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CRIA Members Vote
Due on Study Bids

By RITCHIE YORKE
TORONTO-The major record companies in Canada—members of the

Store Survey Travel Costs Acts

Shows Unique .
Buying Habits $20'$30M“ Yearly

Canadian Recording Industry Association (CRIA) are set to vote this week
on a senes of important proposals known as the Core Project.

Basically, the pmieu consists of an independent look at the Canadian
music industry and its strengths and problems, leading to a series of nine
recommendations, prepared h‘-. the Carleton Cowan public n:].ltmnm.nm]:rmw

The Core Project, commissioned by CRIA members last spring, was

unveiled at the annual general meeting of the Association, which took place
al Mont Gabriel. P.Q., Thursday (20)

CRIA executive secretary, Bnan Robertson, said that if the recommenda-
tions are accepted by members, it would “make a big difference to the cur-
rent situation in Canada.”

Robertson continued: “IU's a pretty detailed report. It involves a bunch

By CLAUDE HALL

LOS ANGELES Minority
women 16-34 vears ol age are I:'.|L|j-.'-—
ing most of the new soul singles
being turned out. In pop singles,
WhttL girls 12-15 years old are hux
ing a lot of sin Elu but then it's neck
zlnd neck between the ladies and the

men in regards to the purchase of

singles up to the age of 24. Before
fContinued on page 66}

LOS ANGELES—The routings of
recording acts is contributing  be-
tween 520 and 330 million to U.S,
tounsm vearly, & survey of persons
and orgamizations in such activity
revealed last week, Major booking
agency representatives guesstimated
that well over 3,000 acis, ranging
from local 1o r::gm:ml Lo national 1m-
pact, are traveling at least four days
per week.

Probably the most expensive and

expansive entourage and equipment
complement travels with Alice
Cooper. Shep Gordon, president of
Alive Enterprnises and Cooper’s
manager for [ive years, said
["unpu:r'h xpring fowr, pn_}muting
“Billion Dollar Bahy,” included be-
tween 40 and 50 persons and a nor-
mal egquipment load of 26,000
pounds. Dave Libert, former agent,
manager and now road manager for
Cooper, estimated travel cost at be-

of things including Canadian content, exposure for
the industry, television, the chart system, There are nine Ilrkedl BPI Wi“

recommendations in all. They all involve key areas.
Only a couple of them could be termed Iung range.
“There are at least six pmpumtn on which we feel
action must be taken immediately.”
Robertson said he could not detail the recommen- By RICHARD ROBSON
dations until after this week’s meeting but he did admit (Stafl Member. Music Week)
that “two or three” of the proposals related to activities LONDON—Following the grow-
similar to those undertaken on behall of Canadian music ing discontent in the record industry
by Maple Music Inc., the non-profit arm of the CRIA with the production, sales and im-
formed in 1971. (Continued on page 47) port statistics compiled by the De-
partment of Trade and Industry, the
British Phonographic Industry is to
start producing its own figures from
sales information supplied by both

member and non-member com-
panies,

The direct cause of this move was
the deasion by the DTI last year to
slart rc]c:mmg statistics once a quar-
ter instead of on the former monthly
basis.

In a letter sent out to 34 record

(Conitinued on page 48)

NEW YORK—-World standards
for manufacturning 45's will for the
first time be coordinated in a study
recommended by a committee of the
Electronic Industries Assn, The ac-
ton came following a report to the
committee here on the efforts to im-
prove the quality of singles growing

BROWNSVILLE STATION, “YEAH!" That's the fan's reaction and the
name of BROWNSVILLE STATION's newest album (Big Tree 2102),
distributed by BELL RECORDS

(Advertisemant)

- -
Boogie-Woogie Jumps
3 ’ : ’ 7
70’s Go Like '40’s
By ROBERT SOBEL
NEW YORK —Music of the forties and boogie-woogie
music in particular 15 adding 11s beat to the nostalgia
boom as old and new artists and major labels vie for the
nostalgia dollar. The boogie-woopie revival, kicked off

by Bette Midler perlﬂrmmg EGLJEJE*WHHE]L Bugle Boy
From Company B" on her Atlantic LP “The Divine Miss

M.” which contams others '-.u-ng'-. ol
the forties and, more recently, “The
Pointer Sisters”™ album on Blue

Thumb, has spurred new battles.
Most prominent is the fight shap-
ing between Paramount Records
and MCA. Both labels last week re-
leased LP's by the original Babes of
Hu-uEu_ the Andrews Sisters. The sis-
lers ilnf the same SONES, mdudmﬂ
“Ber Mir Bist Du Schon,” "Bnugic-
Woogie Girls of Company B,” *Beat
(Continued on page 10)

Seek Global Rules for ‘45’

By EARL PAIGE

out of Billboard’s Jukebox Pro-
gramming Conference.

Europeans at the meeting here of
EIA's P8.2 standards committee said
a serrated drive rim and small-hole,
punch-out center were standard in
Europe. Both features relate to rec-

{Continued on page 37)

tween 520,000 and 530,000 per
week, depending upon the jumps,
Cooper worked 62 one-niters in au-
ditorium and arena facilities in 92
days during the tour,

Gordon oversaw every part of the
planning and actual conception of
the tour. Working with Showco, a
Dallas firm, Gordon and Cooper set
p their own pa. system, which

welghed aboul three tons. Showco
(Continued on page 10)

Jesse Colin Young grows songs as strong and beautiful as the trees of
California’s Marin County, where he lives. These songs, his fine new band
and his unmatched silver voice make for a gently powerlul new Warner
Bros. album, Song for Juli (BS 2734), {Advartisement)

[ Advertisemant|

“Pride Productions announces the formation of its own record company
to be distributed by United Artists Records. We are very proud of our ini-
tial artists: Shirley Sylvers, Michael Sylvers, The Incredible African Reg-
gae Band, The New Sensations, David Crawford and (20% size) and more

exciting artists soon to be named. (20% size) Pride Productions by Keg
Johnson, Jerry Peters and Michael Viner.”
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‘ Dottie West's hit tune “Country Sunshine’—it started out
as the catchy jingle for Coca-Cola turned into Dottie’s new

" . single and broke high on to the country charts. Now it'’s
crossing over into pop.

DottieWest’s

“Country Sunshine)’

APBO-0072

is the real sound.

*CocaCola” and “Coke” are the registered trodemarks which distinguish the same product of the Coca-Cols Company, “M Recurds a“d Ta pEE

wwWw americanradiohistorv com
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General News

ASCAP $ees Hotels, Kiddie
TV, Country & $chool Boo$t

LOS ANGELES—ASCAP Presi-
dent Stanley Adams told a standing-
room-only membership meeting at
the Beverly Hilton hotel here that
the performance society will reach
even greater heights in 1973 than its
optimistic first-eight-months finan-
cial report (see adjacent story) indi-
cated.

Adams and several other speakers
pointed to a number of factors
which appear to be ready to swell
the society’s coffers even more.

Al Shulman of Belwin Mills
pointed up the revenue possibilities
which might accrue from “Russian

adherence 1o the copyright agree-
ments,” space satellite transmission
of copyrights as discussed at the re-
cent Nairobi conference and the
SISAC projected computerization of
all member writers and publishers in
all affiliated international societies,
which is being coordinated in Swit-
zerland.

Shulman noted ASCAP's increas-
ing share of country music hits had
reached a point, where the remain-
ing dissident Georgia broadcasters,
who had been trying to work toward
lowering ASCAP rates, now ap-
peared ready to sign a regular

ASCAP station agreement. Nash-
ville is contributing so well 1o
ASCAP's share of market that the
society’s first membership meeting
there is slated Nov. 14, Shulman an-
nounced.

He also outlined an intricate grad-

{Continued on page 66)

] ]
RCA Timing
On ‘Q’ Disk
n ISKS
NEW YORK—RCA Records has
just released two Quadradiscs, each

SIX-FOOT, full-color blowups of album covers have quadrupled sales on
the outdoor-displayed LP's, according to Rick Kelly, owner of 2,500 square-
foot Records Inc. The corner on which the store is located is the second bus-
iest intersection in Oklahoma City. (Picture by Rick Kelly.)

Phonogram Issues Merc.
Golden Classic Series

of which contains at least 28 minutes
of program on each side. The um-
ings are being viewed by RCA as

ASCAP Melon Split Grows :; e Ve g
Over $5.3 Million in 2 Years iiiio. . i

By JOHN SIPPEL disks.

Previously, RCA had b ble 1
LOS ANGELES—For the third year in a row, ASCAP's eight-month report p]u{:; v:;?: ::?.; minut?ﬂ ”'I:-Eil; ?m;_:f
showed total money distributed to its 21,922 members and publishers lopping il “

PR : = ton on each side.
the previous two-third year's total. Tohin Podwel Uikelsr BE Tiw

The 1973 disbursement to publishers and members, according to a report
made-by local board member George Duning, was $37,417.000 or $4,161,000
more than last year (Billboard, Oct. 10), And the 1972 total for eight months

was $1.200.000 more than in 1971,

Total revenue in 1973 was $47,240,000, exceeding 1972's total of
$42,391,000 by $4,849,000. Operating costs for ASCAP’s home base and its 14
branches went up $388.000 10 $9.823.000.

An additional 54,838,000 was distributed July 25 from foreign sources.
Breakdown of 1971 royalty payments from participating countries was as fol-
lows: Sweden, $335,000; England, $2.946,000; Germany. $1.019,000: France,
$988,000. Seventeen foreign countries’ 1971 royalty payments and three for-
eign countries’ miscellaneous payments will provide an additional approxi-
mately $5 million payment early in December.

Herman Finkelstein Gets
Standing Ovation Farewell

LOS ANGELES—While sky-
rocketing revenue and ambitious
plans for more payments from spe-
cialized sources probably helped
some to fill the grand ballroom of
the Beverly Hilton Hotel (see adja-
cenl stories), the rumored final ap-

Way to Beat
Tight Playlist?

LOS ANGELES—Noted com-
poser and conductor Ralph Carmi-
chael, president of Lexicon Music
and Light Records, has found a way
to beat the tight playlist of nearly ev-
ery radio station in the nation—and
by using radio.

For almost two years, he has been
producing a weekly half-hour radio
show called “The Ralph Carmichael
Radio Special” and it's now featured
on around 600 radio stations. This
show interviews recording artists
and plays their music,

About two months ago, Carmi-
chael got the idea of a weckend
“deejay” type show and this weekly
two-hour show is already on 50 ra-
dio stations.

“I've got my cap set on 1,000 radio
stations for the half-hour show and

(Continued on page 22)

LA's NARAS SETS
SIDEMEN AWARDS

LOS ANGELES—Most Valu-
able Player Awards for studio
musicians are being kicked off
this month by the local chapter
of the National Academy of
Recording Arts & Sciences here.
NARAS members will vote on
awards to be presented mid-No-
vember, The New York NARAS
chapter already has a similar

program.

Billboard Is published

New York, N.Y,,
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pearance of the society’s venerated
legal counsel, Herman Finkelstein,
certainly contributed to the overflow
crowd, The SRO house was twice the
number of members who had shown
up over the past three years for any
local ASCAP meeting. He got a
standing ovation.

Stanley Adams, society president,
prefaced his introduction of the 30-
year executive with references to the
current legal hassels with CBS over
network rates and a court Gff with a
Pittsburgh cafe over non-payment,
explaining that current and old legal
rubs had always been successfully
handled by Finkelstein. Finkelstein,
who retires officially Dec. 31, prom-
ised he will continue as an ASCAP
advisor. He said he will continue to
address undergraduate law classes,
pointing out that such explanations
will improve ASCAP’s chances
when these men become profes-
sionals, Finkelstein reviewed his ca-
reer, relating how he and Louis
Froehlich visited state legislatures in
the late thirties to gel basic stale laws

{Continued on page 66)

product development for RCA, cited
the breakthrough as the achieve-
ment of a “vital competitive goal,”
stating that the increased time will
assist RCA in reaching many skep-

(Continued on page 66)

Move to Ease
Canadian Content
Rule Underway

By RITCHIE YORKE

TORONTO-Representatives of
major record companies in Canada
are preparing lo make an official
presentation to the CRTC request-
ing an end to, or a significant reduc-
tion in the present Canadian content
regulations.

The group will be led by Capitol
Records (Canada) president, Arnold
Gosewich, who is also president of
the Canadian Recording Industry

(Continued on page 47)

Jim Croce Dies
In Plane Crash

NEW YORK—ABC/Dunhill
Records artist Jim Croce was killed
Friday (21) when a light plane in
which he and members of his group
were traveling failed to clear trees
upon taking off from a Louisiana
airport,

Croce, who was leaving Louisiana
following a performance at a college
campus, was well known for his sin-
gles “Bad Bad Leroy Brown,” “You
Don't Mess Around With Jim™ and
“Operator.” Currently on the market
1s his LP “Life & Times.” Five other
persons were also killed in the crash.

MCA Records Shifting to EMI
In U.K. After 40-Year Decca Deal

LONDON—EMI Records here
has concluded an agreement with
MCA Records, Los Angeles, to
handle all catalog of the U.S. label
after Jan. 1, 1974, according to Mike
Maitland, president of MCA
Records, and Gerry Oord, managing
director of EMI Records. Maitland
and MCA vice president of adminis-
tration Lou Cook have been in the
United Kingdom two weeks work-
ing oul arrangements.

MCA product has been handled
for the last 40 years in England by
British Decca. MCA's office in Lon-

SEPTEMBER 29, 1973, BILLBOARD

don will be moved to EMI's Man-
chester Square head office. The deal
includes plans for bringing back 1o
life some old material via EMI's
MFP (Music for Pleasure) label,
plus mail-order packages through
World Record Club.

The new agreement was nego-
tiated by Maitland and Lou Cook
with Qord, Toy Featherstone, Bob
Mercer, and other EMI officials.

All current product will be on the
MCA label, which Maitland in the
past year or so has turned Into a
worldwide image.

Wwww americanradiohistorv com

NEW YORK —Phonogram’s clas-
sical division will issue a new series,
Mercury Golden Classics, compris-
ing of acclaimed Mercury record-
ings released from 1958, which will
be pressed in Europe and imported

RIAA Summons
Label Executives
To NAPRA Meet

LOS ANGELES—The Recording
Industry Association of America
(RIAA) has called a meeting of
recording executives to meet with
members of the National Associ-
ation of Progressive Radio An-
nouncers here to discuss ways and
means the record industry can help
combal drug abuse.

Hilliary Hicks, secretary of
NAPRA, said that his under-
standing was the meeting would be a
closed meeting and that local record
labels would have two or three rep-
resentatives each, mostly from their
a&r departments. NAPRA was con-
tacted by Stan Gortikov, president
of RIAA, in regard o the meeting,

The meeting will be Oct. 2 in the
Century Plaza Hotel here starting at
9:30 a.m.

NAFRA will officially unveil their

{Continued on page 66)

for distribution in the U.S. market.
The move marks the first time that
an American company’s recordings
have pone such a route regarding
distribution and manufacturing, ac-
cording to M. Scott Mampe, director
of Phonogram’s classical wing.

The senes, Mercury Golden Im-
ports, will be manufactured by Phil-
ips in Holland and, in their updated
form, will have the same quality that
18 standard for Philips Imports, Ms.
Mampe said. An inital relcase of 18
albums is scheduled. All, with the
excepuon of one, which is in elec-

(Continued on page 42)

Western Mars. Fete

Warner’s Joe Smith

LOS ANGELES—Joe Smith,
president of Warner Bros. Records,
was presented with the industry man
of the year award last Friday (21) by
the Conference of Personal Man-
agers, WesL

Making the presentation was Don
Rickles. Other awards. recipients
and presentors included: entertainer
of the year, Liberace, Andy Griffith;
TV personality of the year, Peter
Marshall, CLfT Arquette: and a spe-
cial award, Monique James, George
Peppard.

The 17th annual awards dinner
was held at the Beverly Wilshire
Hotel.

MCA UNVEILS ELTON JOHN
2-LP SET VIA TV STUNT

LOS ANGELES—The new Elton John 2-LP package “Goodbye Yel-
low Brick Road™ on MCA Records was unveiled here Thursday (20) in a
super closed circuit New York-to-Los Angeles telecast press partly that had
even Greensboro, N.C.. thrown in as a hoax. The telecast, which featured
a question-and-answer session with radio air personalities such as Bull
Weaver of KFRC-AM in San Francisco and Tom McKay, music director
of KNX-FM in Los Angeles on hand, was a hookup between stage 6 at
KTLA-TV here and the Hilton Hotel in New York., About 50-60 radio
and press executives were on hand in either place. John had performed in
Hawaii the night before and supposedly he'd flown on 1o Greensboro 1o
prepare for his next performance on a 42-city tour,

Gus Dudgeon, with Rocket Records president John Reid, directed the
press function here; Bernie Taupin, who writes lyrics for John's music,
Euidcd the New York function. In both places, executives on hand got 1o
hear a preview of five tunes from the album, which should be available in
a couple of weeks. Tunes included his next single, "Goodbye Yellow
Brick Road™ and “Funeral for a Friend/Love Lies Bleeding.” a rock mas-

lerpiece.

Mike Maitland, president of MCA Records, flew back from negotia-
tions with BMI Records in London to be on hand in Los Angeles for the
event. Artie Mogull, vice president of a&r for MCA Records, was also
there, along with other MCA executives.

But, after it was all over, John and his band walked out from behind a
screen. They had been on television in Los Angeles, but the set was only a
few feet away. Greensboro had been a hoax. New York. of course, must

be presumed to have been real.

i Publications, Inc., One ,l:'lpf Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rale: annual rale, 540; single-copy price, §1.25. Second clasa pos
et . offices. Current and back coples ol lHl:r-n-lrd are avallable on microfiim wom IM M Press, PO, Box 720, Times Square Siatlon, Mew York 100386,
ications, Inc.. 2180 Patierson Si, Cincinnaii, Ohio 45214, Area Code 513. 381-6450.
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General News

Musical Isle’s Recycling
Deflates Returns, Adds to Profits

NEW YORK—A comprehensive
“recycling” program for both al-
bums and singles has resulted in sig-
nificant reductions in returns for the
Musical Isle of America St. Louis
branch and its satellite racking oper-
ations in Kansas City, Denver and
Baltimore-Washington.

The program, initiated 18 months
ago by MIA vice presidents Norm
Hausfatter and Norm Wienstroer,
has been developed as a basic oper-
ating policy, and has brought re-
turns this year to below 20 percent,
according to Hausfatter. That figure
15 significantly below the national
average on returns, Hausfatter
added.

Under MIA's program, separate
new product and return areas have

By SAM SUTHERLAND

been replaced at the warehouse by a
master picking area. When product
15 returned, defective pieces are sep-
arated, and all remaining product is
then newly ticketed and, where
needed, rebagged. Product is then
returned to the master picking area,
where 1t 1s funnelled to new loca-
tions, permitting records lo enjoy a
second chance.

The policy is automatically oper-
ated for all LP’s and tapes.

With singles, specific titles are
subject to the same recycling proc-
ess, with new sleeves and price infor-
mation. MIA reports that they have
salvaged 3,000 to 4,000 sales,
through their four outlets, of singles
which formerly would have been re-
turned.

Strong-selling singles that have
dropped in sales are retained as well,
with the new sleeves and price infor-
mation geared to eventual distribu-
tion as oldies,

Hausfatter admitted that the ap-
proach is more expensive and re-
quires additional filing and inven-
tory work, with the rebagging the
chief expense. However, he noted,
this program has been developed so
that product returned generally
leaves the picking area and is relo-
cated within days after receipt of the
records.

Other advantages include re-
duced freight costs and control of
heavy reordering on product that is
now reclaimed through the recycling
procedure.

More ‘Festival-Styled’ Concerts Planned

Radio Owners
Add Studio to
Pop GComplex

By BOB KIRSCH

SEATTLE—Danny Kaye and
Lester Smith, who already own ra-
dio stations KJR-AM and KISW-
FM here as well as five other stations
around the country and concert pro-
motion firm Concerts West, have
built a 24-track studio here, Kaye-
Smith Productions.

The studio has already been vsed
by a number of top rock names, in-
cluding Bachman-Turner Overdrive
and Tower of Power as well as newer
groups including Texas and Painter.
In addition, the studio is used to
record jingles for the Kaye-Smith
chain of stations and is leased out for
independent commercial produc-
tion.

The firm’s commercial branch is
known as the Commercial Concept
Division. The Concerts West oper-
ation 1s run by Tom Hulett here and
Barry Fey in Denver, and promotes

RICH GETS GOLD

NEW YORK—Epic recording
artist Charlie Rich has struck
gold for the first time with the
single “Behind Closed Doors.”
The tune is culled from the Epic
LP of the same name.

Winterhalter
Dies at 64

NEW YORK-Hugo Winterhal-
ter, veteran arranger-conductor,
died of cancer Sgpt. 17 in Green-
wich, Conn. Hospital. He was 64,
With RCA Records for 13 years, he
arranged music and conducted the
orchestra for such artists as Eddie
Fisher, Perry Como, the Ames
Brothers and Mario Lanza. His lush
orchestrations accounted for 11 gold
records by other artists on the label.

During the big-band era of the
'40's, Winterhalter played with some
of the top bands including the Dor-
sey Brothers and Count Basie. He
turned to arranging while with

LOS ANGELES—A series of future festival style
conceris are currently being planned by Nell Plumer,
who staged last weekend's first annual Outdoor Country
and Western Music Festival in suburban Riverside fea-
turing Waylon Jennings, Kris Kristofferson and Jerry
Reed.

The festival, at Vail Lake, was held in what Ms.
Plumer called a “natural bowl.” The surrounding 2,000
acres had been contoured to give this effect.

Ms. Plumer began preparing for the concert some
two and one-half months ago and received her permits
on Aug. 14. Because of the late arrival ime of the per-
mits, she said, “we had to use a kind of blitz advertising
campaign. We ran radio spots, primarily 30 seconds, on
10 stations between Bakersfield and San Diego, includ-
ing one featuning Jerry Reed. We also put up billboards,
ran print ads and distributed posters and flyers.”

tual date (Sept. 22) and $10 at the pate. Space for 600
campers was available, with a package price of $37 for
two nights for camper space and admission.

Ms. Plumer said she i1s planning several other festi-
vals, “not necessanly country oriented. We thought the
acts on this festival were more crossover than purely
country, and we are thinking of possible rock festivals in
the future. But I think the pop-country crossover is the
direction much popular music is going in.

“I will be doing another festival by next April at the
latest,” she continued, “and would like to get o the point
where | can do one in a different part of the country or in
different countries every three months.”

For the festival last weekend, Ms. Plumer brought in
food trucks, 150 security men, a horse patrol, medical
helicopters, medical tents, tents for sleeping and 250
restroom facilities. The only alcohol served at the festival
was beer.

Admission for the festival was $8.50 prior to the ac-

Vancouver Tape Plant
Raided; ‘Alert’ Posters

NEW YORK —In the latest devel-
opments in the fight against pirated
tapes, FBI agents have raided an al-
leged pirate tape operation at a busi-
ness building at 502 Washington St.,
Vancouver, Wash., and seized sev-
eral thousand tapes; the U.S. Autor-
ney's office in Seattle has pledged a
full-scale war against those who “en-
gage in the manufacture, distribu-
tion and sale of illicit versions of

In This Issue

IHTEH"A““M#HH LEg b IR RER LY} lilﬂ
JUKEBOX PROGRAMMING.......37

MARKETPLACE..........ccconnennnns 41
ARG oot irmidbra s ami s 22
TlFEMI.IDIﬂ a" HIDE'D... E—
FEATURES

Stock Market Quotations .......... B
VOX JOX o\ voesssianvionmeransnisssnnussunases 24
CHARTS

Soul LP's. Cissaiisisirias 0
Hot Soul Slngles SRR

Best Selling Glasswai LF TR ¥

copyrighted sound recordings™; and
the RIAA has produced six large
three-color posters designed to alert
consumers to pirated product at the
retail level.

According to local law enforce-
ment authorities, the Vancouver
raid was the culmination of an in-
vestigation into the alleged pirates’
activities in Oklahoma City and
Portland. The operation was moved
to Vancouver just prior to the FBI
raid, said the authorities. Some
$10,000 worth tapes were seized in
the raid.

The RIAA posters, designed by
Wamer Bros. Records, will be re-
leased monthly to highly trafficked
record and tape retail outlets, ac-
cording to the association.

Individual captions on the posters

read: “This Man Makes Pirate
Tapes ... Badly:" “Pirate Tapes
Bring Out The ... Worst In Stereo™;

“Six Ways To Spot Pirate Tapes”;
“Pirates Tapes Are ... Cheap!"
“Tape Pirates Rip Off ... Every-
body”; and “Pirate Tapes Sound
Like ... Garbage." The first two

ters in the series will be distrib-
uted by WEA.

Record Hunter Lease
Expires April ‘76

EM‘&EH::W d 553 NEW YORK-—Record Hunter's
H::tﬁlgn nt ErF"s 34 present lease expires April 1976, not
Hnmﬂﬂm”ﬁnﬂ;;"""""-"---"az April 1974 as stated in Billboard
Hot 100 i B0 Sept. 22. A 10-year lease is being
HOLIPE o camsomssaesns 5 negotiased, elfeaive April 1976, a6
Top50 Easy Listening..............40 | ~ ©ording to a Jaybob Enterprises
PR LS. i i 62, 64 spokesman.
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Club Review

New Roxy Rocks
With Disk VIPs
On & Off Stage

LOS ANGELES—Opening night
at the Roxy theater nightclub was a
gala afTair, pulling together the con-
temporary music community here as
few other recent events have. Re-
serve lickets to Neil Young's six
twice-nightly shows at the 500-scat
facility had been sold out as soon as
the box office opened last week. As
the first show audience emptied out
through large side exits shortly after
11 p.m., the waiting line for the late
show extended far down Sunset
Blvd,

Cheech & Chong made a hi-
larious surprise guest appearance to
start the show. It was announced
that previously-billed opening act
Grin had cancelled due to illness of
a member, however, Grin leader
Nils Lofgrin was present to back
Young on piano and guitar. The
substitute opener was Graham
Nash, Young's former cohort in
Crosby, Stills, Nash & Young,

Those artists performed at their
peak capacity, concentrating on un-
familiar but excellent new songs and
winning a deserved standing ova-
tion. A full review will appear next
week in Billboard'’s Talent Section.

Celebrities present in the audi-
ence included Elton John, Carole
King and Herb Alpert. Executives of
many record companies were on
hand. Despite predictable behind-
the-scenes confusion, service and
staging wenl quite smoothly out
front. The spectacular intermission
diversion was provided by the
acrobatic antics of TV’s “Soul
Train™ dancers,

NAT FREEDLAND

primarily rock concerts.

Other stations owned by Kaye
and Smith include: KIJRB-AM,
spokane; KXL-AM-FM, Portland;
KCKN-AM-FM, Kansas City; and
WUBE-AM and WCXL-FM, both
in Cincinnati. The majority of the
stations offer a Top 40 format.

Tommy Dorsey. In 1948, he joined
MGM Records as music director be-
fore signing with Columbia the fol-
lowing year. Winterhalter came 10
RCA in 1950 where he remained un-
til 1963,

In addition to his studio duties,
the musician had conducted the

Pat Day, general manager of Washington Symphony Orchestra,
KIR, said the studio features 24- the Milwaukee Symphony and the
track, l6-track and B-track capabil- Hollywood Bowl Orchestra. He re-
ity. Marlin Greene is involved in corded on a freelance basis for other
production, while engineers include labels. He leaves a wife, two sons, a
Buzz Richmond, Jimmy Gaines, brother, a sister and three grand-
Richie Moore and Dick Maltby. children,

__Executive lurntable

Barry Oslander has been appointed director of productions for
the newly formed Stone Diamond Productions, a division of Jobete
Music, publishing arm of Motown Industries. Prior to his appoint-
ment, Oslander had been general professional manager at 20th
Century Music. . .. Jim Pettigrew has been appointed to the pub-
licity staff of the General Recording Corp. Previously a freelance
writer, Pettigrew will be responsible for coverage on GRC/Aware
Records artists. . . . David M. Richardson has been named media
director for Radio Shacks West Coast stores. Richardson, who has
been with the company since 1970 as a regional advertising man-
ager, will be responsible for buying print, radio and television ad-
vertising in the states of California, Arizona, Nevada, Utah, Ore-
gon, Idaho, Washington, and Montana.

w * *

Barbara Starling, former general manager of Royal American
Records, has been named national sales manager for Nationwide
Sound Distributors, a sales agency for independent record labels.
.. » Thomas Williams has been named director of national promo-
tion for Toast Records, a division of Cinnamon Records. Most
recently a vice president of Owens-Fair and Associates, a Nash-
ville-based public relations firm, Williams has also worked in the
editonal and chart departments of Billboard. ... At Cinnamon
Records, Sue Duncan, formerly with Mercury Records, has been
appmnt:d executive secretary to Cinnamon president Johnny Mor-
ris. . . . Eddie Choran has departed the Robert Stigwood Organiza-
tion in Hollywood. He will announce plans shortly. ... Joe
Guercio, musical director of the Las Vegas Hilton, has been pro-
moted to musical director of Hilton Nevada Properties. ... Liza
Williams, formerly West Coast head of Island Records and publi-
cist for Capitol Records, has been named music editor of the Los
Angeles Weekly News.

