
Eubanks sweatshirts saying Con-
cert Express on them. The con-
temporary security are made up of
local youth wherever Eubanks goes
rather than having permanent
traveling security.

“The idea is that inside a concert
there usually is very little prob-
lem. Occasionally we'll have a

drunk or a fist fight and that's it.
I've never seen a city where the
kids are as groovy as the kids in
Las Vegas. You just don't see prob-

(Continued on page 13)
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On Columbia Records® and Tapes
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T7WE HAVE NO SECRETS/ SIDE TWO: EMBRACE ME. YOU
) LONG/IT WAS SO EASY/NIGHT OWL/WHEN YOU CLOSE YOUR EYES

OND OUF |

E ONELTHE RIGHT THING TO DQITHE CARTER FAMILY/YOU'RE SO VAIN/HIS FRIENDS
ARE MORE THANFOUND UF RUBTI '
D/WAITED St

PRODUCED BY RICHARD PERRY
“The Right Thing To Do” EK-45843, the new Carly Simon single from her album No Secrets (EKS-75049)

EXCLUSIVELY ON ELEKTRA RECORDS AND TAPES



www.americanradiohistory.com

Talent

Studio Track

What happens when a leading
master of funk, whose past record-
ing activity has brought him to
major urban studios where con-
temporary black music is king, de-
cides to work with the mellow but
mighty scions of Mashville's coun-
try rooms?

The answer is forthcoming, for
Wilson Pickett, now with RCA
Records, is recording at RCA%
Studio “B™ in Nashville. Producer
Brad Shapiro is uniting the Wicked
one with Detroit's Dennis Coffey.
Sussex Records artist, and noted
country session men, among them
pedal steel veteran Buddy Em-
mons. Also on the date are Tommy
Codgvill and Bobby Woods.

RCA's Al Pachucki, who has en-

Concert Express

e Continued from page 10

lems period. It's spooky. It's too
good. The idea of the contempo-
rary security being such a success
is that we use them as ticket takers
and ushers. Kids resent policemen
telling them anything. So, you use
your policemen outside to keep
crowd control.”

Eubanks’ intentions in Nevada
are to offer country as well as rock
concerts. Eubanks manages the
Everly Brothers and did the 50
Merle Haggard concerts. He is cur-
rently putting on the cross-country
tour of Marty Robbins.

For western shows, chairs will
be wused instead of festival-type
seating. The Ice Palace will hold
. the same number with chairs be-
cause space close to the stage is
lost in festival seating, whereas
chairs can be placed as close as
51X feet from the stage.

By SAM SUTHERLAND

gineered all of Elvis Presley's dates
in recent years, will handle the
SCSSION.

* &

Out in Los Angeles and Sausa-
lito, the Record Planis West are
hosting some strong sessions this
week. Just finished, or expected
in shortly, are Booker T., produc-
ing his own material; A&M™s See-
mon and Marijke, engineered by
Lee Keefer; Dunhill Records' Joe
Walsh; Stevie Wonder, for Taurus
Productions; Buddy Miles, Co-
lumbia Records artist; Capitol's
Quicksilver; and Mason Profitl,
working with Bill Halverson, pro-
ducer and engineer.

Meanwhile, the new Record
Plant remote van has been work-
ing the Midwest, recording dates
with United Artists’ Nitty Gritty
Dirt Band and Brewer and Shipley,
Kama Sutra recording act.

* * 4

Remote activity in the East has
also been evident, as a summary
of the last month's journeys for
Fedco Audie Labs of Providence,
R.1., indicates.

Lou Reed’s return to New York,
via a much-publicized concert at
Alice Tully Hall, was captured by
Fedco for RCA. Mike Moran and
Pat Martin engineered for RCA.

Then, at Carnegie Hall, Brooks
Arthor, himself a studio operator
(914 Recording in Blauvelt, N.Y.)
and a veteran engineer, handled
the console during Melanie's recent
concert. Peter Schekeryk produced
for Neighborhood Records.

Remote recording became tinged
with lunacy at New York's Village
Gate when Fedco recorded per-
formances of the National Lam-
poon’s “Lemmings” there. Bruce

Botnick engineered the date for
Blue Thumb/Banana, recording at
30 i.p.s., to the delight of Fedco
imost remote dates are recorded
at 15 ips; hence, tape costs
double!}) and producer Tommy Li
Puma.

Ottawa was the site for a con-
cert al the MNational Arts Center
Opera House, where Capitol’s
Anne Murray was recorded. Brian
Ahern produced and Eastern's
Chris Skene engineered, with Co-
lumbia’s John Allen Cameron also
caught in the act.

Back in New York., Fedco re-
corded the appearance of George
Burns at Philharmonic Hall, Jack
Benny was also caught, as were
The Honey Cone. Lew Merenstein
produced for Buddah Records, and
Ralph Moss engineered.

Finally, the Village Vanguard
in New York was the site of re-
cording for Keith Jarrett’s per-
formance, produced by George
Avakian and engineered by Tony
May for Columbia Records.

Pedco's van has been inoperative
for two weeks, due to that most
mundane of maintenance prob-
lems, a traffic accident, but Fred
Ehrhardt notes that all is well
with the truck being used both for
remote dates and for iﬁ:!ra:k
studio work at Fedco's Providence
home base.

" * *

At WNew York's Record Plant.
short shots include Paul Anka's
production of the next Buddah
outing for the Edwin Hawkins
Singers: and the impending return
this week of Capitol’s Raspberries.
On the latter project. Jimmy
Tenner will produce. working once
again with Shelly Yakus, who en-
pgineered that group's previous
singles and albums there.

Jazz Ramble

NEW YORK—The New School.
in association with the Composers

Theater, will present "Jazz Ramble

1973 at the New School Audito-

“T13 Set

rium here, starting Tuesday (27).

Performers  scheduled include
Earl Hines (27), Ruby Braff April
3, Fddie Condon (10), and the

Gene Krupa Quartet (17).

I _—T_':-@:l.{— T —

HIGH IN THE

HIDDEN HILLS

OF THE BERKSHIRES

FOR THE FIRST TIME . .

. . A MOST

UNIQUE AND DIFFERENT CONCEPT IN
RECORDING, STIMULATED BY AN OLD
BARN ATMOSPHERE REMINISCENT OF
EARLY NEW ENGLAND. WITH NO
SET HOURLY RATES, FLEXIBLE
SCHEDULING AND UNINTERRUPTED
RECORDING TIME, OUR IMAGINATIVE
AND PROFESSIONAL ENGINEERS, USING
A CUSTOM DESIGNED AENGUS SOLID
STATE CONSOLE ARE AVAILABLE DAY
AND NIGHT. UPON REQUEST WE HAVE
COUNTRY FARE AND LODGING ON OR
NEAR OUR 100 ACRE MUSIC FARM.

hiaggy Dog Studios

RTE. 7 PO, BOX 76 STOCKHRIDGE. MASS, 262
[413) 298 3737 [ 212) 2476180

www americanradiohistorv com
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Talent

Talent In Action

NANA MOUSKOURI
Carnegie Hall, New York

Nana Mouskouri, or “The Girl From
Greece,” as she is billed on her first al-
bum release in America, made another
triumphant return to Carnegie Hall. Al-
though she had conguered all of Europe
more than ten vears ago with her record-
ing of Manos Hadjidakis® “White Rose
of Athens,” it was not until the mid-six-
lies ihat she was introduced on the
American concert stage, Fortunately, her
international fame had preceded her, for
she succeeded in filling Carnegie Hall
for every appearance during the last five
YEaArs.

Ms., Mouskouri is capable of singing
in six languages, but limits her concerts
here (o three—English, French and
Greek. Accompanied by the Athenians,
she radiates warmth and charm, and can
still be sensuous and exciting, reflecting
the demands of the material she's per-
forming. She offered many selections un-
familinr to those who have attended her
earlier conceris here, but nevertheless,
each number met with the complete ap-
proval of the avdience, Her joyous treat-
ment of “Soleil, Soleil” was contrasted
by her almost religious involvement with
“Let It Be.” After a brief medley by the
Athenians, she rejoined them to sing and
dance to “Never on Sunday.,"” and then
Enid iribute to her benefactor, Harry

elafonte, with “Try 1o Remember.™

The artist, recently signed o Bell Rec-
ords, returned for one encore, the famil-
iar "Ya Chara™ from Broadway's *“lllya,
Darling’* and received a standing ovation
accompanied by six curtain calls,

JOE TARAS

JERRY JEFF WALKER
PAULA LOCKHART

Kenny's Castaways, New York

Having been all but dismissed as a
one-shot wonder, Jerry Jeff Walker has
recently joined a new label (Decca),
formed a new touring band and unveiled
some strong new songs, thos deftly un-
dermining any further doubls regarding
his durability. His earlier audiences,
which responded to his writing and a
wry onsiage persona, will doubtless be
thrilled: more important, their ranks
ghould swell significantly with the influx
of converts.

Walker is neither a buckskin romantic
nor a grim-lipped cynic, although traces
of each color his work. During his set,
older songs like thal proverbial one hii.
“Mr. Bojangles,” and “Gypsy Songman,"”
again asseried themselves as both pood-
humored and moving.

As proof of ground covered since first
writing thpose songs, he then moved inio
newer material, including his own piece
of pure electronic motionm, “L.A. Free-

16 TRACK—$30.00

Lowest rate for the BEST
sound in LA,

COMPLETELY EQUIPPED mas-
ter recording and mixing facil-
ity. Open 24 hrs., 7 days,

RATE INCLUDES ENGINEER.
Call to see facilities.

BULLET RECORDERS, INC.
6272 Sunset Bivd.
Hollywood, Calif. 90028
213—469-0875

way," If the packed crowds at Kenny's
were any indication, Walker will return,
Also appearing, following a late can-
cellation, was Paula Lockhart, who
earncd her share of acclaim some months
back while performing as the key wocal
clement in Sinful Street. Miss Lockhart
continues to soothe and tickle with sweet,
sinuous vocals and a lovely deadpan, but
her set, assembled at the last minule,
definitely showed signs of strain.
Hopefully, she will find the right com-

hination music and material to return
snon and realire the promise of her ear-
lier outing. S5AM SUTHERLAND
SAM NEELY
PAN

Troubadour, Loy Angeles

Sam Nmilr s one fuli the best of the
ever emerging crop of singer-songwriters,
able 1o g.undl-: soft country-folk and
straight rock with equal ease. As long
a8 he separates the two musical genres.
resulis are excelient. Unfortunately, he
often combines his softest compositions
with & rock back-up, and the result is a
Ilﬁﬂ of his line lyrics behind an electronic

f.

Meely's original material s sensitive
without being hokey and his voice is

rfect for ballads such as “Rosalie.”

e ideal seiling for this t¥ype of country-
rock is wvolce, guitar and bass. Neely,
however, chooses to clothe his material
with two guitars, bass, piano, harmonics
and a drummer who manages to blot out
any semblance of mellowness in the
material,

The rock tunes are a different story,
with the band not only suitable but
highly competent. Their version of “Hey
Gyp” was probably the best received
number of the night. Neely is still a
fine young talent who should become a
soild fixture on the recording and concert
circuit once he decides which direction
he wanis o take,

Pan, recently reviewed in Billboard,
opened the evening with a ftop set of
original material ranging from the hard-
est rock ito the softest ballads. Proper
exposure could make Pan one of the top
groups of this year, BOB KIRSCH

AMERICA

Los Angeles Music Center Pavilion

Probably the best way to understand
the instant and universal youth appeal of
America is (o think of them as the
Kingston Trio of the '70's, Where the
Kingston Trio wore striped, button-down
shirts and cut their hair neatly, America
lives up 1o current social paterns by
looking as if they just wandered in from
the neighborhood hamburger drive-in 1o
sing their latest gold single.

(Continued on page 24)
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INVITATION TO APHEX

APHEX is the next revolution in recorded sound. Starting
March 1st, a THIRTY-ONE-DAY OPEN HOUSE will be heid

for the Profession. Bring your own familiar material on rec-
ords or tapes; Aphex will make it come alive.

Daily between 6 pm and 9 pm (or by appointment) at the

Penthouse East Studio
165 W. 46th Street at Times Square, N.Y.C.
Call (212) 575-8393
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WHO—WHERE—WHEN

(ANl entries for WHO—WHERE—WHEN should be sent 1o Sam Sutherland, Billboard, N.Y.)

DAYE BRUBDECK TRID (Atlanticl: Mew Or-
leans Jazz Festival, Municipal Auditorium,
Mew Orleans, April 13.

FI-.;:II CADILLAC: Fort Colling, Colo., March

WORLD'S GREATEST JAIZ BAND: Grand
View Inn, Columbus, Ohio, April 9.

00D GOD (Atlantic): Main Point, Bryn
Mawr, Pa., March 29-April 1,

SANDY DEMMNY: Main Point, Bryn Mawr,
Pa., Aprif 10-11,

HERBIE MAMM ([Atlantic); Masonic Temple,
Detroit, April 1; Symphony Hall, Phosmix,
April B; Municipal Auditoriom, Hew Or
leans, April 14,

SAMMY KAYE: Vanderburgh County Audi-
torium, Evansville, Ind., March 23-24;
Mational Guard Armory, Homell, N.Y.,
March 31; Convention Hall, Wildwood,
M.J., April 14,

STEVYE AKIN: Holiday Inm, Lincoln, Mebr.,
March 26-May 5,

RANDY HOWARD (Utopian): Split-T Lounge,
Hll.'-?ﬂ. Ga., March 17 unlimited engage-
ment,

JULIE BUDD (RCA): War Memorial Audi-
forium, Rochester, MN.Y., April 7-21.

BLACK OAK ARKAMSAS ﬁ.lh:u]: Warehouse,
Mew Orleans, April 13-14,

MUDDY WATERS (Chess/Janus): Allen Thea-
tre, Cleveland, Ohio, April 7; Pall's
Mall, Boston, April 9-15.

PEE WEE KEING {Stnrdir]:: Armory, Baltimore,
Md., March 31-April 1.

DEDE WARWICK (Afco): Diplomal Hotel,
Hollywood, Fla., March Z3-April 5; The
Quesn Mary, Long Beach, Calif.,, April 9;
Harrah's Ta'i'm:.. Mev., April 12-18,

IRISH ROVERS (Decca): Vancouver, B.C.,
April 1: Yermillion, Alta., April 5; Ed
monton, Alta., April &; Red Deer, Alla.,
April 7; Calgary, Alta., April B; Lefthridge,
Alta., April 9; Saskatoon, Sask., April 10;
Yorkton, %ask., April 11; Regina, Sask,,
April 13; Branden, Man., April 14,

APPLE HILL CHAMBER PLAYERS: Horace
Mann Auditorium, M.Y., April 3-10-18.

FARADISE LOST: Ocean Pier, Daytona Beach,
Fla.. April 13-28.

CANNED MEAT (United Artists): Sportatorium,
Miami, April 13,

JIM DAWSON (Buddah): My Father's Place,
Old Roslyn, M.Y., April 12-15.

ROBERT KLEIM (Buddah): Quiet Knight, Chi-
fﬁ“?f ﬁmll.l 4-8; Bijou Cafe, Philadelphia,
pr -

GLADYS KNIGHT & THE PIPS (Buddah):
Convention Cenfer, Memphis, April 13;
Iﬁknim Palladium, Dayton, Ohio, April

Hr !”I.I'S?!ETH. Whisky a Go Go, Los Angeles,

r L] "

HUMBLE PIE (A&M):; Coliseum, Hampton
¥Ya., April 8; Music Hall, Boston, Aprii
10; War Memorial, Rochester, N.Y., April
12; Memarial Auditorium, Buffale, N.Y.,
:.prlilr Ius; Cincinnati Gardens, Cincinnati,

r S

BEN GOODMAN Jazr & Heritage Fesfival,
Mew Orleans, La., April 11,

AL GREEN & BL TONE: Civic Cenfter,
Baltimore, April 8.

AL GREEN Latin Casino, Cherry Hill, M.J.,
April 9-22,

ENGELBERT HUMPERDINCK (Parrot): Riviera
Hotal, Las WVegas, April 11-24.

TOM JOMNES (Eurruﬂ: Westbury Music Fair,
Westbury, N.Y., April %15

SAYOY BROWN: Civic Theatre, Akron, Ohio,

ril 8.

sUCK OWENS (Copitol) Missoula, Mont,,
April 13; Tulsa, Okla., April 14.

MILKWOOD (Paramount): Sandy's Concert
Club, Boston, April 4, 5, &, 7.

JOHN MAYALL (Polydor): H.I.C., Henaolulu,
April  8; Town Hall, Auckland, N.Z.,
-lh|:lnl1E 113; Town Hall, Christehurch, N.Z.,

ri ;

R GALLAGHER (Polydor] Mewton Falls,
Ohio, April 8; Sslland Arena, Fresno,
Calif., April 12; Swing Auditorium, San
Bernardino, Calif,, April 13; Sports Arena,

u'ﬂ'{rﬁ i ':E"l“tsu' T ¢ Hil

ustax): Curacoa Hilton,
April 10-22.

AL GREEM (Hi): Laftin Casino, Cherry Hill,
M.l ril 922,

WEST, BRUCE & LAING (Columbia/Windfall):
Palesport, Rome, Italy, April 9; Palesport,
Bologna, Italy, April 10; Palalide, Milan,
italy, April 11; Circus Krone, Munich,
Germany, April 13; Stad, Thalle, Frieberg,
Germany, April 14,

TRACY WELSOM/MOTHER EARTH (Columbiaj:
Jabbercoeky Club, Sruuuf N.Y.. April
1-6: Spectrum, Philadelphia, April 13.

NEW GRASS REVIVAL: Mortheast Oklashoma
5t., Talcz'u‘lh, Okla., April 10-11.

MAC WISEMAN [REAF: Hu?ennl House,
Midlothian, Va., April 8; Arlington Moose
Lodge, Baileys Crossroad, Va,, April 14,

DOC WATSOM K& SOM [United Artists): Sanfa
Mnnll"l:.a Civic Center, Santa Monica, Calif.,
April 14,

HORACE SILVER (United Artists): Mikell's,
New York, N.Y., April 12-21.

BETTE MIDLER (Atlantic): Academy of
Music, Philadelphia, April 15

YES (Atlantic): Salt Palace, Salt Lake City,
Utah, April 9; Wichita, Kan,, April 11,
Fairground Arena, Oklahoma City, Okla.,
April  12; Mumicipal Auditorium, 3an
Antonio, Texas, April 13; Hofheinz Pawvil-
ion, Houston, April 14,

ARLD GUTHERIE (Reprize): Music Hall,
Boston, April 10; Bushnell Memorial Auvdi-
tarium, Hartford, Conn., April 12; Palace
Concert Theatre, Providence, R.1., April 13.

2o 1I:IIFBE'I.!‘I’ {Chess): Pala Alto, Calif,, April
12-18.

ALICE CODPER (Warner Bros.): Memorial
Colisum, Ft_‘Wayne, Ind., April 8; Am-
ﬂ‘l;uihutre, Chicago, April 9-10; Pershin

I, Linealn, Mebr., April 12; Municl-
pal Auditorium, St. Louis, Mo., April 13;
Mid South Coliseum, Memphis, Tenn,,
Aprl 14,

ARTHUR FIEDLER :Fulfd-nr}: Jacksonville
Symphony, Jscksonville, Fla., April 9-12;
Boston Pops, Manchester, N.H., April 13;
Springfield Symphony, Springfield, Mass.,
April 14-15.

EARL SCRUGGS (Columbia): Carroliton, Ga.,
April 9: Grand Forks, N.D., April 12;
Missouvla, Mont., April 13-14.

SAM MEELY (Capitoll: Main Point, Bryn
Mawr, Pa,, April 12-15.

FLO & EBDDIE [Reprise): Ff. Wayne Mamorial
Coliseurn, Ft, Wayne, Ind., April B; The
Amphi  Theater, Chicago, April 9-10;
Persian Auditorium, Linceln Mebr,, April
12: 5r. Lowis Arena, 5t Louis, Mo.,
April 13; Memphis, Tenn., April 14,

STEELY DAW (ABC): S5i. Charles Speedway,
5t. Lowis, Mao., April 14,

MERRY CLAYTOM (Ode): FParamount Theafrs,
Portland, Ore., April 13: Paramount
Theatrs, Seattle, Wash., April 14,

RARE EARTH (Rare Earth): Armory, Rock-
ford, I11., April B.

JOHN HARTFORD (Warner Bros.): Fargo, MN.D.,
April 12,

FAUL WILLIAMS !ALME: Faul's Mall, Boston,
March 2&-April 1; Colonial inn, Toronie,
Can., April 2-7.

HOOKFOOT iAI.M:: South Bend, Ind., March
25; Cleveland, Ohio, March 24&; Columbus,
Dhio, March 27; Philadelphia, March 30;
Pittsburgh, Pa., March 31; Cincinnati,
Ohia, April 1; Seattle, Wash,, April &;
Partiand, Ore., April 7; Santa Monics,
Calif., April 8,

FANNY (Reprise): Felt Forum, N.Y., April 13.

LARRY HARLOW ORCH. 1Faniua; Corso, M.Y.,
March 24-25; Carnegie Hall, N.Y., March
29; Chestah, N.Y., March 30; Corso, N.Y.,
March 31; Cheetah, N.Y., April 1: Arlo
Ballroom, Camden, M.J., April 3, 4, 5: La
Mancha, M.Y. April &; Corso, N.Y., April
7; GSan Juan, PR, April 8-11: Corso,
M.Y., April 1315

RUBEN & THE JETS (Mercury): San Diego
sports Arena, 3Jan Diego, March 24; Win-
terland, 5an Francisco, Calif,, - March
30-31.

FRAMKIE 13 (Johnson): Fireside Mightclub,
Cold Springs, M.¥Y., April 4,

LYNN ANDERSON (Columbia): Sahara Tahoe,
Lake Tahoe, MNev.,, March 30-April 1;
Lansing, Mich., April 7; Warren, Mich.,
April 8,

MILES DAVIS (Columbia): Jubilee Audito-
rium, Calgary, Alta., April 1; Paramount,
Seattle, Wash., April 3; Paramount,
Portland, Ore., April 4; Shrine, Los An-
geles, April &.

FRASER & DeBOLY (Columbia): Grendel's
Lair, Philadelphia, March 20-April 1;
Bistro, Atlanta, Ga., April 9-14,

MARTINE MHABIB (Columbia): Smiling Dog
Saloon, Cleveland, Ohio, April 3-8.
STONEWALL JACKSOM (Columbia): Roanoke,
Va., Afprrl &; Sudlersville, Md., April 7;
J‘SHF”W iald, Ohio, April B; Porl Huron
ich,, April 10; Gainesville, Fla., April

13-14,

SOMNY JAMES (Columbia): Coliseum, Raleigh,
M.C., April 1; Private Party, MNashwille,
Tenn., April 5; Fairmont Hotel, Dallas,
Texas, April &-14.

PAN Fu!m‘nhia]: Salt Lake City, Utah,
April 7; Eugene, Ore., ril 8.

IGGY POP (Columbia): Ellis Auditorium,
Memphis, Tenn., April B; Felt Forum,

MW.Y.. April 13.

RAIDERS (Columbial: Marrah's, Reno, Mev,,
April 5325,

JACK SCHECHTMAN (Columbia): Main Poini,
Bryn Mawr, Pa., April 5-8.

0.C. SMITH (Columbial: Towr of Morthwest
Alaska, March 29-April 15,

Major Outdoor Sites Compete

e Continued from page 10

ists will play seven nights, while
others are listed for two to three
days.

In the past, Universal Studios’
parking lot was used by the Bowl
to accommodate heavy car traffic,
since facilities are fairly close on
the Hollywood Freeway. Tram
service shuttled Bowl patrons, but
question now rises as to whether
that service will continue, since
both amphitheaters are in direct
competition.

Advance season ticket buyers
will be given preference for the
new Universal season—a system
which prevails at most facilities,

www americanradiohistorv com

Tickets will range from $6.50 to
$8.50, depending on the attraction,
and will be sold individually or in
series of eight shows,

Competition within the three
outdoor locations also could af-
fect certain bookings for the near-
by Forum (19,000 seats) in Ingle-
wood, Long Beach Arena (14,500),
Long Beach Auditorium (approxi-
mately 4,000) and Santa Monica
Civic Auditorium (3,000).

Now that Universal is in the
concert picture, competition for
the entertainment dollar will be
more Keen than ever before in
the Los Angeles market., making
the artist and the booker happier
than ever.

TANYA TUCKER (Columbla): Jamesiown,
M.D., April 1; Rodeo, Ardmore, Okla.,
April 4-7; Williston, N.D., April 10; Little
Falls, Minn., April 11: Fergus Falls,
Minn., April 12:; Thief River Falls, Minn.,
April 13,

FREDDY WELLER (Columbia): Harrah's, Reno,
Mev., April 528,

WEATHER REPORT ([Columbia): La Bastille,
Houston, Texa ril 11-15.

LOUDON WAINWRIGHT 11l (Columbial: Audi-
torivm, Miami Beach, April &,

TAJ MAMAL (Columbia): Aspen Inn., Aspen,
Colo., March 27-April 1; Philharmenic
Hall, M.Y., April 7; Municipal Auditorium,
New Orleans, La., April 12

EARL SCRUGGS (Columbia): Sports Arena,
Tallahasses, Fla., April 7.

SANTANA (Columbia): Winteriand, San Fran-
cisco, April &; Berkeley Community Thea-
tre, Berkeley, Calif., Bi" B,

NEW RIDERS THE PURPLE SAGE (Co-
lumbia): Manly Field House, Syracuse,
N.Y., April &7; Baltimore, Md., April B,

FETER WERD [Columbia); Community Con-
cert, Austin, Minn,, April 2.

BUDDY MILES (Columbia): Buffale, MN.Y.,
April 5; Corning, M.Y., April &; Athens,
Ohio, April 7; Greenville, M.Y., April 8;
Columbus, Ohlo, April 13.

BARBARA MANDRELL (Columbial: Private
Party, Mashville, Tenn., April 1; Sign
of the Ram, Tulsa, Okla., April &; Frog
Hop Ballroom, 5t. Joseph, Mo., April 7;
Private Parly, Mashville, Tenn., April 8;
Mew York City, April 12; City Auditorivm,
Mattoon, 1., April 14,

LOGGINS & MESSINA (Columbial: Municipal
Avditorivm, Nashwille, Tenn., .!.iril | F]
Ellis Auditorium, Memphis, Tenn., April 4;
Civic Coliseum, Knoxville, Tenn., April 5;
Coliseum, Richmond, Va., April 7; Con-
stitution Hall, Washingion, D.C., April 8;
Spectrum, Philadelphia, April 13: Nessau
Coliseum, Uniondale, W.Y., April 14.

RAMSEY LEWIS (Columbiaj: Music Hall,
Cleweland, Ohio, April 1; Civic Auditorivm,
New Orleans Jazz Festival, New Orieans,

April 14.

ITS8 A BEAUTIFUL DAY ([Columbia): Kiel
Municipal Auditarium, 5f. Louis, Mo.,
Apri| 3; Rivoli Theatre, Indianapolis, Ind.,
kpril 5; Kinatic Playground, Chicago,
April &; Cowtown Ballroom, Kansas City,

0., A.Brli] 7; Memorial Hall, Joplin, M.
;.grll 10; Massey Hall, Teronto, Can,, April

HERBIE HAMNCOLKE (Columbia); Gilly's Day-
ton, Ohio, April 2-8; 5miling Dog Saloon,
Cleveland io, April 915.

EARTH, WIND & FIRE (Columbia): SUNY,
Buffalo, MN.¥., April 5; Syria Mosgue,
Pittsburgh, Pa., April &; SUNY, Albany,
N.Y., April 7.

MAC il\‘ﬂ!ﬂn!umhlalz Bridges Auditorium,
Claremant, Callf., April 12; Golden Hall,
San  Diego, Calif., April 13; Masonic
Auditorium, 5an Francisco, April 14,

JOHNNY CASH (Columbia): Australia, New
Zealand & Tasmania, March 14-April 4;
Hara's Dayton, Ohio, April 13.

DAVID BROMBERG [Columbla): Academy of
Music, Philadelphia, April 1; Avditorium,
Miami Beach, April &

BLOOD, SWEAT & TEARS (Columbia): Wilm-
ington, M.C., April 4; Faystteville, M.C.,
April 5; Sparllnhur;-. §.C., April &; Ashe-
ville, M.C., April 7; Hew Orleans, La.,

April 8.
il:.': .11"?“““" (Columbia): Fort Lee, N.J.,

p 3

DR. HODK B THE MEDICINE SHOW (Colum-
biaj: JFE Coliseum, Manchester, M.H.
April 10; Utica, N.Y., April 11; Municipal
Auditorium, Sioux I:if'r, lowas, April 13,

GENTLE GIANT [Columbia): Coliseum, Hamp-
ten Roads, Va., April B: Municipal Audi-
torium, San Antonio, Texas, April 13; Hof.
heinz Pavilion, Houston, Texas, April 14

KENHY RANKIN (Little David): The Gnarl
Hollow Inn, Setauket, N.Y., April 3, 4, 5.

ORPHAM (London): The Gnarl Hollow inn,
Setaukst, N.Y., April 10, 11, 12

DON COOPER: Cumberland Auditorium, Fay-
etteville, M.C., April 5; Memorial Auvdi-
torium, Spartonburg, 5.C., April &; City
Auvditarium, Ashwille. N.)., April 7; Agora,
Cleveland, Ohio, April 9; Agora, Columbus,
Ohio, April 12.

BIRTHA (ABC/Dunhill): Concert Hall, Ogden,
Utah, March 25, 38; Saturdays Club, Den-
ver, Colo., .l.BriI 8-10.

BILLY ""CRASH" CRADDOCK (ABC/Dunhill}:
Big D Jambores, Dallas, Texas, March 24;
Mayfair Bldg., Tyler, Texzas, March 28,
Municipal Auditorium, Greaenville, Texas,
March 29; Naftional Guard Armaory, Terrsll,
Texas, March 30: VFW Club, Bonham,
Texas, March 37,

JIM CROLE [ABC/Dunhill}: Ellis Avditarivm,
Memphis, Tenn,, April 4.

JOHN LEE WOOKER (ABC/Dunhill}: The Cove,
Santa Barbara, Calif.,, March 26, 27;
Ashgrave, Los Angeles, April 1.

. TOP QUALITY

& 8X10
<4, PRINTS

LITHOGRAAPHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10s
500--522.85

1000--535.00

COLOR PRINTS
1000--5200.00

SEND FOR SAMPLES AND PRICES

) PICTURES

1867 E. FLORIDA ST.
SFRINGFIELD, MO. a5803
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3/23 Atlanta, Ga. 4/6 Pittsburgh, Pa. 4/26 New Orleans, La.
3/24 Columbia, S.C. 4/8 Ft. Wayne, Ind. 4/27 Shreveport, La.

3/26 Boston, Mass. 4/8-10 Chicago, Ill. 4/28 Dallas, Tex.

3/27 Hershey, Pa. 4/12 Lincoin, Nebr. 4/29 Houston, Tex.

3/28 Baltimore, Md. 4/13 St Louis, Mo. 5/1 Oklahoma City, Okla.
3/30 Indianapolis, Ind. 4/14  Memphis, Tenn. 5/2 Tulsa, Okla.

3/31 Cleveland, Ohio 4/15 Kansas City, Kans. 5/3 Ft. Worth, Tex.

4/1 Cincinnati, Ohio 4/20-21 Miami, Fla. 5/4 Albuquerque, N.M.
4/2 Louisville, Ky. 4/22  Jacksonville, Fla. 5/5 Tucson, Ariz.

4/4-5 Detroit, Mich. 4/25 Mobile, Ala. 5/11 Los Angeles, Calif.

dnd o hein W“AMW”MWMW ﬂ%,ﬁa%m
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5/12
5/13
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San Bernardino, Calif.
San Diego, Calif.

5/17-18 Denver, Colo.

5/19
5/20
5/24
5/25
5/30
5/31
6/3

Salt Lake City, Utah
Las Vegas, Nev.
Portland, Ore.
Saattle, Wash.
Minneapolis, Minn.
Milwaukee, Wisc.
New York City, N.Y.
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Latin Music

Latin Scene

PUERTO RICO

A number of recording artist
headed by Danny Rivera (Velvet)
and including: Chucho Avellanet
(UA), Nydia Caro (Alhambra), Lis-
setle (Boringquen), Celines (Fania),
Oscar Solo (MiniMax), Julio Angel
(TR), Teddy Trinidad (Fania),
Omayra (Hit Parade), Rosita Rod-
riguez (Cotique), Sophie (Tico), and
Wilkins (V:iya) have gone to court
over what they term “blackmail
tactics” by the Federation of Mu-
sicians here (Local 468). Besides
the federation, the case also names
a5 defendants: El Mundo Televi-
sion Channel 2, WKEM Channel
11 and producers Paquito Cordero,
Luis Vigoreanx, Tommy Muniz,
Alfred D). Herger and Myrta Silva,

The singers claim that the fed-
eration has used pressure to make
television stations and producers
bBlacklist any singer who insists on
using taped musical background
tracks in their television appear-
ances. The artists claim to have
lost employment on many tele-
vision programs. A spokesman for
the federation stated that record-
Ing companies are using the singers
in a “sort of payola,” by forcing
the television stations to play the
equivalent of a record on their
programs with no cost to the label.

Hector Reichard, president of the
Puerto Rican Broadcasters Asso-
ciation, said that a majority of the
association, in a recent meeting,
was against the proposed sugges-
tion of Gov. Rafael Hernandez
Colon, that the regulation of both
television and radio stations should
be transferred from the Federal
Communications Commission to @
Puerte Rican povernment-con-
trolled commission. Reichard, an
attorney, is also head of radio
station WABA in Aguadilla.

William Valentin, president of

EMI Argentina
UA-Latino Tie

NEW YORK—UA-Latino Rec-
ords here has signed a licensing
and distribution agreement with
EMI of Argentina. The pact calls
for LJA to handle EMI product in
the 1.5, and Puerto Rico, accord-
ing to Bobby Marin, East Coast
ad&r director for UA.

Marin said that UA will have
“the right of first refusal on EMI
product in the two markets." Dis-
tribution will be handled by UDC
and independent operations.

He stated that new product by
singer Beto Orlando and the group
Los Cuatro Soles will be released
shortly.

Puerto Rican Entertainers and
Technicans Association (APATE),
said that steps have been taken to
bring all actors, recording :artists
and models, now used in the com-
mercial film industry here, into
APATE., Valentin stated that in
1972 over 1,000 commercial shorts,
mostly used for television, were
filmed in Puerto Rico and only
half used union members.

Recording talent recently appear-
ing at local hotels and clubs in-
clude: Frankie Valli and the Four
Seasons (Mowest) at the Caribe
Hotel: Sandler and Young (Cupi-
tol), followed by Serpio Franchi
(RCA-UA) at El San Juan Hotel;
Phil Driscoll & Yurmana (A&M)
at San Jeronimo Hotel; Jack Jones
(RCA), followed by Billy Eckstine.
at the Flamboyan Hotel: Los
Andinos (Inca) at Los Violines;
and Efren Santiago (Mayin) at the
Hipocampo,

Los Fantasticos, a six-man pop-
rock-Latin group from Spain, will
return to the Caribar Lounge of
Caribe Hilton Hotel for a six-
month engagement lasting through
September. The group is made-up
of Francisco Pena, trumpet; Angel
Paz, organ; Anionio Caballar, vio-
lin; Jose Leira, drums; Jose
Romero, vocalist, and Antonio
Fernandez Rocha, saxophone.

ANTONIO CONTRERAS

MIAMI

WMCQ's owner-manager Herb
Dolgoff and program director
Pedro de Pool are flying to Puerto
Rico to interview disk jockeys and
newscasters. Also at WMCQ Nirso
Pimintel is leaving the station to
devote his time to Channel 6,
where he is anchor man for Span-
ish news. Taking his place at
WCMQ is Antonio Capiro, re-
cently with WBNX in New York
City. . . . Jorge Beillard, national
promotion director for Fania Rec-
ords is in Miami this week for his
final promotion tour before he
leaves Fania for Argentina next

week. . . . Tomas Fundora's father
died last week following a short
illness. . . . Also, Manny Matos of

M&M Records has been ill lately;
but he expects to be back on the
job very soon.

Rafael Mancebo's "Que Era Lo
Mo Lloraba™ on Modiner Records
has been getting some good air-
play here. , . . Sonido y Discos
reports that LP's by Roberto Carlos
(Caytronics), Marco Antonio
Muniz (Arcano), Cheo Felicano
(Vaya), and Camilo Sesto (Pronto)
are their big sellers this week. . . .
From Velvet Records, LP's by
Duanny Rivera and Piro Montilla
are due out next week, Velvet also
reports that their Conjunte Uni-
versal release is selling well. Pro-
motion for that LP will start short-

VICENTE FERNANDEZ
VICENTE FERNANDEZ

VOLVER VOLVER

-.,

VICENTE FERNANDEZ
VICENTE FERNANDEZ

VOLVER VOLVER

en CYS 1333
Tambien disponible
en B tracks y cassette

Distributed by

CAYTRONICS

The Latin Music Company
240 Madison Avenue

New York, MN.Y. 10016

(212) BE9-0044

ly in New York and Puerto Rico.
according to Tony Merino, . . .
Wilfro el Exotico (Teca) made a
Sunday promotion stop for his
latest LP at WCMQ. . . . Columbiu
artist Santana played a concert at
Miami Beach Auditorium, Friday
(23). . . . Tipica 73 (Incu) was also
in town to play a local dance
Saturday (24). Their song “Mai-
nono™ has been getting strong air-
play on many of the local stations
as  well, . WOQBA recently
presented a key to the city to Celia
Cruz (Tico). She was in town for
a performance at a local dance.
. . . WOQBA presented Marco An-
tonio Muniz in concert at the Dade
County Auditorium, March 18.

After a meeting with Peerless
of Mexico, Sunshine Records, who
distributes Peerless in the US,
will be involved in a strong promo-
tion campaign, which will feature
Marco, Antonio Vasquez, Lobos
de Norte, Enrique Alejandro, Her-
manos Nevares, Fernando Rios and
others. . . . Musart Records has
released LP's by Sonora Vera Cruz,
Cesar Acosta and Pepe Marco. . . .
Elioc Records reports that Luis
Garde's latest ILP has been selline
well, ART (ARTURO) KAPPER

NEW YORK

Juan and Eduardo of radio sta-
tion WEDC in Chicago tell us
that they aired Larry Harlow's
Latin-rock opera "Hommy" in is
entirety at 12 midnight, March 9.
Also, an interview with Tito
Puente was featored March 16.
They said that the two shows
were the direct result of a trip
here by Eduardo Vives to schedule
New York talent for some “bashes™
in the Windy City. . . . Harlow's
“"Hommy" will premiere here at
Carnegie Hall, Thursday (29).

