eam’'s 107
Stores Push
‘0" Hardware

By IRENE CLEPPER

MINNEAPOLIS—-The [07-ctore
Team Electronics chain based here
expects quadrasonic music systems
under $500 10 account for one-third
of 1s player volume by year end with
an additional 20 to 25 percent of vol-
ume in sets over $500. In many
stores, software is used to promote
equipment, said Lowell Fisher, mar-
keting vice president

Other points Fisher mentioned:

e Manufacturers have shoved
warranty and service problems onto
the dealer.

® Equipment makers should im-
prove delivery planning.

® Adsshould be fun; less empha-
sis on hardware (according to Rich
May, advertising manager, also in-
terviewed).

(Continped on page 43)
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England Is Called a Vast
Dumpland for U.S. Pirates

LONDON—Britain has become
the dumping ground for the sale of
cut-price pirate tape recordings

Jackson Blasts
Payola Rumors

By EARL PAIGE

CHICAGO — Internationally
known operation PUSH leader Rev.
Jesse Jackson charged last week that
“blanket indictments and rumors of
payola™ are intimidating black-ori-
ented stations’ music directors” and
removing playlists from (black)
community accountability,”

In an exclusive interview prior to
meeting with Recording Industry of
America (RIAA) officials, he said,
“hlack station directors are now de-
pending upon Top 40 lists to side
(Contintied on page 19)

made in America, a High Court
Judge was told last year, and six ma-
jor British recording companies
have begun legal actions against a
firm in Manchester.

An investigator for the British

Columbia Sells
Children’s Line

By JIM MELANSON
NEW YORK —Childrens Records

of Amenca, a newly formed com-
pany, and Columbia Books and
Records have reached an agreement
whereby CRA has acquired Colum-
ta’s entire children’s product line,
Billboard has learned. The deal,
which brings CRA well over 200 t-
tles 1n catalog product, involved the
transfer of several hundred thou-

sand dollars.
It 15 understood that CRA will
(i anrinued peige 29

Can Dkiahoma's natural son pick and sing his way into the hearl of
Tenneszee? Can America’s master rocher gel back to his hillbelly roots?
Lean Russell can. And when he does, HANK WILSON'S BACK, HANK

|

WILSON'S BACK, Volume 1 . . . .. . .on Shelter Records, available from

Capitol Records.

{Advarfisamant]

Shirley Sylvers first single will be released in September. Produced by
Keg Johnson, lerry Pelers and Michael Viner, A Prde Production from
the Sylvers—a family of superstars,

fardvartiaament)

Phonographic Industry had discov-
ered that a large number of tapes
had allegedly been sold from a
wholesale warehouse in Manchester,
the companies’ counsel, Hugh Lad-
die, told Mr. Justice Templeman.

“Last year pirate recordings ac-
counted for 60 percent of the Ameri-
can market, but now it 15 illegal over
there. Britain has become a dump-
g ground for the pirate record-
ings.”

Geoffrey Bridge, director of
B.P.I, said after the heanng: “Ac-
tion has been taken before against
pirate operators in the London area,
but this 1s the first move made
agmnst a northern operator.”

The judge granted a temporary
order against Jack Bernstein, said to
be operating a company called
Scotties from the Manchester ware-
house, preventing him from selling

{Comtimued on pege 49)
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K-Tel Goes
‘Direct’ on
Its Surplus

By BOB KIRSCH

LOS ANGELES-K-Tel Records
15 launching what is n effect a
budget line, distributing older, “sur-
plus™ product directly to such large
chains as Thnifty Drugs, Sears, Roe-
buck & Co. and Woolworth's and ol-
fering support money for radio and
print advertising.

.-’wtnnhng lo a spokesman lor
K-Tel, “We now have about 25 LP's
m our catalog and we feel this is
enough to establish what might be
called our own prometional line
Most of the disks and tapes will go
directly to mass merchandisers
rather than record stores and we will
try and keep the record price at $1.99
and tape price at $3.99 for this mate-
rial.”

Albums reported to be in the first

[ Conttnied on page 64)

Curtain Rises on VidEXxpo;
2,000 Expected to Attend

By RADCLIFFE JOE

NEW YORK-An estimated
2,000 people are expected to attend
VidExpo 73, the Billboard Publica-
tions' third video conference and ex-
position which gets underway Tues-
day (4) at the Plaza Hotel here,
according to Steve Traiman, puh-
hisher of VidNews newsletter, and
conference coordinator.

Attendees will have an opportu-
nity to attend demonstrations of ev-
ery major institutional video hard-
ware system on the market, as well as
hear more than 300 exclusive reports
from orgamzations vusing the new
video technology. Another highlight
of the three-day confab will be dem-
onstrations of the best-in-house and
commercial video programming
available today,

Traiman alse disclosed that the
VidExhibits which will be open for
viewing Wednesday (5) and Thurs-
day (6}, and to which registered vis-
itors 1o the conference could avail
themselves without charge, will fea-
ture hardware, software, duplication
and service displays from Akai, AV
Communications, Broadcast News,
Consohdated Video Systems,
Dempa Publications, EVR Systems,
General Electric, Hitachi, Image
Communications/Norelco, Incom/
Tele-Measuremenits, the Inter-
national Tape Association, JVC-
America, King Instrument. Martin
Audio Video, Modern Talking Pic-
ture Service, Panasomic, Retention
Communication Systems, Rombex

{ € ennitiiniieal enit Pl f 47)
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FIND in Sales Increase;
Innovative Catalog Out

NEW YORK—-FIND Service In-
ternational, Inc., the firm which
services the LP/Tape.Special Orders
needs of the recording industry, is
realizing a substantial increase in
sales volume, according to Bill
Wardlow, president of FIND.

The sales increase is attributed o
increased orders from the more than
2,000 dealers serviced by FIND and
from larger volume from the prime
accounts serviced by FIND.

These prime accounts include
ABC Record & Tape Sales, Musical
Isle of America, J.L. Marsh, Record
City (Taylor Electric), Recordland

Promoters Eye
W. Coast in 74

By PHIL GELORMINE

NEW YORK —Shelly Finkel and
Jim Koplik, promoters of the Wat-
kins Glen “Summer Jam," which
‘drew 600,000 people to upstate New
York community last July, plans to
produce a second festival late next

r. “We would like to bring Wat-
kins Glen to the West Coast.,” com-
mented Koplik, co-partner with
Finkel in Country Concerts Corp..
the team’s production company that
coordinated the event (Billboard,
Aug. 11). Koplik added that it would
probably be set for “sometime
around Thanksgiving."”

Consideration is also being given
a 450-acre farm in Virgima for an

{Continued on page 12)

USA, Transcontinent, United Rec-
ords, etc.

FIND also is realizing a steady
growth in servicing the special order
needs of the Armed Forces. These
sales at present account for more
than 25 percent of FIND's volume.

FIND's Summer 1973 Supple-
ment has been a big factor in in-
creased dealer and prime account
activity, Wardlow said. FIND's ex-
cellent performance (i.e. 95 percent
fill on catalog product and 48-hour
turnaround on shipment of orders
received) has also been a prime fac-
tor in increasing volume,

Input to FIND’s Fall/Winter
1973 Catalog is continuing. More
than 30,000 of the FIND Fall/Win-
ter Catalogs will be distributed o
participating dealers and prime ac-
counts by Oct. 15. This distribution
will triple former FIND catalog dis-
tribution, according to Wardlow,

“As in past similar sales periods, it
isinteresting to note that in the tradi-
tional summer sales dip dealers are
concentraling more than usual on
catalog items as a spur to sales vol-
ume. An innovation and an inter-
esting concept in the FIND 1973
Fall/Winter Catalog is that it will
contain a geo/alpha listing of partic-
ipating dealers so that dealers can
utilize the FIND Catalog as a give-
away to prime customers which will
result in increased consumer special
orders to dealers,” Wardlow said.

FIND is based in Terre Haute,
Ind.

NARAS Symposium Opens

Doors to Communication

NASHVILLE—The first NARAS
Institute Symposium brought to-
gether leaders of industry and repre-
sentatives of 26 colleges and univer-
sities interested in adding collegiate
courses which would produce grad-
uates prepared for employment in
record/tape businesses.

The symposium, so successful that
another will be held next year, was
complemented by a series of lunch-
eons, banquets and parties, all spon-
sored by local business groups eager
to help the Institute attain strength.
Addigonally, most meetings were
held in the beautiful backdrop of the
Cheekwood Fine Aris Center and
Botanical Gardens, adding a new di-
mension 10 the speeches and panels,

After welcoming remarks by Insti-
tute executive director Henry Ro-
mersa and Institute president Bill
Williams, the first panel dealt with

television production and syndica-
tion. Involved in the panel were Sam
Louvello, of Youngstreet Produc-
tions, and director Bob Boatman of
the same organization. A panel on
promotion and public relations was
held by Bill Hudson, president of his
own agency, and Betty Hofer, presi-
dent of the Open Door Agency.

A second series of sessions was de-
voted to University Reports, a dis-
cussion of programs implementing
plans for improving communi-
cations and programs between mu-
sic schools and the music industry. It
was a strong exchange of ideas, with
most of the educators voicing their
views. The trade press then dealt
with its relationship to campus activ-
ities, with a heavy discussion of the
meaning of the charts,

Ruth White, president of

{Continwed on page 64)

Report on L.A. Probe Is
Refuted by U.S. Office

LOS ANGELES—A report in the
Los Angeles Times Friday (31) that
a federal grand jury will begin in-
vestigating local record industry
payola is disputed by the United
States Attorney’s office here,

“The United States Attorney’s of-
fice here is not involved in any grand
Jury action,” said Bob Brosio, chief
assistant LLS. Attorney when que-
ried about the Times story.

The U.S. Attorney is the chief fed-
eral agency conducting investi-
pations into alleged wrongdoings
within the record and radio indus-
tries.

Already well into gathering infor-
mation is Herbert Stern's Newark
based grand jury action. If there is
any grand jury action locally it

Billbcard is published weskly by Billboard Publications, Inc., One Astor Plara, 1515 Broadway, Mew York, N.Y. 10036, Subscription rale: annual rate, $40; s
pald al New York, M.Y., and at additional maill

would presumably be called by the
local U.S. Attorney’s office.

The Federal Strike Force, which
began the investigation into drug
trafficking in Newark last February
has withdrawn from the probe, leav-
ing the matter to the U.S, Attorney’s
office.

There are federal investigators
plus local law enforcement agencies
looking into payola and drugola lo-
cally and nationally.

The Times story was an all encom-
pESEII'Ig D'I-"L'.T\"'.I.E‘ili' IUI'IIP!IIE tn-gclh::r
all the alleged ills within the indus-
try, from payola to possible kick-
backs in Las Vegas to arson in-
stances locally to Sen. James L.
Buckley's own individual investi-
gation.

offices. l:urru-nl and back c

General News

EIA Pushes
45’s Quality

NEW YORK —The first ever joint
effort among jukebox, home phono-
graph and record-retail business
groups to improve the quality of the
45 rpm disk will be highlighted here
Sept. 13 in a presentation before the
Electronic Industries Association
(EIA) PB.2 standards committee.

The PE.2 committee of ELA, which
represents the entire electronics field
including consumer product, is
meeting in conjunction with the
Audio Engineering Society and has
placed “Field problems with the 45
rpm” as PE.2's opening agenda item

{ Comtinued on page 32)

RCA Shuts Down
Dallas, Atlanta
AreaWarehouses

NEW YORK-RCA Records has
closed down its warehouse oper-
ations in Dallas and Atlanta. Facil-
ities there have been shut down for
inventory, while sales and promo-
tion activities at those branches con-
tinue after personnel cutbacks.

Informed sources indicate that,
following the closings, the remain-
ing personnel in sales and promo-
tion have been given enlarged tern-
tories and responsibilities,

Stocking for the areas affected
will now be handled from RCA’s
plant in Indianapolis. with product

{Continied on page 64)

VonKarajan,
DG in Pact

NEW YORK —Herbert von Kara-
Jan, noted German conductor, has
been signed by DG to a five-year
recording r:-:bnlract Under -the dtal,
according to a Polydor spokesman,
Karajan will record the “more im-
portant” works but will also be
available for recordings with other
labels.

Previously, Karajan recorded cer-
tain repertoire for EMI as well as for
DG, under a split-contract arrange-
ment.

WB’s Smith

RCA Issues ‘Q’ Disks
As Double Inventory

NEW YORK—-RCA Records has
announced that it will release future
product in both stereo and four-
channel sound. Current market con-
ditions were cited as reason for the
move.

At the same time, RCA an-
nounced immediate release of its
next 15 Quadradiscs. That release
brings the total number of RCA dis-
crete disks to 39 titles.

The double inventory will now tag
Quadradisc releases at $6.98.

RCA president Rocco Laginestra
stated that too many dealers had
been 1solating product in four-chan-
nel bins, with the results detrimental
to stereo sales, a problem now elimi-
nated by the double inventory. La-
ginestra also stated that RCA was
unwilling to “penalize the stereo
buyer by increasing the cost of a
compatible stereo-four channel
record.”

The new release features four-
channel titles by David Clayton-
Thomas, Hugo Montenegro, The
Guess Who. Perry Como, Charley
Pride, Jerry Reed, the Original

Ampex Gets
Groove Rights

NEW YORK—-Ampex Music Di-
vision and Groove Merchant Inter-
national, Inc., have entered into a
longterm tape licensing agreement
giving Ampex duplicating rights to
Groove Merchant products in the
LLS.

The contract which was signed by
William Slover, Ampex vice presi-
dent and general manager of Ampex
Music Division, and Irv Bagley, vice
president Groove Merchant Rec-
ords, will allow Ampex to market
Groove Merchant's existing catalog
of I8 albums, as well as new titles as
they become available.

Artists on the Groove Merchant
label include, Dakota Staton, Car-
men McRae, Groove Holmes,
Jimmy McGniff and Reuben Wil-
s0m.

Broadway cast of “Hair," Danny
Davis, the Fnends of Distinction,
Daolly Parton, Harry Nilsson, Jeffer-
son Airplane, and Eugene Ormandy
and the Philadelphia Orchestra.

Copy Rite
Penalized

ALBUQUERQUE, N.M.—A U.S.
District Court Judge here has levied
a fine of $22,500 against Copy Rite
Recording Inc., following a puilty
plea by the firm to 45 counts of in-
fringement of copyrighted sound
recordings.

Copy Rite had been charged with
illegally duplicating product re-
corded by such artists as Joan Baez,
the C arpunters Johnny Cash, Alice
Cooper, Neil Diamond, Three Dog
Night, Nilsson, Elvis Presley, Char-
ley Pride, Cat Stevens, Rolling
stones, Blood, Sweat & Tears, and
Fammy Wynette,

TDK Opens
$2 Mil Push

By RADCLIFFE JOE

NEW YORK-TDK Electronics
will sink an estimated $2 million into
a massive fall promotion campaign
that will utilize a number of key mu-
sic artists to sell the TDK blank cas-
sette line across the nation, accord-
ing to Jules Rubin, TDK's vice
president in charge of marketing
and sales.

The promotion, which will be
launched in early October, will uti-
lize TV and radio spots, consumer
and trade press advertising, point-
of-purchase displays, and special
tape clinics.

The TV spots which will initially
be aired on stations in New York,
Chicago, Los Angeles and San Fran-
cisco, and are already being aired in
special test markets with consumer

{Comtinued on page 46)

Labels Streamline While Hot

LOS ANGELES—Speaking in a
week when Warner Bros. and its af-
filiated labels had seven of the Bill-
board album chart’s top 15 slots, WB
president Joe Smith explained the
label’s recent staff cutbacks as a

Rev. Jackson
Moves PUSH

CHICAGO—Rev. Jesse Jlackson
has reportedly moved his operation
PUSH broadcasts on Saturday after
four years from WYON-AM here to
local WGRT-AM because WGRT-
AM is now part of the black-owned
Johnson Publishing firm. Jackson,
whose sermons are recorded on the
Stax subsidiary label Respect, is a
master of ceremonies for the upcom-
ing testimonial dinner for E. Rodney
Jones, WVON-AM program direc-
tor. Both Johnson Publishing princi-
pals, Robert Johnson Sr, and Jr. are
on the dinner committee. (See sepa-
rate story.)

Jones could not be reached at
press time for comment on the move
of Rev. Jackson’s broadcasts.

By NAT FREEDLAND

move 1o “streamline while we're
hot.”

Smith commented, “In the past
two or three years our staff had
grown {rom 109 to 270 people and
we decided it was just too many, A
top of 25 persons have been let go
this summer, mostly clerical help.
Several of the recent departures

were for new positions.”

He was referring to merchandis-
ing director Hal Halverstadf, now an
independent contracling a lot of WB
work; to former campus promotion
chief Bob Glassenberg now general
manager of Frank Zappa’s WB cus-
tom label, DiscReet; and to artist-
producer John Cale, now an inde-
pendent.

(Continued on page 6)

CBS/Sony Has $40 Mil
Sales Yr.; '73 Seen Up

NEW YORK—-CBS5S-Sony in Ja-
pan experienced record and tape
sales “well in excess of $40 million
for the 1972 fiscal year” and sales
forecasts for 1973 exceed 550 mil-
lion, according to Walter YetnikofT,
president, CBS Records Inter-
national.

Yetnikoff stated that “while CBS-
Sony's sales figures place it in close
competition for the number one spot
in total sales in Japan, the com-
pany's profit margin clearly has it in
front of competition.” He said that

the division’s five-year plan for
CBS-Sony sees an annual growth
pattern of 15 percent over the next
several years.

A major reason for the firm’s
growth pattern, YetnikoflT contin-
ued, is the increased sales emphasis
on local product. Japanese product
accounted for over 50 percent of to-
tal sales last year, he said.

In terms of the over-all market,
Berniec Di Matteo, vice president,
administration and development,

{Continued on page 52)
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Jones Testimonial
Draws Key Figures

CHICAGO-Leading industry
executives, air personalities alnng
with prominent political and social
leaders are expected for a testi-
monial dinner here at the Conrad
Hilton Hotel Sept. 28 for E. Rodney
Jones, WVON-AM here and a na-

Lighthouse
To Light Up
Act’s Debut

NEW YORK-An eleven-fool-
high replica of a lighthouse will
highlight an intensive advertising,
promotion and merchandising cam-
paign, a major nationwide tour and
a new single, shipping simultane-
ously, for *Can You Feel It” LP, the
Polydor debut outing of the 10-piece
Canadian rock band Lighthouse.

The lighthouse replica will be on
display over Tower Records, store
located in Los Angeles. Also mark-
ing the Lighthouse debut on Polydor
will be a comprehensive national ad
campaign, as well as local radio and
print advertising tying with tour
dates; distnbution of elaborate pro-
motional and point-of-sale mate-
rials; and a heavy mailing of albums
(including a giant full-color poster),
singles and publicity materials to ra-
dio PD’s, MD's and DJ's and the
trade, music and general press.

An extensive tour. covering the
northeast and south over the next
few months, and all of the U.S, and
Canada next summer, will back the
new album. An engagement at the
Boston Club, Sept. 18-20 starts the
swing. The single, “Pretty Lady,” to
be released this week, is from the
new LP.

tionally syndicated personality.
Tickets are $50, said Pervis Spann,
director of the event.

Dinner committee members in-
cluded William “Smokey” Robin-
son, dinner chairman and vice presi-
dent, Motown: Al Bell, vice
president, Stax; Ewart Abner, presi-
dent, Motown:; Don Cornelius, head
of the TV syndicated show “Soul
Train™; Ernie Leaner, owner of
United Dist., Chicago: Henry Allen,
vice president, Atlantic; Larry Max-
well, Motown: Cecil Hale, president,
National Association of Television
& Radio Announcers and WVON-
AM personality; George Gillette
and Potter Palmer, owners of
WVON: Glenn Killoran, vice presi-
dent, Globetrotter Communi-
cations; Chester Higgins, executive
assistant, FCC Commissioner Rob-
ert Hocks; masters of ceremonies
Rev. Jessie L. Jackson, head of Op-
eration PUSH, Lucky Cordell, gen-
eral manager of WVON and IIL
State Sen. (D) Cecil Partee; Norma
Pinella, PD, WWKL-AM, New
York: Jimmy Bishop and Georgie
Woods, personalities, WDAS-AM,
Philadelphia; Eddie O'Jay, WLIB-
FM, New York; Charles Pinkard,
owner WMPP-AM, E. Chicago
Heights, Ill.; Howard Bedno, Bedno
& Wright Associates, Chicago
record promotion firm; Dave Potter
and Bob Bell, associated with
WVON management; Robert John-
son, Sr. and Robert Johnson, Jr.,
Johnson Publishing Co.. W, L. Lil-
lard, Channel 25, Chicago.

Also WVON personnel Bernadine
C. Washington, vice president; per-
sonalities Joe Cobb. Jay Johnson,
Herb Kent and Bill “Butterball”
Crane: Wesley South, "Hot Line™
director.

NARM Accepting Entries
For 1974 Scholarships

NEW YORK-—Applications for
the 1974 NARM Scholarship
Awards are now being accepted by
the office of the National Associ-
ation of Recording Merchandisers.
NARM Scholarships are in the
amount of $4,000, 51,000 for each
academic year. Both regular and as-
sociate member company employees
and their children are eligible,

The winners of the 1974 NARM

Goody Buyer
Forms Label

NEW YORK-Famous Door
Records has been formed by Harry
Lim, jazz buyer for Sam ‘Goody,
with his first two LP's featuring gui-
tarist George Barnes and trombonist
Bill Watrous.

Lim formerly owned Keynote in
the forties and early fifties and is-
sued jazz singles. His latest venture
focuses on middle-of-the-road
mainstream jazz recorded in New
York.

Rare Records of Glendale, Calif.,
15 the first independent distributor
signed. Rare will cover the West
Coast and the overseus market
through its mail order business.

Lim plans one or two releases a
month. Barnes” LP is titled the "Sec-
ond George Barnes Quartet”™ and
features Dick Hyman. Hank Jones.
Jo Jones and Milt Hinton,

Watrous” LP is " Bone Straight
Ahead,” and features Danny Stiles
on trumpet and flugelhorn plus Al
Cohn, Hank Jones, Steve Gadd and
Milt Hinton,

4

Scholarships will be announced at
the NARM Scholarship Foundation
Dinner, during the 1974 NARM
Convention at the Diplomat Hotel
in Hollywood, Fla., March 24-28,
Applications must be filed no later
than Oct, 31.

Applications for the NARM
Scholarships are reviewed by the
NARM Scholarship Commitiee, un-
der William Owen, secretary of the
University of Pennsylvania. who has
served as educational consultant to
the NARM Scholarship Foundation
since 1ts inception. Members of the
1974 NARM Scholarship Com-
mittee are Jack Silverman, chairman
of the committee (ABC Record and
Tape Sales, Des Moines): William
Hall (Transcontinental Music, Bur-
lingame, Calif.); Albert Melnick
(A&L Distributors, Philadelphia):
Anthony Galgano (Galgano Dis-
tributing Co., Chicago): Stanley
Lewis (Stan's Record Service,
Shreveport): Allan Wolk {United
Record and Tape Ind., Hialeah Gar-
dens, Fla.); Alfred Chotin (J.L.
Marsh Co.. St. Louis); David Lie-
berman (Lieberman Enterprises,
Minneapolis). Richard Greenwald
(Interstate Record Dist, Hagers-
town. Md.): and Peter Stocke,
NARM president (Taylor Electric.
Milwaukee)., who is an ex-officio
member of all NARM Committees.

Tull’'s ‘Play’ Cited

NEW YORK—"A Passion Play.”
the latest album by Jethro Tull, has
been certified gold by the RIAA,
The group records for Chrysalis, dis-
tributed by Warner Bros. Records.

Allmans to
Kirshner TV

NEW YORK-The Allman
Brothers Band, Capricorn artists,
will headline the second telecast of
“Don Kirshner's Rock Concert.”™
The deal was made by Phil Walden,
Capricorn president, Kirshner, for
Kirshner Entertainment Corp., and
Irv. Wilson, vice president, pro-
grams, Viacom Enterprises.

The show, slated to feature other
Capricorn acts Martin Mull, the
Marshall Tucker Band and Wet
Willie, will be titled “Saturday
Night in Macon, Georgia, with The
Allman Brothers Band.” Taping is
set for next week in Macon.

The nationally-syndicated 90-
minute show, already set for 96 mar-
kets, is being presented by Don
Kirshner in association with Phil
Walden and is a Don Kirshner Pro-
duction in a joint venture with Via-
com.

Zappa Disk
Realigns

LOS ANGELES—Frank Zappa
and his business partners, Herb
Cohen and Zach Glickman, have
realigned their Bizarre/Straight
Records Warner Bros. custom label
operation to the new title, DiscReet
Records. Warner continues world-
wide distnibution.

According to Bob Glassenberg,
newly-named general manager of
DiscReet, the change was made be-
cause Zappa's former label titles do
not lend themselves to commercial
support of upcoming releases. Glas-
senberg was former WB campus
promotion director and Billboard
campus editor,

Other new DiscReet staffers are
graphics director Calvin Schenkel
and press coordinator Kathy OrlofT.
both former freelancers.

DiscReet is plunning eight album
releases during its first year of oper-
ation. All future Frank Zappa LPs
will be available on quadrasonic
disks, Scheduled for this month are
Zappa and the Mothers of Invention
with “Over-Nite Sensation™ and
Tim Buckley's “Sefronia.” A solo
Zappa LP will be out by Xmas.
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Al CBS Records International, Nicholas J. Cirillo named vice
president, operations, and Bernard Di Matteo, named vice presi-
dent, administration and development. Formerly controller of the
division, Cirillo will be responsible for export sales, planning, order
services, engineering services, and manufacturing services. In addi-
tion, he will oversee diversification and internal development for
the division. Di Matteo, most recently director, administration and

development, will coordinate long-range planning and internal de-
velopment, as well as maintaining communication channels with
the gl’ vision's affiliates and licensees. . . . Frank Jones, veteran Co-
lumbia producer and more recently director of marketing for CBS
Nashwlr product, named vice president and general manager of
country pmduc: for Capitol Records in Los Angeles. He succeeds
Ken Nelson, who is retiring.

HARRIS

CIRILLO

Di MATTED

Barbara Harris appointed director of artist relations at Atlantic
Records. Joining the label in 1968, Miss Harris has held a number
of positions, including distributor promotion coordinator and as-
sistant director of artist relations. She will be working with John
Gibson, division head, publicity and artist relations. . . . Bertil D.
Nordin named president and chief executive officer of GRT Corp.
He was formerly chiel financial officer, a position he held since
1965. Nordin succeeds Alan J. Bayley, who will remain chairman of
the board of directors. Bayley had been president of GRT since its
inception in 1965. . .. At Viewlex, Inc., Charles Link appointed di-
vision vice prcs:dent financial operations, and Richard Burkett ap-
pointed division vice president, operations and en gineering. Link
was previously director of business affairs for the custom service di-
vision and Burkett was previously director of manufacturing and
engineering. Both remain in the custom service division.

* * *

Toni Baron named general manager of Playboy Music, replac-
ing Errol Sober who departed the firm to pursue a writer-singer ca-
reer. Before joining Playboy, Miss Baron was with Larry Shayne
Music. . . . Ron Henry named general manager of Shelter Record-
ing Corp. He will be responsible for day to day administration at
the label and will report to Shelter president Denny Cordell. Henry
was previously with RCA Records as manager of commercial oper-
ations services. . . . Lou Galliani appointed manager, national sin-
gles promotion at RCA Records. Most recently RCA's western re-
gional promotion manager, Galliani will be headquartered in
Hollywood. . .. Bob Feineigle named promotion manager at Co-
lumbia Record Sales Cincinnati under sales manager Bob Ewald.
Also joining Ewald’s stafl'is salesman John Kostick. . . . Gwen Star-
cher has left Handleman Co. in Cincinnati. Formerly smgl::s buyer
lor the company Miss Starcher is going into the record business
with her brother-in-law in Akron, Ohio. . . . John Rosica, vice presi-
dent, promotion and advertising, for Creed Taylor, Inc. has as-
sumed complete responsibility for the firm’s marketing and sales
functions. ... At General Recording Corp., Freddie Mancuso
named to head GRC's office headquarters in Los Angeles; Bob
Harrington appointed director of marketing, East Coast; and Ar-
linda Frazier named head of GRC’s r&b division in the Atlanta,
Ga. radio market. Mancuso will be West Coast manager of market-
ing for all product released on GRC and Aware Records. . . . Leon-
ard Tanner appointed to head the newly-formed Jason Manage-
ment operation, which is a wing of GRC. Tanner previously to his
appointment was show coordinator with Disney World in Orlando,
Fla.

e Ny -
BLACK GALLIANI

Bob Krueger leaves RCA Records’ Chicago office, where he
served most recently as regional sales manager. Krueger, who had
served some 21 years with RCA, will remain in the business and
will annouce plans shortly. ... Joseph Rapp appointed director,
artist relations, at Sunburst Records. ... Martin M. Rivchun
named eastern regional sales manager at Fisher Radio. . . . Bonnie
Kogos named promotion director at Frank Music Corp. in New
York. Her responsibilities include publicity, sales promotion and
advertising. . .. Paul Black named ranch promotion manager for
Columbia Records in Los Angeles. He will not be involved with
Epic Records West Coast activities, as reported last week.

Martin F. Bennett, vice president, distributor and commercial
relations, RCA Corp., has retired. He had coordinated the com-
pany’s distributor activities for the past two decades.
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CRAZY EYES
azy Eyes, Pocos

newest anum has been out Z&ER
only a few days andradio e
stations coast to coast— e
2/ cities in all—are playing
cuts like the title tune, Crazy
and"Here We GoAgain’
They just completed a month-long, cross-country
tour of sell-out shows that had their foot-stomping, hand-
clapping audiences yelling for encores of Pocos unicque
brand of rocking good-time music.
With the early reception to 'Crazy Eyes'and Poco's
past five albums as an indication, it won't be long before

they're on every FM station in the country“*Crazy Eyes.’
More great Poco music.
On Epic Records
and Tapes

Eyes

This one
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General News

Paul Sets Sky
Label; Epic to
Handle in U.S.

LOS ANGELES—Steve Paul,
manager of Johnny and Edgar Win-
ter and operator of a New York rock
¢lub, the Scene, will start a Colum-
bia-distributed custom label, Blue
Sky, in mid-October.

