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W/E/A Totals
Show Q" Ups
Catalog Sales

By CLAUDE HALL

LOS ANGELES—-W/E/A Dis-
tributing has already sold more
than 860.000 quadrasonic discrete
records out of the 25 albums released
about the middle of 1973, according
to W/E/A Distributing president
loel Friedman.

Jac Holzman, chairman of the
planning committee for the three la-
bels—Warner Bros., Atlantic, and

(Continued on page 17)

Consistency Is
Musicland Key

By JACK ROLAND COGGINS

OMAHA — Whether it's Music-
land here or in Lafayette, La. or any
of the chain’s 140 units from Los An-
geles to Boston, there is consistency
when vou walk in. This stable image
is reflected in layout, department
structure, product accessibility and
especially customer service. Service
is especially important now that the
fast-growing chain emphasizes
hardware and is strongly promoting
quadrasonic.

“Consistency is integral to Mu-
sicland’s continuing efforts to be-

(Continued on page 12)

Canada’'s Majors
Hike LP’s by $1
—3Singles by 29¢

By MARTIN MELHUISH

TORONTO-—-The rising cost of vi-
nyl. paper. jacket materials and
transportation has prompted a gen-
eral price increase for album and
single products by major labels in
Canada in a number of categories.
[n general, the price of singles has
been raised from $1.00 10 $1.29 and
most album product has been raised
from $6.29 to $7.29. No increases
in the price of tapes has been an-
nounced.

One of the factors in the current
price rise was the recent 16 percent
increase in the cost of polyvinyl
chloride (PVC) in this country. The
price of a pound of PVC has risen
from its previous 22 cents to 29 cents.

George Struth, the vice president
and general manager of Quality
Records, pointed out that the record
industry’s increases are 4pproxi-
mately 15 percent compared to some
of the much higher increases from
the companies that supply the raw
materials that go into the manufac-
turing of phonograph records. Said
Struth, “If we marked up the price of
our product in ratio to other price
rises that we have to bear, the price
of an album would be closer to
$9.95. I think that recent price in-

(Continued on page 46)
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CBS Ups Custom-Pressing
Price; New Rise Looming?

By JIM MELANSON

NEW YORK —CBS Records has raised its prices on
custom product prusmé 1% cents per LP and a half-cent
per single. The increases. which went into effect Feb. 8,
were in line with the approval of a 4.63 percent price
hike by the Internal Revenue Service, administrative
arm of the Cost of Living Council. According toa COLC
spokesman, the increase represented an agreed reduc-
tion from an original pre-notification request for an
11.12 price raise, filed Jan. 9.

Calvin Roberts, CBS vice president, operations and
marketing, said that the increases were primarily aimed
at kuepmg CBS in line with the increased costs bung
passed on to the company by lhur PVC suppllers ‘No-
body wanted to increase prices.” he continued. "but with
PVC cost up, we had no choice.”

CBS’s price hikes went into effect prior to the news of
4 1o 5-cent increases on record compound by Key-
sor-Century and Tennaco, leading PVC suppliers to the
industry, who had cited increased polymer charges from
their suppliers following the lifting of price lids on petro-
chemical feedstocks, source of all plastic compounds
(Billboard, Feb. 23).

While Roberts would not commit CBS to any addi-
tional custom pressing increases, he did state that the
company is presently absorbing the new Keysor-Cen-
tury and Tennaco increases. He smled that, even though
CBS has raised LP pressing 1Y% cents, a more equitable
raise would have been around 2 cents per album. He
noted that the Feb. 18th PVC increases by Tennaco and

(Continued on puge 62)

BMI Slaps Non-Payer Stations

TUCSON—An unprecedented

NEW YORK-—Broadcast Music
Inc. (BM1) is swinging its legal ma-
chinery into action in an accelerated
move to crack down on qualifying
radio stations delinquent in paying
performance fees.

Suits against four radio stations
have already been filed. charging
copyright infringement, with the
sum possibly reaching 60, which at
present represents the total number
of stations still hable, according to
BMI. One of the stations initially
charged, WDOT-AM, Burlington,

Music Firms Eye A/V $’s;
Expect Peak ITA Turnout

By EARL PAIGE
entertainment

merchandise  (see

By ROBERT SOBEL

V., has recently complied. and has
paid its performance fee, plus statu-
tory damages and court costs.

The other three stations involved
in similar actions are Entertainment
Communications Inc., owner of sta-
tion WAYL-FM, New Brighton,
Minn.; KZNG-AM, Hot Springs,
Ark.; and KUNO-AM, Corpus
Christie, Texas. The suits allege that
copyrighted songs were performed
on these stations without author-
ization and in violation of the US.
Copyright Act. The action against

WAYL-FM was filed in the U.S.
District Court in Philadelphia, Pa..
on Feb. 13.

Initially, the stepped-up cam-
paign began with a covering letter in
November after BMI sent out new
contracts 10 its member stations cov-
ering the use of BMI repertory for
the next four years. which were ar-
rived at by the music licensing or-
ganization and the All-Industry Ra-
dio Music License Committee. The
letter recommended acceptance of

(Continued on page 8)

THE DOOBIE BROTHERS made 1973 an indubitably great musical year
with their million-selling (Platinum) The Captain and Me. Now they're
giving 1974 an early start on the same kind of enjoyment with their
most powerful album yet. What Were Once Vices Are Now Habits, on

Warner Bros. (Advertisement)

number of music-oriented com-
panies are becoming increasingly in-
volved in non-music audio/visual
business and industry sectors, help-
ing swell attendance here Monday
(25) at the 4th annual International
Tape Association seminar to 500 or
double size its previous high attend-
ance, said Oscar Kusisto. ITA board
chairman.

Speaking out for the first time on
entertainment implications of video
recording, once again blasting ma-
trix quadrasonic and urging FM sta-
tions to augment 4-channel libraries,
the Motorola executive said A/V
business and industry involvement
for music firms offers “quick pay-
back™ for consumer products devel-
opment and lower cost consumer

separate story in Tape/Audio/
Video section).

Noting the business-industry-
education exclusive slant of the pro-
gram, the vice president/general
manager of Motorola’s automotive
products division said the many mu-
sic-oriented participants might seem
a bit strange, "Since a lot (of the
companies at 1TA) get their daily
bread and butter in the entertain-
ment sector.”

Other areas touched on in a long
and exclusive interview (some cov-
ered in separate stories) included:

e ITA’s steady growth because it
offers a forum for all companies
from basic raw material suppliers to
producers of programming to manu-

(Continued on page 14)

(Advertisement)

...NOW ON TOUR IN AMERICA
FOR THE FIRST TIME EVER.

Re-creating the music from their highly

acclaimed debut album. The music that brought
them to the immediate attention of all America.
Their music.
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Dip into E“Phratcs
and refresh your soul.

Includes the hit
“Just Don't Want To Be Lonely

"THE MAIN INGREDIENT EUPHRATES RIVER
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General News

Petro Allocations Key
For In & Out Fighting

By MILDRED HALL

WASHINGTON—Legislation to
slap protective allocations on petro-
chemical feedstock derivatives for
“downstream” industries has been
introduced by Sen. Marlow Cook
(R., Ky.). At the same time, Sen.
Robert Taft (R., Ohio) has threat-
ened similar legislation if the proc-
essors and makers of products de-
pendent on output supplied by the
big petrochemical firms continue to
suffer shortages. The shortages in
turn threaten bankruptcy to smaller
chemical firms, and cause layoffs in
plastics, rubber processors and oth-
ers unable to get the raw materials
they need, said Taft.

The Federal Energy Office set up
petrochemical feedstock aliocations
only for the primary source, assuring
the big suppliers of the feedstocks
their segment of the oil barrel. The
subsidiary suppliers of materials
such as polyvinyl chloride (PVC),

Col Conclave
Scheduled for
LA Late July

LOS ANGELES—Columbia Rec-
ords returns to this city the last week
of July for its annual convention.
The convention will be held at the
Century Plaza Hotel here, as it was
several years previously. During the
past two years, Columbia’s conclave
were held in London and San Fran-
cisco.

Rock show lighting-sound mogul
Chip Monck will administer the
technical end of the convention and
one of the events planned is a gran-
diose girlie show along the lines of
the Paris Folies Bergere.

used in making records and other
plastic products, were not granted
allocations, as are such essential pe-
troleum derivatives as heating fuels
and gasoline production. (Billboard
Jan. 26.)

In another area, no less than 39
senators have sponsored a resolution
to assure the allocation of energy
supplies to tourist attractions—
where, incidentally, recording and
other talent play a considerable role.

The heavily-sponsored tourism
resolution would demand that any
federal agency allocations ensure
adequate supplies of energy to all
segments of the tourism industry.
Sponsoring Sens. Gurney (R., Fla))
and Majority Leader Mansfield (D.,
Mont.) are worried about the $61
billion a year tourism industry,
which employs some four miljion
people, and was expected to grow to
an $850 billion a year industry by
1980, before the energy shortage
came on the scene.

The Cook bill on petrochemicals
would require allocations of petro-
chemical derivatives for users who
produce such products as polymers
for end-manufacturers. These in-
clude synthetic rubber and plastic
resins which, in turn, furnish manu-
facturers with the polyvinyl chlo-
rides used in records, toys, vinyl

flooring, and hundreds of other

(Continued on page 17)

Bogart Label Promotion Based

By NAT FREEDLAND
!‘ X
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CASABLANCA Records entire executive staff, all promotion men, at their new

Hollywood HQ. From left: Cecil Holmes (soul product), Neil Bogart (owner-
president), Buck Rheingold (singles), Larry Harris (albums).

T. Knight & GFR
Reach Settlement

By RADCLIFFE JOE

NEW YORK—A settlement val-
ued at $2.7 million has finally been
reached in the two-year-old legal
battle between Grand Funk Rail-
road and its former manager Terry
Knight.

Grammy TVer to Trigger
Local Chapter Activity

NEW YORK-The forthcoming
telecast of “The Grammy Awards,”
set for viewing over the CBS-TV net-
work this Saturday (2), will be com-
plemented in various cities this week
by related activities sponsored by
NARAS chapters in New York, Los

Alpert Returns to Disk
Sessions & Performing

LOS ANGELES—Herb Alpert is
returning to recording and perform-
ing with the Tiajuana Brass after a
five-year hiatus. Alpert is currently
cutting an A&M album, *“You
Smile, the Song Begins” for Mar. 15
release. He will kick off a national
tour with two weeks at Harrah's
Tahoe starting April 19.

The rest of the tour dates are still
being finalized. Alpert’s last album
was made in 1969. To date over 45
million Alpert albums have been
sold worldwide.

Members of the original Tiajuana
Brass cutting the new album with
Alpert are Julius Wechter who also
led the Baja Marimba Band, guitar-
ist John Pisano, trombonist Bob Ed-
mondson and drummer Nick Ceroli.
New additions are 2nd trumpeter
Bob Findley, pianist Dave Frish-
berg, percussionist Vince Charles
and bassist Ernie McDaniels.

Featured as vocalist with the TJB
is Lani Hall, former lead singer with
the Sergio Mendes Brazil *66. Alpert
produced Hall’s 1973 debut A&M
solo album, “Sundown Lady.”

velopment and Training.

UCLA Seminar Finale

LOS ANGELES—New techniques in home entertainment—specifically
exciting new developments in the videotape cartridge and quadrasonic
sound—will be unveiled Tuesday (26) in “This Business of Music” seminar
at UCLA here. The seminar is presented by the Department of Arts &
Humanities, UCLA Extension, in cooperation with Billboard and the Na-
tional Academy of Recording Arts and Sciences Institute of Creative De-

Hal Haytin, president of Telecor and three or four of his reps will
present the video demonstrations and discussions, announced Hal Cook of
Billboard, coordinator of the seminar.

Appearing on a panel to review all aspects of the record and radio in-
dustries will be Billboard editorial staffers John Sippel, news editor; Bill-
board’s Eliot Tiegel, reviews editor; Claude Hall, radio-TV editor. Mike
Curb will represent artist relations and record producers. Ron Anton of
BMI will represent the songwriter and Ed Silvers of Warner Bros. Music
will represent the music publisher. Russ Regan, president of 20th Century
Records, returns for a second appearance to represent the record company.

Angeles, Chicago, Nashville and At-
lanta.

Prior to the telecast from Los An-
geles, Henry Mancini will announce
winners in non-televised categories
before the assembled guests and
nominees at the Palladium Ball-
room.

In Chicago, a gathering at the
Guild Hall of the Ambassador West
Hotel will feature performances by
The Arbors, the Staple Singers and
the cast of “Grease.” Local disk
jockeys Dick Buckley, Yvonne Dan-
iels, Mike Elliott, Sonny Taylor and
Clark Weber are also expected to
participate, with Jim Lounsberry to
serve as master of ceremonies.