Radio station KWOR in Salt
Lake City, Utah, recently added
a Latin show to its country format
and, according to program director
Chuck Henry, “Su Casa” has
achieved “outstanding” success with
the local Spanish community, The
show is aired Saturday and Sunday
in the AM and Henry tells us that
the station will expand its airtime.
. . . Ray Rivera's latest LP on
Zanzee Records has been getting
a strong MOR response in Wash-
ington, D.C. . . . Daniel Gutierrez.
director of international operations
for Caytronics Corp,, recently re-
turned from a trip to Puerto Rico.
where he arranged and co-ordi-
nated the future operations of
Mericana Records on the Island.
. . . Enrigue Caceres (Caytronics)
will tour Miami in April. Dates
will be announced shortly. . .
Tem 70's latest LP features culs

like “Mujer, Muyjer,” “Mi Mundo™
and “Montuneando.” . . . Jose
Feliciano (RCA) is scheduled for
the Flambovan Hotel in Puerto
Rico during the latter part of
April.

El Cheetah will present the
“Easter Sunday Music Parade,”
Apnl 22, Artists scheduled to per-
form include Eddie Palmieri, Willie
Colon, La Conspiracon, Larry Har-
low, Joe Cuba, Tipica 73, Dax
and the Puerio Rican rock group
Pachem Orchesira Flamboyan,
and the Puerte Rican group
Toro. Also al the Cheetah, April

LATIN CHART
-DISK INFO

NEW YORK—To better re-
flect Latin product which is
current in the various markets,
manufacturers are requested 1o
send all current release infor-
mation to Candy Tusken, Chart
Dept.. Billboard, 9000 Sunset
Blvd, Los Angeles 90069,

As new product is released,
supplement vour original  list
with current data. All mmforma-
tion will be wsed in creating
check lists for chart placement,

www americanradiohistorv com

- 21, will be El Gran Combo, Kako

and the All-Stars, Candide y su
Movimento, Willie Colon, and
Eddie Palmieri. Tickets for both
nights are being sold at local re-
tailers as well as at the club. . . .
Norman Ponce's single “Has Re-
gresado, Viejo Amigo” is a cut
from an LP soon to be released on
Cavironics. . . , Joe Cain at Tico/

Alegre Records has been busy in

the recording studio lately. . . .
Jorge Beillard has departed Fama
Records for his home in Argentina.
Tvpical of Beillard's expertise in
promoting Latin product was his
final stop in Miami for the label
Buena Suerte! . . . Cuco Sanchez
has a new single on the markel
. . . send Latin news and color
o Billboard, N.Y.

JIM MELANSON

MANNY MATOS, president of M&M Records, left, is joined by his sound
engineer Mariano Rodriguez in the label's newly opened recording stu-
dio in Miami. The studio will be open for outside use as well as label

productions.

Hot

< Latin LPs

Billboard SPECIAL SURVEY
For Week Ending 3/31/73

IN NEW YORK

TIT0 RODRIQUEZ
I5th Anniversary, TR 500

ISMAEL RIVERA
Tico 1215

GRAN COMBO

Por El Libro, EGC 003

RAPHY LEAVITT Y LA
ORQUESTRA LE SELECTA
Payaso, Barinquen DG 1212

NELSON NED

El Faquena Gigante, UA Latino 31118

ELIO ROCA
Comtrge, Miam) B042

RAY BARRETTO

Que Viva La Muzics, Fania 427

JUAN TORRES
Organo Melodico, ¥od. 15, Musart

WILLIE COLON
El Juicio, Fania 406

LOS GRADUADOS
Teida 3304

11  FANIA ALLSTARS
Our Latn Thing, Fana 431

12 ROBERTO ROENA
Roberto Roema Y Su Apollo Sound,
International 423

13  LOS ANGELES NEGROS
Yolume 5, Pamaso | 105

14 GRAN COMBO
Dan Gayo, West Side 002

15 RODOLFO

Sufrir, Fuemies 3143

16 RAFAEL
Loz Amantes De Rafael, U A Latino 31072

17 ODILIO GONZALEZ
Oivida, Dual 1043

18  YOYITO CABREIA
La Carne Lo Mata, West Side 1224

19  RICARDO REY
Bema Ligs 5004

20 LA LUPE
I'm Free Again, Tico 1306

IN TEXAS

SUNNY & THE SUNLINERS
Heyloe 3017

FREDDY MARTINEZ
Te Traigo Estas Flores, Freddy 1004

AUGUSTINE RAMIREZ & FREDDY
MARTINEZ
Bl Gusto Es Suyo, Zarape 1070

JOHNNY BRAVOD
Simplemente, Zarape 1067

JULIO IGLESIAS
Niambra AL10

RAMON AYALA
Hits of 1972, Tex Mex 7004

VICENTE FERNANDEZ
Arriba Huentitan, Caytronics 1333

AUGUSTINE RAMIREZ
larape 1066

JUAN GABRIEL
Mo Tengo Danero, Arcano 3023

GERALDO REYES

Caytronics 1319

MARCH 31,

11 LUCHA VILLA
Puro Morte, Yol 2, Musart 1574

12 YOLANDA DEL RIO
La Hija De Nadie, Arcano DKL 3202

13  LOS ANGELES NEGROS
Volume 5, Parmaso 1105

14  CORNELIO REYNA
Bego 1092

15 LOS MUECAS
Que onia, Caytronics 1351

16  CORNELIO REYNA
Mo Tengo Dinero, CR 5025

17 LOS UNICDS
Zarape 1071

18  LOS GABILANES
Capi 1019

19 JUAN TORRES
Organo Melodico, Yol. 15, Musart

20 LOS ANGELES NEGROS
¥ Volvers, Parnaso 1070
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THE SONGS AND INSPIRATION FOR {‘
TUFANO & GIAMMARESE’S DEBUT ALBUM »
ON ODE RECORDS, AS WELL AS THE . A
OUTSTANDING ACOUSTIC AND ELECTRIC - {;
GUITAR WORK COMES FROM T A
DENNIS TUFAND AND CARL GIAMMARESE. 4a°
THE BOTH OF THEM HAVE MELLOWED OUT
CONSIDERABLY FROM THE DAYS WHEN %
THEY WERE THE BUCKINGHAMS FROM THE
NORTHWEST SIDE OF CHICAGO. &

TODAY TUFAND & GIAMMARESE’S MUSIC
CONSISTS OF AN EXCITING BLEND OF
ACOUSTIC GUITARS AND SOARING VOCAL
HARMONIES.

LISTEN TO THEIR ALBUM AND YOU'LL FIND,
AFTER YOU PLAY IT, YOU'LL PROBABLY
WANT TO LEARN HOW TO SAY IT. % {--

(TOD-FAWN-0 & GEE-A-MAK-E-SEE) '} _
-f . §

PRODUCED BY
LOV ADLER.

ODE RECORDS

DISTRIBUTED BY A&M RECORDS

THE SINGLE I5:
SIC EVERYWHERE”

(SP-GE8033)

. I-"; |l s ;rl:_.; ;
i‘f " T -
Y " 4

ﬂi- .
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ampus News

What's Happening

By SAM SUTHERLAND

At Springfield College in Springfield, Mass., Eliott Baker, music direc-
tor at WSCB-FM, has found another use for that playlist cover letter.

Baker has been strongly motivated by contact with Bill Baird and Par-
ent’s Aid Society, an organization currently working to defend and pro-
mote legalized abortion and birth control. Through the WSCB-FM news-
letter, Baker 15 attempting to reach both other students and music industry
folk who might be interested in contacting that group and providing some
support.

Fiﬂugie Blume at Grunt Records was among the first to respond, offer-
ing Baker additional space in the Grunt letter,

Baker may be reached at WSCB-FM, c/o Springfield College,
Springfield, Mass. Anyone interested in contacting the Parent’s Aid
Society should write to Bill Baird, 107 Main St., Hempstead, L.I., N.Y,

Now that sure beats another Dead album review. . ..

* o w

Pete Who ... 7

Readers from the New York area may have been somewhat mystified
by last week’s story on *Pete Pornatale.”

No, he hasn’t changed his name. That man, for anyone who's been
hiding under a rock the past few years, is Pete Fornatale of WNEW-FM.
The name change was really just the consequence of a phone line trans-
mission problem between New York and the Billboard printing plant, re-
sulting in a verbal alchemy that transformed “F" into “P",

What can we say, Pete, after we say we're sorry ... 7

* * *
Armstrong Winners

Last Saturday (24) at the NAFMB convention in Washington, Fred
Friendly, former CBS News president and now a professor at Columbia
Umniversity School of Journalism, presented Armstrong Awards for excel-
lence and oniginality in FM broadcasting to eight stations, two of them
college outlets.

In the non-commercial stations division, first place winners included
SMUK-FM, Western Michigan University, Kalamazoo, for “Abortion
Special™; and WBUR-FM, Boston University, Boston, Mass,, for the
“Kids Talk" series. The WMUK-FM program was a community service
show, while the Boston U, series is a news program. -

* * *

PICKS AND PLAYS: MIDWEST—Michigan—WMUK-FM,
“Crankcase,” Western Michigan U., Kalamazoo, Beth Rosengard report-
ing: “The Weapon,” (LP), David Newman, Atlantic; “Tyranny and Muta-
tion,” (LP), Blue Oyster Cult, Columbia; “Sammy,” (LP}, Sammy, Phil-
ips. .. .'WVKY, Kalamazoo Valley Community College, Kalamazoo, Al
Marsh reporting: “Bite Down Hard,” (LP), Jo Jo Gunne, Asylum; “Pan,”
(LP), Pan, Columbia; “Beginnings,” (LP). Allman Bros, Band, Atco. . ..
WSGR-FM, St. Clair County Community College, Port Huron, Dave
Gorski reporting: “Paris 1919,” (LP), John Cale, Warmner Bros." “Bite
Down Hard,” (LP), Jo Jo Gunne, Asylum; “Six Wives of Henry VIIL”
(LP), Rick Wakeman, A&M. ... WORB, Oakland Community College,
Farmington, Sandy Lieberman reporting: “Dark Side of The Moon,”
(LP), Pink Floyd, Harvest; “River,” (LP), Terry Reid, Atlantic; “Foghat,”
(LP), Foghat, Bearsville. . . . WKMX, Schoolcraft College, Livonia, Craig
LaMothe reporting: “Communication,” (LP), Hookfoot, A&M; “Bite
Down Hard,” (LP), Jo Jo Gunne, Asylum; “Tyranny and Mutation,”
(LP), Blue Oyster Cult, Columbia. . . Illinois—WPGU-FM, U. of [llinois,
Champaign, John Parks reporting: “The Harder They Come,” (LP),
Soundtrack, Mango; “I'm In Love With You,” (LP), Detroit Emeralds,
Westbound: “IL” (LP), Electric Light Orchestra, United Artists. . ..
WRSE-FM, Elmhurst College, Elmhurst, Ross Peckat, Chris Kurth re-
porting: “Right Thing To Do,” Carly Simon, Elektra; “Dark Side of The
Moon,” (LP), Pink Floyd, Harvest; “Cosmic Wheel,” (LP), Donovan,
Epic. ... WIDB, Southern lllinois U., Carbondale: “Woman of Heart and
Mind,” Joni Mitchell, Asylum; “You Really Got A Hold On Me,"” Billy
Mernit, Elektra; “Two Trains,” (LP cut, Dixie Chicken), Little Feat,
Warner Bros. ... WLUC, Loyola U, of Chicago, Jim Benz reporting;
“Bap-Tizum,” (LP), Art Ensemble of Chicago, Atlantic; “Dirty Mistrea-
ter,” (LP), T-Bone Walker, Bluesway; “Only Love,” (LP cut), Bill Quate-
man, Columbia. . . . WILN, lllinois State U., Bloomington-Normal, Dusty
De Rousse reporting: “Good Friend,” (LP cut, Loggins & Messina), Log-
gins & Messina, Columbia; “Your Song,” (LP cut, 360 Degrees of Billy
Paul), Billy Paul, Phila, International.

L3 * L]

MIDWEST—Wisconsin—WSUW-FM, U, of Wisconsin, Whitewater,
Paul Setser reporting: "“Cameo,” (LP), Dusty Springfield, Dunhill;, “Do
You Know What It’s Like,” Jerry Wallace, MCA; “Always,” Luther Ing-
ram, Koko. ... WSRM, U, of Wisconsin, Madison, Bruce Ravid report-
ing: “Rich Man,” (LP), Climax Blues Band, Sire; “Boogie Woogie Bugle
Boy,” (LP cut, Divine Miss M), Bette Midler, Atlantic; “A Good Feeling
To Know,” Poco, Epic. . .. Ohio—WKSU, WKSU-FM, Kent State U,
Kent, Mike Reisz, John Burke reporting: “Crying Song,” (LP), Hubert
Laws, CTI; “Cindy Incidentally,” Faces, Warner Bros.; “Nick Drake,”
(LP), Nick Drake, Island. . . . WERC, U. of Toldeo, Walter Griffin report-
in%; “Rock’'n’Roll Gypsies,” (LP), Vinegar Joe, Atco, “Heartbreaker,”
(LP), Free, Island; “We The People,” (LF), Ellen Mcllwaine, Polydor. . . .
Minnesota—WMMR, U. of Minnesota, Minneapolis, Michael Wild re-

rting: “If It Wasn’t For The Reason,” Roger Cook, Kama Sutra, “One
Girl Too Late,” Brenda & The Tabulations, Epic; “Delta Queen,” Don
Fardon, Chelsea.

* K
If vour listings do not appear, check next week’s column,
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Surveys Not

The Message
-IBS’s Grant

iBillboard’s Campus News recently re-
ported the findings of a survey of college
radio programming on carrier current
stations. Intercollegiate Broadcasting Svs-
tem president Don Grant has offered a
reply (o that study, which was conducted
by the Broadcast Institute of Marth
America.)

I read your article on the sur-
vey of campus carrier current radio
with great interest. I personally
and professionally disagree with
surveys of college radio—frankly,
because T have not vet seen one
that accurately describes the medi-
um. | think we must, each time
we announce a survey, remember
that the concept of this medium
varies greatly from both commer-
cial and public radio, and vet it
includes both elements of commer-
cialism and public service broad-
casting,

This is why I would deny the
survey results that less than 5 per-
cent of programming is devoted to
public affairs. What is truly indi-
cated when a survey states the 5
percent figure and also denotes
that 87 percent are operated by
students to (21 percent) train broad-
casters and service the campus
area? The stations are designed in
concept to serve students by other
students themselves — the closest
public service. What does the 5
percent fipure mean in the con-
text of college radio? It indicates
a definite lack of programming
material devoted to community af-
fairs outside the campus. Material
only duplicating the commercial
and public media if it was aired,
while the whole being of campus
radio is devoted to servicing the
student public. And information.
however meager, i5 aired on stu-
dent affairs and it is found no
other place. To reiterate, the col-
lege radio medium programs to
students and what is important is

student affairs—not “Public Af-
fairs.”
Sincerely,
Don Grant,
President

Tex. U. Jazz
Fest Is Set

AUSTIN — The third annual
Southwestern College Jazz Festival
will be held April 28 on the
campus of the University of Texas.

Rod Kennedy, president of the
festival, said invitations had been
sent to more than two dozen col-
leges in Texas, Oklahoma, Louisi-
ana and Arizona from which eight
to 10 big band entries will be se-
lected to eompete, along with out-
standing student combos and vo-
calists.

Also asked to make puest ap-
pearances were last yvear's winning
big band from Texas Southern Uni-
versity, last year's winning combo
from Southern Methodist Univer-
sity and last year's winning vocal-
ist, Anita Moore of TSU, now
singing with Duke Ellington’s band.

Jazz stars slated to perform and
act as judges include Dizzy Gilles-
pie, Gary Burton., Cannonbal] Ad-
derley, Billy Taylor, Roy Haynes.
Leonard Feather and Gerry Mulli-
Zan,
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Theatrical Output, TV Show

Mark Genesis

NEW YOQORK — Theatrical dis-
tribution and the creation of a
television series devoted to ex-
perimental film-makers are two key
developments in the recent reor-
ganization of Genesis Films, Ltd.
Formerly a distribution outlet aim-
ing at the campus market, Genesis
will continue to approach student
film buyers while broademing its
activities into other, non-campus
fields.

Following the recent closing of
the West Coast home office of
Genesis, Kathy Karr, recently
named Genesis president, has
moved the main office and most
major operations to New York to
afford better coordination with
Genesis’ parent firm, Direction Un-
limited.

The move has also resulted in
a new sales and shipping staff in
New York. A West Coast shipping
office is being maintained.

Miss Karr revealed that plans
for a television series centering
on experimental film-makers are
being firmed as negotiations con-
tinue with New York stations. Pro-
gramming for the series is already
firm, but final commitments for

Reorganization

the series length, both in terms of
its overall run and the length of
each segment, have not been made.
The series is expected to air dur-
ing the fall of 1973. :

Initially slated as a local series
in New York, Genesis notes that
syndication may follow.

Commercial, or theatrical, dis-
tribution for Genesis began with
the John Lennon/Yoko Ono film.
“Imagine.” Miss Karr noted that
the response to that project has
encouraged Genesis to pursue that
market further.

Also underway is the develop-
ment of a new program of shorter
Genesis  film packages. Existing
Genesis packages would be edited
to afford additional exposure via
high school andiences and college
coffee houses (the Coffee House
Circuit is also part of Directions
Unlimited).

Miss Karr noted that the entire
Genesis Films operation is cur-
rently being re-evaluated as the
company's activities expand.

Subject to these developments.
Genesis expects to change its price
structure for programming to cam-
puses.

Campus

Dates

ERIC ANDERSEN (Columbia}: Lehman College,
Bronx, M.Y., April &; Michigan Sfate U.,
East Lansing, April 12-14.

AZTECA (Columbia): California 3tete College,
:ul[nlurlgn, April &; U. of Mebrasks, Omaha,
pri .

BLOODSTOME (London): U, of Youngstown,
Dhia, April 7.

BOOMES FARM (Columbia): Palomar Jr. Col-
lege, Sanm Marcos, Calif., April 1.

DAYID BROMBERG (Columbia); Princeton U,
Princeton, MN.J., April 7; Francis Lewis
H.5., Flushing, M.Y., April 13.

THE BYRDS (Columbia): U. of Maryland,
Baltimore, March 25,

JOHNNY CASH [Columbia): Indiana State L.,
Terre Haule, April 14,

COMMANDER CODY (Paramount]: Lewis &
Clark U., Portland, Ore., April &; Oregon
State U., Corvallis, April 7; U. of Oregon,
Eugene, April B; U. of California, Riwver-
side, April 14,

THE CREDIBILITY GAP (Warner Bros.): Cali-
fornia State U., Fullerton, March 30;
Calif. State U., long Beach, April &-7;
Santa Monica City College, April 9; Loy-
ola U, Los Angeles, April 9; U, of
California, Riverside, April 14.

JIM CROCE (ABC): Immaculata College, Im-
maculata, Pa., April 7.

JACK CROSSMAN (ABC): Loyola College, Los
Angeles, Calif., March 29; Califarnia
Folytech Institute, Pomona, April 13,

MAC DAVIS (Columbia): Allen Hancock Col-
lege, Santa Maria, Calif., April 7.

EARTH, WIND & FIRE (Columbia): Yale U,
Mew Hawven, Conn., April B; Rwigers U.,
Mew Brunswick, N.J., April 14.

RARE EARTH (Rare Earth): Loras College
Dubugue, lowa, March 25; State U. of
Mew York, Morrisville, April 5; illincis
State U., Mormal, April 9; S5.E. Missour
State U., Cape Girardo, April 12; U, of
Sguth Carolina, Columbia, April 13; N.
Carolina State U., Raleigh, April 14,

ESTUS (Columbia): Bridgewater 5State College,

EFIdEt'ﬂ'&Ttr. Mass., April 12,

RORY GALLAGHER {Pnir-dnrh: Aguinas College,

Grand Rapids, Mich,, April 1.

GLADSTOME (ABC): U, of Wisconsin, Stevens
Point, April 7.

AL GREEN (London/Hi}: U. of Youngstown,
Ohio, April 7.

JOMN HARTFORD (Warner Bros.): Grand Val-

ley State College, Allendale, Mich., April
:: ;Im'll:m MNew Mexico State U., Portales,
pri ;

DR. HOOK & THE MEDICINE SHOW {Colum-
bia}: Eastern Washington S5tate College,
Chenay, .P?r]l b,

HUMBLE PIE (A&M): Western |llincis U,
Macomb, April 5; U. of Indiana, Blooming-
ton, April &.

ITS A BEAUTIFUL DAY (Columbia); Eastern
Washing*on State College, Cheney, April &

STAN KE N (Lendon): Northewestern State
U., Tahleguah, Okla., March 29; Coffey-
ville Enmmun!hr College I‘.Zl:lff:'w.rl'lller Kan,,
ppril  3; Southwesterh State College,

eatherford, Okla., April 4; Wilmar H.5.,
Wilmar, Minm., April 10; Drury College,
Springfield, Mo., April 14.

LED KOTTKE (Capitol): UCLA, Loz Angeles,
Calif.,, April &; U. of Ufah, Salt Lake
City, April 7.

RAMSEY LEWIS (Columbia): Darfmouth Col-
lege, Hanover, NM., March 30: Knoxville
Coflege, Knoxville, Tenn., April &; Redland
College, Redland, Calif., April 7; Albany
State College, Albany, a., April B8;
Georgia Southewestern College, Americus,
ipr!} HJJEr Midland College, Midland, Tex.,
fi :

Il.lﬁl.'llli.l. (Polydor}: Massachusetts Instifute
of Technology, Boston, April &; Ceniral
State U,, Wilberforce, Ghio, April 14,

CURTIS MAYFIELD (Curtom): State U. of
New York, Stony Brook, Aprl &

GAYLE McCORMICK (MCA): Cornell U., It
haca, March 30,

LOGGINS & MESSINA ([Columbia): Duke U,
Durham, N.C,, March 30; Virginia Polytech
institute, Blacksburg, April &; Williams
College, Williamstown, Mass., April 10;
U, of Verment, Burlington, April 11,

BUDDY MILES (Columbia): Central 3ate U.,
Wilberforce, Ohio, April 14.

TRACY MELSON/MOTHER EARTH &Culumh]u}:
0. of lowa, lowa City, March 31.

PETER NERO (Columbia): U. of Montana,
Missoula, April 1: Caldwell College, Cald-
well, M.J. April 7; U. of Western Ontario,
London, April 14.

NEW GRASS REYIVAL: Vanderbilt U., Mash-
ville, Tenn.,, April 13.

HEW RIDERS OF E PURPLE SAGE (Colum-
bia): Colby College, Waterviile, Me., April
2; Holy Em-ss Ciiium. Worcester, Mass.,
April 4; Queens College, Queens, N.Y.,
April @

H.hfil.l POLLAND (Columbia): W. of Ohlo,
Columbus, April 5; U. of Missouri, 5t
Louis, April &; Comell U., Ithaca, April 7.

TOM RUSH (Columbial: Southeastern Mass.,
., No Dartmouth, Mass., April 1.

SANTANA (Columbia): State Fair College,
Jackson, Miss., March 24; U, of Houston,
Tex., April 2; U. of New Mexico, Albuguer.
ve, April 4.

EARL lﬁ&lﬂ“ REVUE (Columbia): Georgia
College, Milledgeville, Ga., April 3: Mis-
sissippi State. U., 5tate College, April 4;
U. of Houston, Tex., April &; West Ga.
College, Carrolton, Ga., A.Erﬂ 9; U. of
Morth Dakota, Grand Forks, Al:ur-'ul 12;
Montsna State U., Boreman, April 13-14.

JIMMIE SPHEERIS (Columbia}: U. of Kansas,
Lawrence, April 4; U. of South Carclina,
Columbia, April &; Brooklyn College,
Brooklyn, MN.Y., April B.

BRUCE SPRIMGSTEEN (Columbia): Rutgers U,,
Mew Brumswick, MN._1., Aprl 1.

TAl MAHAL {Euimnhia}: Penn State U,
State College, Pa., MN.J., April 7.

HOT TUNA (Grunt): Rutgers U., Hew Bruns-
wick, N.l., March 28. .
LOUDON WAINWRIGHT 111 (Columbia): Prince-

ton U., Princeton, N.J., April 7.

DOC B MERLE WATSON (Poppyl: U. of
Houston, Tex., April 7.

WEATHER REPORT (Columbial: Princefon U.,
Princeton, M.1., March 31.

MAC WISEMAN (RCA): U. of North Carolina
at  Asheville, March 30; East Tennessee
State College, Johnmson City, April 13,

YES (Atlantic): U. of Mew Mexico, Al
buguerque, April B,
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Soul Sauce

BEST NEW SINGLE
OF THE WEEK:

“YOU'RE STILL
MY BROTHER"

THE BAR KAYS

(VOLT)

BEST NEW ALBUM
OF THE WEEK:

“ONE MAN

RONNIE DYSON

BAND"

(COLUMBIA)

By JULIAN COLEMAN

The National Association
of TV and Radio Announcers
in conjunction with The
Monterey Pop Festival, re-
cently announced that Miss
Laura Smalls and Mr. Burdett
Bullock IIT are the recipients
of college scholarships under
the NATRA Sam Cooke
Scholarship Fund program.
Miss Smalls is the daughter
of the late Tommy Smalls,
one of the original founders
of NARA, which later be-
came NATRA in 1968. Mr.
Bullock’s award came about
due to his sincere and un-
usual interest in the field of
communications.

Two vocalists, John Mar-
shall and Joseph Jones, have
been added to the Tams,
joining original members Joe
Pope, Charles Pope and Rob-
ert Lee Smith on a new single
and spring tour. The Tams,
1l-year veterans, record for
the ABC/Dunbhill label.

Gibson and Will

of Chicago have just launched
into production of a nation-
ally syndicated weekly radio
show called “Black 40." (See
story in Radio & TV section.)

BITS & PIECES:

The Crusaders and The
Chi-Lites are set for a special
Sickle Cell Anemia benefit
concert March 31 at the Uni-
versity of Washington, Seat-
tle. . . . New Smith Connec-
tion on Hot Wax titled “The
Day You Leave," from their
“Under My Wings,” LP. .
Jamaican raggae singer and
songwriter Jimmy CIliff has
signed with Warner Brothers.

. Super action on The In-

ents “Leaving Me,"” on
Wand Records. The disk is
No. 1 at WAWA-AM Mil-
waukee, and WEKXI, Jackson,
Miss., with pop action in De-
troit. . . . Phonogram just
signed Micki Grant of “Don’t
Bother Me, I Can't Cope"
fame to a recording contract.
Miss Grant is currently work-

Johnson of Bremar Services

label.

ing on her first LP for the
. + . Plans are in the

making for an 11 country
European tour for Tamla
Records artist Eddie Ken-
dricks. . . . Atlantic Records
are rush releasing the new
Spinners album which will be
their first for the label. . . .
Coming in April the new
Aretha Franklin LP. . . .
“Pillow Talk,” by Sylvia on
the Vibration label showing
good signs of crossing over
and becoming a pop hit as
well as soul. . . . Hot tip
from Deanie Parker at Stax
on “Stop Half Loving These
Women,"” by Jimmy Lewis.

BREAKOUTS:

War, “Cisco Kid" (United
Artists); Tyrone Davis, “With-
out You in My Life" (Dakar),
Billy Preston, “Will It Go
Round in Circles” (A&M);
New York City, “I'm Doing
Fine Now" (Chelsea); First
Choice, “Armed and Ex-
tremely Dangerous” (Philly
Groove); Blue Magic “Spell”
(Atco); Soul Children, “It
Ain't Always What You Do"
(Stax); Archie Bell and the

Drells, “Dancing to Your
Music” (Glades); Jackson 5,
“*Hallelujah Day” (Motown);
James Brown, “"Down and
Out in New York City”

(Polydor); Tommie Young,
“Do You Still Feel the S&IIIE
Way" (Soul Power).

PHONOGRAM artist Jerry Butler
5 greetud backstage at the Trou-
badour in Los Angeles by Smokey
Robinson following Butler's high-
ly successful debut at the club
recently. Sharing the bill with
Butler were Brenda Lee Eager,
Peaches, and the Ice Man's Band.
It was the first LLA. appearance
for Butler in several years.
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successful producers and writers in the
music business—with a staggering
record of hits. Rare Earth. One of mu-
sic’s most successful groups—with an
equally impressive record of hits. We

a major musical merger.

turned them loose in the studio. The

resultis ““Ma.” A new single by Rare

Earth. Written and produced by

Norman Whitfield. Watch out. “Ma” is

a mother. Rare Earth Single #R-5053

Watch for a mother of an album, coming soon.

: L

Listen to what’s happening at Motown. You'll hear the times change.

AL\

RACITOM-

21873 Motown Record Corporatlon
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Classica

| Music

CLASSICOMMENT

Dutch on the Ball in Scoring
Points in Promotion Game

Promotional techniques, whether
1o move vacuum cleaners or pho-
nograph records, are nowhere more
developed than in the United
States. Or so we like to think,

But when it comes to classical
records and organized industry
efforis to stimulate public demand
in the produoct, we can take a few
pointers from the Dutch.

In Holland, as elsewhere, the
classical percentage of the total
record market has been diminishing
as over all sales hit new peaks
each year. Classics there accounted
for an estimated 17 to 18 percent
of the market in 1970. Last year,
however, this share of the market
dipped to about 14 percent. But
many stores move considerably
more classics than the industry
average and are concerned about
any drop.

Take Jan Dankers, for instance.
He operates two record shops in
Tilburg, a city of 150,000, not far
from Rotterdam. One is purely a
pop store, but in the other classics
account for more than 25 percent
of his total volume. Dankers
doesn’t want to see that percentage
reduced. .

Out of personal interest and a
sense of industry responsibility,
Dankers is an active member of a
trade organization primarily de-
voted to the promotion of records
to the general public. And a good
deal of that promotion is devoted
1o classical product.

The organization, known as
C.C.GC.. was formed 12 vyears
Apo as a joint creation of retailers
and manufactorers. [t runs the
“Edison Awards.,” whose public

By IS HOROWITZL

recognition of excellence in re-
cordings acts as a strong sales
stimulant, sponsors annual televi-
sion specials featuring top record-
ing talent, coordinates a national
gift-certificate facility, and provides
a variety of other services to its
members to increase merchandising
efficiency.

In New York last week, Dankers
stressed that support of C.C.G.C.
was split right down the middle by
manufacturers and dealers, Trade
associations of both groups each
contribute half its operating budget,
with retailers’ shares amounting to
a voluntary tax of a half of one
per cent on sales, If surpluses over
expenses are accumulated, the tax
is proportionately reduced. Last
year a contribution of only two-
tenths of one percent on sales was
required.

While the “Edison Awards” tra-
ditionally have been an annual
event, C.C.G.C. has recently taken
steps to spread its promotional ben-
efits over the entire year. For its
classical awards categories each
manufacturer may now submit up
to 50 records every three months.
From these entries the Edison jury
will select the 10 best and this list
will be published and promoted
quarterly. This continuing exposure
of strong product will give new
impetus to classical sales, Dankers
anticipates.

Classics on TV

In television, not unexpectedly.
its largest audience ralings are
racked up by pop specials, but
classics still figure prominently in
TV promotional planning. Every
other year C.C.G.C's TV special

Classical Output Reaches
New Peaks in Germany

HAMBURG—In the last few
weeks classical recordings in Ger-
many have reached a new peak.
DGG, Ariola-Eurodisc, CBS and
Teldec have all presented their
new product for the spring sales
drive. Record manufacturers report
that the release of low-priced dou-
ble albums have brought about
increased sales and in this respect
CBS is the market leader. One
of the most successful recordings in
this field has been with product by
George Szell and Bruno Walter.
There is also a great deal of inter-
est in Germany in the large amount
of special priced cassettes avail-
able and one of the most impor-
tant is the four Schumann sym-
phonies conducted by Szell.

Teldec had a very good year in
1972, and press chief Herberl
Muller said that “both the trade
and record fans showed an extraor-
dinary interest in the wide selec-
tion from Rubinstein's repertoire

Teldec issued in February a spe-
cial package featuring the RCA
artist,

In the spring, Teldec will re-
lease the sixth album in its series
of Bach's religious and secular
cantatas, The album will feature
Cantatas 21, 22 and 23 and the
recordings, which take place in
Vienna under the direction of Ni-
kolaus Harnoncourt and in Am-
sterdam under Gustav Leonhardt,
offer a maximum of accuracy ac-
cording to the latest research and
have the highest possible artistic
standards.

This vear will also see the new
release of eight issues in the sprning
and seven in the autumn on RCA
of the works of Toscanini. Teldec
report that 80 issues are planned
in _ its schedule which will last
until 1975, Another major project
under way is the recording of 104
Havdn symphonies,

HAPPELL Music Sr. Editor Carl Miller, left, and Viadimir Bobri, right,
co-authors of “Two Guitars: A Galaxy of Duets for Guitar’’ (McMillan)
present their book to Andres Segovia at a recent reception held at the
Spanish Institute in honor of his B0th birthday.

22

is devoted exclusively to classics.
And while attempts are made to
shape the program to attract a larg-
er public, compromises in m!mca]
quality are avolded. An experiment
Iwo years ago, grouping a whole
series of short excerpts on the
three-hour show, was abandoned
after unfavorable critical reaction.

The “greatest hits" approach to
moving classics has not caught on
in his country, said Dankers.

One of C.C.G.C.'s most effec-
rive devices has been its gift-certif-
icate program. These certificates
are routed to the trade through
participating banks where dealers
may purchase them in various de-
nominations at 15 percent off face
value. They are then resold to store

atrons who may exchange them
or records at any member store
throughout Holland.

Dankers reports that 12 to 15
percent of his sales derive from
certificates, It has been estimated
that 5 percent of all records sold
in Holland are moved via this ex-
change medium.

Price cutting, especially in clas-
gics, 15 not a serious problem in
Holland, nor is it expected to be-
come s0 in the predictable future.
In larger cities, such as Amster-
dam, Rotterdam and The Hague.
one can find shops pushing pops at
15 to 20 percent off list, but this
is rarely the case in classics.

“We have seen how discounting
has affected dealers in the United
States,” Dankers said, "and we are
not anxious to go that route.”

The industry structure in Hol-
land has much to do with the main-
tenance of a stable price situation.
All major manufacturers belong
to a trade association, H.U.G.L.,
and the dealer organization.
H.U.G.D., with 1,500 members, is
the regulating force for 90 percent
of the retailers in the country.
These dealers are the only ones
permitted to purchase product
from the manufacturer’'s group.
There are no distributors,

During his stay in the States
Dankers hoped to pick up some
tips on how the American industry
promoted classical records. He may
not have discovered much of use
for his market, but perhaps he left
some clues behind for trade groups
here to mull.

Chappell Into
School Bands
Via Applebaum

NEW YORK—Chappell Music's
educational division is entering the
elementary band market for the
first time through a print and pub-
lishing agreement with Stan Apple-
baum, composer, arranger and
conductor.

Bob O'Brien, educational man-
uger, announced the initiation of
an innovative schedule with a series
of contemporary classics, Concert
Miniatures for the Elementary
Band. Contemporary in its choice
of music, "sound” and packaging.
this series is considered a departure
from existing elementary band
programs,

O'Brien stated, “Chappell has
wanted to enter this exciting field
for a long time, but waited unul it
could produce something different.
This series answers a real need
in schools because it offers a chal-
lenge to young plavers through
arrangements of such 20th century
sources s Bartok, Kabelevsky and
Stravinsky, plus unusual works
from the I1Bth and 19th centuries.
We are particularly fortunate to
have Stan Applebaum arrange this
series  because of his  extensive
experience in the area.”

In addition to the Chappell Ele-
mentary Band Series, other works
for symphonic band and orchestra
are already in production.

www americanradiohistorv com
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SCOTT JOPLIN: PIANO RAGS, YOL 1
Nonesuch 71248 (Elektra)

SCOTT JOPLIN: PIAND RAGS, VOL 2
loshua Rifkin, Nonesuch 71264 (Elektra)

SOUNDTRACK: 2001: A SPACE ODYSSEY
MGM, SIE 5T 13

“.H_I'ILEI: 8th SYMPHONY
Chicago Symphony Orch. (Selti), Londea O3A 1295

TRANS-ELECTRONIC MUSIC PRODOCTTIONS, INC., PRESENTS
SWITCHED-ON BACH
Walter Carlos/Benjamin Folkman, Columbia MS 7194

BEETHOVEN: SYMPHONY #9
Chicago Symphony Orch. (Solti), London CSP 8

THE SEA HAWK
National Philharmonic Orch. of London (Gerhardt), RCA LSC 3330

SONGS BY STEPHEN FOSTER
Nonesuch 71268 (Elektra)

HOLST: THE PLANETS
Boston Symphony (Steinberg), DGG 2530102 (Polydor)

HOLST: THE PLANETS
Los Angeles Philharmonic (Mehta), London CS 6734

DOMIZETTI: LUCIA DI LAMMERMOOR
Joan Sutherland, London OSA 13103

SAINT-SAENS PIAND CONCERTI
Seraphim 6081 (Capitol)

CONCERT AT HUNTER COLLEGE
(De Los Angeles/De Larrocha), Angel 5-36896 (Capitol)

STRAUSS: ALSD SPRACH ZARATHUSTRA
Los Angeles Philharmonic (Mehta), London CS 6609

TALES OF HOFFMANN
Beverly Sills, Audio Treasury ATS 20014

BERNSTEIN: MASS
Columbia M 231008

SHOSTAKOVICH SYMPHONY NO. 15.
(Maksim Shostakovich), Melodiya/Angel SR-40213 (Capitol)

BERLIOZ: BENVENUTO CELLINI
BBC Symphony Orch. (Colin Davis), Philips 6707019 (Phonogram)

JULIAN AND JOHN
Bream and Williams, RCA LSC 2357

PUCCINI: MANON LESCAUT
New Phitharmonic Orch. (Caballe), Angel 3782-BL (Capitol)

BEETHOVEN #9
Von Karagan, DGG 2720013 (Polydor)

TCHAIKOVSKY: THE NUTCRACKER
Andre Previn, Angel SB-3788 (Capital)

PAGANINI: VIOLIN CONCERTD =3
Henryk Szeryng, Philips 6500.175 (Phonogram)

HOROWITZ PLAYS CHOPIN
Columbia M 30643

A CLOCKWORK DRANGE
Soundtrack, Warner Bros, BS 7573

1. STRAUSS: DIE FLEDERMAUS
(Boskovsky), Angel SBLX 3790 (Capitol)

LE SANC DU PRINTEMPS (Stravinsky)
Bostan Symphony Orch. MT. Thomas, DGG 2503252 (Polydor)

DELIBES: LAKME (MESPLE, LOMBARD)
Seraphim SIC 6082 (Capitol)

BEVERLY SILLS CONCERT
Audio Treasury ATS 20011

SMETANA: 4 Symphonic Poems
(Kubehk) DGG 2530248 (Polydor)

BELLINI: NORMA
(M. Caballe), RCA L5C 6202

SHOSTAKOVICH SYMPHONY NO. 15
Eugene Ormandy/The Philadelphia Orch., RCA 0014

THE CHOPIN | LOVE
Artur Rubinstein, RCA Red Seal LSC 4000

WAGNER: TRISTAN UND ISOLDE (Karajan),
Angel, SEL 3777 (Capitol)

THE ART OF KATHLEEN FERRIER
Seraphim 60203 (Capital)

SZELL CONDUCTS MOZART
6. Szell & Cleveland Orch., Columbia MG 30368

WAGNER: RING OF THE NIBELUNGEN (Furtwangler),
Seraphim, 15-6100 (Capitol)

THE ART OF JOSEPH SZIGETI
Columbia MGX 31513

MOZART PIANO CONCERTOS X 459-488
{Brendel, Marriner), Philips 6500283 (Phanogram)

VERDI: LA TRAVIATA
aills, Gedda/Panerai, John Alidis Chor {Ceccato),
Angel SCLX 3780 (Capitol)
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Talent

Talent In Action

e Coniiniwed from pape 14

Where the !'Cing_ﬁtrm Trio made corny
jokes about drinking and sex, America
i5 Just a3 corny aboul dope and sex.