Sole artist now signed to Blue Sky
is Rick Derringer, producer of both
Winter brothers’ latest albums as
well as former leader of the McCoys
and puitarist in various Winter
brother bands. While with the
McCoys, he used his family name,
Zahringer.

Paul said a full announcement of
Blue Sky staff and plans will be
made at the end of September when
all projects details are final. The la-
bel will be handled by Columbia’s
Epic division.

Neil Young to Open L.A.
Roxy Nitery on Sept. 20

LOS ANGELES—The long-her-
alded opening of the Roxy Thealter

500-seat nitery on Sunset Strip is
now sel for Thursday (20) with Neil

Young performing. Young will do
two shows nightly Sept. 20-22,
backed by Crazy Horse.

Co-principals of the new club,
Ode Records president Lou Adler
and Elektra-Asylum president Da-
vid Geffen, will be announcing fur-
ther Roxy attractions of equal stat-
ure to the opening artist for the early
months of the showcase.

Each week will have different
playing nights to fit the sehedules of
major acts who normally only play
concert halls, according to Adler and
Geffen.

Croce Disk Is Gold

NEW YORK-The Jim Croce
single “Bad Bad Leroy Brown™ has
achieved an RIAA gold centifica-
tion. The ABC/Dunhill single is
from Croce’s album, “The Life and
Times of Jim Croce.”

Tenn. ‘Monster’ Rock Fest Canceled

BENTON, Tenn.—Under several
injunctions and threats from offi-
cials, the C.C. Manifest Company
canceled its planned rock concert
here over the Labor Day weekend.

Jackson Blasts Payola Rumors

e Continued from page |

step any possibility of accused pay-
ola—how can you take the Top 40
from downtown when we represent
the Top 40 in the ghetto?"

Now embroiled in a controversy
over moving his broadcasts o a
black-owned station (see separate
story), Jackson also charged that
music business paper editors have
been “derelict™ in recognizing
PUSH Expo, now supported by top
recording acts (sec separate story).
He said PUSH Expo is “taking on
legendary proportions and demon-
strates that the black artist are in the
vanguard of our movement.”

Jackson said he deplored payola
and drugola. “If any record com-
pany has induced someone into tak-
ing harmful drugs it must be dealt
with.,” But he added, “the invesu-
gations have to proceed with care.”

“If small record companies are
being violated because they can’t
pay some fees, then those respon-
sible must be dealt with t00.” Jack-
son is now spokesman for the local
Independent Record Manufacturers
Association formed recently to pro-
test radio station policies (Billboard.
Aug. 18) and was set to meet with
RIAA president Stan Gortikov, how
coordinating activities with industry
and industry-related groups as part
of RIAA's action plan.

Operation PUSH is challenging
the move of WVON-AM. owned by
Globetrotter Communications, to
WNUS-AM/FM. a McClendon sta-
tion. “Our people should have that

AGAC Slates
Rap Sessions

NEW YORK-The American
Guild of Authors and Composers
(AGAC). announced its fall Rap
Sessions series, slated to be held on
alternate Tuesdays at the Warwick
Hotel here.

The first session next Tuesday
(11), features Stephen Sondhelm,
composer and lyricist, speaking in-
formally on the craft of composing
and lyric writing for the theater.
Moderating the discussion will be
Sheldon Harnick.

The next two sessions will be de-
voted to performing rights societies
and will feature respectively Stanley
Adams, ASCAP president. and Ed-
ward Crammer, president of BML

Future sessions will focus on
record executives. producers. pub-
lishers and writers.

More Late News
See Page 64
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(WNUS-AM/FM) frequency. Our
community, our consumerism, built
WVON (founded by the Chess
brothers and the station Jackson's
sermons are being pulled from on
recommendation of six black busi-
ness sponsors of the broadceasts, said
Jackson).

As for WGRT-AM., owned by
Johnson Publishing, and now to air
his sermons, he said, “WGRT must
have black accountability.” He said
that other effects of the intimidation
of black PD’s is that, “We will have
no gospel music, no blues™ on soul
radio. “White soul station manage-
ment has castrated the black gospel
music movement,” he charged.

Asked il he still intended to be a
master of ceremonies at the upcom-
ing testimonial dinner for WVON-
AM program director E. Rodney
Jones (see separate story), Rev. Jack-
son said, “Certainly, he (Jones) just
works there.™

Bowing at last tosthe conse-
quences, an official of the company
said the festival would not be held in
that area of any other part of Ten-
nessee.

The action came too late for three
young men who, arriving at the festi-
val site, were arrested on charges of
drug possession.

Simultaneously, a Knoxville
promoter said he was arranging a
rock festival near Cumberland Gap
along the Tennessee, Kentucky, Vir-
ginia border on the same weekend.

The promoter, who was uniden-
tified, said he was holding the fesu-
val as a “protest of the high-handed
treatment of young music lovers ev-
erywhere™ by Tennessee officials
who forced cancellation of the other
event.

The promoter said a Chicago man
had given him a cashier’s check and
instruction to bring eight groups to
the site south of U.S. 25E in Ken-
tucky.

Two Maryville, Tenn.. business-
men, who also refused to give their
names, said they had leased 410
acres along the river there to the
promoter. State officials again were
moving swiftly to get injunctions to
prevent the concert.

Labels Streamline While Hot

® Continned from puge 3

Smith outlined WB fall priorities
on the artist-plateau theory the label
has been following with notable suc-
cess. Basically, Warner feels that a
rising artist can be brought from
regular album sales of 100,000-
150,000 to the 300,000-350.000 pla-
teau and then on to consistent gold
record superstardom. “Bonnie Raiu
15 overdue for establishment at the
second plateau and we are going to
exert the merchandising to put her
there with this September LP,” said
Smith. “And we'll aim to push
Tower of Power into the pold pla-
teau 10o.”

He also promised another surge of
effort to make Randy Newman a
second-plateau artist with his forth-
coming album. Stll another high-
priority WB fall effort is supporting
the current U.S, tour of Uriah Heep,
Just signed o Warner.

Slade Signing Near

“Deep Purple has become a sure-
gold act for us and we feel Uriah
Heep can do the same,” Smith said.
He also revealed that Warner is close
to the signing of still another British
hard-rock group which has unul
now been more successful at home
than here, Slade.

Calling the past six months the
most profitable in WB record his-
tory, Smith said he was willing to bet
all comers that Warner's fall sales
will climb even higher. Due before
the holidays are albums from such
super sales stars as; Neil Young,
America, Alice Cooper, Black Sab-
bath and the Dobbie Brothers.

In another new trend. Smith

pointed out that hard-rock groups
on Warner are now making at least
50 percent of their total unit sales on
tape. “I suppose that kids like to play
real loud tapes in their car decks,” he
said. “They can get it louder than at
home. Deep Purples’ *Made In Ja-
pan’ wouldn't be gold without the 55
percent of its sales in the tape for-
mals.”

Smith finds it encouraging that
most successful rock acts are now
gradually putting more stage fash
into their live showings, lights or
movement, “Not everybody should
go the Alice Cooper route,” he said,
“but it's nice 10 see more entertain-
ment values coming back into con-
cert tours.

Other strong new WB signing are
the former Beatle proieges, Bad-
finger, and the return to disk of Mel
Brooks and Carl Reiner's comedy
creation “The 2.000-Year-Old
Man." A new Brooks-Reiner LP,
“2.000 and thirteen.” has already
been cut. And Warner has leased
from Capitol the masters of the three
previous 2,000 albums in order to
offer them as a boxed Yule sel.

U.S. EMI
LP’s Set

LOS ANGELES—The iniual wo
releases on the new to the U.S, EMI
label are set for Sept. 10 release, with
the label distributed and marketed
by Capitol Records.

The LPs are “Shool,” by the
group of the same name and Ross
Ryan’s “A Poem You Can Remem-
ber.”

SEPTEMBER 8, 1973, BILLBOARD


www.americanradiohistory.com

“It's Only A Paper Moon, Flirtation
Walk’, *I Found A Million Dollar Baby,

_ "The ()l:)jecll Ol[ Mq Al[l[ecllion", “Aﬂep
Vou,ve Gone" onc] g Ler Hove Anofhep

Cup O{ COHE’Q" are IDC]CI( ornl H’IQ Cl]CIP]lS

T AL Fﬂeen com |e]l€,or°| |n<:1|
P J

PGCOPC]IHCJS {Q(]h,l PII’]CJ

Hooqq Cc] Pmiclmel
5 qu Cposqu,Tommq

‘ Dopseq, Ocrde Phkin The Poswdlk,
8 uidl Snd imike=Allon the

Damm@unll IQG’COPCJS SOLIHCHPCIC"( a”vum,

”DGPQP MOOI"I". (PAS 1012)
Hosllolqia 1S c‘imhinq H1e clwaplls; ancl 1]

SECITIS | |<€ Oﬂll’ IJPSiGPCIC]lJ, once CquIIn

P Di h d

www americanradiohistorv com


www.americanradiohistory.com

The hungry leader.

At Altec, we’re not taking our leadership position for granted. We're always
trying harder—challe nging eurselves to develop studio monitor speakers that stay a
step ahead of cor ' Bats.in the contemporary recording process.
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trying to better ourselves. In fact, has three all-new studio monitors available
right now. They're a whule new generation of speakers designed to meet the whole
new range of tomorrow’s dynamic recording techniques. Your studio may need
them. Why not call your local Altec representative to find out?

Or write us for full details.

Altec gives you the best of both worlds: proven leadership, plus an unrelenting
commitment to doing a better job. That’s because we’ve really grown to enjoy being
#1 in studio monitor sales during the past three decades. And we intend to

stay right there for at least the next three decades by always being our own biggest
competitor —in research, in quality, in service and in satisfying the demanding

needs of an ever-evolving industry.

Altec. We're the hungry leader.
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Number one.
And have been for
nearly 3 decades.
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Handleman Eyes
Sales Increase

LOS ANGELES—The Handle-
man Company, Detroit, is looking
for new growth opportunities in
both the music industry and in other
ATEAS.

Expansion is contemplated in the
number of retail outlets Handleman
services as a music merchandiser,
and in opening new branches, the
latest in Seattle.

In a letter to sharcholders, Paul
Handleman, chairman, and David
Handleman, president, said they
were “encouraged by the upswing in
sales and earnings” in 1973 and
“look forward o improved sales and
earnings” for 1974,

Net earnings of Handleman dur-
ing fiscal 1973 were $5,559,000, or
$1.06 a share, compared to
$5,402,000, or $1.22 a share last year.
Sales were $101,338,000 in 1973
compared to $96,221,000 last year.
Sales have been restated to reflect
the sale of Handleman's 29-store
drug chain subsidiary in Canada,

The execulives pointed out that
the financial condition of the com-
pany “Continues to be strong.” As of
the year ended April 30, 1973,
“there was no long-term debt and
earnings retained for use in the busi-
ness reached $24,569,000,

“Shareholders investment was in-
creased during the year from
$34931,000, or $7.89 a share, to
$37.479,000, or $5.46 a share. Divi-
dends paid during the fiscal year
continued at the annual rate of 68
cents a share,” they said.

The company’s annual report re-
vealed the following:

—There are 22 branch operations
in the U.S. and Canada.

—The drug-store chain in Canada
was sold because “it did not measure
up to the corporate growth and
profit objectives.”

—~The chain, Intercontinental
Merchandising Corp., Lid., Canada,
was sold for $8,457.000.

—One major customer accounted
for approximately 31 percent and 28
percent of the company’'s consoli-
dated sales for the years ended April
30, 1973 and 1972, respectively.
Three of its largest customers ac-
counted for approximately 50 per-
cent and 48 percent of its consoli-
dated sales for the years ended Apnil
30, 1973 and 1972, respectively.

The company will hold its annual
meeting Wednesday (5)in Detroit,

In its notice to shareholders, the
company listed its 12 directors and
officers receiving renumeration of
$691.528, with Paul Handleman,
chairman, receiving $172,000. David
Handleman, president, $170,000;
Moe Handleman, executive vice
president and treasurer, $104,000;
and Joseph Handleman, member of
the executive commitiee and con-

sultant, $50,000,
David, Joseph, Moe and Paul

Handleman, together with certain
members of their families, directly
or indirectly, owned beneficially
Y65,599 shares of common, aggre-
gating approximately 22 percent of
the company's outstanding com-
mon.

Earnin
orts

WALLICHS MUSIC & ENTERTAINMENT
Yeur 1o

Almy 31: 1973 1972
Income 5, 168,085 B0 ARG
Met belore extra. liem 26,507 di8,RET7
Pershire i1 0
Met income 43 507 45,018
Per share 3 4
d—Lioss.
CERTROMN CORP.

Ird gir. 1o

July 31: 1973 1972
Sales £1.689.000 £3.5 16,000
Income 28,000 22,000
Tax credit 23,000 | & 0000
BMel incoime 51,000 38 00
aPer share am i ]|

ploe-months

Bales [ 1, 1% O 10,057 2,000
Income (REAELH BOLO00
Tax credit . (0 td D
hiMet income 2140000 144 000
aPer share it i

a—Bosed on income before tax credit. b—Equal to
two cenis & share in the guarter and seven cents a
share in the nine months, compared with one cent &
shiure and five cents a shore, respectively, in the like

pemods of 1972,

AMPEX CORP.
1+t gtr. to
July 28: 1973 1972
Sales 62651000  WESS 506 000
Income S0 (W) d3. 155,000
Tux credil 27RO
Metincome CRT2 0 d3. 155,000
Per share I

o—Based on mcome before tx credit. b—From
conbinung operations. c—Egual o eight cents a
share, d—Loss,

MUNTZ CANADA, LTD., Ham-
ilton, Canada, went on the exchange
in Canada. The initial price, at
55.25, compnised 400,000 shares of
common, preferred and warrants,

* * *

INTEGRITY ENTERTAIN-
MENT CORP., Los Angeles, parent
company of the Wherehouse, has ex-
tended the due date of its common
warrants, excrcisable at $§3 a share,
from Feb. 26, 1974 to Feh. 26, 1976,

* * &

WARNER COMMUNICA-
TIONS, New York, reported a tem-

Off the Ticker

16 TRACK—$40 AN HOUR

Special rate to introduce you to
LA's finest recording facility. Rate
includes engineer and all equip-
ment: Flickinger Board, Acousti-
voiced Quad JBL Mon System, 4
Live Echo Chambers, 4 EMT's etc,

Call for info and to see facilities
678-2632,

BOLIC SOUND

1310 N. La Brea Ave.
Inglewood, Ca. 90302

POSITION DESIRED

ATTORNEY

Having specialized, Nation-
allyandInternally, for 13 Years
in the Fields of Recording,
Publishing, Copyrights, Ne-
gotiating and Drawing of Con-
tracts, Artist Management
Relations, Arbitration, Liti-
gation, Business Affairs and
All Related Areas of Enter-
tainment Industry, Seeks Po-
sition With Law Firm or Com-
pany in Legal or administra-
tion in Business Management
Affairs.

Will Relocate

BOX #812, BILLBOARD
One Astor Plaza

New York, N.Y. 10036

and revolutionary comas along

still open! Strike while it's hot!!

NEW CONCEPT REPLACING ROCK CONCERTS
OPPORTUNITY FOR BIG PROFITS—
LOW COSTS

Once every lew years, perhaps only once in a decade, something truly new
Im 1973, aftar two years and $500,000
CIN-A-ROCK was created. Our full-length Movie wilh special stop action
was synchronized to merge with our original Live Rock Musical, The CIN-
A-ROCK cast performed live whila the movie played on. 20,000 cheearad its
introduction. It soon gained national publicity and acclaim and has bean
playing in movie theatres ever since. |t opened up a whole new source
of business for the movie theatre industry. Mow, additional promolers
are needed in many stales lo present this entertainment revolution that
doas nol dapend on big name—high cost parformers. You can bring it into
evary size movie theatre and college in your state on an exclusive basis for
one year on a royalty to us. Good for both big cities and small towns. We'll
give you our lormula. our powerful promaotion materials, our training, and
the sensational CIN-A-ROCK show itself for mass bookings in your stata.
It accepted by us. you need $5,000 to gat the show on the road. Certain states

INDIE-PIX RELEASING CORPORATION, BERT TENZER, President
400 East 56th Street, New York City, New York 10022, (212) 371-2480

10

porary decline in its domestic re-
corded music business during the
second quarter resulting from delays
in the release of product from sev-
eral major artists (Billboard, Aug. 4).
However, the company stated that
s international music operations
“made increasingly significant con-
tributions”™ o earnings.

A Kk

MEMOREX CORP., Santa

Clara, Calif., has switched its ac-
counting practices from “deferred-
accounting™ to charging costs
against income as incurred. The ac-
counting switch would require
Memorex to take an immediate
write-off’ of about $35 million. The
$35 million write-off is in addition to
previously anticipated write-offs of
about $40-50 million,

* * ok

MINNESOTA MINING & MAN-

UFACTURING CO,, 51, Paul, plans
to Nle a secondary offering around
Nov. 1 of 1.5 million shares of com-
mon stock owned by the estate of
Maude L. McKnight, who was the
wife of William L. McKnight, the
former chairman of 3M. None of the
proceeds from the public offering
will accrue o Minnesota Mining,

* kK

SONY CORP. indicated that con-
solidated sales in the third quarter
should nise 25 percent drom a year
earlier.

* k1

ABKCO [INDUSTRIES an-
nounced revenues of 38,164,771 and
earnings of $596,322, or 41 cents a
share, for the nine months ended
June 30, compared to revenues of
$7,727.084 and ecarnings of §1.-
190,333, or B cents a share, for the
same period a year ago.

¥ ¥ ¥

LLOYD'S ELECTRONICS told
shareholders it expected sales to top
$100 million for the first time in its
fiscal year ending March 31, up
from $69.2 million reported in fiscal
1973. The company posted first
quarter sales, ended June 30, of
$13,347,500 compared 1o $8,842.200
a year ago.

* k&

MORSE ELECTED PROD-
UCTS is the subject of a securities
report by Paine, Webber, Jackson &
Curtis.
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Financial News

"~ Market Quotations__

As ol closing, Thursday, August 30, 1873
(Salen

w‘f" S NAME P (G, Hah Low Close Change
27 TY Admiral 5 140 10% 10%s 10% Unch,
40 21% ABC = 1102 28% 26% 28% + A%
15% B AAV Corp, 5 16 B 6 B + "
15% a%  Ampex " 354 A% 415 i % —
Bl 2  Auytomatic Radio T a2 3% 3% % Unch,
200 8% Avco Comp i 148 B G k] + W
15 B%  Avnel — J0a T T T + N
3% 20% Ball B Howall 1] 573 30w 29 A0% + 2
14% B Capilolind, — 101 1% 1% 1% . |
107 Jove. CBS - 558 3% 30% 0% +
14% i Columbila Pletures — 278 4 A% A% + W
3% 2% Craig Corp. a8 a1 2% 2% 2% Unich.
14 4% ' Crealive Management B 200 6 5% B + W
123% T1% Disnay, Wal 53 981 BSW B1WM BSW + 4%
& 2% EMI 14 151 3% % 3% + W
T 56% General Electric 20 Bos0 58 57w 58 — i%
44%, 21%  Gud + Westarn — 421 24'% 23 24 % + 1k
16% 74 Hammond Corp. 7 44 g B4 A% + W
42% &% Handleman - 148 B% B% B + 4
7T 1% Harvey Group 35 11 2 1% ™ = ¥
62% 28% ImT — 3454 31% J0%W 3% + 1%
40 BY: Latayette Radio Elac. 7 140 10 8% 8% — %
5% 18% Matsushila Elec. Ind L] Bid 24% 23% 230 - M
4% d'4  Matiel Inc. = 500 A% 4% LR —
5% 18% MOA 4 T8 25% 25% 25% +
274 13% MGM 18 18 1T™H 17w 1ThH — %
32 11% Metromedia - 1463 12% 11% 12% + ¥
B8 T4 3M - 1321 BS BaW B4MW + 1%
40 10% Morse Electro Prod. 7 131 14W 13% 13k - W
67% 42% Molorola - i7is &2% 50W S52% + 1%
8% 20% Mo American Phillips - 127 23 21% 23 + 1
1 R 22 Pickwick internalional 16 126 29% 29 28% + %W
25% &% Playboy Enterprises & 62 7 6% 7 + W
45 22% RCA — 2538 23 22% 23% + %
5T J8% Sony Corp 40 1271 45%  44%  45% 4 32
30 11% Supérscops & 565 32% 30% A0k - 2
49 5% TandyGorp 11 470 1B%W  18W  18% + %
23 a4%  Telacor T 53 B% 8% PR +
14% 2% Telex - 47 a% 2% 2% - B
10% 2  TennaCorp - 28 3 2% 2%  Unch
A2 11 Transamerica - 2230 1% N 114 + %
20 1% Trangle — T8 i3 12% 13 = A
17 B 20th Cenfury L: | as1 Tl i Tl + %
50 11 Warner Communications 5 1086 11% 10% 11% - &
20% 10 Wrlitzer - 24 11 10% 10%% + W
12 1% Viewlsx — 114 1% 1% 1% Uneh,
L6 34w  Zenith 12 118 35% 35 5% + %

As of closing, Thursday, August 30, 1973

OVER THE VOL. Weak's Week's Week's DOVER THE VOL. Weak's Week's Week's
COUNTER™ High Low Close COUNTER® High Low Closs
ABRCO Ind B8 1% 1% 1% Mills Music 5 B8 T Th
Bally Mig. Corp. 1044 58 53%: 59 Recaoton 15 2% 2% 2%
Cartridge TV - % 14 Y SchwartzBros. 31 2% 2 2
Data Packaging B 5% 5% 5% Wallich's M.C -— Y % ¥
Gates Learjel 44 Th 7 Fie Omaga-Alpha ar 2% 2% 2%
GHT 2% 2% 2% MMC Corp. - 1% 1 14
Goody Sam 4 2% 2% 2% Seaburg are  20% 18% 20%
Intesgrity Ent. - 1% 1% 1% Orrox 14 3% 2% 2%
Kosg Corp. ar 13% 13 13% Kustom Elec. Inc 132 B 6%
M. Josephson 10 9% g aY Memorax - % 3 3

*Over-the-Counter prices shown are “'bid"’ (as opposed to “‘asked™). Meither the bid nor
the asked prices of unlisted securities represent actual iransactions. Rather, they are a guide
to the range within which these securities could have been sald or bought at the time of
compilation.

The above comfributed to Billboard by Bache & Co.,
change and & | principal stock exchanges.

members of tha New York 5tock Ex-
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InBillboard.
Getinto It!

Billboard ® 2160 Potterson Straet ® Cincinnaoti, Ohio 45214

Please fill me in on your exclusive Campus News coverage ond outhori-
tative coverage of all phases of the international music industry Ffirst.
thing, every Monday.

11 year $40 13 years 390
(1 payment enclosed [ bill me later

A
&
|
!
above subscription rates for Continental U.S. & Canada .
i
u

T | new ] renewal

Please check nature of business

. Retailers of Records, Tapes
Playback Equipment

[

[ ] 6. Schools, Colleges, Libraries,
Audiophiles

D A O O - 0 v

[1 2. Distributors, Operators, One-

Stops, Rack Jobbers & Huisl:!Fuhllaher Songwriter,
[7 3. Radio/TV Management & it

Broadcasters 1 9. Writers, Reviewers, Newspapers
[] 4. Mirs./Producers of Records, & Magazines

Tapes, Equipment
[] 5. Talent-Artists, Performers, Other

Agents, Managers (please specify)
Name
Company Address
City State & Zip

Type of Business Title
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Lolita Holloway—"‘Our Love’ (AW-033)
Billboard 46, Cashbox 65

Ripple—“‘| Don’t Know What It Is, But It Sure Is Funky”
(GRC-1004) Billboard #, Cashbox 69

Marlys Roe—"Carry Me Back” (GRC-1002)
Billboard 72, Cashbox 73

Watch Our Smoke!!!
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Talent

Studio Track

By SAM SUTHERLAND

In New York, Mercury's 57th
Street studios have been sold to en-
gineers Elvin Campbell and Chuck
Irwin, who have given the facility a
new name, C-1 Recording Studios.
The room itself had recently drawn
some impressive clients, both for
Mercury/Phonogram and for out-
side labels, and, from initial reports,
it sounds like Campbell and Irwin
are out to build that list further.

Fantasy's Orrin Keepnews has
drawn McCoy Tyner, Gary Bartz,
Sonny Rollins and Charlie Byrd
there for their sessions for the label,
which certainly augurs well.

Meanwhile, all of Mercury’s New
York session work will continue
there, with Don Covay the most re-
cent visitor, supervising projects for
the label.

And Atlantic Records has brought
in the Persuaders and Dave Brubeck.

w w w

Al Paramount Recording Studios
in Los Angeles, Pam Ralke has re-
ported two quadraphonic sessions
that are already yielding product for
Frank Zappa and Herb Cohen’s
DiscReet label,, Producer Denny
Randall brought DiscReet's Tim
Buckley in for some “unbelievably
hot tracks,” while Zappa's latest,
which features a revolutionary ob-
scene poodle chorus, was also cut
there.

Also in were Hodges, James and
Smith, working on an LP for 20th
Century with producer Mickey Ste-
phenson and engineer Larry Hirsch
(who also handled the Buckley
dates).

Meanwhile, Chico Hamilton was
in for Stax, with Forest Hamilton
producing. Joe Hicks, also on Stax,
did mixing there for his latest tracks.

Finally, Paramount re-mixed 24
101 Strings LP's for quadraphonic
on Alshire International.

" w *

Talun Record Corporation, based
in Indianapolis, has an independent
producer of records and broad-
casting commercials for some tme,
but this summer marks a step for-
ward with the opening of their
$200,000 Midwest Recording Cen-
ter, highlighted by a studio the Ta-
lun folks call “The Music Mothers.™
The entire complex also houses Ta-
lun’s administrative and creative fa-
cilities for its two record labels, mu-

sic publishing and its audio
production firm.

As for The Music Mother, that op-
eration includes two rooms, Studios
A and B. The first room was de-
signed by owners Mike and Gary
Schatzlein and Tom Hirschauer, in
consultation with Jerry Milam of
Milam Audio Co. The acoustic envi-
ronment is flexible via flip panels
that can adjust the degree of dead-
ness. Isolation between the control
and the studio is maximized through
an air lock door.

Console is a 24-track Auditronics,
and the studio is the first in the U.5.
to have a complete line of 3M M79's,
from mono through 16-track. Dolby
noise reduction and AKG echo com-
_plete the picture, along with an ARP
2600 and a brace of different avail-
able instruments,

Studio B 15 a smaller room, pri-
marily for four-track voice produc-
tions.

The larger room has been bap-
tized with sessions with Faith, Terry
Knight's friends, and ABC’s Rastus,
brought in by producer John Ryan,
Other sessions of some note are those

for Talun’s own labels, including
Louise Morgan and Carl Inman,
* ok *

New York Sessions: At RCA stu-
dios here, Sarah Kernechan 15 com-
pleting her album, produced by
RCA’s adr head here, Don Heck-
man. Mike Moran engineered. Other
RCA dates include White Choco-
late, produced by Bruce Sommerfeld
and Peter Spargo and engineered by
Gus Mosler; and Darren Green,
tracking singles with producer Yan
McCoy. ... Graham Hine was in
town, working on an album for Blue
Goose Records. Hine is an English
bottleneck whiz, lead guitanist for
Brett Marvin’s Thunderbolis and a
blues devotee. . . . Larry Coryell has
put the finishing touches on his new
band, and is just kicking off sessions
al Vanguard Recording Studios.
The line-up is reported to be a
cooker, with more to follow.

kK

Out in Chatsworth, Calif., Cher-
okee Studios has ofTicially opened
its doors. The full 16-track facility i1s
staffed by chief engineer Dee Robb
and engineers Joe Robb, Bruce Robb
and Tom LaTondre.

Initial sessions have included Del
Shannon for United Arusts, Oliver
for Paramount and Sharon
McMahan for Columbia, all han-

dled in the last few months while the
room was being broken in.

General manager is Con Merten.

could

20dB
more
noise

reduction? ||
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Watkins Glen Promoters Plan
Another Jam on Goast in '74

® Continied from page 3

addituonal eastern festival, also
slated for 1974. Although the two
have received offers from across the
U.S. and Canada, they are invesii-
gating several prospective sites on

the coast for possible festival situ-
ations in next November. To prevent
more than the intended number
from arriving, both promoters
agreed that they would not allow
camping privileges similar to Wat-
kins. “We would like to make it more

Agent Needs to Wear
All Hats in Michigan

By EARL PAIGE

ESCANABA, Mich.—The geogra-
phy and sparse population in the
upper peninsula require that a tal-
enl agent be a record promoter, pro-
ducer, teacher, business manager
and much more, according 10 Gene
Smiltneck, who sees the talent
agency business going through
many changes.

Standing at one of several maps
on the walls of the Show Biz Talent
office in the basement of his home
here, Smiltneck, 31, said, “Look at
all the water—if a group goes north,
there’s Lake Superior, east, Lake
Huron, south, Lake Michigan.

“Up here, a group has to drive
200-300 miles to any decent gig and
probably play for $150 a night
where it would be $300 almost any-
place else.”

Smiltneck, who had his own band
in 1965 before starting Bands Un-
limited, predecessor to the present
company, often puts up groups over-
might.

Rock’s Early Days

He said that in the early days of
rock, he built a light show, had o
stock guitar strings and cords, shot
publicity photographs and built a
recording studio around a Sony 4-
track. which when it broke down
had to be shipped into Detroit. “*No
one around here knew anything
about rock.”

Everything has changed now,
however. "It used (o be a club owner
would say he wanted a rock band.
MNow, it's do you want a country-rock
band, a blues band—or what, be-
cause music has taken so many di-
rections.”

He finds that club owners are
more apt nowadays to be dissatisfied
with talent. “They want quality, au-
diences want it,” he said. “Also, so
many bands have started doing their
own booking and many club owners
have been burned.” At one time,
Bands Unlimited was booking over
100 acts. Now the list is 74 with
Smiltneck acknowledging that prob-
ably only 15 or so are truly top acts.