* * *

Roger Bimbaum has been named assistant to A&M Records di-
rector of a&r Kip Cohen. Birnbaum was previously with Manage-
ment III and Capitol Records in New York. . .. Bob Lockhart has
been named art director for Warner Bros. Records, assisting execu-
tive art director Ed Thrasher. . .. Steve Backer has been named
general manager of Impulse Records. He was previously national
promotion director for the label. . . . John Dixon has been named to
the newly created position of assistant national promotion director
of Impulse and Bluesway Records. He was previously a promotion
man for ABC/Dunhill Records, West Coast. ... Woodrow W,
Riggs has been named western region credit manager for Capitol
Records. . . . Bob Eisner has exited as West Coast editor of Craw-
daddy Magazine to form Hard Jack Productions in Hollywood.
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he frontier spiritisn’t dead

in America. It'salivein the
music of the New Riders of the
Purple Sage.

he New Riders have always

been rock and roll trail-
blazers, whether it's been on their
enormously successful tours,
or on their critically acclaimed
and best-selling albums.

W called ""The Adventures of
Panama Red,' their tightest,
prettiest and most imaginative
effort to date.

Sn when the people of America
search for new frontiers,
whether on foot, by horse, or just
sitting at home, you can bet
that ““Panama Red'’ will help
them get

there.

uw they've got anew album

®

o SO unia B AACAL NED FRMTED & ULl
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September 29, 30
Universal City Amphitheatre

with Waylen Jennings & Commander Cody

Los Angeles, California

October 12

The Palestra, Univ, of Rochester

Rochester, New York

October 13

Capitol Theatre, Passaic, New Jersey

October 14

Gym-Middlesex Co. College, Edison, New Jersey
October 19 -
Township Auditorium, Columbia, South Carolina
Oclober 20

Duke Univ.-Duke Indoor Stadium

Durham, Morth Caralina

October 21

Virginia Commonwealth Univ., Richmond, Virginia
October 25

Tower Theatre, with Commander Cody
Philadelphia, Pennsylvania

October 26

Orpheum (Aguarius), Boston, Massachusetts
October 27

Coliseumn, Univ, of Maryland, with Commander
Cody, College Park, Maryland

MNovamber 1

Music Hall, with Commander Cody, Houston, Texas
November 2

Laurie Auditorium, San Antonio, Texas
November 3

Texas Hall, Univ. of Texas, Arlington, Texas
November 4

Armadillo World Headguarters, Austin, Texas
November 16

Chapin Hall, Wilhams College
Williamstown, Massachusetts

Novermnber 17

FRead Athletic Center, Colgate Uniw.

Cotterell Ct., Hamilton, New York

November 18

Physical Education Center, Univ.of

Hartford, Hartford, Connecticut

November 20 -

McArter Theatre, Princeton, New Jersey
November 23, 24

Academy of Music. Mew York City, New York
MNovember 28

Chicago Auditorium Theatre, Chicago, lllinois
December 4

Milwaukes Arena with Beach Boys (tentative)
Milwaukee, Wisconsin

December 5

Univ. of Wisconsin, Dane County

Community Coliseum with Beach Boys
(tentative) Madison, Wisconsin

December 14, 15

Winterland, San Francisco, California
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General News

Columbia’s West Coast Office
Gears for Stronger Artist Role

LOS ANGELES—With the new,
less-centralized stance of Columbia
Records, the label's West Coast
headquarters is geared up to provide
more-intensive support to its estab-
lished acts based here and in San

Francisco.

Under the direction of West Coast
adr vice president Ted Feigen—one
of the final appointments before de-
parture of Clive Davis as president—
Columbia’s Hollywood a&r depart-
ment 1§ taking a more-active role in
all levels of preparing new product

for Western-based artists.
New Acts

“We have signed several new acts
here already, but through 1974 our
first priority is fuller exploitation of

our already-established roster,” said
Feigen. He was formerly parinered

with Lee Lasseff in the White Whale
and Anthem labels before joining
Columbia last year as assistant to the

president,
“Specifically, we are gelling very

good response from our artists who

already have built core audiences,
such as Boz Scaggs and Buddy
Miles, when we recommend that
they work with top independent pro-
ducers now, rather than continue to
produce themselves,” Feigen said.
“We have a number of artists who
seem o have reached about the

maximum audience they can win by _

producing albums exactly the way
they want to,” said Feigen, “And
they understand that their work may
well take on much wider commercial
appeal if they accept the new crea-
tive input that a good outside pro-
ducer can provide.”
In Studio

Scapggs and Miles are already in
the studio with independent produc-
ers. Soon to start recording in tan-
dem with producers are Lee Mi-
chaels and Roger McGuinn, Outside
songwriter material will also be
scanned more carefully now by all

By NAT FREEDLAND

tour of these artists, who in the past
have been almost entirely self-con-
tained.

There has been planning to record
Barbra Streisand and Liza Minnelli
on a regular two-LP-yearly basis,
with full-scale production and pop
marketing efforts backing. Santana

is also shortly entering the studio

with an outside producer.
First Results

“The first results of this new em-

phasis on independent producers

and songwriters, rather than on to-

tally self-contained acts, will be on

{Conitinued on page 59)

Ampex Music Resurges;
New-Account Campaign

By RADCLIFFE JOE

NEW YORK—Ampex Music Di-
vision, in & redoubled effort to cap-
ture a giant slice of the prerecorded
music market, 15 soliciing new tape
duplicating accounts, according 1o
William Slover. Ampex vice presi-
dent, and head of AMD,

The drive has so far netted at least
lwo new accounts, with active nego-
tatons now under way with such la-
bels as Sweet Fortune, Just Sun-
shine, Ovation, DG and Brunswick
Records.

Citing organizational changes,
new marketing and merchandising
strategies. and the continuing loy-
alty of old accounts, as being the pri-
mary forces behind AMD's resur-
gence, Slover said the division had
been able o generate new working
capital, and that this was the money
being used for advance royalues in
soliciting new business.

Also playing major roles in the di-
vision's new viability, are the custom
duplicating and premium divisions.
Slover said that despite some indus-
try predictions that the premium
market would be the first 10 be afl-
fected in the event the tape shortage
is prolonged, the premium market
was still one of AMD’s most viable
areas.

Premium Accounts

Kraft Products, General Electric
and Budweiser are among AMD's
biggest premium accounts, and the
company is negotiating with a num-
ber of others. Said Slover, “if the
premium market is affected by the
tape shortage, it would most likely
be the low-end level. However, we
are at the point where we are already
servicing the full-rate premium busi-
ness.

(Continued on page 10)

Farrell Ads Roxbury

LOS ANGELES—-Roxbury
Records is being launched by Wes
Farrell as a broad repertoire com-
panion to Chelsea, the latter in oper-
ation one and one-half years,

RCA, which distributes Chelsea,
will handle Roxbury. Farrell plans
hiring his own regional promotion

2 Mfrs. Work to End
Master Blank Dearth

NEW YORK-The chemical
shortage, which has depleted sup-

plies of basic matenals for record

manufacture (Billboard, Sept. 22

and June 2), has now manifested it-

self in the decreasing supply of

blank master recording lacquers.
Both Audio Devices and Transco,
considered the two prime world-
wide sources for the essential ace-
tates, admit their present order back-
log goes back to May,

Both Max Roth, vice president,
Transco, and Harry Preston, group
product manager for professional
and duplicator products, Audio De-
vices, said their firms are going all
out to meet backorders. Preston said

he feels AD will meet the backorder

fill by the end of November, Roth
said that Transco was attempting to
find substitute formulas to replace
materials today causing the shortage
of lacquer coatings, especially for
master recording blanks, from which
parts are made for record pressing.

Roth explained that this coating
must be the finest possible because

of the exacting demands of parts

Doobie Gold

NEW YORK-"Toulouse
Street,” an album recorded by
the Doobie Brothers, has been
certified gold by the RIAA, The
LP, released last year, is on
Warner Bros. Records.

www americanradiohistorv com

made from these acetates. Roth was

optimistic that Transco would be
able to fill the material void soon.

World-Wide Lack

Roth said that he had received

calls for master blanks from South

Africa, Spain, Mexico, Argentina,

(Continued on page 59)

men to work on the Roxbury and
Chelsea product in concert with
RCA’s own field force.

Two artisis will help debut on
Roxbury next week: Fessor Funk
and His Queens Eighth Street Funk
Band and Monkey Meeks. Fessor
Funk is a seven-piece pop band
from New York City; its first single
is “Love Is Such a Good Thing.”

Monkey Meeks is a five-piece
rock band from Memphis whose de-
but single is “Take Me to Your
Heart.” Both acts are new to records.
Farrell plans a dozen acts on the ros-
ler.

The development of a second la-
bel allows his promotional force to
concentrate more effectively on in-
dividual artists, Farrell explains.

Of his first 13 singles on Chelsea,
the producer notes, three were mil-

{Continued on page 3%)

Programs, Promo, Pkgs.
Bow RCA’s Fall Disks

NEW YORK—-RCA Records is
leading off its 40-album fall release
with product from Elvis Presley, Da-
vid Bowie, Lou Reed, the Main In-
gredient, the Hues Corporation,
Wayne Newton, Marty Balin and
the Nite Liters,

Special programs, heavy advertis-
ing and promotion, special catalog
packaging and heavy catalog mer-
chandising are being utilized to
launch the new product release and
provide sales tools for the pre-
Christmas season.

Among the utles scheduled are
Red Seal multi-record packages
commemorating the 100th anniver-
saries of Enrico Caruso and Sergei
Rachmaninoff, six additional Red
Seal utles, four Chelsea LP’s, 15 pop
and contemporary releases, four
Camden albums, seven country al-
bums and one Wooden Nickel re-
lease.

New artists making their debut in-
clude Ted Neeley, star of the film
version of “Jesus Chnst Superstar,”
former Jefferson Airplane vocalist
Marty Balin, rock groups Granicus
and Greenfield and two Chelsea
acts, Atlee Yeaper and Christopher
Cloud.

In addition, RCA label releases
will include product from Jim
Weatherly, Michael Nesmith, Cass
Elliot, Mickey and Sylvia and the
MNew Birth, while Victor Country re-
leases will feature Ronnie Mileap,
Jim Reeves, Floyd Cramer, Chet Al-
kins, Connie Smith, Johnny Russell
and Jim Ed Brown.

Chelsea releases include, in addi-
tion to the product from the new
groups, LP's by Wayne Newton and
Brown Sugar, while Wooden Nickel
Records is releasing a new Siegel-
Schwall Band set and Camden will

(Continued on page 59)
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Watch Cross Country perform their hit single on Don Kirshner's Rock Concert
TV Show featuring The Rolling Stones during the week of September 27 through October 6.
See local listings for time, date and station.
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Financial News

MAGNETIC TAPE ENGINEER-
ING CORP. (Magtec), North Holly-
wood, Calif,, reported a 27 percent
sales increase for the six month pe-
riod ending June 30, compared to
the year before period. Sales for the
current six months were $1,125,561
compared to 5884.488 1n 1972,

* * &

MCA INC,, Universal City, Calif,
has increased the size of the board of
directors to eight members.

* &

WALT DISNEY PRODUC-
TIONS INC,, Burbank, said it in-

SALES
MANAGER

Salary Open -+ Permanent
Position. Tremendousoppor-
tunity for an ambitious gquali-
fied man with one of New York
State's strongest Rack Job-
bers. Fringe benefits galore.
Send Complete Resume to:

Box 815

Billboard, 1515 Broadway
New York, N. Y. 10036

When Answering Ads . . .
Say You Saw It in Billboard

Off the Ticker

tended to make a $50 million Euro-
dollar public offering of convertible
subordinated debentures. Proceeds
from the offering will be used to refi-
nance the company’s bank debt a1
more favorable interest rates,

The interest rate on the offering
hasn't been determined, but the
company expects a favorable rate,
“since a strong interest in the com-
pany’s securities exists in the Euro-
dollar market,” said Donn B. Tatum,
Disney chairman,

(The Eurodollar market is trading
of European deposits on U.S, dol-
lars.)

Tatum estimated that earnings on
a fully diluted basis for the year,
ending Sept. 30, will be 51.65 w0
$1.70 a share, compared to $1.41 a
share in fiscal 1972 for an increase of
17 o 20 percent. Earnings in the
fourth quarter will be about 63 cents
a share, fully diluted, compared to
55 cents a share in the fourth quarter
last year,

* w W

HANDLEMAN CO., Detroit, de-
clared a quarterly dividend of 17
cents a share, payable Oct. 8 10
stockholders of record on Sept. 21.

David Handleman, president,
said that "although sales for the first
quarter (Billboard, Sept. 22) were
not up to expectations, the company
i5 in an extremely strong position 1o
achieve substantial sales increases
when the recorded music industry
moves into a more dynamic era.”

* k&

MEMOREX CORP, Santa
Clara, Calif., reported a $101 million

loss for the first half of 1973, result-
ing from large writeolTs totaling 593
million.

The net loss was 51014 million, or
$23.54 a share, compared with a
profit of $334,000, or nine cents a
share, during last year's first six
maonths.

Off the
Ticker

MEMOREX CORP.
& ma, o
Jume Mk 1973 1972
Siles 5 BR2ELO00 5 69541000
Mt lioss a i 3000 LERERLLE
Per share i1
Common shares 4,303,000 18050040

a—WriteolTs of 40000000 lrom computer sys-
tems products program; $37 373000 [or 4 change in
necounting policy pertaining io deferred research
and development expenses and lease acquisition
cosis; and 515 658,000 for revaluanon of asseis, b
Income,

MAGNETIC TAPE ENGINEERING CORP,

(Magtec)

& min, b
Jane Mk 1973 1971
Mt sales SLI125.561 SERA ARR
Met incoane |boss)

belore extra, Income {19 9HT) 128, 126}
Exirn. income 26,304
Pt income {loss) BA22 {28, 126]
Per share

hefiane exira, income (03} [ 04)
Mel per share
alller exira. income il {04
Shares outstanding 636,500 636,500

TANDY CORP.
Yeur to
Junse Uk 1973 1972
Sales S511.362.663  §4773.248 398
Met Income 353,133 15.636.21%
Pershare 1.7 1.41
Fourh-guarter
Sobes 125952 WY 105,300 o
Met income 2 H55 (62 237530
Pershare el |1 21
KOS5 CORP.

Yiear o
June My 1973 1972
Shipmenis SINTREB1] §7.407.451
Bet Inoome I.023.415 BRT O3
Per share A Al

Audiofidelity to
Seek Licensees

LOS ANGELES—Herman Gim-
bel, president of Audiofidelity En-
terprises (Audio Fidelity Records),
admits the company has had its ups
and downs.

“Fiscal 1973 was a mixture of dis-
appointment and solid accom-
plishment,” he told shareholders.
“The disappointment derives from
the fact that operating earnings (be-
fore extraordinary items) fell off
from the previous year, largely be-
cause of the loss of royalty income
after selling Chart Records,”

Gimbel said Chart Records was
sold because of “changing market
conditions which made the profit-
able operation of that division
doubtful.”

Accomplishments were the com-
pany's earnings per share (after ex-
traordinary items) increased to 31
cents, and the sale of the Milestone
Record division for cash.

To replace the lost revenues of
Milestone, Audiofidelity acquired
product lines through distribution
and licensing agreements, including
distribution of Chiarescuro Records,
a jazz label.

The company is also negotiating
licensing rights of Black Lion and
Freedom Records, both jazz labels.
Gimbel reports that the company's
own label, Audio Fidelity Records,
and a subsidiary company, Phil
Schapiro Inc., artist management
and production firm, continues to
build their bases.

Gimbel said Audiofidelity’s prin-
cipal area of concentration will be
“to increase sales by acquiring addi-
tional product lines, adding to exist-
ing catalogs, and to improve distri-
bution.”
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OVERTHE VOL. Weak's Woek's Weok's OVER THE VOL. Week's Waak's Weak™s
COUNTER® High Low Closa COUNTER" High Low Closs
ABRECO Ind, 55 4 2% 3% Aecoton 2% 2% 2%
Bally Mig. Corp. 1010 81 58 &1 Schwarlz Brog, -E-E 1% 1% 1%
Cartridge TV — k] Y L] Wallich's M. C. _ ] % L
DataPackaging 14 5% 5% 5% Omega-Alpha 119 2% 2 2%
Gatesleariet 218 9 TV 8 MMG Corp. - 1% 1% 1§
GAT 13 1% 1% 1% Sesburg 1164 30 26% 29%
Iﬁnudy'ﬁﬂm _ 75 1% 1% 1% Crrox e 2% -2V 2%
Integrity Ent. - 1% 1% 1% Kustom 135 5% 5% 5%
Koss Corp. 147 13% 13 13 Mamorax - 4% % 4%
M. Josaphson 14 11% 11% 1%

"~ Market Quotations__

As of closing, Thursday, Septembar 20, 1973
1873

(Sales

High  Low NAME PE  ogs) Migh Low Close  Change
ar 7%  Admiral & 374 11 10 11% + 1%
40 21% ABC — 3385 32% 2% 1% + 2%
15% 5% AAVCorp 5 20 6% 6% 6% o+ 4 |
15% AV 12 G 5 i i % + Y%
8% 2 AulomaticRadio 7 2 % % 3% - %
20% 8% AVCOD Corp, i 5683 10 B % 4+
15 6% Avnel 7 1644 10%  B% 10%  + 1%
3% 22 Baill & Howall 11 1305 36 J0% A5 + 5%
14% 6% Capitol ind. 250 10 a8% 8 e |
107  28% CBS 1716 3% 2B% :% 4+ 2
14% 4 Caolumbia Piclures 403 4% A A% + W

~en | 0|

3% 2% Cralg Comp. 160 3% 2% 3 Ungh,
14 4% Craative Managamant it 6% 6% 8% LUnch.
123% 1%  Disney, Walt 51 1861 @ TBW  To% + 1

B 2% EMI 13 36 aw a¥ % + I
T4% 56% General Eleciric 21 Bh2E &1 57 &1 + A%
44% 1% Gull & Wesiam - 513 264 24% F8% + 1%
18% %  Hammond Gorp. 2] a8 10% B 10% + W
A2'% 6% Handleman - 467 B [ B )

7 1% Harvey Group 27 58 1% 1% 1%  Unch,
B2Y% 28% ITT — 12004 36%W 3I0% 35% + B4
A0 BY:  Lafayette Radio Elec 8 338 124 104 12 + 1%
35% 18% MatsushitaElec. Ind. a8 e 22% 22 22 — W
4% 4%  Mattel Ing = abT 4% il 4% Unch,
A5% 18% MCA | 104 24% 24% 24% — %
27% 138 MGM 19 BB 17TH  1BW  1TH + 1%
J2% 10 Metromedia —_ 2612 12% 10 10 — 2%
BA% 744 M - 1489 B5% B3N  B4d% + 3
40% 10% Morsa Electro Prod. 6 G608 12 11 11% - W
9% 42%  Matorola - e 50% S4M  59% + A%
a9% 20% Mo, American Philips - 140 23% 22% 23M + W
Bi% 22  Pickwick International LE: 458 33 30 I2% + 1%
25% 6% Playboy Enterprises - 213 T B% 7 + W
45 22% RCA —_ 3814 24% 23w 2 24% + %
BT 38% Sony Corp. 42 1685 474  44% 464 + 2%
3% 1% Superscope 11 1360 38% 33 iTh + 5%
49 15% Tandy Corp 15 4841 25% 21w 25 + 4%
23 4% Telecor T G4 6% 6 B% + W
14% 2% Telex - 13142 8 4 BY% + 2%
210 2  Tenna Corp. — 25 2% 2% 2% Unch,
32% 11 Transamerica - 2828 12% 1A 124 + W
20 11% Triangle — J4 14 134 13% — 4
17 6  20th Cenlury 9 282 8 ™ Th + A
50 11 Warner Communicalions 5 126 12% 11 12W + W
20 10 Wurlitzer - 4T 10% 10% 10% + W
12 1% Viewlax — a2 2 1% 2 + %
56%  32W Zenith 1" 1304 33% 32W 33N + W

As of closing, Thursday, Saplember 20, 1873

*Over-the-Counter prices shown are “bid" (a3 opmsosed 1o “asked”). Meither the bid nor
the asked prices of unlisted securities represent actval transactions. Rather, they are 8 gulde
to the range within which these securities could have been sold or bought at the time of
compilation.

The above contributed to Billboard by Bache & Co., members of the Mew York Stock Ex-
change and &il principal stock exchanges.

We beheve "\N i

2 1873-Friends

When Answering Ads . . . Say You Saw It in Billboard
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Boogie-Woogie Jumps Again as
'70’s Disks Go Like the ’40’s

® Continued from page |

Me Daddy™ and “Deon’t Sit Under
the Apple Tree,” on both labels.

MCA's Andrews release, however,
15 a two-record set which has 24
tunes, while Paramount’s 15 one LP
with 14 of the Sisters’ hits. The MCA
package goes for $6.98; Paramount’s
for $5.98, suggested list.

The MCA package, “The Best of
the Andrews Sisters,” was taken
from the monaural disks of the for-
ties, in the days before high fidelity,
and rechanneled for sterco. The
Paramount album, “Boogie-Woogie
Bugle Girls.” resulis from the Sisters
re-recording their old hits in the fif-
ties and sixties in stereo sound stu-
dios. -

Consistent Midler LP

The Midler album is still on the
chart this week at 62, continuing its
long hit run. The single, from the al-
bum, “Boogie-Woogie Bugle Boy”
by Miss Midler was a long-time
chart resident. The Pointer Sisters
album is currently No. 17 on the
chart and has been enjoying a sub-
stantial run so far.

More examples of records high-
lighting forties tunes which are get-
ting chart action are “A Little Touch
of Schmilsson in the Night™ by Nils-
son on RCA and “As Time Goes
By,” a single from the album.

K33 Batting Average
Strong indication of the impact of
nostalgia is the rare appearance of
five of the first six “Those Glorious

MGM Musicals,” on the best-selling
chart and “Bubbling Under.” The
two chart makers are at 187 and 194.
The two-for-one movie soundtracks
retail for $7.98. It's understood that
the outstanding sales performance
has MGM deliberating another set
of reissues, possibly before Christ-
mas.

Even the classical best-selling LP
chart reflects the forties revival. The
“Now Voyager” and “Sea Hawk”
LP’s, both of which contain key ex-
cerpts from old movie tracks, have

been consistently chart-placers for
classical sales departmenis and
stones,

"The Paramount Andrews LP 1s
being promoted by the mailing o
key dealers of a 20 x 24-inch four-
color poster. The album is being
mailed to MOR, top 40, progressive
rock and campus radio stations.

George Osaki, creative services di-
rector, MCA, said the label is map-
ping a promotional campaign which
will include merchandising support
nationally.

Audio Devices Slates
‘Q’ Disk-Making Plant

WINCHESTER, Va.—Audio De-
vices, Inc., will construct a 26,000-
square-foot disk manufacturing
plant here in a move designed to
capitalize on increasing demands for
4-channel disks and the emergence
of the videodisk market, according
to Peter Cunha, president.

According to Cunha, the new
plant, for which ground will shortly
be broken, will be the most modern

Unsurpassed in Quality

GLOSSY | 2+

EACH IN

PHOTOS 1000 LOTS

1000 POSTCARDS $55%0
100 8x10 $1395

GuSTOMm $85
COLOR PRINTS por 100

COLOR LITHO $175

r 1000
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r 3000

WOUNTED SR
ENLARGEMENTS %750 $10.80
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A Division of JAMES J. KRIEGSMANN
165 W. 46th 5t., N.Y. 10036
212) PL 7-0233

5th DENVER GOLD

NEW YORK-—John Denver
has struck gold for the fifth time
with the album “Farewell An-
dromeda™ on RCA Records.
Denver's previous gold awards
were the LPs “Poems. Prayers
and Promises,” “Aerie,” and
“Rocky Mountain High.” He
also owns a gold record for the

single, "Rocky Mountain High.”

10

(213) 467-1166

A

///

LiTrLE \P'®

?Jf 33'5

We also make
Big LP's — 45's, Cassettes &
B-Tracks
Write for Price List
Mew York Office
160 East 56th St. (212) 966-3185
Philadelphia Plant,

925 N. 3rd Street, Philadelphia
{215} MA 7-2277

For Total Capabhility in Custom
Mastering, Plating, Pressing, Printing

facility of its kind in the world. It will
replace Audio Devices existing facil-
ity at Glenbrook, Conn.

The Audio Devices chiel execu-
tive said that the new plant will in-
corporate “clean room coating and
inspection facilities, fully automated
handling equipment and a new
proprietary process for insuring ab-
solute flatness and soothness both of
the aluminum disk, and lacquer
coating which will make it the most
maodern facility of its kind anywhere.

“These features,” said Cunha,
“are necessary as the trend of disk
recording has been to pack more and
more information into narrower and
shallower grooves, thereby making
manufacturing tolerances in flat-
ness, smoothness and cleanliness
tighter and tighter.”

Chief output of the plant will be
unrecorded master disks for use in
the manufacture of high hdelity
sound and video recordings.

Cunha disclosed that some video-
disks already in existence utilize vir-
tually the same manufacturing proc-
ess for which the Audio Devices
master disk would be the best choice.

He continued, “For those video-
disk applications now in the devel-
opment stage, we have been working
closely with the appropriate com-
panies in order to provide mastering
media which will meet their specific
requirements.” Joseph Kempler, the
firm's director of advanced tech-
nology projects, heads the research
and development of this technology.

Audio Dewvices, a subsidiary of
Capitol Industries, was the first U.S,
licensee of Pyral, a French firm
which developed the lacquer disk
manufacturing process. The com-
pany has been in production since
1937. The new plant will begin pro-
duction within a year.

General News

Gompatible
Discrete
4-GChannel

Records
CONTACT:

JVC Cutting Center, Inc.
RCA Bldg., Suite 500

6363 Sunset Boulevard
Hollywood, California 90028
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Travel Costs Acts

$20-$30 Mil Yearly

® Continued from page |

supplied five technicians and a 30-
foot truck to carry the sound equip-
ment. It included a dozen bass bins
and a dozen horns. Two console
controls, one situated in the middle
of the audience on first floor, which
controlled the hall's sound: and an-
other stage nght which mixed sound
and set volume for the stage moni-
tors for the performers, were carried
on all dates. Two half-track tape
playback systems and an auxiliary
casselle playback system ensured
against the important sound effects
used by Cooper not being heard
during the two-hour performance.

Shure Miked Used

Thirty mikes primarily made by
Shure, were used dunng the tour,
Fourteen mikes were arranged
around drummer Neal Smith during
a show. There was a three-channel
intercom system with 10-station
hookup, with one channel hooking
up all sound system people, while
the second joined the lighting crew,
The third was an emergency channel
in case of breakdown. Brian Born-
horst was chief audio engineer. His
wife, Patty, directed spot cues. They
had two assistants.

Lighting equipment weighed six
tons, Libert said. Joe Gannon, a
stage producer who did Neil Dia-
mond’s Broadway show, was
brought in by Gordon to handle the
staging and hghting. *Alice Cooper
is pure theater,” Libert stated. Toen-
sure proper lighting, the show had
70 spotl lamps, similar to the ones
used above movie and TV produc-
tion stages. Twenty lamps, equipped
with 1,000-watt Licko bulbs, hung
above the performance, attached to
a two-inch metal pipe 40 feet long.
The Cooper contract called for the
promoter to furnish this essential at
the location of the concert. The bulk
of the other lamps were encased in a
20-foot wide and 20-foot high mod-
ular stage unit made of plexiplass
and steel, which was surmounted by
a surreahistic steel arch. The booking
pact also carried a rider, requiring a
stage area 60 x 30 feet to enable the
Cooper stage show to be set up and

changed quickly. Four Super-
Trooper carbon arc spots also had to
be supplied by the promoter. There
was also a large assortment of strobe,
black and laser beam lighting the
show carmied.

2 Trailer Trucks

The stage, which ook almost two
months to design and construct,
along with other staging materials,
weighed between three and four
tons. The lights, stage and miscel-
laneous smaller equipment includ-
ing at least two sets of musical in-
struments for the musicians, which
included the five men in the group
and two backups, were transported
in twa 40-foot air-suspended tractor
trailers.