MT. AIRY
Gerde's Flok City, New York

Entering a special press performance
by Thimbie Records new band of folk

promoicd more on the strength of its
credentials than s music: Tom and
Steve Chapin are related to that other
[ellow, Bob Hinkle had enjoved a small

a premier folk instrumentalist of the
6l 's.

Happily, little attention was paid 1o
ihose auspicious credits, Instead, a casaal
tone, nicely suited to the concise, relaxed
music, was maintained, letting a wvsoally
jaded sudience build s enthusiasm as
the quartet quietly revealed both s
sirength and delicacy in handling original
material, traditional folk.tunes and recemt
pop classics.

Vocals, by Hinkle and the Chapins,
were sweel, expressive and natural. And,

men are true velerans: in EYCrYy iﬂ'&tﬂﬂﬂ!,
unnecessary flosh was abandomed, and
Welssberg, on pedal steel, banjo and
electric  guitar, emerged as a  iasteful,
constant joy.

The material ftself was equally im-
pressive. A solid, stomping reading of
ithe Youngbloods' classic ““Grizzly Bear"
vindieated itselfl @z Mt Adry™s choice for
their first single, while Weissberg offered
a wry rendition of his current smash,
“Dueling Banpos.™

Mt Airy is an even-keeled, unaffected
attempt to make comfortable, contem-

veterans, ML Airy, there was the initial, but devoted cult following and Eric

Down-plaving their top 40 success, they .
disconcerting fear that this act might be Weissberg is surely revered by many as

introduced “Don't Cross The River If
You Can't Swim The Tide" as “The __
VYomit Song."” and said It was about . =
swallowing massive amounis of joinis and
pills 1w escape o customs shakedown ot
the Canadian border,

porary folk music, The atiempt succeeds

more important, the supporiing instru-
ndmirably, SAM 8 ERLAND

mental work demonstrated why these

L

However, the main similarity between |
the Kingston Trio and America is that
ithe audience for each group considered
the artists as “some of the boys," who |
just happened to have learned a few
more licks on the acoustic guntar and |
fell in with some harmonizing cohorts,
In other words, anybody at the show
could think of themselves as being the
stars, if they'd had a little luck.

RADIO’S FOREMOST MUSIC PROGRAMMING SERVICE

1HOVEE ING
1T
TCE AL MAE
HAIS

—— N S ) S S — S S S S S S —— — — — — — —

RSI SUBSCRIPTION Services
Weekly SINGLES SUBSCRIPTION Services

Entar mv subscnphion for 1he services chiecked Balow

[ HOT 100

prui R e R

American opened with a set of beautiful
unamplified music which included all |
their hits from “Horse With Mo Name"™
onward, The sonps are ambitiously ab-
stract and musically compelling, even if
Iyric and syniax occasionally pets crude.
However. they then took a break and
had the stage re-sel for a rocking electric
sef, which turned out to be amateur
night, especially the early "60's Dovells
prance steps.

Amecica ought o stick o what they
do superlatively, the acoustic ballads, and
not try &0 hard to convince us all that
they're heavy dudes.

NAT FREEDLAND

=

i 2F "'—"-"_—-_—__.—-"""!_-":- p

AL GREEN
BLOODSTONE .
Philharmonic Hall, New York |

Al Green appeared in his first "down-
lown™ New York concert date—previous-
I¥ he has worked the Apollo Theaier or
odd club dates—and cemented his repu-
tafion as one of the top szoul draws
around. Both concerts were sellouts.

Cireen nppeared loose and relaxed from
the start {which had the singer throwing
roses al the audience) and emploved his
falsetto and off<the-mike singing o the
hilt. To work in this style, apart from
requiring confidence, also demands an
attentive audience, which is exactly what
Gireen got. His refinement of the art of
soul singing looks set to cross over into
non-50ul markets, much as he has done
on records,

Bloodstone, another London Records
group, opened the concert. They worked
solidly, using Beatles and Stephen Stills
material plus some oldies and their own
hits. The group also included some
comedy to lighten the rock-soul.

IAN DOYE

WILDERNESS ROAD
TAJ MAHAL
BREWER & SHIPLEY

Crranada Theater, Chicago

Wilderness Road Wamner Bros. Rec-
ords group, took the portunity of the
opening of the Granada Theater as a
soft rock house to announce that lead

R S" (Record Source International) provides
«%¥»¥r broadcasters with record releases) sin-
gles and albums) as well as standard catalog
product in cooperation with the record industry.

Ihe records salecied lor each cate-
gary arg the chalces -:‘.-1 BullEoard 5
reniia stalf, supported by sarly sales
agnd play data They are. for the most

O 52 weaks 57495
[0 1B-waak rral 572
52 was=ks, 5195

O EASY LISTENING
e O 18 wgnk imal 572

L e e r

R S’ 's varied programming services cover
«%¥=d» gl| major formats, encompassing cur-

singer Mater Her i i : : | BT ek S 15 art I - h h bee
S il b rertoned by e e 5152 rent and soon-to-be hits selected by the industry’s SN - BEm s e e e i
Granada fgmﬂﬂ o be an excellent g?:i:; most potent programming source—Billboard's osow Y 85 e A AP ol

staff of reviewers and chart research specialists. O 18-week 1rial 572

therr respective charts. Thesa are {ha
records i the opinan of Billboard s

with the group since July. The clear,
clean, brilliant acoustics gave him every
advantage. Although a strong singer, he
does nol have the unique style that gave
Wilderness Road its particular character.

Tom Habar, drummer, praised the
Granada'’s sound as among the besi in
the couniry, with no doubling back, com- |
parable to Chicago’s famed Auditorium |
Theater. The thenter will hold 3 200, but |
was not sold out for this first concert,

Taital Cosr of

Saniices Checknd g SalEs of Wse Taw 5

fevidvwers Bricd resedrch spacelists,
These services, available either weekly or month- that are most likely to reach top
ly, depending upon format, guarantee your listen-
ers the cream of the current hits on a regular and
continuing basis, throughout the year. Additional

catalog packages offering a basic library of pro-

TOTAL AMOUNT ¥ |
] POsITIanNs an the charts

Monthly ALBEUM SUBSCRIPTION Services

Every manth we choase fram all the
new reieases the ten best albums for

Ervter iy Subrscoiphgn for The saryices chec ko halow

| v . : POP R I e 51
Taj Mahal followed with lazy, happy, gramming material for just about every format, O POPARAR 0 12 manins, 180 ol
o Geey Ca ey are also available. 0 oK D 12monihe $180 istalsieim e o
- . ) ) i 100 L Fs re mapein [l 4 month tnal. S64 relgction 1% Bised on s -
E:tmﬁ:: 2ﬂﬂ_ w&ﬂgﬁ.—u:":ﬁn?;::rml:?:? m::ﬁ; A cﬂmp_iat_e selection of services is listed hera_. To [ CLASSICAL 11 miarihg. S 180 dations of Billboard s review pane!
Records artist chose not to reappear. | order, fill in the coupon, checking those services LR O 4.monif 1wl $64 =UFH‘L'I?;-' P o
'hﬂamﬂ ‘Eulm‘:-imﬂrcwlﬁalﬁd Shipley closed you want. e i a JI--T:I-rll:I;..uEIEEDH;I We'll ship you thoss ten lor fvel
€ evening wilh muddied country rock . [ COUNTRY _J... \onths 590 albums automatically
',:'E‘I ks d;z'fphfr'l““_?ﬁ: X Stant sysien « Complete and mail to: Record Source Interna- L e g de‘,_',"fo,,', a6 iF YOU PREFER DIFFERENT SELEC

TIOMS, yvou can choose your own
alburns from among our listings of

Tograt Cost of
Samvices Checkod S

tional (A Division of Billboard), 2160 Patterson
Street, Cincinnati, Ohio 45214,

from complete monotony by interesting

improvisation by one of the back-up — Sales or Use Tas §

guitarisis, ANNMNE DUSTONS - the month's new releasa. You can
« Payment must accompany order, or order must TOTAL AMOUNT | § ! :'E;:nil;:a:;:lienurthnmes or seme of

include signed, authorized purchase order.

Philly FOIk . A[Itprgducts and services unconditionally guar-
Fest Dates Rrias

It is a condition of this order that records sup-
PHILADELPHIA — The Phila- plied will be used for and by broadcast person-

IF YO WANT EXTHA ALBUMSE in
addition ta the ones coverad by woun
subhscnpnion—aor albums frem other
categorigs—you can ofder Them al
ARSI low prices

SERVICES to:

[ Please add my name 1o gat your manthly order
form of owvar 200 new album releasas plus tha Top
200 LPa. There s mo charge for the monthly
alburm listings

SHIP ALL RECORDS and

o ——— ——————— — —— i — — — — T S —— — — — T ——— — i — ——— ——— i — — —]

?:elﬂhia Enlkmng Society has set nel only.
ri 4y throu h Sllndﬂ 2 .A.'I] . 5 . < nepany narese ar call lefieen
el e L S + Please add following taxes where applicable: ‘ e o
nual Philadelphia Folk Festival, California .........ooovvereannn. 5% Use Tax e ) o
The festival is slated to be held Ohio A% % Sales Tax S By Py - R
at Pool's Farm, Upper Sulford | = Tappneseas 707 e
Township, Pa., near Schwenksville. nggzisl‘liiEH 5 """""""" g;’g gg:gg ?g: ciy, atate, op TOTAL PAYMENT | !
As usual, the weekend will in- N Jersay . e 5% Sales Tax 1  =5E SRR Y ST — i —_
clude three major evening concerts, i b R R R PR g0 68 Lok PVERLY v e 9-73
daytime concerts, workshops, dance NewYork ......................7T% Use Tax
sessions, campfire sings and craft
exhibitions. Food and camping fa-
cilities will again be available and
there will be free parking.
_ Ellis Hershman is again the fes-
tival chairman.
24 MARCH 37, 1973, BILLBOARD
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NAB Section

Syndication:
An Explosion

e Continued from page 3

In comparison, an air personali-
ty named Charlie Tuna, now on
KROQ-AM in Los Angeles, and a
friend named Jeff Alan have little
overhead in their syndication proj-
ects . . . they borrow a studio, usu-
ally at a radio station; Tuna writes
his own show and narrates it; Alan
handles the details of sales. ]

Their cost was a few dollars in
a reel of tape, some time, some
printing charges on promotional
Eamphlcls, postage charges. The

ey aspect of syndication is that a
firm doesn't have to maintain much
inventory; anytime an order comes
in or another client is signed up,
you just take the master tapes over
to a duplication firm and run off
a few more copies. Many syndica-
tion firms bicycle their tapes be-
tween stations, thus cutting down
expenses even further.

Of course, things are not always
this simple. Watermark Inc,
though doing extremely well today
with “American Top 40," a three-
hour weekly special, and “The
Elvis Presley Story,” a 12-hour
documentary, had tough times for
the first couple of years.

Too, some syndication firms are
extremely elaborate. Diamond P.
Enterprises, an outgrowth of the
law firm of Harvey Palash, main-
tains a recording studio and a staff
that includes executive producer
Frank Furino, producer Phillip
Browning (once assistant producer
of the television music show “Shin-
dig"), sales manager George Sav-
age, and an accomplished engineer
in addition to secretaries.

The leading syndication firm,
without doubt, has to be Drake-
Chenault Enterprises. It was started
by Gene Chenault, who parlayed
ownership of a radio station
(KYNO-AM in Fresno, CA) into a
pgiant complex of programming
consulting and syndication along
with program director Bill Drake.
The firm now syndicates five pro-
gpramming services, the historic
documentary “The History of Rock
and Roll,” and jingles.

Bill Drake

To illustrate how viable syndi-
cation has become one only has to
look at the names involved. Start-
ing with Bill Drake and Drake-
Chenault Enterprises, Tom Rounds
of Watermark, Frank Furino and
Phillip Browning of Diamond P.;
Ken Draper, John Wellman, and
Barney Pip of Programming db
Inc.; Russ Barnett of Program-
ming Aids & Services; Ted Ran-
dal; Dick Clark; George Burns;
Dick Starr; Jim Nettleton; Charlie

Tuna; and, of course, TM Pro-
gramming and PAMS, both who've
entered syndication only in the
past year or so. And the other ar
personalities and program direc-
tors involved are legend—Chris
Lane, Larry Scott, Mike Larson,
Shadoe Stevens, Al Gates, Corky
Mayberry. And Jerry Naylor, re-
cording artist for MGM Records,
is now hosting a three-hour weekly
country music show for Diamond
P. And advertising rep firms such
as McGavren—Guild PGW are
getting into syndication. )

Radio syndication far outshines
television syndication. You can
take it from Harvey Palash, pres-
ident of Diamond P., who has been
involved in both radio and TV
and still is, He pointed to 12 boxes
of seven-inch reels. “That's the
Bert Bacharach documentary. It's
about ready to go out to a radio
station. Can you imagine how
much money would be involved in
12 hours of videotape?”

There are many reasons for the
growth of syndication. Executives
at Programming db Inc. point out
that the diversification of radio
formats and the growth of FM in
effect doubled the competition for
broadcast revenue and broadecast
audience. Automation is one way
of cutting overhead and, at the
same time, often improving gua’hl‘.}r
of programming. Programming db
Inc. claims that the day of the
program consultant has passed.

Toby Arnold, who just left
PAMS to start his own firm of
Toby Arnold & Associates in Dal-
las, feels that there is so much
good syndication product around
that producers often don't know
what to do with it. "I think there's
a fantastic opportunity for me,
just as a clearing house."

“Believe It"
Rogan Jones of IGM, Belling-

ham, Wash., largely a manufac-
turer of broadcasting equipment
for syndication but also a market-
ing firm for programming, says:
“¥ou beiter believe it, syndication
is growing.” As for IGM, 1972

showed business up 10 percent
and 1973 “will be better than that.”
Jones says IGM does better in
hardware than software.

Bill Ezell, general manager of
Alto Fonic Programming in Los
Anpeles feels “syndication is going
oot of it goddamned gourd . . .
and it's just starting!” One of the
major reasons, he feels, is that
there's very little training ground
today for radio. Stations even in
medium and small markets today
have to be good in order to com-
pete. “I think that even if a station
in a small or medium market could
find good talent, they couldn't af-
ford to pay them. But, if a station
goes into automation with the idea
of only saving money, it's a mis-
take . . . if they enter automation
with the idea of making money,
then it's the right way to go.”

Ezell says that syndication
business increased tremendous-
ly the last three or four months
and that many AM stations are
starting to get inlo automation.
“So many small stations, especially
day-timers in larger markets, are
having trouble making it with live
staffs, they're being forced to get
into automation.

Diamond P. Enterprises got into
syndication with the express pur-
pose of providing radio stations a
prﬂduct that they'd have difficulty
in doing themselves and their first
efforts were confined to 12-docu-
mentaries surveying the music and
the lives of such artists as Dionne
Warwicke, Jerry Lee Lewis, Glen
Campbell.

“The thing that has given us an
impulse,” says Diamond P. pres-

ident Harvey Palash, “is recogni-
tion by major advertising clients,
specifically Rodeway Inns of
America and S&H Green Stamps.
Syndication 1s great for advertisers
who are looking for target markets.
For example, Crazy Horse Camp-
grounds is now talking with wus.
With syndication, thc:,r can tarpget
the market they need.”

He points out that Jim Gipson
Jr., vice president of Rodeway
Inns, found it convenient to place
syndicated product on stations in
other markets promoting inns on
down the road, “And they can tell
when the product is working for
them because of the increased
business flowing from the markets
where the show was aired.”

Barter Big

Diamond P. is big in barter
programs. But timebuyers don't
understand the barter world, Palash
feels. But in the barter world, “you
don't take a deal at a radio station
unless it's one and a half times the
rate card and there are pluses and
pluses . . . in addition, you can
target your market like never be-
fore.”

Many syndicated shows are dis-
tributed on records today instead
of tape. High quality short-orders
pressing firms, such as Custom
Fidelity in Los Angeles, can cut in
half the cost of overhead on a
show. "“Continental Country” is
poing to disk. The break-even point
15 35 markets and the show is
in far more markets than that and
growing. The savings via disk are
much better as the markets prow.

An emphasis is growing stronger
toward gquality in syndication.
Drake-Chenault, Diamond P., Wa-
termark, Stereo Radio Production
have long insisted on certain stand-
ards. Jim Schulke of Stereo Radio
Productions once cut off a major
market station when they insisted

Firms Envision
Bright Future

on adding another minute of com-
mercials per hour.

Measure Up

Bonneville Program Services
president Marli Taylor just an-
nounced that Bonneville would not
tolerate a station that didn't meas-
ure up to its standards in overall
performance, especially in the
technical area. Taylor feels it “ex-
tremely important that every sta-
tion utilizing Bonneville Program-
ming provide a complete, quality-
oriented service to its listeners.
Bonneville will no longer rely on

romise by stations to improve.

neville services are on about
40 stations, either in live or auto-
mated - form.

Tony Armstrong, vice president
of William B. Tanner, Memphis,
says that he personally felt syndi-
cation was about at a peak. “Syn-
dication in the future will have
to be very selective in product . . .
radio stations are going to be very
selective in buying.”

In any case, there's always
bound to be high demand for ex-
ceptional product. “The History of
Rock and Roll” is one of these.
And Charles Michelson Inc. has
been reaping fantastic profits via
syndication of old-time radio shows
such as “The Lone Ranger,” “Tar-
zan,” “The Shadow,” etc.

Beatles

“The Beatles Story,” syndicated
by London Wavelength, a division
of ASl Communications in New
York, was even used by WLS-
AM in Chicago, a Top 40 station
that usually prefers to stick to a
strict format or produces such
things itself.

Allan M. Newman, vice pres-
ident and program director of
KSFO-AM, powerhouse MOR sta-
tion in San Francisco, spoke of
“Pop Chronicles Presents The
Sounds Of The '40's,” the John
Gilliland documentary: “In doing
the show, he interviewed damn
near everybody involved during
those years, such as Bing Crosby.
Jimmy Van Heusen, Johnny Mercer,
Patty Andrews, Tex Beneke, etc.
From these interviews and all of
the music from those years, he has
written and produced a show that
we think is one of the most out-
standing productions on radio, 1
think John has put together a true
collector’s item. The reaction from
listeners has been overwhelming
and the special Pulse we had taken
looks tremendous.”

Thus, it looks as if syndication
is here to stay, on more levels than
one, and may become even more
of a factor in programming in the
months to come.
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“American Top 40, 3-hour weekly special based on a
countdown of the Billboard Hot 100 Chart (by permission),
hosted by Casey Kasem, actor and air personality. On 215
radio stations, plus overseas. Produced by Watermark Inc.,
10700 Ventura Blvd., Los Angeles, CA 91604. 213-980-
9490. Tom Rounds president.

“Whole Earth Scrapbook,” series of 90-second how-to-
do things show hosted by Wina Sturgeon. Produced by
Watermark Inc. See address above. ;

“American Country Countdown, 3-hour weekly special
based on a countdown of the Billboard Country singles
chart (by permission). Show is in formulative stages, pro-
duced by Watermark Inc. See address above.

“Black 40,” three-hour weekly radio show that counts
down top-selling soul singles. Narrated by WGRT-AM, Chi-
cago air personality Don Sainte-Johnn. Available m mon-
aural only, Features interviews with artists. Barry Gibson
and Wilbur Johnson, producers. Dremar Services, 2138 E.
75th St., Chicago, Ill. 60649, 312-731-4388.

“Continental Country,” three-hour weekly country mu-
sic show hosted by recording artist Jerry Naylor and writ-
ten and produced by Frank Furino. Each hour focuses on
a different type of country music. Show features artist in-
terviews, plus special reports from Bill Williams, country
music editor of Billboard Magazine, and Claude Hall, radio-
TV editor. Diamond P. Enterprises, 7715 Sunset Blvd.,
Suite 230, Hollywood, CA 90046, 213-874-1510. Harvey
Palash president. )

“Rock Shoppe,” three-hour weekly oldie show hosted
by Jim Pewter. Programing db Inc., 6430 Sunset Blvd.,
Suite 621, Hollywood, CA 90028. 213-466-4116. Ken Dra-
per president, Bo Donovan sales director, Barney Pip head
of sales for features.

“Music City Hotline,” series of short news items about
country music and country music artists hosted by Georgia
Twitty. Produced by Programing db Inc. See address above.

“Here’s to Yeterans,” music show distributed weekly by
Veterans Administration, Information Service, Federal
Building, 11000 Wilshire Blvd., Los Angeles, CA 90024,
213-B24-T6R6.
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Syndicated
Radio Programs

“Gary Owens Special Report,” series of 270 episodes,
each two minutes long. Humoerous. Hosted by Gary Owens
of KMPC-AM in Los Angeles and “Laugh In" television
fame. Mel Blanc Audio Media, 9454 Wilshire Blvd., Suite
30=, Beverly Hills, CA 90212. 213-278-2600. Noel Blanc
and Crary Owens are partners in the show, which is being
carried on more than 150 radio stations.

“The Wolfman Jack Show,” weekly or daily in two-hour
and three-hour versions, hosted by Wolfman Jack, On about
1,453 AM and FM and college stations, plus AERTS sta-
tions overseas in 42 countries. Audio Stimulation & the Don
Kelly Organization, 1474 N, Kings Rd., Los Angeles, CA
90069, 213-656-4787. Don Kelly president of the Don Kelly
Organization.

“The Lone Ranger,” “The Shadow,” elc., series of old
radio shows, Just about every old radio show you can
imagine, Charles Michelson Inc.. 45 West 45th St, New
Eurk, N.Y. 10036, 212-757-0695,. Charles Michelson presi-
ent.

“The Bill Ballance Show,” three hours daily, five days
a week, hosted by Bill Ballance, air personality on the
“Feminine Forum™ on KGBS-AM in Los Angeles. On 24
markets in U.S, and Canada and Australia and growing.
Soon may be syndicated in Australia and New Zealand on
wider basis. Syndicated by the Dick Clark/Bill Ballance
Joint Venture, Dick Clark Productions, 9125 Sunset Blvd.,
Los Angeles, CA 90069, 213-278-0311. Dick Clark presi-
d;nt. John Barrett vice president of sales for the radio
SO,

“Chickenman,” series of 91 comedy programs per 13
weeks, each two-and-a-half minutes long. Dick Orkin is
main character. Produced by Dick Orkin, Creatives Services,

Wwww americanradiohistorv com

Dick Orkin president. Sales arm is The Chicago Radio Syn-
dicate Inc., 25 E. Chestnut, Chicago, Ill. 60611. 321-944-
7724. Sandy Orkin president,

“Tooth Fairy,” series of 65 humorous programs per 13
weeks, each two-and-a-half minutes long. Dick Orkin is
main character. Produced by Dick Orkin Creatives Services;
ngi;ndi::attd by The Chicago Radio Syndicate. See address
above,

“The Ace Trucking Company's News Calvacade of the
Airwaves,” series of 65 humorous programs per 13 weeks,
each two-and-a-half minutes long. Ace Trucking Company
performs. Syndicated by The Chicago Radio Syndicate. See
address above,

“The Mini-People,” series of 260 programs each 70
seconds long and sold on a full-year E&sis. The Chicago
Radio Syndicate. See address above.

“Big Mouths,” series of individual, produced one-liners
of humor. Total service. Chicage Radio Syndicate. See ad-
dress above.

“American No. 1 Music,” three-hour weekly show hosted
by Bill Bailey, air personality on WLS-AM in Chicago;
produced by Paul Bynum. Comes complete with free voice
track service for one-liners and station IDs. Wumber One
Productions, Suite 705, 70 West Burton Pl., 312-649-0965.

“Those Were the Days,” three-hour weekly show dealing
in contemporary musical nostalgia, music and memories
from record performers and artists of the late 50's, 60,
and 70's. Hosted by Wink Martindale, air personality on
KMPC-AM in Los Angeles and sort of a “best of” high-
lights of his regular KMPC-AM show. American Radio
Programs, 1635 Vista Del Mar, Hollywood, CA 90028.
213-469-2125. Jerry Simmonds president.

“The Swingin' Years,” a three-hour weekly show focus-
ing on music from the big band era and including rare
records and interviews with the people who made the music.
Hosted by Chuck Cecil, Los Angeles air personality and
authority on the big band era. Syndicated by American
Radio Programs. See address above.

“Funny Birds,” series of 260 one-minute humor shows

(Continued on page 28)
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Bonneville Sees Quadrasonic
Programming As New Service

By SAM SUTHERLAND

NEW YORK—Marlin Taylor,
whose New York-based Bonneville
Program Services provides program-
ming and consuitant's duties for
some three dozen stations national-
ly, is currently gearing his pro-
gramming to two key broadcast
trends. Taylor's “good music” ap-
proach focuses on traditional pop
vocal and instrumental music to
fill a programming bill that is in-
creasingly overlooked by stations
hurrying into either full-blown
rock, or all-instrumental “beautiful
music" stations.

At the same time, Bonneville
has committed its programming
line-up to a position of growing
support for 4-channel broadcast
technology. Stations programmed
by Bonneville for matrix guadra-
sonic broadcast are now offering
four half-hours of gquadrasonic
programming a week, with seven
half-hours per week expected to
be available within the next few
months.

When asked how programming
syndication affects broadcasting
nationally, Taylor points to the
state of the broadcasting industry

today as evidence of the positive
impact of syndication. Taylor per-
ceives a lack of creative radio
talents that reflects, he feels, both
the overall emphasis of key crea-
tive broadcasters on television dur-
ing the "50's; and the enormous
prowth in the number of stations
themselves. With the available tal-
ent limited, the demands of in-
creased stations have resulted in a
decrease In creative broadcasting.

Moreover, “in the quest for suc-
cess,” Taylor notes, “many stations
often don't provide enough of an
opportunity for creative growth in
their programming.”

The result, at this time, suggests
to Taylor that “Programming at
this time is really improving the
guality of radio.”

For Bonneville, at least, that af-
fect has resulted in impressive mar-
ket gains for Bonneville-pro-
grammed stations such as Taylor's
original programming project, New
York’s WRFM-FM, Minneapolis
outles KEEY and KEEY-FM,
and, rhaps most dramatically,
WEZO-FM in Rochester, which

(Continued on page 28)
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College Mart
Is Unstable
Says Draper

LOS ANGELES—College radio
—everyday it reaches an enor-
mous, untapped market; a market
that spends $7.5 billion each year
—but 1t's plagued by one key
problem which keeps college radio
from taking its place as one of the
most potent commercial weapons
in the country.

That pIa%e can be described in
one word: Disorganization.

Numerous companies have taken
shots at syndicating shows to the
college market but all have fallen
by the wayside. The latest company
to really take a good, hard close
look at the college radio was
Ken Draper’s Programming DIJ,
a company which spent nearly two
years working with the college sta-
tions via an “experimental radio
Ehl;lw.“

Draper’s show, which was syn-
dicated on tape to some 56 mar-
kets, was a six-hour weekly com-
temporary music program emceed
by personality Ron Britten. The
show was given free to the college
station and Draper, in turn, sold
spots to national sponsors.

Still, the show went off the air.
Why? Amrdmg to Draper it was
“because of several difficulties we
did have and things we did find
out." Draper, however, doesn't
consider the experiment to be a
flop. “We learned some important
things about the market and the
stations. We learned what the
problems were and we have a pro-
gram and approach which we're
going to launch in the near future
that we hope, will overcome those
problems.”

Draper cited college radio’s
key problem as “disorganization.
There's a lot of turnover in college
radio. Most kids are there running
the stations only one or two days
a week. Seldom do you find the
dedicated individual at a station
and, really, that’s to be expected.
Consequently, there are things you
find difficult to guarantee a spon-
sor. There are, for instance, things
the sponsor dﬂmnnds and he's en-
titled to them. Like a guarantee
as to when (and if) his spot will air
and the pguarantee that his prod-
uct will actually do some good
locally by being tied in with a
local distributor or retail outlet.
Those things we found difficult to
fulfill, In addition, we greatly
over-estimated the number of col-
lege stations to handle syndicated
shows and commercial spots.”

_There were, Draper cited, other

pitfalls. “By dealing with new
personnel as often as we had to,
you find that the music tastes
change of the news program direc-
tor or person who is in charge.
The guy who brought the show
originally may have thinking 180
degrees different from the guy
who takes his place.

“It's an unsteady market for
those reasons but it's virgin. I think
the right company with the right
agpfrnach can really make a po
of 1t."

Draper feels the lessons Pro-
gramming DJ has learned and
the plans they've made because of
them, will enable his company to
be successful at syndication. His
plans calls for starting again, this
fall, at collepes, however, he ad-
mils that the timetable may be
pushed back to the next semester
because of insufficient lead time,
“We'll need a good six months to
get this program off the ground
and right now we've been busy
with a number of other things that
have thrown us off schedule. |
hope we'll be back on in time for
the spring semester.”

If s0. vou can look for several
things from Draper’s firm. First a
staff of from three to five will
be put on to coordinate things at
the campus level—"in order to
guarantee the sponsor his spot is

(Continued on page 30)
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uiLh URKIN, right, is “Chickenman,” and he's assisted by Jeff Corey
{Raoul Felthizer in the "Tooth Fairy'' series) and Patti Wilkus who
plays Nurse Durkin in the same episodes.

Syndicated Shorts Moving
Toward Personalized Service

By EARL PAIGE

CHICAGO—The production of
syndicated short subjects for radio
is evolving in a pattern parallel to
radio itself as an ever increasingly
personal medium, according to
Dick Orkin, who with Barry Stone,
has created a series of successful
programs including “Chickenman"
and “Tooth Fairy."”

“Chickenman,” circa 1967-69, 15
being brought back now in a total-
ly new format aimed exactly at
personalizing a station's program-
ming with material that can be
buil{ into a total promotion. In
between “Chickenman” as a crime
fighter capturing parking meter
violators, “Mini People,” “Tooth
Fairy,” “You Had to Be There"
and now the triumphant return of
“Chickenman” as a pollution bat-
tler, Dick Orkin Creative Services
moved in another direction.

A series built around spoofing
news coverage was co-produced
with Ace Trucking Co., the TV
comedians. This was D‘rlnna first
venture with outside produoction
and he sees more of this on the
horizon. “If & syndicator is to be
successful as a producer, it will
be only when more people are
cultivated to write, act and pro-
duce material with vs.,"

He has used and paid for gags
sent in by radio people. All this
goes in the direction of personaliza-
tion. Orkin, whose shows fit all
formats, says that probably music-
oriented program directors realize
best how very personalized radio is
becoming.

“If radio was beginning to be-
come a personal medium five years
age when the National Assn. of
Broadcasters said it was, it is cer-
tainly so today. Radio is becoming
very specialized in regard to music.
Stations are going for a particular
target audience. That's why the
rise of FM music stations has been
50 dramatic. And audiences are
becoming much more involved
with their favorite stations.”

Orkin, 39, and in radio for 23
years, including a stint with
WCFL-AM in Chicago that turned
out to be rather disappointing (he
wanted to be on the air more,
helped develop a lot of comedy
bits and then left when the sta-
tion went the Bill Drake formatted
route), hints vaguely at still another
level of more personalized station
services, but for now, “Chicken-
man 11" is a consuming affair.
Another division of Orkin's firm,
where he is assisted in all areas
by brother Sandy Orkin, is produc-
ing commercials.

This time out, “Chickenman”
is being offered as a package of
65 original episodes and 26 new
ones, the latter produced in con-
junction with the U.S. Environ-
mental Protection Agency’s advice
and consultation. Basically all of
Orkin's shows are two and one-
half minutes, the exception being

MARCH 31,

“Mini People,” which is 90
seconds.

As examples of the shows, he
says “Mini People” is a spoof of
adult TV gquiz shows with chil-
dren's voice track. ("What does
President Nixon do when he gets
up and hears of all the world's
problems?—He goes back to bed.”)
“Tooth Fairy" took Orkin into the
area of contests, clubs and extreme
personalization of the material.
Only recently, Orkin was on the
Mike Douglass show following a
dentist an rbed as the “molar
marauder.” 'l was amazed that as
many in the audience remembered
‘Tooth Fairy’ as was true in its
heaviest period.” Stations went wild
with the character. WLS-AM, Chi-
cago, received 27,000 cards and
letters when it was announced
“Tooth Fairy” was quitting, Orkin
claims. Then, his Fairyship made an
appearance at White Sox park and

(Continued on page 30)

Brewer & Shipley Head
Roster On New Show

KANSAS CITY—Good Karma
Productions, the firm that man-
ages such acts as Brewer & Ship-
ley, Danny Cox, and Chet Nichols,
will produce a series of syndicated
radio shows live from the Cow-
town Ballroom here. Stan Plesser,
head of Good Karma, says that
five of the live concerts have al-
ready been taped by mobile equip-
rmlrnt of the Record Plant, Los An-
geles.,

Among those featured in the
first shows are B.B. King, Seals
& Crofts, Brewer & Shipley, Nitty
Gritty Dirt Band, Byrds, Flash,
Mark Allman, Paul Butterfield,
Danny Cox, and Loudon Wainright
Ill, among others. Performing art-
ists get a 16-track master as well
as their contracted revenue from
the concert sessions. Each show is
an hour long with commercials
limited to eight minutes during the
house and carefully integrated into
the show, said Plesser.

The show is going to be placed
on around 50 FM radio stations
by Lee Jeans and the cotton indus-
try., who're operating under the
name Living Rock Concerts, start-
il“% in June and continuing through
uly.

Comments by the various nrtists
appearing on each show will be
woven into each hour show. At
least 48 minutes of each show will
he music.

In each market, a contest will
be conducted jointly by the local
Jeans outlet and the FM radio
station carrying the show to select
a favorite air personality and en-
trants, as well as the 50 winning
air personalities from each market
will receive a free tour of Europe.
The Cowtown Ballroom has a
2,300 capacity.

1973, BILLBOARD
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NOW AVAILABLE!

A SIX-HOUR DOCUMENTARY-“WATTSTAX REVISITED”

&e

THE WATTSTAX 72

i CONCERT MADE MUSICAL HISTORY

i

LASTAUGUST IN THE LOS
ANGELES MEMORIAL

HEAR ONE OF THE
MOST EXCITING LIVE

> CONCERTS EVER
9 STAGED!

Featuring ® THE BAR-KAYS @ EMOTIONS
® |[SAAC HAYES e DAVID PORTER

e ALBERT KING ® RANCE ALLEN GROUP
® SOUL CHILDREN e STAPLE SINGERS
® TOMMY TATE ® JOHNNIE TAYLOR

¢ CARLA THOMAS e RUFUS THOMAS e EDDIE FLOYD
@ BILLY ECKSTINE ® REV. JESSE JACKSON, JR.

Special interviews and commentary with Stax artists including 30 full minutes with Black Moses himsellf.

Now, a six-hour documentary, “Wattstax Revisited" is
being made available to selected radio stations through-
out the United States on an exclusive basis. It contains
all the excitement of the original concert mixed down into
a high quality recording plus interviews and commentary.
This is the original Wattstax '72 concert in its entirety, and
the total product in this documentary is not available any-
where else, in the film or on record.

“Wattstax Revisited” is one of the most exciting packages

Froduced by Ted Randal Enterprises
Directed by Ted Randal & Tom Reed
Assistant Director Bill Graham
Narration by Tom Reed & Ted Randal
Special Interviews by Tom Reed

for radio ever produced. It’s a powerful programming tool
that will build audience and make you money at the same
time. It will be available on a first come-first served basis
to only one station per market.

If you are interested in acquiring the exclusive broad-
casting rights to “Wattstax Revisited” for your station,
contact us immediately and we will forward full informa-
tion and a demonstration tape.

FOR ADDITIONAL INFORMATION Piease contact:

LB A R B B B R AR AR NSRS RN ERENENENSERSNRSENLSEREDNS}N.

Jim Dorse, Marketing Director
TED RANDAL ENTERPRISES
1606 N. Argyle

Hollywood, Calif. 90028
Phone (213) 464-8268

S LR EEERREEER
TERENEEREREENER B
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Syndicated
Radio Programs

o Continued from page 25

featuring most of cast of “Laugh In" television series. Syn-
dicated by Harry O'Connor Ltd. Inc., Suite 711, 1680 Vine
St., Hollywood, CA 90028, 213-HO 1-3393. Harry O'Con-
nor president.

“The Pat Buiftram Show,” series of one-and-a-half min-
ute social commeentaries just launched. Available in lots of
lgg or 300. Syndicated by Harry O'Connor Ltd. Address
above.

“Bonnie & Clyde,” series of 65 one-and-a-half minute
shows with Gary Owens, air personality on KMPC-AM in
Lt?; Angeles. Syndicated by Harry O'Connor Ltd., address
above.

“Hicky High Report,” series of 130 brief shows narrated
by Hans Peterson. Syndicated by Harry O'Connor Ltd..
address above.

“The Hall of Fame,” three-hour weekly program fea-
turing the top hits of the past 20 years. Jingles included.
Executive producer David Tate. PGM Inc., Washington
Bldg., Suite 422, Washington, D.C. 20005. 301-587-0029.

“The Music Professor,” three-hour weekly ]:Pm ram
hosted by veteran air personality Jim LaBarbara. Produced
on 4-track half-inch tape for best quality. Designed to fit
formats from Top 40 to MOR. Programmed from Chuck
Weiss record library of 100,000 different records. Tailored
in price for small-market stations as well as large. Kidder
Organization Inc., 430 16th 5t., Denver, Colo. 80202. 303-
3199.7742.

l_itliginui programs; different lengths and types. Family
Stations Inc., 290 Hegenberger Rd., Oakland, CA 94621,
Programs carried on various stations in the U.S., Alaska,
Okinawa, Korea, and Ecuador.

“Inside Nashville,” short news show about country

music and country artists hosted by Biff Collie, veteran
country music air personality who now promotes country
records for United Artists Records. Sweep Productions Inc,,
904 Rayner St., Memphis, Tenn. 38114, 901-274-7220. Bill
Heffernan president.

“Tortoise Man,” a series of 65 humorous episodes each
about 90 seconds written and acted by Dan Greenburg,
author of "How to Be a Jewish Mother.” Hap Day Indus-
tries, a division of Diamond P. Enterprises, 40 Court St
Suite 9118, Boston, Mass. 02108, 617-267-7886. Mernll Barr
general manager. Hap Day also syndicates the promotion
packages of “Have a Happy Day"” and “Good Times."

