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High Court Asked to
Rehear ‘Piracy’ Case

By MILDRED HALL

WASHINGTON Unlicensed
tape duphlicators are again at the
door of the Supreme Court uul'.inu
that even il state .mllplr 1CY laws are
vitlid, they should be declared effec-
uve only for those noncopynighted
recordings publicly sold after the
enactment of the state law against
copying. The high court’s recent de-
Cis1on lJF"l'II.IlLlIH" mdividual state
antipiracy laws against duphcating
the n-.rnu_upm-'hl-_d recordings
(made before Feb; 15, 1972), has
been challenged in a petition lor re-
hearing by Los \n-m.nalturnm *ur-
thur L LL1.|"' Bl hL]hLEI ol

the landmark case of l'_mid.m:tn VS,

Caltformia (Billboard June 30)

In blunt werms; the Leeds hnef
asks the Supreme L ourt for a rehear-
ing o determme the effective date
for apphcation of the Califorma an-
tprracy laws. Also, the petition asks
that the court “at least clanfy s ap-
proval of state-passed copynghi
laws to ensure that stiate copyrights
are used 1o foster creativity, not (usl
w grant financial bonanzas w local
favarites.” State AnPIracy laws in
effect confer permanent prolection
which will keep recordings forever

{and other states) “copyright™ law
could apply retroactive protection to
all noncopynghted recordings, and
] nlh::r ‘;w;m“: works not covered
by federal statute—or only 10 those
published on or after the date the
stiate law became effective. (Federal
copyright law 15 not retroactive, and
since 1909 has become effective onls
for materials made eligible for copy-
right after the passige of the en-
.s,hluu_ hill. Thus, in the case of the

I L lll".".'.".lll.ln R 12)
Thayer Chairs

Radio Forum

LLOS ANGELES—Jack G. Tha-
ver, corporale vice president and

eeneral manager of Nationwide

Commumcations Ili_'un_tL[Ll.Lrln:n:d Imn
Columbus, ., has been named
chairman of the 1974 Billboard Ra-
dio Programming Forum. according
o David "'-1IWL1I|1:.‘1[1| veneral man-
ager of KMET-FM. Los Angeles:
and chairman of the sixth annual
Forum that concluded last week
hire,

The sixth annual Radio Pro-

out ol |'-u|'|ti..' domain within the

stiate’s borders, !
Oueries Retroactive

The newly filed briet by the Cali-
formi lape duphcators asks af the
high court meant that California’s

New Hardware, Competition
Put India in Sales Groove

By A. VIRENDRA LUTHER

CALCUTTA—New hardware on the Indian record market with more
manufacturers entering the field will result v a 235 percent increase in record
sales with the prospect of the market doubhing within four vears,

Already it 1s estimated that there are some TL000 plavers in use through-
out the country (as against 39.5 million in the U5 ). HMV., which was once the
premuer player manufacturer, has now been joined by Polydor and Philips,
with Bush. Telefunken and Neleo readying themselves,

CBS 1s also negonating with the inactive Jyvou Record company o utilize
the studio and factory of “the local company, o provide a third arm of disk
-..-lli1|'!-l..llth"

The new companies are not, however, going to find it easy. The first hurdle
15 the hindiing of retal outlets. At present there are 1.000 record dealers all over
the country and hitherto they sold only HMV Records, a situation that resulted
in HMV's only competition, Polvdor, having to develop a retail chain of its
LW

A record buyer wishing to |:"|L|rL'I'|L|u both a HMY and a Polvdor record has
O visil two separate stores. Again the artists and film |1rmt1||.:.n three out of
every five albums released in India are film soundtracks—used to sign long-

gramming Forum was the largess
such meetng i history and 1]}.;1.1.
CAOFMOUS response from everyone
attending. Radhio executives were on

i |r|'|'"|'-'.|.'|'|:'.'." £ar I|"..':'| _1I'II

FContinied o) peise 43

Subpoenas
Issuedto 7
More Labels

By JIM MELANSON

NEWARK -Most of the major
record companies have been issued
subpoenas to produce their business
records and a lederal judge has said
that Stax Records attempted w con-
ceal an employee kickback scheme
from authorities, in the latest devel-
opments from LS, Atomey Her-
bert J. Stern’s invesugation here into
alleganons of |"-nnIJ and drugola in
the industry.

Subpoenas were given 1o Warner
Bros. I{unmls- London Records,
Chess/Janus Records, RCA Rec-

(Continyed on page 38)

Remotes on Rise—
Cite Acceptance

By SAM SUTHERLAND

NEW YORK-—Live recordings,
both for records and for television
and radio programming, are on the
rise. according o remuote specialists
and production personnel on both
cousts. Recent I'I'II"T'I1|'|"1 |HH¢.‘ SECTT Te-
mote recording activity reach a level
remote outhits feel reflects the in-
creasing neceptance ol live product
by artists and production executives
ahike.

Underscoring the increase in
recording acuvity 1s the conviction
shared by remote producers that the
populanty of live rock concerts on

20 May Co. Depts. Go Rack

By BOB KIRSCH

LOS ANGELES-The 20-store

record and tape product through J.L.

May Co. chain here 15 now buving all
Marsh. division of Heilicher Bros.. ac-

cording to pressdent of Platt Musie Corp. Herman Platt. Plan Muosic Corpoop-
erites leased ..t.:|*~u|'||11.,'r1[~c in the Mav Co.
“We felt that we had reached the point w here a compuler 15 necessary to

" Platt said.

‘and, asa result of the computer, we expect hetter fill, hetter

mix and more informaton of vanous kinds.”

Platt said a pulot program has been going
Carlsbad. Los Angeles Wilshire and El ( ajon. Eight other

ing san Diepo, (

on lorthe past six months, invaolv-

outlets were converted recently and Plat sid the remaming six stares would

be converted within “a few weeks

*We don’t think Marsh s actung as a ruck in the radional sense of the
“*Rather, they are our vendor and our only vendor, night, thousands stood n o raging
irectly from various firms. We buv from

wiord with us, Platt said,

| P until now we had been buying

*-:mv
L| i

Not just the biggest of the week, but almaost certainly the biggest of the

television and in syndicated FM
programming of live tapes paints to
wider audience acceplance for hive
product. Other factors affecting the
growth of the held. which has drawn
a number of estublished production

(Cantnued o JHE e {2

Country Style

‘Woodstocks'

Draw Throngs

By BILL WILLIAMS

NASHVILLE-Three so-called
“Country Woodstocks™ 1n separate
cities for different occasions brought
oul more than 00000 country [ans
fnst week

All were sponsored by radio sta-
tons with country formats

The biggest of these was 4 J-day
“Appreciition Week™ sponsored by
WPLO-AM. Atlanta. An estimated
UL OEMY Disteners turned out n 4 foca-

tons for the outdoor shows, which
featured 30 major arsts, On one

o npour 1o hear the r'u_ll- TN NCeS,

(L rtined e poee 360

(Cantinud on page (1)

GOOD GRIEF
JUPI PULVER .

CiGopyrnhl 1073 oy Charleaa M. Schulz
axlive Assafiales and Lévinson Assaoiales, lno

{advertisament)

Pulver is rising on MGM Records

year, 15 The Allman Brothers Band's sizzling new Capricorn album

Brothers and Sisters.

{ Advartisameant)

i Advartizemant

g™

SrE

Ty

o}

| -

e,

5
A,

= ,....- ;

b7 oS wa

g o S, gy

. i,

7 LD %Y

-

=
)
%E

| -
T L
E""
o2
Q%
S o
o 2

z .

-
REL 5 3
O (0
pa =
Ses by
QO =



www.americanradiohistory.com

NG/ Records and Tapes


www.americanradiohistory.com

Foreign Royalty $$
Soar at Polygram

NEW YORK-—Foreign royalty
payments for MGM Records, Poly-
dor Records and Phonogram/Mer-
cury Records more than doubled for
the first quarter of 1973, as com-
pared to the same period in 1972, ac-
cording to Robert E. Brockway,
president, Polygram Corp.

Brockway said, “Foreign royalty
reports are always at least a quarter
behind. We now have at hand a
clear picture of how our companies
did in the first quarter 1973, It's very
encouraging. Each has earned for it-
self, as well as for its artists popular
in foreign markets, substantial in-
creases over comparable periods last
year.”

Brockway stated that Polydor, Inc,
had gains of some 50 percent. Artists
benefiting from the increases, as well
as their strong selling markets, were:
James Brown, Germany, France and
the UK; John Mayall, Germany
and France; Joe Simon, Japan, Ger-
many and the U.K.; 1.B.'s, Germany
and Belgium; Mandnll, Mexico,
France and Canada, and Roy Bu-
chanan, Germany and the Nether-
lands. :

At MGM, gains were experienced
with the Verve Records line of oldies
on a world-wide basis, with extra

sales emphasis in Germany and the
LLK. The Osmonds on MGM en-
joyed strong sales throughout Eu-
rope and the Far East, according to
Brockway. Other MGM artists who
reflected strong overseas sales were:
Petula Clark, Sammy Davis Jr.. Neil
Sedaka, Richie Havens, and the
New Seekers. Gains were up some
30 percent at the label.

Al Phonogram/Mercury, the
catalog line of oldies also made sub-
stantial sales increases. Brockway
said that foreign earnings more than
tripled budget expectations. Artists
on the labels who benefited from the
increases were Jerry Lee Lewis, Rod
Stewart, Tom T. Hall, and the Statler
Brothers. Phonogram/Mercury’s
classical line also did well, led by the
Minneapolis Symphony Orchestra,
the Detroit Symphony and Antol
Dorati,

Brockway added that foreign roy-
alty reports in music publishing,
being traditionally longer to gather,
will be reflected in about a year—
with expectations of similar gains,
“Foreign royalties will continue to
provide increasingly important in-
come for US. artists and writers,” he
sand.

‘Concert’ TV Expansion

NEW YORK—“Don Kirshner's
Rock Concert,” a new 90-minute na-
tionally syndicated pop-rock TV
series (Billboard, Aug. 25), has
boosted its total markets from 49 sta-
tons two weeks ago to 71 stations,
according to Irv Wilson, vice presi-
dent, programs, Viacom,

The series, a joint venture be-
tween Don Kirshner Productions
and Viacom, will debut in various
markets the last weekend in Septem-
ber or the first weekend in October.
Major markets for the series include
WNEW-TV, New York; KHIJ-TV,

Los Angeles; WBZ-TV, Boston:
WRC-TV, Wash,; KCMO-TV,
Kansas City; WTCG-TV, Atlanta;
WCIX-TY, Miami; WBBM-TV,
Chicago; WYW-TV, Philadelphia;
WISM-TV, Milwaukee: WBTV-TV,
Denver,

Wilson projects a break through
to 100 stations or more by air date of
the first telecast. Kirshner is execu-
tive producer of the series and David
Yarnell is the producer. The Rolling

Stones guest on the premiere tele-
casl

Tenn. Injunction to Halt
Giant Labor Day Rock Fest
Over Alleged Health Scare

BENTON, Tenn.—An official of
the planned Midwest Monster Peace
Jubilee and Musical Festival sched-
uled here on the Labor Day week-
end said his company would defy a
circuit court injunction against hold-
ing the rock concert and go ahead as
planned, but at another unnamed
Tennesse site. A 500,000 attendance
at 515 per could gross $7,500,000,
it was projected.

A _possible confrontation with lo-
cal and state police now looms as a
result of a week-long series of legal
battles.

C.F. Manifest, Inc., the Indiana-
based promoters of the Festival had
announced that the massive affair
would take place on a 1,300 acre val-
ley farm near this Polk County town,
an East Tennessee mountain center
of turbulence for many years. Both
county and state officials moved
against the Festival for *health™ rea-
SOns.

D.A. Starts Action

Polk County district attorney
Richard Fisher made the first move,
seeking a temporary injunction from

junction should be made

More Late News
See Page 58

Blliboard is published weekly by Billboard Publications, Inc., One Astor Plaza, 1515 Broadway, Mew York, N.Y. 10038. Subscription rate: annual rate, 540; sl

the circuit court to block the gather-
ing. However, Manifest dashed into
federal court in Chattanooga, seck-
ing to have that court take jurisdic-
ton. Federal court ruled it had no
such jurisdiction, and remanded the
case to its point of origin. At that
point, Circuit judge Virgil Carmi-
chael granted a temporary injunc-
tion “until such time as a full trial
can be held to determine if the in-
PI’_TI'I'I:H-
nent.” Judge Carmicachl then told
the petitioners that such a trial could
not possibly be held prior to Octo-
ber, thus ruling out the possibility
that the Sept. 1-2 Festival could take
place. He, indeed, ordered that
Manifest notify everyone possible
that the Festival would be called off,
“and do nothing to suggest that the
concert might be held.”

However, even before the tempo-
rary injunction was issued, Jack
Garland, public relations director
for the firm, said “We are going on
with the show come what may.”
Meanwhile, bulldozers were still
busy at the site {as of this wnung),
constructing access roads, toilet fa-
cilities and the like.

Health Dept. Worry

Judge Carmichael, in granting his

injunction, said there was “no assur-
{Continwed on page 58)

General Naws

GMWA's 13
Music Awards

CHICAGO—A total of 11 music
awards were presented at the close of
the Gospel Music Workshop of
America Convention, Saturday (18).
Awards were presented 1o the fol-
lowing: Best LP, Andre Crouch, Los
Angeles (Word Records): best
young adult choir, Frank Williams
Choir, Greensboro, N.C. (Mount
Zion); most promising choir, Vallejo
Community Choir, Vallejo, Calif.
(Savoy). best soloist, Sara Jordon
Powell, Houston (Savoy); State
Representation with most attend-
ance, Sil Morgan, Denver; most dy-
namic choir, Michigan Mass Choir;
best robed choir, Voices of Christ,
Berkeley, Calif. (Savoy): Best Cost-
umed Choir, 5. Calif. Community
Choir (under the direction of
GMWA founder Rev. James Cleve-
land), Los Angeles (Savoy). best
mixed group, Howard Lemon Sing-
ers, Detroit (Gospel Truth); best
male group, Voices Supreme, Wash-
ington (VOS), and best teen choir,
Soul Children, Baton Rouge.

(For other details of the soul gospel
convention, see the Gospel section in
this issue and Billboard, Aug, 25).

Franklin in
2 Additions

NEW YORK-—Franklin Music,
celebrating its fifth anniversary as a
music retail chain, has expanded
southward with two new stores in
Altlanta, Ga., according to Al Frank-
lin, head of Franklin Music.

The stores are located in Lenox
Square, and in Atlanta's new Cum-
berland Mall. Both stores utilize
5.000 square feet of space, and fea-
ture Franklin’s new NCR unit-con-
trol system for easy inventory.,

The two stores bring to seven the
number of retail outlets in the
Franklin chain. According to Frank-
lin, the seven shops are expected to
do in excess of $12 million in busi-
ness during fiscal 1973-74. The other
shops are located in New Jersey and
Pennsylvania.

Moris Levy UJA’s
‘Man of the Year’

NEW YORK —Roulette Records
president Morris Levy has been se-
lected as “Man of the Year” by the
music industry division of the
United Jewish Appeal. Levy will be
presented with the award at the divi-
sion’s eighth annual dinner/dance,
scheduled for Oct. 27 at the New
York Hilton Hotel.

Herb Goldfarb, vice president,
London Records, and general man-
ager of the UJA music division’s
eighth annual dinner, said Levy's
nomination for the award was most
appropriate in view of his long asso-
ciation and active support of the or-
ganization and its work,

Goldfarb, along with co-chair-
man Irv Biegel, Bell Records and
Johnny Bienstock, RSO Records:
Bernie Block, Skyline Distributors
and David Rothfeld, Kaorvettes, are
organizers of the annual event.

Sutton Opens
Coast Branch

PACOIMA, Calif.—Sutton Rec-
ord Co., Rahway, N.1, has opened a
12.780-square foot warchouse here.

Sutton, a division of Sutton
Distrs., Inc., is a major distributor of
promotional records and tapes.

MGM/Polydor Plugs for
UDC at Sales Meet; Hint
Of Polygram’s Purchase

LOS ANGELES—The possibility
that Polygram would be buying a
substantial portion of UDC, which
distributes MGM and Polydor la-
bels, part of the U.S. Polygram fam-
ily, was evidenced by the consistent
references 1o strong support from
UDC marketing resources during a
three-day national sales meeting at-
tended principally by UDC sales
and administration personnel here.

The Polydor portion, which began
the meeting Aug. 23, emphasized
quality over quantity. Polydor presi-
dent Jerry Schoenbaum stated that
Polydor would continue an all-out
effort to keep all its acts, both do-
mestic and European. touring to
provide maximum exposufe.
Schoenbaum’s remarks opened a 35-
minute color film, cleverly plotted
with a blonde starlet playing a spy,
attempiing to penetrate the UDC
sales echelon, with frequent refer-
ences and pictures of top marketing
executives. During the presentation,
product from Spring, People, Silver

Blue and the classical labels,
Deutsche Grammophon and Ar-
chive were previewed.

Pop Product

Pop product included: a second
volume of James Brown all-ume
hits; a two-pocket 57.98 John May-
all 10th anniversary package: the
first Lighthouse album on Polydor:
a Joe Simon country song album;
Buckingham Nicks, a new boy-girl
duo from California; and packages
by Mandrill, Roy Avers, Edwin
Birdsong, James Last and Millie
Jackson. Julie Rifkind of Spring-
Event previewed product by the
Main Streeters, Simon’s stage band;

and Act 1, for fall release.
Schoenbaum introduced Andy
Kim, stating his product would soon
be on Polydor. He also told UDC
salesmen that there would be fall
product by Eliot Murphy, Randy
Weston, Chick Corea, Rory Galla-
gher, Medicine Head, Pink Fairies,
( Continued on page 6)

Elektra/Asylum Schedules
Fall Sales Presentations

NEW YORK-—Elektra/Asylum
Records will begin a week of sales
presentations in cities around the
country on Monday (27), according
to Stan Marshall, sales manager for
the label. The presentation will give
an opportunity to all sales and pro-
motion personnel at the WEA
branches to preview Elektra/Asy-
lum’s September releases, the first
set of albums scheduled for release
since the two labels recently com-
bined (Billboard, Aug. 25).

Two teams will take to the road
for the presentation. One will be
headed by Marshall and involve
meetings in Dallas on Monday (27),
Chicago on Tuesday (28}, Cleveland
on Wednesday (29), Los Angeles on
Thursday (30) and San Francisco on
Friday (31). Marshall will be accom-
panied in the various cities by John
Davis, national promotion director,
Dave Mack, national country music
promotion director and regional
personnel,

Big 3 Exhibits

NEW YORK-The Big 3 Music
Corp., was an exhibitor at the recent
Mational Advertising Show held
here, in a move—believed to be an
industry first—designed to boost its
campaign 1o encourage more exten-
sive use of its standard copyrights in
nngles created by national advertis-
INg accounts.

Highlight of the exhibit was a
sight and sound presentation of the
Big 3's major songs, and a giveaway

Atlantic in

Office Move

NEW YORK—Atlantic Records
has moved its headquarters to of-
fices in the WCI Building. The
building, formerly known as the
Esso Building, also houses the entire
Warner Communications complex.

All of Atlantic’s executives and
staffers from the firm’s old offices at
Columbus Circle are located in the
new building. Atlantic sull retains ns
studios and facilities in the Colum-
bus Circle building.

George Steele, vice president in
charge of marketing, will head the
other team which will have meetings
in Boston on Monday (27), Phila-
delphia on Wednesday (29), New
York on Thursday (30) and Atanta
on Frniday (31). This team will con-
sist of Bob Brownstein, national pro-
motion coordinator and appropriate
regional sales and promotion men.

The presentation will center on a
film made especially for the sales
meetings by photographer Frank
Bez. It employs segments of visuals
and music from all of the artists and
albums in the September release.
These include the debut albums by
Elekira arusts Denmis Coulson, Da-
vid Gates, Dennis Linde, Melba
Montgomery and British rock group
Queen. The four new Asylum LP's
are by Jackson Browne. Chris Jag-

ger, Linda Ronstadt and Rod Tay-

lor.

at Ad Show

volume of “100 Great Songs™—a
special edition produced as a guide
for account executives researching
radio and television commercials.

Big 3's booth at the show also in-
cluded racks of songhooks suitable
for use as advertising premiums.

According to Murray Sporn, Big
3's chief executive, the company’s
effort at the National Advertising
Show was part of an overall drive
launched in July, with an ad in Ad-
vertising Age, a trade magazine ad-
dressing itself to the ad agency busi-
ness.

Sporn has been the prime organi-
zational force behind the Big 3's re-
cent formation of a creative team of
East Coast and West Coast stalTers
to service advertising agencies with
information and music for radio and
television commercials.

Clark ‘Roll’ Gold

NEW YORK-The Dick Clark
musical anthology, 20 Years of
Rock'n’Roll.” has been certified
gold by the RIAA. The two-disk
package is on Buddah Records.

le-copy price, $1.25. Becond class m“f
York 10036,

d sl Mew York, N.Y. and =l sddilional maillng offices. Current and back coples of Billboard are available on microfilm trom IM/1M Press, P.O. Box 720, Times Square Stalion, New
g:lm“m, please send Form 3579 to Billboard Publications, Inc., 2160 Patlerson St., Cincinnall, Ohlo 45214, Area Code 513, 381-6450.
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General News

Rekindling Crystal Set Serial
Thrillers on Mark 56 Albums

LOS ANGELES—Mark 36
Records here has released maore than
50 LPs tor retail distribution con-
tining old radio prograoms, with
plans calling tor approximately five
releases cach month for the coming
VLT,

Phe firm, which bas its product
distributed nutwonally by Rare
Revords in Glendale, was originalls
fuunded by Georpe Garehedian o
deal with direet mail and premium
murkets,

According w Mark 56 president-
founder Ganibediin, however,
“Creorge Hovut . Rare Records
knew what | wus dome and sug-
gcﬁl-:-.l TRt wath the current crasze hor
nostitli, we mo e the retadl mar-
ket S0 we started tequiring more

By BOB KIRSCH

duphication nghts, acquiring the
rights tor record duphcation but not
For radio rebroadeist,”

The catalog currently  contains
programs from such series as “The
Lone H..im_u Latle I‘Hj‘hh an An-

pie.” “Capt. Midnight.” “Sgt. Pres-
tisrn,” “Lous Bides Iht,. e, ™ “Tom
Mix™ and “Blondie.” All covers are

in -color and are originad paantings
or photos, Records hst for 53495,
“Liach disk contams a complete
provram  ruther than  escerpds,”
Crarbedinn said.
this i~ what the listener wanis to
Fear, We even incluade the commer-

“hecause we feel

clitls, und often tie in the sponsor’s
Lo on the cover.” Liner notes 1alk
abwout the history ol the show, and
many are wntten by Jini Harmon.

Liaison-Tightening
Goal of Koppelman

NEW YORK The strenptheming
of 4 liaison between Columbia/k pie
Records™ ader department and the fa-
bels”  promotional, merchandising
and marketing departments will be
one of the first priorites of newly
appointed national director of akr.,
Charles koppelman,

While Koppelman stated that past
performances in producing  and
marketing product at Columbia/
Epic have proven more than ade-
(uate mn terms of quality product
and strong sales results, he said tha
upcoming challenpes for the firm
will need an even closer working
relationship.

Koppelman, who prior 1o his adr
appointment was vice president of
CBS Records publishing firm of
Apnl/Blackwood, said that the Co-
lumbia/Epic situation needs a
“strong creative individual™-some-
one who 1s able to coordinate talent
acquisitions, studio projects, pub-
lishing agreements, and marketing
campaigns. He said that he sees his
experience as an independent pro-
ducer with Koppelman-Rubin Mu-
sic, as assets for the position.

“Presentls. T am going through
VUF eplire roster of artsts. conlin
ned Koppelman. “We are not ught-
ening the budget or looking tw sign
fewer artists, bul it s gomg o be neg-
kLM Fl‘ﬁ' 1) i"II.I'I-|"ll.:Ilr'll 1.|"IL' it ]"'lrl.'ldl.ll._"
tve acts, Meanwhile. Tl be hstening
all over the place for both new talent
and especially for new songs,” he
sald,

Koppelman added that he will not
be producing in his new capacity,
but rather overseeing activities. He
satd that he will continue Colum-

bia’s policy of seeking black staff

producers. “1f a man has the ability,
we will hire im.” said Koppelman,

The role of independent produc-
ers was also stressed by Koppelman.,
He said that the labels will continue
to use outside producers to a great
degree. "The outside setting and the
resulting creative energy generated
by independents will continue its
importance in our a&r plans.” said
Roppelman,

Meanwhile, upcoming projects
for the department, he continued,
include LP's by Johnny Winter, Ed-
gar Winter. Loggins and Messina,
Greg Reeves and An Garfunkel.

BAMA Broadens Board

ATLANTA, Ga.—~The Broadcast
and Music Art Association { BAMA),

Sue MCA & John
Over Label Name

CHICAGO-Peter F. Mellan of
Rocket Records here Nled suit
against MCA, Inc. and Elwon John,
alleging that John's recently inaugu-
rated Rocker label inftinges on the
Chicago fabel’s name. MCA distrib-
utes John's label nationally.

Suit, filed in Circuit court here by
Elliott Kalcheim of Wallace, Shel-
won. Klemmman and Kalcheim. stites
that Mellan has conducted business
as Rocket label since earlv 1963 and
that the firm name “had been li-
censed 10 the plaintitt by the Ameri-
can Federtion of Musictans.”

Mellan’s attorness reguested the
defendanis o halt use of the name,
Rocket Records, July 23, but the de-
fendants persisted. suit charges,

Suit seeks an immediate tempo-
rary injunction and later a4 perma-
nent injunction against defendants’
use of the label name and 5100,000
in damages.

4

in a move designed o expand and
strengthen the organization, has
named the heads of all its regional
chapters to its board of directors.

New board appointees mclude
David (Jo Jo) Samuels. Tennessee/
Arkansas chapter: Shelly Stewart,
Alabama: Dick Dawkins, Missis-
sippi: Jesse Bowers. North and
South Carolina: Charhie Neal.
Washington/Baltimore: Jay Ruffin.
Texas/Oklahoma: Keith Adams,
Midwest Chapter; Ben Miles, Vir-
vinia; Eddie Pugh, Florida; Buddy
Lowe, West Coast; John Young,
Gulf Coast: and Abbott Smith. Co-
lumbus. G,

BAMA., which claims its member-
ship is already up o 500, also plans
chapters in Houston. Mobile, and
Atlanta,

Appointment of the new additions
o the board was made at a special
meeting of the orgamzation. held
Fast week at the Paschal Motor Hotel
i Atlanta. The board will meet
Sept. 29, at the organization’s new
headquarters in the Citizens Bank
Trust Building. Atlanta.

author of “The Great Radiwo Heroes™
and “The Great Radio Comedians.”
In-Store Display Aids

“We've found the disks sell hest
where they are displaved most
pm:tum_r]th T Garabedian  osind

“For example, the May Coo here s
P14 "-"ll"rLH'lll__f B Frl"l'l'll"”“‘ﬁ ted In
with an old-stvle Phiteo radio in the
record department.”

Rare Records handles the retnld
distribution and promotion, and the
lire 1s virrently i the Mas Cou [hs-
vortinl Records, Tower Records, the
King Rarol chain and Sam Gl
e others, Rare Revords” Husuts
calinutles the product s i about GEl0
stores putionallv, o and s mweved
throwgh distributors cluding Fin-
pire State. New York, Adelph,
Wishington, Orawaka, Denver and
Scattle. Ere Mainlind. San | ran-
st Southbanad, 1'..|.|1||||.|. amd ot
Lane, Menmplus

Coarahedian will follow the same
sIv e on bis new releases s he s on
his current catadog. generally paying
rovaliies to the parties the material s
icgiired Trom

Coast Sports

Tourney Set

For Oct. 24-26

PALM SPRINGS. Calit, The
mitjor sports event of the industry’s
Coast activity, the Music Industry
Goll' Tournament., is shited tor the
Canyvon Hotel and Country Club
here Oct, 26-28.

The 14th annual stag event will
include a ennis wurney as well as
the traditional links competition.
Mornis Diamond. Beverly  Hills
records: Rick Weiser. Chappell. und
attorney Jay Cooper head the tennis
event

The overall committee includes:
Sid Goldstein, EH. Morns: Dave
Pell: Dave Jacobs (Ho-9-1451) and
Bob McCluskey (583-8974) and
Diamond. Registranon 15 $35. Hotel
reservations can be made by calling
MoCluskey or Jacobs,

Over 300 industry figures partici-
pated in 1972,

L
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 ExecutiveTurntable

Ray Anderson appointed regional promotion manager, Weslt
Coast, for RCA Records. Having previously handled promotion
for RCA in the Pitisburgh, Cleveland, Buffalo, and Detroit regions,
Anderson was most rLu:nth field promotion representative for the
label in Los Angeles. In his new position, he will headquarter in
Hollywood, . . . David Law named manager of market development
tor GRT ft:rp. He will be responsible for planning sales programs
for direct manl product, premiums and incentives. . . . Israel Dia-
mond. manager of administration for Spark Records, has departed
the Peer-Southern Organization. Diamond. who prior to his Spark
POSHION Wis director of logeing and research for BMI. will an-
nounce plans shortly. Matt Parsons named national r&b pro
maotion nmanager [or € ‘1]'11lui Records, Parsons. who will he TLI‘J{H'F
ing to Larkin Arnold. r&b seneral manager. will be responsible for
coordination of radio promouon for r&b product throughout the
LIS, He joins Capitol following some 14 vears experience in pro-
moting réh product with such Tabels as Mercury Records. Scepter
HL'-.H[IJH and Motown Records,

ki " *

Paul Black u "'F"'Ullnl._LI: hranch promotuon manager for Colums-
bra/Epic Records m Los Angeles and Ken Reuther nanmed to the
s e r-u-lttnﬂ in the Sun Francisco branch. Black will he respon-
sible tor Columbau promotion and artist relations in the southern

Cablornia market. He was previously local promotion manager in
San Francisco. Reuther was prev iousiy i local promotion manager
for ABC Records and o regional prnmunun manager for hoth
Elekira Records and Famous Music, . .. Red Forbes named assist-
ant national r&b director at ABCY/ Dunhill Records, He was previ-
ously with All-Plitinum Records as national promotion director.

. Bob Siner named dircctor of media for MCA Records. He has
|"|LL]|: with MOCA for two vears as assistant ereative director. In his
new capacity, he will be responsible tor all media pLithmm and
will head the firm’s in-house ugencv. Lankershim Adv ertising.
Bernie Wechsler, former T’:Jhdur Records West Coast sales man-
ager. named national sales director of' Jet Sounds in Carson. Calif.

- Stephen Gertz now heading Ranwood Records new progressive
|'1mmutmn department. He was formerly with Discount Records
retan]l chain.

i * *

Al Moinet appointed A&M Records Georgia-Alabama pro-
duction representative. Moinet. who was previously MCA
Records’ promotion man in New Orleans, replaces Charlie Minor,
who was promoted to A&M regional artist development coordina-
tor, South. . . . Leon (Happy) Wilson named radio promotion coor-
dinator for ESP Disk in New York. . . . Guy Hemrie joins American
International Pictures as general pn:sh:ssmnal manager of the mu-
sic department, handling Dijon and Harlene Music. He will also
work with record company tie-ins. .. . Herb Heldt has resigned as
national sales and pmmntmn director of BASF Records. He will
announce plans shortly. . .. James Porter named director of mar-
keting for CMX Systems, a Joint Memorex/CBS company which
makes and markets computer-controlled video tape editing sys-
tems. He was most recently director of market planning at Car-
tridge Television, Inc. ... Edward Dryden has joined Teledyne
Packard Bell as general mﬂnagt.r of the firm’s distributing com-
pany in Los Angeles. He was most recently regional sales manager
for Panasonic. warkmg out of Dallas, Tex. ... In a number of per-
sonnel changes at Flying Dutchman Records. Lillian Seyfert
named manager of sales and promotion: Donna Ellaby named
head of radio promotion; Tiaya Ashwood named director of pub-
licity: and Dave Billman has resigned as director of sales and pro-
motion. . . . Daniel F. Minahan named senior vice president, oper-
ations home furnishings and music group. at Magnavoc Company.
Minahan, who joined the firm in 1970, served most recently as vice
president, employee relations. He replaces John Rutledge who has
resigned from the company. ... John Rader joins the Century
Plaza Hotel in Los Angeles as entertainment director, booking acts
for the hotel’s five rooms. He was formerly with the Ilikai Hotel in
Honolulu,

- William Amos named assistant vice president of the Sony Cor-
pnmtmn of America. Amos. who joined the firm in 1971, assumes
new responsibilities in the video products division and will con-
tinue his responsibility for the development of markets for the
Sony U-Matic Videocassetle.

w * *

Jeff Dengrove, formerly director of national album promotion.
huas been made director of artist relations for MCA. . . . Sam Passa-
mano has moved from west coast district manager at MCA, to as-
sume adnumistrative and operational functions in the MCA home
office. He 1s being replaced by Stan Layton, former southeast dis-
trict manager. Jeff Scheible, former Atlanta branch manager, takes
Layton’s southeast district slot, Jack Boyte, St. Louis branch sales
manager. replaces Scheible as Atlanta branch chief. St. Louis sales-
man Bob Chilton becomes St. Louis branch manager, . . . Sam Mer-
curio, sales manager of MCA’s Boston branch, takes over as cast
coast district manager. New Boston sales manager will be Elgin
Waters, former Boston promo man,
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Columbia Records
proudly announces the completion of
Neil Diamond’s long-awaited soundtrack

album’ from the Hall Bartlett film,
“Jonathan Livingston Seagull”

“lobereleased to the world
in late September.
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General News

3 Labels Launch Fall

® Continued from page 3

Mongrel and a “best of " Maggie
Bell.

DGG Anniversary
Schoenbaum and Fred Dumont,
classical A&R chief, introduced
product focusing on the 75th anni-
versary of DGO (see separate cov-
erage in the classical section).

In a separate session, sales man-
ager Phil Piccone outlined market-
ing strategies which would coordi-
nate product releases with tours and
other long range planning.

LOS ANGELES—The United
Artists presentation at UDC sales
meeting last week is one new prod-
uct showing that deserves the claim
of breaking new directions.

The lavish and truly mind-bog-
gling showing turned the Beverly
Hilton grand ballroom into a one-
ring circus tent with a cast of 50
clowns, acrobalts, singers and danc-
ers, Shides and film clips for the new
UA releases were shown on four
screens, one at each corner of the en-
closure.

A costumed ringmaster an-
nounced most of the records being
presented and live skits accom-
panied many of the releases. The
presentation was fast-moving and
always interest-holding, despite the
nearly 50 albums showcased at the
“UA Super Sales Circus Spectacu-
lar.”

For example, the "Electra Glide
In Blue” film soundtrack album dis-
play began with some 30 performers
marching about to a police “hippie
invective” demonstration. Then a

motoreycle roared around before the
packed bleachers and a film seg-
ment of a spectacular police mo-
torcycle chase from the movie was
shown while the album played. Nat-
urally this and many of the other
spectacular vignettes received wild
applause.

The 90-minute show was coordi-
nated by UA creative merchandis-
ing director Fred DeMann and pro-
duced by Chiaramonte Productions
here.

Top-selling artists with new re-
leases showcased included: Don
Maclean, the Nitty Gritty Dirt Band,
Johnny Rivers, War, Dory Previn,
Ike & Tina Turner, Bobby Golds-
boro, and Cornelius Brothers & Sis-
ter Rose,

UA soundiracks showcased were,
besides “Electra Ghde,” “Live and
Let Die)” “Cops and Robbers.™
“Jeremy,” “Last Tango In Paris”
and “Tom Sawyer.”

Other UA showcased artists were,
Shirley Bassey, Jim Bailey, Z.Z. Hill,
the Electric Light Orchestra, Roy
Wood & Wizzard and Hawkwind,

A new UA Legendary Masters
series will bring out twin-disk
reissues from Shirley & Lee,-Bobby
Vee and Little Anthony & the Impe-
rials. A new Johnny Winter set cut in
Texas several years ago 15 coming
out.

UA's MOR releases showcased
Ferrante & Teicher, Fifty Guitars of
Tommy Garrelt and the Ventures.
Rick Hall’'s Fame label showed
product from Candi Staton, Clar-
ence Carter, George Soule and
Travis Wammack. UA’s Poppy line
had albums from Doc & Merle Wat-

Soon Gone?

Deear Sir:

I was reading recently in one of the rades,
an article on the consultant, and how the
program director is more or less laking a
back seat to him, and going back on the air
for a jock's salary.

First let me sute | have nothing against
the consultant. In most cases, there may be a
place for him. However | must speak up for
the program director, of which | have been
one for 10 years of my 16 years in the broad-
cast industry.

The article stated the program director
goes back on the air as he has no more deci-
sions to make and only follows the direction
of the consultant. [ have always been an on-
the-air program director and belicve the
program director should be on the air so as
nol 1o lose touch of problems that oocur in
the control room. Sure, it mav meéan & lew
extra hours in the station, BUT of he truly
cares about the station he will realize it's
part of the job. My duties have always in-
cluded a lot of admimistrative work. {renew-
als, etc ) that it was never uncommon (o put
in an [8-hour day.

There are still a few of us dedicated pro-
gram directors around and my guestion 1o
management is: “Why not give us the same
cooperation the consuliant gers?™

Most program directors handle the re-
sponsibility for a whole lot less than the con.
sultant gets, so instead of rushing out to hire
a consultant which in most cases s a prety
good chunk of the budget. give a portion of
that to the GOOD program director and let
him keep his creative job.

A consultant uswally gets what he wants
when he says the station needs it, has no
problem getting management to spend for
jingles, equipment, good talent, eic., but ask
many a program director how he has 1o fight
the cause (o get what he wants and knows
the station needs.

As I said in the beginning: 1 have nothing
agamst the consultant but, for God's sake,
help preserve the program director who has
dedicated his life, ume and talent to each
station he has worked for, and 'm begin-
ming o wonder .., FOR WHAT!

Dave Stevens

Former program director
WYFE-AM, Hlinois

and currently Aflermoon Drive
KLWW-AM, Cedar Hupidﬁ', lowa
and maybe soon to be

out of the indusiry.

- = —
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Favors Expanded Charts

Dear Sir:

I have been an avid reader of
“Billboard"” for quite some time,

And during the past few weeks,
the publication has become better
than ever. This has come about with
the expansion of the charts. The
growth of the “Hot Country Singles”
Chart from 75 to 100, of the “Hot
Soul Singles™ Chart from 50 to 60
and then to 100, and the expansion
of the Easy Listening Chart from 40
to 30 have added a new dimension to
“Billboard.” The enlargement of the
album charts—both Country and
Soul—is also a most appreciated
move,

One can now follow the complete
movement—both up and down—of
records in these formats, on their re-
spective chart.

To a station which specializes in
one or more particular formats,
these new expanded charts are of ex-
ceptional value.

I shouldn’t be surprised at these
changes having come about. One
should be accustomed to finding
new features and improvemenis as
far as the old ones are concerned,
with almost every new issue.

[ look forward to continued infor-
mation, and enjoyment, with each
week’s copy of “Billboard.™
Thank you.

Rich Richman
WLFH-AM
Little Falls, N.Y.

Gold to Funk’s ‘Band’

NEW YORK —"We're An Amen-
can Band,” the latest album by
Grand Funk Railroad on Capitol
Records has been certified gold by
the RIAA. The gold award marks
the minth consecutive RIAA certifi-
cation for the recording group.

Releases

son, the Dillards and Eric Von
Schmidt.

Blue Note jazz division, celebra-
ting its biggest sales year in history,
displayed new product by Donald
Byrd, Gene Harns, Marlena Shaw,
and Elvin Jones.

UA is also putting out a new spo-
ken word series featuring a poetry
LP by Kendrew Lascelles who wrote
“The Box,” an occult documentary
by Mat Freedland, Indian lore ex-
pert John Neihardt's “Flaming
Rainbow™ and the Alan Douglas
production of “Hustlers Conven-
tion.”

UA president Mike Stewart gave
the closing speech to the label's
UDC presentation day,

MGM Records’ participation Sat-
urday (25) emphasized ils strong
country representation. With slides
and music and a narration from la-
bel president Mike Curb, the com-
pany emphasized new product by
Hank Williams Jr.. Mel Tillis, Billy
Walker, the debut of Marie Os-
mond, Tompall of the Glaser Broth-
ers, plus four “10 Giant Country
Hits™ compilations ($5.98).

Additionally, the label's pop
product encompasses Judi Pulver (a
new singer who will be given a pro-
motional push), Jimmy Smith (the
lone jazz name represented in the re-
lease), the debut of the Little Angels
(a Korean version of the Osmond
Brothers) and Tony Bennett.

A special 25-minute 16mm film
emphasized the label’s six double-
record sets of MGM film musicals
(Billboard, Aug. 4). Derek Church,
the label’s director of marketing
services, put the film together.

The film series plus the Osmond
Brothers" “The Plan,” the Sylvers
second LP and Foster Sylvers’ debut
solo LP, all in release, were re-em-
phasized in the slick books handed
out during the meeting.

Erwitt Does
Fiddler Film

NEW YORK—Elliott Erwitt, pho-
tographer and director associated
with Barry Brown’s Brilling Produc-
tions, has completed a new film
“Red, White & Bluegrass.” Shot on
location at the annual Fiddler's
Convention in Union Grove, N.C.,
the 25-minute film was partially
funded by a grant from the Ameri-
can Film Institute.

Erwitt, who spent two months on
the project, has acquired total rights

to the film from the AFI and is offer-
ing it for sponsorship.

Spinners Gold

NEW YORK—The Spinners have
struck double gold with an RIAA
certification for the album “Spin-
ners” and the single released from
that LP, “One of a Kind (Love Al-
fair).” The five man singing group
had a long list of hit singles before
they left Motown to come to Atlan-
tic, but never struck gold. The Spin-
ners have two previous gold singles
on Atlantic.

A&M SCHEDULES
ITALIAN MEET

LOS ANGELES — A&M
Records international director
David Hubert has set a sales
meeting in Italy with Ricordi,
their national licensee, Saturday
through Monday (1-3). Other
A&M European sales meetings
{ Billboard, Aug. 25) are in Hol-
land, Germany and Norway. Mi-
chel Demay, A&M European
promotion director, will make
the presentations of new product.
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GRT Negotiates
Refinancing Plan

LOS ANGELES—GRT Corp.
completed a refinancing program
with its two principal creditors—
Bank of America and Source Capi-
tal Inc., Los Angeles.

The new five-fold refinancing
program replaces existing loans, in-
cluding all of its short-term bank
debt.

GRT's program includes replac-
ing short-term debt with a $2.4 mil-
lion three-year loan from Bank of
America; a 33 million four-year
term loan with relaxed loan provi-
sions from Source Capital: exchange
of §1,750,000 of previous term debt
and 700,000 warrants for 17.500
shares of a new convertible pre-
ferred stock; a new $2.5 million re-
volving line of credit from Bank of
America; and the repayment of debt
of about $1.7 million arising from
the acquisition of Chess Records in
1969.

The $2.5 million revolving line of
credit is to be used for future busi-
ness expansion and seasonal credi
requirements. The line of credit ex-
tends to June 30, 1974, with interesl
setat prime rate plus one percentage
point.

Bank of America’s other loan—
$2.4 million—bears interest at the

prime rate plus 1.5 percent. The $3
million loan from Source Capital,
with interest at & percent, replaces a
$5 million subordinated note. Of the
remaining 32 million, $1.8 million
has been exchanged for new con-
vertible preferred stock and the rest
has been repaid. according to GRT.

The company said that of Source
Capital's 1.250.000 warrants o buy
GRT common stock at $2.50 a
share, 700,000 have been ex-
changed for 17.500 shares of pre-
ferred stock. The shares have the
equivalent of a $2.50 conversion
price with each share convertible
into 40 shares of GRT common.

The remaining 550,000 warranis
are being retained by Source Capi-
tal, but up to 200,000 may be sold o
certain officers of GRT.

The preferred shares will have a
dividend of 3 percent through June
30, 1974, increasing one percentage
point annually to & percent through
June 30, 1977, They are callable by
the company at 5100 a share after
June 30, 1977. If the shares aren’t
called or converted to common
stock. a dividend of 10 percent will
be payable beginning July 1. 1977,
according to GRT. ~

Ampex Converts
Qtr. Loss to Gain

LOS ANGELES-Ampex execu-
tives didn’t make specific predic-
tions, but they did forecast a gain for
the year and a major improvement
in the company’s financial position.

Ampex reported earnings im-
provement in the first fiscal quarter,
ended July 28, compared with a net
loss in the same 1972 period.

Schwariz Bros.
Outlook Bright

LOS ANGELES — Schwartz
Brothers reported sales of $3.985 518
and earnings of §14.718. or 2 cents a
share, for the second quarter ending
June 30, compared to sales of
53,869,011 and earnings of $31.805,
or 4 cents a share, a vear earlier,

For the six months ended June 30,
earnings were $90.985, or 12 cents a
share, on sales of $8.975.158, com-
pared with earnings of $119,200, or
16 cents a share, on sales of S8.607.-
886 for the first half a year ago,

James Schwarte, [}rE"qldLﬂl said
that the company’s new adminis-
trative and [inancial controls to-
gether with revisions in operational
methods required o accommodate
industry  distribution changes,
shpuld have a favorable impact on
the company’s performance in the
second half.

Earnings from continuing oper-
ations 1n the hrst guarter were
$594.000. or 5 cents a share, com-
pared to a loss of $3.2 million in the
1972 period. The guarter’s net was
S872.000, or 8 cents a share, after an
extraordinary gain of 3278000 from
a tax loss carried forward.

Sales in the quarter otaled $62.7
million, up from $535.9 million,

The company credited the turn-
around to new management and a
strong level of business and oper-
ating efficiency. Executives listed
the following reasons for a bullish
posture:

—Ampex Stereo Tapes, which had
been a major factor in the heavy
losses of hiscal 1971 and 1972, 15 On
the way toward “earning a proper
return on capital employed.”

—Backlog of orders at the start of
the second quarter from all divisions
15 in excess of 5100 nullion,

Arthur E. Hausman, president
and chiel executive ofhcer, said the
company 1s stll striving for “im-
prmcd profit margins™ from factory
operations. He added that because
of the company’s debt obligations,
“we (Ampex) carry an extraordinary
interest cost which, under the
present day high prime rate. acts asa
depressant to profits,”

Financial News
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WANTED

TO BUY OR
LEASE

FINISHED MASTERS
FOR IMMEDIATE RELEASE

Send tapes and dubs to:

MASTERVIEW MUSIC

Route 563 & Butler Lane
Perkasle, Pa. 18944
or call area 215 257-7985

FOUR PRESS PLANT

available due lo automation.

Finebuilt Presses
suitable for 45's or LP.

Available with extruders.
Can be seen in operation.

Call

PETE PITTAS

Diskmakers, Inc.
215 MA 7-2277
N.Y.: 966-3185

Ticker

LLOYIYS ELECTRONICS 1wold
shareholders it expected sales o wp
5100 million for the first tme n its
fiscal year ending March 31, u
from $69.2 million reported in fiscal
1973, The company posted first
quarter sales, ended June 30, of
$13.347.500 compared to $8.842.200
& year ago.

* ok *

MEMOREX, Santa Clara, Calif..
has laid off about 1.000 employes
over the past several months. The
company reduced its staff following
abandonment ol its mainframe com-
puter manufacturing operation,

* ¥ ]

SUPERSCOPE. San Valley,
Calif.. is the subject of a securities re-
port by Dean Witter & Co.

* w w

RECOTON CORP.. New York,
said “lower earnings in the first hall
of 1973 were due o general business
conditions of nsing overhead ex-
penses plus spiraling costs of im-
ports and plastic. paper and wood
materials used in the company’s
products.” Herbert H. Borchardt,
president, said “Recoton’s sales out-
look for 1973 remains pood and
should show a substantial increase
over last years figure of nearly §5
million.” He added, however, that
unanticipated cost factors have
caused management o reconsider
prospects for another earnings in-
crease in 1973

* # *

All divisions of America Variety
International, Los Angeles, met or
exceeded previous expectations. said
Seymour Heller, president. AV s
engaged in music publishing, record
productions and personal manage-
ment.
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The above contributed to Billboard by Bache & Co., members of the Mew York Stock Ex-
change and & | principal stock exchanges.
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IinBillbhoard.
Getinto it!

Billboard & 2160 Patterson Street & Cincinnati,
Pleasa fill me in on your exclusive Country Music coverage and authoritative
coverage of all phases of the international music industry first thing.
MGH[TH].'

| 1 year $40

. paymenl enclosed

1 bill ma later

above subscription rates for Continental US. & Canada
Please check nature

1 3 years $90

L] new

of business

Ohio 45214

gvary

1 renewal

[ 1. Retailers of Records, Tapes [~ g schools, Colleges, Libraries,
Playback Equipment Audiophiles
[[] 2. Distributors, Operators, One- — g Music Publisher, Songwriter,
Stops, Rack Jobbers " Unions
{1 3. Radio/TV Management & ] 9. Writers, Reviewers, Newspapers &
B 0 4 Mirs./Producers of Records,
Tapes, Equipment
l [] 5. Talent-Artists, Performers, Other
Agents, Managers (please specify)
. Name
l [:nmp-amr Address
City State & Zip
Type of Business Title #7102
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Columbia Records proudly announces Garfunkel's first single, “All | Know."*
I's from his forthcoming solo album, ‘Angel Clare."tOn Columbia Records®
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Sixty-four radio stations believe in

by The Mission.

BELIEVERS

_..-_'.' 1 f |

“Together (Body & Soulin')"

These days, it takes more time and work to laurdch a hit record.
“Together (Body & Soulin’)"” already has a following, coast-to-coast.

And more believers every day.

WNEW-FM, New York [Scott Muni)
WOR, New York (John McCarthy)
WWWE, Cleveland (Joe Restifo)
WEKRC, Cincinnati (Jack Stuart)
WMMS-FM, Cleveland (Mark Peltaire)
WNCR-FM, Cleveland [Damian Sheridan)
WBAL, Baltimore (Jack Lacey)
WMAL-FM, Washington, D.C.
WNCI-FM, Columbus [Damian Sheridan)
WSNY, Schenectady [Rick Perry)
WICC, Bridgeport (Jerry Knight)
WILM, Wilmington (Ralph McKinney)
WITH, Baltimore (Ed Graham)
WPLR-FM, New Haven (Jay Crawford)
WTAG, Springfield (Maynard Allen)
WGIR, Manchester (Park Webster)
WTTM, Trenton [Phil Allen)

WPTR, Albany [Gary Peters)

WGPA, Easton (Bob Walkin)

WEAN, Providence [Allen Monroe)
WIJL, Niagara Falls (Bob Rodgers)
WEKIP, Poughkeepsie (John Betaudier)
WEKNY, Kingston [Tim Haskell)
WHWH, Princeton (Mike Klein)
WGNY, Newburgh [Brice Holsmen)
WBAZ, Kingston [Fred Shafer)
WGHO, Kingston (Bill Spilling)
WEOK, Poughkeepsie [Ralph Arrigale)
WEST, Easton (Bob Walken)
WADV-FM, Buffalo (Pat Vincent)
WHLD, Niagara Falls (Rodger Smith)
WSAY, Rochester [(Sybilla Reber)

WVOR-FM, Rochester (Jim MacBride)
KNBR, San Francisco (La Verne Drake)
K101-FM, San Francisco (Dan Kelly)
KROY, Sacramento [Terry Nelson)
KSTN, Stockton (Jay Stone]

KTAC, Tacoma (Darek Shannon)
KOMO, Seattle (Larry Wilson)

KEX, Portland [Vic Ives)

KMLO, Vista (Frank Mangio)

KGIL, San Francisco (Chuck Southcott)
KRLA, Pasadena (Johnny Hayes)
KOLO, Reno [Don Costa)

KLYD, Bakersfield (John Raider)
KFBEK, Sacramento (Jim West)
KNX-FM, Los Angeles (Tom McKay)
KXL, Portland (Wayne Jordan)
KSHE-FM, 5t. Louis (Shelly Grafman)
KRE, Berkley (Ben Thumb)

KLAV, Las Vegas [Harvey Allen]
KGAR, Vancouver (Jim Michaels)
KCBN, Reno |Dave Price)

KBPS, Portland (Darryl Censer)

KM], Fresno (Dick Shephard)

KSRO, Santa Rosa (Merle Ross)
KGMS, Sacramento (Glenn Johnson)
KJAY, Sacramento (Teresa Powell)
KGLR-FM, Reno (Ron Korman)

KBET, Reno [Robert Stoddard)
KPCS-FM, Pasadena (John Gregory)
KVFM-FM, San Fernando [Jim Halladay)
KREL, Corona (Brad Melton)

KVON, Napa (Jay Goetting)

“Together (Body & Soulin)”

by The MlSSlOll PA 0213

mm"%mﬂ
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Paramount Records
Distributed by Famgus Music Corporation
A Gulf+Western Company

www americanradiohistorv com

FOLLOWING EARL Scrégs He*lme's appearance at the Schaefer Music Festi-
val in Central Park, N.Y., Irwin Segeistein, right, president, Columbia/Epic
Records, joins Scruggs, left, and his wife and manager, Louise Scruggs.

Disappointed Jethro Tull to
Drop Touring; Make 1st Film

LOS ANGELES —Jethro Tull will
take a leave from concerts after the
end of September 1o rest and then
concentrate on their first film. Man-
ager Terry Ellis notes the band has
been working continuously for
nearly six years. All dates after Sep-
tember have been cancelled.

The band will record an LP fea-
turing songs from the film for release
next year. The movie, a musical, is
being written by lan Anderson, lead
singer with the British band.

Although they have been selling
out huge arenas during their recent
American tour, the band has been
disappointed by negative critical re-
sponse to its “A Passion Play” work
which has comprised the bulk of
their concert presentation.

This has caused a subliminal feel-
ing of frustration among the band.
Ellis says the preparation of the mu-
sic and production of the play began
over one year apo. “The abuse

Polydor Intl. has

No ‘Q' Commitment

HAMBURG, Germany—Polydor
International denies committing at
this ime to any specific quadrasonic
system. However, product 1s sull
being recorded “in such a way that
we shall be capable of deniving pen-
uine quadrasonic versions from
master tapes,” a spokesman said, if
and when the firm makes a commit-
menl.

Gold for ‘Death’

NEW YORK-"Doing It to
Death,” the Fred Wesley and the
JB's single on the James Brown
Polydor-distributed People label.
has received RIAA gold certifica-
ion. Single was written and pro-
duced by Brown and is the title of
the group’s current LP.

TV Spot Single
Released by Col

NEW YORK —Columbia Records
has rush-released the Silverbird’s
latest single “Remember When You
Were a Kid,” in response to initial
field reaction to the nationally-aired
soft drink theme. The disk was pro-
duced by the Tokens.

Ta L :
More ‘Q’ Radio

SARASOTA, Fla—-WQSR-FM
here began broadcasting four 15
minute segments of quadrasonic
music daily last Thursday (23).

The station, using the SQ matrix
model will broadcast at 11:30 a.m.,

3:30 p.m., 7:30 p.m. and 10:30 p.m.
daily.

heaped on the show by the critics has
been bitterly disappointing to the
group and as illogical as it may be 1o
identily the opinions of the review-
ers with those of the public, it has be-
come increasingly difficult for the
group to go on stage without worry-
ing whether the audience is enjoying
what they are playing.”

Platt's May Co.
20 Depts. Go for

Marsh's Computer

® Comtinued from page |

them, but they don’t automaucally
come in and rack the departments.
Jeanne Hansen remains as record
department manager and all depart-
ment employees remain. We talk to
Marsh and work- buying patterns
out.”

Platt Drops Warehouse
J.L. Marsh, however, will now be
doing all the warehousing for the
firm, replacing the warehouse facil-
ities used by Platt.

“We felt we had reached the point
where it has become almost impos-
sible to manually handle buying and
reordening.” Platt said. “Now we
have the advantages of Marsh’s
computers, which is a lot easier than
having sales slips from 20 stores
come in."

Marsh will also supply May Co.
with needles, guitars and other
goods stocked in the record and tape
departments, and will supply some
fixtures in the future according to
Platt. They will not be supplying
hardware. May Co. has been dealing
with Marsh as far as tape is con-
cerned for some time. Platt added
that he expects the new arrangement
to make il easier to sel up record and
tape departments in new stores. De-
partments in existing outlets are not
scheduled for expansion.

UA in Sales
Seminar

NEW YORK ~United Artists
Records, Cincinnati branch, con-
ducted a recent test sales seminar in
Sharonville, Ohio. Present were lo-
cal management and sales staff of
United Artists Records and Shillito’s
department stores in Cincinnati,
Louisville and Lexington.

The purpose of the one-day semi-
nar was to relate merchandising
ideas and upgrade communication
between record manufacturers and
retail sales stafT and management.
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General News

High Court Asked to
Rehear ‘Piracy’ Case

® Continued from puge |

federal amending antipiracy acl
5.646, protection was granted to
recordings made on or after Feb. 15,
1972, but does not cover those made
before that date).

The petition points out hor-
rendous possibilities in permitting
states o granl permanent, retrodac-
tive copyright monopolies for “fa-
vorite sons.” Not only in recordings
but in other fields. The brief holds
that the result of such state-granted
copyrights would increase costs of
originals and copies heretofore in
public domain. as well as granting
permanent tenure rather than the
“limited periods of time” required
under Article 1 of the Constitution.
State-granted copyrights to the heirs
of such authors, composers or artists
could increase costs to the n-state
public, without any corresponding
benefit of “creative incentive™ to the
originators of works produced far in
the past.

“Certainly it is a fair assumption.”
the brief holds, “that the Constitu-
tion would prohibit the states from
granting copyright protection to
items which could be freeely copied
prior to such state action.’

Coming back to the instant case.
the California anupiracy penal code
secion 635h making it a musde-
meanor to copy noncopyrighted
recordings without the owner’s per-
mission, became effective in Nov.
1968, the brief points out. The com-
plaint filed against petitoners Don-

CHIEF AUDIO ENGINEER
and
AUDIO ELECTRONIC
MAINTENANCE MECHANICS (2)

Wanted to staff new, modern
tape duplicating plant in
metropolitan New York area.

Complete knowledge of mas-
tering and duplicating re-
quired in return for great
future, attractive salary and
benefits.

Work in suburban setting.

Serious minded applicants
can link their futures with our
expanding operations.

An equal opportunity employer,
Raply In confidence fo:
Box 813
Billboard

1 Astor Plaza
New York, N.Y. 10036

ald Goldstein, Ruth Koven and
Donald Koven, does not state when
the albums in qm:ﬁtinn were hirst
sold  generally  ("published,” in
tupxn"hl p.:r]dm_f'l o the public in
California. But 1t 1s a fair assump-
uon, says attorney Leeds, “that some
or all of the 140 orniginal albums in
guestion were first sold prior o Nov,
1968, since informaton alleges that
defendant started copying albums
no later than Apnl, 1970."

The whole question of the time of
effective application of the Califor-
nia state law never came up in lower
court decisions, since the petitioners
held all noncopynghted recordings
were - public domain. Therefore
the hrief says petitioners established
no record on the sale and distribu-
tion date of the oniginals, and sug-
gests that the case be remanded to
the lower court to establish such a
record.

The last segment of the petition
for rehearing takes issue with the Su-
preme  Court majority’s inter-
pretation of two sections of the 1909

copyright law: Section 4, which

briefly but sweepingly assures that
“all writings” (the histone term for
creauwexprcr.sinnjﬂl"&n author can
secure copyright under the federal
stature: and Sec. 5. which then lists
specific classes of registerable and
copyrightable materials under fed-
eral law. from books and musical
E'lTﬂlFi]?iiIiﬂl'l!"- Lo H'Ii‘.llil'l]'! piclurch
and. most recently by the 1971
amendmenl, sound recordings. But
this section adds a warning that be-
stowal of copyright is not limited
only to the listed classes, but Con-
gress can add other categories of
subject matter.

The cpinion written by Chaef Jus-
ice Burger held that the petitioners
tried to interpret these sections as
pre-empting all state action in mat-
ters of copyright, The opinion cited
numerous views that Congress. until
1971. did not intend recordings to be
a copyright category under the fed-
eral statute. Therefore. the court
found the recordings made before
Feb. 15, 1972, were “unattended,
and no reason exists why the state
should not be free to act.” Dissenting
Justices Douglas, Marshal, Brennan
andsBlackmun argued that federal
law was meant (o be pre-emptive in
all copyright matters to preserve the
“national system” of copyright, and
keep the “hmited duration™ in-
tended by Congress and the Consti-
tution.

Petitioner attorney Leeds says that

(Continwed on page 58]

Horning Builds Mich. Chain’s
Growth on Small Downtown Store

LANSING, Mich.—Ron Horning
celebrates his fourth anniversary as
a retail record store owner nexi
month with a successful chain of five
downtown Michigan stores. all
within one-hour’s drive of his ware-
house/executive office here.

Within the past year, Horning
bought out the interests of his friend
and partner, Mike Martins. who
started the Record Hut chain with
an original store in Jackson.

Horning intends to move from his
present warehousing facility here
into a more downtown warehouse/
executive/retail complex within the
next year. He is blueprinting a new
store each year.

The Record Huts are small stores,
when viewed from square footage:
saginaw, 300 square feet: Flint, 500
Grand Rapids, 650; Jackson, 400
and Battle Creek, 600. Inventories
run from SI10,000 in the smallest
store to $15,000 in the largest store.

Fast Turnover

Horning estimates his mix for a
515000 inventory as follows: al-
bums, $8.000, tapes, $6.000 and sin-
eles and accessories, 51,000, LP's,
which sell for §1 off suggested list as
does tape, turn about [0 times
yearly, while tape turns six times an-
nually. Horning feels he will acceler-
ate his tape turnover even more.

The five stores, which operate
from 10 AM. to 5:30 P.M. daily ex-
cept for Monday and Friday when
they close at 9 P.M., are all built on
Homing's personal philesophy that
the customer must be “handled per-
sonally. My managers must show a
real interest in people. 1 want return
rather than just hot product busi-
ness, My managers must first of all
he personally interested in music. |
can teach them the business end.”

Each small store today has about a
manager and-a-half staff. Horning
anticipates adding a full-time assist-
anl in most stores. While his orginal
stores were downtown, he has since
made moves in three citiés 10 new
mall downtown locations. He feels
the future will be larger store in a
downtown mall. Such a location
protects him to a greater degree
against competition.

More Mature Patron

*We've found that the downtown
mall draws a customer who seeks
more catalog, MOR music, good
catalog spread.” Horning stated. He
finds that his stores in malls have
gained a more mature image and
with i, his managers must be more
adult-oriented because the sale is
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now zeroed in on a broader inven-
tory rather than just hot comtempao-
rary product.

Horming has just signed with 1lus-
trated Advertising, Detroit, the firm
which created the "Love & Music”
theme for a group of 10 Detroit inde-
pendent retailers (Billboard, Aug.
11, He intends (o direct most of his
advertising through radio. With the
advice of 1A, he will use WTAC-
AM, Flint: WIBM-AM. Jackson:
WKNR-AM, Battle Creek: and
WGRD-AM/FM, Grand Rapids,
Primarily with the syndicated spots

custom-tailored to his needs. He will
continue to advertise his five pop
and five soul LP's at $3.98 for two-
week introductory peniods as lead-
Cra.
Incentive Plan

Homing rewards his managers
with a bonus incentive plus salary.
Bonus 15 figured on one-third of
store’s profit. Managers maintain a
record of daily sales, verified by
their tape registers. He makes a total
inventory count monthly and a com-
plete inventory quarterly of each
slore.

Remotes on Rise—
Cite Acceptance

® Continued from page [

executives into its ranks during the
past year. include the evoluton of
remote recording technology and. to
a lesser extent. the advantageous
cost factors of live album produc-
ton.

While live albums were once re-
stnicted primarily to already estab-
lished acts, with much of the activity
confined to jazz and classical prod-
uct. acceptance of live pop product
has grown to the point where
vounger bands are releasing live sets
and established acts are preparing
live LP packages of increasing size.
Both the Allman Brothers Band and
the Grateful Dead have focused on
live recordings with the latter band
devoting a healthy slice of its record-
ing output to multiple-disk live sets.

Terry Stark. studio manager at

Wally ‘Heider's recording u,nmph:
in Hollywood. confirmed the in-
crease in recording activity for the
Heider remote equipment, adding
that advance remote bookings indi-
cate a continued pace into the fall.
Stark agreed that both audience ac-
ceptance for live albums, and the at-
titude of production execs toward
live recording, have changed in re-
cent years to make live albums more
profitable.

Live Excitement

Stark pointed to the chart success
of two recent Heider remote proj-
ects, Elvis Presley’s satellite-tele-
vised Hawan concert and Isaac
Hayes' Sahara-Tahoe engagement,
as representative of the growth in
audience acceptance for live al-
bums.

“The mass audience is definitely
accepung live albums,” Stark com-
mented, summarizing the view
shared by many remote specialists
and production executives that the
interplay between a strong live act
and a receptive audience heightens
the playing of the musicians as well
as the overall ambience of the “live”
feel missing from studio produc-
tions. On a good night, Stark noted,
“It’s impossible for a group to fail
really, at least when you've got a
really strong audience. With acts like
Leon Russell, you almost can’i
miss,”

More enthusiastic about remote
work 15 Norman Schwartz, a former
studio veteran as jazz producer and
founder of Skye Records, who
recently teamed with production
veteran Mark Abramson to form
Producers Collaborative, Inc,
Schwariz has left the studio behind
in effect, choosing now to concen-
trate solely on producing live prod-
uct and generating further support
for live albums.

Form Outfit

Schwartz and Abramson have

formed a full-service remote outfit

that christened s operation with
recordings of the Newport Festival
here earlier this summer, Producers
Collaborative will offer production.
mixing and even packaging of live
product, with current plans calling
for the producers to use other exist-
ing facilities. Schwartz expressed his
belief that audience response to the
excitement of live dates also points
to a more advantageous cost factor
for ad&r executives. noting that
“Record companies now expect o
pay $18.000, $20.000 or even up to
$25.000 in recording costs, even for
new acts.”