_Slgmngs

pic Records has signed Jack
Blnm:hnrd and Misty Morgan of
“Tennessee Birdwalk™ fame to an
exclusive recording contract. First
single release 15 “The Cockroach
Stomp” produced by the duo, ..,
Mission Mountain Wood Band, a
young five-man bluegrass band
from Montana, has signed for per-
sonal management with GWP Asso-
ciates in association with Dick Rubin
Lid. ... Franklyn Ajaye, soul come-
dian, has signed with A&M Records.
. The Celtic rock group Horslips
has signed with Atlantic Records.
First album is “Happy to Meet—
Sorry to Part.” ... Also joining the
Atlantic roster 1s Andy Bey, a New
York session man. Bill Fischer will
produce Bey’s first album set for Fall
release.

wwWw americanradiohistorv com

Many of his earlier groups simply
grew tired of the long grinds and
pushing to break through with a
recording. “Now, they've pol regular
jobs in a factory or some place and
play weekends, or play at one club
primarily,”

Agent's Protection

Smultneck isn't sure how an ageni
can protect himself from loss after
working so hard to build a band and
then seeing it begin to book itself.
The AFM guidelines here have been
too stringent, he also believes.

“I originally came up here be-
cause 1 was involved in a radio sta-
tion, That was not allowed, once |
got into booking. I wasn’t even
allowed to have a record label, or
even Lo get into promotion of
records,

smiltneck has maps of surround-
ing states all blocked off with AFM
districts. Each booking contract is
drawn up assiduously with the local
AFM. He said he always insists on a
contract with a club owner. “If there
isn’t one, then a phone conversation
agreement on the date is recorded.
No act of mine ever showed up and
found they were cancelled, though
once, | sent a band to the wrong
Winchester, Wis. Even Wisconsin
state officials weren't aware of two
towns by the same name—it made all
the local papers.”

a one-day concert than a weekend
festival,” Finkel said.

“Also, we would hke to book the
same bands as we had last time,"
added Koplik, who revealed that the
“live” album recorded by Capricorn
Records featuring the sets by the All-
man Brothers Band. The Band and
the Sunday morning jam also in-
volving the Grateful Dead would be
released next month. Finkel pointed
out that festivals booking 12 1o 20
acts never work, simply because of
the imposition created by the truck-
ing in and out of equipment,
changeover time involved and last-
minute cancellations.

When asked how the two, who
also produce concerts year-round in
Connecticut under their other pro-
duction firm, Cornucopia Produc-
tions, made out financially with
Watkins Glen, they both remarked
“pretty well,” although they would
not release the actual figures at
present. “We won't have final fig-
ures for a couple of weeks yet,” said
Finkel. “We underestimated a lot of
the costs up there. For instance, we
had a cleaning bill budgeted at
$6,000 which flew up $50,000."

Accogding to Finkel and Koplik,
Watkins Glen has inspired City Col-
lege in New York to tackle a study of
the significance of a rock festival.
“The college is doing a sociological
study on why 600,000 people
showed up at an event, making it the
largest mass gathering ever held in
America,” Koplik noted with some
pride.

Evidently, the good name estab-
lished by “Summer Jam™ at Watkins
Glen is already being capitalized on.
A regional promoter estimating a
turnout of 500,000 for a two-day
musical festival in Benton, Tenn.,
since cancelled by a court injunction
(Billboard, Sept. 1), advertised lo-
cally as “the people who gave you
Watkins Glen.”

__NewontheCharts__

—_— r_l: 3

THE HUES CORPORATION

The Hues Corporation, RCA
soul-pop trio, is a five-year-old act
that made their living on the Vegas-
Tahoe lounge circuit and stayed
with UA just long enough for one
single before charting with their de-
but RCA release, "Freedom For the
Stallion.”

Alan Toussaint's “Stallion™ tune
has been an album cut for a wide va-
riety of singers since the New Or-
leans writer-producer penned it sev-
eral years ago. Like “Delta Dawn,” it
was waiting the right record (o break
out as a hit.

Hues Corp. consists of Fleming
Williams, H. Ann Kelly and St. Clair
Lee (from left on above photo).
They appeared in the film, “Bla-
cula,” and occasional concerts. Their

SEPTEMBER 8, 1973,

yeirs of nitery work have given them
a tightly professional onstage capa-
bility. When their single took off,
they were able to cut a “Freedom
For the Stallion™ album in short or-
der. Hues is managed by Holmes-
Ratner Entertainment in Los An-
geles.

Especially responsible for the
emergence of “Freedom For the
Stallion™ was Steve West, program
director and air personality on
KIRB-AM in Spokane, Wash, West
went on the record as soon as it was
released three months ago and
played it for 60 days till other mar-
kets picked 1t up on the basis of
KJRB's breakout-station reputation
and heavy sales in the Spokane mar-
kel

BILLBOARD
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Who/Where/When

(All entries for WHO—-WHERE—WHEN should be sent to Sam Sutherland, Billboard, | Astor Plaza, New York, N.Y. 1036

KAY ADAMS (Capitol) Sherifl's Posse,
Salt Lake City, Ulah, Sept. 7-8; Cow-
town, San Jose, Calif., Sept. 16.

CANNONBALL ADDERLEY (Fantasy):
Sir Morgan's Cove, Worcester, Mass.,
Sept. 18-23.

FRANKLYN AJAYE (AEM): Pall's Mall,
Boston, Sept. 10.16.

BUDDY ALAN (Capitol): Sparks, Nev.,
Sept. 13-26.

LYNN ANDERSON (Columbia): Utah
State Fair, Salt Lake City, Utah, Sept.
15; Albugquerque, N.M., Sept. 16-18;
Amarillo, Texas, Sept. 19-20. State
Fair, Memphis, Tenn., Sept. 21-24.

JOAN ARMATRADING (A&M): Ash
Grove, Los Angeles, Sepl. 18-23,

EDDY ARNOLD (MGM): Harrah's, Rano,
Sept. 20-Oct. 3.

AEROSMITH (Columbia): Cape Cod Coli-
saum, Hyannis, Mass,, Sept. 2; Port-
land, Maine, Sept. 8; The Box, Boston,
Sept. 15-17.

ASLEEP AT THE WHEEL (United Artists);
Speedway, Dallas, Texas, Sepl. 2; Ar-
madillo Headquarters, Austin, Texas.
Sept, 5-8; Palomino Club, Los Angeles,
Sept. 7-9; Western Place, Dallas,
Texas, Sept. 11-13.

BACHMAN-TURNER OVERDRIVE (Mer-
cury). Ontario Place, Toronto, Canada,
Sept. 3; Hammond, Ind.. Sept. 15; Kan-
sas City, Sept. 21.

JIM BAILEY (United Artists): Waldorf-As-
toria, N.Y., Sept. 11-220.

BALLIN® JACK (Mercury}. Civic Cenler,
Lake Charles, Sept. 15, Monroe Chvic
Center, Mornoe, Sept. 16; Civic Center,
El Paso, Texas, Sepl. 21.

BANG (Capitol): Whiskey, Los Angeles,
Sept. 19-23,

BOBBY BARE (RCA): Bearmuda, Sepl. 15,

BILL & TAFFY (RCA): Cellar Door, Wash-
ington, D.C., Sept, 17-22.

MICHAEL BLOOMFIELD (Columbia):
Graham Mountain Music Festival,
Woodland, Ala., Sepl, 15 Orpheum,
Boston, Sept. 21.

TONY BOOTH (Capitol): Kremmling,
Colo., Sepl. 14-16; Tucson, Ariz., Sept.
20.

DELANEY BRAMLETT (Columbia):
Paul's Mall, Boston, Sept, 18-23.

JIM ED BROWN (RCA): Concordia Fall
Festival, Concordia, Mo., Sept. 15.

1 Ampex BLM 200

#1201PS
4 Slave Units

Complete with 8 track heads
# 30-60IPS

ENTERPRISE
Leasing
Corporation

14724 Ventura Blvd.,
Suite 505
Sherman Oaks, Calif. 91403
(213) 986-1545 / 872-1433

ANITA BRYANT (Word/Myrrn), Barron
Stadium, Rome, Ga., Sept, 4-5, Palmer
House, Chicago, Sept. 19

JERRY BUTLER (Mercury): Memphis,
Tenn., Sept. 15; Louisville, Ky., Septl.
27.

CHARLIE BYRD (Fantasy): El Matador,
San Francisco, Sept, 17-22.

VIKKI CARR (Columbia): Arie Crown
Theater, McCormick Place, Chicago.
Sepl. 16; Wallingford, Conn., Sept. 18-
23.

CARTER FAMILY (Columbia): Edgewater
Campgrounds, Niagara Falis, Canada,
Sepl. 15-16; Cavern State Park, Har-
pers Ferry, W.V. Sept. 21-22.

RAY CHARLES (ABC): Milan, Italy, Sept
17; Lugano, Switzerland, Sept. 18, Za-
greb, Sept. 21

ROY CLARK (Dot): Loretta, Pa., Sept. 15;
Norfolk, Va., Sepl. 16; Champaign, IIl.,
Sapt. 19.

RITA COOLIDGE (A&EM): Mississippi
River Festival, Edwardsville, lll., Sept.
15.

COPPERHEAD (Columbia): Graham
Mountain Music Festival, Woodland,
Ala., Sepl. 15; Capitol Theatre, Port
Chester, N.Y., Sept. 20; Orpheum, Bos-
ton, Sept. 21

COUNTRY GENTLEMEN (Vanguard):
Miagara Falls, Canada, Sept. 15-16.

FLOYD CRAMER (RCA). Festival, Au-
gusta, Ga., Sept. 14, Festival, Green-
ville, 5.C., Sept. 15; Fair, Columbia.
Mo., Sept. 18,

RICK CURLESS (Capitol). Fair, Morway,
Maine, Sepl. 14; Valle Country Music
Hall, Ansonia, Conn., Sept. 15; Lake
Compounce, Bristol, Conn,, Sept. 16;
Countryway Restaurant, South Paris.
Maine, Sapt. 21,

ENGLAND DAN & JOHN FORD COLEY
(A&M). Troubadour, Los. Angeles,
Sept. 11-16.

CHARLIE DANIELS (Buddah): Carnegia
Hall, N.Y., Sept. 7; VP I, Va., Sept. 13,
DANNY DAVIS & THE MNASHVILLE
BRASS (RCA): Augusta, Ga., Sepl. 15;
Fair, Centerville, Mich., Sept. 17; State
Fair, Salt Lake City, Utah, Sept. 19,
State Fair, Albuquergue, N.M., Sept.

21-23

MAC DAVIS (Columbia): Merriweather
Paost Pavillion, Columbia, Md., Sept. 15;
Oakdale Musical Theatre, Wallinglord,
Conn., Sepl. 16.

SKEETER DAVIS (RCA)Y Roanoka, Va,,
Sepl. 3; Oakland, Md., Sepl. 12, Pelers-
burg, lll.. Sept. 13.

DAWN (Bell): Six Flags Over Mid-Amer-
ica, Eureka, Mo., Sept. 7.

DELANEYS (Columbia). Bijoux, Phila-
delphia, Sept. 5-8; Bitter End, N.Y.,
Sept. 12-17; Pauls Mall, Boston, Sept,
18-23.

JOHN DENVER (RCA). Blossom Music
Festival, Cuyahoga Falls, Ohio, Sept. 2;
Alr Force Academy, Colorado Springs,
Colo,, Sept. 16

DETROIT EMERALDS (Westbound):
Small's Paradise, N.Y., Sept. 3-9,

THE DILLARDS (United Artisis): Festival,
Culpeper, Va., Sept. 7; Festival, Bull Is-
land, Indianapolis, Ind., Sepl. 8.

EARTH, WIND & FIRE (Columbla). Cum-
berland Auditorium, Fayetteville, N.C..
Sept. 15, Coliseum, Charlotte, N.C.,
Sept, 16; Municipal Auditorium, Nash-
ville, Tenn., Sept. 18; Auditorium, Bir-
mingham, Ala., Sept. 20.

EXILE (RCA). Starwood, Los Angeles,

Sept. 11-16; Whiskey, Los Angeles,
Sept. 17-18,

BARBARA FAIRCHILD (Columbia): Ma-
chinist Hall, St. Louis, Mo., Sepl. 16;
Fairgrounds, Longview, Texas, Sept.
19.

FLYING CIRCUS (Capitol); Boston Club,
Boston, Sept. 18-20; Civic Theatre,
Portland, Maine, Sept, 21.

TENNESSEE ERNIE FORD (Capitol):
Amerlcan Airlines Convention, To-

ronto, Ganada, Sept. 20-22.
FRESH FLAVOR with RICHIE HAVENS

(Stormy Forest): Max's Kansas City,
N.Y., Sept. 18.

DAVID FRIZZELL (Capitol): Tucson,
Ariz., Sept. 11,

STEVE FROMHOLZ (Countryside):
Caslle Creek, Austin, Sept. 18-22

RORY GALLAGHER (Polydor). Driveway,
Orlando, Fla., Sept. 15 Memarial Coli-
seum, Tusi:al-uusa Ala., Sept. 17; Coli-
seum, Richmeond, Va., Sepl. 20.

STEVE GOODMAN (Buddah): Tha Ark,

Ann Arbor, Mich., Sept. 14-16: Castle
Creak, Austin, Texas, Sept. 18-23.

GRAND FUNK (Capitol): Civic Center,
Lake Charles, La., Sept. 15; Civic Cen-
ter, Monroe, La. Sept. 16; Civic Center,
El Paso, Texas, Sepl. 21,

JACK GREENE/JEANMNIE SEELY
(MCA): Bridgeport, Conn., Sept. 15;
Rochaster, N.Y., Sept. 16; Greenville,
Tenn., Sept. 21.

GUESS WHO (RCA); Steel Piar, Atlantic
City, N.J., Sept. 2.

GYPSY (RCA). Apollo Auditorium, St
Cloud, Minn., Sept. 7

MERCEDES HALL [(LMI): Club, Los An-
geles, Sept. 5-9, Mr. Kelly's, Chicago,
Sepl. 17-23.

TOM T. HALL (Mercury), Blue Grass
Park, Camp Springs, N.C.. Sept. 15; La
Cruces, NM., Sept, 19; Tri-State Fair,
Amarillo, Texas, Sept. 21-22.

GEORGE HAMILTON IV (RCA): Beams-
ville, Ont., Sept. 7, Picton, Ont., Sept. 8.

FREDDIE HART (Capilol) Goldsboro,
N.C., Sept. 14; Harrisburg, Va., Sept.
15; Naorfolk, Va., Sept. 16; Cincinnati,
Ohio, Sept. 21.

(Continped on page 10)
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Marvin Gaye.
‘LetsGetikOn.

The passion (‘Let’s Get It On’), the pleasure (‘You Sure Love To
Ball’), the pain (‘If | Should Die Tonight’).

These are some of the emotions laid bare in this Marvin Gaye
album about love. If you have ever loved, this record will move you.

This is the album of the year, introduced by the single of the year,
which was certified platinum six weeks after its release. .

A\

MOTOWN'| 21873 Motown Record Corporation
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Talent

Creative Trends

Disk Technology
Viewed by NARAS

By NAT FREEDLAND

LOS ANGELES—A wide-rang-
ing panel assembled by the Nauonal
Academy of I{L"Lﬂrdlﬂg Arts & Sar-
ences chapter here pointed out many
of the obvious benefits ol current
recording technology. plus some in-
herent pitfalls,

Producer Bones Howe smid that
sound recording is by ils nature an
illusion and audiences change their
standards for accepting record illu-
sion as technology improves. “lt is
ridiculous 10 expect a paper-cone
speaker to put out sound exactly like
and eighty-piece symphony orches-
tra or even like a rock band using a
dozen amplifiers much bigger than
the home speaker. However, in
many respects, today’s recorded
sound 15 better than live concerts.
The different musical parts, such as
the bass lines, can be made to stand
out much more clearly.”

Howe said that many young
drummers today are vainly !.nmg 10
imitate the full-toned percussion
sounds on records, which are a prod-
uct of electronic “lattening.”
“Drummers are beginning o use
contact microphones o amplify
their kits because string instruments
are so loud now.” he said.

John Hammond Sr. legendary
producer and a&r man, provided a
historical sketwh of the development
of recording practices since he at-
tended his fiest studio session in
1927, ¥ ou were basically recording
a full jazz band with one or possibly
two microphones in the [1930s. It
wasn't unul 1947 that tapes and
multi-tracking came into use.”

Hammond credited London
Records’ FFRR line with being the
first breakthrough to high fidelity
recording,

A&M’s chiel engineer, Larry Le-
vine, recalled the ume when Tony
Martin refused to sing with an echo
chamber because he felt it was “dis-
honest recording.” Levine said he
was looking forward to the wide-
spread marketability of quadrasonic
sound as a new way o make good
IMUSIC.
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James Gnifin, one of the leaders
ol Bread, discussed the changes in
studio technigques since he began
working sessions in 1963, 71 feel that
uurduhhhm;: and multitracking
give you the challenge of trying to
achieve perfection,” he said.

Earl Palmer, a studio drummer for
25 wyears, led the anti-overdub
stance. 1 have never mel a musician
who didn’t think he could do a better
jupaf all the instrumentalists and the
vovilist were playing in the studio at
the same time. It's frustrating for me
to pound away at a rhythm figure
with just a couple of other musicians
when we're laying down the basic
track.”

Palmer said that often he has no
idea what the song melody sounds
like or even who will be singing it
when he plays at a tracking session.
“It would produce a much less me-
chanical sound if the vocalist could
come in and sing along with the ba-
sic track, even if they throw out his
takes. At least we'd have a melody
line to play fills and accents again.™

Pianist-composer  Lincoln May-
orga spoke of a session where he was
brought in to improvise a lushly ro-
mantic keyboard line as basic track
to an Andy Williams ballad. The ar-
ranger then filled in an orchestration
around the piano-bass track and
Williams sang to the pre-recorded
backing. =1 never played the whole
thing live until Williams came here
for a concert three years after the
record was released,” said Mavorga.

Veteran arranger-conductor John
Scott Trotter told how a recent Bing
Crosby-Count Basie LP project
turned out artistically “stillborn,” in
his opimion, because the two artists
were unable to pet together at the
same recording date and Crosby
found 1t distasteful to sing to pre-re-
corded tracks,

Trotter told of one of thefirst laps
over multitracking “dishonesty.” A
full set of Wagner's “Ring™ cycle of
operas featured soprano Kirsten
Flagstad. a great artist past her phys-
ical peak. And on a few high notes,
another then-rising soprano, Elisa-
beth Schwartzkopf, was dubbed in.
“But if it wasn’t for that over-
dubbing, perhaps we wouldn’t have
had the historic record of Flagstad's
‘Ring’ cycle.”

The panel discussion was held at
RCA’s Hollywood studios before a
NARAS audience of some 100,
Chairman was musicologist William
Malloch and the program was taped
for future broadcast over Pacifica

Radio KPFK-FM.
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Keyboards
Become Hot
Instrument

By BOB KIRSCH

LOS ANGELES—The keyboard
instrument, be it piano, organ. syn-
thesizer or harpsichord. 15 gradually
joining guitar as the central instru-
ment in rock.

Starting in the mid-Sixues, guitar-
Ists such as Enc Clapton. Jimmy
Page, Jimi Hendrix, Mick Taylor,
Keith Richard. Pete Townshend and
Jefl Beck made the guitar the super-
star's instrument and the guitarist
the focal point of most rock bands.

A look at the charts now, as well as

a look at some of rock’'s key figures,
5hmu the keyboard man running a
close race with the guitarist,

Leon Russell. a constant seller
over the past several years, bases his
recordings around vocals and stronp
piano playing, and his three-record
live set is currently near the top of
the chars. Perhaps the man who
first drew rock fans” attention to the
keyboard is Nicky Hopkins. Hop-
kins has a solo LP out but also ap-
pearcd on sessions with the Rolling
Stones, Beatles, Kinks, Jefferson
Airplane and many others. He will
tour with his own band this fall,

Guitars Get Rivals

Featuring the more exotic key-
board instruments, Yies is currently
on the charts with a three-disk live
set while their keyboard man, Rick
Wakeman is niding high with his
ambitious "Six Wives ol Henry
VIIL™ Wakeman plays pianos, or-
gan and synthesizer, and is origi-
nally from the Strawbs, a Briush
band with a heavy keyboard base.

Billy Preston, a top keyboard man
for many years, 15 currently touning
with a guitarless band. Brian Auger,
an organist who has been on the
rock-jazz scene for nearly a decade,
is creating more excitement with his
new LP than he has in years.

Holland’s Focus, though includ-
ing guitar, is more of a keyboard-on-
ented group, with two LP’s currently
in the top 200. In jazz, Deodato has
enjoyed several recent successes with
his unusual electric piano arrange-
menits.

Several keyboard stars are not on
the charts at the present time, but are
almost certain to place with each
new LP, Keith Emerson, the key-
board virtuoso of Emerson. Lake &
Palmer was a star with the Nice. a
kevboard rock group several years
ago. Jon Lord of Deep Purpll: has re-
corded the ambitious “Gemini
Suite” backed by the London Phil-
harmonic and Deep Purple itself is
heavily organ based. Lee Michaels is
another singer/keyboardist who
consistently sells well.

In addition, many leaders of
groups, including Sly Stone and
Stevie Wonder, are emphasizing
keyboard while synthesizers have
become integral parts of groups such
as the Who.,

The keyboard. long a staple in
jazz and classical, appears 1o have
reached the rock market in full force,

Records Ltd. Takes
Retailer Settlement

LOS ANGELES—-Thomas Aram-
basin’s Records Lid. has settled 1ts
$6,085 suit against Music Odyssey
filed in local Superior Court last
December. Music Odyssey has con-
tracted to pay the open book mer-
chandise account debt at $450 a
month.
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JOHN HARTFORD (Wamer Bros.): Fesh-
val, Bull Island, Indianapols, Ind., Sept.
B. Festival, Culpeper, Va,, Sept. 9

URIAH HEEP (Warmer Bros.): Cumber-
land County Auditorium, Fayetteville,
N.C.., Sept. 15 Charloite Coliseum,
Charlotte, N.C., Sept. 16, Municipal Au-
ditorlum, Nashville, Tenn., Sept. 18:
Memorial Auditorium, Brimingham,
Ala_, Sept. 20; Georgia Tech Coliseum,
Atlanta, Ga., Sepl. 21.

CAROLYN HESTER (RCA) Boarding
House, San Francisco, Sept. 11-15;
Cellar Door. Washington, D.C,, Sept
17-21.

DAN HICKS (Blue Thumb): Ebbels Field,
Denver, Colo., Sept, 13-15,

JOE HICKS (Stax). Salem, Oregon, Sept.
21,

HILLSIDE SINGERS (Metromedia): East-
side Park, Paterson, M.J., Sept. 16.
NICK HOLMES (Just Sunshine): Bitter

End, N.Y., Sepl. 5-10

JOHN LEE HOOKER (ABC): Atlanta, Ga.,
Sept. 21-27.

CHUCK HOWARD (Dot) Morming Sun,
lowa, Sept., 3-8.

HOWLIN' WOLF/MICHAEL GOLDMAN
BAND (Chess). Ebbets Field, Denver,
Colo.. Aug. 28-Sept, 2

LOIS HUNT & EARL WRIGHTSON (Co-
lumbia); Little Theatre on The Sguare,
Sullivan, ., Aug. 2B-Sept. 16.

BOBBY HUTCHERSON (Uniled Artists):
Lighthouse, Hermosa Beach, Calit.,
sept. 11-24.

STONEWALL JACKSON (Columbia):
Winchester, Ky., Sept. 15; Laingsburg,
Mich., Sept, 16; Chester, W. Va_, Sapl.
19; Belle, W. Va_, Sept. 21.

SONNY JAMES (Columbia). Fredernck,
Md., Sept. 18; Ashland, Ohio, Sept. 20.

WAYLON JENNINGS (RCA): Cedar Rap-
ids, lowa, Sept. 8, Maryland, Sept. 15,
Kittaning, Pa., Sept. 16.

ELTON JOHN (MCA): Big Surf, Phoenix,
Ariz., Sept. 4; Hollywood Bowl, Los An-
geles, Sept, 7, Long Beach Arena,
Long Beach, Calif., Sept. 8, Qakland
Coliseum, Oakland, Calif., Sept. 9; Coli-
seum, YVancouver, B.C., Sept. 10,
Honolulu International Center, Sepd,
17, Greensboro Colisaum, Sept. 21.

GRANDPA JONES (Dot). Miagara Falls,
Ontario, Sapt. 15-16; Dover, Ohio,
Sept. 20; Browns Mills, N.J., Sepl. 21.

SAMMY KAYE (Dale). Elks Lodge, Glen
Burnie, Md., Sept. 8, Boca Raton Holel,
Boca Raton, Fla., Sept. 18,

THE KEMDALLS (Dot); Puritan Park,
Montgomery, Ind., Sept. 15.

STAN KENTON (Phase 4 Stereo). Ka-
men, West Garmany, Sept. 17, Gurzan-
ich, Cologne, West Germany, Sept. 18,
Musikhalie, Hamburg, West Germany,
Sepl. 19, Kuppelsaal/Stadthaile,
Hanover, West Germany, Sept. 20;
Glocke, Bremen, West Germany, Sepl.
21.

JUDY KESTER (Dot): Oxon Hill, Md.,
Sept. 15.

FREDDIE KING (Capitol): Teddy's Club,
Milwaukee, Wisc., Sept. 3-10; Agora,
Toledo, Ohio, Sepl, 11,

JOHN KLEMMER (ABC): Ash Grove, Los
Angeles, Sept. 4-9.

GLADYS KNIGHT & THE PIPS (Buddah):
Coliseum, Greensboro, N.C., Sept. 15;
Concert, Atlanta, Ga., Sept. 16; Latin
Casino, Cherry Hill, N.J., Sept. 17-30.

LABELLE (ACA): Shaffer Music Festival,
M.Y., Sepl. 7.

PEGGY LEE (Capitol). Fairmont Hotel,
San Francisco, Sapt. 13-27.

THE LETTERMEMN (Capitol): Fairmont
Hotel, Dallas, Texas, 3ept. 17-22.

THE LEWIS EXPLOSION (Pleasure):
Friar's Tavern, Toronto, Canada, Saepl,
17-28.

LIGHTNIN' (Rainbow): Primo Show Bar,
Ann Arbor, Mich., Sept. 5.

LA WANDA LINDSEY (Capitol): Sparks,
Mev., Sept. 13-26.

LITTLE FEAT (Warner Bros.): Ebbets
field, Denver, Colo., Sept. 8-12.

CHARLES LLOYD (A&M) La Bastille.
Houston, Texas, Sepl. 17-22.

CHARLES LOUVIN (Capital): Fair-
grounds, Decatur, Ala., Sepl. 13, Coun-
try Paradise Park, E. Brady, Pa., Sept.
16

MAHAVISHNU (Columbia). Japan Tour,
Sepi. 15-30.

MAIN INGREDIENT (RCA). Civic Center,
Philadelphia, Sept. 3

HENRY MANCINI (RCA): New Orleans
Symphony, Sept. 15,

BARBARA MANDRELL (Columbia);
Hulchinson, Kansas, Sept. 20, Ama-
rillo, Texas, Sept. 21-22

CHUCK MANGIONE (Mercury). Melody
Fair, N. Tonawanda, M.¥Y., Sept. 16.
MANHATTANS (Columbia): Madison

Square Garden, M.Y., Sepl. 18-18,
BARRY MANILOW (Ball): Hic Auditorium,

Honolulu, Hawail, Sept. B-7, Universal
Amphitheatre, Universal City, Calif.,

Who/Where/When

Sept. 10-16; Portland Auditorium, Port-
land, Oregon, Sepl, 21.

LORENE MANN: Field House, William-
son, W. Va., Sept. 14.

MARK /ALMOND (Columbia): Music Hall,
Houston, Texas, Sept. 13, Laurie Audi-
torium, San Antomo, Texas, Sept. 14,
Texas Hall, Arlington Sept. 15.

JOHNNY MATHIS (Columbia): New
Theatre, Oxford, England, Sept. 15
Palladium, London, Sept. 16.

TOKYO MATSU (Singleton). Cowlown,
San Jose, Calil,, Sepl. 2; Elks Club, Ma-
dera, Calif., Eapt 8.

JOHN MAYALL (Polydor) Winteriand,
San Francisco, Sept. 21-22.

MARILYN MAYE (Percepltion). Regency
Hyatt House, Houston, Texas, Sept. 17-
29,

LES McCANN (Atlantic). Ebbels Fiald,
Denver, Colo., Sept. 18-23.

MILLARD (Kaymar): Folk & C/W Feslival,
Ottawa, Ontario, Canada Sepl. 14-16.

MIRACLES (Tamla), Stardust Inn, Wal-
dorf, Md., Sept. 6-7-B.

BILLY MIZE (United Artists): Cowtown,
San JJosa, Calif., Sept, 9, BEE, Salinas,
Calif., Sept. 10

MODERN JAZZ QUARTET (Atlantic).
Monterey Jazz Festival, Monterey,
Calit., Sept. 21-23.

VAN MORRISON (Threshold): Town &
Country Lodge, Sanla Cruz, Calif.,
Sept., 7-B.

MARIA MULDAUR (Warner Bros.): Max's
Kansas City, N.Y., Sept. 12-16.

ANNE MURRAY (Capilol): Playhouse,
Fredericton, M.B., Sept. 6-7; Arts & Cul-
ture Center, 5t. John's, Newfoundland,
Sept. 11-12; Sydney Academy, Sydney,
Mova Scotia, Sept. 13-14; Confedera-
tion Center. Charlottetown, P. Edward,
Sept. 15; Rebecca Cohn Auditorium,
Halifax, Nova Scolia, Sepl, 17-19.

JOHNNY WASH (Epic). Oakdale Music
Theatre, Wallingford, Conn., Sept. 17-
22.

TRACY NELSON (Columbia): York, Pa.,
Sept. 21-23.

PETERO NERO (Columbia). Convention,
Dallas, Texas, Sept. 21.

MNEW BIRTH/NITELITERS (RCA). Civic
Center, Durham, M.C., Sept. 14; Coli-
seum, Richmond, Va.. Sept. 16, Latin
Casino, Cherry Hill, N.J., Sept, 17-23.

NEW RIDERS OF THE PURPLE SAGE
{Columbia); Rock Quarry Festival, Low-
ellville, Ohio, Sept. 8.