The need to surface the heavy
equipment cut the average jump be-
tween shows to about 400 miles per
day. This cut down on the number of
possible playdates booked by John
Podell of BMF Enterprises, New
Y ork. exclusive world booker for the
Cooper show. There is a strong pos-
sibility the show will go out again
late this year to cover cities which
Cooper did not play in the March
through June junket. {(See next
week's Billboard for more abowr
Alice Cooper, Jethro Tull’s touring
and travel specialists in rouring rec-
ord acis.)

Redding Sues
Jeffrey Estate

NEW YORK-Noel Redding.
former bassist with the Jimi Hendrix
trio, has filed suit against the estate
of the late Hendrix manager, Mi-
chael Jeffrey. The action alleges that
JefTrey “converted to his own use”
money which should have pone to
the trio.

Redding's share of the group was
25 percent and the suit alleges total
earnings over 38 million are in-
volved. A similar suil against
Warner Bros. for back royalties ear-
lier this year won Redding a “five-
figure settlement,” according w0 his
attorney, Michael Shapiro,

Ampex Music Resurges;
New-Account Campaign

e Continued from page 6

AMD’s custom duplicating wing,
another important revenue spinner
for the company, has recently been
reorganized to cope with the firm’s
expanded push in this market. with
Harvey Urman heading the oper-
ations.

Describing the custom duph-
cating wing as AMD’s preatest suc-
cess story, Slover said the success
was due in part to the fact that AMD
was offering a total service encom-
passing mastering. mixing, billing,
shipping, warehousing, inventory
and returns.

The weakest link ' in the AMD
chain is probably the division’s
prerecorded open reel catalog,
which according to Slover was nol
nearly as successful as the firm
would like it 1o be. He said that al-
though the open-reel catalog was
meeting with encouraging response
from AMD’s direct mail buyers, the
major difficulty was in getting music
retailers 1o give it shelf space.

“In an effort to come o grips with
the problem, we have launched a
comprehensive market testing proj-
ect in the hope 1t would supply us
with new marketing and merchan-

dising ideas for this product,”™ said
Slover,

Meanwhile, AMD has added 20
albums to its catalog of 4-channel
open reel tapes, bninging to 30 the
number ol quadrasonic titles in the
division’s open reel catalog.

The new releases include Ronnie
Aldrich, Stanley Black. Tony Mot-
tola, Famley Guitar Band, Tom
Jones, Moody Blues and Chi-Lites.

Probe Mounts
‘Ecstacy’ Push

LONDON—Probe Records, UK.
distributors for product by ABC/
Dunhill’s Steely Dan. is mounting a
strong point-of-sale promotion cam-
paign for the act’s new album,
“Countdown to Ecstasy.”

1.500 display cards are being dis-
inbuted 1o selected retailers, and full
page ads are being taken out in the
consumer music press. A series of
435-second spols is being aired over
Radio Luxembourg.

Label 1s also sponsoring a Steely
Dan balloon race at Radio Lux-

embourg's race meeting at Brands
Hatch.
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FACT: Record industry trade papers are
the most effective means of

influencing radio

programmers.

And Billboard is the most effeclive
of the record industry trade papers
...We can prove it.
Billboard commissioned the re-
search division of Hagen Com-
munications, Inc. to do in-
depth research to disclose
—for the first time—how ad-
vertising in trade publications
influences airplay.
Various record manufacturers
designated St. Louis, Missouri
as a typical music market,
prompting the research team
to conduct In-depth Interviews
with individuals at 20 of the 21
St, Louis slations that program
music. Hera's what they found:

Of the top ten sources of infor-

mation used by radio programmers, trade publications lead

the field with a decisive 83.7 per cent margin.*

Most of the Individuals interviewed in Si. Louis admitted being influ-

enced, in various ways, by trade paper advertising.*
After determining that trade paper advertising does, indeed, influence radio program-
mers, the researchers wanied to know how the different record industry trade papers
compared against one another,
Within the St. Louis Market, 92% of the key programming sources read Billboard.*
Maore time was spent reading Billboard than almost the combined time spent reading the
other two publications. *

As you can see, lrade paper advertising does, in fact, influence radio influentials who pro-
gram a station's music and expose it to the record-buying public, And Billboard has proven
to be the number oné source used by radio programmers to learn about and evaluate new

releases through its news, reviews, charts and advertising. Projecting all this one step further,
you could say that trade advertising Iin Billboard indirectiy
communicates to, and sells to, the all-important consumer
Billboard. We take your advertising one step further.
For your own private videocas-
sette screening of Billbcard's
radio influence, call. Peter
Heine, Director of Sales, Los
Angeles, 213/273-7040 (or)
Mike Eisenkraft, Eastern
Sales Manager, New York,
212/764-T348. |t could well “.F

be the most informative 15

minutes you've

spent this

year,

Billsoard

i
Ore. & Minn. Approve = Shitlas Lo A TRA
Antl-Piracy Lasgisiation el ?g.rg e eh

AFM Citen
{Copyright Stuay EEI-'-'*I‘N pri
- B Gl Loy . e Dl

Apglairation Fr

Tre
R s oo Trace Mis

*Statistics complled from independent research
conducted by Hagen Communications, Ing., and
is avallable for examination on request.
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lalent

Massachusetts Entertainment Complex Bows

NEW YORK-The Performance
Center, 4 new entertainment Facility,
opens in Cambridge. Mass. on Oct,
22, The venue will focus on rock,
jazz, blues and other attractions,
with shows 1o be given in two “mini-
concert halls™ within the facility,

The complex will be located on
the top Noor of the Harvard Square
Car Barn in the center of Harvard
Square, with 22.500 square feet of
space divided mto the two clubs,

known as Performance 1 and 11,
Both rooms will feature food and
liquor.

Roger Abramson. vice president
and executive producer for the cen-
ter. anticipates bookings for seven
nights each week. with additional
talent programming on weckend
mornings and afternoons, Admis-
sion prices will vary from $1.50 to
$4.00.

Talent, drawn from national

THE DE FRANCO FAMILY

The fast-breaking chart debut of
“Heartbeat. 1t’s A Lovebeat™ by the
De Franco Family (top 60 by its sec-
ond week) presents two interesting
background factors. The first is the
uLtmingly golden touch of Russ Re-
pan’s 20th Century Records, just
over a year old and with an impres-
sive output of gold records with new
artists ranging from soulful Barry
White to MORish Maureen Mc-
Crovern.

The second element is truly prece-
dent-making. The De Franco kids
are signed to 20th via the brand-
new Laufer Entertainment Group.
Charles Laufer has set this corporate
offshoot for his powerful chain of
teen magazines, which has been so
important in building fans for previ-
ous youlh stars,

The five De Franco youngsters,
featuring Tony (13) as lead vocalist,
were bmugh! up in Canada’s On-
tario provinee by music-loving lal-
lan immigrant parents.

The children took up instruments
and gradually evolved into a highly
popular semi-pro regional band.
They appeared on local TV, charity
henefits, parades and church fune-
tions. Their photos began appearing
regularly in local newspapers and
clippings were senl by a friend to
VATIOUs Major leen magazines.

The Laufer chain invited the De
Francos to visit Hollywood for some
magazine picture stories. Mail re-
sponse to the features were so strong
that Laufer decided to take over
their career management. He cut
three masters which led to a contract
with 20th.

Besides the throbbing-voiced
Tony, who looks remarkably like
Donny Osmond when the group was
building to their peak appeal. the De
Franco Family consists of Benny,
19, Marisa. 18, Nino, 17 and Mer-
lina, 16. They made their natonal
TV debut July 14 on Dick Clark’s
American Bandstand.

NAT FREEDLAND

& 1873 - Friands
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headliners and local acts, will be
budgeted at $25.000 per week.

Other features include vintage art
deco theater seats. completely re-
stored: an enclosed ramp to the top
Aoor, permitting crowds 1o wail in
line without exposure to the
weather: two elevators o carry mu-
sical instruments and staging equip-
ment directly to the stage: dressing
rooms directly backstage. equipped
with refrigerators. showers. hot
plates and couches: fully automated
ticket booth: suspended lighting and
sound platform: a sound system
tagged at $50.000. offering 200
speakers in Performance | and 128
speakers in Performance I1. with two
16-track control and mixing con-
soles 1o facilitate live recording: a
§25.000 lighting system; movable
acoustic ceiling panels and drapes 1o
permit adjustment of the room’s
sound characteristics: sliding plexi-
glass skylights on the ceiling: a wall
of large windows in both rooms. pro-
viding the audience with a view of
the Cambridge and Boston skylines:
and a computerized. automated bar
'i}"HI.EITI l'!li‘..'l'l.'l'lI“.]]"IE| maximuim EFII:'E'I:'
in operation and inventory control.

The complex has been located in
Harvard Square to draw upon the
city's estimated student population
of 200000, with major campuses
within walking distance including
Harvard. Radcliffe and MIT.

The Performance Center is a Mas-
sachusetts corporation comprising
several area businessmen, with
George Berbeco serving as president
and Peter Wasserman as vice presi-
dent.

Kiel, Concert
Pact on Coast

LOS ANGELES—Concert Asso-
ciates and Kiel Enterprises have
joined forces here to initiate a series
of pop and classical concerts in San
Dhego.

First presentation will be the Big
Band Cavalcade, set for the San
Diego Civic Theatre on Sept. 212,
That date is the first of seven book-
ings set for the next few months,
with the series possibly 1o be ex-
panded further.

Other attractions will include the
Vienna Boys Choir, Johann Strauss
Orchestra, Gilbert O'Sullivan and
Carnival de Mexico. The series will
be promoted and produced by Sieve
Wolfl and Jim Rissmiller of Concert
Associates and Robert Mathews of
Kiel Enterprises. with tickets to be
sold on a series basis with a min-
imum of four concerts for a season
discount and preferred seating.

| Signings

Slade, four-man British rock act
has signed with Warner Bros.
Records. Formerly with Polydor, the
group’s first album for the label.
“Sladist.” is set for October release.

. Groove Merchant Records has
signed drummer Buddy Rich to an
exclusive recording contract, Label
president Sonmy Lester produced
the initial LP, set for early Novem-
ber release. . . . lke Cole has signed
with Tomco Records of Oklahoma
City for three years. ... Bugatti &
Musker, British writer-singers,
signed to RSO Records.

Singer Jane Meryll has signed
with Grand Records. distributed by
GSF. Her first single for the label,
written by Gladys Shelley, is “Long
As We Both Shall Love (Wedding
Song).” ... Nils Lofgren and Grin
have ﬁign:d with A&M Records,
Group was formerly on Columbia’s
Spindizzy label.

www americanradiohistorv com

Studio Track

By SAM SUTHERLAND

TMI Studios in Memphis is the
site for the next installment of Jerry
Lee Lewis® ongoing bid for revita-
lized rocking. Where his last sessions
were London-based, Lewis’ return
to his old stomping grounds draws
mostly on local (and not so local)
support from Steve Cropper, Chips
Moman, Charlie Rich, Alan Tous-
saint, and Doug Sahm, among oth-
ers. Huey Meaux is producing. with
the “Southern Roots” theme o be
buoyed by tunes like *You Talk Too
Much.” “She’s About a Mover.”
“*Hold On, I'm Comin™,” “Tell Tt
Like It Is™ and a whole spate of other
chestnuts Lewis is tracking for the
set. Just which titles will surface re-
mains o be seen.

* * W

Meanwhile. at Warner Bros. Stu-
dios in Burbank. Ted Templeman is
twoling up for three ongoing proj-
ccts, led off by his pet rockers the
Doobie Brothers. Donn Landee is en-
gineering, as he did for the last two
LPs, Templeman's also producing
Montrose, the band fronted by the
former guitarist ally of Van Morri-
son and Edgar Winter, and Chunky.
MNovi & Emie which is apparently a
band and not a bagel combination.

Arlo Guthrie's launching his next,
with John Pills and Lenny Waronker
producing per usual. Which, in
Guthrie’s case. again means some
distinguished support. Ry Cooder,
Jim Gordon and Washitas own
Jesse Ed Davis are assisting.

Other projects: the Credibility
Gap, recording their first comedy sel
for Warners with producer Bobby
Hata, and the final work on War-
ners’ six-disk S0th Anniversary film
music package.

Also in LA, 1s Richard Perry,
whose mvolvement with Martha
Reeves' new album has resulted in
contributions from Klaus Voeorman,
Jim Keltner, Nicky Hopking, Jim
McDonald, Jesse Ed Davis and
George Harmrison. Perry's recently
finished tracks by Ringo Starr, Andy
Williams and Barbra Streisand for
their respective LP's.

The Reeves' sessions have been
underway at Producers’ Workshop

W w W

Up in Minneapolis, latest from
Sound 80 notes that New York's Fall
Guys and their L.A. producer, Larry
Cox came 1o the room for work on
their album with arranger Dave
Roberts. Minneapolis™ own John-
son/Drake, now with Ovation, are
also in, working with Sound 80's ka-
huna Herb Pilhofer and engineer
Tom Jung. Pilhofer is producing and
arranging the dates, which feature
some local boys for the band, Uncle
Dave Karr, Bill Berg and Bill Peter-
s0n.

Chicago guitarist, Ron Steele,
who played on those sessions, 15
working on a “good™ music album
for Ovation with Pilhofer.

Both those dates were 32-trackers,
by the way.

] & *

Another recently updated New
York room i1s Broadway Recording
Studios, which has added a new 24-
track Audio Designs console Lo Stu-
dio A, and a new l6-track console
for Studio B.

The rooms also have guadra-
phonic monitoring, newly tuned and
designed control rooms and both
Dolby and DBX noise reduction.

. TOP QUALITY

% 8X10

&4" PRINTS

UTHOGAAPHED ON HEAVY GLOSS ETOCK

BLACK & WHITE Bx10s
500--522.85 1000--535.00

COLOR PRINTS
1000--5200.00

SEND FOR SAMPLES AND PRICES

:fﬁ PICTURES

1867 E, FLORIDA 5T
SPRINGFIELD, MO. 65803

1 Ampex BLM 200

#1201PS
4 Slave Units

Complete with B track heads
# 30-60IPS

3 Sidewinders

ENTERPRISE
Leasing
Corporation

14724 Ventura Bivd.,
Suite 505
Sherman Oaks, Calif. 91403
(213) 986-1545 / 872-1433

Tired of watching
the studio clock?

Try our daily rate of $300 plus tape
Two day rate of $550 plus tape
Three day rate of $750 plus tape
Weekly rate of $1700 plus tape

Includes 16 track recording on
an Ampex MM-1000 and Stereo

mixdown to a Studer A-80.

GILFOY

SOUND STUDIOS, Inc.
300 Gilbart Avenua

Bloomington, Indiana 47401 = B12/338-1341

P.5. we use 20 channels of DBX for the quietest tapes you have ever heard.
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Listento

the Motown Soun
ow.

Not long ago. we told you to “Listen to what's happening at
Motown.” Well listen to the Motown Sound now. More than ever,
it's unmistakable, it's fresh, it's new, it's unique. The Motown Sound.

-+ o L o
-

-,

A Motown
Christmas

#MTI5V2,

Christmas in September? Yeas.
If you want the Season’s Besl
in December. And Motown has
the Season's best Christmas
album. The Temptations. Stevie
Wonder. The Jackson Five.
Smokey Robinson & The Mir-
acles. Diana Ross & The
Supremes. A two-record sel
for the price of one. A great
Christmas gift.

Marvin Gaye
Let's Get It On. #T329V1.
The Passion (Let's Get It On).
The Pleasure (You Sure Love to
Ball). The Pain (/I | Should Die
Tonight). These are some of
the emotions laid bare in this
Marvin Gaye album about love
—the album of the year, intro-
duced by the single of the year,
which was certified platinum
six weeks after its release.

£1972 Motown Record Corporation

d

Stephen Cohn

Stephen Cohn, #M7T83V1,
We've been doing a lot of funny
promotion for Stephen Cohn's
debut Motown album, But
Stephen Cohn is no joke. He's
created an album of excep-
fional beauty. He wrote, per-
formed, and produced it, with
the help of some rather impres-
‘Sive friends. And the resull is
ane of the best contemporary
albums of the year. No joke.
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You never
heard it so good.

Gloria Jones

Share My Love, #M730V1.
From Hair in Los Angeles, o
touring Europe with T-Rex and
Joe Cocker, Gloria Jones Is
probably one of the best
known, most loved and re-
spected personalities in music.
She's also one of Motown's
most gifted writers and pro-
ducers. And now, her debut
album as a Motown artist is
ready. And what Gloria adds to
the Motown Sound now, proves
thal everything everyone has
been saying about her is true.

~ This pankage is not a "be
Ing It's The Crusadt
! ’..'f' al their best—an album b
"é‘lﬂ the hottest groups goin
e recorded at one of their m
productive, creative paalkd
A golden addition to any
Crusaders’ collection

The Jackson Five

Getl It Together, #M7TB3V1,
MNobody gets it together quite
like the J-5. And this new album
offering is no exception. It's
rélease coincides with the dra-
matic conclusion of their
spectacular Japan/Hawaii Tour
and, as its title so clearly indi-
cates, the album includes their
latest hit single.

_' Willie Hutch

Fully Exposed, #M784V1. g=, ;
The man who scored The Mack AT A
is back with his own solo al- '
oum. And his full musical po-
tential is exposed for all to
hear. Thera's exciting new
material, and some Willie Hutch
classics like California My

Way and I'll Be There, all writ-
ten, performed, and produced
by this dynamic artisl.

W -l-'—_T:I-T
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Talent

Who/Where/When

(All eniries for WHO-WHERE-WHEN should be sent 1o Sam Sutherland, Billboard, | Astor Plaza, New York, N.Y. 1(036.)

KAY ADAMS (Capitol): Wild Goose, Ing-
lewood, Calif. Sept. 2B-29.

CANNONBALL ADDERLEY (Fantasy):
Sir Morgan's Cove, Worcester, Mass.,
Oct. B8-13.

AEROSMITH (Columbia); Fairgrounds,
Swansee, NH., Sept. 29.

BUDDY ALAN (Capitol): Ogden, Utah,
Oct. &, Imperial Room, Tampa, Fia. (8-
14)

LUTHER ALLISON (Motown). Rock &
Roll Farm, Wayne, Mich., Sept. 25.

BILL ANDERSON (Decca): Time Tunnel,
Jonesville, Mich., Ocl. & Arie Grown
Theatre, McCormick Place, Chicago
(7.

BACHMAN-TURNER OVERDRIVE (Mer-
cury) Palace, Detroit, Oct. 12.

JIM BAILEY (United Artist). Holiday
Housea, Pittsburgh, Pa., Oct. 12-22.
GARY BARTZ (Fantasy) Keyslone Kor-

ner, San Francisco, Ocl. 9-14

BEE GEES (Atco): Medan Sports Palace,
Japan, Sept. 23; Djalarta Istora Sena-
yan, Japan, (26-27); Sourabaya Sports
Palace, Japan (28).

HARRY BELAFONTE (RCA) Caesar's
Palace, Las Vegas, Oct. 11-31

TONY BEMNMETT (Polycor): Place des
Arts, Monfreal, Sepl. 23, Hamilton
Place, Hamilton (29-30).

BIRTHA (ABC): Falis Church Civic Cen-
ter, Falls Church, Va., Oct. 6, Commu-
nity Center, Wheeling, W. Va. (7). Up-
rising, DeKalb, ., (10); Daily Planet

Baliroom, Des Moines, lowa (11-12-
13).

BLACK OAK ARKANSAS (Atco). Salem-
Roanoke Valley Civic Center, Salam,
Va., Oct. 6, Hampton Roads Coliseum,
Hampton, Va. (7).

MICHAEL BLOOMFIELD (Columbia). Or-
phanage, San Francisco, Sapt. 25-26,
Pacific Sterea Exhibition, Arlington, 11l
(29),

BLUE OYSTER CULT (Columbia). Acad-
emy of Music, N.Y ., Dct. 6

TONY BOOTH (Capitcl): Branding lron,
San Bernardino, Calif., Sept. 29, West-
arn Club, Houston, Texas, Oct 4;
Golden Stallion, San Antonio, Texas.
{5}, Schroeder’s Hall. Victoria. Texas.
(6).

JIM ED BROWN (RCA)Y. Country Music
Cabaret, Ft. Lauderdale, Fla., Oct. 8-
10

JACKSON BROWNE (Asylum): Philhar-
monic, NY ., Oct. 7

ANITA BRYANT (Word/Myrrh): Diplomat
Hotel, Hollywood, Ocl. 4; Tulsa, Okla
(5

JULIE BUDD {RCA). Host Farm, Lancas-
ter, Pa., Sepl. 29.

TUCKY BUZZARD (Paramount). Cobo
Hall, Detroit, Sept. 23; International
Amphitheatre, Chicago, (26); Coli-
seum, Indianapolis, Ind. (27); Kiel Audi-
torium, Si. Louwis, Mo. (29). Velerans
Memorial Auditorium, Des Maines,
lowa (30), Pershing Auditorium, Lin-
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coln, Mebr. Oct. 1; Assembly Center,
Tulsa, Okla. (4); Memorial Auditorium,
Dallas {5); Holftheinz Pavilliocn, Hous-
ton, Texas (B), Municipal Auditornum,
Mew Orleans, La., (7).

CHARLIE BYRD (Fantasy) Maryland Inn,
Annapolis, Md. Oct. 9

LOS CALCHAKIS (Polydor): Quebec,
Oct. 9; Sherbrooke, Canada (10} Thet-
ford Mines, Canada (11); Ottawa, Can-
ada {(12).

VIKKI CARR (Columbia)y WValley Forge,
Pa Oct. 913,

JOHNNY CARVER (ABC) Kenosha,
Wisc., Oct, 7, Heritaga Hall, Saginaw,
Mich. (12)

ROY CLARK (Dot). Gaitherburg, Md.,
Oct. 11-14,

JERRY CLOWER (MCA) Batasville,
Miss., Ocl. 6; Beaureagard Parish Fair,
DeRidder, La., (10);, Dahlonga, Ga
(12).

COMPTON BROS. (Dot} Coshocton,
Ohio, Oct. 6.

RITA COOLIDGE (A&M): Jubilee Audilo-
rium, Calgary, Alberta, Canada, Oct. 6.,

ANDRAE CROUCH & THE DISCIPLES
(Light}: Birmingham, Ala., Oct. 4,
Theatre For the Performing Arts, New
Orieans, La., (5); Travis Avenua Baptis!
Church, Ft. Worth, Texas (G).

CRUSADERS (Blue Thumb): Paramaount
Theatra, Portland, Oregon, Oclt, 12,

HARRY CHAPIN (Elekira): Bitter End,
M.Y., Oct. 6.

RAY CHARLES (ABC): Lyon, Oct. 6; Mar-
sailles (7); Zurich (B); Nancy, France
(9}, Strasbourg (10); Rotterdam (12).

CHARLIE DANIELS (Buddah): Kansas
City, Kansas, Oct. 7.

DANNY DAVIS (RCA): Richland Country
Club, Mashville, Oct, 5; Civic Center,
Ocean City, Md. (6). Alre Crown
Theatre, Chicago (7). Chattahoochee
Fair, Columbus, Ga. (8), Jamestown,
N.D. (9).

MAC DAVIS (Columbia): Douglas, Ariz.,
Sept. 27, Phoenix, Ariz. (28); Kearney,
MNebr. (29)

SKEETER DAVIS (RCA): Fair, Hillsdale,
Mich., Sept. 25; Fairgrounds, Durham,
Conn., (28), Park Centar, Charlotle,
N.C., (30); Stepping Stone Ranch, Es-
choheag, R.1., Oct. 7.

JOHN DENVER (RCA): Concourse, San
Diego, Calif. Sept. 23; Civic Auditorium,
Madison, Wisc, (2B); Civic Cenler,
Omaha. Nebr. (29}, Sioux Falls, S5.D.
(30); Arena, Seattla, Wash. Oct. 7;
Civic Theatre, Albuquerque, N.M, (12).

DETROIT (Rainbow): Heaven, Pontiac,
Mich. Oct. 8.

JIMMY DICKENS & THE COUNTRY
BOYS (Columbia): Hawaii, Sept. 28-30;
Tucson, Ariz., Oct. 2; San Diego. Calif.
{4): N. Hollywood (6); Ridgecrest, Calif.
(9}, Sacramento, Calif. (10), Seaside,
Calif. (11), Oxmard, Calif. (12).

WILLIE DIXON (Ovation): EI Mocombo,
Toronle, Canada, Oct. 1-6; Kenney's
Castaways, N.Y. (9-14).

NED DOHENY (Asylum): 3an Diego Civic
Theatre, San Diego, Calif, Sept. 30.
ROY DRUSKY (Mercury): Guymon, Okla.,
Oct. 4; Colorado Springs, Colo. (5). 5L

Josaph, Ma, ().

STONEY EDWARDS (Capilol): Randy's
Club, San Anlonio, Texas Oct. &

EL ROACHO (Columbia). The Brewery,
East Langing, Mich. Sept. 30,

FACES (Wamner Bros.): Big Surf, Phoe-
nix, Ariz., Oct. 6, Oakland Coliseum,
Oakland, Calif. (9); Sports Arena, San
Diego, Calil. {10).

FLASH (Sovereign)y Music Hall, Okla-
homa City, Okla., Sept. 28; Music Hall,
Kansas City, Mo, (29); Kingsberry Hall,
Salt Lake City. Utah, Ocl. 3; Civic
Theatre, San Diego, Calif. (4); Reno,
Nev. (5), Santa Monica Civic Audito-
rium, Santa Monica, Calif, [T); Phoenix,
Ariz. (11).

FLYING CIRCUS (Capitol). Beggars Ban-
quet, Louisville, Ky. Oct. 10-11; The
Lottery, Chicago (12-13).

RORY GALLAGHER (Polydor): Coliseum,
Seattla, Wash_. Oct, 6: Coliseum, Van-
couver, B.C., [T}, Dakland Colisaum,
Oakland, Calif. (3); Sporis Arena, San
Diego, Calif. (1). Big Surf, Phoenix,
Ariz. (11).

CRYSTAL GAYLE (MCA) Appleshed,
Batontown, Iil., Oct, 12.

STAN GETZ (Columbia): Jimmy's, N.Y |
Sept. 27-0ct. 6,

JACK GREENE/JEANNMNIE SEELY
(MCA): Raytown, Mo, Oct. 6

GYPSY (RCA): NEC Convention, Sioux
Falis, 5.0., Oct. 11.

MERLE HAGGARD (Capitol): Civic Audi-
torium, Portland, Oregon, Sepl. 28; Op-
ara House, Seattle, Wash. (29}, Oueen
Elizabeth Theatre, Vancouwver. B.C.
(30);, Brown Memorial Coliseum,
Greenbay, Wisc. Oct. 3; Music Hall,
Cincinnati {5), Veteranz Hall, Colum-
bus, Ohio [(B);, Music Hall, Cleveland,
Ohio (7).

GEORGE HAMILTON IV (RCA): Union,
S.C. Sept. 27, Bobcaygeon, Onl. Can-
ada (29).

JOHN HAMMOND {Columbia): Grendel's
Lair, Philadelphia, Sept. 25-29,

FREDDIE HART (Capitol): Bloome Coun-
try Arena, Binghamton, N.Y. Sept. 28;
Masonic Auditorium, Toledo, Ohio (30);
Watergate Inn, Trappe, Md. Oct. 2-3;
Auditorium, Rochester, M.Y. {5), War
Memarial, Syracuse, N.Y. (6), Masonic
Templa, Scranton, Pa. (7)

SHERMAN HAYES (Capitol). Tha Egress,
Vancouver, B.C. Oc¢t, 2-6.

URIAH HEEP (Warner Bros.). Holtheinz
Pavilion, Houston, Texas Oct. 6; Munic-
ipal Auditorium, New Orleans, La. (7).

HILLSIDE SINGERS (Metromedia). Mar-
riott Hotel, Philadelphia, Sept. 25

STAN HITCHCOCK (Caprice). Wichila,
Kansas Oct. 6.

NICK HOLMES (Just Sunshina) Red
Creak Club, Rochaster, N.Y, Sapt. 23-
28; Mainpaint, Bryn Mawr, Pa, Oct. 2-3;
Oliver's Boston (9-14),

HOOKFOOT (A&M): New York, Oct, 12

ICARUS (ESP): Midnight Sun, Chariotte,
M.C. Sept. 23.

STONEWALL JACKSON & THE MINUTE
MEN [ Columbia): Severn, Md. Sept. 30;
Elkins, W, Va., Oct. 5.

WAYLON JENNINGS (RCA). War Memao-
rial, Syracuse, N.Y. Ocl. 6, Masonic

Temple, Scranton, Pa. (7); Springfiaeid,

Mo. {11-12)

ELTON JOHN (MCA). Civic Arena, Pitls-
burgh, Pa. Oct. 9; Mid-South Coliseum
Memphis (11).

GRANDPA JONES (Dot): Coshocton,
Chio, Oct, 6.

SAMMY KAYE (Dale): Sheraton Molor
Inn, Columbus, Ohio, Oct. 1; the Green-
brier, White Sulphur Springs, W. Va.
(B).