Remote rates have not nsen as
rapidly as comparable studio costs,
with the cost of all recording services
for a live album estimated by most
firms contacted to run between
$5.000 and $510,000. Those figures
cover projects involving several days
recording, providing the producer
with some flexibility in selecung
tracks.

Sy Rosen. an accountant who has
worked in the ihdustry for some 20
vears and. since last vear. has been
collaborating with Elliot Mazer in
His Master’s Wheels. a remote oper-
ation with bases in New York. Los
Angeles and Nashwville, also con-
firmed the cost advantages. While
Rosen was reluctant 1o comment on
any increase in overall activity—
their facility is among the youngest,
in operation for only six months- he
did note that his experience as an ac-
countant had indicated that more
artists were recording live sets. As for
the cost estimate. Rosen felt most
live albums could be brought in for
considerably under $10.000.

Technical Growth

Underlying the changing attitude
toward live sets has been the evolu-
tion of remote recording technology,
which has made live sessions less
challenging in terms of on-site prob-
lems that once might have under-
mined an entire evening's recording.

During the last two years, the
number of regularly working lé-
track remote facilities has virtually
doubled. with 24-track remote
equipment now becoming available
as well. With vans being built from
the chassis up expressly for remote
work, and modular equipment con-
struction making maintenance
quicker and simpler. the average 16-
track van is now a highly sophis-
ticated recording center, generally
featuring a full recording console,
two tape machines. full stereo {and.,
more recently. quadraphonic) moni-
toring and closed-circuit TV moni-
toring to follow stage action.

In addition, most trucks now have
video and film interlock. permitting
direct interfacing for movie and tele-
vision work.

SEPTEMBER 1, 1973, BILLBOARD


www.americanradiohistory.com

LED ZEPPELIN

1973 AMERICAN TOUR
EveryConcertSoldOut

(Special Thanks toAtlantic Records PublicityDept.)

SOLTERS/SABINSON/ROSKIN Inc.
Publicity



www.americanradiohistory.com

Talent_

Controversial Rock
Concerts Stopped

LAS VEGAS—AIl controversial
rock concerts at the Convention
Center have been stopped by the
Convention Authority.

With two of the nine members ab-

sent, the Authority unanimously re-
jected all proposals from rock
promoters wishing lo stage concerts
in a two-hour special meeting.

The meeting was called Tuesday
by Chairman Robert Broadbent af-
ter promoter Gary Naseef protested
the exclusion of his Gana Produc-
tions from consideration.

The facilities committee last Fn-
day recommended the field of con-
tenders be narrowed to two promo-
ters, Concert Express of Los Angeles
and Pear Productions of Las Vegas,
based on criteria of financial state-
ments and payments to the Author-
ity for the lease of the hall.

After the promoters present
Thursday were given an opportunity
to outline their proposals the Au-
thority decided to reject all of them
from consideration.

Broadbent said after the meeting,
however, that it was his feeling a
member would make a motion at a
future meeting to award a date or a
series of dates to a promoter.

It all depends on the authonty,
Broadbent said, and he added sev-
eral members do not wish to have
rock concerts at the Center at all,
Mayor C.R. Cleland of North Las
Vegas indicated he was against such
concerts.

Broadbent said he would place
the item on the agenda of a future
meeting for consideration. If a
promoter was given a date, it prob-
ably would not be before November,
he said.

Member George Franklin moved
to reject the proposals and Burton
Cohen seconded afler a lengthy dis-
course by Naseef's lawyer, Morton
Galene.

(Galene argued with Authority le-
gal counsel George Dickerson
whether the meeting was bid proce-
dure or a hearing of proposals of
proponents wishing to lease the fa-
cilities. The meeting was for the dis-
cussion of proposals, not law, said
Dickerson.

“I was extremely surprised to hear
a distinguished lawyer (Dickerson)
say that someone will be barred and
foreclosed from discussing a legal
position,” said Galene. “That will
never be done to me in the state of
Nevada or in the United States.”

“Mr. Galene, take your arguments
to court, will you, and don't waste
the ume of the board here,” Dicker-
son said, “If you've ot something to
present, present it.”

Cleland stopped Galene and
asked, “If your client 1s not awarded
this privilege to operate in the Cen-
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ter, do you intend to pursue it in the
courts?”

“That decision,” said Galene,
“does not have to be made today sir.
In order words, one does not pre-
maturely make a decision whether
grounds exist for reversal” of an ac-
tion.

Galene later said that “under state
laws, no lease can be granted of fa-
cilities owned by the county of Clark
except in response (o an invitation
for bids and the lease agreement can
only be granted to the best respon-
sible bidder.”

He said Naseef guaranteed more
money Lo the Authority than any
other promoter, 20 per cent of the
gross ticket sales.

Naseef has already paid $93,000
to the Authority for past concerts, an
average of 10 per cent of the gate,
and il he was granted the lease
agreement the total monies would be
doubled, Galene said.

Chairman Broadbent asked Ga-
lene if he thought he had been given
a fair chance to present his proposal
and anything else he thought was
relevant.

“Our official position is as fol-
lows,” Galene said. “First, Gary Na-
seefl 1s the best responsible bidder
and under the law must be given the
award; if he isn't there has been a
deprivation of his rights.

“Secondly, the criteria standards
are s0 lengthly, so confusing, so am-
biguous as to make these proceed-
ings void.”

The Authority later awarded a
date to the Consolidated Students at
UNLYV somewhere near Oct. 27 to
stage a concert. The exact date has
not been decided.

The Authority has previously in-
dicated it would award one date
each semester to the non-profit
group for public concerts at the Cen-
ter.

Management Co.
Formed by Aiss

NEW YORK-My Managers,
Ltd., personal management agency,
has been formed here by Bob Aiss.
Firm will handle a small artist roster,
with initial signings to be limited o
five acts, according to Aiss.

First acts signed include solo acts
Jeanine McCullough and Bruce
Grilli. Also slated to sign is Grace,
rock band.

N.Y. University
Jazz Lectures

NEW YORK-Dizzy Gillespie,
Max Roach, Eubie Blake and the
Thad Jones/Mel Lewis Orchestra
will be among headline jazz acts fea-
tured every Wednesday night this
October during New York Univer-
sity’s five-part concert and lecture
series, “Jazz: The American Inven-
tion.”

The series is being made possible
by a grant from the National En-
dowment for the Arts, and will be
held by the University’s Loeb Stu-
dent Center in the Center's Eisner
and Lubin Auditorium, 566 La
Guardia Place and Washingston
Square South. Tickets are 34 singly,
and $18 for the series.

The concert/lectures will explore
the history of jazz and its contempo-
rary forms and will feature discus-
sion as well as performances by the
individual artists. First in the series
will be “Gospel and Jazz,” with Prof.
Max Roach, the Max Roach Sextel
and a vocal ensemble assembled
from the J. C. White Singers.

50’s Theme
At Coliseum

NEW YORK-—-Happy Medium
Shows, Inc., a Richard Nader com-
pany, and Dick Clark Concerts. Inc.,
are producing a two-day package at
Nassau Coliseum combining a sock
hop, aute display, flea market and
other exhibitions all tied 1o a 1950's
theme. Titled Richard Nader's
1950's Flea Market, Fair, Autorama
and Sock Hop, the event is set for
Sept. 21-22.

Highlight of the package will be
record hop held in the Coliseum’s
main arena on Sept. 22. Guest artists
from the "50°s will visit at the hop.

Concurrent with the hop will be a
fea market featuring memorabilia
from that period, an autorama fea-
turing 30 automobiles from that era
and entertainment every two hours
by top rock’n’roll acts from the "50’s.
Those events will be held in the
main exhibit hall,

The flea market and fair will also
feature “vintage™ films. Tickets are
set at $3.50 for adults and $1.50 for
children for admittance to the Flea
Market. while tickets for the hop are
set at §5. Both events may be at-
tended for §7.50. Tickets are being
sold through Ticketron outlets.

A minimum of 682 radio spots
and 80 television commercials are
being set for promotion during the
three weeks prior to the show, along
with local print support.

Gary “U.S.” Bonds has signed for
exclusive management with Apostol
Enterprises. The firm is currently
speaking with record companies re-
garding a new recording deal for the
singer of “Quarter to Three™ and
other early '60°s hits, ..., Roger
McGuinn signed for booking with
Magna Artists. . . . Ian Page, English
writer-singer, has signed with Co-
lumbia. In the UK., he is on York
Records. . . . Jesse Colin Young, for-
merly leader of the Youngbloods,
has signed an exclusive recording
contract with Warner Bros. Records,
... Barry Manilow has signed with
William Morris for bookings and
with Miles J. Lourie for personal
management. ... Gospel singer La-
verne Tripp has signed a recording
pact with QCA Records. . .. Carole
Bayer Sager has re-signed as a staff
writer for Metromedia Publishing
Co. She will record an album for
Metromedia Records.

A production agreement has been
signed between Chess/Janus
Records and Free Flow Productions
Ltd. for an album by Dave Van
Ronk. The title is “Songs for Aging
Children™ and it will be released this
month. ... Friends, new MGM
group, has been signed for personal
management by David Joseph of the
Gem-Toby Organization, Los An-
geles and London. A debut album is
scheduled for release this month. . ..
Alan Schick, formerly with Cana-
dian group the Mongrels, has signed
to record for MCA. . . . Roliram Mu-
sic has signed print nghts for Jerry
Goldsmith’s theme music to “The
Waltons™ television series with
A&M’s Irving/Almo Music. ...
Richard Gersh Associates has been
retained by Sid Maurer Associates to
act as public relations counsel to
Richard Harris.

Capricorn Records has signed
Duke Williams and the Extremes 10
the label. The Philadelphia group’s
first album, “A Monkey in a Silk
Suit Is Still a Monkey.,” will be re-
leased this month.
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Studio Track

By SAM SUTHERLAND

This week’s Billboard carries news
of brisk remote activity for a number
of leading remote outfits. More on
that trend will appear in this column
during the coming weeks, but, for
the moment, take note that, of the
outfits contacted, most reported in-
creases, two firms felt their bookings
maiched last year with no change,
and, for a change, nobody had wit-
nessed a decline in remote billings.

At the same time, the question of
where the activity is being gener-
ated—from records, television, films
or radio—remained less clear. There
remain production personnel at ma-
jor labels who claim that their atu-
tude toward remote product hasn't
really changed.

More reports will follow, since
more adr folk are being contacted
now, but Studio Track welcomes
feedback from all studio installa-
tions regarding recent activity and
whatever trends, good or bad. may
be in the wind for the studio busi-
ness.

From Miami, Sara Lane notes ac-
uvity at Criteria Recording Studios
there, where Cold Grits, the studio’s
rhythm section, appears to be aim-
ing for a real room style. Brad Sha-
piro has chosen them for upcoming
sessions with Joe Simon for Spring
Records and with-Laura Yaver, also
being preduced by Shapiro for Ova-
tion Records.

In keeping with Criteria’s increas-
Ing variety in sessions, Atlantic has
again brought New Orleans to

Miami, at least at the musical level:
Jerry Wexler will be on hand during
successive sessions for Fats Domine,
who kicks off sessions Sunday (2),
and for Dr. John, due in the follow-
ing week. For those sessions, Mr.
Rebennack will again be assisted by
local talent (by "“New Orleans”
standards) including Allen Tous-
saint and the Meters.

Other news there includes the lat-
est appearance of the clusive Van
Dyke Parks, again pursuing the es-
sence of West Indian music. Parks is
sharing production duties with Andy
Wickham and Henry de Friedis in
the Warner Bros. debut of the
Mighty Sparrow, the Trinidadian
calypso singer, who will be working
with a 15-piece band. There'll be
more Bahamians in as well, with ses-
sions underway or due shortly 1o in-
clude Frank Penn, Willie Wilson
with the Wendall Stewart group and
Nassau’s Ronnie Butler.

Also in: Stax Records, for string
and horn overdubs on tracks re-
corded by Mel and Tim at Muscle
Shoals. Mike Lewis. a native of
Miami, arranged the session,

* ® %

Special sessions: At New York's
Record Plant. Return to Forever fea-
turing Chick Corea 15 working on
their next Polydor set, with the line-
up now featuring Corea on electric
prano, Stanley Clark on bass, Lenny
White on drums and Bill Connors on
electric guitar. The set should ship in
September or Oclober,

| Signings _|

album for the cost of a single!

price.

tape copies.

NOW! YOU CAN RECORD AN ENTIRE
ALBUM FOR THE PRICE OF A SINGLE!

Here’s How it Works:

The average cost of studio time for recording a single record
(two sides) on 16 tracks is around $2,000.00. Now, for a limited time,
wa're offering all qualified producers, musicians, jingle writers, pub-
lishers and musical groups a fantastic opportunity to record an entire

For the price of $2,000.00, plus tape costs and tax, you will have
the use of a well-known 16-track recording studio, including an ex-
perienced engineer, completely outfitted with the latest equipment
(Automated Processes console, AKG Reverb, variable speed, Neu-
mann mikes), and including a full range of musical instruments:
Steinway grand piano, Hammond B-3 organ, drums, bass and guitar
amps. The studio is yours for 60 hours of 16-track time, at $33.33 per
hour. Why such a low price? By offering the 60 hours as a block, and
by making it a cash deal, we are able to sell time at this incredibly low

Other services available from us to help you complete your
album: Booking musicians, arrangers, copyisis; production assist-
ance from our experienced staff, handling your disc pressings or

For more information, call us weekdays 10 AM-6 PM at (212)
247-0815and mention this ad. Smaller blocks of time are also available.

Tired of watching
the studio clock?

Try our daily rate of $300 plus tape
Two day rate of $550 plus tape
Three day rate of $750 plus tape
Weekly rate of $1700 plus tape

Includes 16 track recording on
an Ampex MM-1000 and Stereo
mixdown to a Studer A-80.

GILFOY

SOUND STUDIOS, Inc.
300 Gilbart Avenue

Bloomington, Indiana 47401 = 812/339-1341

P.5. we use 20 channels of DBX for the quietast tapes you have ever heard.
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Who/Where/When

(All entries for WHO—WHERE—WHEN should be sent to
Sam Sutherland, Billboard, 1 Astor Plaza, New York, N.Y. 1(36.)

FRANKLIN AJAYE (A&M). Comedy
Slore, Los Angeles, Aug. 27-Sept, 2.
BUDDY ALAN (Capitol) D.J.'s Club, Au-
burn, Ind., Sept. 5 Mermaid Inn, Erie.
Fa., Sept. B; Fair, Rutland, Yermont,
Sepl. 7; Khienhans Music Hall, Buffalo,
M.Y. Sept B, Shrine Mosgue Audilo-

rium, Peoria, lll., Sept. 8

LUTHER ALLISON (Molown} Ann Arbor
Blues Jazr Feslival, Ann Arbor, Mich.,
Sepl. 9,

ERIC ANDERSEN (Columbia). Great
Southeast Music Hall, Atlanta, Ga..
Sept. 59,

LYNN ANDERSON (Columbia): New York
State Fair, Sept. 3; lowa State Fair,
Spencer, lowa, Sepl. B-9.

JOAN ARMATRADING (A&M). Ebbits
Field Denver, Colo., Sept. 11-16.

ROY AYERS (Polydor): Festival on the
River, N.Y., Aug. 28,

JIM BAILEY {United Artist); Aerie Crown
Theatre, Chicago, Sept. 8.

BALLIN' JACK (Mercury) Municipal Au-
ditorium, Chattanoccoga, Tenn., Sept
14,

BATTEAUX (Columbia): Egress. Van-
couver, B.C., Aug. 28-5epl. 1.

BLOOD, SWEAT & TEARS (Columbia):
Roof Garden, Arnolde Park, lowa, Aug.
30; Nebraska State Fair, Lincoln, Nebr.,
Aug. 31; SUNY, Cobbleskill, N.Y , Sepl.
1; Merriweather Post Pavillion, Colum-
bia. Md.. Sepl. 2; Universal Amphi-
theatre, Universal City, Galil,, Sept. 5-9,
Celebrity Theatre, Phoenix, Ariz,, Sepl.
11, Paramounl, Seattle, Wash., Sepl,
14.

BLUE OYSTER CULT (Columbia). Omni,
Atlanta, Ga., Aug. 26

TONY BOOTH (Capitol): Hollow Inn,
MeCutchenville, Ohio, Sepl. 9.

BONNIE BRAMLETT (Columbia) Sara-
toga Performing Arts Center, Saratoga
Springs, N.Y., Sept. 1-2

DELANEY BRAMLETT (Columbia): Bijou,
Philadelphia, Sept. 5-B; Bitter End,
N.Y., Sept. 12-17.

DAYID BROMBERG (Columbia): Donney
Brook Racetrack, Brainerd, Minn.,
Sept. 2, Fairgrounds, Allentown, Pa.,
Sept. 9.

JiM ED BROWN (RCA). Kay County Fair,

Vegas Director
$6 Million Suit

LAS VEGAS—Frank Sennes, a
Las Vegas entertainment director,
who is being sued for 36 million by
Howard Hughes, has filed a $6 mil-
lion counter suit in Superior Court
in Los Angeles,

Sennes, former entertainment
chief of the Frontier and Desert Inn
Hotels. directed the counter suit
against Summa Corp. formerly
known as Hughes Tool Co., and
against Hughes.

Last May. Summa Corp., which
owns the Hughes Hotels, filed the
original action, accusing Sennes of
collecting $1 million in kickbacks
from performers.

Sennes was alleged 1o have taken
kickbacks when he was entertain-
ment director of the Desert Inn and
Frontier up to 1971.

In his action here, Sennes denied
receiving “any secret profits or kick-
backs of any kind whatsoever.” He
further contended his contract with
the hotels gave him permission to
collect commissions from entertain-
€rs.

“This arrangement existed with
the full knowledge and consent” of
the hotel owners and managers, in-
cluding Hughes himself, according
to the brief.

The counter-suit also contends
that Summa Corp. and Hughes
caused Sennes to lose money by pre-
venting him from disposing of some
properties at a profit.

According to Sennes. he owns
three corporations with Robert
Mahue and Jack Hooper. The firms
are Timbers, Inc., Jyle Canyon Utili-
ties, and Charleston Park Restau-
rant and Cocktail Lounge.

The suit alleges that the properties
had a purchaser at profit in 1969,
but Hooper and Mahue refused to
sell their shares of stock.

Blackwell, Okla., Sept. 11, White
County Fair, Searcy, Ark_, Sept 12; Se-
bastian County Fair, Greenwood, Ark..
Sept 13

ROY BUCHAMNAN (FPolydor) Kennedy
Center, Washington, D.C_, Aug. 31.

GLEN CAMPBELL (Capitol): Warwick
Music Theatre, Warwick, R.1., Sepl, 10-
16.

CARTER FAMILY (Columbia); Macmillan
Park, Mounl Pleasant, lowa, Sept 1,
Tulsa, Okla., Sept. 2-3; Amearican Le-
gion Park, Culpeper, Va., Sept, 9.

JOHNNY CASH (Columbia). London,
England, Sept. 1, Birmingham, Eng-
land, Sept 2; Manchester. England.
Sept. 3, Newcastle, Ireland, Sept. 4,
Glasglow, Scotland, Sept. 5.

RAY CHARLES (ABC) Otis Spann Ma-
morial Field, Ann Arbor, Mich_, Sepl. 8,
Cobo Hall, Detroit, Sept. 9 Madrid,
Spain, Sept. 14-15,

CHEECH & CHONG (A&M): Jubilee Audi-
forium, Edmonton, Alberta, Canada.
Sepl, 8; Jubilee Auditorium, Calgary,
Alberta, Canada, Sept. 9.

CHICAGO (Columbia). Europe, Sept. 6
18,

ROY CLARK (Dot): Tulsa, Okla., Sept 9.

JERRY CLOWER (MCA) Fairgrounds,
High Point, N.C_. Sept. 10: Tulsa, Okia.,
Sept. 14-15.

COMPTON BROTHERS (Dot), Colorado
Springs, Colo., Sept. 10-23,

RITA COOLIDGE (A&M ) Performing Arts
Center, Saraloga Springs, N.Y , Sept.
a

LARRY CORYELL (Vanguard): Indian-
apolis Rock Festival, Indianapolis, Ind.,
Sept, 2.

COUNTRY GAZETTE (United Artists):
Southweslt Bluegrass Jamborea, Palm-
dale, Calif., Aug. 31-Sept. 2

COUNTRY GENTLEMEN (Vanguard):
Camp Springs, N.C., Sepl. 1-2; Harpers
Ferry, W. Va., Sepl. 8-9.

FLOYD CRAMER (RCA} Fair, Du Quain,
., Aug. 27-Sept. 2.

DICK CURLESS (Capitol) Festival,
Malta, Mont., Sept. 5-8

ENGLAND DAN & JOHN FORD COLEY
(A&M). Ellis Auditorium, Memphis,
Tenn., Aug. 26, Municipal Auditorium,
MNew Orleans, La., Aug. 17. Tampa, Fla,,
Aug. 2B.

DANNY DAVIS & THE NASHVILLE
BRASS (RCA): Fair, Staunton, Va.,
Sept, 11, Greenville, 5.C., Sept. 14

MAC DAVIS (Columbia): Future of Amer-
ica Fair, Arlington Haeights. Ill., Sept. 1;
Vermont State Fair, Rutland, V1., Sept
3; Melody Fair Theatre, N. Tonowanda,
MN.Y., Sepl 14,

SKEETER DAVIS (RCA). Fair, Freeport,
., Aug. 25; Fair, S1. John's, New
Brunswick, Aug. 31,

JOHNNY DESMOND (Dot): Tulsa. Okla.,
Sepl. 14-15,

DETROIT (Rainbow), Alternate Site, Mil-
waukee, Wisc,, Aug. 26; Rush Up, Chi-
cago, Aug 27; Primo Show Bar, Ann
Arbor, Mich., Aug. 28; Draught House,
Akron, Ohio, Sept. 1; Primo Show Bar,
Ann Arbor, Mich., Sept. 4

DETROITEMERALDS (Westbound): Rum
Bottom Clubs, N. Massapequa, N.Y.,
Aug. 25; Danville, Va., Sept. 1.

DIRTY MARTHA (Castie) Oasis Club,
Wildwood, N.J., Aug. 26; Wildwood
Convention Hall, Wildwood, M.J., Aug
29

Peace Power
In Expansion

LOS ANGELES—Peace Power,
Inc., Southern Califormia-based
firm handling concert security, is
gearing its operation for expansion
into nationwide operation,

Firm supplies security guards for
acts such as Ten Years After, the
Rolling Stones, Alice Cooper and
Leon Russell. Guards consist mainly
of unarmed college students, with-
out uniforms. Past assignments have
included collaborations with
promoters Colony Concerts, Con-
cert Associates, Pacific Presenta-
tions, Concerts West, FM produc-
tions and Artist Consultanis.

In addition to pop and rock con-
certs, the firm has supplied security
forces for sporting events and, more
recently, hospitals.

Firm is based in Mission Hills,
headed by executive director
Damon Zumwalt and associate di-
rector Peter C. Kranske.
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WILLIE DIXON {Ovation): Chicago, Aug
24-26: Milwaukee, Wisc,, Aug. 27; St
Louis, Mo., Aug. 30; Australia;New
Zealand, Sept. 4-20.

JOHNNY DUNCAN (Columbia) Grant's
Cabin, St. Louis, Mao., Sept. 8; Tenn
State Fair, Nashville, Tenn., Sept, 14

RONNIE DYSON (Columbia): South-
ampton Princess Hotel, Bermuda, Sept.
10-15.

EARTH, WIND & FIRE (Columbia): Coli-
seum, Hyannis, Mass,, Sepl. 1. Broom
Auditorium, Binghamton, N.Y ., Sepl. 7;
Civic Center, Baltimore, Md., Sept. B,
Civic Center, Salem, Va.. Sept, 9;
Scope, Morfolk, Va., Sept. 11; Civic
Center, Greensboro. N.C., Sepl. 12
Coliseumn, Columbia, S.C., Sepl, 14,

EL ROACHO (Columbia): Paramount,
Seattle, Wash,, Sept. 1.

BARBARA FAIRCHILD (Columbia)y Con-
vention Center, Louisville, Ky., Sept. 1;
Park, Golden, Ill., Sept 2, Camden
Park, Huntington, W.Va._, Sept 3; Rielz
Union Auditorium, Gainesville, Fla.,
Sepl. 5. Corral Nightclub, Eatonton,
Ga.. Sept. 7, Ginmill, Kenosha, Wisc,,
Sept. 9; Fairground, High Point, N.C.,
Sept. 11,

MIMI FARINA (AEM): Metro Cub, MN.Y .,
Sept. 6-9.

FLASH (Capitol): Music Hall, Dallas,
Texas, Sept. 8; Municipal Auditorium,
San Antonio, Texas, Sept. 9.

INEZ FOXX (Volt): 1sland Center (Chris-
tianstead), St. Croix, V. 1., Aug. 31-5ept,
2.

GARLAND FRADY (Countryside): Civic
Center, Oklahoma Cily, Aug. 28B; 57
Doors, Dallas, Texas, Aug. 29-Sept. 1;
Willie Nelson Labor Day Picnic, Lewis-
ville, Sept, 2.

KINKY FRIEDMAN (Vanguard). Mer-
riweather Post Pavillion., Columbia,
Md., Aug. 26; Willie Nelson’s Labor Day
Picnic, Colleyvile, Texas, Sept. 2,
Western Place, Dallas, Sepl. 4-6,
Southeastern Music Hall, Atlanta, Ga |
Sepl. 11-16.

STEVE FROMHOLZ (Couniryside):
Cricket Club, Austin, Texas. Aug. 28-
Sept. 1, Waco Convention Center,
Waco, Sept. 7, McFarland Auditorium,
Dallas, Sept. 8; Castle Creek, Austin,

Texas. T
(Continted on page 1Y)

Expo '74 Adds
To Talent

SEATTLE—Gordon Lightfoot
and the Carpenters have been added
to the roster of talent slated 1o per-
form at Expo '74, the 1974 World's
Fair here. The move reflects in-
creased folk and pop talent during
the Fair, being held in Spokane be-
tween May and November nexi
year,

Both Lightfoot and the Carpen-
ters will appear at the Opera House
in the Washinglon State Pavilion,
2700-seat facility at the 100-acre fair
sile,

Already scheduled are the Los
Angeles  Philharmonic  Orchestra,
the Cleveland Philharmonic and the
Philadelphia Orchestra, as well as
the Spokane Symphony. Other clas-
sical artists include lsaac Stern, Van
Cliburn, Roberta Peters and New
York City Ballet star Edward Vil-
lella.

Two Osmonds
Stage Chopper

NEW YORK —Jay and Alan Os-
mond of the Osmond Brothers aca-
dentally injured each other during
the first of two concerts at the In-
dianapolis State Fair. The injuries
occurred while the two brothers
traded simulated karate blows, dur-
ing a choreographed demonstration
now being incorporated into the Os-
monds’ act.

Jay Osmond suffered a broken
nose: Alan Osmond’s hand was in-
jured. Both required stitches, but
managed to finish the show, receive
first aid and complete the second
show. Personal manager Ed Leffer
reported that the karate segment will
remain in the act,
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SUTHERLAND BROTHERS & QUIVER

Just before this past Christmas,
the Sutherland Brothers, lain and
Gavin, were an acouslic duo, “the
world's smallest rock 'n” roll band™
that had been touring with Cat Ste-
vens, playing clubs and trying to
lind the best performing format af-
ter the demise of their first recorded
band, The Sutherland Bros. Band.

While that band collapsed alter
one LP for Island. the brothers had
recorded another. “Lifeboat,” using
auspicious session men hke Stevie
Winwood. John Bundrick and Dave
Mattacks. That put them in the same
league—two albums out, a following
building, but certainly not a house-
hold word—as Quiver, a respected
instrumental unit that Quiver's
Bruce Thomas admits lacked mate-
rial and a distinctive vocal front.

Things have obviously changed.
The bands have combined to form a
six-piece band considered by its
members to be a full-time musical
marriage. And their fisrt single—re-
corded at the first session where the
bands had plaved together—has bro-
ken into the Hot 100. *You Got Me
Anyway~ has begun with a strong
West Coast response and has been
showing up in several Midwest mar-
kets. And. as the single has hit the
Sutherland Brothers and Quiver are
kicking off their first tour of the

U.S.. playing o arena-sized au-
diences as opening act for Elton
John.

Oddly enough. there’s more re-
corded Suths and Quiver available
here than in their homeland: “Life-
boat” wasn’t released here in its orig-
inal form but lsland has taken new
tracks by the present band and com-
bined them with selected cuts from
the earlier U.K. release for release
here. The title’s the same. but the
band. of course, has changed.

Apart from bucking the apparent
trend for bands to split. not merge,
the Sutherland Brothers and Quiver
are emerging as a young band with
its sights focused on the economy
and melodic snap of prime mid-60s
bands. With 4 vocal sound that has
been frequently compared with the
Everly Brothers. and tight instru-
mental work that consciously avoids
drawn-out solos, they appear to be
building on proven pop formulas.

Whether or not “You Got Me
Anyway” roars to the top—it entered
a1 99 and showed only moderate ac-
tion in its first week—the band itself
remains confident. They're just fin-
ished their next album, the first LP
recorded entirely by the band, and,
as lain Sutherland claims. “the first
thing that's representative of us as a
band.”

Phila. Rock Promotion
Firm Adds Shubert Th.

By MAURIE ORODENKER

PHILADELPHIA—Electric Fac-
tory Concerts, rock concert promo-
tion firm here headed by Larry Ma-
gid and Allen Spivak, have added
the Shubert Theatre as a base for
their concerts this coming season.
While the firm already books the
Spectrum, the Academy of Music
here, the Irvine Auditorium on the
University of Pennsvivania campus
and the BI_]DU Magjd announced
plans to bring at least 25 concerts to
the Shubert.

A center- +:|l:-,r legitimate theater
landmark since its opening in 1918,
the plavhouse was sold last Decem-
ber to the Philadelphia Musical
Academy, which intends 1o convert
the one-time musical comedy venue
inte a nonprofit performing arts cen-
ter.

Magid plans on bringing in every-
thing from pop to rock and from jazz
to country. The Shubert season will
kick off with the Pointer Sisters with
Cab Calloway or Peg Leg Bates
added as a nmhlglc touch. Roy
Wood's Wizzard is set for Sept. 14,
Randy Newman and Bobbie Ray
are slated for Sept. 22, and Bobby
Womack 15 to appear Oct. 16, with
other dates set later in the fall for the
Electric Light Orchestra, Weather
Report and the Earl Scruggs Revue,

Emphasis will be on the contem-
porary market, and Magid revealed
that his firm may even produce one-
man and one-woman shows where it
fits the contemporary music format.

Stan Hurwitz, managing director
of the Shubert, noted that in addi-
tion to the Electric Factory promo-
tion, the theater has booked the Chi-
nese National Theater and the
Budapest Symphony Orchestra,
with house booking representative

Milton Moss now negotiating for
other special attractions.

Shubert. according to Hurwitz,
will be an “open house.” While Elec-
tric Factory shows will be a major
aspect of their bookings. Bob
Scarborough, operator of the Main
Point, a major club showcase for
contemporary pop, rock and folk
performers in suburban Ardmore,
revealed that he has been negoliat-
ing with the Shubert 1o stage up to
six concerts during the season. Such
concerts would be geared to artists
who made their “break-through™ at
the Main Point.

While Scarborough has set no
dates yel, he has already sought con-
cert commitments from Lou Reed
and Bruce Springsteen. Scarbor-
ough, who turned concert promoter
for the first ume this past season,
hailed the Shubert as filling a void
created by the recent policy at the
adjacent Academy of Music, where
rock bookings have come to be
frowned upon due to the threat of
damage to the facility,

Fly High for
Judi Pulver

NEW YORK-MGM Records
unvells new artist Judi Pulver via a
special  “tri-city™  promotion  on
Monday (27) that will find invited
guests !‘h:nu from Los Angeles to
Oukland and then traveling by bus
to San Francisco for Miss Pulver’s
performance.

Promotion will utilize “Starship
I.” specially appointed 720-22 pas-
senger jet specially designed for
leasing to entertainers and entertain-
ment operations,

15


www.americanradiohistory.com

Talent

HARRY BELAFONTE

Amphitheatre, Universal Ciry, Calif.

Belafonte's warmth and charm, his
gracious stage presence, all his trademarks
as the complete professional, earmarked his
opening night Sunday (5).

Although he complained about the bone-
chilling cold. he and his troupe of singers
and sccompanists generated enough heal 1o
keep the folksongs and calypso matenial in
heated stapes.

As has been the traditional pattern of has
presentations dunng the past several sca-
sons, he sang throughout the two acis, weav-
ing his husky, distinct voice with that of his
twor guests, Afncan singer Letta Mbulu and
Brazil's master of keyvboards Sivuca.

On this note, the scales seemed imbal-
anced as there was o much tme given Lo
Ms. Mbulu and not enough given Lo Sivaca
to showease his own distinet art. Sivueca’s
mastery of piano, puitar and accordion
shone through on several numbers and he
really went to town with his scat singing-
harmony accompaniment 1o his fleet ac-
cordion playing on a calypsoe medley focus-
ing around “Come to the Camival.”

Belafonte’s nine-picce band led by John
Cartwright, has new conlemporary sound.
based on w0 guasi-rock-blues puitansis,
who meld perfectly with the power of the
percussion instruments, highlighted by Ms.
Falumi Prince who plays an assortment of
African instruments.

Belafonie’s program featured two new
songs, the opener about the role of migram
workers and a slow hean tugging ballad
about a woman who leaves this life, sung
only with Sivuca's acoustic guitar expertise.
The remainder of the material was familiar
fare, “Mr. Bojangles.” “John Henry,” “0Ow
Bxa Fire Down Dere,” “There’s a Hole in the
Buckel,” “Jamaican Farewell.”

He sang one duct with Letta which was a
beautiful example of two voices respecting
the power of the lyrics about lovers regret-
ting having lost themselves, The audience of
adults gave the performers well due ac-
knowledgement.

Having just refeased an LP of some con-
lemporary songs, one wonders why Bela-
fonte does not included this material to
demonstrate his ability to tackle new songs
and make them his own, It would help the
acl. ELIOT TIEGEL

MERLE HAGGARD
MARTY ROBBINS

CHARLIE McCOY
Hollywead Bowl, Los Angeles

Merle Haggard is probably best known 1o
the average pop fun as the country singer
who made “Okie from Muskogee™ lamous,
but his recent appearance here re-empha-
sized his vast skills as a performer and writer
who should be able to appeal w just about
EVETYONE,

Haggard is country. there’s no doubt
about that. And he’s one of the best. But his
material possesses an almost universal ap-
peal. Tunes such as “White Line Fever” can
reach anyone who has ever fell the urge o
travel, while “Today 1 Siarted Loving You
Again™ 15 a superb ballad and “Mama
Tried” is an autobiographical number about
Hapgard's wild childhood before the days
he spent in prison, Haggard also ran through
a sel of humorous and excellent impersona-
tions, including Johnny Cash, Marty Rob-
hins and Bakersfields other top country
name Buck Owens. He also played fine
fiddle on several numbers. He was joined by
wile Bonnie Owens on several tunes and a
surprise appearance by Roger Miller added

Talentin Action

Unsurpassed in Quality
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to the eveming of fun. And, of course, there
was the inevitable “Okie from Muskogee”
as a finale. Credit must also go wo the Strang-
ers, Haggard's fine band, who could easily
stand as a unit on their own. Capitol’s Ken
MNelson presented Haggard with a platinum
disk halfway through the show for a million
LPssold on his “Okie from Muskogee™ set,

Marty Robbins was in his usual top form,
opening with 4 medley of hits such as
“Singin’ the Blues™ and “A White Sporis
Coat and a Pink Camation.” Robbins is at
his best, however, when he lets his horn sec-
tion take and rest and runs through his cow-
boy songs, all of which tell fascinating sto-
ries. Accompanying himsell’ on guitar for
these numbers, Robbins received his great-
est reaction of the evening. Robbins also
told several humorous ancedotes and kept
fine stage presence despite a few hecklers
anxious to see Haggard.

Opening the evening was Charlie McCoy,
Grammy award winning country harp
player. who offered an emtertaining set
ranging from straight country tunes to tradi-
tional songs such as “Danny Boy.™

An evening of country music is alwaysen-

tertaining. and the Hollvwood Bowl was
near capacity for this one. It's a shame large
cities are not exposed o more live country
music, but perhaps the wrnout for this event

15 a good omen for things tocome.
BORB KIRSCH

BRUCE SPRINGSTEEN

THE WAILERS
Max’s Kansas City, New York

Most devolees of Bruce Springsicen
would have some difficulty imagining a vir-
tually unknown band capable of neatly
eclipsing Springsieen’s formidable, growing
charisma, but the Wailers did precisely that,
blowing away any further speculation about
the possible potency of reggae. Word-of-
mouth pulled in some of the largest crowds
al Max’s this summer, repeating the band's
somewhat less surpnsing success the week
before in Boston,

Muost reactions [0 Jamaican music o date
have, for the larger marketplace, hinged on
the efforts of established pop and rock per-
formers to integrate clements of this joyful,
sometimes surly, yet hypnotic reflection of
our own r&b traditions and their various
pop refractions. With the armnival of this Is-
land recording act, forget those attempts for
the momenl. Some pop efforts have cap-
tured the languid textures and sense of in-
strumental economy central to this music,
but the Wailers offer the real thing. Since
their beginnings over a decade ago. they've
helped pioneer the siyle, but their impor-
tance o their countrymen lies in their con-
tinued growth and its effect on the evolution
of regaae.

They retain the raw vitality of “Kinky
Reggae”™ while displaying a limber yet pre-
cise culting edge that sets them apart from
most rock bands within a few bars. This is
fluid, rolling body music, projected with an
overall sense of spareness and design
framed by strutting. staccato guitar, punc-
tuated by simple but sly bass throbs, buoyed
by rich organ textures.

The focal pt'unl 1= Bob Marley., wnier,
rhythm guitanist and prime vocal power. a
Rastafari whose political attitudes woward
the powers that be in Jamaica are reflected,
sometimes directly and often obliquely, in
his material. The parallels between this mu-
sic and the best comtemporary black music
here lies in iis halance of sheer motion,
energy that is irmesistible yel restrained; and
the range of evocative emotions, primal and
maore socially oriented, that are there for lis-
teners willing to try to stop moving long
enough to decipher Marley's rich intona-
Lins. SAM SUTHERLAND

Midwest Promo
For New Group

NEW YORK-—Elektra Records
will mount a major promotional and
advertising drive behind the release
of the debut album by the Capital
City Rockets, a Midwest rock group.
Citing the Midwest as the group’s
launching ground, George Steele,
vice-president marketing, pointed
oul that the label has “already expe-
rienced re-orders there for the al-
bum, ‘Capital City Rockets’ prior
to the promotion’s intreduction
based solely on initial airplay and
the group’s reputation and following
in the area.”

Personal appearances in key Mid-
west markets are scheduled, ticing in
radio spots and station-supporting
contests in Milwaukee, Racine, Wis-
consin and Grand Rapids, Mich-
igan.

Creative Trends

Firesign Foursome Fragmented;
Fractured Factions Functioning

NEW YORK —The last few years
have seen some drastic changes in
the styles of comedy being produced
for the public. The stand-up comic,
with his roots in vaudeville and later
in clubs, has been pre-empted, at
least for much of the record-buying
public. In many cases, the change
hasn’t been that substantal, with
classic jokes just updated to appeal
to hirsute customers and bits about
the evils of demon rum reworked lor

drugs.

Concurrent with that school of
“hip” comedy has been a stream of
comic invention that is far more
original. Basic comedy styles have
been dropped in favor of far more
sophisticated, and occasionally ob-
scure, methods of sending up society

. at large. Premier among those artists,

and pioneer in the style, was the
Firesign Theatre. a Columbia
Records act that has enjoyed the
curious distinction of literally creat-
ing its own comedic universe. and
building a fiercely loyal cult status
on the nation’s campuses while re-
maining virtually unknown outside
that audience,

Today. the Firesign is disbanded
with five albums under their belt.
But the group’s four members, Phil
Austin, Peter Bergman, David Oss-
man and Philip Proctor, are still ac-

Interview???

By SAM SUTHERLAND

tive, working on recorded comedy
projects (and in one case a live tour)
that are distinct from normal records
through an extensive use of record-
ing technology and a decidedly com-
plex. free-form approach to their
topics.

Trving to describe either Firesign
Theatre or its current freewheeling
components is difficult. The titles of
the projects underway at the mo-
ment might give some idea: Proctor
& Bergman (“It aint necessarily
soap” being one of their slogans)
formed a duo when the other two
members of Firesign professed little
interest in leaving California to tour,
and their first LP, TV or Not TV.”
continued the Firesign obsession
with the environmental tyranny of
electronic media. offering Clark
Cable and Fred Flamm as guides
through the world of avtomated
cable-vision. Ossman, in the interim,
has been preparing “The Further
Adventures of Mark Time.” a char-
acter first created by the Firesign
Theatre: and Phil Austin is rr.:"td‘-rlnﬂ

“Roller Maidens From OQuler
Space,” claimed by Peter Bergman
as eventually “coming at you “with
all the savage ferocity of outer space
itsell.” whatever that means,

Half Firesign Tour
While Ossman and Austin remain

Martin Mull: No Jethro Tull

By NAT FREEDLAND

LOS ANGELES—At a time when
humor in rock is considered artistic-
ally suspect and a commercial han-
dicap., Martin Mull 1s a deliriously
welcome fresh breath of ozone
among the hordes of supersensitive
and superboring writer-singers.

Mull was actually on the Hot 100
for a week with his “Dueling Tubas™
travesty. Wamer Bros. doesn’t wani
to talk about how little his two al-
bums have sold so far, but they're
with him all the way, largely because
any time he shows up in the vicinity
of a WB ofTice, he provides so many
laughs.

Mull’s idea of a good opening act
for himsell. when he gets 1o be a
headliner. is avant-garde sculptor
Claes Oldenberg playing on soft
drums.

Mull Home Setting

His own shows are as informal as
if he were singing in his own living
room. Asa matter of fact, he fills the
stage with actual living-room furni-
ture. just to make the event truly
homey.

Mull comes on, hangs his coat on
a rack, removes his guitar from the
case, sits down in a crummy casy
chair and performs songs like his
first single. “Ventriloquist Love.”
Mull 15 no wishy-washy hypocrite.
He tells the audience he's only there
to plug his album then holds it up so
they don’t look for the wrong LP in
the stores,

Except he holds up the plain black
disk. minus jacket.

The finale of his act is “Doin’ the
Nothing.” with a chorus that consists
of -::m-:lh that—as long as the au-
dience will stand for it.

Mull is actually on Warner-dis-
tributed Capricorn, the Macon, Ga.,
label best known for the Allman
Brothers, But his second album, cut
live in a Hollywood studio, was pro-
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duced by Bob Regehr, WB artist re-
lations chiel who played a key role
in the label’s long push behind Alice
Cooper. This is also significant for

future Warner commitment,

Seeks Suburban Soul
Mull was raised in suburban

Cleveland, where he says he learned
that vou don’t have to be poor and
black to have soul. It inspired his
“Rich Man’s Blues.” which he plays
bottleneck-style on ukulele, using a
baby bottle.

Mull worked his way through a
masters degree in art at Rhode Is-
land School of Design by leading a
rock group along the regional frater-
nity dance circuit. He billed his act,
the Magic Midget Band. and in-
sisted to prospective bookers that all
the musicians were genuine midgets.

Midgets In Demand

“This got us a lot of bookings for
our curiosity value,” Mull ex-
plained. “When we showed up for
the gig without any midgets, it was
too late 1o fire us. And we had a
really good funk band. so once they
heard us play. we always kept the

jﬂh. L]

Gradually music replaced art as
his primary interest. He became a
staff’ songwriter for Warner Bros,
Music in New York, getting his first
recordings with a novelty titled, “A
Girl Named Johnny Cash.” Then he
received a strong grounding as staff
producer at a small Boston studio.
Mull had married and settled in
Cambndge where he was active in a
happenings-art crowd called Smart
Ducky. Among their stunts was an
art show smuggled into the Boston
Museum men’s room.

Not only 1s Martin Mull a more
than competent guitanst and com-
poser, as well as a zany satinst with a
dead-serous cultural commentary
underpinning ... he also illustrates
his own album covers,
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in the West to linish their tasks,
Proctor & Bergman have journeyed
East. playing clubs and putting to-
gether a stage act that should be
tight indeed by the time the pair
reach campuses for their fall tour.
They are incorporating material
from their first album as they slowly
break in new material for their next
project, “Blue Planet Weekend.”
As Proctor explains, when asked
to relate what Firesign and P&B do
in comparison to other comedy al-
bums and comedians. “We're in-
novative in a totally other way, But
the reason why we're not well-
known is because we're really into
aural comedy-drama.™ That state-
ment 15 accurate, since these artists
draw [reely from Shakespeare,
Ralph Williams. old Warner Bros,
“B” movies, local programming and
a wide array of other sources.
Rather than simply placing those
elements in conventional skits, the
Firesign and its alumni mix and
maltch, using music, detailed plots
(often with several different “com-
edy/dramas™ woven together and
presented as though some strange
god has his hand on the channel se-
lector) and special skills like “voice
collage™ (varying speed, pitch and
enunciation to make voices literally
sound like recording tape running
amok ) 1o present their stories.

Mancini Tosses
‘0" Ball to His
Production Team

LOS ANGELES—Henry Mancini
prefers to concern himself with writ-
ing music and allowing his producer
and engineer to figure out the besi
way to project the music in quadra-
sonic sound.

“I'm most interested in the top
line, which is the melody.” he says,
“My approach 15 quite different
from a lot of arrangers because | feel
like an actor. You can put him into
any situation and he’s still playing a
part. The location doesn’t concern
him.”

Mancini says he’s going after the
music rather than the projection of
the music. He leaves 1t to his pro-
ducer, Joe Reisman, and his engi-
neer, Mickey Croford, to figure out
what goes best during the mixdown,
But he does have final okay on the
mix and 'will come into the studio 1o
work with them.

Orchestra In Head

“I hear the orchestra in my head
as I've always heard 1. Joe and
Mickey are knowledgeable about
where they think instruments should
be placed.”

The composer's most recent 4-
channel LP 15 an array of Sousa
marches. “Sousa wrote perfectly for
quadrasonic,” Mancini points out,
“Here is the March King being right
in step. so to speak. He wrote strong
sections that counter each other.”

Mancini feels that Sousa’s
marches are the right kind of music
o demonstrate the directionality of
guadrasonic. lronically. this is one
of the few times that Mancini hasn’t
arranged the music himself. It's all
pure Sousa.

While Mancini admits that he’s
not concerned about how o write
music for the new medium, he does
acknowledge that fellow RCA artist

{Continued on page 19)
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| LatinScene

NEW YORK

Eastern-based manufacturers
should increase their efforts to sup-
ply the Southwest with “salsa™ mu-
sic, according 1o Bob Allen, a disk
jockey on radio station KXEW-FM,
Tulsa, Anz. Making the rounds of
labels here for a week, Allen said
that New York-Puerto Rican Latn
product is starting to give local Tex-
Mex product competition and, un-

fortunately, local retailers are not
being supplied with product. He
stated that “salsa™ is being played
“more and more” by Tulsa’s
younger generation. Allen’s "salsa™
show, La Descarga Tropical, is bi-
lingual and is aired weekly on Sun-
day evenings.

Parnaso has exclusive rights to the
soundirack recording of the film,

(Continwed on puge 18)

SONGSTRESS SOPHY, who recently made her Miami nightclub debut, was
the guest of honor at a Velvet Records reception at the Montmatre Aug. 1.
Joining the festivities are, left to right, Mario Ruiz, music director of radio
station WQBA, Pedro de Pool, music director, WCMQ, Sophy, Antonio
Moreno, Velvet general manager, and Roberto Suarez, WCMQ disk jockey.

Latin Music

Time Ripe for Latin Music
ToPull Together—Mericana

NEW YORK-—With the accept-
ance of Latin music growing
throughout the country, the time is
“ripe” for the Latin music industry
to pull together for the success of all,
according to Ralph Lew. general
manager and a&r director of Meri-

cana Records, a Caytronics Corp.
subsidiary.

Lew, who has over 40 LP's to his
producing credit, said that both art-
ists and manufacturers should alert
themselves to the changing trends in

the U.S. and Latin markets—trends -

which call for the infusion of elec-
tronic rock sounds with traditional
Latin tempos.

“Cuban music is still strong in the
Latin field,” continued Lew, “but we
must grow with the industry and
look to introduce modern ideas to
our music.” He said that a stronger
blending of rock and Latin would
produce new avenues of creativity
for the Latin artist, as well as in-
creased sales for the manufacturer.

While Lew would like to see the
Latin industry expand its market in-
fluence, he does admit that many in-
dividuals within the business are not
interested in broadening Latin mu-
sic and effected markets. “To date,
the industry has been petty,” said
Lew. “We have never looked at the
overall picture in terms of an entire
industry’s growth. For the better or
worse, everything has been on an in-
dividual basis—whether it is an ac
vying for top billing at a dance or a

By JIM MELANSON

label avoiding taking a chance on
new directions.”

While the dance band has tradi-
tionally been the focal point for
Latin music, Lew stated that the in-
dividual artist is the strong selling
point for today’s product. To take
advantage of this notion, he contin-
ued, Merncana will schedule a num-
ber of label concerts throughout the

country in the near future. Lew also
stated that the growing emphasis on
Latin music in concert, as opposed
to ballroom dates, will mean another
challenge for Latin music executives
in terms of management, booking
and promotion. The challenges will
exist in both the Latin markets and

the U.S. markets, as the music in-
creases its crossover polential. he

said. F{"”;“}”H’J i el et IFI':.l"l-}

BORINQU

J'OL) | DISCOS BORINQUEN

TIENE ORGULLO EN PRESENTAR A SU
ARTISTA EXCLUSIVO

PELLIN RODRIGUEZ

CON SU GRAN EXITO DEL MOMENTO

“AMOR POR TI”

)

BORINQUEN SDG-1244 y también en
B8 track

Distributed by

TROPICANA RECORDS AND TAPE

1545 SW B 51, Miami, Fla. 33135
305-649-2110

DISCOS BORINQUEN

445 West 501h 5t New York, N.Y_ 10019
& 12=-581-0855
G PC. Box 47TRS

San Juan, P.A 00936
BOB-TE4-3960

Buena Suerte 1040

¢ LLe

LU L HA LHIES

A Poeo Ne!

MELLOW CHICANO SOUND
“For The Good Times”™
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Latin Music

® Continned from puge |7
“Juan Moreira™ and will release the
album when the hilm starnng Argen-

America, ...

tina’s Fabio is released shortly in
El Cuarteto Mayari De
Placido Acevedo has a new single

Latin Scene

out ttled “Flamboyan™
with “Divino Amxhuur from 1h=:|r
upcoming second LP for UA. La-

Billboard SPECIAL SURVEY for Week Ending 9/1/73

0 "bm:j HOt l_th LP! 3

] IN CHICAGG

coupled

uno. ...

(22

Joe Cuba played a free
Jazzmobile concert last Wednesday
) in Brooklyn and Charlie Pal-

:‘.ﬂl‘ TITLE—Artist, Labsl & @ TITLE=Artist, Label &
= 3 Mumber (Distributing Label) 15;"' Mumber tbunn’lurlin! Label)
|1 JULIO IGLESIAS b YOLANDA DEL RIO
Rio Revelde ™ Mhambra 10 “La Higa De Madee, Arcang 3207
2 VINCENTE FERNANDEZ 1 LOS SOCIOS DEL RITMO
Yolver, Volver,” CYS 1333 Vamns A Platicar " Parnaso 10496
'3 | LOS GALDS FREDDIE MARTINEZ
Album [e Oro" Parnaso 1110 “Bl Farolite De Amor” Freddie 10049
4 | JUAN GABRIEL 9 GRAN COMBO
‘No Tenga Dinere,”” Arcang 3023 “Emacceon,” EGC 004
5 VICTOR ITURBE 10 DANNY RIVERA
Yeromica,” Mam 6043 “Danny Riwera,” Velvet

IN MIAMI
b

IN NEW YORK

I | JIBARD SOY ORCH. b I0HNNY PACHECO
! ‘La Selects,” Bonnguen “Tree De Cale ¥ Dos De Asucar, Fania 436

|2 VICENTE FERNANDEZ 7 TITO PUENTE ORCH.

Woher, Yoluer,” CYS 1333 Live In Concert.” Tico 1308
| 3 | PELLIN RODRIGUEZ 8 WILLIE COLON
| | “Mi Amor Por Ti, " Boringuen 1244 “Lo Mato,” Fania
| 4 | SOPHY 9 | LUCHO BARRIOS
' “Locura Temga Por 11" Velvet 1464 ‘W Amor Por To," Future 277
3 | GRAN COMBO 10 EDDIE PALMIERI

Enaccion,” EGC ({4 Sentudo,” Mango 103

& Gn:rrrrl.gnf 1973, Bilboard Publications, inc, Mo part of this publication may be reproduced.
stored In @ retrieval system, or transmitted, in any form or by any means, alectronic, mechanical,
photocopying, recording, or otherwise, without the prior writhen parmission of the publisher

I | LOS ANTIQUES ENRIQUE CAGERES

"Mas Como Hoy," Funny 502 Una Vor ¥ Un Romance,”’ Caytromcs

345
% | BOBERTO LEDESWA 7 | JULIO IGLESIAS
‘A5t Macemas,” Alhambea 12
 |DRGAS . 8 | CONJUNTO UNIVERSAL
anono,  Inca LOd “Que 5e Sepa,”’ Velvet 1466

4 | GRAN COMBO 9 “COKE"

“"Enaccann,” EGC 004 Sound Triangle 7773
5 | SOPHY 10 TATA ROMOS

Ferdon,” Velvel 1474 "Dama, Dama, ™ CYS 5005

IN TEXAS

1 SUNNY & THE SUNLINERS b LUCHA VILLA

“El Preferide,” KL 3018 “Valver, Volver, Muzarf 1598
2 VICENTE FERNANDEZ 7 AGUSTIN RAMIREZ

“La Muisma.* CYS 1359 Te Queero Caninito,” Zacape 1076
3 FREDDIE MARTINEZ Y SU ORQ. 8 CORNELIO REYNA

“Farolito De Amor,” Freddie 1009 “El Amo Y Sencr,” CRLP 5025
4 LA FAMILIA-LITTLE JOE 9 RAMIREZ & FREDDIE MARTINEZ

“Para La Gente,” BSR 1038 El Gusto Es Suyo.” ZLP 1070
5 LATIN BREED 10 RAMON AYALA Y SUS BRACOS

"The Return O The Latin Breed,” GC 106 Tus Pucherns. ™ TexsMex 1012

IN LOS ANGELES

1 | VINCENTE FERNANDEZ 6 | LOS BABYS

‘Wolver, Valver.” CYS 1333 Porque.” Peerless [609
2 LUCHA VILLA 7 LOS MUECAS

“Lucha Viltla,” MUS 1558 Que bronia,” CYS 1351
3 JULIO IGLESIAS 8 JUAN TORRES

“Rw Hewelde,” Alhambra 10 Crgano Melodico Vol 16, MU-15846
4 INDIO 9 ANTONIO AGUILAR

Sin Tu Amar.” Miam| 60X Caredos De Caballos”™ Musari 15583
5 LUCHA VILLA 10 LOS CAMPEROS

“Purn Norfe Val 11" MU-1518

“La Bikra" Latin Inker

mieri did likewise in the City on Fri-
day (24). . .. Ismael Rivera returning
from a vacation in Puerto Rico to cul
a new LP with Javier Yazquez and
producer Joe Cain for Tico/Allegre.

RCA reporting heavy Latun sales
on the Elvis Presley budget Camden
album. “Burning Love and Hits
from His Movies.” LP contains Pres-
ley's 1963 rendition of the classic
“Guadalajara™ from his film “Fun
in Acapulco.” Soundirack, sull
available on RCA, also includes
*¥ino, Dinero y Amor.” “El Toro™
and “Marguerita.”

Ripe Market

® Continted from pupe 17

Al present, Lew said that he sees
the greatest changes coming from
South Amencan product, notably
that from Argentina, and from
Spain. He stated that both markets
have produced product which suc-
cessfully utilizes the modern tech-
niques of rock music and the tradi-
ticnal Latin dance beats. The dance
sound inherent to Latin music can
never be ignored, according to Lew,
but must be developed to include
opportunities on the creative side,

Lew does admit, however, that the
horizons for Latin music are limited
in the U.S. But, he continued, the
horizons will allow a substannal
amount of growth for those willing
to take advantage of it and that
Latin executives and artists alike
should look for new directions in
creating modern product, as well as
the tools o merchandise it. in order
to reach that end.

LATIN,LOVERS PREFER

El Preferido ... the preferred one

KL 3018

18

wwWw americanradiohistorv com

Exclusively on

The most preferred
new Latin LP in the country
from

Sunny and the Sunliners

4601 5. Flores

San Antonio, Texas 78214
512/922-6368

Johnny Zaragoza, Mgr.
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RORY GALLAGHER (Polydor) Speed-
way, W. Palm Beach. Fla., Sept. 14
CRYSTAL GAYLE (MCA): Puritan Park

Mantgomery, Ind., Sept 14

BOBBY GOLDSBORO (United Artisis)
United Hearl Fund, Roancke. Va_. Sept.
9, Fair, York, Pa., Sept 12

STEVE GOODMAN (Buddah), Riverboat,
Toronto, Sepl. 5-9

GRAND FUNK (Capitol) Municipal Audi-
torium, Mew Orleans, La.. Sepl. 14

GREAT PRIDE (Castle) Red Onion, Bar-
rington, N.J., Aug, 26-30, Pearia, Il
Sept 1

JACK GREENE/JEANNIE SEELY
(MCA) Roxbury Township Audilorium,
Succasunna, N.J., Sepl 8 Morgan
County Fair, Decatur, Ala , Sept 11

JOEL GREY (Columbia) Greek Thealre,
Los Angeles, Sept. 10-16.

GUNHILL ROAD (Buddah) Evans Holel,
Lochsheldrake. NY,, Sept B

GYPSY (RCAY St Fair. 81 Paul Minn.
Aug. 28-30; Donny Brook Raceway,
Minneapolis, Minn, Sep!, 2,

TOMT. HALL (Mercury). Admiral Co. Pie-
nic, Galesburg. Ill.. Sept. 4.

CHICO HAMILTON (Stax) Jazz Work-
shop, Boston, Aug. 27-Sept. 2

JOHN HAMMOND (Columbia) Menny's
Castaways, N.Y, Aug. 28-Sepl. 2. Capi-
tol Theatre, Montreal, Canada, Sept 6

ALEX HARVEY (Capilol) Tulagis. Boul-
der, Colo , Sepl. 4-9; Boarding House,
San Francisco, Sept 11-16.

URIAH HEEP (Warner Bros,) Baltimore
Civic Center, Baltimore, Md | Sept. 8;
Salem Civic Center, Salem, Va., Sept.
9; Scope, Norfolk, Va., Sept, 11; Greens-
boro Cwic Center, Greensboro, N.C.,
Sept, 12; Columbia Coliseum, Colum-
bia. 5.C.. Sept. 14.

WOODY HERMAN (Fantasy): Isle of Man
Festival, Isie of Man, Sept. 9-15.

JOE HICKS (Stax): Palladium, Los An-
geles, Aug 31

STAMN HITCHCOCK (Caprice) Michell
., Sept. 8.

HILLSIDE SINGERS (Metromedia) Co-
lumbia County Fair. Chatham NY
sept. 3. |.B.M. Recreation Center,
Kingston, N.Y. Sept. 15

DR. HOOK & THE MEDICINE SHOW (Co-
lumbia): Midwestern Monster Peace
Festival, Evansville, Ind . Sept. 2

JOHN LEE HOOKER (ABC) Armory,
Kelchikan, Alaska. Sept. 6. Armory,
Juneau, Alaska, Sepl. 7, Coliseum,
Fairbanks, Alaska, Sept. B, Thealre,
Kodiak, Alaska, Sept. 11-12; Armaory,
Anchorage, Alaska, Sept. 14-15,

INVITATIONS (Polydor) Haoliday Inn,
Freeport, Bahamas, Aug. 27-Sept. 2.

STONEWALL JACKSON (Columbia). Fo-
ley, Ala., Sept. 3; Greenville, 5.C_, Sept.
6; Cayce, S.C.. Sepl. 7-8; Williamson,
W. Va., Saept. 14.

SONNY JAMES (Columbia): Petersburg,
., Sept 1; Elkhorn, Wisc_, Sept. 2: Lin-
coln, Nebr., Sept. 3-4; Jonesboro, Ark.
Sept, 11, Spencer, lowa, Sept. 12-13,

ELTON JOHN (MCA). Memorial Coli-
seum, Portland, Oregon, Aug. 30; Coli-
seum, Seattle, Wash., Aug. 31; Balboa
Stadium, San Diego, Calif., Sept 1.
Denver Coliseum, Denver, Colo., Sept.
2.

GRANDPA JONES (Dot). Culpeper. Va._,
Sept. 9,

QUINCY JONES (AAM) Senders Freiss.
Berlin, Germany, Aug. 29-5ept. 2; Jazz
Festival, Zurich, Switzerland, Sept. 13,

THE KENDALLS (Dot) 205 Gresnway
Mitchell, Ill,, Sept 9,

STAN KENTON (Phase 4 Stereo) Fiesta
Club, Sheffield, England, Sept. 10; 51
Georges Hall, Bradford, England. Sept.
11. Floral Hall. Southport, England,
Sepl, 12, Kelvin Hall, Glasglow, Scol-

Who/Where/When

land, Sepi. 13. City Hall Newcastle
England, Sepl. 14,

JUDY KESTER (Dot} Lowswvile. Ky
Sept 1. Salem, Oho, Sept, 2. Cayce,
5.C.. Sept. 14.

FREDDIE KING (Capitol}: Otis Spann Me-
merial Field, Ann Arbor, Mich,, Sept. 7
Holland Civic Center, Holland, Mich.,
Sept. 8.

GLADYS KNIGHT & THE PIPS (Buddah)
Concert, 5an Diego, Calif, Sept, B, HIC
Auditarium, Honolulu, Hawaii, Sept.
Detroit, Mich.. Sept. 10-11: Concert,
MNew Orleans, La., Sept. 12 Detroit,
Mich,, Sept. 13, Roanoke-Salem Audi-
lornum, Salem. Va, Sept 14

LEQO KOTTKE (Capitol): Cellar Door,
Washington, D.C, Sepl. 10-15

DICKEY LEE (RCA): Valley Hill Country
Club Goll Tournament, Huntsville, Ala.
Sepl. 9-10.

LEFT END (Polydory The Draughthouse,
Akron, Ohio, Aug, 31,

THE LETTERMEN (Capitol) Fairmont
Hotel, San Francisco, Sept. 4-12.

RAMSEY LEWIS (Columbia) San Fran-
CiSco, Aug. 28-Sept. 1

LIGHTNIN® (Rainbow): Prima Show Bar,
Ann Arbor, Mich., Aug. 29-30

LA WANDA LINDSEY (Capilol) Shrine
Mosque Auditorium, Peoria, lll.. Sept.
g,

CHARLES LLOYD (A&M). CalPloy, San
Luis Obispo, Calif., Aug, 29: Egress.
Vancouver, B.C., Canada, Sept. 4-8.

LOOKING GLASS (Epic) Cellar Door,
Washington, D.C., Aug. 27-Sepl. 1:
LConvention & Civic Center, Rehoboth
Beach, Delaware, Sept. 2.

CHARLES LOUVIN (Capitol) Sports
Center, Owensboro, Ky, Sepl. 5 So.
Kentucky Fairgrounds, Bowling Green,
Ky., Sept. 6; Appalachia Lake Park.
Bruceton Milis, W. Va., Sept, 8: Armaory,
Akron, Ohio, Sept. 9

LGH_ETT! LYNN (MCA): Michigan State
Fair. Detroit, Aug. 27: South Dakota
State Fair, Huron Aug. 28,

MAIN INGREDIENT (RCA}): Jai Lai
Frantenac, Miami, Aug. 31, Curtis
Hicks Auditorium, Tampa, Fla._ Sept. 1

BARBARA MANDRELL (Columbia): Hu-
ron, S.0., Sept. 2. Edinburg, I, Sept
3, Savannah, Tenn,, Sept. 6 Sioux City,
lowa, Sept, B,

MAMNHATTANS (Columbia): Third World
Club, Augusta. Ga., Aug. 24-30; Scope,
Morfolk, Va_, Sept. 1. Boat Ride, Battery
Fark, N.Y., Sepl. 2; Brave Stadium, &Af-
lanta, Ga., Sept. 3, Shula’'s MNightspot,
Dania, Fla., Sept. 4-9.

BUZZ MARTIN (Logger): Orohino, ldaho,

Sept. 14-15,

JIMMY MARTIN (MCA): Kings Mountain,
MN.C.. Aug. 31,

VINCE MARTIN (Capitol). Flick, Miami,
Aug. 9-Sepl. 12.

AL MARTINO (Capitol): State Fair, Tren-
ton, N.J., Sept. 9; Bevery Hills Seaway
Club, Toronto, Ont. Canada, Sept. 10-
22,

DAVE MASON (Columbia). Schaefar Mu-
sic Festival, Central Park, N.Y ., Sepl. B,

JOHNNY MATHIS (Columbia). Balley Va-
riety Club, Leeds, Yorkshire, Aug. 18-
Sept. 1; Palladium, London, England,
Seplt. 2; Lakeside Club, Frimley, Eng-
land, Sept. 3. Hippodrome, Birming-
ham, England, Sept. 4, Free Trade Hall,
Manchester England, Sept. 5; Kelvin
Hall, Glasgow, Scotland, Sept. 7; City
Hall, Newcasile, England, Sept. 8; Flo-
rael Hall, Southport, England, Sept. 9;
Central Hall, Chatham, England. Sept.
14,

JOHN MAYALL (Polydor) Convention
Center, Anaheim, Calit,, Sept. 14,

CURTIS MAYFIELD (Curtom) Valley
Forge Music Fair, Pa., Sept. 13-16.