(Continued on page 17)

According to Knight, the court-
ordered settlement gives him $1.1
million in cash, plus interests held by
GFR Enterprises and the group’s
members in White Shield Gas & Oil
Corp. A number of other conces-
sions by Grand Funk completed
their end of the settlement.

Knight, on the other hand, agreed
to release all of any back royalties
which may be owed to Grand Funk,
along with musical instruments
seized at Madison Square Garden,
December 1972. He will also release
a film of a Grand Funk concert at
New York’s Shea Stadium, on the
condition that he (Knight) receives
full credit as director and producer.
He also agreed on the resignations of
himself and partner Jerrold Kush-
nick as trustees from the GFR Enter-
prises Pension Plan.

Shortly before signing the settle-
ment agreement Knight indicated
that he was getting out of active in-
volvement in the music industry.

He will now concentrate most of
his time on his extensive oil and
mineral holdings among which are
interests in White Shield Gas & Oil

(Continued on page 17)

Gortikov Warns of
Crime Continuance

NASHVILLE—Recording Indus-
try Association of America president
Stanley M. Gortikov, speaking to a
gathering of 250 members of the
NARAS chapter here, said tape pi-
racy will continue to flourish on a
national level despite federal and
state laws.

Gortikov likened the crime to
those of rape, murder, robbery and
fraud, which persist despite law en-
forcement efforts.

“I predict the pirates, with mas-
sive ill-gotten funds, will struggle to
maintain their illicit enterprises until
economic risk exceeds economic
gain,” Gortikov told the music
people. “They’ll misuse the courts
and state legislatures whenever they
can achieve delays.”

Gortikov also predicted a fall off
in pirate product and a rise in coun-
terfeit merchandise. “The counter-
feitmerchandise is the product which

will have the original package and
label, art, graphics and trademark,
all of which are faithfully repro-
duced.” he added.

Gortikov called upon NARAS
members to undertake individual
action in the form of reporting ille-
gal sales, educating the community,
and applying pressure on law en-
forcement officials.”

“Our businesses are being raped,
our houses are being invaded, and
our property is being stolen,” he
concluded.

Taking part in the NARAS sym-
posium were Country Music Associ-
ation board chairman Joe Talbot;
Robert Knauss, dean of the Van-
derbilt Law School, record executive
Cecil Scaife; Bob Strong, assistant
district attorney; Nashville attorney
Richard Frank; and Bill Vest, agent
of the Tennessee Bureau of Criminal
Investigation.

LOS ANGELES— Neil Bogart,
one of the record industry’s primary
exponents of the theory that every
executive should be a capable pro-
motion man, is sticking by this idea
with his new Warner-distributed
Casablanca label. Bogart's entire
staff consists of three promotion
men and their secretaries.

The first Casablanca release. Bill
Amesbury's “Virginia (Touch Me
Like You Do) is 86 on the Billboard
Hot 100.

Casablanca’s promotion line-up is
almost theatrically type-cast. Album
director Larry Harris is studious-
looking with his eyeglasses and
mustache. Singles specialist Buck
Reingold is sleek and mod. Soul
vice-president Cecil Holmes is one
of the two or three best-known black
promotion men in the business. His
name has such clout with soul radio
men that it made best-sellers of sev-
eral albums of instrumental soul
ballads with non-musician Holmes
billed as artist.

And Bogart at 30 is himself a key
promotion man. Last year when he
exited the co-presidency of Buddah
Records (taking along his top pro-
motion team) the label had six 1973
gold albums with artists like Gladys
Knight & the Pips and Curtis May-
field.

Logic Needed

By Bogart's definition, the truly
effective promotion rep can't unse-
lectively try to sell every radio sta-
tion he covers on playing every re-
lease by his employers. Unless a
promotion man wants to totally de-
stroy his credibility. he must be able
to use his ear to only present broad-
casters with product they should log-
ically be airing.

Thus, Bogart believes that any
outstanding promotion man must
also possess the traditional talents of
an outstanding a&r man. Or as he
puts it, “The promotion people are
going to have to sell the product;
they should be the ones to choose it.
Today you can’t get hits without air-
play.-so promotion is the key. |
feel my promotion executives are
equally as important as having a fine
artist roster. So I pay and treat the
staff accordingly. They’re stars too.”

Another Bogart precept is that a
successful record company environ-
ment must be exciting and fun. His
own office boasts a nearly life-sized
doll of a camel. And he is introduc-
ing Casablanca’s idea of lavis fun to
the West Coast music community
Monday (18). A hotel ballroom is to
be transformed into Rick's Cafe,
from the classic “Casablanca” film
as guests are greeted by doubles of
Humphrey Bogart and Dooley (“As
Time Goes By™) Wilson. The bash
also serves to introduce the label’s
latest artists, “Kiss,” a New York
hard rock group that performs in
painted facial make-up and has a
levitating drum set plus a lead singer
who does fire-eating between vocals.
Also on the label are the Parlia-
ments, soul group who had the big
hit “I Want to Testify.” Gloria Scott
is to be produced for Casablanca by
Barry White. Danny Cox is another
new Casablanca artist.

Casablanca has signed Bob
Crewe’s new B.C. Generation to cut
a series of original song musical
greeting cards. First single is "My
Happy Birthday Baby.” Next in the
series will be songs announcing en-
gagements, weddings and birth.

Bogart is not one for outlining
long-range master plans for his op-
erations. I suppose it sounds like a
cop-out, but I really do live day-to-
day and shift plans to suit new situ-
ations that interest me.”
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In 1972, the Industty awarded
o Helen Redd)/

the Gramm)/, MOA Artist ?f the Year Award
a Trendsetter Award, Number One Female Vocalist
Awards in Billboard, Cash Box, and Record World

and an NAACP Image Award,

Ini 74 the American people voted Helen
tlze,jnost Popularﬁmglegop artist at the

American Music Awards.

Helen Reddy's brilliant follow-u
to her three #1)éold sing[é( couldn ’f[)e
more appropriate[)f titled...

“KEEP ON SINGING”

3815

From ke::ﬁrtlzcoming album,
LOVE SONG FOR ]EFFREY

Management - ]ﬂ Wald Capitol ; Produced by Tom Catalano
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General News

Adams’ ’73 Augury Proving True;
ASCAP Income & Prospects Bright

LOS ANGELES—President Stan-
ley Adam’s bright forecast for 1973,
made at another membership meet
here (Billboard, March 10, 1973),
came true at ASCAP’s first-of-two
1974 conclaves held here last week.

ASCAP’s 1973 distribution to
publishers and writers leaped up-
ward 17 percent (see adjoining box).
An additional 352 writers and 171
publishers joined the society, bring-
ing total membership to 22,284.

Adams’ prediction of advances in

new revenue fields held up. Meet-
ings with American Motel and Hotel
Association representatives set up a
formula for under $1 million music
entertainment budget hostelries,
with agreement expected soon on
those over $1 million.

He stated that public TV fee nego-
tiations were continuing and hinted
that if no pact was agreed upon
soon, ASCAP was planning steps to
take.

He pointed up consistent rapport

ASCAP Melon Split Soars
17%; Revenue Increase

LOS ANGELES—ASCAP’s distribution of funds to its 22,000 members
in 1973 soared 17 percent over 1972 (Billboard, March 10, 1973). The 1973
total disbursement of $50,439,000 topped the 1972 total of $44,000,000 by
$6,039,000 for a record-breaking increase in recent years.

The society gross income was up in all classifications of receipts:

1972
Licensees $63,183,000 $59,056,000
Investment Interest 1,821,000 836,000
Membership Dues 307,000 302,000

Overhead from salaries for 646 employes domestically and 15 offices in
the U.S. rose from $14,460,000 in 1972 to $15,052,000. Salaries amounted
to $7,040,000. Expenses were $8,012,000.

ASCAP Boosts
Newcomer Aids

LOS ANGELES—ASCAP’s
mounting effort to establish itself
with young publishers and
writers was manifest in its finan-
cial statement.

In 1972, the society wrote off
$307,000 in advances made to
members which could be recov-
ered from future distribution to
those members. In 1973, ASCAP
expensed $584,000 in advances.

ASCAP Board
Of Review
Balloting Set

NEW YORK —Balloting for posi-
tions on the ASCAP board of review
will begin on Friday (1) with a mail-
ing to members of an official list of
nominees comprising 15 writer can-
didates and 12 publisher candidates.
Of these, four will be elected to the
board, which is charged with resolv-
ing distribution complaints.

Pop writers on the nominees list
include Lee Adams, Joseph Darion,
Dorothy Fields, Bud Green, Bob
Merrill, Al Stillman, Louis Alter,
Leon Carr, Jay Gorney, John W.
Green, Harold Rome and Charles
Strouse. Classical composers pro-
posed are Paul Creston, George
Rochberg and Elie Siegmeister.

Pop publishers appearing on the
ballot are Murray Deutch of the
Times Publishing Corp., William G.
Hall of Jack and Bill Music, Marvin
Cane of Famous Music, Johnny
Marks of St. Nicholas Music, Ivan
Mogull of Ivan Mogul Music,
George Pincus of George Pincus &
Sons, Larry Spier of Larry Spier
Music and Gerald Teifer of ABC
Music.

In the standard field publishers
named are Walter Gould of
Lawson-Gould Music, Hans W.
Heinsheimer of G. Schirmer, Geof-
frey R. Lorenz of Lorenz Publishing
and Robert MacWilliams of E. C.
Schirmer Music.

Ballots are to be returned by
March 22.

More Late News
See Page 62

ASCAP Staff
Vetoes Unionism

LOS ANGELES — Stanley
Adams, ASCAP president, re-
vealed in his talk here last week
to western membership that
ASCAP’s 503 home office staff
turned down a bid by a union to
organize them late last year.

ASCAP’s average employe sal-
ary is $10,800 yearly (see sepa-
rate story on income and ex-
penses).

—

Gladys Goes Gold

NEW YORK —*I Have Got to
Use My Imagination,” a single
by Gladys Knight & the Pips, has
been certified gold by the RIAA.
Tune is from the group’s Buddah
album, “Imagination.”
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with the Institute of Broadcast Fi-
nance Management, which laid the
groundwork for amiable negotia-
tions of radio and TV fees. He said
that a group of 18 concert music ra-
dio stations are seeking “better
terms” than those set down for
broadcasters in December 1972, but
said that ASCAP was seeking dis-
missal of the petition now before
Judge Harold R. Tyler, who has suc-
ceeded long-time ASCAP arbitrator
Judge Sylvester Ryan of the south-
ern district of New York federal
court. Ryan has retired after deliber-
ating ASCAP legal matters for 20
years.
Payments’ Delay

CBS’ trial balloon suit wherein
they hope to make individual sta-
tions carrying TV programs contain-
ing music responsible for payments
to publishers and writers of the mu-
sic will take a long time to settle,
Adams opined. He said this case and
other legal matters in controversey
will delay payments to publishers
and writers set to begin in March.

He said that though educational
licensing dropped 3 percent, a read-
justment of correlated local sym-
phony activity and a new licensing
procedure for certain soloist and
group concerts on campus would
pick up that slack.

The continuing legal tiff between
cable TV music users and publishers
of music, illustrated by the Fortnight
decision and the current Tele-
promoter suit may impede copyright
revision progress this year in Con-
gress to where another difficult-to-
obtain extension may be necessary,
Adams opined.

Joel Dean Associates, who have
directed the society’s survey proce-
dures since 1959, have been replaced
by Robert Nathan Associates, which
firm will work on a broader eco-
nomic base for ASCAP, he reported.
He envisioned a settlement this year
of Muzak’s fight to revise fees down-
ward.

Sussex’s Gray
Appoints 24 U.S.
Indie Distributors

LOS ANGELES—Sussex Records
headed by Clarence Avent, has an-
nounced 24 distributors. Firm
switched to Indies from Buddah
recently (Billboard, Feb. 16).

The independent lineup, as an-
nounced by sales director Warren
Gray, includes: London Records
Southwest, Atlanta, Sy House; Za-
moiski Co., Baltimore, Irv Gom-
precht; M. S. Distributing, Chicago,
Ralph Kick; Heilicher Bros., Dallas,
Jack Bernstein; Record Sales, Den-
ver, Bob Krug; Malverne, Boston,
George Mull; AMI Distributors,
Detroit, Harry (Babe) Mamoogan;
Malverne, Hartford, George Mull;
Progress Records, Cleveland, Joe Si-
mone; Eric, Honolulu, Emil Sabate;
Heilicher, Minneapolis, Gene
Patch; All South Distributors, New
Orleans, Henry Hildebrande; Lon-
don Records, Los Angeles, Godfrey
Dickey: Malverne, New York, Al
Hirsch: Record Sales, Memphis,
Sidney Melvin; Universal Distribu-
tors, Philadelphia, Leonard Rakliff;
Music Sales, Miami, Ed Schreib-
man; Taylor Electric, Milwaukee,
Pete Stocke; Associated Distribu-
tors, Phoenix, Leonard Singer; Eric
Mainland, San Francisco, Al
Bramy; ABC Record & Tape Sales,
Seattle, Chuck Blacksmith; and
Robert’s Record Distributors, St.
Louis, Norman Hausfater.