“Continental Souvenirs,” an hour-long weekly program
featuring Europe's leading orchestras and combos. Stereo,
Flair Sounds Ltd., P.O. Box 426, Sheboygan. Wis. 53081.
Dieter Helm program director.

“Jonathan Field and Friends,” three-hour weekly pro-
gressive rock program with interviews with artists and mu-
sic. Hosted by Jonathan Field. William D. Patterson 1s
director of programming. Executive Radio Research, 11400
Whitham Ave., Los Altos, CA 94022, Rick Eble director
of promotion.

“Contemporary Sounds,” half-hour weekly program
combining music from Billboard Hot 100 Chart with ra
about love, peace, Jesus. Hosted by J. Richard Lee. Can
credited as public service program. Sample tape on reguest.
J. Richard Lee, 5670 Wilshire Blvd., Los Angeles, CA
90036, 213-939-3147.

“Sound Country,” 15-minute show on country music
news hosted by Doug Davis, air personality at KCMC-AM,
Texarkana, Tex. The Programmers, 245 Fifth Ave., New
York, N.Y. 10016, 212-679-2336. Ed Schmidt sales director,

“Country Circle of Sound,” series of five 5-minute
country music programs weekly. Written and produced by
Doug Davis, air personality at KCMC-AM, Texarkana,
Tex. Syndicated by The Programmers. See address above.

“What’s It All About,” Rev. Bill Huie director of Tele-
vision, Radio and Audio-Visual Committee; the Presbyterian
Church of the United States, 341 Ponce de Leon Ave., N.E.,
Atlanta, Ga 30308. Huie, a former air personality, pro-
duces a show hinged on a top-selling record and a vignette

based on the song or artist including an interview. Huie
hosts the three-to-five minute show. It's produced weekly
and distributed bi-weekly. Over 200 Top 40 stations use
the short programs. Free to radio stations.

“The Scott Ross Show,” Larry Black producer, Freeville,
N.Y. Weekly show with soft-sell religious approach, keying
on anti-drug messages. Hosted by Scott Ross, veleran air
personality. Available in two- and three-hour lengths. Free.

“Powerline,” Claude Cox producer, the Southern Baptist
Radio-TV Commission, 6350 W. Freeway, Fort Worth,
Texas 76116, Hosted by Johnny Borders, veteran air per-
sonality. Soft sell messages combined with rock music,
Show is largely non-sectarian. The commission also pro-
duces “Country Crossroads,” a non-sectarian religious radio
show for country music stations. Free.

“Music-Scene,” 90-second vignettes seven a week, hosted
by Douglas and Keith Gilmore. Telstar Productions and
Publications, subsidiary of Community Club Awards, West-
port, Conn. 06880. 203-226-3379. o

“The Susan Stafford Show,” series of celebrity inter-
views, Syndicated by The McLendon Corp., 2120 Com-
merce St., Dallas, Tex. 76201. 214-747-9311.

“The Pamela Mason Show,” hour daily interview talk
show originating from Caesar’s Palace in Las Vegas. Host
Pamela Mason. Sidney Gathrid is executive producer, Su-
zanne Lewis producer. Griffin Productions, Hollywood
Palace, Hollywood & Vine, Hollywood, CA. 213-461-4701.
Murray Schwartz president.

“The Organic Review?” hour comedy-variety weekly
series sold on basis of 13 weeks. Hosted by personality
using name of Mr. Bewilderment. Produced by Richard
Clorfene, Radio Clorfene of America, a division of Barz-
man & Co., 506 N. Largemont Blvd., Los Angeles, CA
90004, 213-462-7261. Barzman & Co., headed by Alan
Barzman, is a radio-TY commercials firm. This is the first
of several ventures into radio syndication. Show is avail-
able on tape in stereo or 4-channel discrete quadrasonic.

“Discovery,” hour weekly soft-sell religious show. Peters
Productions Inc., 1333 Camino Del Rio South, San Diego,
CA 92108, 714-291-4044. Ed Peters president; Jeff Williams
production director.

Bonneville Sees Quadrasonic Programming

® Coniinued from page 26

succeeded in topping that market's
FM band and pulling in a 24 per-
cent share of the audience.
Taylor points to stations in Tul-
sa, Salt Lake City and Fort Wayne
as further evidence of the con-
tinued support for his approach

to programming, which eschews the
current trend in MOR toward more
“contemporary,” or harder arrange-
ments.

Taylor provides two kinds of
programming, one based on large
market tastes and best exemplified
by WRFM itself; the other, geared
to smaller markets, offering a

CREATIVE SOUND SPECIALISTS

RADIO, TELEVISION, FILM AND AUDIO VISUAL

EWJACK

SOUND RECORDERS, INC.

SUITE 613 / FIRST FEDERAL BUILDING
1717 NO. HIGHLAND AVENUE
HOLLYWOOD, CALIFORNIA 90028

TELEPHONE: 466-6141

(S

New "2 hour

tape every week.

) RICHARD

somewhat “brighter, more contem-
porary” slant while still steering
clear of mainstream Top 40 and
MOR.

Taylor sees the “softening” of
pop music overall, balanced by
the contemporary emphasis of
much MOR, as creating something
of a programming problem: “You
either go to solid good music, or
to full rock. I think there's a
tremendous middle ground that
1sn't being covered. And 1 don't
think the people have disappeared.”

That conviction has created
something of a squeeze on avail-
able material, according to Taylor,
who notes that he has been forced
to decrease the proportion of solo
vocal music in his programming
because of the contemporary shift
of many leading MOR vocalists.

That same pressure, further ag-
gravated by the trickle of avail-
able quadrasonic program sources,
has forced Taylor to broaden his
perimeters for selecting quadra-
sonic material. But, as more music
is made available to fit Tavlor's
needs for “music familiar to the
average adult, whether it was re-
corded last month or 40 vears
ago,” Taylor expects to maintain
those same standards of taste.

At the same time, quadrasonic
activity for Bonneville will increase
as that indusiry increases. Taylor
notes that all gquadrasonic pro-
eramming at present is, of neces-
sity in a matrix format. But, should
other quadrasonic systems be de-

{Continued on page 31)

"might be mistaken, at first, for any other popular-
music radio program . . . emphasis is on the individual

and his relationship to God. But mostly, it's the
music, What J, Richard Lee [has) done is change the

setting and the script while retaining the message.”

@'l

Music from Billbeard's Hat 100,

ORE

BROADCASTING

FUBLIC
SERVICE
PROGRAM

JRL talks love, peace, joy, Jesus Christ.

Sample tape: J. Richard Lee, 5670 Wilshire Boulevara
Los Angeles, Ca. 90036, orcall (213)939-3 147,

www americanradiohistorv com

Music Services

EDITOR'S NOTE: In some
cases, the product of individual
firms ix handled by a marketing
agent, while, at the same time the
production  firm iiself may also
have a sales department. Thus, if
vou're interested in a particular
service, it may be necessary to con-
ract both operations.

Alto Fonic Programming

6362 Hollywood Blvd., Hollywood,
CA 90028, 213-466-9261. Bill Ezell
general manager. Product of Alto
Fonic syndicated by Toby Arnold
& Associates, 2 Lemon Park Mid-
way, Suite 156, Dallas, TX 75234,
%]l4~ﬁﬁ]r31ﬂ1. Toby Arnold pres-
ident.

Two of the formats—one rock
and the other MOR—are produced
by Audiographics Inc., 23 Phillips
Rd., Nahant, Mass, 01908, 617-
581-1968. Chris Clausen president
and producer. The "PGSM rock
format” is hosted by veteran New
England personal Al Gates. Both
"PGSM rock™ and “"PGSM MOR"
can be purchased in segments or a
full 24 hours daily.

“Hit Country,"” 24-hour country
service produced in-hour by Alto
Fonic and featuring air personali-

ties Larry Scott, Harry Newman,
and Mac Curtis.

Alto Fonic has also a new for-
mat of contemporary good music
featuring good contemporary com-
posers of the past five years in
lush orchestral material.

The firm also manufacturers a
series of budget programming in
five different formats for use either
as over-night programming or on
a 24-hour basis. These feature un-
announced selections.

Bonneville Program Services

485 Madison Ave., New York,
N.Y. 10022, 212-752-3322. Marlin
Taylor president. Programming
package of well-balanced orches-
tral and choral versions of popular
tunes. Bonneville is producing sev-
eral hours weekly in guadrasonic.

Drake-Chenault Enterprises

B399 Topanga Cyn Blvd., Suite
300, Canoga Park, CA 91304, 213-
883-7400. Gene Chenault prr.-siclr:nt.
Pat Shaughnessy vice president and
director of sales.

Currently has five 24-hour pro-
gramming services available—"Hit-
parade,” "Solid Gold," "Stereo
Rock,” *“Classic Gold—Nostalgia
Radio," and "“Great American
Country.” Lee Bayley, veteran pro-
gram director, is director of op-
erations and the packages are
hosted by leading Los Angeles

personalities and produced with
high professionalism.

Fun Music Radio

B408 E. Indianola Ave., Scottsdale,
Ariz. 85251. 602-946-2093, How-
ard Greenlee Jr, president.

Top 40 programming, stereo,
featuring carefully-selected album
cuts from top-selling LP's by such
as James Taylor and Carly Simon
in addition to current hits and old-
ies, Intros for news, weather, sports
included, plus Christmas and New
Year's Eve specials. Jingles avail-
able as an option. Demo iapes
available.

International Good Music

3950 Home Rd., Bellingham,
Wash. 98225, 209-733-4567. Rogan
Jones president. Irv Law, vice
president of sales. Firm is also
a leading manufacturer of broad-
casting equipment for syndication.

In the MOR field, the firm mar-
kets “Sovereign” and “Premiere,”
plus “Downbeat Sovereign” and
“Theater Premiere Spectrum” which
is a variety of music segments.

“Country Loving," a country
music package, is produced by
Programming db Inc., Los Angeles,
for IGM, as well as a rock music
package.

Other packages are available
from time to time.

KAA Productions

Allentown, Pa. 18102. 215-439-
8694, John Kiernan president. Dale
Van Wieren vice president. Prod-
uct is marketed by Broadcast Prod-
ucts, Rockville, Md., a manufac-
turer of automation equipment;
Contact Dave Hill, 801-424-4700),

Three services offered, an upbeat
easy listening package with or
without air personalities and a
casy listening golden oldies pack-
age with air personalities. Product
is available in the CBS 50Q matrix
quadrasonic as well as stereo. Four
separate air personalities are used
on the personality shows with their
shows taillored for different day-

parts.
PAMS Inc.

4141 Office Parkway, Dallas, TX
75204, 214-827-0904. Bill Meeks
president; Jerry Atchley sales
manager. Firm is major jingles
firms in the world and has been
expanding past couple of years into
related radio fields such as pro-
gramming services,

“Escape,” beautiful music format
piloted by KWXI-FM, Fort Worth.

“old Mine,” oldies format
posted by Mike Selden, air person-
ality on KLIF-AM, Dallas and

(Conrinued on page 30)
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Stereo.....Now

The weekend of Feb. 24,1973 was like a brand new beginning for AMERICAN
TOP 40. That’s when our 139th consecutive program hit the air, but like
none before, this ——=7 3-hour review of the top of BILLBOARD’S
HOT 100 was in ’: n% stereo. Now in regular stereo production at
Watermark’s new Universal City 8-track studios, AT40 now
sounds twice as great @i S

or air it exclusively B’ on FM.

on those of our 205 stations who simulcast

AM or FM, you'll be getting the same fast-paced, entertaining countdown
of the 40 biggest records in the nation. You’ll be getting Casey
Kasem’s fact-filled bios and stories. And you’ll be getting all the
extra special countdown shows like the up-coming “40 Top Hits
of the Past Five Years.”

If you’ve never heard AMERICAN TOP 40 before, send in the coupon. We’ll
send you a demo, our IR =N new 8-page bmchure and other stuff to
help you sell the show p:mM <= "8 | in your market. If you’ve heard the show
before, send in the 0 E J coupon anyway. You might say AMERI-
CAN TOP 40 sounds ———" twice as good as ever.

2N - e TR NEMIT O SRR SR TV TR TR o
Mail to:

m{—ﬂuﬁﬂnul Radio for Local Programming

10700 Ventura Blvd.
Los Angeles, California 91604
Phone: 213 /980-94%0

Dear Sirs: AMERICAN TOP 40 is not programmed in my market yet. 3
Please rush me your latest demo and complete sales package. f

NAME TITLE
STATION

ADDRESS

CITY STATE

e, AR W -5 A T SRR it W B o e e L A B W= ARG o -
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Vox Jox

By CLAUDE HALL
Radio-TV Editor

KMNAC-FM in Long Beach,
Calif., plans a promotion men's
day April 1, which is a holiday
of sorts, and program director Ron
McCoy invited 35 promotion men
in Los Angeles out to be Disk
Jockeys for a Day. For some odd-
ball reason, 1 was included in the
invite, but, luckily for the people
of Los Angeles, I'd already made
plans to be in Mexico for a tequila
festival. In any case, by press time
more than 20 promotion executives
in Los Angeles had accepted and
McCoy was thinking about extend-
ing April Fool's Day to two days
and letting them all on the air. |
would almost, but not guite, be
willing to give up my tequila festi-
val in Mexico to hear Tony Rich-
land, world’s fastest disk jockey.
do his thing.

* * *

Bob Rose writes that he's the
new program director at WATR-
AM, Waterbury, Conn., and Jim
Sullivan has moved up to assistant
manager. Glen Colligan is now the
new music director of the uptempo
MOR station. Lineup goes Sullivan

6-10 a.m., talk show until noon,
Colligan noon-3 p.m., Rose until
7 pm., and Gene St. Gene until
midnight, with Art McDonald and
Frank Donavan doing weekend
work. Says he could use better
record service. . . . Ed Hartley
and Johnny Holliday, both of
WhDC-AM, Washington, have in-
formed me that they'll be dropping
by to drink some Billboard beer
during the annual convention of
the National Association of Broad-
casters convention in Washington.
The Billboard suite is M753 in the
Sheraton Park Hotel and it'll be
operative noon-midnight March 25-
26-27. If yvou read this in time,
come on by,
* i *

Al Franco, who'd been with
WBAB-AM-FM in Babylon, L.L,
N.Y., is looking for radio work.
Can be reached at 212-434-4562.
. . . Keith Ashton of Radio Wai-
kato, 169 London St., Hamilton,
Mew Zealand, is seeking airchecks
of New York morning air per-
sonalities. Willing to trade. Also

{Continued on page 32)
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THE NEW PROGRAM DEVELOPMENT
AND MARKETING RIGHT HAND OF

BARZMAN®R.COMPANY

(reative. (;;I}i.'ll.'lf’}‘i.'m! L‘ﬁl*rv.-'crs to the World

and Other ((;rmt (ities.
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Music
Services

o Continued from page 28

produced by Ralph Curcio at
PAMS.

“Auto Rock.,” rock package in
production; piloted by KTAR-FM
in Phoenix, under the guidance
of Jack Kelly.

PAMS also has an MOR formal
in production and being piloted
by WIAX, Jacksonville, Fla., under
the guidance of Bob Bruton. No
name selected yet for the service.

Peters Productions Inc.

1333 Camino Del Rio Sough, San
Diego, CA 92108, 714-291-4044.
Ed Peters president; Jeff Williams
production director.

“Music Just for the Two of Us,"
emotional good music package on
about 30 stations in the U.S. and
Mexico, Complete with sales and
promotional tools, even TV spots.

“For Women Only,” first pack-
age developed by Peters Produc-
tions. Still on seven stations, but
is being replaced slowly by “Mu-
sic Just for the Two of Us." Com-
plete with sales and promotional
aids, even TV spois.

“Country Lovin'," new country
music package hosted by country
air personality Mike Larson and
staff that should be available hy
mid-April.

Pro-Gem Associates

215-922-0607.
“The Greatest Hits of All Time.”

Programming db Inc.
6430 Sunset Blvd,, Suite 621, Hol-
lywood, CA 920028, 213-466-4116.
Ken Draper president; Bo Dono-
van sales director; John Price head
of sales of automated services.

“Olde Golde,” an oldies pack-
age.

“Big Country,” country music
package produced by Chris Lane,
noted country air personality and
program director, and hosted by
Lane, Mac Curtis, Corky May-
berry, and Gene Weed. Comes with
promotion and sales tools. Basic li-
brary of 1,300 selections; 130
added each month; chart hits up-
dated each week.

“New Day," progressive pack-
age.
“Something to Love," contempo-
rary good music package.

“Revolution,” rock package.

RPM Radio
Programming,/Management
15552 Arbor Place, Southfield.

Mich, 48075, 313-557-3246. Tom
Krikorian president, Ed Wolf mu-
sic director.

MOR package hosted by Detroit
personalities that features custom
intros and call letters included.

Beautiful music package with
contemporary feel. Comes with
promotional and sales tools.

Firm is also working on a coun-
try music package. Demos tapes
available.

Stereo Radio Productions

36 E. 61st St., New York, N.Y.
10021, 212-980-3888. Jim Schulke
president.

Beautiful music format that has
pained and kept high ratings in
almost every market aired. In some
cities, including major markets,
the format i1s No. 1 in some time
periods.

T™M Programming Inc.

3103 Routh St., Dallas TX 75201.
214-748-8216. Tom Merryman
president; Jim Long general man-
ager, Steve Major director of op-
erations; Jim West, sales.

“Beautiful Music,” Series 1000-
C.” flexible package custom-blend-
ed for each station after market
analysis,

“Beautiful Music.” Series 2000-
5," designed for highly competitive
beautiful music market with mu-
sic flow matched within quarter-
hour segments of music.

“"Stereo Rock, Series 3000-R.”
package of rock music for adults,
with oldies and current hits
blended. George Burns, noted pro-
gram director. produced the pack-
ape. Target 1B-34 apge audience.

www americanradiohistorv com

Syndicated Shorts Moving
Toward Personalized Service

o Continued from page 26

swore in over 10,000 fans as tooth
rangers.”

The “You Had 1o Be There”
series is basically great umimpor-
tant moments in history (a girl
reporter is shocked when she is as-
signed to go to a demonstration
of Ben Franklin's bathtub inven-
tion debut). Ace Trucking Co. goes
into satirizing news coverage (why
did the mayor win the sweepstakes
five years running; where does the
money go?—down a chute to his
vault).

And now, “Chickenman™ again.

All the series have contests and
“Chickenman” the pollution fighter
goes even beyond this. There is a
club, BEAK Patrol (beautiful earth
and air keepers) and kits with
buttons, bumper stickers, decals to
paste on automobile windows (I
pledge to promote ecology by help-
ing fight pollution—protecting our
beautiful earth and air . . . because
pollution makes me want to throw
up). Enough accouterment to be
a form of pollotion itself and this
irony is exactly what Orkin and
Stone (who learned to make people
laugh with commercials for Bulko
gasoling) want. “Chickenman™ is
constantly reminded that he too is
a polluter.

Basically, the new series (ries
to be personalized enough so that
the individual listener is involved.
Orkin is already working on more
episodes that will go bevond
the peneralized over-all pollution
theme and zero in on, this time.
the smoker. “There are a lot of
things the individual can do about
pollution.” says Orkin, who gave
up smoking cold turk—that is cold
chicken.

“Chickenman II" therefore be-
comes a vehicle for deejays and
PD's to form BEAK patrols and
have, for instance, recycling drives.
But Orkin, father of four and as
suburbanite, becomes even more
solemn-looking than usual when
the series is referred to as “public
service” oriented. He points out
that the series is just plain fun,
can lead to contests, and most of
all, something that can be sold to
SpPONSOrs.

In this light, Sandy Orkin points
out how Red Barn in Detroit used
“Tooth Fairy" cards, buttons and
badges in a promotion worked out
with 'WWWW-AM there. Orkin
supplies stations with customized
lead-ins, commercials plugging the
series and additional materials.
The firm does not get into the
further commercial areas of selling

T-shirts, but rather leads stations
to novelty suppliers that do. “That
would get too messy,” Orkin says.

It's natoral to wonder if Orkin
isn't an inspiration to deejays in
terms of developing a comedy
sense. He came to radio and TV
following an American Theatre
Guild scholarship, the Yale Drama
School and a string of theatrical
failures off Broadway. He has
been recognized by awards from
the American College of Radio
Arts & Sciences and has awards
from the American Heart Associa-
tion and other agencies. He said
writing humor is deliberate, though
much harder than writing anything
else.

“You become conditioned to
think zany, you wake up thinking
of ludicrous and nidiculous things.”

College Mart

o Continued from page 26

going on and will do some good.
Somebody has got to help plan
merchandising and sales tie-ins at
the college level. That's what our
staff will do.”

Draper will continue to syndicate
on tape, giving the show to stations
in return for the national spots. In
the future, however, he sees sev-
eral changes. "If we get it going
I look for changes in about two
years, At that time we'll attempt
to get some of the ‘dead’ time from
one of the networks and actually
feed ‘live' to the campus. Then they
can tape it and air it at a more
reasonable hour. There's no reason
why this kind of arrangement can't
be worked out with a network, like
a Mutual, for a low fee. After all,
they have a lot of dead time in
the early morning hours which we
could use.™

Draper sees the college circuit
consisting ultimately of about 50
stations with an audience of about
one million. In addition, he hopes
that another 50-100 “fringe" sta-
tions, that is, college stations with
irregular or short operating hours
would also be able to participate.
Sponsors, however, would be sold
on the basis of the 50 prime sta-
tions.,

Draper admits there’s a lot of
work and some huge obstacles to
surmount, but for the company
that finds the way around them.
there are some rich rewards in the
offing.

Bon-ne-ville.\bdn—a-yi \n:

1. inside track to success In

today's adult music com-
petition. 2. Bonneville

Program Services. 3.the
feam that puts music In
ir and money in

your d
your pocket.

Sound good fo you?
See us at the convention.

DR il Program Services
485 Madison Avenue, New York, N.Y. 10022/(212) 371-3400
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ID JINGLES

EDITOR'S NOTE: Because of
the vast nature of product turned
out by some firms (PAMS has
more than 30 series still being mar-
keted), it would be impossible 1o
fist product. In addition, some of
these firms do custom work. We
suggest that if vou're in the market
for a jingles package, you contact
the firms for samples.

Chuck Blore Creative Services,
1606 N. Argyle, Hollywood, CA
90028, 213-466-9221. Chuck Blore
chairman; Milt Klein president.

Concept Productions, P.O. Box
5483, Madison, Wis. 53705. 608-
238-1442. Thomas Taplin president.

Drake-Chenault Enterprises, 8399
Topanga Cyn. Blvd., Suite 300, Ca-
noga Park, CA 91304, 213-883-
7400. Gene Chenault president, Pat
Shavghnessy sales director, Ron
Nichol sales, Lee Bayley opera-
lions director,

Larry Greene Productions, 1151
Sunset Hills Rd., Los Angeles, CA

90069. 213-CR 3-0643, Larry
Greene president.

The Heller Corp., 1606 N. High-
land, Los Angeles, 213-466-7765.
Hugh Heller president.

Meridian Productions, Box 8765,
Government Center, Boston, Mass,
617-683-1191,

Music House Records, 16 E. 48th
St., New York, N.Y. Dick Lavsky
president.

PAMS, 4141 Office Parkway, Dal-
las TX 75204, 214-827-0904. Bill
Meeks president, Jerry Atchley
sales manager,

Parasound Inc., Wharfside, 680
Beach St, San Francisco, CA
94109. 415-776-2808. Sidney R.
Goldstein vice president.

Frﬂgraming db Inc., 6430 Sunsel
Blvd., Suite 621, Hollywood, CA
90028, 213-466-4116. Ken Draper
president, Bob Donovan sales di-
recior.

Ralph Stachon & Associates Inc.,
1322 Inwood Rd., Dallas, TX
75235, 214-638-6231. Ralph Sta-
chon president.

The Charles H. Stern Agency,
9220 W. Sunset. Los Angeles, CA
90069, 213-2731-6890.

William B. Tanner Inc, 2076
Union Ave., Memphis, Tenn.
38104, 901-274-6674. William B.
Tanner president, Wilson North-
cross executive vice president,
T?ny Armstrong vice president of
sales.

The Programming Inc, 3103
Routh St., Dallas, TX 75201, 214-
748-8216. Tom Merryman presi-
dent, Jim Long gencral manager,
Jim West sales,

MUSIC SERVICES

Alshire International, P.O. Box
7107, Los Angeles, CA 91505, 213-
B49-4671. Al Sherman president.
Offers a music production package
calle¢ “Creative Sound™ with spots
five to 30-seconds long emphasiz-
ing the 101 Strings sound.

Emil Ascher Inc., 745 Fifth Ave.,
New York, N.Y. 212-EL 5-3194.
Nearly everything in music you'd

Bonneville

o Continued from papge 28

veloped and approved for broad-
casting, Bonneville could be ex-
pected to provide programming
for those systems as well,

As for programming older pop
musical forms for the most con-
temporary technical format. Taylor
bases that move on a simple fact
of demographics: “My feeling is.
that to get a good 4-channel sys-
tem, it costs the consumer a lot of
bread. And I think more people
who can afford that equipment
will be responsive to our program-
ming,”

need, from sound effects to pro-
duction music,

Hanna-Barbera Productions Inc.,
3400) Cahuenga Blvd.. Hollywood,
CA 90068, Roger Karshner. Com-
prehensive sounds effect library.
Series A now available. Free bro-
chure on request.

Major Recordings, 150 W. 46th St.,
New York, MN.Y. 212-C1 6-4675.
Thomas J. Valentino president.

Provides everything from sound
effects to production music of
all formats. You buy a library out-
right.

Mark-Century, 3 E. 57th 5t., New
York, N.Y. 212-42]1-6880. Mili
Herson president. Offers everything
from sound effects to production
music. Catalog available on re-
quésl.

Ted Randal Enterprises, Suite 204,

1606 N. Argyle, Hollywood, CA
90028, 213-464-8268, Ted Randal
president. Offers vast catalog of
oldies on tape.

Radio Programming/Management,
15552 Arbor Pl., Southfield, Mich.
48075, 313-557-3246. Tom Kri-
korian president, Offers monthly
reel of current hit records includ-
ing country music, Top 40, and
MOR formats.

Record Source Imternational, |
Astor Plaza, New York, N.Y.
10036, 212-764-7300. Andy Csida
director of special projects, Nancy
Erlick manager. Provides records
at wholesale costs to fit your for-
mat; catalog of various services
offered available on request.

SESAC, 10 Columbus Circle, New
York, N.Y. 212-586-3450. Offers
music production packages.
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MAKING STEREQO AND MONAURAL RECORDS-BETIEF
WAS A SIDE BENEFIT. 5

After you've worked with the best sound technicians, used the finest studio and the most advanced

recarding equipment . . . and put your hearl and soul into making the very best record you possi-
bly could . . . you assume it will be pressed on the finest compound available.

Before you assume anything again, you should know about a revolutionary new record compound
called 3-540,

(-540 has a unigue capability to blend 4 discrete channels of sound and reproduce them with greater
clarity and brilliance than has ever before been possible. It is expected that Q-540 will greatly ac-
celerale the move to CO-4 recording.

It is also anticipated that most records in quad, stereo or monaural will be pressed on Q-540 in the
future, Here's why;

« GREATER BRILLIANCE — vyou have to hear

» ANTI-STATIC — less surface noise, simple lo
(3-540 to appreciate its incomparable clarity keep the grooves clean, less susceptibie to dust
and brilliance. attraction.

« LONGER WEARING — with ordinary compounds, + FAST-FLOWING — increases production rate by
the 30,000 cycle carrier channel required for decreasing pressing cycle. Fills better than or-
CD-4 recording wears off with repeated usage. dinary compounds. Less susceplible to warp at
A record pressed on Q-540 — whether in quad, faster cycle rate.
sterea or monaural — will reproduce the sounds + ECOLOGICAL — easily surpasses FDA and Pub-
with total fidelity . and lasts up to 3 times as lic Health Service reguirements thiough 1874,
long as ordinary compounds

Now that you know about Q-540, we think you'll want to specily it for your future recordings.

Q-540
Makes the best sounds better

(213) 3653991 « (BOS5) 289-2360

KEYSOR-CENTURY CORPORATION

26000 SPRINGEROOK ROAD « SAUGUS, CALIF. » 95350

Pioneering in record compound production since 1948.
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would like to receive couniry mu-
sic and rock singles from the U.S.
for airplay from record companies.
. . . Ilra Leny 15 now doing the
9 p.m.-1 a.m. show on WOAT-AM,
San Antonio. . Larry Berger
is the new program director of
WRIF-FM, Detroit. He'd been pro-
gram director of WACL-AM i
Middletown, N.Y. Dave Pound is
the new program director of
WACL-AM. . . . WGHOQ-AM, 82
John 5t., Kingston, N.Y., needs
MOR records. Will play any and
all MOR albums sent to them.
Send to WGHQ-AM chairman
Harry Thayer.
* * %

Lots of changes at KNX-FM,
Los Angeles, and maybe they're
finally making a move. New pro-
gram director is Steve Marshall,
who'd been music director, and
new music director is Tom McKay,
who'd been afternoon air person-
ality with KDAY-AM in Los An-
geles. Steve replaces Rodger Layng,
who has been shifted to San
Francisco by CBS-FM to become
station manager of KCBS-FM. At
the same time, KNX-FM is launch-
ing a billboard poster campaign—
several hundred of them—with
each poster promoting the names
of various recording artists such
as the Fifth Dimension and Carly
Simon. What it all boils down to,
of course, is that this market has
more rockers than Robert W. Mor-
gan has imitators. Without some
heavy promotion, some of the

(Continued on page 33)
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IS
AUTOMATED

ROCK

Hear it at SPARTA
or send for demo.

8408 E. INDIANOLA AVE.,
SCOTTSDALE, AZ. 85251
(602) 946-2093

2

or

ERE A PRl BFE,

PRODUCTION
MUSIC LIBRARY

On 127 LP's, 3315 rpm,
“Major"’ Production Music
recordings selling at $5.00
each, for a total list price
of $635.00. Or entire Ii-
brary may be purchased at
a 209 discount for a total
library price of $508.00.
All copyrights and perform-
ances owned by us and will

Frantﬂd under annual

ee agreements.

In addltiun. we offer every
basic sound effect your pro-
ductions need. Over 500 ef-
fects on 15 LP *Major"
records for $75.00. All
prices F.0.B. New York
City.

“Send for Free Catalogs"

Thomas J. Valenfino, Inc.

Established 1%31
151 West 46 5t
Mew York, M.Y. 10036
(212} €I 6-4675
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Radio Documentaries

American Independent Radio, Drake-Chenault Enterprises, 8399
Topanga Cyn. Blvd., Suite 300, Canoga Park, CA 91304, 213-
883-7400. Gene Chenault president, Pat Shaughnessy sales direc-
tor, Lee Bayley operations director,

“The History of Rock and Roll,” 50 hours., The greatest
rock radio documentary ever produced. Can be aired in total,
though many stations featured it in one-hour chapters on the
second broadcasting. Has been aired in most major cities
and abroad.

Diamond P Enterprises, 7715 Sunset Blvd., Hollywood, CA 90046.
213-874-1512. Harvey Palash president, Phillip Browning pro-
ducer, Frank Furino executive producer, George Savage market-
ing director.

Growing series of audio biographies, each 12 hours long
and constantly up-dated, each done with permission and
cooperation of the artists featured. Series includes “Bacha-
rach Bio"” about Burt Bacharach, “Campbell Country” with
Glen Campbell, “This Is . . . Jerry Lee” with Jerry Lee
Lewis, "Dionne . . . Lady Great” with Dionne Warwicke,
and “The Eddy Arnold Story." Others planned. Price de-
pends on rate card., Bartered in many markets

Together of Memphis Inc., 912 Rayner S5t.,
38114. 901-274-8700. Fred Sill president.

“The History of Country Music, 37-hour documentary

with more than 250 voice inserts of leading country music

artists featured, plus B00 of the greatest country songs ever
recorded, Narrated by veteran personality Hugh Cherry.

Watermark Inc,, 10700 Ventura Blvd., Los Angeles, CA. 91604,
213-980-9490. Tom Rounds president,

“The Elvis Presley Story,” 12-hour documentary on life
and music of Elvis Presley written by Jerry Hopkins, author
of a book of Presley, and produced by Ron Jacobs.

“MNational Radio Archives,” one hour series of 13 radio
documentaries. Stereo. First available is “Max Yasgur—the
Passing of an Era.”

Memphis, Tenn.

Alan/Tuna Productions, 21243 Ventura Blvd., Woodland Hills,
CA 91364. 213-347-8500. Jeff Alan president.
A year's series of radio documentaries or specials . . .
11 shows in all, of which a station may buy as few as six.
Each show generally focuses or revolves around a holiday,
though they may be and have been aired at various times.
These include “Christ and Rock and Roll,” three hours with
hour up-date coming for this Easter; “Rewind '72,” six-hour
special for New Year's Eve; “Love and Rock and Roll," six
hour show with part Il due in November; “In the Back Seat
of Your Radio,” three-hour special dealing with love lyrics;
"The Folk of Rock,” six-hour show centering on folk music
in rock due in May; with other specials such as "Summer-
time '73," “The Yankee Doodle Show,” “The Superstars of
Rock,” slated for later this year. Each of these will be up-
dated constantly. All are hosted by noted air personality
Charlie Tuna; many feature brief interviews with artists.
Other shows will focus on ecology and going back to school.
Demo available on request. Package offered includes sales
advice. “Love and Rock and Roll” will be featured on
United Airlines as of June 1.

Programming Aids & Services, 3620 Barham Blvd., Suite Y103,

Los Angeles, CA 90068, 213-874-5411. Russ Barnett president.

“The Soul Music Story,"” a 39-hour documentary on

the history of r&b music produced by firm vice president

Roger Christian, a veteran air personality and program di-

rector. Show has been featured on AFRTS radio station
around the world. Christian hosts.

Programing db Inc., 6430 Sunset Blvd., Suite 621, Hollywood, CA
90028, 213-466-4116. Ken Draper president; Bo Donovan sales
director; Barney Pip head of sales for features.

“Rock 'N' Roll Reunion,” six-hour oldie special hosted
by Jim Pewter; “Christmas Is,”” 12-hour Christmas special;
“Black Gold,”" 12-hour tribute to black artists {portion of
funds to American Sickle Cell Foundation); “Holiday Plus,”
radio special devoted to three big holidays of February—
Washington’s birthday, Lincoln’s birthday, and Valentine's
Day. "The Legend Makers: A Special,” a series of hour doc-
umentaries devoted to thoughts and music of artists such as
Merle Haggard, Eddy Arnold, Charley Pride, Dolly Parton.
and Johnny Cash. Under sales program, station has a right
to choose which special it wants to broadcast; onz or two
new specials will be offered each month in this series.

William B. Tanner Inc., 2076 Union Ave., Memphis, Tenn. 38104,
901-274-6674. William B. Tanner president; Wilson Northcross
executive vice president; Tony G. Armstrong vice president of
sales for program and promotion packages as well as IDs; Scott
Blake vice president of Airplay production division.

*“Golden Reflections,” 24-hour documentary featuring
hits and headlines starting in 1955 to date. Available in
monaural only. Forty stations have used thus far. More such
documentaries are in mind,

London Wavelength Inc., ASI Communications, 7 East 51st St.,

New York, N.Y. 10022. 212-826-0713. Tony Fasolino, executive
vice president.

“History of the Beatles,” 13-hour documentary on the

music and lives of the Beatles, produced by Johnny Beerling

for the British Broadcasting Company. Narrator is Brian
Mathews, former British pirate air personality who is cur-
rentiy host of BBC’s "Top of the Pops” show.

“Live Concerts From London,” series of 26 one-hour
BBC productions, stereo or monaural live concerts by such
rock groups as Deep Purple, Faces, Led Zeppelin.

More Music Productions, Box 3133, North Hollywood, CA 91609.
213-654-4522, Ron Lewis.

“Chronology of American Music,” 20-hour week-by-
week account of the nation’s No. 1 songs beginning in July
1955 and ending mid-1972. Produced by veteran air person-
ality and program director Jay Stevens and narrated by
Johnnie Darin, also a veteran air personality and program
director. Demo on request.

3 N Productions Inc., 502 Lincoln Bldg., Cleveland, Ohio 44]114.
216-861-0026. Norm N. Nite,

“The Honor Roll of Hits,” a series of one-hour docu-
mentaries each focusing on an artist. Show features inter-
views done by producer-personality Norm N. Nite gathered
since 1952. These documentaries include Engelbert Humper-
dinck, Petula Clark, Johnny Mathis, the Four Tops, Carpen-
ters, Jay & the Americans, Bobby Rydell, Frankie Avalon,
Bobby Vinton, Union Gap, Jackie Wilson, the royalty of
rock such as Bill Haiey and Chuck Berry, and Neil Sedaka.
The firm will be putting out many different types of specials
on pop music over the next few months. Nite is an air per-
sonality at WGAR-AM, Cleveland.

The Pop Chronicles, Box 1282, Los Angeles, CA 90028, 213-660-
0029, Doug Andrews national sales director.,

“The Pop Chronicles Presents the Forties,” 12-hour doc-
umentary featuring hits and interviews of and with artists of
the 40’s. Produced and narrated by John Gilliland. Comes
complete with promos and optional 30-second TV spot.

“The Pop Chronicles,” 55-hours of music spanning
1950-70, hosted and produced by John Gilliland.

Century One Productions, P.O. Box 154, Agoura, CA 91301.
213-341-6401. Jeff Mason president.

“The Snunds of the 60's,” six-hour dnr:.um{:ntary cover-
ing the music from 1960-69 with artist interviews and news
highlights. Produced by Jeff Mason, researched by Linda
Taylor, hosted by air personality Steve Lundy. Show is in
stereo. Last hour of documentary features a countdown of
the top records of the decade.

Harry 0’Connor Ltd. Inc,, Suite 711, 1680 Vine St., Hollywood,
CA 213-HO 1-3393. Harry O'Connor president.
“The Christ Chronicles,” five-hour documentary featur-
ing rock music with religious messages. Will be on at least
125 stations this Easter, plus nine in Australia. Premiered
June 1972 on KRLA-AM, Los Angeles. Hosted by Shadoe
Stevens and Brother John Rydgren, air personalities. Written
by Tim Hallinan, produced by Harry O'Connor.

Cantaur Productions Litd., 625 Madison Ave., New York, N.Y.
213-688-5333. Jim Nettleton El‘ﬁidﬂnt.
“The Rock Genesis,” 12-hour documentary hosted by
veteran air personality Jim Nettleton. Can be used in one-
hour segments.

Bannaiyne Productions, Box 65, Stn. C, Winnipeg, Manitoba,
Canada. Douglas Inglis and Ivan LeMesurier principals.

“The Guess Who,” five-hour historical documentary on
the Guess Who hosted by Canadian air personality Lee Ma-
jor and produced by Douglas Inglis, Ivan LeMesurier, and
James Millican.

Film House Intermational Inc., No. 16 Oakway Mall, Eugene,
Ore. 97401. 503-686-9371.
“The British Are Coming," 12-hour documentary on
the aspects of British music hosted by air personality Terry
McManus.