ROGER McGUINN GROUP (Columbiaj:
Celebrity Theatre, Phoenix, Ariz., Sept.
i

ELLEN McILWAINE (Folydor): Strand

Maucini Tosses ‘Q’ Ball

® Continued from page 16

Hugo Montenegro “is writing for the
medium and doing it well, In Fact. |
don’t know anyone who puls in as
much time orchestrating an album
for quadrasonic as Hugo, IU's his
conception and it works for him,

*1 don't decree where the music
will come from, but | do hear what's
been done at the final mixdown.”

Mancini 4-Channel

Mancini’s hirst 4-channel LP was
“Brass and Ivory”™ which featured
Doc Severinsen. A Severinsen sec-
ond LP followed, and then came
Sousa.

Although he's been asked by a

number of singers to work on an LP
project with them. Mancini has yel
o become involved. What's been
lacking has been time and the ap-
propriate creative idea. He'd like 1o
Jo a concept LP where he could
work with a lyricist, prepare the
arrangements and play some instru-
menis.

This year Mancini has written the
music for such films as “Thief That
Came to Dinner.” “Oklahoma
Crude” and “Visions of Eight.” the
latter a ilm about the last Olympics
as seen through the eves of eight in-
ernational film directors. Each se-
quence has its own distinet musical
cue. It is released in stereo only,
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Theatre, York, Pa., Sept. 3; Roxy
Theatre. Allentown. Pa., Sept. 4;
Grendel's Lair, Philadclphia, Sept. 11-
16

LEE MICHAELS (Columbia), Paramount,
Seattle, Wash., Sept. 1.

BETTE MIDLER {(Atlantic) Universal Am-
phitheatre, Universal Cily, Calif., Sepl
10-16.

BUDDY MILES (Columbia): Festival,
Muhlenburg, Ky , Sept. 2. Legion Field.
Birmingham, Ala, Sept. 3. Paramount,
Seattle, Wash,, Sept. 7, Paramount,
Portland, Oregon Sepl. 8

MILLARD (Kaymar}: Folk & C/W Festival,
Ottawa, Ontano, Canada, Sept. 14-16

ROGER MILLER (Columbia) Kings
Castle. Lake Tahoe. Nevada, Aug. 19-
29

LIZA MINNELLI (Columbia). Greek
Theatre, Los Angeles, Aug 27-Sept. 2.

BILL MONROE {(MCA) Bluegrass Fesil-
val Campgrounds, Glasgow, Delaware,
Aug. 31-5ept. 2.

GEORGE MORGAN (MCA) Santa Bar-
bara, Calit . Aug. 30; Redwood City,
Calt., Aug. 31; Fairfield, Calif., Sept. 1;
Oakland, Calil , Sept, 2.

JOHNNY MNASH (Epich Junkanoo Club,
Massau, Bahamas, Aug. 24-30; Pal Mal
Club. Boston, Sept. 3-9

TRACY NELSON (Columbia) Ontario.
Canada, Sept. 14-16

PETER NEROD (Columbia) Australia.
Sept. 10-19

NEW GRASS REVIVAL (Starday King)
Culpeper, Va., Sept 9,

NEW RIDERS OF THE PURPLE SAGE
(Columbia). Sulfolk Downs, Boston,
Aug. 27, Sunshine Inn, Asbury Park,
M.J., Aug. 31; Philharmomc Hall, NY
Sept. 5; SUNY, Palace Theatre, Albany,
M.Y . Sept. 6.

NITTY GRITTY DIRT BAND (United Art-
ists} Culpeper. Va., Sept 8,

MAYF NUTTER (Capitol): Fair. Rutland,
Vermont, Sept. 7; Klienhan's Music
Hall, Buffalo, M.Y., Sept. B.

THE TREND (Capitol) & Flags Over Mig-
America, St Lous, Mo., Sept. 7-9

ERNEST TUBB (MCA): Union Mill Opry,
Edgerton, Mo.. Aug. 30; Fairgrounds,
Vienna, Mo., Aug. 31,

TANYA TUCKER (Columbia). Washing-
tan County Fair. Marietta, Ohio, Sept,
t. Tri-County Fair, Pana, Ill., Sept. 3;
Fair, Black Fool, Idaho, Sept. 5-6; Ro-
deo, Fort Madison, lowa. Sept 7-9; Fair,
Concord, N.C., Sept. 14

CONWAY TWITTY (MCA): South Dakota
State Fair, Huron, 5.0, Aug. 29.

TWO GENERATIONS OF BRUBECK (At-
lanticy. Liberty Hall, El Paso, Texas,
Sept. B; Staten Island Ferry, N.Y__ Sept.
12.

UPRISING {Rainbow): Primo Show Bar,
Ann Arbor, Mich., Aug 31-Sept, 1

LEROY VAN DYKE (MCA). Minnestoa
Stale Fair, 5t Paul, Aug. 28; Arkansas
Valiey Fair, Rocky Ford, Col,, Aug. 30;
Wyoming Stale Fair, Douglas, Aug. 31,
State Fair & Rodeo Huron, 5.0., Sept.
1-3.

MIKE & CHOP VOLPE (Castle) Rainbow
Club, Wildwood, N J., Aug. 26

PORTER WAGONER (RCA). Grand Oid
Opry, Nashville, Tenn., Sept. B; Wayne
County Fair, Wooster, Ohio, Sept. 11,

JOE WALSH (ABC): Texas Hall, Dallas
Texas. Sept. 8, Music Hall, Houston,
Texas, Sept @

WAR (United Artists): HIC, Honolulu,
Hawai, Aug. 27

DEDE WARWICKE (Mercury) Shady
Grove Theatre, Washington, D.C.,
Sept. 11-16

MUDDY WATERS (Chess). Aragon Ball-
ropom, Chicago, Aug. 31, Rock Festival,
Evansville, ind., Sept. 2, Dane County
Arena, Madisan, Wisc., Sept. 12

FREDDY WELLER (Columbia): Fairgrove,
Mich., Sept. 1; Trenton, N.J., Sept. B;
Augusta, Ga., Sept. 10-15.

KITTY WELLS/JOHNNY WRIGHT
(MCA): Mendota, [, Aug. 31, Norway,
Mich.., Sept. 1.

WILDERNESS ROAD (Reprise): County
Fair, Spencer, lowa, Sepl. 10

ANDY WILLIAMS (Columbiay Caesar's
Palace, Las Vegas, Aug. 15-5ept. 4,

CHUBBY WISE (Stoneway). Fioneer
Club, Anson, Texas, Sept. B,

WORLD'S GREATEST JAZZ BAND
{Warld Jazz): Telemark Lodge, Cable,
Wisc,, Aug. 29, Emporum of Jazz,
Mendota, Minn., Aug. 30-Sept. 2.

FARON YOUNG (Mercury): Window
Rock Fairgrounds, Window Rock, Ariz..
Sepl. B, Mr. Luckey's Club, Sall Lake
City, Utah, Sept 11; Vernal Elks Lodge,
Vernal, Utah, Sept. 12; Cow Falace,
Colorado Springs, Colo. Sept. 13;
Tingley Coliseum, Albuguergque, N.M .
Sepl. 14

MIGHT JOE YOUNG (Ovation). Cleve-
land, Ohio, Aug. 25-26;, Omaha. Mebr,,
Aug. 31-Sept. 2; Ann Arbor Blues Festi-
val, Ann Arbor, Mich., Sept. 9
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Campus News
_ What's Happening

By SAM SUTHERLAND

Summer's Almost Gone .. .

Next week finds most students back in the classrooms and. of course,
back at the station. This summer. the column has been relatively guiet,
with a fairly accurate reporting breakdown: stations reporting Picks &
Plays comprised a small but loyal percentage of the usual reporters.

During the coming weeks, many more stations will be signing on and
returning to the ranks in Picks & Plays. Hopefully. other stations will be
finding out about the column.

For forgetful veterans and newcomers alike, leUs just summarize the
procedure by noting that the reporter should pick three selections, either
sending them on a separate card or clearly marking them on his existing
playlist: include title, artist, label and whether it's a single or LP: and fully
identify both himself and his station. All selections must be material ac-
tually recetving airplay. but Picks & Plays always welcomes brand new
product and off-beat programming that really reflects how vour station
sounds.

All reports should be sent to Billboard’s Campus News editor at the
New York office.

* * *

The NARAS Institute Symposium

This week marks the first really visible test of the NARAS Institute,
but that operation, begun several years ago in Nashville, is by no means a
new idea. Henry Romersa, coordinator for the NARAS Symposium, has
been working on bringing industry leaders and scholars together for
awhile, The Symposium is the single largest and most impressive meeting
of those two communities to date. but, without the growing number of
courses being offered on campuses throughout the U.S., the Symposium
might be largely populated by promo men and little else.

Billboard™s Campus News will carry the developments from the Sym-
posium itself during the next few weeks, as well as additional news in the
field of commercial music education during the months to come. The
Symposium should be a vital link between the theory behind such an ap-
proach to training and the actual practice, but the real news will come in
the classroom itself.

Students and teachers, as well as interested industry members, should
feel free to keep in touch with Billboard as this field grows, while we’ll
hopefully be keeping in touch as well,

* w w

Service Station: At the University of Alabama, WUAL-FM has an-
nounced its fall line-up, that being Mark Washofsky, station manager.
Doug Sims, program director: and Edd Davis, music director. The station
has also started a new programming feature that some label folk might
take note of: “Comedy Corner” in being run several times daily in short
segments, and, as Davis notes, the audience is beginning to memorize the
jokes, which suggests a need for fresh product. . . . From WNMC, North-
western Michigan College, Traverse City, comes a polite but earnest
query about service: seems the station, one of the MICRA crew and in-
deed vocal at the formation of that organ, is receiving excellent service
from some majors but still has a few holes 1o fill. General manager
Gretchen Fischer and Will Kline, music director. might be worth contact-
ing at the studios in West Hall, especially with the station giving exposure
to both singles and progressive albums,

Meanwhile, a communique from Paul Wells (alias The Lobster) at
KZSU-FM at Stanford U, Stanford. Calif,, notes that the station has gone
stereo, making it the only stereo-FM campus station in the Bay Area, fur-
ther aided by a power boost. Other developments there include the first
number in the station’s live concert series from Homer's Wherehouse in
Palo Alto, featuring Asleep at the Wheel and Old and in the Way with
Jerry Garcia and John Kahn. Next up will be Jesse Colin Young. Series is
underwritten by World Indoor Records of Palo Alo.

* 2k &

PICKS AND PLAYS: WEST—Oregon— KLCC-FM, Lane Commu-
nity College, Eugene, Dave Chance reporting: “Get Your Rocks Off)”
(LP), Manfred Mann, Polydor: “Brothers & Sisters,” (LP). Allman Bros,
Band, Capricorn; “Food of Love,” (LP), Yvonne Elliman, MCA. . . . Cali-
fornia—KZSU-FM, Stanford U., Stanford, Paul (The Lobster) Wells re-
porting: “All By Yoursell in the Moonlight,” (LP cut, Electric Shocks),
Roger Ruskin Spear, United Artists; “Hobos, Heroes and Street Corner
Clowns,” (LP). Den Nix, Stax; “Deodato Two.” (LP). Deadato, CTIL.

W * *

MIDWEST—Ohio—WRUW-FM, Case Western Reserve U,, Cleve-
land, Bill Holbrook reporting: “Phase One,” (LP). Jazz Ensemble of Chi-
cago, Presuge; “Dark of Light,” (LP). Norman Connors; “Gold Tailed
Bird.” (LP). Jimmy Rogers, Shelter.. . . WUIC-FM, John Carroll U., Uni-
versity Heights, Tim lacofano reporting: “You Got Me Anyway.” Suther-
land Bros. & Quiver, Island, “Mott,” (LP). Mott the Hoople, Columbia;
“Years Gone By,” (LP). Albert King, Stax. ... WKSU-FM. Kent State U,
Kent, Mike Reisz reporting: “Sweet Revival,” (LP), Connie Foster, Blue
Note: “To Know You Is To Love You,” (LP). B. B. King, ABC; “Live.”
(LP). Genesis, Charisma (Import). ... Michigan—WIMD, Kalamazoo
College. Kalamazoo. Condon/Urang reporting: “Roger McGuinn,”
(LP). Roger McGuinn, Columbia: “Blues Farm.” (LP), Ron Carter, CT1:
“Rigor Mortis Sets In.” (LP). John Entwistle, MCA. . . . WNMC, North-
ern Michigan College, Traverse City, Will Kline reporting: “Brother
Louie.” Stories, Kama Sutra: “No Turning Around,” (LP). Eddie Mottau,
MCA: “Nice Day For Something,” (LP). Lee Michaels, Columbia. . ..
Minnesota— WMMR, U. of Minnesota. Minneapolis. Michael Wild re-
porting: “Music Is Your Mistress,” (LP). Linda Hargrove, Elektra: “Ro-
salie,” Michael Tarry, Reprise; “Free Ride,” Edgar Winter Group, Epic.

19


www.americanradiohistory.com

Billboard

Top50

Billboard SPECIAL SURVEY for Week Ending 9/1/73

Listening

- Thnnhﬂuinlmm-mlﬂﬂumpihdfru
g national retail sales and radio station air play Isted in rank order.
i} ;
‘—! 3 E TITLE, ARTIST
Label & Mumber (Dist. Label) (Publisher, Licensee)
1] 1 B |  SAY HAS ANYBODY SEEN MY SWEET GYPSY ROSE
| Dawn, Bell 45374 (Levine & Brown, BMI)
rd 2 |11 DELTA DAWN
Helan Eeddy, Capitol 3645 (United Artists/Big Ax, ASCAP)
3 ‘ 4 5 LOVES ME LIKE A ROCK
Faul Simon, Eolumbia 445307 (Channg Cross, BMI}
4 7 5| MY MARIA
| BW. Stevenson, RCA 0030 (ABC./Dunhill/Spesd/Prophecy. ASCAP)
5| 3|8 CLOUDS
David Gates, Elekira 45857 (Kipaholu, ASCAP)
6 | 10 7 YOU LIGHT UP MY LIFE/BELIEVE IN HUMANITY
Carole King, Ode 66035 (ARM) (Colgems, ASCAP/Colgems, ASCAF)
71 6 11 GET DOWN
Gilbert 05ullwan, MAM 3629 (London) (Management. BMI)
B 14 & LOVING ARMS
Dobse Gray, MCA 40100 (Mma, ASCAP)
9 5 1 HOW CAN | TELL HER
Lobo, Bag Tree 16, D04 (Bel) (Famous/Kaiser, ASCAP)
10| 8 9 LIVE & LET DIE
Paul McCartney & Wings, Apple 1863 (Unart/McCartney/
ATV, BMI)
11 | 3 . I'M COMING HOME
Johnny Mathis. Columbia 445308 (Mighty Three, BMD
12 | 15 B ITS A SMALL, SMALL WORLD
Mike Curb Congregaticn, MGM 144594 (Wonderland, BMI)
1313 7 SEND A LITTLE LOVE MY WAY
Anne Murray, Captol 3648 (ColgemssEast Hill/).C., ASCAFP)
14 | 17 | 4 IN THE MIDNIGHT HOUR
Crass Country, Alco 456934 (CotiflionEast/Memphis, BMI)
19 9 14 TOUCH ME IN THE MORNING
Diana Ross, Motown 1239 (Stein & Van Stock. ASCAP)
16 | 12 5 ASHES TO ASHES
The Fifth Dimension, Bell 1766 (ABC/Dunkill/Soldier, BMI)
17 | 21 4 HALF-BREED
Cher, MCA 40102 (Blue Monday. BMI)
18 19 4 RHAPSODY IN BLUE
Deodato, CT1 16 (Mew World, ASCAF)
19|11 12 THE MORNING AFTER
I Maureen McGovern, 20th Century 2010 (ASCAP/Fanfare, BMI)
20 33 4 MUSKRAT LOVE
Amenica, Warner Brod 7725 (Wishbong, ASCAF)
21 | 27 | 3 FREEDOM FOR THE STALLION
Hugs Corporation, RCA 0900 (Warner/Tameriane/Marsaint, BM[)
2 28 ! WAS A SUNNY DAY
Josh, Beli 1739 {Charing Cross, BMI)
23 | 16 & THE GREATEST SONG | EVER HEARD
The Mew Seekers, MGM [4586 (Famaous, ASCAP)
24 25 5 YOU'RE THE BEST THING THAT EVER HAPPENED TO ME
Ray Price, Columbia 4-95889 (Keca, ASCAP)
25 M b OPEN UP YOUR HEART
Roger Miller, Cofumbia 4-45873 (Tree/Althend, BMI)
26 26 | 7 YOUNG LOVE/A MILLION TO ONE
Oonny Osmond, MGM 14583 (Lowery, BMI/Stone Agate. BMI)
|8 10 JIMMY LOVES MARY-ANNE
Looking Glass, Epic 5 11001 (Spruce Run/Evie/Chappell, ASCAF)
2830 & HARMONY
Ray Conniff, Calumbia 445893 (Thrice/Norman J. Simon, ASCAP)
29 | 3 2 THE LAST THING ON MY MIND
Weil Diamond, MCA 40092 (UA. ASCAF)
30 36 3 TELL HER SHE'S LOVELY
I El Chicano, MCA 40104 (Shiver and |, ASCAP) -
1| 23 9 EVERYONE'S AGREED THAT EVERYTHING WILL TURN OUT FINE
Stealers Wheel, ABM 2450 (Hudson Bay. BMI)
32 | 32 q MY PRAYER
Vogues, 20tk Century 2041 (Skidmore, ASCAP)
337 3 WELCOME HOME
| Peters & Lee, Philips 40729 (Phonogram) (Bello. ASCAF)
uH| - 1 GRAPEFRUIT JUICY FRUIT
Jimmy BuFelt, Dunkil 4359 (ABC/Dunhill, BMI}
3I_ M0 3 BONGO ROCK
Incredible Bongo Band, MGM 145EE (Drwve-In, BMI)
36 | M4 2 GHETTO CHILD
Spinners, Atlantic 2973 (Mighty Theee, BMI)
37 4l 3 HE
Today's People, Z0th Cenfury 2032 (Fox Fanfare, BMI)
38 - 1 EVIL
' Earth, Wind & Fire, Columbia 4-45888 (Hummit, BMI}
. BN - UNEASY RIDER
. Charhe Daniels, kama Sutra 576 (Buddah) (Kama Sutra/Rada Dara, BMI)
N 42 5| SUMMER IN THE CITY
Quincy lones, ABM 1455 (Hudson Bay, BMI)
41 47 7 JUST DON'T WANT TO BE LONELY
Ronnie Dyson, Columbia 4-45867 (Mighty Theea. BMI)
42 | 43 3 | AS TIME GOES BY
Nilsson. RCA 0039, (Warner Brathers, ASCAP)
43 46 | 2 I'LL HAVE TD GO AWAY
Skylark, Capitel 3661 (Irving, BMI)
44 | = 1 ANGEL
, Aretha Framklin, Atlantic 2969 (Pundit/Afghan, BMI)
45 | 45 | 6 MEDLEY: | NEED YOU/ISN'T LIFE STRANGE/WITHOUT You
| The Pastor Brothers, Alithia 6051 (WB. ASCAP/Leeds, ASCAP/Apple. BMI)
46 48 2 WAIT UNTIL SEPTEMBER
I Michael Allen, MGM 14591 (Cookaway, ASCAF)
47 | - 1 I'M GONNA SIT RIGHT DOWN
Joey Scarbury, Big Tree 16008 (Bell) (Fred Ahlerl/Rylroc, ASCAP)
8 - 1 I'VE GOT 50 MUCH TO GIVE
. Barry White, 20th Century 2042 (Sa-Vette/lanuary, BMI)
49 | 49 2 SLAG SOLUTION
Hot Butter, Musicor 14E1 {Araal, ASCAP)
A - | HIGHER GROUND
Stevie Wonder, Tamla 54235 (Molown) (Stein & Van Stock/Black Bull, ASCAP)
20

Classical Music

Czech Label Classical
Annual Output—70 LPs

By LUBOMIR DORUZKA

PRAGUE—Artia Prague is the
sole exporter of gramophone records
produced in Czechoslovakia. As the
Supraphon catalog concentrates on
classical music, Artia’s activities will
reflect this direction. On behalf of
Supraphon Artia concludes licens-
ing deals with foreign contries to en-
able them w press records from
Supraphon tapes. In addition, Artia
can also export records pressed in
Czechoslovakia and packed in spe-
cial sleeves designed and produced
by Artia.

Artia repertory manager, Dr. Leo
Jehne, says that in view of the fact

that the most important section of -

the Supraphon repertoire is classi-
cal, Artia must take care of rather a
wide selection of titles. Classical
recordings may go on selling for 10
years or more. The annual output
from Supraphon includes about 70
titles suitable for export and the
present Artia catalog comprises al-
most 1,000 utles. OF these. 65 1o 70
percent are available immediately.
The remaining titles are constantly
being re-pressed according o0 or-
ders. However., there is only one
pressing plant in Czechoslovakia
which has to press both for the local
market and for export and it just
cannotl meet the demands.

“In the catepory of large sym-
phonic works, 1t 15 quile customary
to sell some 30L000 records of one
title within 10 vears,” says Dr. Jehne.
The top selling disk is Tchaikovsky's

“B flat Minor Piano Concertp™ with
Sviatoslav Richter of which 80,900
copies have been sold. Other fast
moving titles include Dvorak’s
“New World Symphony™ with sales
of 62,455, Ennco Caruso’s “Operatic
Recital™ with sales of 51.000. a his-
torical recording of the “"New
World™ with Talich (46.945), Greig’s
“Peer Gynt" (42,145) Schubert’s
“Unfinished Symphony™ (39.,755),
and Dvorak’s Violin Concerto”
(35.550).

An outstanding title may sell
3,000 a year, but 2,000 a year is con-
sidered average. It is mteresting that
recordings of sales of works, which
so many retailers are afraid to sell as
well as romantic, classical or ba-
roque compositions. OrfTs “Car-
mina Burana®™ for example has sold
nearly 60.000 and Prokofiev’s “Firsi
Piano Concerto™/"Seventh Sym-
phony™ has sold nearly 40.000. Also
interesting are the sales of sets of al-
bums such as Smetana’s cycle of
symphonic poems “My Country™
which has sold 37,500, Chamber

music however, does not sell in such
guantities. The more successful titles
may sell 15,000 in ten years although
Beethoven and Mozart's “Violin So-

natas” by Oistrakch have sold
43.170 and other works have also
sold well.

Sales of Artia records have been
rising constantly in the past years
reaching 1,300,000 in 1972. It is ex-
pected they will top one and a half
million in 1973, Artia sells about
twice as many records inside the so-
cialist block as it does 10 the rest of
the world. but in socialist countries
pop records may sell more exten-
sively than in the West. Untl a few
years ago, Artia sold pop records al-
most exclusively to East European
countries.

Very often they were recordings
acquired by Artia/Supraphon on a
license basis from the West, In 1969,
among the top sales achieved were
an album by Dalida (41.830) and a
sampler of French chansons on Bar-
clay (33.620), The best-selling Czech
album. by Karel Vlach, sold only
31.995 copies on the export market,
and albums by Eva Pilarova and
Karel Gout even less.

Recently, the situation has
changed considerably and the best-
qe]llnﬂ lists are dominated by Czech
I'i.'.l..L'lt'll.jln"-"-. selling in both East and
West. Best-sellers so far this year in-
clude Karel Gout's “My Czech Fa-
vourites™ which received the first
gold disk for sales exceeding
250,000, “"Dancing at Christmas”
(158.590) an others with the best-
melling licensed record. “West Side
Story,” selling only 86,000,

Pnp rJ"":Il.II'I'I."-. may also sell over a
long period—the Dalida LP is still
selling well-but most reach their
largest sales within three to four
years. Jazz albums sell in much
smaller quantties, but despite that
export sales of certain Czech jazz al-
bums are quite healthy,

AMLI Fete
To Promote
Library

NEW YORK —The AMLI Music
Trade Committee will promote the
23rd anniversary of the Americans
for a Music Library in Israel with a
concert on Nov. 18, followed by a re-
ception at the Covenant Club in

Chicago. Performers will include
Shirley Biller Sherman. lyric so-
prano; Elaine Skorodin, violinist,

and Carol Schultz Honigberg, pian-
ist. An added attraction will be an
exhibit of paintings by all AMLI art-
Ists.

Americans for a Music Library in
Israel 15 a Chicago-based organiza-
tion that provides and encourages,
through fnancial assistance. musi-
cal education: supplies materials for
eight music libraries: grants music
scholarships: popularizes Israeli
music works in this country: and
pronietes goodwill between the ULS.
and lsrael.

Sibelius’ Home
Open to Public

HELSINKI—Ainola, the homg of
Finland's famous compaoser Jean Si-
belius, will be open to the public in
the spring of next year, following a
decision by the Ainola Foundation,
which supervises the Sibelius estate
and the preservation of his memory.

Until now Sibelius enthusiasts
have only been able 1o visit his grave
situated near his huge estate at Jar-
venpaa, and on Sundays especially
there is often a big crush with up to
1.000 visitors wishing to see the tomb
and the memorial park.

When Ainola is opened. there will
be a special souvenir store and cafe-
tera, where visitors can rest and buy
refreshments and records and books
associated with Sibelius.

DG to Issue Specially Priced,
Limited Anniversary Editions

NEW YORK —Polydor Inc., will
release a series of specially priced,
limited anniversary editions of
Deutsche Grammophon classical
product as part of a major promo-
tion campaign o mark DG's 75th
anniversary, according to Jerry
Schoenbaum, president of Polydor
Records.

WHEN PIANIST Artur Rubinstein recently appeared as guest soloist with the
Royal Philharmonic Orchestra of Liverpool, the special guest conductor was
Max Wilcox, Rubinstein's recording producer for RCA Records. Rubinstein
and Wilcox collaborated in two concerts, and are shown relaxing in Rubin-
stein's dressing room.

wwWw americanradiohistorv com

Plans for the promotion, includ-
ing special marketing and adveriis-
ing strategies, were outlined recently
at Polydor’s sales convention held in
Los Angeles.

DG is the oldest record company
in the world, and, Fred Dumaont, di-
rector of Polydor's classical division,
said the line of fall product, specially
designed to demonstrate the label’s
extraordinary array of talent,
breadth and appeal of repertoire,
and quality of recording and pro-
ducton will be a fitting anniversary
tribute.

The anniversary edition product
will be packed in deluxe boxed sets.
and will feature such 1op DGG
recording acts as Marilvn Horne,
Leonard Bernstein, Eu|| Ozawa,
Herbert von Karajan, and Daniel
Barenboim.

4-Channel U.S.
Patent Granted

NEW YORK—Peter Scheiber, de-
veloper of the matrix principle of 4-
channel recordings, and the Au-
diodata Co., have been granted a
LLS. patent, No. 3,746,792, for regu-
lar matrix. Scheiber and Audiodata
are already holders of U.S. patent
3,632 886 under which the CBS 5Q
quadraphonic is licensed.
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(£ , THREE HISTORIC
IClassical LPs. I TN TS

stored In a retrieval systemn, or transmitted, in any form or by any means, electronkc, mechanical,

pholocopying, recording, or otherwise, without the prior written parmission of the publisher,

I ‘Prokofiev: ROMEO AND JULIET

| 2 9w caRe Complete Stereo Recording

M. Horn/). McCracken/L. Bernstein, DGG 2709 043 (Polydor)

SCOTT JOPLIN: PIANO RAGS, VOL. 1
Nonesuch 71248 (Elektra)

o ko Lorin Maazel

Scott Joplin (Schuller) Angel S 36060 (Capitol) .
T — with the Cleveland Orchestra

SCOTT JOPLIN: PIAND RAGS, VOL. 2
Joshua Rifkin, Nonesuch 71264 (Elektra)

TRANS ELECTRONI WUSIC PRODUCTIONS, . "The Cleveland Orchestra

Walter Carlos/Benjamin Folkman, Columbia M3 7194

THE SER HAWK
National Philharmenic Orch. of London {Gerhardt), RCA LSC 3330

MAHLER: 8th SYMPHONY
Chicago Symphony Orch. (Solti), London OSA 1295

SAN FRANCISCO SYMPHONY ORCH. (Dzawa)
BERNSTEIN: Symphonic Dances From West Side Story
RUSSO: Three Pieces for Blues Band & Orch.

SIEGEL SCHWALL BAND

DGG 2530 309 (Pobydar)

VERDI: GIOVANNA D'ARCO
Caballe Domingo, Angel SCL 3791

VERDI: RIGOLETTO
Sutherland/Pavarotti, London Symphony Londen OSA 131035

SOUNDTRACK: 2001: A SPACE ODYSSEY
MGM, STE 5T 13

BEETHOVEN: SYMPHONY %9
Chicaga Symphony Orch. (Solti), London CSP 8

ANNA BOLENA
Beverly Sills, ABC ATS 3001574

WAGNER: PARSIFAL
G. Solti, London OSA 1510

VERDI: ATTILA
Royal Philharmonic (Gardelli), Philips 6700-56

MAX STINER/GERHARDT/NATIONAL PHIL. Mow Voyager
RCA 0136

BACH: Complete Flute Sonatas
Odyssey Y2 31925 (Columbia)

THE COPLAND ALBUM
Columbia MG 30071

PUCCINI: LA BOHEME
Pavarotti/Freni/Von Karzjan, London OSA 1299

DELIUS FLORIDA SUITE
Beecham-Seraphim 60212 (Capitol)

THE STRAUSS FAMILY
T.Y. Soundtrack—Polydor PD 2-3506

SONES BY STEPHEN FOSTER
Monesuch 71268 (Elekira)

HENRY Vill AND HIS SIX WIVES
T. V. Soundtrack, Angel SFO 36895

SAINT-SAENS PIANO CONCERTI
Seraphim 6031 (Capitol)

HOLST: The Planets
Los Angeles Philharmonic (Mehta), London CS 6734

HANDEL: WATER MUSIC
Leppard, Philips 6500-047 (Phonogram)

HOLST: THE PLANETS
Boston Symphony (Steinberg), DGG 2530102 (Polydor)

BACH BRANDENBURG CONCERTI: Collegium Aureum
VICS 6023 (Victrola)

THE CHOPIN | LOVE
Artur Rubinstemn, RCA Red Seal LSC 4000

BERNSTEIN: MASS
Columbia M 231008

DOMIZETTI/SUTHERLAND-BONYGNE: Lucia de Lammermour
London OSA 13103

MIXLOS RDZSA CONDUCTS HIS GREAT FILM MUSIC
Angel § 36063 (Capitol)

ALFRED NEWMAN CONDUCTS HIS GREATEST FILM MUSIC
Angel 5 36063 (Capitol)

BACH: SUITES FOR UNACCOMPANIED CELLO
Pablo Casals, Angel CB 3786 (Capitol)

SIBELIUS: FINLANDIA

Sir John Barbirolli, Seraphim S60208 (Capitol)
PIAND MUSIC BY GEORGE GERSHWIN

William Bolcom, piano, Nonesuch E 71284 (Elekira)

BACH: BRANDENBURG CONCERTI
Telefunken Harnoncourt, Conc. Musicus SAWT 9459, 60-A

TUCKER AND MERRILL IN CONCERT AT CARMNEGIE HALL
London BP 26351/2

BELLINI: Norma
Caballe, Cossotto, Domingo, Cillario, RCA LSC 6202

Photo; Eral Akyayas
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Billboard Hot SOUI Singles

- & 5STAR Perfermer—LMs n-pl-lnl[ preaies -
B| Elgn| s e v v £E a5 £% 2
2| § %'c| TITLE, ARTIST 2 | E; TITLE, ARTIST w | = |£5] Tme amst
= Writer, Label & Mumber (Disf, Label) (Publisher, Licensee) = Writer, Label & Mumber (Dist. Label) (Publisher, Licensee) = e s Writer, Latsel & Mumber (DdsE, Label) (Publesher, Licessan)
1 1 8 LET'S GET IT ON—Marvn Gave M | 26 11 | BELIEVE IN YOU (You Believe In 67 | T 4 ASHES TO ASHES=Friith Dsmension
{E Towmseady, Tamla 54234 (Motown) Me)— johnnie Taylar (Lamberl, Potes), Bell |k
. {Jobete. ASCAP) ﬁ {Don Davis), Stax 0161 {Colemba) (Geoovesyille) (RBIC/Dusshilk/ Saldier. M)
2| 2 9 HERE | AM (Come Take Me)—n & i 68 | 72 | & | | JUST WANT TO BE LOVED —=Lee Charles
il Grean/M Hui:l!nm. Hi 224l iLnnE:l Jli::r = ’ :"l::f '.;L:Lk}{l':::ﬂ ations I (L. Charies, L Semon), Hot Wax 7303 -:E.'.,.Iu.nm
Green, BMI) {Nosman Whltield), Gardy 1131 (Motown) {Stane | it
3| 3|10 | IFYOU WANT ME TO | Diamana, BV} Ayl s | 6| xoxe Pt 1-ve
STAY =3y L the Famity Stone 36 | 38 | 6 | EVIL—Earth, Wind & Fire _ bl Ervim) . A% 11458 (ABC/ushih, )
| s o CRGFLILL (Cthin {4, o, P Goer). Calimbia 445868 070 | 9 | GINING LOVE-toce o st e
, { ' (L Hutson, | Hiswes. M. Hawhons, J. Hubsom), Jusd
| 4 & 9 MEET THAT un;r‘_h}“ Belhary 37 42 | § ‘AJ;L _l NEED IS TIME —Gladys Nnight & I Sunshing 508 (Famous) (Silesl Giast ADPA, ASCAP)
(The Isleys), T-Weck #2531 (Colambaa) |
| :EBU:"“.E!EE]':E] Bt {Columbua (8. Renae), Soul 3507 (Mstowa) (Chess, BMI) | 71| 713 B I :‘:E:::HHEIHE}TDH (When
[ Ol }—h i L The
| s 5| 8 BABY I'VE BEEN MISSING ﬁ 45 | 6 | TRYING TOD SLIP gllﬂﬂ—um Price L s mmy Briscos
YOU =tndependents | L Price, F, Rnaght). G3F 6308 {Lon I {Paul L Kysard, Pi-Eappa 400-2
(G fachson/M, Yanceh Wand [1738 (Scepler) [ My/iow Ban, BN} | (Wanderhk. BMI) I
; (Butler, ASCAP) | 39 | 15 | 11 | WHERE PEACEFUL WATERS ' 72 | 71 B | JUST OUT OF REACH—San Dees |
| 6| 7110 | | WAS CHECKIN' OUT, SHE WAS | oM v A o PR | Atfantic 2937 (Moomang. B
' CHECKIN' IN—=Don Cova I - = =L Hi ,
[ (Don Coway), Mercury IJEEhr[Fhunwram:l 40 | 41 b WHOEVER'S THRILLING YOU ol S Eﬁmfplingha‘!llrgmt::-m[';:.Lﬁl:h;ﬂﬁlgﬁda,
(Rsgmop, EMI) | ':},ﬁ HiT||]|'|E HE}HE[FTSJE : i I Hegd {F1. Kngx/Chittedin, M1} [
| ? a :'I GTFS-T m"_" fallen loossaanl), | Marsaenl, I¥ |
I'l|iE'|'l."EII:|#I1-'FIIHH:;H-'IE-II!II'L-'“I"H'Diﬁl‘ll 41 | 29 g JUST DON'T WANT TO { AR 4 [ :::ETI:IIHTE h_“uuLE OF THE
United Artisiz 2RI (Far Out, ASCAP) BE LONELY—Reanie i o H-dlfdt:: Hii:rl;:ildﬂﬂuntaln T
' # 11 | 8 | THEME FROM “CLEOPATRA i gﬁ;ﬂﬁ e oy i allmbia 445467 {United Artsts. ASCAP}
JONES" =jor Simen isaturing the Main Street Lol
(o Simon, Sorng 147 (P aner. | 42 | 25 | 13| SWEET CHARLIE BABE—iacke woor Qi | £ | LRSS SNT N
I 1.i'ITIEI"iI1E_ EIH'I'I | I'E Hurrr.-'E Slgltr'l -*”il'lhl.' 15 7055 {Ej'l!ﬂdHDu:HFmﬂt'J':?ﬂuﬁﬁ'l £l |ewichus 155
[ {Cankie Box, FMI) i '_ ; IC), |ewcil
9 10 7 STONED OUT DF MY _ {Lolgmbna} (bmcfus/Gold Forever. BMWIE
| MIND —chiies $3.| 0] %:| LGANT STRAND THE ARAM-:dm Puntis 76 | 78 | & | IF I'M IN LUCK | MIGHT GET
(E, Record/ B Achla), Brinzmck 55500 | Londoal (et E““F i ) F":ﬂEﬂ up Belty Dosis
{Julic- Bran, BMI) - ki . :
| (Betty Davis), lesl Sunshine 503 (Famaush
ﬁ 4| 8 TIHEE‘E I |5[|-Trr1|1|hl:lni|. ﬁ o5 | * EEH&E&EH?ET'EIE;E FROM {Hsgher Belly Mabry, ASCAF)
gy e Wiy | games Bom), Py 1194 v Bl 77| 8 | 5 | JUST CANT GET YOU OUT OF MY
. . SRCRANPEN. = Baby Washington
11 | 12 8 FUTURE SHOCK—Curti iekd . ¥, Ban i Fi e nsian)
(Curfis Mmfieldy, Curlom ]gﬂmuudah:n 5 21 13 TOUCH ME IN THE f:r,l lsur*rllr:,lr'ﬁ.:fﬁlp;p,rw 9100 Polaraa. Gitnesien
Liztom BMI) ! ﬁ:‘ﬂﬂﬂlﬂﬂ—ﬂu:‘; Ross e i HE'HEH LET YOU 6O
| I..E ‘ g ‘HEEL—H’H’I Erankl | IMchse Masaer), Molowsi 1239 ISkEan & Yan ﬂ’ — . , ! T'ﬁm“"‘ .
i i anhhm; Sl-d-un.d':rsllr Attanfic 2969 (Pundit/ Stock, RSCAF] [ {Fip Willlams), London 105 (Crystal Jukebas HAMI)
Aghan, BMI) 46 23 | 8  LOVE AINT GONNA RUN ' 79 | B9 | 4 | SUGARCAME—The ME's |
ME AWAY = Luther ingram ' ifave Madden], Stax 0169 {Colwmbia)
ﬁ 17 b :‘."IT“FE Eﬂ SEMHHEH T0 | t:i.ulhﬁwh H-a-élﬁ:!-_ Kol Ir'l !IT? {Columbia) _ "!'IETITF'.I:RLII::I I"'l:l aEr:-d-rI'ﬂ Llilurﬂ;n :
= Barry " LKlondike, BMI)
Rasry Whiteh, 20th Cemtury 2042 (5a-Vetter - 1 SMARTY PANTS—First Chox
:ar-urin HF:IJI it ? ‘? 5-2 -.Fl | uun I-I:IHE-LH'I!HI Hﬂlhl’l‘! Iﬁ iAken Selder, Norman H:irlr:*;.l_ F'thI, Groowe |71 I
| k k ¥ ] iBelly i al n I
14 |16 | 7 T KNOW YOU IS TO | e Chagpel, By ala | s LZ:}H'E:;'H:E i st B0
LOVE YOU--g. & &i . - | — Dobie Gray
| {5 Wondar/5 Wright), ﬁc 11373 (Stein & Van 48 | 53 4 F&Eﬁﬂ“ﬁfﬂﬂhuﬂf;frﬁ” iy | {Tam Jans), MCA 40100 (Almno, ASCAF)
Stock/Black Bull. ASCAP) Budah, ASCAP) 82| 92| 4 | YOU CANT STOP A MAN
15 | 9|12 | NOBODY WANTS YOU WHEN YOU'RE 49 | 49 | 7 | SLIPPING AWAY- tolland-Daer featurmng ' IN LOVE—Carl Caritan
| DOWN AND OUT—Bobby Womack ' | Brian Hollamd || G Soule, T Woodtord), ABC 11378
. {Bobby Womach) Dnited Artiss 255 (MCA, ASCAP) iHalland: Dozier/Helland), Inwictus 1253 (Columbia) | (Muacle Shoals. BMI)
Geld Farewer, BMI)
16 13 11 ARE YOU MAN ENOUGH—rour 1 ! B3 | 94 | 3 SAFARI-tday 5
{Dend Lambearly, Dunhill 4354 -:AEHL!J."I'.Iu:nhll.-'-:.- ﬁ; ?5 1 “ID"IGHT THlIH Tﬂ' I IEI!‘?; ':-rll'lag: ’gus.s:r’.’é.ﬂ {Baddah) {balehi/ Sorn
_ Scidier/Hastings, BMI) | GEORGIA—Gisdys Kright & the Pips | B
P 37| 4| GHETTO CHILD-ssinoens [ O Nkl G S61 e, S Or| 99 | 2| CHECK ME OUT-susie Fiys
{ (B. Crepd. T Bell), Mlamiz 2973 - 51 57 5 1 LOODK OVER YOUR SHOULDER—Escarts | (Eddie Floydd, Stax 017] (Calumbia} (East
(Mighty Three, BM1) | (Geoege Werr, Larty Roberts), Althsa 6052 Memphis, M1}
18 | 18 | 10 | LOVE, LOVE, LOVE—Donny Hath WL . p
(Donny Hathaway), Aco ﬁﬁ.i'm F.Ili.ﬂ r':::w, ﬁ G4 Fi ‘ GET IT TOGETHER—The Iackzan 5 [ il 2 3?111'5“'.1 E.IEEIEE:T NUMBER
Raghouse, BMI) i8. Gordy, H. Davd. [ Flelcher. |. Marcelfing, M | (Drchie ul,l:mmn'q Apatom), Ramy Wedneeday
19 | 20 | 7 | RGHT PLACE, WRONG | Hrerl, i et Moy, ALATy I 203 (Mainsiream) (Rainy Wednesday. 881
TIME-o1. jotn | 5333 | 8| STAY AWAY FROM ME—Spen W] - | 1| GRLBLUE-pan oo |
(H. Scalt), Aco 58 (Waldes OpstesCiludren i), W . PR LI {Steae Wonder, Wigghts, RCA 008F (Stesn & Var
ASCAF) - - ASCAF) Stoch/Blach Bull, ASCAP) '
Ol 20 | 6| SUCK-wine bt 54 |82 | 4| MAKE ME TWICE THE 87| 98 | 2 | DO YOU EVER-astartas
(#Wilhe Hudchy, Modown 135 (lohets. ASCHF) | hT"‘"'ﬁT-W Turhl City 75 (R iMyrng March), DeLluve &5 152 {Siadag King)
Wr| 2| 5| GOTIAFND A WAY-uenms | et e ¥ | ) i |
T, apredl), Sf Il Platini | - N — Tarti |
G Ry e SR TR 55 | 61| 5 LOOK ME UP~giee Magic (Hatli B, Scui. We Fosduge 1811 (Cohumbin |
| N Félder. N n Hamis), Alca 6938 Ckrne /b acl + Msmok
22 |27 | 8 | UNTILITS TIME FOR YOU | WMDT S Stings. BW, ol e | ;;? :[; u"‘:&;:&‘“ﬁ e
- | " —“ T ]
]EEH??[ I.FII::E{-::EA ] e 26 36 ! | CAN'T HELP FALLIN [ Barkan/ Whielaw/ Orinlo}. Roiteife i']l.j‘f'Elt..; 2
{Gypsy Boy. ASCAP} LH L.Ec."-fim Tones Sewen, ASCAP)
¢ :
B! %6 | 3 HIGHER GROUND=sievi wonter A et o 90 | = | 1| HYMN 25— caives |
(Stewie Wonder). Tamia 54735 (Malown) (St & , 63 | 3 | SOUL JE (dames 1. Sham), Seventy Srven 17131 (Cape
Van Stock/Black Bull, ASCAP) T'AIME —Sylvia Rebinsan & Ratphie Fagan May/Henell/Captan, BMI)
4 19|12 e T iy Cire - B Pinoay Paniad Dot e 528 91| 97 | 2 | STAND UP AND CHEER FOR THE
| | flar), Fame 350 (United Adistsh (Fuly | )
| I AR 58 54| 8| YOU'VE GOT MY | (et o e TonT (O
| | oo e ang, el 59 ‘ e eohy Sy andeny (e Sereen 192 {100 | 2| YOU CANT HIDE LOVE—crestie Source
| (ledightlul/Gang. } ks : ) (Ekip Scarborough). Sosses 5019 (Alextar
. [
2 g HAN T ﬁ 83 s 'I'ES WE CAN u"—rul:lnlg_r Sisters Unichaggpell Interar. BMI)
i Rl IRl - - o RN | metane gpag T Teme 229 (Famaus) (Wames/ | 93 | _ | | | RUNNIN' BACK (and Forth)—motioss
Infesong U S A, ASCAP) i3 (Mach e, Eddee Floyd) Yolt 4095 {Cotumbia)
27 | 22 | 12 | SO VERY HARD TO GO—Tower of Power |7 i Ll iy NN (Ewals enpht, M)
. (5 Kupha/E. Castilla), Warner Brihers 7687 ; e 94 | 96 i WHAT DO YOU SEE
(Rughila, ASCAP) | 6L | BT | 5| EE;HJ Eﬂﬂf?mf rmﬂ;ﬂ € IN HIM?—Barren Green
28 | 3 B EP;;: I"EIL:: END (Til You Let It I[-IH Ilam:l'ﬂlill1ﬂl:|=."L|m:.*|iIJ-l!‘!il.. Phonagramy fnh=san 95 | :;;:;EB:F:1ETJENIE (¥an McCoy. BMI)
=i | ammuond, EME) - | = Deodatn
#Lg:{':sg“:in}n], Tamiz 54237 (Molown) 52 58 I 8 IvﬂwﬂE ':'I:IIU Lﬂ'l‘E—lnﬁ'IE-H m; of Darkness [Geoepe Gershwea), CT1 16 (New World, ASCAF)
Y| 35 | 4| HURTS SO GOOD— e sickme Sehass, ap Sybeaet, B | 8 | 3| (TR LSET IV REH -wenie.
(P Michelty, Spring 135 (Palydor) (Muscle Shoatss 61 | 43 | 1 ik ikl et T el
UELIN, S0 ’ mEE STH:FTH_FE‘:H'J?E'TE lumbis) 91| = 1| WHAT DO YOU WANT |
ﬁ’ 55 | 3 | KEEP ON TRUCKIN' Edie Kandricks (Exsl/ Memphie, BN TO DO-1Lou Courtney
S dor s gl g oo |6a| 4| o vou germo o || i
B 30| 4| EcSTASY-ome Pimes AT Bivtiaté Mo | ) HANGING -
(O Players), Westbound 216 (Chess/ Janus) bl Y Lagry; Wod J1750. (eapler] | =emy Nasfimplon
(Brigepart, HMI) { i¥an Leer, BMI) | -:é:rn"'u'l'ailllﬂfn?:l Elﬂn:!slllu 2333 (Nashborn)
B! 0 | 5 | PARRTY—taces & e Macks 65 | 60 | 9| HOW LONG CAN | KEEP | (Excelhorec P Top, ) |
(fames Brown), Prople 624 (Palydor) | IT UP—1ynn Coliins 99| = | 1| CHILD OF TOMORROW—8arbara Mason
(Dynatane, BMI) {lames Brown, Frad Wesley), People 623 (Palvdor) (A, Badsie), Buddah 375 (J0th Cemtury, ASCAP)
33 |34 | 8 | SWEET HARMONY—Smekey Robinson A, ML) 100 - | 1| DOYOU REALLY LOVE ME—Feur Mints
(W, fobeeson), Tamia 54233 (Motown) P 79| 2| NUTBUSH CITY LIMITS~ne & Tos Torme (left Smith, Dana Msddieton), Capsoul 27
{sbete, ASCAF) (Ting Turmer), United Artists 298 (Huh/Unart, BMI) {Danma, BMI)

www americanradiohistorv com

SEPTEMBER 1,

Soul

__Sauce__

A&M’s Moss
Backing New
Comedian

By LEROY ROBINSON

LOS ANGELES-Black Humor
like jazz music is based on improvi-
sations (or innovations) on a molive
out of the black lifestyle. However,
when taking both forms into the
marketplace, there are great himita-
tions placed upon them in the areas
of album sales and getting the prod-
uect heard on radio.

Therefore. when a brand new

black comedian comes along like
Franklyn Ajaye who has just re-
corded his first album for A&M
Records, which s slated for release
very soon. and with all the afore-
mentioned ¢lements against any po-
ential success, the question  that
comes o mind 15 why bother?

Well, the onus for most of the an-
swer o that guestion s on A&M
Records. They're the ones who will
have o make Ajave work as a sal-
able product. The question was put
to Jerry Moss, A&M's president, and
the man responsible for making the
decision to bring Ajaye to the label,
Just what are the marketing plans of
the new comedian’s album.

“"We were responsible for the mar-
keting and sales of Cheech and
Chong. who are prabably the newest
and most successful se Ming comedi-
ans in that sense. Obviously. thev are
on Ode Records. which we only
market and distribute. But we at
beast understand something about
the marketing and the follow-
through on comedy product.”™ said
Mioss,

How Moss came to consider Ajaye
at all for the label came about be-
cause "He was the first comedian
that's made me laugh in three
vears,” said Moss. "We're always
looking for something different and
something unigue 1o bring 10 A&M.
and when [saw Frunklvn he wis just
right.”

Whether Ajave. a johnnyv-come
lately o humor. and following in the
eventful and suceessiul footsteps of
such luminaries as Redd Foxx, Bill
Cosby and Flip Wilson will be right
for the marketplace or not is some-
thing that will have (o be discovered
in the future, But if' we can use Rich-
ard Prvor as a vardstick. which
Ajave his patie rned his own sty le af-
ter (“Prvor freed us.” ). then there is a
greal potential. Stylewise, however.,
vould be detnmental to Ajaye's own
imli\-'jl.lu;tlit:'.-. o

“Well. after Richard Prvor. there's
not much more vou can bring 1o
black humor.”™ savs the 24- 1;Lllr-ulld

Ajaye. 1 looked at and listened o
Cosby and Pryvor. and 1 liked
L 11'-1h"| s ‘kid thing.” But, T liked

I‘r'mr S "street lhmﬂ hetter because it

was real down, I"r;mr convinced me
that black humor could be done”
added Ajaye.

To parallel Ajayve's comment. and
maybe paraphrase him some. many
comedians have said that after Foxx
there was not much anvone could
bring e black humor, But others
came along and became successful,
What will Franklyn Ajaye bring o
black humor listeners?

“The period which had the great-
estantluence on me, my high school
davs.” says Ajayve. “It was the only
time I was truly happy.” '

Converting that personal experi-
ence ntoe the kind of humor that
people will buy has all the possi-
bilities of t11.nhL being o esoteric

- oL new or funny ut all,

“Well, | feel good humor is truth.
Life al the present time 15 depressing

( Conninined on page 49)
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Forum Poll Selects Global
Toppers in Radio & Promo

LOS ANGELES — WCFL-AM,
Chicago, was voted the best Top 40
station in the nation by radio pro-
gram directors, general managers
and record company executives at-
tending the sixth annual Billboard
Radio Programming Forum at the
Century Plaza Hotel Aug. 16-18.
Lew Witz, station manager, ac-
cepted the award during ceremonies
emceed by Gary Owens, chairman
of the awards committee for the
Forum and afternoon air person-
ality at KMPC-AM, Los Angeles.

Best soul station in the nation was
KGFJ-AM, Los Angeles; best MOR
station was KMPC-AM, Los An-
geles; best country station was
KLAC-AM, Los Angeles. And
KMET-FM was named the best pro-
gressive contemporary rock station
in the nation, giving Los Angeles vir-
tually a sweep in the station awards.

However, when It came to pro-
gram directors, the winners were
more spread out around the nation.
George Wilson, executive vice presi-
dent of operations of Bartell Radio,
New York, was named Top 40 pro-
gram director of the year. Dean Ty-
ler, program director of WIP-AM,
Philadelphia, was MOR program di-
rector of the year. Ron Jacobs of
KGB-AM-FM in San Diego, was
named progressive contemporary
rock program director of the year,
Hal Smith, program director of
KLAC-AM in Los Angeles, and

Jonathan Fricke, until recently with
WMC-AM in Memphis and now
with KFOX-AM in Los Angeles,
tied for country music program di-
rector of the year. E. Rodney Jones
of WVON-AM in Chicago was
voted soul program director of the
year,

Air personality winners were: Top
40—Robert W. Morgan, until
recently with KHJ-AM in Los An-
geles; Soul—Don Sainte John of
WGRT-AM in Chicago; MOR pro-
gressive—Tom Adams of WICD-
AM in Miami; MOR standard—
Dick Whittington of KGIL-AM in
Los Angeles; Country—Sammy
Jackson of KLAC-AM in Los An-
geles; Talk—Jess Cain of WHDH-
AM in Boston; Canada—Bill Gable
of CKLW-AM in Detroit; news—
B.R. Bradbury of KHI-AM in Los
Angeles. A Silver Mike Award (air
personalities received beautiful sil-
ver mike trophies) also went to
David Wineland representing the
best air personality in Armed Forces
Radio Television Service: he is with
the Far East Network at Misawa,
Japan.

Newcomers' Tribute

Novice awards (plaques) went to:
MOR standard—Larry Ross of
KOCY-AM in Oklahoma City;
Country—Robert Wise of WAKC-
AM in Normal, Ill.; Progressive
MOR—Gary Persons of WESA-
AM-FM in Charleroi, Pa.; Top 40—

Rick Hubbard of WDAK-AM, Co-
lumbus, Ga.; and International—
Jim Van Horne of CHUM-AM, To-
ronto. These awards went Lo air per-
sonalities with less than three years
in the business. There were no soul,
talk, classical, or religious person-
alities in the finals.

Japanese winners were: Best air
personality—Shiro Yamazaki of
JORF Radio, Tokyo; Best pro-
ducer—Hirohiko Takeuchi of RKB
Mainichi Radio for the show, “Mu-
sic Nova,” in Fukucka.

Steve Popovich, head of record
promotion for Columbia Records,
was voted the best national pop
record promotion executive, Cecil
Holmes of Buddah Records and
Granville White of Columbia
Records tied in the voting for best
national soul record promotion ex-
ecutive, Larry Baunach of Dot
Records, Nashville, was voted best
country music national promotion
executive.

Best independent record promo-
tion executive was Tony Richland,
Los Angeles.

Promo Winners

Local and regional promotion
winners were: Jan Basham of A&M
Records, Harvey Cooper of Bell
Records, Gene Denonaovich of Co-
lumbia Records, Joe Maimone of
Capitol Records, Ray Anderson of
RCA Records, Lou Galliani of RCA

{ Continued on page 27)

Bow 2 Under 1G Station Encoders

By ELIOT TIEGEL

LOS ANGELES—Sansui and CBS Labs both un-
veiled new radio station guadrasonic encoders at the
sixth annual Radio Programming Forum here last week.

The Sansui unit, QSE 58, will sell in the $800-5900
range—the first ime the company has come out with a 4-
channel device so low, emphasizes the company’s Jerry
Lebow.

Sansui's previous broadcast encoder was the 34500
QSD4. The new unit is designed to accept as the program
source ()-8 cartridges, discrete disks, and discrete open-
reel tapes. Matrix disks, of course, can be aired without
any type of device.

CBS Labs’ 5Q encoder/mixer is the SQE-2000 which
will sell for $699. Manufactured by Sony, the unit allows
the station to broadcast 4-channel tapes and to produce
local quadrasonic programs. It was unveiled here by
Stanley Kavin of CBS.

The professional products division of CBS Labs will
sell the unit. It was originally introduced at Columbia’s
recent national sales convention in San Francisco.

While the CBS unit becomes available in October in
unlimited quantities, the Sansui unit becomes available
within 60-90 days.

KLOS-FM Break-in

Lebow, in speaking about 4-channel broadcast activ-
ity, poinis to the ongoing program at KLOS-FM locally,
in which the ABC-owned outlet has, been airing one
hour of quadrasenic nightly and two hours on Sunday.

The series of broadcasts is running 13 weeks, ending
in September. Sponsorship has been by Sansui in con-
cert with Pacific Stereo. “The station has received 1ens of
thousands of dollars in advertising from these two spon-
sors,” Lebow said. “We found out that people showed an
interest in the broadcast and they called the station to
find out about quadrasonic.”

INTERVIEW:

Lebow said WSHE-FM in Miami will go 4-channel
24 hours a day. The station spent $30,000 on equipment,
It begins its new sound in September,

The station has been airing promos taped from a
two-hour Sunday morning seminar on the subject with
invited experts. The 60-second spots include questions
phoned in from the audience plus the answers from the
experts.

Kavin, CBS vice president for planning and diver-
sification, in discussing the new Sony encoder, noted
that stations are already playing SQ matrix disks on
existing transmission equipment and that CBS has been
hicycling around some encoders. The new equipment is
meant to take care of growing broadcaster needs, he
points out,

Rather than talk about a war between the matrix and
discrete systems, Kavin preferred to refer to the current
situation as a “co-existence of systems.”

In this dispute between matrix and discrete, there are
currently seven systems being studied by the Electronic
Industries Assn. (EIA) quadrasonic committee. The EIA
will then present its choice to the Federal Communi-
cations Commission for its final determination on which
4-channel system is best for American broadcasters.

These systems in contention are by Lou Dorren. GE,
Zenith, RPM, Cooper and RCA. Zenith has two systems
up for consideration,

There i1s one technical problem concerning the FOC,
revealed Harold Kassens of the FCC's broadceast divi-
sion. The FCC's authonity only covers technical matters
involving the microphone input to the transmission out-
put. “If you put an encoder in the console we can’t con-
trof the kind of equipment it 15. We only ask that the lis-
tener pets a complete program in monaural and 2-
channel stereo.”

Boulding Concludes Instaliment

EDITORS NOTE: This is the
concliding instaliment of an in-depth
interview with Jerry Hmu"ﬁ'mq -
Erimnnng consultant now working
closely with WOOK-AM in Wush-
ington. The interview was condncied
by Cluwde Hall, radie-TV editor,
Billbeard Maguzine.

24

CLAUDE: Have you spoken at
any colleges?

JERRY: Oh yeah, a number of
colleges. When 1 was in New York
with WWRL-AM [ was a national
program director and | did a lot of
speaking at colleges and junior col-
leges and media workshops. There’s
a very inquisitive, dynamic group of

young kids who are interested in the
business today. One of the good
things happening is that colleges do
have radio stations and a number of
them, not enough. but a number of
these radio stations are being run not
necessarily by the professors, but
maybe by a senior who's a student

(Continned on page 27)
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ROY LEONARD OF WGN-AM Ehlr.zgn t-et: l..lmted Arhsts Records’ Shirley Bas-
sey take over on the mike during his show. The artist visited Chicago during
her recently-completed triumphant 18-city North American tour.

American Radio Programs
Syndicating Gene Autry
Radio Shows of Forties

LOS ANGELES—American Ra-
dio Programs, syndication firm here,
is launching into radio syndication
one of the most popular radio pro-
grams of the 40's—"Gene Autry's
Melody Ranch Show.” George Say-
age, general manager of ARP, said
that original transcriptions of the
weekly half-hour show dating back
to 1947 have been transferred and
reproduced on tape, marking the,
first offering of any of these shows
since it left the air in 1956,

We're offering the shows com-
plete . . . justas they were performed
live before studio audiences and
broadcast on the CBS network of
over 174 stations,” Savage said.
Each show features the music of

Gene Autry, the Pinafores, the Cass
County Boys, guitarist Frankie Mar-
vin, and Carl Cotner’s Melody
Ranch Band. Other regulars on the
show were Johnny Bond and come-
dian Pat Buttram. Each show allows
for six commercial minutes.

Cotner, now a member of the Au-
try organization which includes ra-
dio-TV stations, real estate, and
other activities, was instrumental in
the rebirth of the radio show as a
syndicated vehicle. A special Christ-
mas package of five half-hour shows
devoted to such classics as Autry
singing “Rudolph the Red-Nosed
Reindeer™ and “Here Comes Santa
Claus,” will be offered to subscrib-
ing stations in December.

FCC Balks at Pledge

By MILDRED HALL

WASHINGTON-The FCC has
declared its opposition to a music
format agreement between Toledo
FM stavon WXEZ and a citizens’
group that would require the station
k0 guarantee a progressive rock for-
mat if, at some time in the future, the
area were to lack a progressive rock
station. The agreement, which set-
tled a dispute over the prospective
new owner's plan to dmp the rock
for MOR programming, “improp-
erly requires the new owner (o give
up some of 1ts control of program-
ming,” the Federal Communica-
tions Commission said.

The commission’s decision will
once again put a temporary hold on
the year-old battle between a Citi-
zens' Committee o Save Progressive
Rock, and new owners, Midwestern
Broadcasting, who planned the
middle-of-the-road music for
WXEZ-FM in suburban Toledo
(formerly WGLN-FM). The FCC in
1972 denied the Citizens' Committee
a hearing, but was told by the fed-
eral Appeals Court here that “music
minorities” are entitled to enter

L

o : W
DON IMUS, air personality on Wﬂﬂﬂ-ﬁm in New York and a comedy album

pleas in basic format changes where
no alternative source of their kind of
music 15 available in the area. (Bill-
board Aug. 19, 1972 and May 19,
1973).

Allter the court remand, another
Toledo station, WIOT-FM began to
provide a source of progressive rock
satisfactory to the citizens' group,
and the committee withdrew its ob-
Jection to the music format change to
Easy Listening on WXEZ-FM. Bul
Mid-western signed an agreement
with them that if WIOT-FM drops
the progressive rock format before
WXEZ-FM’s license term ends in
October 1976, Midwestern will con-
duct a survey of the area on music
format. If 20 percent of the listeners
in the survey want the progressive
rock format, and it is financially fea-
sible for Midwestern to do so,
WXEZ-FM would have to go back
o progressive rock,

The commission said it would
hiave approved the WXEZ-FM
transfer last week except for this
agreement, and gave the citizens’

{ Continwed on page 27)
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star on RCA Records, greets Mort Sahl, center, who visited with Imus on
NBC's “"Monitor” show to promote his GNP Crescendo Records LP of "'Sing a
Song of Watergate."' At right is Sahl's wife, China.
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ALIVE & WELL
_ONTHE

SCOTT ROSS, once assistant music
director of WINS, NYC, and an
on-the-air personality specializing in
picking new hits and interviewing
everyone on the current charts from

the Stones and Beatles to the Animals, .

shared MC honors at the historic Shea
Stadium concerts of the Beatles.

Appearing in Peter Yarrow's film,
"You Are What You Eat," and once
busted for possession of drugs, Scott
now has a whole new life to talk about.

THE SCOTT ROSS
SHOW IS:

« Composed of records
selected from latest

- surveys.

« Capsule interviews with
artists and writers.

« Adlibbed comments in
SONgs.

Brings added revenue at
no charge to you.

Adds numbers to weekend
ratings.

Remains consistent with
your format.

May be logged as Religious
or Public Affairs.

Among the 100 stations currently carrying the show are:

Atlanta, WPLO, WQXI: Bismark, KBEMR: Charlotte, WAYS: Charleston, WKTM; Curunda, Canal Zone, HOXO: Cleveland, WIXY;
Denver, KTLK; Hackensack, WWDJ; Hartford, WPOP; Indianapolis, WFBQ-FM; Jacksonville, WAPE; Los Angeles, KIIS;
Memphis, WHBQ; Milwaukee, WQOFM; Monrovia, West Africa, ELWA; Minneapolis, WDGY; Miami Beach, WMYQ, Nashville,
WMAK; New York, WCBS-FM, WPLJ-FM; Orlando, WLOF; Phoenix, KRIZ; Pitisburgh, WiXZ; Providence, WICE; Raleigh,
WRNC, Richmond, WLEE; San Diego, KGB; San Juan, WCAD; Seattle, KOL; St. Louis, KSLQ, St Pelersburg, WLCY; Tam-
uning, Guam, KUSA; West Palm Beach, WPOM.

g
0

BILLBOARD AWARD WINNER

for Best Syndicated Program two consecutive years.

Depending on your needs
the Scott Ross Show

is available:

one hour . .. two hours . . .
three hours weekly. One 60
second music filled break
per half hour. First half hour
timed to 29:30. Second half
hour timed to 29:30 without
cue at 24:30 for stations
carrying five minute news.

lﬂﬁﬁmiﬂﬁi!ﬁ[ﬁ?ﬁlﬁ

Produced & distributed
weekly at no cost
to the stations by

PRODUCTIONS
FREEVILLE, N.Y. 13068

i

S U O O NN NN R N NN R AN

4
3
I

e
Scotl Ross Show E@
New Song Productions =
Freeville, N.Y. 13068 =)
Yes, I'm interested in [J One [J Two [J Three ';?-
hours. Please send me further information. F!:l

o
Name E
Etation ﬂ
Address E
City Slate Zip E
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Vox Jox

| guess you could call this thing:
“"Reflections on a Convention,” The
sixth annual Billboard Radio Pro-
gramming Forum ended last week
and the feedback was that it was the
biggest and best programming meet-
ing ever held. | think David Moor-
head, general manager of KMET-
FM, Los Angeles, did a tremendous
job as chairman of the advisory
panel. I also feel that you and [ are
lucky to get another great radio
man—Jack Thayer, head ol Nation-
wide Communications in Colum-
bus. Ohio—as chairman of the ad-
visory committee for next year's
Forum. He'll be choosing his stalf,
ete., in the near luture.