—
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__Executive Turntable |

Spencer Proffer has been named to head United Artists’ a&r
department, replacing a series of temporary directors. Proffer was
previously a lawyer with Columbia Records’ business affairs dept.
in New York. He was also a songwriter for E.H. Morris Music and
performed with rock bands while at college.

A

Sy

GOLDSMITH VIL

MANNING

SCHROEDER

Topper Schroeder has been named manager, album and tape
sales, for RCA Records. Prior to joining the label in 1973 as prod-
uct manager, he was national sales and promotion director for
Audio Fidelity Records, and before that was with Ampex Records
in national sales. Schroeder will remain headquartered in New
York.

* * *

Ann Ivil has been appointed director of publicity for Atlantic
Records. Coming to the label’s New York headquarters from Lon-
don, where she was head of creative services for Atlantic, as well as
publicity director for WEA International, Ms. Ivil will be in charge
of Atlantic’s publicity operations throughout the U.S. and will also
act as liaison with the firm’s international publicity activities.

x  x %

At CBS Records, Peter Goldsmith has been named director,
a&r operations, West Coast, for Columbia Records. Relocating to
Los Angeles from New York, where he was manager, a&r adminis-
tration, for Columbia, Goldsmith will help oversee all Columbia
West Coast a&r activities. He originally joined the label in 1967 as
supervisor, new releases scheduling. Also, John Manning has been
appointed associate director of press information, special markets,
for CBS Records. He will be responsible for specialized media com-
munication on black artists on the Columbia, Epic and Columbia
custom label rosters. Manning was most recently with Atlantic
Records as a publicist for r&b and jazz product.

x  x *x

At MCA Records, Frank Falise has been and will now be in-
volved in special projects for the northeast U.S., working on all as-
pects of marketing, artist relations and promotion. He had been
promotion manager in the Baltimore/Washington markets for the
label over the last three years. ... Richard Chemel has joined
Shadybrook Records, Los Angeles, as administrative assistant to
president Joe Sutton. Chemel previously was involved with MCA
promotion in Los Angeles. . . . Bert Bogash has left as professional
manager of Beechwood/Glenwood Music’s Nashville office and is
now an independent publisher’s representative in that city. ...
Mark Hyman has joined the Heller-Fischel Agency, Los Angeles-
based booking agency. He was most recently president of Artists
Direction Associates, a management firm. . . . Jeffrey Tornberg has
been named vice president in charge of administration and new
projects for the Robert Stigwood Organization. He was previously
president of the Los Angeles-based subsidiary of the New York-
based parent company.

x X *

Sidney Goldstein has resigned as manager of E. H. Morris, *
Inc.’s West Coast office. He had headed the office for the past 24
years. Morris will remain in the music publishing field and will an-
nounce plans shortly. ... Fred Finder has been named product

(Continued on page 17)

EMERSON, LAKE & PALMER are awarded gold disks for their latest LP, “Brain
Salad Surgery,” at Manticore Records’ recent party for the group at L.A.’s
Beverly Hills Hotel. From left: Atlantic Records West Coast general manager
Herb Belkin; group members Greg Lake, Carl Palmer and Keith Emerson;
Manticore president and group manager Stuart Young; and Manticore U.S.
general manager Mario Nedius. Manticore is distributed by Atlantic.
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After vears of making it Hoyt's on his way.

e T His new album, “Life Machine; was a Cash
w7 Box Best Bet (Feb. 2nd) and a Record World Pick
(Feb. 9th). And according to Record World (Feb.
16th), it pulled Top FM Airplay.

The album is the work of Hoyt and a good
% dozen of his friends, including Linda Ronstadt who
joinis him on his single, “When The Morning Comes®'

#1,ife Machine’’ is the new Hoyt Axton album. On A&M Records.
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General News

Probe Danger
In Vinyl Work

NEW YORK-The seventh case
of angiosarcoma, a rare and fatal
liver cancer among vinyl chloride
workers, has been disclosed as con-
tributing to the death of a worker at
a Union Carbide plant in South
Charleston, W. Va. Although the
death occurred in 1968, and was
originally attributed to a heart at-
tack, it was not until recently that a
medical investigating team came
across evidence that the victim had
also contacted the disease.

Previously, six cases of the fatal

" cancer had been found among vinyl

chloride workers at the B.F. Good-
rich Chemical Company in Louis-
ville, Ky., a situation which spurred
governmental and private sector
medical authorities to look into dele-
terious effects to workers exposed to
viny! chloride.

Admiral Will
Merge With
Rockwell Intl.

NEW YORK-The proposed
merger of the Admiral Corp. into a
wholly-owned subsidiary of Rock-
well International Corp. has been
approved by the boards of directors
of both Admiral and Rockwell on
the basis of a revised ratio of .50 of a
share of Rockwell common stock for
each share of Admiral’s common
stock outstanding.

The revised ratio, estimated at
about 10 percent less than the origi-
nal .56 of a share announced, was
proposed by Rockwell following dis-
closure that the results of Admiral’s
operations for the fiscal ended last
December were lower than had been
anticipated.

Also taken into consideration in
the revision proposal was what
Rockwell cited as adverse develop-
ments in the latter part of 1973 in the
consumer electronics and home ap-
pliance markets.

Admiral’s stockholders will vote
on the agreement March 8 at a spe-
cially convened meeting. If a vote of
approval is received, the merger will
go into effect immediately.

NARM’s Finalists;
Best Seller Awards

NEW YORK—Official balloting for NARM’s best-selling awards of
1973 is now being tabulated, with the results scheduled to be announced at
the NARM Convention Awards Banquet March 27, in Hollywood, Fla.
The following is a list of the finalists:

BEST SELLING HIT SINGLE RECORD

lando and Dawn—Bell.

BEST SELLING ALBUM

(a) Killing Me Softly With His Song—Roberta Flack—Atlantic; (b) Let’s Get 1t On—Marvin
Gaye—Tamla (Motown); (¢) Tie A Yellow Rihbon 'Round The Ole Oak Tree—Tony Or-

(a) Brothers and Sisters—Allman Brothers Band—Capricorn (Warner Bros.); (b) Don’t
Shoot Me, I'm Only The Piano Player—Elton John—MCA: (c¢) Goodbye Yellow Brick
Road—Eiton John—MCA; (d) The Best of Bread—Bread—Elektra; (e) The Dark Side Of
The Moon—Pink Floyd—Harvest (Capitol); () The Singles, 1969-1973—Carpenters—
A&M: (g) You Don’t Mess Around With Jim—Jim Croce—ABC.

BEST SELLING MOVIE SOUND TRACK ALBUM

(a) American Graffiti—MCA; (b) Deliverance—Warner Bros.; (¢) Jesus Christ Superstar—
MCA; (d) Lady Sings The Blues—Motown; (e) Jonathan Livingston Seagull—Columbia.

BEST SELLING MALE ARTIST

(a) Jim Croce—ABC: (b) John Denver—RCA; (¢) Neil Diamond—Columbia, MCA: (d) EI-
ton John—MCA: (e) Elvis Presley—RCA; () Cat Stevens—A&M.

BEST SELLING FEMALE ARTIST

(a) Roberta Flack—Atlantic; (b) Carole King—Ode (A &M): (c) Bette Midler—Atlantic; (d)
Helen Reddy—Capitol; (e) Diana Ross—Motown; () Carly Simon—Elektra.

BEST SELLING MALE COUNTRY ARTIST

Twitty—MCA.

(a) Roy Clark—Dot (Famous): (b) Merle Haggard—Capitol; (c) Charley Pride—RCA: (d)
Charlie Rich—Epic (Columbia); (e) Johnny Rodriguez—Mercury (Phonogram): (f) Conway

BEST SELLING FEMALE COUNTRY ARTIST

bia).

(a) Lynn Anderson—Columbia: (b) Donna Fargo—Dot (Famous): (c) Loretta Lynn—MCA;
(d)Jeanne Pruett—MCA; (e) Tanya Tucker—Columbia: (N Tammy Wynette—Epic (Colum-

BEST SELLING MALE SOUL ARTIST

(a) Marvin Gaye—Tamla (Motown); (b) Al Green—Hi (London): (¢) Isaac Hayes—Enter-
prise (Columhia);: (d) Barry White—20th Century: (e) Stevie Wonder—Tamla (Motown).

W. Va. Distributor Fined $800
For ‘Piracy’; Trials Pending

By RAY BRACK

CHARLESTON, W. Va.—
Mackie, Inc., a local wholesale firm,
entered a guilty plea Feb. 11 in U.S,
District Court here on four counts of
copyright law violation and was
fined $800.

Forty-three counts of tape piracy
against Mackie president Natie
Brown were. dismissed. U.S. Attor-
ney John A. Field III, whose investi-
gation led to federal grand jury in-
dictment of Brown last October,
explained that personal charges
against Brown were dropped with

‘Record College’ Sought

By PAUL JAULUS

SAN FRANCISCO—An attempt
to found a college for recording arts

- has been made here by Golden State

Recording studio president Leo de
Gar Kulka. The school has been
fashioned along the lines of the Ton-
meister Institute, a recording spe-
cialty school in Germany.

Classes are scheduled to com-

" mence this month. The academic

year will be divided into three 15-
week semesters with the awarding of
a diploma after the satisfactory com-

. pletion of 60-units of instruction. A

fee schedule of $80 per unit has been

Non-Payer Stations

@ Continued from page 1

the new contract and also stated that
stations which have failed to file
statements of license fees on or be-
1973, will not receive
new license agreements to perform
BMI music on or after Jan. 1, 1974,
Previous to the warning letter,
‘some 460 stations had failed to file
reports. By the end of December the
number of non-complying stations
had been cut to 200. A BMI spokes-
man said- that suits would be filed
against the 56 remaining stations.

www.americanradiohistorv.com

established with all courses being
three units except its engineering
course carrying five units. A fourth
semester will be offered at a flat fee
of $1100, in which the student will
establish a formal record company
to seek out new talent, sign and pro-
duce a record and then attempt to
place the product cornmercially. All
classes will be held at the offices and
the studios of Golden State Record-
ing in San Francisco.

The College For Recording Arts
will offer a range of subjects ‘cov-
ering the industry including music
law and copyright, studio equip-
ment application, contracts and

.record company operations and fi-

nance, among others. The school’s
permanent faculty is comprised of
local industryites including music
attorneys Jeffrey Graubartand Wal-
ter Hurst; music publisher Herbert
Haas; composer Edward Wettsland;
Associate Professor of Broadcast
Communications at Cal State Paul
Smith; and engineer Vance Frost. A
guest faculty has been announced
that will include indie producer
Fred Catero; arranger .Rene Hall;
promotion exec Peter Marino; and
arrangei/conductor Donald Ralke,
among others. ‘

.
=

the understanding that the firm
would enter a guilty plea. Brown
faced a maximum of one year in
prison and fines ranging from $100
to a $1,000 on each of the 43 counts.

Last May FBI agents confiscated
2,000 8-track tapes from Mackie on
a warrant alleging they were ille-
gally duplicated. In a second raid in
November, agents netted 15,000 ad-
ditional tapes. Field, who has per-
sonally been directing a crackdown
on the pirate-tape traffic in West
Virginia, told Billboard his investi-
gation showed that “800 to 1,000” of
the confiscated tapes contained mu-
sic copyrighted prior to Feb. 15,
1972.

Field’s investigation has also pro-
duced federal grand jury indict-
ments against a large discount chain,
Heck’s Inc., for the alleged sale of il-
legally-duplicated 8-track tapes and
a small “make-a-tape” operation,
The Tape Shack, Inc., for allegedly
profiting illegally from copyrighted
material. Both firms have entered
not guilty pleas.

Heck’s Inc. goes on trial in Fed-
eral District Court here Feb. 25.
Trial date for The Tape Shack, Inc.
is April 25 (Billboard, Feb. 16).

Palm Springs’
Tennis Tourney

"LOS ANGELES—Morris Dia-
mond’s first annual industry ten-
nis tournament has been set for
the Balboa Bay Club outside
Palm- Springs the weekend of
May 24-26.

Competition will be open to
both men and women, according
to the Beverly Hills Records pres-
ident. The hotel can only accom-
modate 200 persons, so Diamond
is taking reservations on a first
come basis. He can be contacted
at (213) 461-4409.
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“LOVING ARMS”is the song that helped make
KRIS & RITA’s “Full Moon” the #1 Gountry
album inthe country.

RMS”is the new Kris & Rita single.
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COLUMBIA BROADCASTING SYSTEM
(Columbia Records)

Year to

Dec.31: 1973 1972

Sales $1.555.200.000 $1.403.184.000

Net Cont. oper. 294.564.000 82.866.00

Loss disc. oper. 1.601.000

Netincome 92.963.000 82.866.000

Pershare 327 2.88
fourth-quarter

Sales 466.613.000  418.018.000

Net cont. oper. a30.422.000 29.353.000

Loss disc. oper. 6.391.000

Netincome 24,031,000 29.353.000

Pershare 85 1.03

a—Equal 10 $3.32 a share in the year and $1.07 a
share in the quarter.