Alto Fonic Programming, 6362 Hollywood Blvd., Hollywood, CA
90028. 213-466-9261. Bill Ezell peneral manager.

“American No. 1 Country,” 36-hour documentary
hosted by veteran country air personality Larry Scott, Pro-
duced by Bill Ezell. Features top country hits of past 25
years and comes with optional promos and custom jingles.
Marketing agent is Toby Amold & Associates, Dallas, Tex.

Ted Randal Enterprises, Suite 204, 1606 N. Argyle, Hollywood,
CA 90028. 213-464-8268. Ted Randal president.

“Wattstax Revisited,”" six-hour documentary produced
by Ted Randal and hosted by soul personality Tom Reed.
Features interviews and music from the WattStax festival in
greater depth than the movie presented.

Cold Shot Productions Inc., 1937 Fremont Ave. S., Minneapolis,
Minn, 55403. 612-347-5966.
Offers various two and three-hour radio documentaries,
including a three-hour show on Woodstock, a two-hour show
on existentialism in folk-rock.

Professional ming, 4925 S.W. 93rd Court, Miami, Fla.
33165. 305-279-3673. Dick Starr president.

“Opus '73," eight-hour radio special featuring count-
down of the year’s top 100 songs, interviews with hitmakers,
etc. Syndicated by PAMS, Dallas. “Opus '72" was featured
on around 100 radio stations.
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Vox Jox

e Continued from page 32

rockers are bound to fall by the
wayside (if they aren’t already
there). Speaking of Morgan, was
listening to him the other day and
he does some pretity interestiing
things; he could Lecome a habit on

you.
* k k

Dick Lawrence, WNDR-AM,
Syracuse, MN.Y., writes: “On the

have a distinct recollection of at
least one musical ID being used
as early as fall and winter, 195(.
It was in San Diego, where | was
stationed on the way to Korea.
The thing has stuck with me to
this day. The lyric: ‘KSON, You
are tuned, to twelve-forty on the
dial, Won't you stick around, And
listen for awhile, For music and
news, Twenty-four hours a day, In
San Diego.’ I've no idea who wrote

origination of station jingles, 1

it, produced it, or sang it. 1 was

Programming
Consultants

Ted Atkins, 7918 Electra Dr.. Los Angeles, CA 90046, 213-
874-9251. Veteran program director most recently with KHJ-AM
in Los Angeles. Other programming credits include KFRC-AM,
San Francisco; CKLW-AM, Detroit; and KIMN-AM, Denver.

Chuck Blore, Chuck Blore Creative Services, 1606 N, Argyle,
Hollywood, CA 90028, 213-466-9221. Now consulting KIIS-AM
in Los Angeles after several vears out of radio programming.
Programming credits include KFWB-AM when it was one of the
leading rock stations in the nation.

Russ Bamett, president; Programming Aids & Services Inc.,
3620 Barham Blvd., Los Angeles, CA 20068, suite Y103. 123-
874-5411. New to consulting, Barnett already has stations in the
U.S. and South America under his direction. Was program man-
ager for 10 years at KMPC-AM, leading Los Angeles middle-of-
the-road station.

Kent Burkhart, Kent Burkhart & Associates, Georgia at 6500
River Chase Circle East, Atlanta, GA 30346. 404-252-3037. Pre-
viously vice president of radio for Pacific & Southern Broadcast-
ing; veteran radio man in all aspects.

George Burns, 1267 S. Monoco Parkway, Denver, Colo.
80222, Veteran program director; was national program director
for several years of the Pacific & Southern Broadcasting chain.
Already consulting several stations.

Tom Breneman, Breneman Radio Services, 5418 Fenwood
Ave., Woodland Hills, CA 91364. 213-348-3162. Consults on all
radio aspects from music to promotional ideas; provides records;
provides any sort of sales and/or production service a radio sta-
tion may desire.

Jerry Boulding, c/o0 WWRL-AM. 41-30 58th St, Woodside,
N.Y. 11377, 212-335-1600. Home phone 212-423-6684. Pro-
grammed WWRL-AM, leading soul station in New York, for
several years and was a national program director for the Sonder-
ling radio chain.

Ken Draper, Programing db Inc., 6430 Sunset Blvd., Suite
621, Hollywood, CA 90028. 213-466-4116. Ken Draper, veteran
program director and manager, has staff of skilled personalities,
program directors, and production directors under him. Can con-
sult in programming, engineering, management, production, mu-
sic. Among stations consulted are WPIX-FM in New York. Ken
Draper president, Chris Lane director of country music program-
ming, Bo Donovan director of sales and marketing, Jim Hampton
production director, John Wellman music director.

George Davies, 1984 Waterloo Rd., Victoria, B.C., Canada,
604-592-6812. Leading radio programming consultant in Canada;
capable of handling many formats.

Arthur Holt, The Holt Corp., Bethlehem, Pa. 215-865-3775.
Has consulted radio stations of various formats in programming
and management in the U.S. as well as overseas and in Mexico.

Mike Joseph, 11 Punch Bowl Ln., Westport, Conn. 203-227-
8326. Noted for building such stations as WKNR-AM, Detroit;
WFIL, Philadelphia; WABC-AM, New York, among others.
Works in all formats. Recent stations include WZUU-AM-FM in
Milwaukee and WHK-AM in Cleveland. Specializes in audience
flow research and programs accordingly.

David Klemm, Blair Radio, 717 Fifth Ave., New York, N.Y.
10022, 212-752-0400. Consults only the radio station represented
by Blair for national advertising.

Pat McMahon, The Idea Factory, 3601 West Frier Dr., Phoe-
nix, Ariz. 85021. 602-931-1591. Successful air personality on both
radio and television in Phoenix and program director of KRIZ-
AM when it was the No. 1 station in the market, Pat McMahon
provides ideas in programming, promotion, and sales on an hourly
basis. Offers his unusual creative services to advertising agencies,
radio-TV stations, or individuals.

Ted Randal, Ted Randal Enterprises, Suite 204, 1606 N.
Argyle, Hollywood, CA 90028. 213-464-8268. Consults radio
stations in the U.S., Canada. and Australia. Has good reputation.

John Rook, 19031 Marilla St., North Ridge, CA 91324, 213-
885-7405. Once program director of WLS-AM in Chicago, John
Rook now consults several stations. Clients include or included
WCFL-AM in Chicago and KTLK-AM in Denver.

Dick Starr, Professional Programming. 4925 SW. 93rd
Court, Miami, Fla, 33165. 305-279-3673. Progiammed KYA-AM
in San Francisco and WFIL-AM in Philadelphia plus many Flor-
ida stations before turning consultant.

SMR Associates, Box 720, Schenectady, N.Y. 12305. Con-
sults in various aspects of radio from sales to programming with
concentrated effort in small and medium markets.

just a listening swabbie whose ear

was very much grabbed by the

audacious idea of a station going

so far as to sing their call letters.”
* * *

Paul Sebastian, program director
of WKHI-AM, Holly Hill, 5.C.
29059, pleads for Top 40 records.
Station is just outside Charleston,
Lineup includes Sebastian 6-10
a.m., Frank George until 2 p.m.,
and J. Scott Foster until signoff.
“Mainly, I want the promotion
men to get hip to the fact that
we're here and rockin'." Secbastian
wants me to mention that John
Long at WAVZ-AM, New Haven,
helped WKHI-AM get on its feet.
. . . John Kenny, music and pro-
gram director of KFMY-FM, 4555
Blanton Road, Eugene, Ore. 97405,
writes that the station has shifted
programming to classics in the
morning, rock in the afternoon,
and juzz in the evening. He needs
records desperately for all pro-
prams. Mike Young does the morn-
ings, Ken Martin noon-3 p.m.,
Kenny 3-6 p.m., operations man-
aper Jeff Young does 6-9 p.m., and
Tim Young does the Z-midnmight
jazz show,

* * *

Ron (Marc Young) Yantz, now
at KCUB-AM, Tucson, a 13-year-
professional, is interested in a pro-
gramming or air personality job
with an FM rocker. A note from
him the other day stated: “Darn,
I hear about all my old buddies in
yvour column. First, Chuck Knapp
to WLS-AM (I started him in the
business). then Larry Yurdin to
KEMH-FM in Austin, but where
the heck is Shadoe Stevens?" Keep
reading, Mare.

Shadoe Stevens has joined
KROQ-AM, Los Angeles (what
timing, eh Marc!), He'd been an

air personality and once pro-
grammed KRLA-AM, Los Angeles.
. . . John T. Papns has been ap-
pointed general manager of WRKO-
AM, Boston, he'd been station man-
ager. And what has happened 1s
that Bruce Johnson, president of
RKQO General Broadcasting, has
quietly revamped quite a lot of the
management level of the whole
chain. . . . John Borders, once pro-
gram director of KRIZ-AM in Fort
Worth and more lately a sales ex-
ecutive there, has purchased
WHAD-AM in MNorman, Okla..
with Gene Craft and states “Of
course, the pay is low, but we do
offer end zone tickets to all Okla-
homa University football games.”
Seriously, the job pays well and
John promises growth opportuni-
ties. Airchecks and resumes to him
at P.O, Box 1317, Fort Worth, Tex.
76101. Format of the station close-
ly resembles KCMO-AM, Kansas
City, which blends country with
folk-rock.

Hear it at NAB!

“Pacesetter
Stereo? .

The upbeat automation
with a true live sound

Visit the
““Broadcast Products”
automation display

For information contact:

KAA PRODUCTIONS

Allentown, Pa. 18102
215—435-8694

Automated Programming/
Programming Consultants

when answering ads . . .
Say You Saw It in Billboard

Basics.

POWER A'CAPPELLA 1DS

FROM MERIDIAN PRODUCTIONS

FROM % 500.
DEMOS/ PRICES: (617) 683-1191

{Produced at Eastern Sound 16-track Super Studios.’ Mass.)

4

STORY...

Produced by Award
Winning Roger Christian

A 39-hour musical
anthology featuring live
interviews and oldies. Traces the origin of American Music to
the current Rock sounds and artists of today.

Already aired on 346 radio stations throughout the world.

Sold on an exclusive market basis for your city.
For complete details contact:

EFFECTIVE PROGRAMMING SERVICES
9601 Wilshire Blvd. Suite 22 Beverly Hills, Ga. 90210 — (213) 2786313
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Country Music

Majors & Indies Eye Country ‘Gold’

LOS ANGELES—The strong
push into the country music field
by a large group of major and in-
dependent labels during the past
year indicates that country is rap-
idly moving out of the specialized
market category and becoming
an important segment of tradi-
tionally “pop” labels repertoire.

A number of labels have recent-
ly acquired or created separale
country oriented labels, major
country artists and producers have
opened regional offices to handle
country product.

In addition, recent months have
seen a particularly strong cross-
over of country artists into the
pop field, in chart position, TV
shows and nightclub and concert
appearances. There has also been
a cross-over of major country art-
ists from major label to major
label. another indication of the
strength of the country market.

Among labels making strong in-
roads into the country field in re-
cenl months, expanding country
rosters and pushing country are:
ABC/Dunhill; Elektra; MGM; At-
lantic; Dot; and United Artists,

By BOB KIRSCH

In November of last vear, ABC/
Dunhill purchased Cartwheel Rec-
ords, an established WNashville
country label, hired Don Gant, an
Acuff-Rose executive to run the
MNashville office. Mun% with the
Cartwheel deal came Billy “Crash”
Craddock, an established country
artist. The label also signed Fer-
lin Husky and Lefty Frizzell, both
top country stars. Jay Lasher hired
Tom MecEntee as national promo-
tion manager for country product,
and Junior McElwee as national
sales chief, both of whom had
been with MGM.

Elektra Records became in-
volved in country in a sirong way
several months ago with a deal
to start Countryside label headed
by Mike MNesmith and concentrat-
ing on Los Angeles based talent.

MGM also became involved in
the country field to some extent
last year with the creation of
MGM-South. While not a country
label in the strict sense, the Atlan-
ta-based arm of the company in-
cluded country-oriented artists such
as Tommy Roe and Billy Joe
Roval. MGM also picked up dis-

.:. L

-

T

b —
i

-
-

y  Gettin’
sground!

-

o T

7 STEVE

Travelin’
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% THAT'S ALL RIGHT

on SUPERSTAR Records

Breaking in the Midwest and
travelin’ to other areas.

sold nationally by

NATIONWIDE SOUND,BOX 1262, NASHVILLE,TN.37202-615/327-3771
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tribution rights for Barnaby Rec-
ords last year. Barnaby counts the
Hagers, regulars on the "Hee Haw"
TV show, and Ray Steven on its
rosier.

Atlantic Buildup

Atlantic is another firm to in-
volve itself in country in recent
months, through the signing of es-
tablished star Willie Nelson, new
artist Marti Brown and Doug
Sahm, whose country-rock LP is
currently on the charts and has re-
ceived excellent reviews. Rick San-
jek is handling much of the coun-
try product for the label.

Dot has been involved in coun-
try for some time with the coun-
try and pop charts. Dot also
teamed recently with Zody's in
Los Angeles to create “Country
Corners” in 27 outlets (Billboard,
Feb. 24). The promotion also in-
volyed KLWC-AM, an L.A. coun-
try station.

The MNitty Grity Dirt Band
{United Artisis), a top rock group,
recently teamed with top country
stars from the "Grand Ole Opry”
for a successful three record set,
“Will The Circle Be Unbroken.”

The cross-over of country art-
ists into the pop field is not to-
tally new, but the trend has be-
come exaggerated in recent months.
New artists such as Donna Fargo
score as strongly as pop as in
country, while rock stars such as
John Fogerty, reach the country
charts and often have their songs
covered by country artists. Jerry
Lee Lewis also sells in both mar-
kets.

Certain country artists are also
reaching what might be called the
rock underground, finding good

(Continued on page 47)

Seminar: Country
Stations Up Aim

By BILL WILLIAMS

NASHVILLE —*Too many
country stations are shooting to be
number 4 or 5 in their market
instead of aiming for number 1,”
according to MCA artist Bill An-
derson,

The singer keynoted the 4th an-
nual Country Radio Seminar here
last weekend, which drew regis-
tration of 234. It was the best at-
tended and best conducted in the
AETIES,

Anderson, stating that country
music had “outgrown the image
of itself,” also charged the radio
stations to complement the music
with good overall programming,
ranging through news, sports and
community involvement.

“"We tend to underestimate our
uuldmncu," Anderson concluded, re-
minding the assembled group that
“country music has come of age.”

The seminar ranged through a
wide variety of subjects, with em-
phasis solely on business. Enter-
lainment was saved to the end,
und Columbia-Epic hosted the only

party, which was after seminar
hours.
Panelists dealing with ratings

covered complex breakdowns con-
cerning systems ranging from per-
sonal interviews to diaries. with
slide presentations to supplement
the talks. Audience gquestions sug-
pesied a “bias" toward country-
oriented stations in  polls, which
was denied by the panelists,

In other panel groups, disk jock-
eys claimed that singles were too
often pre-selected from album cuts,
and soggesied the record labels

Entire Gate Receipts
To Wills In Benefit

SAN ANTONIO—A check for
$12,500 was presented to Bob
Wills, “King of Western Swing,”
following a tnbute and benefit
show here sponsored by KBUC
Radio here.

Wills suffered a stroke in 1969
and has been partially paralyzed
since. He amived at the Munici-
pial Auditorium by ambulance, but
appeared on stage in a wheel chair,

Tributes and awards were given
Wills by Mayor John Gatti, state
Senator Glenn Kothmann and
KBUC's Andy Jackson. Jim Trawvis,
program director for the station,
also presented a plagque, thanking
Wills for his contributions to coun-
try music and to the fame of this
city, Hall of Fame director Bill
Ivey also made a presentation,

The show was headlined by Tex
Ritter. and included Wills' band.
the original Texas Playboys, John-
ny Rodriquez, Tompall & the
CGilaser Brothers., Darrel McCall.
Billy Gray and others. All donated

LAURA LEE McBRIDE, the first
female singer to work with Bob
Wills and the Texas Playboys,
joined others in saluting Wills,
left, at a benefit for him handled
by KBUC, San Antonio.

their time and talent. Expenses
were paid by KBUC, and the en-
tire gate receipts were turned over
to Wills to aid in his medical ex-
PEnses,

The occasion was his 68th birth-
day.

-
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should pay more attention (oo feed
back from the programmers. Pan-
clists Jim Foglesong of Dot, Frank
Mull of Mercury, Bob Ferguson of
RCA, Bill Williams of Epic and
B.). McElwee of ABC Dunbhill, re-
plied that a strong liaison exists,
and such information is supplied
to producers, Other complaints in-
cluded charges that the time of
the record listed on the label some-
times is inaccurate, making it par-
ticularly difficult to transfer to
cartridges.

_ A discussion of modern, tradi-
tional and crossover country music
brought no pat answers, bul rather
a general agreement that the type
of music played must mirror the
audience of the individual station.
McElwee noted that there is a need
for broadcasters to become close
lo local record stores.

Davis Frustrated

Billy Davis of McCann-Erickson,
producer for Coke commercials
utilizing country talent, explained
his frustrations in making countr
music understood in New Yor
and other areas. Now, he pointed
out, they understand success.

One of the most enlightening
aspects of the seminar was a sep-
ment set aside for rapping, where-
by all of the programmers could
air their views, in a strong give-
and-take.

At a closing banquet and “pew
faces” s how, the seminar regis-
trants were entertained by Johnny
Rodriquez, Pat Roberts, O.B. Mc-
Clinton, Lloyd Green, Leona Wil-
liams, the Nashville Edition,
Johnny Russell, Red Steagall and
Charlie McCoy.

Tex Davis of Monument was
musical director; Elroy Kahanek
of RCA did the “choreography,”
and Charlie Monk of ASCAP
served as coordinator and master
of ceremonies.

The entire seminar was devoid
of gimmicks and promotional liter-
ature. Sound was provided by
Kustom. The seminar was under
the direction of Dr. Jerry Prock
and Associates.

RED SKY, BLACK BIRD’

BREAKING For D.J. copies, info:

ON STATIONS DAVE PLUMMER

WQIK, WVOJ, PRODUCTIONS

WPDOD, WIAX P.O. Box 51067

& WINJ IN Jacksonville Beach, Fla, 32250
JACKSONVILLE, FLA, (904) 246-B222

EXCLUSIVELY ON
CYPRESS RECORDS

TERRITORIES STILL AVAILABLE
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IN 1963, SKEETER DAVIS SANG A SONG CALLED
“THE END OF THE WORLD." IT WENT TO #1 IN
THE COUNTRY CHARTS AND #1 IN THE POP

CHARTS.

IT TURNED TO GOLD.

TEN YEARS LATER, DISC JOCKEYS ACROSS THE
COUNTRY STARTED PLAYING IT AGAIN, PEOPLE

LIKED IT, AND RCA LIKED IT.
RCA RE-RELEASED IT (THE ORIGINAL, UN-

TOUCHED 1963 VERSION) AND IT'S HAPPEN-
ING!

“THE END OF

THE WORLD" ¢}

RCA #447.0709 b

BY..SKEETER DAVIS ¢

Exclusively on RCA RECORDS



www.americanradiohistory.com

A
e
proposition
- from
. Diana
Trask.

“Say When" Is Diana’s latest
love song. It's sassy, sexy
- and has all it takes to keep |
moving right up the charts!
According to the lyrics, if you
want Diana's love, just "Say
When''! And whenever Diana
sings about love, she makes
the charts. The hit-making ;|!
combination: Diana's unique =
voice, and love songs that
turn on the country.

“Say When”
DOA-17448
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Billboard SPECIAL SURVEY for Week Ending 3/31/73

untry Singles

#% STAR Performer—Singles registering greatest proporfionate wpward progress this week

TITLE—Artist, Label & Mumber Weeks en
(Dist. Labal) (Publisher, Licenses) Chart

KEEP ME IN MIND....... 12
Lynn Anderson, Columba 445768
(Flagship, BMI)

SUPER KIND OF WOMAN ]
Freddy Harl, Cagifed 3524 (Bdue Bozk, BMI)

TEDDY BEAR SONG 14
Barbara Fairchald, Columbia &.45743
(Dwchess, BMI)

A SHOULDER TO CRY ON 8
Chatiey Pride, RCA 78-0824 {Biue Book, BMI)

GOOD THINGS weeens 1
Oawd Hougton, Epic 510039 (Columbia b
{Algee, BMI)

DUELING BANJOS.. 9
Delivernce/Sowndtrach, Warner Bros. 7659
(Wainey/ Tamerfane, BMI)

| LOVE YOU MORE AND MORE

EVERYDAY . B
Sonny lames. Columbia 485770 {Dan
Hobertsan, ASCAF)

NEITHER ONE OF US oo 10
Pk Lumman, Epec 5 (1943
{Colwmbia) (Keca ASCAF)

SUPERMAN = 7
Oonna Farga, Dot 17444 {Famaous)
{Frima Donna, BMI)

DANNY'S SONG —
Anne Murray, Capitol 3481 (Goossos, ASCAF)

TIL | GET IT RIGHT - 14
Tammy Wyneits, Epec 5 LOFAD {Columbia)
{Trae, @MW)

BEHIND CLOSED DOORS I
Charlie Rich, Egic 510950 (Columbaa)
{Hause of Gobd, BMI)

TAKE TIME TO LOVE HER 9

Mat Stuckey, RCA T4.0879 (lack & Bill,
ASCAF)

YOU CAN HAVE HER T
Waylon Jennings. HCA 7A-0856 (Big Cuy!
Haraard, BMI}

SHE FIGHTS THAT LOVIN' FEELING............. 9

Faoa Young, Mercury T335% (Phonogram|
{Ramhlin® Bnsa, ASCAF)

YOU LAY SO EASY ON MY MIND.............. % [
Bobby G Hice, Matramedia Country 9492
{Amariput, ASCAF)

IF YOU CAN LIVE WITH IT b
Bill Andarsom, MCA 0004 (Slalian, BMI)

THE LORD KNOWS I'M DRINKING............. 16
Cal Smith, Decca 13040 (MCA)
{Slaflan, BMI)

COME LIVE WITH ME sy
Boy Clark, Dot 17449 (Famosrs)

{Homse of Bryax], B60)

MONDAY MORNING SECRETARY ......cccocnaee .9
Statler Brothérs, Mescury 73350 (Phanagram)
{Amencan Cowbaoy, EMI)

SOMETHING ABOUT YOU | LOVE................ o
Intnny Paycheck, Epic 5. 10947 {Colembia}

{lach & Bill, ASCAF)

NO MORE HANGING ON 7

Jerry Lee Lemis, Menury 73361
{Phoacgram) (Passhey, BMI)

ANY OLD WIND THAT BLOWS.......cece 1
Johnny Cash, Columbey £4570
{House of Cask, BMI)

NOBODY WINS s 7
Brends Lee, MCK 4003 [Resaca, BMI)

THE SHELTER OF YOUR EYES 16
Don Williames, JMI 12 {lack, BMI)

MY TENNESSEE MOUNTAIN HOME ............13
Dolly Partee, RCA 74-0258 (Owepar, BMI)

WHAT MY WOMAN CAN'T DO 5
Geprge Jones, Epic 5 10939 [Codumbas)

(Altam/ Slges. BMI)

WALKING PIECE OF HEAVEN......ccomananac 3
Marty Robbins, MCA 40012 {Manposa, BMI)

S0 MANY WAYS..... 11

Fddy Amold, MGM 14478 (Eden. BMI)

THE EMPTIEST ARMS IN THE WORLD ........4

Medle Haggard, Capital 3552
{Shade Trea BMI[)

IF YOU'RE GOIN' GIRL.... 7
Don Gibsan. Hockary 1661 (Acull Rose, BMI)

MARGIE WHO'S WATCHING THE BABY.......12
Eml Hichards, Ace ol Heards (261 (Heals,
ASCAP/Get the Muse/Pele/dce, BMI)

AFTER YOU .. 6
Hank Wilkams, fr, BMGW (4886
{ Ghestmant, BME)

WHEN A MAN LOVES A WOMAN

| Love You 10
oy h‘i‘lh:.rl'.'-lﬂltﬂl 1515 I:E}I.II Rock, BMI)

KEEP ON TRUCKIN' ......... 5
Dave Durlllg.mhllfmrr 3367 (Mhasdgram)
(Mewheys. M)

SAY WHEN — 5
Diama Trash, Dot | 7448 (Famaus)
(Gallica/Alges, BMI)

THANK YOU FOR TOUCHING MY LIFE.......14
Tony Douglas, Dot 17443 (Famous)
{Cochize, BM)
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TITLE—Artist, Label & Mumber Weaks on
(Bish. Label) [Publisher, Liceniee) Char

DON'T BE RNGRY..........oiicciiisaninniad
Billy “Crash™ Craddecs AEC 11149
{Acul HAose BMI)

| CAN SEE CLEARLY NOW ....cociniiiiininnna 8

Llgyd Green. Monuemeani 567 {Gnlumbial
{ Cayman, ASCAP)

ORAMGE BLOSSOM SPECIAL.......oriin 4
Charfie McCay, Monumeni 2565
(Columdia) (MCA, ASCAR)

WHAT'S YOUR NAME MAMA............cccccovonnne 2
Tanya Tucker, Calumbia 4 45794
(Akfam/Bluecrest, BMI)

MY MIND HANGS ON TO YOU ..o 5
Billy Walier, MGM [ 452
{Howse of Bryant, BMI)

WEBOIND Wit

Porler & Dolly Parton, RCA

T893 [Owppar, BVI)

WALK SOFTLY ON THE BRIDGES.........cne. 3l
Mel Strit, Metramedin Country 506

(Akuz CrestHill & Rasge BMI)

Iy Milkes, Epic 5| 0860 (Calumbig}

{Rlges, HMI)

| LET ANOTHER GOOD ONE GET

Dosey Burnathe, Cagibad 1579 [Mandina

Brofher Karl's, ASCAT)

MY WHOLE WORLD IS FALLING DOWN ........ (|

0.8, McClimioa, Enlerpnse B0E7
{Columbia) (East/Mamphia BMI)

BRUSH ARBOR MEETING... ... oo, 4
Brash Arbor, Capital 1534

(Hause of Hits, AMI|

BABY'S GONE.........oooieiiisinnssnns 1

Camaay Twiliy, MCA 9002
(Twveity Bird, BM1)

DY R DAY e et el [
Jued Strunk, MGM 14483 |Comeble /Eeery
Lilile Twne, ASLAF)

BRING IT ON HOME (To Your Woman})....... 2
Joa Slampley: Dol 17457 (Fameun)

(GalticasAlges, BMI

HONLY TONK WINE ......coooeimcnnmianrssinna 3
Wayne Hemp, BECA 400170 (Tres, G810

JOHN'S BEEN SHUCKIN' MY CORN ... q

Dnnie Wheeler, Royal Amencan 16
{ Barmingkeam/Qnnia. 58|

WHEN LOVE HAS GONE AWAY ... 8
lednnsz . Riley, MO [ 3455
{ Dunbar, BMI)

DREAM ME HOME ..o &
Mac Dawis. Colamban € 4577F {Sooean
Gems-Coflumbia/Soogpainier, BMI)

DOWN HOME LOVIN' WOMAN........cocooee. b
fndra Willrs, Capitnl 1525 (Darla, ASCAF)
(01 1] ] 3 O ———— i

lohmny Rossel, RCA 78 Q004
{Hall/Clemant, BMI)

AINT IT AMAZING, GRACIE ... 1
Buck Owens, Capuol 3551 (Manding, Sh1)

CRYING OVER YOU .....ciicicisiccissinssisenes
DOuchrne Len, RCA F40HTS
{Milene, ASCAF)

| KNEW JESUS (Before He Was A Star)....2
Giem Campbebl, Capital 1548
{Encinn, ASCAP}

LI R — 3
Stoney Edwards, Capitnl 3550
(Ironsade, ASCAF)

YOU ALWAYS COME BACK

LR T S —— |
fohnay Rodipesz, Mecury 136§
iPhonagram) {Hallncie, M)

WORKING" ON A FEELIN' ..o .
Tommy Cash, Epic 5 109652
{Coalumbia) (Tees, BA|

Doa Gibsom & See Thompson, Miheny [663
{Acufl-Rose, BMI)

A HANDFUL OF DIMES.......oeecrrscrrnren
lack Blanchard & Misty Morgan. Mgs
B150101 (Birdwals. #WI)

SATIN SHEETS ... e R
fesnne Proed. MEE 40015 (Chagnn, AN
DAISY MAY (And Daisy May Not)..... ... 2

Tesri Lane, Manumenl 18565
{Columbaa) [Capo May/Ranaty, BMI)

THANKS FOR LOVIN' ME.......mianen 5

Paf Babarts, Ot 1745 (Famoe) (Gallen
Ben Peters. BMIj

SWEET COUNTRY WOMAN ..o 1
Johnay Duncan, Colombo 45812
(Chappeil, ASCAP)

LAURA (What's He Got That | Ain't Got)....... 7
Marty Robbins, Cokanib=a 445715
(Callica, BMIy

PRINTER'S ALLEY STARS...cisiacrinines 1

Tenmessew Ernie Ford, Capibnl 1556
(Glemwand, A5

YOU'VE GOT ME

ight Where You Want Me) oo |
MBMH_ Cofamed 445806 }
(Callico/ Melley's Band, BMI)

DARLIN' RAISE THE SHADE ... 1
Morm Walson, RCA 140004
i Gatcos Alges, AMI)

CHICK INSPECTOR
Dich Cibegs, Capifol 154

|Happy-Go-Lucky, R5CAT)

TOO MANY TIES THAT BIND .o 1
lan Howard, MCA 40000

(Ben Pefers, BMI)

i
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] Pat

Roberts!

Pat Roberts' latest single,
“"Thanks For Lovin' Me" is a
hit! People love Pat's lilting §
country voice, and warm, eaasy §
ways. People love this song’s |

et o AN g

great Iyrics, and hum-able §
country tune. Watch the
charts, “Thanks For Lovin' B
Me" is heading straight up! B
The country loves Pat Rob- |
erts, America’'s newest talent
from the Great Northwest.
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Congratulations
Charlie.

You areindeed
The Real

NATIONAL ACADEMY OF
RECORDING ARTS AND SCIENCES

CHARLIE McCOY

Best Country Instrumental Performance 1972
Charlie McCoy/ The Real McCoy {(Album)

MOMNUMENT
RECCHRD CORF
¥ 1973 Monument Record Corp./ Distributed by CBS Records’
CBS, Inc., 651 West 52 Street, New York City

HMNARAS
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‘THERE'S A
HONKY TONK

ANGEL (who'll
take me back in)’

TROY

,

Exclusively on

ATLANTIC RECORDS

= 45 ::’g E: -.:

-

H3

published by:
danor music

writers:

troy seals
denny rice

Country Music |

Nashville

Scene

By BILL WILLIAMS

Misfortune sometimes plagues
even the great artists. A spare 10-
gallon diesel fuel tank on Bill An-
derson's bus spilled all over the in-
struments and pguitars of his band.
Skeeter Davis, en route for picture
taking for an album, had to ride
# horse where she was going. The
car in which she was riding broke
down, Grandpa Jones, intending to
clear away a dead sycamore tree,
cut down the living one by mis-
take. . . . Mary Ann Turner, now
part of the Bill Anderson show,
calls the break a “dream come
true.” She notes that after years
of cancelled dates, car break-downs
and bad bookings, she now is en-
loying the gpood life. The two team
well topether.

Two former WSM pop singers

now are making it big in the coun-
try scene. They are Terry Lane
(Monument) and Marty Brown ( At-
lantic). Both also are cutting jingles
for Vic Willis. . . . Carol Lee has
formed her own backup group and
now will be used on all sessions
by Jimmie Davis. They also did
backup work for Charlie Rich, . . .
Biff Collie is so excited about the
first session he did for Capitol with
Kenny Vernon that he swore the
musicians in the session to secrecy
in regard to the songs, . . . Uncle
Rufus Brewster, who appeared on
the “Grand Ole Opry" 25 vears
ago, now plans to record an album
of the old songs. He can be reached
at Box 464 in Quincy, Calif.
A Freddie Hart day is scheduled
in May at Columbus, Ga., which
15 right across the river from where
Freddie was born at Lockapolks.
Ala. It will be held at the Munici-
pal Auditorium. . . . Ed Shen
notes that ASCAP has distributed
an additional $55000 in cash
awards to writer members, includ-
ing many in the Nashville area.
Among them were Rayburm An-
thony, Larry Collins, Cile Davis,
Gene Dobbins, S.K. Dobbins,
Charles Fields, Steve Goodman.
Paul Hampton, Linda Hargrove,
Alex Harvey, David Loggins, Jerry
McBee, Jim Mundy, Webb Pierce,
Bobby (. Rice, Don Riis, Eugene
Ward, Jim Weatherly, Jean White-
head and Johnny Wilson. . . . Roy
Clark, who does everything and
does it well, now will do an al-
bum instrumental. called “Super-
picker.”

When Diana Trask performed in
her mative Australia, she had turn-
away crowds every night in Syd-
ney, where she played a room that
holds 2,500, She next goes to the
Frontier Room in Las Vegas. | . .
Billy and Sylvia (Boots) Walker
celebrated their 25th wedding anni-
VErsary., Governor Jimmy
Carter of Georgia proclaimed a
Charley Pride Day in that state.
. . . Joe Allison and wife, Rita. are
parents of a new nine pound boy,
Brian James. The Capitol producer
and wife have a three-yvear-old son.
.+ . Curley Chalker is doing fine
following his most recent heart at-
tack, . . . John D, Loudermilk is
back 1n school. taking courses in
ethnic music at LSU, His wife,
Susan, is working on her master's
depree.

Fireside Studios, owned by Porter

(Continned on pape 47)

Fla. Base for
Bold Label

ORMOND HBEACH, Fla—Boh
Land, long-time songwriter and
one-time artist, has formed his own
country label here, Bold Records.
~ Land s recording himself on the
initial release, but said the com-
pany is being expanded to include
other uartists. The first session,
done in Nashville, is “Walk On
By."” the old Leroy Van Dyke tune.

Original distribution is set up
through Godwin in Atlanta,

Land formerly was a writer with
Acuff-Rose, and had 2 Hickory
release in 1966,

Billboard SPECIAL SURVEY
For Week Ending 3/31/73

ry LPs

& Star Performer—LP's registering proportionate wpward progress this week.

‘This  Last  TITLE—Arfist, Label & Weeks on
Week Week HWumber ([Distributing Label) Chart
1 1 DR e
Soumdtrack, Warner Brathers BS Jbd3
Z Z SN I VR e e i it e i 11
Charley Pride, RCA LSP 4837
3 3 WHO'S GONNA PLAY THIS OLD PIANO
{Think Aboit B DAiR") s e e 10
jerry Lee Lewis, Merpury SB 61356 (Phonagram)
4 B ROY CLNRR LIWE i o 14
Ot 05 FREEDG (Famouws)
5 6§ I'VE FOUND SOMEONE OF MY OWN ...... 12
Cal Smith, Decea DL 15369 (MCA)
b 7 DO YOU KNOW WHAT IT'S LIKE
TO BE LONESOME!........ i 1
Jerry Wallace, MOA 301
7 8§ WILL THE CIRCLE BE UNBROKEN 14
Mty Geitty Ot Band. United Artists UAS 5801
ﬁ 11 ALOHA FROM HAWAIL VIR SATELLITE.....cocececismsinnies 5
Elwis Presley, RCA ¥T5K 60ET
9 5 ANY OLD WIND THAT BLOWS......... Pirmrsmr i tm s ans 9
tohrey Cash, Columba KRG 32091
ﬁ 23 MY SECOND ALBUM.........ooceecessmssriassisnsmrmsesimsssassiasaiens 3
Donma Fargn, Dot 008 26006 (Famous)
ﬂ 14 SING COUNTRY SYMPHONIES IN E MAIDR ........oonvannnae 8
Satler Brodhers, Mercury SR 61374 (Phonogram)
12 13 SINGS THE GREATEST COUNTRY HITS OF 1974............. 9
Sanny lames, Calumbe KC 32028
13 12 SEPARATE WRYS......ocooioisiimssisassmtsmssssiosnssassisssisssisd seimssinssrnt sins 1
Elwis Presley, RCA Camdes CAS 2601
14 9 IT'S NOT LOVE (But It's Not Bad)......... R 17
Merle Haggard, Capital 5T 1111
ﬁ 10 BEEP NE [ NN iiiisih s umasiminiiisebasssissrriasmasassebbsssmmss s -5
Lynn &ndersan, Calwmbia KE 33078
16 15 CHRREIE MDY i i s s s deeis 20
Mesgment B2 11910 (Columbia)
17 16 HAPPIEST GIRL IN THE WHOLE USA. s seiasniansis 38
Donna Fargo, Dot D05 26000 (Famaows)
18 B T T ORI oot st 11
Jerry Reed, RCA LSP 432
19 17 GOT THE ALL OVERS FOR YOU ...cicinnrnammreasirsmssnnnisssraansaas 22
Freddie Hart, Capded ST [EI07
20 19 THIS TIME THE HURTIN'S ON ME.......oocecccisermamsmssisnsnns 9
Faron Young, Mercary 38 £1376 (Phonagram)
‘ 5 WEFONND Wi i) 5
Porter Wapaner & Dolly Parfon, RGA L3P 4841
' 35 SUPER KIND OF WOMAN........ e 3
Fraddy Hart, Capstol 3T L1156
23 B Y TN ittt 20
Tamery Wynaite, Epic KE 31T17 (Columbia)
ﬁ 28 LET'S BUILD A WORLD TOGETHER........ccmrmnssmsansecas -
George bones & Tommy Wynette, Epic BE 32113 (Columbia)
ﬁ 41 ENTERTAINER OF THE YEAR........coonrmmmermarerinseses 2
Loretta Lynn. MCA 300
26 20 LIVE AT KANSAS STATE......... . b
Earl Scrugps Rewwe, Columbea KC 31758
27 27 A MCTURE OF ME o AR ST e R .15
George Jones, Epic KE 31718 (Codumbnn}
i | 29 THE BEST OF THE BEST OF ......coerrcsirnsisass ..2b
Mere Haggad, Cagited 5T 11082
29 AFRAID I'LL WANT TO LOVE HER ONE MORE TIME ............ B
Billy “Crash’’ Craddech. ABC &BC1 177
ﬁ 37 FRST SONGS OF THE FIRST LADY i |
Tamimy Wynstte. Epic KE 30358 (Colemba)
B « souwsom...oo... 3
loe Stampley, Dot D05 26007 (Famoas)
32 34 BOUND FOR OLD MEXICO........ i el
Marty Robbins, Columbaa KC 31341
* 38 AMERICA, WHY | LOVE HER...........conernmrmammasnrssscses el
fohm Wayne, REC L3P ARTE
* —  SHE NEEDS SOMEONE TO HOLD HER. 1
Comeay Twitty, MCA 303
35 26 DONWT SHE LOOK G0OD........ 15
Bill Anderson, Deccs 0L 7-5383 (MLA)
36 24 LOVE IS THE LOOK YOU'RE LOOKING FOR.........cnmmmmmmnsisnmans [
Connie Smith, BCA L3P 4840
& © wmow......... 2
lohnny Rodngess, Mercury SR 61378
(Fhonogram}
B 32  LYNN ANDERSON'S GREATEST HITS 71
Columbis KC 31641
' 45 A SWEETER LOVE. 2
Harbara Fairckald, Columbia KC 31720
40 40 WHISKEY RIVER/THERE STANDS THE GLASS A
Jolsnny Bush, RCA L3P &817
41 42 BRUSH ARBOR........oinissasisemsssiasnissssiassssasamnssian 3
Capitnl 57 11158
Q — DN STAGE AT THE BIRMINGHAM
MUNICIPAL AUDITORIUM........ccmrocsmssssmmssimssisssmssmsssmssimssssens 1
Mel Tillis & the Statesiders, MGM SE 4389
43 39 ALL THE GREATEST HITS 3 30
Ray Prce, Columbia G 31364
4 21 IN THE PALM OF YOUR HAND ..... OIS
Buck Owens, Capifol 5T 11136
& - merowtors e

Sammi Smith, Mega W3] 1021
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Jerry Lee Lewis: Super
Showman/Paradox

By BILL WILLIAMS

veryone, to some degree, 15 a paradox. Jerry Lee Lewis, how-

ever, is paradoxical a thousand times over. He is many
things to many people, but to all he is one of the greatest enter-
tainers ever to set foot on a stage.