* ok ok

A lot of interesting things hap-
pened at the Forum, which was Aug.
16-18 at the Century Plaza Hotel in
Los Angeles. To wit; CBS-TV was

there filming the event for a Walter

Cronkite television special on the
music industry, Also. when Robert
W. Morgan accepted his award as
Top 40 Air Personality of the Year,
he said: “All of the rumors you've
heard about Bill Drake, Don Stecle,
and myself are false . . . except one.”
and George Wilson ook advantage
of the occasion when he picked up
his award for Top 40 Program Di-
rector of the Year to announce that
he was leaving Bartell Radio as na-
tional program director to do some-
thing he'd always wanted to do: Pro-
gram WNEW-AM in New York.
However, at that pomnt, Wilson

hadn’t so informed the powers that
be at Bartell. When he got back 1o
MNew York on Monday (20) and told
them he was leaving, they refused 1o
let him go. You might say. they
made an offer he couldn’t refuse.
Actually. they made him executive
vice president of operations for ra-
dio and also a vice president in the
parent firm of Bartell Media with
stock nplmm ete.—literally, the
heaviest position financially and im-
age and control in radio program-
ming except. perhaps, being presi-
dent of a radio chain. In a way, I'm
both happy and sad about the move.
As I'd mentioned to George.
WNEW-AM needed him and I'm
sad that the station 15 going 1o be
without a man of his cahber. But I'm
happy that George, after all of these
years, is finally getting his due credit
as o radio man, Lord knows, he paid
the dues.
* k&

Gary Owens, air personality of
KMPC-AM in Los Angeles and
head of the judging committee on
the air personality competition, did
an outstanding job as emcee of the
Awards Luncheon, He has that
“touch™ which can turn a pause into
something very humorous and he's
the fastest wit alive, | guarantee you:
| think Larry Baunach of Dot
Records 15 going to be Kidded about
his sports model tractor for a long
time 10 come,

* * *
A lot of radio talk went on in the

WHY

AVERAGE !

RPM can give your station a unique sound.

TOP TAPES — Top Tapes is the answer for the smaller market
stations frustrated with poor record service. Monthly, Top
Tapes gives you the top hits in MOR, or TOP 40 .
Included is a full selection of picks and breakouts.

AUTOMATED MOR — RPM recreates true MOR, the music that

has never needed

gimmicks to get its message across.
RPM’s MOR blends today with many of the MOR

greats of

yesterday, giving your station a smooth uncluttered sound.
Automated MOR is available with custom intros or un-

announced.

BEAUTIFUL MUSIC — A station cannot create audience appeal,
by putting listeners to sleep. Beautiful Music by RPM, is an
inventive mix of flowing music spiced with lighter selec-
tions giving your station a smooth and sparkling sound.
Beautiful Musie is o total automated package designed to
create audience appeal and boost sales . . . and priced

for any market size.

Please send me information on TOP TAPES—

] MOR

[] TOP 40

Please rush me information and sample for—

[ Automated MOR

Station

[J BEAUTIFUL MUSIC

Name

Address

City/State/Zip

FPM radio

EF'EQEI'T‘IEH'E
15552 Arbor Place, Southfield, Michigan 48075
the concerned pregramming people (313) 557-3246

By CLAUDE HALL
Radio-TV Editor

hallways, as usual. and one of the
comments | heard Chuck Blore, con-
sultant to KIIS-AM in Los Angeles,
make was: " have the best computer

in the world when it comes o pro-*

gramming a radio station—my gut.”
LA B

A lot of equipment lirms were on
hand this vear, including Schafer,
JBL Speakers. CBS Labs who intro-
duced a new encoder for stations
wishing to broadcast 5Q guadra-
somic music, and Sansui, who intro-
duced a new QS guadrasonic en-
voder for stations wishing to broad-
cast in quadrasonmic. Many syndica-
ton and jingles firms were on hand,
including PAMS, TM Productions.
Toby Arnold & Associates, Drake-
Chenault,. Watermark, Custom Fi-
dehity, ete. Armold served a “claude-
hall special™ in his suite, but 1t was
actually Pearl Beer imported from
Texas, The Japanese contingent
brought me a woodblock cut. which
I'm going to frame and put on my of-
fice wall. So. | benefitted pretty pood
from the three-day meeting,

LA

There were a few small things that
went wrong during the Forum, some
fairly humorous in retrospect. For
example, we'd arranged with Sony
to supply a dozen small FM receiv-
ers for a wireless transmutter mike so
a translator could broadcast a simul-
tneous translation of the session.
Sony sent out @ bunch of FM clock
radios, which were much too bulky
to lug around,

*  *  *

Canada, Austraha, Brazil, and Ja-
pan were well represented during
the Forum. Not too many people
showed up from England: in fact,
only Doreen Davies of the BBC.

& W 3

Best of all about the Forum. there
were no “incidents.” And the rumor
is that independent record promoter
Tony Richland is having to make re-
funds on all of the uckets he'd sold 1o
the rematch between Johnny Bond
and Buzz Bennett.

*x *® *

To get back to other topics, Chuck
Hussey, late of KBIL-AM in Kansas
City, 15 looking for country work:
B16-TR1-3176. ... Scotty Brink is
looking: 615-327-1711.. .. Tom Clay
is at 714-897-4259, . . . Joe Thomas,
whowas atl WPRO-AM for 10 yvears,
is looking: 213-893-4407.
WAAM-AM. Ann Arbor. Mich, is
looking for an air personality, as is
WOKY-AM, Sumter, 5.C.

* w k

KCIA-AM. Hobbs, N.M.. is look-
ing for a Cross-country air person-
ality. ... Dale Brisson has become
program  director at WTRS-AM-
FM. Dunnellon. Fla. He'd been
public service director at WQXK-
FM. Hialeah, Fla. ... AnnLisa Lin-
dahl is the new record librarian at
KIIS-AM. Los Angeles. Dave Dia-
mond is stll “assisting” consultant
Chuck Blore as program director of
the station. ... Carl Rossi, program
director, WQOQW-AM, Waterbury,
Conn., writes: "I would like to clar-
ify something in the Aug. 18 Vox
Jox—WOQOQOW-AM does nor hire fe-
males as tokens. As a mauer of fact,
Jeanne Marceau happens to be the
station’s best sales person. And
WOQOW-AM employs the only fe-
male newscaster in the marker. Ms,
Debi Stevenson.™

r w *

James P. Storer is returning as
general manager of WIW-AM,
Cleveland. Good radio man. .. . Ben
Noe, |5-year veleran as program di-
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rector in Top 40, looking: 505-524-
00040, . .. Don A}Ihwnrth 15 the new
program director of CHAM-AM in
Hamilton, Canada, and Greg Stew-
art is the new music director. Station
is researching the market. ... Gary
Jeffries. KINA-AM, P.O. Box 775,
Salina, Kans, 67401, would like any-
one who taped the sixth annual Bill-
hoard Radio Programming Forum
to send him a dub or let him make
his own dub. ... There aren’t many
juzz shows around these days. But
Royul Wright is doing one midnight-
5a.m. on WUNR-AM. Boston.
L w *

Mel Phillips, 212-628-425] or 516-
431-6462. 15 looking for a consulting
position with a radio station. He has
been with RKO Radio the pasi
seven-plus years, lastly as program
director of WXLO-FM, New York.

. LeRoy B. Akins Jr., president of
Akins Broadeasting Consultants
CGilens Falls, N.Y .. has been selected
as an instructor at the new radio
broadcasting program  at Adiron-
dack Community College, Glens
Falls. For those of vou who don’t
know, Akins was producer at WFIL-
AM, Philadelphia, for yvears. work-
ing with such guys as George Mi-
chael. Jim Nettleton, J.J. Jeflrey,
Frank Kingston Smith, and Dan
Donovan.

*  x %

The lineup at WTTO-AM goes:
Tom Allan 6-10 a.m.. Rod Douglas
until 2 p.m. Tom Lang 2-6 pm., Don
McCoy 6-midnight. John Ross mid-
night-6 a.m.. Shean (’'Neil week-
ends, with Paul Raye and Bill Clark
on news. Douglas sends his old we-
nail chippings to the guys at HSA ra-
dio. Bangkok. lh.il].md Lang is
program director of WTTO-AM
now. Douglas also adds: “Amencan
record people might be interested 10
know that Bangkok has a popu-
lation of over 3 million and three
English language stations. Music
comes in over there from England,
but hardly anything for the U.S. My
old boss John (Earl Richman) Dienn
could see LS. record service for
their FM adult contemporary for-
mal. The address 15 Box 1579, K-
Wattana R.O.P. Bangkok. Thai-
land.”

* *r &

David Noll is new general man-
agerof WGCL-FM, Cleveland: he'd
been sales manager, Former man-
ager Arthur Zweig left 1o enter tele-
vision, which s, today. a step back-
ward. Right? . .. Yes, "l.-"lrl-'rmm there
iy a WBUG-AM. It's in R|d;__r:[.md
5.C.. and Andrew N, Henderson. mu-
sic director. pleads for better record
ucrvn:u—n.u:nthmg from gospel to
rock. “Ridgeland doesn’t have a
record shop and occasionally we
have 1o purchase records for our sur-
vey from Beaufort, 5.C.. or Savan-
nah. Ga. ... Dan Acree at KIXS-
AM-FM. Kileen, Tex.. sent a bunch
of teeshirts, for which Tammy, Sam
(a girl), and Tony all thank you, as
well as Darryl and John. | have im-
mediately put the teeshirt on my
shirt list at 98 with a star,

* * L

Although. I've personally always
felt that the place for females was ei-
ther in the kitchen or the bedroom.
there are some great women in radio.
Cathy Gori, all-night personality on
KMPC-AM, Los Angeles. could
even do a rock show: she’s rough,
Anyway, | was just leading up to this
letter: “Would you help a lady in
distress? My name is Charmaine and
I"'ve been on the air in Miami for the
last three years, at Miami’s two pro-
gressive stations. The last six months

SEPTEMBER 1,

were spent in a program director’s
position at WBUS-FM. | am now,
due to a change in format, looking
for a new job. | would very much be
interested in news for a Top 40 sta-
tion or an air personality position.™
Call Charmaine Stratos, 305-445-
2954. * 2k x

WOCB-AM is looking for an ex-
perienced afternoon drive person-
ality. Format is MOR. Liberal fringe
henefits. Talk to program director
John W. Miller, WOCB-AM. Cape
Cod. Mass. ... T.E. Darling. presi-
dent and general manager of
CHML-AM. Hamilton., Canada.
would like people at Yesterday and
Today Productions, Philadelphia, to
get in touch with him. .. . Don Har-
ris: Got the note. Thanks. I've been
fighting that scene for years. Some
people just den’t ware good radio.

* - b

Kenneth W. Sturm., 213-966-3330,
is looking for work in news, pro-
gramming, or as an air personality.
Done it all. including working as an-
chorman for TV news. Was unul
recently with AFRTS. . .. J. Preston
Swafford, music director and pro-
duction man at WUAT-AM, Pike-
ville, Tenn.. is looking for a step up-
ward. 615-447-2791. The lineup al
WUAT-AM has Dave Grey sign-on

{Cantinted on pave 29)

Century
21 Offers
Ith Series

DALLAS—Getung Together™ is
proving itsell. “It’s already sold in
five markets in the week and a half
its been offered in syndication,”
said Mike Eisler of Cenwury 21, a
newly-formed company devoted 1o
radio commercials. jingles and radio
and TV programming.

“IF it keeps going this way it could
well end up on 100 key stations.”

Put together as a custom adull
contemporary MOR  programming
for WINZ-AM in Miami, it broke on
the air Aug. 6. 11 1s the newest service
offered by Century 21, which also
has "The Rock of Chica go. ~ Top 40.

“Kansas City Country.” authentic
country: “Counterpoint.”  sofl
MOR: “Cookin® Country,” “Soul
Rare.,” and “Town and Country.”
progressive couniry.

The Century 21 package also in-
cludes “Voices of Love,” a sophis-
ticated, philosophical program,

WILSON ANKLES AM;
STARTING TIPSHEET

LOS ANGELES—Bob Wil-
son, veleran program director,
most recently head of program-
ming for KDAY-AM here. has
launched a.music tipsheet. called
Radio & Records. It will be re-
ferred to as R'n'R.

The reason for the upsheet.
Wilson said, was that he was
frustrated with the tipsheets on
the market today, “just as | was
frustrated about two years apo
with radio and did something
different with KDAY-AM.” He
said that his upsheet will be the
most comprehensive on the mar-
ket. Sample copies will be mailed
oul for three weeks to 6.000 radio
stations and 1.000 record execu-
lives.
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® Comtinued from pape 24

who has some knowledge of radio. |
think that this 1s probably the best
training in radio. As least the guy
when he finishes a program in let’s
say radio or television or journalism

. when he comes out ... will have
worked a little bit on a commercial
radio station se he's nol “cold.” So
he's pot some formal knowledge.
and a degree. and some experience. |
think that’s the key.,

CLAUDE: Brown University op-
erates a gpood radio station.

JERRY: Excellent school. Unfor-
tunately colleges usually have more
students than they can put on the air.
If there’s going to be any kind of
programming education. they just
can’t give every puy only an hour. |
think that's the situation. There's
gotta be some additional training
done by those of us whoare in radio.
We've got o take some guys who
maybe don’t have all the things we
want, but have some porential, and
desire to fearn, Then we've got (o de-
velop them as specialists. My feeling
is. by that the time 4 guy’s been in
the business for 10 or 12 years, he's
potta decide what he's gonna do. s
he ponna be a player all of his life . . .
Is he gonna be only a disk jockey | .
15 he going 1o go into management?
The problem is that you have so
many sales-orented stations simply
because guys leave programming
and go into something else who have
never done anything else but pro-
gram. 5o you have the emergence of
the sales manager to the penerual
manager type thing, And many of
them are just completely insensitive
o what's happ:.nmg in radio as far
s pmgmmmmg is concerned. They
will not siay “no™ to an advertiser, no
matter how soldout they are. They
will take competitive accounts and
put them on the station. 50 you have
two beverages in the same live min-
utes. One’s coffee. and one’s a sofl
drink. and they tell you: “If you're so
good. you work it oul.”™ Then they
have a girl who's ill-equipped 1o do a
log. who just came oul of a typing
school . . . then you have an engineer
who managed to get a first phone
through one of these quickie schools,
but he can’t fix anything. S0, you
have all of these kinds of things and
the equipment’s becoming more and
maore sophisticated . . . and |

CLAUDE: In spite of the obvious
flaws in radio it's a good job. isn'tit?

JERRY: Oh. itis, Claude. I love,
| feel ita privilege to earn a living, no
maltter how small, in 2 business tha
gives me so much enjorvoen. I'm
really enjoving being a program
consultant now.

CLAUDE: You never get tired of
it, do you?

JERRY: | think if there’s one in-
dustry where there's something new
everyday and there's some excite-
ment if it's only picking up a new
Billboard and secing who has
moved and whao's got a new job and
what station went on the air. it's
there. and [ am just happy to be able
o be working in it. This is not a
copoul I've worked very hard at ra-
dio and had a lot of heartbreak .
things have often been very. wr_'«.
tough. and it’s tough now ... but |
think sometimes it has w0 be tough
because if it's too easy. we don’t ap-
preciate i,

CLAUDE: In New York. whal
were your hours like?

JERRY: Claude., im MNew York as
you know, [ used to spend B0 hours a
lot of weeks. You get to be a pro-
grammer, you're also i pnlit.em.m
Once you putl the systems in, you
gotly make every hud;, stop at the red
light, stop at the stop signs, and all
that. Some of them hate you for it
but without discipline I don’t think

that anr form of radio can work.
Even in the most progressive [Tee
form radio. there has to be some dis-
ciphine. I want 10 make one mnter-
esting point about the so-called pro-
gressive stations, Now there’s a
move -1 don’t know if you're aware
ol it. about progressive black sta-
tions. I've had a lot of people con-
tacting me, asking if' | think that this
is 4 pood way to go, and | have to say
again: [t depends on the marker. You
can’t decide afier you've made a de-
cision if it's the right way to go; that's
like saying, now that we've found a
cure. let’s find a disease! It seems to
be working in Philadelphia, it seems
to be working in New York. but it
may not necessarily work in Chi-
cago. The di ﬂlcull_!_r is that il you
have a progressive station, a lot of
the things that you must doif you're
commercial. which means you must
have commercials, somehow don’t
fit. If they send in a canned commer-
cial that somehow contradicts what
you've just done, it can blow your
audience away ‘cause they say. “Ah.
j'l.}u re L{_IFFIH oul, man, '_'p"l.]'LI re
playing this.” Unfortunately. af
you're going to eat. and you're in
commercial radio, you have 1o play
some commercials and there are
some agencies who won't let you
touch their stulf. But there's a trend
now towards what is called progres-
sive black radio. There are only a
couple who have done anything
with black progressive at all, the dif-
ficulty is that there are not enough
blacks to support the kind of station
that s very often needed. In other
word’s, let’s say there are 100 people
that like jazz. but of that 100 only 25
listen 1o you, because the rest of
them listen to their own jazz sets. So
while you're playing something they
like—jazz people are very selective, if
they like Ramsey Lewis they may
not like Miles . . . if yvou play 20 min-
utes of 5.{JTI'IL1|'HI'IE [hu don’t hike.
you'll lose them, So, there is a diffi-
culty there. Then you go back to the
idea of a hit-music and familiar-
music precepl. Much of what vou
hear in progressive radio which 15
good., 15 unfamihar, and most people
still, in 1970, like familiarity. They
want o hear something they recog-
nize.

CLAUDE: 1 like the black pro-
gressive formal, and | hope it contin-
ues, but it occurs o me that the sume
music is being played on the ordi-
nary progressive station,

JERRY: Oh yeah. a lot of it is. ]
think that the only difference might
be that they nm_hi. get a linle more
into some 1ll|ng;- like Nikki Gio-
vanni, into Malcolm X, into some of
the spoken words. and maybe some
of the hard cerebral jazz and Afro
music. But it’s going to have o find
is own way. In ‘i"ﬁ'.]'-]'lll'l:blu]'!
WHUR-FM 15 attempting some of
this at various tmes throughout the
day. It's difficult to say how much of
itis working because vou don’t know
In a rating pn_rlml il you have listen-
ers who're listening 1o what and for
how long ... in other words, when
you have t’r;ncliun:ﬂiz:ninn. if it were
all that way all day and all night you
would know,

CLAUDE: Have vou got a good
signul at WOOK-AM?

JERRY: Excellent signal. Our sig-
nal 15 actually better than our com-
petition, Well, we're in a better dial
position, And I've worked with the
engincer o improve notonly the sig-
nal, but the gquality of the signal. |
want a technicul sound at WOOK-
AM as good as possible. We just or-
dered some new tipe eq-.upmr:nl Wi
put fresh records in every tme we
think they need 1o be Lhdl'I-E.L‘{J Some
stations when a new record comes in.
they don’t get changed until the next
week ... we change them sometimes
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five times a week. So, we don’t get
the noise on the record by the time
the jocks back it up a couple of
times. Those records which we can’t
chunge—a lot of the oldies—are on
cart, s0 we have nol compromised
the technical sound of the station
whatsoever because we too are com-
peting with the pop stations, Some
of them sound pretty good. This has
been black radio’s fault. You could
always tell black radio by the hum
on the signal, and the hum some-
times is as high as the signal. 1 think
this is something that a lot of the
black stations just did not pay any
attention to. From the management,
righton down. .. .if they ot by with
i, if it seemed 1o work, they left it
alone. We do have a good signal, not
just a good signal as far as strength,
but a good technical sound overall.

CLAUDE: Have you got the sta-
ton sounding as well as you want w?

JERRY: Oh no. we've improved a
lot. but we've got a long way to go. |
hope o be comfortable with the
sound by September. But it's going
to take a long way because my
standards are very high and | want
the station o be very good and |
won't cop out on mw:ll I'm still
learning some of the things that
make the chemistry work, We've
come a long way, were playing 1
think the right music. I've assemhled
pretty good people, I'm working
with them . r-.:umnmng mistakes
and L"l.'II'-I'LLIII'If:,IhLI'I'i We're building
our public affairs and news dup,ln—
ments, we're becoming a little more
organized in all of those areas. So,
that we actually know how many
times a day or week or month a
record has been played. How big it
oL

CLAUDE: What kind of jingles
are you using?

JERRY: We're using a custom
package which | did with TM Pro-
ductions in Dallas. Which is very
good. It features the type of jingle
that 1s needed for wday’s music.

CLAUDE: Is it Soul pngles?

JERRY: No. it's actually a cap-
pella with bass and drums. But 1l's
designed w complement today’s mu-
sic more as a blending device than
just a jingle. It's a transitional blend-
ing device as well, Tt reflects the
mood of whatever the music is by
not getting in the way of the Mow
and allowing the music iself to come
through, When [ say that, my feeling
is that the jingle should be short. We
only have call letter jingles, we don't
have dial position or any of the other
things that you normally have. We
have just call letter pingles. and. of
course. we have a weather pingle,
and a station 11 jingle, but1it's a soul
package. I spent four days in Dallas
putting it together,

CLAUDE: In other words. 1t fits
the music more than anything else,

JERRY: Right. it was not de-
signed around ‘the format we might
do. 1 deaded what the format was
going 1o be and then, got the jingles
Lo compleaieny what we were going
o do. We have jock sings. | have a
thing about the jocks on butlon and
I happen o think when he hears his
name sung by seven triined voices, il
kind of turns him on. We've spent
yuite i bit of money on it

CLAUDE: You said you're sull
working with the jocks, in what ways
arc you working with them?

JERRY: Well. what | try 1o do s
get the maximum out of every jock.
Some of them have more 1w give
than others. IF 1 know a jock 1s ca-
pihle of doing a perfect four hours,

then that’s what | want from him, I

he doesn’t give it o me then, I'm on
him untl | get it because I want that
from him. He should wane that from
himself. I'm waching them abouw
things like overpronunciation. why
not o do certain things.
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New Dallas Radio/TV &
Studio Supplier Grows

DALLAS—A new service firm for
radio and TV stations and sound
studios has been established here. It
15 Studio Sound Service Inc., with
Mike Moree as general manager.

“We offer a full-support distribu-
tion, installation and service center
of professional audio tape equip-
ment and sound boards,” said
Moree, who was with the Ampex
service center here for five years.

Ampex closed their branch about
two months ago leaving the 90-day-
old Studio Sound Service in the en-
viable position of being the only one
around.

“Since Ampex shut down, we
have the franchise to sell and service
all of its products. We also handle
Audiopak and Fidelipac tape car-
tridges; Shure mixers, microphones,
cartridges and styluses for turn-
tables: Quad/Eight Electronics'
console boards; Russco turntables
and tone arms and Spectrasonics’
console boards, their newest prod-
uct.”

The new company also operates

FCC Balks

® Continued I,I’i'nm puge 24

eroup 30 days to resubmit its argu-
ment. The FCC said such an agree-
ment could mean that at some ume
in the future, due to circumstances
entirely outside of the licensee’s con-
trol, the owner could be “irreversibly
committed” to programming which
it might not otherwise present.

completely equipped Cajun Sound,
a 4-track, 8-track country recording
studio in Thibodaux, La., according
to Moree.

Global Toppers

® Conrinued from page 24

Records, Don Whittemore of RCA
Records, Dick Bethel, Jack Camp-
bell, and Cathy Flores,

A special community service
award went to KMCO-AM in Con-
roe, Tex., for its community action
during the Texas floods.

Special program awards went to
KGB-AM-FM in San Diego for
“Max Yasgur: The Passing of the
Era™: WDAK-AM in Columbus,
Ga., for “The Story Behind the Yel-
low Ribbon™; KMET-FM in Los
Angeles for “"KFWB: The Glory
Years." Special religious awards
went to Bill Huie of the Presbyterian
Church for “Rock Music: What's It
All About™ and Scott Ross for “The
Scott Ross Show™ which is nation-
ally syndicated.

Voting was from a list of nomi-
nations on most of the categories—1o
wit, air personalities, promotion ex-
ecutives, radio stations, and pro-
gram directors. As people registered,
they filled out their ballots. The bal-
lots were taken to the Billboard of-
fice Thursday evening and tabulated
by the Billboard research depart-
ment, The winners were announced
at the Awards Luncheon Aug. 18 a
the Century Plaza.

DON MARTIN SCHOOL

of RADID & TV ARTS & SCIENCES
wishes to announce our change of name & location

DON MARTIN SCHOOL

OF COMMUNICATIONS

New Facilities on September 1st, 1973

Fifth Floor — Muir Building
7080 Hollywood Boulevard

Phone number remains the same (213) 462-3281

You are cordially invited to visit our new facilities.

cassette!!

CALROCK'S CURRENT AIRCHECK
HEARS:

Charlie Tuna cookin' on KROQ...Rich Robbin
boogy-ing back to KCBQ..The 21-year old
Los Angeles Program Director...KHJ without
You-Know-Who...KYA's Russ MacDonald...A
Masked Man and his sidekick named “Indian”
(riding on a Pinto named “Ford")...and about
ten zillion other West Coast Radio Goodies!
Jam packed on a 60-minute telescoped

O5H-Ciuly Edfien

CJSI.U'IB ¢3'ull_.] looth

1415 Sixth Avenue, Second Floor, San Diego
California 92101

|
calroclk |

14) 233-4941
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Defend Color-Coded Title Strip Mich. Assn Backs

EDITOR'S NOTE: A recent inter-
view with Manhatran, Kan. program-
mer Judy Weidner {Billboard, Aug.
11) stating her opinion that color-
coded strips (red=pop, green= coun-
try and so on) limit titles that may
have wider appeal or potential brought
strong counter opinion from Dick
Steinberg, Sterling Title Strip Co,
Newark, N.J., and Bill Bush, program
foreman, Les Montooth Phonograph
Service, Peoria, Il

CHICAGO-—Steinberg and Bush
both contend that surveys in loca-
tions prove that color-coded strips
are welcomed by patrons. Steinberg,
in fact, will furnish free question-
naires for any operator or program-
mer wishing to conduct a survey.

“Too many good records would
get lost if they weren't grouped in
categories,” said Steinberg, referring
to the fact that Billboard publishes
four categorized singles charts as

well as What's Playing, itsell re-
flecting categories,

“We are not limiting a title’s po-
tential,” insisted Bush, “because first
of all, the basic taste of the patrons in
each location is taken into consider-
ation. We don't have an arbitrary
number of say country titles—if
we're talking about a location where
people predominantly prefer coun-
try, there may be twice as much
country as normal.”

On the contrary, Bush feels it “pe-
nalizes” people who are looking for
a specific record, say it 1s a country
tune, to have to look over 100 selec-
tions instead of quickly scanning the
green section,

Bush claims people take less time
to find and punch titles keyed by
color-coded strips and that route-
men can change records faster,

However, he does agree with Ms
Weidner to a certain degree in that
Montooth Phonograph does limit its

categories to three—pop, country
and oldies, “You could carry the cat-
egorization too far,” he said.

Bush said a survey in Peoria
found 96 percent of patrons in 40 di-
verse locations said they noticed the
color strips; 82.5 percent said the
strips helped them in selections.

On definite crossover songs, Bush
will use both red and green strips,
though not on the same machine.
Where a pop song has unusually
strong country potential, it will be
placed as close to the country tier as
possible.

Steinberg

Steinberg criticized the plain strip,
though his firm has them available.
“The standard strip identifies the
record and is uniform in appear-
ance, but this is all-no other infor-
mation is given and this denies the
customer information he should
have.”

(Continved on page 29)

NE PIERRE
makes it happen!

RENE PIERRE, long

regarded as the finest of

footsball tables, is the only truly professional
model. No other machine can compare in popu-
larity and in quality competitive features: tele-

SCOpINg,

hardened steel

rods, unbreakable

metal players, all wood and metal construction,
complete assembly, and heavy durability for

low,

low maintenance costs. See for

yourself

why RENE PIERRE COMPETITION is the best
footsball table you can put on location. Distrib-

utor inquiries welcome.

Exclusive Importers:
PEABODY'S INC.

P. 0. Box 163, Virginia Beach, Va. 23451, Phone (703) 428-2049

I

Llukebox Meetings!

Sept. 9-ILC, Coim Oparutors Ams., Bed Walved Cloak, Raleigh

Sepl, 11=MWeaizheyr Opsenton Gold, Pevio’'s Retourest, Whits Maing

Sepl, 10-23-W. ¥a. Mmic & Vending Aem., Hoart 0 Town Melar lan,
Caarl extan

Seglt. 11-21-1IL Coin Maching Oparaiom Ass , Paybsy Clob, Laks Dea-
enn, Wiz

Sept. 11-T3-Fla. Asuseimen & Merchandining Ama., Hiliss fan Gotpwy,
rimds

Sepl. 21-33Mus Opesytars of Va., en imn, Virpmis Beach

Sepl. 2-NLW. Divis Mz Operstors Party, tmpirial Mo, Finday

Bon. 1—WOA Fith meivsrary camvenlion, Conred Hillm, Chicags

May n-un.-m-rnnmmmhm,mh-
(F17 ]

futy P9—Montsns Coin Operaters Mian., Gregacn Het Springs

Vending, Music Mich.

BOYNE FALLS, Mich.—The
Michigan Tobacco & Candy Dist. &
Vendors Association will change its
name to reflect music operator mem-
bers and more operators involved In
music will be sought, according to
Michael R. Spaniolo, execulive sec-
retary and Bud Leonard, board
member and typical of the diver-
sified music and vending operators
making up the group.

Here speaking briefly was Fred
Granger, executive vice president of
Music Operators of America, na-
tional jukebox group. He character-
1zed the music and vending combi-
nation as '‘an interesting ex-
periment,” Similar associations exist
in South Dakota, West Virginia and
Flonda.

Over 50 members at the Michigan
group’s 25th anniversary convention
heard State Senator Harry DeMasso

Programmers
__Potpourri__

OLDIES

Dave Clark Five, “Can't You S=e that She's Mine!|
Like It Like That,” Epic 2313
Irit, "1 Got A Line on You/ 1984, Epic 2314
sshmakbhan, “As The Years Go By/Yellow
River," Epic 2315
Dave Clark Five, "You Got What Tt Takes/Come
Home,” Epic 2316
Shy/ Family Slm&. FT'amll'r AfMair/Runnin’ Away,”
Epic 23
{ Contined on page 29)

45’s Quality Push

BOYNE FALLS, Mich.—The state association of vending and music
operators here is supporting the Billboard Jukebox Conference efforts to
improve the quality of 45’s, Several members said following a talk by Earl
Paige, jukebox programming editor, that they were encouraged that
record companies are at last listening to their complaints.

Operators here continue to report incidences of defectives. Carl Kai-
den, Leonard Amusement, Buchanan, Mich., said, * *Shambala’ by Three
Dog Night ran about 10 bad out of 30 for us—it stuck, just like “Tie A Yel-
low Ribbon Round the Old Oak Tree.""

Paige reviewed the current efforts underway including the strong in-
terest of the Recording Industry Association of America (the organization
of record companies) and Electronic Industries Association (consumer en-
tertainment equipment manufacturer group),

Next move toward improved quality of disks will be a full review be-
fore the EIA P8.2 standards committee at its September meeting. Orlando
Taraborrelli, Philco-Ford executive and head of the P8.2, is studying a
series of reports drawn from conference meetings and recommendations,
Paige told the Mich. group.

ONE-STOP-JUKEBOX
SINGLETON SURVEY

NASHVILLE—The Shelby Singleton Corp. here is initiating a one-
stop and jukebox programmer survey, sample service and promotion
headed by Dick Bruce, sales manager. A postage-paid card solicits pro-
grammer names, types of stores and locations serviced and indications
of how seven ttles will be utilized: “Will Test/Will Order/Will Throw
Away/Will Ear.™ Programmers are also offered title strips.

Artists promoted are James O'Gwynn, Sandy Cooper, Shad
(’Shea, Jose Noland, Rita Remington, Sharon Stone, Gordon Terry

Merger

mission Gerritt Vancoevering ask
for assistance in routing highjacking

and bootlegging rings,

By EARL PAIGE

(R) urge operators to keep legislators
under pressure to cut spending and

Chief Deputy of the Revenue Com-
By KENNETH FITZGERALD E

BIG SHY, Mont.—The 25th anniversary year of the Music Operators
of America has been marked by a heavy influx of new members and a
growing awareness of the value of organization, delegates attending the
recent Montana Coin Operators Association annual convention were told
by Fred Granger, executive MOA vice-president. Granger paid tribute to
the MCOA as one of the finest industry associations in the country, nmmg
the many Iegls]atwe activities engaged in by the Montana group since its
reorganization in 1965. “You folks in Montana get things done and are
setting a good example for the rest of the country,” Granger stated.

The MOA executive recalled a visit he and the late Bob Walker (an
officer of both the MOA and MCOA) made on a prominent United States
senator in Washington. The senator was very receptive, Granger ex-
plained, but at the conclusion of the interview he requested that Walker
write to him, outlining the proposals made, on Montana association sta-
tionery. “The senator, and all other elected officials are fully appreciative
of the political power of organization. As individuals we are virtually
powerless. Working together collectively on a common program, we be-
come a significantly potent force.” A strong network of state organiza-
tions, Granger emphasized, form the foundation stones of an effective
MOA in the nation’s capital.

Harlan Wingrave of Emporia, Kan., national president of the MOA,
also praised the Montana association. Both Wingrave and Granger
stressed the importance of this year’s MOA trade show and exposition in
Chicago November 9-11. The 25th anniversary show, Granger reported,
will probably be the biggest in the association’s history with an expected -
30 percent increase over previous years in the number of exhibitors. One
entire new exhibit room, he noted, will be used exclusively to display elec-
tronic game machines,

JUHEBL’H industry people at recent Mo nt rna-etlng (from left)
Pam and Kent Larsen (he's a Seeburg rep) and Tom Baker
(standing) Chuck and Roberta Dudley, Bill and Janice Guthier
and Dee Philips; convention chairman John Stocksdale and

28

Mrs. Bob Walker, still associated with the business of her late
husband, Robert Walker, an industry leader; Wurlitzer rep Ron
Weidman and winner of $2,900 Tahiti vacation promotion he
conducted, Mrs. Evelyn (Zollie) Kelman; from Nashville, Enter-
prise Records act Jerry Haymes & Brenda D; Joe and Wilman

WWW americanradiohistorv com

E-allant Franlit Freeburg, lobbyist for the Montana Coin Oper-
ators, and legal counsel Alfred Dougherty. Other Ken Fitz-
gerald photos of the meeting appeared previously (Billboard,
Aug. 18). :
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Whats Playing?

A weekly survey of recent purchases and
current and oldie selections getting rop play.

BINGHAMTON, N.Y.: “HOT 100" PURCHASES

Bodert M
i AmosEmean
4 T ]

(T TI- 1S
“Say, Has Anyhoddy Seen My Sweer Gypsy Rose™
Spinners
“Laoving Arms,” Dabse Er:}'. MC A 40 100
“The Morning After™

“For the Good Times™
“Helease Me™

Cidies

HARRISALRG, PA.: “HOT 100" PURCHASES

Charlie 5 hexifer
Tri-Sinte Musle Co,
14ZH M, Sed SE 1TIOZ

(707 2340801

“Twisting the Might Away,” Bod Stewart, Mercy
'T]dil e

“China Grove.” Daobie Brothers, Warner Brothers TT2H
“The Lul'l‘h:%;; My Mind." Neil Diamond, MCA

"I Can Hear Music,” Larry Lurex, Anthem 204

LORDSBURG, N.M.: “HOT 100" PURCHASES
Jdmns [himagen
Mlunbe T

[hunagen
Borx 190, 1205 Handin St. S804
[ SES) S42-90300
“Shambala,” Three Dog Might
“Yesterday Doce Mo
*Taday | Started T.q:vig‘t'ml Agam,” Kenny Ropers &
the Firut Edition, Jolly Ropers [-1
Spianers
"Wad. Bud Leroy Brown™
“Satn Shesis™
“Drnking Champagne,” Chubby Wise, Stonewny 1091

MADISON, WIS.: “HOT 100 PURCHASES

Pai Schwarta

Mlodern T,

#15™. Broom SL
(60 MEn11E

“Bly Maria.” BW, Stevenson, RCA (0M)
“TakeOne Stop,” Eydie Gorme, MGM K 14563
“The Last ThinEu;L ¥ Mind," Meil Diamond, MCA

“Half-Hreed ™ Cher. MCA 80103
Cover
“Yay've Mever Been This Far Before,” Conway Twitty,
WA SD0Rd
“¥ou're the Best Thing That Ever H;Eﬁﬂﬂim Me,”
Ray Price. Columbia 4

MILTON-FREEWATER, ORE.: “HOT 100~
PURCHASES

[H T L TR
Kelly flunbe Amusemen
it L, fox 174 9702

(S0 98- 571N
“Had, Bad Leroy Brown™
“Touch Me i the Moming,” Dhana Ross, Motown 13319
“Smoke on (ke Waer"
“LInemsy Hider™

: Sninners

“Shambala,” Three Dog Night

“Playground in My Mind,” Climt Holmes. Epic 1089}
*Kodachrome,” Paul Simon, Columbia 45859

NEW ORLEANS: “HOT 10" PURCHASES

1] Hulpeniisal, Jox Caru

AL Amusemenl Ca.
4100w Ave. TOLIS
15 R2E- 1500

“That Ll.-l.I:T (Pars | and 23" slew Brothem, T-Meck 2251
“Let’s Getig On™

“Theme From L'Iul:lpu:‘l: Jonmes,” Joe Simaon, .'ipq'in! 138
“Here | Am (Come and Take Me)™

FEORIA, ILL.: POP & COUNTRY PURCHASES

Hill Mok
Lea %ondnath Service
506 Fvuna S, &1
M) 67200

“The l..u:['l‘hinE ﬂzu. Py Mind.” MNell Duamond, MCA

"'SrBl_IJ:I'LIH.jI&‘;‘I hit's Alnpht for Fi gllng"
“Twistin e Might Away.” B fewnri, Mercua
> ﬁ’i ¥ ¥

“Rend & Li.1l||,;|;'u;e H}' Wp],',"' Anne Hurrn.}l,l,"lpal.n;ll
Ca uniry
“Arms Full of Plenty,” Buck Owens. Capitel 1688

“heeen ol the Silver Dollars.™ Dn-}ll: H|:|||1.-I lﬂmlh}'
A

RICHMOND, VA.: COUNTRY PURCHASES

KA OFConno, Caurnos
(O Connor D inc.
IA20%, Maln 56, Bex 5729 13020
(TN A0

“Sunshine,” Mickey Newbury, Elekiras 458573

“Slippin” Away™

“Mo Headstone on My Grave.” Jerry Lee Lewis,
Mercury 7305

“Jusi What I Had in Mind™

“Red Necks, White Socks. and Blue Ribbon Reer.”
Johnny Russell, BOCA 0021

SOUTH BEND, IND.: COUNTRY PURCHASES
Jean M
BrE Mishawshs Lve, S48
(309 11T

“If Teardrops Were Pennizs”
“You'we Never Been This Far Before™
“Topafthe Wordd™
“The Comer of My Life”
“Mushville,” Ray Slevens, Barnaby 3020
“Can 15 in Your Arms”
"Louisinns Woman nd Mistisippi Man™
"Wult;]llc Blues™
"Why Me," Kris Kristoferson, Monumeni B5T1

WISCOMNSIN RAFIDS: “HOT 100™
PURCHASES

“Laoves Me Like a Rock™
“hnturday Might's Alnghi for Fighimg” v
"oy, Has -'u'lyhnde' Seen My Sweel :{_p;}- Rose
“Freedom for the htallion.” The Huey Corporation,
RCA (¥ )
=You've Mever Been This Far Belioce,” f'n-rl.wn.:,' Twul.l'g.'.
MOA 40084
Spinners
“Brother Lowie™
“The Morning Afier”

Cilelies
“Tie s Yellow Ribhon™
“Shambale” Thres Dog Meghi

‘. i

. s """ ;
L AN
TOM CROSS, AIR PERSONALITY on KGFJ-AM in Los Angeles, gets a fistic
welcome from the Intruders backstage during a recent appearance by the
Philadelphia group at the Sprints Sports Arena, Los Angeles. Cross is in cen-
ter.

When Answering Ads .

. Say You Saw It in Billboard

SEPTEMBER 1, 1973, BILLBOARD

ColorCoded
Title Strip

& Coatinted from page 28

Answering still another objection
to color strips, Bush said the colored
acetate overlay strips to identify new
releases could create “color clutter™
if continued along with color-coded
strips, but he limits these acetates
overlays to only yellow.

He also noted that though Ms
Weidner blasted color, she men-
tioned using the acetate over-lays.
(Next, more opinion on color-coded
strips.)

Programmers
Potpourri__

® Continwed from page 28

Huollies, “Long Cool Woman in a Black Dress/Long
Dark Road,” Epic 2318

Bobby Viaton, “Scaled with a Kiss/Ev'ry Day of My
Life,” Epic 2319

Tammy Wymette, “CGood Lovin® (Makes 1t Right)/
Bedtime 51u|‘_'_l,l."' T,‘Eil,: 2320

Jody Miller, “He's 5o Fine/There's o Party Goin'

On,” Epic 2321
Wyum.un?a_l; “The Ceremony/Take Me,” Epic
] ¥

Redbone, “Maggic/The Witch Queen of New Or-
leans,™ Epic 2323
Chase, “Ciet 11 On/l Can Feel 11" Epic 2324
Bob Luman, “When You Say Love/Lonely Women
Make Good Lovers,” Epic
Tammy Wynette, "My Man/We Sure Can Love
Sk Each mh-ﬂ'“ Epac 2326 &
nny Paycheck, “5She’s All | Gol/Someons 10
Give My Love To,” Epic 2327
George Jones, “A Piciure of Me (Withoul You)/
Lowving You Could Mever be Belter.”
Epic 1328
Elvis I‘rﬁ “Mn Amencan Trlogy Unel [c's
ime for You. . " RCA D683
Ray Peterson, “The Wonder of You/ Goodnight My
Love,” RCA 0937
Meil Sedaks, “Little Devil /Stairway 1o Heaven,”
RCA (939
Millsson, “Jump in the Fire/Coconut,™ RCA 0540
Royal Scois Guards Band, “The Linle
PDrummer/ Amaging Crace,” RCA D94
Dolly Parton, “Caoatl of Many Colors/Touch Your
Nat Siuckey, ~Fomgive Me for Calling ¥ou Dar
af Siuckey, "Forgive Me for Calling You ing
Is It Any. . " R.IT'AMH-E "
Waylon Jennings, “Good Hearted Woman/Sweet
Diream Woman,”™ ROCA 0945
Charley Pride, “All His Children/Kiss An Anpel
Gomd Mornin®,” RCA (46
Porier Wagoser, "What Ain't 1o Be/A World With-
outl Musie” RCA 0947
Coanie Smith, “Tust for What | Am/I0 Tt Ain’y
Love,” RCA (445
Jerry Reed, “Smell the Flowers/Alabama Wild
Man,” RCA 0949
Charlie Pride, “[1's Gonna Take o Lintle Bit Longer/
She's Tow, .. " RCA (950
Dickey Lee, “Ashes of Love/Never Ending Song of
Love,” RCA (951
Porter qu-}mmgny Purton, “Lost Forever in
our K2/ Together. . " RCA 0952

POLKA

German Americans, 1 Want a Beer Polkas My Dear
Anna.” THM 1017

Ronnie Dodich, “Lovely GitlfHere Come The
Garls.” Sonind 297

Daii Selilies, “Testimonal Walte/GraceTul Dons
Polka.,™ KL 73

Dan Schifes, "FI‘itl‘Idih'iE' Walte/ Thoes Your Hean
Beat for Me” KL 74

Falixh Kid, " Polish Hoe-Downs Peanayivanio Dills
Potks,"” Sound 294

Village Brass, "Wild Goose Polka/ Ellen Polka,” KL
"2

Miko '1"|Irl, A ph: ﬂl.;rrli Waliz/Golden Pheazani

|

Polka.” KL
Pary H!rm:ﬁ “The Du Wagple Polka /Ol Country
hienlander,” Sound 195

Bruss w/ Midas Towdh, “Beer Hall PolkasBohemian
Brass.” Sound 296

Palo Bros., "My Old Gal-Polka/ Girls Like Money -
Polka. Chicago 417

JALL

Sardh Vaughan, “Alone Again Nawrally/Bun 1o
Me" Malnstream 5544

Decdato, “Rhapiody in Blue/Super Strut,” CT1 16

Qruiney Jones, “Summer in the Ciy/Sanford and
Son Theme,™ A&M 145

Grover Washington, “Masterpaece, Pt 1 /Same Pt
I CTI Kudu 916

Low Donaldsen, “Sassy Soul Strues/Pillow Talk,™
Blue Noie 28T

Jimmy MeGrill, “Holmes—The ﬁuirr:la' Finger
Lickin' Good"” Groove Mer. 1020

Benny Strong/ Orchestra, “'When 1 Take My Sugir
10 TeadFive Foot Two,” Sundi 101

Benny lenlﬁfﬂtﬂhﬂlﬂ. “Hheik of Arabi/When

Y Bugar Walks down the Sweer”

Sundi 1

Alphonse Mouzone, “Spring Wiler/ Funky Finger,”
Hlue Mote 261

Warning on Games

AUSTIN, Tex.—Officials of the
State Health Department have is-
sued a warning that coin-operated
space laser games may be causing
eye damage to persons who use
them. Joe Thiel of the state radiation
program said about 30 per cent of
the games have been located and
corrected.
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Radio-TVProgramming___

Jack Thayerto ChairForum

® Continued from page |
hand from countries ranging from
Japan and Australia to Brazil.

Brazil executives attending the
Forum announced that they were
planning a conference between top-
level radio and record company ex-
ccutives similar to the Billboard
meeling sometime next year.

The Billboard Radio Programm-
ing Forum in 1974 will be held
somewhere in the East, Thayer said.
“AL this time, myself and several
other radio executives are checking
on various markets and the hotel sit-
uations—Chicago, Washington,
New Orleans. There is a strong pos-
sibility that the Forum next year will
be held in December rather than in
August. We're doing research on this
now . .. to lind out when most radio
people would like to have the meet-
ing and where.”

Thayer also said that he would be
announcing his stalf of Forum advi-
sors within the near future. Last
year, David Moorhead had an advi-
sory staff of Chuck Blore, president
of Chuck Blore Creative Services,
Los Angeles: Tom Donahue, gen-

{

ERIC CHASE, right, air personality
on KFRC-AM in San Francisco, and
Dave Haynes, store manager of
Tower Records, admire the Morgan
sports car that Tower is giving away
on the station as a promotion. The
car's former owner was Rolling
Stone Mick Jagger.

eral manager of KSAN-FM, San
Francisco; George Duncan. presi-
dent of Metromedia Radio, New
York: Ernie Farrell. director of spe-
cial projects, MGM Records, Los
Angeles: John Lund, program direc-
tor of WGAR-AM, Cleveland: Gary
Owens, air personality of KMPC-
AM, Los Angeles: Joe Smith, presi-
dent of Warner Bros, Records. Los
Angeles: Pat Whitley, program di-
rector of WNBC-AM, New York:
George Wilson, national program
director of Bartell Radio, New York:
and J. Robert Wood, program direc-
tor of CHUM-AM, Taronto.
Around 650 radio and record
company executives attended the
sixth annual Forum in Los Angeles.
There was a greater altendance of
general managers and station own-
ers this year than in years past, as
well as a very favorable wrnout of
Jingles firms, syndication firms, and
equipment manufacturers.

Vox Jox__
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until 10a.m.,, Preston until 4: 10 p.m..
then Howard Upchurch until signofT.

i * *

Russ Barnett has sold his interest
in the syndicated radio projects and
is doing away with Programming
Aids and Services Inc.. a Los An-
geles firm, “because I was simply not
happy on the fringes of radio. 1 plan,
as soon as possible, to return to a
general manager or programming
position if | can find a station that
has potential and needs help. As
you've said, syndication is a lucra-
tive business, but it just wasn’t my
bag. Incidentally, I did retain my
representation of Anita Kerr in the
station jingle field. Anyone who
wishes to contact me on either of the
above projects, can reach me at my
new office—213-386-8347."

* * *

Alan Golden is now working with
WEA Group distributing in Min-
neapolis,

TWO NEW
BILLBOARD

PROGRAMMING AIDS

(K) HOT 100 CHART RE-PRINT SET @ $35.00.
Copies of Each Week’s Charts

January-July, 1973

(L) HITS OF THE WORLD REPRINT SET @ $35.00.
Copies of Each Week's Charts

January-July, 1973

Research Department

Billboard Publications, Inc.
9000 Sunset Blvd., Suite 415
Los Angeles, CA 90069

Please send me the following Programming Aids packages:

My Check or money order for the total amount $

Is enclosed.

Name

No. & Street

City, State, & Zip
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FOR SALE

USED BECHT 8-TRACK DUPLICATOR

Master and gix slaves. New heads, 34,000,

MNEW ASC-DUAL 45 TWIN CAFSTAN B-

track duplicator. Master and two sloves

AL $6,100. Additional slaves avail-
B,

4 ELECTROS AND MODEL 100-48C WINMD-
ers for Ioading blank and pre-recorded
B-track or Cassette tapes. Completely
overhauled, Each %5995 or make offer
for all fowr.

20 DELUXE TAPE DISPLAY CABINETS,
Formica and Plexiglass display 500 fapes

wit hstorage for 1,000 more, i 0]
each or fo rall. These cases are

AUDIO SPECIALTIES CO.
.Il!ﬂ-! Pan American Freeway
guergue, N.M. B7107
Phone: (505) 3452121  se22

Attention General Managers
RADIO LONDON

I A new weekly one, two, or three
hour program available, toped or
live by satellite from our studios in
London, Englond. Format UK. top
40 Star interviews, Top Jock.

Contact:

LONDON INTERNATIONAL
5 Hortford Rise, Camberley,
Surrey, ENMCLAND, sel

FOR SALE

FROM THE MOTOWN W/H FIRE
APPROX. 18,000 oss'td LP's. Jack-
ets water domaged. LP's UMDAM-

AGED. Priced for guick sale.

CARBELL ENTERPRISES
14718 Keswick Street, Von Nuys,
California 91405 (213) T!S-‘F?'llf
58

THE GOLDEN DISC H-P'Eﬂli'll-lm
"0s). Enormo

oy, Mo anwhere | oanous fnven

Bre. " .
183 W. 1th Bt., N.Y.C. 10014 Z85.
7899, tfn

FANTASTIC VALUES, ASST 45'5 —

IMPORTS FROM ENGLAND
Mean More Profit for You

For efficient worldwide delivery of
the latest albums and topes with
regular special reductions contact.

GRADUATE RECORDS

3 Broad ih"'t
Wolverhampton, nd
{Wholessle nnlr

FOR SALE
COIN MACHINE ROUTE—S10 UNITS

ﬂmﬂﬂi:!tt.lﬂhluh Pool Tables mnd
e to be ﬂm#:
ﬂ;l’m-'llll‘lllnﬁ'l‘l retirement

Cail th'l'l-ﬁ ml-w.l

TURNMIRE w1

2600 mi, Ephraim .l.\-o.i Camdan,
M.J. 0104 Phone: (609

Dist. of promo tapes & records ae
cessories.

i"hmri' E]lhﬁ]; t-l :Hn deletions, Musie,
1 AR, i 5
Phone: (501 as7.7igp o Ark. 72005

35 SECTIONS 10 TIERS 1

lin“ Hh_-ndtl W Pntt.h!:ﬂnnhms g Tﬂ
a lﬂ.ﬂ:l]ll:l' F'I-I-"-l'-l

Eﬂl‘- P galvinized. Seats -'I.m' {-Illf

AMPEX B TRACK, 300 DECH—AG 350
EIH.III ltil:i glectronics, ==l Byne, H—.FE

Scully 4
Hﬂ-l, ﬂ.ﬂm 'ﬁtm Studios, (813) Ii-lﬁl-
se

CLOSE OUT! FOUR TRACK
fal:tnri’ cutouts, ma.!urr lables, half mil-

WUTRRALR | ErE
L3 u ‘W
ﬁ% g Up:-er I:I'lrh:.r. : mh: (215) '{. ington led..,nrﬂl.uur City, Cal. wﬂn!.
COMEDY MATERIAL MISCELLANEOQUS
COMEDY MATERL BILLBOARD
The ﬂurvl#an the Stars for 30 Vrs.! “"""E..'é‘.i‘.’;’ﬂ"’"“"

m—k gﬂ"H ¥r.
2 for 51100

35 Ttizﬁl-ﬁ' " Gag Files, $45
.’f.lﬂ]ﬂﬂjﬂl." £5

No C.O0.Id.
"We Teach Standup Comedy”
llmﬂlﬁm BILLY ﬁLuﬂH

. Edth S§f.
New York, N.Y. 10019 tn

=

""FREE” CATALDG . . . EVERYTHING
for the Dﬂjwl Comedy, hboo mlr-

nhech wild Ilitr-u:n.1 %Flﬂ lgndén E'
y BT
Box S64ED. Ban Foinimite: Sommand.

m:l oF PHGF:EE.EIEEAL COMEDY
N 3 ad-lih's,
J §5, breaks. Cll:ll.‘ Pound
Refund 'ﬁnrr..t fle, Coit ally 320
Ll .
HEALY, Box 66-B, 'If-:w E.’n''I:"i.'mrknfliizt.'.r lnmfﬁ
s

FUNNY FILLERS—ANNOUNCEMENTS,
Routines. 450 lsughs! RifF new folio—24,

Mon back ﬁllﬂnl.!
m-ﬁm 1 » Mew ?uri mﬁ 1%&1
[ L]

Dmﬁ.fs NEW, SUREFIRE 1
:E.im H?.nﬂ'iud n:u-llna I'-I-Etiﬂlu%-l?ti
Robers Fromund, Orms s tin

SCHOOLS &

INSTRUCTIONS

REI FIVE WEEK COURSE FOR FCC IST
E:mu. weell ecourse for

TV lnnwnm. Call or write to-
d“- m 22 5. Fl sumhl
Fla. 33577. T4 tfn

tlons 1o Bill.
e ':{‘gﬁf’ 16 or :'En:":. For

rates mnd
BOX &019

c/o Billboard, 1515 Broadway
Meaw Yor MN.Y. 10036

HIGH FIDELITY'S TEST REPORTS
S R ey ﬁﬂi‘é‘ﬂ'ﬁ

T

by 7 < e ML

Pattersan 5t., l.’:l::.ﬂu.nnu Ohio *HI‘

DISTRIBUTING SERVICES

DISTRIBIITORS WANTED

ATTEMTIOM
OVERSEAS IMPORTERS
for sxport only. save 5 § 3

We are manufacturers and disicibutors of
B-trpek, casseites, pre-recorded, hlank tapes
and pecessories.

Fantastlc clossout afTers: specialized serve
lces to tape |mporiers ihruout the world.

Dgalers and distributors aaly.
TAPE EH"I'IEPII;III CORP,

-l t;l.ll -Ifl-'l E-.hl 'I’l.l'ﬂ
‘I{Ilmu 14-EB310] l-f!“l'l I;!-II':H. {

Ship lg lowast
ALAYon 1R Your wisits o N Y.
Contact:

BERKLAY AIR SERVICE
PO. B FK_Airport,
Jamaics, N.¥. 11430, U S.A. i

=B

EXPORT ONLY

All brands phonograph records and
rerecorded ftapess. Also illl'lll'lf e
ection of atiractive close-ou

27 years of specislized service Hl
record and l‘l‘rt imporfers throvgh-

out the worl

Daalars and distributers anly.

ALBERT SCHULTZE, INC,
e
Cable: ALBYREP  Telex: 134569

20w

WHILE OTHER PLE ARE RAISING
their coE, We are ering ours. Major
Iabel are low s §1.00. Your cholce.
Write for free listinge, ﬂﬁ m
Distributors, 6612

delphia, Pa. 19138, Dealers only.

ATTENTIO RECORID U‘I"I..I:ITE
have the -.riut nhf:tl.un od T
i:rl:l.iu and e at nr:h..

r label H.unli:u.nt promotional
#Hlumstnd o ndesvous ?nu:. IIE
we ]

W. Ellzabe .Mm. Linden, MW.J. J. 07038,

PROFESSIONAL SERVICES

CUSTOM TAPE DUPLICATION ON
Jmn-'m'ga- T200" ﬁﬂuﬂlﬂ in &-track or
) i 19

ﬂl'ul.urm mm any format. You
handle Es and rue-lljn.nl.uﬂm Short
FUnE are our

Hardware mnufmhzrerl attention!
Let us make r demo cartri

for guad or res units. Fast, de-
Eand-.hh: serviee, Call for fast puota.

AUDIO SPECIALTIES CO.
3520.0 Pan American Fresway
Albuguerque, M.M., BT107. HIE

IMAGE BUILDERS

Building your image and enhancing

yvour self-esteem is our business. We

want you to be s success! If we

don't keep our promisé, your money

will be refunded. For our challen-

ging qguestionnaire, send 53.50 to:
IMAGE BUILDERS

2514 M. Townley, 5omta Ana,
California 92706 5@

II. TE.A.EE EL‘UI.LT III.E:DHDING AND
t-:n.

Iﬁ.‘w cira-sonice
uqtm and I

1nltmn:|rm uul :m lifiers.
Dnn Elliott Studi Bl West 5t.,
MN.Y.C. 10008, (212) 524-9677. itfn

POSTERS, BLACK LIGHTS, INCENSE,
beads, patches, stickers and decals. S d
S G e, G SRR ©
lanta, Georgla 3JI0308, tfn

SITUATIONS WANTED

YOUNG RELTABLE EXECUTIVE SEC.
retary seeking responsible position. Pre-
vious record company experience—good
referenees. (312 BTYI-0103. sel

CHIEF ENGINEER NEEFDS POSITION
in tape duplication industry. Highly
expérienced. Box 658, c'o Billboard,
1 Astor Plaza, New York, N.Y. 10036, seB

MOOONRISE—A NEW GROUP COMING
vour way. Hear them soon. gl

BRENTAL SOUND SYSTEMS FOR ANY
event — anywhere — Coneerts, Conven-
Madin, :m"ﬁ'nmm’irﬁ“hﬂnd e
Mich. 49417. (81 ]uﬁubao :

CLASSIFIED
ADVERTISING
DOESN'T
COST,

IT PAYS.

www americanradiohistorv com

PHILA. AREA
RECORD COMPANY
Looking for long term national dis-
tribution arrangement with national

label.
Box 6057, Billboard
One Astor Plaxa,
New York, N.Y. 10036 .
se

-

HELFP WANTED

BOSTON AREA
RECORD TAPE DISTRIBUTOR

Meeds working monager with whole-
sale experience., Cood salary, piece
of the action plus potential part-
nership. Reply in confidence fto:

Box Eii Billboard, 2160 Patterson

L

PATCHES % A DO
NOW items. House of

%uutm Plrhlr. Mt &rnon,

e, 58 . Mac
tl'n

B-TRACK TAPES—BEST S0UND-A-LIKE
packs. Latest hite In pops, soul

ﬂd hplmtfh m‘l‘ﬂlﬂtﬂ Send
h Ferry Roac cn-sr‘h ‘fw’c'mﬁ

LEADING MANUFACTURER OF
SOUNIRALTHE Btrack tapes érlr.lul.'?
mc"h.'l looking for established

L17] m&rvfl.mdlu our high qulHE
ta Write: George &nrmani
P. O Bn::n!ﬂl. Hﬂrﬁu.runﬂl N‘{ih
Carolina (803) 279-4334,

WANTED—-SALES HREPEESENTATIVES
for a record distributor. Experisnced
with European Labels. Good opportunity,
Call {212) ZT49174. 10:00 A AL to B:00 F.M.

Bl

WANTED TO BUY

WANTED: DEFECTIVE B-TRACK TAPES
also L.P. Albums and 8-Track Tape sur-
plas, deletions, cutouts, ete. (any guan-
tity). Write: Surplus, Box 150568, Tulsa,
Oklahoma T4115. Call (818) 836-3057. s=15

E-
=

FProgram Director, KCRA Radio, 310
10th Street, Sacramento, Callf, H&gf

When in VIRGINIA
You Can Buy BILLBOARD

at the

Suburban Newsstand

121 E. Little Creek Rd.
Norfolk, Va. 23500
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5th Anniversary

15yeats of the worlds greatest

recorded music

THIS MONTH EMI celebrates its first 75 years in the
international recording business.

Founded in 1898, the present EMI Group employs
44,000 people in 33 countries. It has world sales of
$625 million, net assets of $453 million and pre-tax
profits of $57 million.

Early in 1898 Willam Barry Owen and Trevor
Williams started business in the Cecil Hotel, London.
They negotiated a licence with Emile Berliner who had
patented the name Gramophone a year earlier.

Meanwhile William and Fred Gaisberg travelled from
Washington to London, on Berliner's instructions, with
their recording apparatus.

Berliner’s brother Joseph installed presses in a small
factory in Hanover, and Owen and Williams' new
Gramophone Company entered into a deal for the
p}&ssing of their product, which started in the summer
of 1898,

In February 1907 tenor Edward Lloyd cut the first
turf of a new pressing factory at Hayes, Middlesex,

England, about 15 miles west of London. [n May that
year Dame Nellie Melba laid the foundation stone.

Electric and Musical Industries (officially
abbreviated to EMI two years ago) was formed in 1931
through a merger of The Gramophone Company and
the Columbia Graphophone Company. In the same
yvear the Abbey Road recording studios were opened.

During the Second World War record production
continued, but on a restricted basis. Full production
was resumed and gathered momentum from 1946
onwards. Demand steadily rose over the years until
factory capacity became inadequate.

In the summer of 1972 manufacture was transferred
to a new production and distribution centre three
miles away. In the middle of this year four million
disks a month were being pressed and early next year
capacity will be further substantially increased.

These are some highlights in the story of what is now
the greatest recording organisation in the world, which
produces one out of every five records made and sold
globally every year.

The following articles illustrate different facets of
EMI's history, as seen by some of its leading
personalities,

EMI's 33 countries
- theview

from thetop

By BRIAN MULLIGAN

LONDUN — There was a time when EMI's global interests
sprawled around the world with more autonomy than was ever
permitted when Britannia ruled the waves and the sun never set
on the British Empire,

But as the Empire shrank and national self-determination
grew in direct proportion to the easing of central control from
London, EMI by contrast has closed its ranks to meet the
threat of increasing comnetition from America and Europe.
The poinit has now been reached where the companies in 33
countries are more unified and co-ordinated in their efforts
than ever was the case before.

This dovetailing of effort results from policy initiated two
years ago by chief executive John Read who was determined
to see both a better projection of EMI's image internationally
and full advantage taken of the company’s unique position to
market and sell talent worldwide. No longer are the heads of
overseas companies allowed a completely free hand in deciding
the fate of international talent. If the word goes out from
Manchester Square that there's to be a worldwide effort to
promote a particular artist, then total support is expected.

For despite its lengthy involvement in electronics and
domestic appliances as well as more recent diversification into
a broadly-based leisure group via films and television, EMI
remains at its profit-making core a record company, deriving
half its 1971-2 global sales volume of $625 million and 41 per
cent of pre-tax profits of $57 million from its music activities.
Additionally, in terms of representation if not in dollar
volume, EMI can still lay claim to being the largest recording
company in the world. While there may be American
competitors whose record sales are well in advance of anything
which EMI can generate, the international 33 country presence
ot the British firm gives it a wider spread in the world disk
market than any of the opposition.

But where exaclly does EMI place itself in the hierarchy of
the record industry. John Read puts it this way: “CBS, the
Polygram group and EMI are probably the three leading
companies internationally, for although the WEA group has the
biggest share of the charts in America it cannot be said io be
truly international in terms of companies established outside of
the States. EMI is most complete in its representation around
the world and outside North America we have the largest
volume. We are the top UK company, second to Polygram in
Europe and for the rest of the world definitely Number One.”

But is the rest of the world really that important? Read
maintains emphatically that it is, especially for EMI's future ag

John Read, Deputy Chairman and Chief Executive, EMI
Group.

a music company. “The world outside America and Europe is
of growing importance,” he says, “There is obviously going to
be considerable growth in the developing countries. [t is
important to have a foothold there and this is something we
have done,

“Recorded music is a growth industry throughout the world
and we are particularly enthusiastic about the picture in
Europe and owr prospects in America are much brighter
following the resurgence of Capitol, in which EMI has a 70 per
cent holding. The longterm picture we see is that the world
wanis more and more music and it is up to us to supply it in
the form of disks or tapes according to the tastes of the
country concerned.”

Of those countries where EMI's presence is not yvet directly
felt, Read would obviously like to see markets opening up in
both Russia — the country’s Melodyia catalog is licensed to
EMI for North America, the UK and various other territories —
and China.

But from a practical point of view, Read is looking to
further EMI's influence in South America — VYenezuela is a
country in which an EMI company could well be set up — and
Indonesia may well be in line for the future. Read regards
Turkey and Chile, for governmental reasons, as being two
problem areas.

Read, director of sales with the Ford Motor Company until
he joined EMI eight years ago, who plays the organ as a hobby
and spends half his free time at weekends listening to records,
devotes a great deal of his energies to watching over his music
empire.

Each Monday morning, for instance, the leading UK-based
executives, Len Wood, group director responsible for records,
Gerry Oord, managing director of EMI Records, Allen Davies,
director of international artists promotion, plus any
visiting brass who happen to be in town, visit Read’s office for
what he calls “a forum”. It is not a business meeting in the
strict sense of the word,” he stresses. “It is an opportunity to
discuss product and people-problems and to ensure that
international aspects get a chance to be thoroughly reviewed.”

Read also holds meetings once a month with the individual
heads of the operating areas, Gerry Oord (UK), Oscar
Hamilton and Philip Brodie (Europe), Bhaskar Menon (North
America) and Paddy Duiffell for other countries, He wvisits
Capitol which he regards as EMI's eyes and ears in America
four times a year — during the dark days he was there once a
month — and travels a lot at other times. In addition to
frequent visits to Europe, he was last year in Mexico, Japan,
America and Canada and this year his itinerary will take in
Australia, New Zealand and the Far East,

But despite his intense interest in music activities, Read says

he does not choose to involve himself directly in product
matters. I might mention that 1 like a particular record, but
we have men whose ability 1 respect who are much better than
me in the legitimate selection of repertoire. It is up to me to
see that they have scope for their talent and that they get
backed.”
. One important aspect of Read’s policy of closer group
integration has been to bring greater emphasis to bear on the
name EMI as a trading umbrella. “*At one time, EMI as a name
didn’t mean anything to the public. We had all sorts of labels
and in Europe especially our companies operated under
different names."