K-TEL INTERNATIONAL INC.

2nd qtr. to

Dec. 31: 1973 1972

Sales $33.997.000 $21.559.000

Netincome 3.104.000 2.730.000

Pershare 17 68
six-months

Sales 42.827.000 26.531.000

Netincome 3.301.000 3.125.000

Pershare 82 18

MORSE ELECTRO PRODUCTS

3rd qtr. to

Dec. 31: 1973 1972

Sales $58.052.000 $52.738.000

Net income 1.476.000 2.125.000

Pershare 51 73
nine-months

Sales 132.605.000 121.936.000

Netincome 3.783.000 4.423.000

Pershare 1.31 1.52

___Earnings Reports

CUSTOM
PRESSING

HIGHEST QUALITY
PURE VINYL
COMPETITIVE

PRICES
FAST DELIVERY

E.S.P. DISC

290 West End Ave.
New York, N.Y. 10023
(212) 799-2800

TENNA CORP.
2nd qtr. to
Dec.31: 1973 1972
Sales $13.480.595 $11.631.423
Netincome 463.732 48877
Pershare A5 .02
Average shares 29237176 2.983.676
six-months
Sales 23.894.115 20467016
Net income 801.235 d600.998
Pershare .27
Average shares 2.925.347 2.983.676
d—Lloss.
INSTRUMENT SYSTEMS
(Benjamin Electronics)
Qtr. to
Dec. 31: 1973 1972
Sales $53.248.000 $46.922,000
Netincome 386.000 491.000
Per share 04 05
Average shares 9.534.000 9.463.000
AMPEX CORP.
3rd qtr. to P
Jan. 26: 1974 1973
Sales $66.880.000  1$67.909.000
Neltcont. oper. 1.343.000 g1.251.000
Loss disc. oper. 208.000
Income 1.343.000 1.043.000
Special credit b840.000 ¢2.781.000
eNet income 2.183.000 3.824.000
aPershare 13 09
nine-months
Sales 196.017.000  f188.982.000
Net disc. oper. 281.000
[ncome 2.778.000 d1.841.000
Special credit b1.330.000 €2.781.000
eNetincome 4.108.000 940.000

aPer share .26

a—Based on income before special credit. b—Tax
credit. c—Gain on sale of subsidiary. d—Loss. ¢—
Equal 10 20 cents a share in the quarter and 38 cents
a share in the nine months of 1974. compared with
35 cents a share and 8 cents a share in the respective
1973 periods. f—From continuing operations. g—
Equal 10 11 cents a share.

We also make big
LP's—45'5—8 tracks—
cassettes

| dis
makers

Write for Price List
New York Office
160 East 56th St. (212) 966-3185
Philadelphia Plant,
925 N. 3rd Street, Philadelphia
l\_ (215) MA 7-2277

We’ve racked up
another heavy issue.

See it in Billboard’s

NARM
OVERAGE

In the March 30 issue.
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Financial News

Audio Magnetics
Purchased by
Investor Group

LOS ANGELES—Audio Magnet-
ics has been sold to a group of pri-
vate investors headed by John J.
Kane and the New York investment
banking firm of Gibbons, Green &
Rice.

Terms of the agreement included
cash and notes in excess of $20 mil-
lion. Audio Magnetics was a wholly
owned subsidiary of Mattel Inc,
Hawthorne, Calif.

Kane, a former executive of Bell &
Howell Co., Chicago, will assume a
top management role at the Gar-
dena-based tape manufacturer.
“The present management of Audio
Magnetics will continue with no
changes in corporate policies, proce-
dures and personnel,” Kane said.

Audio is one of the largest manu-
facturer of blank recording tape. It
has domestic plants in Gardena,
Compton, Irvine and Indianapolis,
and foreign facilities in Canada,
Mexico and Portugal.

Mattel acquired Audio Magnetics
in 1970 during a major diver-
sification drive for 900,000 shares of
Mattel common valued at $30 a
share, plus an immediate cash injec-
tion, and another 1.1 million shares
on a five-year earnout.

Off the

 Ticker

CAPITOL INDUSTRIES-EMI,
Los Angeles, said it planned to make
cash tender offer of $15 a share for
all of the approximately 1,350,000 of
its outstanding shares held by hold-
ers other than EMI Ltd., London.
The number of shares sought is
about 30 percent of the outstanding
common. Blyth Eastman Dillon &
Co. will act as dealer manager.

Offer will be made only through
written offer to purchase which
Capitol anticipates mailing to all
holders about March 4.

*  x %

CBS RECORDS GROUP re-
ported an overall decline in earnings
for 1973. Cost increases and other
profit pressures evident throughout
the domestic recording industry led
to the decline, according to CBS ex-
ecutives.

The loss at Columbia Records oc-
curred despite an increase in income
from international record oper-
ations.

The CBS Broadcast Group re-
ported substantial growth in sales
and net income, both figures setting
new records for the group.

Overall, CBS reported record net
income for the year from continuing
operations of 14 percent to $94.6
million, or $3.32 a share, from $82.9
million, or $2.88 a share, in 1972.
Sales increased 11 percent to a rec-
ord $1.56 billion from $1.4 billion.

The company also announced it is
engaged in negotiations for the pur-
chase of Grotrian-Steinweg, a Ger-
many piano company. CBS owns
Steinway pianos.

*  x x

GULF & WESTERN INDUS-
TRIES (Famous Music, Paramount
Records) increased quarterly divi-
dend to 20 cents from I8 cents a
share, payable July I to shareholders
of record May 31.

*  x *

AMPEX, Redwood City, Calif,,
reported third-quarter net income
declined but nine-month net earn-
ings were up sharply compared with
the similar period a year earlier.
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_Market Quotations

As of closing, Thursday, February 21, 1974

ng:f" e NAME P-E (1%3"") High Low Close Change
27 7%2  Admiral 6 - 3438 12% NM%U 12% - %
M 19 ABC 9 893 23% 22% 23% %
15% 42 AAVCorp. 4 13 5% 5% 5% Y
15% 3  Ampex 8 330 4'% 4 4 Unch.
8% 1% Automatic Radio 7 12 2% 2% 2% 1
20% 6% AvcoCorp. 7 208 7% 6% TV %
15 6% Avnet 5 233 8% 8% 8% %
23% 19% Bell & Howell 7 386 22 20 22 1%
14% 5% Capitol ind. 9 1590 14% 10 14% 5
52 24% CBS 9 1953  30% 29% 30% 2%
14% 2% Columbia Pictures - 485 3% 3 3 - %
3% 1% Craig Corp. 4 46 2% 2% 2% K]
14 3 Creative Management 6 66 5% 5% 5% - %
123% 35% Disney, Walt 26 2632 42% 40 42% 2%
6 2% EMI 8 102 2% 2% 2% Unch.
74% 53'% General Electric 18 2209 56% 54% 56% 2%
44% 21%  Gulf + Western 5 446 24% 23% 24% Y
16% 6% Hammond Corp. 5 32 7 6% 7 ]
42'% 5% Handleman 6 116 7% 6% 7% Y
2 1 Harvey Group - 1 1% 1% 1% Unch.
62% 25 ITT 7 2157 26% 26% 26% Y
40% 5% Lafayette Radio Elec. 4 100 6% 6% 6% %
35% 14  MatsushitaElec. Inc. 6 474 17% 17 17 Ya
34% 2% MattelInc. = 370 3% 3 3% Y%
35% 17% MCA 8 38 22% 20% 22% 2%
17% 7% MGM 13 51 12% 1% 12% —- Y%
3% 6% Metromedia 5 190 8Y% 8 8% %
90 69 M 28 1755 72% 68% 71% 2%
48% §  MorseElectro Prod. 3 1078 5% 5 5% %
67% 40%: Motorola 16 743 45% 43%  45% 3%
39% 16% No.American Phillips 5 62 20 18% 20 1%
57%2 11% Pickwick Inter. 9 50 16% 15% 15% Unch.
85% 4% Playboy 6 78 5% 5% 5% Ya
45 16% RCA 8 4195 18% 17% 18% %
57% 20% Sony 20 1874 26% 24%: 24% - %
39% 11% Superscope 5 301 22 20% 22 1%
49 15% Tandy 10 569 20% 18% 20% 1%
23 4% Telecor 5 32 4% 4% 4% Unch.
14% 2% Telex - 206 3 2% 2% - %
10% 1% Tenna = 36 2% 2% 2% Ya
32% 8% Transamerican 8 990 9% 9% 9% Unch.
20 10% Triangle 6 16 12 1M1% 12 -
17 5 20th Century 6 181 5% 5% 5% - %
12 Y% Viewlex - 18 1% 1% 1% Unch.
50 9  Warner Communications 6 865 14% 14% 14% Ya
20% 6% Wurlitzer 73 18 7Y 7% 7% Unch.
56% 23 Zenith 9 261  28% 27% 28%
24% 1 JVR = = = = = =
As of closing, Thursday, February 21, 1974
OVER THE VOL. Week's Week's Week's OVER THE VOL. Week's Week's Week's
COUNTER* High Low Close COUNTER* High Low Close
ABKCO Ind. 10 1% 1 1" Recoton - - - —
Bally Mfg.Corp. 580 38% 35% 37% Schwartz Bros. 8 1% 1% 1%
Cartridge TV — 1716 .05 .05 Wallich's
Data Packaging 4 5 5 5 Music City - Ya Ya Ya
Gates Learjet 55 5% 5% 5% Omega-Alpha (suspended)
GRT - 1% 1% 1% MMC Corp. - % % %
Goody Sam - 1% 1% 1% Seeburg 21 14 14 14
Integrity Ent. - % % % Orrox 21 2% 2% 2%
Koss Corp. 28 9% 9% 9% Kustom 146 3% 3 3
M. Josephson 8 8 7% 8 Memorex - 3% 3% 3%

=QOver-the-Counter prices shown are "'bid" (as opposed to "'asked’). Neither the bid
nor the asked prices of unlisted securities represent actual transactions. Rather, they
are a guide to the range within which these securities could have been sold or bought
at the time of compilation.

The above contributed to Billboard by Bache & Co.. members of the New York Stock
Exchange and all principal stock exchanges.
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MARCH 10 CHARLOTTE, N.C. MARCH 30 FORT WORTH, TEXAS
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MARCH 14 NEW HAVEN,CONN. APRIL 34 DENVER,COLORADO
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On PASSPORT Records & GRT Tapes

Distibuted by Famous Music

‘BLACK NIGHT’
‘WHEN A BLINDMAN CRIES’

NLY JEM’S GOT IT!

The only newly released
complete history of
Deep Purple including;
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Over one thousand retailer
have learned the value of
profit potertial of imports.
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General News

Strike Shutters RCA

Studios in

NEW YORK-—Recording engi-
neers at RCA Records’ studios here
went out on strike last Wednesday
(20) when negotiations failed to
avert the action called by the engi-
neers’ union, the National Associ-
ation of Broadcast Employees and
Technicians, Local 11.

The strike followed rejection of a
proposed agreement between RCA
and NABET by the New York mem-
bers, despite reportedly unanimous
ratification of the revised agreement
by NABET members at RCA’s Los
Angeles and Nashville studios.

Geils Gets Gold

NEW YORK-—“Full House,”
a live album recorded by the J.
Geils Band, has been certified
gold by the RIAA. “Full House”
joins the group’s “Bloodshot™ al-
bum which was certified gold last
year. The Geils band records for
Atlantic Records.

New York

RCA reported that both Los An-
geles and Nashville facilities were
operative. The RCA studios here in
New York are closed.

Chief issues in the dispute were
RCA’s reported intent to eliminate
national seniority and permit use of
non-union engineers on outside ses-
sions involving RCA artists.

Following the negotiations in
Washington (Billboard, Feb. 28)
which ran through Tuesday (19), no
further talks were held. At press
time, no new meetings were reported
or scheduled.

NABET officials had projected
possible strike sympathy from NBC
television and radio engineers, also
members of NABET, who were ad-
vised of their “individual rights” to
respect the record engineers’ action.
Despite estimates of up to 70 percent
support from the NBC engineers, at
_press time NBC reported no engi-
neers supporting the move by refus-
ing to cross pickets lines set around
the RCA Building in Rockefeller
Center.

Elektra
Push for
Month Set

NEW YORK-Elektra/Asylum
has designated March as “‘Elektra/
Asylum Month” with major thrustin
all areas of promotion, marketing,
merchandising and advertising. Set-
ting the pace for the effort is the la-
bel’s trio of recently released gold
records, Billboard’s No. |, 2 and 4
charted albums this week.