He 1s @ man of compassion, of religion, of friendliness, of
warmth. He is also, at time, hell on wheels, He |s an ordained min-
ister who will tell you that drinking is wrong, and he tries to fight it.
Often he loses.

He is a man known to refund his entire take to a promoter to
help him stay in business. Yet he has been known to insult an au-
dience he considers impolite. He has missed a few shows for one
reason or another, but he often has remained on stage far into the
night to satisfy a demanding audience.

His personal life is strewn with tragedy, some of it of his own
doing, and much of it magnified by the press. Yet he is constantly
concerned with the welfare of others, and is known to bankroll
many who simply couldn’t make it any other way.

He is the complete entertainer, having gone to the top in every.
thing he has tackled. Yet he frequently has been ignored by his
contemporaries when it comes to handing out accolades. A few of
these he has antagonized along the way. Others resent the fact
that he is the “‘greatest,”” and are reluctant to show their inner:
admiration.

And the paradoxes go on. Early this year, Jerry Lee Lewis made
his first appearance ever on the "Grand Ole Opry."" He had visited
the show once before, and even was “allowed'’ back stage. But he
had no track record at the time, and he was strickly a rock per-
former.

MNonetheless, there were two ladies who had befriended him at
the time. One was Goldie Hill {(now Mrs, Carl Smith) and the other
was pianist Del Wood. So, when he made that appearance in Janu:
ary, he went to great lengths to get Miss Wood on the stage with
him, and to thank her publicly for her kindness of 15 years earlier.
Then, in a gesture not untypical of him, he played a duet with her.
It was a great moment in her life, and at that moment there could
be no animosities toward Lewis. He was his compassionale self.

Lewis was almost humble on the Opry stage, a role not common
to him. Barely a week earlier he had cut a classic rock album in
London with some of the greatest musicians in the world. Yet here
he was thanking God for at last giving him the opportunity to per-
form on the show he had dreamed to do most of his life, a life that
began in Ferriday, La.

That's cajun country, and while Lawis was strictly Anglo-Saxon
in origin, some of the influences were obviously there. Others have
put influences together, but perhaps never like this. He also had
the cotton patch blues in his background, the country singing
from the radio, and a rhythm which obviously was ingrained in
him from an unknown strain. He has a good many other things
going as well, including the talent to beat a piano into submission
without ever having taken a lesson in music or karate. Yat it
comes out the distinctive Lewis style, a rare music form in itself. In
his exuberance, he has been known to climb on top of the piano
during his performance. (During a NARAS banquet in Nashville a
few years ago, he set the organization back $200 by scratching up
a rented baby grand by leaping on top of it.)

All of this is a sort of self-contagion. He feels the vibes of his
audience, and reacts . . . with his fingers, his voice, his whole body
and an awful lot of his soul. Yet, relaxed on one of his private
planes, that body is limp, as though being recharged with an end-
less supply of power. This is somewhat incredible in light of the
fact that he sometimes goes for days without sleeping, rarely even
pausing long enough to take a phone call,

Just when it all began is debateable. With him, music just hap-
pened. He could play the piano the first time he sat down at one,
and his father literally mortgaged the house to buy him one, He
worked for pennies at the start (more like $10,000 an appearance
now}, with his tather carting that battered piano around in the
back of a pickup. Once Jerry did a show, the hat was passed, and
that was grocery money. Even then, he was a magnetic enter-
tainer. His style also was unlike anyone else, because he tried to
emulate no one. All of those mixtures, and perhaps a few more,
already were immeshed in him, and they just came out, with a
little push from within.

Ferriday, which is on the Mississippi border, is about the width
of the river from Natches, but a long way up that muddy stream to
Memphis. So it was no small undertaking when Jerry and his fa-
ther headed up that way to seek fortunes. First there was the small
matter of selling 33 dozen eggs, enough to buy gas for the old au-
tomobile to get the round-trip accomplished.

About the same time another cotton patcher named Johnny
Cash was coming in from Arkansas, a sharecropper named Carl
Perkins was heading in from West Tennessee, a Mississippi truck
driver named Elvis Presley was headed-up; from Wink, Texas, was
a man from the oll rig country named Roy Orbison; and there were
others. Lewis was a face in the crowd.

MNow, even before he began to sing his “sinful’’ music, Jerry Lee
had amassed quite a background. He attended the Waxahatchie
Bible Institute, and spent most of his weekends performing for
sunday School groups. After Bible school, he worked for a while as
a salesman ol sewing machines.

When Lewis arrived in Memphis, Sam Philips had gone to Nash-
ville, 200 miles up the pike. He tried to see someone else, and was
shunted away. With the other artists already clicking, who needed
a piano player from Ferriday? Persistent, however, Lewis threat-
ened to sit on the doorsteps until Philips returned.

One of Philips’ aides, Jack Clement, decided to let him in. (It is
significant that, on the night this year when Lewis made his only
“Opry"" appearance, there in the wings to cheer him on was that
same Jack Clement, now a successful writer-artist-publisher-pro-
ducer-studio owner-label-owner and musician.)
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Clement took him in and cut a tape, and although it wasn't one
of those "don’t call us, we'll call you'" deals, he said Lewis would
have to wait a month for any sort of a verdict, because Sam Philips
had to do the approving.

Let Clement tell it in his own words: | remember it like it was
yesterday. Sun Records was very hot at the time, and we had
people flocking in from everywhere, | was working the board, while
Sam was listening to the talent. But Sam happened to be in Nash-
ville at the disk jockey convention, and | was working with Roy Or.
bison. Sally Wilburn brought Jerry Lee back to me. She first came
back and said: ‘|'ve got a fellow up here who says he plays piano
like Chet Atkins, and | thought I'd better listen to that. He started
playing things like *Wildwood Flower," and he was strictly country.
In those days Jerry Lee played the piano with his right hand and
the drums with his left.

“| finally made a tape with him, because he was different. and
we recorded "Seasons of Your Heart,” a song which Jerry Lee had
sung in Ferriday, But | told him to forget country, because country
wasn't happening at that time. Rock had almost devoured it. | ad-
vised him to go home and learn how to play rock music. | took his
name, and said I'd let Sam hear it when he got back and let him
know. After he left, | started listening to the tape, and found that |
liked it.

“It really grew on me. Sam came back from Nashville, and |
played it for him, He dug it right away. In fact he told me that any-
time anyone came in who sounded like that, | should sign him.

| was just about to call Jerry Lee and tell him to come back in,
when he walked in the door with his brother-in-law, J.W. Brown,
He had written a song called 'End of the Road." That was on a
Tuesday. | told him to come back on Thursday, and we'd put it
down. There were a couple of cats around the studio, and we just
sort of messed around. One of them was Billy Lee Riley, who
played the bass. Anyway, Jerry Lee cut 'I'm Thinking Tonight of
My Blue Eyes’, and ‘End of the Road'—his song—and ‘Crazy
Arms.' Ray Price had cut 'Crazy Arms' about six months earlier,
and it was on the way down, but Jerry Lee gave it something spe-
cial.

“We had all kinds of problems; we had only two musicians, and
the circuit breaker in the studio kept going on, and everything else
was wrong. But his singing and playing right. As a matter of fact, |
started to play the master for Sam on the following Monday, and
he listened only to the first line. He stopped the tape and said:
‘| can sell that." Of course, he was right. Jerry Lee was in busi-
ness right away.,

“1 got him jobs in and around Memphis because we wanted him
to stay there, We didn't want him going back to Louisiana, be-
cause we wanted him available to record. So we kept him in Mem.
phis, and that's how it all happened. His 'End of the Road,’ by the
way, was the 'B’ side of that first thing we released on him. One
thing to remember: Jerry Lee was always country. He went to the
top in rock, but he was country from the beginning.”

It was 30 days of sheer misery while Lewis waited to hear from
Philips and Sun Records. In the meantime, he and a small group
kept playing for teenage dances. Finally, he returned to Memphis
and stormed into the studio. There was Jack Clement, who looked
up and said: “"Jerry Lee Lewis! | was just fixing to call you. Sam
heard the tape and wants to cut a session on you."

His first record was “'Crazy Arms,”" a country song popularized
by Ray Price, and **Whole Lotta Shakin' Goin On," which had been
recorded by no one, In no time at all, the word was out: from out of
those Sun studios had come more vulgarity, more ‘‘suggestive”
music. And although every form of music known to man had been
suggestive, or worse, for decades, the ban was on. Radio stations
took it off the playlist almost as quickly as the free samples ar-
rived. The former Bible student was obviously evil, out to corrupt
the masses of innocent teens who had done nothing warse than
fool around a little at intermissions at dances.

At this point, Jerry Lee's career, albeit brief, seemed about to
topple, but another Philips came into the picture. This was Judd
Philips, brother of Sam, one-time his partner, but today part of
the Jerry Lee Lewis entourage in his new industrial complex. Judd
Philips took Jerry Lee to New York to get him exposure on national
television. The move was more brash than seems possible. Lewis
had no record of consequence, no history of performance, not
much of anything, including pictures. Nonetheless, they sped
ahead, calling first on the agents for the Steve Allen Show. While
Philips and the agents argued (the prospects were dim even for
Lewis to get an audition), Jerry Lee chewed bubble gum (he now
smokes long cigars) and read a comic book,

Finally. in despair, the agent told Lewis to play the piano. He
doesn't really play; he performs. And he performed. When he fin-
ished, the agent said: "'I'll give you $500, Judd, if you don't show
him to anybody else.'” He was brought back the following morning
for Allen to hear. He was put on the show that week and signed for
two more appearances. Philips contends that the only time Steve
Allen ever beat Ed Sullivan in the ratings was when Lewis was on
for the second time.

That first appearance broke the record wide open. The record
was reserviced by Sun to every station in the country, and it
started selling at the rate of 50,000 a day. Somehow it was no
longer “vulgar,” but had been legitimized by that network appear-
ance.

In somewhat the same idiom, Lewis followed with “'Great Balls
of Fire,"” the old Snuffy Smith phrase, which was one of the songs
that helped rock music soar. Within two weeks it was a million
seller,

By the end of 1957, everything was happening. His calis for net-
work shows were building. He did the first of several movies, one

(Continued on page 42)
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Jerry Lee Lewis in three moods: spell-binding; intense in his piano
playing and exploding with energy.
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Once a legend...

- ———

Musical styles keep comin’ and goin. The Killer

Jerry Lee Lewis, the Country Legend. ﬂewq; e ‘él;;ﬂ‘é

Ty éma pé"ﬂq This Old Diane..
(Think Abaut Tt Darlin)

“"Who's Gonna Play This Old Piane...
(Think About It, Darlin’)”’

Featuring Jerry Lee's

hit country single

““No More Hanging On."

Mercury SR-61386
Musicossete MCR4-613656

B-Track MCB-561366 Ll

MErCIUTyY
- Exclusively on Mercury Records, Inc. Distributed by Phonogram, Inc. For bookings or information, contact: Roy Dean,
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Always a legend.

just keeps comin’ with chart-busting albums.

Jerry Lee Lewis, the Pop Legend.

*The Session''—

A two-record set recorded
in London with great guest
artists. Featuring his hit pop
single “Drinking Wine
Spo-Dee-O-Dee.”

Mercury SRM-2-803
Musicassette MCT4-2-803
B8-Track MCTB-2-803

Jerry Lee Lewis Enterprises, Inc., Executive Plaza, Suite 805, 3003 Airways Blvd., Memphis, Tennessee 38131, (901) 332-2392

— wwWw americanradiohistorv com



www.americanradiohistory.com

- 1 Jerry Lee Lewis:

o Continued from pape 39

titled *Jamboree.” In a poll conducted by Dick Clark, his group
was voted the best small combo.

In 1958, things got even bigger. His “*Breathless” and “High

School Confidential’ again hit the million list. The latter became
the title of another movie he made, and he co-wrote the song. In
1958 he also did his “'Lewis Boogie.” By this time the adulating
public was screaming at his concerts, ripping off his clothing, and

idolizing him. Cotton was no longer king in Memphis. Lewis was
the king.
Eventually came the first of his set-backs. His marriage to a

young (of legal age in Tennessee), distant cousin (enough again
to be legal) did not set well with the press, and it began to distort
his private life. He particularly was the target of abuse in Britain,
where he had gone for a series of concerts. The fact that the mar-

riage was blessed by his church, that he idolized his wife, that he
was of good moral character, and that he came to entertain, not

to discuss his private affairs, seemed to affect no one. He had to

abdicate or be dethroned, and it was a period of considerahble E

grief. It also was a time of declining fortunes. B AS G OO D
In Memphis, Sun Records was genuinely concerned over the im-

age painted by the press. It did something of a news blackout, and
Lewis resented it. He feels to this day that many people could have

helped him overcome the criticism of the day with a little faith and
understanding. As it was, that period in his life was to haunt him
almost forever, and it is at times difficult to understand how the ’ |
man has maintained his cool, as well as his compassion. Lewis
&

hived out the balance of his contractural agreement with Sun, and

then, at the age of 23, began a decline which would have wiped out
many men. Not Lewis, In addition to his talent and his bravado, he '
has a lot of guts. ®

He moved to Smash Records in 1963, but there were no big
sales. He got occasional club dates, and he always packed them
in. He also always pleased the crowds. But there was a stigma on
him that couldn't be washed away. It was during this time he was

’ quoted by an associate as having said: “Stick with me. I'm going
ﬂ dA ,’d}le" to get back up there. If | don't get another rock hit, I'll get one in
country.” It might be well to note that he was alsa prophetic. BIB Dl ST CO
But first there were four years of limbo to face. And limbo is hell b .
b to a pertormer. His elevation out of that inert state began taking

place in 1967, BILL NORMAN -ANDY ANDERSON

Country music had been an integral part of the Jerry Lee Lewis

'L " background. He not anly sang it, but he loved it. But there were
b o o dl e 0w e n J other factors. Country fans are loyal. They simply don't give a
damn it their idols have clay feet. Instead of chastising an artist

for his indescretions, they tend to adulate them. To err not only is

human, but most country consumers have the divine quality not
necessarily of forgiveness, but of understanding. Country music

oo Pttt P oo o o i P o P g

120 West Morehead Street

is earthy and human and realistic. The people could understand a Charlotte, North Carolina 28202
Jerry Lee Lewis and whatever trespasses he might have com- (704) 372-2033
mitted. (Really, though, he had done little that others haven't

e, done. But Lewis, never shying away from anything, has at times

(Continued on page 44)
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CONGRATULATIONS "KILLER"
ON TWO DECADES OF GREATNESS!

THANKS FOR ALL THE CUTS INCLUDING

“ANOTHER PLACE, ANOTHER TIME"
AND YOUR CURRENT HIT . . .

“NO MORE ,-
HANGING ON”

Mercury #73361

A et T T A s s R L R L LS R IR L E TR AN ERT PR Y SR LI S R ET Y RN T RN EER LN R R E ey Rl el R P L R e R A P L P S S PR R P L

G.’Ff'y

and drivin’ C)A f
esnu

1
B e e e e d el b T e o= e e e B e T S T T L b L L e e o

42 An industry report sporsored by the friends of Jerry Lee Lewis MARCH 31, 1973, BILLRBOARD

T TRl Lttt e P E e R E R E Y R R P T R R R E R L LR S R bk bt ot

e

www americanradiohistorv com


www.americanradiohistory.com

THE "KILLER PUT
I'l" ALL TOGETHER

JERRY LEE LEWIS -

INC. ik

AT
JERRY LEE LEWIS TALENT AGENCY
JERRY LEE LEWIS MUSIC (BMI )
JERRY LEE LEWIS PRODUCTIONS

Memphis, Tennessce

' Lee Lewis booked exclusively by the above
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Playing the fiddle: one of Jerry Lee's abilities.

Jerry Lee Lewis:

e Continued from page 42

flaunted his habits). Country music was ready for Lewis. He had
all the attributes: he could sing, he could write, he could perform,
and he had lived the life of which he vocalized. Others in that onigi-
nal Memphis contingent had made it. Johnny Cash had come
back from pills, and was a better man for it. Carl Perkins shook off
the alcohol, and became a real man. All Lewis had really done was
to marry a young distant cousin.

By 1967, the year of the move, country music already was devel-
oping a love affair with rock, and the two were integrating. The
electric instruments were there, the drums in the rhythm section.
Fiddles were sounding more like violins, and steel guitars were
adding soft supplement. Voids were being filled by this expansion
program in country. While it retained its traditionalism, it moved
out in many directions. The timing was right. So was Lewis,

“Another Time, Another Place'” was by no means his first coun-
try record, but it was his first in this new move. Recall that his first
record, “Crazy Arms' was a country tune, So were some of his
early records such as the Moon Mullican favorite, “*I'll Sail My Ship
Alone,' Hank Williams' *'Jambalaya," “You Win Again'' and oth-
ers,

Lewis immediately had rapport with his country audiences. The
electricity was there. And while they didn't scream and tear his
clothes, they savored every note, and reacted accordingly. (Again,
going back to that lone “Opry" performance, the crowd kept him
on stage far beyond his allotted time, and manager Bud Wendell
graciously let him stay there, even preempting commercials to al-
low the chain to be unbroken. *'This is what the audience wants,"
he said backstage, 'so we'll give it to them."")

After “Another Time, Another Place”, Lewis followed with
HWhat Made Milwaukee Famous.” In two songs he had covered

termptation, infidelity, trustration, and booze.

In all the things Lewis had done in his hife, nothing has been
half-way. He 1s an extremist, a man of many moods, whose roller-
coaster life 1s a series of ups-and-downs sans benefit of drugs. Oc
casionally an athelete will give what coaches call 110 per cent.”
Lewis puts more than that into anything he undertakes.

Lewis 1s anything but modest. He believes in himself, which 1s
part of his charm, and is thoroughly convinced he is the world's
greatest entertainer. Some may dispute him privately, but they
won't follow him on stage. Even his severest critics give the dewil
his due. He is absolutely fearless, and he never dodges a battle—
verbal or physical

Yet, the paradox again. He has never, to this writer's knowl-
edge, publicly or privately criticized another performer. Instead,
words of praise pour from ks lips hke booze from the bottles car-
ried by his “'friends” in his dressing room. Name an artist. partic-
ularly a country artist, and he'll have something immediately kind
to say: “*he's a hell of an entertainer,” "fine, beautiful lady,”
“really knows how to sing a song,”” “one of the nicest people in the
business,” "l really like her, a genuine person.”

Some say this doesn’'t sound like “The Killer.”" Well, consider
the fact that Lewis believes in himselt because he knows he is tal-
ented and will do a great show, He also believes in others because
they also have talent and perform well. Not quite as well as Jerry
Lee, of course, but certainly they deserve some praise,

The “Killer" i1s a manifold nickname. He actually doesn't re-
member when it started; sometime when he was a child. Nor can
he accurately recall whether someone called him that, or he gave
the name to someone else. But it stuck. Now every conversation is
prefaced with that name. It's something he calls everyone, and
most everyone calls him.

The business with the audiences could be chalked off to tem-
perament, but that's over-simplifying. Lewis 15 a give and take
man. If the audience gives a little, he gives it everything he's got. If
the audience is less than polite, he has been known to cuss them
out. “l demand respect from my audiences,’’ he explains matter-
of-factly. But it should be noted that Lewis may be the most acces-
sible of the leading artists. He is free to give autographs, talk to
his fans, even wzlcome people into his dressing room. It also is a
fact that some of his on-stage ego is part of his act. People expect
him to be that way, and he obliges.

Lewis® price is high by most country standards, but no one has
ever complained about not getting his money's worth,

There was a recent incident on a highway which, in some ways,
typifies the man. Out of gas, Lewis flagged down a truck, a semi,
and the driver came to hus aid. The truck driver happened to be a
strong church member, and Jerry Lee responded by donating
$500 to his church, on the spot.

Lewis Is seldom on the highway, although he owns a fleet of
cars, expensive cars, equipped with every device known to man,
some time ago he gave his bus to a church (it was worth some
$50,000) and went into the flying business.

First, he purchased a DC-3, which he used extensively. Then he
sold that and bought a customized Convair 840 turbojet which he

(Continued on page 46)
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PTP-2055

E'VE GII'I' 'I'WII-IEIIIIV'S BEST.

NG COLE Nawre Boy

{oll Over Beethoven to High Heel Sneakers—the Pickwick 2-Record Pack of Jerry Lee Lewis is a
their good vibrations are on Pickwick too...and priced like the good ole days! The Old Gold, the

3reathless bargain for your customers. Jerry is a rock’n roll original and Pickwick's got a lot of
:lﬂstﬂlglc moods of Nat King Cole, the superstar sounds of Dionne Warwicke...Breathless bargains wm m nF ﬁm"l m-l n“l

ATP-2056 FTF' EIZIE'-.'! | PTP-2058 PTP-2060
'ockin’ originals in another great 2-Record Set...20 Rockin® Originals! The Beach Boys are back,
‘or the economy record buyer.
Pickwick International,Ine. 135 Crossways Park Drive, Woodbury, N.Y. 11797
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Dear Jerry,

Through the years you've cut the
following songs for us. . . .

“HELP ME MAKE IT THROUGH THE NIGHT™

“ONCE MORE WITH FEELING”

“ME AND BOBBY McGEE™ “MATHILDA”
“DREAM BABY~ “T0OO MANY RIVERS”
“PLAY ME A SONG | CAN CRY T0”

Thanks for the compliment “Killer!

COMBINE MUSIC
Bob Beckham
Fred Foster

P.S. We wish you another rockin® 20

}‘\\“\\\\\\\\\‘\‘“‘\\

N N

}\‘\\\“.\\\\\“\\\\\\\‘““'\“"\\\\\‘“\“““‘\\“

“RILLER™

We’ve enjoyed the association over
the years. Here’s wishing you amother

1321 Roundtable, Dallas, Texas 75247 (214) 631-1530
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"

Jack Stapp, President
Buddy Killen, Vice President

great °20 from all your friends at

HEILICHER BROS. OF TEXAS

CONGRATULATIONS

708 17th Ave., S., Nashville, Tenn. 37203
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uses to fly to wirtually all of his dates. He keeps a full-time pilot
and co-pilot on his staff, and the plane carries 26 people and all
the needed equipment. The aircraft is equipped with stereo, a bar,
lounging chairs, and all the comforts of home. He also owns a
Cessna 340, equipped to carry eight, which he uses on short hops.
These include his frequent trips to his home-town in Louwisiana.
With the larger plane he is able to transport disk jockeys, promo:-
tion people, or just friends anywhere he wants to take them. Lewis
is convinced he can fly the planes himself, but more often calmer
heads prevail.

It was just a few months ago when Lewis began to organize, not
only himself, but his businesses. Almost from the start of his ca-
reer he had been booked by Ray Brown in Memphis, but the two
came to a parting of the ways, and the country-rock singer de-
cided to put together a complex.

He first leased a series of offices in an industrial office area of
South Memphis, close to the airport. Cecil Harrelson, his brother-
in-law and business manager, remained in thal post. (Harrelson
is married to Linda Gail Lewis, Jerry Lee's talented but lesser-
known sister). He hired Roy Dean, a one-time member of Brown's
staff, to take over his booking through the Jerry Lee Lewis Talent
Agency. He brought in Eddie Kilroy from Houston as his creative
director, for all of his businesses, including publishing. He re-
tained Judd Philips as an adviser. Rita Gillespie was brought from
England to be his stage manager. His secretary is Jarin Lewis, his
current wife,

Dean, according to Lewis, had been doing much of his booking
in the past, and was capable and competent. One of his first ac-
tions was to book Lewis into Madison Square Garden in a series of
Rock Revivals. (lronically, Lewis had to miss the first onedue to a
hunting accident which kept him hospitalized for a time. Never-
theless, Dean keeps him going on about 125 nights of the year
(the maximum Lewis will work), and is in the process of expanding
the agency to include other talent.

Kilroy is a man with a wealth of talent. A one-time Nashville disk
jockey, he was national country promotion manager for a number
of labels, handled promotion for Soundville in Houston, and has
done a considerable amount of producing. Lewis lured him out of
his native Texas to take the position,

Miss Gillespie had been co-director of the Tom Jones Show
when he hired her. Her activities now are multiple, including the
operation of his fan club and its magazine.

It's pretty hard to say what Lewis will come up with next. He not
only has made movies, but in 1968, he even played the role of lago
in the Los Angeles Music Center musical version of Shakespeare's
“Othello.” It marked the first attempt to apply rock to the musical
theater,

S0 the paradox continues. Introverted off-stage, and extra-
verted on-stage, the least one can say about Lewis is that he is one
of the greatest stylists and showmen of all times.

e 2

- Killer!

SPONSORED EVENTS, INC.

P. O, BOX 46, NASHVILLE, TENN. 37202
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Country Music

Oklahoma City Site for
Touring Writer Seminar

NASHVILLE—The second in a
series of Songwriters’ Seminars will
be held in Oklahoma City next
weekend (Apr. 31-May 1) at the
Ramada Inn South.

Special guest lecturers at the
seminar will be Hall of Fame
writer Gene Sullivan, and record-
ing artist-writer Wanda Jackson,
Sullivan authored such funes as
“*When My Blue Moon Turns to
Gold Again,” and “Forgive Me”

The seminar again will be led
by Eddie Miller, past president of
the Nashville Songwriter's Associ-
ation, and composer of such stand-
ards as "Release Me.”

The first in the senes of semi-

NS wiis held last month in Wheel-
ing, W. Va., sponsored by WWVA,
and put together by Tel-Write, a
corporation based here headed by
Ed Rice, The Oklphoma City semi-
nar is sponsored jointly by KLPR-
AM and KIAK-FM. organized by
Jay Benneil.

The Wheeling seminar was so
successful that a return program
has been scheduled for June. Other
seminars are in the works for
major cities across the United
States.

The seminar covers all areas of
songwriting, from creativity and
mechanics to performance righits,
publishing and promotion.

music, saying there was a

records.

change in the station’s format.

NEED INSTRUMENTALS IN
COUNTRY GETS ACTION

NASHVILLE—At1 the Country Music Seminar here, at least

one programmer called for a need for more instrumental country
a void.

Tex Davis of Monument reminded him his firm had out in-
strumentals on Lloyd Green, Charlie McCoy and Boots Randolph,
that RCA had them by Chet Atkins and Floyd Cramer, and many
other labels also had them on the market.

Barbara Starling of Royal American Records said her firm
did not put them out because disk jockeys used them almost ex-
clusively for play behind a promotion, which did not help sell

Coincidentally, radio station WIJEM in Valdosta, Ga.,
paid tribute to instrumentalists by programming 12 consecutive
hours of such music. Audience response, according to music di-
rector Gary Monroe, was overwhelmingly in favor of the 12-hour

just

Nashville

Scene
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BOBBY ATKINS

And The Countrymen
HOT AS A TWO DOLLAR PISTOL!

DUELLING BANJOS®

And ““Think And Be Thankful"
on COLONY "13'"" RECORDS 45-2588 Stereo
Featuring SLIM MARTIN on Harmonica

PERSONAL MANAGER & BOOKINGS

TRANK JAMES

123 Rader Drive, Nashville, Tn. 37013
(615) 834-1244
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Wagoner and Deolly Parton, uf-
ficially opened its doors last week.,

The first master session there (cut

before the opening) was by Wilma
Burgess, produced by Mary Reeves
Davis, . The LeGarde Twins
write from Australia that they now
are doing a midnight to six a.m.
radio show on 2KY in Sydney,
with the show carried all 'thu‘*.'n.r;a.}r
across the nation. . . . Actor-singer
Joe Heathcork has a new protege
in Kip Erickson from Portland.
Oregon, who looks as good as she
sounds, He will be producing her
in the near future. She made her
television debut on the “"Ralph Em-
ery Show.” . . . Hank Willinms
Jr. and Don Gibson head the line-
up at the Hollywood Palladium
Apr. 13, the third Jamboree pre-
sented this year by KLAC. .

A new project for country music
is a weekly feature of pre-pro-
grammed disk jockey ad libs wnitten
by Darrell Rowlett. Dubbed “Jock-
ey Shorts.” the service 15 sold by
Henry Hook of Detroit.

“Jamboree US. A artist Freddy
Carr has written a song titled “I'll
Sing About Ohio” to honor the
Buckeye State on its 170th anni-
versary of statehood. It was per-
formed for the first time last Sat-
urday night on the special salute
to Ohio at the “Jamboree™ by na-
tive daughter Connie Smith. The
song also has been recorded by
Beth Moore nt the Jamboree Re-
cording Studios in Wheeling. re-
lensed on B-W Records. ;
George Hamilton IV writes from
Rome that the Arthur Smith show
has finished filming two programs
in the Holy Land for syndication.
George went on to attend the RCA
European division convention. . . .
Charlie Louvin visited the Capitol
Records pressing plant, held an
autograph party for the employees
there, und spent 90 minutes sign-
ing his name,

Griff Solos in
Complex Role

NASHVILLE—Artist-writer Ray
Griff, also an independent pro-
ducer, has set up his own music
complex here to handle all facets
of his independent operation.

He also has closed his publishing
doors to other songwriters, and
will concentrate his activities In
that regard to his own catalog.

The administration of his two
publishing firms, Blue Echo Music
IASCAP) and Blue Band Music
(BRMI} will be taken over by his
wife, Mrs. Margaret Griff. His
other activities will be handled by
Mrs. Jean Mitchell, formerly with
Hilltop Studios and Faron Young
Enterprises. She will be in charge
of Ray Griff Enterprises and Blue
Mist Productions. She also will
join Jim Sarver in handling press
releases and work with the fan
club.

In closing out outside song ma-
terial, Griff said he would not con-
centrate on his own “artistry and
songwriting.” Of the 300 songs his
firm has published since its incep-
tion, 260 were written by Griff,
Most of these have been recorded.

Majors & Indies

o Continued from papge 34

reviews in rock press and playing
to pop audiences. These artists in-
clude Merle Haggard, Waylon Jen-
nings and Charley McCoy.

In addition. a number of top
country names, such as Eddy Ar-
nold, Sonny James and Marty
Robbins have switched labels in
recent months. These artists moved
after long associations with their
previous labels,

wwWw americanradiohistorv com

These are best selling middle-of-the-road
national retall sales .nﬂ
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Carpanters, ABM 1413

{ Jamicn, ASCAR)

TE A YELLOW RIBBON ROUND THE

DL ORR TREE i i s samassrisissisians ARERIROING |
Dawn, Belt 45318 (Fvee Arts, BMI)

DANRYS SOME oo i i .13
Anma Munagcﬂapliul 3481
{Grossas, ASCAP)

PEACEFUL...... il
Hefen Reddy, Capital 3527
{Four Score, B8}

KILLING ME SOFTLY WITH HIS SONG......ccoocomeensae 9
Roberta Flack, Allandss 2940
{Fou-Gamble, BMI)

ALSO SFIIAI:H Mmusm (2001) .o 9
Deadato, CT1 1
{Thres Erﬂlhers. ASCAF)

DAISY A DAY - - 13
Jud Strunk, MGM 144563
[Seven High, ASCAP)

OME LESS SET OF FOOTSTEPS i 8
Jim Croce, ABC 11346
{Blendingwell /' Wingate, ASCAP)

THE NIGHT THE LIGHTS WENT OUT IN GEDRGIA.....5
Wichi Lawrence, Bell 45-303
(Russ, ASCAP)

AUBREY L o eemnerenil
Bread, Elektra 45832

[Screen Gams-Coluembsa, BMI)

CODK WITH HOMNEY .. i sl
Judy Collims, Elektra 45831
{Almo/Big Boovah, ASCAP)

BITTER BAD ..... g Asealit ]
Mielanee, Hmhmrhmd -1.':'I.D -:F.:mnusr
i Hewghborhood, ASCAF)

sTIR IT UP......- 7

Johnny Mash, Epic 5 10949 l!'l.".-ﬂlul'l‘l-tuh]
(Cayman, ASCAF)

OUT OF THE QUESTION ']
Galbert OSullvan, MAM 3628 (London)
(MAKM_ ASCAP)

LAST SONG . 12
Edward HBear, Capitol 3452
(Eoyar, CAPALC)

THE TWELFTH OF MEVER...... 3
Donny Osmond, MGM 14503
(Empress, ASCAF)

HUMMINGBIRD.......... o WRPEL,
Seals & Crofls, Warner Bros '-"Eni"ll
{Dawn Breaker, BMI)

AIN'T NO WOMAN (Like the One I've Gof) ...........c.oc.. 5
Four Tops, Dunhill 4.-33%
{ Trousdale s Soldeer, BMI)

DUELING BANJDS....o.cceeeemcmsissmsasmmsssa s ssasssmsrrssasss 12
Daliverance/ Soundirack, 'Warner Bros ?55'3'
(Warner Tamariane, BMI)

AND | LOVE HER S0 .. ety 2
Parry Como, RCA 74 0506 i¥ahweh, BMI)

BREAK UP TO MAKE UP
Siybistics, Aweo 4611

{Ballboy/ Assorted, BMI)

LAST TANGO IN PARIS

Hertr Alperi & the Tijuana Brass. ALM 1430
{Limard, BMI)

DRIFT AWAY IR 3
Daobie Gray, Decca 33057 (MCA)
{Almo, ASCAP)

PLAYGROUND IN MY MIND.....eeeeeeeereee 3
Clint Holmes. Epic 510831 {Columbia}
i¥aniee Emily, ASCAP)

YOU ARE SUNSHINE OF MY LIFE. 2
Stevie Wonder, Tamia 54232 (Motown)

{Stein & Van Stock/Black Bull, BMI)

NEITHER ONE OF U5

nts to Be the First to SI! E]m] ........... 2
ladys Knight & the Pips, Soul 35058 (Motown)

{Keca, ASCAP)

WERD RS TT7 coimrmmmniminimmimsminbsmpisbasissssiont 1
Hurreane Smith, Capitol 3548 [MAM AEL‘#.F']

ONE MAN BAND (Plays All Alone) 3
Ronnie Dysom, E-nlumhla 445776
{Blackwood, BMI)

WILDFLOWER 2
Skylark, Capitol 6626 (Edsal, HHI:l

CHERRY CHERRY

(From “Hot Au Night') .....oonee. 1
Meil Diamand, MCA 40017 (Tallyrand, BMI)

THE RIGHT THING TO DO.....ccccon " 1
Carly Simon, Elekira 45843

(Quackenbush, ASCAP)

IF WE TRY....... 1
Don Mclean, United Artists EEIE':
{Yakweah, BMI)

THINKING OF YOU ..eeeoee e e, |
Loggins & Messing, Columbia 4. 45-'EJI 5
(Jaspaeritla, ASCAP)

LAST TANGO IN PARIS. 2

D Seyverinsan, RCA 7409048 (Unarl, B0

ROSANNA _— A
Dennis Yost & the l.':lassu:s 1%, MGM South 7012
{Low-Sal, BMI)

YESTERDAY AND YOU... — .
Holly Sherwood, Rocky Road 30068 (Beil)
(Keca, ASCAP)

SUPERMAN......- 1
Donna Fargo, Dot 17444 (Famous)
(Prima Donna, BMI)

| KNEW JESUS (Before He Was a Star).......cn.. 2
Glen Campbell, Capstol 3548 (Encing, AP

THE INDIANA GIRL AT LY wH |
Marty Cooper, Barnaby 5013 {HEH]

{Witbur /Martin Coopar, ASCAP)

LOVE MUSIC 1
Sergo Mendos & Brasil ‘77, Bell 45 335

(Trousdale/ Saldier, BMIY

Billboard SPECIAL SURVEY for Week Ending 3/31/73
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NEW/COM, EIA
Reflect Focus
On Distribution

By EARL PAIGE

HICKSVILLE, N.Y.—Distribution in all its ramifications is a
subject home entertainment hardware and accessory manufacturers
will be exploring in more depth, according to Art Kelly, general
manager, entertainment products division, Amperex Electronics, a
wholly owned subsidiary of North American Philips, with a plant
here and two in R. 1. Kelly will speak in a concluding seminar at
NEW/COM '73, May 2-4 in Las Vegas (Billboard, Mar. 24) on the
subject, "How We Support Distributions.” He said also that the
Electronics Industries Association (EIA) is planning a far-reaching
program, “Electronics Distribution 1979 to be held in Chicago
early next year, a program similar in scope to EIA’s recent “Elec-
tronics 1985."

Amperex comes naturally to its position with distributors, he
said, because the firm has been historically involved in electronic
components, expanding into electronic optical and then into solid
state products. About two and a half years ago, Amperex expanded
into consumer products via speaker ensembles, hi fi speaker systems
and speaker kits. Kelly's division, formerly the distribution sales
operations, was only last July designated the title of entertainment

Tape Guide
Slanted to
Consumers

- NEW YORK—The Weiss Pub-
lishing Co., has updated and ex-
panded the Harrison Tape Guide
to include what it calls selective
editorial coverage of news for the
consumer in the tape and music
fields. The “new” puide is headed
by Molly Harrison, widow of the
founder, and Gerald Weiss, co-
publisher.

According to Mrs. Harrison, the
18-year-old guide has been updat-::d
'n an effort to broaden its consumer

Elpnal She said the pul:]:-:ntmn
ich now carries a 75-cent price

(Continued on page 53)

IITA MEET

WASHINGTON — The first
annual meeting of the Inter-
national Industrial Television
Assn, will meel here Wednes-
day {28) at the Hotel Shorecham
for a three day gathering of
seminars. Members can reeis-
ter for $45; non-members $75.

(Continued on page 53)
Fair Trade—
Laws Benign

By RADCLIFFE JOE

Craig Car Stereo

Drive;
Home

Wraps off
Player Line

By BOB KIRSCH

LOS ANGELES—Craig Corp.
here is looking for a busy year
in 1973, planning to market a total
of 27 car stereo units by mid-
year, expecting a 35 percent jump
in the car stereo business over last
year, getting ready to bow its first
home compact stereo systems, slat-
ing more aggressive retail promo-
tions and planning more of a "line
concept” for the firm.