The introduction of the EMI label, the brainchild of Gerry
Oord, was one important step in making the consumers of the
world aware of the existence of the company as serious
conteénders in the international leisure market.

It's taken two years but now every one of the
wholly-owned companies throughout the world has EMI as at
least part of jts trading name, Pathe-Marconi in France being
the latest to fall in line. But in introducing EMI, care has been
taken to ensure no loss of local identity.

Since Read took over the reins at EMI four years ago the
company has broadened its profit base considerably. It has
interests in film production, distribution and exhibition,
television, restaurants, hotels, the leisure complex at Blackpool
Tower, stage shows, squash rackets clubs and public houses.
Does this mean that Read regards records as not having the
longterm stability to ensure EM1's continued profit growth.?

“On the contrary,” says Read. “Music is a stable major
growth industry. We were already in electronics and domestic
appliances when I came here and there were a series of
problems. 1 felt it was my job to support a programme to
ensure a stronger electronics base and a wider interest in
leisure through acquisitions. Qur purchase of the Associated
British Picture Corporation gave us a starting point.

“Music remains Number One — but to derive nearly 50 per
cent of Your business from music is a high enough
commitment in any one industry.”

For all its investment in the world market, EMI is
essentially a British-based group operating and trying to exert its
influence worldwide in a business which gains the bulk of its
sales in America.

Does the fact that EMI is British and not American cause
any particular problems? “A lot", replies Read enigmatically,
“But it makes us try harder."

iftoonyears at the

controls - whena
£100 stakegrow
into 71200

by ANTONY THURNCROFT

LONDON - When Sir Joseph Lockwood presented his final
annual report as chief executive of EMI in 1969 (he is still
chairman) he pointed out that £100 ($250) invested in the
company when he took over in 1954 would have grown to
£1,200 ($3,000). It was a typical businessman’s way of looking
at the changes in the company during his time at the controls.

For Sir Joseph is essentially a businessman. It was his
track record as head of the leading flour mill manufacturers in
the world, supported by his concern for taxpayers’ money as a
member of the National Research and Development Council,
that caught the eye of Sir Edward de Stein, who at the time
was getting worried about the financial condition of one of his
main business interests, EMI.

It had forfeited its place as the leading record company in
the UK to Decca; its international prosperity was largely
dependent on its amangements with the US companies — RCA
and Columbia (no connection with EMI's Columbia which
operates throughout the world other than in the Western
hemisphere.)

These arrangements had existed for about 50 vears and
provided for EMI to receive all the repertoire from the US
companies at practically no cost for distribution throughout
the world other than the countries of the American continent
and Japan.

SEPTEMBER 1, 1973, BILLBOARD
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Sir Joseph Lockwood, Chairman, EMI Group.

Both RCA and US Columbia were becoming visibly
disillusioned with EMI; and the financial results were pointing
towards a $1,250,000 loss on the year. It was in these
circumstances that Sir Joseph Lockwood came in as chief
executive on his fiftieth birthday in 1954,

He knew a lot about milling but little about records. He
quickly found, however, some glaring financial anomalies in
the company. As a result he cut out the manufacture at the
Havyes, Middlesex factory of items like electric irons, TV sets
and record players, where the cabinets were still being hand
made.

It was a saving that cost 9,000 jobs out of a work force of
16,000, as well as a closing down cost of about $5 million
which the company was at the time incapable of meeting.

The redundancy pay for the workers was pitifully small but
was unique for the time in that it gave them six months in
which to find alternative employment.

Most of them were soon settled and the committee set up
to examine cases of real hardship had to cope with only four.

There were board room tussles to contend with as Sir
Joseph attempted to push through the production of records
that the public wanted rather than those that the
non-executive directors wanted. “[ found that we would be
making two separate recordings of Tosca, and over 500 recording

sessions in London ol classical music each year. At board
meetings someone was always saying ‘when are we going to do
another Magic Flute? 1 used to over-react and say ‘who is this
chap Haydn anyway? ", Gradually the classical side was put
firmly but profitably in its place with fixed budgets for each
project, while new talent was recruited to boost the sales of
popular music, “It had been a case of the pop people being lance
corporals while on the classical side they were all generals™.

By the end of the first year the $1,250,000 loss had been
converted to a £1,250,000 profit, with Capitol, which had
artists like Frank Sinatra and Nat King Cole, looking
particularly good. The success of Capitol provided the profit
necessary fo pay for the closing down operations at Hayes. But
there were a number of top executives who had been forced
either to go or to change their ideas. For one thing the
traditional separation of the two wings of EMI, into Columbia
and HMV, led to ridiculous distribution complexities; while
one company sold records through wholesalers the other dealt
direct to a few limited stores. Then there was the big HMV
shop in Oxford Street which was very much opposed to selling
any records other than EMI's. Only a few hundred retail shops
in the UK, out of several thousand record retailers, were
allowed to sell HMV records,

Talking to Sir Joseph you realise that the real problems in
the early days were not with the artists or the records: sales
went steadily ahead by 10 to 15 percent a year, even before
the Beatles erupted on the scene. His energies instead were
devoted to such vital but mundane items as distribution. A hit
lasts about four weeks and if it is not on sale everywhere
quickly all the efforts of the musical side are wasted.

In the old days the records went out in vans from Haves
and were re-packed by hundreds of girls in centres like Bristol,
Manchester and Glasgow. One evening Sir Joseph had dinner at
The Times and saw the newspapers rolling off the presses to
reach the breakfast tables of the entire country in a few hours.
He thought: “Why not use the railways to distribute records?"
The next day he went to see British Rail and staggered the
official there by saying 1 believe in the railways.”

Soon all EMI records were being distributed by train with
W. H. Smith vans using some of their spare capacity to collect
them at the stations and take them round the local shops. The
system has worked very smoothly with great savings in costs.
Because EMI has distribution so well organised, it has been
able to take on lucrative contracts from American and
independent record companies, who pay EMI a royalty for
handling the transportation, as well as the production, of their
own records.

Perhaps it became too easy for EMI to make money from
handling other companies’ records. Sir Joseph agrees that this
was probably one of his mistakes: “It is not healthy to be too
much of a distributor.” He also thinks that “the Beatles made
the company lazy too”, especially in the US.

Sir Joseph Lockwood has always been very close to the
Beatles and has wusually been called in to arbitrate on

particularly difficult crises. He remembers two. When John
Lennon wanted a picture of himself and Yoko Ono on an LP
sleeve Sir Joseph agreed to make the record but not distribute
it. There was another controversy over the Sergeant Pepper
cover with the leading legal brains in the country saying that
the personalities portrayed there would sue en masse. In this
case Paul McCartney knew better than the top lawyers. He
thought the Leonard Bernsteins and Shirley Temples would be
delighted to appear and so they were, though Sir Joseph took
the precaution of making the Beatles legally responsible for
any consequences,

Sir Joseph rarely interfered with the selection of artists; but

he did sometimes., He was sent by a friend the record of Paul
Anka singing Diana. He passed it on to the repertoire people
who hated it but because it came from the chief executive felt
they had to issue it. Sales of the record in the UK alone
totalled two million.
_ On another occasion while visiting South Africa Sir Joseph
liked the Kwela music that was being played in the company’s
South African studios and gave it a push in the UK. It was
very successful there and also in the US but unfortunately
subsequent issues were too similar to the first for continuing
popularity.

Today EMI is a very different creature from the company
Sir Joseph Lockwood moved into 19 years ago. In addition to
its electronic and record activities, it has moved into felds like
cinemas and the film industry which have broadened it into a
major international entertainment company, But Sir Joseph
was always happier as a réecords man and happiest when the
record industry was small and gentlemanly. He has little time
or taste for the fast wheeler dealers, the independents and fix
it men, who have invaded the record business. Not surprisingly
he also has little liking for the heavy electric music of today,
or was it yesterday?

He is prepared to talk about two mistakes. *'| should have
moved imto commerciall TV at the start when 1 had the
opportunity, and, secondly, | should have borrowed more
money rather than issue equity.” Neither are perhaps heinous
crimes. Sir Joseph still comes into his office at EMI four or five
days a week even though he is also on the boards of Hawker
Siddeley, Beechams, Laird Group and Smiths. He is also active in
the Mational Theatre and the Royal Ballet,

Sir Joseph intends to retire from the chairmanship next
year when he will be 70, and although he constantly advises,
or is consulted, on day-to-day matters he has abviously handed
over the controls. He can look back on a successful second
career, and one that has kept him fast on his feet. By a stroke
of good fortune om both sides Sir Joseph Lockwood and the
record industry were suited to each other, He likes young
people; he likes the hard bargaining, need for quick decisions.
And he likes the international ramifications of the business.
EMI in 1954 was basically a sound organisation which was
passing through a dizzy spell. Now it is, firmly, the largest
record company in the world.

Proud to be friends

N
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In rocords for life

_and hed do the

Same agail\

By WILLIAM PETERS

LONDON - Those distant pre-war days when record-buying
was an event that largely came and went during the single
month of December are recalled by a man who this June was
clected President for a three-year period of the International
Federation of the Phonographic Industry.

He is L. G. Wood, the EMI Group Main Board Director —
Records for the last seven years, whose election put the stamp
of recognition by his colleagues upon his unrivalled knowledge
of the business.

From his storehouse of personal memories he recalls the
middle thirties when he was one of a small EMI team selling
radios, TV sets and records to retailers in the London area.

After service as a Flying Control Officer with the Royal Air
Force, Wood returned to EMI, for whom he has worked all his
life, and has seen its fortunes vary in the post-war years,

“In the early 1950's CBS gave notice that they were not
going to renew the matrix exchange agreement that had
existed between the two companies for many vears,” he
remembers. “Within a couple of years RCA also terminated their
similar agreement with us.

“These were two body blows, because much of our
repertoire came from these two sources. Some companies
might never have recovered, but looking back | now think
these setbacks were the best thing that could have happened to
us.
“They put EMI on its mettle and made us re-think our
policies fundamentally. In the long term we have been much
the better for the experience, although | must be quite honest
and say it did not seem so at the time.

“Basically, we took two principal steps to retrieve the
position. First, because we had to have access to major

L. G. Wood, EMI Group Director — Records.

American repertoire, we invested 8% million dollars in the
acquisition of Capitol in 1955. This investment has repaid
itself many times over.

“Second, we had to build up a much stronger artists roster
of our own. In pursuit of this, our artists in the late fifties
included such names as Steve Conway, Ronnie Hilton, Ruby
Murray, Eddie Calvert, George Melachrino, Alma Cogan, Cliff
Richard, the Shadows, Eve Boswell, Russ Conway, Teddy
Johnson and Pear]l Carr and many others.

“However, as a forerunner we had to build up our own A
and R team, In a move that was novel in the UK at the time,
we looked for people who had already made their names in
other fields of music or show business. In this way we
recruited such notable personalities as Norrie Paramor, Ray
Martin and Wally Ridley.”

In the late fifties and early sixties, EMI's A and R team
really moved into its stride. EMI dominated the British charts
and had great success in the USA.

After rock and roll, and the short-lived skiffle, came the

group era symbolised at its pinnacle by the Beatles. The
little-known group from Liverpool were signed in October
1962 by George Martin, then head of the Parlophone label. He
was convinced they were going to be “the greatest™,

“By no means everyone believed him at the time,” says
Wood, “but his prophecy has been abundantly justified by
events. He deserves great credit for the enormous help he gave
them in their early years, and the Beatles themselves have been
the first to acknowledge this."

In April 1963 “From Me To You™ was the Beatles' first
success, and in July of that year discussions took place about
the quantity of the Beatles’ next record to be pressed, bearing
in mind that EMI's record factory would be closed for its
annual two-week holiday.

“Roy Featherstone argued with me for 350,000 of the new
record,” says Wood. “I was flabbergasted, but he stood his
ground and | compromised at 250,000, but still with much
trepidation. In the event the record sold 1% million.” Its title?
“She Loves You™.

George Martin tried hard to get the Beatles established in
America. In those days, as managing director of EMI Records
(since May 1959) Wood visited the States once every two years
(now he goes every three months), By a coincidence which he
himself describes as “fantastic”, his next arranged trip was in
September 1963.

He persuaded Capitol to take the Beatles, virtually on trust.
Fortunately, they did, otherwise the Beatles, with their
reputation and revenue, might have been licensed by Wood
elsewhere, It was his personal arrival at this propitious
moment that avoided this “might have been™.

Now, just over ten years later, the Beatles are part of the
social history of the Twentieth Century. They do not record as
a group but as individuals. In 1973, George Martin is no longer
alone in regarding them as “the greatest™. If their sales were
converted into singles units, they would reach the staggering
world-wide total of 750 million.

Most recent evidence of their continued popularity is that
more than 1 million of their four-disk packsges, launched only
in April this year, have been sold in the United States alone.

The sixties were one of EMI's golden periods. For example,
in the first six months of 1964 the company's British artists
had the Number One singles position in America for 16 weeks.
For 18 weeks EMI held three of the Top Ten and on two
famous occasions had six out of the Top Ten.

Wood himself remains what he has been all his working life,
a man dedicated to the record business, and enthusiastic about
its progress, but one of his concerns is the need for strong
action against record pirates in many parts of the world.

One of the objectives of the International Federation of the
Phonographic Industry is to defend the rights of record
producers everywhere. Wood was elected to the Board of the
Federation in 1967 and has been Chairman of its Council since
1968, “In the UK,” he explains, “the law gives full protection,
but piracy in several areas remains a major problem. This is
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especially so in the Far East, but [ am pleased to say that
Hong Kong
1956, which considerably assists the record industry to tighten
the noose."

with regard to the future, Wood comments: “Over the last
20 years the record indusiry’s growth has exceeded even the
most optimistic predictions. While we cannot foresee this same
rate of growth in the future, there is no doubt that the
industry will continue to expand and prosper.

“Great strides may be made in other technigques but I
believe disks will never be completely ousted by audio tape or
video tape.”

Wood says he has always found the record industry
complicated, fascinating and all-absorbing: “If I had my time
over again, | would wish to do exactly the same — and with
EMIL."

has now adopted the British Copyright Act of

The Flying

Dutchman aims
to set new records

by REX ANDERSON
LONDON - In a major re-organisation last year the EMI Group
brought in Gerry Oord, Dutch founder of the EMI-Bovema
company in Holland, as managing director of its UK subsidiary,
EMI Records Limited. In the space of 10 months he has brought
in many changes, introduced the new EMI label, and believes his
company has now solved the production problems that beset the
new Uxbridge Road factory and distribution centre at Hayes,
Middlesex in the latter half of 1972,

One of Oord’s first innovations was to take certain steps
towards improving communications. “1 started telling people

Gerry Oord, Managing Director, EMI Records.

about my plans and ideas and suggested a regular meeting in my
office at 8.15 a.m.” Oord said, *‘I told them they were all young
people who wanted to achieve something in life but they still
had to prove themselves. Early in the morning when the day is
fresh is a good time for discussion. If they could attend the
meetings it would help them more than it would help me.
Everyone on my team is here by 8.0 a.m.

“l decided I wanted to be on the first floor among my
people so that | could walk out of my office and into the
various departments. I wanted to be available so that anyone
could come in and discuss things and ask my advice at any
ime".
in his period as managing director he says he 15 impressed
with the performance of his people. “The average Dutch
executive approach to people is far more scientific. On the
other hand . English people are more self-disciplined than
continental people. They are also loyal and good at making
and maintaining contacts. They inspire frust.

Oord says one of his first tasks was to develop team spirit
at EMI, to bring the factory, the studios and all the other
departments closer together. 1 did this by involving all my
people in all the happenings of the company. [ tell them
everything that is happening. What | get back is that they
involve me in their happenings. The beauty of it is that there
is a continuous feedback of information™.

Oord has put great emphasis on aeveloping domestic
talent. He sees that in the [uture the record business may
move in the direction that the film industry has taken,
working far more closely with the artists and using
independent producers. The industry today, he says, is built on
the archaic star system. The Ffuture lies in packaging,
distribution, agvertising and promotion,

He believes in specialists in various channels, for example:
pop, classical, country and western etc, but has then put them

—

all onto one label, EMI, which simplifies processing, marketing
and distribution. In the past five months, since the label was
introduced, it has captured four and a halfl percent of the
market.

Oord says he was always surprised that EMI, the larpest
record company in the world with 20 percent of the world
market, did not have a label of its own. “The EMI label can
spread the trade image throughout the world, for a company
which now has such widespread interests.™

So Oord is developing the label as a flag. In the fall he is
introducing the EMI classical and the EMI mid-price labels, At
present he is reluctant to comment on the success of the label,
but he expects its effect to become apparent in a year's time.
“We are putting a lot of strength behind home repertoire, We
have quite a number of artists whom we believe are going to
make it",

The aim is to establish a number of artists behind whom
EMI can push all its promotional resources. But Oord is wary
of taking on too much. If the EMI label becomes too big to
handle then he will split its organisation from top to bottom,

*You have to create experts. No human being will like the
whole spectrum of music. If you have an expert in the pop
field he will have far more success there than in MOR or
classical. 1 was the first one to have a label manager, in 1950.
That’s how 1 developed this system™.

Al its Uxbridge Road factory, EMI can now press 30 million
albums a year if necessary, which is far more than the firm is
likely to need. In the past the factory has closed down for two
weeks each summer, but this vear staff vacations have been
staggered and the factory remains open. Oord is well aware of
the boom in the record industry. In May, normally the start of a
gquiet period, EMI sold more product than the normal boom
month of December. He is increasing the capacity of the cover
store from three million to 10 million.

Stafiwise, he has brought in business expertise from other
areas of industry. "“You have to be careful promoting from
within that you don't get an in-bred effect. We have a lot of
expertise within EMI but I have a philosophy of bringing
people from outside who are bright and have flair and the
ability to talk to people™.

Oord also keeps a close eye on the marketing experiences of
other products and reads a number of periodicals outside his
immediate sphere of business interest.

He also sees the advent of commercial radio in the UK as
opening up important promotional channels, although, like
everyone else in Britain at present, he has no preconceived idea
of what commercial radio will be like. “*We are going to create
promotion departments in all the cities that are going to house
the headquarters of commerdal radio stations™

For the future, Oord is determined to demonsirate how the
company can strengthen its position in the world record market.
At the end of 10 months under his directorship it is too soon to
predict accurately the success of his plans, but on the face of it,
things seem to be moving in the right direction.
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[inkingthefamily
of Europe together

by RICHARD ROBSON

COLOGNE - Although EMI Furopa only has a staff of 12
including managing director Philip Brodie, it is responsible for
co-ordinating the activities of EMI's eight European record
subsidiaries which between them have a turnover of more than £40
million a year. The company was only created five years ago but
already it has firmly established itself as a vital link in EMI's
worldwide organisation,

The eight companies that come under EMI bBuropa's wing
are EMI Electrola (Germany), Pathe Marconi (France), B.V.
Bovema (Holland), EMI Italiana (Italy), EMI Odeon (Spain},
EMI Records (Switzerland), Oesterreichische Columbia
Graphophon {(Austria) and EM] Belgium.

expected side of their respective markets.

This information is collated and included in Europa’s own
regular analyses of EMI’'s overall production capacity in Europe
and expected demand, and the findings are reported to EMI in
London together with any recommendations for extra capacity
which might be needed in one of the countries,

Another function of Europa is managementi development —
the assessing and advising of management strength in the eight
companies and where necessary the selection of suitable
candidates for junior or middle management,

But possibly one of Europa’s most important projects at the
moment is rather outside its primary role of co-ordinating
European activities.

EMI is currently establishing a large chain of around 60
record stores throughout Europe — a scheme which was started
at the beginning of this year and which is now well under way.

Much of the work in setting-up this chain is being done by
EMI Europa.

Commented Brodie; “We think the time is right for
developing a substantial chain of modern, specialised record
shops throughout Europe. We have owned shops in Europe for
a long while but they have been more of the traditional type
of retail outlet,”

The firm is in fact now operating stores in Belgium, Austria,
Italy, Germany, Holland and Switzerland and although the
chain will stretch across the Continent, it will be mainly
concentrated in the latter three countries,

Europa's role i85 an advisory and co-ordinating one,
encouraging the mutual interchange of ideas and assisting with
common problems. The company also helps out if an affiliate
has an artist which it wants to promote internationally as well
as locally.

Explains Brodie, a former managmng director of EMI
Records in the UK: “We try to act as a catalyst, offering
guidance and advice when it 15 wanted, We also, where
necessary, offer such services as financial systems and computer
experts.

“Basically, however, we have a liaison job to do — each
European company has its own managing director who runs
that company, We don’t get involved in the day-to-day running
of the affiliates.”

Originally, an eye was kept on the European companies by
a small department at EMI's offices at Hayes, England, but as
Brodie puts it: “It was felt that to be fully effective, we
needed a small organisation here in Europe,

Thus, EMI Europa came into being originally based in
Holland before moving to its present offices in Cologne.

“It is an ideal base for us”, says Brodie who last Sepiember
took over as the company's managing director from Oscar
Hamilton, now EMI's resident director, Europe. “EMI's
German company is on our doorstep, Bovema is three hours
drive away, EMI Belgium, two hours drive and Pathe Marconi,
four hours drive away.”

Philip Brodie, Managing Director, EMI Europa.

One of Brodie's first jobs when he moved in as managing
director was to institute twice-yearly meetings of A and R staff
from the eight companies to see if there was any suitable Iocal
talent in any of the countries which could be promoted
throughout Europe.

Says Brodie: “Qur companies have individually been
extremely successful in creating and developing local talent but
there have been cases where international impact could have
been greater. The aim of these meetings, the first of which we
held very successfully earlier this vear, is to try and develop,
encourage and promote EMI artists throughout Europe.”

Brodie has also started a series of regular meetings of the
marketing heads of the various companies with the same aims
as the A and R gatherings.

Another new idea to come from EMI Europa is a
standardised numbering system - a code which indicates the
country of origin of product, price category and type of
record which is now used by all the EMI European companies.
The system was developed by Europa®s director of finance and
administration, Dr. Gerhard Hundertnark,

Pressing and tape duplication in Europe is also an area in
which Europa plays an important role. Periodically, the eight
Continental companies, five of which have manufacturing
facilities, supply the company with information about the

Good peaple- the
socret of Capitol

By BOB KIRSCH

HOLLYWOOD - Capitol Records was formed in 1942 by
Glenn Wallichs, Buddy DeSylva and Johnny Mercer, and has
been a major force in the industry since its inception with
strong bases in the rock, country, jazz, MOR and classical
fields,

In 1955 the firm was acquired by the EMI company and
now, 18 years later, Capitol Industries and Capitol Records
president Bhaskar Menon talks about the firm’s role in the EMI
picture.

“1 feel there are three main roles that categorize Capitol's
association with EMI,” Menon says, “First, there is the
corporate situation in which EMI is the largest single
sharcholder of Capitol, with about 70 percent of the stock.
Second, in the United States, Capitol is the licensee of EMI
and this implies that we provide the marketing, promotion and
distribution services for EMI product in this country. Third,
the EMI group companies around the world are Capitol's
licensees for all Capitol product in ther countries,

“In so far as EMI has no other record company investment
the United States.” Menon continues, “Capitol does represent
a primary source of repertoire. And in line with this, since the
United States is internationally the leading repertoire-producing
country, this is a matter of considerable importance to EML"™

Menon, who came to this country in 1971 following a
number of years in top positions with EMI, adds that as far as
Capitol's fimancial contributions to the parent organization are
concerned, *‘a very significant part of the world's record
business happens to exist here, so our operations naturally
form a large part of EMI's record business.”

Menon feels that “'pop music in general and many segments
of our catalog sell well around the world. Country is one
example. This type of music is native and fairly unique to
America, yet it is popular in many different areas around the
world. With what we feel is a strong country roster, we can
contribute to EMI in this manner. The same might be said for
soul music, which though not exclusive fo this country 15
certainly concentrated on to the largest extent here. And then
we have the pop acts from the US., such as Helen Reddy,
Grand Funk Railroad and many others.”

Menon is quick to point out, however, that the ability to
provide certain tvpes of music and artists is a two-way street,
“Through our association with EMI,” he says, “we are able to
distribute British acts such as the Beatles and Pink Floyd to
the larpest record audience in the world, This helps make
Capitol all the more important in the EMI picture, because
since we are in the largest record market in the world, we
theoretically have the largest profits and the largest projections
of sales.”

Besides rock and country, however, classical music 15 a
major force in the Capitol and thus the EMI picture. “Almost
all of the Angel material is recorded in England or Europe and
much of the Melodyia material in Russia,” Menon says. “Angel
i5 a scparate operation within Capitol and gives us the
opportunity to handle large gquantities of classical
merchandise,”

And while most of the classical material is recorded abroad,
some pieces, such as the recent Scott Joplin releases on Angel,
are domestic. Menon says that most of the material will
contnue to come from abroad, but does not rule out future
domestic expansion. The advantage he sees primarily, though,
is Capitol's ability to expose the world's greatest record market
to music produced by EMI and thus again contribute
substantially to the EMI profit picture,

Capitol is contributing heavily to EMI's profits, but this was
not the case a little less than two years ago, when as Menon

Bhaskar Menon, President, Capitol Industries Inc.

says, “'we had a rather distressing financial year for 1971." In
1972, however, and in this year’s final figures just announced,
profits have been up.

What major changes did Menon make when he arrived in
late 19717 "To be entirely candid,” he says, 'l can’t think of
any on¢ change that I made that changed the overall picture. I
may have contributed a somewhat intermational flavour from
my own background, but I don't know how significant this is.
If 1 were to look back on the end of the bad year and the
better times that have come and try and identify one factor in
our recovery, it would be the immense human quality of all
the people who work here. We simply have good people giving
their best,™

Other factors, of course, have been the major successes of
groups such as Grand Funk and Pink Floyd as well as a
number of newcomers including Helen Reddy, Edward Bear (a
product of Capitol of Canada), Anne Murray and others. In
addition, Capitol is responsible for LLS. distribution of Shelter
{Leon Russell), kland (Traffic, Free), Harvest (Pink Floyd)*
Sovereign (Flash) and, of course, Apple with the immensely
successful Beatle repackages as well as number one individual
efforts from all four members of the group.

What is coming up for the label? “We are constantly
looking,” Menon says, “for the strengthening and expansion of
our interests through new artists, new repertoire, rackjobbing
and retail interest and other fields. All of this gives us a more
integrated feel. As for producers and A&R people, we will
continue to build a swong in-house staff as well as using
independents, and we hope to launch the EMI label shortly,
And we feel thai much of the creativity in rock, country and
MOR requires unique and concentrated exposure and
development and we intend to continue with that.™

The firm is also involved in other projects, such as the
recent establishment of a “soul wing” somewhat along the
lines of its country wing, and the marketing of a long series of
promotional films aimed at the intermational market. Of these
films, Menon says, “We are very keen on them, finding they
have much more of a consumer impact than may have been
realized. They solve the obwvious problem of offering visuals to
go with audio in areas where artists do not often appear.”

Summing up the Capitol-EMI relationship, Menon says, “We
find it an extremely rewarding and commercially a highly
satistactory relationship because of the mutual respect
involved. We work repertoire for EMI and they do the same
for us. It is our aspiration to do for them what they do for

i

us,

Ontheupandup
down under

by JAN MURRAY

SYDNEY — In 1925 The Gramophone Company Limited of
England established a record factory at Erskinville, New South
Wales and the first sales of locally produced gramophone
records were made in 1926,

Al aboul the same time a competitive English company
through its Australian subsidiary, Columbi Graphophone
{Ausiralia) Limited began operations at a factory at
Homebush, New South Wales,

In 1926 the first Recoiding Studios in Australia were
opened at Homebush, this taking place during an eventful
period — the introduction of electrical recording and
reproduction of sound.
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From tin roof
to top rating s

in the Land of
the Rising Sun

by HIDEOQ EGUCHI
TOKYO — The history of EMI in Japan is the history of the
record industry in the Land of the Rising Sun.

Records, in both meanings of the word, show that The
Gramophone Company (HMV) introduced the industry to
Japan. In 1903 a recording team from the UK company first
visited Japan and recorded 600 items, covering every variety of
Japanese music. The team was followed by a group from the
Columbia Gramophone Co.

Until the late 1920s, records were imported into Japan by

trading houses, although Nippon Chikuonki Shokai (now
Nippon Columbia) was formed in 1910 and the Nippon Victor
Chikuonki Kaisha (now JVC) was set up in 1927.

At that time The Gramophone Company (HMV) licensed its
reperioire to the Victor Co, of Japan (IVC) and the Columbia
Graphophone Co. licensed its repertoire to Nippon Columbia.
The corporate shares of these two licensees changed hands
many times and both were controlled by the Tokyvo Shibaura
Electric Co. (Toshiba) by the time World War 11 started. After
the war, Toshiba sold its shares in both these companies.

In 1953 Toshiba formed a record division and EMI switched
the HMV repertoire from JVC to Toshiba. In 1956 EMI
switched the Columbia, Parlophone and Odeon repertoires
from Nippon Columbia to Toshiba. At the same time, Capitol
Records, which became a member of the EMI group of
companies, switched its mepertoire to Toshiba from King
Records, and in 1960 Toshiba Musical Industries (TMI) was
formed with Capitol holding 10 percent and Toshiba 90
percent of TMI shares.

A new TMI company was formed in 1969. Shares are now
50 percent Toshiba, 25 percent EMI Limited, 25 percent
Capitol, and *“‘the greatest recording organisation in the world™
will again make history in Japan on October 1, 1973, when
TMI will be renamed Toshiba-EMI.

The record division of Toshiba has grown from a tin roof
between two buildings into the most progressive multi-national
recording company in Japan, with its own air-conditioned and
soundproof recording studios, wvariable reverberation echo
machine and 20-channel mixing console; its own automatic
pressing plants and high-speed tape duplicating machines, And
TMI, like EMI, covers the entire range of music.

Music of international origin accounts for about 60 percent
of the recordings produced, distributed and sold by TMI,
ranging from best-seller singles and albums by the Beatles to
complete symphony collections by Karajan. In fact, the
Toshiba Angel releases account for 22 percent of the entire
sales of classical recordings in Japan. What's more, TMI's
releases of originals and cover records are more often than not

concurrent best sellers. e.g., Tombe la Neige by Salvatore
Adamo and its Japanese version Yuki Ga Furu by Fubuki
Koshiji, The first international artist to record in Japanese was
Yvette Giraud and the only Japanese hit ever to rank first on
Billboard’s best-selling singles (Hot 100) was Sukiyaki by
Toshiba's own Kyu Sakamoto for Capitol

The Toshiba-EMI/Capitol joint recording venture has more
than 130 exclusive Japanese vocal/instrumental soloists and
groups including the versatile songstress Yuko Nagisa, the
talented male vocalist Hiroshi Mizuhara and the Duke Aces
quartet who respectively vie in popularity with the likes of
Mary Hopkin, Clff Richard and the Lettermen.

a1

:iuburu Takomiya, President, Toshiba Musical Industries,
apan.

continued from page 11

In 1931, following a merger in the United Kingdom, the
two Australian organisations and the Australian branch of the
Parlophone Company Limited of England came under one
control, their combined record plant being established at the
Homebush factory. This factory has been constantly expanding
with increased output of company-owned and licensed product
and custom pressing, Cassette and cartridge tape production
caters for the rapid growth of consumer demand.

EMI1 Australia received international recognition with the
world release of “A Pub With No Beer” recorded by Slim
Dusty in 1956. This was followed by releases by Graham Bell's
“Ragtime Four” plus his Dixieland Band.

Rolf Harris recorded “Tie Me Kangaroo Down Sport" in
Perth and the release of the record was through EMI. Frank
Ifield, Trisha (Patsy Ann) Noble, Russell Momis, Rick
Springfield, Reg Lindsay, Tex Morton, Digby Wolf and Flying
Circus are other major artists who have recorded at EMI
Australia,

Recording studios using the most advanced 16-track
equipment are located at EMI's headguarters at 301

Castlereagh Street, Sydney, Material recorded here embraces
Australian and overseas compositions in wide fields from the

Ken East, Managing Director, EMI Australia.

annually crowned Australian “King Of Pop™ Johnny Farnham
and of the new discovery who is taking Australian by storm,
Ross Ryan — a boy with 4 guitar singing his own
compositions.

EMI's music publishing subsidiaries, Castle Music Pty. Ltd.,
located at 2 Northcote Street, St. Leonards, NSW, and Belinda
Music Pty. Ltd. at 381 Pitt Street, Sydney, are enjoying a
steady growth in overseas catalog and Australian music
publishing business. Castle Music and Belinda Music are
completely autonomous in their operations with active
professional managers. Another vigorous arm of EMI activity is
the World Record Club, located in Melbourne.

At the company’s headquarters label managers in close
liaison with a&r management have enthusiastic co-operation
from EMI's marketing division whose concepls are
communicated to the largest active record sales force in
Australia to ensure overseas licensors and local artists are well
repreésented on the Australian sceéne.

Distribution of the Company’s product is handled through a
chain of branches and depots established from Townsville in
the far north of Queensland to Perth in Western Australia and
a highly mechanised distribution warehouse is being established
adjacent to the Homebush manufacturing plant.

The most famous
trademark in

the world

e T

Nipper and the gramophone,

by DAVID LEWIS

LONDON — Mona Lisa's smile may have faltered when Francis
Barraud put the finishing touches to a painting of a cheeky fox
terrier cocking his ear to a gramophone player. For after
hundreds of years, the lady had competition as the most famous
painting in the world.

Well, Mona can relax — safe in the knowledge that she’s still
the world's most famous painting. But that little dog and the
gramophone represent, without a doubt, the most famous
trade mark in the world.

You stand in the board room on the sixth floor of EMI's
building in Manchester Square and look at the original
painting: “His Master's Voice,"

Yes, this is the painting that is so well known to record fans
all over the world. Yet when you look at that painting, you
only know the half of it. It is more than a painting of a dog
called Nipper and a gramophone which was the latest model
back when the company was just taking its first steps on the
road to record success.

For that painting, the HMV trademark, possibly reflects the
growth of the company more than any other single feature. As
the company has grown, so the painting has moved from
boardroom to boardroom. From the first tiny office of The
Gramophone Company in Maiden Lane off London's Strand to
the headquarters of EMI in Manchester Square.

Yet despite its fame, few people know the full story behind
that famous trademark., And still fewer know that it was
almost the trademark that never was. ..

In the spring of 1899 a hard-working artist called Francis
Barraud was hawking his painting around, hopeful of selling it
to a phonograph company as a potential trademark in the
rapidly expanding recording business.

Earlier, he had noticed that the dog that had belonged to

his late brother would cock an ear to an old Edison
phonograph, listening to the saatchy sounds it emitted as if
waiting to hear the sound of his master's voice. Barraud was
quick to see the artistic value in such a scene. “It was certainly
the happiest thought 1 ever had,” recalled Barraud later.

He had painted the scene as it was — Nipper with the
Edison machine — and thought the Edison company might be
interested in it as a trademark. They were not, and it seemed
that Barraud's brilliant idea was never to become reality. Only
chance prevented the painting from joining the legions of
unknown canvasses doomed to gather dust in someone's attic.

A friend suggested the artist borrow a more modern sound
horn than the ugly black one he had painted beside the dog.
So it was by chance that the artist, clutching a photograph of
his oil painting, called into the tiny Gramophone Company off
the Strand.

Instantly the young manager, Barry Owen, recognised the
immense potential the painting had as a trade mark. He bought it
for the company for £100. The company already had a
trademark — an angel writing while sitting on a disk — but His
Master's Voice was soon o overtake it in fame and popularity.

The trademark has already given rise to its share of
apocryphal stories - just as anything that attains fame
invariably does, It was said for example that Nipper's original
master, Mark Barraud, had recorded his voice on a wax
cylinder record and Nipper was cocking an ear to listen to his
master's voice.

It makes a good story — true or false — but Barraud did call
his painting His Master's Voice. And before long The
Gramophone Company, which was still so small that it was
only importing gramophones from the USA and record
pressings from Hanover in Germany, was using the HMV
trademark on its records. And as the company grew, the
trademark found itseif on millions of records and players
throughout the world,

In the early days, the trademark was even more popular in
the US than here., So much so that it prompted an American
executive to write “the country here is just beginning to go
wild over the dog picture.”™

And through the 75 years the trademark has always been
there, reflecting the rapid expansion of the company. It was
on the first portable gramophone introduced by HMV in 1920;
it was stamped on the first electrical records produced — again
by HMV; and it followed the company as branches were set up
throughout Europe. In 1931, when The Gramophone Company
amalgamated with the Columbia Graphophone company to
form EMI, Nipper and the gramophone were in the forefront
marking the occasion.

In fact, in 1960 when EMI chairman Sir Joseph Lockwood
was presented with a coat of arms by the College of Arms it
was not really surprising that Nipper was included in the design ot
the Lockwood crest.

It had to be. After all, Nipper, with his gramophone is still the
most famous trademark in the world,

Playing it ight
down the middle

by NIGEL HUNTER

LONDON - Walter Ridley, EMI's veteran middle market
producer, has spent his entire working life in the music business.
He joined Feldman Music when he left school at 15, spending
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EMI presents

A Voice to Remember

Two 12" LPs, a 64-page book, and a wealth of memories

In sound that took 75 years to compile-all for £3-99!

When did the phonograph become the gramophone
How did the famous His Master’s Voice label come into being ?

Who persuaded the Great Caruso to make his first ten records
for the ‘impressive’ fee of £100?

Did you know that recordings exist of a ‘surgically adjusted’
adult male soprano, the last of the so called Castrati

Here for the first ime, in a unique and beaunfully presented
limited edition package, 1s an outstanding record and book set
which will give lasting pleasure to lovers of music and
collectors of rare recordings everywhere.

Fascinating . ..

In A VOICE TO REMEMBER, possibly the most wide-ranging and

fascinating programme of recorded music ever assembled,

acclaimed journalist and broadcaster Alistair Cooke presents

some of the great moments in recording history, one man's choice

culled from the vast archives of the company which

made them all possible: The Gramophone Company, now known to millions
throughout the world as EmI.

2 hours, 53 excerpts

The double album contains no fewer than 53 excerpts—a total of two hours’
enthralling listening, spanning the decades which have brought so many
changes 1n recording techniques and in musical tastes!

Listen to the past

The entertainment begins with the first recording The Gramophone Company
ever made, in the summer of 1898, It continues through the

fading Music Hall era of Marie Lloyd and George Robey, traverses the
years of the Great War with songs like ‘Pack Up Your Troubles’.

It takes us into the Jazz Age of the Twenties, recalls the emergence

of the Duke Ellington Band in the Thirties, the wit of Noél Coward,

the sentiment of Gracie Fields, the smooth artistry of Nat King Cole and
Peggy Lee, the driving rhythms of Gene Vincent, Cliff Richard and —
bringing us right up to date — Pink Floyd.

Mix these with some of the greatest classical performances on record, and
you have a world-beating array of talent that no other medium can offer so
effecuvely: from Chaliapin to Chevalier, from Patti to Piaf,

from Gilbert & Sullivan to Rodgers & Hammerstein! In all, a fascinating
collection of words and music which together tell the story of the

fabulous ‘talking machine’, It's an asset to the record shelf that will

hold 1ts value and relevance for many generations to come!

To celebrate the 75th anniversary of EMI, a special limited edition
double album plus book only £ 3.99.
In the record shops now!

EMI Records Limited

4 ihe Wor,
f . 20 Manchester Square
% London W1A 1ES
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seven years there before moving to Peter Maurice for a further
7% years. Ridley then became a long-term musical director for
Vera Lynn during her famous wartime singing era as “the Forces’
Sweetheart,” and was also associated in a similar capacity with
highly popular long-running BBC radio shows such as “Educating

Archie” and with singer Donald Peers who died only last month.

“I joined EMI in rather an odd way,” Ridley recollected
with a smile. "David Bicknell asked Cecil Gillott, who had
previously worked for HMV and was at that time with the BBC,
if he knew anybody suitable to produce recording sessions and
he approached me.

“The war had obviously affected recording and releases to a
large degree, and the wartime issues were mostly from RCA
Victor in America. [ started on a two-day a week basis,
sandwiched between my other commitments, for which [ was
paid £15 a week. At that time just after the war HMV's home
pop roster consisted of George Melachrino, Joe Loss, and sax
player Harry Hayes.

“My brief was to find and build British talent, and I also
had to listen to all the RCA Victor product from America and
make selections for release.”

The contacts Ridley had established during his time in
music publishing and as a musical director proved invaluable in
his quest for talent. Bandleader Jack Jackson — later to
become a famous disk jockey — invited him down to the
Chiswick Empire Theater to hear a singer who was appearing
on the same bill as Jackson's band. His name was Malcolm
Vaughan, who recorded a string of hits under Ridley's
supervision including “Every Day Of My Life™ and “'St. Teresa
Of The Roses,” but never ended his stage partnership with
Kenneth FEarle despite his disk success. Another studio
protegee of Ridley’s was the late Alma Cogan, who was
introduced to him while still in her teens.

“l trained her for 2% years,” Ridley recalled, “having

promised her father to. look after her vocally. She had a
marvellous giggle gimmick in her singing voice, and we had
some very good hits with her.”

He has also been working with veteran dance bandleader
Joe Loss since April 1949 with consistently good record sales
and an occasional single hit such as “March Of The Mods.”

*George Melachrino didn’t sell many records in England,
but we managed to esiablish him in the States,” Ridley

Wally Ridley, A%R Producer, EMI Records.

continued. “We got together about 150 titles recorded for us
by Melachnno and sent them over for use on American local
radio stations. They succeeded in creating a huge demand.”

One of Ridley's greatest recording triumphs has been
George Mitchell's Black and White Minstrels.

“Their first record came out about 14 years ago. [ saw their
very first show, and thought right away there was a fortune in
their idea of presenting the greatest hits from 50 years of top
songwriting. But | could never get George to the studios at
first because he was always too busy. | chased him for nearly
18 months, and finally collared him with the help of his
business partner Robert Luff. The Minstrels’ sales are now well
over 14 million LPs."”

Another consistently steady middle market seller for EMI is
the Italian-born pianist Semprini, who began his recording
career with EMI's Parlophone label under the direction of the
late Oscar Preuss. Ridley took over his recording supervision
later, and has found Semprini to be always *a solid and steady
artist™ with good sales.

Ridley stated that EMI has never neglected the middle
market, and he himself has never been depressed or dejected
about it in relation to whatever may be dominating the chart
at any time.

Ridley aamits that enthusiasm can get the better of him
during the course of his job, and he often has to step back and
look dispassionately at what he's doing or proposing to do,
and decide honestly whether it will be successful, irrespective
of his own personal feelings and inclination.

“Mind you, if something's right against the current trend, so
much the better because that's what [ want. Ken Thorne's
instrumental hit *The Legion’s Last Patrol’ was a case in point.
Something diffecent brings a freshness into the business,
providing it's good.”

Ridley has no idea of the total sales of records he's
produced during his long service with EMI, and would be
unlikely to reveal such statistics if he did know. He did
disclose that sales on albums he’s produced for the Music for
Pleasure budget label are over five million. He continues his
middle marketeering, somewhat disconsolate about the lack of
exposure for such product which he reckons suffers at the pop

altar by an imbalance of B5 per cent pop and 15 per cent
middle market when it comes to airtime on radio and TV. But
his confidence remains, bolstered by EMI's long commitment
to the middle of the music road.

“Pop stuff costs so much to produce and is a huge financial
gamble,” he concluded. *“In the end, the middle market is the
strongest area because it provides the everyday bread and
butter, and pays the rent, light and heating bills."

Pop ets
younser
overy year

By NIGEL HUNTER

LONDON — Roy Featherstone, EMI's director of repertoire, has
been with the company for 13 years. He started as a salesman in
the Potteries area of the Midlands, moving to Birmingham and
becoming Midland area supervisor before moving to London as
deputy marketing manager. Featherstone spent six months in
Ireland heading the EMI operation there prior to returning to
London to become a director of the records company and
assume his present responsibilities.

During this period he has been responsible for the
development of marketing series within the company, such as
Studio 2, Starline and The Best Of.. ., and has been actively
involved in the acquisition of artists and repertoire.

“EMI was very much a British artists company when |
joined,” Featherstone recalled. “That was our heritage from
the past — to find good British talent and establish it on a
worldwide basis — and it hasn't altered over the years. It has
always been an A&R orientated company active in all areas of
music,

“When | joined, Russ Conway was really big, and CULff
Richard was just breaking. I suppose the pop scene was rather
unsophisticated in some respects but it was an exciting and
successful time with acts such as the Shadows, the Avons and
the Dallas Bovs.

“At that time we had the ABC catalog, Veejay, Bethlehem,
Cameo, Parkway, Roulette, Mercury, and MGM, which gave us
good American product including Connie Francis and Ray
Charles.

“We were also fortunate to hawve Capitol, as part of EMI,
with their wonderful run of repertoire during the sixties from
stars like Frank Sinatra, Nat King Cole, Peggy Lee, the Beach
Boys and the Kingston Trio. Capitol has continued to provide
EMI throughout the world with a flow of hit product.”

An historically momentous event in the EMI story and
indeed in the evolution of pop music was the Beatle explosion
which began in 1963. Apart from the fabulous Liverpool
foursome, it also produced top-selling acts for EMI such as
Billy J. Kramer and the Dakotas, Gerry and the Pacemakers,
and Cilla Black.

“We suddenly found ourselves in a group market,” said
Featherstone. “Apart from the Beatles and the other Mersey
artists, there were the Dave Clark Five, the Animals, the
Yardbirds, Georgie Fame and the Blue Flames, Freddy and the
Dreamers, and Manfred Mann.

Other highlights instanced by Featherstone were the deal
with U.A, Records in 1963, and the arrival of Tamla Motown
the following year, with its product initially released on the
Stateside label, prior to its own label identity in 1965.

More recently, Featherstone regards the launching of the
progressive Harvest label in 1970 as one of EMI's most
enterprising ventures, the reason being, as he puts it, “that it
was launched against the odds.”

“Major record companies and contemporary music were not
considered to be compatible. The pundits were proved wrong.
Through the medium of Harvest we were able to develop the
talents and images of existing acts like the Pink Floyd and
Deep Purple, and launch new acis such as Electric Light
Orchestra and Roy Wood's Wizzard."

Featherstone wryly recalls the early days of the Floyd back
in 1967 when, apart from the dedicated few who were really
into the music, more people were attracted to their very
original light show. Since then they have developed into one of
the world's greatest recording and performing groups.

While the era of the indie record producers continues
unabated, EMI is now building up its own young A&R house
team under Joop Visser,

“Our program is to have a strong in-house A and R team,
vigorously attracting talent and promoting it on an
international scale,” states Featherstone. “In following this
program we shall not in any way neglect our third party
agreements,

“We're hoping to find the best balance between
independent production and an in-house situation, getting the
best from, and giving the best to, both worlds. For instance,
we have had a long and highly successful association with
Mickie Most on the independent side, and we still maintain
very good business contact with former house producers such
as George Martin and Norman Newell who went independent.”

Featherstone s wery enthusiastic asbout the recently
launched EMI label, which he regards as a major development.

He believes EMI has in the past suffered to some degree
through not having one single all-powerful pop label. The new

EMI label is designed to hit world markets simultaneously with

Roy Featherstone, Director of Repertoire, EM1 Records,

any produact having international potential.

Already hit releases by Cliff Richard, T. Rex, Blue Mink and
Geordie have given the label immediate recognition, and new
singings Jimmy Cliff, Marmalade Queen and young Darren Burn
will strongly enhance its appeal.

At home in the UK, the company has now establithed a
strong promotion division, which is active on all EMI-released
product, incorporating a special section prepared for the
advent of commercial radio in Britain this fall and a mobile
field promotion section with its own window dressing team for
linison with artists’ tours and concerts around the country.

EMI has also developed its marketing techniques on a
thoroughly professional basis, and to this end a recent
appointment was Bob Mercer as senjor marketing executive,
who came to his new post with a wealth of experience in this
area on other consumer commaodities.

Back catalog, far from being overlooked, is constantly
reactivated, especially at this time when nostalgia flows
pleasantly through the business,

Additionally, the Pure Gold series was inaugurated to
market compilation LPs of previously released hit singles,
racking them in depth through stores and promoting them
strongly with TV advertising.

“At this precise moment, in 1973, the market is still
strongly angled towards the wvery young buyer,” opined
Featherstone. **The business is healthy now, and will be so in
the future if we keep abreast of trends and also continue to
anticipate them ourselves.

“Our future philosophy at EMI centres on an enthusiastic
A&R team, strong arrangements with the best of the
independent producers, and close working relationships with
the American companies, giving them good representation here
and throughout the world.”

A classsic
success story

by NIGEL HUNTER

LONDON — David Bicknell can claim intimate knowledge of the
classical side of EMI's operations over 42 years of full-time
activity in their behalf, followed by a two-year period of
semi-retirement until 1971, and then the role of part-time
archivist since then until the present day.

His knowledge and connection with the company extends
even further through the fact that his father was a great friend
of Trevor Williams, who was the first chairman of The
Gramophone Company (HMV), and also because his mother
worked for the company from 1902 until 1905,

Bicknell joined in 1927 as assistant to the late Fred
Grasiberg and Emile Berliner in the classical international artists
department, and worked closely in that role with Gaisberg
until the latter's retirement in 1939. Bicknell counts himself
extremely fortunate with regard to his colleagues during the
yvears between the wars.

“Fred Gaisberg, Trevor Williams and Alfred Clark, who was
managing director of the company, were great men in this
business. [ don’t consider myself in the same league as these
founding fathers, who were truly pioneers of the industry.
Clark was a direct eguivalent in the record world to Lord
Reith of the BBC in terms of influence and high standards™.

Bicknell declares that classical music recording has changed
in detail over the years in terms of technical advances and
refinements, but the fundamental policies laid down by its
carly pioneers at EMI remain unchanged.

“They decided in the early days to be enterprising and go
for the best on an iniernational scale, and that has been the
EMI attitude ever since.

“1 personally have been involved with three genemations of
artists during my time with the company. There was the tail
end of the pre-1914 era with people like Sir Edward Elgar,
Chaliapin and Fritz Kreisler, and I got to know the generation
between the wars well, such as Artur Rubinstein, Jascha
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JUBILEE
ACE OF CLUBS LONDON
ACE OF DIAMONDS MADANG LUCKY ELEVEN
ALBERT PRODUCTIONS MAM
AMMO RABAUL MELODIYA
ANGEL METRONOME (SWEDEN)
APPLE MOWEST
ASYLUM MUSICGUILD
AXIS NASHVILLE
BANG NEIGHBOURHOOD
BAROQUE ODEON
BEACON 123
BEATT INTEANATIONAL NEGRAM
BELTONA PORT MORESBY POU
BIG TOP DARWIN PANTHER
BLUEBEAT PARLOPHONE
BLUESWAY PARROT
BUENA VISTA PATHE
puNKY ALICE SPRINGS PR Seodon
BUS STOP PROBE
CAPITAL TOWNSVILLE PURPLE
CHALLENGE RAK
CHAPTER ONE RARE EARTH
CHISA RAYDIN
COLISSEUM BATHURST RED BUS
COLUMBIA (ENGLAND) REGAL
COMMAND REGAL ZONOPHOMNE
CONCERT-DISC NEWCASTLE REX
COUNTERPOINT RICHMOND
CRAZY HORSE SENATE
CRIMSON SERAPHIM
CYNDA SEVILLE
DAYBREAK SHOUT
DECCA (ENGLAND) sOUL
DECCA PHASE 4 SOVEREIGN
DEL-FI SPIRAL
DELYSE STARDAY
DERAM STATESIDE
DERAMIC SOUND SYSTEM STUDIO TWO
DISCOMODA SUNBURST
DISNEYLAND TAMLA MOTOWN
DUNHILL BROKEN HILL ‘ / TANGERINE
ELECTROLA ‘ THRESHOLD
EMI ADELAIDE TiMMmY
ENVOY TOSHIBA
iy S, \ e N
GEELONG \

GORDY l TUMBLEWEED
GRAND AWARD USA
GRAND FUNK RAILROAD FREMANTLE LAUNCESTON ‘ VANDO
GREENE BOTTLE = VARIATIONS
GSF \ VIKING (NZ)
HANA HO HOBART CANBERRA VOIX DE L'ORIENT
HARVEST VOIX DU LIBAN
HI WAVERLEY
HIS MASTER'S VOICE WE MAKE ROCK'N'ROLL MUSIC
HOLLYWOOD MELBOURNE / SYDNEY WESTMINSTER
IMMEDIATE WHITEHALL
IMPACT VIOLLONGONS WINGS
IMPULSE WORLD RECORD CLUB
INFERNO YORK
JAMIE E.M.l. (Australia) Limited gets .
JOSIE things done with a central manu-

facturing plant for records, cas-
settes and cartridges, a great
sales distribution, promotions and
concert tour organisation cover-
ing this vast area.

To get your product on the
Australian scene contact:

E.M.l. (AUSTRALIA) LIMITED
301 CASTLEREAGH STREET
SYDNEY, N.S.W. 2000
AUSTRALIA
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Heifetz, Beniamino Gigli and Pablo Casals, The same process
continued after 1945 with artists like Elizabeth Schwarzkopf,
Victoria de Los Angeles and Maria Callas, and of course there
has been a rich array of great conductors including Sir Thomas
Beecham, Wilhelm Furtwangler, Arturo Toscanini and Bruno
Walter. I was privileged to work closely with them all™.

Bicknell smiles when asked to give his job definition over
the 20 years during which he headed the international artists
department.

“The job was a mixture, It's not difficult to find highly
qualified musicians or very capable businessmen, but in this
particular post you need to have a foot in both camps. There
has been — and still is — a complete devotion of the staff to
the interests of the company. There has always been a
marvellous atmosphere from the early pioneer days right until
now,
“The artists have also been extraordinarily attached to the
company. For instance, Yehudi Menuhin has been with us
since 1 recorded him as a little boy early in the thirties. After
the Second World War there was a great realignment of
commercial interests, resulting in a temporary hiatus during
which nobody knew what was happening, influenced by
American factors and legal considerations. Our artists were
marvellously loyal during that period™.

Bicknell has seen the recording of opera become
“enormous” over the years, refuting an opinion expressed to
him by Toscanini many years ago that he feared it was
finished as an art form.

“On the other hand, chamber music seems to be in the
decline™, he continued. “It's still got a small, faithful
following, but it is not flourishing like opera or the enormous
growth in Barogque music, which we virtually ignored before
the war.

“Advanced technology has helped tremendously in the
recording of all kinds of classical music, of course, but there is
no substitute for art. I'm still amazed at the enjoyment and
satisfaction one derives from old performances. Furtwangler's
20-year-old recording of Wagner's Ring in mono has had a
marvellous reception since its reissue™,

The late Sir Thomas Beecham was anothér conductor who
earned Bicknell's unstinted admiration during their long
professional association,

“He had the most marvellous ability to make outstanding
records, and indeed hardly ever made a mediocre one. He has a
vast knowledge of recording from the technical as well as the
musical angle, and he drew beautiful sounds from an
orchesira™.

Bicknell paid tribute to the BBC in regard to the
considerable amount of radio airtime which it devotes to
classical music and the accruing benefit. He also cited the
availability of miniature scores and the “immense increase™ in
concert activities as further factors behind the flourishing
Progress of classical entertainment.

‘When [ joined EMI, the London Symphony Orchestra gave

David Bicknell, Classical Producer (retired), EML.

a concert about once every two weeks, and the Royal
Philharmonic Society did one a month, and sometimes a
Sunday concert. Nowadays there’s something happening every
night in the concert world.

“EMI as a company has done a lot behind the scenes to
back uwp classical music activities in this country, For instance,
after the war it gave positive support in the launching of the
Philharmonia Orchestra and the recreation of the Royal
Philharmonic Orchestra.

“London has undoubtedly become the most imporiant
recording center in the world. When | joined EMI, there were
about 16 orchestral recording sessions per year. This total rose
to 750 per year at its postwar peak. We are also very fortunate
here with regard to good recording halls. In pre-war days the old
Queen's Hall was excellent, and since the war there has been the
Kingsway Hall and the Walthamstow and Watford
Town Halls, EMI built the first complex of recording studios
in the world at Abbey Road, including a studio big enough for
large-scale recordings™.

Bicknell's present part-time task as EMI archivist locates
him at the company's Hayes headquarters, where he is
enjoying delving into the past and recapturing a lot of personal
memories in the process as he collates documents and letters
to facilitate a history of the company to be written in the

future. His final world to Billboard on the occasion of EMI's
T15th anmiversary was on the subject of artistic temperament.

“Many people think that classical artists are difficult, and
they certainly can be, but it depends very much on how they
are handled. Fred Gaisberg taught me that it was necessary to
have a profound knowledge of every aspect of my job, and
showed me by example that you must have immense sympathy
at all times with the artists, putting them at their ease and
getting the best out of them™,

Treading the
lbbey Road

to fame

by REX ANDERSON

LONDON — The first stereo recording system was invented in
the early 30's by Alan Blumlein, the research engineer who had
previously developed a moving coil system of recording so that
EMI would not have to continue paying royalties to Western
Electric for their patent on the first system of electric recording.
The first stereo demonsiration disk was mastered in the research
laboratories at Hayes, Middlesex, straight on to wax at 78 rpm
using a frequency range of 50 to 7,500 Hz.

EMI still has that 78 in the company museum. It is a
recording of a man walking from one side of the studio to the
other. A patent, No. 394325, was taken out in 1931, but
obviously at that stage stereo was an expensive and laborious
process and the cost of the playback equipment to the public
would have been prohibitive.

Gus Cook, general manager at Abbey Road, joined the
recording department of the Columbia Graphophone Company
in 1929 after four years with the British Post Office as a
ielephone engineer. In 1931 when HMV, under Alfred Clarke,
and Columbia, under Sir Lewis Stirling, merged, Cooked was
involved in global perambulations to make recordings in
various parts of the world, That very year he was off to South
Africa to make the first electrical recordings in that country.

When EMI was formed, the Abbey Road studios had
already been open for about a year under HMV. The Columbia
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The great music publishers listed above are members o
the EMI Music Publishing orchestra

They're all managed by experienced music industry
personaliies-people with the knowledge and enthusiasm to
stimulate sales-all over the worid

EMI Music Publishing expertise includes creative ideas.
progressive thinking, vigorous promaotion, expenenced
management and reliable admimstration.

If any of that sounds like music to you, maybe you should
think of joining the orchestra,

Well be happy to send you details of the service we can
offer. Simply get in touch with Fred Marks at the address below.

EMI Limited, Music Publishing Divisiof
132-140 Lff'uﬁl'll'l;;j Cross Road, London WC2H OLD
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Oth Anniversary

Gus Cook, General Manager, Abbey Road Recording Studios.

studios were in Petty France, Westminster — the building now
occupied by the Passport Offices. The two staffs merged and
began working in the three studios at Abbey Road which are
still, after extensive modifications, operative today.

The patent-free system had already been devised for
Columbia by Blumlein and when the merger took place it was
installed at Abbey Road. Cook had a lighter form of the same
equipment for travelling abroad. Recording at this time was a
relatively simple job. There would be perhaps four takes at the
end of which you had four wax masters which went straight to
Hayes for factory processing.

The maximum number of microphones in the studio was
four which went infto a small mixer. The mix was done and
fed through a main amplifier monitored by a loudspeaker, The
ocutput drove a cutter which cut a groove into a wax disk
which started out one-and-a-quarter inches thick.

The next major advance in recording technigue came in
1948, when tape, a system of recording developed by the
Germans during the war, was introduced into the studio. The
advantages were considerable, The wax disk had a maximum

.

playing time of four and a half minutes. Using tape there was
no time limit on recording, The recording could be plaved

back straight away and if it was satisfactory a wax could be
made from the taped recording.

Cook had worked on construction and operation of high
power transmifting stations for the RAF during the war and
afterwards he rejoined EMI. At the time of the introduction of
tape he was engineer in charge of studio maintenance. He
remembers that at first a wax cut was made at the same time
as the tape recording of the session but after about a year,
when it was realised that nothing was going to go wrong with
the tape recording system, cutting straight onto wax was
dropped.

In 1950 Cook was made engineer in charge of studio
technical operations and the first major undertaking he was
involved in was the introduction, at last, of stereo. During the
development stages it was necessary to have two sets of
microphones, one for stereo and one for mono recording until
it was learmmed how to reduce stereo satisfactorily to mono.
Blumlein's original idea had lain dormant all those years but it
was picked up by American Columbia and introduced in 1954.

“The first tape machines for stereo used staggered heads,
because we didn't know how to make an in-line head™. This
meant that the position of the heads was very critical for
playback. The first stereo recording at Abbey Road was by the
Jacques String Orchestra in 1954, It marked the start of the
multi-tracking technique. It was recorded using a two-channel
mixer with two sets of volume and tone controls. Gradually
from there multi-miking techniques developed and first
four-track, then eight-track and finally 16-track systems were
introduced.

Looking back, Gus Cook who was due to retire in June but
has agreed to stay on another year, says that tape was by far
the most important breakthrough of all because it created the
ability to cut and edit. Only small sections of a recording had
to be repeated if mistakes were made instead of taking the
whole thing {rom the beginning.

Looking forward, Cook believes that with the increasing
demand for more information on disk, including four channel
sound plus vision, a whole new concepl in recording will
develop. In the early days of Abbey Road the engineer's job
was to interpret the waves visible in the waxing by drawing on
experience and tell whether the final record would play or not.

Now there is a balance engineer and an assistant employed
to put the recording on tape and perhaps a different engineer
to mix it onto the master and a transfer engineer to cut the
disk from that tape. Result: Abbey Road now has 95 staff,
including the catering section, compared with about 15 when
the studios first opened.

In the 305 Abbey Road was the studio used by all the big
bands including Jack Hylton, Lew Stone, Jack Payne and Ray
Noble, Later it was to become the best known studio in the
world, especially to people outiside the recording business,

when the Beatles used it and finally named an album after it.

Cook’s office overlooks the road and his concentration is
constantly disturbed by the squeal of brakes as tourists with
cameras try to recapture that album sleeve by stepping out
onto the crossing.

Enthusia.sm and

technology
-3 20th confury
adventure

by KEN BARNES

LONDON — Generally speaking the development of a large
company can hardly be described as a romantic affair, but in
the case of EMI's technical growth over the last 75 years, there
is an undeniable element of romantic adventure. For one thing,
the bare facts themselves read like a comprehensive history of
twentieth-century technology; and for another, there is a
strong family - rather than company - atmosphere
surrounding the omganization’s many achievemeants.

Viewed purety m terms of its present position in the world
markets, EMI epitomises the modern-day conglomerate. This
impression, however is not a totally accurate one, since
virtually every step in its expansion has evolved from one or
other of two principal motives, The fmost has been in
maintaining its position in the forefront of the leisure market
(which it originally entered in 1898). The second motive has
been the deployment and exploitation of technology acquired
or invented while applying the first.

The Gramophone Company was formed in London in 1898
by Barry Owen, Alfred Clark and Fred Gaisberg, all personal
friends of the inventor Emile Berliner. By the autumn of that
vear, Fred Gaisberg had set up the first recording studio in
London (a small converted room in the company's onginal
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headquarters at 31 Maiden Lane, near the Strand). The resulting
disks were pressed at a plant built in Hanover, Germany.

With the arrival of shipments of gramophone parts from
America and disks from Germany, the Gramophone Company
scored an immediate success. Within twelve months it took
over the entire building at Maiden Lane and employees waorked
from 8 a.m. till midnight to cope with the demand.

By 1902 the recording machine was improved by the
introduction of a weight-driven motor. In 1907 a special
gramophone called the “Melba™ was marketed, and in May of
that year Dame Nellie Melba herself laid the foundation stone
of the company’s new record factory at Hayes. By June of the
following year some 700 records a week were being pressed at
Hayes.,

In 1912 the company’s recording facilities were extended by
the opening of new studios at Hayes. Until this time all the
company’s records had been single-sided issues. From 1912
they began producing double-sided records.

This takes us on past the period when The Gramophone
Company's contribution to World War One was the filling of
shells in the machine factory, to the third decade when the
introduction of valve oscillators and amplifiers created new
challenges on the technological front. The Gramophone
Company saw the need to move in two positive directions.
Firstly to use the new technology to improve the quality of
recorded music, at both ends of the chain, and secondly to
create a niche in the alternative form of home entertainment,
radio, which was already showing signs of possibly superseding
the gramophone record. To keep pace with the second, the
Gramophone Company turned to the experience of the
Marconiphone Company, the domestic receiver branch of the
Marconi group and in 1929 promptly took them on board. To
keep abreast of the first, The Gramophone Company and
Columbia Graphophone Company were each working to
develop fresh recording techniques which would be free from
American patents. Both companies soon realised that greater
progress would be achieved i their resources were to be
pooled, and they merged in 1931.

The technical team from Columbia included Isaac
Schoenberg and Alan Blumlein, One of the most significant
inventions which Blumlein brought with him was the basis of
stereo recording on disk, although the time was not then ripe
for its commercial exploitation. His death in an air-crash in
1942, which occurred while working on a specal radar project,
was a ftragic loss to EMI in particular and to technology in
general. His achievements were many and varied, but the
invention for which he is most likely to be remembered is his
now famous patent 394325 which was filed in 1931 and
anticipated the eventual use of his stereo system for the
cutting of stereo disks,

After the war, EMI returned more keenly than ever to the
business of improving recording techniques. A disk cutter
extending to fourteen thousand cycles per =cond was
produced, and the first work using this extended mange system

Wally Rand, Director, Technical Services and Liaison, EMI

was the famous Sir Adrian Boult recording of “The Planets”,
which was recorded in the Bedford Corn Exchange with the
BBC Symphony Orchestra, The reviewer in “The
Gramophone™ said of these recordings:
"The recording, for whatever reasons, is more aciual rhan
ary thing we have heard before and should almost cause
heart failure from excitement, even im a hardened
gramophile,”

The introduction and manufacture of Emitape in 1946
represented another giant step forward in the history of the
company. The advantages of using tape in the recording studio
were enormous. Up to this time everything had been recorded
straight onto disk without any fadlity for immediate playback
until a wax test had been made. It was not possible to play
back the master wax. By using tape, producers and artists were
not only able to play back each take, they were also able to
edit tape in the same way as cine<{ilm, an advantage that
would soon prove i{o be helpful both economically and
artistically, Especially with the introduction of the 334 r,p.m.
LP in 1952.