They are, respectively, Bob
Dylan’s “Planet Waves” and Joni
Mitchell’s “Court and Spark” on
Asylum, and Carly Simon’s “Hot-
cakes” on Elektra. Stress will also be
given current albums by Harry
Chapin, Linda Ronstadt, Jackson
Browne, Queen, Jo Jo Gunne, Casey
Kelly, Painter and Jobriath.

Materials including 4-color dis-
plays, easels, streamers, color and
black and white posters have been
made available to WEA salesman at
all branches. Prizes such as a sail-
boat, sauna and a trail bike will be
awarded to WEA salesmen and their
accounts for best displays and great-
est percentage of participation.

Pride & Wonder
Top AMA Wins

LOS ANGELES — Winners in
the first annual American Music
Awards (AMA) announced to a na-
tional television audience on ABC
last week included 15 artists in the
pop. country and soul categories.

Winners included, in pop: male
vocalist, Jim Croce; female vocalist,
Helen Reddy; duo, group or chorus,
Carpenters; single, Tony Orlando &
Dawn’s “Tie A Yellow Ribbon™:
and album, Diana Ross’s “Lady
Sings the Blues.”

Country winners were: male vo-
calist, Charley Pride; female vocal-
ist, Lynn Anderson; group, duo or
chorus, Carter Family; single,
Charlie Rich’s “Behind Closed
Doors,” album, Charley Pride’s “A
Sun Shiny Day.”

Soul winners were: male vocalist,
Stevie Wonder; female vocalist,
Roberta Flack: duo, group or
chorus, Temptations; single, Stevie
Wonder’s “Superstition”; album, Al
Green’s “I'm Still in Love with
You.”

Ratings on the special showed a
building process through each half
hour, opening with a 36 share from
8:30-9:00 p.m., a 37 share in the
9:00-9:30 slot and a 42 share in the
9:30-10:00 slot.

RCA in ‘Gypsy’
Tie With Tour

NEW YORK—-RCA Records will
release the British original cast
album of the Jule Styne-Stephen

- Sondheim-Arthur Laurents musical,

“Gypsy.” to coincide with a North
American tour by the London cast.

Headed by Angela Lansbury, that
production was recorded last year
for RCA’s Red Seal label. Miss
Lansbury and the touring company
are slated to open in Toronto in
March, when the U.S. release of the
album is set, with engagements to
follow in Los Angeles, Denver, Ok-
lahoma City. Dallas, Houston, Chi-
cago, St. Louis, Detroit and even-
tually New York, where “Gypsy”
will open in September for nine
weeks.

The London production has been
sponsored by Barry Brown and Fritz
Holt.

——
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Total Consistency Keys
137-Unit Musicland Growth

® Continued from page |

come a household word—like Sears
or Kinneys—nationwide,” explained
Chuck Langer, a district supervisor
of ten mid-America Musiclands.
Langer oversees stores located in
Omabha, Lincoln, Grand Island and
Hastings, Neb.: in Greeley and Ft.
Collins, Colo.: and in Sioux Falls,
S.D.

Headquarters of the expanding
chain is in Minneapolis.

Musicland’s existence goes back
almost two decades. But the greatest
increase in number of units has oc-
curred during the last five years. Ten
years ago, Musicland stores did not
number over a dozen. From Min-
neapolis the company expanded
into lowa, Ohio, Illinois, Nebraska
and other midwest locations. Now
Musicland stores are as far south as
Florida and Louisiana. In the west,
Musicland operates units in Los An-
geles and San Francisco: in the east,
in Boston.

According to Langer, twenty of
the present 137 Musicland units are
leased departments in discount
stores. Perhaps half a dozen older
stores are in downtown locations, he
added. “The bulk of Musicland
stores are in shopping center malls
and, it is my understanding, future
locations will be exclusively in
malls.” The average unit size is ap-
proximately 3,500 sq. ft.

Control Through Districts

Effective management control of
the widely distributed chain is
achieved through the close linking
of a strong central organization to

district supervisory personnel. “Cur-
rently, there are 17 Musicland dis-
tricts,” said Langer. “Each district
supervisor oversees anywhere from
three or four stores to as many as 10
stores. District supervisors responsi-
bilities include maintaining corpo-
rate policies at district and store
level, serving store managers and
personnel in advisory and training
capacities, and aiding managers to
better carry through the functions of
successful mass retailing of music
products.”

Musicland stores draw stock from
12 regional warehouses at present.
Key warehouse locations include
Atlanta, Los Angeles, Denver, Des
Moines, St. Louis, Kansas City, De-
troit, Chicago, Dallas, Phoenix, San
Francisco and Miami. Warehouses
are located in Florida and Texas
also.

“In stocking albums, we work on a
rotation basis,” Langer noted. “It is
all done by computer. When an al-
bum is sold, the optical ticket is
pulled. At the close of the selling
day, all tickets pulled from sold al-
bums are mailed to Minneapolis for
processing. Sold albums are then re-
placed from a designated ware-
house. Normally, five days are re-
quired for the replacing in stock of
an album sold at our downtown
Omaha store. Since stock is main-
tained at a functional level, depend-
ing on regularity of sales, we never
run out. As each album is sold, it is
replaced.”

Today’s Specials
Twenty records are promoted on a
(Continued on page 29)

FOR LEASE

available

Record/Tape
Warehouse

Terre Haute, Ind.

43,200 Sq. Feet
55¢ per square ft.

3,200 Sq. Ft. improved office
space H & A/C

19,000 Sqg. Ft. metal shelving
set-up—Like new (shelving
available for sale) excellent
fluorescent lighting

24,000 Sq. Ft. floor stock space
Warehousing equipment

Contact: Dean White
(812) 466-1282
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YOU GET...

20000 WATTS OF POWER..

AND THAT'S

FROM THE ALBUM “GREATEST HITS -THE ELEVENTH HOUR™

Produced by BOB CREWE for e, “Where Your Friends Are!

A SUBSIDIAFY OF
20TH CENTURY-FOX FILM
CORPORATION
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General News

CHART ANALYSIS:

Barbra LP Powering
“Track’ Cuts to Top

By NAT FREEDLAND

LOS ANGELES—The two Co-
lumbia albums featuring Barbra
Streisand’s vocal, “The Way We
Were,” each took a giant leap this
week as the single maintained its
hold on one of the top two chart slots
it has occupied since Feb. 2.

Streisand’s “The Way We Were”
album went from 39 to 16 in its third
week on the chart (It entered at 97)
and the film soundtrack LP of the
same title went from 48 to 29 after
also entering the Top LPs chart three
weeks ago (at 82).

Availability of the albums seems
to have been key factor in propelling
the single to No. | on the Hot 100.
The single got charted the last week
of Nov., 1973, butdidn’tclimb to the
Top 10till Jan. 19. The film in which
Streisand co-stars and sings the title
song has been one of the nation’s top

box-office draws since its release last
autumn.

But, as the charts show, the single
did not reach its fullest potential un-
til arrival of the Streisand solo al-
bum, which came out several weeks
after the mostly-instrumental
soundtrack album.

This would seem a reversal of the
usual record industry conception
that today’s singles are mostly valu-
able as “advertisements” for higher-
profit albums. In this case. the al-
bum made the single take off and
the LP climbed much faster than the
single.

The success of “The Way We
Were” in all three recording formats
may also indicate existence of a rela-
tively unexploited ‘“underground
easy-listening” market which can
still tally big sales for MOR product
with strong contemporary appeal.

GEORGIA’S

ON OUR MIND.

It’s also on Billboard’s calendar.

See Billboard’'s Georgia Spotlight
in the April 27 issue.
Ad Deadline: April 12

Trip Obtains
Phonogram
Vault Jazz

LOS ANGELES-Trip Records
has acquired domestic distribution
rights to 60 jazz albums from the
vaults of Emarcy, Limelight, Mer-
cury and Keynote from Phonogram.

The initial release of 10 titles is
scheduled for March 1 and will
showcase such artists as Clifford
Brown, Dinah Washington, Sarah
Vaughan, Maynard Ferguson, Ro-
land Kirk, Art Blakey and the Jazz
Messengers, Lester Young, Eric Dol-
phy. Cannonball Adderley and vari-
ous piano stylists.

David Billman, Trip’s promotion
director is coordinating all facets of
the project. The company plans re-
leasing 10 LP's every other month.
For the first time this vintage mate-
rial will be duplicated on 8-track
cartridges, he points out.

Each release will contain record-
ings by Clifford Brown, Dinah
Washington and Sarah Vaughan.
The LP’s will be packaged in a new
style but will incorporate the origi-
nal cover art. All the LP’s will be is-
sued under the original album title.

Ms. Baker Opens
A Paris Firm

PARIS—Barbara Baker, veteran
international music business figure,
has established her own music pub-
lishing company, Lido Music, here.
Ms. Baker is now seeking U.S. and
other overseas publishing catalogs
for representation in France.

All administrative services of Lido
Music, including collection and pay-
ment of royalties, will be handled by
Jacques Enoch of Enoch & Cie. Ms.
Baker will in turn concentrate exclu-
sively on professional and promo-
tional activities.

Working with Ms. Baker will be
Eileen Robinson, formerly of Cri-
terion Music in Los Angeles.

Bluenotes Gold

NEW YORK—Harold Melvin
& The Bluenotes have struck
gold with their latest single re-
lease, “The Love I Lost.” The
song is from the group’s latest al-
bum, “Black & Blue,” on Phila-
delphia International which is a
Columbia Custom Label. “Lost™
joins the group’s first gold award,
for the single, “If You Don’t
Know Me by Now.”

For Total GCapabhility in Gustom
Mastering, Plating, Pressing, Printing

Gompatible
Discrete

(213) 467-1166

4-Ghannel

Records
CONTACT:

JVC Cutting Center, Inc.
RCA Bldg., Suite 500

6363 Sunset Boulevard
Hollywood, California 90028
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Fantasy Jazz Labels
Fund PBS TV Special

LOS ANGELES—Fantasy/Pres-
tige/Mileatone Records has fund-
ed a one-hour TV special on its per-
formers at the recent Montreux Jazz
Festival which will air on 15 Public
Broadcasting System stations.

Titled “Montreux Jazz Festival
*73—An Evening of American Jazz,”
the broadcast features such artists as
McCoy Tyner, Gary Bartz Ntu

Music Firms

Troop, Julian (Cannonball) Adder-
ley, his brother Nat, Hampton
Hawes, Gene Ammons and Dexter
Gordon.

The label has just released the first
two of five LPs cut during the festi-
val at Montreux, Switzerland. They
are by Tyner and Bartz. The other
double pocket sets will be out later in
the spring.

Eye A/V $’s;

Expect Peak ITA Turnout

® Continued from page |

facturers of hardware;

® Kusisto’s own intention to step
down as chairman now that [TA isa
viable, self-paying association;

CES LIAISON

® The intention of ITA never to
bypass the Electronic Industry Asso-
ciation’s Consumer Electronics
Show, to cooperate with CES and to
welcome Jack Wayman, CES coor-
dinator, who for the first time is vis-
iting an ITA seminar;

® Announcement, also for the
first time, that ITA has been asked to
consider admitting hi-fi component
firms as participating members;

® Several points concerning
Motorola’s significant growth in au-
tomotive products, including the di-
vision's takeover of the entire second
floor of the sprawling corporate
headquarters in suburban Chicago
and expansion into outside facil-
ities;

An outspoken advocate of dis-
crete, Kusisto labelled as a “fraud”
the promotion of matrix car players.
Noting that they do not provide
“forward compatibility,” that is play
discrete cartridges, and that there is
no matrix quadrasonic cartridges, he
said the introduction of matrix play-
ers was something he found *hor-
rible.”

Repeating several times that dis-
crete will be the ultimate system be-
cause “You don’t stop progress,” he
was more charitable toward matrix
as a system. “l wouldn’t call it a
fraud on the market, but it's a mis-
representation of a product concept
introduced to consumers.

“How do you define 4-channel?
Even a minute difference of sound
coming out of four speakers could be
said to be different sources, but it
would not be a 4-channel in the
truest sense.”

FM Discrete

Kusisto said the big question re-
garding discrete’s success was if a
disk could be supplied and he said
this has been answered. He noted
control of early problems in play-
back hardware and CD-4 produc-
tion. He said the CD-4 disk with-
stood 100 plays with even a heavy
4.5 weight pickup, “and that’s a
pretty cheap and dirty pickup.” and
said few people play a record over
100 times.

His main point, though, was in an-
swering the argument that discrete
FM broadcast is faced with a tough
problem of signal range fall-off at
the very stage when FM is for the
first time a profitable business. This
anti-FM discrete argument notes
that when FM stations switched
from mono to stereo they were
largely experimental outlets.

Noting a similar “though not
exactly analogous™ argument in re-
gard to early color TV, he said,
“They were very concerned about
having that 3.58 megacycle subcar-
rier for color reference information
buried in noise and of maintaining a
proper sync lock. Now, of course,

even people in fringe areas enjoy
good color TV reception.