Lauren Davies, vice president for
the corporation, also discussed the
company's sales training programs.,
quality control, the growth of
quadrasonic, the effect of the float-
mg ven on Craig and the firm's
nccessory line,

“By the middle of this year, we
expect to have 27 models in the
auto stereo  line,” Davies said.
“This represents an increase for us
of about 50 percent from the last

vear and a half or so. As for the
car stereo business on the whole,
we are projecting a 35 percent
jump.”

Craig manufactures both cas-
sette and 8-track equipment for the
car, and Davies is particularly
pleased with the cassette models
which include a Dolby unit as well
as in-dash, under-dash and floor
mount models. “Apparently,” Da-
vies said, “those who are interested
in quality in the home are also
interested in gquality in the car. Our
orders on the Dolby car unit are
way over projections. We've al-
ways taken the position that the
auto cassette is an aftermarket
from home use while the reverse is
true in B-track, and this is appar-
ently what is happening.”

Craig will bow three car cas-

(Continued on pape 50)

Miami Show Plugs ‘Q’ for 55 Mfrs, Stores

By SARA LANE
MIAMI—The Miami High Fidelity Music Show held at the

NEW YORK—Ed Lucasey, na-
tional sales manager, Panasonic
automotive products, thinks efforts
to enforce fair trade laws must
include the help of the Federal
government, the courts and trade
associations such as the Aulomo-
tive Parts & Associales (APAA),
which he said has a committee
looking into stiffer enforcement
and penalties.

He added, “Even when a violator
15 brought to court, he 15 usually
let off with a stern warning or a
fine."

Lucasey said that policing the
fair trade laws is, at present, left
almost entirely up to the dealers.
“We hope,” he said, “that when
there 1s a violator in a particular
area, other dealers, concerned about

{Continued on page 51)

“STEREO QUADS," who being people and not machines, have no worry
over the proprietary brand name of Accoustical Manufacturing. Anyway,
these four Florida college students were plugging the first annual Miami

High Fidelity music show.

N.Y. Dealer Rips Car Unit Dumps;
Cites Lack of Fair Trade Efforts

NEW YORK—The future of the
automotive tape eguipment indus-
try is being jeopardized by indis-
criminating dumping, fair trade
violators and the high cost of pre-
recorded tapes.

The grim prediction comes from
Harold Wally, of Wally's Stereo

Tape City, one of New York's
largest dealers of tape eguipment
and software for the automobile
aftermarket.

According to Wally, unknown
brands of automobile tape equip-
ment, largely manufactured off-
shore, are being dumped on the

48

American market at a fraction of
the price charged by brand-name
manufacturers for fair traded prod-
uct.

He said that these unknown
brands carry no warranties, and no
servicing facilities are available.
“But the consumer does not know
this,” he said. “Unless the man in
the street is very knowledgeable
about the industry, he is given the
impression that he is getting a
real bargain, and he labors under
this illusion until something
wrong with the unit, and he finds
himself in a quandary about hav-
ing it repaired.”

Wally said that further aggravat-
ing the situation was the fair
trade violator (see separate story
in this issue) who chooses to ignore
the laws and discounts his product
to death. He said that although
the mass merchandiser and the
small guy in search of a fast buck
were among the prime offenders
in this area, there was also a
growing list of people, particularly
in New York, who were not recog-
nized dealers, but offered product
at as little as $10 above cost while
operating with only a telephone
Eﬂumbcr and post office box num-

£

Wally said that the modus
operandi of this latest offender
utilized mimeographed sheets which
informs prospective customers that
they can buy equipment at a mere
$10 above dealers cost.

{Continued on page 53)

Sheraton Four Ambassadors here Mar. 23-25 represented three years
of planning by Teresa and Robert Rogers and marked a first for the
South Florida area. There were four full floors of displays and ex-
hibits containing the product line of 55 top manufacturers including
such outstanding names as Altec-Lansing, Panasonic, BSR, Fisher,
Garrard, Sony-Superscope, Cerwin-Vega, Bang and Olufsen, Teac,
Pioneer, Marantz, Toshiba and Akai.

The show also includes participation by Miami retail organiza-
tions as Burdines, Luskins, Hopkins-Smith, Hi-Fi Associates, 21st
Century, and Kennedy and Cohen. The Rogers, who produced their
first sound show in 1954, are responsible for highly successful Wash-
ington, D.C. and Atlanta shows.

Kicking off the festivitics were Jim Langer, Miami Dolphin
center, and the “Sterco Quads,” who opened the show as official
hosts and hostesses. The “Stereo Quads,” four students from the
University of Miami and Miami Dade-North Campus, were chosen
to visually represent “Quadrasonic.”

A regularly-scheduled “Hi-Fi Show Magic Bus,” sponsored by
radio station WBUS was used from the municipal parking lot in
downtown Miami to the Four Ambassadors and played continuous
quadrasonic music to get visitors in a musical mood.

Quadrasonic sound was a major feature of the show with con-
tinuous exhibitions by major manufacturers and seminars given by
the Audio Engineering Society. Radio station WTMI broadcast total
4-channel sound shows from the hi-fi show and WBUS hosted a
hospitality suite in which continuous 4-channel rock concerts by local
rock artists were in progress throughout the show. WBUS deejays
were on hand to talk to show visitors and the station conducted live
recording and mixing sessions of local groups on the most modern
quadrasonic recording equipment available today.

Other features of the show included a special laboratory and
audio clinic conducted by SEH Electronic Service, a Miami profes-
sional audio service company. Commending the show for its contri-
bution to the entertainment and education of Miami's sound con-
scious public, Mayors David Kennedy, John B. Orr and Chuck Hall
proclaimed the week of the show as “Music Over Miami Week."

ID Electronics Bows
Big Marketing Push

By INGRID HANNIGAN
CHELMSFORD, Mass. — 1D pricing.”” As a former retaill buy-

Electronics, based here, is launch-
ing & marketing push of consumer
electronic eguipment under the
product designation, BIG 1D. De-
signed to appeal to consumers with
an eye to high quality eguipment
it moderate prices, the products
are manufactured by independent
factories in Japan, Korea, and
Taiwan where 1D Electronics keeps
a full staff of engineers, designers,
researchers, and quality control
specialists.

David Si;uratl:}'. vice president
and general manager of Interna-
tional Distributors, subsidiary of
Interworld Marketing Inc., sums up
his product line in a catchy phrase
during a phone interview from Chi-
cago: “Panasonic look at Realtone

MARCH 31,

— WWWwW americanradiohistorv com

er of consumer electronics, Sprail-
ley was able 10 look at the dealer’s
point of view in offering products
to consumers on the level most de-
sired. All the products were de-
signed to fit into a “number 8 slot
on a | to 10 scale, with Panasonic
judged as number 10 due to its suc-
cess in customer demand, high per-
formance record, styling, and ap-
pearance.”

One product Spratley feels sure
will succeed is lﬁc Mini-Max, an
AM/FM stereo receiver with 8-
track stereo tape player and two
speakers geared to the youth mar-
ket. The suggested retail price is
$100 plus optional stand.

Spratley refused to reveal other

{Contintited on pape 49)
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Or-do ynu

There's quite a difference—the
difference between ho-hum,
dead inventory and fast-moving,
top profit merchandise that
makes your accountant happy.

A major reason Fidelitone nee-
dle dealers smile when they talk
about needle sales, is their
Fidelitone Distributaor.

Your Fidelitone Distributor is a
trained needle specialist pro-
viding:

- fast, personalized service

= extensive back-up stock
Including special items

« world's best, mostcomplete
needle replacement guide

« inventory management
system

« powerful merchandising
program

Your Fidelitone Distributor is a
needle merchandising special-
ist who is only satisfied when
his dealers make substantial
sales and profits on Fidelitone
neadles.

It your business is just buying
phonograph needles, you may be
missing profit opportunities,

If your business is selling
phonograph needles, contact
your Fidelitone Djstributor.

FIDELIT®NE.

THE TOUCH OF MAGIC
15 N Aavenswood Avenos, Chicaga, Ulinois G626

Tape/Audio/ Video

Rep Rap

Commission rates for reps are
steadily increasing according 1o
the most recent figures from Elec-
tronics Representatives Association,

ID Push Set

o Continued from page 48

suggested list prices, saying, “I1D
Electronics will not police prices.
Each retailer knows best what Kind
of prices his business requires Lo
be profitable, and what the market
will bear 1 his location,” (see sep-
arate stories on fair trade).

“"For example,” he continued,
“our Model PF202 radio, an AM/
FM/AC adaptable pocket portable,
that 1 speculated would sell for
$20, is being sold in a major New
York store for $17.95, in a nearby
home EnlEI‘tHII'IITI-Ent specialty store
for $16.88, and in Louisiana for
$21.95."

Also included in the 33 item
product line are four stereo multj-
plex receivers, two with B-track
stereo lape players and speakers.
Two 8-track stereo tape players
are available, in either 2- or 4-
channel models. Five portable ra-
dios are listed at small price point
increases for varving changes in
appearance rather than quality dif-
ferences. Two portable tape re-
corders and three sets of stereo
headphones round out the line.

The firm was purchased from
Plough in December 1971, which
marketed the equipment under the
name Ideal. Since that time, prod-
uct specifications were completely
revamped. Spratley commented,
“We decided to change the name
to ID Electronics because Ideal
connotes toys rather than high-
quality electronic equipment.”

A one-year guarantee covers all
BIG ID products; the cusiomer
may receive a new unit or be
fully refunded. Since all design
and production is controlled by ID
staff, the firm is confident of prod-
uct performance. Returned mer-
chandise will be sent to independ-
ent service companies in the
Chelmsford area, which will be
given spec sheets, flow diagrams,
and spare parts. The units will then
be resold as reconditioned mer-
chandise.

Complete warehousing facilities
are located in Chelmsford. Spratley
reports that within six months,
warehouses will have been estab-
lished on the West Coast, in the
South, and in Chicago for country-
wide distribution.

Attractive catalogs and flyers ap-
peal to the retailer rather than con-
sumer. The buyer is, however, piv-
en suggested marketing schemes he
can pass on lo customers in sales
presentations. ID Electronics pre-
fers to deal with 118 own manufac-
turers' reps covering 16 territories,
but is also eager to sell directly to
distributors and dealers.

WOW! $219
DISTRIBUTORS ONLY
1000 Pes. Minimum Order

5519 Braogg Blvd.
Mr. Fulton

MARCH 31,

P.O. Box 5615,
NO PHONE ORDERS PLEASE
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#54
Carrying
Case

Holds 24
8-Track
Tapes

KIRBY CASE CO.

Fayetteville, N.C. 28303

By EARL PAIGE and ANNE DUSTON

233 E. Erie, Chicago. Patrick
Brown, admimstrative director of
ERA, said the figures represent
3,993 manufacturers and 271 rep

firms reporting. In consumer prod-
ucts, the number of manufacturers
paying 10 percent or more com-
missions increased from 71 per-
cent in 1970 to 83 percent in 1971,
The study breaks down ERA's
three product categories: consumer
products, components and materi-
als, and technical products. Aver-
age number of lines decreased per
member firm from 15.3 in 1970 to
14.7, however, the consumer prod-
ucts group increased lines from
12.9 1o 14.6. ERA has numerous
studies available such as Guide to
Sales Forecasting, Financial Survey,
Suggestions for Agreements be-
tween Representatives and Manu-
facturers. Evaluation of a Prospec-
tive Representative, among others.

Roach & Associates, 31500 W.
75th S1., Prairie Village, Kan., has
been appointed to rep Telex Com-
munications Division consumer and
educational lines, according to
James S. Armington, Telex vice
president of marketing, and How-
ard Roach, president of the 13-
yvear-old Kan. firm. Roach is also
moving his St. Louis office soon
and will have Duke Antone head-
quartering out of there. A new
man is being hired who will head-
guarter out of Omaha too, marking
the first time an office has been es-
tablished there. Roach & Associates
cover Kan., Mo., lowa. Neb. and
5. M. Lines consist of Telex, Audio
Magnetics, Wollensak, Toyo and
Canon (calculators). Roach also
has a showroom at the Prairie Vil-
lage headquarters and considers it
almost a necessity because of the
broadened lines today. "We used
to form caravans composed of sev-
eral reps and rent motel rooms buot
it never worked out because of
competitive problems, Now, we can
meet a buyer by appointment in
the showroom or have 1t available
when any buyer comes in because
staff is always here.” Reviewing
the current rep situation, Roach
sees as least three crucial areas:
termination, direct buyving by large
retail firms such as K-Mart and
line conflicts, Having just lost a
line his organization developed
from what he called “ground zero,”
he said a new factor in lermination
is nepotism. “It used to be a rep
lost a line if he did too poorly or
too well. Now a factor exists where
n new sales mnnﬂger comes in and
decides to appoint a cousin or a
buddy as a -_lir:cl salesman.”
Roach's views on termination, oth-
er challenges to reps and the sub-
ject of blank tape, which he credits
as building his firm, will be cov-
ered in a feature arlicle soon,

Several Fla. reps are involved in
the Miami Hi-Fi show (see sepa-
rate story) including Dynasales
Corp., where president John Carus-
so, Ken Cantor, Manny Morales
and office staffer Lyn St. James
will have a booth. Dynasales is
headquartered at 801 N.W. 72nd
Ave., Fort Lauderdale. Zip 33313,
Leonard Hass Co., Inc., 1826 N.E.
150th St., North Miami, Zip 33161,
15 also involved in the event with
personnel Art Frank, Mel Yarish.
John White, a2 new salesman, and
office staffer Barbara Caitaldo.

J.E. Hall, 2361 5. Main, Salt
Lake City, Zip 84115, is among
those reps who find that owning a
retail outlet offers many advan-

tages,

Hall, a rep for 12 years and |
totally involved in consumer prod-
ucts for the past eight, opened a
retail store as well in suburban
Heber. As much as anything, he
wanted the outlet so that he could
get a feel of products. The store
carries records, tapes and all kinds
of audio equipment. Hall said
the comeback of the distributor,
emphasized this year in NEW/
COM °'73 seminars, is typified by
Standard Supply which has been
expanding into retail outlets. In-

Wwww americanradiohistorv com

terestingly enough, Standard is one
of Hall's major accounts and han-
dles JBL along with lines such as
Kenwood, McIntosh and many
others. "These distributors were
once strictly wholesale but started
doing more and more retail over
the counter, From this, they
opened up retail stores (Standard's
first one was in the same building
but with a separate entrance) and
this is how they're gaining. MNo-
body is tied to them (distributors),
not even the servicing dealer.”
Standard has two retaill outlets

here and plans to open one or two
more, Hall said.

Veteran rep Irving J. Flanders,
1021 Livernois Ave., Ferndale,
Mich., Zip 48220, reads Rep Rap
—do you? Send items to Earl
Paige at Billboard, 150 N. Wacker
Dr., Chicago, I1l. 60606.

QUALITY — LOW PRICE

Who says you have to pay a
high price for quality, custom-
ized private labeling and fast
service! For a quote on all
of your needs on Eight Track
and Cassette Blanks or Ac-

cessories, no matter how

large or small, call us:

RAY—CHET—BILL
COLLECT
313—938-1600

@lﬂﬁl [IHI[: INC.
34842 Moind Roa

Sterling Hts., Mich. 48077

‘Have you heard the one
about Wébtequpe  productg?

It's a proven history of cost savings, time savings
and unrelenting reliability in cassette and car-

tridge production.

You must have heard it.

I's being repeated millions of times.

TAPE SPLICES

Pressure sensitive splices are individually precut to
precise accuracies and mounted on quick release
backing tabs. The tabs keep splices clean and take
the work out of handling. Your production moves
along fast and accurately, every splice neat and

uniform.

Q/Splice — precut B-track cartridge splice.
The most widely used tape splice in the industry.
Pressure sengitive, 1 mil Mylar/foil laminate for cue-
ing and sensing. Also-available in 1 mil Mylar for

splicing only.

Splicette — precut cassetle splice e
Pressure sensitive, 1 mil Mylar for lead splicing.

CASSETTE LINERS

Custom designed Webtek cassette liners supply
the right lubrication for smooth, uninterrupted tape
operation. Dissipates static charges at the same
time. Zone or solid graphite coated Mylar.

Additional Information and samples can be obtained from;

WEBTEK CORPORATION
4326 W. Pico Bivd., Los Angeles, California 90019

(213) 837-3511

Waorld's largest manufacturer of precul lape splices.

When Answering Ads , . . Say You Saw It in Billboard

49



www.americanradiohistory.com

Tape/Audio/Video

Preferred Sounds Blank Line Bows

RYE, N.Y.—Preferred Sounds,
Inc., has released a line of educa-
tional cassettes under the Longines
Symphonette brand name. The line,
designated the Communicator Se-
rics, comes in lengths of C-10, 20,
30, 40, 60, 90 and 120 minutes
and comes packaged in standard
Phillips boxes.

Also being introduced by the
company is a new cassette tote box
designed to store up to six cassetles
and constructed of h:gh polystyrene
plastic. The box 18, according to
Preferred Sounds vice president of
sales, Larry London, an ideal way
to inexpensively organize, store and
carry cassette tapes

London said that the unit can
be used in beach, travel or shop-
ping bags, shoulder pouches, on
the seat or in the glove compart-
ment of any automobile, as a stack-
ing unit on shelves or in book-
cases or in a desk drawer.

The unit is being offered to
retatlers already packed with two
C-60 or C-90 all-purpose Longines

RECORDING TAPE RIOT!

FACTORY FRESH: CHODICE OF

SCOTCH #7150 OR 203, 1800 FOOT
1-MIL POLYESTER, 7'* REELS; OR
AMPEX #&11, 1200 FT., 7" ACETATE
Guantity i-15 13 an
180 1.85 1.87 1.78
#3203 2.85  2.53 48
z6i1 1.88 1.80

"BEOTEN' BRAMD CASSETYES

b
-]
by MaEhaihpiden | SepR
& Shacmus ®

.48
“Certran’ tten Assembled Wi
Eerewa (Lo orelco-type Flastic
E -30 53 48 .
Jﬁ 1] ‘a5
130 1 -1 T

A 109 1o abbovd pricdd far shipping
— 8 for orders ower BE0.00

OFIN REEL STERED TAFE BUYERD
AL Imsi! An open resl compilation, inciudin
titles, songs, etc., of B3 long pisy, 1is-
hour mibums by Amerfcan Alrlines. Con-
tinental Alrlines, and Amm-- 4 trachk miareo
T n.-r:ll.l:l 5 a ‘sound effects'"
TR i I'E.-“Il:ﬂ Send §1.00-=—and
we wil ﬂﬂ mail you & 140-

Harrison Ii-l'm (apy cala-

yoas®ll far
thlim I!' =
ble on Wour et l-lﬂ.ﬂl]

l’l‘p’:'.".':u.‘:i 365% diecounti
SAXITONE TAPE SALES

1776 Columbia Rd., NW, Wash. D.C. 20009

By RADCLIFFE JOE

Symphonette cassettes with a
“Three-im-One"” sales slogan. The
whole thing comes in an attrac-
tive, fold-down shipper-merchan-
diser loaded with 50 “threc-in-one”
tote box packages. “The package,”
gsaid London, "makes an atitractive
counter display case.”

Meanwhile, Preferred Sounds, in
business less than a vear, con-
tinues to follow a policy of aiming
its sales at mass merchandisers.
drug and music stores and other
outlets where the emphasis is on
display.

MNino Bruno, president of Pre-
ferred Sounds stressed, “We have
some of the best displays in the
business for our products.”

~ The displays of which he spoke
include the Super Marketer de-
signed for what Bruno calls, high
margin supermarket selling, The
unit comes in a prepackaged
sh:pper#merchandlser that converts
into an eve-catching display that
holds up to 96 blister-packed blank
cassettes on large cards to prevent
theft.

According to Bruno, the unit can
be used either as a free standing
display or as a countertop unil.
It takes up about one square foot
of floor space at the base.

A companion piece to the Super
Marketer is a smaller space saving
display designed for use in com-
pact, flat, wvertical display areas.
This unit holds 36 C-60 blank tape
blister packs. .

Other displays include the orig-
inal Wheeler Dealer which can be
filled with 144 All-Purpose C-60
or C-90 tapes, 48 Voice C-60, 24
Yoice C-90, 48 Music C-60 and
24 Music C-90, as well as 96 B-
track blanks in a combination of
40 and 80 minute lengths.

This unit, according to London,
offers only the most proven, most
wanted items in a carefully selected
mix. The Wheeler Dealer is a
rotating unit, and has storage space
in its base. It uses an estimated two

SAVE $ $ $, BUY DIRECT

8 Track Tape
Cenfers

48 Capacity
Shipping Weight . .
90 Capacity
Shipping Weight
144 Capacity .

$23.50
16 |bs.
. $32.50
.22 lbs.
$37.50
Shipping Weight 33 Ibs.
Display cases are manufac-
tured from White Pine Beauti-
fully Stained MNatural Grain
and Finished in High Gloss,
Durable Plastic Coat. Can be
shipped UPS, REA or Whatever
Means Customer Chooses.

For Information Write or Call

DIBO DISTRIBUTORS

23 Prospect Street, Port Jervis,
Phone (914) 856-6312

=
TILL

g HENE
gy "RES

Reach thru sliding Theftproof
Plexiglass Front.

NY. 12771

If No Answer Call (914) B56-7045 or (914) B56-8735

Fm
“.

No. 201

No. 470A
CASSETTE FULL
SHIELD

*

CASSETTE
SPRING PAD

%ﬁ

No. 410
FLAT SHIELD

No. 570
FULL-FOAM
SHIELD

No. 510
FLAT-FOAM SHIELD

square feet of floor space. Other
displays are the Grabbet and the
Hot Pack both of which are coun-

lertop units.
Satisfied with dealer and con-
(Continued on page 33 )

Craig Expands;

o Continued from page 48

settes this year and will push the
educational as well as entertain-
ment aspects of the configuration.

“It's another excellent over the
counter selling point,” Davies
added, "and we would be foolish
not to use it."

The firm will also move into the
compact stereo market this spring
with three units. All are the basic
turntable and speakers set, with one
featuring AM-FM radio, another a
cassette unit and another an 8-
track player. “We think we have
to have compacts if we are going
to market a complete line,” Davies
said. "Our compacts will be aimed
at the mass market as most of
our products are, and audiophile
outlets as well as mass merchanis
also carry the merchandise.

Davies also has some views on
merchandising. “We're finding the
audiophile dealers, who have al-
ways done a fine job with the
high-end product, are selling more
and more mid-range units. The
average guy wants good guality but
he may not want to pay $700. so
the good audiophile shops are
meeting his needs. Our brand has
always been structured for the
mass market."

Craig product moves through
three channels: distributors, manu-
facturers reps and direct sales. All
of these channels are working with
Craig iIn what Davies called *a
more aggressive marketing posture.
For the past two years, we have
been taking a more aggressive
stance,” Davies added. “Right now
we are involved in a lot of pack-
aging promotions, such as offering
a 4-channel car unit for $129.95
and adding four speakers and a
tape for an additional six dollars.
When we offer a package, it's
available to all of our customers
and they merchandise it in differ-
ent ways. The independent may use
it as a major counter promotion
and the mass merchant may stack
the packages. All promotions, of
course, are followed by window
cards, banners and other point of
purchase displays.”

Craig is also working on de-
veloping more of a line concept,
with enough similar design charac-
teristics to give Craig an identity
to the customer.

Growth

Talking aboult areas of growth
al Craig, Davies said that “car
stereo is growing faster than ever,
and we are in more types of outlets
than ever before. The office equip-
ment business has also become a
very important one for us, in the
form of dictation machines. Just
coupling a tape recorder with an
attractive package and marketing
it for dictation ¢an open up a new
market. This has opened up the
office equipment houses to us and
another mass market for the cas-
sette. The calculator market is also
enormous for us, and we market
this through our existing consumer
clectronics dealers. The same man

AST Bows ‘Q’ Open Reel

NEW YORK — Ampex Stereo
Tapes (AST) has released its first
eight albums in the quadrasonic
open reel format, following what
William Slover, Ampex vice pres-
ident and general manager of AST
calls numerous requests from field
sales personnel and consumers.

The new AST 4-channel open

reel releases were culled from
the catalogs of London, Vanguard,
Project 3 and Owation records.

AST has produced discrete 4-
channel B8-track cartridges since
October 1971. The firm now has
48 Q-8 titles from 10 record com-
panies in its catalog (Billboard,
Mar. 3).

Home Players, Accessories

is. We're also gearing promotions
to run at least three times a year,
concentrating on the early part
of the vear, the late spring selling
season and the fall season.”

The firm's quality control pro-
gram takes place at its Compton
facility, where every new product
is run through a series of tests and
established merchandise is spot
checked. A new car unit, for ex-
ample, is run through approxi-
mately B tests.

Craig offers a quadrasonic car
unit and will bow its first home
unit this year. “Concepis lﬂI{B their
time to pget acceptance,” Dawes
said, “but the time for 4-channel is
petting closer and it's already
passed some of its birth pangs.
More adequate demonstration 1s
needed and we will introduce spe-
cial displays later in the year. ['ve
always thought the car is a perfect
place to demonstrate the configura-
tion."”

On changing prices, Davies feels
“this is not as serious a problem
as it seemed at first. These are
leisure dollars the customer is
spending and everyone is going
to have to raise prices some. On
the long range, we See no real
problems.”

Craig also markets a battery line
and a blank tape line. Casseites are
available in 40, 60, 90 and 120-
minute lengths with a chromium
dioxide tape set for later this year.
while 8-tracks are available in 40

and 8B0-minute lengths. Displays
are also available for this material.
“Accessory backing of equipment
is important.” Davies said, “because
it helps back the line concept.”

The firm divides its product into
six categories, including car stereo,
portable equipment (which Davies
said is growng at an extremely
rapid rate), home units, office
equipment, the accessory line and a
speaker line. All of these are tied
into what Davies called the line
concept and no one product will
get priority over another.

8-TRACK BLANK
RECORDING TAPE

Low Noise—High Output

kdkhkhkhkhhkhhkhkhkh
—A Label With 12 Lines—

Quality Tape
Quality Cartridge
All Tapes Guaranteed
i b A A 3 3 Bk 4 B 2% O 3%
We repair any 8-track tape:
$1.00 plus .25 for handling

and postage; cash or money
order only.

R S S B R EESES SRR,

P.B.M. Ltd.

P.O. Box 1372
Reseda, Ca. 91335
213—996-1576

WRITE FOR
YOUR FREE
CATALOG!

cartridges .

ASK THE MAN WHO KNOWS

. what's new in domestic and imported
. and how to identify what's
needed with Pfanstiehl's new cartridge catalog.

FACTORY-TO-YOU SALES REPS.

KNOW all about cartridges and will
simplity your merchandising problem!

PFANSTIEHL #R0Kecin UliNois 5085

Now Shipping from

NEW YORK, ATLANTA, NORTH CAROLINA

ONLY

$2.25

50 up $2.75
100 up $2.50
200 up $2.40
300 up $2.35

400 up $2.30
500 up $2.25

#54 B-Track CARRYING CASE
Holds 24 8-Track Tapes

Custom Case Miq. Co., Inc.

6232 Bragg Blvd.
P.0. Box 5625, Fayetteville, N.C. 28303
Phone: Area Code 919-8B67-6111

who wants o use s hand-size cas-
sefte may well wanl o use a
hand-size calculator.”

Concerming sales traimng, Davies
said, “‘In-store training is a prob-
lem. One thing we are doing is in-
cloding a “Faet Tag” on every
product. This tag lists four major
features of the umit which a sales-
person can use as selling points.
We also have our field people go
into the stores and work directly
with a dealer and his staff. We also
mail out supporting material with
each new product, telling how.
where, when to sell the product
and who the customer probably

No. 208 M
8 TRACHK
e (P)overuano ;-
SPRING PAD 515 Morth Pierce 5t

Fremant, HLUr GROZ25
PRODUCTS 555
No. 508

8 TRACK FOAM PAD

'@, 00 7.

Private label on
1,000 or more
$2.25 ea.

FLANGED GUIDE
No. 901 No. 020

SPECIAL FOAM CASSETTE
SHIELD WINDOWS B=

SPECIAL DESIGNS ON REQUEST

No. 735
CASSETTE HUBS

When Answering Ads . . . Say You Saw It in Billboard
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New Products

ELECTROPHONIC'S TG472006 combines AM/FM stereo receiver, 8-
track player and Garrard changer with full-color champagne pedestal

sphere speakers.

INLAND Dynatronics’ S-4200
“twin-stereo’” car unit at $79.95
is a matrix 4-channel.

—31 =

KENWOOD offers this KR-3200
stereo receiver at $239.95 with
complete. control center for
phono, tape.

EEI‘f«I!TH S three-piece Avalon stereo table radio at $99.95 offers add-on
facilities for phono and tape units. Speakers are 614-in. curvilinear

cone.

RCA's MagTape Selectivision sys-
tem is used here for chess les-
sS0NS.

-'_1 PE"I"l [orrwa RO )
High Pty Srsighory

1'1""'! =]

I-“Lll..r
Diae: AT
Ll F ]

Ft:.b

'| o

FISHER is supplying this floor
display for its sound panel speak-
Brs.

Those wonderful folks who brought you the

Billboard Blank Tape Report . . . the 4-Channel

Sound Report . . . and many, many others . . .
now take great pleasure in presenting .

THE TAPE/AUDIO/VIDEO
REPORT

Ad Deadline: April 6
Issue Date: April 21
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Tope/Audio/Video

GE Uniform Price; More Advertising

NEW YORK—The Audio Elec-
tronics Dept. of the General Elec-
tric Co. has instituted what it calls
& major change in s pricing
strategies. According to Richard
Gralton, general manager of GE's
audio electronics business, the new
uniform price plan is responsive
to the contemporary needs of all
types of retailers and wholesale
distributors,

Along with the new pricing plan,
GE's Audio Electronics Products
Dept. has also instituted an im-
proved Co-op Advertising program
designed to give customers the op-
portunity to spend co-op money
ﬁl':rn;:d in the fourth gquarter of

The division further plans to
support retailer efforts by expand-
ing its "Great Entertainer” national
consumer advertising program, fea-
turing Sammy Davis Jr.

Under the plan, all retail cus-
tomers will be charged the same
uniform price for GE's full line
of audio electronics products. The
plan also offers factory direct ship-
ment and cumulative volume re-
bate allowances to retailers.

The factory direct shipment al-
lowance is based on direct ship-
ments to one location; while the
volume rebate allowance applies
to all classes of merchandise and
ayment will be made in check
orm. In addition, nonretail allow-
ances will be offered to the cus-
tomers not engaged in the retail
trade,

Gralton also pointed out that
the new Uniform Price plan also

Fair Trade—
Laws Benign

o Continued from page 48

the cut into their profits, would
turn in the offender.”

“However,” he added, “it does
not always work out that way.
There are times when it goes the
other end of the spectrum and a
price war is triggered, or else there
15 o much apathy among other
dealers that an offender may con-
tinue unchallenged in his price
cutting for an indefinite period.”

Lucasey smd that it becomes
even more difficult to enforce fair
trade when a manufacturer goes
through a distributor—a method
applied by most manufacturers,
“The distributor,” he said., “has
nothing to lose if a dealer violates
fair trade laws. One way or the
other he (the distributor) realizes
his profit, and has little or no
concern about what the dealer
does with the product after he has
sold it to him.”

Lucasey whose company 15 one
of the few consumer electronics
firms that fair trades its products
in this country, said that the worst
offenders in the fair trade situation
were mass merchandisers and the
small dealer in search of fast
money for operating capital.

“The mass merchandiser,” he
said, “discounts the prodoct to
death merely to pgenerate traffic
in his store. The fact that he
makes a mere six or 10 percent
above his cost makes little differ-
ence to him.”

Lucasey satd that because of
the structure of the business laws
in this country, a manufacturer or
distributor could not mount a boy-
cott apgainst a mavenck dealer.
“The whole thing has to be tack-
led through due process of law,
and very often that process can
be slow and frustrating,” he said.

Panasonic is hoping that
through 1ts lobbying, fair trade
laws would be established
throughout the country, that more
manuficturers would agree to fair
trade their products, and that
those manufacturers who are now
fair traded only in certain states,
would extend the practice to all
their markets.

What is needed.” said Lucasey,
“15 a lot of help from the Federal
government and related law
agencies, and a concerted effort
on the part of the manufacturers,
distributors and dealers.”

Wwww americanradiohistorv com

offers customers the opportunity
to select a payment terms option
which best fits the particular needs
of their business. “A retailer," he
cxplained, “can elect to participate
in the division's customary ‘dating’
program or move to extended
terms,”

The improved Co-op Advertising
plan is expected to help retailers

DO YOU NEED
8 TR SENSING TAPE

for automatic or hand splicing,
splicing tape for master mak-
ing or cassettes, tape wipes,
splicing blocks, lube tape or
C-0's.

Call TAPEMAKER, the

ONE-STOP FOR ALL

ACCESSORY IN DUP-
LICATING OR LOADING.

LOWEST PRICES.

ART BRANDWEIN . . . TAPEMAKER

2255 Broadway, New York City
10024—(212) B74-0800

P.5. We have video splicing
tape and head cleaning
materials

bolster first-gquarter sales. Under
the new co-op program customers
can accrue funds from Apnl 1,
of one year to March 31 of the
following year. “This,” said Gral-
ton, “will enable retailers to effec-
tively use co-op money earned in
the fourth gquarter of one year
during the important first quarter
of the following year."

do you

need 8-track lubricated
tape, cassette tape, C-O's
or loaded cassettes?

Get in touch with EMPIRE
MAGNETIC INDUSTRIES
— the one stop for all
your duplication or blank

loading requirements at
LOWEST PRICES.

H. MANN

EMPIRE MAGNETIC INDUSTRIES
545 Allen Rd., Woodmere, N.Y. 11598
Phone: 516—420-8558

Sure,You guys make
great batteries...

But are you sure your
advertising

home entertainment product
accessories—who are con-
vinced that Billboard is the
high voltage outlet for their

could be the almost instanta-

........

It will if you use the
right outlet, and there are
a lot of key marketers of

—hardware, software and

advertising, One reason

neous response our advertis-
ers recejve as a result of ad-
vertising in the music indus-
try's number one newsweekly.
Billboard takes you to those important buying influen-
tials responsible for the new important consumer elec-
tronics outlets: mass merchandisers, retailers and spe-
cialty stores. Get yaur fair share of this rapidly growing
market through Billboard's unigue, unduplicated reach,
If you'd like a private screening of the Billboard con-
sumer electronics story, call Ron Willman, Manager of
Consumer Electronics Sales, 1 Astor Plaza, New York,
Mew York 10036 / (212) 764-7300, or a Billboard ac-
count executive in an office near you.

It's your move.
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Jukebox programming

To Probe Sample Lags

By ANNE DUSTON

CHICAGO—The nation's jukebox programmers
are generally dismayed over the sample service of
labels, according to a spot check last week and an
earlier nation-wide poll to explore topics for Bill-
board's jukebox programming conference here May
19-20 at the Ambassador West. Complaints include
samples arriving too late, too much country, the
nearly exclusive use of radio station promo copies
that are unsuitable for jukeboxes and no title strips
with samples.

Programmers telephoned in the spot check to veri-
fy the returned questionnaires admitted they often
give labels little feedback (see separate story), indi-
cating that because samples arrive late they feel re-
ports would be too late as well. The spot check
backed up data from the questionnaires in regard to
station promo samples—I100 percent in the earlier
poll said [h:;p' received mono/stereo one-song samples.
The complaint about too much country product in

orportion to other categories is still another prob-
em, the spot. check turned up.

Al a meeting here of programmers to help plan
the conference, sample service was nominated as a
panel topic. The questionnaire found 50 percent of
the respondents reporting sample service could be
improved.

Ruth Sawejka, Beaver Dam, Wis., said a sample

of Charley Pride’s “A Shoulder to Cry On" arrived
after she had already prn¥ram::m:d it. Linda Wykoff,
Akron, O., said: "Very often, samples are too late.”
Judy Weidner, Manhattan, Kan., said records with
early chart action will arrive early as samples, but
that other product lags. Ira Storts, Bowling Green,
Mo., said however, that samples sometimes are too
early and Lloyd Grice, Jefferson City, Mo. said sam-
ples are usually “right on time." Evidence that Grice
uses samples can be seen in his report on Roy Head's
“Carol,” which has shown no chart action (see What's
Plaving?).

Grice, Storts, Mrs. Weidner and Mrs, Sawejka said
they do return cards asking for feedback, although
Mr;‘ Sawejka indicated many labels do not include
cards.

Programmers do use samples and do want them,
the survey and spot check showed. Storts said he has
a restaurant in Troy, Mo. and a tavern in Wenzville,
Mo., where he tests public reaction to samples. Mrs.
Sawejka said she spots samples and watches the
meter readings as a barometer to ordering more.

Labels, according to the programmers, must real-
ize the distinction between servicing stations and juke-
box companies. Most jukebox programmers buy early
at least in modest quantity, they do use a lot of

(Continued on page 53)

GROSS
$1,000

Programmer Conference Columbia Seeking

Programmer Link

By JIM MELANSON

EDITORS NOTE: Columbia
Records has been one of the mosi
active flabels involved in jukebox
programming and has a regular
sample program underway lo a
prime list of programmers it has
developed from survevs.

NEW YORK—Initial response
to Columbia Records’ gquestion-
naire mailing to some 800 juke-
box record buyers across the coun-
try has been less than expected,
according to Ron Braswell, juke-
box coordinator for the label.

Braswell, who helped create the
jukebox product department at
Columbia two years ago, stated
that the “feed-back™ on label serv-
icing has been “alright,” but added
that for “increased efficiency in
servicing buyers, completed ques-
tionnaires would be of great value.”
The forms, sent strictly to buyers,
were meant to give the label a
clearer picture of the buyers’ needs,

Coin Machine World

RON HENARD

ROCK-OLA DIST.

Ron A. Henmard is the new presi-
dent and owner of Vending Ma-
chine Exchange, Inc., Bristol, Va.,
a Rock-Ola wholesaler. The out-
let was owned by the late E.M.

WEEKLY | cuvooms

% RENE PIERRE
makes it haPpen!

With as few as ten RENE PIERRE COMPETI-
TION FOOTSBALL tables in a location, YOU
can gross as much as $1000 per week, often
more! Contact us for further information, and
see why RENE PIERRE is a dynamite money
maker in any location! Distributor inquires

welcome.

Exclusive Importers:
PEABODY'S INC.

P. 0. Box 163, Virginia Beach, Va. 23451, Phone (703) 428-2049
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Rowe [International, Whippany,
N.]I., has relocated its entire service
parts warehouse into a larger

23,000-square-foot facility manned
by 24 people.