In 1955 Sir Malcolm Sargeant introduced the first stereo

recording demonstration in Europe to the press and public in
the company's Abbey Road studios in London and in that
sime year, the first stereo recordings offered anywhere in
Europe to the public were released by EMI. These were in tape
form only, 1958 saw the release of the first stereo disks.

It is in the last fifteen years that the shaping and packaging
of recorded music has undergone several changes. And some of
them are worth bsting, if not in detail at least as separate
entities,

1962: 3? 1.p.s. mono tape recordings introduced.

1966: 1§ Lp.s. musicassettes introduced.

1968: 3% i.p.s. stereo tape recordings introduced.

1969: 3% i.p.s. 8-track cartridges introduced.

1972: Quadraphonic disks and cartridges introduced.

The generous assistance of Wally Rand, EMI's Director of
Technical Services and Liaison, was essential for the preparation
of this article. Rand has been with the company for some 34
years and has witnessed all the technical innovations of the last
three decades at first hand. He joined EMI in the "30s as a
management trainee. “At that time [ had no real intention of
staying. I wanted to join the R.AF. and was accepted as a
potential pilot, but after two or three days they sent me back to
EMI saying that my talents would be much better employed
with the company.”

After the war he worked in plastics which were used for LP
disks and tape, and was subsequently responsible for the
production engineering relating to studios and disks. In 1961
Wally Rand became general manager of the disk plant based at
Hayes, with special responsibility for overseas development. In
1969 he moved to the company’s London offices in
Manchester Square to take up his present position.

In many ways, Rand’s present activities are more varied and
more challenging than ever. Using the UK. base as his
headquarters, his energies are concentrated on developing
factories, plants and recording studios in countries where the
commercial demand calls for it.

“The whole process of building or developing a new factory
overseas takes about eighteen months. The operation, as you
can imagine, has to be done in the most thorough way. It can
involve many unforeseen problems. The staffing and training
for instance, is only a small part of it."”

Rand speaks in a quiet matter-of-fact way and is clearly not
given to exaggeration. But the seiting up of local factories in
places like Thailand — his most recent installation — obviously
must carry problems well outside of the usual technicl
considerations. “A factory is only built when there is a clear
justification. In some countries we may start with just a
recording studio. Bui when we do build a factory in a small
country, we start them off with three or four presses only and
add to them in the event of increased demand.™

On current technical and market developments, Rand has
some very definite opinions: “It took ten years for stereo to
catch on with the general public, 1 think it could very well
take the same period of time for quadraphonic sound to catch
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Belgium - a thriving market with an international flavour. The
headquarters of the European Economic Community are here. So
1s Nato. Brussels is rapidly becoming the international business
capital of Europe.

EMI have been in Belgium since 1899. With our experience in
the market, our first class promotional and distribution service,
we have become the biggest record company here. Besides our
own repertoire, we represent an impressive list of label owners.
They have put their faith in us. What about you ?

EMI representatives in Belgium and Luxembourg for:—  Fantasy, GSF, Markal, Motown Record Corporation. PDU,
ABC Dunhill, Ampex, Apple, Asylum Records, Daybreak, Prestige, Quality Records, Signpost, vame:qn Records,
Disneyland (Dutch recordings), Dot Famous Paramount Talmadge, To tal Sound Inc., T Rex, United Artists, WEA,

BELGIUM

Rue de la Clinique 65 1070 BRUSSELS BELGIUM

His Master's Voice Capitol Columbia Parlophone Regal Zonophone Purple Rak Pathe Harvest

EMI- AlI-Odeon, S.

ESPANA

afos de la mejor musica grabada en el mundo
de éxitos!

QQCT ololé

ANTONIO AMAYA LOS DIABLOS
ANTONIO MACHIN DANNY DANIEL
ANTONIO MOLINA ISABEL PATON
BONET DE SAN PEDRO JUAN PABLO
CONCHITA PIQUER LORENZO SANTAMARIA
DUO DINAMICO LOS AMAYA
IMPERIO ARGENTINA MIGUEL GALLARDO
JORGE SEPULVEDA RAFAEL FARINA
LOLA FLORES ROSA LEON
LORENZO GONZALEZ SANTABARBARA
LOS MUSTANG TONY FRONTIERA

RAQUEL MELLER VINO TINTO
A la vanguardia murdial en Electrénica, Discos y Medios de Entretenimiento |
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on. This is one of the main reasons why we have chosen the
50 system rather than other systems. The SQ method enables
today’s stereo buyers to play quad disks without having to
change their equipment overnight. Whenever we make
decisions, particularly technical ones, it is always with the
consumer in mind. SQ need not deter the stereo buyer because
it can give him a far better stereo picture than even the normal
stereo disk.”

If it is to take ten years for quad to catch on, what of the
impending video disk?

“We oould start seeing that video disk in about five years,
But, once again, it will be a matter of choosing the right
sysiem. One thing is certain, video recordings will eventually
catch on. High density recording is the next thing on the map
— anything from 2,000 to 4,000 grooves to the inch.”

It is obvious that, as a company, EMI thrives as much on
enthusiasm as on technology. The story of the company’s
success still reads like a romantic twentieth century adventure.
And there is no other company of similar stature which can
point to such an exciting and eventful hisiory of development.

150000 titles
inworld music

publishing

by PHILIP PALMER
LONDON — Music publishing has become an important part of
EMI's total involvement in the leisure industry. EMI now has
huge investments throughout the world in publishing and with
four separate operating companies in the group must be one of
the largest copyright owners in the world. "A conservative
guess” smid Ron White, EMI's executive in charge of publishing,
“puts EMI's copyright ownership in the UK alone at more than
100,000 titles. The worldwide figure must be in excess of

150,000.

Ron White, Managing Director, Affiliated Music Publishers.

“There can be no question that our intentions in this
important field are very serious. Each of the four companies
has its own individual directors and general managers and the
respective catalogs are operated in fﬂi.am:llyr competition. We
believe that each company can continue on an independent
basis, retaining its individual personality™, added White,

EMI's music publishing companies come under the umbrella
of Affiliated Music, the holding company which controls the
Keith Prowse Music group, Francis Day and Hunter, Feldmans
and Rbbins

EMI’s first involvement in music publishing goes right back
to 1903 when The Gramophone Company’s Italian offshoot
purchased Leoncavallo’s “Mattinata™ and EMI controlled this
work until it went out of copyright two years ago. However it
was not until 1958 that EMI became involved in publishing
with the formation in the UK of the Ardmore and Beechwood
firm, Ardmore and Beechwood were originally two separate
companies in America, Beechwood being formed in 1942 by
Glen Wallichs, one of the original founders of the Capitol
label. The two firms were combined in the UK under the
direction of Sid Coleman, and although it was a relatively
successful company, it never generated the kind of profits EMI
would have liked,

EMI’s first step towards consolidating its music publishing

empire as it is today was taken in 1969 with the purchase of
Keith Prowse Music. EMI bought the company from the
Rediffusion Group for a cash consideration of around $1.2
million and an exchange of 70,000 ordinary stock units. By
purchasing KPM, EMI greatly increased its share of the music
publishing business and became the copyright owner of several
famous and muchsecorded standards. Late last year, EMI
announced the successful purchase of Affiliated Music for
$8,750,000.

Formerly assistant managing director of EMI Records, Ron
White was put in charge of the EMI publishing complex and
today is responsible for co-ordinating the group's worldwide
operation reporting to EMI Group Director Records, Len Wood.
Reporting to White are the respective heads of the four
companies, the various department heads, and AMP's general
MANAZETs OVErseas.

The KPM director and general manager is Peter Phillips
while his father, Jimmy Phillips, who guided the company for
many years, acts as a group advisor to the Affiliated board.

Francis Day and Hunter is headed by Bert Corri who has
been with the company for 46 years. However Corri is retiring
later this yvear and he will be succeeded by Kay O'Dwyer who
has been associated with the company for 15 years.

Feldmans is run by Ronnie Beck, who was previously in
charge of exploitation and was widely regarded as one of the
most successiul in this field.

Following the retirement early this year of Alan Holmes,
Robbins Music has been headed by Terry Slater, an Englishman
who for some years worked for the Beechwood company in
America. Slater, an accomplished musician, has also been
responsible for writing a number of hit songs.

Notable contribution
from plastics

WHEN PRODUCTION of longplaying microgroove records
began in the UK in 1948, a copolymer of vinyl chloride and
vinylidene chloride was initially used, but this later gave place
to the vinyl chloride/vinyl acetate copolymers used to-day,
Notable contributions to the development of suitable
polymers were made by the Plastics Division of [mperial
Chemical Industries,

Today, EMI, together with other record companies
throughout the world, uses vinyl copolymers with K values of
about 46 (ISO viscosity 70) and vinyl acetate content of from
I3 to 16 percent for the production of microgroove records.
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. . because we, not No. 2, have always
tried harder and therefore produce better, ever
improving, results.

EMI is the only company in Scandi-
navia offering the record industry the full range
of services and facilities necessary to get the
product from a thought in an artist’s head to
a product in a consumer’s hand:

Music Publishing
Studios
Transferring & Cutting

Matrixing

Pressing

Graphics

Fantastic A & R Department
Heavy Reps ;
Unexelled Distribution and

. Over 50 of the best placed, -
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Gospel News

Black Gospel Convention Lures
15,000; Two Boards Meet in Nov.

CHICAGO-The Gospel Music
Workshop of America annual con-
vention, held here Aug. 13 o I8,
drew 15,000 delegates from all over
the country. The sixth convention
was again completely recorded by
Fred Mendelsohn. sales manager
and recording executive for Savoy
records.

GMWA moved more closely to
the recording industry. with a cur-
riculum which included such ses-
sions as "Business Opportunities in
Music™ and sessions on professional

By EARL PAIGE
broadcasting of black gosepl music,
chaired by members of the Gospel
Announcers Guild. Billboard also
announced that it will introduce a
best-selling “soul gospel™ chart late
in September with the aid of GAG
members (Billboard. Aug. 25).

Savoy is negoliating 10 sign two
convention scholarship winners
from this vear’s convention: Ida
Maxey, Newark, N.J.: and James
Moore, Detroit. Billy Preston at-
tended the convention,

The seventh convention will be

Old & Current Hit Acts Jam
"73 Natl. Quartet Programs

NASHVILLE-Ticket sales for
the 1973 National Quartet Conven-
tion, scheduled here next Oct. 2-7,
will exceed all past conventions, ac-
cording to Nancy Bond. executive
secretary,

The roster of artists, old and new,
also is growing. Already named to
appear at the Old Timers’ Night are
the original Sons of Song: Don But-
ler, Calvin Newton and Bob Robin-
son. Butler now is president and
general manager of the Sumar Tal-
ent Agency, and general manager of
the convention. Both Newton and
Robinson are successful business-
Men.

Appearing for the first time will
be the reunited Sunshine Boys,
Members of this old group include
Ace Richmond, Freddy Daniels and
Eddie Wallace. J.D. Sumner, who
was a member of the group when he
joined the Blackwood Brothers, is
expected to join them.

Old-timers also being brought 1o-
gether on the program will be the
Blackwood Brothers, the LeFevres
and the Speer Family. Joining the
Blackwoods will be Jackie Marshall.
Sumner, and possibly Wally Vamer.

The original LeFevre Trio: Eva
Mae, Unas and Alphus, will be sing-
ing together, The Speer sisters, Rosa
Nell and Mary Tom, will join Brock
and Ben Speer on that portion, Only
the original groups will appear that
night, and not the current group
members. -

Many Current Acts

J.D, Sumner, president of the con-
vention, said invitations have been
issued to all professional groups in
gospel music to appear at the con-
vention. Those groups who have ac-
cepted so far include: Jerry and the

.
ED HILL, right, manager of the Prophets, gives out final paychecks to mem-
bers of the gospel group which has disbanded. From left Butch Sanders,
Chico Nix, Carl Sanders and Gary Scott.
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Singing Goffs, the Lewis Family,
Kenny Parker Tno, London Paris
and The Apostles. Sego Brothers
and Naomi, LeFevres, Klaudt In-
dian Family, John Mathers Family,
Sammy Hall Singers, Speer Family,
the Singing Rambos, J.D. Sumner
and the Stamps, the Singing Hemp-
hills, the Kingsmen. Envoys, Higher
Ground Singers. Jake Hess Sound,
Blue Ridge Quartet, Inspirations,
the Blackwood Brothers, Statesmen
Quartet, Wendy Bagwell and the
Sunliters, Keystones, Couriers, Trib-
unes, Impenials, and the Lester Fam-
ily.

}IMaﬁler of ceremonies again will
be Don Butler.

During the convention. most of
the industry-related businesses
sponsor luncheons and breakfasts
for the business people. Among the
sponsoring firms are SESAC, Heant
Warming, Word Records. Black-
wood Family, and a special Disk
Jockey Appreciation Breakfast.

Schedule Gospel
DJ's Breakfast

NASHVILLE-The National
Quartet Convention will host the
third annual Disk Jockey Apprecia-
tion Breakfast Oct. 4th at the Ra-
mada Inn here.

LaWayne Satterfield. public rela-
tions director for the National Quar-
tet Convention, said the breakfast is
held each year to pay tribute 10 the
gospel disk jockeys, and to show ap-
preciation for their support of gospel
music during the preceding year.

All gospel disk jockeys who pre-
register will be breakfast guests dur-
ing the Convention.
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held in Cleveland at the Sheraton
Hotel late in August. 1974. A meet-
ing of GMWA and GAG's board
will be held concurrently in Balu-
more in November,

Scruggs ‘Banjo’
Award Winner

NEW YORK—Earl Scruggs. au-
thor of the banjo-playing instruction
book, “Earl Scruggs and the Five
String Banjo,” published by Peer-
Southern. was the recipient last
week of a gold book award. The
award represents 31 million in retail
sales for the internationally used
compendium of Scruggs style banjo
picking.

Roy Horton, vice president of the
Peer-Southern  Organization,
Scruggs” publishers, organized a
special ceremony for the presenta-
tion, held at its Manhattan offices,

Johnny Cash, long-time friend of

Scruges and Horton, made the offi-
cial presentation of a special. gold-
embossed copy of the book 1o
Scruggs. The book was originally
published in December, 1968. and
retails for $12.95 (hardcover) and
510,95 (soltcover).

WSM Sun. Show Ups Gate;
2 Labels & GMA Bankrollers

NASHVILLE-The "Grand Ole
Gospel™ radio show. functioning as
part of the WSM weekend format
since early last spring. now is draw-
Ang a paid attendance of nearly 1.000
every Sunday and enjoying the
fruits of sponsorship.

The two-hour program is done
live from the stage of the Grand Ole
Opry House.

The sponsors are, to say the least,
unusual. Two are record companies,
Heart Warnung and Mission, and a
third is the Gospel Music Associ-
ation. So far as can be determined, it
is the first time such an association

has sponsored radio programming,
The fourth sponsor, Martha White
Mills, was the onginal lone backer of
the show.

The program features wp gospel
acts, and frequently has name coun-
try guests who sing gospel music,

The attendance started slowly, but
has climbed steadily until reaching a
current plateau in the neighborhood
of 1.000. Although a slight decline is
expected after Labor Day, officials
feel confident enough of a local live
audience has been established to
sustain strong crowds throughout
the year,

A series of Jake Hess Home-
comings Is in swing across the state
ol Alabama, sponsored by the Sher-
Iff Boys Ranch. Hess and his group,

the Jake Hess Sound, are guests of

honor at each gospel talent, booked
by Sumar. - The Imperials arc cur-
rently :ngagﬁi in a series of state fair
dates. They also are doing a number
of gospel concerts, and are filming
the new Jimmy Dean television
syndicated show. ... Theres an in-

Various Names For
Hall of Fame Oct. 1

By BILL WILLIAMS

NASHVILLE-The names of
twelve individuals will be inducted
into the Gospel Music Hall of Fame
Oct. | during ceremonies here. The
announcement was made by W.F.
(Jim) Myers, president of the Gospel
Hall of Fame.

Myers said by special action taken
by the Gospel Music Association
board of directors and 100 special
electors, the names of 10 deceased
persons will be added. Additionally,
there will be one other name of a de-
ceased champion of gospel music
added this year, and the name of one
living person.

The names of the deceased mem-
bers. to be entered in a block, are:
J.R. Baxter Jr. E.M. Bartlett. John
Daniel. Adger Pace, Homer Ro-
deheaver. A.G. Showalwalter, V.O.
Stamps, Frank Stamps, W.B. Wal-
bert and R.E. Winsetl. This list of
names has been approved,

A final ballot, listing five nomi-
nees in the living and five in the de-
ceased catepory, has been sent 1o
electors. They have until Sept. 10 o
vote for a single selection in each of
the two calegories,

Nominated in the living category
are LeRoy Abernathy, James Black-
wood, Connor Hall, Eva Mae Le-
Fevre and Brock Speer. Nominees in
the deceased category are George
Bennard, C.M. (Shorty) Bradford,
Fanny Crosby, Denver Crumpler
and Bobby Strickland.

The 1973 inductees will join five
others already enshrined in the Hall
of Fame. Three names were added
last year: Mrs. Lena (Mom) Speer
and James D. Vaughan in the de-
ceased category, and Albert E,
Brumley in the living catepory.

The first inductees into the Hall of
Fame were Jim (Pappy) Waites in
the living category and G.T. (Dad)
Speer in the deceased.

Myers said the 1973 induction will
be a part of the Gospel Music Asso-
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ciation Dove Awards program
scheduled for Monday, Oct. |, at the
Grand Ole Opry House. The pro-
gram will be followed by a reception
to honor Dove Award winners and
those inducted into the Hall of
Fame,

In identifying the 1973 Hall of
Fame nominees. Myers added these
footnotes:

LeRoy Abernathy s a writer,
teacher, performer, producer and
promoter in the pospel music field:
James Blackwood is manager of the
Blackwood Brothers Quartet and
has been singing with them for
nearly 40 years: Eva Mae LeFevre is
the wife of Unas LeFevre. and has
been singing with the family group
since she was 17: Brock Speer is the
eldest son to the late G.T. und Lena
Speer, and currently manages the
Speer Family. having sung with the
group since & boy: Gmrg& Bennard
was author and composer and besl
noted for his song. “The Old Rugged
Cross™ C.M. Bradlord performed
with the LeFevres, Homeland Har-
mony and Miracle Men: Fanny
Croshy is credited with having writ-
ten thousands of songs. including
“Blessed Assurance” and “Pass Me
Not™: Denver Crumpler. a high lyric
tenor. sang with the Melody Boys,
Rangers and Statesmen Quartet:
Bobby Strickland was an nnbmql
member of the Statesmen Quartet
and also sang with the Crusaders.

One of the 10 individuals to be in-
ducted in the deceased category is
Homer Rodeheaver. who was music
director for Billy Sunday,

Shaped Notes

ADVERTISING IN
ﬂﬂp BUSINESSPAPERS
MEANS BUSINESS

teresting note on how buses get
around. The Impenals sold their
custom bus 10 a buyer in Atlanta,
The buyer then sold the bus 10 J.D.
Sumner and the Stamps. Then the
Stamps leased the bus to the Impe-
rials for their travels. . ..

The Speer Family appeared in a
special gospel concert in the new sta-
dium on the LSU campus. the first
ever for that University. And it was
sponsored by the sports departiment.
Also appearing on that program
were Hovie Lister and the States-
men. ... J.D. Sumner and the
Stamps have cut commercials for the
Kentucky Highway Department
and each was named a Kentucky
Colonel. . . . Joel Hemphill, manager
of the Singing Hemphills, is so fasci-
nated by the churches that believe in
snake handling during worship serv-
ice that he 15 writing a book about it.
His wife, LeBreeska, also a writer,
has done an autobiography. . .. Sue
Chenault, member of the Speer Fam-
ily, has been selected as one of the
QOutstanding Young Women in
America for 1973, She is cited for her
“outstanding ability, accom-
plishments and service to the com-
munity.” Sue was Miss Congeniality
in the 1968 Miss Arkansas contest.
She also 15 a soloist for Tempo
Records. . ..

Tennessee Governor Winfield
Dunn has proclaimed Oct. 1-6 both
James Blackwood Week and Gospel
Music Week. The two, Dunn and
Blackwood. are long-time friends.
The Blackwoods, by the way. have
re-signed with Century Il Promo-
tions. .., The Thrasher Brothers
have joined many other artists doing
radio and TV commercials for the
state of Kentucky. The brothers also
move into new Birmingham offices
this week. . .. Kelly Nelon, |3-year-
old dnughlm‘ of bass Rex Nelon of
the - LeFevres, has made her singing
debut with the gospel group. Eva
Mae LeFevre says the youngster will
uppmr with the’ family periodically.

- Windy Johnson and the Messen-
gers have completed an album en-
liih:d “Mama™ at Prestige Produc-
tions owned by the Thrasher
Brothers, with Les Beasley of the

Florida Boys producing. ... Andrae
Crouch, one of the great talents of
the world. has released a new single
on the Light label. ... The Jerry Al-
corn Trio has its first album out on
Word. It features six original songs
by Jeanie Vee Alcorn, plus four oth-
ers by Andrae Crouch and Bill Gai-
ther. Rick Powell did the arrange-
ments and conducts the orchestra.
... Ron Kelly and Curt Day have left
the Majestic Singers, Ron to work
with an organization known as Bible
Speaks, Curt to reéturn to teaching in
Michigan.,
31
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Myrrh Burnishes
Word’s Name Lure

WACO, Tex.—Myrrh records,
which was promised as a more pop-
oriented division of Word records,
the longtime major sacred label
based here, has signed three pop
names. Word president Jarrell Mec-
Cracken promised that Myrrh would
offer broader-appeal artist and rep-
ertoire (Billboard, Oct. 14, 1972),

One of these 15 veteran entertainer
Danny Thomas, another 1s former
Capitol country artist Wanda Jack-
son, and the third is Barry McGuire
from UA.

This, according to label official
Billy Ray Hearn, is only the begin-
ning of a program which will take
the company into all markets in a
full-scale operation.

Thomas, who will be produced by
Larry Gordon in Los Angeles, will
turn over the proceeds from his
recording efforts to St. Jude's Hospi-
tal in Memphis.

Miss Jackson, a long-established
country singer. will continue to
record country and, supplementally,
will do some gospel music as well.
She is set to record at the Jack
Clement studio in Nashville under
the guidance of Hearn and Charlie
Tallent.

McGuire, to be produced by Buck
Herring, will have a single and an al-
bum out almost at once, the first of
which will be titled “David and
Goliath.”

Myrrh has been a fast-moving la-
bel since its inception within the past
year, featuring a top-40 brand of
“Jesus Rock.”

In addition to these artists, the la-
bel is planning a duet of Malcomb
and Alwyn, a pair which has been
released on Pye in England, but will
be done on Myrrh in this country,
aimed to a great extent toward FM
underground. The duo also will do a
two month ULS, tour this fall.

The label also plans to release a
new single of the Beautiful Zion
Missionary Choir at the MATRA
gathering in New Orleans.

Hearn noted that, while each per-
former signed will follow his or her
normal pattern of music, each has
undergone some religious experi-
ence which in itself creates a rapport
with audiences,

Jones Ordered
To Rest; Cast
To Run Show

NASHVILLE—Columbia  artist
George Jones is under the care of
doctors and has cancelled all of his
scheduled dates for the next several
months,

Shorty Lavender, agent for Jones,
confirmed a report mailed to pro-
moters by a physician here which
stated that he would not be appear-
ing for some time.

The rest of his show will continue
on as booked, Lavender said. This
includes Tammy Wynette, Patsy
Sledd, Harold Morrison and The
Jones Boys.

Jones was injured in an accident a
few weeks ago.

Country Music

Country Leader
To Be Honored

LUBBOCK, Tex.—The world’s
first full-time country music radio
station. KDAV, will celebrate its
20th anniversary here Sept. 19, hon-
oring owner “Pappy” Dave Stone,

Among others who will join in the
event are some former KDAV disk
jockeys and air personalities. They
include Waylon Jennings and Bill
Mack.

Stone, who has contributed con-
siderably to country music radio,
owns other stations that, with
KDAV, total B0 years of continuous
country music broadcasting, KPEF
in San Angelo, Texas, has been with
the format for 19 vears: KZIP, Ama-
rillo, 18 years; KPIK-AM Colorado
Springs, 16 years, and KPIK-FM, 7
years,

Officials putting together the cere-
mony are urging that telegrams and
messages be sent to Stone on that oc-
casion.

Further information may be ob-
tained through Tri-Son Promotions,

Box 177, Wild Horse, Colo, 80862,

Fiddlers Graduate

NASHVILLE-The first gradu-
ation exercise for Country Fiddlers
was held here last week, with 41 pro-
fessional musicians having com-
pleted the course at the University of
Tennessee. Nashville.

Called an “unqualified success™
by academic leaders. this experi-
ment in music was the outgrowth of
other successful teaching ventures in
commercial music at the UT center.

Nashville Scene

By BILL WILLIAMS

Eric Wiseburg and Steve Mandell,
who did the sound track for the
movie “Deliverance,” make their de-
but on the "Grand Ole Opry™ next
Saturday night. ... History was
made at the “Opry™ last week when
three generations of a family per-
formed on the stage at the same
time. UA’s Charlie Louvin brought
out his banjo-picking father, Colo-
nel Loudermilk (Charlie’s real name)
and his son, Charlie Jr., who played
the guitar. . . . Penny DeHaven set to
record again with Jerry Kennedy for
Mercury. ... The Four Guys have
taken a leave of absence from the
“Opry™ for a lengthy four with Char-
ley Pride. A special party in their be-
hall’ was tossed at Opryland. ...
Melba Montgomery's first single will
be out this week on Elektra. ... Jim
& Jesse have moved to Hillwop. . ..

Jerry Hill and Linda Dahl, win-
ners of the big talent contest recently
in Colorado Springs, made their de-
but on the “Opry™ and received a
warm welcome. Bill Goodman will
book the talented pair. ... Ernie
Ashworth is cutting a single while
awaiting the release of his album. . . .
Rusty Adams received a number of
standing ovations while doing his
show at Fort Walton, Fla. ... Judy
Bryte, a very talented lady who has
been signed to Opryland Records, is
set for a two-week engagement at the
Aladdin Hotel in Las Vegas starting
Sept. 25. ... Debbie Dawn will be
recording in Nashville for Warners
later this month. ... Rose Maddox

packed the house on both evenings
at Anchorage, Alaska, according to
Bill Dingman. ... Anne Murray re-
portedly is trying to change her im-
age from that of the “girl next door.”
Whether on record or in person, she
turns people on in many ways, and
already has attained the image she is
trying to attaimn. ... KCZT Promo-
tions of Philadelphia named Goldie
Winn number | female country art-
15t for the second consecutive year.
... Sammy Vaughn, front man for
the Emest Tubb show. has been
signed to a contract by Atlantic
Records. He's a natuve of San An-
wnio. . . .

Faron Young made one of his rare
appearances in the Nashville area,
when he and his show played at
nearby Murfreesboro, Tenn. The
home folk turned out in great num-
bers, ... Joe Stampley bought the
bus which formerly belonged 1o
Pete Drake and drove it back to his
Louisiana home after his first ap-
pearance.on the "Opry.” . .. Jim Ed
Brown, Jean Valli, the Cates Sisters
and the Gems made their scheduled
appearance at the Leavenworth,
Kan.. penitentiary just a few days af-
ter a riot at the instituton. . . . LeRoy
Van Dyke’s bus collided with a mule
in the Wyoming hills en route to a
date in Shelby, Montana. ... Tom
and Ted, the LeGarde Twins, have
been in Nashville for more record-
ing for their album. . .. When Kinky
Friedman did his concert at the

(Continwed on page 36)

Picked by radio

and the
rrades to be big-Big-BIG!

Shades of Samuel Clemens

BILLBOARD... Should boost him way up the ladder of success...
CASHBOX...Narvel has the feel, the same feel Elvis has and Waylon,too...
RECORD WORLD... Atotally solid platter, done with care and soulful feeling.

NARVEL THE MARVEL

CIN-5000 LP

CIN B-5000 B-TRACK TAPE

SOLD NATIONALLY BY NATIONWIDE SQUND

32

CINNAMON C-765

"Huckleberry's Ferry Boat
Buiding DBlues’

MURRY KELLUM

MURRY’'S BACK WITH ANOTHER HIT LIKE HIS "LONG TALL TEXAN"
AND JOY TO THE WORLD. WATCH IT GROW.

Watch for Guy Shannon's exciting new release.
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No. 4
Billboard

* No. 4
Cashbox

No. 1
Record World

Billboard

Billboard SPECIAL SURVEY for Week Ending 9/1/73
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(Hart), Capitol 3617 (Bhue Book, BMI 50 | 50 | 6 | THE TOWN WHERE YOU LIVE—uet stree ﬁ' -~ | 1 | BROAD-MINDED MAN—fim Ed Brown
ool g i Dwen). RCA 0059 {Unichappell, BMI)
I.E 1? ]z Hl"“-ihﬂt Wl |]. i USNoam’ LEvisa, .
{Don Wayne), Hﬂﬂumiﬂrﬂlu. BN} 51 | 53 8 | LOVE AINT WORTH A DIME UNLESS 831 | 87 3 Iliﬂu:':s “I'Lkhm:,_f AGAIN (Just Like The
i IT'S FREE—wymn Stewart - o
B | |
| 64 | 3 | TOD FAR GONE- ke 5ta
18| 20 | 12 | | CANT BELIEVE IT'S OVER—sheeter Davis ﬁ’ (il Shemil, Dot 11488 (Famoue) (Galice, BMI) 84176 | 4 | BARYS BLUE—Festodmby .. ...
LTI 1 L O o A 53| 59 | 6 | BRING BACK MY YESTERDAY S | e
‘m' 26 | 8 | OPEN UP YOUR HEART—Roger Milles (B White, i Resl). Capitol 3659 =R B5 (8 | 5 TILL | CAN'T TAKE IT
{Roger Miffer), Columbia 4-45873 {Tree/Alrhond, BMI) (5a Wette/danuary. BWI) aglgwﬂnit_a”{'r:mm 666 (Eden, BMI
| 25| 9 | CAN[SLEEP IN YOUR ARMS-teamwie seet || 68 | 2 | DONT GIVE UP ON ME—sury watice B pid
ﬂ (Hank Cochran), MCA 40074 (Tree, BMI) : (Ben Peters), MCA D111 (4 Star/Ben Peters, BM) l ﬂ' - | 1 !lli:EhHr‘;llIEH? !E-ll}liﬂllltléiu-gﬂ?u 'TS[EAF
{ arles Arringlon ), { T, I
Wy 27 | 6 | YOU REALLY HAVENT 55| 38 | 7 | OLD BETSY GOES BOING, |
CHANGED — johnmy Carver . BOING=The Hummers g7 | 92 rd SEND A UTTLE LOVE
Hﬂ:m flmff Ben Chancey). ABC 11374 (ABC/ (0. Daltan, L Reod) Capelol 3645 (Kidtyhawh, ASCAP) MY Hﬂl’-mﬁ Hnl.ﬂﬂrd PRI
| {Henry Manciri, Hal Dawd}, Capiio {Colgemss
| 28 | 7 | JUST WHAT | HAD IN MIND—Faron ¥ 5 | 57 | 5 | OH WOMAN-tach Buriow e N
ﬂ. | (oo Peters o Provogam) " | il ;:E::TI; Dml ];H (amass) (Famaus SE) | g8 | g9 | 4 | LEAVING'S HEAVY ON MY
- on't Come MIND —Shaery B
23| 23 | 10 | WouLD YOU WALK WITH Mg Back)~Dorsey Bumette | {1 Rister, 5 Rister), MGM 1ASSH (Sawgrass. BMI)
JIMMY = fsbens Harden {5lewe Stone, Dorsey Bwnelte) Capael 3678 (Brolme
| me | " Mail's. BMI 89 (100 | 2 BEAUTIFUL SUNDAY —jack Re
; iﬁ‘:tﬁﬁr.}ﬂﬁ:ﬂ#::lﬂii} EI:I:; Colembsia 445845 [Blu -ﬁ s ’ A‘;;';s H;u_ S AR - E[]Hnﬂrmmnisgwh;:umm. IJmledTrlls.u- 299 (Page
' — Btk Owens ull of Hets,
30 9 ITS A MAN'S WORLD —piana Trask {Bauch Owem), Capitol 3688 (Blue Book, BMI
ﬁ (Wilsan, Taylor/Sultan), Dol I.H;..:?n:h:nmu-] g e J 9 | 97 | 2 LET ME BE THERE—0iivia Newioa.lohn
{FlagshipAlges, BMI} 59| 63 4 | HANK AND LEFTY RAISED MY COUNTRY {Iohn Rostily, MCA 40101 (Galice, BMI)
SOUL=Stoney Edwards
25 16 | 10 | WATERGATE BLUES/SPOKANE MOTEL Tllat Fate _ i B 91 | 93 | 3 | THE BARROOMS HAVE
BLUES—Tom T. Hal | S ey A Rt A e FOUND YOU—Gartand Frady
1;':"1 T. Hall}, Mercury 73394 (Phanogiam) (Hafinote, &0 6l 5 NO HEADSTON {Garlasd Frady, Tim Barby), Coumtrysede 45104
I/ Hallnote. BMI) | EON MY {Elektia) (Countryside. BMI)
| GRAVE - |
26 14 14 SHE'S ALL WOMAN-p ' =lerry Lew Lowis . - e
e ot W o | ot e 305 g | 92 [ = | 1| WOULD YOU STILL LOVE ME- e,
21 | 32 9 ﬂl?nEmrﬂszflstT;rﬁﬁsﬁlu 61| 62 5 EE‘:‘]IFEE THE LORD & PASS THE I 93 | 96 3 wguﬁffilﬂhﬂ“FﬂﬂmmHﬁ
{Edwin H, Moms, ASCAP) —Johnny Cash, Carter Family & . . . '
| the Dak | (Bobby Rugeell), Cobumbia 4 45901 (Figfuss, ASCAF]
8| 21 |14 AM | THAT EASY TO FORGET—jim r 1 Hamman wood), Colembia ;
. {Carl Belew/WS. Stevenson), BCA 780963 T‘.':%”:Ln;'e.‘i nﬂﬂﬂ:r‘:.!aﬂf.{tlx.fcu:rﬁ-, i M) -1 KISS IT & MAKE IT BETTER—Mac Davis
{4 Star, BMD) | ﬁ' (Mg Davish, Columbia 445801 (Screen Goms
| | 79 2 IT'LL BE HER- Columbia/Songpanter. B}
ﬂ 31 | ]E EgEE:RDF THE SIL“EH {B.R Htlrl'luh'ﬂl. Mluﬁ:ll:dlﬂﬂugulr':nnrm. Kirmtra, ASCAPY 95 | 95 -ll TﬂEE DHE STEF Eydie Gorm
— Dayle Hell =Eydie Gorme
| -:EEhcll Eslli'c!r]s'ielllnT E‘-arﬁ:.tu 5018 (MGM) 63| 4l g E]Ii'H'I’FI_]IJ"ll'E GOT THE | (Allen, Rend). MGM 14363 (Damia, ASCAF)
i —Red Staagall 9 | — | 1 | BLUE HEARTACHE—Dsbarne Brothe
o 2| s REDNECKS, WHITE SOCKS & BLUE (8. Fackar), Caplol 3651 (Shud, ASCAP) (Paul Caat), MCA 40113 (Lizi Low, BMIY
— Johnay Russall 64| 54 | B | THE HAND OF LOVE-gily Waiker 97 |99 | 2 | TAKE ME ONE MORE RIDE—Devid friuel
0021 ek B, A e meese). BEA e AR WA Jac) ' Usch Lebsoc), Capitol 3684 (Blue Book. BMI)
i1 | 34 B | WISH YOU HAD STAYED - Brian Coli o 98 @ 93 3 COPPERHEAD =erry Foster
(Rhett Davis), Dot 17466 (Famous) (Ensign, E"r.l ﬁ &0 2 ?;:Z”'!E:HEE; ml:llm NG SRS I inﬂulﬁ !En'.:lr;ll lim Casey), Connamon 764 (M 500 (Gold
32 | 22 | 15 | LORD, MR, FORD—jersy Reed PEbRIROK=aed
{Dick Feftes) RCA 740960 (Verice, BMI) P &6 73 3 OH OH I'M FALLING IN 99 o 1 I\PSIEE 1HISE:“D'..E ALL OVER
33|36 | 8 SHENANDOAH =Charlie M ' LOVE AGAIN —Eddy rnold EEI ,
FEL::'_II;I:‘I}::“”' le r&?i'f. ﬁumhuj ' :_:.ﬁjnm:'lmﬁlmﬁtéiﬂanmug_ M. Markwell}, MGM 14600 | }Eﬂsﬁuéfm"hrﬂlﬂ Paynzl, MGM 14550
pper, ' J
3| 35| 8 | TOMORROW NIGHT—Charke Rich 67| 72 | 5 | UMEASY RIDER—Charie Dasisls 100 | - | & | 60T A THING ABOUT
(Sam Caslow Will Gresz), RCA 74 D983 (Chaskie: Danigls), Kama Subra 576 (Buddah) (Kama YOU BABY—1roy Seals
(Bowrne, ASCAR) Sufra/Rada Dara, BMI) (Tony loe White), Ablantic 4008 (Swamp Foa. ASCAF)
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LaWanda Lindsay

Joe McFadden
OMAC Artist Corporation
1225 North Chester Avenue
Bakersfield, California 93308 Capitol
(805) 193-1011

LaWoanda’s first Capitol Recording

Today will be the First Day of the Rest of My Life
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Country Music
Nashville

® Continued from page 32

Troubadour in Los Angeles, a pretty
impressive audience was on hand. It
included Dinah Shore, Burt Reyn-
olds, Merv Griffith, Bob Dylan, Kris
Kristofferson, Rita Coolige, Mac
Davis, Waylon Jennings, Rosie
Grier, Bobbie Gentry, Commander
Cody, Randy Newman, Nudie, David
Clayton Thomas, Martin Mull, The
Beach Boys, Cheech (of Cheech &
Chong), Donnie Fritz and others. . ..

Tommy Cash had such a«good
week at the Satellite Club in Lin-
coln, Nebr., he was booked back
right away for next year. ... The
Country Cavaleers have taped a Wil-
burn Brothers show for airing at a
later date,

Country Woodstock

® Continued from page |

There was no admission charge,
and all the artists worked without a
fee. Jim Clemmons, p m man-
ager of WPLO, said the 60,000 fig-
ure was conservative. There were
massive crowd control problems. On
hand for this event were: Freddie
Weller, Josie Brown, Mel Tillis,
Bobby Bare, Jean Shepard, Johnny
Russell, Billy “Crash™ Craddock.
Charlie McCoy, Don Williams,
Jeanne Pruett, Bobby G. Rice, Don
Gibson, Ronnie Milsap, Johnny
Carver, Barbara Fairchild, Mac
Wiseman, O.B. McClinton, Wayne
Kemp, George Hamilton IV, Sherri
Brice, Melba Montgomery, Mel
Street, Ray Griff, Dorsey Burnette,
Stan Hitchcock, Garland Fradey,
Danny Bryant, Marti Brown, and
Brian Shaw.

WPLO-AM was rated the most
helpful station in breaking country
records and also in selling country
singles in the first annual Billboard
survey of national executives in sales
promotion. Clemmons also was
voted “program director doing the
best job of promoting country mu-
sic” (Billboard, Aug. 25),

Some 900 miles away, at Arling-
ton, Tex., 38,000 fans jammed into
the baseball stadium (home of the
Texas Rangers), the largest crowd
ever assembled there. They were on
hand for the combined WBAP An-
niversary Show and Appreciation
Night. It was the 3rd anniversary of
WBAP's “Country Gold” format,
and 20 artists (some of whom hur-
ried over from Atlanta) took part,
again donating their services. On
hand for this program were: Johnny
Bush, George Lindsey, Jeanne
Pruett, Joe Stampley, Chubby Wise,
David Rogers, Brian Collins,
Charlic Walker, Red Steagall, Tony
Douglas, Bill Monroe, Wayne
Kemp, Hank Williams Jr., Ronnie
Milsap. Wynn Stewart, Ray Griff,
l.eona Williams, Johnny Duncan
and Terry Stafford.

WBAP-AM was among the five
top stations named in another Bill-
board poll among national execu-
tives listing a choice of “stations that
help most in selling country
records.”

And in the tiny state of Rhode 1s-
land, Providence station WHIM,
through the work of promotion di-
-rector Tom Star, brought in only
five artists but still drew 6,000 people
(paid admissions) one night after
the Johnny Cash show had played.
Star notes that this is an incredible
turnout for the area, and demon-
strates conclusively that country
music is gaining ground quickly in
New England. Performers for this
show were Skeeter Davis, Garland
Fradey, Jerry Foster, Sherri Brice,
and O.B. McClinton.

www americanradiohistorv com
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Billboard SPECIAL SURVEY
tor Week Ending 9/1/73

Country LPSs

® Copynight 1873, Billboard Publications, inc, No part of this publicahon may ba rr-l|:|||_jurﬂ-rl-
slorad in & retriaval sysiam, or iransmitied, r|a||.-f Tini| nrl::,- any means plgctronc. mechanicak
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# Star Performer—LP's registering proportionate upward progress this week.

Mel Street, Metromedia Coustry BML 1.0281 (RCA)

2 £2| TILE, ARTIST
= E = Label & Numbes (Distnbuting 1abed)
1 110 SATIN SHEETS
Jeamne Priedf, MCA 338
2 3|19 BEHIND CLOSED DOORS
Charlie fock, Epic KE 32247 {Colembia)
3 2 |21 JESUS WAS A CAPRICORN
Kris KristoMerson, Monemeni K2 31909 {Columbia)
i 5 10 LORD, MR. FORD
leery Reed, RCA APLID238
5| 4 |13 | WHATS YOUR MAMA'S NAME?
Tanya Tucker, Colambia KC 32272
6| 8 |12 H'I:I\'H WILLIAMS, VOL. 1
| 1t | 9 | CLOWER POWER
Jerry Clower, MCA 317
8 9 B TIE A YELLOW RIBBON
fehnny Carver, ABC ABCX 797
9| 10 6 COME LIVE WITH ME
Roy Clark, Dot DOS 3010 (Famowm)
| 14 | 4 | Louisiana woma, MISSISSIPPI MAN
Loredta Lynn & Commay Twithy, MICA 335
| 16 | 5| Top oF ™E WoRLD
Lyan Anderson, Columbia KC 37429
| 22 | 4| P 10 HEAVEN
Freddy Hart, Capibal 57 11197
! 19| 4| 1 1ove oioe BLues
Merde Heggped, Capitod 3T 11500
14 | 12 ! MR. LOVEMAKER
Jabainy Paychech, Epc KE 32387 (Columbia)
13 I 17 00D TIME CHARLIE
Charlie McCoy, Monument K2 32215 (Columbia)
16 | 13 | 24 INTRODUCING
leknny Rodnguer, Mercury 3R 61378 (Phomogram}
17 6 | 1l SWEET COUNTRY
Charlie Pride, RCA APLLOZTY
W25 2| aws
Ehrs Presley, RCA APL 1-0283
19| 21 5 NOTHING EVERY HURT ME (Half As Bad As Loosing You)
Geaege Jones, Epic K2 32412 (Cofumbia)
20117 |21 THE RHYMER AND OTHER FIVE AND DIMERS
Foen 1. Hall, Mercury SAM 1-658 (Phanogram)
ol 22 | 4| Love & music
Porter Wagoner & Dolly Parton. BCA APL [-0248
22 | 15 ! HONKY TONK HEROS
Waylon lenmings, RCA APDL0240
23 | 20 | 19 DANNY'S SONG
Anne Musroy, Capiled 57 101172
24 | 18 | 20 SUPERPICKER
Roy Clark. Dot DS 76008 (Famous)
BB |17 KIDS SAY THE DARNEST THINGS
Tamany Wyneits, Epic K2 31937 [Columbia)
26|25 | 14 GOOD THINGS
David Heomston, Epic KE 32189 (Calumbia)
27124 |11 AM | THAT EASY TO FORGET
Jim Heeves, RCA APLI-0033
oy 35 | 4 | ToMORROW NiGHT
Charie Rich, RCA APL [-0258
29132 | 5| BILL
Hill Anderson, MCA MCA 320
ol | 3| caswm
MCA 344
n| 27 9 GOOD NEWS
Jody Miler, Epic KE 32386 (Columbia)
fr| %0 | 3| marry rossins
MCA 347
3|33 |2 ALOHA FH'UH I'Il'ﬂlll VIA SATELLITE
Eivis Presley, R
34| 31 |24 EITE!TIIHEH {I'F THE YEAR
Loretta Lyan, MCA 300
35| 26 Fi THANK YOU FI:I'! WIJEHIHE H"I' LIFE
Tony Douglas, Dot DOS 25009
3k | 30 |17 YOU LAY SO EASY ON l“ HIHH
Hobby G. Rice. Metromedia Country 1-0185
37| 38 5 SWEET COUNTRY WOMAN
Iohany Duncan, Columbia KC 37440
38 | 44 | 2 | THE GOOD OLD DAYS {Are Here Again)
Buck Owens & Susan Raye, Capitol 57 11207
39 | 42 4 JUST THANK YOU
David Ragers, Atlantic 50 T268
| 58 | 2 | THE eRENDA LEE STORY
Brenda Les MCA 24012
41 | 39 | 23 SHE NEEDS SOMEONE TO HOLD HER
Conway Tmitty, MCA 303
42 | 41 | & CHARLIE McCOY
Manument KE 31900 (Columbea)
43 | 46 i DREAM PAINTER
Connag Zemith, RCA APL 10188
a4 | 45 3 SUPER COUNTRY HITS
Floyd Cramer, RCA L3P 4500
5| - 1 IF SHE JUST HELPS HE EH OVER YOU
Seany bames. Columbia KC
46 | 36 | 33 SONGS OF LOVE
Charley Pride. RCA LSP 4837
47 | 47 2 COUNTRY MORNING
Tenoessee Ernse Ford, Capifod 5T 11205
48 | — | 1 | THE WORLD OF EDDY ARNOLD
Eddy Armcld, RCA APL 1-0239
49 | 43 | 25 MY SECOND ALBUM
Donna Fargo, Dot DOS 26008 (Famous)
o | - 1 THE TOWN WHERE YOU LIVE
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LOS ANGELES-The spoken
word markel in cassette has been
considered by many as the next ma-
jor tape market for retailers, and
three major West Coast firms, Su-
perscope. Inc., Magtec and GRT
Corp. are moving into this area in
different ways.

While the spoken word cassetie
field has been thought of as a poten-
tial major market for the retailer, the
mode has never really broken
through at this level. Mail order and
“clubs™ continue to be the primary
outlets,

The problems in breaking the re-
tail market are several, according to
the major firms involved, Foremost
among these problems are identi-
fying the type of outlet to place the
material in and identifying the con-
sumer who will purchase these tapes,
What are Superscope, Maglec and
GRT doing in an attempt to remedy
some of these problems?

Gersh Thalberg, general man-
ager, marketing for Superscope, said
his firm is “aggressively merchandis-
ing our existing library of spoken
word material through direct mail
and we have started a pilot retail
program for merchandising our
tapes through selected dealers na-
tionally.

“We've selected a broad segment
of cassette tape recorder dealers,”
Thalberg continued, “and the pro-
gram is being conducted on an op-
tional basis. If dealers want to par-
licipate, and they range from the
independent to the mass merchant,
they will get a supply of our 60 page
catalogs, order blanks and a counter
or wall merchandiser. Our reps
present the idea to the dealers and it
costs them no money nor do they
have to take an inventory. Once they
sign up, we handle the rest. They can
pick whatever tapes they want.”

Among the subjects covered in
Superscope’s spoken word line are
psychology. children’s material, self-
improvement, religion, philosophy,
astrology. general entertainment
and languages and travel. The apes
retail at $4.95 each. but during the
test program a consumer can pur-
chase any three tapes for $8.95.
Some of the tapes come in sets, some
programs arc contained on one cas-
selte and most come in plastic bags.
Many have associated booklets,

Superscope is also setting a large
scale children’s cassette program for
the retail market beginning Oct. 1.
“We've taken 12 children’s public
domain stories.” Thalberg said,
“such as ‘Cinderella’ and ‘Jack and
the Beanstalk.” coupled them with
4-color hardcover books and will re-
tail them at $1.49 each. An associ-

By BOB KIRSCH

ated display will also be offered. The
tape and the books will be color
coded so the kids can identify them,
and there will be 12 colors. We've
developed and produced all the chil-
dren’s programs ourselves, and
we're also doing the duplicating.”

Thalberg said Superscope is look-
ing at the spoken word market as
one with “strong potential provided
15 in the price bracket where every-
one can afford it. You have to keep
price and production in mind. The
product has to hold the auention of
the listener and you can't have
someone simply read into a mike.
There has to be some dramatization,
But we do think the market is an ex-
cellent opportunity.”™

At Magtec, president Gerald
Stone feels there is “definitely a mar-
ket for spoken word, but it's a diffi-
cult market to pin down.

“We really dont know who is
buying what,” Stone centinued,
“but we're still working very heavily
with spoken word. We're doing a lot
of duplicating for various clients
and the fact that our business is way
up shows there is a market even if it's
hard to identify. It's also hard to lo-
cate a middle man who wants to take
this new product and get it to the
consumer, and 1t’s a difficult market
to exploit on your own.

“I'm still of the opinion that spo-
ken word cassettes belong in the au-
tomobile,” Stone added. “They're
the perfect thing to take up driving
time and 1 don’t think you'll find
many people taking time at home to
listen to them. But there still seems to
be a void of equipment in the auto,
and until car cassette becomes a part
of the philosophy of driving like the
car radio I don’t think spoken word
will reach the mass market.”

Stone, however, is still optimistic.
“With our duplicating business con-
stantly increasing. I can't help but be
optimistic. We're still doing a lot of
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Predict Spoken Word Next
Major Retailing Tape Item

duplicating, packaging and using
our studios, and we're trying to offer
our customers the philosophy of
"‘tome in with a scripl and their an-
nouncer or use our's, tell us what
they want and leave the rest o us’’
We'll do the master, take it right to
the studio and in 12 days 1o two
weeks we'll have a program.™

The Custom Products Div. of
GRT Corp. 15 also moving more
heavily into spoken word ( Billboard,
Aug. 4), through the formation of a
23 man rep-sales organization 0
market spoken word product to dis-
tributors serving retailers and other
institutions.

Custom products division man-
ager Dave Travis said he will ini-
tially market a language course and
a series of books on cassette, market-
ing them nationally in a test situ-
alion. “We realize that this is a big
market,” Travis added, “and we've
seen the business grow through our
custom duplicating. Now we will be
duplicating and distributing.”

GRT will make kits available with
each tape, offering.sales tips, ex-
plaining the program and suggesting

[Continued on puge 4i))

See Recreational

Vehicles Building

Stereo Market—
Sept. Shows Up

By EARL PAIGE

CHICAGO-Car stereo equipment firms are continuing to see the recrea-
tional vehicle (RV) market as one offering long-term growth potential, though
the boom rise of the past few years has leveled off, according to Philip Cos-
tanzo, commercial sales manager, Motorola automotive products division
here, one of the few tape equipment firms set to exhibit at the Mobile Homes
Manufacturers Association & Recreational Vehicle Institute show at
McCormick Place Sept. 12-14 up from 239 to 252 exhibitiors, This event will
be followed closely Sept. 20-23 by the Boating Industry Association show also
at McCormick Place with estimated exhibitors up from 630 to 711,

The chief reason few tape firms
arein the MHMA-RY eventis thatit
15 manufacturer oriented, but there
is growing polential for after-market
RV sales, said C. J. "Red” Gentry,
now director of automotive sound
products marketing and operations
at Motorola. “We see RV represent-
ing 20 percent of our car stereo sales
and growing,” he said, adding that
Moteorola has in fact created a new
division encompassing the RV and
marine fields (also automotive pri-
vate label and small original equip-
ment manufacturer sales) under
Costanzo's direction.

RV growth, despite talk of too
many firms in the field, the gas short-
age and so on, is pointed up too by
the 10 to 15 percent increase in size
of the Midwest Mobile-Modular RV
show sponsored last week by the In-
diana Manufactured Housing Assn.
at South Bend, where Costanzo was
also involved.

Costanzo said projections have
been getting out of line. “They've
been playing with increases of 30 to
40 percent,” he said, “but we see it
between 12 and 15 percent.” Mo-

(Continued on page 42)

Jervis Corp. Push in Audio

NEW YORK—The Jervis Corp.,
parent company of Harman-Kar-
don, and James B. Lansing Sound,
has abandoned its intention to file a
registration statement covering a
proposed public offering of 280,000
shares of common stock with the
Securities and Exchange Commis-
sion, according to Dr. Sidney Har-
man. The move results in a re-
emphasis in audio for three brands.

The Jervis corporation is made up
of a number of divisions ranging
from Automotive and Exotic Met-

u:‘F."

U.S. PIONEER prusulnnt Bernie Hi‘h:hnll (second from left) with group break-

ing ground for new B5,000 square foot facility at Moonachie, N.J. Others

from left, Sy Kubrick, comptroller-operations manager; Charles Klatskin,
builder; and M. Sono, Pioneer treasurer.

By RADCLIFFE JOE

als—specializing in rear view mirrors
and gas turbines—to John B. Lan-
sing Sound, Harman-Kardon and
Rabco, manufacturers of quality Hi-
Fi speakers, record turntables and
home stereo components,

He pointed with pride to the in-
novative moves by the Harman-
Kardon division in inaugurating
Dolby noise reduction systems in
most of its cassette decks, and the in-
troduction of Harman-Kardon 4-
channel receivers “which are totally

24 PROGRAMS

NEW YORK—-VidExpo "73, will
feature highlights of the best in-
house and commercially produced
video programming now in use by
more than two dozen leading organ-
izations in the U.S. and Canada, ac-
cording to Steve Traiman, coordina-
tor of the third Billboard
Publications sponsored video con-
ference and exhibition.

The programs will be screened at
evening VidShows Sept. 4-5,
beamed into conference guest rooms

Players, Tapes of 20 Nations at Ger. Event

A special highlight will be cartridge TV equipment and software,

BERLIN—Tape product suppliers from over 20 countries are partici-

pating this week in the 29th Radio & TV Exhibition here Aug. 31-Sept. 9
with special features including live recording talent programs and a com-
puter service describing the products shown by over 200 exhibitors, The

evenl 1s open o the puhii:: and drew 598.710 when last held in 1971,

A special theme of the event here at the Funkturm is *50 Years of Ger-
man Radio™ with opening ceremonies Thursday (30) broadcast live by
both German TV stations. The entire Funkturm exhibition grounds of
88.000 square meters under roof with 23 halls and four pavilions and

40.000 square meters of open-air space is being utilized.

Organizing the event are the German Electrical and Electronic Manu-
facturers Association (ZVEI]) radio-TV division and the AMK Berlin Co.

for Exhibitions, Fairs and Congresses, Lid.

38

Broadcast organizations Arbeitsgemeinschalt der Reunfunkanstalten
(ARD) and Zweite Deutsche Fernsehen {EDF} are J:}:ning for special
shows 1ncludlng ARD’s "Gala Record Evening,” opening program of the

“TV Lottery,” a talent show and the “Berliner Abendschau™ (Berlin Re-
view) and ZDF’s *50th Hitparade,” a joint Austrian, Swiss and German
TV production testing forms of future programming.

A study group of radio & TV history and the association of radio. TV
& film archivists will hold a meeting during the event and present public

lectures.

Firms here committed so far will be from Austria, Belgium, Canada,
Czechoslovakia, Denmark. Finland, France. UK .. Hnng Kong. Hungary,

ltaly, Japan, Netherlands, Norway,

Poland, Sweden, Switzerland, S.

Korea, Republic of China and the U.S.A.
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compatible with all formats of avail-
able quadrasonic,

Harman said these innovations
played a major role in helping the
Harman-Kardon division to effecta
major recovery from the severe diffi-
culties it had experienced during
1971, and re-establish its position of
leadership in the high fidelity busi-

NEss,
Dolby
Harman-Kardon’s move 1o reaf-

firm its position in the industry as a
(Cantinwed on page 4())

VidExpo Previews

by Trans-World’s closed-circuit
TeleVention channel.
Organizations which will be rep-
resented at the shows include the
American Can Co., Advanced Sys-
tems, Broadcast News, Burroughs,
DuPont, Educational Techniques
Laboratory, Equitable Life. Ford
Motors, Gallaudet College, Newleti-
Packard, Mawze & Grace, Manufac-

(Continwed on puge 42)

CTI Continuing

NEW YORK -Cartridge Tele-
vision Inc., has been authorized 1o
continue in business as debtor-in-
possession, without posting indem-
nity, by Referee Asa Herzog. A cred-
itor’s committee has also been
organized to oversee the firm's oper-
ations. The law firms of Otterbourg,
Steindler. Houston & Rosen. and
Wachtel, Manheim & Couf have
been retained as the committee's co-
counsel,

Cartridge Television Inc., devel-
oper of the Cartrivision video-
casselte system. filed a Chapter X1
in July. Its assels were listed at
518,629,866, with liabilities of
$29.004.706.
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The first of a series of manage-
ment senunars sponsored by Elee-
tronic Representatives Association
(ERA) 15 set for Oct. 12 at the Hyatl
Embarcadero Hotel, San Francisco
(Billboard. Aug, 25), ERA is located
at 233 E. Erie. Chicago 60611 {312)
649-] 333,

J. Malcolm Flora has announced
the first ERA-sponsored Michigan
consumer products show Sept. 9-11
at the Ramada Inn, 8370 Wickham
Rd.. Romulus, Mich. with 1.000
dealers invited. Flora is at 165 W,
Liberty. Plymouth, Mich, 48170
(313) 453-4296 or 427-7460.

Stan Axelrod & Associates 15 the
new firm set up four months ago by
a tormer partner of Fisher Electron-
ics Assoc. Axelrod, who covers mel-
ropolitan. N.Y. and northern N.J,
split accounts with Fisher, and has
subsequently added new lines, in-
cluding CBS. Midland Elcctronics,
Arco, Lanz, Superex, Nortronics,
RMS Electronics. and Kraco (car
stereos and radios), Assisting Axel-
rod at the new headguarters at 161
Cedar Lone. Teaneck, N.J U7666
(2001) Bi6-6661 are Steve Weil,
Chuck Gitlin, and Stan Gerber. The
firm maintains a small warehouse
and keeps samples on hand.

The former eastern regional sales
manager for Gladding-Claricon, Bill
Dorsey, set up his own rep lirm
vear ago. W.H. Dorsey Sales Co.,
504 Doe Lane, Tarry Hill, N.J. 08034
(609) 667-4113. Dorsey handles
Claricon as well as Car Tapes Inc. in
eastern Pa.. southern N and Del,
At first. Dorsey represented many
housewares accounts. but he now
feels that “entertiinment electronics
15 the field that's moving, and I'll go
along with it.”

Long-time rep for Shure Bros. and
British Industries Co.. Hutto-Haw-
kins-Percgoy Ince., with headguarters
at 139 Candace Dr,, Manland, Fla.
(305) 831-2747. is seeking o add a
line of hi-fi receivers, amplifiers, and
tuners, as well as tape equipment for
home and car, The firm also handles
Garrard and Amperex. The staft in-
cludes W.G. Peregoy. k.S, Hol-
deman, and RW, Brosnahan in the
Pompano Beach. Fla. office. T.E.
Grant in Bradenton, and V. Hutton
and W.E. Hawkins in Maitland.

President George DeRado of Den-
mark Industries Ine. announced 1ts
latest account, Coast Systems Mig.
Inc. With officers Mike Fellen and
Josepha Swinnen, and salesmen Ray
Mehlbaum and John Steinberg.
Damark sells throughout Ariz. and
southern Cahl, and Nev., from of-
fices at 15821 Stagg Si., Van Nuys,
Calit. 91406 (213) TR6-9300. In busi-
ness since 1963, Damark reps Acous-
tic Research Inc., Benjamin Elec-
tronics. Nikko Electrie, T.D.K.
Electronics, and TEAC Corp. of
America.

Frank P. Bauer Jr. has joined Jim
Bialosky as partner in Spectra Sales
Co., Cleveland, repping consumer
clectronic lines throughout Ohio, W,
Pa.. and W, Va. Spectra Sales has
also moved to larger quarters at
22476 Byron Rd., Cleveland 44122
{216-442-1306}). Frank Bauer was
formerly general manager, Electro-
phonic, in Cleveland.

Leonard S, Poncher reports that J
& H Western Corp., 8760 Venice
Blvd., Los Angeles 90034 (213-871-
(0833) has just added Pete Trezza to
the sales staff, as head of the hi-fi
portion of the electronics division,
Trezza was a buyer for White Front
Hi-Fi and Federated Electronics.
The firm has also added Rapidman
calculators to its line that includes
DYN Electronics, MIIDA, Auto-
matic Radio, Spark-O-Matic, Kus-
tom Kreations, Tele-Tone, and Am-
pex speakers.

Roger J. Czerniak, sales manaper,
Morironics Recorder Care Division,
announced the appointment of Car-
dinal Sales Co. asrepin Ind. and Ky,
Cardinal Sales is headquartered at

RepRap

46220, and has five men to rep Dual,
Pioneer, Teac, Hitachi, Raytheon
and Capitol Tape.

Carl Orwant, newcomer o the rep
business, now carries the complete
Pfanstichl and Soma lines. From of-

fices at 3533 Brooklyn 5.E., Grand
Rapids, Mich. 49508 (616) 241-4927,
Orwant covers Mich, Orwant is
hopeful of finding “a good. well-
known line of components and car

Partners Frank Harris and Ron
Dunn, Sea Reps, Hendersonville,
Tenn. 37075 (615) 452-7266, carry
JVC, Infinity Systems, and Phase
Linear products in Tenn., Ala., Ga.,

2419 E. 56th St., Indianapolis, Ind.

stereos.”

and North and South Carolina.

What would you do if you saw an orchestra drowning?

We didn't just watch

Seven years ago, musicians all
over the world were drowning in
tape noise. We jumped in and
began saving everyone we could,
with our Dolby professional noise
reduction system.

We made the best even better
At first, not many people were
sure we could do it without
damage to the music, but we
showed them, one by one, that if
the recordings were made and
played with our system, the tape

noise was greatly reduced with no

change in the sound. Now,
recording companies all over the
world use the Dolby system to
make quieter master tapes. With
more than 12,000 tracks Dolby-
equipped in studios around the

00 Dolby

Dolby Laboratories Inc

1133 Avenue of the Americas
New York NY 10036
Telephone (212) 488-6652

346 Clapham Road, London SW9
Telephone 01-720 1111

‘[hpiby” mnd ihe double-D symbol are irade marks of Dolby Laboratonasinc
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world, Dolby noise reduction has
become the standard
professional method of making
original and duplicate masters for
disc cutting, duplicating, and
international mastering. Use of
the system is rapidly growing in
film and TV production as well.

That takes care of the
professionals.

Meanwhile, at home...

Then we made a simpler Dolby
system to save orchestras from
drowning at home, especially on
cassettes. Now, more than forty
companies are making recorders
and adapters with the Dolby
B-type circuit. With one of these,
home listeners can make
Dolbyized cassette recordings

wwWwW-americanradiohistorv. com

that sound every bit as good as
discs — and stay that way longer.

Dolby noise reduction helps
everyone

Many pre-recorded cassettes are
already made in this way. In fact,
more than half the pre-recorded
cassettes sold in America,
England and Japan are Dolbyized.

On an ordinary cassette player
these cassettes sound ordinary;
but played with the Dolby circuit
they are unlike any cassettes
ever heard before. The same
system is already being used in
FM broadcasting, too, bringing
Dolby-equipped listeners
reception improvement which
would otherwise require a tenfold
increase in transmitter power.

Write or call for more information.
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GE ‘Q’ Push; Dealer Promotion

NEW YORK-The Audio Elec-
tronics Products Dept., of General
Electric has emphasized its commit-
ment to the growing 4-channel
sound market, by releasing a num-
ber of quadrasonic components and
compacts in its 1974 line of audio
electronic equipment; and mount-
ing an ambitious promotion pro-
gram to support its 4-channel mar-
keting drive.

Top of the GE quadrasonic line is
the model SC 4300, a compact sys-
tem with discrete 4-channel 8-track
tape player, three speed automatic
record changer, built-in 5Q and RM
decoders that facilitate the use of

both SQ and QS encoded 4-channel
disks, FM/AM/FM multiplex tuner
that reproduces matrix 4-channel
sound from 4-channel broadcasts;
and auxiliary front and rear jacks for
connecting optional two channel
and 4-channel accessories. An op-
tional remote volume/balance con-
trol is also available with this model.
List price on the system is $429.95.

Included in the promotional pro-
gram expressly designed to support
the GE 4-channel line is a five-shelf
in-store display offered to all partici-
pating GE audio electronics dealers
to be used as a music display center.

The dealer may also qualify for
additional in-store promotional ma-
terials such as a silk banner for each
product line, wall posters, Sammy
Davis Jr., buttons, and demonstra-
tion 4-channel apes and disks.