Aspects he noted that can offset
signal degradation include the auto-
matic switch to mono mode built
into present car players moving in
fringe areas. “Who's to say we have
to limit our antenna configurations
to what they are now? When you
think of dB degradation it is not a
linear thing—it does not follow nec-
essarily that service range will be af-
fected. Is there anything magic
about FM stations being limited to
50 Kw, or 100 Kw, for example?”

Recalling many years ago when
he said WLW-FM (Cincinnati) ex-
perimented with a million watts, he
said, “There should be some number
of stations in metropolitan markets
with increased power both in trans-
mitter and antenna gain.”

Finally, he said Motorola is con-
vinced technology will bring for-
ward FM discrete. “We of all people
have to be most concerned because
we're the biggest independent pro-
ducers of car radios left on this earth.
Thirty percent of our business is in
sophisticated products and going
upwards. We're very concerned
about FM reception, and maybe we
would be logically against FM dis-
crete, yet we're pushing FM quad-
racast.”

As for FM stations, he said, “They
will have to accommodate some
standard formats of music material
and what is more consistent than
discrete, in open reel, 8-track car-
tridge and CD-4? Discrete offers ad-
ditive ability in building station li-
braries.

e

GLOW-IN-THE-DARK sticker and
poster, along with a full-color mobile
and T-shirt, are among the prime
merchandising tools being used by
Bearsville Records in- promoting
Foghat’s new "Energized’’ LP. Key
accounts are also displaying electric
signs, utilizing the special neon
motif of the LP logo, while the
theme has been blown up on Sunset
Strip via a special neon billboard.
Program, conceived by Warners
merchandising director Adam Somers
with Bearsville’s Paul Fishkin and
manager Tony Outeda, includes a
60-second TV spot and a 25 min.
film of the group.
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THE PETER THOMAS
SOUND ORCHESTRA

The books
are best-sellers.
The motion picture

Isa sell:g@ywi.l

Andnow... —
the Sound Track.

From |Polvdor| withpride. |

PD 6504

Polydor Fecords,Cassettes,and 8-Track Stereo Cartridges are distributed inthe USA by Polydor Inc.;in Canada by Polydor Canada Ltd.
Based on the best-selling book by ErichVon Danikén. Film distributed by Sun International Productions,Inc.
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n ] B
T« ness Presented by the Dept. of Arts & Humanities,
Is u I UCLA Extension,in cooperation with
f M = Billboard and the National Academy of Recording Arts

Ic and Sciences Institute -
of Creative Development and Training

By BOB KIRSCH

While cable television has endless poten-
tial, it also holds grave implications to the
creators and publishers of music. And it is
possibly one of the strongest hinderances to
passage of a new copyright bill.

In addition, a number of standoffs within
the industry itself are hampering passage of
a revised bill, a bill which most of the industry
desperately wants.

These are some of the opinions expressed
by a panel of copyright experts last week,
who, while agreeing for the need of a revised
copyright act, disagreed at times on the
means to reach this end.

An overview of the history of the ‘‘copyright
trauma” in the Congress, prepared by Bill-
board Washington bureau chief Mildred Hall
and read by Billboard editor and publisher
Lee Zhito, summarized much of what has
happened and what might be expected in
copyright law,

According to Ms. Hall, one prime reason
the industry has been limping along with the
1909 copyright statute, is that Congress

The House bill emerged crippled, with the
main loss the section fixing royalty payments
by the CATV systems. Ms. Hall said the sec-
tion was killed for a number of reasons, in-

cluding high money stakes, deadlock issues

for showings of movies and sports and heavy
broadcaster clout. It was then left to the Sen-
ate to resolve the CATV copyright fee contro-
versy.

The courts were trying to decide how the
1909 law applied.

Similar problems arose in the past with the
jukebox industry to cable transmission. The
court decision said it does not—that local
cable television pickups are not liable for

Session7:
The Copyright
Conflict

copyright payments. But at the moment, a
decision is hanging in the Supreme Court in a
battle between CBS and cable interests,
questioning this judgment.

During this time, Sen. John McClellan in-
sisted on a complete revision. In the 91st
Congressin 1969, a Senate copyright revision
bill reached the Judiciary Committee and
died in 1970.

There were still industry standoffs during
this time, and the bill went nowhere in 1971
or 1972. But during that time, seeing a clear
dollar and cents issue in piracy and record-
ing, songwriting and publishing and music li-

enough with the law. As for the standoff, they
are convincing enough to prevent a Senator
or Congressman from moving a law to a floor
vote. What we really need, Ms. Hall said, “‘Is a
kind of copyright Kissinger to reconcile the
Arab and lIsraelite parallels among our bat-
tling copyright interests.”

Stanley Adams, president of the American
Society of Composers & Authors (ASCAP),
said he disagreed with Ms. Hall on several
points. He did not see the industry standoffs
as causing the real trouble, but found the
CATV issue as the major fault. No bill would
be passed without the inclusion of cable,
Adams said, but should cable be a part of the
bill?

“In every country but the U.S.,” Adams
said, ‘‘the property of the mind is well pro-
tected. But we consider intellectua! property
as almost worthless, as seen in the 28 year

NMPA’s Leonard Feist: cable TV is the one in-

would prefer to involve itself with issues that censing segments united to pass an anti-pi- dustry standoff holding back revision.

copyright given to written work.

“The other major point is that in 1909, coin
machines were exempted from royalty pay-
ment to protect a new industry. The jukebox
industry has hid behind this over the years.”
Adams said there is currently a measure
pending to have royalties of $8 collected each
year for every box.

Theodora Zavin, senior vice president of
Broadcast Music, Inc. (BMI), cable has ‘‘grave
implications to creators and publishers of
music. A cable can be a master antenna toin-
crease transmission quality or it can bring in
signals from a distant station that could not
be seen under normal circumstances. If cable
does not pay royalties, we may see a time in
the next 50 years when no royalties are paid.”

Ms. Zavin added that no other work besides
music may be performed for nothing, and
that in music the creator and publisher is
paid only if the performance is for profit.
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gather more headlines, win votes or involve
money interests of a representative’s state or
district.

Basically, according to Ms. Hall, the 1909
act is inadequate in several areas, including
term of ownership, its “‘rustiness’’ in an elec-
tronic era and inadequate penalties.

In tracing the history of Congressional ac-
tion concerning copyright, Ms. Hall stated
that passage of such a bill begins with a small
group of Judiciary Committee members in
the House or Senate who serve on the Copy-
rights Subcommittee. For the past four Con-
gresses, the action has been almost exclu-
sively confined to the five member Senate
Subcommittee on Patents, Trademarks and
Copyrights.

During 1965, 1966 and 1967 public hear-
ings on the revision bill were held, and public
hearings were held on the house side. In
1967, a pass-through was completed through
the Judiciary Committee and the House
Rules Committee to a floor vote.

16

—Billboard photos by Norm Schindler.

Billboard's editor/ publisher Lee Zhito presents a history of the struggle for a copyright revision act
prior to the panel offering individual comments on the matter.

racy law.

As for the copyright revision bill, no action
has been taken on it as yet, though Sen.
McClellan still is on record as saying that
*The Copyright Act of 1909 is clearly inade-
quate to the country's needs. Authors, com-
posers, recording artists and other creators
have the right to expect Congress to enact a
viable and progressive copyright law that will
promote the constitutional purpose of en-
couraging and rewarding their contributions
to the well-being of the nation.”

Ms. Hall also stated that two other things
besides national crises and election cam-
paigning seem to bother congress when it
comes to writing a copyright law. One is igno-
rance and the other is the “industry stand-
off.”

Representatives are simply not familiar

MCA’s Lou Cook: he agrees that cable is hold-
ing up passage of a new copyright bill.

-
www americanradiohistorvy com

BMI's Theodora Zavin: cable has grave implhi-
cations for songwriters and publishers.

Composers and publishers have to contribute
their efforts for nothing.

Leonard Feist, executive vice president of
the National Music Publishers’ Assn.
(NMPA), said he didn't feel industry stand-
offs were impeding the passage of a revision
bill.

“It is one industry standoff,” he said, ‘‘and
that is cable TV. There are other areas, in-
cluding the area of fair use which is a very
esoteric area of copyright law and there is the
mechanical recording rate, which still re-
mains at two cent per song."”

Lou Cook, vice president of administration
for MCA Records, agreed that CATV is holding
up passage of a revised copyright bill.
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General News

Knight, Funk Settles

® Continued from page 3

Corp. which were turned over to him
by Grand Funk as part of the settle-
ment agreement.

While Knight is relinquishing his
active role in the music industry, he
assured that he would be keeping his
eyes and ears open for other oppor-
tunities in the business that may ex-
cite him. *I will not rush out and
hold open auditions,” he said, “but |
will not close the book either.”

Knight will also retain Storybook
Music, a music publishing company
established by him, and one which,
according to Knight, is doing very
well.

Terms of the settlement, which are
far in excess of figures released last
week by Grand Funk’s manager,
Andrew Cavaliere, also designate
that Knight receive two gold record
awards for the rest of his life for ev-
ery RIAA certified gold record re-
corded by Mark Farner, Donald
Brewer and Melvin Schacher, re-
gardless of their label affiliation.

The settlement also established:

(a) that all recording and publish-
ing contracts between Knight, Far-
ner, Brewer and Schacher were le-
gally binding from March 1, 1969 to
March 7, 1972, and allows Knight to
retain all the rights therein.

(b) That Knight was the rightful
and lawful president of GFR Enter-
prises, Ltd.

Leavitt Heads
Disk Library
'Of the IAML

WASHINGTON—-Donald L.
Leavitt, assistant chief of the Music
Division of the Library of Congress,
has been elected president of the
Record Library Commission in the
International Association of Music
Libraries. He succeeds Harold Spi-
vacke, former chief of the Music Di-
viston who served in the IAML of-
fice for over a decade. Leavitt has
been an active member of the Rec-
ord Library Commission since 1965,
and was formerly secretary of the
IAML cataloging commission.

During the tenure of Harold Spi-
vacke, the Record Library Commis-
sion was known for such achieve-
ments as the work with the
International Association’s Catalog-
ing Commission, in preparing an in-
ternational code for the cataloging
of sound recordings. The commis-
sion, under Spivacke’s presidency,
also worked on the problem of
proper storage environment and
safe methods of service for record-
ings.

A Spivacke report also outlined
the major legal problems affecting
the exchange of materials between
broadcasting libraries and research
libraries, and recommended solu-
tions for these and other problems in
the international exchange of mate-
rials among music libraries. One of
the most difficult problems in inter-
national exchange was arranging ac-
cess by researchers to the immense
audio libraries in the great broad-
casting houses of such countries as
England, France, Germany, Japan
and the Scandinavian countries.

Gold for Aretha

NEW YORK—Aretha Frank-
lin’s latest Atlantic single, “Until
You Come Back to Me (That’s
What I'm Gonna Do),” has been
certified gold by the RIAA. The
song is from Ms. Franklin’s up-
coming Atlantic album, “Let Me
in Your Life.”
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(c) Knight and attorneys Howard
Beldock and Jerrold Kushnick were
rightful and lawful members of the
board of directors of GFR Enter-
prises.

(d) That Knight, Beldock and
Kushnick were the rightful owners
of 28 percent of the outstanding
stock of GFR Enterprises.

(e} That all charges against
Knight, Beldock and Kushnick of
fraud, mismanagement and breach
of fiduciary duty had been with-
drawn and that the court had or-
dered that the charges could not be
brought before the court again by
the performers.

(f) That each of the parents of the
performers had been required to
sign documents releasing Knight,
Beldock and Kushnick from any
and all charges whatsoever.

The group also agreed to pay 78
percent of the more than $180,000 in
attorney’s fees incurred by Knight
and GFR Enterprises.

W/E/A Sells 860M ‘Q’ Disks

® Continued from page |
Asylum/Elektra and senior vice
president of Warner Communi-
cations Inc.—pointed out that “this is
profit business. For example, noth-
ing much has been happening with
the Doors on Elektra for a while. But
our CD-4 discrete Quadradisc ‘Best
of the Doors’ Volume 3, which in-
cluded material that had been re-
leased previously on two regular
stereo ‘Best of® albums, sold well in
excess of 50,000 the last time I
looked. In fact, all of our successful
Elektra artists are selling in excess of
30,000 copies on their quadrasonic
CD-4 albums.”

He said that Nonesuch Records
CD-4 material was selling between
7-10,000 copies in CD-4 discrete
Quadradisc, “which 1 think is
terrific.”

All of these sales. incidentally,
were distributor out-sales based on
branch tabulations.