NEW YORK DOLLS (Marcury): Ellis Audi-
torium, Memphis, Tenn.., Sept, 14,
Stratfield Hotel, Baliroom, Bridgeport,
Conn., Sapt. 20. .-

MAYF NUTTER (Capitol): Rutland, Ver-
monl, Sepl. 7, Bulfalo, N.Y., Sepl. 8;
Covington, Ind., Sept. 16; Danville, .,
Sept. 18.

TOMMY OVERSTREET (Dot): Gallup,
N.M., Sept. 15 Flint, Mich., Sept. 21
BUCK OWENS (Capitol): Nugget,

Sparks, Nevada, Sepl. 13-26.

PATTI PAGE (Epic). Desert Inn, Las
Vegas, Sept, 10,

PAMELA POLLAND (Columbia) Amaz-
ingrace Coffeshouse, Evanston, I,
Sept. 7-9.

3 IGGY POP (Columbia); State Theatre, To-

ledo, Ohio, Sept. 10.

BILLY PRESTON (ASM): Apollo, Glas-
gow, Scotland, Sept. 16-17; Birming-
ham Odeon, England, Sept. 19,

RAY PRICE (Columbia) War Memorial
Auditorium, Nashville, Tenn,, Sapl. 21-
22,

CHARLEY PRIDE (RCA): 5t. Fair, Lin-
coln, Nab., Sept. 6-7, Six Flags, Arling-
fon, Texas, Sept. 8; Merryweather Post
Pavilion, Columbia, Md., Sepl. 13; In-
ter-siate Fair, York, Pa., Sept. 14, 5t
Fair, Albuguerque, N.M., Sepl, 16-18.

JOHM PRINE (Atlantic). Pine Knob
Theatre, Clarkston, Mich., Sept. 20,

PROCTOR/BERGMAN (Columbia); Ash
Grove, Los Angeles, Sepl. 21-23.

BILL QUATEMAN (Columbia):. Amaz-
ingrace Coffeehouse, Evanston, [,
Aug. 31-Sept. 2.

THE RASPEERRIES (Capitol): Music
Hall, Cleveland, Ohio, Sepl. 14, Whes-
ling. W. Va., Sept. 15; Ohio Theatre,
Columbus, Ohio, Sept. 16; Performing
Arts Canber, Milwaukee, Wisc,, Sepl.
21

SUSAN RAYE (Capitol): Sparks, Nev.
Sept. 13-26.

RED WHITE & BLUE (GRC): Legend City
Amusement Park, Phoanix, Ariz., Aug.
28-Sept. 4.

HELEN REDDY (Capitol): Coliseum,
Greensboro, N.C., Sepl. 20; Scope
Hall, Norfolk, Va.. Sepl. 21,

JERRY REED (RCA): Six Flags, Eureka,
Mo, Sept. 2.

DEL REEVES (United Artists): Montgom-
ery, Ind,, Sapt. 15.

REVIVAL (Kama Sutra). Folk City, N.Y _,
Sept. 4-8, 1115,

PAT ROBERTS (Dot): Seattle, Wash,,
Sept. 14-15; Garfield County Fair,

{Contintiied on page 2Y)
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Billboard SPECIAL SURVEY for Week Ending 9/1/73

) IN CHICAGO
ZE | TITLE—Artist, Label & =% | TITLE-Artist, Label &
=% | MWumber (Distributing Label) £5 | Number (Distributing Label)
1 ORCH. LA SELECTA 6 | EDDIE PALMIERI
“libaro Soy," Bormguen 1245 “Sentido.” Mango 103
2 WILLIE COLON I | VICENTE FERNANDEZ
“Lo Mato,” Fama SLPDDA44 "Voleer, Volver,” CYS 1333
3 LOS GALOS 8 | ISMAEL MIRANDA
“Album De Oro.” Parnaso 1110 “Asi Se Compone Un San,™ Fania 00437
4 RICARDO RRY/BOBBY CRUZ 9 | FREDDIE MARTINEZ
“lammin Live,” Vaya V513 “El Farofito De Amar,” Freddie 1009
9 JULIO IGLESIAS 10 | ISMAEL RIVERS
“Rio Rebelde,” Alhambra 10 “¥engo For La Maceta,” Tico 1311
IN NEW YORK
1 | WILLIE COLON b JOHNNY PACHECO
I “lo Mato,” Fania-SLPD0444 “Tres De Cafe ¥ Dos De Asucar,” Famia 436
2 | CAMILO SESTO 7 NORMAN PONCE
“Amor .. Amar," Pronto 1006 “Norman Ponce,” CYS 1372
3 | PELLIN RODRIGUEZ 8 VICENTE FERNANDEZ
“Mi Amor Par Ti," Boringuen 1244 "Volver, Volver," CYS 1333
ORCH. LA SELECTA 9 LUCHO BARRIDS
“libaro Soy,” Boringuen 1245 “Mi Amar Por Ti," Futura 277
2 | GRAN COMBO 10 EDDIE PALMIERI
“En Acceon,” EGC 004 ‘Sentida,” Mango 103
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2=2Hot Latin LPs

| IN MIAMI
‘ 1 | CONJUNTO UNIVERSAL b LISETTE
"Que 5S¢ Sepa.” Velwel 1466 '#Eanta-nd'ume Sugvemente, Honngoen
2 | SOPHY
“Perdan, Velvel 1474 7 I‘Ei .t.nﬂrnrul I;!II'E"SIFHHH'[ 517
ENRIQUE CACERES |
“Una 'I'ull! Y Un Romance,” Caytronics 8 HETE'EHL% II"ELDLEEHH
4 | GRAN COMBO 9 RIQUEZ
“Enaccion,” EGC 004 EAEHI;:II;IEurREE"EnEngMn 1244
5 | TIPICA 73 10 RAY BARRETO
“Manono,” Inca 103) “The Other Road,” Fania 00445
IN TEXAS
1 | SUNNY & THE SUNLINERS b VICENTE FERNANDEZ
“El Praferido,” Keyloc 3013 “La Misma,"” Caylromics 1359
2 FREDDIE MARTINEZ 7 VICENTE FERNANDEZ
“Faralite De Amor,” Freddie 1009 “Yolver, Yolver,” Caytronics 1333
3 RAMON AYALA 8 LITTLE JOE—LA FAMILIA
"Coraron Yagabundo, ™ Tex Mex TO15 “Parag La Genfe,” Buena Suerte 1033
LATIN BREED 9 FREDDIE MARTINEZ
“Return of Latin Breed,” GC 106 “Te Traigo Esta Flores,” Freddie 1004
5 LOS CACHORROS 10 AUGUSTINE RAMIREZ
“El Yolumen 3, C.K. 5031 “Te Duiere Carinto,”" El Zarape 1076
IN LOS ANGELES
1 | IMELDA MILLER 6 [ LUCHAVILLA
“Coraton Vagabundo,” Arcano “Puro Norle Val 11" MU-1518
2 ALBERTO VAZQUEZ 1 INDIO
“Corazon Vagabunda,' GAS 4117 “Sin Tu Amor,” Miami 6070
3 | VICENTE FERNANDEZ 8 JUAN TORRES
“Yolver, Yolver,” CY5 1333 . “Organe Melodico Yol 17, MU-1536
4 | LOS BRONCOS 9 AGUSTINE RAMIREZ
“Mi Ultima Carta,” Peerless 25100 “Te Quiera Carinito,” EX 1076
5 LOS BABYS 10 LOS CAMPEROS
"Porque.” Peeriess 1609 “La Bikna." Latin Intes

Latin

~ Scene

NEW YORK

Velvet Records hosted a party for
singer Danny Rivera at the Chateau
Madrid Aug. 28. Antonio Moreno,
the label's general manager, as well
as other top Velvet executives at-
tended the affair. . . . Eddie Palmieri
(Mango), following a sellout au-
dience at Lincoln Center's Alice
Tully Hall, was booked for the Cen-
ter's Philharmonic Hall Aug. 19
Palmieri’s supporters here were
again given a solid night's entertain-
menl. In the latest developments at
Mango Records, Palmieri and label
president-producer Harvey Averne
will be returning to the studio
shortly w0 work on Palmieri’s up-
comung LP. ... Ralph Lew has re-
turned to town, following a business
trip to Puerto Rico. Pictures for the
Fania concerlt were taken by free-
lance photographer Patricia Nuse.

Acts playing the Chicago area in
the near future include: Ray Bar-
retto Sept. 29, Ricardo Ray Oct. 13,
Ismael Rivera Oct. 27, and, during
the Thanksgiving holidays, Larry
Harlow, La Selecta, Willie Colon,
and the Satelites. ... A new show
has opened at the Chateau Madrid
here, featuring singer Alberto Rochi
and Los Solera Flamenco Dance
Group. ... Pamaso Records has re-
leased a new LP by Los Galos, as
well as singles by Raphael, Rumulo
& Remo, Yaco Monti, Luis Aguile,
Lou Perez, Orquesta Casino 77,

(Continued on page 21)

LP #1041

BSR 1041 “TOTAL'" BY LITTLE JOE AND LA FAMILIA WAS RECORDED TO SHOW THE
VERSATILITY OF THE CHICANO SUPERSTAR GROUP. THE ALBUM CANNOT BE CLASSI-
FIED IN ANY ONE SEGMENT OF MUSIC, BUT RANGES FROM LATIN AND LATIN ROCK

LITTLE JOE

"

TO SOUL TO HEAVY AND TO COUNTRY AND WESTERN.
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Latin Music

looks on.

riguez.
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WHAT IS A CHICANO?

A Chicano es un vato que los gringos do not
really consider an Americano porque no tiene
blue eyes, blonde hair and he talks with a
Mexican accenty le gusta los frijoles, tortillas,
tamales y enchiladas and he does not want
to abandon su estilo de vida de fiestas, bau-
tismos, matrimonios y alegria for the dull life
of the typical American.

cwsTES 8 TRACK

SER-
8-9000

FIRST TIME IN THE MARKET

an Album with “CHICANO JOKES”’
MFR. & DIST. by

SOUTH EASTERN REGORDS

4380 NW 128 St., Opa Locka, Fla.
Phone (305) 685-6211
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during Fania All-Star concert at Yankee Stadium in New York Sept. 24. The concert was pro- |
duced and promoted by Fania.
2. SINGER JUSTO Betancourt, right, pauses during a number while Johnny Pacheco, left,
conducts the orchestra. Pictured center is timbale player Nick Marrero.

3. EMCEE IZZY Sanabria, left, entertains the crowd during a break, while pianist Ricardo Ray

4. JOHNNY PACHECO, who made original arrangements for the Fania All-Stars' concert, joins
in one of the vocals. Pacheco also conducted the orchestra for the event. ’
5. CONGA PLAYER Mongo Santamaria opened the evening's fare. Looking on, right, is retired
radio disk jockey Symphony Sid, who shared the concert emcee duties. B
6. A NUMBER of label singers were featured during the concert. Joining together for a mediey .
of songs are, left to right, Ismael Quintana, Cheo Feliciano, Justo Betancourt, Santos Colon,
Ismael Miranda, Hector Lavoe, Bobby Cruz, and Ricardo Ray. Not shown is Pete (Conde) Rod-

7. THE BIG brass sound was prevalent throughout the evening's fare. Providing the sound
were, left to right, Roberto Rodriguez, Ray Maldonado, Vitin Paz, Alex Rodriguez, Barry
Rogers, Louis Kahn, and Willie Colon.
8. JOINING TOGETHER for a number are, left to right, singers Ismael Quintana, Justo
Retancourt and Santos Colon.
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oncert

Is Success

As an All-Star Delight

NEW YORK-The prowth pat-
tern for Latin music in concert once
again manifested itsell here with the
Fania All-Star concert at Yankee
Stadium Aug. 24,

Billed as a night of “latin, soul and
rock music,” the concert proved suc-
cessful both in terms of the pate
(some 35,000 people attended) and
in terms of talent exposure.

While the crowd was warmed by
the groups Tipica 73 and Seguida. it
was not until Mongo Santamaria
(Vaya) took the stage that evening’s
potential unraveled. Pounding out
the beat on the congas, Santamaria
and his group delighted the crowd
with selections such as “Black Dice™
and “Leah."” And, from the au-
dience’s reaction they could have
played all night. But, it was time for
the Fania All-Stars.

Directed by Johnny Pacheco, the
All-Stars are the combined talents of
a number of Fania Records acts, in-
cluding Ray Barretto, Larry Harlow,
Willie Colon, Pete (Conde) Rodn-
guez, lsmael Miranda, Justo
Betancourt, Hector Lavoe, Roberto
Roena, Bobby Valentin, Rigardo
Ray (Vaya), Cheo Feliciano (Vaya),
Bobby Curz (Vaya), and 5antos Co-
lon. Mixing a touch of musical im-
provisation with Pacheco’s original
arrangements, the group reiterated
both their collective and individual
playing power. As in their last con-
cert here at the Cheetah Club in
1972 and in their recent tour of
Puerto Rico, it was dilTicult o point
outl any one member of the group
they all can swing.

El Gran Combo. a popular Puerto
Rican group, was also flown in for
the occasion. Utilizing a touch of
Motown choreography and a hard,
driving rock sound, the group
proved a perfect follow to the All-
Stars’ hour-long set. Clad in green
jump suits, they danced and sang
with a solidly original sound—often

www americanradiohistorv com

stirring fans from their seats to join
in the festivities.

Closing the concert was Atlantic
Records Manu Dibango—and from
the audience chants of “Soul Ma-
kossa,” he was right at home from
the moment he took to the stage. If it
were possible to peak the audience
following the earlier acts, Dibango
did it—oftentimes causing fans lo
spill from the stands onto the field.
Rich with an African-jazz sound,
Dibango seemed the perfect ending
for vigorous night of solid entertain-

Credit must also go to Fania
Records for its handling of the con-
cerl. Both lighting and sound sys-
tems were more than adequate. The
label also filmed and recorded seg-
ments of the concert for an upcom-
ing LP release and a full-length film.

JIM MELANSON

SAN
ANTOMNIO,

When Answering Ads . . .
Say You Saw It in Billboard

DISCOS BORINQUEN

TIENE ORGULLO EN PRESENTAR ASU
ARTISTA EXCLUSIVO

PELLIN RODRIGUEZ

CON SU GRAN EXITO DEL MOMENTO

“AMOR POR TI”

BORINQUEN SDG-1244 y también en
B track

Distributed by

—~

TROPICANA RECORDS AND TAPE

1545 5w B 5t., Miami, Fla. 33135
J05-8459-2110

DISCOS BORINQUEN

445 West 50th 51., New York, N.Y. 10019
212-581-0655

G PO Box 4TRS
San Juan, P.R. 00936
BOE-TE4-3960
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HAL COOK, publisher of Billboard
Magazine opens the Forum and ex-
tends welcome.

The
Sixth

ALL THE DRAMA and excitement jEl]Ed during the “Hot Seat ‘EI.IFIHI' Eessmn " which Ilterally had to be extended to a second day. Here, Chuck Blore,

Radio-TVProgramming

houred session, moderators and audience grilled leading authorities in radio and music.

An n u al president of Chuck Blore Creative Services and a programming consultant to KIIS-AM in Los Angeles, launches into action. During the multi-

Billboard RADIO PROGRAMMING FORUM

Aug. 16-18, Los Angeles

CLAUDE HALL, radio-TV
editor, Billboard Maga-
zine, discusses modus op-
erandi of the Forum and
introduces David Moor-
head, Forum chairman.

. -
GEORGE DUNCAN, president of Metromedia Ra-
dio, suggests that radio management watch
closer for "'tell-tale" signs of payola, not because
he believed that many radic men were guilty, but
just to avoid all criticism.

MARTY FEELY, director of special BOB LIGHT, prenﬂnnt of Southern
projects for Billboard Magazine, dis- California Broadcasters’ Associ-
cusses the charts and how they are ation, greets radio and record men
compiled, then added by computer. attending the Forum.

SEPTEMBER 8, 1973, BILLBOARD

ELIOT TIEGEL, spe-
cial editions editor
of Billboard Maga-
zine, fires ques-
tions at out
standing panel of
artists and produc-
ers (right).

GENE THAYER, corporate
vice president of Nation-
wide Communications,
was named chairman of
the advisory committee
for the seventh annual

Radio Programming Fo-

rum.

DAVID MOOREHEAD, general man-
ager of KMET-FM in Los Angeles
and chairman of the sixth annual
Billboard Radio Programming
Forum, officially launches three-day
educational programming meeting.

JDE SMITH president of Warner Bros. Records,
alludes to the press as blowing the payola prob-
lem entirely out of proportion, but believes it will
drive the radio and record industries further
apart.

FROM LEFT' GEORGE EUTLEH director of Blue Note Records; Bones Huwu, ramr:l pru-
ducer; Billy Sherrill, vice president of country music a&r, Columbia Records, Nashville;
Diahann Carroll, recording artist; and Marc Gordon, manager of the 5th Dimonsion.

www americanradiohistorv com
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Forum Reception

SEVERAL JAPANESE radio execu-
tives take advantage of the cocktail
reception to interview Paul Revere
of the Raiders.

ﬂ.-ilﬂ a £ .= i g : B " . " » " |
FROM LEFT; PHILLIP Browning, producer at Diamond P. En-
terprises, Los Angeles; Jan Walner; Kris Kristofferson, Monu-

ment Records artist; and Mrs. and Mr. Roger McGuinn, Colum-
bia Records artist. Diamond P syndicates the weekly three-

Radio Programming Forum Highlights
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AN ESTIMATED 1,000 radio and record people, including a large number of recording artists, attended the outdoor
cocktail reception the first evening of the three-day meeting.

FROM LEFT: ERNIE Farrel, Director of special projects for
MGM Records: record artist Diahann Carroll, Motown Records;
Jack Thayer, corporate vice president of Nationwide Commu-
nications; Thayer's daughter Tracie; and Don Hoffman, pro-

ARTIE MOGULL, vice president of a&r for MCA Records, left,
talks with, from left: Don Ovens of MGM Records, Linda Mason
of CBS-TV who was there filming the Forum for a Walter Cron-
kite television special about the music industry, Ginni Nickell

of Schafer Electronics and her husband Ron Nickell of Drake-

hour weekly “Continental Country" radio show.
. Chenault Enterprises, and Bud Striker of Meredith Broad-

Wash., left, talks with, from left: Kevin O0'Donahue of 25M ra-
dio, Sydney, Australia; Rich Paladino of Elektra Records; David
Faugh of KBBK-FM in Boise, Idaho; and Bill Tanner of WJDX-
AM, Jackson, Miss.

NORIYASU FUKUDA of
the Taimei Kigyo Co., Ja-
pan, takes advantage of
the reception to interview
Ed Romance, left, man-
ager of WMIM-AM radio,
Mount Carmel, Pa.

FROM LEFT: LARRY Douglas of RCA Records; Jerry Sharrell of
Asylum Records; personal manager Mike Leventon; and Jerry
Doughman of Buddah Records.

20

FROM LEFT: GEORGE Yahraes, San Francisco radio analyst;
Herb McCord of CKLW-AM, Detroit; Tom Rounds of Water-
mark Inc., the Los Angeles syndication firm; and Julian Breen
of Greater Media Inc.

FROM LEFT: BILL Robinson of JBL Speakers; Pete Schulte,
previously general manager, WLCY-AM, Tampa; Joe Cuff of
Joseph P. Cuff syndication firm; recording artist Johnny
Mann; and Vince Faraci, Atlantic Records.

I g Fain 'i

FROM LEFT: JAY Hoffer of KRAK-AM in Sacramento; Mr. and
Mrs. Ray Conniff, recording artist; Steve Snell of KEEN-AM,
San Jose, Calif.; and Bill Taylor of WWOK-AM, Miami.

WwwWw americanradiohistorv com
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JOHN RANDOLPH, LEFT, program director of WAKY-AM in
Louisville and one of the moderators during the Forum, talks

with Bob Sherwood, center, of Columbia Records while Paul
Revere, Columbia Records artist, gets his picture taken.

zram director of KVI-AM, Seattle. The evening cocktail recep-
tion drew a large number of recording artists.

FROM LEFT: JEFF WALD and his wife Helen Reddy; Elliot Rob-
erts of Asylum Records; and Mr. and Mrs. Artie Mogull, MCA
Records. The reception lasted more than two hours.

»

MUMS RECORDS ARTIST
Albert Hammond and Co-
lumbia Records artist Chi
Coltrane at the reception.

MARK LINDSAY, Columbia Records artist, talks with Tom
Murphy of WCFL-AM, Chicago, center; and Keith Allison,
right, of the Raiders. Besides recording on his own, Lindsay
also is a Raider.
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ROBERT W. MORGAN
KHJ-AM

Los Angeles, California

AIR PERSONALITY of the YEAR
1973

{(WATCH THIS SPACE)
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Radio Programming Forum Highlights

SESSION NINE—
Advertising a Station

SESSION EIGHT—
The Bottom Line

SESSION 10—
Quadrasonic

GEORGE WILSON, head of programming for Bartell Ra- FROM LEFT: Chuck Southcott, program director of
dio, moderates a panel that includes, from left: Wilson; KGIL-AM, Los Angeles; moderator Bill Sherard, national
Dick Janssen, general manager of WGAR-AM in Cleve- program director of Pacific & Southern Radio; and Tom
land; and Al Lohman and Roger Barkley, morning air Gamache of Software Associates, Los Angeles.
personality team on KFI-AM, Los Angeles.

L
"

ERNIE FARRELL, director of special projects for MGM Records, left, moder-
ates a panel session devoted to quadrasonic radio and music. From left: Far-
rell; Jerry Lebow, Sansui Electronics representative; recording artist Hugo
Montenegro, RCA Records; Harold Kassens, assistant chief, Broadcast Divi-
sion, Federal Communications Commission; and Stanley Kavin, vice presi-
dent, planning and diversification, CBS Records.

(I |
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HAROLD KASSENS of the FCC had some
special views about both matrix and dis-
crete (proposed only, at present) broad-
casting; felt AM stereo radio might be-

HUGO MONTENEGRO, RCA artist and the
“quadfather’” of producing quadrasonic
music, illustrated his presentation with
diagrams, music, and hands.

come a reality.

COFFEE BREAK between workshop seminars found
Ben Okano, publisher of the Japanese music magazine
Music Labo, left, talking with one of his editors, Alex
Abramoff in center, and Goro itoi of Nippon Broad-
casting. last row (wearing necklace).

this session that drew a standing-room-only audience.
Russ Solomon, owner of the Tower Records store chain,
sits at right. Doreen Davies, BBC Radio 1 producer, sits
the three-day Forum.

TOM SWAFFORD, vice president of program practices, CBS Broadcasting,
presented a dynamic and enthralling luncheon speech on Friday (17) during

‘HOT SEAT’ SUPER SESSION

RON JACOBS, program director of
KGB-AM-FM in San Diego, ponders
one of the questions from audience
during afternoon-long super ses-

cion.

22

RICK SKLAR, WABC-AM, New York,
considered one of the most astute
programming geniuses in radio, is
grilled by the audience.

TOM DONAHUE, general manager
of KSAN-FM in San Francisco and
the father of progressive FM radio,
handles a question from the floor.

Wwww americanradiohistorv com

BEAUTY OF THE super session was
that everyone could participate, as
does Larry Yurgin, KPFT-FM, Hous-
ton, here.
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BRUCE JOHNSON, president of RKO Gen-
eral Radio, gives his viewpoint on a touchy
radio topic.

JOHN LUND, program director of
WGAR-AM in Cleveland, contrib-
uted greatly to the success of the
Forum, both as advisory and as hot
seat occupant.
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PAT O'DAY, general manager of

Radio Programming Forum Highlights

More of the ‘Hot Seat’ Super Session

FIRING A QUESTION from t
dience during the Forum is Rod

EVEN GEORGE WILSON, national pro-
gram director of Bartell Radio, gave a ster-
ling performance in the hot seat.

PAUL DREW, national program di-
rector of RKO General Radio, gets a
tough question that causes him to
ponder a careful answer.

e au-

- e

KJR-AM in Seattle, served as mod-
erator and target in the session.

- of KMPC-AM in Los Angeles, isn't

sure whether he likes that particular
question or not.

McGrew, station manager of KJLH-
FM, Los Angeles.

PAT WHITLEY, program director of
WNBC-AM in New York, hides his
mike in his hand while giving a
question some thought.

DON NELSON, general manager of
the most successful rated country
station in the nation, WIRE-AM in
Indianapolis, listens as someone

.w._n..r.l . "]‘Fr_ . fj

BILL WARD, general manager of
KLAC-AM in Los Angeles, finds one
of the questions amusing. Ward

BOB HAMILTON, publisher of Th
Hamilton Radio Report, gives his
viewpoint on a particular radio and

makes a statement.

MARY TURNER, air personality on
KMET-FM in Los Angeles, was one
of several women who participated

was one of several country broad-  ROY AYCOCK JR., US. Army Re-  record situation. TONY RICHLAND, independent  in the hot seat super session.
casters in the hot seat. cruiting, listens intently while a hot record promotion executive in Los
seat occupant answers one of his Angeles, was one of only a few
questions. record people invited to sit in the
hot seat.
Y /s
¥ e
N ok ; b 4
v . f Ia' '
" . - J- '\. |
| “‘; K 1574 DISNEYLAND came to the 7y
' ! b 5 A Forum in the guise of B'er - a _r_;' ¥
41 . Bear, who greeted radio men A e s A
' A Nt at the start of the session and The hot seat session was so popular, it had to be continued the next morning after breakfast.
i o invited them out to visit him From left: Moderator Pat 0'Day, general manager of KJR-AM, Seattle; Mark Blinoff, program
in Disneyland. He even director, KMPC-AM, Los Angeles; George Wilson, national program director, Bartell Radio; Bart
brought free passes and MclLendon, general manager, KNUS-FM, Dallas; and Jerry Graham, president, WGRG-AM,

ticket rides with him.

SEPTEMBER 8, 1973, BILLBOARD
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Radio Programming Forum Highlights

MORE BREAKFAST
RAP SESSIONS

SESSION 14—
Public Service

SESSION 13—
Music Trends

PAT O'DAY, general manager of

JACK THAYER, corporate vice president and general manager of Nationwide | KJR-AM in Seattie, moderates ses-
Communications, center, talks during early morning rap sessions with Tom | 5ion on how public service can be a
Darling, general manager of CHML-AM in Hamilton, left, and Steve Dickoff of programming tool.

WEAQ-AM in Eau Claire, Wis.

"’ a

STU GLASSMAN, owner uf Radio Doctors one-stop in
Milwaukee, discusses the kinds of records that people
REALLY buy. At left is Bob Kieve, general manager of
KLIV-AM, San Jose, Calif., and at right is Bob collins,
moderator of the session and program director of
WOKY-AM in Milwaukee.

SESSION 15—
Personalltles

DAVID MOORHEAD, general man-
age of KMET-FM in Los Angeles and
chairman of the sixth annual Bill-
board Radio Programming Forum,
talks with Bill Gavin, right, editor
and publisher of the weekly Gavin
Record Report. At left is Tony Rich-
land, independent record promotion
executive, Los Angeles.

SOME OF THE GREATEST men in
radio did their stints at the breakfast
sessions, including Chuck Bilore,
now president of Chuck Blore Crea-
tive Services, who years ago pro-
grammed KFWB-AM, Los Angeles,
into a legendary station. Blore here
talks with Mark Ray, creative direc-
tor of KIIS-AM, Los Angeles, which
Blore now consults.

MARK RAY, creative director of
KIIS-AM in Los Angeles and a suc-
cessful humor writer, talks about
PSAs.

BIGGIE NEVINS, program director
of KFI-AM in Los Angeles, discusses
the values of public service pro-

JON HOLIDAY, program director of KIRO-AM in Seattle,
discusses helping a personality grow, while John Lund,
center of photo, waits his turn to talk about counseling
an air personality. At right is Jack Thayer, moderator of
the session and gereral manager of Nationwide Com-

GENE TAden who pmgrammed then rnanag:ﬂ WLS-AM in Chicago into | Brams in prime time. I. munications.

dominance in the market, talks here with Red Schwartz, center, independent
promotion executive, Los Angeles; and Morris Diamond, right, president of
Beverly Hills Records, Los Angeles. Taylor is now a radio consultant in Los

SESSION 16—Store Survey

SEBASTIAN STONE, a
partner now in the pro-
gramming consulting
firm of Era Inc., San
Francisco, chats with
Don Hoffman, pro-
gram director of KVI-
AM in Seattle at his
right. Tom Turicchi of
Era Inc. sits at his left,
and Bernie Barker of
WDAK-AM in Colum-
bus, Ga., right.

GARY STEVENS, gen-
eral manager of KRIZ-
AM in Phoenix and a
member of the awards
judging team, sits at
right at the table, con-
ferring with a bevy of
radio men. Second
from Stevens' right is |
Bill Tanner, program
director of WJIDX-AM,
Jackson, Miss. Break-
fast rap sessions

RED SEHWAHTI moderator, introduces session on record and audience research. In photo at
right, from left: Phil Von Ladau, director of marketing and research for PSA Stations; Chris
Crist, independent promotion executive, Los Angeles; Jan Basham, promotion executive with
proved highly success- A&M Records, Los Angeles; Chuck Meyer, promotion executive, MCA Records, Los Angeles;
ful. and Don Whittemore, promotion executive, RCA Records.
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Radio Pi'ogramming Forum Highlights
SESSION 17—Bigger Sound

SESSION 18—War?

JIM HOLSTON, director of oper-
ations for the PSA Stations, Los An-
geles, talks about the tool of syndi-
cation.

ARNIE McCLATCHEY, program di-
rector of KEZY-AM in Anaheim,
Calif., talks about giant-killing.

GARY STEVENS, moderator and
general manager of KRIZ-AM in
Phoenix, gets session underway.

MIKEL HUNTER, director of operations and program-
ming for KMET-FM in Los Angeles, talks on the sales de-
partment and its relationship to programming. Allan
Goodman of KRIZ-AM in Phoenix, a general sales man-
ager, countered with a discussion of programming.
John Randolph, program director of WAKY-AM in Louis-
ville, Ky., moderated the session.

The Annual Billboard Awards Luncheon

, consultant to -
AM in Los Angeles, is thanked by
cepts his plaque for serving on the thanks from Moorhead for his Fo- Moorhead for his work on the sixth
advisory committee from Moor- rum work. annual Billboard Radio Program-
head. ming Forum.