Other point-of-purchase displays
include stick-on fact tags 1o pinpoint
special selling features. There is also
a pocket selling guide for sales
clerks, and a booklet for customers
on how to maximize FM antenna re-
ception. GE has also scheduled a
number of sales training sessions 1o
assist the dealer and his sales person-
nel in displaying GE audio systems
and components most profitably.

Jervis Corporation Push in Audio

® Continued from page 18

producer of quality home stereo
equipment resulted in the firm's
phase-out of its Festival line of com-
pact equipment, and the introduc-
tion of the H/K 50-plus, 75-plus,
100-plus and 150-plus totally com-
patible 4-channel receivers; as well
as the highly popular line of Citation
Dolbyized stereo tuners, the

H/K CAD3 Dolbyized professional
cassette recorder, and the Citation
I3 omnidirectional speaker system.
Harman also feels that the HK-
1000 cassette deck, also with Dolby
noise reducer, is playmng an impor-
tant role in boosting the company’s
image on the high fidelity market.
The West Coast-based James B.
Lansing (JBL)} Sound division of

Cl SuperCart Cartridges

[mpties with loam pad

Lear Cartridges

Emptlies with vpring pad

B-Track Lubricated Tape

Casselte Tape
Cartndge Sleeves
splicing Materials
AssoCiateq Accessories
.. CARTRIDGE
(. INDUSTRIES
CORPORATION

P.0O. Box 186 Excelsior Springs, Missouri 64024
Phone 816/637-2186

Don’t buy another tape
uniil you speak to us.

Guaranteed low, low prices—
All major labels. All tapes du-
plicated by licensed mfr. only
i.e. Columbia, Capitol, RCA,
WEA, etc. Catalogues on re-
uvest.
omplete line of accessories.
Lowest prices on LP's.

MR. TOPP TAPE CO., INC.
150 Long Beach Rd.
Island Park, N.¥. 11558
5168-BA9-5355

fanstichl

s the hard
tofindneedle

Pfanstieh| dealers know
they have the source with
the best selection of those
hard-to-find needles . . .
especially for thoss ever-
changing import modebs.

When you have a problem in finding the neadle you need — your chances

are good that you'll find it in our catalog. Write today for complete
information about becoming a Pfanstishl dealer and have the complets line

of diamond and sapphire phonograph needles!

Plranatiehl

3300 WASHINGTON 5T7. / BOX 498
WAUKEGAN, ILL. 60085

‘54 CASE

HOLDS 24 8-TRACK TAPES

51%5 mﬂu“”'”

500 Lor $2.25ea.
1000 Lot 2.15ea.
4000 Lot 2.05 ea.
8000 LoTt 1.95ea.

APPROX. 4000 PCS.
WILL FIT IN A
TRAILER

BILL'S CASE CO.

112-8 EDGEWATER PARK, BRONX,, N, Y, 10465

Jervis was acquired by the company
about four years ago. Today, like the
Harmon/Kardon division, it is one
of the corporation’s prime revenue
SpInners.

Harman talked about the JBL
compact line of high fidelity speak-
ers, being marketed under the Prima
brand name. He said that the units,
in six different decorator colors, will
establish a powerful new direction
in speaker design and styling.
“Through the performance, appear-
ance and price of the Prima line,
JBL has effected both an important
technical advance, and a major en-
largement of its markets,” he said.

Harman said he felt that the
Prima line had been introduced at
an opportune time 1o take advantage
of the surge in the quadrasonic mar-
ket. He supgested too that other
speakersin the JBL line, particularly
the Century L-100 bookshelfl
speaker would also benefit from the
4-channel market build-up.

The James B. Lansing Sound divi-
sion of Jervis is divided into two sub-
divisions. The Professional Equip-
ment division has been involved in
speaker installations in such places
as the Harry Truman Sports com-
plex in Kansas City, Mo., the Blue
Grass Convention Center, Louis-
ville, Ky., Celebrity Theater and
Symphony Hall, Phoenix, Ariz., and
Dodger Stadium, Los Angeles.

To cope with continued market
growth JBL recently open a 60,000
square foot plant in Los Angeles,

Jervis’ Rabco division, acquired
last year, is located at Plainview,
New York, in facilities housing the
Harman-Kardon division: and ac-
cording to Harman, Jervis plans to
develop it into a “valued retail fran-

chise to complement JBL speakers,
and Harman-Kardon electronics.”

Jervis International is a world-
wide distributing operation headed
by Walter Goodman. The network
has operations in Germany, France,
Australia, Japan and Canada. In ad-
dition to distributing Harman-Kar-
don, JBL and Rabco lines. it also
distributes other non-competitive
high fidelity lines.

Spoken Word

® Continued from puge 38

display methods. Part of the GRT
push will be at the mass merchan-
diser.

One industry spokesman summed
up some of the problems facing the
large firms when he said, *l don'i
know if any duplicator is the right
person for this market because they
can't concentrate on this market
alone, It sounds ideal for a firm to
produce directly and to wke capa-
bility and turn it into profitability,
but we don’t always represent the
customer that's out there. Still, there
is no industry | know of that will be
as big with the public as soon as spo-
ken word will be.”

www americanradiohistorv com

TEAC offers modular display units
for up to five cassette decks. Mod-
ules can be used separately or

stacked.

SRS N

DISC demodulator from U.S. Pio-
neer I'Epl'ﬂdl.lﬂﬁl discrete 4-channel

from all CD-4 discrete records.
Model QD-240 is $139.95 retail.

T~

VIDEO tape contact printer devel-
oped by 3M Co. uses the S.T.A.M.
method (sequential thermal anhys-
teretic magnetization). No mirror
image master tape or recorder is
necessary. The U-Matic video-
cassette model operates at 37.5 ips.

-

MEDALLION introduced a matrix
quadraphonic in-dash AM/FM/MPX
8-track tape player at list price of
$149,95, Model 65-534.

LUBRISTAT record spray cleaner is
provided with colorful cardboard
display from Fidelitone.

BLANK
CARTRIDGES

Best quality—Ilowest prices

—Ampex B-Track Cartridge 26¢
—Ampex B-Track Cartridge 68¢up
—Ampex Head Cleaners  50¢
~100% Guarantee

—C.0.D. only

Write or call:

SG Cartridges

2709 Armory Road
Wichita Falls, Texas
(817) 767-1457

do you

need B-track Ilubricated

cassette tape. C-O's

or loaded cassettes?

Cet in touch with EMPIRE

MACNETIC INDUSTRIES
- the one stop for all

tape

vour duplication or blank

loading

LOWEST PRICES.

H. MANN
EMPIRE MAGNETIC

requiregments at

INDUSTRIES
M5 Allen Rd,, Woodmere, NY 11598
Phone 516—420.8558

our "O.E.M."” program.

TAKE ADVANTAGE OF
OUR KNOW-HOW
IN RECORD & TAPE
ACCESSORIES

As the leading U.S. accessories manufacturer, we
can give you quality U.S.-designed, U.S.-made prod-
ucts with your name on them, at low, low pre-inflation
prices. To find out how profitable our know-how can
be, call Marketing VP Jack Friedland and ask about

RoBINSE

Robins Industries Corp.
75 Austin Boulevard, Commack, N.Y. 11725-(516) 543-5200
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Video Dynamics, Garden Grove,
Calif,, is expanding rapidly into
mass duplicating of Sony %-in,
video tape on a level comparable to
what has been going on in B-track
and cassetle, according to Rick Wes-
selink, vice president, who feels that
if the U format is to continue grow-
ing prices must come down, Video
Dynamics, therefore, 1s marketing its
10-, 20-, 30-, 45- and 60-min. chro-
mium dioxide blank *U cassettes
directly to end users in quantity pur-
chases that start atr 5-40 cassettes at
$25.17 and down to $19. Wesselink
sard mass duplicating is allowing the
firm to offer dubbing at 333 an hour
including blank tape and he criti-
cized the trend of some firms charg-
ing as much as $40 and $50 an hour.
Now with several King winders and
two CVS 200 high-speed thermal
duphicators, Video Dynamics is pro-
ducing 3,000 o 4,000 cassettes
weekly. Itis also into a pilot program
wilh RCA on SelectaYision, produc-
ing samples oll the CVS, The firm
has licensing arrangements with
Sony. AML Memorex and DuPont.

The Canadian tape duplicating
business is burgeoning according 1o
Robert Charette, head of C&R Asso-
ciates, Valleyfield. Quebec, a com-
pany just getting started. However,
Charetje said, *The problem in Can-
ada 1s supplies. In order 1o get good
prices, we have to buy everything
from the States.”

Initially, Charette’s firm was plan-
ning to manufacture and sell blank
tape only. With a 53,000 investment,
it purchased a Liberty C-25 winder
and turned out 32-min. 8-track
blanks under the brand CRAM. Bui
several people in the prerecorded
business in Montreal urged Charette
to commence duplicating. C&R ook
its first order last week.

16 Juliette Units

MIAMI. Fla—Topp Electronics,
Inc.. has what it calls an expanded
line of popular priced consumer
electronic products.

Emphasis on the line, according to
Charles Kates, executive vice presi-
dent of the company, is on increased
sophistication in modular stereo sys-
tems, with a marked trend lowards
streamlined receivers of low sil-
houettes, control features not nor-
mally found on popular priced
units, and larger speaker systems,

Philco-Ford
Pushing Q'

BLUE BELL, Pa.—The Philco-
Ford Corp., has re-emphasized its
interest in the gquadrasonic market,
by stressing 4-channel sound prod-
ucts in its complete 1974 hine of
home stereo components, compacts
and console sound centers.

Phileo’s System IV, 4-channel
sound systems are available in three
compact units and two consoles that
feature, in addition to quadrasonic
capability, built-in record changers
that play 4-channel encoded matrix
records, FM-AM radios that trans-
mit encoded 4-channel broadcasts,
and four sealed speaker enclosures.

The Philco System IV quadra-
sonic sound system is also offered in
two audio component units, one fea-
turing a deluxe record chanper with
magnetic cartridge, and the other a
record playback unit.

Top of the line is the Philco
MS5780, a total sound system with
System IV 4-channel and a cassette
recorder with a price tag of $379.95.

Until it can expand more, C&R 15
working in conjunction with another
Montreal firm that is recording mu-
sic onto pancake with C&R's small
staff handing the winding, assembly

Tape Duplicator

and packaging,

Ray Kerkhart, chiel engineer for
Los Angeles-based Viewlex-
Monarch Tape Duplicating, suffered
a heart attack in August, and died

soon after. The 53-year-old Mr.
kerkhart produced, in the words of
his associates. “some of the finest
noise-free recordings ever made.”
He was said to work long hours and

demand of co-workers that only the
highest quality 8-track and cassetie
tapes be released. Mr. Kerkhart
leaves his wife, Anne, and three chil-
dren. all married.

designed for the high power levels produced by the Powerplay Players.
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Hear the light.

Powerp|ay at work...
proclucing the most pt::'.w»\»ferfulr purest sound.

Another new breakthrough from Craig, Powerplay...true car stereo for audiophiles.

It has several times the output of conventional car stereo players. More specifically, it
delivers a legitimate 52 watts of peak total music power.

When the listener is using our higher power range, the red light turns on. Pulsates in
the tempo of the sound. Indicates greater sound volume with lower distortion. A self-
demonstrating unit if ever there was one.

Craig Powerplay Speakers tie into every sale. They are the only speakers specifically

- SRR

Hear the light—only on Craig units. Available in slide-out and floor-mount models.

LIt

——

CAR STERE

T

Craig Corporation, 921 W. Artesia Blvd., Compton, California 90220
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Car Stereo

KUSISTO BLASTS

‘Q' CONFUSION
BERLIN-Oscar Kusisto, vige

president and general manager,

Motorola automotive products divi-

sion, was set for press conferences

here in conjunction with the Radio
& TV Exhibition (see separate story)
to plug the discrete quadrasonic tape
and disk formats.

“Consumers have been deluged
with informaton and misinforma-

tion™ {about various systems), Ku-
sistor believes. “The proliferation of
matrix systems avallable testifies
that no solid. long term benefits exist
for any single matrix system. The
discrete concept, on the other hand.

has a natural evolution of earlier
recording techniques which allows

the industry great flexibality of

recording and provides maximum
ambicnee,
“Itis up o those of us in the L pe

industry to honestly inform the con-
sumer of the differences in the vari-
ous configurations. . . . The industry
badly needs 4-channel standards
and better education tw halt the
wave of confusion that exists in the

R ame
- 1

L

@ com

*y

1:1-.-'-' = s
v r e i .]:._l

ctober 6 issue.

If you don't, there's a good possibility that you just might miss the one big issue that covers not only the tape, cassette,
cartridge and reel-to-reel industry, but also the television cartridge and video cassette industry. Billboard's blank
tape issue will be a 5-column special that also explores the distributing and marketing of blank tape products, An
advertisement in the Blank Tape special is your blank check to reach the VIPs in the blank tape industry:

B Carrying case manufacturers
B Mass Merchandisers

B Professional Duplicating systems
B Accessories/services

All the people who make the industry competitive .. . exciting...and worth it! The same people you'll reach in Bill-
‘ board's Blank Tape special coming in the October 6 issue—not 1o mention those folks who manutacture raw
tape and the manufacturers of components used in producing blank tape.

Ad Deadline: September 21 Issue Date: October 6

Contact a Billboard Sales Representative now about your ad in Billboard's "Blankety-Blank Tape' Special. You'll
swear by it,

4-channel marketplace™

Superscope Opens
Taiwan Faclory

LOS ANGELES—Superscope.
Inc. has opened a factory in Taiwan
for the manulacture of Superscope
brand tape recorders.

The factory is owned by Super-
scope. 1s 183,000 square feet and em-
ploys 2000 people. The factory is
being managed by Superscope’s for-
eign affiliate Standard Radio Corp,
of Japan,

A spokesman for Superscope
added that this is “not a joint ven-
ture, but it will supplement the man-
ufacturing at the Standard factory in
Taiwan which is currently produc-
ing Superscope tape recorders and
compact music systems,”

Bob Lan is the liaison with the
new factory and is permanently
based there.

Stereo Market

® (ontintied frivn page 38

torola will show its car stereo family
concept at the show here and what
Constanzo mysteriously describes as
“a new installation fixture concepl.”

Actually, Motorola is into all
areas of RV, just introducing a new
solid state digital instrument panel
for monitoring oil level, holding
tank volume and mulu-functions in
RV units. Constanzo said a new pro-
gram is being worked out for the ma-
rine market 1oo.

RVT's figures from early this year
show total sales increasing 46 per-
cent in 1972 from 1971, covering the
calegories pickup covers, motor
homes, camping trailers. trunk
campers and travel trailers. RV] 15
headquartered here in suburban
Des Plaines,

Boating Industry Association, also
headquartered here, reported 1972
sales estimates of $3.900.000, reflec-
ting a 10 to 15 percent rise.

VidExpo

® Continued from page 38

turers Hanover Trust Co.. Manufac-
turers Life Insurance Co., Market-
dyne International Martin Audio/
Video, Media One, Smithkline
Corp.. Sun Lilte Assurance (Can-
ada), Teletronics International.
Texas Instruments, Universal Com-
mercial Industrial Films, Western
Electric (Chicago & New York).

Other VidExpo 73 features in-
clude exclusive VidReports of user
applications in management com-
munications, corporate training,
specialty applications—adverusing.
medicine. pay-hotel, pay cable TV:
education and libraries. government
agencies, and home entertainment,

VidExhibits will include demon-
strations and displays of hardware.
soltware, duplication and distribu-
tion systems.

The $175 registration fee includes
the preceding. as well as two lunch-
cons, cocktail party, and one year
subscription o VidNews newsletier,
Group rate (20 percent discount for
three or more) 15 $140. and single

LOS ANGELES: Bill Moran
9000 Sunset Blvd,, L.A., Ca. 90069
(213) 273-7040

NEW YORK: Mike Elsenkraft
1 Astor Plaza, N.Y.,, N.Y. 10036
(212) 764-7300

CHICAGO: Steve Lappin
150 N. Wacker Dr,, Chicago, Ill.
60606 (312) CE 6-9818

NASHVILLE: John McCariney
1719 West End Ave. Nashville,
Tenn. 37203 (615) 328-3925

42
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dav registration 18 5100, Further in-
formation can be obtained from
VidExpo 73, One Astor Plaza, New
York, N.Y. 10036, Telephone, (212)
Thd- 7464, :
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THE SOUNDS Of
SIMON AND GARFUNKEL

TOPCOUNTRY HITS
UF 1972 VOL. |

these to hit tapes

melt right
off the rackl

This is not a promotional price but the price ... all day every day!
The first honest $1.99 stereo 8-track and cassette line featuring pop-
ular, country and western, classical, rock, and gospel music. These are
not only the best of the sound-alike tapes but also the freshest, with a
new release of the current top hits every month! Response at $2.99 has

been great and at $1.99, your biggest problem will be keeping stocks

up. But we can handle the supply and demand. For the full deal, call @that S

the man with Charm, Howard Alperin, at 313/477-6066, or drop us a line. qrm 8
Just remember, at $1.99, Charm Stereo 8-track tapes and cassettes are stereo

not a promotional line but a permanent line. 8-TRACK TAPES AND CASSETTES

@ Magnetic Video Corporation

Audio Division 23434 Industrial Park Court, Farmington, Michigan 48024.
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Soul Music Sales
Triple in Canada

By RITCHIE YORKE

TORONTO—Soul product is sell-
ing three times as much as it did five
years ago in Canada, in the view of
Ampex Music national promotion
director, John Dee Driscoll.

Ampex is the Canadian distribu-
tor of the Tamla/Motown catalog,
Prior to joining Ampex, Dnscoll
worked in promotion at Quality
Records when that company was
handling the Atlantic line,

“Ré&b is now being played in Can-
ada much more than it used to be,”
Driscoll wold Billboard. “*We're get-
ting gold discs on ré&b hits now, and
that never happened before. And 1f
we get a hitsingle, we always do well
with the album. It works both ways—
without a single, r&b albums rarely
do really well. Even the latest Jack-
son Five LP is hurting because
there’s no single.”

Driscoll says that Montreal is
Canada’s foremost market for r&b
product but claims that the Wesi—
long slow to get behind hard core
r&b hits—has also become a large
sales market,

“Montreal is still the best, prob-
ably because of its cosmopolitan na-
ture. Two years ago, it was difficult
to get r&b product played in places
like Edmonton and Calgary. Winni-
peg has always been good but Ed-
monton and Calgary have picked up
remarkably in recent times. Now
you'll find a station like CHED, Ed-
monton. coming in early on a new
Motown release.

*You get big sales in Toronto but
they only play the big hits. You've
got to be top 15 in the U.S. 10 get on
in Toronto. The trend today at all
AM stations in Canada is only hits.
There’s also a lot of play on oldies
and although this doesn’t have any
effect on singles sales, I think it pro-
vides a constant boost to the catalog.

“Everybody’s been complaining
about a terrible summer for singles
sales and | cant disagree. But the
last couple of weeks seem 1o have
picked up enormously. Maybe ir's
just the hits we've got, Marvin Gaye
took time to off the ground but it's
really selling well now.

We've been doing well with r&b
albums too. Artists like Stevie Won-
der, Diana Ross, Rare Earth and the
Temptations have been getting
plenty of FM play which doesn
hurt.”

Driscoll said the only recent r&b
single that he had trouble breaking
in Canada was the Temptitions'
“Masterpiece.”

“1 guess we got about half of the
majors bul because the song was
about the ghettos, some stations
wouldn't play it. Otherwise the
donmunation of the charts by r&b
which is obvious in the States is
pretty much the same here, R&b is a
very big AM force in Canada.”

A&M Canada,
Much in Deal

MONTREAL-Much Produc-
tions Lid. signed a distribution deal
with A&M Records of Canada.

Much., which i1s owned by To-
ronto’s CHUM Lid., operates the
Sweet Plum, Fleur, Double M and
Much labels. Artists involved in-
clude April Wine, Sea Dog, Copper
Penny, George Olliver, and others.

Chater also announced the sign-
ing of an agreement between Much's
Summerlea Music Lid. and D'Abo
Songs of the UK. The catalog con-
tains material written by Mike
D’Avo during his association with
Manfred Mann and new material
contained on his A&M albums.
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Driscoll has strong opinions on
the reasons behind réch’s domina-
tion of the current rock singles scene.

“It’s the only thing in singles that
has got quality and class. Rather
than getting caught up in psychedel-
ics, r&b producers have stuck to the
basics, prettying it up with strings
and things. They're simply making
better records, that's why they're
doing so well.”

RCA Signs
Thompson

TORONTO-RCA has signed
former St. Mike's choir boy Andrew
Thompson. His debut single is an
original composition “Bubble
Gum”™ backed with “Just Pussy-
footin® Around.”

Thompson is well known for his
association wth the Efrem Show and
Mickey Posner. He also composed
the original music for two Canadian
films—“Harvey Pointless™” and “The
Conservationists.™

Albenrta
Backs Tour

EDMONTON—In another first
from the far West, the Alberta pov-
ernment has announced the spon-
sorship of a group of local country
music artists on a trip to Germany.

The group. headed up by Hank
Smith, will act as a cultural ex-
change—introducing the German
public to Canadian country music.

The program was arranged by the
Hon. Horst Schmid, minister of
yvouth culture and recreation.

The Smith package will feature
singer/writer Dick Damron, Roy
Warhurst, John Berg and Paddy
Smith. The two-week tour com-
menced Aug. 20,

The Alberta government was the
first to recognize homegrown talent
with the introduction two years ago
of provincial awards (o prominent
Albertan music people.

Canadian News

From the Music Capitals
of theWorld

Bear Back
From Tour

TORONTO-Capitol's Edward
Bear have just returned from a five-
week tour of the US. and Western
Canada. The occasion was marked
by the band’s most successful local
appearance.

More than 9,000 fans saw the
Bear's concert with New Potatoes at
the Ontario Place Forum, a CBC
Festival "73 presentation.

Members of Edward Bear were re-
portedly trapped in their dressing
room for almost an hour after the
concert and required police assist-
ance to leave the venue.

On the recent U.S. tour, the Bear
played a return appearance at Dis-
neyland, The group’s latest release
“Walking On Back.” a Bob Kendall
composition, is a national chart item
in Canada and is moving strongly in
Detroit and other U.S. cities. It's in-
cluded on their latest album, “Close
Your Eyes.”

Soviets Act

- On Copyright

MOSCOW-A  special national
body will be formed this year to pro-
tect Soviet copyright abroad and
foreign interests inside Russia. Im-
portant changes are expected in the
field of performing and mechanical
rights in Russia soon. This partic-
ularly concerns paying royalties for
the use of works on television and
radio. Until now. registered works
have been used by radio and tele-
vision free. The changes are the re-
sult of Russia’s joining the UCC on
May 27, 1973,

London Orchestra
Gives 5 Concerts

VIENNA-The London Sym-
phony Orchestra gave five concerts
for the first time at the recenlt
Salzburg Festival. Andre Previn
conducted the first concert which
featured works by Hector Berlioz,
Mendelssohn and Dimitri Schos-
takowitsch with soloist Kyung Wha-
chung. The orchestra was given an
extremely warm welcome by the
Austrian press,

EMI Takes Lions Share of
British Industry Awards

LONDON—EMI collects five
awards including the first two Gold
LP’s to be piven under the British
Phonographic Industry’s certified
sales awards. Details of the awards
were announced this week by EPI
director Geofl Bridge,

The first BP1 award has already
been given a Silver Single disk to
Bell Records for Gary Gliter's
“Hello, Hello, I'm Back Again.” Bell
and Glitter now collect a gold award
for the single “I'm the Leader of the
Gang (1 Am).” in the list just re-
leased.

However, it is EMI which takes
the cream of awards. The first and
second Gold LP were awarded to
EMI for the Beatles LF's on the
Apple label “The Beatles 1962-66"
and “The Beatles 1967-707 respec-
tively, EMI also collects the first
Gold Single award for Wizard's
“See My Baby Jive™ on the Harvest
label and the first Silver LP for Paul
McCartney and Wings' “Red Rose
Speedway™ on the Apple label. The
firm also receives a Silver Single for
Sizi Quatro’s “Can the Can™ on the
RAK label.

The third BP1 Gold LP is awarded
to Phonogram for Peters and Lee's
LP “We Can Make It” on the Philips

label. Other Silver Singles awards go
to Polydor for Slade’s “Skweeze Me,
Pleeze Me™ on the Polydor label,
and Pye Records for Mungo Jerry’s
“Alright, Alright, Alright,” on the
Dawn label.

A Gold LP represents $375.000
worth of sales of albums and tapes at
dealer price, a Silver LP means
$188.000 worth have sold. a Gold
Single represents sales of 500,000
copies and a Silver Single represents
sales of 250,000 copies.

Rabkin Deal
With Young

TORONTO-Jules Rabkin, man-
ager of Ranwood’s Bobby G. Gnrif-
fith, has announced the signing of a
management contract with Ampex
Music’s Young. An | l-piece group,
Young are now working on a second
album with producer John Dee
Driscoll.

Dunng a recenl appearance al
Granny's here, Rabkin arranged for
several U.S. booking agents to catch
their act. Rabkin is working on LS.
representation at all levels for the

band.
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TORONTO

Ed LaBuick’s Cachet Records re-
ports that the four-LP set “Party
Rock™ (which features 52 No. | hits
of the 60°s) is now past the 100,000
sales mark, making it one of the larg-
est sellers in the country. LaBuick is
also finding success on a national
level with three TV-merchandised
albums—"40 Banjo Hits™ by Mau-
rice Bovlier (on Cachet Records),
“Pub Party” with London Bobby and
“Al the Pub™ with London Bobby.
New fall LP product includes a new
album by Maurice Boylier, a regular
on the Tommy Hunter TV show. and
a two-record set “The Good Life”
featuring Gordie Tapp. the King
James Version and Ricky Yorke.
LaBuick has also announced the
conclusion of an Australasian distri-
bution agreement with Summit
Records for the “Pub Party™ and “40
Banjo Hits™ LP', . .. The Osmonds
setto play the CNE (30).. .. “Profes-
sor Longhair” from David Clayton-
Thomas' debut RCA album has
been remixed and is being rushed
oul as a single—it's & Thomas/Wil-
liam Smith original. ... A&M Can-
ada is massing a gianl promotion on
a single from laly Drupi, and a
French hit discovered by Herb Al-
pert. ... Likely next Keith Hamp-
shire single is “Big Time Operator.”
once a British hit for Zoot Money.

Ed and Brian Pilling’s “Make It
Better™ has been convered in Eng-
land by Kindness on Decca—it’s ex-
pected 1o be released in Canada as
Cancon by London. ... George
Hamilton IV's new single is Murray
McLauchlan's “Farmer's Song.” . ..
A&M’s Phil Ochs was held over for
a second week at the Riverboat, fol-
lowing a highly successful first week,

Columbia’s Ontario promotion
rep, Mike Watson. on the "Elwood
Glover™ TV show this week. ...
RPM has scheduled the first Coun-
iry Communications meet in To-
ronto (Sept. 22). ... Haida's Valdy
departs on a U.S. college tour (4)—
his latest single is “Simple Life.” . .,
Capitol Canada using TV spots to
promote “We're an American Band™
by Grand Funk.

Columbia’s highly acclaimed Fra-
ser and Debolt at Egerton’s Coffee-
house this week. . .. Smile out with
its first album “Consider the Hearnt”
by Tony Kesinec. ... A&M issuing
Cheryl Dilcher’s “High™ despite LS.
company’s fears about title. . . . Pete
Townshend's “Tommy™ at O'Keefe
Centre this week in new stage ver-
sion featuring Ted Neely. ... Much
has released an album (*Can | Have
My Money Back™) and a single
“Didn’t I” by former Stealers Wheel
lead singer Gerry Rafferty. ... SRO
Productions and Music Shoppe In-
ternational hosted a party at the Pic-
cadilly Tube for Rush. ... CFRW is
organizing a Centennial Composers’
Club contest.

GRT has signed the Greaseball
Boogie Band with producer George
Clems. ... Company also hosted its
annual sales meeting this week. ...
Horn recording a second album at
Toronto Sound. . . . WEA has issued
“Bringing Home the Bacon™ by Pro-
col Harum from “Grand Hotel” and
A&M is readying a “Best of Procol
Harum™ album. . .. The Ugly Duck-
lings, who scored in 1968 with “Gas-
light.” have reunited.

The Pointer Sisters debut in To-
ronto at Massey Hall (7). ... A&M
has signed Gino Yannelli from Mon-
treal and the debut single is titled
“Hollywood Holiday.” ... Jim Cal-
loway of the Metro Stompers and
Carole Keeling have been appointed
musical directors of Toronto’s new

jazz room Blues Alley. ... UA
hosting a preview (29) of James Wil-
liam Guercie's “Elecira Glide in
Blue.,” ... Capitol Canada has un-
veilled a new newsheel prepared by
Wilder Penfield 1.

Chester, scoring with “Make My
Life a Little Brighter.” have signed a
LU.S. publishing agreement with
Robbins Music Inc. (ASCAP). ...
Columbia U.S. is to release the Dave
Ricol hit single “Goodbye Mama.™
... Steve Cropper has been set to
produce the next David Clayton-
Thomas album for RCA.

RITCHIE YORKE

MOSCOwW

Several young Soviet singers and
groups participated in the song con-
test held in East Berlin during the
10th International Youth and Stu-
dents Festival July 28 through Aug.
10. Among them were the rock-ori-
ented group Pesniary, singer Oleg
Melnik. and Raivo Tammik’s group,
and the total number of partucipants
reached 900. ... Czech pop singer
Eva Pilarova is currently on an ex-
tended tour of Russia. ... the Na-
tional Folklore Ensemble of Cuba
made concert appearances in Lenin-
grad.

The sixth annual festival of hiking
songs was held in Kuibyshev with
numerous singers and vocal groups
taking part. “Forest Waliz” by A. Le-
mesh was named the best song by the
jury, and V. Skvortzova won the
competition as the festival’s best
singer. The event drew an audience
of 20,000 who camped under canvas
in the countryside around the festi-
val stage, Hiking songs have been
enjoying strong popularity among a
section of the younger population of
this country over the years.

The USSR Symphony Orchestra
under Yevgeni Svetlanov was fea-
tured at the Baalbeck Festival in the
Lebanon. ... Golubye Gitary (Blue
Guitars), one of the most popular
national acts. is currently on a con-
cert tour of Yugoslavia and East
Germany. . . . The Alexandrov band
of the Soviet Army is back from
Canada. . .. Yugoslavia's Opatiiskie
Suveniry and Bulgaria’s Silver Stars
rock groups played dates in several
cities in Russia during August.

_ The Central Television and Radio
Balalaika Orchestra under Viadimir
Fedoseev performed in Spain. ...
Igor Ovistrakh played solo concerts in
Yugoslavia and France during Au-
gust. ... Yocal and dance quartet EI
Tango Argentina featured in several
cities in Russia currently, and scor-
ing a great success. . . . National con-
test lfor the best hiking songs held by
the USSR Union of Composers and
Tourism Department of the Trades
Unions Central Council resulted in
awards to 11 songs from the overall
400 entries. “Dela-Delija™ by song-
writer Shota Milorava was named
the best song, and Melodiya has re-
leased an album featuring hiking
songs by six national songwriters,
VADIM YURCHENKOY

LONDON

Since he left Chappell, where he
was pgeneral manager. Frank
Coachworth has been involved in
setting up his own company and is
now in the process of putting the fin-
ishing touches te his plans.
Coachworth has concluded a deal
with Lee Eastman to represent Paul
McCartney’s music publishing ac-
tivities through the McCartney Mu-
sic Co. He is also a consultant for
Charlie Hansen of Hansen Publica-
tions, the American folio company
which recently formed a partnership

(Contintied on puge 45)
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International News

Music for Pleasure
Bows ‘Name’ Series

LONDON-In one of its most am-
bittous projects to date. Music for
Pleasure is launching a new series of
albums featuring a host of top
names and selling at $2.48 cach.
Called Sounds Superb, the new line
will be considerably more pop-ori-
entated than the MIT label which in
future will concentrate more on
middle-of-the-road repertoire.

Despite the price of the new series,
Richard Baldwyn, managing direc-
tor of MIP, maintained that he still
viewed Sounds Superb as a budget
line. The higher price was necessary,
he continued. because MITP was hav-
ing to pay considerably more in roy-
alties because of the calibre of the
artists involved.

Sounds Superb albums will also
have slightly better packaging than
MIP items—the sleeves will feature
four-color on both sides.

Baldwyn commented: “We be-
lieve that to talk about $2.48 as nud-
price i1s nonsense—32.50 and up-
wards 1s when an album is no longer
4 budget item. This label is costing
us more than MfP so we have had 1o
adjust the price accordingly.”

Although no specilic date has
been set. MIP is planning to have the
first release of Sounds Superb prod-
uct in the shops by mid-October at
the latest but hopefully, at the begin-
ning of that month.

The initial issue will comprise 25
titles by an impressive roster of tal-
ent. Included in the release will be a
batch of Tamla Motown albums and
a Partnidg  Family LP following li-
censing deals concluded by MIP
with Tar a Motown and Bell re-
spectivel

The full list of artists featured n
the first release comprises the Su-
premes. Four Tops, Stevie Wonder.
the Tempuitions, Martha Reeves
and the Vandellas, Marvin Gaye,
R.D. Taylor, Mary Wells, Smokey
Robinson and the Miracles, Glenn
Campbell, Mrs. Mills, CLifT Richard,
Cilla Black. Mat Monro, Manuel
and his Music O The Mountains,
the Red Army Ensemble. Geoff
Love Singers. the Geolfl Love Con-
cert Orchestra. Vince Hill and the
Monkees.

There will also be an album of this
vear's Trooping Of the Colour, spe-
cially recorded by MIP, “Country
Greats.” which features such top
country names as Faron Young and
Tex Ritter and Non-Stop Rock—20
tracks produced for MIP by Bill
Wellings, plus two special Christmas
albums—=It's Christmas In Mo-
town™ featuring various artists in-
cluding the Jackson Five and the Su-
premes, and David Cassidy and the
Partridge Famuly,

The launch of the new line is
being backed-up with a massive ad-
vertising campaign in the trade and
consumer music press and selected
national newspapers, point-of-sale
material, and a special dumphin for
merchandising the records,

The next release of Sounds Su-
perb product will be in January of

next year alter which MIP expects 1o
make further issues approximately
once every three months,

Baldwyn said that MfP is budget-
ing to sell two-and-a-half million
Sounds Superb albums in the nine
months following the launch of the
label.

The launch of the line will raise
more than a few eyebrows in view of
the fact that EMI. which now wholly
owns MIP, is already marketing its
own album lines in this price cate-
2OTY.

Baldwyn said he felt unable 1o
comment on this, other than to say
he was quite sure that it was “cer-
tainly not in EMI executives” minds”
to hand over the whole ol EMI's own
operations in this area o MIP.

The introduction of the Sounds
Superb line is the latest step in what
15 already a considerable success
story for MfP. Last week. on almost
the eighth anniversary to the day of
the u*.lmmm MIP sold its 50 mil-
lionth album. The company was firsi
launched in 1965 with just the MfP
label. Then followed the children’s
Surprise Surprise line and three
years ago, Classics for Pleasure was
launched.

After a particularly difficult
Christmas last year from the manu-
factunng point of view. when press-
ing problems in the U.K. made it
necessary for the firm to import
product from abroad at an extra
cost, according to Baldwyn, of
$250.000, Baldwyn said the pros-
pects for this year are much im-
proved. All the firm’s pressing is
being done in this country now
through EMI and Baldwyn said that
already. MIP have around seven
million records stockpiled ready for
the pre-Christmas sales season,

Player Sales
Growth Steady

BERLIN—There has been a
steady growth in the sale of record
players over the last five years, ac-
cording to figures released in con-
nection with the forthcoming Berlin
radio and television exhibition.

In 1968 sales were 1.8 million: in
1969 2.3 million: in 1970 2.7 million
and in 1971 2.6 million. Sales in
1972 were also 2.6 million and the
leveling ofT over the last two vears is
seen as being due to the competition
of cassette players.

Al present between 60 and 70 dif-
ferent models of record plavers are
being manufactured in West Ger-
many.

9 Labels Back
73 Watts Show

LOS ANGELES—Watts Summer
Festival Concert '73 on Sunday (19)
at Memorial Coliseum here was
sponsored by nine record labels:
United Artists, Columbia, Phila-
delphia International, Buddah,
London, 20th Century, MCA, Mo-
town and Stax.

India in Sales Groove

® Continmued from page |

term contracts with BMV when the
Lumpdm had the market monopaoly.
But with the coming of the new com-
pany, the same artists and producers
found they had no freedom 1o exer-
cise their choice between the two
companies. Several are awaiting the
expiration of their contracts.

The benefils of competitive activ-
ity has enabled the struggling artists,
who has so far received only indif-

ferent treatment. to discover that
both companies were now making
overtures o them.

The Indian recording industry at
present and the Indian film industry
are interdependent upon each
other—possibly 60 percent of the
recording industry's turnover comes
from the sales of disks featuring
songs from films—film music in the
U.S. accounts for less than 10 per-
cent of total sales.
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Swedish Co.
TapesGuitar

STOCKHOLM—Music publisher
Reuter & Reuter has successfully
moved into a new sphere of oper-
ations—taped guitar courses, which
have been launched internationally,

In co-operation with the Swedish
Broadcasting Corporation, Reuter &
Reuter has designed a special how-
to-play course for guitar which was
broadcast [ast winter in a series of 26
successive TV programmes and 20
radio programmes.

“The course proved an immediate
success,” Reuter & Reuter president
Lennart Reuterskold told Billboard.
The book produced in connection
with the course sold 65,000 copies
and the radio and television trans-
missions were followed by an au-
dience of more than one milhion,

As a direct result Swedish guitar
makers were required to step up pro-
duction of guitars; in the case of
Levihn, sales were quadrupled.

Much of the success has been at-
tributed to the skill and expertise of
UIF G. Ahslund who, together with
Sid Jansson, wrote the instructional
booklet and conducted the course.
Ahslund is head of the guitar section
of the Stockholm Music Academy.

Following the success of the
course in Sweden. Lennart Reuters-
kold has now sold the package to
Yorkshire Television in the UK and
the first of 26 programs will be
breadcast in January next year. Ah-
slund is currently in Britain taping
an Enghish version of the course.

The associated book is being pub-
lished by Oxford University Press in
England: it has already been pub-
lished in Germany, Switzerland and
Austria.

This fall the course will also be
broadeast in Denmark, Norway and
Finland and later this year Reuter-
kold will go 10 the US to negotiale
the sale of the course to an American
television company.

‘Badger’s’ Out
In England

TORONTO-The release of
Bobby G. Griffith’s “The Badger’s
Song™ in England marks the fourth
European release of a Quality-dis-
tributed Canadian artist in the past
month, “The Badger's Song” was
scheduled lor late August release by
the Phillips organization.

Griffith’s previous release “The
Sound of Peace™ has just been reis-
sued in France. Griffiths is now
touring Western Canada visiting sta-
tions. The single was produced at
Toronto Sound by Gnffiths and
lerry Toth,
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with Chappell called Chappell-
Hansen. . .. The Virgin label is to be
launched in the US.. under its own
logo under a deal negotiated by Vir-
gin boss Richard Branson with At-
lantic president Ahmet Ertegun,
First release under the new deal will
be Mike Oldfield’s “Tubular Bells”
album which will be issued within
the next few weeks. Virgin has also
concluded a licensing deal with
Ciallo (Africa) for South Afncan dis-
tribution. Branson told Billboard
that a publishing deal for orginal
Virgin copyrights in America is still
to be fixed,

Following his recent American
visit, Cyril Shane has concluded a
number of deals for representation
in the UK. by the Cyril Shane Or-
ganisation. He has acquired Antisia
Music whose copyrights include
Liza Minnelli's new single. “Where
Is The Love™ which has also been re-
corded by Sergio Mendes, Hexa-
chord Music which controls produc-
tions by Steve Metz and Fat Zach
Music, a catalog which was origi-
nally handled h", Carlin. ... United
Artists kick-off an extensive cam-
paign celebrating Slim Whitman's
25 years in the music industry this
week. The promotion will be spear-
headed by the re-release of the
singer’s “Rose Mane™ single in its
original mono form, first issued in
1954, The campaign also ties in with
the release of a six-album box set is-
sued by UA on a mail order basis
through the World Record club. . ..

MADRID

Following the death of Nino
Bravo, killed in a car crash, Polydor
has just released his last single,
“America. America.” Initial orders
were more than 60.000 copies. ...
Columbia has released a single in-
cluding the two major hits by Julio
Iglesias—sung in German 10 attract
the millions of German tourists who
flock to Spain at this ime of year.
Mew single out by the Pop Il'l-]h“ X-
plosion-RCA) sung in English and
called “Happy. HIF[H Youppy.”
Strong promotion is being given the
latest single by Marisol (Zafiro)
which is the first 5p.mhh version of

“Rain. Rain. Rain.” and called
“Ven, Ven” ... Ana Maria Drack’s
first single for her new company,
GMA, is written by her called
“Dime que no es verdad™ (Tell me
it’s not true). . . . Raphael (Hispavox)
has bought the Teatro Monumental
of Madrid for $3.800.000 and plans

From the Music Capitals
of theWorld

to change it into one of the most im-
portant music halls in the world. . . .
Tony Landa (Hispavox) has re-
corded in Spanish “Unul It's Time
To Go” by Buffy Sainte-Marie. .
Zambigo is the name of a ghost
group for recording sessions pro-
duced by Daniel Vangarde and Tony
Ronald for Movieplay. ... Luisa
Maria Guell (RCA) records the first
Spanish version of Lucio Battisti’s
“Il Mio Canto Libero™ (My Free
Song),

Thomas Hook (Explosion-RCA)
was in Madrid promoting his *Oh
Daddy, Oh Mama™ sung in Spanish.

. The first record released by the
new company AMI Productions be-
longs to group Spain and is called
“Me rompa el alma”™ (I Break My
Soul). Itis distributed by Movieplay.

. Hispavox has released a new
single by Brazilian singer Martinha
sung in EF..tl‘li"-.h and called * "Agui.”

. Daanhu:dum Discografica is
making a strong promotion around
the Spanish version., sung by Celia of
“Mani Mani.” ... Nicola Di Bari
(RCA) has been performing at the
Cleofus Discotheque. ... Classical
cuitarist Mareiso Yepes has recorded
at Polvdor studios the Sunes for gui-
tar by Bach for the Archiv label. . ..
Polydor has been promoting classi-
cal music. Anyone buying one of the
company s classical albums who
oives an old or broken classical
record on any label in exchange is
given a $2.10 discount. ... Sergio
Mendes performed in Spain with his
group from Aug, 13-22. ... Alain
Milhaud has completed the record-
ing in London of an LP for a new
artist. Hilario Camacho which will
be released on Oct. 1. ... Don Far-
dom ( Poplandia-RCA )} has been per-
forming at the Estudio Abierto show
for TVE promoting his “Delta
Queen,” . .. Blood, Sweat and Tears
(CBS) have been perforning for the
first time in Madnd and Barcelona.
The group was booked directly by
CBS LEspanola. which in this case
acted as impresario and producer of
the show. Because of the huge suc-
cess of the group. CBS has decided
to bring out Redbone and Albert
Hammaond this month,

MARIA ARACIL
TOKYO

An estimated 70 malhon ven
worth of musical mstruments were
burned in a mid-afternoon fire Aug.
17 at Yamaha's Ginza store and, wit-
nesses said, thousands of LP albums
were soaked as 36 fire engines
fought the blaze, No one was hurt,
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New From Virgin:
V2005—"HENRY COW'

by Henry Cow

vbz501

—"MARJORIE RAZORBLADE
by Kevin Coyne
Out soon:
VZD04—"FAUST IV
by Faust
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CAROLINE RECORDS
(Exports) Lid.
10, South Wharf Rd., London W. 2.
Telephone: 01-262-2096
Telex: ¢c/0 935418

Worldwide Wholesalers
of all U.K. and European
gramophone records
and cassette tapes.
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Pye, Precision, ATV
Spur ATC Profits

LONDON—Pye Records, Preci-
sion Tapes and ATV Music once
again made a significant contribu-
tion to Associated Television Corpo-
ration’s gross pre-tax profit for the
vear ending March 25, 1973, of
$18,125.000—up from $15.625,000 in
the previous financial perniod.

However, although the combined
turnover of these three ATV subsidi-
aries—no breakdown is given in the
report—showed a healthy increase
from 514,750,000 in 1972 to 318.-
250,000, profits rather surprisingly
dropped shightly from 4,165.-
000 in 1972 10 $3,690,000,

ATV group finance director Jack
Gill insisted that this was not due 1o
any unusual costs incurred by any of
the three companies during the fi-
nancial period and blamed nar-
rower profit margins on distributed
lines and a fall-off in income from
music publishing due to the expiry
of the original contracts with Paul
McCartney and John Lennon,

He commented: “Margins in dis-
tribution deals are getting much
tighter and while they always mean
an increase in turnover, with the
narrower profit margins, overall
profits do not necessanly increase
accordingly.”

Gill added that he expected this
vear to be a substantially better one
for the music publishing division
following the signing of contracts
with Paul and Linda McCartney
and new writers like Lynsey de Paul.

In the company’s annual report,
ATV chairman Lord Renwick com-
mented that Pye had had a “splen-
did” vear and that Precision had
done “conspicuously well,”

Pye pressed for nself and disinib-
uted lines 7391808 albums and
5,164,181 singles during the finan-
cial perniod. The report also says
there has been a “spectacular™ in-
crease in sales of Pye's Golden Hour
series and that sales of the special
Petula Clark LP Pye compiled ex-
clusively for Woolworths totalled
‘over 250,000 copies,

Precision’s turnover was up 167
percent over the previous year and
the firm's factory at Chadwell
Heath, Essex. doubled 1ts produc-
tion capacity during the financial
period and is now capable of manu-
facturing seven million cassette and
cartridge units per year.

Ricochet Enterprises, the manage-
ment and record production com-
pany owned by Robert Wace and
Grenville Collins, has taken on the

management of o new band Forsight
which is being produced by Lou
Reizner, The act has been signed by
Warner Bros. for America and Can-
ada and is free for the rest of the
world. ... Writer-producer Peter
Shelley has formed his own Bullet
Music firm and Bullet Record Pro-
duction company. First act to be
handled by the new unit is Focus. .

Sue Davidge, who joined Bell three
YEArs dga ds "1t..LTL|.rJI."Ir to gLI’IL]’dI

manager Dick Leahy, has been’

made assistant general manager. Al-
lan Watson who has been respon-
sible for Bell's overseas activities has
been made manager of European
operations and David Bridger, who
joined 20 months ago. has been
nanied promotion manager.
PHILIP PALMER

International News

Tina Is Eire
Entry in Euro

DUBLIN-Tina, who 15 recov-
ering from a road accident involving
her former band, the Real McCoy,
will represent Ireland at next year's
Eurovision Song Contest which is 1o
be held at Brighton. England, on
April 6.

Next year will be the first time a
singer will represent her country
without competing for the honor.

Tina will sing four songs in Irish
and four in English in the RTE Tele-
vision series, “The Likes of Mike,”
which is hosted by Mike Murphy.
The series starts on Nov. 9 and the
eight songs will be heard one by one
in the following successive weeks
and then altogether again on Jan. 31.

The song that is finally chosen to
represent Ireland at Eurovision will
be revealed during a National Song
Contest special on RTE on Feb. 10.

Repackaged Albums
Clicking for Cube

LONDON —Sales in excess of
T0.000 copies have been achieved of
repackaged albums released by
Cube and leased to other companies,
it was revealed this week by Olav
Wyper, who has been appointed
managing director of Cube Enter-
prises and associated companies,

Cube Enterpnses was formed in
1972 by the Essex Music Group as
the umbrella company for all
recording activities and planned di-
versification into film and TV pro-
duction, theatrical presentation and
book publishing.

By far the major contribution 1o
the success of the repackaging ven-
ture has been the sales by MIP of
over 300,000 copies in the UK. ofal-
bums by the Move, Procul Harum,
Tyrannosuarus Rex and Joe Cocker.
Cube’s own release of the “Twofa™
double albums added a further
150.000-plus copies to the total,
while a "Big Ones” compilation al-
bum leased o the Sun newspaper
for mail order added another 23,000
copiecs. The same album was later re-
leased by Contour and sold over
40.000 copies, Additionally, a “Juicy
Giants™ compilation album on Cube
sold 15,000 copies.

Wyper who joined Essex as crea-
uve director in 1971, and will con-
tinue in that role, said that future
plans on the recording front would
include a concerted effort 1o estab-

Saga Re-Launch Triggered
With Big Dealer Discount

LONDON—Saga Records will be
available to UK. dealers at a 40 per-
cent discount as from Sept. | with an
additions 3% Percent for cash. An-
nouncing a re-launch of the Saga
5,000 series this week, managing di-
rector Marcel Rodd claimed this to
be the highest discount of any UK,
record company. “All you have to do
to qualify is to be a record retailer,”
he said. In addition, for the first 60
days of the re-launch there will be
no minimum order charge. When it
is introduced the minimum order
charge will be 60. cents for orders
valued under $12.50.

The re-launch of the series follows
pressing difficulties and a small fire
which held up production. Ted
Perry rejoined the company as pro-
duction manager at the beginning of
the year to organize a revitalization
of the Saga catalog. A great deal of
the old titles have been deleted and
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the remainder have been remas-
tered.

The new Saga 5.000 catalog will
contain 170 utles which will be man-
ufactured on new presses at the Ken-
sal Road factory and packed in
newly designed sleeves. Many of the
titles will be new 1o the I:alulug of
mainly classical product selling at a
new price of $1.70. Saga 5,000 for-
merly sold for $2.48.

Saga has now dropped the names
Eros, Pan and Heritage and the
trademark. Saga, will be more
prominent on the 5,000, 6,000 and
7.000 series. Rodd is treating the
series now as though it was the re-
launch of a new line. The re-launch
will be accompanied by extensive
consumer and trade press advertis-
ing. and window streamers and
point-of-sale racks will be available
to dealers.

lish Joan Armatrading, the JSD
Band and Harvey Andrews as chart
acts and to continue the build-up for
Jimmy Helms. There would also be
releases by four new acts, Betty
Mam’selle from Trinidad, two bands
from the northeast of England. Bull-
frog and Kestrel, and a vocal group
the Majestics, while a 15-date tour
for Magdalena, a Rumanian singer
who re-creates the songs of Edith
Piaf. was being planned for the au-
tumn.

On the non-music side, Cube has
formed a joint company with theat-
rical producer Bill Kenwright to
present an American play, “Dry
Run.” and has also set up a compiany
with Bamforths, the publishers of
greetings cards. to exploit its 100-
vear-old artwork catalog of comic
postcards. A poster for the recent
tour by Paul McCartney and Wings
featured a Bamforth character.

A further development within the
Essex Group is the installation of a
[6-track recording studio in the
basement of the Poland Street head-
quarters. This will be operational by
the end of September, mminally for
the exclusive use ol artists, writers
and producers.

Audvid for
Buyer Up
By 1975

MAINZ—By early 1975 the con-
sumer market for audio-visual
equipment in West Germany should
be in full swing, according to the re-
search department of the ZDF, West
Germany's second TV channel.

The TV stations should, by then,
have decided just how they will par-
licipate in the cable TV, carindge
TV and videodisk field, not least in
order to ensure their survival, As the
audio-visual market develops, says
the ZDF report, the television sta-
tions will run the risk of losing their
best technicians, producers nad
writers to the new audio-visual com-
panies,

Examining the likely distribution
of soltware when cartridge TV be-
comes really competitive with the of-
ficial TV channels, the report says
that cartridge TV is likely to be
strongest in the areas of adventure
movies, vacation movies and the
whole broad field of sex instruction
and pornography.
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® Continned from page 43

although about 450 persons were at-
tending a Warner Bros. movie pre-
view al Yamaha Hall on the 4th and
Sth Noors of the B-story building.
The music store 1tsell was closed for
renovations. and a spark from a
welding torch apparently ignited a
carpet on the 3rd floor. The fire at-
racted a crowd of 5.000 spectators
and Ginza traffic was disrupted for
about an hour. At the same tme,
renovations were in progress nearby
at Toshiba’s electronics show room,
which is 1o be reopened in mid-Sep-
tember, ... Some 300,000 records,
30.000 music tapes and 2,000 sets of
classical record collections are said
to be in stock on the 5th floor of Ish-
imaru Denki's new No. 2 store at
Akihabara.

The 5th Newport Jazz Festival
Tokyo, Oct. 1-7, will comprise 12
concerts, The annual event, pro-
duced by George Wein and
presented here by Toyo Yokoyama
of Universal Orient Productions this
time will intreduce the Archie Shepp
Sextet, the Lee Konitz Quintet, Ray
Bryvant, and the Gato Barbieri or-
chestra. . .. Nippon Hoso (JOLF), in
marking the 10th anniversary of its
"Music in Hiphonic” program,
sponsored a jazz concert Aug. 15 at
the Shibuya Kokaido (public hall).
The all-Japanese performance fea-
tured Mieko Hirota, the Duke Aces,
the Sadao Watanabe Quartet, the
Eiji Kitamura All Stars, Mitsuru
Ono & the Swing Beavers, and the
Tokyo Cuban Boys led by Tadaaki
Misago. ... “Yesterday Once More”
by the Carpenters (A&M), released
here July 10 by King Record, contin-
ued to be the best-selling single at
the Mivako music shop in Osaka, Ja-
pan’s Ind largest city, and at other
leading record stores in the 2nd
week of August. Coming up strong is
“Live and Let Die™ by Paul
McCartney (Apple), released by
Toshiba Musical Industries. . . . The
Jujiva music store in Kyoto, the an-
cient former capital of Japan, spon-
sored a classical stereo record con-
cert on Aug, I8 as the temperature
soared to 93 degrees Fahrenheit
The free concert, held in the air-con-
ditioned hall on the 9th floor of the
Fukoku Seimer (hife insurance)
Building. featured a IVC CD-4
recording of Gustav Mahler's “Sym-
phony of a Thousand™ by the Osaka
Philharmonic under the baton of
Takashi Asahina. . . . Sleepless fans
of the Beatles were treated after
midnight. Aug. 19. to a showing of
the 1963 British film “A Hard Day’s
Night” over the NET commercial
TV network following the hot sum-
mer’s day. ... Tokyo's 1 1000-seal
Nippon Budokan has been selected
as the site of the first two recitals
scheduled Nov. 5-6 for London
recording arust Engelbert Hum-
perdinck. Osaka’s 3.000-se¢at Festival
Hall will be the venue of his second
two performances. according 1o
Daniel J. Nenishkis, general man-
ager of Tea Altractions,

HIDEO EGUCHI
SYDNEY

Perth band Fatty Lumkin recently
recorded their own song "Don’t
Knock My Boogie™ at Armstrong’s
in that city for release on the C larion
label, ... 6PR’s Cherie Edwards is
the nn!}' female music director in
Australia. ... Perth group Silver
Platters are leaving for Europe soon,

. 25M recently held a contest in
conjunction with Pepsi-Cola to find
the best group in Sydney’s schools.
Finch were the winners of the final
held at the Union Theater, and will
record soon for Picture Records.

Bruce Powell of Festival Music

SEPTEMBER 1,

From the Music Capitals
of the World

has signed a publishing agreement
with Paul Radcliff's company Vixen
Music, and Festival Music has also
signed Steve Allen, who wrote the
official signature tune for the Com-
monwealth Games (o be held in
Christchurch, New Zealand. . . . Phil
Golalla, who won the 1973 Austral-
ian Song Contest with his composi-
tion “Hitch a Ride on a Smile.”
leaves soon for the Tokyo Song Fes-
tival in Japan with the performer of
his song, Jamie Redfern, whose ver-
sion of “Venus” is being released in
Britain by Philips. ... The new
single by Melbourne gmup Fantasy
is “Am I Just Another Preity Face™
produced by EMI's lan Miller. . ..
New Zealand group Rumor have
covered “Play Mama Sing Me a
Song.” ... Ted Bull is recording an
album of Nev Hawritz's poems for
Paul Coombes’ Picture Records.

JOHN BROMELL
VIENNA

The Austrian pop duo Waterloo
and Robinson (Atom) was chosen o
represent Austria by the record in-
dustry at the International Song Fes-
tival in Sopot, Poland. . .. The Youth
Orchestra from Melbourne gave
their first concert here on their Eu-
rope tour. Next they play in
Edinburgh. ... Opera singer Oscar
Czerwenka 15 looking for a new mu-
sical in which he wants to play the
leading role. He advertised in the
biggest Austrian television mapa-
zine that he would pay $6.000 for the
best new musical. All works must be
in Vienna by Aug. 15 next year. ...
Local pop group One Family signed
a new contract with Bellaphon. ...
On (Sept. 1) the Rolling Stones start
their Europe tour in the 12.000 sea-
ter Wiener Stadthalle. ... The Inns-
bruck University Choir under Oth-
mar Costa will take part in April and
May next year at the International
University Choral Fesuval in New
York.

General manager Jaroslav Sefcik
of CBS Austnia signed up a world-
wide contract with Austrian artis
Elfriede Ott and a producer contract
with band leader Johannes Fehring.
CBS will make recordings for an LP
with Ott accompanied by Fehring's
orchestra. The Piano Quartet of
Dresden gave a concert in the Palais
Palffy here with works by Mozart,
Labor Litvan and Dvorak. .. . Paul
Badura-Skoda accompanied b'p' the
‘i'l..-mphnny Orchestra Ankara pia*.-u,d
a piano concert in Istanbul. Tt was
the first lime the artist gave concert
in Turkey. He has been invited back
in 1974 for further appearances. . . .
The Vienna Symphony orchestra, the
Zagreb Phitharmonic Orchestra and
the Slovakian Philharmonic Orches-
tra will give concerts at the Czech-
oslavakian Music Festival in Brans-
lava from Sept. 29 to Oct. 14, ...
Deutsche Grammophon will make
recordings here in autumn of Mo-
zart prano concertos. Karl Boehm
will conduet the Vienna Philhar-
monic Orchestra and soloists will be
Emil and Elena Gilels. ... The
Madrigal Choir of Klagenfurt gave a
concert in Buenos Aires under the
baton of Professor Gunther Mitter-
Gradnegger. ... The Vienna Sym-
phony Orchestra under Eugen Jo-
chum and Heinz Wallberg will tour
the Soviet Union-Moscow. Lenin-
grad, Kiev and Riga from March 18
to April 1 next year ... Hans
Swarowsky will conduct in October
the NHK Orchestra in Tokyo. ...
The choir of the Austrian radio ORF
will join the Berlin Philharmonic Or-
chestra under Michael Gielen dur-
ing the Berlin Festival. They will
perform “Requiem for a Young
Poet™ by Bernd Alois Zimmermann.

MANFRED SCHREIBER
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NEVER NEVER NEVER—Shirley Bassay

L)
AND | LOVE YOU S0—Perry Coma (RCA)
DELTA DAWN—Helsn Reddy (Caplial)
HEAVEN IS MY WOMAN'S LOVE—Cal Joye
(ATA)
DAISY A DAY—Jud Strunk (NGM)
MORMNING AFTER—Msursan McGovern
{20th Cemlury)
MY LOVE—Paul McCartney (Apple)
TIE A YELLOW RIBBON—Dawn (Ball)
SUZIE DARLIMG —Barry Crocker (Festival)
JE T"AIME —Abigail (Festival)

LPs

LIVING IN A MATERIAL WORLD—Georga
Harrizon {Appke)

RED ROSE SPEEDWAY=—FPaul McCartney
(Apple)

HOUSES OF THE HOLY —Led Zeppalin
(Atimmbic)

HOT AUGUST NIGHT—Meil Diamond (MCA)

DOMN'T SHOOT ME, I'M ONLY THE PIAND
PLAYER—Elton Jahn (DIM)

MADE IN JAPAN—Deep Purple (Purple)

DARK SIDE OF THE MOON—Pink Floyd
(Harvest)

THERE GOES RHYMIN' SIMON—Paul
Simon

LOVE. DEVOTION, SURRENDER —Carlos
Santana, Mahavishnu, Joahn Mclaughiin
(CBS)

DIVINE MISS M—Batie Midler (Atiantic)

BRITAIN

{Courtesy: Music Week)
*Denotes local origin
Last

Week Weak

1o

11

12

13

14

15

16

17

18

19

21

22

23

25

27

16 YOUNG LOVE—Donny Osmond
(MGM) Cromwall (Mike Curb/Don
Costa) .

2 YESTERDAY OMNCE MORE—
Carpenters (A&M) Rondor (Karen
& Richard Carpenter)

1 I'M THE LEADER OF THE GANG (I
AM—*Gary Glitter (Bell}—Leeds
[Mikz Leander)

8 DANCING DN A SATURDAY
NIGHT —Barry Blue [Bell}—ATW

Blue)

7 YOU CAN DD MAGIC—Limmie &
Family Cooking [Avco)=Intersong
{Steve Metz/ Sandy Linzer)

5 SPANISH EYE5—Al Martino
(Capitol)—Cartin ' Gema (Al
Marting)

3 48 CRASH—“Suzy Quatro (RAK}—
Chinnichap/RAK (Chapman /
Chinin)

4 WELCOME HOME—Peters &L Les
(Phillips) MAM (Laurie Mansheld)

14 SMARTY PANTS—=Firsl Choice
(Bell})—Carlin (Stan Watson)

5 ALRIGHT ALRIGHT ALRIGHT -
*Mungo Jerry (Dawn) Rogers
(Barry Murray ' Ray Dorset)

18 RISING SUN—"Medicine Head
(Polydor)— Biscuit / Feldman [Tony
Ashtan)

17 SUMMER (THE FIRST TIME)—Bobby
Goldshoro [United Artists)—United
Artists (B. Montgomery /8.
Goldsboro

13 LIKE SISTER & BROTHER—*Dritiers
(Bell}=Tic Tec ATY (Davis ' Cook
Greenaway)

11 TOUCH ME IN THE MORNING =
Diana Ross (Tamia Molown)—
Jobete-London

9  YING TONG SOMG—Goons (Decca)—
MCPS (Marcel Steliman)

24 I'M FREE—"Roger Daltrey (Ode)—
Fabulsus

12 BAD BAD BOY-—"Mazareth
(Mooncrest)—Maountain Carlin
(R, Glowver)

15 ALL RIGHT NOW="Free {Island)—
Biue Mountaln (Free)

13 LIFE ON MARS—"David Bowie
(RCA) Titanic:Chrysalis {Ken
Scotl)

231  I'M DOING FINE NOW—New York
City (RCA)}=Carlin

10 GOING HOME—Osmonds (MGM)}—
Intersong (Alan Osmond)

28 FDOL—Elvis Presley (RCA)—
Intersong / Carlin

25 SAY HAS ANYBODY SEEN MY
SWEET GYPSY ROSE—Dawn
{Bell}—Schroader {Hank Medress,
Dave Appell Tokens)

21  HYPNOSIS—*Mud (RAK}
Chinnichap/ RAK (Mike Chapman/
Micky Chinn)

DEAR ELAINE—*Roy Wood
{Harvest}—Essex (Roy Wood)

27 FREE ELECTRIC BAND=—Albart
Hammaond (MUMS] Rondor
{Albert Hammond)

20 GAYE—"Clifford T. Ward (Charisma)

Island (Cliford T. Ward)

TIE A YELLOW RIBBOMN—Dawn
(Beli) A. Schroeder (Dave Appel/
Tokens)

22 RARDY—"Blue Mink (EMI)

Caulifiower / Cookaway (Davad
e iay  Blue Mink)

&

]

30

3
a2
a3

34

35
36

37

ar

41
42

43

45

a7

49

This

49 PICK UP THE PIECES—Hudson Ford
(A&N) Anarkarta (j. Ford/T.
Allom. R, Hudson)

46 ROCK OM—David Essex (CBS) Jeff
Wayne (Jelfl Wayne)

— THE DEAN & |—=10cc. (UK)—5t
Annes [Strawberry Prod.)