Cartridge Sales Up
These Quadradisc sales were in

Petro Allocations:
In & Out Fighting

® Continued from page 3

manufactured consumer products.
Sen. Cook said Congress did not
intend for the small manufacturer to
be “left to his own efforts to survive
.. .at the mercy of the petrochemical
industry, which enjoys federal pro-
tection.” The FEO’s petrochemical
allocation out of the nation’s oil bar-
rel was set at 100 percent of the cur-
rent needs, in the January an-
nouncements—but no mandatory
controls were set for derivative prod-
ucts “in order not to interfere with
normal economic patterns,” said
FEO. Energy Czar Simon did say he

wanted supplier-purchaser relations -

to be voluntarily maintained as of
Dec. 1. 1973.

Sen. Taft blasted the petrochem-
ical feedstocks allocation program
for leaving the “downstream” chem-
ical firms, processors of plastics and
other manufacturers to shift for
themselves. It was not Congress’ in-
tention simply to protect the “first
purchasers™ of petrochemicals, he
said.

Sen. Taftsaid he hopes removal of
the price controls by the Cost of Liv-
ing Council on all petrochemical
feedstocks (except for petroleum
and health industries) will be help-
ful. The hope is that the increased
profitability will induce refiners to
produce feedstock materials rather

Grammy on TV

® Continued from page 3

In Nashville, chapter members
will meet at the National Guard Ar-
mory. Among those participating
will be Johnny Carver, Barbara
Fairchild, the Imperials, Kris Kris-
tofferson, the Nashville Edition,
Jeannie Pruett, Johnny Russell and
a 22-piece orchestra. Norris Wilson
will host the affair.

The Adanta chapter will honor
Hovie Lester and the Statesmen dur-
ing their meeting at the Georgia
Ballroom of Stouffer’s Inn, with
Jerry Andrick, Buddy Causey, the
Counts, Paul Davis, Off the Wairus
and the Rhodes slated to perform.

As reported last week, awards in
other non-televised categories will
be presented in New York at the Pub
Theatrical, where members will also
watch the television special. In addi-
tion to the awards, Fred Plaut, re-
tired CBS engineer, will receive the
New York Governors Award.

than gasoline. But if the price de-
controls do not help, within a few
weeks, Sen. Taft said he would urge
a full petrochemical allocations pro-
gram to help the end-user, and fore-
stall the increasing loss of jobs in
fabricating plants.

In the COLC’s Jan. 30 announce-
ment of petrochemical decontrol on
prices, the agency expected the total
impact of price increases across the
entire economy to run between $650
and $750 million, while the incre-
mental price increases from the ac-
tion were estimated to average only
3V to 3% percent of total petrochem-
ical sales. The COLC added that
“some individual product prices
may move up a great deal more in
response to strong market de-
mand”—an expectation that seems
to be coming true in the recording
industry costs.

addition to Q-8 discrete cartridge
sales, Holzman pointed out. “For in-
stance, that same Doors album on
Q-8 cartridge sold over 30,000. So,
what we're talking about is a total of
more than 80,000 discrete quadra-
sonic sales above and beyond stereo.

“The argument by some record
companies is that they don’t want to
bother with quadrasonic ... and
some record artists are protesting
that they don’t want to absorb the
costs of mixing down for quadra-
sonic. But, since all quadrasonic
sales are plus sales, the quadrasonic
mix costs are easily recovered: per-
haps just by the Q-8 cartridge sales
alone.

“If you just consider quadrasonic
sales alone, we’re making a profitin
quadrasonic. Of course, the beau-
tiful thing is that we’re making a
profit without much additional
costs, because your start-up costs of
the recording studio, etc., are al-
ready taken care of. Quadrasonic
records are a by-product that the
public wants . . . as our sales already
indicate.”

The WEA group of labels will
have “at least 50 albums in an April
release,” Holzman said. Pointing to
a survey recently conducted by the
Billboard research division that re-
vealed that 16 percent of the retailers
around the nation felt matrix quad-
rasonic albums were still out-selling
discrete quadrasonic albums, Holz-
man said that: “In comparison to the
number of albums matrix labels had
in the field earlier than discrete la-
bels, I think this indicates firmly that
discrete will soon overtake matrix.”
He pointed to advanced state-of-
the-art in integrated chips for dis-
crete demodulators and a new Mark
I1JVC cutting unit, and he claimed
there was growing interest of various
major labels in CD-4.

One reason. of course, is that
WEA, JVC and Panasonic are step-
ping up their pace on all fronts to
make not only the public aware of
discrete Quadradiscs, but manufac-
turers of hardware and software.
The “vortex™ of this drive will be fo-

® Continued from page 6

Executive Turntable |

manager, electronics, for Fisher Radio. He comes to the firm from
the Sony Corporation of America, where he most recently was field
manager, audio components. . . . Toby Mamis has resigned as asso-
ciate editor of Zoo World, consumer music publication. Headquar-
tered in New York, Mamis will continue his music writing and in-

dustry promotion activities.
*

*

Jack Parker has been promoted to district manager for MCA
Records in the midwest; he’d been branch manager for the label.
Other promotions announced by RCA Records vice president of
marketing Rick Frio include Chuck Melancon to branch manager
in Dallas and Glen Horner to sales manager in New Orleans. Me-
lancon had been a sales representative; Horner was a salesman in
the Atlanta office. Also, new with MCA Records is Barbara
Luckey, publicity assistant. She’d been with Pepperdine University

in public relations.
*

*

A number of changes have been made in the promotion depart-
ment at ABC/Dunhill Records. Jerry Goodman will now report
directly to Sammy Alfano as the national field singles promotion
man. Bob McKensie will handle the same singles job while report-
ing to Pat McCoy. Bobby Applegate has been assigned the Los An-
geles/Denver areas and Lenny Luffman has been placed in charge
of the Chicago, Milwaukee and St. Louis markets. New national
album coordinator Mike Burns will work out of Los Angeles with a
staff of regional men, including Scott Jackson and Greg Kimmel-
man. Arnie Leeman will also work on LP promotion. In the second-
ary promotion staff, headed by Marvin Deane, Steve Resnik has
been placed in charge of national field responsibilities. Other re-
gional men in this staff include Sandy Horn, Jim Francis, Mike
Baumaster and David Kragskow. All promotion men report to Den-

nis Lavinthal.

www americanradiohistorv com

cused by John Eargle, head of IME
Associates, who has been hired as
liaison man and coordinator on all
aspects of the CD-4 system.

The Mark Il cutting unit, which
reduces four units down to one, will
be in the states and installed in the
JVC Cutting Center, Los Angeles by
April, Eargle said. “1 just saw it in
Yokahoma, it’s right on schedule.
And a number of them will be avail-
able next year.” This unit interfaces
directly with the new Neumann cut-
ting chain.

Manufacturer Support

Eargle pointed to the commit-
ments of the phonograph cartridge
manufacturers such as Pickering,
Shure, B&O, Grado and the Japa-
nese firms to the CD-4 system. An-
other major factor in the popu-
larization of the CD-4 discrete
record system, he said, was the new
bonded Shibata stylus wherein a
very tiny piece of diamond can be
bonded to a metal stylus tip; this will
reduce the cost of the Shibata stylus
significantly. he said, “and enable
them to be made available in great
quantities for OEM use.”

One of the major claims of matrix
advocates, he said, was that the play-
ing time of CD-4 records was lim-
ited. Cutting systems had become so
sophisticated that this was no longer
a problem. “A 35 degree backangle
and a 40 percent burnish angle
means that cutting units can now
burn the carrier signal all the way
into the master. And with the new 1C
chips now in production by both
Quadracast Systems in San Mateo,
Calif,, and JVC, the carrier level in
the record itself will no longer have
to be so critical and a high-speed
muting function will eliminate all
traces of static if the carrier signal
ever drops out on a particular record
that hasn’t been pressed well.”

Already, CD-4 disks that are on
the market are within one db of any
matrix disk on the market and fur-
ther advances in cutting techniques
will allow discrete masters to be cut
at even higher db levels, he said.

The use of matrix for “‘enhancing
a stereo record is a lovely concept,”
Eargle felt, “and some matrix equip-
ment does this quite well. But some-
where along the way, the matrix ad-
vocates began to think of themselves
as gods—that they could get four
channels of information out of two
channels. You can’t. There are just
certain conditions under which even
full logic matrix systems are totally
inefficient. If you put a solo voice
dead center rear, you're okay. But if
you add another voice anywhere
within the sound spectrum, all
sounds collapse upfront; you lose all
sense of directional from rear posi-
tions. This is a very severe weakness
in any matrix system. Matrix advo-
cates only discuss what their systems
can do in regards to rear directional-
ity when they have a solo voice . ..
never when there’s more than one
source.”

JME Outlining
‘0" Newsletter

LOS ANGELES-JME Asso-
ciates, on behalf of JVC America,
Panasonic, and the WEA group
of labels, is launching a monthly
newsletter in March about the
CD-4 discrete Quadradisc record
system.

The monthly newsletter will be
sent to record and equipment
manufacturers, retailers and the
press here and abroad. Circula-
tion would reach as high as
10,000 copies.
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Listening

These are best selling middle-of-the-road singles compiled from

E‘ national retail sales and radio station air play listed in rank order.
T E S
= E ‘E
= 5 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 1 /10 LAST TIME | SAW HIM
Diana Ross, Motown 1278, (Jobete, ASCAP)
2 6 |10 | LOVE
Tom T. Hall, Mercury 73436, (Phonogram), (Hallnote, BMI)
3 2 (12| LOVE'S THEME
1 Love Unlimited Orchestra, 20th Century 2069, (Sa-Vette, January, BMI)
4 7 6 | SEASONS IN THE SUN
| Terry Jacks, Bell 45432 (E.B. Marks, BMI)
5 3 (12 LOVE SONG
Anne Murray, Capitol 3776, (Portofino/Gnossos, ASCAP)
6 5 20 THE WAY WE WERE
Barbra Streisand, Columbia 4-45944 (Colgems, ASCAP)
7 9 6 DARK LADY
Cher, MCA 40161 (Senor, ASCAP)
8 |10 12 MY SWEET LADY
Cliff De Young, MCA 40156, (Cherry Lane, ASCAP)
9 4 10 | SHALL SING
Garfunkel, Columbia 4-45983, (Warner-Tamerlane, Caledonis Soul, BMI)
10 |12 5 SUNSHINE ON MY SHOULDER
John Denver, RCA 0213, (Cherry Lane, ASCAP)
11 8 11 LIFE IS A SONG WORTH SINGING
Johnny Mathis, Columbia 4-45975, (Mighty Tree, BMI)
112 {13 16 ERES TU/TOUCH THE WIND
| Mocedades, Tara 100 (Famous), (Radmus, ASCAP)
13 |11 11 YOU'RE SIXTEEN
Ringo, Apple 1870, (Capitol), (Viva, BMI)
14 [16 11 | DADDY, WHAT IF
Bobby Bare, RCA 0197, (Evil Eye, BM1)
15 ' 19 5 HOUSTON (I'm Comin’ To See You)
Glen Campbell, Capitol 3808, (Kayteekay, Hudmar, ASCAP)
16 15 |16 SHOW AND TELL
Al Witson, Rocky Road 30073 (Bell), (Fullness, BMI)
17 14 15 TIME IN A BOTTLE
Jim Croce, ABC 11405 (ABC, ASCAP)
18 21 5 IN THE MOOD
Bette Midler, Atlantic 7270, (Shapiro/Bernstein, ASCAP)
19 17 21 LET ME BE THERE
Olivia Newton-John, MCA 40101 (Gallico, BMI)
20 |18 8 YOU WON'T FIND ANOTHER FOOL LIKE ME
The New Seekers, MGM 14691, (Geoff Stephens, ASCAP)
21 |23 6 STAR
Stealers Wheel, A&M 72508 (Hudsonbay, BMI)
2 |25 9 BEYOND THE BLUE HORIZON
Lou Christie, Three Brothers 402 (CT1), (Famous, ASCAP)
23 |32 2 A VERY SPECIAL LOVE SONG
| Charlie Rich, Epic 5-11091 (Algee, BMI)
24 (22 23 THE MOST BEAUTIFUL GIRL
| Charlie Rich, Epic 5-11040 (Columbia) (Galtico/Algee, BMI)
25 |35 2 THE LORD'S PRAYER
Sister Janet Mead, A&M 1491, (Almo, ASCAP)
26 |28 3 MOCKINGBIRD
Carly Simon & James Taylor, Elektra 45880, (Unart, BMI)
27 (24 |18 GOODBYE YELLOW BRICK ROAD
Elton John, MCA 40148 (Dick James, none)
28 |31 4 FOOLS PARADISE
Don McLean, United Artists 363, (Nor Va Jak, BMI)
29 |30 5 JESSICA
Allman Brothers Band, Capricorn 0036 (Warner Bros.), (No Exit, BMI)
30 |33 4 TAKE CARE OF HER/I'VE GOT A THING ABOUT YOU BABY
Elvis Presley, RCA 0196, (George Paxton/Swamp Fox, White Haven, ASCAP)
31 |36 5 THE ENTERTAINER
Marvin Hamlisch, MCA 0174, (Multtmood, BMI)
32 |29 6 | SPIDERS & SNAKES
Jim Stafford, MGM 14648 (Kaiser/Boo/Gimp, ASCAP)
33 (37 8 UNTIL YOU COME BACK
Aretha Franklin, Atlantic 45-2995, (Jobete, ASCAP/Stone Agate, BMI)
34139 | 3 THERE WON'T BE ANYMORE
Charlie Rich, RCA 0195, (Charles Rich, BMI)
3B - | 1| LOVING ARMS
| | Kris Kristofferson & Rita Coolidge, A&M 1498, (Almo, ASCAP)
36 43 3 FREE AS THE WIND
Engelbert Humperdinck, Parrot 45-40077, (London), (Soultown, BMI)
37 38 6 W.0.LD.
Harry Chapin, Elektra 45874 (Story Songs, ASCAP)
8 - 1 NICE TO BE AROUND
Maureen McGovern, 20th Century 2072, (Fox Fanfare, Aimo, BMI, ASCAP)
39 45 4 YOU WILL BE MY MUSIC
Frank Sinatra, Reprise 1190 (Warner Bros.), (Sergeant, Jonico, ASCAP)
40 42 4 LET ME GET TO KNOW YOU
Paul Anka, Fame 345 (United Artists), (Spanka, BMI)
41 40 4 RAISED ON ROBBERY
Joni Mitchell, Asylum 11029, (Sequomb, BMI)
42 M8 2 TELL ME A LIE
Sami Jo, MGM South 7029, (Fame, BMI/Rich Hall, ASCAP)
3 |4 3 MIDNIGHT AT THE 0ASIS
| Maria Muldaur, Reprise 1183 (Warner Bros.), (Space Potatoe, ASCAP)
44 | 46 3 SOMEBODY FOUND HER
| Addrisi Brothers, Bell 45,434, (ABC/Dunill, Soldier, BMI)
45 (44 | 4 JOLENE
Dolly Parton, RCA 0145, (Owepar, BMI)
46 |49 | 2 MUSIC EYES
| Heartsfield, Mercury 73449, (House of Living, ASCAP)
4750 | 2| SINGIN' IN THE RAIN
Sammy Davis, Jr., MGM 14685, (Robbins, ASCAP)
48 | - 1 PIANO MAN
Billy Joet, Columbia 45963, (Home Grown/Tinker Street Tunes, BMI)
49 | - 1 BEST THING THAT EVER HAPPENED TO ME
Gladys Knight & The Pips, Buddah 403, (Keca, ASCAP)
0 - 1 SPIN BALL