GEORGE WILSON, national pro-
gram director of Bartell Radio, ac-

JOHN LUND, program director for
WGAR-AM in Cleveland, receives a

i .'I n

'i

ﬂi? l
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ERNIE FARRELL, director of special
projects for MGM Records and an
advisory on the sixth annual Forum
advisory committee, was never too
busy to put in a few extra hours of
labor for the record-radio industry
meeting.

i\
GARY OWENS, master of ceremonies as well as chair-
man of the awards judging committee, with firm (hu-
morous) conviction states his opinion about the Walter
Cronkite television news program for the benefit of the
Cronkite news crew there filming much of the Forum.
Owens, air personality for KMPC-AM and a major con-
tributor to the success of the fifth annual and sixth an-
nual Forums, also joked about payola, the record indus-
try, the radio industry, and just about everything else.

DAVID MOORHEAD, left, receives plaque from Claude Hall, Billboard radio-TV
editor, commending him on behalf of the radio-record industries for his con-
tributions to programming education as chairman of the Forum advisory
panel for 1973,

it "

BILL BAILEY, air personality with

1
g
B ¥ '
MARK BLINOFF, program director

“LOOK AT THIS, Bill," says emcee

GARY OWENS presans David

LEW WITZ, station manager of
WCFL-AM in Chicago, offers his ap-
preciation for the votes of the
people attending the Forum for his
station at Top 40 Station of the
Year.

Moorhead, right, the award for Con-
temporary Rock Station of the Year.
Moorhead manages KMET-FM in
Los Angeles, one of the most suc-
cessful progressive stations in the
nation.
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of KMPC-AM, Los Angeles, accepts
his station's award for best MOR
Station of the Year. Competition
was via voting from a list of nomi-
nations.

www americanradiohistorv com

Gary Owens, to Bill Ward, left, gen-
eral manager of KLAC-AM, Los An-
geles. Station was voted best coun-
try music Station of the Year during
the Forum,

WDRQ-FM in Detroit, accepts award
for KGFJ-AM, Los Angeles, voted
Soul Station of the Year. Gary
Owens, left, tries on one of the ex-
pressions that has made him a
worldwide television favorite.
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TYING FOR country music Program Director of the year
were Hal Smith, left, program director of KLAC-AM, Los
Angeles, and Jonathan Fricke, right, program director
of KFOX-AM, Los Angeles, now and then program direc-
tor of WMC-AM, Memphis.

Personalities

DON SAINTE-JOHN, air personality
with WGRT-AM, Chicago, and host
of the syndicated “Black Top 40"
weekly three-hour show, accepts
award as best Soul Personality of
the Year.

SHIRO YAMAZAKI of radio station

sonality of the Year in Japan.

B. MICHAEL REED, air personality
with KMET-FM in Los Angeles, ac-
cepts his award as best contempo-
rary rock (progressive) Air Person-

ality of the Year. Personality of the Year.

COL. AL AUDICK, commander of

BILL HERGONSON, left, accepts an

JORF in Tokyo holds up his second
consecutive award as Best Air Per-

ACCEPTING for Bill Gable of CKLW-
AM, Detroit, is Bill Hennes, right,
program director of CKLW-AM.
Gable won for best Canadian Air

BILL HUIE, air personality
and director for the Pres-
byterian Church, accepis
an award for Religious
Program of the Year.

the Armed Forces Radio and Tele-
vision Service, accepts an award for
David Wineland, who won for best
Air Personality of the Year, AFRTS.

award for Best Program of the Year
of “"Max Yasgur, The Passing of an
Era,’”" a radioc documentary he
worked on for KGB-AM-FM, San
Diego.

Radio Programming Forum Highlights
More Awards

MIKE BROWN, left manager of
KGB-AM-FM in San Diego, thanks
audience for voting for his program
director, Ron Jacobs, as best con-
temporary rock Program Director of
the Year.

ROBERT W. MORGAN, until
recently morning personality at
KHJ-AM in Los Angeles, accepts his
award as best Top 40 Air Person-
ality of the Year from Gary Owens,
right.

e ‘ul i

ACCEPTING FOR Hirohiko Ta-
keucni of RKB Mainichi Radio, who
won best producer, Japan, of the
year for his “Music Nova" show, is
Ben Okano, publisher and editor of
Music Labo, Japanese music trade
magazine.

Angeles, won the voting
for best Mewsman of the

Year.
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B.R. Bradbury, news per- .
sonality on KHJ-AM in Los 1l STAFF of KMET-FM, Los Angeles, line up to show

SOUL MUSIC Program Director of
the Year was E. Rodney Jones,
WVON-AM, Chicago. Accepting the
award for him is Jerry Boulding,
right, programming consultant to
several radio stations, including
WOOK-AM in Washington.

TOP 40 Program Director of the
Year was George Wilson, national
program director of Bartell Radio
and probably the most successful
Top 40 program director that ever
lived. Gary Owens, a former Top 40
air personality until he switched to
MOR, congratulates Wilson, right.

ACCEPTING for KGIL-AM's morn-
ing air personality Dick Whittington,
voted best MOR standard Air Per-
sonality of the Year, is Chuck South-
cott, program director of the San
Fernando Valley (Los Angeles) sta-
tion.

SAMMY JACKSON, air personality
on KLAC-AM, Los Angeles, accepts
his award as best Country Music Air
Personality of the Year from Gary
Owens, left.

N

TOM ADAMS, afternoon personality
at WIOD-AM, Miami, came back
from a Hawaii vacation just in time

« to accept his award for best MOR
progressive Air Personality of the
Year.

JESS CAIN, best Talk Air Person-
ality of the Year, was unable to be
on hand, but Jack Thayer, general
manager of Nationwide Communi-
cations, accepts his award for him.

0

the awards accumulated by the contemporary rock sta-
tion. From left: Sam Ash, account executive; B. Mitch
Reed, air personality; Tree, producer; David Moorhead,
general manager; Ace Young, news director; and Mikel
Hunter, operations manager and program director.
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Breakfast Rap
Sessions

p

ﬂtl::l{ SKLAR, left, program director nf WABC-AM in New York, discusses ra-
dio programming with Don Brown, center, Federal Communications Commis-
sion; and Neil Shurtz, Mid-Continent Broadcasting, Sioux Falls, 5.D.

L am) g gﬂ :
n _’l..j-‘t“__,;f--.- 4 l, r t ok

FROM LEFT: EUILHERME :Ie Euuza of Hadm Eh:lnradn. Rio de Janeiro; Mario
Luis Barbato, music director of sistema de Radio Globo, Rio de Janeiro; and

Louis Serrano, representing Radio Mundial, Rio de Janeiro.

-’J ‘.r!.'f‘ ' ih—_-.;t

FROM LEFT: ETANLE"I" Kavin, CBS Records, New York: J&rry Lehuw. Sansui
Electronics, New York; Jerry Budelman, CBS Laboratories, Stamford, Conn.;
and J. Edwin Arnold, KAGI-AM, Grants Pass, Ore.

- i 3 -
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SHIRO YAMAZAKI of .InH‘F radm in Tokyo and one of Japan's most popular
air personalities, talks with Noriyasu Fukuda of Taimei Kigyo Co, Japan. At
right is the translator the Japanese brought with them to the Forum.
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Radio Programming Forum Highlights

SESSION FIVE—
Programming Psychology

TWO OF THE NATION'S leading programming experts and Tom Turicchi of Texas Women's University have teamed up
to form a new kind of consulting firm for radio. Here, they explain psychographics. From left: Sebastian Stone, Willis
Duff, and Tom Turicchi, all of Era Inc. In photo at right, some of the standing-room-only crowd.

SESSION SIX—News About News

FROM LEFT: MODERATOR Mike
Parker of KFI-AM, Los Angeles;
George Nicholaw, manager of
KNX-AM, Los Angeles; and Larry
Lee, KSAN-FM, San Francisco.

SESSION SEVEN—Promotlon VS. Alrplay

R it 1
!
l
!
I
|

|
5
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|

BILL GAVIN, right, editor and publisher uf the Gavin Ftapnrt and the man who reinstated the programming meeting as
a highly dlgmfled and educational force in music and records, moderates a session with panelists, from left: Mike Shep-
herd, Starday-King; Al Herskovitz, program director of KPOL-AM-FM, Los Angeles; Ernie Phillips, independent promo-
tion executive, Dallas; Jerry Morris, independent promotion executive, Seattle; and Tom O'Hair, operations manager,
KSAN-FM, San Francisco. Behind Gavin out of view is Jerry Boulding, programming consultant, WOOK-AM,
Washington,

BILL GAVIN

www americanradiohistorv com

JERRY BOULDING
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Radio Programming Forum Highlights

Promotion Executive Awards
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CHUCK THAGGARD of Columbia
Records, right, Los Angeles, accepts
an award to Granville White, best
soul promotion executive.
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THE BEST LOCAL AND regional promotion men in the nation—according to
votes of radio and record company executives attending the sixth annual Bill-
board Radio Programming Forum Aug. 16-18 in Los Angeles—were presente d
plaques for outstanding service by emcee Gary Owens, air personality of
KMPC-AM in Los Angeles and chairman of the awards judging committees.
Winning awards, from left: Ray Anderson of RCA Records, Jan Basham of
A&M Records, Don Whittemore of RCA Records; Owens; Lou Galliani of RCA

]
~
5

Records, and Harvey Cooper, right, Bell Records. Third from right is Bob TONY RICHLAND of Los Angeles
Sherwood, national singles promotion chief of Columbia Records, accepting was voted the best independent
for Gene Denonovich of Columbia Records. Second from right is Jack Hakin, record promotion executive and
national promotion director of United Artists Records, accepting for Jack here he accepts his award from Gary
Campbell, United Artists promotion executive in San Francisco. Owens, left.

TALENT IN ACTION
MAKES A PERSONAL

APPEARANCE

In BILLBOARD’S

DECEMBER 29 ISSUE.
SRO* STILL AVAILABLE.

* Sales Reservations Only.

BILLBOARD’S PREVIEWS OF CAMPUS ATTRACTIONS.

SEE what’s new in Campus entertainment.

HEAR Campuses across the nation acclaim
Billboard’s Campus Attractions issue.

FEEL the impact of your advertising message.

COMING IN BILLBOARD’S MARCH 30 ISSUE.
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__Radio-TVProgramming

| Vox Jox

By CLAUDE HALL
Radio-TV Editor

Call this column this week: More
Reflections on a Radio Program-
ming Forum, if you wish. Just {in-
ished the photo layouts covering the
meeting and | had to get a couple of
beers under my belt to get back up
some steam to relate some more of
the Forum details and sidelights.
George Yahraes was there. He's left
KFSX-FM in San Francisco, where
he was manager, to form a radio
consulting and analysis firm. He can
be reached at 415-981-4474. Deals
also in media and new clients pet a
bottle of home brew as an indication
of goodwill.

* * *

Mike Lucas, program director of
KNOW-AM, Austin, Tex., 512-477-
9841, wanis to swap tapes of the Ra-
dio Programming Forum. Has excel-
lent sound copies of the hot seal ses-
sion. Wanlts cassettes or reel-to-reel
of the news session. Also states that
Rick Scott of KACY-AM in Beau-
mont, Tex., is returning to KNOW-
AM. . .. While the Forum was going
on, somebody was up to his old
tricks in Miami. Somebody plugged
in 220 volts 1o WMYQ-FM and ev-
erything blew out, including light-
bulbs. WMYQ-FM program direc-
tor Jack McCoy hooked up a
production studio in San Diego at
KCBQ-AM and over the phone and
an auxiliary transmitter, put the
jocks of KCBQ-AM on the air in
Miami, complete with WMYQ-FM
call letters, etc. Got to be the longest
damned remote in the U.S.!

* % *

John Kramer, operations manager
of WTRY-AM in Troy, N.Y., has
left to become program director of
WHLO-AM in Akron, Ohio. There
was a time a couple of years ago that
would have been considered a step
downward in a radio career. Bul
WTRY-AM now has different own-
ers, who were looking for a new pro-
gram director last week, inciden-
tally.

* * K

Tam Henry has joined KVI-AM,
Seattle, as swing man; he'd been
program and music director of
KYAC-AM-FM, Seattle. ... Dan
Brannan, program director of
KFYR-AM, Bismarck, N.D., would
like more information about your
movie thing, Bob Baron. . . . Hudson
C. Millar Jr., president of WIRA-
AM, Fort Pierce, Fla., writes that af-
ter 26-plus years of being an MOR
album station, the format has been
changed to 60 percent easy listening
and 40 percent MOR mullion-sellers
plus some uptempo new records,
(ordon Walsh does 6-9 a.m., and 11
a.m.-1:30 p.m., Bud Kresel does 9-11
a.m. and 4-7 p.m. Millar is picking
the music himself until he can find a
combination air personality and
program director. Needs records.

WSB-AM, Atlanta, as part of s

continuing music research, is now
offening 500 albums and singles to
the winner of a WSB Great Music
Contest. Listeners are being asked to
send in name of favorile artist or
group on a postcard. ... Michael
Scott, who used to work with Charlie
Greer at WKQW-AM, Spring Val-
ley, N.Y., would like Greer to con-
tact him at 201-891-2776. Says that
the last he heard Greer was headed
for Ohio.
* * %

Bob Lima, program director of
WVMI-AM, Biloxi, Miss., is looking
for good airpersonalities and pro-
duction men. Says pay and benefits
eood. WVMI-AM is No. | in the
market and WVMI-FM, a Top 40
station, is No, 1. WVMI-AM is coun-
try. ... Steve Cashdollar, at present
program director of WHUT-AM in
Anderson, Ind., is going into sales at
WALE-AM in Fall River, Mass. Jim
Jacobs, formerly program director
of WMLP-AM in Milton, Pa., has
been appointed program director of
WHAT-AM. He's been at WHUT-
AM about two months as a person-
ality, WHUT-AM needs a rock per-
sonality for a 2-6 p.m. shift.

L L S §

Lee Abrams and Sonny Fox have
signed to consult WRNO-FM in
New Orleans. ... Bill Shannon of
WOCK-FM in Erie, Pa., would like
to hear from Anthony J. (Tony Jay)
Cusimanno, who worked years ago
at WIET-AM in Erie and then went
on to stations such as WEAM-AM in
Washington. “Tony was instrumen-
tal in teaching the business to a
number of local young aspirants.
Today, Ken Olowin is program di-
rector of WWGO-AM, Ron (Ronnie
Gee) Segpi is at WIET-AM, and
Tom Lopez and mysell are at
WOCK-FM. Lopez, by the way, just
joined us from WMFI-AM, Day-
tona Beach, Fla. Our lineup now has
mysell 6-11 a.m., Lopez until 4 p.m.,
program director Ron Rondo until §
p.m., Bruce O'Brien 8 p.m.-2 a.m.,,
with Eddie Stanton on weekends,
Format is a Bill Hennes Top 40."

* i *

Dan Griffith has left WOWA-AM
in Toledo and is looking; 419-691-
6662. . .. Preston Westmoreland has
shifted to KXIV-AM in Phoenix
from KIST-AM in Santa Barbara,
Calif.. . . The Bill Ballance show will
come from Universal Studios, Los
Angeles, as of Aug. 27. They're call-
ing the site that KGSB Star Theater
on the movie lot. His show, of
course, 15 heard over KGBS-AM,
Los Angeles. ... Dave Stevers,
KLWW-AM, Cedar Rapids, lowa, is
looking, for a programming or air
personality position in a larger mar-
ket. Been 16 years in the business
and 10 of that as a program director.
319-377-7530 or at the station, Says
he's obtained pood ratings every-
where.

Saluting Another

Black 40 Subscriber. ..

WBUL

Black 40 hosted by Don Sainte John

Billboard Air Personality of 1973
For information: (312) 731-4388

Bremar Services, Inc.
2138 E. 75th Street, Chicago, lllinois 60649
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e Continued from page 16

Pomeroy, Wash,, Sepl. 16, Billings,
Mont., Sept. 17; Le Grande, Oregon,
Sepl, 21-22.

JIMMY ROGERS (Shalter): Keystone
Berkeley, Berkeley, Calif., Sept. 13-16.

LINDA RONSTADT (Asylum). Cellar
Door, Washington, D.C., Sept. 3-8;
Bijou Cafe. Philadelphia, Sept. 12-15;
Great South East Music Hall, Atlanta,
Ga., Sept. 18-23.

DIANA ROSS (Motown): Birmingham,
England, Sept. 15; London, England,
Sept. 17-19; Venice, italy, Sept. 20.

RUFUS (ABC). The CQueen Mary, Long
Beach, Calil., Sept. 3; Ruthie's Inn,
Berkeley, Califl., Sept. 8-10.

JOHNNY RUSSELL (RCA). S1. Fair, 51,
Paul, Minn., Sept. 2; St. Fair, Lincoln,
MNeb., Sept. 6-7; Merryweather Post Pa-
vilion, Columbia, Md., Sept. 13; Intar-
state Fair, York, Pa., Sept. 14.

LEON RUSSELL (Shelter): Pershing Me-
morial Auditorium, Lincoln, Neb., Sept.
T

BUFFY SAINTE-MARIE (Vanguard):
Philadelphia, Sept. 14.

MIKE SEEGER (Marcury): Mother Blues,
Dallas, Texas, Sept. 4-6. McCabes,
Santa Monica, Calif., Sept. 7-9; Inn Of
the Beginning, Cotati, Calif., Sept. 10;
Boarding House, San Francisco, Sepl.
11-15; Amazing Grace Colfeshouse,
Evanston, lll., Sept, 21-24,

KENNY SERATT (MGM): Waco, Texas,
Sepl. 7, Salem, Ark., Sept. B.

RONNIE SESSIONS (MCA): West Colum-
bia, 5.C., Sapt. 21-22.

DOC SEVERINSEN (RCA): St. Fair, York,
Pa., Sept. 15; Hollywood Bowl, Los An-
geles, Sapt. 19,

SHA NA NA (Buddah): Lafayette, Ind.,
Sepl, 15; Normal, lIl., Sept. 16; Sioux
Chty, lowa, Sept. 19; Lincoln, Neb, Sept,
20; Wichita, Kansas, Sept. 21.

SIEGEL-SCHWALL (RCA): Rock Festi-
val, Indianapolis, Ind., Sept. 2, Quiet
Knight, Chicago, Sept. 4; Stock Pavil-
lon Madison, Wisc., Sepl. 7; Toledo,
Ohio, Sept. B; Boarding House, San
Francisco, Sept. 16-17; Winterland,
San Francisco, Sept. 21-22.

HORACE SILVER (Biue Note). La Bastilie
Club, Houston, Sept. 7-15.

CRA/Col
Sign Deal

® Continued from page |

markel the bulk of the catalog with
an emphasis on low-end pricing
rates. Singles will retail in the $.49 to
$.59 bracket, while LP’s will retail
for $.99 and $1.98. Major independ-
ent distributors and rack operations
throughout the U.S. have been
slated to carry the line, as they have
in the past. It's also understood that
a new emphasis will be placed on the
racks.

In conjunction with the agree-
ment, CRA is making available both
20 second and 30 second television
spots to a number of retailers in the
major markets. A source staled that
television merchandising will play
an important part in CRA’ future,
Plans also call for the formation of a
film production division for both
home video product and educa-
tional product. All educational trade
will be handled by Educational
Reading Services.

While CRA has acquired total
rights to the line, with the exception
of the newly released “Live Sesame
Street” LP, pressing and shipping
will be handled through Columbia
Records Production. Shipping
points in the U.S. will include Pit-
man, N.J., Terra Haute, Ind. and
Santa Mana, Calif.

Immediate plans for CRA include
the increased availability of point-
of-order sales aids for retailers, with
empha:;is of riser cards, streamers,
shelf extenders, posters, and self-dis-
play items. Mail-order operations
are also being considered,

While the new “Sesame Street”
LP will not be handled by CRA, the
label will handle some 20 book and
record packages of Sesame Streel
product. They will retail at $.99,

Arthur Shimkin, formerly with
Columbia, is CRA’s president, and
Shy Raiken, also formerly with Co-
lumbia, is CRA’s vice president,
sales.

www americanradiohistorv com

Who/Where/ When

JERRY SINCLAIR (Capitol): Civic Audito-
rium, Long Beach, Calif., Sept, 8.

SKYLARK (Capitol): Queen Elizabeth
Theatre, Vancouver, B.C., Sept. B.

0.C. SMITH (Columbia). Playboy Club,
Si. Louis, Sepl. 21-29.

SAMMI SMITH (Mega): Martinsville, Va.
& Williamston, N.C., Sept. 14-15.

HANK SNOW (RCA): Nashville, Tenn.,
Sept. B-9; Raleigh, N.C., Sept. 14, Col-
umbis, Ohio, Sept. 16.

SONNY & CHER (MCA): Tennessee State
Fair, MNashville, Sept. 15.

SONS OF CHAMPLIN (Columbia). Civic
Auditorium, Sacramento, Calif., Sept.
21.

SOUND GENERATION (Dot): Cham-
paign, 1., Sept. 19.

J.D. SOUTHER (Asylum): Saratoga Per-
forming Arts Festival, Saraloga, N.Y.,
Sept. 3, Pine Knob Music Theatre,
Clarkston, Mich., Sepi. 7-8.

THE SPINNERS (Atlantic): Mill Run
Theatre, Niles, lll., Sept. 18-23.

THE SPURRLOWS (Dot): Norfolk, Va.,
Sept. 16.

STAR SPANGLED WASHBOARD BAND
(Ashwood House): Miagara Falls, On-
ltario, Sepl. 15; Bluegrass Festival,
York, Pa., Sept. 21.

STATLER BROS. (Mercury). Tri State
Fair, Amarillo, Texas, Sept. 19-20.

STEELY DAN (ABC): Constitution Hall,
Washington, D.C., Sept. 15.

B.W. STEVENSON (RCA). Santa Monica
Civic, Los Angeles, Sept. 2.

JOHN STEWART (RCA): Festival, Bull Is-
land, Indianapaolis, Ind., Sept. 8.

ROD STEWART (Mercury): Driveway, Or-
lando, Fla., Sepl. 15, Memoral Coll-
seum, Tuscaloosa, Ala., Sept. 17; Coli-
seum, Richmond, Va., Sept. 20.

RONI STONEMAN (Dot): American Heri-
tage Park, McCordsville, Ind., Sept. 3.

STORIES (Buddah) Whiskey, Los An-
geles, Sept. 17-18; Boulder, Colo.,
Sepl. 19, Portland, Oregon, Sept. 21.

STYX (Wooden Nickel): Maywood, I,
Sepl. 14; Stardust Ball Room, Aurora,
., Sept. 21.

SUGARLOAF (Brut): Moore Theatre,
Seattle, Wash., Sept. 8, Judge Roy
Bean's, Roy, Wash., Sepl. 13-14; Har-
bor Arena Hall, Hoquiam, Wash., Sepl.
15; Oct. 5, Scene 22, Spokane, Wash.,
Sept. 20-22.

SUPER SAX (Capilol): Monterey Jazz
Fastival, Monteray, Calif., Sept. 21.
SUTHERLAND BRODS. & QUIVER (ls-
land): International Center, Honolulu,
Hawaii, Sept. 17; Greensbora Coli-

seum, Greensboro, N.C., Sept. 21,

TAVARES (Captiol): Mark IV, Washing-
ton, D.C., Sept. 11-16; Shepards, N.Y.,
Sepl 17-0ct. 13,

THE TEMPTATIONS (Motown): Push
Expo, Chicago, Sepl. 21.

TEN WHEEL DRIVE (Capitol): Mr. D's,
East Paterson, MN.J., Sept. 6; The
Agora, Columbus, Ohio, Sept. 19; The
Agora, Cleveland, Ohio, Sept. 20; The
Agora, Toledo, Ohio, Sept. 21.

SONNY TERRY & BROWNIE McGHEE
(A&M). Raven Gallery, Detroil, Mich.,
Sept. 18-23.

HANK THOMPSON (Dot): Harrison, Ark.,
Sept. 15; Valparaiso, Ind., Sept. 21-22.

MEL TILLIS (MGM): Petersburg, IIl.,
Sepl. 15, Chillicothe, Ohio, Sept. 16;
Centraville, Mich., Sepl. 20.

DIANA TRASK (Dot): Loretta, Pa., Sept.
15, Norfolk, Va. Sepl. 16.

WAGONER/PARTON (RCA): Taft
Theatre, Cincinnati, Ohio, Sept., 14;
Hara Arena, Dayton, Ohio, Sept. 15

THE WAILERS (Island);. Fell Forum, N.Y .,
Sept. 15-16.

JERRY WALLACE (Decca): Tri State Fair,
Amarillo, Texas, Sept. 21-22,

JOE WASH (ABC): Palladium, Los An-
geles, Sepl. 14; Vancouver, B.C., Sept.
20; Seattle, Wash., Sept. 21.

DEDE WARWICKE (Mercury): Mill Run
Theatre, Chicago, Sept. 18-23,

ERIC WEISSBERG & DELIVERANCE
(A&BM). Troubadour, Los Angelas,
Sept. 18-23.

DOTTIE WEST (RCA): McCordsville, Ind.,
Sept. 3, Unionville, Mo., Sepl. 5; Ber-
ryville, Ark., Sept. 7, Grandview, Mo.,
Sept. 8; Duncan, Dkla., Sept. 15,

IAN WHITCOMB (United Artists): lce
House, Los Angeles, Sept. 17-23.

CHUBBY WISE (Stoneway): Parlour
Club, New Ulm, Texas, Sepl. 15;
Trailsand Club, Baytown, Texas, Sept.
21,

BILL WITHERS (Sussex): Circla Star
Theatre, San Carlos, Calif., Sept. 20-
23.

FARON YOUNG (Mercury): Tingley Coli-
saum, Albuguergue, M.M., Sept. 15;
Elks Auditorium, Winslow, Ariz,, Sept,
16, Mr. Lucky's, Phoenix, Ariz., Sept.
18; Yavapai County Fair, Prescott,
Ariz., Sepl, 20; Palamino Club, Los An-
geles, Sept. 21

A “DEEP THROAT" isn't
necessary to read the
ORIGINAL DJ COMEDY
BITS in “TAKE MY TURN-
TABLE—PLEASE" (but it
wouldn't hoit I1).

For Your Own Leather-
Bound Copy of these
unique 30-90 sec. bits
send $15 to:

Hype, ink.

POB 69581, L.A., Ca. 90069
Dept. 24

A CONVERSATION BETWEEN
THE ELECTRIC WEENIE (the
world's most beloved joke sheel)

AND A TIME AND TEMP JOCK:

Jock: Y ou mean to tell me that Tom Adams
of WIOD, Miami just won the Billboard Alr
Parsonality, MOR, Major Marke! IEIM'H'?“
Weenie: “'That's right, dummy , . . 2nd year
Ina row . | two out of two ™

dock: “Is it because ol his siiken, heavy
breathing, Barrymoreish voice thal brings
him thesa honors¥"*

Wesnle: Mot unless you gel off on cement
mixars thal talk.”

Jock: “'Could it ba hu:‘qmt good looks and
magnificant physiqua?”

Weenie: '"You ever ses a barral of clay that
had gone bad?"

Jock: "Pray tall me then, how is it possible
that hie reaps these honors?

Weenle: "Becayse, knucklehead, he uses
the Electric Weenie, the worlds greatest
0 joke service

Jock: "How can | gat a sampla copy of this
wlsria?
Wesnle: "Thought you'd never ask.”

The Weenie
Suite 4

230 Sunrise Drive

K.ey Biscayne, Fla, 33149

© The Chicago Radio Syndicate 1973

WDGY Minneapolis
WIXY Cleveland
WWWW Detroit

WFAA Dallas
AND MORE!

If he'’s not in your
market yet-Call

{312} 944'_7'?14

29
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CHECK TYPE OF AD YOU WANT:

Ll

EIE00. Box rule armmund all adu

i

Box Aumber and sddress.

prior to date of lssue,

Billboard.

[l REGULAR CLASSIFIED-—50¢ a woard. Mmimum
£10.00. First ling: =2t all cops. Name, oddress
and phong numbes 10 bE included (n word count

DISPLAY CLASSIFIED AD—One inch,
A.times SX250: 26-times %21.25

Box MNumber, cfo BILLBCARD, figure
tional words and include 50¢ zervice charge Tor

DEADLINE—Closes 4:30 p.m. Tuesday; 11 doys

CASH WITH ORDER, Classified Adv.
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Novello & Co. Ltd.,

GENERAL MANAGER
MUSIC PUBLISHING

one of London's leading music publishers are
soon to open a New York office.

A GCeneral Manager is required with sound knowledge of music pub-
lishing and marketing in the USA.

Application by air mail letter only to:

GEORGE RIZZA
NOVELLO & CO.

27 Soho Square, London W1 England no later than Sept. 22,
Interview in New York. sed

LTD.

USED BECHT B-TRACK DUPLICATOR

Master and six slaves, Mew heads, 54,000
NEW ASC-DUAL 45 TWIN CAPSTAN B-

frack duplicator. Master and fwo sloves
e 5,100, Additional slaves avail-
able,

4 ELECTROS AND MODEL 100-48C WIND-
ers for loading blank and pre-recorded
B-track or Cassette tapes. Completely
averhauled, Each 3995 or make offer
for all four,

20 DELUXE TAPE DISPLAY fl!lﬂﬂi
Formica and Plexiglass display 500 tape
wit h!.lul'a%mfur 1,000 more, ;EI(J

fo raf

each or %5, These cases are
Afw.