STAN KENTON (Phase 4 Stereo):
Grant's Cabin, S1. Louis, Mo. Oct, T,
Detroit Athletic Club, Detroit (11}
Roma (West) Hall, Livonia, Mich. (12).

FREDDIE KING (Capitol): Constitution
Hall, Washington, D.C., Oct. 5.

ROBERT KLEIN (Buddah); Sanders
Theatre, Cambridge, Mass. Oct. 12

CLEOQ LANE (RCA): Rainbow Grill, N.Y_,
Sept. 24-Oct. 13.

THE LETTERMEN (Capitol): Holiday
Park, Ft. Lauderdale, Fla., Oct. 2; Mu-
nicipal Auditorium, St Paul, Minn. (7).

LA WANDA LINDSEY (Cpitol). Bronze
Boot, Cody. Wyo., Oct. 5, Elks Club,
Casper, Wyo. (6). Amvets Club, Mis-
soula, Mont. (B-8).

LORELElI (MGM/Vearva): Shuberl, Los
Angelas, Oct. B-Nov. 24.

BOB LUMAN & THE STOMES RIVER
BAND (Epic). Parkers Lake, Ky. Sept.
23; Duluth, Minn., Oct. 1; Monona,
Wisc. (2); Circie Pines, Minn. (3); Cedar
Rapids, lowa (4). Davenport, lowa [5);
Kansas Cily, Kansas (6). Omaha, Nebr.
(7}, Tulsa, Okla. {B); No. Little Rock,
Ark. (9), Oklahoma City, Okla. (10}

Texarkana, Texas (11); Austin, Texas.

(12).
BARRY MANILOW (Bell): Municipal Audi-

torum, Mew Orleans, La. Oct. 8, Audi-
tonum Theatre, Chicago (12-14)

DAVE MASON (Blue Thumb) Loud-
enville, N.Y., Sept. 29; Albany, NY
Oct. 4, Winooski, Vt. (5), Oswego,. N.Y.
(7).

MIREILLE MATHIEU (Polydor) Grand
Theatre, Quebec, Ocl. 3-7, Place des
Arts, Maontreal (8-15)

JOHN MAYALL (Polydor) McCormick
Piace, Chicago, Oct. 6; Masonic Audi-
torium, Detroit (10); Klein Haus Hall,
Buffalo, N.Y. (12).

MARILYN MAYE (Perceplion): Dis-
nayworld, Orlando, Fla. Oct. 8-21.

MAUREEN McGOVERN (20th Century);
Celebrity Theatra, Phoenix, Ariz. Oct.
10-11, Civic Auditorium, Sacramento,
Calil. (12).

ROGER McGUINN GROUP (Columbia):
Universal City Amphitheatre, Los An-
geles. Sepl. 29-30.

DON McLEAN (United Artist): New The-
ater, Oxford, England, Oct. 4; Stadium,
Dublin, Iraland (6); Apollo Center, Glas-
gow, Scotland (7). Philharmonic Hall,
Liverpool England (8); Guildhall, Pres-
ton, England (10); Hard Rock, Man-
chester. England (11); Fairtield Hall,
Croydon, England {12},

BETTE MIDLER (Atlanticy Hofheinz Pa-
villion, Houston, Texas, Oct. 7; Munici-
pal Auditorium, New Orleans. La. (B);
Auditorium Theatre, Chicago (12-14).

STEVE MILLER (Capitol): Civic Audilo-
rium, Sacramanto, Calif. Oct. 5.

MOTT THE HOOPLE (Columbia). Coli-
seum, Jacksonville, Fla. Oct. 6; Music
Hall, Cincinnati {10}, Auditorium
Theatre, Chicago (11). Masonic
Tempile, Detroit (12).

RICHARD NADER'S ROCK & ROLL
REVIVAL: Myriad, Oklahoma City,
Okla_, Oct. 6; Madison Square Garden,
MY, (12).

NMEW BIARTH/NITELITERS (RCA) Fair-
grounds, Richmond, Va., Sept. 27;
Park Center, Charlotte, N.C. {28).

RANDY NEWMAN (Warner Bros.);
Brockport, M.Y., Sept. 27; Fairlawn,
N.J. (28), Schenectady, N.Y. (29).

WAYNE NEWTON (RCA) S3Sands, Las
Vegas, Oct. 3-23.

NITTY GRITTY DIRT BAND (United Art-
ist) Indianapolis, Ind. Sept. 23; Bules
Creak, N.C. (24); Littlerock, Ark., (29);
Denver, Colo. (30). Brockporl, N.Y.
Oct. 12.

MAYF NUTTER (Capitol): Country Club,
Anchorage, Alaska, Sept. 28-29.

ORLEANS (ABC): Sandy's Beverly,
Mass. Sept. 27-29,

GILBERT O'SULLIVAN (London): Civic
Center, Savannah, Ga., Oct. 6; Civic
Center, Charleston, W. Va_ (7), Celeb-
rity Theatre, Phoenix, Ariz. (10-11); Civ-
ic Auditorium, Sacramento, Calif. (12).

TOMMY OVERSTREET (Dot): Stanton,
Mo., Oct. 6; Houston, Tax., (12).

BUCK OWENS (Capitol): Carolina
Speedway, Castonia, N.C., Sept, 28-
30.

(Continued on page 38)
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The hungry leader.

At Altec, we’re not taking our leadership position for granted. We're always
trying harder— challg ing ol lves tc: develﬂp studio monitor speakers that stay a
step ahead af eme the contemporary recording process.

Throughout the United States, re '. ﬂfessmmals — engineers,
produ 1en, musicians— have responded to ¢ cc::nhnumg ablhty to

And we can p
as published i

But we’re not really s St track remrd le’re
trying to better ourse all-new studio monitors available
right now. They’re a whole new generation of speakers designed to meet the whole
new range of tomorrow’s dynamic recording techniques. Your studio may need
them. Why not call your local Altec representative to find out?

Or write us for full details.

Altec gives you the best of both worlds: proven leadership, plus an unrelenting 4
commitment to doing a better job. That’s because we’ve really grown to enjoy being
#1 in studio monitor sales during the past three decades. And we intend to

stay right there for at least the next three decades by always being our own biggest

competitor—in research, in quality, in service and in satisfying the demanding

needs of an ever-evolving industry,.

Altec. We'’re the hungry leader.

www americanradiohistorv com
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Number one.
And have been for

e sound of expetietss.
nearlv 3 decadeSl 1515 S. Manchester, Hnahe:(:alif. 02803

ALTEC

www americanradiohistorv com
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DAVE MASON

DAVID ACKLES
Troubadour, Los Angeles

Returning to the stage for the lirst ime in
a year. Dave Mason proved once again that
he is one of the finest talents, both as a
singer and songwriter. performing i pop
music today.

Mason i1s not a complex singer or writer,
His songs carry simple melodies and have &
tendency to sound similar, while his voice s
good but not oulstanding. He more than
makes up for such slight shortcomings, how-
ever, with excellent lynes, fline armange-
ments and & talent for pirl:lng oulstanding
supporting musicians. His appearance here
gave him the opportunity to move through
some of his more popular songs, including
“Feelin” Alnight™ and "Only You Know and
I Know,” while also previewing malerial
from his upcoming Columbea album. As a
musican, he conunued (o show himselfl a re-
markably wasteful gunanst, using both
acoustic and electric guitar 1o their best ad-
vantage.

Gireeted with an ovation following almost
every number. and called back for a long en-
core, Mason provided the Troubadour with
one of the most enjovable evemings it has
seen in 4 long lme.

David Ackles opened the evening with &
sel of priginal matenial. Accompanying him-
sell on piano, Ackles displayed an excellent
voice, but his matenal seemed 10 lack some
of the depth it had contained in the pasi.
still, Ackles has shown too many flashes of
brilliance in past yedrs (o dismiss after one
I:salhanpnrr:trmnE BORB KIRSCH

POCO

DAVID BLUE
Schaefer Music Festival,
Central Park, New York

Dispensing with pomp, pretence and glit-
ter, Epic Records’ Poco delivered what il
does best: a rousing set of good, clear coun-
try-rock played with an exuberance lacking
in similar ensembles. Helmed by the com-
posing, vocal and guitar talents of Messrs.
Richie Furay, 12-string. and Rusty Young,
pedal steel, the five man band presented
matenal from albums past and present. Al-
though never a singles-tmiented group, almost
all numbers were greeted with wild recogni-
tion and handclapping enthusiasm.

If prone o occasional excess al tmes,
Poco could be forgiven, for its sheer vitality
served o bnng the music higher and carmry
the musicians along with it. They play ex-
tremely well off each other with their bright,
harmonic sound a valuable asset. Tvpical of
Poco's music was "A Good Feelin® to
Know,” a driving, riveting tune symbolic of
the pleasure the guintet brings its andience,
Now for that elusive hit single.

Elektra-Asylum artist David Blue. open-
ing the outdoor concert, was forced 1o com-
pete with a sudden, torrential downpour
quenching the %0 plus heat and his sel to
boot, The man did his best with some laid
back country music and appecared Lo appre-
ciate the response he received under ithe cir-
cumstances. PHIL GELORMINE

Talentin Action

THE JOHNNY CASH SHOW
Garden Stare Arts Center, Holmedel,
New Jersev

It was a relaxed, at home and amiable
Johnny Cash who brought his couniry show
1o the patrons of this sprawling indoor/out-
door amphitheater for a week-long engage-
ment. Although the veteran Columbia artist
sometimes appears sifl in performance, the
GAAD audience really turned him on, Hes
miusic was consistently recognized with rich,
warm applause and he returned the favor by

rformung a choice evemng of songs, new
and old, with heavy ﬂ'mphdﬁ-l'\ on i te il
by other composers

“*The Johany Cash Show” opened with
the Tennessee Three. his back-up band,
then sepued into a briel set featuring niend
Carl Perkins who performed his “Blue
Suede Shoes™ with due respect 1o Elvis. The
Carter Family followed with sweet folk and
country harmonies showcasing Maother
Maybelle, who, after almost 3 years in the
business, is stll a joyv 1o waich.

Cash cuts a commanding figure on stage
alone. His singing, as always, 15 sincere and
honest. Dressed in customary black with a
guitar strapped to his back. his dirt deep
vonce manfully tackled signature tunes like
“I Walk the Line,” A Boy Named Sue™ and
“Folsom Prson Bliues”

The show effectively incorporated movies
twice, onee as Cash strung together a traim
medley and later when he performed sacred
music from the upcoming Cash film. "The
Giospel Road.”™ June Carter joined her hus-
hand for several infectious duets.

PHIL GELORMINE

DELANEY BRAMLETT
JIMMY BUFFETT

Trowbadour, Los Angeles

Delaney Bramlett has always been known
as a pood man al piecing bands together as
well as the possessor of a better than averape
voice and a fairly skilled guntar, all of which
makes it difficult W explain his rather unin-
spired performance here,

Bramlett apologized before his set for a
bad cold, and this may explain some of his
viocal difficulties. But his cold was not the
cause behind a band, particularly the horn
section, which was far too loud or a senies of
blues and rock tunes that wene al umes vir-
tually indistinguishable from one anather.
In short, his set was a severe disappointment
for those remembering the best of the De-
lany & Bonnie and Friends days. Bramleit,
however, has created 100 much good mate-
rial, as a singer, writer and preducer. 1o be
written ofT for one bad night. He is certainly
capable of better work and one would hope
this capability will show more strongly his
next ime throwgh.

Jimmy Bulfetl, playing acoustiic guitar
and backed by an “imaginary” band, was a
delight. Establishing a strong rapport with
the audience through a wry sense of humor
and a general atinude of feeling a1t home. he
showed himself 10 be equally skilled at the
humorous songs he has become associated

{Continued on page 21)
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Creative Trends

Electric Sax Pioneer Rocks

LOS ANGELES—Eddie Harns
has taken his amplified instruments
and jazz style into the rock idiom.
The veteran saxophonist, who has
been using electronic devices for five
years, cut an LP in London recently
for Atlantic with & number of British
rock players.

Produced by Neshui Ertegun, the
LP is a rush release, and includes
such sidemen as Albert Lee. Stevie
Winwood and several members of
King Crimson.

Why has the jazz stylist begun as-
sociating with rock players? Because
he feels he's gone as far as he can in
building an audience within the jazz
community. 1 see Miles Davis play-
mg rock and 1 know that when you
start playing rock you go beyond the
jazz scene,” he feels.

Harris is noted for pioneering the
utilization of pickups on saxes and
for researching the development of
effect devices. He helped Don Ellis,
for example, obtain the special in-
struments for the orchestra leader’s
amplified band in Los Angeles sev-
eral years ago,

Today, in addition to using de-
vices hooked into special switching
equipment, Harris also sings
through his horn and plays a wired
trumpet with reed mouth piece.

He has uwsed amplification on

By EL1IOT TIEGEL

seven of his 16 Atlantue LP's. Ironi-
cally, he was not plaving an ampli-
fied sax when he recorded a hit LP
with Les McCann at Montreux sev-
cral seasons back.

"I'm an expenmentalist,” 1s the
way Harris describes his musical
stunce. He laughs at all the jazz mu-
sicians playing with electronic de-
vices these days. *I was like an idiot
playing them before by myself.”

These are the devices which Har-
s uses: a Shure pickup which runs
through a Condor unit (which pro-

duces 365 elecinical effects, B9 of

which are noticeable to the human
ear) and G2 unit (originally made
for guitar which gives him percus-
sion effects): phase shifter (provides
delayed swirling sounds): ring mod-
ulator {a mini-synthesizer which can
play two or three notes at the same
time and divides cycles as they are
plaved): an Echoplex (creates re-
verb) wah wah machine (10 empu-
late a plunger on a trumpet and
bend notes): Sound Crafisman
Equahizer (eliminates all the over-
loads on the channels coming
through the Ampeg amplifier).

Harris presets these devices in
special installation and can flip
them at will as he plays to create the
initial effect he wishes.

Like a number of other long-
standing black jazz musicians, Har-

Kirshner TV Rock
Opens Indy Mart

By NAT FREEDLAND

LOS ANGELES—Contemporary
record music takes still another giant
step into full TV exposure with the
entry of “Don Kirshner's Rock Con-
cert” into. nationwide syndication
this week. The 90-minute shows will
be seen in prime time or late evening
slots on 105 major market stations,
with a total of 120 stations expected
to sign up by the end of October.

“This is probably the fastest-sell-
ing show in the history of TV syndi-
cation,” said Irv Wilson, program-
ming director of Viacom, the syn-
dication-production firm which is
Kirshner's partner on the concert
SETIes,

In planning for six months, “Rock
Concert” has only been for sale to
TV broadcasters for the past five
weeks. “There was obviously a void
in television programming of rock
music on the syndicated level,” said
Wilson. “Our product sold itself,
even before we had any new [ilm 1o
show. Television has finally potten
to the stage where it recognizes the
value of rock artists in reaching the
highly-prized 18-34 viewing au-
dience, due to the late-night success
of “Midnight Special™ and *In Con-
cert.”

Rock Invades TV

A prime factor in selling the show
so quickly was Kirshner's track
record in bringing rock to TV as ex-
ecutive producer of the ABC net-
work’s “In Concert” series. The
shows brought early major television

Sly Pockets Gold

NEW YORK—Sly and the Family
Stone have struck gold with their lat-
est Epic album, “Fresh.” This marks
the seventh gold record for the

“Fresh,” produced by Sly
Stone, includes the hitsingle “If You
Want Me to Stay.”
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exposure to Alice Cooper. Grand
Funk Railroad, the Doobie Broth-
ers, War, Johnny Winter and Jim
Croce.

Various segments of “In Concert”
outdrew everything else in the Fri-
day night 11:30-1 time slot, includ-
ing Carson, Cavett, Paar and late
maovies.

And exposure on a solidly-pro-
duced nationwide television rock
show has become the most impor-
tant new way of publicizing current
releases. “These shows have proven
over and over again that they can
raise the sales of a record by at least
30 w 50 percent,” said Kirshner.

Big Name Threc

An unprecedented trio of big-
name headliners is on the first three
“Rock Concerts.” The debut, airing
this week, featured London record-
ing studio footage of the Rolling
Stones performing cuts from their
brand-new LP, "Goat’s Head
soup.”

Second show is a Capricorn
Records special with the Allman
Brothers Band, shot on outdoor lo-
catons at label headquarters in Ma-
con, Ga. A similar on-location show
in London for Manticore, the new
Emerson-Lake-Palmer label. is
planned for January.

The third show begins full usage
of a permanent studio set-up at Met-
romedia Television’s Hollywood
outlet. Headliner is Sly & the Family
Stone,

Future shows will be shot three in
a row, for two weeks of each month,
Talent line-ups are still being
firmed. The series is being sold in 13
shows with one repeat, for a wotal of
26 viewings.

“Rock Concert” marks the return
10 active television of director Steve
Binder, whose involvement with TV
rock dates back to “Shindig” and in-
cludes the first Elvis special.

ris is piqued at what he feels is the
lack of overview for his music. He
claims he is pigeon holed when 1t
comes 1o promotion and exploita-
tion of his product. "When my al-
bums come oul, the record company
thinks to get them into Waus, but
they don’t think about other parts of
the city, Why s that?

“And how come some cat who
doesn’t sell as many records as | do
eets the same amount of money from
a club owner as | get?™

Yoko Promos
Real Top 40°
Solo Album

By BOB KIRSCH

LOS ANGELES—"I would hope
this album will be the one which
prevents me from being known only
as Mrs. John Lennon,” says Yoko
Ono, talking about her upcoming
LP, “Feeling the Space.” a concept
disk talking about the undermining
of women in the past and the pin-
nacles they can potentially reach.

“The album is probably a bit
more commercial than anything |
have ever done before,” Ms. Ono
savs, “but | want to reach as wide an
audience as possible through airplay
and touring. Making things slightly
more commercial and still not com-
pletely compromising seems the best
way to reach people.”

The set contains 12 songs, all
penned by Ms. Ono, who also pro-
duced the disk. Featured on the LP
are six session musicians rather than
Elephant’s Memory, which both she
and Lennon have used in the past.
“Elephant’s Memory is a fine band,”
Ms. Ono says, “but they are a little
too heavy for what I had in mind. So
| used a group of people that Jim
Keltner got together for me.”

Ono Solo Tour

Ms. Ono is planning a “live or six
concert tour to include major cities
for later this fall” which will be
somewhat unique in several ways,
For one, John Lennon will not be on
the tour, which marks the first ime
Ms. Ono has done a tour without her
husband. She will also be taking the
session men who played on the LP as
her backup band, a rather unusual
situation in the music business. Mu-
sicians include Keltner on drums as
well as puntanst David Spinoza, bas-
sist Gordon Edwards, percussionist
Rick Minatt, keyboardist Ken Asher
and peda steel man Sneaky Pete.

“Feeling the Space” features a
rather down tempo first side and a
jumpier side two. "The first side 1s
talking aboul the undermining of
women.” Ms. Ono says, “while the
second side is representative of what
women can do and are doing, We
pulled "Women Power' as a single
after the LP was made because we
felt this was a pood expression of
what we wanted to say and could get
play as a single.”

The cover is a collage of people
with a pyramid in the background
featuring Ms, Ono’s face. which she
savs 15 a result of her belief in rein-
carnation.

She returns 1 the studio soon 1o
begin work on her next LP. saying
that by that time she hopes her disks
won't be played or purchased “as
kind of a holdover from Bea-
tlemania as | think they once might
have been.”
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NEW YORK —Claremore Junior
College, Claremore, Oklu.. has
opened the Hank Thompson School
of Country Music, The school.
clatmed 10 be the first of its kKind
here. is offering a curriculum focus-
ing on the study of country music lor
both performers and potential busi-
ness inlerests.

Jim Halsey Enterprises. a Tulsa-

hased operation which owns an arei
radio station, will collaborate in the
school’s acuvities, with that firm
slated toconstruct a recording studio
in the Tulsa area as well. The
school's administrators will also in-
clude Hank Thompson, who will
serve as chiel advisor and guest lec-
turer.

Larry Fowler. dean of informa-

Campus

Dates

(All entries for Campus Dates should be submitted to
Sam Surherfand, Biltboard, | Astor Plaza, New York, N. Y. 1(3i6)

AEROSMITH (Columbia) Michals Col-
lege, Dudley, Mass ., Sept 28, U ol
Maine, Orono, Sept. 30

BILL ANDERSON (MCA) U of Morth
Carolina. Wilmington, Oct 12

JULIAN CANNONBALL ADDERLEY
(Fantasy), U. of Maine, Orono, Oct. 5

BLOOD, SWEAT & TEARS (Columbia):
Florida Jr. College, Jacksonville, Sept.
28; Appalachian State U., Boone, N.C.,
Sept. 29, RAutgers State U, New
Brunswick, N.J,, Sept. 30

CHARLIE BYRD (Fantasy). U. of Utah,
Salt Lake City, Oct. 4

BIRTHE (ABC): U, of Waterloo, Ontario,
Sept. 28, George Mason College,
Washington, D.C., Oct. 5

DAVID BROMBERG (Columbia) U. of
Minnesota, Minneapolis, Sepl. 23,
Utica College, Wtica, N Y., Sept. 29

BLOODROCK (Capitol). Southern Tech,
Institute, Marietta, Ga., Sept. 28

DAVID BLUE (Asylum). Wake Forest U,
Winston-Salem, N.C., Sept. 28; U of
Maryland, College Park, Sept 29; Se-
ton Hall U., West Qrange, Sept. 30

JOAN BAEZ (AAM) Stanford U.. Palo
Alto, Calif., Sept. 30

CARPENTERS (A&M). Ricks College,
Rexburg, ldaho, Oct. 11; Brigham
Young U., Provo, Utah, Oct. 12

HARRY CHAPIN (Elektra). State U. of
N.Y. at Cortland, Sept. 23; Rochester
Institute of Tech., Rochester, N.Y..
Sapt. 28; U. of Piltsburgh, Johnstown,
Pa., Sept. 29, U. of Wisconsin-Park-
side, Kenosha, Sept. 30; U. of Ken-
tucky, Lexington, Oct. 2; Easlern Ken-
tucky U., Richmond, Oct. 3; Bethany
College, Bethany, W. Va., Oct. 5; Plesf-
fer College, Misenheimer, N.C., Oct. 6

DAVID CROSBY (Atlantic): Edinboro
State College, Edinbora, Pa., Sept, 23

THE DILLARDS (United Artists): Califar-
nia State, Sacramento, Oct, 7

WILLIE DIXON (Owation): Holstra U,
Hempstead, N.Y., Oct, 8

JONATHAN EDWARDS (Alco) North
Carolina State U., Raleigh, Oct. 13

FACES (Wamer Bros. ). U. of Tennesseea,
Knoxville, Sept. 23, Louisiana State U_,
Baton Rouge, Sepl. 25, U. ol New Mex-
ico, Albuquergua, Oct. 7: U. of Califor-
nia, Santa Barbara, Oct. 13

MAYNARD FERGUSON (Columbia): Mo-
ravian College, Bethlehem, Pa., Oct. 3;
Community College of the Finger Lakes,
Canandaigua, N.Y., Oct. 4; State U. of
M.Y., Brockport, Oct, 5; U of Wiscon-
sin, Wausau, Oct. 9. North Dakola
State U, Fargo. Oct, 11, Southwestarn
College, Winfield, Kan,, Ocl. 12

LESTER FLATT (RCA). Cumberland Col-
lege, Willamsport, Ky.. Sapt, 24, L. of
Wisconsin, Stevens Point, Sepl. 26,
Presbyterian Caollege. Chnton, S.C.,
Sept. 28, Clemson U, Clemson, 5.C.,
Oct. 4, Gettysburg College, Gettys-
burg, Pa., Oct 5, Susquehanna U.,
Selinsgrove, Pa., Oct, 6; Juniata Col-
lege, Huntington, Pa.

FLYING CIRCUS (Capitol): Northeastern
U., Chicago, Oct. 2, Albion College, Al-
bion, Mich., Oct. 3; Clarion State Col-
lege, Clarion, Pa., Oct. 5; S1. Francis
College, Loretto, Pa., Oct. 6, Washing-
ton & Lee U, Lexington, Va., Oct, 7

GUNHILL ROAD (Buddah) Queens Col-
lege, N.Y., Oct 7

RORY GALLAGHER (Polydar): L. of New
Mexico, Albuguergue, Oclt. 2; L. of Cal-
ifornia, Santa Barbara, Oct. 13

GUESS WHO (RCA): U. of Waterioo, On-
tario, Sept. 23

J. GEILS BAND (Atlantic) Indiana U
Bloomington, Sept. 30; West Virginia,
Morgantown, Oct. 6

NICK HOLMES (Just Sunshine); U, of
Rochester, N.Y ., Sept. 29

JOHN HARTFORD (Warner Bros.): Cali-
fornia State U.. Sacramento, Oct. T,
Theil College, Greenwville, Pa., Oct. 13

ELTON JOHN (MCA): U, of Dayton, Ohio,
Oct. 3; Dhio State U, Columbus, Ocl. 6;
U. ol Indiana, Bloomington, Ocl. 7,
Middle Tennesses State U., Murfrees-

boro, Oct. 12 U. of Tennessee, Knox-
ville, Oct. 13
ELVIN JONES (Blue Mote): U. of Pills-
burgh, Johnstown, Pa., Oct. 11-12
ROBERT KLEIN (Brut): Brooklyn College,
N.Y. Sept 29
EDDIE KENDRICKS (Motown). Virginia
Upion U., Richmond, Sepl. 28
FREDDIE KING (Shelter) Hofstra U,
Hempstead, N.Y., Oct. 8
LETTERMEN (Capitol): U. of Wes! Flor-
ida, Pensacola, Oct 3; Mississippt
State College. Starkville, Oct. 4, Mis-
souri State College, Springlield, Oct. 5
LIGHTHOUSE (Polydor) Purdue U., FL
Wayne, Ind., Sept. 29, Kenl State U,
Kenl, Ohio, Sept. 30; Northeastern U,
Chicago, Oct. 2; Albion College, Al-
bion, Mich., Oct. 3; Clarion State Col-
lege, Clarion, Pa., Oct. 5, St Francis
College, Loretio, Pa., Ocl. 6, Washing-
ton & Lee L., Lexington, Va., Oct. T
DAVE MASON (Columbia) Hofstra U,
Hempstead, N.Y., Oct. 3, U. of Roches-
ter, MY, Oct. 6
JOHN MAYALL (Polydor). U. of Toronlo,
Oct. 7; Panshaw College, London, On-
tano, Oct. 9
MOTT THE HOOPLE (Columbia). John
Carroll U., Cleveland, Oct. 13
ANNE MURRAY (Capitol): Adrian Col-
lege, Adrian, Mich., Oct. 13
NEW RIDERS OF THE PURPLE SAGE
(Columbia): U. of Rochester, N.Y .. Oct.
12
NAZARETH (AEM): U. of Maryland, Balti-
more, Oct, 7; Madison College, Harris-
burg, Va., Oct. 13
RARE EARTH (Motown); on Madison Cal-
lege, Harrisonburg, Va., Oct. 13
BOLA SETE (Columbia) San Francisco
State College, San Francisco, Oct. 3;
California State College, Turlock, Oel
5, W. of the Pacific., Stockton, Calif.,
Oct. 12
SONNY & CHER (MCA) U. of Kansas,
Lawrence, Oct. 13
JOHN DAVID SOUTHER (Asylum): Edin-
boro State College, Edinboro. Pa.,
Sept. 23
BILL STAINES (Evolution). Salem State
College, Salerm, Mass., Oct. 9 Norih-
eastern L., Boston, Oct. 12; Kirkland
Coliege, Chnlon, N.Y ., Oct. 13
STEELWIND (RCA) Austin Peay State
U, Clarksville, Tenn., Oct. 2; U. of Ten-
nessee, Martin, Oct. 4
B.W. STEVENSON (RCA): Eastern New
Mexico State U., Corlales, Sepl. 29
JOHN STEWART: (RCA). U. of South
Florida, Tampa, Oct, 5: California State
U., Sacramento, Oct. 7
WILLIAM ST. JAMES (ABC): Slippery
Rock State College, Slippery Rock,
Pa., Sept. 24-26; Indiana U., Indiana,
Pa., Sepl. 27-29.
SUGARLOAF (Brut). Centralia College,
Centralia, Wash., Oct. 5
SUTHERLAND BROTHERS & QUIVER
{lstand); U. of Dayion, Ohio, Oct, 3,
Ohio State U., Columbus, Oct. 6; U. of
Indiana. Bloomington, Oct. 7; Middie
Tennessee State U., Murfreesboro,
Ocl 12; U. ol Tennessee, Knoxville.
Ocl. 13
CAL TJADER (Fantasy). San Diego City
College, San Diego, Calif,, Oct. 4
THE TREND (Capitol), Texas A&M U,
College Station, Sept. 28-29
IKE & TINA TURNER (United Artists):
State Teachers College, Valdosta, Ga.,
Oct. 10; U. of South Dakota, Vermillion,
Oct. 12
FRANKIE VALLIE & THE FOUR SEA-
SONS (Motown) Indana U., Terre
Haute, Ind., Oct. 13
JOE WALSH (ABC): U. of Pittsburgh, Pa ,
Oct. 6; U, of South Carolina, Columbia,
Oct. 10
WEATHER REPORT (Columbia)
U.C.L.A.. Los Angeles, Sept. 25; Wes!-
ern Wash, State College, Ballingham,
Sepl 28
MAC WISEMAN (RCA): U, of Wisconsin,
Stevens Point, Sept. 26, Prasbylerian
College, Clinton, 5.C., Sept. 28

SEPTEMBER 29, 1973, BILLBOARD

Campus News
Jr. College Country Music Study

ton and development at Claremare,
alsor stated that the Country Music
Association in Nashville has oflfered
cooperation and support for the pro-
gram.