Herbie Mann, Attantic 3009, (Herbie Mann, ASCAP)

Campus News

This week's campus airpluy is
bused on playlists from student-oper-
ated stations in the U.S. and Canada
including:

WBAU-FM, Adelphi U., Garden
City, N.Y., Ellen Lutzak

WUAL-FM, U. of Alabama, Edd
Davis

KALX-FM, U. of California, Berke-
ley, Pelzel & Ruby

KSUL-FM, California State U.,
Long Beach, Bob Haxby

WFIB-AM, (WGUC-FM), U. of
Cincinnati, Ellen Roberts

WTSC-FM, Clarkson College of
Technology, Potsdam, N.Y ., Betti
Dooley

WGSU-FM, State U. College at
Genesco, N.Y, John Davlin

KZAG-AM, Gonzaga U., Spokane,
Wash., Logan Smith

WMUC-AM, U. of Maryland, Col-
lege Park, Mark Kernis

WBRS-AM, Michigan State U., East
Lansing, Dave DiMartino

WMMR-AM, U. of Minnesota,
Minneapolis, Michael Wild

WRBB-FM, Northeastern U., Bos-
ton, Donna Hochheiser

WNUR-FM, Northwestern U., Chi-
cago, Arthur Don

Radio Sheridan, Sheridan College,
Oakville, Ont., Peter Hilge

WIDR-AM, Western Michigan U.,
Kalamazoo, Bill McKettrick

WUSO-FM, Wittenberg U.,
Springfield, Ohio, Alex Heck-
athorn

* * *

JAN AKKERMAN, Tabernakel,
Atco (LP): WTSC-FM, WRBB-
FM

AMON DUUL IlI, Vive La Trance,
United Artists (LP): WBRS-AM

HOYT AXTON, Life Machine,
A&M (LP): WUAL-FM, KSUL-
FM

ROY AYERS UBIQUITY, Virgo
Red, Polydor (LP): WRBB-FM

BACHMAN TURNER OVER-
DRIVE, II, Mercury (LP):
KZAG-AM, Radio Sheridan; Let
It Ride (Single): WIDR-AM

GATO BARBIERI, Bolivia, Flying
Dutchman (LP): WNUR-FM

BLUE MAGIC, Atco (LP): KALX-
FM

BODACIOUS D. F., Bodacious,
RCA (LP): WUSO-FM

DAVID BROMBERG, Wanted
Dead or Alive, Columbia (LP):
WGSU-FM, WNUR-FM

TONI BROWN, Good For You,
Too, MCA (LP): WUSO-FM

JIMMY BUFFETT, Living and Dy-
ing in % Time, ABC (LP): KSUL-
FM

BUTTS BAND, Blue Thumb (LP):
WMMR-AM

COMMANDER CODY, Live From
Deep In The Heart of Texas,
Paramount (LP): WUAL-FM

CHI COLTRANE, It’s Not Easy,
Columbia (LP cut, Let It Ride):
WMUC-AM

BOB DYLAN, Planet Waves, Asy-
lum (LP): KSUL-FM, WTSC-
FM

ELECTRIC LIGHT ORCHESTRA,
Ma-Ma-Ma-Belle, United Artists:
Radio Sheridan

FAIRPORT CONVENTION, Nine,
A&M (LP): WTSC-FM, WGSU-
FM, WIDR-AM, WUSO-FM

FOGHAT, Energized, Bearsville
(LP): WBAU-FM

GALLAGHER & LYLE, Seeds,
A&M (LP): KALX-FM

GRAHAM CENTRAL STATION,
Warner Bros. (LP): WRBB-FM

HENRY GROSS, A&M (LP):
WNUR-FM; Simone (Single):
WMMR-AM
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Whal's Happening

By SAM SUTHERLAND

DAVID HOLLAND QUARTET,
Conference of The Birds, ECM
(LP): WBRS-AM

HOOKFOOT, Roaring, A&M (LP):
WTSC-FM

HORSLIPS, The Tain, Atco (LP):
WTSC-FM, WNUR-FM

FREDDIE HUBBARD, Keep Your
Soul Together, CT1 (LP): KALX-
FM

IKETTES, (G)old & New, United
Artists (LP): WIDR-AM

TOM JANS, Shine It On, A&M:
WMMR-AM

KING HARVEST, Celestial
Navigator, Perception: WMUC-
AM

LEO KOTTKE, Ice Water, Capitol
(LP): WBAU-FM, WNUR-FM

GORDON LIGHTFOOT, The List,
Reprise: Radio Sheridan

MAN, Back Into The Future, United
Artists (LP): WBAU-FM

PAUL McCARTNEY & WINGS,
Jet, Apple: WIDR-AM

JONI MITCHELL, Court and

Spark, Asylum (LP): WBAU-FM,
WUAL-FM, WMMR-AM

GRAHAM NASH, Wild Tales, At-
lantic (LP): WIDR-AM

RICK NELSON, Windfall, MCA
(LP): WBAU-FM

RASPBERRIES, Estasy, Capitol:
KZAG-AM

LOU REED, Rock’'n’Roll Animal,
RCA (LP): WFIB-AM

MARTHA REEVES, Power of
Love, MCA: WMUC-AM

CARLY SIMON, Hotcakes, Elektra
(LP): KZAG-AM

SOFT MACHINE, Seven, Colum-
bia (LP): WGSU-FM, WBRS-
AM

STYLISTICS, Rockin® Roll Baby,
Avco (LP): WMMR-AM

DAVID WERNER, Whizz Kid,
RCA (LP): WFIB-AM

PAUL WILLIAMS, Here Comes In-
spiration, A&M (LP): WMUC-
AM

JOHNNY WINTER, Saints & Sin-
ners, Columbia (LP): WFIB-AM

Loyola Meet Keys on
College Net Support

By EARL PAIGE

CHICAGO—The current state of
college radio, shifts in the music in-
dustry’s support of the medium and
potential sources of new momen-
tum, notably through college net-
works and the effective utilization of
cable FM, emerged as central issues
for college radio programmers dur-
ing Loyola University’s fourth an-
nual college radio meet.

The two-day conference, held at
Loyola’s downtown campus, ex-
ceeded initial expectations for at-
tendance, drawing in excess of 400
students, and music professionals.
Stations represented were princi-
pally from the Midwest, but person-
nel from stations as far away as
Pennsylvania and New Orleans
made the trek to Chicago for the
meeting, considered the largest such
meet in the Midwest this year.

Record company support was fo-
cused this year almost entirely
around the hospitality suites at Chi-
cago’s Sheraton Hotel. Recent years
had found labels bringing live talent
into such meets for special show-
cases, but this year only one act, a lo-
cal Chicago group, The Ship, was
presented in conjunction with the
Loyola conference.

Among record companies repre-
sented were Alligator Records,
A&M, Atlantic, Columbia, Del-
mark, Elektra/Asylum, CTI, Sussex.
London and United Artists. Also at-
tending was independent promotion
man Paul Brown, along with several
broadcast equipment firms.

College Credibility

The credibility of the medium was
offered as a loose theme for the con-
ference’s first official gathering on
Saturday (16) morning.

The vinyl shortage only increases
the need for campus stations to build
credibility with labels, which still
have trouble tracking sales based on
college airplay. That current prob-
lem became apparent during the
opening session, as anxiety regard-
ing the vinyl crunch and the with-
drawal of some labels from campus
promotion dominated many stu-
dents’ queries.

Labels want more than just a
playlist, said Billboard’s campus
editor, Sam Sutherland, a panelist
on the opening session. “How long

are you on the air? What is your
power and penetration? Where do
your listeners buy records?” he
asked.

Sutherland also noted that those
labels which have curbed service
have not cited the vinyl crunch as a
factor. “Tracing sales is their main
concern in servicing colleges,” he
concluded.

Many facets of the medium and
the music industry, which serves as a
major programming source, inter-
face in evaluating station perform-
ance. Panelist Gary Cohen, College
Radio Report editor and publisher,
and news editor of Record World,
said, “If you're playing records that
aren’t selling, maybe there’s some-
thing wrong with your program-
ming.”

Panelist Bob Aulert, WPGU-FM,
Univ. of Ill., Champaign, thought
freedom for stations directly relates
to access to product. Athena Sofios,
another panelist and from WNUR-
FM, Northwestern Univ. here, asked
how stations feel about serving the
surrounding community. Moderator
Judy Mullen, WLUC-AM, Loyola,
said her survey showed many sta-
tions are stagnated.

News vs. Music

News and music going in opposite
directions sparked comment. Older
listeners of WNUR would phone for
election results at the exact minute
they were being aired, indicating
that the station’s music was a tune-
out for them.

Yet Don Chestnut, WCBU-AM,
Peoria, 111, said his station had more
election coverage than CBS’ all-
news outlet here WBBM-AM, and
Chestnut strongly argued against
those who felt it was a manpower
waste to cover national news.

A top money-raising program was
described by Mark Feinberg,
WCBN-FM, Ann Arbor. He told of
playlists sponsored by commercial
firms. One sponsor of an apartment
complex bought space along with a
pizza house on a 5,000 circulated
playlist of WHUR-AM, East Lan-
sing.

Yet ordinarily an ad on apart-
ments would be banned as conflict-
ing with dorm living, Feinberg

(Continued on page 61)
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Billboard’s

Tth annual

Campus Attractions
has a standing
invitation at campuses
all over the country,
and you’re invited

to the homecoming.

One of the most difficult audiences in the world to
reach 1s the college campus crowd. Not only are they
vast in numbers —nearly 10 million of them all across
the country — but they are more discerning than ever
before on the kinds of entertainment relevant to their
lifestyles. The fact is, campus entertainment is a hard
nut to crack. A lot of people have discovered this the
hard way because they approach the college audi-
ence the wrong way. Result: The old college kiss-off.
But there is a way to reach them. The right way.
And in the final analysis the only way. For more than
a decade, Billboard's Campus Attractions has been
influencing and guiding the individuals who are
responsible for booking acts, showcasing films, and
promoting campus concerts. There is no other annual
that has the respect or the success of Billboard’s
Campus Attractions in reaching 10 million discerning
college students simply because there is no other
college entertainment guide of its kind. Each year,
Billboard's Campus Attractions is welcomed on
campus with open arms. This is our eleventh year and
it’s just like going home. That's why we're calling
the 11th Annual Campus Attractions Billboard’s
Homecoming Queen. And if you'd like to avoid the old
college kiss-off, we'd like to invite you to the home-
coming. What have you 