AUDID SPECIALTIES CO.
3520-0 Pan American Freeway
Albugquerque, N.M. B7107
Phone: {!ﬂ!:l 345217 122

FOR SALE
OVER 200 MASTERS
CASH

Mostly R & B masters. Hecordings
from 16850's and 1960°s. World rights.
Tapes, Original masters avallahle,
Great Artlsts; Cricket: Mellows:
Dean Harlow: Sparrows: Otls Black-
well: Blanders and many, many
others. Write or phone {E]m 724-
3630 for catalog listings, Principals
only reply, JOE DA P River.
side Dr.,, New York, MN.Y. 10024, seb

OLD RADIO SHOWS—B TRACK AMND
Cassettes. Exact time loaded blanks.
Major label, B8 track deletlons. Musie,
Ine., P.O. Box 1324, Conway, Ark. 72032,
Phone; fE-ﬂl‘l HET-TIEE el

THE GCILEIEH DISC SPECIALIZES
In rare records ("50s5). Enormous Inven-
tory. Malled anywhere. Catmlog 22,00,
163 W. 10th St., N.Y.C. 10014 212y 258.
TEED. tfn

AMPEX B TRAC K RECORDER 1",
DECEK 3, AL 350 solid siale 1_'||:r'1mn1:"5

sel syne, Lipps heads. Excellent, .u-ufr
or hest offer. Titan Siudios, :Elm Gi5-
1767, sel

DISTRIBUTORS WANTED

i:.“r FTCHES 5240 A DOZEN. UM OTHEI:
NOW jlems. House of Ripps, 38 N. Mae
Guesten Parkway, ML Vernon, New
York 10580, 1fm

B-TRACK TAPES—BEST SO0UND-A.LIKE
variely packs, Latest hits in pops, sou)
and country. Llls.lribuluru uamm-l Send
for free sample. 5.0.5., 2734 Hoz-
#¢ll Ferry Road C‘har]ntte, E. C. 28201,
Tel. F04—384-0381, tfn

LEADING MANUFACTURER OF
SOUNIDALIKE Btrack tapes (variety
piacks) looking for established distribu-
h:u'u I:n merl:hn.ndiae our high guality
rite: George Skarpalezos, C'.'..-S-
Sl
: x or ugusta, Sou
Carolina 803y 279.4334, i el

SCHOOLS &

INSTRUCTIONS

REI FIVE WEEK COURSE FOR FCC IST
phone license. Six week ecourse f{or
Radio/TV announcer. Call or write io-
day. REI. 52 5. Palm Awve., Sarasola,
Fla. 33577, tfin

30

IMPORTS FROM ENGLAND
Mean More Profit for You

Far efficient worldwide delivery of
the lotest albums and topes with
regular special reductions contact.

GRADUATE RECORDS

3 Broad Street
Wolverhampton, England
{Wholasale only
sed

FOR SALE
BULK LUBE TAPE
EIGHT TRACK & QUAD CARTS
SLEEVES—LABELS
EXACT TIME LOADED BLANKS

PIKES PEAK TAPE
1409 5. Bth 51, Celorado Springs,
Colo. 80906 (303) 475-1420 5e29

FANTASTIC VALUES, ASS'T 45'% —
REB-C&EW-Pop, 35 per 100, Quantities
1,00} o more, 54 pt'r 10—5 ify ass"t.

We export. B.B Aocords. 7 Baward
Rid.., Upper Dnﬂw. Pa. 10082 ({215) LEI-
4473, LEn

S EMI PROFESSIONAL DUPLICATOR
High-speed (3HPS) duplicator in excel.
lent condition. 8-track, modular con-
struction, Solid State electronics, 53,850,
S5K Enierprises, 3515 Wesi urbank
Boulevard, Burbenk, Calif. 91505 Tele-
phone: (213 B42-2144. sl

LLe: MFFERENT 45s £8.668! 200 DIFFER-
ent plus free 8 frack 1275 Rock or
MOR nine samples §1.25¢ JASCD, Phan-
tom Hox 403, Flushing, N.Y. 11379, cow

TAPE CLOSE 0O0UT! FOUR TRACK
factory cutouts, major lables, half mil-
lion available—50s {(will negotinte bulk
deals). Also eall for EIGHT TRACK

info, Panorama Salea Co., 9040 Wash-
ington Blvd., Culver City. Cal. S0230.
213 B39.2353 or B74-2568. He=H

WANTED TO BUY

WANTED: DEFECTIVE 8-TRHACHK TAFPES
alsa L.P. Albume and 8-Track Tape sur-
plug, deletions, cutouts, ete. (sny quan-
tityh. Write: Surplus, Box 153058, Tulsa,
Dklahoma 74115 Call (918) BIG-I057. selh

NEW DISTRIBUTOHR — JUST OPENED
Want fto buy merchandize; B track ear
slereos, home stercos, cariridges, pre-
recorded and blanks. BTrack Distribe-
tors, 17 Burton, 5W. Grand, Mich.
48507. Phone: (616) 245-B058, sl

DEFECTIVE TAPES UN-LIMITED
quantity. Alsa LP and Ta surplus.
Mello Music ‘FIH- Judm:ln, Highland Park,
Hlinois, (319 4333130 sef

SITUATIONS WANTED

CHIEF ENGINEER NEEDS POSITION
in tape duplication industry. Highly
experienced. Box 6058, &'n Billboard,
I Astor Plaza, New York, N.Y. 10038, se8

- -—— - S — — S— — — —- R S—- - — — — — i — — . —

PROFESSIONAL SERVICES BN

CUSTOM TAPE DUPLICATION ON
I or 720" Pancakes In B-track or
uad-8 conflguration.
u!nrlnfhfrnm any format. You
handle filings and mechanicals, Short
runs are our speclalty.
Hardware manufacturers attention!
Let us make your demo cariridges
for guad or sterec uniis, Fast, de-
endable service. Call for fast puotia.
omn.

AUDIO SPECIALTIES CO.
3520-D Pan American Fresway
Albuguerque, N.M., BT107. se22

IMAGE BUILDERS

We want e hel you become a
success in your chosen profession
If we don't help you !.mp-n'l're your
Iimage, our servies doeen"t cost a
thing. For our thl]]nnﬁ‘.l.nl question-
naire, zend £3.50 t

IMAGE BlllLﬂE!tE

2574 M. ‘I":|'|.|.r|'|lr;i
Santa Ana, Call¥. 704 sed

BENTAL S0OUND SYSTEMS FOR ANY
event — anywhere — Concerts, Conven-
tions—Festivals — Alrsho wa, Electro.
Media, 1453 Washington, Grand Hawven,
Mich., 48417. (6186) B42-B530. seld

DISTRIBUTING SERVICES

RECORDS, CARTRIDEGES,
CASSETTES FOR EXPORT

ALL LABELS—RECULAR AND
CLOSE OUTS. Mearly 30 years serv-
ing imporfers with consclidation and
personalized attention.

DARD EXPORT, LTD,,
1468 Coney Islond Ave.,
Brooklym, M.Y. 11230
Cables: Expodars Bow

ATTN! OVERSEAS IMPORTERS

On :-'l:lur u:n:hnt.-u l'rum the U.5.A.
we provl the following services:
ﬁ!:l:mhlt.' various orders
Ship at lowest frelght rates
Provide new supply sources
Ald you In your visits o N.Y.

Cantact:

BERKLAY AIR SERVICE

P.O., Box &85, JFM Airport,

damaica, MN.¥Y. 11430. l.l.!-,.nlu...1 22
e

WHILE OTHER PEOFLE ARE HAISING
their prices, we are lvwering ours, Major
label L8 are low as §1.00. Your cholee.
Write for free listings. Scorpio Music
Diistribuwiors, 6612 Limekiln Plike, Phila-
deolphia, Pa. 19138, Dealers only. tfn

ATTENTION, RECORD OUTLETS. WE
have ithe largest selectlon of 45 rpm
aldies and goodies at Xe¢ each, also
major label LP lstings at promotional
prices, Send for free listings. All orders
weleame, Apex Rendegvous, Ine., 1135

W. Ellzabeth Ave., Linden, N.J. D‘?ﬂ:}ii-
LEm

RECORD MFG. SERVICES,

SUPPLIES & EQUIPMENT

COMEDY MATERIAL

JOKES UNLIMITED

PROFESSIONAL

COMEDIANS, SPEAKERS, VARIETY COMEDY MATERIAL
The Service of the Stars for 30 Yrs!

ARTISTS, SINGCERS At last, the

HTHE COMEDIAN"
perfect JOKE SERWVICE. All BOFFS, .
no  fitters. Hnllywn-:u;l's. EREATE?T ﬂri“é“ﬁ,,ﬂ:?tﬂ %’EE:F';TE’;E s
JOKE WRITERS contribute every is- 35 “FUN-MASTER" Gag Flles, 845

sue, MEW monthly service, anly 560 “Annlversary Issue,’”” §
a year, Sample $5. Send thﬂ'&l:l'.k ta "How to Masier the ﬂfﬂi'ﬂﬂ"‘“-' 85

No C.0.D."
JOKES UN-LTD. "wWe Teach Ehﬂdun Comedy"

Hollywood. Cal. 50069 Remi o LY, SoASON
L+] Woo al. A .
Y D:jpt. B. sof Hew York, M.Y. 1001% tn

POUND OF PR&FESEI’DI\'&L COMEDY
Filldn"s, monologs, lead-in's, @&d-1ib"s,
enlnps, elosings, breaks. "“One Poiind Money hack guarantes. Sparky Des
]!rr nuscript Package”—310, (usually 520) dunes, Box 144.-B, New York City 10022,
Hefund If not terrifie. Can't lose! VINCE selH
HEALY, Box 66-B, New York City lmzli:-'

50

FUNNY FILLERS—AMNOUMCEMENTS,
Routines. 450 loughs! Big new follo—84.

“FREE" CATALDG . . . EVERYTHING

R MEDY! for the Deejay! Comedy, books, air-
D s e k=, wild tracks, old radio :H:I'IBWE,

o ched
11,000 glassified one-line gags, §10. Cain. Write: Command,

! t FCOC tests, and more!
I]i?gh::’-liﬂ Fﬁiggf?:nﬁf '&i‘."ni.xamﬁ We; Hox 26348-B, San Francisco 84126, tfn

RDS—TAPES OLDIES! 20000 IN
EEEIE Send 50 for 3,000 I.'lu-‘tlnE_!:llm-

1 Mail orders filled. Record Center,
BILLED'ARL:: 1895 W, 25th St., Cleveland, Ohlo 44113,
PrBuUR. Sumseristien (216) 241.0107. We export, eow

SUMMER PLAYHOUSE THEATRE AND
Housing—731 beautiful acres near Albany.
Ideal for school or theatre group. Euli
collect (405) S25-2484. oW

Save 209 an Hu'hﬁl'ﬁjﬁllﬂni to Bl
board for groups of or more. For
rates and Information write;

BOX &%

/o Billboard, 1515 Broadway
New York, N.Y. 10038 tin

HICH FIDELITY'S TEST REPORTS—
Over 175 l:urrentlar avallable audio prod-
ucts. Tests, analyees, prices, Send 51.95
to High Fidelity’s Test Reports, 2160

Patterson 5t., Cineinnati, Ohia 45214. tfn

12 TRACK SCULLY EECORDING AND
Mixing with EMT, Puliee, Ei:m:trn -sonles
l:qun zer, Limiter: also nd I

with I.nltrumunl'.u: and nmﬂﬁlﬂ:u
ﬂnn E',lllnlt Btu West 4
N.Y.C. 10018, (Z13) MEI'ETT,

POSTERS, BLACK LIGHTS., INCENSE
beads, patches, stickers and denall: Eentf |

CLASSIFIED
ADVERTISING
DOESN'T
COST,

IT PAYS.

for free eatalog, (404) B76-4474 B
ibutors, 951 Peachtree 5t., h.n. At-
lanta, Georgln 30308, tHn

RADIO-TU MART

"

If vou're a deejoy searching for a radio station, or a radio
station searching for a deejay, Billboard is vour best buy. No
other trade publication is read by so many air personalities
and program dirvectors. as well as the sharp programming.
oriented general manngers. Best of all, general managers re-
port that Radio-TV Job Mart ads can draw five times the
resulls of the next leading radie- TV publication.

Rates: “POSITION WANTED™ is $15—in advance—for two
times. 2" maximum. Additional space or variation from
regular ad stvle is 225 per inch. no maximum. No
charge for Box numbers,

“POSITIONS OPEN" is 315 —in advance—lor one time,
2" maximum. Additional space or variation from regular
ad style is $25 per inch, no maximum. Box number ads
nsking for tape samples will be charged an added $1
for handling and postage.

=eil monev and advertising copy to:

Radio-TV Job Mart, Billboard, 1515 Broadway. N.Y. 10036

POSITION WANTED POSITIONS OPEN
WANTED
An interesting human being with a

MEL PHILLIPSE NOW AVAILABLE

AS COMSULTANT OR MNATROMNAL
P.D. HIGHEHR RATINGS ARE JUST Fl'_ﬂ“"t “Dlﬂft‘&'&ﬂ:{:"ﬂaﬁ ARalraus
¥ M1 6 of communica TE alary:
fi_f.ILHUHE Neaa A TR e EE}% open. Oppoartunity: equal. Applicants
should send audio tapes of thelr
hest work plus brief resume and
= — statement of objectives and goals.
Phone calls and Interviews not ini-

tally required. Mail to: Johnny Hyde
Program [Mrector, KCRA Hadio li

YOUNG, MATIJRE EDU""ITTIY D.r.
5T O YRS

B YRS, EXP.— :
METRO AREA - HIGHEST RAT- Ik Street, Sacraments, Calif. Bﬁﬂal;ia
INGS. SEEKING PERMANENT FO-

SITION WITH FUTURE — WILL
RELOCATE. TAPES, PIC5 RE
SUUME, REFERENCES, W16, 781/ El'ifI}

Wanted: Jock. WAYS, Charlotie,
J!E'-;EI Contaet Jay Thomas, 704/ 39“?5

Young English DJ wilh experience
in European and Brifish AM & FM
Radio secks stateside outlet. Inter-
views, reviews, new releages, flash-
bhacks. Stereo or Mono. Extm:meh’
fMexible producer. Mail your require
NEMO UTﬁﬂg{}iDH '}'Jrrf.%:ﬂuhé#'

390, Radio-TV Job Mart, Biil -
READING, RG3 GHN, BERKSHIRE, e et AL g LR D
ENGLAND, 8/15 10038, 9715

AR PERSONALITY

IMMEDIATE OPENING IN MAJOR
MARKET FOR MID.DAY PERSON.
ALITY. WARM SINCERE HOUSE-
WIFE APPROACH. Reply to Box

8-Track Tape
Duplicafing Facilify

Complete, ready to roll high speed
facility for 8-track and 2-track
sterec—including Ampex, BLM,
sloves and master recorder. F'um,r
labeler, Trescott wrapping, outomat-
ic ’ra1||:|r|ng and splicing, and high
speed winding, tape quality check
on Pancake and in cartridge. Assem-
Bly bBenches with stools and ecar-
fridge storage carts. Less than 1,000
hours use. SBO.000. REDUCED TO
69,000,

BOX 635,
¢/o Billboard, 2160 Patterson 5t.
Cincinnati; Chio 45214 sl
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Whether it's rock or country, if it's got good names, the people turn out to support their native musical sons.

Texas’ Native Musical Sons Returning

They Are Helping Build An Industry

he exodus has halted. Stabilization is taking effect. And
I an "in-migration’ is at least in its embryonic stage.
This is the story of music in Texas, the state which
has produced probably more raw talent in the way of artists,
writers, producers and other categorized citizens of the music
industry than any other state.

Yet it is sadly paradoxical that, almost since the inception
of commercial music, the outward movement of Texans to
other parts of the nation has been a way of life. There was just
no way to keep them down on the farm, or the ranch, or in the
city, after they'd seen the studios of the great music centers
of the world.

MNow there is a tinghng excitement in Texas for the natve
sons and daughters of music are coming home or staying
home. What this means, of course, is that a climate has been
created throughout the Lone Star State conducive to success
in the business. Additionally, it is attracting even outsiders to
Texas. And anyone who has ever visited Texas knows that out-
siders are not shunted off or snubbed. The Texas welcome is
as real as the Texas people.

From the barren lands near Amarillo, to the cowboy coun-
try of Lubbock, across to *'Big D,"" down the line through Fort
Worth, Abilene, and back to Waco and Austin, on to Tyler, and
down to sprawling Houston, finally into the Rio Grande Valley,
it's happening. The excitement is in various stages and at vari-
ous levels, but it's there. For a few, it involves a speculative
venture or two, but that's part of the pioneer spirit. For others
it is a sound business structure, and where else but Texas are
there more prosperous businessmen?

On a given night in Texas one can find an array of artists
performing which range from classical sopranos to the small-
est country dance band. And although dancing has not yet
been noticed at a symphony concert, it may be the anly place
in the entire state where patrons don't kick their heels when
the music starts. Performing artists have come to expect this
in Texas: people are going to dance. Totally uninhibited when

By Bill Williams

the downbeat starts, there probably 1s more motion in Texas
on a Saturday night than in the trade winds of the various
Seas.

There's every kind of climate in Texas, and every sort of
taste. They dig jazz, and they make it profitable. They idolize
country, and it's found everywhere. It has become a mecca for
rock, and it's still gaining in popularity. It is a hotbed for polka
music (of at least two ethnic strains), and its Latin music is an
art form of its own.

Mow and then a Texan is prone to slip into a superlative
when talking about his state or his community, but they get
downright ecstatic when discussing music.

The Texas Rangers were just 150 years old, And, for the
occasion, they had a native son sing a song about the Rangers
(written by a Kentuckian). Never mind that this same young
man a couple of years earlier was in the hands of those same
Rangers for goat-rustling.

In the country field alone, consider the names of these in-
dividuals who came out of Texas: Tex Ritter, Ernest Tubb,
Gene Autry, Ted Daffan, Bob Wills, Buck Owens, Ray Price,
Jim Reeves, Leon Payne, Hank Thompson, Billy Walker,
FPappy Daily, Al Dexter, Dale Evans, Lefty Frizzell, Stuart Ham-
blen, Cindy Walker, Johnny Horton, Waylon Jennings, George
Jones, the Light Crust Doughboys. Leon McAuliff, Roger
Miller, Willie Nelson and literally scores of others.

But so did Lightnin' Hopkins, Alan Lomax, Phil Ochs, Roy
Orbison, and hundreds more in every field of music. The
seeds were all planted in Texas: they had just been moved
elsewhere to grow.

Now the transplants are taking place. Ray Price has moved
back to Texas, so has Willie Nelson. Charley Pride lives in Dal-
las, and great songwriter Floyd Tillman has opted to live there.
Cindy Walker long ago left Hollywood and went back to Mexia.

The “in-migration'' perhaps is even more apparent in the
rock field, and the retention of artists is obvious in all areas.

And then there is the wonderful Chicano music, per-
formed by the people of Mexican descent in Texas, which is as
exuberant as their spirit, as colorful as their history, as vibrant
as their personalities, and as stirring as their temperaments.
Chicano music is one seed which did not leave Texas, and my
how it has flourished.

The Texas music industry is full of men with not only talent
but vision. Word Records in Waco has set the religious world
afire with activity. Showco in Dallas has brought new concepts
of sound and lighting to shows, The Houston market is alive
with new ideas in radio and television. San Antonio, one of the
maost hospitable places in America, has a little and a lot of ev-
erything. Tyler has far more than its roses going, and even
nearby Athens is sprouting its wings. And Austin, well that's
something else. There is music everywhere,

Mot enough can be said for Texas radio. So many great sta-
tions there, many of them leaders, virtually all of them incred-
ible sales tools for recorded songs. Break a record in Texas
and you've got it made.

Everywhere you look in the industry there, one finds young
people, Not teen-age young, but youthful and energetic, with
new ideas and a penchant for putting them to work.

The highways are long, the fishing is great, the stars at
might are big and bright, and the sands of Amarillo may
scratch you on your pillow, and deep within your heart you
may have a memory of San Antone, and you may be able to
spell Big-D-Little-a-double-l-a-s, and you might cross the
Brazos at Waco, or the Matamoros somewhere else, or do a lot
of things written about in song. But you can also go to North
Texas State and find one of the greatest music schools any-
where, or find a Kinky Friedman in Kerrville, or 60,000 people
sweltering at Dripping Springs, or visit the King Ranch. It's a
mighty big state, and there's something happening in every
square inch of it.

T-2

Spotlight On Texas
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If you think

A

made it all right with

“I'll Make K All Right'...

CONEY - Wi
1.“, {1 Qo 3 E

make way for their new
s s soul single hit!
121

(MS 2-121) 45 RPM Yourself
Produced & STEREO “D“St (_)f!_,
A T 240 And Try It Again

ﬂIIIET YOURSELF OFF AND TRY IT AGAIN

Hendersen-Lloyd) [(Word Musie, Ine. - ASCAP/
Eight-Mine - B.M.1.)
UTIFUL ZION CHOIR
alurt Emma Richards
& 1973 WORD, INCORPORATED
nt

45
fbr_‘]n” OF wﬂﬂ_l},i

hear sizzling soul on

‘myrrh,
a division of Word, Inc.

Box 1790 Waco, Texas 76703

In Canada: Word Records
Box 6900 Vancouver 3, B.C.
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Dateline
CHICANO

Tex-Mex Sounds Undergo Changes

he sound of Tex-Mex Chicano music is undergoing dras-
tic changes.

While many will tell you that there are still a large number
of problems to overcome, the Chicano music picture in Texas
has never been brighter.

““Activity has never been more brisk than it is this year,”
insists Manuel Rangel, Jr., of Rangel Distributors in San An-
tonio. Rangel's father was one of the innovators of the Tex-
Mex music industry with his Corona label, the grandfather of
San Antonio Latin labels.

With accordhon and guitar, Tex-Mex music came rolling
along the Texas-Mexico border in the late forties to a vanety of
names and labels, mainly Norteno and Conjunto, and en-
gulfed the Spanish-speaking people of Texas.

Many people take credit for the music's beginnings and
each is due his own individual credit, because the road to
making the Chicano music industry “‘respectable” has been a
long and hard journey.

When one thinks of that music's initial birth in the hearts,
minds and soul of the Texas-bred Mexican American, names
come to mind such as Armando Marroguin, Paco Betancourt,
Arnaldo Ramirez, Beto Villa, Balde Gonzales, Manuel Rangel,
Bob Tanner and Isidro Lopez. Look a bit further and names
continue to appear in the history of the music. Names like
Johnny Gonzales, Tany (The Top) Hernandez, Sunny Ozuna,
Manny Guerra, Paulino Bernal, Freddie Martinez and more
recently Manuel Rangel, Jr., John Bullock and Carlos Balido.

From small groups of three and four musicians to entire
orchestras, Tex-Mex music is booming inside and outside the
confines of the state. The music's growth patterns now
spread to California, Michigan, lllincis, Arizona, Florida and
wherever the Chicano has turned to seek the opportunities of
the good life.

Because of this expansive outgrowth of the music, most of
the companies of Texas who deal in this line are admitting
they no longer try to produce their records on a shoestring
budget, and that the entire industry is being swept with
change in its transformation into big business.

“Most of us started our companies without much capital,”
Johnny Zaragosa of Key-Loc Records admits. “We didn't
krnow anything about the technigues of merchandising and
promaotion.

“All we knew how to do was get the songs on tape and then
have records made. What followed after that was 90 percent
luck."'

Many Chicano record businesses actually owe their suc-
cess today to the *'Momma and Pappa' shops that sprang up
all over the state.

**Larger record shops would not deal with the small Mexi-
can-American companies because they did not understand
the music and, mostly, because they did not think it had much
of a future,”” explains Rangel.

The larger retail chains that did attempt to stock the music
in its infancy were financially hurt by the fly-by-night distribu-

By Charlie Brile

tors who would stock the stores with a large amount of prod-
uct, promising to buy it back if it didn’t sell. When the stores
started looking for the distributors, they were nowhere to be
found to reclaim the product and for several years Chicano
music had a bad name in most large record outlets.

The small Spanish record shops that sprang up around
the state were usually run by husband and wife who kept only
a small inventory of product and could not afford much more.
Maost shops were an extension of a grocery store, a furniture
shop or some other small business.

To make the scene even more complicated in its infancy,
almost every distributor, record shop owner, or jukebox oper-
ator dealing in the Chicano field had their own record label.
Distrust among the industry grew in abundance.

Competition among promoters of dances and shows was
extreme and price cutting was the order of the day.

Because of imited budgets, producers of Spanish product
paid little attention to quality in the recording and pressing of
the records, making the entire scene additionally unpopular
to the larger, more sophisticated record distributors.

Out of the midst of much of this confusion came such
leaders as Manuel Rangel of Rangel Distributors of San An-
tonio; Arnaldo Ramirez of Falcon in the Rio Grande Valley;
Johnny Gonzales of El Zarape in Dallas;, Tony Hernandez of
Buena Suerte in Termple; and Johnny Zaragosa of Key-Loc.
These men were not the only ones who played an important
part in the stabilization and growth of the Chicano music in-
dustry in the fifties and sixties, but they are the ones most dis-
cussed in the industry.

Today, there is an emergence of the “'young'' executivesin
the business. Such men as Zaragosa, Freddie Martinez of
Freddie Records in Corpus Christi, and Manuel Guerra of Mr.
G. Records and Amen Studios are aware o. all the modern
merchandising and promotional activities that surround the
successful record company. They continue to use this knowl-
edge for the betterment of the industry.

Zaragosa uses his vigorous personality and executive skills
today the ground work in regard to his Key-Loc Records oper-
ation in San Antonio. Currently, with only one act, his partner
Sunny Qzuna, to worry about, Zaragosa is looking toward
modern merchandising ideas to help his company expand. In
the latest album produced by the company, “La Preferido,”
he included a no-postage card that the consumer could return
in order to help identify the age group and location of the
record purchase.

“We will use this to help us ascertain our target audience
in future albums,” Zaragosa explains.

Martinez, meanwhile, has carved out a small fortune in the
business from Corpus Christi as the result of using hié percep-
tive business sense to constantly expand his operation. He
has bought and updated a recording studio in Corpus Christi
and is presently expanding his office and warehouse space
near that city's beautiful Gulf Coast bayfront.

Three progressive record distnbutors are also contributing
to the present growth of the industry. Rangel Music is turning
to more modern merchandising methods to sell their chient’s
products, such as an advance album advertising campaign
that has hardly been done in the industry.

Western Merchandisers of Amarillo has also become very
active in the Latin music area of entertainment under the
leadership of owner Sam Marmaduke and buyer John Bul-
lock. Bullock, who heads the company’s Houston operation, i1s
very close to the Chicano music scene and is updating his mer-
chandising techniques to spotlight that type of music.

Arnaldo Ramirez of McAllen, one of the originators of the
Chicano music as we know it today, has helped make the in-
dustry an international business expanding his Royalco oper-
ation to such distant points as Belgium, South America, Cen-
tral America, and Europe.

Change is in the air everywhere in regard to the Tex-Mex
music scene and is easily detected by talking to the principals
of the music. Tony (Top) Hernandez beams with excitement
as he talks of expanding his operation, Buena Suerte Records,
from California to Mexico, or of the potential of turning to
other types of music, such as country and western.

Even with all the change that surrounds it, the music still
has its share of those who dislike what is happening to the in-
dustry. There are still an abundance of "Momma and Pappa"
shops, but the Woolcos, Globes and K Marts are taking over
the majority of the retail business.

Such producers as Joe Morante of Norteno and Salome
Gutierrez of D.L.B. Records like the music the way it has al-
ways been. They are slower to accept the "'big business' atti-
tude of some of their competitors, but they both realize that
there can no longer be the Chicano music scene as it once
existed.

“We are more competitive with the Anglo music com-
panies than with our own types of music,” believes Rangel.
“We notice that the younger Mexican-Americans are now buy-
ing a vaniety of music, from Rare Earth to the Rolling Stones to
Sunny Ozuna and Freddie Martinez.”

The Chicano music industry must be competitive, both in
sound and merchandising with such labels as Columbia or
Electra, Rangel feels.

Just recently, many larger labels have raised their retail
price per album in order to justify the increased cost of profes-
sional production.

“We are no longer in the budget record business,”” Her-
nandez relates. *'Our prices are now competitive with the ma-
jor brands and so far business hasn't suffered."

For such a long time, Chicano has been the step-child of
the music business in Texas, but now with international ac-
ceptance and a different, up-dated mode of doing business, it
is well respected and highly profitable, Best of all, the industry
is looking forward to even more amazing growth potential in
the future.

Rio Grande Valley a Hot Spot

exas' Rio Grande Valley has probably done more to help
the growth of Chicano music than almost any other
single area of the state.

Arnaldo Ramirez had no idea of the growth of his Falcon
Record Company when he began his music business almost
25 years ago in the small South Texas city of McAllen. Since
then, the Falcon complex has grown to major facilities in Los
Angeles, San Antonio and Chicago, not to mention Belgium,
South and Central America and Europe.

Despite all this growth and expansion, Ramirez is still
more comfortable in his home offices in the Rio Grande Val-
ley. There he has assembled a strong staff including his broth-
ers, Rafael and J.M.; his son Arnaldo, Jr., J. Cordina and
Jeanne Lenorman. Charlie Cole, another important figure in
the organization, recently became general manager of the
San Antonio office.

Cornelio Reyna still continues to be Falcon's hottest artist,
while Carlos Guzman and Alegres de Teran continue to sell
well also.

The tremendous popularity of the Falcon complex, accord-
ing to Ramirez, is the development of top recording artists on
a continual basis. Ranchero and MNorteno music is still a
steady favorite with the record buying public and the top cata-
log of hit albums keep the company’s business moving at a
brisk pace.

T4

Falcon's Jeanne Lenorman, known to her friends as ‘‘La
Guera," heads the company's department of artists and pro-
maotion and sees no weakening in the growth of Chicano mu-
sic. Although some younger Chicano citizens no longer speak
Spanish, she feels that the pride of the Mexican culture is em-
bedded deeply in the citizens of Texas and that their music
will never die.

The entire Falcon operation has become involved in the In-
volvement of Mexican Americans In Gainful Endeavors
(IMAGE) in an opportunity to better the plight of Chicanos in
the United States.

.Under the House of Falcon umbrella, Ramirez has placed
his Falcon, ARV International, and Bronco labels, while labels
such as Bego, Impacto, El Pacto, and CR are operating under
the Royalco Corporation.

A major phase of the company in the promotion of its art-
ists is the weekly ‘‘Fanfaria Falcon" television program that is
now seen on over 150 of the nation’s television stations, and
which originates at KGBT-TV in Harlingen.

Falcon has not yet raised prices to wholesalers like many of
the record companies in the Chicano field because they fear
the prices may be “out of the financial reach of many individ-
uals.”

““We want our music to reach everyone, no matter their fi-
nancial conditions,”” Ramirez adds.

www americanradiohistorv com

Another principal in the growth of Chicano music located
in the Rio Grande Valley is Paulin Bernal, once the leading
conjunto accordianist in the nation.