Two separate courses of study are
being conducted. Those interested
primarily in performing will be of-
fered a country music artist major,
while a bustness mujor program will
alsor be offered o prepare students
for work in publishing. booking
agencies and management. Associ-
ate of Arts degrees will be awarded
in hath areas upon completion of the
prescribed course of study, which re-
guires 64 credit hours.

Courses offered will explore van-
ous mdustry technigues, for the art-
15t onstage and in the studio, and o
study of basic recording and music
rq:pr-:u.luu..'ﬁnn, as well as television
production. Other courses will in-
clude the history ol country music
and the contemporary music indus-
trv. Copyright laws will be explored
i the context of the country music
industey today.

In addiion to accredited courses,
the school will offer a series of coun-
try music workshops through the of-
fice of community services at Clare-
maore. Sample topies will include
music  composition.  performing
echnigues and copyright law, Those
courses will be non-credin, with the
majority o comrses o be held al
night,

Fowler cited recent music indus-
try activity in the Tulsa arca and the
role of country music in the “social
and cconomic milicu of the people
ol Northeastern Oklahoma™ as key
Factors in the decision by Clare-
more’s admmistraion and Board of
Regents w design the programs for
the Hank Thompson School.

Amuong instructors will be George
Hightill. & Nashville composer and
tormer stafl writer with Tree Pub-
lishing Co. there, and David Banks.
former television director. Guest lec-
turers will be drawn lrom major
recording artists and business fig-
ures in the country music ficld.

Further information on the school
i available from Larry Fowler at
Claremore Junior College, College
Hill, Claremore, Okla, 74017,

Talent

_inAction_

® Continued from page 20

with such us "Let’s Gl Drunk? and ballads
including “He Went 1o Paris.” There are a
kst of acoustic guitar plaving singer-song-
writers arcund tloday. but Bulfen stands Far
above most of them and should be a head-
liner next time around,

BOB KIRSCH

GEORGE CARLIN
Phifhiormeonie Half, N Y,

Grevrge Carlin ook his nbald. irreverent.
onc-man act o Phulharmonie Hall and for
twir howrs lierally collapsed a near-capacity
audience. comprsed largely of under-307s.

Carlim, Little David Recondst s a sort of
latter-day Lenny Bruce. He s maore than jusy
another rup-of-the-mill comic. He is actor.
court jester. story weller and foul mouth. But
thoe bsottaeni=line of iall s s materad wil: his
mcredible ability o recogmize the ridic-
ulous, and trensmil his ohservations, imtact,
o by apdiences.

Mothing v sacred o Carlin, Race, reli-
gion. politics, “There are four-letier words
i the Bible,” he tells by oudience. And,
“Did you know that many hvmn writers
huve successfulls managed 1o fuse sex with
religion™

Lenny Bruce was ahead of hos time, and
much of his brilliame humor was shoe-cir-
vuited because people were o uphght
appreciate the ndiculous. Carlin, on the
other hand, has arnved dunng an era of
rreater awareness, and understanding and,
hopefully, his artistey wall achieve the recog-
niion 1t deserves,
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_ Whals Happening
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Sservice Station: Along with stall changes comes news Irom several
stattons regarding technical advancements as well, Among folks falling
into the latter category are the gang at WLVR-FM, the 10-watt educa-
tional successor 1o Lehigh University’s former carrier current operation
with the same call letters. The station is already broadcasting to the Beth-
lehem. Pa. community. . . . In Carlisle. Pa.. WDSV-AM now has an FM
outlet as well, that facility again being 10 watts and educational. . .

Personnel changes abound, and it will doubtless take weeks for this
column to touch all buses. At the U. of South Carolina in Columbia,
WUSC-AM has announced stalT changes which bring Steve Valk into the
C\l;n rram director’s slot, while Alan Reames continues as manager. ... At

NMC-AM. Northwestern Michigan College. Traverse City, Gretchen
Fischer, general manager. is temporarily handling the music director’s
duties as well, aided by programming assistant Yogi Kanazawa and for-
mer music director Rich Huseltine, . ., At Pennsylvania State U, in Uni-
versity Park. WDFM-FM has new directors with Steve Kolterman now
the music director, Pat Richards is station manager. Steve Rubin handles
the slot ol program director and Russ Schell and Lou Kolb are rock direc-
tor and progressive rock and production director respectively, . . .

At Washington State L in Pullman, Wash,, KUGR-AM and KRUR-
FM arc back on the air, with Mike Makela the general manager. Randy
Lewis handling the program director’s slol and John M. Johnson and
Corky Dupar tfn.: music directors for progressive and davtime musie. . ..
WMUB-FM. Miami L., Oxford. Ohio, has unveiled new programmin
which features expanded free-lform intergrations of different musimﬁ
stvles, while stll offering regular block programming of those stvles. Rich-
ard Hackney is operations and production munu;[:\ur. and Jim Bennett is
student music director lor the station, -, . From Kalamazoo, hothed lor
several college stations come changes and kudos at two stations there.
First. atl WIDR-AM. Western Michigan U.. music director Bill
McRettrick is touting an increased roster of on-campus concert activity,
and notes that the station hopes to complete plans for an FM station oper-
ation that will hopefully kqu ol in Junuary. And. at Kalamazoo College,
WIMD-AM now has Michelle LaPuorte, who had handled the music slot,
now managing the station. John Kerr and Rick Binary are music directors
there, while Tom Teske hassplit 1o Spain for six months of study there, . . .

Finally, the last of this week’s Michigan schools (per usual. that state
alone is already plugging away at the airwaves) is Central Michigan U. in
ML Pleasant. where WMHW-FM is aiming o improve service from the
labels. Music director Garaud MacTaggart points out that the 10-wan
educational station has a sohid potential audience for its mix of MOR dur-
ing the day and progressive rock and jazz at night, but claims that service
from most labels s spotty. . .. And, it Abraham Baldwin College in Tilton,
Ga.. faculty advisor Lew Akin notes that the campus’s new station,
WABR-FM, is ready 1o roll, save for one touchy problem: very fittle music
to play. Folks interested in reaching the station. and seeing what's shak-
iﬂng- :ghc;uld contact Akin at WABR-FM. Box 891, ABAC Sution. Tifton,

. 31794,

* ok x

PICKS AND PLAYS: WEST —California—KALX-FM. U. of Califor-
nia, Berkeley. Pelzel & Stevenson reporting: “Who is He and What is He
To You,” Creative Source, Sussex: “Electric Shocks.” ( LP). Roger Ruskin
Spear, United Artists: “Summer Breeze.” Isley Brothers, T-Neck. ...
KUCE-FM, U, of California, Irvine, Ted Stone reporting: "Countdown
To Ecstasy.” (LP), Steely Dan, ABC: “Tres Honibres,” lEl‘ ). &. L. Top,
London: "Epic Forest,” (LP). Rare Bird, Polydor. ... KCSN-FM, Cali-
fornia State U., Northridge. Tom Sullivan & Dave Schwarty reporting:
“Let Me Be There.” Olivia Newton-John, MCA: “Most Beautiful Girl,”
Charlie Rich, Epic: “Allegheny,” Johnny Cash & June Carter, Columbia,
... KCSM-FM, San Mateo Community College. San Mateo, Michael
Davidson reporting: “These Days.” lan Matthews, Elektra; "Walkin’ One
and Only.” ]Cfariﬂ vuldaur, Warner Bros.: 1 Didn't Know.” Rena Sina-
kin, f‘apuul.. .. Oregon—KLCC-FM, Lane Community College. Eugene,
Dave Chance reporting: “Unlimited.” (LP). Jimmy Cliff, Reprise: "Head
To The Sky,” (LP), Earth, Wind & Fire, Columbia: “New York Dolls,”
(LP). New York Dolls, Mercury.

* * b

MIDWEST—Ohio—WKSU-FM, Kent State U., Kent. Tom Shay re-
pnn‘.inﬂ: “Los Cochinos.” (LP), Cheech & Chong., Ode: “Turtle Bay,”
(LP), Herbie Mann, Atlantic; “Carnegie Hall.,” (LP ). Jimmy Reed, Blues-
way. . . . WUIC-AM. WUIC-FM, John Carroll U., University Heights,
Tim Issofano reporting: “My Old School.” (LP cut, Countdown To Ec-
stasy ), Steely Dan, ABC: “Crazy Eves.” (LP), Peco, Epic: “Round One,”
(LP). Scrubbaloe Caine, RCA, .. WMUB-FM. Miamia U.. Oxford. Jim
Bennett reporting: “Something In The Air,” Thunderclap Newman,
MCAITr;wﬂ: “Fancy Dancer.” (LP). Courtland Pickent, Elektra: “OF
Jelly Roll,” Sharks, MCA. ... Hlinois—WPGLU-FM. L. of llinois,
Chﬂl‘l‘lpiligl‘l: “Ramblin® Man.” Allman Bros. Band. Capricorn: “Deliver
The Word,” (LP), War, United Artists; "My Muaria.” B. W. Stevenson,
RCA. ... WKDI-AM., WKDI-FM. Northern Hhinois UL, DeKalb, Sheri
Reeser reporting: “One Live Badger.” (LP), Badger, Atco: “Sufficiently
Breathless.” (LP). Captain Beyond, Capricorn: “Out of Our Hands,” (LP),
Flash Sovereign. . . . Indiana—WISU-AM, Indiana U.. Bloomington, Pat
Zimmerman reporting: "Hard Nose the Highway,” (LP), Van Morrison
Warner Bros.: “Innervisions,” (LP). Stevie Wonder, Tamla: “The Pointer
Sisters.” (LP ) The Pointer Sisters, Blue Thumb,

Studio Adds To Season

LOS ANGELES-Universul Stu-
dios Amphitheater, outdoor facility
which opened this summer with a
series of nightly pop concerts, 15 ex-

tending its season with a program of

matinee weekend concerts.

First, set for this Sawrday (29)
and Sunday (30), offers Wavlon
Jennings, Commuander Cody and

His Lost Planet Airmen, the New Ri-
ders of the Purple Sage and Roger
McGuinn,

Studio hopes 1w continue the
series through the fall and winter
seasons, depending on response,
Ticket prices are set ata $6.50 ceiling
for the 1:00 p.m. shows. The summer
series carried an 38,50 ceilling.
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JACKSONVILLE, Fla.—WIVY-
AM-FM here, which soon hopes 1o
boost power and install a new FM
transmitter, has revamped its for-
mat, according to president Tom
Kirby, “in order to appeal to the
widest audience possible during the
various day parts.” Previously, the
station was strictly progressive and
rated high in men 18-34 years old.

Tom McMurray, a programming
consultant based in Charloite, N.C.,
was hired over the summer and was
a “puiding factor” in the upgrading
of the format at the station, Kirby
said. “We're now playing, within the
confines of rock, the music that will
get the most listeners in every period
of the day.”

Basically, the changes include a
new format that calls for (wo oldies
to one current record, new PAMS
jingles, a new deejay staff, and a
promotion campaign. The changes
just recently went into effect. Oldies
are slated by the hour, meaning that

some oldies warrent moming play,
but not afternoon play. The progres-
sive programming of the evening 1s
relatively unchanged, except that
progressive oldies are played. Mid-
night-6 a.m.., the station weaves in
two-way phone talk with progressive
music.

Kirby said that he’d been happy
with the station and felt that WIVY-
AM-FM was billing as much if not
more than most progressive stations;
but with the change a while back of
WPLQ-AM to soul from Top 40,
“we started looking to see what
could be done against WAPE-AM.”

WAPE-AM is the major Top 40
station in the market now.

Lineup at WIVY-AM-FM in-
cludes Rob Hunter, Jack Shaw, op-
erations manager Ray Lynn, pro-
gram director Bill Riner, and Lee
Walsh. WIVY-AM is a daytime sta-
tion, the FM operates around the
clock and is the main focus of the

( Continued on page 24)
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Progressive WIVY
Gears to Oldies 2-1

KROQ-AM AIR PERSONALITIES AND FRIENDS took 500 contest winners recently on a boat trip to Catalina Island off
the coast of Los Angeles in a promotion organized by KROQ-AM president Gary Bookasta. The boat trip featured live
music by several rock bands, including the Marquis de Sade, Black Oak Arkansas, Jimmy Rabbitt & Texas. In photo at
left, KROQ-AM air personality Jimmy Rabbitt, third from right, welcomes the Black Oak Arkansas aboard the ship 5.5.
Catalina. In other photo, air personality Shadoe Stevens, left, and personality Johnny Darin, third from left, talk with
the Marquis de Sade, which has just finished a new album with producer Tom Wilson. Rabbitt and his group performed
on the trip back one of his new Atlantic Records releases.

Radio Series Booms Light Label

® Continued from page 3

at least 250 radio stations for the
two-hour deejay show,”

The radio production unit, which
operates out of his Woodland Hills
office here, costs Carmichael around
825000 a year. The radio shows,
supplied on disks, are sent free to
any station who wants to air them on
a regular basis. At least hall of the
radio stations using’ his program-
ming are MOR format stations.

True, the cost of operating a radio
production facility is expensive,
“but it’s all free exposure, | could
never afford w buy that much time
to expose my records.”

Many Labels Programmed
The shows do play a lot of his own

records, but they also play the
records of other artists. There are
more than 40 artists, for instance,
signed to Light Records, which is
distributed by Word Records out of
Waco, Tex.

“Actually, the thing that makes
these radio shows feasible is that the
exposure doesn’t just end with the
radio show. The stations, after hear-
ing a record on the show, will sub-
sequently program the record them-
selves.”

In any case, the shows, provided
in stereo, are helping sell records.

Carmichael, an Emmy winner,
has more than 200 albums to his
credit and 50 music scores for mov-
ies, plus scores of numerous tele-
vision shows. He has done music for

Studio West Offering
Automated Services

ANAHEIM, Calif.—*The Sound
of Love,” a 24-hour music service
created by Studio West here, has
been launched on KXRX-AM in
San Jose, Calif.,, and already has two
other station clients preparing to
bow the format soon, according (o
president Jim C. Meeker. The easy
listening package includes 80 reels
of music in front, all on 10% inch
reels: customers receive another
cight reels of tape each month, plus
promos, jingles, and advertising
campaign.

Other formats now in the works at
Studio West include “Touch of
Gold,” aimed at young adults and
featuring the best oldies of today
and yesterday, and “Contempo,” a
package featuring a modified Top
40 sound.

Artists in “The Sound of Love”
package range from Percy Faith and
Tony Motiola, to Andy Williams,
Perry Como, Carole King, and Al
DeLory.

Meecker said he got the idea for his
automated syndicated programming
“after talking with broadcasters
around the country who have auto-
mation and were unhappy for one
reason or another with their pro-
gramming service. 5o, after much
time, thought, money, and research,
we decided to launch Studio West 1o
offer a top quality product for auto-

New Maine FM-er

FARMINGTON, Me—-WKTI-
FM has gone on the air here as a
companion to WKTIJ-AM, a day-
ume station. Dave Michaels, pro-
gram director, said the FM station is
used to round out the broadcast day
with a Top 40 format.

www americanradiohistorv com

mation. | really pot the initial idea
when | was at KRLA-AM in Los
Angeles and, after checking all of
the automated stations in Los An-
geles, came 1o the conclusion that
not a one of them was losing
money.”

Ky. FM Country

GEORGETOWN, Ky.-WAXU-
FM has gone on the air here with
country music, according to evening
air personality John Quincy. The
station is a companion to 10,000-
watt daytimer WAXU-AM, which
features country music. The FM al-
lows listeners a full-time country sta-
tion in the market. Air personalities
include Vern Thacker mornings,
Mike Baker afternoons, Quincy eve-
nings, and Mike Troy weekends.

performers ranging from Nat King
Cole and Peggy Lee to Roger Wl[-
liams. He is best known for his sa-
cred music.

Feared Censorship

He said he got the idea for the ra-
dio shows two years ago “when | got
in a dither” over the notion that reli-
gious radio stations were posturing
themselves as censors ... “in many
instances they were a deterrent to re-
ligious music because they were
opinionated in the type of music
they wanted to play.

“S0, | hired a radio man to help
me and we set out to see if we could
break down the barriers to the newer
kinds of religious music ... sacred
music perhaps with a country style

. or the Fred Waring style, or
maybe folk-rock in nature. . . maybe
even acid-rock, though nul s0 hard
as that, because I like people to hear
the words on the songs.”

MOON MULLINS at WINN-AM,
Louisville, Ky., plays host to Charlie
McCoy, right, Monument Records
artist. McCoy did a store remote
with Mullins from Woolco's Indian
Trail Trading Post.

KIRO-AM Jingles
Featured on Album

SEATTLE—Radio station KIRO-AM, an MOR format station pro-
grammed here by Jon Holiday, has launched an album as a radio station pro-
motion. However, this LP is not the usual collection of hit tunes from the past—
it's original material and the foundation for a new set of jingles now being
aired on the station. The LP, which includes a booklet of northwest color
photos, is called “The Northwest Suite”™ and ABC Records & Tape Sales, the
distribution firm, has just began racking it in local record outlets for $5.98.

The call letters of the radio station are not mentioned in the music, which is
instrumental in nature. The only station reference is on the back of the LP

jacket in small letters.

The jingles themselves are low-key MOR music and vocals take on a song
approach. Holiday said: “I'd like to take all of the credit for them myself, but
they actually evolved, that is, the album evolved, between John Stranchan and
myself.” Stranchan and Bob Zwinn wrote, arranged, and conducted the or-
zhestra. The recordings were made in the studios of PAMS, Dallas.

The umque concept of the album is that the same melody lines in the ingles
on the radio station are the dominant themes in the suite on the album.
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To: Bobby Poe
From: Imus InThe Morning

PS. Sorry Charlie...It’s just like Starkist.
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Radio-TV Programming

Vox Jox

Keith James has launched a new
tipsheet called Bullsheet and his ad-
dress is 144 North-South Dr., Pitts-
burgh, Pa. 15237. Drop him a note if
you'd like a sample copy. ... Hal
MecLain coming to KFOX-AM, Los
Angeles, from Houston. ... Merrill
Barr has been appointed senior vice
president of Diamond P Enterprises,
the Los Angeles syndication firm
that does “Continental Country™
and various musical documentaries.
Barr, who heads up the sales division
of Diamond P, just recently moved
his operation from Boston 1o Los
Angeles. And my old buddy Frank
Furino, executive producer for Dia-
mond P, has been promoted to exec-
utive vice president of the firm as
well as a member of the board of di-
rectors. Furino, prior to joining Dia-

WIVY Oldies

® Continued from page 22

programming with the AM used 1o

gain important moming and after-

noon drive ratings. Commercials are

limited to 12 umts per hour. Slogan

Ec;r ::he station is “The Music’s on
3

mond P about a yearago, had been a
staff director with ABC-TV for
about 10 years. Harvey Palash is
president of Diamond P, currently
one of the hottest syndication firms
in the business. If you'd like sam-
ples, talk to Barr. 1 especially liked
the 12-documentaries on such as
Eddy Arnold, Jerry Lee Lewis, Glen
Campbell, and Dionne Warwicke.
You'll never find better, more excit-
ing, and more profitable (from a lo-
cal sales angle) programming any-
where. Diamond P s located at 7715
Sunset Blvd., Los Angeles, CA
Y0046,

't i *

The blacks are getting out of hand
in many markets. I'm not talking
about black radio people. They de-
serve beiter jobs and many are get-
tm;:_ them by leaving soul radio and
getting into general audience sta-
uons. But up in San Francisco some
blacks are demanding that KI10I-
FM hired someone selected by the
black organization for $14.000 per
year for a three-year contracl as
head of a community laison depart-
ment. The organization is also de-
manding that KIOI-FM broadcast
at least 25 public affairs programs

JOKES UN-LTD.

A new joke service created
for radio and TV personalities.

Hollywood's top comedy writers
bring you a professional monthly
joke-letter containing topical one
liners and stories—perfect for com-
mercial lead-ins and punch lead-
outs, No one who talks for a living
should be without this wvaluable
material. Only 60.00 per year.
Sample issue $5.00. Send check to:

JOKES UN-LTD.

Dept. B2
P. O. Box 69855
Hollywood, Cal. 90069

Program Manager

for KLOK

San Jose

Towork under Bill Weaver.

Prefer mature individual
30-45. Send air check,
production samples and
full particulars in first cor-
respondence to:

Earl L. Trout 1l

c/o0 KWIZ

Santa Ana, CA. 92703
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NEED HELP?

When you think about improving your

ratings

continuity

think about improving the

the overall “class”

image of your programming sound. Then

think of us. We can help.

Because we have FLYIN' HIGH, an
integrated jingle package designed for

adult contemporary formats. It was
originally created for one of America's
eleven 50,000-watt clear channel stations,
and is now available for syndication

Just ask our Sales Manager, Bill Moyes,

for a demo

and start getting ready
for the next book!
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PROJUCtIONS

The NMitondo Series, 38 La Place

Cleveland (216) B31-1383

By CLAUDE HALL
Radio-TV Editor

per week dealing with such things as
the rapid transit system and local ra-
cial discrimination. Whew! If the
Federal Communications Commis-
sion lets anyone get away with de-
mands like these, freedom of speech
will be a thing of the past. The or-
ganization is also demanding 18
half-minute spots a week for public
statements, three $1,000 scholar-
ships to “needy and worthy minor-
ity” residents and even pay for all le-
gal fees to make the organization’s
blackmail demands a legal contract.
Now | know where the term “black-
mail™ really came from.

* ko

Joey Moore 15 with the U.S. Army
in Thailand working with the
U-TAPAO facility of the American
Forces Thailand Network and he'd
like to exchange airchecks with any-
one and everyone in the United
States. Elsewhere, too, | would imag-
ine. His address is: Bob 4866 APO
san Francisco 96330. . . . Ed Shane,
program director of KRBE-FM,
Houston, has put himself back
on the air and the lineup goes:
Johnny G 6-10 a.m., Shane until
noon, Kenny Miles noon-4 p.m., Ja-
son Williams 4-8 p.m., Roger W.
Garrett 8-midnight; Art Ervin mid-
night-6 a.m. The station is running
local cheerleaders on the air “doing
cheers for KRBE-FM. | replace,”
Shane says, “a jingle position with 4
cheer. The recording is done at
AGA, a professional studio, and
mixed for stereo. Needless to say, the
schools are up for it™ Kenny Miles,
Jason Williams, and Robert W, Gar-
rett will be in the high schools start-
ing about now for “The Continuing
History of Rock.” the Rick Trow
Productions educational music pres-
entation and Shane says: “This is
our second season with the Trow or-
ganization; we had a tour in the
Spring. Really effective.”

* k%

Bill Gable, CKLW-AM, Detroit,
writes: “I've been trying to think of
some means of expressing my thanks
to the judges who found my air work
deserving enough to award me Air
Personality of the Year for Canada.
After seeing Robert W’s full-page ad
last week, I must admit [ became
even more perplexed. | had planned
to equal Robert's method of thanks,
but, unfortunately, I forwarded my
entire bank account to my favorite
charity only a week ago. I thought
that maybe a brief thanks under
‘miscellaneous’ in the Billboard clas-
sified might be sort of avante garde.
However, 1 had just given all my
spare change to some hippie on
Woodward Avenue just a few days
ago. It struck me only yesterday that
your column would probably be the
best route to follow. (1 had a possible
trade worked out with this sky-
writing firm in Santa Monica, but
Coppertone had both of their planes
tied up.) In all sincerity, though. on
behalf of CKLW-AM and myself, |
thank Billboard, the fine award
judges, and especially your excep-
tionally free column.” My price 15 a
beer, Bill.

* * i

Norm Wiseman, morning man
and program director of WPUB-
AM, Camden, 5.C., is leaving to be-
come station manager at WMTY -
AM, Greenwood, 5.C. He helped put
the 1.000-watt station on the air a
couple of years ago. . . . Dave Moore,
program director of WNAM-AM,
5.000-watt operation in the Apple-
ton, Wisc. area, reports that the
lineup now includes himself in the
mornings, Lamry Clark in mudday,
Ron Ross who just came from

wWwWw americanradiohistorv com

KHYT-AM in Tucson in afternoon
drive, with Christopher Lane in the
evening. I think John E. Rokk and
Jeff Law do weekends. *Our format
15 basically top 35 with a 50-50 struc-
turing of proven hit gold.”

* Kk

Earl Pennington, program direc-
tor of WBLF-AM in the three-mar-
ket area of Bellefonte, Pa., writes:
“We found that all three stations, re-
gardless of what they called their
formats here, were playing pretty
much the same music. We decided to
change from that Hot 100 format to
a lop 50 MOR progressive format.
Since that change Sept. |, our sound
15 s0 much softer. Sponsor comment
played a large part in our decision to
change. Seems everyone who pays
money o keep a station running
these daw. has reached the nervous
slage with music. They want some-
thing that's quieter, maybe it's a re-
action to inflation.”

*  x

Bob Canada, program director of
WWDC-AM, Washington, has
launched a Nostalgia Contest in
conjunction with the station’s new
oldies format. Listeners are asked to
recall historic events, famous people,
and the year in which certain songs
sold a million. The nostalgia format
of the station features tunes 1955
through 1972, ... Joel Carson, pro-
gram director of WELM-AM, El-
mira, N.Y., has proof people can get
o the bigime from small markets.
Former WELM-AM personalities
include Doug Finck who's at
WXLO-FM in New York, Alex
Hays now at WKBW-AM, Buffalo;
Bob Scott now at WAXC-AM in
Rochester, N.Y.. Jon Tombs now at
WMEX-AM in Boston, and Bob
Savapge now at CKLW-AM in De-
troit. Adds: “In radio, as in any oc-
cupation, you get what you earn.”

* & &

Big special on television Thursday
(27) produced by Bill Lee, a friend,
that you might watch if you have
time. [t's called “Dick Clark Presents
the Rock and Roll Years” and it'll be
an hour show on ABC-TV network
around 8 p.m. (EDT). It'll include
both live music and filmed stuff
from yesterday. | helped transport
some of the yesterday stufT from a
mutual friend. ... Did I ever get
around to mentioning that Howell L.
(Mark Howell) Catchell Jr. was
leaving WKAL-AM-FM in Rome,
MN.Y..is off to Lindsey Air Froce Sta-
tion, Wiesbaden, Germany? He's in
the air force; due to hit the states
again next year and find a full-time
major market job. ... | was sort of
wondering where Chuck Knapp
went and here he crops up at KSTP-
AM, Minnesota where Jim (Tom
Jones) Channell is program director.
Station is consulted by Kent Burk-
hart, Atlanta, who boomed into con-
sulting in a big way after leaving the
vip position with Pacific & Southern
Broadcasting. Lineup at KSTP-AM
including Knapp, Jones, Charlie
Bush, Steve Hatley, Dave Smith,
Machinegun Kelly, Joe Hager, and
Rod Persons. ... Family Stations,
probably the nation’s largest chain
of religious-format stations, is now
in new $325,000 production facilities
and headquarters in Oakland, Calif.
Family produces programming for
stations owned and operated by the
non-profit chain and several affil-
iates. Flagship station is KEAR-FM,
San Francisco. Tom Sommerville is
communications coordinator, Har-
old Camping is president,

o i W

Now where did that letter from the
Jay Blackburn go? Well, I'll find it in

a while. . .. Lineup at KVOX-AM.-
FM, which is making a determined
drive in the Moorhead and Farpo,
Minn. market, includes Ron Bee 6-
noon, Don Johnson noon-1 p.m., R,
David Adams [-5 p.m.. Joel Johnson
3-8 p.m,, and Rick Peabody 8 p.m.-|
a.m., with Craig Wilson on week-
ends and Johnson serving also as
news director. .., A note from
George (George Woods) Kaywood,
North Charleston, 8.C.: “Big house-
cleaning here at WNCG-AM. | am
the only one to survive, unscathed,
thank god! Following a book in
which we battled with an out-of-
town station for last place, the pro-
gram director John Patrick and mid-
day personality Jack Wilson were let
go, Part-timer Bud Forte, me, and
new operations manager Dave Lloyd
are holding things together until a
couple ol new people get here. For-
mat has been changed slightly from
MOR 1o soft-rock oldies and recent
contemporary material. Dave, inci-
dentally, had been No. | moming
man at WQSN-AM, a country sta-
tion in this market. We need records.
And, by the way, [ was on the horn
with Bob Badger in Albany, N.Y,,
the other day who tells me Dan
Donovan has rejoined the staff. Dan
left WABY-AM little over a year ago
to do all-night talk on WMEX-AM,
Boston. After Bill Rock of WTKY-
AM wenl to Boston, they said good-
bye to Dan. He kicked around doing
something oul of the industry, but is
back now deoing afternoon race re-
sult re-creations. By the way, do you
really expect us to believe that latest
Imus vs. Morgan story? Since when
could anyone, much less a visiting
friend from out-of-town even fouch
a piece of eqmpmcm without 25
union engineers caving in the win-
dows to get at the culprit? Well,
who said anything about Imus and
Morgan being friends?
3 b} *

Charles Sullivan, 405-682-1791, is
looking for a country music or Top
40 air personality position. Much ex-
perience. .. . Surely that Jay Black-
burn letter is here somehwere, ... |
don’t exactly understand the dr:lalls
but it looks as if NBC Radio is al-
ready into syndication (see last
week’s story on page one) because
WRVR-FM, ostensibly a jazz sta-
tion in New York, is now airing the
audio part of the television “Flip-
side” show as a half-hour 13-week
series, Show was syndicated in TV
form, ran on the NBC television sta-
uon in Los Angeles a few months
ago. ... Francis Nash, station man-
ager, WKCC-FM, Grayson, Ky,
41143, says the campus radio station
has just signed on the air at Ken-
tucky Chnistian College. “We need
classical, gospel, inspirational, and
easy listening albums and singles.”