35 | THINK OF YOU—Detroit Emeralds
{Westhound)—Carlin

31 AND | LOVE YOU S0—Perry Como
(RCA) United Artists [Chet
Atkins)

= ELECTRIC LADY —~Gaordie (EMI}—

Red Bud (E. Elas/R, Danova)

BAND PLAYED THE GDDGIE—*CCS

(RAK}—Carlin (Mickie Most)

30 SATURDAY MIGHT™S ALRIGHT FOR
FIGHTS—*Elon John (DJM) DJM
(Gus Dudgeon)

43 URBAN GUERILLA—Hawhwind
{United Artists)}—United Artists

41 I'VE BEEN HURT—"Guy Darrell
(Sants Ponsa) Lowery (lrving
Martin)

32 SKWEEZE ME PLEEZE ME-—"5lade
{Polydor) Barn (Chas Chandier)

26 PILLOW TALK=3ylvia (London)

44

34

¥

Burlington (Robinson Burton)
RUBBER BULLETS=*10 CC (UK}
abtrawbermy
SHOOPY YERSUS THE RED

BAROMN—Hot Shots {Mooncrest)
Schwartz (Clive Crawhey)

45 RUMOURS5—*Hot Chocolate {RAK)
Chocolate/RAK (Mickie Most)

33 BORN TO BE WITH YOU—*Dave
Edmunds (Rocfield)—E.H. Morris
(Dave Edmunds)

= FOR THE GOOD TIMES—Perry Comao
{RCA}—Valentine {Chet Atkins)

47 MATURAL HIGH—Bloodstone (Decca)
Burlington {Mike Verndon)

40 LIVE AND LET DIE—*Wings
(Apple)—McCartney / United
Artists ATV Music (Paul
McCartney)

37 TAKE ME TO THE MARDI GRAS—
Paul Simon (CBS) Pattern (Paul

' Simon}

—  DUR LAST S50MG TOGETHER—Meil
Sedaks (MGMj—Kirshnes : Warner
Bros. (Med Sedaka)

BELGIUM

(Compiled by HUMO)
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ROTE ROSEN—Freddy Breck (BASF)

ONE IS ONE—Nick McKanzie (imperial)

GOODBYE MY LIVE, GOODBYE—Damis
Routsos (Philips)

RING RING—Bjorn, Banny, Ann & Frieda
(Vogue)

IS ER EEN ANDER—John Terra (Biram)

SCHAT WAT KOST EEN NODEN VAN JOU-—
Francis {Suprems)

HURT—Bobby Vinton (CBS)

FLIP FLAP—Peter Henn }

DANCIN' ON A SATURDAY NIGHT—Barry
Blue (Barciay)

PAPERBOOKS —The Tetters (Sirocoso)

DENMARK

{Courtesy I.F.P.l., Denmark)

UBERALL AUF DER WELT—Freddy Breck
{BASF)=Rhin

PURE GOLD (LP)—Clitf Richard (EMI)

UBERALL AUF DER WELT (LP)=Freddy
Breck (BASF)

A PASSION PLAY (LP)—Jethro Tull
{Chrysalis)—Chrysalis

TIE A YELLOW RIBBON—Dawn (Bedlj—
Sweden Music

JOHNMNY REIMAR PARTY 5— Johnny
Reimar (Philips)

DEN STORE FLUGT —%shastian (Harvest)—
Morks Musikforlag (LP)

BALLADEN OM KLANTE KOFOED (LP}—
Daimi (Play / Teletunken)

HEAD OM DOWMN THE ROAD {LP)—Ropger
Whittaker (Philips)

BEACH PARTY 4—Jlames Last (Polydor)
(LF}

GUATEMALA

(Courtesy Radio |niternacional)

Week

[= - - RF R RS

—
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EMGAMA—La Tropa Loca

ERES TU—Mocedades

EL LAMENTO DE TU VOZ—Los Clarks
M| PLEGARIA—Cesar

LA MUSICA—Eddie y sus amigos
GIRA EL AMOR—Gigilola Ciguotti

LA TONTA—HNancy Rames

CERCA DEL RIO—Nencio Calvan

SIN TU AMOR—Endio

VEINDAME LA DICHA—Los Moncaks

HOLLAND

(Redio Veronlca, Bas Mul)
SINGLES

Week

1
|
3

)

DO YOU LOVE ME—Shari{ Dean (CES)—
Dayglow

GOIN" HOME —Tha Osmonds (MGM)—
Bazart

ALBATROSS =Flestwood Mac (CBES)—
immediate Musk Holland

WE WERE ALL WOUNDED AT WOUNDED
KNEE—Redbone (Epic)—April
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ROTE ROSEN—Fraddy Breck (BASF)—

Dayghow
ONE IS OME—Mick Mackenzie (Imperial}—
Plaret Mugic
THE FREE ELECTRIC BAMD—ARart
Hammond (Epic)—LUniversal Songs
ALGELIME —Peter an zijn Rockets
(Philipe)—Dayglow
YESTERDAY OMCE MODRE—The Carpeniars
(ALM Records)—LUniversal Songs
HALD OF FLIES—ABce Cooper (Warner
Brod. \— Batar
LPs

WHEM STONES ARE ROLLING =Frad
Stuger (Park)

20 FANTASTICS HITS—Diverse Artiegten
[Arcada)

THE BEST OF REDBOME—Redbons (Epic)

THE BEATLES 1962-1966—The Beatles
{Apple)

YOL MET SUPER—Diverse Artiesben
(Philips)

FOREVER AND EVER—=Domis Roussos
({Philips)

THE BEATLES 1967-1970=The Baaties
(Apphe)

DUBBEL, TWEE—Boudewijn de Groot
{Deecoa)

ALLE 13 GOED NR. 5—Diverse Artiesten
(Philips)

20 STARS, 20 HITS—Diverse Artiesten
(EMI)

HONG KONG
(Radic Hong Kong)
-nm:;mmlﬁ' arigin

Week

THE MORMING AFTER—Samuel Hui
{Palydor)

YESTERDAY OMCE MORE-—Carpenters
(AL}

HELP IT ALONG—CliN Richard (EMI)

I'M LEAVING YOU—Engelbert Humperdinck
(Decca)

GIVE ME LOVE—George Harrison (Apple)

KODACHROME=Paul Simon (CBS/ Sony)

ALL FOR THE LOVE OF STEPHEN—Nimbus
{Polydor)

WOULDN'T | BE SOMEONE—The Bee Gees
(RS0

| AM A CLOWM—David Cassidy [Bell)

PILLOW TALK —Sylvia [Vibeation)

JAPAN
(Courtesy Music Labo)
SINGLES
*“Denotes local origln

Wenk

10

This

KOi SURU NATSU ND Hi—="Mari Amachi
(CBS /Sony)—Watsnabe

HADAKA NO VEMUS—"Hiromi Goh [Sony/
CBS)—Michion

WATASHI MO KARE WA HIDARI KiKl—
*Megumi Asaoka (Victor)—J&K

KOKORO MO TABI—*Tulip (Express)—
Shinka

KIMI GA UTSUKUSHI SUGITE—"Gora
Moguchi (Polydor)—Fuji

YESTERDAY ONCE MORE—Carpanters
(ALM)— PMIP

KIKEN NO FUTARI=Kenji Sawada
{ Polydor ) —Watsnabe

SOUGEN MO KAGATAKI—"Agnes Chan
[(Warner)—Watanabe

TANIN HO KANKEI—"Katsuko Kanal (CBS/
Sony)—Nichion

KiMI MO TANJOUBI—*Katsuko Kanal
(CBS/ Sony)—Michion

MALAYSIA

{Courtesy of Rediffusion)
SINGLES

Week

L P et

L RE R

YESTERDAY ONCE MORE—The Carpenters
[ALM)

GIVE ME LOVE—George Harrison {Apple)

THE FREE ELECTRIC BAND—Albert
Hammond {Mums)

HOW CAN | TELL HER—Lobo (Big Tree)

SHAMBALA —Three Dog Night (Dunhilly

PLAYGROUND IN MY MIND—Clint Holmes
{Epic)

MEVER MEVER MEVER—Shirley Bassey
(UA)

YOU ARE THE SUNSHINE OF MY LIFE—
Stevie Wonder [Motown)

BAD BAD LEROY BROWHN—Jlim Croce
(Dunhill)

KODACHROME—Paul Simon (CBS)

MEXICO

(Courtesy Oriic—Mexico)
SINGLES

This
Wesk

- SR T ]

@ 0~

FOREVER AND EVER—Demis Roussos
(Philips)
UN SUEMO—La Tropa Loca (Capital)
ZACATONAPAN—Antonk Iamora [Capitol)
LA MONTAMNA—Robert Carlos (CBS)
TIE A YELLOW RIBBON—Dawn (Bell)
DEMJENME LLORAR—Los Freddys
{Peeriess)
ENGANO—Ls Tropa Loca (Capitol)
AMOR TRIACIONERO—Losz Babys
[ Petriess)
HASTA QUE YUELYAS—Gualberto Castro
(CES). Josa Jose (RCA(
FRANKENSTEIN=Edgar Winter (Epic)

10

This

SINGAPORE
{Courtesy of Sally Chan)
SINGLES

KODACHROME —Paul Simon (CES)

STUCK IN THE MIDDLE WITH YOl—
Stealers Whes! (AdM)

THE GROOVER—T. Rex (EMI)

SNOOPY VERSUS THE RED BARON—Hot
Shots (Moonerest)

PILLOW TALK—Sylvia (Vibration)

YESTERDAY ONCE MORE—Carpeniers
(ALM)

ALRIGHT ALRIGHT ALRIGHT —Mungo Jerry

{Dawm)

PLAYGROUND IN MY MIND—Clint Holmes
{Epic)

LIVE AND LET DIE=Paul McCartney &

Wings (Apple)
RUBBER BULLETS—10 C.C. (U.K.)

SOUTH AFRICA

(Courtesy of Springbok Radic)
SINGLES

*"Denotes local origin

Week

1
2

3

4

TIE A YELLOW RIBBON—Dawn {Befl}—
Trutone

THAT'S WHY | LOVE YOU—"*Richard Jon
Smith (Bullet)—BMI/ Brigadiers

KENTUCKY BLUES—"Lauren Copley
(MAP}—G.R.C,

AND | LOVE YOU SO—Perry Como (RCA)—
Taal

ASHES OF LOVE—Dickey Lee (RCA}—Teal

NEVER MEVER MEVER—Shirley Bassay
{UA)—Trutone

MAOR| LOVE SONG—"*Double Vision
{Epidemic Hash)—RPM

TIME—"*The Deallans (Gallo)}—Gallo

PAPA WAS A ROLLING STOME—

10

. L Ba

om o in

10

This

Temptations (Tamis)—Teal

SUNDAY GIRL—*Peter Lotis (MAP}—GRC

SWEDEN

(Courtesy Radio Sweden)

JANME SCHAFFER (LP)—Janne Schaffer

(Four Leaf Clower)

SANDY—Svenne & Lotts (Polar)—hvisrseng
HOMOLULU =Harpe (BMI)}—Sweden Musk
THERE GOES RHYMIN' SIMON (LP)—Paul

Simon (CBS)—Sonet

DAGMY —Lalla Hansson (Cokambia)
MAMA LOD [:P—The Les Humphries

Sinpers (Decca)

TED (LP)}—Ted Gardestad (Polar)—Sweden

Mausic

CHICAGO VI (LP)—Chicage (CBS
FOREIGHER—Cat Stevens (Istand)—Sweden

Wusic

NO SWEAT (LP)—Blood, Sweat & Tears

Week
GOODEYE MY LOVE, GOODBYE—Demis

Y s B3

& own

-]

(CBS)

SWITZERLAND

{Courtesy of Die Radic Hitparade)
SINGLES

Roussos (Philips)

GODODBYE MAMA=—Ireen Sheer (Polydor)
DIE BOUTOUK! KLANG DURCH DIE

SOMMERNACHT =Vicky Leandros
{Phifigs) .

RAIN RAIN RAIN—Simon Butterfly

(Polydar)
SKWEEZE ME, PLEETE ME—Slade (Polydor)
DER STERN VON MYKOMOS—Katja Ebstein

(UA)

HELL RAISER—The Sweet (RCA)
THE FREE ELECTRIC BAND —Albert

Hammaond [Epec)

GET DOWN—Gilibart O'Sullivan (MAM)
KAILAKEE KAILAKO—Middle of the Road

(RCA)
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CHI-LITES, Brunswich BL 754197, Soft vocal blendings and fully developed orches:
tra contributions meld cogently on the group’s fitth LP. This is an extension of the
group’s vocal prowess and it shows how they are working ever so well with sophis-
ticated and oMen daring orchestral arrangements. The charts are credited to Sonny
Sanders with some assistance from Tom Tom, Quinton Joseph and Eugene Record
The lead alto voice shows the way for the two other voices who are more like instru-
ments in thesr own nght, geing off on collectve paths and then returning to join as
one voice. This i strong pop music with soul cross-over. Eugene Record and Stan
McKenny are the authors of several tunes with melodic and rhythmic vitality

Best cuts: “"Homely Girl” (with a subtle reggae influence). "1 Never Had It So
Good (And Felt So Bad),” (a real thumping tune), “I Forgot to Say | Love You Till I'm
Gone” (which has some caplivating instrumental and vocal tricks)

Dealers. group 15 bag in the soul market but has pop appeal. Their name should
draw patrons. The cover won'l help at all.

RICK SPRINGFIELD-Comic Book Heroes, Capitol SMAS 11206, Singing softly
or multi-tracking himself, Rick 15 a happy pop singer with a good sense of timing.
This is 2 superb production. combining outstanding large orchestral settings. small,
tight rock bands and Rick’s propelling vecal work, Recorded in London, the songs
are all by the star with Del Newman's orchestration’'s the second star of the en-
deavor. Producer Robie Porter has worked shkillfully in blending all the sonic ingredi-
ents into a cohesive work, Rick plays all guitar, electric piano and argan parts. There
15 & fine feeling for the call and answer molil between Rick and a vocal chorus. And
there is a definite feeling of the powerand dynamics of the “Jesus Christ Super
star” score in the tune "Weep No More,” with Rick shouting and the chorus re:
sponding with sweep and enthusiasm, This 15 a fine, well dewised production show
casing the colors of the orchestra in tandem with Springfield's melodic melodies.

Best cuts: "Comic Book Heroes,” “Weed No More,” “Misty Water Woman.”

Deaters: Springlield has had some rock success. Stock in rock vocalists or Bril-
ish acts.

Op.

LPH [eview

Pop

JIMMY CLIFF—Wonderful World, Beautiful People, A&M 5P 4251, This could be
the sleeper LP to help break the Jamaican reggae rhythm. It is by far the best LP to
be released thus far by limmy Chff, a well-known lamaican singer who has been
released on several other LP's including a new effort on Warner Bros. which lacks
the authentic feel that propells the rhythm and is the charm of this package. The
material was cut in Jamaica with unnamed Jamaican musicians and singers and it
accurately portrays the flowing excitement and insistent infectiousness of reggae,
Chift's voice is nasal and high pitched bul that doesn't detract from his ability to
maintain hstener influence with stories about hard roads to travel and death n
Vietnam. These are worldly songs and as such are nol the typical kind of reflective
work commonly associated with reggae’s introspective look at ghetto life. Cliff's
past hit, which is the LP's title, i1s among the strongest works. With the proper
exposure,-this LP can break the hold which binds reggae.

Best cuts: "I'm Gonna Use What | Got to Get What | Need,”
Travel,” “Wonderful World, Beautiful People,” “Viet Nam.”

Dealers: CHiff is fairly well known for his reggae work.

N | |m|r

"Hard Road to

ELECTRA GLIDE IN BLUE-Orniginal Soundtrack, United Artists UA CAUBZ H.
One of the best soundtrack packages in memory. If the picture Lakes off, it could be
biggest smash since “Deliverance” or "Billy Jack.” Entire package 15 brilhantly
thought-out with its two posters and 24.-page book of photos besides the eye
popping all-cop |acket illustration. As for the music, it has director-praducer W.)
Guercio's Chicago sound plus a lot more, from big string sections to lazily loping
jazz. Snippets of dialogue from superb lead Robert Blake, as in “Lady Sings Blues”
soundtrack, give searing msight into a memaorable characterization

Aloum Pi

S WeEK 48

Last week 32

Best cuts: “The Chase, "Prelude.”

Dealers: Enclosed six-fool poster of tiny cop looking over vast Grand Canyon
makes perfect display.

MARIA MULDAUR, Reprise M5 2148 (Warner Bros.). A fine set from the vocalist
who was so closely associated with the lim Kweshkin Jug Band for years, covering
virtually every type of pop music from rock to country to blues to jazz. Ms. Muldaur,
added by such sidemen as Chnis Ethridge, Mac (Dr. John) Rebennack, Ry Cooder
and Bill Keith, has the ability to take almost any kind of music and make i sound
lthe her own. Her voice 15 umque and identifiable and is always pleasant, no matter
what the matenal. In this solo venture, she should firmly entrench herself as a
major star on both the club and concert circuit.

Best cuts: "Don't You Feel My Leg (Don't You Gel Me High)." “Any Old Time,"
“My Tennessee Mountain Home,” “Long Hard Climb.™

Dealers: Ms. Muldaur is known to folk and rock fans alike. Display heavily.

also recommended

SOPWITH CAMEL—Hello Helbo, Kama Sutra KSBS 2063 (Buddah). Reissue al this
excellent LP of campy matenal which was several years ahead of its time when
initially released. Best cuts: “Hello Hello,” "Postcard from Jamaica.”

CHIP TAYLOR—Last Chance, Warner Bros, BS 2718. Fine country rock mix fram the
well known tunesmith. Best cuts: 101 in Cashbox,” “{The Likes of} Louvise "

LEFTY FRIZZELL-Sings the Songs of Jimmie Rodgers, Columbia 32249, It's be-
come popular in recent years to do the songs of the late immie Rodgers. But it
wasn T exactly the rage back in 1951 and 1953 when, down in Dallas, Don Law and
Uncle Art Satherly took 2 young man and recorded the Rogers' tunes. This is it, just
as it was recorded back then, even with the original imperfections, It's in mane, toe,
which should shock a few. But it's as pure as possible. and Columbia has done an
outstanding job wath its “Histonc Country Music Reissue.”

Best cuts: "My Rough and Rowdy Ways,” “I'm Lonely and Blue,” “My Old Pal.”

Dealers: Bill lvey puts history to work in his liner notes, This is a real collector's
item.

SONNY JAMES—If She Just Helps Me Get Over You, Columbia 32291. Sonny

Country Picks

can sing pood old ballads (there are a couple), and he can sing the up songs. In tact,
he can sing just about everything, and he does it in this LP. It all has the lames
touch, which says a great deal, but this third album for Columbia seems to have a
lot of extra feeling. The voice, at times, lacks a little strength, but the warmth is
there.

Best cuts; “Sweet Echoes of Ann,”
Hours Come.”

“Signs of Love,” “When Tomorrow's Dark

Dealers: Bob Tubert's liner notes say a lot about Sonny, the man,

FARON YOUNG—Just What | Had in Mind, Mercury 1-674. Starting with the
title song, the Sherilf runs through a collection of ballads and a few up tunes, and
has an excellently balanced album. But that's only part of the story. Faron Young is,
unguestionably, a great singer, and he gives the LP the strength of his talents. First,
though. he assembles the best writers in the business to get his matenal. If's great
wark, & 5 behitting thes man

Best cuts: I Dot Want To Be Around When It Rains”
Good Would 1t Do “It's Warm With Love in Here.”

Dealers: Two good photos of Faron, and his dog to boot, on the front and back
COVErS.

“She Can't Be," "What

Soul

also recommended

GORDON'S WAR—Original Soundtrack, Buddah BDS 5T, Another in the succession
of "black expenence’ soundtracks proves to be eminently entertaining, Barbara
Mason & the New Birth are featured perdormers, Best culs: “Child of Tomarrow,™
“Come on and Dream some Paradise.”

Jazz

also recommended

ELVIN JONES—Mr. Jones, Blue Note BN LA110 F (United Artists), These are cuts
made three years aparl. Side one i5 1969; side two 1972, Elvin's drving ability, his
sheer power in the modernist field is completely evident. He s also free and com
fortable with some Latin moods on side two, Best cuts: “What's Up~That's It,”
“Soul Trane.”

ARLD GUTHRIE—Last of the Brooklyn Cowboys, Reprise (CD-4 Quadradisc dis.
crete) M54 2142, Various aspects of guadrasonic, all of them interesting and a valid
demonstration of what the capabilities of quadrasomic are, are unveiled in this al
bum, For example, “Cowboy Song” features more of a projection of frontal sound,
you can't hear more than ambsent sounds from the rear. Bul on “Saslor's Bonnell.”
you have both a banjo and guitar adding to the total aspect of the music from the
rear. The best song on the LP is "Gypsy Davy,” although “This Troubled Mind ol
Mine" s also quite good. On both tunes, the latter featuring most of the Buckeroos
ol Buck Owens fame, the separation 15 good, tense, excifing; you're lterally a parl
of the band itself. The left rear fiddle work of Don Rich s outstanding. This 1S prob-
ably the best example of what can be done with country music n guadrasonic
that's on the market today. In total, however, the LP does not take full advantage of
the capabilities of quadrasenic. In effect. vou feel that some of the songs were lefl
unfinished in the studio; perhaps they were complete as the producer intended tor
steren.

Z201-CHUCK BERRY, Bio, Chess CH 50043

202—B.B. KING, To Know You Is To Love You, ABC ABCX 794

Z03—LOVE UNLIMITED, Under the Influence of, 20th Century 1414

Z04—JERRY BUTLER & BRENDA LEE EAGER, The Love We Have, Mercury SRM |
660 (Phonogram)

205-COULSON, DEAN, McGLINNESS & FLINT, Lo & Behold, Sire SAS 7405 (Fa-
mous)

206—HERMAN'S HERMITS, Their Greatest Hits, ABKCO AB 4227

207-THUNDERCLAP NEWMAN, Hollywood Dream, MCA 354

208—BYRDS, Preflyte, Columbia KC 32183

Children

SESAME STREET—-0Original Cast, Columbia KC 32343, This LP has the new di-
mension of an audience of toddlers singing in with the cast and reacting to the
“comedy” of the cast. This package sounds like it was devised for recordings rather
than being an outgrowth of the music oniginally recorded for the popular children's
TV series. There is the added ingredient of Spanish language material which should
expand the audience for this matenal, although the emphasis remains on English
words and stories. The Cookie Monster and Big Bird are among the show's person-
alities who appear singing very melodic songs. The LP jacket designed by Pacific
Eye & Ear 5 a lively utilization of folding out wings. The music s full of educational
and fun values and is far afield from the previous two volumes.

Quadrasonic

FUNNY GIRL—Original Cast, Columbia (CBS SQ matrix) SQ30992. Another in
iniguing facet of quadrasonic is displayed in this LP—the live stage presence. As a
result of this quadrasonic aspect. the soundirack album probably sounds betler
than the music did when heard in mowie theaters. You actually feel like you're in
the eighth row, center. Some rear directional material 15 used, like on “His Love
Makes Me Beauliful” when you hear chorus from left rear. “People” has erchestra
right front to lefi rear and not too much going left front. On “My Man.” you have
maore of a surround effect from the orchestra, A very interesting album that should
be & delight lor all original cast and soundivack buffs. This LP will bring back open
ing might i all its sweeping glory and “live” excitement.

LAURA—Comin' Apart, Ovation (Sansui SO matrix) OV0D 14-27. “Gonna Buy

BubblingUnderThe TOP LP's

209-LOOKING GLASS, Subway Serenade, Epic KE 32167 (Columbia)

210—BROWNSVILLE STATION, Yeah, Big Tree, BT 2102 (Bell)

211-DILLINGER, Soundtrack, MCA 360

212-THOSE GLORIOUS MGM MUSICALS, Show Boat/Annie Get Your Gun, MGM 2
SES 42 5T

213-MICHAEL JOHNSON, There Is A Breeze, Atco 5D 7028

214-THOSE GLORIOUS MGM MUSICALS, Bandwagon/Riss Me Kate, MGM 2 SES
44 5T

www americanradiohistorv com

Classical

THE POCKET BACH—George Fields, Angel 5-36067, harmonica. The broad ap-
peal of Bach's music to sophisticate or uniettered, and almost everyone in between,
i5 underscored once again in these performances on that most common of instru-
ments, the harmonica. True, Fields 15 3 most uncommon player, and some of the
instruments he uses in these multi-track recordings are beyond the expenence of
the ordinary teatler. But the basic sounds of the harmonica, after unsubtle yet put
communicative, are there for a host potentially new Bach fans to relate to. Fourteen
transcriptions, mosly of “Inventions,” but including some fugues and dance move-
ments, are included.

Dealers: Heavy consumer promaotion planned by Angel Place album in pop as
well as classical bins for maximum resuffs.

also recommended

MOZART: MASS IN C MINOR, Philips 6500 235 K.£27—-London Symphony Orch.,
chorus & soloists (Dawis), A highly-regarded performance, beautdully recorded,
once available only as part of a multi-disk pachage of Mozart's religious music.

Me a Ticker'' launches into exciting quadrasonic pyrotechnics betore settling down
to solid good music, Executive producer Dick Schory believes mostly in blending an
archestral effect and doesn’t strve for fancy sounds. Well, this i= a perlectly valid
lechnigue in quadrasonic and this album demonsirates that techasque al its finest,
especially with “Gonna Buy Me a Ticket™ and “Early Morning Hush,” both of which
gives you the impression that the music s almost sitting in your lap ... a good,
warm effect. On “We're Going to Lve It Together,” however, you can definitely hear
the cello and a guitar in the nght rear. If you switch from QS to 5Q, in 2 test to see
how compatible the two different malrix systems are, you don’t find that much
difference in the music. The voice comes out a hittle further toward you, that's all.
“Love Song features quite a bit of rear material. bul delicately, There seems lo be
{seems is the lerm because matrix relies on psychoaccouslic sensations al times)
much more diwectional rear material in “You Keep Me Hanging On” than on some of
the other tunes on the LP. . .. More guitar in the rear, with very good direction on
the matenal, especially at mgh volume.

215-PETER BANKS, The Two Sides of, Svereign SMAS 11217 (Capitol)

216—DON COVAY, Super Dude |, Mercury SEM 1653 (Phonogram)

217-THOSE GLORIOUS MGM MUSICALS, Singing In the Rain/Easter Parade, MGM
2 SES 40 §T

218-L0U DONALDSON, Sassy Soul Strut, Blue Note BN LA 109 F (United Artist)
219-IAN MATTHEWS, Valley Hi, Elektra EKS 75061
220-BRADY BUNCH, Phonograph Album, Paramount PAS 6058 (Famous)

221-THOSE GLORIOUS MGM MUSICALS, Till the Clouds Rol! By/Three Little
Words, MGM 2 SES 46 51
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109—-LET'S SPEND THE NIGHT TOGETHER, David Bowie, RCA 0028

1 10-SPARKLIN IN THE SAND, Tower of Power, San Francisco 64 (Atlantic)
111-KISS IT AND MAKE IT BETTER, Mac Davis, Columbsa 4-45911
112-SUMMER IN THE CITY, Quincy Jones, A&M 1455

113—~BONDI JUNCTION, Peter Foldy, Playboy 50030

114—-LET THE GOOD TIMES ROLL/FEEL 50 GOOD, Slade, Palydor 15080

101 —-YES, WE FINALLY MADE IT, Love Unlimited, 20th Century 2025

102 —EASY EVIL, John Kay, Dunhill £360 (ABC)

103—HEARTBEAT IT'S A LOVE BEAT, De Franco Family, 20th Century 2030
104-0LD BETSY GOES BOING, BOING, Hummers, Capitol 3646

105-0PEN UP YOUR HEART, Roger Miller, Columbia 4-458/3

106-1I"LL HAVE TO GO AWAY, Skylark, Capitol 3661

107 —~MAKE UP YOUR MIND, J. Geils Band, Atlantic 2974

108—CAN'T YOU SEE, Marshall Tucker Band, Capricorn 0021 (Warner Bros)

115-WALKING ON BACK, Edward Bear, Capitol 3683

116~WE'RE HALDEMAN, EHRLICHMAN, The Creep, Mr. G. B26

1I7-IT'S A SMALL, SMALL WORLD, Mike Curb Congregation, MGM 14454
115-NUTBUSH CITY LIMITS, Ike & Tina Turner, United Artists 298
119-WELCOME HOME, Peters & Lee, Philips 40729 (Phonogram)
120—-RUBBER BULLETS, 10 C.C., UK 4901 (Lendon)

121-TELL HER SHE'S LOVELY, El Chicano, MCA 40104

127~BIRD MAN, PART I, Rare Bird, Polydor 15079

FM ACtbﬂ Pid(s These are the albums that have been added this past week to the nation's leading progressive stations.

ATLANTA: WRAS-FM, Drew Murray
BABYLON, N.Y.: WBAB-FM, John Vidaver
BALTIMORE: WKTK-FM, Joe Buccheri

ITHACA: WVBR-FM, Dan Boyle
NEW YORK: WNEW.FM, Dennis Elsas
NORFOLK: WOWI-FM, Larry Dinger

SAN DIEGD: KPRI-FM, Mike Harrison
SAN JOSE: K510-FM, Doug Droese
ST. LOUIS: KSHE-FM, Shelly Grafmen

BUFFALO: WPHD-FM, David Cahn
CLEVELAND; WMMS-FM, John Gorman
DALLAS: KAFM-FM, Loretta Angeline
DENVER: KCFR-FM, Peter MacKay
DENVER: KLZ-FM, Max Floyd
HARTFORD: WHCN-FM, Paul Payton

PENNSYLVANIA: WRRN-FM, Scott Saylor
PHILADELPHIA: WMMR-FM, Dennis Wilen
PROVIDENCE: WBRU-FM, Andy Ruthberg
ROCHESTER: WCMF-FM, Bernie Kimball
SACRAMENTO: KZAP-FM, Rabert Williams

TALLAHASSEE: WGLF-FM, Dary! Stewart
TORONTO: CHUM-FM, Benjy Karch

UTICA, N.Y.: WOUR-FM, Tony Yoken & Ste-
ven Huntington

VALDOSTA, Ga.: WVVS-FM, Bill Tullis

FM Action Chart

THE ALLMAN BROTHERS BAND, “Brothers & Sister,” Capricorn: WVBR-FM, KLZ-FW¥
AMERICAN GRAFITTI, “Soundtrack,” MCA: WMMS-FM, WPHD-FM

NIKI AUKEMA, “Niki Aukema,” Paramount: WOUR-FM

BADGER, “One Live Badpger," Atco: CHUM-FM, KPRI-FM

BARRABAS, "Power,” RCA: WGLF-FM, WMMS-FM, WVYVS-FM, WKTK-FM

BEDLAM, “Bedlam,” Chrysalis: WYBR-FM, WOWI-FM. WGLF-FM

BLOOD, SWEAT, & TEARS, “No Sweat," Columbia: CHUM -FM

DELANEY BRAMLETT, “Mobius Strip," Columbia: K5J0-FM

CLIFFORD BROWN, “The Beginning & The End,” Columbia: KCFR-FM

CAPTAIN BEYOND, “Sufficiently Breathless,” Capricon: WRRN-FM, KPRI-FM,
WVER-FM, WPHD-FM

CHEECH & CHONG, “Los Chochinos,” Ode: KS10-FM. WRAS-FM, WPHD-FM, KLZ.
M, WVV5-FM

CHICKEN SHACK, “Unlucky Boy,” London: WOWI-FM, KPRI-FM
ROGER CODK, "Minstrel In Flight," Kama Sutra; WKTK-FM

COULSON, DEAN, McGUINNESS & FLING, “Lo & Behold," Sire: WOLR-FM,
- KZAP-FM

SPENCER DAVIS GROUP, “Gluggo," Vertigo: WHCN-FM, KPRI-FM

BOB DYLAN, “Pat Garrett & Billy The Kid," (Soundtrack) Columbia: WBAS-FM,
KPRI-FM

YVONNE ELLIMAN, “Food Of Love,” MCA: WMMS-FM, WNEW-FM
EL ROACHO, “Best Of El Roacho's Greatest Hits," Columbia: WRAS-FM
EXUMA, “Life,"” Kama Sutra: WERU-FM, WMMR-FM, WKTHK-FM

FABULOUS RHINESTONES, “Free Wheelin'," Just Sunshine: WVBR-FM. KPRI.FM,

WOUR-FM. WHCN-FM
GEDRGE FIELDS, “The Pocket Bach,” Angel: KSHE-FM

ROBERTA FLACK, “Killing Me Softly,” Atlantic: WYBR-FM. WMMR-FM, WOWI-FM,

WMMS-FM, WNEW.FM, WRAS-FM, KAFM-FM, WPHD-FM, KLZ-FM, WGLF-FM,
KZAP-FM

FLASH, “Out Of Qur Hands,” Sowereign: WOWI-FM. WRRN-FM, WBAB-FM
FRUMPY, “Frumpy,” Billingsgate: K5JO-FM, WMM3-FM

GENESIS, “Live,” Charisma (Import). WNEW-FM

ROY HARPER, “Lifemask,” Harvest: WVV3-FM

RICHARD HARRIS, “Jonathan Livingston Seagull,” ABC/Dunhill: WKTK-FM
HORSLITS, “Horslits,” Atco: WOUR-FM

BIG WALTER HORTON, “'Big Walter Hortan,” Alligator: WOWI-FM

ISLEY BROTHERS, “3 + 3," T-Neck: WCMF-FM
ETTA JAMES, “Etta James," Chess: WHCN-FM

ELVIN JONES, “Mr. Jones,”" Blue Mote: WRRN-FM

QUINCY JONES, “Walkin' In Space,” A&M: WRAS-FM

THE JSD BAND, "Travelin' Days,” Warner Bros.: KZAP-FM

DOUG KERSHAW, "Douglas James Kershaw,” Warner Bros.: KAFM-FM

B.B. KING, “To Know You Is To Love You,” ABC
WRRN-FM, WHCN-FM, WHTK-FM, KIAP-FM, KSID-FM, WMMR-FM, WVVS-FM,
WNEW-FM

LA BELLE, “Pressure Cookin',” RCA: WOWI-FM

BYRON LEE & THE DRAGONARIES, "Reggae Around The World,” Dragon (Import):
WOUR-FM

M. FROG, “Labot," Reprise: WRRN-FM

MARK-ALMOND, “Live '73/Studio '73," Columbia: WOWI-FM. KPRI-FM, WVBR-FM,
WVVS-FM, WNEW-FM

IAN MATTHEWS, “Valley Hi," Eiektra: WBAB-FM

MARIA MULDAUR, “Maria Muldaur,” Wamer Bros.. WHCN-FM, WPHD-FM,
WHNEW-FM -

DON NIX, “Hobo's, & Street Corner Clowns,”" Enterprise: WBAB-FM, WNEW-FM
OLATUNJI, “Soul Makossa,” Paramount: KAFM-FM, KPRI-FM

POCD, “Angry Eyes,” Epic: KAFM-FM, WOMF-FM, KSHE-FM, WMMR-FM
PREMIATA-FORNERIA-MARCONI, “Photos Of Ghosts,” Manticore: WBCN-FM

PUBLIC FOOT THE ROMAN, “Public Foot the Roman,” Sovereign: WRRN-FM, WRAS:
FM, WNEW-FM .

REMAISSANCE, “Ashes Are Bruning,” Sovereign: WRAS-FM, WMMR-FM, WYVS-FM,
WOWI-FM, WBAB-FM

JOHN RENBOURN, “John Rembourn,” Reprise: WYVS-FM, KCFR-FM, WRRN-FM,
WVBR-FM, KSJ0-FM, KZAP-FM

RODMEY'S GLORY, “Rodney’s Glory,” Tradewinds: WKTK-FM
ARCHIE SHEPP, “Coral Rock,” Prestige: KCFR-FM
PETE SINFIELD, “Pete Sinfield," Manticore: KSHE-FM

LYNYRD SKYNYRD, “Lynyrd Skynyrd,"” Sounds Of The South: WOWI-FM, WOUR-FM,
WHKTK-FM, WBAB-FM, WNEW-FM, WRAS-FM, KPRI-FM, WPHD-FM, WVV3-FM

STAPLE SINGERS, “Be What You Are," Stax: WHCN-FM
STRAWBS, “Live M Queen Elizabeth Hall," AEM: WBAB-FM

CHIP TAYLOR, “Last Chance," Warner Bros.: KZAP-FM, WHCN-FM
LEON THOMAS, “The Legend Of," Fiying Dutchman: WHCN-FM

THUNDERCLAF NEWMAN, “Hollywood Dream,” Track: WRAS-FM, WVV3-FM,
WMMS-FM

MARSHALL TUCKER BAND, “"Marshall Tucker Band,” Capricorn: WPHD-FM
McCOY TYNER, “Song Of The New World," Milestone; KCFR-FM, WGLF-FM

WAR, “Deliver The Word," United Artists: WNEW-FM, KSHE-FM, WOWI-FM, KSJO-
FM, WRAS-FM

ROBERT PETE WILLIAMS & SNOOKS BAGLIN, “Rural Blues," Fantasy: KCFR-FM

JOHNNY WINTER, “Austin Texas," United Artists: KCFR-FM, WEAB-FM, KPRI-FM,
WRAS-FM

STEVIE WONDER, “Innervisions,” Tamla: WRRN-FM
LI TOP, “Tres Hombres," London: KLZ-FM

Randazzo Offers Artist Development Philosophy

By INGRID HANNIGAN

CHICAGO-—Phonogram, Inc.s
new artist development manager
and one-time performer himself Jim
Randazzo has already spent five
weeks on the road in his role of
coordinating promotion, publicity,
merchandising and sales for three
acts. The in-depth effort supporting
normal functions in the four areas
may il successful be utilized with
other acts, he said.

Traveling either with the act, or
preceding it, he checks out such
areas as contacts with clubs, booking
agents, promotion men, press and
radio-TV, distributors, one-stops,
dealers, station music directors and
deejays and larger retail chains.

One special thing he looks for 1s
reaction to acts,

“With one person keeping an eye
on all four functions,” Randazzo ex-
plained, “a total national picture
will form. That way 1 will know
where the market is opening up for

an act, what to suggest in the way of
bookings and publicity, and how
sales are affected by this intensive
approach. As far as | know, Phono-
gram is the only company incorpo-
rating all facets into one.

*The company image,” he contin-
ued, "is to sign only those groups the
company believes in. I don’t think
other groups will resent the special
attention these three are pgetting
now, because 1t's just an expansion
of what they are getting. Regional
and national workers attend to every
act on a full scale. It’s just not under
one person.”

In Randazzo’s opinion, “Other
groups eventually will be handled
the same way. That prevents any
hard feelings from forming.” The
time limit for the program on any
group is uncertain, he said, “but
we'll know when it happens. It's
even possible that this type of devel-
opment program may expand to in-
clude many other groups.”

Tom T. Hall is being touted as the
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total, all-around artist, able to fit
into any market. Bachman-Turner
Overdrive just released an album, as
did the New York Dolls, who re-
ceived many reviews before they cut
an album, said Randazzo in summa-
rizing the acts he is involved with,

Sales and promotion go hand in
hand, said Randazzo. “"Here we al-
ways concentrate on both at the
same time. There 15 no way to pro-
mote a group without being com-
pletely familiar with the sales pic-
ture. The only difference with my
Jjab is that all efforts come out of one
office.

“An artist must be aware of fitting
his music into the current popular
trend of music on radio. Without
help from airplay, an album may go
unnoticed by the public for a new
group. I suggest to a group what
might be popular, but after that, it's
the artist’s creativeness which shows
through. I also suggest certain good
markets to aid the booking agent,
because I can see where it fits in with
sales.”

Randazzo previously worked re-
gional promotion for United Artists
in Cleveland. He was also regional
promotion manager for MCA on the

® Continued from page 22

what with everything that's happen-
ing that is truthfully bad and disap-
poinung. 5o, you see¢ | feel someone
is needed to bring you out of that.

“As to what | will bring new 10
black humor, my humer is just an
extension of what people have expe-
rienced from other black humorists,
coupled with my lifestyle and where
I'm coming from.”

Where Franklyn Ajaye is going to
go with his brand of funnies will de-
pend largely, again, on A&M. To
which Moss has accepted the chal-
lenge, and says:

“*We know we will have to work
hard, if not harder than we do with
musical matenal. because there's

wWWwWw americanradiohistory=eena=

Soul Sauce

West Coast, and was involved in the
sales department. In 1963, he re-
corded on the Mercury label with a
group called Visions.

less ume allocated for comedy
records.”

A&M was able to get a headstart
on the promotion of Ajaye by hav-
ing him appear at the recenl
NATRA Convention held in New
Orleans. “According to all reports,
Franklyn's appearance was met with
a lot of questions from the disk jock-
eys and requests that they get his
product as soon as it’s available, and
a definite interest in our new come-
dian.”

Says Moss: “We feel very strongly
that Ajaye is going to be an impor-
tant comedian, and we're going to
do everything possible on radio,
through television, and in-store
things to make it happen.”
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Roberta Flack's first LP in well over one year is out and doing quite well, thank
you. In its first week of action, the beautiful LP has moved enough sales and
spurred enough airplay to propel it into a starred 25 position on our national survey.
The music features the intense arrangements of Eumir Deodato, Alfred Ellis. Don
Sebesky, Kermit Moore and Bill Eaton, and coupled with Roberta's sensitive inter-
pretations, the package is a major step forward for the artist. Roberta may well
become the major stylist of the 1370's, combining a delicate touch on ballads with
a tenderness even when doing blues tunes. She is very believable and in substance
that is what is being reflected in the acceptance by consumers and broadcasters to
her music.

Helen Reddy has her own distinct success slory. She has three LP's on our
chart, including the return of her fist LP, *| Don't Know How to Love Him™ which
hit the mid-chart positions almost three years ago. Now as a resull of her really
being discovered by Amenica as a result of her national TY show this summer, the

.
Number ¢ f “~|F‘J||E-5 revieweo I In
ok 101

Chartalk

LP is back and in the 113 position. Her new LP, “A Long Hard Climb,"” is a starred
19 and after 39 weeks, her | Am Woman'" is 2 starred 41.

Pink Floyd fans must be legion. The band's old "More” salindirack LP is back
again and is a starred 180. Another band, War, hits the chart for the first time at a
starred B8 with its new endeavor “'Deliver the Word" which showcases ever so well
the blending of rock with Latin and some jazz.

le Picks

c Copyright 1973, Bifboard Publications, Inc. Mo par of this publication may be reproduced
stored in a retrieval system, or ransmitied, in any farm or by any means, electronkc, mechanical,
F.J'h‘l.'l'TDC-r.!‘[.l'f"'lg. rECﬂrl:hn'g. or alherwisa, withoul the pnor wntten parmiss:an of the pubdisher

Brian Augur has been in show business 10 years. His new band after having left
the Trinity, is the Oblivion. Its RCA LP, “Closer to It” is a starred 105 on the pop
chart and is 15 on the jazz charl—a new name to the jazz community but certainly a
well established creator in the pop rock field.

In the singles field, there are two “new" groups which have come acropping
with impressive songs. Cross Country is in actuality the Tokens reformed. and they
have clicked with the Wilson Pickett standard “In the Midnight Hour™ on Avco. The
song is a stamed 72,

A really new group 15 the Hues Corp, on RCA. This five-man singing group 15
begmning to be heard via “Freedom for the 3tallion” which = a starred 68. The
spng has long been a favorite for albums, although Solomon Burke had a soul single
hit three years ago, Hues can also be heard on the Easy Listening Chart in the 21
position while Cross Country's Easy Listening representation is via the 14 position
on that chart.

Songs listed on this page are the consensus of a review panel which listened individually, col-
lectively and then voted for the titles published. Picks are deemed to be headed for the top 20

positions on the Hot 100. Also recommendeds mean a 20-60 position on the chart. Songs not
listed have not met either criteria. Review editor—Eliot Tiegel.

ART GARFUNKEL—AIl | Know (3:48); producer: Roy Halee; writer: ). Webb; pub-
lisher: Canopy, ASCAP, Columbia 4-45926. The pure. soaring tenor of Garfunkel,
absent from new recordings since his split with Paul Simon, is back with the first
sample from his new solo album. If the rest of the material is as strong as this high-
fiying new Jim Webb song, Columbia has two top 10 acts instead of one. Garfunkel
sings with the sensitive emotionalism he was always noted for, and Webb's
hauntingly simple lines are reminiscent of the "Bridge Over Troubled Water”' sound.
Flip: “"Mary Was Only a Child" (3:39); producer: same; writer; same; puhhshe:
DaShuftlin, ASCAP.

THE OSMONDS—Let Me In (3:38); producer: Alan Osmond; wnters: A Os.
mond, W. Osmond, H. Osmond; publisher: Kolob, BMI. Kolob K 14617 (MGM), The

Pop

Dsmonds have another tailor-made hit, a Jush-voiced production ballad with some
musical echoes of several mid-60s standards, Artistically, this is a highly respect-
able effort that represents the Dsmonds as a fully-matured, capable acl. Song is a
full-harmenied cry for love with lots of melodic hooks. Flip: "One Way Ticket to
Anywhere" (3:08); producer: same; writers: same; publisher: same.

DR. JOHN-Such a Night (2:55); producer. Alien Toussaint: writer: M. Reben.

JOHMNY WHITRAKER—Friends (2:32); producers: Janssen, Hart, writers. Janssen,
Hart, Farrell; publishers: Pocket Full of Tunes, Knstina, EMI. Chelsea 0056 (RCA).
(Catchy Beach Boys type arrangement of this title tune from the new NBC-TV series
“Sigmund and the Sea Monsters” sparked by Whitaker's multiple tracking treat-
ment.)

nack; publishers: Walden, Oyster, Cauldron, BMI. Atco 456937 (Atlantic). This
tune has catchy, repetitive phrasing of the title and a slightly smoother vocal than
Dr. John usually displays. One highlight i the distinctive Allen Toussaint horn ar-
rangements which sweep across the song, offering a fine backup for Dr. lohn to sing
againsl. Flip: no mfo available.

EAGLES—Outlaw Man (3:33); producer: Glyn Johns: writer: D. Blue; publish-
ers: Good Friends, Benchmark, ASCAP. Asylum 11025 (Atlantic). Strong, Western
flavored country rock sound which band has become identified with features inter-
esting mix of acoustic and electric instruments and polished vocal harmony. Tune
tells tale of outlaw in the old West and fits into the “story” mold of band's other
successes, Flip: no info available.

also recommended

FIRE AND RAIN—Take Me For a Little While (2:51); producer; Joe Saradeno; writer;
T. Martin; publisher: Lollipop. BMI. Mercury 73420. (Phonogram).

DANNY O"KEEFE—Angel Spread Your Wings (3:03); producer: Anl Mardin; writer:
0. 0'Keefe; publishers: Cotithon, Read Canon, BMI. Atlantic 43-2978.

JIMMY CLIFF-You Can Get It f You Really Want it (2:41); producer: Jimmy CIiff;
writer: limmy Chiff; publisher: Irving, ASCAP. Mango 7502 (Capitol).

SANDALWOOD—Having Each Other Around (2:54); producer; Snuff Garrett; wnter;
Byron Walls; publisher. Senor, ASCAP. Bell 1795

THE DELLS—My Pretending Days Are Over (4:04); producer: Don Davis;
writers: H. Ross, D, Davis, . Dean; publisher: Groovesville, BMI. Cadet 5698 (GRT).
A revealing story about playing tricks on girls in Hollywood done in the standard soft
sounding fashion creates a communications vehicle for the group. Plunking strings
and pumping bass work play at cross currents to each other in the background. Flip:
“Let’s Make It Last™ (4:09); producer; same; writer: M. Johnson, publisher: Con-
quistador, ASCAP,

Soul

MANHATTANS-You'd Belter Befieve It (3:20); producer: Bobbi Marting
writers: ). Fowlkes, R. Genger. publisher: Stami, BMI. Columbia 4.45927. Soft
voices and soft instrumental backing are the foundation for this serious statement
about honesty in a love relationship. There’s no one else but your baby the group
emphasizes. Flip; “Soul Train” (4:35); producer: same; writer: W. Lovett, pub-
lisher: Blackwood. Nattahnam, BMI.

THE DIXIE HUMMINGBIRDS —Loves Me Like a Rock (3:09); producers: Ira Tucker,
Walt Kahn; writer: P. Simon; publisher: Charing Cross, BMI. Peacock 3198 (ABC/
Dunhill). (The veteran pospel greup which appears on the Paul Simon single of the
same title, makes an assertive bid for 3 commercial non-gospel entry with this
quasi-soul effort),

THE BARKAYS—it Ain't Easy (3:20): producer: Allen Jones; writers: E. Marion, J.

LEFTY FRIZZELL-I Can't Get Over You To Save My Life (2:57); producer: Don
Gant; writers: 5.0. Shafer, Lefty Frizzell, Blue Crest (BMI); ABC 45-16462-5. Lefty
15 & song stylist. and that style is effectvely put to use with a well produced ballad
which 15 his best in a long while. Flip: no info available.

TOMMY OVERSTREET—I'Il Mever Break These Chains (2:45); producer: Ricci
Moreno, writers: 3. Barrett, C. Black, R. Moreno; Ricci Moreno (SESAC): Dot 17474,
Tommy 15 on @ winning streak, and this will keep it going. More good ballad work.
Flip: no info available.

NORRO WILSON—Ain't It Good (To Feel This Way); (2:15); producer; Bob Fer

BETTY WRIGHT—Let Me Be Your Lovemaker (3:10); producers: Willie Clarke,
Clarence Reid; writers: C. Reid, W. Clarke, B. Wright: publisher; Sherlyn, BMI. Alston
4619 (Atlantic). Betty's hard-driving funky story of a woman scorned is night in the
soul groove. She pleads for a return to her number one position with her number
one man. Down home saxes lay down a good background setting. Flip: no info avail-
abile

also recommended

Banks, H. Thigpen; publisher: East/Memphis, BMI. Volt 4097 (Stax).

ANNETTE SNELL—You Dughta Be Here With Me (3:29); producers: Buddy Killen &
Paul Kelly: writer: P. Kelly; publisher: Tree, BMI. Dial 1012 {Phonogram).

AARON NEVILLE-Hercules (3:34); producers: Allen Toussaint, Marshall E. Sehorn;
writer; A Toussaint; publisher: Marsaint, BMI. Mercury 73387 (Phonogram).

Country Picks

guson; writers: Norns Wison, George Richey, Carmol Taylor; All Gallico/Algee
(BMI); RCA 0062. Norro stopped producing hits long enough to co-write and sing
one himself, He really gets mto this one, a long-overdue smash.

THE STATLER BROTHERS—Carry Me Back (3:14); producer: Jerry Kennedy,
writers: H. Reid, D. Reid; Cowboy Music (BMI); Mercury 73415. Nobody can remi-
nisce as well as the Statlers, for they make us relate with thew great musical abili-
ties. Two of the brothers did a fine job writing it. and all of them make it jell. Flip: |

PATTI PAGE—] Can't Sit Still (2:36); writers: N. Wilson, C. Taylor; producer; Norro
Wilson; Al Gallico/Alges (BMI); Epic 5-11032.

UREL ALBERT—Country and Pop Music (3:43); producer: lohnny Elgin; wriler:
Johnny Elgin: Cinnamons/Tiny Nugget (ASCAP): Toast 311.

JO ANN SWEENEY—Till Sunrise (2:17); producer: Eddie Miller; writer: Tom Ghent:
Music in Color/Treaty of Ghent (ASCAP); MGM 14597,

THE COUNTRY CAVALEERS—Humming Bird (2:20); producer; Joe Melson; writers:

Johnny Wright, Jack & Jim Anglin; Acuff-Rose (BMI); MGM 14606.
50

GEORGE KERR—Let Me Be the One (2:12); producer: Paul Davis; wnters: Williams,
Michols; publisher: Irving, BMI, Shout 258,

LERDY HUTSON—When You Smile (2:58); producer; Leroy Hutson; writers: Hutson,
Commander, Reeves; publishers: Silent Giant, AQPA, ASCAP. Curtom 1989 (Bud-
dah)

Wish | Could Be,” producer: same; writer: D. Reid; other credits same.

BOBBY HARDEN—Mrs. Willingham (3:14); producer: Gary 5. Paxton; writer:
Bobby Harden; King Coal (ASCAP); Metromedia Country 0068, Listen to this one all
the way through. Very clever lyrics, and Bobby does a great job. Also well produced,
with the proper simplicity, Flip: no info available.

JACK BLANCHARD & MISTY MORGAN—The Cockroach Stomp (2:14); producer;
Jack Blanchard; writer: Jack Blanchard; Birdwalk (BMI); Epic 5-11030. Moving to a
new |abel, they're back in the sort of novelty song in which they excell. It's probably
the best since “Tennessee Birdwalk,” This magnificent pair has something going.

also recommended

J0OSIE BROWN —Precious Memories Follow Me (2:58); producer; Ray Penningion:
writer: Frances Rhodes; Fall Creek (ASCAF); RCA 0042,

BOBBY BARE—You Know Who (2:4B); producer: Bobby Bare; writer: Shel Silver.
stein: Evil Eye (BMI): RCA D063.

TOMMY RUBLE—Stingy (2:26); producers: Lewis Willis & Joe Gibson: writers: Willie
Redden, Monte Hopkins; Toast/Nonawa (BMI); River 3876.

LITTLE DAVID WILKINS—Too Much Hold Back (2:43); producer; not listed: writers:
David Wilkins, James Long; Emerald Isle (BMI); MCA 40115

wmmsraaedsea r3 0 i0hisStory com

IIM & JESSE—I've Been Everywhere But Crazy (2:37); producers: Hilltop; writer: J.
Butler; Hilitop 102A.

LEDMA WILLIAMS—Your Shoeshine Girl (1:50); producer: Wesley Rose; writers:
Eddy Raven, Barbara Sharp; Milene (ASCAP); Hickory 304.

First Time Around Picks

(These are new artists deserving airplay and sales consideration)

JON LUCIEN—Lady Love (Short Version) (3:12); producers: Larry Roser & Shep
Meyers; writer: Lucien; publisher: Ke-Bo, ASCAP. RCA 0050. (Adventureous vocal
work bordering on scal singing and delicate string work are a good combination
with ear appeal).
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Joy at the
Troubadour

By ROBERT HILBURN,
LOS ANGELES TIMES

(LOS ANGELES)
The group is, quite simply.
the best, most assured com-
bination of traditional and
contemporary country music
ideas that I've seen on the
Troubadour stage, a group
with far more range, authen-
ticity and joy in its music
than any of the many second-
generation bands that
proudly march under the
country-rock label. The Earl
Scruggs Revue isn’t just an-
other band, 1t 1s a tightly dis-
ciplined, valuable cross be-
tween some of the best of the
past and the present in coun-
try-oriented music.

BEST BAND,
MANFOR MAN

By JOHN WASSERMAN,
SAN FRANCISCO CHRONICLE
(SAN FRANCISCO) 1
doubt there is another band
in any form of American
popular music that is better,
man for man, than The Earl
Scruggs Revue.

Scruggs Revue
Weeds Out Doubts

By CHET FLIPPO,
ROLLING STONE

(SAN FRANCISCO) Any
doubts that Earl Scruggs
could successfully take his
banjo from one field to an-
other are laid to rest.

Che £arl Scruggs Review,

The Revue, clockwise fn top:
Josh Graves, Randy Scruggs, Gary Scruggs, Jody Maphis, Steve Scruggs, and Earl Scruggs.

“—

THE EARL SCRUGGS REVUE TOUR
8/27-29 Ottawa, Ont.

8/31 Nashville, Tenn.
9/1 Benton, Tenn.
9/2 Wheeling, W. Va.
9/3 Columbus, O.
9/4-9 Los Angeles, Cal.
9/14 Sarasota, Fla.
9/15 Jacksonville, Fla.
9/20 Springfield, Mo,
9/21 -  Emporia, Kans.
Q/22 Lubbock, Tex.
9/23 Mesquite, Tex.

9/26
9/27
9/28
9/29
9/30
10/5
10/6
10/7
10/11
10/12
10/13
10/14
10/18

Amarillo, Tex.
Denton, Tex.
Pueblo, Col.
Lancaster, Pa.
Tallahassee, Fla.
Columbia, Mo.
New Orleans, La.
Houston, Tex.
Lexington, Ky.
Danville, Ky.
Alliance, O.
Wilkes-Barre, Pa.
Lexington, Va.

10/19 Atlanta, Ga.
10/20 Cookeville, Tenn.
10/24 Austin, Texas
10/26 Elmhurst, T1l.
10/27 Palatine, IIl.
10/28 Springfield, II.
10/31 Evanston, 1L
11/1 Peoria, Il1.
11/2 Chicago, TIlI.
11/3 Princeton, N.J.
11/6 Burlington, V1.

August 24th Earl will appear
on the NBC*“Midnight Special”

FOOT STOMPIN' TIME

AT SCRUGGS REVUE
By RIC MANNING,
SUNDAY HERALD-TIMES
(BLOOMINGTON) If
you spent Saturday night at
the drive-in, watching the
late show on the tube or sop-
ping up beer at your favorite
pub, you blew it.

For the mere pittance of
$3.50(you probably dropped
that much on suds) you could
have had a foot-stompin’
‘good time with Earl Scruggs
and the wildest band of pick-
ers and fiddlers you've ever
seen.

GIVE A KID A BREAK
THE FRESH AIR FUND

EARL SCRUGGS REVUE INTO STUDIO
10 RECORD FOR THE FIRST TIME.

Earl Scruggs is enormously popular, more so than one
might think, in a day when the banjo holds such a small cor-

ner in a huge music market,

But Earl Scruggs has changed all that. Along with his sons
Randy and Gary, Josh Graves and Jody Maphis, Earl has put
together a Revue that is constantly touring, and each tour is
more successful than the last. Few, if any, are bigger on the

college circuit.

An album recorded in Nashville, the first studio album for
the Revue, has just been released. Containing songs by Log-
gins and Messina, Bob Dylan and Shel Silverstein, the Revue
has come up with an album which is deserving of all the
superlatives that have already been bestowed on Earl, his
sons, Josh and Jody.“The Earl Scruggs Revue,” a masterpiece.

THE SINGLE“IFI'D ONLY COME AND GONEA SURE HIT.
ON COLUMBIA RECORDS AND TAPES

SCRUGGS' RELEASE
REVUEALBUM

THE EARL SCRUGGS REVUE
mcluding:
Some Of Shelley’s Blues
It Takes A Lot To Laugh, It Takes A Train To Cry
Step It Up And Go/Down InThe Flood
If I'd Only Come And Gone

KC 32426

Represented by Scruggs
Talent Agency

(615) 868-2254

(615) 865-0326
Contact: Louise Scruggs

www americanradiohistorv com
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BROTHER LOUIE—steries
(Renny Nerner, Richie Wise), Ermol Brewn, Towy Wilan,
Kama Setra 577 (Buddah)

LET'S GET IT ON-— suwvin Goye
{h— HTII-}H{-i

DELTA nm—m.. R ddy
{Tom Catslsms), Kex Harvey, L Callis, Capitsl 3645

TOUCH ME IN THE MORNING —piana fsss
(Michael Muesser, Tom Baird), Michael Masser,
Rom Mliller, Molows 1179

LIVE AND LET DIE—wing:
(George Martin), Paul McCartney, Apple 1863

SAY, HAS ANYBODY SEEN MY

SI'IEEI.' GYPSY ROSE—Dawn featuring Tony Oriande

(Hank Medress, Dave Appall and the Tokems) irwin Levine &
L Russell Brown, Bell 43,374

THE MORNING AFTER—Mssreen Mctovern
{Carl Maduri), Al Kasha, Josi Hirshbern, 20th Century 2010

GET DOWN —cimert 0Suliivan
(Gordon Mills), Gilbert 0°Sullivan, MAM 3629 (London)

LOVES ME LIKE A ROCK—rau Simon

(Paul Simen, Phal Ramene & the Muscle Shaals Rhythm
Section), Panl Simen, Colembia 4-45%07

FEELIN' STRONGER EVERY DAY—chicaps

{lsmes William Guercio). Prier Cetera B lumes Pambow,
Columbea 4-45880

WE'RE AN AMERICAN BAND —crand Fust
(Todd Rundgren), Don Brewer, Capitel 3660

IF YOU WANT ME TO STAY—siy & the Famity Stone
Stome for Fresh), Sylwester Stawart,
& 511017 (Colmbia)

BAD, BAD LEROY BROWN—sa= crece

{Terry Cashman, Tomery West), fim Crece, ABC 11359

HERE | AM (Come and Take Me)—w crsen
(Willie Mitchell, Al Greem), Ml Green, M. Hodges,
Wi 2347 (London)

HHT “l"-ﬁl

{ by in}, 0. Allen, H. Brown, B. Dicherson,
L lordan, C Willer, L Oaskar, H. Scolt,

United Artists 281

SATURDAY NIGHT'S ALRIGHT FOR

FIGHTING—£non job
(Gus Dudgeon), Elon John, Bernde Taupin, MCA 40105

ARE YOU MAN ENOUGH —rour Tops
(Steve Barri, Demnls Lamberl & Brian Polter),

Dennis Lambest,

Dunhall 4354

UNEASY RIDER—charke Danies

{Charli= Daniels) Chaviie Duniels, Kama Sulra 576 (Boddab)
| BELIEVE IN YOU (You Believe

in Me)— khnnie Taylor

I:'ﬂ- Davis), Do Dais; Slaz D161 {Corlum beia )

ANGEL —Aretha Franktin

(Quimcy hemes & Aretha Framidin), Carelyn Frankiin,

5. Saunders, Alantic 45.2969

THAT LADY —istey Brothers

(The kshays), The kheys, T-Meck 72251 (Columbia)
MONSTER MASH —pobby (Boris) Fickett & the Crypt Kickers
{Gary Paxton), Bobby Pickett, Leany Capizzi, Parrol 348 (Londen)

A MILLION TO ONE/

YOUNG LOVE —toney Gsmond

(Wike Corb & Don Costa), Fhil Mediey/lopes, Conley,
MEM 14583

HOW CAN | TELL HER—1obe
{Phil Germhard), Lobe, Big Tree 16,004 (Bell)

(Daved N. Kershenbaum), Daniel Moore, BN, Stevenson, BCA 0030 WCP

DIAMOND GIRL—Sesis & Crotts
(Louie Shelioa), fim Seals, Dash Crofts, Warner Brothers 7708

THEME FROM “CLEOPATRA
JOMES" — hoe Simon teaturing the Main Streslers
(e Simon), Joe Simon, Spriag 1357 (Pelyder)
BELIEVE IN HUMANITY/YOU LIGHT
UP MY LIFE—corsie wn

Low Adler) Carsle King, Ode 58035 (ARM)

| WAS CHECKIN' OUT—SHE WAS

CHECKIN' IN— oon Coway
(Dem Covay lor Ragmap Predecloss), Doo Cowsy, Mercury
71385 (Phesspram)

HIGHER GROUND —sievie wonder

B e 2 et
E——n %571 ﬁlhh'}

NOBODY WANTS YOU WHEN YOU'RE
DOWN & OUT—sebby Wemack
Mh&].l.ha.ﬂi-lhﬁhzﬁ

HALF-BREED — cher

(Saull Carretl for Carretl Music N
l:.l.l:l.u Ent), Mary Dean, N Capps,
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THE HURT—cat Stevens
(Cat Stevens), Cat Stevens, AM 1418

YESTERDAY ONCE MORE—carpenters

i_'l:llrll.l.l-h]-il Richard Carpenter,
John Bettis, ALM 1845

STONED OUT OF MY MIND—cni vites

(Eapene Record), Eugene Recard, Barbars Acklingd Bunswick 55500

I'VE GOT 50 MUCH TO GIVE—garry white
(Bamy Whitz), Barry White, 20th Cemtury 20M2

THERE IT I5—Tyrone Davis

{Willie Henderson), Les Grakam, Dakar 4521 (Brunswich)

FUTURE SHOCK — curts Mayfed
(Cortis Mayfield), Curtis Mayfield, Cortom 1987 (Buddah)

SMOKE ON THE WATER—o0eep Purpie
(Deep Parple), Richie Blackmore, lan Giitsn, Roger Glover,
Jon Lord, los Palee, Warnes Broa. 1710

BABY I'VE BEEN MISSING YOU —independents
{Chuck Jackson, Marvin Tancy), Chuck lackson, Marvin Yancy,
Wend 11258 (Scepher)

GHETTO CHILD—spinners

(Thom Bell), L Creed, Thom Bell, Alastic 45-29T1

S0 VERY HARD TO GO—1tower of powes
(Towes of Power), 5. Kupka, E. Castillo, Warner Brothers 7687

SHAMBALA —Tiwee Dog Might

(Rchard Pedelor), Danel Moore, Duribill 4352

FREE RIDE—tagsr winier Group
{Rick Dervinger), D. Hartman, Epic 511024 (Columbia)

BEHIND CLOSED DOORS—charke fich
(Bity Sherrill), Kenny O'Dell, Epic 510450 (Columbia)

I-IE‘I' GIRL -L;hh Your Style)—Temptations
Norman Whitfield, Gordy 7131 (Motown)

E’A‘EET CHARLIE BABE— schie Moore
(Young Professionals), Phil Hurtt, Buny Sagler, Atlamtic 45-2956

CLOUDS— pavid Gates
(David Gaies) David Gates, Elekira 45857

TO KNOW YOU IS TO LOVE YOU—ps. xing
{Dave Crawlord), Stevie Wonder, 5. Wright, ABC 11371
YOU'VE NEVER BEEN THIS FAR

BEFORE —Comeay Twitty

(Owen Bradiey), Comway Twitty, MCA 40054

CHINA GROVE —noobie Srathers
(Ted Templeman), Tom Jodmsion, Warner Brothers 7723

EEH‘ SEXY, SEXY—james Brown
(lames Brown), lames Brown, Poipdor 14154

SWEET HARMONY —samok
Robinson, Willse Hutch),
(Mstows]

YES WE CAN CAN— pointer Sisters

{David Rubinson), Allen Toussaint, Biue Themb 229 (Famous)

EVIL —£acth, wine & Fire
{los Wissert), M, Whils, P, Bailey, Columbia 445883

BILLION DOLLAR BABIES—ice cooper

{Bok Emin), Nice Cooper, Michael Bruce, R. Reggie,
Warner Brothers 7724

RAMBLIN' MAN —Niman Brothers Band

Rohinzn
Robensan, Taml

WCP

CPi

SGL

B-3

CHA

B-B

WCP

WCF

WCP

6L

SGC

SGL/B-3

{ohmny Sandlin), Bichard Betts, Capricorn D027 (Warner Brothers) WEBM

EVERYONE'S AGREED THAT EVERYTHING
WILL TURN OUT FINE—stealers wheet
(Lieber Stofler) Joe Egan, Gerry Ratferly, AGM 1450

KEEP ON TRUCKIN' —eddie Nendricks
{Frank Wilson, Leoasrd Casten), Frank Wilsen, L. Pores,
Leonand Caslon, Tomla 54238 (Wotewn)

SHOW BIZ KID5—sisely 0an

{Gary Katz), Waiter Becker, Domald Fagen, ABC 11382

ECSTASY —onio Payers
{Uhin: Payers), Ohin Players, Westbound 216 (Chess/ Jamus)

DON'T I.ET IT ERD ('Til You
Mr-_rl !)-Iﬁuﬂ.rniﬁhmr.'l'lliu.

Tamia 54237 (Mekown)
Hﬂﬂl‘l‘ MOUNTAIN WRY —soe Waish

Wakh, Bl Szymeryl), Jou Waish, Jos Witale,
I.MIEHI.HHIHI

BONGO ROCK—mcredibie Bonpo Band
(Michael Viner), Epps, Equonian, MEM 14588

LOVE, LOVE, LOVE—Doany Hathawsy
(At Mardin), LI Bafley, Ken Williams, kico 6928

WCP

WP

WCFP

Wwep

S&C

JUST DON'T WANT TO BE LONELY—noanie byson

(Them Bell), ¥. Barvelt, |. Fresmsn, 0. EF, Cobembis 415067
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