Bernal is now spending most of his time as an evangelist,
but has remained active in the music business. At the present
time he is planning a new line of Spanish gospel albums fea-
turing himself and well-known Spanish tenor Francisco Bilboa
under the label of Kamunikacion Karisma.

Bernal thinks the answer to the growth of Chicano musicis
the ability of the larger labels to stick together and to improve
communication among themselves.

“When | was more active in the business, there was a lot of
dissention among the record people in the Tex-Mex field,” he
remembers.

From a backyard ""under developed’’ recording studioto a
modern complex, Jimmy Nichols has always been available
for recording or counseling when it comes to Rio Grande mu-
sic. Nichol's Pharcah Recording studios in McAllen have been
instrumental in several Chicano hits, as well as some in the
Anglo field.

Nichols was active in the production of the Playboys of Edin-
burg's rise to popularity a few years ago with their *'Look at Me
Girl," a song covered ultimately by Bobby Vee that robbed the
Playboys of a chart position.
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LATIN MUSIC CHARTBUSTERS
AS BIG AS TEXAS!

You’'ll find the greatest Latin sounds around on the Rangel
family of labels. Rangel Record Distributors, the strongest
distribution network in
Texas, are the state’s
exclusive source for Key-
Loc, Capri, Chicano, G.C,,
DLB, Mr. G, Joey, J.C.
and RMC.

STIRED

CALP 1026

| The Rangel Family
of stars includes

Sunny and the Sunliners
Johnny Canales Band
Manuel Guerrero

The Latin Breed

Carlos Miranda

Alfonso Ramos
Gregog@Eplarate

Get ’em from Rangel Record Distributors
809 Fredericksburg Road, San Antonio, Texas 78201, Tel. 512/735-6111
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DLB, Norteno
Conjunto Cos.

wo San Antonio based companies that have been faith-

ful to the traditional Tex-Mex flavored conjunto music
since its beginning are still very much a part of the Chicano
market today.

Salome Gutierrez formed his D.L.B. label as an outgrowth
of his three San Antonio Del Bravo record shops, while Jose
Morante began the Norteno label following his success as a
top Mexican musician. Both men, though competitors in the
sale of their merchandise, remain very loyal to their conjunto
styles of music.

Morante began his musical career as a Spanish conjunto
musician with the former RCA Latin record company, Blue-
bird, before switching labels and recording several songs for
Decca. After the Second World War, Morante returned to San
Antonio and began recording local artists and releasing them
on his Norteno label.

“| have never had a written contract with any artist that |
have recorded," he points out. “All agreements are always
verbal since that creates more trusts and causes less lawyer's
bills."

Very proud of the ‘‘acceptance” of conjunto music, Mo-
rante has not forgotten the trouble that he had selling his
records during the past when the music was in its infancy.

“We sold all our records in Texas in those days. because
Mexico called our music trash,"" he recalls. Now, according to
Morante, every big Mexican star features an accordion in his
band, and conjunto records sell very well in Mexico, as well as
all over the United States.

Gutierrez, whose label currently has one of the top selling
conjunto albums on the market, sees a good future for that
type of music in the days ahead, Due to the popularity of
Manuel Guerrero’'s “Abre El Corazon" album, Gutierrez's
D.L.B. label is being distributed by Capitol in Mexico.

“Three years ago, conjunto music seemed to die,"” Gutier-
rez remembers. But today it has regained its popularity and
is growing very strong again.”

Both Morante and Gutierrez record their artists on their
own recording equipment to cut down production costs and
have found that three or four musicians that make up the con-
junto bands get a very good sound on 'less complicated"
equipment.

The smaller groups also have less overhead than the big
orchestras so their prices are less and they are booked more
often, Morante points out.

Despite the fact that both men intend to stay in the con-
junto mold in their individual companies, both agree that con-
junto will probably not enjoy the growth potential of other

Dateline
CHICANO

Alamo’s 5 Trucks
Service 400 Outlets

arlos Balido is looking for new ways to expand record

distribution throughout Texas, as his Alamo Distribut-
ing Company of San Antonio has jumped heavily into the serv-
icing of rackjobbers and retail outlets throughout the state.

Formerly with Musart of Mexico, Balido says he started his
company with one panel truck, delivering the product to the
“front door” of retail record shops in lieu of taking orders and
waiting several weeks for delivery, Already the company has
grown to five trucks providing weekly service to over 400 out-
lets in San Antonio, Dallas, Houston and the Rio Grande Val-

ley.

So successful was the service in the Valley, Alamo has
opened a branch office to handle that area of the state,

““All our personnel are Chicanos with a knowledge of that
type of music,”” Balido explains.

When the drivers visit a certain area, they tune in their ra-
dios to local stations and stay up to date on what is happening
in that area in regard to music. In this way, the distributor can
help the record shops and rackjobbers in their selection of
merchandise.

Each truck carries a daily quota of at least 200 titles of
tapes, albums and singles.

The recent hiring of Mel Moran, who has a good knowledge
of the Chicano music scene, as general manager is likely to in-
sure the growth of the company, according to Balido.

Moran's first step after joining Alamo was to sign Pepe
Garcia's California based Latin International to an exclusive
Texas distributing contract.

Latin music. A big hit, according to Gutierrez, is the sale of ap-
proximately 15,000 records and many albums do not make it
past the first small pressing. However, as long as conjunto re-
mains a form of Texas music, both men will continue produc-
ing that sound on their records.

Manuel Guerra
Active Producer

opular Chicano recording artist Augustine Ramirez says

he laughed the first time he heard that Manuel Guerra
would not allow anyone to drink or curse in his Amen Record-
ing Studios in San Antonio.

Just last month Ramirez was in that studio recording his
latest album, and he conceded that this first session would
not be his last at the studio.

“You have to know Manny Guerra to appreciate his be-
liefs," Ramirez explains. “He is dedicated not only to the
sound of music, but to his religion, so it is natural to accept his
restrictions.”

Guerra, despite his recent success in the Chicano field
both as a recording engineer and a producer, Is N0 newcomer
to the music business. He started in 1960 as a member of the
Sunny and the Sunglow band that recorded “'Talk to Me,” a
number one song in the nation. Mext, he instituted the Sun-
glow label and led that band to a national chart position with
the polka-oriented tune, "Peanuts."

After Certron purchased Sunglow Records, Guerra was
considering leaving the music business completely, unsure of
what his future held.

'*| became converted to Christ and felt | was being called to
the ministry, but music was in my soul and | knew that | must
still remain active in that area,” Guerra remembers. *'Putting
the two together has not been easy, but it is working for me."

Guerra's Amen Studios are one of the most active in the
state and features up-to-date MCI equipment and an enor-
mously big sound. The consciousness of the Chicano public to
quality records has been instrumental in the upgrading of the
music, according to Guerra.

As a producer, he has hit the jackpot with the Latin Breed,
now emerging as a top Chicano group. Guerra also produces
eight other artists.

Why would another company record in Amen Studios
when Guerra has a record company of his own?

“It's because Manny doesn’t hold back any ideas when
you're using his studio,” says Sunny Ozuna, a popular Chi-
cano artist. ‘'He is a genius at music and will go all the way to
help you with excellent suggestions concerning your music."'

Guerra says his studio will soon be expanded to a larger,
more modern building in approximately the same location in
San Antonio. He has just recently completed the plans for his
new building.

at work,
ask them.

Fact: Most workers want to save
money, but have a tough time doing
it on a regular basis.

Fact: Most workers love their
country and will support it any way
they can.

Solution: Help them keep more
of what they earn and help their
country at the same time by install-
ing the Payroll Savings Plan.

That way, they can accumulate
U. S. Savings Bonds through easy
payday allotments.

For America, it's a contribution
to economic stability.

For your people, it's a patriotic
way to save.
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We have been asked by the Savings Bond
Division of the United States Department of
the Treasury to install a Payroll Savings Plan
in this company.

If we do so, you will be able to purchase
U.S. Savings Bonds in any denomination you
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Recognizing the difficulty of saving money
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payroll deduction.
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Martinez—Star
With a Catalog

reddie Martinez is a man in a hurry when it comes to the
business of music,

With orders pouring in from distributors and rackjobbers
for his latest album, “*Parolito de Amor,” Martinez seems to
be keeping his long line of hits intact in the Chicano music
field. His golden album, “Te Traigo Estas Flores,” still sells
several thousand a month despite the fact that it is over two
years old.

“‘Catalogs are the most important part of the Chicano mu-
sic industry," Martinez explains. "An album, if it is good, will
continue to sell for years.”

The Gulf Coast city of Corpus Christi in South Texas is the
headquarters for Martinez's Freddie Records complex, which
consists of a highly modernized 8-track recording studio, a
publishing outlet, and the record company, all tightly con-
trolled by the Tex-Mex artist.

An expansion program of the facilities is currently under-
way with the addition of increased office and warehouse
space.

Although Martinez oversees the entire operation to the
smallest detail, his older brother, Lee, and his father help in
the day to day administration of the facilities. Jim West, close
to the Tex-Mex music for many years, is the chief engineer of
the recording studio and is one of the few "‘anglos’ who thor-
oughly understands the Chicano business. He engineered
Martinez's first hit album and every album since.

Martinez stays on the road a great deal of the time playing
dates all the way from California to Mexico City, but is brought
up to date daily on the operation of Freddie Records.

Believing that Corpus Christi is a natural city for a booming
music industry, Martinez elected to stay there after attaining
his present popularity, rather than moving his company to
San Antonio where the heart of the Chicano industry seems to
exist.

Trying to build a strong base while he is popular, Martinez
is careful in every step he takes.

*“Chicano stars do not usually stay as popular for as long
as their albums sell,”” Martinez explains. "' This industry has a
very fast turnover of recording stars. The key to success is to
build a strong base of operations that will continue to produce
for you when some of your popularity has diminished."”

At the rate that Martinez accepts bookings for dances and
parts in Mexican motion pictures, there is not too much of a
chance of his appeal diminishing too rapidly.

Already at work on another album, he is continually
amazed at the availability of good original material from Chi-

Dateline
CHICANO

.

-
Ralph Carmichael conducts his orchestra on a date for his
Light label.,

cano writers, Several members of his band contribute songs
and Freddie also writes.

West describes Martinez as one of the ‘' straightest guys in
the industry,’ who pays his bills on time, keeps his word and
is a true credit to the popular Chicano record market.

Buena Suerte in
Country Market

ersatility and expansion are the by-words of the future
of Buena Suerte Records of Temple under the direction
and guidance of the Hernandez brothers.

With Little Joe Hernandez and the Latineirs as the back-
bone of the company, Tony (The Top) Hernandez has molded
Buena Suerte into one of the top Chicano companies in the
nation, and has just expanded the company's operations to
Mexico and California.

Co-owned by Hernandez and his brothers Joe and Johnny,
Buena Suerte is a young company having operated for only
fuurlyears. yet it has become an integral part of the Chicano
music scene.

Little Joe sells consistently in the Tex-Mex market, while
La Famnilia are also top sellers, but more in the Chicano Coun-
try vein.

Hernandez opened his Los Angeles office five months ago
on a trial basis, but decided to make it permanent when the
office proved successful in the operation and exposure of the
label’s talent in California. Ganza Rodriguez is the manager of
the California outlet.

Within the last month, Buena Suerte decided to move
more into the country area of music with the release of an al-
bum by Floyd Ferguson, a champion oldtime hoedown fiddler
in Texas.

*Johnny Rodriguez made the Chicano more aware of
country music than ever before,” Hernandez says. “So it's
just logical for our company to move in that direction rather
than limiting ourselves to one type of music.”

Versatility has always been a part of the Buena Suerte
game plan. While Little Joe has been equally versatile in the
Chicano and English rock field, Johnny is now moving into
some country and western with his current releases on the la-
bel,

Buena Suerte is distributed by 20 independent distribu-
tors nationally and just recently joined the effort to hold prices
higher on Chicano products.

Hernandez believes the Chicano market is becoming com-
petitive in the product realm rather than just in the price
areas, "‘as it should have been years ago."

Originally, Little Joe recorded for Johnny Gonzales of Dal-
las, while Tony was finishing up his army duty as a top sar-
geant at Ft. Hood, just outside Temple. When Tony retired
from the service, he and his brothers decided to go into the
record business for themselves and organized Buena Suerte,
which means "'good luck."

"*Qur luck has been better than good so far, but luck de-
pends on how hard you work," Little Joe says.
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ASCO Offers Total Sound
Services to the Country

he listed address for Accurate Sound (ASCQ) Corpora-

tion is Garland, Texas, but it's unmistakably Dallas. Geo-
graphically speaking, the suburban area is in the northeast
part of the great city.

The company history is remarkable in itself, and bears tell-
ing. First suffice to say that ASCO is a proprietorship of Ronald
MNewdoll, serving the professional sound recording industry.
The firm's main products are sound recording equipment,
recording tapes and professional studio systems design and
service capability. It serves customers on a national basis.

Ron Newdoll started Accurate Sound in San Angelo, Tex.
in 1961 with limited capital and a strong interest and back-
ground in electronics. He recognized that hi-fi and stereo were
just beginning to catch the popular demand, so he started to
moonlight hi-fi sales while still working as a civil service em-
ployee of the Air Force, designing curriculum for electronics
training programs.

In 1963, ASCO built its own professional sound recording
studio and enjoyed a million selling record, ''Last Kiss'' on its
first production. At the same time, the firm introduced TV
sales to expand its retail sales and service operation.

By 1965, the inevitable. Business was booming, and it
took up a major portion of the time. ASCO already was work-
ing with several major installation, including Monument
Records in Nashville and Heider Recording in Hollywood.
ASCO also was doing individual work for such artists as Joe
South, the Mamas and the Papas and Ray Charles, while con-
tinuing to build its reputation in the recording industry.

Newdoll also had a keen eye for a bargain. He capitalized
on the purchase of discontinued equipment and tape to im-
plement the installations. The savings were passed on to the
customers, and further enhanced the company's competitive
position. (For example, he purchased $250,000 worth of ob-
solete Ampex equipment at Colorado Springs, then sold the
equipment internationally as Accurate. In another deal, he
picked up a quarter-million-dollars worth of tape reels for a
sSOng.)

By 1966, Newdoll began to manufacture its own mixing
console equipment, and led to ASCO's first “‘turn key' studio
for $20,000 in Evansville, Ind. This proprietary equipment
has given the company a competitive advance which it still
holds today. In 1967, ASCO added Magnavox to its TV and
stereo retail operations, and began to build its retail reputa-
tion as a Home Entertainment Center.

In 1969, with the recording business in a decline, ASCO

closed its own studio and concentrated in retail operations, in-
creasing that phase by 20 percent.

Though still engaged in the professional sound studio
sales, it became apparent that ASCO needed a new base of
operations. With Dallas gaining a reputation as a recording
center, the company relocated there. The decision proved to
be a correct one. With the recording studios recovering, sales
rebounded to a near record, and profits were the second high-
est in the 11 year history of the firm. ASCO sold its retail oper-
ation in San Angelo. Now the company serves its customers in
recording and sound equipment Mylar Tape products, and
consulting service and maintenance. ASCO is an authorized
distributor of new equipment for Ampex, 3M, TASCAM,
U.R.E.l., and several other well-known manufacturers. It also
handles all ASCO products, and sells used equipment which
has been traded-in for upgraded systems.

ASCO's strongest asset, however, in obtaining new busi-
ness, deals with the consulting service and maintenance. The
firm can design and install a complete sound studio, modify
or expand an existing studio, and guarantee, service and
maintain all such installations. The size of operation can
range anywhere from one man studios to major recording
companies and broadcast stations. Perhaps 80 percent of
these operations can be characterized as an organization with
3 to 6 people who generate $100,000 to $200,000 in sales,
and cater primarily to local recording artists. Since these com-
panies generally do not have the technical capability to design
their own studios, it explains the demand for ASCO.

The company currently employs seven people in various
capabilities. In addition to Newdoll, they are James Anderson,
the marketing manager; Lewis Clark McCoy, chief engineer;
Robert Cullington, purchasing agent; Buren Lancaster and
Mollie Caldwell, technicians, and Dollie Lewis, the secretary.

Jim Anderson, who had most of his background with Mag-
navox, also was an independent sales representative selling
electronic equipment in the Southwest, He will run the Gar-
land operation in the future, because Ron is going to expand
again. He is setting up offices in Redwood City, California, and
will make his home there, going strongly after the West Coast
business. And chances are he'll get it.

After all, in the years he has operated, he has become the
owner of the largest inventory of Ampex parts in the world—
greater than that of the Ampex Corp. Ampex, indeed, sends
customers to Ron Newdoll. He can supply them off his shelf.

Dateline
DALLAS

Western Place:
Good Country

pen only a little over a year, The Western Place has
catapulted to a top perch among night clubs in Dallas.

Its slogan is *‘Mashville Sound with Dallas Style.”

With it's uptown atmosphere and big name policy, Vern
Gatlin, owner and his manager, Gene McCoslin, have done
what they were told ‘‘couldn’'t be done' and doing it well,

They have made a success of a policy of presenting coun-
try artists for three-night stands on week nights rather than
the usual one weekend night. ‘We don't need names to at-
tract crowds on the weekend," McCoslin says.

And The Western Place presented Ray Charles from Aug.
10 to the 1B for an unprecedented eight-day engagement.

They inherited Charles, who was booked to perform at The
Losers Club, which is closed for remodeling and was during
the dates the rock singer was to have appeared there.

Unlike other country-western places in the area, *'We work
on a reservation basis; we have a doorman instead of uni-
formed guards; we serve both mixed drinks and beer instead
of set-ups and beer; we have no tough-looking waitresses, and
we're in a good part of town,"” the manager continues.

And the club is in a choice part of town, in an easy-to-get-
to-location. It is in the midst of a host of new, expensive luxury
apartments populated with money-spending singles. Its pol-
icy of presenting performers currently popular with the poly-
ester set as well as long hairs and long-time fans of country
music, entices the populace to spend a fair share of its margi-
nal money there.

Since Gatlin, who runs a chain or quick-shop grocery stores
here, and McGoslin opened The Western Place last May, they
have featured Sammi Smith, Mel Tillis, Waylon Jennings, Red
Stegal, Tanya Tucker, Willie Nelson, Hank Thompson, Joe
Stampley and Jerry Wallace, just to name a few of their many
featured stars.

Columbia Records chose The Western Place to present
(Continued on page T-16)
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FREDDIE RECORDS, INC.
1316 N. CHAPARRAL ST,
CORPUS CHRISTI, TX., 78401
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«eooe) 1.New MCI 16 Track Mixing Board
2.New MCI Recorder

3.New DBX system

4 New Warehouse Facilities

NS\ B New Artist on Freddie

Records
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Fashion meets fame
meets pheasant meets fortune

meets function meets jantasy.
The Fabulous Fairmont. Dallas.
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Fairmont Hotel, Ross at Akard, Dallas, Texas 75201, (214) 748-5454
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Dateline
DALLAS

Arnold-Eisler
Swing Into Own
Jingles Business

uring the past year, two of the officers of Dallas’' two
D oldest and most respected studios in the field of com:
mercials, jingles and radio programming—Fams, Inc. and
T-M have gone into similar businesses for themselves,

They are: Toby Arnold, with Pams for 12 years and who
was, for four years, its vice-president and sales manager, who
opened his own Toby Arnold and Associates in April; and Mike
Eisler, former vice-president and general sales manager, for
T-M, with whom he had been associated for five years, who be-
came vice-president and general manager of Century 21 last
September.

Eisler has been very busy this year producing a number of
custom and syndicated programming—the newest of which
are ''Gettin’ Together,” ""an adult contemporary MOR (which
Is a gas) that we produced for WINZ in Miami, Fla.; ‘The Rock
of Chicago,' for WLS top 40, (Jody Lyons, Executive producer),
and ‘Town and Country' for progressive country stations. An-
ather new one is ‘Kansas City Country” that has an authentic
country sound."

Unique for programming producers, Eisler has also ex
panded into TV programming during his first year.

Including program introductions, station ID's, custom ani-
mation with "an original musical score for strong thematic
identity,” the video offering had Sam Nicholson, of Hollywood
as executive video producer; Mike Patterson of Century 21 as
creative director and Jody Lyons, who works for Eisler on a
freelance basis, executive producer.

The audio score was produced in Dallas and the film work
done in Los Angeles,

The Motivators, a production commercial service, sold to
32 markets, according to Eisler, is another project about
which he speaks enthusiastically. It can involve the purchase
of as few as six commercials ''designed to increase local sales
and compliment a station's on-air sound.” It also offers spe-
cial family-oriented prizes to motivate his sales representa-
tives.

Other programmings offered by Century 21, Arnold and
the company's president, Marjorie Mcintyre, are; “'Counter-
point” soft MOR; “Cookin' Country,’” “Soul Rare,” and
“Town and Country,"” for progressive country. “‘Voices of
Love," a sophisticated philosophical presentation, is also of-
fered by the year-old company.

Sound production is done by January Studios here,
headed by Chuck Mandernack.

Also using outside recording facilities is Arnold who said
about his business philosophy, ""We think that we can give our
customers better service without a permanently locked-in
staff situation. . . . This can sometimes be a detriment.

““We work on the premise we can operate to provide each
client with exactly the right writer, the right studio talent, the
right sound that working on a freelance basis can offer.

i

nstead of staff talent,” Arnold points out, ""that we have
all the talent available in Dallas.”

(Continued on page T-27)

PAMS Moves Into
Computer Building

p ams, Inc,, a 22-year veteran in the jingles and commer-
cial fields and more recently, station programming and
ID's, has branched out once more into a new but related field.

It is now manufacturing computers under the name of
Peerless Electronics Inc., that provide stations with "auto-
mated programming.'” The computer was perfected by Jim
Hartfort.

Already installed by 14 stations through the country, and
an additional two have been sold. Pam's president, Bill
Meeks, sees a possible *$375,000 in sales of the computers”
this year.

Designed to cut overhead, the computer offers the bonus
advantage of being "'less expensive than others on the mar-
ket,'"" Meeks comments.

Pams, long a biggie in the jingles business, which is still its
mainstay (an estimated $1 million this year) also offers its
three radio syndications—"'Auto Rock,” “Gold Mine" and
“Escape,’”’ devoted to nostalgia.

With its full-time staff singers and engineers, Dave Collier,
Bob Peerles and Jon Wolfert, the studio expects to turn out an
additional '"$250,000 in commercials'' this year. Bob Bruton
15 the sales manager,

SEPTEMBER 8, 1973, BILLBOARD
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MISTY DAWN-DON PRICE January Sound

dllotls Is the ‘In’ Place

= anuary Sound Studios of Dallas would have to be de-

. . scribed as the "in" place, if only because of its owners
1 . " and operators.

‘MHI"IIII'IQ Dew Put Chuck Mandernack, Bob Pickering and Whitey

1 Cﬂffﬂﬂ Fln\rnrud Kiiiﬂl" Thomas together, and there is really professional savvy. They

speak the language of the musicians and performers. They
have been around and know where it's at. Aside from that,
they have an excellent sound studio.

* One thing they have going for them is the close association

‘% ﬂ/M with the people at Showco. When they built their own 16-track

operation three years ago, they had help from such people as

W " Jack Calmes and David Alley. In fact, Pickering and Thomas

| Just Lost TheOnel Never Had c;-nstitute Thunder Productions, which is much involved in
* A : the Showco operation.

BUZZ POLLARD -winner 1973 Basically it's a custom studio, although Chuck and Bob do

Oklahoma Country Music Award their own production work there. There also is some jingle

for best allaround band. NOW work and ID packages. It's a very busy place, and one can find

appearing E.t thE DEB'DHAIH GLUB all kinds of music within its acoustic walls.

Chuck and Bob also do the engineering and most of the
IN OKLAHOMA CITY. arranging. Whitey happens to be one of the best keyboard

WE WISH T0O THANK ALL WHO HAVE men in the business, and there's a Moog there for the needed

effects. All three of the owners also are capable writers, which

HELPED IN SO MANY WAYS- Radio : :

gives a little more plus and class to the place,
Stations: WBAP-KJIM-KDNT-KCLE Since they do their own engineering and mixing (and just
EVOO-EQLJ-WWL and many o thers. about anything else), they can afford to operate with low stu-

i dio rates. Nor do they go up on those rates on nights or week-
Distributors 'E%E STATE, STANS, ends. One day is the same as another to a musician. And they
s

function 7 days a week.

January Sound is a "'quiet’’ studio in that it doesn't blow
its horns much, so to speak. Quite frankly it has so much go-
ing now, because of its obviously unheralded success, that
there is little time to talk about it. But it's happening.

Editorial prepared and coordinated by Bill Williams; adver-
tising sales by Bill Moran; cover design, execution by Eric
Chan; section editor Eliot Tiegel.

STATIONS, DISTRIBUTORS

Lemans Records Proudly Presents
The Most Exciting New
Chicano Artist of the Southwest.

% W
] Yyl

As a Composer, Entertainer and an Ar-
ranger, he puts his whole.self into song
and sings in his own unique way that
brings out the True International Chi-
cano Sound. Watch for the latest single
release, El Sueno B/W Prequantale A
Tu Corazon exclusively on Lemans

Records LM#7776-AB.

4009 Central NE
Albuquerque, New Mexico, USA
(505) 266-3112
(505) 242-9927
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Here at ACCURATE SOUND we took the
TASCAM Model 10 Mixing Console—probably
the most sensational price/performance
breakthrough in years—and gave it built-in
facilities for 8 or 16 channel operation.

Included in our modifications are:

* 96 patch points for access to each
input module.

* Monitor select and sync mix for
multi-channel overdubbing, and selec-
tor switches to punch up any one of
four multi-channel recorders.

» Monitor speaker select for studio moni-
toring, control room monitoring, or both,
in either quad or stereo format.

» Cannon connector panel with Cannon
inputs for all recorders, plus console func-
tions and auxiliary inputs and outputs.

(214) 278-0553
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Because of the Model 10's versatile separate
echo assign system, all eight channels of your
8-track recorder can be recorded simultane-
ously...four channels through the normal line
outputs and four through the echo outputs.

We offer these modifications as a complete
package or as additions to your TASCAM con-
sole. The console, equipped as shown, is
$5,736. Which just goes to show you that being
better doesn't have to mean expensive.

We can give you a complete turnkey four
channel studio for $9,550, an eight channel
studio for $21,250, or a 16 channel studio for
$35,000. That includes delivery and installa-
tion. If you'd like to know more, get to know

ACCURATE SOUND.

. A=\//=o ACCURATE SOUND CORPORATION

P.O. Box 2159, Garland, Texas 75041 114 5th Street, Redwood City, Calif, 94063

L

(415) 365-2843
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Jerry Gray Leads Fairmont
Orchestra for Guest Acts

ack in “that" era, Jerry Gray was working as a violinist
B and chief arranger for the Artie Shaw band. Among his
arrangements was a Shaw classic, ""Begin the Beguine.” Then
Gray worked for Glenn Miller, while Miller was a civilian and
after he went into the army, There he wrote a few songs such
as "'String of Pearls,” "Pennsylvania 6-5000," "Sun Valley
Jump," and others, and arranged the famous Miller songs.

He still collects royalties and performance for these, more
now for some of them than at the beginning. A lot of it comes
from Europe.

GGray has had a colorful career. He did studio work in New
York, and had his own band for the Philip Morris Show. He
moved to the West Coast, and did the Campbell Soup Show.
He recorded for Decca in 1949, then formed a dance band
and toured for a number of years,

Then, in 1969, Jerry Gray settled down. He really hadn't
intended to. He agreed to go to the Fairmont Hotel in Dallas
tor what he thought would be a couple of months, and now is
about to start his fifth year there.

“Here | found a new audience, and people were wonder-
ful. It's an atmosphere | had never encountered before,'" he
said. Gray recalls that Jack Jones was the opening act at the
Fairmont. “We played the overture first, with eight brass, five
saxes, strings, and the whole works. It was a great experi-
ence.”’

Gray says his job, fronting the orchestra, allows him not
only to play with the great performers of today, but to see all
of his old friends as they come through. Naturally they stay at
the Fairmont. It's where the great shows are, and it is an in-
credibly beautiful and fantastically-operated hotel.

The talent speaks for itself: Peggy Lee, Johnny Mathis,
Tony Bennett, Lou Rawls, Patti Page, Carol King, Julie Budd,
Roy Clark, Richard Harris, Mitzi Gaynor, Ella Fitzerald, just to
name a few.

"*People said this hotel would never make it with this sort
of entertainment,’” Gray says. "'It not only has made it, but it
has been a great boon to Dallas.”

And the man who makes it all work is Max Schnallinger, a
handsome, articulate (though with a trace of his native Aus-
trian) man, who has made entertainment meaningful in the
Dallas area. He operates on a budget of from $10,000 to
$40,000 weekly, and has proven that Dallas is a big music
town.

Schnallinger operates the Venetian Room, which often is
overflowing beyond its 400 seat capacity. This man, with faith
in his adopted city, came out of the Fairmont chain in San

Francisco, and has turned the Fairmont of Dallas into the
showcase of the southwest. The room “‘reflects the opulence
of the 18th Century Venice and duplicates the world famous
show room of the Fairmont Hotel and Tower in San Fran-
CISC0.""

Ably assisting Schnallinger is vivacious, energetic, and co-
operative Betty Holloway, a one-time school teacher who has
given promotion and publicity a meaningful twist. A native of
Wichita Falls, Texas, Betty spent much of her life in Fort Worth
(BS, TCU) taught in small towns and big towns, did some
newspaper work, then got into the public relations field. Al-
ways on the run, she carries a portable radio by which she can
be paged at any time, and she frequently is.

Dateline
DALLAS

Ed Burnet’'s Studio
Busy in Film Mixing

d Burnet, the one-time outstanding Texas football

player, made a success with his night club, his singing
group, his recording studio, and then started looking for other
areas to conquer. He found that in booking acts for conven-
tions. So successful has he become, in fact, that he has sold
his club, and now divides his time pretty well between his Su-
met Sound Studio and the convention work.

The studio business, he says, is still booming. He has his
fully new 16-track equipment, Dolbyized, with a completely
balanced mixing systems, speakers equalized for the rooms,
and a true mix. His staff of four engineers include mixer Tom
Kenchel, who is his manager; Bob Sullivan, his chief engineer,
mixer Phil York, and Roy Cherryvhomes, who operates the nar-
ration and film-mixing studio.