* k  *

While waiting for the Jay Black-
burn letter to meander to the top of
the stack, you'll have to be satisfied
with other topics. Such as: Comedy
Center Inc., 801 Wilmington Trust
Bldg.. Wllrnlngmn Del. 19801.
That’s the new address of Bob Or-
ben's Current Comedy and Comedy
Fillers. Address all correspondence
and subscription renewals there.
Okay? ... WARY-FM, Wesichester
Community College, 75 Grasslands
Rd., Valhalla, N.Y., 10595, has just
got a license and music director

Kathy Bergenson needs records.

w * ™"

Mike St. James, 305-771-4473,
claims that he’s now “available for
better things through noise.” Wants
an up-tempo MOR operation in a

(Continued on page 29)
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top 20 markets that is personality
and humor prone. Claims he’s a
master at production. He once did
afternoon drive at WLS-AM, Chi-
cago, but has been at WFTL-AM,
Fort Lauderdale, Fla.. getting his act
together. Yep, he sent me a bunch of
air checks; yep, | did listen to them;

yep, he’s good. . . . Shane (yep. that's
his air name) writes: “1 was going 1o
drop you a line from Richmond, Va.
| decided to think better of that and
wait until I was sure | was going to
be here for a while. I have not re-
ceived my WKBW-AM Music to the
People teeshirt, Sandy Beach is play-
ing Don Rickles with my “non-exis-
tent act,” Don Berns has told his au-
dience how homely | am, and Jeff
Kaye, the program director. hasn’t
said a word in nearly two weeks to
me, 50 | believe 1 am accepted for
the nonce here in Buffalo. And |
must say these people constitute one
hell of a bunch of guys. What a tre-
mendous feeling it is where you get
around an entire staff of pros.”

* o *

Ted Atkins, station manager of
WTAE-AM, Piusburgh, says thai
the station is now running about 70
percent oldies, 24 hours a day “and
are in the process of building a fan-
tastic oldie library.” The new
WTAE-AM air personality lineup
goes: Larry O'Brien 5:30-9 am..
Chuck Brinkman %-noon, Mark Rob-
erts from WDXZ-AM in town noon-
3 p.m., John Garry 3-7 p.m., Mike
McGann from WIXZ-AM E-mid-
night, and Tomy Lyons midnight-
3:30 a.m, Myron Cope does a sports
and talk show nightly 7-8 p.m. and
Bill Hillgrove does weekend and
swing work.

* ok x

Oh. hell. | get o the Jay Blackburn
letter, and it's a lulu. But he doesn't
want me to print it. Claims that the
last time [ got him in trouble with his
girlfriend, another girl he was dating
on the side, and the entire U.S.
Army. But | will print this part: “El

New KFRC-FM
Changes Format

SAN FRANCISCO-KKEE-FM,
the RKO General radio station here,
has dropped its MOR format and
changed call letters to KFRC-FM.
MNew format is oldies during the day
and. beginning at 7 p.m., the station
simulcasts the format of KFRC-AM,
a Top 40 format station, until the
following 6 a.m. In effect, this is
counter to the nationwide trend to
separate AM and FM formats.

Vox Jox

OUR HEARTFELT SYMPATHIES

ARE EXTENDED
TO THE FRIENDS
AND FAMILIES

OF THE
PERPETRATORS OF POOR,

DULL ano SPARKLESS
RADIO PROGRAMS.

For thosa who wish to revive their
radio, TRENDS the comedy sery-
ice for DHEJE‘H‘B uught to be part
of the answer.

(TRENDS, twice monthly the fun-
niest mostcontemporary Comedy
on the market) FOR MORE DE-
TAILS and a FREE actual issue
write:

TRENDS
General Professional
Associlates, Inc.
2188 San Diego Ave.
San Diego, Ca. 82110

Paso is nice. Johnny Thompson of
KINT-AM-FM has been good 1o us.
He took us off the beach and loved
us. Bruce Earle is chief engineer at
KINT-AM-FM and King of Engi-
neering at XEROX-AM in Mexico
and is working on the air a little. |
am doing a progressive gig on
KINT-FM as Jay Blackburn |-6
a.m. During the week on KINT-AM
I am half of the morning drive show
ds Juan Wasilewski (half Mexican,
half polock), then on the weekends |
am Right-On Ramirez screaming my
ass off. Do you think 1 will be over-
exposed in this market? Not as long
as you wear a good belt, Jay.
* &k

Hooha, | found out what “One
Moment Please™ is. It's a series of 60-
second commentaries concerning
topics ranging from consumerism to
war, race, religion, and environ-
ment. Youth-oriented. By Mort
Crim. | suggest you call him at 502-
J82-T368 for a sample, ... Al (Al
Evans) Franco reports in from
WBLI-FM in Patchogue, N.Y.,
where he's doing midnight-6 a.m. on
the Top 40 station. He'd been at
WAYE-AM in Baltimore. . . . Jonnie
King, who'd been at WDRQ-FM in
Detroit, is now with KSLQ-FM in
5t Louwis and says, 1 feel that the re-
search work I'm doing here at
KSLQ-FM is by far some of the
most rewarding I've ever done. Al
Casey 1s one of the shrewdest pro-
grammers in the business and be-
tween us we're uncovering some re-
search about the market that no one
has tapped before. George Wilson
also gets my vote as Programmer of
the Year. After working for him in
Detroit and now here, 1 have the
greatest respect for his ability.”

*  *  *

The feedback had been that
WHN-AM in New York didn’t
sound very good. My comeback was
that Chuck Renwick, the general
manager, was a good man and knew
what 1o do and would eventually get
around to doing it. And he did. Sta-
uon 1s up fantastically in the July/
Aug. ARB in all time ‘periods, After
going country, there had been a
shght drop in audience. But the last
ARB showed the station zooming, In
men 18-49 years old 6 a.m.-mid-
night, the station is third in the mar-
ket WABC-AM was first with
65.000: WNBC-AM was second
with 39.900: WHN-AM had 36,800.
WCBS-FM had 33,700, WNEW
30,600, WPLI-FM 30,600, WNEW-
FM 27,600, WRFM-FM 27,600,
WHN-AM is coming along pretty
good and Chuck writes: "Needless to
say. we're more than pleased with
the indicated audience growth at
this early stage,” which means that
he intends to do even better,

* " b ]

Jesus Christ, you turn your back

and all kinds of changes come down
the pike. Like Don Rose, for years
the morning man at WFIL-AM in
Philadelphia going to KFRC-AM in
San Francisco. Who would have
thought u1? But, as of Oct. 15 Rose
will be in San Francisco and prob-
ably earmning more money than any-
one else on the air in the market,
Bo Donovan has been named direc-
tor of group programming for Ster-
ling Broadcasung. He'll be oper-
ating out of Los Angeles for a while,
then moving to the Seattle area.
Sterling has stations such as KASH-
AM in Eugene, Ore. Pending FCC
approval, they're picking up KTW-
AM-FM in Seattle and KSJO-FM in
San Jose, Calif. Nice sized little ra-
dio chain. Donovan had been with
the syndication firm of Program-
ming db, Los Angeles.

(Continued on page 34)
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IRR Syndicated Show Spots UK Hits Early

SOUTH PLAINFIELD, N.J.-
IRR Inc., an affiliate of JEM
Records here, is now distributing a
new syndicated radio program
called “Hands Across the Water."”
The show, which will feature not
only the best upcoming groups and
artists in England but also the well-
known acts, is being produced in
London and is hosted by Bob Harris.
Harris currently hosts “The Old
Girey Whistle Test” on BBC-TV and
“The Money Programme™ on BBC
radio.

The stereo program is being
aimed at progressive FM stations
and those AM Top 40 stations that
would like to “broaden the scope of
their programming,” according to
Walt O'Brien of IRR Inc.

“"With an increasing proportion of
American chartmakers again com-

Reeves Signs Deal
To Syndicate New
‘Weekend Rock’

NEW YORK—“Weekend Rock,”
the FM quadrasonic radio series
launched by Yuri Zabran Enter-
prises here, will be broadcast on
three overseas radio networks in ad-
dition to a wide number of U.5, FM
stations. Yuri Zabran, promoter of
the radio syndication series, said the
weekly concert show will be carried
by the British Broadcasting Corpo-
ration (BBC), an Australian net-
work, and the NHK (the Japanese
broadcasting systemy).

“Weekend Rock,” 90 minutes
long, will be syndicated by Reeves
Cinetel Inc. The series will be sup-
plied in matrixed 4-channel quadra-
sonic (compatible stereo) and avail-
able for airing in about 75 key FM
markets and as many FM university
centers each weekend by the first of
the year. A mobile recording studio
operated by Ego Loss Concepts will
tape and mix live concerts on loca-
tion. The shows incorporates the au-
dience, artist, and music into “the
visual sounds of a live concert,”
Zabran said.

Random House fo Test
Book Sales via Radio

NEW YORK-Random House
Inc., the book publishing firm, has
sort of backed into the record busi-
ness with a single featuring poems
from the book “Lovin Touch 11" by
Dick Summer. Summer, air person-
ality now with WPLJ-FM in New
York, has had books of poetry pub-
lished. This record is, actually, a pro
motion record for the latest book.

The record was being sent to a
bevy of radio stations and Summer
said that Random House would like
to know what use the stations made
of the record “because they are eval-
uating the impact of radio on book
sales.”

Some of the shorter cuts on the
disk can be played over long record
intros or between commercials.

ing from Britain and Europe, this
show will enable radio stations in the
U.S. 10 air the latest sounds weeks
before their Amencan release dates.
Progressive stations realize that rock
music 1s truly a worldwide phenom-
enon and they are concerned about
what's happening abroad,” O’Brien
said. “Much of this music later finds

:P*

o

1ts way onto our charts. But most sta-
tions would rather have it sooner
than later.”

The hour-long weeekly show is
being provided at $25 per show (515
for college and noncommercial sta-
tions) and each station has an “ex-
clusive” for a 35-mile radius. Demos
available on request.

RAISING FUNDS for the American Cancer Society recently with a baseball
game were WAVZ-AM air personalities, record company executives, and the
Carpenters, A&M Records artists. From left: WAVZ-AM music director Mason
Dixon, A&M Records promotion executive Frank Berman, Karen and Richard
Carpenter, and WAVZ-AM program director John Long. The Carpenters are
national co-chairman for the Society. The game raised $5,000.

ATTENTION ALL TIME-AND-TEMP AND
PERSOMNALITY JOCKS . . . WHO WOULD LIKE
TO PRESS FORWARD. THE ELECTRIC
WEENIE HUMBLY (but only for a moment)
PRESENTS THIS UNSOLICITED LETTER
FROM JUST 1 OF NEARLY 400 USERS OF
OUR GAG SHEET . .

Dear Weenie: A word to acknowledge receipt
of back Weenies and to tell you how valu-
able and rare you are in this business. Your
rewrite/onginal/newlind rag I5s  genius
“bleep,” and someday | hope the guys you
helped, remember to build 2 monument o
the “bleep” you will have surely worked
off.
Rob Ruby
WWL New Orleans.
Just think, a monument to my “bleep!”
Won't that blow my imitators minds?
For free samples of this “hard work” . .
TOM ADAMS
The Eleciric Weenie

Saite 4, 230 Sunrise Drive
Kay Biscayme, Fla 13145

AF YULE DISK USES
COUNTRY & POP ACTS

RANDOLPH AFB, Tex.—"An
Old Fashioned Christmas,” the
title of this year’s Christmas al-
bum issued by the U.S. Air Force
Recruiting Service, will be dis-
tributed to some 5,000 radio sta-
tions coast-lo-coast in October.

One side of this year’s LP fea-
tures Sonny James and Connie
Smith, backed by the Jor-
danaires. The other side features
MOR music by Ray Conniff and
his orchestra with narration by
air personality Roger Carroll.

Brass Rocks

Is o
V.D.

h-ﬂ Very Different contemporary
station ID package

To be exposed lo "Brass Rocks
fill out and mail the coupon NOW.

impact Broadcast Services, Inc
2965 Flowers Road South
Suite 242, Cambridge Buillding
Atlanta, Georgia 30341

1 INEED "Brass Rocks”

O “The Lively One” (Mor)

Send me my demo now

O | am not a contemporary station. Send me

2 "Country Gold™ (Country)
0 "Synful Brass” (Prog. Mor)

ey L ey N S e Title —
Station _Address
City State __Zip Code

www americanradiohistorv com
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Spero Produces
2nd CTV Special

NASHVILLE—Home Box Office,
a Pennsylvania-based cable tele-
vision firm, has originated its second

WHEN SHE'S GOOD

sHE'S REALLY GOOD

AND WHEN SHE'S BAD

SHE'S EVEN BETTER

Bourke and Barnhill

Hugh King - Hickory 307

successful live show from the Opry
House here.

Hosted by Dan Daniel of WHN-
AM, New York, the show was car-
ried back to subscribers in Pennsyl-
vania, New Jersey and New York
state. It was a three-hour, open-end
presentation.

Home Box Office did an initial
show several months ago to test reac-
tion, and found the paying sub-
scribers highly susceptable to the
live country presentations.

The second show featured Charlie
Rich, “Crash” Craddock, Conny
Van Dyke, Don Williams, Brian
Collins, Barbara Fairchild, Del
Reeves, the Storytellers Band, and a
special segment with Tex Ritter at
the Country Music Hall of Fame.

Herman Spero, veteran producer
who long did the "Upbeat™ syndi-
cated show, handled the HBO seg-
ment for the second ume. HBO esti-
mates the possible viewership at
approximately 25,000 viewers.

The new single by

“MELBA -
MO_NTGOMERY

is all wrappedup -
exclusively on Elektra-Records

gl
& E

q
2

-

WHHF YOUR LOVE AROUND ME/EK-45866 fron her
new Elektra album “MELBA MONTGOMERY"Y/
EKS-75069 Produced by Pete Drake

Country Music

Tom T. Hall’s 5 Nominations Pace
CMA’s Oct. 15 Awards on CBS-TV

NASHVILLE—Tom T. Hall, with
five nominations including “Enter-
tainer of the Year,” heads all final-
1515 in the annual Country Music As-
sociation awards to be made on
CBS-TV Monday, Oct. 15 here.

The other four nominees in this
category are Roy Clark, Merle Hag-
gard, Loretta Lynn and Charley
Pride. Miss Lynn was last year's win-
ner, the first female o receive the
honor.

Johnny Cash will host the 7th an-
nual awards presentation. Presenters
and/or performers include Roy
Acuff, Bill Anderson, Eddy Ameold,
Maybelle Carter, June Carter Cash,
Roy Clark, Donna Fargo, Jack
Greene, Hall, George Jones, Loretta
Lynn, Jody Miller, Charley Pride,
Tex Ritter, Jeannie Seely, Statler
Brothers and Tammy Wynette.

Pride, who has dominated the
awards for the past few years, is a fi-
nalist in only one category this year,

Other finalists include: Single of
the Year; “Behind Closed Doors,”
Charlie Rich, Epic; “The Lord
Knows I'm Drinking,” Cal Smith,
MCA; “Watermelon Wine,” Tom T.
Hall, Mercury; "“Satin Sheets,”
Jeanne Pruett, MCA; “"Why Me,"
Kris Kristofferson, Monument.

Album of the year: “Behind
Closed Doors,” Charlie Rich: “En-
tertainer of the Year,” Loretta Lynn,
MCA; “The Storyteller,” Tom T.
Hall: “Lowmsiana Woman, Missis-
sippi Man,” Conway Twitty/Loretta

Song of the year: “Behind Closed
Doors™ writer, Kenny O'Dell; “It's
Not Love,” Hank Cochran and G.
Martin; Watermelon Wine,” Tom T.
Hall; “Satin Sheets,” John Volin-
katy: “Why Me,” Kris Knstofferson.

Female Vocalist of the year:
Donna Fargo, Dot; Loretta Lynn,
MCA: Jeanne Pruett, MCA; Tanya
Tucker, Columbia; Tammy Wy-
nette, Epic.

Male Vocalist of the year: Merle
Haggard, Capitol; Tom T. Hall,
Mercury: Charlie Rich, Epic;

Holiday Inns

Johnny Rodriguez, Mercury; Con-
way Twitty, MCA,

Vocal Group of the Year: The Car-
ter Family, The Jordanaires; Os-
borne Brothers, Statler Brothers.
Tompall and the Glasers.

Vocal Duo of the Year: Jack
Greene-Jeannie Seely, David Hous-
ton-Barbara Mandrell: George
Jones-Tammy Wynette: Conway
Twitty-Loretta Lynn: Porter
Wagoner-Dolly Parton.

Instrumental Group of the Year.

Po" Boys. Jerry Reed and Chet At-
kins, Danny Davis and The Nash-
ville Brass, The Strangers, The
Wagonmasters.

Instrumentalist of the Year: Chet
Atkins, Roy Clark, Floyd Cramer,
Lloyd Green, Charlie McCoy, Jerry
Reed.

Hall of Fame finalists are Chet
Atkins, Rod Brasfield, Patsy Cline,
Paul Cohen, Vernon Dalhart, Pee
Wee King, Leon Payne, Minnie
Pearl, Vito Pellettieri, and Kitty
Wells.

‘Grand Ole Opry’ Copies
Mushrooming in Orient

NASHVILLE—Oriental versions
of the “Grand Ole Opry™ are spring-
ing up all over the Far East.

The Tokyo "Grand Ole Opry”
long has been established, playing to
packed houses, and frequently sup-
plementing Japanese talent with vis-
iting American acts,

Recently an album was released
on Cho Hun Records from the Ko-
rean “Grand Ole Opry,” based in
Seoul, dedicated to the “military
friends who have supported and
helped us through the years.” Ac-
cording to the back liner, the Korean
version of the show began in 1964 to
entertain American forces in Korea,

The album, engineered in Seoul by
Kim Jong 500 and Kim Choong
Nam, was edited in Washington,
D.C., with mastering in Nashville.

Some of the artists featured on the
album are Kimchi Chet Atkins, Rice
Paddy Grandpa Jones, Kimchi
Kitty, and Joe Ching Joe. The songs
are familiar country standards.

Now Jerry Strobel, public rela-
tions director for the “Grand Ole
Opry™ here, says he has received a
communication from a promoter in
Taipeh announcing the formation of
the Taiwan “Grand Ole Opry.” It
asked the blessing of the original
show,

Nashville Scene

By BILL WILLIAMS

The word making the rounds in
Nashville is that the Good Lord
came down to Music Row and cut a
smash single called “Why Me, Kris,”

The 50th birthday of the late
Hank Williams came and went
quietly last Monday, with only one
incident. A fellow showed up at the
stage door of the "Opry™ claiming to
be Williams® brother. According to

Link to New

Cherish Label; 2nd Attempt

NASHVILLE—Holiday Inns,
through its Showtown Productions,
has entered into a production agree-
ment with Cherish Records, based
here, for a series of recordings.

Stuart L. Weisberg, director of tal-
ent development for Showtown, said
that the sessions, the first of which is
now being completed, will be pro-
duced by Don R. Smith, president of
Cherish.

Showtown Productions is the per-
sonal managment division of the
Holiday Inn Entertainment Depart-
mentL

The first artist recorded is Will
Mercer, who has just completed a
32-week engapement at the Ambas-
sador East in Chicago, and soon will
be opeming in Las Vepas, He was
signed to the Chicago engagement
for four weeks, and held over for 28
Mmaore.

Describing Mercer as “an FM-
country, or conlemporary country
style of singer,” Smith noted that
one of the songs recorded is about
the late Hank Williams. It was cut
on Williams™ 50th birthday.

This marks the first move by the
Holiday Inn organization into
records since it released an album by
Dolly Holiday (Dorothy Abbott)
about five years ago on its own label.
In the Cherish production, Don
Tweedy does the arrangement. The

Wwww_americanradiohistorv com

single 15 expected to be on the mar-
ket within two weeks. Five sides have
been cut, three of them written by
Mercer, the other two jointly by
Wesberg and Smuth.

The next group to be recorded will
be a contemporary act called The
Gathering, which also has been
showcased by Holiday Inn through
Showtown.

Cherish, a relatively new com-
pany, has already made its mark in
the industry by working with many
contemporary artists of today. The
most recent was their production as-
sistance with Danny Thomas for
Myrrh.

manager Bud Wendell, he's about
the 150th such “brother™ to show up
over the years, ... Grandpa Jones,
one of the greatest showmen of them
all, set eight records in 39 fairs he
played this summer. Since July Ist
he has driven 24,000 miles. . . . Hap-
pily Bobby Lewis is back to h|:-. old
style of singing, forgetling the mes-
sage songs. He's got a good one now.,
.. Brenda Lane, part of the Lonzo &
Oscar Show, hospitalized with a
broken leg and other injuries when
struck by a car in Nashwville, ., .
The Four Guys have been asked 10
continug touring with Charley Pride,
They're working out arrangements
now. ... Charlie Louvin, in the in-
terim between his contract end with
Capitol and the start of his new one
with UA, cut his own LP on his own
label. He plans to sell it on the road
on his dates, thereby saving himself
a couple of dollars per unit. . . . Con-
nie Smith has been hosting (despite
her obvious pregnancy) the “Grand
Ole Gospel™ show in the absence of
Jimmy Rogers Snow, which is in the
Holy Land. Waylon Jennings was
scheduled to be her guest, but didn’t
make it. Instead, Waylon’s wife, Jes-
sie Coulter, showed up.

(Continued on page 32)

515 on artsts iving in this area.
Ray Price’s song,

a standing ovation.

“For the Good Times.”
and acceptance in his behalf was made by Jim “Cherokee™ Whitlock.

Country Television Show of the Year was “Hee Haw,’
ance was made by Miss Lisa Todd of that show. Bobby Greene and the
Gringos was named Country Band of the Year.

The Country Disk Jockey of the Year award was won by Mike Farrell,
music director at KRAM-AM, Las Vegas, and the Helping Hand Award
went o Bill Ladd’s Silver Dollar Casino,

The Silver State Award went to Tanya Tucker, Columbia artist, and the
Golden Arust Award was given to Hickory's Sue Thompson, who received

LAS VEGAS ORGANIZATION
NAMES °73 COUNTRY TOPPERS

LAS VEGAS—World Wide Friends of Country Music, an organization
based here, held its 1st Annual Golden Guitar Awards, with heavy empha-

was voled Sﬂng of the Year,

“and the accept-
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©Country Green O© Good Morning Country Rain
OJoveh The

The point is - they are all hits from the pen of €ddy Raven

Morming  © ls There A Common Point

A Hit Single, An Original Song From An Original
Album...From The Very Original Statler Brothers

I s CARRY ME BACK
THE STATLER BEROTHERS

Carry Me Back; The Woman | Still Love;
What Do | Care; If We Never Had: Take
Gn-udﬂ are Of H ; The Streets Of San

:  Whatever Ha appened To
Randolph Scott; | Wish | Could Be; We
Owe It All To Yesterday; When IE op

Dreaming; The Strand,
SRM 1-676 MERCURY 73415

MCB8-1-676 MCR4-1-676

The Statler Brothers....The Entertainers
On Record, On Television And On Stage.

BOOKINGS:

SAUL HOLIFF

LONDON ONTARIO, CANADA
(519) 471-9700

Talk About "Concept” Albums...The Statler Brothers
Have Been Recording Them For Years.
Exclusively on MERCURY RECORDS Distributed by Phonogram Inc.
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Country Music

Nashville

Scene

® Continued from page 30

Cecil Null has accomplished
something never done before: a ses-
sion involving both Chet Atkins and
Merle Travis. Cecil, doing a session
with his auto-harp, managed to
bring the pair together for the first
time ever in a studio. It's remarkable
that the two greatest should have
gone all these years without appear-
ing on the same record, but it's fi-
nally been done. Travis, by the way,
is making a permanent move to the
West Coast. . .. The Lynn Anderson
Fan Club is mnductmg a survey o
determine the field of music 1n
which Lynn Anderson records, and
it's serious about it. The group is try-
ing to categorize her. . .. Merle Hag-
gard set the all-ume gross and at-
tendance record at the Redding,
Calif. Civic Auditorium in a concert
promoted by Concert Express. The
gross was $23,000. ... Don Gibson
and the Country Cavaleers played to
a capacity crowd at the Lakeside
Amusement Park in Salem, Va. ...
TNS artist Gary Taylor, formerly of
the Jim "n’ Gary group, has formed
his new band, The Bitter Creek Can-
yon, and will debut in Klamath
Falls, Oreg., for two weeks begin-
ning right away. The five-piece unit
will be handled by the Jack Roberts
Agency. ... Dave Mack of Elektra
was treated rudely. His §1,200 motor
was stolen from his boat in front of
his apartment. ... Cinnamon
Records has recorded Larry B., pro-
gram director of WUBE, Cincinnati.

Veteran midwest promoter John-
ny Rion is featuring a country-gospel
show in St. Louis Oct. 5th at the
Kingsland Theater, traditional
home of gospel singing, Ernest Tubb
will headline the show, with Freda
Meador, the Bruce Moses Singers,
and Mrs, Harvey Lester. Rion says
the new approach for the area
should strengthen both gospel and
country acts. ... Arust Jim Squibb,
of the lllini Records label, has been
released from the hospilal following
treatment, and now is promoting his
first release on the label. ... Both
Burl Ives and the New Seekers con-
tinue to do their bit for eculug_v
through the “Johnny Horizon™ pro-
gram. The Seekers, after a concert in
Washington, are donating an origi-
nal song they wrote, both mechani-
cals and performance, to the pro-
gram.

Gary Buck, line Canadian artist,
has completed a taped guest spot on
the Johnny Bench syndicated tele-
vision show. Ferlin Husky also ap-
pears on the show. . . . Loretta Lynn
and Conway Twitty headline a
showcase of more than 15 of country
music’s leading acts with United
Talent and Shure Brothers, Inc.
present their annual appreciation
show for CMA-Opry convention
goers this year. With them will be
Nat Stuckey, Jean Shepard, Warner
Mack, Karen Wheeler, Conway
Twitty Jr., Linda Plowman, Ray
Griflf, Anthony Armstrong Jones,
Kenny Starr, L.E. White, and Jay
Lee Webb. ... While Roy Acuff ob-
served his 70th birthday without
fanfare (al his own request), Marty
Robbins celebrated his 48th. He 15
doing it live on WSM'’s Hairl Hen-
sley Show Oct. |. Robbins will be
there for all six hours of the show,
with his band.

GRC Pub. Link

ATLANTA, Ga.—Mike Thevis's
General Recording Corp. (GRC)
here has set an exclusive publishing
contract with Nolanta and Silver-T
Music, operated by Mike Silvers in
New Orleans.