PHILADELPHIA
LEADER DIES

Samuel Stern, president of the
Amusement Machines Association
of Greater Philadelphia for the
I;_asl 21 years, died recently at

emple University Hospital here
after an illness, A veteran in the
industry and one of the pioneer

MIAMI BEACH—Music opera-
tors of America (MOA) is looking
forward to its biggest ever con-
vention Nov. 9-10 at the Conrad
Hilton, Chicago, which will climax
the association's 25th anniversary
year. MOA board members here
last week were to plan for the con-
vention, which will find MOA
probably setting up a new awards
svstem recording artists, said Fred
Granger, executive vice president.

Peabody's, Inc., Virginia Beach,
games and plan

www americanradiohistorv com

Charles Steindecker of Charles Ra rnnnd & Co.,

music machine operators, he was
64 years of age. At the time of
his death, he was a partner in the
operating firm of Stern and Simp-
son. At Congregation Beth El
Suburban, where he was active in
many capacities in addition 1o
many other communal services, a
Samuel Stern Memorial Fund has
been established. Surviving are his
wife, Freda; a daughter, a son,
two brothers, a sister and three
grandchildren.

MOA CUTOFF

NOTRE DAME, Ind.—Mar.
29 15 the deadline for reserva-
tions at the Morris Inn here for
the block of rooms being held
for the Music Operators of
Amernica (MOA) Notre Dame
seminar Apr. 13-14, Seminar
registration is $70 and the dead-
line for this is Apr. 9.

By EARL PAIGE

MOA has continually improved
its awards and will now likely go
to a nominating commiltee pro-
cedure for six categories: record
of the year in soul, country, pop.
jukebox record of the year, artist
and artists of the year.

_Other matters scheduled for re-
view included MOA's Notre Dame

seminar Apr. 13-14, election of
commuiltees, a report on the copy-

as well as to give them, the buyers,
a voice in selecting product to be
serviced, he said.

Braswell said that all product
shipped to the buyers by Columbia
15 commercial quality. In order to
avoid damages to the disks, double
sleeves of packing cardboard are
inserted with all shippings. Selec-
tions are based vn wrplay reports.
as well as projected hits h}r the
promotion department. “But,” he
continued, “as strong as we think
we are in the field, it would be
advantageous to all concerned 1o
increase the lines of communica-
tion between manufacturer and
buyer. We are more than willing
and able to meet their individual
needs, but we have to know what
they might require.”

Programmer’s
Potpourri

Polka
Esstwind International; W. Banid,
"'E-IIIIHM‘ H!.lﬁ"lh'.-"’" Flmh" j.-n-'l'1
wn ow Fast Time Goss w.m:
Jo8; uta r-lh.rmmmq .I.
I.Irhlnlhln-r

i

¥ Recordsi renkis Yankevie,
Polka/ Just Becauss Wa ' BO8

Illn-l Il'lil-lr l-u-III| e Slole the Messbkba

ﬁﬁm” 113

v Bright, ““Snowmoebkiling /Ski, ki
|.|. hs"

KL DIHI "l-lrrﬂ. [ 1] Polka ' Old
W s, ﬁ e “Sha Took It Al is
-nrll-rill.flldll“llli -ﬂ' Milwaukes" B8

Chicagor The MNalursls, " sa Musk Polks

n Oond Frisnds Get Tagelher u..-.-- 14

Jiy .m.-' [WH] H';I::r 'ﬂ-m lm:!,f I

1

[ 'Iﬂtll 1nu.. l-.-h.r*rm
{‘ Tr ll Rz Boom Tiay, Eius
L1 “Jllill-l.n'l Made & Mistaks'" ITD

Special
H.:.I' Larry Scott, ‘'Down Home Fickin'/Fi.

O

GNP Mom & Dads, *“The Anniversary Walts/
Angry'' A6l

Frima: Lowis Prima, *“"Afgelina/Bobin Hood*'
1000;: ““Che La I.unl..f'!idull na'! ZTT04

Bive Mote: Marlens Shaw, ‘'Lasi Tange in
Paris/Save the Children™ .III‘I-| Lou Donald-
EOn; ""The Ooodbys /You Are the Sun-
shine af My Lifs*™ 18

Prestige: Gene Ammans, “Play Me/Lady Sings
the Hluas'" TET

Milestono: Sonny I:llllﬂ:l.II “Fll.rln in ithe Yerd)
Eeep Hold of Yourssif'® 703

' JUKEBOX
MEETINGS

B Apr, E“:’Il—.ﬂl Holtre Dame saminar, MNotrs
P,
May 18-20—Music Operasfors of MHew York
annual mesting, Mount A&lry Lodges, M. Pocono,
a.
May 19-20—Bilibard Juh.lblll F'I'llﬁr’l.l'l'll'l'lln-u
Confarencs; Halsla Ambassads 5
Sepl. ll.-ﬂ:l-—lll Coin lll:hlnl perators

AmEn., PIIEI‘H?_- Club;, Lake Cepsva, Wis,
e 2 Wa. Music & 'll'l'l'llil'lll AP,
-.uJ 0" Town Motor Inm, Charieston

Wov, B-11—MOA, Conrad Milton, Chicage.

MOA Set for Biggest Ever Show;
New Awards Plan for Record Acts

right revision bill and stalus re-
ports on MOA’s current stale as-
sociation drive under president
Harlan Wingrave, Emporia, Kan.

Granger mentioned nine new ex-
hibitors: Jay Jay Records, Uni-
versal Visual. Charles Raymond.
Franke Concepts, Invention Acthi-
vator, Solid State Amusement.

Amusement Equipment Co., Ltd..
Amusement Imports and Electronic
Deesign.

ROCK-OLA's advertising and sales promotion manager George Hincker cooperated with United Artists pro-
motion man Waiter Paas for a Chicago promotion of oldies in the Loop Goldblatt's store, Korvette's in
Morton Grove and Playback in Ford City shopping center. Paas and Hincker selected three sets of 80 for
the two week period. Paas also gave sets of 150 to WLS, WCFL, WGLD-FM and WBBM-FM and said he
would service one-stops locally. Another outlet fnr juhehn:es are the football centers being opened by
agent for Rene Pierre, and Nabil D. Kassir, president,

dlstrlbuturs whu have held highly successful tournaments with the

more centers su:h 35 pictured here,

MARCH 31,

1973, BILLBOARD


www.americanradiohistory.com

Whats Playing?

A weekly programming profile of current and oldie
selections from locations around the country.

AKROMN: TAMPUS/YOUNG ADULT
FURCHASES

Linda W'J'knll'
Bell Music Co.

LRt ldflawer, ! ilrllrhl' Capitol G836

HRawll in the Years,"' l‘l"|f Ban, ABC 15353

Yhows s What You Make It 'Lrl'll Roots,
Bunmill 4333

"I'm & Stranger Hers.'' Five Man Electrical
Band, Lion L49

1 Life Has Been = Song."" Bes Sess, K50

tiMoeus ' Focus, Rire TO4

‘iDp You Want o Touwch Me,"" Ssry Qiitier,

A"l Me Wamin Like the One | Got'"

"Chass Mid,"" War, UA 1L

“Wau Are the Sunshine of My Life."' Stevie
Wonder, Tamla 54333

BEAVER DAM, WIS.: HIGH SCHOOL
AGE PURCHASES

Ruth Sawejkn
Coin Opernted Amusement Co.
"The Twelth of Mever,"" Bonny Osmond, MAM

2
oo Boeo Dontt 'Che be Bles'" Tommy Jjamss.

Media Sound T140
hittle Willie," Ths Swesl. Bsll 281
“'ﬂ:l:-n-lf=I tha Question,” Qilbsart O"Bullivan,

HiCherry Cherry,'' Meil Diamond, MCA 404017

Cover
“IFHTHF" Bonna Fa Bat 17444
The Might the l.l-uh'll"“c'l-rlt Out in Osargia"™

CRETE, NEB.: CAMPUS/YOUNG
ADULT PURCHASES

J. L. Ray
Ray's Music
“'-Il:uill1lnulatlﬂi-ll'l- With You,” Sleslers

tipeaceful’’
L . 'milw-m Touch," The Hollies, ~Epic
Vipead Shiunk''

JEFFERSON CITY, MO.: HIGH
SCHOOIL. AGE PURCHASES

Lloyd Grice
United Dist,
Finball Wizard /Ses Me, Fesl Me.'"" Tha HNew
Seekers, MOM 10709

Il e ".__'“ Bhoas, ™" Jihﬂﬂ.ﬂ. I"l“l"l-l U 198

Yigbiscl  in the Middls Wi You."' Steslers
Whes!, ALM 1418

"Carel," Moy Head, TMI 0113

MANHATTAN, KAN.: COUNTRY
PURCHASES

Judy Weidner
Bird Music Co

" hat Woaman Can't De,"' Georgs Jomnss,

Mobady Wine'
“Something Absid You | Love"™

Spinmer
Come Live With -'-

Consumer Input
At Conference

(Htar¥ I Generanl News)

MILWAUKEE: EL PURCHASES

Al Hartell
Badger Novelty Co
“:E:";r;wlllh af Wover,”' Donny Dwsmand, MGM
b 1 Im Parls,"
lr-l-..n!.‘:'l "1.1.:':“ Herb Kipert & Tijuana
‘"Daily & Day,"™ Jud Strunk, MM L4463

- Spinner
“Tie & Yellow Ribbon Rownd the Old Dak Tres'"

MT FLEASANT, MICH.: FL
PURCHASES

b

Disle MEE:E
Terry Meier
Daolphin Coin, Inc,

Covar
“The Unicorn,* Irish Rovers, Decca 2763

Epinners
“Hilllmg Me Soft th Mis San

“Tie a Yellow Ribban RMound the Igll Oak Tess"'
ai Song"
(Al three spinners wers covers)

_ Qidiss
"Mansas City""
“Qhie from Muskoges"

ROCK ISLAND, ILL: COUNTRY
FURCHASES

Orma Johnson
Liz Christiansen
Johnson Vending
“iNobody Wins'"

simby's G o i 5
CAIRTE Ik Amaning, Gracie. Capilal 3883

Splnner
""The MHight Uhe Lluhrl Wanl Dut in Bsorgia,”
Vichi wrenoe

SOUTH HILL, YA.: EL PURCHASES

Eileen Thompson
South Hill Music Co,

‘'Mewling in the Years,'' Steely Dan, ABC 11353
“Malielujah Day,” Jackson Five, Motown 1324
“Cherry Eherry."" Meil Digmongd, MCA 400LT
""You Are the Sunahime of My Life,"" Stevie
Wonder, Tamis S43%3
filowe I3 What You Maks If."" Orass Roabs,
Bunhill 4338
figisco Hid,"" War, UA 183
Spinners
“"Danpy’'s Song”!
"Tis & Yellow Ribbom . . "
"Hilling Ms Saftly . ., .'

WASHINGTON, D.C.: SOUL

Shelley Rosenberg
D.C. Vending

VM. Magie Man,'" Wilaaan Picke RCA DAa9A
O La Da,™ Slapls Singers. Siax DlS8
"Inﬂl;‘l Understand IL'"" 8 Mew Birth. RCA

Epinnar
“Civop Kid,"" War, Jﬁ 183

Confab to Probe

o Continued from page 52

country but need other product
too, and mono/stereao flips are
frustrating because they pgive no
indication of the actual flip side
and cannot be used on boxes be-
cause of the redundancy.

xne's Ope S

MERCHANDISE—Leaf ball gum

pack candy bars.

SUPPLIES—Empty capsules V-—VYI—V2Z,

fer hot nut venders & hol beverages,

Mall this soarpoen detalln and prices om

far
SUFER SIXTY dillusirated),. Vends gum-charm

wrapped gum, charms, Filled
capsyules, panned candies, bulk & vacuum packed nuts, ball
paint pens, combs, lc tab, 5¢ package gum, 5¢ & 10c vending

coin weighing scales,
counters & wrappers, stamp folders, decals; route cards, pad-
locks, tpray paints, machine cleaners & lubricants, paper cups

EQUIPMENT—-AIl Morthwestern bulk venders, cast iron stands,
wall brackets, sanitary & stamp venders, new & reconditioned
bulk venders of all kinds, parts for all bulk venders.

the Marthwesierm

A, Alsn sk for

e — —

§

I information on other Morilvwssiern machines. I

e <<

I COMPANY | LOWEST PRICES
ADDRESS FH‘?H LARGEST

I CITY STATE ZIP l }%EET,TEHT o

i Fill in coupon, clip and mail to: ] Sooni e

.. KING & COMPANY mc ! prices ana

I 2700 W. Lake St. Chicago, Il 80612 I m:":;m.

I— Phone: [(312) 533-3302

When Answering Ads . , . Say You Saw It in Billboard
MARCH 31, 1973, BILLBOARD

Tape/Audio/Video

Weltron Derby
New-Com Push

NEW YORK—The Weltron Co.,
Durham, N.C., will host a “Wel-
tron Triple Crown Derby horse
race’” contest for all distributors
attending the New/Com 73 show
scheduled for May in Las Vegas.

The Preakness, according to
Barrick, is a 72-piece cable and
adaptor assortment with a metal
counter or wall display rack. Tt
retails for $130.

On the final day of the show,
Weltron will hold an additional
drawing for the Triple Crown
prize. This will be a model 2002
AM/FM multiplex modular radio.
All entrants to the overall contest
will receive a $5 discount towards
rack purchases.

Amnq% the new Weltron product
that will go on display at New/
Com 15 a vest pocket multitestor
V-0-M, The unit, model 51-150, is
priced at $41.55, can be carried in
the shirt pocket and is designed for
servicemen, electricians and hobby-
1515,

Weltron 1s also marketing a new,
self-contained automotive 8-track
tape player. The unit, model 717K,
can, according to Barrick, be in-
stalled in the glove compartment
of almost any make of car.

The unit comes with slide con-
trols for definition between speaker
channels, pinpoint tone control and
pushbutton program selector. A
lighted digital channel indicator
aids selection during night driving.
A built-in generator suppressor and
a high-precision DC motor and
solenoid are also included.

An accessory kit supplied with
the unit includes installation in-
structions, pilfer retarding bolts and
a prerecorded tape, The unit carries
a $59.95 price list. There is an
additional $10 charge for de luxe
speakers.

In other news from Weliron.
Warren Zorek, radio and TV buver
and department manager for
Bloomingdales has been announced
winner of a special contest held
by Weltron at the January THE
show in Chicago. His prize was a
Weltron model 2002 AM/FM
Multiplex modular radio.

Tape Guide Slant

o Continued from papge 48

tag includes feature stories and
pictures of recording personalities,
as well as coverage of new audio
equipment and accessories.

“At the same time,” added Mrs.
Harrison, “the puide continues its
valuable, updated compilation of
listings of all tapes for dealers,
manufacturers and consumers.”

The original Harrison Tape Cat-
alog was started in 1955 by pub-
lisher WNeil Harrison. “At that
time.," recalls Mrs. Harrison., “it
was just a small booklet of avml-
able prerecorded open reel tapes.
It sold for 25 cents.”

The new guide includes listings
of all available tape formats in-
cluding quadrasonic and Dolbyized
product. Its main customers are
dealers who use it to help cus-
tomers select product. distributors,
one-stop operators, mail order
houses and rack jobbers. It 1s
priced at 75 cents.

Preferred Sounds

o Continued from page 50

sumer response to the line, Pre-
ferred Sounds will continue to
stress simplified terminology. ie.:
“Voice,” “Music,” “all-purpose.”
used on its tape boxes.

Said Bruno, “We feel that many
blank tape manufacturers are using
a lot of technical jargon to justify
the high prices they charge. Our
tapes are priced to suit all budgets.
and the performance of the prod-
uct speaks for itself. We do not
need to hype the customer.

Bruno added that his company’s
only high pressure sales slogan in
an overall low keyed campagn is.
“"Longines Symphonette cassettes, a
product built with watchmaker
precision” . . . a reference to the
Longines-Wiltnauver line of Swiss
walches.

Wwww americanradiohistorv com

Fla. Tape-Record Dealer
Advocates Retailer Assn

By SARA LANE

EDITOR'S NOTE: This is the
last part of a long interview with
veteran Florida dealer Bill Bern-
stein, owner of Recordsville in Hia-
leah, Fla. and for 16 vears a re-
tailer in the Bronx,

HIALEAH, Fla.—Bill Bernstein
believes the independent tape-rec-
ord dealer today operates at an
unfair advantage because he does
not enjoy as favorable price as
large chains, does not receive
enough cooperative advertising and
has too much product to consider.
He also feels that much of the
selling on the retail floor that once
characterized the record retail out-
let is diminished, though Bernstein
does perform this function in his
operation,

Looking back to his years in
New York, Bernstein told of the
advantages he enjoyed as a mem-
ber of the Association of Record
Denlers of New York & New
Jersey. He would like to see a
similar organization formed in the
greater Miami area.

“We had buying power throu
the association,” he explained "We
all paid dues to belong, but it was
worth it. We could call up owr
warehouse on our own mass
order items and we got them much
cheaper. Unfortunately, here in
Miami, it's impossible to organize
an association like that. Dealers
down here don't realize there is
strength In unity and numbers—

they're too busy keeping their
noses to their own grindstone and
not looking to the future. Well,
the future isn't too far off—just
around the corner, in fact for the
small independent dealer. And, it's
rather grim looking."”

Bernstein's comments on rack-
jobbers were negative, “They aren’t
representative of the record indus-
try. They're just dumping product
into any vacancy they can find—
dumping them and leaving them.
And the rackjobber gets the big-
gest discount because of all the
non-music oriented stores he's
servicing. At one time, the rack-
jobber did serve a useful purpose.
A lot of stores didn't have ac-
counts with record companies and
the rackjobber could get records
on credit. But now the whole situ-
ation is completely out of propor-
tion and the tail is wagging the
tiger instead of the tiger wagging
his tail. Manufacturers have to
keep the rackjobber on; otherwise
they would be in dire representa-
tive and financial straits.

Bernstein summed it up by say-
ing, "1 think the three main points
which are ailing the music industry
are: unfair price structure, lack of
cooperative advertising for the
man who needs it and the number
of recordings being released each
month. If they could find the an-
swer to these three problems, then
I'd say we have a good chance of
becoming solvent again.”

Lack of Fair Trade Efforts

e Continued from papge 48

“The sheet,” said Wally, "tells
the reader 1o go to his nearest
dealer, pick out the piece of equip-
ment in which he is interested,
then telephone the model number
and other pertinent information
to the telephone number on the
mimeographed sheet.™

Accordingly to Wally, the sheet
is distributed to passersby on the
streets, affixed to the windshields
of cars and shipped under the doors
of homes and apartments.”

Wally added that the consistently
high cost of prerecorded tapes only
helps to further aggravate the sit-
uvation. He said, “If the legitimate
manufacturer of prerecorded lapes
would bring the price of his prod-
uct more in line with that of the

LP record, not only would it help
our business, but it would also go
a long way towards helping to
eradicate the thorny problem of
bootlegging.”

Wally said that the problems be-
setting the industry had grown to
such an extent that today he runs
his business five days out of the
week instead of six, and closes at
4 p.m. instead of the usual 5:30
p.m.

He added that the state of
flux in which the nation’s economy
now exists is not helping the situa-
tion, “The consumer today is more
economy conscious than ever, and
because of the belt-tightening the
dump merchants and the Fair
Trade violators can flourish," he
said.

Focus on Distribution

o Continuwed from page 48

products with a charter to develop more consumer items. A new
line of auto stereo speaker kits and ensembles will bow in the next
60 days, marking another expansion.

Kelly explained that the firm has had experience in one-step
operation where it fit, in selling large catalog firms and Lafayette
type outlets, “where the product and where the market warrants
one-step.” He said mass merchandisers are apparently in a quandary
now about private label, another aspect of Amperex’s historical
involvement. “One study shows that discount store managers find the
only way they can make profits is with brand names, and yet 1 have
another survey that finds just the opposite, a trend to more private

brands and lesser known brands.”

In yet another area of expansion, Amperex will be working more
closely with Norelco availing itself of Norelco's major depots and
service centers. (Next, Kelly's views on the distributor’s role.)

New Motorola Line

CHICAGO—Featured introduc-
tion into Motorola’s new line of
automotive sound products 1s the
Quadraline discrete 4-channel tape
player Model TM9125 which plays
both 4-channel and 2-channel 8-
track cartridges interchangeably.
Carrying a suggested list price of
%9995 the unit incorporates 24
transistors and 13 diodes, and slide
levers for volume, tone, and bal-
ance adjustment.

Motorola also announced the
TF7525 FM stereo and stereo 8-
track tape player combination list-
ing at $99.95; the TM413S Z-track
car stereo tape player for $64.95
plus speakers; the TM2135 com-

pact stereo 8-track tape player at
$36.95 plus speakers; and the
TM3573A compact pushbutton ra-
dio, to be open listed. o
C.J). Gentry, automotive division
director of marketing and opera-
tions speaking at the recent first
national automotive sound distrib-
utor convention in Las Vegas, said,
“Motorola car radio unit sales are
ahead 20 percent for the first two
months of 1973 over the equiva-
lent 1972 period. Car tape player
sales increased a whopping 60 %]r
cent for the same period.” The
firm projects a 70 percent in-
crease in total distributor-dealer
volume for 1973,
53
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HITS OF THE WORLD

AUSTRIA

(Courtesy Dr. Manfred Schreiber)
SINGLES
This
Week
I ICH HAE' DIE LIEBE GESEHEN - Vicky
{ Philips)
MEXICO—Les Humphnes Singers {Decca)
KIS% ME—Charles lerome (Hamsa)
BLOCKBUSTER —Sweet (RTA)
GUD BUY TJANE-Slade {Polydor)
BIANCA ~Freddy Breck (BASF)
BLACK & WHITE-Thees Dog MNight
(EMI/Columbia)
LUMSER TAGLICHES RROT IST DIE
LIEBE—Peter Alexander { Anolah
9 ELECTED-Alce Cooper {Warner Bros.)
10 HIMALAFA -Charles Jerome (Hansa)
LM«

=i B oL e Ll

=

Thin
Maonith
| MEXICO-Les Humphries Singers (Decea)
2 MADE IN JAPAN-Deep Purple (EMI/
Columbia)
3 STARS UND TOP-HITS FUR DAS ROTE
KREUZ - Vanous Amists {Phalips)
4 SCHOOL'S OUT -Alice Cooper {Warner
Bros. )
5 POLKAPARTY 1l—James Lasi { Polydor)
b SLAYED-Simle {Polvdor)
T LASS DAS MAL DEN TONY MACHEN
Tomy Marshall (Anoda)
B SEINE GROSSEN ERFOLGE [1-Heme
(EMI/Columibaa)
9 VICKY LEANDROS-Vicky ( Philips)
10 THE SLIDER-T, Rex {(Anoelap

BRAZIL

(Couriesy of [BOPE)
SINGLES

Woeek
1 LISTEM TO THE MUSIH -The Dobbie
Brothers (Conunental)
2 TELL ME ONCE AGAIN - Lighi
Reflections {Copacabanaj
1 YOLRE A LADY —Pewer Skellern (Odeon|
4 AMOR AMOR, AMOR—Marcos Roberto
(Con nental b
5 90 LUCKY —Freddie Daves (Chantecler)
& CROCODILE ROCK —Eliwn John
{Fermata)
T BEN-Michaecl Jackson (Tape Car)
B I'D LOVE YO TO WANT ME—-Loba
i Philigs)
9 SUMMER BREEZE -Seals Chodfts
(Contanestal )
10 HEY GIRL—Lee Jackson (Copacabana )
LiFs

This

Muonth
1 ROBERTO CARLOS-Roberio Carlos
(CBS)

CAETANO E CHICO AD VIVO—-Caclano
¢ Chico i Philips)

Usa ROSA COM AMOR
IMTERMACIONAL-Trtha Soncm
{Som Livre)

SUPER EXPLOSAD MUNDIAL Mo, 2-
[Dywemmim (C1E¥)

5 SORRLIA, SORRIA—Evaldo Brupga (Philips)

BRITAIN

(Courtesy: Music Week)
*Denotes Iocal origin
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This  Lasi
Weekk Werk

CUM ON FILL THE NOIZE
*Slade {Pobydor) Barn [(Chas
Chandler)

12TH OF NEVER - Donny Osmond
(MCGM ) Frank 8. Curbs/De
Costa)

0TH CENTURY BOY -*T, Rex
(EMI) Wizard {Tony Viscont)

FOWER TO ALL OUR FRIENDS-
T Hichard (EMI)-Big Secrel
{David MacKay)

FEEL THE NEED 1IN ME--Deiron
Emerals { fanusy Carlin

KILLING ME S0OFTLY WITH HIS
SOMG—HRoberia Flack (Atlantic)
Butierficld s Essex (Joel Do)

GET DOWN —*Gilbert O'Sullivan
iMAM- MAM (Gordon Malls)

HELLO HURRAY - Allice Cooper
{Warmner Bros.) Warner Bros. [ Bob
Ezrin}

CINDY INCIDENTALLY —*Faces
{Woarner Bros ) Warner Bros,
(Cilyn Johinsy

GOMNA MAKE YOU AN OFFER
YOU CANT REFUSE—limmy
Helms (Cube) Essex (John Worth)

MEVER MEVER MEVER Shirley
Bassey (United Artisis) Southern
(Meol Bogers)

HEART OF STOMNE -*Kenny
(RAK) Mews (Bl Martind Phal
Coulier)

WHY CANT WE LIVE
TOGETHER-Timmy Thomas
(Mojo Southern (Timmy Thomas)

NICE ONE CYRIL—*Cockerel
Chorus (Youngblood) Belwin-
Mefalls s Chuvnaar S Wk Dallon
{Martin Clarke)

DOCTOR MY EYES—Jackson Five
[Tamla Motown) Lorma (Hal
Dravish

TIE A YELLOYW RIBBOMN — Dawn
(Belly Five Ans (Dave Appel/
Tokens)

FINBALL WIZARD/SEE ME FEEL
ME-"Mew Seekers {Polvdor)
Fabulous/Essex {Michael Lloyd)

THATS WHEN THE MUSIC
TAKES ME—Meil Sedaka (RCA)
Kirshnes! Warner Bros. (M.
sedaka)

LOVE TRAIN O Jays (CBS)
Gamble-Hullf Carlin {Gambbe-
HudTy

[ ]
Pt

{1 L

mn X

13 1

4 I8

9 I8

34

—

2 12 PART OF THE UNION—*Strawhs
{ALM)—Howkana {Strawha)

BLOCKBUSTER -*Sweet (RCAN—
Chimichap/RAK (Phil Wainman

BABY | LOVE ¥OLU —*Dave
Edmunds [ Rockfield)-Carlin
(Duve Edmunds)

PYIAMARAMA - *"Roxy Music
(Island) BG Muuc (John
Anthony)

WHISKY IN THE JAR—*Thin
Lizey [ Decea b~ Luddinpgton House
(Mick Tauber)

SYLYIA-Focus (Polydorj—Britico
(Mike Yernon)

LOOK OF LOVE-Gladys Knight &
the Pigs (Tamlas Motown) Screen
Crems-Columbia {(Morman
Wharfield)

LOOKING THROUGH THE EYES
OF LOVE-Pariridge Family
(Bell}—Screen Gems-Columbia
(Wes Farrell)

LONG HAIRED LOVER FROM
LIVERPOOL —Littke Jimmy
Osmond (MGM1-KPM (Mike
Curb/Perry Bolkin)

STEP INTO A DREAM—*While
Plains {Deram) Cookaway {R.
Cook/R. Greenaway)

DO YO WANNA TOUCH ME
(OH YEAH!}—*Cary Glitter
[Bellf— Leeds (Mike Leander)

TAKE ME HOME COUNTRY
ROADS—*Olvin Mewton-John
(Pye)—ATY Music (John Farrar)

BY THE DEVIL-"Blue Mink (EMI)
Big Secret (Blue Mink)

CRAZY —*Mud (RAK) Chinnchap/
RAK (M. Chin/M. Chaplin}

SUPERSTITION —Suevie Wonder
{ Tamla/ Motvwnj—Jobeie  Carlin
(Stevie Wonder)

I'™M A CLOWN/SOME KIND OF A
SUMMER - David Cassidy (Bell}-
Carlin/Chappell {Wes Farrell)

HEAVEN IS5 MY WOMAN-*Yal
Doonican {Philips) Famouoss
Chappell {John Franz)

CALIFORMIA SAGA—Beach Bovs
(Reprise) Carlin { Beach Bovs)

ALL BECAUSE OF YOU —*Geordic
(EMI}—Red Bus (E. Elins/R
Danovas Jane Goldorown)

DANIEL —*Elton John (DM - DIM
(G Dudgeon)

TAKE ME GIRL I'M READY - Jr
Walker & the All Stars (Tamla/
Mowown }-Jobete/Carlin {Johnny
Bristol)

YOLTRE 50 YAIN-Carly Simon
(Elektra)—Essex (Richand Perry)

40 BIG SEVEN —-*Judpe Dread (Bag
Shot}—Bush (Sinclair/Bryan/
Shrowder)

BREAK UP TO MAKE LUP-
Styliwtics {Avoo)—Gamble-Hufl?
Carlin (Thom Bell)

HOCLUS POCUS~Focus {Polydory-
Rudio Tele (Mike Yernon)

GOD GAVE ROCK & ROLL TO
YOU-*Argent (Epic)—Verulum
(Rod Argent/Chris White)

WHY —Donny Osmond {MGM j—
Debmar (Mike Curb/ Don Costa)

| DONT KNOW WHY -Andy &
David Wailliams (MCA)-F 1. &
H. iJackie Mills}

PAPER PLANE-—*Stius Quo
(Vertigo)—Yalley (Staius Chwa)

44 YOLU! ARE EVERYTHIMNG —"Pearls
{ Bell)—Gamble-HufT/ Ardin (P
Swern /). Anhey)

ROLL OVER BEETHOVEN —
*Electnic Light Orchesira
{Harvestj-—Jewel (Jefl Lynne)

FINLAND

(Courtesy of INTRO)
*Dienalis locil origin
SINGLES
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This
Werk

—

PUHLU HILIAA RAKKAUDESTA (Speak
Sofily Love)—*Fredi {Philips)

TAEKA TAKA—Joe Dawun (CBS)

TAKA TAKA-*Fredenk (CHS)

BLOCEBUSTER—The Sweel (RCA)

PETTAJAN TIE-Taisto Ahlgren {Sonet)

AIDEISTA PARHAIN-Jar Huhtasalo
(CBS)

DIRLANDA—Ka Hymnen (Philips)

ANNA ANNA-—-Express (RCA)

WIGWAM BAM -The Sweet (RCA)

GUDBUY T JANE-Slade (Polydor)

LMs

B LA e ak e

=W 08 =

Thix
Month
1 NN PALION KULILLLE
RAKKAUTEEN—Fredi (Philips)
SLAYED—Slade (Polydos)
SCHOOL'S OUT-Alice Cooper, (Warners)
SWEET'S BIGGEST HITS—(RCA)
MAGICIAN'S BIRTHDAY - Unah Heep
i Bronze)
SHALOM—Marion Rung (Columbia)
MADE IN JAPAN-Deep Purple (Purple)
TOIVEKONSERTTI 49—-Various (Rytmi)
BACK TO FRONT—Gilbernt O'Sullivan
(MAM)
b FAGOY STARDUST-David Bowae (RTA)
10 FAZER FESTIVAL-Various {Finnlevy]

HONG KONG

(Courtesy of Radic Hong Kong)

B B b b
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This
Woeek
1 I WONT LAST A DAY WITHOUT
YOU-The Carpenters (AdM)
2 YOURE SO VAIN-Carly Simon (Elekira)
3 RELAY —The Who (Polydaor)
4 IT NEVER RAINS IN SOUTHERN
CALIFORNLA —Alberi Hammond
{Mumaj

SWEET SURRENDER—Bread (Elckira)

MAGIC WOMAN TOUCH-The Hallies
{ Parlophome)

DREIDEL —Don McLean (U-Aj

ALIVE —The Bee Gees (Polydor)

CRAZY HORSES-The Osmunds (MGM)

BLOCKBUSTER —The Sweet {RCA)

JAPAN

(Courtesy Music Laba, Inc.}
*Denotes bocal arigin
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Werk

| GAKUSEIGAI MO KISSATEN-*Caro
{Mushroom )— Alfa

I OMMA MO MEGAI-"Shire Miva, Pinkara
Tro (Columbia - Daichi

1 ONNA NO MICHI-*5hiro Miya, Pinkara
Tro (Columbia)=Dadichi, Michion

4 CHUGAKL SAN-NEN SEI—*Muasako
Mon (Minoruphone)—-Tokyo

5 HIMAGESHI NO HANA—*Agnes Chan
(Warmer }—Watonabs

6 MARLYAMA, HAMA-MACHI,
HAHANO-MACHI—*Eiji Miyoshi
{Victori—5hinko

T IT NEYER RAINS IN SOUTHERMN
CALIFORMILA—Albert Hammaomd
(Epic)-F.M.P

& HARU MO OTOZURE—*Rumiko
Koyanagi (Reprisc)—-Walmnabe

7 ANATA NO TOMOSHIBI—*Hiroshs lisuk
(Minoruphene)—Tokyo

i WAKARLSA HNO KAMIEAZARI
*Chensh {Yictorj—Yiclor

MALAYSIA

(Coartevy of Redifusion, Malsysis)
This
eck

W
BRAND NEW 50NG-CLHT Richard {EMI)
CROCODILE ROCK —Elws John (DM
DONT EXPECT ME TO BE YOUR
FRIEMD—Lobo (Big Treo)
4 OH BABE WHAT WOULD ¥YOL 5aY
Humicane Smith (Capitol)
£ EVERYBRODY LOVE A LOVE S0ONG
Mac Dravis {CBS)
& PEACEFUL EASY FEELIMG -Eagles
{ Asylum)
YOL'RE 530 WAIM —Carly Simon {Elckira)
BUT 1 IM3—Bobby Vinion (CBS}
LOOKING THROUGH THE EYES OF
LOVE- Partridge Family {Bell)
I JAMBALAYA —The Blue Rudge Rangers
{Fantasy)

MEXICO

(Courtesy of Radio Mil)

faed ik —

N

This
Week
I VOLVER. VOLVER - Vicente Fernandes
(CBS)
1 RIO REBELDE-Julic Iglesias {Polvdor)
BEN {Benjamin)—Michael Jackson (Capitolj

4 WHY CAN'T WE LIVE TOGETHER {Por
que no hay convivenein)—Timmy
Thomas (Glades)

5 D LOVE YOU TO WANT ME {Tez amno
necesariamente - Lobo {Philips)

6 CLAIR (Inocente}—Chilbert FSullivan
{Lomdon)

7 BEAUTIFUL SUNDAY {Domingo
mutrawilboso )= Dunel Boone (Musart)
Yirginia Lopez (Gas)

E DETALLES —Roberto Carlos (CBS)

7 Ml SEGUNDO AMOR-Vicor Yiurbe
“Piruli™ {Philips)

0 TE ¥VOY A ENSENAR A QUERER-
Mancelle Torres (CRS)

SINGAPORE

(Courtesy of Rediffusion, Singapore)

Tadt

This

Wk
| BLOCKBUSTER ~The Sweet (ROCA)
2 JAMBALAYA —Blue Ridge Rangers

{Fantasy)

3 ME AND MRS, JOMES—Billy Paul
i Philadelphia Int.)

4 DANIEL - Elion lohn (DM

¥ YOURE 50 VAIN-Carly Simon | Elekira)

& AVENUES AND ALLEYWAYS-Tony
Chnsue {MCA)

7 REELING AND ROCKING—Chuck Berry
{Chiess)

B SUPERSTITION —Sievie Wonder (Tomla)

9 DREIDEL —Don MoLean (LIA)

i DONT EXPFECT ME TO BE YOUR
FRIEND—Lobao (Philips)

SOUTH AFRICA

{Courtesy of Springbok Radio)
This
Week
|1 DONT WANNA PLAY HOUSE-
*Barbara Ray (Plum}
WE BELIEYE IN TOMORROW -*Freddy
Breck (Bridge)
1 WOMAN BEAUTIFUL WOMAN—[Don
Ciibson (Hickory )
4 YOL'RE 50 VAIN-Carly Samon (Elekira)
5 THE LOVE IN YOUR EYES—Vicky
Leandros (Phillips)
6 I'D LOVE YOU TO WANT ME-Lobo
1Phillaps}
BLOCK BUSTER-The Sweet (RICA)
THERE ARE MORE QUESTIONS THAM
AMSWERS - Johnny Mash (CBS)
% HOME [SN'T HOME ANYMORE—*Alan
Garmity (Gallo)
I DREAMS ARE TEN A PENNY - Kincade
(Penny Farthing)

SPAIN

(Courtexy of “El Musical™)
*Denodes local origin
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This
Week
I HL HL HI-Wmgs (EMI}- Armgonico
I AMOR ... AMAR-*Camilo Sesto
{Ariclaj-Arabella
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3 EL GATO QUE ESTA TRISTE ¥ AZUL-
Robero Carlos (CBS)
4 [T MEVER RAIMS IN SOUTHERM
CALIFORNLA - Albert Hommond (CBS)
5 CLAIR —Crilbert (FSullivan {Columbaa -
Pusica del Sur
LIBRE —*MNino Brave {Polydor)
STARMAN —David Bowic iRCA-RCA
E PAPA WAS A ROLLIN' STONE-The
Temptations (RCA—RCA
9 GUDBUY TJAME-—Slade (Pobvdori—
Armomcn
0 YOUR MAMA DONT DANCE-Loggins
& Mesuina (CBS)
LFs
Thin
Month
1 MIGUEL HERNANDEZ —*Juan Manuel
Sermat (Fafiro)
2 S0OLO UN HOMBRE—*Camilo Sesto
{ Arsala)
3 CARAVANSERAI- Santana (CBS)
4 FIGGY STARDUST—Dawvid Bowie (RCA)
5 VOLVERE A NACER-"Rapharel
{Hispavox}
i LIVIMG IN THE PAST-Jethro Tull
{Arcla)
T BACK TO FRONT-G. {¥Sullivan
(Coslumbin )
B TO WHOM IT MAY CONCERN—The Bee
Ciees (Polydor)
g CAT BULL AT FOUR—Cai Stevens
{Anola)
I IN ALL IMRECTIONS - Temptations
(RCA)

SWEDEN

(Courtesy Rudio Sweden)
*Denotes local origin
This
Week
1 WHO DO WE THINK WE ARE (LP)-
Deep Purple (Purple)

B

HEING, RING (HARA DU SP0EG BMN
SIGWALj-Birom & Benny -';Fl'.ct!'u &
nnmi-Fred {Polery

1 DONT SHOOT ME, ' OMLY THE
PIANCPLAY ER (LP-Elion lohn
(DM

4 ALOHA FHROM HAWAL VIA
SATELLITE (2L —Elvs Presley (BLCA)

5 FLAMINCGOKVINTETTEM Mo 3 (LF)

§ |;|m|:1!_l-,'-h imntedien (Flarm)

5 MEXN —Les Homphnés Singers | Lecea)

§ COTTON JENNY -Jermry Williams & Alarm
| Saenet)

8 CROCUDMLE ROCKE —Elion lehn ()M

9 BILLION DDOLLAKR BARIES (LPy—Alice
Lt | Warner Brothems)

I MADE IN JAPAN (2LP}-Deep Purple
(Purple)
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