Sumet has its greatest volume now in the film area, which
in itself has enjoyed great growth in Dallas.
fContinued on page T-27)

WESTEX ONE STOP
RECORD SERVIGE

COMPLETE ONE STOP MAIL ORDER
FEATURING ONE DAY SERVICE

Singles—Best Sellers in Pop, Country, Soul
—Largest Oldies Selection In Texas—
10,000 Titles
~Froe Printed Title Strip For Operators
On Request -
Tremendous Selection of ALBUMS—8 TRACK
TAPES—ACCESSORIES
A Post Card Puts You On Our Mailing List

RECORDS AND REELS RACK
SERVICE

COMPLETE RACK SERVICE—SINGLES,
ALBUMS, TAPES

0ff Our Truck, At Your Door Service, for All Record
Outlets in North, East, and Central Texas.

Special Promotional Services for Drug, Discount
and Depariment Stores.

PLEASE WRITE FOR INFORMATION

WESTEX-RECORDS AND REELS

Dallas, Texas 75207
1102 Lupo SL
214-637-1810

In Texas, Willie Nelson 1s country.
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Austin Builds Country Rock Base

ustin is the headquarters of what was recently referred
by one writer as the “growing Texas mafia of country
rock music."’

Foremost in the “family’’ are: Willie Nelson; Michael Mur-
phey; Jerry Jeff Walker, writer of “Mr. Bojangles’’ and "LA
Freeway'"; Billy Joe Shaver, whose new album is Monuments’
“Old Five and Dimers Like Me"'; Doug Sahm, whose Tex-Mex
sound is catching on and whose first big album, released by
Atlantic is “Doug Sahm and Friends"'; the perennial Austin
pixy, Kenneth Threadgill, who is credited by everyone, includ-
ing Janis Joplin, as the first to give the late rock idol her first
break: Larry Watkins, smart, 23-year-old head of Moonhill
Management; Eddie Wilson, owner and manager of The Ar-
madillo World Headquarters, which claims the title of the first
long-haired country place in the nation, where the big acts
that play Texas choose “'to begin or end their tours”, and
Bobby Bridger who records for RCA. All of them live in Austin,

B.W. Stevenson, who has two albums out on RCA, "B.W,
Stevenson' and “‘Lead Free,” is looking for a place to live
there; Sammi Smith of Mega has talked of moving to Austin
and there is a report that Waylon Jennings, whose musicians
were still in Austin a week after Willie Nelson's First Annual
Fourth of July Picnic at Dripping Springs, is toying with the
same idea.

Austin, the state capital and home of the massive . ..
40,000 student University of Texas, enjoys an affection from
former students, former politicians, indeed anyone who has
ever lived there, that few towns enjoy.

In LBJ's Texas Hill Country, Austin, sliced in two by the pic-
turesque Austin River, is blessed with a natural beauty that is
enhanced by numerous surrounding lakes and a plethora of
wooded areas.

7
b X 2
Leon Russell and Willie Nelson meet at a country party.
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It has long been the mecca for intellectuals, liberals and
artists who migrate there to mingle with each other along with
a cross section of politicos, protessors and students in the
easy, tolerant, low-keyed, non-business oriented Austin at-
mosphere.

And the entertainers who are now “‘finding’* Austin are of
the same ilk as non-entertainers who thrive in this atmos.
phere where blue jeans and sports shirts are merely comfort-
able garb and not an affectation.

Most of the Austin-based performers were joined by a few
of their friends on Independence Day for a Texas-sized hap-
pening Willie Nelson’s First Annual Fourth of July Picnic at
Dripping Springs, during which time Willie married off his
drummer, Paul English.

Appearing with Willie and the Austin group were Kris Kris-
tofferson, Charlie Rich, Sammi Smith, Waylon Jennings, Leon
Russell, Tom T. Hall, John Prine, Rita Coolidge and Kenneth
Threadgill. An estimated 30-40,000 gathered in 98 degree
heat for the all-day music.

Aiding Willie with getting it altogether were Eddie Wilson of
The Armadillo and Gene McCoslin of Dallas' Western Place.

Willie, who officially moved to Austin last January, like
maost Austin residents, doesn't just reside there . . . he partici-
pates in his community. He is very available to those that are
looking for a name to make an event a success.

He has performed for a tribute to Gov. Dolph Briscoe (re-
garded as an arch conservative) in Austin, and appeared in
Dallas for Sen. Oscar Mauzy's Governor for a Day celebration.
(Mauzy is classed as an arch liberal.) He has also appeared at
benefits for Green Briar School in Austin, where his son, Billy,
is a student.

And, the night he was interviewed, he was playing on a typ-
ically Texas Pearl Beer Band Stand at the ground breaking for
the new AFL/CIO Labor Hall, it was a week after Dripping
Springs, and his crowd was no more than 1,000. He was per-
forming for free,

He put the audience in his jeans’ pocket when he an-
nounced *'If you want to dance, it suits the hell out of me."
This was quickly followed with a great scooting of chairs.

Explaining Willie's criss-crossing of traditional political
enemy camps, bridegroom Paul English (the "“Paul'’ of Nel-

SEPTEMBER 8, 1973, BILLBOARD

By Connie Herschorn

son's hit *Me and Paul') said, “Aw, we don't believe in
causes, we believe in people.” English and Nelson have been
buddies since 1954 when they played “in joints in Fort Worth
that had chicken wire in front of the bandstands to protect the
musicians from flyin' beer bottles.”

Austin folk think Willie (newly signed with Atlantic
Records) is neat and he has been accepted with more enthusi-
asm than they feel towards the general influx of new people to
their town . . . about 300,000, 20 percent students.

“Qur aim is to see to it that we supply the people in Detroit
and New York with enough good country music that they’ll be
content to stay where they are and listen to it. We don't want
them to come here choking us with their smog,'’ says Eddie
Wilson of the Armadillo World Headquarters, speaking of a
proposed record company.

The proprietor of the only slightly reconverted warehouse
books big name acts to play before his audience which largely
sits on the floor on carpet samples.

He also presents regular performances of the Ovelar
string Quartet, playing classical music; the Balcones Fauh,
Tex-Mex, and the Austin Ballet. Austin performers like Willie
and Murphey, are slated for regular monthly appearances
during their upcoming season. *Our audience will accept any-
thing that 1s good," Wilson comments with pride.

Not so inclined to protect Austin from a population influx
as Wilson is Michael Murphey. “If Austin gets too full, there
will always be someplace in the middle of Utah or Nevada
where | can go.”

To combat the "ego trips that performing artists are ex-
posed to' Murphey, who takes both classical guitar and banjo
lessons, says, ‘| just think of a chord | can't play and concen-
trate on learning it. That brings me back to where | am."

On the club scene, the recipient of the “first beer license
issued in Travis County in 1933" was Kenneth Treadgill, the
resident leprechaun of the Texas hill country, For close to 40
years he has entertained generations of UT students and leg-
islators in his “‘place’ that started out as a combined gas sta-
tion and “beer joint." It never had an official name—it was
just known as the Gas Station. No gas has been sold there
since about 1948 when Mr. Threadgill (as he is universally re-
ferred to) figured out it was more profitable for him to sell
beer than gasoline.

At the Gas Station rednecks sat bent elbow to bent elbow
with labor leaders, radical students, conservative and liberal
lawmakers at the long tables listening to Mr. Threadgill's
twangy, Jimmie Rodgers-inspired voice belt out the oldies

Introducing the

first 24 Track,
LocationRecording

Company in the

southwest.

In the past several years the Texas music scene
has come a long way. A ustin, Houston and Dallas all
have excellent recording facilities and plenty of
talent.

But we're the first recording company with 24
Track Loecational Recording services. And, with our
aquipment and personnel, we can handle any situ-
um ey whether it be on a mountain top or out in
1‘ *

Just let us know when it's happening and well

meet you there. Complete with recorders, consoles,
microphones, nolse reduction, talk-back systems,
TV monitors and technicians.

Sixteen, eight, four and two track systems are
also available.

REEL SOUND
RECORDING CO.

P.O, Box 12725 Austin, Texas 7871 (512) 472-3325
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backed up by his band, The Velvet Cow Pasture, that is as var-
ied in its appearance as the audience.

Several times during his career he was approached by
those who tried to talk him into trying the big time. The an-
swer has always been “No.'" But after his most recent battle
with the Fire Marshall over the size of the crowd that packed
into his place, Mr. Threadgill decided to close it down and go
on the road.

Managed and booked by Larry Watkins of Moonhill Man-
agement, a lot of people outside of Austin are being exposed
to his charm.

At last year's Dripping Springs reunion, Kris Kristofferson
and Waylon Jennings discovered him and he has cut 15 or 16
sides in Nashville for an album to be released by RCA which
Jennings and Kristofferson are producing.

Moonhill Management, with whom Threadgill and B.W.
Stevenson are under exclusive contract to, and which books
Murphey, also has undiscovered talent including Rusty Wier, a
local Austin performer whom Watkins has been "“working on
things for in Nashville,” and Steve Fromhaoltz, whose single,
“Cowtown'" has been released by Countryside Records (a divi-
sion of Electra) and who has an album ready for release.

Watkins and his partner, Patti Ricker, operate out of a
modest cottage on a street in North Austin which sports un-
paved sidewalks. They have another business-type partner in
Dallas, Jim Deviin of Equidyne Investment Associates.

In the mill for Watkins is the proposed opening of a Los An-
geles office with Michael Nesmith, president of Countryside,
and former member of the Monkees which, says Watkins,
“‘scares the hell out of me."

He and B.W., whom he has handled exclusively since last
winter, left Austin the third week in July to go to Calloway Gar-

A collection of country fans at Dripping Springs: from the
left—John Prine, Willie Nelson and Sandi Smith.

dens in Columbus, Ga., to film a segment of the Larry Kane
syndicated TV show to be aired the *‘last week of August or the
first week in September." Appearing with B.W. were Tony Joe
White, the Friends of Distinction, the De Frankos and Tanya
Tucker.

Watkins got into the business via the route of booking acts
for his fraternity at UT. He was hired by a booking agent. After
buying out the agent, he decided that was not his bag. “It's
not like being a good plumber where if you do a good job, a
customer calls you back and recommennds you to his friends.
Booking is a business in which you have to stay in there hustl-
ing all the time."

On the record scene, one of the fledglings in Austin is Ja-
sino Records. Under the practiced hand of Raymond Jones,
has launched its first single, 'l Feel So Good Inside,'" with the
Techniques IV. The company was formed in March “in Austin
because it is an untapped source of talent.”

Former music director and producer of All Platinum
Records, Jones is vice-president and executive producer for
the reported first all-black Austin label and perhaps the first
record label in the Texas capital.

Other officers, in addition to Jones who arranged the Syl-
via hit “Pillow Talk" while still with All Platinum, are J.D. Bo-
ney, president, and board of director members, James Har-
per, Sidney White and Dr. Norman Mason,

Jones says the company's aim is to release four albums |
this year and between 10 and 16 peryear afterwards.

“l Feel So Good Inside’” was recorded at Austin Odessy
Sound, which is being remodeled and was scheduled to open
in August under its new name, Lone Star Studios.

And Jones is one person who intends to record there in the
future.

The two young partners, who share the nest with Jasino,
Jay Podolnick and Stephen Shields, have had indications
from many of Austin's music community that they would like
to record there rather than in other parts of the country.

If optimism is any measure of potential success, these two
young men have it made.

If their two studios—one 24-track and one 16-track can de-
liver the quality records that they hope for, they are in a good
spot to add another facet to the Austin music scene.
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Attractions

ENTERTAINMENT CONSULTANTS

SOLAR

i Jﬂ‘ - -
THE OTHER SIDE Produced By: Dick Hartman
Peoria Musical Ent.

STRAWBED Produced By: Kip Saginor, Mark Savin
Impact International

e snremnlnmen'r INOUSTRY

Drastic measures must be taken to halt the gross over-pricing of entertainment
Don’t buy a show just because the price is high.

THIS CAN BE STOPPED ONLY BY YOU

Join Solar Attractions -Texas’ new FULL SERVICE agency.
contact us for the details and become a member of our ever
growing list of satisfied clients through-out the entertainment world

watch us grow-BIG things are happening in TEXAS.

SOLAR IS DESIGNED TO PROTECT YOU
SOLARsAﬂracIions

ENTERTAINMENT COMSULTANTS

JESS DE MATINE
AN THE
COINTRY MUSIC REWIE

Local & Circuit Dookings
Concerts. Club Promotions
A\ Entertainment: Agents. Consultants, Producers .-'

\
TONY CIPOLLA
(512) 474-6229

)

DEMAIN Produced By:

Kip Saginor, Mark Savin,
Impact International

1209 Rio Grande Street Suite 214
Austin, Texas 78701
(512) 474-6229

CHARIOT Produced By: Dick Hartman SHAY Produced By: A.C.R.
Peoria Musical Ent.
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SHOWCO

CONCERT SOUND STAGE LIGHTING ARTIST
MANAGEMENT RECORDING PRODUCTION
MANUFACTURING

® &
Serving Our Friends

ALICE COOPER CAT STEVENS JESUS CHRIST
BEACH BOYS DAVID CASSIDY SUPERSTAR
BILLY PRESTON  GLEN CAMPBELL LEON RUSSEL
BLOODROCK GUESS WHO OSMOND BROTHERS
BLACK OAK GRAND FUNK SHAWN PHILLIPS

ARKANSAS RAILROAD STEVIE WONDER
BREAD JAMES TAYLOR THREE DOG NIGHT

CAROLE KING JOE COCKER URIAH HEAP
CARPENTERS LED ZEPPELIN WEST BRUCE & LAING

TS

Directors: 9011 Governors Row

Jack Calmes Rusty Brutsche Dallas, Texas
David Alley Jack Maxson (214) 630-1188
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Showco: Total Production Company

here it 15, all 33,000 square feet of it. Jack Calmes led

the way, stepping over electrical cables, walking around
packing boxes, pointing ocut where this department would be
and where which official would be housed.

The cavernous structure is a fulfillment of one of the
dreams of the still.young men who own and operate Showco,
a complex so vast and so far-reaching that it even gets confus-
ing at times to the men who make it function.

Consider some of these facts. Showco now employs 70
people. It has 10 complete sound units out on the road (in-
cluding Europe) and four lighting units and stages. It is a total
production company, with sets, special effects, the works.

But that, as they say, is only the beginning. Showco is a
massive production company, a string of publishing firms, an
artists’ management concern, a booking agency, and now a
manufacturer of equipment for distribution not only in this
country but in Australia, England, and all of Europe.

It also is branching into the making of instruments and
amplifiers, and it isn't likely there's anything in the field of
music beyond the scope of these four brilliant men who, with
their workers, make it all happen. The four are Caimes, Jack
Maxson, David Alley and Rusty Brutsche. They work more like
a family team than anything else. Each has specific functions,
and they overlap just enough to come to the aid of the other
party.

Calmes is president of the huge organization, and it's com-
forting to note that he will have some breathing space in the
new dynasaur-size building. Where he has been cramped for
the past several years is unbelievable, in light of his activity.
But his partners have had even less space in which to func-
tion. It wasn't intended that way. The walls sort of closed in
around him.

Showco doesn’t try to impress anyone, but it's associated
with some pretty big names. It works with, among others,

Alice Cooper, Beach Boys. Bloodrock, Bread, the Carpenters,
Cat Stevens, David Cassidy, Glen Campbell, Guess Who,
James Gang, Jefferson Airplane, James Taylor, Jefi Beck
Group, Joe Cocker, Jesus Christ Superstar, Led Zeppelin,
Leon Russell, Rare Earth, Three Dog Night, Osmond Brothers,
Grand Funk, Uriah Heep, Stevie Wonder, Carole King, Black
Oak Arkansas, and, as they say, many more,

Showco had its beginnings in 1966 when Calmes was in
the concert promotion business. Three years later, as the firm
grew, it produced the Texas International Pop Festival. That's
when the group (who had gone to college together), got into
the field of management with Bloodrock. Management grew
to production, After they put Bloodrock on Capitol, they took
Freddie King, and put him on Shelter, Then came Nitzinger on
Capitol, Black Grass on Shelter, Thunder on Capitol, Jim Rut-
ledge on Capitol, and Green for Atlantic. Later came Leon
Russell for Shelter, and Black Grass. The list really has no end-
ing.

Try to envision, if you will, this sort of production setup.
Keep in mind that all are Showco atfiliated companies. Blood-
rock Productions, headed by Ed Grundy; Fancy Space Produc-
tions, headed by Jim Rutledge and Calmes; Thunder Produc-
tions, with Whitey Thomas and Bob Pickering; Showco
FProductions, with Lee Pickens; Leon Russell producing Fred-
die King and Black Grass. Four new production projects are
underway, including a strong move into the country field. As
Billboard revealed last month (B-11), Russell has now re-
corded a country single and album under the name of Hank
Wilson,

Showea, which has a string of 20 affiliated publishing com-
panies, now 15 ‘opening publishing offices in Los Angeles for
Fancy Face, Bloodrock, Showco, Thunder Cloud, Lee Pickens
and others. Every group connected with the firm has a pub-

lishing company, and that's the way Calmes and his associ-
ates want it. They want to share that gravy.

Mame an outdoor show anywhere in the world that was a
great success, and chances are Showco was associated with it.
Then turn to Las Vegas for indoor shows for the Carpenters
and the Osmonds. or to the Fairmont Hotel right in Dallas, .
and you begin to get the picture,

it is difficult, in light of the accelerated growth, to estimate
the worth of the company, but it now is in the millions. By the
way, Showco also is into the videocassette business, into cus-
tomized bus business, and now heavily into manufacturing,
as noted. The company also has built for Leon Russell a spe-
cial custom board for his personal use.

Where else but in a 33,000 square foot building would one
find a set of massive bass horns, 4x6 feet in the front and 6
feet deep. These horns, to accommodate a new outdoor sys-
tem, can project perfect sound to a stadium of up to 100,000
people.

The company took its equipment down to the Dripping
springs Picnic of Willie Nelson, and had perfect acoustics for
the 60,000 assembled, sprawled guests.

Calmes explains that the expansion to country music was
due to a lot of things, including the massive popularity of this
art form, Additionally, he notes that young people are turning
to country music, and they expect good sound and lighting.
Special systermns are being designed for the acoustic instru-
ments of country artists.

All of the recording work of Showco is done at the January
studio in Dallas, which speaks well of that place. The hits
speak for themselves.

Calmes seems to sum it up well when he says: **We accom-
plishedeverything we set out to do last year. All of last year's )
projects are completed. Now we're working on new ones."

This gives strong indication of what lies ahead.

Creative Store’s Device a Tape Aid

(14 Tape pilferage has been reduced to a trickle since we in-

stalled the Quick-Vue Displayers,” says the record and

tape buyer of one of the nation's largest department stores
which has used the tape displayer since last November.

“And it 1s 24-hour protection.”’

“Qur record loss has not changed.”

“Quick-Vue is also a much more attractive way of display-
ing tapes," the buyer continued. '*We have probably realized a
slight increase in sales due to impulse buying, but we've done
no research on that. The big thing to us is the decrease in our
losses."

He is talking about Creative Store Equipment Corpora-
tion's patented tape displayer, as was John Bust, store plan-
ner for Sanger Harris, a 9-store, Dallas-Fort Worth chain
owned by Federated Department Stores, when he says: 'l
haven't considered using anything else since |'ve seen Quick-
Vue. We have them in two of our new stores (a year-old one in
Town East Mall and one less than two months old in Valley
View Mall and we've had no complaints about tape losses.”

“If the buyer of the department comes up with figures
which show Quick-VYue reduces our losses enough, we might
be able to get approval to remodel the departments in the rest
of the stores."

Jerry White is president of the company which is head-
quartered in Terrell, Texas, about 30 miles east of Dallas,
John Bowen, whois instrumental in the production aspects of
the displayers, is general manager and Jackie Ashland, vice-
president of sales.

White started out in businessin 1965 manufacturing retail
and wholesale display tables and check-out counters which
are marketed under the name of Quick Set Line, "'because
they are so easy to assemble.” From that the company got
into record racks and most recently tape holders, when “'we
realized the value of the tape market,”” says White.

The Quick-Vue is a five compartment-deep series of swing-
hinged, 1-piece tough butyrate plastic sleeves which present
the buyer with a view of each tape in much the same way and
as easily as he turns the pages of a book. These compart-
ments will hold either one B-track, on its side, or two cas-
settes.

There are four models and 24 variations in either clear or
white plastic. They hold from 40 B-track tapes to 768 per unit
and none of the tapes can be removed until a case is un-
locked.

Storage space is offered under the displayer.

Quick-Vue eliminates the calesthenics involved in the
more common ‘monkey-hole display’ (as Bust referred to it)
and all but erases the rip off and/or the need for extra store
help to police open displays.

Standard units sell for from $70 to $700. Average sales to
stores range from $500 to $1.500. Custom units vary from
the modest average to $1,500 to $2,000.

“We never expected that our tape display would be such a
success,'' White says. He agrees that it was like having the
perverbial tiger by the tail.

The die for the displayer was in the works for about a year
before their first model was sold about two and one-half years
ago.
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“We sold the first one in May 1970 and now Quick-Vue is
40 percent of our business. We will sell about 2,500 to 3.000
this year—25 percent of them customer orders.” Record
racks sell for from approximately $100 to $200 each at a
present speed of about 100 per month,

“Qur record racks sell pretty much regionally—they’'re not
really that umque," said the candid White, *'but we sell more
tape racks in New York, for instance, than in Texas.

*We have customers all over the world.”” he notes some of
the bigger ones: Metro Music's 40 Chicago stores; Handleman
stores, Transworld Market and the Marine Corps Exchange in
North Carolina. Quick-Vue is also in some Foleys and in Jos-
keys' department stores, May Co. stores in Los Angeles and
San Diego, Calif., and Marshall-Fields in Chicago.

Other customers are located throughout the United
States: Nassau, the Bahamas; Ottawa, Wanda; Anchorage.
Alaska, and in South America and Asia.

Western Place:
Good Country

e Continued from page T-§

Charlie Rich on his nation-wide tour introducing his new Epic
album, “Behind Closed Doors” to Dallas-Fort Worth area
press and radio representatives,

State Sen. Ronald Clower (who is checking with Jerry
Clower to see if the two from the same Mississippi area are re-
lated) selected it as the place to celebrate his election last year
on Ron Clower night. And State Sen. Oscar Mausey and a
group from his Governor for a Day Celebration went there to
hear more of Willie Nelson who had played for them earlier.

The room normally holds 500 people, but space can be
made for up to 700 if necessary.

From 5 to 7 p.m. Monday through Friday, Jo Smith, a gal
with a great, throaty voice, a long-time Dallas club favorite
who has toured with shows and big-name bands, entertains
the cocktail crowd.

After commenting that “learning country music 15 a8 new
thing for me"' Jo went to the mike and wound her way through
“Stardust,” "Misty,”" "Only You" and other such country old-
Ies,

Bobby Smith (no relation) and his Country Blues, an excel-
lent rock group, is the house band.

McCoslin, along with Eddie Wilson of Austin's Armadillo
World Headquarters, helped put together this year's success-
ful Willie Nelson's First Annual Fourth of July picnic at Drip:
ping Springs. After last year's problem with the disastrous
Dripping Springs Reunion, there were many who had reserva-
tions about the Picnic.

But, ke The Western Place, it came off extremely well with
an estimated crowd of between 30,000 to 40,000,

Makes one wonder what McCoslin could do with a sure
thing.

Spotlight On Texas
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Crossroads Audio
New Sound Services

D allas may have both the largest and smallest sound and
lighting companies in the world. Showco, of course,
leads the way. Then there also is Crossroads Audio.

This firm, formed in January of 1972, consists of only
three people: president Chuck Conrad, his wife, Diane, and
Jim Fitzgerald. They are both vice presidents.

“We are small, but we work with large acts,” Conrad
points out. While providing the sound, the company sub-con-
tracts lights, and performs a lot of services.

“Because we are small, the services are essential,’” he
notes. “They include such things as carrying luggage for the
artists, giving them rides when and where they need them,
and supplying the acts with good sound as well.”

it is all custom-built sound equipment, particularly the
stage monitoring. Currently the Conrads and Fitzgerald are
building equipment for Cat Stevens. They have done work
with Rare Earth, Steely Dan, the Doobie Brothers, Badfinger,
Savoy Brown. Dr. Hook, and B.W. Stevenson,

The firm has two road units, which are in use about 10 or
15 days out of each month. The three owners keep five people
working to build their own equipment in a 1,200 square foot
shop. Chuck and Diane, both SMU grads, work a great deal in
the college circuit.

Crossroads can provide 22 mike inputs, and carries 27
mikes, (all Shure), Stage monitors are controlled from the
stage. The company also is a dealer for Shure, Electrovoice.
Crown Amplifier, and Community Light and Sound. It also will
provide a Hammond organ an request. The company leases
trucks to haul the equipment. and the gasoline shortage has
been a troublesome thing so far.

The Conrads expect to become more involved in custom
building equipment. And, because they are so small, they
want desperately to keep up the services.

Accurate Sound technician Mollie Caldwell converts a cus-
tomer's head assembly to 4-channel.

SEPTEMBER 8, 1973, BILLBOARD
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LarryKéh“eVideotapés
An ‘Unusual’ TV Show

ks ane & Kompany' is described as "‘a 30 minute tele-
vision program unlike any other."

The voice of Larry Kane, to be certain, is heard just about
here, and it all originates in Houston, in a big way. It is
nationally syndicated by L.K. Productions.

Perhaps it is misleading to say that it originates in Hous-
ton, for actually it is videotaped on location throughout the
United States. But its ideas are conceived in the Texas city,
and that's where Kane makes his home.

Kane is a veteran of some 20 years in radio and television
as a top-rated air personality. He also has a law degree, and
his syndication has been growing stronger by the years.

- From Washington, D.C., at Cherry Blossom Time, Kane
presented the Staple Singers, Johnny Nash, Mickey Newbury
and Donna Fargo, using national shrines as backgrounds.
From Cypress Gardens in Florida, the show includes Dobie
Gray, the Hillside Singers and Clint Holmes. From the Goid
Coast of Florida, there is a show including Maureen
McGovern, Austin Roberts, Jim Stafford. Kane went into At-
lanta with another group of top artists, and televised with a
background of the downtown area, Stone Mountain, Callaway
Gardens, and Six Flags over Georgia. Kane went to Nashville,
and showed the country music scene. Programs are set at Yel-
lowstone MNational Park, Grand Canyon, San Francisco, and
Big Bend.

Kane started his syndicated television show through the
Bing Crosby Organization, and later took it over himself. He
repeatedly has turned down offers to move to New York or Los
Angeles, for it's in southern Texas that he wants to be. And he
manages to get the job done there, to put it mildly. He has vir-
tually every major artist in the world on his show at one time or
another. The ones he hasn't used yet are scheduled.

5 5:3
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Appearing Nighly

THE GROUF THAT MADE HEADLINES
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202 MILAM 228-7445
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Huey Meaux Sees
New Studio Soon

uey Meaux likes to go first class. In a sense, he exem-

plifies not only the Houston market, where he operates,
but all of the music of that vast area which reaches from there
over into the Louisiana swamps.

Huey is a Cajun. Make no mistake about it His thick, frac-
tured-French accent, his piercing eyes, his honesty and his de-
termination spell out clearly the fact that he was born in that
Louisiana country, so colorfully detailed by Longfellow. Meaux
may never have studied Longfellow, but he knows his music.
Over the years he can match his record for records with any-
one in the business, point with pride to his publishing catalog,
or just talk the recording business.

Even with chaos around him, Huey can talk, That's be-
cause the chaos represents progress, the kind Huey has
dreamed about over the years and now is making happen.
Meaux also has surrounded himself with history, the musical
kind.

Out in a hard-to-find area of Houston, he has one of the
most hallowed studios in Texas. It once was called Gold Star,
and the artists who cut hits there included B.J. Thomas,
Bobby Bland, the Pozo Seco Singers, George Jones, Franky
Miller, Bill Quinn and Pappy Dailey cut consistent hits there
over the years.

Except for perhaps the frame, neither Quinn nor Dailey
would recognize the place now. Carpenters, electricians,
plumbers, others have made a shambles of the interior, but
from those shambles will emerge three of the finest recording
studios found anywhere. One of them, a massive space, will
include a stage and arranged seating, for doing live LP's, All
will be 16-track, and contain the latest equipment. Huey and
his engineers will provide the rest of it.

Meaux calls it Sugar Hill, and he's king of the hill. He's
bought out the entire block, including some structures which
he's tearing down or moving to provide massive office space.
It will get him out of the cubby hole from which he functions
rnow.

Even with the chaos, there are sessions going on there
now, and already part of the sound has been captured. When
it's finished, this building, which Huey contends has produced
more gold records than any studio in the world, will be ready
for more.

Meaux, who started recording in radio studios many years
ago, believes firmly in Houston and its talent. He, for one, is
tired of that talent going elsewhere. *It will happen here
again,” he says, “‘and this will be the most exciting city in the
world."

Already he's involved in benevolence, because he wants to
be a genuine part of Houston. He has established scholar-
ships for young people, and he is the first to open his door to a
prospective new talent.

Cajuns are noted for their kindness, and their memories of
good deeds by others. They are always the first to reciprocate
a past favor. That's the way Huey is. That's another reason
why thing are about to explode in Houston.

Nashville Sound:
A Holding Company

ashville Sound Studio, in Houston, of all places, is a

holding company which, for the past four years, has op-
erated the Brothers Two studio, a 16-trackdand down) quad
operation,

MNashville Sound has acquired other facilities, but the stu-
dio is its big operation, and is said to be number 1 in cash flow
for record production in Houston.

Obviously it has attracted some of the big names. It has
done most of the Duke recordings, including those of Bobby
Bland. It has handiled a number of artists for Atlantic and
Glade, and the Jewell-Paula operation of Shreveport.

The firm has acquired a publishing company from the
West Coast, with at least 45 major copyrights. It also is in an
expansion program which will enlarge its position in the mar-
ket place. The firm has just purchased an existing structure
which covers half a city block (and that's a Texas size block),
and is negotiating for more property on Memorial, one of<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>