Billboard

Billboard SPECIAL SURVEY for Week Ending 9/29/73

Hot Country Singles.
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{C Putnam) Cobumbza 445892 (Tree, BMI} (L. Torre, F. Spialman), MGM 14609 (Lewss, ASCAP) SEll)~Glen Barber
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4 1| 11 | YOUVE NEVER BEEN THIS 2 (Daniel Boone, B MeQueen), United Artists 299 (Page
9| 4| YOU KNOW WHO=sobby sare (int Ber. 2. )
fclal“—‘m ﬂuﬁ —— (Shel Sibverstein), RCA 0063 (Ewil Eve, BMI)
| s 7| row v mune o m | a0 | 8| wowsawo Lerry paiseo wy counrry || % | 3 ol gy
SOUL- Edwards
MEXICO — johnmy Rodriguez (Datlas Frm'."u Owens), Capitol 3671 (Biue Crest/ G e, R 0N (Fall Gyt AELAT)
E."Hl;‘nnn;fudaﬂ?rﬂ. Mercory 7316 (Phosogram) Hill & Ranpe. BM]) ﬁ 87 4 LAY A UTTLE LOVIN' ON ME—Del Reeves
(Chastia Craig, Del Reeves) United Artists 08 (Gee
50 TALKING WITH MY LADY- Duncan
6| 6| 10| YOU REALLY HAVENT - 4 | TALKING WITH MY LADY - hnmy Duncan Whia/Tomy Hil, I
EH“E{:.IJ; Ben ﬂFl-mTr} ABC 11374 (ABC/ oo 74| 68| 10 | DAKOTA-johan Dured
Murray), Monumeat 78570 (Calumbia),
? e f‘?m"ﬁr"'n“?‘m Epic 511028 mplﬁ?%z N -
o 3] o ﬁnnztnasi. JHITE SOCKS & BLUE (Cotumba) alicorhgne, BAY — 75| 71| 8 | CARRY ME BACK—ariys Roe
BBOM — Johnny Russel ' {Dan Haffman, Chock Woolery), GRC 1002 (Dunbas/
{Bob McDWI, Wayland Holyfield, Chuck Nesse), RCA * 52| 3 CARRY ME BACK = Statier Bros. Niges, m}"L ery) (Dunbas
0021 (fach, BMI/Jande, ASCAF) (H. Resd, D. Reid), Mercury 73415 (Phomogram) |
ﬂ, {Cawbay, BMI) 16 | 75 | 4 | THE DODR'S ALWAYS
11 | 13 | CAN I SLEEP IN YOUR ARMS—jesanie Seely OPEN—Besacuses Pulybons
(Hank Cochran), MCA 40074 (Tree, BMI) ﬁ 3| B SAY HAS ANYBODY SEEN MY SWEET {Bob McDill, Dickey Lee), IMI 25 (lack, BMI)
GYPSY ROSE?—Teny Stathard
9| 10 | LU | JUST WHAT | HAD IN MIND-—furn o (Lo L A Fovrig- TR 77 80 | 2| COLORADO COUNTRY MORNING-
(Ben Petors, BMI) NG (B, Duncan, J. Canningham), Capited 3704 [Glenwaed
10 | 7| 15| IF TEARDROPS WERE 44| 37| 9 | IT TAKES TIME=Duve Dudiey | T
A iy O B | T8 81| 3| ST BLUE NG e
\ - wer Ik, ' Mane, Cysthia Weil), Capitol 3698
* 18 7 THE HH;HIIH'II OIL h; Mandrell * Bl 3 COUNTRY SUNSHINE—pottie West E&mn:w:m‘}?m'm“m' ll;u -
{I Allen), Columbia 445904 (Tren, BMI) %'E:,.f’ﬁ‘i]““'“ RO RO D A 79 | B4 6 | SEND A LITTLE LOVE
MY WAY-
Wr| 1| 7| NN SN b s | WT| 0| 3| TLL WEVER BREAK TheSE ol o, Cotl 34 s
Sweet Glory, BMI) CHAINS = Yommy Overstreet L.
i (5 Barrett, C_ Blach, A Morena), Dot 17474 (Famous) | 80 | 82 | 5 | 1 SEE HIS LOVE ALL OVER
13 51 13 THE CORNER OF MY LIFE—gin anderson {Ricei Merena, SESAC) I YOU = fim Glaser
{B, Anderson), MCA 40070 (Staflion, BMI) a7 2 AMANDA = bon Willsrms Pmmllgmg Paynel. BGM 14590
15| b ﬂﬁ"gm?ﬁﬂﬁuﬁf [ﬁﬁm !‘*‘am“ﬂm: {Bob McD), IMI 24 (Gold Dust, BMI) W . '
' : SECOND CUP OF COFFEE-
48 | 48 WHAT GOT TO YOU-—gay Grift Hamilben
15| 4| 12 F:E:"HLIIII:: ]?ﬂﬁhﬂ?‘gﬁﬁ:‘fﬂ“ o 0 (Ray Grif), Dot 17471 (Famous) (Bl Echo, ASCAP) o o Llghtont), RCA 0B (Macst, CAPAC)
P 2| 7| | NEED SOMEBODY BAD—isck Grven | = | 3] e i e | % | 2 - B iy R
* (Ben Pefers), MCA 40008 (Ben Pelers, BMI) | Gien Lewin, ASCAP) :;g:rigﬂ'ﬂil:llhm, James Loag), MCA 40115 (Emerald
30 3 WE'RE GONNA HOLD .
ab | 32 ITS A MAN'S WORLD-
& s, | Emm a1k <) 1) S e,
: - ip/Algee, . an), i 45
| (Columsa) (Altam /¥, Morning, BT} (Peer Ink'l, BMI)
63 KISS IT & MAKE IT - i
18 16 14 i EVERYBODY'S HAD THE ﬁ ’ {Hisﬂl'li!ll. Eulumhl:i‘a I-iﬁﬁgem";rr?!w ﬁ - 1 CITY OF NEW ORLEANS—Sammi Smith
' 69 SING ABOUT LOVE=Lynn Ande ' ' -
19| 20| 10 | | RECALL A GYPSY WOMAN-~Temer co ) 3| o B, Cremtis S ToRIE o £ &1 % | = [ YOWRE WEANNME DOWR- frus; #ice
. (P, Hack. S4) 53| 54| 5| GREEN SNAKES ON THE ﬁ - | 1 | SOMETIMES A MEMORY AINT
| 26 | 6 | SAWMILL—wa i CEILING— Johmny Bush ENOUGH—jerry Lew Lewis
(Mel Tillis, Horace Whatiey), MGM 14585 (kmy Peters, Elton Williams), RLA 0041 (Stan Hesler), Mercary 73423 (lerry Lee Lews/
. (Cedarnod, BMI) : (Acclaim, BMI) Meltime, BM)
21 | 23 | 7 | A PERFECT STRANGER—fFreddy Weller 54 | 42 | 10 | THE TOWN WHERE YOU LIVE—Mel Street 87 | = | 1 | | NEED HELP—cari smith
(Freddy Weller), Columbia 445902 (Roadmaster. BMI) (Mal Streel), Metromedia Coustry 0018 (G, Dawis), Columbia 445323 (Big Swing/bay
2 ; (RCA), (Senbeam/Levisa, BMT) Gene, BMI)
| e e ol 55| 56| 5 | NINDLY KEEP IT COUNTRY—pank Thompmen | 88 | B8 | 3 | GEORGIA ON A FAST TRAIN—Bily foe Shaver
2 | 8l 12 NG YOU ALNAYS COME (Hank Thomgmon, P. Gadey). Dol L7410 (Famows) (Billy foe Shawes), Moaumesl § 2580 (Relurn, BHI
DARLI (Brazos Valley, EMI)
| BACK—1ody Ml i 89 | 92 | 2 | | CANT GET OVER YOU TO SAVE MY
(Jerry Faster-Bill Rice), Egc 511006 (Columbia) 96| 62| 4 | AINTIT GOOD—Rorro Wison | LIFE—Lety Frizzel
{lack & Bill, ASCAP) Elﬂlgrﬂatﬂhﬁ. Richey, C Taylor), RCA 0062 {GaMical | iasﬁ':; Shater, Lefty Frzzell), ABC 16462 {Blue Cresi
24 12 | 17 y =, ' |
| oy Mondlgrrd e WO 7| 65| 5| MENTUCKY SUNSHINE W mp | 0| = | 1| ROLUN IN MY SEET BABY'
| s Bma
25 | 25| 9 | SATISFIED MIND—foy Druskey ' | (Lest Feky, Sheter 7336 (Capto) (Peer Incl, BM)
; Ioe Hayes, lsck Rhodes), 13405 58 | 64 RE- . :
:F:unn-lpr:‘m} {Ft. mmn."]llil.n;uermIr - !]EIL ﬂn!uEtnﬁ,EuT{:l.l..IEnFm ?:?ﬂ!m"'ﬁﬂﬁ - 91 | 91 2 | CRYING EYES—Patti Tie
i {in Moy, Howen), MGM 145 bl (Midene, ASCAF)
| 31| 6 | ITLL BE HER—oevid mogers 73 THE MOST BEAUTIFUL GIRL— |
ﬂ. {B.R. Reynolds), Atlsntic 4005 (Rosrin/Nimira, ASCAP) ﬁ 2 EET :,m gm]srmnm. Epic 5-11[9{5';';1“| :'E’m'u’;'im I 92 | 100 - il 'I:;I.I. Epu!uﬂuﬁﬂﬂmﬁf_mlﬁﬁfﬁ
27 | 24 | 12 | | WISH YOU HAD STAYED—grian Coli S i e o
(Rhett Dawis), Ded | TR6E (Famous) (Enuign, EHTJ &0 57 g DOH WOMAN = lack Bariow | (hecaim. G
% | 21 | 16 _ (M. Blackioed), Dot 17468 (Famous) (Famous, ASCAP) | 93 | 99 2 | YOUR SHOESHINE GIRL—vsona Williams
DRIFT AWAY —Narval Feits {Eddy Raven, Barbara Sharpe), Hickory 304 (MGM)
L) ansaton 782 61 | 66| 4 | THE DEVIL IS A WOMAN-Bisn Shaw | Miiens; K5cAP)
ﬁ » 5 I!'I}Eu AN ﬁﬁp Borcher, Howard Goff) RCA DOSA (Dunbar, o4 89 7 THE BARROOMS HAVE
BROAD-M =lim Ed Brown ND YOU- ad
iisnlelaed ol 62| 58 | 11 | THE SUN IS SHINING—tx Ricksrds | (Gwind Frady, T By, ot 4510
ﬁ 36 5 TIL THE WATERS STOPS Em Dﬂ;_“ﬁl'mh Deal) Ace of Hearts 0470 | (Elektrah (Countryside, BMI)
RUNNIN'—galy “Crash” Craddock o ' - | 1 | ALLEGHEMEY-
?unﬁflahl:ll- R, Brown), ABC 11379 (Pocket Full af ﬁ 77 4 | CAN'T SIT STILL—ratti - | (. Gantry), ﬁ:lmhﬂ?ﬂ? tlf-nlrrl::m:.lﬁr;
31 (33 | 8 | DARLIN' (Don't Come et o Bl MORNING s cams o
' Back)- Barnette 64 | 74 i (0. Frits). Monument 8581 (Columbia)
E:.: m Dorsey Barnette), Capelod 3678 (Brother 2 %HEDHE}"‘EL"‘EHE 'muﬁ_’"gﬂﬁ' (Combine. BMI)
' 97 | 97 | 3 | SKINNY DIPPIN'—
32 |34 | 7 | ARMS FULL OF EMPTY = Buck Owens ﬁ 83 | 2| THE WHOLE WORLD'S MAKING ?{: gmﬂﬂg‘ 11983 (heounte. BN
(Buck Owens), Capital 3688 (Blue Book, BMI) hﬂ:&:mﬁ mmmil 2 i | 31 5| varsas o Gitiices
ﬁ 41 4 PLASTIC TRAINS, PAPER {Amences/Uncle Ben's, ASCAP) (Johs Buck Wilkins), River 3875 m??ﬁ? gﬂl?m
Eﬂ Eﬁﬁmﬂ"m (Blue Book, BMI) b6 | 72 | 3| WARM LOVE—0on Gison & Sur Thompsoa 99 | = | 1 | LOVE AND HONOR—xeany Serratt
3 (15 | 14 | | HATE YOU/ALL TOGETHER on Ciuoa), Hchory 303 (WGM) :(Acull Rose, BMI (Merle Haggasd). MGM [A3E (Shade Tree, BMI)
NOW ~Ronaie Misap 67 | 67 | 8| LEAVING'S HEAVY ON MY 100 —| 1 | IFTHE BACK DOOR COULD
{Dan Pennslohany Noonse), RCA 74-0969 (Chess, MIND = Sherry Bryce TALK —Ronsie Sessions
ASCAF/Dan Penn, BMI) (I, Rister, 5. Rober), MGM 14548 (Sawgrass, B (Hank Cochran), MGM 14819 (Tres, BMI)
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Webb’s Got That Hit You've Been Waiting For,
This Is Potentially His Biggest Ever. Look Out
For This Exceptional Recording!

"When You're
Living In Hell"

MCA #40128

Webb Pierce

Exclusively on MCA RECORDS

.-. y Bookings:

806 16th Ave. So. Suite 300
Nashville, Tn. 37203
(615) 244-4336
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Billboard SPECIAL SURVEY
" » for Week Ending 9/29/73
Joe Stampley’s | hes s
L]
ee gy | DEIS CoUrSES: COUfItI' l.’s
i ’ N ()
Too Far Gone?’ |6 Fame' Names "
NASHVILLE—The MNashville © Copyright 1973, Billboard Publications. Inc. No part of this publication may be reproduced
Songwriters' Association is offering | [N T Uk e L
Fro th alb both beginning and advanced .
m e um classes in snngwriting this fall, and "E - # Star Perlormer—LP's registering proportionate upward progress this week.
- also has announced plans for an- g |25
that’s been other Hall of Fame induction. % | % |25 mne, mnst
The NSA beginning courses start E | = |7 5] Label & Nomber iltububag |abel
Nov. 7, concluding Dec. 12. The ad- 1| 1| 8| 1 LOVE DIXIE BLUES
“p vanced writer courses start Oct. 23 Merle Haggand, Capeto ST 11200
and continue weekly through Dec. * 6 | 4 | YOUVE NEVER BEEN THIS FAR BEFORE/BABY'S GONE
- 11. The advanced course will be an vy iy, A0
a l ° “in depth study” of writing. Once i|l2(n ﬁ"ﬂhﬂsﬁn %E?Eumhh]
again, recognized songwriters will ' AN
| N be teaching, R e R s oy
““Too Far Gone'' is Joe's third hit single in 1he {ouiih ARMUINL SOUgWIEES 5| 5| 14| SATIN SHEETS
- R Hall of Fame dinner will be held Jeanne Prueti, MCA 338
a row—following hot on the heels of “‘Bring It On %undsjfhlﬂg- Mﬁ, r‘,’ﬂ“di“f‘ hthc 6| 4 (25| JESUSWASACAPRICORN @
ran = i ay celeobra- rig Kristofierson, Momumes um
Home (To Your Woman),"” and *‘Soul Song."” oy e 2 P| 7| 8| mewoween
& 5 . " art
Il thr Six songwriters will be inducted !
All three f.irnashes are{dn.awn frnr.n the same this year. The $10a plate dinner will | || 15 | 4 LOVE IS THE FOUNDATION
recent album, “Soul Song." Like the first two that be held at the Sheraton Inn, South o| ol &l s
- . here. A cocktaill party will precede Elvi . RCA APL 10283
started their climb on the Country charts and have e il a5 wl e i
: T " It also was announced that NSA MY 4004 '
.SLICE'ESEf.U"]F crossed over !ﬂtﬂ F'Dp, Too Far Gl?ll"l!E will showcase its writers during the 11 | 9 | 17| WHATS YOUR MAMA'S NAME?
Is following the trend. Which means Joe Stampley’s Opry celebration. A tent, builton the Tyl Thchar, Colambla NG 32272
: : s : plaza deck at the Municipal Audito- 12 | 13 | 9| MNOTHING EVER HURT ME (Half As Bad As Losing You)
getting the kind of recognition his talent deserves. rium, is set for Thursday, Oct. 18, N gL ot
At this rate Joe's ‘Soul Song’ album will soon e Lynn Anderson. Columbia KC 32423
' : 4| 11| 8| LOVE& MUSIC
be called ‘Joe Stampley's greatest hits'! ‘ ﬁ ' Porter Wagoner & Dolly Pacion, ACA APL 1.0248
15 | 18 9| B
Joe Stampley’s “Too Far Gone.” From the x X | Bi Andersan, MCA MEA 320
album, “'Soul Song." Both on Dot Records. ® Continued from page 29 fr| = | 6| e sReNDA LeE Srom
KOWN-AM, Escondido, Calif., 17 | 16 | 14| LORD, MR. FORD
: needs an air personality. Good little Jerry ood, RCA APLI-0238
ee G2 market. ... After spending more 18 | 14 | 13| CLOWER POWER
00 a i one than five years as a prisoner of war s ey
in north Vietnam; John (Jack Dia- 19119 | u ﬂ%nlm K2 32387 (Columbia)
mond) Deering has returned to ra- j
DOA-T7469 S G | ()| ¢ Lo
‘ : ing air personality wi . 2 INTRODUCING
in Gallatin, Tenn., a Top 40 station, A lohnny Rodriguez, Mercuey SR 61378 (Phanogram)
under the name of Honest John. He 2| n 7 | MARTY ROBBINS
writes: “l was program director of MR 342
the Armed Forces TV station in Hue 23 |21 | 7| CALSMITH
when the facility was overrun by the i
enemy in February 1968. Three of #1112 EEM:‘ JIE#",?E E;&H?gg
the staff members were killed while % 125 | 10! come LI.'h'IE WITH ME
the remaining five were taken pris- Aoy Clark, Dot DOS 26010 (Famews)
Includes oner and later sent to Hanoi. It was % | 27 g | TOMORROW NIGHT
“SOUL SONG quite an experience—turning a TV Charlie Rich, RCA APL 1-0258
"BRING [T ON HOME station into a hard-charging combat 27 | 30 | 15 | SWEET COUNTRY -
R FOUES MO unit, however we were badly out- 5 hawi| 2 ke FTTHEM N LWEH
Dl Beloe caitsing thé Masinee | e o 525 o
attle,
in 1966, John had worked withsuch | | 2 [32 | 8 | B0t 000 O R st o7 oo
stations as WMOC-AM, Chat- 0 | 13 3 | JUST WHAT | HAD IN MIND
tanooga: and WMAK-AM and Faran Young, Mescury SRM 1674 (Phonogram)
WKDA-AM, Nashville. Says he 31 | 35 | 28 | ENTERTAINER OF THE YEAR
needs oldies for WHIN-FM, which ssasicoeing
is using an oldics format. 32| 36 | 27 | SHE NEEDS SOMEONE TO HOLD HER
LA 3|3 L] DRIFT AWAY
Bill Wade, air personality with T I 5"[';"'" F““l-:::;"‘“ i,
KHI-AM, Los Angeles, has bought 4 mlmﬂtl ICRER . s T
KNEU-FM in El Centro, Calif., a 35 126 | 11 | HOMKY TONK HEROS
sterco station. He'll stay at KBJ-AM Waylon Jennings, RCA APDI-0240
and hire a general manager for his 3% |39 | B | JUST THANK YOU
station, which features an MOR for- Davd Rogers, Atlantic SO 7266
mal. . . . Music director Mike Martin 37 | 41 5 | THE TOWN WHERE YOU LIVE
and Hﬂnﬂj Mlll'ph}f are 1:3”1“5 Mel Strest, Mefromedis Coumtry BML 1-DZ81 (RCA)
KDBS-AM-FM, Alexandria, La.to | [Yp| = | 1 | AL1EVER MEANT T0 DO WAS SING
- e join WVIX-AM in Pensacola. Fla. ﬁ N 1| Hank mm“ BACK. Volume 1
Fr@a ﬁ%ﬂ26007 g Frank James is the new music direc- Lean Russed, Shalter SW 8973 {Capital)
BT R b ) or of KDBS-AM-FM, wh%ch is now ﬁ ] 1 JOHNNY CASH & HIS WOMAN
seeking a couple of new air person- Iohwny Cash & hune Carler, Columbia KG 32443
alities. ... Lineup at WMC-AM, 41 |43 | 3 | DORSEY BURNETTE
Memphis country station, has Les M L
Phil Connor noon-3 p.m., Chris Col- 43 |45 31 | DOYLE HOLLY
nnT lier 3-7 p.m.. Hal Jay 7-midnight, Barnaby 15010 (MGM)
RECORDE and Hal Atkinson midnight-6 a.m., 44 | 49 2 CARRIBEAN
e with Bob Mallette leaving WMOM.- Danny Devis & the Mashuille Brass, RCA APL 1.0232
Distributed by AM in Memphis to do weekend 45 | - | 1 | SAWMILL
Famous Music C-DFEI'DFEHDI'I- work at WMC-AM Me! Tillis, MGM SE 4307
A Gulf+Western Company ) 46 | 47 2 | SUPPIN' AWAY
ke ok Jean Shepard. United Arfists UA LA 144F
Going to be a long Vox Jox this | |47 |42 | 21 | YOU LAY SO EASY ON MY MIND
time. ... Ed Martin, who says that Bobby i Bice, Mefromedia Country 1-0186
during his army days he was known 825 mETmﬂ!‘E“fr"fﬂfmﬁﬁﬂﬁnm" DIMERS
as the British Bill Stewart, writes: 49 |31 | 31 | ALOHA FROM HAWAI VIA SATELLITE
For my sins, I am very much in- Elvis Presiny, HCA VISX 6089
volved in jazz both as a journalist 50 | s 2 THE BEST OF
(Continued on page 36) Billy “Crash’ Craddoch, Chart CHS 1053 (Buddah)
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Here's a great duet
thats looking forwvard
tO a bright future
and...

.y

JB=1203

Gill&kWayneMorse

For DJ copies or info:

g Ve JB PRODUCTIONS ip
'-" = :'E_-: _.:;q: = 1?53 Chur‘:h ST_ R 1 L
= o S Nashville, Tenn. F

41

Ty et ]
Rl If.‘-'-f , o ..‘
e - e
HEW S AN :
Y L :

Published by: For Bookings :

BROWNLEAF/BMI o . (205) 3421177

o
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il © 1 - i
e . i a
-
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Exclusively on JB RECORDS
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Country Music

Add Tape Piracy
To Fair Buyers’
Sessions’ Agenda

NASHVILLE-The Country Mu-

AMERICA’'S NEWEST
TRIPLE THREAT
EXPLODES ON THE
MUSIC SCENE

| NEED
SOMEBODY BaD

B
JOYRIDE

-MCA 40108

36

sic Association is holding its second
International Fair Buyers Seminar
Oct. 14-16 on the campus of the Uni-
versity of Tennessee here.

According to Dick Blake, seminar
commitiee chairman, tape piracy
will be one of the major topics of dis-
cussion. Other sessions will deal with
talent selection, packaging and pro-
ducing, technical information per-
taining to staging, lighting and
sound amplification and discussion
of grandstand admissions.

The seminar is jointly sponsored
by Amusement Business, the Inter-
national Country Music Fair Buyers
Association and the CMA. Johnny
Cash, Tex Ritter, Minnie Pearl,
Charley Pride and Ray Price will en-
tertain.

Vox Jox__

® Continued from page 34

and as a contributor to BBC's Radio
Solent, our local radio station here in
Southampton, | have been broad-
casting now since 1959, the year that
| joined the Royal Air Force and be-
came involved with what is rough-
ly equivalent to your country’s
AFRTS. What I want is to contact
someone involved in jazz radio in
the States who can keep me posted
from time 1o time on current jazz
trends, etc. In return, I would be able
to supply lowdown on jazz in Britain
and the rest of Europe (including the
interesting jazz happenings of
USSR and Poland).” Alan Grant
and some of you other guys drop
Martin a note at : Flat 8, 719 Ports-
wood Rd., Southampton, England.
Keep me posted, oo, Ed. Okay?
* kK

Whew! I've still got a pile of mail
here a foot thick. Not complaining. |
read every letter, whether | get time
to type it up for Vox Jox or not. . ..
Gzil Hole reports that Jay Christian,
midday personality and production
man at WERK-AM in Muncie, Ind.,
going to WMEE-AM in Forl
Wayne, Ind., as Jon Christian.
Randy Robbins, swing personality at
WERK-AM is going to WQDR-FM
in Raleigh, N.C., as Jason Janulis 1o
do moming drive. Roger Williams of
WHON-AM in Richmond, Ind., has
gone 1o WERK-AM as new midday
personality and production man and
the new WERK-AM lincup has
Mike Charles 6-10 a.m.. Roger Wil-
liams until | p.m., Jerry Anderson |-
3 p.m,, and Gil Hole 3-7 p.m.

* * *

New lineup at WOJW-AM, up-
tempo MOR station in Warsaw,
N.Y.. has program director Robert
De Mattina doing the moming
show, Gary Stevens noon-1 p.m.,
and Robert Strachan 2-7 p.m. The
1,000-watt station features about
125 singles, 75 current albums, and
mixes old records in all these. ...
Chuck Alan, who'd been program
director of WGVM-AM in Green-
ville, Miss,, has moved to KRMD-
AM in Shreveport, La. Burt Brown
has taken over as program director
of WGVM-AM and Mickey Farrel
15 now the music director. The new
lineup has Farrel 6-10 a.m., Eddie
Carlisle until 2 p.m., Brown 2-5 p.m,
and Chuck Early 5-midnight, Farrel
also reports that “We will have a
slight change in the sound of this
No. | country facility as wedrifttoa
softer country sound in order to grab
the large share of the many late teens

(Continued on page 38)
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Dale Robertson — television and motion
picture star now America’'s newest record
"superstar’’.
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MR. & MRS.
AMERICA :cso

Peggy Gale — Joins the fight against
high prices and Watergate.

Lyle — smashes through with the song of
the year about the match of the year.

RECOADS & TAPES

FOR INFORMATION CONTACT:
Chuck Myers, President

ARTCDO
2405 NW 39th Street
Oklahoma City, Okla. 73112
405 528-2136
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CAPAC: Canada’s first Performing Right Society

CAPAC’s most important job is the collec-
tion of licence fees for the public perform-
ance of music, and the distribution of that
money to the composers, lyricists and pub-

lishers whose works have been played.
CAPAC(C’s been doing this since 1925.

The test of a performing right society is its
performance on behalf of its members, and
the members of affiliated societies it also
serves. Here’s how CAPAC’s been doing
over the past five years:

1968 1969 1970 1971 1972
WHAT CAPAC RECEIVED $5,360,000 §6,012,000 $6,484,000 $6,862,000 $7,594,000
WHAT CAPAC WRITERS GOT 364,000 419,000 640,000 871,000 1,138,000
WHAT CAPAC PUBLISHERS GOT* 1,511,000 1,416,000 1,450,000 1,562,000 1,705,000
CAPAC's OVERHEAD 13.0% 13.9% 12.9% 12.8% 12.6%

(as % of receipts)
*includes payments to CAPAC publishers who also act as agents for foreign publishers.

CAPAC, of course, collects and distributes
performing right royalties for foreign com-
posers whose works are played in Canada
—and that’s where a share of the money we
receive goes. On the other hand, CAPAC is
receiving a growing income each year from
foreign societies, in payment for our mem-
bers’ works being played abroad.

The figures above demonstrate two impor-
tant things: 1) The benefits that result from
the fact that CAPAC is the only perform-
ing right organization owned-and run in °
Canada, by its own members, and 2) that
CAPAC is always prepared to back up its
claims with complete information.

If you want to know more about CAPAC,
and how we work with Canadian com-
posers and publishers, all you have to do is
ask. We welcome your interest.

Composers. Authors and Publishers Association of Canada

L Association des Compositeurs, Auteurs et Editeurs du Canada
| 240 Bay Street, Toronto, Ontario M5R 2C2

| 245 Sherbrooke Street West. Montreal, Quebec H3B 1G2

wwWw americanradiohistorv com
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By Ritchie Yorke

S IT GROPES FORWARD into the
fourth year of its “existence," the Ca-
nadian music industry stands fairly
and squarely—by almost all accounts—
at the edge of the cliff . . . a potential
about to either flourish or fail, a blos-
som which will either bloom or wither, a
baby eagle about to fly or die.

Lest that appear somewhat over
dramatic, let me hasten to add that Canada represents a child
which now must leave the nest to fend for itself. All the train-
ing has been completed, the potential explored. the possi-
bilities envisioned. The time has come, putting it bluntly,
when Canada must get it on. All of the dreams and ambitions
which Canadians have put forward during the past three years
will, during the next 12 months, either come to be or become
memories. The soil has been more than adequately prepared
and the seeds have been sown and it won't be long before the
results are known.

This feeling arises from a recent polarization of issues,
successes and problems. Some of the gray has been pushed
aside to be replaced by areas of black and white. Business-
men who traditionally prefer to be all things to all types, are
finding they must take a position and get off the fence. The
very existence of a Canadian music industry depends on it.

As far as the U.S. singles and to a lesser extent, LF charts
are concerned, 1972/73 was an extremely gratifying year for
Canadians, A total of 30 singles and 24 albums qualifying in
Canada as domestic content reached the Billboard charts,
which represented a per annum increase of 15 percent for
singles and 41.2 percent for LP’s. These figures come from a
specially-commissioned Canadian Radio-Television Commis-
sion study of growth in the Canadian music industry.

Canada's top single for the period was Edward Bear's
Capitol recording of *'Last Song," which sold a whopping
110,000 in Canada and well over one million in the States.

The present year has been a particular triumph for Capitol
Records (Canada) whose president, Arnold Gosewich, 15 re-
garded as one of Canadian talent’s foremost boosters and a
man who sticks resolutely to the positive approach.

But for all of this year's inroads, the current representa-
tion of Maple Music on the U.S. charts is paltry indeed—one
single (Anne Murray's “‘Send a Little Love My Way'* (Capitol)
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and two LP's (Anne Murray's “Danny's Song' and Mercury's
“Bachman/Turner Overdrive"').

Canadian artists continue to break through into the U.S.
at a fairly frequent rate. It's the followup that has been letting
the side down. Very few Canadian artists have been able to
follow through on big successes (this for a variety of reasons)
and wirtually no artist from the north country has become es-
tablished, even to a minor degree, in the rock album market.

The lack of LP success has been hurting the most—until a
Murray McLauchlan, a Mahogany Rush, a Foot in Coldwater or
artists of similar calibre break through the album field, Can-
ada will simply not be taken seriously as a significant new tal-
ent source for the global village. This fact has been obvious for
at least two years but until record companies accept it, the ar.
tistic acceptance of Maple Music in the U.5. and elsewhere will
be choked off. It's as simple as that.

* * ™

The Canadian music industry was born, international ob-
servers may recall, in the early summer of 1970 when the
newly-appointed federal broadcasting regulatory body, the
Canadian Radio-Television Commission (CRTC) announced
its intention of legislating for a percentage of domestic music
content on all Canadian AM stations. Hitherto these stations
had been a duplication of U.S. stations, news and weather
being the only evidences that you were actually in another
country.

It would be a considerable understatement of the facts to
say that these regulations were and still are controversial.

Hather than learn to live with them, the Canadian music
industry has allowed the regulations to become the stepping
off point for seemingly-endless bitterness and often vicious
debate.

The majority of broadcasters have demonstrated admi-
rable chauvinistic spint in giving fellow Canadians a crack at
the airwaves and subsequent public popularity, and in doing
s0, they have been responsible for the string of singles hits
which have made this country the world's third leading pro-
ducer of hit singles for the American market,

A handful of major market stations, super-paranoid about
programming untested music (they prefer to stick tightly with
the U.S. Top 20), have waged a continuing war to have the
Cancon regulations loosened or dropped altogether. At first,
they claimed the regulations were undernocratic and unfair,

A Billboard Spotlight on Canada
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STRUGGLES FOR ITS EMERGENCE

Then they raised the issue of declining U.S. credibility through
forced play and even persuaded one fairly prominent artist to
publicly condemn the concept of regulated programming. But
the massive LS. success of “*Last Song" rather convincingly
downed that theory.

The heart of their complaints is that there just isn't
enough good Canadian singles to fill the domestic content
quota. The subject is eminently debatable but of late these
broadcasters have been winning an increasing amount of
sympathy and supporters. Many observers have been quite
literally stunned at the identity of those suddenly speaking
out for an end to legislation.

In a recent issue of the CHUM Report (a weekly publication
of one of Canada's top AM pop format stations and the fore-
most advocate of change in Cancon regulations), the lead
story read: “*"What you have is a turning point in record indus-
try attitude toward Canadian content regulations. Or so it
seems to us based on comments by Canadian Recording In-

dustry Assn. president Arnold Gosewich in the Toronto Globe
and Mail.

“Gosewich disagrees with the regulation and does not
wish to see it extended to FM radio. 'This is a creative industry
and | hate to see it legislated. The selection of music on radio
i5 a creative process,’' Gosewich said. He would rather see the
promotion of Canadian artists left to the recording industry.

'*Note the special significance. It's the first time a record
company president has expressed public disagreement with
the regulation. As such, the statement gives the first substan-
tial clue as to record industry attitude towards regulations.

“Clearly, they reflect an emerging point of view within the
industry that regulations don't seem to be working. For a
while most record men welcomed regulations when intro-
duced, many now are ‘not sure regulations are doing any
good."

There can be little doubt that the coming months are go-

ing to bring a concerted campaign from a growing segment of
the music industry to change the regulations. Will it succeed?

Much depends on the outlook of Commission chairman,
Fierre Juneau, who has established a reputation for envision-
Ing broad perspectives and who is usually un-moved by self-
seeking-and-sympathetic lobby groups (witnessed by his de-
termination to institute AM Cancon regulations over claims by

SEFTEMBER 29, 1973, BILLBOARD
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AS AN INTERNATIONAL FORCE

the Canadian Assn. of Broadcasters that there wasn't suf-
ficient talent in Canada to warrant legislation).

Juneau's last words on the subject {with the exception of
the Billboard interview which appears elsewhere in this
spotlight) was “‘there will definitely not be any cutbacks."

In an article by the Montreal Star's Juan Rodriquez,
Juneau noted: "'There is no country in the world, except the
U.S. (and that needs qualifying) where there's not a frame-
work of regulations to help talent in music, film and so on. If
this is necessary in Britain, France and the Soviet Union, then
how come we Canadians don't need it?

“There's a terrible masochistic attitude in Canada that we
don't succeed because we haven't got the talent. It's not true.
We have trouble because the odds are extremely difficult.
Other countries realize this, but because we live within the
mentality of the U.5. we take our standards from them. No
other country in the world does that."

Insiders insist that the CRTC is committed to at least an-
other five years of Cancon AM legislation and that it also has a
few surprises up its sleeve for as yet unlegisiated FM stations.

Overall, the situation appears somewhat ludicrous when
one considers that some segments of the music industry in
Canada are biting the hand that fed them in turning against
the slender threads of the web which conceived that indus-
try—i.e. the Canadian content regulations that created a need
for record product.

" # o

lhere's fairly consistent agreement that—whatever the
reasons—the Cancon regulations are not working as well as
they mught. The broadcasters refuse to accept any blame for
this. They say that the major labels are simply not producing
enough Cancon records of sufficient quality to fulfill the
quota.

They may have a point.

“How can we possibly meet 30 percent when we don't
have the qualitative selection of product?'' asks CHUM pro-
grammer Dave Charles. "All these record companies don't
come up with product, so we have to resort to Canadian gold.
As a result, major artists like the Guess Who, Neil Young and
Gordon Lightfoot, are having trouble making hits in Canada
because we have to play so many of their old songs."”

CHUM fills its Canadian content quota with as much as 50
percent ""gold"” which presumably helps to avoid the unpro-
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ven content tune-out factor theory. Other programmers have
been heard to say that by next year they'll be able to com:
pletely fill the Cancon quota with proven oldies.

This quite predictably distresses record companies trying
to break new Canadian acts. |t may also have something to do
with what some observers predict are the beginnings of a cut-
back in Cancon production by some majors.

The majority of majors have commendably expended large
sums in Canadian talent investment. Yet the fact remains
that only one—Capitol Canada—has been able to make Cana-
dian production profitable.

The lack of success (as yet) by other majors is certainly not
for lack of dollar expenditures in production. Columbia of
Canada is reported to have spent around $500.000 on Cana-
dian talent in the past two years and despite the release of
several outstanding productions, the company has very little
L.5. sales success to show for it. -

All those with a stake in the continuing development of a
music industry in Canada can only hope that Columbia will
continue to search for that elusive hit. One does not like to
ponder the overall picture should @ major contributor such as
Columbia give up on its ettorts through disillusionment.

Polydor Canada i1s another major which admits to an ex-
penditure in excess of $500.000 on Canadian talent. **Look-
ing at our bottom line,"" observes national promotion man-
ager Alan Katz, “one would have to conclude that if sales

come from charts, then the charts have been sporadic and so
have the sales . . . the $500,000 involves some amount of pro-

motion but mostly it's recording costs. Our return has been
minimal. We've done it on sheer faith alone and it's come to
very little. By and large, that would have to be true for other
companies, too."”

Other majors such as London, RCA, Quality, GRT, A&M,
WEA and Ampex have put varying degrees of dollars and ef-
fort behind Canadian talent development, without any great
degree- of success. Informed observers estimate that more
than $2 million was spent on Cancon production in the past
12 months.

According to the CHUM Report, the top six quantity pro-
ducers and distributors so far this year have been London (79
releases), RCA (46), Columbia (34), Quality (31), Capitol (27),

Continued on page C-20
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Alex Machin is the hard-hitting lead singer with A Foot In
Coldwater, recently signed to Elektra in the U.S.
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Top Man

rnold Gosewich, recently appointed
chairman of the CRIA (Canadian
Record Industry Assn.), has been the
president of Capitol Records (Canada)
Ltd for several years.

Winner of last year's Billboard Trend-
setter Award, Gosewich _is regarded as
one of the shrewdest and most successful record men in
Canada. He received an RPM Juno Award this year as
Industry Man of the Year. Gosewich is also president of
Maple Music Inc., the non-profit organization which or-
ganized last year's Maple Music Junket.

In the following interview, he speaks openly and
honestly about the state of the Canadian music indus-
try, as both he and fellow members of the CRIA see it,

Ql You recently stated that tape piracy was costing the
Canadian recording industry at least $5.5 million

annually. Do you feel that the CRIA's get-tough attitude is
having some significant effect on the pirates?

Gosewich: Well | think it's safe to say that if we hadn't
taken any action whatsoever (since tape piracy became a seri-
ous problem roughly three or four years ago) that the amount
of pirate tapes being sold here would be even greater than
$5.5 million. | think it's simply safe to conclude that if there
was no action being taken in co-operation with various mem-
bers of the CRIA who set up what amounts to a reporting sys-
tem across the country of people to make one central source
aware of tape pirate activities going on, along with co-oper-
ation from the CRMP (which has been fantastic) and the co-
operation of our legal counsel who has done things above and
beyond the call of duty, tape piracy would be even worse than
it is today.

To the best of our knowledge, most of the pirated tapes
are coming from the U.5. and the word would just get around
that Canada is a very easy place to sell pirated tapes. To an:
swer your question, | would say definitely the position taken
by the CRIA has prevented the situation from getting worse. It
has contributed to making the situation better although
there's still a lot to be done.
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The Chairman

QI What are the biggest hassles in trying to
deal with tape piracy in Canada?
Gosewich: Finding out that it's going on. The rea-
san for this is that it's taken us about a year just to
get the word around among retailers within our own
industry about how the reporting system works. But
the other difficulty in finding out Is that so much of
the pirated product is not sold through conventional
record and tape outlets, like the conventional retail
store or department store. That's not really where
most of the stuff is being pushed, It's hardware
stores, gas stations, drug stores, places that don't
normally handle records or tapes so you can appre-

ciate that finding out about it is a lot harder,

QI Would you like to see the Federal government tak-
ing other steps in this area?

Gosewich: The Govenment hasn't taken any steps, what-
soever. To make my point very specifically, we've looked for
the assistance of the customs department which is an agency
of the Federal government. We haven't been too successful.
We sometimes get local co-operation—a local customs branch
will be helpful—but as far as a general directive to assist the
recording industry in stopping pirate tapes from coming into
Canada, we haven't had any co-operation whatsoever and in
getting the co-operation, you've got the usual red tape to go
through. We haven’'t made any significant headway yet, al-
though we are continuing to work on’it.

One of the positions taken by the CRIA is that if it comes
down to it, we (the members of the CRIA) would be prepared
to accept a voluntary embargo on all tapes coming into Can-
ada as a means of preventing pirated tapes from coming in.
But this in one way would be something of a hardship to those
members of the CRIA who do import tapes. On the other
hand, we feel if that's the way it has to be done, then we're
prepared to do it. But we do obviously have to take into ac-
count other members of the industry who are not part of the
CRIA and their positions may be different. But what we're
looking for from the Government is to determine whether it
can be done and whether there's sufficient acceptance by ev-
erybody in the industry who's in the business of importing
product to accept this.

QI How is the pre-recorded tape scene in Canada
generally from a sales point of view?

Gosewich: It's growing. Living up to expectations, certainly
as far as B-track tape is concerned. | would imagine that
based on general comment, no hard and fast facts or statis-
tics, that cassettes have not played that large a role.

A Billboard Spotlight on Canada
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of the Canadian

Record Industry
Assn. Discusses

the Problems
Facing Cancon Music.

Ql Could you explain why the CRIA has employed a
non-music oriented public relations company to
handle some of its activities?

Gosewich: Well, first of all the public relations company in
terms of its people | can't say is non-music oriented. Some of
the people we have actively involved with us do have a form of
musical background of some shape or fashion. | refer to Ed
Cowan and Brian Robertson, who both have some back-
ground in it.

Firstly, the CRIA has come to recognize that there i5 a large
role to be played on the part of the Association in presenting a
better public image, if you will, of the industry generally. We
simply feel that the public doesn't know very much about the
recording industry as such, let along everything that goes on
within it.

The second reason is that the Association, if it's going to
be representative of the industry as it wants to be, then has to
recognize that it has to take various positions on subjects. In
order to do so, it has to ensure that its position is properly in-
formed not only to the public but to various agencies of gov-
ernment and various levels of government as the case may
be,

Thirdly, as part of the desire on the part of the Association

to publicize activities that go on within the industry especially
related to Canadian talent development outside of Canada,
we need what we call a professionally-minded public relations
company to assist us in that particular goal as well.
- Those are some of the main reasons why we decided to go
with a public relations company. period. The selection of
Carleton Cowan was related to trying to find a public relations
company that we felt would be able to help fulfill those par-
ticular goals and others that we have, and also had some kind
of sensitivity to the recording industry. We think we've found
it in Carleton Cowan.

QI The CRIA has been talking for some time about
broadening its membership. Have there been any
concrete steps taken in this direction?

Gosewich: Quite a number since we had our annual meet-
ing in May. Firstly, we had to formally approve changes to our
existing by-laws that would provide for broadening the repre-
sentation of the industry within the CRIA. That meant chang-
ing the by-laws 50 it wasn't just an Association for manufac-
turers. Itis now an Association for people or businesses within
the industry other than manufacturers. That has been done.

The second thing that had to be done was we had to pro-
vide for a new membership fee structure. In broadening the
type of businesses that could become part of the Association
(if they wanted to), we also had to recognize that, in plain
simple language, a lot of people couldn’t afford to join. Under
our existing member structure, many businesses would just
not be able to join. The bulk of the members now making up

Continued on page C-30
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THINGS ARE SHAKIN’ ON THE WEST COAST

Vancouver strives

to establish a

well of creative activity

By Jeani Read

Valdy: he offers sensitive contemporary music and may tour the U.S.

HE REASON Western
Canada has always been
something of an enigma,
and the reason it contin-
ues to be one in spite of
an undeniable and con-
stantly accelerating level
of industry activity, is that no-one seems
to be able to properly evaluate its poten-
tial, its direction or its ultimate position.

Understandable, since the industry is
still, if not in its infancy, at least suffering
a complicated adolescence, where growth
is an uneven and disorienting experience.

Isolated geographically from the rest
of Canada, and hitherto insular, it would
appear, by virtue of its almost elitist sense
of Canadian consciousness, the West
Coast i1s only now emerging from its iden-
tity crisis through the efforts of a few
whose insights and resources extend be-
yond the arbitrary psychological perame-
ters that had previously been established.

Canadians have talked about the West
as a vast storehouse of untapped poten-
tial and then have lamented the lack of
East-West solidarity that, once corrected,
would supposedly establish a tri-
umphantly autonomous Canadian music
industry that would knock the world on its
ear.

These are nice things to talk about, but
presumably the pipe dream stage is over.
The industry in the West i1s, undoubtedly,
growing. But where before Vancouver was
being touted as the Los Angeles of the
50's, it is becoming increasingly obvious
that what we are going to have here, if any-
thing, is not so much a major recording
enterprise as a valuable production cen-
ter, where impressive studio facilities and
an eminently qualified pool of musicians
will combine with a uniquely creative work-
ing atmosphere, whose collective advan-
tages are rapidly becoming apparent to
artists from both East and South.

The general consensus in Vancouver
within the industry as it now stands is
that, in conjunction with its technical de-
velopment, a tangible change of attitude
has taken place, one in which cooperation
has replaced revalry to an extent where in-
fighting has resolved into constructive sib-
ling dialogue.

But that in itself isn't nearly enough.

C-8

CRTC's 30 percent Canadian content
regulations notwithstanding, it is becom-
ing understood that a truly lucrative and
satisfactory industry cannot survive in the
limited Canadian market, much less the
environs of the West Coast; and those in
the industry who realize the necessity of
connections with the South as well as ami-
cable relations with the East, and who are
determined enough to establish them, are
the ones on whom our survival depends.
For Vancouver, it is considerably more im-
portant to talk to Los Angeles than it is to
talk to Toronto, and the difference now is
that we are starting up the conversation.

One of the most important single links
with the L.A. pulse is Steve Douglas; while
he has kept his presence in Vancouver at
an extremely low profile since his move
from Hollywood over a year ago, Douglas
Is now in a position to implement his plans
for his own Britcol Productions, which he
has held in abeyance until its recent gov-
ernment a approval as a public company.

As former head of singles a&r for Capi-
tal, head of Mercury's West Coast office,
highly respected studic musician and
head of his own Pentagram Records,
Douglas' connections with the American
market are nothing short of impeccable.

Thus far his involvement in Vancouver
has included some independent produc-
tion and session work—two of his three
major productions, including the Cas-
cades' release of Barry Greenfield’'s
“Sweet' America''—made respectable in-
roads in the Canadian charts.

And his personal ties with Los Angeles
musical figures have enabled him to intro-
duce them to the capabilities of Vancouver
studio men, a case in point being the work
done at Vancouver's Can-Base Studios on
the strongly-charted '‘Bongo Rock" al-
bum, which utilized producer Mike Viner,
arranger Perry Botkin, and was released
on Pride, a former subsidiary of MGM.

The sound may not have been as
quickly achieved or as clean as what might
have been possible in L.A., but it was a
way of opening a door to the possibility of
a fresh production area which might not
otherwise have been considered.

Britcol, one of the few public com-
panies to exist on a small scale, will be fi-
nanced well into the six figures, according
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Bachman-Turner Overdrive: a good export (top) with power
in the States. Chilliwack (above) remains one of the major

West Coast acts.

to Douglas, will encompass the Nighthawk
label and publishing arms Alexander
Street Music and Water Street Music, and
allow Douglas free rein in the field of artist
selection, distribution and marketing.

But he is not looking to put out a
record in Canada. “You've got to lock at
North America, period,”” he insists. *|
won't put a record out here without a defi-
nite commitment from the States. The
problems today are the same as always.
There's a lack of direct communication
with the record people down South, and
there are not enough sales here to justify
producing records in Canada."

The communication Douglas hopes to
establish is also being encouraged by an
influx of American artists to reinforce the
constantly developing squadron of local
musicians capable of putting together
quality studio tracks.

There are, of course, the Joni Mitchells
who have regarded the environs of Van-
couver strictly as a retreat, but a notice-
able flow of figures of the stature of flaut-
ist Paul Horn and bassist Jerry Scheff are
using the area for musical purposes as
well, Horn involved in session work as well
as putting together a CTV series of his
own, and Scheff sitting in on sessions be-
tween sojourns on his Gulf Islands resi-
dence.

A Billboard Spotlight on Canada
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Within the industry itself, as
well, are enough artists to make
the South consider the North-
west with interest, many of
whom are beginning to realize
the necessity of making them-
selves known across the border.

One classic, if extreme, ex-
ample of ignoring the Canadian
market in favor of the American
iIs the extraordinary activity
being generated by the now
Vancouver-based Bachman-
Turner Overdrive, headed by ex-
Guess Who guitarist Randy
Bachman and managed by Van-
couver booking agent Bruce Al
len.

Allen and Bachman's
energies have always been
aimed away from what they con-
sider Canadian apathy and di-
sinterast; as Brave Belt the band
moved from Winnipeg to Van-
couver to get some kind of a cor-
ner on regular performing possi-
bilities, and with a recent name
change and a particularly advan-
tageous record deal with Mer-
cury in the U.S., BTO has been
cutting 2 swath of successful
concert dates across the conti-
nent whose repercussions are
only beginning to be felt north of the 49th paral-
lel,

BTO's Creedence-styled hard rock is finding
its biggest audience in the Southeastern U.S.,
with a return tour booked almost immediately on
the heels of their first American concert expo-
sure in July, but response has been strong
enough on the West Coast to warrant a return
engagement—as headliners—at the Whisky in
L.A., and chart response to their first album has
led Mercury to put a push on the release date for
the second, which will be recorded at Seattle's K.
Smith Studios, According to Allen it is something
that could never have taken place if the group
had been content to follow the circuit on their
home territory.

Vancouver's Skylark, too, who moved from
Vancouver to L.A. last year, hit impressively on
Capitol with their single, “Wildflower.,”" which
reached No. 9 in Billboard, and report a proj
ected tour to be booked by CMA in late October,
concurrent with the release of a second album,
also to be recorded in L.A.

With West Coast artists who have elected to
stay on home ground the picture is slightly less
impressive, but the directions are also beginning
to take a perceptible southward turn. Chilliwack,
whose conftract with A&M was dropped after a six
month extension, is out looking for a new con-
tract that includes American distribution, with a

Continued on page C-28
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NUMBER ONE:THATS THEWAY ITIS
IN CANADA ON CAPITOL
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HILE THE
MUSIC CAPITALS OF
THE WORLD ROCKED
ON, Edmonton was faith-
fully ignored en masse by
the Canadian industry,
until the summer of '72.
That was the time of
“Procol Harum Live With
The Edmonton Sym-
phony"'—an album that
sold its way to gold right
around the world. Ed-
monton in its salad days
of music. Not quite. It's
been brewing here for a
long time.

Taking a brief glance
at the city's contribution
to the communications
media during the past
year, | would say that Ed-
monton, Alberta has got

one hell of a lot to be ] il

proud about—and that is e L

OO el

an unbiased opinion as Tommy Hanks thar.;tyﬁ lead-

I'm not really considered
one of the natives.

The Province's first 16
track studio opened and a
second is expected to be
available by next month;
a couple of production companies also new to the skyline; au-
tomation in radio; new labels launched: an additional tele-
vision channel; hit records from resident talent; and jingle
packages used all the way from Edmonton to Australia. Read
on and you'll understand that some of the finest talent on the
continent has combined to make the past year in Edmonton a
moment to remember in a light year of media history.

1973 has seen the completion of the technical automation
of CHED Radio, the city's number one station—format top 40,
Mot to be confused with “automated radio,”” CHED has re-
moved almost all technical responsibility from the an-
nouncers; the station has not removed the announcers—this
would have been pointless as ‘personality radio’ has reigned
supreme in this city for many years. The automation abol-
ished the use of records and all the music is transferred to car-
tridge, including album cuts and, as most stations, CHED has
used carts for all commercial spots for quite some time now.

All the music is kept in the automation system in the li-
brary, there is no music whatsoever in the control room. The
equipment involved consists of two Gates 855's, one IGM In-
stacart, five ITC's and one ATC. Twenty-four hours of gold
programming runs through the Gates B55's which can handle

C-10

ing communicator-producer,
on the set of his TV show.

1 Activity in Edmonton: rock is cut at the
' Century Il Studios (above) and Karl
Erikson works out one of his songs
(right). Keith James (below left)
helped computerize CHED"s music op-
eration.

| EDMONTON’S
CREATIVE BUBBLE HAS BURST
AFTER BREWING SOME TIME

“l

fEiuh Comfort is president of Tinsel and Sham, radio-TV production
m.

up to 110 cartridges; the current week's playlist is pro-
grammed through the IGM Instacart as does the news and
weather intros; the IGM can operate 48 cartridges at one time.

The announcer has a music list and a touch-tone se-
lector—all he is required to do is dial up the number of his
song and hit 'start’’ when he's ready. Audio levels are auto-
matically controlled with the use of limiters on any talk up or
back sell on the music. Commercials are limited audio-wise in
the same manner. The only level the jock has any control over
at all is his mike.

A great deal of research and experimentation has gone
into this operation by the CHED people as there are no other
stations using this kind of automation. Clint Nichol and Tom
Davies, station engineers, innovated and devised all the calcu-
lus and logic patterns, while operations manager, Keith
James and music director, Wayne Bryant, computerized the
programming sequences. Wayne explains, *'This system is
uniqgue in that it gives us all the advantages of an operator
without the disadvantages: the automation doesn't make the
decisions, this is still left up to the announcer. The jock still
has his choice of music, the computer will find it for him and
control its level. This gives the guy more time to think about
communicating, and that is what CHED is on the air for in the
first place.” CHED's system, the first of its kind in MNorth
America, has been highly acclaimed by programmers from all
over the Continent.

W W ]

It hasn't really been so terribly surprising that all this mu-
sical by-passing has been played on the Edmonton market—
the city has been ‘‘bubbling under” for a long time. It was in

A Billboard Spotlight on Canada
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By Ann Stark

December last year when Tommy Banks burst the proverbial
bubble into reality. Led by Banks, a very determined group of
partners and associates saw the culmination of their 16-track
studio, a poal towards which they had all been striving for
three years. Century |l Studios were, at last, in operation. The
Century |l label had been planned and that too, became a
reality this summer, Banks has indeed launched a bona fide
endeavour to combine artistic integrity with financial viability.

Welton Jetton of Auditronics Inc., Memphis, was con-
tracted to design the entire studio plan, the acoustics, the
floor plans, installation of the Auditronics custom built con-
sole and the electronic lay-out. The studio building, located
just outside the city of Edmonton, was built by the Army in
1941 to be utilized as communications base. The construc-
tion was almost like a fortress with walls of six-inch thick
poured concrete, The building was abandoned in 1948 and
needless to say, it didn't fall apart, The solidarity of the struc-
ture was the primary reason for placing the studios in this lo-
cale—acoustically it would be perfect.

The studio complex houses two studios, a control room,
lounge, offices, dressing room and shower facilities, storage
area and practice hall. The two studios are designed sound-
wise in a totally opposite manner, one being completely dead
with absolutely no sound interplay from walls, ceiling or floor;
the auxiliary studio is a massive echo chamber with a very live
ring to its audio quality. Combining the two, it's possible to
record a 75 piece orchestra.

The board, 20 channel input and 16 output—was hand
buiit in Memphis at the Auditronics studios. The same equip-
ment has been installed at TM| Studios, Trans Maximus and
Stax of Memphis. Century |l Studio Manager, Gordon Forbes,
was in Memphis learning the intricacies of the console while it
was undergoing construction.

There are three main areas of production at Century Il
commercial advertising concepts, radio and television, and
record production. The advertising has become very success-
fulin a surprisingly short time; they are producing material for
most of the country's department store chains, breweries and
garment industries. The productions appear nationally or in
some cases, regional concepts for any one market from coast
tocoast. The broadcasting department is expanding everyday
with radio and TV |D packages being aired from Edmaonton to
Australia.

The studio can be rented on a regular time-buying basis,
which cost-wise, is highly irregular; it compares at about half
the price of any competing market. According to Century Il's
General Manager, Dale Partridge, "' The price is an absolute
bribe to get artists in the studio to attain the needed credi-
bility for the new facilities, and mainly to establish Edmonton
as a city with a recording industry."

* * &

The Century |l label was officially launched earlier this

month with the “Cantata Canada' album, the first of a series

Continued on page C-32
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NOW HEAR THIS

CENTURY II RECORDS
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Cantata Canada

Cantata Canada is a Canadian dream that belonged
' to producer, Doug Hutton. It was unified and
energized by Privilege. Now Cantata Canada is
Century II's first album. And thanks to the
unprecedented support, advice and faith of
Arnold Gosewich and the great people at Capitol Records,
Cantata Canada is happening across our country.

Cantata Canada is Privilege. The excitement is Privilege.
It's just the beginning of Privilege.

B o St

{ |
Andy Krawchuk/Al McGee/Mel Degen/Harry Krawchuk/Garry Dere/John Hannah II

CENTURY Il RECORDS ARE MANUFACTURED & DISTRIBUTED IN CANADA BY CAPITOL ' |commien |
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Don't Stop Now

e Grigins

The Original Caste are back home in Canada. "
. And so is their smash hit, “"One Tin Soldier”, back on
| the charts for the second time.

We think that's exciting.

Watch for their new Century Il single “Don’t Stop Now."
Produced by Bruce Innes, it pulses with the same kind of magic
that has created sold-out audiences
all over the world.

_ Dixie Lee Innes/Gary Carlson/Bruce Innes II
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Leaky Old Boat

Teppy (RelRapus

Sunshower. Love |Is Wine. Carolyn.
Three in a row. All written, produced and recorded by
Terry McManus. And, after a year’s silence,
Terry reappears on October 8th with his first
Century |l release "Leaky Old Boat.”
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